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Gountry Radio
Fears New-Act
Product Glut

B BY SEAN ROSS
and ED MORRIS

NASHVILLE—Despite the rapid
acceptance of new artists over the
last year, country radio program-
mers are worried about the possi-
bility of a product glut.

The album output of Nash-
ville’s major labels has virtually
doubled over the last year (see
story, page 7). While country ra-
dio has fostered that growth by
absorbing Joe Diffie, Mark Ches-
nutt, Alan Jackseon, and others
who were nearly unknown a year
ago, PDs say they have run out of
space—or expect to—for new
product. After shifting to a slight-
ly more current pesture last year,
PDs now say they have no plans
to expand their lists any further.

“The record companies don’t

| (Continued on page 71)
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Erol’s To Be New Kid At Blockbuster

B BY PAUL SWEETING
and BILL HOLLAND

in the Washington, D.C., Philadel-
phia, Baltimore, Cleveland, Chicago,
Richmond, Va., and Norfolk/Tide-
water, Va., metropolitan areas. The
largest cluster of stores, 108, is in the
Washington area.

“Closing [of the deal] will probably
come in mid-January,” says Erol’s
vice chairman Peggy Chittal. “Block-
buster will need a number of months,
of course; from what they say, quite

NEW YORK—BIlockbuster Enter-
tainment, the nation’s largest video
retail chain, last week announced an
agreement in prineiple to acquire 208-
store Erol’s Inc., the third-biggest
U.S. video web.

Under the agreement, Blockbuster
will acquire Springfield, Va.-based
Erol's for a package of cash, stock,
and debt assumption valued at $40
million. If completed, the deal would
increase Blockbuster’s store count to
roughly 1,700, not counting the new
stores it may open in the meantime.

Neither Blockbuster nor Erol's ex-
ecutives would comment on how the
$40 million package breaks down.

Word of the agreement sent Block-
buster’s stock up three-eighths of a
point to 225/, Nov. 19,

Reaching a definitive agreement
and closing the deal is expected to
take several months because Block-
buster intends to spin off at least
some of the Erol’s locations to its
franchisees operating in Erol's mar-
ket areas. Erol's zurrently has stores

B BY DAVE DIMARTINO

LOS ANGELES—MCA Distributing
Co. has changed its named to Uni
Distribution Co. and has expanded its
audio distribution staff by 50%. At
the same time, it has more than dou-
bled its audiocassette manufacturing
capabilities and opened two new dis-
tribution facilities.

News of these aggressive moves
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some time. They need to make deals
with the [franchisees] store by store,
market by market. As far as when
the Erol's signs come down, I don’t
know ... Not overnight.”

According to other sources, prelim-
inary plans call for Blockbuster to re-
tain ownership of approximately 30
Erol’s locations. The rest will be sold
to the various franchisees,

The purchase price of $40 million

MCA Distrib Has New Name,
Bigger Staff, More Plants

comes just a few weeks before the
new year—when Geffen and DGC
Records are set to officially join the
Uni Distribution system—and direct-
ly on the heels of the MCA Music En-
tertainment Group’s new internation-
al licensing and distribution deal with
BMG (Billboard, Nov. 24).
As of Jan. 1, 1991, labels distribut-
ed by the newly dubbed Uni will in-
(Continued on page 81)

Grammy Whammy:
Milli Vanilli Sings
The Blues (Honest)

W BY DEBORAH RUSSELL

LOS ANGELES—Rob Pilatus and
Fabrice Morvan, known to the public
as Milli Vanilli, returned their Gram-
my for best new artist of 1989 to
NARAS Nov. 20 following the revela-
tion that the duo did not sing a note
on their multiplatinum Arista debut,
“Girl, You Know It’s True.”

NARAS stripped Milli Vanilli of the
award based on falsification of the al-
bum credits. It was the first time in
33 years that the recording academy
has rescinded an award. Meanwhile,
the board of the Canadian Academy
of Recording Arts and Sciences is

(Continued on page 81)

works out to approximately $192,000
per store, somewhat lower than what
video stores have been selling for re-
cently.

Blockbuster is believed to have
paid between $225,000 and $250,000
per store for the Applause Video
chain, its most recent acquisition.

According to the Video Store mag-
azine Top 100 list of leading video
chains, to be published in December,
privately held Erol’'s will post gross
revenues of $132 million for 1990,

(Continued on page 78)

A&M Will Market
New Sting CD In
Alternative Package
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AN EXTRAORDINARY FILM BY KEVIN _
"~ AN UNFORGETTABLE SOUNDTRACK BY JOHN BARRY
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AFTER THREF GRAMMY AWARDS AND FOUR ACADEMY AWARIRS
FOR HIS WORK ON SUCH FILMS AS OUT OF AFRICA AND MIDNIGHT COWBOY,
JOHN BARRY PRESENTS HIS LATEST MASTERPIECE,
THE ORIGIMAL MOTION PICTURE SOUNDTRACK FOR DANCES WITH VWOLVES.
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JULIE GOLD’S MIDAS TOUCH

One of songwriter Julie Gold’s creations has truly gone the distance—
English, Irish, and American singers (namely Bette Midler) have record-
ed her heartwarming “From A Distance,” with chart-worthy results. Irv
Lichtman has the story in this week’s Words & Music column. Page 30

LASER DISC-USSION: TO RENT OR NOT?

There is little consensus among laserdisc manufacturers and retailers on
the advisability of rental—some think it should be encouraged to boost
the fledgling industry while others fear it would be counterproductive to
try to compete with cassette rental. Chris McGowan reports. Page 31

HMV TAKES MANHATTAN

U K. retail giant HMV has taken a shine to the Big Apple, opening its first
two U.S. superstores in the New York market. Paul Verna attended the
opening gala and returns with a complete report. Page 41

A VIEW TO A THRILL: MUSIC VIDEO MEET

Step on stage and behind the scenes at the recent Billboard Music Vid-
eo. Conference and Billboard Tanqueray Sterling Music Video Awards.
Qur photographers take you there. Pages 54, 55
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A&M Sets Sting Free Via New Package
But His New CD Will Bow In Longbox

M BY CRAIG ROSEN

LLOS ANGELES—In a move de-
signed to satisfy both retailers and
environmentalists, A&M confirmed
it will market the CD version of
Sting’s “The Soul Cages” in a new
alternative package (Billboard,
Nov. 24). But first the label will ease
initial shipment of the Jan. 22 re-
lease into retail outlets with a tradi-
tional longbox.

In place of the usual jewel box,
the 6-by-12-inch longbox will contain
a multipanel Digipak—a plastic tray
with paperboard housing that has
been used in 5-inch CD singles from
A&M, MCA, and the Warner Music
Group.

After Feb. 1, A&M will offer the
disc in a 5-by-11'/,-inch package
called the Digitrak. Developed by
New York-based AGI Inc., the new
package is basically a Digipak
opened to a two-panel height, se-
cured by plastic tracks on each side
and shrink-wrapped.

A&M Records senior VP/GM Al
Cafaro and AGI VP of sales Richard
Oppenheimer say that AGI will not
have the capability to mass-produce
the plastic tracks for the Digitrak
until after Feb. 1.

“It was our decision to go ahead
and get it out,” Cafaro says. “If
that meant that the initial shipment
needed to go in a Digipak inside a
conventional longbox, so be it.”

He also states the release could
not be delayed because Sting’s tour
begins in February. “We want the
record out,” he says. “There’s great
anticipation; the tour is booked; the
dates are fixed. So we need to be out
there and establish the record in the
marketplace to make sure these
things happen.”

The number of Sting CDs that
will be packaged in longboxes, Ca-
faro estimates, is from 200,000-

300,000 units.

“We are viewing this as another
step in a process that is going to
lead to a solution,” he adds, “which
is why we are able to do this sort of
interesting arrangement by having
it go in the longbox and a subse-
quent Digitrak release.”

The decision to package the initial
shipment of the Sting CD in long-
boxes will cost A&M ‘“‘probably an
additional $50,000-§75,000,” Cafaro
says. “If the record is as big as we
anticipate, we might have an oppor-
tunity to recoup some of that invest-
ment—but if not, we are prepared
to forgo it.”

A&M'’s announcement comes only
a week after MCA Records released
Raffi's “Evergreen Everblue” on a
jewel-box-only basis and encoun-

tered heavy resistance from retail-
ers (Billboard, Nov. 24).

Some of the same retailers who
are critical of the jewel-box-only
move by MCA and Raffi and similar
plans by Geffen for the forthcoming
Peter Gabriel release, “Shaking The
Tree: 16 Golden Greats,” were re-
lieved to hear that A&M had devel-
oped an alternative for Sting.

“I was fearing the worst,” says
Lou Fogelman, president of Los An-
geles-based Show Industries, which
operates the 82-store Music Plus
chain. “I thought they were going
to throw it out there in a sink-or-
swim-type fashion, so this is tre-
mendous news.”

Music Plus is not stocking the
Raffi disc and has no plans to carry

(Continued on page 80)

W BY EARL PAIGE
and JIM McCULLAUGH

LOS ANGELES—It’s official. Two
of the industry’s major trade
groups are becoming independent
of each other.

The 32-year-old National Assn. of
Recording Merchandisers and the
Video Software Dealers Assn,, its
younger but much larger affiliate,
confirmed the impending move in a
prepared statement issued Nov. 19.

A committee to iron out the de-
tails and timing of the transition is
just now being appointed by-the re-
spective presidents of the two
groups—Pat Moreland of NARM
and Jack Messer of VSDA. Plans

NARM, VSDA Part Ways To
Make Room For Expansion

call for the committee to comprise
three members of NARM and three
members of VSDA, headed by
More land and Messer.

Video industry pioneer Arthur |
Morowitz will serve as an interim
consultant to VSDA, while Pam
Horovitz, current executive VP of
both groups, is expected to gravi-
tate to NARM. VSDA is expected
to eventually appoint a new execu-
tive VP.

Morowitz, a founding officer of
the 8year-old VSDA who served as
its president in both 1987 and ’88, is
scheduled to be on board at VSDA's
Marlton, N.J., headquarters Mon-
day (26).

(Continued on page 78) i

MCA Lobbies GCongress On Matsushita Deal

Hopes To Allay Concerns About Japanese Takeover

B BY DON JEFFREY

NEW YORK-—While an MCA Inc.
merger with Japan’s Matsushita
Electric Industrial Co. seemed to
draw closer last week, influential po-
litical figures were lobbying mem-
bers of Congress concerned about an-
other foreign takeover of a US. en-
tertainment company.

Oscillations in MCA’s stock price
mirrored fluctuating rumors about
the merger talks. Recently, MCA
shares were trading near the yearly
high of almost $70. Then reports
from Japan saying Matsushita execu-
tives were not meeting in New York
with MCA, as had been expected,
caused the stock to fall $3 a share
amid heavy trading. But, early last
week, as new reports said negotia-
tions between the companies were in-
deed taking place, the stock shot
back up again to nearly $68.

Meanwhile, attention was turning
to Washington, D.C., where MCA lob-
byists were trying to counter con-
gressional objections that arose last
year when Japan’s Sony Corp.
bought Columbia Pictures Entertain-
ment Inc. for about $5 billion in cash
and assumption of debt. The year be-
fore that, Sony acquired CBS Rec-

ords for $2 billion.

If the MCA deal goes through, five
of the six major record companies
would have foreign parents. The oth-
er foreign owners are Thorn-EMI
PLC, Philips N.V,, Bertelsmann A.G,,
and Sony. The only major recorded-
music complex remaining U.S-owned
would be Time Warner Inc.’s music
group.

Government objections to the
MCA-Matsushita deal could be soft-
ened by the political contacts of MCA
chairman Lew Wasserman and of in-
fluential board members Robert
Strauss and Howard Baker, both of
whom held high positions in previous
U.S. administrations. And, one of the
lobbyists hired by MCA is Jody Pow-
ell, formerly a top aide to Jimmy Car-
ter.

Many politicians and media execu-
tives have expressed opposition to
laws and regulations that seem to fa-
vor acquisitions of entertainment
companies by foreign entities over
U.S. corporations. The syndication
rule, for example, prohibits television
networks from owning a share in the
shows they broadcast. That prevents
companies like CBS Inc., General
Electric Inc., and Capital Cities/ABC
Inc., owners of the three major net-

works, from making a bid for MCA,
which provides TV programming.

Although some observers had pre-

dicted that the MCA-Matsushita
merger would be wrapped up by
Thanksgiving, at press time it ap-
peared that a difference on price was
still holding up the deal. Sources
close to the companies have said
MCA is seeking $80-$90 a share, or
$7.3 billion-$8.3 billion. Matsushita is
said to be offering $75 a share, which
would amount to a $6.9 billion price
tag.
Most Wall Street analysts, howev-
er, are confident that the deal will go
through, despite the volatility in the
stock.

Besides price, another issue that
may be delaying the merger is con-
trol of MCA. Wasserman and presi-
dent Sidney Sheinberg are said to be
unwilling to give up the reins. Some
sources say that Michael Ovitz, who-
is the head of the most powerful tal-
ent agency in Hollywood and is repre-
senting Matsushita in the merger
talks, may be seeking a strong role in
a new Japanese-owned MCA.

MCA’s music group recently
formed a joint venture with Victor
Co. of Japan Ltd., which is 51%-
owned by Matsushita.
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RIAA Digs In For Labeling Battles

Group Prepares For Expected Next Wave

EBY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America, dur-
ing the lull of recesses in state legis-
latures, has been quietly laying the
groundwork to battle what it expects
to be another spate of state-mandat-
ed record-labeling bills in 1991.

The RIAA is gearing up because
legislators in Louisiana vowed to re-
introduce labeling bills, and industry
sources indicate there is a strong
probability that record-labeling legis-
lation or new sound-recording
amendments to existing obscenity
laws will be reintroduced in Pennsyl-
vania; New Jersey, Florida, Missouri,
and Arizona.

Also, a number of lawmakers in
other states have said they will once
again sponsor labeling bills this year
if they are not satisfied with volun-
tary industry efforts.

The results of recent elections did
not alter the labeling-bill forecasts,
says RIAA.

Legislators now familiar to the in-
dustry for their crusades for mandat-
ed decency may come to the fore
again, RIAA warns, as well as “new
faces” who have not overlooked the
publicity that embracing the labeling
issue brings.

In its state-by-state report, the
trade group documents not only past
legislative history and committee
member votes but the names of state
lobbyists and support groups as well
as the viewpoints, positions, staff,
and phone numbers of chairpersons

and key legislators on committees,
among other items.

Each entry also includes a full file
of state newspaper articles and edito-
rial columns pro and con on the issue.

The trade group is updating post-
election party majority shifts, if any,
and committee membership changes.

It also breaks down the states into
four tiers: those where lawmakers
are expected to reintroduce bills;

those that introduced bills last year
and have said they will look at the is-
sue again this year; those that have
not yet introduced bills but whose
legislators say they might; and those
whose lawmakers have been quiet on
the issue.

“The industry was taken off-guard
when the issue just kept growing last
year,” says Michael Cover, RIAA di-

(Continued on page 71)

WASHINGTON, D.C.—With an es-
timated $60 million in annual sales
now being lost to rampant piracy in
Thailand, the Recording Industry
Assn. of America and the Motion
Picture Export Assn. of America
filed a Section 301 trade complaint
against the government of Thailand
Nov. 15.

The filing could result in retalia-
tory action by the U.S. government.

The complaint, issued through
the International Intellectual Prop-
erty Alliance, is expected to be ac-
cepted and acted on by U.S. Trade
Representrative Carla Hills. That
will then trigger a USTR investiga-
tion.

Hills is empowered to begin retal-
iatory trade restrictions against

Trade Groups File Piracy
Complaint Against Thailand

Thailand if the investigation by the
USTR fails to change Thai policy af-
ter a one-year period.

Insiders had hoped the leverage
of recent pressure on Thailand
would have precipitated a response
before the filing.

“Thailand has copyright protec-
tion laws on the books,” says RIAA
president Jay Berman. “They just
haven’t enforced them. We were
somewhat hopeful that we’d finally
see some response before it came
down to this.”

However, until the period of fed-
eral government investigation ends,
the affected industries must endure
the results of even more months of
Thai government inaction and more

(Continued on page 71)

Berry Sees Racism In Search Of His Home
Rocker Faces Trial On Drug, Child Abuse Charges

B BY PHYLLIS STARK

NEW YORK—Rock'n’roll legend
Chuck Berry has filed a complaint
against the Missouri prosecutor who
led a search of his home during the
summer in which approximately two
grams of marijuana and more than
$120,000 in cash were seized. Follow-
ing the search, Berry was charged
with one count of felony possession
of marijuana and three felony counts

of child abuse. The latter charges
stemmed from the discovery of three
videotapes of women, allegedly mi-
nors, using the restroom in a restau-
rant that Berry owns.

The search of Berry’s home, Berry
Park in Wentzville, Mo., took place on
June 23, 1990, when Berry was out of
the country. A search warrant was is-
sued on the basis of an affidavit from
former Berry employee Vincent
Huck that claimed Berry was in-

FORT LAUDERDALE, Fla—Lo-
cal retailer Charles Freeman, con-
victed last month on obscenity
charges, was denied a request for a
new trial here Nov. 16.

Freeman was found guilty Oct. 3
of peddling obscenity for selling a
copy of 2 Live Crew’s “As Nasty As
They Wanna Be” to an undercover
Broward County deputy.

Conviction for the misdemeanor
count carries a possible $1,000 fine
and a year in jail. Freeman is ex-
pected to be sentenced within the
next two weeks.

Looking dejected but sounding
defiant, Freeman emerged from the
county courtroom declaring he was
not concerned about the sentencing.
“I still say that 90% of the Ameri-

GConvicted Retailer Freeman
Denied Request For New Trial

can people are behind me,” he said.

Defense attorney Bruce Rogow
said he was “disappointed, but not
surprised” by the latest decision
handed out by Broward County
Judge Paul Backman. Rogow said
he planned to file an appeal, adding
he “was confident of the outcome.”

Rogow argued that Freeman
should be tried anew because Back-
man told jurors to disregard testi-
mony from Freeman's expert wit-
nesses.

“That went to the heart of our
case,” Rogow said, ‘“because our
case was solely expert testimony.
The judge respects the jury’s ver-
dict—as well he should—except in
this case, telling the jury in the end

(Continued on page 71)

volved in “cocaine trafficking” and
that he smuggled cocaine in his gui-
tar case. No cocaine was found in the
search.

No trial date has been set for the
charges against Berry.

Berry’s complaint of prosecutorial
misconduct against St. Charles, Mo.,
prosecutor William Hannah seeks
compensatory damages in the
amount of $500,000, punitive dam-
ages in the amount of $100,000, a
temporary restraining order, and in-
junctions against further prosecu-
tion.

The complaint alleges that the
search of Berry’s home and his sub-
sequent prosecution were racially
motivated. The racial charges stem
from a comment that former Berry
employee Theresa Schmidt claims to
have overheard while she was being
questioned by assistant prosecuting
attorney John Zimmerman about
Berry. Schmidt says Zimmerman
stated that “one way or another, we
are going to get that nigger.”
Schmidt believes Zimmerman was re-
ferring to Berry.

The complaint further alleges that
Hannah, who lost his bid for re-elec-
tion as county prosecutor earlier this
month, had attempted to extort a
“campaign contribution” from one of
Berry’s attorneys, Wayne Schoen-
berg. In an affidavit filed in district
court last month, Schoenberg says
that during a telephone conversation
Hannah implied that a “contribution”
would secure “favorable treatment
for my client, Mr. Berry, in the crimi-

(Continued on page 71)

Gold “Water.” Atco executives present recording group Bad Company with a gold
plaque for the group’s current album, “Holy Water.” Shown in front row, from left,
are Steve Kleinberg, VP of marketing, Atco; Matt Pollack, national album director,
Atco; Rick Totoian, director of promotion, ESP Management; and Mark Snider,
national video and new music director, Atco. Shown in back row, from left, are Ted
Green, executive VP/administration and operation, Atco; Jody Ryan, former
national promotion manager, Atco; Harry Palmer, executive VP/GM, Atco; Derek
Shulman, president, Atco; Phil Carson, manager, Bad Company; Simon Kirke, Bad
Company; Craig Lambert, VP of promotion, Atco; Brian Howe, Bad Company; Jim
Coffman, director of marketing, Atco; Barbara Skydel, executive VP, Premier Talent
Agency; and Jim Koplik, president, Metropolitan Entertainment.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Arista Records names Diane Gentile national director of
video/national rock promotion in New York, Jordan Katz associate region-
al marketing director/East Coast in New York, Allen Butler senior direc-
tor of national promotion and artist development in Nashville, Mike Dun-
gan national director of marketing and sales in Nashville, Russell Sicklick
director of packaging liner copy and credits in New York, Dana Renert co-
manager of production, and Ramona Simmons manager of office services
in Nashville. They were, respectively, associate director of rock promotion;
regional marketing director/East Coast; director of national country pro-
motion; Midwest regional marketing director; and manager of liner credits
and copy for the company. Renert was account executive at Shorewood
Packaging, and Simmons was executive assistant for the company.
Atlantic Records in New York names Stan Silk senior director of produc-
tion and Michael Resnick senior director of business administration. They
were, respectively, director of production, and director of royalties for the

WARNOCK

GENTILE SILK GERSON
company.

Mary Hamilton is named director of creative services for RCA Records
in Nashville. She was art director for the company.

Barbara Warnock is named director of print media for CBS Records in
New York. She was assistant to the director of print media at the label.

Dana Keil is named associate director, national secondary promotion, for
Columbia Records in New York. She was promotion manager, secondary
markets, for the company.

PolyGram names Lynne Lubash manager of publicity in New York,
Marty Maidenberg manager of publicity in New York, and Susan Deneau
publicist in Los Angeles. Lubash and Maidenberg were publicists for the
company, and Deneau was director of publicity for Cyprus Records.

Chameleon Music Group in Hawthorne, Calif., names Angela Lang manag-
er of media and artist relations and Dave Resnik manager of A&R. They
were, respectively, media coordinator for the label, and musician/producer.

PUBLISHING. Stanley H. Schneider is named VP of legal and business affairs
for BMG Music Publishing. He was senior counsel in charge of legal and busi-
ness affairs for the company.

Jody Gerson is named VP/GM of West Coast creative operations for EMI
Music Publishing in Los Angeles. She was VP of creative operations for the
company.

ASCAP in Chicago names Debra Cain director of member relations/Mid-
west and George Sarikos senior membership representative. They were, re-
spectively, associate director of member relations for the society, and enter-
tainment attorney.

RELATED FIELDS. Tom Hunter is named VP of international programming for
MTV: Music Television in New York. He was VP of music programming for
the company.

Jeb Brien is named VP of production for CBS Music Video Enterprises in
New York. He was an independent director of music videos.

Teresa George is named coordinator of public information for the Country
Music Assn. She continues as editor of CMA’s monthly magazine, Close Up, in
addition to her new duties.
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The Decade Elton Emerged . . .
The Decade McCariney Got His
Wings . . . The Decade The Bee
Gees Caught “Night Fever”. ..
And So Much More!

THE 70s: “HOT”’-TER THAN YOU MIGHT
REMEMBER

Billboard Hot 100 Charts - The Seventies traces the
course of a chart decade that was mare diverse and
dynamic than mest people recall,

Because as explosive and exciting as the 60s were, the
70s had plenty of great Pop music ard “Hot" chart
action, too.

Like ongoing chart successes by superstars and super-
groups such as Neil Diamond, Elvis Presley, Stevie
Wonder and The Rolling Stones . . . the burgeoning solo
careers of john, Paul, George and Ringo, along wi
Elton John, Rod Stewart, Paul Simon, Eric Clapton and
Diana Ross. . . the budding careers of major artists such
as Bruce Springsteen and Prince . . . the explosion of
dance music with Donna Summer, the Bee Gees and the
disco craze . . . combined with a varied mix of consis-
tently charted major artists — Chicago, Billy Joel, Fleet-
wood Mac, Linda Ronstadt and The Eagles, just to men-
tion a few.

The ten-year span also included Michael Jacksen's
formative years with The Jackson 5. . . the emergence of
hard rock, driven by groups such as Grand Funk and
Deep Purple . . . the mellow, easy-listening sounds of
Barry Manilow, Helen Reddy and the Carpenters. . .and
heavy Soul infusions by James Brown, Aretha Frenklin
and Marvin Gaye.

THE CHART ENTHUSIAST'S DREAM BOOK

Remember, unlike other Record Research books, Bill-
board Hot 100 Charts - The Seventies is not a compi-
lation or condensation of chart data and statistics.

This is a complete collection of 520 actual, mint-
condition “Hot 100" charts in their entirety, repro-
duced in black-and-white at about 70% of their
original size and each displaying an invaluable wealth
of information on every charted title.

The “Hot 109" of the 70s was the first to list the
name of each song's writer, and it continued the
tradition of showing the producer’s name along
with both the original and the distributing labels. in
addition, a complete A-Z Index at the bottom of
each chartlisted the publisher and licensee for every
charted title — useful data for musicindustry profes-
sionals in particular.

In all, you'll find over 5,300 titles on the 520 charts, oll
on display in a handy, easy-to-use volume that's hand-
somely bound in a deluxe hardcover.
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U.K. Gov’'t Questions CD Pricing

But Agency Denies Probe Of Profiteering

W BY JEFF CLARK-MEADS

LONDON—The U.K. government’s
Office of Fair Trading has asked six
record companies here for an expla-
nation of compact disc prices,

However, newspaper reports of an
investigation into profiteering are be-
ing played down by both government
officials and record companies.

A Sunday newspaper here report-
ed that the OFT was taking the long-
running public row about CD costs a

stage further by probing into allega-
tions of excessive margins.

However, a spokesman for the
OFT says this is definitely not the
case. He says all that has been done
is that the record companies have
been asked to supply a breakdown of
CD costs and profits.

“The word ‘investigation’ is too
strong,” he states. “High prices as
such is not something we can do any-
thing about. We become concerned
only if somebody is keeping prices

Stein, Warner Bros. Reach
Agreement On New Gontract

B BY THOM DUFFY

NEW YORK—Warner Bros. Rec-
ords has negotiated a new contract
with Sire Records founder and presi-
dent Seymour Stein after filing—and
then withdrawing—a federal court
suit claiming Stein threatened to
jump to an unnamed rival label.
Citing Stein’s discovery of artists
such as Madonna, the suit filed in
U.S. District Court in New York
states he “possesses unique and ex-
traordinary talents in discovering
new performing artists and new mu-
sical trends in the record industry.
His defection would cause irrepara-

ble injury to Warner.”

The Sire roster also includes the B-
52’s, the Cult, Depeche Mode, Ice-T,
the Pretenders, the Replacements,
and Talking Heads.

The suit was not served on Stein
and was subsequently withdrawn be-
cause a new pact was reached by
Warner Bros. and Stein, according to
the company. “We are very pleased
with the outcome and from every-
thing I know from my personal con-
versations with Seymour, he is
pleased,” says Time Warner execu-
tive VP Robert Morgado, head of the
Warner Music Group. Neither side

(Continued on page 80)

ASGAP, Gonvention Groups
Agree To Licensing Terms

®BY BiLL HOLLAND

WASHINGTON—ASCAP has an-
nounced an agreement with the
American Society of Assn. Execu-~
tives and other convention groups on
a license arrangement for sponsors
of trade shows, expositions, and'simi-
lar events. Estimates are that such li-
censes will bring ASCAP members
millions of doHars in new royalty fees
each year.

ASCAP officials say that the con-
tracts are “already in the mail” and
will be effective Jan. 1.

The other organizations to sign.the,
ASCAP agreement were Meeting
Planners International, the Profes-

sional Convention Management
Assn., and the Religious Convention
Management Assn.

In the past, many organizations
holding conventions or trade meet-
ings weré unaware that copyright
law requires payment for music used:
at such events and never contacted
performing-rights societies.

The groups that had signecd
ASCAP licenses will have the monies
they paid to ASCAP applied to the
new license, according to the agree-
ment.

The new license agreement follows
months of negotiations and was actu-
ally signed earlier this month.

(Continued on page 80)

Paul Simon To Hit The Road

World Tour Will Review His Career

NEW YORK—Pauk Simon’s world
tour, slated to begin in January, will
offer a retrospective of his career as
well as promote his hit Warner Bros.
album, “The Rhythm Of The Saints.”
The tour will be promoted by the
BCL Group and produced by the Ras-
coff/Zysblatt Organization, the team
behind the record-breaking Rolling
Stones world tour.

“This tour will include material
from the Simon & Garfunkel days all
the way up to ‘The Rhythm Of The
Saints,’ ”” says Simon. He announced
the tour Nov. 15 on the soundstage of
“Saturday Night Live” two days be-
fore appearing on the show and after
a brief performance with his new 17-
piece touring band.

“It’s really the first time that I'm
working with a band as large in num-
ber and as variedsin musicianship and
cultural background,” says Simon of
his touring group, which. will include
saxophonist Michael Brecker, drum-
mer Steve Gadd, and pianist Richard
Tee, as well as a complement of ac-
companists from South Africa, Cam-
eroon, and Brazil.

Dubbed the “Born At The Right
Time Tour,” the concert swing will
open Jan. 4 in Tacoma, Wash., and in-
clude arenas in 41 North American
cities onits first leg. Tickets for the
first 15 U.S. dates, including the
Great Western Forum in Los Ange-
les Jan. 23, will go on sale in the com-

(Continued on page 80)

high by artificial means.

“The fact that we have written to
several record companies suggests
that we don’t think a cartel is being
operated.

“We're not singling out compact
discs as a special case. Yesterday we
were looking at electric shavers,
which all seem to appear in the shops
for about the same price.”

For its part, the British Phono-
graphic Industry is becoming exas-
perated by the continuing public de-
bate over CDs. It is still smarting
from an attack by the Consumers’
Assn.—the body that alerted the
OFT—and is unhappy about what it

(Continued on page 80)

‘Baby’ Is Born. Whitney Houston and her producers celebrate the completion
of her third album, “I'm Your Baby Tonight,” which was released Nov. 6. Shown,
from left, are Stevie Wonder; Babyface; Houston; L.A. Reid; Narada Michael
Walden; and Clive Davis, president of Arista and executive producer of “I'm
Your Baby Tonight.”

WHITNEY HOUSTON lands her eighth No. 1 sin-
gle on the Hot 100 with “I’'m Your Baby Tonight,”
which puts her in a tie with Madonna as the female
soloist with the most No. 1 hits in pop history. And
Houston’s album of the same name vaults from No.
- 22 to No. 5in its second week on the Top Pop Albums
chart. It’s one of the four fastest-rising albums of
1990. New Kids On The Block's “Step By Step” was
No. 1 after two weeks; Madonna’s “I’m Breathless”
was No. 3 and George Michael’s “Listen Without

Houston’s ‘Bahy’ Bounces To The Top;
Gountry Discs Glimb The Pop Ladder

“I’'m Your Baby To-
night’’ is, amazingly,
the first No. 1 pop hit
for ace writer/produc-
ers L.A. Reid & Baby-
face, who have amassed
17 No. 1 hits on the Hot
R&B Singles chart since

Prejudice Vol. 1"’ also

was No. 5.
kS ————Ea ]
ESrs T ST

June 1987. The smash

reaches No. 1 by dis-
lodging the latest single
by Mariah Carey, who exploded this year amid a
raft of comparisons to Houston.
The good news on Houston’s album and single
couldn’t come at a better time for Arista Records. It
- may deflect some attention away from the Milli
Vanilli fiasco—the music industry’s answer to the
Alaska oil spill.

TWO COUNTRY albums are listed in the top 20 on
the pop albums chart for the first time in more than
seven years. Garth Brooks’ “No Fences” dips from
No. 16 to No. 17, while Clint Black’s ‘“Put Yourself
In My Shoes” vaults from No. 48 to No. 18 in its sec-
ond week. It’s the first time that two country artists
have appeared in the top 20 since April 1983, when
Alabama scored with “The Closer You Get ..."” and
Kenny Rogers weighed in with “We’ve Got To-
night.”

Black’s album has already surpassed the No. 31
peak of his previous release, “Killin” Time.” It’s the
first country album to reach the top 20 on the pop
chart in just two weeks since the Dolly Parton/Lin-
da Ronstadt/Emmylou Harris collaboration,
“Trio,” in 1987.

FAST FACTS: Madonna’s “The Immaculate Collec-
tion” is the top new entry on the pop albums chart at
No. 32. It’s the first greatest-hits set by the artist
who has dominated and defined pop radio in the sev-
en years since she burst to stardom with “Holiday.”

Guy’s sophomore album, ‘“The Future,” bows at
No. 50. The group, fronted by ace producer Teddy
Riley, reached No. 27 in 1988 with its eponymous de-
but album.

Phil Collins’ ““‘Serious Hits . . . Live!” vaults from
No. 49 to No. 23 in its second week . . . Another hot
live album, Paul McCartney’s “Tripping The Live
Fantastie,” leaps from No. 52 to No. 26. The set is

by Paul Grein

almost certain to surpass the No. 21 peak of McCart-
ney’s acclaimed 1989 studio album, “Flowers In The
Dirt.”

The second-week jumps are also impressive on
Steve Winwood’s ‘‘Refugees Of The Heart,” which
leaps from No. 57 to No. 28, and the Scorpions’
“Crazy World,” which surges from No. 56 to No. 29.

Tesla’s third album, “Five Man Acoustical Jam,”
debuts at No. 74. The title of the live, acoustic album
is a tip of the hat to the Five Man Electrical Band,

- whose 1971 smash,
“Signs,” is one of five
oldies covered on the al-
bum. Tesla’s 1989 al-
bum, “The Great Radio
Controversy,” reached
the top 20.

Debbie Gibson’s third
album, ‘““Anything Is
Possible,” opens at No.
87. Gibson's second al-
bum, “Electric Youth,”
logged five weeks at No.
1... Fellow teen hotshots New Kids On The Block
have four albums on this week’s chart—more than
any other act. In second place with three: Mann-
heim Steamroller.

Barry Manilow’s “Because It’s Christmas’ bows
at No. 113. It’s the first Christmas album by the art-
ist, whose “It’s Just Another New Year’s Eve” was
one of the few holiday standards to emerge in the
"70s.

UB40’s remake of “The Way You Do The Things
You Do” jumps to No. 8 on the Hot 100, enabling the
Jobete standard to finally crack the top 10—more
than 26 years after it was introduced by the Temp-
tations. The Motown group’s original version
peaked at No. 11.

Keith Sweat’s “I’ll Give All My Love To You,” the
title track from his second album, is the top new en-
try on the Hot 100 at No. 54. ““Make You Sweat,” the
album’s first single, peaked at No. 14, but the fol-
low-up, “Merry Go Round,” didn’t even enter the
pop chart.

Too Short’s “The Ghetto’’ vaults from No. 86 to
No. 59 in its third week on the Hot 100. The rapper’s
X-rated “Short Dog’s In The House” album cracked
the top 20 on the pop chart in October.

WE GET LETTERS: Rich Appel of CBS-TV in New
York notes that two singles in last week’s top 10 on
the Hot 100 mention rock icons. Deee-Lite’s
“Groove Is In The Heart” cites Jimi Hendrix; Can-
dyman’s “Knockin’ Boots” salutes James Brown.

William Simpson of Los Angeles notes that M.C.
Hammer's “Pray” includes approximately 175 repe-
titions of its title—more than any other hit in memo-
ry. At the other extreme, the title is never men-
tioned in the Righteous Brothers’ recent top 20 hit,
“Unchained Melody.”

6
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Retail Absorbs Rising Tide Of Country Hits

B BY DEBBIE HOLLEY
and EDWARD MORRIS

NASHVILLE—There are more than
twice as many frontline country al-
bums on the market in the second
half of this year as there were in the
same period last year. But does more
equal too much? Label leaders con-
sider the question academic, since the
product is out there and has to be
dealt with. But some of them also
contend that the high quality of the
product, and the opportunity to ex-
pose it via video as well as radio, is
broadening the market for country
records.

While country radio programmers
say their playlists have stretched
about as far as they can go (see sto-
ry, page 1), retailers aren’t yet sound-

"Tis The Season
For Newer Acts,
Dance Artists

B BY LARRY FLICK

NEW YORK—After a three-
month deluge of releases from
platinum-level artists, major la-
bels are ending 1990 by issuing ti-
tles that emphasize new and de-
veloping acts—with a few great-
est-hits sets tossed in for last-
minute holiday retail action.

Atlantic is betting heavily on
“River Of Love,” the second al-
bum by David Foster. Most noted
for his work as the producer and
songwriter of pop/AC hits for
artists including Chicago and
Barbra Streisand, Foster has en-
listed the vocal aid of Bryan Ad-
ams, Loverboy’s Mike Reno, and
Natalie Cole for this set, due Dec.
5. Cole is featured on the set’s
first single, “Grown-Up Christ-
mas List,” which will be serviced
to radio Wednesday (28).

Miami-based pop/freestyle act
Will To Power returns Dec. 4 on
Epic, after a two-year absence,
with ““Journey Home.”” The
group’s last self-titled effort
spawned three No. 1 dance hits
and the Hot 100 smash “Baby I
Love Your Way/Freebird.” Now
fronted by singer Erin Michaels,
the group is making early radio
inroads with an R&B ballad ren-
dition of the 10cc nugget “I'm
Not In Love.”

On the greatest-hits front,
compilations are coming from
Geffen’s Peter Gabriel, “Shaking
The Tree: 16 Golden Greats’
(Dec. 4); Warner/Slash act the
Blasters, “The Blasters Collec-
tion” (Dec. 11); and Epic’s the Ro-
mantics, “What I Like About
You” (Dec. 4).

Madonna fans will be treated
to “The Royal Box,” a special-edi-
tion package being issued Dec. 4.
It includes the recently issued
“Immaculate Collection” and her
forthcoming video compilation.

In a season filled with boxed
retrospectives, this month’s entry
is “The Original Singles,” by
Hank Williams Sr., due Dec. 4 on
Mercury. The set spans the entire
career of the legendary country

(Continued on page 81)

ing the alarm. If a title is a hit, they
say, there’s always bin space for it.

According to a Billboard survey,
the major country labels will have re-
leased 79 frontline albums between
July 1 and Dec. 31 of this year. Dur-
ing the same period in 1989, the total
was 38 albums.

Capitol Records—which absorbed
the Universal roster and also formed
an alliance with SBK Productions—
will account for most of the increase,
rolling out 24 albums in the second
half of the year. Other new titles
have come from the newer country
majors: Arista, Curb, and Atlantic.

Supporting the notion that the
market is congenial to more country
music is the fact that new acts such
as Garth Brooks, Clint Black, and the
Kentucky Headhunters all went plat-
inum-plus on their first albums. And
first-timers Alan Jackson, Travis
Tritt, and Lorrie Morgan are well
past gold. Some observers contend
that these acts are attracting youn-
ger buyers who would normally steer
clear of country releases.

Billboard’s current Top Country
Albums chart seems to confirm that
retail is open to a lot of new product.
Besides the megaselling stars listed
above, the chart lists high-ranking
entries by Mark Chesnutt (No. 15)
and Joe Diffie (No. 39), both of whom
have just come off their first singles;
Texas Tornados (No. 34), who have
had virtually no singles success; and
developing artists Doug Stone (No.
29) and Carlene Carter (No. 27).

Jim Powers, VP of sales for Hand-
leman, Troy, Mich., speculates that
country labels may have pounced on
the softness in the pop-music market
to unleash new titles. “There’s no
problem [at retail],” he says. “As
long as they’re meaningful releases.

Sometimes they break artists who
aren’t ready for us yet. .. If it's good
for me, [ buy it.”

He says he wasn’t aware that
there was a substantial increase in
country offerings.

The reaction is the same at Wax-
Works, with its chain of 131 Disc
Jockey stores. “We're certainly not
feeling any crunch,” reports head
buyer Harold Guilfoil. “I think the
biggest problem we're finding is de-
ciding if every new title that comes
out is a title that needs to be brought
in right away.”

‘Whateuver the
demand is, that’s
what we’ll make

the room for’

But, he says, he can recall few
country titles lately that have sold be-
low expectations. Those that have, he
says, were “passed around to [our]
better country stores.”

Disc Jockey bin space is not limited
by musical category, he says. “If [a
release] warrants it, we'll try to make
it work for us. We want to be prod-
uct-sensitive. We want to be as in-
volved in the labels’ works as they
are.”

John Rose, music buyer for West-
ern Merchandisers, Amarillo, Texas,
also finds nothing to complain about.
He says the remarkable sales success
of Brooks and other country artists
has broadened the market: “And as
in most marketplaces, whatever the
demand is, that’s what we’ll make
room for.”

“Retail has absorbed all of this [in-

creased flow of product],” contends
Joe Mansfield, Capitol/Nashville’s
VP of marketing and sales, “and
we've done very well. Just look at the
charts. Look at the pop charts as well
as country.” He says that Brooks’
second album, “No Fences,” for ex-
ample, is outselling all but four other
titles in the CEMA distribution pipe-
line, and he notes that “CEMA re-
cently had eight of the top 10 [al-
bums] on the Billboard pop charts.”

A WORD OF CAUTION

RCA, which has five albums out in
the second half, will continue to be
cautious in releasing product, accord-
ing to label chief Jack Weston. Each
album, he explains, is usually mined
for five singles, a practice that means
there is normally a gap of a year and
a half between albums for an RCA
act.

“I don’t think the strategy of put-
ting more product out and thinking
that you're going to get more
through the door is a strategy that
works,” Weston observes. “I think
there is a finite number of spaces on
the radio for pieces of product and a
finite number of spaces in the
stores.” Still, he adds, “I think this is
a hit-driven business.” And, he main-
tains, the increase in releases “isn’t
going to stop the hits from getting
through.”

“Do we have too many records out
there?” Warner Bros.” Nick Hunter
asks rhetorically. “No, I don’t think
we do. What it really boils down to in
the long run is ‘May the best record
win.” I'm more worried about my
stuff and less about what somebody
else is doing.”

He agrees that it would be ideal for
a label to schedule its releases—par-

(Continued on page 81)

Country Label “
16th Avenue
Shuts Down

NASHVILLE—After 3!/, years
in operation, 16th Avenue Records
has closed its doors. At the time of
its shutdown, the label’s roster
consisted of Charley Pride, Can-
yon, John Conlee, Dianne Davis,
Donny Kees, and Randy Van-
Warmer.

Jerry Bradley, who served as
16th Avenue’s president, will con-
tinue to serve as GM of the suc-
cessful Opryland Musie Group, of
which the label was a division.
Opryland Music’s publishing arm
includes the venerable Acuff-
Rose catalogs and currently num-
bers MCA artist Skip Ewing and
RCA artist Aaron Tippin among
its writers.

Seven people lost their jobs in
the closing, including B.J. McEl-
wee, marketing and promotions
director; Johnny Mitchell, regional
promotions manager; Bart Al-
mand, promotions coordinator;
Dawn Gardenhour, McElwee's
secretary; and three regional
reps.

A press release announcing the
record company’s demise blamed
a lack of “the sustained radio suc-
cess essential to building and sup-
porting a label.” 16th Avenue re-
cently consummated a distribu-
tion deal with Curb. Prior to that,
its product had been distributed
by CEMA. Although it continued
to release singles and music vid-
€os, 16th Avenue did not place any
albums on the market in 1990.

EDWARD MORRIS

Mass Merchants Stocking All-Star Christmas Gift’

B BY TRUDI MILLER

NEW YORK—An all-star Christ-
mas benefit album is bypassing
record retailers and is instead be-
ing sold via mass merchants.

The album, titled “The Christ-
mas Album—A Gift Of Love,” fea-
tures such artists as Dionne War-
wick, Barry Manilow, Kenny Rog-
ers, Mick Fleetwood, and Belinda
Carlisle performing Christmas
standards. It was released Nov. 20
by Children’s Records, a division
of the San Diego Children’s Hospi-

tal Foundation. Proceeds will go to
children’s hospitals across the
country, says Children’s Hospital
media relations coordinator Mark
Morelli.

In the San Diego area, the album
is being carried by 7-Eleven stores,
a flower shop chain called Nurs-
eryland, Dean’s Photo, PostalAn-
nex +, the Pure Silver jewelry
store, and participating Star Sys-
tem Inc. member banks—but no
music retailers, says Morelli.

“It’s not our intention to com-
pete with other product,” says

High Achiever. Handleman Co. chairman David Handleman receives B'nai
B'rith’s highest honor, the Lifetime Achievement Award in Human Relations, at a
recent ceremony at New York's Marriott Marquis. Shown, from left, are the Hon.
Thomas Pickering, ambassador to the United Nations; Mickey Granberg, co-
chairman of the event; Handleman; Cy Leslie, co-chairman of the event; and
Walter Yetnikoff, honorary chairman of the event.

Morelli. “If you walk into a 7-Elev-
en, you see the red and green dis-
play [for the album]—it just blasts
at you from the counter. If it was
in a record shop, it would be lost
among a lot of very good records. I
believe we have a very successful
strategy in marketing the album in
a nontraditional way.”

Although the album is not being
targeted at music retailers, such
retailers are not barred from car-
rying it; each participating hospi-
tal has been sent a shipment of the
album and is marketing it individ-

ually. But as in San Diego, the hos-
pitals all seem to be going the
mass-merchant route. ‘I don’t
know of any music retailer that’s
carrying it, and we haven’t gotten
any inquiries” from music retail-
ers, says Morelli.

The album retails for $12.95 on
CD and $8.95 on cassette; it is not
available on vinyl, says Morelli.
Consumers can order the album by
calling 800-678-9225.

Along with in-store displays,
Morelli is promoting the album via

(Continued on page 78)

Publisher Says Winwood Song
Really A ‘Roadrunner’ Ripoff

B BY CHRIS MORRIS

LOS ANGELES—Stone Agate Mu-
sie, a division of Jobete Music Co.,
has filed a suit in federal court here,
claiming that Steve Winwood’s 1988
hit, “Roll With It,” infringes on the
copyright of “(I'm A) Roadrunner,” a
1966 R&B and pop hit for Junior
Walker & the All Stars.

The suit, filed Nov. 19, names Win-
wood, who also co-authored “Roll
With It”; co-writer Will Jennings;
publishers F.S. Music Limited, Willin’
David Musie, and Blue Sky Rider
Songs; publishing administrator
Warner-Tamerlane Publishing Corp.;

Virgin Records America and its Brit-
ish parent, Virgin Records Ltd.; and
distributors WEA and Atlantic Rec-
ords.

The suit seeks unspecified mone-
tary damages, the destruction of all
copies of the Winwood recording, an
injunction against further sale or ex-
ploitation of the song, and an ac-
counting and payment of all profits
from the sale of “Roll With [t.”

According to the suit, the Brian
Holland/Lamont Dozier/Eddie Hol-
land composition “Roadrunner” was
registered for copyright in April
1965. The following year, saxophonist

(Continued on page 80)
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COMMENTARY Il

Big Egos Don’t Help Label Executives

THIS INDUSTRY IS ABOUT MUSIC

EBY JAC HOLZMAN

Before the advent of the longplay-
ing record and the modern music
business, the wide availability of
music that was universal in nature
and transcended borders was a rar-
ity. Only classical music was perva-
sive. Yet today, an American or En-
glish or Spanish artist can be heard,
appreciated, and loved throughout
the world. Our collective ability to
provide a conduit for artistic expres-
sions of many cultures has brought
the world peacefully closer. The
Voices of Bulgaria are more than
folk icons in their country; they are
an expression of the soul of a people
that touches Americans with an es-
sence that is so eloquent that it
transcends language.

Likewise, the energetic, free, exu-
berant spirit of American life has,
over the past 20 years, communicat-
ed itself to people everywhere, but
nowhere has it been more noticeable
than in Eastern Europe and the So-
viet Union. The democratization of
those countries, the breaking down
of the Berlin Wall, the yearning for
freedom and the desperate need for
the human spirit to soar is directly
connected to the artistic and cre-
ative feeling expressed within the
spirit of American music.

American music, American cul-
ture, and the American values of
creative and artistic freedom are on
the ascendancy everywhere—ex-
cept, perhaps, at home, where a fed-
eral judge and ambitious district at-
torneys have sought to restrict on
record and in live performance what
we routinely see on cable television.
If it’s not your taste, you have the
freedom to turn it off, but no one
else should be accorded the right to
do that for you.

For the first time, I have seen us
act as an industry. Even though the
agenda of no two record companies
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FREEDOM IN DANGER

The recent Billboard editorial
about the 2 Live Crew case and
“obscenity” in general makes im-
portant points. Once again, we see
how impossible it is to establish
“local community standards’ that
restrict expression without those
restrictions being subjective, irra-
tional, and unpredictable. And,
once again, we see the federal gov-
ernment ‘“forum shopping” for a
conservative place that could set
standards for us all. No wonder, as
even the Meese Commission con-
ceded, that most constitutional
scholars think present obscenity
law is wrong.

There is a new and worse wrin-
kle now. The special obscenity unit
of the Justice Department (talk
about misspent taxpayer money!)
has begun bringing multiple prose-
cutions against mail-order compa-
nies in several different places at
once. A business can try to defend
itself against enormous defense

is the same, we are beginning to un-
derstand what our obligations and
responsibilities are. The power of
rock’n’roll has always been rooted
in its unrestricted expression, which
we, as the children of the Constitu-
tion, are required to build, protect,
and serve. The Constitution also
protects our right not to issue an al-
bum, to exercise our personal taste
and judgment in a way consistent

were more important than the mu-
sic. Two of them are quite accurate-
ly chronicled in Fredric Dannen’s
book, “Hit Men.”

What was so disturbing about “Hit
Men” was that the portraits of the
two former heads of CBS were pretty
much right on. These men awarded
themselves emperor status, their
egos embellished by personal promo-
tion men and, in one case, an intimi-

‘Consistency and

generally rewarded’

Jac Holzman, the founder of Elektra, is
chief technologist of Time Warner Inc. and
owns Cinema Products in Los Angeles.

integrity of
purpose is

with our own integrity. Then it be-
comes the responsibility of the non-
issuing label to do as David Geffen
did—give the artists their release
and let them find another outlet.
The right to say “yes” or “no” ex-
tends to every one of us, but it car-
ries special weight in the decision-
making corridors of the record com-
panies.

I have been blessed to watch the
record industry grow both in size
and influence, from the days of 78s
and cactus needles through to CDs,
DATS, laserdiscs, and soon, digital
compact cassettes. To me, one of the
most discomfiting yet interesting
phenomena of the '80s (one that par-
allels the rise of the leveraged
buyout and Wall Street excesses)
was the emergence of the big ego—
record executives who thought they

dating style. To what purpose? It cer-
tainly didn’t help the music. They
came to publicly overshadow the re-
sponsible, consistent “midwives”
who loved, nurtured, and helped
bring the music forth—Mo Ostin,
Lenny Waronker, Bruce Lundvall,
Bob Krasnow, Seymour Stein, Herb
Alpert, Jerry Moss, Bhaskar Menon,
Chris Blackwell, and Richard Bran-
son, plus the lesser-known heads of
smaller independents trying to be
heard above the money and the noise
of their boisterous brothers.

Joe Smith, in his book “Off The
Record,” wove a quilt of stories of
some of our industry’s best and most
interesting people. “Hit Men” concen-
trated on our more venal practices,
the men who encouraged them and
took advantage of the power of their
position to promote those practices to

the disadvantage of everyone. There
were very few heroes in “Hit Men,”
but unfortunately, that is what the
public now thinks of us, and that is a
damned shame!

Yet, I remain an optimist. The ever-
wider availability of affordable re-
cording equipment of high quality
has again given smaller independent
companies and garage musicians the
chance to record themselves and to
create regional, independent compa-
nies consistent with their own taste
and sense of mission.

That was also the case 40 years
ago, when I founded Elektra Rec-
ords. At the time, I was a 19-year-old
student at St. John’s College in An-
napolis, Md., with a passion for mu-
sic. The opportunities afforded by
CBS’ development of the LP and the
introduction of low-cost, professional
portable tape recorders combined to
provide me the chance to pursue my
dream and birth a label.

From the advent of the LP in 1948
until the business began to “settle in”
in the early '60s, nearly a thousand
record companies were formed. From
those earliest days, only two signifi-
cant labels have survived as continu-
ing, contributing, vital entities—
Elektra and Atlantic. Only Atlantic
still receives guidance from its found-
ing creator.

Today’s industry was fed and fu-
eled by companies that were at one
time independent. Its future will be
ignited by those companies that think
and act with the vision of the indepen-
dent, pulsating with vitality, passion,
and an urge to communicate. I was
one of them once, and I recall the
pain and the pride, the slim resources
and the burning desire for excellence
at all costs. I also know that consis-
tency and integrity of purpose is gen-
erally rewarded and that there is only
one constant—the music. That is all
there is, and we lose sight of it at our
peril.

costs or can simply go out of busi-
ness—forget niceties like a trial.
(The head of the unit says that peo-
ple who deal in obscenity can give
up First Amendment rights.)

The right to read, to see and lis-
ten, and to think freely is a basic
value in every community. We've
all got to do more to let policy-mak-
ers know that “Freedom Is Not A
Dirty Word.” The National Coali-
tion Against Censorship has devel-
oped a leaflet with this title to help
the entertainment and communica-
tion communities alert their cus-
tomers to their endangered rights.

Leanne Katz

Executive Director

National Coalition Against Censorship
New York

FAST GEMA FACTS

In a recent story titled “GEMA
Prez Sees East German Bonanza”
(Billboard, Oct. 6), it was stated
that I, as chairman then of GEMA,
had granted Budde Musikverlage
a loan of 10 million marks ($6 mil-
lion) as a means of recruiting Gior-
gio Moroder and Michael Masser
as GEMA members. This is incor-
rect.

The situation, in fact, is that Jas-
tian Music Inc. of Los Angeles, a
100% subsidiary of Rolf Budde Mu-
sikverlage in Berlin, obtained,
solely as transferee of the copy-
rights of Moroder, an advance pay-
ment of $3 million against antici-
pated royalties.

Prof. Dr. Erich Schuize
Former Chairman, GEMA
Grunwald, Germany

WHERE DID THE SINGLES 60?7

If the record companies insist on
deleting the vinyl format, the-least
they could do is be consistent in
the conversion process from vinyl
to cassette singles. While there is
an abundance of rock and rhythm
& blues on cassette singles, coun-
try music is very scarce in this con-
figuration.

It is very difficult for us in retail
to explain why country music is
treated in a different manner. Our
store is located in a small southern
town, where country music is still
very much in demand.

In recent weeks, there have
been some blockbuster country
songs, including Garth Brooks’
“Friends In Low Places” and Clint

Black’s “Put Yourself In My
Shoes.” These records appeal to a
crossover audience, not just coun-
try fans, and their lack of avail-
ability is very frustrating to deal
with. The customer feels that we
are the bad guys and that we just
do not want to stock the records he
wants. In other words, that we do
not like country music.

We at Nickelodeon Music Center
are very concerned about satisfy-
ing all our customers. We hope
that our point will get across to the
record labels: Country music is
alive and well, so don’t bury it with
the vinyl 45.

Michael C. Maita
Co-manager

Nickelodeon Music Center
Brookhaven, Miss.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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YBPG Prez Taking Care Of Business

Seeks To Balance Label, Radio Influence

B BY SEAN ROSS

HOUSTON—AI “Luv” Jenkins,
the new president of the Young
Black Programmers Coalition, has
been involved with the organiza-
tion since the early '80s. But he ad-
mits that back then, “I was one of
the members who would always be
at the bar instead of at the work-
shops or meetings.

“The time came when I had to
decide whether this organization
was worth my time [and] whether
I was going to work with the orga-
nization and do something posi-
tive. When | stopped hanging out
at the bar, everybody knew I was
serious.”

When the YBPC held its annual
meeting here Nov. 16-18, there was
no question as to its new presi-
dent’s seriousness. After several
days of running with an average of
two hours sleep a night, Jenkins
says he was finally starting to
take a “certain amount of satisfac-
tion”’ in the event’s execution. ““I
had a lot of people call me and tell
me it was great. | was too close to
it to be objective.”

Jenkins became a YBPC officer
for the first time last year when he
was elected VP. He is a 20-year ra-
dio veteran who began as a gofer
in his hometown at WTLC India-
napolis before working his way up
to overnights. He has worked at
KNOK Dallas; WKXI and WOKJ
Jackson, Miss.; and WTAM Gulf-
port, La., and also with Stax art-
ists 24-Karat Black and for Malaco
Records.

Before being elected YBPC
president, Jenkins had been inter-
im president for four months fol-
lowing Lynne Haze’s departure
for RCA Records last summer.
(YBPC rules state that officers
must come from the radio side.) As
the group’s third president in as
many years, Jenkins admits that
there is a lot of organizational

business to handle, and that he is
figuring some things out as he
goes.

“When I was elected vice presi-
dent, it took me six months to fig-
ure out who does what and exactly
what was happening. There had
been a problem with people get-
ting their YBPC newsletters. I
called the printer and realized the
mailing list hadn’t been updated
since 1988. Now, every time we
have a meeting we pass a sheet

In the past, we’ve
relied on labels
to support us’

around for corrections.

“My personal goals for the first
part of this year are just organiza-
tional things. We'd like to get a
central office in a central location,
possibly Atlanta. We're also look-
ing at a toll-free number for people
to call in for information, getting a
computer in place with our mem-
bership on it.

“The biggest goal is to get a job
bank going. We're also talking to
people in our Atlanta chapter who

want to see if we can get insurance -

for our members, or whether a re-
tirement fund would be feasible.
Radio is like sports, you can be out
at any time. If somebody’s out, we
want to get them back working
again or at least feed them for a
month or two.”

YBPC currently has chapters in
Atlanta and the Carolinas. Jenkins
says he has been approached by
people who want to start chapters
in Virginia; Kansas City, Mo.; and
Los Angeles.

YBPC will have a board-mem-
bers-only meeting in Atlanta this
month, ‘“‘and that’s where we’ll set
down our goals and procedures,”
Jenkins says. One thing YBPC will

Soldiers Of Lunch. WZFM White Plains, N.Y., staffers attended the listening
party at Electric Ladyland Studios in New York for Donny Osmond’s new album,
“Eyes Don't Lie.” Pictured, from left, are WZFM PD Paul Cavalconte, Osmond,
and WZFM MD Janet Bardini.

have to grapple with is the ques-
tion of label involvement. Salaries
at the southern small- and medi-
um-sized-market urban stations
that form the core of YBPC’s
membership mean that many of its
members move to the record side
eventually. Label personnel,
whose employers provide much of
YBPC’s funding, have reportedly
been asking for the right to vote in
YBPC elections—something they
have not traditionally had in the
past.

There was a move to let label
people vote at this year’s YBPC
meeting, something that was
struck down after an extended de-
bate because there had not been a
written notice sent out in advance
of the last monthly meetings as
YBPC bylaws require. Despite this
controversy, the slate of candi-
dates recommended by the board
of directors passed without any
challengers. Besides Jenkins, it in-
cludes VP AlJ. Wallace (mornings,
KQXL Baton Rouge, La.), second
VP Guy Black (mornings, WYLD-
FM New Orleans), and treasurer
Irene Ware (GM, WGOK Mobile,
Ala.).

Jenkins says it was his under-
standing that record people were
prevented from voting at YBPC
more by custom than the actual by-
laws. “I can’t say what’s going to
happen. We just have to be very
careful because what we do is go-
ing to determine what this organi-
zation will be for years to come.”

Is he worried, as some members
are, that the record side of the
YBPC will overshadow its radio
constituency? “Radio people are
going to have to support this orga-
nization. If they do, label people or
airline pilots or anybody else
should be able to vote [without the
balance being thrown off].

“In the past, we’ve relied on the
labels to support us, which is fine,
but there are a lot of entertain-
ment-industry organizations that
should give us their support . ..
[The record side has] been great
and it will always be part of the or-
ganization, but this organization is
going to expand.

“There are a lot of other seg-
ments of society that we help, and
that need to help us. When one of
our scholarship programs sends a
kid to school and he can make a
good living, that’s supporting the
community.”

Panels at this year’s YBPC were
service-oriented, as they have been
traditionally. Arbitron’s Julian Da-
vis lectured on ratings and re-
search. On The Mike Productions
president Mitch Faulkner spoke on
“the power of production.”

In the confab’s opening session,
“Funding The Format: How To
Win With A Weak Budget,” panel-

(Continued on page 17)

Saudi Arabia Mania. A bumper sticker from country WEZL Charleston, S.C.,
turned up in an unexpected place recently—on the back of a U.S. Air Force
truck in Saudi Arabia. An Air Force public relations rep shot this picture, top,
and sent it to the station. Meanwhile, AC WMXZ (Mix 95.7) New Orleans—
upon hearing that the Saudis did not want females entertaining the troops—
ran a contest to find the best female impersonator to send there. Pictured
with the Diana Ross look-alike winner are morning men Steve Shannon, left,

and D.C. Chymes, right.

Students Voice Concern
Over FCG Licensing Fee

M BY PHYLLIS STARK

PROVIDENCE, R.I.—College
broadcasters voiced their con-
cerns over a number of issues, in-
cluding the FCC’s $35 licensing
fee for air personalities, at the
National Assn. of College Broad-
casters conference held here
Nov. 16-18. Other concerns
ranged from music licensing is-
sues to the logistics of low-bud-
get promotions.

Much time was spent discuss-
ing the licensing fee at a panel
called “The FCC And Your Sta-
tion: Ask A Lawyer,” moderated
by Allen Myers of the FCC’s FM
branch, and attorney Cary Tep-
per, whose Virginia-based firm,
Putbrese, Hunsacker, & Ruddy,
serves as NACB’s legal counsel.

At that panel, one faculty advi-
sor complained that making sure
each student jock has filed the
appropriate paperwork and paid
the FCC fee is too difficult to
keep track of. “Over the course
of a semester,” he said, “it’s a
few hours of administrative
work in place of legitimate teach-
ing.” Also, several students com-
plained that $35 is too much mon-
ey for a college student to spend
on a license.

Tepper told of a recent meeting
with the FCC chairman’s office
to discuss the licensing issue.
Tepper argued that noncommer-
cial stations should not have to li-
cense jocks, but says he was told
by the FCC that the $35 fee is
‘“not a lot considering it’s a half
of a pair of tennis sneakers or
beer money.”

The issue of keeping a public
file was also raised and Myers
was asked if the FCC is really
concerned about public files. He
responded that “the FCC has re-

cently fined stations up to $5,000
for failure to have a public file.
The FCC does take the public file
very seriously.”
Representatives of both
ASCAP and BMI were panelists
at a session on music licensing
and college radio, along with
Dave Whitney, GM of Brown
University-owned WBRU, and
Dan Zanes of the Del Fuegos.
Zanes, who represented the art-
ist’s perspective on music licens-
ing, was asked why he chose to
sign with ASCAP. He joked that
although he didn’t remember

Is 835 too much
to ask from a
college student?

why, he probably signed with
whoever took him out to dinner
more and gave him free concert
tickets.

At a well-attended panel on dy-
namic radio promotions, panelist
Eric Rhoads, chairman of the in-
dustry trade The Pulse of Radio,
advised the attendees to ‘‘take
chances. Don’t be bland or ordi-
nary. Be the Nick at Nite,”” he
said, referring the Nickelodeon’s
successful but offbeat ad cam-
paign for its evening shows.
Rhoads also noted that often low-
budget promotions are best. As
an example, he told of a station
that countered a competitor’s
$100,000 giveaway by distribut-
ing 100,000 doll hairs.

An estimated 550 students, 80
speakers, and 30 exhibitors par-
ticipated in the third annual
NACB conference. Quincy Jones
was the keynote speaker.
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Surprise! Radio Rips Into Milli Vanilli;
San Antonio Gets Its Third Oldies FM

SO AFTER THE Sinead 0’Connor
and k.d. lang stunts of the last year,
it was inevitable that radio would do
something with the recent Milli Van-
illi revelations (see story, page 1).
While a lot of stations just used the
controversy as morning-show fodder,
some of the stunts included:

WYHY (Y107) Nashville’s threat-
ened class-action fraud suit against
the band. (At press time, manage-
ment was consulting with the sta-
tion’s attorneys.) Co-owned WFLZ
Tampa, Fla., announced a boycott of
the group’s music until a formal apol-
ogy was issued to the residents of the
Tampa Bay area. PD Marc Chase
was also threatening to boycott other
Arista acts, including Whitney Hous-
ton and Taylor Dayne, until an apolo-

was made.

WHTZ (Z100) New York’s week-
long “Million Dollar Milli Vanilli Mu-
sic Guarantee.” Z100 offered a mil-
lion dollars to anybody who heard a
Milli Vanilli record; the catch was
that nobody could win because there
are no real Milli Vanilli records.

WDFX Detroit’s “Screw Milli Van-
illi”” shirt, which its listeners obtained
by trading in the group’s merchan-
dise. WAVA Washington, D.C.,
WEZB (B97) New Orleans, KHTK
(Hot 97) St. Louis, and WLOL Minne-
apolis let listeners trade the duo’s
records for another album. KHTK
PD Derek Johnson announced, ““I
miss the day of real music from real
bands like the Village People, the Ar-
chies, and the 1910 Fruitgum Compa-
ny‘77
WAVA had planned a Milli Vanilli
bonfire in its parking lot, but the
event was halted by the fire mar-
shals. B97, however, bought out Tow-
er Records’ entire Milli Vanilli stock
to give away.

WHXT Allentown, Pa., had listen-
ers call in to sing their favorite MV
song whenever they heard the “I
want to be Vanilli” bit from “In Liv-
ing Color.” The winner recorded an
MYV song at a local studio.

MORE MARRIAGES OF CONVENIENCE

In the latest marriage of conve-
nience between separately owned
stations, progressive KFAN San An-
tonio, Texas, is now simulcasting old-
ies KONO. That gives the market
three oldies FMs. It effectively cre-
ates an FM/FM combo between
KONO and adult top 40 KSRR.
KONO PD Lee Woods is overseeing
both stations. The KFAN staffers, in-
cluding OM Steve Kaufman, are out.
Gene Kelly & Jerry Franklin are re-
united in mornings on KONO as
George Cooper moves to middays,
replacing Rudy Roach.

Meanwhile, Z100 took the concept
of leasing time on another station to
its extreme recently when program-
mer Steve Kingston purchased an
hour of airtime on album rival
WNEW-FM for $5,100 during the re-
cent Nordoff-Robbins Music Therapy
Centre auction. WNEW says Kings-
ton can broadcast for an hour on an
upcoming Sunday night, but must
stick to the format.

PROGRAMMING: BYE BYE B-B-Y
After a 10-year license dispute with
the FCC, longtime jazz outlet WBBY

Columbus, Ohio, will go dark Dec. 31.
Twenty employees, including GM
Jim Pidcock and PD Mike Perkins,
will be out. The FCC Review Board
found that station owner Mid-Ohio
Communications “lacked candor and
committed misrepresentations” dur-
ing a comparative renewal proceed-
ing as to whether the owner’s son,
Richard Nourse, was really WBBY’s
full-time station manager. One of
WBBY’s prominent alumni is former
MD Geoff Mayfield, now Billboard’s
associate director of retail research.
Since WKCI (KC101) New Haven,
Conn.’s Stef Rybak is going to KZZP
Phoenix as PD (Billboard, Nov. 24),

by Sean Ross with
Craig Rosen & Phyllis Stark

WKEE Huntington, W.Va., PD Pat
Paxton—who was widely mentioned
as the other candidate for the job—is
now group PD for Adventure Com-
munications. At Adventure’s country
WFMX Charlotte, N.C., morning
man Billy “Buck” Blevins is named
OM, replacing Bob Grayson. MD
Rita Kelly is now assistant OM.

Look for Dayton, Ohio, to get an
urban FM for the first time since the
mid-"80s around February. That’s
when 96.9 WROU is expected to hit
the air. The station is a joint venture
between WGZB Louisville, Ky., own-
er/GM Rod Burbridge and RoNita
Hawes-Saunders. Dayton has been
without an urban FM since WDAO-
FM became AC WWSN, exiling the
urban format to AM.

Former Sandusky Radio VP/pro-
gramming Jeff Sattler fills the newly
created OM position at AC KAER
Sacramento, Calif. ... After a brief
stint as a consultant, Jere Sullivan is
the new PD of soft AC KJQY (Sunny
103.7) San Diego, which has been
without a PD for several months ...
Bill Macky is the new PD of country
KRTY San Jose, Calif.; he was PD of
KMIX Modesto, Calif.

Dana Brown is out as OM of clas-
sic rock WGFX Nashville; PD
Lauren McLeish and MD David
Hall will assume his duties . .. Jerry
King, ex-PD of WMJC Indianapolis
(now WFXF), joins McVay Media as
a full-time consultant. He had been
doing project work with the company
... Former WFBC-FM Greenville,
S.C., morning man Tom Graye is
now PD/mornings at AC WJQI Nor-
folk, Va., replacing Billy Shears.

OM Randall Bliss is out at WZZG
Charlotte, N.C. ... KZI1O Duluth,
Minn., night jock Rick Carlson is the
new OM at Z-Rock WAYL Minneapo-
lis ... WAXY Miami RD Joe Roppo
segues to RD at WPGC-FM Wash-
ington, D.C.; Robert Scorpio is act-
ing APD ... Oldies WPDQ Jackson-
ville, Fla., goes N/T under new PD
Jim Shirah.

Several weeks after announcing
plans to go modern rock, and hiring a
PD with the appropriate background,
KQOL Salt Lake City instead be-
came a Bonneville easy listening out-
let this week. Mike Parsons, p.m.
driver at crosstown top 40 KZHT
(Hot 94.9), which had leaned heavily
modern at one point, will be PD/
mornings anyway, replacing John
Dimick. Mark Carlson from KBEZ
Boise, Idaho, will be p.m. driver. Sue
Cope from crosstown KLVYV joins
for morning news.

It’s a big week for proponents of
easy listening—besides KQOL'’s
change, classical AM WWAZ Provi-
dence, R.I., is now WLKW under
Bob Carson, who also consulted the
old WLKW-FM until its change a
year ago. Norm Jagolinzer, morning
man at the old WLKW, joins for
mornings at the new one. Also,
WLSN Dayton, Ohio, formerly
WDRK, is planning to sign on with
Drake-Chenault easy listening. And
KFAS-FM Casa Grande, Ariz., a sta-
tion notable primarily for its owner/
namesake Francis Albert Sinatra,
goes from AC to easy this week. The
FM plans to upgrade to 50,000 watts,
which would allow it to reach Tucson
and Phoenix. KFAS-AM has gone
Spanish to fill the void left by nearby
KXMK, which is now simulcasting
classical KONC.

Simulcast classic rock AM KLZX
Salt Lake City is now running Uni-
star/CNN Headline News as KCNR.
The new PD/ND is Sheila Nardone,
last ND at oldies WNYG Long Is-
land, N.Y. ... MD/morning man
Reuben Miranda becomes PD at
Spanish KALI Los Angeles. GM
Raul Ortal had handled those duties.

Former WZEE (Z104) Madison,
Wis., OM Jonathan Little—now VP
of the radio division for Midcontinent
Broadcasting—is launching a consul-
tancy (608-271-8884). Meanwhile, Z104
is scuffling with rival WTFX over
7Z104’s hiring of former WTFX part-
timer Jammin’ Billy Hammond.
Hammond left WTFX in January and
became a Z104 part-timer in Septem-
ber, three months before his noncom-
pete ran out. When WTFX tried to
enforce that clause, Z104 GM Dave
Graupner bought a newspaper ad
noting that WTFX’s owner, Tom
Joyner, was based out of North Car-
olina and “making it into a real flag-
waving thing, like this poor little an-
nouncer was being beaten up by an
out-of-state corporation,” according
to WTFX VP/GM Mike Varney.

Steve Murrey is the new PD at ur-
ban WEUP Huntsville, Ala., replac-
ing Jim Mitchum—who just left the
MD job at WQMG Greensboro, N.C,,
for APD/mornings at WXOK Baton
Rouge, La. Murrey was MD and re-
mains WEUP’s morning man ... At
oldies/top 40 combo WRAW/WRFY
(Y102) Reading, Pa., longtime OM
Mike Shannon is upped to VP/GM,
succeeding Tom Franco. No replace-
ment has been named ... MD Lori
Dubose is the new PD at album
WGCX Mobile, Ala. Production direc-
tor Charlie Ocean succeeds her.

Urban WNER Dothan, Ala.,
switches to Unistar’s Special Blend
soft AC. Tracy Hogan remains PD
... Morning man Kevin Nicholas is

newsline... \

CHUCK DUNAWAY is out as GM of WRMX Nashville and is pursuing sta-
tion ownership. No replacement has been named.

CHUCK LONTINE is the new station manager at WHOO/WHTQ Orlando,
Fla., replacing Bill Fowler. He was previously GSM at KLUV Dallas,

FULLER-JEFFREY GROUP promotes KRCX Sacramento, Calif., GM Ramsey
Elliott to senior VP. Exec VP Robert Caron picks up his KRCX duties.

upped to PD at top 40 WVAQ Mor-
gantown, W.Va., replacing Bill Mc-
Donald, now APD at WWSW (3WS)
Pittsburgh . .. Top 40 WLAZ Naples,
Fla., is now oldies WRGI. PD Bill
Shane is out; GM Art Arkelian as-
sumes his duties permanently.

APD/p.m. driver John Morgan is
upped to OM/PD at adult alternative
WEXT Poughkeepsie, N.Y., assum-
ing duties last handled by GM Ron
Rizzi. Former WKZE Sharon, Conn.,
p.m. driver Rick Buser replaces Mor-
gan on-air. Jim Sproat returns to ra-
dio as a newsman at WEXT. Week-
ender Jeffrey Isaac joins from cross-
town top 40 WSPK (K104).

Veteran Gulf Coast programmer
Jim Lucas, most recently doing mid-
days at AC WXLS Gulfport, Miss., is
the new PD at country WJKX (Kix
102) Laurel/Hattiesburg, Miss., re-
placing Phil Stevens, who becomes
MD. Back at WXLS, night jock Eric
Hys goes to middays. Chuck Clem-
ents moves from weekends to eve-
nings. That station is starting to play
some jazz at night; PD Pat
McGowan needs to hear from record
people.

Also in Laurel/Hattiesburg, Bob
Edwards returns from the TV side to
become OM at oldies WKNZ (Z101),
replacing Jay Michaels. Also, p.m.
driver Chris Jameson is upped to
PD. Lisa Monet joins for middays
from AC rival WMFM (Lite 106). And
across town, WHER (Eagle 103) goes
from easy listening to country.

Country KSUX Sioux City, lowa, is
on the air and billing itself as The Su-
per Pig under owner/GM Gary Vio-
let and PD/MD/morning man Ty
Cooper, formerly with rival KMNS.
Midday jock Cowboy Bob is from
KMNS. P.M. driver/production direc-
tor is KBUZ Wichita, Kan., morning
man Johnny Walker. Dan Lehman
and Jason Leuth from KMNS alter-
nate in evenings. J.D. Palmer from
album rival KSEZ (Z98) does over-
nights.

Jonathan Rush, PD/morning man
at top 40 WNOK Columbia, S.C., has
signed a new contract with the sta-
tion ... N/T WNTA Augusta, Ga., is
now simulcasting urban WFXA-FM
(Foxy 103), except in middays, when
it goes gospel. PD Carroll Redd re-
mains on as ND.

Simulcast AC KRNO Reno, Nev.,
has switched to Unistar’'s Headline
News and reclaimed its legendary
KCBN call letters. In case you're
wondering what song to launch an
N/T format with, KCBN played 51
hours of “If I Could Turn Back Time”
by Cher followed by 28 hours of Sam
Cooke’s “(Ain’t That) Good News.”
On AC KRNO-FM, PD Larry Irons
rejoins Palmer Stewart in mornings.

PEOPLE: BRESNAN EXITS WABC
Evening financial host William
Bresnan is out of N/T WABC New
York following last week’s revelation

that he owed $538,000 in back income
taxes, and another $371,000 in debts
to creditors of a now-bankrupt busi-
ness (Billboard, Nov. 24). Capital Cit-
ies/ABC attorney Charles Stanford
says the departure was a ‘“‘mutual
agreement.” WABC PD John Main-
elli is auditioning replacements. Also,
after several weeks of on-air audi-
tions, Mainelli says Lynn Samuels
will not rejoin WABC, at least for the
time being.

The San Francisco Chronicle re-
ports that the IRS is now looking into
the allegations by ex-employee Cam-
eron Paul that PD Keith Naftaly de-
manded salary kickbacks from him.
The Chronicle also has KMEL attor-
ney James Hargarten reiterating
what Century Broadcasting presi-
dent George Colias told Billboard
two weeks ago: “This is a clean radio
station ... We have concluded that
our employee did not extort money.”

Longtime N/T WINS New York
broadcaster Stan Z. Burns, 63, died
Nov. 16 after a brief illness. Burns
joined WINS in 1944 and was most
recently a news anchor at WINS.

At AC KYKY (Y98) St. Louis,
Mike Wall—half of the Philips &
Wall morning team—is gone. Guy
Philips is now anchoring the show
himself. Wall will reportedly head for
mornings at crosstown oldies outlet
KLOU, but that can’t happen until at
least Jan. 28, 1991.

At KUBE Seattle, Barry Beck is
now APD. Vie Orlando joins for
MD/middays from oldies rival
KBSG. Orlando was MD in KBSG’s
former incarnation as top 40 KNBQ.

Top 40 WZPL Indianapolis loses
MD/p.m. driver Michael Powers to
the local slot with A&M in Detroit.
Send T&R to PD Don London . .. At
country WXTU Philadelphia, morn-
ing co-host Gina Preston leaves. Her
husband, Jeff Collins, remains in
mornings.

Urban WRKS New York promo-
tion director Eric Margolis goes to ri-
val WBLS in the same capacity ...
Milwaukee radio veteran Ron
Cuzner is back on the air for week-
ends at adult alternative WBZN ...
Former WYTZ (Z95) Chicago night
jock Steven Craig is now doing after-
noons at suburban AC WCBR, re-
placing John Curry. Craig will con-
tinue to do weekends at AC WKQX.

P.M. driver Patrick Manuel is now
APD at urban WIBB/WFXM (Foxy
100) Macon, Ga. ... At top 40 WOHT
Jackson, Miss., p.m. driver Shadow
B. Cruize replaces MD Dave Mo-
rales, who went to KSOL San Fran-
cisco for nights last week. At KSOL,
Marcus joins the morning show.

Former WKDF Nashville night
jock Lisa Walker rejoins WAQX
(95X) Syracuse, N.Y., for nights/
promo director, replacing Meg Ste-
vens ... Mick Stewart has resigned
as MD of album WHMH St. Cloud,
Minn.
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MediaAmerica Sports Plans
For Golf, Foothall Programs

LOS ANGELES—MediaAmerica,
one of the fastest-growing players
in the network and syndication busi-
ness, is launching a sports division.

As any network radio executive
can tell you, sports are big money.
Prices of rights to professional
sports leagues have rocketed. Just
ask CBS Radio Networks, which
has the rights to the National Foot-
ball League and Major League

NEIVORKS

SYDICATIOV

by Craig Rosen

Baseball, or Chicago-based PIA
Radio Sports, which has the rights
to the National Basketball Assn.

With most of the major profes-
stonal sports franchises split be-
tween the giant CBS and the up-
and-coming PIA, there isn’t much
left for a competitor to build a
sports division on, but MediaAmer-
ica is betting on two new prospects
and a veteran for its foundation.

The veteran is longtime sports
personality Pat Summerall, who
hosts MediaAmerica’s series “In-
stant Replay.” The show is avail-
able in a 90-second daily format and
a two-hour weekend version.

