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THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

With Rentals Flat, Dealers
Face Supplier Price Hikes

EBY JIM McCULLAUGH
and PAUL SWEETING

LOS ANGELES—With unit ship-
ments of video rental titles essen-
tially flat, manufacturers are feel-
ing the pinch from escalating mar
keting and production costs.

Partly as a result of this crunch,
several studios have begun passing
some of those increased costs along
to distributors—and ultimately to
retailers—in the form of higher
wholesale prices.

In recent weeks, escalating costs
have been linked to higher whole-
sale prices on such major rental ti-
tles as Warner Home Video’s “Na-
tional Lampoon’s Christmas Vaca-
tion” and ‘“Tango & Cash,”” and
RCA/Columbia Pictures Home Vid-
eo’s “Look Who's Talking.”

Warner and RCA/CPHYV, both of
which raised wholesale prices by
3%-4%, join Paramount Home Video
and MCA/Universal Home Video,
which implemented similar whole-
sale price hikes recently. Unlike

MCA, Paramount, and RCA/CPHYV,
however, which eliminated suggest-
ed list prices on titles with increased
wholesale tags, Warner has set a
new list price of $92.95 for both
“Lampoon” and “Tango.”

The costs of marketing prerecord-
ed cassettes are increasing both in
absolute dollars and as a percent-
age of revenues, according to exec-

(Continued on page 84)
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Music Sales Spring To Life

Sinead, Public Enemy Build Traffic

This story was prepared by Ed
Christman in N.Y., Ed Morris in
Nashville, and Craig Rosen in L.A.

NEW YORK—In music sales,
March came in like a lion, and April
has kept right on roaring. Retail
cash registers are clinking merrily
all across the land this month, and
dealers have even higher expecta-

tions for product still in the pipeline.

“It’s been terrific since the end of
the quarter,” says Bruce Imber, VP
of store planning for the 85-unit,
Port Washington, N.Y.-based Rec-
ord World Inc. Total sales in April
are up about 25%, he says. “Some-
thing good is happening out there,”
adds the chain’s director of purchas-
ing, Steven Lerner.

Oldies GBS-FM Is New N.Y. ARB Leader

B BY SEAN ROSS

NEW YORK—It took 18 years, but
oldies mainstay WCBS-FM New
York is the market’s new No. 1 radio
station. WCBS-FM’s 4.1-5.1 12-plus
rise in the recently released winter
Arbitron marks the second book in a
row in which an adult-slanted mar-
ket fixture won with relatively little
premotion. And it marks the first
time an oldies station has been the

market leader in a top 20 market.

Besides unseating easy WPAT-
FM, which was down 5.0-4.0, WCBS-
FM was an easy winner in the ad-
vertiser-coveted 25-54 demo. Its 8
share putit 1'/, shares ahead of the
second-place station, soft AC
WLTW.

If KXKL-FM Denver, the station
that had until now been the largest-
market example of a No. 1 oldies
outlet, had been the model for many
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Indigo Girls, The Psychedelic =urs, B.A.C ., and mcre. 16 scrigs for
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TOMMY PAGE—The new Warner Reprise home video collection
his zillion fans have been waiting for! I'll Be Your Everything (3-
38169) features Tommy's hit videos plus his candid revelations
about himself, his songs and his monumental success.

of the recent clump of major-market
oldies FMs, WCBS-FM has been
their antithesis. Its library is three
to four times wider than most and
contains '70s and '80s oldies that
most gold stations avoid. And
WCBS-FM’s marketing and promo-
tion have always been relatively low
key.
WCBS-FM PD Joe McCoy says
his station did do some prime-time
(Continued on page 75)

Bands Battle
To Open For
Headline Acts

B BY BRUCE HARING

NEW YORK—Competition for
opening act slots on major U.S.
tours has never been stiffer, say in-
dustry observers, with som= labels
and managers adopting the Zurope-
an practice of offering cash to the
headliner’s marketing fund to land
second billing for their acts.

In addition to such monetary in-
centives, the box-office clout and in-
dustry connections of the potential
opener are also weighing more
heavily than ever before in the abili-
ty to land opening concert slots.

(Continued on vage 85)

In Beltsville, Md., Howard Appel-
baum, VP at the 33-unit Kemp Mill
Records Inc., reports that compara-
ble-store sales—a ratio for stores
open for more than a year—enjoyed
a 17% increase this March over last
year. He says he expects April to at
least duplicate that number. “Sin-
ead 0’Connor just made things ex-
plode,” he says. O’Connor’s album,
“] Do Not Want What I Haven’t
Got,” on Ensign/Chrysalis, claims
the No. 1 spot on most chains sur-
veyed for this story (see story, page
8). Appelbaum says there are about
30-40 strong titles out now.

Debbie Holden, buyer for 13-
store, Atlanta-based Peppermint
Records & Tapes, agrees. The top
five titles at her chain “‘are blowing
out, and then it’s almost like buying
for Christmas,” in terms of the
overall spread of good titles cur-
rently available, she says. “All of a
sudden, many titles are doing quite
well,” she says. “I'm buying real ae-
cent on a lot of titles.”

0’Connor may have dominated
sales for the first three weeks it

(Continued on page 8)
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NEW KIDS HANGIN’ TOUGH ON RADIO?

While the New Kids On The Block are as popuiar as ever among their
dedicated young fans, some radio PDs are beginning to express con-
cerns about New Kids overload among more mature listeners. Sean
Ross and Thom Duffy have the story. Page 4

CANADIAN MUSIC CHAIN SOLD
Discus Music World Inc., the second-largest music retailer in Canada,
has been sold. Kirk LaPointe reports on the deal and its possible effects

on the industry. Page 7
ANSWERING LABEL ADVOCATES’ CONCERNS

Despite the recent withdrawals by several states of proposed record-la-
beling bills, the underlying debate over regulating lyrics content is not
likely to disappear anytime soon. In this week’s Commentary, Gold
Mountain Entertainment president Danny Goldberg addresses some
commonly voiced arguments for labeling. Page 9

BUENA VISTA AIDS ANTI-DRUG EFFORT

Buena Vista Home Video just said yes when asked to help spread the
word on the dangers of drugs by distributing cassette copies of a TV spe-

cial to retailers and schools. Pau! Sweeting reports. Page 57
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Nintendo Escalates Gopyright Suits

Targets Retailers Of Bogus

E BY DAVE DIMARTINO

LOS ANGELES—Nintendo of
America, continuing its battle
against counterfeit video games
and hardware compatible with its
own game system, has filed a slew
of lawsuits in Florida and Califor-
nia. In those actions, it charges sev-
eral video retailers and distributors
with copyright infringement and
asks for a total halt of all sale and
rental of the allegedly counterfeit
goods.

Additionally, Nintendo of Cana-
da, in conjunction with Nintendo of
Ameriea, has filed a similar suit in
the Federal Court of Canada in Ot-
tawa against several Canadian re-
tailers, distributors, and importers.
On April 12, that court issued an in-
junction ordering the defendants to
halt all sales of the allegedly coun-
terfeit product and authorizing its
seizure.

The three lawsuits, along with a
similar suit filed in Minneapolis fed-
eral court March 30 (Billboard, April
21), are part of what Nintendo
terms an overall ‘““‘campaign”’
against stores and distributors han-
dling counterfeit Nintendo goods.
According to the Redmond, Wash.-
based game manufacturer, addi-
tional lawsuits of “a similar sort”
will be filed in other parts of the
U.S. within the next two weeks.

Named as defendants in the Flori-
da suit, filed in U.S. District Court
in Tampa, are Kenneth V. Ketchum
of Sarasota, owner and operator of
the Sarasota-based Game Fan and
Diversified Wholesale outlets;
Bradley S. Isom, also of Sarasota,
and Gary C. Brinson, owner and op-
erator of Sarasota video store Supe-
rior Video. All are charged with
copyright infringement, federal
trademark infringement, violation
of the federal Lanham Act, and un-

Florida Grand Jury Rules
5 Videos, 4 Albums Obscene

E BY EDWARD MORRIS

NASHVILLE—A grand jury in Vol-
usia County, Fla., ruled April 16 that
five adult videos and four rap albums
violate the state’s obscenity laws.
State attorney John Tanner will seek
similar grand jury action in the three
other counties that make up the Tth
Judicial District.

Cited in the Volusia ruling are two
albums by 2 Live Crew, including
“As Nasty As They Wanna Be;” “The
Iceberg: Freedom Of Speech,” by Ice-
T, and “Eazy-Duz-It,” by Eazy-E.
The videos are “Deep Throat,” “Anal
Intruder,” “Nymphette Goes Holly-
wood,” ‘““Amateur Hours,” and
“White Heat.”

Under the laws involved, first con-
viction for disseminating any of the
proscribed material to an adult is a
misdemeanor that carries a fine of up
to $500 and a year in jail. A second
conviction elevates the offense to a
third-degree felony, punishable by a
fine of up to $10,000 and five years in
jail. But the first conviction for sell-
ing obscene material to a minor is a
third-degree felony.

Tanner was unavailable for com-
ment at press time. According to the

News-Journal, a Daytona Beach
newspaper, Tanner has met or will
meet soon with grand juries in
Flagler and St. Johns counties to ad-
vance his anti-obscenity campaign.
He earlier won a ruling from a Put-
nam County grand jury that decided
the two 2 Live Crew albums were ob-
scene. Another meeting of this jury,
aimed at widening its examination of
potentially offensive matter, has
been scheduled.

Tanner’s efforts to have material
declared obscene on a less-than-state-
wide standard may be a prelude to
what will happen in Tennessee,
where a recently passed law declares
that each of the state’s 31 judicial dis-
tricts can establish its own standards.

Laurence Bennett, a writer for the
News-Journal, polled several area
video stores following the ruling and
concluded that the store owners are
not yet rushing to clear their shelves
of the offending titles.

Court officials will send warning
letters to record and video stores
within the next few days, according
to the News-Journal. And law offi-
cers in Volusia County’s 14 municipal-
ities have been instructed to arrest
anyone selling the cited material.

Vestron Loses $135 Mil In '89
Firm Cites Loss Of Credit Line

# BY DON JEFFREY

NEW YORK-—Vestron Inc. reports
that it lost $135.1 million last year,
compared with a net profit of $1.7
million in 1988. Revenues fell to
$236.2 million from $321 million.

The company blames its loss on a
restructuring due to a “constricted
cash situation” following the termi-
nation of a six-year, $100 million cred-
it line by Security Pacific National
Bank. Because of the loss of the cred-
it line, Vestron claims, it was forced
to suspend a proposed bond offering
that would have raised money to ex-
pand operations.

The losses are specifically attribut-

ed to writedowns on the elimination
of Vestron's feature-film production
unit, the discontinuance of its retail
video chain operations, and the sale
of other assets.

Vestron is negotiating the possible
sale of its remaining assets to LIVE
Entertainment Inc. in exchange for
LIVE securities.

In preparation for a transfer of its
assets, Vestron suspended shipments
of five new titles originally slated for
April 11 release and three others
scheduled for May 2. In a letter to its
distributors, Vestron linked the sus-
pensions to a possible merger agree-
ment, although it suggested that

(Continued on page 84)

Vid Games

fair competition and trademark in-
fringement under state laws.

Both Ketchum and Isom, as well
as Chenyu and Sylvie Sun—a Tai-
wanese couple now living in Fort
Lee, N.J.—were arrested April 12 in
a sting operation by U.S. Customs
agents in Wilmington, N.C., and
charged with trafficking in counter-
feit goods. According to Nintendo,
the sting operation had been in the
works ‘““for weeks’ and involved
hidden cameras, microphones, and
$10,000 in marked money. Accord-
ing to the company, agents were of-
fered 700 counterfeit cartridges—
many of them multiple-game car-

(Continued on page 85)

Isgro: | Was
A Fall Guy In
MCA Inquiry

H BY CHRIS MORRIS

LOS ANGELES—Charging that
Joe Isgro was the “fall guy” in an
aborted government investigation
of links between MCA Records
and reputed mobster Salvatore Pi-
sello, Isgro’s attorney moved for a
dismissal of federal payola-related
charges against the independent :
promotion man in federal court
here April 16.

Last November, Isgro was in-
dicted on 51 federal counts of mail
fraud, making undisclosed pay-
ments of cash and drugs, filing
false tax returns, obstruction of
justice, and conspiracy. Former
Columbia promotion VP Ray An-
derson and Isgro associate Jef-
frey Monka were also named in
the indictment (Billboard, Dec.
16).

Presiding U.S. District Court
Judge James M. Ideman set May
21 as the date for a full hearing of
lawyer Donald Re’s dismissal mo-
tion on the grounds of ‘“‘outra-
geous government conduct.”

The motion could potentially
prove embarrassing to the Justice
Department in two ways.

If Ideman agrees to hear testi-
mony concerning the govern-
ment’s alleged mishandling of the
Pisello investigation, it would be
the first official airing of that top-
ic. The Justice Department’s scru-
tiny of Pisello’s relationship with
MCA has been the focus of a num-
ber of print and broadcast media
stories for close to two years; in
November, CBS News' “60 Min-
utes” reported on charges of gov-
ernment interference in the prose-
cution of Pisello (Billboard, Dec.
2).

Further, if a dismissal is ulti-
mately granted, Isgro—the cen-
tral figure in the government’s
costly three-year nationwide
probe- of alleged record-label pay-
ola practices—would be able to
walk free.

In a brief filed in U.S. District
Court, Re recounts the investiga-
tion of Pisello, identified in gov-
ernment documents as a member
of the Gambino erime family. Pi-

(Continued on page 75)
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Radio Gridiock On New Kids’ Block?

Some Stations Battle Boy-Group Burnout

W BY SEAN ROSS
and THOM DUFFY

NEW YORK—When ‘‘Step By
Step,” the first single from the
new album by New Kids On The
Block, goes to radio on May 14, Co-
lumbia Records and the band’s
management will be counting on a
more “mature’’ sound, as well as a
sold-out stadium and arena tour
this summer, to allay concerns
that some top 40 programmers
have begun to express about the

heavily exposed, multiplatinum
Kids.

Those PDs say that while the
passion of New Kids fans is undi-
minished, the age of those fans has
become increasingly younger in
the last six months, with the chari-
table ones putting the upper edge
of the group’s appeal at age 16.
Other listeners—especially older
teens—are now polarized against
the band, they say.

And although the New Kids’ last
official single was four months

EBY IRV LICHTMAN

NEW YORK—Michele Anthony is
another high-powered West Coast-
based music industry attorney who
has been given major responsibil-
ities at a record company.

Her fellow lawyer and friend, Pe-
ter Paterno, was chosen late last
year to run Hollywood Records, a
new Walt Disney pop label.

Anthony has no label of her own.
But as the New York-based senior
VP of CBS Records, a new position
in which she reports directly to la-
bel president Tommy Mottola, she
will expand CBS Records’ business
opportunities and set up A&R bas-
tions in other than major recording
centers. As for business opportuni-

Anthony Takes Legal/Talent
Expertise To Key GBS Slot

ties, Anthony, who starts her job
Monday (23), is likely to focus on
three major areas: merchandising,
venues—possibly leading to amphi-
theater acquisitions—and further
expansion of CBS’ renewed vigor in
music publishing. She will also
work closely with CBS executive
VP Mel Ilberman, apparently form-
ing a part of an executive triumvi-
rate that will be making key busi-
ness decisions for the company.
Anthony’s resources in dealing
with talent reach back to her forma-
tive years, since she is the daughter
of Dee Anthony, one of rock’n’roll’s
legendary talent managers. His ros-
ter has included such acts as Peter
Frampton, Humble Pie, Ten Years
(Continued on page 79)

ago, PD concerns have been com-
pounded by the number of New
Kids-related hits in recent months,
among them Tommy Page’s recent
No. 1 “T’ll Be Your Everything,”
co-produced by New Kids Jon
Knight & Donnie Wahlberg, and
‘““Ooh La La (I Can't Get Over
You)” from the Perfect Gentlemen,
the trio formed by New Kids’
founder and producer Maurice
Starr.

That leaves top 40 in an odd situ-
ation vis-a-vis the New Kids. While
many PDs have been fast to jump
on the New Kids-related records—
indeed, Epic has had to stop about
50 stations from playing ‘““Angel
Of Love,” a not-yet-released duet
with Jordan Knight on the forth-
coming Ana album—most stations
are restricting those songs to 6
p.m.-midnight, just as they would
heavy metal or rap records.

So while WKSE Buffalo, N.Y,,
PD Mike Edwards admits that his
station “put every New Kids spin-
off on the air as soon as we could
get our hands on it,” he also says,
“I’'m not opening up any of these
songs for daytime airplay. Some of
our research has shown burn on
the New Kids, and that the percep-
tion of playing too much New Kids
can be a negative for you. We have
to be very cautious.”

