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Tape Singles,
GDs Bring Biz
A Record Year

@ BY MELINDA NEWMAN

NEW YORK—CD album and
cassette singles sales saved the
music industry from a downturn
in unit volume and dollar value in
1989.

While all other configurations
slipped, the industry achieved
new highs in prerecorded audio
units shipped and dollars spent
in 1989. However, the financial
growth was the slowest it has
been since 1982.

For the first time, the number
of net record shipments after re-
turns surpassed the 800 million
mark with a tally of 800.7 million
units, according to a report pre-
pared by the research committee
of the Recording Industry Assn.
of America. This was up 5.09%
over 1988’s 761.9 million

(Continued on page 73)
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Trade Unites On Self-Laheling

B BY KEN TERRY

LOS ANGELES—Facing its biggest
legislative challenge in many years,
the record industry showed a new
unity on the issue of parental warn-
ing stickers at the March 1¢-13 Na-
tional Assn. of Recording Merchan-
disers convention
_ here.

After dithering

‘ | over the subject

for several months,

n[Pn‘HI the major labels fi-

et nally acceded to

NARM'’s demand

for a uniform stickering policy. The

agreement was apparently ham-

mered out at a meeting March 10 of

executives from NARM and the Re-

cording Industry Assn. of America in
Los Angeles.

As the convention opened, Wax-
Works, an Owensboro, Ky.-based
company that operates a one-stop
and the 119-unit Disc Jockey chain,
rescinded its recent decision to drop
stickered product. And record compa-
nies, wholesalers, and retailers ex-
pressed unanimous support for vigor-
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“Black Velvet” . ..

CDs.

if you please. The big single (7-87979/FRCD
3181) by ROBIN LEE from the new album BLACK VELVET
(82085). Produced by Netson Larkin. On Atlantic Cass3ttes and

¢ NARM Report: Retailers Call
For Lower CD Prices, See Page 6

ous efforts to defeat bills in 10 states
that would mandate the stickering of
a wide range of recordings (see story,
page 5).

Yet this display of unity masked
some important divisions within the
industry. For example, NARM is re-
lying primarily on lobbyists and re-
tailer pressure on lawmakers to block
the passage of state stickering bills;
in contrast, the RIAA believes con-

sumers must also be enlisted in the
fight.

While keeping a low profile might
make sense in some states, said
RIAA president Jay Berman, in other
states the issue is already under pub-
lic discussion. ‘“We’re obligated to en-
ter that arena as well. We can'’t just
confine ourselves to legislative hear-
ings. Also, there’s a huge constituen-
cy out there who might support us if
they only heard our message,” said
Berman.

Some retailers and manufacturers

(Continued on page 81)

Surprise! It’s
MCA Inc. That
Gets Geffen

@ BY DAVE DiIMARTINO

LOS ANGELES—Geffen Rec-
ords, the last major independently
owned record label, has been ac-
quired by MCA Inc. for an esti-
mated $545 million in MCA stock,
based on the price of MCA shares
on the New York Stock Exchange
at press time.

In return for the extremely suc-
cessful Geffen Records label and
music publishing unit, MCA Inc.
will give owner David Geffen 1
million newly issued shares of pre-
ferred stock that can be converted
into 10 million shares of common
stock.

At press time, MCA common
shares closed at $54.50 each; Wall
Street thus used the $545 million
figure to value the transaction. A
highly placed source within the in-
dustry, however, believes that al-
though MCA stock is only valued
at $54.50 per share, its actual val-
ue in terms of asset breakup

(Continued on page 71)

NARM Ponders Video Advisory Gommittee

@ BY EARL PAIGE

LOS ANGELES—The growing link
between prerecorded audio and vid-
€0 has spurred discussions aimed at
creating a home video manufactur-
ers advisory committee to the Na-
tional Assn. of Recording Merchan-
disers.

Under the current proposal, the

Nobody plays guitar like STANLEY JORDAN, his left hand picking
rhythm wnile his right hand plays lead. Hear his stunning technique
on “Autumn Leaves,” Marvin Gaye's “What's Going On,” and more.

CORNUCOPIA: From a hom of plenty on guitar. On Blue Note.

new president of NARM, Pat More-
land, director of City 1-Stop here,
would appoint the committee, Bill-
board was told. Dave Mount, presi-
dent of International Video Enter-
tainment and head of the Video
Software Dealers Assn. manufac-
turers advisory board, has been
been invited to help organize the
panel.

Traditionally, NARM conventions
have had little formal home video
presence either in terms of studio
exhibits or seminars, although most
major studio executives attend in-
formally for meetings with racks
and major accounts.

Super Glub To Buy
40 Vestron Stores

B BY ED CHRISTMAN
and PAUL SWEETING

LOS ANGELES—Super Club N.A,,
which has bought four retail chains
and one video distributor since last
September, has signed a letter of in-
tent to acquire 40 stores from the
retail chain run by the embattled
Vestron, according to informed
sources. Terms of the deal were not
available at press time.
(Continued on page 85)

However, the increasing impor-
tance of video sell-through and rent-
al, as well as laserdisks, to the ma-
jor music/tape combo chains ap-
pears to have prompted discussion
of the advisory committee—and
could result in a much larger home
video presence at future NARM
meets.

At the NARM convention held
here at the Century Plaza Hotel
March 10-13, Mount told Billboard:
“We need a forum here at NARM.

(Continued on page 85)
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: N 2. O | istening 1oMWILSON PHILLIPS tér the first time
is an exhilarating experience. A discovery that
reveals more of itself each time you listen.

{ w_ w ) il
_ - : The fresh new direction these distinctive songwriters
— u_ﬂ and vocdl arlists are taking have created starting resulits.
b Yet their songs are so artfully rooted in musical tradition,
[ w \ P you'll soon feel like you've known them for a long time.

WILSON PHILLIPS is a stunning debut album. The
“Genuine Article." A passionate presentation of seductive
melodies, compelling lyrice and signature harmonies. Their
sound is at once innocent and sophisticated —elegant in its

simplicity and absolutely absorbing.

WILSON PHILLIPS heralds the introduction of Carnie, Wendy
and Chynna. Now SBK RECORDS takes great pride in
introducing their remarkable sound—a sound that will define
popular music for years to come.

Listen to WILSON PHILLIPS. But Beware—
The impression they're about to create is a lasting one.

|
AWW ame

.‘_'_'

Produced by Glenn'Ballard

Executive Producer Charles Koppelman
1990 SBK Records, Iinc.

A _— SBK Records
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ROBERT PILLANT

MANIC NIRVANA

the new album $
featuring the single ‘

“HURTING KIND ('VE GOT MY EYES ON ¥OU”

4-9¢985. PRCD 3186

-
L |
Cover Photography: Ralph Fitzgerald/Screaming Art €
: (AANIA On Es Paranza Records, Cassettes and Compact Discs ‘
E Distributed by Atlantic Recording Corp.
1990 Adantic Recordir £.0° A Worr
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COUNTRY EYES CD CATALOG POTENTIAL

CD catalog sales have not caught fire as quickly in the country market as
in pop and rock, but labels and retailers are hopeful that lower prices and
raised penetration will spur business. David Wykoff reports.  Page 8

CURRENTS RUN DEEP ON ALBUM STATIONS

A new crop of album rock radio stations have arisen that are playing
more current hits than their mainstream counterparts. Phyllis Stark and
Sean Ross report. Page 12
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Black Entertainment Television is reorganizing its music department in

an effort to strengthen its ties with record labels. Music video editor Me-
linda Newman reports. Page 43

J2 BUYING NATIONAL LAMPOON

J2 Communications has announced that it plans to acquire National
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Soul Train Awards Tap Top Acts
Janet, Soul Il Soul, Quincy Jones Honored

B BY JANINE McADAMS

LOS ANGELES—Superstar Janet
Jackson and newcomers Soul IT Soul
were the big winners at the fourth
annual Soul Train Awards, each tak-
ing three honors.

The awards ceremony March 14 at
the Shrine Auditorium here attracted
many of the biggest names in R&B,
rap, and gospel. Two themes were
sounded by speakers throughout the
evening: An acknowledgment of
black music’s pioneers and the hope
that black performers will focus
greater attention on the needs of the
black community.

The evening was highlighted by a
tribute to Quincy Jones, who received
the program’s Heritage Award, and
by the presentation of the Sammy
Davis Jr. Award to talk show host Ar-
senio Hall.

The big winners of the night in-
cluded several acts whose work in
1989 was in the running—though
rarely in the winners’ circle—for stat-
uettes at the Grammys and the
American Music Awards: Janet Jack-
son, Soul II Soul, Babyface, Luther
Vandross, and Heavy D & the Boyz.

Jackson, buoyed by the resounding
success of “Rhythm Nation 1814,”
was honored for best single/female
and best album/female; she also cap-
tured the best-music-video prize.
Jackson, who recently began a sell-
out national tour, was unable to at-
tend the ceremony.

Soul II Soul was recognized for
best single/group, best album/
group, and best song, “Keep On Mo-
vin".” However, the group lost out in
the new-artist category to dark-horse
winner David Peaston. Other new-
artist nominees included Grammy-
winning rapper Young M.C. and
smooth balladeer Eric Gable.

In addition to his Heritage Award,
Jones came away with the best-jazz-
album award for his current smash,
“Back On The Block,” which features
jazz greats Ella Fitzgerald and Sarah
Vaughan as well as R&B legend Ray
Charles, several rappers, and contem-
porary R&B singers.

The awards presentation, which
was hosted by Patti LaBelle, Luther
Vandross, and Dionne Warwick, was
telecast live in many markets and
taped for later broadcast to cthers.

Key to the show’s excitement were
performances by Bobby Brown, Milli
Vanilli, the Winans (in a gospel spot
featuring Teddy Riley rapping), Jody
Watley, Big Daddy Kane wowing the
crowd with his dance moves, Regina
Belle, Soul II Soul, and co-hosts La-
Belle and Warwick. But the pro-
gram’s performance pinnacle was
reached during the live version of the
No. 1 black single “The Secret Gar-
den” by Barry White, El DeBarge, Al
B. Sure!, and James Ingram in trib-
ute to Jones. The performance elicit-
ed a standing ovation.

Jones thanked the audience and
the industry for honoring him, say-
ing, “The continuity of the black
American music tradition is very im-
portant to me, and I hope I've given

something back to that heritage, be-
cause God knows it's given me, and
all of us, so much.” Jones added that
he was celebrating his 57th birthday
that day. “I’m living proof that
there’s a whole lotta life after adoles-
cence,” he quipped.

“Soul Train is very important be-
cause it allows us to love us and give
each other our propers as we de-
serve,” said Arsenio Hall in accepting
the Sammy Davis Jr. Award, which
recognizes 1989’s entertainer of the
year. He added that he considered
Davis “one of the greatest entertain-
ers the world has ever known.” Da-
vis, who has been undergoing treat-
ment for throat cancer, could not at-
tend the ceremonies.

(Continued on page 77)

@ BY THOM DUFFY

NEW YORK—For the second time
in recent weeks, a Florida judge
has ruled that local record retail-
ers could face arrest for selling
the 2 Live Crew album “As Nasty
As They Wanna Be.”

The disk is fast disappearing
from record bins in Broward
County—the area including and
surrounding Fort Lauderdale—as
law enforcement officials notify
retailers of the March 9 opinion by
circuit court judge Mel Grossman,
stating that the Skyywalker Rec-
ords album may be obscene under
state law.

“Our regular patrol deputies
are going into retail outlets in
their zones and giving verbal no-
tice” of the ruling, says sheriff’s
spokesman Al Gordon. Retailers
also are given a copy of Gross-
man’s opinion.

The ruling means that retailers
could face a felony charge for sell-
ing the album to a minor and a
misdemeanor charge for selling it
to an adult. The judge’s decision
would allow the sheriff’s office to

Fla. Judge Insists Sales Of
2 Live Grew May Be lllegal

act on any complaint against a re-
tailer selling the disk.

“As far as I know, everyone has
pulled it from the shelves,” says
Pat Cobb, manager of the Sound
Warehouse in Oakland Park,
Fla.“We pulled the one album and
that's it.”

Grossman made his ruling at
the request of the sheriff’s office
after detective Mark Wichner of
the tactical vice unit purchased a
cassette of “As Nasty As They
Wanna Be’” from the Oakland
Park store.

The album, which includes the
rap hit “Me So Horny,” contains
graphic descriptions of sexual ac-
tivity (Billboard, March 10). An es-
timated 1.3 million copies of “As
Nasty As They Wanna Be”’ have
sold nationwide with an expurgat-
ed version selling 200,000 copies.

A similar ruling by Judge Issac
Anderson in Lee County, on Flori-
da’s Gulf Coast, against “As Nas-
ty As They Wanna.Be” led retail-
ers there to remove the product
from store shelves (Billboard, Feb.
24).

(Continued on page 77)

Maryland Committee Kills Labeling Bill

W.Va. Measure Also Set Back; Others Are Pending

! BY BILL HOLLAND

ANNAPOLIS, Md.—The Mary-
land House Judiciary Committee
on March 12 killed a record label-
ing measure just one working day
after a hearing on the bill. Only
two members of the 24-person
body voted to pass the bill out of
committee.

Maryland is one of 10 states
where bills have been introduced
calling for labeling of sound re-
cordings containing lyrics deemed
explicit. In another of those states,
West Virginia, a labeling measure
introduced in the assembly by
Democratic Rep. Tom Sussman
and others was effectively killed
last week when it failed to be re-
ported out to committee.

Music industry efforts now cen-

ter on Tennessee, where HB 2482,
a bill sponsored by Democratic
Rep. Chris Turner, is scheduled for
a hearing Wednesday (21), follow-
ing a March 7 postponement.
Country entertainers are expected
to augment industry testimony op-
posing the bill (see story, page 38).

Meanwhile, in Delaware, a label-
ing bill authored by Republican
Rep. V. George Carey, rescheduled
for the just-begun session of the
assembly, will be assigned to a
committee hearing “within a few
weeks,” according to a representa-
tive of his office.

The West Virginia bill withered
with minimal effort on the part of
music-industry opponents. A rep-
resentative of the National Assn.
of Recording Merchandisers said
local retailers had contacted law-

makers there, and added, “All we
needed was a little extra effort
there, because the bill was filed so
late.”

The March 8 hearing on the
Maryland proposal, unlike the re-
cent hearings in Pennsylvania,
Missouri, and Arizona, drew nei-
ther widespread media attention
nor vocal support. Lobbyists for
NARM and the Recording Indus-
try Assn. of America chose a “low-
key’’ approach, working behind
the scenes to inform committee
members of the bill’s dangers.

The bill, HB 525, sponsored by
Rep. Judith Toth, D-Del., in addi-
tion to requiring parental guid-
ance warning labels relating to ob-
scenity, violence, and substance
abuse, also targeted racist and de-

(Continued on page 77)
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Retailers Gall For Lower CD Prices
Shamrock CEO Irks Labels At NARM

B BY ED CHRISTMAN

LOS ANGELES—In a keynote

speech not well received by manu-
dent and CEO of Shamrock Hold-
ings Inc., told labels at the National
Assn. of Recording Merchandis-

ers’ annual con-

NAHM vention to reduce

price of CDs,
gl claiming the cur-

H[p""l rent price deliv-

ers inordinate
profits to manu-
ers and consumers.

Many label representatives pri-
vately termed Gold’s supposition
as incorrect, adding that the cur-
rent price level on hit product is
attendees said they see signs that
at least some manufacturers are
beginning to soften their stand on
the issue.

As the convention ended, CD
sue dividing retailers and labels.
The other major issues confront-
ing the industry before the conven-
tion—stickering and the dearth of
hit product—were for the moment
to attendees. (For additional
NARM coverage, see pages 52, 55,
and 81-83.)

Gold, whose Shamrock Holdings
owns two retail chains—the 72-

facturers, Stanley P. Gold, presi-

the wholesale
facturers at the expense of retail-
justified. However, some NARM
pricing appeared to be a major is-
resolved at the meeting, according
unit, Los Angeles-based Music

Plus and the 135-unit, Dallas-based
Sound Warehouse—reaffirmed the
retailers’ longstanding assertion
that front-line CD pricing is re-
tarding the configuration’s accep-
tance by the American consumer.
Echoing a CD manufacturing ex-
ecutive, Gold said the costs of
making a compact disk—including
the jewel case, literature, and
shrink-wrap—have been reduced
to $1.25 from $2.50, thanks to econ-

omies of scale. If you assume a
major artist receives royalties of
about $2 an album, the ‘“total re-
cord company costs are now
$3.25,” he said.

“Therefore, at a wholesale price
of $10, manufacturers are enjoy-
ing a 67.5% gross margin,” said
Gold. “Even if royalty or other
costs added another dollar, manu-
facturers would still achieve an ex-

(Continued on page 82)

W BY CHRIS MORRIS
and ED CHRISTMAN

LOS ANGELES—Although the
lineup of upcoming major-label re-
leases previewed at the National
Assn. of Recording Merchandisers

convention here
: was hardly of
‘ NA“M superstar pro-

portions, there
were enough
heavy hitters to
leave retailers
upbeat about

REPORT

prospective spring and summer
business.

At the March 11-13 product pre-
sentations—which are a center-

Labels’ Release Lineup Has
Retailers Feeling Optimistic

piece of the convention—only a
handful of potential blockbusters
by established acts were an-
nounced for spring release.

However, Musicland Group
chairman Jack Eugster, in a com-
ment echoed by others, pointed
out that the business does not nec-
essarily rise or f2ll on the avail-
ability of records by superstar
acts.

‘“We aren’t looking at great
numbers by old established super-
stars, but we are looking at new
acts that are developing signifi-
cant numbers,” Eugster said. 1
think we're going to be OK. I'm
not down; I'm up.”

(Continued on page 83)

MGM/UA Home Video Beefs Up Staff

Dramatic Growth In Sell-Through Fuels Expansion

EBY JIM McCULLAUGH

LOS ANGELES—Citing increased
sales in the sell-through area, an up-
tick in its parent company’s theatri-
cal activity, and a more aggressive
acquisitions posture, MGM/UA
Home Video is beefing up its sales
and marketing staffs. Some 35
staffers will be added, bringing do-
mestic home video operations to
about 130 people, according to Bud
O’Shea, president and chief operat-

ing officer.

News of the expansion comes on
the heels of Pathé Communications’
bid to acquire MGM/UA Communi-
cations (Billboard, March 17), but
O’Shea says the two events are not
related, as MGM’s home video unit
had been preparing to staff up for
the past several months.

O’Shea would not comment on the
proposed Pathé acquisition, but
does indicate that if the deal is con-
summated, MGM/UA Home Video

LOS ANGELES—The Los Angeles
district attorney’s office has for-
mally charged Lyle and Erik Me-
nendez with the murder of their
parents, Jose and Kitty Menendez.

Jose E. Menendez, 45, chairman
and CEO of LIVE Entertainment,
and his wife, 44, were gunned down
in the den of their Beverly Hills
mansion last Aug. 20 (Billboard,
Sept. 2) in a tragedy that sent shock
waves throughout the entertain-
ment industry. Both sons claimed to
have been at a movie that night;
they said they discovered the bodies
upon returning home.

Beverly Hills police arrested
Lyle, 22, on March 8. Erik, 19, was
arrested four days later upon his re-

Menéndez Bros. Gharged
With Murder Of Parents

turn from Israel, where he was
playing in a tennis tournament.

Both Menendez children were
due to be arraigned Monday (19),
but the court agreed to a several-
week delay in order to give their de-
fense counsel sufficient time to re-
view evidence against them. Pleas
are expected to be made at that
time. Until then, the brothers are
being held without bail.

Shares of LIVE Entertainment
rose $1.50 each in moderately heavy
over-the-counter trading March 9, |
after word of the arrests broke.

The stock, which had fallen from
about $20 a share before the mur-
ders to about $14 afterward, closed

(Continued on page 85}

stands to gain significant theatrical
releases. “We're excited about it,”
he says.

Among upcoming Pathé film re-
leases are the adaptation of a John
le Carré novel, “The Russia House,”
starring Sean Connery and Michelle
Pfeiffer; ““Quigley Down Under”
with Tom Selleck; “Not Without My
Daughter” with Sally Field; and
“Fires Within” with Jimmy Smits.

Still unclear is the role of Warner
Bros. Pictures in the Pathé/
MGM/UA deal. Late last year,
Warner and Pathé negotiated an
agreement giving Warner Bros. dis-
tribution rights to Pathé films—a
deal now thrown into limbo by
Pathé’s proposed acquisition of
MGM/UA. Warner Bros. has also
been reported to be seeking U.S.
theatrical and home video distribu-
tion rights to MGM/UA titles, inde-
pendent of its deal with Pathé.
Warner currently distributes
MGM/UA features on home video
abroad.

One possibility raised by industry
observers is that Pathé would use a
deal granting Warner distribution
rights to MGM/UA films as a
means of financing its proposed $1.5
billion acquisition of MGM/UA.

As an indication of how sell-
through has expanded for
MGM/UA Home Video, Herb Fi-
scher, senior VP of sales and mar-

keting, says the division had sales

of 11 million sell-through units in
1989, compared to 2.1 million units
in 1987. On the rental side, sales

(Continued on page 85)

Gloria’s Glory. Gloria Estefan and Miami Sound Machine are awarded the CBS
Records International Crystal Globe award, signifying the sale of 5 million
albums outside the artist's country of origin. Shown in the front row, from left,
are Walter Yetnikoff, president/CEO, CBS Records Inc.; Gloria Estefan; Tommy
Mottola, president, CBS Records Division; and David Glew, president, Epic
Records. In the back row, from left, are Robert Summer, president, CBS
Records International, and Emilio Estefan.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Barry Weiss is named senior VP of the Zomba Record
Group. He was VP of marketing and operations for Jive Records.

PolyGram Records in New York names Lisa Cortes VP of A&R, and
Steve Pritchitt VP of product development. They were, respectively,
founder and managing director, Rush Producers Management, and VP of
international promotion, PolyGram.

Cassandra Mills is appointed head of black music at Azoff Entertain-
ment Co. in Los Angeles. She was founder of Creative Star Management.

Jive Records in New York promotes Ann Carli to senior VP of artist de-
velopment, and Paul Katz to senior VP of business affairs. They were VP

& i
£ A

WEISS

l'

CORTES

PRITCHITT

of artist development and VP of business affairs for the label.

SBK Records in New York names Bob Cahill VP of sales. He was VP of
sales at Rhino Records.

Elektra Entertainment in New York makes the following appointments:
Steve Heldt, director of national sales; Ann Litin, director of national sin-
gles sales; and Wendy Kenney, national sales director for Elektra/None-
such/International classics. They were, respectively, national sales direc-
tor, Chrysalis Records; national singles sales manager, Elektra; and region-

A

CAHILL

CARLI

al classical manager, PolyGram Records.

Robin Cecola is appointed director of promotion and marketing, East
Coast, for WTG Records in New York. He was promotion manager, Mid-
Atlantic region, for the label.

EMI Records in New York names Lou Robinson director of video promo-
tion and marketing. He was program director for Hit Video USA.

Susan Levy is appointed director of publicity and artist development at
MCA Records in Nashville. She was director of publicity, West Coast, for
the label.

Uptown Enterprises in New York names Renee Foster director of publie-
ity. She was an executive assistant to the VP of publicity at MCA Records.

Charisma Records in New York names Lori Pappalardo operations man-
ager, and Steve Samiof art director. They were, respectively, national pro-
motion coordinator, Virgin Records, and a free-lance art director.

Susan Solomon is named director of video production at Chrysalis Rec-
ords in New York. She was manager of video production and promotion at
Columbia Records.

MCA Records in Los Angeles names Marina Rota international publicist,
and promotes Mark Matlock to national promotion coordinator. They were,
respectively, international publicity coordinator, WEA International, and

(Continued on page 73)
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Technotronic’s sensational beat is storming the streets, jamming the airwaves
and burning down the house —coast to coast and around the worid!

With the remarkable singles success of the instant-platinum classic

Pump Up The Jam and their huge new groove Get Up (Before The
Night Is Over!) (19704), Technotronic’s debut alboum Pump Up The Jam
(93422) is blasting past Platinum and accelerating!

Now the Technotronic phenomenon is exploding with appearances on
Saturday Night Live, MTV, CNN and Arsenio Hall, while their incredible
story unfolds in Rolling Stone, People, US, Spin, Jet and Right On.

| It’'s a natural fact. And with upcoming singles like This Beat Is Technotronic, Tough,

§¥ and Take It Slow, Technotronic is pushing the sound, the style, the look and the attitude
¢ of the 90’s to the limit!
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. The word on the street is TECHNGTRONIC...0n SBK!
SBK Records

© 1990 SBK Records, Inc. SBK Management / SME
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Country Eyes CD Catalog Potential

Rock, Pop Fare Better With Reissues

B BY DAVID WYKOFF

BOSTON—Though the compact
disk has gained a foothold in the
country market, it still lags behind
rock and pop in its portion of cata-
log sales, according to representa-
tives of major labels and retailers.

With falling software prices and
continued player penetration into
country’s blue-collar demographics,
most anticipate increased consumer
interest in replacing older titles on
CD and a concomitant interest in re-
issue and compilation packages.
Most labels are instituting ambi-
tious reissue and repackaging proj-
ects to accompany their efforts to
release material not yet available on
CD. But for some, results so far
have been disappointing.

“People are not going back and
replacing their records and tapes
with compact disks at the rate that
we expected,” says Randy Good-
man, RCA VP of product develop-
ment, who notes that RCA “moved
very aggressively, perhaps too ag-
gressively, in getting our catalog
onto CD.”

Vie Faraci, Burbank, Calif.-based
VP of sales for Warner Bros. Rec-
ords’ Nashville division, says,
“Though we’ve seen a great in-
crease in the area of CDs, it’s not
where pop is, in that 23%-25% zone.
At this point, it’s hard to tell how
much replacement is going on for
the deeper parts of the catalog.”

Mario DeFilippo, senior VP at
rackjobber Handleman, says,
“We’ve got to see the software

Disney Go. Splits Kiddie
Label In 2, Names New VPs

B BY ED CHRISTMAN

LOS ANGELES—The Walt Disney
Co., in a move to strengthen its posi-
tion in the children’s market, has
split Walt Disney Records into two
labels. One retains the current
name, while the other is called Dis-
ney Audio Entertainment.

