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Indictment Of Supplier Opens
Federal Assault On Adult Video New Cassette Poses Threat To DAT

@ BY EARL PAIGE

LOS ANGELES—In the first of
what the U.S. Justice Department
promises will be a series of indict-
ments targeting adult video manu-
facturers, charges were brought
against Cal Vista Ltd. here Oct. 4 as
the result of a sting operation. The
action comes after six months of per-
sistent FBI-led investigations of
adult video suppliers.

According to a statement released
by U.S. Attorney General Richard
Thornburgh, “This indictment is the
first to result from a series of 24
searches conducted earlier this year
by the FBI and the Los Angeles Po-
lice Dept. against Los Angeles-based
producers of nationally distributed
hardcore films ... This indictment
stakes out our commitment to ag-
gressively pursue large-scale produc-
ers of illegal hardcore pornography
... in every state in the nation.”

A federal grand jury in the North-
ern District of Oklahoma handed up
the five-count indictment against Cal

Vista and two of its officers, charg-
ing conspiracy and interstate ship-
ment of ‘“obscene video cassette
tapes,” including “Sorority Pink,”
“Sorority Pink II,” “Eackdoor Lust,”
and “Awesome.”

The indictment is the first public
announcement of a drive that, accord-
ing to many in the adult video com-
munity, stems from sting investiga-
tions eommenced during the Winter

(Continued on page 89)

4 Majors OK Philips’ DCC Format

@ BY SUSAN NUNZIATA

NEW YORK—Four of the six major
record label groups—PolyGram N.V,,
EMI Music Worldwide, BMG, and the
Time Warner Records Group—have
announced their support for the digi-
tal compact cassette (DCC), a new
consumer digital audio technology
that is compatible with existing ana-
log cassettes.

CBS Records and the MCA Music

Entertainment Group say they are
looking at the format but have no
further statements at this time.

Slated for introduction by Philips
Consumer Electronics in early 1992,
DCC has already begun to get the
kind of software-industry support
that has eluded digital audiotape.
Some industry observers feel that
DCC could cause serious trouble for
DAT in the mass consumer market-
place.

Billboard Chart Awards Go Prime Time

B BY PAUL VERNA

NEW YORK—Billboard parent
BPI Communications Inc. and the
Fox Broadcasting Co. will present
a prime-time TV special, “The 1990
Billboard Music Awards Show,”
based on the magazine’s year-end
charts.

The two-hour program, featur-
ing such superstars as Phil Col-

ADVEF TISEMENTS

First Time. Bringing soul to the SURFACE
On Columbia.

SURFACE: “3 DEEP" Their sensational new album poised -0
surpass the platinum success of “2ND WEMVE.” Featuring The

lins, Janet Jackson, M.C. Hammer,
and New Kids On The Block, will
be filmed live Nov. 26 at the Santa
Monica Airport hangar, according
to a statement from BPI and Fox.
It will be broadcast at 8 p.m. Dec.
10 on the Fox broadcasting compa-
ny stations.

Additional artists expected to
appear on the show are Sinead
O’Connor, Wilson Phillips, En

Wake up and check the facts. “EVERY MOTHER'S
NIGHTMARE" is really breaking through. The new single "LOVE
CAN MAKE YOU BLIND,” is rising up all the rock charts,
requesting and selling everywhere it's played! On ARISTA

Vogue, Roxette, Motley Crue, Lisa
Stansfield, and Bell Biv DeVoe.
Others will be announced soon.
According to the joint state-
ment, winners will be honored in
more than 20 categories in a vari-
ety of genres, including rock, pop,
black, country, AC, and rap. BPI
and Fox plan to make the show an
annual event.
(Continued on page 86)

It’s Strait Ahead
0f Class Again
At CMA Awards

B BY EDWARD MORRIS

NASHVILLE—George Strait again
commanded the top prize—entertain-
er of the year—at the Country Music
Assn.’s 24th annual awards show,
Oct. 8 here. But some first-time nomi-
nees also made their way into the his-
tory books. The rock’n’rural Ken-
tucky Headhunters won vocal group
and album of the year awards. Vince
Gill carried away the single-of-the-
year trophy. And Garth Brooks, nom-
inated for five honors, copped two:
the Horizon award for career
achievement, and best video of the

(Continued on page 86)

The record companies supporting
DCC, along with some software re-
tailers, feel that the format will find
more mass-market consumer accep-
tance than DAT and will serve as a
comfortable transition between ana-
log and digital formats.

Following more than six months of
rumors, Philips formally announced
its development of DCC on Oct. 8,
two days prior to the opening of the

(Continued on page 88)
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Labels Seek A Balance
In Lyrics Controversy
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5 HOT 100 SINGLES

# 1 DON'T HAVE THE HEART
JAMES INGRAM

TOP POP ALBUMS

# PLEASE HAMMER DON'T HURT 'EM

(WARNER BRO'.)

M.C. HAMMER — (CAPITOL;
HOT BLACK SINGLES
% GIVING YOU THE BENEFIT
PEBBLES (MCA)

TOP BLACK ALBUMS
% PLEASE HAMMER DON'T HURT 'EM
M.C. HAMMER (CAPIIQL)
HOT COUNTRY SINGLES
% FRIENDS IN LOW PLACES
GARTH BROOKS
TOP COUNTRY ALBUMS
% NOFENCES
GARTH BROOKS
TOP VIDEO SALES
% PETER PAN

(CAPTOL)

(CARITOL)

(WALT DISNEY HOME VIDEO) |

TOP VIDEO RENTALS
# GLORY

(RCA/COLUMBIA HOME VIDEO)

“CASTLE OF DREAMS”

His playing can be heard on albums ranging from U2 and
Richard Marx to Ray Charles and Joan Armatrading. Now
the saxman extraordinaire lays down some magic for
himself on his self-itled solo debut Dave Koz.

On Capitol cassettes, compact discs and records

Left Bank Management

AT
®am
©1990 Capios Records. c. A
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Heart breaking.

Heart healing.

It takes you

aven higher.

Pulse racing.

Takes your

breath away.

Ground breaking.

The air is finer.

The light

is brighter.

And the view stretches for as far as the heart can see.
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of the Heart

Album arrives in store

November 11th.
w
Featuring the single u“e
and

Only
Man.”

On Virgin Compact Discs,

Cassettes and Aecords 12749108
Management: Ron Weisner Entertalnment.
Produced by Steve Winwood

Engineered by Tom Lord Alge.

© 1990 Virgia Bacords Amsrics, ¢
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The New Album

Available on Warner Bros. Cassettes,

Compact Discs and Records.

Featuring the Single “I'll Take Care Of You™
4-19588

" Produced by Ray Charles and Jimmy Lewis
. Management: Joe Adams
\“‘F ©1990 Warner Bros. Records Inc.
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DAVID CASSIDY IS BACK IN SPOTLIGHT

“Call me anything but a former teenage ido!l,” asks David Cassidy, the,
er, ex-young icon of the popular *‘Partridge Family’’ show, in an interview
with Melinda Newman about his new album—and image.  Page 31

TOWER SHARES THE POWER

Tower Records/Video is continuing to buck the industry trend toward
centralization by passing on responsibility to its store managers. That
was the main message delivered at the company’s annual conference.
Ed Christman returns from the meet with a full report. Page 38

RIGHTS GROUPS HONOR THE WRITE STUFF

Songwriters and music publishers earned accolades at recent SESAC,
BMI, and ASCAP awards ceremonies honoring the top country songs.
Debbie Holley has highlights and lists of the winners. Page 59

BERNSTEIN LAYS DOWN HIS BATON

Famed conductor Leonard Bernstein has canceled, or postponed, all
conducting commitments due to poor health, reports Billboard classical
columnist Is Horowitz, who assesses the situation in this week’s Keeping

Score. Page 67
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Erol’s Vid Chain Mulls Sale Options
N.C. Stores Might Go To B’buster Franchisee

WY BILL HOLLAND

WASHINGTON, D.C.—Erol Onaran,
founder and president of Erol’s Inc.,
the largest privately owned video re-
tail chain in the country, says he is
“not closing the door” to selling the
business he formed in 1980.
Springfield, Va.-based Erol’s,
which now operates more than 200
stores, is experiencing a slowdown in
revenue growth, which it blames on
the state of the economy and the pla-
teauing of VCR sales and video rent-
als. It has updated or overhauled
most of its operations, canceling

membership fees and, for the first
time, allowing renters to return tapes
to any of its stores.

Onaran also said that Erol’s has
been approached and has turned
down offers by several firms about
the purchase of part or all of the
chain, although he would not mention
company names.

“They come to us regularly,” he
said.

Further, several industry analysts
say that Erol’s is seeking potential
buyers for stores in its more outlying
markets. Observers say that one
such deal, possibly involving the sale

W BY PAUL SWEETING

NEW YORK—John Farr, former
VP of sales at Commtron and for-
mer music buyer for the Target
mass-merchandise chain, was ar-
raigned in federal district court in
Minneapolis Oct. 4 on charges of
taking kickbacks and bribes from a
supplier while at Target and of fil-
ing false tax returns.

Farr pleaded not guilty to the
charges and was released on a
$10,000 personal recognizance
bond. A trial date has been set for
Nov. 26. The case will be heard by
Judge Edward J. Devitt.

Indicted along with Farr were his
wife Anna Marie and Dwaine Allen

John Farr, Ex-Target Buyer,
Arraigned In Kickback Case

Niemeyer, described in the indict-
ment as a salesman for Record-
Wide Distributors Inc. of Fenton,
Mo. (Billboard, Oct. 13). Other
sources portray Niemeyer as an in-
dependent rep for Record-Wide.

Niemeyer is accused of paying
bribes and kickbacks to Farr in ex-
change for purchases by Target of
Record-Wide product, and of filing
false tax returns.

Anna Marie Farr is charged with
accepting bribes and kickbacks, fil-
ing false tax returns, and making
false statements to an auditor from
the Internal Revenue Service.

Anna Marie Farr and Niemeyer
also pleaded not guilty, and each

(Continued on page 89)

of Erol’s stores in Charlotte, N.C,, to
a Blockbuster franchisee, may be
close at hand.

Such activity might amount to an
‘“up or out” situation for the third-
largest national video chain, which
has lost ground in its core market—
the Washington, D.C., metro area—
to industry giant Blockbuster Enter-
tainment.

Blockbuster, according to insiders,
brings in more than 10 times the an-
nual revenue of Erol’s; it also has
seven times as many stores.

Regarding the sale rumors, “it
would make no sense to say, ‘no, nev-
er,” Onaran told Billboard Oct. 9 at
the chain’s annual convention. “Just
like any prudent businessman, I'm
not closing the door. Anything could
happen at any time. Of course, I
would like to see the business contin-
ue to grow, and take care of my peo-
ple and all that, but you never know.”

Currently, the Erol’s chain is com-
mitted to a 1-year-old decision to be-
gin franchising some of its current
stores as well as new outlets, and is
actively pursuing possible franchi-
sees. If the plan works, within a few
years about half of Erol’s stores will
be franchised.