“The New Kids still dominate
the request lines, but they're the
worst-testing call-out artist—
along with Milli Vanilli—that
we've seen in the last year,” says
KDON Salinas, Calif., PD Jamie
Hyatt. ““Because we’re a hipper,

(Continued on page 74)

LIVE Entertainment Profits Rise 30%

Prerecorded Music & Kid Video Boost Sales

EBY DON JEFFREY

NEW YORK—Buoyed by rising
sales for prerecorded music and chil-
dren’s home video, LIVE Entertain-
ment Inc. reports that its operating
profit for 1989 jumped 30% over that
of the previous year to $42.8 million,
as revenues rose 24% to $437 million.

Despite those gains, Wall Street
and company executives agree that
the results are below expectations.
Nevertheless, analysts are recom-
mending purchase of LIVE stock,
and its price is rising sharply.

Net income amounted to $19 mil-
lion, a 30% increase over 1988, But
that includes a $6.2 million gain from
an insurance policy on former chair-
man Jose Menendez, who was mur-
dered last summer.

LIVE operates three wholly owned
subsidiaries: Lieberman Enterprises
Ine., a rackjobber of prerecorded mu-
sic and videocassettes; International
Video Entertainment Ine. (IVE), a
home-video licensee and distributor;
and Strawberries Inc., a specialty re-
tail division that includes the 87-unit,
Boston-based Strawberries chain and
the 32-unit Waxie Maxie web, based
in Washington, D.C.

In a news release, Peter M. Hoff-
man, chairman of Carolco Pictures
Inc., which owns 49% of the voting
stock in LIVE, said that IVE and
Strawberries had shown “particular
strength.”

Lieberman, on the other hand, “re-

corded more modest growth in both
revenues and operating profit,” Hoff-
man added.

Lisbeth Barron, an analyst with
S.G. Warburg Securities, says that
Lieberman suffered from “somewhat
weak financial controls” that contrib-
uted to fourth-quarter expenses that
were $1.2 million higher than expect-

ed.

In the final quarter, which ended
Dec. 31, LIVE'’s net profit tumbled
57% to $3.9 million, while revenues
rose 37% to $181 million. Operating
profit was up 22% to $20.5 million.

Hoffman’s statement said that
earnings “fell short of our previous

(Continued on page 84)

LOS ANGELES—LIVE Entertain-
ment Inc. has appointed Wayne H.
Patterson as its new chairman of
the board and CEO. The position
had been vacant since the murder
of Jose Menendez last August. Me-
nendez and his wife, Kitty, were
found shot to death in their Beverly
Hills, Calif., mansion. Since then,
Menendez’s two sons, Erik and
Lyle, have been charged with the
murders.

For the past several years, the 43-
year-old Patterson had been chair-
man and co-CEQO of Aurora, Colo.-
based PACE Membership Ware-
house Inc., a major discount
retailing giant that racked up more
than $1.5 billion in revenues during
1989.

LIVE Names Wayne Patterson
Chairman 0f Board And CEO

According to a prepared state-
ment from LIVE, Patterson’s
PACE tenure saw a doubling of
sales and profits, while he also
helmed the negotiations for the
$324 million sale of the publicly
traded company to the K Mart
Corp. last fall (Billboard, Nov. 11).

PACE is also a large customer of
top-selling home video and music-
based software.

Reached at LIVE subsidiary
Lieberman’s Minneapolis headquar-
ters, where he was trying to “get
up to speed,” Patterson, who will be
based at LIVE’s headquarters in
Los Angeles, says, “For the near-
term, I will be visiting the different
LIVE companies and getting to-

(Continued on page 65)

Plant Reaches Nirvana. In New York to promote his new album, *Manic
Nirvana,” Esparanza/Atlantic recording artist Robert Plant, right, holds a press
conference at the Nirvana restaurant. Shown introducing him is Atlantic
chairman Ahmet Ertegun. Plant’s forthcoming world tour will begin in May with
his first-ever solo performances on the European continent.

EXECUTIVE TURNTABLE

ENTERTAINMENT COMPANIES. LIVE Entertainment in Los Angeles names Wayne
H. Patterson chairman of the board and CEO. He was chairman of the board
and co-CEO of PACE Membership Warehouse (see story, this page).

RECORD COMPANIES. CBS Records in New York appoints Michele Anthony se-
nior VP. She was a partner in the music department at Manatt, Phelps, Roth-
enberg & Phillips (see story, this page).
Bob Garland is promoted to VP of singles promotion for Columbia Records
in New York. He was director of singles promotion, West Coast, for the label.
CBS Records names Adrian White VP and senior West Coast counsel in
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PATTERSON

ANTHONY GARLAND SHAPIRO
Los Angeles. She was records counsel for the label.

CBS Records International in New York appoints Julian Shapiro VP of
marketing. He was director of marketing and sales for the label.

Joe Mansfield is appointed VP of sales and marketing at Capitol Records in
Nashville. He was VP of marketing at CEMA Distribution.

Capitol Records in Los Angeles appoints Jean Riggins senior director of art-
ist development, and Jenny Berger associate director of artist development.
They were, respectively, director of artist development, and associate product

'y

MICALLEF

MANSFIELD

manager for the label.

Geffen Records in Los Angeles promotes the following: Mark Di Dia to na-
tional AOR director; Warren Christensen to national AOR promotion manag-
er, and Susan Naramore to national secondary AOR/metal manager. They
were, respectively, co-head of national AOR promotion; regional promotion
manager in San Francisco; and assistant in the AOR department at the label.

Virgin Records promotes Paule Micallef to international director of artist
development in Los Angeles, and Cledra White to national director of artist
development in New York. They were, respectively, manager of international
artist development, and East Coast manager of artist development.

David Landau is named senior director of A&R/soundtracks at Arista Rec-
ords in Los Angeles. He was director of motion picture and television music at
EMI Music Publishing.

MCA Records appoints the following: Caroline Prutzman, national publici-
ty director, East Coast, in New York; Tom Cording, director of tour publicity
in New York; and Martha Thomas-Frye, co-national field promotion director
of black music in Atlanta. They were, respectively, national publicity director
at EMI Records; director of publicity at Island Records; and Southeastern re-
gional promotion director, MCA.

PUBLISHING. Alison Witlin-O’Donnell is named director of creative services at
All Nations Music in Los Angeles. She was consultant for Barton Music.
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Digital Transmissions On Horizon
CD Tracks To Be Beamed Via Satellite

W BY SUSAN NUNZIATA

NEW YORK—At least three U.S.
companies are developing digital au-
dio cable transmission services and
predict they will be available in some
parts of the country by the end of
this year.

Digital Cable Radio, Digital Radio
Network, and International Cable-
casting Technologies Inc. plan to
transmit digitally a wide range of CD
tracks via satellite. They forecast ini-
tial penetration rates of 5%-10% in the
local cable systems that carry their
services.

Digital Cable Radio, a division of
Jerrold Communications in Hatboro,
Pa., has been testing its 28-channel
system for 21 months in three cities,
and plans a satellite launch in June.
Its service includes music transmis-
sions and simulcasts.

Digital Radio Network, based in
Carson, Calif., plans to offer a 91-
channel service with four categories:
commercial-free music programming
with back announcing; soundtrack si-
mulcasting; foreign and domestic ra-
dio stations; and an electronic record
club. The service is scheduled to be
launched in three or four California
cities in June.

New York-based International

Cablecasting Technologies Inc. (ICT),
which recently entered a joint devel-
opment agreement with Atlanta, Ga.-
based manufacturer Scientific Atlan-
ta, is slated to introduce its CD/27:
Digital Music Network service in sev-
eral markets this fall.

Telecommunications Ine. and Via-
com—which own approximately 15%
and 5% of ICT, respectively—and
Prime Cable have, together, commit-
ted more than 5 million subscribers to
the 27-channel service, says ICT
spokesperson Molly Seagrave.

None of the services will require
use of video channels, say develop-
ers; hence the number of audio chan-
nels is unlimited. Unlike most broad-
cast formats, the programming being
developed for cable radio targets mu-
sical tastes narrowly in a wide vari-
ety of genres, ranging from ethnic
music and jazz to children’s records
and folk.

The three services are similar in
basic concept: Music is transmitted
via satellite to specially equipped ca-
ble carriers that relay the signal to
subscribers, who are provided with a
tuner that decodes the digital audio
and plays it back through the user’s
stereo system.

Tuners will be available to cable op-
erators for $80-§100. They will be pro-

Sound-Alike Trial: Tom Waits
Snaps At Frito-Lay Jingle

W BY JAMES RYAN

LOS ANGELES—Testifying on his
own behalf in his multimillion dollar
suit against Frito-Lay Inc., singer
Tom Waits said he was ‘“shocked”
when he heard a corn chip commer-
cial in which, he claims, a sound-alike
singer imitated his gravelly voice.
The jury trial, which began in U.S.
District Court here April 10, pits
Waits against Frito-Lay and their
Dallas-based advertising agency,
Tracy-Locke Inc. Waits contends that
the Plano, Texas-based snack food gi-
ant put words of endorsement in his
mouth when it hired sound-alike Ste-
phen Carter for the radio spot for
Salsa Rio Dorito corn chips.
Frito-Lay and Tracy-Locke admit

that the jingle was inspired by Waits’
song “‘Step Right Up” from his al-
bum “Small Change,” but they main-
tain that only his bluesy style—a
style used by other singers like Louis
Armstrong—was imitated.

Waits is seeking compensatory
damages to be determined at trial, $2
million in punitive damages, and any
profits Frito-Lay may have gained
from the sale and advertisement of
Salsa Rio Doritos.

The trial is being closely watched
by many in the entertainment and ad-
vertising communities because it will
likely have a bearing on the increas-
ingly common use of celebrity imper-
sonators.

Last year, Bette Midler successful-

(Continued on page 79)

Rackers Eye Ames’ Woes
Chain Scrambles To Handle Debt

W BY ED CHRISTMAN

NEW YORK—The financial troubles
of Ames Department Stores are not
expected to have a significant impact
on Lieberman Enterprises or the
Handleman Co., which both supply
rackjobbing services, analysts say.
But they add that they are monitor-
ing the situation closely.

Ames has experienced turmoil in
trying to digest its late 1988, $300 mil-
lion acquisition of the 318-unit Zayre
discount chain. That deal made it the
fourth-largest discount department
store chain, with sales of about $5 bil-
lion. But on April 9, Ames shocked
Wall Street by reporting a loss of
$228 million in the fiscal year ended
Jan. 27, a much larger amount than
anticipated. Ames since has been

scrambling to restructure its debt.
Suppliers and lenders, already ner-
vous about retail chains thanks to the
liquidation of L.J. Hooker’s retail
holdings—B. Altman and Bonwit
Teller—and the bankruptey filing of
Campeau Corp., are watching for
signs that Ames will capitulate to its
heavy debt burden and file for bank-
ruptcy. On April 11, Moody’s lowered
its rating on three Ames debentures,
and said it was continuing its review
for further possible downgrades.
Minneapolis-based Lieberman, a
unit of LIVE Entertainment, expects
to generate $14 million in sales this
year at the outlets it services for the
690-unit, Rocky Hill, Conn.-based dis-
count department store chain, accord-
ing to Keith Benjamin, an analyst
(Continued on page 8)

vided to subseribers for a fee ranging
from $6.95-$11.95 per month. Pay-per-
play album and pay-per-event concert
services—which would entail an ex-
tra fee—are being discussed by ICT
and Digital Cable Radio, although the
minimal success of pay-per-view ser-
vices on cable makes the firms hesi-
tant to enter that arena.

ICT and Digital Cable Radio will
provide 800 lines to help listeners
identify the commercial- and an-
nouncer-free tracks played in their
transmissions. ICT is also developing
a data display for its tuner which
would provide information on each
song as it plays.

Digital Radio Network will provide
back announcing with its service.
“Our resident programming people
come from a radio background,” says
Bill DeLany, company president.
“While there will be some core mar-
ket support [for uninterrupted mu-
sic], the material that goes between

(Continued on page 79)

Toscanini Collection. Shown announcing the release of “The Toscanini
Collection” at BMG Classics' press conference at New York’s Carnegie Hall,
from left, are Walfredo Tascanini, grandson of the legendary conductor; Guenter
Hensler, president, BMG Classics; opera stars Licia Albanese and Robert
Merrill, both of whom are featured on recordings in the collection; and John
Pfeiffer, reissue producer of the collection. “The Toscanini Collection” is a
series of digitally remastered compact disks, cassettes, laserdisks, and VHS
videocassettes featuring Arturo Toscanini's entire official recorded legacy for
RCA. Over a four-year period, 71 titles will be released worldwide on 82 CDs
and 81 cassettes. In addition, “Toscanini: The Television Concerts (1948-
1952),” nine video productions featuring Toscanini and the NBC Symphony
Orchestra, will be released worldwide (with the exception of Japan) in 1990 on
10 laserdisks and nine VHS videocassettes.

IN THE LAST few years, we've learned that rap acts
can hold their own on the pop charts with higher-profile
pop and rock superstars. This week, we learn that they
can actually beat their better-known pop rivals. M.C.
Hammer’s “U Can’t Touch This” is the top new entry on
the Hot 100 at a sizzling No. 27, ahead of new singles by
Phil Collins and Richard Marx. Likewise, Public Ene-
my’s “Fear Of A Black Planet” is the top newcomer on
the Top Pop Albums chart at No. 40, far ahead of the

U Gan’t Beat M.G. Hammer’s Hot 100 Debut:
PE’s ‘Planet’ Blasts Into Top 40 Album Orhit

the highest-debuting sin-
gle since USA For Afri-
ca’s “We Are The World”
blasted onto the Hot 100
at No. 21 five years ago.
The song has been in the
top 30 on the pop airplay
chart for the past three
weeks, but it was only last

latest by Fleetwood Mac.

M.C. Hammer’s hit is
e e
R
P
=

week released as a com-

mercial 12-inch single.

By entering the pop al-
bums chart at No. 40, “Fear Of A Black Planet” has al-
ready topped the No. 42 peak of Public Enemy’s 1988 al-
bum, “It Takes A Nation Of Millions To Hold Us Back.”

TO THE SURPRISE of no one who has been near a ra-
dio in the last month, Sinead O’Connor has both the No.
1 pop album and No. 1 pop single in the country. O’Con-
nor’s riveting cover of Prince’s “Nothing Compares 2
U,” the early front-runner to win the Grammy for rec-
ord of the year, holds at No. 1 on the Hot 100 for the
second week. And her second album, “I Do Not Want
What I Haven't Got,” glides to No. 1 in its fourth week
on the pop chart.

O’Connor is the fourth female solo artist to land a No.
1 album in the past six months, following Paula Abdul,
Janet Jackson, and Bonnie Raitt. In the same period,
that feat has been achieved by only two male solo artists
(Billy Joel and Phil Collins) and only one duo or group
(Milli Vanilli).

FAST FACTS: Heart lands its third smash album in a
row as “Brigade” vaults from No. 42 to No. 14 in its sec-
ond week. Fueling the album’s fast rise is the success of
the leadoff single, “All I Wanna Do Is Make Love To
You,” which leaps from No. 18 to No. 10 on the Hot 100.
The band’s consistent chart success is impressive consid-
ering that it doesn’t have a high media profile, isn’t
treated kindly by most critics, and has never won a
Grammy or an American Music Award. It seems the
only ones who take Heart seriously are the fans.

by Paul Grein

Four of the top 10 hits on this week’s Hot 100 are by
artists who first made their mark as producers, song-
writers, and/or arrangers for other artists. Reggie &
Vincent Calloway, who front Calloway (No. 3 with “I
Wanna Be Rich”), have written and produced hits for
such artists as Natalie Cole and Gladys Knight & the
Pips; Michael Bolton (No. 5 with “How Can We Be Lov-
ers”) first wrote hits for Laura Branigan and Cher; Ba-
byface (No. 6 with “Whip Appeal”) has written and pro-
duced namerous hits with his partner, L.A. Reid; and
Luther Vandross (No. 7
with “Here And Now"')
first made his mark ar-
ranging David Bowie’s
“Young Americans.”

The *“‘Pretty Woman"’
soundtrack surges from
No. 32 to No. 20 on the pop
albums chart, becoming
the year’s first top 20
soundtrack. The album is
moving briskly even
though the first single,
Natalie Cole’s “Wild Women Do,” was something of a
dud, peaking at No. 34 two weeks ago. The second sin-
gle, Roxette’s “It Must Have Been Love,” is faring bet-
ter, jumping from No. 34 to No. 29.