Mark Jaffe has been named VP of
Walt Disney Records and Judith
Cross has been appointed VP of Dis-
ney Audio Entertainment. Previous-
ly, Shelley Myles headed the record
label. She has moved out of music to
take on the title of VP of computer
software.

Disney is said to generate about
60% of the children’s music market,
which reaps about $150 million in
annual sales. In addition, the Walt
Disney Co. intends to compete in the
pop music category through a new
label, potentially named Hollywood
Records.

“What Disney has said with this
move is that we believe so strongly
in this segment of the market, we

are dividing [Walt Disney Records)
into two,” says Jaffe.

Walt Disney Records, which will
handle all soundtracks, also will
have the ability to sign artists for
recording original music targeting
the children’s market.

READ-ALONG BOOKS

Meanwhile, Disney Audio Enter-
tainment will continue to mine the
company’s strength in recorded mu-
sic through its popular read-along
albums series, says Cross. That line,
featuring popular Disney charac-
ters, allows children to read a book
while the album provides a dramati-
zation of the story line.

The new structure allows the
management of each label to focus
on its respective sector. This re-
quires different areas of expertise
at each label, says Jaffe. Both divi-
sions will hire more marketing and
promotional personnel. At mini-
mum, the creation of a two-label
system will double the size of the

(Continued on page 71)

VJN Posts 227% Revenue Gain
Vid Jukebox Firm Has Grown Rapidly

W BY DON JEFFREY

NEW YORK—Video Jukebox Net-
work Inc. finished its first full year
of operation under new manage-
ment with a 227% increase in reve-
nues over the previous year, to $3.8
million.

The Miami-based interactive mu-
sic video company also reported a
sharply wider net loss, to $2.16 mil-
lion from $971,975 the year before,
but sources say the loss was not in-
compatible with the company’s rap-
id growth.

What is more important, accord-
ing to John Robson, director of cor-
porate communications and produc-
tion, is that the company posted in
the fourth quarter its first positive
operating cash flow. It was $59,000.

Analyst John Reddan of Moran &
Associates projects an operating
cash flow of $2.5 million this year on
revenues of $11 million-$12 million.
Moran Asset Management, which is

part of Moran & Associates, owns
15% of the outstanding stock of Vid-
eo Jukebox Network.

Video Jukebox’s rapid revenue
growth last year was fueled by an
increase in the number of “boxes” it
has in operation. A box is a unit con-
taining music video programming
that can be transmitted to consum-
ers through their TV sets. Robson
says there were 11 boxes in five
states at the beginning of last year.
By year’s end, there were 72 in 22
states. About 6 million households
are equipped to receive the service.

Reddan points out that the aver-
age revenue per box increased to
about $11,000 a month in the latter
part of the year from $10,000.

Video Jukebox receives its reve-
nues through telephone charges.
Customers dial 900 and 976 num-
bers on touch-tone phones to re-
quest the videos they want to see.
Video Jukebox shares its revenues

(Continued on page 83)

prices fall dramatically before we
see any big trend.

Country music executives cite a
number of reasons for the country
market’s slower acceptance of the
CD as a catalog purchase and/or re-
placement item. “It all goes back to
cost,” says DeFilippo, adding, “The
$15 dollar list is just out of the reach
of most in the demographic that
makes up the traditional country
buyer.”

Catalog product ‘“can be as artist-
sensitive as price-sensitive,” says
Walt Wilson, VP of marketing and
sales at MCA Nashville. “Our Patsy
Cline catalog product on CD, includ-
ing the compilation releases, have
done phenomenally well for us, and
they’re not the lowest-priced prod-
ucts we offer.”

DeFilippo notes that price resis-
tance is great among Handleman’s

(Continued on page 77)

Virgin With Charisma. Richard Branson, left, founder and head of the Virgin
Group, stops by the New York headquarters of Charisma Records to
congratulate Charisma president Phil Quartararo, front right, and welcome the
label to the Virgin family. Also wishing Charisma well are Doug Morris, center,
president and chief operating officer, Atlantic Records (distributor for Charisma),
and Tunc Erim, far right, senior VP of A&R, Atlantic.

BONNIE RAITT's “Nick Of Time” surges to No. 6 on
the Top Pop Albums chart three weeks after winning
the Grammy Award for album of the year. The album
was No. 40 three weeks ago and had fallen as low as No.
119 in late December, shortly before the Grammy nomi-
nations were announced. This marks the biggest post-
Grammy chart resurgence in the 32-year history of the
awards.

Raitt’s album was ideally positioned to capitalize on
the Grammy wins. The album had been exposed to the

fully broken through. By
contrast, U2’s “The Josh-
ua Tree” and George Mi-
chael's “Faith,” the al-
bum-of-the-year champs
the previous two years,
had pretty much run their
courses by the time of the

broad pop/rock audience

last year, but it hadn’t
LSS
e —

show and consequently

weren’t helped much by
their wins,

“Nick Of Time” is Raitt’s first top 10 album. The
breakthrough comes more than a decade after most of
her contemporaries in the "70s West Coast pop communi-
ty first reached the top 10. Joni Mitchell and Maria
Muldaur landed their first top 10 albums in 1974, fol-
lowed by Linda Ronstadt and the Eagles in 1975, Jack-
son Browne in 1976, and Randy Newman and Warren
Zevon in 1978,

Raitt is also on the brink of landing ler first top 40
single as “Have A Heart” vaults to No. 59 in its second
week on the Hot 100.

Both Raitt and Alannah Myles, whose eponymous de-
but album jumps to No. 8, are managed by Danny Gold-
berg’s Gold Mountain Entertainment.

SAVVY OR SHORT-SIGHTED? You decide. Rod
Stewart’s “Downtown Train/Selections From The Sto-
ryteller Anthology” enters the pop albums chart at No.
159, four months after the release of Stewart’s deluxe
“Storyteller/Complete Anthology: 1964-1990.” The new
album—a one-disk distillation of the four-disk antholo-
gy—features Stewart’s recent No. 3 smash “Downtown
Train” and his new single, “This Old Heart Of Mine,”
which is the top new entry on the Hot 100 at No. 62.
Some contend that the release of the new album un-
dercuts the anthology, which has drawn praise for being
a definitive compilation of Stewart’s work. The new al-
bum may encroach upon sales of the boxed set, which—
for whatever reason—has dropped 60 notches on the
pop albums chart in the past three weeks. Moreover, it
allows fans of Stewart’s recent hits to take the easy way
out instead of making the deeper financial and emotion-

by Paul Grein

First-Raitt Rise Lands ‘Nick’ Disk At No. 6;
Stewart’s Short ‘Story’ Bows; Sinead Soars

al commitment that might have turned them into intense
Stewart loyalists.

The counterargument is that the new album gives
consumers an option other than buying a $2 single or a
$40 boxed set. This is especially important with an artist
like Stewart, whose audience includes more young, top
40-oriented fans than either Bob Dylan or Eric Clapton,
whose recent boxed sets were not abridged. Many of
Stewart’s young fans, the theory goes, were unlikely to
eventually break down and buy the boxed set, and might
even—horror of horrors—
have otherwise bought
nothing!

This is the second time
that Stewart has reached
the Hot 100 with a version
of the Isley Brothers’
classic “This Old Heart Of
Mine.” He took the song
to No. 83 in 1976, shortly
before ‘“Tonight’s The
Night” put him over the
top as a pop superstar.
Dave Brunot of Pittsburgh notes that “This Old Heart
Of Mine” is the second oldie that Stewart has placed on
the Hot 100 twice. He took Sam Cooke’s “Twisting The
Night Away” to No. 59 in 1974 and to No. 80 in 1987.

FAST FACTS: This week marks the first time in chart
history that female solo artists have held down the top
three spots on the Hot 100 and the top two spots on the
pop albums chart. Alannah Myles, Taylor Dayne, and
Janet Jackson have the week’s top three singles; Paula
Abdul and Jackson have the top two albums.

Madonna returns to the top 10 with ‘“Keep It Togeth-
er,” just a few months after breaking a long string of
top 10 hits with “Oh Father.” The decision to issue this
single—and to risk back-to-back flops that could have
tarnished Madonna’s hit-making rep—was a gutsy one.
Once again, she knew what she was doing.

Sinead O’Conneor lands her breakthrough pop smash
as her reading of Prince’s “Nothing Compares 2 U”
vaults from No. 63 to No. 33 in its second chart week.

Lisa Stansfield this week becomes the first white
woman to top the Hot Black Singles chart since Teena
Marie scored in 1988 with “Ooo La La La.” Stansfield
achieves the feat with her hit “All Around The World,”
which also holds at No. 1 on the Hot Dance Music Club
Play and 12-Inch Singles Sales charts and surges to No.
7 on the Hot 100.

WE GET LETTERS: Ray Hawkins of Brewton, Ala.,,
notes that Alannah Myles’ “Black Velvet” is the first
No. 1 pop hit by a Canadian artist since Sheriff’s “When
I'm With You” early last year.

8

MAAAL oo ric oo diabicton L oo

BILLBOARD MARCH 24, 1990



www.americanradiohistory.com

j(néaé
‘(_OhV\OV'

THE NEW ALBUM
| DO NOT WANT WHAT | HAVEN'T GOT SRl b e

THE FOLLOW-UP TO THE GOLD LP "THE LION AND THE COBRA™

SAY IT
5%

FEATURING THE HIT SINGLE AND VIDEO T
NOTHING COMPARES 2 U ysalis. eos..

PRODUCED BY SINEAD



www.americanradiohistory.com

-

o

.

2 PUER
?‘qﬂf; 2 i

V130 s_oaamd_

COuPU RICOw

‘et £. :'%Jaﬂuhhn—‘% «
Y-

PUERTO RICO,
PUERTO RICO

SH 65001
A celebration
of Puerto
Rican roots
traditions—
dynamic,
expressive
dance music
which hits
the heart of
Latin soul.

ALl FARKA
TOURE

65002

from Mali
meets Delta

mesmerizing
creation by
a master

“*Atrican Blues'

Roots music

blues on this

singer/guitarist

Come with us on an
exhilirating journey of
musical exploration! The
Globetrotter Series
presents exciting musical
discoverdes from all over
the wordd—the best of
far-flung traditional
musics rendered with
evocative and surprising
touches by master
musiciars equally aware
of ancient traditions
and contemporary
music-making.

Each Glabetrotter release

delivers a unique
listening experience as

well as a fascinating
story porirayed in

striking graphics and
exteasive notes.

SAMITE
“'Dance
My Children,
Dance’’

St 65003
An entrancing
blend of
Ugandan
traditional
music with
creative
improvisation
producing a
completely
original African
reverie.

GEORGE
MGRDICHIAN
ENSEMBLE
“'One Man’s
Passion’’
SH 65004
A provocative
blend of
Egyptian and
Armenian
styles played
by virtuoso
musicians in
an intimate
jam session.

* DANCE MY CRILPREN DANCE K.

PRGN AN o IR SN S
&)

x-l::"l-w

s Heir A

NTISLNN CWOR W

Lo g LORGH hﬂmn it umn
LHSEmIB L. :

Contact your SHANACHIE Distributor for
in-store dlsplay materials ‘and further details.

MWW-americanradiohi

A LI ——

—_—


www.americanradiohistory.com

Billboard.

GROUP PUBLISHER: JOHN BABCOCK JR.
Associate Publisher /Director of Marketing & Sales:
GENE SMITH

Managing Editor:

KEN SCHLAGER

Director of Charts:

MICHAEL ELLIS

Editorial Director of Special Issues (L.A.):

ED OCHS

General Manager/Nashville: GERRY wWOOD

W EDITORIAL
Deputy Editor: IRV LICHTMAN
Senior News Editor: Ken Terry
Special Issues Editor: Robyn Wells (N.Y.)
Bureau Chiefs:
Dave DiMartino (L.A.), Bill Holland (Washington)
Assistant News Editor: Bruce Haring (N.Y.)
Art Director: Jeff Nisbet
Copy Editors: Marilyn Gillen, Paul Verna
Radio: Sean Ross, Editor (N.Y.)
Craig Rosen, Reporter (L.A.)
Phyllis Stark, Reporter (N.Y.)
Talent: Thom Duffy, Editor (N.Y.)
Chris Morris, Associate Editor (L.A.)
Black Music: Janine McAdams (N.Y.)
Country Music/Nashville: Edward Morris, Editor
Debbie Holley, Assistant Editor
Dance Music: Bill Coleman, Editor (N.Y.)
Home Entertainment: Jim McCullaugh, Editor (L.A.)
| Home Video: Paul Sweeting, Editor (N.Y.)
Marketing: Earl Paige, Editor (LA.)
Retailing: Ed Christman, Editor (N.Y.)
Music Video: Melinda Newman, Editor (N.Y.)
Technology/Pro Audio: Susan Nunziata, Editor (N.Y.)
Music Research/Analysis: Paul Grein, Editor (L.A.)
Editorial Assistants: Deborah Russell (L.A.),
Larry Flick (N.Y.), Trudi Miller (N.Y.)
Contributors:
Carlos Agudelo (Latin), Jim Bessman (N.Y.),
Bob Darden (Gospel), Is Horowitz (Classical),
Don Jeffrey (Financial), Kirk LaPointe (Canada),
Jeff Levenson (Jazz), Moira McCormick (Chicago)

W INTERNATIONAL

International Editor-In-Chief: ADAM WHITE
Chief European Correspondent: Mike H y
International News Editor: Peter Jones (London)

W CHARTS & RESEARCH

Associate Director of Retail Research: Geoff Mayfield
Sr. Chart Mgr., Black/Jazz/Gospel/Rap: Terri Rossi
Research Operations Manager: Bob Benjamin

Chart Managers: Ed Coakley (Classical), Anthony
Colombo (Album Rock), Constanza Garcia (Latin),
Doug Grober (Jazz/Gospel), Eric Lowenhar (New
Age), Mark Marone (Modern Rock), Marie Ratliff
(Country), David Runco (Rock/Crossover), Sharon
Russell (Dance/Crossover), Marc Zubatkin (Video)
Systems Manager: James Richliano

Asst. Systems Manager: Michael Cusson

Research (N.Y.): Roger Fitton (retail supervisor),
Ron West (radio supervisor), Pam Film,

§t‘evgn (Eraxbow, Paul Page

Asst.. Karen Fulgenzio

W MARKETING & SALES

“§ Advertising Director, Special Issues: Ron Willman
Advertising Director, Video/Pro: Dave Nelson
Advertising Director, Music: Jim Beloff
Promotion Director: Sumya Ojakli

Advertising Services Mgr.: Karen 0'Callaghan
N.Y.: Norm Berkowitz, Ken Karp, Andy Myers,
Melissa Subatch, Jon Guynn, Alex Kelly,

Dana Donato, Peggy Dold

Classified: Jeff Serrette, Chic Walker

LA.: Christine Matuchek, Arty Simon,

Anne Rehman, Marv Fisher, Emily Vaughn
Nashville: Lynda Emon, Carole Edwards
London: Tony Evans

Tokyo: Bill Hersey, Tsukasa Shiga, Aki Kaneko
Milan: Lidia Bonguardo, 011-0362-58-44-24
Sydney: Mike Lewis, 011-61-2-699-6995

W PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Mgr.. John Wallace
Advtg. Production Coordinator: Jane Beal
Systems Manager: James B. Deltert

£dit. Production Manager: Terrence C. Sanders
Asst. Edit. Production Mgr.: Drew Wheeler
Directories Production Mgr.: Len Durham

COMMENTARY I

The Medium Should Be Tied In To Record Marketing

PRINTED MUSIC HELPS ARTIST DEVELOPMENT

M BY SANDY FELDSTEIN

Right off, I'd like to admit my bias
toward printed music. I've been in-
volved in it all my life. After my
wife and family, it is, without ques-
tion, my first love. But, does it sell
recorded product, does it increase
concert attendance and build artists
and groups, does it increase copy-
right value; and does it help create
standards? I believe the answer to
all of these questions is an undeni-
able ‘““yes.” I firmly believe that
building a strong tie with print in all
areas of music production and man-
ufacturing, as well as in all music
sales venues, is in the best interest
of everyone in the industry.

The often-voiced contention that
kids buy music books because they
can’t understand the lyrics on the
tape is disputed by many artists and
fans. That’s only a minor point in
the value of print. Today’s music
print publisher is keenly aware of
audiences and understands their
needs. Guitar transcriptions are
done in tablature to ensure that
they can be played by guitarists
who are not well versed in the art of
reading music notation. For the
same reason, easy-piano and big-
note arrangements are available as
alternatives to traditional sheet mu-
sic, which might be a little too diffi-
cult for some aspiring pianists to
play successfully.

Suceess: That’s the goal. The av-
erage person who buys a copy of
the piece of music or a book of musi-
cal arrangements wants to be able
to sing along or play along. He or
she wants to experience the music
of a favorite artist or group. Printed
music makes that experience a posi-
tive one, building a relationship

with the admired musicians. Yes,
fans want to see pictures of their fa-
vorite stars, and they want to have
some inside “stuff,” which music
books today provide. But it's the
music itself, with its great arrange-
ments, that guarantees success. It's
the feeling of accomplishment when
singing along, playing along, or

nies, publishers, and print publish-
ers must work together to afford
the lead time necessary to have
printed product available when an
album is released, not weeks—
sometimes months—Ilater. Access
to tapes and lead sheets before re-
lease dates is a must, as is support
from artists, managers, and law-

‘Printed music
should be made
available at all
concert venues’

Sandy Feldstein is president/CEO of CPP/

Belunn Inc.

playing a favorite tune with one’s
band that contributes to the longev-
ity of an artist, sells CDs and con-
cert tickets, and increases the life of
a great tune.

If this is true, why aren’t record
companies tying in print to their to-
tal marketing scheme? It's obvious
that today’s CD packaging leaves
less room for photos, group infor-
mation, and other valuable material
that is included in matching folios.
Then why don’t in-store displays of
new recorded product include the
matching printed folios? The avail-
ability of the folio will increase deal-
er revenues, reinforce the “legs’ of
the album, and help break new sin-
gles. It will also build the longevity
of the song, artist, or group.

To accomplish this, record compa-

yers for quick approvals on artwork
and arrangements. Making the
printed product available when the
album or single is on the way up is
the key to strong sales.

I believe printed music should be
available at all concert venues. If a
manager wants to promote his or
her artists, T-shirts and concert pro-
grams are great, but an artist is not
made of an image on a shirt. We are
in the music business, and the music
and its performance are what it's all
about. I applaud the managers and
concert promoters who understand
that the future of an artist is in the
music, and I applaud those who
make that music available to the
fans.

So far, my comments relate main-
ly to print publications in the areas

of personality folios, but that’s only
one side of the coin.

Add to this the area of education-
al printed music, and the impact ex-
plodes in geometric proportions. A
school choir that sings a current
chart tune learns it from the inside
out. This type of performance
makes a tune part of every stu-
dent’s life . . . forever.

The same is true of arrangements
for concert, marching, and jazz
bands, as well as orchestra and oth-
er school performance units. Pub-
lishers go to great lengths to re-
create the right “sound” in these ar-
rangements. Obviously, the
excellence of the arrangements is
essential to guarantee success for
the student and increase the life of
the copyright.

Educational print is not only a ve-
hicle for chart tunes. The school
performance experience also intro-
duces each generation to great
songs of past eras and reinforces
the value and enjoyment of our
wealth of musical history. Educa-
tional print also provides income for
composers and publishers. It is an
area often overlooked, but its value
is paramount.

So, let’s get behind the pop and
educational print music retailer, as
well as the record chains and con-
cert promoters who carry and pro-
mote printed music. Most of all,
let’s get behind the artists, the rec-
ord companies, the managers, and
the lawyers who understand the
real value of printed music. They
are the ones who will build the next
great artist or group, as well as cre-
ate the evergreen copyright catalog
publishers always dream of.
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NO OBJECTIVITY

I was just about ready to write a
letter to the editor of your maga-
zine regarding yet another torrent
of anti-labeling rhetoric when I en-
countered yet another torrent of
anti-labeling rhetoric in your mag-
azine (Billboard, March 3).

To be honest about it, I do not re-
call reading any anti-labeling arti-
cles that have not been penned by
people who do not have a tremen-
dous financial stake in the issue.
Asking them to be objective about
this issue is like asking a Colombi-
an cocaine grower about the valid-
ity of his cash crop.

Vince Wilcox
The Benson Co.
Nashville

INSULT TO JAPAN

In the Jan. 20 issue of Billboard,
‘“‘the international newsweekly,”
there is a story about the best-sell-
ing artist Yumi Matsutoya in
which her name is misspelled
throughout. Unfortunately, this
seems to be a continuation of Bill-
board’s standard substandard re-

porting on Japan, the second larg-

est record market in the world. In
case somebody cares.

Keith Cahoon

Tower Records

Tokyo

MISCARRIAGE OF JUSTICE

When the Eagles’ ‘“Hotel Califor-
nia” won a Grammy as record of
the year more than a dozen years
ago, there was reason to think that
the Grammys would be entering a
new era in which artistic achieve-
ments—such as the riveting Ea-
gles tune—would be honored over
the previous Recording Academy
predilection for schmaltz.

How ironic that, all these years
later, the Eagles’ primary source
of creativity, Don Henley, would
find himself losing out to the sap-
piest piece of schmaltz since “You
Light Up My Life.”

The honoring of “Wind Beneath
My Wings’ over Henley’s intro-
spective masterpiece, ‘“The End Of
The Innocence,” or Billy Joel’s am-
bitious “We Didn’t Start The Fire”
is unforgivable. How is it possible
that the same mindset that awards
a great album like Bonnie Raitt's
“Nick Of Time” would lend itself
to high schmaltz like “Wind Be-
neath My Wings” for record and

song certification?

NARAS, you've crafted some lu-
dicrous errors in the past, but this
just about surpasses them all.
“The End Of The Innocence” was
the record and song of the year.

Gary Puleo
Morristown, Pa.

HIGHEST POSITION SOUGHT
Suggestion: Instead of, or in addi-
tion to, the ‘2 weeks ago” column
on Billboard charts, why don’t you
give the record’s peak position?
This would give industry insiders
good information at a glance, and
would give the casual fan a much

more interesting chart.
Rocky Alan
Washington, D.C.

PRO AND CON

Swamp Dogg’s Commentary
(““Music Business Needs Shot Of
Creativity,”’” Billboard, Feb. 10)
and the reply by Michael Reinert
(Billboard, Feb. 17) were quite in-
teresting. Dogg must surely have
hit a sore spot, since his article
provoked such a turn-down from
Reinert.

Agreed, Dogg’s Commentary is
harsh, but his points are well stat-
ed. I agree with Reinert, however,
that the music output today is

wonderfully diverse. I don’t know
for how long into the future this
diversification will last, though,
since several companies are refus-
ing to sign acts not expected to sell
at least 500,000 units.

The so-called ‘““vinyl shortage”
in the U.S. is also worrying me.
Such facts as ‘“Global Markets Are
Hungry For U.S. Vinyl” (Bill-
board, Feb. 3) and last year’s sale
of approximately 3.5 million turn-
tables in the U.S. alone indicate
that the phasing out of vinyl is to-
tally out of context with the con-
sumers’ wishes. I consider it a slap
in the face of the customer when I
have to tell him or her that so-and-
s0’s latest release can be provided
only on CD.

So shape up, record company ex-
ecutives—there is a difference be-
tween profit and greed!

Truls Bjerke
Hot News Record Shop
Oslo, Norway

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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‘Currents’ Rock Album-Format Boat
New Crop Of Stations Are Having An Impact

W BY PHYLLIS STARK
and SEAN ROSS

NEW YORK—PDs of the new clump
of current-oriented album rock sta-
tions—many of which are just sever-
al months old—say their stations will
have a greater impact and staying
power than the “Rock 40" stations
that have received so much attention
over the'last year.

But while some mainstream rock
outlets have moved slightly more cur-
rent, PDs at those stations, who see
themselves as having survived the
“Rock 40” craze, do not predict many
changes in their predominantly gold-
based music mixes.

Led by WIYY Baltimore, which
dropped the traditional 70/30 gold/
current mix in 1988, new major-mar-
ket converts to a more recent-based
album rock format have included
WXTB Tampa, Fla., KUFO Portland,
Ore., WHTQ Orlando, Fla., and co-
owned WSHE Miami. One such out-
let, KBER Salt Lake City, has done
well enough not only to be cloned by
sister KKBR Albuquerque, N.M,,
this week, but also to draw head-to-
head competition from heritage rock-
er KRSP-FM.

Some outposts of the embryonic
format are noticeably harder than
mainstream rockers, especially
WXTB, KBER and KRSP-FM. Oth-
ers, like WIYY, play many of the
same currents that other adult-tar-
geted rock stations play, but play
them in a higher rotation. A few, like
KUFO, are more than 50% gold, but
their libraries are '80s based, not '60s
and '70s based.

What these stations do have in
common is some resemblance to the
album rock stations of the early '80s,
before the resurgence of top 40 and
the advent of classic rock combined
to make most rock stations softer
and more adult. As WIYY PD Russ
Mottla puts it, “Current-intensive
AOR is really what AOR was doing
10 years ago.”

Another common denominator for
current-based rock outlets, PDs say,
is that because they operate as part
of the album rock universe, as op-
posed to the top 40 community, they
have a stronger musical focus than
their Rock 40 counterparts. “I don’t
think Rock 40 stations ever did this
right,” says KBER PD John Ed-
wards. “It’s hard to imagine someone
playing Depeche Mode into the Scor-
pions and thinking it's going to work.
The focused version we're doing here
is the wave of the future.”

“Not too many young men will sit
through the Milli Vanillis to hear a
Rolling Stones track,” says WAZU
Dayton, Ohio, PD Michael Luczak.
“We're trying to stay true to AOR,”
adds WSHE PD Brian Krysz. “We
play select classic cuts. We don’t limit
ourselves to top 40. We don’t play the
Roxettes of the world, but we will
play Billy Joel.”

If you ask their proponents, the
new current-based rockers are al-
ready affecting record sales and oth-
er radio stations. Those stations
“have a massive sales impact,” says
Danny Buch, VP of national album
promotion for Atlantic Records. “I'll
do anything for a station like WSHE
because | know that station will sell a
load of records for me.”

“On an old-line AOR, a record can
get two plays a day—that doesn’t selt
many records,” says Krysz. “Medium
rotation for us can be six times a day;
heavy rotation can be eight plays a
day. So we are seeing sales and the
record community has been very co-
operative about [helping us get] the
lion’s share of stuff that comes into
the market.

