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Paramount,
WHV In Joint
Ad GCampaign

B BY PAUL SWEETING

NEW YORK—In a U.S. home vid-
eo industry first, Paramount
Home Video and Warner Home
Video launched a joint TV adver-
tising campaign March 8 to pro-
mote sales of Paramount’s “Indi-
ana Jones And The Last Crusade”
and Warner’s “Lethal Weapon 2.

Thirty-second spots ran in 17
top markets and included tags for
key sell-through retail accounts.
The eampaign is scheduled to run
for two weeks.

The cost of buying the advertis-
ing fime and of developing the
spots themselves was shared
equzlly by Paramount and
Warner.

The move is intended to en-
hance each partner’s media buy-
ing power, according to Para-
I (Continued on page 105)

Now you can hear classic material from Ruben Blades deliverad
with the abandon of a sizzling concerl performarnce. Over 74
minutes on CD and 2 bonus tracks on CS. Featuring *'Pedro
Navaia” and “‘Muevete.” in store March 20th.
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It’s A Stick(er)y Situation At NARM

Labeling Panel, Board Meet Scheduled

@ BY ED CHRISTMAN

NEW YORK—With the threat of leg-
islation on lyrical content mounting
daily, the music industry is heading
to Los Angeles for the annual con-
vention of the National Assn. of Re-
cording Merchandisers with the goal
of establishing some kind of consen-
sus to deal with the problem.

Over the past two months, retail-
ers, finding themselves under fire
from community groups, have been
pleading with the record labels to
have artists tone down offensive lyr-
iecs. Up to now, retailers say they
have been underwhelmed by the la-
bels’ response. But industry insiders
say that at least some record labels
are going to Los Angeles with an-
swers that retailers want to hear, in-
cluding more rigorous enforcement
of voluntary stickering policies.

As the March 10-13 convention ap-
proached, a panel on stickering was
added to the official program. What's
more, sources say there will be a spe-
cial NARM board meeting to address

ADVERTISEMENTS

TRENTON MAKES. . . THE WORLD TAKES! Catch Trenton trio
POOR RIGHTEOUS TEACHERS’ spectacular debut album HOLY
INTELLECT (PRO-1289). Videc for “ROCK DIS FUNKY JOINT”
coming socn. On Profile Records, Cassettes and Compact Discs.

the issue.

Ray Imber, head of the 85-store,
Port Washington, N.Y.-based Record
World; George Balicky, VP of adver-
tising for Pittsburgh-based, 98-unit
National Record Mart; and Mel Wil-
more, president of Milford, Mass.-
based LIVE’s Specialty Retail divi-
sion, which includes 124 Strawberries
and Waxie Maxie stores, say that
they are going to the NARM meeting
to talk with labels about the sticker-

ing issue.

“As [ go to NARM, [Pennsylvania]
senate bill 938 is the one thing on my
mind,”’ says Balicky. “It may be
called something else in a different
state, but the industry has to address
this issue. Eventually something has
to be done.”

Censorship should be self-policing,
says Imber. “But somehow what
passes in magazines and beoks [in

(Continued on page 106)

New Visa Restrictions May
Hurt Exposure Of Fresh Acts

@BY BRUCE HARING

NEW YORK—New federal regula-
tions that tighten eligibility for the
most desirable category of work visa
will make it tougher for certain for-
eign artists to tour the U.S.

The new Immigration and Natural-

hteous Teachers
P

ization Service regulations, which
took etfect Feb. 26, require entertain-
ers to prove they are commercially
successful in the U.S. to obtain the
desirable H-1 visa.

Previous visa requirements, im-
posed in 1986, required only that en-
tertainers prove they were well
known to get the H-1.

The revisions were made in re-
sponse to the massive outery irom
the U.S. creative community that fol-
lowed announcement of the 1986 reg-

(Continued on page 107)

N/T, AG Pack Most
Potent Sales Punch,
Format Study Shows

| BY_PHYLLIS_ STARK

NEW YORK—Despite the recent
gains in format share for urban radio
(Billboard, Feb. 24), the format’s
sales problems worsened in 1989, ac-
cording to the soon-to-be-released
“power ratios” survey that measures
the sales strength of individual for-
mats. Country, which was last year’s
first-place format, was down to

(Continued on page 103)
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Ariz. Laheling Bill Reaches State Assembly

W BY BILL HOLLAND

WASHINGTON, D.C.—Musie indus-
try officials were handed a defeat in
an Arizona General Assembly com-
mittee March 5 as its members voted
81 to send a record labeling bill for-
ward to the full state assembly, pos-
sibly in a few weeks. By midweek, in-
dustry officials were preparing for a
March 8 hearing on a Maryland law-
maker’s labeling bill, but were grant-
ed a temporary reprieve in Tennessee
when a March 7 stickering bill hear-
ing in Nashville was postponed.

GONTENT:

In Florida, meanwhile, statewide
prosecutor Peter Antonacci has de-
nied Governor Bob Martinez’s re-
quest to investigate whether distribu-
tion of 2 Live Crew recordings vio-
lates the state’s RICO statute
(Billboard, March 10).

Music industry lobbyists and trade
groups say that the industry present-
ed a strong case in opposing the Ari-
zona bill. But, even though several
committee members expressed reser-
vations about the constitutionality
and broadness of the its language,
the vote went in favor of state Sen.
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Janice Brewer’s bill, S.B. 1481.

Several informed sources in Phoe-
nix say the bill's passage out of the
Judiciary Committee was “quirky”
and “not completely on the bill’s mer-
its” and was tied to what is being
called “the sympathy vote” for a
prank played on Brewer earlier this
month.

Opponents were successful, how-
ever, in having a section taken out of
the bill that would have made retail-
ers liable for any injury “motivated
by listening to a recording” advocat-
ing or encouraging rape, suicide, vio-
lence, substance abuse, or other ob-
Jjectionable activities.

There were more than 15 opposi-
tion witnesses at the two-and-a-half-
hour hearing; only a few individuals
testified in favor of the bill. There
were no religious anti-rock groups

present. Entertainer Donny Osmond
spoke, along with Jay Berman, presi-
dent of the Recording Industry Assn.
of America.

A number of retailers testified, in-
cluding members of the National
Assn. of Recording Merchandisers
and several record shop clerks who
spoke on their own initiative about
their danger of arrest should such a
bill become law.

Complicating the serious issues
and implications surrounding the Ari-
zona bill last week was the reaction
to a prank played on Brewer earlier
this month by a reporter from the al-
ternative weekly New Times.

The reporter, posing as a well-
known columnist for a mainstream
daily, got the legislator to recite a
number of salacious lyrics during a

(Continued on page 106)
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NEW YORK—Record Bar, the 170-
store record retail chain based in
Durham, N.C,, is pulling all of 2 Live
Crew’s recordings from its shelves.

The chain, which does not employ
an 18-to-purchase policy, will no long-
er carry any of the Skyywalker Re-
cords act’s product, including edited
versions of the controversial “As
Nasty As They Wanna Be” and earli-
er releases by the group.

This is one of the first moves of its
kind made by a retailer on a chain-
wide basis, but it is not the only one.
Owensboro, Ky.-based WaxWorks,
for instance, announced last month it
would stop carrying all stickered
product in its 119 Disc Jockey stores.
And the 22-outlet Peaches Entertain-
ment Corp., which has an 18-to-pur-
chase policy, stopped carrying 2 Live
Crew releases on a chainwide basis
after a Lee County, Fla, judge ruled
the group’s ‘“As Nasty As They
Wanna Be” obscene (Billboard, Feb.

24). The retailer, based in Hialeah,
Fla., also has outlets in Virginia,
North Carolina, South Carolina, and
Alabama.

Record Bar’s decision was made in
order to keep its employees from run-
ning afoul of local laws or ordinances
of which they might not be aware, ac-
cording to Steve Bennett, executive
VP/GM of Record Bar.

Record Bar has resisted instituting
an 18-to-purchase policy because it
feels the retailer should not be deter-
mining the age at which a person can
listen to something, says Bennett.

“We made the decision [not to car-
ry 2 Live Crew] because that particu-
lar group seems to have been singled
out in Florida and other places as the
one that local law enforcement agen-
cies are going to go after [based upon
violation of obscenity laws],” he says.

Calling the move a strictly opera-
tional decision, Bennett notes, “In
terms of our corporate decision,
we’re very much against the kinds of

(Continued on page 106)

Rackjobber To
Merge With VPD,
Sight & Sound

B BY PAUL SWEETING

NEW YORK—Sight & Sound Dis-
tributing, the music and video
rackjobber based in Portland,
Ore., will merge with Sacramento,
Calif.-based Video Products Dis-
tributors and St. Louis-based
Sight & Sound Distributors in a
deal expected to be completed by
the end of March, according to in-
formed sources.

| As part of the deal, Streetside
Records, a 19-unit Missouri retail
chain owned by Sight & Sound, St.
Louis, will be spun off to its exist-
ing owners and will not be part of
the merged company.

Word of the deal comes four
months after VPD and Sight &
Sound of St. Louis announced
plans to merge those two compa-
nies, creating a new holding com-
pany called Home Entertainment
Distributors (Billboard, Nov. 18).
At that time, the parties indicated
that further transactions were be-
ing contemplated.

However, that deal was never
completed, in part, it appears, be-
cause discussions arose with
Sight & Sound of Portland. Those
talks have been under way for
some months, sources indicate.

The Home Entertainment Dis-
tributors moniker has now been
dropped; the new entity, incorpo-
rating all three companies, will be
called Sight & Sound Distributing
and will reportedly be headed by
Bill Hall, the current head of
Sight & Sound, Portland. Hall will
hold the titles of chairman and
CEO of the new parent company.

VPD and Sight & Sound, St.
Louis, will operate as wholly
owned subsidiaries of the newly
merged parent and will be headed,
respectively, by their current
presidents, Tim Shanahan and

(Continued on page 107)

Pathe Communications Acquiring MGM/UA

@ BY DON JEFFREY

NEW YORK—MGM/UA Communi-
cations Co., the object last year of
many suitors and at least one failed
takeover bid, has agreed to be ac-
quired by Pathé Communications
Corp. in a deal worth as much as
$1.25 billion.

Culver City, Calif.-based MGM/
UA, a film, home video, and television
production company, says Pathé will
pay $20 a share for all outstanding
stock and will place $200 million in an
escrow account to guarantee the
deal.

MGM/UA says nothing, however,
about Time Warner Inc.’s movie-mak-
ing unit, Warner Bros. Pictures,
which is reportedly seeking to pick up
distribution and home video rights to
Pathé’s and MGM/UA’s feature
films. Mary Hardy, MGM/UA’s
spokeswoman, says, ‘“Warner is not
involved in this particular agree-
ment.”” A spokesman for Time
Warner had no comment.

Warner Bros. currently distributes
MGM/UA features on home video
overseas. Hardy says that agreement

will expire in 1991 and that the com-
panies are “trying to negotiate” a
new deal.

MGM/UA, a major supplier of
home video, reported operating reve-
nues of $104 million for home video
and pay television for the first quar-
ter, which ended Nov. 30, compared
with $77 million in the same period
the year before.

Pathé, operator of a small Los An-
geles-based movie studio, will acquire
the United Artists library of about
1,000 films (which include the Pink
Panther, Rocky, and James Bond se-
ries), the MGM film studios and film-
distribution rights, a television pro-
duction company that has the hit
show “thirtysomething,” the MGM

(Continued on page 105)

NEW YORK—The studios’ battle
to prevent tampering with prere-
corded videocassettes, including the
insertion of local advertisements,
will get a technological boost at the
International Tape/Disc Assn.
meeting, which runs Wednesday-
Saturday (14-17) in Palm Springs,
Calif.

At the meeting, the Agfa Corp.

New Agfa Splicing Tape Aimed
At Preventing Vid Tampering

will introduce a new video splicing
tape designed to make it easier to
identify cassettes that have been
tampered with; the company claims
that suppliers could possibly extend
their video trademarks to the splice
itself, making it illegal to violate the
splice.
Through a newly developed sub-
(Continued on page 105)
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A&M, Island Execs Meet P’Gram Staff
New PGD Group To Distribute All 3 Labels

B BY KEN TERRY

NEW YORK—A&M and Island ex-
ecutives traveled to New York, At-
lanta, and Chicago last week to in-
troduce their labels and their new
product to the field staffers of Po-
lyGram Group Distribution, the
new distribution entity for Poly-
Gram, A&M, Island, and their as-
sociated labels.

An additional road show has
been scheduled for Wednesday (14)
in Los Angeles.

PGD is scheduled to begin distri-
bution of A&M Records and some
Island product April 1. It will ini-
tially handle Island’s new releases
plus the Bob Marley catalog; the
rest of the catalog is due to enter
the PolyGram system Aug. 1.

The status of Windham Hill,
which is still being distributed
through BMG via A&M, remains
unclear. Its contract with A&M
has been extended through March
31, but no Windham Hill represen-
tatives were available to comment.

As previously reported, BMG
will stop taking A&M returns
March 31, and PGD will start tak-
ing them June 4.

Island is still negotiating with
WEA about its returns situation.
WEA will continue selling Island
catalog product through July 31.

Both A&M and Island are now
subsidiaries of PolyGram, having
been purchased last year for ap-

Sony Glassical
Adds Promo Zing
To Dehut Titles

@BY IS HOROWITZ

NEW YORK—The first 10 re-
cordings bearing the new Sony
Classical imprint go to market in
mid-April, propelled by a giant
promotional campaign that in-
cludes a reported $1 million in
print and broadcast advertising,
10 retailer launch parties in as
many major markets, and the
promise of a dealer aid splurge
that will spew out samplers, vid-
eos, and assorted display materi-
al in quantities rarely equaled in
classical disk marketing.

A number of the April releases
will also be made available on
DAT later in the spring, the first
classical titles to be marketed by
a major in the controversial for-
mat. Sony Classical’s intention to
lead the way into DAT was dis-
closed last year during an inter-
view with Gunther Breest, the
label’s worldwide chief (Bill-
board, Oct. 28).

Full details of the Sony Classi-
cal drive will be disclosed at the
National Assn. Of Recording
Merchandisers conference in Los
Angeles March 10-Tuesday (13),
says Harold Fein, VP of market-
ing, who adds it is designed to
impress the new name of the for-
mer CBS Masterworks division
on the record trade and buying
public as quickly as possible.

(Continued on page 91)

proximately $460 million and $270
million, respectively.

PGD includes the former Poly-
Gram Distribution staff at nine
branch offices in Boston, New
York, Washington, D.C., Atlanta,
Detroit, Chicago, Dallas, Los An-
geles, and San Francisco, plus a
Minneapolis sales office. These
staffers will sell product from all
the labels serviced by PGD, ac-
cording to Jim Caparro, senior VP
of sales for PolyGram.

In addition, the branches will
house A&M and Island sales and
promotion people, who will work
their own records. ‘“We're not in-
terfering with existing A&M and
Island salespeople,” says Caparro.
“Each label will continue to have
its own identity and sales force.”

Island will have only regional
promotion people at the branches,
aside from one sales/marketing
person in L.A., according to Rick
Bleiweiss, that label’s VP of sales.
Altogether, he estimates Island

will have 15-20 staffers in its field
force.

A&M, a considerably larger la-
bel, began moving its entire field
sales force to PGD’s offices March
1 and expects to conclude the relo-
cations shortly, says David Stef-
fen, A&M’s senior VP, sales and
distribution. Among those affect-
ed are five regional sales and mar-
keting people, 10 local marketing
staffers, and six new music sales-
people. In addition, a number of
A&M radio promotion people are
expected to move to PGD offices a
week or two after the sales force
does, notes Steffen; he estimates
there are at least 25 field promo-
tion staffers.

PGD is also planning a “signifi-
cant” staff expansion in the field,
says Caparro. ““The PolyGram
sales organization has undergone
a complete review, and we’ve iden-
tified a number of positions that
we’re bringing on board now,” he

(Continued on page 80)

Europe Boosts P’Gram Sales
U.S. Just 15% Of ‘89 Business

| BY ADAM WHITE

LONDON—Europe was the en-
gine that powered PolyGram’s
growth to a record $2.1 billion in
sales last year, a 20% gain over
1988 sales of $1.8 billion. Operat-
ing income also surged to an all-
time high of $239.3 million, 35%
ahead of $177.5 million in 1988.

The multinational’s European
companies accounted for 61% of its
worldwide sales, while the U.S. op-
erations made a 15% contribution.
PolyGram France was the top
sales and profit performer; its rev-
enues exceeded $325 million, a 42%
improvement on 1988. Affiliates in
Italy, the U.K., and Spain showed
gains above the 20% mark, too.

PolyGram president David Fine
acknowledged at a London press
conference March 7 that the U.S.
results were disappointing. He de-
clined to break out the income, but
said it would show when the com-
pany publishes its final 1989 ac-
counts.

Fine also said the A&M and Is-
land acquisitions should lift Poly-
Gram’s U.S. market share to 13%
in 1990, from 9% in 1989, and pro-
vide the “‘critical mass” necessary

to improve overall performance.

PolyGram’s 1989 operating mar-
gin was 11.1% of net sales, repre-
senting a 34% increase over 1988.
Net income rose 27% to $174.3 mil-
lion, with earnings per share
ahead by the same percentage, to
$1.09.

(As a Netherlands-based compa-
ny, PolyGram reports its financial
results in guilders. The figures
used here take the conversion rate
as NGL 1.91 to the dollar. Its re-
sults were announced publicly for
the first time, a consequence of
last year’s share issue.)

The company’s 1989 figures—
the fifth consecutive year of rec-
ord revenues and income—were
also boosted by strong catalog ac-
tivity, according to Fine. More
than 40% of popular music sales
were of catalog, mostly driven by
the compact disk, he said.

Popular music accounted for
68% of revenues, and increased
17% over 1988. Classical music
took 20%—a 15% improvement
over the previous year—and 12%
came from other sources, includ-
ing music publishing and music
video.

(Continued on page 80)

Billhoard Names Morris
Gountry Music Editor

NASHVILLE—Ed Morris, long a
mainstay of Billboard’s office here,
has been named the magazine’s coun-
try music editor. Debbie Holley, an-
other Billboard veteran, has been
named assistant country music edi-
tor.

Morris joined Billboard in January
1981 as associate retail editor and has
contributed regularly to Billboard’s
coverage of music and video retail-
ing, in addition to providing country
music news and reviews.

In his new role, Morris assumes re-
sponsibility for weekly coverage of

country music and Nashville news in
the Country section, as well as the
general news section. He also will
continue as a contributor to other
parts of the magazine.

‘Holley came to Billboard in 1984 as
an intern and joined the staff full-
time in 1986 as editorial assistant.
Her bylines are seen frequently
throughout the magazine.

Morris and Holley continue to re-
port to Gerry Wood, GM/Nashville.
Wood has overall responsibility for
all country editorial and chart con-
tent.

Biflboqrd
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A ‘Bravo’ For Pavarotti. Luciano Pavarotti, third from right, is presented with
Billboard’s Classical Artist of the Decade award at New York’s Tavern on the
Green. Shown, from left, are David Weyner, senior VP/GM of PolyGram
Classics and Jazz; John Babcock, group publisher, Billboard; Lynne Hoffman-
Engel, VP, London Records; Pavarotti; Richard Rollefson, VP of international
marketing, Decca International, and Gene Smith, associate publisher, Billboard.

EXECUTIVE TURNTABLE

BILLBOARD. Ed Morris and Debbie Holley are promoted to country music
editor and assistant country music editor, respectively, in the Nashville bu-
reau. They were associate editor and editorial assistant (see story, this
page).

RECORD COMPANIES. Rick Bisceglia is named senior VP of promotion for
Arista Records in New York. He was VP of pop promotion for the label.
Arista Records in New York appoints Kirk Bonin national director of
R&B marketing, and Peter Feer manager of A&R administration. They
were, respectively, associate director of national R&B marketing for Aris-

BISCEGLIA HALL CONTE VELASQUEZ
ta, and a consultant with Arthur D. Little Inc.

Charisma Records in New York makes the following appointments: Jerre
Hall, VP of sales; Wendy Gold, director of production; and Marcia Macro,
national sales coordinator. They were, respectively, Midwest regional man-
ager, Virgin Records; director of manufacturing, [.R.S. Records; and an as-
sistant to the VP of promotion, Virgin Records.

Patti Conte is named VP of press and publicity at Atlantic Records in

New York. She was VP of press and publicity for EMI Records.
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Lisa Velasquez is named VP of promotion at Island Records in New
York. She was national director of promotion for the label.

Private Music in Los Angeles appoints Linda Feder VP of promotion.
She was VP of promotion at Rhino Records.

Chrysalis Records in New York promotes Greg Thompson to senior di-
rector of national pop promotion, and Steve Schnur to senior director of
AOR and video promotion. They were, respectively, national director of sin-
gles promotion, and director of AOR and video promotion for the label.

Warner Bros. Records in Los Angeles makes the following appointments:
Mark Goldstein, senior director of business affairs; Frederick Brown, di-
rector of business affairs; and Carol Fenelon, director of business affairs.
They were, respectively, director of business affairs; an attorney; and an
attorney for the label.

Geordie Gillespie is appointed associate director of new rock/metal pro-
motion at EMI Records in New York. He was director of promotion at Sec-
ond Vision Management.

WEA Corp. in Los Angeles names David Kuehn field sales manager/spe-
cial projects. He was assistant regional sales manager for BMG Classics.

A&M Records in Los Angeles names Mark Tindle national promotion
director/special projects, and Lisa Horn West Coast publicity coordinator.
They were, respectively, local promotion manager in Dallas and a publicity
assistant for the label.

Chameleon Music Group in Hawthorne, Calif., appoints Melissa Howden
director of production. She was marketing and distribution director at Fer-
rero Films.

Kathi Sweet is promoted to publicist for Windham Hill Records in Los
Angeles. She was a tour publicist for the label.
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ALBuM OF THE YEAR

Best Rock Vocal Performance, Female
Best Pop Vocal Performance, Female

Best Traditional Blues Recording
(with John Lee Hooker) |

Album sales 1,700,000.

Over 600,000 sold in the last two weeks.

49 weeks on Billboard’s Tap Pop Album Chart.

~—y"  Congratulations, Bonnie, &~
on the Grammy-winmirg
performance of a
lifetime.

TRE¥

Featuring the hit single and video

“Have A Heart”

in 5 Star Rotation on VH-1

Nick GF dime

The elbum of the yea~.

On Capiitel Compaet Discs,
Cassautes, and Records

Produced by Don Was

Managemznt:

Danny Geldberg 2nd Ron Stone for
Gold Mumntain Enerzainment
Businzss Manager: Jefrey Hersh

Majer US. wour begins this summer.



CDs Surpass Gassettes In $$ Volume
Sales Survey Includes Retailers, One-Stops

M BY ED CHRISTMAN

NEW YORK—A Billboard survey
of 53 record retail operations and
one-stops reveals that CD albums
have overtaken their cassette coun-
terparts in terms of dollar sales vol-

ume.

According to the survey, 28 re-
spondents have higher CD than cas-
sette sales, while 23 derive more
dollars from cassettes than from
compact disks; two respondents say
their revenues from the two config-

Teller Eyes Bahy Boomers
In MCA’s Purchase Of GRP

B BY DAVE DIMARTINO

LOS ANGELES—MCA’s recent
acquisition of New York-based
GRP Records was largely motivat-
ed by a “shared vision” of the
promise for adult-oriented music
in the '90s, according to Al Teller,
chairman of the MCA Music Enter-
tainment Group.

The $40 million transaction, an-
nounced here Feb. 28 (Billboard,
March 10), brings GRP into the
MCA fold after a successful three-
year distribution arrangement,
and names co-founders Larry Ro-
sen and Dave Grusin GRP’s presi-
dent and executive VP, respective-

“I think they’ve carved out a tre-
mendous franchise for them-
selves,”” says Teller. “Dave and
Larry have done a brilliant job in
terms of their artist signings, mar-
keting, and promotion—and I
think they’ve built a great cachet
for the label, a great image for the
label.”

Ranked by Billboard as the No. 1
contemporary jazz label of 1989,
the 7-year-old GRP brings to MCA
a roster that includes Chick Corea,
Diane Schuur, Lee Ritenour, the
Rippingtons, Tom Scott, David Be-
noit, Gary Burton, Patti Austin,

(Continued on page 104)

Trade Group: More Than 1 Mil
Hicit Gassettes Seized In ‘89

W BY CARLOS AGUDELO

NEW YORK—Seizures of illicit cas-
settes surpassed the 1 million mark,
while seizures of counterfeit labels
increased threefold from Jan. 1, 1989,
to Jan. 31, 1990, according to disclo-
sures made at the annual meeting of
the Hispanic Music Advisory Com-
mittee held Feb. 23 in Washington,
D.C. HMAC represents most major
Latin record companies affiliated
with the Recording Industry Assn. of
America.

Of all the product confiscated, ap-
proximately 50% was by Spanish-lan-
guage performing artists. However,
in such states as Texas, California,

and Florida, recordings in Spanish
represented as much as 70% of the
material confiscated.

The perception among recording
industry executives is that the prob-
lem is still very much out of control
and that more has to be done before
any serious improvement is seen.

“Despite the excellent work the
RIAA is doing, the piracy situation is
out of control,” says Frank Weiser,
GM of Discos CBS in Miami. “This is
a plague that is affecting the Latin
record business, grossly out of con-
trol in proportion to the English-lan-
guage business.”

Changes in legislation raising

(Continued on page 104)

N.Y.’s Apollo Theatre
Launching 4 Record Labels

B BY SUSAN NUNZIATA

NEW YORK—The Apollo Theatre,
the half-century-old venue here, is
launching four new labels whose art-
ists will record at the complex’s hi-
tech studio.

The first of the labels, Apollo The-
atre Records, was announced in Au-
gust 1989 in conjunction with Mo-
town Records. It will release its first
single next month, and its first album
in May. The project is a self-titled de-
but by Milira, an artist discovered
during one of the weekly “Amateur
Night” shows at the Apollo.

Three additional Apollo labels,
How Jack, Not Us, and Cherlyn, are
being launched in international mar-
kets to give Apollo Theatre Records
room to get off the ground domesti-
cally. Negotiations are under way for
international distribution for the

three labels. ““We’re talking with
BCM in Germany, Jimco in Japan,
and Apollo Sounds of Japan, and
Vogue Records in France,” says Voza
Rivers, VP/CEO of the labels.
Three more albums are due from
Apollo Theatre Records this year, in-
cluding a project by Billy George.
“We consider ourselves the per-
formers’ label in keeping with the . ..
history Apollo has of nurturing and
developing the careers of artists, like
Ella Fitzgerald, Luther Vandross,
and Sarah Vaughan,” says Rivers.
Motown’s Timmy Regisford, East
Coast VP of A&R, works with Apollo
Theatre Records staff in selecting
new artists. Motown provides promo-
tional and marketing support, as well
as artist development.
All album and video projects are
done at The Apollo production facili-
(Continued on page 91)

urations are about equal.

On the average, CDs account for
46.9% of the respondents’ album
sales, while cassettes constitute
44.1% and vinyl 8.9%. The survey
does not distinguish between multi-
unit operators and retailers with
one store, in order to ensure that
the results are not skewed toward
chains.

In the first half of 1989, according
to the Recording Industry Assn. of
America, cassette shipments by its
members were worth about $1.5 bil-
lion, or 54.5% of total album sales,
while CD shipments accounted for
$1.17 billion, or 41.5% of total album
sales. Vinyl rang up $116.3 million,
or 4.1%. Numbers for the full year
were not available at press time.

Jimmy ’N Janet. Producer Jimmy Jam, left, and A&M president Gil Friesen,
right, congratulate Janet Jackson backstage at the Miami Arena on the opening
night of her “Rhythm Nation" tour.

(Continued on page 107)

I-ISA STANSFIELD’s debut album, “Affection,”
jumps a cool 100 notches on the Top Pop Albums
chart, shooting from No. 139 to No. 39 in its second
week. The key to the album’s instant success is the
multiformat acceptance of the leadoff single, “All
Around The World.” The song surges from No. 18 to
No. 12 on the Hot 100 and is also scaling several other
key charts. It jumps to No. 1 on the Hot Dance Music
Club Play and 12-Inch Singles Sales charts, climbs to
No. 2 on the Hot Black Singles chart, and debuts at

Contemporary chart.
‘““All Around The
World” is all but certain
to become the first single
by a white artist to top
the black chart since
George Michael’s “One
More Try” in 1988. And
it’s likely to become the

No. 44 on the Hot Adult
e
R i ey

first single by a white

artist to achieve the pop/
black/dance triple crown
since Daryl Hall & John Oates’ “I Can’t Go For That
(No Can Do)” in 1982.

Stansfield has far surpassed her best showing with
Blue Zone U.K., the English pop trio that she fronted
in the mid-to-late '80s. The trio reached No. 54 on the
Hot 100 in 1988 with “Jackie.”

“ERE’S A FLASH: You can now go on a two-week
vacation and know that there’s a reasonable chance
that the same single that was No. 1 when you left will
be No. 1 when you get back.

Janet Jackson’s “Escapade” is the fourth consecu-
tive No. 1 single to log at least three weeks on top of
the Hot 100. It follows Phil Collins’ “Another Day In
Paradise,” which was No. 1 for four weeks as the year
began, Michael Bolton’s “How Am I Supposed To
Live Without You,” and Paula Abdul’s ‘“Opposites At-
tract.”

It’s the first time that four consecutive No. 1 singles
have each logged at least three weeks at No. 1 since
early 1984, when Culture Club’s “Karma Chame-
leon,” Van Halen’s “Jump,” Kenny Loggins’ “Foot-
loose,” and Phil Collins’ “Against All Odds’’ scored in
succession. Thanks to Joel Langellier of Champaign,
I1l., for the observation.

FAST FACTS: Paula Abdul’s “Forever Your Girl”
holds at No. 1 for the eighth week on the pop albums
chart. That makes it the longest-running No. 1 debut al-
bum since “Whitney Houston” amassed 14 weeks on
top in 1986. It surpasses the Beastie Boys’ “Licensed To
III” and Milli Vanilli’s “Girl You Know It's True,” both
of which logged seven weeks at No. 1.

Bonnie Raitt lands her first top 20 album as “Nick Of
Time”—the Grammy-winning album of the year—leaps

by Paul Grein

Stansfield’s ‘Affection’ Surges 100 Spots;
‘Escapade’ Endures; Midnight 0il Disk Dawns

from No. 22 to No. 12. And Bette Midler’s “Beaches”
soundtrack, featuring the Grammy-winning record and
song of the year, “Wind Beneath My Wings,” rebounds
to No. 38 in its 61st week on the chart.

M.C. Hammer’s “Please Hammer Don’t Hurt 'Em”
vaults to No. 31 in its second week on the pop albums
chart, already topping the No. 32 peak of his 1988 debut
album, “Let’s Get It Started.”

Midnight Qil’s “Blue Sky Mining” is the week’s top
new entry at No. 59. The Australian quintet’s 1988
breakthrough album,

“Diesel And Dust,”
reached No. 21 and went
platinum.

John Lee Hooker lands
his highest-charting al-
bum to date as “The Heal-
er” jumps to No. 65. The
bluesman’s previous best
mark was No. 73 for
“Hooker 'N Heat,” an un-
likely 1971 collaboration
with Canned Heat.

“Highwayman 2,” the second collaboration by Willie
Nelson, Waylon Jennings, Johnny Cash, and Kris
Kristofferson, enters the pop albums chart at No. 168.
The quartet’s initial “Highwayman’ outing in 1985
reached No. 92.

Quincy Jones lands his second straight No. 1 hit on
the Hot Black Singles chart with “The Secret Garden,”
which he co-wrote with Rod Temperton (among others).
Temperton has written or co-written several of Jones’
previous No. 1 pop and/or black hits as a producer—in-
cluding Michael Jackson’s “Rock With You,” the
Brothers Johnson’s “Stomp,” George Benson’s “Give
Me The Night,” and Patti Austin & James Ingram’s
“Baby, Come To Me.”

WE GET LETTERS: Dan Kraft of Tower Records in
Boston notes that Young M.C.’s “Bust A Move” is one
of the few singles in recent years to outlast its follow-up
on the Hot 100. That follow-up, “Principal’'s Office,”
dropped off the Hot 100 two weeks ago, but the Gram-
my-winning “Bust A Move” is still hanging tough in its
34th week. Other recent singles to outlast their follow-
ups: Suzanne Vega's “Luka” and Men Without Hats’
“The Safety Dance.”

Jim Richliano of Billboard’s chart department in New
York notes that there are three “houses” on this week’s
Hot 100—but none that you'd want to spend much time
in. There's Faster Pussycat’s “House Of Pain,” Alice
Cooper’s “House Of Fire,” and Great White’s “House |
Of Broken Love.”

