New Target For
.+ | Gensors: Library
Vid Collections

' W BY BRUCE HARING

NEW YORK—Libraries across
the nation are fighting increasing
pressure from conservative
. groups to restrict access to their
video collections, an apparent out-
growth of concerns previously vis-
ited on video retailers.

Although library books have
long been targeted by various
groups, libraries have only recent-
ly ceame under fire for video.

“It seems that the public is just
becoming aware that these collec-
tions exist,”’ says Dawn Work,
chairwoman of the lowa Intellec-
tual Freedom Committee of the
American Library Assn. “There’s
still some public idea that libraries
are just for books and magazines
rather than ideas.”

Although audio products have

(Continued on page 98)
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Indie Deals Take Majors To Street
CBS Confirms 50% Stake In Important

This story was prepared by Bruce
Haring and Ken Terry in New
York and Chris Morris in L.A.

NEW YORK—The expected wave
of major-label-backed, independent-
ly distributed record companies is
being viewed in the indie communi-
ty with a mixture of caution and op-
timism.

In the next six months, at least
four majors will seek to tap the
street savvy of the indies by creat-
ing or purchasing an interest in la-
bels that will channel extensive
lines of major-financed product
through independent distribution,

Leading the way into this brave
new world is CBS Records, which
this week confirmed its purchase of
50% of New York-based Important
Record Distributors and its Relativ-
ity/Cambat/1In-Effect labels. This
marks the first major-label pur-
chase of an independent distributor
since the '60s (see story, page 12).

Among the other significant new
major/indie deals expected in the

ADVERTEEMENTS

The Family Stand writes a new musical chapter with thair new ]
alkum, CHAIN (82036). Includes the single “Ghettc Heaver,”
r alrzady opening minds and moving bodies everywhere. On

coming months are the birth of an
Irving Azoff-led indie label affiliat-
ed with his new Giant Records; an
indie label branch of Lou Maglia’s
new BEMG-owned company, Zoo En-
tertainment; and the startup of Vir-
gin-backed Cardiac Records.

More such deals may be in the
works, according to distributor and
label sources, with PolyGram possi-
bly shuffling product into its newly

acquired Island Trading Co., the
umbrella for its independently dis-
tributed 4th & B’'way, Antilles, Man-
go, and Great Jones labels.

Besides Island, the other pioneer
in backing indie labels is Warner
Bros., which purchased a half-inter-
est in New York street label Tommy
Boy Records several years ago. Re-
cently, Warner Bros. bought the

(Continued on page 12)

 Japan To Alter

' Trade Laws For

Foreign Records ‘
|
|

| WBY BILL HOLLAND
| and KEN TERRY
|

WASHINGTON, D.C—US. re- |
cord companies could see extra
revenues amounting to nearly $1
billion a year as a result of Ja-
pan’s commitment, announced
April 30, to reform its diserimina-
tory treatment of U.S. and other
foreign sound recordings.

According to the Office of the
United States Trade Representa-
tive, Jupan has promised to ex-
tend “national treatment” to U.S.
labels for the first time.

Under the agreement, Japan
has said it will extend the term of
copyright protection for foreign
sound recordings from 30 to 50
| years, will protect interrational
repertoire recorded since 1968 (in-
stead of 1978, as is now the case},
and will offer non-Japanese labels
the same terms given to Japanese

Black Radio Goes Deep On Album Cuts

BBY SEAN ROSS
and JANINE McADAMS

NEW YORK—Quick: Name the ra-
dio format that goes three to six cuts
deep into hit albums right away. The
format whose stations try to outfox
their competitors by coming up with
the next cut. The format whose sta-
tions pick cuts based on listener feed-
back, not label priorities.

Twenty years ago, the answer

I’s §ime for AFTER 7. The dedut album is GOLD and features
the NO. 1 R&B single READY OR NOT, which is currently
climing the pop charts. You can't stop AFTER 7. On Virgin.

might have been album rock. Today,
it is clearly the black/urban format.
While black radio has always been
active on new music, including album
cuts, there are numerous recent ex-
amples of album tracks that were as
widely played as the singles that la-
bels were promoting. Some, like Ba-
byface’s “Whip Appeal” and Quincy
Jones’ “The Secret Garden,” received
heavy airplay months before they be-
came singles. Others, like the Gap

Music World
Mourns Death
Of Wesley Rose

B BY EDWARD MORRIS

NASHVILLE—Wesley Rose, a
major figure in country and pop
music publishing for more than 40
years and a co-founder of the
Country Music Assn., died at
Edgefield Hospital here April 26
following a long illness. He was 72.
With Dee Kilpatrick, Rose
founded the Country Music Assn.
in 1958. He held the trade group’s
board chairmanship for several
terms and was one of its five life-
time directors. Rose also served as
a board member and/or ofticer of
(Continued on page 69)

Band's “Wednesday Lover” and Lisa
Stansfield’s “Affection,” have vet to
become singles.

Black radio album airplay has gone
not only to superstar acts like Janet
Jackson, but also to new o1 develop-
ing acts like Stansfield, After 7,
Troop, and Babyface. The atter art-
ist became a major act last year both
because of his crossover successes
and because urban radio played virtu-
ally every cut on the “Tender Lover”
album.

Album airplay has survived the in-

(Continued or. page 98)
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JERRY HARRISON:
CASUAL GODS

(4/2/1.25943)

The long-awaited second Casual Gods albur'n finds Talk-
ing Heads guitarlst/keyboardist Jerry Harrlson walking
the itne between lean, sinewy funk and full-throttled
rock & roll. Available Now On Fly/Sire /Warner Bros.
Cassettes, Compact Discs and Records. Featuring The
Track “Flying Under Radar’

“Fly Is a proprietary trademark o THTI All ights reserved. € 1)90 Sire Records
Company
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LASER GOES POP
Labels are rising to meet growing consumer interest in laserdisks with an
expanded slate of pop music titles. Melinda Newman and Susan Nun-

ziata report on the trend. Page 6

SPRING TOP 40 BATTLES: BUCKS & YUCKS

What does it take to build big radio ratings? In looking at 17 of the coun-
try’s hottest top 40 battles for supremacy in the spring book, radio editor
Sean Ross found that cash giveaways, Madonna concert trips, and
“America’s Funniest Home Videos" tie-ins are in many stations’ arse-
nals. Page 13

PLANT’S CAREER IN FULL BLOOM

In the years since Led Zeppelin, Robert Plant has grown into a seasoned
soloist with plenty of industry savvy. Melinda Newman recently sat down
with him to discuss radio, records, retail, and his new album, “Manic Nir-
vana.” Page 35

IT'S ALMOST DAT TIME ...

The introduction of DAT recorders into professional studios has served
to whet users’ appetites for units with timecode capability. Pro audio edi-

tor Susan Nunziata has news on recent developments. Page 46
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Ames Bankruptcy Hurts Handleman
Racker Pinched By Account’s $$ Squeeze

M BY ED CHRISTMAN

NEW YORK—The Handleman Co.,
due to a bankruptey filing by major
client Ames Department Stores and
higher-than-expected merchandise
returns, will experience a sharp de-
cline in earnings for the fiscal year
ended April 28. That pronounce-

ment was made by analysts after
the Troy, Mich.-based company is-
sued preliminary year-end numbers.

Minneapolis-based Lieberman En-
terprises, which also racks product
for Ames, is expected to have a soft-
er landing from the discounter’s
problems than will Handleman, ana-
lysts add.

B BY JIM McCULLAUGH

INDIAN WELLS, Calif.—Al-
| though U.S. home video distribu-
tors are coming off a record year
in sales, they are being squeezed
as never before by thin margins.

That was the way Walt Wise-
man, president of Major Video
Concepts, summed up what he
called a “low-key but upbeat”
wholesaler mood at the seventh
annual National Assn. of Video
Distributors confab, held May 1-4
at the Grand Champions Resort
here.

At a press conference May 2—
the only day of the meeting offi-
cially open to the media—Wise-

Home Vid Distribs Upheat,
But Wary Of Small Margins

man, also president of NAVD, de-
clared that 1989 was the best year
in U.S. video distribution history.
NAVD member sales were up 6.9%
over 1988, although profit before
tax was only 2.7%. “Video distrib-
utors are not getting rich at the re-
tailers’ expense,” stated Wise-
man.

Wiseman said studio policies of
offering distributors rebates for
reaching certain “sales goals” on
individual titles are “a helpful way
of shoring up the poor margin”
situation.

Wiseman confirmed the current
rental plateau by noting that A ti-
tles are holding their own but that,

(Continued on page 99)

Handleman, the largest home en-
tertainment rackjobber in the U.S,,
shocked Wall Street with the ~eport.
As a result, its stock dropped 25% in
value to less than $13 from $18 and
change, according to Fred Anschel,
VP and analyst at Dean Witter
Reynolds. The stock closed at
$13.625 on May 2.

Despite the sharp decline in its
stock price, Anschel describes
Handleman as a “bastion of stabil
ity.”

According to the statement is-
sued by Handleman, preliminary in-
dications suggest that earrings in
the fourth quarter will be between 8
and 15 cents per share, compared to
33 cents in the same period last
year. In fact, most analysts were
expecting the fourth-quarter gains
to be stronger than last year’s and
were predicting earnings in the
range of 33-40 cents a share.

Although final numbers for the
quarter and the year are not expect-
ed to be announced until June,
Handleman says sales for the quar-
ter will be slightly above the $151.4
million generated in the same period
last year. In addition, Handleman
estimates that total sales for the
year will exceed $710 million, which
would be the highest volume in the
company’s history. In 1989, the
rackjobber rang up $646.7 million.

For the year, earnings are expect-

(Continued on page 99)

EMI, SBK Share In Success Of Hit Flicks

‘Pretty Woman,’ ‘Turtles’ Soundtracks Soar

B BY THOM DUFFY

NEW YORK—As the movies “Pretty
Woman” and “Teenage Mutant Ninja
Turtles” outdraw all competition at
the nation’s theaters, EMI and SBK
Records are enjoying soaring sales
and airplay for their soundtracks
from the hit flicks.

The multiformat mix of EMI’s
“Pretty Woman” soundtrack has sent
that disk to No. 11 in six weeks on the
Billboard Top Pop Albums chart,
while the house- and rap-fired sound-
track of ‘“Teenage Mutant Ninja Tur-
tles” reaches No. 21 on the album
chart this week, one month after its
release. Both disks have reached ap-
proximately 1 million in sales, accord-
ing to label executives.

Soundtrack albums need hit mov-
ies to sell well, and it is difficult to
foretell whether or not a film will suc-
ceed at the box office. Nevertheless,
as with recent singles-oriented sound-
track smashes such as “Dirty Danc-
ing,” “Cocktail,” and “Batman,” label
execs say they were well prepared to
capitalize on the successes of both
movies with distinct marketing ap-
proaches.

The “Teenage Mutant Ninja Tur-
tles” album, for example, was mar-
keted extensively at retail, including
such nonmusic outlets as Walden-
books and Toys R Us, before the ra-
dio acceptance of its first single, Hi
Tek 3’s “Spin That Wheel,” says SBK
VP of marketing Ken Baumstein.

“It’s also been a great way to ex-
pose some of our new artists,” says
Arma Andon, senior VP of the SBK
Records Group, noting that sound-
track cuts from Hi Tek 3, Partners In
Kryme, and Spunkadelic wili set up

later albums from those acts.

Of the “‘Pretty Woman’’ album,
EMI VP of marketing Jim Cawley
says, “We felt we had an enormous
opportunity demographically, with
the diversity of artists on the sound-
track—from the Red Hot Chili Pep-
pers in the alternative field, to David
Bowie and Robert Palmer’s credibil-
ity with a traditional rock base.” The
Natalie Cole track “Wild Women Do”
was a major dance club hit, notes
Cawley, while Roxette, coming off a
double-platinum album, recorded the
soundtrack song “It Must Have Been
Love,” which has reached top 20 on

the Hot 100 Singles chart.

“We made five videos nut of the
box,” says Cawley, citing clips for the
tracks from Bowie, Cole, Roxette, the
Chili Peppers, and the Go West track
“King Of- Wishful Thinking,” which
goes to radio this week. Touchstone
Films, the producer of “Pretty Wom-
an,” shared the cost of the videos
with EMIL

“We also were fortunate that the
music really did fit into the film,”
says Cawley, who believes that
scenes in the movie allowed viewers
to connect emotionally with the mu-

(Continued on page 12)

NEW YORK—Billboard has com-
pleted one of the most extensive re-
tail panel revisions in the history of
its charts. The changes, which go
into effect with this week’s Top Pop
Albums and Hot 100 Singles charts,
were instituted to better reflect
sales activity in the marketplace.
Although most titles’ positions
are consistent with placement on
last week’s charts, the revisions do
have significant impact on some ti-
tles, creating either bigger in-
creases or drops than would occur
in a normal week. Thus, compari-
sons between this week’s chart po-
sitions and last week’s charts will
show greater-than-usual variances.
In addition to portraying a more

 Billhoard Revises Panels,
Weighting For Pop Charts

accurate picture of consumer pur-
chases, the changes pave the way
for Billboard’s plan to base its retail
charts on an actual count of pieces
sold, as opposed to the current
ranked-report methodolcgy.

