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Grew Celebrates
Victory, But The
War Gontinues

E BY JOHN LANNERT

FORT LAUDERDALE, Fla.—
Three members of Miami rap act 2
Live Crew were acquitted of ob-
scenity charges here Oct. 20, but
the nationwide debate over music
censorship—and the right of free
speech—continues.

Upon hearing the verdict, Crew
leader Luther Campbell sprang
from his chair and hugged one of
the group’s defense attorneys,
Bruce Rogow. Campbell, along
with Crew members Cris Wong-
won and Mark Ross, each faced
up to one year in prison and a
$1,000 fine had they been convict-
ed.

The rappers were arrested by
undercover Broward County dep-
uties on June 10, shortly after an
adults-only show at a Hollywood,

(Continued on page 90)
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Time Warner To Reap Vid Bonanza
Supplier Set To Receive MGM/UA Rights

M BY PAUL SWEETING
and DON JEFFREY

NEW YORK—Time Warner’s home
video division is poised to become the
dominant force in the industry.

If Pathé Communications Corp.’s
proposed buyout of MGM/UA Com-
munications is completed on Oct. 26,
as scheduled, a new $125 million
agreement between Pathé and Time
Warner will give Time Warner world-
wide home video rights to much of
MGM/UA’s future output as well as
the company’s 2,000-title catalog.
(Pathé film productions and the
Pathé/Cannon library would also be
included.)

The addition of MGM/UA Home
Video to the Time Warner fold—
which already includes Warner Home
Video and HBO Video—would give
Warner a market share in excess of
20%. MGM/UA had a 7% share of the
market in 1989 on revenues of $225
million, according to industry ana-
lysts Paul Kagan & Associates.

As part of the deal, Pathé and Time

ADVERTISEMENTS

Warner have agreed to drop all litiga-
tion pending between the two compa-
nies. They had sued each other after
an earlier licensing agreement be-
tween the two collapsed in acrimony.
On Oct. 22, Pathé delivered $967
million in bank checks to MGM/UA
as part of its $1.3 billion takeover of-
fer. Pathé had already paid $353 mil-
lion to MGM/UA and its sharehold-
ers in the form of escrow deposits.
The agreement with Time Warner,
which runs 12!/, years, also includes

worldwide home video rights to 11
current Pathé films, including “Quig-
ley Down Under”” and the much-antic-
ipated “The Russia House,” as well
as five current MGM/UA films, in-
cluding “Rocky V” and the remake of
“The Desperate Hours.”

In announcing the agreement, the
companies characterized the $125 mil-
lion as an “advance,” but did not dis-
close any other financial details.

Time Warner is already one of the

(Continued on page 90)
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Music Biz Expects Happy Holiday, After All

M BY ED CHRISTMAN
and PAUL VERNA

NEW YORK—While music sales re-
main somewhat soft and recession
fears increase, retail chains are plac-
ing stronger than expected orders for
the holiday selling season—at least
for potential hit titles—according to
chain and label sales executives.

METAL (D-74834) now available on CHAMELEON Records,

CDs, and cassettes.

il

FATHER’S DAY ?

FATHER’S DAY, (MCA-10061) The Debut Album From FATHER
MC Features the # 1 Single “TREAT THEM LIKE THEY WANT

TO BE TREATED”—Now On MTV & BET—ANd “I'LL DO 4 U",
On Its Way Up The Charts. Uptown Records * MCA Records.

Overall, industry executives say
they see mixed signals when trying
to determine what the fourth quarter
holds. The buzz phrase “cautiously
optimistic” best reflects the mood of
the industry, they say. That optimism
is fueled by the music industry’s his-
tory of being relatively recession
proof.

Paul Smith, president of CBS Dis-

Voter Campaign
Registering With
Music, Video Groups

B BY CRAIG ROSEN
and MELINDA NEWMAN

LOS ANGELES—Prompted by in-
creasing attacks on artists’ right of
free expression, the major record and
video retail trade groups have joined
the industrywide effort to register
voters in hopes of augmenting their
political influence.

The Video Software Dealers Assn.
recently held its own voter registra-
tion drive in California, while the Na-
tional Assn. of Recording Merchan-
disers has lent its support to the rec-
ord industry-backed Rock The Vote
coalition.

(Continued on page 99)

tribution, is looking forward to a
“good Christmas.” He notes that
CBS enjoyed its biggest month ever
in September and adds that sales in
October, while not matching the pre-
vious month’s record pace, are
strong.

Henry Droz, president of WEA
Corp., says, “We are looking for the
fourth quarter to be the biggest in
[the company’s] history.” Meanwhile,
Russ Bach, CEMA president, says,
“We are approaching [the holidays]

(Continued on page 98)
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“Soul Asylum are God.” —KERRANG!

SOUL ASYLUM AND THE HORSE THEY RODE IN ON

The new album, featuring “Easy Street.”
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Ground-breaking home vided from Warner Reprise

DAVID LYNCH/ANGELO BADALAMENTI

“Industrial Symphony No. 1—The Dream Of The Broken Hearted Featuring Julee Cruise"(3-38179)

FAITH NO MORE

“Live At The Brixton Academy. London — You Fat B+*tards"(3-3s187)

REM.

“Tourfilm"(3-38184]

DIO

“Time Machine”(3.381.8}

MORRISSEY

"Hulmerist”3-38175)

RAMONES

“Lifestyles Of The Ramones”(3.3s178)

MINISTRY

“In Case You Didn't Feel Like Showing Up (Live)"(3.38176)

LAURIE ANDERSON

“Collected Videos"(3-38180)

MILES DAVIS

"Miles In Paris”(3-38186)

DEPECHE MODE

"Strange Too"(3-38181

HANK WILLIAMS, JR., DWIGHT YOAKAM, K.D. LANG AND MORE...

“Tear In My Beer & Other Great Country Videos"(3.38188)

RANDY TRAVIS, FORESTER SISTERS, HIGHWAY 101 AND MORE...

“Real Country”(3.3889)

CARLENE CARTER, HOLLY DUNN AND MORE...

"Completely Countryiz-3s190)




Produced by John Spinks
Additional Production And-Mix-by David Leonard
Management/Kip Krores .
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Waldenhooks To Fire First Shot In ‘The Givil War’

M BY JIM McCULLAUGH

LOS ANGELES—"The Civil War’—
the highest-rated series in the Public
Broadcasting System’s history with
about 40 million viewers seeing at
least part of it—will be offered on vi-
deocassette in November through
Waldenbooks, the country’s largest
bookstore chain.

In addition, Pacific Arts Video,
which recently formed a PBS Home
Video library, is reportedly gearing
up to offer the series through tradi-
tional video retailing distribution
channels, possibly before Christmas.
Executives at Pacific Arts Video
were unavailable for comment at
press time.

Currently, the Ken Burns-pro-

duced series, which runs for 11 hours
on nine cassettes, is being offered to
consumers only through the Time-
Life Video Club. It was not slated for
release to retail for several years, but
according to Dan Markim, VP of new
business for Time-Life Video, “this is
a situation where we wanted to satis-
fy our licenser’s [Burns’] wishes. Be-
cause of the unprecedented demand,
it's being made available on a limited
basis to retail. Direct mail and retail
are not necessarily competitive nor
cannibalistic.”

Markim won’t disclose what kind
of response the series has been get-
ting via direct mail except to say that
it has been a “phenomenon.”

Beth Bornhurst, director of special-
ty merchandise for the Stamford,
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Conn.-based chain of 1,300 stores,
confirms that Waldenbooks is the
first retailer to obtain the video retail
sales rights, adding that the chain,
Time-Life, and Burns were all eager
to get it into the retail marketplace.
“Time-Life felt this was something
that would fit in nicely with our
stores because of the type of custom-
ers we have,” says Bornhurst.
“We've been selling the companion
book ‘The Civil War,” authored by
Geoffrey Ward, and it’s been in our
top 10.” The book retails for $50.
“We're pleased that they recognize

that what they are doing through
their direct mail and continuity pro-
grams doesn’t conflict with the retail
market,” she says. About 1,000 Wal-
denbooks stores carry video, and the
chain has become a major player in
home video sell-through.

Waldenbooks, she says, will be of-
fering a gift set only at a $199.95 tag
for the nine cassettes. No individual
cassettes will be sold.

“We’ll be pushing it through our
‘preferred reader program,’ which of-
fers a 10% reduction, bringing it
down to $179.95. We will be display-

Top Execs To Euro Music Meet

Focus Is East-West Trade, Investment

LONDON—Senior executives from
MTV, Westwood One, and Tower
Records will participate in the Look-
ing East & West conference, Nov. 23-
26 in Budapest, Hungary.

Tower European Operations man-
aging director Ken Sockolov, MTV
Europe managing director Bill
Roedy, and Westwood One Interna-
tional managing director Bill Stoller
are the latest additions to the lineup
of conference panelists.

The event is intended to facilitate
investment and trade between the
music and broadcasting industries of
Western and Eastern Europe. It will
offer panels, seminars, artist show-
cases, and keynote speeches.

The conference is being organized
by Tribute Productions of London;
joint sponsors are Billboard and Mu-
sic & Media magazines.

In addition to Sockolov, Roedy, and
Stoller; other confirmed speakers in-
clude MCA Music International VP
John Brands; Peter Belohlavek, copy-
right manager of Czechoslovakia’s
Supraphon; Andy Marzek, A&R/in-
ternational director of Poland’s Pols-
kie Nagrania; and East German
rights specialist Hendrick Meyer.

Also, Stuart Detmer of Storey
First Distribution, Moscow and Los
Angeles; Leonid Sidelnikov from the
Soviet Union’s Muzyka Publishing;
and Jan Chojnacki, A&R director of
Poland’s Polton Records.

Sessions will cover the record and
music publishing industries, broad-

casting, retail and distribution, copy-
right protection, artist management,
and concert promotion, among other
topics.

Previously announced participants
include IFPI president Sir John Mor-
gan; BMG International senior VP
Arnold Bahlmann; Europe 2 manag-
ing director Martin Brisac; Unique
Broadcasting CEO Simon Cole; talent
manager Bruce Findlay; and promot-
ers Peter Rieger (Germany) and Fran
Tomasi (Italy).

From the East, participants include
Dr. Istvan Szilagyi of Hungary’s Ar-
tisjus rights society; Janos Fenyo of
Hungarian video distributor Vico
Films; Laszlo Hegedus, owner of
Hungary’s first private radio station,
Calypso; and Jeno Bors, former Hun-
garaton managing director and now
head of a U.S./Hungarian joint ven-
ture, Quint Records.

Among acts to be showcased are
Hungary’s leading band, East, and
rock exponents Bararo; female vocal-
ist Gosia from Poland; Czech metal
band Kreyson; and Russian/Hungar-
ian pop/folk combo Babajaga.

More than 170 companies will be
represented at Looking East & West,
including a significant number of in-
dependent labels and publishing com-
panies.

Further details are available from
Tribute Productions at The Maples
Business Centre/Suite F, 144 Liver-
pool Road, London NI ILA; telephone
71-700-4515, fax 71-700-0854.

Time Wamer Music Unit Flat,
But Video Way Up In 3rd Qtr.

W BY KEN TERRY

NEW YORK—The recorded music
and music publishing group of Time
Warner posted operating income of
$109 million for the third quarter,
ended Sept. 30. That was just a bit
more than the $108 million (pro for-
ma) reported for the same period a
year earlier.

Third-quarter revenues advanced
8% to $652 million from $605 million
for the prior-year period.

Growth in the division’s profits and
sales showed a slowdown in the third
quarter, compared with the first half
of 1990, and this was reflected in the
nine-month figures. For that period,
the music group’s profits rose 7% to
$383 million, while its revenues in-
creased 10% to $2.02 billion.

Time Warner was perplexed when
the Recording Industry Assn. of
America put out domestic net ship-
ment figures showing growth of 15%
in list dollar value and 11% in units
for the year’s first half. “We were
surprised by the strength of the
RIAA numbers and wanted to find
out what it was all about,” explains a
Time Warner spokesman.

An RIAA representative says the
association “stands by the numbers
that were produced by our market re-
search committee.”

Time Warner’s filmed entertain-
ment group, which includes Warner
Home Video and HBO Video, had a
record third-quarter operating profit
of $140 million, up 36% from the pri-
or-year period. Sales rose 21% to $873
million.

ing it prominently and promoting it
with in-store signage and national ad-
vertising through the holiday season
starting the first week of Novem-
ber,” she says.

Essentially, Bornhurst says, the
chain will be buying product directly
from Time-Life, since “it’s not being
sold to wholesale distribution at this
point.” She declines to say how many
copies the chain is buying except to
say “it's a substantial amount.”

She also points out that the set will
be the “unedited and unabridged ver-
sion, containing additional footage
that has not appeared on TV. Basical-
ly, we're selling the Time-Life Video
version.”

“I think it’s a tremendous gift set
for us and our customer base,” Born-
hurst adds, saying she is “not afraid
of that price point,” since the chain
has sold a substantial number of
copies of the Carl Sagan “Cosmos,”
series, a multi-tape package, at $179,
“and that was an older series. This
new set is perfect for our customer
base.”

According to A.C. Nielsen data,
each evening PBS showed “The Civil
War,” a total of 16.4 million viewers
watched, while the average number
of viewers at any time was about 12
million. PBS stations are said to be
planning to rebroadcast the series in
December and January.

RIAA To FGC:
Labels Deserve
Perf. Royalty

@ BY BILL HOLLAND

WASHINGTON, D.C.—The Re-
cording Industry Assn. of Ameri-
ca, citing a major threat in the
near future from new, as-yet-un-
regulated digital audio services,
has asked the Federal Communi-
cations Commission to grant ex-
clusive copyright protection to
prerecorded sound recordings
transmitted on the new services.

In comments filed Oct. 12 with
the FCC, the RIAA also asked the
commission to recommend to Con-
gress that record companies be
granted public performance
rights and royalties for the use of
prerecorded product in digital au-
dio services.

The exclusive protection the
RIAA wants from the commission
would in effect prevent CD-quality
digital audio services from trans-
mitting more than one track off an
album without interruption.

Says David Leibowitz, RIAA
senior VP/general counsel: “Digi-
tal services present us with a new
world, and we must protect our-
selves because, with their CD-
quality transmissions, they have
the potential to really hurt—may-
be even destroy—our sales mar-
ket.”

For example, he says, digital
services could transmit “an entire
Madonna album on the day of its
release, and fans could home tape
it. How would we be compensated
for the lost sales?”

The RIAA warned the commis-
sion that new digital audio “chal-

Road. Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, P.0. Box 3027, South While these figures contain a For the first nine months of 1990, (Continued on page 97)
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Atlantic Launching A New Label

Rhone, Faraci Will Helm East West America

W BY JANINE MCADAMS

NEW YORK—Atlantic Records, af-
ter much speculation, has formally
announced the formation of its third
label, East West America. The an-
nouncement was made by Atlantic
chairman/CEQO Ahmet Ertegun and
president/chief operating officer
Doug Morris.

Taking the helm as co-presidents of
the new division are two longtime At-
lantic executives: Sylvia Rhone,
named president/CEQO, and Vince
Faraci, president/chief operating of-
ficer. Rhone was senior VP/GM of
Atlantic, and Faraci was senior VP of
promotion and marketing.

In addition to developing and mar-
keting its own artists, East West
America will distribute product by
the newly formed Interscope label,
founded by veteran producer Jimmy
Iovine and entrepreneur Ted Field.

The name East West America was
inspired by the WEA-distributed
East West UK. label begun by the
late Nesuhi Ertegun, brother of Ah-
met Ertegun and a key figure in
WEA history. The two labels will re-
main separate, though EWA will
have the option to sign East West
UK. acts.

Morris says he first entertained
the idea of a new division about a
year ago, and always had Rhone and
Faraci in mind to helm it. “I really be-
lieve in these people and feel they’li
do a great job,” he says. Preparations
for the departure of the two execu-
tives from their posts at Atlantic and
the structuring and hiring of a na-
tional staff for EWA began early in
1990.

Each president will maintain sepa-
rate areas of responsibility. Faraci’s
will be administrative with specific
focus on promotion and marketing,
while Rhone’s will be creative with a

- PE

FARACI

RHONE

focus on A&R and artist develop-
ment. Both say that, initially, many
areas will be shared.

The label start-up was a natural
next step for Atlantic, which, accord-
ing to Morris, wanted to increase its
market share, give its artists more
specialized attention, and give its val-
ued executives a chance to develop
their potential.

Adds Rhone: “Over the last couple
of years the [Atlantic] roster has ex-
panded at rapid pace. Several proj-
ects might have suffered from the

(Continued on page 91)

M BY DAVE DIMARTINO

LOS ANGELES—Contemporary
Christian label Reunion Records,
home of Grammy-winning artist Mi-
chael W. Smith, has struck a long-
term worldwide distribution agree-
ment with Geffen Records, effec-
tive Jan. 1.

The pact will see Geffen distrib-
ute an estimated 60 titles by the end
of next year, and effectively intro-
duces contemporary Christian mu-
sic to the MCA Distribution pipe-
line. MCA, which acquired Geffen
Records earlier this year, is slated
to begin distribution of Geffen
product beginning next year.

Nashville-based Reunion, found-

Reunion Links With Geffen
For Worldwide Distriburtion

ed in 1982 by artist Amy Grant’s
managers, Dan Harrell and Michael
Blanton, is one of the largest inde-
pendent contemporary Christian la-
bels. The distribution deal will bring
Geffen new product by the label’s
15-artist roster as well as approxi-
mately 50 catalog titles—including
10 by superstar Grant, whose cur-
rent work will continue to be dis-
tributed by A&M.

Until late 1988, Reunion was dis-
tributed to the mainstream market-
place via A&M through a deal with
contemporary Christian label Word
Records. While the new pact will
see Geffen bringing Reunion prod-
uct to mainstream markets, Word,

(Continued on page 91)

GBS Sets ‘Super-A&R’ Team Under Mottola

Regional Staffers Will Feed All The Label Units

B BY KEN TERRY

NEW YORK—CBS Records’ do-
mestic division is trying to increase
its talent-scouting and artist-devel-
opment capabilities by building a re-
gional A&R staff and a group of
“super-A&R” professionals who re-
port directly to company president
Tommy Mottola.

The regional A&R staff, which

has been in development since last
spring under the direction of CBS
senior VP Michelle Anthony (Bill-
board, April 14), now includes four
regional A&R managers based in
Atlanta, San Francisco, Seattle, and
Dallas. Eventually, says Mottola,
there will be about a dozen such re-
gional A&R people in as many mar-
kets. Their main function is to iden-
tify promising local artists and pro-

NEW YORK—A new research ser-
vice specializing in consumer enter-
tainment preference studies has
been formed by the BPI Informa-
tion & Research Group. BPI is the
publisher of Billboard, which has
long been recognized as the prima-
ry source of retail information for
the music and home video indus-
tries.

The new service will provide syn-
dicated and customized consumer
research data covering major seg-
ments of the entertainment indus-
try. These include most types of re-
corded musie, home video, and
films.

“Today, entertainment prefer-

BPI Unit To Offer Data On
Fans’ Entertainment Tastes

ences are segmented among a be-
wildering array of special inter-
ests,” says Martin R. Feely, BPI In-
formation and Research Group
president. “Precise data is crucial
for marketing in a fragmented and
narrowcast environment.”

The service will provide a com-
prehensive package of syndicated
and proprietary information seg-
menting consumer interests, per-
spectives, and preferences geo-
graphically, demographically, and
psychographically. The information
will be available to entertainment
and consumer product companies,
entertainment hardware and soft-

(Continued on page 88)

ducers and pass on the information
to the A&R staffs at Columbia and
Epic Records via Anthony.

CBS is not the only company to
set up a regional A&R staff. Capi-
tol, for instance, made a similar
move earlier this year (Billboard,
May 5). But at CBS, the concept
overarches the A&R structure of
the individual labels, binding them
closer together.

More unusual is the ‘“‘super-
A&R” concept that Mottola has de-
vised to complement the label
staffs. Besides Anthony, these
high-ranking CBS executives in-
clude Bobby Colomby, VP creative
development, West Coast; Walter
Afanasieff, executive producer; and
Larry Yasgar, VP.

The basic reason for assembling
this staff, says Mottola, is to give
him a handle on the company’s over-
all A&R activities, while assisting
the labels in finding and developing
new talent—not only artists, but
also producers and songwriters.
This emphasis also gives Mottola, a
former talent manager and music
publishing executive, more input
into the creative process.

“Since my background is a cre-
ative one, it was kind of a natural
evolution, and a natural and logical
thing to create,” says Mottola, who
signed Kid Creole & the Coconuts,
the Front, Mariah Carey, and James
McMurtry to CBS. “It also allows

(Continued on page 85)
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A Serious Award. Atlantic recording artist Phil Collins receives a triple-platinum
award for *“. . . But Seriously’’ during a gala celebration hosted by Atlantic on the
final night of his world tour, which played a total of 127 shows in 16 countries.
The album has yielded four top five singles: “‘Another Day In Paradise,” ““| Wish
It Would Rain Down,” “Do You Remember?” and “‘Something Happened On
The Way To Heaven.” Shown, from left, are Mark Schulman, senior VP/GM,
Atlantic; Doug Morris, president/chief operating officer, Atlantic; Tony Smith,
Collins’ manager; Collins; Ahmet M. Ertegun, chairman/CEQ, Atlantic; Tunc
Erim, senior VP, Atlantic; Mel Lewinter, senior VP/chief financial officer, Atlantic;
and Perry Cooper, VP of artist relations and media development, Atlantic.

EXECUTIVE TURNTABLE

BPI COMMUNICATIONS. Billbcard in London appoints Jeff Clark-Meads Euro-
pean news editor and Niki MacCarthy U.K. advertising manager. They
were, respectively, news editor with U.K, trade publication Music Week,
and national sales manager at Pearl and Dean Enterprises. In other ap-
pointments, Alex Ben Block is named executive editor of special issues for
The Hollywood Reporter in Los Angeles. He was editor of Show Biz News.

RECORD COMPANIES. Sylvia Rhone and Vince Faraci are named co-presidents
of East West America, a new division of Atlantic Records in New York.
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CLARK-MEADS MacCARTHY

OREMAN

They were, respectively, senior VP/GM of Atlantic Records, and senior VP
of promotion and marketing at Atlantic Records. (See story, this page.)
Arma Andon leaves his post as senior VP of the SBK Record Group to
concentrate full-time on his position as president of SBK Management in
New York. He previously held both jobs concurrently.
Alan Oreman is named head of the AOR promotion department at Gef-
fen Records in Los Angeles. He was national director of album promotion,

-

CIONGOLI KLAVENS
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West Coast, at Columbia Records.

Chuck Ciongoli is named group controller of MCA Records and Music
Publishing in Los Angeles. He was senior audit manager at Price Water-
house.

Joe Gorman is named senior VP of finance and administration for BMG
International in New York. He was VP of finance and administration at the
company.

Mike Bernardo is named VP of promotion and marketing for Uptown
Records in New York. She was national director of promotion, black music,
for CBS Records.

Kent Klavens is named VP of business affairs for Chameleon Music
Group in Los Angeles. He was a lawyer in private practice.

Andrea Kinloch is named director of publicity and artist development,
country division, for Curb Records in Los Angeles. She was publicity coor-
dinator, country division, for the company.

Mark Di Dia is named GM of Def American Recordings in Los Angeles.
He was director of national album promotion at Geffen Records.

Sheila Mathis is named product manager of PolyGram Jazz in New
York. She was publicity and video promotion coordinator for the company.

PUBLISHING. NEM Entertainment in Los Angeles names Irwin Griggs VP of
finance and Ross Elliot director of talent acquisition. They were, respec-
tively, a tax and business consultant, and creative director at EMI Music.
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HOW DO YOU FOLLOW
6 *1 SINGLES, 2 GOLD

ALBUMS AND A

PLATINUM SINGLE?
IF YOU’RE LEVERT,
WITH A WHOLE NEW
MUSICAL DIRECTION
AND A COLLECTION OF
SOON-TO-BE HITS THAT
WILL TAKE THIS ALBUM
STRAIGHT TO THE TOP.
THAT’S THEIR STYLE.

ROPE A DOPE STYLE.

Produced by Gerald Levert &

Marc Gordon for Trevel Productions
Management and Dir=ction:

Trevel Productions Co. Inc.,
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Lahels Keep The Hot Titles Goming
McCartney, Collins Packages Hit Market

B BY MELINDA NEWMAN

NEW YORK—For the third month
in a row, labels are flooding the
marketplace with new releases
from artists with a platinum or gold
past.

There are 19 albums slated for re-
lease this month from acts whose
last albums sold more than 500,000
copies; that follows nearly 30 such
acts in September and 23 in Octo-
ber.

Live albums, remixes, and great-
est-hits compilations are the order
of the day. While it is not a boxed
set, “Tripping The Live Fantastic”
from Paul McCartney presents an
overview of the artist’s career.

In stores Nov. 6, the Capitol re-
lease is a double CD/cassette and
triple album package that features
30 live tunes spanning McCartney’s
career.

Two weeks later, Capitol will re-
lease ““Highlights,” a one-volume

Trade Offers De-Lovely Help
To AIDS Benefit Album

@ BY IRV LICHTMAN

NEW YORK—The U.S. music indus-
try is making a massive assault on
the deadly AIDS virus through multi-
level support of an album of Cole Por-
ter songs performed by 20 major con-
temporary artists.

As part of a worldwide release to
benefit global AIDS groups, Chrysa-
lis Records in the U.S. shipped the al-
bum, “Red Hot + Blue,” named af-
ter a '30s Porter musical, to radio Oct.
22, to be followed by retail availabil-
ity starting Tuesday (30).

Along with efforts donated by vari-
ous levels of the industry, the album
will be promoted well into 1991, part-

ly because of the many events
planned during that year to celebrate
the 100th anniversary of Porter’s
birth. Porter, one of the masters of
pop words-and-music, died in 1964.

According to Chrysalis, the radio
mailing has gone to album rock, top
40, modern rock, AC, and dance sta-
tions. Also, the Neneh Cherry track
of “I've Got You Under My Skin” ap-
pears on top 40 CD samplers, while
the U2 performance of “Night &
Day” appears on album rock and al-
ternative CD samplers.

On the music video front—18 of
the 20 tracks have video counter-
parts—the Neneh Cherry clip, direct-

(Continued on page 88)

Gollege Radio In Spotlight
During GMJ Music Marathon

HBY THOM DUFFY

NEW YORK—As the 10th annual
CMJ Music Marathon convenes here
Oct. 24-21, college radio is viewed as
increasingly important to artist de-
velopment, more subject to promo-
tional hype, and more than ever in
need of reasserting its creative inde-
pendence, according to Robert Ha-
ber, publisher of the CMJ New Music
Report, sponsor of the event.

The role of college radio in break-
ing new acts, and the need for the
medium to maintain its credibility,
are the overall themes of this year’s
CMJ seminar, says Haber, president
of College Media Inc., who is co-direc-

tor of the music marathon with his
wife, Joanne Abbott Green, executive
VP of College Media.

“With this convention, it's always
been more than just artist develop-
ment,” says Haber. He points to this
year's two keynote speakers, actor
and playwright Eric Bogosian and
rapper Kris Parker (aka KRS-One),
as representative of the independent
spirit shared by college radio. Bogo-
sian’s recent one-man stage show,
“Sex, Drugs, Rock & Roll,” has been
adapted and released as an album on
SBK Records. Boogie Down Produc-
tions, Parker’s act on Jive/RCA, is
known for its spirit of social criticism.

(Continued on page 90)

PolyGram May Buy GD Plant
PDO Breakup Offers Opportunity

B BY SUSAN NUNZIATA

NEW YORK—The PolyGram
Group is seeking to acquire some of
the consumer CD manufacturing
operations of Philips Du Pont Opti-
cal, the 4-year-old joint venture of
Philips N.V. and the Du Pont Co.,
which is now being dissolved by its
owners.

After it failed to meet projections
of $1 billion in sales this year,
PDO’s owners announced Oct. 22
that they were ending the venture.
Philips will acquire the consumer
CD manufacturing division of PDO
by the end of the year for an undis-
closed sum, and PolyGram has ex-

pressed interest in acquiring some
of these operations from Philips.
PolyGram has not specified which
of PDO’s four consumer manufac-
turing plants it is interested in. Ne-
gotiations between Philips and Poly-
Gram—which is 80% owned by Phil-
ips—are expected to begin in the
near future. Philips representative
Ben Geerts notes that his company
will not seek any other purchasers
for PDO’s consumer division.
“Splitting the joint venture be-
tween Philips and Du Pont is an op-
portunity for us to pick up a major
asset at a good price,” says a Poly-
Gram representative. “Most of the
(Continued on page 99)

selection of tunes from “Tripping.”
A concert film from McCartney,
called “Get Back,” is also in the
works.

Similarly, Phil Collins is repre-
senting by “Serious Hits . .. Live!,”
a greatest-hits package recorded
during his recently completed tour.
The Nov. 6 release from Atlantic is
accompanied by “Seriously Live,” a
longform video of a Collins concert
that lasts nearly three hours. In ad-
dition to being sold separately, the
audio and video releases are avail-
able in a limited-edition boxed set
(Billboard, Oct. 27).

Though not strictly a greatest-
hits package, Tesla’s follow-up to
the platinum “Great Radio Contro-
versy” is “Five Man Acoustic Jam.”
The live set will be released by Gef-
fen Nov. 13.

(Continued on page 88)

Nelson’s New Deal. DGC/Geffen recording duo Nelson—twin sons of the late
Ricky Nelson—celebrate their exclusive rider and co-publishing agreement with
EMI/April Music Inc. Nelson scored a No. 1 single with “‘(Can’t Live Without
Your) Love And Affection’’; the duo’s debut album, *‘After The Rain,” reached
Billboard’s top 20. Shown, from left, are Jody Gerson, VP of creative operations,
EMI Music Publishing; Gunnar Nelson, Nelson; Charles Koppelman, chairman/
CEO, EMI Music Publishing; Matthew Nelson, Nelson; and Martin Bandier, vice
chairman, EMI Music Publishing.

THREE RAP MILESTONES are reached this week.

e Vanilla Ice becomes the first rap artist to top the
Hot 100 as “Ice Ice Baby” skates into the top spot. The
previous highest-charting single by a rap artist was
Tone Loc’s “Wild Thing,” which peaked at No. 2 last
year.

e Rap artists hold down the top two spots on the Top
Pop Albums chart for the first time as Ice’s “To The Ex-
treme” jumps to No. 2, closing in on M.C. Hammer’s
“Please Hammer Don’t Hurt 'Em,” which holds at No. 1

for the 21st week. -

e And ‘“Please Ham-
e —————
e

mer’’ becomes the first
rap album to generate
three top 10 pop hits as
“Pray” leaps to No. 6 on
the Hot 100. The song fol-
lows “U Can’t Touch
This’’ and ‘“Have You
Seen Her.” Only one pre-

Rap Has Hot Week: Milestones Reached As
‘Ice’ Hits No. 1, ‘Pray’ Seques into Top 10

vious rap album—Loc’s

“Loc-Ed After Dark”—
generated even two top 10
pop hits.

While Ice is the first rap artist to top the Hot 100, sev-
eral pop artists have topped the Hot 100 with rap-accent-
ed singles. Among them: Queen (“Another One Bites
The Dust”), Blondie (‘“‘Rapture’’), and Madonna
(uvoguen).

TWO LONG-AWAITED superstar albums enter the
pop chart inside the top 40. ZZ Top’s “Recycler,” the tri-
0’s first album in five years, debuts at No. 33; Paul Si-
mon’s “Rhythm Of The Saints,” his first studio release
in more than four years, bows at No. 37.

ZZ Top’s two previous albums, “Eliminator” and “Af-
terburner,” both reached the top 10 and generated top
10 singles. Simon's previous studio set, “Graceland,”
was one of the most celebrated albums of the ’80s. It
won a Grammy as the best album of 1986, and its title
track won a second Grammy the following year as the
best single of 1987.

Incidentally, Warner Bros./Reprise makes a clean
sweep of the five top new entries on the pop albums
chart. And just in time: The combined labels are in the
unaccustomed spot of having no albums in the top 15.

FAST FACTS: David Cassidy and Donny Osmond, the
top teen heartthrobs from the early "70s, both have sin-
gles in the top 40 on the Hot 100. Cassidy’s “Lyin’ To
Myself” climbs to No. 34; Osmond’s “My Love Is A
Fire” jumps to No. 40. Compounding the surprise, reign-
ing teen heartthrobs New Kids On The Block probably
won't make the top 40 with their current single. The
quintet’s “Let’s Try It Again” loses its bullet as it climbs
to No. 53 . .. Speaking of surprises, two versions of the

by Paul Grein

Righteous Brothers’ 1965 smash “Unchained Melody”
are in the top 20.

Steve Winwood’s “One And Only Man,” the first sin-
gle from his upcoming album, is the top new entry on
the Hot 100 at No. 55. “Higher Love” and “Roll With It,”
the leadoff singles from Winwood's two previous al-
bums, both reached No. 1.

Ralph Tresvant, the one member of New Edition
who hasn’t been burning up the charts this year, finally
joins the fray as “Sensitivity” enters the Hot 100 at No.

