Indie Promoter
Convicted Of
Payoia Charges

B BY RICK CLARK

MEMPHIR—Independent record
promoter Howard “Howie” Good-
man was convicted July 2 on all
five counts of felony and 10
counts of misdemeanor charges
concerning commercial bribery of-
fenses.

The verdict came at the end of a
long federal investigation of pay-
ola in the Memphis area. The
probe began in 1987 as an IRS tax
audit for individuals suspected of
conducting commercial bribery.

Goodman could be sentenced to
up to 31 years and ordered to pay
a fine of no more than $60,000, or
both. In a statement issued after
the verdict, he pledged to continue
operating his Memphis-based pro-
motion company, Good Choice
Productions Inec. “I am not going

{Continued on page 83)

LONC BERCH

B BY BRUCE HARING

NEW YORK—CEMA registered the
biggest gain among distributors in
Top Pop Albums chart share over the
Jast six months, according to the lat-
est analysis by Billboard.

Reflecting the impact of Sinead
0’Connor, M.C. Hammer, Bonnie
Raitt, and Wilson Phillips, CEMA’s
first-half share of the Top Pop Al-
bums chart is up 3.9 percentage
points from its level in the second
half of 1989, leaping to 14.1% of the
chart from 10.2%. The increase
pushes CEMA ahead of BMG and

-MCA into the No. 3 spot among pop

distributors, behind only WEA and
CBS.

CEMA had as little as 8.5% of the
pop chart in the first half of 1989, but
has since added the chart power of
Chrysalis and SBK to its distribution
pipeline.

WEA continues as the Billboard
chart share leader in pop and black
music, but was surpassed on the
country side by new No. 1 CBS and
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GEMA Flexes Muscle In Midyear Tally
WEA Still Tops In Share Of Pop Chart

No. 2 BMG in the first half of 1990.

That development ends the WEA
system’s total domination of the Bill-
board charts. WEA swept the big-
gest yearly distributor share of the
Top Pop, Black, and Country album
charts in 1988 and 1989.

But WEA is still clearly the 800-

pound gorilla of the music industry
when it comes to share of the Bill-
board charts.

The distribution giant outdistances
the field in pop and black music by a
wide margin, and trails only margin-
ally in country music.

(Continued on page 82)

Video Indies Upbeat Over
Success Of Vidmark IPO

B BY DON JEFFREY
and PAUL SWEETING

NEW YORK—The success of Vid-
mark Ine.’s initial public offering late
last month has buoyed the spirits of
indeperident home video suppliers,
particularly those operating primari-
ly in the beleaguered B-movie busi-
ness.

Despite some skepticism on Wall
Street, Vidmark, a licenser and dis-

new album from Suicidal Tendancies—velentless,
uncompromising and fiercely imdependant. ON EPIC.

AN INDELIBLE MARK IS
ABOUT TO BE LEFT ON ROCK ‘N’ ROLL

Page 69

tributor of independent films on vid-
eocassette, went public at $12.50 a
share—the high end of its estimated
price range—and sold its entire initial
offering of 1.5 million shares of
stock.

Shares closed at $12.625 each in
over-the-counter trading on the Nas-
daq national market system on June
29, the first day the stock was public-
ly sold.

(Continued on page 84)

Texas Retailer
Faces Gharges
For Selling ‘Nasty’

B BY RAMIRO BURR

SAN ANTONIO, Texas—A retailer
here was charged with obscenity
June 28 after he sold a copy of 2 Live
Crew’s controversial album “As Nas-
ty As They Wanna Be” to the adult
son of a local anti-pornography cru-
sader. The action came as area con-
cert promoters began feeling pres-
sure—including death threats—to
cancel upcoming 2 Live Crew appear-
ances throughout the state.

David Ward Risher, 35, owner of
Hogwild Records and Tapes, became
the fifth person known to be arrested
for selling the 2 Live Crew album.

(Continued on page 78)
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* MY, MY, MY
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Album Gerts Down, But Singles Rehound

W BY PAUL GREIN

LOS ANGELES—M.C. Hammer’s
sophomore album, “Please Hammer
Don’t Hurt "Em,” was the most popu-
lar recording of the first six months
of the year, selling in excess of 3 mil-
lion copies. Hammer’s album contrib-
uted to strong showings for black
music and for Capitol Records,
though overall the number of plati-
num and multiplatinum albums de-
clined.

The Recording Industry Assn. of
America certified 30 platinum albums
(signifying 1 million sales) in the first
half of 1990, down from 35 in the first
half of 1989 and 36 in the first half of
1988, Six albums sold at least 2 mil-
lion copies in the first half, down

from nine in the first half of last
year.

Madonna’s ‘“Vogue” was the top
single in the six months ending June
30, with sales of more than 2 million
copies. It’s the first double platinum
single since Tone Loc’s “Wild Thing”
in early 1989. Singles in general con-
tinued their resurgence after years
of decline. Ten singles topped the mil-
lion sales mark in the first half, up
from six in the first half of last year
and just two in the first half of 1988.
It’s the best first-half tally for mil-
lion-selling singles since 1984, when
there were 12.

Five albums in addition to Ham-
mer’s were certified for sales of 2 mil-
lion copies in the first half: Paula
Abdul’s “Forever Your Girl,” Janet
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Jackson's “Rhythm Nation 1814,”
Aerosmith’s “Pump,” Sinead O’Con-
nor’s “I Do Not Want What I Haven't
Got,” and Phil Collins’ “...But Seri-
ously.” Abdul’s album had previously
sold 4 million copies, bringing its total
sales to 6 million. Jackson’s album
had previously sold 2 million; Aeros-
mith’s had sold 1 million.

Five debut albums went platinum
in the first six months of the year,
down from 12 in the first half of 1989

and nine in the first half of 1988. This
year’s freshman class consisted of
Bad English, Bell Biv DeVoe, Alan-
nah Myles, Lisa Stansfield, and Tech-
notronic.

Eight albums by black artists went
platinum in the first half, the same as
in the first half of 1989. Rap consti-
tuted about half of this total, with
rappers M.C. Hammer and Public En-
emy joined by the rap-influenced

(Continued on page 83)

Madonna’s ‘Yogue’ Hits
Multiplatinum Mark In June

LOS ANGELES—Madonna’s ‘“Vogue”
last month became only the
third single to top the 2 million sales
mark since the introduction of mul-
tiplatinum awards in 1984. It fol-
lows USA For Africa’s “We Are
The World” and Tone Loc’s “Wild
Thing.”

Also in June, the Recording In-
dustry Assn. of America certified
M.C. Hammer’s ‘“‘Please Hammer
Don’t Hurt '"Em” for U.S. sales of 3
million copies. That makes it the
best-selling album of the first half
of the year (see story, this page).

Babyface's ‘“Tender Lover,” the
red-hot producer’s debut album as a
performer, topped the 2 million
sales mark. The album went gold in
October and platinum in December.

Public Enemy’s “Fear Of A Black
Planet” and “Johnny Gill” were
both certified gold and platinum si-
multaneously. It took Public Ene-
my’s previous album, “It Takes A
Nation Of Millions To Hold Us
Back,” nearly a year to advance
from gold to platinum.

Bell Biv DeVoe’s single “Poison”
was certified gold and platinum si-
multaneously on June 1, one week
after the album of the same name
was certified both gold and plati-
num.

En Vogue’s single “Hold On” was
certified platinum and its album,
“Born To Sing,” went gold. Digital
Underground’s album, “Sex Pack-
ets,” went gold, two months after

(Continued on page 83)

Disney Entering
Music-Vid Field
With Elvis Set

H BY JIM McCULLAUGH

LOS ANGELES—Walt Disney—
one of the industry’s major sup-
pliers of movies and family en-
tertainment titles on videocas-
sette—is entering the growing
music video sell-through market
Aug. 17 with a two-volume,
made-for-video set called “Elvis:
The Great Performances.”

The two volumes, compiled by
director Andrew Solt and being
billed as the “ultimate Elvis col-
lection,” will be accompanied by
an Aug. 7 soundtrack release
from RCA Records bearing simi-
lar cover art. Executives from
Disney and RCA say that, where
feasible, the two companies will
jointly promote the videos and
the album. Disney plans to ship
at least 300,000 copies each of
the $19.95 listed cassettes.

According to Bill Mechanie,
president of international theat-
rical and worldwide home video
for Disney, the Elvis release
marks the first of at least four
high-profile longform music vid-
eo titles to be released this year
on the Buena Vista Home Video
label. Mechanic says the next

(Continued on page 84)

Blacks Hail FGG Affirmative Action Ruling

Decision Seen As Ensuring ‘An Even Playing Field’

B BY JANINE MCADAMS

NEW YORK—BIlack broadcasters
expressed surprise and delight this
week following the Supreme Court’s
June 28 decision to uphold two FCC
affirmative action programs aimed at
increasing minority ownership of
broadcast licenses (Billboard, July 7).

“Delightful” is how the ruling is
described by Bennie Turner, presi-
dent of the National Assn. of Black
Owned Broadeasters (NABOB) and
of T&W Communications, owner of
WACR-AM-FM, Columbus, Miss.

“Perhaps the decision is a recogni-
tion by the court of what is painfully
obvious to us: the small number of

B BY CRAIG ROSEN

LOS ANGELES—Four major in-
dustry packagers have joined
forces to form the Entertainment
Packaging Assn., an organization
founded to counteract “misinforma-
tion” on the wastefulness of the 6-
by-12-inch CD longbox, says the
group’s president, Shorewood Pack-
aging Corp. executive VP Floyd
Glinert.

The organization includes Shore-
wood, Ivy Hill Corp., Queens
Group, Inc., and AGI Inc. Associate
members include four of the largest
paperboard suppliers: Westvaco, In-
ternational Paper, Federal Paper-
board, and the Container Corp. Of
America.

According to Glinert, the organi-
zation, formed shortly after Earth
Day, April 22, was partially moti-
vated by what he calls “misinforma-
tion” distributed by the Ban The
Box Coalition. “We decided to pre-

Packagers Unite To Gounter
CD Longhox ‘Misinformation’

sent the other side of the coin to the
record companies, the artists, man-
agement, and store owners,” Glin-
ert says. “We all are environmental-
ly concerned and we do a lot of
packaging that is environmentally
friendly. All four printing compa-
nies make longboxes from recycled
paperboard.”

In early June, the EPA launched
what Glinert calls “an educational
campaign.” Representatives from
the organization met with the Na-
tional Assn. of Recording Merchan-
disers’ board of directors and with
the heads of WEA, MCA, CEMA,
PGD, CBS, and BMG distribution.
EPA representatives have also met
with officials at MCA, Capitol, and
EMI. At those meetings the group
distributed a three-page memo list-
ing what were called “The Real
Facts About The 6 X 12 CD Pack-
age.”

In response to the EPA memo,

(Continued on page 73)

minority and women holding broad-
cast licenses, and the difficult atmo-
sphere that we have to conduct busi-
ness in,” adds Turner. He describes
the FCC policies as “an effort made
to make a more even playing field for
minorities.”

James Winston, executive director
of NABOB, says: “We view this as a
firm affirmation of the commission’s
stance on minority ownership poli-
cies, which gives the FCC the ability
to continue to actively enforce and
enact those policies. It also gives
them a sound legal basis for expand-
ing and building on those policies.”

“There is hope after all, even with

a Reagan-appointed court,” says Lee
Bailey, president of Lee Bailey Com-
munications, which provides syndi-
cated programming to more than 200
stations. He adds that his company’s
long-range plan is to own a chain of
radio stations. “Let’s face it, as long
as the doors remain open, it will be
easier [for minorities] to get financ-
ing.”
“This is the best news I've received
all year,” says Cathy Hughes, own-
er/GM of WOL/WMMJ Washington,
D.C. “My first property was a dis-
tress sale, the second was a regular
acquisition. But if I didn’t already
have my foot in the door as a dis-
counted buyer [on the first sale],
none of that would have occurred.
I'm a glowing example that it does
work.”

While the percentage of minority
station ownership has not increased
dramatically since 1978, when the
FCC first adopted the distress-sale
and comparative preference pro-
grams, they have proven the most ef-

(Continued on page 85)
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‘Banned In U.S.A.” Rockets On Radio
Controversy Fuels Campbell’s Solo Effort

This story was prepared by Melinda
Newman and Bruce Haring in New
York and Craig Rosen in L.A.

NEW YORK—‘Banned In The
U.S.A.” is anything but. Radio sta-
tions have jumped on the first single
from the upcoming solo release by
Luther Campbell, the rap group’s
leader. And listener response seems
strong in key markets.

In Los Angeles, urban KKBT (The
Beat), rap-slanted KDAY, and Rock
40 KQLZ (Pirate Radio) had all aired
the cut by its official July 3 radio-re-
lease date. Top 40 KIIS had no plans

All Parties To
Talk DAT At
July 16 Meet

@ BY BILL HOLLAND

WASHINGTON, D.C.—The mu-
sic publisher/songwriter Copy-
right Coalition has invited hard-
ware and software participants in
last year’s Athens agreement on
DAT to a July 16 meeting to open
discussions on a royalty-inclusive
copyright protection proposal.

The pending bill to give Con-
gressional approval to the Athens
agreement plan met resistance on
Capitol Hill last month for not in-
cluding the copying protection
concerns of the publishers and
songwriters.

The June 29 letter, written by
Ed Murphy, president of the Na-
tional Music Publishers Assn. and
spokesman for the coalition, fol-
lows Congressional suggestions
that all parties involved in the is-
sue meet again to address the
copyright protection concerns of
opponents, especially in light of
recently revealed digital compact
cassette technology, in develop-
ment by Philips.

The letter suggests a meeting
here or in New York, and says an
alternative date is possible if there
are scheduling conflicts.

It calls for discussions on a
‘“‘comprehensive approach’ to
home copying copyright protec-
tion, a phrase that has become
synonymous with agreements
overseas which include a royalty
to compensate for home taping
losses.

Japanese DAT manufacturers
have steadfastly opposed any roy-
alty provision in U.S. negotiations
for the last decade.

However, government and pri-
vate sector support in individual
European countries and the EC
has continued to mount for agree-
ments that include a royalty provi-
sion.

Those developments, when add-
ed to recent news that U.S. labels
are still noncommittal on DAT or
are against providing software in
the midst of the DAT rollout in
the U.S,, may force the manufac-
turers to modify their stance in
| light of the increasingly tenuous
future of the new format.

The new home DAT machines

(Continued on page 85)

to play the record, but rival KPWR
(Power 106) featured “Banned In The
U.S.A.” on its evening “make it or
break it” segment July 3 “to get
some audience reaction,’”’ says
KPWR PD Jeff Wyatt. Listeners vot-
ed 82% in favor of the record.

Similarly, top 40/dance WQHT
(Hot 97) New York first aired the
song on its “hot or not” feature on
July 2. PD Joel Salkowitz says “the
phones went crazy” with a strong
positive reaction.

But Salkowitz is cautious about ac-
tually adding “Banned” in a regular
rotation. “The problem with that rec-
ord right now is that this has not be-
come an issue in New York,” he says.

The single, which will not be in
stores until Tuesday (10), is a purely
political rap about the travails of 2
Live Crew. It is performed over the
sampled melody of Bruce Spring-
steen’s “Born In The U.S.A.” and
contains samples from other patriotic
songs and excerpts from interviews
about and by the group. It is devoid
of any profanity or sexual overtones.

The release sports the new Luke
Records logo and is the first title un-
der a new association between Luke

Records (formerly Skyywalker Ree-
ords) and Atlantic Records (Billboard,
July 7). It is credited to “Luke Featur-
ing 2 Live Crew.”

Although it was leaked to a few
stations as early as June 29, the sin-
gle was officially released to radio via
multiple satellite feeds on July 3-4.

In addition to the radio feeds from
ABC Radio Network, Westwood
One/Mutual/NBC/The Source Radio
Network, and the Unistar Network,
most major-market stations surveyed
said the single was made available by
label representatives.

Programmers are divided on how
the single will perform.

KPWR’s Wyatt doesn’t think it
will be a smash. “It’s a quick-flash
record,” he says. “I don’t know if it
will be on the air two weeks from
now.”

But after seeing the audience’s re-
action to the song, Al Tavera, the sta-
tion’s MD says, “It was a pretty posi-
tive response. We usually don’t get a
lot of that.”

KOY-FM Phoenix MD Dena
Yasner thinks it can be a hit. “Be-
cause of all the controversy, we’ll ex-

(Continued on page 78)

GBS Names Gohn To Head Up
Renewed GBS Pub Operation

®BY IRV LICHTMAN

NEW YORK—With a mandate from
CBS Records president Tommy Mot-
tola that reflects goals set by parent
company Sony Corp., CBS is priming
its financial pump to create anew a
commanding presence in music pub-
lishing.

Guiding the hoped-for return of
CBS music publishing to, as Mottola
puts it, “its former pre-eminence,” is
Marvin Cohn, a 17-year label veteran
who has spent the last seven as se-
nior VP of business affairs and ad-
ministration. His CBS career also in-
volved responsibilities in music pub-
lishing.

Cohn says, “I wouldn’t take the job
if Tommy hadn’t assured me that
CBS is making a long-term commit-
ment. We're looking at big catalogs
at the right price.

“From a business point of view, it
would be sheer folly for us not to cap-

italize on all possible areas of income,
especially since here at CBS we have
early exposure in the life cycle of
writer/artists.”

Although Cohn defers comment on
the matter, it has been known for
some time that CBS has regretted
the dismantlement of the core of its
former holdings in music publishing,
a situation not unlike the earlier spin-
off of PolyGram’s Chappell Music
unit.

In November 1986, a partnership
of Charles Koppelman, Martin Ban-
dier, and Stephen Swid (known as
SBK Entertainment) acquired the
CBS Catalogue Partnership—con-
taining the vaunted MGM/UA pub-
lishing catalogs—and CBS Records’
own homegrown April and Black-
wood catalogs from CBS Inc., the la-
bel’s former parent. That purchase
by SBK, at a cost of more than $120
million, later became the centerpiece

(Continued on page 85)

Rossi, Benjamin Get
Ghart Dept. Promotions

NEW YORK—Billboard has ex-
panded the duties of several key
members of the chart department,
including Terri Rossi, who is pro-
moted to associate director of
charts, special markets.

In her new role, Rossi continues
to manage the black and rap charts
and oversee the jazz and gospel
charts, which are managed by Doug
Grober. Rossi's new duties include
research and development of other
specialized music markets. Rossi
was senior chart manager.

Bob Benjamin is promoted to se-
nior chart manager, video & archive
research. He will continue to super-
vise the video charts, which are

managed by Mare Zubatkin. He also
will work to expand the archive re-
search department.

Karen Fulgenzio is promoted to
manager of two charts: Hot Dance
Music and Studio Action. She was
formerly administrative assistant
for the chart department.

Fulgenzio was involved in the de-
velopment of the Studio Action
chart, a new biweekly feature in the
Pro Audio section. The chart will in-
crease to a weekly frequency begin-
ning with the July 28 issue.

As for the dance charts, Fulgen-
zio succeeds Sharon Russell, who
has left Billboard for a move to the
UK.

o

A Really Big Show. Tony Martell, right, thanks Elektra Entertainment chairman
Bob Krasnow and singer Linda Ronstadt for helping to make the recent T.J.
Martell Foundation fund-raising concert the single most successful event in the
charity’s 15-year history. The concert, held at Avery Fisher Hall in New York,
brought out 2,000 industry executives, who pledged more than $4 million to the
cancer and AIDS research foundation. At the event, Krasnow received the
foundation's Humanitarian of the Year Award; Ronstadt donated her talents and
performed several classic rock hits. Martell is founder of the charity and senior
VP/GM of CBS Associated Labels.

EXECUTIVE TURNTABLE

PUBLISHING. Marvin Cohn is named president of CBS Music Publishing in
New York. He was senior VP of business affairs and administration at CBS
Records (see story, this page).

RECORD COMPANIES. CBS Records Nashville makes the following appoint-
ments: Roy Wunsch, president; Jack Lameier, VP of national country pro-
motion, Epic Records; Bob Montgomery, VP of Nashville A&R, Epic Rec-
ords; and Steve Buckingham, VP of Nashville A&R, Columbia Records.
They were, respectively, senior VP/GM, CBS Records Nashville; director of
national promotion, CBS Records Nashville; VP of Nashville A&R, CBS Re-
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cords Nashville; and director of A&R and executive producer at CBS Re-
cords Nashville.

Jeff Gold is named senior VP of creative services at Warner Bros. Rec-
ords in Los Angeles. He was VP of marketing and creative services at A&M
Records.

MCA Records in Los Angeles appoints Jonas Livingston senior VP of
creative affairs. He was an independent creative consultant.

Tom Gorman is promoted to senior VP of promotion at Chrysalis Rec-
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GORMAN

LIVINGSTON COAKLEY

ords in New York. He was VP of promotion for the label.

Sean Coakley is named VP of product development at Arista Records in
New York. He was VP of album promotion at the label.

PolyGram Records in New York names Andy Szulinski director of pop
promotion. He was director of pop promotion, secondaries.

Capitol Records in Los Angeles promotes Karen Goodman to director of
international promotion and artist relations, and Anne Deasey manager of
video production. They were, respectively, manager of international press
and artist relations, and senior coordinator of video production for the label.

Deborah Caponetta is named West Coast director of artist development
at Charisma Records in Los Angeles. She was a U.S. representative for
0’Dell Artist Management.

Mark “Money” Green is promoted to national urban marketing manager
at EMI Records in New York. He was manager of jazz/retail for the label.

Barbara Kelly is named national promotion manager at Curb Records in
Nashville. She was an independent promoter.

Mango/Antilles Records in New York appoints the following: Brian Bac-
chus, director of Antilles; Becky West, national marketing and product
manager, Tom Terrell, national promotion manager; and Ellen Battle, pub-
licity manager. They were, respectively, director of A&R and promotion at
PolyGram Jazz; a product development representative at PolyGram; a DJ
at WHFS-FM Washington D.C.; and a press representative at the Brooklyn
Academy of Music.
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AFFAIR
Wiiters JiMmY Jam
TERRY LEWIS
Publishers AVANT GARDE MUSIC
PUBLISHING, INC.
FLYTE TYME TUNES

ALL | WANT IS FOREVER
Writer DIANE WARREN
Publisher REALSONGS

ALL MY LOVE
Writer JOHN BLACK
Publisher  DAY-TA-DAY MUSIC

ALL MY LOVE
Writer PEABO BRYSON
Publishers PEABO BRYSON
ENTERPRISES, INC.
WB MUSIC CORP.

BABY COME TO ME
Writers JEFFREY COHEN
NARADA MICHAEL WALDEN

Publishers GRATITUDE SKY MUSIC, INC.
VIRGIN MUSIC, INC.

BABY DOLL

Writers TIMOTHY CHRISTIAN

DWAYNE WIGGINS

RAPHAEL WIGGINS

Publishers DELOS 2000 MUSIC
PRI MUSIC, INC.

BABY DON'T FORGET MY NUMBER

Writers ROGER D. DALTON [GEMA)
FRANK FARIAN {GEMA)
B.NAIL (GEMA]

Publisher  MCA, INC.

BACK TO LIFE

(HOWEVER DO YOU WANT ME)

Writers JAZZIEB. {PRS)
SIMONLAW (PRS)

Publishers COLGEMS-EMI MUSIC INC.
VIRGIN MUSIC, INC.

BATDANCE

Writer PRINCE

Publisher CONTROVERSY MUSIC

FOOLISH HEART

Wiiters RANDY GOODRUM
STEVE PERRY

Publishers  EMI APRIL MUSIC INC.
RANDOM NOTES
STREET TALK TUNES

FOR THE LOVE OF YOU

Writers TIMOTHY CHRISTIAN

DWAYNE WIGGINS
RAPHAEL WIGGINS

Publishers DELOS 2000 MUSIC
PRI MUSIC, INC.

FOR YOU TO LOVE

Writers MARCUS MILLER
LUTHER VANDROSS

Publishers  EMI APRIL MUSIC INC.
MCA, INC.

THRILLER MILLER MUSIC
UNCLE RONNIE’S MUSIC

COMPANY, INC.
FRIENDS
Writer ANDRE CYMONE
Publishers  EMI APRIL MUSIC INC.
ULTRAWAVE MUSIC
FUNKY COLD MEDINA
Writer MARVIN YOUNG
HEAVEN HELP ME
Writer GEORGE MICHAEL
Publisher WARNER/CHAPPELL MUSIC, INC.
HERE AND NOW
Writers DAVID LELAND ELLIOTT
TERRY STEELE
Publishers  D.L.E. MUSIC
EMI] APRIL MUSIC INC.
OLLIE BROWN SUGAR MUSIC
| DO
Writer FRANK WILDHORN
Publishers LES ETOILES DE L& MUSIQUE

SCARAMANGA MUSIC

GCONGRATULATIONS TO OUR MANY
MEMBERS WHOSE SONGS REACHED
THE PEAK OF THE BLACK MUSIC

CHARTS IN 1989.

BUCK WILD
Writers WILLIAM “JU JU” HOUSE
KENT WOOD

Publisher  SYCE-M-UP MUSIC
CAN YOU STAND THE RAIN

Writers JIMMY JAM
TERRY LEWIS
Publisher  FLYTE TYME TUNES
CLOSER THAN FRIENDS
Writers BERNARD JACKSON
DAVID TOWNSEND
Publisher  COLGEMS-EMI MUSIC INC.
CONGRATULATIONS
Writers TENA CLARK
GARY PRIM
VESTA
Publishers ALMO MUSIC CORPORATION
CATDADDY MUSIC
LITTLE TANYA MUSIC
VESTA SEVEN MUSIC
CRUCIAL
Writers GARRY JOHNSON
LISA KEITH
Publisher  FLYTE TYME TUNES
DARLIN' |
Writer REX SALAS
Publishers PRI MUSIC, INC.
RACER-EX PUBLISHING
DON'T STOP YOUR LOVE
Writer KEITH SWEAT

Publishers  E/A MUSIC, INC.
KEITH SWEAT PUBLISHING
VINTERTAINMENT PUBLISHING

WB MUSIC CORP.
DON'T MAKE ME OVER
Writers  BURT BACHARACH
HAL DAVID

Publishers BLUE SEAS MUSIC, INC.
JAC MUSIC COMPANY, INC.

DON’T TAKE IT PERSONAL

Writers DAVID PIC CONLEY
DERRICK CULLER
DAVID TOWNSEND

Publishers CBS MUSIC, INC.
COLGEMS-EMI MUSIC INC.
MULTI-CULLER PUB

DR. SOUL
Writer KING OF CHILL
Publishers MCA, INC.

TOP BILLIN' MUSIC, INC.

DREAMIN’
Writers MICHAEL FORTE
LISA MONTGOMERY
GENEVA PASCHAL
Publishers DEPOM MUSIC, INC.
JOBETE MUSIC CO., INC.
4U
Writer ATTALA ZANE GILES
Publishers BLACK LION MUSIC
CAPTZ PUB
AMERICAN

I LIKE
Writers

TIM GATLING
AARON HALL
TEDDY RILEY

Publishers

CAL-ROCK MUSIZ, INC.
DONRIL MUSIC

VIRGIN MUSIC, INC.
ZOMBA ENTERPRISES INC.

| WANT TO BE YOUR LOVER

Writer ALEESE SiIMMONS
Publishers BUSH BURNIN' MUSIC, INC.
DONESHA'S MUSIC
LISANDREA MUSIC
I'LL BE THERE FOR YOU
Writers NICK ASHFORD
VALERIE SIMPSON
Publisher  NICK-O-VAL MUSIC CO., INC.
I'M THAT TYPE OF GUY
Writers LL CooL )
STEVE ETT
DWAYNE SIMON
Publishers, L A POSSE MUSIC

VIRGIN MUSIC, INC.

IF I'M NOT YOUR LOVER

Writers TIM GATLING

TEDDY RILEY

AL B. SURE!

ACROSS 110TH STREET
PUBLISHING

DONRIL MUSIC

EM1 APRIL MUSIC INC.

TIM TIM MUSIC

ZOMBA ENTERPRISES INC.

IF YOU ASKED ME TO

Writer DIANE WARREN

Publishers REALSONGS
U/A MUSIC INC.

I'M STILL MISSING YOUR LOVE

Publishers

Writer K. LYNETTE PATTERSON
Publishers AVANT GARDE. MUSIC
PUBLISHING, INC.
KARRANOVA MUSIC
PUBLISHING
ITISN'T, IT WASN'T, IT
AIN'T NEVER GONNA BE
Writers ALBERT HAMMOND
DIANE WARREN
Publishers REALSONGS
ALBERT HAMMOND
ENTERPRISES, INC.
SOCIETY OF

Songwriters of the Year

JIMMY JAM
TERRY LEWIS

0

IT'S THE REAL THING
Writer

ANGELA WINBUSH
Publisher

ANGEL NOTES MUSIC

JUST BECAUSE
Writer SAMI MC KINNEY
Publishers AVID ONE MUSIC

EMI APRIL MUSIC INC.

JUST CALL MY NAME

Writers PHILLIP INGRAM
DENZIL MILLER, JR.

Publishers OEF JAM MUSIC, INC.
MINDING MUSIC
PURE LOVE MUSIC

JUST COOLIN
Writer DWIGHT “HEAVY 0.” MYERS
Publishers ACROSS 110TH STREET
PUBLISHING
EMI APRIL MUSIC INC.
E Z DUZ IT PUBLISHING

KEEP ON MOVIN'
Writer JAZZIEB. (PRS)
Publisher  VIRGIN MUSIC, iNC.

KNOCKING ON HEAVEN'S DOOR
Writer BOB DYLAN
Publisher RAMS HORN MUSIC

LEAD ME INTO LOVE

Writer LAWRENCE PRENTISS

Publishers MELAIMEE MUSIC
WEEZY MUSIC

LET GO
Writer DARRYL DUNCAN
Publisher ~ ALMO MUSIC CORPORATION

LET'S GET [T ON
Writer MARVIN GAYE
Publisher  JOBETE MUSIC CO., INC.

LOST WITHOUT YOU

Writer BRIAN K. THOMAS

Publishers EDWARD GRANT, INC.
YELLOW ELEPHANT MUSIC

LUCKY CHARM

Writer GREGORY SCELSA

Publishers GREGORIAN CHANCE MUSIC
PSO LIMITED

MIDNIGHT SPECIAL
Writers DAVID FRANK
MIC MURPHY
Publishers EMI APRIL MUSIC INC.
SCIENCE LAB MUSIC
PRODUCTIONS LTD.

MISS YOU LIKE CRAZY
Writer MICHAEL MASSER
Publisher  PRINCE STREET MUSIC

MISS YOU MUCH
Writers JIMMY JAM
TERRY LEWIS

Publisher  FLYTE TYME TUNES

COMPOSERS

MORE THAN FRIENDS

Writers  JONATHAN BUTLER (SAMRO)
JOLYON SKINNER

Publishers 10 SKIN MUSIC, INC.
ZOMBA ENTERPRISES INC.

MR. DJ.

Writers  DALLAS AUSTIN
FENDERELLA

Publishers  DIVA DNE MUSIC
SPECTRUM Vil

MY FIRST LOVE

Writers  DAVID LEWIS
WAVNE LEWIS

Publisher  JODAWAY MUSIC

Black Music u

&
x
et

Black Music
Publisher of
the Year

EMI MUSIC
PUBLISHING

0ASIS
Writers MARCUS MILLER
MARK STEVENS
Publishers MCA, INC.
THRILLER MILLER MUSIC
TU TU SONGS
PARTYMAN
Writer PRINCE
Publishers CONTROVERSY MUSIC
W8 MUSIC CORP.
PUT YOUR MOUTH ON ME
Writers JEFFREY COHEN
EDDIE MURPHY
NARADA MICHAEL WALDEN
Publishers EDDIE MURPHY MUSIC
GRATTTUOE SKY MUSIC, INC.
VIRGIN MUSIC, INC.
REAL LOVE
Writer ANDRE CYMONE
Publishers EMI APRIL MUSIC INC.
ULTRAWAVE MUSIC
REAL LOVE
Writers DARELL DE BARGE
EL DE BARGE
Publishers DARELL DE BARGE MUSIC
JOBETE MUSIC CO., INC.
RHYTHM NATION
Writers JIMMY JAM
TERRY LEWIS
Publisher  FLYTE TYME TUNES
SARAH SARAH
Writers JONATHAN BUTLER (SAMRO)

JOLYON SKINNER
Publishers JO SKIN MUSIC, INC.
ZOMBA ENTERPRISES INC.

SHE WON'T TALK T0 ME

Writer LUTHER VANDROSS

Publishers  EMI APRIL MUSIC INC.
UNCLE RONNIE'S MUSIC

COMPANY, INC.

SHOWER ME WITH YOUR LOVE
Writer BERNARD JACKSON
Publisher  COLGEMS-EMI MUSIC INC.
SKIN I'M IN
Writer LARRY BLACKMON
Publisher PRI MUSIC, INC.
SLEEP TALK
Writers VINCENT BELL

ALVIN MOODY

RUSSELL SIMMONS
Publishers DEF JAM MUSIC, INC.

RUSH-GROOVE RECORD
PRODUCTION CORP.
SLAM CITY MUSIC

AUTHORS &

PUBLI

SO GOOD

Wiiter SUE SHIFRIN

Publishers  WARNER/CHAPPELL MUSIC, INC.
PALANCAR MUSIC

SOMEBODY FOR ME
Writers EDWARD ‘D.). EDDIE-F" FERRELL
NEVELLE HODGE
DWIGHT “HEAVY D.” MYERS
Publishers  E.F. CUTTIN' PUBLISHING
EMI APRIL MUSIC INC.
E Z DUZ IT PUBLISHING
NESS, NITTY & CAPONE
PUBLISHING, INC.
VELLE INTERNATIONAL

SOMETHING IN THE WAY YOU
MAKE ME FEEL

Writer ANGELA WINBUSH
Publisher ~ ANGEL NOTES MUSIC

SPEND THE NIGHT { CE NOIR )
Writer ANGELA WINBUSH
Publisher  ANGEL NDTES MUSIC

START OF A ROMANCE

Writers TOMMY MC CONNELL
JOSEPH WILLIAMS
Publisher  ALLIGATOR MUSIC COMPANY
STATE OF ATTRACTION
Writers JIMMY JAM
TERRY LEWIS
Publishers AVANT GARDE MUSIC
PUBLISHING, INC.
FLYTE TYME TUNES
STRAIGHT UP
Writer ELLIOTT WOLFF

Publishers ELLIOTT WOLFF MUSIC
VIRGIN MUSIC, INC.

SWEET SWEET LOVE
Writers ATTALA ZANE GILES
BILLY OSBORNE
VESTA
Publishers ACKEE MUSIC
ALMO MUSIC CORPORATION
CAPTZ PUB
CRITERION MUSIC CORPORATION
VESTA SEVEN MUSIC
SWEEY TALK
Writers GARY BROWN
STEPHEN CULLO

Publishers CUDDIE B MUSIC
DINER DOG MUSIC

2300 JACKSON STREET

Writer JERMAINE JACKSON

Publisher ~ BLACK STALLION MUSIC

TALK TO MYSELF

Writers TIM GATLING
ALTON STEWART

Publishers WHOLE NINE YARDS
WOKIE MUSIC
VERTIM MUSIC

TEDDY'S JAM

Writer TEDOY RILEY

Publishers  DONRIL MUSIC
ZOMBA ENTERPRISES INC.

TENDER LOVER
Writer PEBBLES
Publisher  JENN-A-BUG MUSIC

THEY WANT MONEY
Writer TEDDY RILEY
Publishers  DONRIL MUSIC
ZOMBA ENTERPRISES INC.

THIS TIME () WON'T BACK DOWN)

Writer CHARLIE SINGLETON

Publishers ALMO MUSIC CORPORATION
WUNTUN PUBLISHING

TUMBLIN’ DOWN

Writers TYRONE DOWNIE
ZIGGY MARLEY

Publishers ALMO MUSIC CORPORATION
KIMIKA MUSIC
ZIGGY MUSIC

TURNED AWAY

Writer DONNELL SPENCER, JR.

Publisher  HONEY LOOK MUSIC
TWO WRONGS DON'T MAKE IT RIGHT

Writer DAVID ALLEN JONES
Publisher  PERFECT TEN PUBLISHING
WILD THING
Writers MATT DIKE

TONE LOC

MIKE ROSS

MARVIN YOUNG
Publisher  VARRY WHITE MUSIC
WORKING OVERTIME
Writer CHRISTOPHER MAX
Publisher  MIKE CHAPMAN PUBLISHING

ENTERPRISES

YO MISTER
Writer PRINCE
Publisher CONTROVERSY MUSIC
YOU AND | GOT A THANG
Writers ADIL BAYYAN

AMIR BAYYAN
Publishers AMIRFUL MUSIC

TORIN MUSIC

YOU ARE MY EVERYTHING

Writers EVERETT COLLINS

DAVID PIC CONLEY
DERRICK CULLER

DAVID TOWNSEND
COLGEMS-EMI MUSIC INC.
DEEP FAITH MUSIC
MULTI-CULLER PUB

Pubiishers

SHERS



Smooth Sailing For Sound Shop Meet

Forecast Looks Sunny For Retail Chain

B BY GERRY wWOOD

GRAND CAYMAN, British West In-
dies—How do you follow a hurri-
cane? Randy Davidson, president of
Central South Music Sales and the
Sound Shop retail chain, does it by
throwing his largest convention yet,
announcing the addition of up to 20
new outlets, debuting a new training
video, holding a seminar on the legal
ramifications of running a store, and
staging showcases that should gain
record-breaking audiences for a mu-

sic-related convention.

The last Sound Shop conclave, held
here in September 1988, was inter-
rupted by the vicious pounding of
Hurricane Gilbert (Billboard, Sept.
24, 1988). The 1990 version, June
24-29, drew 297 attendees, plus a pro-
duction crew of 20 from The Nash-
ville Network. This convention fea-
tured sunny skies and breezy fore-
casts for the future. Davidson,
during the June 24 kickoff managers
meeting, reported that the company
had “by far” its best year last year—

SBK Launches U.S.-Based
Dance/Altemative Lahel

8@ BY LARRY FLICK

NEW YORK—In an effort to
strengthen its presence in dance and
alternative music, SBK Records
Group has formed SBK One, a new
custom label.

The announcement of the startup
by SBK principals Charles Koppel-
man and Martin Bandier comes less
than one year after SBK scored its
breakthrough hit with the No. 1 club
smash “Pump Up The Jam” by Tech-
notronic. Most of the label’s biggest
successes since have been in the pop
field.

SBK One is actually a domestic
version of an already existing UK.
counterpart bearing the same name.
Guy Moot, recently appointed senior

director of A&R international for
EMI Music Publishing and SBK, has
been tapped to head up stateside op-
erations, based in New York.

“The concept of this label is to be
at the cutting edge of progressive
music by developing our acts from a
street level,” says Moot. “I avoid cat-
egorizing our music ‘dance’ exclu-
sively because we plan on widening
our scope to include other forms of
alternative music, such as rap and
reggae.”

Since SBK One will be initially tar-
geting club play for its acts, Moot
says the label will be issuing 12-inch
vinyl singles exclusively. He adds,
however, that CD singles could be
phased in within a year.

(Continued on page 84)

Knebworth "90 Fest Wows
Fans With 11-Hour Benefit

B BY HUGH FIELDER

KNEBWORTH, U.K.—It was the
finest array of U.K. talent ever as-
sembled for a single show—Pink
Floyd, Paul McCartney, Eric Clapton,
Mark Knopfler, Elton John, Phil Col-
lins, Genesis, Robert Plant (plus Jim-
my Page for a three-song reunion),
CIiff Richard, Status Quo, and Tears
For Fears.

BP1, MCPS Dispute
Reaches U.K.’s
Copyright Tribunal

LONDON—Copyright Tribunal
chairman Michael Bowers has re-
served judgment after taking sub-
missions and hearing evidence
from the British Phonographic In-
dustry and the Mechanical Copy-
right Protection Society in their
dispute over a new mechanical
royalty rate (Billboard, June 23).
Bowers has promised a re-
sponse within two weeks and his
finding may entail a hearing of
the full tribunal on the issue.
Meanwhile, the BPI has advised
member companies to continue
the old statutory rate of 6.25% of
retail price under the terms of the
moratorium that expired June 30.

Little wonder that 120,000 tickets
for the Knebworth ‘90 Festival on
June 30 sold out within a week of the
show’s announcement last Decem-
ber.

There had even been speculation of
a “clean sweep” of U.K. megastars,
but the Rolling Stones and David
Bowie were preoccupied with their
tours and George Michael pulled out
in circumstances that left the orga-
nizers “angry and disappointed.”

The 11-hour parade of Silver Clef
award winners—the U.K. music in-
dustry’s highest accolade—was a
benefit for the music industry’s fa-
vorite charities: The Nordoff-Robbins
Music Therapy Centre for handi-
capped children and the BRITS
School for the Performing Arts,
which opens this fall.

Everybody dug deep into their
pockets, from the fans who shelled
out more than $50 a ticket, to Pink
Floyd, which spent more than
$100,000 hauling its spectacular stage
show out of mothballs. Record com-
panies paid more than $35,000 for a
hospitality tent to wine and dine
guests who watched the show on TV
monitors.

RadioVision International expects
to raise more than four times the
gate sales for TV sales worldwide.
MTV beamed six hours of updates,
interviews, and backstage action live
to the U.S. and Australia and will be
showing highlights of the show Sat-
urday (14).

(Continued on page 83)

and that 1990 looks even better.

During the past year, the number
of Sound Shop outlets has increased
from a total of 65 to 70. Plans call for
the addition of six to 10 stores each
year for the next two years. These
stores will most likely be located in
what Davidson terms the “glorified
Southeast” that, in a geographical
blip, somehow also includes Oklaho-
ma, Texas, and Indiana. Although the
operation may spread further into
the northeast, Davidson told Bill-
board, “We have no ambition to wind
up in New York City or Baltimore or
any place like that.”

Noting that one of the predomi-
nant themes of the convention was
hiring more qualified workers, David-
son introduced a 33-minute training

(Continued on page 84)

London Calling. Capitol recording group the London Quireboys celebrate after
their sold-out showcase at New York's Marquee. The British group recently did a
10-date U.S. tour with L.A. Guns in support of its album, “A Bit Of What You
Fancy,” and first single, *‘7 O'Clock.” The video for the upcoming single, I
Don't Love You Anymore,” is in rotation on MTV. Shown, from left, are Clark
Duval, director of artist development, Capitol Records; Joe McFadden, VP of
national sales, CEMA Distribution; Art Jaeger, executive VP, Capitol; Guy Bailey,
London Quireboys; Gene Rumsey, New York branch manager, CEMA; Spike
and Chris Johnstone, London Quireboys; Hale Milgrim, president, Capitol; Rudy
Richman, London Quireboys; Rand Bleimeister, VP of marketing, CEMA; Guy
Griffin and Nigel Mogg, London Quireboys; Lou Mann, VP of sales, Capitol; and
Laura G., regional marketing director, East Coast, Capitol.

JOHNNY GILL'’s eponymous solo album jumps to No.
9 on the Top Pop Albums chart, while “Poison” by Bell
Biv DeVoe—composed of three of Gill’s New Edition
colleagues—rebounds to No. 5. The irony of this top 10
double play is that New Edition didn’t make the top 10
with its latest album, “Heart Break.” But that was be-
fore Bobby Brown’s massive success with “Don’t Be
Cruel” boosted New Edition’s industry stature and me-
dia profile.

