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Regional Distribs Merge
In New Video Holding Co.

BY PAUL SWEETING

NEW YORK The ranks of purely
regional video distributors thinned
again last week with the an-
nouncement of an agreement be-
tween Sacramento-based Video
Products Distributors and St. Lou-
is-based Sight & Sound Distribu-
tors to merge their organizations
under a new holding company,

Atlanta Growing
Into A Major
Black-Music Hub

BY JANINE McADAMS

ATLANTA This Southern city is
gradually becoming a major center of
black music as more and more black
recording artists and producers settle
here.

Bobby Brown has moved here and
plans to open a recording studio. L. A.
& Babyface have homes in Atlanta
and have begun a record label here.
Singer/songwriter/producer Larry
Blackmon had based his production
company here for years before he
heard Miami’s siren song and moved
his operation south. Singer Peabo
Bryson has lived and worked here for
vears. So has producer Dean “Sir”
Gant of Platinum Plus Productions,
who has worked with Anita Baker,
George Howard, Madonna, Vesta,
and Bryson.

Long considered a base of black po-
litical and economic power in the
South, Atlanta is now taking on a
new image—that of an emerging cen-
ter of contemporary black music pro-
duction that, while not equal to tradi-
tional music towns New York, Los

(Continued on page 92)

Home Entertainment Distributors
Inc.

That announcement comes only
a week after two other distribu-
tors, Video Trend and Major Vid-
eo, revealed their agreement to
pursue a similarly structured con-
solidation {Billboard, Nov. 11).

The deals, if completed, will cre-
ate two new ‘“‘super-regional’’ dis-
tributors, as some of the partici-
pants have dubbed the resulting
entities. Both the combined Video
Trend/Mzjor and VPD/Sight &
Sound indicate additional acquisi-
tions or mergers are strong possi-
bilities as they seek to develop na-
tional reach while maintaining the
regionals’ reputation for service
and careful attention to the needs
of their accounts.

(Continued on page 96)

Channel Denies Claims By Some Labels

MTV Taking A Harder Look At Vids?

BY MELINDA NEWMAN

NEW YORK Although MTV has
often been at odds with record
companies over the content of clips
submitted to the national music
channel, some labels now contend
MTV’s standards have become in-
creasingly restrictive. Some sug-
gest the network is reacting to a
perceived mood of conservatism
across the country. Others say
they are simply confused by what
they view as inconsistent stan-
dards.

However, MTV says there has
been no change in its practice of
reviewing clips. “This has always
been a subjective process, but the
standards are the same,” says
spokeswoman Carole Robinson.

Still, many labels feel that more
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THE MOODY BLUES have sold over 50 million records worldwide
in their 22 year career. Now with the release of their 17th album,
they give you their very best! All of their greatest hits including
“Tuesdas Afternoon”, “I Know You're Out There Somewhere” and
Nights Ir White Satin” plus new 1989 versions of “Question” and
“Isn’t Life Strange”. THE MOODY BLUES Greatest Hits.

On Threshold CDs, LPs and CTs. (840 659-1/2/4)

clips are being returned for edits
or interpretation, especially since
the music channel began request-
ing lyric sheets with the videos.
From its inception, MTV has asked
labels to submit a lyric sheet if
there were some words that could

not be understood. However, since
August it has requested lyric
sheets for all submissions.

The problem of screening clips
apparently has been exacerbated
by an increase in tape submissions

(Continued on page 92)

Classical Music Loses One Of Its Legends

Vladimir Horowitz Dead At 86

BY SUSAN ELLIOTT

NEW YORK Vladimir Horowitz,
the last of the great romantic pia-
nists, is dead. Universally ad-
mired, even worshipped, for his
enormous sound, his astonishing
technical command, and his pen-

Produced by Andy Wallace Management: McGhee Entertainment
THE FRONT On Tour. On Columbia. 45260

chant for taking chances that few
other instrumentalists would even
consider, Horowitz was unques-
tionably the most celebrated pia-
nist of this century.

He died in his Manhattan town-
house suddenly on Nov. 5 of a
heart attack. He was 86. His last
public appearance was on Oct. 11
at the Sam Goody store in midtown
Manhattan, where he signed
copies of “Horowitz At Home,” his
newest record for DG. Four days
later, a full-page New York Times
ad announced that the pianist had
signed with Sony Classies, former:
ly CBS, the label for which he re-
corded in the '60s and early '70s.

Horowitz recorded extensively
for RCA, HMV (now owned by
EMI), CBS, and DG. He won a total
of 23 Grammys, more than any
other instrumentalist in any cate-
gory; he was second only to con-
ductor Sir Georg Solti as top over-
all Grammy winner.

Born as Vladimir Gorowitz in

(Continued on page 97)
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1989 American Video Conference
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THE (. YWARD-WINNING MUSIC VIDEOS

* Plus Rare’Documentary And Interview Fogtage

YVAILABLE ON VIDEOCASSETTE

* In Special Gatefold Packaging

Contains: “STRAIGHT UP’’ (Winner Of 5 MTV Awards) *
“FOREVER YOUR GIRL”’ « “KNOCKED OUT” -
“(IT’S JUST) THE WAY THAT YOU LOVE ME”
“COLD HEARTED”

Recorded in VHS Hj<Fi Stereo - Available from Virgin Music Video
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he fusion of music and video. Perhaps one of the most important ideas
in the history of music marketing. It begins with the music. Take
Bobby Brown and Jody Watley, two of this year’s music superstars;
performers in every sense of the word. Whather it’s LP cuts or

hot 12" dance edits, you can count on success.
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BOBBY BROWN © JODY WATLEY
“Dance!...Ya Know It!” “You Wanna Dance= _

The new album of Bobby’s With Me?”
hottest 12” dance mixes.

Featuring the never-released This new compilation of her
remix of “Rock Wit'Cha” and greatest 12" dance mixes is a
the #1 smash hits “My potent reminder of why Jody
Prerogative,” “Every Litile has become a dominant force
Step,” “Don’t Be Cruel,” on the pop, r&b and dance
“Roni,” “On Qur Own” and charts. With bits like
much more non-stop “Looking For £ New Love” and
dance music. “Real Love,” @'s an invitation
no one can turn down.

ow, MCA takes the music one step further. Adding the best videos,
exclusxve interviews, rare footage, and live performances...
we’ve brought the magic home.

MCA

.MCA RECORDS 1989 MCA RECORDS, INC. MUSIC VIDZO
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ntroducing MCA Music Video. A full-service home video manufac-
turer and distributor. To inaugurate this new division, we’ve released six

home videos of some of the decade’s most popular performers.
Bobby Brown, Jody Watley, New Edition, Reba McEntire, The Boys,

and The Jets. Each, a package of music, vision and image.
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BOBBY BROWN

“His Prerogative”

The #1 quintuple-platinus-
selling sensation, Bobby Becwn,
makes his home video debuz with
this classic video packags.

“His Prerogative” features seven
of Bobby'’s revelutionary music
videos, in-depth interviews,
live clips, and a never-betare-
seen live rendition of

“My Prerogative.”

- WHORMTR'SINNTW ENGLaND | JVMAT 390
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REBA McENTIRE
€€ Reb a 03]

Five-time CMA Award-winner and
country superstar, Rebz MzEntire,
intraduces each hit video with
warm and witly anecdozes Hits
like *"Whoever’s In New Ergland,”
“Sunday Kind Of Love,”
“The Last One To Know'™ and
much more are included

VIDEQ CLASSITLS, VOLUME |

=
JODY WATLEY

“Video Classics,

Volume 1”

“Video C assics, Volume 1" is just
that; Jody Watley at her best...
and it's nothing short of spectacular.
It takes the stunningly beautiful,
Grammy-winning performer to
new he ghts and features seven of
her hotlest music videos plus an
exclusive interview.

THE BOYS

“Video Messages

From The Boys”

Khiry, Hakeem, Tajh, Bilal. Four
taleat=d brothers, already soaring
past glatinum with their debut
album, have captured the magic
on tape that has charmed the
worid With hit videos like “Dial
My Heart, “A Liftle Romance”
and “Happy,” the message

is clear.

st Pibsent

NEW EDITION

“Past and Present”

Literally a “grealest hits” cotlection,
“Past and Present” follows

New Edition through the yea-s

from the beginning with

Bobby Brown to today’s talested

lineup. A phenomenal success story

featuring their biggest hits,

exclusive interviews and

rare early footage.

THE JETS

“Airplay”

They've soared to stardom with
five Top 10 singles and million-
selling albums. Now, The Jets fly
with a visually stimulating
collection of video clips ard
interviews that give a closer

look at one of today’s mos
talented musical families.

- ALL COMES TOGETHER.

SOJAIA IIS(IA
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P’Gram Finalizing Stock Sale Plans
FEarmarks Proceeds For A&M Purchase

BY DON JEFFREY
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DEADHEAD TV COMES TO LIFE
Deadheads have something new to be grateful for—a cable TV show
made just for them. Billboard music video editor Melinda Newman dug
up the details on Deadhead TV.

Page 32

AD AGENCIES TRYING HDTV
High-definition TV may be years away from the consumer marketplace,
but some ad agencies have already begun airing commercials shot in
the format. Bruce Haring reports on this future trend.

THE BRITISH ARE COMING
U.K. firms HMV, the retail arm of Thorn EMi: W.H. Smith, a giant retailer;
and Strand VCI, a video sell-through company, have all bolstered their
commitment to the U.S. market. Nigel Hunter and Ed Christman report.

Page 41

Page 6

¢ CLASSICAL MUSIC SPOTLIGHT Follows Page 40
*SPECIAL-INTEREST VIDEO SPOTLIGHT

Follows Page 46
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NEW YORK Philips’ public offer-
ing of 20% of its PolyGram Records
subsidiary (Billboard, Nov. 11) is ex-
pected to raise between $560 million
and $700 million, before fees and
taxes.

Net proceeds of the offering will
be used to pay for PolyGram’s pend-
ing acquisition of A&M Records,
says Philips spokesman Ben Geerts.
He notes that PolyGram agreed to
pay $460 million for A&M, $40 mil-
lion less than the figure speculated

on in the media. That deal is expect-
ed to be completed by Jan. 1, he
adds.

Geerts also says that when Poly-
Gram acquired Island Records in
July, it agreed to pay about $270
million for that label. The figure
bruited in the press was $300 mil-
lion.

Philips” last week announced it
will offer up to 35 million shares of
PolyGram stock to the public at a
price estimated at between $16 and
$20 a share.

Before a definite price is estab-

More Releases Sans Vinyl
As ﬂalidaySeasan Ms-ars

BY DAVE DIMARTINO

LOS ANGELES As some label ex-
ecutives cite the upcoming holiday
season as “the last Christmas that
vinyl is really going to be a fac-
tor,” scattered new album releases
issued only on cassette and CD ap-
pear to be backing up such claims.

Though simultaneous LP/cas-
sette/CD release remains largely
the rule rather than the exception
for the major labels, three recent
releases on Warner Bros.—by new
WB/Nashville signings David
Mullen, Maura O’Connell, and the
Marcy Bros.—are unavailable on
vinyl, as is the latest MCA album
by high-charting country star
Reba McEntire.

Referring to the Warner acts
without vinyl, Vic Faraci, senior
VP at WB/Nashville, says, “These
are new artists, and we anticipate
the initial orders will be very, very
light on artists such as these ...
Therefore, we decided to release
just the two stronger configura-
tions and, down the road, if in fact
these artists begin to break,
chances are we would release the

LP configuration.”

At MCA, on the other hand,
McEntire is hardly a new artist;
MCA'’s decision to bypass a vinyl
version of ‘“Reba Live’ was in-
stead based on financial factors.

“If we did it on LP,” says John
Burns, executive VP at MCA Dis-
tribution, ““it would have been a
two-record set. It’s a live package
with 18-19 tracks. [The decision])
was because of the price of a two-
record set. We felt that the mar-
ketplace on this was cassette and
CD—and not LP so much, because
of the nature of the product. A nor-
mal Reba McEntire album, yes,”
he adds, “we would absolutely re-
lease it on vinyl.”

That the labels now find them-
selves debating the comparatively
meager financial returns new LP
product brings is typified by Gef-
fen Records’ recent handling of
the album by British group Fuzz-
box. Though the band’s new al-
bum, ‘““Big Bang,” was initially
slated to be issued only on cassette
and CD, the label ultimately ended
up changing its mind.

(Continued on page 88)

Clovers, Etta James Among Recipients

R&B Foundation Honors Artists

BY BILL HOLLAND

WASHINGTON, D.C. Seven semi-
nal R&B solo artists and one vocal
group have been selected as recipi-
ents of the first career achievement
awards of the Rhythm and Blues
Foundation. They were presented
with the awards at a ceremony at the
Smithsonian Institution’s Museum of
American History here Nov. 10.
Recipients LaVern Baker, Charles
Brown, Ruth Brown, Etta James,
Jimmy Scott, Percy Sledge, and Mary
Wells will receive tax-free cash sti-
pends of $15,000. :
The six original members of the
Clovers (John “Buddy” Bailey, Har-
old Lucas, Matt McQuater, Billy
Mitchell, Harold Winley, and the es-
tate of the late Bill Harris) were also
honored, receiving a collective hono-
rarium of $20,000. All except Baker
and James, who are touring, were on
hand to accept their awards.
Attendees included members of
the Congressional Arts Caucus and
the Congressional Black Caucus;
Marvin Bush, son of the President;

and industry officials. Also in atten-
dance were artists Rufus Thomas,
Bonnie Raitt, and Lou Rawls, as well
as members of the Orioles, the Cardi-
nals, and the Swallows, who live in
the Washington area.

More than 100 music industryites
helped select this year’s recipients
from the 60 recommended perform-
ers. All of the judges were members
of the R&B Foundation’s board of
trustees and artists’ advisory com-
mittee, composed of performing art-
ists, record producers, songwriters,
and music journalists.

Preceding the ceremony, Sam
Moore & the Memphis Horns per-
formed at an invitation-only concert
spotlighting music by the Stax/Volt
writer/producer team of Isaac Hayes
and David Porter for the '60s soul
duo Sam & Dave.

Three other concerts with Moore &
the Horns, all free to the public, took
place here over the Nov. 10 weekend.

The concerts, the first segments of
the Smithsonian’s 1989-90 wide-vari-
ety All American Music Series, un-

(Continued on page 96)

lished, Philips must obtain approval
from the federal Securities and Ex-

change Commission. Geerts says

shares may be traded on the New
York Stock Exchange and the Am-
sterdam Stock Exchange by the end
of this year. Philips will retain own-
ership of 80% of PolyGram'’s shares.

PolyGram claims to be the No. 3
record company in the world in total
sales, after Warner Communica-
tions Inc.’s recorded music division
and Sony’s CBS Records. In 1988,
PolyGram’s revenues amounted to
$1.6 billion, a 17% increase over the
previous year. Its income from oper-
ations was $154 million, a 25% year-
ly rise.

This proposed sale of stock is not
PolyGram’s first attempt to go pub-
lic. In October 1987, Philips an-
nounced it was going to sell 20% of

(Continued on page 94)

Industryites
Slug It Qut
In Nashville

BY GERRY wWOOD

NASHVILLE The Country Mu-
sic Assn.’s Town Meeting seminar
in Nashville sometimes bore a
greater resemblance to a “Gun-
fight At The CMA Corral” than to
an open exchange of ideas. Radio
drew harsh eriticism for its play-
lists, which were assailed as con-
servative and restrictive. Consul-
tants were blasted for adding to
the problem. Record label execu-
tives were criticized by radio for
having tin ears and by songwrit-
ers for having cold hearts. Trade
magazine charts—specifically
those published by Billboard and
Radio & Records—came under
fire. Artists nipped at labels and
radio. A good time wasn’t had by
all.

Except, perhaps, the CMA,
which drew large crowds of indus-
try and nonindustry attendees for
the one-day conclave that cost $65

(Continued on page 94)

Billboard Bows
BDS Playlists

NEW YORK This week’s issue
of Billboard includes the first ra-
dio playlists ever published using
information gathered by Bill-
board’s new Broadcast Data Sys-
tems Inc. subsidiary. The 12 coun-
try radio playlists appear on page
49

The playlists are printed this
week as a sample of the kind of in-
formation that can be expected
from BDS. Billboard plans to use
the information as the sole source
for the Hot Country Singles chart
beginning in January 1990. Other
charts will be converted to BDS
information throughout 1990.

BDS uses computer-based lis-
tening devices to achieve seven-
day, 24-hours-a-day airplay moni-
toring.

BILLBOARD NOVEMBER 18, 1989
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U.K. Retailers Boost Int'| Commitment
HMYV Eyes U.S.; Virgin Europe, Australia

BY NIGEL HUNTER

LONDON Two major British play-
ers in the international retailing of
music, video, and related accessories
are expanding their commitments in
Europe and elsewhere.

Virgin Retail and HMV, the retail
divisions of the Virgin Group and
Thorn EMI, respectively, are plan-
ning continued growth overseas in
the final decade of this century. Their
philosophies differ, however, in re-
gard to the possibilities of expansion
in North America.

HMV has ambitious plans for the
U.S. and Canada (Billboard, July 1).
Already established in Toronto and
Montreal, where it opened an 18,000
square-foot store Nov. 9, HMV is tar-
geting the northeastern states in the
first phase of its U.S. campaign. Its
first U.S. store, expected to open next
year, will be located at 86th Street
and Lexington Avenue in New
York’s Upper East Side, according to
leasing agents in New York.

Virgin Retalil, in contrast, has Eu-
rope, Australia, and eventually Japan
in its sights. Will Whitehorn, Virgin
corporate PR executive, explains that
the U.S. is not under consideration
for megastores at present.

“Virgin Records has a big invest-
ment in its American operation,” he
says, “and we'll stay with that for the
time being.”

Outside of the U.S., Virgin Retail's

guidelines for opening stores in for-
eign markets are related to the Vir-
gin Group’s level of creative commit-
ment in the various territories.

“We wouldn’t consider opening
megastores in territories where we
haven’t got a record company pres-
ence and experience,” says White-
horn. “We also look for local partners
in these ventures, although we retain
control of inventory and presentation

policies.”

Virgin is planning to open some 15
additional megastores in Europe in
the course of the next five years. The
first will start operating next year in
Milan, Italy, on a central site about
half the size of the 18,000-square-foot
Paris outlet.

Syd Pennington, who recently
joined Virgin Retail from the Marks

(Continued on page 95)

LONDON An $81 million manage-
ment buy-out of Prestwich Hold-
ings heralds a name change to
Strand VCI and an aggressive in-
ternational expansion for a compa-
ny that has been established as the
U.K. market leader in sell-through
video for the last five years.

With financial support from the
Chase Manhattan Bank, the Chase
Investment Bank, and the Charter-
house Bank and a further $63 mil-
lion of working capital available,
Strand VCI has ambitious plans for
the U.S. and Europe as a video sup-
plier and duplicator.

The company already has an of-

UK. Vid Sell-Thru Go. Has
Big Plans For U.S. Growth

fice in Chicago and is moving to a
headquarters in Santa Monica,
Calif., where the U.S. operation will
be headed by British-born Colin
Walkden.

Strand VCI will launch a U.S. la-
bel in March with the aim of gain-
ing a piece of the sell-through mar-
ket. The company sees the U.S. as
an outlet for its own or jointly pro-
duced programming, as well as ac-
quired titles. Future product will be
bought and developed wherever
possible to include the U.S. rights;
the U.S. operation will also provide
a base for program acquisition. U.S.

(Continued on page 95)

W.H. Smith Adds To U.S. Wee Three Ghain

BY ED CHRISTMAN

NEW YORK W.H. Smith, the gi-
ant U.K. retailer, has-acquired sev-
en of the 18 units in the retail chain
run by Richman Bros. Record Dis-
tributors, a Pennsauken, N.J.-based
wholesaler that operates retail out-
lets under the name of Sound Odys-
sey and Variety Records. Terms of
the deal were not disclosed.

The acquisition gives the British
retailing giant 26 U.S. outlets. Earli-
er this year, W.H. Smith, which op-

erates more than 300 Our Price rec-
ord stores in the U.K., acquired the
19-unit Wee Three chain, headquar-
tered in Philadelphia (Billboard,
Feb. 25).

Rumors of the latest acquisition
surfaced at the rackjobbers’ meet-
ing of the National Assn. of Record-
ing Merchandisers, held in Phoenix
Oct. 21-23 (Billboard, Nov. 4).

Of the seven stores acquired by
W.H. Smith, four operate under the
Sound Odyssey name and three un-
der the Variety Records logo. The

NEW YORK CBS Records Distri-
bution has boosted its branches’ at-
tention to new music with the ap-
pointment of nine staffers to the
newly created posts of progressive
music marketing managers.

The nine regionally based manag-
ers will report to Jon Birge, VP of
new music/video marketing at
CBS, who will oversee a new pro-
gressive music department.

The move follows Columbia Rec-
ords’ creation last summer of an al-
ternative marketing department
headed by Steve Tipp. Birge says he
consults regularly with Tipp and
Jack Isquith, director of national
promotion at Epic, in choosing acts
for the new progressive music de-
partment.

“We're looking for every angle
we can to develop new artists,”
says Birge. “Obviously, we are fo-

GBS Records Distrib Appoints
Progressive-Music Marketers

cusing more heavily on certain as-
pects of retail. There are individuals
in these [alternative music] stores
and if you turn them on to the mu-
sic, they’re going to become fans.”

The new marketing managers
will serve a dual role for CBS. “I
see it as a combination of retail de-
velopment and artist development,”
says Birge.

Most of the new managers are
former college reps or account ser-
vice reps for CBS.

They include Terri Denton, over-
seeing activity in the Southeast;
Marilyn Gardner, the Mid-Central
states; Paul Jarosik, New England;
Ernest Kemeny, Los Angeles; Troy
Prickett, New York; Leah Reid,
Mid-Atlantic states; Marnie Smith,
Southeast states; Sally Spiegel,
Midwest states; and Tim Thomp-
son, Northwest states. THOM DUFFY

names will be changed to Wee
Three over the next two or three
months, says Peter Bamford, Wee
Three’s president. Moreover, the
company expects to open a new
store by Christmas, which will bring
its total number of outlets to 27.

The relatively slow pace of W.H.
Smith’s move into the U.S. reflects
management’s desire to ‘‘learn
about the market,” Bamford says.
He declined to say if that pace
would be speeded up at a later date.

Richman Bros. is getting out of
retail, says Richard Richman, presi-
dent. “I think we are pretty good re-
tailers . . . but there are so many big
companies coming into the business
that we don’t think we could com-
pete with them,” Richman says.
‘““We are better equipped to be
wholesalers than retailers.”

The units sold by Richman Bros.
are in Cherry Hill Mall in Cherry
Hill, Shore Mall in Pleasantville,
and Collegetown Shopping Center
in Glassboro, three towns in New
Jersey; Tyson’s Corner Center in
McLean, Va.; Montgomery Mall in
Bethesda and Germantown Com-
mons in Germantown, both in Mary-
land; and Dover Mall in Dover, Del.

Bamford declined to elaborate on
merchandising and real estate strat-
egies. Since the acquisition of Wee
Three, changes have been made in
the operation, but they are probably
not noticeable to most consumers,
he says. As for type of stores W. H.
Smith is looking for, he says, “We
could have a mixture of mall and
strip stores.” Two of the newly ac-
quired stores are in strip centers.

In addition to Wee Three, W.H.
Smith operates more than 300 air-
port newsstands and 200 bookstores
in North America.

Records, and Irving Azoff, right, former MCA chairman, announce their joint
venture in recorded music and music publishing. The new company’s recorded
product will be manufactured and distributed by Warner Bros. Records
domestically and by WEA International in the rest of the world. The company is
slated to open for business on Jan. 1.

EXECUTIVE TURNTABLE |

RECORD COMPANIES. Art Jaeger is appointed executive VP of Capitol Records
in Los Angeles. He was senior VP of the MCA Music Entertainment Group.
MCA Music Entertainment in Los Angeles appoints Paula Batson VP of
public relations. She was VP of publicity, West Coast, for RCA Records.
Paul Ewing is appointed VP of WEA International. He was founder of
WEA'’s affiliates in Hong Kong, Singapore, and Malaysia.
Bruce Wong is named managing director of WEA Hong Kong. He was
GM for the label.

JAEGER BATSON

BERKOWITZ BRAVERMAN

Epic Records in New York makes the following appointments: Lisa
Markowitz, director of market relations, East Coast; Andy Schwartz, asso-
ciate director of media services; and Ellyn Solis, manager of media rela-
tions, East Coast. They were, respectively, manager of East Coast publici-
ty, Epic; a free-lance writer; and a tour publicist, Atlantic Records.

Columbia Records in New York promotes Steve Berkowitz to director of
marketing and development, East Coast. He was associate director of prod-
uct marketing for the label.

.CBS Records in New York promotes Elizabeth Weinstock to director of
human resources information systems and Kathleen Garretson to director
of personnel planning and administration. They were, respectively, director
of the employee investment fund, and director of human resources informa-
tion systems for the label.

L2
o
3

GALLEN

GABRIEL POLK CANNELLI

Larry Braverman is named national director of marketing at Elektra En-
tertainment in New York. He was director of new music marketing for the
label.

RCA Records in New York names Howard Gabriel director of product
development. He was VP of marketing at Relativity Records.

PolyGram Records in New York makes the following appointments: Ma-
delyn Scarpulla, product manager; Jon Polk, senior attorney for legal af-
fairs; Andrew Wohl, attorney for legal affairs; and Julie Greifer Swidler,
assistant general counsel for legal affairs. They were, respectively, local
promotion manager, Mercury; attorney for legal affairs, PolyGram; an as-
sociate at Proskauer, Rose, Goetz & Mendelson; and senior attorney for le-
gal affairs, PolyGram.

RELATED FIELDS. MTV in New York names John Cannelli VP of music and
talent relations, and Joel Gallen VP of production. They were, respectively,
director of talent and artist relations, and executive producer of special pro-
grams for the network.

o YIDEO PEOPLE on the move, see page 71.
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Almost an hour of power! An awesome collection of songs ranging from guitar driven scorchers
to classic slow burns! From rockers to ballads, there’'s no one like ... SCORPIONS!!

Featuring the SCORPIONS version of the classic,'l Can’t Explain’'*

876 190-4

ROCK YOU LIKE A HURRICANE BLACKOUT
ICAN'T EXPLAIN RHYTHM OF LOVE
STILL LOVING YOU NO ONE LIKE YOU
BIG CITY NIGHTS YOU GIVE ME ALLI NEED
LOVE DRIVE HEY YOU
HOLIDAY THE ZzOO

Produced by Dieter Dierks for Breeze Music. “I Can't Explain” produced by Bruce Fairbairn.
Management: Doc McGhee far McGhee Entertainment, Inc.
hrome cRssettes and records. *Also availablé on the Makk A DIFFERENCE FOUNDATION album “Stairway To Heaven | Highway To Hell.
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Beatles Work It Out With Gapitol-EMI
P&D, Royalty Case Settled Out Of Court

BY CHRIS MORRIS

LOS ANGELES Tying up a tan-
gled skein of court cases dating
back a decade, the members of the
Beuatles und their companies, Ap-
ple Corps Inc. and Apple Corps
Ltd., have settled their differences
with EMI Records and Capito! Rec-
ords out of court.

A terse, four-paragraph stute-
ment issued by EMI Music here
Nov. 8 said, “Bhaskar Menon,
chairman, EMI Music Worldwide
and Capitol-EMI Music Inc., and
George Harrison, Paul MecCart-
ney, Ringo Starr, and Yoko Ono
Lennon are very pleased to an-

nounce the settlement of all out-
standing lawsuits between the art-
ists, Apple, EMI Records, and Cap-
ito] Records.

“The parties have agreed, as a
specific term of the settlement,
that neither they nor their repre-
sentatives or advisers will be per-
mitted to make any comment or
statement regarding the settle-
ment other than as appears in this
announcement.”

No monetary figure was an-
nounced as part of the settlement.

Although the gag provision
leaves details of the settlement
vague at best, an informed source
says that McCartney—the only

Majors Respond To Demand
For GD Reviewers’ Gopies

BY MELINDA NEWMAN

NEW YORK Last month, Chrysalis
Records became the first major label
to switch its press mailing list to CDs
with Paul Carrack’s new album,
“Groove Approved.” Now other rec-
ord companies are reviewing their
policies on servicing writers.

A Billboard survey of major labels
found that most record companies’
first press mailing on new releases is
still vinyl; most companies will then
service a second configuration on re-
quest. But Warner Bros., RCA, Elek-
tra, Atlantic, and Capitol are current-
ly enacting programs whereby the
writer is given a choice of CD, viny],
or cassette.

“We're reacting to requests from
press people for product on CD,”
says Warner Bros.” Bob Merlis. “It’s
clear that three years ago, it was a
high-end situation; now CDs are in

the mainstream.” At Warner-distrib-
uted Geffen Records, plans are to fol-
low the Warner policy.

Columbia has vet to begin process-
ing a survey it conducted earlier this
summer offering journalists the
choice of cassette or vinyl. ““About
20% are already getting cassette,”
says a spokesperson for CBS. “CDs
are sent out by request at this point
where the publicist just takes the re-
«uest over the phone.”

Chrysalis switched to all-CDs be-
cause, says publiciest Frances Pen-
nington, “I found I was sending out
albums and then having to follow up
with CDs. If people have a problem
with that, then we’ll do a specific list
for cassettes.” Vinyl will be available
only on special request.

Even though publicists say servie-
ing CDs costs a little more, the price
is worth it to some. “It’s somewhat

(Continued on page 89)

CBS Label Beefs Up Rap Staff, Roster

Epic Gets 3 Ruthless Acts

NEW YORK Epic Records is
stepping up its pace in the rap mar-
ket through a production deal with
Ruthless Records, calling for the
hot company to deliver to the CBS

_Létin Balladeer
Pedro Vargas
Dies In Mexico

BY LUIS VEGA

MEXICO CITY In a time when
crossing over was not a dream but
a tangible reality for Hispanic per-
formers, nobody embodied this
opportunity in the eves of Latin
America better than Mexican bal-
ladeer Pedro Vargas, who died in
his sleep Oct. 30 at his home here.
He was 85.

“His death marks the end of an
important era in Latin music be-
cause he was the last survivor of a
group of Mexican performers

(Continued on page 88)

unit 4 total of three acts.

In making its second rap produc-
tion arrangement—an earlier
three-act tie-in exists with Ice-T
and Jorge Hinejosa’s Rhyme Syn-
dicate—Epic is also building an in-
ternal rup marketing staff. By the
end of the year, says Epic presi-
dent Dave Glew, the section, which
is yet to get a formal name, will to-
tal three staffers, led by already
appointed Tony White.

“The rap business requires mar-
keting and promotion beyond the
norm,”’ says Glew. “For instance,
there is a lot of activity on the one-
stop level. Here, one-stops deal
with retail outlets not handled by
CBS Distribution. Qur staff will
contact these one-stops and stores
and make radio calls.”

Ruthless has been supplying
such labels as Priority, Atlantic,
and Atco with such major rap acts
as Eazy-E, NNW.A, The D.O.C,,
and JJ Fad.

For Epic, Ruthless president
Eric “Eazy-E” Wright and produc-
tion chief Dr. Dre will initially
work on Above The Law and Dev-
astating Twins for early 1990 re-
lease.

(Continued on page 94)

former member of the Beatles cur-
rently on the Capitol roster—was
the last to settle with the labels.
Most of the discord between the
Beatles and the EMI labels
stemmed from alleged violations
of two related agreements dated
Sept. 1, 1969. In one, EMI granted
Apple the exclusive right to manu-
facture and distribute the Beatles
recordings in the U.S., Canada,
and Mexico. In the second pact,
Apple assigned Capitol the right to
press the Beatles’ records.
Following a dispute over a provi-
sion of the manufacturing and dis-
tribution agreement regarding es-
calated royalty payments of 25%

Drive My Karr. Gerry Griffith, left, senior VP of EMI, and Sal Licata, right,
president and CEO of EMI, welcome Tim Karr, the label’s newest signing. Karr's
debut album, “Rubbin’ Me The Right Way,” is due out in January.

(Continued on page 89)

DIANE WARREN this week becomes the first tradi-
tional songwriter in the rock era to have written both of
the top two hits on the Hot 100. By “traditional song-
writer,” we mean someone who generally sticks to writ-
ing as opposed to an artist/writer or a producer/writer.
Warren accomplishes the feat as Bad English’s “When
I See You Smile” holds at No. 1 and Milli Vanilli's
“Blame It On The Rain” jumps to No. 2.

Only five other writers or writing teams have landed
both of the top two hits simultaneously since 1955. Two
of them hit the jackpot in
the '80s: Prince scored in
April 1986 with his own
“Kiss” and the Bangles’
“Manic Monday,” and Jim
Steinman hit in October
1983 with Bonnie Tyler’s
“Total Eclipse Of The
Heart” and Air Supply’s
“Making Love Out Of
Nothing At AlL”

-

Warreﬁ Ha;Top Two Hits;
B-52’s ‘Shack’ Up At No. 3;

‘Storm’ Rages;
Satriani Flies In

The New York-based quartet’s 1986 Enigma break-
through, “Especially For You,” reached No. 51; its 1988
Capitol debut, “Green Thoughts,” hit No. 60.

FAST FACTS: Quincy Jones returns to the Hot 100 at
No. 86 with a new version of “I’ll Be Good To You,” the
1976 smash that he produced for the Brothers Johnson.
The Brothers’ version was Jones’ first top 10 hit as a
producer since a string of hits with Lesley Gore in 1963-
64. The song launched the Brothers’ career and paved
the way for Jones’ crown-

—
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Jackson. The new version
features Ray Charles, a
friend of Jones for more
than four decades, and
Chaka Khan. Charles,
whose duet with Billy
Joel, “Baby Grand,”
peaked at No. 75 two
years ago, was most re-

Barry, Robin, and
Maurice Gibb achieved
the feat during the Bee Gees blitz in 1978; John Lennon
& Paul McCartney scored during the Beatles invasion
of 1964; and Elvis Presley received label credit, at least,
for co-writing the top two hits in 1956.

This also makes Warren the first female songwriter
to have the top two songs the same week. And the first
songwriter from California. And the first who knows
Cher personally. And the first ... oh, you get the idea.

ALBUM ACTION: Billy Joel’s “Storm Front” jumps to
No. 8 on the Top Pop Albums chart, becorning his sev-
enth consecutive studio album to reach the top 10. That’s
his entire output since “The Stranger” 12 years ago. The
album’s first single, “We Didn’t Start The Fire,” vaults
from No. 13 to No. 6 on the Hot 100 and may well be-
come his third No. 1 hit.

The B-52’s land their first top 10 album as “Cosmic
Thing” jumps to No. 10. The group, whose influential
“Rock Lobster” was only a midchart hit in 1980, climbs
to No. 3 on the Hot 100 with “Love Shack.”

Joe Satriani has the top new entry on the pop albums
chart as “Flying In A Blue Dream” blasts on at No. 50.
The guitarist’s previous studio album, “Surfing With
The Alien,” took 17 weeks to crack the top 50. It peaked
at No. 29 in May 1988.

The Grateful Dead’s “Built To Last” is next in line,
bowing at No. 59. It's the band’s follow-up to “In The
Dark,” its first top 10 album in a long and legendary ca-
reer. That 1987 collection peaked at No. 6 and spawned
the group’s first top 10 single, “Touch Of Grey.”

Erasure’s “Wild!,” a joint release on Sire/Reprise
Records, vaults from No. 107 to No. 60 in its second
week. It's sure to become the British duo’s highest-
charting album to date, topping last year’s “The Inno-
cents,” which peaked at No. 49.

The Smithereens’ “11” bows at No. 99, becoming the
critically lauded band’s fastest-breaking album to date.

by Paul Grein

cently in the top 30 in 1967
with a cover of the Bea-
tles’ “Yesterday.”

Alice Cooper lands his first top 10 single in more than
a decade as “Poison” jumps to No. 9. Cooper was last in
the top 10 in 1977 with “You And Me.” The shock rocker
also lands his first top 20 album in nearly 15 years as
“Trash” jumps to No. 20 on the pop albums chart.

Soul II Soul lands its first top 10 single as “Back To
Life” jumps to No. 10. The group narrowly missed the
top 10 in September when “Keep On Movin' ” peaked at
No. 11.

Jermaine Jackson lands his second No. 1 solo hit on
the Hot Black Singles chart with “Don’t Take It Person-
al.”’ The singer first topped the chart as a solo performer
in 1980 with “Let’s Get Serious.” Before that, he landed
six No. 1 black hits with the Jackson 5. Jermaine rings
the bell just a month after sister Janet topped the chart
with “Miss You Much.”

WE GET LETTERS: Bruce Kilgour, operations man-
ager at The Musicland Group in Burbank, Calif., notes
that album rock radio is—in the words of format veter-
an Jethro Tull—“Living In The Past.” Kilgour notes
that a dozen of the acts on a recent Album Rock Tracks
chart were receiving album rock airplay 20 years ago:
the Rolling Stones, Neil Young, Bob Dylan, Grateful
Dead. Poco. George Harrison, the Kinks, Alice Coo-
per, Jethro Tull, Joe Cocker, Jeff Beck, and Peter
Frampton (as part of Humble Pie).

Marty LeGere, music coordinator at WGY-FM Alba-
ny, N.Y,, notes that each of New Kids On The Block’s
three current chart hits is from a different album. Look
for all three singles to be in the top 40—maybe even the
top 30—Dby next week.

John Farkas of Cleveland notes that two B sides are
in the Hot 100’s top 15. New Kids you know about, but
you may not have known that Kix's “Don’t Close Your
Eves” was the B side of “Get It While It's Hot.”

BILLBOARD NOVEMBER 18, 30, 1989
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New Acts Must Knock On Right Doors

COMMUNICATION IS KEY TO SUCGESS

BY PHIL YORK

This will sound like an advertise-
ment for Billboard, but it’s intended
entirely to guide and assist those
who, in the fringe markets or doing

business as independents, have

shown their ignorance by making
such statements as the following:

e “Billboard’s got a monopoly on
things. It’s not fair.”

® “The ‘insiders’ and ‘big guys’
are keeping us out.”

® “Ya gotta have millions to buy a
break.”

e “Nothing in Billboard relates to
me.”

Let me start out by saying that
people who make these statements
are really ignorant. I didn’t say stu-
pid. I just said ignorant. They have
ignored the wealth of possibilities
at their fingertips.

Songwriters who want to get
song demos to the right publisher or
producer, and artists and bands who
want to shop product to record com-
panies, take heed: Your guide, your
road map, is your subscription to
Billboard.

This magazine and one of its sev-
eral annual directories, some enthu-
siasm, some talent, a telephone, and
some stationery are all you need.

You don’t believe me? Well,
here’s an example: A songwriter
who complains that he can’t get
anywhere need only look in an issue
of Billboard and carefully inspect
the weekly charts. The writer will
find there an entry by his favorite
artist, along with the names of the
producer and the publisher of that

Director: MARIE R. GOMBERT

Advertising Production Mgr.: John Wallace
Advtg. Production Coordinator: Jane Beal
Systems Manager: James B. Dellert

Edit. Production Manager: Terrence C. Sanders
Asst. Edit. Production Mgr.: Drew Wheeler
Directories Production Mgr.. Len Durham

"W ADMINTETRATTON

V.P. & Executive Editorial Director: Lee Zhito
Divisional Controller: Peter Philipps

Directories Publisher: Ron Willman

Director of Database Services: Raymond H. Heitzman
Director of Circulation: Thomas Kraemer
Distribution Director: Edward Skiba

Circulation Manager: Deiadre Helm

Dealer Copy Sales: Brad Lee

Dir. of Licensing/Special Projects: Georgina Challis
Credit: Nick Caligiuri

Asst. to Publisher/Projects Manager: Nadine Reis
I BPI ENTERTAINMENT DIVISION

President: SAM HOLDSWORTH

President, BP| Europe Ltd: THEQ ROOS

I BPI COMMUNICATIONS INC.

President & Chief Executive Officer:

GERALD S. HOBBS

Executive Vice President. Sam Holdsworth

Senior Vice Presidents: Ann Haire, Paul Curran
Vice Presidents: Rosalee Lovett, Theo Roos,

Martin R. Feely, Lee Zhito, John Babcock Jr

Glenn Heffernan, Howard Lander, Robert ). Dowling
Chairman Emeritus: W.0. Littleford

[ W BILLBOARD OFFICES:

New York Les Angeles
1515 Broadway 5107 Wilshire Blvd
NY_ N.Y. 10036 fleverly Hills, Calif. 90210

212-764-7300

telex 710-581-6279
fax 212.536-5358
Nashville

49 Music Square W.
Nash., Tenn. 37203
615-321-4290

fax 615-327-1575

#11.273-7040
tedex 66-4969

fax 213-859-5302
Washington, DC
806 15th St. N.W.
Wash., D.C. 20005
202-783-3282

fax 202-737-3833

London Tokyo

71 Beak St. Hersey-Shiga International
WIR 3LF 402 Utsunomiya Building
London 5-19-16 Jimgumae

011-441-439-9411
telex 262100
fax 011-44-1-437-0029

Shibuya-ku, Tokyo 150
011-81-3-498-4641
fax 011-81-3-581-5822

SEPARATED AT BIRTH?
Ever notice how closely Paul Grein
resembles rocker Paul Carrack? I
dare you to try this: Substitute a
snapshot of Carrack where Grein’s
mug usually goes in the Chartbeat
column and see if anyone notices.
Dennis Petticoffer
Sun Valley, Calif.

KEEP THE LONGBOX

Regarding your editorial on the pos-
sible elimination of the 6-by-12-inch
CD box, I can only express my be-
lief that you are completely out of
touch with the needs of retailers.

My own experience with non-
boxed CDs comes in the form of im-
ports. Nearly half of those were pil-
fered, thus leading us to discontinue
offering them. By comparison, vir-
tually none of our 6-by-12 boxed
CDs have been lost to theft.

Regarding the environmental
concerns you voice, I am concerned
as well. I suggest making the pack-
age 100% biodegradable while keep-
ing it in its 6-by-12 form.

As one of America’s longest-es-
tablished music retailers (since
1946), we have been offering CDs
from the very beginning (more than
six years ago). However, I can say
that we will not stock CDs at all if
the longbox is abandoned without
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song. Looking in the Billboard Buy-
er’'s Guide, the writer can then lo-
cate the addresses and phone num-
bers of the publishing company and
the record label.

Now, if you're as talented a writer
as you say you are, write a quality
letter and introduce yourself. Keep it
brief, state your case, and be profes-

tory business letter. You’ll be sur-
prised at how many will listen to your
tape once as a response to your good
communication.

But again, when you get the open
door, don’t send a dog through it.
And don’t gush emotional drivel and
pleas. Just get better and repeat the
procedure. Every tool you need to do

‘When you get
the open door,

don’t send a

dog through it’

Phil York is an independent producer/
engineer who produces and directs music

videos in Dallas. ;

sional. For heaven’s sake, don’t start
off by saying, “I've written 500 songs
and all of them are hits.” That’s the
kiss of death; quality is always senior
to quantity. Write a song for a specif-
ic artist and get the OK to send it to
the right person.

Then, don’t waste the chance by
sending a bad song demo on a crum-
my, grimy, unlabeled cassette. Learn
what a “hook” is, as that’s what ev-
eryone wants. And be professional.

The same applies to A&R depart-
ment people. They are hard-working
folks. So don’t insult their intelli-
gence. Put yourself in their shoes and
write them a professional introduc-

this with can be found in the Bill-
board publications.

Want to know who has just been
assigned to a job at a record compa-
ny? It's in Billboard every week. But
it won’t do you any good to know this
unless you establish communication
with the industry and take care what
you put in those communication chan-
nels. Only quality counts.

Once you've read this, if you com-
plain, you're only showing how lazy
or ignorant you are. Nobody said it
would be easy to break through. You
still have to earn your success. Every
time I hear someone bitching that it’s
impossible to get a break, upon ques-

tioning I invariably find that either
the person hasn’t sent anything out
due to ignorance; the person is too
bloody lazy to send anything out; the
person hasn’t bothered to try to make
contacts, as it was “too hard to do”;
or the person has not even written a
song or made a tape. He just pre-
ferred to complain instead of doing
anything creative.

It doesn’t take a genius to be suc-
cessful in this business. But it does
require some energy and work. And
the rewards are worth it. In fact,
there may very well be no other re-
ward as valuable as success in the
arts, since the best part of a person is
what he or she creates as an art.
Some even treat living as an art and
see every moment as creative. More
power to them.

So the next time you’ve got the
urge to feel down or be negative,
think for a moment and decide who in
the industry you need to communi-
cate with. And do it. Just that action
alone will make you feel better.

And one more thing. When you get
your big chance to make music for
the millions, will it be to raise the soci-
ety to greater heights or tear it apart,
lyric by lyric? That’s your responsibil-
ity. It'’s a big one. Nobody looks to
governments for inspiration. They
look to artists: the authors, the writ-
ers, the performers, and their kind.
Hardly anyone trusts governments.
But art goes deep. It is the food of
the human soul. So be proud of the
effects you create with your art. And
you will be highly rewarded.

adequate provisions for theft pro-
tection. We would offer them only
on a special-order basis. That is not
an idle threat; it is a promise. I sim-
ply am not wilfing to accept any ioss
of merchandise due to shrinkage,
and I think it’s irresponsible for you
to suggest that retailers should be
willing to do so, regardless of the
supposedly greater margin that
might be possible with elimination
of the longbox.
Gary Del Mastro
Owner, Platters
Seattle

CD PREVIEW GETS GOOD REVIEW

After reading about Chicago-area
The Compact Disc Store in the Re-
tailing section (Billboard, Oct. 28),
I remembered what I loved about
buying CDs in other countries and
how much the longbox really irri-
tated me.

In my native Australia and in
Europe, where I last lived, CDs are
wrapped only in their jewel boxes;
there is no shrink-wrap and no 6-
by-12. The disks are taken out of
their boxes and shelved behind the
counter.

My favorite stores in these coun-
tries have a row of CD players
with an electronic override on the
open/close mechanism. The cus-
tomer requests a disk and can,
through headphones, step through
the disk as he likes thanks to the
forward/backward controls on the
player. As [Compact Disc owner]

Jim Terra says in the article, when
buyers can first hear what they
are buying, they buy more!

So, for all the retailers out there
who will compiain about taking the
CD out of the jewel box and then
putting it back in, there are three
good reasons to spend that extra
30 seconds. First, those valuable
CDs can’t be stolen because they
are behind the counter. Second,
previewing disks enhances sales,
as Terra’s experience shows. And
third, access to the product before
purchase results in increased cus-
tomer satisfaction.

In addition, surely the little
booklet that comes with the CD is
put there to entice the buyer (ever
tried reading what is inside a 6-by-
127).

I hope this idea helps everyone
agree upon a solution soon, be-
cause we all know the whole thing
will start again, with the digital
audiotape just around the corner.

Tom Blaxland
Radnor, Pa.

PMRC FOOTNOTE

We regret the error in Music In
Action’s recent letter (Billboard,
Oct. 7), in which we state that the
Parents’ Music Resource Center’s
founder, Susan Baker, and the
Rev. James Dobson are on the
board of Rev. Donald Wildmon’s
American Family Assn. However,
Jennifer Norwood of the PMRC
doesn’t set the story straight in

her Oct. 21 letter, either. The
PMRC’s Baker does sit on the
board of Dobson’s Focus On The
Family ministry, which avidly ad-
vocates censorship, school prayer,
and an end to the teaching of evo-
lution, and serves as a forum for
the likes of anti-abortion terrorist
Randall Terry as well as the
PMRC.

Are Dobson and Baker “affiliat-
ed” with Wildmon’s group? No. Do
they work together? Absolutely.
Dobson’s literature openly sup-
ports Wildmon’s boycotts, such as
the one against Pepsi and Madon-
na and the one against TV shows
reflecting “new age” beliefs. (Are
you hearing censor footsteps,
George Winston?) As one of the
PMRC’s two most significant fig-
ures, Baker serves as the link be-
tween it and censors like Wildmon
and Dobson.

That’s the whole truth, not the
half that Norwood wants to tell.
Wake up, rock’n’rollers.

Dave Marsh
Phyllis Pollack
Howard Bloom

Bill Adler
Brooklyn, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Fledgling AG/ Rock Hybrids: No Two Sound Allke

BY SEAN ROSS

NEW YORK Although attempts
at fusing album rock radio with AC
go back as far as the mid-'80s, it
says something about the still
fledgling format that few of the
AC/rock hybrids sound anything
like each other, and that there are at
least three separate subformats
within the format, among them:

o Male AC: It is the name of a spe-
cific format offered by Burkhart/
Douglas & Associates, and current-
ly used at WTGE Baton Rouge, La.,
but it was also the handle used in
1986 by the similarly targeted
WRXR Chicago (now WNUA). Male
AC stations are, in many regards,
classic rock stations, but with a pop-
pier, more current edge.

® Retro-Mellow: By the time most
of the mellow rock stations of the
"70s had died out, there were al-
ready successors waiting. Some
were the adult alternative stations
spawned by KTWV (The Wave) Los
Angeles, which, in many cases, took
in such artists as Al Stewart or
Rickie Lee Jones. But a few recent
additions, such as WBOS Boston
and KDHT Denver, were more di-
rect descendents: more vocal-orient-
ed, but less hard-edged than a
KBCO Denver or WXRT Chicago.

® Rock AC—That’s how the most
recent entry, the Milwaukee Jour-
nal’s KRVK (The River) Kansas
City, Mo., describes itself in the ra-
dio community (Billboard, Nov. 11).
Developed with consultant E. Karl,
KRVK plays a lot of music that
would have fit the mellow rockers
of the "T0s—indeed, the River bills
itself on-air as ‘‘mellow, easy
rock’”’—but works with a much
tighter, much more AC-based list
than a WBOS. (See Music Monitors,
this page.)

Karl calls KRVK a “rock station
in AC clothing that will be used like
an easy listening station by [the au-
dience].” Not coincidentally, Karl
was also part of the development of
WLTW New York, one of the proto-
type soft ACs that helped put that
format’s music in easy listening
clothing.