. 64. It's the first single
from his first solo album,
due Nov. 20. Colleagues
Johnny Gill and Bell Biv
DeVoe have each landed a
top 10 album and two top
10 singles this year.

Bette Midler’s “Some
People’s Lives’’ leaps
from No. 38 to No. 25in its
fourth week on the Top
Pop Albums chart. It’s al-
ready Midler’s highest-
charting nonsoundtrack release since her second album,
which was issued in 1973. The leadoff single, “From A
Distance,” jumps from No. 32 to No. 24 on the Hot 100.
We wonder: Is Midler the new Barbra Streisand or is
she merely keeping Streisand’s seat warm as pop’s
reigning diva? In either case, she’s doing a good job.

Slayer's third album, “Seasons In The Abyss,” vaults
from No. 57 to No. 40 in its second week on the pop al-
bums chart. It's already Slayer’s highest-charting album
to date. The thrash metal band’s 1986 debut, “Reign In
Blood,” peaked at No. 94; its 1988 follow-up, “South Of
Heaven,” reached No. 57.

Al B. Sure!’s second album, “Private Times ... And
The Whole 9!,” enters the pop albums chart at No. 58.
Sure!’s 1988 debut album, “In Effect Mode,” reached
No. 20.

Anne Murray lands her first top 10 country hit in
nearly five years as “Feed The Fire” jumps to No. 7 on
the Hot Country Singles & Tracks chart. It’s Murray’s
25th top 10 country hit. She landed her first, “Snow-
bird,” 20 years ago.

e

WE GET LETTERS: Sign of the times No. 1: Rich Ap-
pel of CBS-TV in New York notes that 1990 is the third
straight year that an anti-drug song has topped the Hot
100. Janet Jackson’s “Black Cat” hit No. 1 last week,
following George Michael’s “Monkey” (1988) and Mar-
tika’s “Toy Soldiers” (1989).

Sign of the times No. 2: Rob Durkee of “American
Top 40" notes that Dmitry of Deee-Lite is the first Sovi-
et artist to reach the top 40 in the rock era. Dmitry was
born in Kiev. Earlier this year, Gorky Park became the
first Soviet act since 1955 to crack the Hot 100.

8

BILLBOARD NOVEMBER 3, 1990



faith hope love by KING’S X s2145

featuring

Produczd by Sam ‘Eiylor and Kings X

Watch for King's X on tour this Fall.
Music Speaks Louder Than Words.

On Megaforce Worldwide/Atlantic M
Records, Cassettes and Compact Discs, '

© 1990 Atorex Recorcing Carp, A Time Worer Tompauy

P . e



Is there a new Cure album coming ou!? is Robert Smith getting marnied?
Is this a greatest hits coilection? is the Cure breaking up? Have these songs been re-recorded?
Have these songs been re-mixed? Will the Cure ever tour the U.S. again?

Contused?

No, just

Ten Cure Classics RE-BORN
J‘ plus 1he new single
“Never Enough”

Limited two record viny! edition includes 2 bonus track.
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COMMENTARY I

Editorial

DIFF’RENT STROKES FOR DIFF’RENT FOLKS

THE JURY in the 2 Live Crew obscenity trial left
as little to the imagination as do most of the rap
group’s songs.

From their laughter in the courtroom, it is clear
that some jurors found entertainment value in 2
Live Crew’s lyrics. Their not-guilty verdict also
made it clear that the jury members were more
open-minded about the artistic merits of 2 Live
Crew’s music than was the Broward County (Fla.)
prosecutor.

Some might say that the issue remains murky,
since a different Broward County jury earlier con-
victed local retailer Charles Freeman on obscenity
charges for selling 2 Live Crew albums. Yet the
two contrary rulings prove that it is difficult, if not
impossible, to create a clearcut community stan-
dard for obscenity.

This key point must be driven home again and
again in Florida and in other states where some
seek to impose their personal standards of decency

on creative works. If the U.S. Supreme Court ever
revisits the obscenity issue, moreover, it should re-
view the feasibility of basing obscenity prosecu-
tions on local standards.

The 2 Live Crew jury demonstrated that local cit-
izens might not always concur with the views of
elected officials and law enforcement agents on
free-speech issues. Similarly, the jury in the recent
trial of a museum director in Cincinnati—a city
with a reputation for being very conservative—de-
cided he was not guilty of promoting obscenity by
showing the controversial artworks of the late Rob-
ert Mapplethorpe.

But the zeal of law enforcement officials for
cleaning up the arts will not stop with these deci-
sions. Not only is there still a pending action in Dal-
las against Sound Warehouse (again for selling 2
Live Crew albums), but the Justice Department is
planning a series of indictments against adult video
suppliers. The first of these indictments, against

Cal Vista Video, grew out of a sting operation in
which Cal Vista was enticed to ship its product
from California to Oklahoma, a more conservative
state in which federal prosecutors feel they have a
good chance of gaining a conviction.

It is bad enough that local obscenity cases hinge
on community standards, although various juries in
that jurisdiction may differ on what those stan-
dards are. But the federal involvement in this issue
is even more frightening, because it means that
community standards in one area of the country
can be applied in another, where prevailing mores
might be quite different.

Let’s leave it to the consumer to decide the mer-
its of music, films, books, and other forms of ex-
pression. Adults should be allowed to view or listen
to whatever they want, and artists should not be
prevented from expressing themselves in their own
way—even if it offends some people.
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Industry Sacrifices Morals To Profits

PORNOGRAPHY DEGRADES FREE SPEECH

B BY EDWARD C. ARRENDELL Il

The controversy surrounding 2 Live
Crew has absolutely nothing to do
with the First Amendment. The real
issue is the impropriety of marketing
pornography to children.

The First Amendment was intend-
ed not only to protect the right of
American people to speak but to en-
courage development and articula-
tion of enlightened thought which
could uplift the American citizenry
and carry our society to greatness. A
society that allows free speech must
tolerate those who find kinship with
the lowest form of speech. Such peo-
ple do not represent the greatness of
America. They are the necessary
bowel movements that will inevitably
follow a great meal. Do not confuse
the two.

Unprincipled attorneys then use the
letter of the law in order to defeat the
spirit of the law and to collect legal
fees. These attorneys, record distribu-
tors, and retailers have formed a part-
nership with Crew to sell nonmusical
garbage to our children. Whenever
they are successful, they make our

country a worse place in which to live.

The controversy surrounding Crew
is not a racial issue. Crew is not a vic-
tim of America’s racial double stan-
dard. They raise this issue as a ploy
to garner support from frustrated

far more often than do black artists.
The only racism is the more subtle
work of those who hold this trash out
as representative of our society’s
proud, principled, and hard-working
black citizenry.

is not a victim
of America’s racial
double standard’

Edward C. Arrendell Il manages Wynton

‘2 Live Crew

Marsalis.

black nationalists and white liberals
with poor judgment or a guilty con-
science. Was Judas Priest black?
Rock musicians have been harassed
for years whenever American citi-
zens have found their material offen-
sive. White artists come under attack

The right of free speech is insepa-
rable from the responsibility for its
proper usage—the same responsibil-
ity that owners of gun permits must
accept or face criminal prosecution.
Far too many Americans today want
all of the rights but none of the re-

sponsibilities of citizenship.

I applaud those with the sense of
smell to distinguish food from feces
and the guts to fight to protect and
preserve our society’s wholesome-
ness. Like the Ku Klux Klan, Crew
must be tolerated, but their lowlife,
ignorant ideas should not be encour-
aged. Groups like 2 Live Crew, No
Face, and Bitches With Problems,
their producers, managers, lawyers,
and distributors are maliciously ex-
ploiting children and degrading wom-
en. Crew and other Crap artists are
fortunate that fair-minded Ameri-
cans enforce our Constituticn, even
for those people who make a mock-
ery of it.

For those of you who may not be
aware of what these artists and rec-
ord companies are promoting, here is
an example of the lyrics from a new
group, No Face, which records for
Rush Associated Labels in associa-
tion with Columbia Records.

“No Face just came here to f-k/
Possibly to get our d-ks sucked/ But
if we don’t get our d--ks sucked,
that's OK/ As long as I get some p—

(Continued on page 84)
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MODERN MORES

This letter is specifically addressed
to Ed Ochs, an editor of Billboard
magazine since 1979, who told a re-
porter for the Fort Lauderdale Sun-
Sentinel, “the music industry has
only itself to blame for a situation
that has tainted us all . . . The indus-
try must learn how to better police
its own music.” Ochs went on to say
that the attention surrounding 2
Live Crew’s ‘“As Nasty As They
Wanna Be” (an album that has sold
double-platinum) has been “embar-
rassing.”

Well, Mr. Ochs, let me update you
on the many changes in our modern
society since 1979: For starters, on
Oct. 20, a jury of six men and wom-

en acquitted 2 Live Crew of charges
the band had performed an obscene
show on June 10 at a Hollywood,
Fla., club to which only adults were
admitted. The jurors said they
found 2 Live Crew innocent because
their show had artistic and political
value and was not offensive to com-
munity standards. One juror, Susan
Van Hemert, 42, said, “I took the
whole thing to be a comedy.”

A couple of other points are in or-
der: First, Luther Campbell, a mem-
ber of 2 Live Crew and president/
owner of Luke Records, spent his
own money not only in defense of
the group but in defense of the First
Amendment rights of all citizens.

Second, the industry has recently
learned how to better police its own
music by use of a uniform sticker on
recordings with explicit lyrics. Luke
Records was one of the first compa-
nies to do this, and 2 Live Crew has

an album titled “As Clean As They
Wanna Be” in addition to the one ti-
tled “As Nasty As They Wanna
Be'!l
And third, take a look at the cul-
ture we live in. [ would rather have
my children and grandchildren lis-
ten to the “Nasty” album by 2 Live
Crew than have them watch the TV
soap operas’ sexually explicit
scenes; the sex channels that are
available to all of us via cable; or X-
rated movies which they can easily
see by sneaking into one of our mod-
ern 10-20-theater complexes. Also,
library books have no rating sys-
tem. And what about the triple-X-
rated videotapes available today?
In conclusion, Mr. Ochs, I'd like to
suggest you catch up with our
changing times or possibly think of
a change of occupation.
Joe Koisky
Miami

Billboard replies: Ed Ochs, our
editorial director of special issues,
was offering his personal opinion,
not the position of the magazine,
when he spoke informally with the
Sun-Sentinel reporter. He was not
aware he was going to be quoted in
an article, and he regrets any mas-
understanding that he may have
caused. Incidentally, he has been
with Billboard since 1981. And, at
last report, 2 Live Crew's album
had been certified platinum, not
double platinum.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Why Mom Hates Rap, Why It Doesn’t Matter
(And Other Notes On The Top 40 Crisis)

M BY SEAN ROSS

This column marks the debut of Vox
II—an occasional series of radio-re-
lated commentaries.

NEW YORK—Although the official
national tallies are a few weeks off, it
doesn’t look like a very good summer
for top 40. With the kids out of
school, and with top 40 having made
such an effort to superserve adults,
you would think the format would
have done better. Since so many
broadcasters are linking top 40’s cri-
sis to the notion that 25-54s hate rap,
let’s discuss two I know who do.

One, of course, is my mom, who
gave up on R&B when Otis Redding
died or, at the latest, when Smokey
Robinson left the Miracles. When she
hears rap, it is involuntary. What she
thinks of as rap is invariably noisy,
hostile, and dirty—because that’s
what she’s usually subjected to by
passers-by.

Mom, who is in her late 40s, is un-
likely to differentiate N.-W.A from a
Jody Watley record that contains rap,
but even if she did, she wouldn’t con-
sider the rest of “Friends” particular-
ly musical. She isn’t familiar with re-
cent novelty rap, but she heard the
first one—“Rapper’s Delight”—a lot
and never seemed too amused.

Mom has never listened voluntarily
to top 40 radio. Her tastes went,
roughly, from folk to R&B to country
to classical. She isn't likely to listen to
an “adult top 40” station either; there
wouldn’'t be much she wanted to
hear, even without rap.

Bob is a family friend, also in his
late 40s, who did listen to top 40 for
awhile. When I moved to Los Ange-
les in the mid-'80s, he began listening
to KIIS-FM, initially, he said, so we
would have something to talk about.
But after latching onto Madonna, the
Pointer Sisters, Cyndi Lauper, and,
inexplicably, “Weird Al” Yankovic,
Bob became one of those aduits that
top 40 PDs dream about. He knew
what number songs were on the Fri-
day afternoon countdown. He knew
what the daily cash song was and
may have actually called the contest
line occasionally, although he didn’t
particularly need the money.

Bob drifted away from KIIS about
the time that it went more adult in
1986-87 as a response to KPWR. So
adult top 40 isn’t the answer for
him—especially since he hasn’t been
particularly cognizant of any of the
other attempts to do adulit top 40
since the mid-'80s. When Bob tries to
listen to top 40 now, he hears the
things that most adults say they
don’t like—too much noise, too much
rap, not enough up-tempo pop—but if
somebody could re-create the variety
and the excitement of top 40 in the
mid-'80s, he might listen again, since
he was also putting up with music he
didn’t like in the mid-'80s.

In certain ways, 1990 seems like a

repeat of 1958—a musical transition
year in which the McGuire Sisters
bumped Elvis Presley from No. 1. Per-
haps “Ice Ice Baby” and “I Don’t Have
The Heart” only co-exist on some sta-
tions because not every top 40 PD has
yet recognized a sociological rift be-
tween those songs’ constituencies and
chosen one side or the other.

THE OTHER OPTION

If this is true, top 40 PDs have only
a few choices. Go adult. Get out. Or
the option that almost none of them
have adopted: Become WHYT De-
troit, play “Do Me” into “Unskinny
Bop,” and superserve 12-24. WHYT
added James Ingram only a few
weeks ago. It never officially added
“Something Happened On The Way

Vox il

To Heaven.” With the Nationwide
chain gone conservative, it remains
the country’s last bastion of the reac-
tion record.

WHYT’s path is not the one you
can reasonably expect many broad-
casters to choose in bad economic
times. With the possible exception of
its rival, WDFX, I don’t know of any
mainstream top 40 that has come to
grips quite as well with the notion of
dominating 12-24, rather than fight-
ing the whole world for 25-54. (Top
40/dance stations like to sell 12-24,
but for the wrong reason—because it
lets them avoid being labeled urban.)

A world of WHYTS is probably un-
realistic. It may not even be neces-
sary. If you believe that people like
Bob might listen to top 40 if given
some pop balance, and if you believe
that teens still like up-tempo pop—
something borne out by the success
of “Cradle Of Love” and “Love And
Affection”—there may still be anoth-
er option, doing top 40 as the variety
format it was intended to be.

The problem is that doing that
takes a special effort these days. 1990
is a lot like 1980. There were a few
hip, up-tempo hits in between the Air
Supply records 10 years ago—“Up-
side Down,” “Call Me,” “Take Your
Time (Do It Right),” “Crazy Little
Thing Called Love,” etc.—but there
were also a lot of great records you
never heard. Some, such as “What I
Like About You,” rose to the surface
years later. Most did not. You proba-
bly don’t know “I'm Alive” by Debbie
Cathey, but you might have enjoyed
it a lot more than “Never Be The
Same” by Christopher Cross. Had
you not, I would’ve had about 70 oth-
ers like it to play you.

Going through the list of what I
liked this year is a similar experience.
There are great up-tempo pop rec-
ords that top 40 radio could have
played. But with the exception of
““Jealous Again’’ by the Black
Crowes, few of them actually made it

to your desk. Although you should
have, there’s no particular reason
why you would know Nick Kamen’s
“I Promised Myself,” or Carlene Car-
ter’s “I Fell In Love” (or any other
up-tempo country/rock record), or
Erasure’s “You Surround Me,” (nev-
er a single), or Craig McLachlan’s
“Mona,” (a No. 2 U.K. record never
released here).

A BALANCED DIET

So if you want variety, you'll have
to work for it. Two years after “Red
Red Wine,” it may be time to start re-
viving records again. By the first
quarter of 1989, a lot of people were
talking about how much better top 40
was, and some of that may have had
to do with the fact that labels were
competing not just with each other
but with programmers’ collections.
By last fall, the revivals were over,
and much of the groaning about
product was back.

Seeking out a balance of hip prod-
uct seems like the best shot at re-
creating the spirit of '84. Some adult
top 40 PDs may think that’s what
they're doing. But their stations de-
pend less on what’s there than what’s
missing. KHMX Houston may be val-
ue-added when it plays “Thunder Is-
land” or “Start Me Up,” but that’s the
same thing early '80s ACs did when
they played “Good Lovin’” in be-
tween Air Supply and Robbie Dupree.

A final note. The last time top 40
did well with adults is when it stopped
asking them what they wanted. A
number of top 40 PDs are worried
about how “Suicide Blonde” is test-
ing. In 1983-84, when this format was
playing “Somebody’s Watching Me,”
“Electric Avenue,” and “Come On Ei-
leen,” there were 10 records on your
playlist that would have tested
worse—except that you probably
weren’t doing callout at the time.
1983-84 was the last time that a lot of
non-core listeners really seemed to en-
joy the format, and that was because
of the records they liked and the rec-
ords they wouldn’t admit liking.

If 1980 has happened again, will
there be another 19827 If it doesn’t, it
will be the first time in four cycles
that the format hasn’t finished a cir-
cular evolution. Statistically, it should
happen. There may be fewer 12-24s
than there were in 1958, but there
aren’t so many fewer than there
were six years ago. And there’s time
to grow your 12-24 listeners into
adults before the demo shrivels com-
pletely. (With DAB on its way, there
are so many things that can happen
to radio by 2000 that the idea of trash-
ing a perfectly good format to ride
the agewave is kind of silly anyway.)

The bigger question, with new
adult top 40s signing on every week,
is whether people are emotionally
ready to finish the cycle back to the
center and do what it takes to get
there. And the answer, thus far, is
not very encouraging.

Turtle Power? Lever Brothers’ annual singing-in-the-shower contest brought all
sorts of curious acts to Universal Studios in Hollywood, Calif., including “The
Middle Aged Pungent Dingy Turtles,” who are pictured performing “I'm A
Lifebuoy.” The Turtles were the regional winners in top 40 WKSE Buffalo, N.Y.'s
shower-singing contest.

Is Sun Setting On Moming Zoo?
Some Say Concept Has Had Its Day

EBY CRAIG ROSEN

LOS ANGELES—Has the Morning
Zoo—the hot concept for morning
shows dround the country during
the '80s—finally started to fade?

While some Zoo programmers in-
sist the concept is as strong as ever,
others admit the concept has evolved
in the last few years to where Morn-
ing Zoo no longer means the same
thing it did five years ago. KKBQ
(93Q) Houston Zookeeper John
Lander, for example, continues to
use the concept, but notes that Zoos
are ‘““slowly becoming a dying
breed.”

Even KQLZ (Pirate Radio) Los
Angeles programmer/morning
man Scott Shannon, who is credit-
ed with co-creating the Zoo con-
cept with Cleveland Wheeler at
WRBQ (Q105) Tampa, Fla., in 1980,
admits that “the days of calling it
a Zoo with three people laughing
and hitting a-drum are gone. Most
people have given up on it. There
are some that do it well, but the
pale imitations have fallen by the
wayside because of ratings.”

AC KFMB-FM (B100) San Diego
PD Mike Novak recently disbanded
“The Rich Bros. Morning Zoo,” a
well-regarded station mainstay
through the mid- and late-’80s. “We
got shot at from two or three sides by
other stations with multipersonality
morning shows,” he says. “It was
one unique thing that was taken
away from us. .. It lasted a long time
and did well, but it just kind of went
the way of all good things.”

Novak says the Zoo idea has been
played out in San Diego. “It is a con-
cept that, at least here, has run its
course ... The timing is different in
every market. I'm sure there are
markets out there where it is kicking
fanny all over the place. It also de-
pends on who is doing it.”

Don Anthony, president of person-
nel recruiting service Talent Masters,
feels that one reason why Zoos may
be declining is because there seems
to be a general shift in top 40 to
straightforward news anchors in an
attempt to lure adult listeners. But
the move to more news does not nec-
essarily mean the end of Zoo-like ra-

dio. “In one form or another, the
morning Zoo will be around for quite
awhile, but probably not to the de-
gree that they were in years past,” he
says.

Another reason why Zoos might be
declining is economics. Anthony
points out that a cast of six or seven
people can be expensive, with the
star making a six-figure salary and
six other players making a minimum
of $20,000. “It’s a sizable chunk of
money and if it is not producing, you
keep the person with the six-figure
salary and maybe two others.”

Others theorize that the Zoo con-
cept is suffering from a lack of tal-
ent. “For some reason, we aren’t gen-
erating enough new talent for big
companies to take advantage of,”
Lander says. He feels the early suc-
cess of Q105, WHTZ (Z100) New
York, and 93Q was often poorly imi-
tated. “A lot of people tried to key on
the success of those three stations,
but the problem is you can’t just take
the seeds and hope they will take.”

Adds Shannon, “I think a lot of the
problem is trying to make morning
personalities out of people who really
aren’t trained and lack the natural
ability.”

Anthony notes that while “‘the
name ‘Zoo’ may be all but washed up,
a number of other descriptions [for
similar programs)] continue to show
up.” He also says more country and
urban outlets are turning to the Zoo
concept.

And Shannon calls his Pirate Morn-
ing Crew a “more streamlined and
stripped-down” version of the Z100
Zoo. “There is a lot less aimless chat-
ter. Everything is better prepared
and more carefully structured.”

“I think the ingredients of it, a lot
of the components that made up the
early Zoos, are still extremely via-
ble,” he adds. “The camaraderie. The
family-at-the-breakfast-table attitude
with listener involvement.”

Shannon, who took the Zoo from
Q105 to Z100 in 1983, was pre-empt-
ed in Los Angeles last year by
KPWR (Power 106), which took the
Zoo name for Jay Thomas’ morning
show in hopes of throwing Shannon
off track before he could even

(Continued on page 24)
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Woman In Love, Barbra Streisand,
COLUMBIA

. Another One Bites The Dust,
Queen, ELEXTRA
. He's So Shy, Pointer Sisters, pLANET

. Lady, Kenny Rogers, LIBERTY
. Real Love, Doobie Brothers, warnER
BROS.
. The Wanderer, Donna Summer,
GEFFEN
. Upside Down, Diana Ross, moTtown
. Never Knew Love Like This
Before, Stephanie Mills, 20TH
CENTURY
9. I'm Coming Out, Diana Ross,
MOTOWN
10. Master Blaster, Stevie Wonder,
TAMLA
POP SINGLES—20 Years Ago
. I'll Be There, Jackson 5, moTowN
. We've Only Just Begun,
Carpenters, asm
. Fire And Rain, James Taylor,
WARNER BROS.
. Cracklin’ Rosie, Neil Diamond, uni
. Green-Eyed Lady, Sugarloaf, LigerTy
. All Right Now, Free, Asm
Indiana Wants Me, R. Dean Taylor,
TH

RARE EAR
. Candida, Dawn, 8eLL
. Diana, Diana Ross, MOTOWN
. Paris, Supertramp, aam
. Back In Black, AC/DC, aTLanTiC
. Soundtrack, Xanadu, mca
TOP ALBUMS—20 Years Ago
. Led Zeppelin lll, atLanTiC
. Abraxas, Santana, coLumeia
. Cosmo’s Factory, Creedence
Clearwater Revival, FanTasy

. Lola, Kinks, REPRISE

. It's Only Make Believe, Glen

. Third Album, Jackson 5, MOTOWN

. Sweet Babsy James, James Taytor,

ON O bW N =

CWE NOUE W N-

—

TOP ALBUMS—10 Years Ago

. Guilty, Barbra Streisand, coLumBia
. The Game, Queen, ELEKTRA

. One Steg Closer, Doobie Brothers,
WARNER BROS.

. The River, Bruce Springsteen,
COLUMBIA

. Crimes Of Passion, Pat Benatar,
CHRYSALIS

. Greatest Hits, Kenny Rogers,
LIBERTY

QWS & O & WNhH

-

Campbell, capiToL
WARNER BRO
. Get Yer Ya-Ya's Out!, Rolling

b Budget planning happens only once a year.

. 'Mad Dogs & Englishmen, Joe

S —— The opportunity to try Radio Track
* RigLThe Gold Rush, Neil Young, for two weeks free may never happen again.

COUNTRY SINGLES—10 Years Ago [
1. ST FermelFromiTREIDGRE 01 You redlly only have two choices.

Hazzard, Waylon Jennings, rca Try Radio Track now. Get instant access to what’s happening
. On The Road Again, Willie Nelson,

coLumBIA in Music and Rotations ali over the country. Save valuable moni-
. I’'m Not Ready Yet, George Jones, h d . 4 R A B n

v anamg toring time with instant print-outs of competitors’ music logs,
et o i powers, adds/deletes and more. And save money on auditorium

. I Believe In You, Don Williams, mca | . . : . .
*1 0d Habikts Hank Williams Jr. testing with instant updates of other market leaders” playlists.

FLERTRA/CURS Or, sit back and let your competition try Radio Track instead.

. Lady, Kenny Rogers, LIBERTY

. Hard Times, Lacy J. Dalton, In which case, you'll probably end up paying for it iater.

COLUMBIA
W

. Steppin’ Out, Mel Tillis, eLExTRA In more ways than one.
————"

[~ -] o N N b W N =

—

OW WON OO & W N

—

. Pecos Promenade, Tanya Tucker,
MCA

SOUL SINGLES—10 Years Ago

. Master Blaster, Stevie Wonder,
TAMLA

. More Bounce To The Qunce, Zapp,
WARNER BROS.

. Funkin’ For Jamaica, Tom Browne,
ARISTA/GRP

. Lovely One, The Jacksons, EpiC
. Another One Bites The Dust,

Queen, ELEKTRa 1515 Broadway, New York, NY 10036

* Wotunring Out, Diana Ross, New York: 212-536-5378  Dallas: 214-475-9380
. AW!'l”;ere Did We Go Wrong, L.TD.,

Nd W N =

. Let Me Taik, Earth, Wind & Fire,
ARC/COLUMBIA

. Let Me Be Your Angel, Stacy
Lattisaw, coTiLLION

10. He's So Shy, Pointer Sisters, PLANET

O 0 N O
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Easy WJIB Becomes Smooth Jazz WGDJ;
Bobh Glasco, Boh Gase Rise From Phoenix

BY THE TIME you read this, Em-
mis will have switched longtime easy
listening outlet WJIB Boston to
wCDJ (CD96.9—“Boston’s Smooth
Jazz.” David Lebow, currently Em-
mis’ director of research, is the new
GM; station manager Margaret Mur-
phy remains on, but will concentrate
on sales. Blake Lawrence from
WHVE Tampa, Fla,, is the new PD,
replacing Scott Apple. The initial
plans are for WCDJ to run jockless
for the first several weeks; current
staffers will be given the opportunity
to stay on.

Emmis VP/programming Rick
Cummings says WCDJ will play 34
vocals an hour; the remainder will be
instrumental jazz. Ironically, WJIB
was one of the easy listening stations
that made a huge foray into new age
programming for awhile. That was
followed by an equally publicized
“back to traditional easy listening”
period in which new age was limited
to 7 p.m.-midnight. The new format
will be more jazz oriented than the
previous night block.

The change comes with WJIB in
the midst of contract negotiations
with the American Federation of
Television and Radio Artists, which is
upset that Emmis wants staffers to
go from a five-day to a six-day week.
WJIB says the negotiations had no
bearing on the format change.

PROGRAMMING: MAINELLI RETURNS

Less than a year after leaving
WABC New York to go on sabbati-
cal, and a week after announcing that
he would join consultant Bill McMa-
hon, former PD John Mainelli is re-
turning to WABC as PD. He replaces
Valerie Geller.

At country KMLE, PD Bob
Glasco has resigned, effective next
Jan. 1 to work full-time for consul-
tant Rusty Walker, for whom he al-
ready consults KHEY El Paso, Tex-
as, and WUSN Chicago. T&R to
KMLE PD J.D. Freeman. Across
town, KZZP PD Bob Case, who was
PD of top 40 KUBE Seattle in 1983-
86, is returning to KUBE as OM/PD,
replacing the exiting Tom Hutyler.
Nationwide group PD Dave Robbins
wants to hear from KZZP candidates
at 614-224-9624.

Seth Mason, longtime GM of mod-
ern WXRT Chicago, has been upped
to the new position of VP for parent
Windy City Broadcasting. Station
manager Harvey Wells becomes
WXRT's GM. WXRT’s new MD is
KBCO Denver night jock Paul Mars-
zalek—former PD of WMAD-FM
Madison, Wis.

West Coast radio veteran Tom
Parker is the new OM at soft AC
KXL-FM Portland, Ore. He will do
afternoons on KXI-FM and will con-
tinue with middays on its N/T KXL-
AM. KXL-FM is a Unistar Special
Blend outlet; Parker is looking to go
local in other dayparts. Send T&R.

ND Ken Baker has been upped to
PD at adult alternative KOAI Dallas;
it is his first PD job in about 10 years.
Across town, at AC KRSR, Bill Pa-
sha has formally been named PD,
even though his release from former
employer WAPE Jacksonville, Fla,,
still had not been negotiated at press
time, something both sides now con-

sider a formality. WAPE is interview-
ing potential replacements for Pasha.

San Diego will have a new N/T
outlet around the time you read this.
Former business news station XE-
KAM, which had been off the air for
an extended period, will be back up
running a mix of Sun Network and
brokered programming. Luis Alva-
rado is station manager/PD.

Jay Cresswell is promoted from
promotions director to PD at WWLV
(Love 94.5) Orlando, Fla., replacing
Ron Koker, who stays on as MD/af-
ternoons. Root Broadeasting VP/op-
erations Ray Blastic is now GM, re-

D
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by Sean Ross with
Craig Rosen & Phyllis Stark

placing Jim Underwood. Jesse Scott,
last from WAQOA Melbourne, Fla.,
but best known for her work at WHN
and WNBC New York, is now doing
mornings, replacing Perry Moore.
WWLV recently went from easy lis-
tening to soft AC. Orlando’s other EZ
outlet, WSSP, is now running a soft
AC/adult alternative hybrid.

KGRX Phoenix will switch from
Satellite Music Network’s The Wave
to SMN’s adult alternative rival, The
Breeze, around the time you read this
... KCBS San Francisco has dropped
its five talk programs and is now all-
news ... With WRBQ-FM (Q105)
Tampa, Fla., morning man Cleveland
Wheeler going to a.m. drive on
WRBQ-AM by the time you read
this, he’ll need record service for the
experimental multigenre mix he’s
planning. Call him at Q105.

At WWMG (Oldies 96) Charlotte,
N.C,, p.m. driver Jon Brent is upped
to PD, replacing Keith Abrams. It's
his first PD job. Assistant production
director Ron Harper is now OM ...
Production director Terron Hutt is
now officially PD at urban KDKO
Denver, replacing Rod Peters. Gary
Ashton, formerly with crosstown
KHIH, is now doing nights.

Former WBLS New York PD Ray
Boyd has relocated to Atlanta and is
establishing a programming consul-
tancy. Boyd, whose first client is
WEUP Huntsville, Ala., can be
reached after Wednesday (31) at 404-
991-9445. WEUP needs a new PD;
Steve Murray is the new MD.

Longtime KLBJ-FM Austin, Tex-
as, MD Jody Denberg is the new PD
at crosstown KGSR. That station will
modify its adult alternative format to
lean in a more rock direction, featur-
ing the likes of Bonnie Raitt, Paul Si-
mon, the Neville Brothers, and Sting.
Dennis Constantine will consult.

Bruce Edwards from WSGL Na-
ples, Fla_, is the new PD at AC
WCAS Raleigh, N.C., replacing
Frank Johnson, who stays on as MD
... Morning man Beau Robbins adds
PD stripes at top 40 KKRD Wichita,

Kan. ... Kevin Webb has been
named PD/MD of top 40 WPFR Ter-
re Haute, Ind.

The Jacksonville, Fla.; area gets a
new oldies AM this week as country
WHOG becomes WQAI under GM
Jim Lawson and PD Brett Johnson
from WKKI Lima, Ohio. The WHOG
calls should follow the station’s for-
mer owners to Anniston, Ala.

Classic rock WFXS Chattanooga,
Tenn., has added currents and gone
mainstream album rock ... Top 40
KIOC (K106) Beaumont, Texas, PD
Neil Harrison leaves for the Hous-
ton local post with Atlantic.

PEOPLE: WQIK MOURNS MIZE

Country WQIK Jacksonville, Fla.,,
is mourning the death of 15-year GM
Bill Mize, who died Oct. 24, a week
after his second heart attack. Mize is
survived by his wife and four kids.

Mucho Morales goes from nights
at urban KKBT Los Angeles to after-
noons at crosstown KRTH-FM.
KKBT’s new night jock is production
director Sky Walker.

P.M. driver Malibu Sue is the new
MD at modern WDRE New York . ..
Herb Kent jumps from afternoons at
WGCI-AM Chicago to swing at rival
WVAZ. Across town, former WYTZ
night jock Steve Craig is doing swing
for WKQX.Steve Scott remains with
the station.

