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Black Consultants
Garve Their Niche
In Urban Radio

B BY SEAN ROSS

NEW YORK—Ten months ago,
several prominent urban program-
mers left their day jobs to launch
full-time black-owned consultan-
cies. Since then, one has taken a
day-to-day PD job and another has
joined forces with an existing con-
sulting firm. Yet, the balance of
power among urban consultants
has changed enough so that the
complaints about the consultant’s
role in urban radio that were so
rampant a year ago have been vir-
tually neutralized.

Former WRKS New York PD
Tony Gray, who wanted 10 stations
by the end of his first year, now has
11. That gives him as many urban
clients as his chief competitors, Don
Kelly and J.C. Floyd, whose count
of urban stations has been virtually

(Continued on page 16)

COCTEAU TWINS * HEAVEN OR LAS VEGAS
The new album featuring the single and video Iceblink Luck. Also:
Cherry-coloured funk. Pitch the baby. Wolf in the braast. Tour
starts mid-November. On 4AD/Capitol Records (9366,

Judge Pulls Plug On Isgro Payola Trial

B BY CHRIS MORRIS

LOS ANGELES—Independent rec-
ord promoter Joe Isgro, whose own
lawyer called him “the big fish in the
eyes of the government” in its four-
year payola investigation, has slipped
off the Justice Department’s hook.
In a stunning defeat for federal
prosecutors and a sudden triumph
for the defense, Judge James M. Ide-
man of the U.S. District Court here

declared a mistrial Sept. 4 and dis-
missed the entire 57-count indictment
against Isgro, former Columbia Rec-
ords promotion VP Ray Anderson,
and Isgro’s associate, Jeffrey Monka,
on grounds of “outrageous govern-
ment misconduct.”

The indictment was dismissed
“with prejudice,” meaning that, un-
less the prosecution succeeds in hav-
ing Ideman’s ruling overturned on
appeal, the three defendants will be

free men.

Isgro, named in 51 counts, faced
charges of racketeering, mail fraud,
making undisclosed payments of
cash and cocaine to radio program-
mers, obstruction of justice, filing
false tax returns, conspiracy to dis-
tribute cocaine and commit payola,
and fabricating money laundering
and kickback schemes with Monka
and Anderson. He could have re-
ceived penalties of as much as 200

Yetnikoff Flip-Flops, Leaves CBS Post

B BY KEN TERRY

NEW YORK—Only two weeks after
announcing he had signed a new
three-year employment contract,
Walter Yetnikoff stepped down from
his post as president and CEO of CBS
Records Inc. on Sept. 4. In a state-
ment, he said he was going to take a
“sabbatical” for a few months and
then work with CBS Records chair-
man and Sony president/CEO Norio
Ohga on “long-term projects affect-

» DVERTISEMENTS

ing the future growth of Sony.”

Industry reaction to Yetnikoff’s de-
parture ranged from sadness to
mockery, illustrating the contradic-
tory passions generated by the man
who led CBS for 15 years. Mean-
while, artist managers and attorneys
fearfully wondered who would be
named to succeed him and speculated
about a power struggle among the
likely candidates.

According to the company’s state-
ment, Tommy Mottola, president of

CARON WHEELER, the voice behind the hits “'Keep On Movin”
and "Back To Life” steps out with her solo single & video “Livin’ In
The Light™. Urban radio smash! Going for Top 40 adds 9/10. The
album UK BLAK arrives 10/2. EMI

CARON WHEELER

CBS Records’ domestic division, Rob-
ert Summer, president of CBS Rec-
ords International, and Neil Keating,
president of Columbia House, will
continue to run the company’s day-to-
day operations, reporting directly to

(Continued on page 102)

KPLX Tops "90

NEW YORK—KPLX Dallas is the
big winner in the 1990 Billboard Ra-
dio Awards. KPLX was named ma-
jor-market country station of the
year and also snagged awards for
best PD, MD, promotions director,
and air personality.

KPLX’s sweep—the first since
1987—was part of a good year for
multiple winners overall. Thirty-nine
stations divided the Billboard Radio
Awards compared with 47 last year.
Among the other big winners:

e AC WEBE Bridgeport, Conn.,
which picked up the same four
awards it won last year: station, PD,
MD, and air personality.

e Album KLOL Houston, which
won every major-market rock award
except for air personality. That
award went to KLOS Los Angeles
morning stars Mark & Brian.

o KIIS-FM Los Angeles, which
won three awards, including top 40
major-market station of the year.

e WFLZ Tampa, Fla., won two me-
dium-market awards; WGCI-FM Chi-
cago and WZAK Cleveland shared

years in prison and $1.4 million in
fines.

Until Ideman threw out the case in
a scathing 15-minute denunciation of
the prosecution’s tactics, the govern-
ment appeared to have the upper
hand: In the first four days of the tri-
al, half a dozen witnesses offered
damning testimony tying Isgro to
payoffs of money and drugs, the
flight of a subpoenaed grand jury
witness, and payments to reputed
Gambino crime family boss Joseph
Armone (Billboard, Sept. 8).

But in the end, the government's
case went down in flames when it
was revealed that prosecutors had
concealed wildly contradictory prior
testimony by a key witness from the
grand jury that indicted Isgro and his
co-defendants and from the defen-
dants’ attorneys.

On Aug. 29, defense lawyers filed

(Continued on page 98)

Radio Awards

the urban lead with three awards
each; and KOST Los Angeles won
the major-market AC station for the
fourth year in a row.

Full details start on page 25.
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Banks Lower The Volume On Radio Buys

B BY DON JEFFREY

NEW YORK—Radio companies are
adjusting to a new economic reality,
with banks willing to put up money
to refinance debt loads but relue-
tant to finance acquisitions of new
stations.

During this summer, at least four
companies that own radio stations
have either refinanced or are nego-
tiating to restructure their debt in
order to reduce interest payments.
They have avoided the fate of Olym-
pia Broadcasting Corp., an eight-
station operator based in Seattle,
which recently filed for Chapter 11
creditor protection because of its
heavy debt.

Banks are refusing to loan broad-

casters capital for growth because
companies that acquired stations in
recent years became loaded with
debt and were unable to generate
enough cash to meet interest pay-
ments.

In addition, the savings and loan
crisis has caused federal regulators
to increase pressure on banks, par-
ticularly in New England, to tighten
their lending requirements.

NewCity Communications, a
Bridgeport, Conn., owner of 13 ra-
dio stations, is the latest broadcast-
er to announce a refinancing. It has
secured a $53 million package from
a syndicate of banks led by Canadi-
an Imperial Bank of Commerce.
Nearly $50 million of that amount
will be used to replace existing bank
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e Retail chains feel effects of
credit crunch, too . . . page 103

debt. And $3 million will be used for
working capital, says NewCity pres-
ident Dick Ferguson.

Another sign of the times is the
acquisition by Canadian Imperial of
$750 million worth of broadeast loan
assets from the Bank of New Eng-
land, a once-prominent broadcast-
ing-industry lender that suffered
huge losses from underperforming
loans.

Jack Koo, VP of the media group
of Canadian Imperial, says his bank
is “looking forward to a pretty sub-
stantial commitment to the media
industry. We think the long-term
fundamentals of broadeasting are
sound.”

But that view is not shared by
many lenders. “In general, a lot of
banks that were in the broadcasting
business are not looking for new
customers, but just taking care of
old customers,” says Ferguson.

Besides the bank financing, New-
City also has received a $20 million
investment from a venture capital

firm, Burr, Egan, Deleage & Co.,
that will be used to buy back junk
bonds. Ferguson says the deal
“knocks down current interest by a
significant $4 million.”

Great American Communications
Co., operator of 16 radio stations,
recently refinanced about $186 mil-
lion of debt. Banks gave the compa-
ny $150 million to buy back its out-
standing bonds and reduce its debt
payments.

Greg Thomas, chief financial offi-
cer of Great American, says, “The
more stations you own and the more
geographically diverse you are,”
the easier it is to get bank loans.
That approach protects against re-
gional economic downturns.

Another broadcasting company
that recently refinanced debt is
Multimedia Inc., a Greenville, S.C.-
based operator of eight radio sta-
tions, whose restructuring amount-
ed to $1.1 billion.

Jacor Communications Ine., the
Cincinnati-based owner of 13 sta-
tions, is negotiating with its lenders
on restructuring about $140 million
worth of debt. Jon Berry, chief fi-

(Continued on page 97)

" N.W.A Disk Is
A No-Go At
WaxWorks Webh

M BY PAUL VERNA

NEW YORK—WaxWorks has
pulled the EP “100 Miles And
Runnin',” by rap group N.WA,
from the shelves of ils Dise Jock-
ey relail chain and its Music Ex-
press leased departments. The
Ruthless Records title, which
bears a standard warning sticker
from the Recording Industry
| Assn. of Americs, contains explic-
| it references to oral sex and gang
violence,

Terry Woodward, president of |
Owensboro, Ky.-based Wax- |
Warks, says a store manager,
upon listening to "' 100 Miles,” sug-
gested dropping the title. Subse-
quently, executives at the chain’s
headquarters decided to pull the
EP from all stores.

Harold Guilfoil, major-labsel
buyer, says WaxWorks operates

{Continued on page 101)

It's A Fourth-Quarter Jungle Out There!

Top Rental & Sell-Thru Titles Vie For Trade Dollars

This story was prepared by Jim
McCullaugh and Earl Paige in L.A.
and Paul Sweeting in N.Y.

LOS ANGELES—While home video
retailers and distributors alike are ju-
bilant about an abundance of strong
fourth-quarter releases, some are
concerned that it could be too much
of a good thing.

Among the concerns is a general
feeling that, unlike a year ago, there
is such a blending of rental and sell-
through titles that buying decisions
could be more complex and risky.
Concerns that the heavy release slate
will overtax retailers’ credit lines
with distributors are also voiced.

This year, the impact of two very
rentable titles that are surprisingly
sell-through priced—‘“Pretty Wom-
an” and “Total Recall”—must be bal-
anced, say observers, with the unique
requirements and controversy sur-
rounding “The Hunt For Red Octo-

ber.”

The Paramount title has been the
center of attention for weeks, since
the studio announced it would carry a
$99 list equivalent and would immedi-
ately place it on moratorium Oct. 25,
right after street date.

“The fourth quarter should be
more spread out this year than last.
It’s not just a ‘Batman’ and ‘Bambi’
Christmas,” says Kirk Kirkpatrick of
wholesaler WaxWorks/VideoWorks,
referring to this year’s crop of nine
sell-through entries.

“Studios are way out in front this
year,” he continues. “They’ve already
announced into October and Novem-
ber because of what happened last
year in the fourth quarter. They are
trying to close some windows on the
competition by committing to release
dates earlier, rather than get into
jockeying for position later on.”

The major rental titles for the Sep-
tember-November period that have

already been announced, say dealers,
are ‘“Glory,” “Bird On A Wire,”
“Back To The Future III,” “Miami
Blues,” “The Cook, The Thief, His
Wife & Her Lover,” “Stanley & Iris,”
“Cadillac Man,” and “RoboCop II.”
December is still somewhat open,
they add, with some studio jockeying
about to take place with the expected
formal announcements of such big ti-
tles as ‘““Another 48 HRS.”” and
“Gremlins 2.”
According to distributors, Para-
(Continued on page 97)

AVA’s Message:
Sell To Power
Or Face Chap. 11

BWBY PAUL SWEETING
and EARL PAIGE

BBY WOLFGANG SPAHR

BERLIN—YVideo mania is taking
hold in East Germany, according
to members of the Society for the
Prosecution of Copyright In-
fringements (GVU) following a
recent visit to the German Demo-
cratic Republic.

In Leipzig, 400 video stores are
due to open, and others are
planned in Erfurt (150) and Ros-
tock (300). Video outlets are
sprouting like mushrooms in ga-
rages, kitchens, and cellars in ad-
dition to the existing stores.
Many of the latter have links
with West German counterparts
to ensure a supply of new titles.

E. Germans Gatch Vid Fever—
And The Piracy Bug, As Well

Even so, the waiting lists for new
releases are lengthening.

The GVU delegation also heard
about the basic problems affect-
ing the industry’s ability to satis-
fy this video hunger. Many East
Germans have bought videocas-
sette players, for example, only
to discover that their locally man-
ufactured TV sets are not
equipped for video screening.
Also, East German video stores
often offer nothing except old
movies, but the GVU representa-
tives found most people well in-
formed about current releases
and not interested in older titles.

There is also a social cachet at-

(Continued on page 7.9)_J

NEW YORK—In a move that may
signal further difficulties for the vid-
eo specialty retail buying group
American Video Assn., the group has
for the first time announced to its
members that it is near bankruptcy.

This and other revelations sur-
faced when AVA circulated a proxy
statement announcing a meeting
Tuesday (11) to consider a proposal
that founder John Power reassume
ownership of the company he sold to
its members in April 1988.

The proposal calls for a transfer of
the group’s assets to, and assumption
of its liabilities by, Power.

The proposal was approved by the
AVA board of directors Aug. 3 but
must still be approved by the mem-
bers (Billboard, Aug. 18).

Also on the agenda for Tuesday’s
meeting is a second proposal to dis-
solve AVA Plus, the entity through
which the members acquired the
company from Power. The meeting is
scheduled to take place at AVA’s

(Continued on page 97)
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P’Gram France Names 2 Presidents
Promotions Reflect Strength, Diversitly

B BY ADAM WHITE

LONDON—PolyGram’s money-spin-
ning French operations, which out-
grossed the company’s U.S. unit last
year, are gaining new leadership and
a fresh corporate structure.

The changes bear the stamp of
Alain Levy, who has advanced within
two years from CEQ of PolyGram
France to the presidency of Poly-
Gram worldwide. Levy has been di-
recting the French affiliate from
New York since he became acting
CEOQ of PolyGram U.S. late last year.

In a new round of appointments,
Gilles Paire is named president/CEQO
of PolyGram France, the holding
company for all the multinational’s
interests there. Paul-Rene Albertini is
named president of PolyGram Dis-
ques, newly formed as a division
overseeing the Polydor, Phonogram,
and Barclay labels.

Both appointments (subject to
board approval) take effect Jan. 1,
which is also when Levy will officially
become president/CEQO of PolyGram
International. Paire, 44, is currently
president of DIAL, PolyGram’s
French mail-order company. Alber-
tini, 31, is GM of Phonogram France.

“The French operation today is
much more than a record company,
which these moves recognize,” says
Levy. Its activities include records
and music publishing, TV and movie
production, music video, mail order,
and a stake in a Paris rock radio sta-
tion, Oui FM. Revenues in 1989 were
close to 2 billion franes ($377 million
at current exchange rates). Sales at
PolyGram U.S. last year were ap-

Fe M

PAIRE

ALBERTINi

proximately $300 million, according
to outgoing PolyGram International
president David Fine (Billboard,
March 31).

Also affected by the changes are

the managing directors of Polydor
and Phonogram, respectively, Marc
Lumbroso and Denis Boyer, who
have been running PolyGram France
on a day-to-day basis since Levy’s
promotion.

Lumbroso, highly regarded for his
artist development skills, will leave
the company at the end of the year.
“Marec is setting up a label on a very
ambitious scale,” says Levy, ‘““and
we're backing him. It will be rather
like London Records for continental
Europe. He was a contender for the
top job, but didn’t feel it’s what he

(Continued on page 100)

B BY KEN TERRY
and NIGEL HUNTER

UDEN, Netherlands—EMI Music
Worldwide opened a CD manufac-
turing facility equipped with state-
of-the-art monoline technology here
Aug. 29. It is EMI’s fourth CD man-
ufacturing facility and its first in
continental Europe.

The monoline system, also used
by WEA Corp.’s U.S. plants, Ber-
telsmann’s Sonopress plant in Eu-
rope, and a few independent press-
ers, eliminates most of the need for
clean rooms and combines all
stages of CD production into one

EMI Goes Monoline With
Its New Dutch CD Facility

self-contained unit (Billboard, Sept.
30, 1989).

The new plant cost Thorn-EMI
about $19.5 million, not counting
the value of the existing facility in
which it was installed. The Uden
plant will have an initial annual ca-
pacity of 16 million CDs, and there
are plans to double that output
within the next two to five years.
According to Richard Burkett, man-
aging director, operations, for EMI
Music Worldwide, the increase in
capacity could easily bring Thorn-
EMTI’s investment up to $40 million
at the current exchange rate be-

(Continued on page 100)

Morgan Greek To Branch Into Music
Mazza, Kershenbaum In Venture With Film Indie

B BY CRAIG ROSEN

LOS ANGELES—Morgan Creek
Productions chairman/CEQ James
G. Robinson, noted producer David
Kershenbaum, and former EMI
and Capitol executive Jim Mazza
have formed the Morgan Creek
Music Group, a joint venture that
will include a West Coast-based
multilabel record company, a mu-

sic publishing firm, a soundtrack
division, and recording studio in-
terests.

Morgan Creek Productions is a
successful independent film pro-
duction entity, responsible for the
recent theatrical releases ‘“The Ex-
orcist III"” and “Young Guns I1.”
The latter film inspired the Jon
Bon Jovi album and hit single
“Blaze Of Glory,” currently resid-

NEW YORK—KIIS-FM personal-
ities Ellen K. and Magic Matt Alan
have been named hosts of the Bill-
board Tanqueray Sterling Music
Video Awdrds, Nov. 9 at the Palace
in Hollywood, Calif. i

formances for the first time, this
year’s awards cérefnony has been
expanded to cover five different
musical genres: pop/rock, black/
rap, country, Latin, and dance. Top
videoclip performances in each area
will be honored in five categories:
best male, female, duo or group,
new artist, and director.

KIIS is the exclusive radio sta-
tion of the event. Any proceeds
from the ceremony will benefit the

KIIS-FM, Tanqueray Sterling
Link With Music Vid Awards

In addition to featuring live per-

Los Angeles Regional Food Bank.

The Billboard Tanqueray Ster-

.ling Music Video Awards cap the
12th annual Billboard Music Video
Conference, held Nov. 7-9 at the
Westwood Marquis Hotel and Gar-
dens, Los Angeles. The conference
incorporates workshops and panels
covering the entire spectrum of mu-
sic video, from creation to sell-
through. The conference runs con-
currently with the American Video
Conference, which attracts profes-
sionals from the special-interest vid-
eo field.

To register for either conference,
or for further information, call Peg-
gy Dold or Anita Daly at 212473-
4343 or 212-353-2752.

ing in the upper regions of the Hot
100 Singles and Top Pop Albums
charts.

In a statement, Robinson said,
“Qur expansion into the music in-
dustry reflects my earliest plans
to diversify Morgan Creek’s inter-
ests into all related entertainment
areas.”

Robinson will serve as chair-
man/CEQ of the new entity, with
Kershenbaum and Mazza serving
as co-presidents.

According to Kershenbaum, the
company will announce its labels
and artist roster in January 1991,
and it will issue its first release in
February. A ‘“major distribution
deal” is currently being negotiat-
ed, he adds. Although Kershen-
baum cannot say at this time how
many people the company will em-
ploy, he does say that “it will be a
fully-staffed label and a major
stand-alone company.”

In all, he says, there will be one
main label and the possibility of
other spin-off imprints that will be
home to acquired catalog or signif-
icantly different artists.

Kershenbaum, who has pro-
duced Tracy Chapman and Joe
Jackson, among others, is a former
VP of A&R for A&M Records. Ex-
Capitol president Mazza was also
founding president and chairman
of EMI America Records.

According to Kershenbaum, he
and Mazza will be involved in all

(Continued on page 101)

Dying To Sign With Epic. Iron Maiden’s mascot, “‘Eddie,” is all smiles after the
band signed a new long-term recording agreement with Epic Records. Iron
Maiden’'s ninth album and label debut, “No Prayer For The Dying,” is scheduled
for release Sept. 25. Shown, from left, are Don Grierson, senior VP of A&R, Epic
Records; Dave Glew, president, Epic Records; Eddie; Ron Smallwood, manager,
Iron Maiden; and Harvey Leeds, VP of album promotion, Epic Records.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Gilles Paire is appointed president/CEQ of PolyGram
France, effective Jan. 1 (see story, this page). He is president of DIAL, the
company’s mail-order division. Concurrently, Paul-Rene Albertini is
named president of PolyGram Disques in France. He is GM of Phonogram
there.

Michael Letchford is named GM of international marketing, classical
repertoire, for WEA International in London. He was director of the classi-
cal division of Decca U.K.

Pat Drosins is named senior VP of marketing for Motown Records in Los
Angeles. She was VP of advertising/merchandising/creative services at
PolyGram Records.

Jerry Follis is named director of national sales for the Chameleon Music
Group in Los Angeles. He was national sales manager for the label.

Rhino Records in Los Angeles promotes Keith Altomare to VP of sales

i

.y

DROSINS

il
FOLLIS

ALTOMARE HILL
and Tracy Mann Hill to VP of publicity. They were, respectively, national
director of sales, and senior director of publicity at the label.

David A. Thompson is named executive VP of A&R for Justice Records
in Houston. He was GM of Sugar Hill Recording Studios.

Sisapa Records in Los Angeles names Gary Davis executive VP/chief op-
erating officer, David Urso executive VP of promotion, and Stephanie
Timberlake national coordinator of promotion and marketing. They were,
respectively, VP of promotion and A&R of Sisapa, VP of promotion at WTG
Records, and national coordinator of Sisapa.

DISTRIBUTION. Paul Newnham is named senior VP/controller of WEA Corp.

URSO

THOMPSON NEWNHAM

in Los Angeles. He was VP/controller of the company.

RELATED FIELDS. Steve Leeds is named director of international talent for
MTYV: Music Television in New York. He was director of talent and artist
relations for the company.

Arnold W. Messer is named president of Columbia/Tri-Star International
Releasing Corp., a division of Columbia Pictures Entertainment (CPE), in
New York. He was executive VP of Columbia Pictures Entertainment.

Kenneth Wiedeman is named director of marketing of the professional
tape division of Sony Magnetic Products Group of America in Park Ridge,
N.J. He was director of marketing for Sony Magnetic Products Co.

Masayuki Nozoe is named president of the Sony Consumer Video Prod-
ucts Co., also in Park Ridge, N.J. He was senior VP of the personal video
division of the company.

© VIDEO PEOPLE ON THE MOVE, SEE PAGE 58.
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‘Step By Step’ Climbs Platinum Ladder
FEagles, Hammer, Carey Also Shine In Aug.

@ BY PAUL GREIN

LOS ANGELES—New Kids On The
Block’s “Step By Step” last month
became the first album in nearly
two years to be certified gold, plati-
num, double platinum, and triple
platinum simultaneously. “Step By
Step,” the teen idols’ first pop al-
bum since the 8-million-unit selling

“Hangin’ Tough,” is the first out-of-
the-box triple-platinum smash since
Bon Jovi's “New Jersey” in 1988.
Also in August, three Eagles al-
bums were belatedly certified multi-
platinum by the Recording Industry
Assn. of America. “Their Greatest
Hits: 1971-1975,” released in early
1976, was certified for U.S. sales of
12 million copies, a total matched by

Confiscation Order Served
In ltalian Suit Against Prince

B BY DAVID STANSFIELD

MILAN, Italy—A bailiff from the
Civil Tribunal Court in Venice has
served a confiscation order to SIAE,
the Italian society of authors and
publishers, with regard to the music
publishing revenue of rock star
Prince.

The action stems from an Aug. 4
court decision in Venice authorizing
concert promoter Francesco Sana-
vio and his firm, Avantgarde Com-
pany, to confiscate up to 1.6 billion
lire ($1.37 million) of Prince’s Italian
earnings in a dispute over canceled
concerts (Billboard, Aug. 25, Sept.
1).

The court stated that Sanavio is

entitled “to proceed with the conser-
vative sequestration of all sums due
in Italy to the artist Roger Nelson,
called Prince, and/or to the compa-
ny PRN Production Inc. directly
and/or through promoters and rep-
resentatives for Italy or for Europe
up to the sum of 1.6 billion lire.”
The court’s decision followed an
application by Sanavio’s attorneys,
Renzo Vitale and Claudio Cam-
paner, for the confiscation of 2 bil-
lion lire. Their action was taken af-
ter Prince canceled concerts in Italy
during July. Sanavio’s claims to
Billboard that the order had been
served to SIAE were confirmed by
Della Valle of the society’s presi-
(Continued on page 79)

New Kids Have Their
Day(s) In & Out Of Gourt

H BY TRUDI MILLER

NEW YORK—Several lawsuits in-
volving New Kids On The Block have
been either settled or heard in court
recently.

One case involves four lawsuits
filed by New Kids attorneys against
promoters of allegedly unauthorized
New Kids “900” lines and magazines
running ads for those lines (Bill-
board, March 31). Another suit was
filed by Winterland Concessions,
manufacturer of New Kids merchan-
dise, against a comic-book company
that used the New Kids trademark
and logo in a comic book bio of the
group. Lastly, New Kids were sued
by Omni Marketing Systems, which

ran the group’s fan club, for alleged
nonpayment of fees; New Kids attor-
neys, in turn, sued Omni Marketing
to force the company to turn over its
database and list of fan club mem-
bers.

In the 900-line case, the lawsuit
against the Investex company has
been settled, according to New Kids
attorney Philip Heller; terms have
not been disclosed. New Kids attor-
neys have asked for summary judg-
ment in the other suits, which were
filed against USA Today, Star maga-
zine, and Media Promotions Inc.
along with Merry-Go-Round Enter-
prises. Media Promotions has since
filed for bankruptcy, and a manda-

(Continued on page 91)

BMI Injunction Request Denied
HBO, Manhattan Cable Fees At Issue

B BY FRED KIRBY

NEW YORK—BMI’s request for an
injunction against HBO’s use of BMI
music was denied by New York Fed-
eral Court Judge John E. Sprizzo
Sept. 5. Also denied was a similar in-
junction against Manhattan Cable,
which services part of that New York
borough.

A hearing was scheduled for Oct. 7
on the amount of an interim fee that
HBO will have to pay the performing
rights organization. The jurist also
reserved decision on a separate fee
for Manhattan Cable, leaving the cen-
tral issue of split licensing up in the
air,

Sprizzo explained that, if he set a

high fee for HBO, the question of
split licenses could be put off until
the entire matter is resolved at trial.
But Robert J. Sisk of Hughes, Hub-
bard & Reed, the law firm represent-
ing BMI, had earlier noted that Man-
hattan Cable presents programs of
other suppliers while not paying for
them—a situation that would not be
resolved by the judge’s proposed so-
lution.

Robert D. Joffe of Cravath, Swain
& Moore, attorneys for HBO and
Manhattan Cable, said that problem
was created when BMI allowed all of
its cable licenses to expire last Dec.
31

Sprizzo and Joffe both referred to

(Continued on page 101)

just three albums: Michael Jack-
son’s “Thriller” (21 million), Fleet-
wood Mac’s “Rumours’ (13 million),
and Bruce Springsteen’s “‘Born In
The U.S.A.” (also 12 million).

In addition, the Eagles’ landmark
1976 studio album, “Hotel Califor-
nia,” checked in at 9 million, and
their 1979 follow-up, ‘“The Long
Run,” was clocked at 4 million. The
Eagles thus become the only act in
recording history with two albums
certified at or above the 8 million
sales plateau.

M.C. Hammer's “Please Hammer
Don’t Hurt 'Em”’ last month became
the first rap album to top the 5 mil-
lion sales mark. The Beastie Boys’
1987 blockbuster, “Licensed To I11,”
stopped at 4 million.

Mariah Carey’s eponymous debut
album was certified both gold and
platinum in August, and her No. 1

Bowie Changes To Gold. Rykodisc president Don Rose, right, presents a gold
record award to David Bowie for his greatest hits compilation “‘ChangesBowie,”
released earlier this year. The presentation took place backstage at Sullivan
Stadium in Foxboro, Mass., where Bowie was performing as part of his “Sound
+ Vision” world tour.