Madonra’s “Vogue” vaults from No. 28 to No. 12 in
its third week on the Hot 100. It's Madonna’s 21st con-
secutive top 20 hit and her fastest-breaking single since
“Like A Prayer” a year ago (which was No. 11 after
three weeks).

WE GET LETTERS: Adam Hammond of Bay City,
Mich.,, notes that Kiss is the fourth group to register a
gap of more than 10%, years between top 40 hits. The
group was shut out of the top 40 from 1979, when “I
Was Made For Lovin’ You” was a hit, until the current
‘“Forever.” The only groups with longer absences: the
Monkees, Gladys Knight & the Pips, and Yes.

C.J. Cooke of WZOU-FM in Boston notes that “With-
out You” is Motley Crue’s second top 10 hit. “Dr. Feel-
good” reached No. 6 in October.

Rich Appel of CBS-TV in New York notes that for the
first time two acts are posted in the top 40 whose names
contain intentional misspellings of the same word. The
word “crew” came out ‘“crue””’for Motley Crue and
“krew”’ for the U-Krew . .. Appel adds that the titles of
Don Henley’s last three hits have all begun with the ar-
ticle “the.” First there was “The End Of The Inno-
cence,” then “The Last Worthless Evening,” and now
“The Heart Of The Matter.” Wonders Appel: “Is Henley
recording hit songs or writing novels?”
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Canada’s Discus Music Ghain Is Sold

M BY KIRK LaPOINTE

OTTAWA—Discus Music World Inc.,,
the second-largest privately owned
music retailer in Canada, has been
bought for an undisclosed amount by
former GM Max Kollman with invest-
ment backing led by an American,
merchant banker Craig Siegler.

The new owners have ambitious

‘We have access to
a pool of funds
totaling $750 mil’

plans for the controversial 125-plus
store operation, which includes an ex-
tensive warehouse and one-stop busi-
ness. These plans include spending
between $12 million and $15 million in
the next two to three years to open
about 50 new stores.

But expansion could also come via
takeovers of existing chains, includ-
ing parts of market-leading A&A
Records and Tapes, with more than
250 locations, says one Discus board
member. A spokesman for A&A
could not be reached for comment at
press time.

Labels Agree
To ‘Sticker’
For Info On
Environment

M BY TRUDI MILLER

NEW YORK-—Reflecting the cur-
rent spirit of ecological aware-
ness, 23 record labels have agreed
to print rotating environmental
messages on the CD longboxes of
new and rereleased product, ac-
cording to Chris Tobey, marketing
VP for Rhino Records, who orga-
nized the campaign (Billboard,
April 21).

The 10 messages will offer con-
sumers simple ways to protect the
environment. For example, one
says, “Don’t leave the water run-
ning while brushing teeth or shav-
ing. This saves water and ener-
gy.” Another reads: “Use steel-
belted radial tires whenever
possible and keep them inflated to
the recommended pressure.”’
Each message will include ad-
dresses and phone numbers of or-
ganizations that consumers can
call for more information.

The 23 labels that have agreed
to print the messages, says Tobey,
are A&M, Arista, BMG-RCA,
Capitol, Chameleon, Charisma,
Columbia, Elektra, EMI, Enigma,
Geffen/DGC, Global Pacific, Gra-
mavision, I.R.S., Island, MCA,
Mesa/Blue Moon, Private Music,
Restless, Rhino, Rykodisc, SBK,
and Virgin. Other labels are “seri-
ously considering” the move, adds
the Rhino VP, who developed the
idea in cooperation with the Earth
Communications Office (ECO), a
pro-environment entertainment
industry group.

The starting dates for the mes-
sages will depend on each label’s

(Continued on page 79)

Other music-related companies in
the accessories or video fields may
also be possible acquisitions, says
Jean-Francois Perrault ¢f Canadian
Corporate Funding Ltd. of Montreal,
a merchant bank that administered
the funds for the Discus purchase.

The Montreal-based Discus had
been owned by Richard and Gerry
Shapiro and Irving Heisler. Siegler, a
Chicago resident whose previous em-
ployer provided investment banking
services for the Spec’s retail chain in
the U.S,, is relocating to Montreal
and will become Discus chairman.
Kollman will be Discus president.
Richard Shapiro and Heisler will be
retained as consultants during the
transition to new ownership.

Perrault says he expects a “major
consolidation” of Canadian record re-
tailing in coming years. Some 45% of
retailing here is still privately owned,
“mom-and-pop stores, and you're go-
ing to see big acquisitions of them.”

Discus operates under the Discus
and Cheapies names in Canada, and
its Millbank distribution warehouse
and one-stop (which serves Quebec
and Northern Ontario) could be for-
midable players nationally if properly
bankrolled, observers say.

“We have deep pockets,” Perrault
says. “We have access to a pool of
funds totaling $750 million.” That in-
cludes other CCFL ventures, but Dis-
cus itself may have access to more
than $100 million.

It is expected that Discus will also
be more aggressive in merchandising

and promotion, Perrault says. “You'll
see some stars in our stores signing
autographs, and an association with a
concert promoter or promoters.” In-
creased advertising should also take
place, he says.

The sale of Discus had been widely
expected for months. One serious bid-

der was believed to be U.K.-based
HMV.

Over the years, Millbank has been
in hot water with many major labels.
A few years ago, it was cited by some
firms for importing Mexican press-
ings, and it has at times been cut off
by labels for late payment of bills.

Iron Man. Bruce Dickinson, lead singer of Iron Maiden, signs an exclusive U.S.
recording contract as a solo artist with Columbia Records. Dickinson's first
album for the label, “Tattooed Millionaire,” is due out in May; he plans to tour
the U.S. in July and August with a lineup featuring Iron Maiden guitarist Janick
Gers. Shown in the front row, from left, are Don lenner, president, Columbia
Records; Dickinson; and Tommy Mottola, president, CBS Records. In the back
row, from left, are Jay Krugman, associate director of marketing, Columbia; Paul
Rappaport, VP of album promotion, Columbia; David Novik, senior VP of A&R,
Columbia; Rod Smallwood, Sanctuary Music; Jim Pitulsky and Bridget Roy, hard
rock/metal marketing managers, Columbia; Kid Leo, VP of artist development,
Columbia; and Jack Rovner, East Coast VP of marketing, Columbia.

Irving Azoff,
Laurie Anderson
To Keynote NMS

NEW YORK—Music business entre-
preneur Irving Azoff and multimedia
artist Laurie Anderson will give the
keynote addresses at New Music
Seminar 11, set for July 14-18 here.

Azoff resigned the chairmanship
of the MCA Music Entertainment
Group earlier this year to form the
Azoff Entertainment Co. Anderson
has branched out from her perfor-
mance-art base with a national tour
to support her current Warner Bros.
album, “Strange Angels.”

NMS 11 also will honor Daniel
Miller, founder of Mute Records, and
Rick Rubin, producer and head of the
Def American label. Both will be pre-
sented with the 1990 Joel Webber
Prize for Excellence in the Music
Business, named for NMS co-founder
Webber, who died in 1988.

The seminar registration fee is
$230 through May 18 and $285 from
May 19-June 13, with a walk-up rate
of $330. For credit card registrations,
call 800-888-8596.

Back Stage To Spiit
Into Film/Video,

- Theater Magazines

Computer Book Service Buys Racker
Company Lands Mid-Michigan Music

W BY ED CHRISTMAN

NEW YORK—Computer Book Ser-
vice Inc. has acquired music rackjob-
ber Mid-Michigan Music Co. in a
move to strengthen its position as a
home entertainment supplier for
mass merchants. Terms of the deal
were not announced.

“In order for us to grow, we needed
a music capability,” says Carol Klos-
ter, VP/GM of Computer Book Ser-
vice, which calls itself the largest book
rackjobber. A unit of Hillside, 1ll.-

based Chas. Levy Co., Computer Book
Service supplies more than 4,200 dis-
count department stores, drugstores,
and grocery stores. Last year it had
sales of $90 million, with 756% of that
coming from books and the remainder
from sell-through video.
Mid-Michigan, which is projected to
generate music sales of $15 million
this year, handles 210 stores. Its big-
gest account is Grand Rapids, Mich.-
based Meijer Thrifty Acre, a grocery-
store chain that also carries a signifi-
cant number of product lines

So Bourgeois. Charisma Records president Phil Quartararo, left, stops by the
studio to congratulate Brent Bourgeois (formerly of Bourgeois Tagg) on the
successful compietion of his self-titled solo debut album. The first single off the
album is “Dare To Fall In Love.” Shown, from left, are Quartararo; Bourgeois;
Arnold Pustilnik, Bill Graham Management; and producer Danny Kortchmar.

generally found in discount depart-
ment stores.

“The move is both defensive and
offensive,” Kloster says. She notes

NEW YORK—Back Stage, the trade
weekly that long has served both the
film/video production community
and the theater/performing arts
community, is being split into two dis-
tinct magazines.

The new film/video weekly debuts
July 6 as Back Stage/SHOOT. The
separate theatrical publication con-
tinues as Back Stage.

Back Stage/SHOOT will undergo

| a complete makeover to accompany

that Book Service’s main competitor |
' be increased by 33%, according to

in book rackjobbing comes from
Troy, Mich.-based Handleman Co. By
adding a music capability, Computer
Book Service now can supply one-
stop shopping to its customer base,
which includes Troy-based K Mart
Corp.; Bentonville, Ark.-based Wal-
Mart; Minneapolis-based Target;
Meijer; Youngstown, Ohio-based
Phar-Mor; Rocky Hills, Conn.-based
Ames Department Stores Inc.; O’Fal-
lon, Mo.-based Venture Stores; and
Henderson, N.C.-based Rose’s Stores
Inc.

Mid-Michigan management will re-

main in place. In fact, that was a mo- |

tivation in putting the deal together,
according to Kloster. “Getting Bob
Hawley was a huge plus,” she says.
Robert Hawley is chairman and CEO
of Mid-Michigan.

Computer Book Sevice will spend
the next six months or so putting to-
gether a game plan to capitalize on
the acquisition, and then it will “go
after the account base,” offering its
new music capability.

Although Mid-Michigan represents
an integral part of Computer Book
Service’s marketing plan, it will con-
tinue to operate independently out of
its Grand Rapids headquarters.

Chas. Levy is a diversified compa-
ny with annual sales of $365 million,
according to Kloster. In addition to
book rackjobbing, Chas. Levy distrib-
utes magazines and owns Video
Trend, a video distributor that gener-
ated $150 million in sales last year.

the name change and circulation will

Howard Lander, VP and group pub-
lisher of BPI Communications Inc.,
which publishes both magazines. BP1
also publishes Billboard, the Holly-
wood Reporter, Amusement Busi-
ness, Musician, American Film, Mu-
sic & Media, Music Labo (Japan), and
numerous arts and design periodi-
cals.

Plans call for a separate edition of
Back Stage to be introduced by mid-
1990 to serve the Los Angeles theatri-
cal community. A Chicago edition will
follow in 1992.

MGM/UA Narrows
2nd-Quarter Loss

- To $9.84 Million

NEW YORK—MGM/UA Communi-
cations Co., the object of an acquisi-
tion bid by Pathé Communications
Corp., has reported that it narrowed
its second-quarter loss to $9.84 mil-
lion from $14.7 million last year.
Despite the loss, the Culver City,
Calif -based company reports strong
gains in home video and pay televi-
sion revenues. For the quarter, they
rose 55.3% above the same period last
year to $97.1 million.
Overall company revenues fell
26.8% to $176.8 million, which the
(Continued on page 84)
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Anti-Stickering Rally Draws Thousands In St. Louis

@ BY BRIAN Q. NEWCOMB

ST. LOUIS—Several thousand music
fans gathered on the parking lot of
Union Station here April 12 for the
“Right To Rock” rally, a protest of
Missouri’s record-labeling legislation.

The legislation, H.B. 1406, died in
committee April 1, but Rick Balis,
program director of KSHE St. Louis,
noted that the fight against such leg-
islation is not over. He quoted the
bill's chief supporter, Rep. Jean Dix-
on, as saying she plans to attach the
bill to some other legislation.

(Dixon’s office later told Billboard
she is not planning to attach the bill
as an amendment to other legislation,
but is waiting instead for an an-
nouncement on standardized sticker-
ing from the record industry. “We're
hoping for the voluntary agree-
ment,” said a spokesperson.)

H.B. 1406, which served as a model
for bills in other states, would have
required the labeling of any record

presumed to express or encourage
any sexual activity, violence, satan-
ism, or the use of drugs and alcohol.

“KSHE opposes House Bill 1406
and any other piece of legislation that
is in reality House Bill 1406,” said Ba-
lis to the cheering crowd.

The event, sponsored by KSHE
with the Musical Majority, a group
formed by Gold Mountain Entertain-
ment president Danny Goldberg and
the ACLU to fight similar legislative
attempts nationwide, featured
speeches by Balis, Goldberg, Steve
Littman of Littman Concerts, Lt.
Gov. Mel Carnahan, and former Lit.
Gov. Harriet Woods, several KSHE
air personalities, and brief perfor-
mances by Don Henley and Alannah
Myles. Taped messages were played
from Crosby, Stills & Nash, Sammy
Hagar and Van Halen, and Don John-
son, who was to appear but canceled
due to a previous commitment.

KSHE employees circulated
through the crowd prior to the event,

APRIL SEES MUSIC SALES SHOWER LED BY 0’CONNOR, PUBLIC ENEMY

(Continued from page 1)

was out, but now the new Public En-
emy album is also battling for the
top spot at many chains. In addition
to those two titles, consumers are
excited about titles by Heart, De-
peche Mode, M.C. Hammer, Techno-
tronic, Bell Biv Devoe, Alannah
Myles, Lisa Stanfield, Slaughter,
and Babyface, among others. The
“Pretty Woman” and “Teenage Mu-
tant Ninja Turtles” soundtracks
also are cited as strong sellers,
along with titles by Janet Jackson,
Paula Abdul, and the New Kids On
The Block. Many retailers also men-
tion Bonnie Raitt, but a few say her
sales are beginning to taper off.

Besides the plethora of strong ti-
tles, retailers say, their April num-
bers will be boosted by the fact that
Easter falls during the month this
year—as opposed to last year, when
it was in March. Also, they point out
that last year a sales slump began
in April.

Most retailers say sales during
the first two months of the year
were flat, making the current sales
surge even more delectable. For in-
stance, senior VP of retail opera-
tions Stan Goman, at 54-unit, W.
Sacramento, Calif.-based Tower
Records, says, “January and Febru-
ary were blah, but March was
great. In April, same-store sales are
up 8% so far.”

March apparently helped many

retailers turn in a respectable quar-
ter, but some barely kept pace with
the rate of inflation. Among the
chains reporting the best same-
store sales increases for that period
are Kemp Mill, 9.7%; Rose Records
in Chicago, 10%; WaxWorks in Ow-
ensboro, Ky., 8%; and Sound Shop in
Nashville, 7%-8%.

The 26-unit Rose Records, as well
as Kemp Mill, managed to avoid flat
sales during the first two months of
the year by pushing catalog sales,
according to officials from the re-
spective chains. “In January and
February . .. we did a good job sell-
ing catalog,” says Rose Records
CEO Dave Roger.

After winning four awards at the
Feb. 22 Grammy show, he notes,
Raitt drew people back into the
stores. In April, O’Connor kept them
coming, even increasing overall traf-
fic, and now, he adds, “Public Ene-
my is bringing in another faction.”

After a slow start, the 255-unit
Camelot chain experienced a sales
jolt beginning in March, says senior
VP Joe Bressi. In April, sales really
kicked in, with total sales running
25% above those of last year and
same-store increases in the 10%-15%
range. “Finally, we have plenty of
new hot product and more on the
way,” Bressi says. “We are very
bullish about spring.”

Gary Shuman, VP at Wall To

RACKERS EYE AMES’ TROUBLES

(Continued from page 6)

with New York-based Silberberg, Ro-
senthal & Co.

Benjamin says Handleman has not
supplied any information regarding
the Ames account, but he estimates
that the Troy, Mich.-based rackjob-
ber’s sales volume with Ames’ Zayre
stores is equal to Lieberman’s share
with the rest of the chain.

For LIVE, the Ames account repre-
sents potential earnings-per-share of
10-15 cents, Benjamin says. He esti-
mates LIVE’s earnings-per-share
this year will be $2.50. So in a worst-
case scenario, LIVE's risk is forgoing
10-15 cents of earnings, he says.

Lieberman’s exposure amounts to
60 days of receivables, according to
analyst Manny Gerard, a partner at
Gerard Klauer Mattison & Co. in

New York. But Lieberman manage-
ment would not tell Gerard how
much those receivables total.