At top 40 WAVA Washington,
D.C., former KZBS (Z99) Oklahoma
City PD Brett Dumler, joins as APD.
Chris Taylor, who was named music
coordinator two weeks ago, is now of-
ficially MD ... Ralph Stewart, last
PD of adult alternative KNUA Seat-
tle, is the new MD at KTWV (The
Wave) Los Angeles.

Michael Newman, MD at KHMX
Houston, will follow PD Jeff Scott to
KSRR San Antonio, Texas, where
he'll be APD/MD. Look for KSRR to
lean more up-tempo, and possibly
more male ... At KKFR (Power 92)
Phoenix, APD Paco Lopez is now
handling MD duties. Also, Scott
Thrower from WEGX Philadelphia
joins the morning show.

Randy Miller, morning man at No-
ble’s top 40 KBEQ (Q104) Kansas
City, Mo., is transferring to mornings
at co-owned sports-talk XETRA (The
Mighty 690) San Diego. Miller’s side-
kick, Mary Glen Lassiter, and pro-
ducer/voice man John Scott will han-
die mornings at Q104.

Mike Frazer, who joined oldies
WWSW (3WS) Pittsburgh for week-
ends when crosstown WNRJ
changed format, is now doing after-
noons there, replacing Bumper Mor-
gan ... PM. driver Kim Carson exits
KJYO (KJ103) Oklahoma City. Night
jock Ronnie Rocket is named APD/
afternoons. Former KISQ Corpus
Christi, Texas, PD Todd Tucker joins
for nights ... Roxanne Smith re-
turns to afternoon news at KBCO
Denver from crosstown KDHT.

Midday jock Toni St. James is now
officially MD at urban KHUL (Kool
101) Memphis, reporting to new PD
Terry Alexander (Billboard, Oct. 27).
Also, WQQK Nashville MD Eddie
Rock joins KHUL as morning co-
host. Weekender Jasmine Sanders is
the new assistant MD at WQQK.

At N/T WLUP Chicago, p.m. driv-

for $10 million.

newsline...

STATION TRADING: Shamrock has announced that it will trade its KMGC
Dallas to Nationwide for its KWSS San Jose, Calif., and an unspecified
sum of money, believed to be about $5 million. Shamrock already owns
KABL San Francisco, raising the possibility of a Bay area simulcast
similar to Viacom’s KDBK/KDBQ. Also, Sherman has officially an-
nounced its long-anticipated purchase of WDFX Detroit from Hoker

CHARLES BANTA has been named group VP/radio for Greater Media, re-
placing Herb McCord. He was executive VP for Rich Communications.

BOB AUSFIELD is appointed to the new chief operating officer position at
BCB Broadcasting; he remains GM at WABY/WKLI Albany, N.Y.

NANCY LEICHTER has been upped from GSM to station manager at KQLZ
(Pirate Radio) Los Angeles, replacing VP/GM Simon T.

PETER McCOY is officially named GM of KJAZ San Francisco and presi-
dent of parent company KJAZ Inc. A former GM at crosstown KCBS,
he had been interim GM at KJAZ since May.

TOM HAYMOND is upped from GSM to VP/GM at KLTR Houston.

TIM DAVIDSON is upped from GSM to the new station manager slot at
KMGI Seattle. Bobby Rich remains VP/GM.

JOHN MOEN jumps from the GM job at WJQI Norfolk, Va., to the VP/
GM slot at crosstown WMXN. Elsie Sacra stays on as GSM.

RICHARD BUCKLEY, president of Buckley Broadcasting, is elected chair-
man of the Radio Advertising Bureau, replacing Great American’s
Carl Wagner. Heritage Media's Paul Fiddick is named vice chairman.
Edens Broadcasting’s Gary Edens is now finance committee chairman.

TERRY HARDIN is the new GSM at WFMS Indianapolis; he held the same
position at WMJI Cleveland and replaces Jan Knaus.

ers Steve Dahl & Gary Meier have
signed a new five-year deal with the
station ... WAMU Washington, D.C,,
night host Mike Cuthbert goes to N/
T WRKO Boston to co-host mornings
... Bob Ray Sanders joins N/T
KLIF Dallas for middays from a lo-
cal public TV outlet.

New AC outlet KCPX (K98.7) Salt
Lake City has set its new lineup. Lo-
cal TV person Tami Sanders joins
PD Jay Kelly in mornings. Gary
Zane goes from nights to afternoons,
switching with Mick Mackay. Late-
nighter Tom Timmons exits.

Former WFAS-FM White Plains,
N.Y,, PD Ken Pauli is now doing
weekends at oldies WFOX Atlanta.
Across town, album WKLS sends re-
search director Brian Greathouse to
MDY/ afternoons at album WVRK Co-
lumbus, Ga. ... James Lawson joins
top 40 WLUM Milwaukee for week-
ends; he also works weekends at
WBBM-FM ... Mike from WLUP-
FM Chicago joins album WWCD Co-
lumbus, Ohio, for mornings; PD Kel-
ly Gates goes to afternoons.

Album KCQR Santa Barbara,
Calif., adds two L.A. radio veterans
for weekends—former KROQ p.m.
driver Freddie Snakeskin and
KMPC overnighter Rachel Dona-
hue. Also, Kelly Cox from KOME
San Jose, Calif., joins for nights.
Tony Fornaro from WEA in Los An-
geles comes aboard from overnights.
They replace Kim Ketchel and John
Santarossa, respectively. Across
town at album KTYD, p.m. driver
Mark Avery is leaving to do voice-
work in LA

There was a happy ending for the
staffers displaced at urban WDKT
Huntsville, Ala., when that station
went silent in August. PD Jae Thom-
as is now doing afternoons at
WWWZ (Z293) Charleston, S.C., as

Stan Verette moves to mornings.
Olivia Fox is, as reported, across
town at WUJM. MD Jimmy Olsen is
now doing nights at WBLX-FM Mo-
bile, Ala. (Also at WBLX, Don Davis
joins for afternoons from WYCB
Washington, D.C.) And production di-
rector Robert Taylor is now doing
nights at urban WFXA Augusta,
Ga., replacing Jimmy Mack.

Former WQID Biloxi, Miss., APD/
MD Rick Lovett joins top 40 WOVV
West Palm Beach, Fla., for middays/
production ... Jerold Jackson joins
urban WWDM Columbia, S.C., for
middays from similarly formatted
WDZZ Flint, Mich. ’

EVENTS: ‘COULD’VE BEEN’ HAPPENS

It only took four years, but top 40
KHTY (Y97) Santa Barbara, Calif,, is
finally awarding the grand prize in
its 1987 high school spirit contest.
Y97 had promised Santa Barbara
High a Tiffany concert that fell
through. Now, just in time for S.B.’s
freshmen to graduate, the concert is
set to take place again, although no
date has been named.

Three days after the news broke
that former KIIS Los Angeles morn-
ing co-host Liz Fulton was suing
morning man Rick Dees over age
and sex discrimination, KIIS issued a
statement saying, in part, “changes
in on-air personnel are a routine part
of the broadcasting business. The de-
cision not to renew Liz Fulton’s con-
tract was based on routine program-
ming considerations and in no way
constituted sex discrimination.”

WYHY (Y107) Nashville is sending
a contest winner to Los Angeles to
“have dinner with the Simpsons.”
These particular Simpsons are a fam-
ily with that surname that Y107
chose from the L.A. phone book.

14

BILLBOARD NOVEMBER 3, 1990




: §

CHARLOTTZ CAFFEY
VPR, - BELINDA CAR_ISLE
— R #=—— GINASCHOCK

_ - "¢ S KATHY VALENTINE
. A ~ JANE WIZDLIN

{

e
- -
Y
¥ -cool jerk:
I : :
N
:' unavaflable eisewhere!
| aiilams |

N LATE NIGHT WITH DAVID LETTERMAN FRIDAY NOVEMBER 9!

0

THE GO-GO's EXPLODED ONTO THE SCENE IN 1981, AND THEIR DEBUT #1 ALBUM INCLUDES THE “RACKS: on tour this fall!

BIGSEST DEBUT ACTS IN HISTORY.

“@UR LIPS ARE SEALED” nouembe[ december
BEAUTY AND THE BEAT SOLD 2 172 MILLION COPI=S, MAEING THEM ONE OF THE "COOL JERK"

“WE GOT THE B=AI"
“I-EAD OVER HZALS”

“CET UP AND G3*
“WACATION"
“EEATNIK BEACH"

GREATEST COMPILES THE SMASH SINGLES FROM THE GO-GO's THREE BEST SELLING “YOU THOUGHT"

“I™M THE ONLY ONE”

AIBUMS —INCLUDING “WE GOT THE BEAT,” “VACATION" AND “OJR LIPS ARE SEALED.”  “muis Town’

“COILJERK" PRODUCED BY DAVID Z.

9% AZmt RECORDS. INC ALL RIGHTS RESEAVED
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CLife withour music is unthinkable,
Music withcat life is academic.
That is why wmy contact with music
is a total embrace.”

Excerpts from FIVDINGS

*Architectural Digest

Don Hunstein

Silvia Lelly Masotti

KThe gift of imagination is by no means an exclusive
property of the artist; it is a gift we all share; to some
degree or other all of us, all of you, are endowed with
the powers of fantasy.”?

e

Deuische Grammaophon
will miss Leonard Bernstein'’s

original Spirit.

LEONARD

In the performance of music, I can do things that would land me in jail
if1did them on an ordinary street corner. I can fume and rage and storm
at one hundred men in an orchestra and make them play this or that chord,
and get rid of all kinds of tensions and bostilities. By the time I come to
the end of Beethoven's Fifth Symphony, I'm a new man.3*

F Posselt




{Perbaps, after all, it is only
the artist who can reconcile
the mystic with the rational,

We musicians and dancers have this to say to ourselves: and who can continue to

Relax. Invent. Perform. Have fun.” reveal the presence of God
in the minds of men.»

BERNSTEIN — =

America’s Man of Music

Susesch Bayat/DG

Children must receive musical
instruction as naturally as
food, and with as much
pleasure as they derive from a
ball game... Only then will we
prodiice a generation of
Americans prepared to receive
the larger musical experience,
and to have the passion to
r’s the artists of the world, the feelers aid the thinkers, who will probe ever more deeply.?’
ultimately save us; who can articulate, educate, defy, insist, sing
and shout the big dreams. Only the artisis cai turn the ‘Not-Yet’
into reality.

Andreas Meyer-Schwickerath

Susesch Bayat/ DG

DEUTSCHE GRAMMOPHON
HAMBURG & NEW YORK

® 1990 DG/ PolyGram Records, Inc.



The Third Annual Silver Clef Award
Dinner and Auction
For the Benefit of
The Nordoff-Robbins
Music Therapy Foundation

Silver Clef Award
Honorees 1990:
BON JOVI

Jon Bon Jovi
David Bryan
Richie Sambora

Alec John Such
Tico Torres

Thursday, November 15,1990
Roseland, New York City

Dinner Chairman—Robert Krasnow
Honorary Chairman—Ahmet Ertegun
Master Of Ceremonies—Ron Delsener

The first Nordoff-Robbins Clinic in the United States
opens at New York University, November 1990.

By invitation only.
For further information contact (212) 541-7948.



RADIO Il

American Programming, Personalities Fly On Japanese Airwaves

LOS ANGELES—American pro-
gramming is big in Japan. Bay-FM
78 Tokyo, for example, runs Global
Satellite Network’s “Rockline”
and Sheridan Broadcasting Net-
works’ “Top 30 USA.”

Besides American syndicated
shows, Japan’s FMs also have cus-
tomized programs featuring Ameri-
can air personalities. Beverly Hills-
based International Service Cen-
ter serves as a go-between for
Japanese stations and American air
personalities. The company, run by
president Toshi Onogi, has created
several shows hosted by American
air talent for Japanese radio. It also
set up the deals for “Rockline” and
“Top 30 USA” in Japan.

Some of the shows created by ISC
for Japanese radio are the top 40-
oriented “L.A. Hot Shots,” hosted
by KPWR (Power 106) personality
Brenda Ross; and “L.A. Crossover
30,” hosted by KQLZ (Pirate Radio)
personality Shadow Steele. Other
programs include the AC “Minolta
Sound Impressive,” hosted by
KOST personality Laurie Sanders;
“New York Dance Tracks,” featur-
ing various DJs and mixers from
WRKS and WQHT (Hot 97) New
York; adult alternative “The La
Jolla Breeze,” programmed by
KIFM San Diego PD Bob O’Con-
nor and hosted by KIFM’s Greg
Faulkner; classic rock “Fame In
Dreams,” hosted by KLLSX Los An-
geles’ David Perry; and “Kissing
The Globe,” a show featuring air
personalities from KIIS Los Ange-
les, WXKS-FM Boston, WRKS, and
Kiss stations in London and Paris.

“We talk with the PDs in Japan
and they request some sort of show
based on a concept and we create
that show for them,” Onogi ex-
plains,

ISC is also involved in setting up
consultants Pollack Media Group,
WHTZ New York MD Frankie

Blue, and KOST Los Angeles PD
Jhani Kaye with Japanese radio
stations.

ISC’s Onogi and Tom Tada, man-
ager of international relations for
Japanese program supplier J-Plan-
et, contacted KIFM’s O’Connor af-
ter hearing one of the in-flight mu-
sic shows his company programs.
At first O’Connor was put off by the
call; he thought Onogi and Tada
were pitching him on a Japanese
syndicated show.

“The La Jolla Breeze” is heard
from 6 a.m.-8 a.m. seven days a
week on KISS Kobe in Osaka.
O’Connor and Mike Fischer, VP of
programming for Bob O’Connor
Productions, work two weeks in ad-
vance on the programming, record-
ing each show on a two-hour digital
audio tape and express-mailing it to
Japan.

O’Connor, who once produced a
syndicated show for the late MCA
Radio Network, finds working on
the Japanese show a refreshing al-
ternative. Because Japan has less
syndicated radio, syndicators don’t
need to pay major-market stations
compensation to air their shows, he
says.

AROUND THE INDUSTRY

Patricia Goodrich is the new di-
rector of the ABC Entertainment
Network. Goodrich, previously
manager of the entertainment net-
work, replaces Corinne Baldas-
sano, who was recently promoted to
ABC VP of programming. Also,
“Mrs. Bush’s Story Time,” ABC's
series featuring First Lady Barba-
ra Bush reading children’s stories,
is now being offered to any station
in markets where the local ABC af-
filiate has not cleared it. Call 212-
887-5585.

The next ABC “American Agen-
da Special,” focusing on the upcom-
ing elections, is set for Wednesday

(31). “Good Morning America” per-
sonality Charles Gibson will host
the one-hour live broadcast featur-
ing listener calls via an “800” num-
ber. The special is set to air on near-
ly 250 stations across the country,

NETWORKS |

SICATO

by Craig Rosen

and in nine of the top 10 markets.
Westwood One’s Thanksgiving
programming menu includes Mutu-
al Broadcasting’s “It’s A Thankful
Life With Jimmy Stewart,” a two-

hour special available for broadcast
from Nov. 19-25; “CMA Winners
Circle,” a two-hour show for airing
Nov. 19-25; “Young Black Men: A
Lost Generation?,” a 30-minute
special available Nov. 21-27; and
from WW1, “Pink Champagne On
Ice ... A Thanksgiving Salute To
The Eagles,” a three-hour musical
tribute available Nov. 22-25, and
“Casey’s Top 40 Million Sellers Of
The '80s,” a four-hour show avail-
able Nov. 22-25.

“Party America” is now being
sold and distributed by Glebal Sat-
ellite Network. The show was previ-
ously handled by MediaAmerica . ..
“Unheard Of, The Radio Broad-
casts,” is a new one-hour weekly
show featuring unsigned artists
and songwriters. The show is being
offered on a barter basis. For more
information, call 612-894-8792.

“Keys To The House,” a house
music show that originates from
KUQP Stockton, Calif., is now be-
ing offered nationally. Early affili-
ates include WDTR Detroit and
WKRB Brooklyn, N.Y. The show is
hosted by Marc The Lark and fea-
tures mixes by some of the coun-
try’s hottest house DJs. For more
information, call 916-922-4064.

Camille Bohannon, a 24-year
broadcasting veteran, has been
upped to a full-time anchor of NBC
Radio Networks overnight hcurly
newscasts. Bohannon has been a
part-time WW1 news anchor since
1987 . .. Satellite Music Network's
“Z-Rock 50” has landed the follow-
ing affiliates: WKQZ Saginaw,
Mich.; KICT Wichita, Kan.; WYKZ-
FM Albany, N.Y.; WIMZ Knoxville,
Tenn.; and WGIR-FM Manchester,
N.H.

NEW MUSIC SERVICE FOR PUBLIC RADIO

A planned new nationally-distributed, daily contemporary music service for
public radio stations seeks to fill the following positions:

PRODUCER: Responsible for overall sound, feature material, format plan-
ning, music and audience research. Supervises host, writers and engineers.
Subperb creative abilities and long-form radio music production experience
required. Comprehensive knowledge of international, regional American eth-
nic and contemporary multi-cultural progressive music. Strong musit and re-
cord industry contacts. Send tape w/resume.

HOST: Proven track record as an authoritative, accessible on-air presence
with strong interpretative and interview skills. Thorough knowledge of music
and industry contacts as per above. Send tape w/resume.

RESEARCHER/WRITER: Excellent radio script and promotional writing
skills. Knowledge of music as per above. Send writing samples w/resume.

PROJECT COORDINATOR: Responsible for station relations activities, in-
cluding clearances, newsletter and affiliate meetings. Experience with assem-
bly and analysis of statistical data. Send resume.

Dept. MC
WXPN-FM
3905 Spruce Street
Philadelphia, PA 19104-6005
Absolutely no phone inquiries.

Minorities and women urged to apply. EOE

it

We can recommend an
after-hours spot for the business |
Lraveler.

Fluff/ pillows. A concierze
who never sleeps. Room service
dreamed 1p by French chefs. A
well-equipped fitness club.Tc us,
these are important business
tools. Because Ma Maison is a
hotel develed Lo keeping you
happy in vour work. So after ali
the iong hours you put in, rekax. |
Get comfpriable.We'll have you |
ready for that power breakfest
overnighr.
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RADIO I

Stations Say

This is part two of a series on radio
stations that dupe the local press.

NEW YORK—PDs who have
“hoaxed” the media into writing
about their promotional activities say
those stunts garner much more press
than simple announcements or
straightforward promotions. Most
say they are willing to run the risk of
alienating local reporters because
these stunts generate plenty of street
buzz.

‘Hoax’ Pluses Outweigh Media Minuses

Some PDs feel they need these
stunts in order to get any local press
at all. WUSL Philadelphia PD Dave
Allan says it is difficult to get cover-
age in his market because two of the
local TV stations alsc own competing
radio stations. But when Allan re-
cently announced that his morning
team had been “suspended” for what
turned out to be bogus on-air re-
marks, WUSL got plenty of coverage
despite the fact that the suspension
turned out to be a hoax. The NBC af-

Promotions |

&eMarketing > -

LINK RECORDS 121 W.27th ST. SUITE 401 N.Y.,N.Y. 10001

Member of
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by Phyllis Stark

filiate, he says, made it the night’s
second story, right after the Persian
Gulf crisis.

KQKS (KS104) Denver PD Dave
Van Stone says his local news depart-
ments “are a little stuffy sometimes
and almost go out of their way not to
cover [radio events]. We could have
the most colossal story on earth. We
could have taken hostages and they
wouldn’t cover it.” But KS104's re-
cent “cash cow” promotion, in which
an actor gave away money without
identifying himself as a station em-
ployee, generated a great deal of
press.

Reporters say stunts like these
damage the credibility of the stations
and of radio in general, but PDs say
they are more interested in their lis-
teners’ reaction. “I'm not really con-
cerned about how credible I look to a
reporter,” says WVIC-FM Lansing,
Mich., PD Kevin Robinson, who intro-
duced night jock Freddie B. by pre-
tending for several days that Freddie
was a pirate broadcasting on WVIC's
frequency. “My job here is to serve
and entertain the listeners.”

“If anything, it adds credibility to
our slogan ‘untamed radio,’ ”’ says

Welcome to the luxurious
BelAge Hotel de Grande Classe

BELAGE

1020 North San Vicente Boulevard
West Hollywood, California 90069
Daily rates from $235.

Reservations and Information

1-800-424-4443

FAX 213/854-0926
TELEX 4955516: LEGG
APOLLO-PARS-SABRE
UTELL WORLDWIDE

©1990 Hotels of | Frmitage International
Member Smaltl Luxury Hotels and Resorts

WAAF Worcester, Mass., OM Ron
Valeri. He duped the local media by
putting his new p.m. driver, Bill Whi-
teman, on a billboard reading “I need
a job” for several days and then “hir-
ing” him after an on-air audition.

PDs claim these stunts have not
dramatically affected their relation-
ships with the local media. Although
top 40 KKRZ (Z100) PD Mark Capps
pulled the billboard stunt with morn-
ing man Humble Billy Hayes, he says,
“It may have pissed off one or two re-
porters, but it hasn’t affected the rela-
tionship with the media in general.”

“The media duped themselves [be-
cause] nobody checked into it,” says
Valeri. “I'm sure that WAAF never
lied to the media. We were Hansel
and Gretel leaving a breadcrumb trail
a mile long for these people.” And al-
though Valeri says some reporters
are still unhappy with the station, he
has found that “most are forgiving.”

“The paper is responsible for what
they write,”” says Robinson. “We
were careful not to violate the public
trust by covering it as a news story
on our airwaves.” WVIC’s stunt, he
says, has “put the newspaper on alert
for all of the stations. In a way it's
good because this is such a small
town that the paper is kind of hokey.
It’s made the paper a little more repu-
table in covering radio.”

But WVIC’s stunt was not without
fallout. Robinson recently was told
about a memo from the GM at the lo-
cal CBS-TV affiliate that, he says, in-
structed the GM’s reporters not to
cover any WVIC event “unless the
building is burning down.”

HAUNTED HOLIDAY PROMOS

AC WMGK (Magic 103) Philadel-
phia morning man Harvey and side-
kick Julie Roberts will “haunt” a
winner’'s home. Listeners were asked
to decorate the outside of their homes
and submit their addresses to the sta-
tion. From Oct. 17-24, Magic staffers
looked for the best-decorated-home.
The morning team will be at the win-
ner’s home on Halloween night,
Wednesday (31), giving bags of toys
and candy to the first 103 trick-or-
treaters. The winner will also receive
a new stereo.

Top 40 WAPW (Power 99) Atlanta
is planning a Halloween Monster
Run in Piedmont Park Sunday (28).
Participants are encouraged to run
the 5-kilometer race in costume.
Prizes will be awarded for best cos-
tume, best centipede (multiple run-
ners in a single costume), and best-
decorated homes surrounding the
park.

Top 40 WYHY (Y107) Nashville’s
fourth annual casket race is also Sun-
day (28). Teams of listeners will race
through an obstacle course carrying
a casket with a bucket of water in it
... AC WMYX Milwaukee and the lo-
cal Fox TV affiliate staged a Great
Pumpkin Party for children Oct. 27; it
featured a costume parade, hayrides,
a haunted house, and a petting zoo.

IDEA MILL: QUAKE REMEMBERED

Album KRQR (The Rocker) San
Francisco marked the anniversary of
the northern California earthquake
with a live morning-show broadcast
Oct. 17. The site chosen for the broad-
cast, the Justin Herman Plaza, over-
looks the Embarcadero Freeway,
which was destroyed by the quake.
(Continued on page 24)
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PROMOTIONS AND MARKETING

(Continued from page 21)

In Los Angeles, N/T KFWB pro-
duced and distributed an earthquake-
preparedness video for children.

Mudslinging has gotten fierce in
the Minneapolis gubernatorial race,
so top 40 KDWB made cardboard
blowups of the candidates and invited
listeners to sling real mud at them.
Rival WLOL’s morning show re-
sponded to reports that Republican
candidate Jon Gruseth had held a
pool party at which he skinny-dipped
with 14-year-old girls by forming the
“Prince for Governor” committee
and recording “Me So Gruseth” to
the tune of “Me So Horny.”

Jerry Clifton’s New World Com-
munications consultancy and WPGC
Washington, D.C., have launched an
anti-gang-violence campaign that
now includes WPOW Miami, WHYT
Detroit, KIIS Los Angeles, KIMZ
Dallas, WXYV Baltimore, KSFM
Sacramento, Calif., and WBLX-FM
Mobile, Ala. The stations are current-
ly working on getting political candi-
dates to support the campaign and
encouraging local merchants to sell

Stop The Violence T-shirts. On
Thanksgiving Day (Nov. 22), they
will be promoting a day of peace. In-
terested stations can contact CLiff
Berkowitz at 714-621-1455.
Although most of this year’s
“Country Cares” radiothons for St.
Jude Children’s Research Hospital
will take place in February, several
stations are set to air the event in No-
vember, including WWWW Detroit,
WUBE Cincinnati, WGAR Cleve-
land, WCUZ Grand Rapids, Mich.,
and KROW Reno, Nev. “American
Country Countdown’’ host Bob
Kingsley and Alabama’s Randy
Owen will host this year’s event. A
four-hour fantasy-concert segment
will include performances from Clint
Black, Garth Brooks, Randy Trav-
is, Highway 101, and several others.
WYSP Philadelphia is awarding a
contest winner a private concert by
the Mamas & the Papas in the win-
ner’s living room ... To mark flyjock
Tom Joyner’s fifth anniversary of
commuting between daily shows on
KKDA-FM Dallas and WGCI-FM

MORNING Z00

(Continued from page 12)

launch Pirate. “We didn’t change
the show significantly,”” says
KPWR PD Jeff Wyatt. “We just
changed the name. We wanted to
give Scott a headache and it
worked.”

Shannon counters, “They never
really did anything. They just called
it a ‘Zoo’ and that is about it. What
Mark and Brian do is the closest
thing to a Zoo concept here, which is
not to say that they . . . ripped it off.
They have basically managed to
capture the spirit of the Zoo.”

Ironically, two of the best-known
Zoos in the country—those at 2100
and Q105—have gone through ma-
jor people changes this year. Z100

switched from Shannon’s first suc-
cessor, Brian Wilson, to Gary Bry-
an. Q105 recently replaced Wheeler
with Mike Elliot. Yet, while Q105 is
a much different radio station from
a year ago, it made a point of hold-
ing on to the Morning Zoo name.

Similarly, Z100 PD Steve Kings-
ton says, ‘‘Morning Zoo as a concept
is far from dead and gone. It’s great
radio and there is always room for
great radio.” Even in a transitional
phase between major personalities,
Kingston says he “absolutely’” nev-
er even thought of abandoning the
Zoo. “Z100 is the Zoo. The Zoo is
Z100. We never thought of giving
up the franchise.”

Chicago, WGCI and American Air-
lines are giving five listeners round-
trip tickets to anywhere in the conti-
nental U.S.

American Women in Radio and
Television Is seeking entries for its

National Commendation Awards
Program. Entries will be judged on
how they contribute to the advance-
ment of women, address an area of
interest or concern to women, or have
an impact on women'’s issues. Pro-

grams must have aired in calendar
year 1990. Entries are due Jan. 7. For
more information, call 202-429-5102.

Part-timer Bob Potter has been
named assistant promotions director
at top 40 KZZU Spokane, Wash.

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
840 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

LIFT Discplay Inc. 115 River Road,
Edgewater NJ 07020, Tel.:201/945 8700,
945 8863, 9458412, Fax: 201/945 9548,

LIFT.

Systems withafuture.

Billboards
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Dave Brown
WWDC-FM Washington, D.C.

MOST HERITAGE ROCK outlets have had to deal
with a classic rock rival in the last four years, but
WWDC-FM (DC101) Washington, D.C.’s case was dif-
ferent. Having come to grips with the presence of clas-
sic rock WCXR, DC101 suddenly had to deal with a sec-
ond classic-leaning station, WJFK, whose morning man,
a certain disgruntled ex-employee named Howard Stern,
seemed to have a personal vendetta against DC101 and
his morning successor, The Greaseman. And that didn’t
include the shares that went to modern WHFS or Balti-
more’s WIYY (98 Rock).

Six months ago, DC101 had fallen to a 2.5 share 12
plus. But in the recently released summer Arbitron,
DC101 was up 2.94.3, tying it with WCXR (3.9-4.3) and
putting it well ahead of WJFK (1.9-2.0). In 18-34, DC101
was up from the high-fours to the mid-eights, ahead of
WCXR in the mid-sevens. In mornings, the Greaseman
was up 2.9-5.3 vs. Stern’s 3.4-3.1 drop. (In 18-34 men,
DC101 leads the market in mornings with roughly a 14
share to Stern’s 11.)

For four years, DC101 VP of operations and program-
ming Dave Brown tried the same strategy as a lot of
heritage rockers. He fought DC101’s “black T-shirt” im-
age from the early '80s by going more adult and tried to
battle WCXR and WJFK head-to-head for the classic po-
sition. But this winter, with the input of the Research
Group, DC101 added more currents, tightened the Ii-
brary, and began positioning itself as the different-
sounding rock station in the market. It also made the
controversial decision, since rescinded, to turn Grease-
man’s, show into a more-music program.

Brown, who played the first record on DC101 15 years
ago, claims that even at the station’s nadir, “there was
never any panic.” DC101’s cume, as well as its spotload,
remained relatively consistent. “Obviously we weren’t
thrilled about it, but we never panicked. The staff and
management team had been together a long time. We
had been [on the bottom] before, and we were there
when GM Goff Lebhar joined us.

“We had beén too broad before, so we cut the music
down by a couple of thousand song titles to about 600-
700 tracks. We may actually be more current than
WHFS now if you combine currents and recurrents. The
biggest thing we're trying to communicate now is that
we play variety,” says Brown.

By the time DC101 was revamped, Brown says, “the
competition was knocking us. The media was knocking
us. We had to re-create the feeling on the air, and within
the station, that we’d won a lot of Super Bowls and that
we were just as good as anybody else. We used a lot of
listener comments, and still are. We also had listeners on
our TV spot talking about how the station had changed.
We had a hard time getting people to say good things at
first, but I felt if people said good things about us it
would be contagious.”

Even though its changes took it out of head-to-head
competition with WCXR and WJFK, DC101’s music is
still more conservative than, say, 98 Rock. In late Octo-
ber, its heavies included some songs that were recur-
rents for most other album rockers—“Before You Ac-
cuse Me” by Eric Clapton, “Jealous Again” by the Black
Crowes, and “Never Do That” by the Pretenders. Its
currents still lean toward heritage artists, and hard rock
is dayparted until 7 p.m.

This is DC101 at night: Jeff Healey, “While My Guitar
Gently Weeps”; Joe Walsh, “Rocky Mountain Way”’;
Heart, “All I Wanna Do Is Make Love To You”; Aero-
smith, “Walk This Way”; REO Speedwagon, “Riding
The Storm Out”; INXS, “Suicide Blonde”; Romantics,
“What I Like About You”’; House Of Lords, “Can’t Find

My Way Home”; Badfinger, “Day After Day”; and Skid
Row, “I Remember You.”

DC101 has traditionally shown up in the one-share
range in Baltimore, 45 miles away. 98 Rock, meanwhile,
pulled an unprecedented 1.8 share in Washington this
spring. When DC101 hired 98 Rock’s Kirk McEwen sev-
eral months ago—and welcomed him with a party at a
Baltimore club—it didn’t sit well with 98 Rock PD Russ
Mottla who has attacked DC101 on-air, and who fre-
quently accuses DC101 of copying WIYY.

Brown allows that he does watch 98 Rock for records.
But he denies there is more of an influence than that. “I
consider them more Rock 40, to the extent that format
still exists. Our listeners want variety, but they still
want classic rock also. 98 Rock is much more current
and can afford to be because they have less CHR compe-
tition. They play some top 40 things that I wouldn’t even
consider.”

And he also denies that there’s any grudge match be-
tween DC101 and WIYY. “We’d like to do well in Balti-
more, but Washington is our main concern. I've never
met Russ and I think he’s doing a great job there. I have
nothing personal against Russ.”

In fact, if Brown has anything personal against any
other station, he has no intention of saying so in public.
When DC101 was being slagged off by its competitors,
Brown says, “I wondered how anybody could claim they
knew what was going on here. I would never second
guess what another station is doing.”

Brown is lavish in his praise of WCXR—“I didn’t ex-
pect the immediate success they had, but I never
thought they wouldn’t last. Led Zeppelin on their station
is just as good as Led Zeppelin on ours”}—and of Stern,
whose competition with Greaseman he describes as “a
battle of 20-game winners.”

The decision to turn Greaseman’s high-profile morn-
ing show into a more-music program wasn’t an attempt
to counterprogram Stern, Brown says, but was meant
“to keep things fresh and give him time to do new and
different things.

“Greaseman is a gutsy performer. There’s been a lot
of stuff said and written about how he’s not as good or
how he’s burnt out. He never let that affect what he was
doing on the air. He continued to put out a great product
and continues to do so now.”

Greaseman does his show for a studio audience of
about 25-30 people three days a week now. He’s also one
of the few major-market morning men who reads his

_own news, although he does so in the guise of a big-

voiced Byron MacGregor-type newsman named Rod
Alan Fritz. (DC101 has gone as far as cutting the type of
image promos about Fritz that TV stations run for their
anchors.)