While “Instant Replay” is a fairly
safe bet, having secured major-mar-
ket stations such as KLAC Los An-
geles and WLUP Chicago, Media-
America’s other prospects are more
risky.

In the spring of 1991, Media-
America will begin offering broad-
casts of the new World League of

American Football. The new league,
which has financial backing from a
group of NFL owners, will run dur-
ing the spring and will include 12
franchises in North America and
Europe. The World League Radio
Network, a venture handled by
MediaAmerica and Dick Brescia
Associates, will broadcast 13
games, including 10 Monday-night
contests, semifinals, and a champi-
onship game.

Despite the failure of previous al-
ternate professional football
leagues, MediaAmerica is confident
that the WLAF will score. “The
world football league will take a
while to build,” admits MediaAmer-
ica managing director Ken Wil-
liams. But, he points out, unlike its
predecessors, the WLAF has sup-
port from NFL owners, and “be-
sides ourselves, two major televi-
sion networks are involved and
there is an enormous amount of fi-
nancial commitment.”

The two TV networks are ABC,
which signed a two-year deal with
the WLAF reportedly for $10 mil-
lion-$12 million per year, and the
USA Network, which signed a four-
year deal valued at $18 million. Na-
tional advertisers such as Delta Air-
lines and Kentucky Fried Chicken
reportedly have signed on as well.

“It’s beginning to get the adver-
tisers’ support,” notes MediaAmer-
ica co-founder Ron Hartenbaum.
“It is a new league, but with that
there’s the opportunity to be part of
something that can grow.”

MediaAmerica’s other key player
is The PGA Tour Radio Network,
which will offer a series of short-
form “PGA Update” reports sched-
uled to run during the Players’
Championship, March 28-31, and to

(Continued on next page)
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store and lock your valuable CD’s? Our storage cabinet holds
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Jim Owen
WKLQ Grand Rapids, Mich.

uTHER ROCK 40s that shifted to mainstream album
rock have done it as a linear transition. WLRS Louis-
ville, Ky., and WZZU Raleigh, N.C., for example, kept
their positions as the younger, more current-based rock
stations. WKLQ Grand Rapids, Mich., however, has
gone from the left of incumbent rocker WLAV-FM to its
right, becoming less current-driven.

The news from the summer Arbitron may be some-
what chilling for members of the record community, but
it was good news for WKLQ, which was up 5.99.4 12-
plus—second only to top 40 WGRD-FM. WLAV, mean-
while, was down 6.8-5.1 and WJFM, a recent segue from
oldies to classic rock, was up 2.6-5.0.

OM Jim Owen has been through this before. He
helped build WKLQ from the ground up seven years
ago and has been through at least five formats at the
station—and three boom/

tion. We were able to exploit some of WLAV’s problems
before, but the music was too unfocused. We had been
trying to position WGRD as Twinkies and WLAV as old
fart dinosaurs. In retrospect, that was kind of a chicken-
shit position because we took them on, but didn’t posi-
tion ourselves clearly.”

Now, WKLQ runs 30 currents. It plays some things
from the adult rock universe—Bruce Hornsby, Steve
Winwood, etec. But it sits out others. It didn’t play the
last Paul Simon or Bob Dylan records. It went late on
Gary Moore’s “Still Got The Blues.” It went early on
Cinderella and Poison, although Owen is still concerned
about this format being confused with the previous one
if he plays too much hard rock.

Here’s p.m. drive on WKLQ: INXS, “What You
Need”; Rush, “Tom Sawyer”; Black Crowes, “Hard To
Handle”; Bachman Turner

bust eycles.

In early 1984, he recalls,
“We came on as adult top
40 or hot AC. There are

‘We’ve been through adult top
40 before, and it was hell’

Overdrive, “You Ain't
Seen Nothin’ Yet”’; Def
Leppard, “Photograph”;
ZZ Top, “My Head’s In

lots of names for it now,
but there were none then. One of the problems at the
time is that this market wasn’t that fragmented. AC
WLHT had signed on just before us and we were kind of
caught in No Man’s Land.

“We banged our head against that wall for a year and
a half before deciding that WGRD was quite vulnerable.
We bit the bullet and became full-blown CHR with fast
rotations and very tight currents. Within a year we had
a 9.2 and WGRD had a five.

“After a year, we started looking at revenue and de-
cided we needed more adults. People wanted a wider va-
riety of music and told us the DJs talked too much. So
we broadened some of our categories and did a big
‘more music, less repetition, less talk’ campaign and got
an 11.8.

“Then WJFM came into town as the market’s first
oldies station and screwed up everybody’s 25-54. Then
WGRD got active again and we were too broad-based as
adult CHR, which is a real hard position to back off of.
Everybody doing that format now might want to keep
this in mind because we’ve been through it before and it
was hell.

“We decided to go after adult numbers in a different
way and took it to Rock 40 in February 1988. We were
very current, very produced, and rocking pretty hard.
There was some buzz, but we could never get above the
fives and sixes. When we tried to soften it up by putting
in some Michael Bolton and Cher in middays, it just
screwed things up.

“We were determined not to go back to CHR. It was
too late for that. The obvious place Rock 40 was going
was AOR, and we started looking at that. We were go-
ing to wait until the end of the spring book, but we hus-
tled it up because WJFM moved in a more classic rock
direction. Our cume has always been No. 1 or 2 in the
market, so we thought we could outplay anybody with
any position we got to first.

“In May we took all the garbage out and became a
straight AOR: 50% gold, 20% recurrent, 30% current. We
kept the Q Morning Zoo, but we changed some presenta-
tional things. We tried to move ourselves in this direc-
tion within a period of three-four days. All the jocks ex-
perienced culture shock for about a week because the
presentation was dramatically different. But it was nice
to be out of the middle ground and have a real position.”

Owen describes WLAV in the same terms that many
Rock 40 PDs use to discuss the heritage rocker in their
market. “They had too much talk, something of an arro-
gant attitude, a lack of touch with the streets. They
were a little too elitist, not fun enough. We felt we could
take advantage of that.”

But he also says WLAV “had too much of a new mu-
sic attitude.” And that’s why, unlike a WLRS or a
WAZU Dayton, Ohio, WKLQ couidn’t impact the heri-
tage station as a Rock 40. “We had owned the new mu-
sic position and found it wasn’t that valuable for the sta-

Mississippi”; Don Henley,
“Dirty Laundry”; Rolling Stones, “Brown Sugar”; Liv-
ing Colour, “Cult Of Personality”; Van Halen, “Black
And Blue”; and Tesla, “Signs.” !

WKLQ's current promotion is a $1,000 mystery-songs
contest that differs from most others of its sort by using
long, obvious stretches of the songs’ hooks. And if you
can only remember two of the three songs, chances are
the jock will whisper the third one to you to make sure
you win the money.

During the spring and summer however, WKLQ con-
centrated primarily on “tickets to everything that was
happening in Chicago or Detroit. We had no budget. No
outside marketing. No budget for big cash giveaways or
trips to London.” Instead, Owen says, WKLQ tried to
play up the fact that it had hired longtime WLAV MD
Aris Hamper, which “brought quite a bit of publicity
with it.”

Several of WKLQ’s promotions have taken shots at
WLAV. That station’s PD/morning man is Red Noize.
WKLQ has distributed “Q Zoo Eye Drops” with the slo-
gan “Get the Red Out.” Its bumper sticker has the out-
line of WLAV’s sticker so that the WKLQ sticker ap-
pears to have been pasted over it. But one of those
stunts backfired. WKLQ had listeners sign a sympathy
card for WLAV. The day after it was delivered, Stevie
Ray Vaughan was killed and WLAV turned WKLQ's
missive into a sympathy card for his family.

In the first fall Arbitrend, WKLQ dropped a great
first month from the previous book and was off 9.4-8.3.
WLAV was down 5.1-4.7. WJFM, meanwhile, went 5.0-
4.2. While some local radio people claim WKLQ’s mo-
mentum ended in the final month of the book, Owen
cites the August/September Birch, where “there was no
growth for WLAV or WJFM and no decline for us. We
don’t see any change on the street. Every club event we
do is packed. Although there’s always a point where the
novelty wears off, we haven’t seen it yet.”

Although Grand Rapids has “grown dramatically”
since WKLQ signed on, it remains conservative as far as
what a radio station can get away with. “The things you
don’t expect to have trouble on are the ones you get beat
up about,” Owen says. “We had the morning show wres-
tle a bear and there was a stink about that for weeks
with animal-rights groups. Now, in our new TV spot I
announce that nine out of 10 wrestling bears listen to
the Q Morning Zoo.”

Having been with WKLQ through so many changes,
Owen says there was never a point where he thought he
might leave the station. WKLQ has always sounded
good, he says, so that when the station wasn’t doing
well, he was still trusted to execute the new product. As
for why he’s never wanted to move up, he says, “This
market is always competitive, so it’s not like there’s
nothing to do after a while. I've never really gotten
bored here.” SEAN ROSS
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WAVA’s ‘Danger Boy’ Tackles Redskins’ Weight Room

NEW YORK—Sometimes morning-
show stunts don’t go exactly as
planned. Top 40 WAVA Washing-
ton, D.C., overnighter Karl Phillips
proved this when he undertook a co-
vert operation for the station’s
morning team, Don Geronimo &
Mike O’Meara.

Phillips was supposed to sneak

Promotions
&eMarketing ..

by Phyllis Stark

into the Washington Redskins train-
ing center and find quarterback
Jeff Rutledge. The morning team
had unsuccessfully tried to reach
Rutledge earlier in the week after a
victory against the Detroit Lions.

As he made his way through the
training center, Phillips was report-
ing live on the air via cellular phone.
Sadly for him, several Redskins
members were listening to WAVA
in the weight room. They abducted
Phillips, wrapped him in tape, and
dunked him in a vat of water while
team members Greg Manusky and
Andre Collins used Phillips’ phone
to describe the events to Geronimo
and O’Meara. WAVA people insist
that none of this was staged.

Phillips, who is now known as
“Danger Boy,” has been assigned
to handle all of the station’s future
covert operations. He was much
more successful in a recent attempt
to find and deliver flowers to Dinah
Shore, who was staying at a hotel in
town. A simple bribe to a bellman
did the trick.

BILLBOARD RADIO
Fresher News &
The Most Hit Music

NAB LICENSING LETTER

Many station managers are re-
ceiving letters and phone calls from
retail businesses that have been
contacted by one of the performing
rights societies about licensing fees
for in-store radio play. The Nation-
al Assn. of Broadcasters’ legal de-
partment has drafted a sample let-
ter that stations can send to busi-
nesses that have been contacted by
ASCAP or BMI. The letter explains
some of the licensing laws and out-
lines some of the exemptions for
small commercial establishments
that may not -need to acquire per-
forming rights licenses. For more
information, contact NAB Legal at
202-429-5430.

IDEA MILL: BUTT BUSTERS

Classical WNCN New York
marked the Nov. 15 Great American
Smokeout with a “bust your butt
for Bernstein”’ promotion. Listeners
and staffers were asked to give up
smoking for the day in honor of the
late Leonard Bernstein, who was a
heavy smoker. The first 40 listeners

who called and pledged to quit re-
ceived “Bernstein’s Greatest Hits”
on CD.

Top 40 CHOG Toronto is giving
a contest winner a trip to see Poi-
son in Los Angeles on New Year’s
Eve plus a chance to get the tattoo
of his/her choice on any part of the
body at Sunset Strip Tattoo ...
Classic rock WZGC (Z93) Atlanta
is set to give away a 1967 Plym-
outh Valiant, a CD car stereo, and
CDs by Wings and the Byrds as
part of a Thanksgiving “Plymouth
Rock” promotion.

AC WBZ Boston marked the
200th episode of the NBC sitcom
“Cheers”” by asking callers to de-
scribe real-life people who resem-
ble a character on the show. The
station also gave away ““Cheers
200’ packages with T-shirts, hats,
and front-row tickets to a rally
with the show’s cast at City Hall
Plaza.

Urban WRKS New York cele-
brated the opening of two HMV
record stores in the city by broad-
casting the morning show live

Time And Temp. WCDJ (CD96.9) Boston celebrated its switch to *“smooth
jazz”’ by hosting a Basia concert at the Orpheum Theatre. Pictured backstage,
from left, are marketing director Thomas Tate, GM David Lebow’'s wife Betsy,
Basia, PD Blake Lawrence, and promotion director Michael McDermott.

from the East Side store’s corner
window for three consecutive
days. Joining Ken Webb & Jeff
Foxx were artists Keith Sweat,
Surface, the Boys, and Ralph Tres-
vant.

AC WNIC Detroit is hosting a
weekly “power lunch for working
women”’ featuring guest speakers
like former Michigan first lady
Paula Blanchard. AC KOST Los
Angeles will co-sponsor a two-day
seminar called “Vision For The
Nineties: An Event For Women”
Dec. 1 and 2. The seminar features
career-planning seminars, product
and food sampling, cooking dem-
onstrations, fashion shows, and
health-related screenings. Guest
speakers include Olympia Duka-
kis, Rhea Perlman, Rita Moreno,
Cheryl Tiegs, and cartoonist Cathy
Guisewite.

AC KMXI Portland, Ore., staff-
ers delivered Thanksgiving meals
to the city’s less fortunate fam-
ilies. The station is also sponsoring
a roving Santa studio where chil-
dren can have a videotape made of
their visit with Santa. The studio
will travel to various client loca-
tions. Proceeds benefit charity.

Top 40 WZYQ and sister coun-
try WQSI Frederick, Md., will si-
mulcast a radiothon Dec. 3-5 to
raise money for needy children . ..
In a somewhat less charity-minded
effort, KOST has teamed up with
the Beverly Hills visitors bureau
to promote a holiday shopping
campaign.

Top 40 WHYI (Y100) Miami will
sponsor a “wing ding’’ restaurant
competition Saturday (1) to deter-
mine who has the best chicken
wings in South Florida. Cash
prizes will be given to three win-
ning restaurants. Among the day’s
other events are a performance
from EMI act Alias, and the Ms.
Breast and Thigh competition. All
proceeds benefit a drug rehabilita-
tion center.

NETWORKS AND SYNDICATION

(Continued from preceding page)

continue weekly through the Tour
Championship, Oct. 31-Nov. 3. The
one-minute updates will be hosted
by golf author and KRLD Dallas
personality Russ Pate.

“What we are trying to do is to of-
fer the use of the PGA Tournament
Network logo and the ability to take
on the position, ‘If you want to
know what is happening in the
world of golf on the PGA tour and
on the senior tour, you can turn to
our station,” ”’ says Hartenbaum.

According to Hartenbaum, the
PGA tour update wouldn’t neces-
sarily be limited to all-sports sta-
tions like WFAN New York. “It can
be a news/talk or an allnews sta-
tion. It can swing either way, based
on the marketplace situation.”

“There are a couple of things we
want to accomplish in terms of
forming MediaAmerica Sports,”
says Williams. “One is acceptance
from the ad community, which we
are pretty sure we're going to get.
The other is to establish ourselves
as another network for sports.”

According to Hartenbaum, the
move into sports will also broaden

MediaAmerica’s ad base. “The peo-
ple that would be involved in a
sports network aren’t necessarily
the same people that would be in-
volved with a scatter buy or longer
flights,” he says. “There are people
that buy sports and sponsorships
and that is the only radio they do.”

ARGUND THE INDUSTRY

KDAY Los Angeles personality
J.J. Johnson, whose “Fresh Traxx”
show was recently canceled by
Westwood One (Billboard, Nov. 24),
is planning to launch a new syndi-
cated comedy-oriented show in mid-
February with his former KDAY
morning partner Russ Parr, who is
currently doing mornings on KJMZ
Dallas. The duo’s company is called
Too Lunar Productions.

Speaking of KDAY—whose pend-
ing ownership change has made it
the longstanding center of format-
change rumors, Lee Bailey Com-
munications’ “Hip Hop Count-
down & Report” recently ran a
heartfelt, albeit premature, fare-
well tribute to the station, one of its
affiliates. “We didn’t give any spe-

cific date,” says the show’s host/
producer Mike Mosbe. “We gave a
time frame and apparently our time
frame was erroneous. We have
nothing but respect for KDAY.” Af-
ter the countdown ran, KDAY GM
Ed Kerby yanked the show, but it
returned on Nov. 18.

Beginning Saturday (1), James
Paul Brown Entertainment’s “The
Weekly Top 30 With Harmon &
Evans” will be offered on compact
disc. The show, hosted by KPLX
Dallas personalities Steve Harmon
& Scott Evans, is sponsored by
Fruit Of The Loom and is heard on
more than 300 stations. In a related
note, JPBE will relaunch “Country-
line USA,” its live satellite-deliv-
ered call-in show, on Dec. 12. The
show will be hosted by “Entertain-
ment Tonight” anchor John Tesh.
Garth Brooks is the featured guest
on the premiere.

Claire E. Schultz, formerly of
WWL New Orleans, has been
named manager of affiliate rela-
tions for the ABC Radio Entertain-
ment Network. She replaces Patri-
cia Goodrich, who was recently

named director of the Entertain-
ment Network.

Radio Today Entertainment and
On The Radio Broadcasting are
feuding over the use of the name
“Rarities.” RTE has a long-running
series called “Rarities.” OTR,
meanwhile, has been offering affili-
ates a bonus package called “Rar-
ities On Compact Disc.” Radio To-
day recently sent On The Radio a
cease-and-desist order, but On The
Radio president Jeff Leve isn’t
ready to give up the name. He says
“Rarities”” isn’t the name of his
show, just part of a descriptive
phrase. “It’s like the word ‘count-
down,”” he says. “How many peo-
ple use ‘countdown’?”

LBS Radio recently renewed its
contract with dB Communications,
the production arm of LBS Inde-
pendent Radio Network. The net-
work has 150 stations that run its
programming—*Dr. Dave’s Come-
dy Drops,” “Laugh Attack,” and
“Country Comedy Network.”

NBC’s Washington, D.C., affili-
ate will change from WWRC to
WPGC-AM in February.

" YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago I

. Lady, Kenny Rogers, LIBERTY

. Woman In Love, Barbra Streisand,
COLUMBIA

. The Wanderer, Donna Summer,
GEFFEN

. Another One Bites The Dust,
Queen, ELEKTRA

. I'm Coming Out, Diana Ross,
MOTOWN

. More Than | Can Say, Leo Sayer,
WARNER BROS

. Master Blaster, Stevie Wonder,
TAMLA

. Starting Over, John Lennon, GEFFEN

. Love On The Rocks, Neil Diamond,
CAPITOL

. Dreaming, Cliff Richard, Emi-aMERICA
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POP SINGLES—20 Ysars Ago

. I Think | Love You, Partridge
Family, BELL

. The Tears Of A Clown, Smokey
Robinson & the Miracles. TamLa

. I’ll Be There, Jackson 5, moTowN

. We've Only Just Begun,
Carpenters, aam

. Fire And Rain, James Taylor,
WARNER BROS

. Gypsy Woman, Brian Hyland, un

. Indiana Wants Me, R. Dean Taylor,
RARE EARTH

. Montego Bay, Bobby Bloom, mcm

. Heaven Help Us All, Stevie
Wonder, TamLA

. Green-Eyed Lady, Sugarloaf, LiserTY

—
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TOP ALBUMS—10 Years Ago

. The River, Bruce Springsteen,
COLUMBIA

. Guilty, Barbra Streisand, coLumsia

. Greatest Hits, Kenny Rogers,
LIBERTY

. Hotter Than Juiy, Stevie Wonder,
TAMLA

. The Game, Queen, ELEKTRA
. Back In Black, AC/DC, aTLANTIC

. Crimes Of Passion, Pat Benatar,
CHRYSALIS

. Diana, Diana Ross, mOTOWN

. One Steg Closer, Doobie Brothers,
WARNER BROS

. Triumph, The Jacksons, eric
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TOP ALBUMS—20 Years Ago

. Abraxas, Santana, coLumela
. Led Zeppelin Ill, aTianTIC

. Sweet Babsy James, James Taylor,
WARNER BRO!

. Close To You, Carpenters, aam

. Third Album, Jackson 5, MoTowN

, Greatest Hits, Sly & the Family

Stone, epic

7. Cosmo's Factory, Creedence
Clearwater Revival, FaNTASY

8. After The Gold Rush, Neil Young,
REPRISE

0w S ke

9. New Morning, Bob Dylan, coLumeia
10. Get Yer Ya-Ya's Out!, Rolling
Stones, LONDON

COUNTRY SINGLES—10 Years Ago

1. If You Ever Change Your Mind,
Crystal Gayle, coLumsia

2. She Can’t Say That Anymore, John
Conlee, mca

3. Lady, Kenny Rogers, LIBERTY

4. Smoky Mountain Rain, Ronnie
Milsap, rca

5. Why Lady Why, Alabama, rca

6

7

8

. You Almost Slipped My Mind,
Charley Pride, rca

. That's All That Matters To Me,
Mickey Gilley, emc

. Take Me To Your Lovin’ Place,
Larry Gatlin & the Gatlin Brothers
Band, coLumsia

9. Lovers Live Longer, Bellamy
Brothers. WARNER/CURB
10. Tumbleweed, Sylvia, rca

SOUL SINGLES—10 Years Ago

. Master Blaster, Stevie Wonder,
TAMLA
L %Io’;e T.K.O., Teddy Pendergrass,

. Lovely One, The Jacksons, EpiC
g STeEIebration, Kool & the Gang, pe

. More Bounce To The Ounce, Zapp,
WARNER BROS

. Uptown, Prince, waRNER BROS
. Another One Bites The Dust,
Queen, ELEKTRA

. I'm Coming Out, Diana Ross,
MOTOWN

. 1 Need Your Lovin', Teena Marie,
GORDY

W W N O bW N =

—
(=]

. Keep It Hot, Cameo, CHOCOLATE CiTY
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Billboard Revises Radio Reporter Panels

NEW YORK—Effective with this
week’s issue, Billboard has made
revisions in radio reporters for
five of its chart panels. The
changes affect the Hot 100 Sin-
gles, Hot R&B Singles, Hot Adult
Contemporary, Album Rock
Tracks, and Modern Rock Tracks
panels. They are based on the re-
cently released summer 1990 Arbi-
tron panels.

Full listings for the Hot 100 Sin-
gles and Hot R&B Singles charts
appear this week on pages 74 and
23, respectively. For a complete
list of any Billboard chart panel,
send a stamped, preaddressed en-
velope to Billboard Chart Depart-
ment, 1515 Broadway, New York,
N.Y. 10036.

TOP 40

Six stations were added to the
Hot 100 Singles panel, bringing its
current total to 249 stations. Re-
porters are divided into five
weighted categories based on a
station’s weekly cume audience in
Arbitron’s total survey area.
Weighting is as follows: plati-
num—weekly cume of more than 1
million listeners; gold—500,000-
999,999; silver—250,000-499,999;
bronze—100,000-249,999; and sec-
ondary—50,000-99,999.

Added as bronze reporters are
WWKX (Kix 106) Providence, R.1.,

Shock The Monkey. Top 40 WXKS-
FM (Kiss 108) Boston gave $25,000
to winner Sherill Murphy, right, who
figured out where the station's King
Kong Gorilla, left, had $tashed the
cash. Thirty-two clues led Murphy to
the grave of author Nathaniel
Hawthorne's wife in Sleepy Hollow
Cemetery. Kiss 108 APD Dale
Dorman, center, tames the gorilla.
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(516) 365-9880 FAX (516) 365-8983

and WMXZ (Mix 96) New Orleans.
New secondary reporters are
WVAF (V100) Charleston, W.Va_;
WBSS (Boss 97) Vineland, N.J ;
WZKS (Kiss 104) Louisville, Ky ;
and WWKZ (KZ103) Tupelo, Miss.

ADULT CONTEMPORARY

The AC panel now has 95 report-
ing stations. Only one station,
WSTR (Star 94) Atlanta—a silver
reporter—was added this quarter.
Categories for AC are similar to
those for top 40, except that the
secondary category begins with
35,000 listeners.

URBAN
Billboard now has an R&B radio
panel of 110 stations. Weighting is
as follows: platinum—500,000
weekly listeners; gold—250,000-
499,999; silver 100,000-249,999;
bronze—50,000-99,999; and second-

ary—20,000-49,999.
New adds are KJMZ (100.3
Jamz) Dallas as a gold reporter;

Billboard.

WGZB (B96.5) Louisville, Ky.,
bronze; and WYFX (Foxy 1040)
West Palm Beach, Fla., and WUSS
(1490 Jams) Atlantic City, N.J.,
secondary reporters.

ALBUM/MODERN ROCK

Five stations are added to the 89-
reporter album rock panel: KTXQ
(Q102) Dallas and KISW Seattle
(silver); and KUFO Portland, Ore.,
KNAC Los Angeles, and WJFK
Washington, D.C. (bronze). Two
stations are added to the Modern
Rock Tracks panel, bringing it up
to its most-ever 34 stations. KJJO
Minneapolis is added as a bronze
reporter. WWCD Columbus, Ohio,
is a secondary reporter.

BILLBOARD RADIO
Easier To Read
Easiest To Trust

FOR WEEK ENDING DECEMBER 1, 1990

Modern Rock Tracks.
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Try Guy. Actress/recording artist
Jasmine Guy recently joined urban
KSOL San Francisco’s Morning Wake
Up Club for an on-air interview.
Pictured, from left, are KSOL
announcer Linda Shane, Warner Bros.
rep Craig Neely, Guy, KSOL
announcer Tony Fields, and (in front)
intern Bill Duncan.

Our Readers Are
Always On The Move

Properties in North
America, Europe and the
Caribbean are selling in

Billboard's

REALESTATE TO THE STRS)
classified
section
Call Chic Walker
1-800-950-1018
212-536-5284
fax 212-536-5351

ADVERTISE NOW!

K[@RW 89

NATIONAL PUBLIC RADIO

MUSIC DIRECTOR: KCRW
$2925. - $3564./mo

KCRW is the NPR flagship station in the
Los Angeles/Orange County area, and is
located in Santa Monica.

This position requires anchoring a daily
3-hour eclectic music program, with em-
phasis on world music but integrating
jazz, classical and pop. Director will also
administer a staff of volunteer music pro-
grammers and act as liaison between the
station and LA's music scene.

Required training/experience equal to 4
yrs. professional experience producing
diverse music programming and two
years college coursework.

RUNG DEADLINE FOR COMPLETED APPLICATIONS: 12/11/90

Resumes alone will not be accepted - call for
applications now for RADIO PROGRAMMING
COORDINATOR - MUSIC.

Apply to Santa Monica College
1900 Pico Blvd.

Santa Monica, CA 90405
{213) 450-5150 X9410
{213) 4529321 job line
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YBPC PRESIDENT JENKINS GETS DOWN TO BUSINESS

(Continued from page 10)

ists admitted that in small- and me-
dium-sized markets, their choices
for promotional support often
came down to the sales side or the
record labels.

WZHT (Hot 105) Montgomery,
Ala., PD Larry Steele declared
himself early on to be a “record
company believer.”” Across the
street from a top 40 station that
was giving away a Porsche, Steele
said he was currently teaming up
with labels to give away money,
TVs, trips to the Bahamas, and
holiday turkeys. He was also in fa-
vor of giving away furniture be-
cause ‘‘you’d be surprised how
many people don’t have any.”

That led another panelist,
WPEG Charlotte, N.C., MD Fran-
kie Darcell, and an audience mem-
ber to ask if relying that heavily on
labels compromised a station’s
playlist. Steele pointed out that la-
bels understood that “I've got a
job to do” and that “I've got my
list to respect.”” When WZHT
teamed with Warner Bros. to pay

utility bills, the tie-in song,
Prince’s ‘“New Power Genera-
tion,” was already on his playlist,
Steele said.

Besides, the alternative to label
support, sales promotions, struck
many panelists as equally onerous.
Darcell talked about stations that
are “so desperate to accept a pro-
motion that it’s not doing anything
for you” and estimated that 30%-
34% of urban radio fell into that
category.

WQMG Greensboro, N.C., MD
Jim Mitchum noted that on his last
job, as PD of WEUP Huntsville,
Ala., he was often forced on pro-
motions he hated. The only way to
fight that, he said, was by docu-
menting his opposition to sales
promotions that ultimately failed.

There were, however, some peo-
ple who wished they could be in
Mitchum’s shoes. KZIZ/KRIZ Se-
attle PD Bailey Coleman noted
that her management wouldn’t
trade out for promotions, forcing
her to concentrate on record give-

NAB Critical 0f 2 FGC AM

H BY BILL HOLLAND

WASHINGTON, D.C.—Two FCC
proposals viewed as financial
threats to the future of AM broad-
casters have drawn fire in the Na-
tional Assn. of Broadcasters’ large-
[y positive comments about the com-
mission’s large-scale AM
improvement plans.

Getting NAB thumbs-down is the
commission’s suggestion that it re-
impose the AM-FM nonduplication
rules and its proposal to require all
AM stations to broadcast in stereo.

The NAB told the FCC that re-
stricting simulcasts could mean fi-
nancial ruin to stations without the
immediate means to upgrade in
both technology and programming.
As for the AM stereo proposal, the
NAB suggested that some AM sta-

tions may not have the financial
ability nor the need to switch over
to a mandated AM stereo.

Of course, the NAB was pleased
with the commission’s proposal to

WASHINGTON |
ROUNDUP

grant tax certificates to stations
that reduce interference in a trade-
off for ‘“homesteading” on the cur-
rent AM band.

NAB SAYS NO SPECIAL TAX
The legal question before the U.S.
Supreme Court concerns cable TV,
but the answer would affect all elec-
tronic media, including radio: Does

aways, community work, and the
like. “You've got to show them
that they can make more money by
letting you do what you need to
survive,” said WGOK PD Charles
“Mad Hatter” Merritt.

At the YBPC’s other issue-ori-
ented session, “Eliminating Loose
Lists,” the only radio representa-
tive was WQUE New Orleans in-
terim PD Jay Michaels, whose sta-
tion has not reported to the trades
for five years. In a recent open let-
ter to the industry, Michaels said
he had been rankled by record peo-
ple who told him that they would
expect him to change his currently
conservative list when he started
reporting.

“You can’t play everything,” Mi-
chaels told programmers. “I see
the radio station playlists in Bill-
board and I can’t understand how
people can rotate all these songs
... I don’t know if I can pace my
station at the pace they want us to
go at.”

Proposals

the First Amendment prohibit
states from taxing the electronic
media differently from other mem-
bers of the press, such as maga-
zines and newspapers?

A NAB friend-of-the-court brief
says yes, and suggests the High
Court defer action on the extent of
cable’s First Amendment rights be-
cause of the broad ramifications of
the case. It also suggested the
“facts concerning this issue have
yet to be adequately developed for
the record.”

The case is a challenge to an Ar-
kansas tax that applies specifically
to cable and satellite TV, but not
printed media. The brief also points
out that some state courts have
found that different treatment of
the electronic media is barred by the
Constitution.

Reindeer Games. Top 40 WAPW (Power 99) Atlanta staffers will sport reindeer gear during a series of holiday parties for
needy children. Pictured trying out their new look, from left, are Major Tom, Rick Stacy, Leslie Fram, George Lowe, Crash
Clark, Robert Kessler, and (in front) Shotgun Sean.
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4 PLATINUM—Stations with a weekiy cume
BIIIMrd audience of more than 1 million.
@ GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
DECEMBER 1, 1990 ™ audience between 250,000 and 500,000.
: G O (0 O O
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
11 15 Poison, Something To Believe In 33 37 Keith Sweat, I'll Give All My Love To 35 EX LL Cool J, Around The Way Girl 19 23 George Michael, Freedom
12 25 CAC Music Factory Feat. Freedom Willi 34 38 CAC Music Factory Feat. Freedom Wilii A — Depeche Mode, World In Mle! Eyes 20 14 M.C. Hammer, Pray
13 19 Ralph Tresvant, Sensitivity 35 39 Debbie Gibson, Anything Is Possible A — George LaMond & Brenda K. Starr, No M 21 24 Wilson Phillips, Impulsive
14 23 wilson Phillins, Impulsive 36 40 Joey B, Go For It . EX EX Dino, Gentle 22 27 DNA Featuring Suzanne Vega, Tom's Din
) 15 24 Phil Collins, Hang in Long Enough ’X A3]  —  Pebbles, Love Makes Things Happen 23 12 Warrant, Cherry Pie
Z] 16 18 Rozlayn Clark, E (}X Steady Go ® A8 — Tracey §pencer, This House 24 21 Pebbies, Giving You The Benefit
17 28 Madonna, Justify My Love A39 — Black Box, | Don't Know Anybody Else 25 30 Will To Power, I'm Not In Love
lg %0 Eli;z Fioé-lllllo, On ThemWay Upd A4D  —  Special Generation, Love Me Just For %g }2 ?;ery:iH;Itl )ohnBOat;s, SoUClr;‘sq -
m 1 1 Johnny Gill, Fairweather Frien H . H i ighteous Brothers, Unchained Mel
- R o T R e PO ot g gzl s
. A anet Jackson, Love Will Never Do (Wi , Mc ] ‘3 e Soup Dragons, 'm Free
New York OM 5‘9?’9 Kingston 22 26 Carly Simon, Better Not Tell Her 25 Bette Midler, From A Distance . X ’a’ . » 30 34 Surface, The kirst Time
1 2 Poison, Something To Believe In 23 29 Donny Osmond, M‘ Love Is A Fire 3 1 Maxi Priest, Close To You Minngapolis P.D.: Brian Philips 31 35 C&C Music Factory Feat. Freedom Willi
2 4 Mariah Carey, Love Takes Time 24 30 Cher, The Shoop Shoop Song (it's In H 4 6 Manah Carey, Love Takes Time 1 1 Marish C Love Takes Ti 32 26 Donny Osmond, My Love Is A Fire
3 9 Stevie B, Because | Love You (The Pos 25 27 Information Society, Think 5 8 Witson Phillips, Impulsive o 2 3P ar s;'"-mPVET 3895[ "'"Ifn 33 28 UBAQ, The Way You Do The Things You D
4 6 Jon Bon Jovi, Miracle (From “Young Gu 2% 31 Breathe, Does She Love That Man? 6 7 Daryl Hall John Oates, So Close i wori'_ston. Hrv:‘e“ol'v'\gr"? ve mga e 34 EX Pet Shop Boys, So Hard
3 T ToniTooes Focs oo AR Boache Mot ol In iy Byes i S‘Vi’n“..'ef'ﬁ%"u‘li‘;“ I'm Your Baby Tonigh Detroit P.D.: John McFadden 32 AT Gnistop B e ronderasa . Thik
ony! Toni! Tone!, Feels —_ | , World In es ston, p e . —_ u, Ponderous
71 James Ingram, | bon't Have The Heart 23 3 ThreSou Dragons, I'm n”y ¥ ) 9 2 Nelson, (Can't Live Without Your) Lov 12 Candyman, Knockin' Boots 2 ; lEJI?sfao ioﬁfll:la "'?‘r’] Ds{lheuThmgs You D A — Ralph Tresvant, Sensitivi .
g 13 \éamlla h?.'::ell??eggby A3 - Debbie Gibson, Anything Is Possible {‘l’ lg %gi’;‘ecg:‘?mbloﬂ 2 3 Poison, Something To Believe In 7 15 Stese B Because IeLaveyVoej (The Pas A — Vanilla Ice, Play 'Thal Funky Music
10 12 Alss More Than Words Can Say IR o A e 1215 UBHD, ThewayYouDoThe Things YouD | 3 o DanD, e DimehLin 8 4 Alias, More Than Words Can Say BEX Tommy Pt ot Vo e er
11 14 Whitney Houston, I'm Your Baby Tonigh 33 35 Joey Kid, I'm Not B Love 13 14 Donny Osmond, My Love Is A Fire 5 7 Jo.:yam{'lovyi Miracle (Fgrum “Youn, 9 10 Prince, New Power i ’
12 13 After 7, Can't Stop 34 EX Tommy Puett, Kiss You All Over 14 11 James Ingram, | Don't Have The Heart 6 1 Alias, More Than Words Can Say ¢ 10 & M.C Hammer, Pray P
13 16 Daryl Hall John Oates, So Close 35 EX The Outfield, For You 15 18 Steve Winwood, One And Only Man 7 10 Heart, Stranded 11 12 George Michael, Freedom
14 17 Billy Joel, And So It Goes A — Paul Simon, The Obvious Child 16 17 Jon Bon jovi, Miracle (From “Young Gu 8 11 Madohna, ustify My Love 12 13 Danyl Hall john'Oates, So Close DM
15 19 Bette Midler, From A Distance A — Black Box, | Don't Know Anybody Else 17 20 Don Henley, New York Minute 9 9 2InA Room, wlyg e It 13 14 Donny Osmond, My Love Is A Fire /
16 20 DNA Featuring Suzanne Vega, Tom's Din A Surface The First Time. 18 21 Phil Collins, Hang In Long Enough 10 13 Melson, After The Hain M 8 James Ingram, | Don't Have The Heart
17 11 Saho, Hippychick ' A — Robert Palmer, You're Amazing 19 13 Phil Collins, Something Happened On T 11 15 Stevie B, Because | Love You (The 1oy ligloniBonibviiMiraclel(kfomiaYounglGy E-
18 22 Debbie G£san. Anything Is Possible EX EX Notorious, The Swalk 20 22 George Michael, Freedom 12 14 Mariah Carey, Love Takes Time 1619 gmm?- G'°°V‘~‘0'S '“hg Heart /<§-—-—
;3 231 Planet Jacksond ovelWillINeverlOaI(Wi EX EX Jon Bon Jovi, Miracle (From “Young Gu g fé gla:\:-evo?‘.“BecoahusGe": Love You (The Pos 1319 Damn Yankees, High Enough nu HL?': [Winweoody Oneand Only Man
22 Madonna, thsli?;eMyo L&‘Q g g }‘.,23' g"’csg'rjaursitl‘ DT e 23 25 Damn Yankees, High Enough }; %3 D‘;{' ;2‘;',‘{,"“","2",::,',‘,(\;,‘;‘;‘1, 19 21 Tony! Tonil Tone!, Feels Good Houston P.D.: Steve Wyrostock
2 28 Heart, Stranded = 24 13 Bruce Hornsby & ﬁ‘! Range, Across The 16 8 Warrant, Cherry Pie ' 2023 Billy Joel, And So It Goes 1 1 Mariah Carey, Love Takes Time
23 18 Pebbles, Giving You The Benefit 25 27 Cher, The Shoop Shoop Song (It's In H 712 ML Hammer, Pra A2l Betle Midler, From A Distance 2 & Whitney Houston, I'm Your Baby Tonigh
A24  —  Damn Yankees, High Enough )\ 26 28  Billy Joel, And So It Goes 18 23 Whitney Houston, Y’m Your Baby 22 26 Madonna, Justify My Love 3 3 Bette Midler, From A Distance
A25 — C&C Music Factory Feat. Freedom Will 3 21 29 DNA Featuring Suzanne Vega, Tom's Din 19 22 Deee-Lite Groove Is In The Heart 537 JRtion Bhillips,manlsivel 4 4 Deee-Lite, Groove Is In The Heart
26 29 Wilson Phillips, Impulsive . 28 30 Ehton John, You Gotta Love Someone 20 EX  Warrant, | Saw Red zg 2; Do S"Y' ing Is ’;°STS(;?':?S Din 5 5 Wilson Phillips, Impulsive
27 30 Surface, The First Time 21 25 Concrete Blonde, Joey \ Fealuring suzanne Vega, g 6 2 Vanilla lce, lce Ice Baby
28 21 Janet Jackson, Black Cat 22 EX Donny Osmond, My Love Is A Fire %g ;g g""”av'“ lce 'ﬁ? 'tllaé)y h 7 7 George Michael, Freedom
A29 = UBIW. ThE w%yLYou Dp‘lhe T‘;\ing)s Iou D 94.5 FM 23 E{ JE?.nstrJac_llnlson6 Love Will Never Do % % R:l’;."' Tra:sve::f SLgnsili'v“i)!ug g {3 I.J‘N(I‘L1 eaturin, _'Suzanne Vega, Tom's Din
¥ eson, Can' Lve Without Yo 1 | Boston P.D. Steve Rivers B0 Foin o More Falig 1o Plces 2 EX et Jackson, Love Wil Rever Do (i 10 10 Omid Casody i T?ﬁyseu
o A — Information Society, Think (3)? E{ gn;': '??ki V;’;f]"ed G”;‘f 1 B 11 11 Alias, More Than Words Can Say
1 2 Stevie B, Because | Love You (The Pos EX EX George Michael, Freedom B OB R be.r)t P"cl 9 vereyerA ouidiifcel 12 13 21n A Room, Wiggle It
2 g %In ATRoon‘%, Wi g}e-lll N EX EX Depeche Mode, World In My Eyes, & EX Wit PT)L“:"'I,:‘“P:S‘ l':’d;cg }2 lg g.C. Haommerr‘aP;day g
3 ony! Toni! Tone!, Feels 4 onny Osmond, My Love is A Fire
a7 Marrahvwey. Love Takes Time Washington P.D.: Chuck Beck BBkl }”"{','o"f;;'r';':wa"; Candy I3 16 Dary Wal o Oates, So Ciose
2 g m'm" Groove I's In The Heart 1 1 Vanilia lce, ice Ice Bab: EX EX The Black'Crwes, Hard To Handle 16 17 Information Society, Thin T
ney Houston, I'm Your Baby Tonigh 2 2 ) i | Don't Z‘ The Heart 17 18 Dereche Mode, World In My Eyes
7 1 Vanilla Ice, Ice Ice Baby 3 3 A?,’"“M"l”]’,"‘{ v‘;" by Eve S e Hear 0 o, o —177 18 20 Cathy Dennis, Just Another Dream
i 8 16 Alias, More Than Words Can Sa 135, More Than Words Lan say | L 19 21 Stevie B, Because | Love You (The Pos
New York P.D.: Tom Cuddy ] Bel Biv Devoe, B.B.D_ (1 Thought It 4 5 DNA Featuring Suzanne Vega, Tom's Din 20 24 Londonbeat, I've Been Thinking About
11 Bell Biv Devoe, B.B.D. (! Thougi 5 3 Mariah Catey LoveT -’ e leam?l / eat, een Thinkin u
1 2 Marizh Carey, Love Takes Time 1 3 ndyman, Knockin' Boots F u’é""a':"ey" P"r‘f akes Time RADIO WHYT 95 21 22 Pat & Mick, Use It Up, Wear It Qut
z 1 gln A Rgom,t:ligglg ItB {% }g g:;" Waw'?odl, ?neee:nd Only Man 76 M Pries’? Close YTO You g Ig ?ums“f The FlrlsE)Tn'v‘reH The Heart
3 4 Poison, Something To Believe In rge Michael, Freedom P rest, ) ; e p - ames Ingram, | Don't Have The Heal
4 6 Alias, More Than Words Can Say 13 6 After7, Can't Stop ) g 1; B’;‘MR' mﬁ“%s‘"’_&hﬁ;’ Unchained Mel | Detroit _ P.D.: Rick Gillette CHICAGO'S HIT MUSIC STATION 24 25 TKA/Michelle Visage, Crash (Have Some
5 5 Deee-Lite, Groove Is In The Heart 14 14 Johnny Gill, Fairweather Friend 0 15 Poon 'Son{emingg To Bglieve n 1 1 Stevie B, Because | Love You (The Pos ) — 25 26 Dino, Gentle ]
6 7 Whitney Houston, I'm Your Baby Tonigh 15 18 UBAO, The Way You Do The Things You D 1L 13 Betie Midlor From A Dtance 2 8 Madonna, Justify My Love Chicago P.D.: Brian Kelly 26 28 The Soup Dragons, I'm Free
7 8 Jon Bon Jovi, Miracle (From “Young Gu 16 26 Mpdonn;ﬁ)us ll{ My Love 12 3 New Kids o"' The Block, Let's Try It A 3 7 Poison, Something To Believe In 1 3 Deee-Lite, Groove Is In The Heart 27 30 Pet Shop Boys, So Hard
8 13 Stevie B, Because | Love You (The Pos 17 20 wilson Phillips, Impulsive 13 15 Tony! Toni Tone!, Feels Good 4 4 2In A Roq’n}, WIFQE It 2 7 Bette Midier, From A Distance 28 29 Wop Bop Torledo, Beat Bomb
9 10 Tony! Toni! Tone!, Feels Good 18 2 Darxl Hall John Oates, So Close 14 17 Candyman, Knockin' Boots 5 5 Tony! Tonit Tone!, Feels Good 31 Vanilla ce, Ice fce Bab 29 EX Debbie Gibson, Anylhmg Is Possible
10 16 Bette Midier, From A Distance 19 29 DNA Featuring Suzanne Vega, Tom's Din 15 18 Whitney Houston, I'm Your Baby Tonigh 6 6 DNA Featuring Suzanne Vega, Tom's Din 2 5 Poison, Something To Eyeﬁeve In 30 32 C&C Music Factory Feal. Freedom Willi
11 12 Daryl Hall john Oaleeesd So Close 20 23 Damn Yankees, High Enougl B 1 Aftler“;yCaon't g“;p of y Tonigl 7 2 M.C. Hammer, Pray 5 2 ML H'ammev, Pray A3l —  Will To Power, I'm Not In Love
12 14 George Michael, Freedom g 2 g| Joel, @nd So Tt Goes 71 Deee~Lfle, Groove s In The Heart g l? ?a maJn, Knoc_kml Borots . 6 § 4 Candyman, Knockin' Boots 35 EX ‘I;alqn Tlresv::l\;, STeh"slva“l .
13 3 Vanilia Ice, Ice Ice B:ab 25 Surface, The First Time 3 18 21 Madonna, Justify My Love on Bon Jovi, Miracle (From "Young Gu 7 12 Whitney Houston, I'm Your Baby Tonigh —  Vanilla Ice, Play That Funky Music
14 9 James Ingram, | Don't Have The Heart 23 27 C&C Music Factory Feat. Freedom Willi 19 23 Stevie B, Because | Love You (The Pos 10 10 Deee-Lite, Groove Is In The Heart 8 8 2inA Room, Wiggle It A —  Maui Priest, Just A Littie Bit Longer
15 18  Wilson Phillips, Impulsive A2 —  Janet Jackson, Love Will Never Do (Wi 20 18 Janet Sackson Black Cat 11 13 Whitney Houston, I'm Your Baby Tonigh 9 6 Mariah Carey, Love Takes Time A — Igv Pop With Kate Pierson, Candy
16 19 Bitly Joel, And So it Goes 25 28 Wil To Power, I'm Not In Love 21 24 Wilson Phillips, Impulsive 1215 Mariah Carey, Love Takes Time 10 11 George Michael, Freedom A — 2 Nu, Ponderous
17 22 Madonna, Justity My Love 26y 30 s wsat Gl AlIMlLovelTd A22 = UBAD, The Way You Do The Things YouD | 13 16 00 Short, The Gretlo 11 16 Tony! Tonit Tone!, Feels Good
18 20 Heaﬂt Stranded » A27 — Ra Tresv'aulJ nsitivity A23 — DarylMall Johh Dates, So Ciose lg i eorge Ml_cl aeA, reedom 12 18 Wilson Phillips, Impulsive
19 21 DNA Featuring Suzanne Vega, Tom's Din A — ((:;al y Deymlsw ust Another Dream 28 25 lanet Jackson, Love Will Never Do (Wi - }vln e;, Mkl es Away i p— 13 14 Alias, More Than Words Can Say
20 24 Debbie Gibsen, Anything Is Possible EX EX Cheap Tnfk, herever Would | Be 25 EX  Ralph Tresvant, Sensitivit i Ia’ne a‘q sog(.xLove \ﬂ ever Do (Wi i 9 Smimg,v Fly To the Angels
21 23 Donny Osmond, My Love Is A Fire B 3 N"‘“’B After The Rain EX EX C&C Music Factory Feat. Fceedom will {; » D".“’"‘G‘ o iety, Think 15 10 The Adventures Of Stevie V, Dirty Cas
225 UBAQ, The Way You Do The Things You D £X JayajOneliiss'eriMinute EX EX Johany Gil, Fairweather Friend ) 1 oo h:"u";, World In My E 16 13 Maxi Priest, Close To You
23 26 Phil Collins, Hanﬁvin Long Enough 23 23 r“ " s°’| .‘.".‘ y Eyes 17 23 Winger, Miles Awa{ P x
24 EX  Damn Yankees, High Enow;h . ZopRalphTresvantioensitivily 18 24 Daryl Hail John Oates, So Close OF
25 28 janet Jackson, Love Wil Never Do (Wi g szl 0?;11![0 y Dllfyr -Lin 19 17  Bell Biv Devoe, Do Me! .
26 30 Steve meoodI'One And Only Man 5 &'C e oweL I NFO' ("rLﬁlﬁ Wil 20 X DNA FuiuringMSuzanne Vega, Tom’s Din
27 31 WiliTo Pwe“ m Not In Love %2 X wi mﬁ;?" ac |°'Y Ie? ueecom It 21 27 Jon Bon Jovi, Miracle (From "Young Gu
28 29 Cheap Trick, Wherever Would t Be iison Phil '&S.,NDU sive 22 21 Pebbles, Giving You The Benefit : .
29 32 Winger, Miles Away n - ) 25 EX  TKA/Michelie Visage, Crash (Have Some 23 22 Nelson, (Can't Live Without Your) Lov Providence P.D.: Paul Cannon
30 EX C&C Music Factory Feat. Freedom Willi ) . FM : = TDM 5°;‘P E”l""“?-""g F'"h 24 30 Stevie B, Because | Love You (The Pos L2 Mariah Carey, Love Takes Time
31 35 Nelson, After The Rain Pittsburgh P.D.: Danny Clayton A T Coorre Laloesy Py '(‘;;“ Starr, No M 25 20 Warrant, Cherry Pie 2 5 Stevie B, Because | Love You (The Pos
32 34 The Outfield, For You 1 1 Mariah Carey, Love Takes Time . == Jocorpelano; yen Bl L 26 28 Billy Joel, And So it Goes 3 1 Vanilla Ice, Ice Ice Bab
33 EX  Surface, The First Time ) LR Atlanta P.D.: Rick Stacy 0 g Meboniatiearheliam 21 EX Steve Winwood, One And Only Man 17 Whitney Houston, Im Your Baby Tonigh
M EX Ralph Tresvant, Sensitivity 58 W 11 Mariah Carey, Love Takes Time X winjStarrjWargL 28 EX Janet Jackson, Love Wil Never Do (Wi 5 8 Jon Bon Jovi, Miracle (From "Young Gu
A35  —  Cathy Deanis, Just Another Dream LD A 23 Stevie B Because | Love You (The Pos 0 ORCy iwapnaeljwiiny A22 — Heart, Stranded & 3 MC. Hammer, Pray
A —  George LaMond & Brenda K. Starr, No M 3] '1o) Jamesingram\{Donit{HaveqTrie]Heart 34 Bette Midier From A Distance A3 — Neison, After The Rain 7 9 Heart, Stranded
AA — 89:0 G"“'Jé New York Minute 2 ; ‘6'.22"1. ::e.Gl’c;‘ \I,gelsBIar?yThe W 4 10 Madonna, Ju’slil{or?ﬂy Love \E Wl ' 8 4 Pebbles, Giving You The Benefit
EX EX Tommy Puett, Kiss You All Over 7 11 Oaryl Hall John Dates, So Close 3 ol Seisrinmsimpulsies | THE, 1 Daliosercomethingiiolaelielln
£X EX  Keith bweat, il Give Ab My Love To 8y h30 Soho. Hipgchick 7B Chrs tsaak, Wicked Game® 95 11 15 Bette Midler, From A Distance
BX EX Cher, The Shoop Shoap Song (It In H s 5’;{;’;’; Honston el our Baby Tonigh 8 2 Vanilla Ice, ice Ice Bab 1212 Candyman, Knockn' Baots
EX EX' Johnny Gill, Fairweather Frien I 14 Donny Os My Love Is A FI’!E 9 5 D”’{' Hall Tohn Dates, So Close 37 s }i lg 1l?m/l ¥all ‘J%hn ?I;ES,' Sgo(‘l)lgse
i i i 10 11 Whitney Houston, I'm Your Baby Tonigh . 5 ony! Toni* Tone!, Feels
20 D oisan, Somethin T,?GE'C"::"SL'; 11 13 Pats Mick Use it Up, Wear It Out Detroit P.D.: Gary Berkowitz 15 17 2in A Room, Wiggle It
14 18 After 7, Can't Stop 1212 Concrete Blonde, Joey 1 1 Bette Midler, from A Distance 16 18 Steve Winwood, Une And Only Man
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18 21 Information Society, Think 6 16 2 In A Room, Wiggle It 5 4 James Ingram, | Don't Have The Heart 2 g} JameslingraniilonitiHaveiThe Heart N 21, " Scho. Hippychick
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EX EX  Donny Osmond, My Love Is A Fire 4 Ll atess soiClose & 8 Bisa Fionllo On The Way Up 9 13 DeeeLite, Groove s In The Heart 8 10 Bette Midler, From A Distance
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17 20 Donny Osmond, MY Love Is A Fire 23 15 Alias, More Than Words Can Sa 9 3 James ingram, | Don't Have The Hear 16 21 Johnny Gill, Fairweather Friend
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Columbus P.D.: Dave Robbins e haiend by 3] TaniCampbelfound AndiRound BB K e Al by Love To You
. erald Alston, Siow Motion
ok Do walooin Sstee o e all i 3L Whispers, My Heart Your Heart 3 B ol tede e
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14 17 Deee-Ljte, Groove Is In The Heart 6 5 James Ingram, | Don't Have The Heart 77 Heart, Stranded 78 Alias, More Than Words Can Say 5] M7t fettiey) Osbom'e“ nly Human
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Fresh Crew Of Bel-Air. Visiting Will Smith, aka the Fresh Prince (third from
left), on the set of the NBC-TV show “The Fresh Prince Of Bel-Air”’ are RCA
singer Tyler Collins; actor Kadeem Hardison of “‘A Different World”; the
program’s executive producer, Quincy Jones; and Warner Bros. artist Al B. Sure!

H BY JANINE McADAMS

NEW YORK—It took a little time,
but as Al B. Sure! knows, the only
things worth doing are worth do-
ing right. With the D.J. Eddie F. &
Nevelle-co-produced first single,
“Missunderstanding,” already a
No. 1 R&B hit, and his “Private
Times ... And The Whole 9!”
(Warner Bros.) album successfully
launched, Sure! seems more than
satisfied.

“I think when people hear the al-
bum they’ll see that this is very
much my growth process from al-
bum one [the platinum “In Effect
Mode”’] to album two,” says the
singer/writer/producer who was

uUTTA THEIR FACE: In October 1989, Atlanta’s
growing music industry and Arista executives gathered
to celebrate a new record label, LaFace, for producers
Antonio “L.A.” Reid and Kenneth “Babyface” Ed-
monds. L.A. & Face were riding high on a sea of pop
and R&B hits, and the label seemed a logical next step.
Now, more than a year later, we have yet to see new
product bearing the label’s wonderfully splashy logo.
“We're getting organized,” explains Vernon Slaugh-
ter, VP/GM of the label. “LaFace is a production compa-

ny as well as a label. L.A.
& Face have been busy
sorki the Pebbl
MR S g The
Rhythm
and the
Blues

tributing four songs to the
Whitney Houston project
[on Arista]. Now we are
able to devote our atten-
tion to our own thing.”

Their own thing will be
the label’s first artists:
male/female duo Damien
Dame, whose debut sin-
gle isn’t expected until February, and rap act Divine &
90 Miles Per Hour, which will bow in spring '91. “In-
stead of making a rap record per se, we want to make a
party record,” says Reid, whose signature has been mel-
low funk and romantic ballads. “It can have rap and
funk influences, and just be a feel-good album.”

One major development is that Jermaine Jackson
will move from his Arista berth to the LaFace home-
stead for his next album project. Now there’s a pairing
fraught with possibilities. “We're really excited about
Jermaine,” says Reid. “We met with him and we dis-
cussed what we thought he needed musically, and he
told us his concerns, and we went to work writing.
We've already got half an album of material ready. As
we speak, he hasn’t heard the material—he’s going to be
really surprised.” Reid adds that Jackson is expected to
move to the Atlanta metro area.

The co-presidents along with the team of Kayo &
Darryl Simmons continue to be the label's production
mainstays; Reid adds that Pebbles is expected to do
some production work under the LaFace banner, most
probably for two Motown acts. Slaughter says that
plans are for the label to cultivate other producers and
not bear the entire production load in-house. Reid’s
brother Bryant Reid is A&R director; another A&R di-
rector will be hired.

Though it has taken a bit of time to get it off the
ground, Slaughter says the widening gap between the
company’s debut and its first product doesn’t concern
anyone at LaFace. “We take a different point of view on
that,” he says. “LaFace has a well-deserved reputation
for quality. Anything we come with will be well worth
the wait. We have 1,000% support from Arista.”

“It wasn’t something we wanted to be an overnight

Reid & Edmonds LaFace The Music

Hit Team Working On Label’s Debut Releases

by Janine McAdams

success,” adds Reid. “We plan to take our time. It may
take the next decade for us to grow into a full-fledged
label, but that’s OK.”

HAP SESSION: George Ware, a professor at Temple
Univ. in Philadelphia and a major player in the formation
and administration of the now-defunct Black Music
Assn,, says he is planning to establish a new music orga-
nization, the Assn. for Rap Music. “There needs to be an
organizational structure to deal with the needs of rap
music,” says Ware, who
says he got the idea while
attending various music
conferences. He is also
planning a publication,
Journal of Rap Quarter-
ly. “There needs to be a
publication that deals with
more analysis, to do stud-
ies and foster education
about the positive aspects
of the music, as well as re-
late the music to different
events and music in history—jazz, blues, R&B.”

Ware is shooting for 1992 for the launch of both con-
ference and magazine. Artists, label execs, potential
panelists, and rap music writers are encouraged to call
Ware at 215-276-3633.

TIDBITS: Multiformat songbird Mariah Carey and Co-
lumbia Records were the gracious hosts of a Nov. 15
luncheon for the black music press at Lola's in New
York. Carey recently logged her second No. 1 R&B and
pop single with “Love Takes Time,” the exquisite follow-
up to the No. 1 “Vision Of Love.” Crossover artists al-
ways seem to walk a fine line when it comes to satisfy-
ing the expectations of different pools of music fans; the
luncheon was a nice gesture of thanks to those journal-
ists who support her ... The music world bids a fond
farewell to singer Ronnie Dyson, who was only 40
when he died of heart disease Nov. 10 in Philadelphia
(Lifelines, Nov. 24). The vocalist who scored an R&B and
pop smash with his debut, “(If You Let Me Make Love
To You Then) Why Can’t I Touch You?,” in 1970 was
buried Nov. 15 after funeral services in his hometown of
Brooklyn, N.Y. ... Island Records has the right image
as far as the NAACP Image Awards are concerned. Vo-
calist Will Downing, blues artist Etta James, and rap-
pers X-Clan all received nominations. Fave Downing—
who performed at the Minneapolis Black Musicians &
Artists Awards back in September—is putting the fin-
ishing touches on his next album ... Will NARAS take
away Milli Vanilli’s 1989 best-new-artist Grammy?
Since the duo’s German producer, Frank Farian, an-
nounced that the pair did not sing on their album (Bill-
board, Nov. 24), NARAS head Michael Greene is refer-
ring the matter to a special committee.

chosen as winner of the SONY In-
novators Award in 1987 by none
other than Quincy Jones. “It’s
nothing like album one and has
nothing to do with album one ...
Everything that I do I try to take
to the next level.”

‘Fverything that |
do [ try to take
to the next level’

The title of “Private Times” is a
reflection of two ideas. Sure! was
originally set to star in a film
called “Private Times’’ that was to
begin shooting this fall. Sure! says
that he knew a second album was
due and deferred the role until he
could complete it. “I really didn’t
want to do too much other than
that, otherwise my energy
wouldn’t be focused on anything
else,” he says.

The other part of the title?
“ ‘The Whole 9,” meaning the
whole nine yards, meaning this is
like me straight from the heart one
more time.”

It’s been a tumultuous two

years since the release of “In Ef-
fect Mode.” Sure! has toured, been
cleared of rape charges, prepared
for the second album, and fended
off aspersions cast on his vocal
ability. The former rapper from
“‘money-earnin’ ”’ Mount Vernon,
N.Y., who calls himself “a busi-
nessman who can carry a tune and
does his homework,” says he has
been strengthening his voice with
lessons and that everything he
does on the album he can now do
live.

In addition to working with
Heavy D helmsmen Eddie F. & Ne-
velle, the singer has co-written and
co-produced seven tracks with
cousin Kyle West and three with
Devanté Swing of the group Jo-
deci. The new album includes a
very Sure!-styled cover of the Ea-
gles classic “Hotel California’ and

Satisfying ‘Times’ For Al B. Sure!
With A No. 1 Single & Hot New Album

““No Matter What You Do,”” a
steamy duet with the inimitable
Diana Ross about a May-Decem-
ber romance.

“We kind of fell in love in the vi-
nyl,”” says Sure! of Ross. ‘‘I
thought that with myself being a
young new artist and Diana Ross
being a veteran artist, and a clas-
sic, that it would be the perfect ve-
hicle to express exactly what I was
trying to get across in the song.
And I was very grateful that Miss
Ross said that she would do it, be-
cause it worked well. And this was
a record that I wrote in 11th
grade.” The video will be “hot,”
the 22-year-old assures.

No decision has yet been made
for the next single, says Ray Har-
ris, VP of black music for Warner
Bros., who expects ‘““Private
Times’’ to hit the gold-sales water-
mark soon. ‘“The single is on fire,
and we’ve got great response to
the album. Retail is telling us we
got one, but the ultimate determi-
nation is the consumer purchasing,
which is phenomenal.”

The future should be an interest-
ing one for Sure! With an album
chockful of singles choices—from
the jack-swingin’ “Channel J,” fea-
turing Chubb Rock, to the smooth
balladry of ‘I Want To Know” —
and a movie role set for next
year—Sure! is primed for a second
media blitz. He is set to tour Japan
this month and probably the States
in the spring. As a writer and pro-
ducer, he is also working on pro-
jects with Chaka Khan, Michael
McDonald, and Tevin Campbell,
and he plans to record a gospel al-
bum some time in the future.

It is songwriting that is Sure!’s
true love. “Quincy [Jones] said
something to me that stuck with
me. It was something that I was do-
ing in the studio, and he said, ‘I'm
really happy that you like melody
because that’s what it’s all about.’
It was something I always kind of
felt naturally. If you have melody
and you’re really saying something
in the song, you can’t lose.”

Nipper Nabs Georgio. RCA Records announces its signing of funk/dance
artist Georgio. Celebrating, seated from left, are Skip Miller, senior VP, black
music, RCA; Georgio; and Joe Isgro, Georgio’s manager and chairman of Isgro
Productions. Standing, from left, are Alian Strahl, senior VP, Isgro Management
Group; and Stu Rice, director, Isgro Productions. Georgio was previously signed
to Motown, where Miller had been an executive, and had a top five R&B single
with “Tina Cherry”" in 1987.

20

BILLBOARD DECEMBER 1, 1990



Bil
I r ® COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING DEC. 1, 1990 w  AND ONE-STOP SALES REPORTS.
< | =|8 50 | 51 | 57| 5 gbf\i@ggggfgm BETWEEN A ROCK AND A HARD PLACE
g ¥ Z, 5'& 51 | 45 | 41 | 29 | POOR RIGHTEOUS TEACHERS PROFILE 1289 (9.98) HOLY INTELLECT |
g % i gg LAAF;;I.LIE.II:IUMBER'DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) T 2NN 7 ty&gfg}g&%ﬁgg@g’ HiEcrEw BANNED INTHE UISA
53 49 43 26 ICE CUBE @ PRIORITY 57120 (9.98) AMERIKKKA'S MOST WANTED
ol NO. LR A 54 47 51 9 TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE
1 1 1 38 | M.C. HAMMER A7 CAPITOL 92857 (9.98) 27 weeks atNo. 1 PLEASE HAMMER DON'T HURT 'EM !
2 2 2 9 L.L. COOL J DEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT @ NEW » 1 GUY mCA 10115 (9.58) THE FUTURE
3 3 3 10 TOO SHORT @ JIVE 1353/RCA (9.95) SHORT DOGS IN THE HOUSE 96 55 62 16 GEOFF MCBRIDE ARISTA 8543 (9.98) DO YOU STILL REMEMBER LOVE
4 | 4 | 5 | 22 | MARIAHCAREY A%coLumBia 45202 (9,98 €Q) wamacarey | QD] 63 | — | 2 | HHAVE e 1328mca 58 HHFvE
5 | 5 | 4 | 23 | KEITHSWEAT A vinTERTANMENT 60861 /ELEKTRA (9.981 'L GIVE ALL MY LOVE TO YOU | 64 | 8 | 3 | HWADRVERYISISI/QUAITYE98 LIVIN'IN A HOE HOUSE
(6| 7 [ 15| 4 | ALB.SURE warnerBros. 26005 9.98) PRIVATE TIMES . .. AND THE WHOLE 9! NEWD | | | SURFACEcOuMEIA 46772098 £Q 3 DEEP
7 1 6 | 6 | 15 | VANILLAICE sex 95325 (9.98) TO THE EXTREME 60 | 52 | 47 | 64 | AFTER7 @ VRGN 91061 (0.98) AFTERT
8 | 8 | 7 | 28 | TONYITONITONE! ® winG 841 502/POLYDOR (8.98 €Q) THE REVIVAL 61 | 53 | 55 | 15 | INTELLIGENTHOODLUM Atms311 2 98) INTELLIGENT HOODLUM
9 | 9 | 8 | 16 | WHISPERSCAPITOL 92957 (5.98) MORE OF THE NIGHT 62 | 58 | 56 | 29 | THEWINANS QWEST 26161 WARNER BROS. (998) RETURN
NEWD | | | WHITNEY HOUSTON aRisTA 8616 (1098) 'M YOUR BABY TONIGHT 63 | 57 | 52 | 12 | MC CHOICERAPALOT 105 59%) THE BIG PAYBACK
11 13 10 35 BELL BIV DEVOE A? MCa 6387 (9.98) POISON 64 6l 54 32 PUBLIC ENEMY A DEF JAM 45413/COLUMBIA (9.98 EQ) FEAR OF A BLACK PLANET
12 1 9 31 JOHNNY GILL A MOTOWN 6283 (8 98) JOHNNY GILL 7 65 | 66 65 7 D.J. KOOL CREATIVE FUNK 7000/S0H (9.98) THE MUSIC AIN'T LOUD ENUFF
13 10 1'1 19 ANITA BAKER A ELEKTRA 60922 (9.98) COMPOSITIONS 66 65 66 7 GEORGE MICHAEL A COLUMBIA 46898 (10.98 EQ) LISTEN WITHOUT PREJUDICE VOL. 1
14 12 12 9 PEBBLES MCA 10025 (9.98) ALWAYS 95 — 2 CHUBB ROCK SELECT 9063 (9.98) TREAT EM’ RIGHT
(5| 16 | 19 | 7 | GERALD ALSTONwmoTOWN 6302 (9.98) OPEN INVITATION 68 | 54 | 45 | 12 | CPRO.capmoL9asz2 698 UOLIATEEINAGIE
16 14 14 12 PRINCE @ PAISLEY PARK 27493/WARNER BROS. (12.98) GRAFFITI BRIDGE _69_ 1 56 49 2 TR e oY) TO THE EAST, BLACKWARDS
@D 23 | — | 2 | BIGDADDY KANE COLD CHILLIN' 26303/REPRISE (9.98) TASTE OF CHOCOLATE 9N S 2R WSEEC T ECENERATION I ARyon et o) NN FLOOL{
21 2% 5 CANDYMAN EPIC 46947 (9.98 £Q) AIN'T NO SHAME IN MY GAME 7 59 44 12 KOOL G RAP & D.J. POLO COLD CHILLIN' 26165/WARNER BROS. (9.98) WANTED: DEAD OR ALIVE |
19 | 21 | 8 | TODAYwmotowN6309(5.98) THE NEW FORMULA 72 | 70 | 58 | 32 | NAJEEEM 92248(3.98) TOKYO BLUE
20 | 17 | 16 | 11 | MAXIPRIEST cHarisma 91384 (9.98) BONAFIDE 73 | 60 | 50 | 55 | TROOP @ ATLANTIC 82035(9.98) Qe
21 15 13 13 N.W.A RUTHLESS 7224/PRIORITY (6.98) 100 MILES AND RUNNIN' 74 72 78 4 SYDNEY YOUNGBLOOD ARISTA 8651 (9 98) SYDNEY YOUNGBLOOD
@ NEW)p 1 FREDDIE JACKSON CAPITOL 92217 (9 98) DO ME AGAIN j 1 (g 63 12 JONATHAN BUTLER JIVE 1361/RCA (9.98) HEAL OUR LAND
@ 27 38 5 DANA DANE PROFILE 1298 (9.98) DANA DANE 4 EVER 76 67 59 21 D.J. MAGIC MIKE CHEETAH 9403 (9.98) BASS IS THE NAME OF THE GAME
24 | 22 | 20 | 164 | LALAHHATHAWAY viRGIN 91382 (998) LALAH HATHAWAY 77 | 77 | 94 | 17 | THREETIMES DOPE ARISTA 8615 (9.98) LIVE FROM ACKNICKULOUS LAND
25 | 24 | 24 | 14 | BASIC BLACK SOUND OF NEW YORK 6307 /MOTOWN (9 98) BASIC BLACK | ¢/ [ (R e | (T3 A o e G T W ) THE GETO BOYS
2 | 18 | 17 | 14 | BOOGIE DOWN PRODUCTIONS @ JivE 1358/RCA (9.98) EDUTAINMENT | 79 | 75 | 74 | 10 | FORCE M.D.'S TOMMY BOY 25893 /REPRISE (9.98) STEP TOME
27 25 2 9 TAKE 6 REPRISE 25892 (9.98) SO MUCH 2 SAY 80 80 69 48 MICHEL'LE @ RUTHLESS 91282/ATLANTIC (9.98) MICHEL'LE
28 20 18 16 BLACK BOX RCA 2221 (9.98) DREAMLAND il 81 68 60 10 VARIOUS ARTISTS PANDISC 8811 (9 98) RAP MIAMI STYLE
2 28 28 8 ROBIN HARRIS WING 841 960/POLYDOR (8.98 EQ) BE-BE'S KIDS 82 71 61 12 THE AFROS RAL 46802/COLUMBIA (9.98 EQ) KICKIN® AFROLISTICS
32 36 7 TEENA MARIE EPIC 45101 (9.98 EQ) IVORY 83 83 i 72 21 COMPTON'S MOST WANTED ORPHEUS 75633/EMI (9.98) IT'S A COMPTON THANG
31 | 30 | 35 6 CARON WHEELER EM1 93497 (9 98) UK BLAK | 84 |81 |70 | % ﬁ‘.vl"l'%ﬁ,%'ék%?g’a?”‘s‘ PEOPLE'S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM
32 | 26 | 37 | 6 | THEBOYSmoTowN 6302 (9.98) THE BOYS 85 | 73 | 64 | 11 | KIARAamsTase17(999) CIVILIZED ROGUE |
33 | 29 | 23 | 32 | ENVOGUE A ATLANTIC 82084 (9.98) BORN TO SING 8 | 74 : 76 | 69 | BOBBY “BLUE” BLAND MALACO 7450 (8 98) MIDNIGHT RUN
3 31 27 19 DENISE LASALLE MALACO 7454 (9 98) STILL TRAPPED I NEW } 1 CRIMINAL NATION NASTYMIX 70240 (8.98) RELEASE THE PRESSURE
@ NEW) 1 LEVERT ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 88 | 76 | 89 4 TRUDY LYNN ICHIBAN 1063 (8.98) COME TO MAMA i
36 35 40 6 KING TEE CAPITOL 92359 (9 98) AT YOUR OWN RISK 89 91 86 19 KID SENSATION NASTYMIX 7018 (8.98) ROLLIN' WITH NUMBER ONE
37 | 37 | 39 | 10 | SAMUELLE ATLANTIC 82130(9.98) LIVING IN BLACK PARADISE 90 | 8 | % 3 HARMONY VIRGIN 91394 (9.98) LET THERE BE HARMONY |
43 —_53 4 JASMINE GUY WARNER BROS. 26021 (9 98) JASMINE GUY 91 | 84 | 95 | 56 | SIRMIX-A-LOT @ NASTYMIX 70150 (9 98) SEMINAR :
39 | 36 | 33 61 ;Jxén’:gngo‘\(ggg?N & JANET JACKSON'S RHYTHM NATION 1814 ] NEW) 1 ISIS 4TH & B'WAY 444 030/ISLAND (9.98) REBEL SOUL |
[ 44 | 48 | 8 | DEEELITE eLexira 60057 (s.98) WORLD CLIQUE NEWD | 1 | LOURAWLS BLUE NOTE 93841 CAPITOL(9.98) IT'S SUPPOSED TO BE FUN |
41 39 32 16 SPECIAL ED PROFILE 1297 (9 98) LEGAL NEW ) 1 LOOSE ENDS MCA 10044 (9.98) - LOOK HOW LONG |
42 42 42 25 MILIRA APOLLO THEATRE 6297 /MOTOWN (9_93)_ MILIRA 95 85 I 91 21 K-SOLO ATL:TIC 82108 (9 98) TELL THE WORLD MY NAME
’@ 5 | — 2 FATHER M.C. UPTOWN 1006/MCA (9 98) FATHER'S DAY % | 97 | — 2 JOE SAMPLE WARNER BROS. 26318 (9.98) ASHES TO ASHES |
46 | — 2 MONIE LOVE WARNER BROS. 26358 (9.98) DOWN TO EARTH | 9 86 75 71 THE 2 LIVE CREW A LUKE 107 (9.98) AS NASTY AS THEY WANNA BE |
45 33 29 18 THE TIME ; P;SL_EV PARK 27490/REPRISE (9 98) PANDEMONIUM : 98 89- 87 34 HOWARD HEWETT ELEKTRA 60904 (9 98) HOWARD HEWETT
46 40 34 15 OLETA ADAMS FONTANA 846 346/MERCURY (9 98 EQ) CIRCLE OF ONE 99 E T 88 16 M.C. SMOOTH CRUSH 254/K-TEL (8 98) SMOOTH & LEGIT
47 38 31 17 D-NICE JIVE 1202/RCA (9.98) (;ALL ME D-NICE 100 92 — 8 _ME\EL STERLING NEW 1060/0N TOP (9 98) TROUBLE
48 34 25 14 gngg%g;ng‘ﬁgglEsqgu;\mET/T. BLANCHARD MUSIC FROM “MO' BETTER BLUES" QAlbums with th'e' grgates\ sales gains th::s'week.' [ ] Rgccrding Ir?d_ustry Assn‘. Of America (RIAA) certificatjcn for sales of 500,000
units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums
49 | 41 30 25 SNAP @ ARISTA 8536 (9.98) WORLD POWER available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices

(indicated by EQ). for tabeis that do not issue list prices. are projected from wholesale prices. ® 1990, Billboard/BPi Communications, Inc.