“Johnny Gill” is Motown’s first top 10 album since

New Edition Solo Successes Surpass (?;ﬁ)up;
John Hiatt, Eric B. & Rakim, Hornshy Surge

four years ago.

Gill's single “Rub You
The Right Way” jumps to
No. 7on the Hot 100 eight
weeks after it topped the
Hot Black Singles chart.
His follow-up, “My, My,
My,” jumps to No. 1 on
this week’s black chart.

Lienel Richie’s “Dancing

On The Ceiling” nearly
e
= ———

Jimmy Jam & Terry
Lewis supervised “Rub”;
L.A. Reid & Babyface oversaw “My, My, My.”

THREE ALBUMS explode in their second week on the
pop albums chart. John Hiatt’s third A&M outing, “Sto-
len Moments,” vaults from No. 147 to No. 76, already
becoming his highest-charting album to date. Hiatt’s ac-
claimed 1987 label debut, “Bring The Family,” peaked at
No. 107; his 1988 follow-up, “Slow Turning,” reached
No. 98.

Eric B. & Rakim’s first MCA album, “Let The
Rhythm Hit 'Em,” shoots from No. 65 to No. 34. It’s al-
most certain to top the No. 22 peak of “Follow The Lead-
er,” the group’s 1988 release for MCA's short-lived Uni
subsidiary.

Bruce Hornsby & the Range’s “A Night On The
Town” jumps from No. 62 to No. 29. It's their bid for a
third straight top five album.

FAST FACTS: The Time is headed for its biggest hit to
date as “Jerk Out” vaults from No. 53 to No. 32 in its
third week on the Hot 100. The group, featuring Morris
Day, Jesse Johnson, and Jimmy Jam & Terry Lewis,
landed back-to-back top 40 hits in early 1985 with “Jun-
gle Love” and “The Bird.” Both songs were included in
Prince’s smash film ‘“Purple Rain.”

The Chi-Lites landed just two top 10 pop hits, but
both of those early '70s classics are back on the Hot 100.
M.C. Hammer’s update of the Chicago quartet’s 1971
hit, “Have You Seen Her,” jumps to No. 46; Paul
Young's reading of its 1972 smash, “Oh Girl,” is the top
new entry at No. 88.

Depeche Mode lands its first top 10 single, as “Enjoy
The Silence” jumps to No. 8 on the Hot 100. The band’s
“Violator” album has been in the top 10 for three
months.

by Paul Grein

Ice Cube’s “AmeriKKKa's Most Wanted,” on Los An-
geles-based Priority Records, jumps to No. 19 on the pop
albums chart, one of the highest rankings an album has
ever achieved with such minimal pop and black radio
support.

Crosby, Stills & Nash’s “Live It Up” is the top new
entry on the pop albums chart at No. 90. Each of the tri-
0’s three previous studio albums made the top 10. “Cros-
by, Stills & Nash” peaked at No. 6 in 1969, “CSN” hit
No. 2 in 1977, and “Daylight Again” reached No. 8 in

. 1982.

Tom Cruise, whose
soundtracks keep him on
the charts more consis-
tently than most pop
stars, appears to have an-
other hit soundtrack as
“Days Of Thunder” en-
ters the pop albums chart
at No. 95. Cruise’s “Top
Gun” soundtrack logged
five weeks at No. 1 in
1986, “Cocktail” hit No. 2
in 1989, “Rain Man" reached No. 31 in 1989, and “Born
On The Fourth Of July” hit No. 32 in March.

Jeff Lynne’s flurry of hit production credits in recent
years aren’t yielding instant success for his solo debut
album, “Armchair Theatre.” The Reprise album, which
shot from No. 158 to No. 83 last week, falls to No. 97 in
its third week.

WE GET LETTERS: Rich Appel of CBS-TV in New
York notes that Mellow Man Ace’s “Mentirosa” is the
most extreme instance of a top 40 hit alternating be-
tween two languages. The Spanish/English smash sur-
passes Lou Monte’s “Pepino The Italian Mouse,” which
switched from Italian to English and back more than six
times . .. Appel adds that Madonna’s “Hanky Panky” is
not the first top 40 hit to explore the joys of spanking.
That barrier was toppled by Ray Parker Jr.’s 1983 song
“Bad Boy” with its teasing line, “Break out the leather,
baby.”

William Simpson of Los Angeles notes that Faith No
More’s “Epic” is one of the few top 40 hits whose title is
the namesake of a major record company. Among the
others: the Jackson 5’s “ABC” and Earth, Wind &
Fire’s “Fantasy.”

David Rosoff of St. Paul, Minn., notes that two weeks
ago marked the first time in nearly nine years that no
album in the top 10 on the pop albums chart had spent
more than 17 weeks on the chart.

Ian Wallis of Scarborough, Ontario, notes that Tom-
my Page’s “When I Dream Of You,” which peaked at
No. 42 a few weeks ago, is the first follow-up to a No. 1
single to fall short of the top 40 since Mike + the Me-
chanics’ “Seeing Is Believing” stalled at No. 62 last
year.
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Coretta Scr't King
Martin Luther Kirg, Jr.
Center for Nonviole-r. Social Change

The Reverend Jesse L. Jacksor, Sr.
Operation PUSH

Marian Wright Edelman
Chisdrews Defense Fund

w

Julins L. Chambers
NAAC® Legal Defense Fund

The Eenorable Julian Dixon
Congressoaal Black Cauces Foundation

LEAD BY EXAMPLE. ‘cBS
R ECORDS HAS AN EXEMPLARY REC-
ORD OF ADDRESSING AFRICAN AMERI-
CAN CONCERNS.”" —CORETTA SCOTT
KING, Founbing PRESIDENT AND CHIEF
ExecuTive OFFicer. MARTIN LuTHER KING.
JrR. CEeENTER FOR NON-VIOLENT SocCIAL
CHance. 8 “CBS RECORDS IS A LZADING
EXAMPLE AND BUSINESS ROLE
MODEL FOR CC-RPORATIONS.” — THE
ReEVEREND JESSE L. JACKSON, SR,
Founbping PrReEsICENT. OPERATION FUSH &
“CBS RECORDS HAS BEEN A GOOD
PUBLIC SERVIZE PARTNER, IMPROV-
ING THE LIVES OF CHILDREN—ESPE-
CIALLY POOR AND MINORITY. —MARIAN
WRIGHT EDELMAN, PresipznT. CHIL-
pren's Derense Funo B 'CBS RECORDS
HAS BEEN AN IMPORTANT PARTNER IN
OUR EFFORTS TO ENSURE EQUAL
RIGHTS AND ZQUAL OPPORTUNITIES
FOR AFRICAN AMERICANS.”—JuLIus L.
CHAMBERS, Director-CounseL. NAACP
LecaL Derense Funo @ "CBS RECORDS
HAS CONTRIBUTED IMMEASURA-
BLY TO THE EDUCATIONAL AND CUL-
TURAL EMPOWERMENT OF TOMOR-
ROW'S LEADERS.” —THE HCNORABLE
JULIAN DIXON, Forvier PresiDEnT. CONGRES-
sionaL Brack Caucus Founpation B ""CBS
RECORDS 3UPPORTS OLR QUEST
FOR EQUALITY IN SUCH CRUCIAL AREAS
AS EMPLOYMENT, TRAINING LITERACY.
EDUCATION. BUSINESS DEVELOP-
MENT. —JDOHN W. M ACK, PresiDenT.
Los AnceLes Urean Leacue & T HIS NATION
AND OUR COMMUNITY HAVE BEEN
THE BENEFICIARIES OF THE VISIONARY
LEADERSHIP AND EXTRAORDINARY AD-
VOCACY OF CBS RECORDS.'—THE
HONORABLE RONALD V. DELLUMS.
CHairmaN. ConGrEssioNaL Buack Caucus
g 'CBS RECORDS SUPPORT OF
THE NATIONAL CoOUNCIL OF NEGRO

WOMEN SET A STANDARD FOR

"'CBS’’ is a trademark of CBS inz. © 1990 CBS Records inc.

John W. Mack
Los Angeles Urban League

' ¥

The Hororable Ronald V. Dellums
Congressional Black Cascus

Dorothy I. Height
National Council of Negro Women, Inc.

Harriet R. Michel
National Minority Supplier
Development Council

Eddie N. Williams

Joint Center for Political
and Economic Studies

CARING AND COMMITMENT THAT EXEM-
PLIFIES THE BEST OF CORPORATE
RESPONSIBILITY." —DOROTHY |. HEIGHT,
PRresIDENT. CHIEF ExecuTive OFrFICER. N ATIONAL
CounciL of Nesro Wowmen. Inc. 8 “"WE
SALUTE OUR NATIONAL CORPORATE
MEMBER.CBS RECORDS.FOR LEADER-
SHIP IN THEIR INDUSTRY TO UTILIZE M-
NORITY SUPPLIERS." —HARRIET R.
MICHEL, PresipenT. NATIONAL MINORITY
SuppLiEr DEvELOPMENT CounciL B "WE
COMMEND CBS RECORDS FOR ITS
UNSTINTING RESPONSIVENESS TO THE
NEEDS OF MINORITY COMMUNITIES."”
—EDDIE N. WILLIAMS, PresipenT. JOINT
CenTER FOR PouiTicaL anp Econowmic
Stupes B 'WE DEEPLY APPRECIATE
CBS RECCRDS FOR THEIR UNPARAL-
LELED CORPORATE SOCIAL RESPONSI-

y

BILITY. —DR. RAMONA EDELIN,
PresiDeENT. Crier ExecuTive OFFICER. NATIONAL
Urean CoauTtion 8 “CBS RECORDS HAS
BEEN TRANSFORMING DREAMS OF A
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ALITIES FOR COUNTLESS YOUNG AFRI-
CAN AMERICAN MEN AND WOMEN."'
— CHRISTOPHER F. EDLEY, PresipenT.
Crier Executive Ofricer. UniTeED NEGRO COLLEGE
Funo @ "CBS RECORDS HAS DEMON-
STRATED THAT THERE IS SUCH A
THING AS ‘CORPORATE CONSCIENCE!!""
—THE HONORABLE ALAN WHEAT,
PresiDENT. ConGRrEssIONnAL BrLack Caucus
Founpation # "CBS RECORDS' COM-
MITMENT TO THE PROGRESS OF BLACK
AMERICA HAS BEEN EXEMPLARY."'
—THE HONORABLE LouUIs STOKES,
ForMER PrESIDENT. CONGRESSIONAL BLack Caucus
Founpation & "CBS RECORDS HAS AL-
WAYS BEEN THERE WHEN WE NEEDED
THEM." —JOHN E. JACOB. Presipent. CHiEF

E xecutive OFffFicer. THE NaTIONAL URBAN LEAGUE

CBS RECORDS

Lw. Ramona Eddin
Natwnal Urban Coaltion

Christopher F. Edwy
United Negro Colleze Frnd

The Honorable Alaa Wheat
stonal Beack Caucus
oundazion

John E. jarob
The Natonal Urben League

The Honorcble "ouis Stokes
Congressio=al Back Caucus
Foundation



d NEW D4AWN
FORESQUIRE

SEAN

“I DONT MIND”
“MATTER OF PRIDE”

...and coming in July

DEBRA TORRE

“STEP IT OUT”

a hot, high-energy
debut album that takes
No Prisoners.

A NEW DAWN...A NEW DECADE...A NEW ERA...
FOR AN INDEPENDENT LABEL WITH A BRIGHT FUTURE

" Distributed by “@
U A TN ESQUIRE RECORDS . LITTLE MAJOR RECORDS M
{C ’%FD i 177 East 2nc Street Watch for socn-to-be-opened L.A. office 244 West 54th Street, Ste. 603
WS Rie S0 Huntington Station, NY 11746 New York, NY 10019 -
A ¥ Phone: (516) 547-0600 Phone: (212) 757-7222 -
'ESQUI‘R'EJ Fax:  (516) 547-0252 [] Fax: (212) 757-7567  LUTTLEMAJOR RECORD
F f o o a5 © Public Relations Represzntation: Richard Gersh Associates, Inc.; 301 W. 57 St., NYC 10019 « (212) 757-1101



Billooard.

GROUP PUBLISHER:

JOHN BABCOCK JR.

Associate Publisher /Director of Marketing & Sales:
GENE SMITH

Managing Editor:

KEN SCHLAGER

Director of Charts:

MICHAEL ELLIS

Editorial Director of Special Issues (L.A.):
ED OCHS

General Manager/Nashville: GERRY wOOD

W EDITORIAL
Deputy Editor: IRV LICHTMAN
Senior News Editor: Ken Terry
Special Issues Editor: Robyn Wells (N.Y.)
Bureau Chiefs:
Dave DiMartino (L.A.), Bill Holland (Washington)
Assistant News Editor: Bruce Haring (N.Y.)
Art Director: Jeff Nisbet
Copy Editors: Marilyn Gillen, Paul Verna
Radio: Sean Ross, Editor (N.Y.)
Craig Rosen, Reporter (L.A.)
Phyllis Stark, Reporter (N.Y.)
Talent: Thom Duffy, Editor (N.Y.)
Chris Morris, Associate Editor (L.A.)
Black Music: Janine McAdams (N.Y.)
Country Music/Nashville: Edward Morris, Editor
Debbie Holley, Assistant Editor
Dance Music: Bili Coleman, Editor (N.Y.)
Home Entertainment: Jim McCullaugh, Editor (L.A)
Home Video: Paul Sweeting, Editor (N.Y.)
Marketing: Earl Paige, Editor (L.A.)
Retail: Ed Christman, Editor (N.Y.)
Music Video: Melinda Newman, Editor (N.Y.)
Technology/Pro Audio: Susan Nunziata, Editor (N.Y.)
Music Research/Analysis: Paul Grein, Editor (L.A.)
Editorial Assistants: Deborah Russell (L.A.),
Larry Flick (N.Y.), Trudi Miller (N.Y.)
Contributors: Carlos Agudelo (Latin),
Jim Bessman (N.Y.}, Lisa Collins (Gospel),
Bob Darden (Gospel), Is Horowitz (Classical),
Don Jeffrey (Financial), Kirk LaPointe (Canada),
Jeff Levenson (Jazz), Moira McCormick (Chicago)

B INTERNATIONAL

International Editor-In-Chief: ADAM WHITE
Chief European Correspondent: Mike H y
International News Editor: Peter Jones (London

W CHARTS & RESEARCH

Associate Director of Retail Research: Geoff Mayfield
Sr. Chart Mgr., Black/Jazz/Gospel /Rap: Terri Rossi
Research Operations Manager: Bob Benjamin

Chart Managers: Anthony Colombo (Album Rock),
Constanza Garcia (Latin), Doug Grober (Jazz/Gospel),
Eric Lowenhar (New Age/World Music/Classical),
Mark Marone (Modern Rock), Marie Ratliff (Country),
David Runco (Rock/Crossover), Sharon Russell
(Dance/Crossover), Marc Zubatkin (Video)

Systems Manager: James Richliano

Asst. Systems Manager: Michael Cusson

Research (N.Y.): Roger Fitton (retail supervisor),

Ron West (radio supervisor), Ricardo Companioni,
Steven Graybow, Paul Page, Silvio Pietroluongo
Administrative Asst.: Karen Fulgenzio

B MARKETING & SALES

Advertising Director, Music/Video/Pro Sound:
Jim Beloff

Advertising Director, Directories: Norm Berkowitz
Promotion Director: Sumya Ojakli

Advertising Services Mgr.: Karen O'Callaghan
N.Y.: Ken Karp, Andy Myers, Melissa Subatch,
Jon Guynn, Alex Kelly, Dana Donato
Ciassified: Jeff Serrette, Chic Walker

L.A.: Christine Matuchek, Arty Simon,

Anne Rehman, Marv Fisher, Melinda Bell
Nashville: Lynda Emon, Carole Edwards
Europe: Richard Chapman, 71-323-6686
Tokyo: Bill Hersey, Aki Kaneko

Milan: Lidia Bonguardo, 011-0362-58-44-24
Sydney: Mike Lewis, 011-61-2-699-6995

B PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Mgr.. John Wallace
Advtg. Production Coordinator: Jane Beal
Systems Manager: James B. Dellert

Edit. Production Manager: Terrence C. Sanders
Asst. Edit- Production Mgr.: Drew Wheeler
Directories Production Mgr.: Len Durham

B ADMINISTRATION

V.P. & Executive Editorial Director: Lee Zhito
Divisional Controller: Peter Philipps

Directories Publisher: Ron Willman

Director of Database Services: Raymond H. Heitzman
Distribution Director: Edward Skiba

Circulation Manager: Deiadre Helm

European Circulation Mgr.: Sue Dowman (London)
Dealer Copy Sales: Brad Lee

Dir. of Licensing/Special Projects: Georgina Challis
Credit: Nick Caligiuri

Assistant to the Publisher: Mary Runce

H BPI ENTERTAINMENT DIVISION
President: SAM HOLDSWORTH
President, BPI Europe Ltd: THEQO ROOS

H BP! COMMUNICATIONS INC.

President & Chief Executive Officer:

GERALD S. HOBBS

Executive Vice President: Sam Holdsworth

Senior Vice Presidents: Ann Haire, Paul Curran
Vice Presidents: Rosalee Lovett, Theo Rogs,

Martin R. Feely, Lee Zhito, John Babcock Jr.,

Gienn Heffernan, Howard Lander, Robert ). Dowling
Chairman Emeritus: W.D. Littleford

H BILLBOARD OFFICES:

New York Los Angeles
1515 Broadway 9107 Wilshire Bivd.
N.Y., N.Y. 10036 Beverly Hills, Calif. 90210

212-764-7300

telex 710-581-6279
fax 212-536-5358
Nashville

49 Music Square W.
Nash., Tenn. 37203
615-321-4290

fax 615-327-1575
London

3rd Floor

23 Ridgmount St.
tondon WC1E 7AH
71-323-6686

Fax: 71-323-2314
71-323-2316

213-273-7040

telex 66-4969

fax 213-859-5302
Washington, D.C.

806 15th St. N.W.
Wash., D.C. 20005
202-783-3282

fax 202-737-3833

Tokyo

Hersey-Shiga International
402 Utsunomiya Building
6-19-16 Jimgumae
Shibuya-ku, Tokye 150
011-81-3-498-4641

fax 011-81-3-581-5822

COMMENTARY IR

Gold Rush Or Recession Scenario?

MUSIC PUBLISHERS ‘GO FOR BROKE’

B BY LEEDS LEVY

Everybody’s asking, “Why do pub-
lishing deals cost so much?”

Why are several major music
publishing companies falling over
one another to obtain the publish-
ing rights to new acts’ debut LPs?

I believe the answers to these
and other questions can be drawn
from several parallels between the
music publishing and the motion
picture businesses. It seems that,
just like the big movie studios
whose voracious appetite for new
scripts has created hyperinflation
in movie production costs, the mu-
sic publishing world is also “going
for broke.”

Musie publishers, like their mo-
tion picture studio counterparts,
don’t appear to be letting up in the
race for acquisitions of new, un-
proven talent. The hunt for the
next big hit has music publishers
in their own spending frenzy. But
everyone seems to be asking why
or how it got to this point.

Well, the movie moguls believe
the fuel behind their fire is the re-
sult of the wave of consolidations
that has swept the motion picture
industry over the past few years.
That notion has a familiar ring to it
when one considers the purchases
of UA Music by CBS, of the CBS

music publishing interests by SBK
Entertainment, and, most recent-
ly, of SBK by EMI Music.

In fact, within the last 10 years,
the business has seen an astound-
ing consolidation. Remember
Chappell Music, Screen-Gems Mu-
sic, ABC Music, East Memphis Mu-

incurred, one wonders about the
fiscal strength of the acquiring
players. Yet the spending contin-
ues. Just like our movie cousins,
some of the money driving up the
prices comes from new cash-rich
parents like Sony Corp.

The next question is, where is all

appears rosy, but
so did the junk

Leeds Levy is president of MCA

‘So far it all

bond market’

Music.

sic, Belwin Mills, Al Gallico, Co-
lumbia Pictures Publishing, Com-
bine Music, Tree Music, Welk
Music, Sunbury/Dunbar Music,
New York Times Music, ete.? On
one hand, the result of this real-
life game of musical chairs has left
the acquiring music publishers
rich in catalog depth. But on the
other hand, given the premium
prices paid and the massive debt

this leading? Well, the payoff
comes, hopefully, from increases
in the mechanical royalty rate,
new revenue sources from new
technologies (e.g., CD, VCR,
CDV), more frequent use of music
in feature films, television and ca-
ble productions, the futuristic vi-
sion of new European markets,
ete.

The alternate scenario looks a

lot like a scene from the dark days
of 1979, when the supposedly re-
cession-proof record business hit a
wall. It is equally reminiscent of
the words of Merrill Lynch’s Har-
old Vogel, who recently said of the
movie business, “It’s highly un-
likely that some of these [deals]
will ever [recoup].” Will many of
these publishing transactions ever
realize the returns that were origi-
nally promised?

Of course, that’s the pessimistic
view. And one must certainly dif-
ferentiate between the purchase
of standard catalogs and the acqui-
sition of new, highly speculative
rights (the music publishing equiv-
alent to scripts). The latter kind of
transactions are completed by pub-
lishers in an effort to maintain
market share or chart presence, to
fill in for the loss of old catalog
due to the loss of administration
rights, renewals, termination of
rights, and even the loss of copy-
right protection as works enter the
public domain.

So far, it all appears rosy, but
then again, so did the junk bond
market. It therefore remains a
challenge to all of us to be respon-
sible, prudent, and very flexible in
dealing with our rapidly changing
business in order to ensure a
strong and prosperous future.

Disks, Yes; Gompact, No .

B BY DAVE DIMARTINO

Q: What does a record collector
do?

A: Buy records.

Q: What else does a record col-
lector do?

A: Buy them all over again.

Why am [ talking about this?

Yesterday I was explaining my
theories about CD shelves to some-
body. I build them myself—it
saves money—and I'm building
them more and more often. I was
telling these people what you may
already know: CDs may be disks,
but they’re not compact. They take
up more room than records—or at
least more wall space—and if
you've got a shelf crammed with
CDs, you can'’t just shove that new
CD in. You've got to pull a bunch
out, file the new one, and move the
rest of your collection to the right
by one CD-width. It’s one reason

I'm not looking forward to CD re-
issues by Aalon, Aardvark, or, for
that matter, the A’s.

But I guess the point is, if I al-
ready have those acts’ LPs, why
would I even consider getting new
versions on CD?

Because they sound better, you
say.

OK, right. So let’s say I'm a Jimi
Hendrix fan (I am) and love “Elec-
tric Ladyland’ (I do). I bought the
LP back in 1968. I liked it so much I
wore it out. | bought a new one in
the mid-"70s. When I bought a CD
player, the Hendrix CDs were
available only as German imports.
I paid $30 for a risqué cover and
two CDs that featured LP sides 1
and 4 on one disk and sides 2 and 3
on the other. And the sound was
good, but not great. So when Re-
prise finally issued it here a few
years ago, it was cheaper, it was
sequenced properly, and it sound-

HEATED UP OVER PEPPERS REVIEW

I am writing in regard to Evelyn Mec-
Donnell’s review of the Red Hot Chili
Peppers live at the Ritz in New York
(Billboard, June 2). Maybe McDonnell
was just seeing what she was looking
for, but her statement about the audi-
ence being ‘“‘mostly male, mostly
white” was just not true. I saw plenty
of female fans there, along with
some Asian ones, African American
ones, etc. And they all sang along to

“Party On Your Pussy.” I mean, it’s
a funny song. Sometimes I wonder if
feminists like McDonnell want to sim-
ply abolish sexual relations between
men and women. They certainly seem
to be against men referring to wom-
en in any sexual way whatsoever, be
it in jest or appreciation. Well, she’s
giving the rest of us a bad name. This
is not the agenda of most women’s
rights advocates. Lighten up!

Also, your magazine has still not
apologized for mislabeling the photo-
graph of Voivod in your recent
Heavy Metal spotlight. For shame!

Crystal Meth
New York

. . Just Ask A Gollector

ed better. So I bought it. Now it’s
available on one CD. It’s even
cheaper. It sounds even better.

So at this very moment, at my
house, on my various shelves, |
have two copies of “Electric Lady-
land” on vinyl—and don’t forget
it's a double LP—and could, if I'd
caved in, have five CDs bearing
the same music. Or, in more practi-
cal terms, more than 2!/, inches of
one album.

Bear in mind two things: (1) Hen-
drix is by no means my favorite
artist ever; and (2) he recorded lots
of other albums [ also collect. In
all configurations.

But so what, you say. Once you
get the best copies of the CDs, you

can sell off the albums and “‘con-
solidate.” Right, sucker. As long
as | have the room—and a wife
who doesn’t know how to use a
gun—you think I’d risk ditching a
favorite LP? What if: (1) The origi-
nal master was lost, and my LP is
actually a better copy of the re-
cording than the CD? (2) The label
cheaped out on the artwork and
didn’t include lyrics and/or full
cover art? (3) I could sell my origi-
nal, mint-condition copy of the
first Soft Machine album to a col-
lector in Germany for $35 if I
wanted to, so [ better hang on to it
because it’ll probably be worth
even more in a few years?

(Continued on page 63)
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Wake-Up Beat. Album WNOR-AM-FM
Norfolk, Va., woke up the market by
sending morning show intern Chuck
“The Intern” out on the back of a
pickup truck, where he performed a
4/,-hour drum solo while being driven
around the city. The stunt was an
attempt to get into a local record book.
Other records being set inciude longest
Spam toss and largest jellyfish.

Meeting The Demands Of Commuter Marriages

B BY SEAN ROSS

NEW YORK—“It’s a hell of a test,”
says WBLS New York PD Ray Boyd.
“It certainly lets you know if your re-
lationship is worth having or not. If
you don’t have an extremely strong
relationship, I wouldn’t recommend
it.”

“It's frustrating at times,” says
Vinny Brown, PD of rival WRKS.
“It’s lonely at times. It's everything
you would think it is.”

Both of New York’s urban PDs are
survivors of commuter marriages.
For six months, Boyd and his wife,
Melanie, took turns flying between
New York and Atlanta, where she
had just begun a new real estate proj-
ect when Ray got the call from
WBLS. Brown, whose wife, Anita,
works for Black Entertainment Tele-
vision, has been commuting for two
years while his oldest son finished
high school in Washington, D.C.

FGC Revises
Minority Policy

EBY BILL HOLLAND

WASHINGTON, D.C.—Is it legiti-
mate for a company to include a non-
investing minority partner in a firm
and then apply to get a minority pref-
erence for a new radio station? Not
according to the FCC. After a Califor-
nia company attempted to do this, the
commission, in a review board deci-
sion, called the group’s actions a ma-
nipulation of the FCC’s minority pref-
erence rules. Fresno FM Limited
Partnership, which includes Mary-
land Lt. Governor Melvin A. Stein-
berg as well as other Maryland and

WASHINGTON
ROUNDUP

California investors, filed an applica-
tion for a Fresno, Calif., FM license.

Fresno was first granted the li-
cense because of the preference giv-
en to noninvesting partner Jesus
Cruz, but competitors appealed the
case to the review board, which re-
cently found the company’s proposal
“not a bona fide business arrange-
ment,”’” adding that the group at-
tempted to “exploit artificially” the
commission’s minority preference
plan. Fresno is now appealing the
case to the full five-member commis-
sion.

FCC BOGTS ROOT
The FCC has formally disbarred in-
dicted Washington communications
attorney Thomas L. Root from prac-
ticing law before the commission.
The action is effective July 6.
(Continued on next page)

In a business of constant personnel
flux, a higher-than-usual number of
commuter marriages seems inevita-
ble. “When both people are in broad-
casting, sometimes there isn’t a job
for both people at the same time.
Usually, you have to go where the
jobs are,” says Bolton Research’s
Lou Patrick. When Patrick became
PD of WKSZ Philadelphia, his wife
Chris stayed at Fox-TV in Washing-
ton, an arrangement that lasted for
16 months before she came to Phila-
delphia.

WOKS/WFXE Columbus, Ga., PD
Philip David March has a similar sto-
ry. When urban WJYL Louisville,
Ky., changed format, he went to af-
ternoon drive at KATZ-FM St. Lou-
is—four hours away. Before his wife
could join him, he got his first PD job
in Columbus. “A month after I ar-
rived here, she received a promotion,
and because she works in a much
more stable industry, we decided she
would stay in Louisville and continue

with her career goals and [ would try
to continue with my career goals,”
March says.

Says Brown, “I wasn’t going to
deny my wife her opportunity with
BET just because I had a job in New
York. I figured it was the payback
since she had followed me all over the
country.” Brown came to WRKS
first as a jock, before becoming MD,
then PD. Had he come to WRKS as
PD, Brown says, his family would
have come with him. Now, he says,
Anita is making plans to move to
New York.

KRZY/KRST Albuquerque, N.M.,
PD Don Cristi’s two-year commuter
arrangement was one of many in the
radio industry that was supposed to
last only a short while. Cristi’s wife
managed to sell a business they
owned in a year, but selling their
house took two years.

“[In the] long term, as strange as it
sounds, commuting may have helped
our relationship,” says Cristi. “We

had already been married 15 years.
It’s not unusual for a couple to take
each other for granted after that
time. The two-year commute kept us
from doing that. Certainly, when we
got together on the weekends, there
wasn’t enough time to fight.”

Patrick says his commuter mar-
riage “worked pretty well at first. We
got to spend the weekend together,
which, in reality, is when you have
more time together anyway.” When
the couple was together in Washing-
ton, “she was working nights, and I
was working the 8 am.-7 p.m. hours
of a PD. We were in the same build-
ing, but we’d see each other for may-
be 30 minutes when we got to work.
So we figured it would really be no
different, except for the two-and-a-
half-hour drive each weekend.”

But about halfway into the 16
months of the commuter marriage,
Chris got a better offer in D.C. that
involved working weekends. At that
point, Patrick says, “things started to

get shaky because we weren't seeing
each other a lot.” Finally, Chris
moved to Philadelphia. Commuting,
Patrick says, “was probably about
20% of her income. We figured that
she could take a minor pay cut to
come up here, and we’d still be in the
same ballpark.”

Surprisingly, not all the radio
people interviewed about commut-
er marriages have actually added
up the monetary costs involved,
with several saying they were
afraid to even think about it.
WRKS’ Brown says that “what we
pay on long distance each month is
enough to pay a car note.”

Patrick points out that his ar-
rangement worked as long as it did
only because there wasn’t much
distance involved. “If everybody
made $250,000 a year to own a pair
of airline seats, it would make a lot
of sense. But if it’s too far, it’s a
problem.”

(Continued on page 23)

Some PDs Destroy Morning Shows To Save Them

B BY CRAIG ROSEN

LOS ANGELES—When is it time to
blow up your morning show? Some
PDs say that despite the importance
of mornings as an anchor for the rest
of the day, it's necessary to destroy
the existing show to when a key per-
sonality is ousted. It’s also important
to have a buffer period before a new
personality debuts. Others say that
the destruction of a longstanding
morning show is necessary to give
the replacement a fresh start.

WLOL Minneapolis OM Gregg
Swedberg says he realized it was
time to alter the station’s longstand-
ing morning show of John Hines &
Bob Bergland two years ago when,
even after using a direct-TV promo-
tion, the whole station was up except
In mornings.

According to Swedberg, attempts
to have the duo try to adapt to youn-
ger demographics failed, so it was
time to make a change.

“The morning show was the radio
station,” he says. “It was everything
we talked about and almost all the
promotions were tied in to mornings.
Hines & Bergland were WLOL and
WLOL was Hines & Bergland.”

Swedberg eventually decided to
keep Hines on board, but broke up
the duo that Twin Cities residents
had been listening to for eight years.

In order to help “erase the old im-
age,” Hines hosted the show solo for
a while. “We didn’t want to go from
one show immediately to a new one,”
Swedberg says. “People don’t like to
forgive the replacement.”

Eventually, midday personality
Pam Lewis was brought in to join
Hines on an interim basis. But the
show was kept basically bare bones,
without a lot of comedy or production
bits.

When all the deals were signed for
the new morning team, Swedberg
“blew the whole thing up totally.”
Hines signed off June 15, saying,
“Have a nice life,” and leaving listen-
ers wondering if he would never re-
turn to the station.

The following week the unhosted
morning show featured a synthesized
clock during time checks and occa-
sional promos and jokes teasing that

‘The zoo concept
is bigger than
the sum of its parts’

the new morning show was coming
soon.

On June 25, the new morning show
debuted, with Hines returning and
new co-hosts Mike Miller and Eleanor
Mondale also on board. “If something
is clearly not very popular you can re-
place it right away,” Swedberg says.
“But if it's something that has been
on the air for a while and has a loyal
core, it’s best to keep the replacement
well separated.”

WHTZ (Z100) New York had a dif-
ferent experience with its morning
show. The longtime market leader
had begun to dip in the ratings.
Meanwhile, rumors began to circu-
late that “Morning Zoo” co-host Bri-
an Wilson was leaving the show
when Wilson made some negative re-
marks about the station in the local
press. PD Steve Kingston decided
that action had to be taken.

“There is no way we could have
brought [Wilson] back in,” Kingston
says. So the Monday immediately fol-
lowing the day the remarks ran in the
paper, the “Morning Zoo” was off the
air. Instead, character Mr. Leonard

sat in, bumbling around the studio
and attempting to figure out what
was going on.

When the zoo returned two days
later, Kingston said it was “listener
driven.” Ross Brittain remained on,
but Wilson was gone. Kingston says
no one really noticed a change. “Here
the zoo concept is to have each per-
sonality play bit parts within an en-
semble cast. Even with Brian being
disengaged, the zoo concept re-
mained intact. The zoo concept is big-
ger than the sum of its parts.”

Kingston says that when one mem-
ber of the ensemble leaves, he or she
is not sorely missed. Some listeners,
he says, still think Scott Shannon is
part of the morning zoo.

“The reason we blew it up was just
a little shock value,” he adds. “We did
it to reunite the family, our zoo, and
our listeners, and rally around the
morning show. It was a publicity
stunt. Never at any moment did we
think of detonating or destroying the
zoo [for good].”

According to Kingston, the shake-
up benefited the station. “It has been
a cleansing process,” he says. “The
show will be better off.”

Edens Broadcasting VP Gary Wall
knows the morning-show dilemma all
too well. AT WRBQ (Q105) Tampa,
Fla., Wall recently went through a
crisis when morning man Cleveland
Wheeler was unsure if he wanted to
remain at the station and took some
time off. Last fall in San Diego,
KKLQ (Q106) could not come to
terms with morning co-host Jack
Murphy, and he soon exited. Three
weeks later, Terence McKeever also
exited, leaving mornings empty. Yet
Q106 did not abolish its morning
show, nor did it start using talking
clocks. Instead, Wall went on the air
and did it himself. “Everyone pulled

together tighter, and we actually
went up [in the ratings],” Wall says.

Rather than hire someone quickly,
Wall says he took his time and finally
hired John Murphy seven months lat-
er. “We weren't renouncing Murphy
& McKeever,” Wall says. “It just
came apart.”

Wall questions whether eliminat-
ing a morning show is necessarily the
right thing to do to survive a crisis.
“If you had success, why would you
want to go and say that what you
were doing sucked?” he asks. Yet he
maintains that in cases in which the
station has nothing to lose, it could be
a good strategic move.

When WKXX (X106) Birmingham,
Ala., PD Mark Evans’ morning show
decided not to renew, X106 dealt with
the situation by running a hostless
morning show with a synthesized
clock on time checks. The morning
show is music intensive, but still in-
cludes regular features such as
weather and traffic. The hostless
show has been running since May 1.

“Whoever we bring in, we want
them to have a fresh start, instead of
Band Aid-ing the situation with a
part-timer or midday person,” Evans
says.

Surprisingly, the hostless show has
been rating better than the previous
X106 morning show. “People who
want an alternative and hear a lot of
music are pretty pleased,” he says.
“But it's not something we are plan-
ning to do forever.”

Even crosstown rival WAPI-FM
VP of programming Mark St. John
says X106's hostless show is an im-
provement over its previous incarna-
tion. “We just figured it was some
sort of interim measure,” he says.
“But they are actually doing better
than they were before.”
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Who Told How To Call Crusader? Exactly;
Midwest Stations Have A Beef With k.d. lang

KLSX Los Angeles air personal-
ity Susie Who was so upset when
anti-porn crusader Jack Thomp-
son denounced Bruce Springsteen
for letting 2 Live Crew leader Lu-
ther Campbell permission to use
the melody of “Born In The USA”
for his new “Banned In The USA,”
that she called directory assis-
tance to get Thompson’s home
phone number and then gave out
the number over the air June 28.
After receiving a number of alleg-
edly obscene phone calls from
KLSX listeners, Thompson called
the station and threatened legal
action. In response, Who read a
statement from KLSX GM Bob
Moore on the air asking listeners
to stop calling Thompson. Moore
also invited Thompson to guest on
the KLSX public affairs show
“California Conference Call’”’ to
discuss the matter, but so far
Thompson has declined that offer.

Instead, he says he has filed
complaints with the Federal Com-
munications Commission and the
Los Angeles Police Department.
“I have told the radio station that
they will have to satisfy me as to
how [they] will deal with Susie
Who, who did this thing,” Thomp-
son says. “I’ve gotten at least 30
long-distance obscene or harass-
ing phone calls. KLSX has indicat-
ed no satisfactory remedy.”

Meanwhile, in a beef of a differ-
ent kind, KRVN Lexington, Neb.,
initiated a ban of k.d. lang records
on June 26 in response to the coun-
try singer’s anti-beef stance. “Un-
der no circumstances will anyone
on this staff be allowed to play any
music by k.d. lang until such a
time as she publicly renounces her
ties with People for the Ethical
Treatment of Animals and her fa-
natic anti-meat philosophy,” read a
station memo. The lang ban is iron-
ic given the resistance she already
faces at country radio (Billboard,
March 10). At KRVN, for instance,
lang received airplay on the sta-
tion only two or three times a
week.

WASHINGTON ROUNDUP

(Continued from preceding page)

The lawyer awaits sentencing Aug.
6 after pleading guilty to five felony
counts of counterfeiting and forging
federal documents. He has also been
charged with client fraud and lying to
the FCC. Last month, Root pleaded
not guilty in North Carolina to 445
counts of securities fraud and other
charges in connection with his han-
dling of radio station licensing cases
before the commission.

FCC FINE LIMITS UP 12.5%

The FCC can now implement legis-
lation adopted last year that will al-
low it to raise its ceiling for violations
fines to $25,000 per day, with a limit
of $250,000 for any violation. These
large fines would be for egregious
actions, according to the commission.

Previously, the commission could
levy fines of up to $2,000 per day,
with a ceiling of $20,000.

KRVN farm service director
Rich Hawkins stresses that the
action isn’t against lang, only the
cause she is supporting. “We don’t
have any problem with her music
and lifestyle,” Hawkins says. ‘“We
have vegetarians on the staff. She
is simply involved with a campaign
that could destroy some of our lis-
teners’ livelihoods.” The station is
encouraging listeners to send in
postcards to the station that will
be forwarded to lang. More than
200 have been received so far.

by Sean Ross with
Craig Rosen & Phyllis Stark

Other stations have also fol-
lowed suit with a ban on lang rec-
ords, including the Missouri-based
Shepherd Enterprises’ KRES Mo-
berly, Mo., KAAN Bethany, Mo.,
and KTJJ Farmington, Mo. But
KRES PD Ken Kujawa admits
that lang doesn’t get much airplay
on the stations in any case.

The Mid-America Ag Network,
which runs a few small stations in
Kansas, also has banned lang ma-
terial. So has CKDQ Calgary, Al-
berta. Rival CFAC has responded
by preceding lang’s records with
the sounds of cows mooing.

Yet the usually conservative
Great Empire chain, which does
play lang, decided against a ban.
CEO Mike Oatman says that the
10-station group, which includes
KTTS Springfield, Mo., polled its
listeners. ‘“About 45% said she
shouldn’t be banned, 30% said take
her off, and the rest felt it was a
nonissue,”” Qatman says. “We
didn’t want to give it a lot more
publicity than it was worth.”

PROGRAMMING: SMITH GOES WYLD

Jimmy Smith, former PD of ur-
ban WGCI-FM Chicago, is the new
OM of similarly formatted WYLD-
FM New Orleans. Across town,
Bob Mitchell, former PD of top 40
WEZB (B97), is now interim PD of
hot AC WMXZ until a full-time
person can be named. John Volpe
remains on for p.m. drive.

Religious WXLN Louisville,
Ky., has made its long-anticipated
switch to what owner Buddy Scott
calls adult-slanted top 40; the sta-
tion is now WZKS (Kiss 104) ...
Another easy listening outlet has
begun the transition toward soft
AC. WLYF Miami went from 25%
to 75% vocals on July 1.

Adult alternative KKSF San
Francisco MD Nick Francis is the
new PD of similarly formatted
KNUA Seattle, replacing Ralph
Stewart, who is expected to stay
with the station in another, yet un-
determined capacity. KKSF also
loses night jock Josefa to rival

KBLX for middays. She replaces
Belle Nolan.

Sandusky Radio has eliminated
the VP of programming position.
Jeff Sattler (602-852-0222) is out
after 10 years with the company
... Top 40 KRBE Houston PD
Adam Cook (713-493-3676) has
been replaced by top 40 WAPW
(Power 99) Atlanta OM Steve Wyr-
ostock July 16. Power 99 promo-
tion manager Toby Gerson be-
comes OM there. Roberta Gale
joins the station as part of the
Power 99 Breakfast Club from
WRBSB (B104) Baltimore.

WMMS Cleveland has finally
named a PD; WAZU Dayton, Ohio,
PD Michael Luczak starts July
16. No replacement has been
named in Dayton ... AC WAXY
Miami PD Michael Ward is now
marketing director. News director
Rob Sidney is upped to MD and
will be interim PD until a replace-
ment is named for Ward.

N/T WSMB New Orleans PD/
talk host Ron Hunter was fired
following the suicide of his wife
last week, hours after she called
the station and discussed their
marital problems over the air. GM
John Mikovich says Hunter’s dis-
missal had been in the works, but
putting his wife on the air rather
than hitting the dump button was
the last straw.

Top 40/dance WNRJ Columbus
PD/morning man Mike Motley is
out. APD/afternoon jock Bob
Summers is upped to PD, while
MD/evening jock Steve Edwards
is upped to APD. Summers moves
to mornings. Edwards moves to af-
ternoons. Night jock Eric Banks
moves to evenings.

N/T WSUN Tampa, Fla., has re-
turned to country. Two staffers,
Bill Burnett and Sharon Taylor,
remain for mornings, and Burnett
adds news director duties. No oth-
er shifts have been filled at the
station, which is billing itself as
“classic country.”

Vancouver, British Columbia,
which had one of Canada’s first ur-
ban outlets in the early '80s—the
former CJAZ, now CKKS—will
get another one around the begin-
ning of next year. The Canadian
government has granted a dance
license to the owners of oldies AM
CISL (C-Isle).

AC/religious combo WEWO/
WSTS Fayetteville, N.C., became
simulcast top 40 combo WMXF-
AM-FM (Mix 96) on July 2. Former
FM PD Jerry Stout stays on as a
copywriter; AM PD/morning man
Tank Sherman moves to over-
nights. PD/morning man Dale
O’Brian joins from similar duties
at top 40 WKSI Greensboro, N.C.,,
bringing with him midday man
Sean Michaels, who assumes the
same duties at Mix 96, and WKSI
overnighter Sammy Simpson who
joins for late nights. Two former
WJMH (102 Jamz) Greensboro
staffers round out the new Mix
staff: Midday man Gary Cannon
does afternoons under the name
Pete Moss; night jock Scott Rob-
bins will do evenings as Joe
Mama.