(Continued on page 101)

WlLSON PHILLIPS, virtually unknown six months
ago, this week becomes the first act to land two No. 1
hits in the *90s. The trio achieves the feat as “Release
Me” follows “Hold On” to the top of the Hot 100. In ad-
dition, the act’s eponymous debut album holds at No. 2
on the Top Pop Albums chart for the sixth week.

For the record, Queen was the first act to land two
No. 1 hits in the "80s. The first act to top the chart twice
in the "70s was the Jackson 5. In the '60s, it was Elvis
Presley; in the '50s, the Ames Brothers; in the ’40s,

Wilson Phillips’ ‘Release’ Gaptures No. 1 Slot; |
Jane’s Addiction Leads Pack Of High-Jumpers

JANE’S ADDICTION’s
“Ritual de lo Habitual”
vaults from No. 36 to No.
19 in its second week on
the pop albums chart, sug-
gesting that the critically
lauded alternative band is
about to crash the top 10.

e WA

BEAT

That's the most striking

development in a week of
eye-popping jumps.

Among other standout moves:

Prince’s “Graffiti Bridge” vaults from No. 21 to No.
10 in its second week. It’s Prince’s fifth album to reach
the top 10 in just two weeks. In addition, the Purple One
lands his 15th top 10 hit on the Hot 100 as “Thieves In
The Temple” jumps to No. 7. That’s an impressive tally,
especially considering that pop radio shunned Prince
throughout the early '80s. But those days are long gone.
Prince has landed at least one top 10 single in each of the
last eight years.

Anthrax’s “Persistence Of Time” jumps from No. 54
to No. 26 in its second week. It’s already the band’s high-
est-charting album, surpassing “State Of Euphoria,”
which reached No. 30 in 1988.

N.W.A’s “100 Miles And Runnin’ ” leaps from No. 55
to No. 32 in its third week. The five-song EP has aiready
surpassed the No. 37 peak of the rap group’s 1989 debut
album, “Straight Outta Compton.”

Ratt’s “Detonator” surges from No. 64 to No. 33 in its
second week. It’s likely to become the band's second
straight top 20 album, following “Reach For The Sky” in
1988.

Stryper’s “Against The Law” vauits from No. 59 to
No. 39 in its second week. It’s almost certain to become
the band’s first top 30 album. “To Hell With The Devil”
and “In God We Trust” both stalled at No. 32.

FAST FACTS: M.C. Hammer’s “Please Hammer Don’t
Hurt ’Em” logs its 14th week at No. 1 on the pop albums
chart. It’s the longest-running No. 1 album by a black
artist since “Whitney Houston” spent 14 weeks on top
in 1986.

by Paul Grein

Living Colour’s second Epic album, “Time’s Up,” is
the top new entry on the pop albums chart at No. 82. The
band’s 1988 Epic debut, “Vivid,” reached No. 6 and yield-
ed two top 40 singles: “Cult Of Personality”—which
won a Grammy for best hard rock performance—and
“Glamour Boys.”

Remakes of two classic Chi-Lites hits are scaling the
top 15 on the Hot 100. M.C. Hammer’s “Have You Seen
Her” inches up to No. 4; Paul Young's “Oh Girl” jumps
to No. 15. Pete Wingfield produced Young’s single,

= which this week matches
the peak position of Wing-
field’s own 1975 hit, “18
With A Bullet.”

Janet Jackson’s “Black
Cat” blasts onto the Hot
100 at No. 37. It’s likely to
become the sixth top five
hit from her smash album,
“Rhythm Nation 1814.”
Only one album in pop his-
tory—George Michael’s
“Faith”—has yielded six

top five singles.

En Vogue lands its second straight No. 1 hit on the
Hot Black Singles chart with “Lies,” which also ad-
vances to No. 58 on the Hot 100. The group’s previous
release, “Hold On,” topped the black chart for two
weeks and reached No. 2 on the Hot 100.

Mariah Carey’s second single, “Love Takes Time,”
enters the Hot 100 at No. 73. Carey’s debut single, “Vi-
sion Of Love,” has appeared in the top 15 on the pop
chart for 10 straight weeks.

WE GET LETTERS: William Simpson of Los Angeles
observes: “Billboard has been called the Bible of the mu-
sic business and this week’s Hot 100 certainly supports
that view. Check out the song titles in the top 40: ‘Some-
thing Happened On The Way To Heaven,” ‘Thieves In
The Temple,” ‘Praying For Time,” and ‘Say A Prayer.’
And the artists: Maxi Priest, Faith No More, the Righ-
teous Brothers, Billy Idol, and Luke (featuring the 2
Live Crew).” Simpson’s inevitable closing thought:
“You might say I follow the charts religiously.”

Jeff Cameron of Billboard in New York notes that
Madonna’s “Vogue” remains on the Hot 100 even
though its follow-up, “Hanky Panky,” drops off the
chart this week. The same thing happened earlier this
year to Young M.C., whose “Bust A Move” outlasted its
follow-up, “Principal’s Office.”

Steve Piegari of North Port, Fla., notes that New
Kids On The Block have tied the Supremes and Cree-
dence Clearwater Revival for the most consecutive top
10 singles (nine) by an American group in the rock era.
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EE COMMENTARY

Boot It Before Public Grows Outraged

LET’S GET OUT FRONT ON THE LONGBOX

B BY GREGG STEBBEN

[ am just a short-haired, music-in-
dustry business-type guy. When the
Entertainment Packaging Council
tells me that the CD longbox is good
for America, I believe it. I want to
believe it. How can you be against
recycling and reforestation?

You, on the other hand, may be a
long-haired musician or creative
type. When you hear the Ban The
Box coalition say that the CD long-
box is destroying the planet, you
better believe it. Right?

In truth, this article has nothing to
do with what you and [ believe. I don’t
think that what you and I believe—
our statistics, our facts, our expert
opinions—matters in the least.

What are crucially important are
the beliefs of our customers. If the
very essence of the music industry’s
marketing upsets or angers its end
users, then it is hard to imagine a
greater waste or more harmful use
of marketing dollars.

Are music consumers upset about
the CD longbox? Maybe yes, maybe
no. However, if they are not now up-
set, they soon will be.

In the near future, I predict, some
of our artists will become vocal
about the longbox. An environmen-
tally conscious performer like Sting
or a group like U2 or the Grateful

ONE-SIDED ARTICLE

A recent article concerning the Soviet
music industry (“Pitfalls Of Soviet
Music Biz Described,” Billboard,
Aug. 11) doesn't reflect the situation
in the U.S.S.R. accurately. The opin-
ions of one man, Artemy Troitsky,
are presented in a manner that seems
to represent the only truth regarding
the state of the industry.

Speaking from the experience of
doing business in the Soviet Union
for the past two years, [ can whole-
heartedly state that, although many
of Troitsky’s points are well taken,
“pathological greed ... deceit, and
fraud” do not permeate the whole of
the Soviet music industry. Our orga-
nization has been very successful in
arranging two extensive tours of the
U.S.S.R., as well as promoting and
distributing various entertainment
products. Our participation in the So-
viet market has been profitable both
in financial terms and in the develop-
ment of outstanding business rela-
tionships and friendships.

Any Western business people who
have been “taken” must blame their
own inabilities to correctly assess
their Soviet partner’s motives. Those
of us who have chosen to participate
in the exciting emergence of the Sovi-
et marketplace have been adversely
affected by Troitsky’s labeling of So-
viet businessmen as ‘“‘aggressive ly-
ing crooks out to grab everything in
sight.” Is this any way to encourage
a healthy growth of the Soviet music
industry? Is this situation that much
different from the corruption and

Dead will appear in, say, People
magazine or on Arsenio Hall's TV
show. They will denounce the long-
box and focus the world’s attention
on the harm it is purportedly doing
to the planet.

At that moment, it won't matter
whether the effects of the longbox

fire. For instance, the practice by
some of selling cassettes in dispos-
able, one-use plastic security boxes
will be exposed and presented as a
further transgression of the indus-
try against society. This and other
environmental wrongdoings will
overshadow any defense that can be

are not upset,
they soon will be’

Gregg Stebben is president of Great Tapes!,
a distributor based in Pacific Grove, Calif.,
and inventor of “an eco-friendly, theft-
proof display system for CDs and

‘If consumers

cassettes. "

on the environment are negative or
not. Problems live in the eye of the
beholder. When the consumer be-
comes that beholder, we will have a
problem much larger than the long-
box on our hands. The music-buying
public, in this environmentally con-
scious age, will become outraged
and we, members of the music in-
dustry, will be vilified.

It won't take much to feed the

greed in the American music biz?

Regarding Troitsky’s reputation,
the majority of Soviet musicians find
him extremely biased and overly criti-
cal of music in general. He speaks
about Boris Grebenshikov in this arti-
cle as “by far the best Russian rock-
er.” But he fails to mention that Gre-
benshikov’s U.S. debut album totally
bombed, and that “BG” happens to
be his best friend. I also question his
charge that “many people in Soviet
show business have a fundamental
ignorance of the laws of the busi-
ness.” Shall we now add “lawyer/ad-
vocate” to his list of self-proclaimed
accomplishments?

There are many individuals and or-
ganizations in the U.S. and Europe
who are actively participating in help-
ing the musicians and entrepreneurs
of the U.S.S.R. shape the future of
their music industry. Instead of pre-
senting a biased, one-sided, negative
view of the situation, those of us in
this industry expect the leading trade
publication to print a well-researched,
fair, and unbiased story.

My normal day-to-day activities
consist of talking to corporations, en-
couraging their involvement and in-
vestment in a new, exciting music
market in the U.S.S.R. In contrast, [
had to spend a whole week defending
my interests in the Soviet Union and,
more importantly, convincing my po-
tential partners that I was not the
“man with a criminal record who
uses a phony company in California
to acquire hard currency from West-
ern partners.”

David Benson

VP, Chiet Financial Officer
Sea Concert Inc.
Burbank, Calif.

Moscow

made for the “ecological friendly”
longbox made of bleached and recy-
cled cardboard. The environmental
witch hunt will have begun.

We can avert this ugly scene and
its consequences by taking an ag-
gressive, pro-active stance. If it is
inevitable that music consumers
will demand a replacement for the
longbox, does it make sense for us
to wait until the demands are being

shouted at our office windows from
the street? [s it wise for us to post-
pone action until our customers are
already upset?

Instead, imagine the positive im-
pact we could have on the public
with a large-scale public acknowl-
edgment of the longbox problem
and an announcement of our unified
commitment to developing a pack-
aging alternative. Imagine the im-
pact of including the consumers’ fa-
vorite artists in the development of
that alternative.

Finally, imagine the enthusiasm
we could create for the industry
simply by including our customer in
the project, as Windham Hill has.
Can you imagine the impact of de-
sign contests nationwide, in the
form of album, MTV, or radio sta-
tion promotions, all encouraging the
public’s participation in the develop-
ment of a longbox replacement?

Let's address the problem of the
longbox immediately, responsibly,
and pro-actively, instead of quib-
bling over whether a problem really
exists. By doing so, we can be he-
roes in the eyes of the public instead
of villains. Because the problem
really has little to do with the actu-
al negative impact of the longbox,
and everything to do with the con-
sumers’ perception of the longbox
as such.

RAVE REVIEW

I read Jeffrey Abelson’s Commen-
tary about k.d. lang’s rights, radio
censorship, and the environmental is-
sue (Billboard, Aug. 18}—and I just
want to say it was an excellent piece
of work.

As a “vegan,” I'm also highly con-
cerned about the environment. And [
think those who try to boycott k.d. or
anyone else because of their stand on
issues like meat-eating are way be-
hind the times. Fortunately, people
like Jeffrey and k.d. are not.

Keep up the great work, Jeffrey,
and hang in there!

Casey Kasem
Los Angeles

TIRED GAMES

Three bullet points to Sheri Mills,
who wrote that she recorded M.C.
Hammer off the radio in retaliation
for Capitol's decision to experiment
with the consumer dollar (Billboard,
Sept. 1). I've certainly got my tape
deck set up for the Righteous Broth-
ers’ “Unchained Melody.”

The games are wearing thin. In
less than a year, record companies
have flexed their repulsive muscle by
eradicating the 45 single in favor of
the substandard-quality cassette sin-
gle, while further manipulating con-
sumers by pulling singles off the
shelves right as they peak to boost al-
bum sales. They have also slapped A
sides only on some cassette singles
(MCA is the worst), and now, they
are selectively not releasing a single
to support a hit.

For their next trick, why don’t the
record companies make CDs unavail-
able, so the only access we'll have to
music is a $25 or $30 ticket to see an

artist in concert? Isn’t that where the
real money is?
Chuck Taylor
Arlington, Va

WHERE'S THE QUALITY?

I would like to voice my full support
of Robert E. Ruane’s recent letter
(Billboard, Aug. 18) about the lack of
diversity on top 40 radio today. What
has happened to quality music?

In the '60s and even as recently as
the mid-'80s, there was quite a vari-
ety of music on the Hot 100. Today, if
it is not disco, rap, or R&B-oriented, a
song seems to have to struggle up
the chart. Even mainstream rock and
heavy metal have had a tough time
on the charts recently, being fueled
more by sales than airplay. Many pop
radio programmers have seemingly
turned a deaf ear to many quality,
thoughtful records in exchange for a
multitude of sound-alike, mechanical,
ear-candy recordings.

I see nothing inherently wrong
with dance/top 40 as a radio format,
but when one lives in a city where all
three pop stations have gone to this
format in the past few months, one
begins to see the utter lack of variety
these stations offer. One also sees
the amount of quality music going
unheard, and subsequently un-
bought, increasing all the time.

Jim Sanches
Sacramento, Calif.

Articles and letters appearing on
this page serve as a forum for the
expresston of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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HEN RADIO

KKBQ’s Richards Is New KIIS L.A. PD;
ACs WMJI, KFMK Go For Gold Again

BILL RICHARDS, who twice pro-
grammed Gannett’'s top 40 KKBQ
(93Q) Houston, has been named PD
of its KIIS Los Angeles, replacing
Gerry DeFrancesco, now the head of
programming at WSNI Philadelphia.
Richards was a finalist for the job
last fall. He should be at KIIS shortly
after you read this.

No replacement for Richards has
been named, but there is other move-
ment within Gannett this week.
KCMO-AM-FM Kansas City OM
Dene Hallam has resigned to be-
come PD at Group W’s AC KRSR
Dallas. John Frost, PD of adult alter-
native KOAI Dallas, is out and has
not been replaced. And at press time,
Gannett and WJLB Detroit owner
Booth American were still working
out the last-minute details so WJLB
PD James Alexander could become
PD of WGCI-FM Chicago, some-
thing that has been considered a fait
accompli for the last few weeks.

PROGRAMMING: BACK TWO GOLD

Gold-based AC WMJI Cleveland
finished its transition to oldies over
Labor Day weekend. Local radio leg-
end Norm N. Nite is now doing a
weekend show from WMJI that may
be the basis of his next syndicated
venture. Similarly, AC KFMK Hous-
ton is returning to oldies. PD Bob
Wood is out. GM Carl Hamilton will
program for now. Johnny Goyen re-
turns for middays.

London’s long-awaited dance sta-
tion, Kiss FM, signed on Sept. 1...
Marty Bender, PD of album WRIF
Detroit, transfers back to Indianapo-
lis to program WFBQ. Co-owned
WLZR-AM Milwaukee has split from
its album rock FM to go hard rock as
“The Crusher.” FM PD Greg Au-
sham will oversee things ... At Uni-
star’s soft AC Special Blend format,
air personality Don Bishop is upped
to PD/middays ... Michael Bettelli
is out as PD of AC KOMO Seattle.
Norm Gregory is acting PD.

Four days after becoming “Coun-
try 105” in what seemed to be an un-
successful attempt to head off a for-
mat change at crosstown WGH-FM,
WZCL Norfolk, Va., changed again,
becoming ‘“‘adult top 40” WMXN
(Mix 105). WIN Communications
head George Sosson now claims the
first switch was just a ploy to force
WGH-FM out of top 40. But he also
admits that if that kadn’t worked,
“We would have considered staying
country.” And another broadcaster
whom Sosson consulted about the
change, says Sosson told him that he
had carted up both country and AC
product and was prepared to take
whatever format WGH didn’t want.

In any case, it was a good week for
stations called Mix. Besides WRQX
(Q107) Washington, D.C.’s change to
“Mix 107.3” (Billboard, Sept. 8),
WLVH-FM Hartford, Conn., is now
bright AC WZMX (Mix 93.7). Ron
O’Brian from WKCI (KC101) New
Haven joins for afternoons. Back at
WRQX, p.m. driver Gary Spears and
morning man David Lawrence are
out. Production director Loo Katz is
doing afternoons. George Mason
moves from overnights to nights.

Roger W. Garrett, the two-time
PD of KRBE Houston, is the new PD

of oldies WRMX Nashville. Garrett
spent the last four years as PD of
oldies/country combo KTAM/KORA
Bryan, Texas .. . Keith Abrams from
oldies WWMG Charlotte, N.C., is the
new PD at KMPZ Memphis, which is
now KPYR (Oldies 98). KMPZ PD
Howie Castle heads for APD/mid-
days at KKYY San Diego.

At top 40 WNRJ Columbus, Ohio,
Tom Reynolds—who previously pro-
grammed crosstown WXLE—is the
new PD of that station and full-ser-
vice AM WNRE Circleville, Ohio. He
replaces Bob Summers, who remains
APD/mornings. Jay Harris from
WQTL Ottawa, Ohio, joins for after-
noons. Dave Krupa comes aboard for

by Sean Ross with
Craig Rosen & Phyllis Stark

nights. Eric The Bear goes to over-
nights. Steve Edwards exits.

At WNRJ’s sister station, Chris-
tian/AC WTLT, APD Stacy McKay
is upped to PD, replacing John
Fields, who returns to AC WSNY for
middays. MD Bill DeWeese adds
APD stripes. Also at WSNY, ex-
WXMX Columbus PD Jeff Conn and
Joe Karostik have joined for week-
ends. And at modern WWCD Colum-
bus, Ohio, Kelli Gates is the new PD/
a.m. driver. She was assistant MD/
night jock at modern WOXY Cincin-
nati. Laura Kennedy from WXMX
joins for afternoons.

Easy WWMY Greensboro, N.C,,
converts to soft AC as Lite 94.5 under
new PD/p.m. driver Fred Echols
from crosstown oldies outlet WTHP.
GM Mike Whalen had been acting as
PD ... PM. driver Mike Collins is
PD again at AC WBT Charlotte,
N.C,, replacing Andy Bickel, who
stays on for a weekend shift.

Brett Dumler is out as PD of top
40 KZBS (Z99) Oklahoma City. OM
Brenda Bennett is handling those
duties for now. Across town, KPRW
(Power 1140), after five years as an
urban outlet, has switched to the
Business Radio Network.

OM Bill Fink is leaving country
KRPM Seattle; call 206-865-9153.
Doug Brannan (602-893-3063) is out
as PD of KCWW Phoenix and Satel-
lite Music Network’s Traditional
C&W format. No replacements
named . . . Former WBZ Boston APD
Phil Conrad has joined United
Broadcasting, tentatively as PD of
WDJY Washington, D.C., pending
any format change there.

Rob Van Riper is out as PD of
comedy/adult standards WRCA Bos-
ton. President Ed Brown is now PD
... Dave Gordon, OM of Christian/
AC WYLL Chicago, is the new PD/
morning host at like-formatted
KSLR San Antonio, Texas ... Soft
AC WJIYO (Joy 108) Orlando, Fla., is
now Magic 107.7 and will get new

calls.

Although most of its musical soft-
ening actually happened several
weeks ago, top 40 WBSB Baltimore
is now “The All New B104” and has
stopped talking over intros outside
morning drive, and is also using the
“no rap, no hard rock” slogan ... Ar-
nie Celsie, PD of oldies CISL Van-
couver, British Columbia, has joined
the Bohn & Associates consultancy.

When WDLX Coastal N.C.
changed from top 40 to “Lite Rock
93,” two stations took its place. Chur-
ban WHTE (Hot 104) Greenville—at
one end of the market—has gone
mainstream top 40. At the other end,
AC WRHT New Bern has also gone
top 40. Lee Kent is PD/p.m. drive.
Morning man Rich Stix is now MD.
Johnny Dieve goes from p.m. drive
to nights. At WDLX, night jock
Shelly Bynum goes to middays.
Part-timer George Michaels moves
to nights. PD Gary Jackson joins
Jack Boston in mornings.

Las Vegas gets a new country FM
this week, as KWNR flips from AC
but keeps its calls and staff ... Tom
Sherman from oldies WEGW Wheel-
ing, W.Va,, is the new PD at top 40
WCCK (K104) Erie, Pa.

Bill Love, PD/morning man of
country WBKR Owensboro, Ky., is
the new PD at country WDOD Chat-
tanooga, Tenn., replacing Gene Mi-
chaels ... B.J. Lewis is out as PD/
mornings of urban WWWZ Charles-
ton, S.C. ... Country WGUS-FM Au-
gusta, Ga., is now churban WOPW
(Power 102) under new PD Kevin
Barrett from KSEQ Visalia, Calif.

Gerry Marshall has been named
PD/mornings at country WDEN Ma-
con, Ga. Marshall, who was PD at AC
WRFC Athens, Ga., replaces Walt
Bartlett, who left to be PD of coun-
try WXBM Pensacola, Fla. Dee
Shannon from WKMX Enterprise,
Ala., joins for middays. Laura Star-
ling is named APD/morning co-host
... WMLA-FM Bloomington, Ill, is
now AC WRXZ (Z104) under GM Jeff
Cosgrove and PD Greg Vaughn
from country WQTE Adrian, Mich.

Barry Corkery returns to album
KCNA Medford, Ore., as PD/after-
noons, replacing Guy Kemp, who will
now host a live Saturday-night show
for the American Radio Networks be-
ginning Oct. 4. Marty McGuire from
crosstown KBOY joins KCNA for
mornings ... At top 40 KFRX Lin-
coln, Neb., Brad Hartman—OM of
sister KFOR—is now overseeing
both stations. Promotion director
Brad King is now PD.

EVENTS: KVET ON KHFI'S KASE

Country KASE has finally con-
firmed its part in the three-way mar-
riage of convenience expected to take
place in Austin, Texas, over the next
few weeks. Programming from
KASE’s traditional country AM
KVET will be simulcast on what is
currently top 40 KHFI (K98) starting
Sept. 17.

The KASE/KVET arrangement
sets a number of staff changes in mo-
tion. Bob Coles, OM for both stations
and GM of the resultant “KVET Net-
work,” moves from morning partner
on KASE to similar duties on KVET.
Elsewhere on KVET, Ken Jumper

Christal Radio.

CORINNE BALDASSAND has been named VP/programming of the ABC Ra-
dio Networks. Previously the director of the ABC Radio Entertainment
Network, she replaces Tom Cuddy, now PD of WPLJ New York.

BOB LIND has been named radio group manager for Capitol Broadcasting,
replacing Jon Coleman. He will remain GM at WWMX Baltimore.

STEVE GODOFSKY, executive VP/group manager of Metroplex Communica-
tions, has been upped to radio group president.

PETER AQUAVIVA is the new GM for AC WALK Long Island, N.Y,, replac-
ing Ron Gold. He was GM at AC WGMD Rehobeth Beach, Del.

CHARLIE DCHS has been named VP/GM of WMZQ Washington, D.C. He
previously held those duties at WQYK Tampa, Fla.

DAN MAXWELL is named VP/GM at WCMS Norfolk, Va.; Marjorie Crump
remains president. He was VP/GM at WTAR/WLTY Norfolk.

OTHER APPOINTMENTS: Tom Duran is upped from director of special proj-
ects to VP/station manager at KDGE Dallas. WRKA Louisville, Ky.,
GM Reggie Bates is the new station manager at WNOE New Orleans.

KATZ RADIO has announced plans to disband its Republic Radio rep firm
subsidiary. Most of Republic’s T5-person staff and 280 clients will be di-
vided between Katz and its other subsidiaries, Eastman, Banner, and

goes from KASE afternoons to mid-
days. Ernie Brown from KPLX Dal-
las joins for afternoons. Denny
Stone comes from KTBQ Naga-
doches, Texas, for nights. On KASE,
Gerry Harmon from KIKK Houston
joins for afternoons.

What isn’t determined yet is what
will happen to the staff of K98, Aus-
tin’s No. 1 top 40 station. Despite ru-
mors that KHFI’s staff and format
would move to oldies rival KQFX, no-
body at K98 has been given any offi-
cial word yet. The same goes for the
KQFX staff, which would then go to
AA outlet KGSR.

Then there’s WWHB (HB107)
Long Island, N.Y., which had previ-
ously planned to simulcast nearby
WBAB. It has now dropped top 40 to
simulcast album WNEW-FM New
York. PD Randi Taylor stays on.

Album WFBQ Indianapolis has
sent a C&D letter to new classic rival
WFXF (The Fox) demanding that it
stop using the term “classic rock.”
WFBQ trademarked the term in 1986
but has never registered it as an Ar-
bitron slogan. This one is still in the
letters-between-lawyers phase ...
WAVA Washington, D.C.’s USO
Network launches this week with 60
affiliates, including WROR Boston,
WAPW Atlanta, KPLX Dallas, and
WMMS Cleveland.

SECOND ARBITREND

Up 5.1-5.5 in the first summer Arbi-
trend, urban WRKS New York is up
to a 5.8 this month, giving it a com-
manding market lead over WHTZ
(Z100), which holds at a 5.1. Oldies
WCBS-FM edges up 4.9-5.0 for third.
AC WLTW's rebound continues 4.6-
4.8, but rival WNSR keeps moving
too, 3.9-4.0. Top 40 WQHT is up 4.0-
4.2, WPLJ is down 2.5-2.3.

In Los Angeles, AC KOST keeps
its lead with a 6.2. Top 40 KIIS is off
slightly 5.6-5.4, but KPWR is down
5.0-4.6. Urban KKBT is level this
month (3.3-3.2). “Pirate Radio”
KQLZ rebounds slightly (3.1-3.4). So
does AC KBIG, up 3.0-3.4-3.8 since
the spring. With Bill Drake back in
the building, oldies KRTH-FM is up
1.9-24.

Urban WGCI-FM Chicago holds
its lead (8.2-7.9). Top 40/dance
WBBM-FM (B96) is up 4.9-5.2 for
third place behind N/T WGN (7.3-
7.4). Classic rock WCKG is up 4.44.7,
one tenth of a share ahead of WLUP-
FM. AA WNUA is up 2.9-3.1. WLS
posts a strong one-month rise for a
N/T outlet, going 2.0-2.6 vs. WLUP-
AM’s 2.4-2.1.

PEOPLE: XHRM OWNER KILLED

XHRM San Diego owner Jose
Luis Rivas-Marentez was one of
four people killed Sept. 3 in a one-air-
plane accident between Tijuana and
Hermosillo, Mexico. Also killed were
engineering consultants John &
Donna Skoran. Rivas is survived by
a wife and four children.

Former WFXC Raleigh, N.C., PD
Earl Boston returns to his namesake
town for p.m. drive at urban WILD.
Elsewhere in Boston, longtime
WBCN production director Tom
Sandman becomes APD at WBOS.
And Avi Neilson from WEEI is the
new weeknight host at N/T WRKO.

Top 40 WZPL Indianapolis snags
promotions director Kay Feeney
from rival WENS. Also, Laura
Steele joins the airstaff from non-
commercial WCRX Chicago.

At country WTQR Winston-Salem,
N.C., evening jock Jim Kelly swaps
with Christy Christopher for mid-
days. Late-nighter Dohn Tuttle is
out ... Butch Patrick, better known
as TV character Eddie Munster, has
joined Doug Edwards in mornings at
top 40 KWTX Waco, Texas.