William Simpson of Los Angeles notes that the word
“lambada”—the title of the fastrising Kaoma hit—is
the Portuguese slang equivalent of ... well, let’s just
say that Portuguese-speaking mothers tell their kids to
stop using the l-word.
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Dear Arif,

You are the wind
heneath our wings.

Your friends at Atlantic Records.

ARIF MARDIN
PRODUCER, RECORD OF THE YEAR
“WIND BENEATH MY WINGS
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Editorial

GRASS-ROOTS SUPPORT NEEDED IN LABELING FIGHT

THE RECORDING INDUSTRY is moving to
confront the danger of the state stickering bills
on several fronts. Artists and music publishers
have joined the labels and retailers in their fight;
the National Assn. of Recording Merchandisers
is retaining lobbyists in all the states where such
measures have been introduced; the Recording
Industry Assn. of America has led testimony at
state committee hearings; and Recording Acade-
my president Mike Greene’s remarks about the
issue on the nationally telecast Grammy Awards
show spread the word to millions of viewers.

Yet much more needs to be done. The central
problem is that neither lobbyists nor logical argu-
ments at committee hearings necessarily sway
legislators. Anti-stickering witnesses at such
hearings are counterbalanced by people who can
give sensationalized testimony in favor of sticker-
Ing; moreover, many of those on the industry’s
side are not state residents, whereas most of the
bill supporters are.

This does not mean that the industry should
not be pouring on the firepower at the committee
level. But at the same time, it should be organiz-
ing opposition to the stickering bills at the grass-
roots level. The reason is obvious: A small but
very vocal minority is howling for the passage of
these measures in the name of child protection,

always a popular cause. If this is the only opinion
legislators hear from their constituents, they will
think the majority of voters want stickering and
they will support it. But if they receive petitions
and sackfuls of mail from other constituents who
are opposed to the bills, they may reconsider, es-
pecially in states where elections are scheduled
this year.

How does the industry go about organizing vot-
ers? There are many ways, ranging from letters to
the editor and op-ed pieces in newspapers to cam-
paigns involving sympathetic organizations, such
as the American Civil Liberties Union and People
For The American Way. The record companies
could create radio spots featuring well-known art-
ists, as well as PSAs for MTV, VH-1, and other vid-
eo outlets. Since music radio stations and music
television services have a vital stake in the health
of the music business, they should donate time for
these important messages.

In addition, the industry should assemble a war
chest to buy newspaper ads and, if necessary, TV
time before crucial legislative votes. Billboard is
willing to start the ball rolling by offering space to
support a united industry effort against the sticker-
ing bills.

Concert promoters concerned about the lan-
guage aimed at them in some of the measures can

also make announcements at concert events.

Record retailers, who have the most to lose if
these bills are passed, can make a decisive contribu-
tion to their defeat. Petition drives and letter-writ-
ing campaigns are just the start of what could be a
tremendous campaign to remind legislators that
most people are not offended by most songs and
that only a few recordings are causing most of the
uproar. An imaginative retailer, for instance, might
organize an anti-stickering rally around an in-store
visit by an artist. Leaflets could be passed out and
shoppers urged to show them to their friends.

If this all sounds a little, well, political, let us
remember that what our industry faces in these
stickering bills is eminently political. Unless we
adopt some of the tactics used by single-issue
groups (such as those opposed to abortion, nuclear
power, or environmental pollution), we will be out-
gunned by bill supporters who are well-organized
and well-entrenched in their states.

Although a great deal of attention has been fo-
cused on this issue in the past couple of months,
there will be a natural tendency for the industry’s
interest in it to wane in the months and years
ahead. Let us not become complacent; If even one
of these bills passes, the industry will have a mess
on its hands.
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RIAA Tries To Cut Session Paperwork

ONE-ST

BY CLEMON WILLIAMS

Imagine this—it’s the chance of a
lifetime—you’ve got a great new
song, and an even greater new artist
to perform it. It's a guaranteed hit,
but it needs something. How about a
chorus to sing backup? This is your
lucky day. A fantastic chorus, 25
voices strong, is in town and available
for two days! Your excitement fades
as you realize that hiring 25 people
also involves filling out 25 govern-
ment [-9 forms to verify each per-
son’s identity and prove that each
member is eligible to work in the U.S.
This alone could take two days.

Thankfully, situations such as
these will soon be a thing of the past.
The Recording Industry Assn. of
America has created an industrywide
employment regulation system to
lessen the paperwork generated by
the Immigration Reform and Control
Act of 1986.

The Immigration Reform and Con-
trol Act (IRCA) is a general employ-
ment law that requires all employers
to hire only those legally eligible to
work in the US. To do this, the em-
ployee must complete a government
19 (Employment Eligibility Verifica-
tion) form and furnish proof of his or
her identity and right to work by pro-
viding the appropriate documents.
Acceptable proof includes a U.S.
passport, an unexpired foreign pass-
port with attached employment au-
thorization, or an alien registration
card with photograph.

Alternative verification includes ei-
ther a state-issued driver’s license, a
state-issued 1.D. card with a photo-
graph or information including name,
sex, date of birth, height, weight, and
color of eyes, or a military card and
an original Social Security card, a

A
vice) employment authorization.

In order to get a job, you must
have the documents listed above. But
now you have a choice: go through all
of this paper-shuffling every single
time you start a new job, or do it once

RIAA realize this is not the case for
most people working in the music in-
dustry. As a musician/session artist
you may find yourself with five dif-
ferent jobs in a week. As a producer,
you may hire five different musicians

want the card!’

Clemon Williams is associate general
counsel of the Recording Industry Assn. of

‘If you want
the job, you

America.

and for all at an RIAA TRCA regis-
tration session.

In most professions where job
turnover is relatively low, the 19 is
not a big deal. However, we at the

a day. With this in mind, we have de-
veloped a way to comply with the law
and suit your industry’s unique
needs. Thus, the creation of the
RIAA-issued IRCA card.

. SERVICE FOR MUSICIANS

To register and receive a free
IRCA card, musicians need to simply
bring the documents noted above to
one of RIAA’s scheduled registration
sessions. If, at that time, they are
verified as legally eligible to work in
the U.S,, a free IRCA card, with non-
counterfeitable seal, will be issued.
The necessary verification informa-
tion will then be stored in RIAA’s
computerized central clearinghouse.
From then on, there are no more
forms to fill out or documents to pro-
duce; simply show your RIAA-issued
IRCA card and you're done!

An employer can pick up any
touch-tone phone, 24 hours a day,
punch in the assigned IRCA card
number, and receive eligibility verifi-
cation (or denial if expired).

If you are a musician or session
artist, the IRCA registration system
will make life much easier. More im-
portantly, it will make you that much
more desirable for hire since you will
be making life a lot easier for your
employer as well.

(Continued on page 91)

NO EXAMPLES

The Washington Post didn’t. The
Fort Myers News Press didn’t. The
Miami Herald didn’t. The Los Ange-
les Times didn’t. And, not surpris-
ingly, 32 recent stories in Billboard
magazine didn’t, either.

When reporting on the debate
over explicit lyrics found in some
popular music¢ and the public’s de-
mand for warning labels, these “ob-

lem.

Imagine that. Instead of provid-
ing the public with even one sample
of explicit music, these journalists
routinely apply their own labels—
such as “censor” and ‘“right-wing
religious fundamentalist”—to the
concerned parents and legislators
who are working to protect young
minds from hardcore, sexually devi-
ant, and violent lyrics.

" I have to laugh when I read head-
lines like “The Debate Over Warn-
ing Labels And Explicit Music
Heats Up.” What debate? The news
media (including Billboard) consis-

the explicit lyrics in question.

Recently, I was interviewed by
the Los Angeles Times on this sub-
ject. I asked the author to kindly in-
clude any one verse from any one
song found on “As Nasty As They
Wanna Be” (recorded by 2 Live
Crew). The lyrics on this million-sell-
ing album are so graphic that the
Times writer said, “We can’t print
that stuff.”

I see. According to the aforemen-
tioned news publications, there’s no
problem, but the lyrics are too ob-
scene to reprint in a family newspa-
per. Clearly, until the media tells

01-323-6686 Shibuya-ku, Tokyo 150 I - : e N . . . : A
Fax: 01-323-2314 0118134984641 birth certificate, or unexpired INS jective” news publications failed to  tently fail to represent our side of the public the truth by printing the
OL323:2316 faxlOT1:81. 3-8 1-5877 (Immigration and Naturalization Ser-  print even one example of the prob- the equation by refusing to print (Continued on page 90)
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Fragmentation Issue Fuels 1990 CRS
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B BY SEAN ROSS

NASHVILLE—A year ago, when
1989 Country Radio Seminar keynot-
er Buck Owens pitched the CRS audi-
ence on the need for country radio to
fragment into younger- and older-
demo approaches, Satellite Music
Network’s Traditional C&W for-
mat—based out of Owens’ KCWW
Phoenix—was six months away from
realization.

It would be incorrect to say that
country radio has since fragment-
ed—SMN's TC&W affiliate count af-
ter six months is 16 stations: more
than were doing country oldies a year
ago, but much less than 1% of the for-
mat’s outlets nationwide. But frag-
mentation has progressed enough to
become one of the bigger issues at
this year’s relatively quiet CRS—
both for mainstream PDs wondering
how much of the country gold fran-
chise is worth having, and for those
worried about younger demos being
shut out of country radio as a result.

At the opening panel, “The Coun-
try Station Of The '90s,” consultant
Jay Albright cited Salt Lake City,
which just added SMN TC&W affili-
ate KBCK and will soon add country/
AC hybrid KQOL to its two existing
mainstream country outlets, as a
market where “the future is now.”

Albright thought country subfor-
mats would lack the number of bod-
ies needed to be significant players
unto themselves in the next five
years. But he also felt those stations
would “make life interesting for ev-
erybody,” just by being there.

Albright was followed by Satellite
Music Network VP/programming
Robert Hall, who quoted KCWW re-
search showing younger and older
listeners polarized on such titles as
Lionel Richie’s “Deep River Woman”

1@’ \N®’
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or Hatk Snow’s “Hello Love.” Hall
claimed that the lack of fragmenta-
tion thus far “flies in the face of ev-
erything we know [about other for-
mats],” as does the notion that coun-
try was still “one big happy format.”
“I think we're about to witness his-
tory in the fragmentation of country
radio,” he told the audience.

With the exception of Salt Lake
City, most of SMN’s major TC&W
converts are AM stations. (So are
most of the country gold outlets do-
ing the format independently, such
as KKYX San Antonio, Texas, or
KLAC Los Angeles.) At a Friday ses-

‘Either play the new
acts or grow old
with your audience’

sion on AM, WBAP/KSCS Dallas
OM Ted Stecker emphasized that out-
side of his all-night trucker show, the
music on his AM was as contempo-
rary as that on his FM because “we
don’t want the people who come to us
for baseball or basketball to think
we're a minority station.

“I’'m really nervous about this
jump to traditional or oidies formats.
KKYX [San Antonio] is the only one
that has done well so far,” Stecker
added. While he acknowledged that
the small shares country gold AMs
typically draw are better than what
they might otherwise get by simul-
casting, Stecker felt that by rushing
to a niche format, country AMs
“could be putting the bullet in the re-
volver faster.”

Much of Thursday afternoon’s for-
matics panel was also devoted to the
issue of how much mainstream sta-
tions should pursue the traditional

105.3 FM [
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country franchise, and whether they
should do oldies shows. WMIL Mil-
waukee PD Kevin O’Neil, who uses a
“classic country” stager before his
traditional oldies, pointed out that a
station can have the traditional fran-
chise without superserving it.

One reason for that is that so much
of today’s current material is tradi-
tional-leaning. When a Canadian PD
asked the formatics panel about the
problems of playing new traditional-
ist and rock-leaning material togeth-
er, the question seemed to surprise
the panelists, most of whom had long
come to grips with that issue. “You
need to take a look at what you're
playing to begin with,” said WYRK
Buffalo, N.Y.,, PD Ken Johnson.
“Clint Black and Randy Travis are
not as much at odds with the rest of
the format as you might think.”

And if those artists are at odds
with the rest of the format, it seems
like the conflict is being resolved in
their favor. At a Thursday panel on
the expanding-the-country-audience-
vs.-superserving-the-core issue, Trav-
is’ publicist Evelyn Schriver put forth
a surprising complaint to that effect.

Schriver termed “really frighten-
ing” the fact that the format is get-
ting narrower. “What pulled in a lot
of people is starting to get shut out
... We have the opportunity to have
the mass-appeal audience come in.”

Despite the consumer press that
has gone to k.d. lang, Lyle Lovett,
and some other new-edge artists that
country radio generally resists,
Schriver pointed out, “if you don’t
hear the music, you don’t buy the mu-
sic. If radio support isn’t there, it
can’t happen ... I would encourage
you to play some other artists.”

Schriver also encouraged country
stations to make a serious run at

(Continued on page 18)
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1 Q At My Reunion. Legendary KCBQ San Diego drew more than 30 staffers to its March 1 reunion, followed by a free sock
hop. Past and present Q-jocks seen here, from back left, are Lenny Mitchell, Ira Weschler, John Q. Lawrence, PD Sonny West,
Dayle Ohlau, and Phil Flowers. Center row: Bill Moffitt, Rich Brother Robbin, Jim Buckalew, Kevin Hines, Dino Matela, Jack
Vincent, Jack Hayes, Don Howard, Jack Woods (aka Charlie of Charlie & Harrigan), Dave Conley, and Neilson Ross. In front
are Mark Gleason, Gary Allen, Irv Harrigan, Bill Martin, Happy Hare, Shotgun Tom Kelly, Linda Fox, and Steve Goddard.
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The Bride Chickened Out. After its mass wedding of 25 couples, top 40 WAVA

Washington, D.C., took the happy newlyweds and their guests across the street
for a fast-food reception at Roy Rogers. Pictured enjoying some Roy’s chicken
are groom Christopher Cartee, bride Virginia Cockerille, and a family friend.

Crown Moves Ala.’s WHMA
To Bigger ‘Neighhorhood’

BY BILL HOLLAND

WASHINGTON, D.C.—Crown
Broadcasting’s newly acquired
WHMA-FM Anniston, Ala,, is on the
move—to another community.

Last year, the FCC relaxed its
rules governing station moves so
that stations could actually change
their community of license when up-
grading their facilities—particularly
if the old location has other service
and the new one does not.

So Crown has applied to the FCC to
move the station at 100.5 megahertz
from Anniston to Sandy Springs, Ga.,
a growing Atlanta suburb with no ra-
dio service of its own. As for Annis-
ton, Crown can either apply for a
class C3 allocation there on 100 mHz,
or, riskier, buy a suburban station
and attempt a move-in. Crown is also
applying for a new allocation at 100.7
in Lineville, Ala., 25 miles south of
Anniston.

Meanwhile, it looks like WNWK
Newark, N.J., will move its city of li-
cense to Jersey City, NJ,, and target
New York as the market’s second
Spanish-language FM. After seven
years under interim operator Global
Broadcasting, the FCC has chosen
Rafael Diaz Gutierrez’s Corp. Las
Americas as the permanent licensee
for ethnic WNWK. While Gutierrez
claims its format is under study, a
Spanish-language New York paper
has reported that it will go Spanish.
Although CLA reportedly bought out
the six competing applicants for the
frequency, there is still a 30-day peri-
od during which third parties could
appeal the decision with the FCC.

FCC FINDS CUPIDITY AT KUPD

An FCC Review Board decision an-
nounced March 6 affirmed an early-
"80s decision by the commission’s ad-
ministrative law judge denying the
renewal of Tri State Broadcasting’s
KUKQ/KUPD Phoenix. The board
agreed with FCC findings that Tri-
State had made repeated misrepre-
sentations about ownership and man-
agement. It then granted applica-
tions for construction permits for
new stations on those frequencies to
the Grimm & Clifford company.

The Review Board action comes
only one month from an FCC decision
to strip the license of Mid-Ohio Com-
munications’ WBBY Columbus, Ohio,
because the company’s lack of candor
and misrepresentations in compara-
tive renewal hearings.

TWO MORE TO HOUSE SUBCOMMITEE

Two new members have been add-
ed to the House Telecommunications
and Finance Subcommittee: Reps.
James Scheuer, D-N.Y,, and Tom
MecMillen, D-Md. They replace the
late Rep. Mickey Leland, D-Texas,
who died last year in a plane crash in
Ethiopia, and Rep. Ron Wyden, D-
Ore., who has taken another subcom-
mittee assignment. Scheuer is of par-
ticular interest to broadcasters, since

WASHINGTON
ROUNDUP

he is the second-highest ranking
Democrat on the parent Energy and
Commerce Committee, following
chairman John Dingell, D-Mich.

WHAT THE CHAIRMAN SAID?

FCC “spin doctors” were on alert
following press reports that FCC
Chairman Al Sikes had mentioned to
reporters March 6 that he was not
sure if a 24-hour ban on indecent pro-
gramming is necessary.

Even though the ban, rammed
through Congress last year by Sen.
Jesse Helms, R-N.C,, is now being re-
viewed by the U.S. Court of Appeals,
the FCC is charged with upholding
that law, and is currently trying to
put together a record of support.
Further, Sikes has pledged to work
more closely with Congress, so those
comments would have been especial-
ly surprising.

However, a commission spokesper-
son now says reports of the chairman
not being sure about the necessity of
the ban were ‘“slight misstatements.”
The spokesperson now claims that
“the chairman did not speak to the
necessity question, as the FCC’s posi-
tion is that it intends to carry out the
law and is building a record of sup-
port as asked by the court.”

BUSH PLAYS 11-IN-A-ROW

The announcement by the White
House that President George Bush
will address the National Assn. of
Broadcasters in Atlanta April 2
brings the unbroken line of American
presidents to attend the annual NAB
convention to 11, going back to Her-
bert Hoover.

Assistance in preparing this col-
umn was provided by Paul Verna.
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Catholic N/T Host Out Of Lector Sector;
DeCaro Gone, Simone PD At WEAZ Philly

THE EXCOMMUNICATION sta-
tion? As a result of what his pastor
calls the “anti-Catholic” content of
his show, full-service AC WLW
Cincinnati evening host Bill Cun-
ningham was removed as a parish
lector on Feb. 26. Cunningham
says, “Some members of my par-
ish thought my show dealt with
certain political, sexual, and life-
style issues that were anti-Catho-
lic. It’s kind of a witch hunt.”

Although Cunningham dis-
agrees that his show is anti-Catho-
lic and calls himself ““a contented
Catholic,” he concedes that he dis-
agrees with the church’s position
on birth control. But Cunningham
says he is inclined on-air to argue
whichever side of an issue is not
being presented. His pastor’s in-
volvement, he says, is “similar to
the church telling Clint Eastwood
he can’t play ‘Dirty Harry’ and kill
people.”

FBN, BRAIKER DOWN

After months of rumors, the
L.A.-based Financial Business
Network is apparently off the air.
At least two of FBN’s three re-
maining affiliates—KVEG Las
Vegas and KFBN Billings,
Mont.—received phone calls on
Feb. 24 warning that the network
would go dark at 5 p.m., which it
did. FBN officials have reportedly
told employees that the network
will return after restructuring,
but at press time, no one was an-
swering FBN's phones in L.A.

KVEG has picked up the rival
Business Radio Network. KFBN is
currently running oldies pending a
sale. Meanwhile, BRN has added
N/T KVSD San Diego, now
KCEO. Former FBN air personal-
ity George Chamberlin is hosting
mornings at the station. And after
21 years as an urban outlet,
WTOY Roanoke, Va., also picks up
BRN on April 1. PD Tom Collins
and his staff of 10 are being laid
off. Call him at 703-843-5545.

And after several days of stories
that Braiker Radio Services was
trying to find a new buyer or new
capital, a March 7 memo from
president Ivan Braiker told affili-
ates that he had been “unsuccess-
ful in meeting these needs. The un-
fortunate consequence of the
above dictates BRS cease opera-
tions on March 11.”” Rival Drake-
Chenault has been pitching BRS
affiliates.

PROGRAMMING: EZ TO BE UPPED

At AC WEAZ (Easy 101) Phila-
delphia, acting PD Joe Simone has
been named OM/PD. Simone, who
has been with the station about a
year, will continue in middays.
Also, researcher Susan Hrin is
upped to research director, replac-
ing Jhan Hiber. The changes come
as owner Jerry Lee takes GM du-
ties from the exiting Jim DeCaro.

Urban WNHC New Haven,
Conn., PD Hector Hannibal is the
new PD at black/urban-AC combo
WOL/WMMJ Washington, D.C.
Keenan Ellerbee, who had pro-
grammed WOL, will continue as
APD. At album rival WHFS,

WRCN Riverhead, N.Y.,, OM Tom
Calderone is the new OM.

Don Daniels, PD of gold/AC
combo WHB/KUDL Kansas City
is the new PD at AC WOMC De-
troit. No replacement has been
named . . . Joe Krause, former PD
of WCSX Detroit, is back in day-
to-day programming as the new
PD of KLXK Minneapolis as that
station moves from classic hits to
classic rock. Krause, who spent his
yearlong hiatus writing a book, re-

by Sean Ross with
Craig Rosen & Phyllis Stark

places Toby Hart.

At N/T WRKO Boston, ND
Rich Kirkland is promoted to di-
rector of news and programming,
replacing Mel Miller. Kirkland
will maintain his ND duties, but a
new managing editor should be
named shortly. Meanwhile, sister
AC WROR is again looking for a
PD; group PD Jim Herron has
been handling those duties.

Urban KATZ-FM St. Louis is be-
coming a black/AC/jazz hybrid,
known as Jazz 100, under new PD
Roshon Vance and consultant
Tony Gray ... At jazz WBGO
Newark, N.J,, Thurston Briscoe is
the new PD after nine years with
National Public Radio. He replaces
Wylie Rollins.

At urban/AC KRNB Memphis,
Johnnie Walker is upped to PD, re-
placing Michael Jeffries. Wayne
Bright, from rival WHRK (K97),
joins for mornings ... Urban
WQUE (Q93) New Orleans pro-
motes APD Derek Monette to PD.

WMC-AM-FM Memphis OM
Robert John is the new PD at AC
KKYY (Y95) San Diego; no re-
placement has been named. Mean-
while, Y95’s Judy Puente joins
crosstown KFMB-FM (B100) San
Diego for late nights ... Several
weeks after resigning as PD of al-
bum WLVQ Columbus, Ohio, PD
Buzz Knight is now staying with
the station. In two rock resigna-
tions that have happened, howev-
er, Pat Still is out at KZAP Sacra-
mento, Calif. And Doug Podell
steps down at WLLZ Detroit but
will stay, for now, in nights.

Top 40/dance KTFM San Anto-
nio, Texas, will appoint in-house
consuitant Bob Perry OM. He will
oversee Rick “Big Dog’’ Hayes,
who was just upped to PD ... At
urban WDKX Rochester, N.Y.,
OM Andre Marcel picks up PD du-
ties from the exiting Jeff Grant.
Scott Spezzano becomes APD.
T.J. Adams joins for mornings
from WNJR Newark, N.J.

Doug Sorenson, PD of top 40/
rock KATM Colorado Springs,
Colo., transfers to album KATT

Oklahoma City. He replaces PD
Scott Douglas, who has resigned
to join Charisma Records in Dal-
las. Sorenson’s replacement as OM
at KATM is APD/MD Kevin
Burchfield. Dave Milne goes from
nights to mornings.

By the time you read this, adult
standards KXAM Phoenix (the
former KZZP-AM) will be on the
air running Memory Lane’s “All
Vocals” format (Billboard, March
3). Lindsay English from KUDA
Las Vegas will do mornings. OM
Dave Teller will do middays. Other
staffers are Rikki Fischer, after-
noons; Stew Shelley, nights; and
Ray DelMotte, overnights.

Adult standards WPRD Orlan-
do, Fla., will be the flagship for
Metroplex’s Kid’s Choice Broad-
casting Network. Attorney Matt
Leibowitz will be KCBN chair-
man. Tish Henslee, who was with
format pioneer KPAL Little Rock,
Ark., is VP/programming.
KPAL’s Sunshine Suzy and Satel-
lite Sam are part of the lineup. Re-
cording artist Peter Yarrow is cre-
ative VP. Satellite Music Net-
work’s Bob Bruton will be VP/
affiliate sales.

At AC KXEZ Los Angeles, PD
John Dowling is out; OM Allan
Hotlen assumes the programming
duties. Meanwhile, Kevin & Bean,
the morning team at modern rock
rival KROQ, have started calling
KXEZ morning man Steve Day on
the air to ask for tips that will help
the duo compete in the L.A. morn-
ing ratings race. They seem to
have some help already, however:
KROQ astrologer Farley Malor-
rus predicted the Feb. 28 Upland,
Calif., earthquake on the air dur-
ing his daily morning segment.

Simulcast country WQIK-AM
Jacksonville, Fla., picks up Satel-
lite Music Network’s traditional
country under PD Ron Ellis. Get-
well wishes go out to WQIK GM
Bill Mize, who is recovering from
a mild heart attack ... PD Mike
McCoy is out at country WIRK
West Palm Beach, Fla. GM Allan
Chapman would like to hear from
potential replacements.

Longtime country outlet WIXY
Springfield, Mass., goes to Unis-
tar’s adult standards AM Only for-
mat ... At top 40 CHED Edmon-
ton, Alberta, Wayne Bryant, PD
of sister AC outlet CKNG, adds
PD duties, replacing Kevin Mc-
Kenna, who leaves to become GM
of country CFAC Calgary, Alberta
... In Pensacola, Fla., WCOA/
WILQ PD Chris Hampton crosses
to country WXBM. Hampton will
be PD; Jim Cassidy remains on the
air. The new PD at full-service AC
WCOA is morning man Dan Lu-
cas. The PD duties at top 40 WJLQ
(Q100) go to Mark Dagwell from
crosstown WTKX-FM.

At country/AC hybrid WLTO
Harbor Springs, Mich., PD Brad
Fuhr is upped to station manager;
his replacement is p.m. driver Jer-
ry Dugan ... At nearby top 40
WINR Iron Mountain, Mich., Tom
Barlow is the new PD, coming
from rival oldies/album combo
WMIQ/WIMK. Barlow replaces

ing GM at WXTU.

town news/AC combo WJIM.

newsline...

MITCH DOLAN is named president/GM of WPLJ (Power 95) New York, re-
placing Dana Horner (Billboard, March 10). Dolan was last president of
news/top 40 combo WPRO-AM-FM Providence, R.L

JAY JACKSON has been named GM of easy CJEZ Toronto, replacing Peter
Shurman. Jackson previously managed the station; he remains executive
VP of parent company Redmond Broadcasting.

JOHN HIATT, who became GM of WXTU Philadelphia three weeks ago, has
returned to KMMX San Antonio, Texas, for personal reasons. Beasley
Broadcast Group executive VP/chief operating officer Jim Keating is act-

AT WEZW MILWAUKEE, Multimedia VP Jack Sabella assumes GM duties
from VP/GM Richard Washer. According to a local newspaper story, Sa-
bella will say only that Washer was fired for “unacceptable conduct.”

OTHER NEW 6Ms: Ben Bain at WEGW Wheeling, W.Va,, replacing Len
Hart. Replacing him at WGCX Mobile, Ala,, is Sandy Frost, an AE from
crosstown WKSJ; WFMK Lansing, Mich., AE Robert Fonoroff to cross-

Chris Miller.

AC/top 40 hybrid KTQN Kil-
leen, Texas, becomes top 40/dance
KYZZ (Z106) under PD Mark
Ryan ... Tom Sherman, previous-
ly PD at oldies/top 40 combo
WELM/WLYVY Elvira, N.Y,, is the
new PD/morning co-host at
WEGW Wheeling, W.Va, .. . At
AC KEZA Fayetteville, Ark.,
Scott Segraves from KQMJ Tulsa,
Okla., is the new OM/morning
man; he replaces Rich Garrison;
call him at 501-444-6129.

PEOPLE: WALL HITS WALL ON MORNINGS

According to local press reports,
WANS Greenville, S.C., OM Bill
McCown and MD Joe Hayes have
been arrested and charged with
making a bomb threat and unlawful
use of a telephone. The charges
stem from a series of faxes and
phone calls aimed at rival WMYI,
including several that alluded to a
“killer storm” and one that WMYI
says implied that a package sent to
the station was actually a bomb.
WANS GM Jodi Lippincott claims
there was no bomb threat and that
the messages were part of a WANS
promotion. The two staffers were
each released on $10,000 bail.

Top 40/dance KKLQ (Q106) San
Diego fills its long-vacant morning
position with KKRZ (Z100) Port-
land, Ore., morning anchor John
Murphy. While there may still be
one or two people hired to support
Murphy, Q106 PD Garry Wall is fi-
nally coming off the air. Mean-
while at KKRZ, which now needs a
morning partner for Dan Clark,
Kim Matthews moves from over-
nights to middays, replacing Con-
nie Breeze.

WUSL (Power 99) Philadelphia
MD/p.m. driver John Monds has
gotten out of his contract with that
station and will do afternoons for
urban KKBT Los Angeles. PD
Dave Allen is looking for Monds’
replacement ... At classic rock
KZOK Seattle, Steve O’Neill, for-
merly of KMZQ Las Vegas, Nev,,
is the new morning man. He re-
places Kent & Jimmy.

Phoenix radio veteran Licia Tor-
res, most recently at KAMJ, joins
top 40/dance KKFR (Power 92) for
a yet-undetermined slot. Torres
may replace Jim Sharp, who with

his wife, Melissa, is headed to
KOMJ Omaha, Neb., for mornings
... At top 40/dance KHQT (Hot
97.7) San Jose, Calif., John Chris-
tian is upped to APD.

At top 40 WBSB (B104) Balti-
more, Glenn Beck, from similarly
formatted KRBE (Power 104) Hous-
ton, is the new morning man, replac-
ing Chuck Buell. Supporting-cast
members are still being sought.

Humble Billy Hayes, most re-
cently with WKQX (Q101) Chica-
go, joins top 40 WGTZ (Z93) Day-
ton, Ohio, for mornings, where he
will be teamed with Alan Kaye.
The pair replace Dr. Dave . .. An-
drea Pentrack is upped from pro-
gramming assistant to MD at
KSFM Sacramento, Calif.

At adult standards CKLW De-
troit, overnighter Bob Bowers be-
comes a newsman as the station
adds Larry King in that slot . ..
Zeke Logan adds MD duties at al-
bum WEGR Memphis; Kellie
Cruise steps down to concentrate
on her airshift . .. Philippa Bern-
stein is promoted to talent acquisi-
tion coordinator for the Pollack
Media Group ... At country
WSIX-FM Nashville, part-timer
Diana Lynn moves to nights; Bo
Bradshaw from WKOM Clarks-
ville, Tenn., joins for overnights as
Chester P. moves to production.

Satellite Music Network has
moved its adult alternative format
The Wave from its Chicago offices
to Dallas. Two staffers will make
the move; two others join—Beth
Nelson from KGSR Austin, Texas,
and Bruce Carey from the late
KZEW Dallas . . . At country
KZSN Wichita, Kan., Adam
Hughes moves from sales to mid-
days, replacing Todd Eflin.

David Lee, from album WVRK
Columbus, Ga., is the new PD at al-
bum WAQY Springfield, Mass., re-
placing Jim Rodio & Scott Coen
... At AC WJIM-FM Lansing,
Mich., Suzanne Snowden from
wJQI Norfolk, Va., and veteran
programmer John Dakins join for
middays and afternoons.

At top 40 WSBG (Power 93.5)
Stroudsburg, Pa., overnighter Da-
vid James moves up to nights;
part-timer Steve Travis succeeds
him. The station also has a morn-
ing opening.
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Gash Dash Eams Top GRS Prize,
But ‘Heart’ Promos Also Gollect

This column was prepared by Deb-
bie Holley in Nashville and Phyllis
Stark in New York.

NASHVILLE—KLAC/KZLA Los
Angeles OM Bob Guerra, who hand-
ed out the Country Radio Seminar’s
third annual radio station promotions

PROMOTIONS

awards, noted during the awards cer-
emony, held here March 2, that many
of the winning contests were “heart”
promotions—*‘they have so much val-
ue that goes on and on and on for
your radio station.” But it was an old-
fashioned pocketbook promotion that
took first place.

The CRS’ large-market winner was

KMPS Seattle’s $1,000,000 Dash For
Cash campaign. That station chest-
nut was backed up by Thousand Dol-
lar Thursdays (with the equivalent
cash prize once an hour), massive TV
every Wednesday, and approximate-
ly 650,000 direct-mail pieces.

KMPS PD Tim Murphy, who says
his station made money on the pro-
motion, thanked AT&T “for hauling
our butt out of the fire when in the
middle of a contest another long-dis-
tance carrier cut off our 800 line be-
cause we were stopping service to
three states.”