FEATURING THE HIT SINGLES
"WHY YOU GET FUNKY ON ME'

''WE GOT THE FEELING"
AND MORE ON MOTOWN CD, CASSETTE AND LP

EXECUTIVE PRODUCERS: JHERYL BUSBY AND FLOYD NORRIS
MANAGEMENT: NORRIS ENTERTAINMENT GROUP

1950 MOTOWN RECORD COMPANY, LP.
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FOR WEEK ENDING DECEMBER 1, 1990

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot R&B Singles chart.
SALES 35 AIRPLAY 35
wiS|ns = N P Al =
. 28] TITLE ARTIST 28| |28|28| TiTLE ARTIST (88
1991 INTERNATIONAL 1 [ 5 | 'M YOUR BABY TONIGHT WHITNEY HOUSTON | 1 1 | 4 | I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 1
2 | 2 | MISSUNDERSTANDING AL B. SURE! | 2 2 [ 1 | MISSUNDERSTANDING AL B. SURE! | 2
TALE NT & TOU RI N G 3 [ 6 [ sLow moTiON GERALD ALSTON | 3 3 [ 3 [ sLow mOTION GERALD ALSTON | 3
4 [ 1 | KNOCKIN' BOOTS CANDYMAN | 12 4 | 8 | SENSITIVITY RALPH TRESVANT | 4
| == DI R E C :To RY 5 [10 | SENSITVITY RALPH TRESVANT | 4 5 | 5 | ROUND AND ROUND TEVIN CAMPBELL | 5
= ) ] 6 |12 | ROPE A DOPE STYLE LEVERT | 7 6 | 7 | MY HEART YOUR HEART WHISPERS | 6
Billboard's International Talent and 7 [11] MY HEART YOUR HEART WHISPERS | 6 7 [12 [ 17 NEVER RAINS. . . TONY! TONI! TONE! | 8
Touring Directory is the source for 8 | 9 | 1JUST CAN'T HANDLE IT HI-FIVE | 11 8 |11 1 WANNA GET WITH U GUY | 9
. ! . 9 [13 | ROUND AND ROUND TEVIN CAMPBELL | 5 9 |10 | ROPE A DOPE STYLE LEVERT | 7
as. an_d lnterngt.lc.)nal talent., booking 10 [ 17 | LOVE ME DOWN FREDDIE JACKSON | 10 10 [ 14 | LOVE ME DOWN FREDDIE JACKSON | 10
| agencies, facilities, services and 11 |19 | IT NEVER RAINS. . . TONY! TONI TONE! | 8 | 1113 | 1 JUST CAN'T HANDLEIT HI-FIVE |11
products. lt is used by everyone who 12 | 3 | B.B.D. () THOUGHT IT WAS ME)? BELL BIV DEVOE | 13 12 | 2 | B.B.D. () THOUGHT IT WAS ME)? BELL BIV DEVOE I 13
buys and books talent—promotes and manages tours. 13 [ 18 [ 1 WANNA GET WITH U Guy [ 9 13 |19 | THE FIRST TIME SURFACE | 16
$67.00 (Includes postage & handii ) 14| 4 | PRAY B M.C. HAMMER | 21 1416 TRYME JASMINE GUY | 14
. P gee hanchng); 15 [ 7 [ 1 GOT THE FEELING TODAY | 18 15 | 25 | LOVE MAKES THINGS HAPPEN PEBBLES | 25
Add appropriate sales tax in NY, NJ, CA, TN, MA. L and DC 16 [ 16 | TRY ME JASMINE GUY | 14 16 | 20 | ONLY HUMAN __JEFFREY OSBORNE | 22
To order, send your check or money order with this ad to: 17 | 21 | THE GHETTO TOO SHORT | 15 17 122 | LOVE ME JUST FOR ME SPECIAL GENERATION | 20
Billboard Directories. P.O. 118 [20 ] 1LOVEU TAKE 6 | 19 18 | 6 | LOVE TAKES TIME MARIAH CAREY | 17
d Directories, P.O .BOX 2016, Lakewood, NJ 08701 19 | 8 | LOVE TAKES TIME MARIAH CAREY | 17 19 [ 26 | THE GHETTO TOO SHORT | 15
For the fastest service, call 1-800-344-7119 [20 |28 | THE FIRST TIME - SURFACE | 16| |20 |17 | KNOCKIN' BOOTS CANDYMAN | 12
nN L, - {21 [ 27| LovE ME JusT FOR ME SPECIAL GENERATION | 20 2121 [ 1LOVEL TAKE 6 | 19
BDSIP1H¢ L SR
[22 [23 | NO SWEETER LOVE ___GEOFF MCBRIDE | 23| [22 24 | NO SWEETER LOVE _GEOFF MCBRIDE | 23
23 (26 | TOM'S DINER DNA FEATURING SUZANNE VEGA | 26 23 [32 | IF | WERE A BELL TEENA MARIE | 33
[ 24 [22 | souL iNsPiRATION ANITA BAKER | 24 24 [ 28 | KEEP OUR LOVE ALIVE STEVIE WONDER | 28
B " rd | 25 [ 14 | HARLEM BLUES CYNDA WILLIAMS | 40 25 (29 | THING CALLED LOVE _ THEBOYS |27
P bOO | 26 [ 38 | ONLY HUMAN JEFFREY OSBORNE | 22 26 | 34 | YOU DON'T HAVE TO WORRY EN VOGUE | 31
| S
hd FOR WEEK ENDING DECEMBER 1, 1990 27 [15 | LIVIN' IN THE LIGHT CARON WHEELER | 38 27| 9 | SOUL INSPIRATION _ANITA BAKER | 24
- 28 | 34 | GROOVE IS IN THE HEART DEEE-LITE 37| |28 33 | DON'T BE A FOOL LOOSE ENDS | 30
Hnl na SIH Ies 29 | 40 | CAUSE i CAN DO IT RIGHT BIG DADDY KANE | 39 29 |30 | NEW POWER GENERATION o PRINCE | 29
30 [39 | LL DO 4 YOU FATHER M.C. | 34 30 | 40 | LOVE WILL NEVER DO (WITHOUT YOU) JANET JACKSON | 35
™ 31 | — | THING CALLED LOVE B THE BOYS | 27 31 [ 18 | 1 GOT THE FEELING TODAY | 18
h 32 [ 33 | NOTHING BUT A PARTY BASIC BLACK | 32 32 | 27 | NOTHING BUT A PARTY BASIC BLACK | 32
v |3l Complled from a national sample of retail 33 | — | KEEP OUR LOVE ALIVE STEVIE WONDER | 28 33 [— | I'LL GIVE ALL MY LOVE TO YOU KEITH SWEAT | 42
of |55 | Eo |4% | Time and one-stop sales reports. ARTIST |38 [ — [ mamA JuANITA LUKE FEATURING THE 2 LIVE CREW | 47 34 TOM'S DINER DNA FEATURING SUZANNE VEGA | 26
EY | T2 | 22 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL 35|30 | SO YOU LIKE WHAT YOU SEE SAMUELLE | 55 135 |39 | AROUND THE WAY GIRL L.L.COOLJ |36
{36 [ 25 | 1 conFESS EU. |48 36 | 38 | WHEN YOU CRY THE WINANS | 43
* % NO.1 » » 37 |— | NEW POWER GENERATION PRINCE | 29 37 |35 | DON'T TURN YOUR BACK ON ME GRADY HARRELL |41
1 1 1 12 g(#cgggy;ﬁg(()cgs(’g)m g Séf‘jsll;\mgf‘li 38 | — | MONIE IN THE MIDDLE MONIE LOVE | 45 38 |— | rLL DO 4 YOU FATHER M.C. | 34
e : 39 | | LOVE MAKES THINGS HAPPEN PEBBLES | 25 39 | — | GET HERE OLETA ADAMS | 50
(2)| 3 | 5 | 6 | MONIEINTHE MIDDLE = ¢ MONIE LOVE 40 | 24 | ICE ICE BABY VANILLA ICE | 46|  [40 | — | CRUISE CONTROL NAJEE | 44
j * NWA
3 2 2 12 100 MILES I‘\ND RUNNIN H&B SINGlEs A.Z
RUTHLESS 7229°/PRIORITY () ] PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
S ) )
@| s |uls P 3“9*7‘/%11% 1) USIesle ) TITLE (Publisher — Licensing Org.) Sheet Music Dist. 61 | DON'T KNOW ANYBODY ELSE (Lombardon: Edizioni, 45 MONIE IN THE MIDDLE (Virgin, ASCAP/Copyright
ASCAP/Intersong, ASCAP) Control) CPP
@ 6 [ 10| 8 AYPLPN’%CN!,%'&?A"(‘C?’(% BUSINESS # K-S0LO 100 MILES AND RUNNIN' (Ruthless Attack, 100 I'D RATHER GO BLIND (ARC, BMi) 6 MY HEART YOUR HEART (Virgin Songs, BMI/Morning
ASCAP/Dollarz-N-Sense, BMI/Stone Agate, BMI) CPP 33 IESHA (Biv Ten, ASCAP/Diva One, ASCAP) Crew, BMI) CPP
§
(| 10| 15| 5 | ILLDOAYOY ® FATHER M.C. AROUND THE WAY GIRL (Marley Marl, 33 IF | WERE A BELL (EMI April, ASCAP/Midnight 59 MY LAST CHANCE (Jobete, ASCAP)
HETOWNS 3912 MCAICINID) ASCAP/L.L. Cool J, ASCAP/Def Jam, ASCAP) Magnet, ASCAP) 93 MY LOVE WILL (Lorna Lee, BMI/Beau Di O Do, BMI)
7 5 6 g | THEMISSION @ SPECIAL ED 51 BABY DON'T CRY (Angel Notes, ASCAP/Warner- 18 1 GOT THE FEELING (Hi-Frost, BMI) 85 MY ONLY WOMAN (CBS Epic/Solar, BMI/Kear,
PROFILE 7311 (M) () Tamerlane, BMI) 11 1 JUST CAN'T HANDLE IT (Zomba, ASCAP/Mom And BMI/Greenskirt, BMI)
& M.C. HAMMER 13 B.B.D. (I THOUGHT IT WAS ME) ? (Ronestone, Dad, ASCAP) 23 NEW POWER GENERATION (Controversy, ASCAP/WB,
8 7 9 g8 | ERAY eerr ' ' !
©m BMI/Your Mothers, BMI/Nia, BMi/Alshamighty, 38 I'LL DO 4 YOU (Hudmar, ASCAP/Butterfly Gong, ASCAP) WBM
O) CAUSE | CAN DO IT RIGHT © BIG DADDY KANE BMI/Strong Istand, ASCAP) BMI/EMI Blackwood, BMI/Cotaba, BMI) 23 NO SWEETER LOVE (WB, ASCAP/Silver Sun, ASCAP)
18 | 22 | 4 | COIDCHILLN 0-21763/REPRISE (©) (M) (D 9  BLACK CAT (Black Ice, BMI) 42 VL GIVE ALL MY LOVE TO YOU (WB, ASCAP/E/A, WBM
79 THE BOOMIN' SYSTEM (L.L. Cool J, ASCAP/Marley ASCAP/Keith Sweat, ASCAP/Rew, ASCAP) 32 NOTHING BUT A PARTY (Said, BMI)
10 | 4 3113 ggﬁg%ﬁlﬁf{g&%",{gﬁ& BROSTC) m’ KOOL G RAP & D.J. POLO ycw:s,s:s'cclx:/neé J:m, ASCAP) soxp o o 19 1 L-O-V-EB ; I(/V:{am:r-[lektraéAsylum,BBMI/Mervyn 2 ONLY HUMAN (slgmba, ASCAP/Bgrry J. Eastmond,
39 N DO IT RIGHT (AZ, A old Chilln’, Warren, inston Kae, BMI) WBM ASCAP/Almo, ASCAP/March 9, ASCAP) CPP
11| 9 | 4 | 13 | ICEICEBABYA @ VANILLA ICE ASCAP/WB, ASCAP) 1 I'M YOUR BABY TONIGHT (Kear, BMI/CBS 97 CUT OF MY HANDS (Spinning Platinum, ASCAP/WB,
e L O 78 CHOCOLATE (Tionna, ASCAP/WB, ASCAP) WBM Epic/Solar, BMI) HL ASCAP/Snow, BMI)
onna, ' pic/Sotar, now,
12|13 | 13| 6 | MAMAJUANITA © (M)’mLUKE FEATURING THE 2 LIVE CREW 65 CLOSE TO YOU (E.G., BMI/W.S., BMI/Chappel & Co, 80 | SURRENDER (Kesha, PRS) 57 POOR ELAINE (Reggie Stewart, ASCAP/Kipper Jones,
ASCAP/Level Vibes, ASCAP/Colgems-EMI, 8 T NEVER RAINS (IN SOUTHERN CALIFORNIA) (Tony ASCAP/Almo, ASCAP/Somethin’ Stoopid, ASCAP/Kip
@ 17 | 2 4 THE PIPER & CHEBA ASCAP/Forever, PRS) WBM Toni Tone, ASCAP/Pri, ASCAP) WBM Teez, ASCAP/Pecot, ASCAP) CPP
RUFFHOUSE 44-73412/COLUMBIA (C) (T) 44 CRUISE CONTROL (Najee, ASCAP/Alexander Bugnon, 9 | WANNA GET WITH U (Donril, ASCAP/Jamron, 21 PRAY (Controversy, ASCAP/WB, ASCAP/Bust-It, BMI)
1w | 19| 21| 4 | BACKTO R(%ALITY # INTELLIGENT HOODLUM ASCAP/Pure Art, ASCAP/Buppie, ASCAP/EMI April, ASCAP/Abdur Rahman, ASCAP/Zomba, ASCAP) CLM/WBM
A&M 1234 () ASCAP) 82 JUST A LITTLE BIT LONGER (Gunsmoke, ASCAP/Pow 88 PRISONER OF LOVE (Ollie Brown Sugar,
THE BOOMIN’ SYSTEM &L.L.COOLJ 30 DON'T BE A FOOL (MCA, ASCAP/BMG, Wow, ASCAP/Hot Licks, BMI) ASCAP/Tokyo Joe, BMI)
15 | 12 | 8 | 14 | pprjamad-73457/COLUMBIA ©) (D) ASCAP/Brampton, ASCAP) 71 JUST BE MY LADY (Kim Waters, BMI/Tonk, BMI) 7 ROPE A DOPE STYLE (Trycep, BMI/Willesden, BMI)
NOD YOUR HEAD TO THI © KINGS OF SWING 41 DON'T TURN YOUR BACK ON ME (Color Free, 28 KEEP OUR LOVE ALIVE (Stevland Morris, ASCAP) CPP 5 ROUND AND ROUND (Controversy, ASCAP/WB,
16 | 15 | 14 | 7 | BUiRUSHO-96458/VIRGIN (C) (M?(T) BMi/Juby Laws, BMI) 12 KNOCKIN' BOOTS (Diabetic, ASCAP/Mille Miglia, ASCAP) WBM
EVERYBODY EVERYBODY (Lambardoni Edizioni, ASCAP/Windswept Pacific, ASCAP/D/B/A Longitude, 4 SENSITIVITY (Fiyte Tyme, ASCAP) WBM
R Rk O tnadiicill N1 7 TR 1 1 S R L L i
" H nsign, right Ray, LET M| BODY (Bonilla, ASCAP/337, ASCAP/Longitude, BMI)
N = e Sl Bl U Sl ® YO-YO BMI/Legassick, BMI) ASCAP) 3 SLOW MOTION (Stanton’s Gold, BMI/Island,
70 FAIRWEATHER FRIEND (Kear, BMI/CBS Epic/Solar, 67 LET ME SHOW YOU HOW TO FALL IN LOVE (Klaven, BMI/Tracye One, BMi/Maypop, BMI) WBM
192|256 lcrgLSDARngK 76995/NASTYMIX (O (W) (D) CRIMINAL NATION BMI/Greenskirt, BMI) HL BMI/Irving, BMI/Otherwise, ASCAP/BMG, ASCAP) 54 SOMEBODY'S CRYING (Hubb, ASCAP)
91 FEELS GOOD (Tony Toni Tane, ASCAP/Pri, ASCAP) cPP 56 SOMETHING IN MY HEART (Ruthless Attack, ASCAP)
20 | 14| 12| 9 | INTHEGHETTO # ERIC B. & RAKIM WBM 72 UISTEN UP (FROM LISTEN UP - THE LIVES OF 24 SOUL INSPIRATION (Myaxe, ASCAP/WB,
MCA 53901 (©) M) (D 16 THE FIRST TIME (Colgems-EMI, ASCAP/Stansberry, QUINCY JONES) (Warner-Tamerlane, BMI/Shakin' ASCAP/Good Single, PRS/Irving, BMI) CPP/WBM
g g
@ 29 | 29 | 3 | MUSIC MAN & MASTER ACE BMI) WBM Baker, BMI/Deniz, BMI/WB, ASCAP/Black Chick, 55 SO YOU LIKE WHAT YOU SEE (Two Tuff-Enuff,
COLD CHILLIN' 0-21541/REPRISE (C) (M) (T) 60 FRIENDZ (Wooten Cutz, BMI) ASCAP/Pocketrack, ASCAP) WBM BMI/Irving, ASCAP) CPP
OO0OPS UP © SNAP 52 GENTLE (New Trend, BMI) LIVIN' IN THE LIGHT (EMI Blackwood, 92 THAT'S MY ATTITUDE (Trycep, BMI/Willesden, BMI)
2| 1|7 12| imShonomd 50 GET HERE (WB, ASCAP/Rutland Road, ASCAP) BMI/Motherman, ASCAP) 27 THING CALLED LOVE (Greenskirt, BMI/Kear,
: 15 THE GHETTO (Willesden, BMI/Zomba, ASCAP/Atco, LOVE MAKES THINGS HAPPEN (Kear, BMI/CBS BMI/CBS Epic/Solar, BMI)
@ NEW) 1 D“g%‘,’,,,’ﬁ?_,‘;?ﬁ%&ﬁ%’}!b @™ (RS ASCAP/Don-Pow, ASCAP) Epic/Solar, BMI) 83 THIS HOUSE (Zodroq, ASCAP/Zodboy, ASCAP/Editions
. 87 GIVING YOU THE BENEFIT (Kear, BMI/CBS 10 LOVE ME DOWN (Zomba, ASCAP/Barry Eastmond, EG, ASCAP/Sir Spence, ASCAP/M&T Spencer, ASCAP)
7 | 2 I 24 | 5 | HAILOVE S m ¢ KWAME & A NEW BEGINNING Epic/Solar, BMI) HL ASCAP/Jo Skin, ASCAP) 2% TOM'S DINER (Waifersongs, ASCAP/AGF, ASCAP)
88 GO FOR IT! (HEART & FIRE) (Not Listed) 20 LOVE ME JUST FOR ME (Bust-It, BMI) o
@ RE-ENTRY | 13 (l;:F!.EFig;I’ERFL% EH(?SSOH - © GRANDMASTER SLICE & IZZY CHILL 49 gomm MAKE YOU SWEAT (Virgin, ASCAP/Cole- 17 LOVE TAKES TIME (Vision Of Love, BMI/Been 81 TRUE LOVE (CBS, ASCAP/UK, BMI/CRGI, BMI)
livilles, ASCAP) CPP Jammin', BMI) 14 TRY ME (Forceful, BMI/Willesden, BMI)
NEWD | 1 | G as R WHYLIND @ TERMINATOR K | 8 AP Doness, ASCAP Nalorvions USA,ASCRE) o, By " Sons BM/Norting 55 WHATEVER MAKES 10U HAPPY (Boer Surg
RAL 44- IA (M) onesha's, ato/Visions-USA, rew, ude Tymze, wman,
FE IN THE GHETTO *COOLC 37 GROOVE IS IN THE HEART (Delovely, 35 LOVE WILL NEVER DO (WITHOUT YOU) (Flyte Tyme, Blackwood, BMI/EMI April, ASCAP)
| A U G e 3RS ASCAP/Hancock, BMI/Virgin, ASCAP/Zomba, ASCAP) ASCAP) WBM 73 WHAT'S IT ALL ABOUT (Protoons, ASCAP/Rush-
- " 40 HARLEM BLUES (Not Listed) 76 MAKE IT EASY ON ME (Al Bays USA, BMI) Groove, ASCAP)
|2 | 27| 17| LOVESGONNAGET'CHA & BOOGIE DOWN PRODUCTIONS 62 HEAD QVER HEELS (Shaman Drum, BMI/Sun Face, 56 MAKE IT WITH YOU (Colgems-EMI, ASCAP) WHEN YOU CRY (For Our Children, ASCAP/Zomba,
o ©OMmD ASCAP) 47 MAMA JUANITA (Pac Jam, BMi) ASCAP/Hyter, ASCAP)
ac Jam, yter,
n | 23| 8| 8 | LGOTCAME o SIRMIX-A-LOT 98 HEAVEN KNOWS (Virgin, ASCAP) CPP 64 MERRY GO ROUND (Keith Sweat, ASCAP/Babby D., WRITTEN ALL OVER YOUR FACE (Trycep, BMI/Rude
89 HOLY INTELLECT (Protoons, ASCAP/North One, ASCAP/WB, ASCAP/E/A, ASCAP/MCA, ASCAP) WEBM News, BMI)
30|28 |18 11 mg&?g%’gmﬂs & THE JAZ ASCAP/Chumpy, ASCAP) 74 MISSING YOU (Virgin, ASCAP/Jazzie B, ASCAP/EMI 31 YOU DON'T HAVE TO WORRY (2 Tuff-E-Nuf,
ICE ICE BABY (Ice Baby, ASCAP/QPM, ASCAP/ Jones, April, ASCAP/Law, ASCAP) BMI/Irving, BMI) CPP
O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording industry Associa- VAVSB%P/SC{%" Gems-EMI, BMI/Beechwood, BMI) W I:: IBI’:ﬂSSION (Promuse, BMI/Special Ed, BMI/Howie
tion of fmerica (RIAR) certification for sajes of 500,000 units. 4 RIAA certification for sales of | milion | 48 1 CONFESS (Almo, ASCAP) CPP 2 MISSUNDERSTANDING (Al B. Surel, ASCAP/EMI April,
units. Catalog no. is for 12-inch vinyl single. *Asterisk indicates catalog number is for cassette maxi-single; 86 | DON'T HAVE THE HEART (Music Corp. Of America, ASCAP/Across 110th Street, ASCAP/Frank Nitty,

12-inch viny! unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette
maxi-single availability. (T) 12-inch vinyl availability. © 1990, Billboard/BPI Communications, Inc.

BMi/Nelana, BMI/Music By Candelight, ASCAP/PSO
Ltd., ASCAP) CPP/HL

ASCAP/Velle int"l, ASCAP/Ness, Nitty & Capone,
ASCAP)
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Rav Charles has a disability. Yer his abilities have enriched us all.

“35 million disabled Americans want
the same things you want out of life”

We want to use our abilities to the Because this is the Decade of
fullest. We want to participate. That Disabled Persons, the National Organi-
means being able to get in and out of zation on Disability urges us all to lend
places you want to go if you use a wheel-  a hand right in our own community.
chair: having signs in braille; getting Let’s put our abilities together so all
extra help to do the job you really want. Americans gain.

To find out how you can get involved, call this telephone number now:

1-800-248-ABLE

NATIONAL ORGANIZATION ON

ISABILITY
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HOT DANGE MUSIG

A1ELP CLUB PLAY AEEIP 12-INCH SINGLES SALES
z = s | O . z e 4 | O . .
% 5 é (QE TITLE Compiled from a national sample of dance club playlists. ARTIST % 5 ; ‘Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= 3 & | B | LABEL & NUMBER/DISTRIBUTING LABEL = — & | 5 | LABEL & NUMBER/DISTRIBUTING LABEL
* * NO.1 * % * % NO.1 » »
@ 3 10 4 GONNA MAKE YOU SWEAT COLUMBIA 44-73605 C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS @ Vi 3 10 LIVIN' IN THE LIGHT £mIv-56175 1 week at No. 1 ® CARON WHEELER
@ Vi 7 sUST ANOTHER DREAM POLYDOR 877 963.1 @ CATHY DENNIS 2 3 5 14 WIGGLE IT CUTTING CR 237/0-96407/CHARISMA @ 2 IN AROOM
3 1 3 7 H.0.U.S.E. ATLANTIC 0-86119 DOUG LAZY 3 1 2 12 KNOCKIN' BOOTS EPIC 49-73437 & CANDYMAN
(D] 8 | 12| 1 | soHARDEmIv.s6194 @ PET SHOP BOYS (| 5 | 7 | 7 | SOHARDEmv-56194 @ PET SHOP BOYS
5 6 7 7 THINK TOMMY BOY TB 961 INFORMATION SOCIETY @ 12 17 5 MONIE IN THE MIDDLE WARNER BROS. 0-21737 4 MONIE LOVE
6 5 8 6 FUN TO BE HAD GEFFEN PROMO @ NITZER cBB @ 7 11 7 TOM'S DINER A&M 75021 2342-1 DNA FEATURING SUZANNE VEGA
@ 12 21 4 PRAY CAPITOL V-15617 ¢ M.C. HAMMER 7 6 8 7 THINK TOMMY BOY TB 961 @ INFORMATION SOCIETY
15 35 3 POWER OF LOVE/BUILD A BRIDGE ELEKTRA 066592 DEEE-LITE 11 13 6 JUST ANOTHER DREAM POLYDOR 877 963-1 @ CATHY DENNIS
@ 11 18 5 LOVE SO SPECIAL ATLANTIC 086124 CEYBIL @ 13 19 4 SENSITIVITY MCA 53933 @ RALPH TRESVANT
10 10 14 6 MONIE IN THE MIDDLE WARNER BROS. 0-21737 © MONIE LOVE 18 36 3 GONNA MAKE YOU SWEAT cOLUMBIA 44-73605  C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS
@ 17 23 5 LISTEN UP QWEST 0-19576/REPRISE @ LISTEN UP @ 14 16 [ FOUND LOVE EPiC 49-73548 @ DOUBLE DEE FEATURING DANY
12 4 1 7 FOUND LOVE EPIC 49-73548 @ DOUBLE DEE FEATURING DANY @ 21 38 3 WORLD IN MY EYES SIRE 0-21735/REPRISE DEPECHE MODE
@ 24 46 3 WORLD IN MY EYES SIRE 0-21735/REPRISE DEPECHE MODE @ 15 21 5 H.0.U.S.E. ATLANTIC 0-86119 DOUG LAZY
14 13 16 7 TOM'S DINER a&m 75021 2342-1 DNA FEATURING SUZANNE VEGA 17 23 4 LOVE SO SPECIAL ATLANTIC 0-86124 CEYBIL
15 7 6 7 NEVER ENOUGH/LET'S GO TO BED ELEKTRA 0-66604 @ THE CURE 15 8 6 11 ICE ICE BABY sBK v-19724 @ VANILLA ICE
22 24 5 SHE'S A SECRETARY/STRANGE ENIGMA 7-75556.0 CELEBRATE THE NUN 20 20 5 I WANNA GET WITH U mca 53928 GUY
17 16 19 6 B.B.D. (I THOUGHT IT WAS ME)? mCa 53899 @ BELL BIV DEVOE @ 19 24 4 I'M YOUR BABY TONIGHT ARISTA 2123 @ WHITNEY HOUSTON
26 43 3 ' COMMERCIAL RAIN MUTE 0-66606/ELEKTRA @ INSPIRAL CARPETS 18 4 1 10 DOIN' THE DO RHYTHM KING 0-21581/SIRE @ BETTY BOO
19 23 30 4 STOP, LISTEN, LOOK & THINK ARISTA 2047 EXPOSE 19 22 22 6 FAIRWEATHER FRIEND MOTOWN 4727 @ JOHNNY GiLL
37 _ 2 INSANITY MOTOWN 4750 @ THE POINTER SISTERS 20 9 4 11 HIPPYCHICK SAVAGE 0-96428/ATCO € SOHO
@ 28 38 4 YEAH! WARLOCK WAR-088 U.K. ONE FEATURING TIA & CHANTEL 21 23 12 18 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 @ DEEE-LITE
22 27 34 4 DON'T SCANDALIZE MY NAME CAPITOL V-15613 KYM MAZELLE 22 10 9 8 SUICIDE BLONDE ATLANTIC 0-87860 @ INXS
23 9 Vi 11 HIPPYCHICK SAVAGE 0-96428/ATCO @ SOHO 23 28 31 [ MISSUNDERSTANDING WARNER BROS. 0-21744 @ AL B. SURE!
24 21 20 9 I'M FREE BIG LIFE 877 843-1/MERCURY @ THE SOUP DRAGONS FEAT. JUNIOR REID * & * POWERPICK * % %
@ 33 50 3 WHATEVER MAKES YOU HAPPY ATLANTIC 0-86123 & TENCITY 30 34 4 (THAT MAN) HE'S ALL MINE VIRGIN 0-96413 INNER CITY
31 A4 3 SHARE/SEARCHIN’ BIG BEAT BB-0019 JOMANDA 2% 25 28 5 NEVER ENOUGH/LET'S GO TO BED ELEKTRA 0-66604 @ THE CURE
* % * HOT SHOT DEBUT * * % 33 | 43 | 3 | THEGHETTO v 1357/Rca @ TOO SHORT
@ NEWL 1 CRASH (HAVE SOME FUN) TOMMY BOY TB-963 TKA FEATURING MICHELLE VISAGE @ 35 46 3 WHATEVER MAKES YOU HAPPY ATLANTIC 0-86123 & TENCITY
28)| 35 [ 49 3 MAKE SOME NOISE 0., INTERNATIONAL DJ-934 FAST EDDIE 28 | 31 | 33 5 LISTEN UP QWEST 0-19576/WARNER BROS. & LISTEN UP
@ NEW } 1 | DON'T KNOW ANYBODY ELSE RCA RCA-2735-1 BLACK BOX @ 32 42 4 WHAT DO YOU SEE EXILE NMR-74001/NASTYMIX CAUSE & EFFECT
38 = 2 THE ROOF IS ON FIRE/ ... AND PARTY TSR TSR-865 WESTBAM 30 29 27 6 PRAY CAPITOL v-79285 & M.C. HAMMER
31 34 47 3 HEAR THE DRUMMER GET WICKED AT1CO 0-96447 CHAD JACKSON 31 16 18 6 WARM LOVE SIRE 0-21739/REPRISE THE BEATMASTERS FEAT. CLAUDIA FONTAINE
* % * POWERPICK * * * 32 | 24 | 10 | 12 | GIVING YOU THE BENEFIT MCA 24075 © PEBBLES
@ 44 e 2 ANOTHER SLEEPLESS NIGHT ARISTA 2141 MIKE “HITMAN" WILSON 33 37 44 5 DAY AFTER DAY ALPHA INT'L V-73010 EXOTIC BIRDS
@ NEW ) 1 MARY HAD A LITTLE BOY ARISTA AD-2144 ® SNAP 34 2 14 18 FEELS GOOD WING 877 437-1/POLYDOR @ TONY! TONH TONE!
3| 18 Lzz 6 SWING 2vx 2vx 6314-12 THE DEFF BOYZ FEATURING TONY MAC * % * HOT SHOT DEBUT * #* #
@ NEW » 1 I'M YOUR BABY TONIGHT ARISTA 2123 @ WHITNEY HOUSTON @ NEW ) 1 B.B.D. (I THOUGHT IT WAS ME)? mCA 53899 4 BELL BIV DEVOE
NEWL 1 ONE KISS PER MINUTE LMR 2713.1-RD/RCA JAYA NEW } 1 | DON'T KNOW ANYBODY ELSE RCA RCA-2735-1 BLACK BOX
37 36 40 4 SHOW ME LOVE CARDIAC 3-4006-0-DJ ED TERRY 37 27 15 9 BLACK CAT aA&Mm 75021 2348-1 @ JANET JACKSON
38 29 28 6 ICE ICE BABY sBK v-19724 @ VANILLA ICE 38 41 45 8 SO YOU LIKE WHAT YOU SEE ATLANTIC 0-86151 @ SAMUELLE
NEW » 1 THAT MAN, HE'S ALL MINE VIRGIN 0-96413 INNER CITY 45 48 3 SUPERLOVER/ GET IT OFF ATLANTIC 0-86125 THREE GENERATIONS FEATURING CHEVELL
40 19 13 10 CUBIK TOMMY BOY TB 959 808 STATE NEW) 1 CRASH (HAVE SOME FUN) TOMMY BOY TB-963 TKA FEATURING MICHELLE VISAGE
41 14 5 9 BREAKDOWN/GROOVE ME VENDETTA 75021 7040-1/A&M SEDUCTION NEW } 1 GAS STOP (WHO DO YOU THINK YOU ARE) ARISTA AD-2084 BOXCAR
42 32 33 5 DAY AFTER DAY ALPHA INT'L V-73010 EXOTIC BIRDS NEW } 1 FREEDOM coLUMBIA 44-73584 GEORGE MICHAEL
43 41 — 2 OVER YOU MCA 53911 KAOS 43 34 35 5 TRY ME WARNER BROS. 0-21597 @ JASMINE GUY
44 20 11 8 GIVING YOU THE BENEFIT Mca 24075 @ PEBBLES 49 — Vi PLLDO 4 UmcAa 53912 @& FATHER M.C.
NEW } 1 1 LIKE YOU EPIC 49-73600 @ CULTURE BEAT 45 36 29 9 CUBIK TOMMY BOY TB 959 808 STATE
NEW) 1 | WANNA GET WITH U mca 53928 @ GUY 46 | 46 | — | 2 ROUND AND ROUND PAISLEY PARK 0-21740/WARNER BROS. @ TEVIN CAMPBELL
NEW } 1 SENSITIVITY mca 53933 RALPH TRESVANT 48 — Vi MARY HAD A LITTLE BOY NEXT PLATEAU NP-50136 STAX
N EW} 1 TRUE LOVE/STRONGER TOGETHER COLUMBIA 44-73537 THE CHIMES 48 42 39 4 SLAVE CAPITOL V-15640 @ REVENGE
49 30 15 9 GAS STOP (WHO DO YOU THINK YOU ARE) ARISTA AD-2084 @ BOXCAR 49 39 40 22 EVERYBODY EVERYBODY RCA 2628-1-RD @ BLACK BOX
50 25 9 10 LIVIN' IN THE LIGHT £mIv-56175 @ CARON WHEELER 50 40 41 6 1 GOT THE FEELING MOTOWN 4739 & TODAY

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. © 1990, Billboard/BPI Communications Inc.
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High-Impact Dance Chart ad posi-
tions available for 1991. Promote

your releases to clubs, radio, and
retail stores in the most effective

manner possible ...

ADVERTISE IN BILLBOARD

Reserve your space now!!
Call Jim Beloff (212) 536-5026
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DANCE I

Charts Explained; Geffen’s Shift; Arista’s Question

FOR YOUR INFORMATION:
Since we started this gig two
months ago, we've had to field end-
less questions about the dance-mu-
sic charts that appear on the page
opposite this column each week.

How does a single get to be No. 1
on the dance charts? How does
someone get to be a member of the
reporting panel? Why are some sin-
gles on and off the chart so quickly?
What role do label and indie promot-
ers play in the chart success of a
single? These are among the most
frequent queries.

This week—and in future col-
umns—Karen Fulgenzio, who man-
ages the dance charts, and I will try
to answer some of the more com-
mon questions about the charts as
well as comment on interesting or
unusual chart movements.

Here are the basics: The charts
are based on individual reports of
singles activity from club DJs and
retailers around the country. There
are 92 club DJs reporting to the
Club Play chart and 97 stores re-
porting to the 12-Inch Singles Sales
chart.

In order to get onto the Club Play
chart, a single must have at least 10
clubs reporting the track. To enter
the 12-Inch Singles Sales chart, at
least 10 dealers must be reporting a
single. Each reporter files its top 25
singles, based on listener response
during club spinning or retail sales.
A record is assigned a point value
for each report based on its position
on that list. For example, a No. 1
record carries a 25-point value,
while a No. 25 record gets one point.

Unfortunately, the system tends
to reflect not only which records are
most popular, but also which rec-
ords are being heavily promoted.
Often, label and indie promoters
will apply pressure to reporters—
particularly club DJs—in order to
maximize the charting strength of a
record. Sometimes a promoter will
ask a jock to hold off on a record for
a week, so that the record will make
a splashy chart debut. Obviously,
Billboard frowns upon such tactics.

The closer a record gets to No. 1,
the more crucial individual chart re-
ports become. Last week’s race to
No. 1 on the Club Play chart ran as
close as it gets.

Polydor siren Cathy Dennis’ hit,

Hot Dance Breakouts|
GLUB PLAY

1. JUSTIFY MY LOVE MADONNA sire
2. SUPERLOVER/GET IT OFF THREE

GENERATIONS FEATURING CHEVELL
ATLANTIC

| 3. 'I;JHUNDER RENEGADE SOUNDWAVE
MUTE

4. BUS STOP/LAST NIGHT A DJ SAVED
MY LIFE CLUB IDOL cutTing
5. WISEBLOOD KING SWAMP virGIn

12" SINGLES SALES

1. INSANITY THE POINTER SISTERS
MOTOWN

2. THE QUESTION CONCEPT OF ONE
FEAT. NOEL cutTinG

3. EDDY STEADY GO ROZLYNE CLARKE
ATLANTIC

4. IESHA ANOTHER BAD CREATION
MOTOWN
5. TRAGEDY FOR YOU FRONT 242 eric

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

“Just Another Dream,” which has
been slowly working its way up the
chart for seven weeks, was beaten
out by “Gonna Make You Sweat” by
C&C Music Factory on Columbia,
which sprinted up to the No. 1 spot
after only three weeks. The C&C
record, which looks like a major
multiformat smash, eked out its vie-
tory by a handful of points. “Just
Another Dream’ holds at No. 2 this
week with a bullet.

As with all charts, Billboard peri-
odically reviews the quality of the
sales and club play reports, as well
as our own methodology, to assure
that the charts best reflect the most
popular records. The panels are re-
vised periodically; the next revision
is due in January.

Anyone who is interested in be-
coming a member of either report-
ing panel should send all pertinent
information describing your club
gig and/or retail outlet to Karen
Fulgenzio, Billboard, 1515 Broad-
way, New York, N.Y. 10036. Tele-
phone solicitations are not accepted.

SHIF‘TING GEARS: Six months
after publicly vowing its commit-
ment to developing dance-music art-
ists, Geffen Records has dissolved
its dance music department and re-
lieved director of dance music pro-
motion and A&R Michael Hacker
of his job.

According to Al Coury, GM at
Geffen, the decision is a “realistic

move, not a strategic one. We don’t
have a steady flow of dance-music
product,” he says. “We thought it
might change, but it hasn’t.”
Geffen made an impressive show-
ing with its first dance department
signing, “Let’s Get Busy,” by Club-
land, which hit No. 1 on Billboard’s
Club Play chart. No subsequent
acts were inked directly through the
department. Twelve-inch singles

9

Ilil;ll|

by Larry Flick

generated via other departments,
including “Fun To Be Had’’ by
Nitzer Ebb and the current “New
Jack Thang” by Silk Tymes Leath-
er, have also scored well in the
clubs.

We can’t help but wonder why the
label did not choose to test out sev-
eral more releases before making
such a radical move.

Hacker will stay with Geffen un-
til “New Jack Thang” runs its chart
course sometime this month. The
future of 12-inch dance-oriented re-
leases of any sort from the label re-
mains in question.

TID-BEATS: Arista’s recent chal-

ARTIST DEVELOPMENTS

KON KAN'S NEW ‘MOVE"

The incarnation of Atlantic
recording act Kon Kan heard on
the new album “Syntonic”
represents phase two in the act’s
career development.

Barry Harris is now the group’s
only permanent member. Gone is
Kevin Wynne, lead singer on Kon
Kan’s No. 1 dance hit “I Beg Your
Pardon” and its debut album,
“Move To Move.”

Harris says his pairing with
Wynne had resulted primarily from
the momentum generated by the
hit single.

“Everything that you dream
about really happened,” Harris
says. “l figured that maybe [ had
stumbled onto a formula. The
opportunity was there so we
decided to call it a duo.”

After working together closely
on “Move To Move,” Wynne and
Harris came to the realization that
they had different musical tastes.

“We really didn't have anything
in common,” Harris recalls. “Two
people were slapped together
because of what happened with ‘1
Beg Your Pardon.” We were just
totally different.”

Wynne's departure precipitated
numerous changes; the foremost
was the need for a new singer.
Although Harris himself ultimately
took the job, he did require some
coaxing.

“He didn’t necessarily have the
confidence to feel he could do the
job,” says Marc Nathan, Atlantic
A&R rep and executive producer

of “Syntonic.” Nathan was among
those who encouraged Harris to
give it a shot.

The new album also parts with
some of the characteristics that —
distinguished the music on “Move
To Move.” While that set relied
heavily on samples, “Syntonic”
focuses more on traditional
songwriting,

“] wanted to be more song-
oriented,” Harris says. “I wanted
to get rid of the gimmicks. On the
first album, I was doing
everything with the song, throwing |
in the kitchen sink.”

Harris says “Syntonic” is also a
more contemplative effort. He had
a good deal of time to write for the
album, and he worked with three
producers: John Luongo, Martyn
Phillips, and Information Society’s
Paul Robb. His experience with
them entailed what he terms
“learning, growing, and just
observing.”

Although the set’s first single,
“Liberty!,” is struggling to gain
substantial club attention, both
Harris and Nathan are optimistic
about Kon Kan’s future.

“Barry as an artist is more
comfortable with this,” says
Nathan. “He was always the force
behind the group.” To be “ego
syntonic,” as the album tells us, is
to be “in harmony with one’s own
personality.” For Barry Harris,
this album and the current phase
of Kon Kan seem to reflect that
very quality. TRACY STEFFY

lenge to club DJs has apparently
paid off. Last month, the label is-
sued a promo-enly. 12-inch remix of
“Stop, Listen, Look & Think” by
Exposé, attached with the question
“can clubs still break records?” The
track is currently enjoying a
healthy life on the Club Play chart,
and a demand for a radio edit and a
retail 12-inch has developed. Arista
has complied, and the song is now
commercially available. Bravo!

Inner City, Sweet Sensation,
Denise Lopez, and Salt-N-Pepa are
among the artists confirmed to per-
form at the upcoming danceathon to
benefit the Gay Men’s Health Cri-
sis Dec. 8 at the Jacob Javits Cen-
ter in New York. B-52 Fred
Schneider is one of the MCs for the
event, which has already attracted
more than 5,000 people to help raise
funds. For further information, call
212-807-6310.

Warmest congrats to Alyssa
Levy, who has joined the Mercury
Records dance-music department,
handling national retail promotion.
Levy was one of the many who suf-
fered from the layoffs at Island
Records last month, where she
worked in a similar position.

The Central Ohio Record Pool is
finalizing plans for its third annual
Holiday Bizarre Dec. 15 at the Co-
lumbus Eagle. An estimated 1,000
DJs, artists, and label representa-
tives are expected to participate.
Among the attractions is a show-
case of local and national talent.
Call 614-294-0605 for more details.

Los Angeles-based DJ/remixer
Alexx Antaeus recently teamed up
with Malcolm McLaren for a pair
of forthcoming projects. He co-pro-
duced “Opera House” and remixed
“World Tribe' from the ‘““Round
The Outside, Round The Outside”

compilation of previously issued
tunes on Virgin, and co-praduced
most of the British impresario’s al-
bum of new material for Epic, due
out in March.

ALBUM OF THE WEEK: RCA
Records is about to unleash “No. 1
Is The Number,” by fab German
rapper Deskee. The set follows on
the heels of two smash club hits,
“Dance Dance” and “Let There Be
House,” both of which are included
here. Seven other songs stick close
to a chart-smart formula of slick
techno-house beats and U.S.-acces-
sible rhymes. Although the new sin-
gle has yet to be chosen, we want to
bring your attention to the robotic
“This Is A Dancetrack’™ and the fre-
netic rave “Rude Boy Rockin’.” Tru-
ly slammin’.

OOPS! We goofed when we identi-
fied the radio station that will air
the South Bay Assn. of DNJs’ new
weekly mix show, ‘‘SOBAD
Sounds.” It is on KHQT-AM San
Jose, Calif. Be sure to check it out.

Are you having a
problem with your
subscription? For
fast service, call

215-630-1679

The brand new 1990 mix that topped the UK eharis

WHAT TIME IS LOVE?

For mall ordor informatios,

ploase write WAX TRAX! Records

1659 N. Damen = Chicago, IL 60647

NAIRD
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Gold Spreads Good Will ‘From A Distance’

Dread Zeppelin’s Stairway To Sales

Arista’s Well-Packed Dreams

Snap Pushes Dance/Rap Limits Live

Scorpions Living In ‘Crazy World’
PBand Goes Back To Basics On New Disc

B BY ELIANNE HALBERSBERG

NEW YORK—Despite a multipla-
tinum career spanning close to two
decades, the Scorpions have taken a
back-to-basics approach with their
new Mercury/PolyGram release,
“Crazy World,” which made its de-
but last week on the Top Pop Al-
bums chart.

Lead guitarist Rudolf Schenker

‘Our goal is to bring
Scorpions back as an
aggressive rock band’

compares the disc to the group’s
platinum-selling 1982 album,
“Blackout,” and in an effort to en-
hance this roots approach, the band
did a 10-city promotional tour of the
U.S. prior to the album’s release.
The jaunt was the brainchild of
PolyGram A&R VP Jim Lewis. “The
band had not made a studio album
in years, so I thought it would be a
good idea if they came over and met
the press, retailers, and radio people
one on one. [The Scorpions] are the
best salesmen of their own music
and can motivate people because

they are extremely personable,
have a lot to say, a lot of fans, and
this was good feedback to kick ev-
erything off.”

“Crazy World,” the band’s 14th
album, was released worldwide
Nov. 6 by PolyGram, a first for the
label since the group was previously
signed to EMI outside of America.
The band still consists of Schenker,
lead singer Klaus Meine, guitarist
Matthias Jabs, bassist Francis
Buchholz, and drummer Herman
Rarebell. But Schenker notes, “We
changed management, publishing
companies, and also the way we
work. In the past, T did most of the
writing, musically, and this time the
whole band was involved. It was the
first time we recorded outside of
Germany.”

“Crazy World” was recorded in
Los Angeles with producer Keith
Olsen, known for work with Ozzy
Osbourne, Whitesnake, Fleetwood
Mae, and Heart. The new collabora-
tion marked the end of the Scorpi-
ons’ 15-year contract with Dieter
Dierks.

As the promotion of ‘“Crazy
World” hit high gear, PolyGram
product manager Madelyn Scar-
pulla explains, the band was broken
into two teams—East and West

Rosanne Gash Explores
Inner Emotions On ‘Interiors’

EBY JIM BESSMAN

NEW YORK—While Rosanne Cash
has never shied away from vulnera-
bility as a songwriter, with her new
release, ‘“‘Interiors,” she is more
personally exposed than ever.

Her aptly named new release for
Columbia Records offers a dark and
often anguished look beneath one
woman’s emotional surface, reveal-
ing alienation and unfulfilled long-
ing in a “Land Of Nightmares,” to
cite one song title.

At first glance, there seems to be
little on this disc that is an obvious
pick for country radio program-
ming—although the single “What
We Really Want” has reached the
top 40 on the Hot Country Singles &
Tracks chart.

CBS/Nashville president Roy
Wunsch “was obviously concerned
in the beginning,” says Cash. “He
spent a long time living with this
record and wondering if it was best
for the country marketing people to
work with it. But he was so good to
me, though. He never questioned
me, even when he didn’t understand
it and wondered, ‘What will I do at
country radio?” ”’

The solution, as in the case of
Cash’s 1985 album, “Rhythm And
Romance,” was to take “Interiors”

to both the country and pop market
with product management and pro-
motion plans from both Nashville
and New York.

“There’s a sense of there being
one project we're all working on,”
says manager Will Botwin of Side
One Management, who says the ef-
fort of both pop and country divi-
sions has been ‘‘more realistic and
defined” than during the promotion
of “Rhythm And Romance.”

Botwin explains that while the
country market is being actively
worked via country radio and the
print media, including a cover story
in Music City News, there has also
been an aggressive campaign tar-
geting adult-contemporary radio.
Press has been geared mainly to-
ward noncountry, “trend’” maga-
zines like Interview, L.A. Style, and
even an Elle photo spread, in addi-
tion to standard music trade and
consumer press.

Columbia also has targeted col-
lege radio and has serviced a special
CD featuring the full album plus
two bonus tracks, with a surreal-
looking black-and-white insert book-
let picture replacing the rather con-
frontational shot of Cash used for
the cover of the commercial CD.

A “VH-1 generation” video direct-

(Continued on page 30)

Coast—'to meet with retail manag-
ers, radio programmers, buvers,
branch people, and promotions. Qur
goal is to bring Scorpions back in
the limelight as an aggressive, cur-

(Continued on mext page)
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Wilson Phillips & Weinstein. The co-founder of Recording Artists Against
Drunk Driving, Mort Weinstein, thanks the members of SBK Records trio Wiison
Phillips for taping their first public-service announcements for R.A.D.D., which
will begin airing during the holiday season on major video outlets. Pictured, from
left, are Carnie Wilson, Weinstein, Chynna Phillips, and Wendy Wilson. In Los
Angeles Nov. 15, R.A.D.D. presented Stevie Wonder with its Honorary Global
Founder’s Award at all all-star party at the China Club.

RECALLING HIS BAND began as just “a bunch of
kids making music for kids,” Jon Bon Jovi pledged his
help for the kids at the Nordoff-Robbins Music Therapy
Centre as Bon Jovi, the group, became the first U.S. act
to receive the Nordoff-Robbins Silver Clef Award. Fans
crowded against police barricades outside the Roseland
Ballroom Nov. 15 for a glimpse of the Jersey boys and
other notables who turned out for the industry-heavy
event, including Phil Spector, Christie Brinkley (sans
hubby Billy Joel), Lita Ford, Steven Van Zandt, Phoe-

”Bon Jovi Displays A Heart Of Silver:
Bruce Bows New Tunes; L.A. Lets It Rip

man Sebastian Bach blazed away in a post-2 a.m. jam.

ON THE LINE: While the fate of future bookings for
client Milli Vanilli may be in doubt, Famous Artists
Agency has expanded its international department with
new booking deals for 19 European acts, including three
currently on the Hot 100 chart—Snap, Black Box, and
the Adventures Of Stevie V. Other new signings to the
Famous international roster: Soul II Soul, A Guy
Called Gerald, Baby Ford, Bang, Beats International,

be Snow, New York Giants quarter-
back Phil Simms, Paul Shaffer, a
host of label chiefs, managers, con-
cert promoters, and others.

As the night’s traditional auction
got under way, the Hard Rock Cafe =
(which provided decor for the Rose-
land bash) picked up a Les Paul gui-

Brother Beyond, Candy Flip, Cele-
brate The Nun, D-Mob, Cathy Den-
nis, Guru Josh, Rebel MC, Shirley
Lewis, Technotronic, and Wee
Papa Girls. Famous Artists presi-
dent Jerry Ade has positioned
agents John Ade, Richard Walters,
and Joan Berkeley in the agency’s

tar signed by Paul McCartney for
$20,000; MTV went for Madonna’s
bustier at a bargain $15,000; and
Pink Floyd manager Steve
O’Rourke bid $6,500 for a home-cooked meal from Elek-
tra Entertainment chief Bob Krasnow—at O'Rourke’s
home in London. Another contributor to Nordoff-Rob-
bins, British commodities broker Chris Smith, submit-
ted, in abstentia, the high bid of $75,000 for two weeks
in the Warner Communications villa in Acapuleo, Mexico.

ON THE BEAT: “This is the kind of sandwich I can re-
late to,” said a beaming Bonnie Raitt, flanked by Jack-
son Browne and Bruce Springsteen at the first of two
acoustic benefit shows Nov. 16 for the Christic Institute
at L.A’s Shrine Auditorium. In his first concert dates
since 1988, Springsteen, playing several songs on piano,
dusted off “Wild Billy’s Circus Story” and debuted six
new tunes that may appear on a mid-1991 album: “57
Channels,” “Red-Headed Woman” (offered with a nod
to Raitt and Patti Scialfa), “When The Lights Go Out,”
“Soul Driver,” “The Wish” (dedicated to his mom), and
“Real World,” with lyrics by Springsteen and music by
E Street pianist Roy Bittan ... While Fleetwood Mac
makes much of final concert appearances by Stevie
Nicks and Christine McVie, Nicks said at a Nov. 12
postshow party in Boston that, after compiling a great-
est-solo-hits set and new solo dise, she’ll be happy to ac-
cept any touring invitation from Mick Fleetwood.

GONNA RIP IT UP: The L.A.-based heavy metal rag
Rip Magazine celebrated its fourth anniversary Nov. 9
in high style with a star-studded, sold-out concert and
party at the Hollywood Palladium. Headlining perform-
ers included Faith No More, Motorhead, and Masters
Of Reality, but the evening also featured a bevy of sur-
prises. Megadeth played an unannounced set; Faith No
More’s guests included Young M.C. (rapping on “Epic”)
and Ozzy Oshourne (wailing the Black Sabbath num-
ber “War Pigs”); and James Hetfield, Kirk Hammett,
and Lars Ulrich of Metallica, Ax] Rose, Slash, and
Duff McKagan of Guns N’ Roses, and Skid Row front

by Thom Duffy

international department ... The
New York rock quartet R-U-Ready
has signed with Mechanic Records
... Stephen Metz is merging his
management company, R.S.P. Entertainment, with
First Global Management and opening a West Coast of-
fice for First Global at 8383 Wilshire Blvd., Beverly
Hills. He brings clients Maddhouse, Harrv Bowen, and
Tracy Underwood to First Global, which currently rep-
resents Jamie Notarthomas, Chris Berardo, Michael
Davidson, and producer Tony Prendatt ... Phoenix
Management in Parsipanny, N.J., has signed Gienn
Hughes, ex of Deep Purple and Black Sabbath.
Hughes is set for a Warner Bros. disc in early 1991 . ..
Sigma Alpha Entertainment Group in Philadelphia has
moved from its urban music base into alternative pop
with management signings of the Hunger from Hous-
ton, Austin, Texas’ Bad Mother Goose, and the Exotic
Birds from Cleveland, who are currently on the Dance
Club Play chart with “Day After Day.”

FUTURE Members? The Songwriters Hall of
Fame will present 10 of New York’s “best unsigned
singer/songwriters” Thursday (29) at the Lone Star
Roadhouse in New York. The activity starts at 7
p.m. Each act will perform three original songs live-
to-track, according to Bob Leone, projects director.
For more information, contact Leone at 212-319-1444.

HOB & FAB REDUX? In the wake of producer
Frank Farian’s statement that Rob Pilatus and
Fab Morvan never sang on the multiplatinum Milli
Vanilli album and his decision to shelve the group's
name, more than one A&R source suggests it won’t
take long for Rob & Fab to resurface with a new la-
bel, new producer—and the same image that helped
sell 12 million albums.

Assistance in preparing this week’s column was
promded by Chris Morris and Bob Benjamin in
Los Angeles, Greg Reibman in Boston, and Irv
Lichtman in New York.
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AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
NEW KIDS ON THE BLOCK Joe Louis Arena Nov. 15-18 $1,809,225 72,369 Brass Ring Prods.
PERFECT GENTLEMEN Detroit $25 sellout
ST.PAUL
GOOD GIRLS
AC/0C SkyDome Nov. & $606,246 27,954 Concert Prods.
LOVE/HATE Toronto ($702,033 sellout International
Canadian)
$25.50
MICHAEL FEINSTEIN Golden Theatre Oct. 2-27 $601,000 20,047 Ron Delsener
New York $40/$35/ Enterprises
$32.50
NEW KIDS ON THE BLOCK Timberwolves Nov. 10 $405,400 16,216 Jam Prods.
PERFECT GENTLEMEN Arena, Target $25 sellout Company 7
ST.PAUL Center
GOOD GIRLS Minneapolis
NEW KiDS ON THE BLOCK Assembly Hall Nov. 8 $378,125 15,125 Jam Prods.
PERFECT GENTLEMEN Univ. of Hlinois- $25 sellout
ST.PAUL Champaign
GOOD GIRLS Champaign, Ill.
NEW KIDS ON THE BLOCK Market Square Nov. 7 $361,075 14,423 Sunshine
PERFECT GENTLEMEN Arena $25 sellout Promotions
ST.PAUL Indianapolis
NEW KIDS ON THE BLOCK Hilton Coliseum Nov. 9 $333,150 13,326 Jam Prods.
PERFECT GENTLEMEN lowa State $25 seflout
ST.PAUL Univ.
GOOD GIRLS Ames, lowa
POISON Meadowlands Nov. 18 $332,120 16,606 Ron Delsener
WARRANT Arena $20 17,000 Enterprises
East Rutherford,
NJ.
ANITA BAKER Fox Theatre Nov. 15-16 $254,398 9,356 John Ray Prods.
RHONDA Atlanta $50/$21.50 seflout
TONY BENNETT Westbury Music Nov. 9-11 $218,340 8,784 Music Fair Prods.
Fair $25 11,480
Westbury, N.Y. sellout
AC/DC Richmond Nov. 17 $198,570 11,107 Cellar Door Prods.
LOVE/HATE Coliseum $18.50/$17.50 12,500
Richmond, Va.
POISON Greensboro Nov. 8 $143,019 7,642 C&C Entertainment
THE BLONZ Coliseum $19.50 11,439
Greensboro,
N.C.
SANTANA Sunrise Musical Nov. 17-18 $145,261 7,354 Cellar Door Prods.
Theatre $19.75 setlout
Sunrise, Fla.
SANTANA Tower Theatre Nov. 9-10 $108,220 5,882 Electric Factory
Upper Darby, $19.50 sellout Concerts
Pa.
POISON Wheeling Civic Nov. 14 $106,125 6,083 DiCesare-Engler
WARRANT Center $18.75 9,000 Prods.
Wheeling, W.Va.
BRUCE HORNSBY & THE William & Mary Nov. 17 $105,783 6,482 Cellar Door Prods.
RANGE Hall $18.50 sellout
William & Mary
College
Williamsburg,
Va.
MICHAEL FRANKS Fox Theatre Nov. 17 $101,047 4,491 Brass Ring Prods.
Detroit $22.50 sellout
THE ROBERT CRAY BAND Riviera Theatre Nov. 9-10 $99,760 5,000 Jam Prods.
FEATURING THE MEMPHIS Chicago $22.50/$20 sellout
HORNS
BUCKWHEAT ZYDECO
BOB DYLAN Fox Theatre Nov. 18 $98,550 4,200 Brass Ring Prods.
WIRETRAIN Detroit $25 4,600
RANDY TRAVIS Duluth Nov. 15 $96,477 5,890 Special Moments
SHENANDOAH Entertainment & $17.50 6,578 Promotions
Convention
Center
Duluth, Minn.
BASIA Chicago Theatre Nov. 6 $96,180 3,732 Jam Prods.
OTTMAR LIEBERT Chicago $28.50/$26/316 sellout
BOB DYLAN Chicago Theatre Nov. 9 $89,065 3732 Jam Prods.
WIRETRAIN Chicago $28.50/$26/316 seliout
WAYNE NEWTON Sunrise Musical Nov. 16 $82,425 3297 Cellar Door Prods.
Theatre $25 3,800
Sunrise, Fla.
BAD COMPANY Louisville Nov. 7 $82,010 4,869 Sunshine
DAMN YANKEES Gardens $17.50/$16.50 6,850 Promotions
Lowsville, Ky.
BASIA Fox Theatre Nov. § $76,928 3,800 Brass Ring Prods.
OTTMAR LIEBERT Detroit $20 4,500

Copyrighted and compiled by Amusement Business. a publication of BPi Communications. Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each
Tuesday to: Desi Smith, Nashville. Phone: (615)-321-4276,Fax: (615)-320-5407. For research

information and pricing, call Laura Stroh. (615)-321-4254.

DREAD ZEP GETS LED OUT

Here is pop/rock cultural reality
twisted into nightmare shapes: a ro-
tund Elvis-in-the-Miami-days imper-
sonator, Tortelvis (Greg Tortell),
fronting a bizarre collection of musi-
cians playing Led Zeppelin covers
reggae style.

Dread Zeppelin band members in-
clude lead guitarist and Robert
Plant look-alike Carl Jah (Carl Haa-
sis), bassist Put Mon (Gary Putman)
in silver Speedo bikini, conga player
Ed Zeppelin (Bruce Fernandez) in
kilt and dreadlocks, producer/key-
boardist/guitarist Jah Paul Jo (Joe
Ramsey), and drummer Fresh
Cheese & Cheese (Paul Masselli).

The “you gotta see 'em live” ap-
peal of this I.R.S. Records act is
driving sales of its first album, “Un-
Led-Ed.” Although radio airplay of
the album’s two singles has been
limited to the morning-zoo circuit,
and the videos got just a cursory
MTYV run, more than 250,000 copies
of “Un-Led-Ed” have already been
sold since its August debut.

What makes Dread Zep legiti-
mate, and what ultimately may be
its source of longevity, is the musi-
cal talent involved. Fusing three mu-
sical styles is no mean feat, and the
result is hilariously strong.

“There’s so much energy and we
go so fast sometimes,” says Put
Mon. “I went so fast one time my
Speedos came right off.”

Conceived by Jo, Dread Zeppelin
had its first gig at a Pasadena,
Calif., comedy club. Booking agents
as far away as Dallas were seeking
dates when manager Charly Pre-
vost—former Island president and
manager of Supertramp—got in-
volved in February.

“From the very beginning, these
guys were extremely realistic about
the potential for Dread Zeppelin,”
says Prevost. “We looked at an ag-
gressive touring career, a minimum
of two years on the road, to build up
a sales base on the album that will
eventually draw the electronic media
attention.”

I.R.S. Records signed the band
this summer, took over promotion
and marketing, supplied a full array
of merchandise, artwork, and video
support, and handled all copyrights.

Former Led Zeppelin members
Jimmy Page and Robert Plant were
“very gracious” says Tortelvis. Al-
though many tracks contain more
than one Led Zeppelin song, Plant
and Page asked for only one royalty
per track. Plant’s vocal support of

the band has been an added bonus.

In the future, the songs will not
remain the same. “Everybody’s ex-
pecting the second record to be just
like the first, that ‘Dread Zeppelin
IT’ kind of thing,” says Tortelvis,
“and I really think that we're going
to have to come up with something
new.”

The next album, due this summer,
will be a rock opera about a deaf,
dumb, and blind rock critic named
Albert and may feature some origi-
nal tunes.

SUSAN NUNZIATA

ARISTA'S DREAM

Pop out the compact disc of Dream
So Real’s new Arista album,
“Gloryline,” and you'll come face-to-

(Continued on next page)

NEW YORK—Ogden Allied Lei-
sure Services, one of the nation’s
largest concert services and facility
management companies, will sell its
share of Ticketron to allay concerns
over the independence of the com-
puterized ticketing firm.

Ogden Allied’s share of the Ticke-
tron Limited Partnership will be
purchased by the Centre Group
Limited Partnership, which oper-
ates the Capital Centre in Lan-
dover, Md. The Centre Group al-
ready has an interest in Ticketron
Limited Partnership, which was
formed last year by Ogden Allied
and the Carlyle Group, an invest-
ment firm in Washington, D.C. The
partnership purchased Ticketron
from its parent company, the Con-

Ogden To Sell Ticketron Share
Centre Group Will Pick Up Tab

trol Data Corp., in late 1989.

“QOgden has been a good corpo-
rate friend of mine and my compa-
nies’ for many years and we will
continue to be good friends,” says
Abe Pollin, owner of the Centre
Group and managing partner in
Ticketron. “However, we decided
that the diverse and overlapping
business lines of the parties in-
volved might jeopardize Ticketron’s
independence.”

Ogden Allied Leisure Services
president Richard Ablon says: “We
concluded that it is appropriate for
us to relinquish our ownership in-
terest in Ticketron, and we wish the
company well in its ongoing and fu-
ture endeavors.” THOM DUFFY

SCORPIONS LIVING IN ‘CRAZY WORLD’

(Continued from preceding page)

rent rock band. They are hard-work-
ing, mean business, have been
around a long time. They didn’t
need this tour, but their approach
was to get in the streets, talk with
people who will make a difference
and have made them this big thus
far.”

The band also enjoyed a high-pro-
file spot on the bill of Roger Waters’
massive production of “The Wall—
Live In Berlin '90"—a particularly
moving experience for the band
members who grew up only 100
miles from the Berlin Wall.

“Tease Me, Please Me" is the first
single from the new album, and it
has already scaled the Album Rock
Tracks chart. While PolyGram
would no doubt love to see “Crazy
World"” yield a pop hit as well,
Schenker says, “For us, as musi-
cians, we have continued our career
without one. ‘Rock You Like A Hur-
ricane’ [which hit top 25 on the Hot
100] and ‘No One Like You’ have
done well, but they weren't really
hits. We are not the typical hit-sin-
gle band, but we’re not angry about
it.”

Lewis observes, “The band was
really excited about this [promotion-
al] tour because they’'ve been away
from the American market for a
couple of years. There is something

very spontaneous about the direct
feedback of meeting people in dif-
ferent places. It’s very exciting to
get a more grass roots handle on
it.”

In a day and age when many band
lineups are based around revolving
doors, Schenker says friendship is
the foundation of the Scorpions’ lon-
gevity. “You've got to look for peo-
ple you can like and tour with. You
must have similar tastes working
for the band. Then everybody has
the possibility to evolve, have

enough space to create, and still like
each other after a year on tour. Giv-
ing that energy to other people—
that is the secret of Scorpions. We
all have our own parts to play for
the songs, make them special and
interesting.

“As soon as I know that music is
no longer my first love, I have to
finish because then it would be
wrong to be on stage. People know
we don’t cheat them. We always
make it as good as possible,” he
says.

BAND WANTED

Band wanted for Kitti-—
tian cultural concerts
in the NY-NJ Area. Must
demonstrate ability to
lay Kittitian ''Soca—
engue'' & Reg?ae music.

Offering $4506/week/Mu—
sician. Send demo tape
to St. Kitts Internati-

onal Partners, P.0. Box
580 Millwood NY 10546,
or call Caswall A. Hart

at (9th4) 784-7298.

PUBLICITY

PRINTS

Lithographea On Meavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $65.00 1000 - $90.00

COLOR
1000 - $396.00
Above Prices include Typesetting & Frelgnht

Send 8x10 Photo - Check or M.O.
* N n
Full Color & B/W Posters
composites - Cards - Other Sizes

¥y
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i PICTURES
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springfielad, MO 65803
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(Continued from preceding page)

face with Dreamers Barry Marler,
Trent Allen, and Drew Worsham at
the bottom of the CD jewel box.

Using a clear plastic base for the
jewel box and placing the group’s
photo beneath it is one way the
Athens, Ga., act is drawing attention
to its distinct image and music. A
first for Arista, such packaging
enhancements should become
routine in the industry, predicts
Sean Coakley, Arista’s VP of
product development.

Arista also has set up a toll-free
“Gloryline” phone line (800-456-6667)
that provides callers with brief

comments from the band and
musical snippets from the album. As
an incentive, Coakley says, callers
are also invited to leave their name
and address for a drawing to win a
CD player. The line has been
drawing 100 calls a week and allows
Arista to gauge the band’s strength
by region. While it does not
generate income as would a 900
phone line, the line provides many of
the same advantages in tracking
consumers, says Coakley.

Another way the Dream So Real
message will get across is a theater
tour with Melissa Etheridge that

ROSANNE CASH EXPLORES EMOTIONS ON NEW DISC

(Continued from page 28)

ed by Ethan Russell has been shot
for “What We Really Want” and
Cash was set for heavy TV expo-
sure with appearances on ‘‘Late
Night With David Letterman” and
“Good Morning America” slated for
November, “The Tonight Show” in
December, and “The Arsenio Hall
Show” and “Saturday Night Live”
early next year.

In keeping with the “personal,
moody” nature of ‘‘Interiors,” says
Botwin, Cash will stage a short,
small-venue tour, accompanied only
by her guitarist, Steuart Smith, be-
ginning Wednesday (28) at the Iron
Horse Tavern in Northamptom,
Mass. Other dates are Thursday (29)
at the Bottom Line in New York;
Saturday (1) at the Birchmere near
Washington, D.C.; Dec. 2 at Night-

stage in Cambridge, Mass.; Dec. 14
at McCabe’s in Santa Monica, Calif ;
Dec. 15 at Slim’s in San Francisco;
and Dec. 16 at the Coach House in
San Juan Capistrano. Cash then
plans a 25-city tour with her band in
February and March.

In a first, Cash produced “Interi-
ors” herself. “I had to present the
songs like 1 wrote them—really
stripped-down and cohesive, like a
painting,” she says. “In making the
album, I cleaned out my closet—let
go of a lot of things, like localized
anger.

“It may alienate some people, but
it will speak to others. You know
what? [ really think an artist
shouldn’t do what people who like
the artist expect. Then they're not
being an artist.”

The Soup Dragons found their first
U.S. acceptance two months ago at
Modern Rock radio outlets and
have since crossed into the pop
mainstream with “I'm Free,” a cov-
er of the Rolling Stones song by
Mick Jagger and Keith Richards
and the first single from the Soup
Dragons’ new Big Life/Mercury
disc, “Lovegod.”

The four-member outfit, which
hails from Glasgow, Scotland, and
includes vocalist Sean Dickson, gui-
tarist Jim McCulloch, bassist Sushil
Dade, and drummer Paul Quinn,
came to prominence in the U.K. in
1985 when it released its first inde-
pendent single. Subsequently, the
band signed a distribution deal with
Britain’s Big Life Reeords and re-
leased a string of songs on its own
label. Two of those tracks, “Hang
Ten” and “Can’t Take No More,”

S & L2t
o glate

McCulloch.

NEW ON THE GHARTS

SOUP DRAGONS: From left, Sushil Dade, Paul Quinn, Sean Dickson, Jim

climbed to No. 1 on the U.K. inde-
pendent charts. After landing an al-
bum deal with Sire Records, the
Soup Dragons recorded their first
full-length dise, “This Is Qur Art,”
but returned to Big Life soon after.
The band crossed the Atlantic early
this year when it hooked up with
Mercury/PolyGram in the U.S.

The act recently performed “I'm
Free” in Berlin to commemorate Ger-
many’s reunification and is currently
touring stateside with alternative-
based bands Material Issue and the
Flaming Lips. The track reached No.
2 on the Modern Rock Tracks chart
in October and recently debuted on
the Hot 100 singles chart. The follow-
up single is ‘“Backwards Dog.” The
band is managed and booked by Big
Life Records, 73 Spring St., Suite
601, New York, N.Y. 10012. (212) 941-
1666.

JIM RICHLIANO

opened Nov. 1 in Charleston, S.C.
And there’s the single, “Stand Tall,”
with B-52’s thrush Cindy Wilson
harmonizing.

Singer/songwriter/ guitarist
Marler says “Gloryline” is rougher
and more organic than its
predecessor, “Rough Night In
Jericho.” The new album presents
Marler’s questioning of the herd
mentality. “I'm just trying to raise
the issue and make some people
think abeut standing out as
individuals,” he says.

As for the unique packaging, he
says, “I'm proud of it because it was
conceived within our organization.”

CARLO WOLFF

TALENT
IN ACTION

SNAP
The Bayou, Washington, D.C.

AS DANCE AND RAP become
more dominant on the tour scene,
more of those acts are bringing the
energy and edge of live bands to stu-
dio-bred and turntable-spun tracks.

The point was driven home during
a date here by Arista Records’ Snap,
when rapper and front man Turbo
took a long and wicked drum solo to-
ward the conclusion of the group’s
set. Such instrumental versatility has
not, so far, been synonymous with
live rap sets. But like Monie Love,
Stevie B., and Urban Dance Squad,
Snap may be helping to set a new
standard for live dance/rap sets.

With a four-piece live band and two
very acrobatic dancers—and without
a DJ and with an absolute bare mini-
mum of sampling—Snap successful-
ly moved the crowd onto the dance
floor and held them there after an ini-
tially lukewarm reception during its
opening numbers, “Witness The
Strength” and the hard-driving,
funky “Cult Of Snap.” The band’s
live debut here was part of its maiden
promotional tour in support of its
gold debut disc, “World Power.” The
club tour will take Snap throughout
the U.S. and Europe.

Turbo’s bass-heavy, from-the-dia-
phragm rapping was neatly balanced
by new female vocalist Janice (Lady
J) Robinson’s full-bodied, emotive
singing, especially when the band
performed a somewhat stripped-
down version of its worldwide smash
single, “The Power,” and its newest
single, “Mary Had A Little Boy.”

While Turbo rapped and furiously
beat the timbales on the Latin-house-
tinged and politically charged “Be-
lieve The Hype,” the two black-clad
dancers used popping, breaking mar-
tial arts moves and some new steps
to excite the crowd. But it was the
group’s renditions of “The Power”
and follow-up single “Ooops Up” that
energized the mostly college-age au-
dience, which screamed its approval
and packed the dance floor.

GIL GRIFFIN

Al B. Sure! is having
the ‘Times’ of his life
with a hot new album
... story on page 20

Julie Spins Song Into Gold,
Touching Hearts Of Listeners

EBY IRV LICHTMAN

GOVER STORY: Veteran writers
and publishers have plenty of tales
of how a good song needed the
right moment to catch on. That
time—usually sparked by a strong
mating of song and artist and the
song’s ability to
relate to world
conditions—has
certainly ar-
rived for writer
Julie Gold’s
“From A Dis-
tance,”” a cur-
rent top 10 sin-

GOLD gle cut by Bette

Midler from

her hit Atlantic album, “Some Peo-
ple’s Lives.”

The success of the song, with its
message of global harmony and
good will, can be seen partly as a
backdrop to the rise of democracy
in Eastern Europe, the subsequent
end to Soviet domination in the re-
gion, and, sadly, the possibility that
Iraq’s invasion of Kuwait may
spark war in

piano, Gold recently traveled to Ire-
land to represent the U.S. in an in-
ternational song contest and won
second place with a song called
“When He Walks With Me.” With
Griffith’s version of “From A Dis-
tance” well known in Ireland, Gold
says she has numerous offers to
play the country.

A third release in Ireland is that
of Sister Marie Cox (Music Box)
on an album called “The Water s
Wide.”

In England, Simon Nicol, a mem-
ber of the Fairport Convention,
has a reading on Woodworn Rec-
ords whose credits list Gold as “Ju-
lie Long” (an error for which Nicol
has since apologized, says Gold).

For the record, the first recorded
rendition to appear was actually
Gold’s own demo version. Perhaps
the most intriguing one is an En-
glish version in waltz time by the
group House Band.

Freed says the song is also a run-
away music print success, with a
claim that the publisher’s music
print licensor, CPP/Belwin, has
moved more than 100,000 copies of

the Middle

East.
Defying an

era in which

retail account
alone account-
ing for an or-

hit songs usu- e
ally go no fur- !Etgl
ther than the

Wordsé:

P

sic, with one

der of 50,000.
One of
Freed’s ideas

the sheet mu-
Music
i [aEE ] 1
Sl (5

Pifaiam i)

hit act or

group that recorded them, “From A
Distance” has more than 12 cover
versions, several made beyond the
borders of the U.S.

It originally was recorded in 1987
by MCA’s Nanci Griffith. Her ver-
sion was heard live late last year in
a German cabaret by Irving Music
chief Lance Freed. “A loud, noisy
crowd became tearful as she sang
the song. The audience obviously
identified the song’s sentiments
with the fall of the Berlin Wall,”
Freed recalls.

Determined to become involved
with both the song and its writer,
Freed, in New York on his way back
to Los Angeles, sought out Gold
and struck a deal to publish the
song with Gold’s and Griffith’s pub-
lishing firms, Julie Gold Music and
Wing & Deal.

As far as the U.S. charts are con-
cerned, Midler has the song all to
herself. But as a writer, Gold can
point to all sorts of cover versions—
Freed himself promises there’ll be
at least 10 more. Griffith has two
versions—one appears on a live con-
cert album—as does Judy Collins,
who has a live rendition on Gold
Castle Records and also sings it on
a new Columbia release, ‘“The
Fires Of Eden.”

The countdown continues with
England’s Cliff Richard (EMI),
who had the big version in England.
There’s even an instrumental ver-
sion by Phil Coulter (Polydor) of
Ireland, where the song apparently
elicits a reaction similar to that in
Germany. A second Irish rendition
is sung by Dickie Rock. A perform-
er, too, who accompanies herself on

has been to
put Gold together with lyricist Car-
ole Bayer Sager, and their first
meetings on possible song projects
are now taking place in Los Ange-
les. “I've never co-written before,
and now [ have a publisher trying
to get me to have a open mind about
collaboration. Lance asked me with
whom [ would like to collaborate. [
mentioned Carole,” Gold says.

The Griffith version of “From A
Distance” was the first commercial
recording of one of her songs after
20 years of songwriting. [t was her
friend from New York songwriting
seminar days, Rounder artist
Christine Lavin, who brought it to
Griffith’s attention. Some of the
foreign covers resulted from Grif-
fith’s singing of the song during
frequent appearances abroad.

As for the Midler recordings,
Gold credits New York Times pop
music critic Stephen Holden with
mentioning the song when a Midler
associate asked him if he knew any
“killer songs” for Midler to record.

Other Gold copyrights recorded
for release are “Heaven,” due next
spring in a new Griffith album, and
“When He Walks With Me,” per-
formed by Kathy Mattea (Mercury/
PolyGram) in her new album, also
due next spring.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Music Publications:
1. ZZ Top, Recycler

2. Grateful Dead Anthology, guitar
tab edition

3. Jon Bon Jovi, Blaze Of Glory

4. Steve Vai, Guitar Extravaganza

5. Madonna, I'm Breathless
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Chains Ponder Laserdisc Rental
Can Format Do Better Than Beta?

B BY CHRIS McGOWAN

LOS ANGELES—Just as tape rental
was a controversial issue in the early
'80s, laserdisc rental has become a
subject of debate within the video in-
dustry as the '90s begin.

Rentals currently account for only
a tiny portion of the income generat-
ed by the fledgling laserdisc busi-
ness. But with 13 hardware manufac-
turers now offering a variety of la-
serdisc players for sale, serious
thought is being given to the course
of the business over the next few
years.

Stores are waiting
for penetration rates
to get up there’

There is a wide range of opinions
among manufacturers and retailers
on the viability and desirability of a
laserdisc rental business. Some think
rental should be encouraged, to help
the laserdisc industry grow. Others
think it would be futile and even
counterproductive to attempt to com-
pete with videocassette rental. Some
fear the dreaded “Beta syndrome”—
a reference to the perils of parallel
rental inventories.

Many large chains, such as Tower,
Music Plus, and Blockbuster, sell la-
serdiscs in some or most of their out-
lets.

But according to David Wallace,
marketing manager of Pioneer
LDCA, there are no current, reliable
estimates of the number of stores in
the U.S. renting laserdiscs.

“In real general terms,” he says,
“there are about 2,000 outlets selling
laserdiscs right now. Less than 5% of
dollar volume goes to those who both
rent and sell discs.”

In greater Los Angeles, there are
about a dozen laserdisc-dedicated
stores that sell and rent discs. Rental
prices of discs are generally compara-
ble with those of videocassettes. The
Laser’s Edge, with outlets in Bur-
bank and Woodland Hills, charges $4
per rental for nonmembers and $2 for
members. It carries some 4,000 rental
titles

Lazermania in Hollywood charges
$3 per night for rentals and has
roughly 2,000 rental titles

Dave’s Video, The Laser Place, in
Sherman Oaks, charges $3 for non-
members and $1.50 for members and
carries some 5,500 rental titles.

Dave Goldstein, VP of operations
and administration for CBS/Fox.
says, “I have heard that there are

probably 200 to 300 stores renting
discs, but I think the number is prob-
ably much higher. There’s no reliable
source.”

Goldstein believes that increases in
laserdisc rental would have a strong,
positive effect on the industry. “I
think it’s very urgent that this mar-
ket develops,” he says. “On analysis,
the only way the business can contin-
ue to grow is for the market to ex-
pand beyond the collector.”

While most labels price their laser-
discs for sell-through, with many A
titles released at $25 to $30, day-and-
date with their VHS counterparts,
CBS/Fox has stuck with slightly
higher prices for its discs. “Our new
releases are $39.98 for single-disc ti-
tles and $49.98 for double-disc titles,
on current theatrical product,” says
Goldstein.

Goldstein advocates a two-tiered
pricing system for discs analogous to
the cassette business, in which new
releases carry a higher, rental-orient-
ed price before being eventually re-
priced for sell-through.

According to Jamie White, presi-
dent of the Denver-based laserdisc la-
bel LumiVision, disc rentals will
grow as hardware penetration in-
creases.

“I think a lot of stores are waiting
for the penetration rate to get up
there,” White says. “They’re a little
wary on spending too much money
on a rental inventory.”

He adds, “I think it’s a perfect me-
dium for rental. It's only going to
help the sales of laserdisc. And it
makes it easier to sell a laserdise
player if you have discs to rent.”

Laserdisc sales account for rough-
ly 20% of Tower Video's total video
revenues, which include VHS rentals
and sell-through of discs and prere-
corded tapes, blank tapes, and acces-
sories. Some observers find the 20%
figure remarkable considering that
U.S. penetration of laserdisc players
is currently less than 1%. But Tower
isn’t a believer in laserdisc rental, at
least not now.

“I don’t think there is a rental mar-
ket out there,” says John Thrasher,
VP of video purchasing and distribu-
tion for Tower Records/Video. I
don’t think two formats for rental
has ever worked. Beta would be a
good thing to look at. And the whole
idea of trying to build a rental market
when there’s less than 1% penetra-
tion is ridiculous.”

“Tape stores considering laserdisc
for rental would be fighting them-
selves,” concurs Dave Lukas, co-own-
er of Dave’s Video, The Laser Place.
“They would have to have a duplicate
library, and a lot of money tied up in

two different formats.”

Dave’s Video carries 5,500 titles for
rental and for sell-through. “Rental is
only about 10% of our business,” says
Lukas. “The main reason why we
rent is for people to view before they
buy. And we subtract the first day’s
rental if they buy.”

Both Thrasher and Lukas also wor-
ry that the studios may raise their
prices to encourage, or at least ac-
knowledge, a rental market.

“If prices escalate to build a non-
existent rental market, you run the
risk of killing the format before it
ever really starts,” says Thrasher.

(Continued on page 38)

Keynoter. Donna Mills, left, was the keynote speaker at the Nov. 7-9 American
Video Conference in Los Angeles, sponsored by Billboard and the American
Film Institute. Pictured with Mills is Emily Laskin, assistant director of AFI.
(Photo: Robert Matheu}

Vid Magazines: Making Book On Success

B BY PAULA PARISI

LOS ANGELES—Lack of a consis-
tent style and unfamiliarity on the
part of consumers and retailers with
the format are problems producers of

AV(C

video magazines
are grappling
with. Attendees of
the American Vid-
eo Conference
REPO RT panel “Video Per-

iodicals: Coming

Editions” attempt-
ed to define the magazine niche and
to establish criteria for the format’s
success.

Definitions of the genre ranged
from “serial programming” to actual
print-publication spinoffs.

“If you find a target cult audience
that wants to buy something, they’ll
watch it 10 or 15 times,” said Rick
Schmidlin, producer and director of
“Easy Rider” video magazine, now in
its seventh issue. “Unlike a regular
magazine that you throw away, a vid-
eo magazine is something that you
keep.”

Exclusivity of programming was
cited as key in attracting viewer in-
terest for the product. “If they can
get it on TV, they're not going to
come to you for it,” said Stuart Sha-
piro, president of Video Publications
Industries, which produces four mu-

sic series in partnership with music

giant BMG.

“From a programming perspec-
tive, it has to be material that's not
necessarily available on TV,” said
Shapiro. Beyond that, “it’s important
that video magazines have a differ-
ent feel and sensibility than what’s
on the air.”

Shapiro explained that catchy cov-
er art, and one that looks like a “mag-
azine,”’ is an important marketing

point. “You’ve got to feel like you
want to pick them up. I try to mimic,
more than magazines, paperback
books, which are also an impulse
buy.”

The VPI lines feature a fast-paced,
mixed-media look. “You're talking
about programming that is uncen-
sored and over the top, very much on
the edge,” said Shapiro, whose
newest product is “Dance Interna-
tional,” shot primarily in London and
New York.