Metro radio group for $2.5 million.

newsline.. [

SHELLY OWENS has been transferred from former Gannett property KNUA
Seattle, where she was VP/station manager, to KKBQ Houston, where
she assumes the newly created position of VP/business manager. Also,
GM Brenda Adrience adds president stripes at KOAI Dallas.

JON COLEMAN exits as VP/radio for Capitol Broadcasting; he will also buy
back that company’s share in his Coleman Research firm.

KSJO PAYS UP: Citing what GM David Baronfeld calls a desire to “close the
book on this chapter,” album KSJO San Jose, Calif., has elected to pay the
$20,000 fine assessed by the FCC in response to broadcasts by morning
man Perry Stone (Billboard, July 14).

STONER BROADCASTING has bought a 10% stake in Britain’s threestation
PAIGE LAMERS has been upped from GSM to GM at WEST/WLEV Allen-
town, Pa. She replaces VP/GM Mike McGann.

BIRCH/SCARBOROUGH Research will be issuing its biannual Black Target
Market Report quarterly beginning with the Spring 1990 report.

MUSIC MONITOR, PARTS | & Il

WKQX (Q101) Chicago, which
has fluctuated between top 40 and
AC since the early '80s, has again
moved toward AC, eliminating all
dance product from its airwaves.
New slogans include ‘“‘the best va-
riety of the '70s, '80s, and ’'90s.”

Here’s a sample of Q101 nights:
Tears For Fears, ‘‘Everybody
Wants To Rule The World’’;
Calloway, “I Wanna Be Rich’’;
Steve Winwood, ‘““Back In The
High Life’’; Roxette, ‘It Must
Have Been Love”; REOQ Speedwa-
gon, ““Keep On Loving You'’;
George Michael, “Faith’’; Miami
Sound Machine, “Here We Are’”’;
John Waite, ‘“Missing You’’;
Heart, ‘““Alone’’; Richard Marx,
“Children Of The Night”’; Elton
John, “Sacrifice’’; and Belinda
Carlisle, “I Get Weak.”

And here’s a sample from the
first week of Toronto’s new top 40,
CHOG: Poison, ‘“Unskinny Bop”;
Taylor Dayne, “I'll Be Your Shel-
ter”’; Sinead O’Connor, “Nothing
Compares 2 U”; Billy Idol, “Cradle
Of Love’’; Roxette, “It Must Have
Been Love”’; Little Caesar, “Chain
Of Fools’’; Jane Child, ““Don’t
Wanna Fall In Love”; Jeff Lynne,
‘“Every Little Thing’’; Howard
Jones, “No One Is To Blame’’;
M.C. Hammer, “U Can’t Touch
This”’; Depeche Mode, “Enjoy The
Silence”’; Colin James, “Just Came
Back’’; Corey Hart, “Bang’’; and
Motley Crue, “Don’t Go Away
Mad.”

PEOPLE: TRANE DEPLANES?

Add Chris Trane to the list of
jocks whose across-the-country
moves have set off squabbling be-
tween his old and new stations.
Top 40 WAPE Jacksonville, Fla.,
PD Bill Pasha is now saying that
he “fully expects Trane to honor”
his current contract, which still
has 11 months to go, leaving
Trane’s previously announced
move to p.m. drive at WIOQ Phila-
delphia in limbo.

Former AC WSTR (Star 94) At-
lanta p.m. driver John David
Wells is the new morning man at
AC WSTF Orlando, Fla., replacing
Steve Kellogg ... AC KKOS San
Diego has hired crosstown KFMB-
FM (B100) morning man Scott

Kenyon to co-host mornings with
Rick Rome. B100 weekender
Doug Ray segues to weekends at
KKOS ... Oldies WOMC Detroit
jock Jeff Jennings moves to cross-
town religious station WMUZ for
mornings in August.

Jeffrey Sprung, a 22-year veter-
an of ABC Radio, died July 1 in
New York of an apparent heart at-
tack at age 50. He was news direc-
tor of the Entertainment and Di-
rection Radio Networks for ABC
News. Sprung, a widower, is sur-
vived by two sisters.

Former WRBQ (Q105) Tampa
jock Tramontte Watts joins urban
WJHM (102 JAMZ) Orlando, Fla.,
for weekends/swing ... Kurt
Gilchrist has been named research
director/production assistant at
KNRJ Houston. He was formerly
PD at AC KLTO El Paso, Texas.

At N/T WWRC Washington,
D.C., morning men Ed Walker &
Bruce Alan are gone, as is midday
host Bev Smith. They can be
reached through the station at 301-
587-4900. M.L. Williams, previous-
ly morning man at XETRA San
Diego, is upped from part time to
mornings. Joel Spivak moves
from late middays to early mid-
days. Part-timer Joe Madison
goes full time in Spivak’s shift.

As of July 16, Glenn Boychuck
will be the new morning man at top
40 WXXX Burlington, Vt. He was
formerly the overnight jock at al-
bum CITI Winnipeg, Manitoba . . .
Former urban WBLX-FM Mobile,
Ala., night jock Chuck Nobles re-
turns to town as p.m. driver for
black/AC WBLX-AM.

EVENTS: ABDUL MISSES BEAT
KKBT (The Beat) Los Angeles
has pulled Paula Abdul from its
playlist after the station received a
cease-and-desist order from Virgin
Records ordering the removal of
Abdul’s likeness from a KKBT bill-
board at Vine Street near Holly-
wood Boulevard. KKBT presi-
dent/GM James de Castro claims
that complaints from crosstown ri-
val KPWR (Power 106) PD Jeff

Wyatt led to Virgin’s actions.

Assistance in preparing this col-
umn was provided by Bruce Har-
ing.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

‘SILVER—Stations with a weekly cume
audience between 250,000 and 500,000,
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The Lightning Seeds, Pure

George LaMond Baf_f Of The Heart

Go West, King Of Wishful Thinking (Fr
Stevie B, Love And Emotion

Janet Jackson, Come Back To Me
Mariah Carey, Vision Of Love

A'me Lorain, Follow My Heartbeat
49ers, Don't You Love Me

Sweet Sensation, If Wishes Came True
Aerosmith, The Other Side

Bell Biv Devoe, Do Me!

The Time, Jerk Out

M.C. Hammer, Have You Seen Her
Madonna, Hanky Panky

Babyface, My Kinda Girl

The U-Krew, Let Me Be Your Lover
Maxi Priest, Close To You

Soul 1l Souf, A Dreams A Dream
Anita Baker, Talk To Me

Stevie V, Dirty Cash

Johnny Cle g, Cruel, Crazy Beautifui
Gloria Estefan, Cuts Both Ways

Keith Sweat, Make You Sweat

St. Paul, Stranger To Love

Poison, Unskinny Bop

Paul Youn§ Oh Girl

Wilson Phi llps, Release Me

Brother Beyond, The Girl | Used To Kn
Heart, | Didn’t Want To Need You

Depeche Mode, Enjoy The Silence

Glenn Medeiros Featuring Bobby Brown,
Taylor Dayne, Fll Be Your Shelter

Giant, F'll See You In My Dreams

New kids_ On The Block, Step By Step
Tyler Collins, Girts Nite Out

Johnny Gill, Rub You The Right Way
Michael Boiton, When I'm Back On My F
Snap, The Power

After 7, Ready Or Not

Brent éonrgeoig Dare To Fall In Love
Louie Louie, Sittin’ In The Lap Of Lu
Del Amitri, Kiss This Thing Goodbye
Motley Crue, Don't Go Away Mad (Just
Tony! Toni! Tone!, The Blues

En Vogue, Hold On

Madonna, Hanky Pank:

Mariah Carey, Vision Of Love

Jane Child, Weicome To The Real World
Keith Sweat, Make You Sweat

Billy Idol, Cradle Of Love (From "For
Bruce Hornsby & The Range, Across The
Heart, | Didn't Want To Need You
Aerosmith, The Other Side

Wilson Phillips, Release Me

Bad English, Possession

Poison, nskinn Bop

The Time, Jerk Qut

L.A. Guns, The Ballad Of Jayne
Wilson Phillips, Hold On

Kyper, Tic-Tac-Toe

Faith No More, Epic

Depeche Mode, Enjoy The Silence
Glenn Medeiros Featuring Bobby
Motley Crue, Don't Go Away Mad
Poison, Unskinny Bop

Madonna, Hanky Panky

Roxette, It Must Have Been Love
Johnny Gill; Rub You The Right Way
M.C. Hammer, U Can’t Touch This
Slaughter, Up All Night

Young And Restless, “B" Giris
Billy Tdol, Cradle Of Love (From
Salf-N-Pepa, Expression

Bell Biv Devoe, Do Me!

Tyler Collins, Girls Nite Out

Txe Time, Jerk Out

Linear, Sending All My Love

M.C. Hammer, Have You Seen Her
Janet Jackson, Come Back To Me
A'me Lorain, Follow My Heartheat

Rod Stewart With Ronald Isiey, This 0
Michael Bolton, How Can We Be Lovers
Linda Ronstadt/Aaron Neville, When So
Michael McDonald, Take It To Heart

Phil Collins, Do You Remember?

Louie Lovie, Sittin’ In The Lap Of Lu
After 7, Ready Or Not

New Kids On The Biock, Step By Step
George LaMond, Bad Of The Heart

WDoBR O N B R

New York 0.M.: Steve Kingston
1 1 New Kids On The Block, Step By Step
2 5 Snap, The Power
3 2 MZC. Hammer, U Can't Touch This
4 9 EnVogue, Hold On
§ 8 Glenn Medeiros Featuring Bobby Brown,
3 3 Bell Biv Devoe, Poison
7 4 Roxette, It Must Have Been Love (From
8 6 Wilson Phillips, Hold On
9 12 Michael Bofton, When I'm Back On My F
10 16 Madonna, Hanky Paniﬁ‘ i
11 14 Johnn‘ Gill, Rub You The Right Way
12 13 Depeche Mode, Enjoy The Silence
13 11 Madonna, Vogue
14 15 Taykor Dayne, I'll Be Your Shelter
15 17 Motley Crue, Don't Go Away Mad (Just
16 18 Tyler Coflins, Girls Nite Out
17 19 Mellow Man Ace, Mentirosa
18 20 Mariah Carey, Vision Of Love
19 21 After7 Readg Or Nof
20 7 Phil Coliins, Oo You Remember?
21 23 Lisa Stansfield, You Can't Deny It
22 26 Billy Idol, Cradle Of Love (From "For
23 25 George LaMond, Bad Of The Heart
24 10 Alisha, Bounce Back
25 27 Stevie B, Love And Emotion
26 28 Sweet Sensation, If wishes Came True
27 29 Janet Jackson, Come Back To Me
28 30 Poison, Unskinny Bop
29 24 Heart, All | Wanna Do Is Make Love To
A0 —  Aerosmith, The Other Side
New York P.D.: Tom Cuddy
1 1 ML Hammer, U Can't Touch This
2 3 New Kids On The Block, Step By Step
3 4 Wilson Phillips, Hold On
4 11 George LaMond, Bad Of The Heart
5 5 Snap, The Power
6 6 En Vogue, Hold On
7 12 Mellow Man Ace, Mentirosa
8 9 Glenn Medeiros fegturing Bobby Brown,
9 10 Depeche Mode, Enjoy The Silence
10 2 Roxette, it Must Have Been Love (From
11 13 Billy idol, Cradie Of Love (From “For
12 18 Madonna, Hanky Panky
1315 Tyler Collins, Girls Nite Out
14 17 Johnny Gill, Rub You The Right way
15 16 Michael Bofton, When I'm Back On My F
16 7 After 7, Ready Or Not
17 19 Mariah Carey, Vision Of Love
18 20 Lisa Stansfield, You Can’t Deny It
19 21 Go West, King Of Wishful Thinl ing[(Fr
20 22 Sweet Sensation, If Wishes Came True
21 23 Seduction, Could This Be Love
22 26 Seiko & Donnie Wahlberg, The Right Co
23 25 Stevie B, Love And Emotion
24 28 Bell Biv Devoe, Do Me!
25 21 M.C. Hammer Have You Seen Her
26 29 Bad Enﬁlish, Possession
27 30 Bruce Hornsby & The Range, Across The
28 31 Babyface, My Kinda Girl
29 EX The Time, lerk Out
30 32 The Lightning Seeds, Pure
31 33 Heart,] Didn't Want To Need You
A32 — India, The Lover Who Rocks You
33 EX  Aerosmith, The Other Side
A — Poison, Unskinny Bop
A — Brother Beyond, The Girl | Used To Kn
BB Kyper Tic ac-Toe
EX EX lson Phillips, Release Me
EX EX Gloria Estefan, Cuts Both Ways
EX EX  Janet Jackson, Come Back To Me

P.D.: Steve Rivers

New Kids On The Block, Step By Step
Snap, The Power

Glenn Medeiros Featuring Bobby Brown,
Taylor Dayne, I'll Be Your Shelter
Michael Botton, When I'm Back On My F
Johnny Gill, Rub You The Right Way
M.C. Hammer, U Can't Touch This

En Vogue, Hold On

Bell Biv Devoe, Poison

Tyler Collins, Girls Nite Out

Roxette, It Must Have Been Love {From
Lisa Stansfield, You Can't Deny It
Wilson Phillips, Hold On

Mariah Carey, Vision Of Love

Metlow Man Ace, Mentirosa

After 7, Ready Or Not

epeche Mode, Enj?{v The Silence
eorge LaMond, Bad Of The Heart
Seduction, Could This Be Love

tevie B, Love And Emotion

Janet Jackson, Come Back To Me
Gloria Estefan, Cuts Both Ways

Billy Idol, Cradie Of Love (From “For
The Time, Jerk Out

Madonna, Hanky Panky

Sweet Sensation, If Wishes Came True
Wilson Phillips, Release Me

M.C. Hammer, Have You Seen Her
Paul Young, Oh Girl

Don Henley, How Bad Do You Want 17
The l.ighlnin(F s, Pure

A'me Lorain, Follow My Heartbeat

gton P.D.: Matt Farber

Glenn Medeiros Featuring Bobby Brown,
New Kids On The Block, Ster y Step
Depeche Mode, Enjoy The Silence
Johnny Gill, Rub You The Right Way
Tyler Lollins, Girls Nite Out

Roxette, It Must Have Been Love (From
Wilson Phillips, Hold On

Madonna, Hanky Panky

Snap, The Power

En Vogue, Hold On

Michael Bolton, When I'm Back On My F
M.C. Hammer, U Can't Touch This
After 7, Ready Or Not

Lisa Stansfield, You Can't Deny It

Phil Collins, Do You Remember?

Mariah Carey, Vision Of Love

Bell Biv Devoe, Poison

Seduction, Could This Be Love
Keith.Sweat, Make You Sweat
Babyface, My Kinda Girl

Sweet Sensation, If Wishes Came True
Madonna, Vogue

Diﬁilal Underground, The Humpty Dance
Belt Biv Devoe, Do Me!

Brother Beyond, The Giri | Used To Kn
The Time, Jerk Out

Janet Jackson, Come Back To Me

Janet Jackson, Alright

Wilson Phillips, Reiease Me

The Party, Summer Vacation

A/ —
/s

RADIO WHYT

P.D.: Rick Gillette

Depeche Mode, Enjoy The Silence
New Kids On The Block, Step By Step
Beli Biv Devoe, Poisin

Kyper, Tic-Tac-Toe

Faith No More, Epic

Johnny Gill, Rub You The Right Way
M.C. Hammer, U Can’t Touci This
Wilson Phillips, Hold On

Bell Biv Devoe, Do Me!

Madonna, Hanky Panky

En Vogue, Hold On

LA Guns, The Ballad Of Jayne

Mellow Man Ace, Mentirosa

Glenn Medeiros featun‘n& Bobby Brown,
Tyler Collins, Girls Nite Qut

Snap, The Power

M.C. Hammer, Have You Seen Her
Poison Unskinny BoE

Billy Idol, Cradie Of Love (From “For
Stevie B, Love And Emotion

Janet Jackson, Come Back To Me
Mariah Carey, Vision Of Love

Sweet Sensation, If Wishes Came True
Babyface, My Kinda Girl

The Time, Jerk Out

The Lightning Seeds, Pure

George LaMond, Bad Of The Heart
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CHICAGO'S HIT MUSIC STATION

P.D.: Brian Kelly

New Kids On The Block, Step By Step
Wilson Phillips, Hold On

Depeche Mode, Enjoy The Silence.

€En Vogue, Hold On
Billr \dol, Cradie Of Love (From "For
Bell Biv bevoe, Poison

Roxette, It Must Have Been Love (From
Whistle, Always And Forever

Glenn Medeiros Featuring Bobby Brown,
Atter 7, Ready Or Not

Michael Bolton, When I'm Back On My F
Phil Collins, Do You Remember?

Elton John, Club At The End Of The St
Mellow Man Ace, Mentirosa

Seiko & Donnie Wahlberg, The Right Co
Sinead 0'Connor, Nothing Compares 2 U
Nikki, Notice Me

Ana and Jordan Knight, Ange! of Love
Taylor Dayne, 1"l Be Your Shelter
Linear, Sending All My Love

M.C. Hammer, U Can't Touch This

Billy Joel, That's Not Her Style

Sinead 0'Connor, The Emperor's New Cl
Faith No More, eic

Johnny Gill, Rub You The Right Way
Poison, Unskinny Bop

Digital Underground, The Humpty Dance
Heart, All | Wanna Do Is Make Love To
Tyler Collins, Girls Nite Out 1
Technotronic, Get Up! (Before The Nig
The Time, Jerk Qut

Janet Jaclson, Come Back To Me

Go West, King Of wishlul Thinking (Fr
Bruce Hornsby & The Range, Across The
Mariah Carey, Vision Of Love

Seduction, Could This Be Love

George LaMond, Bad Of The Heart

En Vogue, Hold On

Babyface, My Kinda Girl

Go West, King Of Wishful Thinking (Fr
Mariah Carey, Vision Of Love

Johnny Gill, Rub You The Right Way
Taylor Dayne, I'll Be Your Shelter
Seduction, Could This Be Love

Keith Sweat, Make You Sweat

Sweet Sensation, If Wishes Came True
Lisa Stansfield, You Can't Deny ft
A'me Lorain, Follow My Heartbeat
M.C. Hammer, U Can't Touch This
Anita Baker, Talk To Me

The Brat Pack, I'm Never Gonna Give Y
Seiko & Donnie WahlbevF, The Right Co
Brother Beyond, The Girl |

Soul 1i Soul, A Dreams A Dream

Stevie B, Love And Emotion

Elton John, Ciub At The End Of The St
Janet Jackson, Come Back To Me
Calloway. Al The way

Wilson Phillips, Release Me

Bell Biv Devoe, Do Me!

The Time, Jerk Out

The U-Krew, Let Me Be Your Lover
Mellow Man Ace, Menticosa

Bruce Hornsby & The Range, Across The.
Maxi Priest, Close To You

Kyper, Tic tac-Toe

SPRURBRENEY

ululvptpaes

Used, To Kn

Taylor Oayne, I'll Be Your Shelter

Glenn Medeiros Featuring Bobby Brown,
Depeche Mode Enéoy The Silence

New Kids On The

Michaei Bolton, When I'm Back On
Johnny Gill, Rub You The Right Way
Phil Collins, Do You Remember?

1 2
2 3
31
4 7
5 4
6 5
7 6
8 8
g 9
10 11
1 12
12 13
13 10

16

15

2

7

23

19 14
18
21 2
2
23 B
24 2%

» 77
% 28
271 19
2 21
2 EX
30 EX
A -
A —
A —
EX  EX
EX EX
X EX
Boston

11

2 2
305
4

5 6
6 8
77
8 10
3 13
10 11
11 12
2 1
JERNL
2

Los Angeles

SFM 1027

P.D.: Gerry DeFrancesco

New Kids On The Block, Step By Step
En Vogue, Hold On
Mellow Man Ace, Mentirosa
Phil Collins, Do You Remember?
Roxette, It Must Have Been Love (From
Diﬁitai Underground, The Humpty Dance
Bell Biv Devoe, Poison
Oepeche Mode, En‘oy The Silence
Wilson Phillips, Hold On
Glenn Medeiros Featuring Bobdy Brown,
Johnny Gill, Rub You The Right Way
Michael Bolton, When I'm Back On My F
Taylor Dayne, I'll Be Your Sheiter
Mariah Carey, Vision Of Love
Madonna, Vogue
Billy Idol, Cradle Of Love (From "For
M.C. Hammer, U Can't Touch This
Seduction, Could This Be Love
Janet Jackson, Alright
Heart, All | Wanna Do Is Make Love To
Tyler Collins, Girls Nite Qut
Lisa Stansfield, You Can't Deny It
Madonna, Hanky Pank
Janet Jackson, Come Back To Me
M.C. Hammer, Have You Seen Her
Snap, The Power
Salt-N-Pepa, Expression
Sinead 0'Connor, Nothing Compares 2 U
Wilson Phillips, Release Me

Time, Jerk Out
Sweet Sensation, If Wishes Came True
Kid Frost, La Raza
Gloria Estefan, Cuts Both Ways
A’'me Lorain, Follow My Heartbeat
George LaMond, Bad Of The Heart
Alisha, Bounce Back

/

108FM

P.D.: Sunny Joe White

New Kids On The Block, Step By Step
En Vogue, Hold On .

Depec%e Mode, Enjoy The Silence
Snap, The Power

Lisa Stansfield. You Can't Deny
Glenn Medeiros Featuring Bobby Brown,
Johnny Gill, Rub You The Right Way

Michael Bolton, When I'm Back On My F
Donna Summer, Another Place And Time

Tyler Collins, Girls Nite Out

Billy Idol, Cradle Of Love (From “For
One World, Down On Love

Seduction, Could This Be Love

Sinead O'tonnov, The Emperor’s New Cl

e
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Pittsburgh

P.D.: Danny Clayton

After 7, Ready Or Not

Bell Biv Oevoe, Poison

Lovuie Louie, Sittin’ In The Lap Of Lu

Go West, King Of Wishful Thinking (Fr
Giant, I'll See You In My Dreams

En Vogue, Hold On

Tyler Collins, Girls Nite Out

Glenn Medeiros Featuring Bobby Brown,
Johnny Gill, Rub You The Right Way
Motley Crue, Don't Go Away Mad F(Just
Billy (dot, Cradle Of Love (from "For
New Kids On The Block, Step By Step
Keith Sweat, Make You Sweat

Roxette, It Must Have Been Love (From
Bad English, Possession

M.C. Hammer, U Can't Touch This
Michael Botton, When I'm Back On My F
Elton John, Ciub At The End Of The St
Mariah Carey, Vision Of Love
Aerosmith, The Other Side

Snap, The Power

Seiko & Donnie Wahlberg, The Right Co
Slaughter, Up All Night

Jane% Jackson, Come Back To Me.
Madonna, Hanka( Pank

Heart, | Didn't Want To Need You
Wilson Phillips, Release Me

The Time, Jerk Out

Seduction, Could This Be Love

EX  Bruce Homsby & The Range, Across The
—  Oepeche Mode, Ené'oy The Silence

—  Poison, Unskinny Bop

X Nikki, Notice Me

3D A N R I I D 3 bt et st ik B et 4 0t bt Bt
)))Q&mummbmN.—-Z@mﬂmwawnr—-owuummbmﬁe-—

(eenrpyriny

P.D.: Rick Stacy

Roxette, It Must Have Been Love (From
Sweet Sensation, If Wishes Came True
Tyler Collins, Gurls Nite Out

Taylor Dayne, I'll Be Your Shelter
Glenn Medeiros Featuring Bobby Brown,
Michael Bolton, When I'm Back On My t
Modern English, | Melt With You

Billy 1dol, Cradte Of Love (From "For
M.C. Hammer, U Can't Touch This

Bell Biv Devoe, Poison

Johnny Gill, Rub You The Right Way
Mariah Carey, Vision Of Love

Wilson Phitlips, Release Me

George LaMond, Bad Of The Heart

En Vogue, Hold On

Nikki, Notice Me

Stevie B, Love And Emotion

Snap, The Power

Oepeche Mode, Enjoy The Silence
Janet Jackson, Come Back To Me
Motley Crue, Bon't Go Away Mad (Just
Salt-N-Pepa, Expression

M.C. Hammer, Have You Seen Her
New Kids On The Block, Tonight
Heart, | Didn't Want To Need You

Phil Collins, Do You Remember?

Faith No More, Epic

Babyface, My Kinda Girl

Poison, lfnskmny Bop

Maxi Priest, Close To You

Linear, Don't You Come Cryin'
Madonna, Hanky Pankg

Seduction, Could This Be Love

wa'/
“€)95

P.D.: Gary Berkowitz

Phil Collins, Do You Remember?

ERon John, Club At The End Of The St
Wilson Phlil'ixs, Hold On

Roxette, It Must Have Been Love (From
Whistle, Always And Forever

Rod Stewart With Ronald Isley, This O
Taylor Dayne, I'll Be Your Shefter
Bonnie Raitt, Nick Of Time

Richard Marx, Children Of The Night
Madonna, Vogue .

Jude Cole, Baby, It's Tomgpl.

Go West, King Of Wishful Thinking (Fr
Mariah Carey. Vision Of Love

Heart, All | Wanna Do Is Make Love To
Michael Bolton, When I'm Back On My F
Joe Cocker, What Are You Doing With A
Bruce Hornsby & The Range, Across The
Gloria Estefan, Cuts Both Ways

After 7, Ready Or Not

Depeche Mode, En}foy The Silence

Anita Baker, Talk To Me

Don Henley, How Bad Do You Want 7
Lisa Stanstield, You Can't Deny It

Janet Jackson, Come Back To Me
Wilson Phillips, Release Me

The Lightning Seeds, Pure

Minneapolis

Philadelphia

1
3
4
5
6
7
8
9
10
11
12
14
15 Y
16  Michael Bolton, When I'm Back On My F
17
18
19
20
21
22
23
2
25

— Jane

P.D.: Todd Fisher

Bell Biv Devoe, Poison

Digital Underground, The Humpty Dance
Phil Collins, Do You Remember?

New Kids On The Block, Step By Step
Roxette, It Must Have Been Love (From
Snap, The Power

Glenn Medeiros Featuring Bobby Brown,
Taylor Da‘ne Vll Be Your Shelter
Depeche ode Enjoy The Silence

En Vogue, Hold On .

M.C. Hammer, U Can't Touch This
Wilson Phil|igs, Hold On

Johnny Gill, Rub You The Right way
After 7, Ready Or Not

Madonna, Hanky Pank

Mariah Carey, Vision Of Love

The Time, Jerk Out _

Richard Marx, Children Of The Night

Billy Idol, Cradie Of Love (From “For

Bruce Hornsby & The Range, Across The

Motley Crue, Don't Go Away Mad (Just

Sweet Sensation, If Wishes Came True

Mellow Man Ace, Mentirosa

Poison, Unskinny Bop

Georfe LaMond, Bad Of The Heart
Jackson, Come Back To Me

Washington

3 Bell Biv Devoe, Poison
1 Phil Collins, Do You Remember?
4 Paula Abdul, Knocked Qut

New Kids On The Block, Step By Step
Johnny Gill, Rub You The Right Way
Bell Biv Devoe, Poison

Depeche Mode, Enjoy The Siience
Tyler Collins, Girls Nite Out

V’llson Phillips, Hold On

Roxette, It Must Have Been Love (From
Glenn Medeiros Featuring Bobby Brown,
After 7, Ready Or Not

Sweet Sensation, If Wishes Came True
M.C. Hammer, U Can't Touch This
eorge LaMond, Bad Of The Heart
nap, The Power

Babyface, My Kinda Girl

Whistle, Always And Forever

Mariah Carey, Vision Of Love

Nikki, Notice Me

The U-Krew, Let Me Be Your Lover
Lisa Stansfieid, You Can't Deny It

En Vogue, Hold On

M.C. Hammer, Have You Seen Her
Phil Collins, Do You Remember?
Stevie B, Love And Emotion

Janet Jackson, Come Back To Me
Seduction, Could This Be Love

Keith Sweat, Make You Sweat

Maxi Priest, Close To You

Meliow Man Ace, Mentirosa

Wilson Phillips, Release Me

Bell Biv Devoe, Do Me!

Calioway, All The Wa{

Madonna, Hanky Panky
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P.D.: Brian Philips

Bell Biv Devoe, Poison

New Kids On The Block, Step By Step
Roxette, It Must Have Been Love (From
Glenn Medeiros Featuring Bobby Brown,
M.C. Hammer, U Cap't Touch This
Linear, Sending All My Love

Phil Collins, Do You Remember?
Michael Bolton, When I'm Back On My F
Digital Underground, The Humpty Dance
Taflor Dayne, I'll Be Your Shelter
Wilson Phillips, Hoid On

Tyler Collins, Girls Nite Out

Johnny Gill, Rub You The Right Way
Mariah Carey, Vision Of Love

Bobby Z, You Are _Ever#thing

Depeche Mode, Enjoy The Silence

Louie Louie, Sittin" In The Lap Of Lu
Richard Marx, Children Of The Night
Brother Beyond, The Girl | Used To Kn
Bad English, Possession

The Time, Jerk Out

Madonna, Hanky Panky

Janet Jackson, Alright

Billy Idoi, Cradie OF Love (From "For
Poison, Unskinny Bop

Babyface, My Kinda Girl

Stevie B, Love And Emotion

The Lightning Seeds, Pure

Aerosmith, The Other Side

Seduction, Could This Be Love

En Vogue, Hold On

St. Paul, §tranger To Love

Seiko & Donnie Wahlberg, The Right Co
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Houston

232

P.D.: Bill Richards

Glenn Medeiros Featuring Bobby Brown,
Candy Flip, Strawberry Fields Forever
Bell Biv Devoe, Poison
George LaMond, Bad Of The Heart
Tyler Collins, Girls Nite Out

eliow Man Ace, Mentirosa
Taylor Dayne, Il Be Your Shelter
The Li hlninB Seeds, Pure
Phil Collins, Do You Remember?
Mariah Carey, Vision Of Love
Michael Bolton, When I'm Back On My F
Billy Idot, Cradle Of Love (From "For
En Vogue, Hold On
Sweet Sensation, If Wishes Came True
Louie Louie, Sittin’ In The La’[') Of Lu
Johnny Gill, Rub You The Right Wa{
New Kids On The Block, Step By Step
Madonna, Hanky Panky X
Go West, King Of Wishful Thinking (Fr
Motley Crue, Don't Go Away Mad (Just
Sinead 0'Connor, The Emperor's New Cl
A'me Lorain, Folfow My Heartbeat
M.C. Hammer, Have You Seen Her
Soho, HIPEyChICk
Janet Jackson, Come Back To Me
Babyface, My Kinda Girl
Rlannah Myles, Love Is
Snap, The Power
Wilson Phillips, Release Me
Seduction, Could This Be Love
Heart, | Didn't Want To Need You
The Time, Jerk Out
Faith No More, Epic
St. Paul, Stranger To Love
Paul Young, Oh Girl
Rebel M.C,, Street Tuff
The U-Krew, Let Me Be Your Lover
Bad English, Possession
Lisa Stansfield, You Can't Deny It
Keith Sweat, Make You Sweat
Linear, Don't You Come Cryin'

Mariah Carey, Vision Of Love

Madonna, Hanky Panky

Tyler Col‘ins, Girls Nite Out

Roxette, It Must Have Been Love (From
Jude Cole, Baby, It's TonigPl

Go West, King Of Wishful Thinking (Fr

Bell Biv Devoe, Poison

Sweet Sensation, If Wishes Came True

Faith No More, Epic

Richard Marx, Children Of The Night

En Vogue, Hol

Aerosmith, The Other Side

Janet Jackson, Come Back To Me
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P.D.: Lorrin Palagi

~N—

P.D.: Chuck Beck

New Kids On The Block, Step By
Bell Biv Devoe, Poison

[

P.D.: Bill Gamble

Roxette, Il Musl Have Been Love (From
Elton John, Club At The End Of The St
wilson Phillips, Hold On

Phil Collins, Do You Remember?

Taylor Dayne, I'll Be Your Shelter
Richard Marx, Children Of The Night
Madonna, Vogue

Gloria Estefan, Cuts Both Ways

Michae! Bolton, When |'m Back On My F
Mariah Carey, Vision Of Love

Heart, All | Wanna Do Is Make Love To
Bonnie Raitt, Nick Of Time

Calloway, | Wanna Be Rich

Bruce Hornsby & The Range, Across The:

Sinead 0’Connor, Nothing Compares 2 U
Wilson Phillins. & ﬁ

o
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Houston
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P.D.: Adam Cook

New Kids On The Block, Step By Step
Glenn Medeiros Featuring Bobby Brown,
Tazlor Dafne, V'll Be Your Sheiter
Johnny Gill, Rub You The Right Wa
Roxette, It Must Have Been Love (From
Depeche Mode, Enjoy The Silence

Tyler Collins, Girls Nite Out

Dlariah Carey, Vision Of Love

Louie Louie, Sittin’ In_The Lap Of Lu
Digital Underﬁmund, The Humptf( Dance
Lisa Stansfield, You Can't De_n{ t

Go West, King Of Wishful Thinl

The Lightning Seeds, Pure

Snap, The Power

Babyface, My Kinda Gir!

Keith Sweat, Make You Sweat

En Vogue, Hold On

George LaMond, Bad Of The Heart
Seduction, Could This Be Love

Sweet Sensation, If Wishes Came True
Billy Idol, Cradie Of Love (From "For
Jane Child, Welcome To The Real World
Madonna, Hanky Panky

ing (Fr

P.D.: Casey Keating

lock, Step By Slﬁ: P
¥

Lisa Stansfield, You Can't Deny It

I On
Bil? Idol, Cradie Of Love (From “For
Bad Engiish, Possession

Seduction, Could This Be Love

M.C. Hammer, U Can't Touch This

Jane Child, weicome To The Real World
The Time, Jerk Out

Wilson Phillips, Release Me

Motley Crue, Don't Go Away Mad (Just

Bruce Hornsby & The Range, Across The
Heart, | Didn't Want To Need You

Poison, Unsklnn( Bop

Julee Cruise, Fafling

Babytace, My Kinda Girl

Neison, (Can't Live Without Your) Lov

Seiko & Donnie Wahlberg, The Right Co
Brother Beyond, The Girl | Used To Kn

Oon Henley, How Bad Do You Want I1t?
The Brat Pack, I'm Never Gonna Give Y

Gloria Estefan, Cuts Both Ways
! TOHITS ILAROW!

P.D.: Pau! Cannon

New Kids On The Block, Step By Step
Wilson Phillips, Hold On

Taylor Dayne, 1'll Be Your Sheiter
Roxette, It Must Have Been Love (From
Tyter Collins, Girls Nite Out

Bell Biv Devoe, Poison

Phil Collins, Do You Remember?

M.C. Hammer, U Can't Touch This
Glenn Medeiros Featuring Bobby Brown,
After 7, Ready Or Not

Michael Bofton, When I'm Back On My F
Louie Louie, Siftin’ In The Lap Of Lu
Johnny Gill, Rub You The R#] t Wa
Richard Marx, Children Of The Night
Depeche Mode, En]c&The Silence

Motley Crue, Don't Go Away Mad (Just
Lisa Stansfield, You Can't Deny It

Jude Cole, Baby, It's Tonight

Mariah Carey, Vision Of Love

Giant, I'll See You in My Dreams

En Vogue, Hold On

Sweet Sensation, If Wishes Came True
Bill{ Idol, Cradle Of Love (From “For
Keith Sweat, Make You Sweat

Snap, The Power

Go West, King Of Wishful Thinking (Fr
Stevie B, Love And Emotion

Seduction, Coutd This Be Love

Elton John, Club At The End Of The St
Aerosmith, The Other Side

Gloria Estefan, Cuts Both Ways

The Time, Jerk Out

George LaMond, Bad Of The Heart
Madonna, Hanky Pank
Janet Jackson éome ack To Me
Paul Young, (_)}l Girl

Poison, Unskinny Bop

Wilson Phillips, Release Me

The U-Krew, Let Me Be Your Lover
The Lightning Seeds, Pure

Phil Collins, Do You
Mellow Man Ace, Mentirosa

The Time, Jerk Gut

Nikki, Notice Me

Janet Jackson, Come Back To Me
M.C. Hammer, Have You Seen Her
Maxi Priest, Close To You

Soul I Soui, A Dreams A Dream
Linear, Don't You Come Cryin’

Stevie B, Love And Emotion

Erasure, Star

A'me Lorain, Foliow My Heartbeat
Sinead 0°Connor, The Emperor's New Cl

96TICFM

San Francisco
1
5
7

1

X1eo0

Lyler Collins, Girls Nite Cut
ikki, Notice Me
Depeche

S Glenn
6 Tyler Collins, Girls Nite

7 Depeche Mode, Enjoy The Silence
9 Lisa Stansfield, You Can't Den( It

DO N —

P.D.: Dan O'Toole
Glenn Medeiros Featuring Bobby Brown,

19 Alisha, Bounce Back

{13 19 AISha, OuntE P

Enjoy The Silence

5 12 Michael

P.D.: Tom Mitchell

George LaMond, Bad Of The Heart
New Kids On The Block, Step By Step
En Vosl‘ne, Hold On

edeiros Featuring Bobby Brown,

Johnny Gill, Rub You The Righ
Snap, The Power

Bell Biv Devoe, Poison

Taylor Oayne, [l Be Your Sheiter

Joey Kid, Counting The Days

M.CY. Hammer, U Can't Touch This
Louie Louie, Sittin' In The Lap Of Lu
Madonna, aan Panlg

Mariah Carey, Vision O Love

Meliow Man'Ace, Mentirosa

Seiko & Donnie Wahiberg, The Right Co

Way
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It has been a pleasure producing commercials
and projects with the KILLER library. The diversity
of music and quality sound accommodates any
production need. KILLER is heads above the rest!”

Kathy Kent

Sr. Writer/Prcducer

WXII TV Creative Services
Winston-Salem, NC

“Just a short note to say how much we enjoy the
Killer Tracks Production Library. Not only does
the music have a fresh quality which makes it
stand out. the multi-tracks are extremely versatile

for all our production needs.”
Craig Cornwell

Production Manager
WTVQ-Lexington. KY

“My producers find a lot of gocd cuts on
other libraries. They find the cut they use
on KILLER.”

Jeanna Shelley
Creative Services Director
KGW-TV

Portiand, OR

ant it, “The Killer Tracks

dlme
atest
ales in comp

«Yes | said it an world,

library’ is the gré
everything elsc p HES
cven comes closc: = o

' ] { the
in the history © .
arison, nothing efse
riend in the void
Shadoe Stevens
Amercan Top

"Crcativily & Quality is alive & throbbing at
Killer Tracks.”
Russ Morley
Taylor Communications
Group Pragram Director

The Music Production Library of the '9Os

Call for a demo 1-800-877-0O078
6528 Sunset Boulevard, Hollywood, CA 90028
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Madonna, Vogue
Sweet Sensation, If Wishes Came True
M.C. Hammer, Have You Seen Her
Roxette, 1t Must Have Been Love (From
After 7, Ready Or Not
Michae! Bolton, When I'm Back On My F
Stevie B, Love And Emnl»on
Bah ace, My Kinda

est, ngkOI w|shlul Thinking (Fr
T'he Time, Jer
Seduction, Could Tms Be Love
Janet Jackson, Come Back To Me
Linear, Don't You Come Cryin’
Kyrer, Tic-Tac-Toe

Biv Devoe, Do Me!

Maxi Priest, Close To You

U-Krew, Let Me Be Your Lover
2 Live Crew Banned In The U.S.A.
Wilson Pmlhps Release Me
Stevie V, Dirty Cash
Brother Beyond, The Girl | Used To Kn
Timmy T, What 'Will | Do
Stacie & 'Kimiko, Wait For Me
The Brat Pack, 'm Never Gonna Give Y

ou-Belguens
o0 ) 2l SRy

St. Paul, Stranger To Love
Adam Anl Rough Stuff
Snap, The' Power
Bell Biv Devoe, Do Me!
The Lightning Seeds, Pure
Linear, Donl You Come Cryin’
Madonna, Hank Panky
geper Tic-Tac-Toe

Summer Vacation
Jane Child, welcome Td The Real world
Spunladellc 9.95
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Baitimore

P.D.: Steve Perun

Wilson Phillips, Hold On

Roxette, it Must Have Been Love (From
Linear, Sending All My Lo

New Kids On Block, Slep By Step
Madonna, Vogue

Giant, iy See You In My Dreams

Snap, The Power

M.C. Hammer, U Can't Touch This

Bell Biv Devoe, Poison

Phil Collins, Do You Remenmber?
Depeche Mode, Enjoy The Silence
Richard Marx, Chuldren 0f The Night
Digital Underground The Humnty Dance
Glenn Medeiros Featuring Bobby Brown,
Taylor Dayne, I'll Be Your Sheiter
Young And Restless, “B" Girts
Madonna, Hanky Panky

Tyler Colfins, Girls Nite Out

Johnny Gill, Rub You The Right Way
Paula Abdul, Knocked Out

Michael Bolfon, When I'm Back On My F
En Vogue, Hoid On

Heart, All | Wanna Do Is Make Love To
Billy fdol, Cradle Of Love (From "For
Gloria Estefan, Cuts Both Ways

Motley Crue, Don't Go Away Mad (Just
Sweef Sensation, If Wishes Came True
M.C. Hammer, Have You Seen Her
Janet )aclson, Come Back To Me
Poison, Unskinny Bop

2 Live Clew Banned In The U.S A
Wilson Ptulhps, Release Me

The Time, Jerk Out

Nikki, Notice Me

Sinead 0’Connor, The Emperor's New Cl
Mariah Carey, Vision Of Love

8 6 Richard Marx, Children Of The Night
9 7 Heart, All | Wanna Do Is Make Love To
10 8 Janet Jackson, Alright
11 14 Wilson Phillips, Release Me
12 19 Madonna, Hanky Panky
13 1l Madonna, Vogue
14 12 Giant, 'l See You In My Dreams
15 17  Anita Baker, Talk To
16 20 Go West, ng 0l W|sMuI Thinking (Fr
17 13 Wilson Phillips, Hold On
18 23 Janet Jackson, Come Back To Me
19 15 Expose, Your Baby Never Looked Good |
24 Johnny GlII Rub ou The nghl
21 25 Bruce Hornst"y Across The
22 18 Don Henley, The Hearl he Matter
A23 — Depeche ode Enjoy The Silence
A24 — Bad English, Possession
A25 — Glora Estefan, Cuts Bath Ways
wvly
FM
Clevland P.D.: Cat Thomas
1 1 Roxette, It Must Have Been Love (From
2 3 Phil Collins, Do You Remember?
3 & Digital Undev round, The Humgty Dance
4 4 New Kids On he Block, Step By Step
5 8 Glenn Medeiros Fealunng Bobby Brown,
6 9 Depeche Mode En, o The Sitence
713 Bllﬁeldol Cradle ove (From “For
8 10 Taylor Dayne il Be Your Shelter
9 12 Michael Bolton, When I'm Back On My F
10 18 Johany Gill, Rub You The Right way
11 24 Madonna Hank Panky
12 14 Tyler Collms Glrls Nite Out
13 21 MC Hammer Have You Seen Her
4 2 En Voﬁue Hold O
15 15 Giant, I' See Vou In My Dreams
16 26 Faith No More, Epic
17 25 Motley Crue, Donl Go Away Mad (Just
18 EX  Go West, King Of Wishful Thinking (Fr
19 EX Poison, Unskmvy Bop
20 23 Mariah Carey, Vision Of Love
21 28 Lisa Stansfield, You Can't Den Il
22 EX Janet Jackson, Come Back To
23 EX Bruce Hornsby & The Range Across The
24 27 Maxi Priest, Close To Y.
25 30 Nelson, (Can't Live w|thou| Your) Lov
2% 29 Thel an% Seeds, Pure
27 EX Sweet jon, If Wishes Came True
28 EX The Time, Jerk Out

O

P.D.: Lyndon Abell

M.C. Hammer, U Can’t Touch This

Go West Km%OI Wishful Thinking (F7
Motley Crue, bon't Go Away Mad (Just
Bell Biv Devoe, Poison

Billy Idol, Cradle Of Love (From "For
Taylor Dayne I'it Be Your Shelter

Bad English, Possession

Jane Child, Welcome To The Real World
Depeche Mode, Enjoy The Silence

En Vogue, Hold On

Alannah Myles, Love Is

New Kids On The Block, Step By Step
Del Amitri, Kiss This Thin (?oodbye
Michael Botton, when I'm Back On My F
Faster Pussycal House Of Pain

Glenn Medeiros Featuring Bobby Brown,
Heart, | Didn't Want To YY;

St. Paul, Stranger To Love

Nelson, (Canl we Without Your) Lov
Sweet Sensation, If wlshes Came True
Slaughter, Up All N Night

Sinead OConnov The Emperor’s New CI
Don Henley, How Bad Do You Want It?
After 7, Ready Or Not

Bruce Hornsby & The Range, Across The
Mariah Carey, Vision Of Love

Poison, Uns |nny Bop

Brother Beyond, The Glrl | Used To Kn
Elton John, Club At The End Of The St
Tyler Collins Girls Nite Out

Brent Bourgeois Dare To Fall In Love
The Time, Jerk Out

Jimmy Ryser, Same Old look

Johnny Gill, Rub You The Right Way
The Ugglnmx Seeds Pure

Johnny Gill, Rub You The Right Way
Mellow Man Ace, Mentirosa
Tiana , First True Love
Soul I Soul, A Dream Is A Dream
Raiana Palge Rescue Me
April, Someone To Hold
Sweet Sensation, If Wishes Came True
M.C. Hammer, U Can’t Touch This
Mariah Carey, Vision Of Love
Bell Biv Devoe, Poison
Keith Sweat, Make You Sweat
Stevie B, Love And Emotion
Seduction. Could This Be Love
Janet Jackson, Come Back To Me
Madonna, Harky Panky
The Time, Jerk Out
Bell Biv Devoe, Do Me‘
élws ‘[‘)ggl VoyBLove 4 Sy
Enn eiros, rown, e AN
Boo, Doin’ T| Ob%
The rew, Get Dumb
Slewe v, Dlrty Cash
uchi Sakamote, You Do Me
.C. Hammer, Have You Seen Her
Black Box, Everybody Everybody
Alisha, Bounce Back
Maxi Priest, Close To You
Stacye & Kumlo Wait For Me
Lirear, Don't You Come Cryin’
New Dvder, World in Motion

San Francisco

88
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13

11

6
14
16
15
i7
10
20
23
2
12
21
25
18
27
19

2
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Ve Cost Woasic Wex
P.D.: Frank Amadeo

Gloria Estefan, Cuts Both Waz
Roxette, It Must Have Been Love (From
Wilson Phillips, Hoid On
Richard Marx, Children Of The Night
Taylor Dayne, I'll Be Your Shelter
New Kids On The Block, Step B"hSteSD
Elton John, Club At The End Of

Michael McDonald, Take It To Heart
Madonna, Hanky Pank {

Michael éolton When I'm Back On My F
Phil Collins, Do You Remember?