Research for the revisions began
in September and was accomplished
with cooperation from each of the
music industry’s six maior distribu-
tion companies.

The most significant change on
both the pop albums and pop sin-
gles panels is a redistribution of
weights. In the previous system, re-
tail, wholesale, and rackjobber ac-
counts were lumped into weight
classes, which meant that compa-

(Continued on page 91)
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[A&M Promotes
Its Own To Fill
Executive Gaps

@ BY CHRIS MORRIS

Pop Titles Bolster Laserdisk Potential

B BY MELINDA NEWMAN
and SUSAN NUNZIATA

Artists or Image Entertainment—to
produce, market, and distribute their
laserdisks. Representatives for those
companies have noticed a sharp in-
crease in licenses for pop music titles.

“We've been around for nine years
and we did skew the upper-scale de-
mographics, but in the past year it’s
been a complete turnaround,” says
Steve Galloway, division manager of
Pioneer Artists, Pioneer LDCA’s mu-
sic arm. “My objective for 1990-1991
is, out of five or six titles a month, to
have half of them be pop. Last year,
the number of pop releases per

cost, most labels have focused on
classical and jazz titles to appeal to
the upsecale buyers. But with the re-
cent introduction of lower-priced
combiplayers—which play CDs and
laserdisks—labels are starting to see
a viability for pop titles.

Most record companies continue to
license their product to an outside
company—usually either Pioneer

month would have been one, tops,
and it would almost always be easy
listening. But now I'm having great
fun putting out Bobby Brown.”

Upcoming Pioneer releases include
titles by Phil Collins, Kenny G, Be-
linda Carlisle, Samantha Fox, Barry
Manilow, the Jeff Healey Band, Milli
Vanilli, and Ringo Starr.

According to Steve Garwood, Im-
age’s VP of sales, 65% of the compa-
ny’s music titles are pop releases.
“Pop is definitely the biggest seller,
people who buy classical program-

(Continued on page 98)

EXECUTIVE TURNTABLE

RECORD COMPANIES. Jerry Moss, Chris Blackwell, and Alain Levy are ap-
pointed to the PolyGram Board of Management. They are, respectively,
chairman of A&M Records, CEO of Island Records, and executive VP of
PolyGram Records (see story, this page).

Will Evans is named managing director of PolyGram Music Video Inter-
national in London. He was head of legal and business affairs for Poly-
Gram’s media division.

A&M Records in Los Angeles makes the following promotions: Al Ca-
faro from VP/GM to senior VP/GM; William Gilbert from VP of sales to
VP/executive director of sales; Chuck Gullo from VP of distributed labels
to VP of sales for A&M and distributed labels; Richard Frankel from exec-
utive director to VP of creative services; Tom Corson from executive assis-

NEW YORK—As consumer interest
in laserdisk players rises, many la-
bels are either stepping into the are-
na for the first time or dramatically
increasing the number of their video-
disk releases.

Because of the hardware’s high

LOS ANGELES—A&M Records
has announced a wide-ranging
slate of executive promotions,
many of which appear designed to
fill the gaps left by recent top-lev-
el departures from the label.

The executive changes, an-
nounced May 1 by president and
cochairman Jerry Moss, include:

e Al Cafaro’s elevation from
VP/GM to senior VP/GM.

¢ The promotion of William Gil-
bert, former VP of sales, to VP/
executive director of sales, and
Chuck Gullo, previously VP of dis-
tributed labels, to VP of sales,
A&M/distributed labels. These
promotions may be seen as a re-
sponse to the resignation last
month of senior VP of sales and
distribution David Steffen.

e The promotion of Richard
Frankel, previously executive di-
rector of creative services, to VP
of creative services, and Tom Cor-
son, former executive assistant to
ex-president Gil Friesen, to VP of
marketing. VP of creative ser-
vices and marketing Jeff Gold left
A&M in April to become senior
VP of creative services at Warner
Bros.

EMI Geres Up For Success. EMI president/CEO Sal Licata, right, chats with
actor Richard Gere at Dianne Reeves’ sold-out showcase at New York’s Bottom
Line. Reeves performed songs from her EMI debut, “Never Too Far,” including
her top five R&B hit of the same title. EMI’s soundtrack to the film “Pretty

" . woman,” in which Gere stars, is in the top 20, propelied by Roxette’s hit singl .
Additional promotions were an- re ' ) et LSO 20, propelled by Roxette’s hit single : ; o -

. S . It Must Have Been Love. - . i
nounced in the publicity, artist de- = iR A \
velopment, and product develop- oy g & ‘
ment divisions. EVANS CAFARO JACOBSON GHOSSEN

Wayne Isaak was boosted to
VP/executive director of publicity
in New York, while L.A -based ex-
ecutive director of publicity Diana
Baron was named VP of publici-
ty/West Coast. Jim Guerinot and
David Gales, named VP of artist
development and VP of product
development/operations, respec-
tively, were hiked from executive
director positions.

The press release announcing
the new promotions also empha-
sized that the rest of A&M’s cur-
rent executive team would remain
in place.

Notably, the release contained a
statement from senior VP of pro-
motion Charlie Minor, who has
been said in recent weeks to be in
discussions with MCA and Irving

(Continued on page 91)

Bleimeister Exits Vid Post
For Senior Job At GEMA

EBY PAUL SWEETING

tant to the president to VP of marketing; Wayne Isaak from VP of publici-
ty to VP/executive director of publicity in New York; Diana Baron from
executive director to VP of publicity, West Coast; Jim Guerinot from exec-
utive director to VP of artist development; and David Gales from executive
director of product development to VP of product development/operations
(see story, this page).

Cathy Jacobson is appointed president and CEO of Cardiac Records in
New York. She was VP/GM of independent distribution at Island Records.

Cardiac Records also names Bob Ghossen VP of A&R. He was director
of A&R for 4th & B’way Records.

merly president and CEO of video
distribution giant Commtron, would
move over to become the first presi-
dent of PolyGram Group Distribution
(Billboard, April 7).

Other CEMA executives who came
from the video industry include Rich-
ard Pinson, formerly VP of sales
with RCA/Columbia Pictures Home
Video, who joined CEMA in early
April as national sales manager.
James Fifield, president/ CEO of EMI
Music worldwide, was formerly presi-
dent/CEQ of CBS/Fox Home Video.

Nelson Entertainment does not
plan to name anyone to fill Bleimeis-

(Continued on page 86)

NEW YORK—Rand Bleimeister is
leaving his post as executive VP at
Nelson Entertainment for a senior
position with CEMA Distribution. He
is the second high-ranking home vid-
eo executive to jump to the record
side in little more than a month.
Bleimeister, a 10-year video veter-
an, will assume the newly created po-
sition of VP of marketing and strate-
gic planning at CEMA May 21. He of-
ficially leaves Nelson Friday (11).
Word of Bleimeister’s plans comes
less than six weeks after the an-
nouncement that Gary Rockhold, for-

PolyGram Holds Annual Meeting In Holland

89 Stats Given; Moss, Blackwell, Levy Named To Board

EDWIN

SHANE JACKSON

PAYNE

CBS Records in New York appoints Gail 1. Edwin VP and litigation coun-
sel. She was litigation counsel for the label.

Columbia Records makes the following appointments: Kris Puszkiewicz.
director of video production in Los Angeles; Mark Ghuneim, associate di-
rector of video promotion in New York; and Vicki Batkin, associate diree-
tor of video promotion/artist development in Los Angeles. They were, re-
spectively, associate director of video production, West Coast; manager of
video promotion; and manager of TV and video promotion for the iabel.

EBY ADAM WHITE

AMSTERDAM—Approximately 615 million CDs and 1
billion cassettes were sold by the recording industry
worldwide last year, according to PolyGram president Da-
vid Fine. He said average CD hardware penetration in the
major territories, excluding Japan, was 25% and ecited an
estimate of 70% penetration by the year 2000.

Speaking at PolyGram’s annual general meeting here

May 1, Fine reiterated that CDV—"or laserdisk, as it is
now known”—has considerable potential, and said that
digital tape would boost sales of the cassette configura-
tion.

The bulk of the meeting—a first for PolyGram, because
of its stock issue last fall—was taken up with Fine and
other senior executives recapping the company’s 1989 fi-
nancial results (Billboard, March 17). He said its U.S. oper-
ations accounted for 15% of total worldwide revenues of

Capitol Records in Los Angeles promotes Jeff Shane to senior director of

rock promotion, and Leslie Marquez to national director of AC promotion.
They were, respectively, national director of rock promotion, and national
secondaries promotion manager for the label.

Virgin Records in New York promotes Paul Brown to national album di-

rector. He was associate director of album promotion for the label.

BMG International names Dorus Sturm managing director of BMG

Ariola Benelux. She was VP of marketing and licensed labels for Ariola.

BMG Music in New York appoints Neal Edelson director of legal and

$2.1 billion, which would translate to approximately $320
million. PolyGram reports financial results in Dutch guil-
ders; these figures take the exchange rate as 1.91 guilders
to the dollar.

The 1989 numbers include six months of Island label
and music publishing revenues, and a 12-month contribu-
tion from the Welk Musie Group. PolyGram’s A&M acqui-
sition, completed in January, will show in 1990 financials.

The stockholders’ meeting also saw the elevation of

(Continued on page 86)

business affairs. He was deputy general counsel and deputy director of
anti-piracy operations for the Recording Industry Assn. of America.

Duff Marlowe is named West Coast director of A&R for Chrysalis Rec-
ords in Los Angeles. He was a pop music critic at the Los Angeles Times.

PUBLISHING. EMI Music Worldwide in New York appoints Mark Jackson se-
nior VP of finance and control, and Anne Payne senior VP of information
technology. They were, respectively, a VP of finance and control, and a full-
time consultant for the company.
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ALG. 4 MONTREAL. CN
A6 S QTTAWA. CN

AUG. 8 ATLANTA, GA
AUG. 9 CHARLOTTE. NC
MG 10 TALLARASSEE. FL
AUG. 1 ST PETERSBURG. FL
AUG. 12 MiAmi, FL

AUG. 14 GREENVILLE SC
AUG. 15 WINSTON-SALEM. NC
AUG. 18 NASHYILLE. TN
AUG.17 KNDXVILLE. TN
AUG. 19 DALLAS. TX

AUG. 20 HOUSTON. TX
AUE. 22 PENSACOLA FL
AUG. 23 NEW ORLEANS. LA
AUG 24 SHREVESPORT. LA
AUG 25 JACKSON. MS
AUG 26 ST LOUIS. MO
AUG. 28 TULSA. 0K

AUG. 30 DENYER. CO

AUG 31 DENYER CO

NEW KIDS DN THE BLOCK MAGIC SUMMER TOUR
DATE: CITY

JUNEZ3  LAKE PLACID. NY
JUNEZ4  SARATOGA. NY
JUNEZ6  AUBUAN HILLS. MI
JUNEZ7  AUBURN HILLS. MI
JUNE 28 HOFFMAN ESTATES. IL
JUNE29  HOFFMAN ESTATES. IL
JUNE 3D EAST TROY. wi

July EAST TROY. wt

JUlY 4 STPAUL MN

JULY 5 KANSAS CITY. MO
JuLY 6 10WA CITY 1A

JULY 7 NOBLESVILLE. iN
JULY B NOBLESWILLE. N
JULY 10 CINCINNATI, O

duky n CUYAHOGA FALLS. OH
JULY 12 CUYAHOGA FALLS. OH
Juy 13 PITTSBURGH. PA

JuLy 14 PITTSBURGH, PA
JULY 17 WASHINGTON. DC

JULY20  EAST RUTHERFORC, NJ iE:; : :33‘!’&:; OR

Jura EAST RUTHERFORD. NJ

JULY22  WANTAGH. NY SEPT 5 VANCOUVER CN

JULY 23 WANTAGH. NY SEPT 6 SEATTLE WA
SEPT B OAKLAND. CA

JULY 26 OLOORCHARD BEACH. ME
Jutyzr  BRISTOL. CT

JuLYyze - BRISTOL CT

JuLY 23 FOXBORD. MA

Juy 3 FOXBORO. MA

AUG. 3 TORONTO. CN

SEPT 9 DAKLAND. CA
SEPT. 12 COSTA MESA. CA
SEPT 13 COSTA MESA. CA
SEPT 14 LDS ANGELES. CA
SEPT15  LOS ANGELES. CA
SEPT 16 SAN GIEGD.CA

B”STE”!

Maurice Starr, Jr.

PERFECT GENTLEMEN arc primed for success with their debut release, “RATED PG,” featur-
ing OOH LA LA (ICAN'T GET OVER YOU), ONE MORE CHANCE and MOVE ME GEOOVE ME. OOH LA
LA (I CAN'T GET OVER YOU), their first sensational single is already blowing cut at retail, urban
radio and at Top 40! Watch the excitement turn to hysteria as PERFECT GENTLEMEN start the
second leg of their national tour with NEW KIDS ON THE BLOCK. This summer will be hot!