To be fair, KMPS also took third-
place honors for Coats For Kids and
Food For Homeless. Promotions di-
rector Mark Seignious said the sta-
tion’s annual fall program to help the
homeless encompassed several fund-

(Continued on page 19)
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Crazy Little Thing Called Love,
Queen, ELEKTRA
| E.ogger, Dan Fogelberg, FuLL MOON
PH

. Another Brick In The Wall, Pink
Floyd, coLumsia
. Desire, Andy Gibb, rso

. OnThe Radlo, Donna Summer,
CASABLANCA

. Working My Way Back To You/
Forgive Me, Girl, Spinners, aTLaNTIC

. Yes, I'm Ready, Teri De Sario with
K.C.. CasaBLANCA

. Him, Rupert Holmes, mca

. The Second Time Around,
Shalamar, soLAr

. Too Hot, Kool & the Gang, pE-LiTE

POP SINGLES—20 Years Ago

1. Bridge Over Troubled Water,
Simon & Garfunkel, coLumsia

. Travelin’ Band/Who'll Stop The
Rain, Creedence Clearwater
Revival, FanTasy

. The Rapper, Jaggerz, kAma SUTRA

. Rainy Night In Georgia, Brook
Benton, coTiLLion

. Ma Belle Amie, Tee Set, coLossus

. Give Me Just A Little More Time,
Chairmen Of The Board, invictus

. Thank You (Falettinme Be Mice EIf
Agin)/Everybody Is A Star, Sly &
the Family Stone, epic

. Hey There Lonely Girl, Eddie
Holman, asc

9. He Ain't Heavy, He's My Brother,

Hollies, €pic

-
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10. Evil Ways, Santana, coLumBia

TOP ALBUMS—10 Years Ago

. The Wall, Pink Floyd, coLumsia

. Damn The Torpedoes, Tom Petty
& the Heartbreakers, BACKSTREET

J E’plllcoenix, Dan Fogelberg, FuLL MOON

. Permanent Waves, Rush, MERCURY

. Mad Love, Linda Ronstadt, asvium

. Bebe Le Strange, Heart, epic

The Whispers, The Whispers, soLAR
q 5;13 And Games, Chuck Mangione,

. Kenny, Kenny Rogers, UNITED ARTISTS
. Off The Wall, Michael Jackson, epic

TOP ALBUMS—20 Years Ago

1. Bridge Over Troubled Water,
Simon & Garfunkel, coLumsia
d Led Zecppehn 11, Led Zeppelin,

Ow INOWME W N+

d Abbey Road, Beatles, appLE

. Willie And The Poor Boys,
Creedence Clearwater Revival,
FANTASY

bw N

. Chicago, coLumsia

. Hello, I'm Johnny Cash, Johnny
Cash, coLumsia

. Santana, coLumsia

. Live In Las Vegas, Tom Jones,
PARROT

. Engelbert Humperdinck, ParroT

. | Want You Back, Jackson 5
MOTOWN

COUNTRY SINGLES—10 Years Ago

1. My Heroes Have Always Been
Cowboys, Willie Nelson, coLumBia
. Why Don’t You Spend The Night,
Ronnie Milsap, rca
. I'd Love To Lay You Down, Conway
Twitty mca
, Daﬂydream Believer, Anne Murray,

OWw oO~N oWv

ER/CURB
| Lymg Time Again, Mel Tillis, Elextra
. Men, Charly McClain epic

. {(I'l Even Love You) Better Than |

Did Then, The Statler Brothers,
MERCURY

9. 1 Ain't Living Long Like This,
Waylon Jennings, rCa

2
3
4
5. ar Daddy Bellamy Brothers,
6
7
8

10. Nothing Sure Looked Good On

You; Gene Watson, capitoL

SOUL SINGLES—10 Years Ago
. And The Beat Goes On, Whispers,
SOLAR

. Special Lady, Ray, Goodman &
Brown, POLYDOR

. Too Hot, Kool & the Gang, pe-LITE

. Stomp, Brothers Johnson, aam

. Bounce, Rock, Skate, Roll, Vaughn
Mason & Crew, BRUNSWICK

. The Second Time Around,
Shalamar, soLar

. Working My Way Back To You/
Forgive Me Girl, Spinners, ATLANTIC

. Theme From The Black Hole,
Parliament, CASABLANCA

. On The Radio, Donna Summer,
CASABLANCA

. 1 Don't Believe You Want To Get
Up And Dance, Gap Band, MERCURY

0o NSO bW N =
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aoiit CONTEMPORARY.

o EL Compiled from a national
‘L’é 5§ §o ‘,’25 TITLE sample of radio piaylists. ARTIST
£z | =22 | &2 |'ES LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
1 1 1 9 ALL MY LIFE LINDA RONSTADT/AARON NEVILLE
ELEKTRA 7-64987 3 weeks at No. 1
@ 2 5 8 LOVE WILL LEAD YOU BACK @ TAYLOR DAYNE
| ARISTA 9938 R B |
@ 4 4 14 HERE AND NOW & LUTHER VANDROSS
EPIC 34-73029
4 6 7 9 1 GO TO EXTREMES & BILLY JOEL
COLUMBIA 38-73091 :
STARTING OVER AGAIN @ NATALIE COLE
7 9 10 EMI 50
6 3 2 14 HERE WE ARE @ GLORIA ESTEFAN
R EPIC 3473084 - N
@ 9 12 20 WAS IT NOTHING AT ALL & MICHAEL DAMIAN
CYPRESS 1451/A&M
8 5 3 15 WHAT KIND OF MAN WOULD | BE? CHICAGO
REPRISE 7-22741
@ 12 15 5 | WISH IT WOULD RAIN DOWN @ PHIL COLLINS
ATLANTIC 7-88738
00
10 11 13 1 !:&'r!ﬁg&?sos D TO YOU DONNY OSMOND
@ 17 2 7 HAVE A HEART & BONNIE RAITT
CAPITOL 44501
12 8 6 13 ﬁ*(')SITP:(QZQI;l?ME & KENNY G
13 10 8 17 ANY OTHER FOOL & SADAO WATANABE/PATTI AUSTIN
ELEKTRA 7-69254
6 | 20 | g | BODYGUARD © BEE GEES
WARNER BROS. 7-19997
@ 19 25 7 BLACK VELVET & ALANNAH MYLES
ATLANTIC 4-88742
23 34 4 EVERYTH|NG YOU TOUCH @ SMOKEY ROBINSON
MOTOWN. 203
17 13 11 18 aé\AC!_SIgIgE @ ELTON JOHN
20 27 6 LOOK ME IN THE HEART & TINA TURNER
CAPITOL 44510
M L J RAMM
19 15 14 16 inJTI%ELg%lEN YOU AND ME LOU G
TRAIN L 4 STEWART
2 14 | 10 | 16 | DOWRTONN Re £
@ 2% 30 5 MAKE IT LIKEIT WAS & REGINA BELLE
COLUMBIA 38.73022
Al & JANET JACKSON
(@) 2 | 2 | 6 | ESCATADE ®
L 4
23 | 21| 28 | 6 | DANGEROUS ROXETTE
R *
2% 18 17 1 %ggs?}-:zzy}ENE VONDA SHEPARD
HERE'VE YOU BEEN & KATHY MATTEA
2% 26 26 7 NleRCEURV 876 !&7
35 _» 2 HOW CAN WE BE LOVERS & MICHAEL BOLTON
COLUMBIA 3873257
27 2% 21 23 hEAXAESngzﬂNG @ JODY WATLEY
* % * POWER PICK & % &
41 _ 2 CRUIS’ING FOR BRUISING & BASIA
=) EPIC 34.73230
L 4
29 29 31 5 3&";‘,3”75? RAIN BELINDA CARLISLE
30 2 16 21 HOW AM | SUPPOSED TO LIVE WITHOUT YOU & M. BOLTON
COLUMBIA 38-73017
GD| 3 | 3 | &4 | HOW'BOUTUS GRAYSON HUGH & BETTY WRIGHT
RCA 9163
@ 37 45 3 THE HEART OF THE MATTER @ DON HENLEY
GEFFEN 4:19898
A A% HOT SHOT DEBUT* & &
IF1 KNEW THEN WHAT | KNOW NOW KENNY ROGERS .
NEW) 1 SEPRISCT:
@ 36 40 5 KEEP IT TOGETHER MADONNA
SIRE 7-19986/WARNER BROS.
STEADY ON & SHAWN COLVIN
3 30 33 8 COLUMBIA 38-7306 1 0
NEWp | 1 | IFIGETLUCKY UTTLE RIVER BAND
NOTHER DAY IN PARADISE & PHIL
37 31 24 20 AATLANTIC 7-88[7)74 b COLHIR
L 4
44 42 3 E’F’Ilkclgzggg%OVE BAD ENGLISH
39 13 2 14 ‘CIY\HTE& ;l;}:gNIGHT COMES & JOE COCKER
THE LAST THIN CREW
20 | 27 | 18 [BiE THELAST THING ZHING
46 e 2 NOT EVEN CLOSE & TIMFINN
CAPITOL 44512
2 | 38 | 35 | 14 | NOMYTH @ MICHAEL PENN
DON'T KNOW MUCH @ LINDA RONSTADT/AARON NEVILLE
43 39 36 | 25 ELEKTRA 7-69261
L AROUND THE WORLD @ LISA STANSFIELD
NEW) 1 AAr!Tsn{\ 9928
'LL BE YOUR EVERYTHING & TOMMY PAGE
NEW) I lsnlés i 9959/WARNEF§ BROS.
6 34 19 15 RNCOE!-HIN' TO HIDE & POCO
R OUT FOR ME @ OLIVIA NEWTON-JOHN
4 0 | 3 10 GEEr&%r;-zzli'as 0
ADV| OR THE YOUNG AT HEART @ TEARS FOR FEARS
NEW) 1 ro?m!rgAEsge ag;r 4/ vﬁm?ﬁ% o
700 LATE TO SAY GOODBYE @ RICHARD MARX
49 47 — 2 EMI S0
& PAULA
50 45 48 4 8&?'?759!;5‘2 ATTRACT ABDUL

O Products with the greatest airplay gains this week. ® Videoclip availability.
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PICAECORDS. L
WITH A FOUNDATION .~
THIS DEER THESKY'S .
THE INIT

\\L_

DOUBLE PLATINUM

GLORIA ESTEFAN ~CUTS BOTH WANS'' 5o/
Already three Top-10 smadhes! “Oye Mi Canto™ i< the new
single and hit video.

VI TN ad Py VI O S e
o\

[}

PLATINUM
“THE BEST OF LUTHER VANDROSS ...
THE BEST OF LOVE~ ¢
The best of Luther. “Here nd Now" is o crossover smgsh
while “Treat You Right” is brealking big at Block radio.

601D
BASIA “LONDON WARSAW NEW YORK" 2 |
Suananteed to passhes Platinum debut. You asked for it-
the -irst single, “Cwising For Bruising”—just shipping.

GOLD

JOAN JETT “THE HIT LIST” o

Shipping Now: The new s:ngle, “Love Hurts,” following-up
“Dirty Deeds.” Get ready “or the teur kicking offnow.

DOUBLE PLATIAUM : o ]
BABYFACE “TENDER LOVER” =: ..w !.. y 'ﬁ;?
Two Yo. 1 hits, “Terder Lover” and “It's No Crime,” plus the " o <
tew multi-fornat smadh, “Whip Appeal” N
-
o d
A
| ¥ ‘f"
"
P ‘ -;’ ’
GOLD -
] STEVIE RAY VAUGEAN
‘miL AND DOUBLE TROUBLE “IN STEP" 54
aE- . Grammy-Winner for Best-Contamporary Blues. “Woll Of
GOLD -z, Denial” next hot track.
KADMA “"WORLDBEAT" i
“Lanbado”-"he Mo. ~ International Phenomenon: The . |
Single! The Video! The: Dance! U.S. Tour heas up in April.
138 -
| {' . o L
| | | ~ gl
PLATINUM
N gy RN BAD ENGLISH “BAD ENGLISH" .50
d Hot Top-10 Hit “Price Of _ave” fo lows No. 1 smush “When
GoLd . | See You Smile.” Tour wirth Whitesnake strikes March 16.
OLLY OSBOURNE “JUST SAY OZZY" 450 “Heaven Is A 4 Letter Waad* next single with mare to come.

That says it a |! Stapping at nothing less then Plotinum.

¥ B PICANARM

% - Developing Careers That Are

R Made To Last %

PLATINUM

ALICE COOPER “TRASH" 1

Comebock of the Yeor! With “Poison” Top 18, next killer

sincle is “Only My Heart Tolkin'" Now on LS. Tour. “Epie” % Reg, US, Por. & Tm. O, ap €35 Recorks dac. © 1990 (85 Ratards Inc
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25 YﬂllR NEXT ORDER UF
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B e

Discounts apply only %o cassette and

compact disc orders. Coupon valid for

one order only from April 2-4, 199D.

Present coupcn to your cheerful
Polygram Group Distribution rep, or fax
or mail with your order to the
appropriate cheerful >olygram Group
Distribution branch.

Deadbeats need not apely.

1

Discounts apply only to cassette and
compact disc orders. Coupon valld for ™
one order only from April 2-4, 1890.
Present coupon to your tidy Polygram
Group Distribution rep, or fax or mall
with your order to the appropriate tidy
Polygram Group Distribution branch.

Deadbeats need not apply.

SP 5287

CLIP ¢t
WSMQNCUPw
‘N SAVE N (:LIP
'N SA"E

SP 5262

Ip ' gAY

# The Innocence
Mission 6 o

Discounts apply only to cassette and SP 5274

compact disc orders. Coupon valld for
one order only from April 2-4, 1990.
Present coupon to your trusty Polygram

Group Distribution rep. or fax or mall
with your order to the appropriate trusty
Polygram Group Distribution branch.

Deadbeats need not apply.

LN ,r"i', o T
[ ! gl h PR W CL

«© X B~ = B la.k\"'. ra‘,l e—\_J :jj' ') . A‘G"l “‘ l:

SAC- NCEY W e e e ¥ CL

N O~y

i BlHE i

HATS

Discounts apply only to cassette and compact SP 5284
disc orders, Coupon valid for one order only
" from April 2-4, 199D. Present coupon to your
diligent Polygram Group Distribution rep, or
fax or mail with your order to the appropriate
diligent Polygram Group Distribution branch.

LINN

6 >|ncco«ns
*

Deadbeats need not apply.
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3 ON YOUR NEXT ORDER OF

I Discounts apaly olly to cassette and compact
d sc orders. Coupon valid for one order only
from Apnit 2.4, 1990. Present coupon to ycur

l courteous Paiyg-am Group Distribution rep, or
fax or mail wath ysur order to the appropriéte
courtcous Poygram Group Distribution

l branch

SP 5285

M Deadbeats ncedindt apply. —
S =1 [ B Rk N §F 0B B |

|
E AND SAVE

MAURICE

“ALL BECAUSE OF YOU"” 12" vv 7032

RANDY &

THE GYPSYS

“LOVE YOU HONEY” 12" spi2324

“I'LL SEE YOU IN MY DREAMS” 7"
AND CASSETTE SINGLE am/1s 1495

SEDUCTION
“HEARTBEAT” 12" v 7031

THE bBbRAT PACK

|
|
|
|
|
| GLIANT
|
|
|
|
1
i

i A
f ol
| L “ A
B | '
- | ! \:1.. _%h \
\
| \

SNk

/ .

-

Single discount
availadie Aprid 2.4,
1990 .hrough you
devotled Polygram
Group Dlstributior
sales rep.
Dlscounts offer fcr
one order only,
Coupon vallg for
one order only from
Aprit 2-4 1990,
Present coupon lo
your devoted
Polygram Group
Distribution sales
rep, or fax or mali
coupo with your
order lo the
approariate devoted
Polygram Group
Disirloution branch,
© 1950 A&M
Recoris, inc. All
righis reserved.

“YOU'RE THE ONLY WOMAN"” CASSETTE j

1 SINGLE 15 1447
L

?
:

i Deadbeats need not apply. :
= s L v F N N F N _B_N_§N_§_§N_§N_BRB_B B

I

BARRY WHITE:

Discounts apdaly only to cassette 2nd compact
disc orders. Joupon valid for one order only
Srom April 2.+, 199C. Present ccupon to your
triendly Pclygram G oup Distribation rep, or
tax or mal w th yous order to the appropriate
friendly Pclygram Group Distribut on branch

THE MAN |

Discounts srply only to cassette End compact
disc orders. Coupor valid for one order only
from April 2-4, 199®. Present cotpon to your
iively Polygrem Grovp Distributior rep, or fax
©ofr mail witl your arder to the appropriate
lively Polygram Greup Distribut on branch.

S BACK

SP 5256

SP 5280

Jeadbeats n=ed not apply.

NARM SPECIAL!
ONE TIME OFFER FOR THE
REAPERS OF BILLBOARP!
ACT NOW!

i

RECOR

5%

© 1990 &M
Reco-ds, Inc. AlY
rlghts reserved
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ALBUM ROCK ™%~

. g'_ Compiled from national album rock
‘i’§ Eé §o 25 TITLE radio airplay reports. ARTIST
E2 | <2 | o2 | 5 |  LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » %
@ 3 7 5 BLUE SKY MINE MIDNIGHT OIL
COLUMBIA 38.73250 1 week at No. 1
2 1 3 9 ALMOST HEAR YOU SIGH ROLLING STONES
COLUMBIA 38-73093
@ 9 14 5 THE HEART OF THE MATTER DON HENLEY
GEFFEN 4.19898
WHAT IT TAKE
4 2 2 10 GEPFENTA 19944 S 3o
5 5 6 8 A FACE IN THE CROWD TOMPETTY
MCA 5378
N
@ 10 18 4 DU%KALP CUT/REPRISE ERIC CLAPTON
* % % FLASHMAKER * * &
(D] NEWD | 1 | THE RN KN ROBERT PLANT
8 8 9 11 | WISH IT WOULD RAIN DOWN PHIL COLLINS
ATLANTIC 7-88738
DS
9 14 15 4 AQA(?AVSVIB??(’L PETER WOLF
10| 12| 12| 6 | BLUESBEFORE AND AFTER THE SMITHEREENS
ENIGMA 44516/CAPITOL
{1 1| o | SOMETIMESSHECRIES WARRANT
COLUMBIA 38-73095
1216 | 1 | 15| BLACKVELVET ALANNAH MYLES
ATLANTIC 788742
D HELL
s |6 [ | o | 2ERORRTO CHRI REA
| s | 4 | 9 | THEDEEPER THE LOVE WHITESNAKE
GEFFEN 419951
15| 7 [ 5 | 14| NOMYTH MICHAEL PENN
2 _ 2 LIFE IN DETAIL ROBERT PALMER
EMILP CUT
AD| 18 | 13 | 6 | FOREVER . e moivcnam KIS
ol | 23 | 5 | WITHOUT YOU MOTLEY CRUE
ELEKTRA 4-64985
E WOL
19| 7| 2| 7 | LONEWOLF HAVANA BLACK
THE WAYIT IS TESLA
@ 20 | 25 ;] GEFFEm~l9948
21| 11 | 8 | 11 | HOUSE OF BROKEN LOVE GREAT WHITE
CAPITOL 44491
OMING OF AG MN YANKEES
@ NEW) 1 SARMER BGRog. P cu% DA
REME
3 |15 [ 0| o | LSOIRIENES BILY JOEL
25 | 32 | a4 | JEALOUS AGAIN THE BLACK CROWES
A= DEF AMERICAN LP CUT/GEFFEN
= *-PA © * %X *POWER TRACK* %% ~ .-
@ 28 | 40 | 3 £ TIC §~SB7986 ok ' - vy RU,SH =
RUE BLUE LO GRAMM
w | o | | 6 | IUEBELOn o0
@D| » | 3 | 5,| SuTsyouup PETER MURPHY
+ | BEGGAR'S BANQUET 9140/RCA
A |19 | v | s | SHEELSOULgSTER T
2 2 28 6 CALL OF THE WILD COMPANY OF WOLVES
MERCURY 876 564-4/POLYGRAM
QO] 0 | % | 5 | BEIEEPAS GUN
31 27 30 9 fk:Yol;l_!a(é!'layICHELLE ENUFF Z’NUFF
32 2 13 17 gtﬁ:eal-‘gggomzmsz LSRN
@ 40 _ 2 ] YOUR OWN SWEET WAY THE NOTTING HILLBILLIES
=] WARNER BROS. LP CUT
3 | 3| 3 | 6 | LOVEDONTCOME EASY THE ALARM
35 |36 | 39 | 6| DRGAMON BRITNY FOX
@[ » [ @[3 | SAmNaT SLAUGHTER
EES E NATURE CO
@ 43|43 3 g(!: LP CUT OF LOVE PO
it 8 1.3 TURN THE VOLUME UP ROBIN TROWER
ATLANTIC LP CUT
@ 82 45 373 THE ANGELS MELISSA ETHERIDGE
ISLAND 4-99138
| MCAULEY SCHENKER P
BB ROV
a1 | 31 | 35 |.6 | BACKTOSHALLABAL JOE SATRIANI
Z] PRESTO RUSH
a2 [ 35 | 24 | n PRESTO. =
T
@3)| NEWp | 1| METROPOLIS THE CHURCH
50 _ 2 CLOSER TO THE FLAME DAVE EDMUNDS
S CAPITOL 44525
RN R - THE FRONT
48 | 2] HEAD ON JESUS AND MARY CHAIN
. WARNER BROS. 4-19891
WE GOT MARRIED PAUL MCCARTNEY
NEW) 1‘\ K CAPIT%LOLP cut
ALl R BUT THE ¥ LLITES
28 2 21 14 ELE&T?AVLEP CUBT T CRYIN THE GEORGIA SATE
3 MORE NEIL YOUNG
9 | 7 | 27 |13 NOMORE,
BAD
50 38 34 3 gp&gg&gggpve ENGLISH

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

Hl RADIO

COUNTRY RADIO SEMINAR

(Continued from page 12)

younger demographics—a strategy
that many country outlets have dis-
cussed, but that few have acted on,
lest the older audience be chased
away. “Your older core audience is
going to die, that’s just the reality of
life,” she said.

Consultant Albright drew laughs
at the opening panel when he pointed
out that for many stations the frag-
mentation issue was really one of
whether to play the Kentucky Head-
hunters. But he also told the audience
that they had a choice: “Either play
the new acts or grow old with your
audience and open the door for those
who will.”

Country PDs also heard a plea for
more new music from keynoter Char-
lie Daniels, who told them he was
“starting to see some things creeping
into country radio that crept into
AOR.” Recent converts to country
“stayed for the long list. People don’t
want to hear the same songs over
and over again.”

Daniels initially brushed off a
question about last fall’s controver-
sial hit, “A Simple Man,” by saying
its album “went to No. 2, so that's my
answer.” Later, however, he contend-
ed that the song “has touched a big-
ger nerve in the common people than
any song I've ever had ... No, I don't
believe in tying criminals in the
swamp [and letting alligators take
care of them, as the song’s narrator
advocates], I believe in due process of
law. I'm just saying when you catch
these people, do something with
them, don’t turn them loose.”

The “core v. cume” panel also fea-
tured a debate on that topic between
Rantel Research’s David Tate and
consultant Jim Wood. Tate cited re-
search from markets as varied as
Charlotte, N.C., Baltimore, Cincin-
nati, and Lincoln, Neb., that showed
that country’s core audience was
smaller than the listener group that
liked country among a number of dif-
ferent musics. While that second
group liked country, they didn’t nec-
essarily like country radio which they
tended to regard as “parochial.”

Wood responded that it was “high-
ly dangerous to play to AC listeners.”
As he had at Gavin two weeks earli-
er, Wood again encouraged program-
mers to use database marketing that,
he felt, could “expand the cume with-
out hurting the core,” instead of mak-
ing on-air changes.

Later, when asked if the noncore
audience was too fickle for country
stations to pursue, Tate responded
that the ‘‘volatility of Arbitron’s
measurement of the country core”
made it important to pursue the sec-
ondary market and “minimalize the
possibility that the core won’t be
[sampled].”

Although the 21st CRS was the
largest ever—with attendance giv-
en at 1,410, an increase of about 300
people from last year—it was also,
like most of the radio conventions of
the last year, pretty low-key on the
panel side. Attendees felt some pan-
elists dwelled too much on product
presentations instead of the issues
they were there to discuss.

Even Billboard’s switch to a moni-
tored country airplay chart—the
subject of immense controversy
among record-label people—failed
to ignite a much-heralded Friday af-
ternoon publisher’s panel. The Bill-

(Continued on page 77)

4 Look no further . . .

KEITH SPARBANIE

((29!!

This impresive deburt includes:

“I Can't Stand My Dreams"

"No Choice” *“My Children Away"'
i ““On the Corner of Rock and Roll”

And, the incredible remake of Springseen’s

“Meeting Across the River"

Available on Cassette and Compact Disc

For information, call or weite:

E.D. Sparbanie
PO Box Z6R

West Alexander, PA 15376

(412} 484-7672
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MODERN ROCK ™:cks-

5'_ Compiled from Commercial and !
i E'I £ P TITLE College Radio Airplay Reports, ARTIST
R 9 | 2L | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 % »x
1 1 1 9 CUTS ¥YOu up S5 PETER MURPHY
BEGAR S BAREIL] 9140/RCA 6 weeks at No. 1
7 3 4 5 BLUE SKY MINE MIDNIGHT OIL
S : J | COLUMBIA 3873250
3 2 3 6 NOTHING COMPARES 2 U SINEAD O'CONNOR
CHRYSALIS 23488
™ METROPOLIS THE CHURCH
':i,) 6 18 3 ARISTA 9%4?
5 4 2 9 HEAD ON THE JESUS AND MARY CHAIN
| WARNER BROS. LP CUT
CET DELIVERANCE THE MISSION UK.
Al 6 /| 8 7 | 6 MERCURY LP CUT B
7 5 5 | 8 BIRDHOUSE IN YOUR SOUL THEY MIGHT BE GIANTS
ELEKTRA 7-64998
b
R/ | HELL THE BELOVED
L 9 12 6 ATLArmoc 7-87989 )
By Y THE SILENCE E
I:L 12 — |52 'Elr'e‘EJ?wsssmzpmsz EERECHENOR
10 7 9 B éﬁ@%?}g?s?F YOUTH THE THE
1 | 3 WHY | HOUSE OF LOVE
QD[ 1 | s Fae] ooty KWy ow ou
IPET A YE
(@[ s | = [3o] mmMeYEs, TE SRS
| 13 10 6 q GETTING AWAY WITHIT ELECTRONIC
WARNER BROS. 4-19880 »
14 13 14 5 BITING MY NAILS RENEGADE SOUNDWAVE
% | MUTE7-75525/ENIGMA
WHEN THE LIGHTS GO OUT OINGO BOINGO
20 20 3 MCA L
16 1 10 1 I&E DOWNTOWN LIGHTS THE BLUE NILE ,
17 18 [ 19 & THE DEVIL iN ME JOHN WESLEY HARDING
SIRE LP CUT/REPRISE N
18 21 21 b gfpﬂ;ﬂ?’)[)cﬁ¥ GIRL THE SMITHEREENS
19 16 16 '."\: gpﬁ:SPECTFULLY KING OF RAIN THE RAVE-UPS
" FPSSE— |
T oo | — | BIKINI GIRLS WITH MACHINE GUNS THE CRAMPS
L E 1 ENIGMALPCUT
1 14 8 # | HERE|AM (COME AND TAKE ME) uB4o
! %1 VIRGIN7-99141
2 6 | — 2 "1 kiss THIS THING GOODBYE DEL AMITRI
QL | AsMLPC
3
n 2% 27 i L%IONQJU?CARED- RAINDOGS
=
'CHJ NEW)D 1 é.nlnll-'S)ICN”DETAIL ROBERT PALMER
—
.\25_} 29 | — # ROOM AT THE TOP ADAM ANT
@. NEW)D 1 gg’f COMES UP,IT'S TUESDAY. , COWBOY JUNKIES
FAITH NMCCULLOCH |
2 17 13 1 SIRE LPC_G_'”I?EP"F‘%E@UNG 1A G _:
.| VBUILT
28 27 2% 1 Vlgé'JN o cTUITCIS GARDEN LENNY KRAVITZ |
29 28 | — %, ;’gl?sezND THA_T_ MICHAEL PENN
30 2 | 15 g gcﬁlg(l)g) BL.ADES OF LOVE THE SHLENCERS

Billboard. copyright 1990. () Tracks with the greatest airplay gains this week.
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RADIO I

PROMOTIONS

(Continued from page 14)

raising efforts: the four-week Coats
For Kids campaign; an 18-hour
Christmas Gives broadeast soliciting
listener gifts; five days of similarly
intentioned nine-hour broadcasts
from various locations; and a 48-hour
food drive urging listeners to help fill
a 48-foot Mayflower moving van in
front of the Thanksgiving Eve Ala-
bama concert. More than a ton of
coats were collected, along with more
than $15,000 in merchandise and do-
nations, and 22,000 pounds of food.

Second place belonged to WMIL
Milwaukee’s Roof Sit For Kids pro-
motion to help the Child Abuse Pre-
vention fund. When one of WMIL's
DJs climbed to the roof of Milwaukee
County Stadium, $175,000 was raised.
“We are now raising 90% of the
C.A.P. fund’s revenue,” noted VP/
GM Brian Ongaro.

First place in the medium-market
category went to KRAK-AM Sacra-
mento, Calif., for its Trick-Or-Treat
Street promotion. VP/programming
Don Langford said his promction
“took an activity, Halloween night,

that few advertisers want anything
to do with, and turned it into a three-
market, major event. This promotion
allowed mere than 12,000 kids to have
a safe Halloween night.”

Second-place honors were taken by
WSM-FM Nashville’s Back-To-Back
Jack kids club. Through this promo-
tion, WSM set out to get to its target
demographic through their kids by
having the station’s cat mascot pro-
mote children’s events. For a fee, the
kids’ club offers a poster of Jack,
membership card, a plastic flying
disk, discounts, quarterly newsletter,
monthly event, movie, ete. Kids get in
free, but the parents have to bring
the kids.

Third place went to KSSN Little
Rock, Ark., for Country Correspon-
dents, in which the station worked
with a local ABC affiliate to send one
of the station’s DJs, along with a lis-
tener, and network support to Nash-
ville to do a series of reports on the
“Day Break” morning news show.
The listener actually handled the in-
terviews of the stars. Auditions for
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the country correspondert were held
at local malls. People wha saw the re-
port on the ABC station and sent in
the topic of that day’s show qualified
for a drawing, the winner of which
received a trip for two to Nashville.
In the small-market category,
KRRV Alexandria, La.. took first
place for The Iron Man Olympics.
Contestants vied for a $10,000 cus-
tom Isuzu truck covered with the sta-
tion calls. KRRV made up iron-man
muscle T-shirts that were given to
contestants who made a “muscle ges-
ture” with their arm directed at sta-
tion air personalities driving around
town in the Isuzu truck. There were
then three events for those who qual-
ified through a drawing: a bale-of-
hay toss; a brick carry; and finally a
truck pulling (by the contestant).
Second place for the small-market
category went to WLWI1 Montgom-
ery, Ala., for its Hearts Hot Spots
promotion. Third-place honors were
given to KXIA Marshalltown, [owa,
for a promotion centered around
trains—a dinner train, a model-train

~ museumn, toy trains, Orion Home Vid-

eo’s “Throw Momma From The
Train” video, and an on-air train whis-
tle.

IDEA MILL: LET IT RAIN FOREST

Six Infinity rockers will participate
in The Great Rainforest Rescue, a 12-
hour radiothon scheduled for March
25. Listeners who donate $60 through
a special toll-free number (800-422-
RAIN) ean “buy” an acre of rain for-
est to be saved through the Rainfor-
est Alliance. Celebrity participants
will include members of R.E.M., the
Cult, and Aerosmith, zlong with
Yoko Ono, Lene Lovich, Richard
Lewis, Joe Walsh, 'Til Tuesday,
Lenny Kravitz, and Ian McCulloch.
The stations involved are WXRK
New York, KROQ Los Angeles,
WYSP Philadelphia, WBCN Boston,
WJFK Washington, D.C., and
KOME San Jose, Calif.

AC KEX Portland, Ore., air person-
ality Bob Miller is collectiag résumés
from the area’s skilled-lakor force in
an effort to convince Japan’s Toshiba
Corp. to build a plant in Portland that

would provide an estimated 500 new
jobs in the area. Miller will ship the ré-
sumés to Toshiba along with a dozen
roses. All résumés will also be for-
warded to the city development com-
mission’s employment service.

In a monthlong promotion, N/T
KMOX St. Louis gave listeners the
chance to win $1,000 in the stock of
their choice every week. The station
teamed with a local brokerage.

Album CFOX Vancouver, British
Columbia, and a local fax information
company are providing listeners with
free printed copies of station features
like the ski report. Listeners who call

the number and punch m therr fax |

number will automatically receive a
printed report.