Mariah Carey, Vision Of Love
Tyter Coilins, Girls Nite Out
Glenn Medeiros Fealunnﬁ Bobby Brown,
Lisa Stansfield, You Can't Deny It
Madonna, Vogue

Anita Baker, Talk To Me

The hghlmn Seeds. Pure

Bad English, Possession

Heart, All | Wanna Do Is Make Love To
After 7 Ready Or N

Janet Jackson. Come Back To Me
Janet Jackson, Alright

Paul Young, Oh Girl

Calloway, "Wanna Be Rich

Seduction, Could This Be Love

Meart, | Didn't Want To Need You

Wilson Phihips, Reiease Me
Bruce Hom;g & The Range, Across The
Henl he Heart Of The Matter

o wm.‘?n’ng Of wishful Thinking (Fr

g

P.D.: Dave Shakes

Wilson Phlllrxs Hoid On
Roxette, It Must Have Been Love
George LaMond, Bad Of The Heart
M.C. Hammer, 0 Can't Touch This
Bell Biv Devoe, Poison
En Vogue, Hold On
New Kids On The Block, Step By Step
Mellow Man Ace, Mentirosa
Glenn Medeuros/hobbz Brown, She Ain't
Madonna, Hanky Panl
Manah Carey, ision Of Love

aylor Dayne, VIl Be Your Shelter

ler Collms Girls Night Out

|I Collins, Do You Remember
Nikki, Notice Me
Snap, The Power

geche Mode, Emv the Sitence

k 3 Featuring Ya Kid K, Spin Tha

Sweel Sensation, If Wishes Came True
Kyper, Tic Tac Toe
Linear, Sending All My Love
Young '8 Restless, B Girls
Johnn¥ Gill, Rub You The Right way
Seduction, Could This Be Love
49ers, Don't You Love Me
The Time, Jerk Out
Janet )acl(son, Come Back To Me
Brat Pack, Never Gonna Give You Up
Whistle Always And Forever
Stevie 8, Love And Emoton
The Party, Summer Vacation
Alisha, Bounce Back
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Los Angeles

BL

P.D.: Keith Naftaly

En Vogue, Hold On
Snap, The Pow
Johnny Gill, Rub You The Right way
Meilow Man Ace, Mentirosa
Manah Carey, Vision Of Love
oov All'l Do Is Think Of You
Toni! Tone!, The Blues
Nll i, Notice Me
Babyface, My Kinda Girl
Keith Sweat, Make You Sweat
Lisa Slansheld You Can’t Deny ft
Bell Biv Devoe, Do Me!
Tyler Collins, Girls Night Out
Janet Jackson, Come Back To Me
Soul Il Soul, A Dream s A Dream
Sweet Sensalion, It Wishes Came True
After 7, Ready Or Not
49ers, Don't You Love Me
Depeche Mode, Eniowhe Sitence
Beats Intermationai, Won't Talk About
Kid Frost, La Raza
West Coast Rappers, We're All In THe
Klymaxx, Good Love
Seduction, Could This Be Love
uchi Sakamoto, You Do Me
e Time, Jerk Out
Howard Hewett, Show Me
Stevie B, Love And Emotion
Seiko & Donnie Walberg, The Right Com
Madonna, Hank Panky
(per Tic Tac Toe
k Flames, Watching You
After 7, Can't St op
Maxi Pnesl Close To You
Stevie V, Dlrty Cash
The arty Summer Vacation
Doc Box & B-Fresh, Slow Love
M.C. Hammer, Have You Seen Her
Brat Pack, Never Gonna Give You Up
Anita Baker, Talk To Me

P 40/ROCK

Pty Riro
1003 FM

P.D.: Scott Shannon

Billy Idol, Cradle of Love

Motiey Crue, Don’t Go Away Mad (Just G
Roxette, It Must Have Been Love
Wilson hulllps, Hold On

The Cure, Pictures Of You

Phil Collins, Do You Remember?
Depeche Mode, Enjoy The Silence
Danger Danger, Bang Bang
LA. Guns, The Baila Ol Jayne
Sla r¥Mel Ux ANl N&
All'l Wanna Uo ls Make Love To
The Lightning
Giant, Ill See You In My Dveams
Faith No More, Epic
Aerosmith, The Other Side
Paison, Unskmn{ B%P
Aerosmith, What It Takes
Jude Cole, Baby, It's Tomght
Bad Engllsh Possession
Midnight Oil, Forgotten Years
Heart, | Didn't Want To Need You
Nelson Love And Affection
Bruce & The Range, Across The
Motley Crue ithout You
Electric Boys All Lips N’ Hips
Sinead 0'Connor, Emperor's New Clothe
Killer Dwarfs, Doesn’t Matter

uiviviv SRS N [
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OF1 awor,
~ﬁua¢,A
P.D.: Joei Folger

New Kids On The Block, Step By Step
Billy Idol, Cradle of Love
Depeche Mode En;uﬁThe Silence
Phl| Collins, DS You Remember?
Michael Bolton, When I’'m Back On My F
Roxette, It Must Have Been Love
New Kids On The Block, Toni hl
Heart, | Didn’t Want To Need
Motley Crue, Don’t Go Awa¥ Mad (}usl G
Richard Marx, Children Of The Night
Seiko & Donnie WalberF The Righit Com
Mariah Carey, Vision Of Love
Taylor Dayne, {'ll Be Your Sheiter
Madonna, Vogue
Faith No More, Epic
Slaughter, Up All Night
Madonna, Hanky Pankg
Danger Danger, Bang Bang
Aerosmith, The Other Side
Wilson Pmlhps, Hold On
Jude Cole, Baby, It's Tomgr
Go West ng Of wishful Thinking
Tyler Collins, Girls Nite Out
Bell Biv Devoe, Poison
Johnny Gill, Rub You The Right Way
Louie Louie, Sittin’ In The Lap Of Lu
Glen Medeiros, She Ain't Worth It
Maxi Priest, Close To You
The Time, Jerk Out
Bad Enxlish Possession
Brother Beyond, Girl | Used To Know
Sl Paul, $ vanger To Love

Poison, Unskinny Bop

Los Angeles

A Bad Englvsh Possession Stevie B, Love And Emotion
A Aerosmith, The Other Side Wilson Pmlllps Release Me
A Seduction, Could This Be Love Janet Jackson, Come Back Ta Me
A Snar The Power Jude Cole, Baby, it's Tomghl
A Paul Young, Oh Girl Madonna, Hanky Panky
P.D.: Garry wall
Cincinnati P.D.: Dave Allen ; JE&VognE"HR et T

1 2 Linear, Sending All My Love any oI, BU u ! ¥
2 5 Michae Bolton, When 'm Back On My F B Sapache Mode, Enjoy e 4 Slence
3 6 Bell Biv Devoe, Poison 5 Mellow Man Ace, Mentirosa
4 3 Wilson Phllllps Hold On & Snap The Power
5 7 Your Baby Never Looked Good | d : Tie-Tac Toe
6 8 Taylor Dayne, Ill Be Your Shelter 3 B Biv Devoe, Poison
T %‘rw’d’"ﬁ” Fu“"(""g Bbe Y Brown, 9 Keith Sweat, Make You Sweat
g 1{ Aft 7. Il’l‘:ad oov,o“memem & Sweet Sensation, If Wishes Came True

er Y Glenn Medeiros Featurin Bobby Brown,
10 10 M.C. Hammer, U Can't Touch This Mariah Carey, Vision Of f_ove
1112 Janet ’“"”"c"'” ht Iyer Coflins, Girls Nite Out
12 18 Tyler Collins, Girls Nite Out e LaMond, Bad Ol The Heart
13 16 New Kids On The Block Step Bg Step Bell W Devoe, "Do M
14 15 Louie Louie, Sittin’ In The Lap Kid Frost, La Raza
15 17 Tommy Page, When | Dream Of Vou Seduction, Could This Be Love
16 19 Bruce Hornsby & The Range, Across The Nikki, Notice Me
17 13 Roxette, It Must Have Been Love (From Janet Jackson, Come Back To Me
18 25 EHon John, Club At The End Of The St Roxette, It Must Have Been Love (From
19 22 Joe Cocker, What Are You Doing with A 27 M.C. Hammer, Have Vou Seen Her
20 24 Mariah Car? Vision Of Love 22 24 Madonna, Hanky Pan
2 B Slavehter-Hp Al Night 23 23 Lisa Stansfield, You Canl Deny 1t
A B m g “W‘FL"WIS 28 26 Babyface, My Kinda G

mnaniMyles, ove 25 28 Seiko & Donnie Wahlber The Right Co
24 27 Seduction, Could This Be Love 2 30 Stevie B, Love And Emofion
25 28 Heart, | Oidn’t Want To Need You

21 2 Maxi Prlesl Close To You
2% 30 Nelson, (Can’t lee Without Your) Lov 78 EX Linear, Don't You Come Cryin’
21 29 Madonna, Hanky Pan! E 2 X The ﬁme Jerk Out
28 31 Sl Paul, Stranger To Love 30 EX . Summer Vacation
29 2 Iy Idol, Cradle Oi Love (From "For A Vhlson il Release Me
g(l) 33 iml ’:vsal:‘ov; Il'l TWIKSMS Came True A — ﬁ ow Love
26 Aerosmith, Whal akes
32 34 Poison, Unskinn g A - he Mode Pohcy ol Truth -
33 35 M.C. Hammer, Have You Seen Her
A3 —  Johany Gill, Rub You The Right way
A35 — Linear, Don't You Come Cryin’

L)
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P.D.: Marc Chase

Tyber Collins, Girls Nite Out
Ghenn Medeiros Featurl ng Bobby Brown,
Bell Biv Devoe, Poison
En Vogue, Hold On
After Ready Or Not
Georg e'LaMond, Bad Of The Heart
Jolmny Gill, Rub You The Right Way
Babyface, My Kinda Girl
Michael on, When I'm Back On My F
Manah Carey Vision Of Love
Mellow Man Ace_ Mentirosa
Keith Sweat, Make You Sweal
New Kids On The Bloc! Sleg By Step
Sweet Sensation, If wishes Came True
M.C. Hammer, Have You Seen Her
Madonna, Hanky Panky
Lisa Stansfield, You Canl Deny tt
The U-Krew, Let Me Be Your Lover
Bell Biv Devoe Do Me!
Snap, The Power

1, Tic-Tac-Toe

S evie B, Love And Emotion
Janet Jackson, Come Back To
Jane Child, Welcome To The Real world
Maxi Priest, Close To You
Seduction, Could This Be Love
Anita Baker, Talk To Me
Timmy T, what Will [ Do
Linear, Don't You Come Cryin’
49ers, Don't You Love Me
The Time, Jetk Out
Calloway, All The Way
Perfect Gentlemen, One More Chance
The Lightning Seeds Pure
The West Coast Rap 'All- Stars, we're A
The Brat Pack, I'm Never Gonna Give Y
Gloria Eslelan, Cuts Both Ways
Sinead 0'Connor, The Emperor’s New CI
The Party, Summer Vacation
Doc Box & B-Fresh, Siow Love

FEWKTI

Milwaukee

1

3

6

7

2

6 8
7 10
5 14
9 9
10 4
1 5
12 15
13U
TR
15 18
15 1
7 12
18 EX
139 EX
2 EX
21 EX
2 EX
A e
A =

P.D.: Mike Berlak

Phil Collins, Do You Remember?

Richard Marx, Children Of The nghl
Jude Cole, Baby, it's T om%

Expose, Your B a Never Looked Good |
Roxem It Musl ave Been Love (From
l‘lanne 'll Be Your Shelter

Go West, King Of wishful Thinking ‘;r
Michael Botton, When I'm Back On My F
Eon John, Club AL The End Of The St
Madonna, Yogue

Wilson Phillips, Hold On

After 7, Ready Or Not

Mariah Carey, Vision Of Love

Brent Bourgeois, Dare To Fall In Love
Bruce Hornsby £ The Range, Across The
Del Amitri, Kiss This Thu? Goodbye §
New Kids On The Block, Step By Step
Wilson Phillips, Release Me

Glenn Medeiros Featuring Bobby Brown,
Depeche Mode, Enjoy The Silence
Nikki, Notice Me

Louie Louie, Sittin’ In The Lap Of Lu
Sweet Sensation, If Wishes Came True
Bad English, Possession

~e AW —

Columbus

i
3
4
9
5
0
2

WNLT 79

P.D.: Dave Robbins

Phil Collins, Do You Remember?

Taylor Dayne, It Be Your Sheiter
Glenn Medeiros Fealunn& Bobby Brown,
Tyler Collins, Girls Nite

Billy Idol, Cradle Of Love From ”'For

Michael Bolton, When I'm Back On My F

Roxme 1t Must Have Been Love (From

Minneapolis P.D.: Gregg Swedberg
1 1 Glenn Medeiros Featuring Bobby Brown,
2 3 Paula Abdul, Knocked Out
34 Tyler Oollms Girts Nite Out
4 5 New Kids On The Block, Step By Step
5 2 Bell Biv Devoe, Poison
6 6 Linear, Sending All My Love
7 9 George LaMond, Bad Of The Heart
8 10 Johnny Gill, Rub You The Right Way
9 1
10 13
11 7
12 12 Depeche Mode Enjoy The Silence
1317 4%ers, Don't You Love Me
14 18 Fan Club, Don’t Let Me Fall In Love
15 20 Milli Vamlll Can't You Feel My Love
16 19 Mariah Carey, Vision Of Love
17 21 Sweet Sensation, If wWishes Came True
18 25 The Time, Jerk Out
19 23 Seduction, Could This Be Love
20 22 Joey Kid, Countmg The Days
2l 24 Maxi Pnes! Close To You
2 8 Digital Underground, The Humpty Dance
23 26 Stevie B, Love And Emotion
2 16 Tayhr Dayne III Be Your Shelter

14
3l
2

23“2‘5&":.’:"“ B W shiol IrmsneﬂnT{(?’y' OP 40/DANCE
Louie Lome ittin’ In The Lap Of = k

Atter 7, Read l
The Brat Pack, I'm Neve: Gonna Give Y

S anwn—

Babyface, My Kinda Girt

1
2
3
4
5
6
7
8
9

P.D.: Tom Hutyler

New Kids On The Block, Step By Step
Depeche Mode, Enjoy The Silence
Glenn Medelms Featuring Bobby Brown,
Taylor Dayne, I'll Be Vour Sheltel
Lisa Sta , You Can't DenL
Go West, King '0f Wishful Thin m% (Fr
Bllly 1dol, Cradie Of Love (From *

r Collins, Girls Nite Out

n:l\ael Bolton, When I'm Back On My F

Motie) Crue Don't Go Away Mad (Just
Maria , Vision Of Love
Seducllon ‘ould This Be Love

Johnny Gill, Rub You The Right Way

En Vogue, Hold On

Heart. | Didn't Want To Need You
George LaMond, Bad Of The Heart
Jane Chiki, Weicome To The Real World
Faith No More Epic

Babyface, M kmda Girl

Bruce Hi & The Range, Across The

Madonna, Hanky Pank:

Sweet Sensation, If Wishes Came True
Janet Jackson, Come Back To Me
Wilson Phillips Release Me

Keith Sweat, Make You Sweat

Poison, Unskinny Bo

JII“II‘l‘, Ryser, Same Old ook

The Time, Jerk Out

Maxi Priest, Close To You

Danger Dangev Bang Bang

Bad English, Possession

Nelson, (Can't Live Without Your) Lov
The Sundays, Here’s Where The tory £
Aerosmith, The Other Side

Beil Biv Devoe, Do Me!

Fleetwood Mac, Skies The Limit

Soul 11 Soul, A Dreams A Dream

Gloria Estefan, Cuts Both Ways

The Brat Pack, i'm Never Gonna Give Y
Sinead 0’Connor, The Emperor’s New C!
Anita Baker, Tatk To Me

M.C. Hammer Have You Seen Her
Snap, The P

Brother Beyond The Girl | Used To Kn

P.D.: Joel Salkowitz

En Vogue, Hold On

India, The Lovev Who Rocks You
Snap, The

Tyler Collms Guls Night Out
George LaMond, Bad Of The Hear!
After 7, Ready Or Not

Lisa Stansfiefd, You Can't Deny It
Corina, Loving Vou Like Crazy

12 Corn, Can't L8t Go

[ISTu 1T N
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A,
JO6FM)
P.D.: Jeff Wyatt

Mellow Man Ace Menllrusa
En Vogue, Hold
Johany Gill, Rub Vou The Right Wa
Digital Underground The Humpty Dance
Glenn Medeiros/Bobby Brown, She Ain't
Salt-N-Pepa, Expression
Bell Biv Devoe, Poison
New Kids On The Block, Step By Step
The Cover Girls, All That Glllters Is
Ale’, Stop Me 1t | Fall In
Snap, The Power
Janel Jackson Atright
9ers, ou Love M
George Lzllond Bad Of The Heart
Louie Loule, Sittin’ In The Lap Of Lu
Tyler Collins, Girls Night Out
Lisa Stansfield, You Can't Deny It
Degeche Mode, Enjoy the Silence
yface, My Kinda Girl
M.C. Hammer, Have You Seen Her
Mariah Carey, Vision Of Love
Befl Biv Devoe Do Me!
Raiana PauE Rescue Me
Kid Frost, [a Raza
D-Mob With Cathy Dennis, That's The W
Stevie B, Love And Emotion
Stacye & Kimiko, Wait For Me
India, The Lover Who Rocks You
Madonna Hanky Pank: I
Rebel M.C_ Street Tuf
Soul 11 Soul, A Dream Is A Dream
Nikki, Notice Me
Madenna Vogue
M.C. Hammer, U Can't Touch This
Keith Sweat, Make You Sweat
Brat Pack, Never Gonna Give You Up
Timmy T, ‘What Will | Do
Brother Beyond, The Girl | Used To Kn
The Time, Jerk Out
Kool School My Girl
Mazi Priest, Close To You
Tiana  First True Love
Electribe 101, Talking With Myself

Philadelphia

FRToN
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P.D.: John Roberts

Wilson Phillips, Hold On
Roxette, It Must Have Been Love
Bell Biv Devoe, Poison
Glenn Medeiros/Bobby Brown, She Ain't
Snap, The Power
Joey Kid, CountmgBTl\e Da{s
New Kids On The Biock, S ep By Step
Whistle, Always And Fofever
George Lallond Bad Of The Heart
Linear, Sendmg All My Love
Madonna, Vogue
Tiana , First True Love
Mellow Man Ace, Mentirosa
April, Someone To Hotd
Sweet Sensation, If Vhshes Came True
Janet Jackson, Aln
Johnny Gill, Rub You The Right way
Heart, All { wanna Do Is Make Love To
Alisha, Bounce Back
Seduclion, Could This Be Love
Seiko & Donnie Walberg, The Right Com
After 7, Ready Or Not
En Vogue Hold On
Babyface, My Kinda Girl
Manah Carey, Vision Of Love

der Collins, Girls Nught Out

rs, Don't You Love M
LJsa Stansfield, You Can’ t Deny 1t
The Time, Jerk Out
Stevie B, Love And Emotion
Timmy T, What Will | Do
M.C. Hammer, Have You Seen Her
Janet Jackson, Come Back To Me
Bell Biv Devoe, Do Me!
Keith Sweat, Make You Sweat
Paula Abdul, Knocked Out
Modern [ngllsh | Melt With You
Linear, Don't You Come Cryin®
Callowa Ali The way

per c Tac Toe

hgl\lenm Seeds, Pure

Brolher Beyond, The Girt | Used To Kn

SEEUSELEEL | 2ELUBERBELBNNG
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P.D.: Bobby 0'Jay

Michel'le, Nicet

Regina Belle, T |s Is Love

Johnn G.u M§ My

After top

Glenn ones Sta

Keith Sweat, Make You Sweat

Soul Il Soul, A Dreams A Dream

Bell Biv Devoe, Do Me!

Jetf Redd, Love Hi h

Cameo, | Want It

The Black Flames, Walchmg You

Miki Howard, Until You Come Back To

Babytace, My Kinda Gul

Basic Black, She's Min

Poof Righteous Teuhers Rock Dis Funky
e Power

Amla Baker, Talk To Me

Barbara Wulhers, The Master Key

Mariah Carey, Vision Of Love

The West Coast Rap All-Stars, we're All

M.C. Hammer, Have You Seen Her

Stacye And Kimiko, Wait For Me

Angela Winbush, Lay Yo
ogbves Mych als One Mile From Paradise
kool ,

Randy Cra'lwd I Donl Feet Much Like
Answered ueslmns What You Deserve
Digital U rground, Doowutchyalike
Enc Gable, In A Sexy Mood
The Time, Jerk Out
Kwame & A New Beginning, Ownlee Eue
Tmy Steele, i | Told You Once

! Toni! fone' Feels

nderson, Hi How Deep Does It Go
The Newlrons, Similar Attraction
Geoff Mcbride, Gotta Good Thing
Seduction, Could This Be Love
Janet Jaclson, Come Back To Me
Lakeside, Money
Eric B. & Ralum Let The Rhythm Hit 'Em
Tashan, Save The Famlz
Nancy Wilson, Don't As My Neighbors
Public Enemy, Brother’s Ganna Work it
D-Nice, Calt D-Nice
T'Looke, Girl Danz With M
Father MC Treat Em Like They Want To
Hakim, Good To G
Janice Dempsey, Do You Really want
Kid N Pla{e Back To Basix
Low Profile, Funky Song
The Whispers, Innocent
Mellow Man Ace, Mentirosa
Calloway, All The Way
Whiz Kid, Lets Get It On
k:;r;y Vhlh;ms Got A Lot Of Love

, Touch Me
Antonette, Never &t Enough
Kipper Jones , Shockwave
Black Box, Everybody Ever: r y
Melba Moore, Do You Really Want My
En Vogue, Lies
Michael Cooper, Over & Over
Boo-Yaa T.R.I.B.E,, Psyko Funk
Omara, Smoking Room
Paul Jackson Jr., My Thang

BE5R0ua
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HOT BLACK PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

After 7, Can't Stop
Jermaine Jackson I'd Like To Get To
Dianne Reeves, Come In
Alex Bu non, Any Love
Sta , Midnight Love
St me Milts, Real Love
Mariah Carey, Vision Of Love
Barbara Weathers, The Master Ke:
Lonpie Liston Smith Featuring Phyllis Hy
Carl Anderson, How Deep Does It Go
Anita Baker, Talk To Me
Terry Steele, If | Told You Once
Milira, Mercy Mercy Me (The Ecoiogy)
uction, Could This Be Love

Eric Gable, In A Sexy
Maze Fulunng Franlue Beverly, Songs
David Peaston, Take Me Now
Najee, 1'll Be Good To Vou
Janet Jackson, Come Back To Me
Nancy Wilson, Don't Ask My Neighbors
Tashan, Save The Family
gumcy "Jones With Tevin Camy

tyson Williams, Nol On The su!e
Michael Cooper, My Baby's House
The Winans, A Friend
Meiba Moore, Do You Really Want My
Barry White. When Wilt | See You Agam

New Orleans

Los Angeles

SWwo N N

T o 3
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P.D.: Steve Woods

Lisa Stansfield, You Can't Deng
Miki Howard, Until You Come Back To
The Gap Band, We Can Make It Alright
Randy Erawlord, 1 Don't Feel Much Like
?Ienn J%"ﬁs MSla "
ohnny Gil y, y
Tmop, Al | Do is Think Of You

ela meusl\ Lay Yo

Frrretrtirs

b3 PSP b

D
FMQB
Jarmmin' More Music

P.D.: Brian Wallace

Miki Howard, Until You Come Back To
Regina Belte, This Is Love

After 7, Can't Stop

Keith Sweat, Make Vou Sweat

Jolmny c-u My, My,
a Can Make It Alright
Mlchelfe
Basic Black She s Mine
Snap, The Power
Mantronix, Take Your Time
Anita Baker, Talk To Me
Bell Biv Devoe, Do Me!
Babyface, My Kinda Giri
Slephame Mills, Real Lov
Randy Cra 1 Don’t Feel Much Like
Glenn Jones, Sta
Jeff Redd, Love Hi h
Cameo, | Want It
The Time, Jerk Ou
Midnight Star, Do It &One More Time)
Angela Winbush
Geotf Mcbride, dona Good Thing
Manah Carey, Vision Of Love
The Pointer Sisters, Friends’ Advice
Kool Moe Dee, God Made Me Funke
The Family Stand, Ghetto Heaven
Barbara Weathers, The Master Key
The West Coast Rap All-Stars, We're Alt
Glenn Medeiros Featuring Bobby Brown,
The Black Flames. Watcl m* Vou
Janet Jackson, Come Back To M
Skool , My Girl
EricB. & Ralum Let The Rhythm Hit 'Em
Tony! Toni! Tone' Feels Good
b‘:e Mychals ne Mile From Paradise
Seducluon Could This Be Love
Callaway, ‘All The WW
Barry White, When Will | See You Again
Carl Anderson, How Deep Does It Go
Kwame & A New Beginning, Owniee Eue
8Black Box, Everybody E veryl)o dy
Chimes, Heaven
Najee, 1'll Be Good To You
Terry Steele, If | Told You Once
2 Deep, Didn't Do My Homework
Enc Gable, In A Sexy Mood
The whlspers Innocent
M.C. Hammer, Have You Seen Her
The Boys, Cra.
Soul It Soul, A Dveams A Dream
The Winans, A Friend
En Vogue, Lies
Public Enemy, Brother's Gonna Work It
Michael Cooper, Over &
Three Times Dope, Weak Al Tl\e Knee's
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RADIO IS

Promotion Directors Measure Success By Visihility, Execution

NEW YORK——While many pro-
gram directors consider ratings to
be their report card—the measure
of success or failure in their jobs—
promotion directors complain that
they have no such measure. So just
how do promotion directors gauge
their success? And, perhaps more
importantly, how do their bosses
measure it?

The most obvious yardstick for a
promotion director is visibility and
exposure in the market. “The pro-
motion directors’ job is to make peo-
ple aware of the station,” says
Frank Bell, VP/programming for

Keymarket. “The name of the game
is to stay top of mind.” Jocelyn
Taub, promotion director of modern
rock WDRE Hempstead, N.Y,,
agrees. “What’s important to my
GM is visibility, which is our No. 1
priority,” she says.

Jim Berry, creative services di-
rector of classic rock WBOS Bos-
ton, says a station’s reputation also
comes into play. “One of the mea-
sures of success is how you are con-
sidered in the marketplace—if you
have a track record or reputation in
the city for being able to perform
what you promise. The more suc-

cessful you are in good, solid promo-
tions with good results, [the better
you are].”

Sales promotions are another way
to determine success. Michele Sny-
der, director of marketing for top 40
WAVA Washington, D.C., identifies
two ways she can tell how well her
department is doing with sales pro-
motions. First, she says, is “satis-
faction of both parties’ goals. Was
the client totally satisfied with the
promotion and was the station total-
ly satisfied?” To determine the pro-
motion’s success, Snyder says, she
concludes all of her sales promo-

Billboards
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Fred Horton
WGNA Albany, N.Y.

BIT BY BIT, country radio ingratiates itself into dif-
ferent parts of the Northeast, a region where it isn’t
supposed to do well. Since the mid-'80s, various cour-
try FMs have come to industry prominence, including
WYRK Buffalo, N.Y,, WBEE-FM Rochester, N.Y,,
and, most recently, WWYZ Hartford, Conn.

By contrast, OM/PD/morning man Fred Horton
calls WGNA-AM-FM (Country 107.7) Albany, N.Y,,
“country radio’s best kept secret.”” Where WWYZ
stunned New England within six months, WGNA has
almost crept up on its market in the past 2!/, years.

In the winter Arbitron, WGNA was No. 1 overall,
up 11.0-11.9 12-plus, and up from the mid-fours as re-
cently as summer 1987. And while its game plan began
differently, WGNA seems to have arrived at a similar
place to WWYZ—somewhat more tempo- and current-
driven than some of its

to like it anymore. I'm sure Charlie Rich won’t be in
my power gold in 10 years, but that song hasn’t been
rotated heavily here since it was a current.”

This is WGNA in middays: Sawyer Brown, “Putting
The Dark Back Into The Night”; Garth Brooks, “If
Tomorrow Never Comes’’; Larry Gatlin, “Broken
Lady’’; Doug Stone, “I'd Be Better Off (In A Pine
Box)”; Dolly Parton, “Here You Come Again”; Ricky
Skaggs, “Hummingbird”; George Strait, “Ocean
Front Property”’; Charlie Rich, “The Most Beautiful
Girl”; Restless Heart, “Dancy’s Dream”’; Eddy Raven,
“In A Letter To You"; and Kenny Rogers, “She Be-
lieves In Me.”

With no other country outlet, and no oldies on FM,
Horton doesn’t see WGNA as having any one competi-
tor. “Everybody can listen to country music. It doesn’t

matter what age you are.

counterparts.

When he arrived at
WGNA in August 1988,
Horton had worked every
major format except ur-
ban. And every upstate
New York market. In 20

‘Charlie Rich hadn’t
been beaten to death
by a country station’

This station has pretty
solid numbers in every
demo. We don't have a 12-
share in 18-24, but we
don’t have a one-share ei-
ther.” (In fact, WGNA is
actually fourth in teens—

years, he had been at
such well-known outlets
as WBBF and WCMF Rochester, WYYY-FM Syra-
cuse, and eventually oldies WTRY Albany, which, dur-
ing Horton’s tenure, went No. 1 25-54, despite being
an AM.

“One of the reasons I came over from WTRY was
that [ knew a well-programmed country station would
do well in this market. Even though this is a state capi-
tal, the market is basically blue-collar males and fe-
males who have a proclivity to country, whether it's
Marshall Tucker or CCR or something else. Even in
the state government and service industries, you have
blue-collar workers with white collars,” Horton says.

“When I first came in, I put a new morning show on,
restructured the music, and focused the radio station.
Once the station had focus, we had ratings again with-
in three months. Once the morning show had a chance
to be known by the core and be sampled by secondary
and tertiary listeners, it was able to grow.”

At one point, Horton says, “WGNA had a long play-
list and AOR-style rotations. By the time we got there,
they had cut it back substantially, but not enough.”

That has, however, worked to WGNA'’s advantage.
Despite an increased current posture in recent
months—going from a 25record list to 40 titles, and
adding two current slots an hour—WGNA also leans
heavily on '70s war-horses: “Snowbird,” “(I'm A)
Stand By My Woman Man,” “Mamas Don’t Let Your
Babies Grow Up To Be Cowboys,” ‘“Daytime
Friends,” etc. That, Horton says, is possible because
WGNA'’s loose rotations kept songs fresh.

“None of these records were beaten to death on a
country station. ‘The Most Beautiful Girl’ still tests
well here. In some markets, it doesn’t, because after
you’ve played something for 10 years, people tend not

albeit a distant fourth—
after the market’s three
top 40s.)

So while some Northeastern country outlets ignore
listeners below age 35, Horton actively pursues 18-34,
adding such songs as “Hillbilly Rock” early. “Marty
Stuart may be a new artist, but that particular song
has something to say to a certain segment of the audi-
ence that may not necessarily be the core listener.”

Since March 1989, WGNA’s main promotion has
been the Dollar Bill Game, with prizes ranging from
$10,000 in cash to $10,000 in jewelry with a $50 qualifi-
er prize to Florida and Bahamas trips. It is currently
doing a ‘“count the songs”-type contest. Although the
station has done two direct-mail pieces—neither with
a prize attached—Horton says he prefers remotes and
community promotions to outside advertising.

WGNA'’s first direct-mail piece informed listeners
that Horton and partner Rhymin’ Richie Philips were
there. (Like other Rusty Walker clients, WGNA jocks
have flashy handles; MD Doillar Bill Early, Gamblin’
Gary Briggs, Brother Lou, and Dick Stark After Dark
round out the lineup.) Philips is a contributor to Amer-
ican Comedy Network and a number of other services.
And the team has a piano in the studio. On the morn-
ing of this interview, the team had celebrated both
Joan Rivers’ birthday and the anniversary of the in-
vention of the vacuum cleaner by having listeners imi-
tate Joan Rivers selling a vacuum cleaner.

Because he keeps morning-man hours, Horton does
a lot of work, including all the music scheduling and
most of his paperwork, at home. Early talks to the rec-
ord people. This schedule allows Horton “to hear the
radio station at home instead of being locked in the of-
fice all day. Being in meetings all day isn’t the best
way to program a station.” SEAN ROSS

tions with a wrap-up meeting with
the client. Second, “do clients come
to you and ask for promotions?”’ If
they do, Snyder says, “then you
have established a reputation in
your market as a promotionally ori-
ented station.”

Another measure of success, and
one that seems particularly impor-
tant to broadcast executives, is exe-
cution. Randy Michaels, Jacor
Communications’ executive
VP/chief operating officer, says,
“We judge a promotion director on
their ability to see the big picture
and work toward that goal—getting
the most bang for the buck with lis-
teners and getting the most reve-
nue for the station. [The good] pro-
motion directors can take a modest
budget and get us a lot of topspin
and a lot of coverage.”

Mickey Frankeo, VP/radio for
Nationwide Communications,
judges his promotion directors on
creativity. ‘“We should be looking to
update [promotions] and make ev-
erything current and exciting,” he
says.

And some promotion directors do
use ratings to determine their suc-
cess. ‘‘For better or worse, the rat-
ings certainly play into it,” Snyder
says. “When the ratings are good, I
certainly feel that I was a part of
that.”

Finally, Berry says, promotion di-
rectors can determine their success
based on cume. ‘““It's our job to
bring in the listeners,” he says,
“and then it’s programming’s job to
keep them there.”

IDEA MILL: SINEAD SIMPSON?

Vie St. John, midday man for Sat-
ellite Music Network’s “The Heat”
format, recently conducted a con-
test to give shorn singer Sinead
O’Connor hair. St. John asked lis-
teners to apply an appropriate hair-
do to the picture of O’Connor that
recently appeared on the cover of

Rolling Stone. Among the hundreds
of entries were Sinead with a mo-
hawk, Sinead with Cleopatra-style
hair, and the Sinead-Bart Simpson
hairdo. Winners received Sinead
O’Connor product and a certificate
for a free haircut.

Country WYAI/WYAY (Y104 &

Promotions
& Marketing

by Phyllis Stark

Y106) Atlanta morning man Rhu-
barb Jones walked across the state
for 22 days collecting pennies for
the Georgia Leukemia Society.
More than 4 million pennies were
collected.

In top 40 WYHY (Y107) Nash-
ville’s M.C. Hammer “can’t touch
this’’ promotion, listeners were
asked to bring things to the studio
that they thought afternoon jock
Gary Jeff Walker wouldn’t want to
touch . .. After Donny Wahlberg of
New Kids On The Block fell
through a trap door in concert, top
40 WYTZ (Z95) Chicago morning
men Welch & Woody gave away a
pair of front-row New Kids tickets
to the first person to call after hear-
ing the sound of Wahlberg crashing
through the door.

Top 40 WNCI Columbus, Ohio’s
morning zoo got drunk on the air to
promote the dangers of drinking
and driving during the Fourth of
July holiday. Under the supervision
of the Ohio State Highway Patrol,
each member of the morning zoo
got legally intoxicated while broad-
casting the show. John Cline drank
beer while Shawn Ireland con-
sumed wine and Dave Calin
downed shots of tequila and beer

(Continued on page 17)

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
960 CD’s in their jewe!l boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

LIFT Discplay Inc. 115 River Road,
Edgewater NJ07020, Tel.: 201/945 8700,
945 8863, 9458412, Fax: 201/9459548.

LIFT.

Systems withafuture.
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B RADIO

Billhoard Ballot:
Rundown Of The
Top Nominees

LOS ANGELES—There is still time
to vote for the 1990 Billboard Radio
Awards. Ballots will be accepted until
July 20. In an effort to aid voters,
here is a rundown of the nominees in
the networks/syndicator nationally
distributed program categories.

In the top 40 category, nominees
include ABC/Watermark’s “Ameri-
can Top 40 With Shadoe Stevens,”
Westwood One’s “Casey’s Top 40
With Casey Kasem,” James Paul
Brown Entertainment’s “Hitline
USA,” SuperRadio’s “Open House
Party,” and Unistar’s “Rick Dees’
Weekly Top 40.”

“AT40,” of course, is the granddad-
dy of the top 40 shows, having recent-
ly celebrated its 20th anniversary.
The two most notable recent changes
include the much-publicized and con-
troversial decision that brought Ste-
vens in as host, allowing Kasem to go
to WW1, and the show’s move from

NETWORKS

NARY'S ¢

The Best Hodern Rock Band of 1989 i$ hd_& n.gatiFace - LIUE! 0-Pro on your desk now!
"Hary's Oanish is the perfect rock dish for the 90's" - Robert Hilburn, Los Angeles Times

Catch the Chameleon Hew Music Seminar Showcase at Woody's Tuesday. July 12¢h!
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having made its debut in 1982. NEWD | 1 | ceerserpour

PMN’s Breeze adult alternative
(Continued on next page)
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

| Comin§ Up, Paul McCartney
COLUMBI

. It's Still Rock And Roll To Me, Billy
Joel, cotumBia

. The Rose, Bette Midler, atLanTiC

. Little Jeannie, Elton John, mca

. Cupid/I've Loved You For A Long
Time, Spinners, ATLANTIC

. Steal Away, Robbie Dupree, eLExTRA

. Funkytown, Lipps Inc., casasLANCA

. Magic, Olivia Newton-John, mca

. Let’s Get Serious, Jermaine
Jackson, moTown

. Let Me Love You Tonight, Pure
Prairie League, CASABLANCA
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POP SINGLES—20 Ysars Ago

1. Mama Told Me (Not To Come),
Three Dog Night, bunmiLL

2. The Love You Save, Jackson 5,
MOTOWN

3. Ball Of Confusion (That's What
g’genxvorld Is Today), Temptations,
R

4. Ride Captain Ride, Blues Image,
ATCO

5. Band Of Gold, Freda Payne, invicTus

6. Lay Down (Candles In The Rain),
Melanie with the Edwin Hawkins
Singers, BUDDAH

7. (They Long To Be) Close To You,
Carpenters, aam

8. The Long And Winding Road/For
You Blue, Beatles, appLE

9. The Wonder Of You/Mama Liked
The Roses, Elvis Presley, rca/vicTor

10. (I;Irigchin' A Ride, Vanity Fare, pace

TOP ALBUMS—10 Years Ago

. Glass Houses, Billy Joel, coLumeia
. Just One Night, Eric Clapton, rso

. McCartney Il, Paul McCartney,
COLUMBIA

. Soundtrack, The Empire Strikes
Back, rso

. Empty Glass, Pete Townshend, atco

. Let’s Get Serious, Jermaine
Jackson, moTowN

. Heroes, The Commodores, moTown.

. Against The Wind, Bob Seger & the
Silver Bullet‘Band, capitoL

. Soundtrack, Urban Cowboy, asyLum

. Mouth To Mouth, Lipps Inc.,
CASABLANCA
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TOP ALBUMS—20 Years Ago

. Soundtrack, Woodstock, coTiLLion

. Let It Be, Beatles aprLe

. McCartney, Paul McCartney, AppLE

. ABC, Jackson 5, moTown

. Live At Leeds, Who, pecca

. Deja Vu, Crosby, Stills, Nash &
Young, ATLANTIC

. Self-Portrait, Bob Dylan, coLumsia

. Greatest Hits, Fifth Dimension,
SOUL CITY

. It Ain't , ight,
DUNI'Ii'IT.L Easy, Three Dog Night
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. Movement, |saac Hayes, eNTERPRISE

COUNTRY SINGLES—10 Ysars Ago

. You Win Again, Charley Pride, rca
! thEigay Night Blues, John Conlee,

. True Love Ways, Mickey Gilley, eric

. Bar Room Buddies, Merle Haggard
& Clint Eastwood, eLExTRA

. He Stopped Loving Her Today,
George Jones, Epic

o Midni&ht Rider, Willie Nelson,
COLUMBTA

. Dancin’ Cowboys, Bellamy
Brothers, warner/Curb

. The Blue Side, Crystal Gayle,
COLUMBIA

. It's True Love, Conway Twitty &
Loretta Lynn, mca

. Clyde, Waylon Jennings, rca
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SOUL SINGLES—10 Years Ago

. Take Your Time, $.0.S. Band, Tasu

. Let’s Get Serious, Jermaine
Jackson, motown

. Landlord, Gladys Knight & the
Pips, coLumsta

. One In A Million You, Larry
Graham, warNER BROS.