PERFECT GENTLEMEN. ON COLUMBIA. B e

Produced and Arranged by Maurice Starr fer Maurice Starr Productions and Big Step Producti E ive Prodi Dick Scott and CecliHolmes  General Entertai M

Tyrone Sutton

COLUMBI}\ ;'m Cofumbia” Aeg. US. Pat. & Tm. Off by CBS Recorce Inc. € 1990 CBS Recordsine ~ FAMOUS

saymey T et



Vets, Newcomers Share April Gert Pie
Joel, John, O’Connor, Hammer Nail Platinum

B BY PAUL GREIN

LOS ANGELES—Billy Joel’s latest
album, “Storm Front,” topped the 3
million sales mark last month. It is
Joel’s sixth album to be certified for
U.S. sales of 3 million copies or more
by the Recording Industry Assn. of
America.

Joel first hit multiplatinum in 1978
with “The Stranger,” which has
topped the 7 million sales level. He
reached the 5 million mark with three

subsequent albums, “52nd Street,”
“Glass Houses,” and “An Innocent
Man.” The 1985 “Greatest Hits, Vol-
ume 1 & Volume 2” stands at 3 mil-
lion.

Also in April, Elton John landed his
first platinum album in more than a
decade with ‘‘Sleeping With The
Past.” John, the hottest artist in pop
music from 1973-75, had not had a
platinum album since “A Single
Man” in 1978.

April’s biggest breakout hits were

ASCAP Honors Elmer Bemnstein
With Golden Soundtrack Award

W BY DAVE DIMARTINO

LOS ANGELES—Composer
Elmer Bernstein received the
Golden Soundtrack Award at
ASCAP’s fifth annual Film & Tele-
vision Music Awards dinner, held
here May 2 at the Regent Beverly
Wilshire Hotel.

The yearly event also honored
the composers, lyricists, and pub-
lishers of the most-performed TV
themes, TV background scores,
and themes and underscores from
top series, as well as songs from
current films, most-performed
film standards, and songs from top
box-office films.

Among those presenting Bern-
stein his award were actors Charl-
ton Heston, Burt Lancaster, and
James Coburn, and directors Ivan
Reitman and John Landis, all of
whom have been involved in the
many films Bernstein has scored—
from “The Ten Commandments,”
“Birdman Of Alcatraz,” and ‘“The
Magnificent Seven” to the more
recent ‘““Ghostbusters’” and ‘“Na-
tional Lampoon’s Animal House.”

Past recipients of ASCAP’s
Golden Soundtrack award include
Alex North, Miklos Rozsa, and
Henry Mancini.

ASCAP members honored for

(Continued on page 101)

Raiph King Exits Enigma
To Start His Own Label

HBY CHRIS MORRIS

LOS ANGELES—Ralph King, GM
of Enigma Records since March 1989,
has left the company to start his own
independent production company and
label imprint.

The as-yet-unnamed operation is
independently financed, but will be
distributed through Enigma/CEMA.
King will maintain his own offices, at
an L.A. location to be determined.

King, who joined Enigma after ex-
ecutive stints at IVE and Where-
house Entertainment and assisted in
the development of the company’s
staff over the last year, says his de-
parture (effective May 1) was

spurred by his desire to get more in-
volved in A&R and production. Enig-
ma’s A&R staff did not report to
King.

“I want to make records,” King
says. He says Enigma president Jim
Martone and chairman Bill Hein have
been “very supportive” of his goals.

For his start-up money, King says
he “reverted back to an opportunity 1
had a couple of years ago. The com-
pany is funded initially with a $2 mil-
lion line, and has the potential to
grow beyond that.”

King wants to sign rock, pop, and
dance acts, and says that each project
will have a $250,000 recording and

(Continued on page 101)

McGhee Plea Bargain Set

Manager To Get 3-Year Probation

M BY BRUCE HARING

NEW YORK—A North Carolina
judge is expected to accept Doc
McGhee’s guilty plea on charges of
conspiracy to distribute marijuana
and to impose a three-year probation,
ending the high-powered manager’s
four-year legal battle.

McGhee, whose MeGhee Entertain-
ment controls the careers of Bon
Jovi, Skid Row, and the Front, en-
tered a guilty plea April 26 in U.S.
District Court in western Louisiana
to charges of conspiracy to distribute
marijuana in North Carolina in 1988.
He previously pleaded guilty there in
1987 to actual distribution of marijua-

na.

By agreeing to the new plea bar-
gain, related drug charges against
McGhee were dropped in Louisiana
and Missouri.

As a condition of his guilty plea,
McGhee will be required to stage
anti-drug concerts in Western Louisi-
ana.

The guilty plea entered in Louisi-
ana stems from a June 1988 indict-
ment there alleging that 187 defen-
dants took part in a plan to smuggle
more than 1 million pounds of mari-
juana into North Carolina, Louisiana,
and Missouri. The drug ring had ties
to deposed Panamanian strongman

(Continued on page 101)

Sinead O’Connor’s single “Nothing
Compares 2 U,” which was certified
gold and platinum simultaneously on
April 20, and M.C. Hammer’s album
“Please Hammer Don’t Hurt Em,”
which was certified at both levels on
April 27.

Technotronic’s debut album,
“Pump Up The Jam,” was certified
platinum in April and also yielded its
second gold single, “Get Up! (Before
The Night Is Over).” It's SBK Rec-
ords’ first platinum album,

Two other hot newcomers—Lisa
Stansfield and Biz Markie—each
landed a platinum single and a gold
album. Stansfield scored with her

(Continued on page 101) P, AllEno

Reach For The Platinum. While rehearsing material for their upcoming studio
album at Audible Sound in Los Angeles, Atlantic Records group Ratt receives
platinum awards for its current album, “Reach For The Sky.” All three of Ratt’s
previous albums also went platinum. Shown, from left, are Paul Cooper, senior
VP/West Coast GM, Atlantic; Bobby Blotzer, Ratt; Tony Mandich, West Coast
senior director/artist relations and TV, Atlantic; Juan Croucier, Warren De
Martini, Stephen Pearcy, and Robbin Crosby, Ratt; and Mark Schulman, senior

NEW EDITION hasn’t released a new album in al
most two years, but four of the group’s five members
are streaking up this week’s Top Pop Albums chart.
Johnny Gill, who replaced Bobby Brown in the group
in 1988, vaults from No. 100 to No. 27 in his second
week on the chart with his eponymous Motown debut
album. And Bell Biv DeVoe—composed of founding
New Edition members Ricky Bell, Michael Bivens,
and Ronald DeVoe—jumps to No. 10 with its debut

both albums are also fly-
ing up the Hot 100. The
‘““Poison’’ title track
jumps from No. 18 to No.
10 and Gill’'s “Rub You
The Right Way” blasts
onto the chart at No. 49.
Gill’s hit was written and
produced by Jimmy Jam

MCA album, “Poison.”

The first singles from
B
T —r—————

& Terry Lewis, who did
the honors on the latest
New Edition album,
“Heart Break.”

Gill first hit the Top Black Albums chart in 1983
with an eponymous album on Cotillion Records. He re-
turned to the black chart in 1985 with “Chemistry,”
also on Cotillion. Neither album cracked the pop chart,
although a 1984 album of duets with Stacy Lattisaw,
“Perfeect Combination,” was a modest pop hit, reach-
ing No. 139.

Gill’s new release is Motown’s fastest-breaking al-
bum since Stevie Wonder’s “Characters” in Decem-
ber 1987.

The fifth member of New Edition, Ralph Tresvant,
is currently wrapping up his own MCA solo album. All
of these side projects—especially the street-oriented
hip-hop of Bell Biv DeVoe—are likely to benefit New
Edition, whose next album is expected next spring.
They are apt to broaden the group’s image and appeal,
shifting it from the teen category to the pop/R&B
mainstream.

FAST FACTS: Sinead O’Connor’s “Nothing Com-
pares 2 U” holds at No. 1 on the Hot 100 for the fourth
straight week. It’s the first time that an artist’s first
charted single has logged four or more weeks at No. 1
since Joan Jett & the Blackhearts’ “I Love Rock 'N
Roll” topped the chart for seven weeks in 1982. O’Con-
nor’s smash album, “I Do Not Want What I Haven't
Got,” holds at No. 1 on the pop albums chart for the
third straight week.

Lisa Stansfield lands her first top 10 album as “Af-
fection” jumps to No. 9 on the pop albums chart. The
23-year-old singer has thus surpassed the No. 14 peak
position of Soul 11 Soul’s 1989 debut album, “Keep On
Movin.’ ” Both artists are British soul exports who
have received broad pop/black/dance exposure and
lavish critical acclaim. Stansfield, who performed her
platinum single “All Around The World” on Arista
Records’ recent 15th anniversary TV special, is the

by Paul Grein

Gill, BBD Make Additions To New Edition Hits;
Sinead Still Incomparable; Vega Album Vaults

early betting favorite to win the Grammy award for
best new artist.

Wilson Phillips lands its first top 10 hit as “Hold
On” jumps from No. 12 to No. 6 on the Hot 100. The
trio consists of Carnie and Wendy Wilson, daughters
of Beach Boys mastermind Brian Wilson, and
Chynna Phillips, daughter of John and Michelle
Phillips, founding members of the Mamas & the Pa-
pas. The Beach Boys landed their first top 10 hit, “Sur-
fin’ US.A.,” in May 1963; the Mamas & the Papas

e scored their first in Feb-
ruary 1966 with “Califor-
nia Dreamin’.”

The debut album by
Damn Yankees, the new
group fronted by Ted
Nugent, jumps to No. 35
in its seventh week on the
pop albums chart. It's the
highest that Nugent has
climbed on the chart
since “Scream Dream” a
decade ago.

Clint Black’s “Killin’ Time” celebrates a full year
on the Top Country Albums chart by holding at No. 1
for the 13th week. The album, which swept the recent
Academy of Country Music Awards, also surges from
No. 89 to No. 48 on the pop albums chart—the highest
position it has reached to date. The only setback for
Black is that fellow neweomer Travis Tritt leapfrogs
over him to take the No. 1 spot on this week’s Hot
Country Singles & Tracks chart.

Suzanne Vega’s “Days Of Open Hand” leaps from
No. 115 to No. 53 in its second week on the pop albums
chart. It's Vega's first album since “Solitude Stand-
ing”—boosted by the pop smash “Luka”—reached
No. 11 in August 1987.

Andrew Ridgeley begins his quest to prove that he
wasn’t just along for the ride in Wham! as “Shake”
enters the Hot 100 at No. 86.

WE GET LETTERS: Eric Fader of Peekskill, N.Y.,
notes that Young M.C.’s “Bust A Move” set a Hot 100
record by remaining on the chart for 25 weeks after it
peaked at No. 8 in October. Fader observes that long-
running chart hits are almost invariably slow-build-
ing, sleeper hits. ‘“Bust,” however, owed its longevity
to sales that just wouldn’t quit.

Rich Appel of CBS-TV in New York notes that last
month marked the first time that the top three spots
on the Hot 100 were occupied by female artists all
making their first chart appearance. (They were Sin-
ead O’Connor, Jane Child, and Lisa Stansfield).
Bruce V. Bracken of Amarillo, Texas, adds that
O’Connor and Child also produced their own hits,
marking the first time that female artists held down
the top two spots with hits they produced.

John Farkas of Cleveland notes that two artists
from East Bloc countries are climhing this week’s Hot
100. Poland’s Basia jumps to No. 40; the Soviet
Union’s Gorky Park climbs to No. 83.
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"Have | Told You Lately” and more!

Look and listen. It's Van Morrison.

1d no one else comes close.

RECORDED AT THE BBACGN THZATER
NEW YORK - 30TH NDVEMBER 189

VAN MORRISON: The Concert.

081975-3
v A N Available on PMV home video (VHS)
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- MAY 8, 1990 49 MINUTES/46 SECON!
Y N G WIE-MALMSTESE
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- On May 8, 1990, Yngwie Malmsteen releases ECLIPSE.
A powerful journey into awe-inspiring rock. Look for it!

The next eclipse may be light years away.

Produced by YNGWIE J. MALMSTEEN
Management: NIGEL THOMAS

~ ECLIPSE. Available on Polydor compact discs and chrome cassettes.
gooivdor (843-361-2/4)

1930 0L YGRAM FECORDS \NC

DS.

"



illboard.