Several industry analysts, includ-
ing Gary M. Jacobson at Kidder, Pea-
body & Co. in New York, say that the
Erol’s franchising move is “too little,
too late.”

Says Jacobson: “The bottom line is,
how many franchisers have signed
up? None. There are thousands of
competent potential franchisees, but
the thing is, the market’s already
full.”

The franchising plan will, in most

(Continued on page 89)

Entertainment Stocks Take Hit In 3rd Qtr.

Inflated Prices, Soft Sales Cited For 24.8% Decline

B BY DON JEFFREY

NEW YORK—Entertainment indus-
try stocks tracked by Billboard fared
even worse than the overall market
for equities in the third quarter.

Twenty-five stocks listed on this
publication’s weekly Market Action
chart fell an average 24.8% in price
during the period from July 1
through Sept. 28, the last trading day
of the quarter.

Charting the overall market, Dow
Jones’ 700-stock Equity Market In-
dex fell 15% in the quarter. Analysts
blame the threat of war in the Middle
East, the steep rise in oil prices, the
decline in corporate profits, and the
approaching recession.

Many analysts believe that enter-
tainment stocks in general have fall-
en sharply this year because their
prices had been inflated last year on
rumors of takeovers. In addition,
sources have cited the relative soft-
ness in record and video sales this
year.

Among the 25 entertainment
stocks listed by Billboard, the prices
of only two went up. All the others
declined. And, in the case of six equi-
ties, the fall was 50% or more.

The two whose price rose were
Rentrak Corp., up $1.3125, or 40.4%,
to $4.5625, and MCA Inc., up $3.25, or
5.85%, to $58.75.

MCA'’s stock has gone up—despite
the drop in price for all other major

film, television, and record compa-
nies—because it is negotiating a pos-
sible acquisition by Matsushita Elec-
tric Industrial Co. of Japan at a price
range estimated by sources at be-
tween $80 and $90 a share.

In the case of Rentrak, the pay-per-
transaction home-video distributor
reported its first profitable quarter in
June and projected a 40% year-to-
year increase in net profit for the
third quarter.

In percentage terms, the biggest
decliner in the quarter was NHI Nel-
son Holdings International Ltd., op-
erator of a home video company and
a video vending business, whose
stock fell $3.625, or 56.8%, to $2.75.

Nelson was one of four companies
whose stocks sank to new price lows
on the final day of the third quarter.
The others and their closing prices

were Orion Pictures Corp., $7.375;
Sony Corp., $40.625; Westwood One
Inc., $2.50.

In dollar terms, the biggest drop-
per in the quarter was Capital Cities/
ABC Inc., the radio and television
network company, whose shares fell
$156 each to $467. The percentage de-
cline was 25%.

The six companies whose stock
dropped 50% or more were Nelson,
Orion Pictures, 54.9%; Acclaim Enter-
tainment Inc., 54.7%; Westwood One,
50%, Vestron Inc., 50%, and Price
Communications Corp., 50%.

The stock that fell the least in per-
centage and dollar terms was Cer-
tron Corp., a distributor of blank vid-
eo- and audiocassettes, which lost
6.25 cents, or 6.25%, and closed at $1.

Other companies tracked by Bill-

(Continued on page 94)

In 1986, as the CD was turning
_the corner and emerging as a
force in the retail marketplace,
Billboard’s editors made the deci-
sion to spell it compact disk. The
decision was based on usage at
several publications that are gen-
erally considered to be the last
word on style and spelling.

That's Disc With A C’

The move was a surprisingly
controversial one for Billboard,
and we have weathered more than
four years of queries and com-
plaints from readers (not to men-
tion our own reporters).

At last, we have decided enough
is enough. From now on it's com-
pact disc in Billboard.

BILLBOARD OCTOBER 20, 1990



Labeling Albums Is Sticky Business
Liability Vs. Profit A Difficult Balance

MW BY DAVE DiIMARTINO
and CRAIG ROSEN

LOS ANGELES—With the debate
over allegedly obscene lyrics focus-
ing public scrutiny on the record in-
dustry, many labels now find them-
selves precariously balanced between
their perceived need to act responsi-
bly and the attrac-
tion of the finan-
cial harvest that
controversial,

stickered albums
ANAI.YSIS often generate.

Geffen Records,

for instance, re-
cently made headlines by refusing to
distribute the Def American album by
the Geto Boys—and ultimately an-
nounced plans to sever all ties with
that label. Censorship opponents have
criticized Geffen for that decision,
while the opposite camp has slammed
the song “One In A Million,” by Gef-
fen act Guns N’ Roses, for its racial
and anti-homosexual slurs.

Atlantic Records has also placed it-
self squarely in the middle of the lyr-
ics controversy by buying an interest
i Luke Records, which has run into
legal problems over 2 Live Crew. At-
lantic is currently distributing the
gold-certified “Banned In The
U.S.A.” album by Luke Featuring
the 2 Live Crew. At the same time,
according to Atlantic-distributed Me-
gaforce Records, the major label re-
cently ‘““brought to question” a
planned album track by metal group
Vio-Lence called “Torture Tactics”;

NEWS

the song was later pulled from the
group’s album, “Oppressing The
Masses.”

Some labels have tried to deal with
the lyrics question by releasing al-
bums in both stickered and non-stick-
ered versions. For example, there are
two versions of the new RCA/Jive al-
bum by rap artist Too Short, and the
“dirty” one is outselling the “clean”
title by a wide margin. “Reality is,
we're selling 10:1 against the clean,”

says RCA Records president Joe Ga-
lante of the Too Short opus. “That’s a
function of the marketplace.”

One label that has yet to put a pa-
rental advisory sticker on an album is
Virgin. “We haven’t put out a record
on Virgin that we feel needs it,” says
Virgin Records co-managing director
Jeff Ayeroff. “We would sticker re-
cords if we felt we should.”

Although Iggy Pop’s “Brick By

(Continued on page 95)

M BY JOHN LANNERT

FORT LAUDERDALE, Fla.—The
obscenity trial of Miami rap group 2
Live Crew got off to a rocky start
here as prosecutors and defense at-
torneys wrangled over the ethnic
makeup of the jury.

Band members Luther Campbell,
Chris Wongwon, and Mark Ross
are charged with violating a state
obscenity statute by performing ob-
scene material during a show at a
Hollywood, Fla., nightelub in June.
They were arrested four days after
U.S. District Court Judge Jose Gon-
zalez ruled that their album “As
Nasty As They Wanna Be” is ob-
scene (Billboard, June 16).

Fights Over Jury Ethnicity
Bog Down Grew Trial

The six-member jury will deter-
mine if the lyrics sung at the 2 Live
Crew performance are obscene.
The trial began less than one week
after an all-white, six-member jury
convicted Fort Lauderdale record
store owrner Charles Freeman of ob-
scenity for selling “Nasty” (Bill-
board, Oct. 13).

Of the 35 potential jurors, chosen
from the Broward County voter .
registration rolls, three are black
and two are under the age of 30.
Defense attorney Bruce Rogow,
who is attempting to overturn the
jury selection process, notes that
20% of Broward County residents
are under 25 years old. He also says

(Continued on page 86)

Idol Time. Chrysalis president John Sykes, right, congratulates Chrysalis recording
artist Billy idol, left, after two sold-out performances at New Jersey's Brendan
Byrne Arena and a surprise gig at New York’s Ritz. At a party in Idol's honor at the
Hard Rock Cafe in New York, Sykes presented Idol with a platinum award to
commemorate sales of more than 1 million copies of Idol’s current album,
“Charmed Life." Also pictured is Eric Barrett of East End Management.

EXECUTIVE TURNTABLE

BMI, HBO License-Fee Battle Heats Up

Society Cuts Separate Interim Deal With Viacom

B BY KEN TERRY
and FRED KIRBY

NEW YORK—BMI, which has been
locked in battle with HBO and other
cable programming services over li-
cense fees, agreed in late August to
give Viacom an interim license cover-
ing Showtime, The Movie Channel,
MTV, VH-1, and Nickelodeon, it was
revealed in federal court here Oct. 5.

Since Viacom did not take the split
license on which BMI has been insist-

ing in its suit against HBO, the move
calls into question the performing
rights society’s whole game plan on
cable licensing. In addition, HBO at-
torney Robert D. Joffe noted in
court, the overall fee for Viacom'’s
services was the same as that paid by
Showtime in a 1987 agreement, which
then came to about 12 cents a sub-
seriber. Thus, Joffe estimated that
Viacom channels would wind up pay-
ing 9.3 cents a subscriber. HBO has
sought a 12-cents-per-subscriber in-

@ BY CHRIS MORRIS

LOS ANGELES—Responding to
an enlarging artist roster of in-
creasingly diverse musical stylists
and a direct-distribution deal with
BMG, Windham Hill Records has
announced a round of new execu-
tive appointments.

The 15-year-old new age pioneer,
which has made significant strides
into the pop and jazz markets over
the last two years, has appointed
Roy Gattinella, the label’s former
Western regional manager, to the
new post of director of marketing,
and given Pat Berry, previously the
label’s Southern regional manager,
the newly created title of director of

Windham Hill Expands Staff
To Support Growing Roster

sales. Both will report to sales and
marketing VP Larry Hayes.

With the expansion of the mar-
keting team, Niki Ruxton, Wind-
ham Hill's former office manager,
has been named to the new role of
advertising/merchandising manag-
er.

Simultaneously, the label has ap-
pointed Jane Covner, most recently
a partner in the public relations
firm the Michael Dalling Co., as di-
rector of publicity. Covner succeeds
Winnie Kelly, who has relocated to
Washington, D.C., to serve as Wind-
ham Hill’s East Coast publicist.

Laura Sanano, until now the la-
bel’s national promotion manager,

(Continued on page 95)

terim fee from BMI, based on the re-
cent rate-court setting of 12 cents a
subscriber for Showtime’s ASCAP
fee.

At a Sept. 5 court hearing, Judge
John E. Sprizzo denied BMI's motion
for a preliminary injunction against
HBO on the condition that the two
parties negotiate an interim fee deal.
They were given a month to work it
out, and after failing to do so, re-
turned to court Oct. 5.

After reprimanding Robert J. Sisk,
a BMI attorney, for withholding
news of the Viacom deal from the
court, Sprizzo set Dec. 11 as the date
for hearing arguments on interim
fees for HBO and co-defendant Man-
hattan Cable. At that hearing, a deci-
sion may also be made on whether
Manhattan Cable must pay a sepa-
rate fee for use of BMI repertoire in-
cluded in HBO programs that it car-
ries.

Sprizzo tentatively set June 3 as
the trial date in the case.

Ed Chapin, BMI’s general counsel,
notes that the Viacom deal is not a
new pact; BMI plans to roll over the
old deal from month to month “until
we get some kind of word on where
we stand with HBO.”