. Sweet Sensation, Stephanie Mills,
20TH CENTURY

. Cupid, Spinners, aTLANTIC

. A Lover’s Holiday, Change, rrc

. Funkytown, Lipps Inc., casasLANCA
. Sitting In The Park, GQ, arisTA

. You And Me, Rockie Robbins, aam

N
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NETWORKS AND SYNDICATION

(Continued from preceding page)

programming made its debut in Sep-
tember 1987, and is delivered via sat-
ellite, as is competitor The Wave,
based on the format pioneered at
KTWY (The Wave) Los Angeles. Re-
cently, Lee Abrams has come on as a
consultant to The Wave, which has
since become a lot more rock-oriented
in texture.

In the black category, WW1’s “The
Countdown With Walt Love” is up
against CBS Radio’s “On The Move
With Tom Joyner,” Premiere’s “On
The Phone With Ti-Rone,” Lee Bai-
ley Communications’ “Radio-
Scope,” and the STRZ Entertain-
ment Network’s “Top 30 USA With
Donnie Simpson.”

WW1's “Countdown,” which
bowed in August 1988, is the veteran
of the bunch and won the category
last year, while “Move,” also a count-
down, debuted in January 1987.
LBC’s “RadioScope” magazine has
been on since 1983 and is hosted by
LBC fouunder Lee Bailey. Pre-
miere’s “Ti-Rone,” hosted by Brad
Sanders, and STRZ's “Top 30” are
the new kids on the block, airing
since January 1988 and July 1989, re-
spectively.

The country category pits ABC’s
“American Country Countdown”
against the Emerald Entertainment
Group’s “Nashville Live,” WW1's
“On A Country Road,” Emerald’s
“Saturday Night House Party,” and
Unistar’s “Weekly Country Music
Countdown,” hosted by Chris
Charles.

“ACC,” hosted by Bob Kingsley, is
the longest running of the bunch. It
has been on since 1973 and, like its
top 40 counterpart, is now available
on CD. Last year it won the award.
Emerald’s “Nashville” is a call-in in-
terview show, hosted by Lon Helton,
that has been running since 1987,
while “Saturday,” hosted by WSIX-
FM Nashville morning man Gerry
House, is the newest entry, making
its debut in September 1989. WW1’s
“Road,” hosted by Lee Arnold, is a
magazine show that has been run-
ning since 1983. Unistar’s “Count-
down” has been on since 1981.

In the rock division, which encom-
passes album, modern, and classic

rock programming, DIR Broadcast-
ing is nominated with its long-run-
ning “King Biscuit Flower Hour”
concert program. Global Satellite
Network has two nominations with
the much-copied “Rockline” and
“Powercuts.” WW1 scores yet anoth-
er nomination with “Timeothy
White’s Rock Stars,” while another
satellite format, SMN’s Z-Rock, also
scores a nomination.

Last year’s winner, “Rockline,”
hosted by KLOS Los Angeles per-
sonality Bob Coburn, has been on
since 1981. Global’s other nominee,
“Powercuts,” hosted by KLOS jock
Geno Michellini, made its debut in
1984. “Biscuit,” hosted by Bill Min-
kin, is one of the oldest syndie hits,
making its debut back in 1973. The in-
terview show “Rock Stars” has been
with WW1 since 1988. Z-Rock’s satel-
lite-delivered hard rock programming
has been offered since September
1988. In the past few years the for-
mat has become more mainstream
under the guidance of Lee Abrams.

AROUND THE INDUSTRY

Atlantic Records and Luke’s Rec-
ords were scheduled to use WW1,
ARBC, and Unistar satellite facilities
for a special broadcast of Luther
Campbell’s “Banned In The USA”
single on July 3. Campbell is the lead-
er of controversial rap act 2 Live
Crew and head of Luke’s Records
(formerly Skyywalker). The single is
a rap version of Bruce Springsteen’s
“Born In The USA,” with new lyrics
to address the hoopla surrounding
the Crew’s controversial “As Nasty
As They Wanna Be” album.

Los Angeles-based Bailey Broad-
casting Services has signed an
agreement with four British radio
stations to carry Bailey program-
ming. FTP Radio Bristol and WNK
Lendon will carry “RadioScope” and
the “Hip-Hop Countdown And Re-
port.” Sunset Radio Manchester has
also signed on for “RadioScope.” In
addition, Choice FM London has
agreed to carry such Bailey specials
as the recent “Marvin Gaye: We
Miss You.”

WW1's Mutual Broadcasting Sys-
tem has signed a three-year agree-

PROMOTIONS

(Continued from page 15)

chasers.

WNCI was also one of the sta-
tions involved in relief efforts after
last month’s flood in Shadyside,
Ohio. The morning zoo set up shop
at five busy intersections and
broadcast live while collecting dona-
tions from passing motorists. The
station collected more than $9,000 in
four hours. Top 40 WPHR (Power
108) Cleveland did a similar live
broadcast to collect supplies for the
flood victims.

Album KSHE St. Louis has
teamed up with the area’s largest
realtor for the ““homes for the
homeless” promotion. The realtor
will donate $1 to a homeless charity
each time someone mentions the
station’s call letters at an open
house. The station is donating the
proceeds from its new “KSHE Sum-
mer Classics 2” CD to the charity.

During AC KSSK-AM-FM Hono-
lulu’s car clean-out weekend, listen-
ers were told that promotion direc-

tor Scott MacKenzie’s car and
house were so full of station mer-
chandise that he just had to give it
all away. MacKenzie made an-
nounced stops at a number of loca-
tions throughout the weekend and
brought along pizza and a carload
of station merchandise.

After hearing that former heavy-
weight boxing champion Mike Ty-
son allegedly skipped out on his bill
at Sal’s Pizzeria in Manhattan, top
40/dance WQHT (Hot 97) New York
morning personalities Howard
Hoffman and Stephanie Miller
paid the $5.35 bill. Asked why, Hoff-
man said, “We just never thought
it’d be a good idea for anyone
named Sal to be ripped off.”

PRO-MOTIONS
Patrick Bullard has been named
promotion director at top 40
KQMQ-AM-FM Honolulu. He was
previously promotion manager at
crosstown oldies/top 40 combo

ment with the Orange County Sports
Assn. to provide coverage of the col-
lege football season opener the Pig-
skin Classic. The game, scheduled for
Aug. 26 at Anaheim Stadium, pits
Colorado against Tennessee.

Kelli Potter has joined Premiere as
a marketing assistant. She was for-
merly with Major Market Radio.

MUSIC SPECIALS

July 13-14, Seduction, On The Ra-
dio, Westwood One Radio Networks,
one hour,

July 13-15, Madonna/Linear, Par-
ty America, MediaAmerica/Cutler
Productions, one hour.

July 13-15, Sonny Bono/the
Chantels/the Bobbettes/the B-52’s/
Beatles film director Victor Spin-
etti, Cruisin’ America with Cousin
Brucie, CBS Radio Programming,
three hours.

July 13-15, Poison, Metalshop, MJI
Broadcasting, two hours.

July 13-15, Michael Bolton, The
Weekly Special, Unistar Radio Net-
works, 90 minutes.

July 13-15, Ringe Starr, Dick
Clark’s Rock, Roll & Remember, Un-
istar Radio Programming, four
hours.

July 13-15, Benny Goodman Trib-
ute, The Great Sounds, Unistar Radio
Programming, four hours.

July 13-15, Oak Ridge Boys, The
Stories Behind The Songs, Unistar
Radio Programming, one hour.

July 14, Dion, Solid Gold Saturday
Night, Unistar Radio Programming,
five hours.

July 14, Vern Gosdin, Country
Gold Saturday Night Live, Unistar
Radio Programming, five hours.

July 14-15, M.C. Hammer/George
LaMond, Open House Party, Me-
diaAmerica/SupeRadio, five hours.

July 14-15, Bill Cosby/Mariah
Carey, RadioScope, Bailey Broadcast
Services, one hour.

July 15, Go West/Sweet Sensa-
tion, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

July 16-22, Doctor Demento’s De-
mented Diet, Dr. Demento, Westwood
One Radio Networks, two hours.

July 16-22, Keith Sweat, Starbeat,
MJI Broadcasting, one hour.

July 16-22, Miles Davis, The Jazz
Show With David Sanborn, Westwood
One Radio Networks, two hours.

July 16-22, Maximum Voltage: Lit-
tle Caesar, High Voltage, Westwood
One Radio Networks, two hours.

July 16-22, Bad Company/Lynyard
Skynyard/Talking Heads/Beach
Boys/Derek & the Dominos, Classic
Cuts, MJI Broadcasting, one hour.

July 16-22, John Hiatt, Rock Today,
MJI Broadcasting, one hour.

July 16-22, Alabama, Country To-
day, MJI Broadcasting, one hour.

July 16-22, Allman Brothers, Rock
Stars Monthly Special, Radio Today
Entertainment, 90 minutes.

July 16-29, Allman Brothers, Up
Close, MediaAmerica, 90 minutes/two
hours.

July 16-22, David Bowie, Part 1,
Off The Record With Mary Turner,
Westwood One Radio Networks, one
hour.

July 16-22, Bobby Brown/BeBe &
CeCe Winans, In The Spotlight,
Westwood One Radio Networks, one
hour.
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B BLACK

Women Execs Form Crucial Quartet At Gapitol

! BY DAVID NATHAN

LOS ANGELES—In what tradition-
ally has been a male-dominated in-
dustry, the number of women—and
black women in particular—occupy-
ing key jobs within record companies
and publishing firms has been gradu-
ally increasing in the past few years.
Women like Sylvia Rhone at Atlantic,
Sharon Heyward at Virgin, Ornetta
Barber at WEA, Brenda Andrews at

Almo-Irving, Rachelle Fields at
Warner/Chappell, and Carol Ware at
MCA Publishing have risen to levels
that recognize their effectiveness as
major executives.

In what may be one of the most
unique situations within the black
music community, four women in im-
portant positions at Capitol Records
have created a closely knit team that
directly impacts the success of the la-
bel’s burgeoning urban roster.

Barbara Lewis, VP of promotion,
came to Capitol last November after
seven years with CBS and stints at
A&M and MCA, Jean Riggins, senior
director of artist development, joined
the label seven years ago and now
oversees pop and black music acts;
Jalila Larsuel, national director of
publicity, media, and artist relations,
covering urban, jazz, and some se-
lected pop acts, entered the music in-
dustry in 1978 at Elektra and subse-

IT’S GETTIN’ KINDA HECTIC: As the labels swing
into the high social season—as well as the high market-
ing season to establish the summer’s hottest records—
there remains the hot issue of battling lyrics censorship.

Bill Adler, president of New York’s Rhyme & Reason
Communications, put together an anti-censorship rally
June 26 at a SoHo art gallery featuring artists, record
label executives, representatives of the Recording In-
dustry Assn. of America and NARAS, the music press,
and members of the anti-censorship arts community

(Billboard, July 7). For a
last-minute event, it effec-
The
Rhythm

tively communicated the
growing concern among

and the
Blvues

artists and labels about
the issues that have
forced Luther Campbell
and 2 Live Crew to run a
legal and emotional
gauntlet. As varied a
group of speakers as
Tommy Boy’s Tom Sil-
verman, Chicago artist
Dred Scott (whose American-flag-as-welcome-mat
artwork caused a firestorm of First Amendment contro-
versy last year), S.0.U.L. Records’ Bill Stephney, Def
Jam’s Carmen Ashhurst Watson, Stu Ginsberg of
NARAS, rap groups the Afros and the Underworld So-
ciety, and John Schecter, rap magazine The Source’s
editor, voiced their support for freedom of speech and
outlined plans of action. More major-label representa-
tion would have given this event more weight, but this is
hopefully just the beginning . . . Meanwhile, Atlantic Re-
cords announced a “long-term partnership” with Camp-
bell's Luke’s Records (Billboard, July 7). The July 4 re-
lease of the single “Banned In The U.S.A.” by Luke Fea-
turing 2 Live Crew is the first in the joint venture. A
gutsy move for both sides.

IN CELEBRATION of Black Music Month, ASCAP
handed out songwriting and publishing honors to those
who had reached the top 10 with their compositions in
1989. Among the many writers taking home awards
from New York’s Puck Building June 25 were Tony!
Toni! Toné!’s Ray Wiggins, Dwayne Wiggins, and Tim-
othy Christian; Diane Warren (“It Isn’t, It Wasn't, It
Ain’t Never Gonna Be” with Albert Hammond and “All
I Want Is Forever”); Jimmy Jam & Terry Lewis (who
arrived with Jellybean Johnson and Karyn White);
Jazzie B and Simon Law; Ashford & Simpson; Timmy
Gatling & Teddy Riley (once with Aaron Hall and once
with Al B. Sure!); Angela Winbush; and Peabo Bryson.
Jam & Lewis took songwriter-of-the-year honors, with
five songs in the top 10 in 1989; EMI Music Publishing
was publisher of the year, with 17 top 10 titles . .. T'T!T!
was the focus of a grand “Revival” when Wing/Poly-
Gram and Rhyme & Reason hosted a party June 27 for
the Oakland, Calif., troupe at Bridgewater’s, at New
York’s South Street Seaport. Besides your basic food,
folks, and fun, we were treated to a gospel choir, special-
ly enameled tambourines recreating the album cover,
and a live performance ... Select Records and Pretty
Special Public Relations engineered a pretty special
breakfast bash June 28 at New York club Sweetwater’s
for quartet Whistle, whose “Always & Forever” remake

Anti-Censorship Battle Takes Genter Stage
N.Y. Rally Unites Artists In Support Of Campbell

by Janine McAdams

went top 10 on the black singles chart recently. Jaz, Sil-
ver, Turk, and Kraze were presented with proclama-
tions from the New York City Council, the 73rd precinct
in Brooklyn, and Mayor David Dinkins for their out-
standing voluntary and charitable contributions around
the city; a portion of the sales from the next single, “Bad
Habit,” will be donated to help the homeless ... New
York-based Pow Wow Records, which brought us the
12-inch dancehall smash “Sorry” by Foxy Brown, has
issued the reggae/dancehall compilation “Girl Talk,”
: featuring “Sorry” and the
new Brown 12-inch, ‘“Fast
Car” (perhaps with a Bob-
by Konders remix?). Also
on the dancehall tip, check
out artist Deborahe’s sin-
gle “Don’t Test Me,” and
“Twice My Age,” featur-
ing several artists doing
different songs on one ba-
sic “telephone” track. Try
it, you'll like it. Call Judy
Cacase at 212-245-3010.

EVERYTHANG’S movin’: Keir Worthy, formerly an
independent promoter and Western regional promotion
person for Def Jam out of Houston, has a new gig in
New York. By the time you read this, he will be national
director of rap promotions and marketing for Elektra.
Elektra will unveil new female rapper Shazzy July 2
with the single “Keep It Flowin’” ... Some of our pub-
licity pals have been doing some fancy footwork: Kelly
Haley, who announced just weeks ago her return to
Cold Chillin’ Records as publicity and management coor-
dinator, has made a leap to director of publicity at MCA
Records, effective Monday (9). Former Jive publicity di-
rector Duane Taylor had announced he was taking up
the publicity reins at Rush Associated Labels; now he
moves into the EMI slot vacated by Haley. Congrats, all.

PAGE & STAGE: Been reading the 1990 soft-bound edi-
tion of the 1986 “James Brown: The Godfather Of Soul”
autobiography by Brown with Bruce Tucker (Thunder’s
Mouth Press, $13.95), completed soon after Brown was
inducted into the Rock and Roll Hall of Fame and landed
a top three chart hit with the “Rocky IV” anthem “Livin’
In America.” Brown’s recollections are funny and as-
tute, and reveal the complex, idealistic, often egotistical,
and creative man. Both Tucker’s foreword and critic
Dave Marsh’s epilogue put a '90s perspective on
Brown’s run-ins with the law and his significant contri-
butions to contemporary music. Meanwhile, Polydor has
just rereleased “James Brown ‘Live’ At The Apollo,” re-
corded in 1962 and originally released in 1963 ... “Fur-
ther Mo’ ” at the Village Gate in New York is a stage
presentation that effectively recreates the music and at-
mosphere of the black vaudeville circuit in the "20s. Like
its predecessor, “One Mo’ Time,” writer/director Vernel
Bagneris’ stage play has a simple plot about the New
Orleans Lyric Theater, which is about to be torched for
insurance purposes. Stellar performances are given by
Bagneris, Sandra Reaves-Phillips, Frozine Thomas,
and Topsy Chapman. This play is significant in that it
presents a slice of American musical theater history
that is not often remembered.

quently held key posts at Orchid
Communications and Columbia Rec-
ords; and Gwen Franklin, national di-
rector of black music marketing at
Capitol’s East Coast office, has been
with the company for three years fol-
lowing regional and national slots
with A&M and Casablanca.

The four echo each other’s senti-
ments about the kind of cooperation
they experience as a team. Riggins
says that, in tandem with Franklin,
the three L.A. executives “depend on
each other. In many instances, we'll
start off listening to the music early
on so we can look at the direction of
the packaging, the imaging, what
kind of promotion we can do.”

Larsuel cites an upcoming label de-
but by the Whispers as typical of the
approach she, Riggins, and Lewis
have adopted. “Jean suggested we all
go down to the studio while the group
was still working on the music, and
that gave us a bird’s eye view way in
advance of what we could do. Since
everybody knows their history as hit
makers, we talked with the group
about how we can take the Whispers
to the next level of success.”

In another example of what the
four call their “stick-to-it” attitude,
the team launched an aggressive
campaign in support of bilingual rap-
per Mellow Man Ace. “I brought Ace
in to meet with Barbara every day
for two weeks,” says Riggins. “We
outlined what we wanted to do be-
cause all four of us had a commit-
ment to build and develop an artist
here.”

Larsuel admits that after Ace’s al-
bum, “Escape From Havana,” was
released last year, it did not receive
an immediate response. “We had to
come up with a different approach
for the press. Just working with Bar-
bara, Jean, and Gwen created a lot of
energy to do something with him.”

Lewis adds, “When I came to the
company, | knew we couldn’t just de-
pend on black radio for this project,
that there had to be a street team
also working on it, that we had to fire
everybody up again behind the sec-
ond single [the more successful
“Mentirosa,” released in March].”

Other recent projects that have
kept all four busy included records
by Melba Moore, Meli'sa Morgan,
and Johnny Clegg & Savuka.

Franklin, who is in constant phone
communication with her three West
Coast-based colleagues, looks at the
work done on M.C. Hammer’s proj-

ects and on BeBe & CeCe Winans’
gold “Heaven” album as prime exam-
ples of the cooperative effort that un-
derscores the strong working rela-
tionship enjoyed by the four. “I defi-
nitely plan to spend even more time
out in Los Angeles so I can be more
involved,” she says, adding that she
considers herself “very fortunate, be-
cause we're dealing with women who
are totally professiopal.”

In a reference to what some male
executives might erroneously consid-
er an inevitable outcome of four
women working together, Larsuel
says, “There’s no cattiness. We don’t
beat around the bush, and that’s
unique and special. I haven’t had that
kind of relationship with three other
women before.”

“We're patient with one another,”
says Riggins.

“We speak out and give each of our
opinions, and then there’s a real give-
and-take attitude,” notes Lewis,
while Larsuel says that “someone al-
ways comes up with a plan that will
work for a project. There’s flexibili-

Do any of the four feel any resent-
ment from their male counterparts
about their female ‘“conspiracy?”
“No, because there's a real openness
at Capitol,” says Larsuel. “In Hale
Milgrim, we have a label head who
really believes in women moving up
in the company. Plus, Jean was here
before any of the rest of us—it was
like she seasoned it for us.”

Noting that they like to focus on
developing new acts, all four agree
that one of their pet projects for the
year “will be taking BeBe & CeCe
Winans to the status of a platinum
act,” says Riggins.

“That’s a real challenge,” adds
Lewis, “because they were only the
third gospel act to have a gold album
in 17 years.”

“And we have to break through
the media’s notion that BeBe & CeCe
are just gospel and show that they’re
universal,” says Larsuel.

“We're definitely going through
planning that whole campaign out,”
says Riggins.

TO OUR READERS |

Due to holiday production re-
quirements, the Black section
Ij)ntinues on page 79.

Mahlathini Music. PolyGram recording artists Mahlathini & the Mahotella
Queens perform their South African-originated music at a recent date at New
York's Bottom Line. (Photo: Chuck Pulin)
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6 6 7 8 THE LOVER WHO ROCKS YOU (ALL NIGHT) REPRISE 0-21524/WARNER BROS. @ INDIA @ 6 8 11 WHAT U WAITIN 4? wARNER BROS. 0-21553 @ JUNGLE BROTHERS
@ 13 24 4 POLICY OF TRUTH SIRE 0-21534/WARNER BROS. DEPECHE MODE @ 12 25 4 POLICY OF TRUTH SIRE 0-21534/WARNER BROS. DEPECHE MODE

8 8 9 7 TALKING WITH MYSELF (REMIX) MERCURY 875 215-1 @ ELECTRIBE 101 10 13 7 THE LOVER WHO ROCKS YOU (ALL NIGHT) REPRISE 0-21524/WARNER BROS. @ INDIA
@ 12 22 4 STAR SIRE 0-21558/WARNER BROS. ERASURE @ 11 14 6 LET THE RHYTHM HIT 'EM mCa 24026 @ ERIC B. & RAKIM

10 3 4 8 THIS BEAT IS TECHNOTRONIC sBK v-19709 @ TECHNOTRONIC 10 9 11 [ THIS BEAT IS TECHNOTRONIC sBK v-19709 @ TECHNOTRONIC

11 2 1 12 HOLD ON ATLANTIC 0-86234 & ENVOGUE @ 16 22 5 MAKE YOU SWEAT ELEKTRA 0-66683 @ KEITH SWEAT

12 11 15 7 AMADO MI0/CRACK ATTACK CAPITOL V-15551 GRACE JONES 12 8 10 11 GHETTO HEAVEN ATLANTIC 0-86238 @ THE FAMILY STAND
@ 18 25 5 FXCOLUMBIA 44 73186 @ A GUY CALLED GERALD @ 17 20 7 YOU CAN'T DENY IT ARISTA AD1-2024 @ LISA STANSFIELD
26 37 3 DIRTY CASH MERCURY 875 803-1 THE ADVENTURES OF STEVIE V 14 15 17 8 MENTIROSA/WELCOME TO MY GROOVE CAPITOL V-15509 © MELLOW MAN ACE

15 17 23 6 TAKE YOUR TIME/DON'T YOU WANT MORE CAPITOL v-15579 MANTRONIX @ 20 27 [ DON'T YOU LOVE ME aTH & B'WAY 440506-0/ISLAND @ 4A9ERS

16 10 11 8 BOUNCE BACK mCa 24018 @ ALISHA 16 7 6 11 THAT'S THE WAY OF THE WORLD FFRR 886 981-1/POLYDOR € D-MOB WITH CATHY DENNIS

17 21 28 5 COUNT TO THREE/GIVE ME YOUR HAND ENIGMA 7 75545-0 RED FLAG @ 18 23 6 SITTIN' IN THE LAP OF LUXURY WTG 41 73168/EPIC @ LOUIE LOVIE
25 32 4 BLACK BETTY EPIC 49H 73195 RAM JAM @) 34 —_— 2 EVERYBODY EVERYBODY DECONSTRUCTION 2628-1-RD/RCA BLACK BOX
24 | 31 4 PINEAPPLE FACE CAPITOL V-15559 REVENGE IS) 21 | 40 3 STAR SIRE 0-21558/WARNER BROS. ERASURE

20 23 27 5 BROOKLYN-QUEENS DEF JAM 44 73187 /COLUMBIA @ 3RD BASS l) 14 9 11 PUMP THAT BODY Jive 1337-1-JD/RCA @ MR. LEE

21 16 17 8 RUB YOU THE RIGHT WAY MOTOWN MOT-4657 @ JOHNNY GILL * * * POWERPICK % % %

@ 33 41 3 MAKE YOU SWEAT ELEKTRA 0-66683 @ KEITH SWEAT @ 29 37 4 WE'RE ALL IN THE SAME GANG WARNER BROS. 0-21549 @ THE WEST COAST RAP ALL-STARS
@ | 32 | 38 4 | CAN HANDLE IT sBK v-19705 MR. MIXI & SKINNY SCOTTY 2 119 [ 21 9 WHY YOU GET FUNKY ON ME (FROM “HOUSE PARTY'") MOTOWN MOT-4711 & TODAY

* % * POWER P|CK * A K 23 24 28 8 GOOD LOVE mca 24000 © KLYMAXX
11 — 2 WORLD POWER (LP CUTS) ARISTA AL-8536 SNAP 24 22 18 8 GET DUMB! (FREE YOUR BODY) VENDETTA 75021-7037-1/A&M THE CREW

25 9 5 11 BAD OF THE HEART COLUMBIA 44 73177 @ GEORGE LAMOND 25 13 5 12 VOGUE SIRE 0-2151 3/WARNER BROS. © MADONNA

26 20 20 9 TALK ABOUT ROCKIN' CAPITOL V-15574 2 GIRLS 26 25 19 12 THE POWER wiLD PITCH wP-1018 © POWER JAM FEATURING CHILL ROB G

27 19 19 7 SUNSHINE/I FEEL LOVE SANDSTONE SSL 12-1 FAX YOURSELF 27 23 15 11 NICETY RUTHLESS 0-96480/ATCO & MICHEL'LE

28 29 3 5 MOMENTS IN SOUL zvx 6278-12 J.T. AND THE BIG FAMILY 36 44 3 PINEAPPLE FACE CAPITOL v-15559 REVENGE
@ 36 43 4 TRUTH IS OUT OF STYLE NETTWERK 74005/1.R S. MC 900 FT. JESUS WITH DJ ZERO 29 32 34 5 YOU SHOULD KNOW BY NOW ATLANTIC 0-86186 CHRISSY I-EECE

30 37 _ﬁ 3 GET CRAZY/CLAP YOUR HANDS Jive 1346-1-JD/RCA WHITE KNIGHT 33 47 3 CAN'T HOLD BACK ATLANTIC 0-86192 @ DOUG LAZY

* % * HOTSHOTDEBUT * * % 31 | 21 | 12 | 14 [ RUBYOU THE RIGHT WAY MOTOWNMOT-4657 @ JOHNNY GILL
@ NEW)D 1 GETTING CLOSER GEFFEN 0-21606 NITZER EBB 32 | 31 33 7 LOVING YOU LIKE CRAZY CUTTING 235 CORINA

32 22 13 10 WHAT U WAITIN 47 WARNER BROS. 0-21553 @ JUNGLE BROTHERS @ 40 48 4 WILL YOU BE THERE ENIGMA 7 75550-0 CELEBRATE THE NUN

33 38 44 4 THE WARNING/THE FINAL FRONTIER STRICTLY RHYTHM SR-1207 LOGIC @ 42 46 4 FIRST TRUE LOVE MICMAC 537 TIANA

k! 40 47 3 CRAZY EARTH MUTE. BRAZIL IMPORT FORTRAN 5 35 26 30 7 BOUNCE BACK mCa 24018 @ ALISHA

ki 35 33 6 STRIKE TO THE BODY/JACKHAMMER FICTION 873 849-1/MERCURY DIE WARZAU 47 — 2 CAN'T STOP VIRGIN 0-96470 AFTER 7
46 — 2 I'LL ADMIT IT EPIC 49-73198 LAURIE SAUNDERS 37 28 31 9 THE BLUES WING 873 995-1/POLYDOR @ TONY! TONI! TONE!
@ 42 e 2 | DON'T LOVE YOU (BUT I LIKE YOU) ACTIVE ACT-3065/SELECT ANNETTE TAYLOR 38 35 36 4 STEP BY STEP COLUMBIA 44 73376 @ NEW KIDS ON THE BLOCK

38 15 3 14 THAT'S THE WAY OF THE WORLD FFRR 886 981-1/POLYDOR @ D-MOB WITH CATHY DENNIS ] * K HOT SHOT DEBUT *h K
45 | — | 2 | GODTONIGHT cursv-77053 REAL LIFE NEW) 1 | JUBILATION pic 49 73357 ANYTHING BOX
NEW ) 1 GANGSTER BOOGIE NEXT PLATEAU NP-50120 TONY SCOTT 40 37 35 8 HEAD LIKE A HOLE TvT 2614 @ NINE INCH NAILS
NEW } 1 DJ GIVE ME THAT FUNKY BASS Mca 24027 LYDIA RHODES 49 e 2 COUNT TO THREE/GIVE ME YOUR HAND ENIGMA 7 75545-0 RED FLAG
NEW } 1 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 DEEE-LITE 50 50 3 TAKE YOUR TIME/DON'T YOU WANT MORE CAPITOL v-15579 MANTRONIX

43 27 21 6 INFINITY DECONSTRUCTION 2570-1-RD/RCA GURU JOSH— @ NEW)D 1 LA RAZA VIRGIN 0-96498 KID FROST

44 47 = 2 TELL ME SOMETHING MCa 24032 INDECENT OBSESSION 44 39 26 13 ALRIGHT (REMIX) A&M 75021-1235-1 @ JANET JACKSON

45 49 — 2 MANGOUS YE M BEAT Beat 002 BOOM TRIBE 45 48 39 5 STREET TUFF DESIRE 873 743-1/MERCURY @ REBEL MC & DOUBLE THE TROUBLE
NEW } 1 LET THE RHYTHM HIT EM McCa 24026 @ ERIC B. & RAKIM 46 38 32 10 GIRLS NITE OUT RCAa 2546-1-RD @ TYLER COLLINS
NEW } 1 CAN'T STOP VIRGIN 0-96470 AFTER 7 47 30 16 10 FAME 90 (REMIX) RYKO V-56163/EMI @ DAVID BOWIE WiTH QUEEN LATIFAH
NEW ) 1 TURN AND RUN AWAY WARNER BROS. 0-21533 JOVANN NEW) 1 THE GIRL | USED TO KNOW EMI v-56160 BROTHER BEYOND
| 49 43 ! 49 4 THE BLUES WING 873 995-1/POLYDOR @& TONY! TONI! TONE! 49 45 I 41 6 NOVEMBER SPAWNED A MONSTER SIRE 0-21529/WARNER BROS MORRISSEY
‘ 50 31 ] 12 11 WILL YOU BE THERE ENIGMA 7 75550-0 CELEBRATE THE NUN @ NEW) 1 FRIENDS’ ADVICE (DON'T TAKE IT) MOTOWN 4661 THE POINTER SISTERS |

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.

BILLBOARD'S BLACK CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR

Number One Black Singles, 1948-1988
Top Ten Black Singles, 1948-1988

Top Black Singles Of The Year, 1946-1988
Number One Black Albums, 1964-1988
Top Ten Black Albums, 1964-1988

Top Black Album Of The Year, 1965-1988

FOR INFORMATION, WRITE: Mark Marone, Billboard Chart Research, 1515 Broadway, New York, NY 10036
Also available: thematic and customized artist research. Call (212) 536-5051
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DANCE IR

ANNETTE TAYLOR

NEW ON

THE CHARTS

“I Don’t Love You (But I Like
You)” is not Annette Taylor’s de-
but single for Active/Select (212-
691-1200) but it seems to be the
cut that is putting the soulful
singer on the map. This hot
R&B/club track is currently
scaling Billboard’s Club Play
chart with potential to go be
yond.

The Oakland, Calif -bred artist
has seemingly been preparing
for success since childhood. At a
very young age, Taylor began
taking piano lessons, trained in
both classical and gospel music,
majored in voice at college, and
performed with the local Oak-
land Ensemble Theatre.

However, it was when Taylor
made the move to New York in
1981 and crossed paths with pro-
ducer/songwriter Vincent Bell
(Oran ‘“Juice” Jones, Alyson Wil-
liams) that things started to de-
velop, resulting in her current
recording relationship with Ac-
tive/ Select Records. The singer
has recorded a number of over-
looked 12-inch singles for Select,
but “I Don’t Love You” seems to
be the hit she has longed for.
Taylor is currently completing
an album scheduled for release
later this year. In regard to her
multifaceted talents, Taylor con-
cedes, “I've been blessed."

HOT DANCE
BREAKOUTS

CLUB PLAY

. HOLDING MY HEART BANG vENDETTA
. JUBILATION ANYTHING BOX epic

. RAINDROPS RHYTHM CLUB poruLAR

) TI\/#AELT WITH YOU MODERN ENGLISH

5 F&ryao I LOVED YOU SATOSHI TOMIIE

12" SINGLES SALES

1. SHE AIN'T WORTH IT GLENN
MEDEIROS FEATURING BOBBY
BROWN mca

. LOVE AND EMOTION STEVIE B LmMr

. BROTHER'S GONNA WORK IT OUT
PUBLIC ENEMY per sam

. CAN'T LET YOU GO CORO curTing

. DIRTY CASH THE ADVENTURES OF
STEVIE V MERCURY

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

g W=

e WN

Housecleaning: Holloway, Pal Joey, London Exchange

F.Y.I.: Sharon Russell has re-
signed as dance/crossover charts
manager and is taking her talents to
the U.K. Replacing Sharon as dance
charts manager and maintaining
her duties as Studio Action chart
manager is Karen Fulgenzio. She
can be reached at 212-536-5049.
Good luck and the best of wishes to
both!!!

NOBODY'S DIARY: Our spring
cleaning for summer ain’t over yet,
so ... Those in need of a serious
Philly fix should check out “You
Can Make It” (United Sounds Of
America, 718-786-8473) by Dunamis
Featuring Sahirah. Classic vibe is
enhanced by Sahirah’s enchanting
vocal panache. A treat for voguers
and voguabes alike. Don’t miss ...
Be on the lookout for Yvonne
Turner’s jammin’ treatments of
Lisa Stansfield’s “You Can’t Deny
It” (Arista). New mixes provide the
track with a meatier bottom ...
Also making strides is Annette
Taylor with “I Don’t Love You (But
I Like You)” (Active, 212-691-1200).
Catchy chorus, great track, and
Taylor’s styling stand to make this
one her biggest yet. A talent to be
reckoned with. Active is keeping its
divas working this month as ““I
Won’t Surrender’’ is unleashed
from Dee Holloway. Once again
produced and mixed by George Mo-
rel, Holloway retains her R&B/club
stance in a similarly styled setting,
providing just the right vocal nu-
ances to get a crowd working over-
time ... Projection offers a tasty
club number with “Heart & Soul”
(MCA). Hypnotic rhythmic base car-
ries a tasteful vocal and hook. Could
possibly click with certain radio pro-
grammers ... Two of this colum-
nist’s favorite underground house
tracks (which have been out for
quite a few weeks now) come cour-
tesy of Pal Joey Longo. Under the

pseudonyms Dreamhouse and
Soho, Longo has supplied us with
“I Can Feel It” and “Hot Music”
b/w “Give It Up” (United Sounds
Of America), respectively. The
Dreamhouse cut pumps at a pace
that's definitely off-kilter. The bass
throbs and the choice of samples
and mix excites. ‘““Hot Musie”’
churns a vintage jazz loop with a
heavy drum pattern and tasty vocal
sample choices. Beatnik house, any-
one? The flip maintains a very un-
derground feel with great results.
Must-haves . .. The Brat Pack’s un-
derground club mix of “I'm Never
Gonna Give You Up” has also been
creating a stir. The track’s rework-
ing, titled ‘“Never Givin’ Up,” works
well as the duo adopts a more ag-
gressive techno stance for 15 min-
utes-plus. The background vocals
kick . .. “This Is My House” by Ital-
ian Ecstasy is one of our favorite

DANGE
TRAX

by Bill Coleman

Italian imports, which has finally
found a domestic home on ZYX Re-
cords (516-568-3777). Slammin’ hip-
house track takes a hint or two from
the Fast Eddie/Tyree posse with
winning results ... Fonda Rae re-
turns with the recommended num-
ber “Do You Want My Love” (Flat-
bush Beat, 718-786-8473) by the
Rock Posse. Five mixes are includ-
ed, but only two keep us interested:
The “smooth R&B mix”’ and “Pal
Joey’s Jazzy Mix” are subtle yet
supply Rae with enough grit to get
the point across.

Rhythms In ’Em. Robert Owens recently celebrated the release of his new 4th
& B'Way album “Rhythms In Me” with friends. Shown here at Zig Zag’s in New
York, from left, are producer/remixer Frankie Knuckles, Owens, Judy Weinstein
of Def Mix Productions, and producer/remixer David Morales.

ARTIST

DEVELOPMENTS

ALISHA BOUNCES BACK

It may be difficult to imagine a 21-
year-old hitting the career come-
back trail, but that is exactly what
Alisha is doing.

With the release of her first al-
bum for MCA Records, ‘“Bounce
Back,” the singer who scored a pair
of club hits with “Baby Talk” and
“All Night Passion” when she was a
mere 15 has shrugged off the prob-
lems of what she calls a lack of com-
mitment from her previous label,
RCA.

“That whole situation proved to
me that it doesn’t matter how good
or bad a record is; if they don’t work
your record, it isn’t going to be
heard,” she says. “And while I think
there are several reasons why the
album that I did for them
[“Nightwalking”] didn’t do well, I
believe that the biggest one is that
the label didn’t promote it well.”

Alisha admits that another factor
in the commercial failure of
“Nightwalking” was the decidedly
pop/rock style of the songs. After

establishing herself as a club-orient-
ed artist, she says that the move to-
ward a more mainstream sound
may have worked against her.

With the influence of producer
Michael Jay, fresh off his recent hit
project with Martika, “Bounce
Back” takes a clear aim at pop radio
without alienating her core dance
following. The set features Alisha’s
first crack at songwriting, sharing a
credit with Scott Yahney on “Don’t
Let Our Love Go.”

“We actually wrote six songs to-
gether last year, but they weren’t
right for the album,”” she says.
“Songwriting is something that I
need to work at, but it’s not really a
priority for me. I just want to sing
great songs—it doesn’t matter who
writes it. My ego isn’t so big that I
need to hog up the whole show.”

Alisha says that she would rather
point her energy toward achieving
crossover success. And it appears
that she may reach that goal soon.
Tracking reports for ‘“Bounce
Back,” the single, show the song in
medium to heavy rotation on pop
and power radio stations in major
markets including New York, Phila-
delphia, Los Angeles, and Chicago,

and the cut has recently begun
charting on the Hot 100.

The track is also striding up both
of Billboard’s dance charts: It is cur-
rently at No. 26 on the 12-inch Sin-
gles Sales chart and in the top 10 on
the Club Play chart.

The Brooklyn, N.Y.-born singer is
currently on a national track date
tour, and is eyeing the possibility of
forming a band. And while the cur-
rent single has yet to peak, position-
ing for its follow-up has begun.
Though it could not be confirmed, it
appears likely that a Keith Cohen
remix of “Wrong Number” will be
serviced to club jocks and radio once
“Bounce Back” has run its course.
In fact, New York’s WQHT-FM
(Hot 97) has begun playing the
track in breakout rotation.

Alisha agrees with the label’s pro-
motional scheme, but is anxious for
the third single, which is slated to
be one of the album’s two ballads.

“It’s on those two songs that I
feel I've done my best singing,” she
says. “I can’t wait for people to hear
them. I think it will change their
minds about me and [make them]
see that I have what it takes to be a
mass-appeal artist.”  LARRY FLICK

Other tracks of interest include:
“First Time Ever” (Easy Street,
212-254-1979) by Joanna Law. Pro-
duced by her sibling, Simon Law,
the vocalist adapts the Roberta
Flack classic to a downtempo R&B
rhythmic base. A weathered idea
but the groove is nice; Adamski’s
U.K. hit “Killer” (MCA); “Simple
Rhythm” (Cardiac, 212-586-7700) by
Soul Rebellion: Note the hot “Let
Me See You Shake” version; hot un-
derground house screamer “I'm A
Biteh” (Project X, 212-757-1329) by
A Bitch Named Johanna; techno
heaven with “Get Down’’ (Nu
Groove, 212-398-1855) by Trans-
phonic; ‘““I Believe’ (Strictly
Rhythm, 212-246-0026) by Scram;
and from the FFRR/PolyGram
“Gold On Black 1990” compilation:
“And I Loved You” by Satoshii To-
miie featuring Arnold Jarvis,
“Down On Love” by One World,
and “Do You Dream” by Carlton.

SITUATION: Local Miami faves
London Exchange return with
“Lost Without Your Touch” (Merlin,
305-253-5055). Another fine myriad
of Euro-inflected freestyle/pop of
great interest. To be continued ...
Shana returns with “Falling Slow-
ly” (Vision, 305-893-9191), a Latin-
spiced charmer that should easily
click with those programmers who
were on the singer’s top 40 break-
through, “I Want You” ... “Don't
Take Your Love And Go” (Renegade
Records—love to give you the con-
tact number but there was none list-
ed) by Lisa-Joelle shows great radio
as well as club potential in its post-
production and mixes by Chep
Nunez and Louie Flores. The
Latin/house/pop teaser radiates
with a rare appeal . . . The Shep Pet-
tibone-mixed dance/pop number
“Holding My Heart” (A&M) by duo
Bang sports plenty of Shep-isms and
lends itself easily to pop and cross-
over-styled programming . ..
“Someone To Hold” (Metropolitan,
201-483-8080) is yet another Latin/-
pop confection with promise to
spark with crossover programmers.
Also check out: “Stranger To Love”
(Atlantic) by St. Paul; “Rhythm Of
Life” (Fontana/PolyGram) by Oleta
Adams; “Turn The Beat Around”
(Atlantic) by Laura Branigan;
“Love & Emotion” (LMR/RCA) by
Stevie B; “Backseat Lover” (Plati-
num, 215-638-3186) by Steven Paul
Perry; and fab Steve Hodge mixes
of Jane Child’s “Welcome To The
Real World” (Warner Bros.).

InNOvaTioNS!

C. Change Presents

THE REVERSIBLE
12" JACKET

featuring Stay Near You
Lookin’ for the Rest and
a bonus dance track

by FOREIGN POLICY

C. Change Productions
PO. Box 2283
Jamaica Plain, MA 02130
617-522-3610

2 HITS ARE BETTER
THAN ONE!!!
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NEW! Broadcast/Media Rates!

l 01 in./1x $70.00 - 1 in./4x $65.00 per
11 in./12x $60.00 per - 1 in./26x $56.00 per

l_EH in./52x $52.00 per

J Position Wanted - $50.00 per inch

Billboard
Classified Action Mart

To order an ad...check the type of ad you want...

O Regular Classified: $3.25 per word. Minimum order $64.00.
(O Display Ciassified: 1 in./1x $102.00 - 1 in./4x $95 per in./
12x $88.00 per - 1in./26x $85 per = 1 in./52x $69.00 per.
[JReverse Ad $10.00 additional charge

0 Box number/address $6.50 for handling. Only regular mail

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Boradway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi- |
fied Department.
15% agency commission applicable only on ads of @" or
more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524

P R R R R e

**REAL ESTATE TO THE STARS**

For advertising information call Chic Walker
1 (800) 950-1018 - In NY (212) 536-5284

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

“RAPPING MAMA”

12" single Lois Shayne. Producers
James Early, Felton Pilate, now with
M.C. Hammer —$6.95.