GROUP PUBLISHER: JOHN BABCOCK JR.
Associate Publisher/Director of Marketing & Sales:
GENE SMITH

Managing Editor:

KEN SCHLAGER

Director of Charts:

MICHAEL ELLIS

Editorial Director of Special Issues (LA.):

ED OCHS

General Manager/Nashville: GERRY WOOD

S EDITORIAL
Deputy Editor: IRV LICHTMAN
Senior News Editor: Ken Terry
Special issues Editor: Robyn Wells (N.Y.)
Bureau Chiefs:
Dave DiMarstino (L.A.), Bill Holland (Washington)
Assistant News Editor: Bruce Haring (N.Y.)
Art Director: Jeff Nisbet
Copy Editors: Marilyn Gillen, Paul Verna
-R Radio: Sean Ross, Editor (N.Y.)
Craig Rosen, Reporter (L.A.)
Phyllis Stark, Reporter (N.Y.)
Talent: Thom Dufty, Editor (N.Y.)
Chris. Morris, Associate Editor (L.A.)
Black Music: Janine McAdams (N.Y.)
Country Music/Nashville. Edward Morris, Editor
Debbie Halley, Assistant Editer
Dance Music: Bill Coleman, Editor (N.Y.)
Home Entertainment: Jim McCullaugh, Editor (L.A.)
Home Video: Paul Sweeting, Editor (N.Y.}
Marketing: Earl Paige, Editor (LA.)
Retail: Ed Christman, Editor (N.Y.)
Music Video: Melinda Newman, Editor (N.Y.)
Technology/Pro Audio: Susan Nunziata, Editor (N.Y.)
Music Research/Analysis: Paul Grein, Editor (L.A.)
Editorial Assistants: Deborah Russell (LA.),
Larry Flick (N.Y.), Trudi Miller (N.Y.)
Contributers: Carlos Agudelo (Latin),
Jim Bessman (N.Y.), Lisa Collins (Gospel),
Bob Darden (Gospel), Is Horowitz (Classical),
Don Jeffrey (Financial), Kirk LaPointe (Canada),
Jeff Levenson (Jazz), Moira McCormick (Chicago)

W INTERNATIONAL

International Editor-in-Chief: ADAM WHITE
Chief European Correspondent: Mike H y
International News Editor: Peter Jones (London)

W CHARTS & RESEARCH

Associate Director of Retail Research: Geoff Mayfield
Sr. Chart Mgr., Black/Jazz/Gospel/Rap: Terri Rossi
Ressarch Operations Manager: Bob Benjamin

Chart Managers: Anthony Colombo (Atbum Rock),
Constanza Garcia (Latin), Doug Grober (Jazz/Gospel),
Eric Lowenhar (New Age/Classical), Mark Marone
(Modern Rock), Marie Ratliff (Country), David Runco
(Rock/Crossover), Sharon Russell (Dance/Crossover),
Marc Zubatkin (Video)

Systems Manager: James Richliano

Asst. Systems Manager: Michael Cusson

Research (N.Y.): Roger Fitton (retail supervisor),

Ron West (radio supervisor), Ricardo Companioni
Pam Film, Steven Graybow, Paul Page

Administrative Asst.: Karen Fulgenzio

COMMENTARY IR

Covering The News: It’s As Easy As A-B-C

BY KEN SCHLAGER

It was a typical a.m. at the HQ.

I gulped down my OJ, checked
the OTC, popped in a CD, switched
on my CRT, and was ready for ac-
tion.

The phone rang. It was a source
at PolyGram. “We’ve finally got
the OK on a name for our new dis-
tributing company: PGD! With a
name like that, we can really take
on WEA, CBS, CEMA, MCA, and
BMG.”

Any word on a CEO?

“Yeah, some video distribution
guy from Commtron. Maybe he
got tired of competing with B&T,
VPD, S&S, and ETD.”

I checked my calendar for the
day’s key events. The RIAA had a
meeting in D.C. on DAT. NARM
had a press conference with the
PMRC and the PTA. The VSDA
was to discuss X ratings with the
MPAA. And BMI, ASCAP, and SE-
SAC were making a joint an-
nouncement with the AMOA about
the CRT and the JLO.

In walked the home video editor,
just back from the AVA conven-

e

¥/

Cartoon: Sean Daw

tion.

What's the news?

“Well, WHV and RCA/CPHV
are raising their wholesale prices,
IVE's got the rights to ‘Teenage
Mutant Ninja Turtles,” LIVE has a
new CEO, and MGM/UA has an
Italian suitor. And by the way, I'll

be flying TWA to LAX for the
NAVD.”

Next came the news from the re-
tail desk. Eastern chains were
worried. HMV was coming from
the U.K.

The phone rang. A Florida news
source.

“There’s a D.A. here trying to
ban all the rap albums. N.-W.A., the
D.0.C., L.L. Cool J, Run-D.M.C,,
M.C. Hammer. Everyone!”

I told him we’d get on it ASAP.

But first, for lunch, a BLT.

That afternoon, the winter ARB
results arrived. WCBS-FM was
No. 1in N.Y.C. In L.A., KOST, an
AC, was at the top.

Just then the L.A. office called.
Big news. The new Geffen label
would be called DGC. And another
thing: CBS had hired a new senicr
VP. Could we expect another West
Coast label to go with WTG?

It was time to contact the Nash-
ville office. The phone mail put me
on hold. A k.d. lang song was play-
ing. The bureau chief was out.
He’d gone to RCA to hear the new
K.T. Oslin CD. Later he was being
interviewed about LPs by TNN.

Then the memo came. Eillboard
was changing its name to BPI.

OK, I'd heard enough. I grabbed
the first IRT, switched to the IND,
and arrived at home to find my
wife ready to serve dinner.

“It’'s your favorite, zlphabet
soup.”’
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PACKAGING SOLUTION

I seem to recall a packaging solution
that finesses the longbox/jewel box
controversy. Several years ago,
MMG CDs came in a long package.
Once the shrink-wrap was removed,
the cardboard package itself folded
in half, creating a gatefold album-like
cover for the CD.

The package has the length and
size to avoid pilferage, as the long-
box does. It is somewhat narrower,
so retailers can actually keep more in
a bin. I believe it can even be made
out of recyclable material. Certainly
it is a far less expensive package. It
would appear to make good sense
both economically and ecologically.

Hank Bordowitz
Suffern, N.Y.

SLOW LEARNERS

They still don’t get it. Or maybe the
record companies patting themselves
on the back for using recycled mate-
rial in CD longhoxes or contemplat-
ing ‘“‘environmental messages’” on
the packages are just hoping no one
will notice how far from the mark
they’ve hit.

The problem, as almost everyone
else seems to realize, is the packag-
ing itself: 18 million pounds of it each
year, all winding up in the waste
stream because it serves no useful
purpose to the music buyer. The rec-
ord industry and retailers are damn
lucky there is no easy way for con-
sumers to protest this nonsense ef-
fectively; if there were, the boycotts
would have started a long time ago.

Jeffrey Ristine
San Diego

BLAME RETAILERS

In response to Abby Rubman’s letter
(Billboard, April 21) regarding the
problem of finding the single “Real
Love” by Skyy, don’t blame Atlantic

Records. I've had the vinyl and cas-
sette single in the racks since it hit
Billboard’s Hot 100 chart, and my dis-
tributors are the same as everyone
else’s.

Many retailers are not making
available all chart titles, as was once
a common practice, and the blame
lies with them, not with the label. If
you had ventured into Suffolk Coun-
ty, Long Island, you would have
found what you wanted. And if all re-
tailers stocked chart entries—even
only a single piece of each title—they
would maximize their full sales po-
tential.

Jim Lalumia
Record Connection
Lake Ronkonkoma, N.Y.

DEFINING ‘ART

In a recent article concerning song
lyrics (Billboard, April 7), songwrit-
ers are referred to as “artists.” But,
in some cases, isn't the word “artist”
used a bit too freely? What has hap-
pened to the notion that songwriting
is both an art and a craft? Is the over-
use of four-letter words really artis-
tic? Would a song not have enduring
value with creative phrasing? Isn't
there a more creative way of express-
ing the idea?

The use of the A&R arena to ad-
dress lyrics concerns is a positive
step. However, it’s the songwriter,
the industry’s lifeblood, who should
work a little harder at addressing the
issue.

Dr. Stephen Marcone
Music Department
William Paterson College
Wayne, N.J.

KEEP THAT METAL COMING!

Today, WKXL-FM Concord, N.H,, re-
ceived its second gold record. It
means a lot to me as the program/
musie director and a great deal to the
staff of the station. In talking with
representatives of other record com-
panies, we have learned that, because
the cost of producing such an award
is high (and perhaps for other rea-

sons), some of them have chosen not
to reward stations in this way but to
offer duplicates of records, tapes,
and CDs, or more posters or gift sets,
instead. While all of these are wel-
comed when they arrive, there is still
nothing like getting a gold or plati-
num album.

When a record company sends a
gold record to a radio station, it is
making a statement. It says, “We
recognize you and we appreciate the
work you're doing as our partner in
the industry.” It is a morale builder
for the announcer and a constant re-
minder that the station and its staff
are appreciated.

Every time I pass our two gold rec-
ords from RCA, I think about that.
And every time someone brings up
the subject of gold records, I also re-
member the other record companies
whose products we promoted—and
all the times the music stores called
us for titles of things their customers
heard on our station, and how to get
service for releases they need—and
hope they’ll remember us when they
reach 500,000 copies.

Thank you John Sigler and RCA
Records. You make our day.

Renée Blake
Program Director
WKXL-FM
Concord, N.H.

ONE SOCIETY, NOT TWO

In all the rest of the world, save Bra-
zil, there is no country except the
U.S. with two performing rights soci-
eties. If ever there was a reason for
having two societies, it no longer ex-
ists.

ASCAP is supervised by a federal
court, and its rates and allocations
are subject to approval after a due
process procedure. That procedure
enables all to know in advance of pro-
posed changes, gives parties an op-
portunity to express their views, and
results in a decision that a court must
approve.

The writers, the publishers, and
the general publie, including broad-

casters, are fully protected under this
existing arrangement against any
abuse of power. Any merger of
ASCAP and BMI would be subject to
approval by the court under the anti-
trust laws.

Such a merger would make a great
deal of difference to writers and pub-
lishers. Double money is now paid for
basic operations. For example, both
ASCAP and BMI must logz stations.
Necessarily, they each list all music
played. Both ASCAP and BMI send
bills to the same people. Both have
public relations and press depart-
ments that say much the same
things. Both have lobbyists in Wash-
ington that say the same things. Pub-
lishers must have two music publish-
ing firms when all they need is one.

Canada had two societies to match
ASCAP and BMI, but that ended.
The Canadians combined their socie-
ties in steps, starting with joint log-
ging.

The U.S. societies could be merged
as easily as those in Canada were. It
requires planning and a recognition
that there may be reductions of per-
sonnel, early retirement, and shake-
ups.

A compassionate merger plan
would ease the situation. But remem-
ber, the societies exist not for the
sake of the employees and the execu-
tives; they exist for the benefit of the
writers and the publishers. Those
groups should end the duplication,
expense, and confusion of having two
societies when one would do. Having
a single society would add millions of
dollars to the annual funds distribut-
ed to writers and publishers.

David Grossberg
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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MAJORS HIT THE STREETS VIA WAVE OF INDIE DEALS

(Continued from page 1)

rest of Tommy Boy, but it left the
label independently distributed,
while continuing to distribute se-
lected Tommy Boy acts. WB has
also discussed working some of its
own artists through the indie im-
print (Billboard, Feb. 3).

There are a number of reasons
behind the major-label push into in-
die distribution.

Besides the obvious attempt to
tap into a market that maintains
close ties to the grass roots of retail,
radio, club DJs, and the press, ma-
jors also seek a quicker, less expen-
sive way to market their baby
bands.

“The [major label] machine is not
built to go in smaller, more detailed
motions,” says Cathy Jacobson,
president of Cardiac Records. “It’s
fantastic in certain respects, but
they can’t get small.” She notes that
the founding of her Virgin-backed
label ‘“‘takes on a whole genre of
music that Virgin hasn’t until now
addressed.”

Jacobson, who headed 4th &
B'way in the days when it was de-
veloping Tone Loc and Young M.C,,
says that it takes a lot more money
to break an act through major dis-
tribution than through the indie net-
work. As an indie, she says, “you
can spend your money a lot more
wisely, because you can spend it as
[the act] happens instead of spend-
ing it all up front and waiting for it
to happen.”

Maglia, president of Zoo Enter-
tainment, also sees an indie advan-
tage on certain types of products.
‘“They’re closer to the street and
pay more attention to small ac-
counts.”

Maglia, the former president of
Island Records, touts indie distribu-
tors as better suited than majors to
“anything that has an ethnic or
black base or rap, where you can
get out there and penetrate the mar-
ket one level before the major dis-
tributors do.”

Azoff, president of the brand-new

Giant Records, says, “I have an in-
terest in a farm team situation to
take the pressure off of bands to de-
liver too soon, and I'm currently in-
vestigating that ... But I don’t
know if I'm going to set up a whole
label.”

What makes the use of indie dis-
tribution so attractive to the majors
is largely “a game of perception,”
according to Azoff, who notes that a

Indies can get out
there and penetrate
the market one
level before
the majors do’

first album by a new band that at-
tains sales of 60,000 units may be
termed a success if it moves
through the indies, but a compara-
tive flop if it is distributed by a ma-
jor.

William Hein, chairman of Enig-
ma Records, touts the attractive-
ness of indie distribution by noting,
“Majors are great at selling box lots
and tonnage. Indies are selling one-
sy-twosies to mom-and-pops, and
that’s where the bands of tomorrow
are going to come from.”

TAPPING INTO THE UNDERGROUND

Hein says that part of the majors’
interest in indie distribution “is a
fascination—they don’t know how it
operates . . . It's this mysterious un-
derground network affiliated with
independent record stores and col-
lege radio.”

Hein adds that expectations of
the indies’ ability to deliver should
be tempered by realism: “If the ma-
jors think they’re going to sell bil-
lions through the indies, they’re go-
ing to be disappointed.”