Presentationally, there are a few
major similarities between KRVK
and soft AC: Records are allowed to
fade almost completely away and
are never talked over. Everything is
back-announced, even though there
are no currents. And there are lofs
of long, elaborate usage liners, i.e.,
“If there’s nothing good on the tube
tonight, let us keep you company
with mellow easy rock”; “Set a car
radio button to an AM station for
news, one on FM for the kids, and a
special one on FM for you,” etc.

Karl was contacted by the Jour-
nal Co. about its newly acquired
KCWYV when the company’s market
research showed a general hole for
“soft rock.” “There was a huge
group of people inside the 25-54
demo, basically 30-to-44-year-old
men and women who did not like the
rock available to them,” he says.
“They did not like all the other pop
music on other stations that was too
top 40-ish—Whitney Houston, New
Kids On The Block, Bobby Brown.
They like contemporary radio but
don’t like Richard Marx, Bread, Air
Supply, Neil Diamond, and Barbra

Streisand. We wanted to put togeth-
er something that was not hard and
screamy or pop and wimpy.

WOKE UP & ‘CHELSEA’ WAS FAMILIAR

Despite the heavily structured na-
ture of the River, Karl, who did the
nighttime progressive shift at
WNCI Columbus, Ohio, in 1969,
does see a connection between
KRVK and first generation mellow
FMs. “I always loved all the original
soft rockers like WMGK Philadel-
phia,” he says. “It was a really good
idea at the time, but it didn’t work
because it was current-based and
adults don’t like currents. You got
the new Joni Mitchell and you went
deep in the album.

“Fifteen years later, all of that
music is gold, and everybody has it
in their collection. So you can not
only play ‘Levon’ by Elton John, you
can play ‘Madman Across the Wa-
ter,” ‘Indian Sunset,” and ‘Goodbye.’
When Crosby, Stills, Nash & Young
came out, everybody played ‘Teach
Your Children.” Now you look at
‘Carry On,’ ‘Deja Vu,” and ‘Four &
Twenty,” and people know them.”

As for the male ACs, Karl says
KRVK differs from them in that
men are not the primary target.
Rather, he says, the target is 50/50
male/female and women are used
as the tie-breaker on individual
songs. He also disagrees with those
stations’ use of currents and says
that “classic rockers and male ACs
feel compelled to play loud guitars.
They have to play Led Zeppelin. We
decided not to.” (That decision, inci-
dentally, extends to songs like “Go-
ing To California,” which might fit
texturally, although KRVK will
play “Lucky Man”’ by Emerson,
Lake & Palmer.)

NOT A NICHE FORMAT?
Although the appearance of rock/
AC hybrids—and the format experi-
mentation of the last four to five
years in general—bespeaks the
fractionalization of most radio mar-

ketplaces, Karl is adamant that
KRVK “is not a niche format. Kan-
sas City is not L.A., where there are
76 stations in search of a niche. In
this marketplace we had to do some-
thing unique with a pretty broad ap-
peal.”

Similarly, WBOS PD Bob Brooks
says, “I think of a niche as being
about a 2.5 share, and I see us as
eventually being better than a 2.5,
so I like to think of it more as a for-
mat hole than a niche.”

Other AC programmers differ.
Stoner group PD Smokey Rivers,
who experimented with classic rock
at night when he programmed
WMJJ Birmingham, Ala., thinks
there is room for KRVK, but says,
“I just don’t know if they can sell it
to the audience. How do you go out
there and say, ‘We're going to play
James Taylor, Billy Joel, etc., but
we're not going to be [mainstream
AC]KUDL?”'”

Sandusky group PD Jeff Sattler,
who oversees KRVK’s other direct
competitor, KLSI, points out that
the River is “‘the second new station
in a market. [Oldies] KCMO-FM has
already come in with a big bang.
Now it is ecoming in with a format
that does not get the same kind of
reaction. .

“If there is a hole, it is more pre-
sentation- and marketing-related
than it is music. How are you going
to compete against [classic rock]
KCFX and [album] KYYS when
they're so much softer than they
used to be and already garner huge
25-54 numbers?”’ (One answer on
KRVK’s part is its liners. Some of
the early ones attempt to reposition
KUDL and KLSI as wimpy and
KCFX and KYYS as ‘““hard acid
rock.”)

Sattler, ironically, has already ex-
perimented with the concept of rock
in an AC context. As PD of KIOI
San Francisco in 1984-85, Sattler
added in some album cuts that were
AC in texture (i.e., “Never Going
Back Again” by Fleetwood Mac),

and some hits, like the Rolling
Stones’ “‘Satisfaction,” that were
definitely not AC-flavored. He ad-
mits now that such a format was
“premature,” but says that KIOI
was trying to shed some baggage
from an unsuccessful prior attempt
at a “love songs” format.

KRVK’s “mellow, easy rock” slo-
gan also generated some derisive
comments from area programmers,
some of whom considered it an oxy-
moron. Says Karl, “We asked peo-
ple what the music was and that
was what they gave back to us. Ra-
dio people are afraid of the word
‘mellow’ because they think it
means hippie music. Nobody likes
that word but the people.”

THE RIVER 1S WIDE

Rock/AC hybrids in the WBOS/
KDHT mode have the advantage of
a progressive rock legacy where lis-
teners expect broad and unusual se-
gues. The more mainstream rock/
AC stations, however, face a chal-
lenge in fusing disparate pieces of
music that people may like, but

aren’t used to hearing together.-

With the recent publicity about com-
patibility testing, due partially to re-
searcher Jon Coleman’s work in the
field, even some mainstream AC
programmers are finally worrymg
about being too broad.

The titles on KRVK run from
“Born In The U.S.A.” to “Ferry
Across The Mersey.” But PD Steve
McFarland says, “Once you hear
the format, it’s not such a wide
range of music. We saw it on paper
and hoped it would be a nice sound-
ing format. And it has exceeded our
wildest expectations.”

And Karl says, ‘“We've got all
these computer programs to put us
into corners. People don’t use sta-
tions one song at a time. They listen
to the whole product.” Does he be-
lieve in compatibility testing? “It
makes sense for stations that are
narrowly targeted. I'’ve done it at

(Continued on page 7})

LOS ANGELES As a station with
a good deal of urban/dance content,
KKBT (FM92) Los Angeles belongs
more in a column with such adult
top 40s as WKQX (Q101) Chicago,
WOMX Or-
lando, Fla.,
or CJOM
Detroit
than with
adult sta-
tions
steeped in
classic rock
or soft rock
heritage. But by signing on with
“Walk On The Wild Side,” “Start
Me Up,” and, a few songs later,
“Bang A Gong,” PD Liz Kiley made
it clear that some album-image ma-
terial would be part of her station’s
music mix.

Five weeks later, however, while
Kiley is quick to point out that
KKBT is texturally about the same
as it was at sign-on, a lot of the "70s
rock is gone. “There were some

KKBT

KKBT Still Rocks, But With Less '70s

songs that worked very well on pa-
per,” she said. “When you're deal-
ing with a hybrid station, until you
hear everything together, you can't
know what will and won’t work.”
In place of some of the '70s rock,
KKBT has added more '80s titles—
rock and urban. And Kiley points
out that decisions are still being
made on a song-by-song basis. “My
Best Friend’s Girl” by the Cars is
out. But “Let’s Go” is still on.
KKBT’s target is 25-44 adults,
leaning female. It is roughly 60% re-
current/gold. This is a recent early-
evening hour: Madonna, “Dress You
Up”; Richard Marx, “Angelia”; Jody
Watley, “Real Love”; OMD, “So In
Love”; Bad English, “When I See
You Smile”; Tina Turner, ‘“Better
Be Good To Me”; Phil Collins, “Sus-
sudio”’; Erasure, “Chains Of Love”;
Curiosity Killed The Cat, “Misfit”;
Bobby Brown, “Rock Wit'cha”; Hall
& Oates, “Out Of Touch”; Quincy
Jones, “I'll Be Good To You”; Mod-
ern English, “I Melt With You”’;

Temptations, “I Can’t Get Next To
You”’; Van Halen, “Love Walks In”;
New Kids On The Block, “Didn’t I
(Blow Your Mind.)”

When KKBT signed on with se-
gues that joined “Oh Girl” by the
Chi-Lites to ‘“Love Song” by the
Cure, a lot of industryites were baf-
fied by the range of its music. But
Kiley says that the station has done
compatibility testing, something she
says she has believed in for some
time. And, she says, the listeners un-
derstand KKBT. “They don’t seem
to be confused at all. They know
what it is. It’s very familiar and very
hit-oriented.

“What I expected [in listener reac-
tions] is basically what I got. People
are telling me that KKBT is easy to
listen to for long periods of time,
such as all day at work. That for the
first time, they have a station that
plays a variety of music and keeps
their interest all day, and that they
don’t hear the same songs over and
over.” SEAN ROSS

Sample AG/Rock
Music Mixes

/he River

-y

KRVK Kansas City

Eagles, “New Kid In Town”’;
CSN&Y, “Teach Your Children”;
Rascals, “Groovin’ ”’; Animals,
“Don’t Let Me Be Misunder-
stood”; Eric Carmen, “Hungry
Eyes”; Commodores, “Oh No”;
CCR, “Who'll Stop The Rain”’;
Beatles, “Things We Said To-
day’’; Doobie Brothers, “Long
Train Running”; Gordon Light-
foot, “The Wreck Of The Ed-
mund Fitzgerald”’; Billy Joel,
“My Life’’; Kenny Loggins,
“Forever”’; Fleetwood Mac, “As
Long As You Follow.”

92.9FM
Album Classics

WBOS Boston

Billy Joel, “New York State Of
Mind”’; Phoebe Snow, “If I Can
Just Get Through The Night'’;
Steve Winwood, “Arc Of A Div-
er’’; Bonnie Raitt, “‘Nick Of
Time’’; Sting, “Consider Me
Gone”’; Boz Scaggs, “Miss Sun”,
Elton John, “Club At The End Of
The Street”; Special EFX, “Noel”;
Bruce Hornsby, “The Way It Is”;
Leon Russell, “Back To The Is-
land”; k.d. lang, “Trail Of Broken
Hearts”; Doobie Brothers, “What
A Fool Believes”; Donald Fagen,
“Glamour Profession’’; Marvin
Gaye, “I Heard It Through The
Grapevine.”

WTGE Baton Rouge, La.
Chicago, “Beginnings”

; Jim-
my Buffett, “Changes In Lati-
tudes, Changes In Attitudes’’;
Ringo Starr, “It Don’t Come
Easy”; Robert Palmer, “Addict-
ed To Love”; Elton John, “Heal-
ing Hands”; Jefferson Airplane,
“White Rabbit”’; Steve Winwood,
“The Finer Things”; Huey Lewis
& the News, ‘“Back In Time”’;
Doobie Brothers, “It Keeps You
Running’’; Rolling Stones,
“Brown Sugar’’; Alan Parsons
Project, “1 Wouldn’t Want To Be
Like You”; Don Henley, “The

Last Worthless Evening.”
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YOUNG BLACK PROGRAMMERS COALITION, INC.

Twelfth Annual Meeting
of the
YOUNG BLACK PROGRAMMERS COALITION, INC.

November 17, 18, & 19 1989

Stouffers Hotel
6 Greenway Plaza East
Houston, Texas 77046
(713) 629-1200 or Reservation (800) HOTELS-I -

Theme: Black Radio...Surviving The Future

} Workshops: 1. Successful Programming For The 90°s
2! Urban Churban or Black
- 3. Can Consultants Make a Difference?
Friday November 17, 1989 Saturday November 18, 1989 Sunday November 19, 1989

Registration 1:00-5:00pm Registration 10:00am-5:00pm 9:00-11:00am Gospel Service
Cocktall Reception 100-10:15am Breakdast & Continental Breakfast
7:30pm — Polygram Records Capitol Records Sponsored by the YBPC
(Mercury, Polydor, Wing) 10:30-11:30 General Meeting
Election of Officers
11:30-12:45 Successful
Programming for the 90’s
1:00-2:15 Lunch — Arista
Records

2:30-3:45 Urban Churban or
Black
4:00-5:30 Can Cosultants
Make A Difference?

6:30-8:00 Cocktail Party
RCA Records

8:00-11:00 Dinner/Awards
Banquet

Tables (seating 10) are $1,000.00. Room rates are $59.00 for single rooms and $69.00 for
double rooms. Call Stouffers Hotel at ’800 HOTELS-! for hotel accommodations. For further
information contact Terri Avery at (214) 263-9911 or Marcell Lee at (504) 822-1945.

EARLY BIRD REGISTRATION FEES REGISTRATION
Members ... $100.00 .
NON-MEMDErs ..........cc..coeeeeeeeeen. .. $125.00 Twelfth Annual Meeting of the
Spouse Regular or Banquet Ticket ............. $75.00 YOUNG BLACK PROGRAMMERS COALITION, INC.
CONTACT: Barbara Lews ... (213) 556-4934 SR UEAS GBI o oTee alis
Agoura Hills, CA 91301
SOUVENIR BOOK INFORMATION
(Ads Based On 8Y2 x 11 trim) Name
Full Page - inside front/back ................. $550.00
FullPage ... $400.00 Company
HalfPage ..., $275.00
Fourth Page ...........cocoocveiiiiiinin .. $225.00 Address
EighthPage .................coa. $ 75.00
Professional Card ............................. $ 75.00 City : State Zip
Non-Camera Ready Artwork,................. $100.00
CONTACT: Henry Jefferson, 10600 So. Gessner #4 Phone S
Houston, Texas 77071, (713} 271-0011 (CHECKS OR MONEY ORDERS ONLY]
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Best & Worst Of Puhlicity Stunt Week;
Charlotte Loses Only Mainstream Top 40

STUNTED GROWTH: It wasn'’t top
40 KBEQ (Q104) Kansas City, Mo.’s
first controversial promotion. Last
year, a local newspaper accused the
station of rigging a contest (the sta-
tion was subsequently vindicated).
Last August, an area donut store em-
ployee was nearly fired when morn-
ing man Randy Miller encouraged
her to take off her blouse in front of
customers. :

On Nov. 2, as part of National Pub-
licity Stunt week, Miller announced a
“free money parade’ in which he
would toss cash from the station’s
mobile studio downtown at noon. Be-
cause KBEQ was using only three
vehicles, it didn’t call the local police
for a parade permit—a parade starts
with four vehicles—but KXXR GM
Bob Gould did notify the authorities.

As you might expect from such a
promotion, in which only a handful of
police were controlling a crowd of
4,000 people, things did get out of
control. Angela Fuller, 26, was
pushed under Q104’s van in the me-
lee, although she escaped with only a
fractured ankle. The station was tick-
eted for obstructing traffic.

Meanwhile, KXXR’s Scott Hill
was in the crowd with a tape record-
er. KBEQ PD Kevin Kenney, who
didn’t know Hill was from KXXR, ei-
ther offered to buy the tape from
Hill, or was solicited by Hill who of-
fered to sell him the tape, depending
on whom you ask. Both agree that
Kenney was interested in buying the
tape and told him, “We’ve got plenty
of money in the van.”

Then there was the simulated
shooting at album WMMR Philadel-
phia. The morning after the son of re-
puted mobster Nicky Scarfo was shot
in a South Philly restaurant, John
DeBella’s morning sidekick Pat
Goodwin was singing a parody song
about the incident when he was “in-
terrupted” by “sniper fire.” That was
followed by newsman Mark “The
Shark” Drucker doing live inter-
views with his brother (“he deserved
it”) and girlfriend (“he wasn’t even
good in bed”). Eventually, a listener
called the cops, who arrived at 10

KXL’s Awards Get Easier To

Find. WKXL-AM-FM Concord, N.H.,
received the most awards at last
month's State Broadcasters Assn.
dinner. Mike Little, of the Vietnam
Veterans of America, left, and WKXL
PD Renee Blake display two of
WKXL's seven Golden Mike awards.

a.m. with guns drawn. DeBella met
them in the lobby.

And album WGIR-FM (Rock 101)
found a novel stunt for its 10th anni-
versary; it recreated the sound of the
station in 1979. WGIR’s one-day
change was preceded by those omi-
nous announcements from parent
company president Scott Knight
promising that the station would “be-
come a thing of the past.” Before lis-
teners got the joke, 342 had signed a
petition asking the station not to
change format; several offered to

by Sean Ross

send money; and the employees of
one utility formed an office pool to
guess what the new format would be.

Perhaps the best stunt of the
week, however, took place at KZZP
Phoenix. When morning man Bruce
Kelly found out that KZZP-AM was
being sold, he “took over” the AM
and turned it into free-form K-Bruce.
Nationwide group PD Guy Zapoleon
came on to play oldies. Crosstown
KKFR PD Ron Parker reportedly
called in to impersonate rival KOY-
FM PD Jay Stevens. Kelly’s produc-
er went on the air and his best friend
from the seventh grade in Fargo,
N.D., who had moved to town unbe-
knownst to him, recognized his voice.
“Fish Heads” was designated the
$1.37 Song of the Day.

Meanwhile, top 40 WPLJ (Power
95) New York has named a winning
school in its embattled New Kids On
The Block school-spirit contest. Bish-
op Kearny High School, which has
1,400 students, falls well within the
2,300-ticket allotment that WPLJ had
been forced to purchase for the New
Kids’ Monday (13) show at New Jer-
sey's Meadowlands Arena after
plans for a label-sponsored promotion
with Columbia reportedly fell
through.

As for the ongoing publicity stunt
battle between Tampa, Fla., top 40s
WRBQ (Q105) and Power 93 WFLZ,
it turned ugly in early November.
WFLZ says that night jock Tim
Dukes and another employee, Mi-
chael Waters, were in Q105's parking
lot—where they say they had busi-
ness with an adjacent company—
when Q105 blocked their van, and an
unidentified Q105 employee threw
food and several lit bottle rockets at
them. WFLZ PD Marc Chase says
the station has pressed assault
charges against the Q105 employee,
whoever he may be.

Q105 GM Michael Horne, who
says he witnessed most of the inci-
dent, denies seeing the food/bottle
rocket incident, and claims that no
charges have been pressed. He also
says says the bulk of WFLZ’s con-
frontation was with Q105’s landlord,
not with station personnel. And that

there were about eight WFLZ em-
ployees there, not two. Q105 says it
has a trespass warrant against
WFLZ; Power 93 claims it’s only a let-
ter from Q105's landlord. Horne also
says that Q105’s van had been spray-
painted with the Power 93 logo sever-
al days earlier.

FIRST FALL TRENDS

WZOU Boston PD Steve Rivers
got a going away present from his
last employer, KIIS Los Angeles. In
the first fall Arbitrend, KIIS-AM-FM
is down 6.4-6.1, but squeaks into first
place ahead of rival KPWR (Power
106), which went 6.1-6.0. AC KOST
(6.8-5.8) drops for the first time since
top 40/rock KQLZ began sending it
disenfranchised AC listeners. Pirate
itself slips for the first time since its
March sign-on (5.5-4.6), putting it only
slightly ahead of album KLOS (4.1-
4.3).

Elsewhere in town, in classical
KFAC’s transition month to KKBT,
it fell 1.7-1.2, while KKGO-FM'’s fine-
arts mix was up 1.0-1.4. In mornings,
KIIS’ Rick Dees drops 7.5-6.9, tying
him for first with KLOS’s Mark &
Brian (7.0-6.9). Up are KABC’s Ken
& Bob (5.5-6.1) and KPWR’s Jay
Thomas (5.0-5.5).

In New York, WHTZ holds at a 5.7
but has the No. 1 slot to itself again
as AC WLTW slips 5.7-5.1. (Easy
WPAT, counted as a combo, would
tie Z100. This fall, however, it won’t
be. The FM has a 4.7). Other NYC
numbers: Oldies WCBS-FM (4.2-4.1);
top 40s WQHT (3.9-3.9) and WPLJ
(3.5-3.3); urbans WRKS (3.9-3.8) and
WBLS (3.7-3.4); rockers WNEW-FM
(4.2-3.8) and WXRK (3.6-3.6); N/Ts
WINS (4.54.9), WOR (4.3-4.6), and
WFAN (3.1-3.3).

PROGRAMMING: NOVAK GETS NOD

At AC KFMB-FM (B100) San Die-
go, acting PD Mike Novak has offi-
cially been named PD/OM. Novak
has been at B100 for more than three
years as an operations assistant/
swing jock, and also programmed
KYUU San Francisco, among others.
He still needs a new morning-team
member.

Novak only had to wait about three
months for the official nod at B100.
Ange Canessa, new PD of urban
WLOU Louisville, Ky., had been do-
ing the job as acting PD for about a
year, and has overseen the AM sta-
tion’s rebound following the defec-
tion of FM competitor WJYL. He re-
mains MD/p.m. driver

Top 40 WBCY (B108) Charlotte,
N.C., switches Monday (13) to AC as
WBT-FM (107.9 Sunny FM) under
consultant Dan Vallie. Former
WBT-AM morning man Beb Lacy
will do mornings starting in mid-De-
cember, at which point Rob Early
will be transferred. The move, which
stems partially from a consolidation
of the AM and FM sales staffs,
leaves Charlotte with no mainstream
top 40—at least for the time being.
(WCKZ has begun an evolution in

Major country chart
changes are coming
... see page 49

for the last three years.

newsline.. L.

IN A MOVE THAT SURPRISED much of the industry, Malrite radio division pres-
ident Dean Thacker is out after 10 months in the job, apparently as a re-
sult of style clashes with Malrite president/chief operating officer Gil Ro-
senwald. Thacker’s position will not be filled for now; Rosenwald is ex-
pected to handle those duties himself.

STUART LAYNE, currently VP/GM of Emmis’ WQHT (Hot 97) New York, is
named VP/marketing for Emmis’ newly acquired Seattle Mariners.

PHIL REDO, OM of WMEX/WMJX Boston for three and a half years, re-
joins Viacom as GM of its WLIT Chicago, replacing Michael Murphy.

CARY PAHIGAN is named VP/GM of WVBF Boston, replacing Kenneth
Spritzer; he was previously VP/operations for Sconnix Broadcasting.

SHAMROCK COMMUNICATIONS has named Jerry Gerson, GSM of its KMYZ
Tulsa, Okla., GM of WGRX Baltimore, replacing Bill Hopkinson. Also,
WEZX Scranton, Pa., GSM Tom Owens is transferring to WDIZ Orlando,
Fla. Also in Orlando, Gary Kines is out as VP/GM of WHOO/WHTQ.

DAVID WEBB is named GM of KCFM Kansas City, Mo., replacing Bill Loch-
man. Webb was last VP/GM of WDZ/WDZQ Decatur, Ill.

GEORGE TOULAS, currently president/GM of American Media’s WOCL Or-
lando, Fla., is now VP/GM of its WDJO/WUBE Cincinnati, as well as a
regional VP overseeing Orlando. A new WOCL GM will be hired.

MARK HANSON is the new GM at WCOL/WXGT (92X) Columbus, Ohio; he
has been GSM of WHB/KUDL Kansas City, Mo., since 1985.

FREDERICK “RICK” CAFFEY is named VP/GM at urban WDIA/WHRK Mem-
phis. He has been GSM of WTMX Chicago for the last seven years.

CHUCK DUNAWAY is the new VP/GM of oldies WRMX Nashville, replacing
Dick DeButts. Dunaway was president/GM of WMFX Columbia, S.C,,

MULTIMEDIA has elected president/ CEO Walter Bartlett as chairman of the
board for the corporation, replacing Wilson Wearn, now chairman emeri-
tus. Bartlett will maintain his previous duties.

PENDING 6MS: When NewMarket Media takes over WNOE-AM-FM New
Orleans later this month, NewMarket regional VP Tom Kennedy will
manage the station. Also, WRBQ Tampa, Fla., GSM Dan Carelli will be
named GM of KCBQ San Diego when Adams Communications takes over
that station, replacing Jeff Apregan.

STATION SALES: KZZP-AM Phoenix from Nationwide to Embee Broadcast-
ing for $975,000; KZKX Lincoln, Neb., from Steve Kingston’s MusicRadio
of Nebraska to Sherman Broadcasting for $1.84 million.

that direction but still has a strong
urban lean.) Meanwhile, co-owned
WQXI-FM Atlanta will get rid of its
longtime 94Q nickname and switch
formats on Thursday (16).

Jeff Vidler, PD of AC CJFM Mon-
treal, adds PD duties for sister N/T
AM CJAD. GM Rob Braide had been
acting PD for the stations . .. Simul-
cast easy listening outlet WEZI-AM
Memphis is now Newsradio 1430
WNWZ under PD Dave Beveridge.

Religious WBZE Washington,
D.C., is now “International” WNTL
and is in the process of segueing to
brokered ethnic. Station manager
Ates Gawad replaces GM Steven
Brisker and PD/MD Reggie Halee
... WYCR York, Pa., PD Willy B. is
now PD/p.m. driver at top 40 KWOD
Sacramento, Calif. . .. Bob Corbell is
upped from evenings to PD at adult
standards KTSA San Antonio, Texas,
replacing Steve Warren, who leaves
to launch a format consultancy. Also
joining KTSA for mornings is Bill
Rohde from local AC KFAN.

At album WIMZ Knoxville, Tenn.,
Randy Chambers is tapped as PD,
replacing John Larsen. Chambers is
currently on air at Satellite Music
Network and KHYI (Y95) Dallas. He
was also APD at WMJJ Birming-
ham, Ala.

During the mid-'80s, top 40 WMGZ

(Z96) Youngstown, Ohio, attacked its
major competitor with a sweeper that
said, “WHOT is dead meat!” Now,
796 is going easy listening on Nov.
26, becoming Joy 96 ... Greg Gor-
don, from WBGM Tallahassee, Fla.,
is the new PD/a.m. driver at AC
WKRG-FM Mobile, Ala. Rick Free-
man moves from nights to MD/af-
ternoons. At WBGM, p.m. driver
Rick Roberts is now PD; Bill Boothe
joins for mornings from WZYB Fort

* Walton Beach, Fla.

PEOPLE: KERR TO WYNY?

Although no official announce-
ment can be made until a no-compete
clause expires on Nov. 26, and al-
though no contract had been signed
at press time, it now seems likely that
former WPLJ New York morning
man Jim Kerr will end up in that slot
at crosstown WYNY (Country 103.5).
Jimmy Harnen, whose “Where
Are You Now” was a hit on Scran-
ton/Wilkes Barre, Pa., radio several
years before it came back nationally,
is now working in area radio. Harnen
is the new APD at top 40/rock
WWRB, the station owned and pro-
grammed by his manager Thom Gre-
co. Harnen isn’t leaving the music
business. He says he’s trying to de-
cide whether to take a third single
(Continued on next page)
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~ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. Still, Commodores, moTowN
2. Dim All The Lights, Donna
Summer, CASABLANCA

. No More Tears, Barbra Streisand

& Donna Summer, coLUMBIA/
CASABLANCA

. Babe, Styx, agm

. Heartache Tonight, Eagles, asvium

. Rise, Herb Alpert, aem

. You Decorated My Life, Kenny
Rogers, UNITED ARTISTS

. Tusk, Fleetwood Mac, waRNER BROS

. Please Don't Go, K.C. & the
Sunshine Band, 1«

. Pop Muzik, M, sire

w

NO O A

o w®

POP SINGLES—20 Years Ago

1. Wedding Bell Blues, 5th
Dimension, sout ciTy

. Come Together, Beatles, appLE

. Something, Beatles, appLE

. And When | Die, Blood, Sweat &
Tears, coLumBIA

. Baby It's You, Smith, bunHILL

. | Can't Get Next To You,
Temptations, coroy

0 ggAspicious Minds, Elvis Presley,

. Smile A Little Smile For Me, The
Flying Machine, conGress
9. Sugar Sugar, Archies, CALENDAR

10. Ivac':)e A Letter Maria, R.B. Greaves,

o, HWN

@0 N

TOP ALBUMS—10 Years Ago

. The Long Run, Eagles, asyLum

. In Through The Out Door, Led
Zeppelin, SWAN SONG

. Cornerstone, Styx, a&m

. Tusk, Fleetwood Mac, warRNER BROS.

. On The Radio—Greatest Hits
Volumes One & Two, Donna
Summer, CASABLANCA

. Midniﬁht Magic, Commodores,
MOTOW

N Hw N =

. Rise, Herb Alpert, aam

. Wet, Barbra Streisand, coLumsia
. One Voice, Barry Manilow, arista
. Greatest, Bee Gees, rso

CVwON o

—

TOP ALBUMS—20 Years Ago

1. Abbey Road, Beatles, appLE
. Green River, Creedence Clearwater
Revival, FaNTASY

. At San Quentin, Johnny Cash,
COLUMBIA

. Santana, coLumsia

. I've Got Dem OI' Kozmic Blues
Again Mama, Janis Joplin, coLumBia

. Crosby/Stills/Nash, atLanTic

. Through The Past Darkly, Rolling
Stones, LONDON

. Puzzle People, Temptations, coroy

. Blind Faith, atLanTiC

. Blood, Sweat & Tears, coLumsia

~N O (500 I ] N

(=2 -0 ]

COUNTRY SINGLES—10 Years Ago

1. RCctime With Me, Waylon Jennings,

. Half The Way, Crystal Gayle,
COLUMBIA

. Should | Come Home (Or Should |
Go Crazy), Gene Watson, capitoL

. My Own Kind Of Hat/Heaven Was
aclgrink Of Wine, Merle Haggard,

& W N

. Broken Hearted Me, Anne Murray,
CAPITOL

A

. Blue Kentucky Girl, Emmylou
Harris, warNER BROS.

. Blind In Love, Mel Tillis, eLExTrA
. Whiskey Bent And Hell Bound,
Hank Williams Jr. ELEKTRA/CURB
. | Cheated Me Right Out Of You,

Moe Bandy coLumBia

10. The Lady in The Blue Mercedes,
Johnny Duncan, coLumsta

© o0~

SOUL SINGLES—10 Years Ago
. E_eTuEdies Night, Kool & the Gang, bt
|

. Still, Commodores, motown

. | Wanna Be Your Lover, Prince,
WARNER BROS

. Cruisin’, Smokey Robinson, TamLa

. Do You Love What You Feel, Rufus
And Chaka, mca

. 1 Just Can't Control Myself,
Nature’s Divine, INFINITY

. &Not Jus? Knee Deep, Funkadelic,
ARNER BRUS.

. R & i i
suace\giﬁ Delight, Sugar Hill Gang,

=] b WN =

@0 N

9. Rise, Herb Alpert, aam

10. Move Your Boogie Body, Bar-Kays,
MERCURY

DIO

Stations Stress Salaries, Benefits In Budgets
1990 Will See Less Cash Earmarked For Marketing

BY PHYLLIS STARK

NEW YORK As radio managers
put the finishing touches on next
vear’s budgets, the items that consis-
tently emerge as the big increases
for 1990 are salaries and benefits, ac-
cording to an informal Billboard sur-
vey of GMs and group heads.

With “human resources” items
up, the spotlight is moving away
from marketing and promotions—
the much-hailed recipients of some
of the biggest spending boosts in re-
cent years—which will remain fair-
ly even at most stations in 1990.

At many stations, the increase in
benefit money is directly attribut-
able to the rising cost of health care.
AC WLAC-FM Nashville VP/GM
Vic Rumore says his health insur-
ance costs have doubled since last
year. Voyager Communications
group VP Phil Zachary says his com-
pany is budgeting an estimated 35%
health insurance increase next year.
For the first time in its history, Voy-
ager’s managers are contemplating
turning over some of the increased
costs to its employees. The group
has also just introduced a 401(k)
plan, which president Jack McCar-
thy also calls “a big expense.”

Voyager’s second-biggest in-
crease for 1990 is salaries and bo-
nuses. ‘“We have a high commit-
ment to people at Voyager,” says
Zachary. “We continue to recognize
that the most important resource
we have is quality people and we
want to prevent them from going to
other stations.”

“Payroll costs will escalate a lot,”
concurs Larry Daniels, general pro-
gram manager of country KNIX
Phoenix. “Our morning guy has
been here for 14 years. Our traffic
reporter has been here nine, and our
sports director has been here seven.
These are people we want to keep,
so we have to pay them.”

Despite rising human-resources
costs, there were still some promo-
tion/marketing boosters. “In this
day and age of programming parity,
[fwinning] stations market them-
selves aggressively,”” says AC
KLTR Houston VP/GM Miles Sex-

ton, who has been steadily increas-
ing his station’s promotional spend-
ing in recent years.

Promotional costs are also in-
creasing at some of the Hearst
Broadcasting Group stations, most
notably the ones in a “competitive
FM situation,” according to GM/ra-
dio David Barrett.

But other managers are leveling off
or cutting back on next year’s market-
ing money. “We've always had good
levels of marketing and promotional
dollars,” says Voyager's McCarthy,
“so there is no need to increase them.”
In fact, McCarthy says, they may
even be cut at some stations.

And KISW Seattle GM Beau Phil-
lips says that while he still regards
marketing as the winning edge for
stations, he will be looking to cut fat
from his promotions budget for
1990 and move KISW away from
bus cards and TV advertising and
into “less traditional” vehicles.

Research budgets will increase at
most stations with some, like
KISW, even expanding in-house re-
search departments. “If you did the
same projects year after year, you
could control the cost of research,”
says Sexton, “but KLTR is really
aggressive about research so we

will be spending more next year.”
Only Hearst’s Barrett and KBCO
Denver VP/GM Ray Skibitsky say
they will not increase their research
budgets significantly in 1990.

With increasing reliance on tech-
nology comes increasing costs.
Among the major new expenses
cited by Phillips are computer costs,
including maintenance, software,
and supplies. KISW will also ex-
pand its engineering department af-
ter adding a new 24-track studio.

Both WLAC and KISW will see a
large increase in their Arbitron ex-
penses next year. WLAC’s contract
with the ratings service calls for an
increase of 10%-15%. KISW's pact
also calls for a ““double-digit” in-
crease, Phillips says.

These standard contract in-
creases cover the “cost of doing
business’”” at Arbitron and also take
into account a decreasing long-term
discount plan that is built into the
contracts, says Arbitron VP of sales
and marketing/radio Rhody Bosley.
Among the escalating expenses
that Bosley cites are increased tele-
phone costs and travel expenses.

Although most stations are not
planning any major cutbacks in the

(Continued on page 74)

VOX JOX

(Continued from preceding page)

from his current album, or start
working on a new one. Also at
WWRB, Mark Sinclair from top 40
WZZR Fort Pierce, Fla., returns to
town for afternoons. WZZR wel-
comes Eric “Cadillac Jack” Murphy
for evenings from KKQV Wichita
Falls, Texas.

Jeff King, who joined AC KMGI
(1107.7) Seattle several weeks ago for
swing, is now music coordinator/p.m.
drive, replacing Stitch Mitchell, as
GM Bobby Rich finally makes him-
self a member of the morning “I
Guys” team. Randy Lundquist
moves from p.m. drive to midday . ..
Evann Lee goes from nights at
WDIZ Orlando, Fla., to that shift at
album WGTR Miami . .. Classic rock
WGFX Nashville ND David Hall is

T WIYY
. OME OF ROCK & ROLI

SO e @ SN

Baltimore Band 98 Rocks To Record Deal. Chrysalis Records president Mike
Bone signed Child's Play to a recording contract live on the air at WIYY (98
Rock) in the band’'s hometown of Baltimore. The band was featured regularly on
98 Rock’s nightly “Home Tapes™ program. Pictured, from left, are Bone, Child's
Play’s Brian Jack and John Allen, WIYY PD Russ Mottla, and the band’s Nicky

Kaye and |dzi.

back in action as a jock in p.m. drive.

At top 40 CJOM Windsor, Ontario/
Detroit, Clay Hagel joins for morn-
ings from AC CKRA Edmonton, Al-
berta, where he did p.m. drive. Andy
Stewart stays on for news ... Mod-
ern CFNY Toronto brings back long-
time personality Live Earl Jive as
“chief music consultant.” MD Kim
Sommers is now “head of the music
department” and there is no MD title,
per se. Jive's wife, Beverly Hills, will
do weekends for CFNY.

Diane Cridland, program coordi-
nator of WOKYV Jacksonville, Fla.,
makes the big jump to APD at KABC
Los Angeles ... Jon St. John joins
top 40 WEGX Philadelphia as pro-
duction director/swing; he was most
recently part of the morning show at
similarly formatted WABB-FM Mo-
bile, Ala. ... Robert C. Allen is upped
from production director to APD at
country WCAO Baltimore ... Chris
Lane joins country WOWW Pensaco-
la, Fla., for mornings.

Taylor Communications group PD
Russ Morley is accepting T&R for
his company’s upcoming takeover of
WHLY (Y106) Orlando, Fla. Call 407-
7751777 . .. Consultant Dean Lands-
man is moving offices; his new num-
ber is 201-461-5803.

Assistance in preparing this col-
umn was provided by Craig Rosen
and Phyllis Stark.