Sabteca Records

Box 10268
Oakland, CA 94610
(415) 465 2805

CD’S AVAILABLE

Along with 1,000's of cassette and LP utles.
Dealers only. Wnite or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

Thrash *» Noise « New Age .

Campus Records

Wholesale Distnibutor of IMPORT
Deletions  Overstocks
878 Albany Shaker Road
Latham N Y 12110 EXPORT

(518)783-6698

(518)783-6753 FAX
For a Umque Blend of Independent and
Major Label Closeouts and Overstocks

o (EMISNPU] « MPD » ORBBoY » DIU0LIDB|J » BOUR( .

ia « Heavy Metal + Punk ¢« Jazz * Blues * R&B -

« $81pj0 « dod

3,09 M°d

While other people are raising their
prices, we are slashing ours. Major label
LP’s, Cassettes and CD’s as low as 50¢.
Your choice of the most extensive list-
ings available.

For free catalog call (609) 890 6000
FAX: (609) 890-0247 or write
Scorpio Music, Inc.

Post Office Box A
Trenton NJ 08691 0020

OUTSTANDING SELECTION
AT BARGAIN PRICES

Budget/Midine/Cutouts, Gospel.
Blues, Jazz, MORE, etc.
LP's/CASSETTES/CD's

Serving independent outlets, rack jobbers. fieamarkets
Free Catalog — Dealers only!
A.B.A. Record Dist.
175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

**USED MDVIES & NINTENDDS™*
BDUGHT AND SDLD
All quantities, Ratings
A Specializing in Store
Openings & Buyouts

A

VIDEO DISTRIBUTORS, INC
U.S. 800-447-3399 FAX 215 638 0770

cuTouTS!H!!
Best selection of major and Indy label LP's,
Cass. & CD's overstocks & deletions.
Dealers only call or write for catalogue.

Alpha Music Corp.
3729 S. Robertson Blvd.
Culver City CA 90232
(213) 838 8800
(213) 838 8926 (FAX)

Retail Shrinkwrap System
ONLY $279.95 complete!

Stop wasting valuable return privieges and los-
ing sales on unwrapped merchandise. The
SHRINKMASTER™ wraps LP's CD's
Tapes, POSTERS and more! Per-
formance Dist., 2 Oak Street, New
Brunswick, NJ 08901-0156 Tl: 201-
545-3004 Fax:201-545-6054

FOR SALE BY AUTHOR MASTER
RECORDING OF JIMI HENRIX
FIRST ACCOMPLISHMENT

This recording done in early 1960's
shows how well ahead of his time
Jimi Hendrix was. For those follow-
ers and collectors of Jimi's work,
owning this master will make your
collection complete. Best offer!t

P.O. Box 3184, So. Pasadena, CA 91031
(213) 758-4058

CARIBBEAN ARTS
Largest selection of Reggae merchandise Irie t-
shirt - leather African pendant rasta caps - knit-
ted rasta belts - red, gold, green shoelaces -
kente hats - much more! Call or write for color
catalog.

(212) 598-9100

Nichelas Neveity Sales, Inc.
864 Broadway, New York, NY 10003

DEALERS ONLY

.

The Rock n’ Roll Trivia/Card Game
All kinds of music - 50s, 60s, 70s, 80s, 90s
AC DC to ZZ Top - (over 1100 cardsl)
For the Rock Fan who has Everything!
Send check /M.O. for $24.95 (+3.00 P&H) to:
D.M. Rosolko P.O. Box 528,Sudbury, MA 01776

CASSETTE DUPLICATING EQUIPMENT
The assets of R. E. P. Sound Image Re-
cording Limited, a Canadian cassette du-
plicator located in Cambridge, Ontario
(60 miles west of TORONTO) are for
sale by the Trustee in Bankruptcy.

The assets include 3-Tapematic 2002’s,
Apex Type 2 Printer,Scandia Overwrap-
per, Grandy 8 Slave duplicating line,
Otari 7 slave duplicating line, Eilleg fully
automatic thermal forming machine,
Electrosound 5 slaves, Tapematic ST30
Analyzer, Sargent bagger & drop sealer,
US Packaging MA1212 vertical L-Bar
Sealer, 10HP Compressor, 20HP Com-
pressor.

Offers must be received by the under-
signed on or before Monday July 23rd,
1990.

For further information, please call Ms.
Cyndi Culp or Ms. Connie Halstead at

416-447-7200.
PERRY KRIEGER & ASSOCIATES INC.
TRUSTEE IN BANKRUPTCY
40 WYNFORD DRIVE
STE. 202. DON MILLS. ONTARIO
CANADA M3C 1J5

FAX 416-447-0082

NOTICE OF PUBLIC SALE

By order of the Secured Party, the
property described below of Vi-
deoRated. Inc., will be offered for
public sale at 15400 Sherman Way,
Suite 500, Van Nuys, California
91406, on July 26, 1990, at 11:00
a.m. Items to be sold include: video-
cassettes, videocassette players,
and videocassette dispensing ma-
chines (located in approximately 20
different hotels in approximately 8
states), further, videocassettes lo-
cated in approximately 24 different
hotels in approximately 7 states,
leases of certain other videocas-
sette players and dispensing ma-
chines, and all contracts respecting
the installation and servicing of
such videocassette players and dis-
pensing machines, as well as ac-
counts receivable and proceeds re-
specting such contracts.

Inquiries may be made of David
Mount, President, International
Video Entertainment, inc. (818)
908-0303.

=
/SING A LONG KARAOKE
1990'S MUSIC CRAZE
Largest U.S. Karaoke Distributor
26,000 +song tracks with lyric
sheets on cassette & C.D. & L.D.’s!

¥

HI TECH SINGALONG machines
FACTORY-DIRECT PRICES
Wholesale only!

K TRAX DISTRIBUTORS
1 (800) 334 TRAX
FAX: (818) 781 8979
——
LATIN, SPANISH &
TEJANO MUSIC
WE HAVE THE BEST SELECTION
OF MUSIC FROM THE MAJOR
RECORD COMPANIES. WHOLE-
SALE ONLY TO RETAILERS,
FLEA MARKETS AND RECORD
SHOPS. We ship throughout the
U.S. UPS, Greyhound and Parcel
Post.
H&L DIST., INC.
3535 Irving Blvd., Dallas, TX 75247
Toll Free 1-800-950-8554
Fax 1-214-631-5019

ALBUMS — CASSETTES — GD'S

At the Best Prices
Major Label overstocks and de-
letes. Send for our free 100 page
catalog.
Dealers Only
Foreign customers and fleamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

NOVELTIES

POSTERS ® POSTERS ® PDSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK 'N” ROLL o PIN-UPS o SPORTS o
CARS o FLOCKED o DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES, INC

132-05 ATLANTIC AVENUE

RICHMOND HILL, N.Y. 11418
DEALERS ONLY

IR BUSINESS OPP,
|

FIXTURES

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Plans at no cost or obligation.

1-800-433-3543
Ask for Allen Nicely

UNIQUE INVESTMENT OPPORTUNITY. Video &
Film Production. Very Low Budget. Very High per-
centage ownership for investment. Mr. Campbell
212-865-2838.

LYRICIST PACKING PENS 'n wits seeking COmMpos-
er to blend combining skills, forging hits, recording
deals to pend. Please leave message (714) 556
5936.

HELP WANTED
y ‘

RNE

DIRECTOR OF
MUSIC MARKETING

Columbia House is looking for a marketing expert who is involved in the music
industry to be the driving force behind the development of Columbia House's
sales promotion materials.

As Director of Music Markefing, you'll be responsible for every facet of these
music promotional materials, from developing the marketing plan, selecting pro-
duct for inclusion in the music catalogs and reviewing all phases of the creative
execution. You'll oversee 2 Marketing Product Managers, as well as maintain
strong relationships within the music industry.

If you have 5-10 years music marketing experience, backed by an impressive
fist of record-breaking successes producing promotional materials, we're on the
same track. If this experience includes creative and administrative strengths,
knowledge of print production and costs along with a college degree, we want
to hear fgrom you now.

If you have what it takes to shape the direction of our music club, and you're
ready for the exceptional rewards only the world’s most prestigious club can
give you, rush your resume, indicating salary expectations, to:

Director, Recruitment and Placement
CBS Records Inc.

P.O. Box 4450

New York, N.Y. 10101-4450

Equal opportunity employer m/f/h/v

COLUMBIA
HOUSE

OS S
a a

SALES/MARKETING PERSON for successful chil-
dren's record company. Main responsibility devel-
op/secure new accounts. Resume P.O. Box 188,
Mornsville, PA 19067.

Awivid ~dTr2
<z

VIDEO DUPLICATION cOV e
60 MIN. $2.50 105 MIN. $3.25 ﬂ gen €0 4 gyste
90 MIN. $2.75 120 MIN. $3.50 e POV ont® " Le.
We use only BASF "A" Grade duplicating tape. Each ; e‘\‘ow ‘d S‘o‘
and every cassette is QC'd. (Minimum order 100 pieces.) \\'\“ (0‘ ‘eco

Trak Systems call for more information

101 North Plains Road
Wallingford, CT L8492
203-265-3440

800-942-3008

Ask one tough question
before you computerize.

Simply put What's your payback? That’s
a question we've helped dozens of
music and video retaiters and wholesalers
answer—accurately and profitably

Inventory control POS. Video rental
We've got it all—for chain stores. single
stores and one-stops. And with o decade
of experience behind us. we're the experts
in the music business. Call or fax today

The #1 Software Hit in Record
Stores Across the Nation

Complete Family of Software
Systems for Record Stores
Jfrom Single Stores to Chains
Your One Stop Record Store Software and
Computer Hardware Company

VEUSICWARE USA MUSICWARE EUROPE
Phone (404) 449-0338 393T Roval Tn. Saxany Mouse
Fax (404) 840-9723 Suite 1114 Fasthampnet, Chichester
= SYSTEMSLTD Dallas, 1X 75230 Suwsex, England POIS OJY
. (214) 692-6552 UK (0243) 775419
6753-B Jones Mill Court, Norcross, GA 30092 (214) 369-3840 FAX UK (0243) 776327 FAX
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TAPES

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.
Fax: 718-917-6434
Ph: 718-656-6066, TIx 425628

AUDIOPHILE
QUALITY

EUROPADISKATD:
* CASSETTE DUPLICATION

Finest European Equipment
Studer and Lyrec HX-Pro

* DMM LP MASTERING
*LP & 7" PRESSING

* COMPACT DISCS

* GRAPHICS PACKAGES
* DIGITAL STUDIO

CD Master Tapes
Neve DTC/Sony Digital Editing

Europadisk, Ltd.
75 Varick Street, New York, NY 10013
(212) 226-4401 » FAX (212) 966-0456

DISC MAKERS

COMPLETE MANUFA CTURING

DEPT.

PROFESSIONAL DESIGN
CALL FOR CATALOG

1-800-468-9353

T MASTERING SRR
I REPLICATION I PRINTING I

COMPLETE CD AND CASSETTE PRODUCTION
l I ITO L
L 0 2
FOR THOSE WHO HEAR THE DIFFERENCE
I GRAPHIC DESIGN ART STUDIO BN
NS TOTAL PACKAGING I
I PERSONALIZED EXPERT SERVICE NN

N 272-333- 5950
101 WEST 57th STREET, NEW YORK, N.Y. 10019

TALENT WANTED

ALL TYPES FOR
WORKING DATES
AND RECORDING

CONTRACTS. SEND

PROMOTIONAL

MATERIAL TO:

7325 W. IRVING PARK RD.
SUITE 123
CHICAGO, IL 60634

LOOKING FOR A
RECORD DEAL?
CALL ALEX J. GREENE
(313) 779-0207

Or write: 27380 Gratiot Ave.
Rosevilie, MI 48066

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEQ CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

¢ Customized Blank Audio & Video Cassettes
® Noreico. Ampex & Soft Poly Boxes

o Cassette Labels e Ampex Mastering Tape
e Screw Type C-O's o AGFA, BASF & Mag-
netic Media bulk audio cassette tape

Our 23 years of experience in the recording in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don't Delay—Call Today For
More Information

ANDOL AUDIO PROD., INC.

Recording Industry Supptes
4212 - 14ih Ave @ Brooklyn.N Y 11219
Calt Toll Free 800-221-6578 NY Res {718) 435-7322
Fax (718) 853-2582 ¢ We accept VISA/M

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, lowest prices, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000

SCHOOLS &

INSTRUCTIONS

CAREERS IN

. —
maunc and wdeo
IBUSINIESS

® ®

Enter the exciting and lucrative
world of the entertainment industry!
Learn the business and the technical
aspects of music & video production
from top professionals! An 18 month
degree program. Check choice of
school location below

o * o

CALL TOU FREE, OR WRITE

1-800-424-2800

O0atias  [JPittsburgh [JColorado [JPhilodeiphia
YES, | would like information
about your Programs!

NAME YR H.S. GRAD
ADDRESS

chv STATE N7
PHONE

The Art Institutes

526 Penn Ave, Pillaburgh PA 15222

5C46B8B

GOLDEN OLDIES

Original out-ot-print albums and singles. Al
types of music. We specialize in records
from the 50's, 60's, and 70's. Largest
selection. Write for free catalog.

HAVEMEYER PARK RECORDS
P.0 BOX 328
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

»
" I
WORLD e N |
BAND X
2 Oompso ocal El } 0
adipie ge e O Q
» O andarg ereo R ord
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ﬁfEH\l ESTATE TO THE STHARS

516-499-0990

HEAD OF THE HARBOR
Private Estate with 4 Buildings
Total - 7 Bedrooms
Long Island’s North Shore, New York

41/2 Acre Estate, Access to L.I. Sound. 5400 Sq. ft. manor home @ All 4 bdrms
w/private bath 21x29 Gourmet Kit. Stainless Steel Commercial Gas Stove ¢ 3
Marble Fireplaces e Library w/Marble Fireplace e High Ceilings throughout
Oak Floors ® Also on grounds; Swiss Guest Chalet w/Fireplace, 3 Bdrms and
Baths w/Jacuzzi ¢ Grounds also feature 900 Sq. Ft. Cabana w/Marble Fire-
place, Full Bath and 2 Bunk Sauna Rm. e Free-form Heated Black Beauty
Swimming Pool w/Waterfall & Jacuzzi ® 2 Stall Horse Barn w/Corral  [llumi-
nated Regulation Tennis Court e All bldgs. 4 yrs. old ® 1 hr. 15 min. from NYC -
$1,800,000 Financing Arranged Owner: Eves. 516-862-7042 Day (Mon. to Fri.)

The “Hamptons” of Allendale
Located 18 Miles From Manhattan. One of
8 new exciting luxury homes in the new
sub-division of CRESCENT MEADOW on a
private cul-de-sac  overipoking  the
“Celery Farm”, a 100 acre nature pre-
serve. Unique designs and concepts for
tomorrow’s lifestyles. Every amenity you
would expect in a home of this caliber. |
Architectural  sophistication, Superior
Construction, Quality Crattsmanship.
Call Tom Henman for your look
into the future. (201) 670-0500
eves. (201) 848-0935.

REMIC

REAL ESTATE ENTERPRISES

ALENDALE N ~OEGOENT MEADOW

$849,000.

An independent Member Broker

¥ (e}an“

Luxury

Residencee Totel

Make the best of your long-
term stay in West Hollywood
with a Month-to-Month Suite
at the Cézanne Hotel.
Our exclusive residences
feature:
* Month-to-Month Rentals.
¢ Spacious 1 Bedroom or
Executive Suites.
¢ Fully Furnished with
Kitchenettes, Linens,
Maid Service and
Fireplaces.
® Television and Cable.
¢ Rooftop Pool and
Whirlpool.
¢ Secured Parking.
e Superb Location.

The Ideal Address -
The Ideal Situation.

Hollywood’s Best Deal
WAWW\A’W
Ideal location,
just minutes from
major recording studios.

Feel safe and secure
behind our state-of-the-art
security system.

*““*Country club’’ atmosphere
with fitness centers,
pools, spas & sunning deck

1 BRs from $727*
ST. JAMES
APARTMENTS

1710 North Fuller Ave.
213-850-1710

*For a imited time. Based on a 1 year lease.

Call Brian Larsen at
Cézanne Hotel
(213) 659-9407

PENTHOUSE OFFICES
58th St., CORNER 6th AVENUE

FANTASTIC LAYOUT
CENTRAL PARK VIEWS, TERRACE
3,600 SQ. FT./ALL OR PART
LONG LEASE IF DESIRED
FURNISHED OR UNFURNISHED

CALL ERICKA (212) 223-5477

COMMUTER MARRIAGES

(Continued from page 10)

WLS Chicago GM Tom Tradup can
attest to that. His marriage disinte-
grated when it changed from a New
York-to-Washington commute to a
New York-to-Dallas commute. “It be-
came increasingly hard to make the
marriage work when we didn’t have
the resources to fly coast to coast,”
he says. “Connie Chung and Maury
Povich can do it. Arnold Schwarzen-
egger and Maria Shriver could do it
for a while, but eventually she
packed it in.”

And Tradup admits that halfway
across the country from his wife, he
no longer considered his marriage
much of a marriage. “Around the
time of the Gary Hart affair, I asked
myself how long we could live in two
different states without my being an
embarrassment to my company by
dating or somehow making a sham of
my marrage vows.

“It became clear that my bride was
not going to leave New York, and I
was not going to go live in New York
again. At that point, we decided to
have an amiable parting of the
ways,” says Tradup. Ironically, Tra-
dup is now dating someone in Dallas.
But it won’t turn into a marriage, he
says, unless both parties are in the
same city.

There are other problems with
commuter marriages besides the
physical logistics. March, on his first
PD job, says, “You have the long
hours and the strain of the job itself
without the instant support when you
get home from work.” Says Brown,
“It’s difficult to take care of house-
hold business, like paying the bills.”
It has also postponed more than one
couple’s decision to have children.
Says March, “I can just hear my wife
talking about how she’s up there in
pain while I'm down here playing ra-
dio.”

For those in commuter marriages,
the best advice is constant communi-
cation. “We had a rule that we would
talk to each other several times a day
so that we were up on each other’s
lives and could communicate the kind
of things that people communicate
when they’re married,” says Patrick.
“Then try to spend as much time to-
gether on the weekends as possible.
Make sure you schedule your private
time for the times you can’t be to-
gether.”

March follows advice from an in-
terview he read with Steadman Gra-
ham, Oprah Winfrey’s steady. “Keep
the lines of communication open.
When you fail to do that, that’s
where the doubt filters in. I make an
attempt to tell my wife about every-
thing that’s going on, every station
event, and on down the whole list. If
she needs to talk to me, she can al-
ways find me.”

Some of the radio people inter-
viewed for this story believed that
commuter marriages had a better
chance of surviving when both people
were in the entertainment industry.
“It’s something you’re tolerant of be-
cause you're both in the same profes-
sion,” says Brown. “You look at TV
people and other entertainers and
they do it all the time. I always seem
to run into Willard Scott or Al Roker
on the Trump Shuttle.”

“A lot of our weekend activity is
going to promotions,” says one com-
muter marriage PD who asked not to
be named. “If I go to her city this
summer, it will be for one of their big
events. When she comes here, she’s a
big part of our promotions. Some of
our listeners see her so much, they
figure she must work at the station.”
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TOP L ATIN ALBUMS..

1 Lt

Compiled from a national sample of retail store
and one-stop sales reports.

WKS. ON CHART

THIS WEEK
2 WKS. AGO

ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL

ANA GABRIEL QUIEN COMO TU cBs 200310

DANIELA ROMO QUIERO AMANECER CON ALGUIEN  CAPITOL-EMI LATIN
42227/CAPIOTL-EMI LATIN

31113 | LUISMIGUEL LUIS MIGUEL-20 ANOS WEALATINA71535-4
4| 2|21| JOSELUIS RODRIGUEZ JOSE L. RODRIGUEZ/M. VARGAS POLYGRAM
LATINO 842085/POLYGRAM-LATING

5|7 (27| RICARDO MONTANER UN TOQUE DE MISTERIO TH-RODVEN X

6{9]5| RUDYLASCALA CUANDO YO AMO SONOTONE 1437

715 (33! MIRIAN HERNANDEZ MIRIAN HERNANDEZ CAPITOL-EMILATIN

42162/CAPIOTLEMI LATIN

8|6 (39] ROBERTO CARLOS SONRIE cBsDCL-80179

9| 4127 XUXA XUXA qLoBO9113
a 10| 8 {17 MIJARES UN HOMBRE DISCRETO CAPITOL-EMILATIN 42293/CAPIOTL-EM!
© 1112] 9| ALVARO TORRES SIESTUVIERAS CONMIGO CAPITOL-EMI LATIN 42260
@.112(15|13| LUIS ANGEL SENALESDE VIDA cBs80272

131351 | LOSBUKIS Y PARASIEMPRE ronovisa8szs

141101 5 WILKINS UNA HISTORIA IMPORTANTE cLoBO 2174

15(21|57| FRANCO DE VITA AL NORTE DEL SUR cBs 80093

16(— | 1 | JOSE JOSE ENLAS BUENAS Y EN LAS MALAS ariOLA 2226

17[25§ 6 | GUILLERMO DAVILA EXITOSY ALGO MAS  TH.RODVEN 2721

18120 5 | PANDORA 999-RAZONES CAPITOL-EMILATIN 42294

19/16|17| SUZY GONZALES UNA PRUEBA DE AMOR WA LATINA 56235

20— | 67| CHAYANNE CHAYANNE cBs80051

21]—| 1| VARIOS ARTISTAS LAS 12 GRANDES DEL 89 cBs 30289

22|—| 1| ROCIODURCAL SITE PUDIERA MENTIR aRiOLA2271/BMG

23|14 |25| KAOMA LAMBADA Eepic 46010

24122| 8 | QUEPASA MAMI YO TE QUIERO LATIN SOUND NETWORK 150

25|23110| PABLORUWZ OCEANQ CAPITOL-EM LATIN 4209/CAPIOTL-EMI LATIN

1 (1145 LUISENRIQUE MIMUNDO cBsscla6

212|3]| JUANLUISGUERRA Y LA 440 LABILIRRUBINA Karens52

3|6 {13] JUAN MANUEL LEBRON EL PRIMERO CAPITOLEMILATIN 001/CAPIOTL-EMI

4|5 (17| EDDIESANTIAGO NEW WABE TH-RODVEN 2660

513 (45| JUAN LUIS GUERRA Y LA 440 OJALA QUE LLUEVA CAFE KaREN 126

6| 8 |35 FRANKY RUIZ MAS GRANDE QUE NUNCA TH-RODVEN 2664

717 (11| VITIRUIZ VITIAT WORK CAPITOL-EMI LATIN 42307/CAPIOTL-EMI LATIN

8 15| 5| TONYVEGA LO MIOES AMOR RMMCBS 80349/RMM-CBS

-]
w0
—
w2

LA COCO BAND POCHIY SU COCO BAND KUBANEY 20028
LA PATRULLA 15 EL CANTINERO T7vH 001

CHEOQ FELICIANO LOS FELINGS DE CHEQ  RMM-CBS 80348/RMM.CBS
NINO SEGARRA CON LA MUSICA POR DENTRO m-r1 6031

BONNY CEPEDA PA'LA CALLE comBo 2068

JOE ARROYO EL SONERO DE AMERICA-15 EXITOS SONOTONE 1634
HECTOR TRICOCHE CLASE APARTE TH.RODVEN 2734

RALPHY LEAVITT Y LASELECTA PROVOCAME RLRECORDS 90-01/LR
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~
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17113]23| LOS HERMANOS ROSARIO FUERA DE SERIE  kaRen133

18|10|31| WILLIE CHIRINO ACUARELA DEL CARIBE cBs 80228

19(12 (15| VARIOS ARTISTAS SALSAEN LA CALLE 8-1990 TH-RODVEN 2720
20(—1]32| MAXTORRES APRENDERE CAPITOL-EMI LATIN 42134/EMI.CAPITOL LATIN
21|—| 1| PUERTORICAN POWER CON MAS PODER mri1 6033

22|—| 2| SILVAYGUERRA AMOR INCONDICIONAL CAPITOL-EMILATIN 42306
23|25 3 | CONJUNTO CLASICO Y RAFAEL DE JESUS SENSACIONES 10OMEJOR
24118|25| LALO RODRIGUEZ SEXSACIONAL! TH-RODVEN 2661

25(22| 7 | MARIOORTIZ QUE SERA DE Ml comBo 2067/COMBO RECORDS

1[1]27|] GRUPOMAZZ NO TE OLVIDARE CAPITOL-EMILATIN 42186/CAPIOTL-EMI LATIN
2 {2 {45 BRONCO A TODO GALOPE roNoOvisa 8830

31 3(39| LOS TIGRES DELNORTE ™MIBUENA SUERTE FonOvisa 8831
4110[15| LAMAFIA ENTER THE FUTURE cBsgo0314

5| 8 |51 VICENTE FERNANDEZ POR TUMALDITO AMOR cBsso127

6]5|9| RAMONAYALA MIACORDEONY YO FREDDIE 1515

714 (11| ROBERTOPULIDO NUEVOS CAMINOS CAPITOL-EMILATIN 42256/CAPIOTL
8 [12]15| DAVID LEE GARZA EL QUE MAS TE HA QUERIDO  CAPITOL-EMI LATIN

o
~
w
a

LOS YONICS A TU RECUERDQO Fonovisa 8832
GRUPO LA SOMBRA GOOD BOYS WEAR WHITE  FREEDIE 1516

LOS TEMERARIOS INCONTENIBLES TH-MEx 2513

LOS CAMINANTES ENAMORADOS LuNa1187

LOS INVASORES DE NUEVO LEON ORO PURQO  ronovisa 8849

DAVID MARES  EL MUSICANO cBs 80340

LOS TEMERARIOS 20 EXITOS TH.RODVEN 2640

GRUPO LA FIEBRE ON THE RIGHT cBs8o168

BRONCO UN GOLPE MAS ronovisa 8808

LAURA CANALES NO REGRETS CAPITOL-EMILATIN 42239/CAPIOTL-EMILATIN
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19114]15| GRUPO LLUVIA GRUPO LLUVIA Guia1024

20(11]29| JUANVALENTIN CANCIONES DE MI PUEBLO CAPITOL-EMI LATIN

21117 26| SELENAY LOS DINOS SELENA CAPITOL-EMILATIN 421-44/CAPIOTL-EMILATIN
22113110 JUANVALENTIN 16 CORRIDOS DE EXITOS CON BANDA  CAPITOL-EMI
23|25122| GRUPO AUDAZ N!JUANA LA CUBANA CAPITOL-EMILATIN 42178/CAPITOL
24(20(35| EMILIO NAVAIRA EMILIO NAVAIRA AND THE RIO BAND CBSCRL-80140
250134 LOSCAMINANTES NO CANTAN MAL LAS RANCHERAS Luna71184

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Carlos Agudelo

"EW MUSIC ANYONE? The following is a roundup
of new acts emerging on the Latin scene these days.
Three Puerto Rican sisters raised in Boston and
based in California got their dance act together,
formed the group Tres, and now have an album out on
Priority Records called “Hold On To Your Dreams.”
The songs, touted by the label as “‘a vibrant mix of
dance music and lush ballads,” were composed by the
band. The album is available in Spanish and English
versions ... An up-and-coming group in the field of
Latin jazz is Turnaround, headed by veteran trumpet
player Charlie Septaiveda. He has played with the
likes of Eddie Palmieri and Tito Puente, and has col-
laborated with Dizzy Gillespie, David Sanborn, the
Talking Heads, David Byrne, and Paul Simon,
among others. Sepulveda is as smooth a trumpet play-
er as one is likely to hear, completely in control of his
instrument. That is perhaps why, at 27, he has partici-
pated in more than 70 recordings, ranging in style
from the very typical to the less orthodox. Now he
wants to record on his own, a possibility that seems
relatively close as he proves himself time and again on
the stages of America and Europe, playing with Pal-
mieri as well as with his own band . . . In the Tex-Mex
arena, the artist to watch is singer Adalberto, whose
debut album, ‘Me Nace,” has just been released by
CBS. The label says Adalberto “has pioneered a
unique Tejano sound, blending the native Mexican
country music with urban influences to produce an el-
egantly textured sound occasionally layered with lush
symphonic arrangements. This he calls ‘contemporary
vaquero,” a concept he coined to describe his reper-
toire, which varies from the traditional Tejano con-

junto, the Mexican classics, the modern rhythm &
blues influence crossing over to a contemporary a cap-
pella experience.” Even the packaging of the record
seems to be an experiment, a genuine desire to inno-
vate. And innovation, especially in technique—record-
ing as well as performing—and arrangements, is
something Tex Mex music could use a lot if it wants to
expand to the rest of the country, where it is not popu-
lar yet ... There are other rising Latin jazz artists.
Eddie Martinez doesn’t have his own group yet, but
he has two outstanding records. One is a Gato Bar-
bieri album on which Martinez is pianist and musical
director; the other is an album whose release is being
negotiated. Martinez has been distilling his experience
of so many years recording dozens of albums for art-

New music anyone? Check
Tres, Sepulveda, Adalberto

ists other than himself. The preliminary result is an
outstanding product, which we hope to see in the mar-
ket soon ... We welcome the arrival of two new
groups from Puerto Rico. One of them is Jibaro Jazz,
a quintet defined as Puerto Rican folk-jazz, headed by
Pedro Guzman. The music of the group is centered on
the cuatro, the string instrument made famous by an-
other Jibaro artist, Yomo Toro. “Jibaro Jazz II" is the
band’s second album, due shortly on the Sonotone la-
bel. “We see Jibaro Jazz as the Latin new age group
that will reach international levels within the next few
years,” says Oscar Llord, Sonotone’s GM. The other
promising new jazz act from the island is Tropical Peo-
ple, a sextet whose first album is being negotiated for
release. The main instrument is the vibraphone,
played by Raal Rodriguez Jr., the group’s leader and
devoted follower of vibes master Puente.

New music anyone? This is only the tip of the ice-
berg. New music is blossoming around us as we write,
so stay tuned.

{ Classical

KEEPING
SCORE

by Is Horowitz

DENON RECORDS, which has long explored classical
recording opportunities in the U.S,, took a first step at
the end of June with a live taping of the Mozart “Requi-
em” during the run of the Boston Early Music Festival.
The festival’s orchestra and chorus was conducted by
Andrew Parrott, with whom Denon now has a continu-
ing relationship.

The Boston sessions also covered a rare performance
of one of Mozart’s very last works, “Eine kleine Frei-
maurer-Kantate,” for male chorus and orchestra.

Will Denon be doing more stateside classical record-
ing soon? Almost certainly, execs say, although no de-
tails are cited. The label, of course, has had an active do-
mestic jazz program under way for some years.

Parrott’s agreement with Denon, incidentally, is limit-
ed to works composed after 1785. That’s presumably to
avoid repertoire conflict with the conductor’s obligation
to Angel/EMI for earlier music.

SESSION NEWS: Current recording projects under
the Sony Classical banner have cellist Yo-Yo Ma and pi-
anist Emanuel Ax performing works by Rachmaninoff,
Stravinsky, and Prokofiev, in addition to a newly com-
missioned piece by William Bolcom. The Worcester,
Mass., sessions are produced by William Mallinson.
And in Princeton, N.J., Sony producer Gary Schutz is in
charge of a piano album by Yefim Bronfman to include
Mussorgsky’s “Pictures At An Exhibition” and three
movements from Stravinsky’s “Petrouchka.”

The Juilliard String Quartet has recorded Stephan
Wolpe’s String Quartet for CRI. The CD, which will also
present works by Milton Babbitt and Roger Sessions, is
due for release in September. The ensemble appears on

CRI courtesy of Sony Classical.

Cellist Bernard Greenhouse, who retired from the
Beaux Arts Trio last year, was guest with the Guarneri
Quartet in a mid-June recording of the Schubert C Major
String Quintet for Philips. Producer of the New York
sessions was the label’s Hein Heindekker.

Jessye Norman, who has been recording “Cavalleria
Rusticana” in Paris, along with baritone Dmitri Hvor-
ostovsky, for Philips, came armed with five new honor-
ary degrees, including parchments from Juilliard, Yale,
and The New School. She’s to collect another this month
from Edinburgh Univ.

PASSING NOTES: Koch International Classics has set
a deal with the World Federation of International Music

Denon recorded the Mozart
‘Requiem’ at a Boston festival

Competitions to consider contestant tapes of Mozart
performances for release on CD. An international jury
in Austria this coming October will review candidates.
More than 80 competitions around the world are affiliat-
ed with the WFIMC. Koch’s Michael Fine says he hopes
to issue the first recordings in January 1992, as events
marking the bicentennial of Mozart’s death peak.

The Erato-Costallat group, which traces its publishing
activities back to 1880, has generated new expansion
steam with the launch of its Patrimoine subsidiary, to be
devoted largely to the publication of rare or neglected
French music. Artistic director is Francois Lesure, a
musicologist with special credentials in Debussy studies.

Dan Welcher will become the Honolulu Symphony’s
first composer-in-residence next September. A recording
by the orchestra of a commissioned work is part of the
program.

Paul Turok, composer and longtime record reviewer
for a number of publications, has started his own re-
viewer newsletter. Information is available at Turock’s
Choice, Old Chelsea Station, P.O. Box 202, New York,
N.Y. 10113.
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Wright Turn. Arista Records welcomes newly signed artist Michelle Wright to
the label. Pictured, from left, are Phran Schwartz, Arista director of marketing
and artist development; Brian Ferriman, Wright's manager; Wright; and Tim

DuBois, VP/GM of Arista’s country division.

NASHVILLE—For the first time,
country music fans in Canada will
be afforded the opportunity to
vote for their favorite Canadian
country music entertainer. Ballot-
ing for the Fan Choice Entertainer
of the Year award is being spon-
sored by the Canadian Country
Music Assn., with tied-in support
from Budweiser.

The promotion, developed by a
CCMA board of directors subcom-
mittee headed by board member
Jason Sniderman and dubbed
“This Is Your Country,” began
July 3 and will run through Aug.
18. It was designed to bring great-
er attention to country music in
record outlets and to involve coun-
try fans at a main-street level

CAYMAN COUNTRY: Talent Watch. “We are going
to dedicate ourselves to making absolute superstars of
these five artists,” said Randy Davidson, head of the
Nashville-based Central South/Sound Shop distribu-
tion-retailing giant. He referred to the acts performing
onstage for the firm’s 1990 convention at Silver’s Night-
club in the Ramada Treasure Island Resort on Grand
Cayman Island. The shows by Baillie & the Boys, Mary
Chapin Carpenter, Robin Lee, Patty Loveless, and
Lacy J. Dalton will go far beyond the shores of the Cay-
mans as cameras from =

Cayman Meet Generates Musical Heat
Rising Female Stars Wow Confab Crowd

less world of opening acts has never been more accu-
rately or hilariously exposed.

Loveless a few years ago was a brilliant but bland
country music singer. Then ... something happened!
She is suddenly becoming the hottest femme fatale on
the female circuit. The MCA singer’s performance was
absolutely steamy. She matched sexual heat with
scorching, soulful performances of “Timber, I'm Falling
In Love” and “Don’t Toss Us Away.” This, friends, is a
future CMA and ACM entertainer of the year. Mark it

. down for 1991.

half-hour “Onstage” spe-
cials scheduled for Octo-
ber.

Baillie & the Boys
kicked off the three
nights of entertainment
with “Fool Such As 1.”
Kathy Baillie seemed
nervous at first, but the
stage jitters soon disappeared thanks to the warm recep-
tion from the artist-friendly audience of Sound Shop and
Central South executives and employees. “Treat Me
Like A Stranger,” a strong song written by her husband
and band mate, Michael Bonagura, turned the Caribbe-
an tide for her. And Bonagura’s jump-start island men-
tality helped calm a short-lived technical sound problem
as he mused, “It doesn’t matter if it works. This is the
islands—it’ll work sooner or later.” Ironically, the next
song was “It's Got To Be Perfect.” The duo was joined
by a bass player for such numbers as “She Deserves
You,” “I Can’t Start To Be Unhappy,” and “I Can’t Turn
The Tide.” The RCA act’s only problem seems to be the
awkward name, “Baillie & the Boys,” especially when
there is only one “boy” onstage when the show opens.
Baillie came through with winning versions of “I'm Go-
ing To Get You” and the Dolly Parton jewel “I Will Al
ways Love You.”

The June 26 show starred two of the fastest-rising
acts in country music: Carpenter and Loveless. Both
earned standing ovations. Because of the simplicity and
honesty in their production, Carpenter’s songs sound on-
stage exactly as they do on record; no frills, big thrills
for this CBS Records act. Her growing collection of hits
(such as “You've Never Had It So Good”) were well-re-
ceived, but one of the unexpected highlights was “Open-
ing Act,” the get-back song for every blood-sweating,
third-class musical citizen who has ever opened for a ma-
Jor star. “You don’t know me/ I'm the opening act/ I
don’t have a hit/ on the Billboard charts . .. ” The limo-

The Nashville Network
captured the perfor- N h 'll

mances for a series of
——

by Gerry Wood

Atlantic’s Robin Lee,
propelled by “Black Vel-
vet,” proved to be a win-
ning, confident stage per-
former. Surprisingly, she
opened with the Kentucky
Headhunters’ revitaliza-
tion of Bill Monroe’s
“Walk Softly On This
Heart Of Mine.” She can
be soft and sweet or gritty
and snarling, as she was
on her version of “Sad Eyes.”

Lacy J. Dalton, whose career has thankfully been re-
suscitated by Capitol Records, has the voice and soul to
turn any song into her own personal statement. That's
why she is one of the few acts who can turn Roy Orbi-
son’s “Dream Baby” into a signature tune. An un-
known, never-recorded song, “Slip Away,” was another
winner. Dalton scored with recent hits “I’'m A Survivor”
and “Black Coffee” before singing one of her all-time
greats—"“Sixteenth Avenue.” It was only appropriate,
as the closing act on these nights of female supremacy,
that Dalton would change the word from boys to girls as
she sang, “God bless the girls who make the noise on
Sixteenth Avenue.”

An added attraction as a happy-hour performer was
Capitol’s Cheryl Wheeler. Her stage patter is the stuff
of great Letterman, Carson, or Hall shows. A devastat-
Ing anti-gun song was preceded by a description of a
gun that fires 900 rounds a minute. “The [National Rifle
Assn.] says it’s for hunters,” said Wheeler, adding,
“Very bad hunters, I guess.” Her views on snorkeling
and scuba diving in this resort that touts some of the
best of both were equally hilarious when she envisioned
fish arriving, fully equipped, on the beach to look at the
humans. Rather than hide her ample build with loose
and dark outfits, Wheeler makes it part of her act. “I
like sprouts,” she admitted. “But I also like Whitman’s
Sampler.” Called back for an encore, she sang the pow-
erful song she wrote for Dan Seals, “Addicted.”

throughout Canada.

Country fans are being encour-
aged, via radio spots across Cana-
da, to stop by any of more than
1,000 participating retail stores to
vote for one of five well-known
country artists. There are no pur-
chase requirements to vote and
each outlet has been provided a gi-
ant promotion-themed poster and a
large ballot box. The five acts list-
ed on the ballot are Family Brown,
George Fox, k.d. lang, Rita Mac-
Neil, and Michelle Wright. There is
also space for fans to write in oth-
er names if they wish.

Cassette tapes featuring major
Canadian country artists were
mailed to all country radio stations
to help promote voting. Besides
the five artists on the ballot, the
tape includes songs by Gary Fjell-
gaard, the Good Brothers, Tommy
Hunter, Murray McLauchlan,

Canadians Pick Gountry’s Best Gountry
Fans Asked To Vote For Nation’s Top Talent

Anne Murray, Prairie Oyster, and
Ian Tyson.

In addition, the headset pro-
gramming flights on Air Canada is
being used to promote Canadian
country music. During the months
of July and August, those listen-
ing to the country-programmed
headset channel will hear a repre-
sentation of Canada’s top country
stars.

The award will be highlighted
and presented at the 1990 Canadi-
an Country Music Awards, to be
broadcast live by CTV Sept. 8. The
telecast attracts more than 2 mil-
lion Canadian viewers each year,
and is the spotlight event during
Canada’s Country Music Month.
The CCMA’s annual convention,
scheduled for Sept. 3-9 in Edmon-
ton, Alberta, will kick off the
monthlong country celebration.

DEBBIE HOLLEY

Oslin, Van Shelton Team For
28-Gity, Three-Act Tour

NASHVILLE—Two of country’s
brightest stars, K.T. Oslin and
Ricky Van Shelton, are teaming up
to co-headline a tour, scheduled to
begin July 14 in Fayetteville, N.C.

With plans to stop in 28 major
markets, the tour will run through
Sept. 28, with the finale in Houston.

Each of the shows will offer a
three-act package, with Oslin and
Shelton alternating the closing po-
sition. RCA act Baillie & the Boys
and Epic Records acts Doug Stone
and Les Taylor will take turns as
the supporting third act.

Both headliners will debut new
shows, each featuring songs from
their platinum-selling albums, as
well as some new material. The
tour will mark the return to the
concert stage for Oslin, who has
not toured in more than 10 months.

In its 24th week, Shelton’s gold-
certified “RVS III” album is cur-
rently positioned at No. 8 of Bill-
board’s Top Country Albums
chart. ‘I Meant Every Word He
Said,” his latest single and the fol-
low-up to the recent No. 1 “I've
Cried My Last Tear For You,” is
spending its third week on the Hot
Country Singles & Tracks chart in
the No. 50 slot.

Oslin debuted on the singles
chart last week with “Two
Hearts,” which is bubbling at No.
73 with a bullet on the current list-
ing. Oslin’s third album is slated
for release this fall.

Special lighting and set designs
for the tour have been created by
Mike Swinford (recognized for his
work with Alabama), and produc-

(Continued on page 27)

‘Row’ Banks On 3rd Nat’l

Branch Opens In Music City

NASHVILLE—Third National
Bank’s music industry office will
be making its move to “The Row”
with a new branch opening in the
Gregg Building at 1025 16th Ave.
So. in August.

According to Brian Williams,
head of Third National’s music di-
vision, “We are the first full-ser-
vice bank to locate on Music Row.”
Third National has made recog-
nized efforts toward creative fi-
nancing within the entertainment
industry. He believes the move,
though not a great distance from
the division’s current location on
West End, will solidify the bank’s
commitment to Nashville’s enter-
tainment community.

The new branch will offer com-
plete banking services, including
cash investment accounts, equity
reserve loans, investment ser-
vices, loans against royalty in-
come, loans for catalog publishing

acquisitions, loans to artists for
commercial vehicles, and working
capital needs, as well as the more
basic banking functions such as
traveler’s checks and regular
check cashing and deposit ser-
vices.

Williams says the bank’s music
clients range from country and
rock to R&B and gospel in genre,
and from studios and publishers to
management and booking compa-
nies as well as individual profes-
sionals. “In addition,”” he says,
“we work closely with ASCAP,
BMI, and SESAC in assisting new
and proven writers with their fi-
nancial needs.”

Williams, who says catering to
the entertainment industry means
leaving the conventional bank at-
mosphere in the main office, will
open the branch with five full-time
staff members. There will not be a

(Continued on next page)
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by Marie Ratliff

AS PROMISED, four more radio stations have been added to the Hot
Country Singles & Tracks monitored reporting panel this week. At the
same time, we've deleted WKY in Oklahoma City, since it changed to an
easy listening format June 30. The monitored panel now consists of 86
stations in 64 markets.