Shapiro qualified the “uncensored”
aspect of tapes like his “Metal Head”
magazine by pointing out that pack-

aging and content must be appropri-
ate for distribution through main-
stream outlets like K marts and ma-
jor music chains. “If we're going to
be successful in this business, that’s
where we have to be,” he said.

The rap-themed “Slammin’” and
“Country Music Magazine” are VPI's
other publications.

Prices for video periodicals range
from the $4.98 for “Persona’ to
“Wide World Of Golf” at $99.95 per
six-issue annual subscription. Sha-
prio’s music tapes currently retail for
$12.98, but he is targeting a reduction

(Continued or page 33)

B BY DEBORAH RUSSELL

LOS ANGELES— The Motion Pic-
ture Assn. of America seized more
than 28,000 pirated videocassettes
here Nov. 13 in what MPAA offi-
cials say is the largest raid in U.S.
history on a single individual. The
bootleg product has an estimated
retail value of more than $1 million,
say MPAA officials.

Chin Fu Chen, owner of three
Video 1 stores in Los Angeles, has
been charged with at least one felo-
ny count under California’s truth-
in-labeling statute (653WPC of the
state penal code), which states the
cassette must bear the true name
and address of its manufacturer.

The 77th Vice Unit of the Los An-
geles Police Department alerted
MPAA officials to Chen'’s activities

L.A. Raid Nets Largest
Single Pirate-Vid Haul Ever

last week after receiving com-
plaints from a dissatisfied Video 1
customer, says Mary Callahan, as-
sistant to the director of communi-
cations at the MPAA.

MPAA officials accompanied
L.A.P.D. vice squad officers to
Chen’s three Video 1 stores Nov. 13.
They seized 3,496 pirated cassettes
at a 519 W. Manchester Ave. ad-
dress; 2,480 cassettes at a 1016 Mar-
tin Luther King Jr. Blvd. location;
and 4,000 cassettes at a 455 W. Flor-
ence Ave. store, says Callahan.

L.A.P.D. officers arrested Chen
and obtained a consent search war-
rant from him to search his San Ga-
briel residence. Once thersz, officials
seized 9,734 additional cassettes, as
well as two color photocapiers, nu-
merous printing templates, a corner

(Continued or page 38)
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billed on its box cover as high-quality 30,000, does not carry ads. For the 320347 LAST OF THE FINEST 8;:22 Z'g;:‘e'e\/ﬁ e Brian Dennehy 19% | R
reusable tapes. The programs are dis-  video magazines that do not take ads, : ; e
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tributed through leading magazine mcluqmg the music magazines, .the 33| 40 | 2 DEF BY TEMPTATION SGE Home Video 2015 o 1990 | R b
wholesaler Kable News. panelists said their break-even points e ——
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Kessel stressed the importance of are in Fhe 30,000-50,000-unit range, 34 | 31 | 22 | STEEL MAGNOLIAS RCA/Columbia Home Video 7024 3.5 Shirley MacLaine 1989 | PG
checkstand placement, to cement the  depending on the price. :
program as a magazine in the con- As an advertising and promotional | 35 | NEWJ | THE FOURTH WAR HBO Video 519 T:{ng‘h’fr'gsgow 19% | R
sumer’s mind. medium, the format clearly has po-
Production budgets for the most tential, said Schmidlin, who pointed 36|30 | 8 | PETERPAN Walt Disney Home Video 960 Animated 1953 | G
part loomed in the $100,000 range, out that “Easy Rider” managed to e oo i
with producers like Terry Jastrow of move 50,000 units in less than two 37 | 35| 11 | STELLA Tgﬂgh:tgzz H‘gn:’e'e\/sl T JoehneGO' < der;an 1990 | PG-13
“Wide World Of Golf” spending months in its initial incarnation as a St T oudies Moore
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series, a joint venture between Jack  print magazine. “In a follow-up sur- —
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Sports. Though the company’s direct- 10 different people watched each one = -
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marketing efforts have been success-  of those videos,” he said. “When you | 40 | 36 | 5 | THEGODS MUST BE CRAZY I To3iag o Fretures Home Video - Ay ugia 199 | PG

ful, Jastrow said he is on the verge of
announcing an exclusive retail agree-
ment with a major chain.

Though he would not divulge the

do a video magazine, you have to
have an audience, really know who
they are, and really target that audi-
ence,” he added.

®TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles. © 1990, Billboard/BPI Communications, inc.
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[ 3 CONSUMERS WILL RENT
;, a‘, y, AND BUY DICK TRACY!

Overwhelming Consumer Demand,
Plus Touchstone’s Breakthrough
Rent And Sell-Off Programs Mean More
Cash To You On Every Copy You Buy!

THEY'LL RENT IT!

Rental intent is equal to THREE MEN AND A BABY,
the all-time industry leader, with over 600,000 units!*

RENTAL EVENT KIT!
Includes explosive P.O.P!

THEY'LL BUY IT!

Purchase intent for DICK TRACY
is similar to PRETTY WOMAN!*

 THEY'LL GET $3.00 BACK!
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I DICK TRACY SELL-OFF EVENT KIT!

Sell-Off Event Kit
(SKU #01120)
Includes 12 Copies
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$3.00 Consumer
Rebate Offer!

Plus P-O.P.!

Available With Minimum
~2-Piece Order

While Supplies Last.

See Your Distributor

For Detai’s.

12-PIECE PREPACK
COUNTER UNIT SHELF TALKER
WITH REBATE PAD! WITH REBATE PAD!

LD
< ' i ._‘j.-:' . _J. '
/ Previousty Viesed Cass2ttes Now On Sale —
SELL-OFF BANNER! (16" x 67")

Only Rental Dealers Can Sell DICK TRACY And Offer Their
Customers A $3.00 Consumer Mail-In Rebate With Every Copy!

TOUCHSTONEPCTURES presents i assodaton with SLVER SCREENIPARTWERS IV WARREN BEATTY “DKCK TRACY" Musicay DANNTY ELPMAN Co-Frauce JON LANDAR
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®. WWIIMQSH&&EWS llProdndlldDmedb/WMIENm &

Prebook Date — December 11
‘ ToucrsToN: ) BLASTING ONTO VIDEO DECEMBER 19!

AVAILABLE ON VHS & BETA
HI-FI VIDEOCASSETT=
PRESENTED IN DIGITALLY MASTERED
HI-FI STEREO SURROUND

105 MINUTES/COLOR

STOCK #1966/$92.95

PR

*SOURCES independent Research Studies. Touchstone Horne Video distributed by Busna Vista Home Video, Busbans, Califormia 91521, Printed in USA. (FV-4223/DTa) € Touchstone Pictures.




HOME VIDEO

A Spotlight On Relationships: From ‘Tie Me Up’ To “Torn Apart’
atures |

E BY MICHAEL DARE

This weekly column is provided as a
guide through the wilderness of un-
Sfamiliar feature video tetles.

o “Tie Me Up! Tie Me Down!”
(1990), RCA/Columbia Pictures
Home Video, prebooks Tuesday
(27).

Spanish director Pedro Almodovar
(“Women On The Verge Of A Ner-
vous Breakdown”) makes films that
are sensational and outlandish, full of
cosmopolitan relationships built upon

shameless sexual habits. This film is
his most outlandish, guaranteed not
only to entertain, but to cause end-
less arguments about what women
want in men. One would have
thought that feminists would explode
in raging fury at the very idea of a
film about a woman who is kidnapped
and raped and ends up liking it, but
the furor surrounding this film cen-
tered instead upon the inequity of the
X rating it received. Now that the X
no longer exists, the film can be en-
joyed on its own shocking and icono-
clastic terms. Though it is far from

pornographie, it is sensual, often ex-
citing, and openly frank about all
things sexual. Vietoria Abril plays a
porno actress and drug addict who
has moved on to straight films. She's

kidnapped by a lunatic, played by An-
tonio Banderas, who decides to tie
her to his bed till she loves him.
Meanwhile, the man directing her
current film spends his time watch-
ing her old movies, raising the ques-
tion as to who is sicker—the one who
has captured her image or the one
who has captured her body. This film
constantly throws you off guard by
raising all manner of serious ques-
tions concerning male/female rela-
tionships, but within the context of a
sarcastic and very funny farce. Rent
it with “The Collector.”

Call your Billboasrd rep today!
United Kingcdom 71-323-6686

Europe 71-323-6686

italy 0362-58-44-24
Australia (61-2) 699-1093
Japan (81) 3-498-4641

Mexico/Latin Amenica (213) 273-7040

New York (212) 536-5004
Los Angeles (213) 859-5316

Nashville (615) 321-4294

Introducing

the first,
authoritative
overview of the
video world,
brought to you
exclusively by
Billboard
magazine.
Featured in this
issue:

e An indepth
report on the
U.K. and
Continental
European home
video markets

¢ Perspectives
from home video
suppliers’ top
international
marketing
executives

e Statistical
reports on
primary world
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including the
U.K., Germany
and Japan.

e Market-by-
market analysis
and outlook.
Don't miss this
chance to send
your ad message
around the
world!

ISSUE DATE:
January 5
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e “The Feud” (1990), Vidmark,
prebooks Friday (30).

Based upon a novel by Thomas
Berger, this tale of hatred between
the Bullards of Millville and the
Beelers of Hornbeck is consistently
hysterical, making it one of the most
underrated comedies of the year.
Like “Neighbors,” the other film
based upon one of Berger’s novels,
this is the story of miscommunication
and escalation, of a4 minor incident
that grows to ridiculously epic pro-
portions. First-time director Bill D’
Elia gets brilliant comedic perfor-
mances out of his large cast. Rene
Auberjonois (“M*A*S"H"”) and Stan-
ley Tucci are particularly loony. This
is a magnificent farce, with sophisti-
cated dialog, an outrageous plot, and
wacked-out characters. D’Elia could
become the new Preston Sturges,
and this film makes a perfect double
bill with anything by him.

o “Women And Men: Stories Of
Seduction” (1990), HBO Video, pre-
books Thursday (29).

Three elegant productions of sur-
prisingly sophisticated short stories
from the '20s and "30s. The first stars
Beau Bridges (“The Fabulous Baker
Boys”) and Elizabeth McGovern
(“Ragtime”) in Mary McCarthy’s
“The Man In The Brooks Brothers
Shirt,” about a surprising one-night
stand in a train. In Dorothy Parker’s
“Dusk Before Fireworks,” directed
by Ken Russell, Peter Weller (“Robo-
Cop”’) plays a gigolo putting the
moves on Molly Ringwald (“The
Breakfast Club”) as a flapper. The
last (and least) is a lethargic adapta-
tion of Ernest Hemingway’s “Hills
Like White Elephants” directed by
Tony Richardson. It stars James
Woods (“True Believer”’) as a man
trying to convince Melanie Griffith
(“Working Girl”) to abort his child.
Rent it with “The Great Gatsby.”

o “Orpheus Descending” (1990),
Turner Home Entertainment, pre-
books Monday (26).

Vanessa Redgrave gives a spectac-
ular performance as a sexually re-
pressed woman in the deep South
whose life is turned around by a
stranger who wanders into her town.
Originally filmed in 1959 as “The Fu-
gitive Kind,” starring Marlon Brando
and Anna Magnani, this remake re-
stores the original ending from Ten-
nessee Williams’ Broadway play.
Newcomer Kevin Anderson is so
good he almost makes you forget
Brando in the role. Almost. This is a
startling story of lust and vengeance.
Rent it with the original.

o “Torn Apart” (1990), Warner
Home Video, prebooks Tuesday
(27).

Two old childhood friends, an Arab
and a Jew, end up on opposite sides of
the Israeli war in this tragic tale of
love in combat. Cecilia Peck, Greg-
ory’s daughter, makes a stunning de-
but as the Arab girl torn between
family and beau, and Adrian Pasdar
(“Vital Signs”) is honest and sensitive
as the Israeli soldier torn between
duty and desire. This could have been
Just a maudlin adaptation of “Romeo
And Juliet” in Israel, but the writers
have used the circumstance to pre-
sent a vivid and emotional evaluation
of the Mideast conflict.
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THEWAITIS OVER.

THE ADVENTURES OF ROCKY AND BULLWINKLE COMING FEBRUARY 1991.

ﬁsnibuled by Buena Vista Home Video, Burbank, California 91521
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“The best Bond ever”

Catalog No, 3277
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10 OF THE SCREEN'S MOST EXCITING
FILMS AT THE VERY EXCITING PRICE OF
551 99}3 EACH!

Catalog No. 1761

Catalog N0

SPECIAL PROMOTIONAL OFFER!

Get a FREE IN-STORE TRAILER featuring original
theatrical trailers for each film in the TAKE ACTIDON 111
collection. Over 20 minutes in length. this unique
compilation will soon have evervone taking action.

Call 1-800-953-3393 for vour copy today!

ORDER DATE TO GUARANTEE STREET DATE: January 8,1391
STREET DATE: January 31,1991

Isgur Says New
Tech Will Cut
Show Biz Woes

LOS ANGELES—Despite a precipi-
tous decline in the market value of
entertainment companies and a tre-
mendous number of business fail-
ures, the relentess introduction of
new technologies will help keep the
entertainment business comparative-
ly buoyant in the "90s.

That was the message delivered by
entertainment analyst Lee Isgur in
his keynote address at the second an-
nual Entertainment Marketing Con-
ference held here Nov. 4-6 and spon-
sored by Brooklyn, N.Y.-based EPM
Communications.

Ironically Isgur, until recently the
lead entertainment analyst at
PaineWebber, himself became a vie-
tim of a downturn in the entertain-
ment business when PaineWebber
eliminated his job. Isgur is now head
of BSI Consulting, in Westchester
County, N.Y.

“By many measures, the economy
is in a shambles,” Isgur said. “Debt
service is the fastest growing compo-
nent of the federal budget, and we
are in the middle of a banking crisis.
That spells bad news for the economy
in terms of jobs and corporate forma-
tion.”

As for the entertainment business

| Isgur noted that, with the exception

of takeover targets MGM/UA and
Columbia Pictures, the private and
public market values of most big en-
tertainment companies have fallen
dramatically in the first nine months
of this year. MCA, for example, is off

(Continued on page 39)

Disney Profits
Soar Via Magic
Of ‘Peter Pan’

NEW YORK-—The Walt Disney Co.
says revenues and profits from its
filmed entertainment division shot up
significantly in the fourth quarter,
fueled by the successful home-video
release of the animated version of
“Peter Pan.”

In the three-month period that end-
ed Sept. 30, Disney’s motion picture
and home video businesses earned
$104 million in operating profit, a 22%
rise from the same quarter last year,
on a 56% jump in revenues to $722
million.

Over the course of the entire fiscal
year, Disney’s filmed entertainment
division scored with the box-office hit
“Pretty Woman” and the home-video
release of “The Little Mermaid.” Op-
erating income went up 22% for the
year to $313 million on a 42% increase
In revenues to $2.25 billion.

Disney also reports that the sound-
track album for “The Little Mer-
maid” boosted sales and profits for
its consumer products division in the
fourth quarter and for the fiscal

| year.

Overall, Burbank, Calif.-based Dis-
ney posted net profit of $824 million
for the year on $5.8 billion in reve-
nues, compared with net income of
$703 million on $4.6 billion in reve-
nues last year. DON JEFFREY
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I Manufacturer, Catalog Number Performers 22| 8 |35
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Touchstone Pictures Richard Gere
1 1 5 PRETTY WOMAN Touchstone Home Video 1027 Julia Roberts 1990 1939
2 3 g PETER PAN Walt Disney Home Video 960 Animated 1953 G | 2499
3 2 6 TEENAGE MUTANT NINJA TURTLES: New Line Cinema Judith Hoag 1990 | pe | 2499
THE MOVIE Family Home Entertainment 27345 Elias Koteas )
4 5 2 TOTAL RECALL Carolco Home Video 68901 A. Schwarzenegger 1990 R | 2499
. Universal City Studios .
5 4 3 JETSONS: THE MOVIE MCA/Universal Home Video 80977 inimated 1330 g 255
6 6 11 ALL DOGS GO TO HEAVEN MGM/UA Home Video M301868 Animated 1989 G 2498
. Julie Andrews
7 7 {213 | THESOUND OF MUSIC A CBS-Fox Video 1051 Christopher Plummer 1965 | G | 2498
8 8 27 THE LITTLE MERMAID Walt Disney Home Video Animated 1989 G | 2699
9 9 5 Sggﬁzwnms: THE WALL-LIVEIN PolyGram Music Video 082-649-3 Roger Waters 1990 | NR | 1995
GoodTimes Home Video .
10| 15| 1 PETER PAN RCA/Columbia Home Video 7001 Mary Martin 1960 | NR | 24.99
. Tim Curry
11 | NEW)> | THE ROCKY HORROR PICTURE SHOW CBS-Fox Video 1424 Richard O'Brien 1975 | R | 8998
, Tri-Star Pictures John Travolta
121 10 | 10 | LOOK WHO'S TALKING RCA/Columbia Home Video 70183 Kirstie Alley 1989 | PG-13 | 1935
. Mark Hamill
3|1 5 STAR WARS TRILOGY GIFT PACK CBS-Fox Video 0609 Harrison Ford 1990 | PG | 59.98
, Jane Fonda
14|12} 6 JANE FONDA'S LEAN ROUTINE Warner Home Video 654 Jane Fonda 1990 | NR [ 2998
Universal City Studios Kevin Costner
15/ 14 8 FIELD OF DREAMS MCA/Universal Home Video 80884 Amy Madigan 1989 | PG | 1395
16 | 16 | 24 | STEPBY STEP A%0 CBS Music Video Enterprises 19V-49047 gﬁ“’n’fédglock 1990 | NR | 19.98
Amblin Entertainment Michael J. Fox
17 | 18 | 6 | BACKTOTHEFUTURE PART Il MCA/Universal Home Video 80914 Christopher Lioyd 1989 | PG | 1995
18 | M) 3 | (ESAYBOY YISTVIDEOPLAYMATE  PlayboyVideo, Various Artists 1990 | MR | 1999
. Yul Brynner
19| 13| 39 THE KING AND | CBS-Fox Video 1004 Deborah Kerr 1956 | G {1998
20| 17 | 16 | MCHAMMER: PLEASE HAMMER  Capitol video C540001 M.C. Hammer 199 | NR | 19.98
. Mark Hamill
21 | 20 | 101 | STAR WARS CBS-Fox Video 1130 Harrison Ford 1977 | PG | 19.98
22 31| 2 M.C. HAMMER: HAMMER TIME Capitol Video 40012 M.C. Hammer 1990 | NR | 1998
23| 25| 9 | WHEN HARRY MET SALLY.... Nelson Home Entertainment 7732 “B,:gé g;fn‘a' 1989 | R |19.98
Paramount Pictures Tom Cruise
24| 21 | 148 TOP GUN Paramount Home Video 1629 Kelly McGillis: 1986 | PG | 1495
25| 26 | 12 | PLAYBOY WET & WILD I Piayboy Vides o Various Artists 199 | NR | 1999
26| 28 3 AEROSMITH: THE MAKING OF PUMP  CBS Music Video Enterprises 19V-49064 Aerosmith 1990 | NR | 1998
27 | 2 12 BEACHES Touchstone Pictures B . 989 | PG.13
Touchstone Home Video 797 EtE]Midler 1983, PG:13, 1399
. Mark Hamill
28 | 30 | 47 THE EMPIRE STRIKES BACK A CBS-Fox Video 1425 Harrison Ford 1980 | PG | 19.98
29 | 28 | 7 | THREE TENORS IN CONCERT London 071-223-3 gg;; e Domingo - | 1999 | NR | 2495
30| 31|12 -'::&H(?GRES;%MONS: SWEATIN' TO Warner Home Video 616 Richard Simmons 1990 | NR | 1998
312 |7 R.E.M.-TOURFILM Warner Reprise Video 3-38184 REM. 1990 | NR | 19.98
32 | RE-ENTRY gg&%ﬁ%T”E S-DINOSED Family Home Entertainment 27309 Animated 1989 | NR | 1495
. Mark Hamill
33123 | 3 RETURN OF THE JEDI CBS-Fox Video 1478 Harrison Ford 1983 | PG | 19.98
34 | 36 | 106 | CINDERELLA Walt Disney Home Video 410 Animated 1950 G | 2699
35 | 35 | 13 | DISNEVS SING ALONG SONGS: Walt Disney Home Video 908 Animated 1990 | MR | 1299
. Dustin Hoffman
3627 8 RAIN MAN MGM/UA Home Video 901648 Tom Cruise 1988 | R | 1998
PLAYBOY VIDEQ CENTERFOLD: Playboy Video ]
37| 34 | 10 | LFRRIKENDALL HBO Video 392 Kerri Kendall 1990 | NR | 19.99
. Gordon MacRae ¥
3839 CAROUSEL CBS-Fox Video 1713 Shirley Jones 1956 | NR | 1998
39| 33 8 FAITH NO MORE: YOU FAT B**TARDS Warner Reprise Video 3-38187 Faith No More 1990 | NR | 1998
40 | 38 | 21 ;5%2,:‘#33#ng';‘6'¢ TURTLES: Family Home Entertainment 27336 Animated 1989 | NR | 1495

& TA gold certification for a minimum sale of 125,000 units or a dollar. volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

He’s Henry The V, He Is—
And He’s Coming To Video

HENTING THE BARD: Director
Kenneth Branagh, who adapted,
directed, and starred in ‘“Henry
V”—and received both best-actor
and best-director Oscar nomina-
tions earlier this year—says he ex-
pects the “slow burn” of the movie
to continue into home video when
it’s finally released Dec. 6 on
CBS/Fox Video.

The movie, the story of the young
British king who engages the
French in one of history’s bloodier
battles, has chalked up about $11
million at the box office but the 28
year-old Branagh, who made his di-
rectorial debut with the film, says
he’s hopeful it will capture an even
wider audience on video. The Oscar
nominations, as well as the fact that
the film won for best costume de-
sign, should give it a boost, he says.
CBS/Fox is planning to support it
with an exten-

while Branagh's version, say crit-
ics, combines intensity, action, sexu-
ality, character development and an
anti-war theme more in line with
1990’s movie-making. Branagh ob-
serves it would make for an inter-
esting home video experience to
watch and compare the two films.

Currently, Branagh is at work di-
recting “Dead Again,” in which he
also acts. He describes it as a “ro-
mantic thriller.”” From an original
seript by Scott Frank, it also stars
Andy Garcia, Emma Thompson,
Derek Jacobi, and Hanna Schy-
gulla. He says he expects to be fin-
ished by Christmas and anticipates
a spring or summer 1991 release
from Paramount.

MOVIE MESSAGES: Don’t be
surprised to see even more commer-
cials and other forms of “sponsored
entertain-

sive consumer
print cam-
paign.

From his
experiences
traveling
around the
U.S,, he notes,

BAL

BEAl

ment” In mov-
ie theaters as
time goes
along. That
was the mes-
sage of How-
ard Lichtman
of the Cine.-

the word of
mouth is that
the movie is
far more ‘‘accessible” than many
American filmgoers might think,
given the nature of the material, a
message video stores, he thinks,
should try to convey to renters.

“l wanted to explode this tight-
ass British thing where people talk
in a certain way,” he says. “I want-
ed Shakespeare to be presented
with real people and real situations,
not stern and dry. I was attracted
by the challenge of the story as well
as the challenge to make it interest-
ing as a film. The themes are uni-
versal and my instinct always was
that there would be a large audi-
ence for it theatrically on a world-
wide basis. I wanted to make a pop-
ular film that would satisfy Shake-
spearean scholars as well as the
filmgoer who likes ‘Crocodile Dun-
dee’

“I don’t think American audi-
ences are just interested in hard-
ware films. They want films with
heart that stimulate them intellec-
tually. I've had tremendous feed-
back from students, both boys and
girls, around the country who say
they were very attracted to it.”

Branagh admits that making the
film was more of a challenge since
it had already been made in 1944 by
Laurence Olivier, including what is
considered the great actor’s classic
Shakespearean portrayal. That
film, too, was a much-praised Oscar
winner. “It was a tough sell and
there were the inevitable questions
about how it would be different,”
he says. Nonetheless, he says he
felt the time was ripe for a reinter-
pretation, “which happens all the
time in theater but not so much
with films.”

Olivier's version is considered by
critics to be more of a grand and
austere epic and overtly jingoistic,

by Jim McCullaugh

plex Odeon
chain, a propo-
nent of the
concept who has helped engineer
Cineplex Odeon spots with such
companies as American Express
and American Airlines.

Speaking during a panel on “Mo-
tivating The Captive Audience—In-
Theatre And On-Cassette Advertis-
ing” at the recent 2nd Annual En-
tertainment Marketing Conference
in Los Angeles, sponsored by
Brooklyn, N.Y.-based EPM Com-
munications, Lichtman said that
the average U.S. family still spends
more on moviegoing per year ($40)
than it does for live concert/theater
events ($33) and live sports ($30),
while theaters also provide “ideal
demographics” for advertisers.
Studies also indicate, he said, an ad
recall rate of 80% for ads in the-
aters, as contrasted with TV’s 25%.
As with on-cassette advertising, he
noted that theaters give advertisers
the same creative license and free-
dom since the most effective spots
are ‘“‘not overtly commercial.” Also
heightening the effect of the experi-
ence, he noted, was the ability of ad-
vertisers to utilize lobby signage
and brochures. An example of
newer approaches, he added, was a
recent ‘‘sponsored film festival”’
test whereby some Cineplex Odeon
theaters held Saturday-morning lit-
erary-film-classics showings where-
in the price of admission was two la-
bels from Campbell’'s Soup cans.

SHORT TAKES: Look for film
critics Gene Siskel and Roger
Ebert’s fourth annual “Siskel &
Ebert's Holiday Video Gift Guide”
special on the tube over the first
two weeks of December. They're
promising to cover any number of
categories, including classic TV
fare and music video.

at sugﬁested retail for nontheatrical titles. © 1990, Billboard/BPI Communications Inc.
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NO. OF TOTAL
SCRNS  WKS GROSS
THIS WEEKEND  PERSCRN IN TO DATE
WEEK  PICTURE/(STUDIO) GROSS ($) AVG ($)  REL ()

1 Home Alone 17,081,997 1,202 — 17,081,997
(20th Century Fox) 14,211

2 Rocky V 14,073,170 2,053 — 14,073,170
(MGM/UA) 6,855

3 Chiid’s Play 2 5,002,535 2,017 1 18,116,255
(Universal) 2,480

4 Rescuers Down Under 3,499819 1,230 — 3,499,819
(Buena Vista) 2845

5 Ghost 3,001,897 1,713 18 190,315,716
(Paramount) 1,752

6 Jacob's Ladder 2,825,040 1,264 2 19,257,290
(Tn-Star) 2,235

7 Reversal of Fortune 1,726,558 649 5 7,079,558
(Warner Bros.) 2,660

8 Sibling Rivalry 1,579,836 1,361 3 14,895,890
(Columbia) 1,161

9 White Palace 1,449,840 863 4 14,345,471
(Universal) 1,680

10 Quigley Down Under 1,340,457 1,051 4 15,832,163

(MGM/UA) 1,275

11  Memphis Belle 1,238,791 1,059 5 23,827,640
(Warner Bros.) 1,170

12 Avalon 1,017,450 595 6 12,234,424
(Tri-Star) 1,710

13 Marked for Death 918,979 866 6 41,751,356
(Fox) 1,061

14 GoodFellas 704,916 374 8 38,192,782
(Warner Bros.) 1,885

15 Dances With Wolves 565,083 14 1 1,532,461
(Orion). 40,363

16 Henry & June 522,755 255 6 9,506,013
(Universal) 2,050

17 Mr. Destiny 521,904 664 3 14,010,643
(Buena Vista) 786

18 Presumed Innocent 514,281 666 16 85,060,731
(Warner Bros.) 772

19 The Krays 414,918 362 1 1,616,441
(Miramax) 1,146

20 Fantasia 337,649 120 6 23,487,610
(Buena Vista) 2,814

21 Postcards from the Edge 311,191 384 9 36,872,999
(Columbia) 810

22 Flatliners 286,254 363 14 60,353,104
(Columbia) 789

23 Pacific Heights 285,407 414 7 27,892,883
(Fox) 689

24 Graveyard Shift 244,114 438 3 11,352,132
(Paramount) 557

25 Graffiti Bridge 236,819 259 2 4,217,937
(Warner Bros.) 914

26 Witches 147,094 403 12 10,053,854
(Warner Bros.) 365

27 Tune in Tomorrow 146,150 50 3 1,503,362
(Cinecom) 2,923

28 Miller's Crossing 127,052 128 6 4,693,759
(Fox) 993

29 King of New York 104,290 93 7 2,165,751
(New Line Cinema) 1,121

30 Return of Superfly 103,821 N 1 569,203
(Triton) 1,141

31 C’estla Vie 103,028 22 1 175,504
{Golawyn) 4,683

32 Arachnophobia 100,318 136 17 52,471,426
(Buena Vista) 738

33 Vincent & Theo 100,043 10 2 166,617
(Hemdale) 10,004

34 My Blue Heaven 95,710 169 1 23,439,746
(Warner Bros.) 566

35 Waiting for the Light 83,632 83 2 754,699
(Triumph) 1,008

36 Die Hard 2 76,626 115 19 114,953,573
(Fox) 666

37 Metropolitan 73,714 51 15 2,432,713
(New Line Cinema) 1,445

38 To Sleep With Anger 71,220 21 4 419,505
(Goldwyn) 3,391

39 Days of Thunder 54,110 70 20 82,609,576
(Pararount) 773

40 Taking Care of Business 51,662 105 13 19,694,321
(Buena Vista) 492

Bl HOME VIDEO

VIDEO CHAINS PONDER LASERDISC RENTAL

(Continued from page 31)

“The vast majority of people who
own laserdisc players are collectors,”
adds Lukas. “If it turns into a rental
market, disc prices will go up to the
same prices as videotape, up to $80
and $100 . .. and there goes your col-
lector.” .

Thrasher also notes that the video
business in general is increasingly
sell-through-oriented. “We’re looking
at a decline in rentals as it is in tape,
as sell-through becomes a force in the
video world,” he says. “To go against
all the trends of the last couple of
years doesn’t make any sense. lama
firm believer in laser, but we have no
plans to rent.”

According to Ron Castell, senior
VP of programming and merchandis-
ing for Blockbuster Video, the aver-
age video customer with a 19- to 25-
inch TV screen may not find enough
visual difference between tape and
disc to change his or her rental hab-
its.

“A lot of guys watch TV, Arsenio
Hall and the news, with terrible color,
and think it’s ok,” says Castell.

Roughly 150 Blockbuster Video
outlets currently carry laserdiscs, ac-
cording to Castell. “Some do rental,
some just sales,” he says. “I don't
think a rental market is inevitable,
not based on performance so far.

“It’s an evolutionary thing, and no
one knows at what point the evolu-
tion will stop. No one even knows
how many players are out there,
though the knowledgeable think
close to 600,000. It’s a long, slow
growth.”

As for the retailer’s incentive to

L.A. PIRATE-VID RAID

(Continued from page 31)

cutter, and a number of bogus la-
bels, Callahan says. A neighbor ob-
serving the raid told police that Chen
owned a nearby house that the neigh-
bor suspected was a laboratory. A
raid of that house and garage netted
8,380 more cassettes, plus 89 video-
cassette recorders, at least one TV, a
time-based corrector (used to define
the picture), and a macro eliminator
“black box” (used to eliminate copy-
guard protection on the master cas-
settes), Callahan says.

“This was a very large and sophis-
ticated operation,” says Ray Lind-
strom, MPAA staff supervisor, U.S.
anti-piracy. “It appears [Chen] was
selling product to a lot of people in
addition to pushing it out of his own
stores.”

Every major studio and every ma-
jor title is represented in the bootleg
product, with “The Hunt For Red Oc-
tober,” “Pretty Woman,” ‘“Total Re-
call,” “Bambi,” and ‘“Peter Pan”
among some of the most popular vid-
eos, says Lindstrom. Product also
spans the Spanish-language, adult,
and B-movie markets, he says.

In September 1989, MPAA officials
raided Chen’s Video 1 stores in a civil
action that netted 1,069 pirated cas-
settes. Chen paid a $15,000 settle-
ment fine, Lindstrom says. Chen now
faces a state criminal complaint that
carries a potential sentence of up to
five years in state prison and a fine of
up to $250,000, or both. He also may
be charged with contempt of court
for violating the September 1989 rul-
ing, which required him to cease
bootlegging, says Lindstrom.

rent, “It depends where you get bet-
ter margins, I guess,” Castell says.
“You sure as hell get better margins
in renting than selling. The studios
hate rental [with dises], but they hat-
ed it in the video [tape] business too.
So, what’s new?”

“Retailers who are considering the
rental aspect of laserdisc need to
make an informed choice about
whether or not to get in,” says David
Wallace, marketing manager of Pio-
neer LDCA. “We've had VHS and
Beta rentals [in the industry] and we
saw what happened there. It makes
more sense from a retail standpoint
to ask where you are going to get
your business.

“We know that people who own la-
serdisc players also own VCRs, and

Billboard.

of that population there is a percent-
age that rents movies. If laser was
available to that population, they
would probably choose to rent laser-
dises over videotape. So the retailer
[renting to them] would have to carry
a dual inventory to have the same
business.”

In the future, Wallace says, a laser-
disc rental business “is probably inev-
itable, a long ways down the road.
But things may change between now
and then. It's hard to guess.”

“As a best guess,” adds Goldstein,
“I think it will be two or three years
before we have a significant rental
market, meaning that rentals will
reach 25% of total laser volume. It
will be a slow development.”

FOR WEEK ENDING DECEMBER 1, 1990
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21| 16 | 13 | e ros Inc/Worner Home Video 12054 10 [ 0t
22| 17 5 TOM & JERRY'S 50TH BIRTHDAY CLASSICS I 1990 | 1298
Turner Entertainment Co./MGM/UA Home Video 202049

23115 | 65 \ll)vlasltNl)Ei:;min:-i':)?n:l\-/%':fSSI?INGS:THE BARE NECESSITIES | o0, 14.95
24 | 14 7 \ll)vgsltN[si:;\in}:':)geA\l/-gg)GgggNGS: DISNEYLAND FUN 1990 | 1299
25| 28 | 112 RLSI(NLSZE)’S’I-‘T)E‘:\I/}?;G“%%NGS: ZIP-A-DEE-DOO-DAH ¢ 1986 | 1495

L g ITA gold certitication for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units and $ 1 million at suggested retai! for

nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar volume

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. © 1990, Biliboard/BPI Communications, Inc.
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Sony Plans Distribution Campaign For
Buena Vista Titles In 8 Millimeter

Buena Vista Home Video plans to release eight Touchstone sell-through ti-
tles—including “Three Men And A Baby,” “Good Morning, Vietnam,” and
“Beaches”—Disney’s “The Little Mermaid,” and both volumes of Buena Vis-
ta’s Elvis Presley music longform in the eight-millimeter format beginning
Dec. 10. Sony’s Consumer Products division will distribute the titles on a non-
exclusive basis, supporting the release with a nationwide print advertising
campaign.

Rentrak Posts Record Revenues, Eamings

Rentrak Corp., a distributor of pay-per-transaction programming, posted rec-
ord revenues and earnings in the first half of its current fiscal year, as well as
record earnings for the quarter. For the six months ended Sept. 30, the compa-
ny’s revenues increased 131% from the same period last year, rising from
$6,517,918 to $15,053,742. Revenues for the quarter rose 101% from the compa-
rable quarter in 1989, increasing from $3,758,675 to $7,536,662. Record first-
half earnings of $334,434 compared favorably with a loss of $1,203,013 for the
similar period last year. Record earnings for the quarter totaled $199,042, as
opposed to a loss of $447,310 for the same three months in 1989,

RKO/Wamer Puts Out Another S.0.S. Gall

For the second consecutive year, RKO/Warner is operating a Special Order
Service (S.0.S.) that allows consumers to purchase videos via a toll-free num-
ber for guaranteed delivery within five business days. The S.0.S. hot line, 800-
9424144, is open weekdays from 9 a.m. to 5 p.m. RKO/Warner reports that
last year’s S.0.S. campaign succeeded in boosting the chain’s holiday business.

HBO, Cahin Fever To Ship Vids To Gulf

HBO Video will ship 1,000 copies of its sports videos to American troops in the
Persian Gulf region, including “Not So Great Moments In Sports” and “Mike
Tyson’s Knockouts.” HBO, which coordinated the effort with the USO, has
enlisted the Tennessee National Guard to distribute the tapes . .. Cabin Fever
Entertainment will also distribute special-interest titles to U.S. forces sta-
tioned in Saudi Arabia.

Here’s The Deal(s): GBS/Fox Intl., AAA

CBS/Fox Video International has pacted with Videomax for distribution
of CBS/Fox product in Mexico. Until now, CBS/Fox had been distributed
by Videovisa in that territory . . . Del-Mar Industries, an investment group,
has acquired the assets of AAA Video Distributors, a suburban Philadel-
phia wholesaler best known for its used-tape operation. At the same time,
AAA and GTS Acquisitions of suburban Toronto have formed a joint ven-
ture to service inventory to video retail outlets opening in Canada.

ANALYST: TECHNOLOGY BOOSTS SHOW BIZ OUTLOOK

(Continued from page 36)

SURE
Mo

by Earl Paige

THE BIG SPLIT: It’s on everybody’s lips. The Video
Software Dealers Assn. appears to be severing its ties
with the National Assn. of Recording Merchandisers.
“Now is such a curious time for this to eccur, when you
consider that so many video chains are adding audio,”
says Joe Johnson, VP/GM at Popingo Video, the 15
store, Sioux City, S.D.-based chain. Johnson, who heads
up a regional VSDA chapter, says, “Our chain has just
added compact discs and cassettes. As this continues, it
would seem VSDA and NARM could share information
if nothing else.” Johnson knows about the strain of both
associations using one common administrative staff and
how the separation idea evolved. “You have to consider
the needs of the individual association member, and yet
be flexible enough to initiate and administer programs
for the good of the many. It's not easy. I always remind
people that running a business is not a democracy. The
buck stops here at my desk and that’s why I'm making

the decisions. But I'm still not insensitive to the prob-
lems and needs of our individual people.”

nACK RAP: Among rackjobbers finding video more
and more important is Merrill Kirsch, president of Dart
Records, a racker that has gone from $2 million a year
in 1984 to its current $15 million a year, with video now
15% of that total gross volume. While rackjobbing in the
U.S. is dominated by the two giant firms, Handleman
Co. and Lieberman Enterprises, there is plenty of room
for smaller firms, according to Kirsch. Dart has 10 sales
reps on the street and employs 65 in all. Its accounts are
smaller drug and food chains throughout its North Da-
kota, Wisconsin, and Minnesota territory. One account,
Ben Franklin, has 125 stores. One thing Dart has a lot
of fun with is its own comic character—seen in the regu-
lar company newsletter and as a star in the 17-minute
video created by staffer Tom Lang. The “Adventures
Of Dart Man” was a hit at the firm’s annual convention
this past summer. “Think about it,” kidded Kirsch at the
recent NARM wholesaler’s soiree in Palm Springs,
Calif., “you have Lieber Man, Handle Man, and now
Dart Man.”

ENTER ETD: ETD, the Houston-based distribution
company that expanded beyond its historical East Texas
Distributing beginning and now goes under the abbrevi-

(Continued on next page)

5.6% in value in the first nine months,
CBS is off 10.1%, Disney 19.1%, LIVE
21.9%, Paramount 30.2%, and Time
Warner 42.6%.

Isgur said that nonetheless he sees
“light at the end of the tunnel” for
the entertainment industry, and that
‘“‘technology is the fuel for that
light.”

Isgur noted that ‘“‘entertainment
benefits from consumption world-
wide, and worldwide per-capita con-
sumption is rising steadily.” That
growth, he said, “is linked to technol-
ogy ...[which] has enhanced the val-
ue of the product. As demand for the
product has increased, the product it-
self has gotten both better and cheap-
er.”

Isgur is particularly enamored of
interactive technologies, such as
those that link computers with vari-
ous video systems, which he believes
will transform the entertainment
business “just like the industrial rev-
olution transformed the brick and
mortar business.”

With worldwide demand for enter-
tainment increasing, Isgur said, “the
task for U.S. entertainment compa-
nies is to maintain their lead in cre-
ativity, which means software. We

will have to come to terms with what
technology has wrought.”

Among those changes, according
to Isgur, is a gradual erosion of the
protective power of copyrights.
“With the ability to duplicate and
modify [programming] increasing it’s
becoming hard to tell who was the
original author,” he said. “A lot of
people will get mad about this be-
cause a Jot of people live off royalties.
But they will have to come to grips
with it or other parts of the world will
take the lead in interactivity.”

Isgur predicted that the total num-
ber of dollars spent on entertainment
worldwide will grow between three
and seven times in the next decade.
“The entertainment business is
changing just when the economy is
sick, but if you stick with it, it will do
just fine.” PAUL SWEETING

ACTIONMART
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free! To place a Billboard
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ation-only logo, is now a major pres-
ence in Southern California. This be-
came apparent when Dere Newman,
branch manager at the new Santa Fe
Springs plant, introduced a throng of
staffers to the VSDA’s Southern
California Chapter recently. ETD
has long had a San Diego facility but
has never been active in the greater
Los Angeles market. The ETD visi-
tors: Scott Kennedy, Jaime Trejo,
Gil Jenkins, Leslie Baker, Gigi
Goldflam, Beth Johnson, Carlos
Gonzales, Steven Flores, and Ginger
Long. Although it was not apparent
at the VSDA gathering, plenty of dis-
tributor personnel were talking
about the current Southern Califor-
nia price war, but not for attribution.
Lowest number cited on A top ti-
tles—$58.25. One source said VPD
stands to be hurt most because
“Commtron, Baker & Taylor, In-
gram, and ETD are all national dis-
tributors with deep pockets that can
make up the difference in their other
markets. VPD only operates on the
West Coast.” But another observer
says, “VPD is hungry. I think they’ll
make out. It’s still going to boil down
to service and VPD will beat them on
service.” Many noted it was the first
regional VSDA meeting where dis-
tributors outnumbered dealers.
Somewhat dismayed was Rose Cola-
santi, who just joined Commtron and
was alone at the meeting. The other
distributors all had tables.

SILO'S SPEARHEAD: For the first
time, there are three aggressive
home electronics chains from outside

the market invading Los Angeles:
Circuit City, which entered the fray
a while back, more recent arrival the
Good Guys from San Francisco, and,
as of late October, Silo, like Circuit
City an East Coast force. While there
is no indication yet if Silo will cross-
merchandise with software retailers,
Gene Toczylowski Jr., one of five

store managers at the Sunset Boule-

; vard and La Brea Avenue unit, be-

lieves the hardware competition

; about to explode will do nothing but

_ benefit VCR household penetration

and spur rental business. Silo’s inva-

. sion caps off a historical sea of
change in Los Angeles home elec-

tronics retailing, Toczylowski says.

He and others following the scene

hark back to when indigenous webs

University Stereo and Federated
Group, along with Emeryville, Calif.-

Stayimg ahead of the trends is crucial YEAR END For ad details call: based Pacific Stereo, were main-

d 2 \ = stays. All are gone and Silo has
to yeur company’s existence in today’s 1IN VIDEO United States leased most of the Federated Group

rapidly evalving video mdustry. You SPOTLIGHT Alex Kelly outlets (besides the Hollywood store,

. —— 212) 536-5223 other outlets leased by Silo are in
can gain the competitive edge by (212) Temple City, Ventura, Cerritos,

readimg Eillboard’s Year End in Video Issue Date: Ken Karp Westminster, Canoga Park, City of
Spotlight, the single most informative jan uary 5, (212) 536-5017 Industry, Santa Ana, Fullerton, Bur-
videe issue of the year. ' London ;’f;’rl;’s Eﬁ"{:}’)‘ﬁi ﬁ'l‘sdsu}};"%z;geM‘Z‘nt:‘
This Collector's Issue will bring you a 1991 Niki McCarthy dlair, and San Dimas). Silo's opening
complete wrap-up of the 1990 video Ad Deadline: 71-323-6686 salvo was Oct. 25, with an army of

people from back east serving as
charts, a recap of the year's news and December 11 Europe temporary hosts and hostesses. Most
predictions for future trends. ' Richard Chapman observers see Silo squaring off with
Wake up and start your year with a 1990 71-323-6686

Circuit City, although ironically, they
look hiadic that will propell you to the :
top im a Mew Era in Video. BI""d

were ‘‘both members of the same
FLASH!! 1990 AD RATES APPLY FOR THIS ISSUE OnLY!

buying group until about a year
ago,” says Toczylowski. “We split off
because we felt we were strong
enough to do that. For all that time
we had an agreement with Circuit
City. We would not go into their terri-
tory. But they came into Philadelphia
and all bets were off.”

PHOTOGRAPHY BY STEVEN HUNT
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One- Stops Speak Up At NARM Meet

U.K.’s HMV Takes Bite Of Big Apple
Opens 2 Megastores In Grand Style

EBY PAUL VERNA

NEW YORK-—His Master’s Voice
rang out across New York Nov. 15,
as 150-store British retail giant
HMYV made its grand entrance into
the U.S. market with two Manhat-
tan megastores.

Each store—a 40,000-square-foot
location on the East Side at Lexing-
ton Avenue and 86th Street and a
30,000-square-foot site across town
at Broadway and 72nd Street—held
its opening bash that day. HMV
Group chairman Stuart McAllister,
HMYV USA president Tony Hirsch,
and HMV USA VP Peter Herd un-
veiled the official HMV plaque at
the Broadway store with the help of
Metropolitan Opera star Roberta
Peters, WQXR New York personal-
ity Gregg Whiteside, WHTZ (Z100)
New York’s Ross & Gary, Global
Pacific violinist Steven Kindler, and
Pro-Arte’s Cello Quartet.

At the 86th Street party, HMV’s
principals were joined by such art-
ists as Judy Collins and Keith
Sweat, as well as a flurry of label
and distribution executives.

The following day, Mayor David
Dinkins presided over a ribbon-cut-
ting ceremony at the West Side
store, marking the official opening
to the public of HMV in America.

YES, BUT WHAT DO THEY LOOK LIKE?

Both stores sport a rugged, in-
dustrial look punctuated by paint-
coated cement floors and exposed
ceiling fixtures. A collection of im-
pressive murals, posters, and TV
monitors add sparks of color to an
otherwise monochromatic design.
This skeletal motif disappears in-
side the classical section, where
wood-paneled cash-register
counters, plush carpeting, and ele-
gant benches provide a warm ambi-
ance.

Such interactive selling tools as
PICS video preview machines, Per-
sonics units, and listening booths in-
vite the active participation of the
customer in the overall shopping ex-
perience. But these devices are not

intended to diminish the role of the
store staff in providing customer
service. In fact, Hirsch and Herd re-
gard expertise at the store level as
the hallmark of quality retailing—
and their key to competing with a
neighboring Tower Records super-
store on the West Side and an up-
coming one across town on the East
Side.

WEST SIDE STORY

At the entrance of the 72nd Street
store, which comprises three floors,
is a bin that spotlights eight hit CD
titles priced at $9.99. Those adver-
tised specials are current hits by
M.C. Hammer, Tony! Toni! Toné!,
Anthrax, Whitney Houston, Deep
Purple, Yanni, Dino, and the Neville
Brothers.

The main fioor also houses a wall
containing sale items under the ban-
ner “We Recommend.” Priced at
$11.99 for CD and $7.99 for cassette,
those include current titles from the
Soup Dragons, Every Mother’s
Nightmare, Soul Asylum, and
Monie Love.

Another rack holds $9.99/$6.99
sale items on CD and cassette, re-
spectively, from such hit makers as
Paul McCartney, Janet Jackson,
Bobby McFerrin, Living Colour, and
Paul Simon. The main fioor also fea-
tures a sampling of the top sellers in

each of six genres: rap, dance, soul,
jazz, country, and classical. Also
featured prominently in the high-
traffic area up front are PICS and
Personics machines, listening
booths, and video monitors.
In addition, the main floor has a
(Continued on page 43)

Tickling The Ivories. Composer Burton Lane and vocalist Michael Feinstein
perform for fans at the Sam Goody in New York's Rockefeller Plaza. Afterward,
the pair signed copies of their latest release, “The Burton Lane Songbook,” on
Elektra/Nonesuch. Shown, from left, are Lane; Feinstein; Elektra VP of sales
Wendy Kenny; store manager Steve Ragan; co-manager Wayne Looks; and
area manager Ron Hall.

Russ Bach’s Recipe For The Perfect One-Stop

Computerization, Enthusiasm Among Key Ingredients

® BY EARL PAIGE

PALM SPRINGS, Calif. —Finan-
cial viability, entrepreneurial self-
starting enthusiasm, and market-
ing savvy, backed up by a comput-
erized operation, are all aspects of
tomorrow’s successful one-stop.

Those charac-
teristics, as well
as a host of oth-
ers, were offered

by Russ Bach,

HEpunI president of

CEMA, during

the National

Assn. of Recording Merchandis-

ers’ annual wholesalers confer-

ence, Nov. 2-7 at the Palm Springs
Hilton here.

Of the many components Bach

emphasized, computerization was
so important that he warned dele-
gates not to register for future
NARM conferences unless they
become ‘“fully computerized.”

Using the expression ‘“‘the per-
fect one-stop” as a rhetorical take-
off point, Bach addressed many is-
sues facing the one-stop in today’s
marketplace.

For instance, he said that the
perfect one-stop ‘‘minimizes bor-
rowings and you keep your inven-
tory under control. The perfect
one-stop works on suppliers’ mon-
ey by turning the inventory a suf-
ficient number of times on an over-
all basis so as to avoid inventory
investment. I talked today with a
rackjobber who told me that
through computerization and POS

Rackers Tread Water In Aggressive Times

PALM SPRINGS, Calif. —Rackjob-
bers are keeping pace in the aggres-
sive retail atmosphere of the mass
merchandiser but face continuing

and even mount-
ing challenges.
That status was
emphasized dur-
YT YT, 18 ng arackjobber
n[pn“l panel at the annu-
al National Assn.
of Recording Mer-
chandisers’ Wholesalers Conference
Nov. 27 at the Palm Springs Hilton
here.
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Moderator Joe Pagano, senior VP
of merchandising for Minneapolis-
based Lieberman Enterprises, set the
stage for the panel by emphasizing
four goals in serving accounts, the
first a specialty for his firm and one
that has led to many NARM awards:
“Promotions should enhance the
shopping experience and differenti-
ate the account from its competi-
tion.” Pagano next mentioned prod-
uct and timely delivery; i.e., how New
Kids On The Block and Ninja Turtles
releases “were retail events. All the
other items in the store were cen-

WE MAINTAIN A
CURRENT ARTIST LIST
WITH OVER 1300 NAMES.

WHEN YOU THINK OF
DIVIDER CARDS
THINK OF GOPHER.

FOR A FREE
3 CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

tered around these audio and video
products.”

He also mentioned recognition of a
broad and expanded demographic
base—‘black to country, children’s to
film classics, we've got it for our cus-
tomer.” And finally, the importance
of generating traffic and transac-
tions. “The customers we serve today
have a common characteristic. They
are sales- and growth-oriented.
Throughout the store those catego-
ries that are producing greater sales
and margins are becoming dominant.

(Continued on page 48)

they are turning their inventory 13
times. That’s working on some-
body else’s money. You need to
turn your inventory more than five
times to make this strategy work
for you.”

Bach also emphasized the people
side of the one-stop business, re-
ferring, in fact, to specific individ-
uals in the audience. “Without
good people, there is no future.
[Jerry Bassin Inc. in Miami]
wouldn’t be Bassin without Bunky
[Wilson], City [1-Stop in Los Ange-
les] wouldn’t be City without Sam
[Ginsburg], and Universal [Rec-
ords Distributors in Philadelphia]
wouldn’t be Universal without the
Perloffs, [Jay, Bob, and Gerry].”

Characteristically, Bach was
amusing at several points, as when
he kidded about discounts. ‘“The
perfect one-stop must collect its
money in a timely fashion in order
to maximize payables to manufac-
turers and distributors. And that
perfect one-stop takes advantage
of all cash discounts allowed by
the suppliers, and once 1n a while
when it’s not allowed.”

On the other hand, Bach also
seemed to politely scold one-stops
for certain practices. For instance,
he said, ‘““The perfect one-stop uses
advertising to help support the
customer base, not just to fill
pages in the {one-stop’s] catalog.”

Yet another thinly veiled jab was
a warning that one-stops should
not make price-cutting a full-time

(Continued on page 44)
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by Geoff Mayfield

UNFINISHED BUSINESS: In the spring of 1987, the
music industry took an admirable stance. The state of
Arizona and Evan Mecham, its governor at that time, re-
fused to recognize Martin Luther King Day as a holiday
and, in response, record companies took their convention
business elsewhere. The National Assn. of Recording
Merchandisers anncunced it would move its 87 Whole-
salers Conference from the Phoenix area to Palm
Springs, Calif. Similarly, WEA, and later PolyGram,
also relocated meetings that had originally been slated
for Arizona.

Now, four years later, Mecham has been shoved from
office but the state’s snub of Martin Luther King Day is
in place again, the result of two referenda that were on
the ballot in the recent election. While the cities of Phoe-
nix and Tucson both recognize the holiday, the state
does not recognize it as a paid holiday. It is only one of
three states that do not honor the day, and that stance
has created a stir in the sports press headlines. The Na-
tional Football League has threatened to pull the 1993
Super Bowl from Tempe, Ariz., and play it elsewhere;
the Fiesta Bowl, which is played in Tucson, is having
trouble attracting some major college football teams.

Once again, the music biz has jumped on the band-
wagon, led by WEA and NARM.

WEA had a sales canference in Scottsdale, Ariz., back
in March, and had planned to hold another meeting
there in December. But, in response to the election re-
sults, the distributor is moving its impending conference

to Palm Springs.

NARM had plans to hold its annual Wholesalers Con-
ference for the next three years at the Arizona Biltmore
in Phoenix, a decision that was made before the ballots
were cast (pre-election polls predicted that voters would
choose to honor the holiday), but, the trade group now
seeks a different site for the 1991 meet.

Hats off to NARM and WEA, and here’s hoping other
record companies and music organizations will follow
these examples and take their convention business
somewhere other than Arizona until that state recog-
nizes Martin Luther King Day.

NOTES FROM NARM: For the last few years, some
Video Software Dealers Assn. board members have
complained that VSDA carries NARM “on its back,” be-
cause the video group’s larger membership of smaller
retailers means it brings in more revenue. While the vid-
eo group does lure more bucks, this columnist predicts
that if the two groups do split, as has been speculated in
Billboard (Nov. 24) and other trades, those VSDAers will
be surprised how well NARM functions on its own . ..
Friday (30) is the order deadline for NARM-provided dis-
play materials for campaigns tied to the Jan. 28 Ameri-
can Music Awards and the Feb. 20 Grammy Awards
telecasts. There are five different pieces being offered
for the AMA event and there are 11 Grammys pieces.
There’s no charge to NARM members; fulfillment be-
gins the second week of December ... The theme for
NARM’s 33rd annual convention, set for March 22-25 at
the San Francisco Hilton (there’s no political agenda pre-
venting confabs there, unless you’re upset that the city
hasn’t built a new baseball park yet), will be “Bridging
The Future.” NARM executive VP Pam Horovitz says
the Rock The Vote movement, the music industry cam-
paign designed to motivate young people to vote, will

(Continued on page 48)
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The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play.
List price noted when available.
Multiple records and/or tapes
in a set appear within parenthe-
ses following the manufacturer
number.

POP/ROCK

DEBBIE GIBSON

Anything Is Possible

CD Atlantic 82167-2

CA 82167-4

JIMI HENDRIX

Lifelines: The Jimi Hendrix Story
CD Reprise 2-26435 (4)

CA 4-26435 (4)

BILL LLOYD

Feeling The Elephant

CD DB Recs DB97/$13.98

CA DB97/$8.98

LP DB97/$8.98

MEMPHIS SLIM

American Folk Blues Festival '62
€D Optimism LR2017-2

CALR2017-4

MEMPHIS SLIM

American Folk Blues Festival '63
€D Optimism LR2023-2

CA 2023-4

PHAEDRUS

Eyes

CA Blindsight BS-00001-3

LP BS-00001-1

SONNY TERRY

American Folk Blues Festival '70

CD Optimism LR2021-2
CA 20214

T-BONE WALKER
American Folk Blues Festival '72

CD Optimism LR2018-2
CALR2018-4
R&B

GERALD ALBRIGHT
Dream Come True
CD Atlantic 820872

CA 82087-4

J.J. FAD

Not Just A Fad

CD Ruthless-Atco 91586-2
CA 91586-4

LP 91586-1

SIPHO JONSON
Jambo

CD Transistor Music JFTR 2-701/$14.98

CA JFTR 4-701/%8.98

VARIOUS ARTISTS
2 Nasty 4 Radio

€D Cold Chillin’ 2-26441
CA 4-26441
LP 1-26441

COMEDY

GEORGE CARLIN
Parental Advisory—Explicit Lyrics

CD Eardrum 91593-2
CA91593-4

JAZZ/NEW AGE/INSTRUMENTAL

HAL GALPER

Live At Maybeck Recital Hall, Vol. 6
€D Concord Jazz CCD-4438

CA CJa38-C

THE ROB MCCONNELL JIVE 5

CD Concord Jazz CCD-4437

CACJa37-C

ANCA PARGHEL, FEATURING THE
KLAUS IGNATZEK TRIO

Indian Princess

CD Biue Flarme 40262

HOLIDAY MUSIC

KONECKY & WILDE

Happy Hannukah, My Friend
€D Optimism OPCD-3209

CA OPC-3209

KIM PENSYL

A Kim Pensyl Christmas

CD Optimism OPCD-3224
CA OPC.3224

_— =
To get your company's new releases listed, [
send release sheets or type the

information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, Suite 700, 9107
Wilshire Bivd., Beverly Hills, Calif. 90210.
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The results are fast. The
reach i1s vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.
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One-Stops Aim To Start Buzz On Their Special Needs

EBY EARL PAIGE

PALM SPRINGS, Calif.—One-
stops, at the recent National Assn.
of Recording Merchandisers’ an-
nual Wholesalers Conference,
made impassioned pleas for more
programs specific to their needs

and for support

on such industry

issues as coun-

To further bol-
ster their cause,
the nation’s or-
ganized one-
stops presented a panel at the con-
ference, Nov. 2-7 at the Palm
Springs Hilton here, which fo-
cused on their independent store
customers.

Serving as co-chairs for the one-
stops, both Bruce Ogilvie and Jay
Perloff led off the subwholesaler

terfeiting.

session with pleas for special one-
stop programs. Ogilvie, president
of Abbey Road Distributors in
Santa Ana, Calif., alluded to a Su-
preme Court decision that appar-
ently has removed obstacles from
manufacturers offering a fune-
tional discount.

Perloff, an executive at Univer-
sal One Stop, stressed the various
functions of subwholesaling, espe-
cially “buying in box-lot quantities
but shipping onesies.” Perloff also
said, ‘‘The independent music
store is more valuable now than
ever before. With the consolida-
tion of retailers and the ever-tight-
ening playlist, the independent
store is the last frontier for break-
ing new music.”

Charging that counterfeiting
has reached a “crisis” point, Per-
loff said there is a perception that
“nobody is doing anything about

it,” a comment that met with loud
applause.

Ogilvie said there are only seven
Recording Industry Assn. of
America investigators ‘“‘through-
out the whole U.S. Part of the frus-
tration from our dealers is that
when they call RIAA, they don’t
feel RIAA is receptive enough
about solving the problems, a little
not caring.”

Representing one-stop custom-
ers were Kevin Anderson, owner
of three Los Angeles record
stores, two under the name VIP
Records and one totally gospel
outlet under the logo New Life
Gospel; Chris Kimball, owner of
City Disc, a San Francisco compact
disc outlet; and Brad and Mark
Ludes, operators of Music Mart, in
suburban Costa Mesa.

A veteran of 18 years in the busi-
ness, Anderson said his stores’

U.K.’S HMV TAKES BITE OF BIG APPLE

(Continued from page 41)

section devoted to the HMV 100
best-selling albums, the top 16 of
which are also stocked upstairs in
the rock/pop section. That chart is
compiled weekly by the company’s
IBM AS 400 computer system. The
ground level is also home to an am-
ple video-sell-through section and
the classical wing.

In the rock/pop and soul areas on
the upper level, HMV has placed bin
cards containing snippets of re-
views or biographical information
about selected artists from press
sources and label publicity depart-
ments. CD prices in this section
range from $11.99 to $15.99.

The dance/rap room, consisting
largely of vinyl 12-inch singles
priced at $4.49 and full-length CDs
in the $14-$15 range, includes walls
for cassette and CD singles, priced
at $1.99 and $5.49, respectively.

On the lower level, the Broadway
store stocks a wide selection of jazz,
country, reggae, new age, easy lis-
tening, folk, film/shows, children’s,
zydeco, spoken, comedy, and blues
product.

HMV'S EASTERN PHILOSOPHY
At the East Side location, HMV is
experimenting with an edited ver-

sion of the superstore on the 5,000-
square-foot ground floor. The stock
on that level consists of best-selling
current titles and catalog for vari-
ous music genres, offering the cus-
tomer a preview of what lies in the
level below—a 35,000-square-foot
area that serves as the heart of the
superstore.

On that level is a vast open area
for all music genres except classi-
cal, easy listening, and jazz, each of
which are featured in separate
rooms around the perimeter.

In addition, a soundstage for in-
store performances occupies a cor-
ner of the floor, with a booth behind
it functioning as the nerve center
for WHMYV, the outlet’s in-store vid-
eo play network.

Like its crosstown counterpart,
the 86th Street site contains a video
section complete with theatrical ti-
tles, music videos, and special-inter-
est fare. Also, the store will contain
a TicketMaster counter.

Although both stores were essen-
tially complete at deadline, there
were signs of unfinished business.
For instance, the shells for the lis-
tening booths were in place, but the
machines themselves had not yet
been installed. Also, some wall

space intended for the use of post-
ers and other merchandising aids
remained empty. These “odds and
ends,” as Hirsch called them, led
the HMV president to quip, “Wel-
come to the HMV construction
site.”

YES, BUT DID THEY LIKE IT?

Those minor glitches notwith-
standing, reactions to the stores
were unanimously positive, particu-
larly at the East Side site. Juggy
Gayles, founder of Sleeping Bag
Records, said, “I’'m going to be self-
ish: I wish them as much luck as I
would wish myself.”

Keith Sweat was on hand to wit-
ness the rollout. “This place is
great,” he told Billboard. “I'm look-
ing forward to helping these people
try to sell more records.”

And sell they must. HMV has in-
vested $125 per square foot—a total
of $8.8 million—in build-out costs
alone. Moreover, the company plans
to open a third New York super-
store downtown, further fueling the
competition with Tower and adding
a new player to a market already
crowded with such majors as Trans
World, Musicland, J&R Music
World, and the Wiz.

sales come 75% from cassettes,
10% from CDs, and “10% LPs if I
could get them,” with the remain-
ing 5% coming from 12-inch-single
sales.

Kimball cited listening stations
plus product knowledge, special
orders within a week, and overall
responsiveness as key success in-
gredients for 2-year-old City Dise.
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Houston Firm Does Justice To Jazz; King Diamond Gives The Evil ‘Eye’

W BY DEBORAH RUSSELL

EXPECT THE UNEXPECTED:
Houston is not a city one automati-
cally considers a roaring center for
jazz. Randall Jamail, formerly a
practicing attorney and the princi-
pal behind Houston’s newly formed
Justice Records, deesn’t care. In
fact, he’s convinced it is an advan-

tage, and he may be right. Justice

jumped onto Billboard’s Top Con-

temporary Jazz Albums chart Nov.
10 when the late Emily Remler’s
“This Is Me” debuted at No. 25.
The eight-person Justice—which
has four of its five departments run
by women—is committed to releas-
ing 10 albums in 1991, Jamail says.
The artist roster includes the newly
signed, New York-based jazz trum-
peter Rebecca Franks, as well as
Swedish pianist Stefan Karlsson,
Mighty Sam McClain, Nancy King
& Glen Moore, and Dave Catney,
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to name a few. Label priorities in-
clude the development of a publish-
ing arm as well as a presence in the
film-soundtrack realm.

“Being in Houston gives us the
perspective to be a leader instead of
playing follow the leader,” says Ja-
mail. “We’re removed from the hype
here, and we have the freedom and
clarity that comes with working in a
minimalist situation.”

That freedom and clarity led Ja-
mail—an attorney who once special-
ized in representing people who had
been harmed by multinational cor-
porations—to structure a recoup-
ment system that actually benefits
his artists. Justice acts ean earn
royalties based on 100% of their al-
bums’ wholesale price, receiving in-
come sooner, and sharing in the
product’s promotion, he says. In ad-
dition, Justice uses only recycled pa-
per in all of its packaging.

Jamail, while interested in living
up to his company’s name, is eager
to turn a profit, as well. He's deter-
mined to build his label into the kind
of promotional powerhouse the in-
dustry usually associates with pop/
rock labels. He hopes an aggressive
marketing stance, coupled with his
commitment to fairness, will attract
accounts and stimulate business.

“I’'m used to working on a contin-
gency basis and not getting paid for
poor performance,” he says, allud-
ing to his days on the legal battle-
field. “I love fighting windmills,
whether it’s the record business or a
Fortune 500 company. I'm doing
things that are not standard indus-
try practice, and if it works, great.
If it doesn’t work, I'll go bananas,
but I'll tell you now, it does work. It
works for me.”” Jamail can be
reached at 713-520-6669.

TRUTH IS STRANGER THAN
Fiction: King Diamond, longtime

‘THE PERFECT ONE-STOP’

(Continued from page 41)

strategy. “We all know the story
about volume killing more people
than cancer,” he said. “You cannot
look to very much sales as incre-
mental. Yes, every once in a while
you can ship 2,000 of an item to an-
other territory at a low price. But
don’t let this become a habit, be-
cause you won’'t be the perfect
one-stop.

“As a wrap-up, to me the perfect
one-stop is financially secure, is a
marketing machine, sells—doesn’t
just take orders, is entrepreneur-
ial—not corporate, is organized—
not disorganized, anticipates
changes and trends and acts rath-
er than reacts. They constantly up-
grade service systems and selling
and marketing techniques. They
are fully computerized. They react
quickly to market demands and
communicate that to the distribu-
tion companies.

“That one-stop stocks every- |

thing that sells, and turns [its in-
ventory] often. It is extremely
aware of [the label’s] business and
... enthusiastic about the position
[it fulfills] in suppying recorded
product to the marketplace. That’s
the perfect one-stop.”

metal cult hero whose ghoulish per-
sona attracts fans favoring savage,
horror-show rock, could be consid-
ered the textbook target for Par-
ents’ Music Resource Center pur-
ists. His new Road Racer album,
“The Eye,” is sure to delight fans
and fanatics. Tracks contain tales
of murder, rape, drug-induced or-
gies, bizarre occultist rituals, and,
yes, even the crucifixion of an in-

|
B

Wl Ul

fant. But before the wrath rains
down, Diamond claims his source
for the material is none other than
“Christian history” itself. Despite
this Christian inspiration, Diamond
describes “The Eye” as “the most
evil album we've ever done.” “This
is evil shit,” he says in a promotion-
al release, “but it’s their shit, so
they can’t really say anything.”
Don’t be too sure. Call 212-219-0077
for more details.

SEEDS AND SPROUTS: New
York’s Profile Records, home to
such rappers as Special Ed and Rob
Base, jumped genres recently to
sign Chicago’s favorite son and pop
singer/songwriter/playwright,
Thom Bishop. During the '70s,
Bishop traveled the country, per-
forming on stages in 46 states with
such legends as Muddy Waters,
John Prine, and Leo Kottke. His
tunes have been covered by the
likes of Moe Bandy, Richie Ha-
vens, Freddie Jackson, and even
Mandy Patinkin. Look for Bishop’s
newly released Profile debut,
“Restless State Of Grace.”

Profile, meanwhile, expands its
reggae/world beat roster with a

new compilation, “Dancehall Sty-
lee—The Best Of Reggae Dance-
hall, Vol. 2,”’ featuring Nardo
Ranks’ “Burrup,” Shabba Ranks’
“Roots & Culture,” and Crucial
Robbie’s ““Proud To Be Black,”
among others. Call 212-529-2600 for
details . . . Country legends Johnny
and Tommy Cash, Tom T. Hall,
George Jones, and Connie Smith
are together for the first time on
the new “Tommy Cash 25th Anni-
versary Album,” which is on Play-
back Records and distributed by
Laurie Records of Baltimore. The
historical collaboration features all
new material, including Hall’s
“Thoughts On The Flag,” a timely
take on the inflammatory issues
surrounding our Stars and Stripes.
Call Laurie at 800-344-8249 or 800-
421-1410 for information ... We've
all heard of world music by now, but
how ’bout other world music? As-
troMusic in New York, home to
Gerald Jay Markoe’s ‘“‘Pleiadian
Danses,” would have you believe
that this new age album features
extraterrestrial instrumentals in-
spired by the Pleiades star cluster.
According to ancient legends of the
Incas, Aztecs, Mayans, Greeks,
Egyptians, numerous American In-
dian tribes, and the marketing team
at AstroMusic, we earthlings are
descended from gods who came
from the Pleiades in saucer-shaped
ships “a very long time ago.”
Markoe used 26 synthesizers—in
a crystal-filled studio—to create
this collection of mystical, space-
age melodies, which acts as a com-
panion piece to the previously re-
leased ‘“Music From The Pleiades.”
The twilight-zone marketing hook
may be a bit far out for industry
conservatives, but it could be the
key to skyrocketing this cosmic re-
lease to the top of the charts. Call
212-942-0004 for more info.

FROM THE
PEOPLE
THAT BROUGHT
YOU...

ADRENALIN 0.D.
AND

RAGING SLAB

MANUFACTURED AND DISTRIBUTED
BY RESTLESS RECORDS
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New Gompany To Enter Tote-Bag Business
RGA Electronic Gear Will Use MGM Logo

B BY ED CHRISTMAN

NEW YORK—A new company,
wielding a licensed brand name, will
try to steal market share from es-
tablished manufacturers by launch-
ing a line of cassette and CD carry-
ing cases under the Metro Goldwyn
Mayer logo.

RGA Electronic Gear, based in
New York, hopes to snare $5 mil-
lion-$10 million of the $90 million
cassette and CD carrying-case busi-
ness by introducing the concept of
brand-name marketing to the busi-
ness.

The company is a joint venture be-
tween RGA Accessories Inc., a com-
pany that manufactures mainly
leather-goods accessories, and a
team comprised of Charles Corn-
well, Ted Vali, and Joel Kochman.
The latter two, formerly with
Bloomfield, N.J.-based Lebo Corp.,
are serving as VP of sales and mar-

Tope covry G

keting and VP national sales man-
ager, respectively, while Cornwell
heads up the effort as president.

RGA Accessories has the know-
how and infrastructure to manufac-
ture and distribute the product,
while Vali and Kochman will provide
the inroad into the music retailers
and other outlets, according to
Cornwell.

Currently, the cassette and CD
carrying-case business is dominated
by companies like Lebo, Coast Man-
ufacturing Co. in Mt. Vernon, N.Y,,
and Case Logic Inc. in Boulder
Colo., “but there is nobody with a
brand name,” according to Corn-
well. “We see a total lack of market-
ing on their part.

“We see a big opportunity with a
brand name. We are trying to bring
fashion into a business that doesn’t
have any. Nobody else has a brand
name or fashion. What does Coast
and Lebo mean to the consumer.”

RGA Electronic Gear's new line of carrying cases sports the MGM logo.

Cornwell figures that the MGM
logo, which the company has li-
censed for North America, will give
his company an inroad to the con-
sumer. “We think that the MGM
brand logo applies to the consumer
between 18-27,” he says. “We will
have promotions with MGM. We
might have a give-away or a pur-
chases-with-a-purchase.”

But before RGA Electronic Gear
reaches the consumer, Cornwell re-
alizes he has to sell the chains. The
company, beginning in November,
placed product in such warehouse
clubs as Price Club and Price Sav-
ers. But Cornwell says the music
specialty chains, which now com-
prise about a 30% piece and a grow-
ing segment of the carrying-case
marketplace, are RGA’s main tar-
get. The other 70% of the carrying-
case business is split between mass
merchants, such as K mart and Wal-
Mart, which generate about 40% of
sales, while other retailers, includ-
ing warehouse clubs, account for
30% of volume, Cornwell says.

RGA, which will also manufac-
ture carrying cases for cameras,
plans to launch its product line at
the Winter Consumer Electronics
Show in Las Vegas.

The company makes cases out of
three materials: nylon, parachute,
and synthetic leather. For cassettes,
the company makes cases that carry
10, 15, 30, and 60 units. For CDs, the
cases carry 12 and 24 units. In addi-
tion, the company makes Cam-
corder and car-stereo cases.

Scorpions share their
‘Crazy World’ with
retail on promo tour
... see page 28
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g?s soulful, powerful vocals show why he has
inspir

for any serious reggae fan.
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- Any album Joe Higgs mentor of Bob
- Marley, Peter Tosh, Bunny Wailer
and many more, is an event but this
one is an extra-special historic
collaboration between Joe and the
Wailers band. It features definitive
versions of some of Joe Higg's greatest
compositions, includln% Stepping Razor,
(popularlzed by Peter Tosh), and some

SO many reggae greats and why this a must
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Theroad to ABBEY ROAD was paved
early on with our undying interest in every
aspect of the music business and a fierce
desire to react to customers' needs with
knowledge and service. So even before there
was an ABBEY ROAD, the motivation was
already there.

ABBEY ROAD DISTRIBUTORS
opened for business in Santa Ana, California
in December 1980. Prior to that | was selling
records at the Orange Drive-In Swapmeet.
With management controlling the box office, it
was hard to plan for the future so | started
looking for something else. As a customer and
buyer of music, | always felt that | could be
treated better. My suppliers had the attitude
thatthey were the onlygamein Orange County
S0 you had to do things their way.

| became convinced that | wanted to
get into the one-stop business, and so after
attracting the necessary investment capital,
ABBEY ROAD was born.

InJanuary 1982, | bought out my part-
nerand approached our competition to merge.
The owner suggested | buy him out. In Octo-
ber 1982 he sold to somebody else, and the
new owners lowered their prices by 5% with
the intent of driving us out of business. They
never hadany long-termintention of surviving,
only of gouging their suppliers.

They finally closed their doors in June
1984. During the 20 months they were in
business, | thought more than once about
closing. After their closure we eventually got
all their business. . . without buying the com-
pany.

In December 1980 we started with
2,000 square feet. We kept adding on 1,000
square foot buildings and also added on a
mezzanine. After growing to 6,500 square
feet, wethen movedin January 1985to0 11,000
square feet of space, which lasted us until
September 1987. We then moved to a 35,000
square foot building with an option on another
27,500 square feet.

DAVID GEFFEN COMPANY

President Bruce Ogi
(Credit Manager) arx
(Mailer A

International Sales
Chris Cruz and

Terry Finnegan. i
R
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In November 1981 we bought a used
computer from Sound Music Sales in Los
Angeles for $8,000. We received no docu-
mentation and no training. We took it upon
ourselves to learn the system, then wrote ,
additional new software to complete the E
package. In September 1986 we sold our }
software to Vinyl Vendors, then Radio Doc-
tors, Jerry Bassins, Campus Records, South
Texas Wholesale, and Encore Distributors.

All of us learned something from each other. :

In August 1987 we started a profit- V4 gi
sharing acount for the employees. This is our
Retirement Plan for the future. In August 1989
we amended it to become a Stock Bonus Plan.

The corporation would become employee
owned. Today, the employees own about 10%

of ABBEY ROAD. Q&\
We used to own some retail stores, A .
MUTOWN"

which opened our eyes to what small gross
profit our customers were making. After two
years we decided not to be in competition with
our customers. We took the working capital
from the stores and purchased our building in
July 1987.

The bigger ABBEY ROAD grew, the
more | realized | needed 75 Bruces to deliver
the level and degree of service | was after.
Since that was impossible, the next best thing
was to make the employees owners, to give
them that extra measure of incentive that

woulddrive themto be the bestinthe business. A
Today there are 75 strong owners of :
ABBEY ROAD. We would not be where we EiE'MA

are today without all of them. We have always
been abelieverin ourselves, butwe also know
we are only as good as our customers: if they
succeed then we succeed.

Of course, we also owe our success to
the support of our suppliers. If the credit man-
agers didn't have faith in us, then we simply ‘ !
wouldn't be here today. [;SLAND

Finally, | would like again to thank
everyone who has contributed to the growth of
ABBEY ROAD. Thanks also goes to the sup-
pliers, owners, and the customers. We look
forward to the new decade as the one-stop for
the '90s and hope to see you next century!

ie with wife Esmeralda,
1 Bruce QOgilvie Senior,
t Director).

Accounting Department:
tael Oscal, Cora la Mourea
ontroller), Kathy Boudreau,
Tang, Mel Fajardo, Nghe, &
smeralda (Credit Manager).
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Winter CES

A Billboard Spotlight

All it took was one good idea.

And only Billboard has been there since the very
beginning. That's why no one covers home and
music video, CD, blank tape, accessories and new
innovations in Consumer Electronics with the
authority and timeliness of Billboard.

Team up with Billboard and hook up with home
entertainment buvers, mass merchandisers,
distribnutors, one-stops, and decision-makers at
major chains and department stores.

Bonus distribution at the Winter
CES Show Jan. 10-13 in Las Vegas.
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(Continued from page 42)
get a big push at the meet

SERENDIPITY: It figures that
HMYV USA and Tower Records will
be heated rivals in New York, or in
other markets where the superstore
titans clash, but we're told it was
only coincidence that the Manhattan
party celebrating the two new HMVs
happened the same night, Nov. 15,
that Tower threw a bash to unveil its
first New York Tower Books store.
An insider noted that the two events
would draw “different erowds” ...
Look for HMV to head west some-
time in 1992 when it opens a mega-
store in Rockplex, an entertainment
complex that will be developed by
MTYV. Rockplex, which will include a
restaurant, an MTV studio, and other
attractions geared to draw in the net-
work’s audience, will be in a retail
complex called Universal CityWalk,
located adjacent to the Universal Am-
phitheatre in Universal City, Calif.
The developer reportedly had origi-
nally been courting California-based
chains, but one source says MTV
brought the U.K.-based HMV into
the fold.

HEGARDLESS OF YOUR view of
global politics, with Thanksgiving
just behind us and the holiday season
Jjust ahead, it is appropriate to pause
and consider those folks in the ser-
vice who have been sent to the Middle
East during the ongoing crisis there.
Several weeks ago, the day after a
sold-out concert by Jim Chappell at
the Berklee Performance Center in
Boston, Music West director of pro-
motion Kenny Altman and Chappell
ran into some 300 soldiers at the air-
port who were on their way to join
the Middle East fray. Altman and

Chappell struck up conversations
with about 25 of those men and gave
them autographed tapes of Chap-
pell’s “Saturday’s Rhapsody.” An
Army PFC named Chris Rush told
Altman the best way folks at home
could show support would be to send
mail, and that he would share any let-
ters he received with the rest of the
men in his 12-soldier section. Altman
got his address, shared it with his
friends in the trade, and shortly
thereafter received an appreciative
note.

“For the last week, I've had a
steady flow of mail,” Rush wrote.
“My whole section wishes to thank
you. It seems as if the whole Califor-
nia music industry has helped to raise
the morale of our unit.”