Regarding the other program ser-
vices, he notes that, in most cases,
their BMI contracts expired at the
end of last year and are on hold until
the HBO situation is resolved.

Why did BMI make an exception
for Viacom? Chapin says it was be-
cause Viacom’s license expired in Au-
gust. At the time the other compa-

(Continued on page 79)

RECORD COMPANIES. Georgia Bergman is named VP of creative enterprises
at Warner Bros. Records in Los Angeles. She was VP of the video depart-
ment at the company.

Leonard Adelman is named VP of CBS Records Division in New York.
He was an exclusive consultant at BMG.

Enigma Entertainment in Los Angeles names John Guarnieri VP of
A&R, Laura Annick VP of international, Steve Holmberg VP of finance,
Adam Nimoy VP of business affairs, and Tammy Kizer director of produc-
tion. They were, respectively, senior director of A&R, director of interna-
tional, director of finance, director of business affairs, and manager of pro-

BERGMAN ADELMAN FLEMING HACKER
duction for the label.

Island Records names Kevin Fleming VP of the black music division in
Los Angeles and Chelle Seabron national director of black music promo-
tion in New York. They were, respectively, director of West Coast black
music A&R at the label, and local promotion and marketing manager at Mo-
town Records.

Barbara Shelley is named VP of media and artist relations at Chameleon

Music Group in Los Angeles. She was director of national publicity for the

BACKER

TINDLE

company.

Michael Hacker is named national dance promotion director for Geffen
Records in New York. He was a dance music DJ, remixer, and promoter.

A&M Records in Los Angeles names Mark Tindle national album promo-
tion director and Rick Gershon director of information. They were, respec-
tively, national promotion director, special projects, for the label, and pro-
duction manager at Chiat-Day Advertising.

Arista Records names Jeff Backer national field director of pop promo-
tion in Coral Springs, Fla. He was Southeast regional promotion director.

MCA Records names John Waller national director of publicity, black
music division in Los Angeles, Kelly Haley East Coast director of publicity,
black music division in New York, Bernard Brenner dance music promo-
tion manager in New York, and Jennifer Jay A&R representative in Los
Angeles. They were, respectively, account executive at Set To Run Public
Relations, associate director of press and publicity at EMI, retail chart coor-
dinator of the Direct Hit Entertainment record pool, and assistant to the
director of A&R, West Coast, for the company.

Atlantic Records in New York names Jeff Appleton director of national

(Continued on page 86)

BILLBOARD OCTOBER 20, 1990



BIIN e Z?.Z,Z/;_.Li(z_/)_

(R i
NIGHT'S
MCST
ROMANTIC
STAR.

JULIO ISLESIAS LEADS YOU INTO A NIGHT
OF PASSION OM HIS SENSUQUS NEW
ALBUA OF ALL-ENGLISH VOCALS, A
COLLECTION OF CLASSIC LOVE SONGS
INCLUDING AND | _OVE HER. MONA
LISA, AND THE NEW SINGLE, CAN'T
HELP FALLING IN LOVE

-

ON CDLUMBIA

SEE JULIO LINE ON

HIS "STARRY NICHT"”

HBO® SPECIAL

SATURDAY. NOYEMBER 24,
8:00 PM.

Prodyced by Abert Hammond
Executive Procucer Jay Landers

”_S:.Z__n__h__h_% 72_4'_?/1_1_ 38 .

46857

X0

Represersed by Whrlgm Morrs Ageng - Columbia' Reg U.S Pat & T. Off by ZBS Rexords inc. © 1990 CBS Recores inc










Plug Pulled On Hit Video USA

Parent’s Chief: Channel Will Return

B BY MELINDA NEWMAN

NEW YORK—Record labels are be-
moaning the demise of Houston-
based Hit Video USA, which had
been delivering the largest national
daily audience for pop musie videos—
trailing only MTV and VH-1.

The channel, which provided sta-
tions in more than 30 markets with
up to 10 hours of music programming
a day, ceased its domestic transmis-

sion Oct. 4. That same day, 15 staff-
ers, including PD Bill Bowen, were
laid off (Billboard, Oct. 13).

However, Connie Wodlinger, presi-
dent and CEO of Hit Video’s parent
company, Wodlinger Broadcasting
Co., claims that reports of the chan-
nel’s demise and the layoffs have
been greatly exaggerated. Although
she admits that domestic transmis-
sion has stopped, she says the cessa-
tion is only temporary.

Would-Be Radio Moguls Gan
Win Station Via MTV Contest

B BY PHYLLIS STARK

NEW YORK—MTYV, which has pre-
viously offered as contest prizes an
island, a trailer park, a little pink
house, a yuppie’s condo, Jon Bon Jo-
vi’'s home, and a town in Texas, is
now giving away an AM radio sta-
tion.

The station in question is 5,000-
watt WSTT Thomasville, Ga. (near
Tallahassee, Fla.), which is currently
simulcasting country music with sis-
ter WSTT-FM. MTV has signed an
agreement with the station’s owners
for an “irrevocable and exclusive op-
tion to buy the station,” according to
MTYV spokeswoman Carole Robinson.
Options to buy are not necessarily re-

viewed by the Federal Communica-
tions Commission, only requests for
license transfers. After a winner is
selected in a random drawing Nov. 2,
MTYV plans to begin the FCC applica-
tion process. The winner may also opt
to take the prize’s undisclosed cash
equivalent, in which case MTV will
forgo the purchase of the station.

Neither station owner Charles Gid-
dens, who is president of the radio
brokerage firm Media Venture Part-
ners, nor MTV would disclose the sta-
tion’s purchase price.

The FCC, whose spokesperson was
unaware of the MTV promotion, said
that if the contest winner chose to ac-
cept the station, that person would

(Continued on page 88)

Time’s Up: Final Year For
Minn. Black Music Awards

BBY JANINE MCADAMS

MINNEAPOLIS—It was the best of
the Time, and it was the last of times,
at the ninth—and final—Minnesota
Black Musicians & Artists Awards,
held here Oct. 6 at the historic Or-
pheum Theatre.

Jimmy “Jam” Harris & Terry Lew-
is, their production company, Flyte
Tyme, and the group with which they
perform, the Time (including Jesse
Johnson, Jerome Benton, Morris
Day, production partner Jellybean
Johnson, and Monte Moir) each
earned a special recognition award at
the MBMA presentation.

Minneapolis’ favorite son was not

ignored during the proceedings. In
addition to earning a 10-year achieve-
ment award, Prince received a new
honor when Minneapolis Mayor Don
Fraser read a proclamation declaring
Oct. 6, 1990, Prince Day. The Purple
One reportedly was in Los Angeles
completing editing work on the
much-anticipated “Grafitti Bridge”
film and could not appear.

Apart from Harris, Jellybean John-
son, and former Revolution bassist/
Motown solo artist BrownMark, none
of the performers associated with the
Paisley Park and Flyte Time camps
appeared onstage as presenters or
performers at the MBMA event this

(Continued on page 89)

Did Stones Tix Slip Off Track?

Report: Promoter Held Back 150,000

NEW YORK—As many as 150,000
tickets for the Rolling Stones’ Steel
Wheels Tour of the U.S. were dis-
tributed outside normal sales chan-
nels by the BCL Group, which pro-
moted the tour, and some may have
found their way into the hands of
scalpers, according to a report in
the current Rolling Stone magazine.

Michael Cohl of the BCL Group
responds to the story by Rolling
Stone senior writer Michael Gold-
berg by saying BCL could account
for distribution of all tickets held
from general sale, including some
70,000 that went to Event Transpor-
tation Systems, a Toronto-based
company that coordinated ticket-

and-transportation packages for
fans at an average price of $79.95.

“I challenge [Goldberg] to look at
the holds and see where they were
distributed and see if there was any-
thing untoward,” says Cohl.

Although the ETS deal was ap-
proved by the Stones and similar to
programs ETS set up for such acts
as U2 and George Michael, the Roll-
ing Stone story says that scalpers
may have obtained tickets allocated
to ETS for Stones shows in Philadel-
phia and Alpine Valley, Wis. Cohl
and ETS president Donald McVie
dispute the allegation.

However, the Rolling Stone re-

(Continued on page 83)

“We're just going to take a differ-
ent approach to domestic distribution
of music video,” Wodlinger says.
“That does and can mean a lot of
things.” She would not comment fur-
ther, saying only that a new “game
plan” will be revealed soon. In addi-
tion, sources say she is meeting with
investors who can hopefully infuse
the channel with new life.

In the meantime, she says that Hit
Video USA continues to fulfill for-
eign programming contracts “worth
well over a million dollars.” Sources
say a skeleton staff is continuing to
operate the channel.

The international expansion had

(Continued on page 85)

This Album Warrants A Party. Members of Columbia recording group Warrant
celebrate the release of their current album, “‘Cherry Pie.” At the party, Warrant
performed a 35-minute set showcasing songs from the album, including the
current top 40 title track. Later, members of Poison joined Warrant lead singer
Jani Lane in a medley of Beatles tunes. Shown, from left, are Tommy Mottola,
president, CBS Records; Mel llberman, executive VP, CBS Records; Josy Allen,
Jerry Dixon, Erik Turner, Lane, and Steven Sweet, Warrant; and Don lenner,
president, Columbia Records.
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WE GIVE YOU three signs that rap is hotter than
ever.

Sign 1: M.C. Hammer’s ‘“Please Hammer Don't
Hurt ’Em” logs its 19th week at No. 1 on the Top Pop
Albums chart. That’s the longest that any album has
remained at No. 1 since Prince & the Revolution’s
“Purple Rain” logged 24 weeks on top in 1984-85.

Sign 2: Vanilla Ice’s debut album, “To The Ex-
treme,” vaults from No. 23 to No. 7 in its fifth week. It
is the fastest-breaking debut album since another rap

also took five weeks to
crack the top 10.

Sign 3: L.L. Cool J’s
“Mama Said Knock You
Out” jumps from No. 25
to No. 17 in its third
week. It is likely to join
the Hammer and Ice al-

smash, Tone Loc’s “Loc-

Ed After Dark,” which
T
e )

bums in the top 10, which

would mark the first
time that three rap al-
bums have appeared in the top 10 simultaneously.

Incidentally, SBK Records—the little label that
could—has two albums in the top 10. The Ice album
joins “Wilson Phillips,” which dips to No. 4 after 10
weeks at No. 2.

THIS WEEK marks the first time in three years that
back-to-back No. 1 singles on the Hot 100 have not had
accompanying videoclips. James Ingram’s “I Don’t
Have The Heart” jumps to No. 1, replacing George
Michael’s “Praying For Time” (which has a flashcard
video of the song’s lyrics, but no formal clip). The last
time that back-to-back singles made it to the top with-
out videos was in 1987, when Michael Jackson/Sie-
dah Garrett’s “I Just Can’t Stop Loving You” was dis-
lodged by Whitney Houston’s ‘“Didn’t We Almost
Have It All” (which subsequently did have a concert
clip).