A LIVE spokesman says Lieber-
man does not comment on its custom-
er accounts. Handleman officials did
not return phone calls. But Benjamin,
who spoke to Lieberman executives,
says management is comfortable,
based on their conversation with
Ames, that the discount chain can
work out the problems.

“Of course I am concerned [about
how Ames] will impact Lieberman,”
Gerard says. “But when you realize
that you are looking at a company
which just gained the home video
rights to the ‘Teenage Mutant Ninja
Turtles’ movie, everything else pales
in comparison.”

passing out buttons and small Ameri-
can flags, which together with the
loud, orchestrated version of the na-
tional anthem and several other patri-
otic staples sought to lend legitimacy
to the rock’n’roll agenda.

Balis, Goldberg, and KSHE’s “Ra-
dio Rich” argued that the bill violated
the First Amendment right of free
speech and that this right belongs in
homes and should not be interfered
with by the government. They also
took several swipes at Dixon person-
ally. Woods and Carnahan compared
record labeling to Nazi tactics, and
encouraged voter registration and
political involvement as the only way
to guarantee constitutional rights.
Balis, in a prerally interview,
stressed that KSHE had sought bi-
partisan participation, but no Repub-
lican accepted the invitation to speak
against the bill.

Littman pointed out that one provi-
sion of H.B. 1406 would call for the
arrest of artists, producers, record

companies, and promoters if anyone
under 18 was sold a stickered record-
ing or a concert ticket by a stickered
act, and warned this could mean an
end to concerts in Missouri.

Henley was the last to take the
stage. Affirming that “you’ve al-
ready heard enough speeches,” he
suggested, “just don’t let the govern-
ment make up your mind for you.”
Henley’s band played mostly acoustic
versions of “The End Of The Inno-
cence” and “The Heart Of The Mat-
ter.” The last he dedicated to Dixon
and changed the lyric to “Jean, even
if you don’t love me anymore.”

Although the Missouri bill is
dead—at least for now—labeling leg-
islation remains active in Pennsylva-
nia, Florida, and Delaware—where a
bill will be reconsidered May 4 by a
House committee. Legislators in
those states also say they are await-
ing record industry announcement of
a standardized sticker (Billboard,
April 21).

Wall Sound & Video Inc. in Cinna-
minson, N.J., goes Bressi one bet-
ter, saying, “It’s going to be a killer
spring.” Shuman says the chain is
enjoying strong numbers, but he de-
clines to reveal them. In addition to
the titles already out, he is bullish
about upcoming albums by Madon-
na and New Kids On The Block.
Keith Benson, chief financial offi-

cer of the 760-unit Musicland web,
offers a more tempered appraisal of
the pickup in sales since the end of
the first quarter. “We see some en-
couragement that music is busting
out of its doldrums,” he says.

Don Coomes, controller for 120-
unit WaxWorks, reports his chain
has experienced a 12% increase over
last April’s same-store sales.

@ BY ED CHRISTMAN

NEW YORK—When retailers
spent the first two months of 1990
bemoaning poor sales, record com-
pany executives were comforting
them with the promise of superstar
product in the spring. But as spring
sales blossom, it is alternative artist
Sinead O’Connor who has custom-
ers flocking back to record stores.
The Chrysalis artist’s second album
has exploded out of the box.

The album, “I Do Not Want What
I Haven't Got,” has retailers gush-
ing. “It’s been No. 1 at our chain
since the day it was released,” says
Dave Roy, senior buyer at 437-unit
Trans World Music Corp., in Alba-
ny, N.Y.

At 125-unit, Milford, Mass.-based
Strawberries, O’Connor had the
third-best first-week sales in the
chain’s history, according to Jeff
Cohen, assistant buyer. The only al-
bums that sold better than O’Con-
nor’s on their first week of release
were the Bruce Springsteen boxed
set and U2's “The Joshua Tree,”
Cohen says. “I can’t remember an-
other album that came out of no-
where like Sinead,” he says. “With
U2 and Springsteen the hype was
there but O’Connor is not a well-
known name.”

Paul Hutchinson, Sound Shop co-
ordinator for Nashville-based Cen-
tral South, which operates 70
stores, agrees. “It’s been a big sur-
prise to us,” he says. “It’s really
blown out the door. It’s been amaz-
ing for the last couple of weeks.”

At Strawberries, in its first week,

Nothing Gompares 2 0’Connor
Hit Album Is Boosting Retailers

O’Connor outsold the No. 2 title by
aratio of 5-1, Cohen says. Although
its explosive showing was a sur-
prise, Cohen says his chain knew
three to four weeks in advance that
0’Connor’s album would be strong.
“The single was so strong,”” he
says. “Our people in the stores, re-
gardless of what demographics
they served, were telling us that
this was going to be big.”

Trans World’s Roy agrees. “Obvi-
ously, ‘Nothing Compares 2 U’ real-
ly helped fuel album sales. The
song is so powerful and different.
It's a haunting song that has cap-
tured everybody’s imagination. It's
one of those records that comes
along and everyone has to own it on
day one.”

Like many other retailers, Roy
reports that O’Connor’s strength
was so great that it outsold the No.
2 record by 2-1 at his chain. “But
now it is getting some competition
from Public Enemy,” he says.

For chains based in the East,
Public Enemy is coming on strong
in challenging O’Connor; for those
headquartered in the West, De-
peche Mode appears to be the main
competition.

0’Connor gives Chrysalis distribu-
tor CEMA six of the top 20 on this
week’s Top Pop Albums chart. The
other titles under the CEMA umbrel-
la: Bonnie Raitt, “Nick Of Time”
(Capitol); M.C. Hammer, ‘“‘Please
Hammer Don’t Hurt 'Em” (Capitol);
Technotronic, “Pump Up The Jam—
The Album’’ (SBK); Heart, “Bri-
gade’’ (Capitol); and the “Pretty
Woman” soundtrack on EML

Mandela U.K. Show
Gets Big Tumout,
But U.S. Tunes Out

@ BY HUGH FIELDER

LONDON—Failure to sell the Nel-
son Mandela International Tribute
concert at London's Wembley Stadi-
um, April 16, live on U.S. TV has left
the organizers “terribly disappoint-
ed.”

The 72,000 tickets for the concert
sold out in a record 34 hours while the
lineup was still unconfirmed. The
show, a follow-up to the Mandela
Birthday Tribute two years ago, had
to be assembled and produced within
two months.

Simple Minds, Peter Gabriel, Tracy
Chapman, Bonnie Raitt, Neneh Cher-
ry, Lou Reed, Neil Young, Natalie
Cole, and Patti LaBelle, together with
a host of African artists, performed
during the five-hour show. But the
crowd reserved its greatest acclaim
for Mandela, cheering him for five
minutes before he was able to convey
his thanks for helping secure his re-
lease from prison and exhort them to
“keep up the pressure” on the South
African government to abandon its
apartheid policies.

“This event was always about rais-
ing awareness, not money,”’ says
Tony Hollingsworth, of Tribute Pro-
ductions, who organized the show for
the Mandela International Reception
Committee. “So it was terribly disap-
pointing that America hasn’t seen it
yet.

“It stems from the fact that Ameri-
can TV companies only buy shows
when they are confident that they
can sell advertisements. If you have a
short lead-in time or a political event,
they are cautious. If you have a short
lead-in time and a political event, they
are scared.”

Kevin Wall, president of Radio Vi-
sion International, which handled
worldwide distribution for the show,
is “‘shocked” by the decision of U.S.
TV. “The networks didn’t rate the
show in advance. They are totally
commercially oriented. And the rest
of the media virtually ignored it.”

Time was also against Hollings-
worth, who could not get firm com-
mitments from many artists he want-
ed. And costs escalated to the point
where it is debatable how much prof-
it will go to South African charities.

“Production costs were high be-
cause everything had to be done in 54
days. If we had had longer, the costs
could have been cut,” he says.

The political nature of the concert
also caused concern. While rock stars
had been happy to help “Free Nelson
Mandela” two years ago, the aims be-
hind this concert were more complex.
Significantly, South African jazz
trumpeter Hugh Masekela and Eu-
rythmics’ Dave Stewart—both of
whom were part of the first list of
artists to be announced—pulled out a
week before the concert. Masekela
complained that the show was being
used by white artists as a promotion-
al tool to sell records. Stewart’s with-
drawal was never explained.

The BBC also came under fire
from right-wing politicians for
screening the show and took care to
maintain a balanced commentary.
And while most European countries
took the show live, Holland did not,
and several others opted for showing
an edited version later. Nevertheless,
Wall is confident that worldwide TV
sales will gross $1.6 million.

8

BILLBOARD APRIL 28, 1990

!I

-



Billboard.

GROUP PUBLISHER: JOHN BABCOCK JR.
Associate Publisher/Director of Marketing & Sales:
GENE SMITH

Managing Editor:

KEN SCHLAGER

Director of Charts:

MICHAEL ELLIS

Editorial Director of Special Issues (L.A.):

ED OCHS

General Manager/Nashville: GERRY WOOD

M EDITORIAL
Deputy Editor: IRV LICHTMAN
Senior News Editor: Ken Terry
Special Issues Editor: Robyn Wells (N.Y.)
Bureau Chiefs:
Dave DiMartino (L.A.), Bill Holland (Washington)
Assistant News Editor: Bruce Haring (N.Y.)
Art Director: Jeff Nisbet
Copy Editors: Marilyn Gillen, Paul Verna
Radio: Sean Ross, Editor (N.Y.)
Craig Rosen, Reporter (L.A.)
Phyllis Stark, Reporter (N.Y.)
Talent: Thom Duffy, Editor (N.Y.)
Chris Morris, Associate Editor (LA)
Black Music: Janine McAdams (N.Y.)
Country Music/Nashville: Edward Morris, Editor
Debbie Holley, Assistant Editor
Dance Music: Bill Coleman, Editor (N.Y.)
Home Entertainment: Jim McCullaugh, Editor (L.A))
Home Video: Paul Sweeting Editor (N.Y.)
Marketing: Earl Paige, Editor (LA.)
Retail: Ed Christman, Editor (N.Y.)
Music Video: Melinda Newman, Editor (N.Y.)
Technology/Pro Audio: Susan Nunziata, Editor (N.Y.)
Music Research/Analysis: Paul Grein, Editor (LA)
Editorial Assistants: Deborah Russell (L.A),
Larry Flick (N.Y.), Trudi Miller (N.Y.)
Contributors: Carlos Agudelo (Latin},
Jim Bessman (N.Y.), Lisa Collins (Gospel),
Bob Darden (Gospet), Is Horowitz (Classical),
Don Jetfrey (Financial), Kirk LaPointe (Canada),
Seft Levenson (Jazz), Moira McCormick (Chicago)

H INTERNATIONAL

International Editor-In-Chief: ADAM WHITE
Chief European Correspondent: Mike H y
International News Editor: Peter Jones (London)

B CHARTS & RESEARCH

Associate Director of Retail Research: Geoff Mayfield
Sr. Chart Mgr., Black/Jazz/Gospel/Rap: Terri Rossi
Research Operations Manager: Bob Benjamin

Chart Managers: Anthony Colombo (Album Rock),
Constanza Garcia (Latin), Doug Grober (Jazz/Gospel),
Eric Lowenhar (New Age/Classical), Mark Marone
(Modern Rock), Marie Ratliff (Country), David Runco
(Rock/Crossover), Sharon Russell (Dance/Crossovers,
Marc Zubatkin (Video)

Systems Manager: James Richliano

Asst. Systems Manager: Michael Cusson

Research (N.Y.): Roger Fitton (retail supervisor),

Ron West (radio supervisor), Ricardo Companioni
Pam Film, Steven Graybow, Paul Page

Administrative Asst.: Karen Fulgenzio

B MARKETING & SALES

Advertising Director, Music: Jim Beloff
Advertising Director, Video/Pro: Dave Nelson
Advertising Director, Directories: Norm Berkowitz
Promotion Director: Sumya Ojakli

Advertising Services Mgr.: Karen 0'Callaghan
N.Y.: Ken Karp, Andy Myers, Melissa Subatch, Jon
Guynn, Alex Kelly, Dana Donato, Peggy Dold
Classified: Jeff Serrette, Chic Walker

LA.: Christine Matuchek, Arty Simon,

Anne Rehman, Marv Fisher, Melinda Bell
Nashville: Lynda Emon, Carole Edwards

London: Tony Evans

Europe: Richard Chapman, 01-323-6686

Tokyo: Bill Hersey, Tsukasa Shiga, Aki Kaneko
Milan: Lidia Bonguardo, 011-0362-58-44-24
Sydney: Mike Lewis, 011-61-2-699-6995

B PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Mgr.. John Wallace
Advtg. Production Coordinator: Jane Beal
Systems Manager: James B. Dellert

Edit. Production Manager: Terrence C. Sanders
Asst. Edit. Production Mgr.: Drew Wheeler
Directories Production Mgr.: Len Durham

W ADMINISTRATION

V.P. & Executive Editorial Director: Lee Zhito
Divisional Controller: Peter Philipps

Directories Publisher: Ron Willman

Director of Database Services: Raymond H. Heitzman
Director of Circulation: Thomas Kraemer
Distribution Director: Edward Skiba

Circulation Manager: Deiadre Helm

European Circulation Mgr.: Sue Dowman (Londos)
Dealer Copy Sales: Brad Lee

Dir. of Licensing/Special Projects: Georgina Challis
Credit: Nick Caligiuri

[ W BPI ENTERTAINMENT DIVISION
President: SAM HOLOSWORTH
President, BP} Europe Ltd: THEO ROOS

Il BP| COMMUNICATIONS iINC.

President & Chief Executive Officer:

GERALD S. HOBBS

Executive Vice President: Sam Holdsworth

Senior Vice Presidents: Ann Haire, Paul Curran
Vice Presidents: Rosalee Lovett, Theo Roos,

Martin R. Feely, Lee Zhito, John Babcock Jr.,

Glenn Heffernan, Howard Lander, Robert J. Dowling
Chairman Emeritus. W.D. Littleford

I BILLBOARD OFFICES:

New York Los Angeles
1515 Broadway 9107 Wilshire Blvd.
N.Y., N.Y. 10036 Beverly Hills, Calif. 30210

212-764-7300

telex 710-581-6279
fax 212-536-5358
Nashville

49 Music Square W.
Nash., Tenn. 37203
615-321-4290

fax 615-327-1575
London

3rd Floor

23 Ridgmount St.
‘London WC1E 7AH

213-273-7040

telex 66-4969

fax 213-859-5302
Washington, D.C.

806 15th St. N.W.
Wash., D.C. 20005
202-783-3282

fax 202-737-3833

Tokyo

Hersey-Shiga International
402 Utsunomiya Beilding
6-19-16 Jimgumae

01-323-6686 Shibuya-ku, Tokyo 150
Fax: 01-323-2314 011-81-3-498-4641
01-323-2316 fax 011-81-3-58]1-5822

COMMENTARY I

Editorial

PITCH IN AND GLEAN UP THE MESS

AFTER MANY YEARS of being relegated to
the fringes of political discourse, protection of
our environment has become this year’s hot topic.
Slick magazines feature it on their covers; film
and rock stars endorse it; TV news programs
show what some people are doing about it; and
Congress has finally weighed in with long-over-
due clean-air legislation.

Certain elements of the music industry have
been out in front on this issue. Besides the bene-
fit concerts and recordings for causes ranging
from rain-forest preservation to Greenpeace to
animal rights, a number of artists have spoken
out on such topics as garbage recycling, nuclear
wastes, and the Alaskan oil spill. In addition, ven-
ues and promoters are beginning to recognize
their responsibility to minimize the environmen-
tal impact of concert events.

Record manufacturers have been somewhat
slower to participate in the pro-environment
groundswell, but they are also coming around.
Several labels, for example, are using recycled

paperboard in all their CD longboxes. Even more
labels have reportedly agreed to place pro-envi-
ronment messages on their 6-by-12 boxes; some
might even squeeze them onto cassette packages.
While these moves do not answer critics who note
that the throwaway longbox contributes to the
nation’s garbage problem, they are at least steps
in the right direction.

Radio stations have also taken part in raising
public awareness of environmental problems, es-
pecially in connection with the recent Earth Day
celebrations. For instance, KITS San Francisco
has launched a series of “‘green” programs, and
WKXIL-AM-FM Concord, N.H., has developed a
game called “This Island Earth,” in which listen-
ers earn contest points toward prizes by doing
such things as installing fluorescent light bulbs,
recycling trash, or starting car pools.