“We force [conservative rival]
WGTR on what few currents they do
play; in the last 34 weeks, all of their
adds have been songs we’ve been
playing for several weeks. But they
only play 89 currents anyway.”

“We are selling records,” says
Mottla. “The perception of what to
buy comes from us.” WIYY’s PD
goes as far as saying that despite less
than a one-share in the Washington,
D.C., market, 45 miles away, his sta-
tion is breaking records there also,
and has forced heritage rocker
WWDC-FM (DC101) to go more cur-
rent.

“Every time a new band plays
D.C,, there is a great turnout because
of us,” Mottla says. “When Diving
For Pearls played, there were almost
300 people there, and when the band
mentioned us from the stage, every-
body cheered.”

“QOur Chrysalis rep brought in a
DAT copy of Slaughter’s ‘Stick It To
Ya’ album last November,” says
KBER'’s Edwards. “We began play-
ing ‘Fly To The Angels’ in December.
By the time the record was released
commercially at the end of January,
there were so many back-orders that
it debuted No. 1 in sales here.” (Re-
flecting the already-fierce nature of
the Salt Lake City race, KRSP-FM
PD Steve Carlson also claims to have
broken the Slaughter record.)

Besides KRSP-FM and DC101, ma-
jor-market heritage rockers that rock
PDs and record reps cite as having
become more current-driven to some
extent include KBPI Denver, KUPD
Phoenix, KOME San Jose, Calif.,
KISW Seattle, and KLOS Los Ange-
les, which competes with top 40/rock-
er KQLZ (Pirate Radio). “We respond
to what our audience wants,” says
KLOS PD Carey Curelop. “Before I
got here in November, our current/
oldies ratio was 30/70. It’s now a 40/
60 mix . . . The current-slanting AORs
showed us that there is a desire
among our listeners to hear more
currents.”

“In the next 18-24 months, more
stations will realize that to win in
their market, they’ll have to be more
current-intensive,” says Alan Ore-

man, Columbia’s West Coast director
of national album promotion.
WSHE’s Krysz goes further: “I can
guarantee that you will see a great
many AORs taking the high road and
going more current, especially in
markets with several rock stations.”
But those record and radio people
are matched by an equal and opposite
number of pessimists about album
radio’s current state. For those peo-
ple, little has changed since 1986-87,
when the industry’s anger over the
(Continued on page 76)

Dancing In The Briefs. Oldies KLOU St. Louis sponscred a sock hop with
Martha & the Vandellas. Co-sponsor Fruit Of The Loom gave socks and a T-
shirt to everyone who attended the event at a local nigntclub. Pictured
backstage, from left, back row, are KLOU’s Kevin McCarthy, SM Paul Sly (as an
unidentifiable fruit), and Fruit Of The Loom executive VP Richard Landau. In the
middle row are Delphine, Martha, and Lois Reeves of the Vandellas. And in the
front row are Drew Luning, Danny Merrell, and Roger Parks of Ruperts.

Shannon Wants Bigger Success For Pirate
Despite Arb Drop, KQLZ Celebrates 1st Year On Air

@ BY SEAN ROSS

LOS ANGELES—“We’re not as suc-
cessful as [ want to be. But we are
successful. Three stations came into
Los Angeles in the past year: KODJ,
KKBT, and the Pirate. Look at the
ratings and see who you'd want to
work for.”

That’s how KQLZ (Pirate Radio)
Los Angeles VP/programming and
morning man Scott Shannon assesses
his station’s first year as the indus-
try’s most-watched top 40/rock out-
let. Six months ago, amid a stream of
conversions to Rock 40, KQLZ
seemed unstoppable, going 2.7-5.5 12-
plus in two books. But in the fall Ar-
bitron, Pirate was down to eighth
place with a 3.8. In the first winter
Arbitrend, it was off again with a 3.6.

On March 17, Pirate Radio will cel-
ebrate its first anniversary with a six-
hour live morning-show broadcast
from the station’s still-under-con-
struction new studios as well as a
1,500 person party at L.A’s Palace
club with Warrant, L.A. Guns, and
Dangerous Toys. It will do so despite
rumors, ongoing for most of the last
year, that Shannon is headed back to
New York, and amid grumbling from
detractors that Pirate’s failure to go
“from worst to first” in a year, as
Shannon’s WHTZ (Z100) New York
did, proves that Rock 40 simply is not
a mass-appeal format.

But OM Shadow Steele says KQLZ
will be celebrating. “We did what we
set out to do—come on with a station
that was drastically different from
what was on the air before. We tried
to make a big impact in the shortest
amount of time possible, and that we
did.

“Whenever you make a gigantic
impact immediately, there’s bound to
be a certain amount of leveling off.
We attracted a lot of people from a lot
of different lifestyles and listening
patterns who may have had no busi-
ness listening to this music but were
attracted by the marketing and the
fun and aggressiveness. As the
months went by, a certain number of
those people decided that it just

wasn’t their type of music. They ad-
Justed their listening patterns . . . and
that’s where you saw the drop.

“Our No. 1 sharer was KIIS. Our
No. 2 sharer was KLOS, and the
amount of sharing with them has
stayed about the same. Our core is
extremely solid. We're still No. 1 in
Orange County, which is predomi-
nantly nonethnic. In our target de-
mos, we're still No. 1 nonethnic in
L.A. and the entire TSA. The people
we set out to hit, we're hitting . . . we
Jjust want to spread it from there.”

“There’s no easy answer for build-
ing a station in Los Angeles,” says
Shannon. “There are a lot of people
who do radio very well and are very
protective of their turf. But our cume
has stayed between 1 million and 1.3
million for several months. So obvi-
ously there’s room for another rock
station. But because there’s such a
narrow hole, you have to constantly
assess your music, your level of pro-
motion visibility, and your overall sta-
tion attitude.”

Mainstream top 40 KIIS, Shannon
says, “did a really good job after our
initial blastoff of solidifying what
they had. There was a definite point
when their philosophy changed and
they made a decision to quit defend-
ing against Pirate and worry about
their own product.”

The fact that L.A.’s other new con-
temporary station, KKBT, did not
perform in its first (and only) book as
an eclectic top 40/AC/urban/oldies
hybrid also figured into Pirate’s fall
slippage. “Our initial plan was to get
into the top five and then get a little
help from KKBT against [top 40/
dance KPWR] Power 106, KIIS. We
also thought they’d take a little from
KOST. We never dreamed they would
do what they did.”

Ironically, now that KKBT has
gone urban, the station may indeed
hit Pirate’s rivals from the other side,
as Shannon had hoped. “I think
they’ll do spectacularly now. But
what if they had the format to go
with the marketing and promotion
they did in the beginning?” he asks.

“The other element is that the mu-

sic got really bad for us. There were
several rock superstar projects that
weren’'t completed in time, so there
weren’t enough hits. We're sitting
there watching the American Music
Awards and all the awards were for
dance. When seven out of the top 10
songs aren’t on your playlist, you
have a big problem.”

For a brief moment last fall, it
looked like Pirate might deal with
that issue, as did WDFX Detroit,
KEGL Dallas, and a number of oth-
ers, by opening the list to dance. Al-
though the station spiked “Blame It
On The Rain” a few times, several
weeks later it was running bogus tes-
timonials from Milli Vanilli and New
Kids On The Block during the morn-
ing show pointing out that “you don't
hear us on Firate Radio because we
suck.”

Steele emphasizes that KQLZ
“never messed with dance music seri-
ously. We played one or two songs

(Continued on page 76)

KOQLZ Music
Monitor

Pie Riono
100.3 M

7:35-8:20 p.m.
" Tesla, ““Love Song'’; INXS,
. ‘“New Sensation”’; Sammy Ha-
gar, “Your Love Is Driving Me
Crazy’’; Aerosmith, “What It
Takes’’; Eilly Squier, ‘“The
Stroke”; P=ter Murphy, “Cuts
You Up”’; Motley Crue, ‘“‘Kick-
start My Heart”'; Modern En-
[ glish, “I Melt With You’’; White-
snake, “The Deeper The Love”;
Roxette, ““Dangerous’’; War-
rant, “Heaven”; AC/DC, “You

Shook Me All Night Long.”
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Zapoleon To KNRJ In Nationwide Shuffle;
Atkins Will Be Maijic Again; Glark To WOMC

NATIONWIDE Communications
has announced that it will move na-
tional PD Guy Zapoleon from his
KZZP Phoenix base to its soon-to-be-
acquired KNRJ Houston, where he
will be in-house PD. Nationwide adds
two new group PDs: KISW Seattle
PD Steve Young, who will also over-
see KWSS San Jose, Calif., and
KZAP Sacramento, Calif., and WNCI
Columbus, Ohio, PD Dave Robbins,
who already works with WOMX Or-
lando, Fla., and will now oversee
KZZP. They join WPOC Baltimore’s
Bob Moody, who has been working
with WGAR Cleveland and WKZL
Winston-Salem, N.C., for several
years. Zapoleon will work with
KRQQ Tucson, Ariz., and KLUC Las
Vegas. Nationwide plans to take over
KNRJ in early April.

PROGRAMMING: ATKINS RETURNS

Elsewhere in Houston, Ron Atkins
is the new PD of urban KMJQ (Majic
102). Atkins programmed KMJQ in
1985-87. He was most recently re-
sponsible for WYLD-FM New Or-
leans’ stunning 18-month comeback
... Former AC WUSA (W101) Tam-
pa, Fla., PD Bobby Irwin is the new
PD at similarly formatted KLSY Se-
attle. He replaces Chris Mays, who
exited several weeks ago ... Oldies
KLOU St. Louis PD Frank Holler is
out; no replacement yet.

Album WLLZ Detroit appoints
Jay Clark, former PD of AC rival
WOMC, as its new PD, replacing
Doug Podell. Across town at oldies
WKSG, Michael Kay is the new PD;
last PD at WRKA Louisville, Ky.,
Kay replaces Rod Prahin, who stays
for mornings.

Harry Nelson, PD of WODS (Old-
ies 103) Boston, has been named PD
at AC rival WROR, assuming duties
that had been held by group PD Jim
Herron ... Top 40 WEZB New Or-
leans PD Bob Mitchell has an-
nounced that he will not renew his
contract with the station when it ex-
pires in April. Call 504-581-7002.

At country/AC KQOL Salt Lake
City, John Demick from AC KBLQ
Logan, Utah, is the new PD. He re-
places Kevin Lewis, who will pro-
gram album KKBR Albuquerque,
N.M., which drops oldies to become.
“The Rebel Rocker” KRBL, modeled
on co-owned KBER S.L.C., where
Lewis was recently MD.

Longtime black AM WCHB De-
troit has completed its move from
1440 to 1200. That means that new
gospel outlet WMKM is occupying
WCHB's old frequency under presi-
dent/owner Mike Gallagher and PD
Kirt McReynolds from WABQ
Cleveland . . . Rich Bailey, PD of old-
ies WXLY Charleston, S.C,, is the
new OM at WKSI Greensboro, N.C.
Dale O’Brian remains as PD.

WBAB Long Island, N.Y,, officials
have confirmed that the station will
simulcast album rock to the island’s
East End when its sale to the owners
of top 40 WWHB Hampton Bays,
N.Y, is completed. WWHB will keep
its calls and some of its staffers.

Minneapolis gets a new Business
Radio Network affiliate in late March
when KZOW, now running Satellite
Music Network’s Z-Rock, switches to
business news as KJJO-AM. Al-

though Jack Smith is out as KJJO’s
GM, KJJO staffers insist the FM’s al-
bum format is safe. Meanwhile,
WELX Jacksonville, Fla., becomes a
BRN affiliate around May 1.

Former top 40 WSRZ (Z106) Sara-
sota, Fla.,, PD Tom Evans leaves ra-
dio to establish a Seattle-based inde-
pendent record promotion firm ...
WDKX Rochester, N.Y., PD Jeff
Grant is the new PD at urban
WNHC New Haven, Conn.

After more than 15 years as PD of
top 40 CKOC Hamilton, Ontario, PD
Nevin Grant relinquishes those du-
ties to APD/MD John Novak. Grant

by Sean Ross with
Craig Rosen & Phyllis Stark

will consult parent company Arman-
dale Communications and program
CKOC's AC sister CKLH (K103). On
CKOC, Peter Newman goes from
nights to middays. Pete Daly returns
to the station from CJLB Thunder
Bay, Ontario, for p.m. drive.

AC KOMJ Omaha is now top 40
KXKT (The Cat) under PD/p.m. driv-
er Brian DeGeus, formerly of
KXXR Kansas City. Sandi Davis be-
comes MD. Jefferson “Action” Jack-
son joins from KAYI Tulsa, Okla.,
for nights ... Ex-KRNO Reno, Nev.,
PD Larry Irons is now PD/midday
at oldies WIBM-FM Lansing, Mich.,
replacing Pete Hamel ... Urban
WMMY Mobile, Ala., OM/PD Ge-
rard Raine goes to sales. Production
director Aaron Appleberry is now
PD; p.m. driver Sonny Love is OM.

Satellite oldies outlet KDZA Pueb-
lo, Colo., is now simulcasting top 40/
rock sister KATM Colorado Springs,
Colo. Across town at AC KVUU, PD
Todd Stewart is out . .. WKHI Ocean
City, Md., APD/MD Bob Steele
leaves to become PD of top 40 WSPK
Poughkeepsie, N.Y., where Stew
Schantz stays as MD. At WKHI,
Tony Q. Foxx moves to afternoons,
leaving an overnight opening.

Mike McAdams, formerly PD of
country WTRS Ocala, Fla., is the new
PD of country/religious combo
WJOE/WJST Port St. Joe, Fla.
WJST has the odd distinction of hav-
ing dropped Z-Rock for gospel; it was
previously WWZR . .. Urban WBXT
Canton, Ohio, beset by financial and
legal problems for the last year, is off
the air ... Top 40 WTYX Jackson,
Miss., is now Oldies 94.

STRANGE HOME AUDIO: WPLJ HOAX

It has been a heavy couple of
months for practical jokes, skir-
mishes between rival stations, and
the like, but this week America’s
Strangest Home Audio needs its own
section. Perhaps the punchline of the
week was a story in the New York
Daily News on March 14 claiming not
only that VH-1's Jeff Rowe had been

given the WPLJ PD job, as has been
widely rumored for weeks, but that
New York legend Dan Ingram was
replacing Gary Bryan in mornings.
The News now says that it received a
hoax call from somebody claiming to
be WPLJ GM Mitch Dolan and
couldn’t reach any of the other par-
ties involved until it was too late.

In radio-wars capital Tampa,
WYNF is on the air celebrating its
10th anniversary as a rock station;
new rival WXTB (98 Rock), however,
has a promo on the air by Great
American VP/radio (and former
WYNF GM) Dave Milner claiming
that he launched the station 8%/,
years ago. WYNF GM Shaun Port-
man claims WYNF evolved from top
40 in 1979 and that the 8!/,-year mark
only represents when Milner joined
the station and took it more mocal.
WXTB now says it is “seven weeks
old and damn proud of it.”

Tampa’s other running battle,
WFLZ vs. WRBQ, is on momentary
hiatus. The court case between the
two stations began last week, but
has since been postponed for 20
days. WFLZ parent Jacor is, howev-
er, trying to stop KQKS Denver
from using the “Power Pig'"’ slogan
as a preemptive strike at whatever
changes Jacor may make at its
KRFX there. At press time, KQKS
said the term was still on the air.

In Jacksonville, Fla., classic rock
move-in WIOI, which has been
fighting an FCC interference battle
with four rivals, has been ordered
by the FCC to shut off a downtown
booster. WIOI GM Buc Weatherby
says the FCC has given his station a
temporary stay of the order. Across
town at AC WIVY, GSM John
Hunt is upped to GM, replacing
Steve Avellone. Dean Jackson,
from WTHT Portland, Maine, joins
for afternoons, replacing Bobby El-
lis.

In Greenville, S.C., where the
WANS-FM vs. WMYT battle turned
ugly last week with the arrests of
WANS OM Bill McCown and MD
Jeff Hayes for an alleged bomb
threat against WMY]I, the pair have
now been fired. WANS says McCown
and Hayes ‘“were terminated for
what they did and withholding infor-
mation from the owner and manage-
ment regarding the investigation.”

Urban KJMZ (100.3 Jamz) Dallas
was, at press time, planning a fare-
well party on Sunday (18) for Stanley
T. Evans, former p.m. driver at rival
KKDA-FM. The problem is that, at
press time, Evans was planning to be
in Savannah, Ga., guesting at former
employer WZAT and not in Dallas,
where he says a noncompete clause
would probably prevent him from be-
ing at the KIMZ event anyway. Ev-
ans wants to get back into top 40 ra-
dio; call him at 817-695-1073. KIMZ
has its own opening, as night jock
Jay Michaels is gone.

Bill Whiteman from top 40 WRCK
Utica, N.Y,, is the new p.m. driver on
top 40/rock WAAF Boston as Rick
McKenzié moves to middays. WAAF
heralded Whiteman'’s arrival by posi-
tioning him under a downtown bill-
board that said, “Help, I Need A
Job.” Despite the fact that other sta-
tions have used similar stunts for

John Cochran.

newsline...

ENTERCOM says it has filed a breach-of-contract suit against Reams
Broadcasting following the collapse of its deal to buy WBVE Cincin-
nati. Entercom says the deal fell apart over several contract provisions
that Reams claims have been fulfilled. However, Paco-Jon Broadcast-
ing, which currently faces a similar suit from the owners of WMYK
Norfolk, Va., over its failure to close on that station, has agreed with
Susquehanna to purchase its WGH-AM-FM Norfolk.

MICHAEL O’SHEA, GM of KUBE Seattle, will transfer to KMGC Dallas
when Cook Inlet takes over this summer. He replaces Ross Reagan.

STEVE LAPA is the new GM at WAXY Miami following Ackerly’s take-
over of that station. He replaces Doug Donaho, who becomes chairman
of the Video Ideas video production company.

TOM MILEWSKI has been upped from senior VP/law and administration
to executive VP at Greater Media. He remains general counsel.

ROB ADAIR is named VP/GM of AC KMGL Oklahoma City, replacing
Pat Etzkin. Adair, a first-time GM, was GSM of WHP Harrisburg, Pa.

OTHER 6MS: David Reeder, GM of religious station KYCR Minneapolis,
will also assume the GM duties at WDCT Washington, D.C.; former
CJOB/CKIS Winnipeg, Manitoba, GSM Ralph Warrington has re-
turned to the AC combo as president/GM, replacing station veteran

years, WAAF says Whiteman got at-
tention on album WBCN, as well as
from a number of local media outlets
before the ruse was revealed.

At least some of this should be fod-
der for the upcoming Filmhouse/
Dick Clark radio-oriented TV series
similar to “America’s Funniest Home
Videos.” Currently known as “Just
For Laughs,” its pilot is now set to
air May 6 on ABC. Hosted by Film-
House pitchmen Mack & Jamie, the
show covers stunts, contests, and
amusing DJ performances, and will
follow “AFHV” that week.

PEOPLE: C’MON GET HAPPY?

Former “Partridge Family” star-
turned-WEGX (Eagle 106) Philadel-
phia late-nighter Danny Bonaduce
was arrested March 9 for crack pos-
session in Daytona Beach, Fla.,
where he was filming an episode of
the USA Network show ‘“Youth-
quake.” Bonaduce has been suspend-
ed from the Eagle while he seeks
treatment; former WI0Q (Q102) Phil-
adelphia PD Elvis Duran is filling in
until WEGX management decides
Bonaduce is ready to come back.

Randy Brown returns to adult al-
ternative KOAI (The Oasis) Dallas,
which he once programmed, as an-
chor of an ambitious new morning
show. Patterned on “Good Morning
America,” it features extensive news
and lifestyle content. Ken Rundel
moves to afternoons.

At WPGC Washington, D.C.,
morning man Jim Elliott is out; he’ll
be replaced by PD Dave Ferguson,
which means that the station now has
an afternoon opening ... Top 40/
dance KNRJ Houston assistant MD
Judy Haveson leaves to become SBK
Records’ national secondaries person.

WCKG Chicago morning man
Rich Koz leaves to concentrate on
his television work; Mitch Michaels
moves to mornings, which leaves
WCKG with a midday opening.
Across town at top 40/dance WBBM-
FM, details were still being worked
out at press time, but George McFly
from WAVA Washington, D.C., will
probably be the night jock by the
time you read this.

WXTB brings in new morning man

Tom Sebastian from WRXK Fort
Myers, Fla. Sebastian, who will use
the name Buck Maui, replaces Brian
Smith & Bruce Barber ... Dave
Rickards, formerly of classic rock
KRFX Denver, is the new morning
man at album KGB San Diego . ..
WNEW-FM New York moves over-
nighter Ken Dashow to the morning
team; he swaps shifts with Marty
Martinez.

Station veteran John Hart is off
the morning team at album KYYS
Kansas City ... Paul Castronovo,
formerly half of the morning team at
WGFX Nashville, joins Roxette from
KVET/KASE Austin, Texas, for
mornings at WKRR (Rock 99) Bir-
mingham, Ala. They replace Chip
Nelson & John Stewart.

At KZZP Phoenix, research direc-
tor Darcy Sanders is named MD . ..
Atlanta radio veteran Mark McCain
is doing afternoons at AC WALR . ..
Night host John Marshall is now
APD at AC WOMC Detroit.

Alex Stone goes from middays at
AC KYKY St. Louis to mornings at
similarly formatted WMXZ New Or-
leans, where he replaces Dennis
Day. Also, former KQLZ Los Ange-
les operations assistant Andrew
McLaughlin joins WMXZ for over-
nights . . . Tammy Rush from
WQUE New Orleans is the new night
jock at AC KAMJ Phoenix.

Veteran KFI Los Angeles morning
man Al Lohman has landed at AC
KPLM Palm Springs, Calif., where
he’ll join PD Ford Michaels in morn-
ings . .. Dana Kelly joins oldies
WEGW Wheeling, W.Va., for nights;
she was a part-timer at top 40 rival
WOMP-FM . .. Shellie Bowers,
morning personality at gospel
WYCB Washington, D.C., joins
crosstown urban WKYS for news.

Author Jeffrey Mayer is interested
in doing radio interviews to promote
his time-management book, “If You
Haven't Got The Time To Do It
Right, When Will You Find The Time
To Do It Over.” Call 312-944-4184.

Assistance in preparing this col-
umn was provided by Cynthia Han-
son and W.T. Koltek.
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Strong News Focus, Brighter $$ Picture Mark NPR At 20

LOS ANGELES—In its two decades,
National Public Radio has become a
substantial force in the radio indus-
try. It has even garnered the praise
of influential commercial broadcast-
ers, such as consultant Frank Cody,
who has called NPR’s “Morning Edi-
tion” radio’s “sleeping giant.”

Because NPR, which will celebrate
its 20th anniversary on March 28, is
listener supported, the network can
devote extensive time and energy to
news and the arts without worrying
about appealing to the demographics
sought by advertisers. “We are free
from that constraint because of the
nature of noncommercial public
broadcasting,” says NPR VP/devel-
opment Jane Couch. “We can be a
forum for the type of programming
that might not be considered econom-
ically feasible for commercial radio.

“Our mandate is to deliver prod-
ucts to as diverse an audience as we
can interest in public radio, and serve
as large a percentage of the Ameri-
can people that can tune in. We don’t
do programming, particularly news,
saying we are looking for the ‘xyz’
demo.”

The network’s noncommercial na-
ture has allowed it to provide the
most extensive coverage on radio of
crucial news stories, such as live cov-
erage of the Watergate hearings in
1973, the first live broadcast in his-
tory from the Senate floor in 1978 for
the Panama Canal Treaties debate,
and live coverage of another national
scandal, the Iran-Contra hearings in
1988.

It also has arguably the most ex-
tensive regular news coverage of any
radio network, commercial or other-
wise. NPR’s ambitious regular news
coverage began in 1971 with the de-
but of its daily afternoon feature “All
Things Considered.” Eight years lat-
er it branched out with “Morning
Edition,” with its most recent news
addition, “Weekend Edition” giving
the network a solid seven-day-a-week
news presence.

According to Couch, NPR's news
programming garners an estimated
weekly audience of 7.4 million listen-
ers. “Morning Edition,” which has an
estimated audience of 4.8 million, re-
cently surpassed “All Things Consid-
ered,” which draws an estimated 4.6
million listeners. In all, NPR has
roughly doubled its audience in the
past decade and now has a weekly au-
dience of more than 11 million on its
377 member stations.

“It’s clear commercial radio has re-
duced its news carriage, perhaps be-
cause of the regulatory environ-
ment,” says NPR president Douglas
J. Bennet. “That has yielded a fairly
substantial audience to public radio.”

That audience, according to Couch,
is made up of active people, whose
concerns go beyond their jobs. “Forty
percent watch no television or an
hour at most a week,” she says.
“They are very active, civic-minded
individuals. Our research says they
are active on school boards and civic
projects.”

That type of audience, she says, is
hungry for new, culturally signifi-
cant programming, such as NPR’s
contemporary world beat program,
“Afropop Worldwide.” “We are not
only permitted to take risks, we are
expected to take risks,” she says.
“The audience is with us because we
surprise them.”

Some question, however, just how
many risks NPR is taking these days.
“It’s still young, but it’s not a baby
any more,” says KCRW Los Angeles
station manager Ruth Hirschman, a
former NPR board member. “Now
everyone is 10 to 15 years older and
things that were fresh, original, and
remarkable are now old hat.”

Other growing pains include
NPR’s early-'80s financial crisis and
recent internal struggle. In the early
"80s the network faced a financial
crunch that forced programming and
employee cutbacks.

Bennet, who before joining NPR in
1983 had no previous experience in
radio or journalism, helped the net-
work out of its dire financial situation
with his strong business sense. NPR
is now back on its feet, thanks in part
to a 1986 financial restructuring.
(Two-thirds of its funds are raised
from fees paid by member stations
via listener donations. The other one-
third comes from corporate, founda-
tion, and private donations.)

The internal situation in NPR’s
news department is a little shaky, but
appears to have calmed after two
years of heavy changes. News VP
Adam Clayton Powell III, former
owner of N/T KFYI Oakland, Calif.
(now KDIA), recently resigned after
repeated attacks from colleagues re-
garding his personal management
style and hirings were reported in the
Washington Post Magazine.

Although internal rumblings may
have temporarily rocked the boat,
NPR’s radio influence remains
strong. In 1980, it installed the first
national satellite interconnection sys-
tem, which would later become com-
monplace in commercial broadcast-
ing. It recently signed an agreement
with Hughes Communications Inc.
that will provide the network with
digital delivery satellite capacity
through the year 2005.