We welcome the addition of the musical expertise of KFDI-FM and
KZSN Wichita, Kan., KIIM Tucson, Ariz., and KSSN Little Rock, Ark.
Some other markets already have new monitors in place, and as soon as
accuracy verification is completed, we will be announcing more additions
to the reporting panel.

WRIGHT ON: Newcomer Michelle Wright’s first single, “New Kind

Of Love” (Arista), makes a hefty jump and lands inside the top 40 at No.

39. It makes a strong move this week at KSAN San Francisco, where

MD Carl Brown says, “We got almost instant response, which is unusu-
- al for a new name.”

Other stations showing big moves include WIL St. Louis, Mo., KEEY
Minneapolis/St. Paul, WYAY Atlanta, WNOE New Orleans, WFMS In-
dianapolis, and WHOK Columbus, Ohio. It's a new add at WWKA Orlan-
do, Fla., WMIL Milwaukee, KEBC Oklahoma City, WQYK Tampa, Fla,,
KZLA Los Angeles, WUBE Cincinnati, and KZSN Wichita.

MORE NEWCOMERS: “This is a group on the horizon of success,”
says PD Robert E. Lewis, WKML Fayetteville, N.C,, of Pirates Of The
Mississippi, whose remake of the Hank Williams Sr. classic “Honky
Tonk Blues” (Capitol) is stirring early attention. “They have a sound
that’s different—it has that club atmosphere.”

Among those airing it early: WTQR Winston-Salem, N.C., KXXY
Oklahoma City, WTDR Charlotte, N.C., WWYZ Hartford, Conn., KWJJ
Portland, Ore., KFDI Wichita, KEEN San Jose, Calif., and WNOE New
Orleans.

7]

IT'S KNOCKIN’ THE DOORS DOWN,” says PD Greg Mozingo,
WUSY Chattanooga, Tenn., of Vince Gill's “When I Call Your Name”
(MCA). “Everybody in town is just going nuts over it.”

“Qur phones are buzzing with requests on the Gill record,” says PD

Rick Mize, WKNN Pascagoula, Miss. “I think some of the early feed-
back was generated by the video, and it just keeps getting stronger and
stronger.”
Gill's song, enhanced by Patty Loveless harmonies, jumps from 30 to 23,
and is making big strides at WDAF Kansas City, WONE Dayton, Ohio,
WZZK Birmingham, Ala.,, WGKX Memphis, WEZL Charleston, S.C.,
KKAT Salt Lake City, KSSN Little Rock, Ark., KUPL Portland, Ore.,
KILT Houston, and KAJA San Antonio, Texas.

T

THE DUET OF THE SUMMER?” is how MD Larry Pareigis, WSM
Nashville, characterizes the electronic voice meshing of Keith Whitley
and Lorrie Morgan on “Til A Tear Becomes A Rose” (RCA). “It’s an
absolutely fantastic record, a terrific tune. We slammed it on the air the
day it came in, and we've been hitting it hot and heavy ever since. The
people of Middle Tennessee have taken to it big time; it's our No. 1 most
requested record by far.”

“It’s going to be a smash,” agrees PD Mike Meehan, WCMS Norfolk,
Va. “We added it right out of the box and it made the middle of our “Top
Ten At Ten’ the first night on the air.”’

Billboard HOT COUNTRY
RADIO BREAKOUTS

. BORN AND RAISED. .. WAYLON, WILLIE, JOHNNY & KRIS coLumsia

. WORK SONG CORBIN/HANNER MERCURY

. SMALL SMALL WORLD THE STATLER BROTHERS MERCURY

. BOOGIE AND BEETHOVEN THE GATLIN BROTHERS capitoL

. THE BATTLE HYMN OF LOVE KATHY MATTEA & TiM O'BRIEN MERCURY
. PRECIOUS THING STEVE WARINER mca

. EVERY STEP OF THE WAY McBRIDE & THE RIDE mca

. DANCE IN CIRCLES TIM RYAN €riC

. I'M YOUR MAN SKIP EWING mca

10. SOME SOMEBODY RHONDA GUNN WARNER BROS.

OO NOAODLWNM

Hot Country Radio Breakouts is a weekly national compilation of the top ten records which have
not yet appeared on the Hot Country Singles chart but are showing growth in radio airplay. The
full pane! of radio reporters is published periodicatly as changes are made, or is available by
sending a self-addressed stamped envelope to: Billboard Chart Dept., 1515 Broadway, New
York, N.Y. 10036.
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This & DAT At Annual ASGAP Meet

NASHVILLE—Discussion of DAT
legislation, a financial report, and
the viewing of a new documentary
film highlighted ASCAP’s annual
membership meeting held at the
Vanderbilt Plaza Hotel, June 19.
ASCAP president Morton Gould
chaired the performing rights soci-
ety’s meeting here.

At the meet, attended by some
450 writer and publisher members
from the Southern region, high-
lights and key issues of the past
year were recapped. Topics includ-
ed ASCAP’s efforts, as a member
organization of the Copyright Co-
alition, to defeat pending congres-
sional legislation of DAT, which
would allow copying of recorded
music without making provision
for the protection of copyright
holders.

Also, attendees viewed a docu-
mentary film, “The ASCAP Sto-
ry,” produced in celebration of the

THIRD NATIONAL BANK

(Continued from preceding page)

traditional teller row and queuing
line.

Besides Williams, personnel will
include Elizabeth Robbins, asst.
manager; Beverly Templeton,
branch assistant/operations; and
Amy Whitehead and Kim Hamrick,
both customer service reps.

Third National’s nontraditional
approach to music banking has in-
cluded in recent years a Third Na-
tional Bank Writers’ Showcase,
during which the main branch’s
auditorium in downtown Nashville
(where officers usually hold meet-
ings) is turned into a nightclub for
the bank’s entertainment clients to
perform.

Third National Corp. is a subsid-
jary of the $31 billion SunTrust
Banks Inc. DEBBIE HOLLEY

society’s 75th anniversary.

ASCAP’s managing director,
Gloria Messinger, delivered the fi-
nancial report, noting the Society’s
total receipts for 1989 at $317 mil-
lion. General counsel Bernard Kor-
man reported on current legal mat-
ters.

Others attending from ASCAP’s
New York office included Paul Ad-
ler, director of membership; Karen
Sherry, assistant to the president/
director of public affairs; Lauren
Tossa, manager of public relations;
and Toni Winter, executive secre-
tary to the president.

Bright-eyed and country-bred,
Carlene Carter is Reprise Rec-
ords’ newest country songstress.

“I feel like I've come full circle,”
she says. “After living all over the
place and trying all kinds of musie,
1live in the house I grew up in, I'm
on Warner Bros. again, and I've
made a country record.”

Her new strongly penned al-
bum, “I Fell In Love,” was pro-
duced by Howie Epstein of Tom
Petty’s Heartbreakers and is slat-
ed for August release. It features
an array of tasty material, includ-
ing “Easy From Now On,” a num-
ber Carter co-wrote with Susanna
Clark that was featured on Emmy-
lou Harris’ “Quarter Moon In A
Ten-Cent Town” album.

As the third generation of the
Carter dynasty that started with
A.P, Sara, and Maybelle Carter
and filtered to June Carter Cash,
Carlene Carter learned to fish,
play guitar, and play poker from
grandma Maybelle. Carter also
lived in a household frequented by
such notables as Kris Kristoffer-
son, Willie Nelson, and many oth-
er Nashville singer/songwriter
greats.

Her first songwriting credit was
on a Tracy Nelson album. That
was prior to her signing with
Warner Bros. in 1978. Since then,

NEW ON THE GHARTS

her songs have been recorded by
such acts as the Doobie Brothers,
Leo Sayer, and the Go-Go’s.

Before Carter re-signed with
Warner/Reprise, she toured for
two years with the Carters, which
led to a Carter Family album. Of
working on the road with her fam-
ily, Carter says, “I learned so much
about where I came from. They're
all so professional. I would stand
up there at night and sing those
songs and go, ‘God, these songs
are so old.” It was a pretty cool
thing, and I'm really proud of it.”

Carlene Carter is managed by
William N. Carter Mgt., Suite 101,
1114 17th Ave. So., Nashville,
Tenn. 37212; 615-327-1270. She is
booked by Buddy Lee Attractions,
Suite 300, 38 Music Sq. E., Nash-
ville, Tenn.; 615-244-4336.
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CARLENE CARTER.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

40 BABY, WALK ON (Warner-Tamerlane, BMI/Patrick

Joseph, BMI/WB, ASCAP/Samosonian, ASCAP) WBM

BLACK COFFEE (ESP, BMI)

BLACK VELVET (Bluebear Waltzes, CAPAC/EMI

Blackwood (Canada) , BMI/David Tyson,

PR.0./Zomba, ASCAP) HL

67 BRING BACK YOUR LOVE TO ME (Whistiing Moon
Traveler, BM1/Careers, BMI) HL

1 THE DANCE (Morganactive, ASCAP/Pookie Bear,
ASCAP)

8 DANCY'S DREAM (Warner-Tamerlane, BMI/WB,
ASCAP/Greg Jennings, ASCAP/Tim DuBois, ASCAP)
WEBM

52 THE DOMINO THEORY (Screen Gems-EMI,
BMI/Warner-Tamerlane, BMI/Honey Farm, BMI) WBM

34 DON'T GO OUT (BMG, ASCAP/Careers, BMI) HL

75 DOWN THE ROAD (Beginner, ASCAP)

53 DUMAS WALKER (Three Headed, ASCAP/Pri,

68

2

54

66

LR

ASCAP/Head Cheese, ASCAP) WBM

FIT TO BE TIED DOWN (Rick Hall, ASCAPY

FIVE MINUTES (BMG, ASCAP) CPP

FOURTEEN MINUTES OLD (WB, ASCAP/Patrix Janus,
ASCAP/Warner-Tamerlane, BMI/Patrick Joseph, BM1)
FROM SMALL THINGS (BIG THINGS ONE DAY COME)
(Bruce Springsteen, ASCAP)

15 GOOD FRIENDS, GOOD WHISKEY, GOOD LOVIN'
(Bocephus, BMI)

11 GOOD TIMES (Abkco, BMI)

51 GUARDIAN ANGELS (Kentucky Sweetheart,
BMI/Plugged In, BMI/Bug, BMI/Don Schlitz,
ASCAP/AImo, ASCAP) HL

41 HARD ROCK BOTTOM OF YOUR HEART (Careers,
BMI) CPP

32 HELP ME HOLD ON (Tree, BMI/Post Oak, BMI/End Of
August, ASCAP) HL

18 HE TALKS TO ME (Lodge Hall, ASCAP/RM.B,,
ASCAP) HL

2 HE WALKED ON WATER (Hayes Street, ASCAP/Almo,
ASCAP)

12 HILLBILLY ROCK (Irving, BMI/Littlemarch, BMI)

§2 HOLDIN' A GOOD HAND (Songs Of Grand Coalition,
BM1/Marledge, ASCAP)

29 HUMMINGBIRD (WB, ASCAP/Restless Heart,
ASCAP/Tim DuBois, ASCAP/Greg Jennings, ASCAP)
WEBM

57 1 COULD BE PERSUADED (Bellamy Bros., ASCAP/Don
Schiitz, ASCAP/AImo, ASCAP)

2 1D BE BETTER OFF (IN A PINE BOX) (BMG,
ASCAP/Little Beagle, ASCAP/Intersong, ASCAP/Hide-
A-Bone, ASCAP) HL

72 1 DON'T HURT ANYMORE (Chappell & Co., ASCAP) HL

5 | FELL IN LOVE (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP/EMI, ASCAP/He-Dog, ASCAP /Twyla Dent,
ASCAP/Blue Gator, ASCAP/Lamek, BMI/Laughing
Dogs, BMI)

56 {F LOOKS COULD KILL (Coolwell, ASCAP)

6 IF YOU COULD ONLY SEE ME NOW (WBM.,
SESAC/Kinetic Diamond, ASCAP/Edge O' Woods,
ASCAP) WBM

60 I'LL LIE MYSELF TO SLEEP (Millhouse, BMI/Cross
Keys, ASCAP/Miss Dot, ASCAP) HL

50 | MEANT EVERY WORD HE SAID (Tree, BMI/Cross
Keys, ASCAP/Joe Chambers, ASCAP) HL

19 ‘M GONNA BE SOMEBODY (CRGI, BMI/Edisto Sound,
BMI/Golden Torch, ASCAP/Heart Street, ASCAP) HL

25 I'M OVER YOU (Hannah’s Eyes, BMI/Coburn, BMI)

55 IN ANOTHER LIFETIME (Bar None, BMI/Bug, BMI)
HL

10 ISLAND (WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP) WBM

24 I'VE CRIED MY LAST TEAR FOR YOU (Cross Keys,
ASCAP) HL

35 | WATCHED IT ALL (ON MY RADIO) (Silverline,
BMI/Long Run, BMI/Don Schiitz, ASCAP/AImo,
ASCAP) WBM

43 JUST AS LONG AS | HAVE YOU (MCA, ASCAP) HL

46 LOOKS AREN'T EVERYTHING (Ha-Deb, ASCAP)

44 LOVE ON ARRIVAL (Pink Pig, BMI)

3 LOVE WITHOUT END, AMEN (O-Tex, BMI/Bill Butler,
BMI)

45 MAYBE THAT'S ALL IT TAKES (Warner-Refuge,
ASCAP/Macy Place, ASCAP) WBM

69 MY PAST IS PRESENT (Cooiwell, ASCAP/Rat Shoes,
ASCAP)

39 NEW KIND OF LOVE (Kinetic Diamond, ASCAP/Edge
Q' Woods, ASCAP/Rancho Bogardo, ASCAP/WB,
ASCAP)

16 NEXT TO YOU, NEXT TO ME (BMG, ASCAP/2 Kids,
ASCAP/David 'N' Will, ASCAP) HL

4 NOBODY'S TALKING (With Any Luck, BMI/Sun Mare,
BMI) WBM

21 NOTHING'S NEWS (Howlin'Hits, ASCAP)

20 OH LONESOME ME (Acuff-Rose, BMI)

74 OKLAHOMA SWING (Benefit, BMI/WB, ASCAP/Tim

DuBois, ASCAP) WBM

ON DOWN THE LINE (Songs Of PolyGram, BMI) HL

QUGHTA BE A LAW (Cross Keys, ASCAP/Dan Penn,

BMI) HL

9 PASS IT ON DOWN (Maypop, BMI) WBM

63 PERFECT (MCA, ASCAP) HL

36 PUTTIN' THE DARK BACK INTO THE NIGHT (Zoo
Crew, ASCAP)

13 RICHEST MAN ON EARTH (Scarlet Moon, BMI/Don
Schiitz, ASCAP/AImo, ASCAP) CLM

70 RIGHT IN THE WRONG DIRECTION (Hookem,
ASCAP/Tree, BMI) HL/CPP

37 RUNNIN' WITH THE WIND (Eddie Rabbitt,
BMI/Englishtowne, BMI) HL

17 SEARCHIN' FOR SOME KIND OF CLUE (Acuff-Rose,
BMI/Lust-4-Fun, ASCAP/Zomba, ASCAP)

61 SEE IF 1 CARE (Colgems-EMI, ASCAP) WBM

22 SHE CAME FROM FORT WORTH (Bait And Beer,
ASCAP/Forerunner, ASCAP/Lucrative, BMi/Bug,
BMI/Coburn, BMI} HL/CLM

47 SOMETHING OF A DREAMER (EMI April,
ASCAP/Getarealjob, ASCAP) HL

48 STRANGER THINGS HAVE HAPPENED (Tom Collins,
BMI/Murrah, BMI) CPP

14 THIS SIDE OF GOODBYE (WB, ASCAP/Pennig,
ASCAP/Cac-Attack, ASCAP) WBM

43 TILL | SEE YOU AGAIN (Cross Keys, ASCAP) HL

73 TWO HEARTS (Wooden Wonder, SESAC/Chappell &
Co., ASCAP)

31 WALKIN' AWAY (Howlin'Hits, ASCAP)

33 WALKING SHOES (Irving, BMI/Littiemarch, BMi)

59  WALKIN', TALKIN', CRYIN', BARELY BEATIN' BROKEN
HEART (Tree, BMI} HL

2o

5 WALK ON (Tom Collins, BMI}

28 WANTED (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EMI Blackwood, BMI) HL

23 WHEN | CALL YOUR NAME (Benefit, BMI/WB,
ASCAP) WBM

30 WHITE LIMOZEEN (Velvet Apple, BMI/Songpainter,
BMI)

71 WHO'S GONNA TELL HER GOODBYE (Rice & Rice,
ASCAP/Ha-Deb, ASCAP)

21 WRONG (Love This Town, ASCAP/Endless Frogs,
ASCAP/Bob-A-Lew, ASCAP) WBM/CLM
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OSLIN, VAN SHELTON TO CO-HEADLINE 28-CITY TOUR

(Continued from page 25)

tion details will be handled by Pro-
duction Services Group.
Additionally, the tour will be as-
sociated with a special radio pro-
motion tie-in with the Save The
American Eagle effort by the Na-
tional Foundation to Protect
America’s Eagles. Sponsoring sta-
tions will be able to secure a block
of tickets to be sold at a higher
ticket price. Money raised from the
promotion is expected to heighten
public awareness of the plight of
the American Eagle and enable the

station and its listeners to adopt an
American Eagle which costs
$5,000.

A complete list of scheduled
tour dates and venues follows.

July 14: Cumberland County
Civic Center, Fayetteville, N.C.
(Les Taylor); July 17: Capital Mu-
sic Center, Columbus, Ohio (Tay-
lor); July 19: Civic Center, Hun-
tington, W.Va. (Taylor); July 20:
Chautaugua Amphitheatre, Chau-
taugua, N.Y. (Taylor); July 21: Civ-
ic Center, Glen Falls, N.Y. (Tay-

lor); July 26: Garden State Arts
Center, Holmdel, N.J. (Doug
Stone); July 27: New Haven Colise-
um, New Haven, Conn. (Stone);
July 28: Delaware State Fair, Har-
rington, Del. (Stone); July 31: Fin-
gerlakes Amphitheatre, Roches-
ter, N.Y. (Stone).

Aug. 2: Melody Amphitheatre,
Pittsburgh (Stone); Aug. 3: Allen-
town Fairgrounds, Allentown, Pa.
(Taylor); Aug. 5: Waterloo Village,
Stanhope, N.J. (Stone); Aug. 11:
Blossom Music Center, Cuyahugo

Falls, Ohio (Stone); Aug. 12: Melo-
dy Fair, N. Tonawanda, N.Y.
(Stone); Aug. 16: Illinois State
Fair, Springfield, Ill. (Taylor);
Aug. 19: World Music Theatre,
Tinley Park, Ill. (Stone); Aug. 31:
DuQuoin State Fair, DuQuoin, I11.
(Taylor).

Sept. T: Pacific Amphitheatre,
Costa Mesa, Calif. (Baillie & the
Boys); Sept. 8-9: Universal Am-
phitheatre, Los Angeles (B&TB);
Sept. 11: MeCallum Theatre, Palm
Desert, Calif. (B&TB); Sept. 13:

Starlight Bowl, San Diego, Calif.
(B&TBY); Sept. 14: Calif. Expo Am-
phitheatre, Sacramento (B&TB);
Sept. 15: Concord Pavillion, Con-
cord, Calif. (B&TB); Sept. 16:
Shoreline Amphitheatre, Mountain
View, Calif. (B&TB); Sept. 18:
Western Washington Fair, Puyal-
lup, Wash. (B&TB); Sept. 27: Star-
plex Amphitheatre, Dallas
(B&TB); Sept. 28: Woodlands Am-
phitheatre, Houston (B&TB).
DEBBIE HOLLEY
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An exciting new discovery
sure to make musical history.
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First hit single
from the forthcoming LP

Great new American standard by writer
Gary Blankenbeckler (BMI) Produced by
Rick Monday on Cameroon Records...

Look for it in stores everywhere

Soundtrax Recording, Inc. cuveroon

ROUTE 2, BOX 435 * JOHNSON CITY, TENN. 37601~ "ECORDS

PHONE: (615) 926-3986 e TOLL FREE: 1-800 736-3986 ©1990
CROAKY FROG MUSIC FAX: (615) 926-6392
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@| % |2 | s ﬂ??iﬁf@.ﬁ@m | WATCHED IT ALL ON THE RADIO 8 | 61 | 60 | 15 | JANN BROWNE cums 10630 (8.98) (D) TELL ME WHY
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36 | 36 | 29 | 14 | ROBIN LEE ATLANTIC 7 82085 (8.98) (CD) BLACK VELVET @ RE-ENTRY | 17 | SWEETHEARTS OF THE RODEO COLUMBIA 45373/CBS (CD) BUFFALO ZONE
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numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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NEWSMAKERS Il

Gone But Not Forgatten. NARAS president Michael Greene, right, presents
Wanda Horowitz, widow of Viadimir Horowitz, with a Lifetime Achievement
Award in honor of the legendary classical pianist. The recording academy
honored Horowitz at this year's Grammy Awards along with other Lifetime
Achievement Award recipients Paul McCartney, Nat “King” Cole, Miles Davis,
and Dick Clark.

A Reverend With Charisma. Charisma Records executives celebrate the
upcoming release of “World Won't Miss You,” the debut albumn by L.A.-based
metal band Reverend, with a listening party at Charisma’s New York
headquarters. Shown, from left, are Bob Catania, VP of promotion, Charisma;
Victor Levine, Rosevine Management; Danny Gaodwin, VP of A&R, Charisma;
David Wayne, Reverend, Phil Quartararo, president, Charisma; and Steve
Rosen, Rosevine Management.

Sequel Without Ecual. While in the studio recording several songs for the
soundtrack of “The Return of Superfly,” Curtis Mayfield, center, is visitad by
Capitol Records diractor of A&R Tim Devine, left, and Dave Alvin, former
member of the Blasters. Mayfield composed, performed, and produced six
songs on the soundtrack, including a reprise o7 his 1972 hit *‘Superfly” from the
original film.

A Dizzy Award. ASCAP president
Morton Gould, left, presents Dizzy
Gillespie with the ASCAP Duke Award
for his lifetime achievements in music
at an ali-star jazz centennial concert at
Washington, D.C.'s Kennedy Center.

e

8

Just One Cf The Boys. Comedian/actor Dan Aykroyd chats with Digital
Underground after a recent Los Angeles concert. Aykroyd is directing a movie
featuring Digital Underground, which is due out at the end of this year. Shown,
from feft, are Chopmaster-J, Digital Underground; Aykroyd; Shock-G, Digital
Underground; and group manager Atran Gregory.

You Can Take His Word As Gospel. Gospel artist Thomas Whitfisid, front,
signs with the Benson Co. Whitfield has been nominated for severat Grammy
and Dove awards, and has garnered 10 awards from the James Cleveland
Gospel Music Workshop of America, as well as a BMI award for his
arrangement of “Peace Be Still.” The signing is a homecoming for Whitfieid,
who was on the Benson roster in the early '80s. Welcoming him back, from left,
are Brian Spear, Whitfield's manager; Ken Pennell, senior director of A&R,
Benson; Jerry Park, GM/chief operating officer, Banson; and Robert Butler,
director of A&R, Benson.

Am | Dreaming This? RCA/Novus recording artist Marcus Roberts, front and
center, pauses to reflact after his Bottom Line show in support of his current
jazz album, “Deep In The Shed.” With him, from left, are Steve Backer, director,
RCA Novus Series; Varnon Hammond, co-manager of Roberts; Rick Dobbis,
executive VP/GM, RCA; and Bob Buziak, president, RCA.
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I MUSIC VIDEO

VIDEO TRACK

LOS ANGELES

GENE LOVES JEZEBEL creates
an appropriate mood for its Geffen
clip “Jealous,” directed by Jeff
Stein. The Eyeballs Inc. production
features a bevy of barely dressed
women fighting over members of
the band. Julio Flores produced the
clip, which mixes highly stylized
performance shots with an age-old
storyline. The song is from the
band’s “Kiss Of Life”” album.

Ex-Wham! popster Andrew Rid-
geley follows his video “Shake”
with “Red Dress,” a new Andy
Morahan clip directed by Vivid.
The Columbia clip comes from Rid-
geley’s “Son Of Albert” album, and
was produced by Douglas Meyer
and Luc Roeg.

Die Laughing, a new Curb Rec-
ords act from Australia, recently
shot “Humans,” a DOOM Inc. vid-
eo with director Thomas P. Mig-
none. Darci A. Oltman produced
and Stephen McNutt directed pho-
tography.

NEW YORK

BLACK & WHITE TELEVISION
reeled the new Bob Dylan video,
“It’s Unbelievable,” for Columbia.
Dylan pops in and out of the eclip
alongside Molly Ringwald, who
stars as the “love interest,” and
Sally Kirkland, who plays a “hotel
proprietor.” Paris Barclay directed
the conceptual minifilm, which
tracks the quest of a man “running
away.” Dylan was filmed in New
York, and the clip includes footage

1

TIHIE

lensed in Los Angeles, Atlantic
City, N.J., Southern California’s
Mojave Desert, and upstate New
York. Anne Mullen produced.
Meanwhile, Black & White TV's
Kim Watson reeled Milira’s second
video for Motown/Apollo Theatre
Records. Watson shot the young
diva inside a glass penthouse to give
“Outside In The Rain” a moody,
dreamy feel. Richard Carey pro-
duced.

Limelight Productions director
Ken Nahoum shot the new Seduc-
tion video, “This Could Be Love.”
Nahoum, an accomplished still pho-
tographer, brought a fashion-shoot
feeling to the clip, using soft light-
ing and sensual, flowing drapes.
Alex Abramowicz produced this
latest video from the trio’s Vendet-
ta album, “Nothing Matters With-
out Love.”

OTHER CITIES

BIG DADDY KANE thinks he’s in
“Casablanca’” in his new video, “To
Be Your Man,” directed by Classic
Concept’s Lionel C. Martin. The
Detroit-based shoot is a takeoff on
the Bogart-Bergman classic film,
and features a tribute to the unfor-
gettable “airplane scene.” Sabrina
Gray produced.

Holly Dunn recently wrapped a
new Planet Pictures video titled
“You Really Had Me Going,” from
her Warner Bros. album “Heart
Full Of Love.” Gerry Wenner di-
rected the Nashville performance
clip, mixing footage of Dunn with
boy-girl relationship vignettes. Tom
Calabrese produced.

‘LightMusic’ Looks To Mainstream
Christian Vid Show Airs Positive Message

H BY MELINDA NEWMAN

NEW YORK—No man can serve two
masters, but producer Tom Green is
hoping to serve two audiences with
“LightMusic,” a daily contemporary
Christian music video show that
stretches far beyond traditional
Christian programming.

A few months ago, Green began in-
corporating mainstream clips by such
artists as Phil Collins and the Hoot-
ers into the LightMusic mix. And
slowly, the show began to expand be-
yond its Christian and family station
parameters to mainstream channels.

The show started as an outgrowth
of the desire by WPCB, a Christian
station based in Pittsburgh, to pro-
duce its own programming. “So one
year, we made a commitment to start
10 new shows. They wanted me to do
a show with light music and a very
low budget,” Green says.

That was almost seven years ago,
and what started as a weekly 30-min-
ute show seen only on WPCB has
grown into a daily program aired on
more than 60 broadcast stations, four
satellite networks, and 900 cable sys-
tems in North America. However, be-
cause roughly 80% of the stations
that air it are classified as Chris-
tian—and the Nielsen Co. does not
track such channels—it is difficult
for Green to know exactly how many
people are viewing the show.

That is beginning to change,
though. Green believes the new mix
will make the show more appealing

Samuels says the concert “was an attempt to show

ESE

by Melinda Newman

THE MUSIC VIDEO PRODUCERS ASSN. has
elected a new slate of officers. They are president, Mi-
chael Hamlyn, Midnight Films; VP, Joni Sighvats-
son, Propaganda Films; treasurer, Nancy DiToro,
MGMM; West Coast chairperson, Pam Tarr, Squeak
Pictures; and East Coast chairperson, Gale Sparrow,
MGMM. Also, continuing as executive administrator
is Laurane Sheehan, and as press secretary is Paul
Flattery of FYL.

According to new president Hamlyn, his priority is
“trying to redefine our roles with the rest of the indus-
try; talking to record companies, MTV ... trying to
get a better cycle of communication.”” He praises im-
mediate past president John Diaz for getting the as-
sociation going again, and says that he will continue
stressing how important it is to the production com-
munity.

HDTV STRIKES AGAIN: The largest live HDTV
music shoot took place June 30, when NHK Enter-
prises USA presented the Third Annual That's What
Friends Are For Benefit, hosted by Dienne Warwick.
The show was broadcast from L.A.’s Universal Am-
phitheatre to six closed-circuit locations in New York,
Washington, D.C., Atlanta, Chicago, St. Louis, and
Detroit. Among the artists appearing on the bill with
Warwick were Quincy Jones, Stevie Wonder, Kenny
Rogers, Melissa Manchester, the Commodores, Mel-
ba Moore, Peter Allen, the Winans, and Bobby
Brown via satellite. The show was produced by Stuart
Samuels and directed by Marty Pasetta.

that there really is a market for high-definition closed
circuit where people can see the results now.” NHK
had previously broadcast last-winter’s Leonard
Duran fight in hi-def. The signal was up- and down-
loaded by Comsat to 400-seat venues set up at Holiday
Inns in the aforementioned towns. Ticket sales were
handled by local AIDS organizations. The seven-cam-
era shoot will later be transferred to NTSC for regu-
lar syndication showing, Samuels says.

VH-I held an intimate party for the screening of its
latest “VH-1-To-1"” documentary on Capitol act John-
ny Clegg & Savuka. The 30-minute special was shot in
South Africa and contains beautiful footage of the
band performing on stage and dancing with the Zulu
tribe. According to VH-1 president Ed Bennett, the
channel is doing at least four such specials a month. In
other VH-1 news, the channel helped underwrite the
cost of an environmental booklet being passed out at
Steve Miller concerts. The pamphlet, produced with
Concerts For The Environment, tells readers simple
ways they can help save the environment, and serves
as part of the channel’s ongoing ecological campaign
that includes the daily, on-air “World Alerts.” In a fi-
nal VH-1 tie-in, Miller’s keyboardist on the tour is Ben
Sidran, who must have been looking for work since
“New Visions” went into hiatus.

0UT AND ABOUT: We ran into producer Ed Sta-
sium at a party the other night. In addition to being a
top-notch producer, he’s also one of the leading advo-
cates of closed captioning. He first got involved when
one of the acts he works with, Living Colour, decided
to closed-caption its videos after Stasium told group
members that his hearing-impaired daughter wanted
to know what was being sung in the band’s clips. Since
then, he has tirelessly campaigned to get labels to con-
sider closed-captioning. His latest victory is Capitol
Records. Let’s hope he convinces the last few hold-
outs soon.

to mainstream commercial stations.

“The first commercial station we
added was in West Palm Beach [Fla.],
a low-power UHF station,” Green
says. “I would really like to see more
of those barriers broken down. |
think in many ways the religious
communities have erected them, not
the mainstream community.”

To wit, Green has been greeted
with nothing but open arms from the
mainstream labels when he requests
videos. “I’ve been amazed at how
quickly the labels have caught on.
Most of them have been marvelous.
Some of the labels don’t send me ev-
erything, only clips they think I could
use; others wait for me to call and
ask for a clip, but there’s never been
a problem getting anything.”

The decision to air mainstream vid-
eos was not made in an effort to gain
ratings, but out of “guilt,” says
Green. “It was the right thing to do,”
he adds. “What could be a more tre-
mendous message than ‘Living
Years’' by Mike + the Mechanics or
Phil Collins’ ‘Another Day In Para-
dise?’ It’s not that these people are or
are not Christians. Faith is a personal
thing. When someone does a song
like ‘Trouble Me,’ that's a message
that needs to be seen.”

Not surprisingly, Green got flak
when he altered the programming,
but not as much as he expected. “My
show’s a funny show,” he says. “It’s
not seen by the traditional Christian
crowd—rock’n’roll put them off a
long time ago. At first I got about
five to 10 negative letters a week, but
they were really negative. Now we're
down to about one.”

The main criterion for inclusion on
the program is a positive message.
But that’s not always enough. “To be
perfectly honest, I love ‘Papa Don’t
Preach’ by Madonna. It shows her
reconciling with her father, it's pro-
life, but I think I'd get blasted if 1
showed it on the air. I probably
couldn’t show Motley Crue’s ‘Dr.
Feelgood,” even though it shows the
death of the drug dealer.”

Surprisingly, the most controver-
sial video shown on the channel—for
reasons Green has yet to under-
stand—was New Kids On The
Block’s “This One’s For The Chil-
dren.”

The show, which consists of four or

five clips interspersed with artist in-
terviews and performances by a
house band, appeals to an 18-to-25
year-old demographic, according to
Green. And it programs to a fairly
mainstream Christian audience. “We
don’t play metal because the Chris-
tian market for metal is younger,
around 13-18.” On the other end of
the spectrum, the show does not in-
clude music as soft as Sandi Patti.
“About the mildest I'll get is Amy
Grant. Normal fare is BeBe & CeCe
Winans, Russ Taff, Deniece Wil-
liams, Midnight Oil, U2 ... I don’t
have percentages of what’s Christian
and what’s mainstream; it's more on
what will give people an uplifting
message.”

Green sees the show more as a fo-
rum for spreading a positive message
than as an evangelical mission. “I'm
an ordained minister, but this isn't a
preaching platform. There are plenty
of messages that are just as impor-
tant as that God is the answer to your
problems, such as caring for the envi-
ronment, feeding the hungry, and
stopping racial hatred.”

According to Green, the move to
air mainstream videos is a good way
to keep Christian labels on their toes.
“The day of the $5,000 Christian vid-
eo is gone,” he says.

Green expects the quality of Chris-
tian videos to rise even more substan-
tially when the Christian Broadecast
Network starts its video show this
fall. “This will force the labels to
come up with higher-quality clips, al-
though many of them are already
great,” he says. “I think CBN will
play pretty much the same mix I do. I
can't see them playing anything
that's less than top quality.”

For the future, Green wants Light-
Music to continue to expand. “Seven
years from now, I'd like to be on
more mainstream stations. I'd like to
be the show that an artist, no matter
what his religious background, feels
is the program to be on if he has
something positive to say.”

TO OUR READERS

Due to holiday production re-
quirements, the Video Clip List
will not appear in this issue.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif 90210.

ALIAS

Haunted Heart
Alias/EMI

Paul Flattery. Irene Crinita/FYI
Jim Yukich

ASLEEP AT THE WHEEL
Keepin' Me Up Nights
Keepin' Me Up Nights/Arista
Wayne Miller/WM Productions
Wayne Mitler

STEVIE B

Love And Emotion

Love And Emotion/LMR-RCA

Brian Forti/Forti-Layne Prc Juctions
Kevin Layne

LARRY GATLIN & THE GATLIN BROTH-
ERS

Boogie And Beethoven

Cookin' Up A Storm/Capito!

Kitty Moon/Scene Three

Marc W. Ball

M.C. HAMMER
Pray

Please Hammer Don't Hurt 'Em/Capitol
John Oetjen/Fragile Films
Jules Lichtman

THE RAVE-UPS

She Says (Come Around)
Chance/Epic

Tina Silvey. Mitchell Rothzeid/Silvey + Co
Andrew Doucette
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8 TENTINVENT

The Audio/Video Merry-Go-Round Is About
to Go Into Orbit on Its Way to Full
Recognition as Industry in Boom and an Art
Form on a Mission.

hat a turnaround for children's au-
dio and video! To think that a scant
five years ago, many distributors
and dealers claimed there was no
demand for children's product. Now, this year,
there's suddenly so much product, muctk of it
of good quality, thats it's bound to grab the at-
tention of buyers and sellers throughout the
decade as the younger demographics take
over where the baby-boomers leave off.
Why now has children’s entertainment sud-
denly decided to take off?
® One of the main reasons for the explosion is
recognition by both the consumer and the mu-
sic industry that children's music has super-
star talent just like the pop, rock or jazz
genres—and just as strong in their musical vi-
sion as their crossover counterparts.
¢ The major record labels are all getting into
the act, scrambling to sign talent. Following
A&M, Disney, MCA and Western Publishing are gearing up
new label ventures and signing artists, both folk-based and
contemporary, and there's more talent out there than the
existing labels know what to do with.
® The New Generation of kids singer/songwriters have the
ability to mesh pop-quality songs with pop-quality produc-
tions that appeal to kids and adults at the same time. This
New Generation knows it takes a video to break through the
next level. Everybody knows Raffi, but do you know Joe
Scruggs? You will soon. “Joe's First Video” will do for Joe
what Raffi's first video did for him.
® Some of the most successful videos are music-oriented
videos (Raffi, Sharon, Lois & Bram, Joe Scruggs, Rosen-
shontz, Hap Paimer) and sing-alongs (“‘Kidsongs,” “Baby-
songs”) that, in turn, re-ignite an artist’s LP/CD catalog. The
message here: If it's got good music, it sells—and video sells
audio.

Beyond shelf space, the next big key to growth for both
kid audio and video is dealer knowledge. Distributors and
dealers can carry and stock it, but knowledgeable employ-
ees are needed to complete the sell-through process. “What
do have after ‘Babysongs'?"; “What would you recommend
for a seven-year-old girl who likes ballet?”’; “Do you have any
kids tapes with classical music?"’ Dealers who care enough
to watch it, stock it, and sell it will keep their customers
coming back for more.




3 Big business. With the most trusted name
in children’s entertainment, Walt Disney
Records is exploding the children’s
music market with innovative new
concepts.

This year alone, we're launching

= 7 three major new releases — each backed

by our unequaled marketing muscle.

In August, we'e introducing the Minnie n Me album for little girls,
featuring Christa Larson, Disney’s new 10-year-old recording star.

September marks the debut of the Disney Afternoon album

taken from the syndicated weekday television program, with
songs from Chip "N Dale’s Rescue Rangers, Ducklales, Gummi
Bears, and Tail Spin.

And in October, Sebastian, the Academy Award-winning
Caribbean crab from “The Little Mermaid” will release his first
solo album featuring songs by Bob Marley, Jimmy Cliff and Harry
Belafonte. &

It all adds up to what %‘5‘\‘8
promises to be a very good year /_E
for children, music and business. e o oras

Our business. And yours. Burbank, CA 91521
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“Classical Kids: Beethoven Lives Upstairs”

ithout a doubt,

the children’s au-

dio industry is

booming. There is
something akin to a goldrush
mentality about the kid mu-
sic business, with scores of
new labels and performers emerging, and established artists
flocking to record their own children’s albums.

Not all, to be sure, have the purest intentions: ever since Raffi
proved that there was money to be made in the children’s audio
market, more than a few adult performers have figured they
could cash in. Howevar, “Kids can see right through them,"”
says Roy Clark, VP of Pine Point Records in Windham, Me., “if
they're not sincere, if their approach is ‘Hey, three chords, this
is easy.' "

But the children’s music boom, which most label operators
and performers agree, began about five years ago, has for the
most part been very positive. It has made possible the introduc-
tion of many quality children’s performers, made it possible for
them to ply their trade, and in doirg so has raised the standard
of children’s music to unprecedented levels.

Besides selling in the customary bookstores, toy stores, and
other specialty shops for children, kid music on independent |a-
bels is making inroads into the record store realm. “The large
chains will carry major label children’s product—A&M, Disney,”
says Dave Lovald, a sales representative for Waterbury, Vt.-
based Silo Inc., which handles 125-150 children’s labels.
“Therefore,” he says, “The independent product is an opportu-
nity for the indie retailer to carve a niche in his or her particular
city as the store with a deep, interesting children’s selection.”

AUDIO LABELS: Goldrush Fever Spreading to
Record Stores; Indies Answer Creative Call

By MOIRA McCORMICK

Lovald traces the beginning of the kid songs boom back five
years ago, “when the full-priced children's item came into be-
ing.” (Most non-licensed children’s product, independent or
otherwise, retails in the $8.98-$9.98 range for cassettes.)

“Why is kids' music selling?” says Lovald. ‘Yuppie guilt. The
two-income family which feels guilty about the lack of parenting
time wants to offer kids media alternatives—and they want a
positive force, not just GoBots or Care Bears. Nothing is as pow-
erful as a well-done music or story tape. People don't plunk
down $10 for a tape or $20 for a video capriciously—they want
an angoing source of alternative media, non-sexist, non-racist,
non-violent, with positive role models.”

Silo has its own kids’' label, Alcazam, which features among
other offerings a series performed by established folk artists
such as Doc Watson and Dave Van Ronk (the latter has a jug-
band version of “Peter And The Wolf."") Another prominent in-
die which also offers top-notch children’s product from name

performers is Music For Lit-

& tle People, based in Redway,
o3 Calif., 200 miles north of

\ San Francisco. “As many rec-

ord stores don't have a chil-

Red Grammar

Rory

Rich Charette

dren’s section, it's hard to
place product there,” says
MFLP’s director Jim Deer-
hawk. “But there may be in-
terest in records by name
artists, which then somtimes
sparks interest in the rest of
the line.” One of Music For Little People’s bestselling titles is its
first, the critically-acclaimed “Shake Sugaree” by Taj Mahal; an-
other is “All For Freedom" by Sweet Honey In The Rock.

Music For Little People was founded in 1985 by Leib and Lin-
da Ostrow as a mail-order company, to supply quality music,
stories, and instruments for children and families, says Deer-
hawk. Its first catalog mailing was 20,000 pieces; the 1990
projection is 2 million catalogs.

It was a scant two years ago that MFLP put out its first origi-
nal release. "‘Now, we have two dozen

(Continued on page C-8)

Jim Valley

Joanie Bartels

Greg & Steve

Sharon, Lois & Bram
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“Barney And The
Backyard Gang" with
Sandy Duncan.

“Ben’s Dream” from
“Fun In A Box
Vol. 1.”

“l Can Dance! In-

troduction To Bal-
- let With Debra
Maxwell.”

“Thomas The Tank En-
| gine & Friends” narrat-
ed by Ringo Starr.

‘“‘Happy Birthday,
Bugs—50 Looney
Years”

“Timeless Tales
From Hallmark”
with Olivia Newton-
John.

Joe Scruggs hits
paydirt on “Joe’s
First Video.”

From the “McGee &
Me" series.

“Betty Boop, Vol.1.”
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VIDEO LABELS: Now Offering More Depth,
Diversity and Quality Than Ever Before

By PAM ARMENT

elow is a product survey of active children’s labels,
featuring current bestsellers and new titles, when
available, through the fourth quarter. Product is gen-
erally priced for sell-through under $20.

A&M VIDEO: New: Frank Cappelli & Company's “Slap Me
Five” and “All Aboard The Train & Other Favorites,” Sharon,
Lois & Bram’'s Elephant Show “Back By Popular Demand—
Live” and “Treasure Island,” and Tim Noah's “Wazzie Woodle
Woo!"" Coming, too, is Fred Penner's debut
video. Current top sellers: Raffi and Shar-
on, Lois & Bram tities. Comments: With
the hottest children’s artists on home vid-
eo, A&M is still the market leader with top-
notch musical entertainment that sells
and sells.

CBS FOX/PLAYHOUSE VIDEO: New:
“Garfield & Friends'’ series including
“Here Comes Garfield,” "Garfield Goes To
Hollywood,” and "“Garfield On The Town.”
Current top sellers: Fairie Tale Theatre
series, Mister Rogers series, Dr. Seuss se-
ries, and Tall Tales And Legend series
from Shelley Duvall.