The home video industry, unfortunately, has
not shown much environmental conscicusness so
far. Perhaps that is a reflection of the Hollywood
studios, which have put out only a handful of

movies (“The China Syndrome,” ‘“Toxic Aveng-
er”) that recognize the crisis. A first step for the
industry might be to use recycled cardboard in
cassette packages; perhaps how-te titles on home
improvement could be promoted with an environ-
mental hook.

The music business, too, could raise its profile on
this issue. The best way to reach more people is for
artists to perform and record more songs about en-
vironmental subjects. Granted, such topics as acid
rain, the Superfund mess, oil spills, nuclear waste
dumps, and the extermination of nonhuman species
are not the sexiest subjects to sing about. But, giv-
en that such artists as John Hall, Bruce Spring-
steen, Bruce Hornsby, Marvin Gaye, Billy Joel],
Tom Paxton, and Joni Mitchell have managed to do
50, other singers and writers could also find ways
to blend art and environmental concerns.

Let’s not allow the new greening of America to
become another flavor of the month. Instead, let’s
use our power as opinion leaders to persuade oth-
ers that Planet Earth is worth saving.

The Great Lyrics Debate Will Not Go Away

HOW TO ANSWER WARNING LABEL ADVOCATES

B BY DANNY GOLDBERG

Happily, most states have withdrawn
mandatory labeling legislation. How-
ever, the attitudes of those who auth-
ored the bills and their supporters,
combined with the perceived vulnera-
bility of retailers, guarantee that the
great lyrics debate will be with us, in
one form or another, for years to
come.

What follows are the most fre-
quently used arguments about the
way the music business conducts it-
self relative to labeling:

Q: Why don’t you people come up
with a rating system the way the film
industry has?

A: For the same reason that libraries
arid bookstores don’t. Film ratings
are based on facts: Either there is nu-
dity or there isn’t. Either there is
bloody violence depicted on screen or
there isn’t. Lyrics are merely words.
Like literature, they will be interpret-
ed differently by different people.
Therefore, whether a particular song
is “offensive” is a matter of opinion.

For example, John Denver’s
“Rocky Mountain High” was accused
of being about drugs, although it was
really about nature, Pat Benatar’s
“Hell Is For Children,” which con-
cerns child abuse, was absurdly ac-
cused of being about the occult.
Ricky Skaggs recently explained to
the Tennessee state legislature that
some people might want to tag a
song of his with a-warning sticker be-
cause it had the word “blood” in it;
what he had meant, though, was the
“blood of Christ.”

Q: But some movies get an R rating
because of language, don’t they?

A: In such instances, the R rating is
given because of the repeated use of
so-called dirty words. Hardly any mu-
sical albums have such profanity—
but those few that do are exactly the
albums on which the record compa-
nies have been placing ‘“voluntary”
stickers,

If the film rating language stan-
dard is what you want, the music in-
dustry has been using it for years.

The problem with extremist groups is
that they want to restrict the access
of teenagers to lyrics that would nev-
er incur an R rating if they were part
of the dialog in a movie. One state
legislator has even accused the Bea-
tles of exerting satanic influences!

Q: Forget the extremists. Many ordi-

going to do anything to help parents.
This is a phony “quick fix” solution to
the very real, complex problem of
parenting in today’s world. Creation
of an unfair system of intimidation of
songwriters and artists, rather than
eliminate the evil in the world, will
create a new evil: The evil of censor-

‘There is no such

“ordinary” parent’

Danny Goldberg is president of Gold
Mountain Entertainment and chair of the
ACLU Foundation, Southern California.

thing as an

nary parents are not like the kooks
who want to attack John Denver or
the Beatles. But they do want to
know whether extreme subjects are
in the albums their kids might buy.
Isn’t there some way to tell them?
A: There is no such thing as an “ordi-
nary” parent. A poor black family in
Compton, Calif., does not have the
same values about language or atti-
tudes as a white Mormon family in
Salt Lake City. Many Americans be-
lieve that premarital sex is immoral.
Yet in Nancy Reagan’s book ‘“‘My
Turn,” she makes it clear that she
was pregnant when she and Ronald
Reagan got married. Should an au-
diotape of that book have a sticker
and be forbidden for sale to teen-
agers? The American tradition is that
each family makes its own rules
about what is acceptable in the home,
not the government or some commit-
tee.

Q: Come on, how many parents have
the time to listen to every album their
kids want to buy and to figure out
the lyrics? Parents need help.

A: They sure do—but it is dishonest
to pretend that a labeling system is

ship.
Q: You don't seem to realize that
there is an unprecedented amount of
teen pregnancy, violence, drug
abuse, and suicide today. How can
you sanction lyrics that glorify these
activities?
A: It’s ridiculous to suggest that en-
tertainment that describes or dis-
cusses evil is “glorifying” it. If this
were true, we would immediately
want to ban all murder mysteries,
since murder is the worst crime of all.
Tragically, young people have com-
mitted suicide through all of human
history—long before rock’n’roll exist-
ed.

1t is totally wrong to suggest that
any mention of suicide encourages it.
Shakespeare asked the question in
“Hamlet”: “To be or not to be?” He
did not suggest that there is an easy
answer. Acknowledgement of the
desperation that leads to suicide can
actually make a listener feel less
lonely and less likely to end his or her
life.

Some societies, such as Iran, ban
certain types of entertainment based
on religious or “moral” content. Yet

under such a censorship system,
there is no less personal tragedy than
there is in America, where freedom
of expression is protected. The great-
est atrocities have occurred in societ-
ies that have censorship.
Q: You keep using the word “censor-
ship,” but no one wants to ban con-
troversial material. Simply label it
with consumer information, as is
done on a can of soup or a pack of cig-
arettes.
A: Soup either does or does not have
salt in it. This is scientifically verifi-
able. Doctors agree that smoking in-
creases the likelihood of cancer.
There is no such agreement about
which songs are offensive. Different
people are offended by different
things. The problem with record la-
beling is that it has tremendous eco-
nomic consequences. Already, many
retail chains won’t sell labeled titles
to minors, and some proposed state
legislation would make it illegal to do
so. This means that artists who of-
fend a tiny committee of labelers
would lose most of their income.
Once again, questions arise: What
would be the criteria for labeling?
Who would interpret the lyrics? How
could any group possibly speak for
all Americans, given our diverse
tastes and opinions?
Q: But aren’t you personally of-
fended by some songs? What about
racist or sexist or homophobic lyrics?
A: Of course I am. I am offended by
some lyrics, some books, and some
political speeches. But interpreting
and labeling words won’t make
things better. We all have a chance to
express our own moral beliefs, based
on what we buy and whom we per-
sonally attack or praise, and most im-
portantly, on how we live our lives. It
is naive to think that you can elimi-
nate or restrict the songs you don’t
like without affecting things that you
do like,
Q: But you're not the one at risk: It’s
the retailer who is subject to harass-
ment and arrest. Why can’t the rec-
ord companies do something to take
(Continued on page 70)
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Can ‘Thunder’ Take GCountry By Storm?

New Charlotte Station Leans To Southern Rock

B BY SEAN ROSS

NEW YORK—When Mark Tudor,
PD of the new WTDR (Thunder 96.9)
Charlotte, N.C,, pulls a request log
out of his control room, these are the
artists on it: Dr. Hook, Jo-El Sonnier,
Randy Travis, Blackfoot, John
Mayall, Hank Williams Jr., Steve
Earle, Molly Hatchet, Lynyrd Skyn-
yrd, the Byrds, the Flying Burrito
Brothers, ZZ Top, Joe Stampley,
Travis Tritt, and the Kentucky Head-
hunters.

On March 23, WLVK, the market’s
perennial No. 2 country station, gave
up a head-to-head battle with market
leader WSOC-FM, played “Anybody
Who Don’t Like Hank Williams (Can
Kiss My Ass)” by Hank Williams Jr.,
and launched into WTDR’s new
“high-octane country” format that
features many of the artists on that
list.

In the last two decades, there have
been progressive country stations
(i.e., KFAT Gilroy, Calif., and KOKE
Austin, Texas). There have been
country stations that borrowed for-
matically from top 40 (KPAK Port-
land, Ore,, WHN New York). There
are still a few stations playing a sig-
nificant number of AC or rock cross-
overs (WLTO Harbor Springs, Mich.,
KQOL Salt Lake City). And occasion-
ally there have been stations that
combined several of the above. Even
WLVK had leaned in that direction at
several points during the mid-'80s.

But WTDR has been the most-pro-

WTDR MUSIC
MONITOR

Haggard & Nelson, “Reasons
To Quit”; Charlie Daniels Band,
“Long Haired Country Boy”’;
Waylon Jennings, “I've Always
Been Crazy”’; Clint Black, “Wal-
kin’ Away”’; Eagles, “Saturday
Night”; George Strait, “A Fire I
Can’t Put Out”; Lacy J. Dalton,
“Black Coffee”; Alan Jackson,
“Here In The Real World”; Hank
Williams Jr., “All My Rowdy
Friends (Have Settled Down)”; Al-
abama, “Old Flame”; Marty Stu-
art, “Western Girls”; T. Graham
Brown, ‘“Never Say Never”; Ran-
dy Travis, “Card Carryin’ Fool”;
Prairie Oyster, “Goodbye, So
Long, Hello’’; Vern Gosdin,
“Right In The Wrong Direction.”

nounced, best-publicized, largest-
market example of a country station
with a harder, more current lean than
the national norm. And it was a sta-
tion that had to do something differ-
ent. When new owner Trumper Com-
munications took over last winter,
WSOC-FM had a 154 share 12-plus.
WLVK was at a 3.7.

“What we saw in our perceptual
study was that there was no dissatis-

‘We're going after
the wild-eyed
Southern boys’

faction with the old WLVK, but there
was also no awareness that WLVK
was ... different from WSOC,” says
Tudor. “The research, whether it was
Arbitron or in-house, showed that
there’s 21 shares of country in this
market all the time. It also showed
that no one, except for the two coun-
try outlets and [album] WRFX, was
targeting males.

“We used Gary Donahue, whose
background is with Fingerprintz and
brand marketing, pretty extensively.
He helped uncover the fact that there
were a lot of [primary] country listen-
ers who were [secondary] AOR lis-
teners, and vice versa. We also saw so
many upper demo AOR listeners that
we had to ask, ‘Why were these
males listening to this rock music?’
Maybe country had gotten so boring
they could only take so much of it be-
fore they turned to WRFX for a
boost.”

WLVK’s target demo was 25-54
with a focus on 35-44. Now, Tudor
says, the target is roughly 21-37, with
the ideal listener being a 33-year-old
male. The older cutoff age is about
40. The younger end seems to be 23,

“I think we’re converting 70% of
our old listeners,” Tudor says. “The
other 30% are going to be 50-plus.
One of the surprises in the last couple
of weeks—just from in-house re-
search, monitoring on the street, and
taping every phone call that comes
in—is the positive female response,
especially 25-35.” But Tudor also says
it was strong female acceptance of
the Kentucky Headhunters that in-
terested him in this format.

What has drawn the most industry
attention to Thunder is the presence
of such rock crossovers as George
Thorogood’s “Move It On Over” or
ZZ Top’s ““Sharp Dressed Man.”
There are about 150 rock titles on
WTDR, none playing more than once
every two-and-a-half days. There are
two crossover slots each hour. While
the more extreme rock titles are day-
parted to nights and weekends only,
what Tudor looks for is less texture
than some sort of Southern boogie
roots. So while Thirty Eight Special’s
relatively placid ‘“Second Chance”
was bounced after a few days, its

“Wild-Eyed Southern Boys” stayed.

“The whole image of the station is
Southern country rock. We're going
after the wild-eyed Southern boys,
whether they’re 25 or 35 . .. We don’t
want to grind listeners so hard that
we blow off a lot of the core. The sur-
prising thing we’ve heard about the
rock music is that a lot of people
switched away at first, but now they
like it because it's something differ-
ent.”

One challenge that WTDR faces—
and one that a lot of other PDs have
cited whenever the subject of a hot
country station came up—is whether
it is possible to be tempo-driven and
still play hits. With album cuts,
WTDR plays about 45 currents—well
ahead of the national average—but
its gold library is now about 300 titles
smaller. And WTDR plays recurrents
that were only midchart currents, i.e.,
T. Graham Brown'’s “Never Say Nev-
er” or Dwight Yoakam's “Long
White Cadillac.”

“‘Never Say Never’ did fairly well
as a current in this market,” says Tu-
dor. “It tested as well as a lot of the
Restless Heart stuff that people call
hits. A lot of what makes the ‘chart
hits’ is a large number of radio sta-
tions playing music off the ‘safe list.’
There are a lot of songs that if sta-
tions actually tested them would do
as well as the so-called safe songs.

“It is going to be a juggling act
with product, but enough new artists
are coming along that have an edge.
Country just can’t get any softer or
stations are going to be playing ‘New
York, New York’ because everybody
likes Frank Sinatra and it won't of-
fend anybody. There are artists on
the safe list that haven’t had a bona
fide hit in five years, but they're the
core artists for those stations.”

To that end, there is no Kenny
Rogers, Anne Murray, or Crystal
Gayle on WTDR, and that includes
up-tempo cuts like “Turning Away”
or “Only Love Can Save Me Now.”
There are ballads, even in the gold li-
brary, by artists that Tudor considers
consistent with the format, including
some MOR-textured things like
“Smoky Mountain Rain’’ or “The
Chair.” Tudor contends that ballads,
instead of up-tempo songs, are his
“oh wow" records. “Now when you
hear ‘He Stopped Loving Her Today’
it sounds good because you're not be-
ing fed a constant diet of slow, drag-
gy stuff.”

Tudor also says that the influence
of country video and the fact that
country buyers collect CDs, not sin-
gles, mean his listeners “know more
about music than we give them credit
for. People are not only open to hear-
ing a song off their favorite CD, but
they actually call in with other cuts.
We played Travis Tritt’s ‘Son Of The
New South’ because it fit the station;
then, when he was in concert, we
started getting calls for ‘Put Some

(Continued on page 13)

Keep Your Hands To Yourseif. Adult film star Kitten Natividad, who is

featured in the new Georgia Satellites video, “‘Shake That Thing,” visits the
studios of album WNEW-FM New York. Seen here, from left, are Elektra's Ed
Simpson, WNEW's Scott Muni, Natividad, Elektra’s Ray Gmeiner, WNEW station
manager Ted Utz, and PD Dave Logan.

FGG Votes To Proceed With
AM-Band Improvement Plans

W BY BILL HOLLAND

WASHINGTON, D.C.—After
years of cajoling by the industry,
the FCC on April 12 voted 5-0 to
back a large-scale proposal de-
signed to bolster AM radio. Most
industry leaders and station own-
ers were elated with the FCC’s ef-
forts on behalf of the struggling
band.

Central to the FCC plan is a pro-
posal to ease crowding and inter-
ference on the current AM band by
giving those stations causing most
of the interference a chance to

WASHINGTON
ROUNDUP

broadcast on frequencies in the ex-
panded AM band (1605-1705 kilo-
hertz), which becomes available
this summer. The new band will
have room for nearly 300 new fre-
quencies.

Also adopted are new technical
standards for stricter interference
guidelines, a possible mandating
of AM stereo, a relaxation of the
duopoly rules to allow two com-
monly owned AMs in a market—if
the owner agrees to reduce inter-
ference—as well as a proposed
AM-FM simulcast prohibition and
a policy encouraging broadcasters
to make go-dark or reduce-power
deals.

Stations on the extended band
would have to come out of the gate
in compliance with recently ap-
proved NRSC standards for AM
radio; other stations would have to
tune-up when they apply for up-
grades.

Bill Sanders, the National Assn.
of Broadcasters’ radio board chair-
man, says that “most importantly,
the FCC seems to be on the ...
track toward [reducing] interfer-
ence on the AM band.” Art Suber-
bielle, NAB’s improvement-com-
mittee chairman, says he is “heart-
ened’’ by the FCC’s milestone
actions, and is ‘‘especially
pleased” about the decision to al-
low current AMs to relocate to the
expanded band.

Minority broadcasters were not
so pleased. They had been given
hope that the FCC would offer
preferences to minorities in ex-
panded channel slots. Said Nation-
al Black Media Coalition attorney
David Honig, “The AM decision is
yet another in a succession of bro-
ken promises to minorities,” add-
ing that the commission’s action
will be fought by the NBMC.

James Winston of the National
Assn. of Black Owned Broadecast-
ers, said the FCC was “‘reneging
on its pledge,” since, initially, the
commission had tentatively slotted
the new band as a springboard for
minorities and daytimers.

Daytime station advocates,
though, at least at first glance,
seemed to not be particularly both-
ered that the FCC had scotched
earlier plans to give daytimers an
extended-band preference, saying
that reduced interference from the
biggest offenders and better fidel-
ity would yield the same result and
perhaps a better overall economic
climate.