“I Don’t Have The Heart” is the fourth single from
Ingram’s “It’s Real” album, which was released in
May 1989. None of the first three singles made the
Hot 100. Ingram co-produced this song with the king
of '70s soul, Thom Bell. It is Bell’s first No. 1 pop hit
since “Then Came You,” the Spinners’ 1974 collabora-
tion with Dionne Warwick. Ingram teamed with an-
other legendary producer—Quincy Jones—on his
only previous No. 1, “Baby, Come To Me,” a 1983 duet
with Patti Austin.

F AST FACTS: Whitney Houston’s “I'm Your Baby
Tonight,” the leadoff single from her upcoming third
album, is the top new entry on the Hot 100 at No. 42.
The single—written and produced by the red-hot team
of L.A. Reid & Babyface—is part of an effort to make
Houston’s image hipper, blacker, and more contempo-
rary. Houston was on the radio virtually nonstop from
1985 to 1988—Ilanding 10 straight top-10 singles—but
she wisely laid low for the last couple of years. She

by Paul Grein

Rap Alive & Well On Charts; Houston’s
‘Baby’ Rocking; ‘X’ Marks A Top-5 Hit

seems to have taken a cue from Michael Jackson,
who waited nearly five years between the release of
“Thriller” and “Bad,” giving the backlash that fol-
lowed his massive success a chance to dissipate. Hous-
ton, too, once seemed in danger of fan and radio burn-
out, but she may have simply waited it out.

INXS’ “X” vaults from No. 13 to No. 5 in its third
week on the pop albums chart. The Aussie band’s pre-
vious album, “Kick,” took 12 weeks to reach the top
five, where it remained for 14 straight weeks.

AC/DC lands its first
top-10 album in nearly
nine years as ‘“The Ra-
zors Edge” leaps to No. 6
in its third week. Two
other metal bands—War-
rant and Queensryche—
are listed in this week’s
top 10. And more may be
on the way: Iron Maid-
en’s “No Prayer For The
Dying” and Megadeth’s
“Rust In Peace” are the
top new entries on the chart at Nos. 47 and 51, respec-
tively.

The Vaughan Brothers’ “Family Style” vaults
from No. 86 to No. 14 in its second week. It is certain
to become the first top-10 album for the late Stevie
Ray Vaughan, who died six weeks ago in a Wisconsin
helicopter crash. The apt “Tick Tock” enters the Hot
100 at No. 95. It is Stevie Ray’s first chart hit.

Garth Brooks’ ‘“No Fences” jumps from No. 26 to
No. 19, matching the peak position of Randy Travis’
highest-charting album, 1987’s “Always & Forev-
er.” The last time that a male country artist climbed
higher on the pop chart was in 1983, when Kenny
Rogers reached No. 6 with “Eyes That See In The
Dark.”

Carly Simon’s ‘“Have You Seen Me Lately?”’
soars from No. 141 to No. 73 in its second week. Si-
mon’s previous pop studio album, “Coming Around
Again,” went platinum and logged 50 straight
weeks in the top 100 from 1987-88.

Jose Carreras/Placido Domingo/Luciano Pa-
varotti’s “In Concert” jumps from No, 125 to No. 99,
becoming the first classical album to reach the top
100 since the ““Amadeus” soundtrack—conducted by
Neville Marriner—climbed to No. 56 in 1985.

Donny Osmond makes the week’s biggest jump
on the Hot 100 as “My Love Is A Fire” leaps from
No. 90 to No. 55 in its second week. It is the first sin-
gle from Osmond’s second Capitol album; his first
yielded back-to-back top-15 hits.

WE GET LETTERS: Rich Appel of CBS-TV in New
York notes that the Steve Miller Band’s ‘“The Jok-
er” recently hit No. 1 in the U.K., nearly 17 years
after it rang the bell in the U.S. That'’s the longest
gap any record has had between topping the charts
in the two countries.
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Label Execs Refuse To Take Chances

BLACK MUSIC SUFFERS FROM CONFORMITY

W BY WAYNE EDWARDS

Black music, in the words of Elektra
recording artist Howard Hewett, “is
in a real bad place.” Why do count-
less others echo similar sentiments,
always mentioning an unprecedented
unpredictability in this once glorious
music? Probably because black mu-
sic, rhythm and blues, is at an all-time
low. The reason for this lack of cre-
ative expression? A new wave of ste-
reotyped attitudes brought on in
large measure, sad to say, by our
very own black executives.

Due to the immense sophistication
of the electronic media, cultural
walls—both literal and figurative—
have been crumbling. Yet many black
record executives choose to ignore
both the existence of and the necessi-
ty for cultural diversification. And, as
history has proven, when one closes
ranks to exclude outside influences,
extinction becomes an all-too-real
possibility. Black music will never
disappear, of course, but its impact
risks being reduced dramatically, not
just to the eyes and ears of America,
but in the world at large.

Black music divisions flourished in
the mid-"70s and early '80s because
the doors were wide open. Turn on
your radio on any given day, and
you’d be exposed to the soulfulness
of Teddy Pendergrass, the uncut P-
funk of George Clinton’s Parliament/
Funkadelic, the outrageous androgy-
ny of Prince and Grace Jones, or the
infectious reggae rhythms of Bob
Marley and Third World.

Let’s not forget Larry Graham’s
slap-happy funk, the spiritual vibe of
Earth, Wind & Fire, the jazz-laced
R&B of Donald Byrd & the Black-
byrds, the sophisticated soul of Ash-
ford & Simpson, the straight-ahead
R&B of the Jacksons, or the innova-
tive lifesongs of Stevie Wonder.

With all of those different influ-
ences permeating the airwaves, it
was no major surprise when the Isley
Brothers broke with tradition by
chanting “Ohio,” about the Kent
State massacre, in a cover version
that outrocked the Crosby, Stills,
Nash & Young original without ever
losing that soulful Isleys touch. That
kind of boldness, that willingness to
reach for the cutting edge, has al-
ways been the uniqueness of R&B

little too different.” Of course it
was—that was the whole point. Bren-
da and friends lived on the other side
of the world, yet blended black Amer-
ican sounds and rhythms with their
own distinctly African beats to come
up with something fresh and, I dare
say, “different.”

Imagine my surprise when I
opened a recent issue of Newsweek
magazine to see a picture of Brenda
Fassie (minus the Big Dudes) with a

‘Iimagine Teddy
Riley’s new jack
swing with a slightly
African thing’

Wayne Edwards is a free-lance journalist
and black music editor of Music Connec-
tion magazine. While at Capitol Records,

he signed M.C. Haommer, BeBe & CeCe Win-
ans, and Tracie Spencer, among others.

music.

Five years ago, when I joined Capt-
tol Records as VP, black A&R, I
signed Brenda & the Big Dudes, un-
arguably the hottest, swingingest
dance group in South Africa. Imagine
Jimmy Jam & Terry Lewis or LA. &
Babyface hearing the rhythms of
such a group and incorporating them
into their own music, much the same
way Sade, Soul II Soul, and other
British bands are fusing Afro-Carib
rhythms to give their music a differ-
ent edge. Or, better yet, imagine Ted-
dy Riley’s new jack swing with a
slightly African thing.

Sadly, that would never come to
pass, because the record received no
support from the black staff at Capi-
tol. The music was “happening, but a

caption hailing her as South Africa’s
reigning pop queen. The piece went
on to say that “because of her bold,
sexy performing style, she’s been
compared to Madonna.”

Being in Newsweek, and now on
SBK Records, certainly doesn’t guar-
antee any more success in 1990 than
she had five years ago. But it does
raise the question of why black exec-
utives, upon seeing and hearing her
potential, would not at least attempt
to market such a worthy talent in-
stead of summarily dismissing her.
The closed-ranks mentality clouded
the issue, preventing folks from un-
derstanding the global and cultural
importance of breaking such an art-
ist. The big picture was never seen.

Similarly, isn't it interesting that

black Americans are one of the few
groups in the Western world not be-
ing exposed to—and therefore not
participating in—the global success
of another South African group, La-
dvsmith Black Mambazo?

We don’t have to go to distant
shores to find examples of “differ-
ent”’ black artists being blatantly
snubbed by black music departments
of major labels. Where are the Mar-
salis brothers, Brenda Russell, the
Family Stand, Nancy Wilson, Ziggy
Marley, Oleta Adams, or Bobby
McFerrin, to name just a few, on
their priority sheet? Granted, not ev-
ery
record can get played, but should
these artists be penalized because
they don’t subscribe to this generic
assembly-line approach?

As John Brown, the A&R director
of Virgin Records, told me in a recent
interview, “Everyone’s not the same,
nor should they be. You can’t love Bil-
lie Holiday if all you know is Karyn
White.” Brown agreed with Hewett’s
assessment, saying, “I think the cre-
ative flow is being stomped on, and
it’s our responsibility as music people
to expose the public to as much music
as we can.”

Perhaps the issue was best ad-
dressed by Len Chandler, co-founder
and director of the prestigious Los
Angeles Songwriters Showcase.

“First of all, we have to recognize
that black people, just like every oth-
er people, have a wide range of
tastes,” he said. “It doesn’t make you
less black to broaden the expanses of
your experiences or your appetites.”

It’s imperative to the survival of an
art form that our black executives re-
alize that black Americans are as
richly diverse as any other people on
the planet. Perhaps, if and when that
realization comes to pass, they’ll loos-
en the creative shackles and let my
people go for it.
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ACTS, RETAILERS MAKE EASY TARGET

It wasn’t until I read the Commen-
tary titled “Clean Up Record Lyr-
ics—Or Else” (Billboard, Oct. 6) and
saw the self-assured smile of attor-
ney Jack Thompson that I realized
that the music industry provides
more than just entertainment. We
provide a steady stream of whipping
boys for young attorneys with politi-
cal aspirations, old, ineffectual politi-
cians who can only legislate morality,
TV evangelists, and parents who
have lost touch with their kids.

Granted, I don’t believe that 2 Live
Crew or Andrew Dice Clay or their
fans exhibit the greatest of taste.
Yet, I didn’t need their records to
hear those words and jokes when I
was on the elementary school play-
ground, either.

The real difference between then
and now is that, when I was in ele-
mentary school, I couldn’t turn on my
TV and watch hours of graphic, gra-
tuitous violence like “Rambo,” “Sear-
face,” and “Friday The 13th, Part 9.”
I didn’t see school-age kids in gangs

killing their younger brothers and
sisters with semi-automatic weapons
on the evening news. While the Par-
ents’ Music Resource Center is wor-
ried about kids buying a few records
that might pollute their morals, those
same kids get a steady diet of vio-
lence on the TV in their homes for
Jfree, with the message that violence
is a common and accepted method of
problem resolution or power acquisi-
tion.

To judge by its inaction on that
front, I can only assume that the “de-
cency movement” believes that sex,
bad taste, or the use of four-letter
words are deviant behavior, but that
gratuitous violence is a perfectly nor-
mal and acceptable part of everyday
life. But no, that can’t be right, can
it?