BRAIKER TAKERS
When Braiker Radio Services an-
nounced March 8 that it would cease
operations three days later, rival
Drake-Chenault/Jones Satellite
Services sprang into action (Bill-

board, March 17). “The minute we
knew, we were on the phone with
[Braiker affiliates] trying to help
those guys out,” says D-C/J VP/GM
TJ. Lambert. “Of course it helps us
out as well.”

According to Lambert, the fact
that Drake-Chenault offers commer-
cial-free satellite programming,
much like Braiker did, will make it
easy for former Braiker affiliates to
make the switch. At press time, Lam-
bert said Drake-Chenault had eight
former Braiker affiliates signed and
expected to have another eight

NTWORKS

SYADICATION

by Craig Rosen
signed shortly.

ARGCUND THE INDUSTRY

CBS News veteran Charles Os-
good will host the 15-part special
“Poems, Poets And Song,” to be
broadcast this weekend (24-25). The
series on American poetry will spot-
light a variety of wordsmiths from
Walt Whitman and Emily Dickinson
to Allen Ginsberg, Gwendolyn
Brooks, and rapper KRS-One of Boo-
gie Down Productions.

Olympia Broadcasting Networks
will now offer “John Madden’s
Sports Quiz” and “John Madden’s
Sports Calendar” on compact disk.
The latter show celebrates its one-
year anniversary with a “Mystery
Week” special during the week of
April 9-15 . . . Sheila Jaskot has been
upped to executive producer of
NBC’s Talknet. She had been a pro-
ducer for Talknet since 1986.

The new VP/group director of
ABC Radio Adult Networks is
Derek Berghuis, formerly of Fair-
child Publications, a Capital Cities/
ABC Inc. publishing company at
which he was associate publisher of
Electronic News. Berghuis, who

worked in sales and management po-
sitions in the early '80s at radio sta-
tions in the U.S. and Canada, replaces
Stu Krane, who left the post for a po-
sition with EFM Media Manage-
ment.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast time
and dates.

March 23-24, Miki Howard, Starbeat, MJI
Broadcasting, one hour.

March 23-24, Tom Petty, On The Radio,
Westwood One Radio Networks, one hour.

March 23-25, Aerosmith, Metalshop, M|
Broadcasting, two hours.

March 23-25, Rod Stewart, The Weekly Special,
Unistar Radio Networks, 90 minutes.

March 23-25, Elvis Presley, Dick Clark's Rock,
Roll & Remember, Unistar Radio Programming,
four hours.

March 23-25, The Academy Awards, The Great
Sounds, Unistar Radio Programming, four hours.

March 24, The Supremes, Solid Goid Saturday
Night, Unistar Radio Programming, five hours.

March 24-25, 3rd Bass/Jeff Redd/Gap Band,
RadioScope, Bailey Broadcast Services, one hour.

March 26-April 1, Medical Dementia, Dr. De-
mento, Westwood One Radio Networks, two
hours.

March 26-April 1, Gloria Estefan, Direct Hits,
MJ1 Broadcasting, one hour.

March 26-April 1, Steve Khan, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

March 26-April 1, Aerosmith, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

March 26-April 1, Led Zeppelin, High Voltage,
Westwood One Radio Networks, two hours.

March 26-April 1, April 1964, The Lost Lennon
Tapes, Westwood One Radio Networks Special Se-
ries, one hour.

March 26-April 1, Heart, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

March 26-April 1, Foreigner, Classic Cuts, MJI
Broadcasting, one hour.

March 26-April 1, Reba McEntire, Country To-
day, MJI Broadcasting, one hour.

March 26-April 1, k.d. lang, Westwood One Pre-
sents, Westwood One Radio Networks, one hour.

FCC Aims To Rein In Use Of FM Translators;
NAB Protests Plan For Free Political Air Time

EBY BILL HOLLAND

WASHINGTON, D.C.—In one of
the first major broadcast actions
by the almost-full-complement
FCC (with only Ervin Duggan ab-
staining), the commission voted to
put strict guidelines on FM trans-
lator use, effectively snuffing the
growing use of translators as a
low-power FM service.

In the announcement following
the vote, the FCC said it “contin-
ues to believe that the proper role
for FM translators is that of a sec-
ondary service intended to supple-
ment the service of FM ...” and
added that no longer may a trans-
lator be established “solely as a
means of relaying a signal of its
primary station to a more distant
facility.”

National Assn. of Broadcasters
radio board officials applauded the

action, which will be open for pub-
lic comment before final ruling.
Said Denise Shoblom, chairman of
an NAB subcommittee on the
problem: ‘“We are extremely
pleased that the commission has

WASHINGTON
ROUNDUP

begun our long-sought rule-mak-
ing aimed at ending FM translator
abuses.”

NAB PROTESTS POLITICAL PLAN
The NAB has given thumbs-
down to a congressional panel rec-
ommendation to provide eight
hours of free air time each year on
each radio and TV station in the
country. Under the plan, stations

would be required to provide two
hours of time each year to both the
Democratic and Republican par-
ties, and another two hours to each
state Democratic and Republican
party—66% of that time to be pro-
vided during the September to No-
vember time period prior to elec-
tions.

In a letter to Senate Majority
Leader George Mitchell, D-Maine,
and others, NAB argued that
broadcasters would be forced to
“turn over control of their facili-
ties to the two parties, their candi-
dates, and consultants.”

James May, NAB’s top govern-
ment relations official, called the
plan not only unworkable and un-
constitutional, but an irritant. Vot-
ers would be so angered by the
“deluge of 30-second ads”’ that they
would ‘““have to be driven to the
polls in paddy wagons,” May said.

YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Another Brick In The Wall, Pink
Floyd, coLumeia
: é.ogger. Dan Fogelberg, FuLL MOON/
PI

. Crazy Little Thing Called Love,
Queen, ELEKTRA

. Desire, Andy Gibb, rso

. Working My Way Back To You/
Forgive Me, Girl, Spinners, ATLANTIC

. On The Radio, Donna Summer,
CASABLANCA

. Him, Rupert Holmes, mca

. The Second Time Around,
Shalamar, soLar

. Too Hot, Kool & the Gang, DE-LITE

. How Do | Make You, Linda
Ronstadt, asyLum

POP SINGLES—20 Years Ago

. Bndge Over Troubled Water,
Simon & Garfunkel, coLumsia

. The Rapper, Jaggerz, KAMA SUTRA

. Give Me Just A Little More Time,
Chairmen Of The Board, invicTus

. Instant Karma (We All Shine On),
John Ono Lennon, appLE

. Rainy Night In Georgia, Brook
Benton, cotiLLion

. Let It Be, Beatles, appLE

. He Ain’t Heavy, He's My Brother,
Hollies, epic

. Love Grows (Where My Rosemary
Goes), Edison Lighthouse, BeLL

. Evil Ways, Santana, coLumsia

. Didn't | (Blow Your Mind This
Time), Delfonics, PHILLY GROOVE

TOP ALBUMS—I10 Years Ago

. The Wall, Pink Floyd, coLumsia

. Damn The Torpedoes, Tom Petty
& the Heartbreakers, BACKSTREET

. Mad Love, Linda Ronstadt, asvLum

. Permanent Waves, Rush, MErRCUuRY

. Bebe Le Strange, Heart, eric

d E’pr‘lgenix, Dan Fogelberg, FuLL MOON/

—
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. The Whispers, The Whispers, SoLAR
| Em\ And Games, Chuck Mangione,

. Against The Wind, Bob Seger & the
Silver Bullet Band, capitoL
. Off The Wall, Michael Jackson, eric

TOP ALBUMS—20 Years Ago

. Bridge Over Troubled Water,
Simon & Garfunkel, coLumsia

. led2 lin i, Led Z lin,
LedZgpeelin . Led Zeppelin

W N AW N=
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. Hey Jude, Beatles, appLE
. Morrison Hotel, Doors, ELEKTRA
. Willie And The Poor Boys,

Creedence Clearwater Revival,
FANTASY

. Abbey Road, Beatles, appLE
. Santana, coLumBia
. Chicago, coLumBia

. Live In Las Vegas, Tom Jones,
PARROT

10. Hello, I'm Johnny Cash, Johnny
Cash, coLumBia

COUNTRY SINGLES—10 Years Ago

1. Why Don’t You Spend The Night,
Ronnie Milsap, rca

. I'd Love To Lay You Down, Conway
Twitty mca

. Sugar Daddy, Bellamy Brothers,
w}x]f%vER/CURBy yEroTey

. My Heroes Have Always Been
Cowboys, Willie Nelson, coLumsia
! Ikl?'lc(inky Tonk Blues, Charley Pride,

haw N =

WRNG

. It's Like We Never Said Goodbye,
Crystal Gayle, coLumsia

. Men, Charly McClain epic

. ('l Even Love You) Better Than |

Did Then, The Statler Brothers,
MERCURY

9. Lying Time Again, Mel Tillis, Etextra
10. Women I've Never Had, Hank
Williams Jr., ELEKTRA/CURB

SOUL SINGLES—10 Years Ago
. And The Beat Goes On, Whispers,
SOLAR

N O U AW N

. Special Lady, Ray, Goodman &
Brown, poLYDOR

. Stomp, Brothers Johnson, a&m

. Too Hot, Kool & the Gang, DE-LITE

. Bounce, Rock, Skate, Roll, Vaughn
Mason & Crew, BRUNSWICK

. Working My Way Back To You/
Forgive Me Girl, Spinners, ATLANTIC

. | Don’t Believe You Want To Get
Up And Dance, Gap Band, MERCURY

. Theme From The Black Hole,
Parliament, casaBLANCA

. The Second Time Around,
Shalamar, soLar

. Off The Wall, Michael Jackson, epic

o -] ~ - SDaw N =
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CANADIAN
RATINGS:

WINTER 90 BBMS

Sp Su Fa W

Call Format '89 ‘89 ‘89 90
TORONTO
CFRB AC 132 130 116 131
CHF1 AC 94 78105 101
CHUM-FM AC 87 87 89101
CBL CBC 43 43 62 68
ciQ album 55 67 76 6.0
CFTR top 40 64 56 56 50
CFNY modern 53 52 47 49
CicL adult std 76 66 75 49
CJEZ easy 45 39 31 43
CHUM oldies 37 29 34 41
CKFM AC 42 47 36 40
CKEY oldies 40 35 29 36
CFGM country 32 33 29 34
CBL-FM CBC 29 29 25 32
CFMX classical 13 16 22 26
MONTREAL
CKAC Fr/adult std  10.8 10.4 12.0 10.6
CFGL French/AC 90 105 91 938
CKMF French/top 40 83 91 103 95
CHOM album 75 1.1 64 713
CKOI French/top 40 60 7.4 54 69
CIMS French/AC 80 60 74 638
CJAD AC 70 64 74 67
CIFM AC 52 54 51 54
CFQR easy 47 47 42 52
CITE French/AC 79 69 12 47
CBF French/CBC 44 32 40 43
CIEL French/AC 26 34 33 40
CKVL French/talk 35 38 25 33
CHTX top 40 20 20 23 32
CBM-FM CBC 1.7 15 15 24
CFCF adult std 21 28 26 24
CBM CBC 19 14 19 22
CBF-FM French/CBC 20 15 19 16
VANCOUVER, B.C.

CKNW AC 16.4 153 175 185
[o:11] CBC 7.2 68 83 97
CFoX album 98 76 72 15
CKwX country 74 62 83 70
CHQM-FM easy 47 66 66 69
CFmi album 56 66 47 56
CBU-FM CBC 30 37 27 51
CKLG top 40 53 56 43 50
CFUN AC 55 11 54 47
CKKS AC 51 37 45 42
CIR country 26 42 35 40
CHRX cls rock 34 42 36 36
CHQM AC 37 38 49 32
cist oldies 50 50 35 28
CKXY top 40 23 30 28 19

OTHER CANADIAN TOP 40
HIGHLIGHTS
CFCN Calgary, Alb., 11.9-9.8
CFRA Ottawa 9.6-11.0 (No. 1)
CHED Edmonton, Alb., 11.1-9.9

phone book)

1)

CJSB Ottawa 3.1-4.0

CKOC Hamilton, Ont., 9.0-6.4
CKTF Ottawa 7.9-7.0

OTHER CANADIAN NO. T STATIONS
CHAM Hamilton, Ont. 11.2-11.7
CHQR Calgary, Alb. 10.2-14.7
CHQT Edmonton, Alb. 11.1-11.8
CJOB Winnipeg, Man. 23.3-23.3

CHTX Montreal 6.5-8.3 (Anglo-
CIMF Quebec City 19.2-24.2 (No.

BILLBOARD RADIO:
More of
broadcasting’s
fresh news
and ideas
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
GOLD—Stations with a weekly cume

SILVER—Stations with a weekly cume

audience of more than 1 million.
audience between 500,000 and 1 million.

audience between 250,000 and 500,000.

24 30 Natalie Cole, Wild Women Do (From “Pr 26 EX  Grayson Hugh & Betty Wright, How ‘Bou 28 EX  Aerosmith What It Takes 20 21 Alannah Myles, Black Velvel
25 EX guincy Jones, The Secret Garden A — Rod Stewart, This Old Heart Ot Mine A0 — Smead O'éomor, Nothing Compares 2 U 21 25 MC Hammer, U Can't Touch This
2 EX Aerosmith, What It Takes A —  Sinead D'Connor, Nothing Compares 2 U 22 30 Adam Ant, Room At The Top
27 31 Don Henley, The Heart Of The Matter A —  Sweet Sensation, Love Child 23 23 Midnight Oil, Blue Sky Mine i
28 33 Shana, You Can't Get Away EX EX Regina Belle, Make It Like 1t Was 24 X A'me Lorain, Whole Wide World (From
29 32 Tears For fears, Advice For The Young EX EX Cher, Heart Of Stone 25 29 Natalie Cole, Wild Women Do (From "Pr
30 35 Bonnie Raitt, Have A Heart EX EX Bonnie Raitt, Have A Heart EX EX The Brat Pack, You're The Only Woman
7 gl EB; Eeler Msurpgy C:}f PXOULUD EX EX Kiss, Forever \ E; g ;;mﬂ Dfurg‘:lyhcl\:\s You Up
2w Lo e 2 near, Sending ove i 5 ) i e Beloved, Hello .
7 3 EX Michatl Bolton How Can We Be Lovers Waslhmg;onj sl [:a'Da'd'eL""'" Palagi s s £ EX foner Ciy Whatcha Gomna Do ith My
New York OM.: Steve Kingston | 3¢ EX Adam Ant, Room At The Top | @ 23 TheBSZs Ream F ! o £X EX  Linear, Sending Al S%;aLo::us
1 2 Tommy Page, I'll Be Your Everything A —  Babyface, whi A?pm 3 4 Taylor Dayne, Love Will Lead You Back Chicago P.D.: Bill Gamble EX EX Young M.C. | Come Off
2 1 Glona Estefan, Here We Are A — Corey Hart, A Little Love 4 6 Phil Collins, | Wish It Would Rain Do . 1 2 Janet Jackson, Escapade EX EX Pajama Party[ Hide And S‘eek
33 Janet Jackson, Escapade i A — Stevie B, Love Me For Life 5 5 Bad English Price Of Love . P D Chuck Beck 2 1 Elton John, Sacrilice EX EX Sweet Sensation, Love Child
4 4 D-Mob Introducing Cathy Dennis, C'Mon A —  Jimmy Summervilie, You Make Me Feel 6 8 Alannah Myles, Black Velvel Detroit .D.: Chuck Bec 34 Billy Joel, | Go To Extremes A — Rod Stewart, This Old Heart Of Mine
5 5 Kyze, Stomp (Jump Jack Your Body) A — Rod Stewart, This Old Heart Of Mine 7 7 Richard Marx, Too Late To Say Goodbye 1 2 Warrant, Sometimes She Cries 4 5 Taylor Dayne, Love Will Lead You Back A — Sait-N-Pepa, Expression
6 6 Madonna, Keep It Together A — The U-Krew, H U Were Mine 8 9 Madoona, Keep It Together 2 3 Roxette, Dangerous 5 9 Linda Ronstadt (Featuring Aaron Nev A —  Jody Wately, Precious Love
77 Biz Markie, Just A Friend EX EX Tom Petty A Face In The Crowd 9 11 Ehon John, Sacrifice 3 4 Biz Markie, Just A Friend 6 6 Roxette, Dangerous A — Jimmy Summerville, You Make Me Feel
8 9 The B-52'5, Roam EX EX Wilson Phillips, Hold On 1010 The Cover Girls, We Can't Go Wrong 4 7 Janet Jackson, Escapade 7 3 Paula Abdul (Duet With The Wild Pair),
9 10 Billy Joel, | Go To Extremes EX EX  Laura Branigan, Moonligh! On Water 111 Paula Abdul (Duet With The Wild Pair), 5 1 Bad English, Price Of Love 8 12 Phil Collins, | Wish It Would Rain Do
1611 Stevie B, Love Me For Life EX EX Sweet Sensation, Love Child 1218 Cliff Richard, Some People 6 10 Molley%me, Without You 9 11 Michael Penn, No Myth
1113 Michel'le, No More Lies ) EX EX Peler Wolf, 99 Worlds 1316 The U-Krew, If U Were Mine 7 11 Tommy Page, I'll Be Your Every 10 7 Gloria Estefan, Here We Are
12 14 Technotronic, Get Up! SBefure The Ni 14 18 Warrant, Sometimes She Cries 8 12 Kiss, Forever 11 14 Madonna, Keep It Together
1315 Taylr Dayne, Love Will Lead You Bac 15 17 D-Mob Introducm%wCathy Dennis, C'Mon 9 9 Milli Vanilli, Money 12 13 The B-52's Roam 5 "o
14 16 Seduction, Heartbeat 16 13 Michael Penn, No Myth 10 6 TheB-52's, Roam 13 8 Chicago, What Kind Of Man Would | Be?
15 17 Luther Vandross, Here And Now —— Y 17220 Michelle, No More Lies 11 5 Alice Cooper, House Of Fire 14 15 The Brat Pack, You're The Only Woman
16 18  Phil Collins, | Wish It Would Rain Do 18 21 Lisa Stansfield, All Around The World 12 8 Richard Marx, Too Late To Say 15 17 Don Henley, The Heart Of The Matter
i 8 mme 5 8 Gmhegrien o e Bl b E
oo . over Girls, We Can’ ron annah Myles, Black Velve f . g
19 8 Pl M':Lﬁ]m With The Wild Pair), 2] |28 [(otherlvandigacyHereanditiow 15 1§ Bilyosh | GoTo Exiremes 16 16 Michael Bollon, How Am | Suppased T | San Francisco P.D.: Dan 0'Toole
20 25 Lisa Stansfieid, All Around The World " 3 Tommy Page, I Be Your Everything 16 13 Seduction, Two To Make It Right 19 28 Luther Vandross, Here And Now 1 2 Roxette, Dangerous
21 23 Regina Belle, Make It Like it Was Boston P.D.: Steve Rivers 23 26 Stevie B, Love Me For Lite 17 21 Madonna, Keep It Together 20 18 Lou Gramm, Just Between You And Me 21 Janet Jackson, Escapade
22 24 Jane Child, Don't Wanna Fall In Love 28 2 MnchaeICBMlon How Can We Be Lovers 18 23 Phil Collins, | Wish It Would Rain Do 21 19 Tom Petty, Free Fallin’ 3 & Phil Collins, | Wish [t Would Rain Do
23 28 Motley Crue, Without You 13 Alannah Myles, Black Velvet 5 g Motley Crue, ; thout You 19 14 Paula Abdul (Duet With The Wild 22 27 Jane Child, Don’t Wanna Fall In Love 4 3 The B.52s, Roam .
24 26 Alannah Ily(es, Black Velvet 2 6 Michellle, No More Lies 2% ;aol’t»s -Pepa, T);‘Qressmn T 20 22 Milli Vanilti, All O Nommg 23 24 Cher, Heart Of Stone. § 13 Tommy Page, I'll Be Your Everything
25 12 The Cover Girls, We Can't Go Wrong 3 1 Janet Jackson, Escapade A — K '""I“‘ is %'d E?;’ ine 21 25 Faster Pussycat, House OF Pain 28 20 Jody Watley, ;verymm% ) 6 7 Kevin Paige, Anything | Want
26 79 Kiss, Forever 4 5 Billy Joel, i Go To Extremes Az8 — (Calloway, | Wanna Be B ' 22 28 Technotronic, Get Up! (Before The 25 22 Michael Damian, Was If Nothing At All 7 8 Bad English, Price Of Love
AZ7 —  EMton john, Sacrifice § 2 Paula Abdul (Duet With The Wild Pi"i- A29  —  Technotronic, GQ‘AUD- (B% ore The Nig 23 EX  Sinead 0'Connor, Nothing Compares A26 — Sinead 0'Connor, Nothing Comrares 2U & 12 Madonna, Keep It Together
28 30 Michael Bolton, How Can We Be Lovers 6 10 Taylor Dayne, Love Will Lead You Bacl A30  —  Adam Ant, Room At The Top 25 15 Aerosmith, Janie's Got A Gun 27 30 Rod Stewart, This Old Heart Of Mine 9 16 Taylor Dayne, Love Will Lead You Back
29 21 Jaya, Il You Leave Me Now 7 4 Biz Markie, Just A Friend 25 EX Digital Undevsvonnd The Humpty 28 23 Linda Ronstadt geamving Aaron Nev 10 11 Linda Ronstadt (Featuring Aaron Nev
A0 —  Sweet Sensation, Love Child g {; n::ﬂ“’;lﬂ '::S? ('};‘:ﬁe."‘;’h . : = ls.les; S:anshel F /})IL round The A233 = nsleiémfl Bo!Tlon, H ov;;| C;m I!V;B}t‘a' Lovers }% 2: glllalx::hd‘dlyl%o &aﬁf’&ﬂf&
la Rons! urin, ron Nev — luction, Heartbeat uction, Twa To Make i
10 14 A'me Lovgin, Whole Wide World (From " A — Aerosmith, What It Takes EX EX Sweet Sensation, Love Child g 13 14 Richard Marx, Too Late To Say Goodbye
11 9 The B-52's, Roam EX EX  Enuff Z’Nuff, Fly High Michelle 18 5 The Cover Girls, We Can't Go Wrong
12 16 Lisa Stansfield, All Around The Worid EX EX Taylor Dayne, Love Will Lead You 15 9 Michel'le, No More Lies
13 17 Roxette, Dangerous EX EX Jane Child, Don't Wanna Fall In 16 16 Biz Markie, fust A Friend
{g {; ela#nggllls:,”:nc%é)f Lothahe L A — Caltoway, | Wanna Be Rich g }; %; ::lrét;'aif;llgé"[:‘un":)vrvdayma Fall In Love
nake, The Deeper ove n, »
i g At faTlelate | westingo sl I — = b g S e
ommy e, our kver! in; - L
New York P.D.: Gary Bryan 18 21 Tpchnolrongn:, Get Up! (Before Yhe N I 13 panethackeemiscapade / , CHICAGO'S HIT MUSIC STATION 21 76 Lisa Stansfield, Al Around The World
D 19 EX Sinead 0'Connor, Nothing Compares 2 U 3 6 Alannah Myles. Black Velvet ! ‘one. o’ ,— 7 Chicago P.D.: Brian Kelly 22 27 Leila X With Rob "N’ Raz, Got To Get
1 1 Janet Jackson, Escapade 20 7 Milli Vanilli, All Or Nothin, al E RananiReS Slack / , , / [/ D 23 29 OQaktown 3-5-7, Juicy Gotcha Krazy
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o . L
) ) C'"cl'""a;' Bilt Joel, | Go To &E:;S';;sDave Alen | pallas P.D.: none move through Rock 40, back to the bound- Abdul. In some markets, you can’t get
Mla;m I Janet Jackson EPs-c[a);y.at:;rank Amadeo 4 3 Hanet }:cy““,’"- tscapade 1 1| HanetfackeonEscapade ary of album rock. away with that. We’ll be fine without
g 3 Al Myles, Vel -3L'S, y . N . 5 g
B B L iuere ind o § 2 PurColns, Wi it Wou Ran Do IR D e il eI A year ago, WLRS seemed like one of broadening to the point where we start
LN B e v o C AL B B B e AP he few stations th 't winning with ding confusing. Other stations felt
S & Seduction, Two To Make It Right 5] M| pRanantISometimesione Cies § & Rod Stewad, Downlown Train " the few stations that wasn't winning wi sounding g
& 7T Eiton John, Sacrifice 8 1 Richacd Mors, Tho Lt To Say Goodbye 7 1 Bad English, Price Of Love top 40/rock, dropping 5.5-4.2 in its first full  they had to go more top 40 to get older de-
7 8 Madonna, Keep It Together 9 11 ERon John, Sacnfice 8 8 Billy Joel, | Go To Extremes Y . o "
83 Pl Collns, | Wish It Would Rain Do 10 12 The Smithereens, A Girf Like You 9 9 Aerosmith, Janie's Got A Gun book with the format. Now, with similar mos, whereas we went more AOR.
11 Lo Slanstels Al reund The Wk ] D] (e e i Lead; Yoy Beck 111 Ware Sormtimes She cree ! &7 stations moving aside or expanding musi- So without Milli Vanilli and Abdul, is
A r ichael Penn, No My 3
Wi i 12 12 h Myles, Black Velvet .
D15 B peim pere e Are HE 23;’,&","3;‘;.:;,‘3‘.’,50' Love 31 é'e'd'!.gaon,'?fo To Make de Rt cally, WLRS is one of the few top 40/rock- there enough current, nonballad product
j i il i . . . T2 7%
1817 Rosete Dangege” e Foe 1% | lepiweeayEerRiomeiom || 1Y gl EEeaRII il ers with a major fall Arbitron success sto- for Lyons these days? “It’s true that
., 0 b .. ’ M
1810 Pouis Abdal (buet Wtk Toe Wi Py, | 16 20 Michael Bolton, How Can We Be Lovers | 1616 Depoche Mode, Persomal Jesus. ry, rising 5.5-6.3-7.4 12-plus over the last there’s a problem with that, and I'm ready
1833 Rod Stewsrt Downtown Trin 1915 The 837 hoam o o0 0 Love i3 18 ?‘.i.":“lx:'é;m'&“'* Sy three books. Meanwhile, album WQMF—  for a breath of fresh air. But even though
19 14  Milli Vanilli, Al Or Noth Jentey, 20 20 Bobby Jimmy & The Critters, Somebod H i i
% 19 c,:.;.vf,f"v} 2t Kind Of Man Would | Be? 20 1| [hin Henley.The e O Tiate] Ll m,{o,;';'"'{'gr,,,u,i,,é‘r;{; Pumé u?‘y the station that sent WLRS to top 40 six all tlzese ballads can bring th¢3 tempo down,
2l 2 Lnds Rowsat (Faturing aron New 2 16 D-Mobntraducing Cathy Denns, CMon | 22 2 L‘;d‘g'm?,";gve;",{erg"e",ﬁ;fd ¥ou[Bac years ago—was down 8.2-6.6. they’re so mass appeal that I'm not as con-
23 28 Alannah Myles, Black Veivet 8% Madowma, Hetp 0 Togethar 2 24 Phil Colits, Another Day In Paradise WLRS’ move back to rock began when cerned about them as I would be about
24 21 Regina Belle, Make It Like It Was 25 28 Adam Ant, Room At \ghe Top 25 25 Michael Penn, No Myth . . > b d S B . .
23| Rat) ichae!jpsongHowgAmlliSoposediio % 31 Giant, I'll See You In My Dreams % 2 Calloway, | Wanna Be Rich former Sandusky Broadcasting president playing ‘Paradise City’ in morning drive.
, Ho e Lovers i i otle: rue, 1ithout You . .
7 i g"vlir,‘ f‘eavlot&' Sto% on T e o 329 Doy ez i B Eyerythng B 28 Jane thid, Dot Wanna Fal 1o Love Toney Brooks bought the station in Octo- They test so well across the board that
28 | | W Rich i D ! 8 .
5 B waél& Bveryting 2 B [[Eben bWy El ;:'-3; n?-'.’,'m'ﬁcfnteﬁdﬁ?r( oo ber 1988. Initially, WLRS was only some- they’re pretty safe. And with gold, the mu-
30 26 K , Going Hi Y H ronic, ! (Before The Ni 2 o] B 3 »”
A Gemwistef;::o;;:n:i Canto T e e e You sigh B S'?‘c‘,'.:f?{"'&"' et e what tougher than it had been in its last sic flow is balanced enough.
A — Rod Stewart, This Old Heart Of Mine 33 27 Tesla, Love So ichel’le, No More Lies 5 g - g 3
EX EX Seduction, Heartbeat Rl afI;( ,,P,;’ifi,', H:ESTGO(') Broken Love top 40 gfaﬁ,fsas T(};en, in é&;t)}l;ll of theffqllsowulllg ; leeta lV(&)ftL (;{Ss,tatllops aét t:lat ir(;d (;f tthe
= =W sontheles et year, roppe e use of 1its calls ormat, claim to top status
and became the relative- comes largely from its
2% . . .
m 9 ly modal Rock 102 presentation—talking in-
. 'S 24 by
“ ¥ 3 f 0-
TTRE TR WKI I San Di i Our first step out of ]m Seelflg a tros, using a lot of pr
an Diego P.D.: Garry Wall 1 3 .
™ 11 Paula Abdul (Duet With The Wild Pair), the gate was a little con- . duction, etc. ‘“We still do
lainea gl oy L oI g 3] belvandrossTtereTandiNgy fusing,”’ says Lyons. lot of nice the top five at five that
1 2 Taylor Dayne, Love Will Lead You Back Milwaukee P.D.: Mike Berlak 3 4 Lisa Stansheld,' Il Around The World E ,
23 Calloway, | Wanna Be Rich 1 1 Rosette, Dangerous | uf ommyFageillBelvouriEverything “We didn’t refine our po- . ’ we had when we were
Do famntiiamites |22 eb Bl e |2 Depcche Mod,Prsrl s sition and really narrow- things happen top 40. All the consul-
5] 7 0-Mob Int ing Cathy Dennis, C ah My nytiing box, Living In Ublivion d o
§ & RohroMam TooLiteToSoyCooddye | 3 3 Tompory ruietai § 19 Sinead §'onpor, Notnng Compres 20 | | caist into Rock 40 until at tants we ever had told us
e e e, - d fanet Jackson. Escapade 10 11 The B57's, Roam least April. As for the calls, WLRS had countdowns were teen-oriented. But we
9 13 Madonna, Keep It Together b R T 11 13 Babyface, Whip Appeal . AR .
10 11 Bily od I 6o To Exhemes L e e culBack 2§ laethackon Cugate been connected to so many formats, we felt  felt that if people were getting into their
in " ayne, Love Will Lead You Bacl . 3 g .
1215 Ranean Myies Biack vewat " 0 i [ [penaticioabeiiudimiut, || i i bare Cvglibon'leanna_ Fall In Love like Rock 102 was stronger and simpler—it  cars and heard the five hottest records it
18] [l6] dechoetioniciiebUBIBoiaEYTRETHE 217 Don Henkey The eort O fhe Matler | 1517 B, Geing :?am\slith i tells people what we play and where we  would work to our benefit, and it has. It's
13] |is] belBaz N, 1419 P Golin, | Wish It Would Rain Do 1B 2 oy s e e rhl:: are.” . usually our highest-rated hour.” )
172 Jane Chid, Don{ Wamna Fal In Love 12 Wemelfemtoliye 2 2 Masorsa ooy Toperner ohed 60001 Since last April, Lyons says, the station WLRS uses a lot of the attitude liners
1927 Luther Vandosy, ere And How 18 i Linda Fouslait (Featurng Raron Nev ) B TR — has realigned its airstaff, brought in a new  that mark the Rock 40 genre, among therg:
21 24 Cher, Heart Of Stone B 22 Uither Vandtos, wert And Now o O] SeUiicioi e morning team (Laura Gannon & Dan Hat-  “Rock your woofers, roll your tweeters”;
BB Lk winhoo w Koz oo To e = Sordibshigion 29 NCanmer, U Cant Touch This ter from WIAL Eau Claire, Wis.), “run a  “Better dead than mellow”; and “Straight
i 4 ] . A o 3 d o b g .
B30 W i Aoeron 21 EX The U-Krew, It U Were Mine TV campaign—which this station had not  upside your head, the Louisville Slugger—
2% 28 The Brat Pack, You're The Only Woman 28 EX  Sweet Sensation, Love Child . . . » h A
27 36 Sweet Sensation, Love Chi Bl Syl W done in years—that was very music-orient- Rock 102.” It hasn’t made a lot of on-air at-
: i 3
2 5 Mol Bollon ow,Can e Be Lovers A Rod Stewart, s 0 Hear Of Wine ed, created a new logo—since we’d had the  tacks on WQMF, however. “I've always
ina i — Ad nt, Room s i 9 0 3
3B Sl Vel tant el Ay 28 &5 sal':'-'&-rgga.messso: :’ o old one since the early '70s,” added a new  shied away from that a little bit,” says Ly-
32 35 inner City, Whatcha G Do With M . . Natalie Cole, Wild Women Do (From "'Pr . . ) . o , 2
2 et 'tonmer Nothme Compares 2’0 | Minneapolis P.D.: Gregg Swedberg voice for its promos and drop-ins, and done  ons. “When we’ve been out doing promo-
o B e Oyl e am 1] Bad English. Price Of Love some transit advertising. tions together, like when Rolling Stones
= . son, Escapade . 0 0
61 (30, NatalielColenwid WomenlDol(hiomlaty 33 John Favaham, Youre The Voice “Compared to our previous family own- tickets went on sale, the two staffs have
37 38 Grayson Hugh & Betty Wright, How 'Bou 4 4 Gloria Estefan, Here We Are A . y f b f A d] Th , b ]
] o Sl Ly § 5 Alamaah Myles Black Velvel ership that didn’t have a lot of resources to een very friendly. They’ve been compli-
MO — Timmy T, Time After Time S ;S:e%ﬁénan;?us ) - pump into the station, I'm seeing a lot of mentary of what we're doing and we’ve
3§ Tommy Page 1ibe Vou Evenyonrg” nice things happen. Our AM, WAVG, was tried to carry on professionally. And two of
. iz iz Z{r:.??:‘hiil:‘zﬂ[gg:;tsv?;mrFRaTI"}n Love still across town, so when we moved the their staffers cam(;: from WLRS, and I SStl'“
'y 0 10 remes . M .
W”L.I Hi,ﬂ 13 13 Madonna, Keep It Together stations together, it gave us money to have a pretty good rapport with them. So it
18 13 oo Dayne, Love Wil Lead vou Back spend in other areas. We're building a new  could be a lot worse, compared to the hor-
' 16 16 The Cover Gk, We §’;‘,;fc,?;,‘;"°"g studio and 12-track production facility, ror stories I've heard in other markets.
N Ul utt, . . .
Cmulmbues Phil Colins |w.z.'||){'w?j:?za?: ggms B Q‘iﬁ,’;"}”i‘-‘"'a °L'fy"‘ buying new remote equipment, expanding “So far, we’ve been very strong—as
i ., Lie e . . .
2] 2 [helB:ozkaam 20 20 DMob Itroducing Cathy Dennis, C'Mon our sales staff, and getting some nice tools we’d expected—in 18-24 men, and that was
31 Janet Jackson, Escapade 21 21 Richard Marx, Too Late To Say Goodbye Sl lan. buildi th
83 i Dame Lol Lead You Back Z 2 Kednpaige, haythng [ Want for them to work with. pretty much the game plan, building up the
§ 3 Aaman My, Blac Vol T uﬁp.’.?ﬁﬁff?'ﬁ:x"cr;?wla 'é'é' Loevvﬁrs For the last year, WLRS’ music has been  core to get those good 12-plus numbers and
N 5 i i . . . .
g nuo,;om',‘o;..gerfﬁ r. BB Karerans featurng Fely, Pump Up to the left of most Rock 40s—there’s no  get re-established. After being with this
ladonna, Kee ogethe i . . - .
0 3 paa J;‘\)muus(iusgc:«ﬁnrr{ewuu Pair), HE et i’r\L|vllaW"|"s?|?lT v?gu':ld Rai 0 modern rock and none of the “Listen To for, a while and continuing our research,
on , Sacrifi ! ’” L Mo
216 Ly Starshd, Al roun The Word B e e L e e Your Heart”-type pop ballads that similar we ve found we do have potential in 25-34.
ichael Bolton, HO: ] e be Lovers i R . . .
116 lnds i}opsladtn(n;:wu:;ir’:g Raron Nev B X Covey o 25T e outlets play. A recer‘1t afternoon sar’r,lple in- We'll still focus on our core, but we're go4
2 , No ¢ . S 2 N
18 10 Gloria Estefar; Here We Are b KRy damAm i ConT AN TeNTon cluded Van Halen, “Love Walks In”; Cult, ing to be a little more sensitive to 25-3
BB gnbce';rzelal’:ry%?ﬁte ToSayGoodbye | X Cn mohey brue Without You “Fire Woman”’; Bad English, “Price Of  with the oldies we play in middays and how
1) At elipoesioanel | o oo ﬁe'g:-e'uﬁ%. ;Ev;o'nal'{je;;sw . Love”’; John Cougar, “Hurts So Good”; we daypart things.”
- . g sa Stanshel rount e Worl .
21 Wilson Phillips, Hold On : Vi L N
R LD T LT e EX EX  Natalie Cole, Wild Women Do (From "Pr Bad Company, ‘“No Smoke Without A SEAN ROSS
A23  — Grayson Hugh & Betty Wright, How "Bou
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RADIO IS