FCC ALSOG CUTS RED TAPE

The FCC, under former chair-
men Fowler and Patrick, has al-
ready gotten rid of many of its
most complicated red-tape rules.
Now the Sikes FCC has just
snipped a remaining one—the rule
that once made broadcasters walk
to the very back of the processing
line and take a new file number
when inadvertently applying for a
major change, such as ownership
or change in frequency, before its
designated hearing.

In mutually exclusive or com-
parative cases, the requirement,
once intended to “eliminate repeti-
tive processing of applications,”
also had the effect of making ap-
plicants once again vulnerable to
competing applicants and petitions
to deny.

Since the late "70s, though, the
commission has not been actively
applying the rule, and has given
applicants an opportunity to with-
draw their amendments any time
prior to a hearing, thereby letting
them stay in the processing line.
On April 13, though, the commis-
sion voted to ax the rule.

(Continued on page 13)
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H RADIO

Owner Signs On 2d FM In One Market:
WIZF: Chilling Fiscal Tales 0f Tax Week

cOLUMBUS, OHIO-BASED group
owner Media Management is rela-
tively unkown, but it has always been
somewhat intriguing. Several years
ago, its principals put on since-sold
oldies outlet WXLE named after a
Columbus neighborhood. In recent
weeks, MM has launched three FMs,
two of them in the same market.

Two weeks after turning on Chris-
tian/AC WTLT, licensed to Circle-
ville, Ohio, GM Chris Forgy is now
overseeing a second Columbus-area
station, top 40/dance WNRJ (Power
Pig 105.7) licensed across the market
to Marysville, Ohio. Mike Motley
from WBLZ Cincinnati is PD/morn-
ings. Eric Banks from urban rival
WYVKO is middays. Other staffers in-
clude Fred Schaffer (WXLE), mid-
days; Bob Summers (WBLZ), after-
noons; ex-WXLE PD Steve Edwards,
nights; and Alexis, overnights.

WNRJ launched its format by hav-
ing models walking men in pig cos-
tumes on leashes through downtown
Columbus. How much more Power
Piggery it will get to do is unclear.
WFLZ (Power Pig 93) Tampa, Fla.,
owner Jacor, which says it has a na-
tional service-mark on the Power Pig
term, claims WNRJ has agreed to
drop the term, but the station says it
has a state service-mark.

Across town, top 40 WNCI is tak-
ing shots at WNRJ’s edge-of-the-
market locale with a promo that talks
about WNCI’s new 175,000-watt
transmitters, then asks callers to “lis-
ten for the sound of the nerds trying
to be heard through the static,” and
win a can of Static-Guard. WNCI also
has a drop-in of a pig being slapped
and collapsing.

Meanwhile, MM’s other recent
sign-on, oldies WCFL Joliet, Ill,, is on
the air under PD/morning man Gary
Rivers. Staffers include Bob Zak
from crosstown WJOL in middays,
Tom Kapsalis, afternoons, and Don
Beno, nights, from crosstown WLLI,
and Jeff Andrews, overnights.

PROGRAMMING: WASH RAISES KANE

Classical radio consultant Peter
Dominowski is the new PD at
WFMT Chicago, replacing Norman
Pellegrini, who will stay on in some
other capacity. Jay Andres, previous-
ly the morning man with rival classi-
cal outlet WNIB, has joined WFMT
for an as-yet-undetermined airshift.

Five-year WASH Washington,
D.C,, staffer Jerry Kane gets the of-
ficial PD nod at the AC station. Kane
has been acting PD since the death of
John Bodnar ... After 13 years in
country, WDGY Minneapolis has
gone N/T. Midday host Jim DuBois
becomes PD, replacing Rick Ste-
phenson. Morning co-host Charlie
Bush is doing news for sister KEEY.

KIDZ Kansas City, Mo., the in-
tended flagship for Ragan Henry’s
children’s format, is on the air with
the black/AC format that four co-
owned stations run. Doug Eason,
longtime manager of KATZ St. Lou-
is, is GM; Danny Harris from KDKO
Denver, is PD/MD. Other staffers in-
clude Lee Gary from crosstown
KUDL, middays, and Frank James
from KDKO in afternoons.

Top 40/rock XHTZ San Diego is
now churban under WLUM Milwau-

kee PD Rick Thomas, who replaces
Gary Beck as PD/MD. This is Z90’s
second stint in the format; it was also
an eclectic churban in 1984-85 before
going top 40, then classic rock, AC,
and Rock 40. Ed Diaz, GM of urban
rival XHRM until the return of Lee
Miribal last month, is now GM.
After a year at the station, classic
rock WZLX Boston PD Mike Harri-
son is gone. Consultant Gary Guth-
rie, who put WZLX on the air five
years ago, is handling those duties
for now ... At N/T WPRO Provi-
dence, R.I., Paul Muth replaces GM

by Sean Ross with
Craig Rosen & Phyllis Stark

Ron St. Pierre as PD; Muth was a se-
nior producer at WLS Chicago.

Jeff Ballentine, PD for Great
Trails top 40 WGTZ (Z93) Dayton,
Ohio, is upped to corporate PD for
the parent company, but maintains
his Z93 duties. Meanwhile, acting PD
Michael Hayes is promoted officially
at coowned WXGT (92X) Columbus,
Ohio. That station will maintain its
top 40/rock lean, but has softened
somewhat. Meanwhile, 92X night
jock Baltizar is headed to Pirate Ra-
dio KQLZ Los Angeles, initially for
weekends and swing. And morning
sidekick Scott McKenzie will join the
morning show at WZOU Boston.

Night jock Pat Dawsey has been
promoted to OM at Satellite Music
Network’s hard-rocking Z-Rock for-
mat, replacing Tracy Barnes. Mean-
while, Fresno, Calif.’s Z-Rock outlet
has changed calls twice since last
week. After changing from KZRZ,
per a temporary restraining order ob-
tained by KRZR, the station became
KFRZ—which upset country KFRE.
Now, the station has applied for its
third set of calls, KZZF, which, Lig-
gett Broadcasting president Jim Jen-
sen promises, will “sound nothing
like anything in the market.”

Former WBBM-FM (B96) Chicago
PD Buddy Scott has been named
vice chairman/executive VP for
Neon Communications. The veteran
top 40 programmer joins his brother,
CEO Jim Kincer, and president Jon
Horton and will oversee the pro-
gramming of currently religious
WFIA/WXLN Louisville, Ky., when
Neon’s acquisition of the properties
closes in several weeks ... Veteran
programmer Steve Casey has an-
nounced the launch of an eponymous
research firm; call 602-983-0901.

WXRI Norfolk, Va., signs on as a
Business Radio Affiliate under own-
er Andy Booth. Don Davis from
WVIQ St. Croix, Virgin Islands, is
the new OM ... APD Frank Turck is
now PD of top 40/rock WVKZ Alba-
ny, N.Y,, replacing Tom Kelly. P.M.
driver Panama Jack Hamilton is
now MD, replacing Shawn Scott.

Beck from WZPK Portland, Maine,
is the new morning man.

Elsewhere in Albany, KLCX Eu-
gene, Ore., PD Steve Becker is now
PD of album WPYX. John Cooper
remains MD. Walt Adams, PD of old-
ies AM WTRY, is now OM for both
stations ... PD Dana Brown is out at
classic rock KZEP San Antonio, Tex-
as; no replacement named.

After two weeks as PD/p.m. drive
at urban WZAZ-FM Jacksonville,
Fla., Ronnie Cole is out. WZAZ-AM
PD Don Smith, who had been PD for
both stations before, is in charge
again. Weekender Otis Gamble
takes afternoons ... Earl Boston,
previously PD of WMGL Charleston,
S.C., is the new PD at urban WFXC
Durham, N.C., replacing Hozie
Mack. Boston will remain an asso-
ciate of consultant Lee Michaels.

KMOW Austin, Texas, goes from
oldies to adult standards ... Unistar
oldies affiliate WLXG Lexington,
Ky., has gone N/T. Its new OM is
John “Lee” Grant, previously ND at
the Tampa-based Sun Radio Network
... The Coastal N.C. market gets a
new country outlet this week. WJCS-
FM is on the air as a Satellite Music
Network affiliate. WFTL Fort Lau-
derdale, Fla.’s Tom Moore is VP/
GM; Charles Werthington from AC
rival WSFL is OM.

Mark Bradley, formerly MD of al-
bum WNOR Norfolk, Va., is now
PD/middays of classic rock WYBB
Charleston, S.C. Former PD Bob
Boswell stays in mornings. John
Dixon moves middays to afternoons.
MD/p.m. driver Jeff Harmon goes to
evenings. Pam Villalobos is now
with AC rival WSUY for middays.

Unistar Format 41 affiliate KEYW
Tri Cities, Wash., has gone local un-
der new PD Bob Taylor, previously
the production director at co-owned
KEYYV Las Vegas. KEYW will be
running an eclectic, “VH-1 style” AC
format. Taylor would like to hear
from record reps at 206-453-6362.

Country KRIG (K-Ridge) Chico,
Calif., becomes top 40 KCHH. Cory
Mikhals joins from rival KRFD
(K100) for afternoons; Wendy Foxx
is the new overnighter. PD Gary Pat-
rick needs record service; call 916-
872-9270 ... KKXX Bakersfield,
Calif., MD Dave Christopher returns
to programming as the new OM of
top 40 KWTX Waco, Texas. Current
PD/morning man Chris Ling may
stay on in those capacities.

EVENTS: TAX WEEK HELL

According to the Cincinnati Post, a
local district judge signed an order
last week allowing the IRS to enter
urban WIZF and seize property to
satisfy federal tax liens totaling
about $50,000 from 1988-89. At press
time, GM Stuart Barondess claimed
that the lien had been satisfied, some-
thing the IRS won’t confirm or deny.

Also, Channel One Communica-
tions, owner of AC KSTZ St. Louis,
has filed for reorganization under
Chapter 11 of the bankruptey code.
Acting GM Bob Cox claims the ac-
tion affects only KSTZ's parent com-
pany, and not the station itself.

Meanwhile, WFLZ Tampa’s some-
what more whimsical financial trou-
bles—the station has been on the air

John Blair & Co.

named executive VP.

quire KLRS San Jose, Calif.

newsline...

JIM HILLIARD has returned to Fairbanks Broadcasting, a company he
helped found and spent 15 years with, as executive VP and GM of its
WYVBF Boston. Hilliard was most recently chairman of the rep division of

JOHN MARTIN has been named GM of Evergreen’s KHYI Dallas; he was
VP/affiliate relations for the CBS Radio Networks.

SHAMROCK BROADCASTING has given VP stripes to two GMs, WCXI/
WWWW Detroit’s Phil Lamka and KXKL-AM-FM Denver’s Marty
Loughman. In addition, VP/administration Karen Merrell has been

US RADIO CLOSES: Ragan Henry’s US Radio has closed on its acquisition of
seven stations: KGLF Houston; KHEY-AM-FM El Paso, Texas; WCOS-
AM-FM Columbia, S.C.; and WRAW/WRFY Reading, Pa. As a result of
those changes, WWIN Baltimore GM Barry Smith will transfer to the
WCOS GM post, replacing Jake Bogan. LSM Rob Burton is promoted to
GM at KHEY, replacing Gary Ackers. KGLF, meanwhile, is currently si-
mulcasting the religious format of US Radio’s other Houston area station
KJOJ; Hardy Brundige is GM of both stations.

OTHER NEW GMs: Bill Hurley upped from station manager at KXXY Okla-
homa City; Jimmy Jimenez from GM/PD of WKDM New York to GM
KCOR San Antonio, Texas, replacing the retiring Sam Murray; Elsie Sa-
cra upped from GSM at WZCL Norfolk, Va., replacing Rich Sutton.

VIAGOM has reached an agreement in principle with Fuller-Jeffries to ac-

raising money for itself, for no appar-
ent reason—prompted album rival
WXTB (98 Rock) to announce that it
would air an all-request Tuesday to
raise money for the Power Pig. But
after a weekend of calls from listen-
ers, PD Greg Mull decided to give
the money to the Clearwater Marine
Science Center instead. WXTB raised
$1,046, which it will match.

KMOX St. Louis morning man
Bob Hardy will celebrate his 30th an-
niversary there with a series of East-
ern Bloc broadcasts. Beginning Mon-
day (23), Hardy will be live from East
Berlin, Prague, Budapest, Warsaw,
and Moscow.

AC WHEN Syracuse, N.Y., is cele-
brating its 50th birthday and is trying
to locate alumni, airchecks, photos,
and other radio station memorabilia
for a special documentary called “Re-
member WHEN.”” Call PD Peter
King at 315457-6110.

PEOPLE: CLIFTON PETS KITY

Jerry Clifton, for years the eonsul-
tant of KTFM (Hot 103) San Antonio,
Texas, is now working with rival
KITY (Power 93). KITY moves Rick
the Stick from nights to mornings.
Art Garza goes to middays; Lary
Hayden goes from weekends to
nights. Linda Garcia exits.

Former KIIS Los Angeles morn-
ing sidekick Liz Fulton is working
part-time at crosstown N/T KF1. Ful-
ton is looking for a full-time job and
can be reached at 818-367-2978 . ..
Cynthia Johnson, who returned to
the Pollack Media Group a few weeks
back as acting national MD/research
director, now has the job officially . . .
Album WHCN Hartford, Conn., MD
Kim Alexander exits.

Radio Advertising Bureau senior
VP/communications Joan Voukides
is now VP/creative services for Cab-
levision Inc. ... Lynne Grasz has re-
signed as executive director of
Broadcast Promotion and Marketing
Executives ... After a highly publi-
cized drug bust, WEGX Philadel-
phia’s Danny Bonaduce is out of re-

hab and back on late nights.

Veteran personality Tom Murphy
joins AC KLCY Salt Lake City for
middays. Murphy replaces Brad
Stone, who is now doing TV sports.
Stone’s MD duties are now being
handled by PD Michael O’Brien ...
Longtime St. Louis country jock Da-
vie Lee is back at country/oldies
KUSA for overnights.

At WPGC-FM Washington, D.C.,
Robert Scorpio moves from middays
to the afternoon job vacated by PD
Dave Ferguson, now handling morn-
ings. Christina Kelley from urban
WQUE New Orleans joins for mid-
days/production. Ricky Santana
joins from WBLS New York for
swing. Kelley’s night slot at WQUE
is filled by Janet Gee from top 40
KRBE (Power 104) Houston.

Mike Chase from KSND Eugene,
Ore., joins top 40 KKRZ (Z100) Port-
land, Ore., for overnights, replacing
Kim Matthews, now in middays ...
Actor/comedian Gabe Kaplan is the
host of country KLAC L.A.’S new
“Sportsnuts” program. The ‘“Wel-
come Back Kotter” star’s hiring fol-
lows KLAC’s unsuccessful attempt
to hire Ronald Reagan for the shift.

Controversial ex-Clemson Univ.
football coach Danny Ford joins the
morning team at country WSSL
Greenville, S.C. ... Drew Phinney,
who did mornings at AC WYSY Au-
rora, IIL, joins WVGO (Oldies 106)
Richmond, Va., for that shift.