Lou Bennett goes from middays
at AC KLSF Amarillo, Texas, to
mornings at urban KQXL (Q106) Ba-
ton Rouge, La. ... Morning man
John Hancock is out at urban
WHJIX Jacksonville, Fla. Nate Bell
becomes morning co-host; the station
has morning team and night open-
ings ... Jim Walsh is out of morning
drive at oldies WTKT Lexington,
Ky ; call 3024780975 . . . Don Bishop
goes from country KVOO Tulsa,
Okla., to mornings at oldies rival
KQLL. He replaces Bill Rutherford
& Doreen Augustine, now with clas-
sic rock rival KTHK (The Hawk).
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“You gotta remember
I'm forever your girl”

— Paula Abdul

© 1980 MTV Networks. All rights reserved.
© 1988 by Virgin Music, inc./Oliver Leiber Music.
All nghts reserved. Used by permission.
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Will Top 40 Slump Lure Joseph Back?
9 Years After CAU-FM, Climate Is Similar

@ BY SEAN ROSS

NEW YORK—When radio people
talk about the travails of top 40—spe-
cifically the fact that many markets
now have only dance-leaning top 40,
only adult-leaning top 40, or, in a few
cases, no top 40 at all, the conversa-
tion frequently ends with someone
saying, “So maybe it’s time for Mike
Joseph to come back and do Hot Hits
again.”

Joseph is the veteran consultant
whose high-energy, all-current ver-
sion of top 40 WCAU-FM Philadel-
phia nine years ago is usually consid-
ered the first step in top 40’s early-
'80s renaissance. And although radio
people frequently mention WCAU-
FM without much real hope that any-
thing can again galvanize the indus-
try in quite the same way, Joseph is,
in fact, seeking to become active
again, after 18 months away from
broadcasting.

Joseph's last full-fledged client
was WGY-FM (Electric 99) Albany,
N.Y, in late 1988. Shortly thereafter,
he began working with the station
that eventually became KHTK (Hot
97) St. Louis, but that association
ended well before the station actually
hit the air.

Since then, Joseph has stayed at
his suburban Connecticut home with
his new wife and out of the public
eye. “I had traveled for 34 years
straight. It was time that I took time
out to stop and smell the roses. After
having been married for 38 years and
going through a divoree, it was time
to have a different look at the world.”

When KHTK fell through, Joseph
seemed discouraged about the state
of radio in general, specifically the
switch in radio group ownership from
the major networks and industrial
companies to entrepreneurs and spec-
ulators. “You don’t know who’s going
to own a station from one decade to
another. Stations like WABC New
York had a five-year plan ... today
there isn’t a one-week plan, much less
a one-book plan.”

With increased financial pressures
on everybody, Joseph says, “broad-
casters expected that during the first
book I was going to wave some mag-
ic wand. I've spoiled too many people
by doing that over the years, and it’s
not that way all the time. [Winning
immediately] gets tougher with each
succeeding station because every-
body is waiting for you.”

Joseph also says he had a hard
time getting owners to commit the
promotional dollars he needed to
launch stations. “Usually on my deals
going in, I ask for full promotion and
outline what I want and when I want
it. Then stations renege at the last
minute, so I'm left with a new sound,
a new staff, and no money to let the
audience know about it.

“More and more people were tell-
ing me that I didn’t need promotion
because they'd talked to CBS and

ABC and heard that I'd been success-
ful for them without promotion. I'd
tell them yes, but the times are dif-
ferent. Everybody eise caught on.
We're not the first ones in.”

What Joseph has heard in recent
months, he says, are the same things
he heard in September 1981, when he
convinced WCAU-FM to drop urban
for top 40: “People were saying top 40
was dead, it was a dinosaur format,
nobody wanted to program for or sell
to teens, and that the demos request-
ed by advertisers were 25-54 and that
was all everybody was after.”

Stations like WABC
had a five-year plan;
today there isn't
a one-week plan,
much less a
one-book plan’

So was there advertiser resistance
to WCAU-FM after its phenomenal
fall 1981 book? “Not at that time for
that station with that sound in that
market.” Because WCAU-FM was
reminiscent of mid-'60s WFIL Phila-
delphia, another Joseph client, adults
understood what WCAU-FM was do-
ing—despite its hyperactive on-air
sound. “WCAU-FM was sold out and
rates increased four times. Just three
to six months down the road, when I
was doing my next client, WBBM-FM
Chicago, I was listening to airchecks
of WCAU-FM and one of my major
criticisms at the time was that it was
sold out.

“I've never had sales resistance to
one of my top 40s. One of the major
reasons for that is the dayparting I
do and the fact that all the stations
have had tremendous adult as well as
teen appeal. It's part of my philoso-
phy that all the daytime jocks are
very adult in their personality and
that they talk to and do things for
adults.”

Joseph allows that there have been
changes that affect top 40 since 1981:
morning shows are higher profile;
mainstream pop records are in
shorter supply; and the ethnicity of
many major markets has changed
radically.

So knowing that, what would Jo-
seph do on a top 40 station in 19907
Essentially the same thing he did in
1981. Or 1961. “As far as music and
communication and production, I
would say I haven’t gone through
any philosophical changes. The basics
will always be the basics. They
haven’t changed in 35 years of top 40,
just as the basics haven’t changed in
movies or on Broadway. The razzle-
dazzle is different. The language is
different. But the basics are the
same.”

The lack of mainstream pop, Jo-
seph says, can be dealt with through
dayparting. Or through the use of al-
bum cuts, something he began ex-
perimenting with again at WGY-FM.
At that station, Joseph also modified
his stance on oldies. WCAU-FM and
its successors had not played any.
WGY-FM—because it tracked album
sales and not singles—was willing to
play gold, as long as it came from art-
ists who had current greatest-hits al-
bums on the chart, something, he
says, that gives them relevance other
artists without a current album of
some sort do not have.

As for the ethnicity question, Jo-
seph says, “I've programmed news
and top 40 on WKAQ-AM-FM San
Juan, P.R., for the last 22 years.
They're still doing the same formula
and maybe that's why they’re both
still there. Their last playlist was 70%
Anglo music.”

As for mornings, a shift that was
as tightly formatted on WCAU-FM
or WBBM-FM as all the others, Jo-
seph now says, “I would do a high-
profile, strong-personality morning
show now, but I wouldn’t de-empha-
size the music. That's still the reason
people tune in to radio.

“Until recently, all the great per-
sonalities had music as part of their
show, and that includes John Gam-
bling, Bob Steele, Wally Philips, and
J.P. McCarthy. I've programmed 12
of the 24 clear-channel AMs in Ameri-
ca and most of their morning men
were among the great jocks of all
time. Obviously, they got time to ex-
press themselves and communicate
to the audience.”

One of the 50,000-watt AMs Joseph
worked with was WCAU’s AM,
which shocked the industry recently
by dropping its longtime N/T format
to become oldies WOGL-AM. Joseph
says he found out about the change
when the local press began calling
for his reaction. Joseph traces
WCAU'’s problems back to a decision
during the '80s, later reversed, to go
from all-talk to all-news.

“WCAU was well-established as a
talk station, but corporate people, not
knowing the market or the competi-
tion, decided to take it all news, and
as aresult it lost its talk audience. [In
subsequent years,] it was never al-
lowed to function as an all-talk sta-
tion. It was not meant to be a sports
station or a services station; it was
[supposed to be] an all-talk station.

“I just hope that the broadcasters
who now own the major 50,000-watt
super-channels around America don’t
take the easy way out, but try to hold
on to the image and prestige and mil-
lions of listeners belonging to these
great stations. There is always a way
to program the right thing in the
right market, if it’s properly re-
searched. Most times there are two,
three, or four ways to go.”

It’s Fax, Not Fiction: Machines
Have Become Integral At Radio

B BY CRAIG ROSEN

LOS ANGELES—The novelty of
fax machines at radio stations has
cooled off somewhat, program-
mers say, but the machines have
become an integral part of every-
day business in radio.

Stations around the country con-
tinue to use fax machines as anoth-
er pipeline for listener requests
and contest entries. Top 40 WIXX
Green Bay, Wis.,, uses the machine
for “Fax Tracks Fridays,” when it
plays only fax requests from 10-11
a.m. PD Wayne Coy says the fea-
ture, which he describes as ““an un-
official weekend kickoff,” remains
popular and leads to some pretty
unpredictable programming. “Fri-
day morning is a fun thing,” he
says. “‘I have no qualms whatso-
ever about playing ‘Back In Black’
by AC/DC at 10 a.m.”

During the one hour, WIXX re-
ceives more faxes than it can get
on the air, and the remainder end
up on file for the next week’s
show. Nonetheless, Coy says fax
fever has cooled from two years
ago, when every station in Ameri-
ca seemed to be on the hunt for a
new fax promotion. “It’s pretty
much leveled off,” he says. “It’s
not a big novel thing anymore. It’s
just another way to communi-
cate.”

KQKS (KS104) Denver PD Dave
Van Stone concurs. “It’s almost as
accepted as the telephone, but peo-
ple don’t have nearly that type of
access to it.”’

Says KISN Salt Lake City PD
Gary Waldron: “Originally it was
kind of a toy thing. Now it’s just
another part of business life.”

Several weeks ago, Columbia’s
Bert Baumgartner suggested that
the fax machine had been instru-
mental in the success of “Oh Gir]”
by Paul Young, an adult-appeal
record that did not get phone re-
quests, but did do well via fax.
While no PD had a story of a reec-
ord breaking via fax, most point
out that the requests are signifi-
cantly different than what comes
in over the phone.

“We get requests on the the fax
machine for things that we would
never in a million years play,” says
WIXX’s Coy. “While the phones
burn for the New Kids, the fax re-
quests tend to be more adult. We
get fax requests for ‘Paradise By
The Dashboard Lights’ by Meat
Loaf.”’ Other hot artists on the
WIXX fax machine include James
Ingram and John Farnham.

There is also a difference in the
messages and dedications that of-
ten accompany requests. “The fax
requests are more detailed and
more intimate,” says Van Stone.
“People seem to be less intimidat-
ed with paper and pencil than they
are by the telephone. I think it’s
the secretarial mindset, because
that is where we get the faxes
from—working women."”

At KZZU (The Zoo) Spokane,
Wash., the fax machine is not used
for requests, but it is used for con-
testing. “If we are running a con-
test, we tag in the fax number with
the address and phone number,
and at times we have gotten a non-
stop stream of entries on the fax,”
says PD Ken Hopkins.

For adult-leaning top 40 KNRJ

(Mix 96.5) Houston, the fax ma-
chine has been a crucial means of
communicating with its audience
since the station’s format change
in July. APD/midday personality
Kurt Kelly reports that the stu-
dio’s walls are “wallpapered”’ with
fax messages sent in by listeners.

In early August, the station held
a 24-hour marathon in which lis-
teners were invited to fax in dedi-
cations to American servicemen
and women being sent to the Mid-
dle East. “We went through a case
of fax paper,” Kelly says. The
marathon began when a woman
faxed in a letter requesting a song
for her lover. They had just broken
up, then before they could get
things patched up, he had been
sent to the Middle East.

Kelly maintains that the fax ma-
chine offers a unique way for lis-
teners to communicate with the ra-
dio station. ‘“‘Sometimes they say
the same type of thing they say on
the phone,” Kelly says. “But some
like the anonymity. Sometimes it's
real outrageous, tear-jerking, or
funny.”

According to Kelly, KNRJ re-
ceives fax messages from ‘“‘every
line of business you can imagine,
from mom-and-pop shops to agen-
cies to the Marine Corps.”

Kelly says the popularity of fax
communication in radin continues
to rise. “It seems to be taking off,”
he says. ‘“We don’t give out our fax
number that often, but it stays
pretty damn busy.”

Instead of using the fax machine
to pay tribute to servicemen, Wal-
dron has used the fax to support
the hometown NBA team, the
Utah Jazz, whose games are
broadcast on KISN-AM. “One year
we had listeners fax messages to
[the team’s] hotel,” says Waldron.
This year, however, listeners
faxed their messages to the sta-
tion and the station ‘“delivered a
large mountain of faxes to them to
show our support,” he says.

Smarter Than The Average

Bear? New KHAK Cedar Rapids,
lowa, morning man Scott Bear made a
week’s worth of public appearances
before revealing his actual identity,
above. Once he did, KHAK distributed
bear-claw pastries to clients and
agencies to announce his arrival.
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BLACK-OWNED CONSULTANGIES

(Continued from page 1)

halved over the last year. It also
gives him rough parity with Dean
Landsman, who claims 12 urban sta-
tions, and puts him ahead of Jerry
Clifton’s eight urban stations; all
three of his rivals, however, have
substantial business in other for-
mats, especially top 40/dance, in Kel-
ly’s and Clifton’s case.
Gray—whose initial sales pitch
stemmed largely from his status as
an independent black consultant—re-
cently signed a controversial deal
with Burkhart/Douglas & Asso-
ciates. Consultant Lee Michaels, who
was up to seven clients al one point,
has recently become PD for one of
them, KBLX San Francisco, although
he has been promised one week a
month to work with his five current
stations. Those career changes mean
that the only full-time solo black con-
sultant is Atlanta-based Harry Lyles,
who currently has four stations and

has just started consulting the Satel-
lite Music Network’s Heart & Soul
format.

Yet the relative equality of several
players within a format where, one
year ago, one consultant advised
about one-fifth of Billboard’s black
chart reporters, seems to have re-
duced the amount of fear and loath-
ing directed at urban consultants
overall. At last year’s Jack The Rap-
per industry meet, the influence of
consultants and the shortage of
blacks in the field were the objects of
bitter, oft-voiced complaints. This
year, the consultancy issue was bare-
1y mentioned.

Some of that, consultants say, is
Jjust that they have become a fact of
life in urban radio. “There is still
some furor about consultants, but it
isn’t as much in the forefront as it
used to be,” says Floyd. “Since there
are more consultants, people are

used to talking about it.”

Landsman attributes the new cli-
mate to “the caliber of PDs who are
consulted.” When big-name PDs
work with a consultant, he says, “it's
clear that these people are not just or-
der takers.” But he admits that racial
politics did help fuel the controversy.
“Now that there are some black con-
sultants out there, it takes away the
issue of no blacks consulting black
radio,” he says.

“The problem over the past couple
of years is that it appeared to the in-
dustry that blacks were no longer in
control of a medium that was target-
ed to black consumers,” says Gray.
“If people were honest with them-
selves, I don’t think too many would

deny ‘that those concerns were justi-

fied.”

THE FIRST 10 MONTHS
In their first 10 months, Gray, Mi-
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chaels, and Lyles were all able to
score some brand-name large-market
clients. Michaels worked briefly with
KKBT Los Angeles and still consults
WOL/WMMJ Washington, D.C.
Lyles’ clients are primarily small-
market outlets, but he also consults
WZAK Cleveland and has just start-
ed working with SMN.

Gray has amassed the largest ros-
ter of large-market stations, includ-
ing KMJQ Houston, WJLB Detroit,
and WKYS Washington, D.C. Even
initially, he says, there was not a time
when he felt he would have to go
back to day-to-day programming, al-
though he did face skepticism from
potential clients.

“Many people thought I wasn’t se-
rious about pursuing this as a full-
time career, and that I would accept
the right PD offer if it surfaced,” he
says. “I have had a number of major-
market offers, but after program-
ming for four years in New York,
that didn’t excite me.”

Black consultants do not feel they
have encountered any racial preju-
dice from station owners. “I can’t
really say I've [had] a real problem,”
says Gray. “Initially, my target was
black owners. Over the last several
months, some of the major broadcast
groups have recognized the value of
our services.” Similarly, Lyles says,
“TI've had zero racial resistance. [My
problem] has been from record peo-
ple who feel I'm too conservative for
them.”

But there have been challenges.
Lyles’ first months “have been hard-
er than what I expected. A lot of own-
ers don’t realize that it's a new day

.. and that if you don’t spend mon-
ey, you're not going to get any return
on your investment.”

“The biggest frustration is [not]
getting paid for your work,” Mi-
chaels says. “Even if you have an
agreement with a station, the consul-
tant is the last person to get paid.
That's very frustrating for anybody,
black or otherwise.”

Is that why Michaels was willing to
take another PD job? “Yes and no.
I've poured over $250,000 into this
company over the last year and a
half. I have not made a profit, and I
haven’t ... expected to. When you're
an entrepreneur starting a new busi-
ness, you don’t expect to make any
money right away.”

THE B/D&A AGREEMENT

Several other consultants specu-
late that the problem of getting paid
may have had something to do with
Gray’s willingness to affiliate himself
with Burkhart/Douglas & Asso-
ciates, a firm that has not had a high
profile in black radio since the late
"70s heyday of disco. And several
question Gray’s link to a white firm,
especially since his initial sales pitch
included the contention that it took a
black consultant to understand black
listeners.

The deal sits especially badly with
Don Kelly, who hired associate J.C.
Floyd as the first full-time black con-
sultant 3!/, years ago. “Tony’s initial
pitch, which I thought was amazing,
was that J.C. wasn’t a black consul-
tant because he worked [for a white
consultant]. He was in a couple of sit-
uations pitching against J.C., saying
a black station should hire a black-
owned consultancy and really deni-
grating J.C. And when he didn’t sign

too many clients that way, he sold
out.”

“There was no necessity [behind]
the deal,” contends Gray, who says
he launched his business with enough
money set aside to last two years.
Gray says he does not draw a salary
from B/D&A. Rather, he keeps the
proceeds from any clients obtained
before the deal and can still solicit
new clients that are entirely his. B/
D&A gets a commission only on sta-
tions it lines up. To date, he says, only
WKYS, whose owner, Skip Finley,
helped arrange the deal, has come
through B/D&A.

Gray does not think there has been
any backlash against the B/D&A
deal. “Once people understand that
they’re involved to a certain level, but
my firm is still an entity unto itself,
their concern seems to disappear,” he
says.

“The point is that Gray Communi-
cations still exists,” says station own-
er Barry Mayo, another former
WRKS PD (and GM) who consulted
in the early ’80s but never did so full
time. “This is a joint venture on fu-
ture projects, and I don’t see any-
thing wrong with that. What makes a
good business marriage is the fact
that both parties bring something dif-
ferent to the table.

“Tony Gray brings something to
B/D&A that they could never have—
a black man who has helped shape
what urban radio is today. On the
other hand, they bring a network and
a business knowledge that it would
take Tony years to acquire on his
own. Because of that, I think it’s
fine.”

CO-EXISTING

Having surpassed his first goal,
Gray is now shooting for 1520 total
clients and may add an associate to
work with medium-market stations.
Michaels, whose operating style has
been to spend two to three days in a
market (most consultants spend one
or two), still wants to add several cli-
ents, despite being an in-house PD
again.

Not that much of the new consul-
tants’ business has actually come at
existing consultants’ expense. Only
two Gray clients, KMJQ and WYLD-
FM New Orleans, and one Michaels
station, WMYK Norfolk, Va., were
recent Kelly outlets. “I don’t think
the stations we collectively [added]
have caused any hardship to the oth-
er guys,” says Michaels. “There was
a need for more help than these guys
could provide, so we can all co-exist.”

Kelly says the reason for his firm’s
reduced urban roster—which in-
cludes major outlets like WUSL Phil-
adelphia, WVEE Atlanta, and WXYV
Baltimore—is that he and Floyd are
now “going for quality rather than
quantity.” Says Floyd, ‘“Before, 1
wanted to sign stations and it didn’t
matter who. Now I'm trying to signa
certain caliber of station. I've also
been spending a lot of time at WGCI-
FM Chicago, [where he has been in-
terim PD in recent months], because
I felt I had something to prove
there.”

In the past two years, Kelly and
Floyd have been, along with Jerry
Clifton, the targets of much enmity
from black radio and record people.
Some of that, Floyd says, has dissi-
pated now: “A lot of people blow the

(Continued on page 22)
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Billhoard Revises

Radio Panels , ,
NEW YORK—Beginning with this No theft. Rectailers experience an annual loss of

week’s issue, Billboard is making re-
visions in the radio reporters for five
of its chart panels. The changes af- 0 : 7
Fect the Hot 100 Singles, Hot Black 12% to 14% of their inventory. Even
Singles, Hot Adult Contemporary,
Album Rock Tracks, and Modern |
Rock Tracks panels. They are based 0 h : : : 4
on the recently released spring 1990 wit an eleCtrOIllC Securlty System, retai-
Arbitron ratings.

Changes in all panels take effect
this week, except for Hot 100 report-
ers, which will change next week. For
a full listing of any Billboard chart
panel, send a stamped, pre-addressed
envelope to Billboard Chart Depart-
ment, 1515 Broadway, New York,
N.Y. 10036.

lers still experience a 6% to 8% loss.

With the Lift System you will experien-

TOP 40

Ten stati dded to the Hot . . . .
100 singles panl, bringing the cur ce NO THEFT. The CD is not in the jewel box... it
rent total to 251 stations. Reporters
are divided into five weighted catego-

ries based on a station’s weekly cume LIFT
audience in Arbitron’s total survey Discpla
area. Weighting is as follows: plati- Py
num—weekly cume of more than 1 i
million listeners; gold—500,000- 115 River
999,999; silver—250,000-499,999; Road
bronze—100,000-249,999; and second-
ary—50,000-99,999. Edge-
KHYI (Y95) Dallas rejoins the pan- AL
el as a gold reporter. Added as NJ 07020
bronze reporters are KSTZ St. Louis, Tel.:201/
KXKT Omaha, Neb., and WZBQ Tus-
caloosa/Birmingham, Ala. New sec- 945 8700
ondary reporters are WQGN (Q105) 945 8701
New London, Conn.; WIKZ Hagers- 945 8863
town, Md., and rival WKMZ Martins- 945 8412
burg, W.Va.; WPBR Myrtle Beach,
S.C.; WFHT Tallahassee, Fla.; and Eax:2014
KTXY Jefferson City, Mo. 945 9548

ADULT CONTEMPORARY

The AC panel increases from 89
stations to 99 this time. Weights for
this category are the same as for the
Hot 100, except that secondary-sta-
tion eligibility begins with 35,000
cume. New adds are WKQX (Q101)
Chicago (gold); WROR Boston and
WMYI Greenville, S.C. (silver);
WQMX Akron, Ohio, and KMJK
Portland, Ore. (bronze); and KLVV
Salt Lake City, KTHT Fresno, Calif.,
KMZQ Las Vegas, WKWK Wheel-
ing, W.Va., WKSB Williamsport, Pa.,
WKTK Gainesville, Fla., and WQLH
Green Bay, Wis. (secondary).

URBAN

Billboard now has its largest-ever
R&B radio panel of 110 urban sta- . . . . _
tions, Welghting here s a5 follows 1s in our specially designed storage cabinet at your
platinum—500,000 weekly listeners;
g0ld—250,000-499,999; silver—
100,000-249,999; bronze—>50,000- . .
99,999; and secondary—20,000.45,999. cash counter. This gives you and only you, control

New adds include KKBT Los An-
geles (platinum); WWDM Columbia,
S.C. (silver); WBLK Buffalo, N.Y,;
WUJM (94 Jams) Charleston, S.C.,
XHRM San Diego, and KDKS
Shreveport, La. (bronze); and the fol-
lowing secondary reporters: WKWQ
Columbia, S.C.; WMHG (Magic 108)
Muskegon, Mich.; WJFX Fort
Wayne, Ind.; KIDZ Kansas City;
KBLK Tulsa, Okla.; and KKFX Seat- . . .
te. Cassettes, CDV and Video. Leasing available.

ALBUM/MODERN ROCK

Three stations are added to the 90-
station Album Rock Tracks chart
panel: WKLQ Grand Rapids, Mich.; ®

KTCZ Minneapolis; and WZRR Bir- Systems Wlth a future‘
mingham, Ala. All are bronze report-
ers. Secondary reporter KTOW Tul-
sa, Okla., is the only Modern Rock
Tracks add.

over your inventory. Lift Retail

Display Systems for CD’s,
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Kiss Vs. WZ0U: A Boston Top 40 Battle; WLUM Stages In-Labor Day

BOSTON—‘“We're at war with
Kiss. There is no doubt about it,”
says top 40 WZOU Boston market-
ing director Gordon O’Hara of his
rivalry with crosstown top 40
WXKS-FM (Kiss 108). “But it is
more of a tweaking-the-nose type
of war than a battle. It’s a fun
war.”

But WZOU’s idea of fun and
Kiss’ idea differ greatly. Several
months ago, WZOU flew a plane
over the annual Kiss concert trail-
ing a banner that read “Bored yet?
Tune to WZOU on the way home.”
O’Hara calls the banner stunt an
example of WZOU’s “guerrilla tac-
tics—quick in and out things.”

But Kiss PD Sunny Joe White
says, ‘“‘Name me a 30-year-old
woman that is going to change her
station because of a plane ... 1
thought it was cheap. When you’re
trying to get the audience away
from the giant you’ve got to either
be smart or do cheap stunts.
[WZOU PD] Steve Rivers is not
smart.”

Actually, both Rivers and White
look pretty smart these days. In
the spring book, WZOU took the
market lead from N/T WRKO, go-
ing 7.1-7.4. Kiss 108, after a slack
period when White was away from
the station, was back up 5.9-7.2.
And that was with the market’s
major rocker WBCN back up 4.6-
7.1.

When Rivers came to WZOU last
fall, both WZOU and Kiss 108

wanted to be upper-demo top 40s
with a wide variety of gold. Since
then, WZOU has become a tighter,
more mainstream top 40. White,
meanwhile, has made Kiss even
more of what it was before, re-
maining active on new musie, con-
tinuing to drop in odd oldies (i.e.,
“Happy’’ by the Rolling Stones),
and adding a nightly music maga-
zine show.

Promotionally, the two top 40s
have also had different market
profiles. Kiss 108 has traditionally
had multiple on-air promotions at
any given time. Rivers says WZOU
“limits things to one major and one
minor promotion at any given
time. We keep things clean.”

In the winter and spring, as Riv-
ers adjusted WZOU’s program-
ming, WZOU had few billboards,
and little print and TV. Now that
he is happy with the product, the
station plans a major advertising
campaign for the fall. In an unusu-
al promotion, it is also planning to
tie in with top 40 WPRO-FM Prov-
idence, R.I., for a joint anti-child-
abuse concert at the Worcester
Centrum in late October.

Where WZOU and Kiss seem to
agree is on the importance of
street marketing. White says,
“Our jocks are out in the clubs ev-
ery night.” During the National
Assn. of Broadeasters convention,
they will be doing a track act night
at a loeal club for listeners that
some broadcasters will also at-

tend.

WZOU, which has fewer market-
veteran jocks than Kiss, spends a
lot of time and effort introducing
them through public appearances.
WZOU does a lot of “supersticker
patrol” promotions as well as “su-
persticker installation parties.”
With the Mideast crisis, WZOU’s

Promotions
&Marketing

by Phyllis Stark

Morning Zoo did a live version of
its daily “The Suck Wall”’ bit. Lis-
teners, who usually get to call in
about what they think ‘“sucks,”
got to write it instead on a portable
wall parked in various public
places.

White says Kiss 108’s promo-
tional philosophy centers around
the idea that, “If we’re going to do
it, we want to do it big.” This phi-
losophy manifests itself in fre-
quent ‘“‘things that money can’t
buy” promotions. Recent give-
aways, for example, have included
lunch with Kevin Costner, and
Cher’s leather jacket.

Richie Balsbaugh, CEO of par-
ent company Pyramid Broadcast-
ing, says there has been no change
in that promotional strategy in re-
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cent months; the ratings improve-
ment, he says, stems largely from
having White back in the building.

Similarly, WBCN promotion di-
rector Larry “Cha-Chi” Loprete,
affectionately known around the
Rock of Boston and on-air as the
‘“vice president of prizes,” says his
station’s stunning spring come-
back more reflected changes in
programming—tighter jocks,
tighter musie, etc.—than a change
in promotional strategy. In fact,
“While other stations were giving
away cars and thousands in cash,
we had a mystery-riff contest dur-
ing the entire book. For the first
two weeks, it qualified you for a
trip to see the Rolling Stones in
Moscow. For the rest of the time,
you won a WBCN T-shirt.”