Brown arrived at DC101 before its first PD (Dwight
Douglas) and its first MD (Denise Oliver). Douglas went
on to national consulting fame. Oliver took a network
post. Brown—who has been PD several times—has kept
a relatively low profile. He admits that he hasn’t always
been easy for record people to reach, largely because he
didn’t take himself off the air until recently.

That notwithstanding, Brown’s current campaign is
to raise DC101’s profile in the record community. “I
don’t think we've ever really gotten our fair shake from
record companies. We have good relationships, but
there have been times over the years where we were
shortchanged on promotions. It could be because 1
haven’t spoken to them the way I should, but if you look
at WMMR Philadelphia or WBCN Boston, and we rank
with them for being highly rated over the years and
breaking new music.” SEAN ROSS
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an| 9 | 2 7 MAXI PRIEST CHARISMA 91384 (9.98) BONAFIDE NEW ) 1 THE GETO BOYS DEF AMERICAN 24306 (8.98) THE GETO BOYS
18 | 15 | 15 | 28 | ENVOGUE a atiantic s2084 (2.98) BORN TO SING 71 | 58 | 62 | 8 | JONATHANBUTLER .VE 1361/RCA (9.98) HEAL OURLAND
20 | 22 | 10 | LALAHHATHAWAY virin 91382 9.98) LALAH HATHAWAY 72 | 74 | 81 | 3 | COOLCATLANTIC82149(5.98) LIFE IN THE GHETTO
20 | 17 | 14 | 14 | THETIME @ pastey Park 27490/REPRISE (9.98) PANDEMONIUM 73 | 72 | 88 | 9 | GUCCICREW Il Gucci 3327/HOT (8.98) G4
21 | 21 | 21 | 10 | BRANFORD MARSALIS QUARTET/T. BLANCHARD MO oUEo e el 80 | 69 | 44 | MICHEL'LE @ RUTHLESS 91282/ATCO (3.98) MICHEL'LE
2 | 22 | 17 | 13 | DNICE ave 1202/mch 098) I RICE (5| 88 | 89 | 12 | GEOFF MCBRIDE ARISTA 8543 (9.98) DO YOU STILL REMEMBER LOVE
23 | 23 | 20 | 21 | SNAP @ amistas536(0.98) ORIDIECES 93 | 95 | 6 | FORCEM.D'STOMMYBOY 25893/REPRISE (9.98) STEP TOME
N2
2 | 24 | 19 | 12 | SPECIALED profiE 1297 9.98) o @D 86 | 94 | 3 | NOFACERAL46837/COLUMBIA (9.98 EQ) WAKE YOUR DAUGHTER
25 | 25 | 27 | 11 | OLETA ADAMS ronTana 846 3a6/MERCURY (9.98 EQ) CIRCLE OF ONE 78 | 56 | 42 | 20 | SOULIISOUL @ vIRGIN 91367 (9.98) VOL. 1l 1990 - A NEW DECADE
JANET JACKSON &° 7 BRENDA RUSSELL A&M 5271 (9.98) KISS ME WITH THE WIND
26 | 2 | 30 | 57 | agms3970(598) JANET JACKSON'S RHYTHM NATION 1814 |96 |17
@ 30 | 34 | 15 | DENISE LASALLE maLaco 7454 9.98) STILL TRAPPED 80 | 76 | 74 | 67 | THE2LIVECREW A LUKE 107 (9.98) AS NASTY AS THEY WANNA BE
31 36 5 TAKE 6 REPRISE 25892 (9.98) SO MUCH 2 SAY 81 82 72 7 SOUNDTRACK CAPITOL 94244 (9.98) RETURN OF SUPERFLY
@ 38 | 48 4 TODAY MOTOWN 6309 (9.98) THE NEW FORMULA 82 | 67 | 55 | 13 | THREE TIMES DOPE ARISTA 8615 (9.98) LIVE FROM ACKNICKULOUS LAND
30 28 29 25 POOR RIGHTEOUS TEACHERS PROFILE 1289 (9.98) HOLY INTELLECT 83 77 75 11 STANLEY CLARKE/GEORGE DUKE EPIC 46012 (9.98EQ) 3
@D 42 | 52 | 3 | GERALD ALSTON MOTOWN 6302 (9.98) OPEN INVITATION 8 | 84 | 76 | 15 | KIDSENSATION NASTY MX 7018 (8.98) ROLLIN' WITH NUMBER ONE
CLARENCE CARTER
@2)| 3¢ | 35 | 10 | BASICBLACK moTowN 6307 (9.98) BASIC BLACK NEWD | 1 | igan 068 (5.98) BETWEEN A ROCK AND A HARD PLACE
33 29 28 22 ICE CUBE @ PRIORITY 57120 (9.98) AMERIKKKA'S MOST WANTED 86 91 == 2 ROBBIE MYCHALS ALPHA INT'L 70952 (9.98) ROBBIE MYCHALS
34 | 3 | 39 8 KOOL G RAP & D.J. POLO COLD CHILLIN' 26165/WARNER BROS. (9.98) WANTED: DEAD OR ALIVE 87 | 8 | 8 $ MICHAEL STERLING NEW 1060/0N TOP (9.98) TROUBLE
35 35 33 8 C.P.0. CAPITOL 94522 (9.98) TO HELL AND BLACK 88 78 57 30 DIGITAL UNDERGROUND A TOMMY BOY 1026 (9.98) SEX PACKETS
36 33 31 51 TROOP @ ATLANTIC 82035 (9.98) ATTITUDE 89 92 82 52 SIR MIX-A-LOT @ NASTY MIX 70150 (9.98) SEMINAR
37 | 32 [ 2 | 13 | LUKE ffggmmg ggz LIVE CREW ® BANNED IN THE U.SA. 90 | 81 | 64 | 20 | GLENN JONES sve 1181/RCA (9.98) ALL FOR YOU
38 27 24 34 LISA STANSFIELD A ARISTA 8554 (9.98) AFFECTION 9] 96 77 120 KWAME & A NEW BEGINNING ATLANTIC 82100 (9.98) A DAY IN THE LIFE
65 85 3 TEENA MARIE EPIC 45101 (9.98 EQ) IVORY 92 75 96 12 M.C. SMOOTH CRUSH 254/K-TEL (8.98) SMOOTH & LEGIT
A
50 | — | 2 | THEBOYSwmoTown63020.98) THE BOYS S R e MIDNIGHT STROLL
41 | 37 | 32 | 28 | PUBLIC ENEMY A DEF !AM 45413/COLUMBIA (9.98 EQ) FEAR OF A BLACK PLANET 97 | 93 3 D.J. KOOL CREATIVE FUNK 7000/S0H (9.98) THE MUSIC AIN'T LOUD ENUFF
42 39 37 60 AFTER 7 @ VIRGIN 91061 (9.98) AFTER 7 95 73 65 12 KID FROST VIRGIN 91377 (9.98) HISPANIC CAUSING PANIC
@ 49 | 8 4 ROBIN HARRIS WING 841 960/POLYDOR (8.98 EQ) BE-BE'S KIDS NEW) 1 UZI$ BROS ORIGINAL SOUND 8890 (8.98) KICK THAT THANG
44 41 40 21 MILIRA APOLLO THEATRE 6297/MOTOWN (9.98) MILIRA 97 83 | 80 66 BABYFACE A? SOLAR 45288/EPIC (9.98 EQ) TENDER LOVER
45 | 40 | 38 | 25 | X-CLAN 4TH& B'War 444 019/1SLAND (9.98) TO THE EAST, BLACKWARDS NEWD | 1 | DANADANEFROFIE 1298 (9.98) DANA DANE 4 EVER
46 45 59 6 SAMUELLE ATLANTIC 82130 (9.98) LIVING IN BLACK PARADISE 9 90 79 6 DWIGHT SILLS COLUMBIA 46089* (9.98 EQ) DWIGHT SILLS
47 43 41 10 MASTER ACE cOLD CHILLIN' 26179/REPRISE (9.98) TAKE A LOOK AROUND 100 98 99 17 K-SOLO ATLANTIC 82108 (9.98) TELL THE WORLD MY NAME
59 = 2 CARON WHEELER EMI 93497 (9.98) UK BLAK (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Al} albums
49 46 46 8 M.C. CHOICE RAP-A-LOT 105 (8.98) THE BIG PAYBACK available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices

(indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices.
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DELICIOUS VINYL PRESENTS MUSIC FROM an
THE MOTION PICTURE MARKED FOR DEATH K5

VINTYL

FEATURING
DELICIOUS VINYL
ARTISTS:

KENYATTA
“l WANNA DO
SOMETHING
FREAKY TO YOU”

TONE-LOC
“I JOKE BUT
I DON’T PLAY”

YOUNG MC
“PICK UP THE
PACE (1990)”

THE BRAND NEW
HEAVIES
“PUT THE FUNK
BACK IN IT”

N’DEA DAVENPORT
“QUIET PASSION”

ATTIC BLACK
“RATS CHASE CATS”

MASTERS OF
REALITY
“DOMINO”

DEF JEF
“THE SHADOW
OF DEATH”

BODY & SOUL
“YA GETS NONE”

AND THESE
OTHER ARTISTS

MELLOW MAN ACE
“WELCOME TO
MY GROOVE”

SHABBA RANKS
‘“ROOTS & CULTURE”

PLUS 4 SONGS
AVAILABLE
ONLY ONCD

JIMMY CLIFF
“JOHN CROW”
“REBEL IN ME”
“NO JUSTICE”

PETER TOSH
“STEPPIN’ RAZOR” AVAILABLE ON COMPACT DISC, CASSETTE & LP 443 002




03 OF THINGS CAN MAKE YOU HAPPY
ONLY ONE CAN MRKE YOU DANCE.

WHATCVER
MAKES
YoU HAPPY

(86123)

The rhythm is so funky, so infectious, once you hear it
you can't sit still. Bound to be #1 from Ten City.
From their new album STATE OF MINC.

Remix and Additional Production by David Morales for
Def Mix Productions

r
LS
Get with the Program!

© 1990 Adantic Recording Corp. A Time Warner Compony

w TERRIROSSI'S

RHYTHM
 SECTION

GET WITH THE PROGRAM: Radio activity on this week’s chart is con-
centrated on releases from established acts. Seventy-three stations give the
nod to “Only Human” by Jeffrey Osborne (Arista), which debuts at No. 57.
At No. 75, Loose Ends returns with “Don’t Be A Fool” (MCA), with 41
station reports. Other records making double-digit impact: “Keep Our Love
Alive” by Stevie Wonder (Motown), 27 stations; ‘““You Don’t Have To Wor-
ry” by En Vogue (Atlantic), 23; “New Power Generation” by Prince (Pais-
ley Park), 22; “Sensitivity” by Ralph Tresvant (MCA), 22; “The First Time”
by Surface (Columbia), 15; “Cruise Control” by Najee (EMI), 15; “When
You Cry” by the Winans (Qwest), 13; and “Love Me Down” by Freddie
Jackson (Capitol), which gains 12 stations. Tracks from three other acts
perform well this week: “I'll Do For You” by Father MC (Uptown) gains 13
adds; “Whatever Makes You Happy” by Ten City (Atlantic) gains 12; and
“Friendz” by the Wooten Brothers (A&M) earns 12.

Most labels plan for a strong fourth-quarter and schedule releases from
their most important artists at that time. This year the number of releases
by major artists is unprecedented. Label executives find themselves choos-
ing between gaining necessary airplay for the surefire hits and convincing
radio to give new artists the requisite time to develop. The battle for chart
presence among major artists is ferocious, and developing artists may have
to wait for subsequent releases to get the visibility they need to become
tomorrow’s superstars.

HOUSTON UPDATE: “I'm Your Baby Tonight” by Whitney Houston
(Arista) gains three stations: WIKS New Bern, N.C.; WLWZ Greenville,
S.C.; and WEBB Baltimore. It is now on 107 of the panel’s 108 radio sta-
tions. “Baby” has rapidly ascended radio playlists, as demonstrated by top
10 listings at KDKO Denver (10-2); KBLK Tulsa, Okla. (11-8); WILD Bos-
ton (22-10); and WRKE Ocean City, Md. (16-10). In its third week on the
chart, “Baby” also gains the Power Pick/Sales award.

30, MAYBE A CRYSTAL BALL HELPS: Last week, even a blind man
could see that “Merry Go Round” by Keith Sweat (Vintertainment) would
be this week’s No. 1. What could not be determined was the fallout at radio
combined with the snowballing strength of “So You Like What You See”
by Samuelle (Atlantic), which gains slight increases in radio and retail
points this week. That leaves other contenders for upcoming No. 1s—this
time, you can pick them: “Love Takes Time” by Mariah Carey (Columbia)
ranks No. 2 in total radio points, only slightly behind “So You Like.”
“Love” gains WFXA Augusta, Ga., giving it 108 reporters. It is No. 1 at 11
stations, including WVEE Atlanta, KKDA Dallas; KMJQ Houston; KSOL
San Francisco; WILB Detroit; KPRS Kansas City, Mo.; and KHUL Mem-
phis. “B.B.D. (I Thought It Was Me)?”” by Bell Biv DeVoe (MCA) has re-
ports from 99 stations, gaining WDAS Philadelphia and WIMH Greens-
boro, N.C. Six stations list it at No. 1, including WEBB Baltimore; XHRM
San Diego; and WZAK Cleveland. And, making a surge into the top five,
“Livin’ In The Light” by Caron Wheeler (EMI) has reports form 102 sta-
tions, adding KDAY Los Angeles. It is No. 1 at WVKO Columbus, Ohio,
and WHUR Washington, D.C., and has 35 top five reports.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
AD ADDS ADDS DS ON
24 REPORTERS 29 REPORTERS 55 REPORTERS 108 REPORTERS

ONLY HUMAN
JEFFREY OSBORNE arisTA 18 22 30 70 73
DON’T BE A FOOL
LOOSE ENDS mca 7 11 22 40 41
KEEP OUR LOVE ALIVE
STEVIE WONDER moTtown 7 8 12 27 83
GET HERE
OLETA ADAMS FONTANA 6 9 11 26 28
YOU DON'T HAVE TO WORRY
EN VOGUE ATLANTIC 7 4 12 23 27
SENSITIVITY
RALPH TRESVANT mca 3 4 15 22 104
NEW POWER GENERATION
PRINCE paiSLEY PaRK 10 2 10 22 55
SING ME YOUR LOVE SONG
JONATHAN BUTLER Jive 2 4 11 17 18
THE FIRST TIME
SURFACE coLumsia 3 5 7 15 101
CRUISE CONTROL
NAJEE emi 3 6 6 15 56

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Biliboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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EMI In The House. EMI and CEMA gathered for a family photo after rap artist
the Jaz wowed 'em at a CEMA gathering in Los Angeles recently. Shown, front
row, from left, are EMI artist Evelyn “‘Champagne’ King; SBK artist Terry Steels;
Dominica Datsun, CEMA field merchandising rep; EMI artist the Jaz; Marva King
and Morris Rentie of EMI duo Answered Questions; J.Z., DJ for the Jaz; and
James Boyce, EMI director of West Coast urban promotion. In the back row,
from left, are Ken Antonelli, EMI VP of sales; Mark Green, EMI regional East
Coast urban marketing; Joyce Brooks, CEMA single specialist; Junius Thomas,
CEMA urban marketing specialist; Carin Thomas, Capitol Records urban
promotion; and Marv Robinson, EMI national retail coordinator.

W BY GERRIE E. SUMMERS

NEW YORK—1In 1988, Teena Marie
was enjoying success with her first
No. 1 R&B hit, “Ooo La La La,”
from the album ‘““Naked To The
World.” On a major tour with Earth,
Wind & Fire, Keith Sweat, and the
Deele, Marie met with misfortune:
At a performance in Dallas, she fell
through a hole in the stage while
performing her hit.

She was saved from a tumble that
could have been fatal by a security
guard who caught her arm, pulled
her up, and brought her backstage.
Unconscious at first, Marie awoke
in the dressing room. Over the inter-
com she could hear the band still
playing, unaware of the accident.
Marie insisted that she be helped
back to the stage.

“I sat on a chair. I did a really
slow version of ‘Ooo La La La.' |

cONGRATULATIONS to Luther Campbell and the 2
Live Crew. They were found innocent of obscenity
charges Oct. 21 in Fort Lauderdale, Fla. As you may re-
call, they were charged after an adults-only show in Hol-
lywood, Fla., June 10, just six days after a Broward
County judge ruled that their album, “As Nasty As
They Wanna Be,” was obscene. Jurors reportedly felt
that the music was “humorous” and “fun.” Apparently,
community standards do not jibe with what the conser-
vative, pro-censorship forces had in mind. Thank good-

ness. The Crew has a

right to perform what it

likes, wh it likes—I

s of windiing neret The
Rhythm

and the

Blvues

sales.

THE ESSENCE OF THE
matter: Essence maga-
zine, celebrating its 20th
anniversary as the publi-
cation for women of color,
recently awarded eight
African-American women
in the arts at a star-studded Radio City Music Hall gala
Oct. 19 in New York. This fourth annual awards ceremo-
ny honored opera singer Leontyne Price, record-break-
ing pop songstress Whitney Houston, dance legend
Katherine Dunham, singer/actress Diahann Carroll,
the late jazz. vocalist Sarah Vaughan, gospel singer
Shirley Caesar, vocalist Patti LaBelle, and freedom
fighter Winnie Mandela. This fabulous production, pro-
duced by Karen Thomas, was heightened by perfor-
mances from the Dance Theatre of Harlem, Najee,
Stephanie Mills, the Winans, Tony! Toni! Toné! and
Queen Latifah, and Freddie Jackson.

The award presentations were augmented by video-
taped segments that demonstrated to the audience the
honorees’ art. These segments were particularly crucial
in showing Price at her operatic best, Dunham’s before-
her-time dance magic in “Cabin In The Sky,” and in let-
ting us in on the sass and verve of Vaughan in an inter-
view and performance clip from the now-defunct “Es-
sence: The Television Show.” (Some examples: Editor in
chief Susan L. Taylor asks Vaughan how difficult it
was to have to tell the great Billy Eckstine that she
wanted to leave his band and go solo. “I was fired,”
Vaughan responds with a laugh. Later, Taylor asks
why, unlike other vocalists whose voices fade with age,
Vaughan’s voice continues to get stronger with an even
wider range. Says a deadpan Vaughan: “I have no
idea.”)

It was Mandela who received the greatest applause of

Female Artists The Essence Of The Night
Magazine Honors 8 Celebrities At 20th Anniv. Bash

by Janine McAdams

the evening when she accepted her award in the name of
all the struggling women of South Africa. She added
that she was surprised to be included among women be-
ing honored for their art, and wondered what art the edi-
tors of Essence may have chosen to honor her for. ‘“Per-
haps I would show the audience how to use rocks to
fight racism, rocks against guns.”

Allin all, with the cool comedy of host Bill Cosby and
a special 20th anniversary tribute delivered by Oprah
Winfrey, this was an extremely entertaining and well-
executed event.

STILL AN ANGEL:
Writer/producer Angela
Winbush is not at all
pleased by the outcome
of—or the publicity sur-
rounding—her legal battle
with former partner Rene
Moore. Moore—who sued
Winbush, the Isley Broth-
ers, and their production
and management compa-
nies—was awarded more than $200,000 in damages last
month for loss of credit and income on songs and pro-
duction work. A statement from Winbush says in part,
“We believe that the verdict was the result of the jury’s
failure to follow instructions from the judge, and/or
was the result of passion, prejudice, or other improper
grounds. I am pursuing an appeal, and I am sure that
justice will prevail.” Winbush adds that she has witness-
es who saw Moore assault her on two occasions, and
that in May 1987 he was placed on 12-month summary
probation, fined, and ordered not to harass Winbush in
connection with those assaults.

TIDBITS: The Time was in New York Oct. 19, creating
its own brand of “Pandemonium” at a press conference
to announce that its current reunion album has gone
platinum. The band then headed for an in-store appear-
ance at Sam Goody. The next night the group appeared
on “Saturday Night Live,” where Morris Day slipped an
expletive past the censors, at least in New York. Per-
forming “Chocolate” live, Day sat down to an on-stage
table spread with food and squawked, “What the f-k is
this chicken doing here? I thought I ordered ribs!”
Guess there are thieves in the temple, Mo’ D. ... No
more Schwingalakote for De La Soul. The band’s up-
coming Tommy Boy project has been retitled “De La
Soul Is Dead” ... Jazz flutist Sherry Winston has been
signed to Warlock Records and is currently recording.

didn’t do a normal version because
my ribs were broken and I could
hardly breathe,” Marie recalls. “I
sang one verse and couldn’t sing
anymore. I told the audience, ‘As
you can see, I'm hurt.’ "’ Blood
dripped down her left leg as she was
taken from the stage amid ap-
plause. She had suffered three bro-
ken ribs and a slight concussion.

This incident typifies Marie's de-
votion to her craft. After a recovery
period of several months, Marie
plunged in again, working on songs
for her current Epic album, “Ivory,”
in the basement studio of her L.A.
home. ‘“‘Ivory”’ was written, ar-
ranged, and produced by Marie, with
the exception of ““Since Day One,”
which was produced by Jazzie B.

“I was trying to do an album that
was very raw but brought me into
the '90s,” says the singer, adding
that the finished product “is more
like some of the earlier projects that
I did than anything you might have
seen in the last few years.”

Audiences seem to be responding
positively to Marie’s efforts. The
first single, “Here’s Looking At
You,” which features a rap by Bell
Biv DeVoe's Michael Bivins, is ris-
ing with a bullet through the Hot
R&B Singles chart’s top 20.

Marie, who was born in Santa
Monica, Calif., and raised in an all-
black section of Venice, cites the
late Sarah Vaughan and Marvin
Gaye among her many musical in-
fluences. She began performing at
age 8. It was punk-funk master
Rick James who noticed Marie and
brought her to Motown in 1979. Her

Teena Marie Garves Hit From ‘lvory’
New Album’s 1st Single Bulleting Up Chart

debut album, “Wild And Peaceful,”
spawned the hits “I'm A Sucker For
Your Love” and “Deja Vu.”

“l wasn'’t allowed to have my pic-
ture on the album,” says Marie.
“Now it’s hip to sing R&B, but at
that time they didn’t think people
would understand a person of my
complexion singing the way I sing.”

Marie has earned the respect and
admiration of her mostly black audi-
ence. But unlike many other white
artists who currently enjoy pop suc-
cess with R&B-influenced songs,
she has had difficulty establishing a
presence on the pop charts.

“I've always been a rhythm and
blues artist,” she says. “I've only
had limited pop success. ‘Lovergirl’
was the biggest pop record I ever
had. But I'm very respected by
black radio and black people. I like
that because this is the music that I
love and to me sometimes it's a
greater thing to have respect from
your peers and your audience than
to have a whole lot of money but not
be as respected.”

Epic hopes to change Marie's
pop history. ““Here’s Looking At
You” has been well received, and
the follow-up, the midtempo “If I
Were A Bell,”” was handpicked by
urban AC and urban contemporary
radio. Marie is currently on a pro-
motional campaign that includes
showcases for retail and radio in
key cities, with merchandise tying
into the “Here’s Looking At You”
and “‘If I Were A Bell” themes.
Says Trupiedo Crump, VP of pro-
motion, “You can believe we'll ex-
ploit that to the hilt.”

ARTIST
DEVELOPMENTS

IN BLACK & WHITE

“People are losing the fun, the hip-
hop, and all that’s coming out of
rap these days is messages,” says
rapper Kamron of the Young Black
Teenagers. “What we're trying to
do is drop our message, but still
put the fun back into it.”

“Nobody Knows Kelli,” the first
single released from the forthcom-
ing “The Young Black Teenagers
Album’' on SOUL Records, is a hi-
larious song featuring commentary
from Bart Simpson as matchmaker
for the protagonist and Kelli
Bundy of TV's “Married . . . With
Children.”

“What better way to relate to
America than with what every-
body’s watching today?"”" asks
Kamron. As the first act on
SOUL Records, produced by Hank
and Keith Shocklee (whose credits
include Public Enemy, Bell Biv De-
Voe, and Ice Cube), the Young
Black Teenagers are in a good po-
sition with solid backup.

“Kelli” is backed with “Born To
Be Black,” which rapper Firstborn
calls “self-explanatory.” And like
their single, there’s a serious flip-
side to this humorous act: a politi-
cal insight that is based in “deep
Afrocentric values.” To top it off,
they’re white—or at least Cauca-

sian. So why do they call them-
selves the Young Black Teen-
agers’

“We use the term black in the
Teenagers as an adjective to de-
scribe what we've been and what
we've gone through all our lives,”
says DJ Skribble.

“Blackness is a state of mind
and a culture, not a skin color,”
adds Kamron. “The way I act, the
way I talk, and the way I dress, I
have been perceived from both
sides as a wannabe or something
I'm not, but that’s because people
don’t know me or where I'm com-
ing from.”

Such songs as “My TV Went In
Black And White” and especially
“Daddy Called Me Nigger" reflect
the group members’ awareness of
racial issues as well as the pain at
being caught between the reality
of their skin color and the culture
they embrace. The Young Black
Teenagers use humor to keep their
sanity in a world that doesn’t al-
ways make sense.

“Hank just wanted raw, fresh
talent,” says Kamron of the Teen-
agers’ origins and their hookup
with the Shocklees. “So we looked
at our lives, and he decided that
the best way to go about it was on
the straight-up reality tip. It's not
like we said, ‘OK, let's put togeth-
er a group of Caucasians.””

PETER WETHERBEE
(Continued on page 35)
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Bernie Worrell Takes Funk To The Future

B BY PETER WETHERBEE

NEW YORK—'"Lots of people have
asked me why I don't do ‘Flashlight’
over again in an upbeat, '90s
rhythm,” jokes Bernie Worrell, refer-
ring to one of his signature hits with
Parliament in the late '70s. “And I
don’t know, it just didn’t hit me until
Mudbone came along with this song.”

That sang is “B.W. Jam,” the first
single from Worrell’s Gramavision
Records debut, “Funk Of Ages.” Co-
written with Parliament-Funkadelic
vocalist Gary “Mudbone” Cooper, the

song contains a strong funk flavor in
an updated hip-hop context. Featur-
ing a combination of live instruments
and samples, it is Worrell’s friendly
revenge on the countless rap artists
who have sampled his work.

Worrell is revered by music-biz co-
gnoscenti and funkateers around the
world for his genius as a keyboard
wizard—and as a chief writer, ar-
ranger, and unsung producer—of
Parliament, Funkadelic, Bootsy’s
Rubber Band, the Brides of Funken-
stein, and many more P-Funk spinoff
groups. The current CD reissues of

LONNIE LISTON SMITH

NOW PLAYING!

THE UPTEMPO SONG FOR ALL SEASONS

"STARF LOWER"

(12-P0O56)

THE NEW SINGLE FROM
"LOVE GODDESS"
STA 4021
LONNIE LISTON SMITH
FEATURING VOCALIST
JEAN CARNE

STARTRAK RECORDS

Manufactured/Marketed and Distiibuted by
ICHIBAN RECORDS, INC.
P.O. Box 724677, Allanta, Georgia 30339
Tel. (404) 926-3377 Fax (404) 926 2774

NAIRD

Parliament and early Funkadelic cat-
alogs by PolyGram and Westbound
Records, respectively, underscore a
resurging market for P-Funk fueled
by its rediscovery by hip-hop produc-
ers.

“Bootsy and I did a song called
‘Funk-A-Hall-Licks’ that used a lot of
different themes from P-Funk,
Horny Horns, and Bootsy's old
stuff,” says Worrell. “It's a ‘hall of
fame’ of interwoven funk licks that
older fans will recognize.”

Longtime fans of P-Funk and Wor-
rell include the Talking Heads, who
asked him to record and tour with
them for their film documentary,
“Stop Making Sense.” The Rolling
Stones, the Pretenders, Sly & Robbie,
and, recently, a revamped Bootsy’s
Rubber Band are just a few of the
other top acts with whom Worrell has
worked on sessions or tours over the
years.

For his solo album, Worrell assem-
bled an all-star cast—including Her-
bie Hancock, the Rolling Stones’
Keith Richards, Sly & Robbie, Bootsy
Collins, Phoebe Snow, Maceo Parker,
Living Colour’s Vernon Reid, Talking
Heads’ David Byrne, and rapper Da-
vey D—for a disc that covers a lot of
musical ground.

“‘Funk Of Ages’ has something
for everyone,” says Paul Santos, VP
of marketing for Mesa/Blue Moon
Recordings, which markets and dis-
tributes Gramavision. “Our market-
ing approach is to reach the new gen-
eration of fans who were too young
to see or hear this pioneer who has al-
ways been a force in bringing funk
and R&B to the rock audiences.”

The multiformat nature of
“Funk Of Ages” demands versatil-
ity in marketing and promotion.
Mesa/Blue Moon has a distribu-
tion deal in conjunction with Rhino
Records through Capitol/CEMA,
and different singles will be placed
in different markets, says Santos.
Rhino’s college radio staff will
promote ‘“‘Beware Of Dog,” an ag-
gressive rock track featuring
Reid's guitar work.

Santos adds that the label is cur-
rently seeking an independent pro-
motion company to handle black
radio airplay; he sees potential for
progressive album rock airplay for
such cuts as ‘““Sing,”” a Talking
Heads-like track co-written by
Worrell with Byrne and Funkade-
lic guitarist Michael Hampton.

Another promotional angle
comes from Worrell’s manage-
ment, The Invasion Group Limited,
which also has a record division.
Invasion has licensed the rights
from Gramavision to release and
promote 12-inch remixes of “B.W.
Jam'’ to dance record pools and
others.

Santos adds that a tour with Col-
lins in January will support “‘Funk
Of Ages’ as well as “‘Jungle
Bass,” Collins’ recent release on
Island Records, which also fea-
tures Worrell.

John Lee Hooker and
Buddy Guy win big at
the National Blues
Awards in Memphils
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Hot Rap Singles.
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“. ..the most prodigiously
gifted new wordsmith of
the 90°s.”

- SPIN

“Down To Earth (is) a hard-
hitting mix of girl talk, black
pride and beats that proves
rap is no longer just a boy’s
sport.”