PRO-MOTIONS

Rob Tonkin has been named pro-
motion director at KQLZ. He was for-
merly promotion director of modern
rock XETRA-FM (91X) San Diego . . .
Bonny Benedict has been named di-
rector of creative services at adult al-
ternative KTWV (The Wave) Los An-
geles. She was formerly VP/market-
ing for an entertainment marketing
company ... Kathy Johnson is
upped from AE to promotion director
at AC WRRM (Warm 98) Cincinnati.

— ]

Starfaker. More than 40 would-be
stars competed for a trip to Hollywood
in AC WSTR (Star 94) Atlanta’s
celebrity look-alike contest. All of the
contestants will appear on WSTR's St.
Patrick's Day parade float. The
winners, from left, were Bonnie
Holbrook (Shelley Long), Joseph
Zeitovni (Humphrey Bogart), and
Chuck Taylor (Cary Grant).
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

G

PLATINUM—Stations with a weekly cume

SILVER—Stations with a weekly cume

audience of more than 1 million.
OLD—Stations with a weekly cume
audience between 500,000 and 1 nwllion.

audience between 250,000 and 500,000.

24 27 Cher, Heart Of Stone 26 EX  Michael Bolton, How Can We Be Lovers 2% EX  Enuff Z’Nuff, Fiy High Michelle 15 13  Lisa Stansfieid, All Around The World
25 28 Kiss, Forever A2] — Babyface, Whip Appeal 30 EX D-Mob Introducing {athy Dennis, C'Mon 16 21 Leila K With Rob 'N’ Raz, Got To Get
26 31 Seduction, Heartbeal A — Seduction, Heartbeat A — Aerosmith, What [t Takes 17 20. Luther Vandross, Here And Now
27 30 Xymox, Imagination A — Cher, Heart Ot Stone A — Corey Hart, A Little Love 18 25 Seduction, Heartbeat
8 3 Pzdmghl 0il, Biue Sky Mine EX EX Bonnie Raitt, Have A Heart A — Linda Ronstadt (Featuring Aaron Nev 19 24 The U-Krew, If U Were Mine
/] 29 EX Calloway, | Wanna Be Rich €X EX  Grayson Hugh How About You EX EX  Midnight Oil, Blue Sky Mine 20 Kaoma, Lamba
30 33 Natalie Cole, Wild Women Do (From “Pr EX EX Regina Belle, Make It Like It Was A21 —  Alannah Myles, Black Velvet
31 34 Don Henle; The Heart Of The Matter EX Kiss, Forever A2 — Sinead 0'Connor, Nothing Compares 2 U
P o’ 3 Bx Tears For Fears, Advice For The Young | Washington P.D.: Lorrin Palagi 25 MgigR i Siyiine
ana, You Can't Get Away ) S A8y W
p 1 1 Paula Abdul (Duet With The Wild Pair), 5 .
New York O.M.: Steve Kingston | 3% EX  FPeter Murphy, Cuts You Up b3 Tinet Tackeon becanace ) F I”I B e opan 1 Touch This
1 1 Gloria Estefan, Here We Are A —  Wilson Phillips, Hold On 3 4 The B-52's, Roam \‘m 27 27 Michael Penn, No Myth
2 4 Tommy Page, I'll Be Your Everything A — Aerosmith, ﬁ'a( It Takes 4 9 Taylor Dayne, Love Will Lead You Back 28 29 The Smithereens, A Girl Like You
3 2 Janet LCW’". Escapade A —  Laura Branigan, Moonlight On Water 5 .7 Bad English, Price Of Love . = 29 30 Natalie Cole, Wild Women Do (From “Pr
4 6 D-Mob Introducing gathy Dennis, C'Mon A — Michael Boton, How Can We Be Lovers 6 10 Phif Collins, | Wish It Would Rain Do Detroit P.D.: Chuck Beck i . 30 EX m Ant, Koom At The To
5 8 Kyze, Stomp (Jump Jack Your Body) A —  Sweet Sensation, Love Child 7 B Richard Marx, Too Late To Say Goodbye 1 1 Bad English, Price Of Love Chicago P.D.: Bilt Gamble EX EX A'me Lorain, Whole Wide World (From *
6 7 'Iado"“’( eep It Together A —  Peter Walf, 99 Worlds 8 1L Alannah Myles, Black Velvet 2 2 Wamng Sometimes She Cries 1 1 EHon John, Sacrifice EX  EX  The Brat Pack, You're The Only Woman
7 9 Biz Markie, Just A Friend EX EX Regina Belle, Make It Like It Was 9 13 Madonna, Keep It Together 3 4 Roette, Dangerous 2 2 Janet Jackson, Escapade EX EX . Peter Murphy, Cuts You Up
8 3 Paula Abdul (Duet With The Wild Pair), EX EX Tom Petty, A Face In The Crowd 10 14 The Cover Girls, We Can't Go Wrong 4 8 Biz Markie, Just A Friend 3 & Paula Abdul (buet ith The Wild Pair), EX EX The Beloved, Hello
9 11 The B-52's, Roam EX EX Quincy Jones, The Secret Garden 11 15 Eiton John, Sacrifice 5 5 Alice Coope'r House Of Fire 4 6 Billy Joel, | Go To Extremes ! EX EX Inner City, Whatcha Gonna Do With My
0 12 Bily Joel,sf Go To Extremes EX EX Linear, Sending All My Love 12 12 Milli Vanilli, All Or Nothing 5 7 The B-52's, Roam 5 9 Tay‘or Dayne, Love Will Lead You Back EX EX epeche Mode, Personal Jesus
1 13 Stevie B, Love Me For Life EX EX Adam Ant, Room At The Top 13 2 Roxette, Dangerous 7 10 Janet Jackson Escapade 6 7 Roxette, an'gerous EX EX Linear, Sending All My Love
2 5 Cover Girls, We Can't Go Wrong 14 17 Ciiff Richard, Some People 8 9 Richard Marx, Too Late To Say 7 Gloria Estefan, Here We Are EX EX Young M.C., | Come oy"
3 18 Michel'le, No More Lies 15 5 Billy Joel, | Go To Extremes g 12 Milli Vanilli, Money 8 Chicago, What Kind Of Man Would | Be? A — Pajama Party, Hide And Seek
14 16 Technotionic, Get Up! ﬁBeQme The Ni 16 19 The U-Krew, If U Were Mine 10 13 Motley Crue, Without You 9 12 Linda Ronstadt (Featuring Aaron Nev A —  Sweet Sensation, Love Child
15 17 Taylor Dayne, Love Will Lead You Bacl 17 20 D-Mob Introducing Cathy Dennis, C'Mon 11 14 Tomm Pagé I'l Be Your Every 10 Rod Stewart, Downtown *rain
16 22 Seduction, Heartbeat 18 21 Warrant, Somelimes She-Cries 1215 Kiss, Forever 11 13 Michael Penn, No Myth
1718 Luther Vandross, Here And Now 139 22y Michael|BennNo]Myth 13 6 Seduction, Two To Make It Right 12 14 Phil Collins, | Wish It Would Rain Do
8 20 Phil Collins, | Wish it Would Rain Do 20 23 Michelle, No More Lies 18 3 Paula Abdul (Duet With The Wild 1316 The B-52's, Roam
9 23 Babyface Whip Appeal 21 24 Lisa Stansfield, All Around The World 15 11 Aerosmith, Janie's Got A Gun 14 19 Madonna, Keep It Together
20 21 Roxette, Dangerous ! 2 25 Jane Child. Don't Wanna Fall In Love 16 18 Billy Joel, | Go To Extremes 15 17 The Brat Pack, You're The Only Woman .
110 Jaya, It You [eave Me Now Boston P.D.. Steve Rivers 23 26 Kiss, Forever 17 19 Alannah Myles, Black Velvet 16 11  Michael Bolton, How Am I Supposed To
22 24 Richard Marx, Too Late To Say Goodbye 2427 Luther Vandross Here And Now 18 16 Rod Stewart, Downtown Train 17 22 Don Heniey, The Heart Of The Waﬂev
3 25 Regmina Belle, Make It Like It Was 1 4 Janet Jackson Escapade 25 28 Tommy Page, I'l Be Your Everything 13 21 The Cover Girls, We Can't Go Wrong 18 10 Lou Gramm, Just Between You And Me
4 26 Jane Child, Don't Wanna Fall In Love 21 Paula Abdul (uet With The Wild Pair), 26 29 Stevie B, Love Me For Life 20 17 Technotronic Featuring Felly, Pump 19 15 Tom Petty, Free Fallin’
25 28 Lisa Stansfield, All Around The World 3 9 Alannah Myles, Black Velvet 271 18 Joan Jett, Dirty Deeds 21 23 Madonna, Keep It Together ' 20 13 Jody Watl by, Everythin San F a P.D.: Dan O'Took
26 29 Alannah Myles, Black Velvet 42 Biz Markie, Just A Friend A28 — Wichael Bolton, How Can We Be Lovers 22 2 Milb Vanil, All Or Nothin 31 25 Alannah Myles, Black Veivet anikranciseg S anl0iloote
27 14 Chicago, What Kind Of Man Would | Be? 5 6 Billy Joel, | Go To Extremes A23 —  Motley Crue, Without You 23 25 Phil Collins, | Wish It Would Rain Do 22 20 Michael Damian, Was It Nothing At All 11 Janet Jackson, Escapade
28 EX  Motley Crue, Without You 6 12 Michelle, No More Lies A0 — Salt-N-Pepa, Expression 20 EX  Technotronic, Get Up! (Before The 23 21 Linda Ronstadt (Featuring Aaron Nev 2 2 Roxette, Dangerous
A29  —  Kiss, Forever 77 Milli Vanilli, All Or Nothing 25 EX  Faster Pussycat, House Of Pain 24 21 Cher, Heart Of Stone 3 3 The B-52's, Roam
A30 — Michael Boiton, How Can We Be Lovers 8 3 Gloria Estefan, Here We Are A —  Sinead 0'Connor, Nothing Compares 25 23 Phil Collins, Another Day In Paradise 4 5 Billy Joel, | Go To Extremes
9 11 The B-52's, Roam i A — Jane Child, Don't Wanna Fall In 26 24 Joe Cocker, When The Night Comes 5 4 The Cover Girls, We Can't Go Wron
10 15 Taylor Dayne, Love Will Lead You Back A — Digital Underground, The Humpty 27 30 Jane Chitd, Don't Wanna Fall In Love 6 11  Phil Collins, | Wish It Would Rain
11 13 Bad English, Price Of Love EX EX Enuft Z’Nuff, Fly High Michelle A28 —  Luther Vandross, Here And Now 7 B Xevin Paige, Anything | Want
12 14 Linda Ronstadt sFealurinz Aaron Nev EX EX Taylor Dayne, Love Will Lead You 29 26 Seduction, Two To Make It Right 8 9 Bad English, Price Of Love
13 17 Madonna, Keep It Together A0 — Rod Stewart, This Old Heart Of Mine 9 6 Michel'le, No More Lies
14 18 Ame Loraln,T hoée cdeTWOrm (From . {? }(z) Ejirl\dla‘;me't Jx'sl: Ftriepd Raroaln
15 16 Whitesnake, The Deeper The Love -— e o, onsta eaturing Aaron Nev
6 18 Lsa Stanheld, Al ownd The Word | Washington P.D.: Matt Farber / /, , Lo rar:o";n;,a::e 'zl dogtver
oxette, Dangerous o pr— o ;
New York PD. Gary Bryan | 18 10 Seduction, Two To Make It Right 3 i thnetysckeonitscaads T/ _95 18 15 Richard Ma, Too Late To Say Goodbye
- 2ANYAETY 19 22 Phil Collins, | Wish It Would Rain Do oan /7 7/ 15 16 Gloria Estefan, Here We Are
1 Janet Jackson, Escapade 20 25 Tommy Page, I'll Be Your Everythin 3 4 Bad English, Price Of Love S A" a— . 16 17 Taylor Oayne, Love Will Lead You Back
2 Roxette, Dangerous 71 75 Technatronc, Get Up! (Before The Nig s 3 g‘i"’,‘y"};‘[’f%%e%"imemes RADIO WHYT CHICAGO'S MIT MUSIC STATION I 18 Belinds (f.ﬂrhilltla,OSummer Rain
0 ierie No More-Lies B2 Mo ven Na i § 3 Aamnah Myies, Black Veivet Detroit P.D.: Rick Gillette | Chicago PD:Brian Kelly | 13 20 Michad Porn No Myth
5 6 Madonna, Keep it Together 248 Jaya, If You Leave 'Xe Now 7 & Warmant, Sometimes She Cries ] 1 1 Janet Jackson, Escapade 1 2 Janet Jackson, Escapade 20 21 Technotronic, Get Up! (Before The Nig
6 7 D-Mob Introducing Cathy Dennis, C'Mon 25 28 Jane Child, Don't Wanna Fall In Love 8 5 Paula Abdul (Duet With The wild Pair), 2 2 Biz Markie, Just A Friend 2 3 Roxette, Dangerous 21 22 Alannah Myles, Black Velvet
7 8 Billy Joel, | Go To Extremes % 23 Stevie B, Love Me For Life 910 The Cover Giris, We Can't Go Wron 38 Tormy Pave vl Be Your Everythin 51 Pavia Abdul {Duet With The Wild Pair 22 13 Rod Stewart, Downtown Train
8 Tommy Page, I'll Be Your Everything 27 30 Seduction, Heartbeat 10 11 Taylor Dayne, Love Wil Lead You Back 113 Leita'® With Rob 'N* Raz. Got o Ge 4 4 The B-52's, Roam ' 23 24 Luther Vandross, Here And Now
9 Paula Abdul (Ouet With The Wiid Pair) 28 5 Lou Gramm, Just Between You And Me 1114 Tommy Page, I'l Be Your Everything 5 5  Milli Vanilli, Mone ' 5 6 Pl Collins, | Wish It Would Rain Do 24 28 Jane Child, Don't Wanna Falf In Love
0 12 Stevie B, Love Me For Life ' 23 EX  Adam Ant, Room At The Top 12 7 Tom Petty, Free Fallin 5 10 The B-52's'Rf>amy 6 8 Elton John, Sacrifice 25 26 Cher, Heart Of Stone
1 13 The B-52's, Roam 30 EX Babyface, Whip Appeal 1316  Phif Collins, | Wish It Would Rain Do 7 12 Digital Underground, The Humpty Dance 7 5 Aerosmith, Janie's Got A Gun 26 27 Lisa Stansfield, All Around The World
2 10 Taylor Dayne, Love Will Lead You Back A —  Sweet Sensation, Love Child 148 17 % [Biz/MarkicslustiAlkriend 8 5 Pala Abdul (Duet With The Wi Pair) 8 14 Technotronic, Get Up! (Before The Nig 27 30 Leila K With Rob "N" Raz, Got To Get
3 16 A'me Lorain, Whole Wide World (From * A — Sinead 0’'Connos, Nothing Compares 2 U 15 15 Madonna, Keetr 1t Together 9 3 The Cover Girls, We Can't Go Wrong 9 15 Alannah Myles, Black Velvet 28 29 A'me Lorain, Whole Wide World (From "
4 4 Chicago, what Kind Of Man Wouﬁd | Be? A —  Berosmith, What it Takes 16 22 Lisa Stanshield, All Around The World 10 11 Warrant, Sometimes She Cries 0 7 Warrant, Sometimes She Cries 29 EX Daktown 357, Juicy Gotcha Krazy
15 11 Richard Mars, Too Late To Say Goodbye A — Leila K With Rob "N’ Raz, Got To Get 17 I3 FRichard Marx, Too Late To Say Goodbye 1 19 Phil Coliins, | Wish It Would Rain Do 1 11 Stevie B, Love Me For Life 30 EX Calloway | Wanna Be Rich
16 17 The Cover Girls, We Can't Go Wrong EX EX ERon John, Sacrifice 18 20 Luther v"'d"’“‘, Here And Now 2 15 A'me Lorain, Whole Wide World (From " 2 18 O-Mob Introducing Cathy Dennis, C'Mon EX EX Michael Bolton, How Can We Be Lovers
17 18 Luther Vandross Here And Now EX EX Linear, Sending Al My Love 19 21 Depeche Mode, Personal Jesus 3 20 Bad English, Price Of Love 3 9 Richard Marx, Too Late To Say Goodbye EX EX  Mantronix Featuring Wondress, Got To
8 23 Lisa Stansfield, All Around The World EX EX Michael Bolton, How Can We Be Lovers 2 23 Kiss, Forever 4 14 Richard Marx, Too Late To Say Goodbye 4 12 Billy Joel, | Go To Extremes EX EX The Brat Pack, You're The Only Woman
g 21 piz Markie, Just A Friend i 21 12 Aerosmith, Janie's Got A Gun 5 17 Technotronic, Get Up! (Before The Nig 15 10 Tom Petty, Free Fallin’ A — Natalie Cole, Wild Women Do (From "Pr
20 22 Phil Coliins, | Wish It Would Rain Qo 2 25 Jane Chiid, Don'l Wanna Fall in Love 6 16 Madonna, Keep It Together 16 22 Motley Crue, Without You A — Babyface, hi& Appeal
1 24 Alannah Myles, Black Velvet 23 24 D-Mob Introducing Cathy Dennis, C'Mon 7 7 Young & Restless, Poison Iy 17 16 Technotronic Fealurin% Felly, Pump Up A — Regina Belle, Make It Like It Was
22 27 Seduction, Heartbeat 24 26 Michael 50"0'3 How Can We Be Lovers 18 8 Michael Boiton, How Am | g".,pposed To 8 24 Michael Penn, No Mytl A — The U-Krew, If U Were Mine
3 28  Kiss, Forever 25 28 Technotronic, Get Up! (Before The Nig 9 9 Milli vanilli, All Cr Nothing 9 17 Michael Bolton, How Am | To
4 25 Warrant, Sometimes She Cries 26 27 Eiton John, Sacrifice 20 23 Motley Crue, Without You 0 13 Milli vanilli, All Or Nothing
5 26 Elton John, Sacrifice - 7 B Caloway, | Wanna Be Rich 1 21 Lisa Stansfiéid, All Around The World 1 13 Gloria Estefan, Here We Are
% 29 TechmlronicLGel Up! (Before The Nig » FM A;g 30 ggﬂ i'%'e;?'gﬁ;?e?i?oﬁ‘”"‘ Of Mine 2 EX  Kiss, Forever :g % g“"",{ Vanld;zoss, Here AYnd Now
. L i N-Pepa, ; ow,
2; g? {%y:hl’l‘{%\;c:axu”: T::Only Woman Pmeurgh P.D.: Clarke Ingram A3 — Motley Crue, Without You i % g:x;?z;,l&ao"?g l:dea:;cn Right 4 EX B:dminglish, &'-"c?"m 'Lm::a“
29 32 Jane Child, Don't Wanna Fall in Love 1 1 Janet Jackson, Escapade % 25 Michel'le, No More Lies 5 23 The Cover Girls, We Can’t Go Wron,
30 EX Babyface Whip Appeal 2 2 Seduction, Two To Make It Right X EX The Brat Pack, You're The Only Woman 6 21 Michael Damian, Was It No!hiniA Al
31 33 Michael Boiton, How Can We Be Lovers 3 Roxette, Daniemus EX EX Cher, Heart Of Stone 27 26 Lou Gramm, Just Between You And Me Seattle P.D.: Casey Keatin,
32 34 Cher, Heart Of Stone 4 Milli Vanilli, All Or Nothing EX EX Inner City, Whatcha Ganna Do With My 8 EX Rolling Stones, Almost Hear You Sigh o Y 2
33 EX Pajama Party, Hide And Seek 11 Michel'le, No More Lies EX EX Elton John, Sacrifice 29 27 Seduction, Two To Make it Right 1 2 The B-52's, Roam
A — Motley Crue. Without You § Bad Enghsh, Price Of Love EX EX Whitesnake, The Deeper The Love 30 28 Billy Joel, We Didn't Start The Fire 2 1 Janet Jackson, Escapade
A — Sweet Sensation, Love Child 14 Phil Collins, | Wish It Would Rain Do A Taylor Oayne, Love Will Lead You Back A — Sinead 0'Connor, Nothinﬁ Compares 2 U 3 3 Bifz Joel, | Go To Extremes
EX EX Midnight Oil, Blue Sky Mine 15 The Cover Girls, We Can't Go Wrong A — Linear Sendihg All My Love AR — Laura Branigan, Moanlight On Water 4 6 D-Mob Introducing Cathy Dennis, C'Mon
B X (nuﬂ‘Z'Nuﬁ, Fly High Michelle 9 Linda Ronstadt (Featuring Aaron Nev A — Sinead 0'Conner, Notging Compares 2 U 5 7 Alannah Myles Black Vetvet
10 LoD e cacdyon Back | Atlanta P.D.: Rick Stacy A — Jane Child, Don't Wanna Fall In Love 81 m‘osfnﬂmwbme&'{' Lead You Back
1 17 WIITTM Syome'limes She Cries 1 2 Alannah Myles, Black Velvet 8 S Warrant, Sometimes Shoe Cries
13 13 Kevin Paige, Anything | Want 21 Janet Jackson, Escapade NEW/ 9 11 Whitesnake, The Deeper The Love
4 | N 14 13 The B-52's, Roam 3 5 Jaya, if You Leave Me Now 7715 10 12 Michael Penn, No Myth
KI'SFM 15 16 Biz Markie, Just A Friend 4 & Bad English Price Of Love 11 14 Madonna, Keep It Together
» & 102.7 16 21 D-Mob Introducing Cathy Dennis C'Mon 5 7 Jane Child, bont Wanna Fall In Love T 125 Wil vanii, Al Or Nothing
17 5 Pauta Abdul (Duef With The Wild Pair), § 9 Taylor Dayne, Love Will Lead You Back 13 15 Linda Ronstadt (Featuring Aaron Nev
18 20 Billy Joel, | Go To Extremes 7 8 TheB.52's, Roam . L Rill B 14 16  Phil Collins, | Wish It Would Rain Do
19 22 Kiss, Foréver § 3 Michelle, NoMoreLies ) | Houston P.D. Bill Richards | 15 19 Jane Chikd, Don't Wanna Fall In Love
Los Angeles P.D.: Gerry Defrancesco 20 24 Madonna, Keep It Together 9 10 D-Mob Introducing Cathy Dennis, C'Mon | Detroit P.D.: Gary Berkowitz 1 2 Roxette, Dangerous 16 18 Michelle, No More Lies
1 Michel'le, No More Lies 21 27 Jane Child, Don't Wanna Fall In Love 1o 4 Roxette, Dangerous 1 2 Elton John, Sacrifice 2 4 Janet Jackson, Escapade 17 20 Kevin Paige, Anything | Want
3 Janet Jackson, Escapade 22 2 Tommy Page, I'll Be Your Everything 1114 Madonna, Keep It Together 2 1 Gloria Estefan, Here We Are 3 1 Erasure, Blue Savannah 18 23 Kiss, Forever
3 Biz Markie, Just A Friend 23 10 Aerosmith, Janie's Got A Gun 1213 Michael Penn, No M‘Y‘h 3 4 Roxette D,ng'e,ou’s 4 5 The B-52's, Roam 19 21 Tommy Page I'll Be Your Everythin
4 Paula Abdul (Duet With The Wiid Pair), % 7 Technotronic Featuring Felly, Pump Up 1316 Lisa Stansfield, All Around The World 4 5 Billy Joel, | Go To Extremes 5 7 Gloria Estefan, Here We Are 2 %6 Lia Stansheld, Al Around The World
6 The B-52's, Roam ' 25 29 Calloway, | Wanna Be Ricl 1417 A'me Lorain, Whole Wide World (From 5 7 Taylor Dayne, Love Will Lead You Back 6 Milli Vanilli, All Or Nothin 21 22 Ehon John, Sacrilice
2 Jaya, If You Leave Me Now 26 8 Michael Damian, Was It Nothing At All 15 15 Whitesnake, The Deeper The Love 8 11 Linda Ronstadt (Featuring Aaron Nev 7 0-Mob Introducing Cathy %)ennis, C'Mon 22 8 Richard Marx, Too Late To Say Goodbye
7 8 D‘-;‘Eh Introducing Cathy Dennis, C'Mon 27 30 Michael Penn, No Myth 16 20 Phil Collins, | Wish It Wouid Rain Do. 7 9 Richard Marx, Too Late To Say Goodbye 8 T42 Oon't Let l& Love Push 23 27 Technotronic, Get Up! (Before The Nig
13 Tommy Page, I'l Be Your Everythin 28 23 Chicago, What Kind Of Man Would | Be? 17 18 Technotronic, Get Up! gBelore The Nig 3 3 B'cd Feeish. Pri Of Love y 4 9 Madonra, Keep 1t ¥o ether 24 28 Luther Vandross, Here And Now
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Nets Challenged By Radio-Unfriendly Awards Shows

LOS ANGELES—Star-studded
awards shows are big events and
certainly demand attention from ra-
dio. Yet these shows provide a
unique challenge for networks and
syndicators, since the straight-
ahead coverage favored by televi-
sion usually won’t work on radio.
Although MJI Broadcasting is
the official radio network cf the
Grammy Awards, president Josh
Feigenbaum admits that “‘since it’s
such a multiple-format event,” he
“doesn’t know if [a Grammy simul-
cast] would make a lot of sense.”
Instead, MJI's ambitious Gram-
my package included seven two-
hour preshows, targeted specifical-
ly to album rock, top 40, country, ur-
ban, classieal, jazz, and AC staticns;
“Grammy Moments” vignettes; and
a live, one-hour postshow special
following the televised Grammy

broadcast. Feigenbaum says last
month’s specials, which featured
various celebrity hosts, including
Ian Anderson, Gloria Estefan, Ste-
phen Bishop, Clint Black, Philip
Bailey, and David Benoit, had
nearly 700 total affiliates.

Westwood One VP/director of
programming Gary Landis agrees
that simulcasting the Grammys or
most other awards shows would not
work for radio. “In terms of on-the-
scene coverage of the actual event,
obviously the Grammy Awards
doesn’t fit well, since radio is a me-
dium of formats. In terms of actual-
ly broadcasting the event, it’s not
really germane to radio.”

The same is true for the MTV Mu-
sic Video Awards, where, says Lan-
dis, “You have Madonna on one side
and Guns N’ Roses on the other.
Certain radio stations would opt not

to carry one or the other.”

WW1 networks cover most
awards shows as news and use the
interviews gathered at such events
in regularly scheduled shows. The
one exception is the Country Music

NETVAORKS
SDICATION

by Craig Rosen

Awards, which WW1’s Mutual
Broadcasting System has broad-
cast under an exclusive agreement
with the CMA as a live simulcast to
the network TV coverage of the
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event since 1982, “It’s the one
award show that is appropriate for
radio,” says Landis. “There is noth-
ing contained in the show that
doesn’t fit radio and it clears fairly
well.”

Mutual’s live, complete coverage
of CMA is a rarity, though. Unistar
Radio Networks has the rights to
the Academy of Country Music
Awards, since Dick Clark produces
the awards show. But instead of a
live special aimed at country sta-
tions, Unistar offers the taped
three-hour “Academy Of Country
Music Awards Nominations Spe-
cial,” available for broadcast from
April 20-22. VP/programming Den-
ise Oliver says stations “like to play
the show when they want to play
the show, not necessarily when the
TV show is on.”

Unistar handles the Dick Clark-
produced American Music Awards
in a similar manner with the “Amer-
ican Music Awards Nominations
Special.” Oddly enough, the closest
thing the network does to complete
coverage of an awards show is its
parody, “The American Comedy
Network Awards Show,” a four-
hour special that ran last month.

Although some awards shows do
not necessarily seem to lend them-
selves to radio, such as the Acade-
my Awards, creative programming
can develop a tie-in to the event. Un-
istar’s Oliver says the Oscars aren’t
suitable for radio, since “there isn’t
a lot of music associated with the
show,” yet WW1 has managed to
create a music-intensive special as
an Oscar preview. “Casey’s Top 40
Movie Hits Of The '80s,” which airs
March 19-25, is an attempt to offer
top 40 radio a pre-Oscar special that
doesn’t break format.

ABC Radio Networks is hoping
that the appeal of the Academy
Awards will work without music, by
offering the 90-minute “Jeanne
Wolf's Academy Awards Preview”
for broadcast March 23-25.

NEW SHOWS

Unistar and WW1 have an-
nounced new programs, while ABC
is readying its new album rock show
in the coming weeks. The new Uni-
star offering, “The Stories Behind
The Songs,” is a weekly, hourlong
show hosted by Unistar president/
programming Ed Salamon and fea-
turing country stars discussing
their hit songs. The show, available
on a barter basis, debuts May 5.

About a month before, on April 7,
Unistar will launch “Country Gold
Saturday Night,” a country version
of its successful “Solid Gold Satur-
day Night.” WNLK/WEFX Nor-
walk, Conn., PD Mike Fitzgerald,
current host of “Solid Gold Coun-
try,” will host the new five-hour,
Saturday night, live show. Charlie
Cook, former host of “Country
News” and “Country Music’s Top
Ten,” will assume the host duties of
“Solid Gold Country.”

WW1’'s new monthly entry,
“Classic CD’s,” will run on The
Source network. The 90-minute
show, hosted by the late Roger
Scott, debuts the week of April 30.
The first show features David Gil-
mour discussing the Pink Floyd
classic, “Dark Side Of The Moon.”
Scott, who died last year, had been

WW1’s London correspondent since
1985.

AROUND THE INDUSTRY

Bustany Biggs & Co. has pulled
the production plug on its lifestyle
shortform offering “The Word,” al-
though it will continue running on
its two affiliates through March and
June, respectively. According to
Johnny Biggs, the company no
longer had the funds to continue
producing the show. “Shortform is
a slow build,” he says. Biggs and
Don Bustany worked together on
“American Top 40,” the landmark
show Bustany co-created and Biggs
produced. Although Biggs says the
company still exists, its future is un-
certain.

Denise Oliver has been upped to
VP of longform programming at
Unistar. She was most recently di-
rector of programming . . . Ira Law-
son has been tapped as the head of
Premiere Country Comedy Net-
work. Lawson has worked with Pre-
miere as a writer of “Fraze At The
Flicks.”

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
mustic specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

March 12-25, Stevie Ray Vaughan, Rock Stars
Monthly Special, Radio Today Entertainment, 90
minutes.

March 16-17, Belinda Carlisle, On The Radio,
Westwood One Radio Networks, one hour.

March 16-18, The Neil Young Story, Unistar
Radio Programming, three hours.

March 16-18, Alice Cooper, Metalshop, MJI
Broadcasting, two hours.

March 16-18, Earth, Wind & Fire, Starbeat, MJI
Broadcasting, one hour.

March 16-18, Michael Bolton, The Weekly Spe-
cial, Unistar Radio Networks, 90 minutes.

March 17-19, Chuck Berry/Tom Bosley/Fran-
kie Avalon/The Association/Kay Lenz, Cruisin’
America With Cousin Brucie, CBS RadioRadio,
three hours.

March 17-18, Barry & Stoney Jackson ("227")/
Luther Vandross/Seduction, RadioScope, Bailey
Broadcast Services, one hour.

March 17, American Graffiti Night, Solid Gold
Saturday Night, Unistar Radio Programming, five
hours.

March 19-25, Demented Jazz, Dr. Demento,
Westwood One Radio Networks, two hours.

March 19-25, Quincy Jones, The Jazz Show,
Westwood One Radio Networks, two hours.

March 19-25, Soundgarden, High Voltage,
Westwood One Radio Networks, two hours.

March 19-25, Phil Collins/Iron Butterfly/Amer-
ica, Classic Cuts, MJI Broadcasting, one hour.

March 19-25, Southern Pacific, Country Today,
MJ1 Broadcasting, one hour.

March 19-25, Restless Heart, Westwood One
Presents, Westwood, one hour.

March 19-25, John & Yoko Anniversary Show,
The Lost Lennon Tapes, Westwood One Radio
Networks Special Series, one hour.

March 19-25, Smithereens/Fabulous Thunder-
birds, In Concert, Westwood One Radio Networks,
90 minutes.

March 19-25, Motley Crue, Off The Record With
Mary Turner, Westwood One, one hour.

March 19-25, Mark Knopfler/Notting Hillbillies,
Timothy White's Rock Stars, Westwood One Radio
Networks, 90 minutes.

March 19-25, Casey's Top 40 Movie Hits 0f The
'80s, Westwood One Radio Networks Special, four
hours.

March 19-25, Bobby Brown, Direct Hits, MJI
Broadcasting, one hour.
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6 | 37 31 43 | THE O'JAYS EMI 90921 (9.98) (CD) SERIOUS 99 | 93 89 19 SHIRLEY BROWN MALACO 7451 (8.98) (CD) FIRE & ICE
(47| NEW » 1 M.C. HAMMER CAPITOL 92857 (9.98) (CD) PLEASE HAMMER DON'T HURT 'EM 100 | 81 87 71 SURFACE @ COLUMBIA FC 44284 (CD) 2ND WAVE
50 | 48 9 JOHNNIE TAYLOR MALACO 7452 (8.98) (CD) CRAZY BOUT YOU O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
49 49 52 13 NICE & SMOOTH SLEEPING BAG 82013 (8.98) (CD) NICE & SMOOTH certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with each additional million indicated by a

numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.

