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ABVERTISEMENTS

IT'S THE KINL* OF WCISE THIS
INDUSTRY NEEDS. Take a JOYFIDE
with NOISY MAMA :n their debut
album EVERY30DY HAS ONE
(91399). Featuring the tracks “Heart C¥
Stone,” “Eyes On The Prize” and
“Long Way Ham=." Aloum street date
May 28. Cn Ato.

[ R Y
The debut LP faaturing “l Got to Have (t’
#1 Billboard Fap Crarts
#1 YO! MTV Raps
#1 Gavin Rap Radic:

#1 CMJ Beat 3ax

#21 Billboard 3&8 Album Charts
Album sales owver 165,000. On PWL
America/Mercury 848 326-1/2/4

It's not just tke music...It's not just
the romance..It’s the voice. Peabo
Bryson. Can vou Stop the Rain, the
multi-format srwash anc fitle track from His
debut Columbia album. In-store Jur= 4tt.
Watch for Peako on the Tonight Stow,

June 4th.

‘Home Alone’ Is August ‘Swell-Thrno’
$24.98 Vid Poised To Break Sales Record

W BY PAUL SWEETING

NEW YORK—Sell-through-oriented
retailers and rackjobbers—who have
been starving for hot, live-action vid-
eo product to sell since last Christ-
mas—can feast in August, thanks to
a multipronged marketing effort be-
hind FoxVideo’s “Home Alone” that
could catapult the title to the top of
the all-time best-seller list.

Both Pepsi and American Airlines
have signed on as cross-promotional
partners for the $24.98 title, making
“Home Alone” the first feature film
video to carry multiple sponsorship.

As part of the tie-ins, Pepsi will un-
derwrite a $5 consumer rebate on the
purchase of “Home Alone’* and

Motown’s Distrib
Deal With MGA Is
Source Of Friction

H BY JANINE McADAMS

NEW YORK—MCA Records and
Motown Records are in “serious dis-
cussions” about Motown’s ongoing
dissatisfaction with its distribution
deal, according to Motown president
Jheryl Busby. Indications are that if
the current agreement is not restruc-
tured, a lawsuit could be in the off-
ing.

In a prepared statement, Busby
told Billboard: “It’s no secret that
Motown has real problems with MCA
concerning our distribution deal. At
this stage of the game we are having
serious discussions with MCA. If we
cannot resolve the problems, litiga-
tion is always a last resort.”

MCA owns 20% of the Motown la-
bel, and investment company Boston
Ventures owns 60%. The remaining
20% is held by ethnic minority own-

(Continued on page 99)

American Airlines will offer family
travel discounts through certificates
packed into each cassette. Together,
Pepsi, American, and FoxVideo are
expected to spend $25 million adver-
tising the title and the various con-
sumer offers.

Pepsi is described by FoxVideo ex-

ecutives as the tape’s ‘“primary”
sponsor. The tape will include a 10-
second tag for American Airlines and
a 30-second Pepsi commercial. Both
companies’ logos will appear on the
packaging.
At a press conference here May 7,
(Continued on page 85)

New Club Sound Slows The
Pace On U.K. Dancefloors

H BY LARRY FLICK

NEW YORK—In the world of dance
music, house music is no longer the
only game in town. A
new sound has
emerged from the
U.K. club scene, and
indications are it will
soon be having an im-
pact here as well.

Weaving together
jazz and soul influ-
ences, this new style
moves at a decidedly slower pace
than the dominant dance music. Com-
pared to the rate of 120 beats per
minute for the average house record,
this novel sound—which many have
taken to calling ‘“new soul’—clocks
in at approximately 95 beats per min-
ute.

In addition to the change in tempo,
the new-soul genre shifts the empha-
sis of dance music away from produc-
ers and studio wizardry, placing it on
traditional songwriting and artists

IN THE NEWS

Canada’s Music Biz
Has 1st-Qtr. Sales Bust

PAGE &

capable of giving live performances.
Much of this music is played on
acoustic instruments—including real
drums.

Leading acts in this
movement include
Brand New Heavies,
Young Disciples, Soul
Family Sensation,
Massive Attack, Bass-
cut, and Galliano.

“What's great about
these records is that
they don’t compete
with house music so much as they
complement it,” says London club DJ
Jerry Walters. “When [ want a hyp-
notic, pounding beat, I go for a house
(Continued on page 90)

Gapricom Label
To Rise Again

B BY CRAIG ROSEN

LOS ANGELES—Phil Walden’s Cap-
ricorn Records label will rise from
the South again—based in Nashville
this time—thanks to a multiyear,
joint-venture deal with Warner Bros.,
the label that distributed the imprint
during its mid-"70s heyday.
On July 23, Capricorn will issue its
first release in 12 years—an album
(Continued on page 99)

Sound-System
Fracas Heats
Up In Jamaica

M BY MAUREEN SHERIDAN

OCHO RIOS, Jamaica—A conflict
between devotees of Jamaica’s
“sound systems”—traveling dis-
cos that are the home of the DJ
and the birthplace of “dancehall
reggae”’—and those Jamaicans
who resent the loud noise they
create has escalated to crisis pro-
portions.

Last month, Kingston’s popular
Tuesday-night system, Front
Line, was “invaded,” says Louise
Frazer Bennett, a representative
of the Sound System Assn., by “at
least 100 armed policemen firing
hundreds of shots.” Patrons, in-
cluding dub poet Mutabaruka,
embassy personnel, a Korean vid-
eo crew, and tourists, panicked
and either fled the scene or
sought refuge under cars and ta-
bies. One man was critically in-
jured.

(Continued on page 98)
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THE FIRST TIME YOU HEARD HER, YOU JUST KNEW.
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Here's my story

And the story goes

You give love

You get love

All I want from you
Is what you are
And even if you're
right next to me
You're still

too far away

I don't know
Just bow or why
But no one else
Has touched me

So deep
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GUIDE TO NAIRD INDIE AWARD NOMINEES

Cast your vote for the 1990 National Assn. of Independent Record Dis-
tributors and Manufacturers’ Indie Awards yet? For those who haven’t—
and those interested in seeing just which independent labeis, aibums,
singles, writers, etc. got nods in the 31 categories, Billboard has assem-
bied its annual voters’ guide list of nominees, with thumbnail sketches of
each. You'll aiso find a schedule of events for this week’s 1991 NAIRD
convention, at which the winners will be announced, and a preview of
confab issues and highlights from Biliboard's Deborah Russeil.

Pages 42-48

VIDCLIPS’ GROWING CHRISTIAN-MUSIC ROLE
Music videos may have boosted the secular radio stars, but thus far the
format's role has been small in promoting contemporary Christian music.
There are signs that things are changing, however, as contributor Debo-
rah Evans Price reports. Page 58

SPECIAL FOCUS ON EUROVIDEO
A territorial guide to home video growth in Europe, with reports from the
U.K., France, Germany, Italy, Spain, and Scandinavia.