-Us

“Monie Love is rap’sfuture.”
- MIX MAGAZINE

Donn to CAn

the new album
(4/2/1-26358)

She’'s made her mark on Queen
Latifah’s “Ladies First” and hits by
De La Soul and the Jungle Broth-
ers. Now, Monie Love steps out on
her own with a debut album that
proves she's the boldest new voice
in rap today.

featuring the singie

“monie in the middle”

(4-19596)

produced by andy cox and david steeie of fine young cannibals « management: steve finan & jorge hinojesa @ ©1990 warner b-os. reconrcs in
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Produced by Gwen Guthrie, Sly Dunbar and Robh‘e Shakespeare

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES ; AIRPLAY
] [t Eg P gé
%g g‘; TITLE ARTIST |29 F4 gg TITLE ARTIST g§
1 | 4 | ICE ICE BABY VANILLA ICE | 6 1 [ 2 | SO YOU LIKE WHAT YOU SEE SAMUELLE | 1
2 | 3 | SO YOU LIKE WHAT YOU SEE SAMUELLE | 1 2 | 3 | LOVE TAKES TIME MARIAH CAREY | 3
3 [ 7 | MERRY GO ROUND KEITH SWEAT | 2 3 [ 1 | MERRY GO ROUND KEITH SWEAT | 2
4 |12 | LOVE TAKES TIME MARIAH CAREY | 3 4 | 4 | B.B.D. {| THOUGHT IT WAS ME)? BELL BIV DEVOE | 4
5 | 9 | LIVIN' IN THE LIGHT CARON WHEELER | § 5 | 7 | LIVIN'IN THE LIGHT CARON WHEELER | §
6 |1l | B.B.D. (| THOUGHT IT WAS ME)? BELL BIV DEVOE | 4 6 | 8 | SLOW MOTION GERALD ALSTON | 9
7 |1 | THE BOOMIN' SYSTEM LL . CcooLJ [16 719 | PRAY M.C. HAMMER | 7
8 (10| BLACK CAT JANET JACKSON | 10 8 |13 [ MISSUNDERSTANDING AL B. SURE! | 8
9 [ 15| KNOCKIN' BOOTS CANDYMAN | 12 9 |11 [ HERE'S LOOKING AT YOU TEENA MARIE |11
10 | 14 | PRAY M.C. HAMMER | 7 10 | 14 | ICE ICE BABY VANILLA ICE [ 6
11| 6 | GIVING YOU THE BENEFIT PEBBLES | 13 11|10 | THAT'S MY ATTITUDE TROOP | 14
12 | 18 | MISSUNDERSTANDING AL B. SURE! | 8 12 [ 16 | SOUL INSPIRATION ANITA BAKER | 21
13| 2 | CLOSE TO YOU MAXI PRIEST | 17 13 | 18 | HARLEM BLUES CYNDA WILLIAMS | 15
14 | 16 | HERE'S LOOKING AT YOU TEENA MARIE | 11| 14 115 | BLACK CAT JANET JACKSON | 10
15 | 17 | | GOT THE FEELING TODAY |19 15 | 21 | MY HEART YOUR HEART WHISPERS | 22
16 | 19 [ SLOW MOTION GERALD ALSTON | 9 16 | 24 [ ROUND AND ROUND TEVIN CAMPBELL | 25
17 | 8 | SAVE YOUR LOVE TRACIE SPENCER | 28 17 [ 6 | FAIRWEATHER FRIEND JOHNNY GILL |18
18 | 5 | FAIRWEATHER FRIEND JOHNNY GILL | 18 18 | 26 | I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 23
19 | 22 | HARLEM BLUES CYNDA WILLIAMS | 1§ 19 | 23 [ 1 JUST CAN'T HANDLE IT HI-FIVE | 20
20 | 24 | THE MISSION SPECIAL ED | 29 20 | 22 [ 1 GOT THE FEELING TODAY |19
21 | 26 | LISTEN UP LISTEN UP | 24 21 | 25 [ ROPE A DOPE STYLE LEVERT | 26
22 |20 | THAT'S MY ATTITUDE TROOP | 14 22 | 5 | GIVING YOU THE BENEFIT PEBBLES | 13
23 | 29 | 1 JUST CAN'T HANDLE IT HI-FIVE | 20 23 | 27 | KNOCKIN' BOOTS CANDYMAN | 12
24 130 [ TRY ME JASMINE GUY | 27 24 (29 | | WANNA GET WITH U GUY |32
25 | 37 | MY HEART YOUR HEART WHISPERS | 22 25 | 32 | IT NEVER RAINS. .. TONY! TONI TONE! | 33
26132 IL-O-VEV TAKE 6 | 31 26 [ 12 | CLOSE TO YOU MAXI PRIEST | 17
27 | — [ I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 23 21 {31 | TRY ME JASMINE GUY | 27
28 |13 | 00OPS UP SNAP_| 36 28 130 | LISTEN UP LISTEN UP | 24
29 139 | ROPE A DOPE STYLE LEVERT | 26 29 [— | SENSITIVITY RALPH TRESVANT | 34
30 | — | ROUND AND ROUND TEVIN CAMPBELL | 25 30 |33 | 1 LOOK GOOD BERNADETTE COOPER | 30
31 | 34 | SOUL INSPIRATION ANITA BAKER | 21 31 | — | LOVE ME DOWN FREDDIE JACKSON | 38
32 (38 [ 1 LOOK GOOD BERNADETTE COOPER | 30 32 |40 | THE FIRST TIME SURFACE | 39
33 | 21 | EVERYBODY EVERYBODY BLACK BOX | 48 33 | 36 | NOTHING BUT A PARTY BASIC BLACK | 35
34 |— | I'D RATHER GO BLIND SYDNEY YOUNGBLOOD | 45 34 |39 | | CONFESS EVU. | ¥
35 | — | PRISONER OF LOVE TERRY STEELE | 42 35 [37 | NO SWEETER LOVE GEOQFF MCBRIDE | 40
36 | 25 | HEAVEN KNOWS LALAH HATHAWAY | 47 36 (38| ILOVEU TAKE 6 | 31
37 |— | 100 MILES AND RUNNIN' NWA |53 37 | — | MY ONLY WOMAN AFTER 7 [ 43
38 | 23 | RHYTHM OF LIFE OLETA ADAMS | 61 38 | — | LOVE ME JUST FOR ME SPECIAL GENERATION | 41
39 |36 | FEELS GOOD TONY! TONI! TONE! | 59 39 | — | THE MISSION SPECIALED | 29
40 | — | DO FOR YOU, DO FOR ME ROBBIE MYCHALS | 49 40 | 17 | | DON'T GO FOR THAT QUINCY JONES | 44
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.

100 MILES AND RUNNIN' (Ruthless Attack,
ASCAP/Dollarz-N-Sense, BMI/Stone Agate, BMI) CPP
B.B.D. (I THOUGHT IT WAS ME) 7 (Ronestone,
BMI/Your Mothers, BMI/Nia, BMI/Alshamighty,
BMI/Strong Island, ASCAP)

BLACK CAT (Black Ice, BMI)

BONITA APPLEBUM (Zomba, ASCAP)

THE BOOMIN' SYSTEM (L.L. Cool J, ASCAP/Marley
Marl, ASCAP/Def Jam, ASCAP)

CAN WE TRY AGAIN (Luelia, ASCAP/WB,
ASCAP/Zomba, ASCAP)

CHOCOLATE (Tionna, ASCAP/WB, ASCAP)

CLOSE TO YOU (EG., BMI/W.S., BMI/Chappell & Co.,
ASCAP/Level Vibes, ASCAP/Colgems-EMI,
ASCAP/Forever, PRS) WBM

COME HOME TO ME (Chicago Bros., BMI)

CRAZY (Buff Man, BMI)

CRUISE CONTROL (Najee, ASCAP/Alexander Bugnon,
ASCAP/Pure Art, ASCAP/Buppie, ASCAP/EMI April,
ASCAP)

DANCE FLOOR OF LIFE. (Baby Ann, BMI/Crystal Isie,
BMI/Bubba Gee, BMI)

DANCE WITH ME (Mi Bro, ASCAP/Raw As Hell,
ASCAP/Yah Ya Sykes, ASCAP/Major Mo, ASCAP/Def
Jam, ASCAP)

DO FOR YOU, DO FOR ME (Peljo, BMI/Lamant
Coward, BMI}

DO ME! (Willesden, BMI/Low Key, BMI/Baledat,
BMI/Slik Star, ASCAP/Unicity, ASCAP)

DON'T BE A FOOL (MCA, ASCAP/BMG,
ASCAP/Brampton, ASCAP)

DON'T TURN YOUR BACK ON ME (Color Free,
BMI/Juby Laws, BMI)

EVERYBODY EVERYBODY (Lambardon! Edizioni,
ASCAP/Intersong U.S.A., ASCAP)

FAIRWEATHER FRIEND (Kear, BMI/CBS Epic/Solar,
BMI/Greenskirt, BMI)

FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP)
WBM

THE FIRST TIME (Colgems-EM{, ASCAP/Stansberry,
BMmI)

FRIENDZ (Wooten Cutz, BMI)

THE GHETTO (Willesden, BMI/Zomba, ASCAP/Atco,
ASCAP/Don-Pow, ASCAP)

GIVING YOU THE BENEFIT (Kear, BMI/Hip Trip, BMI)
THE GOOD LIFE (CBS, ASCAP/Warner-Tamerlane,
BMI/Eleksylum, BMI/Philesto, BMI)

GO OUTSIDE IN THE RAIN (Sutjack,
ASCAP/Donesha's, ASCAP/Nato/Visions-USA, ASCAP)
GROOVE (S IN THE HEART (Delovely,
ASCAP/Hancock, BMI)

HARLEM BLUES (Not Listed)

HEAVEN KNOWS (Virgin, ASCAP) CPP

HERE'S LOOKING AT YOU (EMI April,
ASCAP/Midnight Magnet, ASCAP) CPP

HOLY INTELLECT (Protoons, ASCAP/North One,
ASCAP/Chumpy, ASCAP)

ICE ICE BABY (Ice Baby, ASCAP/QPM, ASCAP/Jones,
ASCAP/Screen Gems-EMI, BMI/Beechwood, BMI)

| CONFESS (Almo, ASCAP) CPP

| DON'T GO FOR THAT (EMI April, ASCAP)

) DON'T HAVE THE HEART (Music Corp, Of America,

45
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51
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BMI/Nelana, BMI/Music By Candelight, ASCAP/PSO
Ltd., ASCAP) CPP/HL

I'D RATHER GO BLIND (ARC, BMI)

IF | COULD ONLY HAVE THAT DAY BACK (Geffen,
ASCAP/Streetwise, ASCAP/WB, ASCAP)

| GOT THE FEELING (Hi-Frost, BMI)

| JUST CAN'T HANDLE IT (Zomba, ASCAP/Mom And
Dad, ASCAP)

I'LL DO & YOU (Hudmar, ASCAP/Butterfly Gong,
BMI/EMI Blackwood, BMI/Cotaba, BMI)

1 LOOK GOOD (CBS Portrait/Solar, ASCAP/Slap Me
Onel, ASCAP/EMI April, ASCAP)

| L-0-V-E U (Warner-Elektra-Asylum, BMI/Mervyn
Warren, BMI/Winston Kae, BMI)

I'M YOUR BABY TONIGHT (Kear, BMI/CBS
Epic/Solar, BMI)

[T NEVER RAINS (IN SOUTHERN CALIFORNIA) (Tony
Toni Tone, ASCAP/Pri, ASCAP)

| WANNA GET WITH U (Donril, ASCAP/Jamron,
ASCAP/Abdur Rahman, ASCAP)

KEEP OUR LOVE ALIVE (Stevland Morris, ASCAP}
KNOCKIN' BOOTS (Diabetic, ASCAP/Mille Migiia,
ASCAP/Windswept Pacific, ASCAP/D/B/A Longituds,
BMI/Stone Agate, BMI) CPP

LIES (2 Tuff-E-Nuff, BMI/Irving, BMI) CPP

LISTEN UP (FROM LISTEN UP - THE LIVES OF
QUINCY JONES) (Warner-Tamerlane, BMI/Shakin’
Baker, BMI/Deniz, BMI/WB, ASCAP/Black Chick,
ASCAP/Pocketrock, ASCAP)

LIVIN' IN THE LIGHT (Orange Tree,
ASCAP/Motherman, ASCAP)

LOVE ME DOWN (Zomba, ASCAP/Barry Eastmond,
ASCAP/Jo Skin, BMI)

LOVE ME JUST FOR ME (Bust-It, BMI)

LOVE'S GONNA GET'CHA (Zomba, ASCAP/House Of
Fun, BMI)

LOVE TAKES TIME (Vision Of Love, BMI/Been
Jammin’, BMI)

LUV-U-UP (CBS Epic/Solar, BMI/Saba, BMI)

MAMA JUANITA (Pac Jam, BMI)

MERRY GO ROUND (Keith Sweat, ASCAP/Bobby D.,
ASCAP/WB, ASCAP/E/A, ASCAP/MCA, ASCAP)

THE MISSION (Promuse, BMI/Special Ed, BMI/Howie
Tee, BMI)

MISSUNDERSTANDING (Al B, Sure!, ASCAP/EMI April,
ASCAP/Across 110th Street, ASCAP/Frank Nitty,
ASCAP/Velle Int'l, ASCAP/Ness, Nitty & Capone,
ASCAP)

MONIE (N THE MIDDLE (Virgin, ASCAP/Copyright
Control)

MY HEART YOUR HEART (Virgin Songs, BMI/Morning
Crew, BMI) CPP

MY LOVE WILL (Lorna Lee, BMI/Beau Di 0 Do, BMI)
MY, MY, MY (Kear, BMI/CBS Epic/Solar, BMI/CBS
Tres, BMI/Greenskirt, BMI) HL

MY ONLY WOMAN (CBS Epic/Solar, BMI/Kear,
BMI/Greenskirt, BMI)

NEW POWER GENERATION (Controversy, ASCAP/WB,
ASCAP)

NO SWEETER LOVE (WB, ASCAP/Silver Sun, ASCAP)
NOTHING BUT A PARTY (Said, BMI)

ONLY HUMAN (Zomba, ASCAP/Barry ). Eastmond,
ASCAP/Almo, ASCAP/March 9, ASCAP)

000PS UP (Taking Care Of Business, BMI/Hanseatic,

85
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2
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ASCAP/Intersong U.S.A., ASCAP/Willesden, BMi)
OUR LOVE WILL LAST FOREVER (Too Sweet Muzik,
ASCAP)

OUT OF MY HANDS (Spinning Platinum, ASCAP/WB,
ASCAP/Snow, BMI)

PLEASE BRING YOUR LOVE BACK (Angel Notes,
ASCAP/WB, ASCAP)

PRAY (Controversy, ASCAP/WB, ASCAP/Bust-It, BMI)
CLM/WBM

PRISONER OF LOVE (Ollie Brown Sugar,
ASCAP/Tokyo Joe, BMI)

RHYTHM OF LIFE (Virgin, ASCAP) CPP

ROPE A DOPE STYLE (Trycep, BMi/Willesden, BMI)
ROUND AND ROUND (Controversy, ASCAP/WB,
ASCAP)

SAVE YOUR LOVE (Virgin, ASCAP/Dream Dealers,
ASCAP/BMG, ASCAP/Tocep, BMI/Jumpin' Off, BMI)
CPP

SENSITIVITY (Flyte Tyme, ASCAP)

SLOW MOTION (Stanton's Gold, BMI/island,
BMI/Tracye One, BMI/Maypop, BMI)

SOUL INSPIRATION (Myaxe, ASCAP/WB,
ASCAP/Good Single, PRS/Irving, BMI) CPP/WBM
SO YOU LIKE WHAT YOU SEE (Two Tuff-Enuff,
BMI/Irving, ASCAP) CPP

SPECIAL KIND OF LADY (EMI April, ASCAP/Maurice
Starr, ASCAP/James Cappra, ASCAP)

SPECIAL KIND OF LOVE (Gradington, ASCAP/Ronnie
Onyx, ASCAP)

STREETS OF NEW YORK (Kool G Rap, ASCAP/Cold
Chillin’, ASCAP/WB, ASCAP/Lynn Star, ASCAP)
THAT'S MY ATTITUDE (Trycep, BMI/Willesden, BMI)
THIEVES IN THE TEMPLE (Controversy, ASCAP/WB,
ASCAP) WBM

THING CALLED LOVE (Greenskirt, BMI/Kear, BMI)
THINK ABOUT YOU (Def Jam, ASCAP/Fearse,
ASCAP/Davy D, ASCAP)

THIS IS THE RIGHT TIME (Big Life, PRS/BMG,
ASCAP)

TOM'S DINER (Waifersongs, ASCAP/AGF, ASCAP)
TREAT THEM LIKE THEY WANT TO BE TREATED
(Second Generation Rooney, ASCAP/EMI April,
ASCAP/Across 110th Street, ASCAP/Father MC, BMI)
TRY ME (Forceful, BMI/Willesden, BMI)

UP WITH HOPE, DOWN WITH DOPE (Bust-It, BMI)
WHATEVER MAKES YOU HAPPY (Been Stung,
BMI/Rude Tymze, BMI/Lawman, ASCAP/EMI
Blackwood, BMI/EMI April, ASCAP)

WHAT GOES AROUND, COMES AROUND (Jeff Redd,
ASCAP/Across 110th Street, ASCAP/EMI April,
ASCAP/Velle, ASCAP)

WHEN YOU CRY (For Our Children, ASCAP/Zomba,
ASCAP/Hyter, ASCAP)

YOU CAN'T BUY MY LOVE (Crazy People,
ASCAP/AImo, ASCAP/Jack The Mack, ASCAP)

YOU DON'T HAVE TO WORRY (2 Tuff-E-Nuff, BMI)
YOU'RE RIGHT ABOUT THAT (Island, BMI/O Dad,
BMI)
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Take 6 Takes Five. Warner Bros. band Bela Fleck & the Flecktones opened for
a cappella masters Take 6 at the Wiltern Theatre in Los Angeles recently. Take
6 was performing in support of its current Reprise album, ““So Much 2 Say.”
Pictured, from left, are the Futureman, the Flecktones; Bela Fleck; David
Thomas and Cedric Dent of Take 6 ; Chris Palmer, alternative marketing product
manager, Nashville; Mervyn Warren of Take 6; Pat Jones, WB artist relations
manager; Alvin Chea, Take 6; Victor Wooten, the Flecktones; and Claude V.
McKnight Ill and Mark Kibble of Take 6. Kneeling is Howard Levy of the

Flecktones.

ARTIST DEVELOPMENTS

(Continued from page 25)

FATHER KNOWS BEST

Father MC has been waiting for
his day. Now he has “Father’s
Day,” the new album on MCA, and
a debut single, “Treat Them Like
They Want To Be Treated,” that is
a former No. 1 rap hit.

Born Timothy Brown in
Brooklyn, N.Y., Father MC got
into rap after hearing the Sugarhill
Gang’s “Rapper’s Delight.” He
joined several groups, the last
being Father MC & the First Fleet.

“A lot of people used to make
fun of us and call us Father MC &
the First Feet,” he says. But the
group won a local talent
competition, and later, when the
other members “went on a
negative tip,” Father MC decided
to go solo. In 1985, he won the
USA Roller Rink rap competition
and was wooed by record
companies. He ultimately signed
with Uptown Management and
MCA Records.

His debut was a long time in
coming; the original material was
reworked with production handled
by Mark Rooney and Mark “Prince
Markie Dee” Morales (of the Fat

Boys), Howie Tee, and Fresh
Gordon. With the smash success of
“Treat Her,” Father MC has been
touring nonstop. Earlier in the
year he was on Kid 'N Play’s
House Party Tour, and he has also
done dates with Bell Biv DeVoe,
Jermaine Jackson, and Groove B
Chill.

“I'm coming on a new vibe,” says
Father MC. “I’m not coming on a
real hardcore hip-hop tip. I don’t
want to be loud and rowdy. [Other
rappers] respect me more than they
did. The video gave me a lot of
respect, too.” Not to mention a lot of
admiration from the ladies. The new
single, “I'll Do 4 You,” is sure to
increase Father MC’s appeal. No
misogynist rhymes here.

“I love women,” says the young
rapper. “That’s why all my songs
are basically about women. I want
to give a message to women that
not all brothers are out here to say
bad things about them, or to say I
did this, this, and this to them. 'm
here to tell you if you treat-me
right, P’ll treat you right. There are
some young adult brothers that do
have respect for women.”

GERRIE SUMMERS

by Jeff Levenson

l.ATE LAST YEAR THE YELLOWJACKETS en-
joyed a 17-week run on Billboard’s Top Contemporary
Jazz Albums chart with “The Spin,” the group’s
fourth album on MCA. The band’s success was hardly
news, really, considering that its records always sold
well and routinely garnered Grammy nominations (at
last count, five) or awards (two). Jackets jazz, in true
populist fashion, is an amalgam of happy hooks and
persistent rhythms.

Though the group has just celebrated 10 years in
the bigs, it is about to undergo a personnel change
that could alter its proven sound. Bob Mintzer, a mul-
tireed master and writer with a deep background in
big-band orchestration, has replaced Mare Russo,
saxophonist with the group since 1985.

“I thought it was time for me to work with a small
group,” Mintzer explains, preparing for a trip to Ja-
pan, his first tour of duty as a Yellowjacket, “because
I've been locked into my big-band work for some time.
Stylistically, this group feels like it flaunts a nice
blend of contemporary and traditional elements.”

On his own, Mintzer has issued a number of impres-
sive dmp albums, the last of which was “Urban Con-
tours.” (A new issue, “The Art Of The Big Band,” is
slated for release in January.) They highlight his flair
for inventive horn voicings, learned, in large part, dur-
ing his stints with the Thad Jones-Mel Lewis Big
Band. Although he is generally considered a main-
stream player (not unfamiliar with the imperatives of
adventurous blowing), he sees no conflict of creative
interests ahead.

“I don’t feel that I'm changing all that much in join-
ing the band,” he offers. “I find that playing the

group’s melodies are quite satisfying. They are lyrical
and it feels natural for me to play them.”

ALRIGHT, WHICH of the following testimonials on
behalf of Quincy Jones’ trumpet play should we be-
lieve? (All are taken from the new Warner Bros. fawn
book, “Listen Up ...”)
1) Lionel Hampton: “Quincy was tremendous . ..”
2) Bobby Tucker: “He wasn’t that good . ..”
3) Clark Terry: “He turned out to be marvelous . . .”
4) Billy Eckstine: “He was horrible . . .”

STUFF: Rhapsody Films has added “Straight No
Chaser” to its list of jazz movies available for home
purchase. The work is an enlightening (and some-
what disturbing) take on Thelonious Monk, who,
the film suggests, was a genius or a madman or
both. Decide for yourself. Rhapsody is at 212-243-

Mintzer dons a Yellowjacket
as he replaces Russo in band

0152 ... William Paterson College in Wayne, N.J,
has established a scholarship fund honoring Thad
Jones, one of its most noteworthy faculty members.
Thad, middle brother of the famed Jones boys
(Hank’s the oldest, Elvin’s the baby), died in 1986.
In his last years, he was director of the school’s Jazz
Studies Program. His name and reputation helped
put the school on the map. His successor, bassist
Rufus Reid, is inviting all serious jazz students to
pursue their studies at the college. For information,

call 201-595-2444. |

PASSING NOTE: When Leonard Bernstein and
Art Blakey died a few weeks back they took with
them the kind of unbridled enthusiasm for musie
that can only be read as divine inspiration. For sure,
1 was moved by the music they made, but moreso I
loved their purity of purpose—impassioned surren-
der to a power larger than us all.
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SCORE

by Is Horowitz

VIRGIN ACTS: Virgin Classics has signed conductor
Kent Nagano to a new four-year pact, has an agree-
ment with John Eliot Gardiner in the works, and is
readying the launch of a budget CD series.

Buoyed by the capture of no less than four 1990
Gramophone awards, including record of the year, Si-
mon Foster, the UK. label’s managing director, also re-
ports increased activity with conductor Philip Brunelle
and remains on the lookout for U.S. orchestral ties to
supplement those with the Houston and Minnesota or-
chestras.

The deal with Nagano calls for three albums a year,
including one annually with the Lyon Opera, where Na-
gano is musical director. Already under way with the
Lyon are recordings of Strauss’ “Salome” and Poulenc’s
“Dialogues Of The Carmelites.” It was the Nagano/
Lyon recording of Prokofiev’s “The Love For Three Or-
anges” that won this year’s top Gramophone award.

A series of 20th-century works will be undertaken
with Nagano and the London Symphony Orchestra,
where the American-born maestro has recently been
named associate principal guest conductor. First up will
be Stravinsky’s “Perséphone” and “Rite Of Spring,”
says Foster.

The arrangement with Gardiner, known largely for
his work with period-instrument groups, heralds a new
direction for the conductor. Early Stravinsky and the re-
cording of a new edition of Debussy works are planned.
The orchestra Gardiner will conduct is yet to be named.

Among other futures cited by the Virgin Classics
chief is a live recording, in 1992, of the Dublin version of
Handel’s “Messiah,” by Neville Marriner and the Acad-
emy of St. Martin-in-the-Fields. The production, marking

the 250th anniversary of the oratorio’s first perfor-
mance, will also be filmed for release on video. It will be
the label’s first major package in the configuration.

Virgin has been releasing some 80 new titles a year,
but that number will decline somewhat to accommodate
a budget series due for introduction next spring, says
Foster. There will be 20 budget CDs in the first release,
all but four newly recorded. Subsequent releases, of
about six titles each, are expected semiannually. The !
name of the series has yet to be chosen, says Foster, as
is its exact price point. The latter is expected to be in the
“$5 to $6” suggested-list range, says Foster.

Among works to be recorded by Brunelle and the
Plymouth Music Series are titles by Dominick Argento
and Dame Ethel Smythe. Brunelle will also be recording
Swedish works for Virgin with the Royal Opera in
Stockholm.

Virgin Classics busy with
Nagano, Gardiner, Brunelie

PASSING NOTES: John Mauceri will be conductor of
the Hollywood Bowl Orchestra, a new ensemble that
will start life with an exclusive five-year Philips deal
calling for 15 albums during the term. Separate from
the Los Angeles Philharmonic, but tied to it administra-
tively, the HBO will be recruited from the pool of free-
lance musicians in the L.A. area. Costa Pilavachi, Phil-
ips A&R chief, negotiated the record deal.

Observers see the record tie as filling the label’s
crossover void left by the defection last year of the Bos-
ton Pops to Sony Classical, although a younger demo-
graphic will now be targeted. First sessions are planned
for February. Before joining Philips last year, Pilavachi
was associated with the Boston Symphony.

Franz Welser-Most, the 30-year-old Austrian conduc-
tor under contract to EMI, has been named music direc-
tor of the London Philharmonic. Upcoming recordings
by Welser-Most and the orchestra include a set of Strauss
waltzes, and the Mendelssohn Symphonies Nos. 3 & 4. l
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LOOK WHO'S "FOUND LOVE”

Breaking at:
WBLS, NY
B986, Chicago
Power 106, LA
Hot 97, NY

THEY'VE FOUND IT-SHOULON'T YoU?

DOUBLE DEE. "Found Love.” Dance Floor Dynamite on Epic 12 amd 12 Maxi Gassette.

Billboard Club Play * 167 in just three weeks
* Biliboard 12" single sales power pick at *26

Progduced by Angeline Albanese & Claudio Rispoli. “Epic” Reg US. Pat. & Tm. Off, Marca Registrada. € 1990 CBS Records Inc.
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Dance Remixes

Often Target ¢
Buyers, Not DJs | ’ ﬁﬂ

WHO’S DANCING TO THIS?
Within the past two weeks, no fewer
than five dance remix albums have
been released. Add to that the three
that arrived last month and the four
more coming next month ... and,
gee, it seems like club DJs just can’t
get enough of them.

Or can they? Can you really hear
selections from these remix albums
being played in the clubs?

by Larry Flick

In most cases, absolutely not.

With the exception of Paula Abd-
ul’s recent “Shut Up & Dance!” com-
pilation on Virgin, most remix sets
are not even serviced to club DJs. In
fact, a number of these albums are
not being manufactured on vinyl—
which, at the moment, is still the pri-
mary format jocks use.

Clearly, these albums are actually
being aimed at consumers who can’t
get enough of their favorite artists.

Over the past year, dance remix
packages by pop radio stars like
Abdul, Bobby Brown, and Milli
Vanilli have become an integral part
of the overall marketing plan for a
new album. Once a label has milked
an album for up to five hit singles, a
remix album minimizes the time gap
between studio albums—and maxi-
mizes the potential for additional

, cash flow.

| It’s interesting to note that the re-

| mix album concept was originally
born in the clubs. For us Italians, quality and fantasy come naturally. It is a talent that,

The first germ of this trend can be combined with our well-known characteristics and professionality,
traced back to 1986, when the Pet

BOTTICELLI - “LA PRIMAVERA

Shop Boys issued a six-song set for brings f;uccess..We can see this in the “Made in ltaly’” products for the
EMI Records, “Disco,” which in- entertainment industry. ARTICK, C.T.M., FAL, FLY, LITE
cluded new versions of“hit singles BEAM, MUSIC & LIGHT, SPACE CANNON, STUDIO DUE,
Ly ;ifl‘;‘vlj;‘)‘;“f:’“gggggf’ = SPOTLIGHT, PROGRAMSISTEM AND APIAD., will prove it
successfully promoted in the clubs, to you ar the “LIGHTING DIMENSIONS INTERNATIONAL’" (Or-
and even spawned a moderate hit lando - Orange County Convention Center - noise zone) from November

(Continued on next page) 17" to 19™ 1990. Doing things well gives us great satisfaction. The same

that Botticelli must have felt.

You are cordially invited at the seminar
iyi
“Why you have to buy Italian products?”’
GLUB PLAY taan that will be held on 17" Nov. 1990 at the
Institute q a
1. GONNA MAKE YOU SWEAT for Convention Center in Orlando. ® o
(EVERYBODY DANCE NOW) C&C Foreign : A e
S e ORISR e ke (For information please contact stand
FREEDOM WILLIAMS coLumsia ICE/APIAD booth No. 346 - LD191) TN Ve Y VPR ST R
2. YEAH! U.K. ONE FEATURING TIA &
AR g Via Lisiz 21 - 00144 ROMA (EUR) 1 ASSOCIATION OF ITALIAN
3. PRAY M.C. HAMMER cariToL DISCOTHEOUE AND EATRE
4. STOP, LISTEN, LOOK & THINK ph. (6) 59921 - fax (6) 5910508 . . Q THEAT
EXPOSE aRrisTA tix. 610160-612282-61323| ICERM | nghtmg EQUIPMENT MANUFACTURERS
| ﬂ - . = Via Solferino 3 - 20121 Milano (lialy) - ph. (2) 804700
s c"ﬁ,fgﬁ"&ggﬂﬂ'ff“ (GET WICKED) ATLANTA OFFICE Dimensions mm.x (2) 804700 - tix. 3‘433|1 Inserv | for Apiad
Italian Trad i X Members 1990
" G - elcomg'ss'o" International 90 | armick. cTv. FAL FLY. GUFRAM ARREDA
12" SINGLES SALES S| CASINIEE CCnich MENTI. KING'S SOUND. LAMPO. LITE BEAM.
HARRIS TOWER Orlando STUDIO SILVESTRO LOLLI, MUSIC & LIGHT
1. Pl"guggR BABY TONIGHT WHITNEY ph. 5250660 - (Ix. 542871 - tfax 5255112 _A..‘A o ‘ Count Sf(’]RN?DSl;(C)Tllgg‘ 2UST%GTE16PDRSSRSA#J l§>II(S)TTELV:J-
N g range Coun o 'LIGHT. )] ., AU-
£ L3 & ~-ou y SANI FERRIN! & LUCCHI. TECNITRON.
2. SENSITIVITY RALPH TRESVANT mca Convention Center
3. LOVE SO SPECIAL CEYBIL aTLaNTIC 9.'9
4. WHATEVER MAKES YOU HAPPY TEN November 17/19-790
CITY ATLANTIC
5. WLP:AT DO YOU SEE CAUSE & EFFECT
EXH
Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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DANCE TRAX

(Continued from preceding page)

with the song “Paninaro.”

Even more popular were “Vital
Idol” by Chrysalis snarler Billy
Idol and Madonna’s ‘““You Can
Dance” on Sire, released, respec-
tively, in 1987 and 1988. Both sets
started strong at club level and
eventually racked up big bucks at
retail.

Along the way, promotional em-
phasis for remix albums shifted
from the clubs to retail.

“It’s difficult enough to keep a
DJ interested in a record once it
becomes a hit on the radio,” says
one major-label promotion repre-
sentative. “Getting them to jump
back on an artist or a tune after

Doin’ The Do. Sire recording artist Betty Boo is greeted by Sire president

Seymour Stein after a recent performance at the Palladium. Shown, from left,
are dancer Louise; Stein; Boo; Craig Kostich, VP of Sire Records; and dancer
Jackie. (Photo: Chuck Pulin.)

the project is a few months old is
next to impossible. There’s little
incentive to pander to {club
jocks].”

Club DJ participation is occa-
sionally courted, usually when the
label is trying to broaden an act’s
base to include the dance music
community. New releases by the
Cure, 3rd Bass, and Patrick
O’Hearn are intended in part to do
exactly that. There is just one
problem: All of these albums lack
club-viable mixes.

Although the Cure’s ‘““Mixed
Up” and O’Hearn’s “Mix Up” are
interesting and engaging in their
reinterpretations of the previous
material, both are weak in deliver-
ing the kind of breaks and edits
that would allow DJs to work the
tracks into their sets.

O’Hearn’s label, Private Music,
will try to rectify this problem by
re-remixing several tracks from
the album. Think about that the
next time you see a remix album
sporting a flashy label, exclaiming
“hot new club versions.”

ON THE IMPORT TIP: Last
week, we looked at the impact of
English and European imports on
American DJs. To follow up, here
is a quick rundown of several sin-
gles that could very well be top-

ARTIST

DEVELOPMENTS

CATHY DENNIS® ‘WAY’

The U.K.’s Cathy Dennis describes
her chance to do the vocal tracks
on recent D-Mob hit singles
“C’mon And Get My Love” and
“That’s The Way Of The World” as
“an accident.”

“I was there when the accident
happened,” she recalls.

But when both songs topped the
U.S. dance charts, it was a sure bet
that a debut solo album would
follow.

That album, “Move To This,”
reached retail outlets the week of
Oct. 21. Its first single, “Just
Another Dream,” has begun
moving up Billboard’s dance charts
and is bulleted this week at No. 14
on the Club Play chart, and No. 28
on the 12-Inch Singles Sales chart.
A Shep Pettibone remix of “All
Night Long (Touch Me)” is slated
as the next single.

Dennis, who co-wrote “That’s
The Way Of The World,”
collaborated on nine of the 10
songs on ‘“Move To This” with
several popular songwriters,
including Terry Britten, Sue
Schiffren, and Dancin’ Danny D.
She cites her “naiveté” as her
major asset in these collaborations.

“I’'m young. [ have new ideas. |
don’t see any rules,” says Dennis.

By taking an active part in
writing and producing the album,
Dennis feels she concentrates on her
own qualities. “Everybody is unique.
When I'm singing songs that come
from me, I'm working toward a
strong direction as an artist.”

She sees the recently released
video for “Just Another Dream” as
an important part of the song’s total
reception: “MTV is such a powerful

influence. I know that just by the
fact that when I go out on the street
I get recognized.”

Hoping to continue collaboration
with Dancin’ Danny D., she cites
“the combination of a melodic voice
on a tough dance track” as key to
her D-Mob hits. “I like the D-Mob
sound,” she says.

Indeed, the inclusion of the No. 1
D-Mob smash “C'mon And Get My
Love” sets the standard for the
album—a standard that is fully
realized on the whole. “Everybody
Move” and “Move To This” are
equally as strong as the sure-fire hit
singles “Just Another Dream” and
“All Night Long (Touch Me)”; and
the hot-ice delivery of the up-tempo
ballad “My Beating Heart” reveals
both range and focus.

A track tour is in the planning
stages for the 21-year-old singer,
who insists that her vocals be live.
Previous performances here linked
her to Milli Vanilli, Young M.C., and
Taylor Dayne in venues as large as
30,000-capacity stadiums.