Promoters 0f Stem Show
Use Less-Is-More Strategy

- g._ Compliledffrom a Tat:onal
x x | & L sample of radio playlists. . .
QU |20 |Eg|gx| TMLE ARTIST | NEW YORK—Although they gen- Howard’s past history in the mar-
=2 |52 | ~x | £ LABEL & NUMBER/DISTRIBUTING LABEL 3 . .
erally agree that a high-profile ket, [saying] the words Howard
* % NO.1 » morning show is an easily promot- Stern is like holding up the anti-
@ 2 2 g | LOVEWILL LEAD YOU BACK # TAYLOR DAYNE able station feature, promotion di- Christ,” he says. So during the fall
< e e LI ectors disagree on the best way to  book, Stern’s best yet in Washing
r .
ALL MY LIFE RONSTADT/AARON NEVILLE : : : g .
R 1| 10 | B Sihe LINDA / market it. Many stations incorpo- ton, WJFK ran a TV campaign pro-
3 3 4 15 | HERE AND NOW # LUTHER VANDROSS rate morning-show promotion into  moting the music that never once
g EZC;‘;”:TTREME S P TINNT the overall marketing plan of the mentioned Stern. “By bringing peo-
) v s il SOaR S ICCHEIOET station. Others market mornings ple in on the music, we're [finding
5 5 . 11 | STARTING OVER AGAIN © NATAUIE COLE separately. And in two unusual that] they’re discqvering th? truth
EMIS0235 cases, stations have chosen not to  about Howard, which is that it’s cut-
| i, @ 9 12 6 Lw[!&_!‘l‘cl;rag}gyl.o RAIN DOWN @ PHIL COLLINS tln“g_edge comedy” says Levine.
' 7 1 7 | 9 | 21 | WASIT NOTHING AT ALL & MICHAEL DAMIAN . “Typically, people are very loyal
CYPRESS 1451/A8M - in the morning, so to convince some-
8 | 6 | 3 | 15 | HEREWEARE ® GLORIA ESTEFAN prnmntln“s one to change morning shows is like
EPIC 34-73084 . 2 .
R S BoNE AT convincing them to make a major
@ || s Pl H l change in their lives,” says top 40
6 | 23 | 5 | EVERYTHING YOU TOUCH © SMOKEY ROBINSON & Marketmﬂ ' KQLZ (Pirate Radio) Los Angeles
MOTOWRI2031 — marketing director Joe Heinz, ex-
@ NERE Eg%gg&gglgw © BEE GEES plai.ning why hg switched from mar-
2 | 8 | 5 | 16 | WHATKIND OF MAN WOULD I BE? CHICAGO : . keting the station as a whole to mar-
REPRISE 7-22741 market their morning shows at all. keting Scott Shannon’s morning
@ 15 | 19 | 8 | BLACKVELVET ® ALANNAH MYLES WYSP Philadelphia, which tri- show last fall. “If [listeners] like
ATLANTIC 4-88742 .
T oR MEMRRTIE mulcasts the Howard Stern show  your mornings, you can have them
18 | o (&l LOoR MEIR RESRE SRLATIRIES with co-owned WXRK (K-Rock) for the rest of the day.”
@ 21 2 6 MAKE IT LIKE IT WAS @ REGINA BELLE New York an.d WIJFK Washington, But Pirate actually waited six
{ COLUMBIA 38.73022 D.C., does little to promote the months to market Shannon because,
1612 ] 8 | 14 ﬂ%‘{f%’;’?"‘f @ KENNY G show. WYSP’s slogan, “Howard as Heinz says, “you don’t market a
Stern all morning, classic rock’n’roll  product that’s not finished.” The six
HOW CAN WE BE LOVERS @ MICHAEL BOLTON b -
D] 2 | 35 [dll] HOWCAMIWEBELO - all day,” capitalizes on what WYSP  months gave Shannon, who is also
18 | 13 | 10 | 18 | ANYOTHERFOOL © SADAO WATANABE/PATTI AUSTIN promotion director Scott Segel- VP/programming, the chance to
ELEKTRA 7 69254 “« . o ) -
TiCE . r——— baum calls “essentially two differ- get acclimated to the market and
19 | 17 | 13 | 19 | Mcas3rso ELTONJ ent formats.” But that is the only the station and fine tune both the
2 | 10| 11 | 12 | 'LLBEGOODTOYOU DONNY OSMOND promotion WYSP does for Stern; show and the station’s program-
SAPITOLA4508 WYSP has never used his face on a  ming. But Heinz says he would take
@D| 2 | 28 | 1 | ESCAPADE ® JANET JACKSON | billboard or in a TV spot in the three  the same tactic again “if it was an
* % * POWER PICK & % * %fea%rs ét hafhbietr} caré’%fmg }t}he show. ll:nknOWn act” coming into the mar-
@ CRUISING FOR BRUISING ® BASIA n fact, in that time Stern has never  ket.
8| 41| 3  Phi : : ;
| EPIC 34.73239 even appeared in Philadelphia. Another station that delayed in
z | | 2| 7 | DANGEROUS @ ROXETTE “It’s the most promotable show in  marketing a new morning show was
the country, but we don’t want to  top 40 WPHR (Power 108) Cleve-
20 | 15 ] li5 (fabA IRV EETWEEN YOUAND ME el gl 4 touch it,” says Segelbaum, who land, which cites many of the same
@ 31 | 32 | 5 | HOW'BOUTUS GRAYSON HUGH & BETTY WRIGHT thinks that the lack of Stern promo- reasons as Pirate for waiting three
RCA9163 tion adds a “mystique” to the show. months to advertise the new team
% | 20 | 14 | 17 | DOWNTOWN TRAIN ¢ ROD STEWART “Basically,” he says, “it promotes of John Landecker and Maria Fa-
@ 1 5 ] THE HEART OF THE MATTER © DON HENLEY itself. We re putting our efforts ,1,nt0 rina. Once it did start, however, Fhe
GEFFEN 4.19898 [promoting] the rest of the day. station marketed the show heavily.
33 | — | 2 | IFIKNEW THEN WHAT | KNOW NOW KENNY ROGERS Ed Levine, PD of WJFK, concurs The extensive advertising cam-
REPRSE 713072 with what he calls the “anti-market- paign, which began last month, has
b H
2| 2| 2| 6 | SUMMERRAIN  BELINDA CARLISLE ing strategy.” But Levine has an- cost the station about $250,000 to
0 | 27 | 25 | 24 | EVERYTHING © JODY WATLEY other reason for not promoting date, according to promotion direc-
LA T Stern: The DJ’s early ’80s stint at  tor Marshall Goudy. Currently run-
@D| % | — | 2 | IFIGETLUCKY LITTLE RIVER BAND WWDC-FM (DC101) meant that ning on TV, transit, and in print, the
2 | 3 | 36 | & | KEEPITTOGETHER MADONNA Stern.wa.s already a wel!:known per-  campaign features pictures of Ma-
SIRE 7-19986/WARNER BROS. sonality in the market. ‘“Because of (Continued on next page)
33 | 30 | 22 | 22 | HOWAMISUPPOSED TO LIVE WITHOUT YOU & M. BOLTON
COLUMBIA 38-73017
3 | 25 | 26 | 8 | WHEREVEYOUBEEN # KATHY MATTEA
(35)| #4 | — | 2 | ALLAROUND THE WORLD # LISA STANSFIELD Bn“AnBASI SERVI B [s
ARISTA 9928
n |6 | 3 | NorpveNpuose STOFN
a7 | 2 | 18 | 12 | DONTCRYILENE # VONDA SHEPARD
F .
@8 | — | 2 | ADVICEFORTHE YOUNG AT HEART TEARS FOR FEARS GET YOUH ﬂl.DlES
39 | 38 | 44 | 4 | PRICEOFLOVE © BAD ENGLISH
FRIcERGs MESSAGE TO CONSULTANTS
a0 | 37 | 31 | 21 | ANOTHER DAY IN PARADISE @ PHIL COLLINS
ATLANTIC 7-88774 KEY HADIo .
* % *HOT SHOT DEBUT * & % Recommended by top n-
NEWD | | | MANHATTAN SKYLINE # JULIA FORDHAM STATION dustry pros. Previously at
| 3 .
NEW ) . ESI!E%%';Y‘ b ® SARA HICKMAN PERsoNNEL. CBS/FM (NYC) and OldleS
PLL BE YOUR EVERYTHING © TOMMY PAGE PLACE YOUR iB5™1(Baston)! Desigensiot
45 l - 2 SIRE 7-19959/WARNER BROS. successful, easily-main-
NEW) | 1 | HOLDON ¢ WILSON PHILLIPS AD TODAY. tained oldies-burnout-pre-
vention systems. Engineer-
@] NEWp | 1 | THISOLDHEART OF MINE ® ROD STEWART/RONALD ISLEY CALL el prod); o o 3 neer
4 | 39 | 33 | 15 | WHENTHE NIGHT COMES # JOE COCKER 1 (800] 223_7 524 Lot e
a7 | 42| 38 | 15 | NOMYTH @ MICHAEL PENN ASK Fon
8 | 35 | 30 | 9 | STEADYON & SHAWN COLVIN Call the OLDIES
COLUMBIA 38-73061 JEFF SEHHETTE ADVISORY
49 | 40 | 27 | 14 | THELASTTHING CUTTING CREW
IN NY STATE SPECIALISTS at
50 | 43 | 39 | 26 | DON'T KNOW MUCH @ LINDA RONSTADT/ AARON NEVILLE
ELEKTRA 7-63261 I (2]2] 536_5]74

O Products with the greatest airplay gains this week. ® Videoclip availability.

(617) 536-4904
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H RADIO

PROMOTIONS AND MARKETING

(Continued from preceding page)

nuel Noriega, Princess Anne, Zsa
Zsa Gabor, and other controversial
public figures with the tag line,
“He/She should have listened.”
“The response so far has been
great,” says Goudy. “We've seen a
change in the age demos of the peo-
ple who are participating in our

line, groceries, home security, maid
service, dry cleaning, movies, and
pizza, as well as a cellular tele-
phone, cellular phone airtime, an
athletic club membership, a depart-
ment store shopping spree, and din-
ners at several local restaurants.
Top 40 WHTZ (Z100) New York

celebrated the opening of the new
Rob Lowe film, “Bad Influence,” by
giving away ‘“Rob Lowe Weekends”
that included an all-expenses-paid
trip to Daytona, Fla., for spring
break, and a video camera so win-
ners can ‘‘make their own memo-
ries.”

- e Compiled from national album rock
‘L’é 5§ ;o QE TITLE radio airplay reports. ARTIST
Fx |32 |8 5 LABEL & NUMBER/DISTRIBUTING LABEL
*ah NO.1 & &
@ 7 o 2 HURTING KIND ROBERT PLANT
ESPARANZA 4-98985/ATLANTIC 1 week at No. 1
| — e ———
2 1 3 6 BLUE SKY MINE MIDNIGHT OIL
COLUMBIA 38-73250
@ 3 9 6 THE HEART OF THE MATTER DON HENLEY
GEFFEN 4-19898
@ 6 10 5 NO ALIBIS ERIC CLAPTON
DUCK LP CUT/REPRISE
5 4 2 11 WHAT IT TAKES AEROSMITH
GEFFEN 4-19944
A FACE IN THE CROWD TOM PETTY
6 5 5 9 MCA 5
@ 22 . 2 COMING OF AGE DAMN YANKEES
WARNER BROS. LP CUT
10 12 7 BLUES BEFORE AND AFTER THE SMITHEREENS
ENIGMA 44516/CAPITOL
9 WORLD PETER WOLF
3 9 14 5 3(?/-\ 530726 .
16 2% 3 LIFE IN DETAIL ROBERT PALMER
EMILP CUT
TH
1 13 16 7 GEFFEEEPQQJO HELL CHRIS REA
12 2 1 10 ALMOST HEAR YOU SIGH ROLLING STONES
COLUMBIA 38-73093
@ 18 21 6 WITHOUT YOU MOTLEY CRUE
ELEKTRA 4-64985
THE WAY ITI TESLA
20 20 f GEFFEEN a- 199Ias
15 3 3 12 | WISH IT WOULD RAIN DOWN PHiL COLLINS
ATLANTIC 7-88738
VELVET ALANNAH MYLES
16 |12 | 6 | 16 | BEACRYELNS
R
17 Y 13 7 fng:csr‘elanrgs 716.7/POLYGRAM RlES
HE PASS RUSH
23 28 4 ITLAN’;(: §-87956
L wi HAVANA Bl
w |1 || s | LONEWOLF VR
24 2 5 JEALOUS AGAIN THE BLACK CROWES
DEF AMERICAN LP CUT/GEFFEN
21 14 4 10 ge':rEn?‘zElE;Es? THE LOVE WHITESNAKE
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Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

morning show contests, so it's
working very well.”

Top 40 WEGX Philadelphia took
the more immediate approach when
it introduced its new morning team
of Rick Rumble & Scott Thrower
to the market in late October. The
station began marketing the team
right away, actually shooting the
commercial before Rumble &
Thrower even hit town. The ads be-
gan as soon as the team started.
“The timing was perfect,” says pro-
motion director Eric Davis. “They
started just when we were about to
do a major TV campaign for the
birthday bucks contest.”