FOR THE RECORD

In the Nov. 4 issue of Billboard,
the article titled “When College
Outlets Play The Hits”" should
have noted that WHPC Garden
City, N.Y., shares a frequency
with Adelphi Univ.’s WBAU, not
Hofstra Univ.’s station.
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X PLATINUM—Stations with a weekly cume
B Ilmrd audience of more than 1 million.
I 4 GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
| NOVEMBER 18, 1989 ™ audience between 250,000 and 500,000.
: U (0) OS ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
27 30 Michael Bolton, How Am | Supposed To A — Rolling Stones, Rock And A Hard Place 21 24 Lou Gramm, Just Between You And Me 14 17 Soul Il Soul (Featuring Caron Wheeler),
28 18  Milli Vanilli, Girl I'm Gonna Miss Yo " A —  Janet Jackson, Rhythm Nation 22 25 Phil Collins, Another Day In Paradise 15 7 Tears For Fears, Sowing The Seeds O
29 31 Shirley Lewis, Realistic B0STON'S 23 20 Glona Estefan, Don't Wanna Lose You 16 18 Belinda Carlisle, Leave A Light On
S 30 EX  Janet Jackson, Rhythm Nation 24 EX  Joe Cocker, When The Night Comes 179 Bobby Brown, Rock Wit'cha
[ a1 31 9 Madonna, Cherish A25 Eric Ciapton, Pretending 18 19 Taylor Dayne, With Every Beat Of My H
a ,‘I l 32 EX  Seduction, Two To Make It Right A — Rolling Stones, Rock And A Hard Place 19 20 Don Heniey, The Last Worthless Evenin
4 ] ) s 33 EX The 2 Live Crew, Me So Horny 20 21 Cher, Just Like Jesse James
34 EX Pajama Party, Over And Over X . 21 23 Lou Gramm, Just Between You And Me
Pow lprss 35 EX  New Kids On The Block, This One's For | BoSton P.D. Steve Rivers Prodteycily 22 22 Billy Ocean, Licence To Chill
ﬁ — Churr:k A,NDwaww ol Wili Vaniti. Blame 1t On The Ra gg %g ;md Collins, IArFm{ner Day In Paradise
. i —  Michefle, No More L illi , n adonna, Gh Father
NewI York FOM Stceve Kingston A= Q‘lﬁncyemm' I'IFBe“:}Sood To You § ; gadlEnAhShl, menjl ?eET:mwSml}eh . Atlanta P.D.- Rick Stacy 25 26 Paul CJarrack, i Live By The Groove
1 Soul H Scul (Featuring Caron Wheeler), aula Abdul, (it's tus e Way Tha oo 26 27 Janet Jackson, Rhythm Nation
23 Sybil Don't V(Wake We Dver ) 4 11 The B-52's, Love Shac& 1 3 TheB.52s, Love Shack 27 28 The Cure, Lullab i
3 5 Young ML, Bust A Move 2 g éa,irlvetjla:kwnbwys?l gu Wﬁhr 21 Milli Vanilll, Blame It On The Rain 28 29 Linda Ror&sladl (Featurmg Aaron Nev
. i e ) ) H
g Xzi gg:loﬂ? gcmrgﬁnmsl:rc\k' Cover G 95 72 R(luy_eﬁl: Lgsteen To Your Heart 2 g ;z:ragA'ﬁiFﬁl,?rts'i l}umvﬁve Way That Minneapolis P.D.: Gregg Swedberg gg Ea)? ’T(:ghn::ro:iich F":apl‘:n?:; r}le rﬁ'p?;'yﬁ""ﬂp
6 10 Milli Vanilli, Blame It On The Rain A8 —  Sybil, Don't Make Me Over 5 6 Roxette, Listen To Your Heart 1 1 Bad English, When | See You Smile A — Rolling Stones, Rock And A Hard Place
7 7 The 2 Live Crew, Me So Horny 4 9 1 Aerosmith, Love In An Elevator 6 2 Bad English, When | See You Smile 2 2 Young EiC Bust A Move A Babyface, Tender Lover
8 9 Bobby Brown, Rock Wit'cha CHICAGO'S HIT MUSIC STATION Al0 Technotropic Featuring Felly, Pump Up 7 12 Billy Joel, We Didn't Start The Fire 3 3 Richard Marx, Angelia A — guincy Jones, I'll Be Good To You e
§ 14 Billy Joel, we Didn't Start The Fire Chicago P.D. Brian Kelly All  —  Young M.C, Bust A ove 8 7 Bobby Brown, Rock Wit'cha 4 5 Paula Abdul, rlt's Just) The Way That A — 0. Jazzy Jetf & The Fresh Prince, | : 4
16 19 Roxefte, Listen To Yaur Heart e 12 5 Bobby Brown, Rock Wit'cha 9 11 Belinda Carlisle, Leave A Light On 5 15  Milli Vanilli, Blame It On The Ram EX EX  Seduction, Two To Make It Right afl
11 4 Janet Jackson, Miss You Much 1 2 Young M.C., Bust A Move 13 16 Richard Marx, Angelia 10 9 Dino, Sunshine 6 Belinda Carlisle, Leave A Light On EX EX Saraya, Back To The Bullet
12 6 Motley Crue, Dr. Feelgood 2 3 New Kids On The Block, Cover Girl 14 17 Kevin Paige, bon't Shut Me Out 11 15 Expose When | Looked At Him 7 11 Poco, Call It Love £X EX  Jody Watley, Everything et
13 15 Paula Abdul, (1t's Just) The way That 3 5 Bad English, When | See You Smile 15 10 New Kids On The Block, Cover Gir! 12 21 Taylor Dayne, with Every Beat Of My H 8 12 Gloria Estefan, Get On Your Feet ;| f
14 l; %il hours, French Kiss 3 T g Xé ?ngKiszs Orl|. Thes?'loc:, Didn’t | (Blow A}? o :Irgil Cgmns, A;ogher Day In Paradise 13 16 Keviré Paige, Don't s,bu‘ Me Out 9 g Thompson Twins, Sugar Daddy ¥
15 1 echnotronic Featuring Felly, Pump Up e B-52's, Love Shac ice Cooper, Poison 14 25 Phil Collins, Another Day In Paradise 10 14 Bon Jovi, Lwving In S
16 21 Bad English, When | See You Smile 6 4 Janet Jackson, Miss You Much 18 4 Tears For Fears, Sowing The Seeds Of 1 17 Seduction, (You're My One And Only) T 11 13 The Jets, The Same Love
17 13 Edew Kids hOn Th!L! Block, Didn't | (Blow ; 19 %a]unc Abdlllj, vlt'ss Just) The Way That A%g T Ed;w KJids'DLr_:kThJe Bluc)k, This One’s For 12 8 Jao:chlacnkson,uyd,ss vyou Much 1 12 16  Kevin Paige, Doz‘tssnut lge OutG ’
18 12 Expose, When | Looked At Him e Cure, Love Son, her, Just Like Jesse James 17 20 Richard Marx, Angelia 13 4 New Kids On The Block, Cover Girl . B
19 22 Taylor Dayne, With Every Beat Of My H 9 10 Richard Marx, An, eﬁa A2l — Linda Ronstadt (Featuring Aaron Nev 18 22 Bon Jovi, Living In S 14 19 Michaet Damian, Was It Nothing At All
20 23 Richard Mok Angelis ' 10 1 Jive Bunny And The Mastermixers, Swin 2227 Jody Watley, Evevylhm%‘ 19 23 Tgcnhn?;‘(:on:ch%aturi:; Felly, Pump Up 15 17 Dino, Sunshine i
13 ikl Loy el 0 | 8 5 Emeeileiees | # § i 4 b o
ice Cooper, Poison inda Larlisie, Leave A LI n [ olten, How 0 ic er, Poison illy Joel, We 't Start The Fire
A23 New Kudsp0n The Block, This One's For 13 19 Milli Vanilli, Blame It On The Rain 25 EX  Soul 1 Sout (Featuring Caron Wheeier), 2 4 mo,’ﬁpffﬁ T’wins‘, Sugar Daddy 18 6 Janzl tackson, h‘m!s Vou'Muc ! San F : P.0 Bill Richards
24 23 Phil Collins, Another Day In Paradise 14 20 Alice Cooper, Poison . 26 35 Bon Jovi Living in Sin 23 28 Soul Il Soul (Featuring Caron Wheeler), 19 22 Enuff Z’Nuff, New Thn, an ranmscp_ - At icha
A25 — Shana, | Want You 15 9 Cher, If | Could Turn Back Time A2]  — Belinda Carlisle, Leave A Light On 24 27 Great White, The Angel SOH% 20 23 Don Henley, The Last Worthiess Evenin 11 Milli vanilli_Blame It On The Rain
A26  — Kix, Don't Close Your Eyes 16 12 Milli Vanilli, Girl I'm Gonna Miss Yo A28 — Michelle, No More Lies . 25 EX Richard Marx, Too Late For Goodhye 21 26  Phil Collins, Another Day In Paradise 2 4 The 2 Live Crew, Me So Horay
A2]  — Jody Watley, Everything 1717 Roxette, Listen To Your Heart 29 26 New Kids On The Block, Didn't | (Blow 26 30 Lou Gramm, just Between You And Me 22 25 Taylor Dayne, With Every Beat Of My H 3 5 Expose, When | Looked At Him
28 30 Madonna, Oh father 18 24 Technotronic Featuring Felly, Pump Up A30  —  Janet Jackson, Rhythm Nation 27 EX Linda Ronstadt (Fealuring Aaron Nev 23 27 The B-52's, Love Shack 4 2 Janet Jackson, Miss You Much
29 EX  Janet Jackson, Rhythm Nation 19 21 Kix, Don't Close Your Eyes EX EX Paul Carrack, | Live By The Groove 28 EX  Moving Pictures, What About Me 24 10 New Kids On The Block, Didn't | (Biow S 10 Roxette, Listen To Your Heart
30 EX Rolling Stones, Rock And A Hard Place 20 EX  Billy Joel, We Didn't Start The Fire 2% 29 D.L Jazzy Jetf & The Fresh Prince, | 25 23 live Bunny And The Mastermixers, Swin § 13 Richard Marx, Angelia
21 22 Skid Row, | Remember You 30 31  Enuff 2'Nuff, New ThlngN 26 7 Aerosmith, Love In An Elevator 7 B Christopher Williams, Taik To Myseif
22 23 Gloria Estefan. Get On Your Feet 31 EX Janet Jackson, Rhythm Nation 27 EX  Michael Bolton, How Am | Supposed To 8 11 Soul Il Soul {Featuring Caron Wheeler),
23 EX  Linda Ronstadt (Featuring Aaron Nev 32 EX  Marc Almond, Tears Run Rings 28 20 Roxette, Listen To Your Heart 9 9 Tears For Fears, Sowing The Seeds 0
24 25 Bon Jovi, Living In Sin A — Tesla, Love Son 29 EX Janet Jackson, Rhythm Nation 10 14 Bad English, When | See You Smile
25 EX  Phil Collins, Another Day In Paradise A — Motley Crue, Without You 30 18 Tears For Fears, Sowing The Seeds Of 11 3 Babyface, It's No Crime
EX EX Taylor Dayne With Every Beat Of My H - A — Seduction, Two To Make It Right 31 EX  Prince (With Sheena Easton), The Arms 12 6 Young M.C., Bust A Move
EX EX Don Henley, The Last Worthless Evenin , FM A — Jody Watley, Everything A — Kix, Don't Close Your Eyes 1315 The B-52's, Love Shack
8(( E: :au! C;;v_:;k,DIOLp(esgylwe gmtove pmsburgh P.D.: Clarke Ingram A — Rolling Stones, Rock And A Hard Place : — lcxl':ce(Co?‘perMPmsgn trn G }g lg lS}yltJ;I!], DBonl Ma':e ‘V(st?yt;‘r
evin Paige, Don ut Me Du . — ristopher Max, Serious Kin: it obby Brown, Rock Wit'cha
. B EX EX New Kids On The Block, This One's For 1 & Paula Abdul, (It's Just) The Way That EX EX Paul Carrack, | (ive By The Groove 1§ 17 Linda Ronstadt (Featuring Aaron Nev
New York o P-DE Gary Bryan | gx EX  Warrant, Big Talk g cgﬁ:Ec:ﬂaEe"Buglts%"Move EX EX  Soul !l Soul (Featuring Caron Wheeler), I 20 Dino. Sunshine
1 1 Soul Il Soul (Featuring Caron Wheeler), B - 18 aula Abdul, Opposites Attract
R [ 1 Bad English, When | See You Smite
§ ;5 ﬁ‘é’i'&?g} Bﬁe?g?glage,}{[éﬂ't | (Blow 2 ; ;‘ﬁ:a"‘sgzs,somesi';’g:v Didn't I (Biow K E;S 53 5? f;’,’j’%“ﬁa',#i“&l?%?@.? Beat Of My H
4 Bobby Brown, Rock Wit'cha o ALretits 2027 il Collins, Another Day in Paradise
5 6 Milli Vanilli, Biame It On The Rain Kﬂ SFM 7 8 Richard Mars, Angelia TAMPA BAY I”] %2 32 Lving Colour, Glamout Boys
d = 8 10 Milli Vanilii, Blame it On The Rain ; s :
? Ig g?lllm o!f,%f%?évﬁt%gfl The Fire -— ) 1027 9 12 Billy Joel, We Didn t Start The Fire - Rand h \m gi gg g5:;n(}gelc,aw:I%|dL:%vgl:rtu h; g:‘e
811 seducton, (Youe My One And Ony) T 0 I Gl G tls Tampa P.D.: Randy Kabric 28 0 Janet Jackson, Ryt Noon
8 12 Bon Jowi, Living In Sin L 3 1 4 Bad English, when | See You Smile 26 12 e Cover Girls, Heart Skips ea
10 15 The Cover Girls, My Heart Skips A Bea 1213 Belinda Carlsle, Leave A Light On 2 1 Roxette, Listen To Your Heart p . 2] 29 Thompson Twins, Sugar Dadd:
11 3 Sybil, Don't Make Xﬂe Over Los Angeles 1315 Bon Jovi, Living In Sin 3 6 Young M.C., Bust A Move Chicago P.D.: Bill Gamble 28 EX Technotronic Featuring Felly, ‘ump Up
12 14 Stevie B, Girl | Am Searching For You 11 Roxette, Listen To Your Heart 1417 Kix, Don't Close Your Eyes 23 Milli Vanilli, Blame It On The Rain | 2 Richard Marx, Angelia 29 EX  After 7, Heat Of The Moment
13 17 Paula Abdul, :It's Just) The Way That 23 Milli Vanilli, Blame [t On The Rain 15 2 Roxette, Listen To Your Heart 5 7 Alice Cooper, Poison 2 I Roxette, Listen To Your Heart 30 EX  Jody Watley, Everything
14 18 Bad English. When | See You Smile 34 Paula Abdul (It's Jus) The Way That 16 9 Bobby Brown, Rock Wit'cha § 10 New Kids On The Block Didn't | (Biow 34 Paula Abdul, (It's Just) The Way That A — Madonna th Father
15 21 Techootronic Featuring Felly, Pump Up 4 6 The 2 Live Crew, Me So Horny 1721 Gloria Estefan, Get On Your Feet 7 3 Bobby Brown, Rock Witcha 37 Bad English, when A You Smile EX EX Paula Abdul, (It's Just) The Way That
16 20  Phil Collins, Another Day In Paradise 5 5 New Kids On The Block, Didn't | (Blow 18 %g B'"{ Ocean, L'"""ETO Ché” & O 8 5 Janet Jackson, Miss You Much S 5 Bobby Brown, Rock Wit'cha EX EX Alice Cooper, Poison
17 19 Taylor Da(ne, with Every Beat Of My H 6 7 Bad English, When | See You Smile ;g i gi!d“a?:Y?eﬁe"rV"‘é’r:m;’e’%u"‘ My 9 2 New Kids On The Block, Cover Girl § 3 Eton John, Healing Hands EX EX Lou Gramm, Just Between You And Me
18 8 Janet Jackson, Miss You Much 7 12 The B-52's, Love Shack 2 10 13 Linda Ronstadt (Featuring Aaron Nev 7 8 Belinda Carlisle, Leave A Light On EX EX  Gloria Estefan, Get On Your Feet
19 22 fichard Man, Angelia B2 lanet Jackson, Miss You Much 4B fhendust ke jesse James 1112 Jody Walley, Everything, § 11 Gloria Estefan, Get On Your Feet
e B-52's, e Shack ichard Marx, Angelia " G 12 1 ia Estefan, Get On Feet i
21 24 Lill LOEIS' r,e,‘.’é'h Kiss }l} lg 2oul 1} %«r)‘ulL(Feal(uang[C.aronl\ Wheeler), %2 %!61 Shjll ?:illl;\s el:fn%threhreDrarlslg ’l;”ai;‘ac‘llsf 13 18 Rir?Facrd Marx, Angelie[)) o - lg lg mﬂ \TI::\Tlelnr, (‘I‘?Flgvzséonna Miss Yo
22 27 Alice Cooper, Poison erosmi ove In An tievator ] ca ' 14 17 Phil Collins, Another Day In Paradise 11 6 Expose, When | Looked At Him
23 7 New Kids On The Block, Cover Girl 12 14 Bon Jovi, Living In Sin 2529 Tom Petty. free Fallin 15 15 Tina Turner, The Best 12 15 Linda Honstadt (Featuring Aaron Nev
24 £X  Seduction, Two To Make It Right 1315 Jody Watley, Everything 26 30 Lou Gramm, Just Between You And Me 16 11 Expose, When | Looked At Him 13 1§ Taylor Dayne, With Every Beat Of My H
25 10 Expose, When i Looked At Him 14 16 Technotronic Featuring Felly, Pump Up 27 16 New Kids On The Block, Cover Girl 17 21 Billy Joel, We Didn't Start The Fire 14 12 Janet Jackson Miss You Much
% 31 Janet Jackson, Rhythm Nation I3 18 Syl Dont Make Me Duet a 2ER ¥ ane Hiacnniityhminaien) 18 20 Paula Abdul, (It's Just) The Way That 15 19 Oon Henley. The Last Worthless Evenin
27 28 Madonna, Oh Father 16 9 Tears For Feafs. qwrsﬂs The Seeds 50 EX  Soul Il Sout (Featuring Caron Wheeler) 19 23 Joe CockerOWheﬂ The Night Comes 16 20 Billy Joel, We Didn't Start The Fire
28 29 Dino, Sunshine 1719 Billy Joel, We Didn't Start The Fire . 20 22 Madonna, Oh Father 17 26 Phil Collins, Another Day In Paradise 10 RITS INA ROW!
29 30 Big Noise, Name And Number A18 New Kids On The Block, This One’s For [: EX Mad_on;a, Oh[)Fa!!\‘erSh L Me 0O A21  — Taylor Dayne, With Every Beat Of My H 18 13 Cher, if | Could Turn Back Time )
30 32 Belinda Carlisle, Leave A Light On 19 21 Gloria Estefan, Get On Your Feel T e e Ot M O s For 22 24 Kix, Don't Close Your Eyes 19 25  Milli Vanilli, Biame It On The Rain Providence P.D.: Paul Cannon
A3l New Kids On The Biock, This One’s For 20 29  Phil Collins, Another Day [n Paradise - " 4 23 EX  Lou Gramm, Just Between You And Me 20 22 Cher, Just Like Jesse James 1 5 Bad English, When | See You Smile
32 EX  Skid Row, | Remember You 21 22 Taylor Dayne, With Every Beat Of My H A Whitesnake, Fool For Your Loving 24 12 Poco, Call It Love 91 18 Starémip, It Not Enough I Pgulav‘!‘ h “H,:njustgemgummmm
A Shana, | Want You 22 25 Seduction, Two To Make It Right A2 Soul Il Soul (Featuring Caron Wheeler), 22 24 Paul Carrack, i Live By The Groove 3 3 Expose, When | Looked At Hlmy
EX EX Roiing Stones, Rock And A Hard Place 23 26 Linda Ronstadt (Featuring Aaron Nev A Janet Jackson, Rhythm Nation 23 17 The Cure, Love Song 4 4 Bobby Brown, Rock Wit'cha
EX EX  Kix, Don't Close Your Eyes 24 20 Bobby Brown, Rock Wit'cha A — Michael Bolton, How Am | Supposed To 24 14 Poco, Call It Love 5 7 Milli Vanilti, Blame It On The Rain
B o sk el sy o d g Mmsmemamsaloe | g 8 twbe oo | § g o o ovie o ol G
A ) rince (Wi i on), rms adonna, Cherish 7 1 Roxette, Listen To Your Heart
B 2 e s My Ocean, Licence To Lh7 28 29 Madonna, Oh Father 9 16 Billy Joel, We Didn't Start The Fire
EX EX Michael Bolton, How Am | Supposed To 7 B [EEERCa i S il 1011 New Kids On The Block, Didn't | (Blow
i Washington P.D.: Lorrin Paiagi S e L LT {5 12 ?-”aa"ri%e',“r’ﬁesaﬁ{"g e Seecs Of
R — — n: v
1 1 Janet Jackson, Miss You Much 13 8 Aerosmith, Love in An Elevator
- 2 2 New Kids On The Block, Cover Giri 14 17 Richard Marx, Angelia
Phitadelphia 3§ Bobby Brown, Rock wit'cha W 15 20 Afice Coaper, Poison
ey A fy il — £ 3 S g e
! m s erosmith, Love In An Elevator ) 8
i 3 BREs OB ekt (G e § 10 New Kids On The Block, Didn't | (Blow ) ) o 1819 Dino, Sunshine
15 Young MC. Bust A Move s viihaetive PistifStaniieltice Detroit P.D.: Rick Gillette L & B & ?m%asoc"arrhs!e.steﬂzA[)La-ﬁg;On
5 7 Paula Abdul, (It's Just) The way That ad English, When | See You Smile 11 The B-52's, Love Shack [0 Ui, (T
3 ¥ i 9 14 The B-32's, Love Shack i Houston P.D.: Randy Brown 21 25 The B-52's, Love Shack
38 Ber o g ngn JUBEL 1013 Glora fstefan, Get Or vour Feet S & Poua Abau 015 b The Way Tt "3 it Vai,Bame 110 T o 8% Bon dou Luang g 1 Pedee
8 10 Soul Il Soul (Féaturing Caron Wheeler), | Boston P.D.: Sunny Joe White \ i 1 R Al Jhe v 4 6 Bad English, When | See You Smile 2 2 Paula Abdul, (I's Just) The Way That 2030 Taylor Dayoe. Wih Every Beal Of thy H
9 12 Roxette, Listen To YoLr Heart 11 Patti LaBelle, if You Asked Me To (Fr 4 B ARG TR G b 5 1 Milli Vanili, Blame It On he Rain 31 Bad English, When | See You Smile 7 St e Way To Yoot
\ 10 13 The 2 Live Crew, Me So Horny 2 pgul'a Ab:ule"n’s oJl:lSlS Tehe V\fay That | }i Zg ;‘ll;lviinan‘lll;'se;ﬂaor?%rlmlofgnhY"e Rain 6§ 9 Technotronic Featuring Felly, Pump Up 4 5 Expose, When | Looked At Him %2 1 ngi,s,lspt:irée hgon,?ysgalvmro\]etan
11 14 Bobby Brown, Rock Wit'cha 3 3 TheB-52', Love Shac 15 1 Roxenep'Lusten To Your Heart 7 2 Janet Jackson, Miss You Muc 5 7 Soul Il Soul (Featuring Caron Wheeler), 27 28 Billy Ocean Licence To Chill
1215 Sybil. Don't Make Me Over 4 5 Soul It Soul (Featuring Caron Wheeler ' 8 8 Roxette, Listen To Your Heart 6 6 The Cover Girls, My Heart Skips A Bea 28 34 Mi " | Bolt Am | S d T
13 16 The 8-52's, Love Shack Lh ST 1 th 16 24 Phil Collins, Another Day In Paradise 9 20 Billy Joey, We Dido't Start The Fire 7 10 Richard Marx, Angelia papghichaetiiotanHonSelh- Spposecile
R TR LS O O L 8B Kot ot e P | D e i o
ilii i o . 8 22 Linda Ronstadt (featuring Aaron Ne " i . ix, u
| 3 1 o gl €50 R AT I B TR - e kO B I = O 5B b beiietede
0 g y Watley, Everythin Me. tA M H fAln own, olling Stones, Rock And A Hard Place
! 17 22 Bad English, When | See You Smile | 9 15 Joe Cocker, When The gngM Comes %? %? “mrr;g son w.‘rllss Suj aorv?)add 1314 Sybil, Qont Mal:e Me Over 1112 The B-52's, Love Shack 33 35 Don Henley, The Last Worthless Evenin
18 24 Technotronic Featuring Felty, Pum Up ¢ P 2 ¥ 14 5 Young M.C, Bust A Move 12 15 Taylor Dayne, With Every Beat Of My H
19 21 Linda Ronstadt (Featuring Aaron Nev ‘ }? }g ;raadcy[" hl?sphmwﬁecnvﬁsggadv;u Smite %g E; :(ai:e})é#tké‘wéeav{)m"% ':‘:t’"" 15 EX Sive Bunny And The Mastermixers, Swin 13 19 Billy Joel, We Didn't Stont The e y Ag‘; X ra:g?“lnaac’ks:n“l?w;{hm Nation
| 20 chard M ocEngE 12 16 Richard Marx, Angelia 58 EX Belinda Carlisie Leave A Light On 1[I HicelConr e dROo . 1418 Don Henley, The Last Worthless Evenin EX EX Paul Carrack, | Lve By The Groove
21 6 Aerosmith, Love In An Elevator 13 17 Sybil, Don't Make Me Over X Sybil, Don’t Make Me Over ompson Twins, Sugar Daddy 15 20 Great White, The Angel Song A Lou Gramm, Just Between You And Me
22 25 Taylor Dayne, With Every Beat Of My H 14 18 Ml Vanilli Blame It On The Rain %g EX S S griﬁnha Eeleclslc g 18 22 Phil Collins, Another Day In Paradise 16 27 The Cure, Lullaby R Jody Watley, Everything
23 26 Phil Collins, A?othg‘ D:y ‘lg P-‘gad,'SEF 15 20 Linda Ronstadt (Featuring Aaron Nev 27 — Soul Il Soul (Featuring Caron Wheeler), Agg 25 Dej ecv?e“ModE, Pe'tsr?"a] Jesus 17 21 Belinda Carlisle, Leave A Light On A Seduction, T'wo To Make It Right
A24 New Kids On The Biock, This One’s For 16 25 Cher, Just Like Jesse James A28 Bon Jovi, Lwing [n Sin atley, tverything 18 14 Thompson Twins, Sugar Dal d‘ A New Kids On The Block, This Dne's for
25 30 Janet Jackson, Rhythm Nation 17 22 Liza Minnelli, Losing My Mind A29 — Quinc Jones F” Be Good To You 21 24 Tesla, Love Son& 19 22 Technotronic Featuring Felly, Pump Up A Babyface, Tender Lover
26 28  Madonna, Oh Father 18 24 Rolling Stones, Rock And A Hard Place ¥ d 22 EX  Janet Jackson, Rhythm Nation 20 26 Phil Collins, Another Day In Paradise =
27 EX  Kix, Don't Close Your Eyes 19 27 Donna Summer, Breakaway 23 EX Prince (With Sheena Easton), The Arms 21 23 Bon Jovi, Living In Sin
28 11 Janet Jackson. Miss You Much 20 EX Shana, | Want You —— \ 24 EX Ll Louis, French Kiss 22 11 Tears For Fears, Sowing The Seeds Of
29 EX  Michael Bolton, How Am | Supposed To 21 30 Taylor Dayne, With Every Beat Of My H 5 EX EX Belinda Carlisle, Leave A LI%M On 23 13 Depeche Mode, Personal Jesus
30 EX  Belinda Carlisle, Leave A Light On 22 26 The Alarm, Sold Me Down The River EX EX  Michael Damian, Was It Nothing At All 24 29 Lou Gramm, Just Between You And Me
) o et e e B MOl oy | 8B gRomomm S6TICFM
ia Estef, Feet d » ttesnake, Fool for Your Loving
_ BB Do e The Las woriies Evenn / £ B Dimo Sunchie 27 e itaminZ Cani Lye Wit You
’ 26 EX  Fine Young Cannibals, I'm Not The Man D = HOILY L SRRy nutf Z’Nutt, New Thing
%: ggi%# 2 3 Gragson Hugh Brng UM Back Washington P.D.. Matt Farber AT Greawonethe E:ggr‘)g::gg You B e ow Am | Supposed To | Hartford P.D.: Dave Shakes
o : il Collins, Another Day In Paradise e b N olbbo
y “Ehed Ay 29 33 Melissa Etheridge, No Souvenirs 1 2 Bad English, When | See You Smile A —  Bon Jovi, Living n Sin EX E; Jsa’(‘j“ Jackson, Rhythm N'ahgn nt 12 Soul Il Soul (Featuring Caron Wheeler),
3? [3)2( gelilméa carnk.slle,LLea\g AT nggt On § 10 wy BJoSeZI wf Dwdg;]l sian The Fire / BB Ufa';t;r;. JTev'«fo&Tghea;'ees; e 23 Sybi, 2.;3'( Make Me ovTe. ;
3 aul Carrac ive By The Groove 7 e B-52's, Love Shac 2k g 3 4 Paula Abdul, (It's Just) The Way That
Chicago P.D.: Buddy Scott 32 35 Bon Jovi Living In Sin 41 Roxette, Listen To Your Heart Tﬂgﬂfw EX EX  Paul Carrack, | Live 5{ The Groove 4 5 Bad English, When | See You Smile
102 New Kids On The Block, Didn't | (Blow B & Saraya, Back To The Bullt n 54 anet Jackson, Miss YouMuch | 95 R = Ei,ﬁi.?°"s{oﬁ'e°£°a32t’nm I — S 7 Glria Estefan, Get On You Feet
. ) ! : ®ia — ) o
DL e b e I i b RITRI ¢t il e,
33 New Kids On The Biock, Cover Girl A — Angela Winbush, Real Thing 8 14 Milli Vanilli, Blame It On The Rain w 8 13 Richard Marx, Angelia
g 13 533'?:0:3’?"76%'::5:”‘::’“Ftefhay pump Up A — TinahTumer, Steamy Windows 9 12 Richard EAaTx, Angelia et 0 — B0 Garv Berkowit % szA 9 16 gﬂLthoBel, We Didn't sunh The Fire
) 4 . A — Michelle, No More Lies 10 13 Belinda Carlisle, Leave A Light On etroi 0. Gary Berkowitz 10 6 of rown, Rock Wit'cha
6 7 Sybil, Don't Make Me ver A — Enc Clapten, Pretendin, 11 17 Young MC., Bust A Move 11 10 Roxette, Listen To Your Heart
7 8 Paula Abdul, (IU's Just) The Way That A Pajama Party, Over Ang Over 12 15 Bobby Brown, Rock Wit'cha ; § g:)éet[l':a,th«;(eth ‘ogéerg"smne / 1215 Christopher Williams, Talk To Myself
8 13 Milli Vanilli, Blame It On The Rain A — Quincy Jones, I'll Be Good To You 13 16 Alice Cooper, Poison 5 8 T Tuzmer' The Best u 13 8 Janet Jackson, Miss You Much
9 11 Lil Louis, French Kiss EX EX Shirley Lewis, Realistic 14 23 Phil Collins, Another Oay In Paradise 1 Bl e i Hands KEﬁ 14 18 Stevie B, Girl | Am Searching For You
10 10 Stevie B, Gir) | Am Searching For You EX EX Lou Gramm, Just Between You And Me Al5  —  New Kids On The Block, This One’s For S 4 The Cuven'Lo 5 So% N 15 24  Taylor Dayne, With Every Beat Of My H
11 16 Young M.C. Bust A Move EX EX Warwick & Osbourne, Take Good Care Of 16 21 Paula Abdul, It's Just) The Way That § 5 Tears For Foars SO&‘" The Seeds Of 16 13 Bi ‘Ocean, Licence To Chill
{% lg ?Long Eﬂe'ﬁa_n'v wa' 0{; VD("'SkFee‘A a EX EX  Whitesnake, Fool For Your Loving 1720 Bon Jovi, Living in S 73 Beinda Carlsle o) Light On Houston P.D.- Adam Cook 17 26 Michael Damian, Was it Nothing At Al
he Cover Giris, My Heart Skips A Bea EX EX Michael Bolton, How Am | Supposed To 18 5 New Kids On The Black, Cover Girl § 10 Rehard Mars. Angeha Ve 1t On The R Al8 - New Kids On The Block, This One’s For
14 14 Oino, Sunshine EX EX DJ. Jazzy Jett & The Fresh Prince, | 19 22 Cher, Just Like Jesse James 8 B e it Start The Fire h B IR, o 19 22 Linda Ronstadt (Featuring Aaron Nev
15 22 Soul 1l Soul (Featuring Caron Wheeler), EX EX Tom Petty, Free Fallin’ 20 6 The Cure, Love Song i dLdy ; £l (i 23 Paula Abdul, (It's Just) The Way Tha 20 23 Thompson Twins, Sugar Baddy
16 20 Linda Ronstadt (Featuring Raron Nev ; i At All 10 11 Linda Ronstadt (Featuring Aaron Nev 3 4 Richard Marx, Angelia 2 Yi M.C. 2 Move
EX EX Michael Damian, Was It Nothing At 21 9 Madonna, Cherish i 1 14 Youn , Bust
1719 Richard Marx, Angelia 22 25 Taylor Dayne, With Every Beat Of My H 11 14 Soulsister, The Way To Your Heart 4 2 The B-52's, Love Shack 2 11 Tina %urnev The Best
18 23 The B-52's, Love Shack 23 26 Kix, Don't Close Your Eyes 12 7 Fine Young Cannibals, Don't Look Back 5 1 Bad English, When | See You Smile 23 25 Belinda Carlisle, Leave A Light On
19 21 Prince (Wrih Sheena gasmw, The Arms 24 18 Aerosmith, Love In An Elevator 13 15 Jive Bunny And The Mastermixers, Swin 6 8 Kix, Oon't Close Your Eyes 20 27 Jody Watley [v‘erythmg
20 4  Expose, When | Looked At Him 25 28 Soulll Soul Featuring Caron Wheeler) 14 8 Movmf Pictures, What About Me 7 12 Billy Joel, We Didn't Start The Fire 25 28 Technotrome Featuring Felly, Pump Up
21 29 Jody Watley, Everything 2% 30 Joe Cocker \Smen The Night Comes 15 17 Cher, Just Like Jesse James 8 10 Gloria Estefan, Get On Your Feet 25 29 Kevin Paige, Don't Shut Me Out
22 24 Phil Collins, Another Day In Paradise 27 23 Madonna, Oh Father 16 18  Pau! Carrack, | Live By The Groove 9 11 Alice Cooper, Poison 57 31 Cher, Just Like Jesse James
23 25 The Jets, The Same Love 28 13 Starship, IU's Not Enough 1723 Michael Bolton, How Am | Supposed To 10 & Roxette Listen To Your Heart 28 12 Babyface, (t's No Crime
24 28 ga)'ldof Oayne, W'#‘l E‘E’;’Y Beat Of My H 29 11 Tears Vor Fears, Sowing The Seeds Of }g }g (S:?:r’s'r:i'p‘ ﬁg“',éoluc’;“ogaﬁk Time g S 80&‘%‘“-*3’&23;“ sst;nal - 29 32 Janet Jackson, Rhythm Nation
Le e — L ., epeche e S0n. {0} i i
B Mo Totns, Sught Dacdy a3 LindalRenstadtitteaturing Bampiey 20 22 Oon Henley, The Last Worthless Evenin 13 16 Great White, The Angel Sang 3 anotrerjDay I aad S
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31 34 Michaei Bolton, How Am | Supposed To 20 23 Seduction, Two To Make It Right
32 35 Shana, J Want You 21 24 Janet Jackson, Rhythm Nation
33 36 Madonna, Oh Father 22 26 Madonna, Oh Father
34 37 Rolling Stones, Rock And A Hard Place 6 5 23 12 Bobby Brown, Rock Wit'cha
35 38 Seduction, Two To Make !t Right IO o 24 25 Gloria Estefan, Get On Your Feet
36 39 Bon Jovi, Living In Sin 25 27 Taylor Dayne, With Every Beat Of My H
Agg 40 bouhﬁhamw, J“xst Bf_lween You And Me %? 3g z:IIICO”Lms Another Day [n Paradise
—_ ichetle, No More Lies . . 2 irtey Lew:s, Realistic
A38  —  Tina Turer, Steamy Windows St. Louis P.D.: Lyndon Abell 28 29 Pajama Party, Over And Over
A0 —  Pajama Party, Over And Over 1 7 Richard Marx, Angelia 29 EX Michelle, No fore Lies
A — sumc Jones, I'll Be Good To You 2 4 Paula Abdul, (It's Just) The way That A30 — Prince (With Sheena Easton], The Arms
A — Paul Carrack, | Live By The Groove 3 11 Billy Joel, We Didn't Start The Fire —  Babyface, Tender Lover
4 6 Milli vanilii, Biame It On The Rain EX EX Michael Bolton, How Am | Supposed To
5 21 Alice cooPe,, Paison EX EX Big Noise, Name And Number
6 18 The B-52s, Love Shack
7 79 Bon Jovi, Living In Sin
Ry = g 1§ Eeﬁnﬁda (:arnju, Leave A Light gnd "
\ - . ou Gramm, Just Between You And Me
100.7 FM 10 1 Bad English, When | See You Smile
21 HIT MUSIC STATION {; }g E:x' Do[n'(t ,c'“?{“g Eyes
g o oria Estefan, Get On Your Feet
M'a:"' L Tows For F PSD'- l;r?,?ksATag,eo 1325 philCollas, Another Day In Paradise
ears For Fears, Sowin| e Seeds ‘'oung MC, Bust A Move . 2
2 5  Milii Vanilli, Blame It On The Rain 15 3 pgm_g(:a” It Love Seattle P.D.: Casey Keating
33 Paula Abdul, (It's Just) The Way That 16 24  Kevin Paige, Don't Shut Me Out 12 Paula Abdul, (It's Just) The Way That
4 10 Bad English, When | See You Smile 17 23 Rolling Stones, Rock And A Hard Place 2 6 The B-52's, Love Shacl
5 9 Roxette, Listen To Your Heart 18 2 Skid Kow, | Remember You 3 7 Milfli Vanilli, Blame It On The Rain
6 8  Gloria Estefan, Get vOn Your Feet 19 27  Paul Carrack, | Live By The Groove 4 8 Richard Marx, Angelia
7 13 Billy Joel, We Didn't Start The Fire A20 — Robin Beck, Save Up All Your Tears 5 1 Bad English, when | See You Smile
8 2 Babyface, It's No Crime 21 33 Enutf Z'nuff, New Thing 6 9 Glona Estefan, Get On Your Feet
9 14 Soul Il Soul (Featuring Caron Wheeler) 22 10 Dino, Sunshine 7 10 Billy Joel, We Didn't Start The Fire
10 4 Bobby Brown, Rock Wit'cha 23 37 Joe Cocker, When The Night Comes 8 3 New Kids On The Block, Didn't | (Biow
1115 Richard Marx, Angelia _ A24 — Janet Jackson, Rhythm Nation 9 5 New Kids Dn The Block, Cover Girl
12 6 Expose, When | Looked At Him 25 5 Aerosmith Love In An Elevator 10 12 Alice Cooper, Poison
13 7 Aerosmith, Love In An Elevator 26 28 Prince (With Sheena Easton), The Arms 11 14 Linda Ronstadt (Featuring Raron Nev
14 18 Technotronic Featuring Felly, Pump Up 2] 35 Tesla, Love Son, 12 17 Young MC., Bust A Move
15 11 Janet Jackson, Miss You Much 28 30 Linda Ronstadt %Fealuring Aaron Nev, 13 4 Tears For Fears, Sowing The Seeds Of
16 24 Phil Collins, Another Day n Paradise A29 — Tom Petty, free Fallin’ 14 15 Thompson Twins, Sugar Daddy
17 20 Sybil, Don't Make Me Over 30 32 Taylor Dayne, With Every Beat Of My H 15 19 Kix, Don't Close Your Eyes
18 21 Billy Ocean, Licence To Chill 31 17 Tears For Fears, Sowing The Seeds 61 L 16 20 Belinda Carlisle, Leave A Lizht On
19 19 Young M.C. Bust A Move A32  — Cher, just Like Jesse James 17 22 Taylor Dayne, With Every Bzat Of My H
20 12 New Kids On The Block, Didn't | (Blow 33 39 Great White, Angel Son 18 28 Phil Collins, Another Day In Paradise
21 25 Taylor Dazne, with Every Beat Of My H A34 —  Red Hot Chili Peppers ﬁlgher Ground 19 23 Kevin Paige, Qon't Shut Me Out
22 26 Janet Jackson, Rhythm Nation 35 EX Saraya, Back To The éuuet 20 13 Janet Jackson, Miss You Much
23 16 Warrant, Heaven A36  —  Michael Damian, was It Nothing At All 21 25 live Bunny And The Mastermixers, Swin
24 27 Linda Ronstadt (Featuring Aaron Nev 37 19  Motley Crue, Doctor Feelgood 22 26 Prince (With Sheena Easton), The Arms
A25 — New Kids On The Block, This One’s For A38 — Melissa Etheridge, No Souverirs 23 33 Bon Jovi, Lving In Sin
26 17 The Cure, Love Song A39  — Don Henley, The Last Worthless Evenin 24 30 Lou Gramm, Just Between You And Me
27 EX The B-52's, Love Shack A0 —  Madonna, Oh Father 25 31 Madonna, Oh Father
28 30 Madonna, Oh Father ) A — Soul Il Soul, Back To Life 2 11 Roxette, Listen To Your Heart
A28 —  Jive Bunny And The Mastermixers, Swin A Tina Turner, Steamy Windows 27 27 Dino, Sunshine
30 22 Karyn White, Secret Rendezvous A — Motley Crue, Kickstart My Heart 28 18 Bobby Brown, Rock Wit'cha
A —  Michael Bollon, How Am | Supposed To A — ?uinc Jones, I'll Be Good To You 29 32 Rolling Stones, Rock And A Hard Place
EX EX  Bon Jovi, Living In Sin A — Fine Young Cannibals, I'm Not The Man | 30 16 Aerosmith, Love In An Elevator
EX EX Michael Damian, was It Nothing At Al A — Michael Morales, | Don't Know 31 EX Janet Jackson, Rhythm Nation
EX EX Billy Ocean, Licence To Chill 32 EX  Joe Cocker, Wren The Night Comes
— 1l 33 EX Technotronic Fealurm§ Felly, Pump Up
’_ 32 EX ?her,TJusl lestzl Jesse arv&es
. —  Tina Turner, Steamy Windows
g/ 4 r 4 A —  New Kids On The Block, This One's For
LI l A — Michael Bolton, How Am | Supposed To
L EX EX Robin Beck, Save Up All Your
EX EX Paul Carrack, | Live By The Groove
EX EX Fine Young Cannibals, I'm Not The Man
Columbus P.D.- Dave Robbins EX EX Dan Reed Network, Tiger In The Dress
15 Bad English, When | See You Smite Daltas P.D.: Charlie Quinn
23 Paula Abduf, (It's Just) The Way That 1 1 Roxette, Listen To Your Heart -
34 Billy Joel We Didn't Start The Fire 2 3 The B-52's Love Shack ]
4 1 Roxette, Listen To Your Heart 3 7 Bad English, When | See You Smile d
5 6 Gloria Estefan, Get On Your Feet 4 4 Kevin Paige, Don't Shut Me Out
6 2 Bobby Brown, Rock Wit'cha 5 6 Paula Abdul, (it's just) The Way That
7 9 Richard Marx, Angelia 6 8 Richard Marx, Anpelia
g }; ;A':lilc\/a“r!llll, glar?he ItDOn IThepﬁmg 7 2 Janet Jackson, Miss You Much
il Collins, Another Day In Paradise 8 9 Kix, Don't Close Your Eyes .
10 12 Bon Jovi, Living In Sin S 12 Wil Vanilli Biame It On The Rain Seattle P.D.: Tom Hutyler
11 15 Paul Carrack, | Live By The Groove 10 11 The2 Live Crew, Me So Horn 11 Bad English, When | See You Smile
12 17 73{.'0’ Dayne, With Eveky Beat Of My H 11 1% Phil Coflins, Another Day In Paradise 22 Paula Abdul, (It's Just) The Way That
13 19 Belinda Carlisle, Leave A Light On 12 5 New Kids Dn The Block, Didn't | (Blow 3 4 Thompson Twins, Sugar Daddy
14 20 Lou Gramm, Just Between You And Me 13 10 Motley Crue, Dr. Feelgood 4 5 Richard Marx, Angelia
15 14 The B-52's, Love Shack 14 16 Linda Ronstadt (Featuring Aaron Nev 5 6 The B-52's, Love Shack
16 18  Linda Ronstadt (Featuring Aaron Nev 15 13 Tears For Fears, Sowing The Seeds Of 6 7 Billy joel, we Didn't Start The Fire
Al7 — Janet Jackson, Rhythm Nation 16 14 Aerosmith, Love in An %Ieva(or 7 8 Milli Vanilli, Blame It On The Rain
18 21 Don Henley, The Last Worthless Evenin 17 18 Gloria Estefan, Get On Your Feet 8 9 Taylor Dayne, With Every Beat Of My H
19 22 Saraya, Back To The Bullet 1817 Bobbr Brown, Rock Wit'cha 9 10 Gloria Estefan, Get On Your Feet
20 23 Prince (With Sheena Easton), The Arms 19 23 Soul [l Seul (Featuring Caron Wheeler), 10 11 Belinda Carlisle, Leave A Light On
21 25 Michael Damian, Was It Nothing At All 20 27 Billy Joel, We Didn't Start The Fire 11 13 Alice Cooper, Poison
21 15 Rolling Stones, Mixed Emotions 1216 Michaet Damian, Was [t Nothing At All
22 28 Taylor Dayne, With Every Beat Of My H 13 17 Linda Ronstadt (Featurin% Aaron Nev
23 20 Milli Vanifli, Girl I'm Goana Miss Yo 1415 New Kids On The Block, Lidn't | (Blow
24 29 Bon Jovi, Living In Sin 15 14 Dino, Sunshine
A25 — New Kids On The Block, This One's For 16 18 Don Henley, The Last Worthless Evenin
26 22 Madonna, Cherish 17 19 Kevin Pwe, Don't Shut Me Out
27 24 Babyface, It's No Crime 18 20 Prince (With Sheena Easton), The Arms
28 26 Cher, If | Could Turn Back Time 19 21 Bon Jovi, Living In Sin
29 E{ lj.ou ?rjam‘l(n. Ju{R(hB&tween You And Me g(l) g gﬁadolr;nsa. (ih(F al:m q T
Ay i . 30 lanet Jackson, Rhythm Nation oul || Soul (Featuring Caron Wheeler),
Cincinnati P.D.. Dave Alten A~ Don Henley, The Last Worthless Evenin 2270 Wichael Bolton, How Km 1 Supposed 1o
11 Bad English, When | See You Smile A — Great White, The Angel Song 23 25 Tesla, Love Song
2 2 Kevin Paige, Don't Shut Me Out A —  Jody Watle(y, Everything 24 % Bd]r Ocean, Licence To Chill
3 3 Joe Cocker, When The Night Comes A —  Prince (With Sheena Easton&. The Arms 25 28 Phil Collins, Another Day in Paradise
4 5 Richard Marx, Angelia A — Seduction, Two To Make It Right 26 27 Bros., Too Much
5 17 Phil Callins, Another Day In Paradise EX EX Lil Louts, French Kiss 27 29 Janet Jackson, Rhythm Nation
6 8 Bobby Brown, Rock Wit'cha EX EX Madonna, Oh Father 28 EX  Rolling Stones, Rock And A Hard Place
7 10 Donny Osmond, Hold On 29 EX  Joe Cocker, When The Night Comes
8 4 New Kids On The Block, Cover Girl A30 Kix, Dop t Close Your Eyes
9 11 New Kids On The Block, Didn't | (Blow EX  EX  Enuff Z'Nuff, New Thing
10 14 Linda Ronstadt (Featuring Aaron Nev- EX EX Great White, The Angel Song
ille), ® EX EX Trac( Chapman, Crossroads
11 19 Michael Bolton, How Am | Supposed To EX EX Giant, 'm A Believer
12 13 Motley Crue, Dr. Feelgood EX EX The ilarm, Sold Me Down The River
13 18 Bifly Joel, We Didn't Start The Fire ™ EX EX Fine Young Cannibals, I'm Not The Man
14 15 Gloria Estetan, Get On Your Feet EX EX The Graces, Perfect View
15 7 Roxette, Listen To Your Heart Phoenix P.D.. Bob Case EX  EX  Eric Clapton, Pretending
16 21 Paula Abdul, (It's Just) The Way That i A — gumc ones, I'll Be Good To You
17 20 Poco, Call It Love 1 1 Milli Vanilli, Blame It On The Rain A — Babyface, Tender Lover
18 26  Alice Cooper, Poison 2 3 Babyface, It's No Crime A — Tina Turner, Steamy Windows
19 29 Young ML, Bust A Move 35 Bad English, When | See You Smile A —  live Bunny And The Mastermixers, Swin
20 27 Milli Vanilli, Blame It On The Rain 4 2 lanet Jackson, Miss You Much —— _— —— —
21 22 The B-52's, Love Shack 5 7 Expose, When | Looked At Him
22 23 Thompson Twins, Sugar Daddy § 10 Roxette, Listen To Your Heart
23 25 Paul Carrack, | Live By The Groove 7 4 MoviniPictures, What About Me
24 24  Billy Ocean, Licence To Chill B 9 Paula Abdul, (It's Jule) The Way That
25 2B Taylor Dayne, With Every Beat Of My H 9 14 Cher, Just Like Jesse James
26 30 Bon Jovi, Living In Sin 10 12 The B.52's, Love Shack
27 6 Janet Jackson, Miss You Much 11 18 Soul Il Soul (Featuring Caron Wheeler),
%g g% ?"Ie( Jasckson, %nylkhm NaAnon }g %; s:lclhajrd rux. gr;ge(uas .
olling Stones, Rock And A Hard Place illy Joel, We Didn't Start The Fire R A .
30 12 Enonﬁohn, Healing Hands 14 15  New Kids On The Block, This One's For Indianapolis P.D.: Scott Wheeler
31 33 Don Henley, The Last Worthless Evenin 15 16 Gioria Estefan, Get On Your Feet 11 Bad English, When | See You Smile
32 34 Cher, Just'Like jesse James 16 13  Linda Ronstadt (Featuring Aaron Nev 2 5 Milli Vanilli, Blame #t On The Rain
33 35 Michael Damian, Was it Nothing At All 17 6 Honeymoon Suite, What Does It Take? 3 4 Richard Marx, Angelia
A34  — Lou Gramm, Just Between You And Me 18 21 Belinda Carlisle, Leave A Light On 4 2 Roxette, Listen To Your Heart
A35 — Madonna, Oh Father 19 8 Chnistopher wil‘iams, Talk To Myseif 5 9 Billy Joel, We Didn't Start The Fire
20 22 Dino, Sunshine 6 11 Paula Abdul, (It's Just) The Way That
21 20 Milli Vanilli, Girl I'm Gonna Miss Yo 710 Alce Cooper, Poison
22 30 Phil Collins, Another Day In Paradise 8 3 Stage Dofls, Love Cries
23 23 Madonna, Cherish 9 & Aerosmith, Love In An Eievator
24 24 Tears For Fears, Sowing The Seeds Of 10 15 Kix, Don't Close Your Eyes
25 EX  Madonna, Oh Father 11 8 Janet Jackson, Miss You Much
0]3 26 29 Jody Watley, E\mythmgN 12 14 Bon Jow, Living In Sin
" | ’ D % E; éoedC;z)ckerl \ghen Tge ight Comes }i 1; ]PjﬁwBKgizs OnL esl?wloc:. Cover Girl
inneapoli D Bri i kid Row, | Remember You e B-52's, Love Shac
p5 5 . P Brian Fhlhps 29 EX Janet Jackson, Rhythm Nation 15 23 Phil Collins, Another Day In Paradise
! Bad English, When | See You Smile 30 EX  Bon Jovi, Liviog In Sin 16 13 Poco, Call it Love
Z 1 Thele Healsr Band, Anﬁe! Eyes EX EX  Kevin Paige, Don't Shut Me Out 17 12 Moving Pictures, What About Me
37 Paula Abdul, (It's Just) The Way That EX EX Chunky A, Owwww 18 22 Tom Petty, Free Fallin'
4 B Young MC, Bust A Move EX X Shirley Lewis, Realistic 19 17 Madonna, Cherish
53 Janet Jackson, Miss You Much EX EX  Michael Bolton, How Am | Supposed To 20 24 Belinda Carfisie, Leave A Light On
6 6 New Kids On The Block, Cover Girt A — Babytace, Tender Lover 2119 Milli Vanilli Girl I'm Gonna Miss Yo
71 Milli Vanilli, Blame It On The Rain A — Sybil, Don't Make Me Over 22 21 Starship, It's Not Enough
B 2 Roxette, Listen To Your Heart A — Taylor Dayne, With Every Beat Of My H 23 29 Lou Gramm, Just Between You And Me
9 12 Richard Marx, Angetia 24 25 Don Henley, The Last Warthless Evenin
10 4 New Kids On The Block, Didn't | (Biow 25 20 Cher, If | Could Turn Back Time
11 13 Moving Pictures, What About Me 26 26 New Kids On The Block, Didn't | (Blow
12 9 Aerosmith, Love In An Elevator 27 27 Thompson Twins, Sugar Daddy
1317 Billy Joel, We Drdn't Start The Fire A28 — Rolling Stones, Rock And A Hard Place
}g }g gﬁ!i"gﬂlcafl'zlerthﬂvs A ILIEIT 03 29 EX  Paul Carrack, | Live By The Groove
il Collins, Another Day In Paradise — i !
}; ég glon HEEnIEY', ThE L‘acs)t vovthrress Evenin A30 Whitesnake, Fool For Your Loving
oria Estefan, Get On Your Feet .
1810 Mill Vanili, Girl I'm Gonna Miss Yo P.D.: Garry Wall
19 21 Bon Jovi, Living In Sin 1 1 The 2 Live Crew, Me So Horny
20 24 The Jets, The Same Love 2 6 Soul Il Soul (Featuring Caron Wheeler),
21 23 Taylor Dayne, With Every Beat Of My H 3 5 Milli Vanilli, Blame It On The Rain
22 25 Alice Cooper, Poison 4 4 The B-52's, Love Shack
23 26 Kevin Paige, Don't Shut Me Out 5 2 Janet Jackson, Miss You Much
24 27 Janet Jackson, Rhythm Nation 6 10  Patti LaBelle, If You Asked Me To (Fr
25 28 Michael Bolton, How Am | Supposed To 7 3 The Cure, Love Song
2 EX Lou Gramm, Just Between You And Me 8 14 Technotronic Featuring Felly, Pump Up
2] EX  Prince (Wltﬁ Sheena Easton), The Arms 9 9 Dino, Sunshine
A — Madonna, Oh Father 10 11 New Kids On The Block, This One's For
A —  Soul !l Soul (Featuring Caron Wheeler), 11 13 Shana, | Want You
A — Kiss, Hide Your Heart 12 7 New Kids On The Block, Cover Girl
A —  Joe Cocker, When The Night Comes 13 16 Jody Watley, Every(hmgN
EX EX Rolling Stones, Rock And A Hard Place 14 22 Jaya, if You Leave Me Now
EX EX Michael Damian, Was It Nothing At All 15 15 Chris!?her Williams, Tatk To Myself
EX EX Jive Bunny And The Mastermixers, Swin 16 18 Linda Ronstadt (Featuring Aaron Ney
17 19 Tears For Fears, Sowing The Seeds Of
18 21 After 7, Heat 0f The Moment
19 B New Kids On The Block, Didn't | (Blow

A LOT OF LISTENERS were raised on
50,000-watt AM powerhouse KOMA Okla-
homa City in the '60s, but PD Kent Jones
was not one of them. Jones grew up in New
York, listening to WABC, and in Cleveland,
listening to WIXY, WGAR, and WGCL in
the early '70s. He learned oldies at full-ser-
vice AC WTVN Columbus, Ohio, as the
host of & music magazine show. He picked
up KOMA'’s '60s sound from airchecks.

And he picked up a lot of it. KOMA has
succeeded the mid-'80s WDRC-FM Hart-
ford, Conn., as the oldies format's most
successful champion of retro-formatics. As
KOMA strives to recreate its '60s sound, it
also sounds a lot like the gold AMs of the
late "70s: lots of PAMS jingles; references
to the year something was a hit; promo-
tions with local vintage-car clubs; and jocks
who worked top 40 during the '60s and who
talk at every break.

It’s much different from the cleaner,
tighter oldies FMs of recent years. But
KOMA is posting comparable numbers to
many of those stations. Since the Septem-
ber 1988 switch from adult standards to
oldies, Jones, who thought he would be
lucky to have a four-share 12-plus and a
six-share in demo, has seen KOMA go 4.7-
7.0, with almost a 13-
share in 25-plus men.

WNDE Indianapolis. In his three-year ten-
ure, Jones saw WNDE go from live gold to
satellite to classic rock, simulecasting
WFBQ’s Bob & Tom morning show. By the
time he left last fall, the station had FM
competition from WKLR. Shortly thereaf-
ter, it switched to news/talk.

By the time Jones got there, WNDE had
already spent its initial boost from going
oldies, and was down to a 2.1 share. “We
didn’t have a lot of elements that we did
here, such as the old jingles. We never real-
ly thought of doing that.

“When I was there, management decid-
ed to make a few changes that, in hind-
sight, weren't in the best interest of the
station. It played too much *70s/'80s music
that took it away from hardcore oldies. I
think the damage was done before we
could do anything to change it.”

Jones also points out that “WNDE was
playing in the shadow of a very strong sta-
tion. Most of the attention went to WFBQ.
I fully understand why Great American did
that. But there wasn’t a lot we could do to
get the on-air talent that would have made
the station stronger.”

Jones gives KOMA’s jocks the freedom
to produce their shows differently and to

play with their music so
that no two shifts sound

That was good enough to
place KOMA ahead of its
classic rock FM KRXO
(5.4-6.8). It was also
enough to prompt the in-

‘Listeners sing the
jingles back to us’

alike. A recently moni-
tored sample of Dink
Bernardi’s midday show
featured the Paris Sis-
ters, “I Love How You

evitable FM competitor.

Since the third week of October, AC KLTE
has eliminated all its current material and
has been billing itself as “classic hits.”

In an era when most oldies programmers
take pains to avoid sounding retro, Jones
credits KOMA'’s success to the decision to
exploit the station’s legacy, to the point of
reviving the old KOMA kissing tones (dur-
ing which listeners are supposed to kiss
their sweethearts) at night.

“In the '50s and '60s, KOMA meant a lot
to the people who were listening. Not only
in Oklahoma City, but also in 20-some-odd
states at night. A lot of those people have
relocated to OKC from Nebraska, Utah,
Colorado, etc., and they’re thrilled that
KOMA is back and sounding the way it
used to sound,” he says.

Jones isn’t worried that imaging that
station so heavily around its heritage will
burn out eventually. “The jingles are just
as much a memory piece as the music it-
self,” he says. “I don’t think they’ll burn. A
good oldie doesn’t burn and neither does a
good jingle. Listeners sing the jingles back
to us. They called in to wish us a happy
birthday in September and they’d sing,
‘Yours truly, K-O-M-A’

“We're not trying to bring the obnoxious
parts of '60s radio back, such as the
screaming DJs who were OK for kids to lis-
ten to, but not for adults now.”

Before KOMA, Jones had a much differ-
ent experience as PD of another oldies AM,

Love Me”; Elvis Presley,
“I Beg Of You”; Sugarloaf, “Green Eyed
Lady’’; Ray Charles, “Georgia On My
Mind”; Chantays, “Pipeline”; Stevie Won-
der, ““Signed, Sealed, Delivered I'm
Yours'; Jack Scott, “My True Love”; Jay &
the Techniques, ‘“‘Apples, Peaches, Pump-
kin Pie”’; and the Marcels, “Blue Moon.”

That music mix is fairly conservative.
KOMA signed on broader, but has empha-
sized '56-64 material, based on early listen-
er response, Jones says. [t plays little '60s
garage or psychedelia. It does, however,
like many cldies stations, share heavily
with the country FMs and will segue from
Frank Ifield’s “I Remember You” into
Johnny Tillotsen’s “Talk Back Trembling
Lips” for that reason.

Since last vear, KOMA has managed to
drive OKC’s two previous oldies stations
into other formats. AM outlet WWLS has
gone all-sports. KTNT has gone to Uni-
star’s Niche 29. As for KLTE, which has a
much stronger late-’60s/’70s orientation,
Jones says, “KLTE has been playing more
oldies since last year. They started saying,
‘Today’s Hits and Good Time Oldies,” which
I think was in response to KOMA. Adding
some oldies sure didn’t help them then.

“There are some people who listened to
us only because there was no oldies FM,
and they’ll go to KLTE. But I don’t think
any station can match the personality or
the stationality KOMA has. We really have
a 35-year lead on anybody else.” SEAN ROSS
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v R “DON'T KNOW MUCH . ® LINDA RONSTADT/AARON NEVILLE
— ELEXTRA T-RG26]
(D] 2 | 6 | 8.| LISTENTO YOUR HEART © ROXETTE
d © # EMI50223
(| 4 | 8 | 5 | ANGELA # RICHARD MARX
| 2 | EMIS0218
8 | 3 | 4 | g | WHENILOOKED AT HIM ® EXPOSE
) = ARISTA 1-9868
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(6) 9 | 27 | 3 | ANOTHER DAY IN PARADISE @ PHIL COLLINS
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L 4
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8 | 8 | 3 | 12 | HEALINGHANDS # ELTON JOHN
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\,_,;11. 1l 16 526 CWOEUBIBIA 38 730'5 HEFRE BILLY JOEL
2 | 10 | 10 | '8 | WERENOTMAKIN' LOVE ANYMORE & BARBRA STREISAND
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O Products with the greatest airplay gains this week. @ Videoclip availability.

Risio

LOS ANGELES For radio net-
works, as for television, securing the
rights to major sporting events is a
costly and somewhat risky proposi-
tion. Just ask CBS, whose 1989 Major
League Baseball coverage didn’t ex-
actly end on a high note.

After two hotly contested league
championships, CBS found itself with
a Bay-area World Series—which
probably alienated fans in other parts
of the country—that was delayed by
the Oct. 17 earthquake. When play
resumed, the Oakland A’s continued
to dominate, and swept the series.

CBS VP/programming Frank
Murphy acknowledges there was a
“very strange set of circumstances”
surrounding the series, yet says it
wasn’t a complete disaster for CBS,
because the network sold the World
Series and League Championship
broadcasts together to advertisers.
“The risk is spread over a wider area
than television,”” says Murphy.
(World Series audience figures were
not available at press time, but CBS
expected a decline from last year’s
numbers).

“There is a minimal financial im-
pact,” acknowledges CBS VP/sales
Steve Youlios, who says CBS will
have to credit some advertisers.
“There is very little that we have to
make up, but for those that we do
need to, we have half of the regular
season of NFL football, and the en-
tire postseason. It might be tougher
to sell the next series. But like any-
thing else, one series doesn’'t neces-
sarily predict the other.”

Network rivals, however, suggest
that the series might have been a big-
ger disaster for CBS than the net-
work is admitting. “I'm sure it wasn’t
good for CBS Radio,” says ABC Ra-
dio Networks director of sports/ex-
ecutive producer Shelby Whitfield.
“They probably needed six games to
show some decent profit.” Whitfield
also acknowledges the regionality of
the series, and the quake delay.
“When it did resume, people weren't
into it. It was a bummer all the way
around.”