He points out that Enigma’s Rest-
less imprint, which is distributed in-

dependently, rarely sells more than
100,000 units on a title (albums by
Slayer and They Might Be Giants
have racked up these exceptional
sales), with 10,000-25,000 units “typ-
ical” of a title’s performance.

However, concurring with Azoff,
Hein sees the idea of letting a band
develop on records pushed via indie
distribution as a positive thing, say-
ing that there is an advantage to let-
ting an act do one or two albums at
a modest price, to be distributed via
the indies with “no big pressure” to
produce huge numbers.

‘At a major label, if a new band
gets less than 10 adds, it's history,”
Hein says. “If you can let an artist
develop his or her craft, it's a posi-
tive thing. If we have an artist
that’s doing something special,
we're not discouraged if their first
album does 25,000 units.”

MIXED REACTION FROM INDIES

Not everyone in the indie commu-
nity is enthusiastic about the com-
ing fusion of camps.

Some observers say smaller la-
bels may be hurt by the glut of
product, which will push them fur-
ther down the promotional food
chain. Others question the long-
term commitment of majors to the
indie network, and ask whether
there will be safeguards in the affil-
iations to prevent hit records from
being pulled back to major distribu-
tion just when sales start to heat up.

But such reservations are also
tempered by the feeling that the in-
die system can only be strength-
ened by an infusion of major-label
cash and promotional muscle.

“It will only make [indie distribu-
tion] stronger,” says Pat Monaco,
VP of indie distribution at Island.
“With the emergence of the majors,
it will make it a viable alternative
for dealers that used to look at it as
second-class citizens.”

A STRONGER FORCE
Although Monaco acknowledges

SALES, AIRPLAY SOAR FOR HIT SOUNDTRACKS

(Continued from page 5)

says Cawley, who believes that
scenes in the movie allowed viewers
to connect emotionally with the mu-
sic. “One of the things we were ec-
static about was the ... exposure of
music to a degree that cements (the
impression] that you're dealing with
a soundtrack. And when (film distrib-
utor Buena Vista] ran the commer-
cials in the beginning, we were
thrilled that the radio commercials
stressed the music and artists on the
soundtrack.

“It’s our very happy belief that we
have only begun to see this album
kick in,” says Cawley, noting that the
sales strength of hit soundtracks of-
ten has outlasted the presence of a
film in theaters. Crediting the work
of EMI A&R VP Ron Fair, who as-
sembled the “Pretty Woman” pack-
age as the label’s first major sound-
track effort in recent years, Cawley

Fred Rich has
resigned as president
of Canada’s largest
record retailer, A&A
Records & Tapes
... See page 82

says that “since this [success] hap-
pened, there has been other interest
in having major soundtracks on
EML”

SBK Records, which earlier ven-
tured into the soundtrack field with
the pop-metal “Shocker” collection,
attributes much of its success with
“Teenage Mutant Ninja Turtles” to
the overall “ninja turtle” craze.

“We established a relationship
right off the bat with the folks at
New Line Cinema, who helped us re-
alize just how big the turtle phenome-
non is,” says Baumstein. “We imme-
diately set out to position the sound-
track as another of the many
merchandising items that already
were doing incredible business. We
got very aggressive in terms of pur-
suing outlets above and beyond mu-
sic retail.” Besides Waldenbooks and
Toys R Us, he cites nonmusic sec-
tions of the K mart and Caldor dis-
count chains.

Baumstein notes retail support in-
cluded posters, banners, special
point-of-purchase cassette holders,
and a bonus ninja turtle decal premi-
um in every CD, tape, and album. In
addition, he points to the “turtle
bucks’ program, which provided
moviegoers at participating theater
chains with a dollar discount coupon

with each purchase of the soundtrack
at Record Bar, Trax, and, of course,
Turtle’s outlets.

Because the music from the “Teen-
age Mutant Ninja Turtles” is not as
prominently featured in the film as
hits from other soundtracks have
been, and because of the speed with
which the film took off at the box of-
fice, SBK initiated postering cam-
paigns in 30 major markets to in-
crease awareness of the soundtrack
album.

Videos also were filmed for the
soundtrack’s singles, featuring the
turtles cavorting with the artists.

With Hi Tek 3's “Spin That Wheel”
and Partners in Kryme's “Turtle
Power” climbing the Billboard Hot
100, “we’re really just now in the ra-
dio phase of working this project,”
says Baumstein. “It’s really been re-
tail first. But this will not be a project
that depends on the life of the film or
the life of hit singles.” He adds that
SBK will launch another marketing
program for the soundtrack when
IVE releases the movie on home vid-
eo in September.

“We’ll remarket it in the fall and
again at Christmas,” says Andon. “If
you want to be a full-service record
company, you've got to be able to
market and sell soundtrack music.

the possibility of an adverse effect
on smaller labels, he says, “You
have to look at it as making the in-
die distributor stronger. If I were
still at Landmark and had a label
like Silver Wave, if we all of a sud-
den became a stronger force, then
Landmark would be better off sell-
ing [Silver Wave product] to
stores.” Monaco adds that if small
labels are pushed out, “you might
see more indie distributors opening
to offset that.”

Regarding the possibility of ma-
jors reclaiming acts as soon as in-
dies heat them up, “you’d be foolish
to think that’s not going to happen,”
Monaco says. “Why sell through an
indie that will make his own markup
when you have your own branches?
But some will be willing to forgive
that profit in lieu of breaking the
band as a cost of doing business.”

Reacting to fears that product
will be quickly pulled back by the
majors, a Virgin source says that
Cardiac Records will keep any al-
bum if a 12-inch single takes off.
“You don’t use independent distrib-
utors as a farm team,” says the
source. “If they break an artist and
a piece of product, they deserve to
reap the rewards.” However, the
source notes, “That isn’t to say Vir-
gin wouldn’t pick up a deal” after it
expires with Cardiae, rather than

see an act move to some other ma-
jor.

Johnny Phillips, VP of Select-O-
Hits Distributors in Memphis,
agrees. “If they start to run things
like a major, it won't help. They
have to give their people free will to
act as an indie. If they have to an-
swer to A&R and others, it's proba-
bly useless.”

Phillips sees the move toward in-
dies as an indictment of major artist
development. ‘“‘Some of the acts that
could do well indie-wise may be able
to stay around a little longer.” He
adds, “Majors have a place: to sell
hits. But everyone they usually get
are people developed by a smaller
indie or someone with an indie label
or indie production company.”

Keith Wood, president of Caro-
line Records, admits to mixed feel-
ings about the majors’ moves. “The
downside is the indie finds it diffi-
cult to compete with marketing bud-
gets on what are essentially artist
development programs. The majors
don’t have to turn a profit until al-
bum No. 3, but spend on album No.
1 like it’s in the black.” Wood adds
that small indies that are pushed
down the promotional priority list
by larger labels could be left out in
the cold. “That’s the danger, and
we're very aware of it,” he says.

W BY BRUCE HARING

NEW YORK—CBS Records has
confirmed the purchase of a 50%
stake in Important Records Distrib-
utors and its Relativity, Combat,
and In-Effect labels. This is be-
lieved to be the first time a major la-
bel has bought a piece of an inde-
pendent distributor since the "60s.

The deal, rumored to be in the
works for the last month (Billboard,
April 7), was announced on May 2.
No purchase price was disclosed.

Important will not be absorbed
by CBS, according to Bob Alt-
shuler, VP corporate communica-
tions.

“It's a very good marriage,” Alt-
shuler says. “They have things go-
ing for them that we don’t, and we
have things going for us that they
don’t. But we’re not looking to
merge their organization into
ours.”

In an official company statement,
Tommy Mottola, president of the
CBS Records division, praised Im-
portant’s marketing and distribu-
tion of alternative music. Mottola
says the acquisition was made be-
cause there are “specialized areas
in which we needed more strength.

“Now, working with IRD, we can
combine their specialized knowl-
edge with our marketing clout to
provide much stronger support to
alternative music artists through
both distribution organizations.”
Mottola was not available for addi-
tional comment.

Barry Kobrin, president of IRD,
says the artists from his three la-
bels will continue to be exclusively
distributed by IRD in the U.S. CBS
will have first licensing rights out-
side the U.S. Kobrin adds that he

GBS Confirms Important Deal
Will Buy 50% Of Indie Distrib

retains autonomy to sign additional
artists to his labels, although he
says he prefers to concentrate on
his existing roster at present.

Although complete details of the
CBS/IRD relationship have yet to
be ironed out, Kobrin says, “I'm
hoping that CBS will be able to use
us as a ground-breaker for some of
their artists.”

Kobrin also says he retains veto
power in the 50/50 partnership.
“CBS is comfortable living with the
decisions that I make,” he says.

IRD will not add or lay off any
employees because of the merger,
according to Kobrin.

Based in the Hollis section of
Queens, N.Y., Important was
founded in 1979 by Steve Mason, a
British exporter, and Kobrin, an im-
porter for a one-stop. They initially
imported British titles to the U.S,,
gradually shifting to domestic dis-
tribution before creating Relativity
and Combat in 1982. They founded
In-Effect in 1989. A fourth label,
Strategic, was deactivated earlier
this year.

Mason, who owned more than
50% of the company, was bought
out of his share of the company as
of April 30, Kobrin says.

IRD has also been importing
dance product with an eye toward
establishing a label. Kobrin was un-
sure how the CBS deal would alter
those plans, but notes, “it doesn’t
affect it negatively.”

Among the Relativity Records
artists are Joe Satriani, who has
two gold albums and Grammy nom-
inations, and Steve Vai. In-Effect
boasts such acts as 24-7 Spyz and
Nuclear Assault. Combat Records
hosts Forbidden, Death, and Dark
Angel, among others.
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Free Fallin’. AC KCMJ-FM (KC92.7)
Palm Springs, Calif., p.m. driver Don
Frey made his first-ever skydive from
12,000 feet to raise money for the
Mexican-American Scholarship Fund.
The station collected $1,200 in
pledges from local businesses.

Spring Top 40 Battles: Money, Madonna, Home Vid

W BY SEAN ROSS

NEW YORK—There are a lot of mar-
kets where top 40 PDs and promotion
directors seem to have answered the
age-old question of “lots of money to
one winner”’ vs. “some money to a lot
of winners” by giving a lot of money
to a lot of winners. A look at some of
the spring book’s hottest top 40 races
finds a lot of stations where the big
money Thursday cume-builder give-
aways are now being supported by a
lot of smaller cash giveaways—
“smaller” now meaning at least $100
56 times daily.

You will also see a lot of the follow-
ing around the country: Madonna
concert trips; Janet Jackson concert
trips; “America’s Funniest Home
Videos”’—henceforth “AFHV”—tie-
in contests (see Promotions, page 20);
and novel variations on the direct-
mail serial-number promotion. While
it may be a function of the markets
we looked at, there also seems to be a
lot more cash than cars this time, al-
though the Gannett stations’ weekly
Porsche giveaway still stands out.

Last year, a spring “Ratings Bat-
tles” article would have found a lot of
markets with two or three top 40 out-
lets each in separate niches. With
Rock-40-mania having cooled, it is
still possible to find stations in tangi-
bly different musical positions within
a market, but those positions are a lot
less pronounced. The “mainstream”
top 40 station in a lot of the following
markets differs from the top 40/
dance outlet by only a handful of
“acid test” records—i.e., Wilson Phil-
lips, “Black Velvet,” Heart, etc.

Here are capsule summaries of 17
top 40 battles. Parenthetical numbers
following a station’s call letters are
its fall-to-winter Arbitron 12-plus
number.

BOSTON: WZOU vs. WXKS-FM

Steve Rivers’ WZOU (5.5-7.1) beat
WXKS-FM (6.2-5.9) this winter de-
spite the fact that its new morning
show was not fully assembled until
this week, and that all but one major
air shift changed. Kiss 108, of course,
was minus PD Sunny Joe White, who
says the station will become “more

musically aggressive,” which, given
SJW’s usual modus operandi, is
somewhat difficult to imagine. Kiss
has not changed much on the air
since White returned, but the station
is starting to tinker with some pro-
gramming features and may sound
considerably different around the
time you read this.

WXKS-FM is doing the Filmhouse
Direct TV birthday campaign with
the standard $5,000-$25,000 prize es-
calation over the course of five
weeks. It also has its annual Kiss
concert coming up, along with Ma-
donna.and Cher backstage parties.
WZOU'’s birthday contest gives away
cash 10 times a day and qualifies all
its winners for weekly Friday morn-
ing car prizes.

BUFFALOD, N.Y.: WKSE vs. WMJQ

The WKSE (9.1-8.1) vs. WMJQ
(5.1-6.6) battle is a study in promo-
tional contrasts. WKSE’s Best Mix
Cash & Cars Sweepstakes centered
around a hand-delivered contest piece
and was cross-promoted on TV.
Prizes include cash ranging from
$1,000 to $10,000 and two Nissan 240
SXs. Majic 102 is giving away $102 at
a crack and concentrating on street
promotions, although it will do some
outdoor ads toward the end of the
book.