If you’d like to join the shower of
mail, Rush’s address is Operation De-
sert Shield, ABTRY-4-5 ADA, 1st Cal-
vary Division Task Force, APO New
York 09306-0610.

TRACKING: Capitol metal band
Megadeth drew more than 1,000
headbangers to Tower Records’ Tem-
pe, Ariz., store. While there, guitarist
Dave Mustaine presented his $400
RayBan sunglasses to a young fan
... Gotta’ love the contest Arista is
running in conservative Tampa, Fla.,
where developing act Every Moth-
er’s Nightmare has a buzz going.
Winner gets to bring the group home
to mom for dinner

GREEN AND SILVER: In response
to the Green issue, seven-store Mich-
igan WhereHouse Records offers its
customers a 15-cent discount when
they reuse Michigan WhereHouse
bags. The effort has been co-funded
by 20 record companies.

RACKERS TREADING WATER IN AGGRESSIVE TIMES

(Continued from page 41)

Those that do not are being eliminat-
ed.

“The formula for success is quite
simple,” Pagano said. “The category
must generate sales increases, allow
the merchant to be competitive in the
marketplace, and thirdly, be profit-
able. At stake is some of the premium
shelf space in America at K mart,
Phar-Mor, Wal-Mart, and Caldor.
Those of us who have talked to other
vendors—Rubbermaid, Delco, Kim-
berly-Clark, and Minnetonka Toys”—
learn to appreciate how music and
video ranks in shelf-space share, he
said.

“How are we doing? Overall, good
with some reservations. The custom-
ers served by our panel are showing
sales increases and are expanding
therr financial commitment to enter-
tainment software. Yes there is a
shift among categories with video
more than compensating for flat au-
dio sales. The reality is we are get-
ting more shelf space.”

The panel comprised Bill Hall Sr.,
president of Sight & Sound Distribut-
ing; Larry Hicks, senior VP of mer-
chandising, Handleman Co.; Jerry
Hopkins, executive VP of rack ser-
vices division, Western Merchandis-
ers; and Don Weiss, president, Arrow
Distributing.

Audio gross margin, or the lack of
it, was a key issue mentioned by pan-
elists. Again and again, they warned

record manufacturers that they are
in danger of losing shelf space to vid-
eo if they don’t improve margin (Bill-
board, Nov. 17).

Stickering, fixturing, and packag-
ing are three other issues causing
concern among the rackjobbers’ ac-
count base, according to Hall. He said
that if CDs are to be merchandised in
mass-merchandiser outlets just in a
jewel box, “they will be under lock
and key.”

Weiss disagreed, however, boast-
ing that his firm was somewhat of a
“rebel” and was working with the
jewel box in some accounts. Weiss
wants the freedom to purchase CDs
various ways and reminded the audi-
ence how the Norelco box finally
emerged after years of debate over
cassette packaging.

“Shrink is the issue,” declared
Weiss, stating that he is dismayed at
the inability of the manufacturers to
arrive at a shoplifting deterrent (elec-
tronic article surveillance) system
that will work. “There are only six
suppliers” of software, he reminded,
suggesting that they should work to-
gether to solve the issue.

As for stickering, some panelists
said their accounts relied on the rack-
jobbers to monitor the issue, while
Hall said he constantly feels pressure
from his customers to not carry con-
troversial product. EARL PAIGE
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NASHVILLE—Roy Wunsch,
president of CBS Records/Nash-
ville, and songwriter Thom Schuy-
ler have been elected to leadership
posts by the Country Music Assn.
board of directors. Wunsch will
serve as chairman of the board,
and Schuyler will take the presi-
dential seat.

The directors also elected 26 of-
ficers to one-year terms. Officers
and directors are responsible for
establishing the policies, proce-
dures, and projects for the organi-
zation.

Wunsch began his record career
at CBS Records in St. Louis 15

years ago. He has served on the
CMA'’s board for several years, is
a music adviser at Belmont Col-
lege, a trustee of the Country Mu-
sic Foundation, and a member of
the Tennessee Film and Entertain-
ment Commission. &
Schuyler has songs recorded b
such acts as Earl Thomas Conley
(“Love Out Loud”), the Forester
Sisters (“I Fell In Love Again Last
Night”), Lacy J. Dalton (“16th Av-
enue”), Michael Martin Murphey
(“Long Line Of Love”), Kenny
Rogers (‘“Love Will Turn You
Around”), and Eddie Rabbitt (“I

(Continued on page 51)

Wunsch, Schuyler Top
Newly Elected GMA Board

‘Inside Country Music’ Fetes 1st Year
Video Mag Set To Unspool Bimonthly

W BY DEBBIE HOLLEY

NASHVILLE—‘“Inside Country
Music” video magazine celebrated
its first anniversary with the re-
lease of its second issue Nov. 22.

The company originally planned
to produce an issue every two
months, but only now is that plan
coming to fruition. The third edition
is scheduled to be out Jan. 22.

MCA Distribution Corp. is taking
the video magazine to retail. It re-
cently shipped copies to such re-
cord chains as Tower Records, Mu-
sicland, and Sam Goody, and to vid-
eo stores ranging from mom-and-
pop operations to Sun Coast Video

and others.

BOASTED HOUSE, TO GO: Gerry House, kingpin
morning DJ at WSIX-FM Nashville, was the subject
of a Nov. 15 roast benefitting the Nashville Chapter of
NARAS at the Nashville Stouffer Hotel. A large
crowd of Houseketeers attended the $50-a-plate af-
fair, which featured chicken on the menu and House
on the spit. The horrendous sound system got roasted
as robustly as House. Clicks, pops, booms, zaps, and
moments of no sound at all bracketed the muffled,
muddy sound that must have been run through the

Roomful Of Jokes For Gerry House Party

Friends (Zap) Roast (Pop) Radio (Boom) Legend

will include invitations to the celebration party and
dinner. Gene Weed, board chairman of the ACM, will
produce the awards show again and is enthusiastic
over sets available at the Universal lot to be used for
the newcomer nominee segments of the telecast.

THE ENVELOPE PLEASE: The first Billboard Tan-
queray Sterling Music Video Awards are history and
four different acts are in the books as winners in the
five country categories.

audio ineptitude. “‘Is
WSM [WSIX’s country
competitor] sounding
this?”’ asked Joe Bonsall
of the roasting quartet
the Oak Ridge Boys. As
the slurred sound
bounced off the walls of
the banquet hall, Bonsall
threatened, “Is there a
sound man here? Turn
this down some more before we stomp your ass.” The
beautifully eccentric Roger Miller responded to the
mound of sound with a “Jesus Christ!”’ then added,
“We’d like to thank once again Saddam Hussein for
sound.”

The barbs aimed at House were also formidable.
Bruce Hinton, president of MCA Records/Nashville,
who signed House to a comedy album pact, noted,
“I’'m here to publicly acknowledge that my drinking
days are behind me.” Jack Weston, head of RCA Rec-
ords/Nashville, added, “Gerry, from the bottom of my
heart, thanks that you're on MCA.”

In other words, despite the round mound of sound, a
good time was had by all, including House and such
fellow roasters as K.T. Oslin, Merle Kilgore, Ronnie
Milsap, Charlie Monk, Vince Gill, Rudy Gatlin, Lor-
ianne Crook, Charlie Chase, Paul Randall, Devon
O’Day, David Hollywood Manning, Harry Warner
of BMI, and Gerry’'s mother, Lucille House, who
came down in a bus from her old Kentucky home.
Couldn’t Gerry have lent her his Mercedes?

Nashville sewer tunnels
to achieve that level of
Nashville

ACADEMY UPDATE: The 26th annual Academy of
Country Music Awards will move to Los Angeles’ Uni-
versal Amphitheatre from last year’s site, the Pan-
tages Theatre. The ACM and dick clark productions
have concluded a pact that places the prestigious
awards show—always a ratings favorite on NBC-
TV—at the amphitheater, April 24, 1991.

The ACM’s postshow party and dinner will be held
in the *‘Streets of the World” section of Universal
City. Some 3,000 of the 6,000 available awards tickets

by Gerry Wood

Congratulations to Clint
Black (best male artist,
best new act), the Ken-
tucky Headhunters (best
group, best new act), and
Reba McEntire (best fe-
male artist). Honored as
best director was Mark
Coppos for “He Walked
On Water” by Randy
Travis. Special thanks to
all from Nashville who
participated, especially panelists Joanne Gardner of
Acme Pictures, Jeff Walker of Aristo Video Promo-
tions, Ric Trask of CMT, Mike Martinovich of CBS,
and Paul Corbin of TNN.

KINKY SLEEP: Asleep At The Wheel has released a
cartoon series launching the new single “That’s The
Way Love Is.” The cartoon saga chronicling the
Grammy Award-winning group from its shabby be-
ginnings to its opulent present was written by Texas
musician-turned-mystery novelist Kinky Friedman
(of Kinky Friedman & the Texas Jewboys fame) and
illustrated by James Bennett, known for his National
Lampoon magazine covers. Says Arista Records artist
Ray Benson of Asleep: “What better way to celebrate
20 years [with the group] and a new single than with a
cartoon series to commemorate the occasion, even if
Kinky does make fun of my nose.”

NOTES: Maripat, recently inked by the William Mor-
ris Agency for all fair dates, has been signed to per-
form Jan. 12 on the Super Country Concert at the Flor-
ida Suncoast Dome, St. Petersburg, with Garth
Brooks, the Judds, Sawyer Brown, K.T. Oslin,
Tammy Wynette, Roger Miller, Restless Heart, and
others. ... WYAY/WYALI Atlanta presented apprecia-
tion plaques to Mercury/PolyGram Records and the
label’s Southeast promotion manager, Rocco Cosco,
for displaying the most persistence with an artist. The
act was the Kentucky Headhunters.

“We are carried by all eight major
video distributors across the coun-
try,” says Tom Laffey, VP/director
advertising and promotion, New
Media Inc., the company under
which the “Inside Country Music”
video magazine operates. “And
MCA is working very hard on get-
ting us into the K mart, Target, and
Wal-Mart stores. We're also in the
process of setting up a situation to
be in 800 truck stops across the
country.” The magazine carries a
suggested list price of $14.95.

Laffey says there are still quite a
few copies of the first issue (also
distributed by MCA) out in the mar-
ket. It shipped nearly 17,000 copies
and sold about 15,000, he says.
MCA'’s preorders for the second epi-
sode already total 15,000, according
to Laffey.

“There are two phases to our
sales,” he remarks, ‘‘one through
retail sales, handled by MCA, and
the other through direct-response
television and radio.” Anyone may
subscribe to the magazine. A one-
year subsecription (six issues) sells
for $59.94 plus shipping and han-
dling. Currently, there are 1,526
confirmed subscribers.

The current 90-minute edition has
features that include “The Private
Side Of A Platinum Star,” which
highlights Ricky Van Shelton; “Mi-
chael Martin Murphey’s Westfest”,
“The Demise Of Vinyl;” “The Best
Of The Ladies,” an album review
segment by Nashville entertain-

ment journalist/music critic Robert
K. Oermann; ‘‘Japan Goes Coun-
try”’; and “Where Do They Get
Those Hats?,” which spotlights the
cowboy hat.

There are approximately three
minutes of advertising time spotted
throughout the video. As demand
increases, Laffey says, the ad allo-
cation could go as high as five min-
utes. Advertising rates vary, Laffey
explains, ‘“‘depending on what sort
of ad you choose. We are very com-
petitive with the rates you would
find in purchasing televison and
print media.” Sponsorships of seg-
ments, sponsorships of the whole
tape, and 30- and 60-second spots
are available. “A 30-second spot in
the first edition sold for $4,000,”
says Laffey.

All phases of production on “In-
side Country Music” are handled by
the six-member staff of New Media:
Laffey, Jim Scoutten, Debbi Beau-
mont, Ron Ryden, Owen Smith, and
Mike Britt Smith. “They are editors,
photographers, and writers,” Laf-
fey explains. “We physically go out
on location and shoot and edit 99.9%
of everything we do—it’s stuff you
can't get anywhere else. We all dou-
ble up on duties, depending on the
day. I sometimes lug equipment
from place to place, but I also book
the talent that appears in the fea-
tures.”

“Inside Country Music” is only
one property of the privately held

(Continued on page 51)

NASHVILLE—Is it possible to
lasso the American Dream twice?
Just ask Columbia Records artist
Mike Reid. He did.

After a successful career in pro-
fessional football, Reid retired
from the sport at age 28. He had
been a high school and college All-
American, Outland Trophy win-
ner, first-round draft pick of the
NFL’s Cincinnati Bengals,
AFC/NFL Defensive Rookie of
the Year, and NFL All-Pro. Dur-
ing the same period, Reid, a classi-
cal music major from Penn State
Univ. and an accomplished pianist
and composer, toured during the
off-season with the Cincinnati;
Dallas; San Antonio, Texas; and
Utah symphonies.

Why then, after all of this suc-

B RN

MIKE REID

NEW ON THE CHARTS

cess, uninjured, and one year
short of receiving an NFL pen-
sion, would he retire from this
gentlemen’s fairy tale? Reid’s
dreams of becoming more in-
volved in music overpowered his
desires to play professional ball,
and he dropped his jersey, pads,
and cleats and followed his heart
to Music Row.

After spending 10 years mining
his growing song catalog for hits
that in many cases turned to gold
and platinum, as well as receiving
Grammys and songwriter-of-the-
year honors, Reid has recorded his
own album that will be released in
early 1991. The album was pro-
duced by one of Nashville’s best,
Steve Buckingham (Ricky Van
Shelton, Sweethearts Of The Ro-
deo), and covers 11 songs penned
or co-penned by Reid.

As a songwriter, Reid has had
cuts by Ronnie Milsap, Bonnie
Raitt, Barbara Mandrell, Reba
McEntire, Don Williams, Anne
Murray, Lee Greenwood, the
Judds, Willie Nelson, Van Shelton,
Shenandoah, and numerous oth-
ers.

His first single, “Walk On
Faith,” debuted last week on Bill-
board’s Hot Country Singles &
Tracks chart at No. 64 with a bul-
let.

Management and booking for
Reid have not been determined. |

DEBBIE HOLLEY
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24 23 12 B.BECKETT.T.GRAHAM BROWN (BROWN, THOMPSON,NICHOLSON) CAPITOL PRO-79269 56 53 48 19 Jn!l'Evlc\s.g.ElﬁiRoasB(Eggm.ESSRéE?OSE Sl W LORRI%)’XQEE]%@
FOOL SUCH AS | BAILLIE AND THE BOYS
19 | 18 | 17 | 17 | KeHninG (B TRAGER) (V) RCA 2641.7R-A @ 63 | — | 2 s&ggﬂ%g‘:ﬂ%mox ¢ MAR'((V)CN"‘AEA%T‘;EJ;‘
AIN'T NECESSARILY SO WILLIE NELSON FAITH * £ID
23 | 24 | 10 | Froster BN Crapman) (©) (V) COLUMBIA 38T-73518/CBS 6 | — | 2 | R O s sy e e
A FEW OLE COUNTRY BOYS RANDY TRAVIS & GEORGE JONES
21 16 12 13 K.LEHNING (T.SEALS.M WILLIAMS) (C) (V) WARNER BROS. 4-19586 NEW) 1 g&,}é,?g mﬁ{%gg} AND INSPIRATION @ THE ON((C)R:L?&E 28(2!_%
WESTERN GIRLS MARTY STUART
2 20 21 14 R BENNETT,T.BEC')WN (M.STUART PKENNERLEY) (V) MCA 79068 61 65 4 15%55 ((FZ.(V)Vﬁl(ﬁ-ﬂv.{\TLLREHAM) STE(\\/')EMYDVAASEI%EQ
TOO COLD AT HOME ¢ MARK CHESNUTT A RING W| A RING USED TO BE © JOE ROYA
BT |15 | 18 | RGHT (BHARDEN) (C) (V) MCA 53856 6l | 45 | 33 | 12 | U ARan (G_E’:TEHFEELV.B.MOU?D‘&E‘,K.BERGSNES) © (?[I)ISIETYLANHC 4~s786'7
ORY OF HE SE BAND
2 “ 7 IT WON'T BE ME * * * POWER PICK/A_IRPLAY * ok ok TANYA TUCKER 62 56 55 20 gv.I;ORLEV.E.SEkVo(g.EILLMAN.S.HILL) L (DvghsligAR.'lURR(BDWOSZ/MCA
JCRUTCHFIELD (T.SHAPIRO,C.WATERS) CAPITOL PRO.79338: @ =1 - y CAN'T HAVE NOTHIN' ® FOSTER & LLOYD
25 12 13 10 AMERICAN BOY EDDIE RABBITT JLEO,RFOSTER.B.LLOYD (R.FOSTER,B.LLOYD) (CY(V)RCA 2635-4
R CANDIS(ERABEITI CAPTIOTRRO793S 6 | 54 | 37 | 13 | THE THINGS YOU LEFT UNDONE # MATRACA BERG
HE WAS ON TO SOMETHING RICKY SKAGGS W.WALDMAM, J LEO (M.BERG.R. SAMOSET ) (V) RCA 2644-7
% | 25 25 14 R.SKAGGS.S BUCKINGHAM (S.CURTIS) (C) (V) EPIC 34T 73496/CBS - ” 3 WHAT A WAY TO GO @ RAY KENNEDY
@ ROCK 'N' ROLL ANGEL THE KENTUCKY HEADHUNTERS RKENNEDY (J.RUSHING,B.DAVID,RKENNEDY) (C)(CD) ATLANTIC 3234 4
7 2 8 THE KENTUCKY HEADHUNTERS (R O.YOUNG) (V) MERCURY 878 214-7 NEWD ' SAY IT'S NOT TRUE © LIONEL CARTWRIGHT
] 19 10 15 FEED THIS FIRE ANNE MURRAY S.SMITH,T.BROWN (L.CARTWRIGHT) (V) MCA 7-53955
J.CRUTCHFIELD (H.PRESTWOOD) CAPITOL PRO-79189 - & el . WHEN SOMEBODY LOVES YOU RESTLESS HEART
@ 29 30 11 THE NIGHT'S TOO LONG & PATTY LOVELESS S.HENDRICKS,T.DUBOIS,RESTLESS HEART (J.NEEL.R.GILES) (C) (V) RCA 2663-7R
FERONNEWIERAMS) () MCAI53895 73 | 74 | 3 | ROLLIN'HOME ® PIRATES OF THE MISSISSIPPI
30 28 1 PUT SOME DRIVE IN YOUR COUNTRY @& TRAVIS TRITT J.STROUD,R.ALVES (ALVES.MCCORVEY,HARRISON) CAPITOL PRO-79368
SROWR TR LD WARNER BROS. 2:26094 69 | 70 | &7 | 14 | YOU MADE LIFE GOOD AGAIN © THE NITTY GRITTY DIRT BAND
@ ” s 6 COME ON BACK CARLENE CARTER RSCRUGGS.NITTY GRITTY DIRT BAND (B.DIPIERO.S SESKIN) (V)MCA 79075
HEPSTEIN (C.CARTER) (C) (V) REPRISE 4-19564/WARNER BROS. = 1 I B g HONKY TONK BLUES @ PIRATES OF THE MISSISSIPPI
@ 45 7 YOU WIN AGAIN & MARY-CHAPIN CARPENTER J.STROUD.R.ALVES (H.WILLIAMS, SR.) (C) CAPITOL 44579
3 J.JENNINGS,M.C. CARPENTER (M.C.CARPENTER) (C) (V) COLUMBIA 38T-73567/CBS = e x 2 LIKE A HURRICANE © MARIE OSMOND
33 | 28 | 19 | 14 | JHISAINT MY FIRST RODEO VERN GOSDIN LSTROUDIMCERRK) (DICURBI76840
B.MONTGOMERY (V.GOSDIN.H.COCHRAN,M.D BARNES) (C) (V) COLUMBIA 38T 73491/CBS 7w & - LOVE IS STRANGE ® KENNY ROGERS & DOLLY PARTON
@ il 53 7 TURN IT ON, TURN IT UP TURN ME LOOSE & DWIGHT YOAKAM J.E NORMAN.E PRESTIDGE (E MCDANIEL.M.BAKER SROBINSON) (C) (V) REPRISE 4.19760/WARNER BROS.
PANDERSON (KUSTAS W PATTON S R S oS8 JP AR NERIBROS) 3| NEWp | 1 | ITWASN'T YOU. IT WASN'T ME @ DANIELE ALEXANDER & BUTCH BAKER
@ 36 57 " A FEW GOOD THINGS REMAIN KATHY MATTEA H.SHEDD (D.ALEXANDER,A.GARDNER) {C) (V) MERCURY 878 256-4
EAEYNOTDS (IVEZNERRAIGED) WIMERCURYIB78246:7 NEWD | 1 | DONTTELL ME WHAT TO DO PAM TILLIS
38 52 7 NOW THAT WE'RE ALONE RODNEY CROWELL P.WORLEY E.SEAY (H HOWARD.M.BARNES ) (V) ARISTA 2129
T.BROWN.R.CROWELL (R CROWELL) (C) (V) COLUMBIA 38T-73569,/CBS @ NEWD i THAT'S THE WAY LOVE IS ASLEEP AT THE WHEEL
7 2 29 19 JUKEBOX IN MY MIND ALABAMA B.BECKETT.R.BENSON (L.PRESTON) (V) ARISTA 2122
3 JLEOL.M.LEE.ALABAMA (D.GIBSON,R ROGERS) (V) RCA 2643-7 Records moving up the chart with airplay gains this week. # Videoclip availability. @ Recording Industry Assn. Of America (RIAR) certification for saies of 500,000
g units. A RIAA certification for sales of 1 million units, with additional mition indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk
.@!:) 46 56 6 WE'VE GOT IT MADE LEE GREENWOOD indicates catalog number s for cassette maxi-single: regular cassette single unavaiiable, (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette
L JLCRUTCHIIECO.(S RAMOS'BIREGAN) (CNCARTOIaIM49576 malxl -single avallabull\";' (T} 12-inch vinyl single avariability. (V) 7-inch v:nyl su‘:\;ie availability 1990|B|llboard/BlPI Commumcrgnons Ilnc b
1 1 HOLDIN’' A GOOD HAND LEE GREENWOOD WALKIN' AWAY @ CLINT BLACK
— | — J.CRUTCHFIELD (R.CROSBY.J FEW) CAPITOL J.STROUD.M.WRIGHT (C.BLACK,H.NICHOLAS.D.GAY) RCA
2 2 1 7 WHEN | CALL YOUR NAME @ VINCE GILL 15 13 11 6 OH LONESOME ME @ THE KENTUCKY HEADHUNTERS
TBROWN (V.GILL,T.DUBOIS) MCA THE KENTUCKY HEADHUNTERS (D.GIBSON) MERCURY
3 3 2 | MEANT EVERY WORD HE SAID @ RICKY VAN SHELTON 16 10 8 14 I'VE CRIED MY LAST TEAR FOR YOU RICKY VAN SHELTON
== S.BUCKINGHAM (C.PUTMAN.B.JONES.C.CHAMBERS) COLUMBIA S.BUCKINGHAM (C.WATERS. T.KING) COLUMBIA
4 2 5 NEXT TO YOU, NEXT TO ME @& SHENANDOAH 17 15 23 14 HARD ROCK BOTTOM OF YOUR HEART RANDY TRAVIS
1 RHALL R.BYRNE (R.E.ORRALL.C.WRIGHT) COLUMBIA K.LEHNING (H.PRESTWOOD) WARNER BROS,
5 1 NOTHING'S NEWS CLINT BLACK 18 14 12 7 WRONG ® WAYLON JENNINGS
= _[f—= J.STROUD.M.WRIGHT (C BLACK) RCA RALBRIGHT.B MONTGOMERY (S.SESKIN.A.PESSIS) EPIC
4 3 WANTED @ ALAN JACKSON 19 16 9 B DON'T GO QUT @ TANYA TUCKER WITH T. GRAHAM BROWN
6 3 S.HENDRICKS.K STEGALL (A JACKSON.C.CRAIG) ARISTA J.CRUTCHFIELD (RFOSTER.B.LLOYD) CAPITOL
o] IME! DAN SEALS WALK ON REBA MCENTIRE
1 6 6 5 ELE%RJG (s,goom cﬁpnm 2 7 20 13 J.BOWEN R.MCENTIRE (S.DEAN.L WILLIAMS) B MCA
I'M GONNA BE SOMEBODY TRAVIS TRITT 21 21 13 I'D BE BETTER OFF (IN A PINE BOX) @ DOUG STONE
8 5 4 4 G.BROWN (S HARRIS.J.COLUCCI) WARNER BROS. == D.JOHNSON (J.MACRAE.S.CLARK) EPIC
LOVE WITHOUT END, AMEN GEORGE STRAIT 7 25 15 13 FIVE MINUTES LORRIE MORGAN
9 8 5 11 JBOWEN,G.STRAIT (A BARKER) MCA B.BECKETT (B.N.CHAPMAN) RCA _|
THE DANCE @ GARTH BROOKS 2 o 25 R EIGHTEEN WHEELS AND A DOZEN ROSES @ KATHY MATTEA
10 i 7 10 AREYNOLDS (T ARATA) CAPITOL AREYNOLDS (P.NELSON.G.NELSON) MERCURY _|
HE WALKED ON WATER @ RANDY TRAVIS 4 o o 2 DEEPER THAN THE HOLLER RANDY TRAVIS
11 9 10 9 KLEHNING (A SHAMBLIN) WARNER BROS. 2 K.LEHNING (POVERSTREET.D.SCHLITZ) WARNER BROS,
FOREVER AND EVER, AMEN @ RANDY TRAVIS 25 24 14 14 HELP ME HOLD ON @ TRAVIS TRITT
12 | 12 | 13 | 14 | ¢ {FUNING (POVERSTREET.D.SCHLITZ) WARNER BROS. G.BROWN (T.TRITT.ATERRY) WARNER BROS
| COULD BE PERSUADED @ THE BELLAMY BROTHERS [ V|deoclnp availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 21 weeks. Commercial
13 11 == % E.GORDY.JR. (D.BELLAMY.H BELLAMY.D SCHLITZ) MCA/CURB availability is not indicated on the recurrent chart.
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(Continued from page 49)

Don’t Know Where To Start”). He
was also a member of the MTM Re-
cords group, SKB. He has served as
an officer or director on the CMA
board for the last three years, and is
former president of the Nashville
Songwriters Assn.

The other officers elected are ex-
ecutive VP Bud Wendell, Opryland
USA, Nashville; senior VP Irving
Waugh, I.W. Productions, Nash-

ville; and VPs Jerry Bradley, Opry-
land Music Group, Nashville; Rick
Blackburn, Atlantic Records, Nash-
ville; David Conrad, Almo Irving
Musie, Nashville; Merle Kilgore,
Hank Williams Jr. Enterprises, Par-
is, Tenn.; Dan Halyburton, KPLX
Dallas; Kitty Moon, Scene Three,
Nashville; Tim DuBois, Arista Re-
cords, Nashville; Jack Weston, RCA
Records, Nashville; Bruce Hinton,

GOUNTRY

2 8,80 0.8.8.6.6 8¢

by Marie Ratliff

NEW MOVERS
Ronnie McDowell—“Unchained Melody” (Curb). WQDR, KFDI, WGNA,
WOWW, WESC, WWYZ, WWKA, KILT, KRKT, WDAF, WCAO, WRKZ.

Tim Ryan—“Breakin’ All The Way” (Epic): WSSL, KIKK, WEZL, WFLS,
KFDI, KWJJ, KWDJ.

6

lT’S A DIFFERENT SOUND for the Oak Ridge Boys,” says MD Cary
Rolfe, KMLE Phoenix, of the group’s debut single on RCA, “(You're My)
Soul And Inspiration.” “It's something they needed. I'm glad somebody
took them into the studio and let them try something new. They might lose
some of their core audience who like the traditional sounds, but they’ll ac-
quire a younger audience with this polished sound. I think it’s great.”

“You need a change of pace every once in a while to keep things interest-
ing,” says PD Mark Lewis, WYNE Appleton, Wis. “I like it a lot; I think it
will be fine.”

“A positive stroke,” adds MD H. David Allen, KRKT Albany, Ore.
“Maybe this is their niche.”

The song, which was a No. 1 record for the Righteous Brothers in 1966,
debuts on the Hot Country Singles & Tracks chart at No. 59. Among the 38
monitored stations showing early action are WGKX Memphis; WRKZ Her-
shey, Pa.; WYNY New York; WWYZ Hartford, Conn.; KPLX Dallas;
KWEN Oklahoma City; WWKA Orlando, Fla.; WGAR Cleveland; KRAK
Sacramento, Calif.; and KSAN San Francisco.

T3

IT TESTED UNUSUALLY WELL, something like 97% favorable,” says
MD Dandalion, WRKZ Hershey, of John Conlee’s “Doghouse” (16th Ave-
nue). “It’s such a great song, I'd love to see him come back with another
No. 1 hit. It’s a 3:13 [minute] record too, which is great. I get so upset with
the four-minute records that come in. I think long rec-
ords are a disservice to radio. You could say what you want to say in a
three to three-minute-and-15-second song. When you add forty-five seconds
several times over a day, it’s a lot of extra time.”

Other believers in the Conlee record include KNIX Phoenix; KEBC Okla-
homa City; WCMS Norfolk, Va.; KVET Austin, Texas; KFDI Wichita,
Kan; WDAF Kansas City, Mo.; KEEN San Jose, Calif.; KRPM Tacoma,
Wash.; and KVOO Tulsa, Okla.

NEW FACES: Dawn Sears, whose first single, “San Antone,” is on
Warner Bros., draws raves from MD Wayne Elliott, KEEY Minneapo-
lis/St. Paul. “This may be my favorite record of the week,” says Elliott.
“It's a very nostalgic-sounding tune, a little like Patsy Cline but not a
clone. I haven't heard anyone belt out a tune like this gal can since Reba
McEntire. It makes the hair on my neck stand up.” Others already on the
record: WYNK Baton Rouge, La.; WCMS Norfolk; KAJA San Antonio,
Texas; and WDAF Kansas City.

Black Tie, a newly formed group that includes Billy Swan, Randy
Meisner (formerly with Poco), and Jimmy Griffin (formerly with Bread),
is getting some West Coast attention with “Learning The Game” (Bench).

“We put it on our ‘Homegrown Show’ since Randy and Jimmy are con-
sidered local talent,” says MD Lisa Puzo, KZLA Los Angeles. “It did really
well—the response was great.” Others reporting play include KFDI Wichi-
ta; WWYZ Hartford, WOWW Pensacola, Fla.; and KHEY El Paso, Texas.

RECURRENT FACTS: Lee Greenwood’s “Holdin’ A Good Hand” (Capitol)
has completed its 21-week run on the singles chart and moves to the No. 1
position on the Hot Country Recurrents chart. In the overall combined rank-
ing of currents and recurrents, Greenwood’s record is No. 38, still showing
more than 9 million gross impressions. Clint Black’s “Nothing’s News” also
moves to the recurrents chart, at No. 5. It ranks at No. 44 overall.

MCA Records, Nashville; Stan Mor-
ess, Moress Nanas Golden Peay,
Nashville; Dick Gary, The Gary
Group, Venice, Calif.; Steve Moore,
Starwood Amphitheatre, Nashville;
Harold Shedd, Mercury/PolyGram
Records, Nashville; and Tim Wip-
perman, Warner/Chappell Music,
Nashville.

Also elected were first interna-
tional VP Kick van Hengel, WEA
Europe; second international VP
Keith James, CHAM, Hamilton, On-
tario; secretary Sonny Anderson,
Walt Disney Attractions, Lake Bue-
na Vista, Fla.; treasurer Wayne
Halper, Capitol Records, Nashville;
assistant treasurer Terry Cline,
World Class Talent, Nashville; and
sergeant-at-arms Mike Dubois, Illi-
nois State Fair, Springfield, Ill.

The CMA board of directors is
scheduled to meet Jan. 23-24 at Four
Seasons Olympic Hotel in Seattle.

DEBBIE HOLLEY

INSIDE COUNTRY MUSIC

(Continued from page 49)

New Media Inc. The company also
produces compilation videos and
special-interest sales videos.

New Media Inc. headquarters are
located at 31 Music Square W,,
Nashville, Tenn. 37203. For addition-
al information, contact Laffey at
615-254-4440.

Rosanne Cash gets
personal on new disc
... story on page 28

NEW ON THE CHARTS

NASHVILLE—Country new-
comer Ray Kennedy. Vitals:
Born May 13 in Buffalo, N.Y; 5
feet 6 inches tall with hazel eyes
and light brown hair; considers
himself a down-to-earth singer/
songwriter with ambitions of
continuing his skills as a writer,
producer, engineer, and artist.

Atlantic Records artist Kenne-
dy recently popped up on Bill-
board’s Hot Country Singles &
Tracks chart at No. 72 with a bul-
let with his single “What A Way
To Go,” then moved last week to
No. 69 with a bullet, and pushes
his way to a bulleted No. 65 this
week.

Music seems to have been hov-
ering over Kennedy since his ear-
ly teens, his interest in the field
snowballing as time moved for-
ward. At the age of 15, he built

RAY KENNEDY

his own guitar and began writing
songs after learning three
chords.

Kennedy performed during his
college years at dates that
ranged from honky-tonks to
high-school functions. Not agree-
able with the confining college
environment, he moved to Ore-
gon, where he spent part of his
stay in a secluded cabin perfect- |
ing his songwriting skills.

In 1980, Kennedy moved to
Nashville and quickly penetrated
the music community. He had
songs cut by David Allan Coe,
Charley Pride, John Anderson, T.
Graham Brown, and the High-
waymen. In addition, he worked
on many jingle projects as well as
a selection of television theme
music. It was also during this
time that Kennedy began produc-
ing and engineering demos in a
studio that he and another song-
writer built to record their own
demos.

When he decided to work on a
solo career, everything rapidly
fell into place: He snagged a pub-
lishing contract with Tree Inter-
national (now CBS), obtained
management, and signed a re-
cord deal with Atlantic.

His country music with an
edge is a spirited, creative expe-
rience.

Kennedy is booked by Dale
Morris & Associates, 818 19th
Ave. S., Nashville, Tenn. 37203,
615-327-3400. He is managed by
Hardin Management, 818 19th
Ave. S., Nashville, Tenn. 37203;
615-327-3400. DEBBIE HOLLEY

COUNTRY SINGLES A-Z

TITLE (Publisher - Licensing Org.} Sheet Music Dist.

20 AIN'T NECESSARILY SO (Warner-Refuge,
ASCAP/Macy Place, ASCAP) WBM

25 AMERICAN BOY (Eddie Rabbitt, BMI) HL

7 BACK IN MY YOUNGER DAYS (Danny Flowers,
ASCAP/Bug, BM1) HL

54 THE BATTLE HYMN OF LOVE (MCA, ASCAP/Don
Schlitz, ASCAP/Screen Gems-EMI, BMI/Scarlet
Moon, BMI) HL/CLM/WBM

53 BORDERTOWN (Pink Pig, BMI/Polygram Int'l,
ASCAP/Ranger Bob, ASCAP) HL

45 BORN TO BE BLUE (Almo, ASCAP/Brio Blues,
ASCAP/EMI April, ASCAP/Vancou, Ascap) CPP/HL

57 BROTHER JUKEBOX (Screen Gems-EMI, BMI/Black
Sheep, BM1I)

63 CAN'T HAVE NOTHIN' (BMG Songs,
ASCAP/Muckleroy, ASCAP/Careers, BMI/Kung-Fu
Grip, BMI)

4 CHASIN' THAT NEON RAINBOW (EMI April,
ASCAP/Seventh Son, ASCAP/Mattie Ruth, ASCAP)
WBM/HL

1 COME NEXT MONDAY (Tri-Chappell, SESAC/Chappell
& Co., ASCAP/Serenity Manor, ASCAP) HL

31 COME ON BACK (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP) CLM

2 CRAZY IN LOVE (Screen Gems-EMI, BMI) WBM

47 DADDY'S COME AROUND (Scarlet Moon, BMI/Don
Schiitz, ASCAP/AImo, ASCAP)

74 DON'T TELL ME WHAT TO DO (CBS Tree, BMI)

51 DRINKING CHAMPAGNE (Acuff-Rose, BMi) CPP

28 FEED THIS FIRE (Careers, BMI) HL

35 A FEW GOOD THINGS REMAIN (Sheddhouse,
ASCAP/Bait And Beer, ASCAP/Forerunner, ASCAP)
HL

21 A FEW OLE COUNTRY BOYS (WB, ASCAP/Two Sons,
ASCAP/Bamatuck, ASCAP/Mentor Willams, ASCAP)
WBM

19 FOOL SUCH AS | (MCA, ASCAP) HL

13 FOREVER'S AS FAR AS I'LL GO (Almo, ASCAP/Brio
Blues, ASCAP) CPP

43 FOURTEEN MINUTES OLD (WB, ASCAP/Patrix Janus,
ASCAP/Warner-Tamerlane, BMI/Patrick Joseph, BMI)
WBM

17 FRIENDS IN LOW PLACES (Careers, BMI/Music
Ridge, ASCAP) HL

6 GHOST IN THIS HOUSE (Careers, BMI)

26 HE WAS ON TO SOMETHING (CBS Tree, BMI) HL

10 HOME (Texas Wedge, ASCAP)

PUBLISHERS/PERFORMANCE RIGNTS/SHEET MUSIC

70 HONKY TONK BLUES {Acuff-Rose, BMI/Hiriam, BMI)
cpp

40 | FELL IN LOVE (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP/EM!, ASCAP/He-Dog, ASCAP/Twyla Dent,
ASCAP/Blue Gator, ASCAP/Lamek, BMI/Laughing
Dogs, BMI) CLM

73 1T WASN'T YOU, IT WASN'T ME (Pri, ASCAP/Caddo,
BMI)

24 1T WON'T BE ME (Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP/Moline Valley, ASCAP)

3 I'VE COME TO EXPECT IT FROM YOU (lessie Jo,
BMi/Music Corp. Of America, BMI/Buddy Cannon,
ASCAP/Pri, ASCAP) HL

37 JUKEBOX IN MY MIND (Maypop, BMI) WBM

14 LIFE'S LITTLE UPS AND DOWNS (Makamillion,
BMIi/Warner-Tamerlane, BMI) WBM

71 LIKE A HURRICANE (Warner-Tamerlane, BM!/Flying
Dutchman, BMI) WBM

72 LOVE IS STRANGE (Ben-Ghazi, BMI)

52 LOVE WILL BRING HER AROUND (Grand Coalition,
BM1/Maypop, BMI)

18 MOONSHADOW ROAD (EMI April, ASCAP/Ides Of
March, ASCAP/CBS Cross Keys, ASCAP) HL

44 MY HEART IS SET ON YOU (Silverline, BMI/Long
Run, BMI) WBM

9 NEVER KNEW LONELY (Benefit, BMI)

29 THE NIGHT'S TOO LONG (Lucy Jones, BMI/Bug,
BMI) CLM

36 NOW THAT WE'RE ALONE (Coolwell, ASCAP)

49 PRAYING FOR RAIN (CBS Cross Keys, ASCAP) HL

41 PRECIOUS THING (Steve Wariner, BMI/Irving,
BMI/Beginner, ASCAP) CPP/CLM/WBM

30 PUT SOME DRIVE IN YOUR COUNTRY (CBS Tree,
BMI/Post Oak. BMI) HL
5 PUT YOURSELF IN MY SHOES (Howlin'Hits,
ASCAP/Red Brazos, BMI} CPP

61 A RING WHERE A RING USED TO BE (Great Shakes,
BMI/Hidden Harbor, BMI/Coxboro, BMI/Music
Corp. Of America, BM1) CPP/WBM/HL

27 ROCK ‘N’ ROLL ANGEL (Head Cheese, ASCAP/Pri,
ASCAP) WBM

68 ROLLIN' HOME (Flawfactor, BMI/Great Cumberland,
BMi/Patrick Joseph, BMI/Warner-Tameriane, BMI)

42 RUMOR HAS IT (Ensign, BMI/Sheddhouse.
ASCAP/Millhouse, BMI)

66 SAY IT'S NOT TRUE (Siiverline, BMI/Long Run, BMI)

16 SOMEONE ELSE'S TROUBLE NOW (CBS Tree,
BMI/CBS Cross Keys, ASCAP) HL

62 STORY OF LOVE (Bar None, BMi/Bug, BMI) HL

75 THAT'S THE WAY LOVE IS (Bug, BMI/Whiskey
Drinkin’, BM1)

60 THERE FOR AWHILE (David 'N' Will,
ASCAP/Sheddhouse, ASCAP) HL

39 THESE LIPS DON'T KNOW HOW TO SAY GOODBYE
{(CBS Tree, BMI) HL

55 THINGS ARE TOUGH ALL OVER (MCA, ASCAP) HL

64 THE THINGS YOU LEFT UNDONE (Warner-Tamerlane,
BMi/Samosonian, ASCAP) WBM

33 THIS AIN'T MY FIRST RODEO (Hookem, ASCAP/Co-
Heart, BMi/Hardscratch, BMI/irving, BMI) CPP

56 'TIL A TEAR BECOMES A ROSE (EMI April,
ASCAP/Swallowfork, ASCAP) HL

23 TOO COLD AT HOME (EM! April, ASCAP/K-Mark,
ASCAP) WBM

34 TURN IT ON, TURN IT UP, TURN ME LOOSE (Songs
0Of PolyGram, BMI/Polygram Int'l, ASCAP/Amanda-
Lin, ASCAP) HL

8 UNANSWERED PRAYERS (Bait And Beer,

ASCAP/Forerunner, ASCAP/Mid-Summer,
ASCAP/Major Bob, ASCAP) CLM/CPP

58 WALK ON FAITH (Almo, ASCAP/Brio Blues,
ASCAP/Hayes Street, ASCAP)

22 WESTERN GIRLS (Songs Of PolyGram, BMI/lrving,
BMi/Littiemarch, BM1) HL/CPP

38 WE'VE GOT IT MADE (Wrensong, ASCAP/Miller's
Daughter, ASCAP/AMR. ASCAP) WBM

65 WHAT A WAY TO GO (Polygram Int'l _ASCAP)

48  WHAT WE REALLY WANT (Chelcait, BMI/Bug, BMI)

50 WHEN LOVE COMES CALLIN' (Zoo i,
ASCAP/Warner-Tamerlane, BMI/Randy Scruggs,
BMI) WBM

67 WHEN SOMEBODY LOVES YOU (Song Pantry,
ASCAP/EEG, ASCAP) CPP

12 YET {With Any Luck, BMI/Sun Mare, BMI)

15 YOU LIE (Bobby Fischer, ASCAP/Five Ba:-B,
ASCAP/MCA, ASCAP/Krismik, ASCAP) HL

69 YOU MADE LIFE GOOD AGAIN (Little Big Town,
BMI/American Made, BMI/Love This Town, ASCAP)

11 YOU REALLY HAD ME GOING (Careers, BMI/Edge 0
Woods, ASCAP/Moline Valley, ASCAP/Kinetic
Diamond, ASCAP)

59 (YOU'RE MY) SOUL AND INSPIRATION (Screen
Gems-EMI, BMI)

46 YOU'VE GOT TO STAND FOR SOMETHING (Acuff-
Rose, BMI) CPP

32 YOU WIN AGAIN (EM! April, ASCAP/Getarealjob,
ASCAP) HL
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STEVE WARINER

Christmas Mcmorics

A VERY SPECIAL CHRISTMAS COLLECTION FEATURING “ON CHRISTMAS

MORNING,” WITH SPECIAL GUEST PERFORMANCES BY NANCI GRIFFITH

AND OTHERS.

LISTEN FOR STEVE WARINER’S ACOUSTIC CHRISTMAS

ON NATIONAL PUBLIC RADIO IN DECEMBER

PRODUCED BY BROWN BANNISTER

MCA
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MUSIC VIDEO -

Panel: Longforms Short On Generating Big Profits

H BY DEBORAH RUSSELL

LOS ANGELES—In spite of large
successes by New Kids On The
Block, M.C. Hammer, and Janet
Jackson, a panel of music video ex-
ecutives maintained a cautious at-
titude about longform’s future
and warned against using such
artists’ sales as an accurate gauge
of the format’s presence in today’s
market.

The bottom line from the “Just
For The Sell Of It” panel during
the 12th annual Billboard Music
Video Conference: In spite of a
handful of recent multiplatinum
success stories, longform doesn’t
generate big dollars for the record
labels. Ever-increasing marketing,
production, packaging, manufac-
turing, and artist royalty costs
gouge the profit margin. And in-
dustry leaders have yet to deter-
mine the magic formula to make
money on the medium.

“Longform music video is a via-
ble form of home entertainment,”
said Stuart Hersch, president of
A*Vision. “The fact that it isn’t
profitable now doesn’t mean it
won’t be in five years.”

As a rule, concert longforms
generate higher sales than compi-
lation reels, said Capitol Records’
VP of video, Mick Kleber. But in
many cases, the income generated
by a title barely covers the cost of

releasing the product, he says.

The unresolved issue of royalty
payments to video production com-
panies darkens the profit profile
even more, Kleber said. Creating a
payment mechanism with nonexis-
tent funds is difficult. ““When the
profit margin is slim to begin with,
and the question of even releasing
the thing is of concern, labels don’t
even get around to considering
payment of royalties,” he admit-
ted.

As a music video director, FYI's
Jim Yukich sees a no-win situation.
While he argued it is unfair that
audio producers reap royalties
from album sales while their video
counterparts are denied compara-
ble treatment, he said he won’t
jeopardize new contracts by de-
manding a royalty the label is not
organized or prepared to pay.

‘““Most production companies
just want the work, so they don’t
push the issue too aggressively,”
he said.

“[The label] needs a guarantee
of return on its investment, and
there is only a certain pool of roy-
alties you can afford to pay,” said
Hersch. ““Right now the artist
commands all of those royalties
... and the fact is the profitability
of musie video is very low, in gen-
eral.”

While longform video might fare
better in the marketplace when

Vid Biz Is More Professional,
But Not Perfect, Producers Say

B BY MELINDA NEWMAN

LOS ANGELES—The music video
production world has become more
businesslike, but that change is of-
ten coupled with an increase in frus-
tration.

“Clearly we’ve gotten more pro-
fessional,” said Midnight Films’ Mi-
chael Hamlyn, moderator of the
“New Professionalism” panel dur-
ing the 12th annual Billboard Music
Video Conference here, Nov. 7-9.
“Everyone has a green card or work
permit. But the general concern is
that despite all the improvement,
the videos aren’t getting any bet-
ter.”

Producers feel confined by the in-
herent restrictions placed upon
them by the two major national vid-

5. SILVERMAN

M. HAMLYN

eo services, MTV and VH-1, as well
as by record-company policies.
“The professionalism of many
record companies has grown in the
area of video, but that translates
into a meddlesome situation in
many ways,” said Len Epand, pro-
ducer with New York’s Flashframe
Films. “With some companies, you
get so wrapped up in so many de-
partments that you find it constrict-
ing, but in some ways the profes-
sionalism has really helped them un-
derstand what we’re doing.”
Despite the growing professional-
ism by labels, Epand objected to es-
tablished directors often being re-
quired to bid for projects. ‘“The bid-
ding process can be degrading,” he
said. “We’ll often just walk away
(Continued on page 60)

4. PAYRE J. TEMPLE

The Music Video Producers’ Assn. sponsored a Nov. 9 panel during the 12th
annual Billboard Music Video Conference moderated by Midnight Films’ Michael
Hamlyn, center. He is flanked by, from left, Len Epand, producer, Flashframe
Films, New York; Susan Silverman, VP, video services, MCA Records, Los
Angeles; Antony Payne, A&R Group, Los Angeles; and Julien Temple, director,
Nitrate Films, Los Angeles. (Photo: Robert Matheu)

timed for simultaneous release
with an album, the prospect of ad-
vance filming for an untested mar-
ket is risky, said Yukich. Setting
the tone, choosing the right sin-
gles, and creating the video image

It’s really a question
of how much money
you should put
up in advance’

is nearly impossible prior to an al-
bum’s release, he said.

Capitol’s Kleber concurred. “If
the artist isn’t a phenomenon, it's
really a question of how much
money you should put up in ad-
vance,”’ he notes. “Protecting your
investment is really the most im-
portant thing.” It’s difficult to go
with something in advance and

still be “‘fashionable” by the time
the longform hits the shelf, he
said.

Often labels will take a loss and
release compilation reels merely to
appease an artist’s ego, said
Hersch. Repackaging existing vid-
eos or marketing video singles will
not work because consumers are
reluctant to buy what they can see
for free on television. The way to
generate a profit is clearly to cre-
ate a product that is deemed ‘“‘of
value” to the consumer, he said.

One less risky way to get some-
thing in the marketplace while a
corresponding audio project is hot
is to release shortforms—20-30-
minute programs with three to
four clips and wraparound foot-
age. For example, CBS Music Vid-
eo Enterprises offers consumers a
three-video compilation at $9.95.
“Snapshots” alleviates the hassle
of changing an individual cassette
every three to four minutes and of-

fers an affordable introduction to
the world of longform video, said
CMYV president Jon Peisinger.

In-store accessibility is an obvi-
ous, but often overlooked, factor
in building sales, said Tower Rec-
ords VP of video purchasing John
Thrasher. He notes that longform
music video sales doubled at Tow-
er in the past year. He said the
shift out of video stores and into
the record retail realm was a direct
sales catalyst in his chain. Num-
bers will continue to multiply as
record retailers become more ef-
fective at merchandising the video
format, he predicted.

Merchandising is crucial, since
longform video generates purely
plus sales at this point, agreed
Hersch. “Fans and nonfans buy al-
bums,” he said, “but only hardcore
fans buy videos.”

He warns that the situation may
change with the advent of laser-

(Continued on page 60)

by Melinda Newman

BILLBOARD MUSIC VIDEO CONFERENCE, Part
II: As we continue to recover from the L.A. extravagan-
za, a few thoughts come to mind. Although not as demo-
graphically diverse as we hope it will be next year, Bill-
board’s first stab at a “focus group” panel of video view-
ers revealed some interesting things. While many people
still seem to believe that MTYV is the only game in town,
the folks in the focus group mentioned several other Los
Angeles-area video outlets that have impact.

One of the biggest areas of growth, and one that has
affected buying patterns, is in-store video play, accord-
ing to the panelists. Many said they have purchased rec-
ords on impulse because they heard the song or saw the
video in the record store. Secondly, in addition to watch-
ing MTV and VH-1, many of the L.A.-based panelists
mentioned tuning in to Anaheim’s Request Video, indi-
cating that local shows definitely have their audience.

However, the fact that local shows even exist seemed
to come as news to many people at the conference. As
Videolink’s Mike Drumm said during the pop/rock fo-
rum, “It’s an MTV- and VH-1-driven business. We'’re
like the little fish swimming around the whales.” No-
where was that more evident than on the Music Video
Producers’ Assn. panel, where MTV ruled supreme. As
director after director aired grievance after grievance
about MTV, exasperated members of the audience final-
ly started talking about other alternatives—namely the
more than 150 local shows that cater to all kinds of mu-
sic. But the directors and producers didn’t seem to
care—perhaps because they, or their bosses, aren’t ex-
posed to the local shows.

Appropriately, the conference drove home the point
over and over again that the local and regional shows
must find a way to show the music industry what many
of us already know—that they are out there, they do
have an impact, people are watching them, and they can
help sell records.

Who can do such a study? The obvious candidate is
the Music Video Assn. In fact, newly chosen president
Jeff Walker brought up such an undertaking at the or-
ganization’s meeting during the conference. We encour-
age them to begin as quickly as possible.

Both VH-1 and MTV served as whipping posts
throughout the conference. Interestingly, when people
had a chance to confront MTV’s Abbey Konowitch with
some of their complaints/concerns during the “View
From The Top” panel, nary a one did. Which only proves

that people either just love to hear themselves complain
or are scared of possible retribution by the channel. Giv-
en that some people won’t be satisfied until MTV plays
every video ever made and finds a diplomatic solution to
the Persian Gulf crisis, we suggest everyone keep mak-
ing the best videos they can and do everything possible
to get them on MTV, but if they don’t achieve that goal, |
realize that the sun does not rise and set on MTV. Yes,
there are many legitimate complaints about MTV, but to
expect it to be everything to everyone is unrealistic.

MOVING ON: Rumor has it that Jeannie Mattiussi,
who left RCA Records last month, is set to resurface in
Los Angeles, as head of video for the new PolyGram
division to be headed up by former RCA exec VP/GM
Rick Dobbis. More news as it develops.

Jill Eisenberg is the new video promotion director at
Def American Recordings, based in Los Angeles. She
was previously in retail at the label, and before that,
worked with Caprice Carmona at Enigma.

As many who attended the conference already know,
Nannette Putnam has left SPI and Nashville to assume
the role of VP at Reelvision Video in Dallas. The com-
pany is providing video reels, as well as hardware, pri-
marily to retail outlets and video arcades. Putnam says
that in addition to working on three-quarter-inch and
half-inch formats, Reelvision is also programming laser-
discs. Putnam’s husband runs the production side of the
company. Additionally, Putnam is acting as the Texas
rep for Jeff Walker’s Aristo Video Promotion.

Irene Crinita, former producer with FYI, is spear-
heading a new music video division at commercial pro-
duction house Eggers Films. The new department,
called Beca Films, has three directors, John Jopson
(Hall & Oates, Icehouse, Poison), Jeff Richter (the
Scorpions), and actor/composer Paul Williams. Beca
Films is based in Los Angeles. |

Clio winner and music video director D.J. Webster
(Rod Stewart, En Vogue, Stevie Ray Vaughan) has
joined Red Car from Vivid Productions.

Winmill Entertainment has added actress and direc-
tor Sondra Locke and director George Seminara.

THOUGH IT’S STILL in the formative stages, MTV is
working on a show that will highlight portions from
longform music videos. The segments will be chyroned
with the name of the home video so watchers can rush
out and purchase the rest of the program.

CONFERENCE FOOTNOTE: M.C. Hammer’s “Have
You Seen Her,” nominated as best black/rap male video
in the Billboard Tanqueray Sterling Music Video
Awards, was improperly credited at the awards ceremo-
ny. The director is David Florimbi, now of the A&R
Group.
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High-Flying Fun
At Billboard Meet

LOS ANGELES—In keeping with
Billboard Music Video Conference
tradition, MTV and VH-1 hosted an
opening-night reception Nov. 8 for
conference attendees. This year’s
high-flying event took place at the
Museum of Flying in Santa Moni-
ca. The good times continued the
following evening at the Billboard
Tanqueray Sterling Music Video
Awards at Vertigo in Los Angeles.
(Photos: Robert Matheu; Awards
Photos: Michael Jacobs/MIJP)

Linda Ingrisano, national director of video promotion, Elektra Records, left, with
Tom Hunter, VP of international programming, MTV; Steve Leeds, director of
international pragramming, MTV; and Traci Jordan, VP, Motown Records.

Jocelyn Lagerblade, host, Hot Traxx,
San Diego, enjoying the party with
director Oscar Harrison Jr.

Mitch Rowen, publisher, CVC Report, left, with Suzanne Olsson, director of
national video promotion, Chrysalis; Steve Schnur, VP of AOR and video

promotion, Chrysalis; and Mike Ousley, president, Mike Ousley Productions,
Birmingham, Ala.

Mary Klauzer of East End
Management, left, has a happy
reunion with Suzie Peterson, VP of
production and development, MCA
Home Entertainment.

Ralph King, president of Rin Con
Recordings, left, with Caprice
Carmona, program director,
RockAmerica, and Chris Russo,
president, Telegenics.

Tom Hunter, newly appointed VP of international
programming, MTV, makes a point with Karen Sobel-
Silver, national director of video promotion, Geffen
Records.

Mark Keene, national director of video
promotion, Motown Records, is
accompanied by aspiring recording
artist Dianne Granger.

54

Jeff Walker, president, Aristo Video Promotion, Nashville,
left, poses with an antique airplane engine and the
thorougly modern Wolfram Zimmerman, president,
Wolfram Video, Milwaukee.

Sal LoCurto, director of music programming, VH-1, left, with Brad Hunt, VP/GM,
Elektra Records; Norman Schoenfeld, director of talent relations, VH-1; and
Steven Dupler, VP of music, Rebo Studios.

John Cannelli, VP of music and talent, MTV, second from lefi, talks talent with
Hilary Lerner, national director of video and AC promotion, SBK Records; Lori
Silfen, attorney; and Steve Backer, VP of alternative and video promotion, Epic
Records.

Nannette Putnam, Reelvision Video,
Dallas, left, with David Law, producer,
Hot Traxx, San Diego; and Mary
Matthews, producer, Studio
Productions, Nashville.

Christina Anthony, newly appointed
national director of video and AC
promotion, Hollywood Records, with
producer Ray Haboush.
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MUSIC VIDEO

Breathe, Mellow Man, Tiffany Headline Billhoard Awards Shaw

= el

oord Sarguciay Sending

Kadima Levadi, director of video Apryle Vaughn, producer of Rap,
operations, Rowe International, New Rhythm & Reggae, Los Angeles, left,
York, left, with Norman Schoenteld, with Lauren Williams of WKG-TV
director cf talent relations, VH-1. Video College, Baton Rouge, La.

Capitol artist Mellow Man Ace fires up
the crowd withr his bilingual rapping.

Members of the BMG act Maldita Vecindad are flanked by
the New Music Seminar’s Peggy Dold, left, and Howard
Lander, group publisher of Billboard, night.

Abbey Konowitch, senior VF of music and talent, MTV, second from left, plays
host to Sherry Simpson, sales rep, Black & White Talevision, New York; Ralph
McDanizls, producer, Video Music Box, New York; Paris Barclay, president,
Black & White Television, New York; and Steve Stevenson, national video
promotion manager, Warner Bros.

Above: David Glasper, center, and his fellow members of
A&M act Breathe performed the evening's grand finale. At
right: Music Video Awards show hosts Magic Matt Alan
and Ellen K of KIIS-FM Los Angeles flank MCA anist
Tiffany, one of the show's featured performers.

Mark Ghuneim, associatz director of video promofion, Columbia Records, left,

finds out what's up with Debbie Newman, VP, CBS Music Video Enterprises;

Steve Saporta, president, Invasion Preductions; Susan Solomon, director of

video production, Chrysalis Records, and Bryan Johnson, producer, The Film ] 4 | /

Syndicate, Los Angales. A Billboard
Sangueray 1 Sicalery

MusIC VIDEO AWARDS
First Priority's MC Lyte, nominated for : e S
best female black/rap video,

anncunces the nominess for best new  Godfather, leader of 4t & B’way artists the Boo-Yaa T.R.1.B.E,, raps out
artist in the black/rap category. another lisi of nominees,

The gang'’s all here. Shown, from Ieft, are Linda Ferrando, national director of

video promotion, Atlantic Records; Linda Ingrisano, national director of video

promotion, Elektra Recards; Marybeth Kammerer, national coordinator, music

video promotion, Atlantic Records; Lou Robinson, national director of video

promotion and marketing, EMI Records; Mary Barnett, national director of video

promotion, Virgin Records; Dante Moratto, producer, Rock Rap, New York;

Laurel Sylvanus; and Diane Earl, manager of national video promotion, Motown’s Johnny Gill, left, responds to a big ovation from the awards show crowd. Gill was nominated for best male
PolyGram Reccrds. black/rap video. Discos CBS act Los Fabulosos Cadillacs, right, was also among the awards presenters.
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Latinn

Notas

by Carlos Agudelo

cONGRATULATIONS TO JOSE JOSE, Luis Enri-
que, Kid Frost, Margareth Menezes, Yuri, and Gipsy
Kings, the first winners in the new Latin category of the
Billboard Tanqueray Sterling Music Video Awards, pre-
sented Nov. 9 in Los Angeles. José José and Luis Enri-
que tied in the best-Latin-male category, Menezes and
Yuri tied for best female, and Kid Frost won the best-
new-artist award. Gipsy Kings won as best duo or
group, while Markus Blunder received the best-director
award for that group’s “Volare” clip.

IF SOME RECENT EVENTS ARE ANY indication,
Latin entertainers would be well advised to exercise cau-
tion about the events, especially awards ceremonies,
they lend their names to and/or attend. On Nov. 2 in Los
Angeles, a private club called Hards held an awards cer-
emony to honor the best in Latin talent. Attending art-
ists, such as Andrés Garcia, Lucia Méndez, and Celia
Cruz, as well as such personalities as TV host Luca
Bentivoglio, found themselves in the middle of a mud-
dle. The event organizer, Fredy Granda, reportedly said
that Madonna and Sylvester Stallone were going to
show to pick up awards as the world’s most famous art-
ists (they did not). After the dust settled, Granda disap-
peared; leaving many bills unpaid and quite a few people
disappointed . .. In New York, “Haciendo Historia Part
II1,” a concert organized by radio station WSKQ-FM
that was to be held Nov. 10 at Madison Square Garden,
was canceled. The official reason for this was that there
was visa trouble. The unofficial reason was that a mea-
ger 3,000 tickets were sold for the 20,000-plus-capacity
venue . .. Another awards ceremony, “Disco Del Afio,”
held in New York at the beginning of November, was,

according to those in attendance, poorly attended and
poorly organized.

HERE IS AN IDEA for Latin recording artists and
companies, whose Spanish-language product is calculat-
ed to make up at least half of all the counterfeits in the
country. Profile Records and other members of Artists
Against Counterfeit Taping have begun to label all their
product with explicit warnings describing the perils to
the consumer of buying counterfeit tapes. How about a
Latin AACT? ... Check out “El Rap De Cristina,” a 45
put out by Cristina Saralegui, whose show is broadcast
through the Univision network. The song, based on a
poem sent to Saralegui by a viewer in Los Angeles, is

Top Latin entertainers
nab music-video awards

already getting airplay on Miami stations. Saralegui’s
husband, Marcos Avila, ex of Miami Sound Machine,
produced the song . . . Wilkins, who had been with WEA
Latina, is prerecording his next album for BMG at the
microPlant studio in Hollywood, Calif. ... A total of 23
Christmas-music releases form the main list of the sea-
son’s product in Puerto Rico. According to sources the
number is lower than last year, when quite a few people
got burned in a Christmas-release frenzy ... “I have
songs on three Julio Iglesias albums [one single was
produced by Emilio Estefan]; I went to Venezuela sev-
eral months ago to work with Franco De Vita on En-
glish versions of some of his hits; I'm currently working
with Pimpinela and I'm doing some English versions of
songs by Bebu Silvetti and Daniela Romo, which I am
submitting to American artists. Finally, I have five
songs on the English/Latin LP of Vikki Carr’s ‘Set Me
Free.’ Latin artists should stay true to their heritage;
nevertheless, there’s no reason why they should not en-
Jjoy success in the American market.” So writes Debbie
Chacon of Bel Air, Md. Who says Anglo singers cannot
use English versions of Spanish-language songs?

LUISENRIQUE

This is Luis Enrigue’s most ambitious album ever. His
last three albums have sold more than 500,000 in the
U.S. and Puerto Rico alone and much more if you
include Latin America, Europe and Japan.

Luis Enrique is one of the most important superstars in
the Latin world today.

LUIS ENRIQUE / “Luces del Alma”

DCL-DCC-CD-80473

PEQUENA/HOY O NUNCA/DATE UN CHANCE/ESTA VEZ/Y PENSAR/
USAME/AVENTURA/CHICA DE ALGUN LADO/AMIGA

CD’'s, RECORDS & TAPES

JOSE LUIS RODRIGUEZ

Jose Luis Rodriguez has returned to CBS.

This recording, “Esta Vez”, includes selections
produced by Emilio Estefan and Rudy Perez.

Jose Luis is known for his romantic and captivating
voice as well as his electrifying onstage
performances.

A nationwide television campaign will begin very
soon and Jose Luis has an extensive concert tour
planned throughout the U.S. and Puerto Rico for 1991.

JOSE LUIS RODRIGUEZ / “Esta Vez”

DCL-DCC-CD-80472

DE PUNTA A PUNTA/ESTA VEZ/SE ME HACE AGUITA LA
BOCA/NUNCA MAS/MI ULTIMA LAGRIMA/LAS HERIDAS/
MADRIGAL/TE VENGO A PREGUNTAR/SE VE Y SE VA/LA
FIESTA/LA FIESTA (Version Remix}

140 N.W. 22 Avenue. Miami. Florida 33125

Tel.: {305) 541-6686./ Fax.: [305) 642-2785

TODO EN MUSICA LATINA e EVERYTHING N LATIN MUSIC
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BASF Buys Agfa’s Pro Audio, Vid Units
Marks Co.’s Entry Into Pro Studio Mart

H BY SUSAN NUNZIATA

NEW YORK—BASF AG’s purchase
of Agfa Gevaert’s magnetic activities
was finalized Nov. 6.

Effective Jan. 1, a new company,
BASF Magnetics Gmb, will be
formed in Mannheim, Germany, that
will encompass the consumer and
professional tape and computer dis-
kette and tape businesses of BASF,
along with the pro audio and video
operations of Agfa.

The new company includes Agfa’s
audio- and videotape facilities in Mu-
nich and Berlin, Germany, and Pyrel,
France, and will be headed by chair-
man Dr. Manfred Heckle, who will
also retain his post as BASF Informa-
tion Systems operating chief.

The Agfa factories purchased by
BASF employ approximately 1,400
people.

The purchase marks BASF’s entry
into the prafessional studio market,
of which Agfa has a 15% share.

In the U.S., BASF Information
Systems, part of the BASF Corp. in
Bedford, Mass., will absorb Agfa op-
erations.

All Agfa professional audio and
video products will now carry the
BASF name but will retain their
Agfa numbers, and the lines will con-
tinue to be manufactured in the same
factories by the same staff, accord-
ing to Terry O’Kelly, national sales
manager for BASF.

In the U.S., about 14 Agfa sales,
marketing, and technical employees
will work with BASF in various ca-
pacities, according to O’Kelly.

Agfa and BASF have had joint re-
search and development since the
mid-'80s, which was “the first step
for the reunion of the two compa-

HBY JESSE NASH
and GEORGE FLOWERS

NEW YORK—Much of the record-
ing for “Change Of Season,” the
second Arista release from Daryl
Hall and John Oates, was done in
Hall’'s barn/studio in upstate New
York.

Dubbed A-Pawling Studio, the
“barn” features a Trident Series
80B 56-input con-
P““ sole and two 24-
sounded SO
good,” says Hall.
“It’s very natu-

ral.”

With the exception of the title
track, special effects were avoided.
However, the tune “Change Of Sea-
son” features the lyries “round and
time in years that slave recorders
were not synched up to provide ad-
ditional tracks. “In fact, we had one
or two songs with only one 24-track

track Otari
MTR-90 analog
recorders. But
the main impe-
tus for using the
space was that
“the room
Simplicity was the main premise
behind the project. The band played
together “live,” similar to the way
records were made back in the
'60s—*“We just sat in a circle and
played,” says Oates—and outboard
equipment was kept to a minimum.
round” and cried out for a taste of
technology, says Oates. “On the
end of ‘Change Of Season’ we used
circular phasing, a kind of phase
shifting that seems to revolve 360
degrees between the speakers.”
The album also marks the first
tape; we didn’t even go to 48, says
Hall. In the past, the band has used
up to four, and sometimes six,
slaves on projects; the “Ooh Yeah!”
album featured one cut—the name
of which the artists did not di-
vulge—that contained 50 tracks of

Hall & Oates’ Disc Features
Some A-Pawling Recordings

drums.

A variety of instruments were
used on the current album. “I play a
Strat and a Tele almost exclusively.
We used an old Vinnie Bell Coral Si-
tar on ‘Starting All Over Again,’”
says Oates. “We've got a lot of col-
lectors in this band,” adds Hall.
“We used an old Wurlitzer B-3, and
a Hammond with Leslies. All basic
traditional instruments.”

At first, Oates says, they weren’t
confident that their barn mixes
were good enough, so they remixed
at a New York studio. “We wound
up using just about all of our regu-
lar hand mixes,” he notes. “When
it’s simple you can do that.”

The album features an ‘“‘un-
plugged” acoustic version and an
electric version of the first single,
“So Close.” “The ‘unplugged’ ver-
sion was the original,” says Oates.
“It has a certain poignancy. The
other is a little more aggressive.”

Several songs feature collabora-
tors, most of whom chose not to use
A-Pawling. “So Close” was pro-
duced by Danny Kortchmar and
Jon Bon Jovi at Studio 55 in L.A,;
Ric Wake produced “Give It Up
(O1d Habits),” which was recorded
at Cove Studios in Long Island,
N.Y., and Florida’s New River Stu-
dios; and Dave Tyson, producer on
“Don’t Hold Back Your Love,” used
Sunset Sound Factory and West-
lake Audio in Los Angeles. Hall and
Dave Stewart co-produced “Heavy
Rain,” which was recorded at A-
Pawling and at Orcha Studios in
L.A.

Hall & Oates spent about 10
years on RCA before joining Arista,
and “Change Of Season” is their
19th career album. It was produced
by Tom T-Bone Wolk, Hall, and
Oates. Recording and mixing at A-
Pawling Studio was done by head
engineer Larry Alexander, and
tracks recarded at A-Pawling Stu-
dio were either mixed on location or
at The Hit Factory in New York.

nies,” says 0’Kelly.

The firms were actually part of the
same parent company in the ’30s in
Germany, but that group was split
after World War II. “We’re like fra-
ternal twins that were separated at
birth,” says O’Kelly.

“I think the overall world competi-
tive environment has gotten much
more difficult and you need deeper
resources to compete well in the glob-
al market,” says Andrew Da Puzzo,
Agfa’s national sales manager. “By
pooling the resources of Agfa and
BASF, we’ll be in a much better posi-
tion to grow and become more profit-
able in the future.”

Both companies are extremely pos-
itive about the union. “We are com-
patible in so many ways, and both are
producing the high end of audio prod-
ucts,” says O’Kelly, noting that be-

(Continued on next page)

BOSTON—A historic display of
Japanese national treasures at the
Museum of Fine Arts’ Gund Gal-
lery here uses what is believed to be
the world’s first experimental appli-
cation of three-dimensional high-
definition (1125/60) video to en-
hance viewing.

The exhibition, honoring both the
MFA Asian Department’s centenni-
al and the Nov. 15 coronation of Ja-
pan’s new emperor, Akihito, was
taped in 3D HDTV as a means to
give broader access to the fragile
treasures, providing closer exami-
nation than is possible with the na-
ked eye.

It features laserdisc recordings
of delicate parchments and wood
carvings, from as early as the
eighth century, which could outlast

State-0f-The-Art HD Video
Enhances Museum’s Exhibit

their subjects, according to Mori-
hiro Ogawa, an MFA fellow for re-
search in Japanese arms and armor,
the exhibit’s organizer.

Although Sony engineers devel-
oped extensive custom software for
the project, the taping relied on off-
the-shelf Sony HDVS equipment
that the company provided.

The eight-minute video, produced
by the Japan Art Renaissance
Assn., cost approximately $600,000.

A pair of HDTV projectors with
polarized lenses provide frequent
showings of the video through syn-
chronized HDTV laserdisc players
(which do not require rewinding) in
a theater adjacent to the exhibition;
viewers wear polarized eyeglasses.

ELLIOT LUBER

AUDIO TRACK

NEW YORK

PAUL McCARTNEY’S new live al-
bum was remixed by Bob Clear-
mountain at Bearsville Studios.
The Toy Specialists supplied a
Sony PCM-3358 digital recorder for
the double-CD release that was
originally produced and mixed by
Clearmountain at Air Studios in
London.

Cleo Laine was in Clinton Stu-
dios working on an album project
with her arranger/musical director
husband John Dankworth and pro-
ducer Ettore Stratta (her first total-
ly jazz album in 25 years). Guest art-
ists on the album include Toots
Thielemans, Gerry Mulligan,
Clark Terry, and Jane Ira Bloom.
The project is slated for release in
the spring on RCA/Victor.

David Sussman recorded tracks
at the Science Lab with producer
David Frank for One Nation’s up-
coming LR.S. album. Doug DeAn-
gelis assisted.

At Quantum, Sussman was at
the controls for remix sessions on
Kyze’s ‘“Color Of Skin.” Joe
Smooth produced.

Quad was visited by Sussman for
remix sessions on the Pet Shop
Boys’ “So Hard.”

Gail King was in Electric Lady’s
Studio B to remix “Play That Funky
Music” by Vanilla Ice. Sussman
engineered, with Adam Yellin as-
sisting.

Professor X and the Scratch Me
production crew were in LLN.S. Re-
cording to work on mixes for the al-
bum “The Sleeper Has Awakened”
(Island). Mike Ffrench and Dan
Sheehan engineered. Tony Moran
was in cutting vocals for his album
“Allegiance To A Drum,” slated for
release in January on RCA. Shee-
han engineered. Bobby Konders
worked on mixes of Maxi Priest’s
“A Little Bit Longer” for Charisma
with Sheehan at the controls.

Stone City Recording had ON-
XYZ in with producer/band leader
Khalid A. Shakoor working on over-
dubs and remixes. Tracks include
“True Love” and feature backup vo-
cals by Annicia Banks, who sings

backup for Judy Mowatt. Jazzy Jay
was at the board.

Producer Wingate worked on addi-
tional production and remixes on an
upcoming single by Hollywood Rec-
ords act the Party at 39th Street.
Tony Smalios engineered the single,
“Adult Decision.”

LOS ANGELES

SKIP SAYLOR RECORDING has
installed an 80-frame Solid State
Logic 4080 G-Series console. The
new mix room’s board is fully loaded
with 80 I/0 modules, G-Series com-
puter, E-Series and G-Series equaliz-
ers, and Total Recall and the Real
World Cue Matrix System. Rappers
Rodney O and Joe Cooley were in re-
cording their second Atlantic album
with engineer Joe Shay.

Singer Kerrie Anderson was in
Valley Center Studios working on a
solo project for Impact Records
(MCA). Randy Nicklaus (Vixen)
produced, with Dennis MacKay (Ju-
das Priest, Jeff Beck) at the board.
Wade Norton and Tom Twiss assist-
ed. A&M act Bilal Bashir was in cut-
ting tracks for an upcoming album
with Norton engineering, assisted by
Twiss. Drummer Mark Williams and
brother Joe Williams (Toto) co-
wrote and mixed several songs for an
upcoming project. Tom Fletcher
(Toto, Air Supply) engineered; Nor-
ton assisted.

MicroPlant had Mariah Carey
and Walter Afanasieff in working on
material for her second album. Steve
Deutsch completed tracks on the de-

but project by the Del Rubio triplets.

Janet & Judy, known for their chil-
dren’s records, completed mixes on a
new project at Ignited Productions.
Steve Trytten produced, with Paul
Klingberg at the board. Jeff Welch
assisted.

Just Perfect mixed a new album
for Priority Records at Elumba.
Howie Hersch produced, with Rick
Caughron at the board. Squeak
Stone assisted. Producers Art Zamo-
ra and Mike Carpenter tracked and
mixed Dimetrius Harvey’s Motown
debut. Caughron engineered; Stone
assisted.

At Sound City Studio, Risque
tracked two new songs with producer
Jani Lane of Warrant. David Eaton
engineered. Lane completed mixes at
the Enterprise with Eaton at the
board. Jack Dubowsky assisted.

The Rock House had Larry Rob-
inson in remixing Groove B. Chill
tracks for A&M. Paul Arnold was at
the controls, with Alex Johnson as-
sisting.

At the Village Recorder, South
Gang tracked and overdubbed cuts
for Charisma Records with producer
Howard Benson. Bill Jackson and
Charlie Brocco manned the controls,
assisted by Marty Brumbach. Rosie
Vela overdubbed for A&M with pro-
ducer Gary Katz. Wayne Yurgilen
was at the board; Tom Winslow as-
sisted.

Columbia act Suicidal Tendencies
worked on a 24-track mix at Scream
Studios with engineer Simon Han-
hart for the group’s upcoming video,

(Continued on next page)
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BASF BUYS AGFA’S PRO AUDIO, VIDEG OPERATIONS

(Continued from preceding page)

cause the two companies were com-
petitors in the pro duplication market
there will not be much cannibaliza-
tion of market share once they are
united.

“We’ll have a bigger sales force
and staff in audio, which we didn’t
have, and the studio business is new
for us,” notes O’Kelly. “In video,
we’'d been limited by capacity, and
that was the reason for buying the
Agfa plant. They’d concentrated on
the high end, but also on thin film
base and TMD [Thermal Magnetic
Duplication] tape, and that was an-
other place where our thinking was
similar.”

In the first quarter of next year,
BASF plans to introduce products
that address some of the new de-

mands being placed on tape by ad-
vances in duplication technologies.

“We’ll have new tape for the digital
faudio] bins that are becoming more
popular,” says O'Kelly. “With analog
bins, the limitation is in how much
tape could be run through the bins,
the limitation was the hardware.
With the new digital bins, the limita-
tion is in the tape and the slaves, and
we're developing new tapes that ad-
dress that.”

New videotape for Otari’s TMD
high-speed duplication system is also
under development. Both products
are in the final test phase, notes
O’Kelly. “These are big advances,
something no one’s done before,” he
says.

Shep Pettibone Sounds Off Ahout QSound

Madonna Remixer Says Process Has Some Limitations

NEW YORK—What is the size of
two refrigerators, is interfaced via
computer, and costs millions per sys-
tem to manufacture? It's QSound,
Archer Communications’ 3D sound
process used on Madonna's greatest-
hits compilation, “The Immaculate
Collection,” released Nov. 13 (Bill-
board, Nov. 24).

The process is being embraced by
several other artists, including Sting
and Janet Jackson, and a handful of
producers and engineers, among
them Bob Clearmountain and Bob
Ezrin (Billboard, Nov. 17).

According to Shep Pettibone, who
remixed the Madonna album,
QSound is used in the control room as

a piece of outboard gear applied, as
desired, to a particular instrument or
vocal track. On the Madonna project,
QSound provided its own computer
operator to work the system.

“It doesn’t work on every instru-
ment,” says Pettibone, noting that
the process is best applied to low/
midrange frequencies. It essentially
places the instrument out of phase
with the rest of recording, giving the
sense that it is in its own position out-
side of the stereo mix.

“It gives a three-dimensional
sound if you sit directly in front of
your speakers with the speakers
slightly angled toward you,” he
points out. “If you're not sitting in

AUDIO TRACK

(Continued from preceding page)

“War Inside My Head.” Atlantic’s
Eleventh Dream Day mixed with en-
gineer Paul McKenna for an upcom-
ing album. BMG act Altitude cut vo-
cals and mixed two songs for its up-
coming debut. Bruce Sterling
produced, with Paul Arnold at the
board. Craig Doubet assisted on all
projects.

Dave Grusin’s new soundtrack al-
bum, “Havana,” was prepared for
CD by Robert Vosgien at CMS Digi-
tal with Grusin and Don Murray. Ac-
tive Ingredient’s new project was
digitally mastered by Vosgien.

Sa-Fire cut vocal overdubs at Sun-
set Sound Factory with producer
Tom Keane and engineer Carmen
Rizzo. Mike Piersante assisted. Don
Randi and the Quest worked on
tracks with engineer David Knight.
Piersante assisted and Randi pro-
duced.

Angela Bofill was in Fox Run
Studios mixing two new tracks with
Tena Clark producing. Jeff Balding
engineered, assisted by Tim Ander-
sen. Lunna tracked and mixed her
new album with producer Cuco
Pena. Benny Faccone ran the board,
assisted by Andersen.

NASHVILLE

BRITISH SINGER Jess Owen re-
cently recorded tracks at Chelsea for
his new Comstock single. Patty
Parker produced and arranged both

self-penned numbers.

Three members of the Cascades
(John Gummoe, Lenny Green, and
Dave Wilson) reunited for sessions
at Gene Breeden Studios.