This year’s ill-fated World Series
notwithstanding, CBS remains posi-
tive about baseball. Even before the
1989 season began, CBS renewed its
four-year pact with Major League
Baseball. In fact, the new agreement
includes the 26-week Game Of The
Week schedule, the All-Star Game,
League Championship Series, and the
World Series, plus new additions. Be-
ginning next season, CBS will broad-
cast 20 Sunday night games, as well
as holiday specials on Opening Day,
Memorial Day, Fourth Of July, and
Labor Day.

CBS has also been the main radio
network for the National Football
League for a decade, and recently re-
newed its contract with the league
through the 1994 season. The 40-
game broadcast schedule includes all
16 Monday Night Football games, 14
regular season games, AFC and NFC
playoffs, the Super Bowl, and the Pro
Bowl.

Westwood One’s Mutual Broad-
casting System broadcasts a second-
ary NFL package, including weekly
doubleheaders. ABC Radio Net-
works’ pro sports package includes
the National Basketball Assn.’s All-
Star Game and championship finals.

The networks also recently acquired
the rights to the National Hockey
League’s All-Star Game and Stanley
Cup finals, yet CBS, with its exten-
sive Major League Baseball and NFL,
packages, remains the leader in net-

NEIWORKS

SYDICATION

by Craig Rosen

work sports coverage.

The reason for CBS’ dominance is
that it continuously outbids its rivals,
who often worry that they won’t be
able to make a profit after investing
millions for broadcast rights.

“We are not going to make a bid
that is not a sound business proposi-
tion,” says ABC’s Whitfield. “We
would like to have the Super Bowl
and the World Series, but if some-

CBS Says It’s Holding Firm A fter World Series Mishaps

ports Radio Syndication Is A Risky Game

thing is a real gamble, the affiliates
understand. It has to be a solid, via-
ble business venture.”

“We don’t want to put ourselves in
the position where we have a loss
leader,” says WW1 director of sports
Larry Michael. “It is slowly reaching
the point where it is hard to break
even. The leagues want to make as
much money as they can, and we
want to make money on every deal
we go into.

“Whenever you bid seven figures
on something, you are rolling the
dice,” he adds. “It can be a lopsided
game like a blowout in the first quar-
ter of the Super Bowl. A lot of things
can go wrong, but what's life without
a gamble?”

AROUND THE INDUSTRY

Beginning Jan. 1, WW1 will distrib-
ute and sell “On The Radio” and a
new three-hour weekly program pro-
duced by On The Radio Broadcast-
ing’s Jeff Leve. Also Jan. 1, WW1
will bow “BBC Classic Tracks,” a

(Continued on next page)

BROADGAST = SERVIGES

News.

Mason ...’

*all current and suitable for all formats

“IF YOU DON’T BUY THIS RECORD,
GOD’S GONNA CALL ME HOME!"”

Jim Terr’s novelty songs and parodies, political satires and comedy bits have
been featured on NPR’s *“Morning Edition’’ and ‘‘Mountain Stage’’, the ABC,
Mutual, NBC, United Stations and Olympia Broadcasting/Contemporary
Comedy Networks, CBS Radio ““Morning Circus,” Doctor Demento and Voice
of America/Europe, and covered by NBC-TV, Associated Press and Paul Harvey

To receive a FREE soundsheet of eight of his best’, including the title track from
his new cassette, ‘A THOUSAND POINTS OF LIGHT"’, write on station letter-
head to Blue Canyon Productions, PO. Box 6460, Santa Fe, NM 87502. Allow
2-3 weeks. To also receive the complete cassette of 19 songs and bits**, send
$5.00 to cover costs (sorry — no exceptions).

‘A modern-day Mark Twain, Will Rogers, Jimmie Rodgers and Jackie

— Rick Sanjek, assistant vice president, BMI

. very well-done songs with a topical edge, with humor, a point of view
and a concern for human dignity . . . a wonderful surprise ...”

— Peter Ludwig, columnist for BILLBOARD Magazine

**almost all new, unreleased material

JERRY “DJ” STROTHERS

SEEKS UPSCALE
CHR/UC STATION
HIGH PROFILE —

DIGITAL PRODUC-

TION PRO
PGH, PA

(412) 244-0815

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1(800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE

1(212) 536-5174

SONGS FOR ANY SUBJECT!
20,000 titles All Formats 500 Categories

Jeft Green's NEW 3rd edition GREEN
BROOK. Only $43. IBM Software $73.
Immediate delivery. Money-back guaran-
tee.

For brochure or to order: Professional Desk Ref-
erences, 108 Partridge Court, Smyma, TN 37167.

ATTN. PD'S & DJ'S
“HAPPY HANUKAH, VERONICA!"
Hot hilarious street beat tune featured on Z-
100 AM ZOO 12/88. Get yours today, in time
for 1989 Hanukah Season!
Hal Kesheer Music
35-5K Park Ave.
Suffern. NY 10001
(914) 357-8171

(615) 459-4880.
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ALBUM ROCK ™~

. %,_ Compiled from national album rock
Qé Zé 2o QE TITLE radio airplay reports. ARTIST
=2 LS5 oS JABEL& NOMBER/DISTRIBUTING LABEL
% NO.1 * &
1| 1| 1| 1 | ROCKANDAHARD PLACE ROLLING STONES
COLUMBIA 38-73057 5 weeks at No, 1
(@| 5 | — | 2 | PRETENDING ERIC CLAPTON
DUCK 7-22732/REPRISE
33| 2| ¢ | JANESGOTAGUN AEROSMITH
GEFFEN LP CUT
a | 2 | 4 | 9 | ROCKIN IN THE FREE WORLD NEIL YOUNG
REPRISE LP CUT
(5| 8 | 15| 3 | FOOLFOR YOUR LOVING WHITESNAKE
GEFFEN 4-22715
6 | 4 | 5 | 10 | THELAST WORTHLESS EVENING DON HENLEY
GEFFEN 7-22771
(D! 13 | 17| 4 | JUSTBETWEEN YOU AND ME LOU GRAMM
ATLANTIC 7-88781
8 | 7 | 11l 5 | AGIRLLIKEYOU THE SMITHEREENS
ENIGMA 44480/CAPITOL
LOVE IS A LONG ROAD TOM PETTY
9 9 7 9 MCALP
SHO * % * FLASHMAKER * % % . .
NEWD | 1 | SHOWDONTTELL . _RUsH
n|w|oe [ n | WAT _5(3)(53 You BONHAM
12|12 | 12| 4 | FOOLISHHEART GRATEFUL DEAD
13| 6 | 3 | 1 | SOLDMEDOWN THERIVER THE ALARM
14 | 14 | 18 | 3 | ANOTHERDAYIN PARADISE PHIL COLLINS
51 11| 6 | .5 | WEDIDNTSTART THE FIRE BILLY JOEL
COLUMBIA 38-73021
16 | 15 | 10 | 9 | WHENISEE YOUSMILE BAD ENGLISH
v | 8| 2| 8 | (¥ESONS TESLA
w | 2 | o | BSRARMOON ST
22 | 23| 6 | DONTCLOSE YOUREYES KIX
2 | 16| 13|11 | 'MABELIEVER GIANT
@D| 2 | 22 | 4 | POORLITTLE GIRL GEORGE HARRISON
DARK HORSE LP CUT/WARNER BROS.
g CAN'T N
@ NEW » 1 :AERCURY B%Pl%é!/POLVGRAM B
‘e k& % POWER TRACK*** o
:| HOWDOIGETCLOSE - . , THE KINKS 3
513} 3 SO SN
w17 ] 161 10 TIGHTROPE STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC LP CUT/E.P.A.
@)| 27 | 13 | 4 | EVERYTHING yoU DO FIONA (DUET WITH KIP WINGER)
ATLANTIC 7-88823
| m | = o | BAGKIOTHEBULET SARAYA
27 | 19 | 14 | 11 | NOSOUVENIRS MELISSA ETHERIDGE
3 | 45 | 3 | HIDE YOUR HEART KISS
MERCURY 876 146-4/POLYGRAM
m [ | w6 | YORN THE CALL
@0 39 | — | 4 | IERRIFYVING ROLLING STONES
COLUMBIA LP CUT
@D)| 38 | 47 | 3 | KICKSTART MY HEART MOTLEY CRUE
ELEKTRA LP CUT
32 | 32 | 38 | 5°| MOVEWITHMESISTER THE DEL FUEGOS
B3| 0| 6 | B0 WARRANT
. B DYLAN
s || s | o | EXERYTUNG s BROKEN 508
@5)| 41 | — [>2 | RYNSTRAIGHT DOWN WARREN ZEVON
VIRGIN LP CUT
@) 49 | — | 2 | S90MILES HOOTERS
COLUMBIA 38-73013
@D| s | @ | 5 | SHLNIONE STAGE DOLLS
ES
S
3 | 40 | 42 | 3 | DONTLETMEGO BILLY SQUIER
- T JEFF BECK
w | | w | | AR
a0 | 24 | 24 | 7 | AMERICAN MUSIC IAN HUNTER/MICK RONSON
MERCURY 874 934-4/POLYGRAM
a1 | 2 | 19 | 11 | THEANGELSONG GREAT WHITE
22 | 13| 3 | 15 | WHENTHE NIGHT COMES JOE COCKER
- BON JO
8 | 3| 4| 57| NS W pouvcnam onJow
CHAPMAN
“ | 0| 2|7 | CRORVG TRACY
45 | 3 | 31 | 12 | SOWING THE SEEDS OF LOVE TEARS FOR FEARS
FONTANA 874 710-7/POLYGRAM
DANGEROUS TOYS
% |9 | —| 2| SeRean
WHITESNAKE
NEWD | 1| JIDGNMENT DAY
- MELISSA ETHERIDGE
NEwd | 1 | LETMEGO
N YOU MARILLION
NEWD | 1 | HOOKSIRYO
MBER YOU SKID ROW
o | @ | 50 | 7 | \REMEVBER

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

NETWORKS

(Continued from preceding page)

five-to-seven-minute shortform fea-
turing rare live performances by the
likes of Led Zeppelin, the Who, and
the Beatles. The BBC’s Richard
Skinner serves as host of the fea-
ture, but for those who want to keep
a local feel, the show is also available
in an unhosted version.

Satellite Music Network has re-
newed its one-year pact with Radio
Shanghai to broadcast “Lunchtime
From America” in the People’s Re-
public of China. The programming,
which has been heard in China since
November 1988, features SMN’'s
Country-Coast-To-Coast, Pure
Gold, StarStation, and Rock’N’Hits
at noon and 5 p.m. Mondays through
Sundays. The noon broadcast has an
estimated audience of more than 1
million listeners.

Unistar VP/affiliate relations Jim
Teeson has been upped to senior VP/
affiliate relations ... Former
WNEW-AM New York local sales
manager Jeffrey C. Nemerovski has
been named director of marketing for
WW1.

National Public Radio affiliate
KUOQOP Stockton, Calif., is offering a
decidedly non-NPR-like all-house-mu-
sic program via Westar [V satellite
on New Year's Eve. For information
on “The Keys To The House,” call
Marc Dickerson at 209-946-2582 . ..
National gospel artist Vanessa Bell
Armstrong will co-host Anderson
Communications’ “Inspirations
Across America” for the week of
Nov. 20-26 . . . Inspirational magazine
“Guideposts” is launching a 15-min-
ute weekly broadcast edition; call 914-
225-3681.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast time
and dates.

Nov. 17-19, The Led Zeppelin Story, Unistar
Radio Programming special, three hours.

Nov. 17-18, Tracy Chapman, On The Radio, On
The Radio Broadcasting, one hour.

Nov. 17-19, Shirelles/Don Murray/B.). Thom-
as/Mickey Dolenz, Cruisin’ America With Cousin
Brucie, CBS RadioRadio, three hours.

Nov. 17-19, Motley Crue, Metalshop, MJI
Broadcasting, two hours.

Nov. 17-19, Kashif, Star Beat, MJI Broadcast-
ing, one hour.

Nov. 17-19, The Tina Turner Story, The Weekly
Special, Unistar Radio Networks, 90 minutes.

Nov. 19, Rolling Stones/Aerosmith/Bob Dylan,
Powercuts, Global Satellite Network, two hours.

Nov. 19, Billy Joel, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

Nov. 20, Motley Crue, Rockline, Global Satellite
Network, 90 minutes.

Nov. 20-26, Best Of The '80s—Part 1, King
Biscuit Flower Hour, DIR Broadcasting, one hour.

Nov. 20-26, Robert Plant, Superstars Rock Con-
cert Series, Westwood One Radio Networks, 90
minutes. )

Nov. 20-26, Live Voltage: Testament, High
Voltage, Westwood One Radio Networks, two
hours.

Nov. 20-26, Led Zeppelin/Steve Miller/Lou
Reed, Classic Cuts, MJ! Broadcasting, one hour.

Nov. 20-26, Aerosmith, Rock Today, MJI Broad-
casting, one hour.

Nov. 20-26, Motley Crue, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

Nov. 20-26, “Dead On Arrival’: The Grateful

(Continued on page 74)
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MODERN ROCK ™Ac%s~

. fg,_ Compiled from Commercial and
7]
0¥ 55 §o ‘,’25 TITLE College Radio Airplay Reports. ARTIST
TE | <% | Q21 E5 | LABEL & NUMBER/DISTRIBUTING LABEL
A& NO.1T 2% =0 ° 7
E PROUDT oY o ¢ .. IANMC *
1| 1 [ 8 | 4| EROUDTOEALL Sk AN St
@ 5 6 4" LOVE AND ANGER KATE BUSH
COLUMBIA LP CUT
3 4 3 7 PERSONAL JESUS DEPECHE MODE
i SIRE 7-21328/REPRISE
@ 8 1 5 A GIRL LIKE YOU THE SMITHEREENS
.| CAPITOL 44480
5 6 7 “7 INTO THE HEART OF LOVE THE MIGHTY LEMON DROPS
SIRE LP CUT/REPRISE
6 3 1 10 “| PICTURES OF MATCHSTICK MEN CAMPER VAN BEETHOVEN
- VIRGIN LP CUT
7 2 2 8 | WANT THAT MAN DEBORAH HARRY
. SIRE 7-22816/REPRISE
8 9 10 6 CROSSROADS TRACY CHAPMAN
¥ ELEKTRA 7-69273
9 12 18 4 cc(gyn;gll\;\cag-nma BIG AUDIO DYNAMITE
15 20 | 3¢ SHOULD GOD FORGET THE PSYCHEDELIC FURS
- COLUMBIA LP CUT
® 14 5 |s* MAKE BELIEVE MAMBO DAVID BYRNE
SIRE LP CUT/WARNER BROS.
@ 17 _ 2 BLUES FROM A GUN THE JESUS AND MARY CHAIN
WARNER 8ROS. LP CUT
13 7 5 [+g SE&I;:@_@UO THE SUGARCUBES
14 13 14 | g= g(';ﬁ:go(s)ai T THE PRIMITIVES
DRAMA! El
15 16 12 6 g SIRE 7-22768/REPRISE RASURE
16 20 | — 2 DON'T ASK ME WHY EURYTHMICS
ARISTA 1-9880
17 10 4 |10 |SROSLD ME DOWN THE RIVER THE ALARM
18 19 % 3 THE LINE BETWEEN THE DEVIL S TEETH PETER MURPHY
.| BEGGAR'S BANQUET 9108/RCA
19 1 9 {,8 LF&r!aTl 455%0VE SQUEEZE
(20)| 28 | — | 2. | JIMEAND SPACE FLESH FOR LULU
5 BEGGAR'S BANQUET 44485/CAPITOL
21 2 7 | \II.IEG‘I'INLg\{EGRULE LENNY KRAVITZ
@ NEW) 1 ; gﬁc?vaEcmlTH ME SISTER THE DEL FUEGOS
M THE
ARBRRE T
« B-52'S
24 | 25 | 21 [12 | LOVESHACK THE
@| Newp |- 1| LAY THE CURE
DRAMARAMA
NEWD | 1 | BASTEIRATET™E
27 18 2 4 Elh:‘GHEZR GROUND RED HOT CHILI PEPPERS
28 27 o 2 - BIG MAN ON PAPER GRAHAM PARKER
RCA 9114
MICHAEL PENN
@] Newp | 1 | ROMUH
v LEE JONES
o | m oo | SAIEHES EAE

Billboard, copyright 1989. () Tracks with the greatest airplay gains this week.
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A Star-Studded
(Celebration of Song!

Polly

The original soundtrack from
the NBC television special starring
Phylicia Rashad and Keshia Knight Pulliam.

From R &B to gospel, Broadway
to be-bop, “Polly” celebrates
the power and energy of Black
music in America.

Available on
Compact Disc
and Cassette

(())Aar@%:oep Records

© 1989 The Walt Disney Company
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b b 8 Compiled from a national sample of retail store 0 45 46 7 SUCCESSMERRECTIONTOR0021E 98I(ED) IMITLIEHIOOD
S z ; F3 = and one-stop sales reports. 51 | 48 | 51 13 ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 91256 (9.98) (CD) ONE BRIGHT DAY
g % E gg ﬁ?gilumam/msmsunwc LABEL (SUG. LIST PRICE)* TITLE 2 |42 |40 B (LD ERNSLIERICT Ee01 @ () (LA N2
* & NO. 1 * % 53 47 39 13 EDDIE MURPHY COLUMBIA OC 40970 (CD) SO HAPPY
(D 3 | 3 | 7 | JANETIACKSON aem3920 9.98) €0) 1 week at No. 1 JANET JACKSON'S RHYTHM NATION 1814 5 | 46 | 41 | 2 | NATALIECOLEEm «5502(998) (CO) GOOD TO BE BACK
2 | 1 | 2 | 9 | MAZEFEATURING FRANKIE BEVERLY WARNER BROS. 25802 (9.98) (CD) SILKY SOUL % | 58 | 57 | 17 | ENTOUCH VINTERTANMENT 60858/ELEKTRA (9.98) (CO) ALL NITE
3 1 2 | 1 | 16 | BABYFACE ®@soiarrzaszssieea <o TENDER LOVER % | 9% | 49 | 26 | MILESJAVESLAND 91235 838) (CD) L el
@ 5 g 16 REGINA BELLE COLUMBIA FC44367 (CD) STAY WITH ME @ 68 73 21 STEZO FRESH 82011 /SLEEPING BAG (8.98) (CD) CRAZY NOISE
[} 4 6 7 BIG DADDY KANE COLD CHILLIN' 25641/REPRISE (9.98) (CD) IT'S A BIG DADDY THANG 58 52 & 5 L R 2T R R A (o) CRIERIDER
6 8 8 18 STEPHANIE MILLS MCA 6312 (9.98) (CO) HOME 75 77 4 VARIOUS ARTISTS ICHIBAN 1048 (8.98) (CD) NASTY BLUES
7 6 7 20 HEAVY D. & THE BOYZ @ MCa 42302 (8.98) (CD) BIG TYME 60 57 53 g COOL C ATLANTIC 82020 (8.98) (CD) 1 GOTTA HABIT
8 11 12 8 YOUNG M.C. DELICIOUS VINYL 91309/ISLAND (9.98) (CD) STONE COLD RHYMIN' NEW)D ! LGOI TR R SRR (R RICHANDIROOR
9 | 7 20 | SOUL Il SOUL & viRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 62 | 59 | 47 | 71 | GUY A UPTOWN42176/MCA(8.98) (CD) GuY
10 g 4 12 Lﬂ;mgg;gﬁgg;g@gygmc RONALD ISLEY SPEND THE NIGHT 63 63 76 13 REDHEAD KINGPIN & THE F.B.I. VIRGIN 91269 (9.98) (CD) A SHADE OF RED
® 15 17 7 M C LYTE FIRST PRIORITY 91304/ATLANTIC (CD) EYES ON THIS 64 60 63 68 PAULA ABDUL A3 VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL
12 10 10 14 THE D.0.C. ® RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO IT BETTER 65 93 38 7 SIS ST AT UG S8 AN (IED) () DU E TINNER Boaq
13| 12 ] 11| 19| DAVIDPEASTON cerren 24228 9.98) o) INTRODUCING . .. DAVID PEASTON 77 | 65 | 10 | FULLFORCE COLUMSIAFC 45216 (CD) SMOOVE
16 18 7 SYBIL NEXT PLATEAU 1018 (8 98) (CD) SYBIL 67 62 56 30 OAKTOWN'S 3-5-7 CAPITOL 90926 (8.98) (CD) WILD & LOOSE
15 13 13 14 EPMD @ FRESH 92012/SLEEPING BAG (9.98) (CD) UNFINISHED BUSINESS LA 89 3 gﬂvr(%?#ggﬁféggE(C%?RDCORE COMMITTEE YOU CAN'T HOLD ME BACK
16 14 14 18 PATTI LABELLE MCA 6292 (9.98) (CD) BE YOURSELF 69 71 70 5 RHONDA CLARK TABUFZ 40882/E.P.A. (CD) BETWEEN FRIENDS
@ 13 93 3 %gCT?Z%RA\;i\g[}E&SS(CD) THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE 70 69 66 8 MELLOW MAN ACE CAPITOL 91295 (9.98) (CD) ESCAPE FROM HAVANA
22 | 36 | 3 | BIZMARKIE COLDCHILLIN 26003/WARNER BROS (9.98) (CD) THE BIZ NEVER SLEEPS 71 | 67 | 58 | 45 | BEBE&CECE WINANS @ CARTOL 30559 (8.98) (CD) HEAVEN
19 | 24 10 AFTER 7 VIRGIN 91061 (9.98) (CD) AFTER 7 2172 | 67 23 MICA PARIS ISLAND 90970/ATLANTIC (8.98) (CD) SO GOOD
20 | 17 | 15 | 17 | THE 2 LIVE CREW @ skvvwaiker 107 (9.98) €D) AS NASTY AS THEY WANNA BE 73 | 61 | 68 | 22 | THIRDWORLD MERCURY 836 952/POLYGRAM (CO) SERIOUS BUSINESS
@D 25 | 43 | 3 | ICETSiRE 26028/waRNER BROS. (9.98) (CD) THE ICEBERG/FREEDOM OF SPEECH ... 82 | 95 | 3 | TRACYCHAPMANELEKTRA 60843 (CD) CROSSROADS
27 20 20 35 MILLI VANILLI A% ARISTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 75 73 71 38 N.W.A. A RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON
23 | 21 | 19 | 26 | THEO"AYS emi 90921 (9.98) D) SERIOUS 76 | 64 | 50 | 54 | VESTAAM5223(8.98) (CD) VESTA 4U
24 | 24 | 23 | 54 | SURFACE @ coLumiarcaazsa oy 2ND WAVE 77 ] 80 | 75 | 17 | TWINHYPEPROFILE 1281 (8.98) (CD) TWIN HYPE
(@5)| 29 | 33 | 8 | WRECKSN-EFFECTMOTOWN 6281 (8.98) (CO) WRECKS-N-EFFECT 86 | — [ 2 | MARVIN SEASE LONDON 838 593/POLYGRAM (CD) THE REAL DEAL
26 | 18 | 16 | 23 | KOOLMOE DEE @ Jive 1182/RCA (9.98) (CD) KNOWLEDGE IS KING 79 | 66 | 64 | 23 | JAMESINGRAM WARNER BROS. 25924 (9.98) (CD) IT'S REAL
27 | 23 | 25 | 18 | CHRISTOPHER WILLIAMS GEFFEN 24220 (9.98) (CD) ADVENTURES IN PARADISE 88 | — | 2 | SHIRLEY BROWN MALACO 7451 (8.98) (CD) FIRE & ICE
31 | 34 | 15 | ERIC GABLE ORPHEUS 75603/EMI (8.98) (CD) CAUGHT IN THE ACT (8D | NEWD | 1 | STACY LATTISAW MOTOWN 6280 (8.98) (CO) WHAT YOU NEED
2 2 2% 15 BOBBY “BLUE” BLAND MALACO 7450 (8.98) (CD) MIDNIGHT RUN 82 70 62 39 TOO SHORT @ JIvE 1149/RCA (8.98) (CD) LIFEIS... TOO SHORT
30 30 31 16 SHARON BRYANT WiNG 837 313/POLYGRAM (CD) HERE | AM 83 85 82 56 NEW KIDS ON THE BLOCK A®COLUMBIA FC 40985 (CD) HANGIN' TOUGH
@D 38 | 72 | 3 | ANGELAWINBUSH MERCURY 838 366/POLYGRAM (CD) THE REAL THING NEW)D 1 | TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE
32 34 28 10 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL NEW) 1 MIKI HOWARD ATLANTIC 82024 (9.98) (CD) MIKI HOWARD
@ 41 45 3 KASHIF ARISTA 8595 (8.98) (CD) KASHIF 86 83 78 26 ARETHA FRANKLIN ARISTA 8572 (9.98) (CD) THROUGH THE STORM
34 32 32 71 BOBBY BROWN A5 MCA 42185 (9.98) (CD) DON'T BE CRUEL 93 — Vi JOEY GILMORE PaNDISC 8807 (8.98) SO GOOD TO BE BAD
35 | 27 | 22 | 17 | BOOGIEDOWN PRODUCTIONS @ GHETTO MUSIC: THE BLUEPRINT OF HIP HOP NEWD | 1 | TONYLEMANS PAISLEY PARK 25995/REPRISE (9.98) (CD) TONY LEMANS
3% | 37 | 37 7 ZAPP REPRISE 25807 (9.98) (CD) v 89 | 84 | 81 4 DOCTOR ICE JIVE 1249/RCA (8.98) (CD) THE MIC STALKER
37 28 21 20 SOUNDTRACK MOTOWN 6272 (9.98) (CD) DO THE RIGHT THING 90 76 60 33 E.U. VIRGIN 91021 (9.98) (CD) LIVIN' LARGE
38 | 36 | 29 | 55 | MC.HAMMER A camToL 90924 (8.98) (CD) LET'S GET IT STARTED NEW) 1 BILLY OCEAN JIVE 1271/RCA (9.98) (CD) GREATEST HITS
43 48 34 ALYSON WILLIAMS DEF JAMFC 40515/COLUMBIA (CD) RAW 92 78 [ 55 46 SLICK RICK A DEF JAMFC 40513/COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK
54 | — | 2 JERMAINE JACKSON ARISTA 8493 (9.98) (CD) DON'T TAKE IT PERSONAL NEW) 1 M C. A.D.E. 4:SIGHT 5526 (8.98) (CD) HOW MUCH CAN YOU TAKE
41 35 27 19 PRINCE A? WARNER BROS. 25936 (9.98) (CD) SOUNDTRACK: BATMAN 94 91 — 2 DONALD-D RHYME $YNDICATE FE 45298/E.P.A. (CD) NOTORIOUS
42 39 30 21 L.L. COOL J A DEF JAMOC 45172/COLUMBIA (CD) WALKING WITH A PANTHER 95 95 97 52 EAZY-E A RUTHLESS 57 100/PRIORITY (8.98) (CD) EAZY-DUZ-IT
@D 65 | — | 2 | SIRMIX-ALOTNasTY Mix 70150 (9.98) (D) SEMINAR 9% | 79 | 79 | 7 | PIECES OF A DREAM EMI 92050(8.98) (CD) 'BOUT DAT TIME
a | 44 52 30 SPECIAL ED PROFILE 1280 (8.98) (CD) YOUNGEST IN CHARGE NEW) 1 KEITH ROBINSON ORPHEUS 75611 (8.98) (CD) PERFECT LOVE
45 40 35 24 CHUCKII BOOKER ATLANTIC 81947 (8.98) (CD) CHUCKII 98 81 69 23 THE JACKSONS EPIC OE 40911/E.PA. (CD) 2300 JACKSON STREET
55 59 5 CHERYL LYNN VIRGIN 91254 (9.98) (CD) WHATEVER T TAKES 99 94 — 2 BARRY WHITE a&M 5256 (8.98) (CD) THE MAN IS BACK
47 51 61 4 S.0.S. BAND TABU FZ 44147/EPA. (CD) DIAMOND IN THE RAW 100 98 — 2 NEW KIDS ON THE BLOCK COLUMBIA FC 45280 (CD) MERRY MERRY CHRISTMAS
48 | 43 | M4 31 JODY WATLEY ® MCA 6276 (8.98) (CD) LARGER THAN LIFE O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
9 | 30 | 42| 9| cuccicRew iowcossismor mooucrons asm oDy AT SO | S e o e e s ot o 3 ot vt o o oo

© 1989 EMI

KEEP CHECKIN’ YOUR WATCH 'CAUSE IT'S 'BOUT DAT

P il

WHAT CANI DO

THE BRAND NEW SINGLE TROGM

TIME FOR THE EXCIT
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LACK

Vesta Her Love. A mesmerized New
York fan gets on his knees for a dose
of “Sweet, Sweet Love” and a hug
from A&M vocalist Vesta during a
show at the Beacon Theatre in
support of her “Vesta 4 U" album.

ermaine Jackson Does It All—Personally

BY JANINE McADAMS

NEW YORK From his early solo
days with and without the Jackson
5 through his current recording ca-
reer, Jermaine Jackson has main-
tained a consistent chart presence
since 1972, usually with pivotal
singles that have captured the
mood of the moment. That is espe-
cially true of Jackson’s current
“Don’t Take It Personal,” the pop-
ular leadoff cut from his similarly
titled third album on Arista.

The song, penned and produced
by David Townsend and David
“Pic¢” Conley of the group Surface,
showcases Jackson’s softly sensu-
ous vocals and urges a former lov-
er to pick up the pieces and move
on with a minimum of fuss, a lyric
that strikes a chord with many in

the cynical Love Connection gener-
ation. The tune’s popularity has
also been boosted by a well-photo-
graphed, ultra-romantic video, di-
rected by J.D. Weber, that has re-
ceived heavy airplay on BET, VH-
1, and other clip outlets.

The album contains signature
ballads, a few up-tempo grooves,
and a pair of duets, with La La
(“Rise To The Occasion’’) and Miki
Howard (‘“‘Make It Easy On
Love’).

Though Jackson himself is no
slouch behind the boards, the proj-
ect boasts a number of top-notch
producers. Aside from Townsend
and Conley, they include Kashif,
Preston Glass, Dennis Lambert,
Danny Sembello, former Prince
sideman David Z, Marti Sharron,
and Lewis A. Martinee. Arista

head Clive Davis was executive
producer, an indication of the high
regard the label has for Jackson.
Perhaps a simpler explanation for
why Jackson did not produce him-
self was that he was busy writing,

The album boasts
top producers

LOVE UNLIMITED: That was the feeling flowing
through the packed house at Spago’s eatery in Los An-
geles on Oct. 30, when A&M Records and BMI threw a
bash for love master Barry White in honor of his second
A&M album, “The Man Is Back.” In attendance were
producer Quincy Jones, A&M president Gil Friesen,
White’s wife and former Love Unlimited vocalist Glo-
dean White, actress Dawnn Lewis, and various other
members of the Hollywood record business community.
White, who grew up in nearby Compton, looked trimmer

L.A. Bash Celebrates The Love Master’s Latest A&M Album

Barry White Is Back—And Better Than Ever

image (and better ratings) by booking more hot acts.
“We want to keep the music up to date. We want to fo-
cus on what’s hot and what’s happening and have music
as often as we can,” says Joyce Coleman, talent execu-
tive for the show (and the only black talent exec at Pat
Sajak Productions). Contact her at 213-852-2221 . . . Gui-
tarist Menace has a new single out on Jump Street Rec-
ords that previews his album of the same name, “Dog-
house.” The artist, who co-wrote and arranged Taana
Gardner’s ‘“Heartbeat” and Gwen McCrae’s ‘Funky
Sensation” in the early

than in recent years, and
the public’s reception of
The
Rhythm

his single “Super Lover”
clearly had him in super

and the
Blves

spirits. The album re-es-
tablishes White’s sensu-
ous signature sounds,
which he perfected with a
string of hits from 1973-
82; many of the early
tracks, like “‘I'm Gonna

"80s, gets assistance from
funk masters Bernie
Worrell, Bootsy Collins,
Maceo Parker, Mike
Hampton, and Gary
“Mudbone” Cooper on a
party record with scream-
ing guitars and loopy ca-
nine lyrics ... Tommy
Boy’s “Monster TV Rap

Love You Just A Little
More Baby,” “Never Nev-
er Gonna Give Ya Up,” and “You're The First, The Last,
My Everything” on the 20th Century label, were rife
with disco rhythms, awash in strings, and rich with
White’s romantic rap’n’soul vocals, which set him apart
as a songwriter, arranger, and band leader. The current
album’s track “Follow That And See Where It Leads
Y’All” finds White decrying the state of the nation and
preaching self-determination, education, peace, ecologi-
cal awareness, avoidance of drugs, and the power of
faith. Right on, right on!

AIN’T THAT GOOD NEWS: Rhythm And Blues
Foundation chairman Ray Charles announced the re-
cipients of the foundation’s first career achievement
awards at a special ceremony Nov. 9 at the National Mu-
seum of American History in Washington, D.C. The win-
ning recording artists, named for their lifetime contribu-
tions to R&B musie, each receive cash honorariums of
$15,000: LaVern Baker, Charles Brown, Ruth Brown,
the Clovers, Etta James, Jimmy Scott, Percy Sledge,
and Mary Wells. A $1.5 million endowment by Atlantic
Records in October 1988 supported the awards.

STUFF: Rush Artist Management and Apollo Theatre
Productions are co-producing a new 30-minute syndicat-
ed variety show featuring videos, interviews, comedy
bits, and features. The pilot of “New Music Report” is
expected to air in January . . . Smokey Robinson will be
one of six performers named Living Legends by
NARAS in a special tribute set to air on CBS Nov. 24 . ..
“The Pat Sajak Show,” the late-night talk show hosted
by the former “Wheel Of Fortune” ace, has slimmed
down from 90 to 60 minutes and is angling for a hipper

by Janine McAdams

Hits,” the 14-clip home vid-
eo compilation co-present-
ed with rap station KDAY Los Angeles, features De La
Soul, Rob Base & D.J. E-Z Rock, 2 Live Crew, M.C.
Hammer, Kid "N Play, Digital Underground, Sir Mix-
A-Lot, and others. Its audio companion (cassette and
CD) has 17 tracks; part of the proceeds will be donated
to the Justiceville Home For The Homeless in L.A. In
other Tommy Boy news: Queen Latifah’s first single,
“Ladies First,” from her new album, “All Hail The
Queen,” drops this month, and a video has been complet-
ed for the next De La Soul single, “My Buddy” ...
“Next school” rappers the Jungle Brothers bow their
Warner Bros. album, “Done By The Forces Of Nature,”
produced by DJ Red Alert, on Nov. 21. The first single is
“Beyond This World” ... In the Everything Old Is New
Again department: R&B hip-hop outfit By All Means is
making chart strides with its remake of Marvin Gaye's
“Let’s Get It On” (Island) while dance diva Sybil covers
another Dionne Warwick nugget, “Walk On By” (Next
Plateau). Also, Paragon Records duo Chaz & Joi take a
stab at the Prince ditty “Sexy Dancer” on their new 12-
inch ... Warlock Records, known primarily for dance
and rap product, has a new jazz artist in Kim Waters,
whose new album is “Sweet And Saxy.” His first single,
a smooth saxophone instrumental cover of Anita Bak-
er’s “Givin’ You The Best That I Got,” bows this week
and should go over well on jazz, AC, and urban radio . . .
With apologies to The Village Voice copy desk: Nelson
George’s number there is 212-475-3300, extension 218.
... Keisha Jackson, daughter of outspoken soul singing
veteran Millie Jackson, has been signed to CBS Associ-
ated Records and has a new single and album, “Hot Lit-
tle Love Affair.”

recording, and producing tracks
for the Jacksons’ 2300 Jackson
Street” simultaneously.

Jackson admits that the album’s
stellar production lineup and over-
all AC/pop overtones were strate-
gies hatched by Davis. “[ just let
Clive have it,”” Jackson says of the
album. ‘““He was confident in all
the choices, so I went along. [ have
to admit he was right, because [
didn’t think that we would get [the
album to make a mark} through
the war of all the fast songs and
up-tempo music out there, because
it was so dominant.”

One might think that Jackson
may have been worried about his
album competing with projects by
his recording siblings: The Jack-
sons’ “2300 Jackson Street,” sister
Janet’s smash “Rhythm Nation
1814,” and brother Randy’s up-
coming Randy & the Gypsies al-
bum. Jackson says that adult-lis-
tening approach was deliberate:
“We felt we should come out with
something slow but still with great
lyrical content, something that
would get its own attention.”

Make that personal attention,
something listeners have obvious-

ly paid Jackson: “Don’t Take It
Personal’” has climbed to the top of
the Hot Black Singles chart. Aris-
ta has planned a “Personal Party”
tour of 10 major U.S. cities to sup-
port the album, says Mary Moore,
director of artist development.

The parties are scheduled
around Jackson’s formidable busi-
ness plans: He has been winging
back and forth across the Atlantic
to London to help open a number
of Gold’s Gym franchises (he is co-
owner), house-hunt, and to get his
new London-based W.O.R.K. rec-
ord label, which he founded with
his brothers (including Michael),
off the ground. The label will at-
tempt to bring more new British
talent to light in the States.

An avid student of film making,
Jackson is also working to develop
an eight-hour television miniseries
about his family’s rise to fame.
“I’'m producing with a gentleman
called Stan Margolies, who pro-
duced ‘Roots’ and ‘The Thorn
Birds,” " says Jackson. “We don’t
have a script yet, but my mother’s
going to take part in writing it. It
deals with how my mother and fa-
ther met and all their life before
we became the Jackson 5, then
how we came to sing with Motown
Records, the breakup, and how my
mother and father were instru-
mental in putting together the Vic-
tory Tour—everything. What’s
great about it, too, is that I just
talked to Suzanne DePasse at Mo-
town and we’re going to use all the
original music.”” The project is ex-
pected to hit the small screen by
mid-1990.

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
NOVEMBER 18 1989

San Francisco P.D.: Bernie Moody

1 Surtace, You Are M Evev¥lhmg
4  Regina Belle, Baby ‘éome o Me
6 Jody Watley, Everythin
8 Rhonda Clark, State Of Attraction
13 Argela Winbush, It's The Real Thmi
S.0.S. Band, I'm St Missing Your Love
11 Chuckii Booker, (Don't U Know}) | Love U
20  Babyface, Tender Lover
12 Miki Howard, Ain't Nuthin’ In The World
14 Billy Ocean, Licence To Chill
16 Jermaine Jackson, Don't Take It Personal
Stephanie Mills, Home
17 Kashif, Personality
24 Milli Vanilli, Biame It On The Rain
29 Technotronic Featuring Felly, Pump Up The Jam
25  Luther Vandross, Here And Now
27 Randy & The Gypsys, Perpetrators
19 Shabazz, Respect :
46 Janet Jackson, Rhythm Nation
Stacy Lattisaw, What You Need
21 28 Troop, | m Not Soupped
22 30 The Rﬂain Ingredient, | Just Wanna Love You
Tony Lemans, Higher Than High
Shirley Lewis, Realistic
Sharen Bryant, Foolish Heart
AC. Kelly, She's A Slammer
Foster/Mcelroy, Dr Soul
28 34 Randy Crawford, Knockin' On Heaven's Door
35  Alyson Williams, Just Call My Name
By All Means, Let s Get It Dn
Lisa Lisa & Cult Jam, Kiss Your Tears Away
Eric Gable, Love Has Got To Wait
Tyler Collins, Whatcha Gonna Do?
The Gap Band, All Of My Love
35 44 Aretha Franklin & James Brown, Gimme Your Love
The Isley Brothers Featuring Ronald Isley, You'
Patti LaBelle, Yo Mister
48  Regina Belle, Make it Like It Was

39 49 Dionne Warwick And Jeﬂre¥ Osborne, Take Good C
40 uincy Jones, I'll Be Good o You
obby Avila, Music Man

Maze Featuring Frankie Beverly, Silky Soul

Chunky A, Owww

Good Girls, Your Sweetness

Barry White, Super Lover

Club Nouveau, No Friend Of Mine

Sybil, Walk On E:{v

0'Jays, Serious Hold On Me

The Manhattans, Why You Wanna Love Me Like That

TTTIr) les

05,
X

New York

7 Stephanie Mills, Home
§  Jermaine Jackson, Don't Take It Personat
8 5.0.5. Band, I'm Still Missing Your Love
1 Surtace, You Are My Everything
12 Luther Vandross, Here And Now
Kashif, Personalit:
10 Heavy D. & The goyz, Somebody For Me
16  Babytace, Tender Lover
18 Chuckii Booker, (Don't U Know) | Love U
26 Angela Winbush, it's The Real Thing
n 2 Jm}y Watley, Everythin
Miki Howard, Ant Nuthin' In The World
The Main Ingredient, | Just Wanna Love You
14 20 Cheryl Lynn, Everrtlme I Try To Say Goodbye
15 25 The%ap Band, All Of My Love
Janet Jackson, Miss You Much
Regina Belle, Baby Come To Me
Rhonda Clark, State Of Attraction
Guy, Spend The NI%M
Sharon Bryant, foolish Heart
Janet Jackson, Rhythm Nation
Wrecks-N-Effect, New Jack Swing
Calloway, | Wanna Be Rich
Sybil, Don't Make Me Over
Sybil, Walk On By
Bays, Happy
27 40 gumcy Jones, I'll Be Good To You
6 Soul I1 Soul (Featuring Caron Wheeler), Back To
31  Mikki Bleu, | Promise
Atlantic Starr, My Sugar
Randy & The Gypsys, Perpetrators
The Isley Brothers Featuring Ronald Isley, You
Entouch Featuring Keith Sweat, Al Nite
17 Teddy Riley Featuring Guy, My Fantasy (From “Do
After 7, Heat Of The Moment
Maze Featuring Frankie Beverly, Silky Soul
Technotronic eaturinE Felly, Pump Up The Jam
33 Jonathan Butler, Sasah, Sarah
Big Daddy Kane, Smooth Operator
40 29 Jjames Ingram, | Wanna Come Back
Michael Cooper, Should Have Been You
Newkirk, | Desire
Full Force, Friends B-4 Lovers
Bobby Brown, Rock Wit'cha

P.D.: Vinny Brown
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EQR WEEK ENDING NOVEMBER 18, 1989