Follows Page 80

MUSIC
Album Reviews 86 International 79
Boxscore 34  Jazz/Blue Notes 75
Canada 83 Latin Notas 76
Chart Beat B Lifelines B84
Classical/Keeping Score 74  Music Video o8
Clip List 53 Newsmakers 63
Commentary 11  Over The Counter 93
Country 53 Power Playlists 17
Dance Trax 23 Pro Audio 49
Executive Turntable & R&B 24
Gospel Lectern 75  Radio 12
Grass Route 42  Retail 37
Hits Of The U.K. 82 Retail Track 38
Hits Of The World 80 Rossi’'s Rhythm Section b |
Hot 100 Singles Spotlight 92 Studio Action 20
In The Spirit 74  Talent 32
Inside Track 100 Update 84
HOME VIDEO Page 64
Box Office 73  Store Monitor 70
Health And Fitness 70 Video Rentals &8
Top Kid Video 72 Video Sales 66
Recreational Sports 70 Video Reviews 70
MUSIC CHARTS
Top Albums Hot Singles
Contemporary Christian 75 Adult Contemporary 14
Country 54 Country 56
Gospel 74 Dance 22
Latin 76 Hot 100 B8
Modern Rock Tracks 20 Hot 100 Singles Action g2
New Age 41 R&B 29
Pop 94 RA&B Singles Action 3
R&B 27 Rap 26
Rock Tracks 20 Top 40 Radio Monitor g1
World Music 41

CLASSIFIED/REAL ESTATE Page 60

©Copyright 1991 by BPI Communications Inc., a subsidiary of Affiliated Publications Inc. No part of this
publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any
means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission
of the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510) is published weekly (except for the last week
in December) by BPI Communications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036
Subscription rate: annual rate, Continental U.S. $199.00. Continental Europe £183. Biliboard, Quadrant
Subscription Service Ltd., Perrymount Road, Haywards Heath, West Sussex, England. Registered as a
newspaper at the British Post Office. Japan Y102,000. Music Labo Inc., Dempa Building, 2nd Floor, 11-2,
1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class postage paid at New York,
N.Y. and at additional mailing offices. Postmaster: please send changes of address to Billboard, P.0. Box
3027, South Eastern, Pa. 19398. Current and back copies of Billboard are available on microfilm from
Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, P.0. Box 3027, South
Eastern, Pa. 19398 1.800-648-1436.

New Line Hooks Nelson Vid Rights
Deal Hands RCA/Columbia 600 Titles

B BY DON JEFFREY

NEW YORK—New Line Cinema
Corp. has acquired domestic and in-
ternational home video rights to all
Nelson Entertainment product. This
pulls Nelson titles out of Orion Home
Video's distribution pipeline and pro-
vides a significant boost for RCA/Co-
lumbia Pictures Home Video, which
handles New Line’s video releases.
The deal, for $15 million cash and

o Disney unveils the details of its
$40 million promo push . .. page 97.

New Line stock valued at about $5
million, gives New Line exclusive vid-
eo rights to Nelson’s 600-title catalog
and such current and future films as
“Misery” and “City Slickers.” The
terms of the agreement also curtail
the existence of Nelson Entertain-
ment’s home video arm.

B BY PAUL SWEETING
and LARRY LeBLANGC

NEW YORK—Cox Cable Commu-
nications, Blockbuster Video’s
third-largest franchisee, has decid-
ed to sell its 82 Blockbuster outlets
and get out of the video retailing
business.

The move represents an abrupt
about-face for the company, which
had planned to open an additional
40 stores by the end of the year.

In a separate development, the
Canadian chain Major Video—in
which Fort Lauderdale, Fla.-based
Blockbuster has an interest—filed
for bankruptcy in Toronto and has
been put in receivership by its prin-

Cox Gable Selling All Of Its
Blockhuster Video Outlets

cipal secured creditor, the Royal
Bank of Canada.

According to a Cox Cable spokes-
man, the move to sell its Blockbust-
er locations reflects a decision by its
parent company, Atlanta-based Cox
Enterprises, to focus on its core
businesses: cable TV, radio, news-
papers, and auto auctions.

Although Blockbuster’s stock
fell 8% on the day word of Cox’s
plans broke, analysts who follow
the chain say the move should
have no impact on Blockbuster’s
earnings. Nor do analysts see
Cox’s exit from the business as
any sort of “no confidence” vote,
either for Blockbuster or for vid-

(Continued on page 85)

New Line, which had been in talks
to purchase the ailing Nelson Enter-
tainment, also obtains the right to ac-
quire the company outright, or ap-
prove any third-party buyer. Nelson
is required by the deal to sell at least
a majority of its stock by the end of
the year.

Another party “could only buy Nel-
son, subject to our distribution ar-
rangement,” says Michael Lynne,
president and chief operating officer
of New Line Cinema.

New Line will also provide man-
agement services to Nelson in an ef-
fort to “reduce its overhead.” Lynne
says, “In effect, New Line will be
taking over the operations of Nelson
Home Video.”

But Peter Graves, executive VP of
Nelson, points out that if the complex
conditions of the arrangement, which
include bank financing and stock
transfers, are not met by the end of
the year, the deal is terminated and
there “still would be a Nelson Home
Video.”

Nelson has been hampered by re-
duced revenues and profits and bur-
densome debt, and has been seeking
someone to buy it or to invest heavily
in it for some months. A tentative
deal with investor Stephen Swid fell
through earlier this year (Billboard,
March 16).

Nelson’s biggest success in home
video recently has been with product
from the independent movie producer
Castle Rock Entertainment which
produced such hits as “When Harry

(Continued on page 85)

The Longhox Replacement Saga Goes On
‘Alternative Jewel Box’ Among Eco-Pak Rivals

B BY ED CHRISTMAN

NEW YORK—The process of replac-
ing the CD longbox continues to
move along with a number of new de-
velopments, including word of an al-
ternative to the front-running Eco-
Pak.

The new rival to the Eco-Pak pack-
age, introduced by an industry out-
sider named David Cowan, appears
to have piqued the interest of the
heads of four major distribution com-
panies—CEMA, BMG Distribution,
Uni Distribution Corp., and Sony Mu-
sic Distribution. Some sources de-
scribe the Cowan package as an “al-
ternative jewel box” that solves the
security, fixturing, merchandising,
and environmental problems that the
industry faces in its search for a long-
box replacement.

In other developments:

e WEA president Henry Droz says
his company may issue some product
in the Ivy Hill Eco-Pak “at some point
in 1991,” which would be in advance
of the April 1, 1992, target date he set
for the package’s introduction at the
annual convention of the National
Assn. of Recording Merchandisers.

o An undisclosed CEMA label will
experiment with the DigiTrak pack-
age in the near future, according to
CEMA president Russ Bach.

o AGI has licensed its DigiPak/
Trak to Shorewood Packaging Corp.

e The U.S. Congress may discuss
the longbox issue. (See story, this
page.)

As for the new entry into the long-
box replacements sweepstakes,

Cowan was unavailable for comment
but those who have seen the package
or artist renderings say it is similar to
a jewel box in that it uses plastic.
When the Eco-Pak was introduced,
most industry leaders, including
packaging competitors of Ivy Hill, de-
clared it the front-runner to replace
the longbox. Although WEA was the
only major to endorse it, sources say
that three others—Sony, Uni, and
BMG—found the package very at-
tractive, but said that before commit-

ting themselves to it they wanted Ivy
Hill to provide further details about
the Eco-Pak’s manufacturing costs.
CEMA and PolyGram Group Distri-
bution were said to favor a jewel-box-
only environment.

With the introduction of the Cowan
package, Bach seems to have soft-
ened his stance on moving to a jewel-
box-only environment. “We are ex-
ploring all possibilities,” he says. “We
are waiting to hear more from the

(Continued on page 84)

B BY BILL HOLLAND

WASHINGTON, D.C.—Will the
U.S. Congress step into the act to
ban the CD longbox as environ-
mentally wasteful?

According to veteran lawmaker
Rep. Al Swift, D-Wash., a former
DJ and self-proclaimed ‘“music
junkie”’ who is aware of the CD
packaging controversy, “I might
make a solid recommendation [in
upcoming legislation] that the in-
dustry think about an alterna-
tive.”

Swift's interest in the industry-
dividing issue follows proposed
state legislation in New York and
California to stop what some legis-

Longhox Issue May Find
Its Way To Gapitol Hill

lators see as unnecessary packag-
ing that has created environmen-
tal concerns (Billboard, March 16).