The strength of her debut album
and the ensuing tour could well
prove that Dennis’ growing
popularity here is no accident.

BILL CASTLE

VASQUEZ MAKING WAVES

Junior Vasquez is leaving his
imprint on all areas of dance music
these days: in the studio, in the
clubs, and on the Billboard dance
charts.

After a brief stint as a recording
artist on Criminal Records and after
studying remix and production
techniques under the likes of Shep
Pettibone and Arthur Baker, he is
now DJ and co-owner of hot New
York club Sound Factory and is
postproducing 12-inch singles by
Technotronic and Prince.

“It’s all kind of happened at the

same time,” he says. “I was DJ'ing,
but not successfully, playing in
small clubs, and trying to do a little
bit of both. I opened the Sound
Factory just when studio work
started to really pick up. Both just
really came into focus at the same
time.”

Naturally, his mixes all end up
fitting the Sound Factory format—
particularly the recent work he did
on tracks from Prince’s “Graffiti
Bridge” album.

“That big sound [is] something
that I would play,” is how he
describes it. “[Sound Factory] is the
club in the city to try out records
now, the big system and everything.
So they come to me for that sound.”

He continues, ‘“Prince was the
ground-breaker. I was doing work
before he and I came together, but
he stuck his hand out. It broke the
ice for a lot of things. The timing
was just right.”

Being a working DJ is helpful to
working as a producer.

“I can take everything and lump
it all into one kind of sound, and
that comes right over in the studio,”
he says. “It makes my job a lot
easier. You have to be in touch with
what’s up and try to combine all the
best of it, take it into the studio with
you. It makes the ideas flow, the
inspiration of being in a club.”

Apparently Vasquez is feeling
quite inspired these days. His work
as a remixer can be heard on the
new Elisa Fiorillo album, as well as
on M.C. Hammer’s “Pray” and
Tevin Campbell’s “Round & Round.”
Vasquez’s pet project at the
moment, however, is producing the
full-length debut album by MCA
recording artist Lydia Rhodes. The
two scored a moderate club hit
together with the single “DJ, Give
Me That Funky Bass.”

WENDY BLATT

ping domestic charts in the coming
months:

A spacious, ambient vibe perme-
ates the lazy house groove of
“Let’s Push It” by Innocence on
Cooltempo/Chrysalis. Subtle key
fills and slicing guitar riffs blend
with contained but soulful vocals
that ultimately hypnotize. “Silent
Voice’’ on the flip, sporting a
Deee-Lite-styled drum and horn
funk line, strikes a tougher stance.

Acid addicts have no doubt been
taking steady doses of the hypnot-
ic “Dance Tones” by Hypersonic,
actively circulating on bootleg
promo at the moment. Catatonic
synth fills and speaker-blasting
bass lines render this a must for la-
bels looking for the next phase of
ambient/moody house 4 la 808
State and U.F.O.

The club clique in Italy contin-
ues to churn out some of the most
inspired house jams this side of
Chicago, as evidenced by Paradi-
so’s “Here We Go Again.” Avail-
able via Boys Own Productions,
this fab 12-inch keeps the now-epi-
demic disco influences down to a
minimum, kicking out a strong live
(") bass sound and jazz-spiced pi-
ano lines.

Although Canadian chanteuse
Celine Dion’s Epic debut album,
“Unison,” is already out here, the
12-inch for the title track has yet to
see the light of day. This fun and
fluffy Euro-slanted tune has been
a favorite of hi-NRG enthusiasts
here for about a month now, as
well as in Dion’s home country and
in France. The right remix could
render this a smash hit across the
board.

U_K_ BEAT: While British labels
and artists continue to enjoy the
widespread public interest gener-
ated by the recently introduced
Kiss 100-FM dance music outlet,
independent dealers are singing a
different tune.

It seems they are having diffi-
culty filling requests for singles
heard on the station. One of the
playlist policies at Kiss 100-FM is
advance airplay of upcoming re-
leases, and occasional rotation for
out-of-print singles.

For instance, the station played
the new Ten City single, “Whatev-
er Makes You Happy,” off of a
cassette two weeks before it was
shipped commercially.

“There is a definite danger that
[Kiss 100-FM’s] listeners will have
lost interest [in the single] by the
time we can stock it,”’ says one
U.K. dealer.

ALBUM OF THE WEEK: Fans of
the chart-topping “Dirty Cash” by
Polydor rapper the Adventures of
Stevie V should take ample plea-
sure in his self-titled full-length
debut. Although this nine-song set
does not stray far from the materi-
alistic lyrical attitude of ‘“‘Dirty
Cash,” the house beats and sub-
versively ingratiating funk
grooves never let up. We're partic-
ularly fond of the deep-baked per-
cussion on the next single, “Jeal-
ously,” though recent U.K. hit
“Body Language” and highly me-
lodic ‘““Pride Before A Fall” are
strong contenders for any hip-
house enthusiast’s playlist. Jam on

it!

TID-BEATS: The rumor mill has
been running overtime this week
with speculation that dance mu-
sic’s most successful independent
club promoter is considering buy-
ing into one of the industry’s most
popular dance-music trade maga-
zines.

Fave house diva Liz Torres is
currently recording her second
Jive album in Chicago. We're
crossing our fingers that her label
will take a little more interest this
time around.

Miami-based remixer Tony Gar-
cia, who recently scored his fourth
consecutive top 10 club hit with
“What Do You See” by Exile record-
ing duo Cause & Effect, is at the
postproduction helm for its next 12-
inch, “You Think You Know Her.”
He is being assisted by keyboardist
Steve Roitstein and engineer John
Haag. Additionally, Garcia continues
to spin regularly at Passion and The
Edge.

The recently formed South Bay
Assn. of DJs (SOBAD) record pool in
San Jose, Calif.,, and WQHT-FM
(Hot 97) New York have inked a deal
for a new weekly mix show. Titled
“SOBAD Sound,” the program will
feature a different DJ from the pool
each week, originating from differ-
ent clubs in the Bay area. Efforts to
syndicate the show are under way.

When heroes and fans collide:
Barry White is said to be planning
recording sessions with both Jazzie
B. and Lisa Stansfield in early 1991.

It was bound to happen: Word has
it that Paul McCartney’s “Yester-
day” and John Lennon’s “Imagine”
are being remodeled with hip-hop
and house remixes 4 la DNA’s recent
revamping of Suzanne Vega’s
“Tom’s Diner.” The remixer/produc-
er is choosing to remain anonymous
at the moment.

Cash On The Line. Mercury
recording artist the Adventures of
Stevie V. pauses a moment to pose
for the cameras during a recent
appearance on Club MTV. (Photo:
Chuck Pulin.)
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Is Govt. Too Tough On Adult Vids?

Lawyer Says Suppliers Are Fighting Back

M BY EARL PAIGE

LOS ANGELES—At a time when
many in the home video communi-
ty see adult product coming under
the heaviest attack in memory,
some note that suppliers are more
emboldened to fight back—and
that retailers, too, are organizing
"~ on a broadly regional, as well as
national basis.

That, at least, is how John Wes-
ton sees it. Weston is a principal in
Weston & Sarno here—one of the
best-known legal firms in the field
of First Amendment protection,
especially where adult video is con-

It’s no accident the
government hit overtly
censorial communities’

cerned.

Weston’s remarks come in the
wake of the current Department of
Justice campaign announced re-
cently by U.S. Attorney General
Richard Thornburgh, following
the Oct. 4 indictment here of Cal
Vista Ltd. (Billboard, Oct. 20).

The indictment came after six
months of persistent FBI-led in-
vestigations of 24 suppliers here,
activity that has prompted action
by the California chapters of the
national dealer group Video Soft-
ware Dealers Assn.

At an organizational meeting
here Oct. 12, a coalition of six Cali-
fornia VSDA chapters was formed
and Weston addressed the group.
Two principals of the national
VSDA also attended. Weston says
“client confidentiality’’ prevents
him from revealing the nature of
his talk to the coalition members.

Additionally, the Sacramento,
Calif., chapter of VSDA has filed
an amicus curiae brief in a case in-
volving X-rated video at an adult
book store in Sacramento. Weston
& Sarno is handling that defense.

As for developing national cohe-
siveness in the home video commu-
nity, Weston confirms he was pre-
sent at a meeting of X-rated sup-
plicrs held in Las Vegas during the
1990 VSDA national convention.

According to various sources,
there were at least two meetings
on the X-rated issue at VSDA in
which national VSDA principals
participated.

Of the searches and seizures
here during the past six months,

certain targeted firms, and thus
cannot discuss specific details of
the cases. He describes the wave
of raids as ‘““very bizarre. The
whole notion of having searches
and seizures of X-rated places is
absurd. These are all public com-
panies. Evidence isn’t going to dis-
appear. You simply send them a
subpoena, you ask them to bring in
their records in 30 days.”

Weston also questions the gov-
ernment’s strategy of using sting
operations to investigate adult-vid-
eo suppliers. ““In terms of the
stings, they set up a number of ad-
dresses or were able to gain con-
trol of existing video stores,” he
says. Broken Bow, Okla.; Mobile,
Ala.; and Fayetteville, N.C., were
among the cities.

“It’s no accident that the gov-
ernment hit what conventional
wisdom would describe as overtly
censorial communities,” says Wes-
ton.

Additionally, Weston expects

adult suppliers will end up being
prosecuted in more than one juris-
diction. He agrees with Louis Sir-
kin, another attorney prominent in
adult video cases, who recently
said, “The government’s strategy
is to wear them out economically”
(Billboard, Oct. 20).

Weston declines to draw any infer-
ences about the direction of the Jus-
tice Department’s investigation from
the four titles involved in the Cal Vis-
ta case: “Sorority Pink,” “Sorority
Pink I1,” “Backdoor Lust,” and
“Awesome.” In a general sense, Wes-
ton says, the material being targeted
is “mainstream, pretty middle of the
road X-rated material.”

In Weston’s mind, there is a rela-
tionship between what is happening
in adult video and the controversy
surrounding lyrics and stickering in
the music industry. “It’s fair to infer
that the proponents of censorship
don’t want to just get rid of X-rated
material, they want to get rid of all
erotic material.”

Super CI John CI

, left, best known as a star of Monty Python’s Flying
Circus and such films as ““A Fish Called Wanda,”” wore a more serious
demeanor during a recent visit to Dallas-based Super Club. Cieese, head of
Video Arts, a firm producing business management videos, delivered a speech
Oct. 15 entitled “Creativity In Business™ to the British American Commerce
Assn. and sponsored by Super Club. Also pictured are Landa Miller, director of
communications for Super Club; and Darrell Baldwin, Super Club CEO.

Ingram Buys Parkfield Assets, Forms U.K, Joint Venture

NEW YORK—As expected, In-
gram Video has purchased a ma-
jority of the assets of the wholesal-
ing operation of the embattled
London-based entertainment con-
glomerate The Parkfield Group.
The purchase price was not dis-
closed.

A new company, Ingram Enter-
tainment, has been formed and
will be operated as a joint venture
between Ingram and U.K. indus-
try veteran Raymond Laren, who
will function as managing direc-
tor. The debts associated with the
division were not acquired as part
of the deal.

Laren was the founder of Light-
ning Distribution, which became
the foundation of Parkfield’s ill-
fated distribution operation after
Laren sold the company to Park-
field in 1986.

Parkfield, which had interests in
film production, publishing, mail
order, and other areas, has been
operating under a court-appointed
administrator since going bank-
rupt in July after posting in excess
of $180 million in losses, mostly in
its video wholesaling division (Bill-
board, Oct. 6). The video wholesale
operation is the first large asset to
be disposed of by the administra-
tor.

In a statement, Laren said, “A

to get our operation back on the
road fast ... The funding intro-
duced is enormous, and we have a
huge credit line established.”
Staffing at Ingram Entertain-
ment will be increased from 150 to
about 200 shortly. “Ingram does
. need more staff urgently—es-
pecially sales representatives, te-

lesales personnel, and credit con-
trol,” the statement said.

Still unclear at this point is the
fate of huge quantities of unsold
cassettes that were clogging Park-
field warehouses. The court ad-
ministrator, Cork Gully, has
blamed those overstocks for many
of Parkfield’s problems.

Since the company’s collapse,
several studios have placed parts
of that inventory under “adminis-
trative rentention,” in essence as-
serting that the cassettes are still
the property of the manufacturers
since they had not been paid for by
Parkfield.

NEW YORK—GoodTimes Home
Video and RCA/Columbia Pic-
tures Home Video have mutually
agreed to terminate their agree-
ment under which RCA/Columbia
distributed GoodTimes’ product
to video specialty stores, accord-
ing to GoodTimes president Jo-
seph Cayre.

The agreement was severed
Oct. 1, although RCA/Columbia
will continue to handle ‘“‘Peter
Pan” until it goes on moratorium
in February.

“They mentioned to us a couple
of months ago that they were
having trouble focusing on all of
our product,” Cayre says. “It was

RCA/Columbia No Longer Distributing
GoodTimes Product To Specialty Stores

Cayre says video specialty
stores account for “a very small
portion’’ of GoodTimes’ business.

GoodTimes primarily markets
budget-priced movies and chil-
dren’s programming, most of
which is distributed through
mass merchants and large dis-
count chains.

Nonetheless, the company in-
tends to continue pursuing video
specialty stores. ‘I have a tough
decision to make and right now I
really don’t know how it will come
out,” Cayre says. “We could go to
another distributor. Or, do I want
to make the investment in a sales
force of my own for a distribution

Cayre estimates he would need
“six good people” to adequately
cover the video speciglty channel.
“There may be only 15 or so dis-
tributors selling to [specialists]
but you have about 100 branch lo-
cations around the country that
would have to be called on.”

Another factor, Cayre says, is
that distribution through special-
ists “is really a very different kind
of distribution for us. You need to
do a lot of marketing, which is
tough at our price points. The mar-
gins are so thin that there isn't a
lot of room for marketing.”

Cayre says he hopes to reach a
decision by the beginning of 1991.

Weston notes his firm is now in- substantial investment has been a mutual decision to drop it.” channel that isn’t really proven?” PAUL SWEETING
volved in the defense efforts of made, both by Ingram and myself, [ |
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GOING PLACES, WORKING out:
Despite the fact that there are so
many exercise and fitness tapes on
the market already, there is still
room for newer approaches. Con-
sider MCA/Universal Home Vid-
eo’s “Heather Locklear Presents
Your Personal Workout,” starring
the high-profile star of ABC-TV’s
“Going Places.” She'll also be seen
later this fall in the CBS Movie of
the Week, “Dangerous Woman,” as
well as in the feature film “The Big
Slice.” The tape arrived in stores
Oct. 4. Locklear had also starred in
two prime-time TV series, “T.J.
Hooker” and “Dynasty.”

“I was approached five years
ago, and there were a lot of fitness
tapes on the market even at that
time. The question becomes, ‘What
can you do that’s different?’)” she
says.

But in the
intervening

Locklear Vid Is Working Out;
Studios Prepare For Sequels

listed tape, Bally’s Health & Tennis
Corp. plans to market members.

FALL SEQUEL PICTURE: There
are only a handful of sequels open-
ing theatrically this fall, but studios
are poised to take advantage.
MGM/UA Home Video, for exam-
ple, is highlighting all three previ-
ous “Rocky” titles in anticipation of
“Rocky V,” which opens in Decem-
ber. All four cassettes will be priced
at $19.98 and have a street date of
Nov. 21. Meanwhile, Paramount
Home Video is gearing up a special
promotion for the holiday release of
“The Godfather III,” which opens
Christmas Day. Currently, the first
two installments are at $29.95 each,
while “The Godfather Epie,” the
chronologically cut version, is at
$99.95. And while not exactly a se-
quel, Republic Pictures Home Vid-
eo is hoping
that the re-

time, she
notes, she has
acted as a
spokeswoman
for Bally’s
Health & Ten-
nis Corp., be-
lieved to be

BACK
bil

make, in color,
of “Night Of
The Living
Dead” will
spark renewed
interest in the
original, which
it markets for

the country’s
largest group
of health and fitness clubs, with
about 3.2 million members, and has
become an avid fitness enthusiast.
She agrees that the success of Jane
Fonda, Kathy Smith, and others
stems from the fact that they “be-
lieve” in their exerise regimens and
feels she projects the same kind of
sincerity on her first nontheatrical
project.

“The tape came through the rela-
tionship with Bally’s,” she says,
“and frankly, when you start get-
ting older you do exercise more reg-
ularly rather than sporadically.
That’s what I do. We decided to
come up with a video that you can
mix and match and customize to
your personal lifestyle depending
on the time you have.

“There’s an ‘energy’ section
that’s more dance- and aerobics-ori-
ented. There’s a ‘power’ section
with weights. Then there’s a ‘grace’
section for flexibility and relax-
ation. And there’s a ‘kickstart’ sec-
tion, which is more mini-aerobics. If
you've only got seven minutes, you
can just do the kickstart part to get
your blood pumping. You can do
the whole thing if you have time,
but if not, you can just pick out
pieces. Other videos seem to have
segments that flow into the other,
and you're always not sure what
you're doing. I also think people
need a little change in their videos
to stay motivated and continue
working out. That’s one reason
they stop working out. The videos
get boring.” She also notes that the
MTV-style production values and
contemporary rock soundtrack
should hold viewer interest. Despite
her hectic schedule, Locklear says
she plans to promote the video as
much as she can. In addition to the
MCA/Universal push of the $19.95

by Jim McCullaugh

$19.98. The
1968 version
was director George Romero’s first
horror effort. Shot on a budget of
$100,000, it went on to gross about
$50 million. Subsequently, Romero
then shot “Dawn Of The Dead” and
“Day Of The Dead.” Romero acted
as screenwriter and executive direc-
tor of the remake, while horror
makeup king Tom Savini made his
directorial debut. Having opened
Oct. 19, it is already garnering good
reviews in such publications as The
Los Angeles Times for its dark hu-
mor. “We’ll remind dealers in our
monthly mailer about the remake in
order to heighten visibility,” says
Glenn Ross, VP of marketing for
Republic Pictures Home Video. In-
terestingly, the original is in the
public domain, with some compa-
nies offering it as low as $9.95.

GOMING SOON: RCA/Columbia
Pictures Home Video is releasing
“Last Exit To Brooklyn” (see page
40), based on the Hubert Selby nov-
el, Dec. 5, while the company is set
to release director Pedro Almodo-
var’s “Tie Me Up! Tie Me Down!”
Dec. 12. That title will carry the
new NC-17 rating ... Warner
Home Video will issue “Gremlins 2:
The New Batch” Dec. 5 ... Media
Home Entertainment will release
“Delta Force 2: Operation Strangle-
hold,” with Chuck Norris, Jan. 9 ...
CBS/Fox plans a Dec. 6 street date
for “Henry V,” starring Kenneth
Branagh, who received Oscar nomi-
nations for best director and best
actor last year ... MCA/Universal
Home Video will issue “Ghost
Dad,” with Bill Cosby, Dec. 6 ...
“Ernest Goes To Jail” is due to ar-
rive Dec. 4 from Touchstone Home
Video, while “Dick Tracy” arrives
Dec. 19.... Orion Home Video has
slotted “RoboCop 2” for Dec. 13.

Parahola Goes Solo With ‘Mahabharta’

B BY CHRIS McGOWAN

LOS ANGELES—Parabola Video, a
division of Parabola magazine, made
its first solo venture into home video
with the Sept. 30 release of the three-
tape set “The Mahabharata,” an ac-
claimed six-hour film rendition of one
of ancient India’s most revered epic
myths.

Parabola magazine’s previous ex-
perience in video came in late '88
when it co-released the ‘“Joseph
Campbell And The Power Of Myth,
With Bill Moyers” series with Mystic
Fire Video. The six-tape “Power Of
Myth” collection has to date sold al-
most 200,000 units, according to Pa-
rabola magazine executive publisher
Joseph Kulin.

The “Mahabharata” is a centuries-
old heroic poem in 100,000 couplets,
written in Sanskrit. It describes the
fratricidal and apocalyptic war be-
tween two rival clans that ruled the
Delhi region in Vedic times.

The “Mahabharata” movie had its
genesis in a nine-hour stage produc-
tion adapted from the epic. The theat-
rical production was directed by Pe-
ter Brook, as was the film.

The $6 million film features a mul-
tinational cast and was co-produced
by Britain’s Channel 4 Television, the
Brooklyn Academy of Music, and
France’s Les Productions du Troi-
sieme Etage.

The six-hour “Mahabharata” will
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“Baseball’s Greatest Hits,” Rhino
Home Video, 30 minutes, $14.95.

With the World Series still fresh
in fans’ minds, now is the time to
push whatever baseball videos you
can stock.

However, the title of this one
may be a bit misleading. Rather
than tape-measure home runs and
game-winning singles, it concen-
trates on the hit songs that have
been written about baseball. More
than 100 tunes celebrate the ‘na-
tional pastime” and this program
contains nine of the best—one for
each inning. There is also some sev-
enth-inning-stretch material, and,
as an added bonus, there is Russ
Hodges’ famous radio broadcast
recalling Bobby Thomson’s ‘“‘shot
heard 'round the world.”

Bruce Springstone—a delightful
spoof of the Boss—opens singing a
raucous “Take Me Out To The Ball-
game.” That is followed by “Willie,
Mickey, And The Duke,” perhaps
better known as ‘“Talkin’ Base-
ball.”

Other featured numbers include
“I Love Mickey,” which boasts lead
vocals by Teresa Brewer and back-
up by the Mick himself. Mel Allen
does a rap number with the Natur-
als (“‘Baseball Dreams”’), and there
is also “Play-By-Play (I Heard It
On The Radio).” Add in “Joltin Joe
DiMaggio,” “Say Hey (The Willie
Mays Song),”” the delightfully
wacky ‘“Van Lingle Mungo,” and
“The Cubbies Are Rockin’,” and
you may find yourself in extra in-
nings.

(Continued on page 43)

be aired on PBS’ ‘““Great Perfor-
mances” in March, which Parabola’s
Kulin expects will give the $99.95 vid-
eo a boost. “I think it will do well.
With ‘Great Performances,” that’s an
audience of 20 million. We will have a
toll-free number at the end of the pro-
gram, and we will be using the same
fulfillment house that we used with
‘Joseph Campbell.’”

“The Mahabharata” will also be re-
leased on laserdisc by Pioneer Art-
ists, “probably in early '91,” accord-
ing to a Pioneer spokesman.

The soundtrack score for the film,
composed by Toshi Tsuchitori, is cur-
rently available on Virgin Records’
Realworld label.

A three-hour condensed version of
the movie, distributed by MK2 Pro-
ductions USA, is also currently play-
ing in theaters. Kulin expects eventu-

Billboard.

ally to release that shortened version
on video as well.

Kulin says this year’s videc release
is being sold by distributors including
New Leaf, Bookpeople, and 3aker &
Taylor. The title is also be zvailable
through catalogs, and directly
through Parabola magazine, which
specializes in myth, folklore, and reli-
gion, and has a readership of about
120,000.

Parabola will cross-promete with
Virgin, Harper & Rowe (which is
bringing out a new translation of the
“Mahabharata”), and Mercury House
(which is publishing Gary O’Connor’s
book ‘“The Mahabharats: Peter
Brook’s Epic In The Making”). “We
will get together a consortium of in-
terests as we did with the ‘Power Of
Myth’ series,” says Kulin.
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VIDEO REVIEWS

(Continued from page 41)

It’s hard to imagine a more all-
American title than this one. Work
up a promo with ‘““Field Of
Dreams” or “Major League,” be-
cause this one’s a natural.

RICHARD T. RYAN

‘“Moods Of Maui: Island Of
Light,”” Central Sun Video, 35
minutes, $24.95.

Herein lies a double treat: Exqui-
site tropical scenery imaginatively
photographed and the alluring
Hawaiian/Latin acoustic guitar

music of Joe Cano and Mitch Kepa. |

Because there is no narration,
the viewer can concentrate totally
on the gorgeous visuals that ac-
company Cano and Kepa’s eight
original, dream-strewn instrumen-
tals.

Although several cuts feature
the two performing in a recording
studio, the video concentrates on
the island’s coastal and inland won-
ders. There is some particularly ar-
resting editing near the end of the
program.

Central Sun is simultaneously re-
leasing the soundtrack of the video
on cassette; it can be reached at
703-444-2990.

EDWARD MORRIS

“Coping With Allergies,” Xene- '

jenex Production, 34 minutes,
$24.95.

More than 40 million Ameri-
cans—that’s one in six—suffer
from asthma or allergies. With this
program, consumers can get the
real story on the causes, tests, and
best treatments available for aller-
gic reactions.

Hay fever, congestion, and pet
and food allergies are also covered
in this comprehensive program,
which contains tips on allergy-
proofing your home as well as a

rundown of traditional and nontra- |

ditional treatments.

Although the price may seem a
bit steep, there is obviously a ready
market for a tape of this nature.
After all, allergies are a billion-dol-
lar business, and this program may
be far more effective in the long
run than an over-the-counter reme-
dy. RTR.

“The Cycling Experience: The Pa-
cific Northwest,” ConsumerVision

Home Video, 45 minutes, $24.95.
The Pacific Northwest has some of
the grandest scenery in the country,
and this video gives us a cyclist’s eye-
view of 16 of the most spectacular ar-
eas in Washington, Oregon, and Ida-
ho. We glide smoothly over asphalt
roads that pass through the dense
rain forests of the Olympic Peninsu-
la, across the icy slopes of Mount
Ranier, and through the stark volca-
nic landscapes of the Craters of the
Moon National Monument. Grant
Reeves supplies a pleasant sound-
track to accompany the sights. This
slick and beautifully photographed
video seems exactly like a land-based
version of Miramar’s ‘“America By
Air,” as well it should: Reeves also
scored that tape and both titles were
produced and directed by Douglas
Kahan. “The Cycling Experience” is
a first-rate production that works as
a travel tape, a background video, or
as something to watch while you're
working out on an exercise cycle.
CHRIS McGOWAN
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' ITA gold certification for a minimum sale of 125,000 units or a dollar-volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
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at suggested retail for nontheatrical titles. © Copyright 1990, Billboard Publications, Inc.
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Peomo 35 Mil Tuned To VCR, Not Prime-Time TV
9 | 9| 12| MCHAMMER: PLEASEHAMMER  capitol video 540001 M.C. Hammer 199 | MR |19 . d
According to a new study conducted by New York-based Alexander & Asso-
10 | 17 | 2 | JANE FONDA'S LEAN ROUTINE T Jane Fonda 19 | NR |2008 | ciates, 38% of all video playbacks begin during prime-time or fringe hours (7
— : p.m.-11 p.m.). During the period covered by the study, late July and early Au-
11| 14 | 5 | WHEN HARRY MET SALLY ... Nelson Home Entertainment 7732 el g%ﬁ"a' 1989 | R [1998 | gust, U.S. VCR households conducted 133.4 million playbacks of rented tapes a
B week, which translates into more than 35 million households tuned into video
12 | NEWD> gg&ﬁl;WATERS: THEWALLLVEIN 50 6ram Music Video 082-649-3 Roger Waters 1990 | NR | 1995 during prime time and more than 51 million during prime-time and fringe
hours. On Friday nights, the study found, the percentage of playbacks occur-
13| 23 | 3 | REM.TOURFILM Warner Reprise Video 3-38184 REM. 1990 | NR | 1998 ring in prime time rises to 47%, while for prime-time and fringe hou=s it is 67%.
During weekends, when playbacks increase overall, the percentage occurring
14| 10| 5 | cArRouseL CBS-Fox Video 1713 Gordon MacRae 195 | NR | 1998 | during prime-time hours dropped to 25%. The study contacted 4.000 house-
Shirley Jones g P .
- holds over four weeks. It found 2,900 VCR households among the sample, in-
15| 15| 8 | PLAYBOY WET &WILD 1i Z‘g’c’)b\‘,’iyd‘effg%o Various Artists 1990 | NR | 19.99 cluding 1,300 that had rented within seven days of being interviewed.
DISNEY’S SING ALONG SONGS: . . ; MPAA M h I H 'd 3 Fl 'd v‘u s
1
16 | 11| 9 | UNDER THE SEA Walt Disney Home Video 908 Animated 1990 | NR | 1299 : ars a s al 0" a | tures
17 | 31 | 4 | FIELD OF DREAMS e Sl e, gﬁ:’)‘,",vfa%ﬁg: 1989 | PG [1995 | Investigators with the Motion Picture Assn. of America assitec U.S. Mar-
e ordon Mach shals in executing searches at three Miami-area video stores Oct. 16. The
18 | 29 | 5 | OKLAHOMA! CBS-Fox Video 7020 Shi'”:;‘ e = 195 | G | 1998 investigators seized 453 videocassettes. The stores raided were Beach Vid-
TEr— eo Club in Miami Beach, Beach Video Club II in Miami, and Video 2000 in
19 | NEWD | STAR WARS TRILOGY GIFT PACK CBS-Fox Video 0609 Harrison Ford 199 | PG |5998 | Hialeah. The MPAA’s member companies have filed civil lawsuits against
ey e the three stores, charging copyright violations. The recent raids bring to 35
20 | RE-ENTRY | LOOK WHO'S TALKING RCA/Columbia Home Video 70183 Kirstie Alley 1989 | PG-13 | 19.95 the number of searches conducted in Florida so far this year. In a state-
ment, MPAA president Jack Valenti said, “Next to the Los Angeles and
211 21 9 ELVIS: VOL. 1-CENTER STAGE Buena Vista Home Video 1032 Elvis Presley 1990 | NR {1999 New York Clty areas, south Florida represents the largest numter of cases
] ; we are involved with that concern video piracy.”
22| 22| 8 ¥:‘CEH(?E[;)IESSI%MONS' SWEATIN' TO Warner Home Video 616 Richard Simmons 1990 | NR | 19.98
Vid Bits: MGM/UA, CBS/Fox, Video Trend
23| 16 | 8 | BEACHES Rouchstone e lreS i i5s Bette Midler 1989 | PG-13 | 19.99 0 . ’ ’
DAVID LYNCH-INDUSTRIAL Elbow Music, Inc. . MGM/UA Home Video has created a two-pronged promotion to support
24 | REENTRY | SyMPHONY NO. 1 Warner Reprise Video 3-38179 Julee Cruise 1990 | NR | 1998 1 “Daddy’s Dyin’ ... Who's Got The Will?”’ (prebooks Nov. 8). Through a se-
Paramount Pictures Tom Cruise ries of radio promotions, one consumer w1l} win a weeklong vacation in El]l.
25| 24 | 145 | TOPGUN Paramount Home Video 1629 Kelly McGillis 1986 | PG | 1495 | Through a separate contest, dealers and distributors can also win a similar
TEENAGE MUTANT NINJA TURTLES: - , i vacation . . . CBS/Fox Video has created a Benelux subsidiary based in the
26 | 18 | 30 | COWABUNGA, SHREDHEAD Famyome Entertainmentt2 B9 Animated 1990 | NR | 1455 | Netherlands. The new division will be headed by Hans Tonino. CBS/Fox
L) ] ] Video product had been distributed in Benelux countries by CBS Grammo-
27 1 26 | 10 BANNFD INTHEUSA ® A*Vision Entertainment 50162 The 2 Live Crew 1990 | NR | 14.98 foonplaten. At the same time, CBS/Fox announced that its product in
Warner Bros. Inc. Mel Gibson Greece will be distributed by Audio Visual Enterprises . . . Video Trend has
28 | 20 | 36 | LETHAL WEAPON 2 Warner Home Video 11878 Danny Glover 1989 | R | 2498 opened a will-call branch in Milpitas, Calif., near San Jose. It will be headed
) Carreras - Domingo - by John Whittier ... Producers Color Seryices Video Cassetze Division,
2% § 3 || THREENENGRSINCONCERY: tegdattea Sl Pavarotti 1990 NI e based in Southfield, Mich., is the latest duplicator to be licensed by JVC. As
30|13 18 ';5%: ##gézg;éwdojl-jnnzs; Family Home Entertainment 27336 il ol ke | D05 a licensed duplicator, it can legally use JVC patents and trademarks.
31 25| 4 FAITH NO MORE: YOU FAT B**TARDS Warner Reprise Video 3-38187 Faith No More 1990 | NR |[19.98 STOHE Mo“".on
Touchstone Pictures Richard Gere 3
32 NEW} PRETTY WOMAN Touchstone Home Video 1027 Julia Roberts 1990 R 19.99 (Contmuedfrom page 42)
NEW KIDS ON THE BLOCK: - s New Kids On today, he says, “You can’t under- known,” he recalls. “Because of all
RE-ENTRY 4 CBS Music Video Ent 19v-49030 1989 | NR | 19.98 eJs . ’ ;
3 HANGIN' TOUGH LIVE 424 - The Block estimate this business, but you my hype our election laws were al-
: Mitzi Gaynor can’t overestimate it either.” At tered. I could do that. I had myself
27 | 3 | SOUTH PACIFIC CBS-Fox Video 7045 N 1958 | NR | 19.98 . h
a e Rossano Brazzi 42, Messenger vows he will remain  paged every half hour at Bally’s.”
35 | REENTRY | SEXY LINGERIE It Playboy Video BT T 1990 | NR | 19.99 in home V1.de0, and is ready to con- He won a post the next year in
HBO Video 0363 I o tinue serving VSDA if asked (after Washington, D.C. Acknowledging
36| 12 | 55 | BAMBI Walt Disney Home Video 942 Animated 12 | ¢ | | two three-year terms, he cannnot he is the butt of many jokes and
run for a board slot again until a pokes about his flamboyant style
37| 3¢ | 90| DIEHARD CBS-Fox Video 1666 grucg V\éillids ; 188 | R | 1998 year elapses). Ever quiqk on the and braggadocio, Messenger nev-
onnieecen trigger, Messenger denies he is ertheless boasts, ‘I Fave served
38 | NEWD> | IRON MAIDEN: MAIDEN ENGLAND  CBS Music Video Enterprises 1 9V-49058 fron Maiden 1990 | MR [1998 | nOW alame-duck board member. “I every office except president. I
can be appointed,” he shoots back. have been on tons of committees. I
HAPPY BIRTHDAY, BUGS: 50 LOONEY Warner Bros. Inc. ) Esti t1 that he h outlasted h traveled all t. dd
39|38 |6 : Animated 1990 | NR | 1495 stimating e has outlaste ave traveled all over to address
YEARS WarnerHom: Video 1 2054 not a few in the VSDA community, chapters. I still do that.”” But he in-
40 | 37| 9 E‘Ll}’é?éVOL- 2-THE MAN AND THE Buena Vista Home Video 1033 Elvis Presley 199 | wr | 1999 Messenger first ignited the annual  sists that any tributes are de-
convention when in 1984 he took served by others. “It 1as been an

honor to serve with all the great
people I have been involved with.”
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Judas Priest Defending Metal's Faith
Offers A ‘Painkiller’ To Hardcore Fans

EBY JIM BESSMAN

NEW YORK-—This is the year that
Judas Priest lived up to the title of
its 1984 album, “Defenders Of The
Faith.”