Billboard: Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

(1.4

x x
O =)
SALES | AIRPLAY
U128 TITLE ARTIST  [e8| |Z¥|2%| TITLE ARTIST  [23
1 |1 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 1 1 12 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 1
2 | 5 | HOME STEPHANIE MILLS | 2 2 | 7 | HERE AND NOW LUTHER VANDROSS | 4
3 | 2 | YOU ARE MY EVERYTHING SURFACE | 6 314 [ HOME STEPHANIE MILLS | 2
4 | 8 | SOMEBODY FOR ME HEAVY D. & THE BOYZ | 8 4 1 5 | I'MSTILL MISSING YOUR LOVE S.0.5. BAND | 7
5 | 7 | (DON'T U KNOW) | LOVE U CHUCKII BOOKER | § 5 | 6 | EVERYTHING JODY WATLEY [ 3
6 |11 | EVERYTHING JODY WATLEY [ 3 6 | 8 | (DON'T U KNOW) | LOVE U CHUCKII BOOKER | 5
7 | 3 | ROCK WIT'CHA BOBBY BROWN | 13 7 |10 | PERSONALITY KASHIF | 9
8 |14 | I'M STILL MISSING YOUR LOVE S.0.S. BAND | 7 8 | 11 { IT'S THE REAL THING ANGELA WINBUSH | 10
9 |22 | HERE AND NOW LUTHER VANDROSS | 4 9 [ 1 | YOU ARE MY EVERYTHING SURFACE | 6
10 | 9 | EVERYTIME | TRY TO SAY GOODBYE CHERYL LYNN | 16 10 | 12 | SOMEBODY FOR ME HEAVY D. & THE BOYZ | 8
11 | 13 | NEW JACK SWING WRECKS-N-EFFECT | 15 11 | 13 | JUST CALL MY NAME ALYSON WILLIAMS [ 11
12 | 4 | MISS YOU MUCH JANET JACKSON | 25 12 | 15 | AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 12
13 [ 23 | PERSONALITY KASHIF | 9 13 |17 | KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 14
14 | 16 | JUST CALL MY NAME ALYSON WILLIAMS | 11 14 | 22 | TENDER LOVER BABYFACE | 24
15 | 21 | AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 12 15 | 20 | FOOLISH HEART SHARON BRYANT | 21
16 | 15 | OOH BABY BABY ZAPP | 26 16 [ 24 | ALL OF MY LOVE THE GAP BAND | 18
17 | 26 | KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 14 17 [ 21 [ YO MISTER PATTI LABELLE |22
18 1 25 | IT'S THE REAL THING ANGELA WINBUSH [ 10 18 | 3 | ROCK WIT'CHA BOBBY BROWN | 13
19 {19 | DR. SOUL FOSTER/MCELROY |17 19 [ 23 [ | JUST WANNA LOVE YOU THE MAIN INGREDIENT | 28
20 | 6 | BABY COME TO ME REGINA BELLE | 19 20 | 14 | NEW JACK SWING WRECKS-N-EFFECT | 15
21 |12 | DON'T MAKE ME OVER SYBIL | 34 21 |28 | DR. SOUL FOSTER/MCELROY | 17
22 110 | STATE OF ATTRACTION RHONDA CLARK | 31 22 |26 { I'M NOT SOUPPED TROOP | 20
23 | 30 | i'M NOT SOUPPED TROOP | 20 23|29 | CANI? DAVID PEASTON | 23
24 117 | BUST A MOVE YOUNG M.C. | 44 24 | 25 | KISS YOUR TEARS AWAY LISA LISA & CULT JAM | 27
25|31 | CANI? DAVID PEASTON | 23 25 [30 | LET'S GET IT ON BY ALL MEANS |29
26 | 28 | ME SO HORNY THE 2 LIVE CREW | 50 26 | 9 | EVERYTIME | TRY TO SAY GOODBYE CHERYL LYNN | 16
27 [ 27 | BACK TO LIFE SOUL 11 SOUL | 40 27 [ 31 | WHAT YOU NEED STACY LATTISAW | 33
28 [ 37 | ALL OF MY LOVE THE GAP BAND | 18 28 [ 35 | WHATCHA GONNA DO? TYLER COLLINS | 30
29 |34 | YO MISTER PATTI LABELLE | 22 29 [ 40 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | 38 FOR WEEK ENDING NOVEMBER 18, 1989
30 | 33 | FOOLISH HEART SHARON BRYANT | 21 30 | 34 | PERPETRATORS RANDY & THE GYPSYS | 42 =
31 |— | WHATCHA GONNA DO? TYLER COLLINS | 30 31 |37 | LOVE HAS GOT TO WAIT ericonate (2| Bill rd. HOT
32 | — | LICENCE TO CHILL BILLY OCEAN | 36 32 [ 33 | HIGHER THAN HIGH TONY LEMANS | 37
33 | — | TENDER LOVER BABYFACE | 24 33139 | YOU'LL NEVER WALK ALONE THE ISLEY BROTHERS | 41 ™
34 | — | KISS YOUR TEARS AWAY LISA LISA & CULT JAM | 27 34 |36 | SUPER LOVER BARRY WHITE | 48 = . i ]
35 | 36 | LOVE HAS GOT TO WAIT ERIC GABLE | 32| |35 16 | BABY COME TO ME REGINA BELLE | 19 e l9 |%% Compiled from a national sample of retail
36 [ 35 | JUST A FRIEND BIZ MARKIE | 52 36 [— | RHYTHM NATION JANET JACKSON | 43 24| o4 |38 | €| TITLE 2 ports. ARTIST
37| — | | THINK | CAN BEAT MIKE TYSON D.J. JAZZY JEFF |35 37 |— | ALL NITE ENTOUCH FEATURING KEITH SWEAT | 46 F3 | J% |~ | SO0 | LAGEL & NUMBER/DISTRIBUTING LABEL
38 | — | LET'S GET IT ON BY ALL MEANS | 29 38 | — | SERIOUS HOLD ON ME O'JAYS |53 * % No- 1 * K
39 | — | PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY | 49 39 |— | I'LL BE GOOD TO YOU QUINCY JONES | 54 ME SO HORNY ® THE 2 LIVE CREW
40 | 24 | SMOOTH OPERATOR BIG DADDY KANE | 70| |40 | | REAL LOVE SKYY | 45 VD] T ]| skvvwalker 127 © ow 4 weeks af No. 1
©Copynight 1989. Billboard Publications. Inc No part of this publication may be reproduced. stored In any retrieval system, or transmitted, In any form or by any means. electronic, mechanical, photocopying, @ 2 4 7 ggg?p%g&#y:s{é\gg,zg/ATLANnc ©) ¢MCLYTE
recording. or otherwise, without the prior wnitten perrission of the publisher @ A 3 . uOETgW.LAA%'S(ASW|NG WRECKS-N-EFFECT
©)
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEETMUSIC | ¢ | 3 | 2 | 21 | BUSTAMOVE ¢ YounGme.
TITLE (Pubhsher — Licensing Org,) Sheet Music Dist. 90 1GO TO WORK (Willesden, BMI) 43 RHYTHM NATION (Black Ice, BMI/Flyte Tyme, @ 6 10 5 SOMEBODY FOR ME & HEAVY D. & THE BOYZ
28 | JUST WANNA LOVE YOU (Knight Crew, ASCAP) UPTOWN 23982 'MCA (C}
92 AINT NOTHIN LIKE THE LOVIN WE GOT (Criteron, BMI/American League, BM}) S8 RICH GIRLS (Arrval, BMI) @ ; . 5 | JUST AFRIEND * BIZ MARKIE
ASCAP/Field Day, ASCAP) 66 | LOVE THE BASS (French Lick, BMI/Doll Factory, 64 RIGHT AND HYPE (Cal-Gene, BMI/Virgin Songs, BMI) COLD CHILLIN' 0-2 1 342 "WARNER BROS (C)
12 AINT NUTHIN® IN THE WORLD (Chicago Bros., BMI BMI/Bug, BMI 13 ROCK WIT'CHA (Kear, BMI/Epic/Solar, BMI/Green 5
% ALL NITE (Do S “““é’é"?%’r b | 5 ?SE’N"K'ES.‘C&%L)Z'EE' "WIKE Tvs0n (2o, ASC 7 SAY WO GO (Tee BM.//HD1 P (€ S R N It it e e M
46 ALL NITE (Deep Sound, ASCA Iss 69, T MIKE TYSON (Zomba, ASCAP) Gl ee Girl, ot-Cha, nichappell,
ASCAP/VuEtertapmmenl, ASCAP)/ 59 | WANNA BE RICH (Hip Trip, BMI/C(alIoco, BMI/Fust Buzza, BMi/Bridgeport, BMI) ” 8 8 5 9 5:&0121:3?/!!922( ® KOOL MOE DEE
18 ALL OF MY LOVE (Rajaca, BMi/Day Ta Day, BMI/Screen Gems-EMI, BMI/Jig-A-Watt Jams, BMD) 53 SERIOUS HOLD ON ME (WE, BMI/Trycep,
ASCAP/Good Choice, BMI) 34 IF YOU ASKED ME TO (FROM “LICENCE TO KILL") BMI/Willesden, BMI) 9 | 8 || 8 | B | S s ¢ BIG DADDY KANE
80 AS A MATTER OF FACT (Yellow Brick Road. (Realsongs, ASCAP/EMI Aprii. ASCAP/U.A, ASCAP) 100 SHE'S A SLAMMER (CBS, ASCAP/Jaman, BMI/Song-
ASCAP/WB, ASCAP/D.Tree B, ASCAP) 54 I'LL BE GOOD TO YOU (Kidada, BMI/Warner- A-Tron, BMI) 17 24 3 I THINK | CAN BEATMIKE 7. @ JAZZY JEFF/FRESH PRINCE
19 BABY COME TO ME (Gratitude Sky, ASCAP/Penzafire, Tamerlane, BMI) 38 SILKY SOUL (Amazement, BMI) JIVE 1278 RCA (C)
ASCAP/Virgin, ASCAP) CPP 69 I'M 'N’ DANGER (Black Lion, ASCAP/Captain Z, 61 SISTER ROSA (Suta, BMI) @ 16 21 3 BEEPERS ¢ SIR MIX-A-LOT
40 BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB, ASCAP/AImo, ASCAP/Singh Sang, ASCAP/Satsongs, 99 SLOW DOWN (MCA, ASCAP/Warnes-Tamerlane, NASTYMIX 76980 (C)
ASCAP/Law Music) CPP ASCAP) CPP BMI/Kings Kid, BMI/Green Skirt, BMI) ) 12 12 13 7 GLAMOROUS LIFE ®COOLC
51 BLAME IT ON THE RAIN (Realsongs, ASCAP) 20 I'M NOT SOUPPED (Gimme 1/2. ASCAP/Platinum 70 SMOOTH OPERATOR (AZ, ASCAP/Cold Chillin’, ATLANTIC 0-86320 (C)
44 BUST A MOVE (Varry White, ASCAP/Young Man Gold, ASCAP/Leftover Soupped, ASCAP/Disguise, ASCAP/WB, ASCAP
Moving, ASOCAP)( N ) , ASCAP) ” o 8 gommogg ;0!; ;ﬁé (EMI Aspgl, A/SECFAg/Across 110th 13 13 12 5 g&;’g,‘g‘lgz"g%v’},'f,gyms © ®ICET
23 CAN 17 (Stone Gate, BMI/Finesse. BMI I'M STILL MISSING YOUR LOVE (Karranova, treet, ASCAP/E-Z-Duz-It, ASCAP/E.F.Cutting,
% CANT c(n OVER YOU (A/mazement, BICII) ASCAP/Spider Fingers, BMI/Avan(te Garde, ASCAP/Velle International, ASCAP) ¢ I G /0 (0 'c T VAL S AMEAI R D ¢ M.C. HAMMER
47 DIDNT | (BLOW YOUR MIND) (Mighty Three, ASCAP/Interior, BMI) 71 SPECIAL (Island, BMI/Stanton’s Gold. BMI/Apnl Joy,
BMI/Bellboy, BMI) 89 IT'S FUNKY ENOUGH (Dollarz N Sense, BMI/Dotted BMI) 15 1|1l o9 §(§\“}(M§9099034 ©m * DE LA SOUL
78 DONT CHA' THINK (Hip Trip, BMI/Dear, BMI/Green Lion, ASCAP/Sylco, ASCAP) 31 STATE OF ATTRACTION (Flyte Tyme, ASCAP/Avant
Skirt, BMI) 10 IT'S THE REAL THING (Angel Notes, ASCAP/WB, Garde, ASCAP) 16 18 7 7 E‘gxg%gggLLY WANNA PARTY? ¢ HIGH PERFORMANCE
34 DON'T MAKE ME OVER (Blue Seas, ASCAP/Jac, ASCAP) 95 SUNSHINE (Island, BMI/Omid, BMI)
ASCAP) CPP 52 JUST A FRIEND (Cold Chillin’, ASCAP/Biz Markie, 48 SUPER LOVER (Seven, BMi/Ba-Dake, BMI/Peradine, 17 15 15 7 YOU MUST LEARN ¢ BOOGIE DOWN PRODUCTIONS
1 DON'T TAKE IT PERSONAL (Colgems-EMI, ASCAP/WB, ASCAP) BMI) JIVE 1275/RCA (C)
ASCAP/CBS, ASCAP/Multi Culler, ASCAP) CPP 11 JUST CALL MV NAME (Def Jam, ASCAP/Pure Love, 57 TAKE GOOD CARE OF YOU AND ME (New Hidden 18 10 9 7 IT'S FUNKY ENOUGH ¢ THED.O.C.
5 (DONT U KNOW) | LOVE U (Sefessongs, ASCAP} ASCAP/Minding, ASCAP) Valley, ASCAP/Carole Bayer Sager, BMI/Lauren RUTHLESS 96549/ATLANTIC (C)
Two Tuff-Enuff, BMI/Top Billin’, 27 KISS TEARS AWAY (Forceful, BMI/Willesden, Wesley, BMI
v 25&2%&, ASCUAP) Bor BMI/I;I(y)!U lsly!, BMI) ( 73 TALKYTO MV)SELF (Vertim, ASCAP/Wokie, 28 | — 2 JHEL?S'?(‘,%};?Z!HTELR%S%?R UIEDOC
SCAP 14 KNOCKIN HEAVEN'S DOOR (Ram's Horn, ASCAP ASCAP/Whole Nine Yards, ASCAP
;2 E'\.IEE(I:(IR;ACOI:JOE?I?E(G(ast{:el\:r:yorl]\;lcljsﬁ: Hﬁus)e. ASCAP) 23 LET(?S GET ?TNON (Jobete, ASCAP(/Stoned Diamond, ) 24 TENDER LOVER (Hip Trip, BMI/Kt)eav, BMI/Jenn-A- 24 — 2 Eg&ﬁ'}%}?'(’cfm)('"s ANESOMEIDRELIERDICORE
Sizzling Blue, BMI/Newton House, BMI Bug, ASCAP)
’ lgammmc prae 3% ucs)ucs T0 CHILL (Zomba, ASCAP) 55 TEST OF TIME (Jumpin’ Off, BMI/Tocep, BMI/Virgin @D| 5 | 29 | 3 | NOTHIN'BUT A (LD @ UZI$ BROS
16 EVERYTIME | TRY TO SAY GOODBYE (Music Corp. Of 72 LIVIN' LARGE (Pecot, ASCAP/Virgin, ASCAP) Songs, BMI/Dream Dealers, ASCAP/BMG, ASCAP)
Amenica, BMI/Bayjun Beat, BMI/MCA, ASCAP) 32 LOVE HAS GOT TO WAIT (Music Corp. Of America, cPP @ 25 | 2 WAKE UP, WAKE UP!/LIVE & MS. MELODIE
87 FEEL SO GOOD (FROM “DO THE RIGHT THING") BMI/Gunhouse, BMI) 68 THINK ABOUT IT (Promuse, BMI/Howie Tee, JHVE 1265/RCA (C)
(Avid One, ASCAP/Perry Lane, ASCAP/Texascity, 60 MAKE IT LIKE IT WAS (For Our Children. ASCAP) BMI/Special Ed, B’MI) 23 19 16 15 DO THE RIGHT THING & REDHEAD KINGPIN & THE F.B.I.
BMI/O’Hara, BMI) 50 ME SO HORNY (Pac-Jam, BMD) 75 TILL THE MONEY'S GONE (Gratitude Sky, VIRGIN 96552 (C)
21 FOOLISH HEART (EMI Apnil, ASCAP/Random Notes, 25 MISS YOU MUCH (Flyte Tyme, ASCAP) ) ASCAP/Eddie Murphy, ASCAP) 2% 2 25 5 RHYME FIGHTER & MELLOW MAN ACE
ASCAP/Street Talk, ASCAP} 74 NEVER GIVE UP (Number 9, ASCAP/Davies Street, 33  WHAT YOU NEED (Nookie, BMI/Go Left, ASCSIFI’I)e CAPITOL 15497
SCAP’ 30 WHATCHA GONNA DO? (TLC, BMI/Dinger & b
» ng)m FUNK (Beach House, ASCAP/Stezo 15 :EWAJKCK SWING (Virgin Songs, BMI/Cal-Gene, BMI) 6 al:lilv/D::)gUws;Jd, BM'EOVE WE LIKE THAZT il @ NEW) 1 Eth'r«!ﬁ $YNDICATE 4973102 'EPA (C) ¢ DONALD-D
MI/Willesden, BMI CPP Y ANNA 1Kl illjay,
% Z?::g Your 'I.%\\’/EER(SGLF:;EZ’:I'SS, A/svéAPN.rg.n. " 67 N0 FRIEND OF MINE Usy King IV, BMI/Clarit, BM) ASCAP/Brenda Eager, ASCAP/Saghill, ASCAP) % | 26 | 27 | 5 | FEWNEDOLLARHIGH @ o @ GUCCICREW II
ASCAP/Penzafire, ASCAP) CPP 26 0O0H BABY BABY (Jobete, ASCAP) CPP 22 YO MISTER (Controversy, ASCAP/WB, ASCAP) .
91 GIRL I'M GONNA MISS YOU (MCA, ASCAP) 83 OOH CHILD (SBK Unart, BMI/Kama Sutra, 6 YOU ARE MY EVERYTHING (Colgems-EMI, @ 30 | 26 4 %%E%gglggww © ¢ ICE CREAM TEE
98 HEAT OF THE MOMENT (Epic/Solar, BMI/Kear, BMI) BMI/Sleeping Sun, BMI) ASCAP/Deep Faith, ASCAP/Multi Culler, ASCAP)
CPP 77 OWWWW! (Black Lion, ASCAP/Captan Z, 41 YOU'LL NEVER WALK ALONE (Angel Notes, 28 20 14 11 THE RHYTHM ® KWAME
82 HELP (Tim Tim, ASCAP/Wokie, ASCAP/Whole Nine ASCAP/Hallywood, BMI) ASCAP/WB, ASCAP) ATLANTIC 0-86323 (C)
Yards, ASCAP/T-Boy, ASCAP/MCA, ASCAP) 76 PARTYMAN (Controversy, ASCAP) 65 YOUR SWEETNESS (John Barnes I1I, BMI/Careers, 2 21 19 11 PAOULSEE 262 ¢ RUN-D.M.C.
4 HERE AND NOW (EMI Apnil, ASCAP/Ollie Brown 42 PERPETRATORS (Thumping, BMI} - BMI/Kymberli Armstrong, BMI} PSL;S ;ofr(A)BIG o5 < ARABIAN PRINGE
Sugar, ASCAP/DLE, ASCAP) 9 PERSONALITY (Music Corp Of America, .@ NEW) 1 e
37 HIGHER THAN HIGH (Lemans, ASCAP/WB, Loves Music, BMI} ORPHEUS 72259 (C)
LB, AN © K\;(’JAAPP%POIT:;SJ}E“l(il!g)’\g)SCAP/Bogam. O Products with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry
sg :g¥i|(r¥fénf;)\r/:":r’|rmer¢ ?C'vllils) ASCAP) 45 REAL LOVEg(Skyyzool, ASCAP) Association of America (RIAA) certification‘for 5§Ies of 500,000 uni_ts. A RIA_A cgrtificatlon for sales of_
81 | DESIRE (When The Seaman HI’tS The Fan, 84 REALISTIC (Chappell, PRS/Empire, PRS/Chappell & 1_ miflion gnit.s.. Catalog no. is for 1‘2-in(‘:h vinyl s_lngl_e_. (C) Cassette single availability. (M) Cassette maxi-
ASCAP/Del Jam, ASCAP) Co., ASCAP) single availability. (CD) Compact disk single availability.
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JERMAINE JACKSON GETS his first No. 1 single for Arista on the Hot
Black Singles chart with “Don’t Take It Personal.” Actually, this is his sec-

ond as a solo artist: The first, “Let’s Get Serious” (Motown), was No. 1 for

six weeks in 1980. “Personal” goes to the top with 39 No. 1 reports.

RUN FOR THE ROSES: The top of the singles chart is highly competitive,
with so many bullets that I wouldn’t make a bet on which records will sur-

vive next week. Let’s look at some of the records with impressive points: : ¢
“Home” by Stephanie Mills (MCA) is on 96 stations. It is new at WZHT
Montgomery, Ala,, and is No. 1 at five stations, including KRNB Memphis,
WDAS Philadelphia, and WRKS New York. Retail gains place “Home” at
No. 2 overall. “Don’t Take It Personal” has a large lead and “Home” could

hold at No. 2 another week. “Here And Now” by Luther Vandross (Epic)
makes an incredible jump in both radio and retail points. Ten of its 98 sta-

tions already list it at No. 1, including WQQK Nashville, KHYS Houston, . - ”»”
and WAMO Pittsburgh. It is new at at No. 26 at WIZF Cincinnati. “Every- ‘ :
thing” by Jody Watley (MCA) at No. 3 has been climbing steadily up the d
chart but may have trouble fending off Vandross’ assault. .
7]
SOMEBODY FOR ME” by Heavy D. & the Boyz (Uptown) has made _ ) |
steady gains on the singles chart. It has been reported by as many as 77 '
stations. [t is top 10 at 39 stations and No. 2 at WQQK Nashville, WEDR
Miami; KMJJ Shreveport, La.; and KDAY Los Angeles. This is a personal
fave; will this be the big one that crosses for Heavy D.? ®

ON THE UP SIDE: Three records are outstanding performers. The Power 1
Pick/Airplay runner-up is “I'll Be Good To You” by Quincy Jones featur- ]
ing Ray Charles & Chaka Khan (Quest). It gains 21 new reports and the brilliant new ballad by

jumps 64-54. “Make It Like It Was” by Regina Belle (Columbia) also gains

|  REAL HEART

adds, including KJLH Los Angeles; WEKS New York; and WEAS Savan-
nah, Ga. “Perpetrators” by Randy & the Gypsys (A&M) is reported as new
at WEDR Miami; WJJS Lynchburg, Va; and KKDA Dallas. In every case
retail points have not developed to mateh airplay gains, but these records
cguld easily bounce back next week.

ANET JACKSON DOESN'T MISS after all. Last week on the Top Black
Albums chart, “Janet Jackson’s Rhythm Nation 1814” (A&M) lost its bullet
in the midst of five very strong albums. This week it regains its momentum
and leaps to No. 1. The new single, “Rhythm Nation,” is on 77 stations with
14 new radio reports and leaps 61-43.

21 new reports and leaps 71-60. The most added record at radio is “Special”
the follow-up to the #1 single

by the Temptations (Motown). It is on 55 stations and vaults 89-71. :
ON THE DOWN SIDE: Four records lost their bullets this week in spite of :
good station gains. “Take Good Care Of You And Me” by Dionne War-
wick & Jeffrey Osborne (Arista) received reports from nine new stations,
including KMJM St. Louis, KACE Los Angeles, and WTLC Indianapolis.
“Super Lover” by Barry White (A&M) gets seven new radio reports, in-
cluding WJHM Orlando, Fla.; WBLX Mobile; and WYLD-FM New Or-
HOT BLACK SINGLES ACTION e SEEG
START OF A ROMANCE

leans. “All Nite” by Entouch Featuring Keith Sweat (Elektra) earns eight
RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS D ADDS ADDS
20 REPORTERS 32 REPORTERS 47 REPORTERS 99 REPORTERS
SPECIAL
THE TEMPTATIONS MoTOWN ) 13 A 25 55)
I'LL BE GOOD TO YOU
QUINCY JONES qwest 2 13 6 21 91
MAKE IT LIKE IT WAS
REGINA BELLE coLumBia 1 9 11 21 75
owwww!
CHUNKY A mca 2 5 11 18 40
NO FRIEND OF MINE i
CLUB NOUVEAU WARNER BROS 4 6 6 16 53
RHYTHM NATION
JANET JACKSON aam 1 4 9 14 77
OOH CHILD
LEOTIS MercurY 2 4 7 13 37
SILKY SOUL from their Atlantic debut album
MAZE/F.BEVERLY wARNER BROS 3 3 6 12 81
START OF A ROMANCE
AFTER 7 viraiN 2 3 7/ 12 33 :
TRY ME (81853)
CHRIS MCOANIEL mEGA Jam 0 4 8 12 15 m
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The fuli panel of radio reporters is published periodi- = = - et ST LANTIC =
cally as changes are made, or is available by sending a self-addressed stamped envelope to: % 5 =
Billt);oard Chagn Dept., 1515 Broadway, New )\(’ork, Nn§ 10036. g g i ON ATLANTIC=RECORDS. C;ASSQEJTES AND CQM PACT DlSCSﬁ 1
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Billboard.

™
AR CLUB PLAY AHELP 12-INCH SINGLES SALES
z E< v | O . . . ES = w | Ok ) . ]
Ui’) Z’ ; Q% TITLE Compiled from a national sample of dance club playlists. ARTIST Uf, Z’ ; ‘Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= — | o | 3O | LABEL & NUMBER/DISTRIBUTING LABEL = — & | 2O | LABEL & NUMBER/DISTRIBUTING LABEL
' * % NO.1 * * * % NO.1 * %
_1- ] 1 1 8 PUMP UP THE JAM S8 v-19701 3 weeks at No. 1 & TECHNOTRONIC FEATURING FELLY | 1 1 1 14 FRENCH KISS EPIC 49 68875/E.PA 3 weeks at No. 1 LiL LOurS
@ 2 2 7 GIT ON UP D.J. INTERNATIONAL DJ990 FAST EDDIE @ 2 5 7 PUMP UP THE JAM S8 v-19701 @ TECHNOTRONIC FEATURING FELLY
@ 5 11 9 | LOVE THE BASS ENIGMA 75524-0 @ BARDEUX 3 3 2 10 MISS YOU MUCH aam SP-123'l; @ JANET JACKSON
(8)| 8 | 17 | 4 | GETBUSY.ve1274.10/RCA MR. LEE (8)| 6 | 8 | 8 | ILOVE THE BASS ENGMA 75524.0 @ BARDEUX
5 6 9 7 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW 5 5 6 11 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
6 4 8 10 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND [ 4 3 15 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL
@ 7 13 6 LOVE SHACK REPRISE 0-21318/WARNER BROS. @ THEB-52'S 7 8 7 14 BACK TO LIFE VIRGIN 0-96537 @ SOUL Il SOUL (FEATURING CARON WHEELER)
13 16 5 SUGAR DADDY WARNER BROS. 021320 © THOMPSON TWINS 8 9 11 7 ROCK WIT'CHA mCA 23951 & BOBBY BROWN
9 3 3 11 SAY NO GO ToMMY BOY TB 934 @ DE LA SOUL @ 16 20 5 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN © WRECKS-IN-EFFECT
18 40 3 LOVE ON TOP OF LOVE-KILLER KISS CaAPITOL V-15508 GRACE JONES 15 18 5 PERSON_AL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE
11 9 12 7 SUMMER MADNESS RCA 9043-1-RD KC FLIGHTT 11 10 10 18 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND @ YOUNG M.C.
@ 17 22 5 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ @ 17 23 4 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ
@ 21 34 4 PERSONAL JESUS/DANGEROUS SiRE 0-21328/REPRISE @ DEPECHE MODE 13 12 12 10 LOSING MY MIND EPIC 49 68858/E.PA @ LIZA MINNELLI
34 - 2 RHYTHM NATION A&M sp-12335 * J_AE]ACKSON 14 14 15 7 STATE OF ATTRACTION TaBU 429 68842/E.PA. RHONDA CLARK
15 10 10 ] CHILDREN OF THE REVOLUTION/OOCHY KOOCHY SIRE 0-21290/WARNER BROS. BABY FORD @ 18 21 4 DRAMA!/SWEET,SWEET BABY SiRE 0-21356/REPRISE L 4 ERASURE_q
20 28 4 BE MY TWIN CAPITOL v-15501 @ BROTHER BEYOND 20 27 4 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY
@ 27 36 4 OUR LOVE (iT'S OVERNACTIVE ACT-3063/SELECT DEE HOLLOWAY 17 13 13 ] TALK TO MYSELF GEFFEN 0-21233/ ® CHRISTOPHER WILLIAMS
28 38 4 HIGHER THAN HIGH PaJSLEY PARK 0-21279/WARNER BROS. TONY LEMANS 21 28 4 GET ON YOUR FEET EPIC 49 68877/EPA @ GLORIA ESTEFAN
26 33 4 1 GOT LOVE WTG 41 68867 MICHAEL RODGERS 19 7 4 11 LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 @ DONNA SUMMER
@ 25 27 5 PICK UP THE PIECES (TO MY HEART) ARISTA ADI-9857 CINDY VALENTINE 20 19 22. 5 GIRL | AM SEARCHING FOR YOU (MR 4005 STEVIE B
21 11 6 11 MY HEART SKIPS A BEAT CAPITOL v-15498 € THE COVER GIRLS 21 11 9 11 MY HEART SKIPS A BEAT CAPITOL v-15498 @ THE COVER GIRLS
* % * POWERPICK * * & @ 27 33 4 LOVE SHACK REPRISE 0-21318/WARNER BROS. & THE B-52'S
@ 2 | 4 3 TURN IT QUT ATLANTIC 0-86284 HOME BOYS ONLY ) 39 | — 2 BABY OON'T SAY GOODBYE £PIC 49 73101/E.PA DEAD OR ALIVE
23 24 30 o LOOK WHO'S DANCING VIRGIN 0-96538 @ ZIGGY MARLEY & THE MELODY MAKERS AR POWER Pch AR
37 — 2 DRAMAY/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE @ 47 — 2 LOVE ON TOP OF LOVE - KILLER KISS CAPITOL v-15508 GRACE JONES
@ 33 43 3 GIVE ME THEBHYTHM STRICTLY RHYTHM SR-1201 DESARAE WILD 36 — 2 BLAME {T ON THE RAIN ARISTA ADI-9905 @ MILLI VANILLI
36 48 3 GET ON YOUR F?ET EPIC 49 68877/E.P.A. @ GLORIA ESTEFAN 26 28 30 10 WELCOME HARBOR LIGHT HL1006 JOVANOTTI
27 14 5 10 MISS YOU MUCH a&m SP-12315 @ JANET JACKSON @ 35 35 6 {F YOU LEAVE ME NOW LMR 7000 JAYA
28 12 4 11 LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 @ DONNA SUMMER 41 = 2 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY )
2 15 7 13 FRENCH KISS EPIC 49 68875/E.P.A. LIL LOUIS 29 24 25 8 HEAT OF THE MOMENT VIRGIN 0-96553 @ AFTER 7
30| 38 | — | 2 SWEET TALK MANHATTAN V-15476/CAPITOL ® D'ATRA HICKS 30)| 31 | 37 4 LOVE IS A SHIELD ATLANTIC 0-86311 © CAMOUFLAGE
3D| 40 | — | 2 | DOWNINITTVT2611 NINE INCH NAILS (3D 32 | 38 | 4 | THIEF OF HEARTS micMac 526 CYNTHIA
@ 46 — 2 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE @ 42 —== 2 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE
@ 43 — 2 THE RACE/BLAZING SADDLES MERCURY 874 939-1/POLYGRAM YELLO— 33 29 24 6 PARTYMAN WARNER BROS. 0-21370 @ PRINCE
k7 | 16 14 8 1S THAT LOVE PROFILE PRO-7263 NICK PHlLL];? k? | 33 39 4 I'M STILL MISSING YOUR LOVE TABU 479 68863/E.PA. $.0.5. BAND
@ 45 = 2 WARRIOR/HAPPY VIRGIN 0-96519 @ PUBLIC IMAGE LTD. @ 40 42 3 SUGAR DADDY waRNER BROS. 0-21320 © THOMPSON TWINS
36 19 21 7 JAMES BROWN/IF | WERE JOHN CARPENTER COLUMBIA PROMO @ BIG AUDIO DYNAMITE 36 34 36 6 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND
37 22 18 9 TALK TO MYSELF GEFFEN 0-21233/ @ CHRISTOPHER WILLIAMS @ 45 — 2 GET BUSY 5vE 1274-1-JD/RCA MR.LEE
38 42 = 2 ;N-ELCOME TO AMERICA FICTION 889 899-1/POLYGRAM DIE WARZAU 38 23 19 12 SMOOTH OPERATOR COLD CHILLIN' 0-21281/WARNER BROS. @ BIG DADDY KANE
(3_9) 48 — [ OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY 39 22 | 16 9 SAY NO GO To@oiﬁa@u @ DE LA SOUL
* % & HOT SHOTDEBUT * * % 40 37 44 3 MEMORIES MCMAC 525_ JOHNNY O
(40) | NEWD | 1| HOLD ON capToLv.15505 # DONNY OSMOND | | a1 [ 25 | 14 [ 15 | 1T'SNOCRIME soiaraza sesaz/era @ BABYFACE
41 39 42 5 RIDE ON TIME DE-CONSTRUCTION (UK) IMPORT BLACK BOX 42 38 34 6 1 WANT YOU ViSION VR-1225 SHANA
21 23] 2 8 | FEEL THE EARTH MOVE COLUMBIA 44 68847 ® MARTIKA * % *# HOT SHOT DEBUT * % »
@ NEW)D 1 C’'MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM D.MOB @ NEW ) 1 LOVE YOU, WILL YOU LOVE ME PROFILE PRO-7271 JUDY TORRES
NEWD | 1 | IT'SGONNA BE ALRIGHT JiVE 1290-1-JD/RCA RUBY TURNER NEWD | | | GIT ON UPD.. INTERNATIONAL DJ990 FAST EDDIE
NEW ) 1 STEAMING ARISTA PROMO SARAH MCLACHLAN 45 26 17 7 LOVE SONG ELEKTRA 0-66687 & THE CURE
46 35 35 7 LOVE IS A SHIELD ATLANTIC 0-86311 @& CAMOUFLAGE 46 43 47 3 WALTZ DARLING EPIC 49 68868/EPA. MALCOLM MCLAREN
47 31 26 8 LOSING MY MIND EPIC 49 68858/EPA. @ LIZA MINNELL! 47 30 26 8 SO MANY PEOPLE CURB CR8-10306 HUBERT KAH
48 29 19 9 WELCOME HARBOR LIGHT HL1006 JOVANOTTI NEW)D 1 SWING THE MOOD ATCO 0-96512 JIVE BUNNY AND THE MASTERMIXERS
49 41 24 9 | GO TO WORK JIVE 1264-1-JD/RCA & KOOL MOE DEE NEW) 1 TENDER LOVER SOLAR 4Z9-74502/EPA. BABYFACE
50 30 15 13 T'S NO CRIME SOLAR 479 68832/E.PA © BABYFACE @ NEW)D 1 REALISTIC VE‘NDETTA VE-7026/A&M @ SHIRLEY LEWIS

unless indicated otherwise. ©Copyright 1989, BPI Communications inc. All rights reserved.

ALL OVER AGAIN!

(0-86273/PRCD 3020)

On Atlantic Records, Cassettes and Compact Discs

HEADING FOR THE TOP

“LET THE RHYTHM PUMP”

The follow-up to the #1 Dance Club smash “LET IT ROLL”

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
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New Rap Releases Bode
Well For Genre In The '90s

HIDE ON TIME: The rap scene con-
tinues to excite with new releases
from old folks as well as new ones.
Lately there has been a flow of good
rap releases that show promise for
the '90s. Hopefully the major labels
will stop signing so many of the fu-
ture stars and develop the ones they
have seemed to accumulate like dust
so they will get heard. This is a point
well addressed by Nelson George in
an insightful commentary on rap’s
10th birthday (“Native Son”/ Village
Voice, Oct. 24) when he parallels
rap’s current status with the decay of

TRAX |

-

by Bill Coleman

contemporary R&B. “One of the ele-
ments that diluted R&B in the last
generation,” he writes, “has been the
majors’ noisome meddling. Too many
records issued—too many bad re-
cords issued—too little personalized
artist development, too many folks
promoting and marketing with zip
understanding of its audience or tra-
ditions led R&B into a creative im-
passe.” Enough said.

FORCES OF NATURE: The Flavor
Unit’s ““queen of royal badness”
Queen Latifah makes one of rap’s
finer debuts this year with “All Hail
The Queen” (Tommy Boy, 212-722-
2211). The “Aretha Of Rap” sets her
own pace by utilizing a variety of pro-
ducers (DJ Mark The 45 King,
Prince Paul, “Little Louie” Vega,
Daddy-O, and KRS-One) to tackle a
number of musical styles from reg-
gae to hip-house. Quite self-assured,
the Queen hangs tough with her
guests—Monie Love (‘‘Ladies
First”), De La Soul (“Mama Gave
Birth To The Soul Children”), Daddy-
O (“The Pros’’), and D.J. Mark (A
King & Queen Creation”}—while pro-
viding some lyrical wisdom to accom-
pany the slammin’ grooves (which
could easily hold up on their own).
The album as a whole slams, but
don’t miss “Come Into My House,”
“Latifah’s Law,” and the aforemen-
tioned cuts . . . Nobody beats the Biz.
“The Biz Never Sleeps’ (Cold Chil-

HOT DANCE
BREAKOUTS

CLUB PLAY

1. LET THE RHYTHM PUMP DOUG LAZY
ATLANTIC

2. ANOTHER MONSTER JAM/I'VE GOT
YOUR PLEASURE CONTROL SIMON
HARRIS fFrRR

3. JUST KEEP ROCKIN’ DOUBLE THE
TROUBLE & THE REBEL MC pesire

4. NO MORE LIES MICHELLE rutHLESS

5. NIKI NANA YANNI PRIVATE MuSIC

12" SINGLES SALES
- RHYTHM NATION JANET JACKSON

. YO MISTER PATTI LABELLE mca

. FREAK THE FUNK STEZO fresH

. STOMP (MOVE JUMP JACK YOUR
BODY) KYZE waARNER BROS.

5. DOWN IN IT NINE INCH NAILS vt

Breakouts; Titles with future chart potential,
based on club play or sales reported this week.

BWN =

lin’/WB) from Biz Markie with Cut-
master Cool V keeps the promise of
the distinctive-voiced rapper’s debut.
Keeping the production raw but in-
volved, Biz’s humorous narratives
manage to keep you in stitches while
your toes tap. Ushered in by the ge-
nius hit single “Just A Friend” (this
deserves to be a pop smash as well),
“The Biz Never Sleeps” offers plenty
of jams that are sure to become faves
and bring the Biz even more fame:
“She’s Not Just Another Woman
(Monique),” “Spring Again” (which
borrows Roberta Flack/Donny
Hathaway’s “Back In Love Again”
for rhythmic inspiration), “Me Ver-
sus Me,” “Check It Out,” and “A
Thing Named Kim” kick.

RIDDIM & RHYME: Besides “prin-
cess of the posse” Queen Latifah,
dance hall reggae queen Shelly
Thunder also effectively bridges reg-
gae and dance hall with hip-hop and
rap on her label debut, “Fresh Out
The Pack” (Mango, 212-995-7800). On
the traditional dance hall tip, hypnot-
ic numbers like “Greatest Advisor,”
“Defence,” “Relation,” and a rere-
corded version of her now classic
“Kuff” seduce with Thunder’s toast-
ing and Sidney Mills’ bass-pumping
production. On the rap side, Thunder
stands to gain even more street credi-
bility with the KRS-One-produced
“No Future In Frontin’,” the funky
“Working Girl,” or “Dangerous.”
This is Thunder that reigns when giv-
en the mike ... Be on the lookout for
Warner Bros.” reggae-hip-hop compi-
lation called “Strictly Hip-Hop Reg-
gae Fusion” by Funky Reggae Crew.
A variety of artists contribute, but
the highlight is definitely Lady Le-
vi's safe-sex, valley girl reading of
“Jimmy In The Valley,” co-produced
by KRS, Mills, and D-Nice.

STEPPIN’ TO THE A.M.: There are
quite a few newcomers that are mak-
ing noise and some that will given the
chance. There’s a refreshing new con-
sciousness emerging and it is reflect-
ed not only in the lyrical treatment
but in rhythms and production as
well. Some of our best producers
these days are those involved primar-
ily in rap. Be on the lookout for al-
bums by the Jungle Brothers, 3rd
Bass, and Digital Underground, who
are going to be bringing the genre
way into the ’90s. In the meantime:
Ice-T’s got a few things on his mind
and he’s not afraid to let you know
what they are. “The Iceberg: Free-
dom Of Speech ... Just Watch What
You Say” (Sire) is by no means soft-
core and T’s style—as always—is no-
holds-barred. By far his best yet, T
keeps it mean with “The Iceberg,”
“The Girl Tried To Kill Me,” “This
One’s For Me,” and the kicking first
single, “Lethal Weapon.” Don’t miss
... Everlast makes a strong debut
with ““Never Missin’ A Beat”
(Warner Bros.), which is a pumping
P-Funk-inspired track that churns.
Everlast’s delivery carries the groove
with ease. By the way, he’s also down
with T's Rhyme Syndicate posse.
Positively Black offers a promis-
ing collection with its self-titled proj-
ect just released by Trumpet/Select
(212-691-1200). Lyrically radical and
to the point, the group draws its
groove inspiration from such sources
as Smokey Robinson (““Quiet
Storm”) and Queen (the first single,
(Continued on next page)

BE ON THE

LOOKOUT
FOR IS

He is the leader behind the notorious
group D Mob. He has already been
linked to a series of underworld club
hits.

Reports indicate he has just surfaced
with a new album A LITTLE BIT OF
THIS, A LITTLE BIT OF THAT
including the #1 CLUB TRACKS! We
Call It Acieed, Trance Dance, & It Is
Time To Get Funky. Plus the brand
new single C'mon And Get My Love.

If you see this man or hear his music,
dance for your life...he may make you
an offer you can't refuse!

A Little Bit of This, A Little Bit Of That

828 1591 2 4

Produced, arranged and mixed by Dancin'
Danny D for Slam Jam Productions.
Managemrent by Simon Fuller

On FFRR compact discs, chrome cassettes
and records.

When you play it, say it...or else.

I_f_fr_@}
aeen?
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Disciple Arthur Baker Is Back On The Beat

Producer Showcases Songwriting On A&M Album

BY DAVID NATHAN

LOS ANGELES After a period of
relative inactivity in the U.S., pro-
ducer Arthur Baker—who began
his music industry career primarily
as a remix engineer, later to create
ground-breaking music with Afrika
Bambaataa and the Soul Sonic
Force—has re-emerged in the role
of both artist and songwriter. With
his debut A&M album ““Merge”’
billed as Arthur Baker & the Back-
beat Disciples, the Boston-born for-
mer DJ says that he now has the op-
portunity “to make his own musical
statements.”

“My ambitions have always been
centered on being a writer and pro-
ducer,” says Baker—whose album
features guest appearances by such
vocalists as Jimmy Somerville (of
Bronski Beat/Communards fame),
ABC’s Martin Fry, OMD’s Andy
McCluskey, and label mates Shirley
Lewis and Al Green—concedes that
his intention has never been to be an
artist in the traditional sense. “I did
a similar album at one point for Epic
but it never came out, and, to be
honest, on some of the projects I've
done before for other artists, I've
felt held back by just producing
since I've always considered myself
a songwriter as much as anything.”

Through his remixing years (ev-
eryone from Bruce Springsteen to
Talking Heads) and producing (in-
cluding a major role in the Artists
United Against Apartheid “Sun
City” project), Baker occasionally
made records “hiding behind differ-
ent names. I had records out under
names like Jack E. Makossa and
Wally Jump Jr. and they turned out
to be big hits overseas, particularly
in the U.K.”

When Baker’s career hit a low
ebb in late 86 as a result of a drug
habit, he took time to re-evaluate
and went to England ‘“to re-estab-
lish my credibility, which I felt I had
messed up in the States. 1 found
that people in the U.K. knew my
name from my early producing days
[Wally Jump Jr.’s remake of the Ar-
chie Bell classic “Tighten Up” and
Will Downing’s “A Love Supreme”
were both top 10 UK. hits] so it was
easier for me to get myself back to-
gether there.”

Baker’s U.K. success helped set
the stage for his A&M debut, which
originated through the company’s
U.K. Breakout division. “I went [to
England] every couple of months
and I let A&M hear some songs [
was working on and they gave me
the opportunity to A&R the project
myself working across the ocean.”

Eventually, Baker ended up re-
cording ““Merge’’ at studios in a
number of cities, including New

York, Paris, London, and Memphis.
“I didn’t want to make a gimmicky
album,” says Baker. “It would have
been easy to just do a house-orient-
ed album but | wanted to stay true
to myself. Although a lot of indus-
try people have seen me as being
simply dance-oriented, I've always
had diverse tastes.”

He explains that, in putting to-
gether “Merge,” “1 had a concept—
to use different singers to fit the
songs and to introduce new talent
like John Warren, who’s been a
friend of mine from my Boston
years, Tiny Valentine, and Mac
Quayle. [ really tried to get into that
Philly song mold and was happy
that I was able to work with [Somer-
ville, McCluskey, and Fry].”

But, says Baker, working with
soul legend Al Green was the fulfill-
ment of a dream. “He was my fa-
vorite black music star, the first
singer I ever dug musically.” Baker
says he wrote “The Message Is
Love” (a possible single candidate
for the States and a current single
in the U.K\) in December '87, but
since Green had just released his hit
duet with Eurythmics’ Annie Len-

nox (““Put A Little Love In Your
Heart”), Baker held off sending the
song to him at that point. Once
signed to Green’s homestead, Baker

got the tune to him, noting that he | |

enjoyed working with the star so
much that “hopefully I'll get to
work with him again, maybe on his
next album.”

Currently represented on Bill-
board’s Club Play, 12-Inch Singles
Sales, and Hot 100 charts as co-writ-
er of Taylor Dayne’s hit “With Ev-
ery Beat Of My Heart,” Baker says
that the success of his own album
project ““is super important. When I
had my personal problems, a lot of
the people in the industry consid-
ered that | had been a contender as
a major producer. ‘Merge’ is an ad-
vertisement for my skills as a song-
writer and producer and will hope-
fully attract some great groups to
work with.”

Baker is due to remix the first sin-
gle from the new Quincy Jones al-
bum and says that he will be touring
with many of the musicians who
played on “Merge” after the first of
the year, with initial dates likely to
kick off in Europe.

Making inroads on Billboard’s Club
Play and 12-Inch Sales charts is
“Our Love (It’s Not Over),” the
first release from Active Records
(212-691-1200) and the debut of sing-

DEE HOLLOWAY.

NEW ON THE CHARTS

er Dee Holloway.

Self-described as a “shy, indepen-
dent, head-strong behind-the scenes
type” the at-first-reluctant singer
had been urged for years by her
brother/manager Gerald to pursue
her voeal gift as a career. Holloway
attended the Arts High School for
Drama in Newark, N.J., where she
was involved with both dance and
drama, but it wasn’t until another
artist told her that she “didn’t have
what it takes to make it” that she
took her singing seriously.

As fate would have it, producer
George Morel was looking for a
voice—a bill which fit Holloway
perfectly. The result was the single
“Our Love (It’s Not Over)” which is
not only climbing Billboard’s dance
charts but proving its case as a
U.K. club hit as well. A new diva is
born.

BILL COLEMAN

DANCE TRAX

(Continued from preceding page)

“Escape From Reality”). Worth in-
vestigating ... Seattle’s Sir Mix-A-
Lot returns with “Seminar” (Nasty-
mix, 206-441-8802). Besides the first
single, ‘‘Beepers,” cuts like “My

PROMOTIONAL

MUSIC VIDEOS

Available on 1 hour tape compilations

to Night Clubs, DJ’s, Hotels and retail
outlets throughout America.

Call LAWRENCE ENTERPRISES
| today for more details: (201) 667-7575

iE

Hooptie,” “National Anthem,” and
“The (Peek-A-Boo) Game” (yeah, this
uses the Siouxsie & the Banshees
hit) are highlights ... Albums also
out: “Notorious” (Syndicate/Epic) by
Donald-D; “Brother Arab” (Or-
pheus) by Arabian Prince; “Bad Sis-
ter” (Cold Chillin’/WB) by Roxanne
Shante; “Rhythmical Madness”
(Tuff City, 212-262-0385); “Diva” (Ji-
ve/RCA) by Ms. Melodie; “Ride The
Rhythm” (Wild Pitch, 212-594-5050).

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classtified ad, call Jeff
Serrette at (800) 223-7524.
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Fram the man who produced Sheena
Easton and Laura Branigan. Keyboard
giant Greg Mathieson energizes his
detut solo album with the magic that
has made him one of the top arti-ts in
the music industry, “For My Friends”
is for everyone.

Now on over 124 stations
R&R New AC Debut #2¢
Billboard Contemporary Jezz
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Don Randi’s
fegendary keyboard
talents prevail on his
first Headfirst release.
Don Randi And Quest
perform regularly to
sold-out audiences at
L.As popular Baked
Potato nightclub.
"Don't look Back”
captures all the high
energy and versatility
of their live shows.
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Bill Wolfer's eclectic styles range from
hard-core funk to delicate, haunfing
melodies. He plays every
instrument, creating the sounds of
entire orchestras. “and it rained all
through the night” is a musical ray
of sunshine.

Now on over 132 statio1s
R&R New AC #9* Nat'l Hot Track
Billboard New Age
Debut #22
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of video and print publications, Billy Ray Hearn said.

ANOTHER VALIDATION of sorts was implicit in
the joint announcement the other day by the Gospel
Music Assn. and cable channel TNN. TNN wil} broad-
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poser, is the most recent of jazz's adventurous souls
to take inspiration from this period in history. He has
just completed “Shadows On A Wall,” issued on Gra-
mavision, the fifth and final suite of his serial master-
work “Roots And Folklore: Episodes In The Develop-
ment Of American Folk Music.” The earlier issues on
Gramavision are “Fields,” “Dance Of The Love
Ghosts,” and “Castles Of Ghana’’; “Dauwhe,” his
first work in the set, is on Black Saint.

Carter conceived of the project a decade ago, after
his son had visited West Africa. He was taken by the
notion that the forts and castles that dot the coast of
Ghana were actually holding pens for citizens await-
ing shipment across the ocean to a life of uncompen-
sated labor. His compositions, he says, are “musical
projections of the high emotions that must have
gripped all the participants of this real-life drama.” In
this final chapter, he follows the black tide from
America’s Southern plantations to the Northern cities.

In all five movements, Carter has chosen the octet

”

as his favored group configuration. “Shadows ... " is

new Blue Note release, “Beauty Within.”

STUFF: Jive Records, known until now as a label is-
suing dance and rap music, has just established a jazz
division featuring music from South Africa ... The
Foundation for New American Music, an organiza-
tion dedicated to commissioning symphonic jazz
works, was recently given the original manuseript of
George Gershwin’s “Rhapsody In Blue,” premiered in
1924 by the Paul Whiteman Orchestra ... Nineteen
semifinalists from nine nations have been selected to
compete in the third Thelonious Monk International
Jazz Piano Competition. Sponsored by the Monk In-
stitute of Jazz and the Kawai America Corp., the
event will take place Nov 18-19 at Baird Auditorium in
Washington, D.C. . .. The avant-adventurous Knit-
ting Factory will be taking its act overseas once
again. This second annual visit to Europe in March
will showcase Curlew, the Jazz Passengers, Sonny
Sharrock, and other assorted forward thinkers. The
tour will cover 28 cities.
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BY MELINDA NEWMAN

NEW YORK A show for Dead-
heads made by Deadheads. That’s
Deadhead TV, a monthly half-hour
program broadcast on approxi-
mately 25 different cable systems
in more than 100 cities in 14 states.

The latest to embrace DTV are
New York’s two systems, Manhat-
tan and Paragon cable.

The 19-month-old news maga-
zine is the brainchild of San Fran-
cisco free-lance television produe-
ers Scott Wiseman and Kathleen
Watkins.

‘“Kathy had an idea about the
color and fun of the [Deadhead]
scene and [ had an idea about
these touring Deadheads. When 1
couldn’t go to a show, I wanted
people to tell me what it was like
and I figured there must be other
people like me,” Wiseman says.

Although the show relates infor-
mation about the band members, it
concentrates more on interviews
with Deadheads, occasional chats
with members of the group’s crew,
reports on recent tour stops, and
topics of general interest to fans.

After the show premiered in San
Francisco, word of mouth began to
spread, and soon Wiseman was dis-
tributing the show to other cable
systems. It airs on local access
channels.

Because of the community-ac-
cess status, the show is offered
free, although the producers are
starting to feel the pinch. In fact,
DTV was put on hiatus for two
months while Wiseman and Wat-
kins lined up a new editing system.
‘““We were renting one and we
couldn’t work on that anymore,”
says show publicist Donya Fahmy.
“Now we have a friend who will let
us use his system when he’s not,
but that makes it hard to stay on a
regimented schedule.” The newest
episode, No. 15, will be finished by
the middle of this month.

The cost to make and duplicate
each episode is about $750, which
the producers have been bearing
themselves. ‘‘I'd like to see the
show go commercial, because [
don’t think we can continue to car-
ry the load alone,” Wiseman says.
According to Fahmy, some stores
donate material, and one outlet in
Iowa had agreed to start sending a
blank three-quarter-inch tape so
DTV doesn’t have to carry that ex-
pense.

Some money is also brought in

Deadheads Want (And Get) Their DTV
Cable Show Brings Dead Culture To Life

by the sale of old copies of the
show to Deadheads. Fliers adver-
tising the show and the availability
of back episodes are distributed at
Grateful Dead concerts up and
down the West Coast and were
also handed out during the band’s
summer East Coast tour.

An example of the programming
from last November’s episode in-
cludes reports on the Dead’s
Southern tour, including stories
from Miami, New Orleans, and
Houston; Jerry Garcia Band
shows; an ‘“‘essay’”’ on gambling
lyrics in Dead songs; and the
Dead’s special “Rainforest’” mes-
sage to its fans.

Footage from concerts does not
include performance scenes; in-
stead, it focuses on the action out-
side the venue, given Deadheads’
amazing propensity to gather
around the arena hours, if not
days, before the actual event.

“We look into what is the con-
cept of this scene rather than all
the bad press Deadheads get, like
‘Drug-crazed Deadheads roam the
streets,” ” Wiseman says. “We de-
scribe when it’s good and when it’s
bad.” The November edition will
run a story on the apparent mur-
der of a Deadhead, whose body
was found in the vicinity of New
Jersey’s Meadowlands Arena after
a Dead show in October. “We’ll
hopefully get a photograph of [the
vietim] and will run that, so if peo-
ple saw him at the show they can
call the hot line and give some in-
formation,” Wiseman says.

Footage from the shows is pro-
vided by a core of about 25 Dead-
heads who volunteer their services
and send the results to DTV. “We
have a combination of professional
video people who are also Dead-
heads, and Deadheads who want to
work in video,”” Wiseman says.
“We’re basically training a lot of
people because [ found it’s easier
to train Deadheads in video than
train video people in Deadheads.”

Plans call for expanding the
show’s scope to include more in-
depth stories on peripheral issues.
For example, the producers have
been focusing on organizations
that benefit from The Rex Founda-
tion, the Dead’s official charitable
foundation. “We're doing a piece
on Creating Our Futures, a teen
activist camp that’s heavily funded
by Rex,” says Fahmy. “We also do
special episodes where we’ll pre-
sent a video from another organi-

| VIDEO TRACK

LOS ANGELES

MGMM DIRECTOR Michelle
Mahrer lensed “On The Greener
Side,” a new video for Mercury art-
ist Michelle Shocked, staged at
Hollywood’s S.I.R., and produced
by Alex Abramowicz.

Angela Winbush has wrapped
“The Real Thing” from her “It’s
The Real Thing’’ album on Mercu-
ry. Debbie Allen and Jerry Kramer
directed the clip, which casts the
songstress as a car-wash employee-

cum-sultry chanteuse. Norman
Nixon and Mark Farrell produced
for Visualize.

Chameleon act Mary’s Danish
and Limelight director Jeff
McQueen recently completed “Can
I Have A Smoke, Dude?,” a satirical
performance piece shot in front of a
smoldering fire station. The video is
the second clip from the band’s de-
but album, “There Goes The Won-
dertruck.”

The Beach Boys just shot “Some-
where Near Japan,” their latest
FYI video, directed by Jim Yukich

(Continued on next page)

zation, like Amnesty International
or Greenpeace, that many Dead-
heads support.”

And what does the Grateful
Dead’s office have to say about the
show? It has given its tacit con-
sent, although DTV is in no way
affiliated with the group. “We call
[Grateful Dead publicist] Dennis
McNally to confirm information on
the show because we don’t want to
be a rumor mill,” Fahmy says.
“But it’s difficult to get coopera-
tion on a more in-depth basis, be-
cause they tend to be skeptical of
things coming from independent
sources.”

However, both Fahmy and Wise-
man stress that the show never
uses bootleg footage or music.

Rabbitt’s Run. Universal Records’ Eddie Rabbitt, center, croons on the set of
his new video, “On Second Thought.” Sharing the microphone are director
Steve Boyle, left, and producer Greg Crutcher.

]
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R by Meltnda Newman

IN FOCUS: This week, we look westward to Colora-
do’s Music Link. The 60-minute program, on broad-
cast TV in the Mile-High City, is also shown in Anchor-
age, Alaska, and Santa Fe, N.M.

The 17-month-old show is advancing at a rapid pace,
according to director and host Mike Drumm. Starting
in October, it began broadcasting twice weekly in
Denver, and it also hooked up with acoustic album
rocker KDHT Denver as its radio sponsor. The station
mentions the show throughout the week, highlighting
the feature interview, In return, DJs host a two-song
set on the video show.