While Swift does not yet foresee
mandating less-wasteful CD pack-
aging (“although I've been tempt-
ed,” he says), he wants to draw at-
tention to the present longbox “as
an example of an item familiar to
most people that could and should
be redesigned because of environ-
mental concerns.”

He adds that he is sympathetic
to retailer concern “about shoplift-
ing,” but says, “I'm less sympa-
thetic about their concerns about
display.”

The House member says, how-

(Continued on page 90)
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Canada’s 1st Quarter A Music Bust
Trade Ponders 21% Drop In Shipments

@ BY LARRY LeBLANC

TORONTO—Despite a strong last
quarter of 1990, the Canadian re-
cording industry’s first quarter of
1991 is being considered a flat-out
disaster.

In the first quarter of 1991, ac-
cording to the Canadian Recording
Industry Assn., overall unit ship-
ments plummeted 21% to 9.34 mil-
lion units from the 1990 first-quar-
ter figure. The wholesale value of
those shipments dropped 10% to
$79.8 million (Canadian) from $88.9
million.

Prerecorded cassettes showed
the biggest drop, with first-quar-
ter unit shipments falling 33% to
4.7 million this year from 7 million
units in 1990. Meanwhile, cassette
single shipments dropped to
440,000 units from 1.3 million units
in the first quarter of 1990. Maxi-
single cassette units plummeted to
6,000 units from 85,000 units. Dur-
ing the same period, however, CD
shipments rose to 4.2 million units
from 3.5 million units in last year’s
first quarter.

The industry is in an “incredibly
vulnerable position,”’ says Brian
Robertson, president of CRIA.
“We’re down to an almost one-for-
mat business with a very narrow
window into the marketplace. It’s
going to be a painful growth as
that penetration grows.

Dummgn To Be
I.aﬂed At thn
Music AwardS”

MI&MI—LeIebruted l..enur Pla—

cido Domingo w1]i be hunured J
May’® 29 with ‘a Lifetime"|
Achievement Award at the '

* third annual “Lo Nuestro” Lat-
in Music Awards. A second
Lifetime Achievement Award
‘will be presented to Mexican
smgerr'sgpgwntér Juan Gabri- |
el,

Domingo and Gabmel will be
~honored by Billboard and Univi-. |
sion, the Spanish-language TV 'I
| network, during Univision’s |
live telecast of the Lo Nuestro.
awards. The program will be.|
broadeast from the James L.
,Knight Convention Center here
*and will be seen in about 16 Lat- |
im American countries”and in
the US. AL e Yol
*  The Spanish-born Dt}mmgu
hiiz won global fame with his in-
numerable performances and
{'rl} opera and pop recordings.
The soulful Gabriel iz one of the
_waorld's most popular Latin mu-
" sic performers and has released.
more than 20 albume singe
launching his career in 1971, #
“¢In addition to the special pre-
“sentations, Lo Nuestro awards
will he gwen in’, 16 categurles
|“This year's top riominees, “‘with
| four nominations “each, are
| Mexicanzinfér Ana Gabriel (in
the pop category) and Juan Luis
| Guerra Y.4:40 (tropical/ salsa)
‘Among the Latm stars, .who
(Continiied on page 77)
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“I have two theories for the
drop. One, we’ve done such a sue-
cessful job of marketing the CD
that we've wiped out the cassette.
The other influence could be the
round of price increases by some
retailers in January, which cut the
margin between CD and cassette
[prices]. It made the difference be-
tween someone buying an analog
cassette and digital CD.”

Several industry observers sug-
gest that consumers might not be
buying as much CD product—cost-
ing closer to $20 today—than when
they bought cassettes at $8 each
two or three years ago. Although
the consumer can buy a midprice
catalog CD for $12, some suggest
that there is no urgency to pur-

chase catalog during a recession.

“If a consumer feels he wants to
buy something that’s going to be
there six months from today, he’ll
say, ‘I'll wait. It’s not going to dis-
appear,’” ”’ says Sam Sniderman,
president of Roblans Distributors,
which operates the country’s lead-
ing record retail chain, Sam the
Record Man. “Whereas, if there’s
something on the hit parade which
is hot and will be gone, it’s a differ-
ent story. But that’s not what’s
happening.-

“This is the first time I've seen a
recession hit the recording indus-
try. It’s a recession as far as dol-
lars are concerned and also the im-
pact of a rebellion against taxa-

(Continued on page 90)

Capitol-EMI Taps 0’Shea,
Former MGM/UA Vid Chief

@ BY CHRIS MORRIS

LOS ANGELES—Bud O’Shea, the
former president/CEQ of MGM/
UA Home Video, has been named
senior VP of catalog and video
planning at Capitol-EMI Music.

O’Shea, who departed MGM/UA
last November ) )
following its par- ﬁ
ent company’s :
buyout by Pathé,
will assume his
new post May 20,
reporting directly
to Capitol-EMI
president/CEO
Joe Smith.

He had previ-
ously served as senior VP of home
video for 20th Century Fox Film
Corp., where he supervised the for-
mation of the CBS/Fox Video joint
venture and worked closely with
former CBS/Fox president and cur-
rent EMI Music president/CEOQ
Jim Fifield. Prior to that, he was
VP of marketing at MCA Home
Video.

O’Shea, who began his career as
a Capitol Records promotion rep in
San Francisco 25 years ago, also
worked as VP/GM of MCA'’s Infin-
ity Records in 1977-78 and held sev-
eral positions at Epic Records, ulti-
mately attaining the rank of direc-
tor of marketing.

* %
gl
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O'SHEA

O’Shea will coordinate the mar-
keting of catalog and video materi-
al for the Capitol-EMI label family.

Smith says O’Shea’s position
‘“‘arose out of the belief that we
have not done as competent a job as
we could with the marvelous cata-
log we have ... It hasn’t been mar-
keted as well as it could have.

“Bud was ideal for that, as well
as [a role in] the development of the
music video business,” Smith con-
tinues. ‘It appears to be a busi-
ness, and I need somebody in there
who understands what the busi-
ness is about, to be in there with
our artists and with CEMA.”

O’Shea says, “The thought pro-
cess is to utilize product from here
and from around the world, and by
combining resources, to exploit the
catalog even more.”

One possible aspect of that ex-
ploitation may entail the creation of
a division that would consolidate
the music video activities of the
Capitol, EMI, and SBK labels,
which are currently enjoying a high
level of success on the video front.

CEMA-distributed labels have
three titles on the most recent Bill-
board Top Music Videos chart: Va-
nilla Ice’s quadruple-platinum
“Play That Funky Music White
Boy” (No. 1 last week) and two
M.C. Hammer titles, the quintuple-

(Continued on page 90)

6 Get New Jobs At RIAA

NEW YORK—The Recording In-
dustry Assn. of America has an-
nounced a series of personnel
changes, including three new ap-
pointments.

Jennifer Bendall, former coordi-
nator of the American Public Tran-
sit Assn.’s lobbying efforts, joins
the RIAA in its Washington, D.C.,
headquarters as director of con-
gressional relations. She will rep-
resent the interests of the record-
ing industry to members of Con-
gress and legislative committees.

Tim Sites is named VP of com-
munications. He will plan and man-
age the RIAA’s communications
and public relations activities and
act as the association’s spokesper-
son. He was formerly account su-

pervisor with public relations firm
Fleishman-Hillard.

Neil Turkowitz, formerly asso-
ciate general counsel, internation-
al, is promoted to VP of interna-
tional. He will continue to work
with officials of the U.S. Trade
Representative Office, Commerce
and State departments, and the
Copyright and Patent & Trade-
mark offices to promote world-
wide protection of U.S. sound re-
cordings. He will report to RIAA
president Jay Berman.