2w Fan

In the history of music, few instrumentalists have attained the
stature of selling over one million copies with their first two

albums.

One of those artists has just recorded the soaring new album

|

It

Introducing Najee’s new single and album “TOKYO BLUE”

Produced by Najee and Fareed
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CONETOONEY

‘Soul Train’ creator
Don Cornelius has
20 yearson TV

Don Cornelius has become an im-
presario of R&B talent on televi-
sion as producer and host of the
long-running “Soul Train” dance
and performance program. The
tall, dapper, ultracool Cornelius
is a television fixture, introducing
not only hot acts but the latest
dance trends. With “Soul Train”
currently in its 20th season, Cor-
nelius talked to Billboard about
the development of the program,
which began in Chicago in 1970.

Q: What made you want to get
into broadcasting?

A: T guess because people always
talked about my voice when I was
pumping gas or selling insurance
[as a teenager]. They said, “Wow,
you've got a nice voice,” or they
would always compare it to [radio
announcer] Sid McCoy, who was
like a god in Chicago.

them to try this idea I had, which
was a black dance show.

Q: Was the first “Soul Train”
much different than what we see
today?

A: It is exactly the same show. It

was black and white and we went |

out live five days a week. The dif-
ferences in production values are
synonymous with money and bud-
get. I believe our first guest was
Jerry Butler.

Q: When did “Soul Train” move to
other markets in syndication?

A: A year later. It attracted instant
notoriety—that is, it was sort of a
phenomenon that everybody was
talking about. Not that it was so
great, but it was reasonably good
and it was a seldom-seen alterna-
tive to so-called general-market pro-
gramming. So if every car you see
is red, and after watching hundreds
of red cars a yellow

So I took a broadcast-
ing course as a lark.

Q: You then got a job
at Chicago station
WVON. What did you
do there, and how did

‘All | ever wanted
out of life was my
own radio show’

one comes along ...
The first sponsor was
Sears Roebuck.

Q: When did you
move the show to
Hollywood?

you get the idea for

“Soul Train”?

A: I started as newsman, but I was
also the swing man—I filled in as
an all-around substitute at WVON.
I felt T had to justify my job there;
everything that didn’t have a lid, I
sat on. It was a very black station. [
was sitting in for DJs and newspeo-
ple, doing public affairs outside the
station, doing the talk show, and do-
ing commercials every single
chance I got. I started to develop as
a fairly well-rounded announcer,
but then I got frustrated. All I ever
wanted out of life was my own reg-
ular radio show, which I've never
had to this day. I think if the maker
had said to me, ‘T'll give you a regu-
lar show, today or tomorrow, and I
won’t give you anything else as
long as you live,’ I would have tak-
en it

Q: So the frustration led you to
television?

A: The frustration didn’t really lead
me to that. But it left me room for
experimentation. I moonlighted at a
small television station. They just
happened to be experimenting with
ethnic-oriented programming and
had just gotten into a black reper-
toire, and that's what got me into
the station. Actually I came in at
the invitation of Roy Wood, my su-
perior/mentor at WVON, who had
moved over to [UHF station] WVIE
Channel 26 in Chicago and he
brought me with him. [The station
was] just trying stuff, and I had
ideas. They first had to gain some
confidence in me before I made a
suggestion. After we got to know
each other I was able to communi-
cate with the management, which
was the ownership. I persuaded

A: We moved simulta-
neously with our involvement with
Johnson Products and Afro Sheen/
Ultra Sheen, which agreed to spon-
sor a venture that would make the
show a syndicated program over 15
markets. The version we did for
syndication under Johnson sponsor-
ship was in L.A., where we moved
the production because the facilities
were better and cheaper. In the
summer of 71, we were putting it
together, and the show aired Oct. 2.
Though we asked for 15 markets,
we got eight.

Q: About how many artists ap-
peared on “Soul Train” in 20
years?
A: If you don’t count multiple ap-
pearances and you just count 620
shows in the can—about 1,200-
1,300.
Q: Which artists did you find the
most exciting to work with?
A: All the favorites that I had be-
fore I was in the business and in the
early stages of being in the busi-
ness. We all had basically the same
ones: James Brown, Aretha, Smok-
ey, the Temptations, and the
0’Jays, who were up and coming
then.
Q: You featured several of what
I'll call white crossover artists on
the show: David Bowie, Elton
John, Hall & Oates. What made
you decide to book them?
A; It wasn’t a tough decision to
make. It was like featuring artists
who were up and coming that didn’t
get other invitations to do national
exposure; that’s a responsibility
and still is. It is also a responsibility
to feature artists who are white and
make a musical statement that
(Continued on next page)

‘Soul Train’ Steams Into 20th Season
Don Cornelius Put Show On Express Track

B BY JANINE McADAMS

NEW YORK—*“The hippest trip on
television, and it’s all gonna be a
stone gas!” Since 1970, the prom-
ise made at the opening of televi-
sion’s weekly “Soul Train’’ pro-
gram has been duly fulfilled by
creator/producer/host Don Corne-
lius, who conducted that dance/
music/performance train down an
express track into millions of liv-
ing rooms. As a primary television
showcase for pop/R&B perform-
ers targeted squarely at the black
consumer, ‘“‘Soul Train”’—now the
longest-running program in syndi-
cation—has earned an unrivaled
place in the annals of American
music entertainment history.

The survival of ‘““Soul Train,”
syndicated since 1984 by Tribune
Entertainment Co., is due to the
persistence and creativity of Cor-
nelius. In 1969, after a stint in ra-
dio, Cornelius talked management
at a small Chicago UHF station
into letting him produce and host a
black-oriented show. “Soul Train”
debuted in 1970 as a black-and-
white weekday dance program
that invited neighborhood teens in
to dance to the latest records and
featured local performers (see
‘One To One,’ this page).

Cornelius was also the show’s
main salesman at that time, and in
1971 he forged a sponsorship alli-
ance with black beauty products
giant Johnson Products that con-
tinues to this day. Now with major
advertising support, Cornelius
moved the program into syndica-
tion and into a Hollywood studio.
Today, other corporate sponsors
include McDonald’s, Burger King,
Coca-Cola, Mars, and Kodak.

Another Cornelius innovation
has been the establishment in 1986
of the “Soul Train” Awards, the
first, and currently the only,
awards recognizing African Amer-
ican music. Now in its fourth year,
the 1990 “Soul Train” Awards will
be held Wednesday (14) at the
Shrine Auditorium in Los Angeles
(Billboard, Feb. 24). Hosts will be
Luther Vandross, Dionne War-
wick, and Patti LaBelle.

According to Don Jackson, pres-
ident of Tribune/Central City Pro-
ductions, the awards show is ex-
pected to clear 100 markets, with
85% airing the show live.

Jackson says both Cornelius and
Tribune are looking for the awards
program—which last year earned
7.5 rating shares in the general
market and this year has captured

corporate sponsors Schlitz Malt Li-

quor, Chevrolet, and Chrysler—to
bring more attention to the regu-
lar series and thus increase its ad-
vertiser and market base.

The weekly “‘Soul Train” is aired
in approximately 75 markets, says
Jackson; its ratings for the gener-

TO OUR READERS

The Rhythm & the Blues is on
vacation this week. The column
will return in the next issue.

al market average 2.5-3.0. Ratings
are higher among black viewers:
between 10 and 15 ratings points in
the last Nielsen survey—*“which is
primarily what many of our adver-
tisers are out to reach,” says Jack-
son. “So we make it a point to iden-
tify the black homes.”

1t is just one of
the biggest avenues
for black acts’

“Soul Train’’ has consistently
presented a cavalcade of top black
entertainers. Superstars like Ste-
vie Wonder, Aretha Franklin, the
Jacksons, and James Brown have
all appeared, as have any number
of popular funk bands, jazz per-
formers, rappers, R&B balladeers,
and vocal ensembles. It has also
featured top white pop acts—in-
cluding heavy-hitters Elton John,
David Bowie, and Hall & Qates—
whose records appeared on the
black music chart. Cornelius him-
self estimates that the number of
performers who have appeared on
the show is about 1,300. Many of
that number appeared more than
once.

For many African American re-
cording artists, ‘“Soul Train’’ has
served as a guarantee of televison
exposure, often when there was no
other outlet available. Many label
publicity and artist-development
execs say “Soul Train” is their No.
1 black music TV outlet, even with
the more recent development of

the “Arsenio Hall Show.”

“It is just one of the biggest ave-
nues for black acts,” says Beverly
Paige, who as national director of
urban/dance publicity for Poly-
Gram Records has booked acts on
the show. “It was one of the first
shows of its kind. You had ‘Ameri-
can Bandstand,’ then ‘Soul Train’
came and you had that alternative.
We do it for the visibility that it
gives the artist. It is something we
like for them when we're putting
together a target list for TV. It’s
‘Soul Train’ and ‘Arsenio Hall,’
then ‘Sajak.” But for black acts,
‘Soul Train’ is definitely No. 1.”

Adds Linda Haynes, director of
R&B publicity for Virgin Records,
‘““There are not many outlets to
showcase black artists on televi-
sion, and until ‘Arsenio Hall,’
there really was no other place on
nationally syndicated television.
We’ve had After 7, Cheryl Lynn,
Soul II Soul, and Ziggy Marley on
the show. Don Cornelius has been
consistent in providing that out-
let—it hasn’t changed.”

The ““Soul Train”’-‘‘Arsenio
Hall” challenge is really an apples
and oranges comparison, say
some. While Hall’s show can deliv-
er a prime late-night audience, it is
increasingly difficult for labels to
book R&B acts with Hall in the
face of competition from a wider
range of performers (pop, rock,
and country). Over at “Soul Train”
the emphasis is still on “soul.”

“The show has come a long way
in terms of production and people
in general are impressed with both

(Continued on page 29)

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations
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San Francisco P.D.: Bernie Moody

uincy Jones, The Secret Garden
e nsfield, All Around The World
Jam Jackson, Escapade

Babyface, W,mp al

antt
Michel'le, No More Lies
Paula Abdul (Duet With The Wild Pair), Opposite
uby Turmer, It's Gonna Be Alright
Jane Child, Fall In Love
Williams, | Need Your Lovin'
S Rubmson Everytlun You Touch
M.C, Hammer, Help The Chiliren
Luther Vandross, Treat You Right
Wiki Howard, Love Under New Management
Digital Under, round, The Humpty Dance
Mary Davis, Don't Wear It Out
Jeﬂ Rodd | Found Lovin'
abyface, As Soon As | Get Home
Clt% Whatcha Gonna Do Wllh My Lovin'
and, Addlcted To Your Love
rm*(‘ull Where Do We Go
ra! Puk Vonr The Oniy foman
anet Jackson, A Iright
e Biv Devoe, Poison
reddie Jackson, All Over You (From OeI By Tem
Maze Featuring Frankie Beverly, Love's On The R
Milli Vanilhi, Al Or Notlun%
Oaktown's 3-5-7 Jmcy Gotcha Crazy
roop, Spread M{
wochmtmuc Gel 8p| %Be!ore The Night Is Over

21

o% vmky Precious Love
Kruw Crazy About Y
sphanis Mills, Comfort 01 A Man
ain Inf , Nothing's Too Good For M
TM Good Girls, Love Is Like An Hching In My
Angela Winbush, No More Tears
Club Nouveau, Under A Nouveau Groove
Sharon Bryart, Body Talk
Howard Hewett, S
egina Belle, What Goes Around
avid Pemon We're All In This Together
fter 7, Ready Or Not
urpom. | Want You - You Want Me
Kid 1[4 , Fun House (The House We Play In)

mqn'z;‘x resh Prince Feat. Grover Washing
M, Rub You The Right Way
Con 4, Say U Love Me
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— Rnbble chals, Can’t Get Enough Of U
in, Rock The Mic Right
55 42 Huvy D.2

Boyz, Gyrlz, They Love Me
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Philadelphia P.D.: Dave Allan

S Lattisaw With Johnny Gill, Where Do We Go
net Jackson, Escapade
Hlkl Ho}um [Tohveslinde{ (';‘aevée Management
uincy Jones, The Secret Garden
e nshield, All Around The World
Luther Vandross, Treat You Right
Bal m Wlu uerW'
Paul ith The Wild Pair), Opposite
Ml:hel'le No More Lies
Soul Il Soul, Jazzie's Groove
Dianne Reeves, Never Too Far
Earth, Wind & Fire Featuring The Boysa Herita
S Robinson, verytlung You Touc
Seduction, Heartbeat
Joyce lrby I'll Be There

T Si read My Wings
roog 4 Ignnce Feat, Grover Washing

—

l Need Your Lovin'
After 7, Ready r Not
Belle, | Can't Compiain

Maze Featuring Frankie Bmdy Love's On The R
Taylor Dayne, Love Will Lead
David Peaston, We're All In This Togethev
reddie Jxkson Al Over You (From “Def By Tem
Jermaine Jackson, Two Ships
The Cap Band, Ackicted To Your Love
e, Can We Spend Some Time

", Real Love
, What Goes Around

Simv Me
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UH;' (Before The Night Is Over
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Gyrlz They Love Me

ore Tears

ix Featuri Wondress, Got To Have Your
, Whatcha Gonna Do With My Lovin'
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Dont Wuv It Out
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And Have A Good Time
Vou You Want Me
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THE TOP OF THE Hot Black Singles charts is jam-packed with intensely
competitive records. “The Secret Garden” by Quincy Jones (Qwest) per-
forms as expected and easily moves into the No. 1 spot, with No. 1 ranking
in radio and retail points. “All Afound The World” by Lisa Stansfield (Aris-
ta) bounds 5-2; it pulls into the No. 3 spot at radio, up from No. 5 last week,
and makes a 5-3 move at retail. Twelve stations list No. 1 reports, including
WRKS New York; WAMO Pittsburgh; WHUR Washington, D.C.; WXYV
Baltimore; WIKS New Bern, N.C.; WIMI Jackson, Miss.; and KMJM St.
Louis. Sixty of its 99 reporters show top five reports. “Love Under New
Management” by Miki Howard (Atlantic) continues to gain radio and retail
points and is new at No. 16 at KDKO Denver. Its retail ranking increases 6-
4, but it holds steady at No. 2 overall at radio. It is No. 1 at 26 stations,
including WDAS Philadelphia; WEDR Miami; WHRK and KRNB, Mem-
phis; and WJLB and WGPR, both in Detroit. Fifty six of its 98 reporters list
it top five.

FLYING COMFORTABLY: Troop’s “Spread My Wings” (Atlantic) gets a
surge in retail points and radio continues to make a strong showing. It has
reports from 97 stations, gaining KDKO Denver and WBLX Mobile, Ala.,
this week, and 76 stations elevate it on their playlist as it moves 14-8. In the
top 10, “Comfort Of A Man” by Stephanie Mills (MCA) rests at No. 9 with
a bullet in spite of three adds at radio: WUSL Philadelphia, WNOV Milwau-
kee, and KDAY Los Angeles ... “Everything You Touch” by Smokey
Robinson (Motown). is on 99 stations and gaining strong radio and retail
points. It moves 18-13 ... “Whip Appeal” by Babyface (Solar) is on 94 sta-
tions gaining six for a total 94 . .. “Wrap-U-Up” (Warner Bros.) by Randy
Crawford breaks into the top 20 this week, enjoying support from black
and jazz radio. It is on 93 stations and jumps 29-20 . . . “T'wo Ships” by Jer-
maine Jackson (Arista) gains four stations for a total of 91 and supported
by 10 new retail reports sails 32-24.

T

PLEASE HAMMER DON'T HURT "EM” by M.C. Hammer (Capitol)
makes a striking debut on the Hot Black Albums chart at No. 47. The al-
bum has been in stores for approximately three weeks and according to
Gwen Franklin, national marketing director for Capitol, the project
shipped gold and currently stands at more than 600,000 units shipped.
Spurred by awards show appearances and activity on two singles from the
current album, Hammer’s first album, “Let’s Get It Started,” bullets again
this week to No. 72. “Started” was released in September 1988 and sales
are reported to be 1.6 million.

Last year, Capitol achieved success with a promotion theory developed
by Hammer, which he calls “compounding single releases.” The plan re-
quires the release of multiple singles and a development process that al-
lows a new single to be readied in the street for airplay as soon as the previ-
ous single begins to burn at radio (see April 8, 1989 column). This pattern is
continuing as “Help The Children” edges up 13-12 on the black singles
chart and 24-18 on the rap singles chart. “Dancin’ Machine” is visible on the
rap chart and will be developed for radio. Currently “Children” has 81 radio
reporters.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD ~  SILVER SECONDARY TOTAL  TOTAL
ADDS  'ADDS  ADDS  ADDS  ON
20 REPORTERS 27 REPORTERS 52 REPORTERS 9% REPORTERS

RUB YOU THE RIGHT WAY

JOHNNY GILL mca 13 15 26 54 54
{ WANT YOU - YOU WANT ME

STARPOINT eLEKTRA 4 9 12 25 55
BLACK MAN

TASHAN oBrR 1 9 15 25 26
POISON

BELL 81V DEVOE mca 4 8 10 22 76
DO YOU REMEMBER

BY ALL MEANS isLano 4 5 12 21 57
RISING TO THE TOP

PHALON MEGA JAM 2 4 12 18 28
AIN'T NO WOMAN (LIKE THE. ..

KASHIF arisTa 3 5 8 16 46
GET UP AND HAVE A GOOD. ..

ROB BASE prOFILE 2 6 7 15 32
HOLD ON

EN VOGUE ATLANTIC 0 4 11 15 17
FRIEND OF A FRIEND

O'JAYS emi 1 s 8 14 15

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

D NEW SINGLE
STINCTIVE STAND.

music that’s in the groove and out of the ordinary.
. Incisive and outspoken. Now The Family Stand

apter with the release of their new album, Chain.

t single, is a slice of life that's capable of opening
bodies.

O HEAVEN"

g album

or the Neptune Factor

Cassettes and Compact Discs

0.
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SHIPPED!

New Single

NIGE &
SMOOTH

“nice &
smooth”

LPRE 82013

“FUNKY FOR YOU”

FRE 80139

Remix from the album

New Single
From the Album
“UNFINISHED

BUSINESS”
LPRE 92012

(2nd GOLD LP)

FRE 80138

Brand New Single! Brand New LP!

JUST-IGE

The Album

“MASTERPIECE”

LP 82016

The Single

“THE MUSIC”

80137

A e ot

produced by
GRANDMASTER FLASH

FOR WEEK ENDING MARCH 17, 1990

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

1974 BROADWAY, NEW YORK, NY10023+PH:(212) 724-1440-FAX: (212) 769-9558

x [
1=} C
SALES | AIRPLAY %
2828 TITLE ARTIST (88| |Z€/28| TITLE ARTIST |88
1 [ 1 | THE SECRET GARDEN QUINCY JONES | 1 1 | 3 | THE SECRET GARDEN QUINCY JONES | 1
2 | 2 | ESCAPADE JANET JACKSON | 4 2 | 2 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 3
3 | 5 | ALL AROUND THE WORLD LISA STANSFIELD | 2 3 | 5 | ALL AROUND THE WORLD LISA STANSFIELD | 2 |
4 | 6 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 3 4 | 1 | ESCAPADE JANET JACKSON | 4
5 | 3 | WHERE DO WE GO FROM HERE STACY LATTISAW | 7 5 | 6 | TREAT YOU RIGHT LUTHER VANDROSS | 10
6 |11 | HELP THE CHILDREN M.C. HAMMER | 12 6 | 7 | HERITAGE  EARTH, WIND & FIRE (FEATURING THE BOYS) | §
7 | 8 | GYRLZ THEY LOVE ME HEAVY D. & THE BOYZ | 19 7 | 8 [ I NEED YOUR LOVIN' ) ALYSON WILLIAMS | 6
8 |14 | HERITAGE  EARTH, WIND & FIRE (FEATURING THE BOYS) | 5 8 | 9 | COMFORT OF A MAN STEPHANIE MILLS | 9
9 |16 | | NEED YOUR LOVIN' ALYSON WILLIAMS | 6 9 (11 | EVERYTHING YOU TOUCH SMOKEY ROBINSON | 13
10 [ 21 | SPREAD MY WINGS TROOP | 8 10 | 12 | SPREAD MY WINGS TROOP | 8
11! 4 | OPPOSITES ATTRACT PAULA ABDUL | 18 11 [13 | WHIP APPEAL BABYFACE | 15
12| 9 | NO MORE LIES MICHEL'LE | 22 12 [ 10 | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 11
13 [ 18 | COMFORT OF A MAN STEPHANIE MILLS | 9 13 [ 14 | NEVER TOO FAR DIANNE REEVES | 14
14 | 19 | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 11 14| 4 | WHERE DO WE GO FROM HERE STACY LATTISAW | 7
15 | 7 | EXPRESSION SALT-N-PEPA | 23 15 [ 17 | READY OR NOT AFTER 7 | 17
16 | 24 | THE HUMPTY DANCE DIGITAL UNDERGROUND | 27 16 [ 18 | ADDICTED TO YOUR LOVE THE GAP BAND | 16
17 [ 22 | NEVER TOO FAR DIANNE REEVES | 14 17 [ 19 [ HELP THE CHILDREN M.C. HAMMER | 12 |
18 [ 25 | EVERYTHING YOU TOUCH SMOKEY ROBINSON | 13 18 | 20 | WRAP-U-UP RANDY CRAWFORD | 20
19 | 15 | HEARTBEAT SEDUCTION | 31 19 (21 | TWO SHIPS JERMAINE JACKSON | 24
20 | 31 | TREAT YOU RIGHT LUTHER VANDROSS | 10 20 |22 | LOVE'S ON THE RUN MAZE FEATURING FRANKIE BEVERLY | 25
21 | 12 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 26 21 | 25 | WHAT GOES AROCUND REGINA BELLE |29
22 | 13 | BUDDY DE LA SOUL | 36 22 | 24 | L. FOUND LOVIN' JEFF REDD | 21
23 |10 | WELCOME TO THE TERRORDOME PUBLIC ENEMY | 38 23 [30 | DON'T WEAR IT OUT MARY DAVIS | 32
24 |29 | ADDICTED TO YOUR LOVE THE GAP BAND | 16 24 | 28 | NOTHING'S TOO GOOD FOR MY BABY MAIN INGREDIENT | 33
25 |28 | | FOUND LOVIN' JEFF REDD | 21 25|35 | SHOW ME HOWARD HEWETT | 37
26 | 36 | READY OR NOT AFTER 7 |17 26 | 34 | SOUL TO SOUL THE TEMPTATIONS | 28
27 |35 | GET UP! (BEFORE THE NIGHT IS OVER) TECHNOTRONIC | 34 27 | 32 | GOT TO HAVE YOUR LOVE MANTRONIX | 35
28 | — | WHIP APPEAL BABYFACE | 15 28 | 38 | ALL OVER YOU FREDDIE JACKSON | 40
29 |39 | SOUL TO SOUL THE TEMPTATIONS | 28 29 | 37 | GIRLS NITE OUT TYLER COLLINS {39
30 | 33 | WHATCHA GONNA DO WITH MY LOVIN' INNER CITY | 30 30 [40 | NO MORE TEARS ANGELA WINBUSH | 42
31 | 37 | WRAP-U-UP RANDY CRAWFORD | 20 31 | 26 | WHATCHA GONNA DO WITH MY LOVIN' ___INNER CITY 30
32 120 [ 1T'S GONNA BE ALRIGHT RUBY TURNER | 44 32 | — | LOVE IS LIKE AN ITCHING IN MY HEART THE GOOD GIRLS | 41
33 [ 17 | THE GAS FACE 3RD BASS | 58 33 | — | BODY TALK SHARON BRYANT | 43
34 {23 | JAZZIE'S GROOVE SOUL Il SOUL | 47 34| — | POISON ___BELL BIV DEVOE | 46
35 |— | LOVE'S ON THE RUN MAZE FEATURING FRANKIE BEVERLY | 2§ 35 | — | LOVE YOU HONEY RANDY & THE GYPSYS | 48
36 | — | TWO SHIPS JERMAINE JACKSON | 24 36 | — | FOOTSTERS IN THE DARK BODY | 45
37 | 26 | CAN WE SPEND SOME TIME SURFACE | 55 37 | 15 | OPPOSITES ATTRACT PAULA ABDUL | 18
38 | 27 | REAL LOVE SKYY | 61 38 | — | GET UP! (BEFORE THE NIGHT IS OVER) TECHNOTRONIC | 34
39 | — | GOT TO HAVE YOUR LOVE MANTRONIX | 35 39 | — | SACRED KIND OF LOVE GROVER WASHINGTON, JR. | 49
40 | — | ALWAYS & FOREVER WHISTLE | 54 40 | 16 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 26

©Copynght 1990, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means. electronic., mechanical, photocopying,
recording. or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

1-2-3 (CRGH, BMI)

ADDICTED TO YOUR LOVE (Romeo 7, ASCAP/Good
Choice, BMI/Day To Day, ASCAP/C Dub, ASCAP)
AINT NO WOMAN (LIKE THE ONE 1 GOT) (Music
Corp. Of America, BMI)

ALL AROUND THE WORLD (BMG, ASCAP/Block &
Gilbert, ASCAP)

ALL OVER YOU (FROM “DEF BY TEMPTATION")
(Auter, BMI/Bocar, BMI)

ALWAYS & FOREVER (Almo, ASCAP/Rodsongs,
ASCAP)

BODY TALK (On My Own, ASCAP/Pri, ASCAP/Two
Tuft-Enutf, BMI)

BUDDY (Tee Girt, BMI/We Blows Up, BMI/EMI,
BMI/Kama Sutra, BMI/Ducktur, BMI/Kenix, ASCAP)
CAN WE SPEND SOME TIME (Coigems-EMI, ASCAP)
WBM

CAN'T GET ENUFF OF U (Peijo, BMI/Scott, BMI/Heljo,
BMI)

C'MON AND GET MY LOVE (EMI Blackwood, BMI)
COME TOGETHER AS ONE (Will Down, ASCAP/Music
Corp. Of America, BMI/Bad Molo, BMI)

COMFORT OF A MAN (Virgin Songs, BMI/Butfalo
Music Factory, BMI/Compulsive, BMI/Freehand, BMI)
CPP

DO YOU REMEMBER (Island, BMI/April Joy,
BMI/Sylent Partnor, BMI/Gabrielle, BMI)

DON'T WEAR IT OUT (Hip Trip, BMI/Hip Chic,
BMI/Kear, BMI)

ESCAPADE (Black Ice, BMI/flyte Tyme, ASCAP)
EVERYTHING YOU TOUCH (Lease-A-Tune,
ASCAP/Reswick-Werfel, ASCAP/Rent-A-Song,
BMI/Beseme West, ASCAP/BMG, ASCAP/Careers,
BMI)

EXPRESSION (Next Plateau, ASCAP/Sons Of K-oss,
ASCAP)

FOOTSTEPS IN THE DARK (Bovina, ASCAP/EMI April,
ASCAP)

FUN HOUSE (THE HOUSE WE DANCE IN) (Hittage,
ASCAP/Turnout, ASCAP)

THE GAS FACE (Rhyming Is Fundamental, ASCAP/Det
Jam, ASCAP/Prinse Pawl, BMI)

GET UP AND HAVE A GOOD TIME (Protoons,
ASCAP/Hikim, ASCAP)

GET UP! (BEFORE THE NIGHT 1S OVER) (Colgems-
EMI, ASCAP/BMC, ASCAP/Bogam, ASCAP)

GIRLS NITE OUT (Byersong, BMI/Rossway,
BMI/Island, BMI/Tuff Cookie, BMI/Virgin Songs, BMI)
CPP

GOT TO.HAVE YOUR LOVE (Colgems-EMI,
ASCAP/Mantronik International, ASCAP/Jescilla,
ASCAP)

THE GROOVE (Zomba, ASCAP)

GYRLZ, THEY LOVE ME (EMI April, ASCAP/Across
110th Street, ASCAP/E-Z-Duz-It, ASCAP/E.M. Marl
International, ASCAP)

HAIR OR WEAVE (Virgin Songs, BMI/Cal-Gene, BMI)
HARD UP (Uitra Tec, ASCAP/Bush Burnin’, ASCAP)
HEARTBEAT (Sugarbiscuit, ASCAP}
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HEAVEN (Abana, BMI/Virgin Songs, BMI) CPP

HELP THE CHILDREN (Jobete, ASCAP/Bust-It, BMI)
CPP

HERE AND NOW (EMI April, ASCAP/Ollie Brown
Sugar, ASCAP/DLE, ASCAP)

HERE'S A TICKET (Kamalar, ASCAP/Let’s Shine,
ASCAP/Sweet-Thom, ASCAP)

HERITAGE (CBS, ASCAP/Maurice White, ASCAP/CRGI,
BMI/Lorna Lee, BMI/Pony Boy, BMI)

THE HUMPTY DANCE (GLG Two, BMi/Pubhowyalike,
BMI)

1 DONT NEED ANOTHER LOVE (Sweet Karol, ASCAP)
1 FOUND LOVIN' (Clita, BMI/Sign Of The Twins,
ASCAP)

| GET THE JOB DONE (Cal-Gene, BMI/Virgin Songs,
BMI/AZ, ASCAP/Cold Chillin', ASCAP/WB, ASCAP)
CPP

| NEED YOUR LOVIN' (Def Jam, ASCAP/First Impulse,
BMI/Def American, BMI)

| WANNA DO IT GOOD TO YA (Seven Songs, BMI/Ba-
Dake, BMI/Rustomatic, ASCAP)

| WANT YOU (Carol Gene, BMI)

| WANT YOU — YOU WANT ME (Cal-Gene, BMI/Virgin
Songs, BMI)

| WON'T STOP (Virgin Songs, BMI) CPP

IT'S GONNA BE ALRIGHT (Zomba, ASCAP) WBM
JAZZIE'S GROOVE (Virgin, ASCAP) CPP

JINGLING BABY (D&D, ASCAP/L.L. Cool J, ASCAP/DJ,
ASCAP)

JUICY GOTCHA CRAZY (Bust-It, BMI)

KEEP IT TOGETHER (WB, ASCAP/Bleu Disque,
ASCAP/Webo Girl, ASCAP/Black Lion, ASCAP)
KNOCKS ME OFF MY FEET (Jobete, ASCAP/Black
Bull, ASCAP) CPP

LADIES FIRST (Tee Girl, BMI)

LET IT FLOW (Thou Art, BMI/Jacques & Justin,
BM{/Beat Seekers, ASCAP/Michi, ASCAP)

LOVE 1S LIKE AN ITCHING IN MY HEART (Stone
Agate, BMI) CPP

LOVE UNDER NEW MANAGEMENT (Gabeson, BMI/On
The Move, BMI)

LOVE YOU HONEY (Ranjack, BMI)

LOVE'S ON THE RUN (Amazement, BMI)

MAKE 1T LIKE IT WAS (For Our Children/Zomba,
ASCAP) CPP

MY BABY'S HOUSE (Bee Germaine, BMI)

NEVER TOO FAR (Duncanne Hille, BMI)

NO MORE LIES (Ruthless Attack, ASCAP)

NO MORE TEARS (WB, ASCAP/Angel Notes, ASCAP)
NOTHING'S TOO GOOD FOR MY BABY (Snow,
BMI/Gartic Gulch, BMI/Bug, BMI/Chubu, BMI)

ONE OF A KIND (Angel Notes, ASCAP/WB, ASCAP)
OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber,
ASCAP) CPP

PLAY TOY (Chicago Town, ASCAP/WD, ASCAP)
POISON (Hi-Frost, BMI)

POISON IVY (Jerry Leiber, ASCAP/M.Stoller,
ASCAP/Candy Griff, BMI)

PRECIOUS LOVE (EMI April, ASCAP/Uitrawave,
ASCAP/Rightsong, BMI)

PROMISES, PROMISES (Julian Caine, ASCAP/Vertim,
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ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP)
READY OR NOT (Hip Trip, BMI/Kear, BMI)

REAL LOVE (Skyyzoo, ASCAP) CPP

RUB YOU THE RIGHT WAY (Flyte Tyme, ASCAP)
SACRED KIND OF LOVE (Colgems-EMI,
ASCAP/Rahmat Olinga, ASCAP/Avid One, ASCAP)
SAY U LOVE ME (Guy Vaughn, ASCAP/Ackee,
ASCAP/Whole Nine Yards, ASCAP/Dastard Deed, BMI)
THE SECRET GARDEN (Hee Bee Dooinit, ASCAP/WB,
ASCAP/Rodsongs, ASCAP/Almo, ASCAP/Black Chick,
ASCAP/Rambush, ASCAP) CPP

SHOW ME (WB, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Chicago Bros., BMI/Warner-Tamerlane, BMI)
SHOWER YOU WITH LOVE (Black Lion,
ASCAP/Captain Z, ASCAP/D. Smocth, ASCAP)
SORRY (BABY CAN | HOLD YOU) (EMI April,
ASCAP/Purple Rabbit, ASCAP)

SOUL TO SOUL (Dyad, BM1)

SPREAD MY WINGS (Selessongs, ASCAP/Sarapis,
ASCAP)

STAY (Hit And Hold, ASCAP)

STILL CRAZY FOR YOU (Malaco, BMI)

THUMBS UP (French Lick, BMI/Bug, BMI)

TICK TOCK (RING MY PHONE) (Brittlesse,
ASCAP/Mack Jam, ASCAP/Def Jam, ASCAP)

TIME WAITS FOR NO ONE (Chomone,
BMI/Controversy, ASCAP)

TOUCH (Selessongs, ASCAP)

TOUCH ME (Arrival, BMI)

TREAT YOU RIGHT (Uncle Ronnie's, ASCAP/EMI April,
ASCAP/Thrifler Miller, ASCAP/MCA, ASCAP)

TWO SHIPS (Pic & Choose, ASCAP/Black Stallion,
ASCAP/Deep Faith, ASCAP)

WALK ON BY (Blue Seas, ASCAP/Jac, ASCAP)
CPP/WBM

WELCOME TO THE TERRORDOME (Nia, BM1/Def
American, BMI)

WE'RE ALL IN THIS TOGETHER (Pardini,
ASCAP/Music Corp. Of America, BMI/EM! Blackwood,
BMI/Reed Vertelney, BMI)

WHAT CAN | DO (EMI April, ASCAP/Per-Mission,
ASCAP)

WHAT GOES AROUND (Reata, ASCAP/Peach Pie,
ASCAP/Tunes-R-Us, ASCAP/KMA, ASCAP)
WHATCHA GONNA DO WITH MY LOVIN' (Ensign,
BMI/Scarab BMI) CPP

WHERE DO WE GO FROM HERE (Virgin Songs,
BMI/Bulfalo Music: Factory, BMI) CPP

WHIP APPEAL (Hip Trip, BMI/Kear, BMI/Jenn-A-Bug,
ASCAP)

WHY IT GOTTA BE LIKE THAT (Rayclo, ASCAP)
WRAP-U-UP (Goldsongs, PRS/Emi, prs)

YOUR PRECIOUS LOVE (Jobete, ASCAP) CPP
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‘SOUL TRAIN’ STEAMS INTO 20th SEASON

(Continued from page 24)

the weekly show and the awards
show,”” says Jacqueline Rhinehart,
director of publicity for Arista.
“It’s become very influential with
the public and it helps tremendous-
ly in breaking a new artist. I get
calls whenever one of our acts ap-
pears on the show.”