Asked about his promotional
philosophy, Loprete says, ‘“Any
[promotion] that puts money in
people’s hands is worthwhile.” But
that same philosopy extends to
putting money in the station’s
hands through a heavy emphasis
on sales promotions. While Lo-
prete does not necessarily like
sales promotions, he considers
them ‘“‘something I've learned to
live with because that’s how busi-
ness is these days,” and something
he can be creative with.

Although WBCN has a substan-
tial budget for merchandising,
print, TV, and outdoor advertising,
the station has gotten its best
press for what Loprete calls the
“droppings.” In a series of events,
the station dropped a 400-pound
pumpkin from a giant crane for
Halloween, paper turkeys for
Thanksgiving, the station van (just
for the spectacle), Santa from a he-
licopter for Christmas, and money
from a cherry picker. Thousands
of people turned out at each event.

Those have made for some inter-
esting sponsorship opportunities.
When a TV station wanted to pro-
mote its “ALF” reruns, ‘‘which
isn’t necessarily a show that our
listeners wateh,’”’ a skydiver
dressed as ALF became the latest
“dropping.” WBCN will also give
away 104 mini-TVs to tie in with its
frequency and 38 color sets for
Channel 38. The cash dropping was

used to liven up a NAPA Father's
Day Car Care Carnival.

IDEA MILL: BABIES WINNING PRIZES

WLUM (Hot 102) Milwaukee cel-
ebrated Labor Day with an In-La-
bor Day Weekend. Expectant cou-
ples, or their nurses, were encour-
aged to call in and win cigars for
dad, flowers for mom, and a $50
savings bond. And they qualified
for the grand prize—a $500 gift
certificate and lunch for the
nurses on their floor.

Student-run top 40 WIPZ (Z89)
Syracuse, N.Y., did something col-
lege stations don’t usually do. It
gave away a 1991 Pontiac Firebird,
$891 in cash, and a trip to Los An-
geles over Labor Day weekend as
the climax of a summerlong pro-
motion.

The $10,000 grand prize in
WZPL Indianapolis’ Show Us
Your Z contest went to an entrant
with a 25-foot working telephone
dubbed the “‘telezapper,” after the
one WZPL'’s morning team uses to
make prank ecalls to listeners . ..
KSHE St. Louis has lined up Cros-
by, Stills & Nash for its annual
birthday concert. Listeners can
win tickets by dropping off an
SASE at any area Pizza Hut.

Oldies KJR Seattle is giving
away 50 trips to San Francisco for
a 49ers/Seahawks football game
and a tailgate party “in the 49ers’
backyard” ... Music Awareness
Promotions is again the official ra-
dio promotions company for the
American Music Awards. For in-
formation on its trip and preshow
party, call Howard Schlossberg at
800-634-5043.

In response to a spate of mur-
ders around the Univ. of Florida,
WKTK Gainesville, Fla., has es-
tablished a telephone command
center to keep parents in touch
with their kids—many of whom
don’t have phones yet. WKTK has
set up an incoming WATS line,
where parents can call and leave
messages, and a phone bank for
free calls home.

This column was compiled by
Phyllis Stark & Sean Ross.

Love House. N/T WRKO Boston is giving away this three-bedroom house to
raise money for the homeless. The twist is that the house is on display
downtown in City Hall Plaza and listeners pay $1 to tour it. A different homeless
shelter will serve as host each day. Mayor Raymond Flynn will help pick the
winner.
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Upside Down, Diana Ross, MOTOWN
. All Out Of Love, Air Supply, ARISTA

. Emotional Rescue. Rolling Stones,
ROLLING STONES

. Fame, Irene Cara, rso
. Sailing, Christopher Cross, warRNER
BROS.

O dh W=

. Give Me The Night, George
Benson, QWEST/WARNER BROS.

. Late In The Evening, Paul Simon,
WARNER BROS.

. Lookin’ For Love, Johnny Lee,
ASYLUM

9. Another One Bites The Dust,
Queen, ELEKTRA
10. Drivin' My Life Away, Eddie
Rabbitt, ELEKTRA

0 N

POP SINGLES—20 Years Ago

1. War, Edwin Starr, coror

. Ain’t No Mountain High Enough,
Diana Ross, MoTOWN

In The Summertime, Mungo Jerry,
JANUS

. 25 Or 6 To 4, Chicago, coLumsia

. Lookin’ Out My Back Door/Long
As | Can See The Light, Creedence
Clearwater Revival, FanTasy

. Patches, Clarence Carter, aTLANTIC

. Julie, Do Ya Love Me, Bobby
Sherman, METROMEDIA

. (They Long To Be) Close To You,
Carpenters, aam

. Make It With You, Bread, ELEKTRA

| 38&" The Wine, Eric Burdon & War,

N

ae o,
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TOP ALBUMS—10 Years Ago

. Hold Out, Jackson Browne, asvLum

. Emotional Rescue, Rolling Stones,
ROLLING STONES

. Soundtrack, Urban Cowboy, asvtum
. The Game, Queen, ELEKTRA

Diana, Diana Ross, MOTOWN

. Christopher Cross, warNER BROS.

. Soundtrack, Fame, rso

. Give Me The Night, George
Benson, wARNER BROS.

. Glass Houses, Billy Joel, coLymsia

. Soundtrack, Xanadu, mca
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—

TOP ALBUMS—20 Years Ago

. Cosmo’s Factory, Creedence
Clearwater Revival, Fantasy

. Soundtrack, Woodstock, coTILLION

. Blood, Sweat & Tears, coLumsia

. Mad Dogs & Englishmen, Joe

Cocker, aam

Chicago, coLumaia

. Closer To Home, Grand Funk

Railroad capitoL

Live At Leeds, Who, pEcca

. Tommy, Who, pecca

. John Barie 1ycorn Must Die, Traffic,
UNITED ARTISTS

. Stage Fright, Band, caritoL

[
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GOUNTRY SINGLES—10 Years Ago
. Lookin’ For Love, Johnny Lee,
ASYLUM

. Making Plans, Porter Wagoner and
Dolly Parton, rca
J Mcifery And Gin, Merle Haggard,

. Old Fiames Can’'t Hold A Candle
To You, Dolly Parton, rca

. Heart Of Mine, Oak Ridge Boys, mca
Charlotte’s Web, Statler Brothers,
MERCURY

. Faded Love, Willie Nelson & Ray
Price, coLumBia

Do You Wanna Go To Heaven, T.G.
Sheppard, WARNER/CURB

] k&ving Up A Storm, Razzy Bailey,

. That's What | Get For Loving You,
Eddy Arnold, rca
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SOUL SINGLES—10 Years Ago

. Give Me The Night, George
Benson, wARNER BROS./QWEST

. Upside Down, Diana Ross, mOTOWN

5 E&n't We Try, Teddy Pendergrass,

. Girl, Don't Let It Get You Down,
O’ Jays, 1sop
. The Breaks, Kurtis Blow, MERCURY

. Funkin For Jamaica, Tom Browne,
ARISTA/GRP

Wide Receiver, Michael
Henderson, Buooan

. I've Just Begun To Love You,
Dynasty, soLar

. Shake Your Pants, Cameo,
CHOCOLATE CITY

. Southern Girl, Maze, capitoL
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Shadoe Stevens
hosts the longest
running, most
listened-to
countdown show
in the world
(heard in 67
countries).

AT40 is the only
weekly countdown
show available to
your station on
either compact disc
or vinyl.
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WITH SHADOE STEVEN;S mUSIC facts and
trivia available on
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Billboard-

FOR WEEK ENDING
SEPTEMBER 15, 1990

OWER PLAYLISTS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekiy cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

m 1518 Concrete Blone, Joey 35 38 Snap, Oaops Up A — Wamant, Cherry Pie 29 EX Beats International, Won't Talk About
16 18 Johnny Gill, My, My, My 36 33 April, Someone To Hold EX E£X  Glenn Medeiros Featuring Ray Parker, 30 EX M.C. Hammer, Pray
17 21 Dino, Romeo 37 40 Tony! Toni! Tone!, Feels Good A — Human League, Heart Like A Whee!
18 23 Glenn Medeiros Featuring Ray Parker, 38 39 George Michael, "raying For Time A Vanilla Ice, Ice |ce Baby
13 22 Shana, Falling Slowly A3¢  — The Boys, Crazy A — The Righteous Brothers, Unchained Mel
20 24 )ames Ingram, | Don't Have The Heart A40 —  Deee-Lite, Groove Is In The Heart EX EX INXS, Suicide Blonde
/_ 21 25 Ms. Adventures, Undeniable £X £X Janet Jackson, Black Cat
Vo 2 §8 h"dibc:l?' T'merim Lemcg S 1 \ Ei E; 5’1‘33’5’ e ey You Do The Things You D
e 23 ayobe, | Love The Way You Love Me i 5 i i , The Way You Do The Things You
G622 B2 o o e O XI&,OWL fay Waslhmg}onw_m - R:é?s; bgmn Palagi \ wxcxra ] BB A bl
o A oc Box & B. Fresh , Slow Lov itson Phillips, X EX Mariah Carey, Love Takes Time
New York ) 0.M.. Steve Kingston %5 29 After 7, Can't Stop ° ¢ 2 27 The Righteous Brothers, Unchained Mel ) - i
11 Jon Bon Jovi, Blaze Of Glory (From "Y 27 32 Whispers, Innocent 3 3 Go West, King Of Wishful Thinking (Fr Chicago P.D.: Bill Gamble
2 3 Sweet Sensation Il Wishes Came True 28 33 Breathe, Say A Prayer 4 1; Paul Vi:unkg, h Girf 8 " Detroit 1 1 Mariah Carey, Vision Of Love
3 4 Bell Biv Devoe, Do Me! 29 34 TKA, | Won't Give Up On You Ag Janet “I S'&"- COHr"e ng To Me 11 Jon Bon Jovi, Blaze Of Giory (From 2 2 Wilson Phillips, Release Me
4 12 ML Hammer, Have You Seen Her 30 31 Louie Louie, | Wanna Get Back with Yo Il gmnamaé t Must 1?“' eencLove From 2 2 Nelson, (Can't Live Without Your) 3 3 Go West, King Of Wishful Thinking (Fr
5 11 Wilson Phillips, Release Me 31 35 Michael Bofton, Georgia On My Mind i G*eg'l.ﬁ"ﬂ"g"- IW,';"'*DS ame True 3 3 MC Hammer, Have You Seen Her 4 & Phil Collins, Something Happened On T .
6 8 Black Box, Everybody Everybody 32 EX Sadney Youngblood, I'd Rather Go Blin = P;f_;' i Seg out Y 'eame; onT 4 4 Bell Biv Devoe, Do Me! 5 7 James Ingram, | Don't Have The Heart
7 9 The R:smeous rothers, Unchained Mel 33 EX INXS, Suicide Blonde Alg 13 L i oDms, ognle'tihm 3) ge? n 5 5 New Kids On The Block, Tonight & 9 Paul Young, Oh Gir
8 13 Phil Collins, Something Happened On T 34 EX Beats International, Won't Talk About ¢ —  Taylor ?yne“ll 9' ?;"’ elter 6 6 Poison, Unskinny Bop 7 5 Janet Jackson, Come Back To Me
9 2 Mariah Carey, Vision Of Love 35 EX George LaMond, Look Into My Eyes A}% 5 Don_HEr(l:eY. t\a,avl_ 0 M e Matter 7 7 Candy Flip, Strawberry Fieids Forev 8 4 Bruce Hornsby & The Ra"w' Across The
105 Poison, Unskinny Bop ) A —  MC. Hammer, Pray LRI e M ol L 8 8 Prince, Thieves In The Temple 8 8 Gloria Estefan, Cuts Both Ways. San Francisco P.D.: Dan O'Toole
11 19 George Michael, Pra%m For Time A —  Janet Jackson, Black Cat i 0 Bily P“.H!a e Lgve (From “For g 9 Linear, Oon't You Come Cryin' 10 16 The Righteous Brothers, Unchained Met o e
12| 15| BrincgiihiexestnM el empze A —  Suzanne Vega, Tom’s Diner Ald — Wilson Philips, Hold On ' 10 10 Sweet Sensation, If Wishes Came 11 10 Michael McOonald, Take It To Heart 12 Mai Priest. Close To Yau
13 17 The Adventures Of Stevie V, Dirty Cas A — Mariah Carey, Love Takes Time AIS) - DegechelModenioy.fhe Silence 11 11 Billy Idol, Cradle Of Love (From 12 11 Michael Bolton, When I'm Back On My F 24 Wilson Phillips, Release Me
14 16 Johnny Gill, My, My, My A — Candyman, Knockin' Boots Alg — gienn Medeiros Featuring Bobby Brown, 12 12 wilson Phillips, Release Me 13 15 George Michael, Pyaym]ghrm Time 3 6 Phil Collins, Something Happened On T
15 6 Janet Jackson, Come Back To Me A — The Lightning Seeds Al | Want 17 15 Cheap Trick, Can't Stap Falling Into Th 13 13 The Righteous Brothers, Unchained 14 13 Fleetwood Mac, Skies The Limit 4 5 Prince, Thieves In The Temple
16 7 Faith No More, Epic EX EX TeenaEe Mutant Ninja Turtles, Count 0 18 16 Bruce "OJ"‘SbY & ""(?)' énﬂe. FCVOSS" e 14 14 Depeche Mode, Paficy Of Truth 15 18 Taylor Dayne, Heart Of Stone 5 7 Bell Biv Devoe, Do Me!
17 20 Taylor Dayrpe‘ Heart Of Stone EX EX Tyler Collins, Second Chance 53 1 Jon %Oﬂi o;:,PBIaze f Glory (From Y 15 15 Slaughter, Fly Ta the Angets 1% 12 w»Yson Phillips, Hold On 6 1 Sweet Sensation, {| Wishes Came True
18 21 Lisa Stansfield, This Is The Right Ti EX EX Tony! Toni! Tone!, Feels Good 6 Bad English, Possession 16 16 George Michael, Praying For Time 17 19 Jude Cole, Time For Letting Go 7 3 ML Hammer, Have You Seen Her
13 14 Go West, King Of Wishful Thinking (Fr EX EX  Alias, More Than Words Can Say 21 19 Taylor Ga_“ma, Heart Of Stone 17 17 Guns-N-Roses, Civil War Al8 — Cheap Trick, Can't Stop Falling Into 8 3 Stevie B, Love And Emotion
2 23 Paul Young, Oh Girl 2 2 {,0 WA My, My, My i 18 18 Ana & Jordan Knight , Angel of Lov 19 20 Michael Botton, Georgia On My Mind 9 12 AMer7, Can't Stop
21 25 Janet Jackson, Black Cat 23 33 Febbles, Gving'YouiThe Benelit 913 Vanill lce, Ice lce Baby A20 — Breathe, Say A Prayer 1014 Talor Dayne, Heart of Stone
22 10 Keith Sweat, Make You Sweat 2 Goa tansfie i is Is The Right Ti 20 20 Duran Duran, Violence Of Summer 1115 Paul Young, Oh Girl
23 26 Cheap Trick, Can't Stop Falling Into 2% 2 seorge_Mlchae. Praying For Time 21 %1 The Party, Summer Vacation 12 19 Black Box, Everybody gve,ymg )
24 27 Bilty ldol, LA. Woman . 26 12 Seduction, Could This Be Love 22 22 Kyper, Tic-Tac-Toe 13 21 Lisa Stanstield, This Is The Right Ti
25 18 Billy ldol, Cradie Of Love (From “For 27 28 Maxi Priest, Close To You 3 23 Som, Hippychick 14 8 Janet Jackson, Come Back To Me
A26 —  Maxi Priest, Close To You 28 29 Depeche Mode, Policy Of Truth 24 284 M.C. Hammer, Pray 15 26 Breathe, S Prayer .
A27  — INXS, Suicide Blonde A29  —  James In| vamAI Don't Have The Heart 25 25 Dino, Romeo 16 25 George Michael, Praying For Time
28 22 Stevie B, Love And Emotion ) X A30 — Breathe, Say A Prayer €X €x INXS, Suicide Blonde - 17 10 Keith Sweat, Make You Sweat
23 24 New Kids On The Block, Tonight Boston P.D.: Steve Rivers ~ EX EX Alias, More Than Words Can Say CHICAGO'S HIT MUSIC STATION 18 20 TKA, | Won't Give Up On You
30 28 Snap, The Power . EX EX Janet Jackson, Black Cat Chicago P.D.: Brian Kelly 13 11 The Time, Jerk Oul
1 1 Bell Biv Devoe, Do Me! €X EX Warrant, Cherry Pie . e 20 23 Depeche Mode, Policy Of Truth
2 2 M.LC.Hammer, Have You Seen Her EX Ex Favorite Angel, Only Women Bleed 1 2 Jon Bon Jovi, Biaze Of Glory (From “Y 21 24 Lovie Louie, | Wanna Get Back With Yo
3 3 Janet Jackson, Come Back To Me 2 1 Sweet Sensation, if Wishes Came True 22 27 Pebbles, Giving You The Benefit
4 4  Stevie B, Love And €moation 3 8 M.C. Hammer, Have You Seen Her 23 28 Beats International, Won't Talk About
5 5 Sweet Sensation, If Wishes Came True -— e o b 4 3 Maniah Carey, Vision Of Love 28 EX  Janet Jackson, Black Cat
§ & Bl ida) Cradie Of Love (From "For / ,, , S 4 Janet Jackson, Come Back To Me 25 79 Johmy GIl, My, Hy. My
7 7 Wilson Phillips, Release Me S P ol iison Phillips, Release Me ino, Romeo
8 8 Paul Young, Oh Girl Washington P.D.: Chuck Beck L /n 7 5 Poison, Unskmn{) Boj 27 EX  Nelson, (Can't Live Without Your) Lov
9 9 The Time, Jerk Out 1 Philli / / / 8 13 Bell Biv Devoe, Do Me! 28 EX The Righteous Brothers, Unchained Mel
. 10 10 Prince, Thieves In The Temple 4 Wilson hillps. Release Me A" (— a— 9§ Phit Collins, Somemin% Happened On T 29 EX  Glenn Medeiros Featuring Ray Parker,
New York P.D.: Tom Cuddy I 11 The Righteous Brothers, Unchaned el I T RADIO WHYT lo 14 Nelon (Cart Live Without Youn) Lov % Bx Ty Colins, Second Chance
1 1 Jon Bon Jovi, Blaze Of Glory (From Y 1 12 Phil Collins, Something Happened On r . . == . aith No More, Epic 1 — James Ingram, | Don't Have The Heart
2 2 Bellbw Devoe, Do Me! 7 13 13 Favorite Angel, Only Women Bleed g g {,ahf_'f'clﬂ.clw? CO;V'\‘? Back To Mf‘ - Detroit P.D.: Rick Gillette 12 7 Go West, Kin 0(? Wishful Thinking (Fr A — Ms. Adventures, Undeniable
3 7 Paul Young, Oh Girl 14 14 Don Henley, How Bad Do You Want It? d o m A :(':"s' 0\’1“8' n 'HLappene n 1 3 Jon Bon Jovi, Blaze Of Glory (From "Y 1319 PauI‘VounE. hGirl EX EX Whispers, Innocent )
4 5 The Advenlures Of Stevie V, Dirty Cas 15 15 Taylor Dayne, Heart Of Stone A by U"ﬁ{’ o e 2 & Wilson Phillips, Release Me 14 20 Stevie B, Love And Emotion . EX EX The Adventures Of Stevie V, Dirty Cas
5 8 M.C. Hammer, Have You Seen Her 16 16 Poison, Unskinny Bo LTS P"!‘"“' n:‘.‘ ‘""{ T"hp Templ 3 10 Vanilla Ice, Ice Ice Bab 15 15 Indecent Obsession, Tell Me Something EX EX En Vogue, Lies
6§ 9 The Righteous Brothers, Unchained Mei 17 17 Keith Sweat, Make You Sweat 3 1 G""“' M-'”;:; ’,; el ermp %. 4 4 Depeche Mode, Policy Of Truth 16 11 Cheap Trick, Can't Stop FaIImE Into EX EX Deee-Lite, Groove Is In The Heart
7 10 Wilson Phillips, Release Me 18 18 The Adventures Of Stevie V, Dirty Cas w1 Deofﬂeh ‘:od g4 ’l?Y"‘ s ?’ "'1"‘9 5 14 The Righteous Brothers, Unchained Mel 17 18 Depeche Mode, Policy Of Trut £X EX Guys Next Door, | Was Made For You
8 3 Sweet Sensation, If Wishes Came True 19 19 Lisa Stansfield, This Is The Right Ti 1 15 A:tpec7 EC ,'egt 57 il KD 6 1 M.C. Hammer, Have You Seen Her 18 10 The Time, Jerk Out ] EX EX  Duran Duran, Violence Of Summer (Love
9 4 New Kids On The Block, Tonight 20 20 Johnny Gill, My, My, MEy 12 13 4 h" 'G‘IalnM ‘:ﬁ M 7 2 Bell Biv Devoe, Do Me! 19 21 George Michael, Praying For Time EX EX Alias, More Than Words Can Say
10 13 Prince, Thieves in The Temple 21 21 Black Box, Eve bodz) verybody 13 20 Dino komeo T v, My § 22 MC. Hammer, Pray 20 23 The Righteous Brothers, Unch
11 13 Black Box, Everybody Everybody 22 22 Jon Bon Jovi, Blaze Of Glory (From Y 12 17 Taylor Dayne, Heart Of Stone 9 17 George Michael, Pra%ing For Time 21 17 Taylor "Dayne, U'lt Be Your Shelter
12 12 Keith Sweat, Make You Sweat 23 23 Faith No More, Epic g 15 16 Nayobe I'Love The Way You Love Me 10 13 Prince, Thieves In The Temple 2 24 Dino, Romeo ) ,
13 15 Cheap Trick, Can't Stop Falling Into 28 24 Cheap Trick, Can't Stop Falling Into 1% 18 B yk B 2" bedy Eve mlj)od y 11 21 Nelson, (Can't Live Without Your) Lov 23 25 Michael Bolton, Georgia On My Mind
14 17  Phil Collins, Something Happened On T 25 25 Gloria Estefan, Cuts Both Ways 7 1 e iy 0%, :)%ryG A YAEYETYDOdY 12 12 Soho, Hippychick 24 26 Duran Duran, Viglence Of Summer (Love
15 23 George Michael, Praying For Time 2% 26 George Michael, Praying For Time 156X The Righteous Brothers, Unchained Mel 13 EX  Janet Jackson, Black Cat 25 22 Depeche Mode Enfoy The Silence
16 21 Dino, Romeo 21 21 New Kids On The Block, Tonight 15 X we }"3 eous H’° v"' S"C au\e €l 18 16 Johnny Gill, My, My, My % 27 Concrete Blonde, ooy
17 19 Netson, (Can't Live Without Your) Lov 28 28 Pebbles, Giving You The Benelit % 71 L 'St‘anglr& Taf‘lle quTh 9;’! h?T' 15 5 Poison, Unskinny Bop 27 28 Glenn Medeiros f»‘eatunng Ray Parker,
18 22 Johnny Gill, My, My, My 29 29 James Ingram, | Don't Have The Heart o 2; M"g Ha:\smler pray 8 UEELIG0L U 16 13 Dino, Romeo 28 29 Janet Jackson, Black Ca Seattle P.D. Casey Keating
19 24 Lsa S(ans‘ieldv, This Is The Right Ti 30 30 Luke Featuring The 2 Live Crew, Banne 22 24 Janet Jackson, B yk Cat 17 7 Janet Sackson, Come Back To Me 29 30 Breathe, Say A Prayer o .
20 20 Faith No More, £pic €X EX Janet Jackson, Black Cat 55 % Parl;%l achQ:l" Vac Tha Beneit 18 19 The Boys, Craz 30 EX  Warrant, Cherry Pie 11 Jon Bon Jovi, Blaze Ot Glory (From "Y
21 26 James Ingram, | Don't Have The Heart EX EX M.C. Hammer, Pray FH x:amess&e;‘ akoeuVoueSvf::ll 19 8 Billy Idol, Crad?e Of Love (From “For A — Taylor Dayne, Heart Ot Stone 22 Wiison Phillips, Release Me
22 27 Michael Bolton, Georgia On My Mind EX EX Breathe, Say A Prayer A% INXS, Suicide Blond 20 15 The Adventures Of Stevie V, Dirty Cas A — Candyman, Knockin' Boots 3 3 Poison, Unskmny,BoF .
23 Duran, Violence 0f S Love EX EX After 7, Can't Sto - Joutcicerbionde 2 After 7, Can't St 4 4 Cheap Tnck, Can't Stop Falling into
Duran b n ummer (| , Lan P 1 2 , op f
24 28 Maxi Priest, Close To You EX EX  Glenn Medeiros Featuring Ray Parker, 22 11 The Party, Summer Vacation 5 5 New Kids On The Biock, Tonight
25 33 Depeche Mode, Policy Of Truth 23 23 Pebbles, Giving You The Benefit 6 & Maxi Priest, Close To You
26 29 Candy Flip, Strawberry Fields Forever %25 Slauéh!er, Fly Yo the Angels 77 Sweet Sensation, If Wishes Came True
27 31 Glenn Medeiros Fea!un’nf Ray Parker, 25 EX INXS, Suicide Blonde 8 8 Janet Jackson, Come Back To Me
28 32 Janet Jackson, Black Ca A — Tony! Toni! Tone!, Feels Good 9 9 Prince, Thieves In The Temple
29 EX INXS, Suicide Blonde ettty A — Betly Boo, Doin the Ooo! ’W 10 10  Phil Collins, Somethmq Happened On T
30 30 Favorite Anget, Only Women Bieed A — Maxi Priest,_Close To You o 11 11 Bell Biv Devoe, Do Me!
31 35 Tricia Leigh Fisher, Empty Beach i o EX EX Black Box Everybody Ever bod; 12 12 ge‘W"v (Can't Live Without Your) Lov
32 34 After 7, Can't Stop ) ) by (] . EX  EX  Glenn Medeiros Featuring Ray Parker, Houston P.D.- Bill Richards {2 }2 T:D‘zchSaMoge“zgl;CB'Oé‘Lflsh
33 EX Pebbles, Giving You The Benefit Pittsburgh P.D.: Danny Clayton | Atlanta P.D.: Rick Stacy EX EX Snap, Ooops Up ) . ylor Dayne, Hear ton
34 EX  Vanilla ice, Ice Ice Baby . 1 1 Wilson Phillips, Rel Me EX EX Vixen, How Much Love 1 1 wilson Phillips, Release Me 15 15 Stevie B, Love And Emotion
35 EX Breathe, Say A Prayer 1 2 Poison, Unskinn 908 ilson Phillips, fe ease Thinking (F EX EX Candyman, Knockin' Boots 2 5 Depeche Mode, Policy Of Truth 16 16 The Righteous Brothers, Unchained Mel
EX EX Billy dol, LA Woman 2 3 Jon Bon Jovi, Blaze 01 Glory (From "Y 22 GoWest, King O w““,"" inking (Fr EX €X Favorite Angel, Only Women Bleed 3 7 Phil Collins, Something Happened On T 17 17 Go West, King Of Wishful Thinking (Fr
EX EX Laura Brannigan, Never In A Million ¥ 3 4 Neison. (Can't Live Without Your) Lov 3 4 BellBiv Dtavoeé Do Mta.G . EX EX TKA I WOn% Cive ﬂ On You 4 6 Paul Young, Oh Girl 18 18 M.C. Hammer, Have You Seen Her
EX EX Teenage Mutant Ninja Turtles, Count O 4 5 Wilson Phillips, Reiease Me 4 5 JonBon Jovi, Iaée 0f Glory Em"‘ Y EX EX Tommy Page, Turn On The Radio 5 9 Jon Bon Jovi, Blaze Of Glory (From ™Y 19 19 Lisa Stansfield, This Is The Right Ti
EX EX Ms Adventures, Undeniable 5 1 Aerosmith, The Other Side 3 13 {dames IngramiifBonitizue ihelHearl EX EX  Winger, Can't Get Enulf § 16 Posson, Unskinny Bop 20 20 Jude Cole Time For Letting Go
EX EX Tommy Page, Turn On The Radio 6 7 Seduction, Could This Be Love 6 7 Maxi PrlesthC ose To You ' 7 2 M.C.Hammer, Have You Seen Her 21 21 Faith No More, Epic
b 7 B Sweet Sensation, If Wishes Came True 718 GW’E” Michael, Praying For Time / 8 3 Janet Jackson, Come Back To Me 22 22 Pebbles, Giving ‘X:u The Benefit
8 10 Faith No More, Epic 8 10  Phil Colfins, Something Hapfened On T Nﬁ”’ 9 4 UBA40, The Way You Do The Things You D 23 23 Seduction, Could This Be Love
g 13 M.C. Hammer, Have You Seen Her 8 8 Cheap Trick, Can't Stop Falfing Into 77'6 10 12 Indecent Obsession, Tell Me Something 24 24 Oino, Romeo
) 10 12 Phil Coliins, Something Happened On T 10 11 Taylor Dayne, Heart Of Stone 11 17 Taylor Dayne, Heart Ol Stone 25 25 James Ingram, | Don't Have The Heart
Y @ 4 11 11 New Kigs On The Block, Tonight 1115 Prince, Thieves In The Temple 12 15 The Adventures Of Stevie V, Dirty Cas 2% 26 Viken, How Much Love
4 F:, ) 1215 Pnnce, Thieves In The Temple 1213 The Adventures Of Stevie V, Dirty Cas E 13 18 Stevie B, Love And Emotion 27 27 Janet Jackson, Black Cat
wilas®l | 102.7 13 14 Paul Young, Ob Girl 13 16 Lisa Stanshield, This Is The Right Ti 18 26 Goorge Michael, Prayng For Tme 2 %8 George Michad, Fraying For Time
18 17 Bell Biv Devoe, Do Me! 14 25 The Righteous Brothers, Unchained Mel ) ) ) 15 21 The Righteous Brothers, Unchained Mel 29 29 Breathe, Say A Prayer
15 %g .?_ Paul Strvlan er ;o Love, }2 }171 ?:"%aci‘s"o‘f'.i'.‘;'éﬁ’c‘il Truth Detroit P.D.: Gary Berkowitz 16 2 el B Devoe, Do Me! 30 30 Paul Young, Oh Gif
16 laughter, Fly To the Angels ne Hied 5 Wilson Phi M 17 27 Lisa Stansfield, This s The Right Ti EX EX INXS, Suicide Blonde
Los Angeles 17 %6 Janef Jackson, Come Back To Me 17 2 gelson._(Can 't',Lwe Without Your) Lov % g i voun'g"-ps. R?r'fase e b O e T The Tom .leﬂ OB Doy i M{ om ! "g’
1 1 M.C Hammer, Have You Seen Her 18 22 Brother Beyond, The Girl | Used To Kn {g g? OM'CH;DD o 'CKF Letting G 3 1 Michael Bolton, When I'm Back On My F 13 23 Cheap Trick, Can't Stop Falling into EX EX Srdne Vounﬁ]l 1'd Rather Go Blin
2 2 Bell Biv Devoe, Do Me! 19 23 Dino, Romeo 2 A‘;ﬁ'” P Cant Sty g Bo 4 4 Bruce Hornsby & The Range, Across The 20 11 The Time, Jerk Out EX X Alias, More Than Words Can Say
3 4 The Righteous Brothers, Unchained Mel 2 9 Nikki, Notice Me ) er .van O TR TRETCRIB 5 2 Mariah Carey, Vision Of Love 21 28 Whispers, Innocent EX EX After 7, Can't Stop
3 5 Wilson Phillps, Release Me 21 2 George Michael Praying For Time 21 23 Sydney Youngblood, 'd Rather Go Blin & & Gloria Estefan, Cuts Both Ways 22 30 Dino, Romeo EX EX Suzanne Vega, Tom's Diner
5 & Jon Bon Jovi, Blaze Of Glory (From Y 22 25 Winger Can't Get Enuf n Zg Poroy e inny B 7 11 James Ingram, | Don't Have The Heart 23 29 Glenn Medeiros Featuring Ray Parker, EX EX Michael Bolton, Georgia On My Mind
6 3 Mariah Carey, Vision Of Love 23 24 Taylor Dayne, Heart Of Stone 3 oison, Uns ”"‘E Bop 8 10 Billy Joel, That's Not Her Style 24 13 Faith No More, EPIC EX EX Duran Duran, Yiolence Of Summer (Love
7 B Sweet Sensation, if Wishes Came True 24 28 The Righteous Brothers, Unchained Mel %ﬂ 12 Faith No Mo{,;v pic ds Can § 9 13 Phil Collins, Something Happened On T 25 31 Jude Cole, Time For Letting Go EX EXx Tommy Page, Turn On The Radio
8 9 Poison, Unskinny Bop 25 23 Janet Jackson, Biack Cat ) 5 EX  Alias, More Than Words anlsay . 10 7 GoWest, King Of wickrl ?gfnking (Fr 26 33 Louie Louie, | Wanna Get Back With Yo €X EX Motley Crue, Same OI' Situation (S.0.
9 12 New Kids On The Block, Tonight 26 21 Michael Bolton, Georgia On My Mind % 29 G'ﬁf‘" Medeiros Featuring Ray Parker, 11 14 Taylor Dayne, Heart Of Stone 27 35 Julee Cruise, Falling £X EX Gene Loves Jezebel, Jealous
10 13 Gloria Estefan, Cuts Both Ways 2730 Indecent Obsession, Tell Me Somelhing 21 T8gghispersibnacent 129 Janet Jackson, Come Back To Me 28 EX Black Box, évery(bod Everybod¥
11 16 Phil Colins, Something Happened On T 28 31 Glenn Medeiros Featuring Ray Parker, 2 :32 Pout \?3.’. on G 13 8 Anita Baker, Talk To Me 29 34 Pebbles, Giving You The Benefi
12 7 Janet Jackson, Come gack o Me 29 EX Wammant, _Cperrg Pie 30 € Joa,"‘ " G"' "My My, M 116 Jude Cole, Yime For Letting Go 30 EX M.C.Hammer, Pray
13 21 George Michael, Praying For Time 30 EXINXS, Suicide Blonde 1 Ex Pebbins, Givind Yoo The Benefit 15 15 Phil Collins, Do You Remember? 31 EX  Nefson, (Can't Live Without Your) Lov
14 10 Snap, The Power 31 32 Concrete Blonde, Joey 3A X Black Box. Fve e 16 24 The Righteous Brothers, Unchaned Mel 32 EX  Was (ol Vjasg Papa Was a Rolling Sto
15 15 Depeche Mode, Policy Of Truth 32 EX  Alias, More Than Words Can S_a{y A - Dac L_t"va"’Y : YI ‘ﬁfYHdY‘ 17 18 Beach Boys, Problem Child 33 EX INXS, Suicide Blonde
16 11 EnVogue, Hold On A —  Pebbles, Giving You The Benefi i Meaevfa-hl(?a're'ooLv;vesTa"ke "Time:’ 18 20 Michael Bolton, Georgia On My Mind A EX Snap, Oogi)s Up
1720 Johnny Gill, My, My, M R — MaxiPrest Close ToYou A Haate novationat. Won't Taik About 19 19 Maxi Priest, Ciose To You 35 EX Johany Gill My, My, My
18 18 Prince, Thieves In the Y(emple EX EX Lisa Stansfield, This Is The Right Ti — Beats International, won't Ta ou’ 20 22 Breathe, Say A Prayer EX EX Kyper, Tic-Tac-Toe
19 19 Keith Sweat, Make You Sweat 21 25 George Michael, Praying For Time X EX Geor;e LaMond, Look Into My Eyes TOHITS IN A ROW!
20 23 After7, Cant swg A22 — UBAG, The Way You Do The Things You D EX EX Breathe, Say A Prayer . ) !
21 14 Billy Idol, Cradie Of Love (From “For 73 23 Elton John, Club At The End Of The St EX EX  Michael Bolton, Georgia On My Mind Providence P.D.: Paul Cannon
22 25 Janet Sackson, Black Cat A24 —  Louie Loute, | Wanna Get Back With Yo EX EX  En Vogue, Lies 1 3 wilson Phillips, Release Me
z2 30 Usdo, The Way Vo Do The Things You D R A25 —  Alias, More Than Words Can Say X EX After 7, Can't Stop 1 ok To Me
24 28 Paul Young, i il Collins, Som n T
% 31 preathe. o ) A Praye T TR (D) R 32 Now ol o Toe Block Tomhe
& X Cognm b B B 2 § ] GeumOnibum
- nw p " A . . . weet Sensation, |f Wishes Came True
A 5 tem éffe"y' e ‘{'a"ki‘l“%.‘,’.?e”" Lov | Philadelphia P.D: Todd Fisher | Tampa P.D.: Marc Chase 710 poson, Unskiny Bop
= , Lov " ;. i ! eduction, Co is Be Love
EX Ex Pointer Sisters, After You 1y Bipuestisensationg)ifwishes|Cene True P2 Kaerdomesop 012 KKBE 3 4 Steve B, Love And Emotion
€X EX Billy Idol, LA Woman ' 3 5 Jon B?)'n Jovi Bnaze 81 Glory (From Y 3 5 Maxi Priest, Close To You g . ’ . T S 1013 Paul Young, Oh Girl
EX €X Michael Bolton, Georgia On My Mind 3 ey b Reicase Mo, 4 2 Prince, Thieves In The Temple Minneapolis P.D.: Brian Philips 11 18 Prince, Thieves In The Temple
EX EX  Lisa Stansfield, This s The Right Ti S 6 Fath o More, Epic 5 6 Oino, Romeo 1 1 Prince, Thieves In The Temple Houston P.D.: Steve Wyrostock 12 14 Maxi Priest, Close To You
£X EX Glenn Medeiros Featuring Ray Parker, H g I § 7 Johnny Gill, My, My, M 2 6 ilson Phillips. Rek M e 13 17 Taylor Dayne, Heart Of Stone
EX EX  Pebbles, Giving You The Benefit 6 7 Bell Biv Devoe, Do Me! y LI, My, Wy, My Wilson Phillips, Release Me o 1 1 Wilson Phillips, Release Me 13 15 Cheap Trick, Can't Stop Falling Int
' 7 1 Johnay Gill, Rub You The Right Way 7 3 Janet Jackson, Come Back To Me 3 4 Jon Bon Jovi, Blaze Of Glory (From "Y 2 3 Maxi Priest, Close To You 1oy 5] pheapildck: p Falling Into
8 9 Janet Jackson, Come Back To Me 8 15 Phil Collins, Something Happened On T 4 8 ML Hammer, Have You Seen Her 3 4 Depeche Mode, Policy Of Truth il e T;‘m‘fi °;"9J°  Out
g 10 Black Box, Everybody Everybody 9 11 Whispers, Innocent 5 3 Poison, Unskinny Bo 4 7 Taylor Dayne, Heart Of Stane 7 o2 B B m Jov?’ Blag 0f Glory (From “Y
10 12  Phil Collins, Something Happened On T 10 12 Tricia Le-gh,ﬁshev. Emotg Beach 6 8 Bell Biv Devoe, Do Me! 5§ Paul Young, O Girl 2 s e ry
11 13 M.C. Hammer, Have You Seen Her 11 16 Pebbles, Giving You The Benefit 7 2 Billy Idol, Cradie Of Love (From “For 6 8 The Party, Summer Vacation 19 zg i derC'I a?. 9 ! Letting G
12 4 New Kids On The Block_ Tonight 12 13 Doc Box & B. Fresh VSIOW Love 8 11 Janet Jackson, Black Cat 7 10 Prince, Thieves In The Temple % A Leg fo": Tanna ot ﬁwm v
13 16 Lisa Stansfield, This Is The Right Ti 13 10 M.C. Hammer, Have You Seen Her 9 5 Janet backson, Come Back To Me 8 2 Janet Jackson, Come Back To Me a3 ouie M:ée‘ ?nnta e Rac Lwithyya
14 14 Stevie B, Love And Emotion 14 18 MC. Hammer, Pray 10 7 Mariah Carey, Vision Of Love § 5 ML Hammer, Have You Seen Her ) 5 %fmid eiros oe'asllﬂn_g Va | ta’ éf.
15 8 Billy idol, Cradle Of Love (From "For 15 17 Black Box, Everybody Everybody 11 10 Sweet Sensation, If Wishes Came True 10 11 whispers, Innocent HET e ekl YAas
16 20 Johnny Gill, M M 16 19 £n Vogue, Lies 12 14 Phil Collins, Something Happened On T 11 12 The Adventures Of Stevie V, Dirty Cas 23 28 Bell Biv Devoe, Do Me!
Y Gil, My, e Y B » ity 24 31 lohnny Gill, My, My, M
108FM 17 21 Duran Duran, Uiolence Df Summer (Love 17 20 Indecent Obsession, Tell Me Something 13 21 Alias, More Than Words Can Say 12 13 Soho, Hippychick i 3 tony G, My My
18 18 Prince, Thieves In The Temple 18 23 Wilson Phillips, Release Me 12 16 Dino, Romeo 13 6 Stevie B, Love And Emotion I A§6 3 Do o Mode. ooy & Trath
Bost PD. Sunny Joe White 19 22 Janet Jackson, Black Cat 13 22 Tyler Collins, Second Chance 15 15 Paul Young, Oh Girl ) 14 19 Phil Collins, Something Happened On T 2 8 Blick Box tver bod) Everyhod
on Y y 20 73 George Michae) Praying For Time 20 25 Candyman, Knockin' Boots 16 13 Georﬁe Michael, Praying For Time 15 18 Black Box, Everybody Every odg % 32 Lisa Stanstield h'syls Threy R K‘ Ti
1 3 The Adventures Of Stevie V, Dirty Cas 21 24 Taylor Dayne, Heart Of Stone 21 24 George La ondbLeok Into My Eyes 17 18 Pebbles Giving You The Benefit 16 20 Lisa Stansfield, This Is The Right Ti 20 36 Indecent Obsessi I Tell Me S% methin
2 5 Black Box, Everybody Everyi)ody 22 25 Paul Young, Oh Girl 22 26 Janet Jackson, Black Cat Al§ — The Righteous Brathers, Unchained Mel 17 17 Bell Biv Devoe, Do Me! % B B"e?tﬁg Sa SEA ",?'a" e'e 12
3 8 Prince, Thieves In The Temple 23 27 Nelson, (Can't Live Without Your) Lov 2 Keith Sweat, Make You Sweat 19 23 Depeche Mode, Polic Of Truth 18 21 Kyper, Tic-Tac'Toe E J' o aym ; Doy T— . —
4 & Paul Young, Oh Girl 28 29 INXS, Suicide Blonde 2430 james lngram, | Don't Have The Heart 2 26 Nelson, (Gan't Live Without Your) Lov 13 22 Glenn Medeiros Featuring Ray Parker, 328X Janet dackson. Black Cat "
5 9 MaxiPriest, Close To You 25 30 Dino, Romeo B B Sydney unngbw. I'd Rather Go Blin 21 13 St Paul, Stranger To Love 20 23 Dino, Romeo BB TRXe Sticde Blone
6 7 Indecent Obsession, Tell Me Something % 28 Cheap Trick, Can't Stop Falling Into 26 Louie Louie, { Wanna Get Back With Yo 22 20 The Time, Jerk Out 21 25 Johnny Gill, My, My, My al B fac e Pran
7 11 Depeche Mode, Policy Of Truth 27 EX  The Adventures Ot Stevie V, Dirty Cas 27 27 The Adventures Of Stevie V, Dirty Cas 23 24 Michael Bolton, Georgia On My Mind 22 24 Pebbles, Giving You The Benefit i 2 R Vo{n The Benefit
8 10 Phil Collins, Something Happeaed On T 28 £X Pebbles, Giving You The Benefit 28 31 Lisa Stansfield, This Is The Right Ti 28 27 Slaughter, Fly To the Angeis 23 N Gegy;e Michael, Praying For Time AN o hmuszar o Unch' 4 Mel
§ 12 Lisa Stanstieid, This IS The Right Ti 29 18 Favorite AngeF, Only Women Bleed 29 32 Vanilla Ice, Ice Ice Baby 25 28 Taylor Dayne, Heart Of Stone 24 26 Breafhe, Say A Prayer = § EV E“e el others, aine
10 13 Pebbles, Giving You The Benefit A30 — Marah Carey, Love Takes Time 26 29 Breathe, Say A Prayer 25 27 James Ingram, | Don't Have The Heart o X Tnl 0f lins. Second Ch
11 16 Poison, Unskinny Bop 31 37 Seduction, Breakdown 27 EX INXS, Suicide Blonde 26 28 Sydney Youngblood, I'd Ralher Go Biin & X TY er Lollins, ecal‘ 1 Ta?tcle Count 0
12 14 Taylor Dayne, Heart Of Stane 32 Beats International, Won't Talk About A — After7, Can't Stop 27 30 Propaganda, Heaven Give Me Words eenage Mutant Ninja Turtles, Count
B 15 Wilson Phillips, Release Me 33 36 Breathe, Say A Prayer A — Duran buran, Violence Of Summer (Love 28 €X  Duran Duran, Violence Of Summer (Love
14 17 George Michael, Praying For Time 34 35 Ms. Adventures, Undeniable