OTHER CITIES

BOBBY BROWN and Dennis Aus-
tin were in Cheshire Sound Studios,
Atlanta, working on vocal tracks
with Ralph Tresvant for the tune
“Into My Heart” (MCA). Neil Pouge
was at the SSL with Mike Alvord.
Peabo Bryson completed tracking
material for Columbia Records. Bry-
son produced with Dwight Watkins
and Dean Gant. Thom Kidd engi-
neered, assisted by Alvord.

Kenny Loggins recorded at La-
haina Sound Recording Studio, La-

haina, Maui, Hawaii, with producer

David Kershenbaum. Terry Nelson
recorded remote tracks, overdubs,
and vocals. Dancing Cat Produc-
tions’ George Winston worked on
tracks for slack key artist Keola
Beamer. Howard Johnston engi-
neered. Warner/Pioneer artist Ma-
sashi Sada returned for vocals. Engi-
neer David Russell assisted on all
projects.

Studio 4, Philadelphia, had Taj
Mabhal in working with Dr. John, Hi-
ram Bullock, Donald Robinson,
Doug Grigsby, and Andy Kravitz.
Skip Drinkwater produced, with
Phil Nicolo at the Neve 8032 in Stu-

dio A. Jim “Jiff” Hinger assisted.
Bon Jovi was in with engineer Nicolo
and producer Obie O’Brien to mix
live tracks for an upeoming video.
Motown’s Boys To Men cut addition-
al tracks for its upcoming album.
Hinger and producer Dallas Austin
worked on the project with program-
mer Rick Sheppard.

Engineers Steve Counter and Dar-
rin Harris were in Starlight Studios
working on debut albums by Mod
Squad, Gold Money, 2-Pac, Christy,
and Lena Sunday, all for the TN.T.
label. Lynn Levy and Sean McMa-
han assisted.

Engineers Phil Greene and Tom
Soares were in Normandy Sound,
Warren, R.1.,, completing mixes on
the New Kids On The Block dance
album. Maurice Starr produced, with
Dan Serafini programming. Jamie
Locke assisted. Zno White was in
finishing its album for Combat Rec-
ords, with Soares engineering.
Soares also cut tracks for Geffen’s
White Zombie with producer Jim
Thurlwell. Joe Pires assisted on all
projects.

The Bluerunners were in South-
lake Recording, Metairie, La., re-
cording and mixing tracks for their
first album on Island. Rob Fraboni
and Tripp Friedler produced with
Steve Himelfarb at the board. The
studio recently added outboard gear,
including a Roland R-880 reverb
unit, a Lexicon PCM 70 reverb, a Ro-

land SDE 3000 delay, and two Sum-
mit Audio Tube limiters.

New Memphis Music, Memphis,
had gospel rap group the Righteous
Rappers in recording its first record
for R.U. Records. William Payne
produced, with Eric Patrick at the
board.

Windmark Recording in Virginia
Beach, Va., has expanded its equip-
ment list to include Neumann U67
Vintage Microphone; Lexicon 224
XL; four input modules for the SSL
4040E console (36-input now); and an
SSL G384 stereo compressor.

Baywest Records artist Chris Mi-
chele recorded her debut single,
“Ready, Willing And Able,” at Live
Oak Studios, Berkeley, Calif. Kirk
Crumpler and RCA’s Georgio aided
in production. Mixing was handled at
San Francisco’s Different Fur Re-
cording by engineer Ron Rigler.
Matt Murman assisted.

At Musiplex in Atlanta, drivin’n-
’cryin produced and mixed “Brute
Force” for Island Records. George
Pappas engineered, assisted by Dale
Abbott. Aurvil Gilchrist tracked and
mixed “Love Step” and “Love Thing”
with the group MF. Pappas was at
the board, assisted by Abbott.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203.

the center, it just has a wave-enhanc-
ing effect on the sound; it makes it
more prominent.”

One of the system’s two units con-
tains the computer and computer pro-
cessing equipment; the other holds
six digital-to-analog converters. Pro-
cessing is done in the digital domain.

“Some people like to use it as a
first step in the mix. I found that I
liked it better using it as a last step,
getting a good stereo mix first with
everything feeling right, and then
putting it on things I wanted to hear
out of stereo range,” he says.

Calling the Madonna project a “lab
test” for QSound, Pettibone notes
that there is room for improvement.
“We gave them a lot of information
as to what we thought it could and
should do.”

He is uncertain whether he will use
the system again or recommend it to
artists. ““I think if you use it too
much, it makes a record gimmicky
and takes away from the actual sub-
stance of what the song is about.”

Pettibone, whose remix/postpro-
duction credits include work for Pau-
la Abdul, the B-52’s, Betty Boo, Blon-
die, David Bowie, Mariah Carey, and
Phil Collins, is skeptical about the at-
tention sound-manipulation tools
have been receiving generally.

“Songs are getting less and less
original, or it seems that way, and I
think it’s become how much of a gim-
mick or effect someone can do to a
song to make it stand out from the
rest of the pack. I just hope that peo-
ple get back to writing songs so that
you'll want to go back in 10 years and
hear that oldie from 1990.”

SUSAN NUNZIATA

FOR THE RECORD

The Mariah Carey single “Love
Takes Time,"” which appears on
the Studio Action Chart in the
Nov. 17 and 24 issues, was re-
corded at Hit Factory and The
Plant, and mixed at The Plant.
Otari MTR-100 and Studer A-800
multitrack recorders were used,
along with an Otari MTR-12 two-
track machine. Sony does not
manufacture an APR-100 multi-
track recorder.

R 48 DIGI

By e e e

- Dragag . THE 3 For More fnfarmatmn- .
4 The Digital Supermachine. DECISIVE Nashville 615/254-5651
Great Snund Ha[f The Tape Cost. - COMPETITIVE New York 212/255-4462 k
16 More Tracks. OMPETITIVE Los Angeles 818/780-4234
In Limited Supply: 4 EDGE Tﬂrﬂnta 416?’ 423-2831
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PRODUCTION CREDITS FOR BILLBOARD'’S NO. 1 SINGLES (WEEK ENDING NOVEMBER 24,1990)

CATEGORY HOT 109 ] R&B COUNTRY RAP ADULT CONTEMP.
TITLE LOVE TAKES MISS- | COME NEXT KNOCKIN’ BOOTS | FROM A
Artist/ TIME UNDERSTANDING | MONDAY Candyman/ DISTANCE
Producer Mariah Carey/ Al B. Surel/ K.T. Oslin/ Johnny Bette Midier/
(Label) W Afanasieff DJ Eddie F; | J.Scaife; J;Candyman A.Mardin
(Columbia) Nevelle | J.Catton (Epic) (Atlantic)
(Warner Bros.) | (RCA)
RECORDING THE PLANT/ HIT FACTORY MUSIC MILL AUDIO ELECTRIC LADY
STUDIO(S) HIT FACTORY Mick Guzauski; Pete Greene; ACHIEVEMENTS Jack Joseph Puig
Engineer(s) Dana Jon Roe Shamir; Michael McCarthy; Donovan Sound
Chapoelle; Michael Gilbert; Joe Scaife;
Manny Mark Harder Jim Cotton
Lacarrubba;
Paul Logus l
RECORDING SSL 4000-G Series | SSL 40E]0-G I Trident TSM Trident Series 70 Focusrite
CONSOLE(S) | Series/
| Neve VR
MULTITRACK | Otari MTR-100/ Sony 3348 Mitsubishi X-850 Sony MCI JH-24 Studer A-800
RECORDER(S) | Studer A-80C
(Noise
Reduction)
MASTER TAPE | 3M/Ampex 456 Ampex 467 Ampex 467 Ampex 456 Ampex 456
MIXDOWN THE PLANT HIT FACTORY MUSIC MILL AUDIO STUDIO &5
STUDIO(S) Dana Jon Mick Guzauski Pete Greene; ACHIEVEMENTS Jack Joseph Puig
Engineer(s) Chappelle; Michael McCarthy; | Donovan Sound
Manny Joe Scaife;
I Lacarrubba Jim Cotton
CONSOLE(S) ' SSL 4000-G Series | SSL 4000-G Trident TSM Trident Series 70 Neve 8123
Series/
Neve VR
MULTITRACK/ | Otari MTR-100/ Sony 3348/ Mitsubishi X-850/ V Sony MCI JH-24/ Studer A-800/
2-TRACK Otari MTR-12 Mitsubishi X-86 Sony 1630 Sony MCI JH-110 Ampex ATR 102
RECORDER(S) (Dolby SR}
(Noise
Reduction)
MASTER TAPE | 3M Ampex 467 Ampex 467 Ampex 456 | Ampex 436
MASTERING MASTERDISK HIT FACTORY MASTERFONICS BERNIE MASTERING LAB
HOUSE Bob Ludwig DMS Hank Williams GRUNDMAN ' Doug Sax
(ALBUM) Herb Powers Jr. Brian Gardner
Engineer (Single) I
PRIMARY CD | CBS NC WEA CBS | wea
REPLICATOR Manufacturing Manufacturing Manufacturing | Manufacturing
(ALBUM) ’
PRIMARY TAPE | CBS Sonopress WEA CBS | wea
DUPLICATOR Manufacturing Manufacturing Manufacturing Manufacturing
|(ALBUM) il L

® 1990, Billboard/BPY Communications, Inc. Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Acull
Contemporary & Dance appear in rotation.

Ampex Recordirg Media Corporation

MORE STUDIOS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER

AMPEX

A MASTER OF ENGINEERING

401 Broadumy, M.S. 22-02 B3 -

Redwood City, California 94063 -

(415) 367-3809

UCcLA
EXTENSION

Entertainment Studies

Learn From Top

Professionals in

the Music Industry

Whether you are interested in one course or an entire
curriculum, UCLA Extension provides the highest level
of instruction and course content to help you achieve

your career and personal goals.

Our courses are continually updated and expanded to
keep pace with current trends and events as well as
the latest in music technology. And you’ll have access

to recognized leaders at the forefront of their fields,

chosen for both their professional accomplishments

and their ability to communicate.

The following are just some of the courses we offer

this winter:

e Breaking Into the Music Industry: A Practical

Workshop in Career Advancement, Kent Klavens,
music industry attorney; member, Board of Governors,

Los Angeles Chapter of the National Academy of
Recording Arts and Sciences

® Publishing Hit Songs: An Introduction to
Creative Music Publishing, Linda Komorsky,
EG Music, Inc.

¢ Inside A&R: The Heartbeat of the Record

Company, Ritch Esra, formerly with Arista Records’

A&R Department
® The Marriage of Radio and Records: Making

Today’s Hits, Mike Schaefer, News Editor, Radio &

Records

® Negotiating Agreements in the Music Industry,
Jill Berliner, music lawyer, Mitchell, Silberberg and

Knupp

e Legal and Practical Aspects of the Recording and

Publishing Industries, Richard Schulenberg,
music industry attorney; President, Veridian

Productions

Songs

® Rewriting Your Song and Shopping It to Top
Producers and Publishers, Barry Kaye, songwriter,
producer, and performer; Arlene Matza, songwriter,
A&R consultant, publisher, music supervisor

© On the Cutting Edge of the Contemporary Music
Scene: Succeeding as a Musician in Los Angeles,
Kenny Kerner, Senior Editor, Music Connection

® The Stardom Strategy: The Art of Career
Management in the Entertainment Field, Ken
Kragen, personal manager, currently managing Kenny
Rogers, Travis Tritt, and Burt Reynolds

e Writing Music for Hit Songs |, Jai Josefs,
songwriter/producer; author of Writing Music for Hit

For more information about these and other courses in
recording engineering, electronic music, film scoring,
and music history and theory call (213) 825-9064.
Outside Southern California, call (800) 388-UCLA. Or
fax us at (213) 206-7382

HL A72

Winter Quarter Begins January 5.
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Top Gospel Albums.

=
. % Compiled from a national sampie of retail store
2128 and ono-stop sales reports.
2 1y |0
2 | 5| g |ARTIST TITLE
£ | ~ | £ | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO. 1 & x
1 19 | WALTER HAWKINS  mavaco 6007 7 weeks at No. 1 LOVE ALIVE IV

REV. JAMES MOORE
MALACO 6006 “LIVE" WITH THE MISSISSIPPI MASS CHOIR

REV. J.CLEVELAND/SOUTHERN CALIFORNIA COMMUNITY CHOIR

3|7 SAVOY 7G99/MALACO HAVING CHURCH
5 | 9 | TRAMAINE HAWKINS  sparRROW 1246 LIVE
8 | 7 | BEAU WILLIAMS  LiGHT 72031/SPECTRA HIGHER

DARYL COLEY

SPARROW 1234 HE'S RIGHT ON TIME: LIVE FROM LOS ANGELES

THE WINANS  WARNER ALLIANCE 4100/SPARROW RETURN

COMMISSIONED  BensON 2553 STATE OF MIND

W |~ (| W & W | N
«w
w

FLORIDA MASS CHOIR  maLACO 6005 HIGHER HOPE

B GOSPEL

| PAte

SIRIT

by Lisa Collins

WALTER HAWKINS—ON TOP AGAIN: Walter
Hawkins’ latest release, “Love Alive IV,” may not be his
personal favorite of the Love Alive collection of choir
albums, but its popularity with other gospel-music lov-
ers has propelled it to the top of the gospel albums chart
for the past seven weeks. And that dominance comes af-
ter a lengthy absence from any recording work by Haw-
kins—an absence he believes actually helps account for
its current success.

Jubilaires, and the Rev. F.C. Barnes & Co.

Best performance by a group or duo, contemporary—
the Richard Smallwood Singers, the Winans, Commis-
sioned, and Bobby Jones & the New Life Singers.

Best solo performance by a female, traditional—
Dorothy Norwood, Shirley Caesar, Wanda Nero But-
ler, and Albertina Walker.

Best solo performance by a female, contemporary—
Lexi, Del.eon Richards, Helen Baylor, and Vernessa
Mitchell,

Best solo performance by a male, traditional—Jessy
Dixon, John P. Kee, Douglas Miller, and the Rev.

Walter Hawkins is back on top
with his latest ‘Love Alive’ effort

James Cleveland.

PARADISE 27004 HELP SOMEBODY (MY LIVIN' SHOULD NOT BE IN VAIN)

=
z
_g
v

EDWIN HAWKINS
LECTION 847 128/PoLYGRaM_MUSIC & ARTS SEMINAR CHICAGO MASS CHOIR

w
—
r 4
z
v

THE CHRISTIANAIRES

MUSCLE SHOALS 8009/MALACO ANOTHER STEP FORWARD...

w
N
~
w
w
o

NICHOLAS  COMMAND 80606/WORD MORE THAN MUSIC

o
]
o

CLC YOUTH CHOIR  COMMAND 5513/WORD ANCHOR TO THE ROCK

34 |RE-ENTRY| TRAMAINE HAWKINS  sparrow 1173 THE JOY THAT FLOODS MY SOUL
35 | 25 | 20 | REV. R.L. WHITE & REV. D. VAILS/MT. EPHRAIM BAPTIST CHOIR

FAITH 1710 JESUS PAID IT ALL
36 | 35| 3 | PASTOR DONALD ALFORD & THE PROGRESSIVE RADIO CHOIR

SPARROW 1251 REAK FORTH INTO PRAISE
37 | 27 | 42 | GEORGIA MASS CHOIR

SAVOY 7098/MALACO HOLD ON, HELP IS ON THE WAY
38 [ 38| 6 | THE BROOKLYN TABERNACLE CHOIR  worD 8441 LIVE AGAIN
39 |NEWp | DONALD MALLOY  ATLANTA INTERNATIONAL 10159 THERE IS NO LIMIT
40 | 36 THE SWANEE QUINTET  ATLANTA INTERNATIONAL 10154 DYING BED

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA)
certification for sales of 500.000 units. 4 RIAA certification for sales of 1 million units with each
additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1990, Billboard/BPI Communications, Inc.

THE BEST OF GOSPEL MUSIC!

Shicene

S0 MUCH TO CELEBRATE

RECORDS

wann

CALL NEW SOUND GOSPEL 1(312) 261-1115

© 1990 A&M Records. InC. AR Rights Reserved.

LONGFORM MUSIC VIDEO

(Continued from page 53)

dise, which is the first time the vi-
sual and audio media will compete
on equal footing. ““You'll have the
same music at the same quality on
both formats,” he said.

As a director and music fan, Yu-
kich is eager to see the superior la-
serdisc format break into the
American marketplace. He com-
plained that the industry is drag-
ging its feet, overpricing the
equipment and purposely limiting
the amount of laserdisc product it
releases.

“If the manufacturers would
bring down the price of the hard-
ware, they'd make up for their loss
in sales of software,” he claimed.

But, CMV’s Peisinger contended
that current laserdisc sales are not
significant enough for his label to
take the plunge further into laser-
disc just yet. He said it is too early
to expect consumers, who have
only recently invested in CD and
VCR hardware, to make yet anoth-
er equipment change.

Scorpions share their
‘Crazy World’ with
retail on promo tour
... See page 28

10 [ 11| 9 | TAKE 6  WARNER ALLIANCE 4102/SPARROW SO MUCH 2 SAY “People were kind of waiting to see what we were go- Best solo performance by a male, contemporary— |
ing to do,” Hawkins says. “Of course, the popularity of Ben Tankard, Edwin Hawkins, Richard Smallwood.,
11 | 10|29 | MILTON BRUNSON _resorce o111/wom g T the first three helped—and then, hopefully, included in  and Rickey Grundy. |
12 12 ]m 505:}3%?90“5';551 7N8'CKS/ST- JAMES BAPTIST cngfg%ggl?'{*% NIGHT that would be the fact that the music speaks for itself.” Best music video—Walter Hawkins, the Winans,
Hawkins believes that the album’s message is univer- ~ Witness, and the Rickey Grundy Chorale.
13 | 14 | 31 | HELEN BAYLOR  worp o112 HIGHLY RECOMMENDED sal. Best new artist—Keith Staten, the Cathedral Of
14 | 16 | 29 | WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO “The songs are inspirationally oriented,” he says. Faith Choir, the Rickey Grundy Chorale, and Helen
i[ati00) THIS IS THE DAY “They’re a message of encouragement to people who  Baylor.
15 | 13 | 57 | L.A. MASS CHOIR  LiGHT 72028/SPECTRA CAN'T HOLD BACK are definitely trying to walk the straight and narrow, Album of the year, traditional—“Wait On Him” (John
for them to hang in there—because it will pay off." P. Kee & the New Life Choir), “I Remember Mama”
16 [17| 9 | JOHN P. KEE Tyscor 401311/sPeCTRr JUST ME THIS TIME It has already paid off for Hawkins, as witnessed by  (Shirley Caesar), “Can’t Hold Back” (Los Angeles Mass
HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 1 iti i i L i 22
17 |18 15 CWrET AN 125 LORD WE PRAISE YOU ;l;fvzvgmgzgilgsg critical and commercial success of the g::::g, and “Hold Back The Night” (the Rev. Charles
18 |20 |25 SGS;PEBOI/JMI:LSAICCOWORKSHOP oF AMERICA/REVL&%T&SNE\IZV%ERILE':RS “If T can say this without sounding vain,” he adds, Album of the year, contemporary—“Love Alive IV”
“I'm probably most proud of my consistency in terms of  (Walter Hawkins & Love Center) “Open Our Eyes”
WANDA 0 BUTLER NEW N . . 5 . 3 . 2 s g
19 |15)3 ~ FCNBE: SEC SE::T 907/SOUNDNO; Gosper NE :O:NEEOUL being able to pull my audience in whatever direction 'm  (Milton Brunson & the Thompson Community Choir),
V. F.C. BARN 0. Wi DEBRA A GERALD A = i o “He' ” i 3 € |
20 | 19|37 AT AT TTERNATION L 0L ae CAN'T YOU SEE . .. going musically. He s Worthy (Cathe(’i’ral Of Faith Choir), and “The
s Rickey Grundy Chorale” (Rickey Grundy).
21 | 21|73 | MISSISSIPPI MASS CHOIR  maiaco6003  MISSISSIPPI MASS CHOIR TELLAR PERFORMANCE: The sixth annual Stellar Choir of the year—the Florida Mass Choir, the
22 |28 | 11 | LUTHER BARNES & THE SUNSET JUBILAIRES . Gospel Music Awards, to be held Dec. 21 at the historic  GMWA Mass Choir, the Rev. James Cleveland & the
AICAHTAINTERHETIONAERIONS 7 STILL HOLDIN' ON Apollo Theater in New York, is uppermost in the minds ~ Southern California Community Choir, and the New
23 | 22| 53 | SHIRLEY CAESAR  wORD 8447 | REMEMBER MAMA of gospel fans, artists, and labels these days. The Life Community Choir, featuring John. P. Kee.
awards, hosted this year by Marilyn McCoo and Clif- Song of the year—“Thank You” (Walter Hawkins),
Ol e ol R T MAKE ME OVER ton Davis, are designed to mark outstanding achieve-  “It Will Be Alright” (John P. Kee & the New Life Com-
25 |NEWp | MIGHTY CLOUDS OF JOY  woRp 9202 PRAY FOR ME ment in gospel music over the past year. munity Choir), “He’s Worthy” (the Cathedral Of Faith
2 | 26 | 9 | MICHEL WHITE/WESTCHESTER MASS CHOIR A partial list of nominations follows: » Choir), and “That’s When You Blessed Me” (the Los An-
SAVOY 14800/MALACO JESUS IS THE BEST THING THAT EVER. .. ¢ Best performance by a group or duo, traditional—  geles Mass Choir).
27 | 24 | 17 | DOROTHY NORWOOD | Am 4002 A WONDERFUL DAY Willie Neal Johnson & the Gospel Keynotes, Willie This year’s awards ceremony will be telecast national-
Banks & the Messengers, Luther Barnes & the Sunset  ly in January.
28 |NEWP | ARVIS STRICKLING-JONES  LiGHT 720452/5PeCTRA FROM THE INSIDE OQUT
29 |3l 3 TRISTATE CHOIR/EDWIN HAWKINS MUSIC & ARTS SEMINAR

VIDEO PRODUCERS DISCUSS ‘NEW PROFESSIONALISM'

(Continued from page 53)

from a job if it's going to be a cattle
call.”

MCA’s VP of video services, Su-
san Silverman, countered that bid-
ding is required on only half of
MCA'’s projects. “I’d say that 45% of
the time, a project comes to us with
a director’s name attached, some-
one the artist already knows he
wants to use. If it’s a good mar-
riage, that’s fine, but we don’t just
do it because they come in with the
name on it.”

Although directors and producers
expressed their fears that labels play
it too safe when it comes to making
videos, Silverman said, “If 70% of
what VH-1 plays is [recurrent] vid-
eos, that doesn’t leave much room for
many artists. So the approach a lot of
labels are taking is to put it on radio
and see how it does. That then often
leaves you scrambling to make the
clip. When you have to deliver some-
thing in two weeks, you're going to
go with something safer.”

Directors and producers then la-
mented what they felt was too con-
servative a policy by MTV in terms of
programming, prompting members
of the audience to speak up. “Y’all
have become slaves to MTV,” said
Ralph McDaniels, head of Classic
Concepts and producer of New York-
based “Video Music Box.” CVC Re-

port’s Beth Kurto talked about the
more than 100 local and regional
shows that highlight all different
kinds of music. “That’s great if you
have a satellite dish, but you still
need to reach the audience on a na-
tional front,” said Antony Payne, ex-
ecutive producer at A&R Group.

“Local shows are really limited
programming; MTV and VH-1 are 24
hours a day,” Silverman said. “But
I'm not discounting the local shows;
that’s why we spend money on inde-
pendent promotion.”

“There does seem to be a paranoia
by labels about if a clip is going to get
onto VH-1 or MTV, but we should ex-
plore how these other outlets can be
utilized,” agreed director Julien Tem-
ple, Nitrate Films. ‘Then we wouldn’t
be at the whim of a very few people
with bad taste.”

ACTIONANART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff
Serrette at (800) 223-7524.
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] -
T [ — Top Contemporary Christian.
= g ! ™
- — P s - T
W ; y g Compiled from a national sampie of retail store
= | 9 5 and one-stop sales reports.
w < z
z v | ©
, ords is releasing a soundtrack of original music from £ H £ | fA':ETL'EI‘UMBER,‘D,STR‘BUT,NG an o
the series, “McGee And Me The Hits.” The music for | et NO. 1 &
A n “Take Me Out Of The Ballgame” includes a new song | | . * & NO. =
| v Sy from Amy Grant and Michael W. Smith. L | 1|5 e wars 3 weeks at No. ¢ GO WEST YOUNG MAN
_ b o Also worth a look is the first longform video from
by Bob Dard GLAD, “The Video Project,” which includes both instru- 2 | 2| 5 | SANDI PATTI  worD 9205* ANOTHER TIME A—N_OTHER PLACE
Yy Doo Laraen mental and a cappella selections from the group’s sto- 3 | 4|7 | TAKE6 warner auance a102+/sparrow SO MUCH 2 SAY
ried career. The Benson artists are among contempo- — -
VIDEO—SYNCRACY: If you're looking for the videoclip  rary Christian music’s most powerful performers live. | & | 3| 19/ PETRAT womarsic - BEYOND BELIEF
of the year, look no further than “There’s Something The latest project from award-winning pianist/ar- § | 6|5 | D.C.TALK FOREFRONT 2682¢/BENSON NU THANG
About That Name” from Eddie DeGarmo’s ForeFront ranger Dino also veers out of the realm of rausic. — —~ —
release, “Phase I1.” It features the unbeatable tric of Thomas Nelson Publishers has just released his autobi- || & |v5)) 55 | CARMAN _eensonzsas: REVIVAL IN THE LAND
DeGarmo, Russ Taff, and plark Farner (formerly of ography, “Dino, Beyond The Glitz And Glamour.” Co- 7 | 8 |17 | TWILA PARIS  STARSONG B155¢/SPARROW CRY FOR THE DESERT
Grand Funk) on Bill Gaither’s classic, 20-year-old  authored by Cecil Murphey, the book details everything h—
Erail&)"e Sf:ing-T (}zaimer makes t; Fimso étr\}I])pearanqe ?Il the | & j0 |55 e o0 won ANONYMOUS CONFESSIONS OF A LUNATIC FRIEND
eyboards. The bluesy guitanst, by the way, 1s Larry H ’ R R S i R o
Howard, probably the finest Memphis soul guitarist Eddle DeGarmo S VldeOCIIp _9 21 Be P WAYNEIWATSON ienpfsioe = = s
around. H H H 10 |12 [133| CARMAN  Benson 2463 RADICALLY SAVED
Besides the performances, what makes “There’s IS rea“y somethlng speCIaI 1 T STS ) OUR CHRISTMAS i
Something About That Name” sc special is the gor- L 13| 5 | VARIOUS ARTISTS REUNION 9193°/WORD <
geous, slow-motion, black-and-white photography of from Dino’s stint in Vietnam to his best-selling instru- ‘ 12 | 11| 25 | THE WINANS  WARNER ALLIANCE 26161%/SPARROW RETURN J
Deaton Flanigen Productions. Believe me, it rivals mental albums for Benson. N — 'T b B
anything from Don Henley or Steve Winwood in recent Dino, by the way, recently signed an agreement with 13 | 8/ |51 | STEVEN CURTIS CHAPMAN _ searrow 1369 ORI |
years. the Baldwin piano company to represent a line of “Dino” 14 | 15 [223| AMY GRANT A mYRRH 3900%/WORD THE COLLECTION
But the amazing thing about the video is that it was  white pianos, all featuring his personal logo and built to =
added by both Country Music Television and CBN’s  his exact specifications. The new “Dino” piaros will be 15 | 18| 17 | VARIOUS ARTISTS  maranaTHA muSIC 8702+/6ENsON  TIME WELL SPENT
“700 Club” the same week! Go figure. fegtured on the Trinity Broadcasting Network's “The 16 | 16 | 19 | MYLON & BROKEN HEART  STARSONG 8145%/SPARROW CRANK IT UP
Also from the video front: Mylon LeFevre’s classy, Dino Show” and on his upcoming tour with the 1991 Ice
swirling remake of “Shower The People” was added by =~ Capades. 17 |17 |115| MICHAEL W. SMITH _ reunion 8412°/wORD 12 (EYE) |
VH-1. Also on the endorsement front, musical equipment 18 | 14|21 | 4 HIM  Benson 2624+ 4 HIM
manufacturer KORG USA has entered an endorsement
MORE VIDEO: “McGee And Me!,” Tyndale House agreement with Michael W. Smith. The company and 19 |20 | 13 | COMMISSIONED _eenson 2653 STATE OF MIND
Publishing’s live-action/animation video series for chil-  the Reunion singer/pianist/songwriter will ke working 20 |NEWD | STEVE GREEN  searrow 1245+ HIDE EM' IN YOUR HEART
dren, continues to sell at the rate of 21,000 units per together on a series of preduct advertisements and pro- T
week. The latest episode, “Take Me Out Of The Ball- motional materials in the days ahead. Smith, of course, | | 21 |19 |17 | STEVE CAMP  searrow 123" DOING MY BEST
game,” features the usual gang, plus a cameo from Los  is a mainstay of Reunion’s new distribution agreement 22 |NEWp | VARIOUS ARTISTS  woro 6567 COMMAND PERFORMANCE
Angeles Dodgers great Orel Hershiser. Reunion Rec-  with Geffen Records
23 | 24 | 63 | MICHAEL CARD  sparrOw 1179° SLEEP SOUND IN JESUS
= 24 | 22| 55| PETRA  Davsering 1578=/worp  PETRA PRAISE: THE ROCK CRIES OUT
25 [ 291 5 | TRAMAINE HAWKINS  sparrOw 1246° LIVE
e 5 26 | 25| 3 | ACAPPELLA  woRrD 9205* RESCUE
America's most cherished JERREEEEEs
: 3 ¥ 28 |NEWP | MICHAEL CARD  spaRROW 1223° THE WAY OF WISDOM |
20 |NEWD | MIKE WARNKE
u eoo WARNKE MINISTRIES 6580%/SPRING ARBOR __ CHRISTIAN PERSPECTIVE. .
p 30 |21 I 7 | KEN TAMPLIN  FRONTLINE $233%/BENSON AN AXE TO GRIND |
' 31 |NEWp | JOHN MICHAEL TALBOT ‘
SPARROW 1241* 3
pL THE BIRTH OF JESUS: A CELEBRATION OF CHRISTMAS |
/ 32 |RE-ENTRY| VARIOUS ARTISTS  Brentwoop 5142+ SMOKEY MOUNTAIN HYMNS i
RICH MULLINS
h@ﬂd@] 6 ; Oung MESSIAH l 33 ReENTRY REUNION 6527*/WORD WIND'S OF HEAVEN, STUFF OF EARTH |
El 38 | 3 | SACRED WARRIOR  INTENSE 9209*/BENSON WICKED GENERATION
35 | 26 | 51 | SANDI PATTI  worD 8456 THE FINEST MOMENTS
CASSE’I’I’E, CD TO[:R FEATURES 36 (35| 3 | TIM MINER  FRONTLINE 9083°/BENSON o TRUE STORL_
AND VIDEO SANDI PATTI 37 34|43 | DAVID MEECE  starsonc 8137+/sparrow LEARNING TO TRUST
N MARANATHA KIDS ]
AVAILABLE ON S RUSS TAFF 38 |30 [ 11| Ll Ranamha music 8150+ BENSON ___KIDS' PRAISE! ALBUM/EXPLOSION. . .
A&M/WORD ﬁgﬁg{:}g SHEILA WALSH 39 | 27| 19 | PHIL KEAGGY  woRD 6988° FIND ME IN THESE FIELDS
RECOR])S PH(iL KE?]GGY ' 40 [ 23| 7 | DINO  ZONDERVAN 2678/BENSON ALL CREATION SINGS
h : and much morc.

C> Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units
l with each additional miliion indicated by a numberal following the symbol. All albums available
on cassette and CD. *Asterisk indicates vinyl unavailable. © 1990, Biltboard/BPI
Communications, Inc.
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Readers Are Always On The Move

HANDEL'S TOUR DATES

NOVEMBER 29 & 30
DECEMBER 1
6
7
8
13
14
15

Anaheim Convention Center  Anaheim, CA
Tacoma Dome  Tacoma, WA '
U.D. Arena  Dayton, OH

Charlotte Coliscum  Charlotte, NC
Patriot Center  Fairfax, WA

Carpenter's Home Church  Lakeland, FL

Properties in North America, Europe and the
- Caribbean are selling in Billboard's

The Palace  Auburn Hills, Ml | [REALESTATE TOTHE SRS

St. Paul Civic Center  St. Paul, MN | classified section

Call Chic Walker 1-800-950-1018 212-536-5284]
L fax 212-536-5351

(sold out)

wanno
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Billboard

Classified Action Mart

|

I

|

| To order an ad...check the type of ad you want...
| (J Reguiar Classified: $3.25 per word. Minimum order $64.00.
I

|

l

l

[ Display Classified: 1 in./1x $102.00 -
12x $88.00 per - 1 in./26x $85 per =
UJReverse Ad $10.00 additional charge

[ Box number/address $6.50 for handling. Only reguiar mail

forwarded - tapes not acceptable.
[J Position Wanted - $50.00 per inch
NEW! Broadcast/Media Rates!
l 0O1in./1x $70.00 - 1 in./4x $65.00 per
01 in./12x $60.00 per -
|01 in./52x $52.00 per

1in./4x $95 perin./
1in./52x $69.00 per.

1in./26x $56.00 per

fied Department.

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi-

15% agency commission applicable only on ads of 2" or
more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toli free-800/223-7524

AR AR A e T e T S T L 2

**REAL ESTATE TO THE STARS**

For advertising information call Larry Rosania
1(800) 950-1018 - In NY (212) 536-5084

FAX YOUR AD TODAY! (212)/536-5351

Get satisfied through classified!

Forsate— Wrorsae  JTaun

Retail Shrinkwrap System
ONLY $279.95 complete!

Stop wasting valuable return privieges and los-
ing sales on unwrhfped merchandise. The
SHRINKMASTER™ wraps LP's CD’s
Tapes, POSTERS and more! Per-
formance Dist., 2 Oak Street, New
Brunswick,_ NJ 08901-0156 TI: 201-
545-3004 Fax:201-545-6054

Psychedelis + Heavy Metal * Punk *

* Noise * New Age .

Thrash

dog

Campus Records
Wholesale thstributor
Delezons Overstacks
878 Albany Shaker Aoad
Latham NY 12110
(518) 783-6698
(518) 783-6753 FAX
For a Unique Blend of Independent und
Major Label Closeouts und Overstocks

IMPORT

EXPORT

© %04 . S3P1Y -

€,09

. [BUISHPUL « MED - P8BBOY » DM0JIDA(T . SDuRQ .

Jaxz - Blues - RAB -

ALBUMS — CASSETTES — CD'S

At the Best Prices
Major Label overstocks and de-
letes. Send for our free 100 page
catalog.
Dealers Only
Foreign customers and fleamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

DON’T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

OUTSTANDING SELECTION

AT BARGAIN PRICES
Budget/Midline/Cutouts, Gospel.
Blues, Jazz, MORE, etc.
LP's/CASSETTES/CD's
Serving independent outlets, rack jobbers, fieamarkets
Free Catalog — Dealers only!

A.B.A. Record Dist.

175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

**USED MOVIES & NINTENDOS™"
BOUGHT AND SOLD
All quantities, Ratings
A A Specializing in Store
A Openings & Buyouts
VIDEO DISTRIBUTORS, INC.

U.S. 800-220-2200 FAX 215 638 0770

CARIBBEAN ARTS
Largest selection of Reggae merchandise Ine t-
shirt - leather African pendant rasta caps - knit-
ted rasta belts - red, gold, green shoelaces
kente hats - much more! Call or write for color
catalog.

(212) 598-9100

Nichelas Neveity Sales. inc.
864 Broadway, New York, NY 10003
DEALERS ONLY

CD’S AVAILABLE

Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

Buy direct and save! While other peopie are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, NJ 08691 0020

WATCH REPLICAS

LOWEST NATIONWIDE

I Exact weight & color 1!

" Warranty '"! 18 KT goldplated!
(404) 963-3USA

COLLECTIBLES
RECORD RECYCLISTS

Choose from over 100,000 out-of-print current
collectibies. We buy and sell more
e LP’'s ¢ 45’s e Cassettes « CD's
than anyone in the area.
Mail-order Specialists
Record Gems
546 Central Ave., Cedarhurst, NY 11516
(516) 295 GEMS 4367 « FAX (516) 295 4370

NASHVILLE PUBLISHER WANTS SONGS. Fast im-
mediate response. Pop, Country & Gospel. Jim
Reeves, 27 Music Square East, Nashville, TN.
37203-4349.

SALES REPS WANTED — New England/NY/Mid
Atlantic territories available for aggressive. experi-
enced record salespeople. Good earnings potential
plus benefits. Send resume to: Box #7877, Bill-
board Magazine, 1515 Broadway, New York, NY
10036.

Banking

LOOKING FOR A RECORD DEAL
OR RECORD PROMOTION
SEND TAPES OR CALL:

ALEX GREENE & ASSOC.
27380 GRATIOT AVE.
ROSEVILLE, MI 48066

or Call (313) 779-0207
or Fax (313) 779-2565

MERCHANDISE

ROCK
FILM STAR
CALENDARS
Imported From England
From $2.75

Phone April
Now at 1 (800) 535 8013

GOLDEN OLDIES

Orlginal out-of-print aibums and singies. All
types of music. We specialize in records
from the 50's, 60's, and 70's. Largest
selection. Write for free catalog.

HAVEMEYER PARK RECORDS

P.0 BOX 32B
OLD GREENWICH, CT. 06870
Satlsfaction guaranteed

SERVICES

FROM THE USA-AIR FREIGHT
| Transport daily. Specia! to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:
Dennis Kiainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.
Fax: 718-917-6434
Ph: 718-656-6066, TIx 425628

AUDIOPHILE
QUALITY

* CASSETTE DUPLICATION

Finest European Equipment
Studer and Lyrec HX-Pro

* DMM LP MASTERING

* LP & 7" PRESSING

* COMPACT DISCS

* GRAPHICS PACKAGES
* DIGITAL STUDIO

CD Master Tapes
Neve DTC/Sony Digital Editing

Europadisk, Ltd.
75 Varick Street, New York, NY 10013
(212) 226-4401 » FAX (212) 966-0456

I V/STERING M
I REPLICATION IS PRINTING IR
COMPLETE CD AND CASSETTE PRODUCTION

cm 17 L= iz
T e

FOR THOSE WHO HEAR THE DIFFERENCE
I GRAPHIC DESIGN ART STUDIO IIENE
N TOTAL PACKAGING ENEEENNN
I PERSONALIZED EXPERT SERVICE IR

SN 212- 333- 5950 tnnan
101 WEST 57th STREET. NEW YORK. N Y. 10019

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Plans at no cost or obligation.

1-800-433-3543
Ask for Ken Cohen

VICE PRESIDENT/MANAGER
ENTERTAINMENT DIVISION

Tokai Bank of California, a subsidiary of the worldwide Tokai Bank
Ltd., the ninth largest bank in the world, has an exciting and challeng-
ing opportunity for an experienced lender in the entertainment field.

This position requires aminimum five years recentindustry experi-
ence, athorough understanding of entertainment financing, a proven
track record of profitable business development efforts, as well as
an established network of contacts. Excellent credit and manage-
ment skills are necessary to build and maintain account relationships.

The selected candidate will enjoy a competitive salary and an ex-
cellent benefits package. Forimmediate consideration, please send

a resume with salary history to:

314 S. First Street
Alhambra, CA 91801
Attention: Professional Staffing

A\ TOKAI BANK
\\' OF CALIFORNIA

Equal Opportunity Employer M/F/H/V ¢ Principals Only Please

Billboard Directories are what you might call
Basic Tools. They are, In fact, the main
sources of vitatl information for the entire
Entertainment industry.

Billboard's annuat directories are constantly
in use, year after year, and people who rely
on them know how important they are in do-
ing business eftectively.

Order any one or ail of the directories today!!

international Talent & Touring Directory —
The source for U.S. and international talent,
booking agencies, facilities, services and prod-
ucts. Used by everyone who buys and books
talent—promotes and manages tours.

international Buyer's Guide — The World-
wide Music and Video Business-to-Business Di-
rectory. Listings include name, address, phone
number and marketing information of record
companies, music publishers, distributors, ac-
cessory manufacturers and suppliers. Also
manufacturers and wholesalers of hardware,
software and accessories for Compact Disc,
Video Disc, Video Cassettes and Video Games.

Country Music Sourcebook — Radio stations,
performing artists, booking agents, personal
managers, recording companies.and more.

international Recording Equipment and Stu-
dio Directory — Up-to-date statistics on pro-
fessional recording equipment, recording stu-
dios, recording studio equipment usage

international Directory of Manufacturing &
Packaging -— for the Record, Audio & Video
Tape Industries. Professional services and sup-
plies for record and video manutacturers, audio
and video tape manufacturers, video program
suppliers and buyers, video music producers
and production facilities.

Call: Jeff Serrette
1-800-223-7524 (Out of State)
212-536-5174 (Local)

Ask for prices ...

A A A A A A A A AAAN

DISCO & STAGE 3
LIGHTING/AUDIO *
Mirror Balls, Pin Spots, Rain Lights, %
Chasers, Portable DJ Gear, Club %
Lighting, etc. *
WHOLESALE PRICING AVAILABLE :

Farralane Enterprises, Inc. «
166 Central Ave. *
Farmingdale, N.Y. 11735 %
Fax (516) 752-8781 :

*k (516)752-9824 x w %

222222222223 D 4

SERVICES

The Professional Edge in

Cassette Duplication
Each order
custom personalized
to fit your budget

and your total needs

High speed - Realtime

" ORAN"
L 1-800-633-0455
FAIRI: Call For Free Sample

ATTENTION ARTISTRY ACTS
Viking International Records and its mass merchandising
subsidiary, The Easy Music Sales Network. is expanding
s artistry roster in the foliowing divisions: RoCk-n-roll,
Country, Black, Gospel and Bluegrass. Singer/songwri-
ers welcome! Bands, groups and single artistry submit
demo tape, promo packs, etc. to:
THE EASY MUSIC SALES NETWORK
P.O. BOX 634, DICKSON, TN 37055
ATTN: A&R DEPARTMENT
615-441-2929
'OUR CLIENTS LOVE US. YOU SHOULD KNOW US"

DISC NAKERS

MONEY SAVING PACKAGES

COMPLETE MANUFACTURING

PROFESSIONAL DESIGN DEPT.

1-800-468-9353

TDK’s NEW
SM
CASSETTES:
“IT°S ABOUT
TIME”

e Now available in 10,20,30 and 60
minute lengths.

e Superior high bias cassette for
studio and demo recordings.

e Uses top-quality SA tape pancake
for low noise and wide dynamic
range.

Ask for our new A/V catalog.

SONOCRAFT

360 West 31st Street

New York, NY 10001
TEL. (212) 760-9300
FAX (212) 564-9488

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, lowest prices, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717} 652-8000

CUSTOM AUDIO/VIDEO

CASSETTES

"PERFECT DEMO LENGTHS"

e TDK Audio/Video Cassettes

e DAT Cassettes

e« Ampex Mastering Tape

* Empty Reeis & Boxes

* Norelco & Soft Poly Boxes

* Audio/Video Albums

® Cassette Labels * Insert Cards

® Endless Cassettes

¢ C-0's * Splicing Tape

* AGFA, BASF & Magnetic Media

Audio Tape (Pancakes)
*Cetebrating our 25th year

Call today for our free catalog and price list"

@_R'ECORDING INDUSTRViUPPLIES ]
4212 - 14th AVENUE. e BROOKLYN. NY 11219
or call: 1-800-221-6578
212-516-CALL « 718-435-7322
FAX 718-853-2589 « MC/VISA ACCEPTED
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COMPUTERS

COMPUTERS
D Hewsicaare |

I'he #1 Software Hit in Record
Stores Across the Nation

H
{Complete Family of Software
Systems for Record Stores
| from Single Stores to Chains
Your One Stop Record Store Software and
| Computer Hardware Company

|ouLsIew \Rl__l 54

kY uval Tn.

MESICWARE ECROPE |
Savony House

Suite 1114 Lasthampne, Chichester
bDallas, TX 75230 Sussex, England POI8 OFY
(214) 692-6552 UK (0243) 775419

{214) 369-3840 FAX

(

ysL MAKES IT EASY!

TER SYSTEMS
IN GO IDEO INDUSTRY

UK (0243) 776327 FAX

THE LEADER
FOR THE RECORD AN

THE #1
CHTOICE OF

HE #1
RETAILERS

* Single and mult-slore retan
systems

* One slop/wholesale/asinbu-
o packages

* Over (0 years of ingusiry
expenence

* Database :ncluded

* Stare-of-the-art barcoce » inventory Controi

appkcations * Point Of Sae
¢ Custom systems and consuft * Video Rental
ng services * Accounting

= Rortable Scanning * Relurns

For more information on how we can help your wholesaie
or relal operation call of wrile

YOUNG SYSTEMS LIMITED
6573 Jones Mill Court Surte B Norcross GA 30092
404/449-0338
e e

NOVELTIES

GET A GRIP

Poster Signed & No. (18"x24") $23.75 shipped
T-Shirt $19.50 shipped
Long-Sleeved T-shirt $25.00 shipped
CA Resdents add 6 25% Sales Tax

Rigler Productions
1001 Bridgeway #705. Sausalito, CA 94965 800-553-6367

% 2% % % % % % % % % %
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THE HOTTEST ISSUE OF THE YEAR
BILLBOARD’S YEAR-END ISSUE

EXPANDED EDITORIAL COVERAGE
SPECIAL FEATURES: TRENDS OF THE YEAR
REVIEWS OF 1990 ¢ PREVIEWS OF 1991
LISTINGS/PHOTOS
% 90 YEAR END CHARTS AND # 1 AWARDS
* Most complete chart wrap-up in the world ... ranking top artists in music.

% INCREASED NEWSSTAND CIRCULATION: 94%

INSTAFIND
RECORD SHOPS: IF YOU HAVE
ACCESS TO AN IBM COMPATI-
BLE PERSONAL COMPUTER
CALL US FOR A FREE DEMO-
FLOPPY OF INSTAFIND. THE
NEW-AGE INFORMATION SYS-
TEM FOR RECORD SHOPS
WHERE YOU CAN FIND THE SPE-
CIAL DEALS AND STAY ON TOP
*  OF ALL PRODUCTS OUT

IN FLORIDA AND
FROM OVERSEAS CALL
(305) 442-2122FAX (305) 442-3313
(800) 825-7920

Trak Systems
wenmgiora. &1 oess2 800-942-3008

203-265-3440

call for more information

NOVELTIES

DON'T LOOK ANY FURTHER
ZMACHARS POSTER, INC. IS YOUR COM-
PLETE ONE STOP FOR MUSIC RELATED
MERCHANDISE. GREAT SERVICE AND SE-
LECTION, POSTERS, T-SHIRTS, PATCHES.
ETC. WE HAVE WHAT YOU NEED!

CALL US NOW!
8181 N.W. 91 TERRACE, BAY #6
MEDLEY, FLA. 33166
PH (305) 888-2238

FAX (305) 888-1924

by Jeff Leenson

THE WAY BETTY CARTER FIGURES IT, “We're
all veterans and it’s time something nice happened to
us all.”

No, Carter is not talking about career WACs win-
ning the lottery; she’s talking about her good fortune,
and that of fellow jazz singers Shirley Horn and Ab-
bey Lincoln, now that all are enjoying major-label
support and recognition from PolyGram/Verve.

Ever so deliberately and without much fanfare, the
label has devised a roster that includes this triumvi-
rate of golden girls—all distinguished voices who
emerged in the ’50s, endured various career slow-
downs, and ultimately persevered as seasoned practi-
tioners of their craft.

Finally, they are receiving attention commensurate
with their talents. Lincoln has just issued “The World
Is Falling Down,” her first effort for the label; Horn’s
third album, “You Won’t Forget Me,” is slated for re-
lease in early January; and Carter has ‘‘Droppin’
Things,” a quick-charting successor to her coming-out
album of two years back, “Look What I Got.” Carter,
in particular, appreciates the difficulty of negotiating
a career through lean times.

“I just survived until somebody got into the position
to recognize what I do,” she says, echoing Thelonious
Monk’s famous admonition that artists ought to hang
tough, no matter how long it takes, because sooner or
later audiences will come around. “I took some risks
along the way, challenged myself, and wasn’t con-
cerned whether or not any record companies were go-
ing to support me. I've always hustled and done my
own thing—mostly because I didn’t intend to be bored
with me.”

DUELING MUMBLERS: It was quite a kick seeing
hardcore jazzbo Bill Cosby join Clark Terry on stage
at the Village Vanguard in New York last week.
Cosby, looking seriously retro—chocolate-brown over-
coat, fedora, suspenders, and (footlong) cigar—
matched mumbles with jazz’s master mumbler. (Sort
of, I guess. Who could figure out what the hell they
were talking about.)

Terry, the jazz man most likely to spread infectious
good cheer, has had his career goosed in recent
months. Delos has just issued “Having Fun,” a romp
with Red Holloway and Bunky Green on saxophones,
and the recently departed Major Holley on bass; and
Chesky is planning a live follow-up to “Portraits,” the

3 jazz ‘golden girls’ are finally
getting their major-label due

trumpeter’s debut recording for the label.

During Terry’s Vanguard week, incidentally, he
was presented with a special gift by club owner Lor-
raine Gordon. It was a trumpet mute owned by octo-
genarian brass man Jabbo Smith, a contemporary of
Louis Armstrong. Terry, of course, was touched.

“OOTS REVISITED: It's fitting that among the
planned events celebrating Carnegie Hall’s centennial
season there should be a series titled “Folk Masters:
Traditional Music In The Americas.” So far, I've only
attended two of the 12 scheduled concerts, but the
eclectic programming underscores how this country’s
native musics fit together like pieces of a mosaic.

This point was made clear at the opening concert
when Texas boogie-woogie king Sammy Price shared
the stage with Piedmont bluesmen Joe & Odell
Thompson. Yes, regionalism prevailed, but so did mu-
sical oneness.

The mastermind behind the programming is Louisi-
ana folklorist Nick Spitzter. The series, which covers
much stylistic territory, runs through Dec. 15.

POSTERS o POSTERS e POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK ‘N’ ROLL « PIN-UPS o SPORTS o
CARS o FLOCKED o DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

WENTERPRISES, INC

132-05 ATLANTIC AVENUE
RICHMOND HILL, N.Y. 11418

DEALERS ONLY

X% % % % % % % % % % % % % % %

* ...over regular weekly circulation. This issue enjoys a two-week newsstand %

* |ife.

*
4 WORLDWIDE READERSHIP 200,000

* % %

* decision-makers in over 100 countries around the globe...from Antigua to the #

* USSR

*

*

*

*

*

: CLASSIFIED ACTION MART
* Jeff Serrette

* (800) 223-7524

: (212) 536-5174 (NYS)
*

ISSUE DATE: DECEMBER 22ND
AD DEADLINE: DECEMBER 10TH

CALL TODAY!! DON'T DELAY!!

FAX #:(212) 536-5351

REAL ESTATE TO THE STARS
Larry Rosania
(800) 950-1018
(212) 536-5084 (NYS)

%% % % % % % 2% % % % % %

% BE A PART OF THIS DON'T MISS ISSUE WITH A BILLBOARD CLASSIFIED/REAL ES-%
% TATE ADVERTISEMENT! THIS IS AN ISSUE THAT WILL BE CIRCULATED AND RE-%

»

FERRED TO FOR MANY MANY WEEKS TO COME..
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(Continued on page 66)

{ Classical - |
KE‘EPING S

by Is Horowitz

WELLSEASON ED: There are more than 75 listings of
Vivaldi’s “Four Seasons’ in the active catalog, and
many of them sell very well indeed. The appetite for this
delectable baroque morsel appears insatiable. Still, how
to account for the outsize numbers favored versions
rack up in certain foreign markets? Equivalent numbers
for any single version seem unapproachable in the U.S,
despite its size.

We have already heard how Nigel Kennedy’s perfor-
mance on Angel sold more than a half-million copies in
the U.K. alone (Keeping Score, Oct. 6); worldwide totals
are said to be approaching 1 million.

Now come reports that Anne-Sophie Mutter’s ver-
sion with Herbert von Karajan and the Vienna Philhar-
monic, also on Angel, has sold 50,000 copies in Switzer-
land, a country of modest population. Two years ago the
album passed a similar sales figure in Denmark, another
nation hardly noted for its dense population. In Germa-
ny it has sold more than 250,000, and plenty more else-
where in the world.

Mutter recorded the Vivaldi work for Angel in 1984,
her most recent for the label. However, she returns to
Angel next June when she will record Mozart’s Violin
Concerto No. 1 and the Sinfonia Coneertante, K.364, (the
latter with violist Bruno Giuranna) with the Academy
of St. Martin-in-the-Fields under Sir Neville Marriner.

BIDING NEW CYCLES: Koch International launches
a Randall Thompson symphony cycle next Mareh, and
an Edmund Rubbra eycle in early summer. Recordings
will be by the New Zealand Symphony conducted by An-
drew Schenck. Koch’s A&R chief, Michael Fine, will
produce. It’s not at all a small undertaking; Thompson

wrote three symphonies, and Rubbra no fewer than 11.

Schenek continues to peck away at a heavy recording
schedule for Koch, realized in different parts of the
world. In mid-November he recorded Vol. 2 of the label’s
“Music For Martha Graham” series with works by Hin-
demith, Menotti, and Schuman. Those sessions, with the
Atlantic Sinfonietta, were held in New York. And he will
conduct the London Symphony in an all-Barber CD next
April. It will include his Violin Concerto, with Ani Kava-
fian as soloist. That project was formerly scheduled
with the New Zealand Symphony.

Among other upcoming Koch efforts is a December
recording of Haydn's “The Seasons.” Joel Revzen will
conduct the St. Paul Chamber Orchestra, with Arleen

‘Four Seasons’ recordings find
a favorable climate abroad

Auger, John Aler, and Hakan Hagegard as soloists.

PASSING NOTES: IMP/Pickwick recordings, which
have appeared in the U.S. under the MCA Classics mid-
line Crimson imprint, are moving over to Allegro Im-
ports for distribution. MCA has released more than 100
titles drawn from that U K. source since it took on the
line about four years ago. In addition to one-year exploi-
tation rights on all recent IMP releases, MCA has a six-
month selloff period on catalog.

Five years ago, the Warner-Lambert Co. made avail- |
able complimentary cough drops to all cold sufferers at
New York Philharmonie concerts in Avery Fisher Hall.
Now the “Silent Nights At The Symphony” campaign
has been extended to more than 30 orchestras.

Harmonia Mundi will host a luncheon for radio pro-
grammers during the run of the Music Personnel Con-
ference, Feb. 15-19 in Charleston, W.Va.

Catherine Moore, who left her post with A&M’s clas-
sical & jazz division several months ago to return to
Canada, has launched Discussion, her own marketing
facility in Montreal. She can be reached at 514-593-1411.
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EC Ministers Hear Gopyright Goncerns

Music Industry Presents Recommendations

W BY JEFF CLARK-MEADS
and MIKE HENNESSEY

BRUSSELS, Belgium—Europe’s
culture ministers are this week an-
alyzing the record makers’ view of
how copyright should be handled
in the world’s most valuable music
market.

A meeting of senior politicians
from the 12 member states of the
European Community has been

presented with a document setting
out performers’ and producers’
recommendations for protection of
intellectual property in the run-up
to the open market in 1992. Though
copyright was not on the agenda
for the ministers’ regular gather-
ing last week, the music makers
used the meeting as an opportuni-
ty to present their case.

The list of recommendations
ministers are now considering in-

Duration of Geneva Home Universal
Rome protection Convention copying Rental Copyright
Country Convention  for phonograms  (anti-piracy) royalty Right Convention
Belgium No No specific No No No Yes
protection
Denmark Yes 50 years Yes No No Yes
France Yes 50 years Yes Yes Yes
Germany Yes 25 years, producers Yes Yes* No Yes
50 years, artists
Greece No No specific No No No Yes
protection
Ireland Yes 50 years No No No Yes
(producers only)
Italy Yes 30 years, producers Yes No No Yes
20 years, artists
Luxembourg  Yes** 20 years Yes No No Yes
Netherlands No No specific No pending  No Yes
protection
Portugal No 25 years, producers No Yes*  Yes Yes
40 years, artists
Spain No 40 years Yes Yes*  Yes Yes
U.K. Yes 50 years Yes No Yes Yes

*Royalty on both software and hardware. **No performance rights. Information supplied by the 1FPI.

cludes:

e provisions for performers to
have the right to prohibit fixation,
reproduction, broadcasting, and
public performance of their works;

e a standard 50-year copyright
protection for all EC-made re-
cords;

e provision for producers and
performers to limit or exclude the
rental of their records;

e compensation for rights own-
ers for home-taping, and the adop-
tion of the Serial Copy Manage-
ment System on all digital audio-
tape machines;

e and recognition of the per-
formers’ moral rights in respect of
his or her name or representation.

The document was produced at a
seminar organized by the French
culture ministry in Aix En Pro-
vence, France, and attended by
more than 100 performers, produc-
ers, and copyright officials.

There is evidence that those at
the seminar may be pushing at an
open door. The conference was
told by Jean-Francois Vestryne of
the European Commission that the
EC considered it essential to pro-
tect performers’ and producers’
rights.

He indicated the commission is
in favor of a 50-year protection
term throughout the community
and supports a rental right and a
blank-tape levy.

Germany’s Teldec Getting New Moniker

HAMBURG, Germany—Teldec,
one of the most famous names in
the German record market, is slat-
ed to disappear.

In keeping with WEA policy
elsewhere in Europe, the operation
will be renamed East West Re-
cords, effective Saturday (1).

Teldec, founded 40 years ago by
Telefunken and Decca, was
bought by Warner Communica-
tions in 1988, As East West, it will
operate as a separate entity from
WEA Germany, a strategy that

has already been introduced in the
U.K.

Manfred Zumkeller, president of
Warner Music International for
central Europe, says, “We are so
affluent in repertoire that more
than one company can live on it.”
He argues that two smaller compa-
nies instead of one large one are
more flexible and better able to
give each of their releases a full
marketing push.

Zumkeller contends that two
companies will offer a much great-

DUBLIN, Ireland—The takeover
of Xtra-vision, Ireland’s biggest
video rental group, will mean the
selloff of 100 unprofitable stores.
The chain has been bought by
leasing operation Cambridge (Bill-
board, Nov. 23), which is to release
31 stores in the north of England
and 69 in Northern Ireland. The
Irish shops are to be acquired by a
management buyout team.
Cambridge is to retain 146 prof-
it-making stores in the Republic of
Ireland and Xtra-vision’s 50 U.S.

Cambridge Selling 100 Xtra-vision Vid Stores

outlets. Xtra-vision’s Boston Vid-
eosmith shops are doing well but
the fate of its New Hampshire
Video Library stores is uncertain.

Xtra-vision was sold to Cam-
bridge after it failed to secure new
funds from Irish financial institu-
tions. The chain has been in diffi-
culty following overly rapid ex-
pansion. Cambridge has arranged
for repayments on the company’s
$27 million loan from the Bank of
Ireland to be frozen for three
years. KEN STEWART

er musical diversity and will give
local repertoire a better chance in
the market.

Teldec currently has 9% of the
German market and a turnover of
$130 million. WOLFGANG SPAHR

M BY ADAM WHITE

LONDON—The decision by MCA
Records to open its own company
in Germany (Billboard, Nov. 24)
will introduce a $25 million player
into Europe’s largest music mar-
ket.

That is the scale of revenues
that the combined MCA and Gef-
fen labels are expected to gener-
ate next year, according to compa-
ny sources. The new venture will
almost certainly be headquartered
in Hamburg, where MCA Music is
located. It will begin signing and
developing local artists after the
exploitation of U.S. and U.K. rep-
ertoire reaches satisfactory levels.

No launch date has been set for
the German company, according
to MCA Records International VP
Stuart Watson. “We’re moving to-
wards this challenge at the earli-
est practical convenience,” he
says. “Now that the [BMG] agree-
ment has been finalized, we’ll be
setting our minds to the operation-
al aspects.”

The MCA group switches its in-
ternational licensing and distribu-
tion from Warner Music Interna-
tional to BMG International next
year. Geffen repertoire moves
Jan. 1, while MCA transfers April
1. There is a six-month sell-off pe-
riod in both cases, with some indi-
vidual releases (such as Geffen’s
Nelson album) enjoying a longer
sell-off time table.

In Germany, BMG Ariola will
market and distribute all MCA
repertoire under license until the
U.S. company has established its
subsidiary there. Then BMG will
handle only pressing and distribu-

MGA/Geffen German Go. Wil
Enhance Gurrent Repertoire

tion. Currently, MCA Records is
marketed there by Teldec, part of
the Warner group, while Geffen
goes through WEA Musik.

MCA’s Watson says no consider-
ation has yet been given to staff-
ing in Germany. “Obviously we've
been considering the options, but
nothing has been finalized. No
one’s been targeted or hired or
anything like that.”

He continues: “Our first and
foremost role [in Germany] is to
enhance the careers of our exist-
ing U.K. and U.S. artists. We've
got three gold acts already—Kim
Wilde, Holly Johnson, and Jan
Hammer—and we’ve got three
more who are halfway there.” He
identifies those as Transvision
Vamp, Tom Petty, and Bobby
Brown, whose last albums each
sold about 140,000 units.

“The first job is to do that, but
bearing in mind how local reper-
toire has increased from 20% to
35% of the German market, we
would be foolish not to consider lo-
cal A&R after we’ve accomplished
our initial goals.”

Geffen’s most successful act in
Germany is Guns N’ Roses, whose
“Appetite For Destruction” album
reportedly has sold 350,000 copies
there (compared with 520,000 in
the U.K.). Also popular: Cher, Aer-
osmith, and Don Henley.

MCA-owned GRP Records has
various European distribution
deals, with product manufactured
at its regional headquarters in
Switzerland. In Germany, the la-
bel is already handled through
BMG’s Aris-Ariola import service
with marketing and promotion by
CTE.

'3 Amigos’ Take Australia By Storm

SYDNEY, Australia—They are af-
fectionately known as “The Three
Amigos’’ at PolyGram Australia—
the three tenors who have set new
sales levels for a classical release
here with “Carreras, Domingo, Pa-
varotti: In Concert.”

Following similar success in the
U.K. and elsewhere, the package
bowed at No. 17 on the national
chart in Australia, selling 25,000
copies in three weeks. By year’s
end, it is predicted to overtake “Pa-
varotti’s Greatest Hits,” now past
the 90,000-unit sales mark after
eight years in the market, as Poly-
Gram’s biggest classical seller here.

Says Florence Miles-Waldman,
PolyGram Classics national mar-
keting/promotions manager,
“We’ve had albums before which
have indicated that Australians do

have an appetite for things cultur-
al, a wider music interest than is
often perceived. ‘The Essential
Karajan’ went gold for us.

“But the three tenors’ package
sold big before radio and television
advertising started. That comes
mainly after the simulcast of the
concert by the ABC on Dec. 9, and
we’re spending a record $150,000
on the campaign.”

PolyGram’s video arm, Hoyts
PolyGram Video, is hailing the re-
lease of the June soccer World Cup
concert from Rome as the fastest-
moving in the company’s history.
Julie Anderson, publicity execu-
tive, says it went platinum (10,000
sales) in just eight working days.
Previous platinum videos have
come from acts like Def Leppard
and Dire Straits.

But even with the U.K. prece-
dent, the remarkable success of
the “Three Amigos’’ created indus-
try surprise here. Interest started
when segments from the video,
shown on current affairs televi-
sion shows, had viewers phoning
in to demand more.

“It reaches such a broad section
of people because, unlike most
classical releases, it is not abso-
lutely purist,”’ says Anderson. “It
includes popular songs that are
widely known and they give it an
extra accessibility.”

The assault on Australia by at
least two of the “Three Amigos”
will continue next year. Apart
from the advertising campaign,
tours are planned by Carreras in
March and by Pavarotti in May.

GLENN A. BAKER
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U.K. Aims To
Extend Reach Of
‘01 Awards Show

M BY JEFF CLARK-MEADS

LONDON—The U.K. record busi-
ness’ annual shop window, the tele-
vised British Record Industry
Awards, is set to be seen in 40 coun-
tries next year.

Chairman of the organizing com-
mittee, CBS U.K. managing director
Paul Russell, says he believes the po-
tential audience of 375 million in 30
nations for the 1990 show will be bet-
tered in 1991.

Definitely included in the intended
total of 40 nations for next year will
be the U.S., where Russell hopes
viewers will see the best of what the
U.K. has to offer. He also suggests
that the show should be viewed as an
indicator of what is happening in mu-
sic outside the U.S.

“The British music scene is a ba-
rometer of tastes worldwide,” he
says. “This show is not only going to
have the best of the British record in-
dustry but will also be a barometer of
international taste.”

The television presentation is being
produced by Jonathan King and, as
this year, will be recorded the day be-
fore transmission in the U.K. An edit-
ed version of this broadcast will then
be seen in other countries.

The event itself is promoted by the
British Phonographic Industry and
Russell, as chairman of the awards
committee, is under a mandate that
the venture should not suffer a loss.
He is not, though, obliged to make a
profit.

Sales of this year’s show are set to
make a net profit of about $75,000,
money that will be donated to BPI-
sponsored charities.

An additional international award
is being added to the 1991 show. The
best-international-artist category will
be split into male and female sec-
tions.

The ceremony will take place Feb.
10 at the Dominion Theatre in Lon-
don.

Vinyl Still ‘In’
At German Label

FREIBURG, Germany—Jazz and
contemporary music label In + Out
Records is giving a boost to the ail-
ing vinyl market. All future re-
leases will be available in an audio-
phile “premium vinyl” format using
dises 30% thicker than normal LPs
and manufactured using the latest
Direct Metal Mastering techniques.

In + Out director Frank Klein-
schmidt says the move was prompt-
ed by the continuing dedication to
vinyl of a substantial number of hi-
fi enthusiasts.

He comments, “There has been a
most animated debate recently over
the relative merits of CDs and
LPs,” he says, “and many people
feel that carefully pressed LPs of
high-quality vinyl played on state-
of-the-art equipment offer more
faithful reproduction than CDs,
which some regard as having a cold
sound and giving overemphasis to
the high frequencies.”

Where to tell the world you're hot!

The Midem Convention is one of the [ S INTERNATIONAL

largest music convention across the world. Sp‘eczal United Kingdom 71-323-6686
In Billboard your ad will reach over | Midem I Europe71-323-6686
200,000 weekly readers worldwide. | 25th Italy 0362-58-44-24
If you want to tell the world you're hot, A x Australia(61-2)699-6995
there's only one place to be...in nniversary \ Japan(81)3-498-4641
Billboard's Special Midem 25th Issue Mexico/Latin America(213)3273-7040

Anniversary Spotlight.

Let Billboard's Midem issue work for you by
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music scene: record companies, publishers,
licensees, exporters/importers.

Plus, this special issue will be distributed to
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B CANADA

A Stern Celebration. Isaac Stern, center, enjoys a birthday party hosted by

CBS U.K. in London during his recent series of concert appearances there. The
maestro is pictured with former British prime minister Sir Edward Heath, left, and
CBS U.K. chairman Paul Russell, right.

U.K. Ad Firm Eyes Album Space
Will Sell Spots On Sleeves, Inlays

LONDON—The often-blank space
on the inner sleeves of albums and
tape inlay cards is slated to become
an advertising site.

A new agency here, Music Carrier
Advertising, has been set up to sell
the concept and says it has already
struck deals with Hitachi and Ever
Ready.

Music Carrier Advertising offers
its customers blocks of 250,000 al-
bum units from a chosen sector of
classical, popular, or MOR music.
The agency achieves these circula-
tions through its liaisons with 11

record companies, including EMI
Classics, Factory, and television
merchandiser Telstar.

Both Ever Ready and Hitachi will
be advertising on pop product, the
agency says, with Hitachi using
compact disc inlay cards to promote
its CD boom box.

Music Carrier Advertising argues
that with 200 million albums sold in
the U.K. every year, advertisers
cannot afford to ignore the market-
ing potential. It says it is currently
negotiating to take the concept to
Spain and the Netherlands.

—

E.E.C.

EUROPEAN ENTERTAINMENT CONSULTANTS

An international network of independent consultants specialising in the
European entertainment industry.

STRUCTURE YOUR BUSINESS FOR "EUROPE 1992"

ADVISING:

Market Research, Marketing, Sales, Distribution,
Licensing, Artists, Sponsoring,
Financing, Joint Ventures, Tax & Legal,
Interim Management

ADDRESSING:
Music, Video, Broadcast, Theatre, Artists

For more information please write or fax to:

EUROPEAN ENTERTAINMENT CONSULTANTS

PO. Box 1096, 1200 BB Hilversum, Holland, Fax 31(0) 2152-40859

Canada Keeps Fed. Fund For Artists
But Govt. Won't Expand $5 Mil Budget

B BY KIRK LaPOINTE

OTTAWA—The federal govern-
ment, after some soul-searching
and questions about the validity of
the Sound Recording Development
Program, has opted to make the
program a permanent fixture.

Communications Minister Marcel
Masse, in announcing the continua-
tion of the $5 million annual fund,
praised the program’s success in ex-
posing Canadian talent around the
world. Even though it is believed
that he considered trying to expand
it, Masse at least maintained the
status quo.

The program, split 60% for En-
glish-language and 40% for French-
language musie, provides funds
through loans and grants for record
production, video production, radio
syndication, tours, and international
marketing. It is principally adminis-
tered by the Foundation to Assist
Canadian Talent on Record, a pri-
vate, nonprofit organization over-
seen and augmented by industry ex-
ecutives. And in French Canada,
Musicaction, a similar group, dis-
burses funds.

The decision was greeted warmly
by both the Canadian Recording In-
dustry Assn. and the Canadian In-
dependent Record Production
Assn., although both groups ac-
knowledged that they had been
pressing for more funds. Right up
until the government’s move,
‘““‘we've been saying that much,
much more was needed,” acknowl-
edged CIRPA executive director
Brian Chater.

But the government, faced with a
recession in Canada and what is
bound to be a higher deficit than the
anticipated $30 billion in the current
and coming fiscal years, had little
political choice but to hold the line at
the funding. The clear difficulty, ad-
visers said privately, was in per-
suading the cabinet that the fund
should be continued at all. Some
ministers, or at least their officials,
felt that the cream of the crop
would inevitably emerge interna-
tionally and that the sound record-
ing program would not make a fun-
damental difference.

During the first four years of the
program, such artists as Alannah
Myles, Blue Rodeo, the Jeff Healey
Band, and many Quebec artists like
Roch Voisine had been helped by
FACTOR or Musicaction. It was the
Quebec argument that was particu-
larly persuasive, officials said. Af-
ter years of suffering, the Quebec
business has rebounded; federal
money was in no small way respon-
sible for the rejuvenation.

“l am pleased, in a time of in-
creased costs and competition, to be
able to assist in ensuring the health
and growth of our sound recording
industry through continuing this vi-
tal program,” Masse said in a new
release.

Still to come, however, are key
government moves that the record
business is eagerly anticipating. Up-
permost on the shopping list is the
second phase of copyright reform,
which now has proceeded to the
drafting of a cabinet document for
consideration shortly. It is hoped by

the record business that the re-
forms will address the issue of
home taping in favorable terms for
them. Additionally, the business is
awaiting the federal go-ahead on
the issue of neighboring rights, the
performance royalty that radio has
been dreading but that the govern-
ment now seems to be supporting.
A decision or move on that front is
expected soon.

FACTOR also said it was pleased

that the program was renewed, but
it could not have been happy that
funds were not expanded. After all,
for two years now, FACTOR has
been running out of funds early in
each fiscal year for programs under
its aegis. In some cases, a year's
worth of money dried up only four
or five months into the fiscal year,
forcing postponement and perhaps
even cancellation of recording proj-
ects.

(Continued from page 63)

| REAL ESTATE TO THE SHARS

STUDIO MUSICIANS, ROCK STARS,
COMPOSERS, CHOREOGRAPHERS

RECORDING STUDIO AT HOME

3300 Square Foot House with Separate
1600 Square Foot Private Rehearsal/Recording
Studio, And, Owner Will Carry!

presenting...
4905 Gentry Avenue, North Hollywood e $950,000

3 Bedrooms, Maids, 3.5 Baths, Formal Dining Room, Den,
50’ Pool, Large Lot
Majestic front yard leads to newly remodeled custom built
home on approx. 1/2 acre with fabulous floor plan for family
living and entertaining. Huge back yard features 50’ pool, his/
hers dressing rooms and 1/2 bath. Built-in BBQ with wet bar,
fishpond, waterfall, and magnificent mature trees. Main house
includes large living room with floor to ceiling fireplace, wall of
glass overlooking beautiful back yard, wood floors, French
doors and high beam ceilings. Large master suite with spa tub,
his/hers closets, French doors overlooking pool.
To See, Show & Sell, please contact:
Fred Barazani
St. James Place Properties o (818) 784-7454

YORKTOWN HEIGHTS, NY WESTCHESTER
CELEBRITY ESTATE

Just 50 min. to Manhattan. Views, privacy,

quiet. 55 acres, 19 room house, pool, pool

house, cottage. Perfect for family estate, so-

cial club, corp or diplomatic retreat.

$6,250,000.

Call for brochure 914-769-1562
WEICHERT REALTORS

DO YOU HAVE A FAMOUS
PROPERTY YOU WOULD
LIKE TO SELL? CALL
BILLBOARD TO PLACE
YOUR AD.

Our Readers Are Always On The Move

Properties in North America, Europe and the
Caribbean are selling in Billboard's

[REALESTATE 0 THE STARS

classified section

Call Chic Walker 1-800-950-1018 212-536-5284

Jfax 212-536-5351
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Up 12% This Year and a Projected 10%
Next, the Music Industry Is Still Telescoping
for Future Expansion.

By MIKE HENNESSEY

Ithough operating in a market beset with some disquiet-
ing problems, most of Italy's music industry leaders are
manifesting considerable confidence in contemplating
the coming year. At 1990 draws to a close, indications are that
sales will be up 12% over 1989 at 670 billion lire (retail)—
about $585 million, taking 1145 lire to the dollar.

And the consensus is that the market will grow by a further
10% next year, due primarily to an acceleration in CD as player
penetration which has jumped from 3% in 1988, to 6% in
1989 and to almost 20% this year. EMI chief Roberto Citterio
expects CDs to account for 30% of long-play unit sales next
year.

The record market in Italy has considerable room for growth
compared with most of its European neighbors. Not only is the
CD market share relatively low, but the annual unit purchase
per capita of long-playing sound carriers is well behind even
that of Spain. It has to be said, however, that the figures do not
tell the whole story. If you depict the cassette market, for exam-
ple, in the form of a pie, you get a decidedly unappetizing piece
of confectionery. According to IFPI figures, the Italian industry
sold 23 million prerecorded cassettes last year. But this only
represents around a quarter of the actual consumption. Blank
tape sales were in excess of 50 million and it is estimated that
sales of pirate cassettes topped 20 million.

Says PolyGram president Gianfranco Rebulla: “The home
taping problem is exacerbated by the widespread business of
CD rental. And although there are perfectly adequate laws
against record piracy, they are not rigorously enforced.”

Guido Rignano, president of ftaly’s foremost independent
music company, Ricordi, echoes this view. He says: “Record pi-
racy in Italy is part of organized crime, but the police and judges
don't take it very seriously. The law provides penalties of up to
three years in prison, but such sentences are never imposed.
And then, every three or four years, there will be an amnesty."”

Piracy has long been a major problem in ltaly, but the record
rental phenomenon is relatively recent. There have been sug-
gestions that rental has been encouraged by the high price of
compact discs in relation to average income, a full-price CD
costing as much as $20, but Rignano rejects this argument,
pointing to the booming rental business in Japan where living
standards are substantially higher.

It is estimated that around 5% of Italy's 3,000 record deal-
ers are in the CD rental business and this is one growth element
in a retail sector which is in general decline. However, the indus-
try is pressing the government to enact a law giving performers
the right to sanction or refuse to allow rental of their recordings.
And the government has already approved in principle legisla-
tion providing for a home taping royalty. The record industry is
looking for a levy of 10% on the retail price to be shared among
producers, publishers, composers, and artists.

Another factor which contributes to the understating of the
(Continued on page I-4)

CLOCKWISE FROM TOP LEFT: Fabio Concato; Toto Co-
tugno; Spagna; Vasco Rossi; Zucchero Sugar Fornaciari;
Claudio Baglioni; Black Box; Eros Ramazzotti.



here's little doubt that

ltalian-produced music

is enjoying a great
boom era. Industry pundits
claim that a new era has ar-
rived and point with pride to
the international success of artists such as Eros Ramazzotti
and Zucchero to back up their argument.

There have been sharp increases in audience ratings for
radio stations transmitting local music only, a trend which
delights record company executives with new and name na-
tional artists to promote.

It's also claimed that this new surge of national pride has
transferred itself to the concert halls and stadiums at the
expense of international artists. And it is true that some of
these visiting superstars have produced box-office results
ranging from the disappointing to the diabolical.

This year’s summer concert season saw Madonna fail to
sell out two dates and cancel a third. The Rolling Stones suf-
fered a similar fate and Prince, still at the center of a legal
battle with the promoter of his ltalian dates, failed miser-
ably. At one of his four scheduled dates, he attracted only
5,100 in a 30,000-seater venue before pulling out of his
final two concerts.

Meanwhile, EMI's domestic artist Vasco Rossi attracted a
sell-out 70,000 audience at Milan's San Siro Stadium, so
beating the all-time record previously held by CBS artist
Claudio Baglioni. Ramazzotti played 40 local dates to a total
of 320,000 paying customers, a feat which Maurizio Salva-
dori of the Trident Agency describes as an “extraordinary”
success.

But it's not only the major leaguers who are doing well.
Claudio Trotta runs the Milan-based Barley Arts Produc-
tions company. It is his policy to work with new Italian bands
and he manages the group Elio E Le Storie Tese and acts as
agent/promoter for Litfiba and Timoria among others.

Says Trotta: “It was impossible for a group to sell records
or pull an audience in the 1980s. Companies concentrated
on the cantautori [singer/songwriters], some of which did
well nationally.”

Litfiba, who were the country’s leading indie rock band be-
fore signing to the CGD company, sold out on all 20 dates of
a tour earlier this year in 2,000-seater venues. CBS act Elio
E Le Storie Tese have increased their audiences from
around 750 to a steady 3,000 in less than a year. Trotta
feels it is now time to look at the international market oppor-
tunities with Italian bands.

Trotta: “They may not do as well as someone like Eros Ra-
mazzotti but I'm convinced that now is the time they can do
business.”” He also tours international acts and doesn't
share the belief they're losing out to local talent on the tour
circuit.

He agrees Madonna and others produced poor results but
adds: “I had success with Earth, Wind & Fire, who failed mis-
erably in the rest of Europe. I'm also confident that smaller
acts like the Jeff Healey Band and the Ramones will do well
for me.”

But Trotta does admit to making a mistake with Fleet-

International Superstars Falter, but Domestic
Topliners Race Ahead on Italian Tour Circuit

By DAVID STANSFIELD

wood Mac, who attracted audiences of 2,200 in Milan and
1,500 in Modena. “'That was a specific case. | thought that
with a 20-year recording career behind them they would
have a following here, but | was wrong. It was a disaster that
no one could have imagined. People see them only as a re-
cording outfit, but they're not. They are a great rock'n’roll
band. But when music is too Americanized, it's difficult to
get a following here.”