Rather than waiting until the
team was familiar with the market,
WEGX actually used the newcomer

whiclp T\
read chis

i

Greeting The Bushes. First Lady Barbara Bush, left, recently commended AC
KBIG Los Angeles for its efforts on behalf of adult literacy. KBIG's VP/GM Kari
Winston, center, and Stacy Okonowsky presented Mrs. Bush with a KBIG jacket.

negative to its advantage by having
the team take the attitude, “Hey,
we're new in town, help us out,”
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says Davis. WEGX also made a
point of sending Rumble & Thrower
out on a variety of high-profile char-
ity events, like collecting cans of

MODERN ROCK ™Acts-

food for the homeless. & & Cc"éﬂ? “:deardoiro“lSignl‘am el'«cgi;érigd
The station also did a major di- |25 |58 | g | g5 | TILE 2 Y : ARTIST
rect-mail campaign to introduce the Iz |32 |9 | 25 LABEL & NUMBER/DISTRIBUTING LABEL
new team to clients and agencies. So * & NO.1 % »
far, the overall campaign has been 1 1 1 0 | cutsyouup PETER MURPHY
successful in both ratings and sales, ORI R kst
says Davis. Now, he adds, “every- [(2D)| 3 | 2 | 7 | NOTHING COMPARES 2 U SINEAD O'CONNOR
body wants [Rumble & Thrower] 3 | 2 | 3 | ¢ | BLUESKYMINE MIDNIGHT OIL
for public appearances. COLUMBIA 38.73250
One station with a distinct morn-  |(g)| 4 | ¢ | 4 | METROPOLIS THE CHURCH
ing-show marketing advantage is £ 'J:; TR, SREECHENOE
top 40 KPWR (Power 106) Los An- |(5)| 9 | 12 | 3 | ENJOYTHESILED PECHE M
geles, whose morning man, Jay (&)| s | o | 7 | HEWO THE BELOVED
Themas, is highly recognizable ATIANTICHE87989
from ngmfrgps television appear- 7 | 6| s | 7 | DELIVERANCE THE MISSION U.K.
ances, including recent recurring g | 7 | 5 | 9 | BIRDHOUSEIN YOUR SOUL THEY MIGHT BE GIANTS
roles on ““Cheers” and “Murphy ELEKTRA 7-64998
Brown.” KPWR promotion director 9 | 5 | 4 | 10| HEADON = THE JESUS AND MARY CHAIN
Duncan Payton admits that “a lot -
of our station’s image is built on our 10 )11 |19 | 4 L?R%',‘RTL'&‘SW PERIECEEN DY i 2
morning show. It’s a fringe thing [ """ . [ ¢ [ BITING MY NAILS RENEGADE SOUNDWAVE
we get with [Thomas] being in- MUTED.75 525 ENIGMA
volved with other facets of the me- | 12 | 12 | 15 | 4 | FURYEYES THE CREATURES
dia. 13|16 | 11 | 8 | THEDOWNTOWNLIGHTS THE BLUE NILE
IDEA MILL: PUPPY PUREE 19 | 16 | 8 | RESPECTFULLY KING OF RAIN THE RAVE-UPS
Twenty-four stations participated
in a five-day live remote broadcast (D)| 20 | 24 | 3 | BKINIGIRLS WITH MACHINE GUNS THE CRAMPS
from the Bahamas March 5-9 as FOOL'S GOLD THE STONE ROSES
. . N ﬂ) EW q
part of Miller Genuine Draft’s “Do a®| Newp | 1 | ERUGSEND e
That Spring Party Thing” promo- |(QD)| 290 | 28 | 3 | THISANDTHAT MIEREHIEERN
tion. Participants in the largest 8 | 15 | 20 | 4 | WHENTHELIGHTS GO OUT OINGO BOINGO
group of stations ever to broadcast MCA LP CUT
together outside the continental 18 | 10| 7 | 7 | JEALOUSOFYOUTH THE THE
D T ;T;;Ar:’:; 1THlNG GOODBYE DEL AMITRI
Miami and WMMS Cleveland, clas- 2 | 2% 3 ASMLP CUT
sic rock WCKG Chicago, and mod- [ "7, 71 57| 7 | THE DEVILIN ME JOHN WESLEY HARDING
ern rockers XETRA-FM San Diego, SIRETR COT/RERRISE
KITS San Francisco, and WHFS | 22 | 18 | 21 | 8 | YESTERDAYGIRL THE SMITHEREENS
Washington, D.C. . 23 | 24 | — | 2 | LIFEINDETAIL ROBERT PALMER
Album WIYY (98 Rock) Balti- EM) LP CUT
more, which is currently running 2% | — | 2 | SUNCOMESUP,IT'S TUESDAY... COWBOY JUNKIES
the fish-in-the-blender ad campaign, THINOGECARED oS
is tying in with a local video store to 25 | 28 | 25| 5 | arcopeut
offer listeners a free rental of a 98 D) YOU KEEP IT ALLIN THE BEAUTIFUL SOUTH
. . NEW i
Rock video featuring the three com- > ECEKTRAT, 63981
mercials in the series—the original | 27 | 13 | 10 | 10 GETITN GI A AT EEEGRONE
fish spot, the “apology” spot, and a = = 1™ "1™ " "ROOM AT THE TOP ADAM ANT
third featuring a puppy. MCA 53679 =
AC KEX Portland is giving one  |(20)| NEwp | 1 | LET/TBEME SOCIAL DISTORTION
listener the chance to “live free for e ol
Y : 3 BUT THE GIRL
a year.” The prize package includes NEWD | 1 | DRMIRG e

a new car, a year’s worth of rent or
mortgage payments, utilities, gaso-
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by Bob Darden

ANY RUSS TAFF release is an event. “The Way
Home” (Myrrh) is a classic in a career that has included
only classics, including “Medals” and “Russ Taff.” Re-
cently, the Los Angeles Times even ran the kind of re-
view only heavy-duty pop stars usually get (the review-
er called Taff’s group “the best Christian bar band in
America”). He was probably right, too.

From a road stop, Taff called to muse about some of
the notable songs from “The Way Home.”

“Lyrically, I'm at a point where I'm going back to my
past, looking at a lot of the things I grew up with as a
child,” he says. “Back then I went through a period of
time where I was challenging a lot of things. Today, I
see that a lot of them are true.

“The thought behind ‘He Came Through’ is one of
those things. I heard something in it that was black gos-
pel and straightforward lyrically, like the music of my
childhood. I invited Ashley Cleveland over to the studio,
where [producer/guitarist] James Hollihan and I
played her the music. She went off with Wally Wilson,
they wrote the lyric, and brought it back. It just felt per-
fect and I liked how very positive it is. It's something I
believe in very strongly.”

Despite its brilliance, “Russ Taff”’ drew heavy flak
from some radio programmers because Taff admitted
that, as a Christian, he sometimes still felt confused and
lost. ‘“The Way Home” is more positive, but he admits
that he still doesn’t have all the answers.

“To me, ‘Table In The Wilderness’ encapsulates the
theme, if there is one, of on “The Way Home,' ” he says.
“One line goes, ‘When you close your eyes, kneeling by
your bed/ All the working hours spinning through your
head/ You remember the place, That your heart de-

sires/ Where you found your life, you found life.” I think
all of the lyrics go back to that tune.

“ ‘Table’ came about through a fellow I met through
Johnny Wright at Warner: Darrell Brown. We met,
spent the afternoon talking, and began writing togeth-
er. Anyhow, we were in rehearsal for the album and I
was writing with [my wife] Tori when we came up with
this idea and began playing this little melody and a few
lyrics. We liked it so much that Darrell and David Bat-
teau came in during rehearsals and ‘Table In The Wil-
derness’ is the result.”

(Brown and Batteau also wrote “The River Unbro-
ken,” while Brown co-wrote “Go On,” “It Was Love,”

Russ Taff chalks up another
classic with “The Way Home’

and “Take My Hand.”)

Taff feels strongly about two other songs: “Guiding
Light” and the Grammy-nominated “Farther On.” Both
are very personal statements of faith.

“‘Guiding Light’ happened when I was out in Los An-
geles with A&M and writing with a bunch of people, in-
cluding Hal Lindes [of Dire Straits],” Taff says. “We
met and started on the lyrics that same afternoon. Lat-
er, James helped us on the music and Tori and Marshall
Chapman helped us finish up the lyrics. When it was
over, I found that I just loved the simplicity of it.

‘“ ‘Farther On’ was another one that started as a lyric
in the rehearsal studio with James and Tori. We'd cut 16
tracks and Word said we needed a Christian radio single.
So we went back and added ‘Farther On,” ‘He Came
Through,” and ‘Winds Of Change’ for Word.”

Taff’s current tour began in February with mostly
East Coast dates. Among the best were two nights at
The Bottom Line in New York, which A&M helped put
together. The producers of the Japanese television pro-
gram “From The Bottom Line” filmed the concert. Taff
also taped both nights on a 24-track—just in case he’s
ever asked to do a live album.
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TP SPIRITUAL ALBUMS..

by Jeff Levenson

THE STANDARD KNOCK AGAINST Wynton Mar-
salis has always been that he's a brash young man
whose preachy proclamations about the state of his art
mask his absence of soul. His staged bouts of erudition
are off-putting—like bad puff pastries that look gor-
geous but taste airy. In turn, the rap against him goes:
his trumpet play is too cold, too studied, too academic, so
technically clean that it cannot possibly communicate
the down-and-dirty emotions of a real jazz man.

These themes (and their myriad variations) have dog-
ged Marsalis since he first burst upon the scene in 1981.
To his credit he has responded to them by taking the
high road—that is, by paying them no mind. He contin-
ues to play his music and to trumpet the call on behalf of
jazz's socio-cultural legitimacy.

I heard Marsalis and his current septet three times at
the Village Vanguard in New York recently, an engage-
ment that has to be seen as munificent gesture, consid-
ering the large concert-hall dates (and comparably sub-
stantial paydays) he rightfully commands these days. It
is clear that Marsalis has finally reached that point in his
career where his technical reach and his attitudinal pre-
dispositions have come together. He can express any-
thing he wants to on his horn, asserting both the history
and the now of jazz. Whereas in the past he seemed de-
termined to convince his audience that his mastery of
root trumpet styles was authentic (especially as it re-
ferred to the Louis Armstrong/New Orleans connec-
tion), he now uses his skills to fulfill a mandate that
comes closer to his soul-—that of the pure jazz musician
and not just the educator. The history lesson is always
implicit when he plays, but not nearly so pedantic.

At last Marsalis may be shedding the trappings of his

artist’s persona and revealing more of himself. We have
heard him breaking through to this point on all his re-
cords, most recently on “The Majesty Of The Blues,”
where he reconciled his present with his past and suc-
ceeded in using, not just displaying, his brilliance. The
bottom line here is that this 28-year-old trumpeter is cur-
rently pathfinding what will surely become one of this
century’s most distinguished careers in music. Those
who would let a few of his parceled pronouncements
about life and jazz and art and heritage prevent them
from digging his message are going to miss the boat on
this guy. Keep your eye on his horn. The real story
starts and ends there.

Wynton Marsalis: He may
bark but his horn has bite

STUFF: During a public broadcasting telecast of “The
Unforgettable Nat King Cole,” Frank Sinatra cited
Cole’s ability to “caress” the lyrics of a song, a nice word
choice, I thought. What I never realized, however, is
that Cole accompanied himself on the piano that same
way. Film clips reveal that he touched the keyboard with
2 lightness and grace that paralleled his vocal style.
Gentleness, it seems, was his stock in trade . . . The Jazz
Composer’s Workshop Orchestra, a 17-piece band
sponsored by BMI, gives the first of three seasonal con-
certs at New York’s Greenwich House on March 27. Ad-
mission is free ... Scott Henderson, guitarist for Joe
Zawinul’s Syndicate band, has just been signed to Rel-
ativity. “Nomad,” his first album for the label, should
hit the racks shortly ... Pianist Andre Previn is work-
ing on a follow-up to “After Hours,” his successful trio
date on Telarc that featured bassist Ray Brown and
guitarist Joe Pass. This new project has Mundell Lowe
handling guitar duties with music by Harold Arlen and
Duke Ellington ... For the second year in a row San
Francisco’s KJAZ was recognized as Jazz Station of the
Year by the friendly broadcasters and record producers
attending the Gavin Convention.
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Warner Welcome For Ray. Ray Charles basks in the glow of admiration from
label honchos and pals at Los Angeles’ Ma Maison restaurant after his signing
to Warner Bros. earlier this month. Gathered around Charles, from left, are
Benny Medina, VP/black music, A&R; Harold Childs, VP/jazz department;
Quincy Jones; Dino Barbos, VP/promotion; Mo Ostin, chairman; Lenny
Waronker, president; Ray Harris, VP/promotion, black music; and Chris Jonz,

national director of jazz/progressive music.

@ BY CHRISTOPHER VAUGHN

LOS ANGELES—If there ever was
an “attitude” at a record label, one
exists today at Epic/Portrait/CBS
Associated labels, part of the mega-
giant CBS Records. But as Henry
“Hank” Caldwell, senior VP, black
music, explains, “It’s not arrogance.
It’s an attitude of winning.”

Just one year after he was named
to his then newly created position by
Epic president Dave Glew, Caldwell
points to the winning positions of art-
ists like Luther Vandross (whose dou-
ble-album “The Best Of Love” is ap-
proaching platinum), Babyface (who
spent eight weeks at No. 1 on the
black albums chart), and Calloway,
and can look forward to potential
chart-toppers with new releases from

MIAMI, MARCH 1: Inside the Miami Arena, more
than 20,000 people have spent $20 apiece to see Ja-
net Jackson in her first concert appearance.
Backstage, things are somewhat tense. The press
room is busy, though not overly crowded: The Miami
Herald, USA Today, MTV, BET. While Chuckii
Booker is on stage rousing the crowd with songs
from his Atlantic Records debut, downstairs A&M’s
publicity people jockey for space with Atlantic’s
publicity people: Whose show is it, anyway? The

Janet Kicks Off ‘Nation’ Tour In Miami
Her Charity Efforts Echoed By Houston, Downing

hearsals and we put it on videotape, came back,
watched it. But I was satisfied that everything was
going great. Chuckii is just immensely talented; you
couldn’t ask for a better musical director.”

And how does he feel Janet compares to big broth-
er Michael? “I think she definitely brings her own
individual elements to what she does. I think that
growing up in the Jackson family was a positive
thing because she found out the glamorous thing
isn’t what it’s about. It's about how hard you work.”
And work is what

press advisory stresses:
“Janet WILL NOT be
ilable f inter-
e abel hanchos The
Rhythm
and the
Blves

mill around. Janet’s boy-
friend and personal ad-
visor, Rene Elizondo,
wearing his trademark
baseball cap, hurries
back and forth, manag-
ing last-minute details.

Miss Jackson is about
(see Talent In Action,
March 17). What she de-
livers in her concert is a
live version of all the
videos you’ve seen, and
dance productions for all
the ‘“Control’”’ and
“Rhythm Nation” cuts
that don’t (yet) have vid-

Jackie Jackson, trim
and elegant in a suit,
glides by. What’s ke doing here? Oh, right—Janet’s
brother. We still hope, futilely, for Michael.

Jimmy “Jam” Harris arrives, cool in his ubiqui-
tous Wayfarers and fedora, friendly and patient as
Job. From Jimmy, we find out that “Graffiti
Bridge,” the Prince film now being shot in Minne-
apolis, is moving along with Jam & Terry Lewis in
featured roles. “It's great getting back together.
It’s been the hottest thing that I’ve done since the
end of Time,” he quips. The movie, now ahead of
schedule, should be ready Aug. 8, he thinks. Though
not a “Purple Rain” sequel, he says, “The charac-
ters are the same, but the story is fictional.”

The official Time reunion is on, he says, with an
album to be completed in about three weeks. Mean-
while, Jam & Lewis have finished up the long-await-
ed Johnny Gill sole debut and Alexander O’Neal
projects.

Will the producers take a stage turn with Janet at
any point during the “Rhythm Nation” tour? “Well,
she’s going to be in Minneapolis a couple of days, so
we might step up on the stage. You never know,”
Jimmy hedges. “I'm a big fan of hers, and it’s hard
to just step back and watch the live thing happen.
We were a part of [the tour] but not directly in-
volved. We went to a couple of rehearsals and every-
thing was great, and [ was like: ‘Oop! I'm not needed
here!’ I talked to Chuckii extensively, we communi-
cated over the phone a whole lot. I sent him a lot of
sounds and that kind of thing; on the album there’s a
lot of weird sounds that he couldn’t duplicate, but
that was about it. I went and saw a couple of re-

by Janine McAdams

eos. But more impor-
tantly, Jackson’s com-
mitment to the needs of children and education is
clear: She has designated 25 cents per ticket, start-
ing with her Los Angeles dates, to the Cities In
Schools dropout-prevention program, with funds do-
nated to the chapter in the city in which they were
raised. In cities where there is no CIS chapter, funds
will be used to establish one. Back in February she
also treated fans in Pensacola, Fla., where she was
rehearsing, to a preview performance at discount
prices.

STUFF: "Tis the season for tributes and awards
ceremonies: Whitney Houston was feted by the
United Negro College Fund at a black-tie gala
March 8 at New York’s Sheraton Centre. Houston
received the Frederick D. Patterson Award, named
for the UNCF founder, for her continuing commit-
ment to the organization. A host of entertainers, in-
cluding Cissy Houston, Dionne Warwick, Take 6,
Leslie Uggams, BeBe & CeCe Winans, and Bobby
Brown were on hand for the festivities . . . Vocalist
Will Downing, in the spirit of his Island album and
single, “Come Together As One,” will give a benefit
performance March 30 at his alma mater, Brooklyn,
N.Y.’s Erasmus High School. The Brooklyn resident
stresses the importance of education and communi-
ty and is donating proceeds to Erasmus. Tickets for
the concert, which starts at 7:30, are $12.50. WBLS
New York’s Fred Buggs will host . . . The fifth annu-
al SKC New York Music Awards are set for March
31 at the Beacon Theatre. Expected to perform are

(Continued on next page)

Jeffrey Daniel, D’'Lavance, Victoria
Wilson James, Janice Dempsey,
Above The Law, and the soundtrack
from one of the upcoming “lambada”
films, “Set The Night On Fire.”

Daniel, who started as a ‘“Soul
Train” dancer and became a founding
member of the "70s group Shalamar,
is now signed to Epic/Solar, and his
new single, “She’s The Girl,” is slated
for an April release. The album, pro-
duced by Daniel, will be released in
May and features dance-oriented
songs and ballads. “Daniel has be-
come internationally known as a sing-
er and a choreographer, and he is his
own best promoter,” Caldwell says.

D’Lavance, the singer/songwrit-
er/multi-instrumentalist, will see his
self-titled Epic album shipped in
April. The Los Angeles artist wrote
and produced all 12 tracks on the de-
but and played every instrument him-
self—except for a few guest-spot so-
los. His first single, “Itchin’ In My
Pants,” is a dance-oriented track due
for release in April.

Caldwell has kicked off the fledg-
ling Ruthless/Epic label with a new
rap group, Above The Law. Its debut
album, “Livin’ Like Hustlers,” has
been produced by Dr. Dre (co-produc-
er of N.-W.A.’s “Straight Outta Comp-
ton” and Eazy-E’s “Eazy Duz It” and
preducer of “Michel’le”). “Murder
Rap” is the first single, with guest
appearances on record and video by
Dr. Dre, Eazy-E, M.C. Ren, and The
D.O.C.

Caldwell also points to newcomer
Victoria Wilson James as a female
singer with a great deal of potential.
The striking Connecticut-born James
spent the past five years in London,
where she came to the attention of

E/P/A Sr. VP Has ‘Winning’ Attitude
Caldwell Has High Hopes For Labels’ Lineup

producer Jazzie B. The two are cur-
rently in the studio producing and
writing her first album, slated for a
midsummer release.

“With artists like these, I’'m certain
this year will be just as fantastic as
my first year,” Caldwell says. “And if
there is any one thing I would point
to as being indicative of this depart-
ment’s efforts during the past 12
months, it would be the job we've
done in positioning our acts for cross-
over. That has worked especially well
because of the tremendous support
and rapport we have with the market-
ing team in the popular music depart-
ment.

“Ideally, my role is that of a posi-
tioner—and I.would like to be able to
position every one of our acts with
the same crossover and universal ap-
peal of a Michael Jackson,” he says.
“One of the primary ways to do that
is not to categorize all black music
into one slot or one formula. On some
records, you have to wait until it
reaches the top 15 on the black charts
before you try to move it to the pop
chart. On others, it's at the top five
mark; on others, it'’s when the record
is moving down from its top position
on the black chart. One must use dif-
ferent formulas for different acts.”

Caldwell believes black music is
gaining a deeper respectability in the
overall music industry. “Did you no-
tice how, during this year’s Grammy
ceremonies, Paul McCartney, Bonnie
Raitt, and Linda Ronstadt each made
sure to acknowledge the black artists
who influenced their careers?’”” he
asks. “It’s wonderful that they did
that, but it's equally important for
young black artists to realize what
their heritage is.”

Bilboard POWER PLAYLISTS

Sample Playlists of the Nation's Largest Black Radio Stations

FOR WEEK ENDING
MARCH 24, 1990

4
WKYS

Washington P.D.: Donnie Simpson
H

Miki Howard, Love Under New Management
12 Quincy Jones, The Secret Garden
1 Janet Jackson, Escapade
13 Lisa Stansfield, Alf Around The World
9 Paula Abdul ibuel With The Wild Pair), site
8  Earth, Wind & Fire (Featuring The Boys), Herta
4  Chuckii Booker, Touch
3 Shc“umsaw With Johnny Gill, Where Do We Go
5 Salt-N-Pepa, Expression
10  David Peaston,
Stephanie Mills, Comfort Of A Man
Babyface, Whip Appeal
After 7, Ready Or Not
Technotronic, Get Up! (Before The Night Is Over
3 Smokey Robin: verything You Touch
16 22 Luther Vandross, Treat You Right
177 25 M.C. Hammer, Help The Children
Maze Featuring Frankie Beverly, Love's On The R
19 20  Inner City, Whatcha Gonna Do With My Lovin®
20 21 Dianne Reeves, Never Too Far
Randy Crawtford, WrayU-Ug
Randy & The G!ps(s Love You Honey
Latifah Featuring Monie Love, Ladies Firs
ichelle, No More Lies
28 The ?:r]»_dﬁhgglycxleg T|o Vﬂ\:r Lthe "
Heavy D. 1z, They Love Me
7730 Mikk Bleu, Knocks Me Ofl My Feel
32 Mantronix Featunng Wondress, Got To Have Your
W Wiikams, | Need Your Lovin’
o 4 istle, Always & Forever
Troop, §pvea My Wings
32 33 Mary Davis, Don't Wear It Out
33 35 Regina Belie, What Goes Around
36  The Temptations, Soul To Soul
Kashif, Ain't No Woman (Like The One | Got)
36 38 Soul lf Soul, Get A Life
Grover Washington, Jr. Feat. Phyllis Hyman, Sac
38 40 Jermaine Jackson, Two Ships
Foster/Mcelroy, Around The World in 80 Beats
40 43  Angela Winbush, No More Tears
Blrz White, | Wanna Do It Good To Ya
By All Means, Do You Remember
Starpoint, | Want You ~ You Want Me
44 46 The Good Girts, Love Is Like An Itching In My H
Madonna, Keep It Together
Howard Hewett, Show Me
8ell Biv Devoe, Poison
Johnny Gill, Rub You The Right Way
Freddie Jackson, All Over You (From “Def By Tem
George Howard Introducing John Pagano, Shower Y
51 56 Lenny Wiliiams, Here's A Ticket

[EYSYNY XY N RTNT

e’re All In This Together

&
SLB2aL8

57 54 Young M.C. | Come OFf

A3 — R:v Collins, Girls Nite Qut

A — Islw Brothers Featunng Ronald Isley, One
55 57 Nancy Wilson, Heavens Hand
56 58 James ).T. Taylor, Master Of The Game

A57 — Digital Underground, The Humpty Dance

A58 — Shades Of Lace, Why It Gotta Be Like That
A58 — Jane Child, Don't Wanna Fall In Love

Los Angeles P.D.: Cliff Winston

2 Luther Vandress, Treat You Right

3 aumc Jones, The Secret Garden

5 iki Howard, Love Under New Management

1 Stacy Lattisaw With Johnny Gill, Where Do We Go
7 Lisa Stansfield, All Around The World

8 Troop, Spread My Wings

9 S Robinson, Evezlhmg You Touch

4 Janet fackson, Escapa
10  Earth, Wind & Fire {’Fea(urini The Boys), Herita
12 Stephanie Milis, Comfort Of A Man
11 Dawid Peaston, We're All In This Together

13 Babyface, Whi&‘Apoeal

6 Christopher Williams, Promises, Promises
20 Dianne Reeves, Never Too Far
21  M.C. Hammer, Help The Children
22 Alyson Williams, | Need Your Lovin’
25 Jermaine Jackson, Two Ships
27 After 7, Ready Or Not

148 Soul 1l Soul, Jazzie's Groove
31 Randy Crawtord, Wrap-U-Up

28 The Gap Band, Addicted To Your Love

16 Paula Abdul (bue! With The Wild Pair), Opposite
15 Ruby Turner, it's Gonna Be Alright
The Main Ingredient, Nothing's Too Good For My
17 Skyy, Real Love

& The G , Love You Honey

The Temptations, Soul To Soul
Chunky A, Sorry
Seft Redd, | Found Lovin®
Michel'le, No More Lies-
Angela Winbush, No More Tears
Maze Featuring Frankie Beverly, Love’s On The R
Regina Bels:‘,' ﬂhal (ioeé Ar'_wnd .
Grover Washington, Jr. Feat. Phyllis Hyman,
The Good Girls, Love IS Like An Itching in My H
Sharon Bryant, Body Talk
George Howard introducing John Pagano, Shower Y
M ix Featuring Wi s, Got To Have Your
Body, Footsteps In The Dark
Johnny Gill, Rub You The Right Way

Howard Hewett, Show Me
Freddie Jackson, All Over You (From “Del By Tem
Barry White, | Wanna Do It Good To Ya

Mary Davis, Don't Wear 1t Out
Tyler Collins, Girls Nite Qut

Bell Biv Devoe, Poison
Def Con 4, Say U Love Me
Tashan, Black Man

Michael Cooper, My Baby's House

By All Means, o You Remember
En Vogue, Hoid On
Timmy Gatlin, Rock You Good

Kashil | Ain't No Woman (Like The One | Got)
Rob Base, Get Up And Have A Good Time
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ALL AROUND THE WORLD” by Lisa Stansfield (Arista) slides easily
into the No. 1 spot on the Hot Black Singles chart. Earning the No. 1 retail
position gives it an edge over “Love Under New Management” by Miki
Howard (Atlantic), which is the No. 1 radio record this week. “World” is on
99 stations, and is only slightly behind ‘“New Management” in total radio
points. No. 1 reports are listed at 18 stations, including WNHC New Haven,
Conn.; WRKS New York; WAMO Pittsburgh; WHUR Washington, D.C,;
WQQK Nashville; WIMI Jackson, Miss.; and KDAY Los Angeles.

“New Management” continues to have a strong picture at radio. Forty-
six stations list it at No. 1; 18 list it for the second week. New stations re-
porting “New Management” at No. 1 include WJJS Lynchburg, Va.;
WENN Birmingham, Ala.; WKYS Washington, D.C.; WPGA Macon, Ga;
WYLD New Orleans; WBLX Mobile, Ala,; and WGCI Chicago.

T

SPREAD MY WINGS” by Troop (Atlantic) jumps into the top five,
making a large retail point gain and adding two stations for a total of 99. It
is new this week at WHQT Miami and WBSK Norfolk, Va. “Wings” has
been a strong chart performer since it debuted. It jumps 4-1 at WIZF Louis-
ville, Ky., and is No. 3 at WZFX Fayetteville, N.C. It is listed in the top 10 at
56 stations.

WHIP IT ON ME: Babyface continues to dominate the airwaves with
“Whip Appeal” (Solar). Ninety-six stations report play, including two new
stations, WEBB Baltimore and WBLX Mobile, Sixty-nine stations are mov-
ing the record up on their playlists, including 23 that list it in their top five.
The increase in retail points is the largest on the entire chart and this single
should have no trouble going the distance to the top of the chart.