For 1990, the big push is to take advantage of its
satellite distribution through Netlink Cable Distribu-
tion Service. “We’ve already accomplished the techni-
cal function since we’re on Netlink,” says Drumm.
“Now we have to gear up with the marketing link.
We're talking with Media Link [to help spread news
of the show’s availability]. We're not looking for peo-
ple to buy it; we just want people to view it.” He added
that he has also had conversations with a corporate
sponsor who might be willing to come aboard once ca-
ble distribution for the show is in place.

Drumm describes Music Link’s programming mix
as eclectic, with artists ranging from Mary Margaret
O'Hara and Poi Dog Pondering to Stevie Ray
Vaughan and Georgia Satellites.

BAP, RAP, RAPPIN’ ON SUCCESS’ DOOR: Tommy
Boy has had great success with its first longform mu-
sic video, ‘“Monster TV Rap Hits.” The 60-minute-plus
video, which the label says is the first commercially
available home video rap compilation, has sold more
than 12,000 units in its first three weeks of release.
Among the featured artists in the collection, which re-
tails for $15.98, are De La Soul, Rob Base & D.J. E-Z
Rock, 2 Live Crew, M.C. Hammer, and Eazy-E. An
accompanying cassette and CD, featuring four extra
artists, is also available. A portion of the proceeds
from the sale of the project, produced in conjunction
with Los Angeles rap radio station KDAY, is going to
Justiceville/Home For The Homeless, an L.A -based
community group. Tommy Boy has been pushing the
product on “Yo! MTV Raps.”

VIDEO LAUNCH: As printed earlier in this maga-
zine’s very pages, MCA Records has bowed MCA Mu-
sic Video, a full-service home video manufacturer and
distributor. The first release date of Nov. 21 includes
seven home videos from MCA, Motown, and GRP art-

ists. Priced from $14.95 to $19.95, the lineup includes
longforms from Bobby Brown, New Edition, the
Jets, Jody Watley, Reba McEntire, the Boys, and the
“GRP Christmas Collection.”

HOT, HOT, HOT' The mercury may have been dip-
ping, but on Nov. 2, Mark Freedman Productions
was one hot company. Its directors were responsible
for the top 5 clips requested on “Dial MTV.” Man of
the moment Mark Rezyka directed four of the videos:
“Winter’s Call” from Badlands, “Everything You
Do” from Fiena, Dangerous Toys’ “Scared,” and
Kix’s “Don’t Close Your Eyes.” Alan Carter directed
Shooting Star’s “Touch Me Tonight.” It’s the first
time in quite a while that one company has scored
such a coup.

SPEAKING OF MTV NETWORKS: In its expansion
of “New Visions,” VH-1 has named producer/artist
Nile Rodgers host of the Monday-Thursday night ver-
sions. Sunday’s “New Visions” will continue to focus
on jazz/new age and will be hosted by original host
Ben Sidran. Rodgers’ debut is Nov. 13 with Monday’s
rock theme. Tuesdays are devoted to folk, Wednes-
days to world beat, and Thursdays to soul . .. Across
the hall, MTV is lining up celebs for the Jan. 21 Rock
& Jock Diamond Derby, the annual softball game
that benefits the T.J. Martell Foundation. Confirmed
jocks are Mark McGwire, Oakland A’s; Shawon Dun-
ston, Chicago Cubs; and the Texas Rangers’ Rafael
Palmeiro ... Let’s not forget comedy channel HA!
The comedy network has signed a deal with Ron How-
ard and Brian Glazer’s Imagine Films Entertain-
ment Inc. to develop a series featuring the Second
City Repertory Companies based in Chicago, Los An-
geles, and Toronto. HA! has also signed a develop-
ment deal with MTM Enterprises.

cONVENTION NOTES: As we all prepare for Bill-
board’s annual video conference, a few reminders.
While the Music Video Assn.’s meeting is slated for
Friday afternoon (17), that’s not to be confused with
the Music Video Producers Assn. meeting, which will
take place Thursday (16) from 11:30 a.m.-1 p.m. in the
Debussy Room at the Bel Age Hotel in Los Angeles.
A friendly reminder: There’s still time to register
for Friday’s American Video Conference gala awards
banquet. For info, call 212-536-5088 or 800-950-1018.

NOTED VIDEO DIRECTOR Stephen Priest died of
AIDS Oct. 20 in a Sydney, Australia, hospice. Priest
directed more than 400 videos, including clips for El-
ton John, David Bowie, Duran Duran, INXS, Little
River Band, and Meat Loaf. He also had a hand in de-
veloping the careers of directors Russell Mulcahy,
Steve Hopkins, and Alex Proyas, among others. Fit-
tingly, friends of Priest’s are putting together a video
tribute to the director. If you have any anecdotes or
material that you would like to contribute, please con-
tact David Hannay at 02-211-2725 in Australia.
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MUSIC TELEVISION®

Continuous programming
1775 Broadway, New York, NY 10019

VHi

VIDED HITS ONE”

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

ADDS

Kate Bush, Love And Anger

Megadeth, No More Mr. Nice Guy

Motley Crue, Kickstart My Heart

Michael Penn, No Myth

Joe Satriani, Big Bad Moon

Technotronic Featuring Felly, Pump Up The Jam

BUZZ BIN

Eric Clapton, Pretending

Eurythmics, Angel

Rod Stewart, Downtown Train

Kate Bush, Love And Anger

Fine Young Cannibals, I'm Not The Man | Used To Be
Lou Gramm, Just Between You And Me

Michele Pfeiffer, Makin' Whoopee

Pat Benatar, One Love

Stephen Bishop, Walking On Air

Camper Van Beethoven, Pictures Of Matchstick Men
Red Hot Chili Peppers, Higher Ground

ter, Walk On By

Black Entertainment Television

14 hours daily
1899 9th St. NE, Washington, DC 20018

ADDS

FIVE STAR VIDEO

isley Brothers, You'll Never Walk Alone
Phil Collins, Another Day In Paradise

Lisa Lisa & Cult Jam, Kiss Your Tears Away
Miles Jaye, Heaven

Tyler Collins, Whaz'cha Gonna Do

Cold Cut, People -old On

Neneh Cherry, Manchild

SNEAK PREVIEW

D.J. Jazzy Jeff & The Fresh Prince, | Think | Can. . .
Escape Club, Twentieth Century Fox

Tom Petty, Free Fallin’

Rolling Stones, Rock And A Hard place
Whitesnake, Fool For Your Loving

David Byrne, Make Believe Mambo

Harry Connick, Jr., Don't Get Around Much
Brother Beyond, Be My Twin

Rickie Lee Jones, Sateilites

Tina Turner, Steamy Windows

HEAVY

HEAVY

HEAVY

Paula Abdul, {It's Just) The Way That You Love Me
B-52's, Love Shack

Bad English, When | See You Smile
Bon Jovi, Living In Sin

Bonham, Wait For You

Bobby Brown, Rock Wit'cha

Alice Cooper, Poison

D.A.D., Sleeping My Day Away
Great White, The Angel Song
Janet Jackson, Rhythm Nation
Billy Joel, We Didn't Start The Fire
Lenny Kravitz, Let Love Rule

B-52's, Love Shack

Bee Gees, You Win Again

Michael Bolton, How Am | Supposed To Live. ..
Joe Cocker, When The Night Comes

Phil Collins, Another Day In Paradise

Taylor Dayne, With Every Beat Of Your Heart
Gloria Estefan, Get On Your Feet

Billy Joel, We Didn't Start The Fire

Roy Orbison, Pretty Woman

Bonnie Raitt, Nick Of Time

Linda Ronstadt/Aaron Neville, Don't Know Much
Soul Il Soul, Back To Life

Regina Belle, Baby Come To Me
Richard Elliott, In The Name Of Love
Pieces Of A Dream, 'Bout Dat Time
Will Downing, Test Of Time

Jody Watley, Everything

Sharon Bryant, Foolish Heart
Angela Winbush, The Real Thing
Luther Vandross, Here And Now
E.U., Living Large

Timmy Gatling, Help

James Ingram, | Wanna Come Back
Grace Jones, Love On Top Of Love
Patti LaBelle, Yo Mister

Janet Jackson, Rhythm Nation

MEDIUM

MEDIUM

Soul H Soul, Back To Life

Janet Jackson, Miss You Much

Kashif, Personality

Jermaine Jackson, Don't Take It Personal

The Real Thing. Angela Winbush, center, surrounds herself with star talent
during the shooting of “The Real Thing,” the title track from her Mercury/
PolyGram album. Debbie Allen, left, choreographed the clip, while Jerry Kramer,
who worked on Michael Jackson’'s “*Moonwalker,” directed.

VIDEO TRACK

(Continued from preceding page)

Regina Belie, Baby Come To Me James Brown/Aretha Franklin, Give Me Your Love

for Limelight. The single, recorded

Richard Marx, Angelia

John Cougar Mellencamp, Let It All Hang Out
Roxette, Listen To Your Heart

Tears For Fears, Sowing The Seeds Of Love
Thompson Twins, Sugar Daddy

ACTIVE

Tracy Chapman, Crossroads

Phil Collins, Another Day In Paradise
The Cure, Lullaby

Enuff Z'nuff, New Thing

Giant, I'm A Believer

The Grateful Dead, Foolish Heart
Kix, Don't Close Your Eyes

Max Q, Sometimes

Milli Vanilli, Blame It On The Rain
Shooting Star, Touch Me Tonight
The Smithereens, A Girl Like You
Tesla, Love Song

Neil Young, Rockin’ In The Free World
Young M.C., Bust A Move

Paul Carrack, | Live By The Groove

Tracy Chapman, Crossroads

Melissa Etheridge, No Souvenirs

Grayson Hugh, Bring It All Back

Mick Jones, Everything That Comes Around
NRBQ, It's A wild Weekend

Michael Penn, No Myth

The Roches, Big Nuthin®

“U10

CORD

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

Marcia Griffith, Electric Boogie

Natalie Cole, As A Matter Of Fact

Cheryl Lynn, Every Time | Try To Say Goodbye
Chuckii Booker, Don't You Know | Love You
The O'Jays, Serious Hold On Me

J.T. Taylor, Sister Rosa

After 7, In The Heat Of The Moment

Walter Bealsey, Don't Say Goodbye

CURRENT

MEDIUM

Big Audio Dynamite, Contact

Belinda Carlisle, Leave A Light On

Paul Carrack, | Live By The Groove

Neneh Cherry, Manchild

Joe Cocker, When The Night Comes
Dangerous Toys, Scared

Taylor Dayne, With Every Beat Of Your Heart
Faster Pussycat, Poison lvy

Fiona/Duet With Kip Winger, Everything You Do
Lou Gramm, Just Between You And Me
Deborah Harry | Want That Man

Rickie Lee Jones, Satellites

Kiss, Hide Your Heart

Kevin Paige, Don't Shut Me Out

Skid Row, Piece Of Me

Squeeze, If It's Love

Stage Dolls, Still in Love

The The, Kingdom Of Rain

BREAKOUTS

Badlands, Winter’s Call

Danger Danger, Naughty Naughty

Poi Dog Pondering, Living With A Dreaming Body
Sugarcubes, Regina

Big Audio Dynamite, Contact

Living Colour, Funny Vibe

Joe Strummer, Gangsterville

Donald Newkirk, | Desire

Indigo Girls, Land Of Canaan

James McMurtry, Painting By Numbers
Melissa Etheridge, No Souvenirs

Ed Kuepper, There's This Party

The Sandmen, Say Yes

Thompson Twins, Sugar Daddy

Janet Jackson, Rhythm Nation
Bardeux, | Love The Bass

Brother Beyond, Be My Twin

Prince, Partyman

Martika, | Feel The Earth Move

Tim Finn, How Am | Gonna Sleep

24-7 Spyz, Ballots Not Bullets

The Cure, Lullaby

Lou Gramm, Just Between You And Me
Fine Young Cannibals, I'm Not The Man | Used To Be
Grayson Hugh, Bring It All Back

Pylon, Beep

10 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

Warrant, Big Talk

After 7, In The Heat Of The Moment
Red Hot Chili Peppers, Higher Ground
Michael Penn, No Myth

POWER

€ITNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214
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14 hours weekly
6311 Romaine St., Los Angeles, CA 90038

Bad English, When | See You Smile
Billy Joel, We Didri't Start The Fire
Milli Vanilli, Blame It On The Rain
Roxette, Listen To Your Heart

Kix, Don't Close Your Eyes

Young M.C., Bust A Move

Richard Marx, Angeha

Gloria Estefan, Get On Your Feet
Bobby Brown, Rock Wit'cha
B-52's, Love Shack

Paula Abdul, (It's Just) The Way That You Love Me
Kevin Paige, Don't Shut Me Out
Bon Jovi, Living In Sin

New Kids On The Block, Cover Girl
Janet Jackson, Miss You Much

ADDS

CURRENT

Restless Heart, Say What's In Your Heart
Marty Stuart, Cry, Cry, Cry

Ronnie Milsap, A Woman In Love

k.d. lang, Trail Of Broken Hearts

Vern Gosdin, That Just About Does It. Don't It
Patrick Swayze/Larry Gatlin, Brothers

Jo-El Sonnier, If Your Heart Should Ever Roll This Way
Sawyer Brown, The Race Is On

Kenny Rogers/Anne Murray, If | Ever Fall In. . .
Kathy Mattea, Where've You Been

Wild Rose, Breaking New Ground

Ronnie McDowell, American Music

Holly Dunn, There Goes My Heart Again

Eddie Rabbit, On Second Thought

Randy Travis, It's Just A Matter Of Time
Charley Pride, Amy's Eyes

Charlie Daniels, Simple Man

Billy Joe Royal, Till | Can't Take it Anymore
Cee Cee Chapman, Twist Of Fate

Shane Barmby, A Rainbow Of Our Own

Escape Club, Twentieth Century Fox

Billy Squier, Don't Let Me Go

Tina Turner, Steamy Windows

Pat Benatar, One Love

New Kids On The Block, Cover Girl

XYZ, inside Out

Diving For Pearls, Gimme Your Good Lovin’
Olivia Newton-John, Reach Out For Me
Steve Stevens, Action

M

€ ountry Wuscc Telovision

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Milli Vanilli, Blame It On The Rain

Bad English, When | See You Smile

Tears For Fears, Sowing The Seeds Of Love
Paula Abdul, (It's Just) The Way That You Love Me
B-52's, Love Shack

Richard Marx, Angelia

Alice Cooper, Poison

Soul 11 Soul, Back To Life

Gloria Estefan, Get On Your Feet

Linda Ronstadt/Aaron Neville, Don't Know Much
Kevin Paige, Don't Shut Me Out

Kix, Don't Close Your Eyes

Taylor Dayne, With Every Beat Of Your Heart
Sybil, Don't Make Me Over

Bon Jovi, Living In Sin

Garth Brooks, If Tomorrow Never Comes

Paul Overstreet, All The Fun

Vern Gosdin, That Just About Does It, Don't It
Bellamy Brothers. You'll Never Be Sorry

Lorrie Morgan, Out Of Your Shoes Tonight
Sawyer Brown, The Race Is On

Shane Barmby, A Rainbow Of Our Own

Marty Stuart, Cry, Cry, Cry

Randy Travis, It's Just A Matter Of Time

Lionel Cartwright, Give Me His Last Chance
Alabama, High Cotton

Billy Joe Royal, Till | Can't Take It Anymore

Ricky Skaggs, Let It Be You

Wild Rose, Breaking New Ground

Daniele Alexander, She's There

Zaca Creek, Sometimes Love's Not A Pretty Thing
Dwight Yoakam, Long White Cadillac

Kenny Rogers, Vows Go Unbroken (Always True. ..
Travis Tritt, Country Club

and produced by Paul Flattery with
Irene Crinita and David Gordon.
The clip, from the band’s Capitol re-
lease “‘Still Cruisin’,” combines a
storyline and concert footage of the
band with separate shots of band
member Brian Wilson.

E.U.’s new Virgin video, “Livin’
Large,” was directed by Jane Simp-
son and Andrew Doucette for Sil-
vey + Co. Tina Silvey and Mitchell
Rothzeid produced the fast-paced,
live-action clip, which was shot on
location at the Ambassador Hotel
here.

NEW YORK

THE SMITHEREENS rocked the
Cat Club recently, when Scene
Three’s John Lloyd Miller directed
the new video, “A Girl Like You.”
Director of photography Bob Gore-
lick shot the performance piece in
black-and-white. Mare W. Ball pro-
duced and Capitol’s Cynthia Bie-
dermann was executive producer.

Phil Collins wrapped ‘“Another
Day In Paradise,” a clip from his
forthcoming Atlantic album, “ ...
But Seriously.” The FYI produc-
tion, directed by Jim Yukich and
produced by Paul Flattery, com-
bines performance footage of Col-
lins with stills of homeless people
throughout the world.

Black & White Television’s Par-
is Barclay recently directed the
Kwamé video, “Sweet Thing.” Nat-
alie Hill produced with executive
producer Marjorie D. Clarke. The
crew shot footage of the Atlantic
artist on location at his former high
school.

OTHER CITIES

THE FOLKS AT National Video
Center and Napoleon Videogra-
phics couldn’t spring the Godfather
Of Soul from a South Carolina pris-
on for an appearance in his video
duet, “Gimmie Your Love,” with
Aretha Franklin, but they were
able to combine some vintage
James Brown performance clips
from “The Tami Show” with new
color film of Franklin reeled in De-
troit. S.A. Baron directed the clip

prior to Brown’s incarceration,
comes from Franklin’s Arista al-
bum “Through The Storm.”

Bill Parker of Renge Films has
wrapped production on the Dionne
Warwick video “Take Good Care Of
You And Me,” a duet with Jeffrey
Osborne from her new Arista re-
lease. Composers Burt Bacharach
and Carol Bayer Sager make cameo
appearances. Parker directed pho-
tography and Karolyn Ali pro-
duced.

ACME Pictures director Stephen
Buck recently lensed Lorrie Mor-
gan’s “‘Out Of Your Shoes Tonight”
video. The Nashville-based clip
comes from the RCA artist's
“Leave The Light On” album, and
was produced by Robin Beresford.

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

AFTER 7

Don't Cha Think

After 7/Virgin

Michael Bodnarczuk/Limelght
Alek Keshishian

BY ALL MEANS

Let's Get It On

Beyond A Dream/Island

Steven Brandman/ViVID Productions
Drew Carolan

SHAWN COLVIN

Steady On

Steady On/Columbia

Giuhana Schritzler/Flash Frame
Rick Litzin

EPMD
The Big Payback

Unfimshed Business/Fresh
Sabrina Gray, Ralph McDant
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Tuning In To Word On The Street Called Critical To Success

CMJ Metal Meet Gets Down To Buzz-Ness

BY EVELYN McDONNELL

NEW YORK Everybody’s buying
heavy-metal music, panelists at the
CMJ Metal Marathon, held here
Oct. 26-28, agreed. But not everyone
is a headbanger. Your average
headbanger, according to Howie
Abrams, label manager of In-Effect
Records, is a ‘“16-year-old, pimply
faced, heavy-metal kid who buys
millions of records.” The Metal Mar-
athon was held concurrently with
the CMJ Music Marathon at the Vis-
ta Hotel here.

The consensus reached during
three days of panels was that un-
derstanding the street buzz gener-
ated by these young fans is the key
to finding, developing, and market-
ing a successful heavy metal band.
And the biggest buzz at CMJ, at
least, was about alternative metal
bands.

The success of such acts as Mot-
ley Crue and Guns N’ Roses has
spurred industry interest in heavy
metal, several panels noted. “Four
or five years ago, you couldn’t walk
in through the doors of the major la-
bels,” Brian Slagel, founder and
CEO of Metal Blade Records, said.
“Now they all want metal.”

The resulting bandwagon effect
has flooded the genre with mediocre
acts, complained almost everyone
on the panels. “Eighty percent of
the stuff out there shouldn’t have
been signed,” said Jim Cardillo, na-
tional director of metal and alterna-

tive marketing at MCA.

The problem, several panels not-
ed, is that the major labels, which
are snapping up acts with an eye to-
ward finding the next Metallica, are
either signing the wrong bands or
the right bands too quickly.
“They’re not street level; they don’t
know what's going on out there,”
Cardillo said.

“Bands are being signed way too
soon,” Rich Spillberg of the band
Wargasm said. “They’re not being
given time to develop.”

Independent labels, metal maga-
zines and fanzines, and college/me-
tal radio, on the other hand, were
perceived as much more in tune
with the metal underground by pan-
elists. (“Metal radio and college ra-
dio are basically the same thing,”
said Tracy Barnes, music director at
Z-Rock, the syndicated metal pro-
gram).

The biggest buzzword circulating
at CMJ was alternative metal, a
loosely defined label for bands
ranging from the progressive Chris-
tian rock of King's X to the funk/
punk thrash of Faith No More and
including such acts as Living Colour
and Fishbone. “The kids want to
hear something different,” said Tim
Bennett from WREK. “A lot of the
stuff that’s coming out now is too
new to put a tag on,” echoed Mi-
chael J. Schnapp, director of metal
marketing/promotions at Epic.

Panelists noted, however, that
major labels and radio stations

Showco Sued By Go-Founder
Timing Of Vari-Lite Patent Is Key

BY DAVE DIMARTINO

LOS ANGELES A founder of
Showco Inc. who claims to have
been expelled from the Dallas-based
rock tour sound and lighting compa-
ny in 1980 has filed a $104 million
fraud and conspiracy suit against
his former partners.

In a suit filed in Dallas County
District Court Oct. 24, Jack Calmes,
current president of Dallas-based
Syncrolite Systems Inc., claims that
within six months of selling his
share of Showco stock to another
Showeo executive in 1980, the com-
pany filed a patent for a lighting
technology that would “revolution-
ize the concert services industry”
and reap enormous financial divi-
dends.

Calmes’ suit seeks actual and spe-

cial damages in excess of $54 mil-
lion, $50 million in exemplary dam-
ages, and a 31.25% share in all the
profits and royalties of Vari-Lite
Inc. and Showco.

According to the suit, the re-
search and development of that
technology—variable parameter
light, or Vari-Lite—had begun and
was in development at Showco at
the time Calmes agreed to sell his
stock shares in the company.

Calmes claims that his former
Showco partners deliberately with-
held information about the Vari-
Lite technology from him, and thus
falsely represented the company’s
financial stability and future value.
Further, claims Calmes, those false
representations directly influenced
his decision to sell his interest in the

(Continued on page 36)
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seem wary of these acts. “A band
that’s original takes a longer time to
break,” explained Mike Faley, presi-
dent of Metal Blade. “It’s easier to
get airplay on a band that's a
clone.”

“There’s this whole new form of
metal, alternative metal,” Slagel
said. “Nobody really knows what to
do with it. It's so raw and differ-
ent.”

Panelists differed on the keys to
marketing and developing acts.
Some noted that the success of such
bands as Warrant and Winger
proves that artists can be broken
from the top down. “If a label wants
to break a band, they can,” musician
Nick Bowcott said. Others de-
scribed such bands as pop metal
acts and differentiated them from
the heavy metal most marathon at-
tendees were interested in. “It has

(Continued on page 36)

Jerry’s Kids. As Donald Fagen of Steely Dan, left, looks on, songwriter Jerry
Ragavoy thanks a crowd at the Lone Star Roadhouse in New York who turned
out for a recent all-star jam, led by Fagen in a rare appearance, to honor
Ragavoy and partner Bert Berns. (Photo: Chuck Pulin)

Heartfelt Hickman;

I.ON G AFTER THE vinyl 45 disappears, pop music at
its best will be captured in the concise form of the hit
single—and the shoulda-been hits. And which are the
best singles in the three decades of rock music? Author
and critic Dave Marsh, never at a loss for an opinion,
tackles the query with exhaustive relish in “The Heart
Of Rock & Soul: The 1001 Greatest Singles Ever
Made,” from New American Library ($14.95).

“‘Why don’t you write a book about the 1,001 great-
est albums,’” somebody asked me before I'd barely be-
gun,” writes Marsh. * ‘Because no-
body goes around humming al-

Exploring The ‘Heart Of Rock & Soul’;

The Right To Rock

bright-eyed and offbeat manner for an audience of fans
and Elektra execs ... A two-night celebration of the
20th anniversary of the folk club Passim in Cambridge,
Mass., Oct. 19 and 20 brought out performers including
Greg Brown, Nanci Griffith, Christine Lavin, Claudia
Schmidt, Shawn Colvin, Rory Block, John Gorka,
Patty Larkin, Suzanne Vega, and Cheryl Wheeler . ..
Love Tractor took a break from opening the B-52’s’ cur-
rent tour to play the Beach Club Cafe in Orlando, Fla., a
show marking the sixth anniversary of Murmur Rec-
ords, a top alternative retail shop in
that city. And the '52's crew decided

bums,’” he replies. “Singles are the
essence of rock’n'roll. They're the
stuff of our everyday conversations
and debates about music.”

Except, of course, among most
rock critics, who, Marsh argues,
have long been biased toward al-
bum acts at the expense of many

to bop by, triggering an eclectic jam
that included “We Are Family,”
“Dancing In The Street,” “Born To
Be Wild,” and “Are You Experi-
enced?” “It was fun, to say the
least,” reports Murmur owner Don
Gilliland.

rock’n’soul artists cited here. That
term in the book'’s title is also delib-
erate. It affirms the scope and continuity of styles from
R&B to rap, from gospel to country, that have shaped
the rock era. All are represented here.

So what’s No. 17 Marsh’s nod goes to Marvin Gaye’s
“I Heard It Through The Grapevine,” which “distills 400
years of paranoia and talking drum gossip into three
minutes and 15 seconds of anguished soul searching.”

Other rankings will delight—or rankle. (How can
“Summertime Blues” by Eddie Cochran end up at No.
8267 Or Elvis Presley’s “Hound Dog” at No. 9967). But
the rankings alone are not the point, except to get a dia-
logue going, which 7s the point. There is no quick refer-
ence list for lazy readers (and reviewers). Better to
spend weeks with this book, as the Beat did, noting the
links Marsh finds between records across decades
(would you believe Joy Division’s “Love Will Tear Us
Apart” at No. 788 and “The Cold Hard Facts Of Life” by
Porter Wagoner at No. 7897). Better to savor the rock
history in the book’s capsule essays and, best of all, to
devour the anecdotes and personal picks, which will ring
home for any pop fan with a rock’n’soul heart.

ON THE BEAT: Elektra Entertainment signee Sarah
Hickman hit the Lone Star Roadhouse in New York to
showease songs from her disk “Equal Scary People,”
which sold some 5,000 copies on the Denton, Texas, indie
Four Dots label before Elektra picked it up. The Texas
singer’s songs of individualism, humor, and vulnerabili-
ty were even more affecting live, conveyed in Hickman's

by Thom Duffy

BAD MOON RISING: With each
passing week, the reports roll in—
and the shadows grow longer. An FBI official formally
objects to a track from N.W.A.—written, of course,
from a black, urban perspective. The 119-store Hastings
chain begins in-house stickering of “offensive” product.
Pamida stores in 12 states simply pull album$ from
shelves that any customer finds objectionable. Advo-
cates of stickers on albums repeatedly say the practice
is not censorship. But as wary retailers steer clear of
those disks, the effect is the same. Now some label ex-
ecs say they’ll discourage acts from expressing offen-
sive views (Billboard, Nov. 11).

To be sure, the lyrics of some recordings may well be
repugnant, rife with sexism, bigotry, and ignorance. But
impassioned eriticism and education is the answer to
that. Censorship is not, even under the guise of family
values or marketplace decisions.

Yet amid this inexorable erosion of free-speech
ideals—as they apply to recording artists—the record
business remains disturbingly acquiescent. More artists
want to speak out on saving the rain forest, it seems,
than on their right to speak out in their music. This bat-
tle will likely be won or lost at the grass-roots level by
fans and artists who know what the dangers are, who
know what their rights are. A tool for that task is at
hand. A pamphlet called “You’ve Got A Right To Rock”
has been compiled by the newsletter Rock & Roll Con-
fidential. Copies are available for $3 each from RRC,
Box 15052, Long Beach, Calif. 90815. Bulk rates are
available. And we'll probably need them.
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Billboard is proud to announce
A Special Celebration

THE MANY WORLDS OF QUINCY JONES

The man ¢ His music ¢ His influence

An edition commemorating his 40 years
in the industry

Date of issue: December 9, 1989
Ad closing date: November 14, 1989

FOR DETAILS CALL
NEW YORK: KEN KARP 212-536-5017
LOS ANGELES: CHRISTINE MATUCHEK 213-859 5344
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MCA Meets Meat. The team of Meatioaf and producer Jim Steinman, who recorded the muitiplatinum “Bat Out Of Hell”
disk a decade ago, are now both signed to MCA Records and will coliaborate on a new album next year. After a recent
showcase at the Roxy in Los Angeles, Meatloaf celebrated his label signing with his managers and MCA execs. Pictured,
from left, are manager George Gilbert; VP of special markets Bruce Resnikoif; Meatloaf; VP of marketing Geoff Bywater,
VP of artist development Liz Heller; VP of album promotion John Hey; VP of field marketing Luke Lewis; MCA staff
producer Bill Haller; and manager Walter Winnick.

Herh Alpert Bares His ‘Ahstract Heart’

New Album Is A&M Records Co-Founder’s 21st

BY DAVID NATHAN

LOS ANGELES With the release
of his 21st album, “My Abstract
Heart,” A&M Records co-founder
and Grammy award-winning artist
Herb Alpert continues to tread new
creative ground.

“I’'m not conscious of any ¢ontinu-
ity when I go in to make a record,”
says Alpert, whose new album is a

NEW ON
THE GHARTS

The Milwaukee band Oceans
breezes onto the Top Jazz Con-
temporary Albums chart for the
first time with “Ridin’ The Tide,”
the group’s debut release on Pro-
jazz/Intersound Records. The
quintet is composed of saxophon-
ist Warren Wiegratz, keyboard-
ist Brian Nielsen, guitarist Mike
Standal, drummer Mark Torroll,
and bassist Terry Robinson. The
band wrote and co-produced all
material on the album
Contemporary jazz and NBA
basketball would seem an incon-
gruous combination, but the
members of Oceans can thank
that sport for giving them their
first break. Besides playing local
clubs, the band was invited by
Milwaukee Bucks fans to per-
form before games and soon
gained a strong sports following
in that city. With the support of
local retailers who believed in
the group, the members of
Oceans recorded their first al-
bum. “Second Chance,” which
initially sold a reported 25,000
copies in Wisconsin. After re-
ceiving hometown airplay, na-
tional attention soon followed—
KTWYV (The Wave) in Los Ange-
les and Phoenix’s KJZZ began
playing cuts from “Second” and
that exposure led to the deal
with Projazz/Intersound this
year. JIM RICHLIANO

marked departure from his previous
release, “Under A Spanish Moon.”

“I don’t try to be commercial be-
cause you run into problems when
that’s your focus,” he says. “My
concern when I make an album is
that it’s a good record. That may not
be the smartest way of looking at it
from the business side.”

Alpert adds that he was aware
that “the promotion department at
A&M [was] quite disappointed at
the difference between my last LP
and the one before that.”” The 1987
album, “Keep Your Eye On Me,”
went gold, thanks in part to the hit
single “Diamonds,” featuring vo-
cals by Janet Jackson.

“I like the feeling of giving peo-
ple pleasure with my music but I
don’t compromise in terms of hav-
ing a hit which is not the end-aill—
although I like the feeling of a hit
record even now.”

As with previous albums, dating
back to “Rise” in 1979, Alpert has
received immediate response from
black radio on “3 O’Clock Jump,”
the first single from ‘“My Abstract

Heart.” The album finds Alpert
making music that “has a jazz fla-
vor with a beat,” he says, describing
the single as ““a shuffle—a combina-
tion of jazz and rock ... I heard in
the high school jazz band.” It was
recorded with West Coast-based
jazz musicians Shorty Rogers and
Eddie Del Barrio, who previously
worked with Alpert on “Under A
Spanish Moon” and appear on sev-
eral other cuts from “My Abstract
Heart.”

“Urban radio’s been real nice to
me,” says Alpert. “I think I got pi-
geonholed with pop radio after all
my records with the Tijuana Brass
[1962-77], and it took a long time to
break that mold because the music
we made had a big impact. But
black radio didn’t care about my
work with the Brass.

“They’ve been absolutely sup-
portive since ‘Rise,” unlike the fickle
pop audience, who seem to be no
longer buying an artist but the
work of a hip production team.
These days, the artist has become

(Continued on page 38)

After 30 Years, Nothing Is
Outside Of Stratta’s Sphere

BY IRV LICHTMAN

NEW YORK Although not likely
to get his feet wet in a metal proj-
ect, Ettore Stratta has left little
else on the music scene unexplored
as he celebrates his 30th year as a
record producer, composer, and
conductor.

As a youth in Italy—he immi-
grated to the U.S. in the mid-’50s—
Stratta’s musical passions were
largely concentrated in the Ameri-
can pop and jazz scene. His record-
ing career, especially that as a
young associate producer at Co-
lumbia Records in the early ’60s,
has brought him into studio con-
tact with major artists, including
Barbra Streisand, Andy Williams,
Steve & Eydie Gorme, and Tony
Bennett, among others.

He also had associations with
such jazz luminaries as Duke El-
lington, his idol while growing up
in Italy, Dave Brubeck, and Jon
Hendricks, among others.

Stratta was brought to Colum-
bia by the late Nat Shapiro, who
was a major executive at the label
in both the international and music
publishing departments and a
well-known annotator of pop and
jazz.

With vast changes taking place
in pop, Stratta has managed to ap-
ply varied skills, including classi-
cal composition and conducting, to
projects that suit his musical tem-
perament and, happily, make chart
news as well.

Twenty-one years ago, he
brought Walter Carlos’ “Switched
On Bach’’ project to Columbia,
helping to establish the synthesiz-
er as a musical force.

And in recent years, he has en-
joyed various chart runs with a
Lena Horne comeback charter,
““The Men In My Life’’ (Three
Cherries), “The French Connec-
tion” (Angel), featuring classical
themes played by major jazz art-
ists, and “Anything Goes,” with
cellist Yo Yo Ma and jazz violinist
Stephane Grappelli (CBS). Both

the Angel and CBS sets are cur-
rently on the classical crossover
chart. He is currently working ona
follow-up to the Angel album, ti-
tled ““The Russian Connection.”

Another project about to get un-
der way is an association with Brit-
ish Decca. Stratta will conduct a
string orchestra that Decca—Lon-
don Records in the U.S.—hopes
will represent an updating of its
Mantovani sound, one of the sta-
ples of success in the '50s and '60s.

To Stratta, his pop and jazz proj-
ects have a common denominator:
that artist performances take
flight with good songs. His con-
cern that the song craft of yester-
year is no longer getting its proper
due is somewhat softened by the
CD revolution. Here, he claims,
vast reissues programs are giving
old pop classics new exposure.
This, he adds, is beginning to be re-
flected in the various new albums
that make use of old titles.

Yet, Stratta maintains that rec-
ord label priorities are generally
“upside down.” He complains that
“the sales department is telling
the A&R department what they
want.”

On a more philosophical level,
Stratta doesn’t see the “same pas-
sion for music that I saw all
around me when I worked at Co-
lumbia. I was making §75 a week
and felt lucky to be working with
the talents and executives around
then.”

Stratta recently formed, with
Pat Philips, New York-based
Stratta/Philips Productions,
which has mounted a number of
shows, including an ‘‘80th Birth-
day Tribute To Stephane Grap-
pelli,” at Carnegie Hall. On Nov.
29, the pair’s first symphonic proj-
ect, “Absolut Concerto,” is sched-
uled for Avery Fisher Hall, with
works commissioned for the event
by John Adams and Lukas Foss,
among others, to be performed by
the Orchestra Of St. Luke’s.

SHOWCO SUED BY CO-FOUNDER OVER TIMING OF PATENT FOR VARI-LITE TECHNOLOGY

(Continued from page 34)

company.

Citing five counts of fraud, con-
spiracy, and negligent misrepresen-
tation, the suit names as defendants
H.R. “Rusty” Brutsche, John D.
Maxson, James H. Clark Jr.,
Showco Inc., and its sister company
Vari-Lite Inc. The individual defen-
dants in the suit were co-owners of
Showco with Calmes at the time of
his 1980 stock sale; at present,
Brutsche is president and CEO of
both Showco and Vari-Lite, and
Maxson and Clark are directors at
Showco.

Calmes claims to have learned of
the alleged fraud when his former
Showco partners filed suit against
Synerolite earlier this year. That
suit, filed in U.S. District Court in
Dallas in March, claimed that
Calmes’ Synerolite lighting systems
infringed on patents held by a
Showeco subsidiary.

According to Jon Sparling,

Calmes’ attorney, his client, in the
process of defending himself
against that lawsuit, discovered
that the initial patent for the Vari-
Lite technology was filed shortly af-
ter he divested himself of Showco
stock in 1980.

Although Calmes’ new suit would
ordinarily be deemed invalid two
years after the event due to the
statute of limitations, Sparling says
that the law maintains that the stat-
ute of limitations in this case can ex-
tend to two full years after the dis-
covery of the event, which, says
Sparling, occurred in November
1988.

After looking at Vari-Lite’s pat-
ent infringement suit and “working
backward and talking with people,”
says Sparling, “it was discovered
that nobody could have come up
with that invention in the length of
time from the time that [Calmes]
left Showco until the time they filed

the patent. So we have to show—
and it will be our duty to show—
that he didn’t discover it except

" within two years of the date of fil-

ing.”

Meanwhile, at Showeo, Brutsche
maintains that Calmes’ suit is “an
attempt to deal” with the Vari-Lite
suit against Syncrolite.

“He’s using this as a tactic to
dream up something,” says
Brutsche, “to create a diversion. It’s
been 10 years since he was bought
out. Vari-Lite was a wisp in our eye
at the time he left, so he’s taking
credit for everything. But it was de-
veloped after he left.”

ALTERNATIVE ACTS GENERATE BUZZ AT METAL MEET

(Continued from page 34)

entered the mainstream,” Tommy
Kealty, product manager at Ram-
page Records, said. “It’s pop and
it’s going to be marketed like a pop
record.”

Most heavy metal must be devel-
oped from the bottom up, panelists
agreed. “It’s important for majors
to adopt independent label psycholo-
gy,” said Alan Grunblatt, senior di-
rector of marketing at RCA. Creat-

ing a street buzz through mom-and-
pop retail stores, T-shirts, fanzines,
and touring is crucial. “We have to
develop the bands from the base,”
Steev Riccardo, national director of
sales at Metal Blade, said.

“Heavy metal exists for its fans
on a root level,” agreed keynote
speaker Bruce Dickenson, of the
band Iron Maiden. “If you lose sight
of that, the music will disappear.”

36

www americanradiohistorv com

BILLBOARD NOVEMBER 18, 1989



www.americanradiohistory.com

e
AN
~ \
N
—
) TOP CONCERT
' ® GROSSES
AMUSEMENT BUSINESS
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BRIDGE SCHOCL BENEFIT: Shoreline Oct 28 $371,072 14716 } Bill Graham
NEIL YOUNG Amphitheatre $25 20,000 Presents
TRACY CHAPMAN Mountain View, |
CROSBY, STILLS & NASH Calif |
TOM PETTY & THE
HEARTBREAKERS
SAMMY HAGAR {
CHICAGO Rosemont Oct. 28 $291,155 10,608 Jam Prods
THE BEACH BOYS Horizon $27.50/$22.50 14,055
Rosemont. lil.
ANOREW DICE CLAY Providence Civic Nov. 5 $290,280 14,514 Frank J. Russo
Center $20 sellout
Providence. R.I
PAUL ANKA Westbury Music Oct. 25-29 $271,22% 12,125 Music Fair Prods.
STEWIE STONE Fair $25 14,350
Westbury, N.Y sellout
MARLBORO COUNTRY Madison Square Oct. 29 $262.253 13,039 Metropolitan
MUSIC TOUR: Garden $22.50/ sellout Entertainment
ALABAMA New York $20
GEQRGE STRAIT
MERLE HAGGARD
RICKY VAN SHELTON
MARLBORO COUNTRY The Palace of Nov 4 $260,554 14,084 Cellar Door Prods
MUSIC TOUR: Auburn Hilis $18.50 setout Metropolitan
ALABAMA Auburn Hills, Entertainment
MERLE HAGGARD Mich Belkin Prods.
RESTLESS HEART
RICKY VAN SHELTON
GLORIAESTEFAN & The Palace of Nov. 2 $245,310 13,260 Cellar Door Prods.
MIAMI SOUND MACHINE. Auburn Hills $18.50 selfout Belkin Prods.
CHAS ELSTNER Auburn Hills,
Mich.
THE JUDDS Ak-Sar-Ben Oct. 23-29 $225,000 53,843 Don Romeo
DAVIO BALL Coliseum $50/$30 63.200 Agency
Omaha, Neb. sellout
STEPHANIE MILLS fox Theatre Oct. 27 $224,275 9357 Brass Ring Prods.
CHRISTOPHER WILLIAMS Detroit $25 sellout
CHICAGO Roherts Oct. 26 $182,560 9,128 Sunshine
THE BEACH BOYS Municipal $20 9.750 Promotions
Stadium-Arena
Evansvilie, Ind
JETHRO TULL Nassau Nov. 3 $171,321 9618 Metropolitan
T BITES Veterans $18.50/ 13,2711 Entertainment
Memorial $17.50 Larry Vaughn
Coliseum Presents
Uniondaie, N.Y
STEVIE RAY VAUGHAN & UIC Pavilion Oct. 28 $164.040 8,407 Jam Productions.
DOUBLE TROUBLE Univ. of [llinois $20 sellout
JEFF BECK at Chicago
EURYTHMICS Montreal Forum Nov. 5 $157,123 7,79 Donald X. Donald
UNDERWORLD Montreal ($183,206 10,233 Prods
Canadian)
$23.50
TESLA Rochester Oct. 27 $152,682 10,063 Metropolitan
GREAT WHITE Commumty War $16.50/ 11,000 Entertainment
BADLANDS Memonial $15.50
Rochester, N.Y
BARRY MANILOW Hartford Civic Oct. 28 $151.845 7874 Cross Country
Center $27.50/ 9495 Concerts
Hartford. Conn $22.50
JETHRO TULL Spectrum Nov. 2 $142,928 8,169 Electric Factory
IT BITES Philadelphia $17.50 10,000 Concerts
TOM JONES Star Plaza Oct. 27-29 $140,826 7454 in-house
TONY BUMATAI Theatre $19 10,200
Merriliville, sellout
Ind.
JETHRO TULL New Haven Oct. 31 $129,064 7,361 Cross Country
ITBITES Veterans $18.50/ 9,260 Concerts
Memorial $16.50
Coliseum
New Haven,
Conn
THE JUDDS Northrop Oct. 22 $125,743 1297 Pro Tours
NITTY GRITTY OIRT BAND Memorial $18.50 9.812
Auditorium
Univ of
Minnesota
Minneapolis
4 _
JETHRO TULL | Providence Civic Nov. | $121,292 7.351 Frank J. Russo
IT BITES Center $16.50 8,500
Providence, R.I
— = —
REM Tallahassee Nov. 1 $113,973 6,921 Fantasma Prods
PYLON Leon County $17.75 7,500 New Era Prods
Civic Center |
Tallahassee, Fla
H _ . - |
GLOR!A ESTEFAN & MIAMI Pensacola Civic Oct 27 $113,905 6,509 Fantasma Prods
SOUND MACHINE Center $18.50 selflout
CHAS ELSTNER Pensacola, Fla
KENNY ROGERS Walker Arena & Nov 1 $113,850 6,600 North American
EODIE RABBITT Conference $17.25 sellout Tours
Center
Muskegon,
Mich
GLADYS KNIGHT Star Plaza Nov. 3-4 $107,206 5.684 in-house |
DAVID PEASTON Theatre $19 5,800
Merrilivilie, Ind selfout ‘
Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville
at 615-321-4276: Ray Waddell in | 0s Angeles at 213-859-5338: Louise Zepp in Chicago at |
312-236-2085 ForresearchintormationandcostcontactLauraStroninNashvilleat615-321-4250 ‘
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ALENT |

Alternative Radio
Eats Up New
Sugarcubes Disk

BY JIM BESSMAN |

NEW YORK The Sugarcubes’
sound may be hard to decipher, but
as shown by the radio performance
of their second Elektra Entertain-
ment album, “Here Today, Tomor-
row Next Week,” it is no longer hard
to digest.

“We just delivered the record and
people ate it up,” says Mark Cohen,
Elektra’s director of national alterna-
tive promotion, who says that the
quirky Icelandic band’s follow-up to
last year’s debut, “Life’s Too Good,”
has been eusier for alternative radio
to swallow.

“Last time we had to push a bit be-
cause their music is so different,
[that] you don’t get it on first listen,”
says Cohen of an album that eventu-
ally sold more than 350,000 copies do-
mestically. “Originally, [vocalist/
trumpeter Einar Orn’s] voice dis-
tracted from [vocalist Bjork Gud-
mundsottir’s] incredible voice. But
once people listened two or three
times and got used to their sound,
they fell in love with it.”

Cohen points to the rapid climb of
“Regina,” the first single from “Here
Today,” on Billboard’s Modern Rock
Tracks chart at a time of heavy com-
petition from the likes of Camper
Van Beethoven and Red Hot Chili
Peppers, as proof of the Cubes’ in-
creased accessibility—at least to its
alternative home hase. VP of A&R
Howard Thompson, however, dis-
counts any added label help.

“The beauty about the Sugarcubes
is that they definitely have a sense of
who and what they are as a group,”
says Thompson. “They’re distinctive,
but we believe the band will blossom
... Besides, if I told Einar what to do,
he’d probably hit me!”

“We're still having too much fun
with our music to compromise to
market [it],” says Gudmundsottir.
“And we feel it's good enough for
anybody and can go anywhere if peo-
ple open their ears.”

“There’s been a funny misunder-
standing about us,” adds drummer
Sigtryggur Baldursson. “We're not
actually very serious.”

Likewise, Gudmundsottir insists
that the ““‘Regina” video is not surre-
al. “It’s just a collection of things we
like—parachutes, lohsters, airplanes,
palm trees, hula girls. What's more
normal than [eelandie hula-hula?”
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ALENT

ARTIST
DEVELOPMENTS

THE LURE OF HIATT

Geffen Records has the biggest
fish story heard in these parts in
some time with the release of
“Y’All Caught? The Ones That
Got Away (1979-1985),” a CD/cas-
sette ~ompilation of material from
singer/songwriter John Hiatt, an
artist no longer on the label.
What is hardest to believe
about this tale is the creative in-
put afforded Hiatt by Geffen—

Are you having a
problem with your
subscription? For
fast service, call

914-628-7771

understandably miffed over los-
ing the now-prized catch to A&M
Records.

“Traditionally, repackagings of
old material by former labels are
cheaply done with the hope of a
quick sale to capitalize on the art-
ist’s current success since depart-
ing the label,” says Hiatt’s man-
ager, Will Botwin. “But Geffen’s
made a strong, positive statement
regarding John’s output there by
putting together such a nice pack-
age, and giving us so much say.”

Hiatt provided “all creative ele-
ments,” including artwork (the
cover photo features the dapper
artist holding a fishing pole), title,
and song selection from his three
Geffen albums and two prior
MCA sets. According to Geffen
A&R representative Anna Stat-
man, all the songs on the set were
out of print.

“We didn’t want people to be
unaware of them,” says Statman.
“As for John Hiatt fans, it’s terri-
ble not to have access to them
other than by paying $75 for a
cut-out at a swap meet.”

Geffen “really wanted to do it
right,” adds Statman, hence
Hiatt’s involvement, and also be-
cause ‘“‘he’s a great artist.” Fur-
thering its Hiatt revival, two of
his three Geffen albums, “Riding
With The King” and “Warming
Up To The Ice Age,” have just
been rereleased in full.

JIM BESSMAN

MONROE MOVES ON

Vocalist Michael Monroe, former
lead singer of the Finnish glam-
rock unit Hanoi Rocks, has found
a new collaborator in Little
Steven Van Zandt. The New
Jersey-bred musician either wrote
or co-penned three of the tracks
on Monroe’s Mercury solo debut,
“Not Fakin’ It.”

“I met Steven originally in
London in 1985,” Monroe says. “I
was staying with Stiv Bators, and
Steven came to produce his
single. I was already a big fan of
his. ‘Voice Of America’ is one of
my favorite albums.”

While much of Monroe’s album
replicates the sound and style of
his now-defunct Scandinavian
group, some songs, like Little
Steven’s “While You Were
Looking At Me,” have a harder
political edge.

“I thought that it’s about time
to say something besides, ‘Girls,
girls, girls,” ” Monroe explains.

But U.S. listeners will get a
healthy taste of what made Hanoi
Rocks tick when Geffen
rereleases the band’s European
albums under Guns N’ Roses’ Uzi
Suicide imprint.

“Ax][Rose] and all the Guns N’
Roses were big Hanoi fans,”

Monroe says. “They were pushing
Geffen to do the deal. Axl] says
he’s tired of hearing people say
they don’t know who Hanoi Rocks
was.

“I actually have two careers
going,” he continues. ‘“It’s going
to be good for people to see what
Hanoi was all about.”

Guns N’ Roses demonstrated
their admiration for Monroe’s
former band by inviting the
singer to join them on stage
during their set Oct. 13 at the
third-anniversary party for Rip
Magazine and the L.A. club
Cathouse, held at the Park Plaza
Hotel. CHRIS MORRIS

HERB ALPERT BARES HIS ‘ABSTRACT HEART’

(Continued from page 36)

secondary with pop listeners;
they’re interested in instant gratifi-
cation.”

Alpert believes many of the fans
from his earlier years would enjoy
“My Abstract Heart,” but he adds,
“There’s a whole audience out there
who haven’t participated in buying
records for years; they feel like they
don’t fit when they go to a record
store and they don’t really listen to
the radio. That’s where a music vid-
eo can be useful.”

Inspired by a recent trip to Jamai-
ca, Alpert is already considering his
next musical venture, which will
likely involve working with a reg-

gae band. “I think that would be a
nice musical marriage. There are
endless things you can do with mu-
sic, and working with other people
inspires me,” Alpert says. Current-
ly producing albums for his wife,
Lani Hall, and jazz legend Stan
Getz, Alpert also devotes time every
day to another artistic endeavor:
painting. The cover art for his cur-
rent album is an Alpert original; an
exhibit is planned next year.