“Soul Train” does have its de-
tractors, particularly among the
hip-hop community. While no one
would go on record with a formal
complaint, citing their general re-
spect for Cornelius, many feel that
rappers don’t get booked as often

BARRY WHITE IS BACK

(Continued from page 25)

safe one-on-one love.”

Additional promotion behind the
album has already included a 25-
city radio, press, and retail jaunt,
and music videos for ‘“Superlover”
and ‘I Wanna Do It Good To Ya.”
Additionally, a concert tour is cur-
rently in negotiation. The flurry of
activity apparently suits White.

“A&M is throwing down hard
for this one, and that makes me
feel good,” he says. “It bodes well
for the future. Because I see the
'90s as being a combination of the
best artists of the past three de-
cades. It’s going to be a tough bat-
tle to make it this decade. Only the
masters will survive ... and I in-
tend to be one of them.”

as other acts and that the show is
being stymied by Cornelius’ per-
sonal musical tastes. The senti-
ment extends to the “Soul Train”
Awards, which will hand out one
rap award among a total of 12 cate-
gories this year.

Twenty years on television is in-
deed a milestone for any program,
and Cornelius has no intention of
letting 1990 slip by without a cele-
bration. Says Tribune’s Jackson:
“Our plans are to do a ‘20th Anni-
versary Soul Train Reunion’ in
September. We're hoping to bring
back a lot of the performers who
appeared at an early point in their
careers and are now stars.” While
no artists are yet confirmed for
the project, Jackson mentions Tina
Turner, Gladys Knight, Lionel Ri-
chie, and Jody Watley among those
Cornelius will woo.

The reunion show would also be
the perfect marketing tool for
“Soul Train,” which is ever seek-
ing to expand its market share,
says Jackson. ‘““Don has never
done a reunion show, and we're
hoping this will bring more atten-
tion to the main show. He has
opened a lot of doors not only for
the performers but for producers
as well. There are blacks who have
been able to make inroads into the
business who have been staffers
on his show and used it as a credit.
It is significant what Don has been
able to do in Hollywood,” he says.

Assistance in preparing this sto-
ry was provided by Larry Flick
in New York.

| AM, They Said. Last month BMG
Distribution and Chicago-based | AM
Records entered a three-year
distribution pact. | AM had previously
been distributed by Worc/A&M.
Above, principals of both companies
go over the contract. Shown, from left,
are Lou Tatulli, senior director/label
liaison, BMG Distribution; Jhun Moon,
president, | AM Records; Freida Curry,
VP/GM marketing, | AM; Peter Jones,
president, BMG Distribution; and Tom
McPartland, senior director, legal and
business affairs, BMG Distribution.

“Let Me Show You

dope new remix by

Pasemaster Mase & Prince Paul

original version from

“Rlde The Rhythm”
LP & Cassette WP2002

Yo, thanks to all

the siammin’ honeys
who came out and
worked their bodies
for my new video,
“Let Me Show You”.

C.R.G!
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at $35 per book, totalling

ONE TIME ONLY OFFER

Billboard’s Music Decade Hardbound Collector’s
(12/23/89) “A Music-By-Music Guide To The Greatest
Hits And Hitmakers Of The 80s!” is now on sale. Not
only does this issue review the music of 1989, but also provides a
detailed overview of the ‘80s as a complete decade. In black cloth
hardbound cover with gold engraving, this book is the only
one of its kind 1n the history of Billboard magazine. Order now due

to very limited supply.

Billboard hardbound issues
. Send them to:

Issue

Name

Company

Address

Mail your coupon and check or money order to:
Elissa Tomasetti, Billboard, 1515 Broadway, 39th floor, NY, NY 10036
Please allow 4-6 weeks for delivery.

Billboard

FOR WEEK ENDING MARCH 17, 1990

*+>3HOTRAP SINGLES.

| R - Compiled from a national sample of retail
ol | 5 fo s% TITLE and one-stop sales reports. ARTIST
T | g Q| XI
=2 | 52 | | B0 | LABEL & NUMBER/DISTRIBUTING LABEL
*kx NO.1 %
@ 4 5 8 THE HUMPTY DANCE & DIGITAL UNDERGROUND
TOMMY BOY 944 (M) week at No. 1
2 | 1 | 1 | 14 | EXPRESSION @ e SALT-N-PEPA
| NEXTPLATEAU 50101 (W) =
@ DE LA SOUL
3 2 2 11 Tolv{ngegov 943 (C) (W) OuL.
4 3 3 10 WELCOME TO THE TERRORDOME & PUBLIC ENEMY
DEF JAM 44-73135/COLUMBIA (C)
5 5 7 8 THE GAS FACE & 3RD BASS
DEF JAM 44-73121/COLUMBIA (C)
6 6 9 8 GYRLZ, THEY LOVE ME & HEAVY D. & THE BOYZ
UPTOWN 1811 1/MCA (C)
7 8 8 6 C’'MON BABE & THE 2 LIVE CREW
SKYYWALKER 137 (C) (M)
o 9 1 7 SAY IT LOUD © RODNEY O - JOE COOLEY
ATLANTIC 0-86243 (C)
9 10 6 10 LADIES FIRST @ QUEEN LATIFAH FEAT. MONIE LOVE
TOMMY BOY.942 (M)
12 12 7 AIN'T SAYIN' NOTHIN' & DIVINE STYLER/SCHEME TEAM
RHYME $YNDICATE 49-73123/EPA. (C)
i1 11 10 15 POISON IVY THE YOUNG AND THE RESTLESS
PANDISC 036 (C)
@ 23 s 2 MURDER RAP 9 ABOVE THE LAW
RUTHLESS 49-73155/EPIC ()
@ 13 18 5 JINGLING BABY eLL COOL)J
DEF JAM 44-73147/COLUMBIA (C)
14 17 6 PAY YA DUES & LOW PROFILE
PRIORITY 07278 (C)
@ 15 22 5 SOMEBODY FARTED BOBBY JIMMY & THE CRITTERS
PRIORITY 7209 (C)
16 7 4 14 PUMP IT HOTTIE & REDHEAD KINGPIN & THE F.B.I.
VIRGIN 96516 (C)
@ % e 2 STOP, LOOK, LISTEN & MCLYTE & DJ K ROCK
FIRST PRIORITY 96503/ATLANTIC (C)
24 | 27 | 4 | HWELPTHE CHILDREN ® M.C. HAMMER
CAPITOL 15540 (C)
POSITIVITY @ GANG STARR
19 119 |19 6 wu?osmTTcu 1016 (C)
2 18 2% 4 LET YOUR BACK BONE SLIDE & MAESTRO FRESH-WES
LMR 1028 (C)
USYy ¢ MR. LEE
2 |16 |15 |10 | BIARL G
[
2 |1 16 | 22 é&%@;ﬁﬂ»’f-'&ﬁ%wwnm BROS. (C) SEEERREE
Al L J
2| 2| 2 | 4 | LEGALIZEDDOPE VICIOUS BEAT POSSE
NHOUSE * ‘N PLAY
NEWD | 1 | SORNOEo i
PUMI A A T-SKi
%525 13 9 m%cn 'TJI'G/JO?EROEUCT@NS
2% 27 e 2 BACK TO BOOM KID SENSATION
NASTYMIX 76981 (C)
27 | 20 | 23 | 13 | LGET THE JOB DONE - BIG DADDY KANE
COLD CHILLIN' 0-21 389/WARNER BROS. (C)
MY W, TIN ELSEGUNDO o
NEWD | 1 | [LEFTMYWALLE SEG TRIBE CALLED QUEST
ANCIN' MACHIN M.C. HAMMER
2329 I - 2 gxmcﬁ 15542 (C) €
NS IN THE GAM & PROFESSOR
GD| NEwp | 1 | EAMNSINTHE CAME FESSOR G

O Products with the greatest sales gains this week. ® Videoclip availability. ¢ Recording Industry
Association of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi-
single availability. (CD) Compact disk single availability.
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Billboard
| Q.
™
o o
THER CLUB PLAY :[z[2[.|  12-INCH SINGLES SALES
% 5 ; Q?z TITLE Compiled from a national sample of dance club playlists. ARTIST % 5 ; ‘;’2% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= — o | =GO | LABEL & NUMBER/DISTRIBUTING LABEL = — o~ | FO | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 ®* % * & NO.1 &
1 3 4 7 ALL AROUND THE WORLD ARISTA ADP-9937 1 week at No. 1 @ LiSA STANSFIELD @ 2 <y 6 ALL AROUND THE WORLD ARISTA ADI-9937 1 week at No. 1 @ LISA STANSFIELD
2 2 2 8 GET UP* (BEFORE THE NIGHT IS OVER) S8k v-19704 @ TECHNOTRONIC @ 4 6 3 ESCAPADE (REMIX) a&m Sp-12352 @ JANET JACKSON
@ 4 5 [ HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M @ SEDUCTION 3 1 2 7 GET UP! (BEFORE THE NIGHT IS OVER) SBK v-19704 @ TECHNOTRONIC
4 1 1 8 ESCAPADE (REMIX) a&m SP-12352 @ JANET JACKSON @ 5 5 5 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M @ SEDUCTION
@ 7 12 4 KEEP 1T TOGETHER SIRE 0-21427 /WARNER BROS MADONNA @ 9 20 3 KEEP IT TOGETHER SIRE 0-21427/WARNER BROS. ) MADONNA
[ 6 7 9 GOT TO HAVE YOUR LOVE cAPITOL V-15521 © MANTRONIX FEATURING WONDRESS [ 3 1 14 NO MORE LIES RUTHLESS 0-96521/ATCO ) © MICHEL'LE
@ 13 32 3 TOUCH ME 4aTH & B'WAY S01/ISLAND @ 49ERS 7 i 9 8 LAMBADA EPIC 49 73139/E.PA. @ KAOMA
8 9 8 8 .| GOT TO GET ARISTA ADI-9932 @ LEILA K WITH ROB "N’ RAZ 8 10 14 10 EXPRESSION NEXT PLATEAUNPS0101W @ SALT-N-PEPA
9 10 10 6 GETTING AWAY WITH IT wARNER BROS. 0-21498 ELECTRONIC 9 8 8 8 TAINTED LOVE EPIC 49 73145/EP.A. IMP-EI-DANCE
10 11 13 5 ROAM REPRISE 0-21441/WARNER BROS, @ THE B-52'S 10 6 4 15 C'MON AND GET MY LOVE rfRR 886 799-1 /POLV(;RAM - _—_0— D-MOB
® 15 19 4 ROOM AT THE TOP mCa 23964 @ ADAM ANT ® 15 19 6 THE HUMPTY DANCE TOMMY BOY T8 944 @ DIGITAL UNDERGROUND
12 5 3 10 TELL ME WHY ARISTA ADI-9918 @ EXPOSE 12 11 12 9 BUDDY TOMMY BOY TB 943 @ DE LA SOUL
@ 17 20 4 BEACH BUMP SIRE 0-21440/WARNER BROS. @ BABY FORD @) 17 24 5 ROAM REPRISE 0-21441/WARNER BROS. & THEB-52'S
14 8 6 8 TAINTED LOVE EPIC 49 73145/EPA. IMPEDANCE @ 24 32 4 SECRET GARDEN QWEST 0-21459/WARNER BROS. @ QUINCY JONES
@ 19 35 3 MOST WANTED D.J. INTERNATIONAL 999 FAST EDDIE @ 26 36 4 GYRLZ, THEY LOVE ME UPTOWN 24007/MCA @ HEAVY D. & THE BOYZ
18 30 4 THE BREEZE MICMAC MIC-534 - TWO WITHOUT HATS 16 13 13 13 OPPOSITES ATTRACT VIRGIN 0-96507 @ PAULA ABDUL (FUET WITH THE WED PAIR)_
17 14 15 _7_ __MY EOYE IS RIGHT mCa 23994 ) - MA DOUGLAS 17 2 10 9 WELCOME;THE TERRORDOME DEF JAM 44 73135/COLUMBIA @ PUBLIC ENEMY
20 | 33 | 4 | VULNERABLE atanTIC 086253 DEDEONEAL | |(18)] 28 | 40 | 3 | BEACH BUMP SRE 021440 WARNER BROS. © BABY FORD
19 12 9 9 WHOLE WIDE WORLD (REMIX) RCA 9099-1-RD & A'ME LORAIr 19 27 30 4 ROOM AT THE TOP mCa 23964 ® ADAM ANT
20 16 16 6 DRESS TO IMPRESS ATLANTIC 0-86246 LIEUTENANT STITCHIE @ 29 46 3 GOT TO GET ARISTA AD1-9932 @ LEILA K WITH ROB 'N' RAZ
21 21 34 5 MOTHERLAND POW WOW PW-454 - - ‘_TRIBAL_I:i_()USE | @ 22 27 6 WﬂEle DO WE GO FROM HERE MOTOWN MOT-4701 STACY LATTISAW WITH JOHNNY GILL |
@ 24 38 4 DO WHAT YOU WANT/TAKE ME AWAY CUTTING CR-2_32_ - o 2INA ROW @ 25 | 25 5 'GOT TO HAVE YOUR LOVE CAPTOL V-ISF;Z[ @ MANTRONIX FEATURING WONDRESS
% % * POWER PlCK AN 23 21 22 11 I WANNA BE RICH SOLAR 429 74503/E.PA. @& CALLOWAY
@] 3 2 HELLOQ ATLANTIC 0-86235 ® BELOVED 2 | 14 7 13 | JAZZIE'S GROOVE VIRGIN 0-96517 ® SOUL Il SOUL
Q)| 2 | 83 3 SWEAT BIG BEAT BB-00011 JAY WILLIAMS % | 16| 11 13 | WHATCHA GONNA DO WITH MY LOVIN’ VIRGIN 0-96507 ©® INNER CITY
i) 31 39 4 THE GAS FACE/WORDZ OF WISDOM DEF JAM 44 73121/COLUMBIA @ 3RD BASS 26 32 28 7 IN YOUR FACE PANDISC PD-050 FREESTYLE
34 45 3 INSECT ARISTA AD1-9925 BOXCAR @ 35 45 4 SWEAT BIG BEAT BB-00011 JAY WILLIAMS
27 22 21 8 LAMBADA EPIC 49 73139/E PA. © KAOMA |28 30 33 [ MOTHERLAND POW WOW PW-454 TRIBAL HOUSE
28 36 44 3 | CALLED U/BLACKOUT £piC 49 73153 LIL LOUIS PR R POWER Pch *hh
@ a | — | 2 | s ME._CAEY (FOLLOW MY HEART) CURB 011 _ HUBERTKAH | @] 46 | — 2 LIVING IN OBLIVION EP(C 49 73156 ANYTHING BOX
@ 42 — 2 I'M GOING STRAIGHT TO HEAVEN NETTWERK 74004/1R.S. MC 900 FT. JESUS WITH DJ ZERO 30 19 17 8 IT'S GONNA BE ALRIGHT JivE 1290-1-JD/RCA € RUBY TURNER
@ 44 = 2 YOU’'RE THE ONLY WOMAN VENOE TTA VE-7027/A&M THE BRAT PACK 31 36 38 5 THE GAS FACE/WORDZ OF WIZDOM DEF JAM 44 73121/COLUMBIA @ 3RD BASS
_& 37 42 4 EXPRESSION NEXT PLATEAU NP50101 @ SALT-N-PEPA @ 37 44 4 REMEMBER ... LUMAR MUSIC LM-400 FASCINATION
% % & HOTSHOTDEBUT & & & 33 31 26 19 GET BUSY NIVE 1274-1.JD/RCA & MR. LEE
@ N _EW » 1 THUMBS UP ENIGMA 73354 @ BARDEUX kY] 18 15 15 WALK ON BY NEXT PLATEAU NP50111W L __®SYBIL i
kL) 26 ] 31 5 YOU CAN'T HIDE VENDETTA VE-7033/A&M SHIRLEY LEWIS 35 23 18 1n 1-2-3/UNDERESTIMATE COLUMBIA 44 73136 @ THE CHIMES
@ NEW) 1 LIVING IN OBLIVION £PiC 49 73156 ANYTHING BOX 3% | 20 10 | YOUR SWEETNESS MOTOWN MOT-2651 © GOOD GIRLS
36 27 26 7 BITING MY NAILS/THE PHANTOM'S IN THERE ENIGMA v-75225/MUTE RENEGADE SOUNDWAVE ik HOT SHOT DEBUT Ak
@ 45 48 3 THE HUMPTY DANCE TOMMY BOY TB 944 @ DIGITAL UNDERGROUND @ NEW) 1 VULNERABLE ATLANTIC 0-86253 DE DE O'NEAL
38 | 28 | 27 6 IN YOUR FACE! PANDISC PD-050 FREESTYLE 38 | 42 | 47 3 WHOLE WIDE WORLD RCA 9099-1-RD @ A'ME LORAIN
39 29 23 6 BURNING THE GROUND/DECADANCE CAPITOL V-15546 @ DURAN DURAN 39 43 48 4 DANCE WITH ME CUTTING CR-234 CONCEPT OF ONE FEATURING TONY MORAN
NEW ) 1 WHAT GOES DOWN COLUMBIA 44 69205 HUNTER HAYES NEW ) il TOUCH ME aTH & B'WAY 501/1SLAND @ 49ERS
41 30 I 18 7 CHAIN OF FOOLS ATLANTIC 0-86267 RISSE 4] 34 35 14 STOMP (MOVE JUMP JACK YOUR BODY) wARNER BROS. 0-21339 @ KYZE
NEW ) 1 HEAVEN COLUMBIA 44 73171 @ THE CHIMES 42 39 37 6 DON'T YOU WANT MY LOVE BIG BEAT BB-0010 ® JOMANDA
(8D | NEWP | 1 | YOU'LL NEVER STOP ME FROM LOVING YOU CHRYSALIS V-23506 SONIA (33)| NEWp | 1 | THEBREEZE mcmacmic.534 TWO WITHOUT HATS
NEWD | 1 | GETINTOIT NEXT PLATEAUNP5SO114 ® TONY SCOTT NEWD | 1 | DOWHAT YOU WANT/TAKE ME AWAY CUTTING CR-232 2 IN AROOM
NEW } 1 I'LL DO ANYTHING (REMIX) SBK v-19707 CROWN HEIGHTS AFFAIR 45 48_1 - 2 DRESS TO IMPRESS ATLANTIC 0-86246 LIEUTENANT STITCHIE
NEW } 1 ALL ABOUT LOVE SLEEPING BAG SLX-40151 JOYCE SIMS NEW } 1 TIME AFTER TIME JaM C1TY 63961-5003 TIMMY-T
NEW } 1 THE BIGGER THEY COME, THE HARDER THEY FALL ENIGMA 775531 APRIL WAYNE 47 47 ] 42 6 LADIES FIRST TOMMY BOY T8 942 © QUEEN LATIFAH
48 25 17 8 HEARTBEAT OF LOVE CBS ASSOCIATED 429 73143/EPA. @ PIA ZADORA NEW } 1 JUICY GOTCHA KRAZY CAPITOL V-15510 OAKTOWN'S 3-5.7
49 23 11 11 JAZZIE'S GROOVE VIRGIN 0-96517 € SOUL Il SOUL NEW } 1 YOU CAN'T HIDE VENDETTA VE-7033/A8M SHIRLEY LEWIS
50 39 29 8 BUDDY TOMMY BOY TB 943 @ Ot LA SOUL 50 33 ’ 21 16 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

uniess indicated otherwise. ©Copyright 1990, BP| Communications Inc. All rights reserved.

The Hottest Medley of 1989 Dance Floor Burners will scorch the
dance floors of 1990. Already an Interncational Hit!
"Italo House Mix" b/w "New House" (76985)

RECORDS &
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The Beloved’s ‘Happiness’ Breaks Out All Over

“Love baby, that’s where it’s at.”

HIGHER THAN HIGH: What’s one
of this columnist’s favorite albums so
far this year? “Happiness” (Atlantic)
by the Beloved. A friend turned us
onto this outfit a few years back dur-
ing its raw and experimental stages
with the brilliant import indie release,
“Forever Dancing.” We've been a de-
voted fan ever since. “Happiness”
marks the act’s major-label debut
with a big smile. The Beloved escape
categorization by making intelligent
music that you can dance and/or lis-
ten to. By combining a myriad of in-
fluences, including alternative DOR,
house, and pop, the U.K.-based duo
of Steve Waddington and Jon
Marsh have succeeded in sharpening
the Beloved’s sound as well as show-
ing great promise for its members as
both performers and songwriters.

An inspiring and positive vibe with
a bit of humor tossed in for good
measure run rampant throughout
“Happiness,’”’ ushered in by the
“saint and sinner” roll-call hit “Hel-
lo.” The album digs much deeper
both lyrically and musically with a
number of infectious confections.
Personal faves include the Blue Nile-
inspired “Don’t You Worry,” last
year’s underground hit, “The Sun
Rising” (great video!), the sensuous
“Wake Up Soon,” and the energetic
“Scarlet Beautiful,” while last year’s
club fave, “Your Love Takes Me
Higher,” has been recently remixed
gain for rerelease overseas.

Hopefully the Beloved won’t be
forced by the (often out of touch)
stateside powers-that-be to choose
among being a dance act or an alter-
native act or a pop act. There are
quite a few folks who will get the
point if they are just given the
chance. Goodbye.

BoT O GET: A few tidbits on some
new albums: Jimmy Somerville’s
fab new project, “Read My Lips,”
that we discussed (Billboard, Jan. 27)
hias been issued stateside on London-
/PolyGram. Don’t miss ... Now ev-
eryone and his mom is on Lisa Stans-
field’s tip with the release of her al-
bum ‘“Affection” (Arista). We're so
happy that her label finally saw the
light, but why the new, unflattering

DANGE
TRAX

by Bill Coleman

sequencing? Anyway, don’t miss the
cuts “Mighty Love” (note the Teena
Marie “I Need Your Loving” string
riffs), “You Can’t Deny It,” “When
Are You Coming Back?,” “Sincerity”
and the extra CD/cassette selections
“Affection,” and “Wake Up Baby”
... Also out and of note: “Best Of
Dance Hits” (Curb/MCA) by Hubert
Kah; “This Is New Beat” (Wing) by
various artists; “London Warsaw
New York” (Epic) by Basia; the im-
port of “Crazy” (Capitol) by Kym
Mazelle (another project suffering
from thoughtless sequencing); the
impressive debut of Cassandra on
HDH Records; and the house compi-
lation “Body Jams Vol. 1” (Popu-
lar/RCA) featuring Alternations.

I"OVE: In the singles world things
are starting to heat up with some
new releases. The Chimes return
with the tasty “Heaven” (Columbia).
An even stronger club offering than
“1-2:3,” this fiery release in its num-

ber of remixes is bound to satisfy.
Vocalist Pauline Henry’s delivery
sends shivers and has been called by
one colleague “the Candi Staton of
the '90’s.” Wait until you hear the fab
forthcoming album ... From the
Technotronic stable comes the jam-
min’ club offering “Spin That
Wheel” (SBK) by Hi Tek 3 featuring
Technotronic’s Ya Kid K on lead vo-
cal. The energy that this track ema-
nates is amazing and can’t help but
heat up a dancefloor. It's mixed by Jo
Bogaert; we prefer the “Swing That
Beat” version and ‘“bass-a-pella” to
those mixes sporting the weathered
“whoa yeah” hook. Don’t miss ...
Technomeister Depeche Mode also
brings that beat back with the engag-
ing charmer “Enjoy The Silence”
(Sire/Reprise). As always there are a
number of varied mixes to choose
from, courtesy of Francois Kevor-
kian & Tim Simenon, Holger Hiller,
and Gareth Jones. The 12-inch con-
tinues to mark the baud’s venture to
a more raw sound. The “bass line”
version is quite tasty ... Big on im-
port and now out domestically is
“Love On Love” (Virgin) by Ezee
Posse Featuring Dr. Mouthquake.
Produced by Jeremy Healy (Hayzee
Fantayzee), it pumps an R&B/club
groove with incredible ease. The post-
production and mix by Bruce Forest
& Paul Wright percolate. There are a
number of mixes provided but your
best bet is the original “mouthquake
master mix” and “dub” featuring the
awesome break.

“Mentirosa” (Capitol) backed with
“Welecome To My Groove” from bi-
lingual rapper Mellow Man Ace is a
neccessity. “Mentirosa’” kicks a dope
rhythm track with great radio poten-
tial based on a Santana classic, while
the flip, “Welcome,” becomes a hip-
house treat in new mixes by Steve

Things Are Looking ‘Up’ For ABG

NEW YORK—It has been nearly a
decade since dance/pop chame-
leons ABC burst upon the scene
with their milestone debut, “The
Lexicon Of Love.” Although the
act’s latest critically acclaimed
project, “Up,” is its swan song for
PolyGram (which has regretfully
opted not to promote it), the future

HOT DANCE
BREAKOUTS

CLUB PLAY

. LET THERE BE HOUSE DESKEE rca
. MOVE SLAM SLAM mca
. WILD WOMEN DO NATALIE COLE em

. HIDE AND SEEK PAJAMA PARTY
ATLANTIC

. ITALO HOUSE MIX ROCOCO nasTy mix

G HWN -

12" SINGLES SALES

. | CALLED U/BLACKOUT LIL LOUIS epiC
. HELLO BELOVED atLantiC

. MURDER RAP ABOVE THE LAW
RUTHLESS

. PAWNS IN THE GAME PROFESSOR
GRIFF/LAST ASIATIC DISCIPLES
SKYYWALKER

5. THUMBS UP BARDEUX enigma

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

&OWN =

i, looking so bright for the U.K.-
based duo that perhaps shades are
indeed in order.

“A lot of things that we’ve done
in the past may seem theatrical
now or camp but it was all in com-
plete sincerity. One reason it’s tak-
en us eight years to make five al-
bums is because we never make a
record when we’re not enthusias-
tic. I'm very optimistic about the
group. We've weathered a number
of storms and I'm looking forward
to the next ten albums,” says ABC
vocalist Martin Fry.

Fry and partner Mark White are
ir preproduction for a new project
under the working title “Abraca-
dabra,” which will serve as the
act’s stateside MCA debut (EMI
worldwide) later this year. The two
have also begun preparations for a
tour to commence at year’s end.
This would mark the band’s first
return to the stage since the hey-
day of ‘““Lexicon.”

Through the years, ABC has
gone through a number of trans-
formations in personnel and sound
but have always managed to re-
main strikingly contemporary. The
emphatic house-inspired vibe of
“UJp” and the material being writ-
ten for the new album is a reflec-
tion of how Fry and White are feel-

ing these days. Says Fry, ‘“We try
to make stuff that’s lyrically posi-
tive and musically uplifting. There
are a lot of people making records
who’ve forgotten why they’ve
started in the first place. I've real-
ized what a privilege it is to make
records.”

Fry marvels at “the power of
music . .. to make people feel
good. That sounds really obvious,
but it’s good to remember if you've
made hit records for a period of
time.”

For the new album, Fry says he
and White are looking to capture a
groove that is “very polished, very
cinematic, very melodic’—all this
notwithstanding the act’s club in-
fluences. Besides talking with pro-
ducer Dave Baskin (Tears For
Fears), the duo have discussed
possible collaborations with such
club heavyweights as Steve “Silk”
Hurley, Frankie Knuckles, Der-
rick May, and Larry Heard.

Fry and White always keep their
ears on the pulse of what is hap-
pening on dance floors in the U.K.
and the U.S. Of the role ABC
might play in shaping the future of
dance/pop music, Fry says, quite
knowingly, *“You’ve got to know
where you’ve been to know where
you’re going.” BILL COLEMAN

“Silk” Hurley. Should put the Ace in
the running . . . Also out domestically
is Ultra Nate’s anthemic “It’'s Over
Now” (Eternal/WB). Mixes by Tony
Humphries, Dancin’ Danny D, and
producers Basement Boys help ac-
cent the singer’s distinctive stylings.
Great jacket sleeve ... Sweet Sensa-
tion takes a journey back with a re-
make of “Love Child.” High-spirited
track churns along accented by some
Latinesque influences. Of course
there’s the mandatory house treat-
ment as well. Should be a pop/cross-
over staple . . . “Dub Be Good To Me”
(Elektra) finally debuts stateside as
well, courtesy of Beats Internation-
al. Featuring new treatments by
Smith & Mighty, the funky down-
tempo reading of “Just Be Good To
Me” now has a vague reggae feel . ..

The great track ‘“Fool’s Gold”
(Silveryone/RCA) by the Stone
Roses is now out domestically and
should not be overlooked. Radio pro-
grammers need to be aware because
this one could be major!

cOOL PLACES: A benefit is being
held this week for longtime manager
Joseph Fleury on Tuesday (13) at
Club Lingerie (213-466-8557) in Los
Angeles. Friends of Fleury are pool-
ing their efforts to raise money for
Fleury’s present medical expenses.
Currently manager for the Sparks,
Fleury has also been involved with
such acts as the Mumps, the Swing-
ing Erudites, and Bleaker Street In-
cident. All contributions can be sent
¢/0 25736 Lupita Drive, Valencia,
Calif. 91355.

VIDEO REVIEWS

This column offers a critical look at recent videoclip releases from club-
oriented artists. Suppliers interested in seeing their cassettes reviewed
should send VHS cassettes to Bill Coleman, Billboard, 1515 Broadway, New
York, N.Y. 10036.

THE BELOVED Hello (Atlantic) (4:18)
Producer: J.J. Barrett, Vivid Productions; Director: Big T'V.

Brilliantly conceived eclip (post “Altered States,” of sorts) featuring U.K.
dance/modern rock duo intersplices riveting performance footage with a
space-age view of evolution. Essential programming. LARRY FLICK

MITSOU Bye Bye Mon Cowboy (RCA) (6:55)
Producer: Michael Owen; Director: Jim Sonzerro

Coquettish French/Canadian songstress works the sultry Bardot look with-
out flaw. The New York-lensed clip’s spicy editing helps overcome the song’s
occasional lack of bite. Mitsou proves herself quite the personality with a num-
ber of hot cowboys to play with. BILL COLEMAN

BABY FORD Beach Bump (Sire/WB) (3:50)
Producer: Fiona Stylianow; Director: James Le Bon

Seemingly low-budget but colorful performance clip gives just a sneak peek
into oooh the world of Ford. Editing keeps up with track’s energetic pace and
the lively atmosphere. Next time out, however, the U.K.-based artist would do
best to invite some unquestionably fierce dancers. B.C.