Although the Power Pig-ism here
is relatively muted, you can tell that
Jacor is working with WMJQ. Like
WFLZ Tampa, Majic is promoting a
§1 million giveaway—a dollar a year
for a million years. It is also referring
to its nightly “battle of the hits” fea-
ture as the New Music Beat-Off.

Musically, WKSE and WMJQ have
moved closer recently. WKSE was al-
ready pop/dance. WMJQ had, until
recently, played a few more rock rec-
ords, but those are gone now. Also
worth noting here is the success of
urban WBLK (4.7-7.6) even before it
brought PD/morning man Jim Snow-
den back to town.

CHARLOTTE, N.C.: WCKZ vs. WZZ6
Aside from the Kiss Cash Man,
whose street hits are worth $102, and
a major billbcard/bus side reading
“Most Music, Kiss 102,” WCKZ (8.0-

Animal Magnetism. Album CKLZ Kelowna, British Columbia, aka The Lizard,
celebrates its first anniversary May 18. Seen gearing up for the festivities is the
station mascot, pictured here in the “long and lean, neon-green Lizard Limo.”

9.2) PD Mark Shands has been rely-
ing primarily on street promotions.
Shands is not leaning nearly as far to-
ward the musical center as he was
last fall, but there are still a few acid-
test songs that keep Kiss on this side
of the top 40/urban border.

WZZG (Gorilla Radio Z95.1); (4.3
3.8), meanwhile, is playing more ur-
ban product than it did when it went
from top 40/rock to mainstream top
40, but also plays Aerosmith, Giant,
Faster Pussycat, Fleetwood Mac, ete.
WZZG’s attitude and energy level
were almost "70s-ish when the station
debuted; now it seems to have backed
off some of the outrage. WZZG’s
main promotional vehicle is its Gorilla
Radio Gold Card; it has been calling
serial numbers and giving away con-
cert trips as well as $20,000-$25,000 in
cash thus far in $1,000 increments.

DETROIT: WHYT, WDFX, WKQI

Format leader WHYT (Power 96);
(5.0-5.9) is something of an anomaly
these days. In a modal, office-con-
scious world, PD Rick Gillette tends
to staff all his dayparts with former
night jocks and play both Slaughter
and Bell Biv DeVoe. This spring,
WHYT is doing Beat The Bomb with
$96-$1,096 cash prizes and just
wrapped a $5,000 “AFHV” contest.

Chuck Beck’s WDFX (4.2-3.7) may
play a mainstream pop record before
WHYT, but has been fairly close mu-
sically since emigrating from Rock 40
last fall. The Fox is giving away $100
bills eight to 15 times a day in its Free
Money Music Monitor contest with
an occasional concert trip on bonus
days. It is doing some billboards and
no TV.

Meanwhile, WKQI (4.2-4.4) sticks
to its adult guns, using “no rap and
no hard rock” liners. But PD Gary
Berkowitz emphasizes that Q95 still
plays Jane Child and Heart, and does
not play the Beatles oldies that a
bright AC like WNIC plays. WKQI is
giving away $1,000 a day in its Daily
Cash Payoff, with five $1,000 winners
on Thursday.

HOUSTON: KKBQ, KRBE, & KNRJ?

Newly returned PD Bill Richards
has taken KKBQ (6.1-4.0) somewhat
more mainstream, although in a mar-
ket where all three top 40s had been
been fighting over German modern
rock imports, 93Q is still more pro-
gressive than most other top 40s.
Adam Cook, meanwhile, has moved
KRBE (3.5-3.7) more dance on the as-
sumption that Nationwide's KNRJ
(2.6-2.7) will vacate the position short-
ly. (Station sources claim they may
actually make it through the book
with the current format, however.)
KNRJ, meanwhile, has begun adding
some mainstream records (i.e., Basia,
Wilson Phillips) during the day, al-
though it still plays a large number
of cutting-edge records and does a
nightly modern rock hour at 11 p.m.

Promotionally, KKBQ is giving
away a Porsche a week in a three-
song-sweep contest and using bill-

boards to promote them. KRBE has
just wrapped up a Jeep giveaway
whereby listeners had to guess the
six mystery passengers. Cook is also
getting ready to do the Powermax
contest with $104 and $1,004 prizes as
well as a trip to Cancun, Mexico. How
has KNRJ been dealing with this,
and with album KLOL’s Corvette
giveaway? With a Corvette an hour,
of the Hot Wheels variety.

LOS ANGELES: KIIS, KPWR, KQLZ

You know a station is spending
heavily when the birthday contest be-
comes the secondary promotion.
KIIS (5.4-6.1) is also doing the weekly
Porsches along with billboards and
bus-cards saying, “Win a Porsche by
Friday.” KPWR (6.2-5.6) has so far
been concentrating on music-oriented
promotions and its Powerhouse IX
listener party, but may bring back its
longtime Powermax contest later this
book. It also has buscards and TV
ads with the slogan “Pure Energy.
Dance Now.”

Many market observers see KIIS
and Power 106 as aping each other
record for record, with both trying to
head off KKBT, the market’s first
full-signal urban outlet. But while
KIIS will play a “Poison” or “The
Humpty Dance” in a timely manner,
the acid-test pop records are still
there. And KKBT’s initial target is
clearly B/U leader KJLH.

New Rock 40 KQLZ (3.8-3.6) PD
Mark Todd, meanwhile, “categorical-
ly denies” the ongoing rumors that
Pirate Radio is going more main-
stream. Todd has been spending “16
hours a day” in his cubicle fine-tun-
ing the music since his arrival, tight-
ening the library, and backing slight-
ly off the modern rock crossovers.
Despite a $10,000 “AFHV” contest
and billboards promoting morning
man Scott Shannon, KQLZ is keep-
ing a relatively low promotional pro-
file.

MADISON, WIS.: WZEE vs. WTFX

West of the California border or
east of the Hudson, WTFX might not
be considered that dance oriented,
but “The Humpty Dance” is really a
novelty here. Whereas when WZEE
(Z104) steps out on a song, it could be,
say, the current Joe Satriani. Z104 is
calling listener names for $500-$1,000
a shot, and also doing some concert
trips. It is also using heavy TV and
outdoor. WTFX has a window-sticker
contest whose grand-prize winner
will choose between a Mazda Miata
or a 1968 Corvette.

NEW YORK: WHTZ, WQHT, WPLJ

WHTZ (4.3-4.7) claims to be pump-
ing more money into its Direct TV
Free Money Birthday Contest than
anybody else in the country. Other
7100 promotions this spring have in-
cluded a School Spirit Contest with
Motley Crue, hosting the Nintendo
Championships, and flying new p.m.
driver Elvis Duran and a winner to
L.A. for Madonna’s dress rehearsal.

Under new PD Tom Cuddy, WPLJ
(3.0-2.6) is in a transition now. With
both am and pm drive open, it will
probably be a few weeks before the
new game plan takes shape WPLJ
has, however, started phasing out its
Power 95 slogan and imaging around
52 minutes of music an hour.

Until now, the chief musical differ-
ence between Z100 and WPLJ is that
the latter’s music seemed to be sched-
uled so that dance and rock or pop
records alternated, where Z100 was
more concerned with familiarity and
might play several dance records be-
fore coming up with, say, a “Free Fal-
lin”.” Given Cuddy’s PD history and
the first few weeks’ worth of adds,
WPLJ is likely to go on new records
before Z100.

WQHT (4.0-4.0) has been stable for
the last nine months, especially since
last year’s decision to becomne street
and club oriented again. For the
spring, Hot 97 took 140 listeners to
London for its Saturday Night Dance
Party and also has a listener party
coming up in June. WQHT is doing
outdoor, but no TV this book.

OMAHA, NEB.: KQKQ vs. KXKT

At press time, Drew Bentley’s
market-leading KQKQ (Sweet 9%8)
(13.3-14.7) was formulating some-
thing new to replace its $93 Every 98
Minutes contest, which repeatedly
knocked out nine of Omaha’s 12
phone switching stations. KQKQ’s
policy so far has been to avoid out-
side advertising, although it may do
some outdoor this book.

KXKT PD Brian DeGeus is a
KXXR Kansas City, Mo., alumnus
and, as such, does a lot of zany pro-
motions. The Cat’s Janat Jackson
concert trip was the Full Metal Janet
weekend, where the winner received
tickets, a T-shirt, a bullet-proof vest,
and a trip to Kansas City via Grey-
hound (the winner drove instead). Al-
though DeGeus is a Rock 40 alum,
both KQKQ and KXKT are main-
stream top 40s.

ORLANDO, FLA.: WOMX »s. WXXL

[t's the battle of the aduit top 40s
here. Brian Thomas’ WOMX (6.1-8.6),
which just had a great winter book, is
more rhythmic, and recurrent-driven.
Russ Morley’s new WXXL (XL106.7)
(4.2-3.7) goes on records faster, and
will play an occasional Depeche Mode
song that WOMX would not, but still
plays Genesis and Journey oldies. XL
debuted with a TV blitz and is still ad-
vertising heavily to blow off its old
WHLY ecalls and image. It will also
do a Name Game promotion about
the time you read this. WOMX, which
finally seems to have buried its
WBJW past, is doing a direct-mail
“lottery” piece with total cash prizes
of $700,000.

PHILADELPHIA: WI0Q vs. WEGX
WIOQ (5.3-5.9) programmer Mark
Driscoll does not believe in TV, nor in
“book promotions,” but Q102 is doing
(Continued on page 17)
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Now In Birmingham, It’s Beat The Glock;
Easy Loses Memphis, Recent Texas Gonvert

YOUR FIVE MINUTES ARE UP,
Parts 1 & 2: There had been ru-
mors that a.m. driver Man Moun-
tain Walker would leave top 40
WKXX (X106) Birmingham, Ala.,
for several weeks, but nobody
could anticipate who, or what, he
would be replaced by. Until WKXX
finds a real morning man, a.m.
drive is currently being handled by
a Radio Shack talking alarm clock.
The clock gives timechecks. Real
people do news and traffic.

X106’s stunt was meant to rein-
force its ‘““more music in the morn-
ing” image. But it also gives rise
to a number of interesting ques-
tions. Will the clock start arguing
with its morning partners who will
retaliate by repeatedly pushing
the snooze button? Will it be the
first clock to be fired for refusing
to follow a morning man? Will the
clock lock itself in the booth and
play “Ring My Bell” repeatedly?
Will this column be forced to
change its name to Vox Clox?

Elsewhere on the America’s
Strangest Home Audio front:
Crown Broadcasting’s Tom Gam-
mon, who has become notorious in
recent months for his series of sta-
tion move-in proposals, is off the
board at his former brokerage,
Americom Partners. What is un-
usual about the move is the press
release Americom issued to dis-
tance itself from Gammon’s recent
actions, which have been harshly
criticized by other broadcasters.

Headlined “Americom Partners
QOust Tom Gammon,” the release
states that the brokerage ‘“felt
Tom’s actions ... were not sup-
portive of the asset values that
Americom has worked so hard to
establish in the radio industry”
and that “with the exception of a
token severance, Tom Gammon
will receive no future financial
benefit from Americom.”

PROGRAMMING: EZ CONVERT CONVERTS
When the old KMEZ Dallas be-
came urban KJMZ in late 1988, Gil-
more's KDLZ picked up the calls
and easy listening format and be-
came one of the last major-market
FMs to do so. Now KMEZ, citing
the same sales and product avail-
ability problems that many of its
counterparts have, will switch to
Unistar’s soft AC Special Blend on
Monday (7). Morning man Tim
Kase is the new PD, taking over
from Ken Loomis. In addition,
WEZI Memphis has also begun an
easy-to-soft-AC transition.

Despite a strong winter Arbi-
tron, Beth Fast is out as PD of AC
WMGK (Magic 103) Philadelphia;
no replacement has been named.
Across town, former WYSP PD
John Roberts is the new PD at top
40/dance WIOQ (Q102), reporting
to Mark Driscoll. Roberts, who
worked at top 40 KEGL Dallas
when Driscoll was at rival KHYI,
will hold on to his consultancy ros-
ter of four or five small-market
stations.

AC KESZ Phoenix PD/morning
man Steve LeBeau is the new OM
at gold/AC combo WHB/KUDL
Kansas City, Mo., replacing Don

Daniels. Potential replacements
should send T&R to GM Jerry
Ryan. .. Tyler Cox, last PD of full-
service WBZ Boston, returns to N/
T as the PD of WWRC Washington,
D.C., replacing Ken Mellgren.

A lot of activity at top 40 WLOL
Minneapolis this week: Greg
Strassel, previously OM of AC/top
40 combo WROK/WZOK Rock-
ford, Ill., is the new PD. Greg
Thunder, after a brief stint in af-
ternoons at WPLJ New York, re-
places Denny Schaffer in that
slot. And Alan Kabel returns to
the market from KQKS Denver

by Sean Ross with
Craig Rosen & Phyllis Stark

for nights, replacing J.J. Fly.
WROK PD John Ivey is the new
OM in Rockford; WROK will re-
place him as PD shortly.

After two weeks of last-minute
contract details, KMPZ Memphis
GM Randy Lane has been official-
ly named OM for news/top 40 com-
bo WMC-AM-FM Memphis. Look
for FM100 to lose some of its AC
edges and become a more main-
stream, albeit adult-leaning, top 40
... Don Schaffer, PD of oldies
WZCL Norfolk, Va., adds VP/op-
erations stripes.