The RIAA has also appointed
Don Valdez, Katherine Timon, and
Jessie Abad as associate special
counsels, anti-piracy. They report
to Steven D’Onofrio, senior VP/di-

(Continued on page 90)

He’s Unreal. After signing with Warner Bros. Records, the Red Hot Chili
Peppers ceiebrate with Warner executives . . . including a cardboard cutout of
tabet president Mo Ostin, who was unable to attend. Shown in back row, from
left, are senior- VP of black music Ray Harris; VP of black music A&R Benny
Medina; band attorney Eric Greenspan; producer Rick Rubin, who is working on
the band’s Warner Bros. debut, scheduled for release in the fall; band member
Anthony Kiedis; Mo Ostin’s doppelganger; band member Chad Smith; senior VP
of A&R Michael Ostin; senior VP of artist relations Cart Scott; band manager
Lindy Goetz; and senior VP of business affairs David Altschul. in front row, from
left, are band members John Frusciante and Flea.

EXECUTIVE TURNTABLE

8Pl COMMUNICATIONS. Robert J. Dowling, president of The Hollywood Re-
porter in Los Angeles, takes on the additional titles of publisher and editor-
in-chief.

RECORD COMPANIES. Bud O’Shea is appointed senior VP of catalog and video
planning for Capitol-EMI Music in Los Angeles. He was president and chief
operating officer of MGM/UA Home Video. (See story, this page.)

John Fagot is promoted to senior VP of promotion for Capitol Records in
Los Angeles. He was VP of promotion at the company.

Paige Levy is promoted to VP of A&R at Warner Bros. in Nashville. She

L
FAGOT

DOWLING PFEIFER WHEELER
will establish a Nashville base for Hispanic recording artists. She was direc-
tor of A&R at the label.

Bob Pfeifer is promoted to VP of A&R at Epic Records in Los Angeles.
He was director of A&R at the label.

Dennis Wheeler is named VP of operations, marketing, and A&R for
Pendulum Records in New York. He was managing director of Big Life
Records and Management.

The Columbia House Co. in New York appoints Andrew Gerber senior

GERBER CAPARRO

JESSEL
VP/general counsel and John Nicholson director of advertising. They
were, respectively, VP and general attorney for Sony Music Entertainment,
and associate director of advertising for Columbia House.

EMI Music in New York appoints Martin Reidy senior VP of strategic
planning and Peter Jessel senior VP of information technology. They were,
respectively, a partner in management consulting firm Bain and Co., and an
industry consultant at McKinsey & Co.

PUBLISHING. Jocelyn Cooper is named director of creative services at
Warner/Chappell Music in Los Angeles. She was manager of creative ser-
vices for the company.

DISTRIBUTION. Jim Caparro is promoted to executive VP of PolyGram Group
Distribution in New York. He was senior VP of sales and branch distribu-
tion at the company.

RELATED FIELDS. Ed Dougherty is named VP of sales at Creative Point Inc. in
Fremont, Calif. He was VP of sales at Coast Manufacturing.

Jim Fifield, president/CEQ of EMI Music, is named to the board of Thames
Television. He is the third representative of Thorn-EMI Ple. on the board.
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AT&T, Cahle Co. Link For Vid Test

On-Demand System Closely Eyed By Retail

B BY PAUL VERNA

NEW YORK—AT&T has hooked up
with cable giant Telecommunications
Inc. and Western regional phone com-
pany US West for the first large-
scale test of a video-on-demand cable
delivery system in the U.S. The test,
which will take place in the Denver
area during the fourth quarter, is
sure to be closely watched by the ca-
ble and home video industries.

Ken Trojniar, executive marketing
director for AT&T Network Systems,
says AT&T will offer the hardware
and software needed to operate the

system, including a set-top box and
remote-control unit in each partici-
pant’s home.

TCI and its local affiliate, United
Artists Cable, will deliver the service
via a network of fiber-optic and coaxi-
al cables, according to a TCI release.
TCI will be responsible for all pro-
gramming on the system.

The statement says US West will
provide fiber-optic transmission of
the signals from the test center to
United Artists Cable’s facilities. The
regional phone company will also
measure consumers’ reactions to the
trials.

Asia To Get Its MTV Via
Hong Kong's HutchVision

B BY MELINDA NEWMAN

NEW YORK—MTV Networks has
linked with a Hong Kong-based com-
pany to launch an Asian version of
MTV that will debut in September in
31 countries with a total population of
2 billion.

MTV is developing the 24-hour, En-
glish-language, youth-oriented music
and entertainment network with
HutchVision Ltd., a multichannel ser-
vice.

The channel will be based in Hong
Kong and will be delivered via
HutchVision’s Satellite Television
Asian Region service (Star TV). It

will be received via satellite and cable
distribution.

Don Atyeo, former head of The
Power Station, Sky Broadcasting’s
now-defunct, London-based music
channel, has been named manager of
the new music channel.

“Launching MTV in Asia is key to
MTV’s vision of being the world’s
premiere outlet for rock music and
pop culture programming,” says
Sara Levinson, executive VP of busi-
ness development for MTV Net-
works. “In developing the world’s
first Pan-Asian satellite television
service, HutchVision has tapped into

(Continued on page 98)

Elektra Seen Taking On
Select Via P&D Association

BBY DEBORAH RUSSELL

LOS ANGELES—New York-based
independent label Select Records and
Elektra Entertainment appear to
have pacted for a pressing and distri-
bution deal, according to industry
sources.

The R&B and rap-heavy Select ros-
ter includes such acts as Chubb Rock,
Whistle, the Real Roxanne, and gold-
certified Kid 'N Play.

A deal with Select would further
enhance Elektra’s R&B profile,
which was recently boosted via the
joint-venture startup of Ruben Rodri-
guez’s Pendulum Records (Billboard,

May 4).

Sources at Elektra Entertainment
and Select declined official comment
at press time.

However, a number of Select’s in-
dependent distributors nationwide
confirmed a deal between Select and
Elektra exists, and say they have
been notified that all returns on Se-
lect product now go through Elektra.
According to the sources, the deal is
effective immediately.

“It’s true,” says George Hocutt,
president of San Fernando, Calif .-
based California Record Distributors
Inc. and CEQO/chairman of the Inde-

(Continued on page 84)

‘Suicide’ Suit Dismissed
Judge: Osbourne Song Not Culpable

B BY RUSSELL SHAW

ATLANTA—The lyrics of the Ozzy
Osbourne song ‘‘Suicide Solution”
cannot be proven to have caused the
suicide of a 16-year-old fan in Fitzger-
ald, Ga., and is also speech protected
by the First Amendment, a federal
court judge ruled here May 6.

The ruling came on a suit by the
parents of Michael J. Waller, who in
April 1988 filed a $9 million suit
against Osbourne, CBS Records, and
several other parties. The suit alleged
that a tape of “Suicide Solution” was
in the cassette deck of their son’s
truck when his body was found in

May 1986, and that the young Waller
was prompted to shoot himself by
both the song lyrics and the “sublimi-
nal messages” allegedly buried in the
recording.

In dismissing the complaint, Judge
Duross Fitzpatrick ruled that, since
the lyrics of “Suicide Solution” dis-
cussed the phenomenon in a “philo-
sophical” sense rather than personal-
ly recommending to Waller that he
take his own life, the defendants did
not engage in “culpable excitement”
that would have superseded First
Amendment protection.

“An abstract discussion of the mor-

(Continued on page 98)

The project, called Viewer Con-
trolled Cable Television (VCTV), will
consist of two services that viewers
in 450 homes can access via a dedicat-
ed remote-control device. In one, a
subscription service, customers may
choose from a list of about 1,000 the-
atrical and special-interest titles that
they can watch at any time. The other
service will allow participants to se-
lect from some 15 movies or features
on a pay-per-view basis. These would
be scheduled to begin at intervals of
as little as 15 minutes.