What I really believe is that record-
ing artists and record retailers make
nice small targets for these guys. If
they wanted to take on the truly seri-
ous issue of exposing kids to too
much violence with the big entertain-
ment conglomerates, they would get
stomped. Since they can make as
much local political hay, dollars for
Jesus, or reasonable out-of-court set-
tlements by busting the little guy,
why bother with the big issues?

Ironically, their efforts have actu-
ally helped some acts. Whether they
like it or not, the “decency move-
ment” is the best promo man that 2
Live Crew, et al., could have asked
for. If the “decency movement” left it
to the censorship of the marketplace
(you don't like it, you don’t buy it),
most everyone would be saying 2
Live Who?

Censorship within the industry is
about as likely as Pat Boone on MTV.
As long as raunchy sells, there will
be a Bessie Smith, a Redd Foxx, or a
2 Live Crew. If the “decency move-
ment” thinks the alternative is gov-
ernment-imposed censorship, 1 wish
they could see it used to its fullest ef-
fect in a country like Iraq. I can’t wait
to hear what they will find by playing
Arabic records backward.

Paul Wickliffe
President, Skyline Studios Inc.
New York

LISTEN TO JACK
Now is the time to listen to hypo-
crites like Jack Thompson. Tomorrow
might be too late to stop him and “ev-
eryone else” in the “‘decency move-
ment’’ who manage to contradict
themselves while twisting the facts.
Jack Thompson lambastes Sinead

0O’Connor for speaking her mind
while acting on her beliefs. Yet Jack
Thompson said on ABC-TV's “Night-
line,” on the subject of white recorc-
ing artists, “I’ve listened to all of
those, including Andrew Dice Clay,
and . .. they are not obscene.”

He claims he wants legal action as

.a last resort. Yet he and others in the

“decency movement” are the first to
file complaints with law enforcement
agencies, practically forcing them to
arrest some music retailer who just
thought he was selling what the cus-
tomers wanted. Plus, Jack Thomp-
son appears in court as a witness
against 2 Live Crew.

Jack Thompson has put us on the
path of government regulation of
music when he set out to make a
name for himself by attacking “‘ob-
scenity in music.” He says he is out to
stop the sale of this material to chil-
dren by preventing even adults from
listening to it. Thus speaks the hypo-
crite.

The debate over ‘““As Nasty As
They Wanna Be” has not been set-
tled. So far only two judges in Florida
have given their opinions. Plus, one
cannot apply “community standards”
in Florida to anywhere else. In Ala-

(Continued on page 79)
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‘Hyjock’ Joyner Pilots The Airwaves
DJ Fetes 5 Yrs. On Dallas, Chicago Radio

B BY SEAN ROSS

NEW YORK—When Tom Joyner be-
gan commuting between mornings at
KKDA-FM (K104) Dallas and after-
noons at WGCI-FM Chicago, “some
of the biggest programmers in urban
radio had a pot going on how long I
would last,” he says.

“James Alexander, Lee Michaels,
Barry Mayo, Ray Boyd, and Jimmy
Smith had all come over for my wed-
ding anniversary and they all wrote
down dates as to how long I would
last—six months, nine months, a
year, 18 months. I've outlasted them
all. And I'm pissed because they took
their money back. Whatever that pot
was, it should have been mine.”

On Thursday (18), Joyner cele-
brates his fifth anniversary as a “fly-
jock” with a breakfast show in Dallas
whose lineup includes Al B. Sure!,
Cameo, Barbara Weathers, Levert,
Today, Candyman, and, perhaps,
Gladys Knight—the subject of one of
Joyner's longest-running on-air bits.
Then in Chicago, there will be a simi-
lar remote at a local restaurant. On
Oct. 25, he’ll guest on Rick Dees’
ABC-TV show, “Into The Night.”

Another of Joyner’s Dallas guests
will be American Airlines president
Robert Crandall. By that time,
Joyner will have logged 4!/, million
frequent-flier miles—“enough to go
to the moon and back as soon as they
have a schedule there.”

Five years ago, the uniqueness of
Joyner’s arrangement drew him na-
tional media attention. Since then, he
has added a nationally syndicated
countdown, “On The Move With Tom
Joyner,” and -re-upped with both sta-
tions for another three years. In fact,
Joyner's schedule has become rou-
tine enough that you may not read
about it again unless he makes good
on his threat to retire in 1993.

Joyner works 59 a.m. in Dallas,
then catches a 9:26 a.m. flight to Chi-
cago, plays racquetball, and arrives
at WGCI just before 2 p.m. He leaves
for O’Hare Airport at 5:45 p.m,, just
after his last spots, and returns to
Dallas around 9-9:30. He stays up to
watch Arsenio Hall at 11:30 p.m. and
is back up by 3:30 the next morning.
He may nap on the plane if he finish-
es his show prep early.

Joyner says he knew that his
schedule would work after six
months. “That’s when I realized that
what I had planned in terms of my
schedule was going to have to be. [
had to drink all the water my nutri-
tionist told me to every day. I
couldn’t drink alcohol, even on week-
ends, because it would tire me out. [
had to get in daily exercise. And I
couldn’t let things bother me that I
had no control over; I couldn’t afford
to get upset over flight delays or can-
cellations.

“It took me the first six months to
learn those things. But then I knew if
I did all those things, I could make it

for the duration ... If you're not a
person who’s accustomed to a rou-
tine, it can be pretty boring. But if I
don’t follow it, I'm in trouble.”
Although he is on the air in both
cities five days a week, Joyner makes
the trip from Dallas to Chicago no
more than three times a week. On
Wednesdays and Fridays, he does his
Chicago show from the studios of
WGCI-FM’s sister station, adult al-
ternative KOAI. “On The Move” is
taped in Dallas on Wednesday morn-
ings and takes about three hours.

JOYNER

Joyner will also do Dallas-to-Chica-
go remotes on other days if there are
weather problems, as there were on
the day of this interview, or if he is
worn down from traveling. “A few
years ago, I stopped doing shows
when I wasn’t physically fit to do
them, and that includes being ex-
hausted because I go through ex-
treme travel delays.

“I could have gotten to Chicago to-
day and gotten back, but who knows
when. There have been days when I
get home at 2 a.m., and have to get
up at 3:30 and tackle this schedule
again. There’s no way you're going to
do a very good job on the air.

“People think my worst time for
traveling would be winter, but there
are actually more problems in spring
and early summer because of the
electrical storms that can completely
shut down either airport.”

Because of his schedule, when
Joyner spends time with his PDs, it is
usually over the telephone. He makes
only about five or six personal ap-
pearances a year and K104 VP of pro-
gramming Michael Spears says, ‘“We
don’t use him for tiny little promo-
tions. We take him to a lot of people,
or on TV. We use him carefully be-
cause we respect his health, and it
preserves the mystique.”

In early 1989, K104 got its first ma-
jor urban competitor, KJMZ (100.3
Jamz). Since that time, K104 has held
on to the format lead, but KJMZ had,
at one point, seriously hurt K104’s

numbers in most dayparts, including
mornings. But neither K104 PD Ter-
ry Avery Robinson nor Joyner say
that not having him around all the
time was a big problem, even when
Jamz was new. “Joyner is such a leg-
end that it takes a lot to get people
away from him for a new kid on the
block. He just has such a tremendous
following,” Robinson says.

Joyner says his only concern is that
“I don’t feel I've given enough of my-
self to my family. But my family has
been very supportive. My sons, who
are 15 and 16 years old, have not been
in any trouble, as 15- 16-year-olds can
be. That would be the only thing that
would make me stop.”

In 1993, however, when his con-
tracts expire, Joyner plans to “quit al-
together as far as a daily show at ei-
ther station and just do ‘On The
Move,” which I'm contracted to do
through 1996.”

Although on-air personalities from
Dees to Jonathon Brandmeier to
Howard Stern are pursuing TV proj-
ects, something now thought to be
the ultimate goal for most major
jocks, Joyner says “nothing has ever
worked out for me with TV. I'm pull-
ing for Rick because, with the way
TV is, if he makes it, it will open the
doors for all of us. If not, I'll be hap-
py laying on my butt.

“I’ve had a long-range plan to re-
tire at the end of this, and so far I'm
right on target. [The reason] I'll be in
position to do that is because I've had
these two jobs. These two jobs have
given me a lot of security, which is
rare in this business.”

One of Joyner’s oft-stated com-
plaints has been the decrease in per-
sonality on urban radio. That situa-
tion is “‘not any better or any worse,”
than five years ago, Joyner says.
“The same people that were doing
black morning radio when I started
commuting are still around today.
You can pretty much count them on
one hand: Doug Banks, James Ma-
son, Guy Black, and Skip Murphy.”

Joyner says he hasn’t heard Russ
Parr, his generally well-regarded
competitor at KIMZ. “I've never air-
checked anybody that I was up
against. I'd rather have listeners tell
me what they do. It gives me more
perspective on how to go up against
them. I'll hear things that don’t mat-
ter to most people.”

At press time, the biggest mystery
about Joyner’s anniversary was
whether Knight would show up as
she did two years ago. “For years,
I've been chasing Gladys. I've pulled
a lot of stunts that have pissed my
wife off completely. I've written her
name in the sky. One time, I passed
out placards and when she came on
stage, everybody raised placards say-
ing ‘Tom Joyner loves you.” She's
called when I was on the air. One
time I hung up because I didn’t be-
lieve it was her. People always try to
play jokes on me about Gladys.”

Imagine All The Stations. Stations around the world took part in a tribute to
John Lennon and a mass broadcast of his “imagine” on Oct. 9, what would
have been his 50th birthday. Pictured at a United Nations press conference are,
at left, Madam Perez de Cuellar, wife of the U.N. secretary general, left, and
Lennon’s widow Yoko Ono. At right are WNEW-FM jock Scott Muni, left, and
Andy Denemark, director of programming for NBC's The Source. (Photos: Chuck
Pulin)

N. San Diego: Where Every
Book Is A Surprise Package

B BY PHYLLIS STARK

NEW YORK—Does the northern end
of San Diego County—Arbitron’s
62nd largest market—have the most
fickle listeners in the country? Con-
sider some of these four book trends
from the recently released summer
Arbitrons.

e Top 40 KKLQ (4.4-6.54.7-6.5);

o Classical KFSD (4.1-4.9-3.4-5.4);

e Country KSON (4.4-3.1-2.84.9);

o Classic rock KSDO-FM (0.8-1.0-
2.1-0.9);

Sometimes stations in the San Die-
go North County book rise and fall
the same way they do in San Diego.
AC KFMB-FM was up nicely in both
markets. So was AC KJQY. But there
are also variations. KSON, for exam-
ple, had its best-ever rating in the full
San Diego County book in the spring
(7.5), but its worst one (2.8) in the
North county.

Arbitron says that what happens in
San Diego North can be explained
the same as ratings in other markets,
by programming, promotional activi-
ties, and changes in listener habits.
But local PDs cite terrain and signal
problems, and they blame diary
placement and sample size.