Not only did the eminent metal
act successfully defend itself
against charges of influencing the
suicide of two Nevada youths via
subliminal song lyrics, (Billboard,
Sept. 8), but it has also returned to
form musically on its new Colum-
bia Records disc, “Painkiller.”

“We listen to our fans, and their
overall reaction [to the group’s re-
cent pop-oriented albums ‘Ram It
Down’ and ‘Turbo’] was ‘Give us
some hardcore Priest!” '’ says
front man Rob Halford. He charac-
terizes ‘‘Painkiller” as “early vin-
tage Priest, with inspiration and
ideas from more recent styles of
heavy metal.”

“Look,” says Halford, “we're a
band that tries to do as many
things as we can and take risks
and chances. Sometimes they work
and sometimes they don’t. The last
two albums were pieces of music
from Judas Priest at that given
moment, and while we’ve never re-
leased anything that we weren’t
100% happy with at the time, they
gave us insight into where our
true popularity lies, which is real
hardcore-based—definitely in the
musical parameters of ‘Painkill-
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Bernstein’s Songwriting Legacy

Scrap Metal’s Hi-Tech Tie-Ins

John Lee Hooker Honored At Garden Fest
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According to Halford, the “‘no-
holds-barred, balls-to-the-wall,
screaming-metal-monster’’ atti-
tude and direction of the new al-
bum was forged by himself and
guitarist Glenn Tipton—the band’s
chief songwriters—during a plan-
ning session in Spain in early 1989.

When recording began early this
year, both a new drummer and pro-
ducer were on board. ‘‘Young,
powerful maniac’”’ Scott Travis,
formerly of the speed metal band
Racer X, replaces drummer Dave
Holland, while Chris Tsangarides,
who has produced Bruce Dickinson
and Slave Raider and was an assis-
tant engineer on early Priest rec-
ords, takes over Tom Allom’s dec-
ade-old slot as chief producer.

“We'd explored all our potential
with Tom,” says Halford, “but we
still need a producer in Judas
Priest to inspire us in the studio
and make suggestions for differ-
ent techniques.”

“Painkiller” was cut in an “iso-
lated countryside’’ studio in South-
ern France, so the band would not
be distracted by the then impend-
ing trial.

“It tore us up emotionally, hear-
ing someone saying to the judge
and the cameras that this is a band
that creates music that kills young
people,” says Halford. “We accept
that some people don’t like heavy

John Lee Hooker, Buddy Guy
Take 3 Each At Blues Awards

B BY RICK CLARK

MEMPHIS—John Lee Hooker and
Buddy Guy scored big at the 11th
annual National Blues Awards in
Memphis, garnering three honors
each at the Oct. 14 show. The
“Handy” awards, named for blues
pioneer W.C. Handy, are bestowed
annually in Memphis by the Nation-
al Blues Foundation.

Hooker cleaned up with awards
for best contemporary male blues
artist, blues vocalist of the year,
and contemporary blues album of
the year for “The Healer.” Bonnie
Raitt accepted Hooker’s album
award for him, crediting his influ-
ence on her work.

Guy picked up awards for enter-
tainer of the year, blues vocalist of
the year, and blues band of the
year.

Koko Taylor was named contempo-
rary female blues artist of the year
and Queen Ida landed the honors for
traditional female blues artist of the
year. Sunnyland Slim won best tradi-
tional male blues artist and Charlie
Musselwhite was named blues instru-
mentalist of the year. Best-contempo-

rary-blues-album honors went to
Magic Slim for “Chicago Blues Ses-
sion, Vol. 10,” while John Cephas and
Bill Wiggins received the award for
best traditional blues album, U.S. or
foreign, for “Guitar Man” on Flying
Fish. The acclaimed release “Muddy
Waters: The Chess Box Set” on
MCA/ Chess was named vintage reis-
sue album of the year, U.S., while the
best-foreign-reissue award went to
Howlin’ Wolf’s ‘“Memphis Days.”
Gay Adegbalola’s song ‘“Middle-
Aged Blues Boogie,” performed by
Saffire, was named blues song of the
year, and Sonny Rodgers and the Cat
Scratchers received blues-single-of-
the-year honors, U.S. or foreign, for
“Big Leg Woman/Cadillac Baby.”

Blues Hall of Fame album awards
went to Willie Dixon’s “The Chess
Box, The Complete 1931 Sessions”
and Magic Sam’s “Black Magic.” In-
dividual Blues Hall of Fame induc-
tions went to Bukka White, Blind
Blake, and Lonnie Johnson.

NPR’s “Blues Stage” program on
National Public Radio won the Keep-
ing The Blues Alive in Public Radio
award, while the Keeping The Blues

(Continued on page 52)

Cherry Lane Inks Deal With Dick Clark

metal, but we can’t let them con-
vince us that it’s negative and de-
structive. Heavy metal is a friend

(Continued on page 52)

Phil Fills Four. Atlantic Records superstar Phil Collins, who sold out four
recent shows at New York’'s Madison Square Garden, became the latest
recipient of the Garden’s Golden Ticket Award for selling more than 100,000
tickets during concerts from 1977-90. Gathered, from left, are Mitch Slater of
Ron Delsener Enterprises; Bob Cavalierie, executive VP of Madison Square
Garden Enterprises; Collins; tour manager Tony Smith; and promoter Ron
Delsener.

THE EVENT is called “Women In Concert,” and or-
ganizer Lynn Yeakel likes the double meaning of that
title. It describes a performance Nov. 4 at Philadel-
phia’s Academy of Music by women who are among
the most noteworthy in pop, folk, and country musie:
Dionne Warwick, the Roches, and the Judds.

More importantly, “Women In Concert” describes a
unity of purpose among members of the Philadelphia-
area organization “Women’s Way,” of which Yeakel is
president. The upcoming show is a benefit for ‘“Wom-
en’s Way,” a 14-year-old fund-rais-

| w‘\li‘lomen’s Way’ Is Everyone’s Business;
Houston Delivers On ‘Baby’; Hindu Chants

’

tion system . ...’

The music industry has repeatedly—and rightful-
ly—declared that parents, not record labels, have
the ultimate responsibility for educating their kids,
guiding what they buy and the value judgments
they make.

It should follow, then, that the music business
would be more sensitive than the rest of corporate
America to the hard challenges of good parenting, in
an era of time-pressed, two-income families. It sug-

ing coalition of groups that pro-
vides services to women and chil-
dren throughout the Delaware
Valley, including education, health
care, legal advocacy, shelters for
battered women, job training, ten- A

A
o

to the ideals professed by its most
socially aware artists.

As more and more of its baby-
boom employees have children of
their own, it suggests that enter-
tainment companies would take

gests that the industry can live up
tthe

boost from Warwick; the Roche

sisters, Maggie, Terre & Suzze; and Naomi and Wyn-
onna Judd (who, notably, are scheduled to keep their
commitment despite a recent announcement that Nao-
mi’s illness soon will split up the duo). The concert,
hosted by actress Olympia Dukakis, will be produced
by Electric Factory Concerts in association with
Margery Klain in Philadelphia and the Celebrity
Source in L.A. with major sponsorship by Nutri/Sys-
tem Inc. and the Sun Company.

The event’s impact, however, should be felt far
beyond its host city. The benefit will launch an ef-
fort to establish ‘“Women’s Way U.S.A” to promote
similar cooperative fund-raising for women'’s
groups throughout the U.S.—where it is somehow
acceptable that women and children comprise 75% of
‘those in poverty.

The hard irony, as Yeakel says, is that perhaps or-
ganizations like “Women’s Way”’ should not have to
exist at all. Yet they have been forced into action by
the reluctance of more established (male-dominated)
groups to address women’s issues.

And that very phrase, “women’s issues,” Yeakel
says, ought to be seen as the misnomer it is. It sug-
gests, perversely, that concerns such as child pover-
ty, parental leave, education, and wage equality af-
feet only women—while men have more pressing
matters to deal with.

THE RELEVANCE OF these concerns to the music
and entertainment business goes well beyond the in-
volvement of artists in benefit shows—particularly
now. The connection was drawn backstage at this
year’s Grammy Awards, as the record industry
faced up to the growing sentiment in favor of pop
music censorship.

“This finger-pointing,” Don Henley said that
night, “is being done by people who might, consider-
ing all the troubles and ills we have in the world to-
day, better spend their time taking a good long look
at the state of parenting and the state of the educa-

ants’ action, rape counseling, and o the lead among American busi-
more. nesses in areas like parental

The work of “Women’s Way” in by Th D leave, child-care benefits, wage
Philadelphia will get a significant 4 om uffy equality, and recognizing the

stresses of the work-family bal-
ance—rather than giving token attention to these
“women’s issues.”
These are concerns not only for benefit concerts
but for corporate boardrooms. And that, as Henley
says, is getting down to the heart of the matter.

0N THE BEAT: “You pick the second single—and
the third, fourth, fifth, and sixth,” said Arista’s
Clive Davis to label guests at New York’s Regency
Hotel, where he played each track from the third al-
bum, due Nov. 6, from Whitney Houston—who
made a surprise visit to the party. With collabora-
tors L.A. Reid & Babyface (writer/producers of the
title hit “I’'m Your Baby Tonight’’), Narada Michael
Walden, Michael Masser, Gerry Goffin, and duet
partner Stevie Wonder, superstar Houston ‘“has
stretched [creatively],” said Davis. ““On this third al-
bum, her talent has grown immeasurably”. .. The
Beat hears Joe Jackson is set to sign with Virgin
... Poi Dog Pondering instrumentals are heard on
an upcoming David Lynch ‘“American Chronicles”
PBS show on mercenaries . .. A&M’s Blues Travel-
er has a cameo in Oliver Stone’s upcoming flick
about Jim Morrison and the Doors . .. As visually
striking as she is vocally talented, Elisa Fiorillo has
been seen lately on the pages of Vanity Fair, Elle,
and Interview while her aptly titled single, ““On The
Way Up,” scales the Hot 100. The 21-year-old Chrys-
alis artist, managed by Michael Lippman, co-wrote
half of the tracks on her sophomore disc “I Am,” in-
cluding the hit collaboration with admirer Prince,
who contributed four other tracks. Consider it an af-
firmation that Fiorillo is more than another pretty
face. .. Hindu Love Gods is the unlikely moniker of
the ad-hoe Giant Records act featuring Warren Ze-
von and R.E.M.-sters Bill Berry, Peter Buck, and
Mike Mills. Where else have you heard killer covers
of tunes by Robert Johnson, Woody Guthrie, Wil-
lie Dixon, Prince, and the Georgia Satellites on the
same disc? Weird and wonderful.

46

BILLBOARD NOVEMBER 3, 1990



SONY

INNOVATORS

©1990 Seny Corpo-ation uf America. Sony and lnnova-ors in Sight and Sourd are Tracemarks of Sony.

290

KEEPING
THE
SPIRIT
ALIVE

The spirit of innovation is born of a unigue
ahility to find new paths and create new visions.
h musi it means creating sounds no o has
keard. In film and video, producing sights no
one hos imagined.

Sony, acompany whose ncme is synonemous
with innovation, is constan-ly searching for
people with that ability. It's why we est=blished
t1e Sony Innovators Progrom: a celebrorion of
1ne unique creativity of African-Americen artists
=ho share Sony’s spirit of innovation.

This year, with the help of Cicely Tyson and
izeorge Benson, Sony discosered an exdting new
group of crtists who became our Sony
lnovatore for 1990. In filmmaking, the visionary
team of Jesse E. Vaughan, Ir, Marcus E. Smith
and Midhael Joyner were honored. In mwsic, the
creative atistry of Bryan Laren was reczgnized.

7o keep that same spirit of innovation dl ve and
growing, Sony is looking for music writers,
parformers, arrangers and producers. We're also
Izoking fos film/video writers, producers,

d rectors, filmmakers ond grogrom devdopers.
I¥ you've been blozing new creative troils in
rusic or fiim/video, we wont to hear frem you.
Flease can-act us ot:

Sony Innovotors Progrom

FD. Box #1704

G-and Cen-ral Station, NY 10173

SONY
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Hi-Tech Tie-In Melds Aussie Scrap Metal Into Contender

EBY THOM DUFFY

NEW YORK—Bringing hi-tech to
the outback, the Aboriginal rock
band Scrap Metal has broken new
ground in music sponsorship with tie-
ins it hopes will eventually launch it
beyond its Australian homeland. The
group’s first disc for a major label
was released by ABC/PolyGram in
Australia in September and Warner/
Chappell, recognizing the main-
stream rock appeal of Scrap Metal's
material, signed the band to a world-
wide publishing deal.

The six-man band, which garnered
its first national attention in Austra-
lia two years ago opening dates for
Midnight Oil on the “Dust & Diesel”
tour, hails from the isolated coastal
town of Broome in northwestern
Australia.

“As we say, it’s as far away as you
can get from anywhere and still real-
ly be somewhere,” says Phil Tripp of
the Sydney-based IMMEDIA! PR.,
who manages the group. “One of the
biggest problems the band had in se-
curing any interest from the [Austra-
lian music] industry was communica-

tions.”

Tripp initially equipped the band
with a Tandy 100 portable computer
and coached the group members in
the basics of using the Australian
OTC/Dialcom electronic mail system.
Eventually, the group used the sys-
tem not only for sending and receiv-
ing information from its manage-
ment but for storing song lyrics, con-
tracts, mailing lists, phone and fax
numbers, performance logs for
rights society payments, and more.

Reports about the band’s hi-tech
communications prompted a sponsor-

Billboard sglutes
ST (L EYn the block

dick scott
maurice sta

New Kids On The Block are one of
the most successful groups in
musical history. With the guidance
of manager Dick Scott and producer
Maurice Starr they have come to
dominate the popular culture
landscape. Please join Billboard in
celebrating the New Kids On The

Block and their organization.

JIM BELOFF

212-536-5026

For ad details call:

National Advertising Director

ship deal with Network Innovations,
which operates the e-mail system for
OTC/Dialcom. That deal resulted in
such a bumper crop of press for Net-
work Innovations that it recently re-
newed the deal.

When Tandy (parent company of
the Radio Shack retail chain) learned
of Scrap Metal’s use of a $600 Tandy
computer, the electronics company
struck its own sponsorship agree-
ment—to the tune of $20,000 worth
of computer, communications, and re-
cording equipment. It even threw in
an alarm for the band’s bus.

Scrap Metal’s tie-in with Tandy al-
lowed the electronics firm to better
publicize its move into MIDI equip-
ment for musicians. The company, in
turn, featured the band on posters in
its 400 Australian retail outlets, in
600,000 monthly mailings, and in its
yearly catalog.

“We went to a company that had
never been approached and they em-
braced us,” says Tripp. “That’s the
secret of our sponsorships.”

Scrap Metal’s success with such
tie-ins has continued unabated this
year. The band members’ electronics
proficiency led to their being fea-
tured in an exhibition that opened in
July at the National Science and
Technology Centre in Canberra. The
exhibit allows visitors to climb inside
a Volkswagen tour bus and type out
an e-mail message to the band while
the Scrap Metal CD plays and a tele-
vision monitor shows the group’s
self-produced TV special.

Tripp says the band members have
embraced a range of other promo-
tional opportunities, from articles in
their bank’s in-house magazine,
which is distributed to 35,000 employ-

(Continued on page 76)

A Tribute From His Friends. John
Lee Hooker, left, was honored by a
host of musical admirers including Joe
Cocker, right, during a Benson &
Hedges Blues '90 festival concert Oct.
16 at New York's Madison Square
Garden. “Long live the blues,”
shouted Bo Diddley as the show
began. The bill also included Gregg
Allman, Albert Collins, Ry Cooder,
James Cotton, Willie Dixon, Mick
Fleetwood, John Hammond, Huey
Lewis, Little Feat members Paul
Barrere, Richie Hayward, and Bill
Payne, Charlie Musselwhite, and
Johnny Winter. Bonnie Raitt, who
shared a Grammy award this year with
Hooker, made a surprise appearance.
(Photo: Chuck Pulin}

Teena Marie, who hit
big in 1988 with
‘Ooo Lalala,is
back with a new disc
... see page 25
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‘Tanqueray Sterling

Imported Vedka, 40% and 50% Alc?Vol (80° and 100°),120% Grain Neutral Spirits. €©1989 Schieffelin & Somerset Co., New York, NY.
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First Prize
| W I N NER S |

RHYTHM &
BLUES

Peter Brown/

Rodney Saulsberry
Woodland Hills, CA
“Love's Not
Coming In"

Grand Prize Winner

Marc Cohen
Riverdale, NY

"Skippin" —Jazz

ROCK

Richard Beneteau
Larry Thompson
Gene Davis
Ontario, Canada
"Tell Him That You
Love Me"

LATIN

Robert Garrett/
Minnie Acosta
Malvern, PA
"Mas Que Un
Recuerdo”

POP
Daniel Dworsky,
Los Angeles, CA
"Boats"
JAZZ

Marc Cohen
Riverdale, NY
"Skippin®

i COUNTRY

William Edwards
Fairfield, CT
"Ace in Place”

| GOSPEL

Wes Tuttle
Lynchburg, VA
"So Long"



> Second Prize

W I N N E R S

ROCK

Joyce Patterson
Livermore, CA
"You Take the
Chill"

Anthony Sterago
Arnoid, MD

"Cry Baby"

with co-writers
Richard Oaks and
Todd Kruzburg

POP

Gene Ober
Hollywood, CA
"Kiss & Tell"

> b

ROCK

Paul Jost
Vineland, NJ
‘What a World"

Arnold Miot
Woodmere, NY
"Cry of the Angels"

Hannibal
Speildenner
Burlington, VT
‘Little Miss
Treated"

POP

Pam Johnson
New York, NY
"Angel Lies"

Bill Kole
Edmonton, Canada
"Once In My Life"

John Beltzer
Kew Gardens, NY
"Holding Onto
Promises”

>

ROCK

Iron Maiden
Heart
Alice Cooper

POP

David Foster
Steve Winwood
Debbie Gibson

Ron Boustead/
Greg Karukas
Hollywood, CA
"Everything
Reminds Me

of You'

COUNTRY

Ken Gibbons and
Hal Coleman
Roswell, GA
"Everytime You Go
Outside..."

Thomas Paden
and Mike Lantrip
Nashville, TN
"Foolish Pride"

RHYTHM &
BLUES

Betsy Hirsch
New York, NY
"Forever Love"

Dale Vernon
San Diego, CA
"Be My Guest"

LATIN

Nancy Iglesias
Bronx, NY
"Mi Error"

Mario Palacio
Miami, FL

"Se Que
Pretendes"

Third Prize

N NE R S

COUNTRY

Max Berry
Kansas City, MO
"Eternally Broke"

Terry Dennis
Nashville, TN
"Tell Me Honestly"

Richard
Williamson
Hendersonville, TN
"If | Make it
Through the Fall'

RHYTHM &
BLUES

Dennis Gardner
St. Pete, FL
"This Time"

Jim Leyava
Bay Village, OH
"Pay Me In Cash"

Korbin Kraus and
Jonathan Merrill
Los Angeles, CA
"Separate the Men
from the Boys"

> b

COUNTRY

Dwight Yoakam
Tammy Wynette
Roy Clark

RHYTHM &
BLUES
Denise Williams

Anita Baker
Freddie Jackson

LATIN

Bobby Sol
Mesa, AZ
‘Mi Gran Amor"

Sylvia Ozner
Segal

Miami, FL
"Porque Mi Amor"

George Smith
Bishop, GA
"No Habla
Espanol"

JAZZ

George Alpert and
Shayla

Scottsdale, AZ
"You are the
Dream"

JAZZ

John Meidrum
Hudson, OH
"Samba Del Mar"

Christopher
Collins
Detroit, M
"Sterno"

GOSPEL

Jerome Olds
Marietta, GA
"His Love Flows"

Chuck Maxweli
Jackson, TN
"Kingdom of Light"

Thomas
Jutterstrom
Sweden

"Be-Bop Calypso”

Jean Marc
Belkadi

Los Angeles, CA
"Nostalgia of the
Playground"

GOSPEL

Darrell Bagby
Paulsboro, NJ
"Humanity"

Godfrey Burks
Duluth, GA
"Childlike Faith"

Mary Langie
Harbor City, CA
"All Around the
World"

And Special Thanks

To Our 1989

Blue Ribbon Judges

Quincy Jones—Chairman

LATIN

Jose Feliciano
Julio lglesias
Emmanuel

JAZZ

Kenny G
Doc Severinsen
David Sanborn

GOSPEL

Sandi Patti
Amy Grant
Michael W. Smith

SURETO
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OFFICIAL RULES

1. For each song submitted, send the following items:

a. A compieted entry form or photocopy of both sides of the form. All
signatures must be original.

b. One audio cassette recording including your name and address on
the cassette.

¢. One copy of the song’s lyrics typed or printed legibly in English. In
Latincategory. lyricsmay be in Spanish withan English translation.
In Jazz category, lyrics are not required.

d. Acheck or money order made payable to 3rd Annual Billboard Song
Contest, or credit card approval for $15.00 (U.S.) for each song
submitted.

Contestant's name, address and song title must appear on each

item along with any co-author's names (if applicable)

2. Mail entries to the 3rd Annual Biliboard Song Contest Presented
by Kentucky Fried Chicken, P.0.Box 35346, Tulsa, OK 74153-0346. EN-
TRIESMUST BE RECEIVED NO LATER THANNOVEMBER 30, 1990.
3. Each song submftted must be the original work of the contastant.
Songs may be no longer than five minutes. A contestant may enter as
mary songs as he/she wishes, but each song must have its own entry form
and be recorded on a separate cassette with its own typed of printed lyric
sheet included. The check or money order must reflect the total rumber
ofentries submitted. Acontestant may enter his/her songinmorethanone
category, however each submission constitutes a separate entry, requir-
ing its own entry fee. The entry fee is not refundable. Songs may be
copyrighted, but copyright is not required. If copyrighted, contestants are
responsible for placing copynght notices on their entries and for any filin
under U.S. copyrightiaws. The Biltboard Song Contest presented by KF
is not responsible for entries that ar2 late, lost, damaged, misdirected,
mailed with insufficient postage, or entries that are stolen or misagpropri-
ated. CASSETTES AND LYRICS WILL NOT BE RETURNED. CON-
E%ST{E\EJTS ARE RESPONSIBLE FOR KEEPING DUPLICATE

PIES.

4 PRIZES: One {1) Grand Prize of $25.000 cash, a trip fortwo on
American Airlines to the Montreux International Festival {Montreux,
Switzerland) where the grand prize winning song wili be performed,
$5.000 maximum value, a signed Gibson Les Paul Reissue Gold Top
Guitar, $2,000 vaiue, and a Dean Markiey K-150 Amplifier, $50C value.
Grand Prize trip to Montreux consists of round trip business ciass airfare
from major airport nearest winner's home, 4 days/3 nights, hotel accom-
modations for two in July, 1991. Any expense not iisted above is the
winner's responsibility.

Six (B) First Prizes of $5,000 cash (one in each category except
grand prize category). Capitol Reccrds will submit the winning song in
each category to its artists for recording consideration with the exception
of Pop, Rock and Gospel. Winners are not obligated ‘o give Capito!
permission o record thelr winning entries.

Seven (7) Second Prizes (one in each catagory} of signed Gibson
Les Paul Standard Guitars, $1,400 value each.

Fourteen (14} Third Prizes (two in each category) of Gibson Les
Paui Epiphone Guitars, $850 value each.

Twenty One (21) Fourth Prizes (three in each category} of Gibson
Epiphone Acoustic Guitars, $350 value each.

1,000 Billboard Song Contest T-shirts will be awarded to persons
receiving this offer by mail, $10 value sach.

2,500 Honorable Mention Certificates of Achievement will be ac-
knowledged and signed by the Publisher of Billboard Magazine.

5 The contest is open to persons who have averaged less than
$5,000 per year in total royalties eamed from missic since 1985. Employ-
ees of Billboard Magazine, Billboard Publications, Inc., J.A. Haisey and

Fried

s m e B & N T

ilboard

Associates, Inc.. Capitol Records. Gibson Guitar Corporation, Kentucky
Fried Chicken, Deain Markiey Strings, Inc., Joseph Sugarman and Asso-
ciates, American Airtines and Vertura Associates, inc., and their families,
affiliates, advertising, public relations and promotion agencies are not
eligible.

X D.AR.E.-One special cash prize of $1,000 wl be awarded on

behalf of the Drug ».buse Resistance Educaticn progran to the writer(s) of
a song submitted with an anti-drLy message. This song may be in any of
the seven music categones. Cor-estants entering for e D.A.R.E. pnze
mustindicate this C1the entry by creckingthe D.AR.E. wox. TheD.ARE.
prize will be awardd in addition te any other prize won by that contestant.
7. Winners will be selected by a Blue Ribbon Panel under the
supervision of VENTURA ASSQCIATES, INC., an indzpe dent iud%g
agency whose de- ision in all maters pertainingtothe cantest isfinal. The
Blue Ribbon Panebwill be comprissd of noted professionai scngwriters and
other music indudry professiorals. Semi-finaiists i be selected for
consideration by the Blue Ribbor Panel by a series of pr3liminary panels
supervised by sonqwriting professionals. All entries wili 32 judged equally
on the basis of te foliowing Citeria: Onginafity, Lyizs Meiody and
Composition. Procuction and peFormance quaiity witl nct te considered.
Winners will be determined by Ay 31, 1991. No dupacate winners in a
single category. Mo transfer ard no substution of prizes except as
necessary due to availability. Disision of prizes among co-authors s the
responsibiity of tr= winners and will be awarded to the irst name on the
entry form. All pri=s wili be awarded. Taxes are the respensibility of the
winners. Void wrare prohibited All federa . state arc local laws and
regulations apply.
8. Winners «ill be natifiedby mail anc will be requirad to sign and
return an affidavite 1ehgib>hry ancza liability/pubicity release within 14 days
of the date on thesatification viz certified mail, return €ceipt requested.
The affidavit will ciude a statement that the winne: ¢ song is his.her
original work and be/she holds al rights to suomission of the song. Failure
to S:gn and return such affidavit within 14 davs or the prcvision of false or
inaccurate information therein will result in ir mediate Csqalification and
demand for returrof prize(s). in he event of disquatifica:ion, an attemate
winner will be selested. Affidavite of winners under 18 y2ars of age at time
of award must be countersignee by a parent or guarcian. Affidavits are
subject to verification by VentLwa Associakes, Inc. &1d ts agents. By
accepting the prizathe winner refeases sponsors from & | liaJility regarding
prizes awarded. Zntry constituSs permisson to use ainners' names,
likenesses and vaxces for future aivertising and publicite Jurposes without
additional compee sation.

FOR ADDITIONAL ENTF Y FORMS DR WINNER'3 LIST, SEND
ASELF-ADDRES SED STAMPED ENVELCPETO: 3RD ANNUALBILL-
BOARD SONG CONTEST PRZSENTED 3Y KFC (3°ECIFY ENTRY
FORMS OR WIMNERS LISTS P.0.BOX 35346, TULSA, OK 74153
0346. REQUES™S FOR ENTFY FORMS MUST BE RECEIVED BY
OCTOBER 31, =990, REQUESTS FOR WINNER'S LIST MUST BE
RECEIVED BY AAY 31, 1991.

| certify thez | have read and understand the 3rd Annual Biliboard
Song Contest Official Rules andll accept the terms an« zo7ditions of par-
ticipation in the 3] Annual Billbcard Song Contest as ~tated in the official
rules. (f entrantisunder 18 year- old, the signature of aparantor guardian
is reguired).

§ig—n;1ue Date

Parent/Guardian's Signature (if entrant is @ minor)

?—-——-w-mm—m——“_—m—m‘ua—-m—m

~ OVER $100,000 IN CASH AND FRIZES

7 BILLBOARD MAGAZINE IS SEARCHING

FOR NEW CREATIVE SONGWRITING TALENT!

For each song you submit send a compieted entry form, a copy
of your lyrics typed or printed legibly in English, an audio cas-
sette recording of each song and a check, money ordar, VISA or

e o]
Mastercard payment authorization for the $15 per sorg entry
M| fee. Make sure your name, address and song fitle appear on
| each item submitted.

NAME
ADDRESS =
cITY STATE 4| S e
PHONE NUMBER ( )

CHECKONE: MC (O VISA [J CARD NUMBER
EXP. DATE — SIGNATURE

i paying isy credit card)

Check or money order for $15 per song should be made payabnie to:
3RD ANNUAL BILLBOARD SONG CONTEST

6 BN SR R GRS DU SR GRSC WA URRN WENG WO weE we -

SONG CATEGORIES: O ROCK O COUNTRY 1 LATIN 0 BLACK OR RAP
e O POP 0 JAZZ C  GOSPELCONTEMPORARY CHRISTIAN
SONG TITLE —
O Check here if your song contains an anti-drug message and you D.A.R.E. to enter far the $1,000 prze
MAIL YOUR ENTRY TO: 3rd Annual Blitboard Song Contest
Presented by KFC

P.O. Box 35346, Tulsa, OK 74153-0346
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This entry form may be photocopied as needed.
We Thank Gibson Guitars, Capitol Records, American Airlimes, BluBloeker Sunglasses and
Dean Markley Strings for their contributions to this cortest.
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B TALENT

W BY IRV LICHTMAN

BERNSTEIN ON BROADWAY:
Assessing the late Leonard Bern-
stein in his authoritative tome,
“The World Of Musical Comedy,”
Stanley Green writes, “In spite of
his multiple activities . . . he has al-
ways brought to his work for the
Broadway stage the same kind of
affection, originality and painstak-
ing care that has distinguished his
career in every one of the numer-
ous pursuits to which he is devot-
ed.”

Bernstein’s musical-theater out-
put would be considered meager
by the standards of other giants
whose songwriting credits cen-
tered on Broadway. But of Bern-
stein’s association as the compos-
er of five full-scale musicals over a
32-year peri-

Leonard Bemstein Leaves
A Priceless Broadway Legacy

has since emerged as a favorite,
with its Bernstein overture a con-
cert-hall staple in its own right.
At first, it achieved cult status
through its Columbia cast album.
A revised version in the "70s—
with additional lyrics by Sond-
heim—was a big success, with a
cast album also marketed by Co-
lumbia. A few years ago, New
World Records released yet an-
other version.

Bernstein’s last Broadway
score, meant to be a major part of
the nation’s bicentennial celebra-
tion in 1976, lasted only a week on
Broadway. But the work, “1600
Pennsylvania Avenue,” a fictional
account of residents of the White
House who remain in character
through the years as new presi-
dents are elected, was considered
heavy-handed and dull, even with
Alan Jay

od, one of
them is an
enduring

classie, three
are consid-
ered merely
marvelous,

Wordsé:Music

Lerner as
Bernstein’s
collabora-
tor—in their
only team-
ing. There
was no cast

and one is
among the theater’s major disap-
pointments.

The most popular Bernstein
show, of course, is “West Side
Story,”” his third musical (with
lyrics by then 27-year-old new-
comer Stephen Sondheim). It de-
buted on Broadway in 1957 and
gained even greater acknowledg-
ment of its musical riches with
the formidable success of the
1961 film version. Columbia Rec-
ords issued both the original-cast
and soundtrack versions. Bern-
stein’s own 1986 version on DGG
was an instant success, spurring
on the compact disc-era concept
of crossover albums that cast
classical names with cherished
show scores.