TECHNOLOGICAL ADVANCES
The technology for VCTV has ex-
isted for some years, according to in-
(Continued on page 85)

Roast Of The Town. Members of the dais at the fourth annual T.J. Martell
Foundation Media Roast celebrate after the event. Shown, from left, are Arnold
Stiefel, Stiefel-Phillips Entertainment; Don lenner, president of Columbia Records;
Steven Tyler of Aerosmith; Jon Bon Jovi; Tom Freston, CEO of MTV Networks; Phil
Quartararo, president, Charisma Records; Kid Leo, VP of Columbia Records and
roast chairman; Abbey Konowitch, senior VP of MTV and roast honoree; Tony
Martell, senior VP/GM of Epic Associated Records and president of the T.J. Martell
Foundation; John Sykes, president of Chrysalis Records; Rob Light, Creative Artists
Agency; and Freddy DeMann, DeMann Entertainment.

B.E.M. this week becomes the first rock band in 19
months to hit No. 1 on the Top Pop Albums chart.
The Georgia-based band achieves the feat with its
seventh studio album, “Out Of Time.”

The last rock band to land a No. 1 album was Mot-
ley Crue, which scored in late 1989 with “Dr. Feel-
good.” The last nonmetal band to top the chart was
Fine Young Cannibals, which reigned for nine
weeks in 1989 with “The Raw & The Cooked.” Both
the Cannibals and R.E.M. were originally signed to
Miles Copeland’s [.R.S.

Raw & The Cooked”’
was the Cannibals’ first
1989.
With a rock band in the No. 1 spot again after a

Records, but reached

- ———— — - -]
album to be worked B_'
long layoff, you can expect a torrent of stories tout-

No. 1 only after signing
with larger labels. “Out
Of Time” is R.E.M.’s
second album for
Warner Bros.; ‘““The
jointly by I.R.S. and 1
MCA.

“Out Of Time” is the
first album on Warner Bros. or an affiliated label to
hit No. 1 since Prince’s “Batman’ soundtrack in
ing a resurgence of rock’n’roll. But ¢'mon: Did any-
body seriously think that rock was dying? Rock will
still be here when Vanilla Ice and Milli Vanilli are
just funny names in the “20 Years Ago” column of
the Yesterhits feature.

MICHAEL BOLTON’s “Time, Love And Tender-
ness” vaults from No. 38 to No. 8 in its second week.
It’s the first album to be in single digits after just
two weeks since Whitney Houston’s “I'm Your
Baby Tonight” in December.

Bolton’s last album, “Soul Provider,”” took 32
weeks to reach the top 10. The speed with which this
follow-up made the mark confirms his star status.
We suggested last week that Bolton is the new Neil
Diamond. If that's so, Bolton could be in for a long
run: Diamond amassed 12 top 10 albums from 1970
to 1982. But Diamond never managed to land a No. 1
album, something that Bolton is likely to achieve be-
fore the month is out.

Though Bolton has the highest-ranking album by
a male artist on this week’s chart, Garth Brooks
goes him one better by having two albums streaking
up the top 40. “No Fences” rebounds from No. 25 to
No. 16, and “Garth Brooks’ vaults from No. 69 to
No. 40.

YES’ “Union”” enters the pop albums chart at No.
35, which is the third-highest entry so far this year
(trailing only R.E.M. and Sting). It's the first Yes al-
bum since 1972 to feature founding member Bill
Bruford; the first in more than a decade to feature

by Paul Grein

'R.E.M. Rocks Albums Chart: Yes’ Big Bow:
Michael Bolting Ahead; ‘Deadicated’ Alive

key early members Rick Wakeman and Steve
Howe.

Yes was one of the top rock bands of the '70s,
landing six top 10 albums between 1972 and 1978.
The group returned to the top 10 in 1984 with
“90125,” which spawned the chart-topping single
“Owner Of A Lonely Heart.”

“Deadicated,” an album of covers of Grateful
Dead songs, leaps from No. 55 to No. 24 in its second
week. The album has already climbed higher than

- the Dead’s last studio re-
lease, “Built To Last,”
which hit No. 27 in 1989.

The success of the Yes
and ‘‘Deadicated’ al-
bums should bolster
Arista’s rock profile,
which has consistently
been overshadowed by
its pop activities.

FAST FACTS: Another

the youngest group ever to land a top 10 album. The
Motown quintet achieves the feat as ‘“‘Coolin’ At The
Playground Ya’ Know!” jumps to No. 9 on the pop
albums chart. The group—whose members range in
age from 8 to 12—scored a top 10 single last month
with “lesha.”

Luther Vandross’ “Power Of Love” enters the
pop albums chart at No. 41, becoming his highest-
debuting album to date. Vandross’ last studio al-
bum, “Any Love,” was his first to reach the top 10.
Will he make it two in a row? Count on it.

Joe Jackson, one of several former A&M hit-mak-
ers to sign with Virgin Records, bows at No. 116
with “Laughter And Lust.” UB40 and Janet Jack-
son have also taken the A&M-to-Virgin flight.

Hi-Five’s ‘I Like The Way (The Kissing Game)”
jumps to No. 1 on the Hot 100 two months after
reaching No. 1 on the R&B chart. Teddy Riley pro-
duced and co-wrote the Hi-Five smash, which is his
first No. 1 pop hit as a producer. Riley’s previous top
10 pop hits include Keith Sweat’s ‘I Want Her” and
Johnny Kemp’s ‘“Just Got Paid.” Adam Hammond
of Bay City, Mich,, notes, however, that Riley’s own
group, Guy, has yet to crack the top 40 on the pop
chart.

Teddy Pendergrass lands his second No. 1 R&B
hit in the past three years with “It Should’ve Been
You.” It's Pendergrass’ best showing since his mid-
"70s heyday. The Philly native amassed five No. 1
R&B hits from 1972 to 1978.

WE GET LETTERS: Lenny Olshan of Rockville,
Md., notes that Roxette’s “Joyride” is the first No. 1
hit to feature whistling since Bobby McFerrin’s
“Don’t Worry Be Happy” in 1988. Another reader
had suggested it was the first since the J. Geils
Band’s “Centerfold” in 1982.

Bad Creation becomes |
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COMMENTARY I

Each Advance Erodes Royalty Income

NEW TECHNOLOGY HARMS GOPYRIGHTS

B BY HAROLD ORENSTEIN

Each and every time a new source
of income opens to copyright own-
ers as a result of new technology,
that technology adversely affects
existing uses and payments to copy-
right owners.

With the invention of the phono-
graph, for example, the permanent
fixation of music on records created
a powerful new source of income to
owners of copyrighted music. But
at the same time that recorded mu-
sic infiltrated the marketplace,
sales of printed music began to de-
cline. And, while the copyright own-
ers may have been making a net
profit of 500% on the sale of a piece
of printed sheet music, they were
suddenly splitting the mechanical
royalty, then two cents per record,
with writers and composers—a
marked reduction in their net profit.

Problems also arise from the fact
that contract language drafted
years ago and intended to provide
for future technology is sometimes
twisted out of context to give it a
meaning it never had when the con-
tract language was drafted.

When “talking”” movies first ap-
peared, for instance, the soundtrack
was not the soundtrack of today,
which is printed on the film (the
“synchronized” sound). The motion
picture projectionist of the first
“talkies’ had a pile of records, which
he played simultaneously with the si-
lent movie to produce the so-called
“synchronized” sound. Motion pic-
ture companies then wanted to pay
only a mechanical royalty of two
cents per record under the 1909 copy-
right law. It took a United States Su-
preme Court case to establish the
law that the synchronization right
was a new right and not a mechani-
cal reproduction of a copyrighted
musical composition, subject only to
the two-cent royalty.