BILLBOARD SEPTEMBER 15, 1990



35 EX James Ingram, | Don't Have The Heart 21 EX  Motley Crue, Same Of' Situation (S.0.
EX EX Beats International, Won't Talk About A — Alias, More Than Words Can Say
EX EX Biily Idol, LA Woman
yrhfafa/
San Francisco " PAD; Keith Naftaly | p,yjaq P.D.: Joel Folger
% § m‘"r"; GC'!'n,' 'n:'"’ Y 12 Jon Bon Jovi, Blaze Of Glory
er /s P8 2 1 Poison, Unskinny Bo
i g ¥::|I'Iarlc"g 'T?"el."r :IZyGood 3 5 ML Hammer, Have eou Seen Her
5 6 Enogen Lies " § 11 Rightous Brothers, Unchained Melody
6 11 The Righteous Brothers, Unchained Mel D e R Mo
7 8 Black Box, Everybody Everybody 7 3 Bell Biv Devoe, Do Me!
8 9 Maxi Priest, Close To You 8 6 Kyper Tic-Tac.Toe
10 13 Waviah Carey, e e Tme 37 Janel lacksan, Come Back To Me
g cove, 1010 Johnny Gifi, Rub You The Right Way
1] Sa [o2nsymanineckiniBoots 11 4 New Kids On The Block, Tonight
efl Biv Devoe, Do Me! f
1316 James Ingram, | Don't Have The Heart g {; g‘; We;(,lb‘(:m O;Oflshg;l TT’?"‘"hk'"g
14 10 The Adventures Of Stevie V, Dirty Cas M 18 Pince Thiowes In e Temple
- G
721 Do Romes ¢ 16 18 Phil Collins. Something Happened On T
1 17 21 Vanilla ice, Ice Ice Baby
18 28 Janet Jackson, Black Cat 18 20 Janet Jackson. Black Cat
19 20 [RincelinieyerinlTheemple .- 19 13 Glen Medeiros, She At Worth It
20 22 Lisa Stansfield. This Is The Right Ti 20 12 Cheap Trick Canl Step Fallin 1t
21 23 Pebbles, Giving You The Benefit 5123 M Hammer Pan opFafey into
22 25 Ms. Adventures, Undeniabie 2 A P v”"”‘ ’-Oh'EY‘
23 26 Lalah Hathaway, Heaven Knows % 5 Diarl:o :c‘ojv'v‘v%b i
;; g (T;;gr i Islicé}aaez; Praying For Time 24 EX  Nelson, Caq‘t Live without Your) Lov
26 30 Caron Wheeler, Livin' fn The Light 2 [EX [Shent: ContiStonley
g EX EalherL r'c" Tieal ET Lﬁte They Wann 27 EX  James Ingram, | Don't a:ve The Heart
X jpees e GroovellsinhThellieary 28 £X Peebles, Biving You The Benelt O Th
29 EX Elisa Fiorillo, On The Way Up 29 EX  Warrant, Cherry Pie
¥ ﬁ Soho, Hippie Chick EX EX Keith Sweat, Make You Sweat
A o onABreikdou €X X The Time, Jerk Oul
—  M.C. Hammer, Pray ¢
A = Enicol Sonchng vapereg0nT | B B o Bine a0 e
= é’"" L:"' gul R EX EX Duran Duran, Violence Of Summer
EX] [EX) fpengeiaMont ook iotoliylEves X EX  Michael Bolton Georgia On My Mind
132, ¥ EX EX George Michael, Praying For Time
. - f . - . W! :
PIWERAD!D 107.3 FM
Worcester P.D.: Ron Valeri
,00,3 fM 1 2 Queensryche, Last Time In Paris
2 4 Slaughter, FI{ To The Angels
Los Angeles P.D.: Scott Shannon HEEET ey:‘CJan. Sfa'zgnallﬂcl
1 Jon Bon Jovi, Blaze Of Glory 5 8 D‘;':""oym:v,‘;s' Come Ag:,:‘y
2 Poison, Unskinny Bo 0 6 7 Extreme, Decadence Dance
3 Neison, (Can't Live Without Your) Lov 7 9 Vixen, How Much Love
4 Motiey Crue, Don't Go Awa( Mad (Just G 8 3 Poison, Unskinny Bop
H Killer Dwarts, Doesn't Matter 9 10 Don Henley, How Bad Do You Want It?
g Fahite MoreEfic 10 14 LA Guns, | Wanna Be Your Man
8 C’"ie" 'aB?geg Jang Bang 11 12 Gene Loves Jezebel, Jealous
°"‘r7'"’|eD. onde, OEY[ v 12 15 Motiey Crue, Same OI' Situation iS.O.
9 Heart, Ph!?l‘nt Want To "‘eed ou 13 6 Cheap Tnck, Can't Stop Fafiin’ Into
10 Witson Phillips, Reiease Me 14 13 Aerosmith, The Other Side
11 Winger, Can't Get Enuff 15 18 Ratt, Lovin' You's A Dirty Job
12 Gene Loves )ezebethealous 16 17 REO Speedwagon, Live |( Up
13 Slaughter, Fly To The Angels, 17 19 Johony Van Zant, Brickyard Road
14 The London Quirel | Don't Love Yo 18 20 Billy Idol, LA. Woman
15 Rightous Brothers, Unchained Melody 19 EX Warrant Cherry Pie
16 Depeche Mode, Policy Of Truth 20 EX INXS, Suicide Blonde
17 Vixen, qu' Muc.h Love A — Lrvmé Colour, Type
}g Ratt, Lovin' You's A Dirty Job A — Poison, Something To Believe In
A - Bryan Adams & Roger Waters, Young Lus

12 15 Phil Collins, Something Happened On T |
g 13 19 Pebbles, Giving You TEe Benefit OP 4oID N c L
14 14 Keith Sweat, Make You Sweal
6 ' ’ =~ 15 18 Depeche Mode, Policy Of Truth
- 16 6 The Party, Summer Vacalion
17 20 Billy Idol, Cradle Of Love (From “For
1822 The adventures O Stevie V. Dirty Cas "FM
" . . 9 New Kids On The Block, Toni,

Hartford P.D.: Tom Mitchell | Columbus P.D. Dave RobbinS | 29 12 Janet Jackson, Come Back ToMe R EIOE 16BN
I 1 Belt Biv Devoe, Do Me! I 1 Wilson Philips, Release Me 2L 17 St Paul Stranger To Love ew Yor -U.. Joei Salkow
2 5 Johany Gill, My, My, M 2 3 James Ingram, | Don't Have The Heart 22 25 After 7, Can’t Stop 1 1 Biack Box, Ever{)bod'x Everybody
3 3 Maxi Priest, Close "o Jou 3 4 ML Hammer, Have You Seen Her 23 29 George LaMond, Look Into My Eyes 2 2 Bell Biv Devoe, Do Me!