Steve Shannon goes from mid-
days at oldies WOLX Madison, Wis.,
to promotion director/swing at top 40
rival WTFX. Randy Lucas moves
from late nights to middays at
WOLX, which now has an opening
... Dave Ross from WQPW (Power
96) Valdosta, Ga., joins WJAD Alba-
ny, Ga., for afternoons; he’ll be
known as Jay Miller ... WKTI Mil-
waukee APD/MD Danny Clayton,
who had originally announced his in-
tention to leave the station at the end
of April, now says he'll stay TFN
while he looks for a PD job; reach
him at 414-223-5339.
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~ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Call Me, Blondie, cHrysaLIS

. Ride Like The Wind, Christopher
Cross, wARNER BROS

. Another Brick In The Wall. Pink
Floyd, coLumsia

. With You I'm Born Again, Billy
Preston & Syreeta, moTowN

. Special Lady, Ray, Goodman &
Brown, POLYDOR

. Lost In Love, Air Supply, ARISTA

. Fire Lake, Bob Seger, caritoL

. 1 Can’t Tell You Why, Eagles, asyLum

. M ight, Bi 5
gngfJMBIaI Be Right, Billy Joel

. Sexy Eyes, Dr. Hook, capiToL

POP SINGLES—20 Years Ago

. ABC, Jackson 5, MOTOWN

. Let It Be, Beatles, appLE

. Spirit In The Sky, Norman
Greenbaum, REPRISE

. Instant Karma (We All Shine On),
John Ono Lennon. appLE

. American Woman/No Sugar
Tonight, Guess Who, rca

. Love Grows (Where My Rosemary
Goes), Edison Lighthouse, BeLL

. Come And Get It, Badfinger, appLE

. Love Or Let Me Be Lonely, Friends
Of Distinction, Rca

. Bridge Over Troubled Water,
Simon & Garfunkel, coLumBiA

. Turn Back The Hands Of Time,
Tyrone Davis, pakar

TOP ALBUMS—10 Years Ago

. The Wall, Pink Floyd, coLumsia

. Against The Wind, Bob Seger & the
Silver Bullet Band, caritoL

. Glass Houses, Billy Joel, coLumsia
Mad Love, Linda Ronstadt, asvLum

. Off The Wall, Michael Jackson. epic
. Light Up The Night, The Brothers
Johnson_ aam

. Soundtrack, American Gigolo,
POLYDOR

. Departure, Journey, coLumsia

. The Whispers, The Whispers, soLar
. Women And Children First, Van
Halen, warRNER BROS

TOP ALBUMS—20 Years Ago

. Bridge Over Troubled Water,
Simon & Garfunkel, coLumBia

. Deja Vu, Crosby, Stills, Nash &
Young, ATLANTIC

. Hey Jude, Beatles, appLE

. Santana, coLumsia

. | Want You Back, Jackson 5,
MOTOWN
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. Chicago, coLumsia
. Morrison Hotel, Doors. ELEKTRA

. kﬁgNZTprpelm 11, Led Zeppelin,

. Abbey Road, Beatles, arpLE
" Pszchedelic Shack, Temptations,
GORDY
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COUNTRY SINGLES—10 Years Ago

1. A Lesson In Leavin', Dottie West,
UNITED ARTISTS

2. Are You On The Road To Lovin'

Me Again, Debby Boone, wARNER/
CURB

. Beneath Still Waters, Emmylou
Harris, waRNER BROS

. Two Story House, George Jones &
Tammy Wynette, epic

. It's Like We Never Said Goodbye,
Crystal Gayle, coLumsia

3
4
5
6. Gone Too Far, Eddie Rabbitt
ELEKTRA

7

8

9

. The Way | Am, Merle Haggard, mca
. Morning Comes Too Early, Jim Ed
Brown & Helen Cornelius, Rca
. Let's Get it While The Getting's
Good, Eddy Arnold, rca
10. gct:rtin' Over Again, Dolly Parton,

SOUL SINGLES—10 Years Ago

. Don't Say Goodnight, Isley
Brothers, T-NECK

. Stomp, Brothers Johnson, A&m

. Don't Push It, Don't Force It, Leon
Haywood, 20TH CENTURY

. Lady, Whispers, soLar

. | Don't Believe You Want To Get
Up And Dance, Gap Band, mercury

A é\&gRThe Beat Goes On, Whispers,

. Off The Wall, Michael Jackson, epic

. Let Me Be The Clock, Smokey
Robinson, TamLa

. Two Places At The Same Time,
Ray Parker Jr. & Raydio, arista

. You Are My Heaven, Roberta flack
With Donny Hathaway, aTLanTic

—
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RADIO I

‘THUNDER’ ROLLS INTO CHARLOTTE, N.C., MARKET WITH SOUTHERN COUNTRY ROCK

(Continued from page 10)

Drive In Your Country.” We play a lot
of Charlie Daniels, so people called
and told us to play ‘What The World
Needs Is A Few More Rednecks.’
These songs do as well as the sin-
gles.”

Since WTDR’s debut, Tudor says
he has had to “almost completely”
change his jocks’ approach. “We're
getting back to old-time jocking.
There are so many texture concerns
and so much positioning information
that the jocks need to have the ability
to say the right thing at the right
place. I can’t just put in cards and tell
them to read this at this break; I tried
that at first.”

WTDR uses artist-image promos
with five or six artists each, ranging
from Patty Loveless to Alabama to
Little Feat to Dwight Yoakam. Some
of its liners are “Nothing Sounds
Like Thunder,” “Flat Out Fresh
Country Music,” “Slammin’ The
Door On The Same Old Country”’—a
veiled reference to WSOC's calls,
“Playing What You Asked For,
Cause No One Else Will,” and, in a
reference to the speed-control devices
that stock cars use, “Country With-
out The Restrictor Plate.”

Tudor refers to WI'DR'’s format as
“something everybody has talked
about but nobody has done,” a view-
point supported by several other PDs
when they discuss the format. Tudor
says he has not heard from a lot of
other PDs since Thunder changed,
but he has received a iot of calls from
record people and artists about the
format, including one rave review
from Charlie Daniels, whose record-
ed output roughly parallels the con-
tours of WTDR’s list.

As for WSOC, Tudor thinks its mu-
sic has, if anything, softened since
WTDR signed on in an attempt to go
after WLVK’s women. WSOC PD
Paul Johnson denies this, saying,
“There just isn’t any point” in chas-
ing WLVK’s smaller cume. But he
does say that “there are people seek-
ing a station they can be comfortable
with who have found us as an alter-
native ... Listeners are telling us

WASHINGTON ROUNDUP

(Continued from page 10)

OBSCENITY AT RENEWAL TIME?

The U.S. Court of Appeals here
has ruled that the FCC must con-
sider charges of obscene program-
ming in license renewal proceed-
ings for a TV station. The ruling
will also affect radio station re-
newals.

The court determined the FCC
had erred in not considering the
charges because the obscenity
charges had not been raised “con-
temporaneously’’ with the alleged-
ly obscene broadeasts, and no pri-
ma facie evidence was produced.
The TV station in question, Video
44’s WSNS Chicago, otherwise
merited renewal, the FCC had
ruled.

Not so, said the court, calling the
FCC reasoning capricious and arbi-
trary. It found that the initial com-
plaints should have been enough to
trigger an FCC investigation. It sent
the case, brought by challenger Mon-
roe Communications, back to the
commission and mstructed the com-
mission to include the obscenity alle-
gations in its review.

they consider WTDR a country-fla-
vored rock station. Maybe there’s an
audience for that. Maybe there isn’t.”

WSOC has, at various times, ex-
perimented with rock records like
Gregg Allman’s “I'm No Angel” and
Los Lobos’ “La Bamba” when the
available up-tempo product was lag-
ging. Although Johnson now says
those records did not sound out of
place at the time, they did not per-
form particularly well.

In nearby Greenville, S.C., WSSL
PD Len Shackleford says he likes
WTDR as a listener and praises the
station’s courage. But he asks, “How
viable is it going to be to play a lot of
Southern boogie and still serve your
core country audience?”’

Across town, WESC GM/PD Allen
Powers says, “I think they felt they
had to do something to differentiate
themselves from WSOC. The test is
going to be how many country/rock
crossover listeners there are.” He
also says, “I'm missing the AOR
stuff. Whenever I tune in, I tend to
hear spells where they’re playing
country music.”

WESC and WSSL are locked in a
much tighter battle than the WSOC/
WLVK race of recent years, one that
Shackleford admits has made the sta-
tions fairly similar musically. But
with both stations posting respect-
able ratings, neither PD has consid-
ered anything this radical. “In a mar-
ket the size of Charlotte, there may
be a valid opportunity to branch off
into a format like this,” says Powers.

“The smaller the market, the smaller
the number of people who are going
to be attuned to it.”

KVET/KASE Austin, Texas, OM
Bob Cole came to the now-defunct
KOKE in the mid-"70s and took it
from progressive to mainstream
country. That station, he says, “was
of great national regard but had no
ratings success after three years. It
had a pretty vociferous following
that would show up every place, but
it was the same 200 people without a
lot of disposable income. What
WTDR is doing doesn’t sound as
eclectice, but it does represent an
eclectic taste.”

KEYW Tri Cities, Wash., PD Bob
Taylor programmed KYYX Las Ve-

S

gas’ brief up-tempo country run at
format leader KFMS. Although
KYYX lasted only from summer 1985
to summer 1986, Taylor remains “‘su-
perbullish” on the format, and attri-
butes KYYX’s failure not to the for-
mat itself but to a lack of manage-
ment support.

“The hardest nut to crack is an es-
tablished country giant,” he says.
“To this day, I see KYYX bumper
stickers all over Las Vegas. When I
worked at KFMS later, I talked to a
lot of people who missed the station a
lot, people who wondered if we were
going to do what KYYX did. So in a
Southwest or Southern market, it
could really be the wave of the fu-
ture.”