But what happened when the
very same motion picture producers
licensed by the music copyright
owners to synchronize music in
their theatrical motion pictures
first sold these pictures for televi-
ston exhibition? They complained,
they threatened. But took no legal
action. Not because of fear of any
strict interpretation of the copy-
right law, but because in most cases

their licenses contained such broad-
use language that the motion pic-
ture companies could ride rough-
shod over most of the complaints by
pointing to the phrase ‘“now known
or hereafter devised.”

But what about videocassettes?
Unlike the motion pictures, which
until several years ago were only
rented or leased to distributors and
whose distribution was tightly con-
trolled, videocassettes were meant
to be either rented or sold to the
public. Video and audio have be-
come so completely merged that the
dividing line between them (at least
insofar as the buying or renting
public is concerned) is nil. But what
about the copyright owner? The
videocassette buyout for music
copyrights used in theatrical motion
pictures has become a fact of life.
Early resistance by some publish-
ers—who insisted on a royalty for
sales of videocassettes of motion
pictures containing their songs—
has all but vanished, although sev-
eral European performing rights so-
cieties will still collect royalties un-
less a buyout has been effected. In
the United States, there is a 100%

buyout policy in effect. Major mo-
tion picture producers refuse to use
a song unless there is a buyout.

Now a new and greater threat ap-
pears on the horizon: the extension
of the videocassette musical copy-
right buyout to all forms of televi-
sion programming that are suitable
or may become suitable for sale to
the public or to schools. Considering
the increasing number of TV spe-
cials and educational programs that
are being sold on videocassettes,
this represents a further erosion of
potential royalty income to copy-
right holders.

Finally, the musical videoclips ini-
tially produced to promote sales of
records and for which no royalties
were paid originally are finding
their way into the marketplace via
in-store promotions and retail sales.
The record companies have long ago
recouped their production costs on
these clips, one way or another, and
the music copyright owner is again
left holding the bag.

Harold Orenstein is a partner in
the New York entertainment law
Sfirm of Orenstein and O’Donnell.
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(Following is a cross-section of let-
ters we have recetved recently con-
cerning the industry’s move toward
replacing current CD packaging
with the Ivy Hill Eco-Pak. It should
be noted that the Eco-Pak is differ-
ent in many respects from the Digi-
Pak developed by AGL)

NO TO ECO-PAK

I am outraged at WEA’s plan to do
away with the longbox and jewel case
in favor of the Eco-Pak. The Eco-Pak
does not sufficiently reduce the
amount of paper or plastic needed to
package compact discs. Eco-Paks are
not as durable as jewel cases, and
they suffer from problems of color
bleaching, tearing, scratching, ete.

I believe that the best way to pack-
age CDs is in shrink-wrapped jewel
cases, and to eliminate the cardboard
component of CD packaging. WEA’s
commitment to the jewel-box-only
format, which is used in most coun-
tries, would do wonders to eliminate
the present waste in CD packaging.

I do not intend to purchase any
CDs packaged in Eco-Paks.

Jerry Grooms
Lexington, Ky.

WILL NOT PURCHASE
I've heard rumors that WEA is con-
sidering replacing the CD jewel case
with something called an Eco-Pak,
similar to the DigiPak in which
Sting’s latest album was released. To
date, I have purchased more than 500
CDs in jewel cases, but I refuse to
purchase any CD that is not pack-
aged in a jewel case.

Record manufacturers should con-
sider the following:

e We consumers want jewel cases.
The jewel case has proven to be a

very good form of storage: They are
durable, replaceable, and they work
well in mass-storage systems.

e We want jewel cases in shrink-
wrap, not longboxes. Longboxes are
an unnecessary waste, consumers ob-
viously don’t want them, and retail-
ers in all other countries manage just
fine without them.

e We don’t want DigiPaks or any-
thing similar to a DigiPak. They are
clearly inferior to jewel cases: They
wear out, are not replaceable, are
clumsy, and use about the same
amount of resources as a longbox.

Brian Kauffman
Boulder, Colo.

NEED FOR FOCUS GROUPS

Since WEA stated its commitment to
the Eco-Pak (Billboard, April 6), I
have been soliciting the opinions of
retailers across the country about the
pros and cons of the package. They
are as follows:

® The industry should be conduct-
ing focus groups at the consumer lev-
el in order to learn what the consum-
er wants.

o The Eco-Pak is not durable.

o The Eco-Pak does not give the
CD enough protection, nor does it
provide any protection for the
artwork from dirty hands, spilled
drinks, and the like.

o If the jewel box breaks, a con-
sumer can replace it for $1.29. What
happens if the Eco-Pak breaks? Will
WEA replace it free of charge?

I think a jewel-box-only environ-
ment is the environmentally correct
solution, with a portion of the long-
box savings earned by record labels
put in a fund for retailer refixturing.

Ken Evans

Sales and Promotion Assistant
Music West

San Rafael, Calif.

CONSUMER HAS NO CHOICE
Thanks for the article questioning

the consumer response to the Eco-
Pak (Billboard, April 13). Ultimately,
we are the group that must live with
this, and I'm furious that no one has
even bothered to test-market such a
radical departure. What is even more
maddening is that we will have no
choice. Whatever the industry de-
cides is what the consumer will have
to abide by.

The previous attempts at this type
of packaging, most notably ‘“The
Soul Cages” (Sting) and “Riptide”
(Robert Palmer), are just awful. I
avoid listening to both of these be-
cause of the inconvenience of han-
dling. Remember the industry is try-
ing to change a handling pattern that
has had almost a decade to become
established, and anything that is not
somewhat compatible with the old
packaging will feel awkward and will
probably meet with disapproval.

In addition, the Eco-Pak would not
protect a CD’s graphics as the jewel
box does—a contributing factor to
the success of the CD. I also question
whether the reduced cost of manu-
facture for the Eco-Pak will be
passed to the consumer in the form
of lower retail prices. History would
suggest not.

Scott Gatewood
TOA Electronics
San Francisco

INDUSTRY FORGETS CONSUMER
It seems that the recording industry
has forgotten the very reason it ex-
ists: the consumer. I am very dis-
turbed over WEA’s (and, apparently,
the entire industry’s) decision to
abandon the jewel box in favor of the
Eco-Pak without first researching
CD buyers (Billboard, April 13).
Kevin Copps and Roger Holdredge
of Elektra and Virgin, respectively,
seem to think the durable jewel box is
the root of all environmental evil.
Holdredge states that “the ecological
reasons ... make a lot more sense

than someone’s collectability.” Copps
informs that the “plus side [of the
Eco-Pak is] eliminating all that plas-
tic ...” It may come as a surprise to
them that “all that plastic” of a jewel
box is not thrown in the trash, and it
is unfair to condemn it as a threat to
the environment.

I am not saying that the Eco-Pak is
the worst form of packaging CDs,
but the final solution should be
thought over very carefully, perhaps
with some input from us consumers.
Or does the industry want a repeat of
the 3-inch CD fiasco?

For the record, I am a 20-year-old
pop/R&B music fan who cares about
the environment and my CD collec-
tion.

Aaron McCracken
Ocala, Fla.

A WARNING TO WEA
Until recently, I thought American
record companies were smart enough
to decide not to use the DigiPak. A re-
cent article in Billboard proved me
wrong. It seems that your company
[WEA] has decided to completely
switch over to the so-called Eco-Pak
by 1992. At that time, I will stop buy-
ing your products as I refuse to pay
for this junk. I have invested a great
deal in my CD collection, and I do not
wish for it to look like my LP collec-
tion, which is falling apart. The Digi-
Pak simply provides less than ade-
quate protection for the disc. I do not
appreciate your company cheating
customers by supplying them with in-
ferior products. I understand the
longbox wastes a great deal of paper.
However, this problem could be recti-
fied by packaging jewel boxes in
large plastic containers, as most cas-
settes are sold. I would hope that af-
ter thousands of your customers stop
buying your CDs, you will reconsid-
er.
William E. Jackson
Stockton, Caiif.
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KBLA Giving Radio Industry The Business

B BY CRAIG ROSEN

LOS ANGELES—Is business ra-
dio a viable format? The answer to
that question rests largely on the
performance of KBLA Los Ange-
les, the highest-profile, locally pro-
grammed all-business station in
the country, which made its debut
April 17.