Bernstein’s first musical, “On
The Town” (1944), was hailed as
an exhilarating integration of mu-
sical comedy and ballet—the con-
cept, indeed, was born of Bern-
stein’s involvement as composer
of the score for “Fancy Free”
(1944). An abbreviated cast album
was released by Decca. The full
score, featuring the show’s libret-
tist/lyricists Betty Comden and
Adolph Green, was recorded by
Goddard Lieberson for Columbia
Records in the early '60s and has
been released on CD.

Perhaps the most neglected of
the Bernstein shows is his second
musical, ‘“Wonderful Town”’
(1953). Manhattan, more specifi-
cally Greenwich Village, was
again the setting. Most of the
songs (with Comden & Green
again the supplying the book and
lyrics) were written mostly to re-
flect dance rhythms of the late
’30s, the time-frame of the show.
Decca Records has just reissued
its original-cast version on CD.

Bernstein’s fourth musical,
“Candide,” had a disastrous run
of only 73 performances after it
debuted in 1956. But “Candide”

album pro-

duced; Capitol Records was to be |

the label.

Bernstein also contributed six
songs, including lyrics, to an oth-
erwise nonmusical 1950 produc-
tion of “Peter Pan” starring Jean
Arthur. Its cast album is on Co-
lumbia Records.

DOWN CHERRY LANE For
Dick Clark: Cherry Lane Music
has obtained exclusive rights to
produce a series of songbooks in
association with dick clark pro-
ductions, With the start of the
new year, the print publisher will
offer “Best Of American Music
Awards,” featuring winning
songs from the favorite pop/ rock
single, soul/R&B single, and
country single categories. The
second series of books, tentative-
ly set for March publication, will
embrace No. 1 hits as taken from
the ‘“‘American Bandstand”’
countdown of Billboard’s Hot 100
charts for the years 1955-65. The
book will contain 50 songs in addi-
tion to photographs, ‘“American
Bandstand” memorabilia, and an
introduction by music historian
and author Bruce Pollock.

A MATCHING ‘HOUSE’: In an
unusual move, CPP/Belwin is
producing a matching folio for
House Of Bryant’s ‘‘Standards
From The House Of Bryant,” ba-
sically a promo CD of successes
by Felice & Boudleaux Bryant
(Words & Music, Oct. 20). It will
sell for $12.95.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from CPP/Belwin:

1. Indigo Girls, Strange Fire

2. Bob Marley & the Wailers
Songbook

3. Anita Baker, Compositions

4. Clint Black, Killin’ Time

5. Rap To Rock

JUDAS PRIEST

(Continued from page 46)

that gives people great pleasure
and enjoyment and helps them
through hard times.”

Halford says that ‘““‘Between The
Hammer & The Anvil” is the only
“Painkiller” track that “‘overtly re-
fers” to the Nevada case in its lyr-
ics.
“Whether there’s any ‘sublimi-
nal effect’ from the court I don’t
know, but we certainly couldn’t let
it interfere with our creativity,” he
says. Also, he adds, the band didn’t
want to provide a ‘‘public plat-
form”’ via the album that could
come under attack.

The major promotional compo-
nents of ‘‘Painkiller’” will again be
video and touring. The band began
doing interviews for the metal con-
sumer press more than a month be-
fore the new album’s arrival. Ju-
das Priest played live at the Con-
crete Foundation metal music
convention in Los Angeles in Sep-
tember, where Halford gave the
keynote speech.

The title track and first single is
already supported by a videoclip,
directed by Wayne Isham, which
Halford calls ‘“‘the fastest, most
striking visual piece ever for
heavy metal.”

Last week in Montreal, Judas
Priest opened a North American
tour with Megadeth and Testa-
ment sharing the bill. The first leg
of the outing runs through Dec. 20
and includes a Saturday (3) date in
Reno, Nev.—the site of the suicide
liability trial—where the band, the
promoter, and the merchandiser
will donate proceeds to the Com-
munity Runaway Youth Service.

Halford credits managers and

agents for putting enough

“breathing space’’ between the
Priest package and its main com-
petition on the hard-rock arena cir-
cuit: AC/DC with Love Hate.

“It makes it easier for all of us,”
he says. “The fans only have so
much money to spend at a time on
tickets.”

NATIONAL BLUES AWARDS

(Continued from page 46)

Alive in Broadcasting—Lifetime
Achievement honor went to Sonny
Payne’s “King Biscuit Time” on
KFFA Helena, Ark. Writer Robert
Palmer won the Keeping The Blues
Alive in Journalism award for his col-
lected published works on the blues.

The most powerful performances,
among the award show’s many fea-
tured entertainers, came from Ruth
Brown, Musselwhite, Ruby Wilson,
and Joyce Cobb.

This year’s show, held in the Pea-
body Hotel, a more appropriate site
than the cavernous Cook Convention
Center used last year, was interrupt-
ed by a bomb threat, which halted the
event at midpoint. Nevertheless, the
presentation resumed after a 30-min-
ute delay, with no apparent damper-
ing of the show’s spirit. There was no
word from officials on who might
have been behind the threat.

Black Entertainment Television
taped the proceedings for broadcast
this fall. Meanwhile, the blues foun-
dation is seeking a label for release of
the show’s 24-track digital record-
ings.

® BOXSCOR GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
e Cotton Bowlfair 0ct. 20 $1,715,688 74,100 Beaver Prods.
STEVE MILLER BAND Park Dallas $26 sellout
SANTANA Dailas
COLIN JAMES
BOB DYLAN Beacon Theatre Oct. 15-19 $399,240 13,555 Ron Delsener
va KRAVITZ New York $30 sellout Enterprises
M.C. HAMMER SkyDome Oct. 16 $260,128 11,053 Concert Prods.
EN YOGUE Toronto ($297,347 14,000 International
VANELLA KCE Canadian)
$23.50/$26.50
KISS Palace of Oct. 14 $243 960 12,448 Belkin Prods.
WINGER Auburn Hills $20 15,000
SLAUGHTER Auburn Hills,
Mich.
RANDY TRAVIS Baltimore Arena Oct. 20 $242,671 11,287 Special Moments
RICKY VAN SHELTON | Baltimore $21.50 13,546 Promotions
SHENANOOAH Musicentre Prods.
FLEETWOOD MAC Charlotte Oct. 21 $241,121 11,762 C&C
Coliseum $20.50 15875 Entertainment
Charlotte, N.C.
ANITA BAKER Orlando Arena Oct. 12 $207,743 73 Fantasma Prods.
PERRI Orlando, Fla. $22.50 sellout
TOM JONES Westbury Music Oct. 16-20 $206,084 10,289 Music Fair Prods.
ANDY BUMATA! Fair $22.50 14,350
Westbury, N.Y. seflout
M.C. HAMMER Dean County Oct. 22 $199.246 10,250 AH. Enterprises
EN YOGUE Memorial $21/820 sellout
VANILLA ICE Coliseum
Madison, Wis.
KISS Copps Coliseum Oct. 12 $178,380 8271 Concert Prods.
WINGER Hamilton, (3202,640 10,000 International
SLAUGHTER Ontario Canadian) Donald K. Donald
: $24.50 Prods.
POISON Rupp Arena, Oct. 13 $176,231 9399 Sunshine
WARRANT Lexington $18.75 13,016 Promotions
Center
Lexington, Ky.
POISON Knoxville Civic Oct. 19 $175,000 10,000 Mid-South
WARRANT Coliseum $17.50 sellout Concerts
Knoxville, Tenn.
POISON Allen County Oct.7 $170,020 9,708 Sunshine
WARRANT War Memorial $18.50/%16.50 setiout Promotions
Coliseum
Fort Wayne, Ind.
POISON Coliseum, Oct. 20 $150,034 8,461 Celtar Door Prods.
WARRANT Roanoke Civic $18.50/$17.50 11,000
Center
Roanoke, Va.
JAMES TAYLOR Kemper Arena, Sept. 27 $145,660 1758 Contemporary
| American Royal $20 12,020 Prods.
Center New West
Kansas City, Presentations
Mo. World
Entertainment
GMC TRUCK AMERICAN Civic Arena Oct. 19 $144 287 3,666 Special Moments
MUSIC TOUR: Pittsburgh $19.50 12,000 Promotions
RANDY TRAVIS
TAMMY WYNETTE
" SHEMANDOAH
POISON Mid South Oct. 16 $142,993 3171 Mid-South
WARRANT Coliseum $17.50 9,931 Concerts
Memphis
RANDY TRAVIS Oak Mountain Oct. 13 $140,788 1988 Special Moments
SHENANDOAH Amphitheatre $18.50/%$16.50 10,000, Promotions
SHELBY LYNRE Pelham, Ala.
POISON Hulman Center Oct. 5 $138.265 1842 Sunshine
WARRANT Indiana State $18.50/317.50 8,299 Promotions
University
Terre Haute,
1 Ind.
REBA MCENTIRE frank Erwin Oct. 18 $137,983 82713 Starstruck
RICKY VAN SHELTON Center $18.50/$16.50 8,985 - Entertainment
BAILUE & THE 80YS University of in-house
Texas, Austin
Austin, Texas
ANITA BAKER Sun Dome Oct. 14 $136,058 6,449 Fantasma Prods.
PERR! University of $22.50 1,500
South Florida
Tampa, Fla.
POISON Nashville Oct. 14 $133,683 1639 Mid-South
WARRANT Municipal $17.50 9,900 Concerts
Auditorium
Nashville
ALABAMA Hersheypark Oct. 21 $129,305 6,969 Keith Fowler
CLINT BLACK Arena $19.50 8,495 Promotions
ALAN JACKSON Hershey, Pa.
ROBERT PLANT Greensboro Oct. 15 $127.858 6,237 Cellar Door Prods.
THE BLACK CROWES Coliseum $20.50 9,907
Greensbaro,
NC.
GEORGE STRAIT Kansas Oct. 12 $124,618 145 Varnelt Enterprises
PATTY LOYELESS Coliseum $17.50 8,200
Wichita, Kan.

Copyrighted and compited by Amusement Business. a publication of BPI Communications. Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each
Tuesday to: Desi Smith, Nashville. Phone: (615)-321-4276, Fax: (615)-320-5407. For research
information and pricing, call Laura Stroh, (615)-321-4254.
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“USE YOUR MENTALITY...
WAKE UP TO REALITY.”

COLE PORTER
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Featuring New
Music From

U2
Sinead O’Connor
Neneh Cherry
Jody Watley
Lisa Stansfield
Annie Lennox
David Byrne
Jungle Brothers
Neville Brothers
k.d. lang
Fine Young Cannibals |
Debbie Harry |
Iggy Pop
Tom Waits
Erasure
Jimmy Somerville
Aztec Camera
Salif Keita
Les Negresses Vertes
The Thompson Twins
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Notas

by Carlos Agudelo

NOMINEES IN FIVE Latin categories will vie for
honors in the Billboard Tanqueray Sterling Music
Video Awards, Nov. 7 at the Palace in Hollywood,
Calif. Nominated for best duo or group are Gipsy
Kings (Elektra), Julio Iglesias/Placido Domingo
(CBS), Los Bukis (Fonovisa), Pandora (Capitol/EMI),
and Pimpinela (CBS). In the best-female category, the
contenders are Yuri (CBS), Rocio Darcal (BMG),
Myriam Hernandez (Capitol/EMI), Daniela Romo
(Capitol/ EMI), Isabel Pantoja (BMG), and Margareth
Menezes (Island), while the best-male competitors are
Chayanne (CBS), Willy Chirino (CBS), Luis Enrique
(CBS), Caetano Veloso (Rai Das Cores/Elektra), and
José José (BMG). Up for best new artist are Miguel
Mateos (BMG), Azticar Moreno (CBS), Kid Frost
(Virgin), Eros Ramazzotti (BMG), Los Mier (Fon-
ovisa), and Margareth Menezes (Island). And the best-
director award will go to either Angel Garcia (“Por-
que Te Tengo Que Olvidar,” José Feliciano), Markus
Blunder (‘‘Volare,” Gipsy Kings), Luis de Llano
(“Quiero Amanecer Con Alguien,” Daniela Romo), or
Pedro Torres (‘“Para Amarnos Mds,” Miguel Mi-
jares). For more information, call 212-473-4343.

66

AS FAR AS WE ARE CONCERNED, STARTING
Nov. 1, Lalo Rodriguez becomes a Capitol/EMI art-
ist,” says Jose Behar, that company’s VP in charge of
the Latin division. “And as far as we know, Lalo Ro-
driguez has every intention to fulfill his contractual
obligations.” According to Behar, there is no litigation
currently ongoing with TH-Rodven, whose GM, Gu-
mercindo Miranda, claims Rodriguez has a five-year
recording contract with his company (Latin Notas,

Oct. 27). “Which doesn’t mean there will be no litiga-
tion,” Behar adds, although he says he hopes to re-
solve amicably any problem that may arise. “We are
not wasting time addressing rumors and misstate-
ments.” The contract with Capitol/EMI was signed by
Rodriguez nine months ago, according to Behar. “If at
the end he has other obligations, we are certainly not
aware of them.” If all goes well, Rodriguez will get
into the studio with Julio César Rodriguez (no rela-
tion), the Puerto Rican producer who signed an exclu-
sive contract with Capitol/EMI after having worked
for TH-Rodven in building up the so-called “salsa sen-
sual” sound.

SONOTONE RECORDS HAS SIGNED the group
Menudo for the U.S. and Puerto Rico. Menudo will
also be the “spokesgroup” for the Telemundo net-
work, which will broadcast a “Menudo Mania” show

Top Latin talents will vie for
Billboard Tanqueray awards

every week and will include a Menudo song as the
main theme for one of its soap operas ... The new
Alex Masucci label, to be called Cache Records, will
include in its roster, besides Louie Ramirez, the one
and only Larry Harlow and Roberto Blades. Har-
low’s Jatest album, which is almost ready for release,
is a refreshing reminder of the inner strengths of this
veteran musician/pianist, who shows in this outstand-
ing production that he still has a lot of music to give
... Mango Records is rereleasing “Carabali,” the al-
bum by the sextet of the same name, which is headed
by pianist Oscar Hernandez. Among other musicians,
it features the stellar talents of vibraphonist Valery
Naranjo. The album had been released previously on
Primo Records ... Fernando Allende will host the
“Buscando Estrellas” show, the Latin equivalent of
“Star Search.” Sponsored by Anheuser-Busch, the
program will be broadcast via the Univision network.

THE GROUP THAT REVOLUTIONIZED THE

IS BACK TO BREAK NEW RECORDS WITH THEIR
HIT ALBUM FOR THE 90'S

"NO ME CORTEN EL PELO"

WMEO NN

TONME

S0-1183

N® Statiey Soon!
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Top Latin Albums.
T =T
| o % Compiled from a national sample of retail store
Tie|e and one-stop sales reports.
w| <z
2|y |O
215|g|
= |~ | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
11| MYRIAM HERNANDEZ DOS CAPITOL-EMILATIN 42358 |
11143 DAP;IZEI;A ROMO QUIERO AMANECER CON ALGUIEN  CAPITOLEMI LATIN
4
3 (2 |31| ANAGABRIEL QUIEN COMO TU cBs 200310
4| 4|7 | AZUCAR MORENO BANDIDO cBs80380/IND
5|7 |21| RUDYLASCALA CUANDO YO AMO SONOTONE 1437
6 (6|19 LUISMIGUEL LUISMIGUEL-20 ANOS WEALATINA71535.4
7 (5|9 | JOSEFELICIANO NINA CAPITOLEMILATIN 42352
8 (9|9 | CHAYANNE TIEMPO DE VALS cBs 80423
9 (8| 5| RAULDIBLASIO ELPIANO DE AMERICA ARIOLA 9847/IND
_10 10| 13| LOURDES ROBLES IMAGENES cesso37s
11|21 | 3 | GLORIAESTEFAN EXITOSDE css 80432
12 (11|37 | JOSE LUIS RODRIGUEZ JOSE L. RODRIGUEZ/M. VARGAS cBs 842085
o 13|13 9 | YOLANDITA MONGE PORTFOLIO cBs 80391
2 14115133 MIJARES UN HOMBRE DISCRETO CAPITOL-EMILATIN 42293
15(22| 7 | ALEJANDRA GUZMAN ETERNAMENTE BELLA ronovisa 8867
16|17 |11 | DANNY RIVERA CANTO A LAHUMANIDAD cBs 80397
17— 35| ISABEL PANTOJA SE ME ENAMORA EL ALMA  Rrca 9952
18|18 | 6 | INDUSTRIA DEL AMOR QUIERO VOLVERTE A VER RAMEX 1254
19120|11| LOLAFLORES HOMENAJE cBs80379
20({14{14| JOSE JOSE ENLASBUENASY ENLAS MALAS AROLA 2226
21|—| 1 | KIARA BUSCANDO PELEAS TH.RODVEN 2737
22|—|22| ALVARO TORRES SIESTUVIERAS CONMIGO CAPITOL-EMILATIN 42260
23|19|55| ROBERTO CARLOS SONRIE cBs80179
24112|17| ROCIODURCAL SITE PUDIERA MENTIR ARIOLA 2271/BMG
25[23| 7 | NELSON NED DEDICADO AL AMOR THRODVEN 2707
1(2]7 ORQDUESTA DE LA LUZ SALSA CALIENTE DEL JAPON rmm-CBS 80420/
IN
2|13]9| GILBERTO SANTARROSA PUNTO DE VISTA c¢Bs80419
3|5 (19| NINOSEGARRA CON LA MUSICA PORDENTRO mPr6031
411113 LU;ES‘E‘!!RIQUE Y EDDIE SANTIAGO LOS PRINCIPES DE LA SALSA cBs
5| 4|13 WILLIEROSARIO VIVA ROSARIO BRONCO-SONOTONE 2507/SONOTONE
6 (7 |13] ELGRANCOMBO LATINUP comBo 2070/IND
< 7|8 |11| WILLIE GONZALES PARA USTEDESEL PUBLICO wpi1 6036
ﬂ 819 (18] TONYVEGA LOMIOES AMOR RMM-CBS 80349/RMM-CBS
<L(g9| |1 PAQUITO GUZMAN EL MISMO ROMANTICO  CAPITOL-EMILATIN 42361
Q 101415 MAX TORRES PELIGROSO AMOR CAPITOL-EMILATIN 42231
EI 11{ 6 |15] JUANLUIS GUERRAY LA 440 BURBUJAS DE AMOR «kaRren 126
¢ |12{10|29| JUAN MANUEL LEBRON EL PRIMERO CAPITOL-EMILATIN 001
E 13|—| 1 | ANGEL JAVIER EN CADA LUGAR CAPITOL-EMILATIN 43353
g 14|19| 5| ANDYMONTANEZ TODO NUEVO TH-RODVEN 2868
- 15|25( 3 | VICOC Y JOSSIE ESTEVAN DOS TIEMPOS BAJO... PRME 001
16[17|25| JOE ARROYO EL SONERO DE AMERICA-15 EXITOS SONOTONE 1634
17 (11|27 VITIRUIZ VITI AT WORK CAPITOL-EMI LATIN 42307/IND
18|13 | 9 | WILFRIDO VARGAS EXITOSDE SONOTONE 1441
19|—| 10| WILLIECOLON AMERICAN COLOR cBs8035!
20|12129| LACOCOBAND POCHIY SUCOCOBAND kuBaney 20028
21(—|20| CHEO FELICIANO LOS FELINGS DE CHEQ RMM-CBS 80348/IND
22(15|61| LUIS ENRIQUE MIMUNDO cBs8o146
23— | 1 | TONOROSARIO Y MAS RIME 10005
24{—1{ 1| LALORODRIGUEZ UNA VOZ PARA ESCUCHAR CAPITOL-EMI LATIN 42328
25|—| 4 | PEDROGUZMAN VOLUMEN 2 JIBARO JAZZ SONOTONE 1181
112143 GRUPOMAZZ NO TE OLVIDARE CAPITOL-EMILATIN 42186/IND
2 (3]5| BRONCO TUAMIGO FrONOVISA 9003
3|1/|11| LOS TEMERARIOS DE LO NUEVOLO MEJOR TH-RODVEN 2717
415({25| RAMON AYALA MI ACORDEONY YO FfREDDIE 1515
57|31 LAMAFIA ENTERTHE FUTURE cBssgo0314
&L 6 (11| 5| LOSMIER DESDE EL CORAZON FONOVISA 8860/IND
5 716 15| FITO OLIVARES AGUITA DE MELON GiL 2067
w8 | —| 1| SELENAYLOS DINOS VEN CONMIGO cCAPITOL-EMI LATIN 42359
ﬁ 9(8|5| JUANVALENTIN EL EMIGRADO CAPITOL-EMI LATIN 42349/IND
E 10{ 4 [13| VICENTE FERNANDEZ LAS CLASICAS DE JOSE. .. cBs80383
- | 11]10]3 LOS TIGRES DEL NORTE PARA ADOLORIDOS Fronovisa 9001
§ 12{—121| GRUPOLLUVIA GRUPO LLUVIA Guia1024
o 13|12 5| SONORA DINAMITA LA TROPICALISIMA SONOTONE 6003
- 14— 1 VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO cBs 80437
8 15123 (27| ROBERTO PULIDO NUEVOS CAMINOS CAPITOLEMI LATIN 42256/IND
Q21616 5| VARIOS ARTITAS DESDE MONTERREY... FONOVISA 8862
171361 | BRONCO A TODO GALOPE FronoviSA 8830
18 |— |46 | GRUPOLAFIEBRE ON THE RIGHT cBssoi68
19(17| 5| VARIOS ARTISTAS TEJANO ALL STARS CAPITOL-EMI LATIN 42348
20147 GRUPO LA FIEBRE OUT OF CONTROL cBs 80413
21|19|16] GRUPO LA SOMBRA GOOD BOYS WEAR WHITE FREEDIE 1516
22| —|59| VICENTE FERNANDEZ POR TU MALDITO AMOR cBss80127
23|24| 4 | ANGELES OCHOA VINE SOLO A CANTAR cBs 80274
24| 9 | 55| LOS TIGRES DEL NORTE M| BUENA SUERTE ronovisa 8831
25|—| 8| RAMHERRERA JUSTFOR YOU cBss0357

(CD) Compact disc availabie. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units. ©Copyright 1990, BPI Communications,

Inc.
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f : By DAVID HINCKLEY

: \ n har new book “Suoreme Faith,” original Supreme Mary Wilson re-
1 members Jimmy Wekb | ke this: *He struck me as one of thos2 rare
j pecple who don't just make music, but have the music inside tham,

much like Marvin Gaye .. .
That's a nice complim=nt anry time. Motown artists don't toss Marvin
Gaye's name around lignt v. 3ut it's particularly nice in this instance
because the record or whck Wekb and the Supremes collabo-azed,
“The Supremes Produczc Asd Arranged By Jimmy Webb” (1372),
hardly moved enough ccpiEs *2 get the Supremes’ gowns cleaned, and
music is a business in anica the st-ength of a compliment tends tc be
closely related to sales fig.wes.

Wilson's comment is “ekeyed to Nebb, who's nursing a drink that's
mostly sel=zer water at his favorite New York pub after several hours of
tennis with Art Garfunkel. He looks pleased and a little surprised.

“That's nice,” he says ' [ d«dn't know she'd remember me.”

Yes he’s being modest here. Few people in the English-speaking
world 1ave not been imprir-ec over the last 23 years with something of
Jimmy Webb, probably & sang he's written: “Up, Up And Away,”
“Didnt W=2,” “By The Tire I Get To Phoenix,” “Wichita Linemen,"”
“Galveston,” “All | Knon.” * The Moon Is A Harsh Mistress,” “Still With-
In The Sound of My Vcice. Esc.

‘ In fact, most people reight <now him if all he'd written was “N acAr-

‘r thur Park.” Twenty-two yzars after Richard Harris first sang t, 12

e

years after Donna Sun-me-revived it, that darn cake someone left out
in the rair may remain the rrost endearingly bizarre non sequitur in
modern popular music.
] . Caks aside, the song also kad a arofound impact on the radio bsi-
’ ness. Other songs had ciipoed awey at the famous three-minute bzrri-
er for radid airplay. “NVack thur Perk” shattered it.

“I naver understocd the cake, either,” says “Cousin” Bruce Morrow,
aﬂ then cf WABC and now of WCBS-FM in New York. “But the sonzg was
' every disc jockey's fava-it= rz=cord. When you're on the air and you’ve
got to do something urgert, Ike gc to the bathroom, a two-and-a-talf-
minute song is a race. Waen you put on ‘MacArthur Park,’ you coulc go
out fo- a pizza.”

So perhaps in a way disc oc<eys w~ere saying thanks when they start-
ed he ping to make Jmmys Yebb famous. Songwriters have largely
gone unnoticed in the rozk 1'-oll era, unless they were also singers, but
somehow word always sar=ad when that new song was Webb's—start-
ing almost from the mcment the 3th Dimension made “Up, Up And
Away'’" his first major it in 1967.

What made Webb diifzrant® Wel, part of it was his music, whick he
built on the sensible and deceptively elusive notion of “simple me odies

(Continued on page .-6) Photo by Douglas Ave-y
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THE MUSIC INSIDE

(Continued from page J-1)

and simple chord changes.” Not only were those melodies
irresistible, they were serving up lean phrases built cn unfor-
gettable images. “Up, Up And Away,” with its beautiful bal-
loon soaring into the clear blue sky, remains one of pop mu-
sic’s most enduring cries of joy and freedom.

For all his skill, though, it's also true that not everyone im-
printed by Webb's music has been grateful for the experi-
ence. Words like “'soft” and “sentimental” and even the
dreaded “pop’’ have frequently been hurled at him, and Roll-
ing Stone's history of rock’n’roll mentions Webb just once,
in connection with Isaac Hayes’ 18-minute jazz version of
“By The Time | Get To Phoenix.” It describes the song itself
as “corny.”

Webb knows all this, and since like any other hard-core
'60s rock'n’roll fan he'd prefer to be embraced by his peers,
it stings a little. He also finds it somewhat ironic, since he
was, for instance, playing piano in Johnny Rivers' band at
the Monterey Pop Festival and his solo albums are rock rec-
ords, with no big orchestra. But he’s philosophical about it.

“Almost from the beginning | was perceived as a guy who
wrote slightly maudlin ballads,” he says. “Trying to show
people | do other things, even now, sometimes seems al-
most futile.”

There's an element of the “silly jove songs” argument
here, of course. Even if the charge is true, so what? Writers
up to the level of irving Berlin have always been accused of
composing slightly maudlin ballads, and they speak to mil-
lions of people. So maybe Webb just wrote better ones.
Songwriters who aren’'t touching someone don't become
millionaires at the age of 21.

That fact itself, however, didn't turn out to be an unequiv-
ocal triumph. “I'd achieved all my goals,” he says today. “I|
was successful. But no one tells you how to fashion a life
after success. In many ways, success was the easy part.”

So the Jimmy Webb story took a few turns. It may take
more. But wherever it runs, Mary Wilson is correct that mu-
sic is the engine. Not just the music he writes, but what he
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hears. He loved the Rolling Stones’ 1989 tour: “I'm one of
the biggest diehard Rolling Stones fans around.” He also
loves Stravinsky, Ravel and the American composer Samuel
Barber, whose works include the opera “Antony And Cleo-
patra.”

“When I'm feeling a little rundown,” says Webb, “I'll put
on a Samuel Barber CD. It gives me sustenance.”

He mentions Paul McCartney and Bob Dylan, Phil Spector
and ace drummer Hal Blaine. He'll always buy albums by
Randy Newman, Paul Simon and Stephen Bishop, he says.
He smiles and nods at mention of Bob Wills & the Texas
Playboys. Clearly this is not a man whose taste begins with
the 5th Dimension and ends with Glen Campbell, or even be-
gins with Art Garfunkel and ends with Linda Ronstadt, much
as he likes and appreciates what those artists have done
with his songs.

So yes, he guesses he does have music inside him:
“Sometimes | can't play a decent game of tennis for the
songs that are running through my head.”

Still, he plays tennis almost every day. It's part of a regi-
men—"physical, spiritual and emotional’'—that further fills
a schedule which is already overbooked.

He recently completed an elaborate portfolio of his songs,
called “Memorabilia,” published by Cherry Lane. It includes
his own comments on how songs came to be written, pho-
tos, review excerpts and general odds and ends of his life.
“It's very extensive,” he says. “From family photos to Dylan
tickets from the Meadowlands. | save everything.”

This is not poetic license, judging from the scrapbooks on
the shelves of his Manhattan office. Opening to a random
page, he finds the clipping of an old interview in which Sally
Field says she's dating Webb. (“But it's not serious,” says
Sally. “We're not talking about marriage.”)

The hardest part of “Memorabilia,” it turns out, was re-
sisting the urge to rewrite all those famous songs.

| tested the publishers,” he says. ‘I changed a couple of
lines in ‘The Moon Is A Harsh Mistress.’ They called me and
said, ‘You can't do this. You'll blow people’s minds.’

“By then I'd also fooled with ‘By The Time | Get To Phoe-
nix,” since | never liked the melody at the end. So | asked,
‘You mean it's too late?’ And they said, ‘Yes, it's too late.””

That's good news for “MacArthur Park” fans, because
Webb has had his eye on that one for years. But no, it isn't
the cake. The cake can stay out in the rain. What he doesn’t
like is the striped pair of pants pressed in love's hot fevered
iron.

“The pants have bothered me for 22 years,” he says.
“I've rewritten them in my mind many times.”

Fortunately, Webb has had enough recent success that
it's quite obvious he's been doing more writing than rewrit-
ing.

Specifically, Linda Ronstadt’s smash “Cry Like A Rain-
storm, Howl Like The Wind" album last year featured four
Webb songs—one of which, “Adios,” just recently hit the
top 10. But it was “Still Within The Sound of My Voice,” in
particular, which reminded people Webb is a living pres-
ence.

“That was ironic,” he says. “It had previously been a top
five country hit for Glen, but no one knew it was my song.
That creates an element of frustration, but you learn to swal-
low it. Maybe that’s the difference between being 19 and
44,

“Actually, I've been very fortunate over the years with the
amount of publicity I've had for my writing. Most writers get
far less. So I've been blessed and I'm gratified.”

There is, however, one other sort of recognition he’'d like
more of. He would like to score as a performer—which he's
never really done, despite several albums and success on
the cabaret circuit. “Artists have found songs from my al-
bums,” he says. “‘So there's probably no way to calculate all
their reverberations. But sure, I'd like a hit.”

When he launched his performing career in 1970, critics
first suggested he didn't have the presence or the emotional
projection. Later, they began saying his voice lacked power,
and he seems to agree that's an area to concentrate on.
Speaking of his next album, he says, “The songs are good.
Now | have to get my voice up to that level.”

Another factor may lie beyond his control: the comparison
of his own renditions with the polished studio productions of
the artists who made the songs famous. But he’s optimistic,
he says, and his next album is being produced by Norbert

(Continued on page J-8)

Lik%a skywriter
Rebel'without a cause
Drifter witbout a name
But I can’t seem to give up

Words and Music by Jimmy Webb

Only one life

What does it mean?

It’s birth and death and what we do in
between

this flying game

I'm a wingwalker
Working without a net
Ihat’s all I've ever been
Amd | wonder if 'm ever
Comin' down again

Like a harmnsinrmer
Safe with my wires and wings
How could I ever fall
So sincerely do I glide above it all
I'm a skywriter
I can’t forget you yet
For whatever that is worth
And sometimes I think I'm never
Comin’ back
Sometimes I think I'm never
Comin’ back io eirih
Skywriter

1987 White Oak Songs

As near as I can teli this love

#s everlasting

If anythiug is lasting {f anything is real
In a world where even love is a
sometime thing

That’s bere and gone

I'll be your friend for life as long

as life goes on.

As Long As Life Goes On
©1988 White Oak Songs

If these old walls could speak

Of things that they remember well
Parties and people raising bell

A couple in love

Livin’ week to week

Rooms full of laughbter

If these old walls could speak

If ballowed imills could talk

These wornldd berre a lale to tell

Of sun goin" duen wund dinner bell
And children playing at bide and seek
From floor to rafter

If these old balls could speak

If these old fasbhioned

windowpanes were eyes

I guess tbey would have seen it all
Each little tear and sigh and footfall
And every dream that we came 10 seek
Or followed after

If these walls could speak

They would tell you that I owe you
More than I could ever pay
Hure's someone who really loves you,
Dan’t ever go away
That s wirar these walls would say
I theza Walls Cnildd STieak

TURT Widre ok Noppa

Love is a glass of wine, it’s balanced
on the siderail of a ship

Across the sea at midnight,

it may not last the daylight

And the trip is long and the waves
are strong

But then again it might be up

there forever

I've beard of birds that never

touch the land

But sleep on the winds

And if untouched by someone’s
careless band

Our love might last until the journey
ends ... alive, alive.

Our lives are just bubbles of time
They’re rainbow colored
They're shining in the sun
They drift above the treetops now
In danger if the breeze drops
somebow
Darling that’s all it would take
Yet it threatens not to break
And you know it might be up here
forever.
Stay Alive (Asleep On The Winds)

1973 Canopy Music

If living is a pointless chore
Just existence nothing more
Why does only one life

Leave such an emply space
One life

Make it right or wrong?

One life

Take a love I can’t replace
That always will belong

To only one life

Just anotber soul among so many
So who cares if one should fall
though we’re small

We’re full of magic
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