“We know from our research that
we're competitive in the North coun-
ty,” says KSON operations director
Mike Shepard, “but the wild fluctua-
tions don’t make any sense.”

Shepard does think that terrain
plays into those fluctuations. “We
have a pretty dramatic topographical
and signal situation here with the
hills, and mountains, and the fact
that everyone is 50,000 watts or less
because of the border situation,” he
says. KFSD PD Kingsley McLaren
notes that “‘there is a line-of-sight
problem [in the North county]... No
matter where you put your antenna,
there are these huge blind spots.”

Shepard also says San Diego North
is “extremely sensitive [to] diary
placement and return,” and he is sec-
onded by a number of PDs. Greg Ste-
vens, PD of album KGMG-FM, com-
plains that there were 26 18-24 male
diaries in the summer, down from the
spring book’s 32. “That doesn’t sound
huge,” he says, “but it's roughly a
20% drop in a key demo for an AOR
station.”

“The samples are so low that two
diaries can mean the difference be-
tween second place and 10th place,”
says Bob O’Connor, VP of program-

ming for adult alternative KIFM.

McLaren also points to both diary
placement and sample size. “[The
fluctuation] is really difficult to ex-
plain in this format because I don’t
believe that you have these huge
swings,” he says. “We have devoted
listeners. It's not like 10,000 people
have suddenly decided to stop listen-
ing to classical music.”

North San Diego is what Arbitron
calls an embedded metro, a metro
area within another, like San Jose,
Calif; Long Island, N.Y,; or Orange
County, Calif. The North county
book’s sample size of 630 is bolstered
by an additional 300 diaries from the
larger market, making its sample
size roughly equivalent to that of
similar-size markets like Tucson,
Ariz., (930), and Allentown, Pa. (950).

For his part, Rhody Bosley, Arbi-
tron’s VP of sales and marketing/ra-
dio station services, replies that the
reason a separate North county book
was created in fall 1984 was to reduce
problems and more accurately reflect
area listening.

Bosley says the fluctuations are
primarily caused by competition, not-
ing that stations from Los Angeles,
Orange County, and San Diego reach
the North county. “Shares will
change and those changes are caused
by competition,” he says. “We con-
duct a random sample of the area
[that] should give you the best esti-
mate of radio listening behavior.
Over periods of time it will vary by
ZIP code, of course. Does that influ-
ence the results? No. Will it affect to-
tal listening over the long haul? The
answer is no.

“[When we started this book] I as-
sured broadcasters that it did not ad-
versely affect San Diego and provid-
ed a better reading of listening in
North San Diego. [In investigating
these fluctuations] we have always
found that there are other causes,
like people starting running contests,
stopping running contests, and hav-
ing competitors that [they] don’t even
know about,” he says.

Few PDs can point to any pro-
gramming or promotional activities
that would have had such an impact.
But O’Connor does admit that the
North county ratings can be influ-
enced by direct marketing. “It’s easi-
er to manipulate with heavy advertis-
ing,” he says, adding that the sta-
tion’s 2.94.4 spike in the spring book
followed such an effort.
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After
extensive
casting,
we’'ve
opened

INn L_A.

The newly expanded Los Angeles bureau of Entertainment Weekly™ is officially open.
Andit's a good thing. After all, L.A. is the entertainment capital of the world. And we cover the

entire spectrum: movies, television, books, music and videos. T

It's no wonder we’re assembling one of the finest staffs e“'er Ialnm@nt
of entertainment journalists in the country. So, we can work — -
with the finest people in the business. You. it .

Cable Neuhaus, LLos Angeles Bureau Chief, Entertainment Weekly,
10880 Wilshire Boulevard, L.os Angeles, CA 90024, (213) 824-7285



I RADIO

Top 40, Easy Down In Format Gensus;
Grocker, Buggs Both Promoted At WBLS

THE EASY LISTENING-to-soft AC
exodus may have gotten the bulk of
the press, but top 40’s format malaise
has actually been responsible for
more format switches. The Alexan-
dria, Va.-based M Street Journal
newsletter’s latest format census
shows that there are only 824 com-
mercial top 40s nationwide—127 less
than last year. By comparison, easy
listening stations are down by 88 sta-
tions (328-240).

Country, almost unchanged, re-
mains the largest format in terms of
number of outlets (2,448-2,452) fol-
lowed by AC (2,0582,135), top 40, and
religious (696-745). Oldies, the fastest-
growing format, was up 114 stations
(545-659), followed by album/classic
rock (365419) and N/T (308-405).

Despite easy’s drop, adult stan-
dards formats are up (332-383), as are
Spanish-language outlets (313-342)
and urban (284-294). The most alarm-
ing M Street statistic, however, is the
number of outlets that have gone
dark since a year ago. While there
has still been a net gain in the num-
ber of commercial licenses (9,254-
9,444), 98 stations have gone dark
since last year. There are 1,636 non-
commercial licenses.

PROGRAMMING: CROCKER, BUGES UPPED

When Ray Boyd left the PD slot at
WBLS New York, the big question
was whether p.m. driver and onetime
PD Frankie Crocker would be pro-
moted, or if MD/acting PD Fred
Buggs would get the nod. And the an-
swer is yes. Crocker is now VP of en-
tertainment and programming for In-
ner City Broadcasting, working with
all of its stations as well as its syndi-
cated shows and the Apollo Theatre.
Buggs, meanwhile, has officially
been named PD. Both will retain
their airshifts.

Onetime KJLH Los Angeles GM
J.B. Stone is now director of broad-
casting for parent company Taxi Cor-
poration. KJLH OM Marco Spoon is
out; call 213-670-3090. Lynn Briggs
remains PD.

Gary Berkowitz, PD of adult top
40 WKQI (Q95) Detroit, has an-
nounced that he’ll leave the station in
February to form Gary Berkowitz
Program Consulting. Berkowitz’s
first client will be Q95 and he’ll stay
long enough to replace himself as
PD. Phil Hall, who made a similar
announcement several weeks ago
(Billboard, Sept. 22), now plans to be
out of KRTH-FM Los Angeles in six
weeks. Consultant Bill Drake as-
sumes his duties for now.

Top 40 WYHY (Y107) Nashville
OM Jack Evans transfers to classic
rock KRFX Denver as OM. Y107 PD
Louis Kaplan adds OM stripes and
will now program the station solo . ..
At press time, Group W and Ever-
green Media were negotiating, but it
appeared that WAPE Jacksonville,
Fla., PD Bill Pasha would return to
Dallas as PD of Group W’s AC
KRSR (Star 105). WAPE owner Ev-
ergreen also owns KHYI Dallas,
thus the delay ... WIMO Cleveland
APD Maxx Myrick is now PD at
black AC WALR Atlanta, now Love
104.7 under consultant Tony Gray.

Satellite Music Network adult al-
ternative outlet KHIH Denver is

switching to a local AA format fol-
lowing SMN’s announcement that it
will discontinue the Wave. PD Tony
Weston is out. No replacement has
been named. SMN affiliate KBAC
Santa Fe, N.M., will go live around
the end of the month. KHHH Hono-
lulu PD Tim Tindell expects to go
with rival AA format The Breeze.
Canada’s cabinet has upheld the
decision by its radio commission to
award Toronto’s newest license to
Rawleo for a country FM instead of
one of four black/dance applicants.
But Communications Minister Mar-
cel Masse urged the commission to
hand out the license for former news
outlet CKO-FM quickly, and said,
“The government hopes the commis-
sion will recognize the strong support
for dance music that has been ex-
pressed by Toronto residents.”
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by Sean Ross with
Craig Rosen & Phyllis Stark

WAVA Washington, D.C., APD/
MD Dave Elliott has been named op-
erations director at top 40 KKBQ
(93Q) Houston. That reunites him
with PD Dene Hallam, who Elliott
also worked for at KCPW Kansas
City, Mo. Mike Snow remains MD.
Elliott’s replacement at WAVA is
Chris Taylor, who is upped to music
coordinator. WAVA did manage to
make the Washington Post, however,
when the winner of its $10,000
“phrase that pays” promotion turned
out to be John Martin, a weekender
at crosstown WRQX (Mix 107.3) and
p-m. driver at suburban WINX.

At top 40 WDFX Detroit, APD
John McFadden is now interim PD,
pending the station’s sale ... At top
40 KUBE Seattle, Tom Hutyler is no
longer PD but may stay on for mid-
days. No replacement has been
named; Barry Beck is acting PD.

KCPX-FM Salt Lake City—which
was already an adult top 40—has
made the switch to full-fledged AC as
K98.7 under new PD/morning man
Jay Kelly from KLYF Des Moines,
Iowa. Former PD Jerry Lousteau
can be reached at 801-272-9466. Short-
ly after KCPX'’s change, AC KLVV
(Love 99) began a two-day “U Can't
Touch This” marathon and went top
40 as Q99.5. Jim Sumpter is consult-
ing. KLVV morning man Gaylan
Palmer has returned to crosstown
AC KLCY for middays. Also in SLC,
Chere Wood from AC KSFI joins the
morning team at rival KMGR.

After 15 years out of radio, Rod
Peters is PD/mornings at urban
KDKO Denver replacing Kevin
Ross. Peters, who had been operat-
ing a number of businesses, had pro-
grammed the station in the "70s. In
other changes, weekender Paul Cha-
vez is upped to middays as Larry
Stone goes to nights. Jackie Ward is

out. KDKO will lean more adult.

Brian Rowland has been named
group PD for Rowland Broadeasting,
owners of WAIA Jacksonville, Fla.,
and five other country outlets. Row-
land was previously GM of the com-
pany’s AC WQHI Tallahassee, Fla.,
which will go country shortly. Jim
Jennings replaces him as GM.

Eight months after it switched to
SMN'’s Pure Gold format, KSMJ Sac-
ramento, Calif., is back to R&B/old-
ies as a Heart & Soul affiliate. That
station, you will recall, had put in for
the KHFI Austin, Texas, call letters
in an apparent attempt to keep them
from top 40 KQFX, KHFT's intended
successor. KQFX owner Tom Joyner
is now seeking the calls KHFY.

Former modern rock WHFS Wash-
ington, D.C., PD Mike Butscher is
the new PD it WHTG-FM Asbury
Park, N.J. He replaces Rich Robin-
son, who can be reached at 201-571-
1211 ... Reporter Mark Miller is
upped to ND at N/T WBAL Balti-
more replacing Bob Shilling . . .
WVAZ Chicago religious host Clar-
ence Blair takes the new OM posi-
tion at religious WDAS Philadelphia.

AC WVOR Rochester, N.Y.,, PD
Jay Philippone is leaving for station
ownership; T&R to John Elliot . ..
Rock 40 KDWZ (Z93) Des Moines,
Towa, is now simulcasting oldies AM
KIOA. Both KDWZ PD T.J. Martens
(515-277-7143) and KIOA PD Jay
Weiss are out. Bill Shannon from
WGEE/WIXX Green Bay, Wis., is
now APD/MD.