Monica Passoni, of the Milan-based Kono Music firm, is a
harsh critic of the current international music scene. Kono
represents national artists Vasco Rossi (EMI), Pino Daniele
(CGD) and Fabio Concato (Phonogram). The firm also han-
dles several new acts.

Passoni: “There’s a creative crisis at international level.
The music of the 1970s said a lot and said it all.” She be-
lieves one of the reasons why local talent fares better in con-
certs in ltaly is because of their ability to share their feelings
with audiences.

“A lot of our major acts look to the year 2000 with genu-
ine disillusion and anger. And this is the mood of ltalians to-
day. With their hit single ‘L’'Uomini Soli,’ the group Pooh
[CGD] sing of solitude in a simple way that the masses can
understand. Artists like Lucio Dalla and Francesco De Gre-
gori sang of similar topics 10 years ago, but they were di-
recting their message to the intelligentsia.”

But while Passoni boasts of triumphs for the major local
acts, she is pessimistic about the future for new talent such
as the Sharks and Casino Royale, who are on her books.
*Young musicians don't have much chance to perform. Ma-
jor acts like Zucchero, Pooh, Antonello Venditti, Vasco Rossi
and Pino Daniele are always going to do well. But there's lit-
tle music culture. People prefer to go to the disco.”

And Passoni predicts that concert success will not imme-
diately return for international acts. “Things will pick upin a
few years when some creativity returns. That will come from
the U.S. or UK;"”

Roberto Citterio, EMI MD, has his own theories about the
failure of some top international acts in ltaly. *You don't al-
ways get what you expect. Many young ltalians base their
image of major artists on lush video clips. It's not always like
that in concert. But then again most major acts are right at
the top. What more can they do? With a band like Pink Floyd,
for example, it seems audiences are waiting for more and
more stages and maybe two airplanes to land mid-way
through their act.”

Francesco Sanavio owns the Avantgarde agency, which
reportedly suffered financially with Prince earlier this year.
He believes this is a great time to cash in on domestic talent.
He says: “| haven't toured a national act since the early
1970s when | managed the bands PFM and Banco. Most of

my other colleagues have got
the situation tied up now, but
I'm making it a priority to get
myself involved.”

On the failure of world acts
recently, he says: ““Madonna
had her big shot three years ago and that was enough. She
was a big surprise package and everybody wanted to see
her. But really she’s just a disco phenomenon and nobody is
interested second time around.”

Concertgoers are aged from 16 to 25, Sanavio believes,
and this affected the Rolling Stones tour. “Kids of that age
don’t even remember them. The 25-45 year-olds go to see
bands like the Stones, but they don’t buy many tickets
here.”

Vasco Rossi is well over the age of 30 but Sanavio reck-
ons he appeals to Italy’s younger generation. ‘“He talks the
same language. But with U.S. or U.K. bands, they don't un-
derstand the significance of the lyrics. They're not interest-
ed.”

Prince, he believes, is “the music genius of the 1990s”
and his failure on Italian soil was put down to “bad manage-
ment.” He adds: “They must have been stupid to put him on
stage without any product. They thought they could sell him
on the ‘Batman’ album and they were wrong. “But artists
like Prince need to perform in an intimate atmosphere.
When he played here before, he played five nights at Milan's
Palatrussardi. Paying customers preferred it that way. But
this time around, his management wanted to pick up a lot of
money in one shot instead of playing five nights.”

As well as domestic talent, Sanavio believes that dance
music will provide box-office profits in the near future.
“Black music is always popular in between other new major
trends. It happened in the 1960s, 1970s and 1980s. And
although 1| don’t know why, this is when there is a boom for
national talent.

“You only have to look at the U.S. singles charts to see
what is going to sell tickets in the early 1990s—namely,
hard rock and dance. That's why my future plans include
dates by M.C. Hammer, Soul Il Soul and Snap.”

One of the biggest Italian concert draws is Gianna Nan-
nini, who has risen from local star status to being a genuine
pan-European contender. She's signed to Germany's Metro-
nome label worldwide but stays with the Ricordi label in Ita-
ly.

Her latest album, “Scandalo,” released late August, easily
topped the 300,000 sales mark locally. She's set for Italian
concerts this month and Maurizio Miretti, Ricordi promo-
tions chief, says: “ltalian fans will again see a real ‘live ani-
mal’ in her true light.”

The new album was producted by David Allen, who works
with U.K. act the Cure. It went straight into the European
Top 100 chart and “Piori Del Veleno,” a track from it, is be-
ing used as the theme for a German TV movie. A Europe-
wide MTV campaign preceded the kick-off of Nannini's 12-
country tour abroad which started in August.

The Domestic Dance Music Scene Still Reverberates to the Boom

to be at the heart of the matter when debating the cur-

rent boom in Italy's locally-produced dance music.

It's no new phenomenon; the Italians have been doing it
for years. But, after the recent international success of the
act Black Box, industry eyes are focused on what this coun-
try will produce next.

It's a situation of “fatto in casa,” or made in-house and
some of the key independent companies are finding their
own business relationships with the majors a little perplex-
ing.

Says Anne Lombardoni, international manager at record
company Disco Magic: “We do have problems with the ma-
jor. They have to learn a lot. At first, | found it exciting work-
ing with them, but it's not an easy relationship. We work in
such different ways.”

Disco Magic, which deals in production, plus import and
export, is the company behind Black Box. The first single,
“Ride On Time,” created some early controversy with the
sampling of Love Sensation, a 1981 track by U.S. singer Lo-
leatta Holloway.

Leaving aside the accompanying legal hassles, Lombar-
doni explains: “When we had that single, we thought it was
brilliant. | sent the U.K. De-Construction label a copy. | didn’t
have any information on them, but they said they thought it

If the majors can't do it, then the indies can. That seems

was great. But it was only after disc jockeys in the U.K. be-
came very excited that they released it.”

Lombardoni admits the Disco Magic policy is to release
first and then see what happens. “You just never know what
to expect. The dance-music field is so unpredictable. Indie
producers had problems in the past because either no one
was interested or the record companies were too selective.”

Despite reservations about the majors, the company
deals with Polydor and CBS in Germany. They have business
with PWL in the U.S. over tracks for compilations and have
also worked with Chrysalis in the U.S. with Ice MC, an act
Lombardoni tips for great success.

Says Lombardoni: “The relationship with Chrysalis didn’t
work for that artist. | don't know why. But last year in Ger-
many he had two records in the chart at the same time.”

Disco Magic claims to be the only real company to release
product by independent producers but next door to their Mi-
lan headquarters is New Music, another acknowledged pio-
neer in the dance field. New Music also produces and has its
own import and export company. Pippo Landro, who heads
a firm which now has a staff of 15, agrees with the belief
that the majors can't cash in on the dance scene. “They just
aren’t able to do it. I've specialized in this scene for years.”

Like Disco Magic, Landro licenses a lot of product from
other territories. But he also has his own acts like Chicco

Cecci Project, U.S. artist Arthur Miles and U.K. act Katie &
Carole.

Lombardoni puts much of the success of ltalian dance
down to the creative and inventive skills of DJs and produc-
ers, and Landro concurs, saying: ‘At one time, disc jockeys
could mix but not produce. Now they go to the U.S. and U.K.
to check things out and learn a lot.”

But it's not a question of just copying, according to Clay
Montana, president of DJ Connection, an Italian association
which acts as a reference and information point for all the
major DJs in the country. Montana: “About 10 years ago,
locally-produced dance music was known for its fusion of
U.S.-influenced music and Italian melody. After 10 years,
that fusion has returned. It's the melody that is important.”

He says that people like Spagna (CBS) and Sabrina (Pho-
nogram) opened some doors on the international market.
“Unfortunately Spagna has a problem now because her type
of music is dated compared with house music.”

Every region, he says, has its own club but “they go in and
out of fashion every season. Kids in italy get tired of music
quickly but house is by no means finished.”

He lists Daniele Davoli, one of the Groove Groove Melody
production team behind Black Box, and Piero Fidelfatti as
two of the leading DJ/producers of the moment.

(Continued on page I-6)
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(Continued from page I-1)

Italian carrier market by the official figures is the growing sale
of product through newsstands and kiosks. Many of these out-
lets are selling combined book/record packages which are not
included in IFPI statistics.

A recent PolyGram rock compilation album produced for the
Agostini publishing house sold more than 1 million cassettes
and CDs. The annual volume of sales through these non-tradi-
tional outlets is estimated at more than 10 million.

The growth of newsstand sales, and the problems of piracy
and home taping, are to some extent at least, a consequence of
Italy’s inadequate and outdated retailing infrastructure. EMI's
Roberto Citterio describes it as “a disaster.” Of the 1,500 dedi-
cated record retail outlets in the country, less than 500 are
really in a significant way of business.

Said Guido Rignano: “The retailing base is totally inadequate
and if the market is to continue to grow significantly, then we
have to have more and better record outlets."

And Rignano has practiced what he preaches by initiating a
modernization program for Ricordi’s own record stores. The
megastore in central Milan has doubled its sales since it was
redesigned a year ago. And Ricordi now plans to opena 37,500
square feet megastore in Palermo, Sicily.

Virgin, too, is entering the Italian retail market with a megas-
tore in Milan which should be operational before Christmas.

CBS MD Piero La Falce sees the revitalization of the retailing
business in ltaly as the key factor in driving Italy higher up the
league table of world record markets where it is in ninth place,
only 2.2% ahead of Holland which has little more than a quar-
ter of Italy's population.

“A key to improving the CD sector and bringing the Italian
market more into line with those of its European neighbors is to
create exciting stores which will bring back the over-30 custom-
ers who used to buy records but don't any more,” he says. “We
need more megastores and we need more professionally run
record sections in the department stores.”

Yet another factor inhibiting a more rapid expansion of the
Italian record business is the growth in parallel imports, particu-
larly from the U.S., whence the incoming traffic builds in inverse
proportion to the descent in the value of the dollar.

Virgin marketing manager Bruno Marro says that a great deal
of product is currently being imported into Italy—even record-
ings by domestic artists—because dealers can make substan-
tially bigger profits on imported atbums.

“We have found LPs selling for as little as 6,000 lire [$5.25],
which means that the dealer probably bought them for 4,000
lire [$3.50].”

As in other territories, the record industry has undergone a
process of contraction in recent years with RiFi going out of
business, followed by independent distributor Nowo (after 10
years of trading), Durium taken over by Ricordi, and CGD ac-
quired, in March 1989, by Warner. More recently—in January
this year—BMG bought a 50% stake in the independent com-
pany DDD (Drogueria Di Drugolo), whose business has been
largely built on the success of Eros Ramazotti.

Says DDD's MD Roberto Galanti: “The contraction of the in-
dustry is something we have to live with, but it does provide op-
portunities for small producers with creative resources to get
good distribution and promotion of their product through the
mega companies.”

However, just as the under-developed retailing landscape im-
poses limits on distribution, so the evolution of the broadcast-
ing media has created problems in the promotion area. Galanti
points out that many FM radio stations have a preoccupation
with Anglo-American product which makes it hard to get expo-
sure for new lItalian artists. “The same,” he says, "‘goes for tele-
vision, which is only interested in megastars.”

The broadcasting revolution has had its effect on the market
share of domestic product.

“Whereas, 20 years ago, domestic repertoire enjoyed a clear
supremacy over foreign productions,” says CBS's La Falce, “the
explosion of private radio and television stations substantially
altered the balance and put international product ahead. But
now domestic productions are reasserting themselves.”

He puts the current market shares at 60% international and
40% national for the industry as a whole, although CBS, with a
powerful local roster, maintains a 50-50 balance.

Interestingly, when an ltalian artist achieves megastar status,
he or she can usually outsell the top Anglo-American names. For
example, while Michae! Jackson will sell 800,000 copies of-an
album, Eros Ramazzotti will sell more than a million.

“And the best Italian artists are also making an increasing im-
pact outside ltaly,” says Roberto Galanti. ““‘Ramazzotti, singing
in Italian and Spanish, is selling in South America, Mexico, Ger-
many, Holland, Belgium, Switzerland, France, Spain, Portugal,
Turkey and the Scandinavian countries. His last album has now

(Continued on page I-6)
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MANAGEMENT & DIRECTION PETER ZUMSTEG
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DANCE SCENE

(Continued from page I-2)

Other indie companies are getting serious about dance
production. The Milan-based DDD company has pop super-
star Eros Ramazzotti as its main breadwinner, but interna-
tional manager Donattella De Gaetano says the company
has had a long involvement, too, with dance music. “We've
had big successes but it's a different channel to market for a
normal company. We receive thousands of demos, so we've
launched the specialist DD Dance, with young collaborators
selecting the best material submitted.”

Artists she tips for potential international success are the
African Red Kiandinga, the Tunisian-born F.R. David and the
Brazilian Pao Pao.

Tony Verona's Modena-based Ala Bianca company has
been a leading exporter of high-energy music on his special-

ist Flea label. Now he's launched Mighty Quinn, a label de-
voted to house music. And he has had initial success with
Mauritian born artist Denis Azor, who has “Europeanized”
his country’s national sega dance. Alex Lee reached the na-
tional singles chart with “I'm Gonna Go Out,” and Verona
has high hopes for what he describes as a new style of
house, with “Souvenir,” by University of Love.

Says Verona: “It's a new era for dance. Five years ago, it
was impossible to get good results but now something has
changed in our world of music.” He cites the 12-inch mix as
important for the indie record business. He also criticizes
the Italian major companies for a “lack of understanding’ of
dance music. “Their very structure is so traditional. And
they don't have relationships with discos, private radio sta-
tions and young people.”

CBS A&R director Claudio Buja agrees—to an extent. “In-
dependent dance labels have a better tradition of dealing
with everyone connected with this kind of product. We also

WE ARE PROUD TO BE

INDEPENDENT

focus on albums, while dance music is usually the 12-inch
mix format.”

But Buja says his company is planning some major proj-
ects with name DJs and producers. “We can hit the same
field as Lombardoni and Landro. They've done very well, but
we're not out of it yet.” He adds that a compilation will be
released shortly by CBS in conjunction with Milan's Holly-
wood Disco.

But Landro has his own theories on compilations. “My
first one, ‘New Music Style," was distributed by a major com-
pany and sold 12,000 units. For the second, ‘Los Cuarenta:
The Best Of, Vol. 1," | handled the distribution myself and
sold 220,000 units. A follow-up to this sold 74,000 on pre-
release orders alone. The majors can't sell compilations.
They include one hit and the rest is rubbish.”

DAVID STANSFIELD

FUTURE EXPANSION

(Continued from page [-4)

topped the 2 million sales mark.”

Roberto Galanti believes that with production costs increas-
ing, Italian repertoire can only sustain viability by gaining accep-
tance in other territories. “We have to find a bigger market for
our productions,” he says. And he plans to launch Ramazotti in
the U.S. with his Spanish language repertoire aimed at the Latin
market.

One lItalian record industry problem which has spilled over,
with damaging effects, to other European markets has been the
short duration of protection—30 years—accorded by the na-
tional copyright law to sound recordings. In recent years, mil-
lions of recordings of what, in Italy, are now public-domain pro-
ductions, have found their way into other European markets
where they are still, nominally, protected.

Guido Rignano, who heads Italy’s IFPI group, notes that the
duration of protection for recordings of live performances in It-
aly is a mere 20 years. “But,” he says, “‘we now have an act
before parliament which will extend the duration of protection
for phonograms to 50 years, a reform which is long overdue.”
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CANADA

(Courtesy The Record) Asof 11/19/90

EUROCHART HOT 100 1:/24/90

[ N
‘ MEDIA
SINGLES HOT 100 SINGLES
1 | 3 | SOMETHING TO BELIEVE IN POISON ENIGMA/CAPITOL 1 1 | I'VE BEEN THINKING ABOUT YOU LONDONBEAT ANXIOUS/RCA
2 | 4 | CHERRY PIE WARRANT COLUMBIA/CBS 2 | 2 | 'MYOURBABY TONIGHT WHITNEY HOUSTON ARISTA
3 7 LOVE TAKES TIME MARIAH CAREY COLUMBIA/CBS 3 3 SO HARD PET SHOP BOYS PARLOPHONE
4 | 8 | IMPULSIVE WILSON PHILLIPS CAPITOL/CAPITOL 4 | 4 | UNCHAINED MELODY RIGHTEOUS BROTHERS VERVE/POLYDOR
5 | 6 | MORE THAN WORDS CAN SAY ALIAS CAPTOL/CAPITOL 5 | 6 | SHOW ME HEAVEN MARIA MCKEE EPiC
6 2 | SUICIDE BLONDE [NXS ATLANTIC/WEA 6 5 | TOM'S DINER DNA FEATURING SUZANNE VEGA A&m
7 5 | ICEICEBABY VANILLAICE sBX/EMI 7 | NEW | FOG ON THE TYNE (REVISITED) GAZZA & LINDISFARNE BEST/RCA
8 S | STRANDED HEART CAPITOL/CAPITOL 8 | 13 | UNEFEMME AVEC UNE FEMME MECANO ARIOLA
9 1 PRAYING FOR TIME GEORGE MICHAEL COLUMBIA/CBS 9 19 | DON'T WORRY KYM APPLEBY PARLOPHONE
&e 10 | 10 | RELEASEME WILSON PHILLIPS SBK/EMi 10| 8 | KINGSTON TOWN UB40 VIRGIN
== . Bt [ JIBLACKICATA JANENDACKSON, Zsmzatw 11 | 10 | CRYING IN THERAIN A-HA WARNERBROS
| 12 [ L2AHROMEQ  DING' ISCAND/MCH 12 | 7 | CULTOFSNAP SNAP LOGIC/ARIOLA
13 [§S3] [/CEOSE(OYOU) MAXIPRIES] TGN 13 |NEW| FANTASY BLACK BOX GROVE GROOVE MELODY
14 | 16 | TOWSDINER DNA FEATURING SUZANNE VEGA  VIRGIN/A&M 15 5 || IACITTLETIME: THE BEAUTIFILSOUTH 'comass
15 | NEW | LET'S TRY IT AGAIN NEW KIDS ON THE BLOCK  COLUMBIA/CBS ol B e s r e e
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THE RINGLING SISTERS

60 Watt Reality

PRODUCER: Lou Adler

A&M 750215337

Distaff members of such Hollywood
bands as the Screamin’ Sirens, the
Devil Squares, and Weatherbell front
this interesting unit, which combines
spoken-word performances with
seductively sung original numbers.
Adler sympathetically produces
without any unnecessary window
dressing, and four principal vocalists
all shine. Caustic song about
addiction, “56 Reasons,” and romantic
“Velvet Crush” are strong modern
rock choices.

KATE & ANNA McGARRIGLE

Heartbeats Accelerating

PRODUCER: Pierre Marchand

Private Music 2070

Sisters wrap their angelic pipes
around some homespun yet heartfelt
folk-pop melodies, ably supported by a
low-key Canadian band. Entire
production is subtly satisfying, with
title cut, poignant “I Eat Dinner,” and
“Love Is” tailor-made items for public
radio and mature AC. A nice bouquet
for the McGarrigles’ cult of long
standing.

DIRTY WHITE BOY

Bad Reputation

PRODUCER: Beau Hill

Polydor 841959

Veteran guitarist Earl Slick’s new
band is a hard rock quartet that gives
up little in the way of originality or
true emotion. But Hill as always
produces cannily with an ear cocked
to what rock radio wants, and when
the performances are exuberant
enough, as on “Let’s Spend Momma’s
Money,” the album rock trick comes
close to being turned.

MICHAEL HALL

Quarter To Three

PRODUCERS: J.D. Foster, Walter Salas-Humara, Rich
Brotherton & Michael Hall

Record Collect 1191

The former leader of Austin, Texas’
wonderful Wild Seeds concocts a solo
shot that stands with the best indie
releases of the year. Bolstered by a
top-notch band that includes
homeboys Foster and Brotherton and
the Silos’ Salas-Humara, Hall sings
some great new originals with the
unaffected honesty that characterized
his band’s work. Explosive “I'm
Gonna Get Drunk With A Ggod
Friend Of Mine” and “I Blame God”
are among best of an excellent batch.
A must for modern rockers.

THE HORSE FLIES

Human Fly

PRODUCER: Bill Usher

MCA 10123

Rerelease of 1987 recordings first
issued by Rounder brings this curious
but intriguing group to wider
audience. East Coast quartet uses
violin, banjo, and synthesizers for a
wealth of mysterious effects; tracks
include a moody electro-cover of the
Cramps’ cruddy “Human Fly,” a
bizarre reading of the traditional
lullaby “Hush Little Baby,” and even
a couple of hoedowns. Category-
defying material deserves a listen in
modern rock camp.

CHARLES BROWN

All My Life

PRODUCER: Ron Levy

Buliseye Blues 9501

New Rounder subsidiary kicks off
with a lovely new record by blues/
R&B vet Brown, who recently opened
a summer tour for big fan Bonnie
Raitt. Brown’s voice is no less smooth
than in his “Drifting Blues” days, and
he’s stil} a striking piano player. Dr.
John and Ruth Brown (the latter on a
spunky duet, “Tell Me Who”') drop by
to lend a hand. A treat.

THE MEMPHIS BOYS

PRODUCERS: Alien Reynoids & Mark Miller
Vanguard 79461

Sessioneers Gene Chrisman, Bobby
Emmons, Mike Leech, Bobby Wood,
and Reggie Young racked up credits
in their studio heyday ranging from
Wilson Pickett and Joe Tex to Dusty
Springfield and Elvis Presley. On
their own, though, they aren’t in the
same league with Booker T. & the
MG’s. While instrumental workouts
here are competently played, they
never rise above the level of soul
Muzak.

KREATOR

Coma Of Souls

PRODUCER: Randy Burns

Epic/Noise 46971

Thrash is the plan for German metal
quartet on second major-label release.
Songs targeting environmental crisis,
war-mongering, and renascent
Nazism in band’s native land tear a
page from songbooks of Metallica and
Nuclear Assault (latter of which has
also worked with producer Burns).
Ecodisaster number ‘“When The Sun
Burns Red” is excellent first course.

DANIELLE DAX

Blast The Human Flower

PRODUCER: Stephen Street

Sire/Warner Bros. 26126

Vocalist creates some interesting,
songs on latest endeavor, but she
lacks the kind of distinctive chops to
break her out from the pack. Trump
here is an exotic cover of the Beatles’
durable raga-rocker “Tomorrow
Never Knows,” which may be the best
overture for modern rock radio.

THE MEN THEY COULDN'T HANG

The Domino Club

PRODUCER: Pat Collier

Silvertone 1391

U.K. folk-rock sextet continues doing
what comes naturally on spunky new
release. While band’s instrumental
attack is always vigorous, its
decidedly English lyrical bent may

NEW AND
NOTEWORTHY

BLUE PEARL

PRODUCER: Youth

Big Life/PolyGram 847405

Duo comprised of throaty chanteuse
Durga McBroom and former Killing
Joke member Youth pumps state-of-
the-charts dance beats on impressive
debut set. First single, “Naked In
The Rain,” is a hypnotic deep house
rave that has already won with U.S.
club programmers. R&B-drenched
“Chemical Thing” is set’s strongest
radio contender with its infectious
melody and anti-drug lyrics. Also
noteworthy is a slammin’ house
version of Kate Bush’s “Running
Up That Hill.” A gem.

PARIS

The Devil Made Me Do It

PRODUCER: Pans

Tommy Boy 1030

Militant black rapper makes an
impressive debut with street smart,
political, well-done raps. While his
Black Panthers politics may strike
some as extreme, a cool tension
permeates the entire project,
especially with “This Is A Test” and
the menacing title track. A strong,
strong record.

e i SR —

require a leap by American modern
rock programmers; also, touches of
humor are a bit too few and far
between. Still, “The Family Way” and
hard-edged “Handy Man” have some
spinability.

UNCLE TUPELO

No Depression

PRODUCERS: Paul Kolderie & Sean Slade

Rockville 6050

Illinois-based trio creates a
compelling, original strain of acid folk
that sometimes recalls such indie-rock
precursors as the Silos and Hiisker
Dii. Astute alternative/college
programmers should take note of
such outstanding tracks as
“Graveyard Shift,” “Whisky Bottle,”
“Flatness,” “Outdone,” and “Life
Worth Livin’.” Covers include the title
track and Leadbelly’s “John Hardy.”

THEE HEADCOATS

Heavens To Murgatroyd, Even! It's Thee
Headcoats! (Already)

PRODUCER: None listed

Sub Pop 82

Raw and deliberately crude (CD
version was mastered from a
scratched-up vinyl LP), album by
British trio is the first of 48 featuring
leader Billy Childish to receive wide
U.S. distribution. It’s a happy event,
for group’s rough music, which draws
on such primitive sources as the
Sonics and early Kinks, is
invigorating stuff. “Mantrap,” “Girl
Of Matches,” and “I Don’t Like The
Man I Am” are highly recommended
to modern rock’s left wing.

THE ORIGINAL SINS

Self Destruct

PRODUCERS: John Terlesky & Dave Stein

Psonik 88

“Original” is a highly ironic part of
this group’s name, since
Pennsylvania-based unit pays slavish
homage to garage bands past on its
third album. But grungophiles will
hop up and down over generally
energetic borrowings here; “Land Of
A Thousand Dances,” “Do It,” and
single entendre “Alice D.” hold their
share of three-chord thrills.
Distributed by Skyclad.

MARCIA BALL/ANGELA STREHLI/LOU ANN
BARTON

Dreams Come True

PRODUCER: Mac (Dr. John) Rebennack

Antone’s 0014

Union of three of Texas’ reigning
blues mamas may be a dream come
true for many R&B listeners. The
Antone’s house band (Derek O’Brien,
Sarah Brown, George Rains) and the
redoubtable Dr. John lend solid
support, and Jimmie Vaughan guests
on one track. Repertoire is split
almost evenly between covers and
originals; raucous ““Good Rockin’
Daddy” (spotlighting Barton) and
group effort “Love, Sweet Love” are
fine for trad-oriented jocks.

HEADS UP

Soul Brother Crisis Intervention

PRODUCER: Albert Bouchard

Emergo 9372

N.Y. four-piece offers a rough-hewn,
driving blend of funk’n’rap served up
with a wild punkish flair—just the
right recipe for those yearning for a
scruffier crossover than Urban Dance
Squad. College and alternative outlets
should give a listen to such full-tilt
grooves as “Corny Style Pizza,”
“Pumps,” “Clouds,” and “Brother Of
The Blue Flame.”

GALAXIE 500

This Is Our Music

PRODUCER: Kramer

Rough Trade US 86

East Coast trio blazes no new trails
on current opus, but modern rock love
objects will likely remain so. Band still
is immersed in moody atmospherics,
not unlike a steelier version of
Cocteau Twins; big drawback is Dean
Wareham'’s decidedly nonprofessional
vocalizing. But “Summertime,” “Way
Up High,” and cover of Yoko Ono’s
‘Listen, The Snow Is Falling” (sung

L L B O A R D

SPOTLIGHT

CINDERELLA
Heartbreak Station

PRODUCERS: John Jansen & Tom Keifer
PolyGram 848018

Band steps out for strongest foray
yet. Keifer’s rough and ready vocals
run all over tunes that combine
straight-ahead rock with blues,
southern boogie, and other twists.
But the Philly band proves that it
can do much more than AC/DC-type
screechers. Some of the best
numbers are midtempo, acoustic-
based tunes, including ‘“One For
Rock And Roll” and especially
“Dead Man’s Road.” Guaranteed
not to turn into a pumpkin at
midnight.

by bassist Naomi Yang) will all win
favor with band’s core audience.

R&B

> FATHER MC

Father's Day

PRODUCERS: Mark Rooney & Mark Morales; Fresh
Gordon; Howie Tee

Uptown/MCA 10061

Rapper makes a positive impression,
both with material and delivery. The
material is basically clean and often
with a positive message and Father
MC delivers the goods with ease. First
single, “I'll Do 4 U,” is already
gathering a following and like
successors are ‘“Treat Them Like
They Want To Be Treated” and “Tell
Me Something Good,” which samples
from the song of the same name. Nice
touch all around.

P HI-FIVE

PRODUCERS: Various

Jive 1328

Charming teen group is scoring well
with its current single, “I Just Can’t
Handle It,” a fun and funky new
jacker produced by Teddy Riley.
Remainder of set glides along a
similar groove line, promising to
establish act as a "90s equivalent to
New Edition and Jackson 5. Pop
programmers would be wise to climb
aboard immediately.

MOVEMENT EX

PRODUCER: Sir Randait Scott

Columbia 46894

Militant duo of rapper Lord Mustafa
and DJ King Born might excite the
Public Enemy audience with its
densely produced slate of social
observations. Pair unflinchingly takes
on subjects ranging from racial
inequities to environmental disaster to
the AIDS epidemic; style is harsh, but
a touch of humor leavens the mix here
and there. Brutal “Freedom Got A
Shotgun” is a good start for those
tough enough to handle it.

JAZZ

ANDREA MARCOVICCI
What Is Love?

PRODUCER: Glenn Mehrbach
DRG 91401

SYLVIA SYMS
.. .Then Along Came Bill

PRODUCER: Unlisted
DRG 91402

JULIE WILSON

The Harold Arien Songbook

PRODUCER: Hugh Fordin

DRG 5211

Here are three worthy additions to
the label’s “Cabaret” series. Both
Syms, who pays tribute to late
pianist/accompanist Bill Evans, and
Wilson are more familar cabaret
names that have made their mark on
recordings. Marcovicci is the newer
name, although her current cabaret
status is a stellar one. Songs on all
three albums are of the highest
grade, but Marcovicei's “find” is a
Gershwin brothers and Buddy
DeSylvia beaut called “Faraway
Someone,” one of the fortunate
results of the now-famed Warner
Bros. Music warehouse discovery of
long lost manuscripts.

WORLD MUSIC

JOE HIGGS

Blackman Know Yourself

PRODUCERS: Lee Jatfe & Joe Higgs

Shanachie 43077

Little-known to most American fans,
Higgs is a reggae founding father
and shantytown concertmaster whose
graduates include Bob Marley and
Peter Tosh. Standard-bearer for the
rootsiest of roots music, his tough,
solid vocals and no-frills
arrangements will appeal to serious
listeners everywhere. Highlights
include Higgs originals such as the
title cut and “Sons Of Garvey,” along
with rock-steady covers of Tosh’s
“Steppin’ Razor,” as well as Marley’s
“Small Axe” and “Sun Is Shining.”

COUNTRY

BETH NIELSEN CHAPMAN

PRODUCERS: Jim Ed Norman, C. Roscoe Beck, David
Austin

Reprise 26172

There is an almost unbearable sense
of sadness and loss in most of
Chapman’s songs. The suffering she
portrays leads less to a knowledge of
how to triumph than of how to
accommodate future griefs.

THE GOLDENS

Rush For Gold

PRODUCER: Blake Chancey

Capitol 94395

The Golden sons have finally hit the
jackpot in their “Rush-For Gold.” The
duo’s vocals have tightened up, and
that coupled with some quality
Nashville songwriting may give the
boys just the lift they’'ve been waiting
for. Not a bad pick of the pack.

| SPOTLIGHT: Predicted to hit top 10 on its
‘ appropriate genre's chart or to earn platinum
certification.

NEW AND NOTEWORTHY: Highlights new
and developing acts worthy of attention and
other releases of special interest. {

PICKS (p): New releases predicted to hit
l the top halt of the chart in the format listed.

CRITIC'S CHOICE (%) : New releases, re-
gardless of potential chart action, which the
reviewer highly recommends because of their
musical merit,

All albums commercially available in the
U.S. are eligible. Send review copies to Melinda
Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris. Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Edward Morris, Billboard, 49 Music Square
l W., Nashville, Tenn. 37203.
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> VANILLA ICE  Play That Funky Music (3:18)
PRODUCER: Tommy Quon

WRITER: Vaniila ice

PUBLISHERS: ice Baby/QPM. BM!

MIXER: Vanilla ice

SBK 4JM-07339 (c/0 CEMA) (cassette single)
Photogenic rapper follows his chart-
topping “Ice Ice Baby” with an
equally appealing pop/hip-hopper that
is fueled by samples from Wild
Cherry’s disco-era hit of the same
name.

TIFFANY Here In My Heart (4:08)

PRODUCER: Philip Damien

WRITER: D. Warren

PUBLISHER: not listed

MCA 53991 (cassette single)

Evocative power ballad from former
teen queen is dedicated to U.S. troops
in Saudi Arabia. Could score with top
40 programmers who passed on the
previous “New Inside.”

BOBBY ROSS AVILA I'm Your Puppet (4:34)
PRODUCER: not listed

WRITERS: D. Ross, L. Oldham

PUBLISHER: Screen Gems, BM!

B&L/Quality 15144-4 (cassette single)

Now on a new label, Avila continues
shooting for teen idoldom, this time
with a cute, synth-pop rendition of
1966 hit by James and Bobby Purify.
Contact: 213-658-6796.

R&B

’ BELL BIV DEVOE When Will | See You Smile
Again? (4:37)

PRODUCERS: Timmy Gatling. Alton “"Wokie™ Stewart
WRITERS: T. Gatling, A. Stewart

PUBLISHER: not fisted

MCA 53976 (cassette single)

After several rough 'n raunchy
groovers, BBD hangs on a smooth
R&B tip with this warming, retro-
vibed ballad. Count on another
multiformat smash.

> BERNADETTE COOPER  Stupid (4:30)
PRODUCER: Bernadette Cooper

WRITERS: B. Cooper, J. Wilson Ill

PUBLISHER: not listed

MCA 53978 (cassette single)

Cooper unleashes another attitude-
ridden R&B/jack jam that proves she
not only looks good, she also sounds
great. A beefy dance track that could
entice club jocks.

P> BLAZE So Special (3:26)

PRODUCER: Blaze

WRITERS: W. Hedge, J. Milan. C. Herbert
PUBLISHER: not listed

Motown 2073 (c/o MCA) (cassette single; 1 2-inch
version also available. Motown 4752)
R&B-drenched house jam is textured
with tight harmonizing, silky strings,
and a lead vocal that recalls Otis
Redding and Sam Cooke. Gem from
the sparkling “25 Years Later” set
has charm to entice urban radio
programmers and club jocks alike.

P> SAMUELLE Black Paradise (4:17)
PRODUCERS: Thomas McElroy, Denzil Foster
WRITERS: T. McEiroy, D. Foster

PUBLISHER: Two Tuff-E-Nuff Songs, BMI

Atlantic 4-87775 (cassette single)

Signature sound of producers
McElroy and Foster empowers this
funk shuffler with chartability. Conga
and snakey keyboard lines—not to
mention Samuelle’s smoky vocals—set
tune from the competitive pack.

LORENZO SMITH Let Me Show You (4:20)
PRODUCERS: Rick Smith, Lorenzo Smith

WRITERS: R Smith. L. Smith

PUBLISHER: not listed

Alpha International 4JM-70712 (cassette single)
Amorous slow jam is a fine showcase
for Smith’s rich baritone vocals. Best
suited to urban AC formats. Contact;
215-425-83682.

LOLITA Heart! (no timing listed)

PRODUCER: Rabert C. Bell

WRITER: R. Bell

PUBLISHER: Gumptious, BMI

Gumption G-9001 (cassette single)

Given the right remix and
distribution, nicely sung retro-R&B
baliad could be a strong chart
contender. Contact: 301-938-8211.

COUNTRY

> JOE DIFFIE If You Want Me To (3:43)
PRODUCER: Bob Montgomery and Johnny Slate
WRITERS: L. Williams, J. Ditfie

PUBLISHERS; Songwriters Ink/Forrest Hills, BMI
Epic 347-46047 (c/o CBS) (cassette single)
Another strong chart contender from
newcomer Diffie. With a wounded
heart and despair in his voice, Diffie
sings of the extent to which he would
go to please his partner—leaving her.

P> EXILE There You Go (3:24)

PRODUCERS: Randy Sharp. Tim DuBois

WRITERS: R. Sharp, D. Lowery

PUBLISHERS: With Any Luck, BMI;
Almo/Micropterus. ASCAP

Arista 2139 (7-inch single)

A wistful lament, set to a determined,
midtempo beat and an easy-listening,
pop-flavored arrangement.

VERLON THOMPSON She's The One (2:51)
PRODUCER: Biake Chancey

WRITERS: V. Thompson, B. Spencer
PUBLISHERS: EMI April/ides Of March/WB/Two
Sons. ASCAP

Capitol 7-79376 (c/o CEMA) (7-inch singie)
The country genre has developed yet
another facet. Verlon Thompson is
country with a twist. His powerful
vocals coupled with innovative
production deliver lyrical images of
“what” a woman can do.

TEXAS TORNADOS A Man Can Cry (3:33)
PRODUCERS: Bill Halverson, Texas Tornados
WRITERS: F. Fender, W. Duncan

PUBLISHER: Arc, BMI

Reprise 7-19516 (c/o0 Warner Bros.) (7-inch singte:
cassette version also available, Reprise 4-19516)

Freddy Fender matches this swaying,
fiftyish-rock sound with yearning,
sincere lead vocals.

BUCK OWENS Kickin' In (2:59)

PRODUCER: Jimmy Bowen

WRITERS: R. Murrah. K, Stegall

PUBLISHERS: Tom Collins/Murrah/Warner-
Tamerlane, BMI

Curb/Capito! 7-79395 (c/0 CEMA) (7-inch promo
only)

Hearty vocalizing enlivens this
number about dealing with recurrent
memories of a lost love.

RONNIE McDOWELL Unchained Melody (3:31)
PRODUCER: Buddy Kilten

WRITERS: A. North. H. Zaret

PUBLISHERS: Frank. ASCAP

Curb NR-76850 (c/o CEMA) (7-inch single; cassette
version also available, Curb 4 JM-76850)

A powerful and dramatic performance
of one of the all-time great love
ballads, which recently received
revived interest on the pop charts.

BILLY DEAN Only Here For A Little While (3:33)
PRODUCERS: Chuck Howard, Tom Shapiro
WRITERS: W. Holyfield, R. Leigh

Capitol 7-79424 (c/o CEMA) 7-inch promo only)

An uptempo gospel sound buoys this
theme of doing good while we can.

GARY STEWART Nothin’ But A Woman (3:30)
PRODUCER: Roy Dea

WRITERS: Amy, Cray. Cousins, Boe. Olson
PUBLISHERS: Calhoun Street, Robert Cray. BMI
Hightone 602 (7-inch single)

A typically spirited Stewart rockabilly
romp illustrates a man’s one-track
mind—with a woman waiting at the
end of the line. Contact: 415-763-8500.

DAVID LYNN JONES 1 Feel A Change Comin’ On
(3:32)

PRODUCERS: Richie Albright, David Lynn Jones
WRITER: David Lynn Jones

PUBLISHERS: Mighty Nice, Skunk DeVille, Victroila,
BMI

Mercury 8782-7 (c/o PolyGram) (7-inch single)

Present problems will give way to

future happiness as the changes are a
comin’, preaches Jones in this fast-
paced number.

SOUTH BY SOUTHWEST Ricochet (3:10)
PRODUCERS: Buzz Cason. South By Southwest
WRITERS: A.Roberts, B.Cason. C.Black
PUBLISHERS: Chriswald-Hopi, Buzz Cason
Publications., Warner/Chappell-Serenity Manor,
ASCAP

Track America 201 (7-inch single)

Clever lyrics, enjoyable
instrumentation, and a delightful
blend of voices combine to form a
potent outing for this group hailing
from Taos, N.M. Contact: 615-383-
8682.

JEFF YOUNG Chico, California (3:18)
PRODUCER: J.A. Young

WRITER: Young

PUBLISHER: Youngwood. BMI

AMC 1017-AR

A Mexican-flavored, high-spirited
devotional delivered in Haggard-esque
style. Contact: 615-832-9394

MERLE HAGGARD Blue Jungle (2:27)
PRODUCERS: Mark Yeary. Merle Haggard
WRITERS: M. Haggard, F. Powers

PUBLISHER: Inorbit, BM

Curb NR-76846 (c/o CEMA) (7-inch single)
This is sort of like “Big City”
revisited, with a lost-love twist.
Fiddles and steel reinforce the blues
theme.

DANCE

) MIKE “HITMAN" WILSON FEATURING
SHAWN CHRISTOPHER Another Sleepless Night
(no timing listed)

PRODUCER: Mike “Hitman" Wilson

WRITERS: M. Wilson. T. Amos

PUBLISHER: Warner Chappell

MIXER: David Morales

Arista 2141 (12-inch single)

Legendary Chicago house music DJ
tries his hand at pumping his own
beats, and succeeds greatly with this
body-invading jam. Diva vocals from
Christopher and disco-styled strings
provide a Black Box-like appeal. Will
keep you up spinning all night long.

INDIA You Should Be Loving Me (5:11)
PRODUCER: Little Louie Vega

WRITERS: India, S. Cutler

PUBLISHER: House Of Fun/Tribe Rhythm,
BM!/Coigems-EMI/Scott Cutler, ASCAP

Reprise 0-19533 (c/o Warner Bros.} (12-inch
singte)

Latina pumps a bass-heavy house vibe
into a down-tempo R&B album track
and turns it into a formidable deep-
baked kicker that would work best

within an early a.m. setting.

SOAVE If You Want Me (5:50)

PRODUCER: Owne "0.S." Soba

WRITERS: J. Martinez, O. Soba

PUBLISHERS: Micmac/Scandal Boy, ASCAP
Micmac 542 (1 2-inch single)

Latin hunk exudes crossover radio
charm on this percolating freestyle
twirler. Best bet for club exposure is
bottom-heavy “0.S. Dub” on the flip
side. Contact: 212-675-4038.

X GALLIFRE FEATURING JIMMIE LEE Set
Your Mind To It (9:49)

PRODUCERS: Kevin Dixon. Frank Youngwerth
WRITERS: K. Dixon, N. Demming

PUBLISHER: Mrs. Twillie, ASCAP

MIXERS: Kevin Dixon, Larry Heard

Gherkin 1061 (1 2-inch single)

Subtle, ambient houser is required for
any early-morning jock’s collection.
Lee's jazz-colored sax playing anchors
this otherwise floating, spacious gem.
Contact: 312-880-5580.

* KRISTINE MORRELL Love Thing (6:45)
PRODUCERS: Ron Allen, Howard Chen

WRITERS: R. Allen, H. Chen

PUBLISHER: Fuma

MIXER: Ron Allen

Blast/Bigshot 010 (12-inch single)
Atmospheric, acid-splashed house
arrangement is a fine counterpart to
Morrell's silky, understated stylings.
Disco-colored “Jazzy Garage” mix
would set any peak-hour program
ablaze. Truly kickin’. Contact: 416-748-
3660.

MARK ALBANO Here Comes That Rainy Day
Feeling Again (7:55)

PRODUCERS: Mark Styles, Mark Aibano
WRITERS: Greenway, Cook, Macaulay
PUBLISHER: Songs of PolyGram, BMJ

Chazz Jazz 19 (12-inch single)

L L B O A RD

Former leader of popular New York
NRG duo Knew Romeo steps out solo
with a bright cover of the Fortunes’
early '70s nugget. Flip side features a
cool techno version of Abba’s “Take A
Chance On Me.” Contact: 212-206-
1549.

VINCENT CAPRETTA Never Knew Love Like This
(7:30)

PRODUCERS: Cox. Koster. Tokar

WRITERS: J. Mtume, R. Lucas

PUBLISHER: not listed

XNIC 0-7171 (12-inch single)

Camp is the name of the game for this
fun and spirited hi-NRG rendition of
Stephanie Mills’ disco evergreen.
Contact: 216-721-65217.

AC

KIM BOYCE True Love (4:00)

PRODUCER: Tim Miner

WRITERS: K. Boyce, B. Cooper, T. Cooper
PUBLISHERS: Word/Paragon, BMI/McSpadden.
ASCAP

A&M 75021-7482-4 (c/o PGD) (cassette single)
Contemporary Christian songstress
makes-an impressive bid for pop/AC
radio acceptance with this lovely
power ballad that features duet vocals
by Boyce’s husband, Gary Lee
Koreiba.

NINO TEMPO FEATURING RACHELE CAPPELLI
This Masquerade (4:06)

PRODUCERS: Ahmet Ertegun. Shane Keister, Nino

Tempo

WRITERS: L. Russell

PUBLISHER: Stuck On Music, BMI

Atlantic 4-87785 (cassette single)

Cappelli turns in an affecting reading

of a song made popular by George
Benson in 1976, framed nicely by

Tempo’s fluid sax lines. A retro-jazz-

flavored treat that may struggle

despite its seductive charms.

ROCK TRACKS

’ THE LIGHTNING SEEDS Joy (4:09)
PRODUCER: lan Broudie

WRITER: |. Broudie

PUBLISHER: not listed

MCA 53980 (cassette single)

Third single from the brilliant
“Cloudeuckooland” album fuses
ethereal, string-like keys and soft
vocals with a clicking pop beat. Could
reignite top 40 interest in band.

> SONIC YOUTH Disappear (a:18)

PRODUCER: Sonic Youth

WRITER: Sonic Youth

PUBLISHER: Savage Conquest. ASCAP

DGC 4172 (c/o Getten) (CD promo only)
Numbing, wall-of-sound treat from
pop-punkers’ “Goo” set is already a
favorite on the college circuit. Be sure
to check out the raw and raunchy
demo version also included.

’ MOTHER LOVE BONE This Is Shangrila
(3:41)

PRODUCERS: Terry Date, Mother Love Bone
WRITERS: Wood, Gossard, Mother Love Bone
PUBLISHER: not listed

Polydor CDP-348 (c/o0 PolyGram) (CD promo only)
Expect heavy modern rock action for
this hypnotic, guitar-driven trip back
to '60s psychedelia. From the
excellent “Apple” album.

A SOCIAL DISTORTION Story Of My Life
(4:44)

PRODUCER: Dave Jerden

WRITER: M. Ness

PUBLISHER: Rebet Waltz. ASCAP

Epic 49K-73571 (c/o CBS) (CD single)

Rousing rocker blends rockabilly
melodies with a fuzz-guitars and
potent harmonies and should win with
college and alternative programmers.
Also included are live versions of
“1945” and “Mommy’s Little
Monster.” Not to be missed.

PRONG For Dear Life (3:25)

PRODUCER:

WRITER: T. Victor

PUBLISHERS: CBS/Spigot, ASCAP

Epic ESK-2244 (c/o CBS) (CD promo only)
Speed-conscious headbangers slow
down (slightly) on this invigorating,
crunchy-chorded sizzler that might
broaden their audience to include

open-minded modern rockers, though
popsters and album rockers will
probably stay far away. From the
noteworthy “Beg To Differ” set.

PRESTON SMITH Stand Inside A Mountain
(5:24)

PRODUCER: Preston Smith

WRITER: P. Smith

PUBL/SHERS: Curb/Prestoons, ASCAP

Curb 4JM-(c/0 CEMA) (cassette single)

Slick and energetic guitar-based jewel
from newcomer’'s eponymous debut
dise should find shelter on album rock

avenues.

RAP

* PAPA DEE Ain’t No Stopping Us Now
(4:06)

PRODUCER: Bomkrash

WRITERS: Papa Dee. Utopia

PUBLISHER: Telegram

MIXER: Bobby Konders

Arista 2098 (12-inch single)

Papa’s impressive, rapid-fire toast/rap
style seeps into a hip-hop style dance-
hall instrumental fabric. Remixes by
Konders add club-viable flavor.

DANGEROUS DAME Far From A Regular (4:31)
PRODUCERS: Damon Edwards. Lance Selleaze
WRITER: Damon Edwards

PUBLISHER: William La Ron Dawvis, ASCAP

Atlantic 4-87896 (cassette single)

Macho lyricist struts with cocky
confidence along a loping, sparsely
produced groove.

M.C. ZEUS Do Me Baby (4:12)

PRODUCERS: Glenn Gutierrez, M.C. Zeus

WRITER: M.C. Zeus

PUBLISHERS: SHR/Myat, BMI

LMR/RCA 2712-1 (c/o0 BMG) (1 2-inch single)
Seductive lust attack travels at a pace
that pregnant women and heart
patients should avoid. Enjoy the
frenzy as well as the clever sampling.

GRAND DADDY 1.U. Something New (4:04)
PRODUCER: Biz Markie

WRITER: Grand Daddy L.U.

PUBLISHERS: Biz Markie/I.U.. ASCAP

MIXER: Cutmaster Cool V.

Cold Chillin'/Reprise 4-19522 (c/o Warner Bros.)
(cassette single)

R&B-flavored shuffler glistens with
cute lyrics and a contagious, sing-
along chorus. Flip side remix by Cool
V kicks a tougher hip-hop groove that
will entice those who find A-side
version too light.

CHARM ONE Togetherness (4:52)
PRODUCERS: TNT, Charm One

WRITERS: A. Washington, P. Solomon
PUBLISHER: Togetherness/Misam, ASCAP

Sam 5011 (12-inch single)

Although funk-lined hip-hopper
doesn’t say much new, it does sneak
up from behind and captivate. Love
the horn riffs. Contact: 718-335-2112.

PICKS (pp) : New releases with the greatest
chart potential.

CRITIC'S CHOICE () : New releases, re-
gardiess of potential chart action, which the
reviewer highly recommends because of their
musical merit.

NEW AND NOTEWORTHY: Hightights new
and developing acts worthy of attention.

Cassette, vinyl or CD singles equally appro-
priate for more than one format are reviewed
in the category with the broadest audience. All
releases available to radio and/or retail in the
U.S. are eligible for review. Send copies to Lar-
ry Flick, Billboard, 1515 Broadway, New York,
N.Y. 10036. Country singles should be sent to
Billboard, 49 Music Square W., Nashville,
Tenn. 37203.

BILLBOARD DECEMBER 1, 1990

69



BN UPDATE

| LIFELINES

BIRTHS
Boy, Ian Frederick, to Harry and
Shirley Sandler, Oct. 20 in Orlando,
Fla. He is a personal manager. She
is former VP of Patrick Rains & As-
sociates, a music management com-
pany.

Boy, Elijah Zachiriah, to Richard
and Roz Wolf, Oct. 27 in Los Ange-
les. He is a producer/songwriter.
She is a publicist.

Boy, Geoffrey Alexander, to Mi-
chael and Lori Fagien, Nov. 10 in

Gainesville, Fla. They are publish-
ers of JAZZIZ magazine. She is also
president/CEO of Milor Entertain-
ment Group.

MARRIAGE
Ron Albert to Beth Hersh, Nov. 25
in Miami. He is VP of Vision Re-
cords and former record producer
for Fat Albert Productions.

DEATHS
Ronnie Fischer, 34, after a short ill-
ness, Nov. 11 in London. Fischer
was marketing manager of Epic in
the U.K., where he worked closely
with Michael Jackson, George Mi-

chael, Gloria Estefan, and Luther
Vandross. He joined Epic in 1982 af-
ter working in concert promotion.

Stan Z. Burns, 63, after a brief ill-
ness, Nov. 16 in New York. Burns
was an announcer at WINS New
York from 1944-46, and again from
1952 until his death. He is survived
by a daughter, Jenny, of New
York, and a son, Howard, of Con-
necticut.

Send information to Lifelines,
Billboard, 1515 Broadway, New
York, N.Y. 10036 within eight
weeks of the event.

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other notable events. Send in-
Jormation to Calendar, Billboard,
1515 Broadway, New York, N.Y.
10036.

NOVEMBER

Nov. 26, 1990 Billboard Music Awards Taping,
Santa Monica Airport Hangar, Santa Monica,
Calif. Colleen Higgins, 212-536-5336.

Nov. 27, American Women in Radio and Televi-
sion Celebrity Auction, the Laugh Factory, Los An-
geles. Christi Collier, 818-888-3378.

Nov. 28, Fifth Annual Salute to the American

Songwriter Benefit Concert, presented by the Na-
tional Academy of Songwriters, Wilshire Ebefl
Theater, Los Angeles. 213-463-7178.

Nov. 28-Dec. 1, Eighth Annual JazzTimes Con-
vention, Fairmont Hotel, New Orleans. 301-588-
4114,

DECEMBER

Dec. 2, Mid Atlantic Music Conference, North
Bergen Holiday Inn, North Bergen, N.J. 201-222-
6842.

Dec. 4, Fourth Annual Philadelphia Music Foun-
dation Hall of Fame Awards, Wyndham Franklin
Plaza Hotel, Philadelphia. Sharla Feldscher, 215-
627-0801, or Wendy Isaacs, 215-561-4338.

Dec. 4-7, CINARS '90 (International Exchange
for Performers), location to be announced, Mon-

No. 1 Ice. SBK recording artist Vanilla Ice receives an award commemorating
“Ice Ice Baby" reaching No. 1 on Billboard's Hot 100 Singles chart. The
presentation took place at a Halloween/birthday party for Ice on the set of an
upcoming Teenage Mutant Ninja Turtles film. Shown, from left, are Charles
Koppelman, CEO, SBK Records; Ice; Gene Smith, associate publisher,
Billboard; and Daniel Glass, senior VP, SBK Records.

{JUST PUBLISHED!

1991

TALENT & TOURING

DIRECTORY

Billboard’s international Talent and
Touring Directory is the source for
U.S. and international talent, booking
agencies, facilities, services and
products. It is used by everyone who
buys and books talent—promotes and manages tours.
$67.00 (includes postage & handling).
Add appropriate sales tax in NY, NJ, CA, TN, MA, Il_ and DC.

To order, send your check or money order with this ad to:
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
For the fastest service, call 1-800-344-7119

in NJ 201-363-4156

INTERNATIONAL

B80S0

treal. 514-842-5866.

Dec. 10, 1990 Billboard Music Awards Broad-
cast, Fox Broadcasting Co. Colleen Higgins, 212-
536-5336.

Dec. 13, International Radio and Television So-
ciety Christmas Benefit, co-sponsored by MTV
Networks, Waldorf-Astoria, New York. 212-867-
6650.

JANUARY

Jan. 8, 1991 RadioBest Awards, sponsored by
the Twin Cities Radio Broadcasters Assn., Minne-
apolis Convention Center, Minneapolis. 612-544-
8575.

Jan. 10, International Radio and Television So-
ciety Newsmaker Luncheon, Waldorf-Astoria,
New York. 212-867-6650.

Jan. 18-21, National Assn. of Music Merchants
Winter Show, Anaheim Convention Center, Ana-
heim, Calif. 800-767-6266.

Jan. 18-20 and 23-27, Rock in Rio 11, Maracana
Stadium, Rio de Janeiro, Brazil. Lea Penttheado,
011-55-21-286-1472.

Jan. 25-29, 48th Annual National Religious
Broadcasters Convention, Sheraton Washington
Hotel, Washingten, D.C. 201-428-5400.

Conductor Becomes Director. Angel/EMI VP Tony Caronia, right,
congratulates Austrian conductor Franz Welser-Most on his appointment as new
music director of the London Philharmonic Orchestra. The photo was taken in
Philadelphia, where Maestro Welser-Most made his debut with the Philadelphia

Orchestra in October.

NEW
COMPANIES

Tribal Diva Music, formed by Paris
Harrell. A full-service artist manage-
ment and publishing house, with spe-
cial emphasis on black, Asian, and
Hispanic artists and alternative, mod-
ern rock, and dance-oriented music.
Singers and songwriters are invited
to submit demo and bio for consider-
ation. 256 S. Robertson Blvd., Suite
119, Beverly Hills, Calif. 90211; 213-

NEW YORK—Jacor Communi-
cations Inc., operator of 13 radio
stations, says its net loss wid-
ened to nearly $3 million in the
third quarter, although cash flow
improved from last year.

For the three-month period
that ended Sept. 30, the Cincin-
nati-based company says it lost
$2.97 million on $23.9 million in
broadcast revenues, compared
with a net loss of $1.84 million on
$22.4 million in revenues in the
same period last year.

Jacor also says it will sell radio
stations WMJI Cleveland and
WYHY Nashville to Legacy
Broadcasting Inc. for $29.75 mil-
lion to ease its debt burden.

Meanwhile, another radio sta-
tion operator that had been in
trouble with its debtors, Tak
Communications Inc. of Vienna,
Va., reports it has reached a ten-
tative agreement with its banks
on a restructuring of that debt.
Tak operates three radio sta-
tions—in Fort Lauderdale, Fla,;
Champaign, I1l.; and Philadel-
phia.

A spokesman for Tak says de-
tails of the restructuring will not
be disclosed until it is formally

Jacor Loss Widens In 3rd Qtr.
But Co.’s Cash Flow Improved

approved. After putting pressure
on the company to repay its
loans, Tak’s lenders had request-
ed that a federal court appoint a
receiver to run the radio and tele-
vision stations.

Jacor has been pressured for
payment by holders of zero-cou-
pon notes, which matured in Au-
gust, and of warrants, which ex-
pired in September. In addition,
the company’s banks had re-
quired that it raise $15 million in
new equity, which it also has
been unable to do.

The good news at Jacor is that
its broadcast cash flow (revenues
less expenses) rose 19.5% year-
to-year to $6.2 million in the quar-
ter, while broadcast operating in-
come (cash flow less depreciation
and amortization) climbed 28% to
$3.5 million.

A major reason for the net loss
was a 10% increase in quarterly
interest payments on debt, to
$4.5 million.

Jacor’s stock, which trades
over the counter, closed recently
at $1.875 a share, near its 52-
week low.

Tak is privately owned.

DON JEFFREY

285-7897.

Almari Records, formed by Marilyn
Harris. 2662 Bailey Ave., Jackson,
Miss. 39213; 601-981-3425.

Truth Records, formed by Edward
Melvin Jr. An independent gospel la-
bel. Demos welcomed. 930 Robeson
St., Suite 20, Fayetteville, N.C. 28305;
919-485-8372.

Outerspace Records, formed by Ray
Woodbury, Philip Ittleson, and Kevin
Lyman. An independent label with of-
fices on the East and West Coasts.
Initial releases include “Hot Diggitty
Dogs!”’ by Desperation Squad and
“Pretty Wiped Out” by Little Wom-
en. 226 W. Foothill Blvd., Suite E,
Claremont, Calif. 91711; 714-626-4245;
or PO. Box 3308, Church Street Sta-
tion, New York, N.Y. 10008; 212-571-
1085.

Reality Records Ltd., formed by Be-
linda Walker. An independent label
dedicated to music from the deep
South, including rock‘n’roll. P.O. Box
87, Meridian, Miss. 39302; 601-482-
7809.

Mentor Music Group Inc., formed
by Joseph A. Viglione. A multi-facet-
ed music corporation offering in-
house production, recording, publici-
ty, and career development services.
P.O. Box 2392, Woburn, Mass. 01888;
617-935-5386.

" FOR THE RECORD

A Nov. 24 story about the revival
of Creed Taylor’s CTI label
should have stated that the jury
award to CTI in the George Ben-
son case was $3.3 million plus
interest. Taylor says the total
award came to $7 million. Also,
the name of one of the CTI Super
Band’s members is Michael Led-
ford.
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Vikki Watson and Jeff Silverman
© copyright 1990 Angleterre Music/Palet:e Music

Looking out the window | can see
The sun is shining softly thrcugh the trees
| think about the werld...

It seems so very beautiful to me
But think about the air that we all breathe
What does the future hold?

1 close my eyes
And wish that | could see things different’y
Maybe there's still time tc change...

| "TOGETHER WE CAN DOIT"

- .
:
(the Summit Song)
k
?' O L ; . Sometimes when I'm watching the T.V
il ver Thanksgiving This week the song will debut for the | hoagrchid ook ot 6
Week child delegates rest of the World through a CD Pro, | think about the world...
from twenty-eight which has been shipped to over 2000 And | know that when I'm fast asleep
/ _ . . . _ All the homeless peopie walk the streets
countries gathered in radio stations, and a cassette single* What does the future hold?
New York at the shipping to one stops and retail, I close my eyes
; , L , And wish that | could see things ditferentl
BARBIE Children's featuring "Together We Can Do It" and M”aygi' Sthetr;ts Smuﬁmiefolc;]l%ze_'_. sy
Summit. Their purpose is to change the "We're Best Friends".
World by sharing ideas and concerns #° = - Inthis the International Year of

about global issues of today and 5 " the Child, take a few

their future. y moments to listen to this

"TOGETHERWECAN = o important song and consider
DO IT (the Summit Song)", \\ ~ '. ‘ '9 . helping bring this message 4\22 Vﬁ'ﬁ:ﬂiﬁlﬁ;’fié’ ?f:;snow
as performed by BARBIE, to the World. | Eﬁzyh o L“j,,m*g‘g’gi'}jrvpﬂjﬁ”
SHARI BELAFONTE and the 6% Call 1-800-676-2272 Al pi o
WISE KIDS CHOIR, was - 1 -~ for more information.
debuted for these special LOOK FOR THE NEW BARBIE

ALBUM "the look"

children at the Summit. COMING IN JANUARY

Cassette Single Order hiforn:ation:
Rincon 4JM 74426 BARBIE
"Together We Can Do It"{"We're Best Friends

OISTRIBUTED BY

ll?O% olf) thEej net revenue of the Su'éumt Song l\):1111 goto
the Barbie Children’s Summit Furd for cistribution to
ALLORMNNN - peconos we. nonprofit organizations benetiting issues chosen by the
BARBIE is a trademark owned by and used under license from Mattel, inc. © 1990 Mattel, Inc. All Rights Reserved. delegates at the Barbie Summit.
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SINGLES SPOTLIGHT

THIS WEEK WE INTRODUCE
the revised radio panel for the
Hot 100 chart, based on the lat-
est Arbitron ratings (see story,
pg 16). The entire panel of 249
stations is printed below. New
reporters are indicated by an as-
terisk. Next week, when we be-
gin printing the new Top 40 Ra-
dio Monitor chart, we will list its
entire panel of 109 stations. As
noted in last week’s column, the
Hot 100 chart will continue to be
compiled from playlists provided
weekly by the 249 stations listed
below, and sales data from our
retail panel. The Top 40 Radio
Monitor chart, which will rely on
actual monitored airplay infor-
mation supplied by Broadecast
Data Systems, will be an entirely
separate chart. All stations are
FM.

PLATINON (7)
KIIS Los Angeles
KPWR Los Angeles
KQLZ Los Angeles
WBBM Chicago
WHTZ New York
WPLJ New York
WQHT New York

GoLD (19)

KDWB Minneapolis
KHYI Dallas
KKBQ Houston
KMEL San Francisco
KRBE Houston
WAPW Atlanta
WAVA Washington, D.C.
WBZZ Pittsburgh
WDFX Detroit
WEGX Philadelphia
WFLZ Tampa, Fla.

WHYT Detroit
WI10Q Philadelphia
WKQI Detroit
WLOL Minneapolis
WRQX Washington, D.C
WXKS Boston
WYTZ Chicago
WZOU Boston

SILVER (51)
KBEQ Kansas City, Mo.
KEGL Dailas

KGGI Riverside, Calif.
KHMX Houston

KHOP Modesto, Calif.
KHQT San Jose, Calif.

by Michael Ellis

KKFR Phoenix
KKLQ San Diego
KKRZ Portland, Ore
KOY Phoenix
KPLZ Seattle
KQKS Denver
KRXY Denver
KSFM Sacramento, Calif
KUBE Seattle
KXXX San Francisco
KXYQ Portland, Ore.
KZZP Phoenix
WAAF Worcester, Mass.
WAPI Birmingham, Ala.
WBLI1 Long Island, N.Y
WBSB Baltimore
WCKZ Charlotte, N.C
WDJX Louisville, Ky
WEZB New Orleans
WGTZ Dayton, Ohio
WHYI Miami
WIOG Saginaw, Mich
WKBQ St. Louis
WKCI New Haven, Conn.
WKDD Akron, Ohio
WKRQ Cinecinnati
WKRZ Wilkes-Barre, Pa
WKSE Buffalo, N.Y.
WKSS Hartford, Conn.
WKTI Milwaukee
WLUM Milwaukee
WMEE Ft. Wayne, Ind
WMJQ Buffalo, N.Y.
WNCI Columbus, Ohio
WOKI Knoxville, Tenn.
WOMKX Orlando. Fla.
WPHR Cleveland
WPOW Miami
WPRO Providence, R.I
WPXY Rochester, N.Y
WRBQ Tampa, Fla.
WTIC Hartford, Conn
WXLK Roanoke, Va.
WYHY Nashville
WZPL Indianapolis
BRONZE (100)
KAYI Tulsa, Okla.
KBFM McAllen, Texas
KBOS Fresno, Calif.
KBTS Austin, Texas
KCAQ Oxnard, Calif.
KCLD St. Cloud, Minn,
KDON Salinas, Calif
KEZB El Paso, Texas
KEZY Anaheim, Calif
KFMW Waterloo_ lowa
KHFI Austin, Texas
KHTK St. Louis
KIKI Honolulu
KIKX Colorado Springs, Colo
KISN Salt Lake City
KJYO Oklahoma City
KKHT Springfield, Mo
KKRD Wichita, Kan.
KKSS Albuquergue, N.M
KKXX Bakersfield, Calif

(Continued on next nage)

PLATINUM/
GOLD
ADDS
26 REPORTERS
DISAPPEAR
INXS aTeantic 1
I'M NOT IN LOVE
WILL TO POWER epic 2
LOVE WILL NEVER DO. ..
JANET JACKSON a&m 2
TOM'S DINER
DNA/SUZANNE VEGA asm ]
MONEY TALKS
AC/DC arco 1
PLL GIVE ALL MY LOVE TO YOU
KEITH SWEAT VINTERTAINMENT 1
NO MATTER WHAT
GEORGE LAMOND coLumBia 5
THE FIRST TIME
SURFACE coLumsia 4
SENSITIVITY
RALPH TRESVANT mca 1
JUST ANOTHER DREAM
CATHY DENNIS poLyDorR 2

HOT 100 SINGLES ACTION

BRONZE/
SILVER  SECONDARY TOTAL TOTAL
5 RA[BOI)R§[RS n ‘r}PmDnsrms Dm n[mmmgN
8 34 43 105
9 27 38 160
3 31 36 207
4 30 34 180
4 26 31 35
6 23 30 81
4 21 30 35
5 19 28 175
4 19 24 93
5 16 23 125

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to:

Biltboard Chart Dept., 1 515 Broadway, New York, N.Y. 10036.

Blllm’dO © 1990, Billboard/BPI Communications, Inc.

FOR WEEK ENDING DECEMBER 1, 1990

ot 100 dales & Airplay.

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot 100 Singles chart.
SALES 88 RIRPLAY 55
o=k Ea|  |el|mE 53
IY¥|<y TITLE ARTIST 29 TY|=¢% TITLE ARTIST 9
1 | 1 | GROOVE IS IN THE HEART DEEE-LITE | 4 1 | 1 | LOVE TAKES TIME MARIAH CAREY | 2
2 | 7 | BECAUSE i LOVE YOU (THE POSTMAN SONG) STEVIEB | 3 2 | 4 | 'M YOUR BABY TONIGHT WHITNEY HOUSTON | 1
3 | 5| I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 1 3 | 5 | BECAUSE | LOVE YOU (THE POSTMAN SONG) STEVIEB | 3
4 | 9 | FROM A DISTANCE BETTE MIDLER | § 4 | 2 | ICEICE BABY VANILLA ICE | 16
S5 | 8 | SOMETHING TO BELIEVE IN POISON | 6 5 | 6 | SOMETHING TO BELIEVE IN POISON | 6
6 | 3 | LOVE TAKES TIME MARIAH CAREY | 2 6 | 3 | MORE THAN WORDS CAN SAY ALIAS | 7 |
7 [12 | TOM'S DINER DNA FEATURING SUZANNE VEGA | 12 7 |7 | FROM A DISTANCE BETTE MIDLER | §
8 |10 [ HIPPYCHICK SOHO | 17 8 [ 9 | IMPULSIVE WILSON PHILLIPS | 9
9 |14 | THE WAY YOU DO THE THINGS YOU DO UB40 | 8 9 [ 10 | GROOVE IS IN THE HEART DEEE-LITE | 4
10 | 4 | MORE THAN WORDS CAN SAY ALIAS | 7 10 [ 12 | STRANDED HEART | 13
11 | 6 | FEELS GOOD TONY! TONI! TONE! | 10 11 |11 | SO CLOSE DARYL HALL JOHN OATES | 11
12 | 2 | KNOCKIN' BOOTS CANDYMAN | 21 12 [ 14 | THE WAY YOU DO THE THINGS YOU DO UB40 | 8
13 | 15 | SENSITIVITY RALPH TRESVANT | 22 13 | 15 | FREEDOM GEORGE MICHAEL | 15
14 |17 | WIGGLE IT 2 INAROOM |19 14 [ 16 [ HIGH ENOUGH DAMN YANKEES | 14
15 {16 | SO CLOSE DARYL HALL JOHN OATES | 11 15 [ 17 | FEELS GOOD TONY! TONI! TONE! | 10
16 | 18 | HIGH ENOUGH DAMN YANKEES | 14 16 | 18 | MIRACLE (FROM "YOUNG GUNS II") JON BON JoOvI | 18
17 | 13 | UNCHAINED MELODY THE RIGHTEQUS BROTHERS | 30 17 | 21 | JUSTIFY MY LOVE MADONNA | 23
18 | 11 [ PRAY M.C. HAMMER | 20 18 | 19 | MY LOVE IS A FIRE DONNY OSMOND | 25
19 [19 | B.B.D. (I THOUGHT IT WAS ME)? BELL BIV DEVOE | 26 119 {13 | 1 DON'T HAVE THE HEART JAMES INGRAM | 24
20 | 21 | IMPULSIVE WILSON PHILLIPS | 9 20 | 28 | TOM'S DINER DNA FEATURING SUZANNE VEGA | 12
21 | 28 | MIRACLE (FROM “YOUNG GUNS I1") JON BON JOVI | 18 21 [ 8 | PRAY M.C. HAMMER | 20
22 | 22 | STRANDED HEART |13 22 [23 | ONE AND ONLY MAN STEVE WINWOOD | 29
23 |30 [ FREEDOM GEORGE MICHAEL | 15 23 | 26 | MILES AWAY WINGER | 27
24 |25 | THINK INFORMATION SOCIETY | 28 24 | 27 | WIGGLE IT 2INAROOM |19
25 |20 | 1 DON'T HAVE THE HEART JAMES INGRAM | 24 25 | 40 | LOVE WILL NEVER DO (WITHOUT YOU) JANET JACKSON | 31
26 | — | JUSTIFY MY LOVE MADONNA | 23 26 | 34 | THE FIRST TIME SURFACE | 33
27 |27 | CLOSE TO YOU MAXI PRIEST | 36 27 | 36 | HANG IN LONG ENOUGH PHIL COLLINS | 44
28 | 24 | CHERRY PIE WARRANT | 45 28 | 35 | AFTER THE RAIN NELSON | 35
29 | 34 | FAIRWEATHER FRIEND JOHNNY GILL | 34 29 | 20 | GIVING YOU THE BENEFIT PEBBLES | 32
30 | 36 | MILES AWAY WINGER | 27 30 | 22 | HIPPYCHICK SOHO | 17
31 |29 | BLACK CAT JANET JACKSON | 40 31 |38 | FOR YOU THE QOUTFIELD | 39
32 [ 23 | GIVING YOU THE BENEFIT PEBBLES | 32 32 [24 | CAN'T STOP AFTER 7 | 38
33 [ 31 | JOEY CONCRETE BLONDE | 48 33 |30 | THINK INFORMATION SOCIETY | 28
34 |26 | LYIN' TO MYSELF DAVID CASSIDY | 43 34 | 32 | AND SO IT GOES BILLY JOEL | 37
35 | — | MY LOVE IS A FIRE DONNY OSMOND | 25 35| — | 'M NOT IN LOVE WILL TO POWER | 46
36 |35 | | WANNA GET WITH U GUY | 52 36 | — | JUST ANOTHER DREAM CATHY DENNIS | 41
37 | — | ONE AND ONLY MAN STEVE WINWOOD | 29 37 | — | FAIRWEATHER FRIEND JOHNNY GILL | 34
38 [ 40 | ON THE WAY UP ELISA FIORILLO | 42 38 | — | SENSITIVITY RALPH TRESVANT | 22
39 | — | AFTER THE RAIN NELSON | 35 39 | 31 | KNOCKIN’ BOOTS CANDYMAN | 21
THE GHETTO TOO SHORT | 59 40 | — | ANYTHING IS POSSIBLE DEBBIE GIBSON | 49

37
49

8
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AFTER THE RAIN (Matt-Black, ASCAP/Gunster,
ASCAP/EMI April, ASCAP/Otherwise, ASCAP/BMG,
ASCAP/Second Hand, BMI) HL/WBM

AND SO IT GOES (Joel, BMI) HL

ANYTHING IS POSSIBLE (Deborah Ann’s,
ASCAP/Beau Di O Do, BMI/Warner-Tamerlane, BMI)
WBM

AROUND THE WAY GIRL (Marley Marl,

ASCAP/L.L. Cool J, ASCAP/Def Jam, ASCAP)

B.B.D. (I THOUGHT T WAS ME) ? (Ronestone,
BMI/Your Mothers, BMI/Nia, BMI/Alshamighty,
BMI/Strong Island, ASCAP)

BECAUSE | LOVE YOU (THE POSTMAN SONG) (Saja,
BMI/Mya-T, BMI) HL

BLACK CAT (Black ice, BMI) HL

BLAZE OF GLORY (FROM YOUNG GUNS H) (Bon Jowi,
ASCAP/Pri, ASCAP) WBM

THE BOOMIN' SYSTEM (L.L. Cool J, ASCAP/Marley
Marl, ASCAP/Det Jam, ASCAP)

CANDY (James Osterberg, BMI /Bug, BMI)

(CANT LIVE WITHOUT YOUR) LOVE AND AFFECTION
(Matt-Black, ASCAP/Gunster, ASCAP/Otherwise,
ASCAP/BMG, ASCAP/EM1 April, ASCAP) WBM/HL
CAN'T STOP (CBS Epic/Solar, BMI/Kear, BMI) HL
CHERRY PIE (Virgin Songs, BMI/Dick Dragon, BMI)
cpPp

CLOSE TO YOU (E.G.,, BMI/W.S., BMI/Chappell & Co.,
ASCAP/Level Vibes, ASCAP/Colgems-EMI,
ASCAP/Forever, PRS) WBM

CRASH (HAVE SOME FUN) (BMC, ASCAP/EMI,
ASCAP/Musko, ASCAP)

CRAZY (Butf Man, BMI)

DISAPPEAR (Tol Muziek, ASCAP/MCA, ASCAP) HL
DOES SHE LOVE THAT MAN? (Virgin, ASCAP) CPP
DREAM BOY/DREAM GIRL (Micmaster, BM1/Charlie
"Rock”, BMI)

EACH AND EVERY TIME (Jobete, ASCAP/Romanesque,
ASCAP/Yu Gotta, BMI) CPP

EVERYBODY EVERYBODY (Lambardoni Edizioni,
ASCAP/Intersong U.S.A., ASCAP) HL

FAIRWEATHER FRIEND (Kear, BMI/CBS Epic/Solar,
BMI/Greenskirt, BMI} HL

FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP)
WBM

THE FIRST TIME (Colgems-EMI, ASCAP/Stansbury,
BMI) WBM

FLY TO THE ANGELS (Topless, BMI/Chrysalis, BMI)
CLM

FOR YOU (John Spinks, ASCAP/Tony Lewis, ASCAP)
HL

FREEDOM (Morrison Leahy, ASCAP/Chappelt & Co.,
ASCAP) HL

FROM A DISTANCE (Julie Gold, BMI/Wing And Wheel,
BMI/irving, BMI) CPP

GENTLE (New Trend, BMI)

THE GHETTOQ (Willesden, BMI/Zomba, ASCAP/Atco,
ASCAP/Don-Pow, ASCAP)

GIVE IT TO ME GOOD (Brownstone, ASCAP)
GIVING YOU THE BENEFIT (Kear, BMI/CBS
Epic/Solar, BMI) HL

GONNA MAKE YOU SWEAT (Virgin, ASCAP/Cole-
Clivilles, ASCAP) CPP

4
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PUBLISHERS/PERFORMANCE RIGNTS/SHEET MUSIC

GROOVE IS IN THE HEART (Delovely,
ASCAP/Hancock, BMI/Virgin, ASCAP/Zomba, ASCAP)
HANG IN LONG ENOUGH (Philip Collins, ASCAP/Hit &
Run, ASCAP) WBM

HARD TO HANDLE (lrving, BMI) CPP

HEART LIKE A WHEEL (Copyright Controf)

HEAT OF THE MOMENT (Hip Trip, BMI/Kear, BMI)
HL

HIGH ENOUGH (Ranch Rock, ASCAP/Warner-
Tamerlane, BMI/Tranquility Base, ASCAP/WB,
ASCAP/Broadhead, BMI) WBM

HIPPYCHICK (Polygram, ASCAP)

HOUSE FULL OF REASONS (Coleision, BMI/EMI
Blackwood, BMI)

ICE ICE BABY (Ice Baby, ASCAP/QPM, ASCAP/Jones,
ASCAP/Screen Gems-EMI, BMI/Beechwood, BM))
WBM

| DON'T HAVE THE HEART (Music Corp. Of America,
BMI/Nelana, BMI/Music By Candelight, ASCAP/PSO
Ltd., ASCAP) CPP/HL

| FOUND LOVE (House Of Fun, BMI)

IF YOU NEEDED SOMEBODY (Warner Chappell /TJT,
ASCAP/Phantom, ASCAP) WBM

I'LL GIVE ALL MY LOVE TO YOU (WB, ASCAP/E/A,
ASCAP/Keith Sweat, ASCAP/Rew, ASCAP)

I'M FREE (Westminister, BMI)

I'M NOT IN LOVE (Man-Ken, BMI)

IMPULSIVE (EMI April, ASCAP/Stephen A. Kipner,
ASCAP/WB, ASCAP/Magnified, ASCAP) WBM/HL
I'M YOUR BABY TONIGHT (Kear, BMI/CBS
Epic/Solar, BMI) HL

| SAW RED (Virgin Songs, BMI/Dick Dragon, BMi)

| WANNA GET WITH U (Donril, ASCAP/Jamron,
ASCAP/Abdur Rahman, ASCAP)

JOEY (International Velvet, BMI1/Bug, BMI/I.RS.,
BMI) CLM

JUST ANOTHER DREAM (Colgems-EMI, ASCAP/EM!
Blackwood, BMI} HL/WBM

JUSTIFY MY LOVE (Miss Bessie, ASCAP) WBM
KNOCKIN' BOOTS (Diabetic, ASCAP/Mille Miglia,
ASCAP/Windswept Pacific, ASCAP/D/B/A Longitude,
BMI/Stone Agate, BMI) CPP/WBM

LIVIN® IN THE LIGHT (EMI Blackwood,
BMI/Motherman, BMI}

LOVE IS A KILLER (Stix N’ Lix, BMI/EMI April,
ASCAP/Harry Perzigian, ASCAP) HL

LOVE MAKES THINGS HAPPEN (Kear, BMI/CBS
Epic/Solar, BMI}

LOVE TAKES TIME (Vision Of Love, BMI/Been
Jammin’, BMI) HL

LOVE WILL NEVER DO (WITHOUT YOU) (Flyte Tyme,
ASCAPy WBM

LYIN' TO MYSELF (WB, ASCAP/Palancar,
ASCAP/Intersong U.S.A., ASCAP) HL/WBM

ME-U =BLUE (Virgin, ASCAP/Chescha,
ASCAP/Nonpareil, ASCAP/Bee Wee, BMI) CPP/WBM
MILES AWAY (Virgin Songs, BMI/Small Hope,
BMI1/Paul Taylor, BMI) CPP