With the recent sale of A&M Rec-
ords to PolyGram International
(Billboard, Oct. 21), Albert and label
co-founder Jerry Moss continue
their roles directing the company.

Albert says that doesn’t detract
from his musical endeavors.

What does stifle Alpert, however,
“is the time it takes to get a record
out. [ can only work on an album for
two or three months; after that, it
starts to bore me,” he says.

“Inherently, now, with all the
marketing plans that have to be put
together on a record, it takes anoth-
er three months at least until it can
come out, by which time it can
sound ‘over the hill."” Of course, one
of the advantages of being the own-
er of the company,” Albert jokes,
“Is that I can push for my record to
come out a little quicker.”
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ALENT

TALENT IN
ACTION

DEBORAH HARRY
The Roxy Theatre
West Hollywood, Calif.

IN A YEAR IN which no fewer
than three Blondie-inspired
bands—the Primitives, Darling
Buds, and Transvision Vamp—
have released records, it's only fit-
ting that punk’s original blond
pop tart should make her return.
Opening a three-night stand at the
Roxy Oct. 24 on her first solo tour,
Deborah Harry proved she is still
one of pop’s more arresting per-
formers.

Starting the show with a sub-
dued but sensual reading of the
Marvelettes’ “The Hunter Gets
Captured By The Game,” Harry
and her five-piece band, including
longtime soul mate Chris Stein,
put on a spirited hour-plus set
heavy on Blondie’s biggest chart
successes and cuts from Harry’s
Reprise/Sire album “Def, Dumb &
Blonde.”

The decade-old hits ‘“Dreaming”’
and ‘“Heart Of Glass” have aged
well, while new material like the
Thompson Twins-penned modern
rock track “I Want That Man” and
the Prince-inspired “Kiss It Bet-
ter” fit in well with past triumphs.
Only the midsong raps in “Rap-
ture” and “Get Your Way” sound-
ed a bit hokey and dated.

Late in the set, as the band
picked up the pace, Harry made
the transition from disco diva to
punk princess. For an encore, Har-
ry gave a nod to her New York
roots with admirable covers of Vel-
vet Underground’s “I’'m Waiting
For The Man’ and the Ramones’
“Pet Sematary,” proving that al-
though the band may be only a
memory, the blonde in Blondie is
definitely back. CRAIG ROSEN

THE BLACK SORROWS
The Roxy Theatre
West Hollywood, Calif.

INEXPLICABLY, this superb
Australian octet played to a mea-
ger house for their U.S. debut Oct.
10, but the group’s verve and ener-
gy crowded the dance floor by the
end of a generous hour-plus set.

The Black Sorrows are the
brainchild of Joe Camilleri (aka
Joey Vincent), formerly of Austra-
lia’s Jo Jo Zep & the Falcons. His
new group’s pungent sound, heard
to advantage on its stateside Epic
debut, “Hold On To Me,” is an em-
phatic blend of Van Morrison-
styled rock—Camilleri acknowl-
edged his debt to Morrison on
stage—seasoned with helpings of
blues, R&B, gospel, and jazz. Sad-
ly, this heady stuff has yet to be
embraced by American radio pro-
grammers.

From a set-opening tenor sax in-
tro by Camilleri, the band never let
up, storming through a magnifi-

cently paced show that highlighted
the group’s astonishing musical
depth. Guitarists Jeffrey Burstin
and Wayne Burt and lithe violinist
Jen Anderson starred instrumen-
tally, while sisters Vika and Linda
Bull served as fine visual and vocal
foils to lead singer Camilleri, who
also held his own on saxophone,
harmonica, and occasional mando-
lin.

Hard-hitting originals like
“Hold On To Me,” “The Chosen
Ones,’”’ and ‘“Chained To The
Wheel,” as well as covers of “Co-
rinne, Corinna,” “Sitting On Top
Of The World,” and a Burstin-Ca-
milleri duet on ‘“‘Love In Vain,”
stoked audience fires to a fever
pitch. Maybe next time a larger
following will wise up to this rare
group’s unquestionable power and
spirit.

CHRIS MORRIS

MR. BIG
ENUFF Z'NUFF
The Cat Club, New York

THE CAT CLUB wasn’t big enuff
for this hard rock double dose of
Mr. Big and Enuff Z’'Nuff. A wall
of superfluous speakers and an
added sound board in the middle of
the floor cramped an already sar-
dinelike crowd of headbangers,
many of whom were Atlantic Re-
cords’ guests at a preshow party.
But neither packed conditions at
the Oct. 4 show nor high-decibel
din obscured the better-than-aver-

age quality of both groups, espe-
cially Atlantic “supergroup’” Mr.
Big. Showcasing Billy Sheehan,
former bassist for Talas and David
Lee Roth’s band, as well as veter-
an rock vocalist Eric Martin, Mr.
Big proved a supertight, showy en-
try in the hard rock genre, which,
while somewhat clichéd, was sel-
dom forced or phony.

“Wind Me Up,” the first single
from the band’s debut album, es-
tablished Big’s knack for melodic
hard rock songs marked by solid
group vocal choruses behind Mar-
tin’s raspy but malleable tenor.
Sheehan shone throughout, more
voluble on four bass strings than
many lead guitarists are on six.

A high point was a fabulous dou-
ble lead by Sheehan and guitarist
Paul Gilbert on “Good Rockin’ To-
night,”” with a cover of Humble
Pie’s “30 Days In The Hole” cho-
sen as an apt encore.

While earplugs were not enuff
to battle the volume during an
opening set by Atco’s Enuff
Z’Nuff, the band’s performance
seemed to satisfy all those stand-
ing on chairs until floored by club
bouncers. The set by this psyche-
delic-outlaw-rock band from Chica-
go, drawn mostly from its self-ti-
tled Atco debut, also included a
surprisingly effective version of
the Beatles’ “Dear Prudence.” The
band was quite good—even if bad
sightlines and incipient deafness
made it hard to tell.

JIM BESSMAN

DAYID BYRNE
Orpheum Theater, Boston

THE LAST TIME David Byrne
toured was with the Talking Heads
in 1983 on the series of shows
filmed for the movie “Stop Making
Sense.” Byrne says one of the rea-
sons why the Heads have not
played live since was because he
was not sure they could top the ex-
citement of that acclaimed tour.

Now Byrne is back—without the
Heads—but the excitement of his
“Rei Momo”’ solo tour is just as
strong. This Oct. 26 concert was a
wild, joyous affair inspired by Bra-
zilian and other musical styles of
Latin America and the Caribbean
that Byrne has so wholeheartedly
embraced. Trumpets blared. Bon-
gos and congas kept an infectious
beat. Byrne sang in English; his
15-piece Latin band stood behind
him on a brightly lit stage and ech-
oed him in their native tongue.

As the aerobic Sire artist hop-
scotched between musical styles,
it was clear that his intent was to
convey the music’s spirit rather
than create authentic reproduc-
tions. And while the music crossed
continents, the wry lyrics were
vintage Byrne—in other words,
out of this world.

Along with wonderful songs
from ‘“Rei Momo'’—and some daz-
zling singing by vocalist Marger-
eth Menwzes—came revamps of
the Talking Heads’ “Mr. Jones”
and “Papa Legba.” GREG REIBMAN
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tion as ambitious as this? Let’s hope it does, and that
Byrne’s dabblings are only a first step.

PEDRO VARGAS, “AMERICA’S TENOR,” died of
a heart attack while sleeping in his Mexico City home
Oct. 30. Born in 1904 in Mexico, Vargas was one of the
pioneers of the bolero, which he sang in the late '20s
during the first Mexican radio broadcasts. Vargas
performed with some of the best singers of his time,
including Sammy Davis Jr., Frank Sinatra, Benny
More, and Agustin Lara, Vargas’ compadre who
composed many a bolero for him. Vargas toured ex-
tensively throughout the world, appeared in many

Byrne matches the best
Afro-Cuban music of all time

films, and for 13 years had his own TV show. During
the last years of his life Vargas was affected by diabe-
tes and other ailments, which left him almost para-
lyzed and blind. Nevertheless, he continued to receive
the homage of his people, who loved him for his voice,
his personality, and the mastery with which he tapped
the deepest emotions of the Mexican soul.

AT A SPECIAL CEREMONY AT SESAC’s world
headquarters in New York, the licensing firm award-
ed Hadem, its Spanish affiliate, with three trophies
for excellence in the field of national performance ac-
tivity—Latin. Honors were bestowed on the song
‘““Cae La Noche” (Dyango) and on the albums
“Chayanne” and “Rumbamania” (Rumba Tres). On
hand for the occasion were SESAC’s VP and CEO,
Vincent Candilora, international VP Joaquin Fer-
nandez, Hadem Music Co. co-owner Manuel Loépez
Quiroga, and Luis Mas, U.S. delegate of SGAE, the
Spanish Authors’ and Publishers’ Society ... A Latin
Amateur Night show will take place every Tuesday at
the Apollo Theatre in New York. The event will be
hosted by Pedro Biaggi and Alma Musik from
WKDM-AM New York.
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PASSING NOTES: Austrian violinist Thomas Zehet-

mair, who has recorded a number of concertos for Tel-
dec, makes his New York recital debut at the Frick
Collections Nov. 26. Upcoming on the Teldec label by
Zehetmair are the Brahms Concerto with Christoph
von Dohnanyi and the Cleveland Orchestra, and the
Schumann and Dvorak Violin Concertos with the Lon-
don Philharmonie, under Christoph Eschenbach and
Kurt Mazur, respectively.

A recent rundown of San Francisco recording activi-
ties got snarled in the telling (Keeping Score, Oct. 21).
Actually, the orchestra under Herbert Blomstedt will
complete its Nielsen cycle for London Records with a
taping of the 2nd Symphony in December, to be paired

Sony Classical will distribute
Karajan audio/visual programs

with the 3rd, recorded last September, and released
some time in 1990. Nielsen's 1st and 6th Symphonies
are due for release by London in January. The Decem-
ber sessions, incidentally, will also include a recording
of the Mendelssohn 4th Symphony.

Teldec, which will have three recordings with Zubin
Mehta and the New York Philharmonic in the can be-
fore this month is out, has extended its agreement
with the orchestra and conductor for another two al-
bums, to be recorded next fall. They are a Gershwin
set including “Rhapsody in Blue” and “An American
In Paris,” and a Stravinsky program offering “Rite of
Spring”” and Symphony in Three Movements. Max
Wilcox is producing.

Telarc Records was consulted on plans for a new
acoustical ceiling to be installed above the stage of
Cincinnati’s Music Hall, the venerable home of the
Cincinnati Symphony Orchestra . . . Nina Bodnar has
been named concertmaster of the Saint Louis Sympho-
ny. She is the third woman to fill such a post with a
major U.S. orchestra. The Detroit and Minnesota Or-
chestras elevated women to similar leadership roles
within the past year.
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Rampant CD Growth Has Sharpened
Competition, Enriched Consumer
Choices, and Widened the Gap
Between the Astounding Numbers of
Titles Available and the Actual
Numbers Dealers Can Stock.

By IS HOROWITZ

Violin Concerto in New York with Fritz Busch conducting,

the young artist was lauded for the maturity of his play-
ing. He was just 11 years old.

If, with tongue half in cheek, we compare the growth of
the classical record business on compact disk with this pro-
digious artistic phenomenon, we can't help being struck by
even more startling time-frame observations.

Less than seven years after the introduction of CD, the
format is by far the dominant carrier of classical recordings.
It has not only reached maturity. In the view of some, it is
already suffering some of the aches and pains of a more ad-
vanced age.

Catalogs are crowded. Duplications of standard reper-
toire are rampant. At least four price categories of product
in CD alone complicate marketing and repertoire planning.
Back catalog reissues, including many historic perfor-
mances that remain artistically unique, pour out from label
vaults. Due to permissive copyright law in some countries, a
flood of live performances, 20 or more years old, have been
diverted into the product stream.

These developments sharpen the competitive edge, even
as they enrich choice for the consumer. And they don't seem
to brake the ambitions of a continuing stream of newcomers
to the field.

Just how many classical CDs are currently available? The
statistics are elusive. No one really knows for certain. But
Schwann Publications managing editor Paul Crapo is in a
better position than most to risk an educated guess. Some-
what cautiously, he puts the number at about 15,000 ...
and growing rapidly.

While major company release schedules have remained
relatively static in number, new U.S. labels and a host of im-
ported imprints keep swelling the totals. Crapo says new
classical CD releases marketed by the four most active dis-
tributor/importers alone--Koch, Harmonia Mundi, Qualiton
and Allegro—number as many as 250 a month.

True, the majors are stepping up cutout programs of
slow-selling items, observes Crapo, but they are also con-
verting many catalog titles to midprice and budget.

Statistics, although hardly definitive, are assembled on a
continuing basis by the Recording Industry Assn. of Ameri-
ca. In 1988, it reported that classical CD shipments to the
trade by RIAA member companies totaled 14.56 million
units, up 23% from the previous year. At suggested list
price, these 1988 shipments were valued at $226.1 mil-
lion, an annual gain of 18%.

But CD returns also multiplied, another sign of industry
maturity. Dealers sent 2.46 million classical CDs back to
manufacturers last year, more than twice the number in
1987. That placed the 1988 CD net shipment tally at 12.1

(Continued on page C-16)

¥ In 1927, when Yehudi Menuhin performed the Beethoven
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LABEL STRATEGIES:

Talent Wars, Bullish Euro Market,
New Music Top Active Industry Agenda

By IS HOROWITZ

s large companies grow larger it becomes even more
difficult to compete for major artists, notes Jack Ren-

ner, chairman of Telarc International. “They have
deeper pockets.” Although Telarc has more recording
planned with Lorin Maazel, for example, the conductor's
new obligations to Sony Classical may cut down on his avail-
ability. Nevertheless, Telarc does have a followup to Maa-
zel's hit “Ring Without Words™ album in the works.

It's necessary to review one's product mix often to com-
pete effectively, says Renner. And it's becoming more im-
portant to keep European tastes in mind. The European
Community accounts for more sales each year, and with the
elimination of commercial borders in 1992, will assume
even greater relative importance. Telarc expects to open an
office shortly either in Paris or London.

Smaller indie labels also point to the vitality of the foreign
market. Ward Bottsford, for instance, says his Arabesque
label now traces more than half its total sales to Europe.
Even more attractive to him are the absence of returns in
the European marketing scene. A sale starts out as a sale,
and finishes as a sale. And all but a handful of European re-
tailers demand enhanced CD packaging, another cost-cut-
ting attribute.

| sometimes think we're on a treadmill,”” says Angel Rec-
ords president Brown Meggs. “We crank out the same
pieces over and over again.” But he believes increasing at-
tention being given to attractive new music, and what he
characterizes as “lost treasures,” is a hopeful trend.

Certainly he views the market as crowded. But he feels
there is still “plenty of room in browser boxes” for good ma-
terial. Somewhat fewer but more important Angel titles can
be expected in the new year. The label's reissue program,
however, will continue at full tilt. Meggs estimates it may
take another two years before all meaningful Angel/EMI
back-catalog finds its way to retail.

The Angel president, along with other industry chiefs, is
disturbed at the recent passing of important classical media
channels. During this year alone, High Fidelity, Opus and
Ovation magazines have either exited the scene or been
folded into other media. Meggs views the sale of KFAC Los
Angeles and its conversion to rock programming as a major
loss. Outlets for exploitation have dwindled, and others
must be found. Angel, for one, may make more use of TV
spots to compensate.

David Weyner, senior VP and GM of PolyGram Classics
agrees that one way to lubricate the sluggish market mecha-
nism is to make greater use of video. This and other pop-
oriented technigues can be used to good advantage in stim-

ulating consumer demand, he feels.

Additionally, the PolyGram classical labels can be expect-
ed to broaden their repertoire bases with more contempo-
rary and “new’’ music, and to screen title duplication more
carefully. Weyner stresses, however, that new versions of
basic titles by both young and established artists, can hardly
be neglected by international labels.

Lynne Hoffman-Engel, VP of London, is a strong advocate
of new and non-standard repertoire. She believes it's one of
the best ways to tap new audiences.

One plan London has in the works is to revive the compa-
ny's long dormant Argo label, but now with a strong bias to-
ward contemporary and avant-garde music performed
largely by American artists. Argo, incidentally, was the im-
print under which Sir Neville Marriner found his earliest re-
corded successes.

Among reborn Argo’s first releases next spring will be mu-

sic composed by Michael Torke, other titles performed by .

organist Carlo Curly and pianist Alan Feinberg, all of whom
have gained attention outside conventional performing ven-
ues. And London’s Nu Views crossover line will continue ac-
tive, says Hoffman-Engel, with eight to 10 projects planned
for the coming year.

The trick is to pursue these new avenues without neglect-
ing the label's established artists as well as newer talent
working primarily in the repertoire mainstream. But even
here, the challenge is to find repertoire that is still fresh and
not recorded to death, says Hoffman-Engel.

Within the PolyGram family of labels, Deutsche Grammo-
phon takes a somewhat different view. VP Karen Moody
says that crossover will continue to play a marginal role in
DG strategies. The label may have contributed to crossover
impetus with its star-studded hit recording of “West Side
Story" some years back, but it nevertheless remains institu-
tionally opposed to active pursuit of the genre.

DG's production of Bernstein's “Candide,” scheduled to
be recorded in London this December, with the composer on
the podium and a cast that includes Jerry Hadley, June An-
derson and Christa Ludwig, treads close to the definition
border if, in fact, it does not tiptoe over.

On. the price front, DG is preparing 3D Classics, an all-
digital line of midprice CDs for introduction in the first quar-
ter of 1990. Drawn from catalog, much of it relatively re-
cent, couplings will be juggled in many cases even when the
original releases are maintained in the active catalog. An ex-
ample cited by Moody are the concertos for piano and cello
by Schumann, with Justus Frantz and Mischa Maisky as re-
spective soloists.

The standard repertoire, with a somewhat greater stress
on 20th century music, remains the label mandate, says

Moody. But rarely recorded masterpieces will also be given
attention. She points to an upcoming production of Mus-
sorgsky’s ‘“‘Khovanshchina,” led by Claudio Abbado, as an
example.

Basic marketing strategies at Philips Records will not
change in the coming year, says Nancy Zannini, VP. But
there will be a greater stress on developing younger artists
via press and tour support, and more coordination between
repertoire on disk and in concert. Violinist Viktoria Mullova's
recent concert performances of the Shostakovich Violin
Concerto, promoted along with the release of her recording
of the work is cited as an illustration of this strategy.

“We'll be doing everything we did before,” says Zannini,
“but we'll try to do it a little better.”

Philips's will be launching its monumental Mozart bicen-
tennial restrospective next year. Beginning in the fall and
running into 1991, the label will release 180 CDs, in 44 vol-
umes, comprising all of Mozart works from the K.1 Minuet
and Trio for Piano, to the Requiem, K.626. Coordinated in-
ternationally, the project will be the subject of heavy promo-
tional campaigns, and may link in with non-conventional
sales channels as well as regular retail outlets. The midprice
series will consist of items selected from past and recent
catalog.

ECM Records, another label in the PolyGram complex,
walks an often tenuous line between classical, and jazz or
related non-composed music. Composed music, whether or
not it falls comfortably into accepted classical definitions, is
tagged “New Series" in the ECM catalog. This category,
which encompasses the work of such composers as Steve
Reich, Elliott Carter, Arvo Part, and artists like Gidon
Kremer playing Schubert, or Keith Jarrett playing Bach, or
the Hilliard Ensemble performing Perotin, reflects the eclec-
tic tastes of ECM chief Manfred Eicher. Even he, it’s said, it
reluctant to predict what may come along next.

There are 30 such items in the ECM catalog, and an aver-
age of six New Series titles a year are anticipated. All remain
at full price.

Even the largest records stores no longer have room to
stock all available titles, comments Guenter Hensler, presi-
dent of BMG Classics. So part of the competitive challenge
is to make the product more attractive visually. He points to
BMG's new package design returning ‘'Little Nipper" to high
visibility as a response.

On the content side, BMG is working to regain momentum
in the non-crossover area, says Hensler. He feels that his la-
bel still has a way to go in re-establishing strength in the full-
price, “serious” classical arena. Much more support of tour-
ing artists can be expected, he says, as well as stepped-up

(Continued on page C-19)
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INDIE DISTRIBUTORS/
IMPORTERS: Greeting
Glut With Greater
Selectivity, Plans

for Expansion

By IS HOROWITZ

product-glut battle. But despite a more selective re-

sponse to small labels bidding for representation, they
seem committed to expansion.

Without them it is unlikely that many small and mid-size
indie labels would be able to pry open much of the impacted
retail shelf space. A disturbing number of dealers
have cut back on opening new accounts. Dealing with
them separately is just too inefficient, they say. Larger
and well-established foreign labels also often opt for
independent distribution.

Koch International, one of the youngest but most
vigorous companies, capped its import list last month

'ndependent distributor/importers are also fighting the

with Supraphon, the old-line Czech label that was ,

most recently distributed in the States by Denon
America. The deal followed by about a month Koch's s
renewal of its pact with Chandos. Both these labels B
had been reported to be distribution targets by other |
entities. e

Koch will be importing CDs from Supraphon, which .
now has its own pressing facilities, although it is tak- -
ing over the stock that Denon had pressed but not .
sold. It expects to release about 10 to 15 titles a
month until it catches up with back catalog and then
taper down a bit. Supraphon’s midline series, Crystal,
will be introduced this month.

An even more recent deal will bring a large chunk of
the Melodia catalog to Koch. In a new agreement with
the Soviet label, Koch will have the right to distribute
domestically those Melodia titles carried by Olympia
Records, another foreign label in the Koch string.

Koch starts out with 21 Melodia titles this month, to be
followed by another 20 or 30 in December, says Jeff Jonei-
kis, manager of special projects.

In all, Koch handles more than 50 labels. Its largest seller
has been Chandos, which accounts for about 40% of Koch
volume, according to Michael Koepfle, general manager.
Musicmasters comes next with 15%. The U.S. operation,
setup 2 1/2 years ago, currently takes in about 10% of the
Austrian-based parent company’s $65 million annual gross,
he says.

“We still welcome small labels with interesting product and
a continuous flow of new releases,” says Koepfle.

Harmonia Mundi USA, a major indie distributor as well as
a producing label, turns away about one new label a week
seeking distribution. “We have to be extremely cautious
about taking on new lines,” says company president René
Goiffon.

In assaying the current market scene, Goiffon sees signifi-
cant advances in the total sale of better titles, a mark of the
increasing size of market. Some 10% to 12% of “good” ti-
tles fall into this happy category. But the remainder do
worse than in the past, a sign of the shortage of retail shelf
space and the general overabundance of product. He also
notes an oppressive increase in returns. It's not too difficult
to take on something new and move out a couple of hundred
copies. But they all may come back, he says. So caution is
the watchword.

The company, however, is growing at a welcome pace,
says Goiffon. He admits to a sharp drop in volume last year
when Chandos switched over to Koch International, but oth-
erwise shows no regret at its defection. That deficit, in any
case, has by now largely been made up. Biggest volume in
his stable of 40 labels come from his own Harmonia Mundi,
and Hyperion and Unicorn imprints. Their market penetra-
tion show consistent gains, says Goiffon. He puts gross rev-
enues at near $6 million.

Although Allegro Imports turns down half the labels that
solicit distribution deals, Joe Micallef, president, is on an ac-
tive expansion track. Micallef and his associates took over
the Portland, Ore., firm last spring and seem convinced that
more aggressive marketing and promotion will speed rapid

(Continued on page C-16)
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EXPANDING CROSSOVER BOUNDARIES:
Baiting the ‘Classical’ Trap to Capture Fresh Audiences

By DEVRA HALL

ost industry executives agree that the big change in

the marketplace for classical recordings is not the

existence of crossover, but the new variations on old
themes.

Today, movies and television commercials are fueling the
classical crossover craze as moviegoers and TV viewers try
to identify “music from the opera that Cher saw in ‘Moon-
struck,” " or discover “the name of the opera that Michael
Douglas and Glenn Close both liked in ‘Fatal Attraction’?”
How many people recognized those operas as Puccini's ‘‘La
Boheme” and “Madama Butterfly?”’ How many appreciated
the humor in using Figaro’s aria from Rossini's *“The Barber
of Sevilie” as background music for a Braun Cordless Shav-
er commercial?

“We are trying to educate people who like some of this
music. Many are not even aware that what they are hearing
is really classical music,” says Sony Classical, formerly CBS
Masterworks, marketing VP Harold Fein. According to Fein,
classical crossover is not so much a musical genre as a mar-
keting concept. At Sony Classical the crossover product is
largely theme oriented, with titles like “LLove At The Movies,”
“Mozart At The Movies,"” “Fright Night" geared toward Hal-
loween, and the series of Dinner Classics with recipes by
Martha Stewart, promoted as “the guru of good taste for
millions of baby boomers.” ““Amore,” one of two releases
for this month, is billed as “the creme de la creme of ro-
mantic ltalian opera” as heard in the films “Moonstruck”
and “A Room With A View,”" as well as on the Tott's
Champagne commercials. The second release is “Sona-
tas For Two Pianists” with Claude Bolling recording his
originzl compositions with Emanuel Ax. The marketing |

collaboration herald "‘a fun-loving performance of these
highly accessible new compositions.”

in a society that markets computers as "‘user friendly,” it
should be no surprise that record companies are marketing
classical or classically oriented music as being “accessible.”
One of the leading crossover acts for Telarc is Erich Kunzel
& the Cincinnati Pops. The promotion for their *“Symphonic
Spectacular” release heralded ‘“some of the most thrilling
and accessible orchestral works of the last 100 years.” Te-
larc owner/chairman/CEO Jack Renner’s definition of
crossover is “‘a generally classically oriented artist or group
playing things that are accessible (there's that word again)
to a lot wider marketplace.” Nevertheless, even Renner ad-
mits there are times he can not decide “when crossover is
crossover and when it's just light classical.” Just like the
movies, sequels are beginning to occur in recording. Follow-
ing the still-continuing success of “Round-Up,” Telarc re-
leased a sequel last month with Roy Rogers singing the title
track, “Happy Trails,” and Gene Autry reciting his Cowboy
Code. Next release scheduled for Erich Kunzel & the Cincin-
nati Pops will include a suite from Danny Elfman’s “Bat-
man'' score, along with other scores from Hollywood's sci-fi
movies.

No mention of Telarc's crossover success is complete
without Don Dorsey. He raised eyebrows with his first Telarc
release in 1986 in which he synthesized Bach. Dorsey’s

“Bachbusters”
gave Telarc its
first No. 1 hit,
bumping the
previous top-
selling ‘‘Ama-
deus’ sound-

John Williams

Teresa Stratas

Placido Domingo

Philip Glass
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track and remaining in No. 1 position for 14 weeks. His
second recording, “Beethoven Or Bust,” hit the top of Bill-
board’s crossover chart and held it for more than six
months, making it the longest running No. 1 crossover al-
bum of the year. Telarc has scheduled a third synthesized
classical album by Dorsey for release in 1990.

With crossover releases selling in six-figure quantities,
many classical latels now believe they can not live by Bee-
thoven alone. Newvertheless, it is easy to understand why
some purists fight to clarify the line between entertainment
and art. As a critic for the Berkshire Eagle wrote, “Bud Lite
leads to Beethoven Lite.”

Angel Records oresident Brown Meggs likens running a
hard-core classical label such as Angel to being stuck on a
merry-go-round. “l think we are all a little desperate. We
have maybe a thousand good pieces, and we ali keep remak-
ing them with the [atest artists,” explains Meggs. One way to
get off the merry-go-round and put a new siant on these
pieces is to have nonclassical artists interpret them. This
was done quite successfully at Angel with the release of
“The French Collection—Jazz Impressions Of French Clas-
sics,” containing works by Debussy, Satie, Ravel, Poulenc
and Fauré, as interpreted by New York jazz musicians Eddie
Daniels, Kevin Eubanks, Fred Hersch, James Newton, and
Toots Thielemans. Yet another alternative, says Meggs, “is
to persuade good serious artists to take a look at material
that’'s not among the thousand good classical pieces.”
Meggs favors the serious, historically important shows like
“Show Boat” and tte upcoming releases of “Kiss Me Kate"”
and “Anything Gozs.”

Peter Elliott, senior director of A&R & marketing for RCA
Victor, feels that ‘‘zrossover recordings are really an at-

(Continued on page C-12)
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Programming Innovations Help Format
Stand Test of Time—and the Bottom Line

By CRAIG ROSEN

hen the 58-year-old classical radio institution KFAC

Los Angeles was sold, and subsequently trans-

formed into a contemporary rock station earlier this
year, many observers predicted it was the beginning of the
end for commercial classical radio.

Now, however, most classical broadcasters agree that the
case of KFAC was a rarity, and one of radio’s oldest formats
will continue to evolve, and survive, despite the lure of fast-
buck contemporary formats.

While classical broadcasters agree that the format still
has life, their methods of keeping classical alive in their re-
spective markets are quite different.

KDFC San Francisco GM Ed Davis has been using auto-
mated programming at KDFC for 14 years. "It doesn’t mat-
ter if the announcer is live on the mike or recorded,” he in-
sists. ‘“‘Automation is simply a way of doing things
efficiently, and you don't make mistakes.” Davis has also
had success taking his automated classical programming to
Anchorage, and Bakersfield, Calif., and hopes to have an AM
station in Fort Meyers, Fla. on the air by the beginning of the
year. “With the good Lord willing, I'm going to build 100 of
these stations across the country,” Davis says.

Aside from opting for automation, Davis also subscribes
to a programming philosophy that has grown increasingly
popular with classical programmers over the years. “Day-
parting is an absolute necessity,” he says. Davis says he
doesn’t make compromises by playing excerpts of pieces,
but he does save the longer works for the evenings, and
weekends, when listeners have more time to listen.

KKGO Los Angeles GM Saul Levine has no plans to play
excerpts when his one-time jazz station goes all classical in
January. “Generally classical music listeners are turned off
by hearing excerpts.”

Like most of today’s classical music radio stations, KFSD
San Diego features shorter pieces in morning and afternoon
drivetime, VP/GM Russ Haberle says. ‘“We have more music
available to us than any other format. So we don’t have trou-
ble trying to find things to put on the air.”

Like most broadcasters, Haberle realizes it's impossible
to please every potential listener. “It's the music of the ages
for all ages. You're reaching a lot of people, so you are not
going to satisfy everyone. Some people like Bach and some
don't.”

WCLV Cleveland VP/program manager Robert Conrad
admits that his station has skewed its programming toward
younger audiences. “Since young people are the biggest
population bulge on the planet right now, we have to cater to
them.” According to Conrad, WCLV has cut back on vocal
music.

WFMT Chicago’s Ray Nordstrand differs. “‘Listeners like

variety and want the whole range of music, but we are not
going to give them a whole lot of shrieking sopranos and the
most esoteric new music.”

Conrad says his station’s programming isn’t that different
from other stations in the market. “We do the time, temper-
ature, weather, and traffic just like the pop station down the
road.”

Others express similar views. ‘‘Our thrust has been to
drive it into the mainstream. To make it high profile and fun,
not a museum,” says WNCN PD/OM Mario Mazza. “This ra-
dio station is not so much a classical music station, but a
radio station that plays classical music. You have to get
more than classical music lovers. You have to get people
that don't know your product and make them like your prod-
uct.”

Classical broadcasters across the board have adopted
contemporary radio’'s dayparting strategy, but Mazza, and
to a lesser extent, Conrad, have gone a step further.

While Davis’ stations use canned voices, some classical
outlets, like WNCN, are turning to the more friendly, and
less sophisticated sounds of rock jocks. “The fact is both
approaches work,” says Nordstrand. ‘‘The upbeat more
contemporary approach and the more traditional approach.
What we all agree on is that the announcers have to be ac-
cessible, warm and personable. None of us want to be stuffy
or pretentious.”

KFSD's Haberle says he wants his hosts to relate to the
audience. “| think that is very important. | stress that they
become personalities. | want them to answer the phone
when listeners call in.”

Mazza says radio skills and personality are more impor-
tant than knowledge of classical music. “l hire people from
jazz, album rock stations, and any type of mainstream for-
mat, but they should have the sensitivity to learn the names
of composers.”

Others are using top 40's “less talk” approach. “in a sur-
vey the audience told us we talked too much,” says Conrad.
“One of the people wrote across the questionnaire, ‘Shut up
and play the music.’ So we did, and we took that as a promo-
tion line.”

Conrad also notes that classical broadcasters have be-
come more aggressive over the years in promoting the sta-
tion. “The main thing about classical radio today is that we
are very acutely aware of our need to play the ratings game
the same as the rock stations do,” he says. In the past, Con-
rad says he used to tell his hosts to not give the stations call
letters more than once an hour. These days, however, you
will hear the WCLYV calls “at least three times during every
stop set,” Conrad says.

“Classical radio has to compete with cable TV, CDs, and
live events,” Conrad adds. “We have to run a little faster to
stay in the same place. There are just so many things to

grab the attention of the listeners, including other radio sta-
tions. We can no longer sit in the ivory tower and wait for
listeners to find us.”

One method classical programmers are using to go and
get the audience is promotions. “We do a lot of high profile
and wacky promotions with things that imply this radio sta-
tion can be fun, regardless of the type of music we play,”
says Mazza. One promotion of note is the WNCN “air baton”
contest, inspired by “air guitar’" contests held by rock sta-
tions. WNCN also sends its cloaked ‘104 Phantom,” sport-
ing a white tie, tails and top hat, out on the town to award
potential listeners $104 in cash.

In Cleveland, Conrad’'s WCLV gives away tickets to con-
certs, records, and screening passes to movies. “We involve
ourselves as much as we can in cosponsoring concerts and
running contests.”

“The classical audience likes to win tickets and be in-
volved,” adds KFSD's Haberle. The San Diego station has
also given away trips, cosponsors concerts, and has done
remote broadcasts from retail outlets.

“Most of us do have an occasional contest,” says WFMT
Chicago’s Nordstrand. “We try to keep our audience inter-
ested with billboards and bus cards, but none of us have the
heavy promotional budgets that rock stations do.”

But there is some debate over whether promotions work
for classical radio. In San Francisco, Davis’ KDFC has man-
aged to hold off Bay Area rival KKHI without stooping to pro-
motions. “They sell promotions and we sell product,” Davis
says. But in New York, the more pop and promotional-mind-
ed WNCN has been giving the more tradtional New York
Times-owned WQXR a run for the money since it first broke
even in 1981.

Still WQXR president/GM Warren Bodow is a firm believer
in the more classical approach. “WNCN found an audience
that grew up on album rock and is just starting to get used
to classical. That kind of approach does have an audience,
but | think that more people prefer the more traditional ap-
proach.”

The broadcast industry as a whole seems to agree. WQXR
was named classical music station of the year at the 1989
National Assn. of Broadcasters’ Marconi Awards in Septem-
ber.

Yet WNCN's Mazza feels his approach may be the future
for classical. ““We are creating a new animal, a very untradi-
tional animal, we hope will keep classical radio alive on radio
for a long time to come.”

While others theorize the future of classical might be lim-
ited to the AM band, most classical programmers aren't
sure such a migration would be successful. “In a unique
market | think it will work,” says KDFC's Davis. ‘But if there
is an FM [classical station] in the market, they are going to
have a pretty tough time.”

A Billboard Spotlight
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PDO CD REPLICATION
Quality Is
A Classical Challenge

Highest quality recordirg and playback to
meet consumer demand has long been the
challenge of the classical music industry.

Replicating for labels like Deutsche
Grammophon, Philips end London, PDO
Compact Discs are known as the world
reference for quality and reliability in the
digital era. PDO discs have differences you
can see. And hear.

PDO quality. You can tell at a glance.
Every PDO disc has a mirror-like aluminized
surface from the outer edge all the way to
the center hole. There is no clear plastic
center area on a PDO d sc.

Quality is the reason PCO aluminizes the
entire CD. The exclusive PDO process allows
the hole to be punched in the precise
center of the enccded music rather than in

the geometric center of the disc. So PDO
discs “cue” quickly and accurately.

Masterful mastering. You can hear the
difference.

The exclusive laser mastering systems of
PDO reflect the expertise which one might
expect from the “family” that developed
the CD format. As a result of extraordinary
physical isolation methods, a PDO master
tape can be fed more directly into the
encoding laser with less electronic
damping.

Every disc is a go/no-go decision.
Every CD shipped by PDO is subjected to a
critical last-step 5-part optical scan and
electronic play.

Problems get caught. Not shipped.
Call PDO. For classical quality CD replication.
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Philips and Du Pont Optical Company

1251 Avenue of the Americas
22nd floor, Attn: Bob Bloom
New York, NY 10020

Phone: (212) 512-9350

Fax: (212) 512-9358

3815 West Olive Avenue

Suite 202, Attn: Spence Berland
Burbank, CA 91505

Phone: (818) 848-2442

Fax: (818) 848-3090

IN EUROPE:

Buizerdlaan 2, 3435 SB

Attn: Silke van der Velden
Nieuwegein, The Netherlands
Telephone 011-31-3402-78722
Telefax 011-31-3402-34815
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CROSSOVER

(Continued from page C-6)

tempt by classical artists to reach out and grab a new kind
of audience. They are working on repertoire that expands
the awareness of the public to their particular art or talent.”
Of course the wider the audience, the more receptive the
media. More avenues for radio airplay and television expo-
sure become available. In promoting the recent RCA Victor
release “Inner Voices" by Richard Stoltzman with guest art-
ist Judy Collins, Elliott says, “approaching ‘Good Morning
America’ with Richard Stoltzman's latest Brahms sonata
package is simply not as enticing. Offer them Richard fea-
tured with the beautiful Judy Collins singing a Joni Mitchell
song, and it's more popular. It reaches out to a wider audi-
ence and it's exciting.”

RCA Victor recently released ‘“The Home Video Album,”
featuring selections from their “‘Classic Film Score Series.”
But the big news is that it is the first recording to be re-
leased in Dolby Surround. “It's the first ever in the industry,
and we have an exclusive on the Dolby Surround process for
audio recordings,” says Elliott. The next volume, “Classic
Film Scores For Bette Davis,” is scheduled to be in-store by
Dec. 1, with expectations of a dozen more releases over the
next year.

New marketing and advertising campaigns are yet anoth-
er means for reaching out to grab that new audience. To op-
era lovers, the name Jessye Norman may be a household
word, but since when does an opera recording command a
budget big enough to afford a billboard on Hollywood's Sun-
set Strip? Normally, the number of potential classical con-
sumers is perceived as too small to merit such an expense.
Nevertheless, in the wake of the international media expo-
sure that Norman received for her rendition of the French
national anthem at the Bicentennial celebration in Paris,
Philips Classics seized an opportunity to use the billboard
approach to promote her newest recording, and hopefully
re-energize her emerging new audience. In addition to the
three-CD set contintaining the complete opera “Carmen,”
Philips Classics is also marketing a one-CD version with

highlights from the opera that they believe will have a much
wider appeal.

Who are those new potential listeners/consumers? Sony
Classical’'s Fein once referred to them as those who were
“burnt out on Led Zeppelin but not yet ready for Mahler.”
Robert Woods, Telarc’s owner and president, calls them hi-fi
hobbyists. According to Telarc surveys, their consumers are
“85%-87 % male, between the ages of 25-44, with college
educations and white-collar jobs, who have grown up on
rock’n’roll and are coming to classical through crossover.”

London Records VP Lynn Hoffman-Engel says, “We are
trying to tap into the baby-boomer audience who might real-
ly be ready for classical music and we're trying to present it
to them in a friendly way.” Their Nu-View line is *an answer
to those who may have heard a lot of new age music, but are
a little tired of it and maybe want something a little more
sophisticated.” Some of the pop marketing techniques are
being used to reach this audience. Music videos are normal-
ly not done for classical artists. Nevertheless, Ute Lemper’s
classical crossover video of “The Alabama Song” from her
“Kurt Weill” album proved worthwhile with its airing on VH-
1. London has also begun experimenting with VNRs (video
news releases), which combine music tracks and interviews
by the artist. “We sent VNRs around nationally to every ca-
ble station in the U.S. and we succeeded in getting excellent
airings.”

Upcoming at London is a holiday release, A Nu-View
Christmas With Tom Stacy.” Stacy, principal English horn
player for the New York Philharmonic, collaborates with
Chuck Mangione sideman Rob Mathes, who also did the mu-
sical arrangements.

Many look to jazz as a viable crossover genre. With a re-
spectable audience, both in numbers and attitude, it is a
perfect match with classical. At PolyGram, jazz and classical
are marketed through one division. ‘“We really feel that they
live side-by-side and in many cases have the same audience,
an audience for which good sound is of prime importance
and is often synonymous with classics and jazz,” explains
Hoffman-Engel. Both London and Philips are aggressive
about radio, offering promotions in conjunction with live
performances in certain key markets. This has been espe-

cially effective in supporting the Boston Pops releases,
which consistently sell in large numbers.

Jazz and new age play a significant part in the classical
crossover product from Philips. Nancy Zannini, VP of Philips
Classics U.S., says that they would have released ‘“The Blue
Chip Orchestra” with or without the new-age moniker, but
admits “the fact that it happens to fit in to stores’ new-age
departments is probably making it more successful than if it
were just marketed in the classical department.” Zamfir's
recordings used to be called “easy listening,” but his pan
flute and organ music in now fashionably compatible with
today’s new-age market.

In discussing “The Uptown String Quartet,” Zannini
points out that, as a brand new group, classical and jazz
consumers are not yet familiar with them by name. “In this
case you're just dealing with good music. And both the jazz
and classical buyers respond to in an equally favorable
way.” This also appears to be true of the transitions from
straight Bach to the subtly syncopated jazz rhythms on
“Bach Swings With John Lewis.” This Philips release went
out “‘with strong recommendations to our sales people that
when they sell it they sell it to the jazz department as well as
the classical department.”

Definitions of classical crossover vary from: (a) record-
ings sold in both the classical and jazz or new-age depart-
ments of the record stores; (b) classical artists performing
popular material; (c) popular artists performing classical
material; (d) classical music orchestrated for or performed
by electronic “instruments’’; (e) classical music performed
by classical artists but packaged thematically and marketed
to the aging baby boomer; (f) music that hard-core classical
mavens listen to when they want to relax; (g) music de-
signed to appeal to those who have not yet experienced
“real” classical music; to (h) all of the above.

While industry executives may not all agree on a single
definition, they do agree that crossover is a great way to sell
records to a thirtysomething audience whose taste alter-
nates between Springsteen and Scarlotti.

EVERYTHING YOU
NEED T0 KNOW
ABOUT SELLING

CLASSICAL MUSIGIN
BLAGK AND WHITE.

You know classical music is a strong, profitable market. But how can a mainstream

music store handle the intricacies of choosing and stocking classical music?

Easy. Telarc.

Telarc is the industry’s fastest turning classical label. With just over 100 titles, wefe
15% of the total U.S. full line classical market. We reached this level by being the classical

choice in “pop-oriented, as well as classical retail outlets.

Telarc is the choice of classical audiophiles. Most classical listeners are looking for the
highest quality sound. They prefer Telarc because each release is still made with uncom-

promising attention to detail.

AND YELLOW.

|TELARc"‘

DISITAL

Telarc makes classical easy. Inventory guides are arranged both alphabetically and

numerically for simple ordering.

Only Telarc offers Classical Crossover Phenomenon: Erich Kunzel and the Cincinnati
Pops. Kunzel was Billboard's 1988 #1 Crossover Artist, and this year owned as many as 5

of the top 10 Crossover positions at one time.

Telarc has DMP jazz. Were the exclusive distributor for this prestigious jazz label, known for
extremely high quality recordings by Flim and the BB's, Thom Rotella, Bob Mintzer and others.
Make a classical commitment. Cal Telarc today for the name of your local Telarc repre-

sentative or wholesaler. 1-800-321-7152.

EVERYTHING YOU HEAR IS TRUE.
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CDV’s Classical Edge, Laserdisk Push Raise High
Expectations for Major Home Impact

By IS HOROWITZ

eration, CD video today bears more than a passing re-

semblance to compact disk shortly after it was intro-
duced in 1983. At first, CDs were largely the province of
classical labels, who promoted the new technology while pop
divisions played wait-and-see. Lots more classics than pop is
being sold on 12-inch laservideo by PalyGram today, an
echo of the early CD experience. The ratio, however, is
bound to change as the configuration gains adherents.

Most promising is the availability of new players at re-
duced cost (some advertised at $500 or less) and the de-
clared intention of major classical record labels outside the
PolyGram family to introduce laserdisk and videocassete ti-
tles in the coming year. This even as non-record label video
entrepreneurs enlarge already substantial classical cata-
logs.

These developments, long awaited, are certain to increase
public awareness of the technology. Parker advises retailers
to dig those 12-inch racks out of storage. The LP may be
gasping its last, but their rack dimensions are ideal for laser-
disk.

What then are record label plans for marketing video?

PolyGram's approximately 100 laserdisk titles will be bol-
stered by more than 50 new packages next year, with regu-

To Joe Parker, who heads PolyGram Classics video op-

lar releases every morth or two, says Parker, who also notes
that the company will begin producing its own video product
in 1990. Most material to date has come from Unitell

Despite its commitment to laserdisk as the preferred car-
rier for classical video, PolyGram will become active in vid-
eocassette as well before the year is out. The enormous
number of VHS players already in American homes cannot
be ignored, says Parker. Ten to 20 titles are due in the first
quarter of 1990. This is material that has already been is-
sued on disk. Later in the year, Parker says he expects that
simultaneous release of new titles on laserdisk and cassette
will become the norm.

With video still a relatively new development for classical
record companies, anomolies regarding expected rights will
dot the relationship among competing labels. An example is
the New Year's concert last Dec. 31 by the Vienna Philhar-
monic, conducted by Carlos Kleiber. Deutsche Grammo-
phon is releasing the live concert in both video configura-
tions, but the audio-only recording has been issued by CBS
Masterworks.

In a reverse twist, CBS, now Sony Classical, will release
the video version of Herbert von Karajan's last concert with
the Berlin Philharmonic, a perfarmance of the Tchaikovsky
Piano Concerto No. 1, with Evgeny Kissin as soloist. The au-
dio-only version of the same performance is due out on DG.

Sony Classical will enter the video era next spring on sev-

eral levels. LLaserdisks will be featured first, but tape, both
VHS and high-definition TV, will follow shortly, says Glinther
Breest, president. It's also expected that hi fi 8mm cas-
settes will become a video carrier for classics before long.

HDTYV techniques will be used exclusively on videos pro-
duced by Sory itself, says Breest, although they will be pro-
cessed for release on conventional carriers as well. And the
sound, in tandem with new audio-only recordings, will be
captured on 30-bit digital equipment.

Programs already taped feature Isaac Stern, §tzhak Perl-
man, Katia and Marielle Labeque, Murray Perahia, Sir Georg
Salti, and Sergiu Celibidache, in addition to the Karajan/Kis-
sin package cited above.

In a major acquisition that will be released at retail over a
period of a year or more, are more than 40 performance
films starring Karajan. Video rights to this material were ac-
quired shortly before the conductor died last August.

Sony Classical hopes also to assemble visual foctage of
performances by such former top CBS Masterworks artists
as Glenn Gould and Leonard Bernstein for release on video.

To prevent split rights as in the case of the Karajan and
Kleiber performances, Breest says that future artist con-
tracts will, wherever possible, specifically cover both video
and audio rights.

BMG Classics plans to have some video product out next

(Contnued on page C-16)
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RAMPANT GROWTH

(Continued from page C-1)

million units, worth $188.2 million at list.

Midline and budget CDs as a group gained against full
price units, but still accounted for only one-third of the total,
according to the RIAA. That percentage will surely be higher
in the 1989 count, when assembled.

As for the other configurations, net shipments of classical
cassettes in 1988, up 27 %, came to 11.08 million units,
worth $69.5 million. And classical LPs refuse to die, al-
though their hoid on life became ever more tenuous. Gross
vinyl shipments last year tallied 1.2 million units. But re-
turns of 989,000 units trimmed the total for the year to
226,000.

The RIAA figures, while instructive, are far from compre-
hensive. They take into account only the reports of RIAA
member labels. Many scores of indie labels, both foreign
and domestic, perhaps hundreds, do not belong to the asso-
ciation, nor do they participate in the statistical roundup. If
included, they would add significantly to the RIAA totals.
(For the record, RIAA reporting members active in classics
are CBS, PolyGram, BMG, Angel, MCA, the Warner group,
A&M, Telarc, and Denon.)

Putting out new recordings has never been easier. With a
DAT under arm and CD manufacture economical and readily
available, almost anyone can take a flyer at the business—
and many do.

But getting the recordings heard and sold is another mat-
ter. That is becoming more of a challenge all the time. There
are limits to the number of titles dealers can stock, and for
many the gap between that limit and available product is
widening rapidly.

The challenge, though, has not dampened the spirit of
those on the front lines. Marketing expertise has become an
increasingly valuable asset, and more stress is being placed
on its use. At least on the major label level, competition for
the allegiance of superstar talent is heating up. The cam-
paign by Sony Classical to boost the label to prestige peaks
enjoyed by CBS Masterworks in its heyday, has added new

tension to the battle for superstar allegiance.

And the debut of WEA International Classics on the do-
mestic scene certainly heralds more than a measure of new
market competition.

The coming year will see other major labels joining the Po-
lyGram group in marketing classical video, both on laserdisk
and tape. It will also see at least one major, Sony Classical,
introduce DAT as a prerecorded music carrier. And 1990
may also see the extension of superbudget CD marketing.
Some majors, despite stated opposition to the development,
are known to be surveying the field.

On the repertoire front, the boundaries of what is known
as crossover continue to be stretched in order to bait a ‘clas-
sical” trap for people with more diverse tastes.

But despite the ripe market, new contenders continue to
come along, anxious to try their hands at the challenging
game. New alliances, mergers, and license deals proliferate
as established firms and newcomers measure their compe-
tence in the arena.

VIDEO

(Continued from page C-10)

year, says Guenter Hensler, president. Both laserdisk and
tape cassette will be used. A number of co-production deals
are being considered, he says.

But it's most likely that BMG's entrance into the field will
debut with a series of film transfers of performances by Ar-
turo Toscanini, the legendary conductor who will also be the
subject of a massive retrospective CD release by BMG.

Although no specific product was named, Angel president
Brown Meggs says EMI in London is “bullish” about classi-
cal video, and is already assembling suitable material. First
titles will be released here on cassette and laserdisk in the
spring of 1980, says Meggs.