Grady Brock, last PD of AC
KMYI (MY107) Albuquerque, N.M.,
is now PD/afternoons at Z-Rock/old-
ies combo WLZT (Z107) Charleston,
W. Va,, replacing Jon Summers;
Steve Thomas is acting PD at
MY107. Across town, Garrett Majors
is out as PD of oldies WVNS.

AC WKAP Allentown, Pa., switch-
es to Unistar’s Oldies Channel ... PD
Jay Charland is out at full-service
AC CHQT Edmonton, Alberta; he
can be reached at 403-464-7041 . ..
WEQX Albany, N.Y., weekender
Chris James is now PD/mornings at
crosstown Unistar Adult Rock affili-
ate WKOL replacing Jeff Weber ...
WZRZ Fort Myers, Fla., has dropped
SMN Z-Rock and is again simulcast-
ing album WRXK.

Bob Athey from KFYE (Y94) Fres-
no, Calif., is the new OD/PD/morn-
ing man at AC KPOR (Magic 100.5)
Porterville, Calif., replacing George
Mason ... Susan Richards is the
new PD at AC WAHR Huntsville,
Ala., replacing Butch Menefee who
becomes GM of WIXC ... Morning
man Bobby “Slam” Duncan is now
PD of new album rocker KTSR Bry-
an, Texas. Scott McKay, PD for the
old AC format, exits. Cody Robbins
is upped to APD.

PM driver Brian Stoli is upped to
OM at AC WZKZ (KZ106) Elmira,
N.Y, and N/T sister WCLI. He re-
places Dave Abbey, now OM/morn-
ings at WPNF Brevard, N.C., which
will begin a partial simulcast with co-
owned WHKP Hendersonville, N.C.
... PD Gene Kuntz is upped to OM
at top 40 WITZ Bloomington, Ind.
MD Walt Febrer adds PD stripes.
PM. driver Tom Thornsberry goes
to country WBKR Owensboro, Ky.,

JOHN LAUER is promoted from VP/GM at WGST/WPCH Atlanta to VP for
Jacor Communications. GSM John Hogan is the new GM.

DAN FORTH is resigning as president of Wescom's radio properties. He can
be reached at 203-454-3231. No replacement was named.

JOHN GUTBROD, currently GM of WCEO/KEZK St. Louis, will be the new
VP/GM at crosstown KSTZ when River City Broadeasting closes on that
station in December. His replacement at KEZK is Mark Dorsey, local
sales manager of TV station KMOV.

RETA THORN is the new GM at WMXC Charlotte, N.C., replacing Jake Gur-
ley. She was GSM at rival WBT-AM-FM.

ROB SISCO has been named to the newly created director of marketing po-
sition for Fairwest Direct. He was PD of KMGI Seattle.

DON ROBBS is out as GM of KGU Honolulu.
TOM GAMMON, ousted earlier this year at Americom Radio Brokers, has

regained control of the company. Managing partner Bill Steading exits,
reportedly to launch a new company.

and is replaced by B.J. Thomas from
WQRK Bedford, Ind.

PEOPLE: WAPW GETS FRAMM, DOMINO?

After 13 years at top 40 WABB-
FM Mobile, Ala., PD Leslie Framm
is the new APD/morning team mem-
ber at WAPW (Power 99) Atlanta, re-
placing Roberta Gales. And although
details were sketchy at press time, it
looked like WAPW night rocker
Domino was finally returning to the
station from WPLJ New York,
where WTIC-FM Hartford’s A.J. is
now doing nights.

After a brief stint with Steve Dahl
& Garry Meier at WLUP Chicago,
Maggie Brock has returned to Phoe-
nix and reteamed with former part-
ner Bruce Kelly at top 40 KOY-FM
(Y95).

Longtime WHFS Washington,
D.C., personality Damian Einstein
has been reinstated to his midday
shift at the station as part of an
agreement between the modern rock
outlet and the Maryland Commission
on Human Rights. Einstein, whose
speech was altered years ago in a car
crash, had filed a discrimination com-
plaint with the MCHR when he was
kicked up to APD last year.

The appointment of WOMX (Mix
105.1) Orlando, Fla., morning man
Mike Elliott for mornings at top 40
WRBQ-FM (Q105) Tampa, Fla.,
means that longtime host Cleveland
Wheeler will be moving to the other-
wise simulcast WRBQ-AM, if he
chooses to stay with the station.

With WRIF Detroit PD Jim Pem-
berton leaving the air, Steve Kostan
moves from nights to middays. Anne
Carlini goes from overnights to
nights; weekender Steve Williams
replaces her ... KIIS Los Angeles
weekender Benny Martinez goes to
afternoons on XHTZ San Diego.
Part-timer Kid Corona is upped to
nights. Randy Philips of WBBM-
FM Chicago is now GSM.

Former WIOQ Philadelphia PD
David Dye is now doing middays at
noncommercial WXPN ... Holly
Stone goes from middays at WAPI-
FM (195) Birmingham, Ala., to nights
at AC rival WMJJ ... Former WLIT
Chicago jock Steve Ruxton goes to
crosstown WUSN for weekends.

At country WGH-FM Norfolk,
Va., Smokey Rivers from WRKZ
Harrisburg, Pa., joins for afternoons.

Karen West from format rival
WKEZ is the new night jock. Across
town Bryan Findley joins rival
WCMS from WQSF for overnights
replacing Lynn Roberts ... Week-
ender Dan Justin is upped to after-
noons at AC WROR Boston replac-
ing Paul Perry.

At AC WLEV Allentown, Pa.,
Chris Michaels is upped from part-
time to overnights, switching shifts
with Dan Wade . .. At top 40 KKMG
Colorado Springs, the new APD/MD
is Tom Fricke, replacing Trevor
Carey, now at KWNZ Reno, Nev.
KSFM Sacramento, Calif.’s J.J. Kin-
caid takes nights. At KWNZ, the sta-
tion needs an ND to replace Shanon
Leder, now with KMLO San Diego
... Steve Hodges from KHOZ Harri-
son, Ark., is the MD at new country
outlet KXIX Little Rock, Ark.

Alert listeners to top 40 WMXP
Pittsburgh last week may have no-
ticed Mix 100.3's new midday jock is
called Tex Meyer, which, coinciden-
tally, is the name of rival WBZZ
(B94)s GM. Meyer is really Tony Q.
Foxx, who should be using his real
name again by now. That name, inci-
dentally, stems from a similar
stunt—Tony Quartarone, aka Tony
Q—programs a rival station in
Foxx’s last market, Ocean City, Md.

CRIME BLOTTER

After two weeks as a fugitive, con-
victed murderer Eugene Steichan fi-
nally turned himself over to the po-
lice Oct. 4, but not before a bizarre
call to the morning show at album
KQRS Minneapolis in which, he be-
came the first person in more than a
year to answer all five questions cor-
rectly on its “dead or not dead” con-
test. Among the celebrities that Stei-
chan had to identify as dead or alive
was the late folk singer Leadbelly,
which prompted him to comment, “I
live the blues.”

According to a story in the Hart-
ford (Conn.) Courant, Chris Rivers,
p.m. driver at oldies WDRC-FM, was
arrested Sept. 28 and charged with
selling cocaine. He was one of 24 peo-
ple arrested in three Hartford sub-
urbs as part of an undercover opera-
tion called “trifecta.”

Assistance tn preparing this col-
umn was provided by Kirk La-
Potnte in Ottawa.

14

BILLBOARD OCTOBER 20, 1990




RADIO IS

Billboard's

§ oﬂ Me weel

Mike Novak
KFMB-FM San Diego

DURING THE LATE ’80s, when hot ACs or adult
top 40s were less common, some PDs cited KFMB-
FM (B100) San Diego as an example of why hybrid
formats didn’t work. A hot AC powerhouse from
1984-87, B100 saw its numbers halved when top 40
KKLQ (Q106) came in on one side and AC competi-
tion increased on the other.

But now there are adult top 40s signing on every
week and B100 is usually one of the stations they
monitor first. And in the recently released summer
Arbitrons, B100 was up 4.8-6.6 12-plus, No. 2 in the
market behind Q106. It was also No. 1 in 25-49 and
25-54, as well as No. 2 in 18-34, less than a share be-
hind Q106. In mornings, powered by the hiring of
Jeff Elliott & Jerry St. James from rival KKYY
(Y95), B100 was No. 1, a share and a half ahead of
Q106.

OM/PD Mike Novak joined B100 in the mid-'80s,
working every shift on the station before assuming
the programming duties when Bobby Rich left to
manage KIXI/KMGI Seattle last year. Novak did so
under potentially difficult circumstances. Aithough
Novak was a veteran major-market PD, Rich, who
had programmed the station twice, was the leader of
the morning show—The Rich Bros. Morning Zoo—
and was often equated with B100 in the same way
that Scott Shannon was thought by some to be
WHTZ (Z100) New York.

there. I can say in complete honesty that money was
not the deciding factor. It was that they could work
for a station that would provide them the platform
to be No. 1, and now they are.”

When B100 hired Jeff & Jer this spring, they pro-
moted it on the air for eight hours before being
served with a cease-and-desist order from Y95,
which kept them off the air for seven more weeks.
B100 did, however, have the team’s producer, Little
Tommy, on the air as well as the “out of the bag” TV
campaign, showing the pair with bags over their
heads.

But after that, B100 actually held off on promot-
ing mornings heavily until the summer, when it
launched another TV campaign around the pair. For
one thing, Novak says, Jeff & Jer get a lot of unpaid
TV coverage. “They’re very visually oriented. They
do a lot of outside activities in the context of the
morning show and literally eight out of 10 make the
TV news. They understand this business and how to
make it work for them. They’re close friends with all
three network affiliate anchors. They know the as-
signment editors of the TV stations and the newspa-
per writers in town.”

B100 was rebounding slowly before the morning
change, rising 4.1-4.5-4.8 through the spring book.
How long would a comeback of this magnitude have
taken without the new morning show? “We proba-
bly would have been in the high

Novak says Rich’s absence “im-
mediately showed up in the morn-
ing show. Anytime anybody is in-
volved in something for that
many years, they’re missed. We
just tried to control the fire dam-
age and go on. Because I’d been in
programming as Bobby’s opera-
tions assistant for two years, the
transition in that area was not no-
ticeable to people on the outside.

‘Our competitors
would come to town
for 90 days, blow a
few bucks, and go
away’

fives or low sixes by the end of
the year. It wasn’t just morn-
ings when you realize how much
Gene Knight and Gary Kelley
grew in middays and after-
noons. B100 had to be where we
wanted it to be before we drew
the attention.”

Before Q106, B100’s top 40
competition had been KSDO-FM

“I accepted this job only under
the guise of having [GM] Paul Palmer’s complete
support, and I think that’s why [initially] he waited
100 days to make it official . . . I have a professional
and, over the last year, a very personal relationship
with Paul. It’s the kind of association I've only had
one other time in my radio life and that was with [Al-
liance Broadcasting president] John Hayes,” for
whom Novak programmed KYUU San Francisco in
the early '80s.