4 7 The Adventures Of Stewie V, Dirty Cas q 5 Jon Bon Jovi, Blaze Of Glory (From "'Y 24 30 Tricia Leigh Flsﬁev, Empty Beach 3 4 The Adventures Of Stevie V, Dirty Cas
S 2 Janet Jackson, Come Back To Me S 2 Anita Baker, Talk To Me 25 26 Gienn Medeiros Featuring Ray Parker, 4 11 2In A Room, migle it
6 10 Black Box, Everybody Everybody 6 & Poison, Unskinny Bop 26 31 Louie Loute, | Wanna Get Back With Yo S 7 George LaMond, Look Into My Eyes
7 4 New Kids On The Block, Tonight 7 6 Mariah Carey, Vision Of Love 21 21 wilson Phillips, Release Me . 6 3 Seduction, Could This Be Love
8 6 Keith Sweat, Make You Swea% 8 11 Sweet Sensation, If Wishes Came True 28 28 Indecent Obsession, Tell Me Something 7 8 Deee-Lite, What (s Love
9 16 Prince, Thieves In The Temple 9 10 Cheap Trick, Can't Stop Falling Into 29 32 Lisa Stansfield, This Is The Right Ti 8 5 Sweet Sensation, Il Wishes Came True
1015 Tiana, First True Love 10 12 Phil Collins, Somelhing Happened On T 3¢ 33 James Ingram, | Don't Have The Heart 9 6 Janet Jackson, Come Back To Me
11 8 Mariah Carey, Vision Of Love 11 7 Janet Jackson, Come Back To Me 31 35 INXS, Suicide Blonde 10 15 Cynthia & Johnny O , Dream Boy/Drea
12 14 Wlson Phillips, Reiease Me 12 14 Seduction, Could This Be Love 32 EX  Vvanilla Ice, Ice Ice Baby 11 12 Prince, Thieves |n The Tempie
13 9 Go West, King Of Wishful Thinking (Fe 13 15 Taylor Dayne, Heart Of Stone 33 EX  Soho, Hippychick 1213 Yvonne, | Can't Face The Fact
14 17 After 7, Can't Stop 14 16 Paul Young, Oh Gir] A4 —  MC Hammer, Prag 13 9 TKA, | Won't Give Up On You
15 21 Dino, Romeo 15 17 Maxi Priest Close To You 35 Ex  Elisa Fiorillo, On The Way Up 14 20 EnVogue, Lies
16 11 Snap, The Power 16 9 Go West, King Of Wishlul Thinking (Fr A — Johany Gill, My, My, My 15 18  Man Priest, Close To You
1720 Phil Collins, Something Happened On T 17 19 After 7, Can't Slog A — Mariah Carey, Love Takes Time 16 10 Coro, Can't Let You Go
18 24 George Michael, Praying For Time 18 20 Lisa Stansfield, This Is The Right Ti A — Breathe, Say A Prayer 17 17 Alisha, Wrong Number
19 12 Stevie B, Love And E,,.ouon 19 21 Michael Boiton, Georgia On My Mind A —  Human League, Hear! Like A wheel 18 22 Pebbles, Giving You The Benefit
20 22 TKA, | Won't Give Up On You 20 22 George Michael, Prayng For Time EX EX  Whispers, Innocent . 19 21 Ms. Adventures, Undeniable
21 23 Lisa Stansfield, This Is The Right Ti 21 13 Gloria Estefan, Cuts Both Ways EX EX  Beats international, Won't Talk About 20 23 Johnny Gill, My, My, My
22 26 George LaMond, Look Into My Eyes 22 24 Alias, More Than Words Can Say 21 24 Dino, Romeo
23 25 Depeche Mode, Policy Of Tru(h 23 25 Janet Jackson, Black Cat 22 25 After 7, Can't S(oﬁ .
24 29 Pebbles, Giving You The Benefit 2418 Tyler Collins, Girls Nite Out 23 26 Lisa Stanstield, This is The R]l.ght G
25 27 Glenn Medeiros Featurin Ray Parker, A25 — Black Box, fverybody Everybody 24 28 George Michael, Praying For Time
26 28 Taylor Dayne, Heart Of Stone’ 25 29 Vanifla Ice, Ice Ice Baby
27 36 Janet Jackson, Black Cat 5 26 14 Keith Sweat Make You Sweat
28 30 [ndecent Obsession, Tell Me Something g 27 27 Candy Fhip, Slrawberry Fields Forever
29 31 Soho, Hippychick & gg g? ?lenn [Aedeuros Al é’m MlsBsmghls Yo
30 32 EnVopue, Lies ncia Leigh Fisher, Empty Beac
31 37 The Righteous Brothers, Unchained Mel m z . 30 33 Tony! Tom! Tone!, Feels goud
32 34 Sydney Younghlood, I'd Rather Go Blin WFM St. Louis . P.D.: Lyndon Abell 31 34 Seduction, Breakdown
33 33 Doc Box & B, Fresh , Siow Love 13 Jon Bon Jovi, Blaze Of Glory éFrom Y 32 35 Snap, Ooops Up
32 35 Paul Young, Oh Girl g lg g:‘gfﬂerﬂiclhﬂgl. P'ra t'"Z FFCH "':et %43 E{ {)aenet LJ;clzm, Black Calh
3! 18 Sweet Sensation, If Wishes Came True . ap Trick, Can't Stop Falling Into E ee-Lite, Groove Is In The Heart
3 38 Ms Adventures, Undeniable Cleveland P.D.: Cat Thomas 4 & Prince, Thieves In The Temple 35 EX Elisa Fiorllo, On The Way Up
37 39 Breathe, Say A Prayer 1 1 Sweet Sensation, I Wishes Came True 5 7 LA Guns, The Ballad Of Jayne A — Information Society, Think
38 40 Beats International, Won't Talk About 2 2 Kyper, Tic-Tac-Toe 6 6 Indecent Obsession, Teil Me Somethin]g A — The Boys, Craz
39 EX M.C. Hammer, Pra 3 4 Nelson, (Can't Live Without Your) Lov 7 13 Phil Collins, Something Happened On EX  EX  Taylor Bayng, Jea,( 0f Stone
40 EX  Deee-Lite, Groove % in The heart 4 & Wilson Phillips, Release Me 8 8 New Kids On The Block, Tonight EX EX  Tyler Collins, Second Chance
A — INXS, Suicide Blonde 5 7 Jon Bon Jovi, Blaze Of Glory (From "Y 9 1 Wilson Phillips, Release Me EX EX Depeche Mode, Poticy Of Truth
A —  Suzanne Vega, Tom's Diner 6 8 Bell Biv Devoe, Do Me! 10 10 Dino, Romeo
A — Vanilla Ice, lce ice Bab 7 11 Maxi Priest, Close To You 1 19 Slau%hler, Fly To the Angels
A — James Ingram, | Don't !{ave The Heart 8 3 Poison, Unskinny Bop 1216  Bell Biv Devoe, Do Me!
A — Snap, Ooops tp 9 12 Phil Coliins, Something Happened On T 13 17 Jude Cole, Time For Letting Go
EX EX Mlcﬁael Bolton, Georgia On My Mind 10 14 The Righteous Brothers, Unchained Mel 14 14 Seduction, Could This Be Love
11 5 Janet Jackson, Come Back To Me 15 27 INXS, Suicide Blonde
12 17 Paul Young, Oh Girl B 2 K{per, Tic-Tac-Toe
13 24 Dino, Romeo 17 25 Alias, More Than words Can Say
}; %g ;a Ior7Dta:yne', g'eart 0f Stone {g ;g Breathe,CSay'AGPra er”
er 7, Can't Stop Winger, Can't Get Enu . .
16 EX  tanet Jackson, Black Cat 20 28 Janet Jackson, Black Cat Chicago P.D.: Dave Shakes
3 17 EX  James Ingram, | Don't Have The Heart 21 9 Nelson, (Can't Live Without Your) Lov 1 2 Seduction, Could This Be Love
] 18 19 Cheap Trick, Can't Stop Falling Into 22 32 The Righteous Brothers, Unchained Me) 2 5 Bell Biv Devoe, Do Me!
%g ;? Prm'fe,lTSiTves Ié\ The Tamp'lde ind g ;Z gllg Joek Jhat's ':IOIGHDH Styte 3 1 Janet Jackson, Come Back To Me
R . Michael Bolton, Geargia On Mine ndrew Ridgeley, Red Dress 4 11 The Adventures Of Stevie V, Dirty Cas

Baltimore P.D. Steve Perun 21 25 George Michael Pr:ymg For I‘Yme 25 11 Faith No More, Epic 5 3 Sweet Sensation lf Wishes Camgme
1 6 Phil Collins, Something Happened On T 22 EX INXS, Suicide élon e 26 30 Maxi Priest, Close To You 6 12 Go West, King Of wishlul Thinking
2 3 Wiison Phillips, Refease Me 23 EX  Johnny Gill, My, My, M 27 15 Poison, Unskinn 80[? 7 7 Stevie B, Love And Emotion
3 2 Gloria Estefan, Cuts Both Ways 24 EX  Black Box, Everybody VE]')’DOGY 28 34 Pebbles, Giving You The Benefit 8 13 M.L. Hammer, Have You Seen Her
4 4 Pavl Young, Oh Girl 25 Depeche Mode, Policy Of Truth 29 31 Vixen, How Much Love 9 14 Black Box, Everybody Everybody
S 8 Jon Bon Jovi, Blaze Ol Glory (From "Y A — UB40, The Way You Do The Things You D 30 24 St Paul, Stranger To Love 10 4 Mariah Carey, Vision Of Love
6 1 Billy idol, Cradle Of Love (From “For A — Vanilla Ice, Ice ice Baby 31 35 London Qulrebp{s, 1 Don't Love You An 11 16 Dino, Romeo
7 10 The Righteous Brothers, Unchained Mel A — Alias, More Than Words Can Say 32 40 Soho, Hlfpychlc 1221 George LaMond, Look into My Eyes
8 9 Go West, King Of Wishful Thinking (Fr A3} —  Heart, Stranded 13 17 Wilson Phillips, Refease Me
9 7 Janet Jackson, Come Back To Me 34 36 TKA, | Won't Give Up On You 14 18 Depeche Mode, Policy Of Truth
10 5 wilson Phillips, Hold On A5  —  Billy Idol, LA Woman 15 6 The Party, Summer Vacation
11 11 Roxette, It Must Have Been Love (From 36 EX  Paul Young, Oh Girl 16 20  Phil Collins, Something Happened On T
12 13 Sweet Sensation, If Wishes Came True A37  —  Warrant, Cherry Pre 17 23 George Michael, Praying For Time
13 17 Mariah Carey, Vision Of Love 38 EX Lisa Stansfield, This Is The Right Ti 18 10 George LaMond, Bad OF The Heart
14 15  Anita Baker, Talk To Me 39 33 Bruce Hornsby & The Range, Across The 1322 Maxi Priest, Close To You
15 16 George Michael, Praying For Time A0 —  Suzanne Vega, Tom's Diner . 20 24 TKA, | won't Give Up On You
16 18 Taylor Dayne Heart Of Stone A — UB40, The Way You Do The Things You D 21 28 Doc Box & B. Fresh , Slow Love
17 19 Lisa Stansfield, This Is The Right Ti . ¢ . EX EX Glenn Medeiros Featuring Ray Parker, 22 26 Pebbles, Giving You The Benefit
18 20 James Ingram, | Don't Have The Heart Cincinnati P.D.: Dave Allen EX EX Alannah Myles, Lover Of Mine 23 25 Taylor Dayne, Heart OI Stone
19 Ex  Nelson, (Can't Live Withou! Your) Lov 1 2 Poison, Unskinny Bop EX EX  Johnny Gill, My, My, My A24  —  The Righteous Brothers, Unchained Mel
20 12 Phil Collins, Do You Remember? 2 3 Pau Voun;i 0Oh Girl 25 27 Lisa Stanstieid, This s The Right Ti
EX EX Michael Bolton, Georgia On My Mind 3 1 Wilson Phi Iips, Release Me 26 29 Candyman, Knockin’ Boots
EX EX Breathe, Say A Praéer ) L) 7 Go West, King Of Wishful Thinking gFr A2 —  M.C. Hammer, Pray
EX EX  Cheap Trick, Can't Stop Falling Into S 8 Jon Bon Jovi Blaze Ol Glory (From Y A28 — 21In A Room, Wiggle It

6 5 Nelson, (Can't Live Without Your) Lov 29 30 Deee-Lite, Groove Is In The Heart
7 6 M.C. Hammer, Have You Seen Her A30  —  James Ingram, | Don't Have The Heart
#1 8 10 Depeche Mode, Enjoy The Silence A — Human League, Heart Like A Wheel
9 12 Bad English, Possession .
[g }? {} Jsanet JTaclson, Come Back To Me San Diego P.D.: Garry Wall
i nap, The Power X - |
0.7 M 12 13 New Kids On The Block, Tonight % ; Szll g::! D;‘S” rgghMe$low Love
Ve Bour Wossc Wx {i }; raxl P"Ite;"fﬁlo?)ehro VS(_;; 33 sohmay Gil y M{ "Wy
. . erosmi e Other Side : h i
Miam PO. Frank Amadeo | 1315 Sieve s, Love Ans Etir §' D uihe s othes s e ;
1 4 Wilson Phillips, Release Me 16 21 James Ingram, | Don't Have The Heart § 7 Troop, All I Do Is Think Of You Los Angeles P.D.: Jeft Wyatt
2 2 Paul Young, Oh Girl 17 20 phil Collins, Something Happened On T 7 16 Candyman, Knockin’ Boots 1 1 ¢ S
33 The Righteous Brothers, Unchained Ml 18 A Sweet Sensation, If Wishes Came True 8 12 Wilson Phillips, Release Me Dy i ety Haveltouleen Her
4 B James Ingram, | Don’t Have The Heart 19 25 After 7, Can't Stop . 9 9 Prince, Thieves In The Temple 3 Te '} voe, Do Mel
5 1 Mariah Carey, Vision Of Love 20 28 The Righteous Brothers, Unchained Mel 10 11 Maxi Priest. Close To You Al [ fenactasiielloe
6 7 Bruce Hornsby & The Range, Across The 21 22 Cheap Trick, Can't Stop Falling Into 11 13 M.C. Hammer Pra 5 g ’sa"" J“““;‘J C°w° Bahcl é’ Me
712 Phil Collins, Something Happened On T 22 23 Keith Sweat, Make You Sweat 12 4 Sweet Sensation, If Wishes Came True weeltsensalion [I{WishesICamaiTiue
& 3 Janet Jackson, Come Back o Me 23 24 Prince, Thieves In The Temple 13 14 Depeche Mode, Bolicy Of Truih 6 7 Keith Sweat, Make You Sweat
9 11 Go West, King Of Wishful Thinking (Fr 24 26 Michael Bolton, Georgia On My Mind 14 8 Kyper Tic-Tac.Toe 79 gepeche Mode, Policy O Truth
1010 Depeche Modk, Enjoy The Sience 25 2 Jude Cole, Time For Letting Go 15 21 Mariah Carey, Love Takes Time S oL raoThelpouer
11 9 Amta Baker, Talk +o Me % 9 Bnl)II Idol, Cradle Of Love (From "For 16 10 Keith Sweat, Make You Sweal g 12 SB:“" Box, EVF’Y”“&E."?W&Y
12 15 Taylor Dayne, Heart Of Stone 21 34 INXS, Suicide Blonde 17 19 Oino, Romeo }1 12 Thaec e And '(""'(k)?'s( ait \‘l)'D et ¢
13 6 Bad English, Possession 2y 30 WaRrDame, HEmIOMStong 18 18 Beats International, Won't Tak About 110 Meian Eorures Of Stevie ¥ Dirty Cas
14 21 Billy Idel, Cradie Of Love (From "For 29 31 Breathe, Say A Prayer 19 20 EnVogue Lies 5 1 P?"’ T':."’Y- V;S")T"h TL°V9|
15 13 Gloria Estefan, Cuts Both Ways 30 18 Motley tNEMDOM Go Away Mad (Just 20 29 Vanila Ice, ice Ice Baby IR ""“P' »tevgs n ev emple
16 19 Prince, Thieves In The Temple 31 35 Vixen, How Much Love 21 24 After 7, Can't Stop } 3 :aéu riest, h}se To You
17 14 Roxette, It Must Have Been Love (From A3z —  Dino Romeo 22 72 Pebbles, Giving You The Benelit 12 11 K 'FH”'""L‘"'R ray
18 17 New Kids On The Block, Tonight A3l —  Black Box, Evergbody Everybody 3 23 Black Box, Everybody Everybody 7 i [I rost, La lda(z)a
19 18 Elton John, Club At The End Of The St A34  —  Janet Jackson, Black Cat 4 26 James Ingram, [ Don't Have The Heart 1B 2 SnadVo e ’80 & This B
20 25 Cheap Trick, Caf't Stop Failing into A¥  —  Alias, More Than Words Can Say 525 TKA, | won't Give Up:On You 19 Al ianesseearauciins|Belove
21 20 Wilson Phillips, Hold On %6 27 Lisa Stansfield, This Is The Right Ti 0 23 The Tie. Jerk Ot
2 2 Lisa Stansfield, You Can't Deny It 7 28 George Michael, Praying For Time 21 25 TKA | Won't Give Up O
23 24 Indecent Obsession, Tell Me Somelhing 28 30 Ton :’Tonp Tone!, Feeis Good 537 Jommoy e s P You
24 21 Don Henley, How Bad Do You Want It 29 EX Janet Jackson, Black Cat 23 % Do omeo v MY
25 28 M.C. Hammer, Have You Seen Her A0 — The Boys, Crazy P Cm‘:},' OLHBJOM‘ 0, D Boy/D
2 23 George Michael, Praying For Time A — Tyler Collins, Second Chance 25 15 Torer Collins. Cirks Nite oo Doy/Urea
21 30 Michael Bolton, Georgla On My Mind A — UBA0, The Way You Do The Things You D % » JY" . Hed '!’“s k‘é '“
28 EX  Breathe, Say A Prayer L] EX  EX  Indecent Obsession, Teil Me Something 27 3% wa’v:iet :: Is::(,xena'c 2
QY T ehnayCH. by, My, My ) . EX EX George LaMond, Look Into My Eyes 28 31 Lisa Stansfield, This is The Righl Ti
0 —  Alias, More Than Words Can Sa Milwaukee P.D.: Mike Berlak X EX  Glenn Medeiros Featuring Ray Parker, 29 33 Tony! Toni! Tone!, Feeis Good
A —  Pebbies, Giving You The Benefi 11 Wilson Philips, Release Me X EX  Sydney Youngblood, I'd Rather Go Blin 30 35 Candyman, Knockin' Boots
22 Go West, King Of Wishiol Thinking (Fr X JEX {BrealiniSariatniarer 3 @ George Michael, Praying for Time
3 3 Glenn Medeiros Featuring Bobby Brown, " A32  — Vanifla ice, Ice Ice Baby
4 4 Bad English, Possession 33 EX Ms. Adventures, Undeniable
§ S Bruce Hornsby & The Range, Across The 34 EX Deee-Lite, Groove Is In The Heart
& & Janet Jackson, Come Back To Me °n A3 — T{Iev Collins, Second Chance
7 7 Michael Bolton, When I'm Back On My F 4 A —  Elisa Fiorillo, On The Way l{p
TAMPA RAY 8 8 Phil Collins, Do You Remember? A — Beats International, Won't Talk About
18 3 ls)epechse Mod&.’ En;'o‘me Sgence e f
. 1 weet Sensation, |1 Wishes Came True
Tampa 0.M.: John Clay 1t 1 Phil Collins, Somethin Na?‘pened onT
1 1 Bell Biv Devoe, Do Me! 1212 Jude Cole, Baby, It's Tonight \
2 3 Wllcson Phillips, Release Me 5 }i E?.Z"" ?ay:e,c ea'rts t01 Srtullze ot Seattle P.D.: Tom Hutyler \
3 2 M.C.Hammer, Have You Seen Her ap Trick, Can't Stop Faliing Into i
A 2 Sweet Sensation, It Wishes Came True 15 15 Taylor Dayne, I Be Your Shelter N sl DD ) )
5 5 Janet Jackson, Come Back To Me 16 16  New Kids On The Block, Tonight 3 4 Poison, Unskinny Bo Philadelphia P.D:: John Roberts
3 6 Snap, The Power 1717 James ingram, | Don't Have The Heart 1 5 MC. H'ammer, ave gou Seen Her 1 2 Bell Biv Devoe, Do Me!
77 Manah Carey, Vision Of Love 18 18 Babytace, My Kinda Girl 5 6 Nelson, (Can't Live Without Your) Lov 2 S Cynthia & Johnny O, Dream Boy/Drea
8 8 Keith Sweat Make Yoo Sweat 19 19 Breathe, Say A Prayer ! § 8 Jon Bon Jov, Biaze Of Glory (From Y 31 Jonmay G, Rub You' The Right Wa
910 Maxi Priest, Close To You 2 20 George Michael, Praying For Time 7 10 Cheap Trick, Can'l Sto FalYlng Into 4 6 Sweet Sensation, If Wishes Came 1Yme
10 11 Johnay Gitt M Mg M{ 21 21 Expose, Your Baby Never Looked Good 1 8 11 Bel glv Devoe, Do MeP 5 3 MC. Hammer, Have Yoo Seen Her
119 New Kids Gn The Black, Tonght 2§22 |radilvoungy0nlGir 9 12 Prince, Thieves In The Temple 6§ 21 The Righteous Brothers, Unchained Mel
12 14 AMer 7, Can't Stop Z 23 Don Henley, How Bad Do You want t? 10 13 Phil Collins, Something Happened On T 7 '8 Seduckion, Could This Be Love
13 13 Prince, Thieves In The Temple 24 2 Jude Cole, Time For Lpttm% Go 11 14 Paul Young, Oh Girl 8 4 Janet Jackson, Come Back To Me
14 16 Dino, Romeo ) 2 75 Nelson, Eta'!" Live Without Your) Lov 1215 Jude Col ime For Letting Go 9 11 Black Bot, Evérybody Everybody
15 17 Troop, All { Do Is Think Of You EX EX After7, Can't Stop . 13 18 Indecent Obsession, Tell Me Something 10 28 Jon Bon Jovi Blase B Glory
16 18  Pebbles, Giving You The Benefit EX EX The Righteous Brothers, Unchained Mel 14 17 Taylor Dayne, Heart Of Stone 11 9 Billy Idol Cradle Ol Love
1713 Depeche Mode, Policy Of Truth EX X Maxi Priest, Close To You 15 19 Dino, Romeo’ 127 Tyler Collins, Girls Nite Out
18 20 George Michael, Praying For Time 16 20 The Righteous Brothers, Unchained Mel 15 14 Whispers, inmocent
13 21 Lisa Stansfield, This Is The Right Ti 17 21 Depeche Mode, Policy Of Truth 14 18 George LaMond, Look Into My Eyes
20 23 James ingram, ) Don't Have The Heart 18 22 Glenn Medeiros Featuring Ray Parker, 15 19 Poison, Unskinny Boj
21 22 Black Box, Everybody Everybody 19 27 Janel Jackion, Block Cat 16 15 Keith Sweat. Make You Sweat
22 24 Jude Cole, Time For 9""‘% Go 20 30 George Michael, Praying For Time 17 22 Wilson Phillips, Release Me
23 25 Sydney Youngblood, I'd Rather Go Blin 21 24 James Ingram, | Don't %iave The Heart 18 27 George Michael, Praying For Time
24 27 Candyman, Knockin' Boots 22 25 Duran Duran, Violence Of Summer (Love 19 20 The Adventures Of Stevie V, Dirty Cas
25 26 Beats International, Won't Talk About 23 26 Breathe, Say A Prayer 20 29 Phil Collins, Something Happened On T
2% 28 Tha Righteous Brothers, Unchained Me! A4 28 Vixen, How Much Love 21 Ex Vanila lce Ice e Baby
77 29 ML Hammer, Pra Minneapolis P.D.: Greg Strassell 25 29  Michael Boiton, Georgia On My Mind 22 23 Glenn Medeiros, All I'm-Missing Is Yo
28 30 Doc Box & B. Fresh , Slow Love . . 26 EX Pebbles, Givirg You The Bene’il 23 28 Pebbles, Giving You The Benefit
29 EX  Vanilla Ice, ice ice Baby 1 1 Prince, Thieves In The Temple 21 EX  Johany Gill, My, My, My 24 25 Dino, Romeo
A3 —  Manah Carey, Love Takes Time 2 3 Stevie B, Love And Emotion 3 EX Lisa Siansfield The 15 The Right Ti 25 25 Depeche Mode, Policy Of Truth
A — The Boys, Crazy 35 Bell Biv Devoe, Do Me! 29 EX After 7, Cant Sto 2% 30 Maxi Priest, Close To You
EX EX Indecent Obsession, Tell Me Something 4 2 The Time, Jerk Out 30 EX  Alias, More Than elo:ds Can Say 27 EX Janet Jackson, Biack Cat
EX EX George LaMond, Look Into My Eyes 5 7 Dino, Romeo A —  Black Box, Everybody Everybody 28 31 Taylor Dayne, Heart Of Stone
EX EX Glenn Medeiros Featuring Ray Parker, €& 10 Janet Jackson, Black Cal A —  Mariah Carey, Love 1Yakes ¥ime 2% EX IN{S Suicide Bionde
EX EX Tricia Leigh Fisher, Emply Beach 7 13 George Michael, Praying For Time EX  EX  Guys Next Door, | Was Made For You 30 33 Breafhe, Say A Prayer
£ lex Breatte |Say]A l;raacy:'c . X gl [asyinectlooseyiol O gy EX EX INXS, Suicide Bionde 31 32 Lisa Stansfield, This Is The Right Ti
B EX NS, Sucde Blonde 10 & Sweel Sensalon, il Wishes Came True | X EX Molly Crue, Same OF Stuaton (50 335 Th Sond Tore Tacs o
1116 Black Box, Everybody Everybady 3 EX  Nelson, Love And Affection

Warrant, Cherrg Pie
{

INXS, Suicide Blonde

2% 29 Howard Hewet\,[li [ Could Only Have That
27 33 Kyper, Tic Tac Toe
28 31 Michael Franks, The Art Of Love
2 32 ron Wheeler, Livin’ In The Light
30 34 Bell Biv DeVoe, B.B.D. (I Thought It Was
31 35 Today, | Got The Feeling
3 32 36 Janet Jacksen, Black Cat X
New York P.D.: Vinny Brown 33 45  Sidney Youngblood. I'd Rather Go Blind
1 1 Janet Jackson, Come Back To Me ﬁg - 'S‘é’:l’cﬁg:n r,e:%;v!:kes lime)
2] oomuelies ey 36 37 Per, Someone Like You
31 [ Dabytachiny s 37 38 Brenda Russell, Stop Running Away
5 8 Black Boe Ceerybody E erybody 38 41 Force M.D.'s, Are You Really Real?
§ 6 Jomnoy il Mo, 39 43 Tyler Collins, Second Chance
707K ."‘" 1t Ia'akey% yS st 40 46 Something Special, U Can Get Me Anytime
3 9 Tom Twe'?f e Coe 1 4 ?uincy Jones Fumn’n\g Stedah Garrett, |
3 5 A?:gﬁogla’n'lo?ts ee 42 48 Tracie Spencer, Save Your Love
b b 43 50 Jonathan Butler, Heal Our Land
JI ] Troog, ANl Do Is Think Of You 4 53 Boogie ‘oductions, Love's Gonna
L, 8 3 e
13 12 Whisvers hanosent 4 55 Dianne Reeves, More To Love
M I3 Wik Howard, Unii You Come Back ToMe | 37 36 Olver Cheatham & Jocelyn Brown. Turn
15 16 Melba MoouhDO You Really Want My 49 57 James ingram. | Don't Ha{te The Heart
B B nsticd Thi fs The Right Time S0 38 Father Mb, Treat Them Like They Want To
18 18 Lalah Hathaway, Heaven Knows g% g? 5;;""135‘:' fJ'ﬁng%';k'"E AtYou
19 20 Pebbles, Guing You The Benefit 2380 Soul il ol Pene
20 19  Lisa Stansfieid, You Can't Deny It 54 62 )C Lodge, Selfish Lover
21 24 Johnny Gill, Fairweather Frien 55 63 Cameo, T&se Quarters
22 23 Kiara, You're Righl About That 5 64 The Pointer Sisters, Alter You
23 2 The Family Stand, Ghetto Heaven S 85 Toneoier Sisiers.
24 25 Force M.D's, Are You Really Real? A58 — T "That's My Attitude
g g? aowlapilﬂe'watlt. ShTovae A5 — m;«: 8and, Someone To Love
axi Priest, Close To You i g
21 30 Howard Hewett,If  Could Only Have That | 48— Beats Internatignal, Won't Talk About It
28y 250QthetWinangy Alkuend 62— The Famiy Stand in Summer I Fall
29 37 Bell Biv DeVoe, B.B.D. (I Thought It Was R85 Ome Covse Om Ehteey umier ) fal
30 38 Mibra, Go Outside In The Rain BEA . Downs MeEor Pact Of We pe,
31 39 Janet Jackson, Black Cat A65 — The Braxtons Bocd Life
32 32 Miki Howard, Come Home To Me i !
33 33 Diana Brown & Barrie K. Sharpe, The
34 36 Keith Sweat, Merry Go Round
35 40 Teena Marie, Here's Looking At You
A% — gumcy Jones Featuring Siedah Garrett, | &
A3 —  Prince, Thieves In The Temple (/
A8 —  Soul Il Soul, People
39 34 Basic Black, She's Mine
E‘g E3X5 geny_ Sg:le, ||1, Io'goidrVou (L)nce =
oogie Down Productions, Love’s Gonna C M
EX EX Poor Zlgh(eous Teachers, Rock Dis Funky Atianta X P.D. Mike Roberts
BB Oice calle e o 31T Eegue: ore: Foets Good
-Nice, Call Me D-Nice ue, Lies
EX EX A Tribe Calied Quest,cﬁonita Appiebum 3 8 Janetoﬁac&son, Come Back To Me:
EX EX Master Ace, Me And The Biz 4 14 Pnnce, Thieves In The Temple
EX EX Tracie Spencer, Save Your Love § 5 e Winans, A Friend
EX EX Sybi, | Wanna Be Where You Are € 9 Najee, !'ll Be Good To You
EX EX  Public Enemy, Brother's Gonna Work It ; 1{ M,"Btl;yaslierasz"l To M
i r, Talk To Me
$ 3 After7, Can't Su')x
10 10 Johany Gill, My, My, M
1 7 Manah Carey, Vision Of Love
12 2 Regina Belie, This Is Love
13 4 Whispers, Innocent
14 15 Meiba Moore, Do You Really Want My
15 16 Lalah Hathaway, Heaven Knows
N } ., 16 17 Johany Gill, Fairweather Friend
Pittsburgh P.D.: Eric Faison }78 g ;mmé Ll
11 Tony! Tonit Tone!, Feeis Good 19 19 Michael Coopey, Over And Over
27 EnVogue Lies 20 27 Howard Hewett, If | Could Only Have That
3 7 Prince, Thieves In The Temple 21 21 Black Box, Everybody Everybod)
; ; H"E Céaéy body Everyboc 2 33 Jonathan Butler, Heal Our([andy
e W, 44 23 2 Kuara, You're Right About That
6 3 M.C. Hammer, Have You Seen Her 24 2 Body, Touch Me U
I R G [ L 25 78 Fathér MC, Treat Them Like They Want To
9 11 Maxi Priest Gose To Youre 2 40 Bell Biv DeVoe, B.B.D. (1 Thought it Was
10 14 LL Cool J, The Boomin' System 27 35 Samuelle, So You Like Whal You See
{ WA 28 36 Nayobe, | Love The Way You Love Me
11 12 The Adventures Of Stevie V, Dirty Cash 29 39 Janet Jackson Black Cat
1213 Whispers, Innocent 30 37 Lisa Stansheld, This Is The Right Time
13 16 Samuelle, So You Like What You See 31 38 Quincy jones Featuring Siedah Garrett |
14 4 Poor Righteous Teachers, Rock Dis Funky 2 n 8asuzyBIacl She's Muse 2
15 17 Lalah Hathawak Heaven Knows 33 3 Dino, Romeo
16 18 Oleta Adams , Rhythm Of Life 31 31 Jeff Redd, Love High
}Z ;g gdzyobeo,olo Lovlt; The Way You Love Me A35  —  Maxi Priest, Close To You
nap, Ooops Up e i
19 21 Usa Stansfield, This Is The Right Time N T S marie e Lookpe At You
g? ;; ;h'q:vé'lfe'fz AMF;mngo Round A38 — Tracie Spencer, Save Your Love
2 % Rajee I Bs Cood TaYou 33 41 Teddy Pendergrass & Lisa Fisher, Glad To
ajee, 10 OALOUA 40 29 Luke Featuring The 2 Live Crew, Banned
23 21 Johnay Gill, Fairweather Friend 41 18 Babyface Myﬁ(inda Girt
N0 NN Calmelinice 42 30 Terry Stecle, If | Told You Once
25 28 Kiara, You're Right About That
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Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

The Most Hit Music

SIRE 4-19798/WARNER BROS.