Classical AM KYTE Portland,
Ore., becomes easy listening KESI
... Neil Matthews is out as OM of
easy KJQI San Diego ... Top 40
KCIL Houma/New Orleans is now
country C107 and needs a PD to re-
place Kevin Bonner.

At album WQMF Louisville,
Ky., VP/GSM Michael Horlander
is promoted to GM, assuming du-
ties held by owner John Otting.
Meanwhile, production director
Scott Stanley is the new PD, as
Terry Medert leaves radio . . . Jazz
KPRT Kansas City is changing
format to gospel under consultant
Tony Gray ... N/T WTKN Tam-
pa, Fla., is now a Business Radio
Network affiliate under new PD
Gordon Byrd. So is suburban
Pittsburgh outlet WEDO, which
dropped adult standards this week
and is looking for some N/T hosts
for other dayparts.

Dave Alexander, PD of top 40
WIBW Topeka, Kan., for the last
five years, is the new PD at top 40
KKHT Springfield, Mo., replacing
J.J. McKay ... Lyman James is
the new PD at oldies KWKL Wich-
ita, Kan. James was previously
p.m. driver at top 40 KKRD Wichi-
ta, where he is replaced by Steve
Anthony from WRLT Nashville.
Weekender Liz Cavenaugh re-
places Anthony at WRLT. Sean
Phillips and Craig Hubbard join
KKRD for weekends.

KZTR-AM Oxnard/Ventura,

Calif., currently simulcasting its
classic rock FM, will go to Satellite
Music Network’s Z-Rock in the
next few weeks. Also set to add Z-
Rock is WVCC Erie, Pa. ... Assis-
tant PD/MD Mark Feather is offi-
cially upped to PD at top 40
WQXA (Hot 105.7) York, Pa., re-
placing Mark McKenzie, which
means that Kip Taylor is now MD.
The station is looking for part-tim-
ers ... Following the close of top
40 WXXX Burlington, Vt., to the
owners of AC WVMT, the latter’s
GM Paul Goldman and OM Mark
Eshjerg are now overseeing
WXXX, too.

PEOPLE: BIG DON BECOMES DRIVEJOCK

First there was “flyjock’” Tom
Joyner; now there’s another
“drivejock.” WAVA Washington,
D.C., p.m. driver Big Don O’Brien
is now doing afternoons at soft AC
WYST-FM (92 Star) Baltimore in
addition to his WAVA duties.
O’Brien previously did mornings in
Baltimore at top 40 WBSB (B104).
Elsewhere at WYST, Bernie Lu-
cas moves to afternoons. E.J.
Foxx goes to middays. Ted Doug-
las moves to nights.

Urban WRKS New York moves
night jock Jeff Foxx and part-tim-
er Wendy Williams into mornings,
joining Ken “Spider” Webb. Wil-
liams had been auditioning in
mornings on-and-off in recent
weeks; Foxx had done mornings at
WJIPC Chicago and WIMOQO Cleve-
land. They replace Mike Love,
who is now doing evenings at Kiss.

Top 40 WRBQ (Q105) Tampa
fills the first of its on-air openings
with Alicia Kaye, who joins for
p.m. drive from a similar position
at top 40/dance KNRJ (Energy
96.5) Houston ... MD Antoinette
Russell adds APD stripes at ur-
ban/AC KACE Los Angeles.

Managing editor Deidra White
is named assistant ND/executive
editor at N/T WBBM Chicago.
Her replacement as ME is Geor-
geann Herbert-Myers, who was
ND at adult standards/oldies com-
bo WTAR/WLTY Norfolk, Va. ...
WHYT Detroit overnighter Sunny
Joe Harris is back on the air.
WHYT says the Drug Enforce-
ment Agency has dropped its case
against Harris, who was arrested
on drug charges last month.

Mary Alice joins album KDKB
Phoenix for afternoons from KHTY
Santa Barbara, Calif. ... Urban
WQUE New Orleans morning man
Lee Cruize returns to top 40 KSAQ
(Q96) San Antonio, Texas, as MD,
replacing Cathy Romero.

Turi Ryder is out of mornings at
N/T KGW Portland, Ore., where
she’s replaced by p.m. driver Bill
Gallant and evening host Debb
James. The station now has an af-
ternoon opening. Ryder can be
reached through the Troutman-
Downey Group at 503-239-9871.

At top 40 KPLZ Seattle, Randy
Lundquist joins for afternoons
from AC rival KMGI, replacing
Eric Funk, who leaves on a two-
year sabbatical from radio . . . For-
mer KLSX Los Angeles PD Tom
Yates is looking to get back into

be procedural and fast.

WWL-TV.

replacement has been named.

for approximately $9 million.

newsline...

BARRETT HIGH-FIVEQ: FCC Commissioner Andrew C. Barrett, confirmed
last fall to fill an expired term, has been nominated by the Bush admin-
istration for a full five-year term, which would begin this July. The
confirmation process this time, according to Capitol Hill insiders, will

BILL HOLLAND

DAVE MILNER has resigned as VP/radio of Great American Broadcasting
and has returned to Portland, Ore., as GM of GA’s AC KEX. That station’s
GM, Clint Sly, becomes the GM of the newly acquired KBPI Denver.

JOHNNY ANDREWS, VP/GM of WWL New Orleans, adds GM duties for
co-owned WLMG, replacing Don DeLaHoussaye, who is now GSM of

DAVID KELLEY has been named to the newly created station manager po-
sition at album KSHE St. Louis. He was GSM there.

PAZDERNIK PAKZ UP: After four years as GM of WKQI (Q95) Detroit, GM
Betty Pazdernik has resigned for “a new nonbroadcast venture.” No

JAY CHILDRESS, GM at WQQK Nashville, has left radio and joined the
Spector Group. Owner Sam Howard is handling those duties.

TOM KLEIN, VP/GM of WPIC/WYFM Youngstown, Ohio, has been named
VP/chief operating officer for the parent Regional Broadcast Group.

STATION SALES: KJQY San Diego from Robert Sillerman and Carl Bra-
zell's Command Communications to Sillerman and Carl Hirsch’'s LBI
Holdings for $20 million; KHFI Austin, Texas, from Encore Communi-
cations to Don Kuykendall for $4.8 million; KQFX Austin and WTRG
Raleigh, N.C., from Capitol Broadcasting to Joyner Communications

programming in the West or
Southwest and will consider a
smaller, high-quality-of-life mar-
ket. Call 213-827-7719.

Former WOGL Philadelphia
morning man Steve (’Brien, dis-
placed by Don Cannon several
weeks ago, is now doing mornings
at oldies KWFM Tucson, Ariz. ...
Karen Peterson joins AC WNSR
(Mix 105) New York as program-
ming assistant from Manhattan
Cable Television ... Overnighter
Norm Visger is named to the new-
ly created assistant MD job at
country KWDJ Riverside, Calif.

WIMK Chicago night jock Dick
Biondi celebrated his 30th anni-
versary in Chicago radio May 2 by
taking calls from former co-work-
ers and playing only songs from
1960. Meanwhile, WAXY Miami’s
Rick Shaw will celebrate his 30th
year in the market with a sock hop
featuring Peter Noone on May 18.

Look for WQYK Tampa morn-
ing man Dan Stevens in the audi-
ence on an upcoming ‘“Geraldo”’
episode scheduled to air sometime
during the week of Monday (7).
Stevens is part of a Q&A discus-
sion with people who claim to have
had exorcisms ... Former WSRZ
Sarasota, Fla., PD Tom Evans has
completed his migration to Seattle,
where he is establishing an inde-
pendent promotion company. Ev-
ans can be reached at 206-546-0290
or at 758 N. 161st Place, Seattle,
Wash. 98133.

EVENTS: CROCKER ROASTED

WBLS New York p.m. driver
Frankie Crocker will be the tar-
get of a special T.J. Martell Foun-
dation roast/luncheon to be held
June 7 at New York’s Columns.
Contact Columbia’s Ruben Rodri-
guez at 212-445-4692. Meanwhile,
the label’s Kid Leo is your contact
for the Jeff Wyatt Martell roast to

be held two days later. As for Mar-
tell’s KHJ Los Angeles Boss Jocks
reunion, which takes place
Wednesday (9) in Los Angeles, call
Jeff Leonard at 818-348-3162.

Top 40 WXKS-FM (Kiss 108)
Boston has announced the first
acts for this year’s Kiss Concert.
Acts so far include Bell Biv De-
Voe, Technotronic, Michel’le,
Sweet Sensation, Seduction, Smok-
ey Robinson, Eddie Money, Donna
Summer, Herbie Hancock, Jeffrey
Osborne, and Louie Louie. Also on
the bill is Donny Osmond, who will
host his portion of the Children’s
Miracle Network telethon live
from the Kiss party.

Elsewhere on the station party
scene, KQLZ (Pirate Radio) Los
Angeles, responding to alleged ru-
mors in the Hispanic community
about morning man Scott Shan-
non resembling the devil, has
scheduled a “Cuatro de Mayo'’ re-
mote broadcast, one day before the
usual Cinco de Mayo festivities,
called “The Weekend Blast-Off Fi-
esta And Free Diablo Telethon.”

When new KFMB-FM (B100)
San Diego morning team Jeff &
Jer debuted on April 25, they did
so by offering $100 to anybody
who could call them from another
station’s control room. Staffers at
oldies KCBQ-FM and adult alter-
native KIFM allowed contestants
to call B100. Not surprisingly, no-
body called from rival AC KKYY
(Y95), the team’s former employer.

Burkhart/Douglas & Associates
is looking for PDs who are fluent
in foreign languages and want to
work with foreign broadcasters in
their Radio Ambassador Program.
Call Val Garris at 404-955-1550 . . .
The National Assn. of Broadcast-
ers is looking for nominees for the
1990 Marconi Radio Awards. For
more info, call Robert Marking,
202-429-5422.
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MUSIC MAKES THE

GREAT

RICHARD MARKOWITZ, "MURDER, SHE WROTE"

HOWARD PEARL, "ROSEANNE"
GARY PORTNOY, "CHEERS"

TOP TEN RATED SERIES ON TV
CRAIG SAFAN, "CHEERS"

JOHN ADDISON, "MURDER, SHE WROTE"

SURRENDER TO ME ("TEQUILA SUNRISE")
JUDY HART ANGELO, "CHEERS"

CONTROVERSY MUSIC / WB MUSIC CORP.
WRITER:

LARRY CARLTON, "WHO'S THE BOSS?"
DAN FOLIART, "ROSEANNE"

J.D. SOUTHER, "ANYTHING BUT LOVE"
GEORGE TIPTON, "THE GOLDEN GIRLS"

RHETTRHYME MUSIC / TSP MUSIC, INC.
GEORGE TIPTON, "EMPTY NEST"

MOST PERFORMED SONGS

MOTION PICTURES
BIRTHDAY SUIT ("SING")

WRITER:
DAVID BELL, "MURDER, SHE WROTE"

JOHN BETTIS,"EMPTY NEST"
RECIPIENT OF THE 1990 ASCAP
GOLDEN SOUNDTRACK AWARD

CHI-BOY MUSIC / U/A MUSIC, INC.
ELMER BERNSTEIN

PARTYMAN (BATMAN")

RHETT LAWRENCE
PUBLISHERS:
WRITER: PRINCE
PUBLISHERS:
RICHARD MARX
PUBLISHERS:

WE CONGRATULATE OUR 1990 FILM & TV AWARD WINNERS

MOST PERFORMED THEMES ON TV

JUDY HART ANGELO

BILL CONTI
FEATURE FILM STANDARDS

CAN'T HELP FALLING IN LOVE

(BLUE HAWAII

WRITERS:
(THE MAN WHO KNEW TOO MUCH)

WRITERS:
PARAMOUNT MUSIC CORPORATION

BACKGROUND SCORES

KEN HARRISON

DAVID KURTZ
GOLDEN TORCH MUSIC CORP.

THE GREATEST LOVE OF ALL

(THE GREATEST)
WRITER: MICHAEL MASSER

WHATEVER WILL BE, WILL BE
PUBLISHER:

MOST PERFORMED
MOST PERFORMED
(QUE SERA SERA)

JAY LIVINGSTON MUSIC
(THE LEMON DROP KID)
THAT'S ENTERTAINMENT
(THE BAND WAGON)
WRITERS:

GEORGE DAVID WEISS
WRITERS:

DENNIS MCCARTHY
PUBLISHER:

DAVID ROSE
ARTHUR SCHWARTZ

PUBLISHER:
CHAPPELL CO., INC.