SPECIAL ED I'm The Magnificent (Profile) (no timing listed)
Producer: Kevin Sweeney, Director: Malcolm-Jamal Warner

Cosby kid makes his directorial debut with this clip, in which up-and-coming
rapper continues to prove himself as a charismatic performer on this well-pro-
duced clip. L.F.

12-inch extended remixes have also been released on the following titles:

BARDEUX Thumbs Up (Enigma); KEVIN PAIGE Anything I Want

(Chrysalis); EXPOSE Tell Me Why (Arista); GREATER THAN ONE
Utopia (Nettwerk)

We have a complete
selection of all U.S.
major & indie
label 12”.

New labels: send
Your Cassettes
& Test
Pressings

CATALOG

Listing all new
records & titles we
stock including over 800

DANCE/ DISCO CLASSICS

Call our TOLL FREE ~lumber

outside New York 800-992-9011
Call Now for latest release info

UNIQUE RECORD DIST

110 DENTON AVE. = NEW HYDE PARK N.Y. 11040
TEL. (516) 294-5900 ¢ FAX (516) 741-3584
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You know wete the tour merchandising kings. But wete also the kings in retail merchandising and
licensing for rock’s rayalty. Like Madonna, Paula Abdul, George Michael, Janet Jackson,The Who,
Milli Vanilli, Bobby Erown, Ozzy Osbourme, Kiss and many MORE.

Top draw acts. Top drawer quality, plus the finest service and fastest turnaround in the business,
national and international.

When it comes to handling the phenomenal demands of the latest phenomenon, Winterland reigns.
We kid you net.

To learn how you can carry the hottest shirts, and other merchandise, from the hottest acts call 800/367-7625 Wholesale and international inquiries welcome.
In Canada contact Backstage Pass: 37 Kodiak Crescent, Unit 15, Downsview Ontario, M3]2E5 Tel. 416/631-7743.
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From the desk of
MICHAEL BOLTON

#-GRAMMY SHOCK: You walk down the aisle through a sea of applause,

your emotions peak, your mind goes blank...

1 would like to thank the following dynamic individuals who made

essential contributions to the success of
"HOW AM 1 SUPPOSED T0 LIVE WITHOUT YOU"

VICKI BATKIN
MARC BENESCH
SUSAN HAMILTON
DANA KEIL
JOYCE LOGAN
MICHAEL OMARTIAN
FRANCES PRESTON
PAUL SMITH

It doesn't happen by ctself. It's a team effort.
Thank you all again for your support.
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Curtain Rising On World Music Theatre
Outdoor Chicago Venue Will Bow In June

i BY MOIRA McCORMICK

CHICAGO—A new 28,000-capacity
outdoor concert venue, the World Mu-
sic Theatre—featuring what is re-
portedly the largest covered seating
pavilion in North America—is sched-
uled to bow in the Chicago area in
June.

The announcement was made at a
Feb. 27 press conference by Jerry
Mickelson and Arny Granat, princi-
pals of Chicago-based concert promo-
tion company Jam Productions.
Granat and Mickelson have formed a
separate company, Tinley Park Jam,
responsible for booking and promo-
tion of the World Music Theatre.

Tinley Park Jam has been devel-
oped by Discovery Group South Litd.,
which also includes Inter-Continental
Development, Gierczyk Develop-
ment, and Malecky Builders and De-
velopers. According to James Gierc-
zyk of Gierczyk Development, the
project will cost $20 million.

The World Music Theatre began
construction six months ago on 140
acres of farmland in Tinley Park, 30
miles southwest of downtown Chica-
go, near the junction of interstates 80
and 57. When completed, the covered

IN THIS SECTION

Janet Jackson Tour Debuts In Miami

Camper Van Beethoven Rocks With Ease

Golden Records Royalty Suit Continues

CBS Music Publishing On The Move

pavilion will house 11,000 seats,
which Mickelson said is the “largest
outdoor seating capacity in North
America,” and its five-acre lawn will
accommodate 17,000 people. Addi-
tionally, said Mickelson, the venue
will feature “the largest stage in
North America, at 19,000 square feet.
Some major touring acts can’t play
outdoor venues, because the stages
aren’t big enough.” However, World
Music Theatre’s stage will be able to
be removed in sections so that visit-
ing acts can drop their own staging
in, he said.

Mickelson said that.another unique
feature of the World Music Theatre
will be its skybox suites, suspended
from the pavilion roof 135 feet from
the stage. “There will be five ticket-
ing options at the World,” he said. Be-
sides the 20-person capacity sky-
boxes, they include main-floor “Gold-
en Boxes” (six-, eight-, or 14-capacity,
with access to a private club); show-
by-show tickets; subscription series
(rock, pop, R&B, country, jazz), and
group sales.

- The theater expects to present 40-
60 shows this summer, with ticket
prices averaging $15-$30. Suites and
boxes will range in price from

Set To Run Firm On PR Track

M BY GENE SANTORO

NEW YORK—“I'm striving for lon-
gevizy and growth in my campaigns,”
says Layla Turkkan, founder and
president of Set To Run Public Rela-
tions. “I don’t want a flashy burst of
attention; I want my campaigns to
build careers. That’s why I set them
up to reflect the groups’ interests
and personalities.”

On the 31st floor of the elegantly
art deco Chanin Building, two small,
separated, unglamorous office suites
house the year-and-a-half-old Set To
Run, whose notable list of accounts
includes Delicious Vinyl, Boogie
Down Productions, Tone Loc, the
Jungle Brothers, Throwing Muses,
the Lounge Lizards, and Oran
“Juice” Jones,

After stints as a publicist for

Grandmaster Flash, production coor-
dinator for Arif Mardin, and account
executive at JLM Public Relations,
Turkkan started Set To Run when
JLM shut its New York office. She
had one account: the then-barely-
known Public Enemy.

So she helped mastermind a PR
coup: Public Enemy performed at
Riker’s Island prison in New York
with 100 TV and print reporters in at-
tendance. It played big. Then fol-
lowed rapper KRS-One and his Boo-
gie Down Productions. Because KRS
had been homeless for seven of his 24
years, Turkkan tied his music into
homeless benefits and the Stop The
Violence Movement, which culminat-
ed in the street poet penning an Op-
Ed piece for The New York Times
and doing a shot on “60 Minutes.”

(Continued on page 39)
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The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

Astro of UB40

$10,000-$30,000 for the season. “Sub-
scription series will be announced
within the next 30-40 days,” says
Granat. TicketMaster is handling
show-by-show sales.

Of particular interest was Mickel-
son’s and Granat’s assurance that
the World will have easy access in
and out of parking lots. The Chicago J
area’s only other existing outdoor
venue, Poplar Creek Music Theatre in -
northwest suburban Hoffman Es-
tates, has often come under fire for

(Continued on page 39) a0 40,
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Pop Life. Iggy Pop debuts a new song about the homeless at the Universal
Amphitheatre tribute to Roy Orbison. For more photas of the all-star benefit, see

STANDING BESIDE the black-marble fireplace, be-
fore the polished wood walls, in a meeting room over-
looking New York’s Central Park, Virgin Group
founder Richard Branson welcomed the staff of newly
formed sister label Charisma Records to their new of-
fices. “Of which,” he quipped, “we are thoroughly jeal-
ous.”

An invitation to “high tea” with Branson, the high-fly-
ing entrepreneur, and the new Charisma staff brought a
crowd of press and well-wishers to the label’s new home
at 1790 Broadway in Manhattan.

Charisma Unveils New Digs, New Acts:
Generous Janet: N.Y. Music Award Noms

uN THE BEAT: Squeeze, dropped by A&M, will re-
lease a live album, “A Round And A Bout,” in May on
the Deptford Fun City label, the name that adorned the
group’s 1977 indie debut. The disk is a one-off distribu-
tion deal by L.R.S. Recards . . . Elton John will open the
5,200-seat Mark Grossiriger Etess Arena at the modestly
named Trump Taj Mahal Casiro Resort in Atlantic City,
N.J., with concerts May 18 and 19 . . . Jeff Healey’s up-
coming second release for Arista will include material
by Mark Knopfler, John Hiatt, and Steve Cropper, as

son’s “While My Guitar Gently

“I was ready to come home,” said
Phil Quartararo, former head of
promotion and marketing at West
Coast-based Virgin, who has been
tapped by Branson as Charisma
president. True to his word, the
New York-bred Quartararo not only
introduced his fellow Charisma ex-
ecs, but also his mom, who had

-
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Weeps” and six originals. Harrison
and Jeff Lynne also play on the
disk, due out in June.

ON THE MOVE: Joanne Cum-
mings Grant has been named direc-
tor of the Orlando Centroplex, a six-
facility complex in Florida that in-

well as a cover of George Harri-

stopped by for the occasion. Among
those present was VP of promotion
Bob Catania, sales VP Jerre Hall, VP of publicity Au-
drey Strahl, and finance and administration director,
Shona Scott. Directing Charisma’s A&R staff will be
VPs Danny Goodwin and Jeff Fenster.

Which brings up Charisma’s roster, represented on a
party sampler tape by former Bourgeois Tagg front
man Brent Bourgeois (who also stopped by for tea); for-
mer Virgin acts Maxi Priest and Age Of Chance; and
new signees Something Happens and Kirsty MacColl.
The single “Dare To Fall In Love” by Bourgeois will be
Charisma’s first release to radio later this month. “I
guess I'm going to have to deliver,” joked Quartararo,
“or I'm going to be thoroughly embarrassed.”

oN THE ROAD: When Michael Jackson rehearsed for
his last worldwide tour at the Pensacola Civie Center, he
staged a surprise preview for select fans in that small
Florida panhandle city. Sister Janet Jackson, whose
“Rhythm Nation” tour opened March 1 in Miami (see
page 6) followed Michael’s lead, opening her rehearsals
in the same hall for a Feb. 27 benefit, pricing tickets at
$10, and distributing 1,000 seats to five local charities.
Other acts frequently rent halls in smaller markets to
rehearse tours that often don’t return to those towns for
scheduled dates. It would be great if more artists want-
ed to give something back to fans in rehearsal host cit-
ies, as the Jackson kin did, before moving on to the big
markets. On her tour, Janet Jackson also is donating 25
cents from each ticket to the Cities In Schools, the na-
tion’s largest dropout-prevention organization.

by Thom Duffy

cludes the 15,500-seat Oriando
Arena, the Florida Citrus Bowl Sta-
dium (under expansior to 72,000 seats), and the Carr
Performing Arts Center. She succeeds John Christison,
who has been named director of the Washington State
Convention & Trade Center in Seattle. Like other areas
of the male-dominated music industry, the facility man-
agement field boasts too few top women execs, making
Grant’s ascent all the more notable.

“ONOREES AND NOMINEES: R&B singer Freddie
Jackson and singer/songwriter Laura Nyro will be
honored during the Fifth Annual SKC New York Music
Awards at the Beacon Theatre March 31 with induction
into the awards show’s hall of fame. The two artists also
will perform, joining a roster for the awards show that
includes Shawn Colvin, the Cover Girls, Heavy D & the
Boyz, Lenny Kravitz, Melba Moore, 24-7 Spyz, Seduc-
tion, and Sweet Sensation. Tommy Boy Records act De
La Soul, which recently topped the Village Voice 16th
annual critics’ poll, leads the list of artists nominated for
the awards, which are bestowad on performers rooted
in, or identified with, the New York music scene. Other
leading nominees this year include Lou Reed, Billy
Joel, Debbie Gibson, Michael Bolton, and Wendy
Wall, each up for awards in seven categories. But the
Beat’s favorite nominee news is the New York awards
show’s first nod to Bob Dylam, for work on “Oh Mer-
cy”’—coming some 28 years after Dylan’s arrival on the
New York scene.
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JANET JACKSON
CHUCKII BOOKER
Miami Arena, Miami

THIS FIRST sold-out date in Mi-
ami set a whirlwind pace for Janet
Jackson's first-ever concert tour.
For the first half, dominated by
tracks from ‘“Control,” Jackson
entered on an elevated platform in
trademark black jeans, jacket, and
boots. Through ‘““Nasty’’ and
‘““What Have You Done For Me
Lately,” it became apparent that a
bad sound mix left her poorly
miked and on the ballad “‘Let’s
Wait Awhile,” she was almost in-
audible. The video star also relied
heavily on her small-screen dance
routines with six of her dancers.
The show’s “Rhythm Nation”
portion was highlighted by “‘State
Of The World,” a production num-
ber representing a violent street

TALENT

IN ACTION

incident; “The Knowledge,” punc-
tuated by onstage fireworks and
the audience’s shout of “No!” to
the onstage questions ‘“Poverty?”
“Ignorance?” and “Illiteracy?’’;
her zoot-suited ‘“All Right With
Me”’; and ‘“‘Black Cat,” during
which Jackson “‘turned into” a
black panther (a sequence that
took too long and visibly seared
the animal). Jackson capped the
show in full 1814 regalia on
“Rhythm Nation,” including the
popular video chair routine. And
yes, Jackson stuck that final hat
toss.

While she did not erase ques-
tions about her vocal ability, Jack-
son’s near-perfect musical backing
and numerous dance numbers ful-

filled expectations of fans who
clamored for the Janet Jackson
video experience live. With little
patter and few pauses, Jackson
provided just that. And with musi-
cal director Chuckii Booker’s back-
ing, no one complained that the
songs did not “sound like the rec-
ord.”

Booker set the stage with a brief
30-minute set that included his At-
lantic singles ‘“Touch,” “Don’t U
Know (I Love U),” and “Turned
Away.” His six-piece band ably re-
produced the album tracks, with
help from sampled sounds provid-
ed by producer Jimmy ‘“Jam’ Har-
ris for Jackson’s numbers. This is
a tour that will keep Jackson firm-
ly ensconced in pop’s stratosphere
and expand Booker’s experience as
a band leader and producer.

JANINE McADAMS
(Continued on page 40)

HEADACHE?

aybe you’‘ve noticed: big

American accounting firms are on a merger rampage...

getting bigger and more awesome every day. Maybe they've

just gotten too big and too “efficient” to give you the kind

of attention you need.

Prager and Fenton hasn’t. We are

a mid-size, international partnership... with recognized

expertise in the entertainment industry. We’re just the right

size to offer a full complement of services, plus the flexibility;

resourcefulness and sense of urgency you need. And a Prager

and Fenton partner will personally take charge of your

account.

So give us a call. Prager and Fenton is no giant.

And we’re no midget either. We're just right for you!

675 THIRD AVENUE 12424 WILSHIRE BOULEVARD PB.AGE R 1 HANOVER SQUARE

LOS ANGELES, CA 90025

NEW YORK, NY 10017

{212} 972-7555 (213) 207-2220

CERTIFIED PUBLIC

_AND__
FENTON

LONDON WIA aSR
ENGLAND
{01} 493-4040

15, RUE DU CENDRIER
1201 GENEVA 1, SWITZERLAND
{022) 732 70 06

ACCOUNTANTS

™
/ ) ) ) TOP CONCERT
. : GROSSES
AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BILLY JOEL Charlotte March 2 ! $478,283 21,346 Cellar Door Prods.
Coliseum $22.50 sellout
B | Charlotte, N.C. !
KENNY ROGERS Florida March 3 $460,591 3,33% C.K. Spurlock
Suncoast Dome $30/325/ sellout
St. Petersburg, $20/315
Fa.
JANET JACKSON Charlotte March 4 $398,892 20834 Cellar Door Prods.
CHUCKiF BOOKER Coliseum $19.50 sellout
Charlotte, N.C.
NEW KIDS ON THE BLOCK Dean £ Smith March 1 $328,263 17,344 Cellar Door Prods.
SWEET SENSATION Center $19.50 seffout
BOBBY ROSS AVILA Univ. ol North
Carolina, Chapel
Hill
Chapel Hill, N.C.
JANET JACKSON Dean €. Smith March 3 $321,653 17,09 C&C Entertainment
CHUCKN BOOKER Center $19.50 sellout
Univ. of North
Carolina, Chapel
Hill
Chapel Hilf, N.C.
NEW KIDS ON THE BLOCK The Omni March 3 $313,541 16,714 Brusco Barr
SWEET SENSATION Atfanta $19.50 seflout Presents
BOBBY ROSS AVILA
PATTI LaBELLE/ JAMES Shubert Theatre March 14 $313,335 9,711 Electric Factory
INGRAM Univ. of the Arts $35/325 sellout Concerts
Philadelphia
JANET JACKSON Miami Arena March 1 $297,870 15,082 Cellar Door Prods.
CHUCKIT BOOKER Miami $19.75 sellout
AEROSMITH Compton Feb. 28 $271.006 13,897 Bill Silva Presents
SKID ROW Terrace $21.50/$18.50 15,000 Fey Concert Co.
Phoenix
AEROSMITH San Diego March 2 $270,921 13,166 Bill Silva Presents
SKID ROW Sports Arena $21.50/318.50 seliout
San Diego
MOTLEY CRUE Memorial Feb. 24 $237.263 14327 Media One
FASTER PUSSYCAT Coliseun $18.50 seljout
Complex
Portand, Ore.
NEW KIDS ON THE BLOCK Carolina Feb. 25 $231,660 12,206 Dimensions
SWEET SENSATION Coliseumn $19.50 sellout Unlimited
BOBBY ROSS AVILA Univ. of South
Carolina
Columbia, S.C.
AEROSMITH Frank Erwin Feb. 20 $228 612 13,050 Bill Silva Presents
SKID ROW Center $18.50/$17.50/ 15,564 in-house
Univ. of Texas- $16.50
Austin
Austin, Texas
RUSH St. Louis Arena March 5 $228,309 12,750 Beaver Prods.
MR.BIG St. Louis $18.50 seliout
MOTLEY CRUE Omaha Civic March 4 $216,043 11,948 Rose Prods.
FASTER PUSSYCAT Auditorium $18.50 seltout
Omaha, Neb.
AEROSMITH Tingley Feb. 24 $206,500 11,800 Fey Concert Co.
SKiD ROW Coliseurn, New $17.50 sellout
Mexico State
Fairgrounds
Albuguerque,
N.M.
NEW KIDS ON THE BLOCK Veterans March 2 $190,691 10.2717 Top Line Prods.
SWEET SENSATION Memorial $19.50 sellout
BOBBY ROSS AVILA Coliseurn
Jacksonville,
L Fla.
WHITESNAKE Mid-South March 3 $189,665 10,838 Mid-South
KX Coliseum $17.50 setiout Concerts
Memphis
AEROSMITH Pan American Feb. 25 $180,618 10,568 8ill Silva Presents
SKID ROW Center $21.50/$18.50 12,007
New Mexico
State Univ.
Las Cruces,
S— NM‘
NEW XIDS ON THE BLOCK James H. Gray Feb. 27 $180,122 9520 Brusco Barr
SWEET SENSATION Civic Center $19.50 seliout Presents
BOBBY ROSS AVILA Albany, Ga. |
STEPHANIE MILLS Radio City March 3 $160,875 5,874 Radio City Music
CHRISTOPHER WILLIAMS Music Hall $30/$25/$20 seliout Hall Prods.
New York |
TONY BENNETT Carnegie Hall March 2-3 $142,591 5,037 i Radio City Music
New York $32.50/%$30/ 5,608 Hall Prods.
$21.50
NEW KiDS ON THE BLOCK Augusta/ Feb. 28 $142,006 7.998 Brusco Barr
SWEET SENSATION Richmond $18.50 setout Presents
BOBBY ROSS AVILA County Civic
Center
Augusta, Ga.
THE JUDDS Sundome Center March 2 $140,238 1169 ! Pro Tours
GARY MORRIS for the $22.50/$19.50/ sefiout
Performing Arts $16.50
Arzona State
Univ.
Sun City West,
Ariz.
THE PAUL WINTER Cathedral of St. Feb. 23-24 $140,000 1,500 Paut Winter
CONSORY John the Divire $18.25 8400 Consort
MiCKEY RART New York sellout
OSCAR CASTRO NEVES oy

Copyrighted and compiled by Amusement Business, a publication of BPI Communications. Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each
Tuesday to: Desi Smith, Nashvitle. Phone: (615)-321-4276, Fax: (615)-320-5407. For research
information and pricing, call Laura Stroh, (615)-321-4254.
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RETAIL TRACK

(Continued from page 44)

interest in trying his hand with a
New York store.

POST-CHRISTMAS GIFT: Har-
mony House president Carl Thom,
one of our trade’s true gentlemen,
announced a cash incentive distribu-
tion to all full-time and part-time
employees who worked for his Troy,
Mich.-based chain throughout the
entire quarter that ended Dec. 31.
Cash incentive checks amounted to
19.5% of those employees’ total
wages for the quarter. Altogether,
cash incentive payments totaled
$160,000, with another $200,000 ear-
marked for the employees’ profit-
sharing trust fund. “’'Tis a great
place to work,” concludes Sandy
Bean, Harmony House’s adverti-
sing/promotions director.

I:AST TRACK: LIVE Entertain-
ment retail subsidiary Strawber-
ries is in the process of changing its
corporate name from Cambridge
One-Stop to Strawberries Inc. . ..
Colony Records, long a mainstay in
midtown Manhattan at Broadway
and 49th Street, is said to be scout-
ing for a spot a few blocks south in
which it can relocate. Motivation is
to take advantage of the traffic ex-
pected to be lured by the redevelop-
ment of the Times Square area,
which will soon house new hotels
and shopping facilities.

ALBUM SEQUELS: Warner Bros.
is seeking to further maximize ma-
terial from its complete Rod Stew-
art boxed set, ‘‘Storyteller,” and the
big airplay scored by Stewart’s
Tom Waits-penned single, “Down-
town Train,” with a single-piece al-
bum, also titled “Downtown Train.”
The four-tape or -CD “Storyteller”
had a nice run on Billboard’'s Top
Pop Albums chart, but except for a
surge in the wake of Stewart’s ap-
pearance on the January telecast of
the American Music Awards, the
box lost momentum after the holi-
day-selling season, even as the
“Downtown Train” single grabbed
radio and sales action. The label
hopes that the many folks who
bought the $2.50 cassette single but
were reluctant to move on to the $50
box might be persuaded to pick up
the single-unit sequel, which, like its
bigger brother, contains both estab-
lished Stewart hits and tracks that
had not been released until “Story-
teller” made its fourth-quarter de-
but . .. Borrowing a blueprint from
MCA and Bobby Brown, Virgin
plans a dance-mix album follow-up,
expected to ship for May or June, of
Paula Abdul’s successful debut set,
“Forever Your Girl.” MCA execu-
tive VP/GM Richard Palmese
notes that although his label had
“virtually no marketing and produc-
tion costs’’ tied into Brown's
“Dance! ... Ya Know It,” a collec-
tion of dance mixes from songs fea-
tured on Brown’s “Don’t Be Cruel,”
the sequel landed in the top 10 on
the Top Pop Albums chart.

Assistance in preparing this col-
umn was provided by Ed Christ-
man.

XDyig asiiviry s

Music Cassette and 32 Page Fun Filled Activity Book
Complete with crayons, safety scissors and stickers. Hours of coloring fun,
cnallenging mazes, joining the dots, and fun cut-outs... All this while ||sten|ng to
your favorite kiddie songs and rhymes.

8y,

0,

Ap Ge
Ry, 67‘

AP-3301
Humpty
Dumpty
And Other
Kiddie

Favorites

AP-3307
Campfire Sing Aiong

AP-3306
Playground Favorites

AP-3305
Kiddie Favorite
Funny Songs

AP-3304
Kiddie Favorite
Animal Songs

AP-3303
Old MacDonald And
Other Kiddie Favorites

AP-3302
Happy Birthday And
Other Party Favorites

AP-3308 AP-3309 AP-3310 AP-3311 AP-3312
Kiddie Favorite Songs Kiddie Favorite Rainy Day Sengs Kindergarten Favorites Sing Along favorites
And Rhymes Playtime Songs And Rhymes

EXCLUSIVELY bistrIBUTED BY: DISTRIBUTIONS
USA DISTRIBUTION CANADA DISTRIBUTION
TEL.: (314) 842-7227 TEL.: (514) 683-9320
FAX: (314) 849-1134 FAX: (514) 683-7848

INC.
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RED“CE Video Sampling
SHRINKAGE

Machine PIGS Up
Chains’ Interest

EBY TRUDI MILLER

] NEW YORK—PICS Previews Enter-
tainment Division, the Stamford,
Conn.-based company that is putting
music video sampling machines into
record chains, has completed a 10-
month study showing significant
sales increases in stores that have the
PICS machine. In addition, labels saw
a strong return for each dollar spent
on advertising through the machine.
The study, which measured stores
in The Musicland Group chain, found
that outlets with the machine, which
allows consumers to select 30-second
samples of videos by touching a but-
ton, had an average sales increase of
COMPACT DISC SECURITY. A pha’s reusable, compact- ?7(;7080‘;)9{0 éhﬁagoggf; S;grce? I‘)’Z}gfg s
. . : more, matic im
d!sp security packgge permits safe,_ open merchan- T Hisl sl MiiksRcded &
dising of valuable inventory. Attractive, see-through 54% increase in stores with the ma-
package can be used again and again; opens with chine over control stores. ‘
the same key as our video and audio security pack- o P,I(l?s ztudty WanCO“duétetd iy
ages. 6” x 12" package accommodates your existing 1988, ‘;ﬁ;fnfé‘h Jsul‘;rgi e e
fixtures. For free sample, contact Alpha Enterprises, sults were just released in February.
Inc., 330 S. Wood St., Gary Ross, executive VP of mar-

A ' A keting and merchandising with
East Canton, ?I)I;I Musicland, confirmed the results of
44730. Cza" t7o4é ree A A the study, as it applies to his chain.
2) r?go(;?e)-i 88-&):'3%1 ENTERPRISES. INC. The PICS machine increased sales

even in slow months, says Michael
Audio and video reusable security packaging also available.

Olivieri, president/CEQ of PICS Pre-
views Entertainment Division. “So
_| even if you're looking at the summer
doldrums, this increased sales by ap-
| preciable percentages.” .
The study also measured the cost
effectiveness of the PICS machine,
and found that for every dollar spent
by the labels, the return was $1.82.
Broken down by categories, star acts

returned $3.17 for every dollar spent For more than two decades

by the labels; established acts re-

| turned $1.63; up-and-coming acts gen-
Eenisandvideo.ne | erated a $1.73 return; and new acts Frank Zappa has heen the
e y . AT $1.02. , 2 .
New and upand-coming acts, how conscience of the music
30 Years of Ex .erie“ce sales increase at 31%, while estab- -
® ¢ = 45 I lished acts and stars both showed a IndUStrv.
23% increase in sales.
4 The record labels currently show-
Full Inventory * All Labels
ing clips on the PICS machine are 2 .
New Releases « Same l'ﬂ\' Service Warner Bros., Geffen, Virgin, Elek- JO'“ Blllboard as we
— —— tra, Atlantic, RCA, CBS, Motown,
Arista, and Enigma. “We've signed =
o Full Inventory o CDse Tapes o LPs about 70% of the major labels,” says celebrate hIS zsth
" i Olivieri. The labels pay $9.90 per g 5
e 45s e 12"s e Cassette Singles ¢ CD5s TioTHL, o7 Sehi £ e ik Anniversary in th e bllSII'I ess.
H i clip.
e Hard to Get Oldie Slngles The study also showed that each
i i PICS machine was used an average
e Laser Discs and CDVs Avallabl'e ‘ i Ry ey ISSUE DATE: MAY 12
¢ One of the Largest Inventories in America :,rage ofdthree peo;l)let;iamhed each AD CLOSE: APRIL 17
ime a video was selected. I . |
¢ Hottest Club, Rap, House & Dance 12"s Machines, which contain 80 video-
clips, all have the same lineup. But

Olivieri says he hopes to make the

For ad details call:

Ordering from WIN is as easy as y?achim}e]s specific tggachkregion. t}Slo
1I you have an ac reaxing on € H
ordering from across the street. West Coast. it could be on 1achines Jim Beloff
in chains in the West Coast. At the 3 H H
Call or Write for a Free Catalog same time, we could begin to do Nat’l Ad Sales Dir.Music
. chain-specific disks. So you might L S
Telephone: (718) 335-2112 | Have a Musicland/West Coast disk” 212-536-5026

FAX: (718) 335-2184

& Although consumers select the vid-

(800) 221-1220 | eos they watch, Olivieri avoids the s

(800) 851-2525 (NY State Only) | term “video jukebox” in talking | oar
76-05 51st Avenue about the machine. “It’s more akin to

: F a listening booth of days gone by,” he
Elmhurst, NY 11373 records and video, inc. says, pointing out that viewers do not

(Continued on page 58)
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(Continued from page 52)

CHAIN LOCATION
(STORE NAMES)

TOTAL
LOC.

BILLBOARD’S GUIDE TO MUSIC CHAINS

MALL LEASED VIDEO
LOC.

VIDEO
DEPTS SALES RENTALS

RECORD THEATRE

1800 Main St.

Buffalo, N.Y. 14208

(716) 883-9520

(Record Theatre, Record Theatre Video)

18

3 0 12 4

CAVAGES INC.

2600 Walden Ave.
Buffalo, N.Y. 14225
(716) 896-4457
(Cavages, Crazy Charlie)

17

17 0 17t 0

MUSIC CITY RECORD DISTRIBUTION
P.O.Box 22773

Nashville, Tenn. 37202

(615) 255-7315

(Cat's Compact Discs & Cassettes)

14

0 0 144 0

ONE-STOP RECORD HOUSE INC.
881 Memorial Drive S.E.

Atlanta, Ga. 30316

(404) 223-0144

(Peppermint Records & Tapes)

13

12 0 13t 0

STARSHIP MUSIC INC.

6753 Jonesmill Court, Ste. B
Norcross, Ga. 30092

(404) 448-9520

13

(Starship Records & Tapes, Starship Music & Movies)

PEGASUS INC.

901 E. Highway 193
Layton, Utah 84040
(801) 771-4053
(Pegasus Music & Video)

13

3 0 13 6

MAINSTREAM RECORDS INC.
8201 W. Silver Spring
Milwaukee, Wis. 53218
(414) 464-8555
(Mainstream Records)

12

RETAIL I

RETAIL STORE TOTAL

(Continued from page 52)

chalking up big percentage jumps
were Strawberries, 55%; Wee
Three Record Shops in Philadel-
phia, 47.4%; and Buzzard’s Nest
Records in Columbus, Ohio, 33.3%.

The 55% posted by Strawberries
was by far the biggest percentage
increase over last year’s total for
chains with more than 50 units. It
was followed by Show Industries,
which inecreased by 20%, and
Spec’s Musie Inc. in Miami, which
posted a 17.4% increase.

Musiec Promotions, which filed
for protection under Chapter 11
late last year, showed the largest
drop in total stores. The Wester-
ville, Ohio-based chain, which op-
erates under the name Record &
Tape Outlet, reported 10 outlets
open, having closed 30 in the last
year. Other notable decreases
since last March were reported by
Lechmere, which pulled out of the
South to concentrate on New En-
gland, dropping 11 stores; Wall To
Wall, which dropped six stores;
Western Merchandisers in Amaril-
lo, Texas, down four stores; and
Turtle’s, down three stores.

Chains added to the list for the
first time were Third World Enter-
prises in Atlanta, which runs 10
stores specializing in gospel mu-
sic; Pickles Records, Tapes & CDs
in Lincoln, Neb.; Alwik Records in

(Continued on next page)

1 COMPACT DISCS, TAPES
\\\ | LP'S, ACCESSORIES,
DISTRIBUTORS

VIDEOS & MUCH
!
ﬂESTO? R MORE!
O .
E}QYO?"E& o¥3®  HUGE INVENTORY, DYNAMITE PRICES
Nﬁx‘f;,st PERSONALIZED SERVICE, WEEKLY SALES

""" 305) 621-0070 ASK FOR BRUCE

In FL: (800) 329-7664 * Nat'l: (800) 780-6874
15960 N.W. 15TH AVE. - MIAMIL FLORIDA 33169 FAX# (305) 621-0465

R SCHWARTZ BROTHERS. INC.
\;3 Compact Disc Dlstnbutlon

Impressive fillt
Over 20,000 titles!
Computerized inventory! & . — -

Free domestic freightt -
Tailor-made backorder service!

~ Special orders welcome!
Export servicel!

. ,,/ -—- Call today for our exclusive
r compact disc sampler and free catalogl

1-800-638-0243
1-301-459-8000
FAX 1-301-731-0323

Let over 44 years of experfence work for you.
Distributors of Disttnction Since 1946.

4901 Forbes Blvd. Lanham, Md. 20706

CML INC.