6

EVERYTHING YOU TOUCH” by Smokey Robinson (Motown) moves
up two notches to No. 11. It holds its 99 radio reporters. Retail points ac-
count for only one-third of its total points and could be holding the record
back on the chart. It is performing well at radio around the country: WUSL
Philadelphia (13-10); WCDX Richmond, Va. (6-4); WOWI Norfolk (19-13);
WPAL Charleston, S.C. (9-5); and WHRK Memphis (21-16).

7}

BEADY OR NOT” by After 7 (Virgin) builds nicely with 94 reporters,
gaining WRXB St. Petersburg, Fla. Sixty-seven stations list upward move-
ment, including KACE Los Angeles (17-14); WGCI Chicago (17-13); KRNB
Memphis (14-10); and KMJQ Houston (7-6). It is top 10 at 15 stations.

WHAT'S A HUMPTY? “The Humpty Dance” by Digital Underground
(Tommy Boy) holds the No. 1 spot again this week on the Hot Rap Singles
chart. And it gets a big push on the black singles chart, adding 11 new radio
reporters, for a total of 47. Some of the new stations are WQMG Greens-
boro, N.C.; WUSL Philadelphia; WKYS Washington, D.C.; WXVI Mont-
gomery, Ala.; WCKX Columbus, Ohio; and WANM Tallahassee, Fla.
Where the single has gotten good exposure it is performing well, such as
No. 6 at KSOL San Francisco; No. 26 at WAMO Pittsburgh; No. 19 at
WZAZ Jacksonville, Fla.; and 9-3 at KDAY Los Angeles.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS AD ADDS DDS ON
20 REPORTERS 27 REPORTERS 52 REPORTERS 99 REPORTERS

HOLD ON
EN VOGUE atLanTIC 11 7 17 35 52
RUB YOU THE RIGHT WAY
JOHNNY GILL moTown 4 6 17 27 81
WHY YOU GET FUNKY ON ME
TODAY motown 5 9 7 21 24
BLACK MAN
TASHAN oer 2 3 11 16 41
IT'S TIME
THE WINANS Qwest 2 5 9 16 26
MY BABY’S HOUSE
MICHAEL COOPER REePRISE 3 6 6 15 a4
GET UP AND HAVEA. ..
ROB BASE PROFILE 3 3 7 13 a4
CRAZY ABOUT YOU
K.M.C. CREW curs 2 4 7 13 15
IF AT FIRST YOU DON'T. ..
EDWIN HAWKINS (ECTION 0 1 11 12 17
SHAKE IT UP TONIGHT!
THE JAMAICA BOYS RePRISE 3 2 7 12 12

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036

FOR WEEK ENDING MARCH 24, 1990

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singies chart.

4 X

(5]
SALES || AIRPLAY %
2828 TITLE ARTIST [68| |[£¥[2%| TITLE ARTIST (08
1 [ 3 | ALL AROUND THE WORLD LISA STANSFIELD | 1 1 | 2 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 2
2 | 4 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 2 2 | 3 | ALL AROUND THE WORLD LISA STANSFIELD | 1
3 | 1 | THE SECRET GARDEN QUINCY JONES __3_ 3 | 1 | THE SECRET GARDEN 'QUINCY JONES | 3
4 | 2 | ESCAPADE JANET JACKSON | 7 4 | 5 | TREAT YOU RIGHT LUTHER VANDROSS | 8
5 | 6 | HELP THE CHILDREN M.C. HAMMER | 12 5 |10 | SPREAD MY WINGS TROOP | 4
6 |10 | SPREAD MY WINGS TROOP | 4 6 | 7 | | NEED YOUR LOVIN' ALYSON WILLIAMS | 5
7 | 8 | HERITAGE  EARTH, WIND & FIRE (FEATURING THE BOYS) | 6 7 19 | EVERYTHING YOU TOUCH SMOKEY ROBINSON | 11
8 | 9 | | NEED YOUR LOVIN' ALYSON WILLIAMS | 5 8 |11 | WHIP APPEAL BABYFACE | 10
9 |14 | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 14 9 | 8 | COMFORT OF A MAN STEPHANIE MILLS | 9
10 [ 13 | COMFORT OF A MAN STEPHANIE MILLS | 9 10 | 6 | HERITAGE EARTH, WIND & FIRE (FEATURING THE BOYS) | 6
11 [ 17 | NEVER TOO FAR DIANNE REEVES |13 11 | 4 | ESCAPADE JANET JACKSON | 7
_12 20 | TREAT YOU RIGHT LUTHER VANDROSS__ 8_ 12 [ 13 [ NEVER TOO FAR DIANNE REEVES | 13
13 [ 16 | THE HUMPTY DANCE DIGITAL UNDERGROUND | 22 13 [ 15 | READY OR NOT AFTER 7 |15
14 [ 28 | WHIP APPEAL BABYFACE | 10 | 14 | 16 | ADDICTED TO YOUR LOVE THE GAP BAND | 16
15| 5 | WHERE DO WE GO FROM HERE STACY LATTISAW | 20 15 (12 | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 14
16 | 24 | ADDICTED TO YOUR LOVE THE GAP BAND | 16 16 | 17 | HELP THE CHILDREN M.C. HAMMER | 12
_17_ 18 | EVERYTHING YOU TOUCH SMOKEY ROBINSON [ 11 17 [ 18 | WRAP-U-UP RANDY CRAWFORD | 17
18 { 26 | READY OR NOT AFTER 7 | 15 18 | 20 | LOVE'S ON THE RUN MAZE FEATURING FRANKIE BEVERLY | 18
19 [ 25 | 1 FOUND LOVIN' JEFF REDD | 19 19 [19 [ TWO SHIPS JERMAINE JACKSON | 21
20 | 31 | WRAP-U-UP RANDY CRAWFORD | 17 20 | 21 | WHAT GOES AROUND REGINA BELLE | 24
21 | 12 | NO MORE LIES MICHEL'LE | 33 21 | 23 | DON'T WEAR IT OUT MARY DAVIS | 25
22 | 15 | EXPRESSION - SALT-N-PEPA | 32 22 | 25 | SHOW ME HOWARD HEWETT | 31
23 | 7 | GYRLZ, THEY LOVE ME HEAVY D. & THE BOYZ | 39 23 |28 | ALL OVER YOU FREDDIE JACKSON | 28
24 {29 | SOUL TO SOUL THE TEMPTATIONS | 23 24 i 26 | SOUL TO SOUL THE TEMPTATIONS | 23
25 | 35 | LOVE'S ON THE RUN MAZE FEATURING FRANKIE BEVERLY | 18 25 IZ4 NOTHING'S TOO GOOD FOR MY BABY MAIN INGREDIENT | 29
26 | 27 | GET UP! (BEFORE THE NIGHT IS OVER) TECHNOTRONIC | 27 26 | 22 | | FOUND LOVIN' JEFF REDD | 19
27 | 19 | HEARTBEAT SEDUCTION | 44 27 [ 29 | GIRLS NITE OUT TYLER COLLINS | 30
28 | 11 | OPPOSITES ATTRACT PAULA ABDUL | 37 28 | 30 | NO MORE TEARS ANGELA WINBUSH | 35
29 | 22 | BUDDY DE LA SOUL | 43 29 | 27 | GOT TO HAVE YOUR LOVE MANTRONIX | 26
30 | 36 | TWO SHIPS JERMAINE JACKSON _L 30 | 34 | POISON BELL BIV DEVOE | 36
31 |39 | GOT TO HAVE YOUR LOVE MANTRONIX | 26 31|32 LOVE IS LIKE AN ITCHING IN MY HEART THE GOOD GIRLS | 34
32 [ 23 | WELCOME TO THE TERRORDOME PUBLIC ENEMY | 61 32 |35 | LOVE YOU HONEY RANDY & THE GYPSYS | 41
33 | — | WHAT GOES AROUND REGINA BELLE | 24 33 |33 | BODY TALK SHARON BRYANT | 38
34 [ — | JINGLING BABY L.L COOL J | 48 34 {36 | FOOTSTEPS IN THE DARK BODY | 40
35 | 21 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 51 35 [ 14 | WHERE DO WE GO FROM HERE STACY LATTISAW | 20
36 | 40 | ALWAYS & FOREVER WHISTLE | 45 36 [ 39 | SACRED KIND OF LOVE GROVER WASHINGTON, JR. | 42
37 | — | NOTHING’S TOO GOOD FOR MY BABY MAIN INGREDIENT | 29 37 | — | RUB YOU THE RIGHT WAY JOHNNY GILL | 46
38 | — | GIRLS NITE OUT TYLER COLLINS | 30 38 | — | HARD UP ERIC GABLE | 47
39 | — | DON'T WEAR IT OUT MARY DAVIS | 25 39 |38 | GET UP! (BEFORE THE NIGHT IS OVER) TECHNOTRONIC 27
40 [ — | ALL OVER YOU FREDDIE JACKSON | 28 40 [ — | ONE OF A KIND THE ISLEY BROTHERS | 49

©Copyright 1990, Billboard Publications, Inc. No part of this publication may be reproduced. stored in any retrieval system, or transmitted, in any form or by any means, electronic. mechanical, photocopying,

recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

16

62

32

87

67

27

26

173
39

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ADDICTED TO YOUR LOVE (Romeo 7, ASCAP/Good
Choice, BMI/Day To Day, ASCAP/C Dub, ASCAP)
AIN'T NO WOMAN (LIKE THE ONE | GOT) (Music
Corp. Of America, BMI)

ALL AROUND THE WORLD (BMG, ASCAP/Block &
Gilbert, ASCAP)

ALL OVER YOU (FROM "DEF BY TEMPTATION")
(Auter, BMI/Bocar, BMI}

ALWAYS & FOREVER (Almo, ASCAP/Redsongs,
ASCAP)

AROUND THE WORLD IN 80 BEATS (Two Tuff-Enuff,
BMI)

BLACK MAN (Def Jam, ASCAP/Fearse, ASCAP)
BODY TALK (On My Own, ASCAP/Pri, ASCAP/Two
Tufi-Enuff, BMI)

BUDDY (Tee Girl, BMI/We Blows Up, BMI/EMI,
BMI/Kama Sutra, BMI/Ducktur, BMi/Kenix, ASCAP)
CAN WE SPEND SOME TIME (Colgems-EMI, ASCAP)
WBM

CAN'T GET ENUFF OF U (Peljo, BMI/Scott, BMI/Heljo,
BMI)

C'MON AND GET MY LOVE (EMI Blackwood, BM!)
COME TOGETHER AS ONE (Will Down, ASCAP/Music
Corp. Of America, BMI/Bad Molo, BMI)

COMFORT OF A MAN (Virgin Songs, BMI/Buffalo
Music Factory, BMI/Compulsive, BMI/Freehand, BMI)

DO YOU REMEMBER (Island, BMI/April Joy,
BMI/Sylent Partnor, BMI/Gabrielle, BMI)

DON'T WEAR IT OUT (Hip Trip, BMI/Hip Chic,
BMI/Kear, BMI}

ESCAPADE (Black Ice, BMI/Flyte Tyme, ASCAP)
EVERYTHING YOU TOUCH (Lease-A-Tune,
ASCAP/Reswick-Werfel, ASCAP/Rent-A-Song,
BMi/Beseme West, ASCAP/BMG, ASCAP/Careers,
BMI)

EXPRESSION (Next Plateau, ASCAP/Sons Of K-oss,
ASCAP)

FOOTSTEPS IN THE DARK (Bovina, ASCAP/EM! April,
ASCAP)

FUN HOUSE (FROM “HOUSE PARTY") (Hittage,
ASCAP/Turnout, ASCAP)

THE GAS FACE (Rhyming Is Fundamental, ASCAP/Def
Jam, ASCAP/Prinse Pawl, BMI)

GET UP AND HAVE A GOOD TIME (Protoons,
ASCAP/Hikim, ASCAP)

GET UP! (BEFORE THE NIGHT IS OVER) (Colgems-
EMI, ASCAP/BMC, ASCAP/Bogam, ASCAP)

GIRLS NITE OUT (Byersong, BMI/Rossway,
BMI/Island, BMI/Tuff Cookie, BM!/Virgin Songs, BMI)
cPp

GOT TO HAVE YOUR LOVE (Colgems-EMI,
ASCAP/Mantronik International, ASCAP/Jescilla,
ASCAP)

THE GROOVE (Zomba, ASCAP)

GYRLZ, THEY LOVE ME (EMI April, ASCAP/Across
110th Street, ASCAP/E-Z-Duz-It, ASCAP/E.M. Marl
International, ASCAP)

HAIR OR WEAVE (Virgin Songs, BMI/Cal-Gene, BMI)

LY
4
12

65

R&&

SRE

52

55

41
18

69

13

35

49

37

85

57

HARD UP (Ultra Tec, ASCAP/Bush Burnin’, ASCAP)
HEARTBEAT (Sugarbiscuit, ASCAP)

HELP THE CHILDREN (Jobete, ASCAP/Bust-It, BMI)
CPP

HERE'S A TICKET (Kamalar, ASCAP/Let's Shine,
ASCAP/Sweet-Thom, ASCAP)

HERITAGE (CBS, ASCAP/Maurice White, ASCAP/CRG,
BMI/Lorna Lee, BMi/Pony Boy, BMI)

HOLD ON (Two Tuff-Enulf, BMI)

HOW "BOUT US (Irving, BMI)

THE HUMPTY DANCE (GLG Two, BMI/Pubhowyalike,
BMI)

I CAN'T COMPLAIN (Avid One, ASCAP/Unicity,
ASCAP/Zubaidah, ASCAP)

| COME OFF (Varry White, ASCAP)

1 DON'T NEED ANOTHER LOVE (Sweet Karol, ASCAP)
1 FOUND LOVIN' (Clita, BMI/Sign Of The Twins,
ASCAP)

1 NEED YOUR LOVIN' (Def Jam, ASCAP/First Impulse,
BMI/Def American, BM!)

| WANNA DO IT GOOD TO YA (Seven Songs, BMI/Ba-
Dake, BMI/Rustomatic, ASCAP)

| WANT YOU (Carol Gene, BMI)

| WANT YOU -- YOU WANT ME (Cal-Gene, BMI/Virgin
Songs, BMI)

| WON'T STOP (Virgin Songs, BMI) CPP

IT'S GONNA BE ALRIGHT (Zomba, ASCAP) WBM

IT'S TIME (Marvin L. Winans, ASCAP/For Our
Children, ASCAP/Don Ril, ASCAP)

JAZZIE'S GROOVE (Virgin, ASCAP) CPP

JINGLING BABY (D&D, ASCAP/L.L. Cool J, ASCAP/DJ,
ASCAP)

JUICY GOTCHA CRAZY (Bust-H, BMI)

KEEP IT TOGETHER (WB, ASCAP/Bleu Disque,
ASCAP/Webo Girl, ASCAP/Black Lion, ASCAP)
KNOCKS ME OFF MY FEET (Jobete, ASCAP/Black
Bull, ASCAP) CPP

LADIES FIRST (Tee Girl, BMI)

LET IT FLOW (Thou Art, BMI/Jacques & Justin,
BMI/Beat Seekers, ASCAP/Michi, ASCAP)

LOVE IS LIKE AN ITCHING IN MY HEART (Stone
Agate, BMI) CPP

LOVE UNDER NEW MANAGEMENT (Gabeson, BMI/On
The Move, BMI)

LOVE YOU HONEY (Ranjack, BMI)

LOVE'S ON THE RUN (Amazement, BMI)

MAKE IT LIKE IT WAS (For Our Children/Zomba,
ASCAP) CPP

MY BABY'S HOUSE (Bee Germaine, BMI}

NEVER TOO FAR (Duncanne Hille, BMI)

NO MORE LIES (Ruthless Attack, ASCAP)

NO MORE TEARS (WB, ASCAP/Ange! Notes, ASCAP)
NOTHING'S TOO GOOD FOR MY BABY (Snow,
BMI/Garlic Gulch, BMI/Bug, BMI/Chubu, BMI)

ONE OF A KIND (Angel Notes, ASCAP/WB, ASCAP)
OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber,
ASCAP) CPP

PLAY TOY (Chicago Town, ASCAP/WD, ASCAP)
POISON (Hi-Frost, BMI)

PRECIOUS LOVE (EMI April, ASCAP/Ultrawave,
ASCAP/Rightsong, BMI)

51
8
15
81
n

46
42

7

)

10

3
91

PROMISES, PROMISES (Julian Caine, ASCAP/Vertim,
ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP)
RADIO DRIVER (Not Listed)

READY OR NOT (Hip Trip, BMI/Kear, BMI)

REAL LOVE (Skyyzoo, ASCAP) CPP

RISING TO THE TOP (Baby Ann, ASCAP/Sir Terry,
ASCAP)

RUB YOU THE RIGHT WAY (Flyte Tyme, ASCAP)
SACRED KIND OF LOVE (Colgems-EMI,
ASCAP/Rahmat Olinga, ASCAP/Avid One, ASCAP)
SAY U LOVE ME (Guy Vaughn, ASCAP/Ackee,
ASCAP/Whole Nine Yards, ASCAP/Dastard Deed, BMI)
THE SECRET GARDEN (Hee Bee Dooinit, ASCAP/WB,
ASCAP/Rodsongs, ASCAP/AImo, ASCAP/Black Chick,
ASCAP/Rambush, ASCAP) CPP

SHOW ME (WB, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Chicago Bros., BMi/Warner-Tamerlane, BMI)
SHOWER YOU WITH LOVE (Black Lion,
ASCAP/Captain Z, ASCAP/D. Smooth, ASCAP)

SOUL TO SOUL (Dyad, BMI)

SPREAD MY WINGS (Selessongs, ASCAP/Sarapis,
ASCAP)

STILL CRAZY FOR YOU (Malaco, BMI)

THUMBS UP (French Lick, BMI/Bug, BMI)

TIME WAITS FOR NO ONE (Chomone,
BMI/Controversy, ASCAP)

TOUCH ME (Arrival, BMI)

TREAT YOU RIGHT (Uncle Ronnie’s, ASCAP/EMI April,
ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)

TWO SHIPS (Pic & Choose, ASCAP/Black Stallion,
ASCAP/Deep Faith, ASCAP)

WELCOME TO THE TERRORDOME (Nia, BMI/Def
American, BMI)

WE'RE ALL IN THIS TOGETHER (Pardini.
ASCAP/Music Corp. Of America, BMI/EMI Blackwood,
BMI/Reed Vertelney, BMI)

WHAT CAN | DO (EMI April, ASCAP/Per-Mission,
ASCAP)

WHAT GOES AROUND (Reata, ASCAP/Peach Pie,
ASCAP/Tunes-R-Us, ASCAP/KMA, ASCAP)
WHATCHA GONNA DO WITH MY LOVIN' (Ensign,
BMI/Scarab BMI) CPP

WHERE DO WE GO FROM HERE (Virgin Songs,
BMI/Buffalo Music Factory, BMI) CPP

WHIP APPEAL (Hip Trip, BMI/Kear, BMI/Jenn-A-Bug,
ASCAP)

WHY IT GOTTA BE LIKE THAT (Rayclo, ASCAP)
WHY YOU GET FUNKY ON ME (FROM
"HOUSEPARTY") (Virgin Songs, BMI/Cal-Gene, BMI)
WRAP-U-UP (Goldsongs, PRS/Emi, prs)

YOUR PRECIOUS LOVE (Jobete, ASCAP) CPP
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BLACK I

Davis Goes ‘Separate Ways’
From S.0.S. Band On Solo Disk

W BY HAVELOCK NELSON

NEW YORK—Mary Davis is excited.
For six years she was the booming
lead voice in the S.0.S. Band, singing
on several classics, including “Take
Your Time (Do It Right),” “Weekend
Girl,” “Any Way You Like It,”” and
“Just Be Good To Me” (recently re-
done by Beat International as “Dub
Be Good To Me”). “Separate Ways,”
her solo statement, is out now on
Tabu, distributed by Epic. It achieves
her goal of being “a distinct project”’;
its first single, “Don’t Wear It Out,”
is performing well on Billboard’s Hot
Black Singles chart.

The song is written from the point
of view of a woman victimized by her
lover. The woman’s strong retort,
says Davis, is the element with which
audiences most readily identify.
“Also,” she adds, ‘“‘the melody is
something anybody can sing or hum
along to.”

It helps, too, that L.A. Reid & Ba-
byface’s stamp is on the track. “Be-
ing involved with them can definitely
make things happen,” Davis says.

During her tenure with the S.0.S.
Band, Davis worked with another
pair of superstar producers, Jimmy
Jam & Terry Lewis. By way of com-
paring the two duos’ studio approach-
es, Davis says, “They both got the
best out of me by working with me.”

Other producers directed sessions
for “Separate Ways.” L.A. & Face did
“B team”; De Rock & Kayo handled
“I Get Nervous’ and ‘““Have You
Been Loved?”; and Royal Bayann di-
rected “I Wanna Be Sure.” Bernard
Terry, who in the past worked with
Ready For The World, supervised
most of the rest. Davis’ impression of
the overall project, which she helped
write and arrange, is that “the songs

are me!”

Davis was born in Savannah, Ga.,
where she developed her distinctive
style—husky, strident, intense, but
controlled—by practicing her craft
and listening to Aretha Franklin,
Gladys Knight, and “all the other fe-
males.” She gigged in a number of
top 40 bands and then, at 19, relo-
cated to New York for better musical
opportunities. She played with sax
man King Kurtis; she even opened
for Franklin.

She got her big break, however, af-
ter leaving the Big Apple for Atlanta:
Through friends, she hooked up with
the house band at a club called the
Regal Room. That crew, called Santa
Monica, eventually evolved into the
S.0.S. Band, which proceeded to re-
cord six albums, of which four went
gold.

In 1986 Davis left the S.0.S. Band
“to see what I could do on my own,”
she says. In 1987 she recorded an al-
bum with producer Howie Rice.
Though Davis was happy with the re-
sult, Rice’s tracks were rejected by
Epic. “I guess they weren't commer-
cial enough,” she says.

Tabu president Clarence Avant
then introduced Davis to L.A. & Ba-
byface. “From there, everything just
flowed together,” she says. One song
from the Rice sessions, “I’'m Gonna
Love You Better,” was salvaged by
Lewis for “Separate Ways.”

To market the album, Epic insists it
will not exploit Davis’ association
with the S.0.S. Band, but rather, will
seek “to establish Mary as an artist
in her own right.”

Currently, the label has Davis do-
ing promotional appearances at radio
and other media. A more extensive
promo tour is in the planning stages.

The New York-based band Def
Con 4 makes a preemptive strike
on the black singles chart with
“Say U Love Me,” the first single
from its eponymous debut album
on Reprise. The act is the brain-
child of David Sanchez and Guy
Vaughn, a well-known production
and writing team that has worked
with many artists, including
Sweet Sensation, the System, and
Al B. Sure!

In 1989, Sanchez and Vaughn set

Def Con 4. Shown, from left, are
Steven Ray, Kenny Bobien, Guy
Vaughn, and Def Melody.

NEW ON THE GHARTS

out to create a vehicle that would
fulfill their artistic vision. They invit-
ed Kenny Bobien and Steven Ray to
perform material they had collected
and put on a demo tape. As the
group evolved, Bobien, a former gos-
pel singer, and Ray, a songwriter
who worked on Diana Ross’ most re-
cent album, took part in writing
songs for a new demo that would be
produced and co-written by Sanchez
and Vaughn. That demo turned into
Def Con 4’s first album, which will
be released later this month.

Wayne Edwards, manager of
the act and former VP of black
A&R at Capitol, deseribes Def Con
4’s style as the “‘past meeting the
present.”

“Over the past few years there
has been a funk element missing
from R&B music,” he says. “Def
Con 4 has injected that missing el-
ement into its music while incorpo-
rating today’s hip-hop and new
jack swing sound into its perfor-
mance.”

Def Con 4 is currently on a pro-
motional tour and has just com-
pleted the video for “Say,” which
can be seen on BET.

JIM RICHLIANO

BILLBOARD'S ESSENTIAL
REFERENGE GUIDES

Billboard Directories are indispensable reference sources.
They are, in fact, the main sources of vital information

for the entire Music/Record/Tape and
Video industries.

International Buyer’s Guide — 1990 edition.
The Worldwide Music and Video Business to Business
Directory. Listings include name, key people, address,
phone number and marketing information of record and
video companies, music publishers, distributors, acces-
sory manufacturers and suppliers. Also manufacturers
and wholesalers of hardware, software and accessor-
ies for Compact Disc, Video Disc, Video Cassettes
and Video Games. $70.00

International Talent & Touring Directory — 1990
edition. The source for U.S. and international talent,
booking agencies, facilities, services and products.
Used by everyone who buys and books talent -
promotes and manages tours. $64.00

International Recording Equipment and Studio Directory - 1990 edition.
All the information you need on professional recording equipment, recording

studios and recording studio equipment.  $37.00

International Manufacturing & Packaging Directory for the CD, Record
and Audio/Video Tape Industries. 1989 edition. Professional services and
supplies for record and video manufacturers, audio and video manufacturers,
audio and video tape manufacturers, video program suppliers and buyers,
video music producers and production facilities.  $30.00

Country Music Sourcebook - 1989 edition. Radio stations, performing
artists, booking agents, personal managers—everyone involved in Country
Music. $31.00

{All prices include postage & handling)

~

DIRECTORIES ORDER FORM
Billboard Directories ® P.O. Box 2016 ® Lakewood, NJ 08701

# Copies Amount
International Buyer's
Guide - $70.00

8230-8020-X

International Talent &
Touring Directory - $64.00
8230-8016-1

Country Music
Sourcebook - $31.00
8230-8013-7

International Recording
Equipment and Studio

Name

Company Name

Address

City/State/Zip

Telephone —
Enclose check or money order or charge to your credit card:

0O American Express O MasterCard O VISA Directory - $37.00
E 8230-8017-X
Card # R —— International Directory of
Signature B Manufacturing & Packaging

for the Record & Audio/Video

Tape Industries - $30.00
8230-8014-5

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, & Washington. DC
Foreign & Canadian orders payable in U.S. funds only.