CELEBRITY HOME ENTERTAINMENT:
New: “‘Serendipity The Pink Dragon,”
“Stowaways On The Ark,” “The Wacky Ad-
ventures Of Wow-Wow Wowser,” "“Bobo-
bobs Meet The Cosmic Creatures,” “'Sher-
lock Hound In Moriarity Unleashed,” “Ox
Tales,”” ‘‘Cops: The Big Shakedown,"
“Maxie's World: Dancin’ & Romancin’,”
“The Adventurous Antics Of Asterix Vs.
Caesar,” "Asterix In Britain"” and “Back To
The Forest.” Current top sellers: Parent's Choice Winner **Sam-
son And Sally: The Song Of The Whales,” “The Little Fox,”
“Here We Go" series, and “‘Journey Through Fairyland.” Com-
ments: Note pricing has lowered from $39.95 to $24.95 on
some of these feature-length videos which now allows for sell-
through.

CENTERPOINT COMMUNICATIONS: New: “Eco, You, And
Simon, Too!"” Basic intro to ecology and environment for kids 1-
6 starring puppet sea otter Eco and boy friend Simon. To order
call 408-993-1056.

CHILDREN'S CIRCLE: Current top sellers: “The Maurice
Sendak Library,” “Corduroy,” *‘Norman The Doorman And Oth-

er Stories,” “Really Rosie” and “Funny Stories.” Comments:
“The Maurice Sendak Library" topped everyone's best kid-vid
list. Every video produced by Children’s Circle is top-notch.

CREATIVE LEARNING PRODUCTS: New: “A Toddler Trea-
sury” and “Mommy | Can Learn Myself" series.

ENCOUNTER VIDEO: New: “Where In The World,” series in-
cludes “Kids Explore Mexico,” “Kids Explore Alaska,” and “'Kids
Explore Russia’'—nine titles in all. Comments: “Where In The
World'' series travels all over the world using geography, history
and culture of states and countries in an entertaining format. To
order call 503-274-2719.

FAERIE GODMOTHER PRODUCTIONS: New: 'Faerie God-
mother's Dancing School.” Comments: Introduction to ballet
geared to 5-12 year olds. To order call 800-525-5644.

FAMILY HOME ENTERTAINMENT/ILV.E.: New: ““Alice In
Wonderland,” “Wind In The Willows," *'Red Shoes,” “'The Story
Of The Dancing Frog,” and last but not least, “Teenage Mutant
Ninja Turtles: Super Rocksteady & Mighty Bebop™ and the fea-
ture-length, “Teenage Mutant Ninja Turtles: The Incredible
Shrinking Turtles™ at $39.95. New in September, “Around The
World in 80 Days” and ‘Black Beauty.” Current top sellers:
Teenage Mutant Ninja Turtle series sales are incredible, along
with the Clifford series, '‘The Velveteen Rabbit,” "“Classic Fairy
Tales,” “Mowgli's Brothers,” “Rikki-Tikki-Tavi,” “The White
Seal,” “Peter Pan,” “Hiawatha" and the impressive “Babar The
Movie.” Comments: Tremendous flow of quality product (not to
mention the “Turtles”) is lifting the label to new heights of con-
sistency—this label has only “hits” and no “misses.” Check out
the terrific feature “Tommy Tricker And The Stamp Travelers,”
a terrific rental and sell-through title. Look for the megahit
“Ninja Turtles” movie this fall.

FRIES HOME VIDEO: New: “It's Howdy Doody Time: A 40-
Year Celebration,” “The Care Bears Way Out West,” “Big-Top
Denver” and "*Holiday On Skis,” both from Denver the last Dino-
saur series. Current top sellers: “Lamb Chop’s Sing-Along,
Play-Along," ** Denver The Last Dinosaur” series, and “Care
Bears'' series. Comments: The “Care Bears Rainy Day Activi-
ties" tape is a winner with rental and sell-through (check out the
“‘day-glow" cover colors on a rainy day—the box pops out.)

GOODTIMES HOME VIDEO/KIDS KLASSICS: New: In Sep-
tember look for best-selling children’s book series on video
“The Babysitters Club’” and “Peter Pan.” Current top sellers:
“Super Mario Brothers Super Show” and “Berenstain Bears
Meet Big Paw.”

HANNA-BARBERA PRODUCTIONS: New: Six classic epi-
sodes of “The Jetsons’ to coincide with "‘Jetsons—The Movie”
released in theaters July 6 at $9.95, “Jonny Quest: Pirates

(Continued on page C-14)

TALENT AFTER RAFFI:
Meet the New Children’s Minstrels

By CATHERINE CELLA

ot so long
ago, in To-
ronto, a
young man
started a revolution. He
probably didn't even re-
alize it. He almost cer-
tainly wouldn't have pre-
dicted that 14 years
later, he'd be the lead-
ing artist in a renais-
sance of children’s mu-
sic. Yet today Raffi has
sold over 4 million al-
‘ bums, has two double-
platlnum concert v:deos and over a half million books in print.
Raffi and fellow A&M artists Sharon, Lois and Bram, are the
most sucessful of a new breed of children’s musicians. With a
nod to the classics, they also compose original songs that are as
fun as they are good for kids. And their musicianship is strong
enough to pack concert halls across North America.
The following children's artists, while not as well-known,
share the same commitment to quality. Their music finds adult
listeners and has successfully made the leap to home video.

And each offers something unique in the growing market of chil-
dren’s music.
Hap Palmer: “I think kids enjoy getting a chance to be kids.”

Do you now this man? You should, he's the composer of
“Baby Songs,” the highly-acclaimed and best-selling video se-
ries. Because his name is not prominent on the box, however,
Hap Palmer is not the household word it should be.

For over 20 years, Palmer has been a classroom name, sell-
ing strongly to educational market. When producers Amy Wein-
traub and Brooks McEwen found they preferred his music to
their kids' other tapes, ‘‘Baby Songs” the video was born.

"“Video has opened up a whole new world for me,” claims
Palmer. “Before | would always think educationally, now | think
more in terms of stories and pictures.” All the songs on the new
“Even More Baby Songs,” in fact, were written for the video.
And they're not just for babies.

“It's funny,” he says, “these songs are designed for one to
five year-olds. But | use a lot of them in my son’s second grade
classroom and they really like them. | think kids enjoy getting a
chance to be kids.”

Joe Scruggs: “I try to see the humor in things.”

It's hard to sit through a Joe Scruggs song and not laugh,
whatever your age. Picture a baby whose ‘goo goo ga ga' dis-
arms every monster, a tyrannosaurus rex at show-and-tell, or a
“Big Toe Truck,” and you have an idea of Scruggs’s inventive-

(Continued on page C-13)
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“Heavy playtime rotation

“Hit ratings on
heats up sales at the Nickelodeon translate to
reqister!” booming sales nationwide!”
ERIC BURTNESS MAX ANDERSON
VIDEO BUYER MANAGER OF VIDEO PRODUCT
MUSICLAND/SUNCOAST MOTION INGRAM VIDEO INC.
PICTURE CORP.

¢ Parents’ Choice Award Winner
* Best Kid Video, VIDEO REVIEW
» Certified Quadruple-Platinum!
» “Childhood’s magical minstrel
king” PARENTING

* “The hottest thing since high-
top sneakers!” PEOPLE
* “Irresistible” THE NEW YORK TIMES

* Parents’ Choice Award Winners
« Certified Gold!

RAFFI N CONCERT

with the RISE AND SHINE BAND

s

Treasure Island
[75026-1314-3)

Back By Popular
Demand — Live 75026-1313-3]

A Young Children’s
Concert With Raffi

175026-2707-3)

Raffi In Concert

With The Rise And
- Shine Band (75206-179-3) ) o )
l $14.95;* approximate running time 30 minutes

$19.95; approximate running time 50 minutes Also available: Live In Your Living Room
Sleep Over (75026-1308-3] (7Rze107)

Sharon, Lois & Bram

“Hot sales out of the box
and into the playroom!”

JOCELYN STRUTZ
DIRECTOR OF PURCHASING
BAKER & TAYLOR

Frank Cappelli

» “Musical entertainment at
its best” VIDEO INSIDER
* “Simple, sunny fare” PEOPLE
» “Positive and useful messages
...an A’ UsA TODAY

Slap Me Five

[75026-1316-3]

All Aboard This Train

and Other Favorites
[75026-1315-3)

$14.95;* approximate running time 30 minutes

“Emmy-Aw,
entertainm,
huge registe
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EXECUTIVE VI
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* Four stars! \

* Parents’ Choic
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[1728-3)
Inning time 55 minutes

“Proves imagination is the

key to big rewards

at retail!”

SPENCER FOREST
SALES MANAGER
SILO MUSIC

Linda Arold

* American Library Association
Notable Children’s Recording
* “Full of imaginative storytelling
and rich imagery””

L.A. PARENT MAGAZINE
* Look for her new recording
Peppermint Wings, coming
this Fall!

“Strollers line up around
the block to buy this one!” for both kids

 Parents’ Choice Award Winner

B al 18

“A big crowd-pleaser

IONA OSTROW . 17’
PRESIDENT and g rown up S.
MUSIC FOR LITTLE PEOPLE, INC. JONATHON STEPHENSON
MARKETING DIRECTOR
CAMELOT ENTERPRISES

Fred Penner

1989 Juno Award Winner

Tom Chapin

» American Library Association
Notable Children’s Recording
* Parents’ Choice Award Winner
* “Defying the laws of demo-

» As seen on Nickelodeon!
» “Mesmerizes kids”’

g

MAKE BELEVE

Make Believe Happiness Cake
[75021-D404-4/9] [75021-0405-4/9]
$8.98¢ $8.98¢

CHICAGO SUN-TIMES graphics, Tom Chapin makes
* Look for Fred Penner’s music that can be enjoyed
Christmas album The Season, by young and old alike”
available this Fall! RICHMOND TIMES DISPATCH
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Fred Penner’s Place Collections Family Tree Moonboat
175021-0401-2/4/9) [75021-0410-2/4/9] [75021-0402-2/4/9} [75021-0403-2/4/]
$8.98t $8.98¢ $8.98¢ $8.98t

*suggested retail price
teassette and longhox suggested retail price E w
©1990 A&M Records, Inc. All rights reserved. RECORD!




NO PROOF
OF AGE
NECESSARY

NAIRD

SILO SYSTEMS, Inc
Waterbury, VT
800,/342-0295

MUSIC DESIGN
Milwaukes, W1
800,/861-7232

IMPACT DISTRIBUTORS
Schiller Park, IL
T08/671-4343

PERCISION SOUND
Mount Lokes Terroce, WA
206,/ TT4-b668

Music
Little People

800/346-4445

JUST BECAUSE WE'RE CALLED
MUSIC FOR LITTLE PEOPLE...

doesn’tmean that you have to“change yourimage* or keel over from embarassment when
the younger crowd in your family catches you listening to our music as much as they do. It
happens all the time. With  host of eminent musicians such as Taj Mahal, Maria Muldaur,
Sweet Honey in the Rock, Pete Seeger and The SmothersBrothers we've designed
over twenty recordings of multi—ethnic excifing music for the whole family to enjoy.

In three short years Music For Little People has been honored with many Parents’ Choice,
American Library Associationand NAIRD Indie Awards. We've catapaulted into being the most
widely distributed independent children’s label in the world! More and more retailers are
increasing their sales with this new family music— maybe you should try some too!

P.S. You don't have to tell your distributor that your kid s sent you.

HORIZONS /GOLDENROD
Lansing, MI
517/313-4315

SCHWARTZ BOTHERS
Lomham, MD
301 /459-8000
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titles of our own,” says Deerhawk,
“and we sell 350-400 video and au-
dio items through the catalogs, plus
musical instruments and crafts which
supplement exposures to other cul-
tures.” In addition to the MFLP im-
print, which is home to toddler-ori-
ented Lisa Monet, ecologi-
cally-oriented Banana Slug String
Band, and fine-art-oriented Kathi, Mi-
lenko & Friends, among others, the
company also runs a world music la-
bel, EarthBeat! Many of the MFLP re-
leases are Parents’ Choice award win-
ners.

The company's products ‘‘encour-
age awareness of the environment,”
says Deerhawk (it put out its first re-
cycled-paper catalog last spring, and
new-release CDs are in recyclable
longboxes.) “We're forced to carry
longboxes, because stores won't
stock the product without,” he says,
“though we're trying to raise their
consciousness about the waste is-
sue.” CDs, he notes, are a growing
category, making up 10%-15% of
volume at present.

New releases this year include
“Family Folk Festival,” with many of
the aforementioned folk artists; a Ma-
ria Muldaur kids album; *‘Favorite Na-
tive American Stories’ by Joe Hayes;
and something that's shaping up into
a major release: “‘Aesop’s Fables The
Smothers Brothers Way,”” which
Deerhawk says received significant
pre-orders before its June 3 street
date.

One of the artists on “Family Folk
Festival” is Tickle Tune Typhoon, a
Seattle-based group with its own la-
bel of the same name. It was founded
in 1980 by Lorraine Bayes and Den-
nis Westphall, and has four releases:
“Circle Around,” “Keep The Spirit,”
“All Of Us Will Shine,”” and *Hug The
Earth,” all winners of one or both Par-
ents' Choice and American Library
Assn. awards. Each has sold approxi-
mately 40,000 units.

“We try to provide a blend of fun
and learning,” says Bayes. “So much
of children’s media has been trashy
for so long; our emphasis is bringing
families together.”

Like most purveyors of quality chil-
dren’s music, one of TTT's stated
aims is to provide music that parents
can enjoy as well. “We also want to
bring enriching music to older kids,”
says Bayes, “so they're not just vic-
tims of pop culture.”

The touring ensemble includes a
full band and dancers, which can be
prohibitively expensive to tour.
“We're toying with the idea of a small-
er touring ensemble,” says Bayes,
“with four vocalists, sequenced mu-
sic and one dancer.”

The awards TTT has received,
notes Bayes, “have helped draw dis-
tributors’ attention to Tickle Tune Ty-
phoon as an entity, and helped sub-
stantiate business in this country
where we can't tour.” The number of
distributors developing the children’s
and adult market, she notes, are in-
creasing—in addition to Silo and
Kimbo Educational, there is San Fran-
cisco's Linden International, San Die-
go's Paradigm, and Milwaukee's Mu-
sic Design (a division of new age
company Narada.)

Bayes and Westphall are charac-
teristic of the new wave of kid music

entrepreneurs. “As the children’s in-
dustry changes, the people involved
are changing,” notes Silo’s Lovald.
“The leading edge is younger—it's no
longer the old cigar chompers who
haven't a clue what its music is, sit-
ting in the executive chairs.”

Another example of the financially
astute, educated, and extremely en-
thusiastic new breed of children’s
music execs is Mark Jaffe, VP of Walt
Disney Records. Jaffe, who as for-
mer head of children's music at A&M
oversaw the careers of Raffi, Sharon
Lois & Bram, Fred Penner, and Tom
Chapin, started with the family enter-
tainment giant this past January. The
children's audio division of Disney
now has two branches: the music
product is on Walt Disney Records,
and the story tapes, Read-Alongs,
ect., come under the aegis of Disney
Audio Entertainment, headed by VP
Judy Cross.

“This is a brand-new era in chil-
dren’'s music,” says Jaffe. “Over the
last 10 years, it has become more ac-
cepted as a real art form, with the
emergence of the major children'’s re-
cording artist—who is often folk-
based. But kids are sophisticated
enough to appreciate all kinds of mu-
sic, and Disney, which has been in the
music business over 50 years, is ap-
proaching that area as well.”

Jaffe cites the popularity of a
“fresh, contemporary" sound in kids'
music, as well as the growing pres-
ence of world music, as two major av-
enues which Disney is exploring. The
label recently signed its first artist,
10-year old Christa Larson, who is re-
leasing an album called ““Minnie ‘N
Me," along with a three-part “Minnie
‘N Me" Read-Along series, in August.
Promotional plans include promo and
concert tours and a video sweep-
stakes, in which the winning child ap-
pears in a “Minnie ‘N Me"" music vid-
eo. The concept “positions Minnie
Mouse as a three-to-seven-year-old
girl's best friend,” says Jaffe. “The
songs are about friendship, and other
subjects of interest to little girls.”

In the world music category, Dis-
ney plans to release an album of reg-
gae and calypso songs by Sebastian,
the singing crab from the monster
movie “The Little Mermaid”—the
soundtrack of which has sold 2 mil-
lion copies. “What better way to intro-
duce this music to kids than through
Sebastian?”’ says Jaffe, who notes
that the album will be cut on location
in the Caribbean with local musi-
cians—and will be sung by Sam
Wright, the voice of Sebastian. Songs
include Harry Belafonte's “Jamaica
Farewell,” Bob Marley's “Three Little
Birds,” Jimmy Cliff's “Sunrise,”” and
Ziggy Marley's “Look Who's Danc-
ing.”

Recently released were a digitally-
remastered CD soundtrack for “The
Jungle Book,” coinciding with re-re-
lease of the motion picture; and the
CD version of the four-volume “Chil-
dren's Favorites’ series (the first
three volumes of which are certified
platinum; Vol. 4 was issued in June.).
Due Sept. 25 is the digitally-remas-
tered original soundtrack to ‘‘Fanta-
sia,” conducted by Leopold Stokow-
ski, released to coincide with the
film's 50th anniversary. According to
Jaffe, a muitimedia advertising cam-
paign involving a rebate with a major
consumer electronics manufacturer,
as well as a sweepstakes and radio
campaign, will be tied into the re-

ENS TN

lease.

Also on tap is an album featuring
music from upcoming syndicated
program block ‘‘The Disney After-
noon,” which is made up of four ani-
mated half-hour shows.

In addition, Jaffe is overseeing the
repackaging of much of the Disney
line—all audio products will now be in
Norelco boxes, for instance. He says
Walt Disney Records aims to put out
*“12-18 products per year,” and
notes that 1991 will see the release
of Muppets-related products.

Many of today’s success stories in
the field of independent children’s la-
bels got their start because their
founders weren't happy with the chil-
dren’s music on the market. One of
these is Discovery Music of Sherman
Oaks, Calif., recently picked up by
BMG Distribution.

Founded by Ellen and David Wohl-
stadter, who had discovered music’s
calming effect on their infant son, the
label now encompasses six releases,
all sung by Joanie Bartels: *‘Lullaby
Magic,” “Lullaby Magic II"" (winner of
a Parents’ Choice award), “Morning
Magic,” “Travelin’ Magic,” “Sillytime
Magic,” and "‘Bathtime Magic.” Each
feature an instrumental-only side for
sing-along purposes, and each mixes
contemporary and traditional songs
(which is something of a trend in it-
self in current kids music.) Next in
the series is ""Christmas Magic,” fea-
turing a unique selection of fun songs
for kids.

“Discovery Music has already sold
1 million units through non-tradition-
al retailers,” notes Lou Tatulli, senior
director and label liaison for the dis-
tributed labels of BMG.

BMG Distribution, which through
its distributed label A&M handled the
likes of Raffi and Sharon, Lois &
Bram until A&M switched to Poly-
Gram, continues to ‘“‘strongly sup-
ports children’s music,” says Tatulli.
“Qur field sales and marketing team
has developed the abiltity to market
this product sucessfully. Despite the
changes with A&M, BMG has contin-
ued to work with upscale children's
music."”

BMG still distributes the Rabbit
Ears label and its Storybook Classics
series, which is affiliated with Wind-
ham Hill, which stayed on with BMG.
Four new titles are due in September:
“Br'er Rabbit,”" narrated by Danny
Glover, music by Taj Mabhal; *‘Paul
Bunyan,” narrated by Jonathan Win-
ters, music by Leo Kottke: “The Em-
peror's New Clothes,” narrated by
John Gielgud, music by Mark Isham;
and “Little Red Riding Hood," narrat-
ed by Meg Ryan, music by Art Lande.
The total series encompasses 13 re-
leases.

BMG recently signed Canadian act
the Children's Group, headed by Gien
Sernyk, Raffi's former manager. First
scheduled releases are the acclaimed
Classical Kids' Series, created by Su-
san Hammond, featuring “Mr. Bach
Comes To Call” and the Juno Award-
winning '‘Beethoven Lives Upstairs,”
which combine classical music and
storytelling. Also due out is Red
Grammer's “Teaching Peace.”

“There's been more of an effort to
place this product in record stores,”
says Tatulli. “We're using alternative
ideas to position the product in-
store—such as getting the Children’s
Group placed in classical as well as in
children’s sections.”” Tatulli says

(Continued on page C-12)
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_Right On The Tail Of
An Extraordinary

Theres Nothing
Quite Like A
Disney Classic!

Success...

The Little Mermaid. The #1
selling video of 1990. Over
73 million units sold in its
first month of release. This
Fall, that ever-growing
Disney audience will be
right back in your stores

for Peter Pan, Walt Disney’s
original theatrical Classic!
Its the one title you can
count on for broad appeal
and a built-in audience
that’s ready to buy! Backed
by over $33 million in




HelpYou SoarTo #%%

marketing support, the
largest video czmpaign of
any Fall relezse, Peter Pan
is ready to take off! Ater
all, there’s nothing quite

Peter Pan Will
NewHeights =~

—

7 ) r 1
@AQ"&BISNEP S CLASSIC I $1999 after $500 maikin

consumer refund!

2499

Suggested Retail Price

Expires 1/31/91. Void where prohibited
Details inside videocassettes.
See your distributor for details.

Coming On Video September 21st!

Walt Disney Home \ideo distributed by Buena Vista Home Video, Burbank, CA 91521. Printed in U£.A. (HV-3959-FTA) © The Walt Disney Company




" CHAMELEON Music Group ProupLY PRESENTS AMERICAS *1 ARTISTS FOR CHILDREN

Greg & Steve

OVER 1.5 MILLIDN UNITS SOLD — AND GETTING BIGGER EVERYDAY

BRAND NEW RELEASE!
DUE QUT THIS SUMMER!

“HOLlDAYS AND SPECIAL TIMES"
(D-74815)

OTHER RELEASES FROM GREG & STEVE:

“WE ALt Live TOGETHER" VOL. 1
(D-74768)

“WE ALL Live TOGETHER” VOL. 2
(D-74769)

“WE ALt Live TOGETHER" vOL. 3
{D-724770)

“WE ALt Live TOGETHER" VOL. 4
(D-74771)

“KIDDING AROUND"
(D-74772)

“ON THE Move”
(D-74773)

“QUIET MOMENTS"
(D-74774)

“Kips IN Morion"”
(D-74775)

Marketed by CHAMELEON MUSIC GROUP
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For ORDERING or BOOKING Information
Call Toll Free 1-800-274-8804

or write

Shadow Play. Records & Video, P. O. Box 180476, Austin, TX 78718
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BMG is also working on discount cou-
pon promotions with daycare centers
and PTAs; an in-store promotion fea-
turing live orchestra members is in
the works for the Children's Group;
and sampler cassettes are being pre-
pared for that ensemble as well as for
the Discovery Music catalog.

Like Discovery Music, the hugely
popular ““Wee Sings'' series was
founded by parents—two mothers, in
this case, who couldn't find collec-
tions of their favorites songs they
learned as children. Susan Nipp and
Pam Beall, both elementary school
teachers from Lake Oswego, Ore,,
produced their first '“Wee Sing"’;
songbook 13 years ago.

When they signed on with Los An-
geles-based publisher Price/Stern/
Sloan in 1979, they began compiling
and producing records to go with
their books, albums which are sung
by their own children and co-workers,
along with some adult voices. “We've
trained our own choir,” says Nipp.
“We wanted the sound of normal
kids, not Hollywood ‘Annie’-type vo-
cals, but something for the everyday
child to relate to.”

The “Wee Sing’’ series includes
nine book-cassette packages, six
“Wee Color" coloring book/music
packages, and five videos. “We've
sold millions of the books/cas-
settes,”” says Price/Stern/Sloan's
Lisa Marsoli, editorial director of the
juvenile division. Main sales outlets
are major toy and book chains and
discounters. The series has been *‘so
successful, we weren't overly con-
cerned with getting in the record
stores,” says Marsoli. “It seems to
work just fine where it is.”

Another publisher which does a big
business in children’s audio is West-
ern Publishing of Racine, Wisc., pub-
lishers of Golden Books. According
to Western Publishing's Todd Davis,
production manager for youth elec-
tronics, Golden Books—which has
put out Golden Book'n'Tapes since
1985, featuring primarily licensed
characters—began releasing music
titles in January.

“The growth of the children’s mu-
sic business has been the catalyst for
our own growth in that area,” says
Davis. The Golden Music line debuted
with six Sesame Street titles, includ-
ing “The Best Of Sesame Street” and
“Bert & Ernie Side By Side,” retailing
from $3.99-$5.99. In addition, Gold-
en Music signed its first artists, Bob
Schneider (who formerly recorded
for the Peter Pan label) and David
Jack. One of Jack's previous albums,
“Dance In Your Pants' (a Parents’
Choice award winner), and
Schneider's “Playing Baseball,” were
released on cassette in April; Jack's
new ‘“Gotta Hop' and Schneider’s
new “In A Child’s Heart” are due this
summer.

“Mass retailers and toy chains are
where Western's distribution
strength lie,”" says Davis, adding that
the company plans to expand its ef-
forts to include record stores. “In ad-
dition,” he says, “we have a special
market sales force for catalog and di-
rect mail.” Currently, Golden Music's
releases are on cassette only, but,
Davis says, “CD is a viable format for
the future.”

A number of popular children’s art-

ists have been around since well be-
fore the mid-decade boom, and are in
a position to see how the industry has
changed. One such act is Rosen-
shontz, one of the most consistently
acclaimed kids' duos in the history of
the genre. Founders Gary Rosen and
Bill Shontz run their own RS Records
out of Brattleboro, Vt., a label which
is 10 years old this year.

Rosen and Shontz certainly were
renowned in New England, where
they played some 300 dates a year.
Their first release “Tickles You' is
still one of their biggest sellers, and is
approaching platinum. Now with five
releases to their credit, the pair plans
to issue a new album, tentatively ti-
tled *“Uh-Oh,” in February 1991.

Another veteran children’s act is
Greg & Steve, whose L.A.-based
Youngheart Records has been dis-
tributed by the prominent indie Cha-
meleon Records for the last year and
a half. Beginning their career in the
educational market, the pair has re-
leased nine albums.

‘The past three or four years, the
demand for our records and live per-
formances has doubled every year,"”
says Steve Millang, who founded
Youngheart in 1975 with partner
Greg Scelsa. The duo continues to
distribute their product to education-
al supply stores and specialty toy
stores, while Chameleon handles the
record retail end.

“We didn't have a specialized abili-
ty to sell to that market,” says Millang
of the record store market. “You usu-
ally don't see a children’s section in
traditional record stores, and label
sales reps need a section to promote
the releases. But that situation is
changing, as everyone is seeing that
people want quality chiidren's mu-
sic.”

All of Youngheart's releases (in-
cluding the “We All Live Together”
series) are on cassette and vinyl, with
Greg & Steve's latest album *‘Holi-
days And Special Times” on CD as
well. “We are getting out of vinyl for
the home market, but in the educa-
tional market it's still viable,” says
Millang.

“Because of our educational back-
ground, we have songs about num-
bers and letters,” he notes, “but our
main focus is to get children to work
and play together in groups.”

Many independent children’s la-
bels began, like Youngheart Records,
in the classroom. One is Austin, Tex-
as-based Shadow Records, distribut-
ed by Educational Graphic Press
Inc., whose artist Joe Scruggs has re-
leased six albums since 1985,
Scruggs started out performing
songs for his schoolteacher-wife's
classes, and his first area of concen-
tration was the educational market.
“But we found there was a larger
crossover market to moms, dads,
and kids,” says label president Peter
Markham. “It's 85% of our business
now.”

Markham says Scruggs will sell
180,000 units altogether in a good
year, mostly through non-music out-
lets. Discovery Toys (no relation to
Discovery Music), a major company
which sells its product through home
demonstrations, features the title
“Traffic Jam' in its catalog, and
moves 25,000 units of that a year,”
says Markham. “They were very in-
strumental in helping us get started.”
Best-selling titles like “Traffic Jam,"”
“Late Last Night,” “Deep In The Jun-
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gle,” and “Abracadabra” (the latter
two won Parents' Choice awards) are
evergreens, says Markham.

Pine Point Records is another la-
bel which up until now has served as
the vehicle for a single artist, in its
case performer and label president
Rich Charette. However, notes VP
Clark, “We're now in the process of
adding more artists—we’re negotiat-
ing with three at present.” The com-
pany aiso produces children’s books
on tape, and videos.

While the line sells primarily in non-
music outlets, “We're starting to
make headway in record stores,”
says Clark. “They just can't ignore
the size of the children's market.”

Singer Pennie blends favorites oid
and new on her album “Love Songs
For Our Children,” which mixes stan-
dards like ““Pennies From Heaven”
with contemporary tracks like
“Somewhere Out There.” The album,
wholesaled through L.A.-based juve-
nile book/audio distributor Beyda &
Associates, “‘speaks to an emotion
as relevent to a child as to an adult,”
says Pennie Sempel.

Songs about the environment,;
among other subjects, will be found
in the upcoming release by pioneer-
ing children’s artist Ella Jenkins. Chi-
cago-based Jenkins is recording her
first new album in five years, accord-
ing to her attorney and executive pro-
ducer Linda Mensch; it will appear on
the Folkways/Smithsonian label, dis-
tributed by Rounder. Jenkins’ fans
can in the meantime find many of her
best-loved songs on a new release,
“Did You Feed My Cow?,” interpreted
by Fred Koch of Red Rover Records,
of Lake Bluff, lli.

North Star Records of Providence,
R.l. features The Little Star Collec-
tion. Titles include “Time Can Be So
Magic—Songs From Captain Kanga-
roo,” *“Olde Mother Goose,” and
“Tales Of An October Moon—Haunt-
ing Stories From New England.” All
retail for $9.95.

MINSTRELS

(Continued from page C-4)

ness. He even dares to play with the
classics, getting the likes of the Eensy
Weensy Spider to dance and water
ski.

A lot of singers do them straight,”
notes Scruggs, “| think about what
would be fun and go from there. A iot
of ideas come from my wife Linda,
who's a kindergarten teacher, and
our two and five year-old children. |
draw on my memory of what it was
like as a kid, plus I'm one if those peo-
ple who got bigger but never really
grew up.”

Scruggs' career has grown, from a
teacher’s songbook written at Linda's
request seven years ago to a catalog
of six albums and tapes on the Shad-
ow Play label. A second video deal is
in the works and concert requests in-
crease with each album release.
Scruggs’s grassroots distribution,
spurred by awards from Parents’
Choice and through Discovery Toys,
Silo, and Early Learning Centers, has
seen ‘“‘geometric’’ growth.

The seventh album, “Bahamas Pa-
jamas,"” is set for September release.
The title track tells of birds who back-
up Scruggs but get the words wrong.
Where he sings “l went to school in
the Bahamas,” the birds croon ‘'l

(Continued on page C-16)
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From Below'’ and “'Superted: Leave It
To Space Beavers.” Current top sell-
ers: *'The Greatest Adventure Stories
From The Bible" series, Storybook
Classics series, “Flinstones” and
*Yogi Bear.”” Comments: Look for
“Timeless Tales From Hallmark” late
September, a new series hosted by
Olivia Newton-John which includes
“Thumbelina,” “Rapunzel” and "“The
Ugly Duckling,” six titles in all. Also
this fall, “*‘Halloween Monster Mad-
ness” and “Joseph & His Brothers”
from the *'Greatest Adventure Stories
From The Bible" series.

HI-TOPS VIDEO: New: “Even More
Baby Songs” and “‘Baby Songs Pre-
sents: John Lithgow's Kid-Size Con-
cert.”” In September look for “Baby's
Morningtime" with music by Judy
Collins, and “Pegasus’ read by Mia
Farrow. Current top sellers: ‘Beauty
And The Beast,” ‘“Madeline,” Baby
Songs series, ‘Baby's Bedtime,”
“Baby's Storytime,” “Noah’s Ark,”
“Lyle Lyle Crocodile.” Comments:
Note new price of $9.98 on best-
sellers such as “Madeline” and the
“Encyclopedia Brown'’ series.

J2 COMMUNICATIONS: New:
Debby Boone's ‘‘Hug-A-Long Songs
Vol. 1 and Vol. 2.”" In September, look
for “Baby Vision” Vol 1. and Vol. 2.
which is targeted as ‘‘baby’s first
TV." Current top sellers: “Mother

Goose Treasury' series. Comments:
Even though the '‘Mother Goose
Treasury” has been out for a couple
years it's still great sell-through prod-
uct.

JCI: New: “| Can Dance! Introduc-
tion To Ballet With Debra Maxwell,”
“Home For A Dinosaur/Monster Un-
der My Bed,” “‘Balloonia/Magic Shoe-
laces,”” and ‘‘Maxwell Mouse/The
Great Bunny Race.” Comments: The
impressive "'l Can Dance! Introduc-
tion To Ballet With Debra Maxwell”
should do very well in sell-through (as
most special-interest children’s vid-
eos do), and “‘Balloonia/Magic Shoe-
laces” is a lot of fun. Videos include
little books.

KIDVIDZ: New: “Let's Get A Move
On.” Current top sellers: “Hey, What
About Me?” and ‘‘Squiggles, Dots
And Lines.” Comments: Here is an
excellent catalog for any store. Prod-
uct sells consistently.

LYONS GROUP: New: Three new
titles from “Barney And The Back-
yard Gang''—"Waiting For Santa,”
“Barney's Campfire Sing Along” and
“Barney Goes To School.” Current
top sellers: “A Day At The Beach,”
“Three Wishes’” and “Barney And
The Backyard Gang.” Comments:
With the first three Barney tapes all
passing gold, the next three in the se-
ries—each on a topic of some real in-
terest—should find an even wider au-
dience. “'Barney” tapes really move.

MADE-TO-ORDER PRODUC-
TIONS: New: Three “Fun In A Box"' ti-
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tles including "“Ben’s Dream And Oth-
er Stories,” “New Friends And Other
Stuff” and ‘“The Birthday Movie.”
Comments: A unique package of ex-
cellent quality programming using
animation, storytelling and live-action
along with literature-based titles. To
order call 800-232-5252.

MCA/UNIVERSAL: New: “Rock &
Read" and “Wizard" (the film star-
ring Fred Savage of “The Wonder
Years'' and priced for rental). Cur-
rent top sellers: “Back To The Fu-
ture” and “E.T.,”” “The Land Before
Time,” and “An American Tail.” Com-
ments: “Rock & Read” is MCA's first
venture into the live-action, original
kid-vid. Coming soon, "“The Little En-
gine That Could.”

MEDIA HOME ENTERTAINMENT:
New: ‘‘Mother Goose Rock 'N’
Rhyme" (priced for rental). Com-
ments: The mixture of comedy,
dance and rock’n'roll with lots of
stars (including Shelley Duvall, Teri
Garr, Cyndi Lauper and Paul Simon)
is best suited for older kids.

MIRAMAR PRODUCTION: New:
“Gift Of The Whales” and “Free As
Wild Horses’’ and in the fall **On
Wings Of Eagles.” Comments: “Gift
Of The Whales” was shot entirely on
location in Washington, Alaska and
Hawaii. The story takes place on the
Makah Indian Reservation with rare
underwater footage and wonderful
music. To order call 206-284-4700.

MGM/UA: New: August: “All Dogs
Go To Heaven."” July: “Flipper,” “The
Black Stallion Returns,” “Lassie
Come Home,” “Tom Sawyer,” “The
Prince And The Pauper.” June: “Little
Monsters” and “Ewoks: The Battle
For Endor,” priced for rental. Current
top sellers: “Wizard Of Oz,” “The Se-
cret of N-I-M-H,” “Horton Hears A
Who,"” and, as ever, Bugs Bunny and
Daffy tapes. Comments: What a hit
“All Dogs Go To Heaven’ will be in
both rental and sell-through! Dealers
should also stock up on “The Secret
Of N-I-M-H"”" which is also directed by
Don Bluth and an excellent sell-
through full-length video.

MOOSE SCHOOL HOME VIDEO:
Singer/songwriter Peter Alsop hits
the video trial with ‘Costume Party,”
an outdoor concert featuring songs
from his albums. To order call 213-
455-2318.

MUSIC FOR LITTLE PEOPLE:
New: “Man Of The Trees’” Com-
ments: Profiles the life of Richard St.
Barbe Baker, exploring how one
man's vision is helping to heal the

Earth. Includes scenes of his remark-
able work in Africa, New Zealand and
North America. An inspirational doc-
umentary for the family. To order call
800-346-4445.

PRICE/STERN/SLOAN: New for
August: “Wee Sing—The Best Christ-
mas Ever.”” Current top sellers:
“Grandpa's Magical Toys,” “Wee
Sing In Sillyville” and “Wee Sing To-
gether.” Comments: The entire Wee
Sing series of videos continues to
sell—stores that carry the Wee Sing
product know it doesn’t sit on the
shelf.

RANDOM HOUSE: New: “‘For
Teens Only! The Teen Workout,”
*“Monster Hits”” and "‘Sing Yourself
Silly” from Sesame Street. Current
top sellers: “Elephant’s Child,” Dr.
Seuss series, Richard Scarry series,
and Sesame Street series. Com-
ments: Some good videos here such
as “Abel's Island” and “Sign Me A
Story’’ anchor a strong catalog of
sell-through titles.

REPUBLIC PICTURES HOME VID-
EO: Current top sellers: “Best Of
Betty Boop Vol. 1,” “Best Of Betty
Boop Vol. 2" and the Little Rascals
series. Comments: Claassic Betty
Boop and the Little Rascals are of-
fered at an excellent sell-through
price.

SHADOW PLAY VIDEO/EDUCA-
TIONAL GRAPHICS PRESS INC.:
New: Joe Scruggs' “Joe's First Vid-
€0.” Comments: ‘‘Joe’s First Video"
is a blend of animation, live-action
and songs that set a new standard for
contemporary excellence. He should
quickly rise to the top. To order call
800-274-8804.

STRAND VCI ENTERTAINMENT:
New: “Thomas The Tank Engine &
Friends: Thomas Gets Tricked & Oth-
er Stories” and “Thomas The Tank
Engine & Friends: James Learns A
Lesson And Other Stories.” Com-
ments: Thomas books are bestsellers
and with Ringo Starr as storyteller
this should be a big hit this year.

SVS: New: Available in September
“Rabbit Ears Storybook Classics” will
add four new titles which include
“Red Riding Hood/Goldilocks™ (read
by Meg Ryan/music by Art Lande),
“Paul Bunyan’ (read by Jonathan
Winters/music by Leo Kottke), ‘Br'er
Rabbit” (read by Danny Glover/mu-
sic by Taj Mahal) and “The Emper-
or's New Clothes” (read by Sir John
Gielgud/music by Mark Isham). Cur-
rent top sellers: “Pecos Bill,”” “Snow-
man’ and the fabulous *‘Curious

—
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George'"' series. Comments: Every ti-
tle in the "*Storybook Classics” series
(including the new titles) are abso-
lutely top-notch with great music, top
star narrating and brilliant illustra-
tion.

TCV (TYNDALE CHRISTIAN VID-
EOQ): New: Two from the “McGee And
Me!”" series: “*Skate Expectations”
and “Twister And Shout.” Current
top sellers: “McGee And Me's"” “The
Big Lie,” “A Star In The Breaking"
and "“The Not-So-Great Escape.”
Comments: The "“McGee and Me!”
series is a wonderful live-action se-
ries suited for rental as well as sell
through. To order call 800-243-
1839.

TICKLE TUNE TYPHOON: Current
top seller: “Let's Be Friends.”

WALT DISNEY HOME VIDEO:
New: "“Cheetah’ priced for rental.
New from Buena Vista on July 31:
the first of 31 budget titles, featuring
Paddington Bear, Max Fleischer's
Cartoon Capers, Superted, Asterix,
Lucky Luke, and two animated fea-
tures from the Hubley Studios. Com-
ing this fall: “Peter Pan.” Current top
sellers: "“The Little Mermaid,” “Hon-
ey, | Shrunk The Kids,” ‘“Ben And
Me,” “Donald In Mathmagicland,”
“Winnie The Pooh" series, and the
“Sing Along" series.

WARNER HOME VIDEO: New:
"“Beetlejuice Vol. 4, 5 & 6,” "Police
Academy: The Series,” Vol. 4.5 & 6,
and ‘‘Happy Birthday, Bugs!—50
Looney Years,” celebrating half a
century of that carrot-chomping wab-
bit. Current top sellers: ‘‘Daffy
Duck’s Quackbusters,” **Daffy Duck’s
Movie: Fantastic Island,” “The Bugs
Bunny/Road Runner Movie,” “Ramo-
na" series, “Willy Wonka And The
Chocolate Factory,” and, of course,
“Beetlejuice” and *Police Academy.”
Comments: All “Beetlejuice’” and
“Police Academy’’ tapes are now
$12.95. Check out the “Animal Al-
phabet,” one of the all-time great sell
through tapes.

WEA MUSIC VIDEO: New: From
the new bestselling ““Kidsongs'’ series
comes “A Day At Camp” and “Ride
The Roller Coaster.” Current top sell-
ers: Other titles in the “Kidsongs™ se-
ries. Comments: The “Kidsongs' se-
ries sells right off the shelves year
after year. The series is also distribut-
ed by View-Master.

WESTERN PUBLISHING/GOLDEN
BOOK VIDEO: New: From Emmy-win-
ning, PBS science show for kids **3-2-
1 Contact” comes “Greatest Hits:
Animal Tracks,” “The Bloodhound
Gang,”” *“The Case Of Mr. Quick-
fingers” and “The Case Of The Girl
From Outer Space.” Current top sell-
ers: “Dinosaurs!,” “Sing, Giggle And
Grin,” “Merry Mother Goose,” and
Playskool's **“Mine & Yours'' and
“How Come?”’ Comments: Stores
should definitely stock the clayma-
tion “Dinosaurs™; kids love it and it's
at a great sell-through price.

WOOD KNAPP VIDEO: New: Shir-
ley Temple Storybook Theater (13 ti-
tles from the archives of TV's “‘golden
age'’) as well as "The Smothers
Brothers Yo-Yo Man Instructional
Video'' (includes a yo-yo), “‘Roller
Coaster Thrills,” and “How To Score
More Points On Nintendo Games Vol.
1 & 2.” Current top sellers: “Shari
Lewis & Lambchop One-Minute Bible
Stories.” To order call 800-262-
2437.
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Bring home the party animals.

It's Bugs Bunny’s™
Big Birthday Bash!
. So we're celebrating
Wl with big pwice
= weductions on
Looney Tunes™
F-» cartoons and feature-
"8 length animated movies
on videocassette!
Choose from twenty-nine fun-filled
titles. All starring everyone’s favorite
Looney Tunes party animals.
And all pwiced to party — from
just $12.95 to $19.98!*

Enjoy these feature-length video-

TS cassettes for under $20.00 each!*
|
For sale at stores \ /"
everywhere. s .
WARNER HOME VIDEO

* Suggested retail price per cassette. Higher in Canada. Bugs Bunny, Daffy Duck, Road Runner, Looney Tunes and characters TM & © 1990 Warner Bros. Inc.
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went to school in pajamas.” "It gets
worse from there,”” confesses
Scruggs, who enjoys his rhymes and
jokes as much as his fans do. ‘I think
kids have a lot of fun in learning dif-
ferent meanings 