All-business radio has been at-
tempted on a national level with
mixed results. The Financial
Broadcasting Network and Money
Radio both failed, although the lat-
ter’s flagship station, KMNY Los
Angeles, continues with a weak
signal that has limited its impact.
A third business network never
made it on the air. But a fourth,
the Colorado Springs, Colo.-based
Business Radio Network, contin-
ues to survive and thrive. BRN has
76 affiliates on the air and will cel-
ebrate its third anniversary July 4.

KBLA PD John Darin is one of
the firmest believers in the all-
business format. In the late '80s he
served as VP/programming for
FBN. When the network fell on
hard times, Darin jumped ship to
consult BRN. Then he presented
the idea of a Los Angeles-based
AM all-business outlet to real es-
tate mogul Fred Sands. Sands,
who also owns hard rock KNAC
Los Angeles, was interested and
purchased KBLA, then rap-orient-
ed urban KDAY, from Heritage
Broadcasting.

“The timing is right,”” Darin
says. ‘““The baby-boomers are
reaching their 40s and they are
much more money-conscious. Not
only do they want to know how to

make more money, but they want
to know how to preserve what they
have.”

While there may be an audience
interested in business and finan-
cial news, personal finance, con-
sumer information, and news that
affects the economy, it remains to

1t’s a niche format
that is very targeted’

be seen if that audience is big
enough to support a radio station.

Unistar Radio Networks chair-
man/CEO Nick Verbitsky is not
sure that all-business radio is via-
ble. “Business news is certainly
important. For a [full-service N/T]
station like WINS New York, busi-
ness news fits in the mix, but to do
all-business is a challenge,” he
says. “I would like to see it work,
but when you get into that kind of
narrow-casting, it is difficult to
get the numbers you need to get
the advertisers you need to stay in
business.”

For Verbitsky, a shortform busi-
ness news service such as the Fi-
nancial News Network—which
Unistar distributes and co-owns—
or the Dow Jones Radio Network
makes a lot more sense than all-
business programming.

Yet BRN president/CEO Lou
Mellini is convinced that the all-
business format does and will con-
tinue to work. ‘“The fact that the
stations that have been with us are
renewing and that our universe is
expanding tells us there is a need
for full-format product,” he says.

'80s Gold Decorating Many
Mainstream, Top 40 Outlets

B BY SEAN ROSS

NEW YORK—Until a few years ago,
the only top 40 stations that played a
lot of '80s gold were small-market
outlets. If you drove cross-country,
for instance, you could hear songs
like “Is There Something I Should
Know” or “Come On Eileen” again.
Usually, that was because the station
involved did no research and did not
know how poorly that sort of title
tested.

But over the last 18 months, '80s
gold has made a comeback, first on
the adult top 40 outlets that have pro-
liferated over the last year and now
on a number of mainstream stations.
WAVA Washington, D.C., is billing it-
self as “Hits of the '80s and '90s.”
WHTZ (Z100) New York features fre-
quent references to ‘‘more songs
from the '80s and today.” And rival
WPLJ has relied on gold, including
early-'80s titles, since its switch to
“Mojo Radio” in early April.

7100 leans most heavily on '80s
gold in mornings and middays. But
even on weekends, it's possible to
hear the station coming off the top of

the hour with, say, “Talking In Your
Sleep.” Mojo, meanwhile, uses gold
around the clock. VP of program-
ming Tom Cuddy says that he and
new PD Scott Shannon have added
up to 1,000 titles, although not all of
those are in regular rotation. Early-
"80s titles on Mojo have included ev-
erything from “You Spin Me Round”
by Dead Or Alive to “Der Komissar”
by After The Fire to “Run Runaway”
by Slade.

The return of '80s gold parallels
the move to a less dance-driven ap-
proach by many mainstream top 40s.
(Billboard, May 11). While there are a
lot more legitimate, up-tempo pop
hits than there were two months ago,
there still are not enough for many
PDs, especially those who want a 50/
50 pop/dance balance. Using gold for
balance necessarily means going
back to at least 1986-87, before the
success of KPWR Los Angeles and
similar stations prompted most ma-
jor-market outlets in the Northeast
and Southwest to lean dance.

When Cuddy decided that top 40
listeners had been “inundated with

(Continued on page 21)

Like Darin, Mellini points to the
financial interests of the aging
baby-boomers as a factor in the
format’s success. He also points
out that the continuing globaliza-
tion of economics has made finan-
cial news more vital.

With affiliates in seven of the
top 10 markets, including KBLA,
classical WQXR New York (FBN’s
only non-news affiliate), WPGC
Washington, D.C., and KDBN Dal-
las, Mellini says so far BRN has
lived up to his expectations. Yet he
admits the format isn’t necessarily
a hit in ratings, and it can be a hard
sell with advertisers.

“It’s really not a ratings for-
mat,” he says. “It’s a niche format
that is very targeted.” Mellini lik-
ens the sales dilemma business ra-
dio stations face to that of classi-
cal stations. “Both don’t have high
ratings, but do have quality audi-
ences.”

In Los Angeles, Darin maintains

that KBLA does not need huge rat-
ings to succeed, and could “live
comfortably with a fraction of the
ratings points’’ of AM competitors
such as KABC, KFWB, KNX, and
KFI. “In a $30 million-revenue
market, one small part of it would
make us a financial success,” he
says.

Meanwhile, KABC Los Angeles
GM George Green says the AM
leader is not worried about the
new kid on the block. In fact,
Green says he recently recom-
mended that one of KABC’s clients
buy air time at KBLA.

“I don’t see them as a direct
threat,”” he says. ““I don’t think
they are trying to beat KABC.
They are trying to get some busi-
ness.”

In the long run, Green says,
KBLA may even help KABC.
“Maybe they will be able to con-
vert some more listeners to a non-
music format,” he says.

Star Power. KRTH Los Angeles jock
Brian Beirne received a star on the
Hollywood Walk of Fame earlier this
year. Beirne, known as Mr.
Rock’n’Roll, has been at KRTH for
nearly 15 years and in broadcasting
for more than 25 years.

FIRST~quarter radio revenue
was down 5.2% compared with the
same period last year, according
to newly released figures from
the Radio Advertising Bureau.
National radio revenues rose 1.2%
in the first quarter while local
revenues were off 7%.

In other RAB news this week,
several key decisions were made
at the bureau’s semi-annual
board of directors meeting, May
5-6 in Longboat Key, Fla. First,
the board approved a resolution
supporting the Arbitron Radio
Advisory Council’s efforts to im-
prove the accuracy and reliability
of the ratings service through
fewer, but more comprehensive,
surveys.

The RAB board also adopted a
new membership-dues proposal
that established flat fees for
members in five classes of mar-
kets based on actual market reve-
nues. The previous dues struc-
ture was based on a multiple of a
station’s average midday rate.
The new dues structure, which af-
fects top-50 market stations, will
go into effect July 1, but will in-
clude a minimum three-year
phase-in period. Rates will be ad-
justed annually.

The board also eliminated the
“group rule,” which prohibited in-
dividual stations from seeking
RAB membership unless all sta-
tions in the group were members.

STATION SQUABBLES
The Syracuse (N.Y) Post-Stan-
dard reports that classic rock
WKFM (Kix 104.7) has filed suit
against crosstown album rival
WAQX-FM (95X) over the latter’s

RAB Bag: Radio Revs Down In 1st Qtr.,
Arb Changes Supported, Dues Revised

use of the slogan ‘“‘the home of
classic rock and roll.” Kix PD Bri-
an Illes says his station has had
the term “‘classic rock and roll”
service-marked for three years. A
hearing is scheduled for Tuesday
(14).