Billboard, copyright 1990. () Tracks with the greatest airplay gains this week.
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RADIO IR

WW1 Tops Billhoard Awards; GSN, ABC Rule
The Gountry Side; GBS Sharpens Urhan Edge

LOS ANGELES—The Westwood
One Radio Networks are once
again the big winners of Billboard’s
Radio Awards, taking two of the
five categories in the network-and-
syndicated-programming division.
Global Satellite Network and ABC
Radio Networks continue their
dominance in the rock and country
categories, respectively, while CBS
Radio Networks picks up its first
award in the urban category.

WW1’s deuce coup in the adult
and top 40 category are especially
sweet, since it is the third consecu-
tive victory for “Dick Bartley’s
Original Rock & Roll Oldies
Show” and second consecutive win
for “Casey’s Top 40.” Both shows,
ironically, are hosted by personal-
ities that joined WW1 after leaving
other networks.

Bartley’s WW1 show has been
running since February 1988. WW1
VP programming Gary Landis says
“Bartley is to oldies what Casey is
to top 40, and what Larry King is to
talk: a bona fide franchise.”

According to Landis, in recent
months the Bartley show has been
enhanced by the addition of custom-
ized elements. The new local identi-
fiers are dropped “inside program
elements of the show, rather than
liners at commercial breaks.” He
says this is part of a growing em-
phasis on localization that WW1 is
employing on a.number of shows.

Kasem’s countdown at WW1 has
been running since January 1989.
According to Landis, the show has
been successful, because WW1 has
done little tampering with the suc-
cessful formula. The success of
“Casey,” he says, is not because of
what we have done differently, but
a testament to identifying what
works and executing it consistently

week in and week out.”

GSN president Howard Gillman
credits the phone communication
system, production staff, and host
Bob Coburn for the fourth consecu-
tive award for “Rockline.’”’ The
heavily imitated, 90-minute, live
callin show, which has been airing
since May 1981, recently celebrated
its 500th show Sept. 3 with guests
the Black Crowes and Colin James.

NEIWORKS

VA==

SYADIGATION

by Craig Rosen

“The show has gotten a little
tighter, but for the most part, the
concept has endured,” says Gill-
man. “It was a great show to begin
with, and it remains the best show
in rock radio.”

ABC’s ‘““American Country
Countdown With Bob Kingsley”
also picks up its fourth consecutive
award. “ACC” is the longest-run-
ning of the winners. It made its de-
but in October 1973. Back then,
Kingsley was producing the show.
It wasn’t until five years later that
he became the show’s host as well.

“It’s a constant challenge to keep
something that has been on the air
this long new, fresh, exciting,” says
Kingsley. “People hear these songs
all week long on most stations, so
we have to present the show every
week like it’s a special.”

According to Kingsley, new jin-
gles are added every few years, but
like the other successful count-

Riley Shepard

SPINNING

- ]

Gary Romero

471 E. Main St., Suite 3
Ventura, CA 93001 U.S.A.
Tel: (805) 641-3105

FAX: (805) 653-0106

230 E. 87th St., Suite 3B

YLl

L

New York, NY 10128 U.S.A.
Tel: (212) 360-6746

downs, the show remains basically
the same.

CBS’ “On The Move” picks up its
first Billboard award this year. The
show, hosted by Tom Joyner—also
the major-market-black-radio-air-
personality winner for his work at
WGCI-FM Chicago and KKDA-FM
Dallas—and produced by Los Ange-
les-based Cutler Productions, was

launched in January 1987, a year |

and a half after Joyner became a
“flyjock,” doing mornings in Dallas
and afternoons in Chicago.

Cutler credits Joyner, writer
Brad Sanders, engineer Sonny
Dee, on-line producer Ken Cauth-
ern, and a cast of comedy perform-
ers for the show’s success. ‘“Tom is
the star, but unlike most radio
shows, we’'ve got 12 different peo-
ple on the show,” Cutler says. Over
the years, the show has “changed to
keep up with urban radio” by incor-
porating more ‘‘topical comedy.”
Cutler also points out that the addi-
tion of Dee to the show, a year and
half ago, has helped it sound more
contemporary.

AROUND THE INDUSTRY

ABC’s “American Top 40” is tak-
ing its “Long Distance Dedication”
to new lengths. During the Mideast
crisis, the show will dedicate one
song every week to U.S. military
personnel stationed overseas.
“AT40” has been broadcasting on
Armed Forces Radio since 1971, but
is not available in Saudi Arabia. So
that servicemen can listen to the
dedications, “AT40” will be provid-
ed on tape so that ships stationed in
the Persian Gulf can air the show
over their PA systems. Those wish-
ing to make the special dedications
should address them to Mideast
Long Distance Dedication, ¢/o ABC
Radio Networks, Suite 555, 3575 Ca-
huenga Blvd. West, Los Angeles,
Calif. 90068.

Global will present “Crosby,
Stills & Nash Live In Concert And
More” Thursday (13). The 90-min-
ute show, which will be broadcast
live from San Francisco, will fea-
ture a performance and a call-in in-
terview. About a dozen Global affili-
ates will send listeners to San Fran-
cisco to watch the show live.

Satellite Music Networks’ Z-
Rock was scheduled to simulcast
the debut of the Queensryche single
“Empire’’ with MTV’s ‘“Head-
banger’s Ball.” Z-Rock air personal-
ity Tyler Mason was responsible
for setting up up the deal ... To
mark the 20th anniversary of the
legendary guitarist’s death, Uni-
star Radio Networks’ will present
“The Jimi Hendrix Story” during
the weekend of Friday (14)-Sept. 16.
The three-hour tribute is hosted by
WYSP Philadelphia air personality
Ed Sciaky.

Who was first on the rare Band
Of Joy recording ‘‘Adriatic Sea
View,” featuring Robert Plant and
John Bonham in their pre-Led Zep-
pelin days? Radio Today Enter-
tainment’s “Rarities” shortform
ran the rare track on Aug. 31, but
the producers of “Rock Over Lon-
don” claim they were first. ROL’s
Paul Sexton says his show ran the

(Continued on next page)
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NETWORKS AND SYNDICATION

(Continued from preceding page)

rare track during the weekend of
June 23-24. Meanwhile, Asia’s John
Wetton is set to co-host the weekly
album rock version of “ROL” the
weekend of Sept. 29-30.

Dyana Williams will join WLIB
New York personality Gary Byrd
as the new co-host of MJI Broad-
casting’s “Star Beat.” Williams is
formerly of WDAS-FM Philadel-
phia and WHUR Washington, D.C.

Veteran KATZ St. Louis OM/PD
Rod “Dr. Jockenstein” King has
set up a company called Midnight
Media to syndicate the Saturday
night party show he does from a lo-
cal club, now known as the “Satur-
day Night Soul Serenade.” In its
current form, the show has a heavy

They All Laughed When He Visited ‘Piano.” Singer Tony Bennett, right, visits

R&B oldies/blues content. King can
be reached at 314-241-6000.

HELTON & HOLLYWOOD

Lon Helton has left Emerald En-
tertainment Network’s three-year-
old “Nashville Live,” which is syn-
dicated via satellite to more than
180 stations in the U.S. and more
than 30 stations in Canada. Gerry
House will host the program in the
interim, while the search is on for a
new permanent host.

Meanwhile “Hangin’ With Holly-
wood,” the live satellite party show
hosted by KIIS Los Angeles jock
Hollywood Hamilton, has left the
Unistar fold. The show is now syn-
dicated by James Paul Brown En-

New York’s Penny Lane Studios to record a guest appearance on Marian
McPartland’s National Public Radio show, “‘Piano Jazz."” Also pictured, from left,
are Penny Lane’s Ed Trebanco, Alan Varner, Nancy Layburn, and Marie Merren.

McPartland is seated at the piano.

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
840 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

LIFT Disc§lay Inc. 115 River Road,

Edgewater

707020, Tel.: 201/945 8700,
9458863, 9458412, Fax:201/9459548.

LIFT.

Systems withafuture.

tertainment, which also syndicates
the top 40 “Hitline USA.” “Han-
gin’ ’’ will continue to originate
from Unistar’s custom-made Holly-
wood studio, and Carl Goldman
will continue to produce the show.

Goldman, one-time Unistar VP/
special programming, has also left
the network. Besides producing
“Hangin’,” he is consulting KBET
Santa Clarita, Calif., which he plans
to buy. KBET was the station in-
volved in a squabble with KKBT
Los Angeles over the use of the slo-
gan “the Beat’’ last year. Under
Goldman’s guidance, the station has
dropped AC in favor of Unistar’s
oldies format.

Switchboard Sousa. Classical WQRS Detroit's Sousa Kazooza promotion drew
15 contestants to a local comedy club to compete for the vintage Sousaphone
pictured here. Contestants played Sousa marches on a musical saw, the “nose
flute,” an Amiga computer, and, in the case of winners Martha Corbin, Martha
Gregory, and Elizabeth Pamerleau, by blowing on their forearms. Seen here are
Pamerieau, WQRS' Paul Russell, Corbin, Gregory, and WQRS' Dave Wagner.

Billboard's

of Heweek

Joe Krause
KLXK Minneapolis

IT CAN’'T BE EASY to reimage KQRS Minneapolis as
a heavy metal station. In the mid-'80s, when other
mainstream rockers were only beginning to see classic
rock as a threat to their upper demos, KQ was already
occupying not only the classic rock niche but the oldies
FM position in addition to its own. KQ’s entrenchment
in the classic rock position may have had something to
do with why rival KLXK signed ontwo years ago with
a broad-based “classic hits” format, not classic rock.

But now, under new PD Joe Krause, KLXK is final-
ly trying to steal the classic rock niche. In one promo,
a listener says that it’s nice to have a station where
she doesn’t have to hear the Beatles followed by Guns
N’ Roses. There is also one with the line, “If the sta-
tion you grew up with hasn’t grown up with you,
here’s where you can hear the classics all the time.”

KQRS has hardly suffered since Krause came in. In
the spring Arbitron, KQ was up 8.3-10.3 12-plus, mak-
ing it second in the market, after full-service AM
WCCO’s 16-share. But since his arrival in March,
Krause has put KLXK back on the map. In the Arbi-
tron, it was up 2.0-5.7. In the June/July Birch, it was
up 4.9-7.2 while KQ was steady 9.7-9.8.

KLXK made the switch from easy listening WAYL
two years ago, back when a station giving up the only
easy position in the market was still unusual. It was
launched with a broad classic hits format that ranged
from mainstream oldies to Bruce Hornsby currents.
And until oldies KQQL came on, that seemed to be
just fine, with KLXK doing as well as a 6.8 in fall 1988.

“This station was basically three different for-
mats—oldies, gold-based AC, and classic rock,” he
says. “When they put it on, there was a hole a mile
wide and research showed that they could pull a 10-11
share. Then KQQL signed on and KLXK felt they
could defend both fronts, but it didn’t work that way.”

When Krause came in, KLXK did what some classic
hits outlets like KSD St. Louis have already done, and
what others, like WOFX Cincinnati, are only doing
now—it refocused toward classic rock. It also gave
away a series of “classic concert” trips to see the Roll-
ing Stones in Europe, Eric Clapton in San Francisco,
Knebworth, and the like.

But KLXK did not switch positions to “‘classic rock”
on air. Part of that may be KQ's use of the slogan. But
Krause, who sees AC KSTP-FM (KS95) as one of his
targets also, says his alma mater, WKLH Milwaukee,
“was basically a classic rock station, but by being clas-
sic hits, we could go a little more pop than we might
have otherwise.

“Not only are we positioned saleswise right be-
tween KQRS and KS95, but even on the dial we're
right between the two stations. Not only can I steal
from KQ, I can steal from KS95 because I'll play Win-
wood or a Simon & Garfunkel cut that KQ would nev-
er touch. I'm probably deeper on Billy Joel than KQ.”

So how did Krause reimage KLXK without becom-
ing “classic rock”? “We just told them who we were
and what we did . . . Besides ‘no heavy metal,’ we also
said ‘no bubblegum oldies’ and we ran a promo where
a Neil Sedaka record is machine-gunned.”

This is a midday sample of KLXK: Bob Seger,
“Against The Wind”; Hollies, “Long Cool Woman In
A Black Dress’’; Fleetwood Mac, “Second Hand
News”; Rare Earth, “(I Know) I'm Losing You”; Big
Brother & the Holding Co., “Piece Of My Heart”; Roll-
ing Stones, “Get Off Of My Cloud”; Bruce Spring-
steen, ““10th Avenue Freeze Out”; Simon & Garfunkel,
“Sounds Of Silence”’; Bad Company, “Shooting Star”;
and Van Morrison, “Moondance.”

Krause began programming in 1976 at what is now
KROY Sacramento, Calif. He also programmed
WFBQ Indianapolis (‘‘without {morning team] Bob &
Tom, unfortunately”) before ending up as assistant
PD, then PD at Doubleday’s WAPP New York, where
his national PD was Dave Hamilton, now PD of
KQRS. Besides WKLH, Krause has also programmed
classic rock WCSX Detroit. Between PD jobs, he has
written a radio textbook and, after leaving WCSX,
tried launching a free-lance film and video company.

When Krause came to the Twin Cities, Hamilton
called and welcomed him to town. But since the
“heavy metal” promos began running, Krause admits
that things between the two PDs have become
strained. KQ runs a number of promos emphasizing
its heritage, including one with the line, “Don’t be
fooled by cheap imitations.” It also runs a $5,000 “No
Repeat Day”’ promotion against KLXK’s “No Repeat
Work Week.”

As for the issue of trying to reimage one of the
most notoriously conservative rock stations in the
country as an immature hard-rock outlet, Krause ad-
mits outright that KQ “isn’t that hard” musically.
“We may duplicate a lot of music. But if you talk to a
lot of adults, they like KQ but they still have an image
of it as heavy metal because that’s what they grew up
with. Perception is reality and a lot of them really do
think it's too hard.

“We’re the new person in the market and we're get-
ting listeners from [eclectic rocker] KTCZ and KS95.
Our female cume is up, especially in 18-34. KQRS is
benefitting from improved TSL because they've
changed to a degree and that has helped. So has the
no-repeat promo and the $5,000.

“ still wish someone would come into the market
and give KQRS problems on the younger end {so they
would have to toughen up] ... I don’t want to beat
them 12-plus. Their 18-24 numbers are just monstrous
But I do want to tie or beat KQ 25-plus. We were at a
6.3 in the first summer Arbitrend, so I think we can co-
exist because we seem to be doing it now. KQ is
healthy. My station is becoming healthy.” SEAN ROSS
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GCountry KPLX Dallas Is Big Winner In Billboard Radio Awards

NEW YORK—Two years ago, no ra-
dio station won more than three out
of five categories in the Billboard Ra-
dio Awards. Last year, three stations
scored four out of a possible five
awards. And this year? Country
KPLX Dallas has become the first
station to win all five Billboard Radio
Awards in its format since AC
KFMB-FM San Diego in 1987.
Besides being named major-mar-
ket country station of the year,
KPLX won for best major-market
PD (Bobby Kraig), MD (Mac Dan-
iels), promotions director (Susan
Fine), and air personalities (morning
team Harmon & Evans). Kraig and
Daniels are repeat winners from the
1989 awards. The year before, KPLX
won in two different categories: best
station and best promotions director.
Then again, it was a good year for
multiple radio winners overall. Thir-
ty-nine stations divided the 1990 Bill-
board Radio Awards, compared to 47
last year. Awards also go to four syn-
dicators and eight record labels.
Those awards will be picked up at a
reception Thursday (13) at Boston’s
Copley Plaza Hotel during the Nation-

al Assn. of Broadcasters convention.

WEBE Bridgeport, Conn., which
won four awards last year for best
small-market AC station, PD, MD,
and air personality, won the same
four this year. It is sharing the four
honors with album KLOL Houston.
KLOL, which has had a much higher
profile in the industry since the debut
of its hard-rocking nighttime show
“Outlaw Radio,” went from no
awards last year to four this year,
winning as best major-market rock
station, and for best PD (Ken Antho-
ny), MD (Patty Martin), and promo-
tion director (Doug Harris).

In the top 40 category, this year’s
biggest slate of awards went to KIIS
Los Angeles, which won as major-
market station of the year. Morning
man Rick Dees repeated as best air
personality. Karen Tobin was promo-
tion director of the year. (Additional-
ly, former KIIS PD Steve Rivers won
the major-market PD of the year
award for his role in WZOU Boston’s
comeback over the last year.) This is
KIIS’ best award showing since the
summer of 1984, when—about the
same time as its now legendary 10-

share lead of the market—it swept

the 1983 Billboard Radio Awards.
The most talked-about radio sta-

tion of the past 12 months, “Power

Billboard.
LRADIO
A
tl

Pig” WFLZ Tampa, Fla., won two
awards—medium-market top 40 sta-
tion of the year and PD of the year
(Marc Chase). You can tell the Jacor-
owned station has had some influ-
ence since its debut: The station that
won the other two medium-market
top 40 awards, KOY-FM (Y95) Phoe-
nix, is the “party pig.”

On the urban side, WGCI-FM Chi-

cago—which won best major-market
station two years ago—retrieves the
award this year from its pioneering
black AC rival WVAZ (V103). WGCI-
FM and medium-market WZAK
Cleveland are tied for the most
awards this year with three, al-
though Tom Joyner—the “flyjock”
WGCI shares with KKDA-FM Dal-
las—also won one for his syndicated
countdown, “On The Move With Tom
Joyner,” the first time that show has
won since its late-’80s debut. Joyner
has won for his multicity on-air work
for the last four years.

Other achievements of note: KOST
Los Angeles has won the major-mar-
ket-AC-station-of-the-year award for
four years in a row, even before it
was No. 1 in the market, as it is now.
Medium-market WLTF Cleveland—
not a winner last year—took the me-
dium-market-AC-station and PD
awards. Country WAMZ Louisville
repeated two awards (PD and air per-
sonality) and added a third one for
MD. All three go to the same person,
Coyote Calhoun.

This year’s Awards also has its
first tie since 1983: Top 40 KKXX Ba-

kersfield, Calif., and WKCI New Ha-
ven, Conn., shared the small-market-
station-of-the-year award. Ironically,
the AM station whose 1988 move to
FM pushed KKXX and its staff to an-
other owner and frequency, country
KUZZ, also took two awards.

As some do every year, several
awards went to staffers who are no
longer with the station or company
where they were nominated. Former
WBLS New York PD Ray Boyd won
the major-market-urban-PD award
this year. Steven J. Ross from WGCI-
FM won best major-market urban
MD after leaving the station. Both
Boyd and Ross were at their stations
during the balloting. Former Virgin
VP of AC promotion Steve Zap was
already at Warner Bros.; he won the
national AC award.

Nominees for Billboard’s radio
awards were chosen by blue-ribbon
panels of radio and record profession-
als, along with Billboard staffers,
during the spring. Ballots were
placed in the July 30 issue of Bill-
board for open voting.

This story by Sean Ross with Don
Fluckinger.

RADIO STATION OF THE YEAR

CRITERIA GUIDELINES: BEST OVERALL STAFF...BEST OVERALL ENTERTAINMENT PACKAGE...PROFESSIONALISM...STREET PRESENCE...COMMUNITY INVOLVEMENT.

...MARKET STATURE

TOP 40

ADULT

BLACK

COUNTRY

ROCK

KIIsSFM

KOST

Al L

L KPLX 895

* | 103 FM weer
KilS KOST WGCI-FM KPLX KLOL

Los Angeles los Angeles Chicago Dalias Houston

Ton 227 ,,gap"k’,m — D osWSIXm KBE®,
T TR . il . 98

i 973FM

WEFLZ WLTF WYLD-FM WSIX-FM KBCO

Tampa, FL Cleveland New Orleans Nashville Denver

SMALL | MEDIUM | MAJOR

KKXX
Bakersfield, CA

WKCI

POWER 105.3FM Mﬂfﬂ"“l‘

New Haven, CT

[weae
108 FM

WEBE
Bridgeport, CT

WBLX-FM
Mobile, Al

o>

o Nt

KUzZ

Bakersfield, CA

KILO
Colorado Springs, CO

NETWORK OR SYNDICATED WEEKLY NATIONAL MUSIC PROGRAM OF THE YEAR

CRITERIA GUIDELINES: CREATIVITY...CONTENT...PRODUCTION VALUES...INFLUENCE...RATINGS SUCCESS

TOP 40

ADULT

BLACK

COUNTRY

ROCK

L)

Westwood One

(ASRYSTOP |
w40

WITH CASEY KASEM

CASEY'S TOP 40 WITH CASEY KASEM

DICK BARTLEY'S ORIGINAL
ROCK & ROLL OtDIES SHOW
Westwood One

TOoOM
JOYNER
—ON——

HE—____
MOVE—

ON THE MOVE WITH TOM JOYNER
CBS Radic

WITH BOB KINGSLEY

AMERICAN COUNTRY COUNTDOWN
ABC/Watermari

ROCKLINE

Y

ROCKLINE
Global Satellite Network

BILLBOARD SEPTEMBER 15, 1990

25




HEll RADIO

RADIO PROGRAM DIRECTOR/OPERATIONS MANAGER OF THE YEAR

CRITERIA GUIDELINES: PROGRAMMING ACHIEVEMENT...RATINGS ACHIEVEMENT...INTEGRITY...CREATIVITY...OVERALL STATION SOUND...PEOPLE SKILLS.. TALENT DEVELOPMENT

BLACK COUNTRY ROCK

TOP 40

MAJOR

STEVE RIVERS JHANI KAYE RAY BOYD BOBBY KRAIG KEN ANTHONY
WZOU Boston KOST Los Angeles WBLS New York KPLX Dallas KLOL Houston

MEDIUM

R L=

MARC CHASE DAVE POPOVICH LYNN TOLLIVER COYOTE CALHOUN TOM OWENS ¢
WEFLZ Tampa, FL WLTF Cleveland WZAK Cleveland WAMZ Louisville, KY WEBN Cincinnati

SMALL

A

STEF RYBAK CURT HANSEN TONY BROWN K.C. ADAMS ANDY [?EAN
WKCI New Haven, CT WEBE Bridgeport, CT WBLX-FM Mobile, Al KUZZ Bakersfield, CA WDHA Marristown, NJ

NATIONAL LABEL PROMOTION PERSON OF THE YEAR

CRITERIA GUIDELINES: UNDERSTANDING OF RADIO...MOTIVATIONAL ABILITIES...INTEGRITY...USE OF SUPPORT TOOLS... MARKETING ACCUMEN...CREATIVITY...ACCESSIBILITY...PEOPLE SKILLS

TOP 40 ADULT BLACK " COUNTRY ROCK :

JOHN FAGOT STEVE ZAP SHARON HEYWARD JACK LAMEIER HARVEY LEEDS
Capitol Virgin Virgin C8S Epic
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'RADIO MUSIC DIRECTOR OF THE YEAR

CRITERIA GUIDELINES: ACCESSIBILITY_.MUSIC ACCUMEN...STREET AWARENESS...RESEARCH ABILITY...INTEGRITY... PEOPLE SKILLS...INFLUENCE WITHIN THE STATION

TOP 40 ~ ADULT BLACK COUNTRY ROCK

MAJOR

; S <l
KEVIN WEATHERLY GENE KNIGHT STEVE ROSS MAC DANIELS PATTY MARTIN
KKLQ San Diego KFMEB-FM San Diego WGCI-FM Chicago KPLX Dallos KLOL Houston

MEDIUM

DENA YASNER | TONY MANN BOBBY RUSH COYOTE CALHOUN DOUG CLIFTON
KOY-FM Phoenix WINY Jaeksonville, FL WZAK Cleveland WAMZ Lovisville, KY KBCC Denver

SMALL

NIKKI STEWART STORM N. NORMAN CHRIS CLAY TOM WILSON MIKE RAMASEY
WHHY-FM Montgomery, Al WEBE Bridgeport CT KQXL Boton Rouge, LA WAXX Eau Claire, WI KLAQ Bl Poso, TX

LOCAL OR REGIONAL LABEL PROMOTION PERSON OF THE YEAR

CRITERIA GUIDELINES. UNDERSTANDING OF RADIO...MOTIVATIONAL ABILITIES...INTEGRITY...USE OF SUPPORT TOOLS..CREATIVITY...ACCESSIBILITY...PEOPLE SKILLS

TOP 40 ADULT BLACK COUNTRY ~ ROCK

JEFF BACKER JAMES BISHOP MIKE KELLY GAYLEN ADAMS BCBB! 3ILVER
Arista Columbia Motown Capitol Geflen
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RADIO AIR PERSONALITY OF THE YEAR

CRITERIA GUIDELINES: ENTERTAINMENT VALUE..:COMMUNITY INVOLVEMENT...CREATIVITY...RATINGS SUCCESS

ADULT BLACK " COUNTRY ROCK

-

MAJOR

RICK DEES RON CHAPMAN TOM JOYNER S. HARMON AND S. EVANS M. THOMPSCON AND B. PHELPS
KiiS Los Angeles KVIL Dallas KKDA-FM Dallas/WGCI-FM Chicago KPLX Dallas KLOS Los Angeles

MEDIUM

BRUCE KELLY GARY BURBANK LYNN TOLLIVER COYOTE CALHOUN SKID ROADIE
KOY-FM Phoenix, AZ WILW Cincinnati WZAK Cleveland WAM?Z Lovisville, KY KYYS Kansas City, MO

SMALL

MAD MEXICAN STORM N. NORMAN MAD HATTER TIM WILSON BEAVER BROWN
KBFM Brownsville, TX WEBE Bridgeport, CT WGOK Mobile, AL WAXX Eau Claire, WI KDJK Modesto, CA

RADIO PROMOTION DIRECTOR OF THE YEAR

CRITERIA GUIDELINES: INNOVATION...MARKETING/POSITIONING ABILITY...STREET AWAREKNESS

ADULT "BLACK " COUNTRY ROCK
= : i

KAREN TOBIN TRICIA CRISP ERIC MARGOLIS SUSAN FINE DOUG HARRIS
KIIS Los Angeles KVIL Dallas WRKS New York KPLX Dallas KLOL Houston
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NEWSMAKERS I

3  MCA IS ON THE MOVE AT CALIF. CONFAB

“g DANA POINT, Calif.—Employees of MCA Records (worldwide) and MCA Distribution Group
met for the MCA convention Aug. 22-25 at the Dana Point Resort here. Attendees enjoyed
special presentations by Motown Records and GRP Records, and performances by MCA re-
cording acts Tiffany, Bell Biv DeVoe, Vince Gill. Indecent Obsession, Spread Eagle, Lydia
Rhodes, Father MC, Anna Marie, and Will T. Massey; Motown artist Johnny Gill; and GRP
artists David Benoit and Carl Anderson.