MICHAEL KARP
JOHN LEFFLER
GARY PORTNOY
MARK SNOW
LUIGI CREATORE
HUGO E. PERETTI
GLADYS MUSIC
RAY EVANS

JAY LIVINGSTON
PUBLISHERS:

ST. ANGELO MUSIC
SILVER BELLS
RAY EVANS

JAY LIVINGSTON
PUBLISHER:
HOWARD DIETZ

TOP BOX OFFICE FILMS

CHARLES GROSS, "TURNER AND HOOCH"

GEORGES DELERUE, "TWINS"

"HONEY, | SHRUNK THE KIDS"

JAMES HORNER,
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"PARENTHOOD"
"WHEN HARRY MET SALLY"

(ADAPTATION SCORE)

RANDY NEWMAN,
MARC SHAIMAN,
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H RADIO

Sp Su Fa W Sp Su Fa W Sp Su Fa W
Call Format '89 '89 '83 '90  Call Format '89 '89 '89 '90  Call Format '89 '89 '89 90
KV00 country 72 73 75 83  KTUC N/T 18 9 19 11  WOW-FM country 77 73 70 82
KGTO/KRAV  AC 47 53 60 68 LAS VEGAS—(64) KGOR oldies 69 84 7.5 80
Following are 12-plus average quarter-hour shares, metro survey KMYZ-AM-FM top 40/rock 63 7.3 90 68  KLUC-AM-FM top 40 100 87103 105  KEFM AC 67 74 83 76
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron KBEZ easy 82 7.1 89 65  KFMS-AM-FM country 11.3 10.8 120 103 WOW country 55 36 42 51
market rank. These symbols are used: AC=adult contemporary, KVLY oldies 49 55 66 49 KXTZ easy 85 79 93 67  KOMJ AC 23 39 27 25
adult alt=adult alternative, adult std=adult standards/big band, KQMmJ AC 41 37 27 43 KUDA oldies 47 39 47 64 KoL oldies 42 38 32 21
album=album rock, cls rock=classic rock, easy=easy listening, KTFX country 25 33 13 30 KKUZ cls rock 57 56 49 55 KFMQ aIbum 1.2 .9 14 19
modern=modern rock, N/T=mnews/talk. Copyright 1990, Arbitron KVOO-FM country 47 41 34 25 KYRK top 40 53 75 50 50 KKAR 21 24 19
Ratings Co. May not be quoted or reproduced without the prior KBLK urban 18 11 19 17  KEW adult alt 29 14 36 49 FRESNO CALlF—(71)
written permission of Arbitron. KCMA classical 10 7 14  KOMP albym 63 48 37 49  KNAX country 56 9.2 86100
AUSTIN, TEXAS—(58) KMZQ AC 42 58 37 41 KMJ N/T 76 58 111 938
KASE country 134 127 154 170 KRLV AC 53 39 34 39 KBOS top 40/dance 8.1 83 9.0 7.4
Sp Su Fa W Sp Su Fa W KKMJ AC 72 70 78 95 KORK adult std 31 56 58 36 KYNO-FM top 40/dance 4.8 54 6.0 6.1
Call Format '89 '89 '8y ‘90 Cal Format '89 '89 '89 '90 KBTS top 40 110102 90 85 KLIN AC 11 18 23 32 KOl easy 88 57 47 59
KLBJ-FM album 87 92106 7.9 KWNR AC 26 24 27 29  KFRE country 40 23 41 49
ORLANDO, FLA.—(43) WIAZ urban 31 35 31 30 KHFI top 40 70 60 66 63 KDWN N/T 39 27 16 25 KKDJ album 55 55 61 4.1
WWKA country 97 88101112 WOKV N/T 31 37 43 28 KQFX oldies 44 31 22 44  KNUU N/T 25 26 21 22 KFSO oldies 50 53 57 39
WOMX-AM-FM top 40 63 76 61 86 WSVE religious 11 18 24 KPEZ album 45 43 41 41  KMTW album 9 16 14 20 KFYE AC 29 18 31 36
WSTF AC 86 82 97 83 BIRMINGHAM, ALA—(52) KLBJ N/T 43 43 42 40 KIUL AC .7 16 16 16  KRIR top 40/rock 51 48 52 36
WJHM urban 79 73 96 81  WIZK-AM-FM country 188 14.5 16.1 163  KEYI AC 55 46 42 36 KENO oldies 13 1.0 KTHT AC 18 17 22 35
WOCL oldies 54 70 61 70 WENN urban 110 10.6 123 118 KGSR adult alt 24 29 22 28 GRAND RAPIDS, MICH —(65) KEZL easy 22 24 28 29
WHTQ album 81 86 67 64 WIRR cls rock 82 86 82 91  KVET country 23 22 26 22 WOOD-FM easy 114 102 95 97  KFIG-FM AC 35 38 25 28
WDBO AC 67 42 47 63  WAPLFM top 40 73 80 78 87 KLTD oldies 23 32 24 20 WGRD top 40 83106 80 9.1  KGST Spanish 45 40 38 27
WSSP easy 83 66 69 54 WM) AC 104 119 82 83  KAPT easy 13 24 23 19  WCUZFM country 70 70110 85 KZRZ album 22 24 17 24
WDIZ album 52 58 55 51  WATV urban 40 40 51 62 KIXZ Spanish 13 16 19 19  woD) oldies 7 4 39 74 KEYQ adult std 9 15 10 19
WWNZ N/T 52 35 42 48  WKXX top 40 71 58 70 53  KTAE country — — — 12 WLHT AC 77 78 7.7 12 KXMX Spanish 9 6 716
WLOQ adult alt 38 35 35 47  WERC N/T 56 63 52 50 WOA N/T 8 9 6 12 WOOD AC 74 55 64 65  KXEX Spanish 22 42 11 15
WJYO AC 44 57 45 40  WAPI adult std 37 42 46 49  KSAH Spanish 13 10 7 11 WLAV-FM album 79 58 85 64  KOQO-FM Spanish 30 32 12 13
WXXL top 40 42 46 42 37  WDIC religious 28 31 26 31 WILKES-BARRE, PA.—(59) WKLQ top 40 44 56 65 58  KOQO Spanish 29 1.7 7 12
WWLV easy 25 22 25 26 WILD urban 17 20 16 27 WKRZ top 40 133 149 134 155  WMUS-FM country 48 42 44 50 TOLEDO, OHIO—(72)
WONQ Spanish 11 12 — 15  WAGG religious 29 36 38 24  WEIX album 71 61 80 79  WFURFM religious 23 7 20 30  WIOT album 129 97 127 137
WPRD adult std 11 15 13 14 WIBQ-FM top 40 10 14 20 19  WARM AC 58 76 55 64 WIFM cls rock 37 60 55 30  WVKS top 40 77 93 75100
WTLN-FM religious 1.0 10 12 WFHK country — — 11 WNAK easy 87 73 86 63  WYXX AC 21 27 16 29  WKKO country 9.6 109 10.7 95
GREENSBORO, NC—(50) ALBANY, NY—(54) WMGS AC 54 35 49 51  WSNX-FM top 40 37 56 33 28  WLQR easy 87 82104 79
WTQR country 159 153 138 182  WGNA-AM-FM country 101 8.2 11.0119 WWRB top 40/rock 33 46 29 33  WCUZ country 31 30 15 15 WRQN top 40 113 116 105 7.9
WKRR album 92114 96102 WROW-FM  easy 94 96106113 WWSH easy 54 40 53 32  WIQK religious 10 1.0 .8 15 WSPD AC 57 55 59 71
WIMH urban 115 71 88 71  way AC 97 98103 9.1 WDLS country — 22 24 25 WKWM urban 17 24 19 14 WWWM AC 69 99 76 7.1
WMAG AC 57 50 69 58  WFLY top 40 71 94 79 72  WGBI-FM AC 29 26 28 25  WHTC 12 L1 10  WTOD country 33 24 35 37
WQMG-FM urban 40 48 45 58  WPYX album 102 83 78 71 WEL AC 28 40 49 24 SYRACUSE NY—(66) wvol urban 32 27 17 36
WSJS adutt std 48 38 45 58  WKU AC 60 66 58 58 WIZO0 album 14 .9 18 24 WNTQ top 40 139100 11.4 128 CKLW adult std 36 49 25 34
WWWB AC 39 46 52 58  WTRY oldies 35 34 43 56  WEAY oldies 22 20 18 23 WYYY AC 118 157 141 113 WIR adult std 68 49 36 28
WKZL top 40 58 56 60 47  WGY-FM top 40 48 45 62 44  WSGD oldies 27 34 18 23  WSYR AC 108 100 9.6 9.7  WCWA oldies 23 17 28 23
WKSI top 40 39 34 39 42  WABY adutt std 31 26 24 38 WHLM top 40 18 26 18 18 WKFM cls rock 74 73 62 80  WOHO country 13 10 8 20
WMQX-FM  oldies 42 42 49 34  WQBK N/T 40 43 43 38  WSBG top 40 12 1.8 18 18  WAQX album 78 73 67 15 CKMR oldies 9 4 12
WWMY easy 24 19 30 34  WQBKFM cls rock 43 41 38 26 WWDL AC 6 10 16 18  WRHP easy 65 66 69 5.6 HARRISBURG, PA—(74)
WMFR AC 27 15 19 19  WVKZFM top 40/rock 21 23 27 24  WICK easy 21 1.0 15 15  WSEN-AM-FM oldies 58 58 55 56 WNNK top 40 19.0 17.0 19.6 15.3
WPCM country 20 19 14 16  WROW easy 27 21 17 21  WARD N/T 22 13 21 14  WHEN AC 42 33 33 35 WRKZ country 99 72 97 69
WHPE religious 22 11 14 13  WCSS adult std — 4 — 11 WBAX adult std 21 11 18 14  WEZG easy 27 27 31 34  WIPA album 66 63 66 6.7
WWGL religious 14 23 10 13 WEQX album 9 16 8 11 WK AC 13 10 13 14  WFBL adult std J 28 45 29  WHP N/T 61 54 59 64
WFMX country 10 10 — 11 WPTR N/T 10 14 17 11 WXPX oldies J — 10 14 wpex country 40 21 21 28 WNCE easy 74 60 45 58
WTNC religious 710 9 10 WSHZ 19 13 12 11 WQEQ AC 16 .7 .3 13 WNDR country 26 15 17 20  WWKL oldies 29 46 36 53
WEST PALM BEACH, FLA.—(53) RlCHMOND VA.—(55) WGB! country 13 13 16 12 WSCP-AM-FM country 8 13 18 20 WXBB AC 48 63 36 50
WEAT-AM-FM  easy 175186 19.2 168  WCDX urban 111 102 9.6 114  WCNR country y g 13 10 WXRA adult std 5 6 15 15 WwQXa top 40 28 39 56 48
WRMF AC 115 84 85 7.0 WRVQ top 40 94 122 125106  WHXT top 40/dance 1.7 1.0 1.0 WMHR religious 18 16 13 13 WHYL adult std 2 7 36 41
WINO N/T 50 69 67 62 WKHK country 93 75 7.8 97 RALEIGH/DURHAM, NC—(GO) WOUR album .s .9 18 13 WIMX AC 46 41 54 41
WHQT urban 45 47 59 60 WRVA AC 147 114 117 96  WRDU album 101 87 82 9.2  WFRG-AM-FM country 11  WLBR AC 22 30 20 35
wowv top 40 39 36 44 52  WRXL album 99 97121 93  WQDR country 64 62 69 84 GREENVILLE, SC—(68) WDAC religious 8 9 17 27
WSHE album 20 25 32 42  WIVRFM easy 54 66 7.1 80  WQOK urban 72 75 16 11 WMYI AC 94 104 114 159  WHTF cls rock 17 29 18 24
WIRK country 54 53 54 37 WPLZ urban 78 72 17 14  WPTF AC 78 89 71 76  WESC-FM country 93128 118 113 WHYLFM country 39 29 26 20
WPOM urban 21 18 15 31  WMXB AC 83 80 47 54 WRAL AC 81 60 7.2 7.2  WANS-AM-FM top 40 104 93 83 87 WARM-FM  AC 119 9 18
WKGR album 17 31 30 28  WVGO oldies 36 30 40 34  wDCG top 40 81 71 7.2 66  WSPAFM easy 73 72 79 85 WUFM AC LI 5 4 14
WNGS AC 24 22 26 28 WFTH refigious 14 24 8 26 WFXC urban 58 56 66 59  WSSLFM country 84111 93 85 WYCR top 40 14 17 15 14
WOLL oldies 15 22 23 25  WQSF AC 13 10 19 16 WTRG oldies 55 56 56 52 WFBCFM AC 90 7.9 56 55 WCMB oldies 24 24 18 13
WIQY AC 15 11 13 22 WAFX cls rock 6 3 6 15 WNT AC 36 24 51 33 WCKZ top 40/dance 38 38 44 54  WKBO oldies 6 8 10 10
WSWN refigious J 8 10 22 WANT urban/AC 10 17 12 11wty top 40/rock 30 65 43 33  WLWZ urban 78 61 61 52 McALLEN, TEXAS—(76)
WI0D N/T 20 21 23 20  WRNL oldies 12 7 10 WLE religious 17 43 26 29  WCKN cls rock 41 57 54 39  KIXF country 134 13.2 140 166
WMXJ oldies 23 24 18 20 HONOLULU—(56) WDNC adult std 18 14 30 27 WSPA AC 23 21 21 28 KBFM top 40 19.7 20.0 18.6 16.2
WLYF easy 31 15 11 19  KQMQ-AM-FM top 40 136 119 124 126  WDUR religious 34 30 16 21  WPIM religious — — — 27 KGBT Spanish 11