Call TOLL-FREE 1-800-223-7524 (IN NY State 212-536-5174)
Toll-Free Number for Directory Orders Only

(Please include an additional $5.00
per book for foreign orders.)
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i HOT DANCE MUSIC

AEIELP CLUB PLAY A EL" 12-INCH SINGLES SALES
= z w | O . . ) ES = s | Ok q . _
%, E ; 2% TITLE Compiled from a national sample of dance club playlists. ARTIST ‘;L:’ Z ; Qg TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= — & | =5 | LABEL & NUMBER/DISTRIBUTING LABEL = — o | 2O | (ABEL & NUMBER/DISTRIBUTING L ABEL
*h NO.1 & & * & NO.1 & &
1 1 3 8 ALL AROUND THE WORLD ARISTA ADP-9937 2 weeks at No. 1 @ LISA STANSFIELD _§ % 1 2 7 ALL AROUND THE WORLD ARISTA ADI-9937 2 weeks at No. 1 © LISA STANSFIELD
2 3 4 7 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M @ SEDUCTION 2 4 4 ESCAPADE (REMIX) A&Mm sp-12352 @ JANET JACKSON
@ ) 7 5 KEEP IT TOGETHER SIRE 0-21427/WARNER BROS. MADONNA 3 4 ) 6 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M @ SEDUCTION
4 2 2 9 GET UP! (BEFORE THE NIGHT IS OVER) sBk v-19704 @ TECHNOTRONIC @ 5 9 4 KEEP IT TOGETHER SIRE.0-21427/WARNER BROS. MADONNA
@ 7 13 4 TOUCH ME 4TH & B'WAY 501/ISLAND @ 49ERS 5 3 1 8 GET UP! (BEFORE THE NIGHT IS OVER) sBk v-19704 @ TECHNOTRONIC
(&) njlis|s ROOM AT THE TOP mCA 23964 ® ADAM ANT 6 7 7 9 LAMBADA EPIC 49 73139 ¢ KAOMA
7 9 10 7 GETTING AWAY WITH IT WARNER BROS. o-;;:; il N - @ ELECTRONIC @ 8 10 11 EXPRESSION NEXT PLATEAUNPS0101W @ SALT-N-PEPA
8 4 1 9 ESCAPADE (REMIX) A&M 5P-12352 * JAh;ET JACKSON 8 6 3 15 NO MORE LIES RUTHLESS 0-96521/ATCO ¢ MICHEL'LE
@ 15 19 4 MOST WANTED p.J. INTERNATIONAL 999 FAST EDDIE @ 11 15 7 THE HUMPTY DANCE TOMMY BOY TB 944 @ DIGITAL UNDERGROUND
13 | 17 5 BEACH BUMP SIRE 0-21440/WARNER BROS. ® BABY FORD 13 | 17 6 ROAM REPRISE 0-21441/WARNER BROS. ® THE B-52'S
1 6 6 10 | GOT TO HAVE YOUR LOVE CAPITOL v-15621 © MANTRONIX FEATURING WONDRESS 1 9 8 9 TAINTED LOVE EPIC 49 73145 IMPEDANCE
12 10 11 6 ROAM REPRISE 0-21441/WARNER BROS. & THE B-52'S @ 18 28 4 BEACH BUMP SIRE 0-21440/WARNER BROS @ BABY FORD
13 8 9 9 GOT TO GET ARISTA AD-9932 @ LEILA K WITHROB 'N' RAZ @ 20 29 4 GOT TO GET ARISTA AD1-9932 @ LEILA K WITH ROB ‘N’ RAZ
16 18 5 THE BREEZE MICMAC MIC-534 TWO WITHOUT HATS 14 24 5 SECRET GARDEN QWEST 0-21459/WARNER BROS. @ QUINCY JONES
@ 23 33 3 HELLO ATLANTIC 0-86235 @ BELOVED 15 10 6 16 C'MON AND GET MY LOVE fFRR 886 799-1/POLYGRAM ¢ D-MOB
16 18 20 5 VULNERABLE ATLANTIC 0-86253 DE DE O'NEAL 16 12 11 10 BUDDY TOMMY BOY T8 943 @ DE LA SOUL
17 21 21 6 MOTHERLAND POW WOW PW-454 TRIBAL HOUSE 17 15 26 5 GYRLZ, THEY LOVE ME UPTOWN 24007/MCA # HEAVY D. & THE BOYZ
18 22 24 5 DO WHAT YOU WANT/TAKE ME AWAY CUTTING CR-232 2 IN A ROOM 19 27 5 ROOM AT THE TOP mCa 23964 @ ADAM ANT
24 32 4 SWEAT BIG BEAT BB-00011 JAY WILLIAMS 22 25 6 GOT TO HAVE YOUR LOVE CAPITOL v-15521 © MANTRONIX FEATURING WONDRESS-
@) 26 34 4 INSECT ARISTA AD1.9925 BOXCAR 20 21 22 7 ‘WHERE DO WE GO FROM HERE MOTOWN MOT-4701 STACY LATTISAW WITH JOHNNY GILL
& * HOT SHOTDEBUT * % w @ 27 35 5 SWEAT BIG BEAT BB-00011 JAY WILLIAMS
| NEW) | | | LETTHERE BE HOUSE RCA 9188 L kD DESKEE (22)| 29 | 4 | 3 | LIVINGIN OBLIVION Epic 4573156 ANYTHING BOX
_@ 29 | 41 3 IT'S ME, CATHY (FOLLOW MY HEART)/THE PICTURE CURB 011 HUBERT KAH 23| 23| 2 12 | WANNA BE RICH SOLAR 429 74503/E.PA. © CALLOWAY
@ 35 — 2 LIVING IN OBLIVION EPIC 49 73156 ANYTHING BOX 24 17 10 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA @ PUBLIC ENEMY
30 42 3 I'M GOING STRAIGHT TO HEAVEN NETTWERK 74004/1RS. MC 900 FT. JESUSWITH DJ ZERO * A K pOWER plCK AN
25 17 14 8 MY LOVE IS RIGHT mCa 23994 SHANA DOUGLAS @ 40 — 2 TOUCH ME 4TH & BWAY 501/ISLAND @ 49ERS
26 12 5 11 TELL ME WHY ARISTA AD1-9918 & EXPOSE * % & HOTSHOTDEBUT * % &
@Dl n | 4| 3 YOU'RE THE ONLY WOMAN VENDETTA VE-7027/A&M THE BRAT PACK NEW ) 1 SENDING ALL MY LOVE ATLANTIC 0-86220 LINEAR |
.—2.8 14 8 ] TAINTED LOVE EPIC 49 73145 IMPEDANCE 27 16 13 14 OPPOSITES ATTRACT VIRGIN 0-96507 @ PAULA ABDUL (DUET WITH THE WILD PAIR)
A& POWER P|CK PR R g 28 28 30 7 MOTHERLAND POwW wOw PW-454 TRIBAL HOUSE
@ 42 — 2 HEAVEN COLUMBIA 44 73171 & THE CHIMES 29 24 14 14 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL 11 SOUL
@ 33 — 2 THUMBS UP ENIGMA 75534 @ BARDEUX 30 32 37 5 REMEMBER . .. LUMAR MUSIC LM-400 FASCINATION
@D 40 | — 2 WHAT GOES DOWN COLUMBIA 44 69205 HUNTER HAYES @D| 77 | — 2 VULNERABLE ATLANTIC 0-86253 DE DE O'NEAL
@ 43 — 2 YOU'LL NEVER STOP ME FROM LOVING YOU CHRYSALIS v-23506 SONIA 32 31 36 6 THE GAS FACE/WORDZ OF WIZDOM DEF JaM 44 73121/COLUMBIA @ 3RD BASS
kx} 37 45 4 THE HUMPTY DANCE TOMMY BOY TB 944 @ DIGITAL UNDERGROUND 33 39 43 5 DANCE WITH ME CUTTING CR-234 CONCEPT OF ONE FEATURING TONY MORAN
34 28 36 4 {1 CALLED U/BLACKOUT EPIC 49 73153 LIL LOUIS k'3 30 19 9 IT'S GONNA BE ALRIGHT JIVE 1290-1-JD/RCA @ RUBY TURNER
35 19 12 10 WHOLE WIDE WORLD (REMIX) RCA 9099-1-RD @ A'ME LORAIN 35 | 33 31 20 GET BUSY JIVE 1274-1-JD/RCA & MR. LEE
36 20 16 7 DRESS TO IMPRESS ATLANTIC 0-86246 LIEUTENANT STITCHIE 43 — 2 THE BREEZE MICMAC MIC-534 TWO WITHOUT HATS
37| 32 | &7 5 EXPRESSION NEXT PLATEAU NP50101 © SALT-N-PEPA 37 | 8| 4 4 WHOLE WIDE WORLD RCA 9099-1-RD © A'ME LORAIN
38 | 25 | 31 5 THE GAS FACE/WORDZ OF WISDOM DEF JaM 44 73121/COLUMBIA @ 3RD BASS 38 25 16 14 WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 @ INNER CITY
NEW ) 1 MOVE mCa 23998 SLAM SLAM NEW) 1 WORK MY BODY OVER (SWEAT) HOT PRODUCTIONS HAL12150 DSK
40 | 27 | 22 9 LAMBADA EpiC 49 73139 © KAOMA NEW ! 1 HELLO ATLANTIC 0-86235 © BELOVED
46 | — | 2 | ALLABOUT LOVE SLEEPING BAG SLX-40151 JOYCE SIMS 46 | — | 2 | TIMEAFTER TIME amciTy 639615003 TIMMY-T
NEW)D | 1 | COME TOGETHER AS ONE ISLAND 0-96502 WILL DOWNING NEW)D | 1 | ICALLED U/BLACKOUT EPIC 49 73153 LIL LOUIS
43 44 ] — 2 GET INTO IT NEXT PLATEAU NP50114 @ TONY SCOTT 43 34 I 18 16 WALK ON BY NEXT PLATEAU NPSO111W @ SYBIL
NEW } 1 WILD WOMEN DO (REMIX) EMI v-56161 NATALIE COLE NEW) 1 BITING MY NAILS/THE PHANTOM'S IN THERE ENIGMA V-75225/MUTE RENEGADE SOUNDWAVE
NEW)D 1 DON'T WANNA FALL IN LOVE WARNER BROS. 0-21476 ® JANE CHILD 45 | 4 ] — 2 DO WHAT YOU WANT/TAKE ME AWAY CUTTING CR-232 21N A ROOM
46 45 | L 2 I'LL DO ANYTHING (REMIX) SBK v-19707 CROWN HEIGHTS AFFAIR NEW) 1 IF U WERE MINE ENIGMA 75521 @ THE U-KREW
NEW) 1 ITALO HOUSE MIX NASTY MIX IGU 76985.1 @ ROCOCO @ NEW) 1 YOU’'LL NEVER STOP ME FROM LOVING YOU CHRYSALIS v-23506 @ SONIA
NEW » 1 HIDE AND SEEK ATLANTIC 0-87973 PAJAMA PARTY 48 41 34 15 STOMP (MOVE JUMP JACK YOUR BODY) wARNER BROS. 0-21339 ® KYZE
NEW)p | 1 STREET TUFF DESIRE 873 743-1/POLYGRAM REBEL MC & DOUBLE THE TROUBLE 49 | 45 | 48 | 3 DRESS TO IMPRESS ATLANTIC 086246 LIEUTENANT STITCHIE
50 47 ] — 2 THE BIGGER THEY COME, THE HARDER THEY FALL ENIGMA 76531 APRIL WAYNE 50 26 32 8 IN YOUR FACE PANDISC PD-050 FREESTYLE

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sates of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.

“ALL THARAT GLITTERS
ISN'T GOLD'’': The follow-up

to their Top 5
club smash

‘*‘My Heart Skips A

GmLS Beat,’ It's good as gold,
1 )

The new droup dets their
bheat from Brogklyn, and

they’re out ta
rock the house
with their debut single
“TALK ABOUT ROCKIN'.''

il

acconnt

1990 Capital Records, Inc.
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DANCE I

Rappers Tap Genre’s Diversity On New Releases

I3

. release your chains and set
free your leash.”

EXPRESSION: An abundance of
noteworthy rap releases have been
making a bit of noise around this
columnist’s office lately. A few art-
ists have opted for a decidedly more
pop approach, while many are going
back to their roots (so to speak) and
others just continue doing their own
thang. Like most contemporary mu-
sic forms, rap shows no signs of be-
coming stagnant or conforming to
what others deem it should be. It’s
been proved that there is room for
variety, as long as it’s genuine and
comes from the heart.

“Poetess” (Profile, 212-529-2600)
marks the auspicious debut from fe-
male MC L.A. Star. Star stands a
good chance of giving the likes of
Lyte and Latifah a serious run for
the $$. With an attitude and deliv-
ery that commands respect, this MC
has no bones about putting anyone
in his or her respective place. Her
frank, bold narratives brim with an
almost feminist zeal, not once let-
ting up on the beats, which are al-
most always kicking. The first sin-
gle is the the jammin’ “Fade To
Black,” an on-the-money commen-
tary on street violence, but there's
plenty more to dip into. Pay special

Easy As 1-2-3 Pauline Henry of hot
Columbia trio the Chimes belts one
out at a recent performance at New
York's legendary Palladium. The U.K.-
based outfit is currently stateside in
support of its new single, “‘Heaven,”
and a forthcoming debut album.
(Photo: Chris Ross)

HOT DANCE

CLUB PLAY

. IWANT YOU - YOU WANT ME
STARPOINT ELEKTRA

. CLUB-YO GINO LATINO HARBOR LIGHT

. EVERY LITTLE WORD FLESH FOR
LULU camiToL

. WE'RE ALL IN THIS TOGETHER DAVID
PEASTON GEFFEN

. THE OMEN MYSTERIOUS ART coLumsia

[

g s WN

12" SINGLES SALES

1. HIDE AND SEEK PAJAMA PARTY
ATLANTIC

2. LOVE IS LIKE AN ITCHING IN MY
HEART GOOD GIRLS moTown

3. WE'RE ALL IN THIS TOGETHER DAVID
PEASTON GeFFEN

4. WILD WOMEN DO (REMIX) NATALIE
COLE em

5. YOU'RE THE ONLY WOMAN THE BRAT|

| PACK VENDETTA

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

TRAX

by Bill Coleman

attention to “My Tale,” “It Takes A
Real Woman,” and “Swing To The
Beat,” and heed the warning of the
closing cut, “If You Don’'t Wanna
Party” (take your dead ass home). A
Star has been born ... Digital Un-
derground finally makes its album
debut with the fab “Sex Packets”
(Tommy Boy, 212-722-2211). The
West Coast-based outfit relies
heavily on the funk and nothin’ but
the funk for inspiration. (Special
note to George Clinton: let these
boys produce your next album!) By
not taking itself too seriously, Digi-
tal Underground has emerged with
one of the most entertaining and
original rap albums so far this year.
Following much in the vein of the
singles “Doowutchyalike” and “The
Humpty Dance,” the album com-
bines a helluva lot of humor (some
to blush at) that accents the inces-
sant, unrelenting grooves. Tracks
like “Rhymin’ On The Funk,” per-
sonal fave “The Way We Swing,” a
remix of the band’s oldie “Underwa-
ter Rimes,” “Gutfest ’89,” and the
title track show DU as true innova-
tors whose time has indeed come.
(Pun? What pun?)

BEFORE THE NIGHT IS OVER:
With the high profile the popular
new film “House Party” is provid-
ing, Kid N Play should have sights
set high with its fab new album
“Funhouse” (Select, 212-691-1200).
Produced by Hurby Luv Bug & the
Invincibles, “Funhouse” marks the
animated duo’s best complete work
to date. Project brims with a host of
potential singles strong in perfor-
mance and production. Besides the
leadoff title track and single, be
sure to drop the needle on these
cuts: “Y U Jellin’ Me,” “Can’t Get
Enuff,” “Back To Basix,” and “Toe
To Toe.” Don’t miss! ... While
you’re indeed in search of, check out
the soundtrack to ‘“House Party”
(Motown), which features a tasty
morsel from the one and only Fla-
vor Flav called “I Can’t Do Nothing
For You, Man” in addition to L.L.
Cool J & Marley Marl’s “To Da
Break Of Dawn” and Kid 'N Play’s
“Kid Vs. Play” . . . Priority (213-467-
0151) has unleashed the debut of
Low Profile, called “We're In This
Together.” The album is much bet-
ter than the single, “Pay Ya Dues,”
would suggest. Featuring the tal-
ents of D.J. Aladdin and W.C,, the
act shows great potential of open-
ing some ears with its rough, raw
edge. W.C. rocks the mike while
Aladdin amazes on the wheels of
steel. Nonbelievers should give a
spin to “Aladdin’s On A Rampage,”
“Comin’ Straight From The Heart,”
“That’s Y They Do It,” and “Easy
Money” ... The Awesome 2 (Teddy
Ted & Special K) have compiled a
great collection titled “The History
Of Rap Vol. 1” (Select). For those
who need a serious refresher in the
pioneer efforts of rap, this package

is a must. The set includes “That’s
The Joint” by Funky 4+1; “Funk
You Up” by Sequence; ‘“The Mes-
sage’’ by Grandmaster Flash &
The Furious 5; “Rockin’ It” by
Fearless 4; “The Breaks” by Kurtis
Blow; “Feel The Heartbeat” by The
Treacherous Three; “Love Rap” by
Spoonie Gee; “Planet Rock’ by
Afrika Bambaataa & the Soul
Sonic Force, and, of course, “Rap-
per’s Delight” by Sugarhill Gang
... Other albums of interest include
“Black’s Magic” (Next Plateau, 212-
541-7640) by Salt-N-Pepa (good but
not great); ‘“‘Funky Technician”

(Wild Pitch, 212-594-5050) by Lord
Finesse & DJ Mike Smooth; “D
Rules The Nation” (Yo, 214-934-
8272) by Gregory D & D.J. Mannie
Fresh and mixed by Steve “Silk”
Hurley; “This Should Move Ya”
(Capitol) by Mantronix; and
“Please Hammer Don’t Hurt 'Em”
(Capitol) by M.C. Hammer.

MOST WANTED: Singles you
need: “We Rock The Mic Right”
(Virgin) by Redhead Kingpin & the
FBI; “I’'m The Magnificent” (Pro-
file) b/w ““Club Scene” (fab hip-
house cut) by Special Ed; “Stop,

Look, Listen” (First Priority) by MC
Lyte; “The Formula' (Ruthless/
Atco) by the D.0.C.; “Murder Rap”
(Ruthless/Epic) by Above The Law;
“On The Road Again” (First Priori-
ty) by Audio Two; “Let Me Show
You” (Wild Pitch) by Chill Rob G;
“I Got The Knack” (Warner Bros.)
by Everlast; “The Funk Shop”
(Luke Skyywalker, 305-573-0599) by
2 Live Crew; “Pubic Enemy” (the
flip to “I Left My Wallet”) by A
Tribe Called Quest; “Ffun’ (Priori-
ty) by Big Lady K; and “The Girl
Tried To Kill Me” (the flip te “What
Ya Wanna Do”’) by Ice-T.

By George, The Boy’s New Lahel Is A Hit!

U.K. Dance Scene Gets A Helping Of More Protein

W BY LARRY FLICK

NEW YORK—The U.K. dance music
scene has witnessed the development
of yet another independent label in
More Protein Records. Although
such an occurrence is hardly material
for front-page headlines, the presi-
dent of this label certainly is. His
name is Boy George.

“When people first heard about
this project, they didn’t take it very
seriously,” says the ex-Culture Club
singer. “In their minds, they couldn’t
imagine Boy George doing some-
thing like this. But this is quite seri-
ous, even if it did happen by acci-
dent.”

In early 1989, George's longtime
friend Jeremy Healy, formerly of
Haysi Fantayzee, wrote several
songs that George thought sounded
like potential hit records. He brought
demos of the songs to his label, Vir-
gin Records, which did not share
George’s enthusiasm.

“They weren’t into the songs be-
cause they were all music with no
singing,” he says. “So | decided to
take the money out of my own pock-

et, go into the studio to record one of
the songs, and put it out on my own.”

The resulting track was “Every-
thing Begins With An E,” by Ezee
Posse (which includes Healy, with Si-
mon Rogers and rapper M.C. Kinky).
Released in England and Europe last
summer, the 12-inch single reported-
ly sold in excess of 32,000 copies and
generated a formidable buzz along
these shores as an import.

Despite the fact that Virgin even-
tually agreed to distribute More Pro-
tein product in the U.K. and Europe,
George remains unhappy about the
label’s initial response to the project.

“Virgin didn’t really understand
dance music,” says George. “They
had a potential hit record, and they
weren't interested in investing in it.”
Apparently, Virgin has had a change
of heart. “Everything Begins With
An E” is about to be rereleased in En-
gland, this time with several new
mixes and a video.

One act on the More Protein roster
with great potential is George's own
project, which exists under the cryp-
tic name Jesus Loves You. He has al-
ready issued one single, “After The

“Motherland (A-fri-ca),” is one of
the hottest indie 12-inch singles out,
comes courtesy of Tribal House.
Brainchild of producer/remixer
Winston Jones, the current excur-
sion features the talents of Karen
Bernod, Pierre Salandy, and Zhana.

On its second single for Pow
Wow (212-245-3010), Tribal House
combines the rawest elements of
R&B/club music with an inspira-
tional, spiritual message and Afri-
can nuances. Each of those involved

TRIBAL HOUSE: From left, Karen
Bernod, Zhana, and Pierre Salandy

NEW ON THE CHARTS

in the making of “Motherland” will
have made distinctive contributions
to the musical and artistic develop-
ment of Tribal House.

Jones is best known for his vari-
ous remix projects and creative
work with such acts as Push, Cul-
tural Vibe, Colonel Abrams, and
Carolyn Harding. Bernod was a
featured vocalist in the act The Jon-
eses (“Sugar Pie Guy”) and has
worked with such artists as Hugh
Masekela and Rick James. Caribbe-
an-bred former DJ Salandy met
Jones through his brother, while
the New Jersey-born Zhana studied
dance in Germany for 19 years and
has performed with the renowned
Alvin Ailey ensemble and toured
with Al B. Sure!

With the success of Tribal House
in mixing his Caribbean roots with
the current pulse of house music,
Jones plans for his music to convey
both a message and a groove,

BILL COLEMAN

Love,” a house track that reunited
the singer with former Culture Club
cohort Jon Moss.

“Working with Jon on the track
wasn’t intentional,” George says.
“He had this instrumental track that
I liked, and I just kind of went in and
wrote the melody and lyrics on my
own. Doing the song itself was great
fun. It was a different style of music
80 it gave me a chance to put a differ-
ent profile on.”

George has been in the studio
working on a full-length Jesus Loves
You album, scheduled for release
sometime this summer—but do not
look for the project to evolve into a
proper band.

“I have no desire to be a part of
that kind of situation again,” he says.
“Being in a band is too difficult;
you've got a lot of personalities and
ideas, and getting it to go in one di-
rection is always a problem.”

Such a sentiment does not seem to
bode well for the much-rumored re-
union of Culture Club. “Actually, I'd
like to make a Culture Club record,”
says George, “but [ don’t think we
should try to recapture what we had
in the past. I think that if the guys
can relate to what [ want to do, then
it'll happen. I'd love for us to make a
strong dance record.”

In the meantime, George continues
to develop future acts for More Pro-
tein. The label’s U.K. club smash
“Love On Love” by Ezee-Posse Fea-
turing Dr. Mouthquake has just been
issued stateside on Virgin, and
George is hopeful that more will fol-
low. He says his first priority is to
concentrate on art, admittedly a
knee-jerk reaction to what he views
as the increasingly corporate attitude
of the music industry.

“Everything has become so ex-
traordinarily premeditated,” he says.
“But I'm optimistic that the music
will win out in the end.”

With a diversity of projects, the
question of George’s attention to solo
recording remains just that—a ques-
tion. He reveals that he has little de-
sire to tread the media machine with
the same fervor he did in the past.
Success at the same massive pitch as
in the past is a low priority.

“l want to do what I want in my
own time,” he says. “After a couple
of years of feeling despondent,
what's happening now has helped me
recapture some of the enthusiasm I
had when I started making music.”

BILLBOARD MARCH 24, 1990
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IN THIS SECTION
Bowie’s Sound + Vision Tour Hits Montreal

EMI Launches ‘Pretty Woman’ Soundtrack

Songwriters’ Hall Of Fame Inductees Set

Full Moon Fun. Tom Petty, right, is joined on stage at the Los Angeles Forum
by a slicked-down Bruce Springsteen and by fellow Wilbury Bob Dylan (not
pictured here) for a triple-star jam with the Heartbreakers on Creedence

Clearwater Revival's "Travelin' Band" and the Animals’
Robert Matheu)

I'm Crying.

SBK’s Wilson/Phillips Crack Hot 100

Basia Has The World In Her Hands
‘London Warsaw New York’ Hits Top 30

B BY HUGH FIELDER

LONDON—Basia’s debut album,
“Time And Tide,” took a year to sell
100,000 copies in the U.S. Three
years later, it's comfortably plati-
num and still selling as its follow-
up, “London Warsaw New York,”
arrives from Epic.

“I'm glad it happened like that,”
says Basia, a Polish native, in her
delectable foreign-film-star accent.
“Because after we’d sold 100,000
people were saying, ‘You can double
it at best, don’t hope for too much.’
But my ambition was a little
stretched then and I wanted at least
a gold album. And I'm glad I proved

" (Photo:

Rapping For Rights;

7]

I’VE TALKED TO people who have told me, ‘We
don’t understand the words, but we understand the
emotions,” ”’ says Ofra Haza, the Israeli singer
whose U.S debut, released by Sire Records in late
1988, was recorded largely in the language of her
native Yemenite culture.

That disk, “Shaday,” became an alternative pop
rave, mixing technopop dance rhythms with Haza's
entrancing Middle Eastern vocals. And it set the
stage for the newly released “Desert Wind” disk, a

‘Desert Wind’ Smooths Way For Ofra Haza;
Swinging With Gos’

Raja Rock, Tuesday (20) at the Cat Club in New
York ... Lionel Hampton marks his 60th year as a
performer Saturday (24) with a benefit performance
for the Thelonious Monk Institute at Duke Univ. in
Durham, N.C. . .. Small Faces co-founder Ronnie
Lane, whose fight against muscular sclerosis in-
spired the 1983 all-star Arms concerts, begins a tour
of Japan April 1, reports his manager, Paul Swick.

0N THE LINE: Won Ton Ton, the sharp Dutch act

Produced by Arif, Jo Mardin,
and Thomas Dolby, the new al-
bum marks Haza’s notable move
toward the pop mainstream.

“On ‘Desert Wind,” " she says,
“there are no tradit