MIRACLE (FROM YOUNG GUNS 1) (Bon Jovi,
ASCAP/Pri, ASCAP) WBM

MISSUNDERSTANDING (EMI April, ASCAP/Across
110th Street, ASCAP/Frank Nitty, ASCAP/Velle Int'),
ASCAP/Ness, Nitty & Capone, ASCAP/AI B. Sure!,
ASCAP) HL
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MORE THAN WORDS CAN SAY (Pasta,
ASCAP/De’Mar, ASCAP/Warner-Tamerlane, BMI/Could
Be Music, ASCAP/Rico, BMI) WBM

MY LOVE IS A FIRE (Music Corp. Of America,
BMI/Bayjun Beat, BMI) HL

NEW POWER GENERATION (Controversy, ASCAP/WB,
ASCAP) WBM

NEW YORK MINUTE (Cass County, ASCAP/Kortchmar,
ASCAP/Dobbs, ASCAP) WBM

NO MATTER WHAT (Tosha, ASCAP/Barbsa,
ASCAP/Hit & Run, ASCAP/Jobete, ASCAP/Hit & Hold,
ASCAP)

OH GIRL (Unichappell, BMI) HL

ONE AND ONLY MAN (F.S., BMI/Warner-Tamerlane,
BMI/Freedom, BMI/Warner Chappell) WBM

ON THE WAY UP (Gribbles, ASCAP/Controversy,
ASCAP/WB, ASCAP/Chrysalis, ASCAP/Michael
Anthony, ASCAP/David Z., ASCAP) WBM/CLM
PRAYING FOR TIME (Morrison Leahy, ASCAP/Chappell
& Co., ASCAP) HL

PRAY (Controversy, ASCAP/WB, ASCAP/Bust-It, BMI)
CLM/WBM

ROCKIN' OVER THE BEAT (BMC, ASCAP/Bogam,
ASCAP/Colgems-EMI, ASCAP)

ROMEOQ (Istand, BMI/Onid, BMI) WBM

SAY A PRAYER (Virgin, ASCAP) CPP

SENSITIVITY (Flyte Tyme, ASCAP) WBM

THE SHOOP SHOOP SONG (IT'S IN HIS KISS) (Alley,
BMI1/Trio, BMI/Hudson Bay, BMI) HL

SO CLOSE (Hot-Cha, BMI/Careers, BMI/Full Keel,
BMI/EEG, ASCAP/Kortchmar, ASCAP/New Jersey
Underground, ASCAP/Polygram, ASCAP) HL

SO HARD (Virgin Songs, BMI) CPP

SOMETHING HAPPENED ON THE WAY TO HEAVEN
(Philip Collins, PRS/Hit & Run, ASCAP) WBM
SOMETHING TO BELIEVE IN (Cyanide, BMI/Willesden,
BMI) HL

STRANDED (Wrensong, ASCAP) WBM

SUICIDE BLONDE (Tol Muziek, ASCAP) HL

THINK (T-Boy, ASCAP/INSOC, ASCAP)

TICK TOCK (R Mode, BMI/Tommy Jymi, BMI/Warner-
Tamerlane, BMI/Hamstein, BMI/Urge, BMI) WBM
TIC-TAC-TOE (RSK, BM!/XTC, BMI)

TOM'S DINER (Waifersongs, ASCAP/AGF, ASCAP)
CLM

UNCHAINED MELODY (Frank, ASCAP) HL
UNCHAINED MELODY (Frank, ASCAP) HL

THE WAY YOU DO THE THINGS YOU DO (Jobete,
ASCAP) CPP

WHEREVER WOULD | BE (Realsongs, ASCAP) WBM
WICKED GAME (Isaak, ASCAP)

WIGGLE IT (Cutting, ASCAP/Groove On, ASCAP/Dose
Rocks, ASCAP)

WORLD IN MY EYES (Emile, ASCAP)

YOU GOTTA LOVE SOMEONE (Big Pig,
ASCAP/Famous, ASCAP/Intersong, ASCAP) HL/CPP
YOU'RE AMAZING (Heavy Nova, ASCAP/Zomba,
ASCAP/WB, ASCAP/Sitting Pretty, ASCAP/EMI
Blackwood, BMI) WBM
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(Continued from preceding page)

KKYK Little Rock, Ark.
KLUC Las Vegas

WMC Memphis
WMXP Pittsburgh

KOKZ Waterloo, lowa
KQCR Cedar Rapids, lowa

KMYZ Tulsa, Okla. WMXZ New Orleans® KRZR Fresno, Calif.
o WS Compiled from a national KPRR El Paso, Texas WNDU South Bend, Ind. KTRS Casper, Wyo.
- N sample of radio playiists. KQKQ Omaha, Neb. WNNK Harrishurg, Pa. KTXY Jefferson City, Mo.
%:E 53 | £9 ég TITLE ARTIST KQMQ Honolulu WNOK Columbia, S.C. KWNZ Reno, Nev.
z | Sz z KRNQ Des Moines, lowa WNTQ Syracuse. N.Y. KWTX Waco, Texas
ot Ml Ml = YR T Sl P KRQQ Tucson, Ariz. WNVZ Norfolk, Va. KZHT Salt Lake City
* & NO 1 * & KSAQ San Antonio. Texas WOHT Jackso_m Miss. KZII Lubbock. Texas
* KSMB Lafayette. La. WOMP Wheeling, W.Va. KZZB Beaumont. Texas
1] 1 | 1|9 | FROMADISTANCE ¢ BETTE MIDLER KSTZ St Louis WOVYV West Palm Beach, Fla. WAZY Lafayette, Ind.
. KTFM San Antonio, Texas WPST Trenton, N.J. WRBPR Myrtle Beach. S.C.
2 2 2 12 !:'(?VEBTAA;(SES TIME & MARIAH CAREY KTUX Shreveport, La. WPXR Davenport, lowa. WRBSS Vineland, N.J.*
LUME! U455 KWOD Sacramento, Calif. WQUT Johnson City. Tenn. WCCK Erie, Pa.
IMPULSIVE & WILSON PHILLIPS KWSS San Jose, Calif. WQXA York. Pu. WCIL Carhondale, 111,
3 6 8
SBK 07337 KXKT Omaha, Neb. WRFY Reading, Pa. WCIR Beckley, W.Va.
@[ s | 7 | s | toms vworos can CAR |t
150324 s Vegas v oledo. Ohio anton, Ohio
KZBS Oklahoma City WRVQ Richmond, Va. WFHN New Bedford. Mass.
5 4 5 9 ?ggg&yOT TELL HER ¢ CARLY SIMON KZFM Corpus Christi, Texas WSKZ Chattanooga, Tenn. WFHT Tallahassee, Fla.
Z i . ich., 'GLU S d
(®| 8 | 12| 5 | YOUGOTTALOVE SOMEONE SECTONIOHN | K70 Spolame Wash. WPk Poughtanpsie. N.Y. WGOR Lunving, Bich.
WAAL Binghamton. N.Y. WSSX Charleston, S.C. WHHY Montgomery, Ala.
(D] 7 | 8 | 8 | SOCLOSE # DARYL HALL JOHN OATES WABB Mobile, Ala. WSTW Wilmington, Del. WHMP Springfield, Mass.
ARISTAIZ08 WAEB Allentown, Pa. WTFX Madison, Wis. WHTE Greenville, N.C.
8 10 1 10 (?/];?TQLN,SGEB & HEART WtAN% Greenvi]lg, SC; WV'IC‘Lansing, Mich_ W:lKZ Chambersburg, Pa.
WAPE Jacksonville, Fla. WYKS Toledo. Ohio WJIDQ Meridian, Miss.
RHYTHM OF THE RAIN & DAN FOGELBERG WAYS Macon, Ga. WWCK Flint, Mich. WKHI Ocean City, Md.
9 6 3 13
FULL MOON 34-73513/EPIC WBBQ Augusta, Ga. WWKX Providence, R.1." WKMZ Hagerstown, Md.
I'M YOUR BABY TONIGHT & WHITNEY HOUSTON WCGQ Columbus, Ga. WXXL Orlando, Fia. WNFI1 Daytona Beach, Fla.
119 | T | srstazios WDCG Raleigh-Durham, N.C. WYCR York, Pa. WPFR Terre Haute, Ind.
v WFLY Albany, N.Y. WZAT Savannah, Ga. WQEN Gadsden, Ala.
11 9 4 14 LAD&?RER%VSAE‘L}% LIS LT DR ROD STEWART WFMF Baton Rouge, La. WZBQ Tuscaloosa, Ala. WQGN New London, Conn.
WGGZ Baton Rouge, La. WZEE Madison, Wis. WQID Biloxi, Miss.
QAD)| 16 | 22 | & | NEWYORKMINUTE DON HENLEY WGRD Grand Rapids, Mich, WZOK Rockford, Il WRCK Utica. N.Y.
WHOT Youngstown, Ohio WZYP Huntsville, Ala. WTHT Portland, Maine
@ 19 23 5 8F%|EN§§808902NLY MAN # STEVE WINWOOD WHXT Allentown, Pa. WZZG Charlotte, N.C. WTHZ Tallahassee, Fla.
2 WINK Fort Myers, Fla. XHTZ San Diego WVAF Charleston, W.Va.*
SOMETHING HAPPENED ON THE WAY ... @ PHIL COLLINS WIXX Green Bay, Wis. SECONDARY (83) WVAQ Morgantown, W.Va.
oy 2] 2 18 | Arianticasrsss WJET Erie, Pa KAMZ E! Paso, Te WVBS Wilmington, N.C
, Pa. 30, Texas ,N.C
BECAUSE | LOVE YOU (THE POSTMAN SONG) ¢ STEVIEB WKEE Huntington, W.Va. KATM Colorado Springs, Colo. WVKZ Albany, N.Y.
29 | 38 | S | [mrzrearrca WKFR Kalamazoo, Mich. KBIU Lake Charles, La. WVSR Charleston, W.Va.
SAY A PRAYER & BREATHE WKQB Charieston, S.C. KFRX Lincoin, Neb. WWGT Portland, Maine
16 | 13 | 10 | B | Guisio WKSF Asheville, N.C. KFXD Boise, Idaho WWKZ Tupelo, Miss.*
WKSI Greenshoro, N.C. KGLI Sioux City, lowa WWRB Scranton, Pa.
7 | | 15|13 | SLOSETOYOU ¢ MAXI PRIEST WKXX Birmingham, Ala. KHTY Santa Barbara, Calif WXIL Parkersbury, W.Va.
WKZL Winston-Salem, N.C. K10C Beaumont, Texas WXXX Burlington, Vt.
18 | 18 | 18 | 27 | |DONT HAVE THE HEART # JAMES INGRAM WKZW Peoria, 11l KIOK Tri Gities, Wash, WYYS Columbia, S.C.
- WLAN Lancaster, Pa. KISR Fort Smith, Ark. WZKS Louisville, Ky.*
19| 21| 28| 7 | LOSTSOuUL # BRUCE HORNSBY & THE RANGE WLAP Lexington, Ky. KKMG Colorado Springs, Colo. WZKX Biloxi, Miss.
WLRW Champaign, Il1. KNOE Monroe, La. WZZR Port St. Lucie, Fla.
20 1 13 11 ?ggk:??ﬂ%ATION & ANITA BAKER
WHERE DOES MY HEART BEAT NOW & CELINE DION
2 30 6 EPIC 34.73536
2 | 15| 1| 15 | UNCHAINED M&w&v THE RIGHTEOUS BROTHERS B|||boord. FOR WEEK ENDING DECEMBER 1, 1990
B |06 | 2| B8, # BAUEYOURS H H
@ 37 45 3 gg&&r%&SHOOP SONG (IT'S IN HIS KISS) & CHER ™
—
. ®A*POWERPICK*ax ol | | TOP 40/DANGE TOP 40/ROCK
@ 42 44 3 FONT, 78 476.4/MERCURY Iy ‘.’:’\;’ TITLE Based on airplay reports from stations ARTIST Iy ‘Q;‘ TITLE Based on airplay reports from stations ARTI
LYIN% © DAVID CASSIDY mE combining top 40, dance and urban music. il combining top 40 and rock music.
27 | 25| 3 | 7 | encwaaysosa 1 | 2 | LOVE TAKES TIME MARIAH CAREY | (1) 1 | HIGH ENOUGH DAMN YARKEES
| COULDN'T HELP MYSELF & SARA HICKMAN cn:tzurlf: ::8L2)3VAE5 50 THE PO! SON T :3:;‘2“:?:65' :ol 9le?l‘f‘lEVE IN POISON
3 85 3 ELEKTRA 4-64930 (2] 3 | B 2724ERC WouRg STMAN ) e (@) 2 ENIGMA 44617, CAPITOL
{CE ICE BABY IC| MILES AWAY WINGER
29 28 32 g ggg:l}fsenEAVEN & MARIA MCKEE 3|1 SBE Loal VANILLA ICE 3| 3| MILES AWAY s
M YOUR BABV TONIGHT WHITNEY HOUSTO! MIRACLE JON BON JOVI
% | 26 | 21 | 17 | HEART OF STONE # TAYLOR DAYNE () 6 | iMsiasio N1 K& 4 | Mercury 878 392:4
GROOVE ls iN THE HEART DEEE-LITE HARD TO HANDLE THE BLACK CROWES
31 2 25 1 NEVER IN A MILLION YEARS LAURA BRANIGAN 5 | 4 | ElexTraA 4-64934 ] (5 & DEF AMERICAN 4-19668/GEFFEN
ATLANTIC 4-87865 FEELS GOOD TONY! TONIt TONE! MORE THAN WORDS CAN SAY ALIAS
6|5 6|5
) CRAZY IN LOVE KENNY ROGERS WINGIB 714 36-4/POLYDOR, EM) 50524
0 | 4 3 REPRISE LP CUT (D) 15 | JUSTIFY My LOVE MADONNA 7 | 8 | STRANDED HEART
JRE 19485/ WARNER BROS.
S I I N I e — I el ot pomig e odibo U0 | (@] | SNETLTOME S50 I
34 3 17 18 ?:MOIPS 5UNNING Ay SBRENDATRIGSELS 919 Cle'TqI’(I;NLGEat'I)SBBNCHARISMA 2 IN A ROOM (&) 13 sgggﬁgys% . NEESON
SENSITIVITY T CHERRY PIE WARRANT
35 34 |3 20 éo'tl?mggallgggs ¢ BILLY JOEL 16 MCA%3932 REIPRNIRE AT 10| 7 | Columer 3873510
TOM'S DINER DNA F Vi IMPULSIVE WILSON PHILLIPS
@ 39 1 4 ggf)sg?g rees ® GEORGE MICHAEL @ 14 W 155209 E EATURING SUZANNE VEGA @ 17 s
- 12112 FAIRWEATHER FRIEND JOHNNY GILL 12112 SAME OL’ SITUATION (S5.0.S.) MOTLEY CRUE
37 32 2% I CAN'T STOP & AFTER 7 MOTOWN 2049 ELEKTRA 4-64942
VIRGIN 4-98961 133 3&33 gg';'uoucwr IT WAS ME)? BELL BIV DEVOE 1315 Egg%’ggf?m SOMEBODY BAD COMPANY
6 _ 2 ME-U=BLUE GLENN MEDEIROS (FEAT. THE SYTLISTICS) THE FIRST TIME SURFACE FOR YOU THE OUTFIELD
MCA 53945 19 | COLMBIA 38 7 3502 14 118 | jyca 53935
39 | 33| 29 | 23 | RELEASEME ® WILSON PHILLIPS 15| 7 | PRAY M.C. HAMMER 15 | 16 | FLY TO THE ANGELS SLAUGHTER
d 4 s
g CK AC/DC
20 | a1 | 35 | 23 | KINGOF WISHFUL THINKING ® GO WEST 16 | 10 | KNOCKIN' BOOTS CANDYMAN 16 | 10 | THUNDERSTRU
JUST ANOTHER DREAM CATHY DENNIS | DON'T LOVE YOU ANYMORE THE LONDON QUIREBOYS
41 30 20 11 ;‘;go COOL TOFALL IN LOVE ¢ JILL SOBULE (D] 18 | pocvbor 877 962-4 H 17111 ] capivoL aasss ©
DOES SHE LOVE THAT MAN? & BREATHE 26 | LOVE WILL NEVER DO (WITHOUT YOU) JANET JACKSON 18 | 19 | ONE AND ONLY MAN STEVE WINWOOD
48 | — : -
2 | aaM1535 19 | 17 | THINK INFORMATION SOCIETY 20 | CANDY IGGY POP
2| % | 2 [ u | FRAVINGFOR TIME e T DON'T HAVE THE HERRT DISAPPEAR. S
MBIA 38.7351 EA| Al X
TEAR IT UP MICHAEL MCDONALD AR T 1y Y, s o | (B | vt asse
4 2 27 9 GONNA MAKE YOU SWEAT C&CM FACTORY LOVE IS TNE RITUAL STYX
RS aLozls (2D 23 | ColUMbia 38-7360 . . N8| Kamis
* % ¥ HOT SHOT DEBUT* * % ()] 24 | TLL GIVE AL MY LOVE T0 YOU KEITH SWEAT 2| Asgsgkgggs DARYL HALL JOHN OATES
NEW) 1 T|HE|NVIAY YOU DO THE THINGS YOU DO & UB40 2 |20 | FREEDOM e T e oAEL 5 | SHELTER ME ERIDERELEA
COME BACK TO ME @ JANET JACKSON SR 3070092 T AL
ENTLE YOU'RE AMAZING ROBERT PALMER
el & | o z ALM 1475 2 gLAND 878 472-4 e 2122 emisosss
I'M NOT IN LOV| WILL TO FALLING TO PIECES FAITH NO MORE
NEW) 1 5955!?3%' SEONIGIED (B30 | P 3473636 E GOWER B | 21 | §iASH 4-19563/REPRISE
w | u | o || Slonoriow SVARAHCAREY | (@] | MroisiE WLSON RIS | (25 25| LOVES ANILLER
-7334.
@ __ | FROM A DISTANCE BETTE MIDLER @ o MONEYTALKS AC/DC
NEW) 1 I'M NOT IN LOVE WILL TO POWER ATLANTIC 4-87820 ATCO 4-98881
ERICI34:7/3636 ON THE WAY UP ELISA FIORILLO __ | 1'sAw RED WARRANT
28|28
l HANG IN LONG ENOUGH # PHIL COLLINS SHRYSALIS 23599 COLUMELA 36 73597
50 | 50 | — ] 2 ! Auanncasrsco 20 |21 | GIVING YOU THE BENERIT PEBBLES 29 | 27 | THE WAY YOU DO THE THINGS YOU DO UB40
MCA 5389 VIRGIN 4-98978
Q Records with the gregtest airplay gains this week. # Videoclip availability. © 1990. 0z wgggz"gz%%sl-klgsbgo"s i |2 gvP,i‘tI:E?AEV;I;sRB(!VOULD 'BE CAREP TR ER
Billboard/BPI Communications, Inc. O Records with the greatest airplay gains this week. © 1990, Billboard/BPt Communications inc.
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I r ® COMPILED FROM A NATIONAL SAMPLE OF RETAIL
FOR WEEK ENDING DEC. 1, 1990 ~  STORE, ONE-STOP, AND RACK SALES REPORTS.
- A -
81820z 2181213
215 £ | ¢ | aRTIST TITLE 2 Z’ £ | 9| aRmsT TITLE
= 3 ~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) = 3 o~ ES LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT)
% NO.1 %o & 55 | 51 | 46 4 LYNCH MOB eLExTRA 60954 (9.98) WICKED SENSATION
1 1 1 11 VANILLA ICE A% sBk 95325 (9.98) 4 weeks at No. 1 TO THE EXTREME | 56 50 42 35 DEPECHE MODE A siRe 26081 /REPRISE (9.98) VIOLATOR
2 2 2 39 M.C. HAMMER A7 capiToL 92857 (9.98) PLEASE HAMMER DON'T HURT 'EM 57 55 56 28 TONY! TONi! TONE! @ winG 841 902/POLYDOR (8 98 EQ) THE REVIVAL
3 3 3 23 MARIAH CAREY A2 cOLUMBIA 45202 (9.98 EQ) MARIAH CAREY 58 45 71 3 PET SHOP BOYS £Mi 94310 (9.98) BEHAVIOR
4 4 o} 6 PAUL SIMON WARNER BROS. 26098 (9.98) RHYTHM OF THE SAINTS 87 — 2 MORRISSEY SIRE 26221°/REPRISE (9.98) BONA DRAG
@ 22 — 2 WHITNEY HOUSTON arisTa 8616.(10.98) I'M YOUR BABY TONIGHT 60 59 49 18 MAXI PRIEST cHARISMA 91384 (9.98) BONAFIDE
6 6 6 5 ZZ TOP WARNER BROS. 26265 (9.98) RECYCLER 92 | — 2 FREDDIE JACKSON cariToL 92217 (9.98) DO ME AGAIN
7 5 4 9 AC/DC A ATC0O 91413 (9.98) THE RAZORS EDGE 71 76 47 UB40 @ virGiN 91324 (9.98) LABOUR OF LOVE 1l
8 [ 71 34 WILSON PHI[LIPS A3 SBK 93745 (9.98) WILSON PHILLIPS @ 103 | — 2 VAN MORRISON MERCURY 847 100 (9.98 £Q) ENLIGHTENMENT
9 8 12 ) BETTE MIDLER ATLANTIC 82129 (9.98) SOME PEOPLE'S LIVES 85 | 107 | 3 VARIOUS ARTISTS cHRYSALIS 21799* (10.98) RED HOT & BLUE
10 9 10 10 GEORGE MICHAEL A coLumBia 46898 (10.98 EQ) LISTEN WITHOUT PREJUDICE VOL. 1 65 60 48 31 JOHNNY GILL A MoTown 6283 (8.98) JOHNNY GILL
@ 12 40 3 TRAVELING WILBURYS wiLBURY 26324/WARNER BROS. (10.98) VvOL. 3 70 79 14 TRIXTER MECHANIC 6389/MCA (9.98) TRIXTER
12 10 8 9 INXS A ATLANTIC 82140 (9.98) X 67 | 53 36 53 PHIL COLLINS A3 ATLANTIC 82050 (9.98) ... BUT SERIOQUSLY
13 15 14 19 POISON A2 ENIGMA 91813/CAPITOL (9.98) FLESH AND BLOOD 68 72 | 113 3 JIMMY BUFFETT McA 10022 (9.98) FEEDING FRENZY
14 14 33 3 THE CURE ELEKTRA 60978 (9.98) MIXED UP 69 63 61 6 DARYL HALL JOHN OATES arisTA 8614 (9.98) CHANGE OF SEASON
15 13 11 35 BELL BIV DEVOE A2 mca 6387 (10.98) POISON 70 64 60 8 CARLY SIMON ARiSTA 8650 (9.98) HAVE YOU SEEN ME LATELY?
16 11 9 8 VAUGHAN BROTHERS A ASSOCIATED 46225/EPIC (9.98 EQ) FAMILY STYLE 71 62 54 13 PRINCE ® PAiSLEY PARK 27493/WARNER BROS. (12.98) GRAFFITI BRIDGE
17 16 15 11 GARTH BROOKS A cAPITOL 93866 (9.98) NO FENCES 72 | 68 58 33 HEART A capiTOL 91820 (9.98) BRIGADE
4 | — | 2 | CLINTBLACK rca 2372+ 9:98) PUT YOURSELF IN MY SHOES 73| 61 | 45 | 65 Ig&';g’;;ﬁg}fg;’;gﬂ;ggs 4 THE RIGHTEOUS BROTHERS GREATEST HITS
19 | 18 | 16 | 35 | SOUNDTRACK AZemi 93492 (1098) PRETTY WOMAN NEWD | 1 | TESLA Gerren 24311 (9.98) FIVE MAN ACOUSTICAL JAM
20 17 13 10 WARRANT A COLUMBIA 45487 (9.98 EQ) CHERRY PIE 75 % 114 ) CARRERAS - DOMINGO - PAVAROTTI @ LONDON 430433%/POLYDOR (9.98 EQ) IN CONCERT
21 21 19 15 JON BON JOVI A MERCURY 8464734 (10.98 EQ) BLAZE OF GLORY/YOUNG GUNS Il 76 | 66 57 30 GARTH BROOKS A capitot 90897 (8.98) GARTH BROOKS
()] 25 | 25 | 31 | THEBLACK CROWES ® oer avercan 24278 /Gerren(9.98)  SHAKE YOUR MONEY MAKER 77 | 5 | 51| 9 | THEROBERT CRAY BAND FEATURING THE MEMPHISHORNS  ioNiGHT STROLL
@ 9 | — 2 PHIL COLLINS aTLANTIC 82157 (14.98) SERIOUS HITS ... LIVE! 78 | 69 | 59 13 | JANE'S ADDICTION wARNER BROS. 25993 (9.98) RITUAL DE LO HABITUAL
24 20 21 12 DEEE-LITE eLEKTRA 60957 (9.98) WORLD CLIQUE n 73 52 12 LIVING COLOUR @ ePiC 46202 (9.98 EQ) TIME'S UP
5| 23|18 4 LED ZEPPELIN ATLANTIC 82144 (54.98) LED ZEPPELIN 80 | 65 | 50 INDIGO GIRLS eric 46820 (9.98 £Q) NOMADS INDIANS SAINTS
52 | — 2 PAUL MCCARTNEY capiTOL 94778 (24 98) TRIPPING THE LIVE FANTASTIC 86 89 20 STEVIE B Lmr 2307 /RCA (9.98) LOVE & EMOTION
27119 |17 11 | QUEENSRYCHE emi 92806 (9.98) EMPIRE 82 | 8 | 64 | 17 | BLACK BOXRca 2221 (9.98) DREAMLAND
57 — 2 STEVE WINWOOD VvirGIN 91405 (9.98) REFUGEES OF THE HEART 110 | 141 21 NEW KIDS ON THE BLOCK A? cotumBia 45280* (8.98 EQ) MERRY MERRY CHRISTMAS
@ 56 — 2 SCORPIONS MERCURY 846 908 (9.98 EQ) CRAZY WORLD 84 67 53 14 N.W.A RUTHLESS 7224/PRIORITY (6.98) 100 MILES AND RUNNIN'
30 | 2 20 5 AL B. SURE! wARNER BROS. 26005 (9.98) PRIVATE TIMES . .. AND THE WHOLE 9! 85 80 63 11 REBA MCENTIRE @ mca 10016 (9.98) RUMOR HAS IT
EIERNERED e ()Jgggio“ Al JANET JACKSON'S RHYTHM NATION 1814 8 | 81 | 70 | 78 | CLINT BLACK A2 rca 9668 (8.98) KILLIN' TIME
@ NEW) 1 MADONNA SIRE 26440/ WARNER BROS. (13.98) THE IMMACULATE COLLECTION NEW) 1 DEBBIE GIBSON ATLANTIC 82167¢ (10.98) ANYTHING (S POSSIBLE
33 26 2 10 TOO SHORT A JvE 1348/RCA (9.98) SHORT DOG'S IN THE HOUSE 88 77 65 26 CONCRETE BLONDE i rS. 82037*/MCA (9.98) BLOODLETTING
3| 3l 38 20 NELSON @ oGe 24290/GEFFEN (9.98) AFTER THE RAIN 89 76 67 63 MOTLEY CRUE A3 ELEKTRA 60829 (9.98) DR. FEELGOOD
35 27 22 12 MICHAEL BOLTON A3 coLuMBIA 45012 (9.98 EQ) SOUL PROVIDER 90 83 75 20 HARRY CONNICK, JR. ® coLuMBIA 46146 (9.98 EQ) WE ARE IN LOVE
36 28 23 14 SOUNDTRACK A VARESE SARABANDE 5276*/MCA (9.98) GHOST 91 79 62 10 NEIL YOUNG & CRAZY HORSE REPRISE 26315 (9.98) RAGGED GLORY
37 33 29 10 SOUNDTRACK WARNER BROS, 26316* (9.98) TWIN PEAKS 140 | — 2 K.T. OSLIN Rrca 2365 (9.98) LOVE IN A SMALLTOWN
38 | 30 | 26 | 42 | SLAUGHTER A cHRYSALIS 21702* (9.98) STICK ITTO YA 93 | 93 | 100 | 15 | URBAN DANéE SQUAD ARISTA 8640 (9.98) MENTAL FLOSS FOR THE GLOBE
39 32 69 3 EDIE BRICKELL & NEW BOHEMIANS GerrEN 24304 (9.98) GHOST OF A DOG 94 89 73 51 THE KENTUCKY HEADHUNTERS A MERCURY 838 744 (9.98 EQ) PICKIN' ON NASHVILLE
4 43 44 24 NEW KiDS ON THE BLOCK A3 coLumBIA 45129 (10.98 EQ) STEP BY STEP 95 90 7 5 INFORMATION SOCIETY ToMMY BOY 26258/REPRISE (9.98) HACK
41 29 28 9 L.L. COOL J @ 0Er sam 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OQUT 96 96 85 59 AFTER 7 @ viRGIN 91061 (9.98) AFTER 7
2 | 4| 4 36 DAMN YANKEES @ WARNER BROS. 26159 (9.98) DAMN YANKEES 97 74 55 6 SLAYER ODEF AMERICAN 24307/GEFFEN (9.98) SEASONS IN THE ABYSS
43 42 41 17 WINGER ATLANTIC 82103 (9.98) IN THE HEART OF THE YOUNG 98 91 78 19 VINCE GILL @ mca 42321 (8.98) WHEN | CALL YOUR NAME
“u | 37 82 3 BIG DADDY KANE COLD CHILLIN' 26303/REPRISE (9.98) TASTE OF CHOCOLATE 99 | 88 98 7 THE SOUP DRAGONS BIG LIFE 842 985/MERCURY (8 98 EQ) LOVEGOD
45 40 37 10 PEBBLES mca 10025 (9.98) ALWAYS 100 [ 102 | 88 73 DON HENLEY A2 GEFFEN 24217 (9.98) THE END OF THE INNOCENCE
8 | 36 | 27 | 41 | FAITHNO MORE & stash 25878/REPRISE (9.98) o THE REAL THING 101 | 98 | 81 | 17 Ao 2 LIVE CREW @ BANNED IN THE US A.
7 | 8| 2 9 JUDAS PRIEST coLUMBIA 46891 (9.98 EQ) PAINKILLER 102 | 99 | 94 | 19 | ERIC JOHNSON cariToL 90517 (9.98) AH VIA MUSICOM
48 35 30 7 IRON MAIDEN €epic 46905 (9.98 £0) NO PRAYER FOR THE DYING 103 | 105 | 103 8 ROBERT JOHNSON ‘TOLUMBIA 46222 (11.98 EQ) THE COMPLETE RECORDINGS
! 43 41 35 20 ANITA BAKER A ELEXTRA 60922 (9 98) COMPOSITIONS @ 135} . ELTON JOHN mca 10110° (39.99) TO BE CONTINUED . . .
;@ NEWD | 1 GUY wmca 10115 (9.98) THE FUTURE 105 | 84 | 72 | 13 | ANTHRAX MEGAFORCE 846480/ISLAND (9.98) PERSISTENCE OF TIME
51 39 34 7 MEGADETH capiToL 91935 (9.98) RUST IN PEACE 106 | 78 68 6 STYX.A&M 5327 (8.98) EDGE OF THE CENTURY
52 | 46 43 23 KEITH SWEAT A VINTERTAINMENT 60861/ELEK TRA (9.98) I'LL GIVE ALL MY LOVE TO YOU 107 | 100 | 92 36 ALAN JACKSON @ AriSTA 8623 (8.98) HERE IN THE REAL WORLD
S3 | 47 | 31 | 10 | RANDY TRAVIS waARNER BROS. 26310* (9.98) HEROES & FRIENDS NEW)D 1 JULIO IGLESIAS coLumia 46857 (9.98 EQ) STARRY NIGHT
54 54 66 6 CANDYMAN £pic 46947 (9.98 EQ) AIN'T NO SHAME IN MY GAME 109 | 97 [ 80 25 SNAP @ ARiSTA 8536 (9.98) WORLD POWER

) Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA cel
available on cassette and CD. *Asterisk indicates viny! LP unavailable. Suggested list price is for cassette and LP. Equivalent prices (indicated by EQ),

rtification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums
for labels that do not issue list prices, are projected from wholesale prices. © 1990, Billboard/BP| Communications, Inc.
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BLOCKBUSTER ANNOUNCES PLAN TO BUY EROL’S

(Continued from page 1)

making the purchase price equal to
about 30% of revenues.

Erol’s 1990 revenues are down
from the $138 million reported by
Video Store in 1989. Some of that
drop reflects Erol’s withdrawal from
the consumer electronics hardware
business.

According to Tom Adams, video
analyst with Paul Kagan Associates,
video stores recently have been sell-
ing for between one-third and two-
thirds of gross annual revenues.

“The price is only low for Block-
buster in the sense that they used to
pay a premium for stores when they
were looking for market share,” Ad-
ams says. ‘“They’'ve paid over one
times revenue in the past. But it’s a
different world now. Erol’s will actu-
ally have a relatively minimal impact
on [Blockbuster’s] overall market
share.”

ANTITRUST IMPLICATIONS

It will have enough of an impact,
however, that the deal has attracted
the attention of Maryland’s attorney
general, who, according to sources,
will evaluate the acquisition for its
antitrust implications.

According to the most recent esti-
mate by New York-based analyst Al-
exander & Associates, Blockbuster
currently has about a 10% share of
the nationwide home video market.

According to Fran Bernstein, an

analyst who follows Blockbuster for
Merrill Lynch, the $40 million price
reflects a lack of competitive bidding
for Erol's. “There couldn’t have been
many other buyers,” she says. “Su-
per Club would be one, but they’re in
a different situation from Blockbust-
er. It’s not really the kind of acquisi-
tion they would make.”

Super Club executives could not be
reached for comment.

Bernstein also notes that the even-
tual per-store price will likely be high-
er than $192,000, since Blockbuster
will probably close some of the cur-
rent Erol’s outlets.

She calls the acquisition “probably
a wash for Blockbuster in terms of
earnings. But if you look at the $100
million or so in revenues from the
Erol’s outlets, and [Blockbuster] is
getting 7% of that a year in royalties,
that’s pretty good over the long
term.”

Bernstein calls the proposed acqui-
sition “definitely a good move strate-
gically. They’ve been late to enter the
D.C. market and this gives them mar-
ket dominance. It fits the way they’ve
been going about it in other parts of
the country.”

If the acquisition goes through, it
would put an end to months of strate-
gic maneuvering by Erol’s as the
chain sought to regain the growth
rate it enjoyed in the mid-'80s.

Most recently, Erol’s announced an

ambitious franchising program of its
own in an effort to duplicate the re-
cent success of Blockbuster (Bill-
board, Nov. 17).

SALE RUMORS

Rumors that the chain was for sale
have also been circulating in the
trade for the past year—rumors that
were partially confirmed by founder
Erol Onaran at the chain’s annual
convention in October (Billboard, Oct.
20).

“For a while now, Erol [Onaran]
has been looking at various options to
grow,” Chittal says. “In August, we
announced the franchising plan, and
in September we began advertising.
He looked at other options too, such
as equity partners. But in view of the
consideration of how quickly things
are moving [in terms of consolidation
in the industry], when Blockbuster
approached Erol, he saw this as the
best opportunity and the best chal-
lenge for his employees.”

Erol's currently has about 2,500
employees, 200 of them in the Spring-
field headquarters.

Chittal could not comment on how
many of those employees will ulti-
mately be retained after the transi-
tion.

“The Springfield headquarters will
stay in place,” she says. “That’s one
of the things we brought to the ta-
ble.”

Chittal says that the Blockbuster
talks began only recently. “When
Erol talked to Billboard at our con-
vention and said that he had gotten
offers in the past, it wasn’t from
Blockbuster. Not at that time,” she
says. “This is recent. Last week.”

COMPETITIVE OPPORTUNITIES

The absorption of Erol’s by Block-
buster will throw a new variable into
the growing scramble for the No. 2
slot in the video chain sweepstakes.

In recent months, both Erol’s and
New York-based RKO/Warner Video
announced franchising plans with the
avowed purpose of dislodging the
current No. 2, franchisor West Coast
Video (Billboard, Nov. 17).

“From our point of view, I think
it's great,” West Coast executive VP
Richard Abt says of the proposed ac-
quisition. “It’s one less group out
there to sell franchises and one less
group to open stores.”

“On the franchising end, this elimi-
nates the only other entity that was
out there putting their package to-
gether trying to become the next No.
2,” says Steve Berns, president/chief
operating officer of RKO/Warner.
“As far as RKO/Warner is con-
cerned, it opens up doors for us.”

Assistance in preparing this story
was provided by Paul Verna in New
York.

NARM, VSDA AGREE TO PART WAYS

(Continued from page 3)

The separation has been talked
about by industry insiders for several
months but reached a point of no re-
turn following a Nov. 1 NARM board
meeting in Palm Springs, Calif. (Bill-
board, Nov. 24).

According to officials of both orga-
nizations, burgeoning activity in the
trade groups over the past two years
led to the split. VSDA has been af-
fected by the explosive enlargement
of home video, and NARM has had to
gear up to deal with high-profile is-
sues such as stickering, CD packag-
ing, and configuration transitions.
Consequently, says the joint state-
ment, the two bodies had to part in
order to “improve the level of ser-
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vices each offers to its members.”

In the statement, Horovitz said, “It
will be business as usual [during the
transition period]. My responsibilities
and those of each staff member to
serve both associations remain the
same today as they were yesterday.

The planning for both the NARM and .

VSDA conventions is well under way.
There will be no disruption to either
association’s programs or services.”

BUILDING ISSUE

Although insiders of both groups
describe the separation as an evolu-
tionary step in the growth of the or-
ganizations, some indicate the move
by VSDA to build its own headquar-
ters structure was a catalyst for the
split. The proposed VSDA headquar-
ters structure has been in the plan-
ning stages for more than a year.

“We didn’t want to commit to
something that long term,” says one
NARM principal. Moreland, NARM
president and head of City 1-Stop in
Los Angeles, also confirms the
VSDA building was a significant is-
sue with NARM’s board.

VSDA, on the other hand, has not
mentioned the building publicly.
Messer, also head of the four-store
Gemstone Entertainment chain in
Cincinnati, sweeps aside any discus-
sion of the project other than to as-
sert, “there’s been no delay.” He flat-
ly denies that two proposed sites for
the building have been evaluated and
rejected.

But one VSDA principal says the
whole building project is on hold.
“We're looking at other buildings, ei-
ther to buy or rent,” he says.

Of the overall thinking behind the

ALL-STAR HOLIDAY CHARITY DISC

(Continued from page 7)

radio stations. “Each station here
[in San Diego] is identifying with
different cuts,” he says. “KFMB-
AM is playing Barry Manilow; the
oldies station, KCBQ, is playing
‘Jingle Bell Rock.” The AC station,
KYXY, will program the album be-
ginning Dec. 1. The urban station,
KKLQ-AM, is going to give away
albums on the air and mention the
800 number heavily from Dec. 3 to
20.

“It really has something for ev-
erybody,” he adds. “Country and
western stations can play the Ken-
ny Rogers song, rockers have Air
Supply and Mick Fleetwood.”

In addition, the trio of Johnny
Tillotson, Freddy Cannon, and Bri-
an Hyland has been making the
rounds of local talk shows, says
Morelli.

The foundation also put togeth-
er a benefit album last year. That

title, “The Stars Come Out For
Christmas,” benefited only the
San Diego Children’s Hospital and
was sold almost entirely in San
Diego. It sold 22,000 units, says
Morelli, and raised more than
$160,000 for the hospital.

Other hospitals expressed inter-
est in the project, he says, so the
current album will be sold in 50 cit-
ies across the U.S. and will benefit
a number of hospitals.

“The Christmas Album’’ was
produced by Michael Lloyd, best
known for his work on the “Dirty
Dancing” soundtrack. Eighty per-
cent of its tracks have not been
previously released, says Morelli.
The album also contains one origi-
nal song, “Every Day Should Be
Christmas (A Gift Of Love),” writ-
ten by Carol Connors and per-
formed by Marilyn McCoo.

separation, Messer says, “Two things
have happened. One, it's become ap-
parent in the last two months, basi-
cally with the growth of VSDA and
NARM, that the staff had too much
to do. We asked for a solution from
staff on how all of our needs could be
met and we had a range of solutions.
This range was submitted to both
VSDA and NARM boards. Basically
the result came out that it would be
best established if each of us had a
separate VP and staff responsible
only to them.

“As for the divorce and all this
type of stuff,” he continues, “I ex-
pect the associations will continue to
remain close, do a lot of joint work on
related probiems of both NARM and
VSDA, when we have something in
common. [ don’t expect to see all
sorts of changes in the industry. I
think the relationship will remain fine
between the two associations. We
will have to have independent staff at
some time.”

According to retail sources, the
move is not expected to have a signif-
icant effect on those music chains
that have a substantial involvement
in video.

“If they want to have any real visi-
bility in the home video industry, they
will continue to belong to VSDA,” ac-
cording to one VSDA insider.

By the same token, say sources,
the restructuring is unrelated to the
formation by NARM of a video man-
ufacturers advisory board (Billboard,
Nov. 17). “That committee has been
in the works since March,” this
source says.

Says Lou Fogelman, president of
Show Industries and its subsidiary
80-store combo chain Music Plus, “I
don’t see any reason not to belong to
both groups unless there are dramat-
ic changes. But I am not anticipating
any kind of significant changes in the
future. We want the visibility in both
areas.”

Wheaties &
GBS/Fox Hope
Jordan Is Champ

NEW YORK—At a press confer-
ence here Nov. 20, CBS/Fox Vid-
eo unveiled what it believes is the
most extensive marketing cam-
paign ever supporting a nontheat-
rical title.

The title, “Michael Jordan’s
Playground,” featuring the NBA
all-star, will be backed by exten-
sive TV advertising and a $2.50 re-
bate offer through a tie-in with
General Mills’ Wheaties cereal.

As of the Feb. 11 street date,
Wheaties will offer consumers a
$2.50 rebate on “Playground” or
“Come Fly With Me” (which also
features Jordan), or a $5 rebate on
both. “Come Fly With Me” has
sold more than 1 million copies (in-
cluding those sold through promo-
tional channels).

The rebate offer will be fea-
tured in TV ads placed by
CBS/Fox beginning on the street
date and running for a month af-
terward, and in tagged 30-second
and dedicated 15-second commer-
cials placed by Wheaties. The
Wheaties spots are slated to run
between March 15 and May 13.

The offer will also be featured
on the back panel of an estimated
3 million boxes of Wheaties.

CBS/Fox will place print ads
promoting the offer in The Na-
tional and Sports Illustrated For
Kids.

Two Wheaties commercials will
appear on “Playground,” one at
the beginning and one at the end
of the tape.

A cents-off coupon for Whea-
ties, with a mention of the rebate
offer, will be packed into “Play-
ground” cassettes.

In another aspect of the promo-
tion, CBS/Fox has produced a mu-
sic videoclip for a song by the
group Full Force that appears on
the tape. The studio is hoping to
gain exposure for the clip on MTV
and other outlets. While clips
culled from movies are common
on MTV, few if any special-inter-
est titles have benefitted from
such exposure.

“We’re putting the kind of mar-
keting campaign behind this that
is usually reserved for big, theat-
rical sell-through titles,” said John
Gaffney, director of sports and
music marketing for CBS/Fox.
He predicted the $19.98 “Play-
ground” can top 1 million units.

“We feel Michael Jordan has as
much equity with kids as many
Disney characters, the Ninja Tur-
tles, or New Kids On The Block,”
Gaffney said.

The tape represents something
of a departure for CBS/Fox’s
sports offerings. While previous
tapes have consisted primarily of
footage compiled by NBA Enter-
tainment and licensed by the stu-
dio, “Playground” has a rudimen-
tary plot and features original
footage, in addition to NBA En-
tertainment material.

The story concerns a boy cut
from his high school basketball
team. While on the way home he
stops to shoot a few baskets, only
to discover he is sharing the play-
ground with Jordan.

PAUL SWEETING
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10, 000 Maniacs
The 2 Live Crew

Paula Abdul

AC/DC 7,176
Aerosmith 119
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Alias 130

Anthrax
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147

148, 168

Chet Atkins & Mark Knopfler

Bad Company 110
Anita Baker 49
Bell Biv Devoe 15
Black Box 82

The Black Crowes
Clint Black

18, 86

Michael Bolton 35
Jon Bon Jovi 21

Boogie Down Productions

Breathe

Edie Brickell & New Bohemians 39
Garth Brooks

166

Jimmy Butfett 68
The Byrds 195

Candyman 54
Mariah Carey 3

22

17,76

149

127

Mary-Chapin Carpenter 77
Carreras - Domingo- - Pavarotti 75
Rosanne Cash 188

David Cassidy 138

The Charlatans UK. 126

Mark Chesnutt 171

Cocteau Twins 128

Kenny G

Faith No More 46
father M.C.
Dan Fogelberg

The Geto Boys
Debbie Gibson 87

INXS 12
Iron Maiden 48

13 Freddie Jackson 61
Janet Jackson 31
198 Alan Jackson 107

Jane's Addiction 78

h . Johnny Gill 65 Jellytish 183
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Depeche Mode 56 LEBUIDERE Levert 129

Dino 139
Bob Dytan 165

Bitiy Idol
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Extreme 200

House Of Lords
Whitney Houston 5
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Information Society 95

James Ingram 162

et Living Colour 79

Lynch Mob 55

Madonna 32

Barry Manilow$ 113
Mannheim Steamroller
170

Luke Feat. The 2 Live Crew 101
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Teena Marie 182
Bob Marley And The Wailers 142

Kathy Mattea
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Paul McCartney 26
Reba McEntire 85
errin 163

Bobby McF
Megadeth

George Michael
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Bette Midler 9
Monie Love 194
Gary Moore 141

Morrissey

Van Morrison 63,173
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Motiey Crue 89

NWA 84

Nelson 34

The Nevilte Brothers

10
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New Kids On The Block 40, 83,

112,114

Sinead O'Connor

ORIGINAL LONDON CAST
Phantom Of The Opera 184
Phantom/Highhights

K.T. Oslin
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The Outfield 131

132

159

Robert Paimer 116
The Party 134

Beaches

Ghost 36

Vanilla ice 1
VARIOUS ARTISTS.
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Maxi Priest 60 Steetheart Vaughan Brothers 16
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Queensryche 27 George Strait 120 Warrant 20
styx 108 Caron Wheeler 185
Bonnie Raitt 137 Al B. Sure!
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SOUNDTRACK

Tony! Toni! Tone!
Too Short 33
Traveling Wilburys
Randy Travis 53

Whispers 152

Keith Whitley 118
Hank Williams, Jr. 146
Wilson Phillips 8
Winger 43

Steve Winwood 28

Dwight Yoakam 121
Neil Young & Crazy Horse 91

ZZTop 6

57

11

Urban Dance Squad 93
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STEIN INKS CONTRACT

(Continued from page 6)

would reveal details of the new
agreement. Stein, in London, could
not be reached for comment.

However, the court papers illumi-
nate Stein’s dissatisfaction with his
current contract at a time when other
music executives are reportedly be-
ing offered lucrative deals to start
new labels. The suit recounts sharp
correspondence between the Sire ex-
ecutive and Warner Music chairman
Mo Ostin and other Warner execu-
tives, including a threat by Stein in
September to take legal action to
break his contract.

Stein, who sold 50% of Sire Records
to Warner Bros. in 1978 and the re-
mainder in 1980, had inked a six-year
agreement with Warner Bros. in 1988
guaranteeing him minimum annual
compensation of $700,000 plus “very
substantial royalties” on Sire sales,
according to the suit. That agreement
also provided a $200,000 signing bo-
nus. The suit also details loans total-
ing $3 million at below-market inter-
est rates and interest-free advances
against royalties made by Warner to
Stein.

In January, Stein agreed to a two-
year extension of his contract to 1996.
The new pact provided him with a sal-
ary increase and an interest-free ad-
vance against royalties that was
credited toward partial repayment of
his loans.

Despite that agreement, according
to the suit, Stein wrote to Ostin on
July 19 that “it is still my resolute in-
tention to jump the corral just as
soon as the last of my long-term, out-
standing projects [with various art-
ists] are resolved.”

As negotiations continued, Stein
hired top music business attorneys
Allan Grubman and Bert Fields and
wrote to top Warner executives of his
options within the music industry.
According to the Warner suit, Stein
stated, “My track record at Sire now
positions me as a prime candidate for
lucrative joint-venture situations or
corporate positions’ at other record
labels.

Morgado says the suit was filed by
Warner “in the event the negotiations
did not go well to protect our op-
tions.”

Stein was reportedly receiving a
royalty on Sire sales of 10 cents per
record and seeking three times that
figure. Grubman, his attorney, de-
clined to comment on the settlement.

Stein told The Hollywood Reporter
he was “shocked” at the suit but be-
lieved his disagreement with Warner
had been resolved. He noted upcom-
ing releases by developing Sire art-
ists including Betty Boo, Primal
Scream, Ride, My Bloody Valentine,
Dinosaur Jr., John Wesley Harding,
Richard X. Heyman, Bomb The Bass,
and S-Express.

SIMON’S WORLD TOUR

(Continued from page 6)

ing month, and other dates will be an-
nounced later.

A European tour in the spring will
include concerts May 14 in Birming-
ham, England, and May 21 and 22 at
London’s Wembley Arena. The U.K.
shows, tickets for which are already
on sale, will be presented by Harvey
Goldsmith Entertainments Ltd.

The tour will be sponsored by the
American Express Gold Card, which
will be reserving a small percentage
of tickets at each show exclusively
for its cardholders. THOM DUFFY

Harrison, ABKCO Suit ‘Fine’ally Ending After 20 Years

NEW YORK—The convoluted liti-
gation between George Harrison
and Allen Klein’s ABKCO Music
Inc. over the rights to “He’s So
Fine” could wind to a close in 1991
after 20 years of legal actions.

A final judgment was handed
down Nov. 5 by Judge Richard
Owen in New York federal court.
The substance of the judgment has
been accepted by both parties, but
it is being appealed over financial
details, and attorneys for both par-
ties are hopeful that the case will
be settled next year.

Under the judgment, ABKCO
will own the composition “He’s So
Fine”’ for the world except the
U.S., U.K., and Canada, where
Harrison will own the song. Harri-
son will continue to own the world
rights to “My Sweet Lord,” includ-
ing the U.S., U.K,, and Canada, but
ABKCO will own an interest in all
monies to be earned by that com-
position in all territories of the
world except the U.S., UK., and
Canada.

The judgment decrees that, in
return for obtaining ‘“He’s So
Fine,” Harrison will pay ABKCO a
net sum of $270,020.

The case started as a copyright
infringement suit brought in Feb-
ruary 1971 against Harrison, his
company, Harrisongs Music, Ap-
ple Records, BMI, and Hansen
Publications by Bright Tunes Mu-

sic Ltd. over Harrison’s composi-
tion “My Sweet Lord.”” Bright
Tunes, which owned the rights to

“He’s So Fine,” claimed that Har-

rison’s song infringed upon its
copyright.

Harrison was found guilty of
“subconscious infringement” in
1976, and a trial for damages was
set.

Klein, who was initially involved
in the case as Harrison’s manager,
was fired by the artist in 1973. In
the late ’70s, Klein purchased the
Bright Tunes catalog, including
“He’s So Fine,” and inherited the
related litigation.

In the motions on damages, Har-
rison’s attorneys claimed that
Klein could not buy the song and
prosecute a former client. In 1981,
the court supported that position
and stated that Harrison could
purchase the rights to “He’s So
Fine” for the amount that Klein
had paid for the song, approxi-
mately $580,000.

Cases involving worldwide
rights to the song further compli-
cated the issue, and there have
been three written decisions hand-
ed down in the case since it began.
Earnings from the worldwide
rights, as well as about $300,000

gained from “He’s So Fine” in the
U.S, U.K,, and Canada during the
course of litigation, have been fac-
tored into the total due ABKCO,
reducing the amount to the
$270,020 put forth in last month’s
judgment.

“This is the only time I’'m aware
of where the defendant was found
guilty of copyright infringement
and wound up being awarded the
song in question,” says Joseph
Santora, of Santora & McKay, the
firm defending Harrison.

SUSAN NUNZIATA

PUBLISHER CLAIMS WINWOOD TUNE INFRINGED ON COPYRIGHT

(Continued from page ?)

Walker and his band recorded it un-
der the title “(I'm A) Roadrunner.”

The song, released by Motown
Records’ Soul subsidiary, became a
No. 4 R&B hit and rose to No. 20 on
Billboard’s Hot 100 Singles chart. It
was among Walker’s biggest success-
es during his long Motown career.

Winwood’s “Roll With It,” released
in the summer of 1988, was No. 1 on
the Hot 100 for four weeks; his Vir-
gin album of the same name simulta-
neously hit No. 1 and has sold in ex-
cess of 2 million units.

“The composition and recording of
‘Roll With It’ constitute infringement

of Jobete’s copyright in {“(I'm A)
Roadrunner”],” the suit alleges.
“Among other things, the main musi-
cal statement and/or ‘hook’ in ‘Roll
With It’ bears substantial lyrical, har-
monic, rhythmic, and melodic similar-
ities, striking even to the untrained
ear, with respect to the main musical
statement and/or ‘hook’ of the Jobete
composition. The similar musical ele-
ments are traceable from ‘Roll With
It only to the Jobete composition,
and to no other musical composition
of which Jobete is aware.”

Stone Agate Music’s attorney,
Alan Dowling, maintains that Win-

wood and Jennings either “subcon-
sciously or on purpose” appropriated
the Holland/Dozier/Holland compo-
sition for “Roll With It.”

Noting that Winwood’s *60s band,
the Spencer Davis Group, was “the
pre-eminent white R&B band” of the
period, Dowling says, “I don’t have
any doubt [Winwood] was exposed to
[“(T'm A) Roadrunner”]. We have ev-
ery reason to believe he was familiar
with what he was copying.”

Virgin Records referred all calls re-
garding the suit to Winwood’s man-
ager, Ron Weisner, who was unavail-
able for comment at press time.

A&M AIMS TO PLEASE RETAILERS & ENVIRONMENTALISTS WITH PACKAGE FOR NEW STING DISC

(Continued from page 3)

the Gabriel collection. In previous
published reports, Fogelman said
that Music Plus stores also would
not carry the Sting title if it were of-
fered only on a jewel-box-only basis.
“I am really pleased that [A&M]
recognized the importance of using
a package that works in our exist-
ing environment,” he adds.

The largest record retail chain in
the country, Minneapolis-based
Musicland, which operates approxi-
mately 800 stores, is also pleased
with the decision to use the Digi-
trak. “That is absolutely acceptable
to us,” says executive VP Arnie
Bernstein. “We feel it is a viable so-
lution to the packaging problems
and the environment.”

The Digitrak is one of five alter-

native packages reviewed for the
National Assn. of Recording Mer-
chandisers by the National Recy-
cling Coalition in October.

In a letter sent to Pam Horovitz,
executive VP of NARM, Richard
Keller, co-chair of the Coalition’s
market development committee,
states that ‘““the Coalition believes
that the industry should attempt to
prove the 5-by-5-inch jewel case or
Digipak as a stand-alone item.”

The letter goes on to review the
five alternative packages designed
to meet retailers’ needs, based on
the level of waste reduction in the
proposed package compared with
the longbox; the amount of recycled
content; and the potential for recy-
cling or reuse of the product.

ASCAP, MEETING GROUPS AGREE TO LICENSING TERMS

(Continued from page 6)

ASCAP’s Barry Knittel, director of
licensing, would not disclose an esti-
mated dollar figure, however. “We
can’t project,” he says. “Who knows?
We just won’t know what to expect
until the (ASAE) members see and
read the agreement and begin to use
it.”

The licensing agreement was
mailed to all ASAE members with an
elaborate question-and-answer sec-
tion and an “amnesty”’ clause that
grants immunity for past infringe-
ments if the agreement is signed and
returned by Feb. L.

License fees will vary depending
on the number of attendees at events
and whether the music presentations
are recorded (“mechanical”), live, or
both.

In general, the new ASCAP license
is similar to the BMI/ASAE agree-
ment announced Sept. 5. The biggest
difference is that the ASCAP license
will be tied to upward shifts in the

Consumer Price Index in upcoming
years.

The agreement calls for a per-
event fee for recorded music and a
per-day fee for live music.

The 1991-92 fee for recorded music
will be 45 cents per attendee; for 1993
and 1994 it will be adjusted by half-
cent increments to reflect changes in
the CPIL.

The 1991-92 daily live-music fees
will vary widely, from $25 for a small
meeting (up to 250 attendees) to $500
for a convention of more than 10,000
attendees. In 1993 and 1994, they too
will be adjusted for changes in the
CPL

The maximum per-event fee orga-
nizations could pay for recorded and
live music would be $4,000.

If organizations hold five or more
events a year, report forms and pay-
ments must be filed quarterly. If
they hold four or less, they must file
within 30 days of each event.

Packages proposed by CBS Rec-
ords, Shorewood Packaging Corp.,
Reynard CVC Inc., and the Queens
Group were reviewed. Of the five
packages, AGI's Digitrak was per-
ceived as having the most advan-
tages and the least disadvantages.

UC-PRO AND CON

The advantages were these: Most
of the contents would be retained by
the consumer; it can be made from
recycled plastic and paperboard; it
is lightweight; plastic slides could
be collected by retailers and recy-
cled; and it uses little plastic.

The one disadvantage is that
some of the plastic could be discard-
ed, because it needs to protect only
the CD half of the package.

Ban The Box Coalition founder
and Rykodisc chief financial officer
Robert Simonds says the Digipak is
a step in the right direction, but it is
not the solution.

“It is an attractive package, and
for the most part it works,” he says.
“But with those plastic strips, you
still have more of a disposable as-
pect of the package than what real-
ly needs to be there. All this talk of
setting up a collection of plastic
strips for recycling is unrealistic. I
think consumers are going to throw
them away.”

According to AGI’s Oppenheimer,
A&M has been a longtime advocate
of the Digipak. In 1989, the label is-
sued a series of commercial jazz
CDs packaged in the Digipak.
“They came to us and requested
that we escalate production of this
package [the Digitrak],” he says.
“To us, this is just another turn of
the technology we are following.”

Claiming that the Sting release in
the Digitrak “is forcing people to
deal with [the packaging issue],”
Cafaro says, “This is really on the
table for people to evaluate. Hope-

fully the industry, other manufac-
turers, retailers, rackjobbers,
wholesalers, and one-stops will be
making that evaluation.”

One alternative package that was
not included in the National Recy-
cling Coalition study is the Smart-
Pak. The multipanel paperboard
package is a joint venture between
Geffen graphic arts manager Sa-
mantha Martinez and the David
Geffen Co. DGC, Rhino, and Capitol
are using the Smart-Pak as a promo-
tional CD mailer.

“It is not really a retail item just
yet,” says Martinez. “At first [ nev-
er envisioned it as a retail item, but
now I have a feeling it is going to
cross over.”

U.K. CD PRICING

(Continued from page 6)

feels is a negative attitude from large
sections of the press. Privately, BPI
officials suggest that newspapers
owned by Rupert Murdoch have been
unduly eager to ¢riticize CD prices.
The BPI has not been asked to re-
spond to the OFT. However, a BPI
spokesman echoes the OFT view that
the enquiry is not an “investigation.”
He says it is a legitimate request for
information and should not be inter-
preted as anything more sinister.
The trade organization will contin-
ue what has now become a rearguard
action against press sniping. It is tak-
ing every opportunity afforded it to
present the message that if CDs
were not good values, their sales
would not be increasing so rapidly.
The enquiry into U K. record indus-
try pricing policies coincides with a
similar but more formal probe in

Australia. There, the government’s

Prices Surveillance Authority is ex-
pected to deliver a report within the
next 60 days.
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MCA DISTRIBUTION GETS NEW NAME, BIGGER STAFF, MORE PLANTS

(Continued from page 1)

clude Geffen, DGC, MCA, Motown,
GRP, and Varese Sarabande. Addi-
tionally, Uni will distribute video
product from MCA/Universal Home
Video, LIVE Home Video, and Rhino
Home Video, among other compa-
nies.

The restructuring and renaming of
MCA Distributing Corp.—in the
works for ‘“‘the last four or five
months,” according to company
sources—sees the creation of five ex-
ecutive positions in the audio distribu-
tion division at Uni’s headquarters
here, as well as numerous regional
appointments of account service
reps, pop and black product develop-
ment managers, and single sales
managers. Though company sources
would not confirm the precise num-
ber of new appointments, Luke Lew-
is, senior VP/GM of audio distribu-
tion at Uni, says the staffing increase
was at the 50% level.

Among those filling the new execu-
tive slots at Uni will be Abbe Frank,
senior director of product develop-
ment; Joey Quarales, senior director
of product development, black music;
Diana Flaherty, director of merchan-
dising; Mavis Takemoto, director of
advertising; and Kevin Nakao, na-
tional single sales manager.

According to Lewis, the restructur-
ing will enable the company to handle
Geffen and DGC product, plus ac-
commodate the influx of titles from
GRP, which was purchased by MCA
in March.

“We had been running on a very
lean staff at MCA Distribution,” he
says, “mostly as a result of volume,
and what the volume allowed us to
carry in terms of overhead. So I sat
down with [senior VP of sales and
distribution] Bob Schnieders, and we

took a look at what we figured our
needs would be to handle the new vol-
ume, and all the new titles that would
be coming through the system.” To
that end, they first began adding ac-
count service reps and systematically
moved on from there.

With the new changes, he says,
“we feel currently that we're poised
to compete, and also poised to maxi-

mize all the prod-
i

uct lines that
we've got coming
distribution corp.

out.” And despite
the sheer number
of staffers being
added, he adds,
“we didn’t make it so big that we
have to worry about laying anybody
off if we hit hard times.”

Why was MCA Distributing re-
named? “When you distribute prod-
ucts and you distribute labels—MCA
Records, MCA/Universal Home Vid-
eo—there’s always been some confu-
sion as to who is what,” says John
Burns, executive VP, Uni Distribu-
tion Corp. “We wanted to solidify our
identity as the distribution compa-
ny."

MANUFACTURING CAPACITY

The beefing-up of the new Uni dis-
tribution network has further been
enhanced by a 100% increase in its au-
diocassette manufacturing capabili-
ty, says the company.

“Essentially, we’'ve been gearing
up our audiocassette manufacturing
to not only take into account the addi-
tion of Geffen Records, but also to
take into account the growth of MCA
Records and Motown Records,” says
Burns. Last year, he says, the compa-
ny wasn’t able to produce “the kinds
of percentages in-house that we

wanted to to. You always have peaks
and valleys in manufacturing, but
you want to be in the position where
the majority of the product you pro-
duce in-house.” Now, he says, Uni
will be able to do that for all label
product.

Additionally, Uni has launched two
new distribution facilities, including a
100,000-square-foot video-only depot
in Memphis, which started shipping
this month, and a hot-stock audio/vid-
eo depot in Reno, Nev., slated to offi-
cially open in December. The compa-
ny also has a warehouse in Glovers-
ville, N.Y,, and its original Memphis
hot-stock and deep-catalog center,
now audio-only.

Ironically, MCA is beefing up its
distribution system less than a year
after it pared that operation down,
closing offices in Denver, Detroit,
Baltimore, Cleveland, Philadelphia,
San Francisco, and St. Louis (Bill-
board, Dec. 23). Though a few scat-
tered retailers have reported some
difficulties in obtaining MCA product
since that time, Burns notes that the
opening of the new facilities in Reno
and Memphis was done ‘“‘to better
service the retail community.”

Furthermore, he says, one of the
major motivations behind the restruc-
turing was “to go out and have a real
strong dialog with third-party ac-
counts that buy through one-stops—

the places that can really break new
acts. We want to be involved with the
accounts %0 that we are breaking the
acts, getting them to the level where
you can put them in the real tonnage
kind of accounts. You really need a
force out there helping to set up and
break new acts in an account strue-
ture that you don’t really deal with,
on a business standpoint, direct-di-
rect.”

The newly strengthened Uni has
taken its share of MCA Records label
employees, including Lewis. In that
regard, label president Richard Pal-
mese confirms that he will be hiring
“four or five regional marketing
sales directors” by Jan. 1.

MILLI VANILLI'S GRAMMY WHAMMY

(Continued from page 1)

scheduled to meet Dec. 3 to decide
whether to rescind the 1989 Juno
Award Milli Vanilli received for best
international album.

The controversy comes at a time
when the recording industry is facing
criticism for appearing to favor im-
age over musical talent. Milli Vanilli
is not the first act in which perform-
ers have been suspected of fronting a
“ghost artist’’; currently, A&M
dance-pop act Seduction and RCA’s
Black Box are in litigation with a
singer who claims her vocals were
used but not credited on their current
albums.

NARAS president Michae] Greene
told Billboard the academy has no
body in place to police labels and
monitor the accuracy of label credits.
The academy’s National Awards and
Nominations Committee deals with
problems such as the Milli Vanilli fias-

RETAIL ABSORBS RISING TIDE OF COUNTRY HITS

(Continued from page 7)

ticularly by new acts—for periods
when there is little or no competition.
But he concedes that this simply isn’t
realistic.

Echoing Weston, Hunter con-
cludes, “More and more, it’s becom-
ing a record-by-record, song-driven
entity as much as it is an artist-driven
entity.”

Dick Whitehouse, president of
Curb Records, asserts, “I think retail
can absorb the product, because re-
tail isn’t going to buy the product un-
less there is some sort of demand for
it—whether the demand is created by
radio play or just by effective sales-
manship at the street. I think radio is
difficult because you've got to expose

the product, and our avenues of expo-
sure have not equaled the increased
amount of product and the increased
number of sources for the product.”

Whitehouse does note ““‘that for
some reason, radio is gravitating
more readily to new artists than to
sustaining and perpetuating artists.”

“We’re not part of the flood,” main-
tains Paul Lucks, VP/GM of Poly-
Gram Records/Nashville. He says
PolyGram is close to last year’s total,
having released only six albums be-
tween July and December of this
year. “To me,” he summarizes, “it is
a competitive advantage where less
is more.”

Mike Martinovich, VP of market-

ing for CBS/Nashville, reports that
his company’s album output is about
the same for 1990 as it was for 1989.

Acknowledging that there is a
crunch of new product, Jimmy Gil-
mer, VP, Southern region, of SBK
Record Productions, worries that
things will get even more crowded
when today’s hot new artists become
entrenched on the charts. “But it’s al-
ways hard to break a new act, any-
way,” Gilmer says. The Capitol/SBK
contributions to this year’s product
flow are albums by Billy Dean, Ver-
lon Thompson, and the Goldens.

Assistance tn preparing this story
was provided by Gerry Wood.

DECEMBER ALBUM RELEASES SPOTLIGHT NEWER ARTISTS

(Continued from page 7)

music artist.

Meanwhile, the bonanza of remix
collections continues with “The Raw
And The Remixed” by MCA’s Fine
Young Cannibals (Dec. 11) and “The
Hits Remixed” by Next Plateau rap-
pers Salt-N-Pepa (Dec. 5).

More than anything else, 'tis the
month to dance. Several major dance-
oriented albums will hit the streets in
the coming weeks.

Among the most anticipated is the
full-length debut Dec. 18 of C&C Mu-
sic Factory on Columbia. Named af-
ter the group’s current No. 1 club
smash, “Gonna Make You Sweat,”
the album is the brainchild of super-
hot producer/remixers Robert Cli-
villes and David Cole, most noted for

their work on recent hits by Seduc-
tion. Cole and Clivilles are joined by a
rotating roster of rappers and vocal-
ists, including Freedom Williams and
ex-Weather Girl Martha Wash.

U.K. impresario Malcolm McLaren
issues ‘“Malcolm McLaren’s World
Famous Supreme Team Show
‘Round The Outside, Round The Out-
side!” "—due Dec. 18 on Virgin Rec-
ords. McLaren leads the World Fa-
mous Supreme Team, which rapped
on his club classic ‘“Buffalo Gals,”
through a series of hip-hop and house
interpretations of excerpts from
Shakespeare, including Hamlet’s “To
Be Or Not To Be” soliloquy and the
balcony scene from “Romeo & Ju-
liet.”

On Dec. 11, MCA Records is rush-
releasing “Dr. Adamski's Musical
Pharmacy,” by U.K. techno-house
wunderkind Adamski, to cash in on
the international success of the set’s
first single, “The Space Jungle,” an
acid-house rendition of Elvis Pres-
ley’s “All Shook Up.”

Finally, also Dec. 11, German rap-
per Deskee follows a pair of No. 1
dance hits, “Dance Dance” and “Let
There Be House,”” with the full-
length RCA debut “No. 1 Is The
Number.”

Assistance in preparing this story
was provided by Trudi Miller in
N.Y., Deborah Russell in L.A., and
Eva dePaulis in Nashville.

co, and will continue to investigate
similar complaints on an ad hoc basis,
he said. Greene places responsibility
on the label executives and record
producers to ensure that label credits
are accurate.

“We’re not an investigatory body
here, so we're not going to [investi-
gate] unless there is reason to believe
there is a problem,” Greene said.

“People who do not do what the la-
bel said they did are ineligible for a
Grammy award. That's just a fact,”
said Greene. “If there are nominees
who make it to the ‘final five’ in the
future, and if we hear reports that
the label credit may be incorrect, at
that point in time, we will investi-
gate.”

Executives at Arista Records con-
tend they were unaware of the false
label credits until Milli Vanilli's Ger-
man producer, Frank Farian, re-
vealed the truth this month (Bill-
board, Nov. 24). In a statement re-
leased Nov. 20, the label said, “Any
assertions to the contrary are false
and libelous.”

But in the press conference here,
Pilatus and Morvan claimed other-
wise. Asked if anyone at Arista was
aware that they did not actually sing
on the album, Pilatus replied, “[Aris-
ta president] Mr. Clive Davis knew.”

Arista is scheduled to release an-
other Farian-produced project in Jan-
uary 1991. While it is known that Pi-
latus and Morvan will not be part of
that project, it is unclear whether it
will involve Brad Howell and Johnny
Davis, two German singers under
contract to Farian and the voices be-
hind Milli Vanilli. Another performer,
Charles Shaw, rapped on the “Girl,

You Know It's True” single.

At the press conference, Pilatus
said he and Morvan were young,
poor, and naive when they met Far-
ian in Germany. They were seduced
by money and “made a pact with the
devil” when they agreed to be paid
for posing as Milli Vanilli, said Pila-
tus, noting that Farian bound them to
silence with a contract only the pro-
ducer could legally break.

Pilatus claimed he and Morvan
have long wanted to tell their fans
the truth, but that they were threat-
ened by people in “the record indus-
try” that “it would be the worst thing
for our life if we told the secret to
people. We were scared.”

In the wake of the scandal, Pilatus
and Morvan have been approached
with offers regarding a book, movies,
and other entertainment ventures,
said the group’s manager, Carsten
Heyn. Pilatus and Morvan are not un-
der contract to Arista Records and
are shopping for a deal in which they
will actually perform the material
and prove their talent, Heyn said.

Pilatus said he understands the re-
cent backlash from Milli Vanilli fans.
In fact, an Oakland, Calif., woman
has filed suit asking for unspecified
punitive damages and refunds of the
purchase prices of Milli Vanilli prod-
uct to consumers, whom she claims
were defrauded by members of the
recording industry.

As for the disputed award, Greene
said the academy will make a decision
by mid-December as to whether to
give it to the runner-up. Other nomi-
nees in the category were Soul II
Soul, Tone Loc, Neneh Cherry, and
the Indigo Girls.

DISC NMAKERS

Complete manufacturing
for the audio industry.

In-house

art department
for design, type-
setting, filmwork,
and printing. In-

COMPLETE PACKAGES FOR:
« Cassette Duplication

s Record Pressing

» Compact Disc Replication

house mastering
department for a
great sounding
product.

CALL FOR OUR FREE
FULL COLOR CATALOG
1-800-468-9353
{In PA: 215-232-4140)

DISC MAKERS

1650 Broadway, Suite 1010

New York, NY 10019

(212) 265-6662
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RUMOR HAS IT that Al Cafaro, senior VP/GM of
A&M Records, will become president of the label in ear-
ly December. That would seem to mean a lessening of
duties for Jerry Moss, the label’s current president/
CEOQ. Moss and Herb Alpert sold A&M to PolyGram a
year ago for about $500 million. A&M execs could not be
reached for comment at press time.

AN OTHER BRICK IN THE WALL: Davitt Sigerson,
a producer and former journalist, is rumored to be inline
for the top job at Polydor Records, which will be one of
the units of the PolyGram Label Group under Rick
Dobbis. It is also understood that London Records’
new U.S. operation is a joint venture between PolyGram
and London Records U.K. chief Roger Ames, majority
owner of the label there.

POLITICAL OVERTURES: When industryites con-
vene for the National Assn. of Recording Merchandis-
ers annual convention in San Francisco March 22-25,
they will find a meeting that is heavy in political over-
tones. The meeting’s goal, according to convention
chairman Jim Bonk of Camelot Music and NARM exec-
utive VP Pam Horovitz, will be to launch the Rock The
Vote campaign in the retail arena.

TRACK HEARS that Malverne Distributing, longtime
Gotham setup, last week officially joined the ranks of
INDI, the national distribution entity formed recently.
This acquisition gives the INDI operation a link on the
East Coast as well as the West Coast, where George
Hocutt, head of INDI, brought his California Record
Distributing into the fold earlier this year . . . In another
move, Lou DeBiase, formerly at Select Records, has
joined INDI in New York as VP of sales and operations.

NEWIES ABOUT OLDIES: Melissa Greene, VP of
Ardmore, Pa.-based Collectible Records, reports an ex-
clusive licensing deal with Rhino Records enabling Col-
lectible to market singles, including 7-inch vinyl, cas-
sette, and CD-5, from the logos of Roulette, Sun, Bears-
ville, Gone-End, Gee, Hull, TK, Rama, Josie, and
Jubilee. Collectible says it will also market a series of
“best of” albums on the aforementioned labels.

EXIT: Among the recent casualties of cutbacks at Is-
land Records is Chris Reade, who was senior director
of media and artist relations. She can be reached at 212-
3532811 . .. Track had the wrong phone number for Ed
Dougherty, who recently left his post as VP at Coast
Manufacturing. He can be reached at 301-461-2578.

SURROUNDED: Pro Arte Records has joined the
Dolby Surround market with an Audio Plus series
starting with a new recording by pianist Peter Nero—
“Anything But Lonely,” a collection of showtunes with
the Columbia Symphony Orchestra—and Lalo Schi-
frin’s “Hitchcock,” along with previously issued product
now containing the “surround” feature. They include
“Fireworks For Orchestra” and Erich Kunzel’s “Open-
ing Night.”

HETURN OF A TRIBUTE: In 1978, Warner Bros. Rec-
ords released a two-LP, star-studded benefit set, “Sond-
heim—A Musical Collection,” which was recorded live at
the Shubert Theatre in New York. The album, which has
since become a highly prized collectible, is returning
next month as a release from RCA Victor, which has 11
cast albums with scores by Stephen Sondheim in its
catalog. In its two-CD/two-cassette reissue, fans of the
composer get previously unreleased material plus more
than 15 photos.

NO HEARTBREAK HOTEL: SBK Records act and
NBC Saturday-morning stars Guys Next Door have
been getting solid in-store response, so much so that
they recently dropped plans to visit a Musicland outlet
in Austin, Texas, to handle fan interest in the grand ball-
room of the Double-Tree Hotel there.

WAY OUT WEST: Jay Leipzig, veteran PR and ad ex-
ecutive in the music industry, has shifted operations

from New York to Sante Fe, N.M. He’s located at No. 6,
624 Galisteo St., and he can be reached at 505-989-7518.

GOLDEN OPPORTUNITY: Mobile Fidelity plans a
December release of the AIDS charity album “Red Hot
+ Blue” on its special gold Ultradisc series. The album,
to benefit AIDS research, features such performers as
Neneh Cherry, Sinead O’Conneor, and U2, among oth-
ers, in renditions of songs by Cole Porter. Original label
home is Chrysalis Records. Mobile Fidelity has also
marketed audiophile releases of other benefit albums
such as “A Very Special Christmas,” to aid the Special
Olympics; “Armenia—The Tragedy, The Music,” to aid
the Armenian Earthquake Relief Fund; and “After The
Hurricane,” benefiting victims of Hurricane Hugo.

PARTNERS IN PR: Don Middlebug and Wayne
Rosso have formed a new marketing communications
company, Middleberg & Rosso, in New York. Both pre-
viously had their own public relations firms. Rosso has
been involved with such artists as Harry Connick Jr.,
Branford Marsalis, New Kids On The Block, Aeros-
mith, Melissa Etheridge, and Regina Belle.

BEASTIE SETTLEMENT: Def Jam Recordings,
which filed a suit in federal court against Capitol Rec-
ords over its claim on a second album from the Beastie
Boys, has settled the action out of court, according to
attorneys for both sides, who declined to discuss terms
of the agreement. Def Jam, which released the group’s
first multiplatinum record, “Licensed To Il,” filed the
suit after Capitol signed the Beastie Boys and subse-
quently released the hit follow-up, “Paul’s Boutique.”

I.EGAL ACTION may be taken to procure money,
which one source says is “in five figures,” raised by an
all-star benefit rap concert for R&B singer Curtis May-
field held at the Palace in Hollywood, Calif., in August.
A check from the Palace, which was closed and pad-
locked this month by bankruptey trustees, bounced af-
ter it was deposited by the charitable organization creat-
ed to defray Mayfield’s hospital expenses after a concert
mishap in Brooklyn, N.Y., this summer left the singer
paralyzed.

IT’S ON, IT’S OFF: A Dec. 11 court hearing to set an
interim fee for HBO during its litigation with BMI has
been canceled. In a letter to New York federal court
Judge John Sprizzo, BMI said it would prefer not to
have him rule on an interim fee. BMI general counsel
Edward Chapin says consideration of that issue would
have meant more delays and greater expense. The trial
date in the case, which concerns the issue of split licens-
ing, has been scheduled for early June. Meanwhile, BMI
has appealed the judge’s denial of its request for a pre-
liminary injunction against HBO.

PLAY IT (With Flowers): Ervin Litkei, veteran New
York music/video wholesaler/music publisher, has
bought into Branches & Blooms, a florist on 81st Street
and Lexington Avenue, not far from the new HMV re-
tail setup on 86th Street. The florist is even closer in oth-
er ways because it’s going to call weekly attention in its
windows to top recording acts, and may even cross-pro-
mote with HMV. Recent customers were PolyGram’s
Ron DiMattio, VP of sales, and Jim Caparro, executive
VP of sales, who bought evergreens to place in a section
at HMV saluting Luciano Pavarotti.

WEDDING WINGDING: John Sippel, this column’s
former editor, introduced his new wife, Jane, to friends
recently at Chin’s, a Thousand Oaks, Calif., restaurant.
The host was Dr. Mel Hayashi of Los Robles Regional
Medical Center, who treated the late Betty Sippel for
many years. Among industryites on hand: Russ Bach,
Al Sherman, Mickey Goldsen, Ron Oberman, Paula
Batson, Pat Moreland, Polly Ginsburg, Lou Fogel-
man, Sam Ginsburg, Morris Diamond, Maury Lath-
ower, Joe Price, Mike Mongiovi, Bonnie Frederics,
Tom Noonan, and Bill Moran.

WHAT ELSE IS NEW? The International Intellectu-
al Property Alliance has just released a report on copy-
right protection in the U.S.S.R. and in former-bloc East-
ern European countries. Guess what? The IIPA found
high levels of piracy of U.S. film and music product, and
that enforcement of copyright infringement, when it's
on the books at all, is at the nyet level. [IPA members
say the situation is critical and must be improved by the
regimes in those countries.
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