Bay Area All-Stars. Album KRQR (The Rocker) San Francisco celebrated the
second anniversary of morning man Paul “Lobster’’ Wells with a live breakfast
broadcast from Houlihan's Restaurant. A number of Bay area rockers attended,
including Brad Giliis of Night Ranger, left, Ronnie Montrose, second from left, and
Chris Isaak, right. Pictured with the rockers is KRQR jock Mimi Chen.
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Sp Su Fa W Sp Su Fa W Sp Su Fa W
WI NTEH ’90 AHBITH“NS call Format '89 89 '89 90  Call Format ‘89 '89 '89 '90  Call Format '89 89 '89 '90
wexI country 15 12 15 13  WAAF topd40/rock 4 11 7 L1  KOWF country 17 16 17 13
WQBH black 14 11 10 WBSM N/T 2.0 s 15 L1 KOWA country 10 14 6 12
BOSTON—(B) WZ0U top 40 13 5 10  KPRZ religious L9 712
Following are 12-plus average quarter-hour shares, metro survey | WRKO 65 66 66 78 SAN JOSE, CAUF—(29) Rl WA LN
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron | WBl Ac 59 54 59 73 Ke0 N/T 82 75 78 76 KKLQ L0 810 711
A WZ0u top 40 66 56 55 7.1  KBAY easy 66 63 62 70 XEMO Spanish — — 15 11
market rank. These symbols are used: AC=adult contemporary, :
f . WXKS-FM top 40 77 80 62 59 KOME album 50 48 48 68 XLIN Spanish - — — 1
adult alt=adult alternative, adultstgi:adu-ltstandards/l?zgba'nd, WiIB . 63 52 51 48  KHQT top 40/dance 41 62 45 62 KCBQ oldies 3 3 7 10
album=album rock, cls rock=classic rock, easy=easy listening, WEBCN album 58 55 53 46  KCBS NT 36 41 54 49  KSDO-FM cls rock 14 14 8 10
modern=modern rock, N/T=news/talk. Copyright 1990, Arbitron WHOH N/T 46 44 47 46 KARA AC 52 52 42 48 XPRS Spanish 22 1.0
Ratings Co. May not be quoted or reproduced without the prior WSSH AC 39 46 35 43  KSIO atbum 39 34 22 40 ALLENTOWN,PA. —(62)
written permission of Arbitron. WEE| N/T 36 38 45 41  KEIR AC 44 37 31 38 WFMZ easy 12.8 14.2 14.1 12.8
WMIX AC 47 45 46 41  KOIT-AMFM  AC 31 26 34 33 WLEV AC 135 107 12.7 124
WO0DS oldies 37 48 51 41  KSAN country 37 29 24 30 Wiz0 album 111 115 95 120
WROR AC 30 28 22 37 KOl AC 23 25 21 26  WAEB-FM top 40 109 108 83 7.9
cal Format Ssg SB; ;; ,;; cal Format 88: i: ;; ;; WILX cls rock 36 35 31 30 KIS modern 19 26 21 26  WHXT top 40/dance 6.7 57 79 7.1
WILD urban 21 21 25 29 KMEL top 40/dance 2.8 2.1 20 25 WXKW country 30 40 26 46
WVBF AC 24 24 23 24 KWSS top 40 44 42 35 22  WAEB AC 55 57 43 45
WYz top 40 44 37 38 25 wpos adult alt 13 22 16 20 KNBR AC 35 45 37 21  WEST adult std 42 18 41 37
NEW YORK—(1) WMAQ NT 18 18 21 22 weey cls rock 14 19 19 18  KDFC-AM-FM classical 14 20 18 19  WwXTU country 28 39 15 23
WCBS-FM oldies 50 42 41 51 WLS N/T 16 14 14 20  wcpp classical 19 17 21 L7 KBLXFM adult alt 18 9 10 18  WYSP cls rock 20 25 32 19
WINS N/T 47 45 47 48 WRR AC 20 16 18 17  wxks adult std 21 21 14 17  KEEN country 34 23 13 18  WKAP N/T 20 29 39 17
WLTW AC 53 57 47 48 WFMT classical 14 13 11 16  wrNx modern 22 19 19 16 KFRC adult std 15 15 18 1.8 WWDB N/T — — 514
WHTZ top 40 60 57 43 47 WVON N/T 9 10 8 14  wapr top 40/rock 9 12 1.8 15  KKSF adult alt 11 19 20 17 WOR N/T 10 16 7 12
WRKS urban 41 39 41 45 xINNIg glassic;l :g }i }*23 }f WPLM-FM adult std 22 12 10 Kuv adult std 23 13 19 17  WFLN classical 13 5 .7 11
WBLS urban 29 37 38 40 panis 4 12 1 NASSAU-SUFFOLK, NY— 13 KFOG album 13 16 12 16 WLSH AC 4 9 311
WOR N/T 37 43 46 40 SAN FRANCISCO—(4) WALK-AM-FM  AC 5_4( )s,s KKHI-AM-FM  classical 13 13 14 16  WEAZFM AC 22 11 18 10
WPAT-FM easy 42 43 50 40 KGO N/T 70 76 82 74  wBABFM  album 4.9 52 57 50 KSOL urban 6 16 18 15 SPRINGFIELD, MASS.—(73)
WQHT top 40/dance 40 39 40 40 KMEL top 40/dance 56 48 49 55 wpL top 40 54 54 58 50  KXXX-FM top 40 16 15 24 15  WHYN-FM AC 115 97 85 109
WCBS N/T 30 34 35 34  KOIT-AM-FM  AC 49 41 49 52 wyiz top 40 66 55 55 47 KBRG Spanish 10 11 42 13 waQy album 98107 96 9.8
WNEW-FM  album 42 42 37 34  KCBS N/T 46 53 61 49  wCBSFM oldies 48 42 46 43  KFAX religious 3 — — 13 WTIC-FM top 40 76105 75 86
WXRK cls rock 34 36 31 32 KFRC adult std 35 31 36 42 why adult std 30 24 39 38 KA oldies 8 6 513 wMaAs adult std 53 40 77 74
WNSR AC 35 32 35 30 KABL-AM-FM AC 45 37 46 38  wiy AC 31 35 29 36 KSFO oldies 17 13 12 10  wWMAS-FM AC 92 80 85 6.1
WABC N/T 32 26 28 28 Kot AC 39 36 26 37  wor N/T 31 34 37 35 RIVERSIDE, CALIF—(33) WHYN AC 83 78 71 58
wPU top 40 31 35 30 26 KRQR album 30 29 29 29 wyny country 31 31 29 34  KDUO easy 82 75 70 93 WRCH AC 72 61 65 44
WSKQ-FM Spanish 24 13 16 26  KKSF adult alt 23 28 27 21  wNsR AC 26 28 21 31 K66l top 40/dance 7.0 8.5 101 86 WWYZ country 35 30 38 44
WFAN N/T 25 31 27 24 KsOL urban 27 30 29 27 woHT top 40/dance 30 45 33 31 KQUZ top 40/rock 67 6.1 46 63  WCCC-FM album 22 31 41 37
WYNY country 23 31 25 24 KXXX-FM top 40 28 271 271 21 waBC N/T 30 27 21 30 KLOS album 43 46 60 56  WAAF top 40/reck 18 13 19 29
WADO Spanish 12 17 17 18  KBAY easy 20 21 20 26 wraN N/T 27 34 35 30  KUS-AM-FM  top 40 33 32 27 45 WDRCFM oldies 17 20 28 23
wQCcD adult alt 25 22 23 18  KBLX-FM adult alt 23 18 19 25 wxgK cls rock 31 37 32 30  KOST AC 46 45 42 43  WHMPFM  top 40 24 29 21 23
WQXR-FM classical 12 12 13 18  KDFC-AM-FM  classical 23 24 26 25  wess N/T 36 32 40 28  KCALFM album 35 39 23 33 WKSS top 40 16 17 11 23
WNEW adult std 19 25 23 17  KNBR N/T 35 50 37 25 wNew-FM album 32 34 40 28 KFI N/T 39 34 34 31  WHCN album 13 6 15 21
WNCN classical 13 14 15 15 KSAN country 34 27 26 24 wero easy 26 15 24 27  KRTH-AM-FM  oldies 48 39 37 31  WHMP AC 18 17 17 19
wLB N/T 10 12 17 13 KITS modern 27 23 18 23 wpaT-FM easy 29 29 36 27  KFRG country 23 20 26 29 WREB N/T 12 24 8 17
WPAT easy 14 12 13 12  KOME album 20 16 20 23 yns N/T 29 27 27 26 KNX N/T 34 26 24 29 WSPR N/T 12 21 13 14
WALK-AM-FM  AC 12 11 10 L1  KKHI-AM-FM  classical 20 21 19 22 wesm adult std 14 11 22 25 KCKC country 28 37 34 25 WNNZ oldies 27 18 22 12
WSKQ Spanish 7 12 14 11  KFOG album 20 21 20 20 wiTw AC 39 29 35 25 KODJ oldies 28 33 34 25 WSRS AC 11 1.3 6 12
WWRL religious 10 7 11 L0 KNEW country 14 11 15 18  wpy top 40 25 30 22 25 KTwv adult alt 14 18 18 24 WTIC AC 13 19 12
LOS ANGELES—(Z) KHQT top 40/dance 12 17 12 16  wezN AC 11 13 14 19 KBON oldies 5 13 10 19 MONTEREY, CALIF—(75)
KOST AC 57 64 KDIA urban 11 1.0 — 14  wpRre modern 17 15 15 18  KBIG AC 22 23 20 17 KDON top 40/dance 112 1109
KIIS-AM-FM  top 40 5.2 6.4 54 61 KSIO album 11 11 11 14 wNew adult std 9 12 9 16 KCAL Spanish 10 16 14 16 Kgo N/T 6.6 7_4 7.1 84
KPWR top 40/dance 7.1 6.1 62 56 KYA oldies L7 15 L1 14 wocp adult alt 16 13 13 15 KWD) country 14 25 19 15  KTOM-AM-FM country 59 73 53 62
KABC N/T 52 43 46 44 KARA AC 13 14 L1 13 wpys urban 13 17 12 12 KDIF Spanish 16 11 19 13 KoCN AC 38 25 41 55
KLOS album 38 41 42 38 KSFO oldies 24 29 20 13 wyeN classicat 11 1.3 14 11 KPWR topd0/dance 9 13 9 13  KwAV AC 38 50 56 52
KBIG AC 43 36 40 36 :E(Z)l't( IS\C ) lé 11; 1-*13 ii WSKQ Spanish — 11  KRSO N/T 17 13 10 13  KMBY album 48 56 59 47
KQLZ top 40/rock 43 55 38 36 panis 1L SAN DIEGO—(16 KLAC country 10 16 12 12 gAY eas 49 51 45 47
KFWB N/T 30 31 26 33 PH|LADELPH|A—(5) KKLQ-FM  top 40 §1 9).0 83 93 KNTF country 16 15 26 L1 KwsS topydo 58 53 51 43
KWKW Spanish 22 27 35 33  KYW N/T 71 66 74  KSON-AM-FM country 70 61 57 67 KROQ modern 14 17 18 L1 KHIP oldies 14 27 16 4l
KROQ modern 23 25 25 32 WMMR album 6.9 8~1 15 69  kaB album 88 50 70 61 KLSX cls rock 6 8 6 10 KpoQ classical 28 39 34 34
KMPC adult std 25 27 21 31 WUSL urban 69 57 58 67 spo N/T 60 62 49 60 KOLA oldies 18 16 .7 10 KCBS N/T 27 21 31 30
KTNQ Spanish 25 19 27 31 WEALFM AC 66 63 56 63 o easy 66 54 65 53 KILA country S5 9 12 10 KXDC-AM-FM easy 20 24 17 28
KLVE Spanish 18 32 32 30 wysp cls rock 45 55 53 62 kyxy AC 36 36 43 50 HARTFORD, CONN.—(40) KCTY Spanish 31 27 37 22
KNX N/T 33 28 34 30 WPEN adult std 58 68 52 60 kpop adult std 25 30 44 48  WTIC AC 159 155 150 168  KOMY adult std 14 23 13 20
KRTH-AM-FM  oldies 39 41 31 30 wi0Q top 40/dance 48 48 53 59  krmp AC 67 83 42 46  WTICFM top 40 137 127 112 105  KLRS adult alt 24 29 27 19
KTWV adult alt 25 28 31 30  WEGX top 40 61 43 55 54 Krmp-FMm AC 57 54 41 45  WWYZ country 74 57 78 91 KTGE Spanish 20 13 24 19
KXEZ AC 41 46 25 29  WKSZ AC 46 43 45 45 gpgp classical 26 30 39 43  WRCH AC 90 80 7.6 82  KRAY Spanish 12 12 35 18
KLSX cls rock 18 20 22 23 WMGK AC 46 38 32 45  xETRAFM  modem 46 56 48 43  WKSS top 40 40 59 53 58  KMEL top 40/dance 1.2 10 12 18
KILA country 20 23 22 20  WOGL oldies 32 45 41 39 xifm adult ait 31 35 37 42 WIOF AC 56 48 69 56 KPIG country 10 41 12 17
KILH urban 22 19 23 19 WWDB N/T 44 37 32 39 gkyy AC 35 31 32 42 WHCN album 6.1 58 58 55 KLFA Spanish 38 22 22 12
KODJ oldies 20 20 18 17  WDAS-FM urban 38 36 35 38  ycBQFM oldies 25 32 21 26  WCCCFM album 51 66 58 49  KSJO album 15 7 14 12
KFI N/T 18 16 17 16 WxXIU country 40 46 48 33 kgpo-FM cls rock 19 20 17 20 WDRCFM oldies 59 48 64 48  KNBR AC 23 17 13 10
KLIT AC J 12 12 15  WSN AC 29 38 31 32 nx N/T 16 1.1 16 1.5 WPOP N/T 19 25 26 33
KKGO-FM classical 12 10 14 14 WCAU N/T 34 38 36 31 ygme-FM cls rock 18 23 21 13  WAQY album 21 15 16 18 R
KKBT urban 15 1.7 4 13  WFLN classical 23 20 26 25  xHRM urban 32 32 33 13  WNEZ easy 31 17 21 18 i
KACE urban 13 12 19 12 WP N/T 18 19 26 18 kcBq oldies 5 6 13 12 WPLR album 11 9 10 18
KALI Spanish 1.0 8 10 11 WDAS religious 10 L1 16 10  ygyRA N/T 8 11 16 12 WDRC oldies 10 1.2 18 12
KNAC album 10 10 8 11 DETROIT—(6) XLTN Spanish 13 6 14 11  WFAN N/T 439 .7 12
KSKQ Spanish 10 11 13 1.1 wR adult std 99 92 83 79 KKLQ top 40 77 710  WKel top 40 14 11 1.2
KDAY urban 1-5 6 .6 10 wis urban 74 64 78 73 PROVIDENCE, R.1.—(28) SAN DIEGO NORTH—(61)
KRLA oldies 3 10 10 wHYT top 40 38 43 50 59  wpRO.FM  top 40 128 130 99 107 KFMB-FM  AC 60 68 50 56
CH|CAGO—(3) WwJ N/T 45 39 57 58  whyy albym 98 92 72 80  KIQY easy 68 70 58 56
WGN N/T 93107 83 WOl easy 55 50 48 54 wwy AC 64 68 73 77  KKLQ-FM top 40 45 59 37 54
WGCI-FM urban G.Z 67 73 72 wwww country 43 35 47 49 WPRO N/T 50 50 68 54 XETRA-FM modern 37 46 49 51
WVAZ urban 47 49 51 53 wKkql top 40 43 42 42 44wy N/T 53 40 60 50 KFSD classical 30 22 41 49
WBBM N/T 53 55 49 45 wn AC 37 41 47 43 wwas oldies 96106 79 48  KKYY AC 34 54 34 47
WBBM-FM top 40 41 36 40 44  WNIC AC 38 41 39 43 wsNE AC 43 51 62 44 KGB album 61 32 49 42
WXEZ-AM-FM  easy 45 41 37 42 Wi adult alt 25 38 35 40 wek country 21 23 31 38  KGMG-FM cls rock 45 50 52 40
WLUP-FM album 48 44 41 40 WLLZ album 41 33 36 39 WWRX ¢ls rock 19 34 31 38 KYXY AC 45 29 24 38
WCKG cls rock 41 38 34 38  WDFX top 40 45 44 42 37 wpm.FM adult std 14 23 20 35 KFMB AC 44 75 41 36
WTMX AC 26 26 31 35 WRIF album 38 32 30 37 wwkx urban 44 30 33 31 KGMG adult std 30 22 43 32
WUSN country 27 37 35 35  WwCsX cls rock 39 36 36 35  wyim country 22 22 31 26  KSON-AM-FM  country 50 49 44 31
WLUP N/T 25 35 37 32 wWXYT N/T 37 33 30 35  wrHN top 40 12 23 20 25 KIFM adult alt 18 25 29 29
WIMK oldies 28 35 31 31  WOMC AC 26 41 26 28 waLE NT 10 6 4 18 KSDO N/T 21 26 20 28 | Think | Can Meet Mike Tyson. ...
WKQX top 40 40 44 31 30 CKW adult std 32 32 27 23 wops oldies 39 24 22 18  KNX N/T 21 21 29 26 Andtop 40 WFLY (Fly 92) Albany, N.Y.,
WD adult std 30 26 32 27 WKSG oldies 21 27 20 19  wg easy 7 5 8 17  KKOS album 26 19 17 24 OM Todd Pettengill, right, did. Former
wuT AC 30 20 28 27  WGPR urban 16 14 18 15  wppy modern 29 27 30 15 KPOP adult std 25 13 9 22 heavyweight boxing champ Tyson was
WNUA adult alt 23 21 23 27 WQRS classical 18 15 22 15 wpz AC 9 13 18 15 KCBQ-FM oldies 23 26 10 19 in town for a nightclub’s recent grand
woJo Spanish 17 19 12 25 CKMR oldies 19 22 17 14 wyp AC 4 5 11 13 KLOS album L1 9 20 19  opening
WXRT album 27 23 34 25 WMTG oldies 15 19 16 14 WILX ¢ls rock 14 16 9 12 KBIG AC 15 — 1.0 13 }
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- gr_ Compiled from a national
@E ;§ ;o ‘QE TITLE sample of radio playlists. ARTIST
£x | <5 [~2123 LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 * %
@ 1 6 & THIS OLD HEART OF MINE @ ROD STEWART/RONALD ISLEY
WARNER BROS. 4-19983 2 weeks at No. 1
2 2 2 10 EVERYTHING YOU TOUCH & SMOKEY ROBINSON
MOTOWN 2031
@ 4 9 8 HOW CAN WE BE LOVERS & MICHAEL BOLTON
COLUMBIA 38-73257
@ 7 14 9 THE HEART OF THE MATTER & DON HENLEY
GEFFEN 4-19898
@ 13 23 5 NOTHING COMPARES 2.U @ SINEAD O'CONNOR
ENSIGN 23488/CHRYSALIS
6 3 1 14 LOVE WILL LEAD YOU BACK @ TAYLOR DAYNE
ARISTA 9938
7 5 5 1 MAKE IT LIKE {T WAS & REGINA BELLE
COLUMBIA 3873022
8 12 ) CRUISING FOR BRUISING & BASIA
£PIC 34-73239
@ 12 15 7 ALL AROUND THE WORLD ® LISA STANSFIELD
ARISTA 9928
10 6 4 1 | WISH IT WOULD RAIN DOWN & PHIL COLLINS
ATLANTIC 7-88738
N @ WILSON PHILLIPS
D[ s | » [ 6 | HOOO
12 10 7 15 ALL MY LIFE LINDA RONSTADT/AARON NEVILLE
ELEKTRA 7-64987
@ 18 2 7 IF 1 KNEW THEN WHAT | KNOW NOW KENNY ROGERS
REPRISE 7-19972
14 9 8 12 LOOK ME IN THE HEART & TINA TURNER
CAPITOL 44510
@ 7 19 10 HOW 'BOUT US @ GRAYSON HUGH & EETTY WRIGHT
RCA 9163
16 1 3 13 gﬁngﬁgglART & BONNIE RAITT
& ALANNA
v | w10 [ 1 | BAGKVELVET LANNAH MYLES
29 o 2 CLUB AT THE END OF THE STREET 4 ELTON JOHN
MCA 53818
H N .
19 15 1 20 EplEckaEa.é‘a'glz)g ow LUTHER VANDROSS
2 i 5 ALL | WANNA DO IS MAKE LOVE TO YOU & HEART
CAPITOL 44507
% % % POWER PICK % % &
@ 25 2 4 SAVE ME & FLEETWOOD MAC
N WARNER BROS_7-19866
KY BA
2 22 2% 7 !fclla (5;3E7£7LUC LITTLE RIVER BAND
23 21 17 20 gwﬁ:kas.%gsﬁki ) & GLORIA ESTEFAN
28 28 7 ADVICE FOR THE YOUNG AT HEART & TEARS FOR FEARS
FONTANA 876 894-4/MERCURY ;
% 19 16 1 EE»?H;QDE & JANET JACKSON
L 4
2 | 20 | 13 | 12 | BODYGUARD ., EEELSay
* % *HOT SHOT DEBUTx % »
?
@ NEW) 1 90 ngIRsMEMBER. @ PHIL COLLINS
37 43 3 PUT IT THERE & PAUL MCCARTNEY
CAPITOL 44570
29 27 20 16 gA';AsoRlesNG OVER AGAIN # NATALIE COLE
1 GO TO EXTREM * JO|
30 23 18 15 cowmag 3873091 E2 BISGEREL
QD[ » | m | 5 | HEARTOLSONE S
@ 35 40 5 THE SECRET GARDEN @ QUINCY JONES
QWEST 7-19992/WARNER BROS.
@ 3 41 3 OYE MI CANTO (HEAR MY VOICE) & GLORIA ESTEFAN
EPIC 34-73269
@ 38 45 3 YOUR BABY NEVER LOOKED GOOD N BLUE & EXPOSE
ARISTA 2011
— T MUST HAVE BEEN LOVE & ROXETTE
43 2 EMI 5
% 34 27 2 ANY OTHER FOOL & SADAO WATANABE/PATTI AUSTIN
ELEKTRA 7-69254
37 32 % 24 aé&lgilgE © ELTON JOHN
u | - 2 THROUGH THE TEST OF TIME PATTI AUSTIN
GRP 3032
39 13 30 19 g%lTr:g;gl;l?ME & KENNY G
40 31 35 7 I'LL BE YOUR EVERYTHING & TOMMY PAGE
SIRE 7-19959/WARNER BROS,
L 4
" 42 34 2 ig?&ggm%liN YOU AND ME LOU GRAMM
W T
42 % 21 2% CYQRSESIST”S /:m«; AT ALL & MICHAEL DAMIAN
@3] 46 | — | 2 | WHIPAPPEAL @ BABYFACE
SOLAR 4-74007/EPIC
W
NEWD | 1 | LWANNABERICH @ CALLOWSY
?
5 40 29 2 glel‘S! ;(;2}[‘)1 1OF MAN WOULD | BE? CHICAGO
NEVER TOO FAR 4 DIA
6 45 49 3 NEVER 1 00 NNE REEVES
NOT EVEN * FINN
47 30 33 8 CAPITOL 44512c fose i
s a3 | u | KR s el
THE DOWNEASTER “ALEXA" BILLY JOEL
NEWD | 1 | THE D
Al iT'S TONIG
@ NEW) 1 Rngg!{, 4-195869 HT & JUDE COLE

O Products with the greatest airplay gains this week. ® Videoclip availability.

RADIO S

Have You Heard The One Ahout Premiere’s
Comedy Network And Gountdown Plans?

LOS ANGELES—The Premiere Ra-
dio Networks are expanding again.
According to president Steve Leh-
man, the Los Angeles-based pro-
gram supplier plans to add a third
comedy network soon and is also ne-
gotiating to pick up a retooled ver-
sion of the Dave Sholin-hosted
“Countdown USA,” which ended its
run with Westwood One on the April
21-22 weekend (Billboard, March 3).

Premiere’s latest comedy network
will be geared toward AC and oldies
stations, such as KRTH Los Angeles,
which has been testing the service.
At press time, a name for the service
had not been determined, but it will
not be called the Adult Comedy Net-
work, since the American Comedy
Network already uses the abbrevia-
tion ACN.

As for “Countdown USA,” Leh-
man confirms that he is interested in
picking up the show in a revised
form. “We would retool it with a Pre-
miere edge to differentiate from be-
ing just another countdown.” If Pre-
miere does pick up the show, it will be
its first hosted countdown show. The
network currently offers top 40, ur-
ban, and AC versions of the unhosted
“Plain-Rap Countdown.”

WW1'S NEW ROCK

Westwood One’s latest