Teldec, marketed here by WEA International Classics, will
also have video material on release early next year. Two au-
diovisual catalogs have been signed so far, says Peter
Andry, senior VP, repertoire.

One is the Allegro catalog, which holds music films pro-
duced by Christopher Nupen. Among these is a perfor-
mance of the Schubert “Trout” Quintet, in which Zubin
Mehta performs on kass, his one-time instrumental special-
ty. Other performers are Jacqueline Du Pré, itzhak Perlman,
Pinchas Zukerman and Daniel Barenboim. There is also an
Elgar Cello Concerto played by Du Pré, with Barenboim con-
ducting the Philharmonia Orchestra.

The other film catalog licensed by Teldec, says Andry, is
the Metropolitan, wkich contains filmed concerts by such
artists as Barenboim and Andrés Schiff.

INDIE DISTRIBUTORS

(Continued from page C-4)

growth.

Almost 100 labels are represented at the present time,
most of them classical, with another 20 to be signed shortly,
says Micallef. New releases are not selling in the same num-
bers they did a year ago, he admits, but he plans no cut-
backs. "We just have to work harder to get shelf space.” He
claims a sales rep force of 18, five of whom work out of Can-
ada. Of the total, all but four devote full time to Allegro, he
says.

Allegro works the price spectrum, from full price to super-
budget. The distributor has only recently taken on exclusive
representation of the Black Pearl line, which sells to dealers
at $2.50 each in bex lots, or $2.75 if ordered in blister-
pack. In top-of-the-line, non-parallel EM| imports and Coni-
fer are the largest sales producers, says Micallef.

As many as 250 new titles are released every month, of
which about 75% are classical. In all, the company’s current
catalog numbers some 4,000 items.

Record magazines add a wider dimension to Allegro activ-
ities. The firm distributes the British publication Gramo-
phone to retailers, as well as American Record Guide and
CD Review. “We expect to add more music magazines,"
says Micallef.

(Continued on page C-19)
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(Continued from page C-16)

If Allegro turns down half of new label bids, it's also on the
lookout for promising neophytes. Micallef calls such new-
comers on his list his “nursery department.” They must be
nurtured. Every so often one breaks through as an impor-
tant contributor. The Allegro chief points to Dorian Records
as an example.

We have offers almost every day to handle new lines, says
Otto Quittner, head of Qualiton Imports. And that's only for
foreign labels; the firm doesn’'t handle domestic lines. But
the importer passes on most of them. The field is just too
crowded, says Quittner.

The number of CD players in consumer homes is not
growing rapidly enough to accommodate the burgeoning in-
creases in product diversity. The public has a wider choice,
observes Quittner, so it often ends up buying fewer copies
of any specific title. He notes that an album that sold per-
haps 3,000 copies two years ago, today might not exceed
1,200. Volume is maintained by increasing the title base.

The firm’s current catalog numbers almost 4,000 titles,
furnished by some 35 suppliers, most of whom have more
than one line. Bis and Hungaroton are among Qualiton’s
most active lines, but Quittner notes that historical record-
ings, mostly of live performances, supplied by such labels as
Melodram, Nuovo Era, Pearl and Hunt, draw good response.
Qualiton has acquired its own historical line for transfer to
CD, Club 99, which comprises about 120 titles by such leg-
endary singers as Caruso, Ruffo, Supervia and Pinza. First
releases were shipped last month.

Chris Spinoza, of One World, sees lots of promise for in-
dustry expansion. An estimated 80 % of past record buyers
do not yet have CD players, he says, so the potential for
growth remains significant.

One World acts as both a distributor and rep firm, and in
one capacity or the other handles a label list that includes
Arabesque, Omega, Smithsonian. Pantheon, Albany and Dis-
chi Ricordi and CRI. Spinoza notes that the rep formula is
useful in getting retail exposure for certain small or special-
ty labels as retailers become more reluctant to open new
vendor accounts. But as a rep, One World acts as the ven-
dor, selling from a catalog, but handling all billing itself.

This doesn't appear strange to Spinoza. “After all, we're
in a onesy, twosy business,” he says.

LABEL STRATEGIES

(Continued from page C-3)

consumer advertising.

Despite the product giut, BMG has no intention of cutting
back on new releases. An ambitious “relaunch’ of Eurodisk,
for example, is promised for next year with new recordings
and catalog items by such conductors as Eugen Jochum and
Kurt Sanderling. One of the first steps Hensler took when he
assumed the stewardship of BMG early this year was to shift
the focus of Eurodisk away from a vocal/opera-only product
line.

Among the more ambitious projects currently underway
at BMG is a definitive edition of all extant Toscanini record-
ings, including titles never before released on disk. These
will be issued next year, and a number of Toscanini films will
make up the first classical videos (both on tape and CD vid-
e0) to be marketed by BMG. Co-productions will provide
other early BMG video product.

The adoption of a new name, Sony Classical, is not the
only mark of change at what the industry and record-buying
public have long known as CBS Masterworks. Under its
president, Giinther Breest, the label is going to exert lots of
pressure on the status quo as it seeks to upgrade its already
powerful influence in the U.S. and abroad.

If superstar artists are vehicles to speed access to con-
sumer dollars, Sony Classical will seek more of them.
Breest, the former A&R exec at Deutsche Grammophon, has
intimate contacts with top talent worldwide, and is reported
to have the financial support to fund an aggressive talent
drive. New energy can also be expected to focus in technical
and marketing areas.

Specifically, Sony Classical had engineered recording
deals with Vladimir Horowitz, the Boston Pops, the Metro-
politan Opera, and Itzhak Periman, with more certainly to be
expected, as well as a series of heavy commitments with or-
chestras in Europe. Here, Breest has indicated interest in
the New York Philharmonic, both as a renewal of a tradition-
al CBS classical link and to establish a strong orchestral
base in the U.S. Scope of the latter deal, should it material-
ize, may depend on who ascends the NYP's podium when

Zubin Mehta leaves that post a year-and-a-half hence.

The marketing of classical video, both on laserdisk and
cassette, is on SC's early 1990 agenda, as is the introduc-
tion of digital audiotape; the label is the first major to de-
clare a timetable for launching the controversial configura-
tion. The label will also activate an early music program,
using period instruments, and will remove most crossover
material from shelter under the classical umbrella. Breest
promises to maintain a heavy reissue and repackaging pro-
gram to exploit secondary markets.

Among upcoming recording projects, Sony Classical will
be recording an “Aida” and ‘“Porgy and Bess” with Meto-
pera forces under the direction of James Levine. The new
Horowitz recording, begun in mid-October, was to feature
the pianist in works by Chopin and Wagner/Liszt. Among
the many Berlin Philnarmonic Orchestra recordings is a
clutch of late Mozart Symphonies led by Carlo Maria Giulini;
he'll start with Nos. 38 and 39. Giulini will also record *Pic-
tures at an Exhibition” with the BPO, and Ravel and Stravin-
sky with the Concertgebouw.

Zubin Mehta and the Berlin will record a complete “Salo-
me’’ next fall, starring Eva Marton. As for Claudio Abbado,
Breest notes that SC has a 20-CD commitment from the
conductor who will be taking over as chief conductor of the
BPO. Despite the depth of the obligation, it's also noted that
Abbado’s deal with Deutsche Grammophon gives the latter
first refusal rights on new repertoire.

The creation of Elektra/WEA International Classics as a
new facility to handle wholly owned Teldec and licensed Era-
to recordings in the U.S. is certain to sharpen competitive
market edges. The move, effective this month, kicks off a
determined drive to carve out a larger market share than
these long-established labels have ever enjoyed domestical-
ly.

As of this writing, the new Elektra wing was still hiring
staff to carry out the assignment under Kevin Copps, for-
merly with Angel Records, who will run the operation.

Peter Andry, senior VP for classical repertoire at WEA In-
ternational, says that Teldec will release 60 or 70 new titles
next year, supplementing a catalog that already numbers
many hundreds of titles. Material will be broad-based, en-
compassing early music on original instruments to standard
and contemporary repertoire.

New recordings with the New York Philharmonic under
Zubin Mehta will appear on Teldec next year. Already in the
can is a Mahler Symphony No. 5, with sessions scheduled
for Holst's “The Planets.” and Rachmaninoff's Symphony
No. 2. There will be more recording with the Cleveland Or-
chestra conducted by Christoph von Dohnanyi, in addition
to a large and on-going program with a number of European
orchestras, including the Concertgeouw, the Leipzig
Gewandhaus and the Frankfurt Radio Symphony, says
Andry.

The WEA International exec looks for strong response to a
recording by Alexei Sultanov, laureate of this year's Van Cli-
burn International Piano Competition, of both the Tchaikov-
sky Piano Concerto No. 1 and the Rachmaninoff No. 2 with
the London Symphony Orchestra led by Maxim Shostako-
vich. The competition was highly publicized, and was the
subject of a nationally distributed 90-minute PBS TV show.

The Erato representation doesn’t begin until Jan. 1, when
BMG Classics’ pact with the French company expires. At

(Continued on page C-21)
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From the outset, Nuova Era had one
goal in particular in mind - to bring
you the colour, excitement and
atmosphere of Italian opera recorded
live on the stages of Italy today.
Formed within the NOWO Group (the
leading Italian independent distributor
of Classical labels) only two years ago,
this dynamic young recording
company is set to enter 1990 with a
catalogue of over 250 titles.

In addition, Nuova Era’s releases also
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past with masterworks from the
operatic and symphonic repertoires -
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original period instruments.
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first, stress will be on new titles, says Andry, with selections
from Erato’'s vast catalog introduced gradually. Among up-
coming projects he cites a series of Mozart operas conduct-
ed by Daniel Barenboim. Also in the works is an extensive
program with the Orchestre de la Suisse Romande under Ar-
min Jordan. A complete Debussy cycle is underway, as well
as a series of Schumann recordings, including the four sym-
phonies.

Virgin Classics has no intention of resting in a small-label
slot for long. “*“We have a firm policy to compete with the ma-
jors,” says Simon Foster, managing director. Future release
schedules and recording plans lend credence to this goal.

Beset by startup delays, the U.K. label has only released
some 40 recordings here to date, half the number put out in
Europe. But heavy releases this fall will bring U.S. catalog
parity with Europe by the end of the year, promises Foster.
And he projects a new annual product release rate of 80 to
90 titles.

Most interesting is Foster's determination to increase Vir-
gin's artistic presence in the States. He hints at future ties
with other American orchestras to supplement a current
agreement with the Minnesota Symphony and its conductor
Edo De Waart. “Big name’ soloists, both instrumental and
vocal, are also on the label's search list.

Foster is apparently not worried about declarations that
the American market is saturated with product. He feels
there’s still plenty of sales elbow room. The U.S. remains the
largest single market for classics, he says.

Among new projects is a series of recordings with guitar-
ist Sharon Isbin, whose first for the label, a set of Bach Lute
Suites, has just been released. Upcoming will be a Spanish
and Latin American solo program and, with the Lausanne
Chamber Orchestra another CD holding the Rodrigo “‘Con-
cierto de Aranjuez” and “Fantasia para un Gentilhombre,”
and a Vivaldi concerto.

The American conductor Kent Nagano, whose perfor-
mance of Prokofiev's “Love of Three Oranges,” in the origi-

would like to thank the distributors and
retailers who helped us chart this
amazing recording featuring:
Keith Jarrett with
The American Composers Orchestra

fadad T

Watch for new releases coming soon from
The Orchestra of St. Luke's,
Paula Robison,

Dennis Russell Davies,
Staatsorchester Stuttgart,

The Chestnut Brass,
Naumburg Award winners
Christopher Trakas,

Anton Nel, and Andres Diaz.

Musicmasters
1710 Highway 35 ® Ocean, NJ 07712 o (201)531-3375
DtsTrRIBUTED IN THE U.S. By KOCH INTERNATIONAL

nal French version with the Opera de Lyon has just been re-
leased, will be heard in more orchestral and operatic
recordings. And baritone Thomas Allen has been signed for
a comprehensive lieder program.

Lee Smith, director of sales for A&M Classics, which dis-
tributes Nimbus, Delos and, most recently, Denon, is not too
concerned about the host of labels battling for retail expo-
sure. He admits that there has been a slowdown in sales of
full price product. But he suggests that the problem is “too
many price points rather than too many players.” He be-
lieves the consumer’s concept of product cost has been
skewed.

The recent acquisition of A&M by PolyGram is not expect-
ed to impact soon, if at all, on the activities of the A&M-dis-
tributed labels, says Smith. At least, for now, things are pro-
ceeding as before.

“The classical record industry has always shot itself in the
foot,” says Steve Jacques, who guides the destinies of Nim-
bus Records Stateside. His caustic comment, echoing al-
most exactly that of Joseph F. Dash of CBS Masterworks a
year ago, refers to the increasing attention given midlines
and budgets by the majors, and its eroding effect on top-of-
the-line.

Nevertheless, Jacques believes lower prices have merit in
certain cases; the new Nimbus Prima Voce line which bowed
in October with five packages, for example. Jacques claims
new standards of transfer from historic acoustic recordings
have been achieved in these historic performances by such
artists as Caruso, Ponselle and Martinelli.

Established release schedules will be maintained, despite
the crowded market, says Jacques. He believes Nimbus has
established a “stable consumer base” among collectors who
appreciate the label's policy of long recording takes and the
maintenance of performance integrity via little if any editing.

The Hanover Band, which has just completed a Schubert
symphony cycle (No. 9 is to be released in February), is
turning its attention to Mozart, with the Symphony No. 40
and the Basset Horn (clarinet) Concerto, due in March. And
in recognition of its broader repertory scope, the English
String Orchestra under William Boughton has changed its
name to the English Symphony Orchestra. Its first recording
under its new name is an Elgar set featuring the “Enigma
Variations.”

Delos continues to lay stress on its series of orchestral
recordings of neglected American works. Many new projects
are planned, stimulated in part by the top-10 chart success
it is has been enjoying with its CD of Hanson Symphonies
Nos. 1 & 2, with Gerard Schwarz and the Seattle Symphony.
The label seems a step ahead of most that feel there is a
strong potential in pursuing this once-neglected area of rep-
ertoire.

Actually, a complete cycle of the Hanson symphonies is in
the works with Schwarz, says Rudi Simpson, marketing di-
rector. But the Seattle forces will also be recording generous
portions of the output of David Diamond and Walter Piston.
The latter’s Symphony No. 6 will be recorded in December
to join up with Piston’s Symphony No. 2, already cut, and
the composer’s Sinfonietta to be recorded this month by
Schwarz and the New York Chamber Symphony. Much of
the label’s work with the Seattle is made possible by grants
from the National Endowment for the Arts.

Standard orchestral repertoire is also within the Delos
purview, but usually along with a twist. Thus, a first entry in
a Schumann cycle, again by Schwarz, couples the First Sym-
phony with the “Overture, Scherzo and Finale” and the
“Konzertsttick for Four Horns & Orchestra.”

Simpson also calls attention to more Shostakovich due
with the Helsinki Philharmonic under James DePreist. Ses-
sions are scheduled in April.

As for Denon, A&M placed 89 catalog classical titles in
the pipeline at the end of October, 49 of which were top-of-
the-line, and the remainder midlines. Four more full-price
CDs were due in mid-November, including a continuation of
Elihu Inbal’'s Berlioz cycle with the “Requiem,” and more
Bach from harpsichordist Huguette Dreyfus, this time the
“Goldberg Variations.” About 20 new titles will be added
next year.

A&M'’s Lee Smith says there will be some pruning of the
enormous Denon catalog. Not everything will be brought in,
and some past full-price items will be recycled at midprice.

Nonesuch was one of the first widely distributed labels
to blur lines separating classical from other related genres.
That eclectic mix will continue into the new year, and be-
yond, says VP Peter Clancy. He notes that new material
can be expected from pianist Mieczyslaw Horszowski.
There will certainly be more from the Kronos Quartet, and
works are scheduled by West Coast composer Ingram Mar-
shalil.

(Continued on page C-22)
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New top-of-the-line releases will issue at a rate of about
25 a year, says Clancy, and more midlines, both from the
Nonesuch catalog and the Explorer series, will be marketed
in 1990.

More than 100 classical titles rest in the catalog of Music-
masters, retail-oriented sister label of the major record
club, Musical Heritage Society. Thirty or more new CDs are
added annually, says label president Jeffrey Nissim, who
does not foresee any cutbacks, despite crowded market
conditions. “It's harder than ever to get to the retailer.” he
admits. Nor does he see any benefit in reducing segments of
his catalog to midprice or budget. “We can't compete on
price,” says Nissim.

Chamber music is becoming a tougher sell, finds the Mu-
sicmasters chief, and the label is shifting more to orchestral
projects and non-standard repertoire. Here, most work is
being done with the St. Luke's and American Composers or-
chestras. A first-time chart entry last month of an Alan Hov-
haness program with the ACO has encouraged this ap-
proach. But work with solo artists such as flutist Paula
Robison and guitarist Eliot Fisk will continue, says Nissim.

Although New World Records has built a catalog that’s
largely unique, is has not escaped the consequences of
product glut. Arthur Moorhead, director of marketing, puts
it this way: As the majors issue greater quantities of mid-
price catalog, as well as more crossovers, they drain off a
growing share share of dealer dollars. First access to retailer
resources go to the majors; what's left, a shrinking chunk, is
apportioned among the indies.

As a non-profit company, the label relies on foundation
and government support for its recording projects. But such
funding rarely includes resources for overhead or advertis-
ing.

“We have been able to maintain our volume,” Moorhead
says, ‘‘but it requires more legwork, and some broader-
based product.” He says it's now necessary to visit major

CLASSICAL ALBUMS

Following is a recap chart of the top classical albums during the
eligibility period of Oct. 29, 1988 to Oct. 21, 19889.

. THE MOVIES GO TO THE OPERA—Various Artists—Angel

. VERDI & PUCCINI: ARIAS—Kiri Te Kanawa—CBS

. PAVAROTTI AT CARNEGIE HALL—Luciano Pavarotti—
London

. WAGNER: THE ‘RING’ WITHOUT WORDS—Berlin Philhar-
monic (Maazel)—Telarc

5. BERLIOZ: SYMPHONIE FANTASTIQUE—London Classical

Players (Norrington)—Angel

H WN =

6. PORTRAIT OF WYNTON MARSALIS—Wynton Marsalis— -

CBS

7. BEETHOVEN: SYMPHONIES 1 & 6—London Classical -

Players (Norrington)—Angel
8. BAROQUE MUSIC FOR TRUMPETS—Wynton Marsalis—
CBS

9. BARBER/BRITTEN: CELLO CONCERTOS—Yo-Yo Ma— .

CcBS

10. HOROWITZ IN MOSCOW—Vladimir Horowitz—DG

11. BEETHOVEN: SYMPHONY NO. 3—London Classical Play-
ers (Norrington)—Angel

12. WINTER WAS HARD—Kronos Quartet—Nonesuch

13. MAHLER: SYMPHONY NO. 2—London Symphony (Kap-
lan)—MCA

14. MAHLER: SYMPHONY NO. 1—Concertgebouw Orchestra
(Bernstein)—DG

15. VERDI: REQUIEM—Dunn, Curry, Hadley, Plishka (Shaw)—
Telarc

16. PART: PASSIO—Hilliard Ensemble—ECM

17. REICH: DIFFERENT TRAINS—Kronos Quartet—Nonesuch

18. LUCIANO PAVAROTTI IN CONCERT—Luciano Pavarotti—
CBS

19. HOROWITZ PLAYS MOZART—Vladimir Horowitz—DG

20. LIVE IN TOKYO 1988—Kathleen Battle, Placido Domin-
go—DG

21. RACHMANINOFF: PIANO CONCERTO NO. 2—Evgeny
Kissin—RCA

22. HANSON: SYMPHONIES 1 & 2—Seattle Symphony
(Schwarz)—Delos

23. BACH: SONATAS & PARTITAS—Itzhak Periman—Angel

24. SCHUBERT: LIEDER—Kathieen Battle—DG

25. HOROWITZ AT HOME—Viadimir Horowitz—DG

buyers at least every two weeks to keep on top of things.
“We have to fight harder for display space.”

Without sluffing its mandate to concentrate on “serious”
contemporary music, New World has recently moved into
jazz and given more attention to musical theater. Market-
place success with Leonard Bernstein's '‘Candide’ three
years ago has led to other theater projects, two of which,
“Babes In Arms,” and “Sitting Pretty,” have recently been
recorded and are awaiting release early next year.

Normally, New World output has been about 1 2 titles. But
this fiscal year the number has risen to 16 to help swell its
60-CD total.

ProArte is another label that sees potential for growth
abroad. Label's Michael Olsen says that additional foreign
licensees and distributors will be signed in the coming year,
and that new recording deals are being negotiated with per-
forming ensembles in Vienna, Helsinki, Paris, and Israel. On
the home front, Olsen says the challenge remains to find
and exploit a repertoire niche that is still not too heavily du-
plicated. ProArte will be working with six to eight American
orchestras in the coming year. About 20 new classical titles
are projected.

ProArte, far from alone in being buffeted by increasing
competition in budget and midline product, is mulling a di-
rect confrontation with Laserlight and other superbudget
marketers. Olsen says that reducing the price of the compa-
ny 's Quintessance line to superbudget levels is under con-
sideration.

Arabesque continues to turn out 16 to 18 new classical
titles a year to beef up a catalog which now numbers more
than 130 titles. Ward Bottsford, president, who has already
extended his operation to include jazz, has also created a
sister label, Arabesque Too, to sidle into spoken word and
children's material, as well as other categories that don’t
quite fit the parent label mode.

That latter imprint has already taped the Little Orchestra
Society under Dino Anagnoste in Prokofiev's “Peter and the
Wolf,” Gail Kubik's *“‘Gerald McBoing Boing,”” and Peter
Schickele's “A Zoo Called Earth.” Only the narration re-
mains to be added, by Maurice Sendak, Carol Channing and
Schickele himself, respectively. "'Dear Millie” with Sendak is
another upcoming project in this line, says Bottsford.

Next September, Arabesque will record another album
with tenor Rockwell Blake, this a Handel program, per-
formed with the English Chamber Orchestra and Nicholas
McGegan. Bottsford also has more recordings scheduled
with Mitch Miller conducting the London Symphony Orches-
tra. And in June he travels to Poland to record the Cracow
Philharmonic in Schubert’'s Mass in E Flat. Elizabeth Stder-
strom will be among the soloists. Gilbert Levine will conduct.

Smaller labels, particularly, often seek out recording asso-
ciations that carry with them built-in promotional opportuni-
ties. Omega, for instance, has arranged for a number of re-
cordings at the Aspen and Tanglewood Music Festivals, in
addition to a budding program with the Chamber Music So-
ciety of Lincoln Center. Seymour Solomon, the former chief
of Vanguard Records who formed Omega little more than a
year ago, says he will be recording members of the Lincoln
Center group in two Schubert programs beginning this
month.

The crowded market holds no terrors for Brian Couzens,
whose Chandos label continues to record at a hectic pace.
At least 100 new albums are planned for 1990, he says, to
be distributed here by Koch International.

New titles are coming from the Chicago Symphony and
the Concertgebouw, as well the Residente Orchestra The
Hague, the Bournemouth Sinfonietta and the Scottish Na-
tional Orchestra. The latter, under Bryden Thomson, will be
heard in all the Rachmaninoff Piano Concertos, with Howard
Shelley as soloist. A complete survey of the Dvorak String
Quartet by the Chilingirian Quartet is also in the works.

Among other projects scheduled are the Mozart Horn
Concertos with Frank Lloyd as soloist, Prokofieff with pianist
Boris Berman, Bax violin sonatas with Erich Gruenberg, and
John McCabe at the piano, and a recital of French songs by
Hugues Cuenod. The 86-year-old tenor is accompanied by
ptanist Julius Drake. Lots more English music is scheduled,
according to Couzens, and the firm's early music program
under the Chaconne imprint will be continued.

MCA Classics continues a reissue program drawing on its
large catalog holdings on the Decca, Westminster, Kapp and
Command labels. At the same time, it will be releasing occa-
sional items it has recorded on its own. An example cited by
MCA exec Martin Fleischmann is a Mozart program by the
Ambherst Saxophone Quartet. Also upcoming in the new year
are the first of series of cassette-only instructive musical
programs, with narration by former MCA Classics chief
Thomas Shepard. Music by Tchaikovsky, Beethoven and Vi-
valdi are covered in the first three releases. Catalog reissues
will include more Andres Segovia albums, and "'The Play of

|n

Daniel” by the New York Pro Musica, Says Fleischmann.

New titles from licensor IMP/Pickwick are due, including
a two-piano set by John Ogden and Brenda Lucas, recorded
just before the former’s death earlier this year. MCA's initial
CDs of Soviet performances furnished by Mobile Fidelitiy's
erstwhile deal with Melodia, and the latter’s Arts & Enter-
tainment joint enterprise with Russian interests, and more
are due.

A&E now has 19 artists on its roster, says Fleischmann.
Among them is the violinist Vadim Repin, winner of this
year's Queen Elizabeth Contest, who will be heard in works
by Bach, Brahms and.Wieniawski. Music by Cage, Crumb
and Stockhausen will be featured in a second volume of the
contemporary series, Alternatives.

It may be more difficult to find retail space for new prod-
uct, but Larry Kraman of Newport Classic says he has no
intention of easing up on new recording and release sched-
ules. “We just have to work harder,” he says. With 64 titles
in his catalog, distributed by MCA Classics, he projects the
number of new releases at 40 annually.

Newport has been a midprice line, but Kraman says he is
now considering lifting it to or near full price. He doubts
whether higher list prices would cut seriously into unit sales,
bearing in mind the non-standard nature of much of his cat-
alog.

Bridge Records has one eye on the present and the other
on the past. David Starobin, president, says that contempo-
rary and traditional music break down just about equally in
the company's young catalog and future recording plans.

In a move to broaden its repertoire scope, Bridge is
launching a “"World" line that will focus on indigenous music
of non-western countries. David Lewiston, who was respon-
sible for much of the “Explorer’” music that appeared on
Nonesuch, is the producer. Music from Tibet and Bali will be
heard on the initial releases.

On the classical side, Starobin calls special attention to
the last album recorded by the late Jan DeGaetani. Devoted
to Mahler and Berlioz material, it will be released in Decem-
ber. Among new projects yet to be recorded is a set of lves
violin sonatas performed by Gregory Fulkerson, with Robert
Shannon at the piano, and an album of electro-acoustical
works by British composer Jonathan Harvey. Starobin, who
has an active career as a classical guitarist, also plans to re-
cord an album of 19th century music performed on an early
classical guitar.

RPO Records, the label affiliate of the U.K.'s self-govern-
ing Royal Philharmonic Orchestra, claims a small profit after
three years in the business. It has been represented in the
U.S. by MCA Classics, but that association has unravelled
and RPO is seeking another affiliation.

The RPO catalog holds 22 titles, with four more planned
for the coming year. That's just about enough for a label its
size, says RPO managing director lan Maclay. On the agen-
da this month is a live recording of a concert in Moscow fea-
turing Vladimir Ashkenazy both as conductor and piano so-
loist. And depending on funding success , the label hopes to
mount a studio recording of Britten's “War Requiem,” with
André Previn on the podium.

CROSSOVER ALBUMS

Following is a recap chart of the top crossover albums during
the eligibility period of Oct. 29, 1988 to Oct. 21, 1989.

1. SHOW BOAT—Von Stade, Hadley, Stratas (McGlinn)—An-
gel

2. JAMES GALWAY'S GREATEST HITS—James Galway—
RCA

. UTE LEMPER SINGS KURT WEILL—Ute Lemper—London

. VICTORY AT SEA—Cincinnati Pops (Kunzel)—Telarc

. THE SOUND OF MUSIC—Von Stade, Cincinnati Pops
(Kunzel)—Telarc

N bhw

6. DIGITAL JUKEBOX—Boston Pops (Williams)—Philips

7. BIG BAND HIT PARADE—Cincinnati Pops (Kunzel)—Te-
larc

8. MANCINI'S GREATEST HITS—Cincinnati Pops (Kunzel)—
Telarc

9. A DISNEY SPECTACULAR—Cincinnati Pops (Kunzel)—Te-
larc

10. POPS BRITANNIA—Boston Pops (Williams)—Philips

11. SOUSA:-MARCHES—The Wallace Collection—Nimbus

12. THE BERNSTEIN SONGBOOK—Various Artists—CBS

13. BY REQUEST ... THE BEST OF JOHN WILLIAMS—Boston
Pops (Williams)—Philips

14, 1712 OVERTURE—P.D.Q. Bach—Telarc

15. RAMIREZ: MISA CRIOLLA—Jose Carreras—Philips
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AUDIO/VIDEO

Clients Are Airing Spots Shot In The Format

Ad Agencies Pick Up On HDTV

BY BRUCE HARING

NEW YORK High-definition televi-
sion may still be several years away
from the consumer marketplace, but
the advertising community is already
jumping on the bandwagon.

This fall, major players like Ken-
tucky Fried Chicken, Pampers,
Honda, Sony, and Reebok are airing
commercials shot in HDTV, a format
that offers higher resolution and su-
perior sound to conventional broad-
casts, enhanced special effects, and
wide-screen picture capabilities. And,
according to sources familiar with
the format, several major labels are
planning video shoots in hi-def.

Although the U.S. has yet to agree
on a standard for high-definition
transmissions, the prototypes for to-
morrow’s HDTVs will be tested in
the next 18 months, according to
Mark Rosenker, VP public affairs for
the Electronics Industries Assn.
Gray-market Japanese HDTVs are
available domestically.

Hi-def commercials shot in the U.S.
must be transferred to other media
conforming to national television
standards before they can be shown
on commercial TV.

At present, translating the HDTV
shoots to film requires sending the
tape to Japan for conversion. Howev-
er, Sony plans to bring transfer
equipment to the U.S. soon, a move
that will greatly increase the speed of
working in hi-def.

Don Slater, a partner and creative
director at New York’s Slater-Hanft-
Martin advertising firm, has already
shot three hi-def spots, one of them
for Sony. He touted the format as
something most agencies ‘‘should
climb on tomorrow in terms of saving
clients money when they’re doing
special effects on mats.”

Slater also says, “I don’t know
what other agencies are doing, but di-
rectors are not familiar with it, so
maybe that's why it’s not growing so
fast.” He advises “everyone to go
look at it. If you go up and look at the
stuff on a hi-def monitor, it’'s awe-
some; you think your regular TV set
is out of focus. We definitely plan to
continue with it.”

How will spots shot in hi-def look
on regular television? Opinions are
divided, but most firms say that a hi-
def shoot will translate well in cur-
rent broadcast parameters.

The commercials that will appear
on regular television will still look
better than the average shoot, ac-
cording to one source familiar with
the format, who asked not to be
named. “Although there’s no high-
definition broadcasts, the heavy color
saturation still comes through. Not
only do reds and blues look better,
but a wider spectrum of color can be
translated.”

Getting used to the technique and
building up software for the rollout
of commercial hi-def is the reason ad-
vertisers are already starting to
shoot, the source says.

“It's important for them to look
ahead to build a library. It’s like the
early days of digital audiotape; the
hardware will be there, but there’s no
software. When hi-def starts to hap-
pen in shopping mall exhibitions ...
the early pioneers will reap the pro-

motional benefits.”

Charlie Capuano, senior VP/execu-
tive producer at Young & Rubicam,
cites hi-def’s quick turnaround on
special effects as the reason he chose
to work in the format on a recent
shoot. “We had a job that required
special effects and a deadline that
didn’t leave time to do the special ef-
fects in film,” Capuano says. “Using
the hi-def system, we were able to do
the special effects the next day, and
then could start processing.”

As to future HDTV projects for
the agency, Capuano says “there’ll
probably be lots of situations where I
say use it, because it's easy to see it
happening in front of you and know
it's working properly.”

Despite the buzz on the new medi-
um, one representative of a major
packaged goods firm expressed dis-

may that agencies haven't already
shown a great interest in HDTV.
“We've been aware of hi-def for
two years now and have encouraged
our agencies to expose themselves to
it,” says the rep, who spoke on the
condition of anonymity. “We're try-
ing to figure out its good points. The
proponents say it makes wonderful
pictures that are evident on the home
screen, but there are those that dis-
pute it and say it comes out looking
not much different than 35mm film.”
The rep notes that advertisers seem
to have more interest in the format
than agencies. “They feel that if the
TVs aren’t out there in the home,
there’s not a lot to get out of it yet.
“But we produce a lot of commer-
cials—if it does have some properties
that warrant its being used more ex-
tensively, we want to know about it.”

Ready For The '90s. The Society of Professional Audio Recording Services
{SPARS) elected new officers and board members recently. David Porter, of
Music Annex, is the new president. Celebrating at the society’s 10th anniversary
gala, from left, are Steve Lawson, Steve Lawson Productions; Tom Kobayashi,
Skywalker Sound; Porter; SPARS Northeast coordinator David Tieg; treasurer
Dick Trump, Triad Productions; secretary Dwight Cook, Cook Sound and Picture
Works; executive director Shirley Kaye; John Fry, Ardent Recording; Charles
Comelli, Capitol Records; first VP Pete Caldwell, Doppler Recording; and
Howard Schwartz, Howard Schwartz Recording. Feeling a little camera shy is
chairman of the board Bruce Merley of Clinton Recording.

AUDIO TRACK

THE PURPLE POOL TABLE and
bottomless popcorn bowl are just
fringe benefits at Scream Studios.

Primarily a mixing and overdub fa-
cility, Scream houses a Solid State
Logic 4056 total-recall G-series con-
sole, a Mitsubishi 32-track digital re-
corder with Apogee filters, a Mitsubi-
shi 2-track machine, and Studer 24-
track analog and !,-inch 2-track
recorders. Also in position is a Pana-
sonic SV 3500 DAT recorder. Out-
board gear includes AMS, Lexicon,
Focusrite, GML, Forat, Eventide,
Yamaha, and Drawmer.

Recently, David Kershenbaum
and Paul McKenna recorded and
mixed Warner Bros. albums for
Marshall Crenshaw and Loey Nel-
son. Both projects were recorded and
mixed digitally, with Kershenbaum
and McKenna producing. McKenna
engineered and mixed, assisted by
Craig Doubet.

Also Scream-ing was Vassal Ben-
ford, who cut tracks and vocals on
two songs, “Right Back” and “I Love
You Just For You,” for an MCA solo
album by New Edition’s Ralph Tres-

vant. Louil Silas Jr. was executive
producer. John Hegedes engineered
the 48-track analog recording, assist-
ed by Doubet.

O’Bryan is producing his new al-
bum for A&M, with Doubet at the
board. Ten songs have been cut so
far. O’'Bryan had Janet Jackson in
tracking synthesizer and vocals for a
tune titled “You Oughta Be With
Me” (co-written by the two) for an up-
coming Jackson project.

Also hot off the board is the 24-
track analog mix on Wild Flowers’
new Slash album. The project was
produced by Matt Wallace and mixed
by Wallace and David Bryson.

Scream is located at 616 Ventura
Blvd., Studio City, Calif. 91604.

NEW YORK

NUGROOVE ARTIST LISA LEE
worked on her debut single, “When
Can I Call You?,” at D&D Record-
ing. Ronald Burrell produced; Mike
Rogers was at the board.

Richie Havens recorded at Kryp-
ton with Gene Pearla and Bernard
Fox producing and engineering. The
Uptown Horns and NRBQ partici-

Glasnost Trax. Martika and producer Michael Jay completed a cut for the Epic
release ‘“‘Music Speaks Louder Than Words™ at Trax Recording Studios in
Hollywood, Calif. In the studio are, from left, Michael J. McDonald, Trax
engineer/owner, Martika, Jay, and Robyn Whitney, founder of Music Speaks
Louder Than Words, the organization coordinating the first Songwriters Summit
in Moscow. The project is a collaborative effort between American and Soviet
composers. McDonald is one of few American engineers to have recorded in

the U.S.S.R.’s Melodia Studios.

pated in Bread And Butter’s best-of
collection, produced by Peter Gall-
way, engineered by Tony Volante,
and arranged by Krypton owner
Murray Weinstock. Mike Stern en-
gineered and produced Poi Dog Pon-
dering’s project.

Cissy Houston overdubbed vocals
with daughter Whitney Houston at
Sound On Sound. Ben Diggs pro-
duced the gospel tracks; Dave Dar-
lington engineered and Eric Harris
assisted.

LOS ANGELES

JERMAINE JACKSON cut a song
for Arista at Alpha Studios. Dave
“Pic” Conley produced, with Ian
Gardiner at the board. Alpha’s new
Sony 3324A digital machine took to
the road with the Who to record the
group’s Los Angeles concerts. Sha-
dowfax tracked an album, “The Odd
Get Even,” for Capitol. Bob Mar-
gouleff produced; Joe Schwartz as-
sisted.

Laura Branigan worked on vocals
for Atlantic in Music Grinder with
producers Steve Lindsey and Steve
Kipner. Richard Cottrell engi-
neered, assisted by Steve Heinke.
Chris Poland, former guitarist for
Megadeth, worked on his solo effort
for Capitol. Casey McMackin engi-
neered and Heinke assisted. Drum-
mer Bobby Rock recorded and
filmed an instructional drum video
produced and directed by Desert Sky
Productions’ Jim Carey. Jack Jo-
seph Puig (“Beaches” soundtrack)
engineered; McMackin assisted.

At Artisan Sound Recorders, en-
gineer Greg Fulginiti mastered the
Muddy Waters six-record set.

Bret Michaels of Poison produced
tracks in Summa’s Studio B (Custom
API/deMedio) on Suz E. Hatten. He
mixed in “A” on the studio’s 64-input
SSL G-Series. Greg Price engi-
neered; Kyleeoho Bess and Lori
“Fu” Fumar assisted. Atlantic’s Ste-
vie Nicks mixed in “A” with producer
Rupert Hine and engineer Tom
Lord-Alge. Fumar assisted.

NASHVILLE

TERESA FARRIS TRACKED,
overdubbed, and mixed at the Music

Mill. Ray Baker produced the
Warner Bros. project, with Jim Cot-
ton and George Clinton at the board.

OTHER CITIES

AT VANCOUVER SOUND in Van-
couver, British Columbia, Joe Hardy
produced and engineered Colin
James’ Virgin release.

Wynton Marsalis recorded four
original songs for an upcoming film
at Goodnight Dallas, Dallas. Mem-
bers of Marsalis’ tour group per-
formed on the sessions. Ruben Ayala
engineered.

The group Walkers was in White
Crow, Burlington, Vt., cutting tracks
for its debut Atlantic project. Kevin
Killen was at the Neve engineering
and co-producing with Tom Dube
and Mike Denneen.

Gregory D and Manny Fresh were
in Planet Dallas in Dallas to record
their Atlantic debut. Rick Rooney
engineered; executive producer was
Ernie Phillips.

Those Spanic Boys completed an
album at A.D. Productions in Mil-
waukee for Rounder Records. Scott
Billinton produced, with Dan Hens-
zey at the Neve V-series console and
tracking on a Mitsubishi X 850.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203,

CASSETTE DUPLICATION
RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING
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Gotham’s Greene Street Is Bus

Studio’s Biz Has Taken Off Since

BY STEVEN DUPLER

NEW YORK It has been an event-
ful two years for New York-based
Greene Street Recording.

Since opening its new Amek/GML/
Quested mixing room (celebrated
with a gala during the 1987 Audio En-
gineering Society convention here),
business at the facility has taken off,
says owner Steve Loeb.

Clients include L.L. Cool J, Arif
Mardin, Jody Watley, George Clin-
ton, Ziggy Marley, Ofra Haza,
Aretha Franklin, Keith Sweat, Tower
Of Power, and Public Enemy.

The GML-equipped Amek APC-
1000 console, centerpiece of the mix

room and one of only a handful of
such desks in the world, is just one
reason for the studio’s success since
its 1987 “rechristening,” according to
Loeb. The other reason is Greene
Street’s philosophy of urging its per-
sonnel to seek out and bring in pro-
jects, “allowing assistant engineers
to become full engineers, and engi-
neers to make the move to become
producers.”

Loeb, a former jingle arranger, en-
tered the studio business “like a lot of
people do—sort of by accident. I was
doing a lot of commercials in the mid-
"70s, and I was getting harassed by a
rep from a place called Basement Re-
cording to come down and see the fa-

BY WILLEM HOOS

AMSTERDAM The third CD fac-
tory in the Netherlands is now in
production after a brief test run.

A division of the CBS Interna-
tional Service Center, the $4.2 mil-
lion facility is located in Haarlem,
next to a record plant. At present,
only 3-inch CD singles are being
manufactured by a staff of seven
working a 24-hour schedule in three
shifts under the supervision of
Hans van Luit, deputy managing di-
rector of the CBS International Ser-
vice Center. Production equipment
is designed by Sony, parent compa-
ny of CBS Records.

CDs will be distributed to 14 Eu-
ropean countries, including Scandi-
navia, Benelux, Germany, Austria,
Switzerland, and the U.K.

The new factory is a backup for
the Sony CD plant in Anif, Austria,

After Test Run, GBS Int’/
CD Plant Opens In Holland

which produces singles and albums.
The Haarlem annual capacity
through December will be 750,000,
rising to an annual maximum of 3.5
million.

Holland’s first CD plant was
opened by Dureco, an independent
record company, at Weesp Oct. 9,
1987. The second, at Tilburg, began
production May 10, 1988, and is now
controlled by the Dutch automation
company IGA and operates under
the name of European Optical Data
Storage Co.

A fourth CD facility in the Neth-
erlands will begin test operations in
February 1990 at Uden within the
framework of EMI Services Bene-
lux (Billboard, Sept. 30).

Initially, the EMI plant will have
two pressing machines, with a fur-
ther four due to be installed in July
1990. The plant will officially open
in September 1990.

Matsushita Gets Development Rights

E-Mu Licenses Its G Chip

BY SUSAN NUNZIATA

NEW YORK E-Mu Systems and
Matsushita Electric Industrial Co.
of Osaka, Japan, have entered a
technology licensing agreement.

The agreement involves E-Mu’s
new G chip, which will be used for
product development in Matsushi-
ta’s Technics home electronics key-
board line, says Jim Rosenberg, di-
rector of product marketing with E-
Mu. The G chip is a sound-producing
chip that forms the basis for E-Mu’s
Proteus and E-Max II digital sound
systems.

According to terms of the agree-
ment, E-Mu will grant Matsushita
exclusive license for its proprietary
technologies as well as its extensive
sampled-sound library.

“We're always looking for op-
tions to expand our business, and
this is a way to expand, especially
with some of the new technologies
we have,” says Rosenberg.

E-Mu began in the early "70s by li-
censing technology to Sequential

Circuits for that company’s Prophet
5. Last year, E-Mu entered an
agreement with Baldwin that in-
volved modifying its E-Max system
to fit an educational environment.
Currently in the early stages is an
agreement with Baldwin to market
Proteus through its distribution
channels.

Proteus, which began shipping in
late June, is a 16-bit digital sound
module that has 192 samples from
the company’s Emulator III stored
in ROM. It has a suggested list
price of $995.

Through the relationship with
Matsushita, “we will be able to prof-
it from the utilization of our tech-
nology in a market segment that
our current products and distribu-
tion do not yet address,” says E-Mu
president Stephen Tritto. ‘“Matsu-
shita, which has already established
brand recognition and strong world-
wide distribution, will be able to set
a new standard of sound quality and
value in the huge home electronic
keyboard market.”

‘87 Renovations

cility,” he says. Loeb went, saw, be-
came studio manager, and subse-
quently bought out the owner.

Basement Recording—later to be-
come Greene Street—was ‘“‘an ex-
tremely esoteric facility,” recalls
Loeb. The studio, involved with work
for Philip Glass and other nonmain-
stream artists, held the first Neve
board in New York. “I think it was
that taste of being ‘the first’ any-
thing that later led me to investigate
the APC-1000 when no one else had
bought one yet,” he says.

In the late "70s, Greene Street got
its first taste of commercial success
as Loeb led a musical transition from
avant-garde to the burgeoning areas
of rap and metal. “We did ‘Christmas
Rappin’’ for Kurtis Blow back in
around 1977 on spec,” he says. “It ul-
timately became a huge hit in Europe,
and then later in the States. From
that, we just kept on doing a lot of
rap, and then moved into metal with
the first Riot album for Capitol.”

By 1987—still working with only 16
tracks—Loeb and Company worked
on the first Run-D.M.C. album and
Shannon’s hit “Let The Music Play.”
Rod Hui, currently chief engineer
and in-house producer at Greene
Street, cut his co-production chops on
those releases. “With the success of
both those albums we stopped doing
commercials—which had still been a
staple business for us—and we also
went 24-track with MCI decks and a
Trident console,” says Loeb.

In 1986, construction began on the
Amek/GML room. Loeb says he was
naive enough back then to think that
he could build the new room for
about $400,000; the actual cost was
$1.2 million. He had at the time “only
$70,000 on hand,” he says. “I remem-
ber distinetly going into the studio on
two separate occasions and telling ev-
eryone to go home, that we were go-
ing out of business.” Unexpected roy-
alty checks from a rap record allowed
Loeb to keep the doors open while the
studio financed the construction of
the mix room.

The risk Loeb took in bringing in
an untested, as-yet-unbuilt board
from Amek has paid off. But he says
his desire for superlative sonics
would not have allowed him to go for
anything else. “I had experience be-
ing the first with the Neve when 1
bought the studio,” he says. “Every-
one wanted MCI at that point. But 1
knew the Amek had a great rep with
all the right people—the sonics were
great and the people were more au-
dio-minded than businessmen.”

According to Loeb, who has
stocked his studio with esoteric moni-
tors (Quested and Meyer Sound),
“the trick is not to suffer from ‘trade-
mark-itis.” Buy what you think is
great.”

Greene Street operates under
Loeb’s philosophy: “Anyone can buy
hardware. It’s not in the machines,
it’s in the people. Once you have good
people, you have to give them good
reason not to leave. You have to ful-
fill them, and let them go to the next
stage of their development. Your
tech people are artists, and they have
to be treated as such.”

Steven Dupler is the former Se-
nior Technology Editor at Bill-
board

ier Than Ever | NEW PRODUCTS AND SERVICES

NICHOLSWORKS: Three-time Grammy winner Roger Nichols was
named chief recording engineer of Soundworks West Ltd. The studio is the
former site of Hitsville Recording Studios, established by Motown Rec-
ords. Contact: 213-850-1510.

UPDATE SEMINAR: The International Tape/Disc Assn.’s annual up-
date seminar will be held Nov. 21 at the Waldorf Astoria. Contact: 212-643-
0620.

VIDEO SERVICES Corp. completed its acquisition of TVC Video Inc., a
New York-based postproduction facility. VSC held 60% of TVC’s shares and
recently secured the remainder. Contact VSC: 201-767-1000.

WESTREX REDESIGN: Nac Westrex Inc., a newly formed company,
purchased Westrex assets from Digital Entertainment Corp. The compa-
ny will manufacture, engineer, and handle worldwide technical services and
sales of Westrex products, including magnetic systems, optical recording
systems, and electronic projector systems. Contact Nac Westrex: 818-898-
2341.

PRO LOGIC: Pioneer added a sound field processor to its Elite line that
combines two 50-bit digital signal processors, Dolby Pro Logic surround
sound, and multichannel 18-bit digital to analog converters. Contact: 213-
835-6177.

FADING MIRAGE: Ensoniq’s last Mirage keyboard was given away to
Pittsburgh musician Keith Bailey. The unit was the company’s 999,999th
and last to roll off the production line. Contact: 215-647-3930.

MIDI CONTROL: New England Digital debuted MIDInet, designed to
turn the Synclavier into master controller of a MIDI studio. NED also
made postproduction software available for its PostPro and Direct-To-
Disk digital recorder/editors, introduced three optical disk sound libraries,
and debuted the Synclavier 6400 midrange workstation. Contact: 802-295-
5800.

TASCAM DIGITAL: Tascam premiered its 24-track DASH digital multi-
track recorder, the DA-800, with a suggested list price of $99,000. The re-
corder is fully compatible with Sony’s PCM 3324/3324A. Contact: 213-726-
0303.

I.IVE SOUND: Panasonic/RAMSA introduced the 500 Series loudspeak-
ers. The three-speaker modular system is designed for live sound applica-
tions from theater to arena environments. The speakers are assembled
from WS-A500 midhigh frequency modules and WS-A550 low-frequency
modules. Contaect: 714-373-7277.

ELECTRO-VOICE SERVICE: ESC Inc. has opened a full-line Electro-
Voice service center in Richmond Hill, N.Y. The facility will service the
Eastern region. Contact ESC: 718-846-2600.

HARE EARTH: Beyer offers the TG-X microphone line, which combines
neodymium rare earth magnets and lighter diaphragms. The four-mike line
includes a large diaphragm mike for rock vocal applications. Contact: 516-
935-8000.

PRO TAPE: Sony Magnetic Products Co. is offering a complete line of
pro audiotape. The line includes digital audio master cassettes and profes-
sional DAT digital audiotape. Contact: 201-930-6432.

SHURE GUIDE: A “Guide To Better Audio” is available from Shure
Bros. to aid video specialists in improving audio quality on their produc-
tions. The company has also introduced the L Series wireless mike systems.
Contact: 800-624-8522.

CASSINGLE SHELL: Shape Inc. will begin customer testing of a new cas-
sette single shell in early 1990. The shell includes several patented features
and begins production at the end of November. Contact: 207-282-6155.

YAMAHA INTRODUCTIONS: Yamaha debuted the DMRSX digital multi-
track mixer/recorder. The unit is an 8track 20-bit digital recorder, 24-bit digi-
tal mixer, time code/locator, and automated mixing system. The company also
unveiled the PM1200 pro audio mixer available in 16-, 24-, and 32-channels.
Each has three-band EQ with sweepable midband and 80 hertz high-pass filter.
Contact: 714-522-9011.

PLASTIC LICENSE: Sunkyong Magnetics has licensed El Mar Plastics’
patented design in the manufacture of interlocking hubs for cassette tape pan-
cakes. Contact El Mar: 213-327-3180.

EXPAN DING ANNEX: Music Annex Duplication has moved to an 18,000-
square-foot facility in Fremont, Calif. The new plant features Otari, Electro-
Sound, Tapematic, and King gear. The facility’s postproduction studio re-
mains at its former location. Conta