660 Harding

St. Louis, Mo. 63043
(314) 291-0608
(Music Vision)

12

1 0 12t 0

BUZZ ENTERPRISES INC.
333 Highfield Drive
Columbus, Ohio 43214
(614) 888-6698

12

(Buzzard's Nest Records. Leased Department: Lazarus)

RECORD DEN

1774 E. 40th St.
Cleveland, Ohio 44103
(216) 391-6464

11

10 2 11 0

(Record Den, Music Box. Leased Departments: McCrory's, Newberry's)

ALMOR PLAYTIME

P.O. Box 270
Amsterdam, N.Y. 12010
(518) 843-3801
(Record Giant)

11

1 0 11t 0

RADIO DOCTORS RECORDS LTD.
240 W. Wells St.

Milwaukee, Wis. 53203

(414) 276-6422

(Radio Doctors)

11

CD Jewel Box

VIVA MAGNETICS LTD.
16th/F . E On Factory Bldg., 14 Wong Chuk Hang Road.
Aberdeen, Hong Kong.

.0
Caggetie

2-piece CD Box

MATRIX
USA REPRESENTATIVES

Tel: 8700119 Fax. 852-8731041 Tel. 213/459-6913 Fax: 213/459-6416 Tix. 272767

VARIETY CO.

912 Professional Place, Ste. E
Chesapeake, Va. 23320
(804) 547-1297

11

(Mother's Records & Tapes, Variety Records)

10 0 11 0

PACIFIC COAST ONE-STOP

9158 Eton Ave.

Chatsworth, Calif. 91311

(818) 709-3640

(Tempo Records & Tapes, Nickelodeon)

10

MUSIC PROMOTIONS INC.
6740 Huntley Road, Ste. J
Columbus, Ohio 43229
(614) 785-9600

(Record & Tape Outlet)

10

THIRD WORLD ENTERPRISES
486 Decatur Street

Atlanta, Ga. 30312

(404) 688-5958

(Third World Enterprises)

10

(Continued on next page)

NEXTDAY AIR & SATURDAY DELIVERY AT NO EXTRA CHARGE!

R

i e
e
L
e
e

LET OUR NEW 80,000 SQ FT. WAREHOUSE

WORK FOR YOU

(37 TAPES ACCESSORlES MUSlC VlDEOS
DISCOS & CASSETTE SINGLES!

For more information and free sale catalog

1-800-523-0834

(215) 426-3333  FAX (215) 426-2667

UNIVERSAL ONE-STOP * 2055 RICHMOND STREET * PHILADELPHIA, PA 19125

ONE STOP
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ORGANIZE &
IDENTIFY

OPTICAL IMPEDANCE MATCHING FLUID™

IfaCDisn't FINYLIZED™
you haven’t really heard it!

Maximum playback fidelity
begins at the CD’s surface!

* Improves dynamics and « Improves low-level detail
transient response « Improves image specificity = Decreases harshness
= Improves bass articulation and depth and noise

Science in the Service of Music = Easy Process Treats approximately 200 CD's

$2995

If your dealer does not yet have FINYL, call 1-800-24 FINYL
{in Maine 929-4553)

Dealer/Distributor inquiries invited.

Distributed by Transparent Audio Marketing, Inc., Box 117, Hollis, ME 04042  (207) 929-4553
Manufactured by Digital Systems and Selutions, Inc., Box 3640, San Diego, CA 92103

FINYL

THE DIGITAL SOLUTION"

« Improves timbral accuracy

SmTOHE EXPORT DIVISION

HAS THE LATIN BEAT TO MOVE YOUR FEET! SALSA, MERENGUE,
CUMEBIA, VALLENATO, GAITA, POP, LAMBADA, ETC.

Faaturing a
complete catalogue
al

CD's,

caggeties,
maxi-aingles

and

LFs

by many of the top
recording artists In
the field of

Latin Muslc.

HURRY AND ORDER NOW
MERENGUE SUPERSTAR WILFRIDO VARGAS
GRAMMY NOMINATED ALBUM “ANIMATION" (S0 1432)

Far frew calmiogues and move \nformedion write, tex or callzSonotone Music Carparmtion - Export Division
1535 N W. 7ot Avernue, M, FL. 33126, PH. (305) 477-5989  FAX (305) 477-8596

ALBUM RELEASES

(Continued from page 51)

MONTROSE
The Diva Station

(Continued from preceding page)

BILLBOARD'S GUIDE TO MUSIC CHAINS

& LP Enigma 773520-1/NA CHAIN LOCATION TOTAL MALL LEASED VIDEO VIDEO
SRRSO (STORE NAMES) LOC. LOC. DEPTS SALES RENTALS
LOEY NELSON
Venus Kissed The Moon
Ao Bros. 1.26085/N LEONARD SMITH INC. 9 7 0 9 6
e oo P.O. Box 548, 4 Avis Drive
CA 4-26089/NA '
Latham, N.Y. 12110
ROBERT PLANT (518) 785-4817
(One- Stop Entertainment Centers, Music For You)
& LP Es Paranza 91336-1/NA
CLICTE S THE RECORD EXCHANGE OF
AI:ISA RANDOLPH ROANOKE, INC. 8 0 0 0 0
Alisa Randolph 210 S. Sharon Amity Rd.
) Charlotte, N.C. 28211
‘ . ’
Chaisisama (704) 364-1784
THE SILOS (The Record Exchange)
Sil
:he ros APPLETREE RECORDS 7 0 0 7t 0
LP RCA 2051-1-R/NA 315 Main St.
Ch 2051-4R/NA Batavia, Ill. 60510
g‘“}"-:msa'rcg" (708) 406-9100
y (Appletree Records, BJ Records)
& LP Arista AL-8582/NA
CNEELECHT RECORD TOWN INC. 7 2 0 1t 1
STARPOINT Wyoming Valley Mall
Have You Got What It Takes Wilkes-Barre, Pa. 18702
& LP Elektra 60923-1/Na (717) 829-3603
A0S 22 SHA (Joe Nardone's Gallery Of Sound)
TASHAN
On The Horizon VIDEO PLAYBACK STORES 7 0 0 7 7
& LP Columbia C-44495/NA 137 Route 516
CA CT-44495/NA Old Bridge, N.J. 08857
RICHARD TEE (201) 254-5874
Inside You (Video Playback)
& CD Columbia CK-45399/NA
CA CT-45399/NA Q RECORDS & VIDEO 7 0 0 7 7
TSOL 4936 SW 75th Ave.
Strange Love Miami, Fla. 33155
& LP Enigma 773541-1/NA (305) 264'274,4
CA 773541-4/NA (Q Records & Video)
To get your company's new releases listed, PK:KLES’ RECORDS, TAPES & CDS 7 Y Y 7 Y
send release sheets or type the 1637 ‘P’ Street
information in the above format on your Lincoln, Neb. 68508
letterhead. Please include suggested list (402) 474-3230
price whenever possible. Send to New .
Releases, Suite 700, Billboard, 9107 (G ESGER IR SO )
Wilshire, B ly Hills, Calif. 90210.
s s ALWIK RECORDS INC. 7 3 0 7 0
35 Broad Street
Elizabeth, N.J. 07201
(201) 353-6271
VID SAMPLING MACHINES (Alwik Records Inc)
(Continued from page 56) ROCK-A-ROLLA 6 0 0 6 0
. 200 W. Main Street
pay to watch the clips. Owosso, Mich. 48867
The company is planning an ag- (517)723-5145
gressive expansion campaign, with (Rock-A-Rolta)
plans for a minimum of 600 PICS
machines to be installed by the end | HOMEFOLK NEWS AND RECORD
cf 1990. When those machines are SHOPS 6 0 0 2 2
. - B . Gordon Highway, Southgate Shopping Center
in place, it will result in more than Augusta, Ga. 30906
40 million viewings per month, (404) 793-7850
says Olivieri. (Homefolk News and Record Shops)
Currently PICS has placed 36
machines in test stores at three ZIP'S RECORDS & TAPES INC. 6 1 Y 6 6

music chains—Musicland, Camelot
Enterprises in N. Canton, Ohio,
and Music Plus in Los Angeles.
Both Musicland and Camelot
agreed to install 2 minimum of 400
machines and 250 machines, re-
spectively, if PICS passes the test-
ing phase. Camelot and Musicland
executives say they are happy
with results but will continue to
study the machine’s impact with
an expanded testing pattern.

RETAIL STORE TOTAL

(Continued from preceding page)

Elizabeth, N.J.; Rock-A-Rolla in
Owosso, Mich.; Homefolk News
And Record Shops in Augusta,
Ga.; Sound Future in Dallas; and
Record Outlet in Carnegie, Pa.

Chains dropped from the list
published in September were
J&R’s Music Shop of Hawaiiin Ho-
nolulu and Gary’s in Richmond,
Va. The totals of both chains
dropped below the five-store cut-
off point.

1101 N. Kolb Road
Tucson, Ariz. 85715
(602) 885-7799

(Zip's Records, Zip's Video, Zip's Music, Loco Records, Loco Video, Best Video)

SOUND FUTURE 5
13336 Floyd Circle

Dallas, Texas 75243

(214) 644-5777

(Sound Future Compact Disc Center)

0 0 5 0

RECORD OUTLET 5
101 W. Mall Plaza

Carnegie, Pa. 15106

(412) 276-6566

(Record Outlet)

THE EXCLUSIVE COMPANY 5
416 N. Main

Oshkosh, Wis. 54901

(414) 235-1450

(The Exclusive Company)

COMPACT DISC WORLD iINC. 5
P.O. Box 865, 34A Green Street
Woodbridge, N.J. 07095

(201)634-7177

(Compact Disc World, Compact Disc World & Tape Center)

tPrerecorded video stock confined to music titles.
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iN THIS SECTION
‘Lethal’ Still Tops Sales Charts 60

Oscar Can Add 10%-25% To Vid Sales 63

Lost ‘Souls’ Get New Life On Video &5

Nielsen Modifies PeopleMeter Goals 64

Reno VSDA Show Called A Hit

Sell-Thru Hits Have Mixed Rental Effect
A Titles Hold Steady; B’s Look Shaky

[ BY PAUL SWEETING
and JIM McCULLAUGH

LOS ANGELES—The presence of
two first-quarter mega-sell-through
titles in the marketplace—"Lethal
Weapon 2” and “Indiana Jones And
The Last Crusade”—appears to be
having a mixed-bag effect on rental.
Some retailers and distributors
suggest that there has been a rental
“spike” created by the two titles, re-

sulting in plus business. Others say
rental activity, which has been some-
what flat for a time now, is showing
no real ehange in either prebook ac-
tivity or store activity. Some suppli-
ers and distributors suggest that
heavy buying demands placed on re-
tailers by the unusual sell-through
activity, coupled with significant A-ti-
tle rental releases, had a negative im-
pact on the selkin of B titles in the
first quarter.

M BY BILL HOLLAND

WASEINGTON, D.C.—Ercl’s
Inc., the 207-store, Sprinzfield,
Va.-based video chain, has an-
rounced it has laid off 7% head-
quarters staffers—20% of its total
force there—due to a soften:ng
market and a traditional'y top-
heavy headquarters staff.

President Carl Bellini admits
that Erol's had been saddled with
£ “heavier” staff complement that
it could afford only “back in the
good cld days.”

“It was a situation, with the
softness in sales, people reating a
little less frequently, [where] we
had to cut back a bit.”

The layoff is not the first under
the nine-month-long presidency of
Bellini and his new managemsnt
team; last summer Erol’s cut nut
~5%-2(:% of its headquarters foz=ce,
which, in the fat years before the
market began to level and compet-
itor Blockbuster Enterta nment

Giting ‘Softness In Sales,’
Erol’s Cuts HQ Staff By 20%

entered the picture, had swelled at
one poir.t to nearly 600 employees.

The cutback now leaves Erol’s
with ajout 300 peogle at the
Springfield headqua-ters and
about 2,000 erployees, many of
them pert-time-s, in its stores.

Erol’s public relations chief Jan
Barrett was ore of those laid off;
that position is currently vacant.

In recent wonths, Erol’s has
also restructured tor manage-
ment functions, axed its longtime
hardware stores and nventory,
droppec its membership fees, and
initiated a chainwide drop-off-any-
where rental tape policy tested in
its nortaern Virginia locations last
fall.

On tne plus side, Erol’s has
just bezun a series of flashy, hi-
tech TV ads (featuring James
“Scotty” Doohan of “Star Trek”
fame) that will compeze with re-
cently aired Elockbus-er ads on
Washington-Baltimore area sta-
tions.

Warner Home Video’s ‘“Lethal
Weapon 2” is currently the No. 1 title
on Billboard’s videocassette sales and
rental charts, while Paramount
Home Video’s “Indiana Jones And
The Last Crusade” is the No. 2 title
on both those charts.

John Thrasher, from Tower Vid-
eo’s headquarters in Sacramento,
Calif,, says that since January the
chain’s rental revenue is up about
25% over last year, an increase he at-
tributes to the two titles.

“I think ‘Indiana Jones,” which is
our No. 1 rental, and ‘Lethal Weapon
2,” which is our No. 3 rental, are both
driving customers in. And they're
still selling quite well. For those ti-
tles, you only need to rent them a few
times to make money. Thus, it’s great
for rental dollars,” he says.

He adds that February was lacking
in strong rental titles. “The big rental
month will be March with ‘The
Abyss’ and ‘Field Of Dreams.” We ex-
pect March to be very good in rental,
particularly with ‘Honey, I Shrunk
The Kids’ arriving for sell-through.
That title should also stimulate traf-
fic.”

(Continued on page 67)

Look Who's Talking Sex, Lies,
Videotape, Commercials, Etc.

In a novel link, RCA/Columbia Pictures Home Video’s “sex, lies and vid-
eotape,” which arrives in stores April 18, will have a commercial promot-
ing Premiere, the consumer movie publication that boasts a circulation of
450,000. Viewers will see a montage of Hollywood images as well as an
800 number inviting subscriptions. At the same time, the label is assem-
bling a 30-minute special focusing on the making of the movie for multi-
ple airings on VH-1. Executive-produced by Fritz Friedman, label VP, and
hosted by Bobby Rivers, it will feature interviews with directer Steve So-
derbergh and other principals. The 30-minute program will air about eight
to 10 times on VH-1 beginning approximately April 14. In another promo-
tion, a commercial touting T-shirts ($9.95 suggested list) and sweatshirts
($19.95) that sport the theatrical art and title treatment will appear at the
front and back of “Look Who's Talking,” the $130 million box-office sleep-
er, which is to arrive in stores April 11. Viewers will be encouraged to use
a toll-free number to order. The items will be made available to retail
stores at wholesale pricing for subsequent sales to customers. Dealers
can order by calling 1-800-535-4129. The program ends Oct. 31.

RCA/Columbia Doubling The Effort

RCA/Columbia Pictures Home Video has divided its sales staff into
two distinct arms. Says Paul Culberg, executive VP: “I just took my
existing sales staff and my existing release schedule and divided them
down the middle. My sales people primarily call on distribution. Thus,
I’ve given each group of sales people a group of equal-impact titles. As
opposed to one person going into one smaller geographical area with
10 titles, I have two people going into the same larger geographic area,
each with four or five titles. All of our products deserve attention and

(Continued on page 65)

Disney’s ‘Mermaid’ To Hit Stores In May

W BY CHRIS McGOWAN

LOS ANGELES—Walt Disney Pic-
tures’ animated hit “The Little Mer-
maid” will swim into video stores
May 18, priced at $26.99. It will be
given extra buoyancy by a $3 rebate
offer included with each tape.

“Mermaid” will be the company’s
second major sell-through title of
1990, as “Honey, I Shrunk The Kids”
hits retail shelves Friday (16).

The title will come under the um-
brella of Disney’s Retailer Profit Pro-

tection Plan, which includes mini-
mum advertised pricing and a revised
product release policy.

The MAP will be $18.75 net; no co-
op reimbursement will be forthcom-
ing for ads that show a net price be-
low that figure inclusive of any re-
bates and value-added offers.

The “nationally advertised avail-
ability date” for the title is May 18; all
ads running before that date must in-
clude bold notice that availability is
May 18 in order to qualify for co-op
funds.

The title will also continue to utilize
the company’s Warehouse Release
Date for shipping and will-call. No
distributors or rackjobbers will be al-
lowed to ship the title until May 14;
willcall will be May 16.

The Walt Disney Home Video label
expects the title, a potent combina-
tion of fairy-tale classic and box-of-
fice hit, to be its best-selling video re-
lease yet. In its theatrical run, “The
Little Mermaid’ has so far generated
more than $75 million.

(Continued on page 66)

The Director’s Full-Length
Authorized Version of the

Cult Classic.

Coming to Home Video
in May.
Only from %VidAmerica@

For more information call 1-800-843-1994.
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TOP VIDEOCASSETTES SALEs

=
« Compiled from a national sample of retail store sales reports.
x I
BlE|z . 33
z = o X L 5@ ™ SF
o | 5| g TITLE Copyright Owner, Principal 59 ' 1 wd
Zl=| 2 Manufacturer, Catalog Number Performers 22| 2 125
* & NO.1 »
Warner Bros. Inc. Mel Gibson
1 1 3 LETHAL WEAPON 2 Warner Home Video 11878 Danny Glover 1983 R P8
{INDIANA JONES AND THE LAST Paramount Pictures Harrison Ford
2 Z 5 CRUSADE Paramount Home Video 31859 Sean Connery 1989 |PR43|| 2495
3 3 | 147 THE WIZARD OF OZ: THE FIFTIETH Turner Entertainment Co. Judy Garland 1939 o | 2495
ANNIV.ED.A ¢ MGM/UA Home Video 60001 Ray Bolger :
4 | 6 |16 | NEWKIDSONTHEBLOCK:HANGIN'  gg music video Enterprises 19V-49030 S 1989 | NR | 19.98
5 | 5 | 22 | BAMBI Walt Disney Home Video 942 Animated 1942 | G | 2699
Warner Bros. Inc. Mel Gibson
6 8 86 LETHAL WEAPON Warner Home Video 11709 Danny Glover 1y R 19:38
7|9 |31 ] NEWKDSONTHE BLOCK: HANGIN'  oag music video Enterprises 14V-49022 R 1989 | NR | 1495
8 11 3 gg{a#gg;g#gs“s ADVENTURES OF CBS Music Video Enterprises 19V-49027 Rolling Stones 1990 | NR | 1998
Warner Bros. Inc. Jack Nicholson
§ | 4 | 16| BATMAN Warner Home Video 12000 Michael Keaton 1969 || G:14]i24:98
Amblin Entertainment q
10| 7 | 24 THE LAND BEFORE TIME MCA Home Video 80864 Animated 1988 | G | 2495
Paramount Pictures ;
11|12 | 4 INDY TRILOGY-PACK Paramount Home Video 31860 Harrison Ford 1990 | PG | 64.85
X Bruce Willis
121 13| 7 DIE HARD CBS-Fox Video 1666 Bonnie Bedelia 1988 | R | 19.98
Paramount Pictures .
13 | 15 | 167 | RAIDERS OF THE LOST ARK Paramount Home Video 1376 Harrison Ford 1981 | PG | 14.95
Amblin Entertainment Bob Hoskins
14 | 10 | 20 | WHO FRAMED ROGER RABBIT Touchstone Home Video 940 Christopher Lioyd 1988 | PG | 2299
. Virgin Records America, Inc.
15|16 | 17 PAULA ABDUL: STRAIGHT UP Virgin Music Video 50141 Paula Abdul 1989 | NR [ 1998
16| 7| 11 THE LITTLE MERMAID Starmaker Ent. Inc. 2001 Animated 1978 G 9.95
JANE FONDA'S LIGHT AEROBIC AND Jane Fonda
17| 14| 7 | STRESS REDUCTION WORKOUT Warner Home Video 652 Jane Fonda 1330 | MR (12998
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford
18| 2 | 8 | orpoom Paramount Home Video 8318 Kate Capshaw 1964 | PG | 1495
19 | 18 | 19 | JANET JACKSON'S RHYTHM NATION St iTeo Janet Jackson 198 | NR | 2498
JANE FONDA'S COMPLETE Jane Fonda
20 2 59 WORKOUT Warner Home Video 650 Jane Fonda 13898], WA || 2998
21 | 20 | 20 | JEERAGEMUTANT NINIA TURTLES:  Family Home Entertainment 27314 Animated 1989 | NR | 1495
22 | 25 | 5 | YA ey ENFILTHY  cps music video Enterprises 19V-49031 Warrant 1990 | NR | 1998
Playboy Video . .
23 | 33 | 4 | PLAYBOY PLAYMATES AT PLAY HBO Video 0362 Various Artists 1990 | NR | 29.99
24| 32 | 14 CINDERELLA Walt Disney Home Video 410 Animated 1950 | G | 2699
25| 19 | 19 | LAWRENCE OF ARABIA F;(C)‘l‘g?'umbia Gicturestiome'Video Peter O'Toole 1962 | PG | 2995
F Om the Masters Of 26 | 23 | 11 | BOBBY BROWN: HIS PREROGATIVE  MCA Music Video 88001 Bobby Brown 1989 | NR | 19.95
—
L4 L] L] THE BEST OF EDDIE MURPHY: Eddie Murphy Television Enterprises, Inc :
Custom Vldeo Dupllcatlon 27 | 21 | 21 | SATURDAY NIGHT LIVE Paramount Home Video 12741 Eddie Murphy 1989 | NR | 1995
GONE WITH THE WIND: THE FIFTIETH Turner Entertainment Co. Clark Gable
28 | 28 | 121 | ANNIV.ED. A ¢ MGM/UA Home Video 901678 Vivien Leigh 1999 | G| 8995
There are many tape duplication companies, but only one JANE FONDA'S LOW IMPACT Jane Fonda
=l B s Pamies, y 29 | 37 | 158 | AEROBIC WORKOUT 4 & Warner Home Video 070 Jane Fonda 1986 | NR | 2998
will leave a perfect impression. . .protecting the quality of
. : 30 | 30 | 2 | KATEBUSH-THE SENSUAL WORLD,  (qq i icic video Enterprises 2V5-49034  Kate Bush 199 | NR | 1298
your best work without compromise. From state of the art THE VIDEOS : :
duplication to innovative packagiag to precisely controlled, 31| 26 | 7 | KATHY SMITH'S ULTIMATE A ————— e — P e | ey
2 ¢ STOMACH AND THIGHS WORKOUT
dependable delivery. Our experience sets us above all the
rest in fact we are one of a select few in the industry 32 28 | 14 1990 PLAYMATE VIDEO CALENDAR  HBO Video 0312 Various Artists 1989 | NR | 29.99
who is LICENSED BY JVC to d}splay the VHS logo 33| 40 | 45 | NoRKouTITH'S FAT BURNING Fox Hills Video FH1059 Kathy Smith 198 | NR | 19.95
trademark on all its custom loaded videocassettes. 0 | | 2 | GLoRAESTERAN & viaw: e Bt | o | w1 o
SOUNDMACHINE: EVOLUTION usic video Enterprises Sound Machine :
Find out how you can obtain your PERFECT IMPRESSIONS. 35| 3 | 6 | PAULMCCARTNEY:PUTITTHERE  PolyGram Music Video 081 649-3 Paul McCartney 199 | NR | 2495
Write or call Premiere Video today.
36 | 38 2 HARD N’ HEAVY VOLUME 5 MPI Home E ntertainment MPI1680 Various Artists 1990 | NR | 19.95
Phone: 1-800-248-6646 37 | NEW)p | DANZIG Det American Home Video 38159 Danzig 1990 | NR | 19.98
(or in Michigan 313-464-4650) 38 | NEw» | VIDEO CENTERFOLD DOUBLE Playboy Video Karen Foster 1990 | %R | 2999
HEADER HBO Video 0361 Deborah Driggs ’
s Premiere Video. I 39| 35 | 2 | SYPERBOWLXXIVHECCHAMPS  Fox Hills Video M102553 Various Artists 199 | NR [ 1995
” emiere viaeo, inc.
{ |\ owm, 72 b
| ”- /? /, / ﬂ ? i 40 | NEWD | THE GOOD, THE BAD, & THE UGLY MGM/UA Home Video 301465 Clint Eastwood 1968 | NR [29.95
| (AT (L] @ ndustrial Roa
vV IiD E e . . T
k = 22 leonla’ MIChlgall 48150 ®(TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,

or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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vt B e oo COMING SOON:
.§.°_.FAR. & . L i & ) . 1Lz Barry Manilow: Live On Broadwvay,
THE ” ) S A ) The Church: Goldfish (Jokes, Magic & Scuvenirs),
\V/ L& » . . Eurythmics: We Two Are One Too,
1 - ' ' . Exposé and more.

s o IFad Ringers~A Behind The Scene s Look At
| The Gratcful Dead's First Video,

ANDERSQO SEE THE LIGHT HT

WAKE T B ALEY BAND
IN THE: gdtsibe IH[EE?T '

.An 3 _: HE&&EYE I:Iy‘?g N

great
#1 SG year.
plus a J

Yes classic “k

A '_;“m - 'For FREE 2x3 display posters and in-store video previews call 1-800-443-0857

Howr &

- 2.

4 € 1990 Arlsta Racords, Inc., » Bertelamann Music Group Company.
%

-



A

Introducing. ..

Merchandising Your Movies

| For Maximum Profit

MoVIE PREVIEW AND
MERCHANDISING SYSTEMS

Increases Profits:

B Rents Older Movies

l On Screen Programmable
Advertising Promotes:
® In-Store Specials
® Concession [tems
® Sell-Through
@ Neighboring Businesses

B Increases Customer Service

B Interactive laser disc
technology lets customers
make choices instantly.

B Now available in 3 models: Standard, Deluxe
and /Image Maker.

For more information call:
800-969-VIEW (USA)
or
416-487-8998 (CANADA)
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TOP VIDEOCASSETTES, RENTALS

—
| = Compiled from a national sample of retail store rental reports. ‘
| x ] 5 |
W i
ol W z @
z 2 =] o 52 w
‘ v | 5| v TITLE Copyright Owner, Principal =8| £
[E ]| = ES Manufacturer, Catalog Number Performers L2 8
|' * % NO.1 * *
Warner Bros. Inc. Mel Gibson
| 1 4 . CAUL Gl ol s Warner Home Video 11876 Danny Glover B i
2 1 4 INDIANA JONES AND THE LAST Paramount Pictures Harrison Ford 1989 | PG-13
CRUSADE Paramount Home Video 31859 Sean Connery
Touchstone Pictures
| 3 | 3 | 5 | TURNER&HOOCH e Tl Tom Hanks 1989 | PG
[ Universal City Studios Steve Martin
4 | 5| 3 | PARENTHOOD MCA Home Video 80921 Dianne Wiest R |
Universal City Studios |
5 4 5 UNCLE BUCK MCA Home Video 80891 John Candy I 1989 ; PG
6 | 6 | 10 | WHENHARRY MET SALLY ... Nelson Home Entertainment 7732 Billy Crystal 1989 | R
Meg Ryan |
T
, Andrew McCarthy |
7 10 9 WEEKEND AT BERNIE'S IVE 68904 Jonathan Silverman l 1989 | PG-13
8 7 8 LICENCE TO KILL CBS-Fox Video 4755 Timothy Dalton 1989 | PG-13
Universal City Studios Danny Aiello
<IN RS G BRGAGELTERI AL MCA Home Video 80894 Ossie Davis DS
RCA/Columbia Pictures Home Video Ralph Macchio
10| 8 5 THE KARATE KID PART I 50173.5 Pat Morita 1989 | PG
Warner Bros. Inc. Clint Eastwood
11 13 4 PINK CADILLAC Warner Home Video 11877 Bernadette Peters [ 1989 PG-13
12| 11| 5 | KICKBOXER Kings Road Ertertainment Jean-Claude Van Damme | 1989 | R
Touchstone Pictures Woody Allen
13|15 4 NEW YORK STORIES Touchstone Home Video 952 Rosanna Arquette REHENE
. Patrick Swayze
14| 14| 11 ROAD HOUSE MGM/UA Home Video 901703 Ben Gazrara 1989 | R
15|12 | 10 | LOCKuP IVE 68901 Sylvester Stallone 1989 | R
Universal City Studios .
16 | 16 | 15| K9 MCA Home Video 80880 James Belushi 1989 | PG-13
Orion Pictures Gene Hackman
17 | NEW » THE PACKAGE Orion Home Video 8747 Tommy Lee Jones 1989 R
RCA/Columbia Pictures Home Video Gene Wilder
1818 | 11 SEE NO EVIL, HEAR NO EVIL 70223.5 Richard Pryor 1989 R
. Cheech Marin
19 19| 3 RUDE AWAKENING HBO Video 0352 Eric Roberts 1989 | R
» Paramount Pictures William Shatner
20 7 10 STAR TREK V: THE FINAL FRONTIER Paramount Home Video 32044 Leonard Nimoy 1989 g
Michael Chiklis
211 25 2 WIRED IVE 68906 1T, Walsh 1989 R
22 | 20 | 6 | EPDIEANDTHE CRUISERS Il: EDDIE IVE 62029 Michael Pare 1989 | PG.13
- i :
Cinetel Films, Inc. Judd Nelson
23 | 3| 2 | RELENTLESS RCA/Columbia Home Video 90493-5  Robert Loggia | 1989 | R
A Burt Reynolds '
24 | NEWD | BREAKING IN HBO Video 0243 Casey Semaszko il 1989 | R
25 NEW} [ FRIDAY THE 13TH PART ViiI: JASON Paramount Pictures Jensen Daggett 1989 R
TAKES MANHATTAN Paramount Home Video 32298 Scott Reeves
RCA/Columbia Pictures Home Video Bill Murray
26 | 22 | 14 GHOSTBUSTERS Il 50163.5 Dan Aykroyd 1989 | PG
Orion Pictures Dennis Quaid
27| 23 | 10 | GREAT BALLS OF FIRE Orion Home Video 8743 Winona Ryder Lelc s
Warner Bros. Inc. Jeff Bridges
28 | 32 2 SEE YOU IN THE MORNING Warner Home Video 657 Alice Krige 1989 | PG-13
29 | 29 q WOMEN ON THE VERGE OF A Orion Classics Carmen Maura 1988 R
NERVOUS BREAKDOWN Orion Home Video 5043 Fernando Guillen
Touchstone Pictures Nick Nolte
30|z v THREE FUGITIVES Touchstone Home Video 950 Martin Short R | iy
311 21| 5| uwr o on BT 08739 “Weird AI" Yankovic 1989 | Pe-13
Touchstone Pictures Bette Midler |
2|3 a BEACHES Touchstone Home Video 797 Barbara Hershey | 1989 | PG-13
ADVENTURES OF BARON RCA/Columbia Pictures Home Video John Nevilie |
33| 24 | 10 | MUNCHAUSEN 50153.5 Eric Idle 1969 | PG
34| 2 | 17 | SAYANYTHING CBS-Fox Video 1701 f;:‘e”sck‘f:d‘ 1989 | PG-13
Warner Bros. Inc. Jack Nicholson
35|30 | 15| BATMAN Warner Home Video 12000 Michael Keaton | 1989 | pe13
. Melanie Gritfith
36 | 28 | 21 | WORKING GIRL CBS-Fox Video 1709 Harrison Ford' 1988 | R
RCA/Columbia Pictures Home Video Matt Dillon
37131 2 BLOODHOUNDS OF BROADWAY 50273 Jennifer Grey 1989 ! PG
Morgan Creek/Mirage Prod. Tom Berenger |
3|3k |2 MAJOR LEAGUE Paramount Home Video 32270 Charlie Sheen L3 R
Universal City Studios .
39 | 38 [ 21 | THE DREAM TEAM MCA Home Video 80882 Michael Keaton | 1989 | PG-13
1
. Philip Davis
40 | NEWD | HOWLING V: THE REBIRTH IVE 63071 Victor Catlin 1989 | R

® 1A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,

or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles.

ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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HOME VIDEO -

How Many Video Sales Does An Oscar Nod Equal?

ACADEMY ARITHMETIC:
Academy Award nominations are
in the can (Billboard, Feb. 24) and
both the movie and home video in-
dustries are anxiously awaiting
Oscar night, March 26. But how do
you quantify what either a nomi-
nation in a significant category or
a win means in terms of home vid-
eo sales?

There is no question that box of-
fice gets hiked, as evidenced by
Warner Bros.” “Driving Miss Dai-
sy.” The most-nominated film,
with nine nods, including best pic-
ture, the movie was performing
nicely at the box office prior to
that, but in recent weeks it has
surged to more than $50 million.
Universal’s “Born On The Fourth
Of July,” second with eight nomi-
nations, including best picture, is
near the $60 million mark.

Typically, say most home video
executives, box office, star power,
genre, the magnitude of the mar-
keting campaign, and a few other
factors pretty well tell studios how
many units to project, even if a
film is not nominated.

(best film, best actor, etc.) and
wins can “translate into a 10%-25%
increase in u<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>