“For the first three years of [our present format],
we were virtually unopposed,” Novak says. ‘“Two-
and-a-half years ago, two broadcasters came to
town and got real serious—Edens with Q106 and
Sandusky with [AC KKYY] Y95. There was a men-
tality—and | was part of it—that history would re-
peat itself. Our competitors would come to town for
90 days, blow a few bucks, and go away. The 25-54
demo became more competitive than we were look-
ing for.

“Also, the driving force behind B100, the Morning
Zoo, had run its course and was being chewed away
on the edges by the other morning shows. It started
before Bobby left, and once he was gone, the change
was evident although the three guys that remained
just busted their butts. Like it has around the coun-
try, the Zoo concept was wearing itself out.

“We considered, for a while, finding a fourth Zoo
member. I had been the fifth Rich Brother as a fill-in
and could have become the fourth person, but I
wanted to donate my time to programming and not
getting up at 4:30. We made several offers to people
we felt comfortable about and each time there
would be a snag at the last minute. After the third
time, Paul and [ got together and decided we were
trying to put a square peg in a round hole. That
night my phone rang and a small voice told me to
talk to Jeff & Jer.”

Elliott and St. James had been in town two years
“and had begun to hurt us. But they were the only
thing Y95 had and they had gone as far as they could

(KS103), which was, at the time,
hampered by signal problems. When Q106 hit,
B100’s music became more traditionally AC, at least
relative to what it had been before. Around the be-
ginning of the year, however, B100’s music began
toughening up again.

B100, in many ways, is the last bastion of the up-
tempo pop record, regardless of what format it
comes from. Novak says he and MD Knight will con-
sider anything besides metal and rap and that’s al-
most true—it did play “U Can’t Touch This.”

This is B100 in mornings: INXS, “Suicide Blonde”’;
Phil Collins, “Something Happened On The Way To
Heaven’’; Van Halen, “Jump”’; Nelson, “‘Love & Af-
fection”; Steve Winwood, ‘“‘Roll With It”; Jude Cole,
“Time For Letting Go”’; Billy Joel, “Tell Her About
It”; James Ingram, “I Don’t Have The Heart”,
Cheap Trick, ““Can’t Stop Falling Into Love’’; and
the Beach Boys, “Kokomo.”

B100 is about 60% current and recurrent in morn-
ings; 50% in middays; and 70% in afternoons. Al-
though you might expect that any AC station that
can play “Suicide Blonde”” would be virtually top 40
at night, Novak actually softens somewhat, saying
that he would rather not violate the expectations of
“one of our daytime listeners who might be running
to the 7-Eleven.”

As for the fact that B100 has always operated as a
part of the AC community, even now that it is a

‘harder station than many other adult top 40s, Novak

says it is mostly because nobody has ever asked him
to report top 40. “That’s the trades’ decision, not

ours. If we were asked, we would discuss it internal- |

ly and see if there were business ramifications. But
['ve never been told we had to report AC [because it
makes the station easier to sell to advertisers].

“It wouldn’t make that much difference because
the consumer doesn’t care what you're called. We
don’t use the slogan ‘the hit music station’ that I
used at KYUU, but that's one of the things they
feed back to us.” SEAN ROSS

Hispanic Audience Positioned
On Radio’s Marketing Dial

NEW YORK—Radio stations in cit-
ies with large Hispanic populations
are finding that they can no longer
avoid marketing to that growing seg-
ment of their audience. Many sta-
tions, even some with formats not
typically thought of as appealing to
Hispanics, are now running spots on
Spanish-language television. At least
three major English-language Los
Angeles stations—top 40 KIIS, AC
KOST, and adult alternative KTWV
(the Wave)—have fall campaigns on
Spanish TV.

Perhaps the most surprising new-
comer to Spanish-TV advertising is
the Wave, which began such a cam-
paign last spring. Director of creative
services Bonny Benedict explains
that “this format appeals to the 25-54
upscale listener and there are some
of those in the Hispanic community.
Los Angeles has a tremendous His-
panic population that cannot be ig-
nored.”

KIIS is currently running a Span-
ish-language spot for its birthday
contest featuring morning man Rick
Dees and a Hispanic woman. Al-
though he is not fluent, Dees does
speak several lines in Spanish during
the commercial according to promo-
tion director Allen Nelson.

KOST has been running a Spanish
version of its Dick Clark spots on
Spanish television for about a year.
Like Dees, Clark is paired with a His-
panic woman in the spots. But unlike
Dees, marketing and promotion di-
rector Pam Baker says, Clark leaves
the talking up to his partner.

“We always do a Spanish buy with
our TV,” Baker says. “We do want to
hit these people.” Buying Spanish
TV, she says, shows the Hispanic
community that the station is inter-
ested in them, so “it’s a good image
thing for us.”

Baker concedes that “most of the
people watching Spanish TV will lis-
ten to a Spanish [radio] station, but
we're targeting their children that
may be in the room with them.”
KOST’s audience is approximately
21% Hispanic.

In New York, top 40 WHTZ (Z100)
has been using Spanish television for
several years, as has rival WQHT
(Hot 97), whose audience is more

Promations .
SeMarketing -

by Phyllis Stark

than 30% Hispanic. Although the
voice-overs are in Spanish, the Hot 97
spots feature English-language mu-
sic, and the station’s slogan, “to keep
it consistent,” in English, says mar-
keting director Rocco Macri.

But Maecri says Spanish TV has
never been a major marketing em-
phasis for Hot 97 because the His-
panic TV stations “are geared toward
the older Hispanic audience. We are
targeted at the younger Hispanic
that uses Spanish as a secondary lan-
guage.”

The same applies in Miami, where
WHYI (Y100) promotion director Ju-
lie Wilson says, “the younger His-
panic people are very Anglicized. The
TV stations are for older Spanish peo-
ple who don’t understand English.”
As a result, Y100 has not done a
Spanish TV buy recently: “Anyone
who listens to Y100 understands En-
glish and listens to English-language
TV,” she says.

KPRW (Power 106) targets an au-

(Continued on page 18)
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NEW MUSIC SERVICE FOR PUBLIC RADIO

A planned new nationally-distributed, daily contemporary music service for
public radio stations seeks to fill the following positions:

PRODUCER: Responsible for overall sound, feature material, format plan-
ning, music and audience research. Supervises host, writers and engineers.
Subperb creative abilities and long-form radio music production experience
required. Comprehensive knowledge of international, regional American eth-
nic and contemporary multi-cultural progressive music. Strong music and re-
cord industry contacts. Send tape w/resume.

HOST: Proven track record as an authoritative, accessible on-air presence
with strong interpretative and interview skills. Thorough knowledge of music
and industry contacts as per above. Send tape w/resume.

RESEARCHER/WRITER: Excellent radio script and promotional writing
skills. Knowledge of music as per above. Send writing samples w/resume.

PROJECT COORDINATOR: Responsible for station relations activities, in-
cluding clearances, newsletter and affiliate meetings. Experience with assem-
bly and analysis of statistical data. Send resume.

Dept. MC
WXPN-FM
3905 Spruce Street
Philadelphia, PA 19104-6005
Absolutely no phone inquiries.

Minorities and women urged to apply. EOE

NETWORKS AND SYNDICATION

(Continued from page 16)

ABC chose to remember Lennon on
the anniversary of his murder. “The
anniversary of his murder has had
such an impact on our culture,” says
ABC director of entertainment pro-
gramming Patricia Kresner. But she
promises that “the special will be up-
beat. It's not going to be death and
destruction.”

“Remembering Lennon,” produced
by Denny Somach, will feature mate-
rial culled from his extensive Beatles
library and will include interviews
with Yoko Ono, Julian Lennon, Cyn-
thia Lennon, George Harrison,
Paul McCartney, and Ringo Starr,
as well as comments from Lennon bi-
ographer Ray Coleman and Billy
Joel.

According to Kresner, six weeks
before the show was set to air sta-
tions in nine out of the top 10 markets
had been signed.

Unistar’s “Lennon” is based on the
famed RKO interview Lennon gave
Dave Sholin in the Dakota apart-
ment building just hours before his
death. The network has run specials
built around the interview for the
past two years, but president of pro-
gramming Ed Salamon says the in-
terview is packaged in a new produc-
tion each year.

Unistar obtained the tapes of the in-
terview in 1985 when it purchased
RKO. “We didn't do anything with it
for years,” Salamon says. “We had to
figure out a way to use it [properly].”

During that period when Unistar
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sat on the tapes, Salamon says the
network frequently got inquiries
from programmers about the tapes
and when they would be made avail-
able. Initially, Salamon thought sta-
tions wouldn’t want to pay tribute to
Lennon on the day of his assassina-
tion, but PDs said that was the best
time. “If you are going to air a pro-
gram on the marking of the 10th anni-
versary of this death, the best thing is
to have his final words,” Salamon
says.

While WW1’s Mintz notes that
some rivals are going “the death
route,” he has nothing but kind words
for those who are presenting tributes
to Lennon. He says Ono feels the
same way. “Yoko’s general position is
as long as [it is not exploitive commer-
cially] in nature, the more the better,”
he says.

Mintz says the ‘““Lost Lennon
Tapes,” which debuted in January
1988 and was originally supposed to
last only a year, will continue for
some time. More than 150 hours of
the program have been aired to date.
In July, the show shifted its focus and
took on the subtitle “The Beatle
Years.”

“Naturally the show should end be-
fore people tire of it and long before
we run out of material to use,” Mintz
says. “Neither has occurred. Believe
it or not, there are aspects of his life
we have yet to explore. There are
tapes we still haven't presented.

“When I first started, I had no idea
it would last this long,” he continues.
“This has turned into an ongoing elec-
tronic biography and it is certainly the
most exhaustive in history.”

Although Mintz anticipates some
“dropping-off point” in the distant fu-
ture, he says radio’s love affair with
the Lennon legacy is likely to contin-
ue, thanks to the music the man left

behind. “No one tunes in to listen to
Elliot Mintz,” he says. “They want to
hear the musie, and they catch it in
the context of these broadcasts.”

DAY TALK LIVES

When ABC announced plans to
cancel its daytime syndicated talk pro-
gramming this summer, Michael
Castello saw it as a potential opportu-
nity to launch his own network,
Daynet, to fill the void. “We looked at
what was out there as far as competi-
tion and advertising. We looked at
what we could offer affiliates and we
talked to stations,” he says.

As it turned out, Castello found
programmers “wildly interested” in
the prospect and even agreed to give
the network triple the spot load it had
given ABC.

ABC, meanwhile, didn’t turn its
back completely on daytime talk. It
made its satellite and studios avail-
able for Daynet’s use.

Castello’s one snag was financial
backing. He had hoped to get the new
network up and running by Oct. 1, so
that ABC affiliates could make the
transition smoothly. 