HE T g

Members of MCA recording group Bell Biv DeVoe are presented with double-
platinum awards for their “Poison™ album. Shown in the top row, from left, are Al
Teller, chairman, MCA Music Entertainment Group; Richard Palmese, president,
MCA Records; Ernie Singleton, president, black music division, MCA Records;
A.D. Washingteon, senior VP, promotion and marketing, black music division,
MCA Records; Hiriam Hicks, manager, Bell Biv DeVoe; and Louil Silas Jr.
executive VP, A&R/artist development, black music division, MCA Records. In
the bottom row, from left, are Bell Biv DeVoe’s Ricky Bell, Michael Bivins, and
Ronnie DeVoe.

Texas singer/songwriter Will T. Massey chats with MCA executives after his
convention performance. Shown, from l=ft, are John Vassiliou, co-manager of
Massey; Zach Horowitz, executive VP, MCA Music Entertainment Group; Paul
Atkinson, executive VP, A&R, MCA Records; Richard Palmese, president, MCA
Records; Massey; Al Teller, chairman, MCA Music Entertainment Group; and
Paul Kremen, director of A&R, West Coast, MCA Records.

GRP Records. acquired by MCA Music Entertainment Group in March, is feted
at the MCA ccrwention. GRP focuses on jazz fusion and adult-oriented music.
Shown, from left, are Richard Paimese, president, MCA Records; Larry Rosen,
president, GRPP Records; GRP recording artist Carl Anderson; Al Tellar
chairman, MCA Music Entertainment Group; and Zach Horowitz, executive VP,
MCA Music Entertainment Groug.

Father MC knows how to “Treat Them
Like They Want Tc Be Treated,” in
the words of his current hit, which is in
the top 20 of Billboard’s black singles
chart. Here he gives the people what
they want at the MCA convention.

MCA recording artist Pebbles talks with MCA executives about her current
album, “Always," and top 40 single, “Giving You The Benefit.” Shown, from left,
are Al Teller, chairman, MCA Music Entertainment Group; Pebbles; Richard
Palmese, president, MCA Records; and Ernie Singleton, president, black music
division, MCA Records.

MCA/Nashville singer/songwriter Vince Gill talks shop with MCA recording
group Spread Eagle. Shown, from left, ar2 Ray West and Paul DiBartolo, Spread
Eagle; Gill; and Tommi Gallo, Spread Eagle.

Executives of MCA Distributing Corp. and Motown Records present Jchnny Gill
with a platinum award for his eponymous Motown album. Shown, from left, are

) MCA/Nashville recording artist Vince Gill, riding high on the country charts with
Luke Lewis, senior VP/GM, audio distribution, MCA Distributing Corp.; Bab David Dixon of recording group his hit album “When | Call Your Name,” is congratulated by MCA executives

Schnieders, senior VP, sales and distribution, MCA Distributing Corp.; John indecent Obsession performs for the after his guitar-picking performance. Shown, from left, are Al Teller, chairman,
Burns, executive VP, MCA Distributing Corp.; Gill; Jim LaFrance, VP, national MCA convention crowd. The band’s MCA Music Entertainment Group; Gill; Bruce Hinton, president. MCA/Nashville;
sales, MCA Distributing Corp.; and Oscar Fields, senior VP, sales and set included its top 40 hit, “Tell Me Richard Palmese, president, MCA Records; and Tony Brown, executive VP,
distribution, Mctown Records. Something.” A&R, MCA/Nashville.
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1 EN ~ CLUB PLAY T:[:[.]  12-INCH SINGLES SALES
%, Z ; ‘Q‘I‘ TITLE ompiled from a natignal sample of dance club playlists. ARTIST % = § (Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST |
= -~ ~ =0 LABEL & NUMBER/DISTRIBUTING LABEL [l 5 o~ O LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 & & * & NO.1 & * B
(1)| 2 | 2 | 6 | LET'S GET BUSY GeFFEn 0-21609 1 week at No. 1 CLUBLAND FEATURING QUARTZ (D] 3 7 | JERK OUT PAISLEY PARK 0-21701 /REPRISE 1 week at No. 1 ® THE TIME
@ 3 5 6 DANCE, DANCE RrCA 2649-1.RD DESKEE 2 1 2 8 DIRTY CASH (MONEY TALKS) MERCURY 875 803-1 @ THE ADVENTURES OF STEVIE V
3 1 1 10 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 @ DEEE-LITE 3 4 4 6 DO ME! mca 24037 E @ BELL BIVDEVOE
4 4 7 7 WON'T TALK ABOUT IT ELEKTRA 0-66623 @ BEATS |NTERNAT|0N;\L— @ 6 10 4 THIEVES IN THE TEMPLE PAISLEY PARK 0-21598/WARNER BROS. @ PRINCE
@ 16 23 ) HEART & SOUL MCA 24050 PROJECTION @ 5 6 6 STRAWBERRY FIELDS FOREVER ATLANTIC 0-86156 CANDY FLiP
6 8 11 6 DO ME! MCA 24037 @ BELL BV DEVOE 6 2 1 11 EVERYBODY EVERYBODY RCA 2628-1-RD @ BLACK BOX
7 5 9 7 IF U KEEP IT UP JIVE 1354-1-RD/RCA @ LiZ TORRES @ 8 9 7 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 @ DEEE.LITE
8 6 8 7 JERK OUT PAISLEY PARK 0-21701/WARNER BROS. @ THE TIME 8 7 11 7 LIES ATLANTIC 0-86168 @ EN VOGUE
9 11 17 7 STRAWBERRY FIELDS FOREVER ATLANTIC 0-86156 @ CANDY FLIP 9 ] 8 9 TIC-TAC-TOE ATLANTIC 0-86183 @® KYPER
18 32 3 THIS IS THE RIGHT TIME ARISTA 2049 @ LISA STANSFIELD 10 11 14 7 FEELS GOOD wiNG 877 437-1/POLYDOR © TONY! TON!! TONE!
@ 13 18 6 FEELS GOOD WING 877 437-1/POLYDOR © TONY! TONI! TONE! @ 14 23 6 | LOVE THE WAY YOU LOVE ME wTG 41-73430/EPIC NAYOBE
@ 20 30 4 KEEP ON PUMPIN' IT UP SBK ONE V-19718/SBK FREESTYLE ORCHESTRA FEAT. D'BORAH @ 19 o 2 THIS IS THE RIGHT TIME ARiSTA 2049 ) @ LISA STANSFIELD
@ 22 34 4 TREAT ME GOOD BIG LIFE 877 617-1 & YAZZ @ 23 31 4 CRAZY MOTOWN 4730 THE BOYS
14 10 12 8 WORLD IN MOTION QWEST 0-21582/WARNER BROS. © NEW ORDER 21 32 3 WIGGLE IT CUTTING CR 237 o @ 2 INAROOM
15 14 20 7 | LOVE THE WAY YOU LOVE ME w7G 41-73430/EPIC NAYOBE 15 16 21 10 LA RAZA VIRGIN 0-96498 B @ KID FROST
16 12 15 6 CLOSE TO YOU CHARISMA 0-96463 @ MAXI PRIEST 16 10 5 9 WORLD IN MOTION QWEST 0-21582/WARNER BROS. @ NEW ORDER
@ 21 28 5 THE MASTERPLAN FFRR 869 075-1/POLYDOR @ DIANA BROWN & BARRY K. SHARPE @ 20 26 5 GOD TONIGHT CUR8 V-177053 REAL LIFE
18 24 29 4 LIES ATLANTIC 0-86168 @ EN VOGUE 34 — 2 LOOK INTO MY EYES COLUMBIA 0-73509 @ GEORGE LAMOND
29 48 3 THIEVES IN THE TEMPLE PAISLE Y PARK 0-21598/WARNER BROS @ PRINCE 19 17 22 5 COME BACK TO ME aa&Mm 75021 7939 1 @ JANET JACKSON
20 7 3 10 DJ GIVE ME THAT FUNKY BASS mCA 24027 LYDIA RHODES 20 12 17 9 {1 MELT WITH YOU TvT 2812 © MODERN ENGLISH
21 25 Lﬁ 4 SUMMER VACATION HOLLYWOOD 0-66620/ELEKTRA @ THE PARTY @ 29 41 3 DREAMBOY/DREAMGIRL MICMAC MIC-539 CYNTHIA & JOHNNY O
* % & POWERPICK & & & @ 27 33 L IF U KEEP IT UP JiVE 1354-1-RD/RCA @ LiZ TORRES
81 — | 2 DOIN' THE DO SIRE 0-21581/REPRISE @ BETTY BOO @ 2| | 2 THE BOOMIN' SYSTEM DEF JAM 44-73458/COLUMBIA LL. COOL J
(23)| 30 | 4 | 3 | WIGGLEIT CUTTING CR237 @ 2IN A ROOM 31 | 37 3 | WON'T GIVE UP ON YOU TOMMY BOY T8 954 ® TKA
24 | 23 | 2 6 KILLER mCA 18843 © ADAMSKI 25 | 28 | 34 4 STOP WARNER BROS. 0-21559 JANE'S ADDICTION
2 9 4 9 WARNING! CAPITOL V-15544 @ ADEVA &% * POWERPICK * & %
27 41 3 It WON'T GIVE UP ON YOU TOMMY BOY TB 954 & TKA 35 45 3 LET'S GET BUSY GEFFEN0-21609 CLUBLAND FEATURING QUARTZ
@ 35 I 2 BAD HABIT SELECT 62354 ® WHISTLE @ 33 39 3 KEEP ON DANCIN' 1990 sam 5008 GARY'S GANG
28 26 35 4 SET ME FREE EMi v-56187 @& TIMES 2 28 15 13 11 CAN'T STOP VIRGIN 0-96470 @ AFTER 7
@ 44 — 2 LOOK INTO MY EYES COLUMBIA 0-73509 @ GEORGE LAMOND 29 13 7 14 MAKE YOU SWEAT VINTERTAINMENT 0-66683/ELEKTRA @ KEITH SWEAT
30 47 — i DEEP LOVE ONE VOICE MLO70648 DADA NADA @ 38 — 7 0Q0PS UP/BELIEVE THE HYPE ARISTA AD-2071 @ SNAP
@BD| 43 | — | 2 | YAAAH/TECHNO TRANCE RCA 2655-1-RD D-SHAKE BD| 37 | — | 2 | SHE'SMINEwmOTOWN 4724 @ BASIC BLACK
@ 36 50 3 WHAT DO YOU SEE EXILE NMR 74001 /NASTY MIX CAUSE & EFFECT 32 25 20 8 DOOWUTCHYALIKE TOMMY BOY TB-955 @ DIGITAL UNDERGROUND
@ 37 45 3 POST POST-MODERN MAN (iF | HAD A HAMMER) ENIGMA 75551 @ DEVO @ 40 44 3 DANCE,DANCE RCA 2649-1-RD DESKEE
K’} 15 10 8 PAPA WAS A ROLLIN' STONE CHRYSALIS v-23540 @ WAS (NOT WAS) * % & HOTSHOTDEBUT * * &
@D 49| — | 2 LOVE FIND A WAY ATLANTIC 0-86159 JOHNNY DYNELL (30) | NEW) 1 KNOCKIN' BOOTS Epic 49-73437 © CANDYMAN,
36 19 14 7 ROUGH STUFF MCA 24035 & ADAM ANT 3 39 43 3 WE ALL MUST LIVE TOGETHER MOTOWN 4718 BLAZE
G 4 | — | 2 1T'S HAPPENING MCA 24048 PLUS ONE FEATURING SIRRON 36 | 18 | 18 9 CAN'T LET YOU GO CUTTING 236 CORO
# % * HOT SHOT DEBUT * * * @ 47 | 47 3 BAD HABIT SELECT 62354 ® WHISTLE
NEWp 1 FAR AWAY/HAPPY 4TH & B'WAY 440514-0/ISLAND ROBERT OWENS NEW) 1 CLOSE TO YOU CHARISMA 0-96463 @ MAXI PRIEST |
@ 46 — 2 | AM STRETCHED ON YOUR GRAVE ENSIGN V-23568/CHRYSALIS @ SINEAD O'CONNOR 39 44 49 3 KEEP ON PUMPIN' IT UP SBK ONE V-19718/SBK FREESTYLE ORCHESTRA FEAT. D'BORAH
50 — 2 SHANGRI-LA ENIGMA 0-75552 BARDEUX 40 41 = i TREAT ME GOOD BIG LIFE 877 817-1/POLYDOR & YAZZ
NEW ) 1 WE LIKE iT CAPITOL V-15596 @ OAKTOWN'S 3-5-7 41 24 12 12 STAR SIRE 0-21558/REPRISE @ ERASURE
NEW ) 1 THE BOOMIN’ SYSTEM OEF JaM 44.73458/COLUMBIA L.L.COOL J NEW } 1 GIVING YOU THE BENEFIT mMca 24075 @ PEBBLES
@ NEW) 1 WHAT TIME IS IT? EPIC 49.73429 DON'T KNOW YET 43 | 30 19 13 POLICY OF TRUTH SIRE 0-21534/WARNER BROS. & DEPECHE MODE
NEW)p 1 AUTOMANIKK COLUMBIA PROMO A GUY CALLED GERALD 44 22 16 7 BANNED IN THE U.S.A. LUKE 0-96440/ATLANTIC LUKE FEATURING THE 2 LIVE CREW
45 17 6 8 iN THE REALM OF THE SENSES VIRGIN 0-96461 BASS-O-MATIC 45 26 24 6 ROUGH STUFF MCa 24035 . © ADAM ANT
46 42 44 4 LET'S DO THIS/GET YOU SOME MORE D.2. INTERNATIONAL DJ 921 FAST EDDIE 46 43 42 5 DJ GIVE ME THAT FUNKY BASS mca 24027 LYDIA RHODES
47 28 22 . UNBEL!EVABLE ELEKTRA 0-66611 YELLO NEW } 1 § CAN'T FACE THE FACT CUTTING CR-238 YVONNE DELEON
48 39 33 6 DYSFUNCTIONAL RELATIONSHIP NETTWERK 74006/I.RS. @ CONSOLIDATED 48 46 46 4 PAPA WAS A ROLLIN' STONE CHRYSALIS V-23540 & WAS (NOT WAS)
49 34 21 11 000PS UP/BELIEVE THE HYPE ARISTA AD-2071 @ SNAP 49 36 15 7 HANKY PANKY SIRE 0-2157 7/WARNER BROS. MADONNA
50 31 13 12 DIRTY CASH (MONEY TALKS) MERCURY 875 803-1 @& THE ADVENTURES OF STEVIE V 50 45 25 13 WE'RE ALL IN THE SAME GANG WARNER BROS. 0-21549 & THE WEST COAST RAP ALL-STARS

O Titles with the greatest sales or club play increase this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records fisted under Club Play are 12-inch
unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.
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Déﬁnﬁe crossover smash! A record for all demographics.”
Steve Anthony Islond Nightclub/Master Mixer KTFM, San An“fomO@‘

George LaMond Breckmg Big. On Columbia. R ;”\

““Finally—the ﬁrst mcde donce artist to break out of the dance arena without losing h
SRy K ‘Glenn Friscia Master Mixer Hot 97, New York !

Look Into My Eyes -

third consecvtive hit from the debut album ’Bad Of The I-léuri [
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Got To Keep On Movin’ On: A Farewell
To Industry Friends And Golleagues

IT’S OVER NOW: Well this is it. As
many of you know, I've resigned
from Billboard and will be pursuing
new adventures in the management,
remix, and production fields in addi-
tion to doing some free-lance writing.

Having worked for Billboard since
November 86 (as Dance Music and
Singles Reviews editor since October
1987), I have been given a crash
course in the music industry and for
that I am thankful. Although there is
plenty yet to learn and discover, I
welcome those new experiences—for
they are what will make my role or
roles within the industry that much
more vital.

Many of you I'll see and speak with
again and a number of you not so of-
ten, just because that’s the nature of
the beast. My sincerest thanks to
those who have supported me and my

U.K.’s Big Life

EBY BILL BARENB_OIM

SAN FRANCISCO—After more
than four years as a management
company, and two years as an inde-
pendent label in the U.K., Big Life
Records recently set up offices in
the U.S.

While remaining an independent
company back home, Big Life has
signed a worldwide distribution deal
with PolyGram. Mercury will han-
dle all promotion, marketing, and
publicity.

Big Life Records was formed in
January 1988 by Jazz Summers and
Tim Parry and launched with the re-
lease of Yazz and Coldeut’s “Doc-
torin’ The House.”

“At first, I went around to so
many record companies with a lot of
innovative ideas,” says Summers.
“I had to fight within the record
companies to get my ideas to work.
And when they did work, I got very
little, other than frustration, out of
it. I couldn’t get Yazz signed and
got a bad deal for Coldcut, so I de-
cided to do it myself. So we put to-
gether Big Life Records.”

Summers, who also discovered

HOT DANCE
BREAKOUTS

CLUB PLAY

1. ATM-OZ-FEAR ATMOSPHERE FEAT.
MAE B sBk

2. IT AIN'T OVER ATC s8k

3. GENERATIONS OF LOVE JESUS
LOVES YOU virain

4. MAMA GAVE BIRTH TO THE SOUL
CHILDREN QUEEN LATIFAH
FEATURING DE LA SOUL Tommy BoY

5. FIRETO ICE THE ASSOCIATES
CHARISMA

12" SINGLES SALES

1. ICE ICE BABY VANILLA ICE sBk

2. HEAVEN KNOWS LALAH HATHAWAY
VIRGIN

3. VIOLENCE OF SUMMER DURAN
DURAN capiToL

4. | AM STRETCHED ON YOUR GRAVE
SINEAD O'CONNOR ensiGN

5. STREETS OF NEW YORK KOOL G RAP
& D.J. POLO coLo cHILLIN

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

TRAX
by Bill Coleman

decisions in the past and to a few who
haven’t. As long as I had your re-
spect at the end of the day, it was
considered a job well done.

My position here at Billboard will
be taken over by the more than able
Larry Flick as of Monday (10). Do
yourselves a favor and contact Flick
(if you haven’t already) at 212-536-
5050/fax: 212-536-5358 or c¢/o Bill-
board, 39th Floor, 1515 Broadway,
New York, N.Y. 10036.

I'll still be writing about, review-
ing, and discussing music (for Dance
Music Report, Rockpool, Outweek,
Paper, and others) and would love to
remain on your mailing lists if possi-
ble. I can be reached c/o Peace Bis-
quit Productions & Management, 4th
Floor, 225 West 57th St., New York,
N.Y. 10019, or via phone at 212-245-
3445,

I have been blessed with good for-
tune—working for Billboard was my

first job out of college—but my suc- |

cess was in large part due to the
friends and colleagues I've met over
the past years. So in order to keep the
sentiment to minimum, much love
and thanks to all. You know who you
are.

Follow your bliss.

Records Opens U.S. Branch

Wham!, realized how much of a
gamble it was to start his own rec-
ord label. “I spent my last 4,000
pounds and even had to borrow an-
other four to make the video for the
song. I gambled on a hit record and
I was right. By December of that
year, it went to No. 6 on the British
chart and launched the careers of
both Coldeut and Yazz.”

By March 1989, after picking up
De La Soul through a licensing deal
with Tommy Boy Records, Big Life
had three songs in the British top
40.

But despite success in England
and Europe, Big Life still did not
have many direct avenues of releas-
ing product in the U.S. There were
licensing deals for Coldeut with
Tommy Boy, and for Yazz with
Elektra Entertainment. Additional-
ly, Big Life inked an agreement
with Arista to distribute Blue Zone
U.K., which was fronted by then-un-
known Lisa Stansfield. Still, none of
these artists enjoyed success com-
parable to what Summers had envi-
sioned for them.

A sturdy American base became
a necessity, and by May of 1990 a re-
ality. With Dennis Wheeler, who
was previously the national promo-
tional director of dance and contem-
porary music at Warner Bros. Rec-
ords, as the managing director for
the label, Big Life’s U.S. branch
was born.

Adhering to the policy that the la-
bel “bring Big Life’s ideas from
Britain, and plug them into the

American system,” Wheeler asserts
that the label will not be structured
like most American labels.

He expects that “Big Life will be
as good for PolyGram as Jive has
been for BMG.

“We want to be a well-rounded la-
bel, one that the street associates
with as being one with the newest
and most innovative music,” he con-
tinues. “When people get a record
with a Big Life label on it, they
know it’s going to be a good rec-
ord—and not just a record someone
put out. We are not just looking for
12-inch singles; we are looking to
break acts.”

Wheeler says the American arm
of the label is very selective in what
will be released. Not every Big Life
U.K. single or album will be issued
here. ‘“We are going to be trying to
work on simultaneous releases
throughout Europe, and the U.S. re-
lease within three to four weeks,”
he says.

Big Life’s first release in the U.S.
was Junior Reid’s reggae-oriented
album and 12-inch single, both titled
“One Blood.” Now signed directly
to Big Life here, Yazz issued “Treat
Me Good” July 6. “Naked In The
Rain” by Blue Pearl, meanwhile, be-
gan making club inroads several
weeks ago.

On the alternative side, Soup
Dragons have started gaining mod-
ern rock radio and club adds for
their cover of the Rolling Stones hit
“I'm Free,” which is taken from
their third album, “Love God.”

Call LAWRENCE ENTERPRISES
today for more details: (201) 667-7575

PROMOTIONAL |
VIDEOS & CDs

Available to Night Clubs, DJ's, & retail outlets
throughout America. We are currently forming |2 :l
the only national CD POOL in the U.S. S —

BIG
BIGGER
BIGGEST

BIG

LIFE

SOUP DRAGONS
“I'NY FREE”
Don't Be Afraid Of Your Freedom

YAZZ
“TREAT ME GOOD”

BLUE PEARL
“NAKED In THE RAIN"
Get Naked In The Rain

© 1990 PolyGram Records. Inc
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HOT LATIN TRACKS.

11 | 2

CAPITOL-EMI LATIN

AZUCAR MORENO
c8s

VEN DEVORAME OTRA VEZ

PALOMA SAN BASILIO
CAPITOL-EMI LATIN

24 18 5

% % * POWER PICK ® & %

NADIE COMO TU

ALVARO TORRES
CAPITOL-EMI LATIN

10 | 15 9

" | Compiled from national Latin
ol |58 o s % ARTIST radio airplay reports. TITLE
IY¥ | < O | &
-2 | 32 | g | 2O LABEL
* & NO.1 & %
@ 3 4 9 JOSE FELICIANO PORQUE TE TENGO QUE OLVIDAR?
L CAPITOLEMI LATIN 1 weeks at No. One |
JUAN LUIS GUERRA Y LA 440 BURBUJAS DE AMOR
2 4 2 11 KAREN
3 1 1 16 LUIS MIGUEL TENGO TODO EXCEPTOATI
WEA LATINA
o ANA GABRIEL NI UN ROCE
6 5 9 cBS
5 2 3 1 ;\'335\ JOSE AMNESIA
6 7 8 6 MIRIAN HERNANDEZ PELIGROSO AMOR
CAPITOL-EMI LATIN
DANNY RIVERA & COMO HE DE VIVIR SIN TU CARINO
7 5 7 10 cBS
8 8 6 10 ARR(.)O(E'!‘O DURCAL TE AMO
@ 5 DANIELA ROMO DIMELO
10
av
12

SI ESTUVIERAS CONMIGO

CON EL CORAZON EN LA MANO

by Carlos Agudelo

cHAYANNE IS CHANGING COURSE WITH his lat-
est album, “Tiempo De Vals,” just released by CBS. The
Puerto Rican-born singer, who was brought up in the
music world as a Latin rocker, has now turned romantie,
a move presumably designed to consolidate his image
among his predominantly female Latin American fol-
lowing. Perhaps because the change of image is so pro-
nounced, the album has been luxuriously produced, to
get as much as possible out of the singer’s voice and to
create an overwhelmingly romantic effect. The album
also includes the singer’s first tune in English, “Simon
Sez.” The production of the album was directed by Ro-
berto Livi, who also adapted three of the songs, one of
them “Completamente Enamorados,” a tune composed
by Italian Eros Ramazzotti. Other members of the pro-
duction team include Camus Mare Celly and Andres
Levine, well known for their work with Madonna; Luis
G. Escolar, who adapted two of the songs and contribut-
ed to the composition of one; and José Maria Cano, who
composed the title song.

“

cARIBE LATINQO,” a 2%,-hour show on radio station
WKCR-FM New York, can now be heard Mondays at
10:30 p.m. The show, which includes some of the best
and most comprehensive programs on Latin musicians
we have ever heard, is produced by Félix Arocho and
Melissa Mark. It will replace “The Latin Musicians
Show,” which aired Saturday afternoons ... “Hazme
Sentir,” Maria Conchita Alonso’s first album in a long,
long time, which was released in Mexico a few weeks
ago by PolyGram, has already found its way into the
U.S., where the title-track first single is being played by
a few stations ... The launching of a new Spanish-lan-
guage television network has been announced for
spring 1991. According to the information available,
“Cable Television Nacional, the new network, will be ex-
clusive to cable, with a ’90s programming format tai-
lored to today's Hispanic.” This format reportedly will

include several blocks of Spanish-language music videos
daily among its 24 hours a day of original programming
via satellite. If this is true and the new network comes
into existence, it will represent a substantial increase in
exposure opportunities for Spanish-language music vid-
eos. The new network plans to have 2.2 million subserib-
ers in its first year, 800,000 of which will be Hispanic.
The head and founder of the new venture is veteran me-
dia man John Figueroa.

INDEPENDENT PROMOTION HAS never been big in
the Latin market. It exists locally and is usually limited
to a few individuals who cater to companies with region-

Chayanne gets romantic
on his new CBS album

al product. Now, UNO Productions is attempting to in-
stitute what could be the first Latin independent mar-
keting and promotion company to cover the entire coun-
try, including Puerto Rico. “Our biggest problem,” says
Luis Medina, the company’s president, “has been get-
ting the record companies to accept us as a viable alter-
native for special projects.” Ameng Medina’s projects is
the promotion and marketing of Brazilian superstar
Xuxa, whose records sell millions in her own country.
Slowly but surely, Xuxa is conquering Latin America
with her Spanish-language versions of her songs for
children. In the U.S,, her success has also been remark-
able, especially in Puerto Rico. Xuxa’s next album is ex-
pected to be released sometime in January 1991. Other
artists handled by the company include Bertha Alicia,
also signed with Globo; Naomi, signed to CBS; and new-
comer Sarita, whose album, produced by composer Ro-
berto Livi, is currently being released.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

13| 17| 16 | 4 | GUILLERMO FERNANDEZ
YOLANDITA MONJE SIN AMOR
m % _ 2 €BS
15| 15 | 12 | 9 | ANGELESOCHOA AUNQUE TENGA QUE LLORAR
6 | 20 | 20| 6 | WLLIEROSARIO ANUNCIO CLASIFICADO
RUDY LASCALA # EL CARINO ES COMO UNA FLOR
7 13 11 23 SONOYONE
18|12 | 19| 8 | LUCERO TE TUVE ¥ TE PERDI
19 _ CHAYANNE COMPLETAMENTE ENAMORADOS
28 2 CBS
0 | — | 2 | LOSTEMERARIOS SOLO TEQUIERO A 