Meanwhile, modern rock
WDRE Long Island, N.Y., issued
a cease-and-desist order to cross-

|:‘aﬁ"'

S
-

by Sean Ross with
Craig Rosen & Phyllis Stark

town rival WBAB, where week-
ender Steve Monds was using the
air name Tom Calderone, also the
name of WDRE’s PD.

PUBLIC FILE

Three SunGroup stations,
WKXX Birmingham, Ala., and
KESY-AM-FM Omaha, have filed
for Chapter 11. President Frank
Woods says the move doesn’t in-
volve the parent company or any
other SunGroup properties.
Meanwhile, Tak Communications,
which filed for Chapter 11 earlier
this year, has filed another “ten-
tative reorganization plan aimed
at restructuring its corporate
debt and continuing broadcasting
of all of its . .. properties,” ac-
cording to a press release,

United Press International has
relocated its newswire operation
from Chicago to its headquarters
in Washington, D.C. Michael Au-
labaugh has been upped to VP/
UPI broadcast services. He will
oversee both the newswire and
radio network. Howard Dicus has
been upped from anchor to ND
for UPI Radio Network. Eight po-
sitions were eliminated in Chica-

go.

PROGRAMMING: RIVERS TO OM

Oldies WCFL Chicago PD/
morning man Gary Rivers has
been upped to OM. MD/evening
jock Don Beno becomes PD.
Overnighter Rafe Sampson
moves to middays, while promo-
tion director/weekender Jim
Trigger moves into overnights.

Tom Voegeli, senior VP for ra-
dio at classical WFMT Chicago’s
parent Chicago Educational Tele-
vision Assn., has resigned after
less than six months. No replace-
ment has been named. Last
month, Voegeli authored a con-
troversial memo suggesting that
WFMT become a “hybrid” pub-
lic/commercial station.

Country KIKF Anaheim, Calif.,
midday jock John Prell has been
upped to PD/morning man, re-
placing Greg Edwards . . . Former
KEZB-FM El Paso, Texas, PD
Bob West joins KGGI Riverside,
Calif., as PD, replacing Larry
Martino, who becomes OM.

WPGC-FM Washington, D.C,,
APD Robert Scorpio joins KBXX
Houston as PD.

As scheduled, WKSG Detroit
flipped from oldies to adult alter-

(Continued on page 14)
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Life’s A Beach (& A Jam & A Goncert) For Stations During Summer

NEW YORK—Stations are begin-
ning to announce their summer pro-
motion plans, and, not surprisingly,
many include outdoor concerts and
beach events. Following is a roundup
of what several stations will be doing
this summer.

WCBS-FM New York will kick off
the summer with CBS-FM day at a lo-
cal amusement park next month.
This event, which will be broadcast
live, will include a concert with Jay
Black & the Americans.

Every Thursday throughout the
summer, the station will host two
lunchtime oldies concerts, at noon
and 1 p.m., at the World Trade Center
autdoor plaza. The season will open
July 11 with Johnny Maestro & the
Brooklyn Bridge, and will close Aug.
29 with a set by Ben E. King.

WBAB Long Island, N.Y,, has des-
ignated this summer the “Psychedel-
ie Summer Jam,” with all events slat-
ed to fall under this umbrella con-
cept. Events include a series of
concerts, including one with the Rem-
brandts last week, and a variety of
beach events. What makes the sum-
mer “psychedelic,” according to pro-
motion director Steve Morris, is that
nearly every event will be free.

WBMX Boston will publish a sum-
mer entertainment guide that con-
tains information about summer
events and activities, beaches, ete.
The guide contains a preferred-listen-
er club card.

Like many stations near the beach,
WBMX will be launching a beach pa-

trol, regularly sending out the station
van to local beaches to hand out client
freebies and promotional items. The
station will also be sending a busload
of listeners to two major summer
concerts—Whitney Houston and
Aretha Franklin.

WDAS-AM-FM Philadelphia will
salute R&B music throughout the
month of June and is planning a ma-
jor concert that month to benefit a co-
alition of African-American cultural
organizations.

On May 3, the stations kicked off a
monthlong anti-drug program. They
are currently distributing a 16-page
guide on drug abuse at hospitals and
Kentucky Fried Chicken restaurants.
Station announcers will also visit 16
schools this month to talk to kids

Promations ;. .

& Marketing 1>

by Phyllis Stark

about drugs.

From Aug. 16-18, WDAS will host
its 11th annual Unity Weekend to
promote family values, morals, and
social interaction. The weekend will
include a 10K run, a variety of chil-
dren’s events, a softball contest,
rides, and the WDAS-AM gospel
stage.

WDRE Long Island is preparing
for its annual end-of-the-summer

WDRE-day concert Sept. 27 (92.7 is
the station’s dial position).

IDEA MILL: RUBBER DUCKIE

WRQX (Mix 107.3) Washington,
D.C.’s morning show has been giving
loyal listeners a helping hand lately.
Morning man Jack Diamond baby-
sat for one couple who won a night
on the town, including dinner and lim-
ousine service, in a station contest.
Another listener, who recently
opened up a bathroom-fixtures store,
got some help from Diamond’s pro-
ducer, Bert Weiss, one morning.
Weiss sat in a tub filled with suds and
a rubber duckie in front of the store
to attract customers while broadcast-
ing with Diamond via cellular phone.

Several radio stations will partici-

NEW YORK—Effective with this
issue, Billboard has revised its radio
reporters for the Hot Latin Tracks
chart panel. Stations are divided into
four weight categories based on
their weekly cume audience in the
most recent Arbitron and Puerto Ri-
can Asesores ratings.

The weight categories for Latin:
gold (more than 250,000 weekly
cume); silver (100,000-249,999);
bronze (50,000-99,999); and second-
ary (under 50,000).

Hot Latin Tracks Radio Panel Revised

New to the panel are KSKQ-FM
Los Angeles (silver), and secondary
reporters KLFA Monterey, Calif.,
KSBQ Santa Maria, Calif.,, KXMG
Tucson, Ariz., WBRQ San Juan,
Puerto Rico, WPOM West Palm
Beach, Fla., and WSSH Boston.

Four stations were dropped, re-
sulting in a net increase of three sta-
tions for a total of 63 reporters.

WKDM New York changes from
silver to gold status. KBRG San
Francisco, KLLAT Houston, KXYZ

Houston, and WZAR Ponce, Puerto
Rico, move from bronze to silver.
WRTO Miami and XLTN San Diego
move from secondary to bronze.

WOJO Chicago moves from gold
to silver, while KZVE San Antonio,
Texas, moves from bronze to sec-
ondary.

For a full list of any radio panel,
send a stamped, pre-addressed enve-
lope to Billboard Chart Department,
1515 Broadway, New York, N.Y.
10036.

pate in the annual T.J. Martell/Ree-
bok Rock & Roll Celebrity Softball
Games, May 19 in Los Angeles. A
team from KQLZ (Pirate Radio) Los
Angeles will begin the day with a
game against top music-industry ex-
ecutives. Later, KLOS Los Angeles
morning men Mark Thompson &
Brian Phelps will lead a team from
the station against a team from
crosstown rival KNAC. Proceeds
from the games will benefit cancer,
leukemia, and AIDS research.

WQUT Johnson City, Tenn., jock
Jeffrey Alan Payne lived and broad-
cast from a train station for 18 days
in an effort to persuade late-night
talk-show host David Letterman to
move his show’s home office to Bris-
tol, Tenn./Va. Payne faxed Letter-
man daily news releases and top 10
lists, and even sent him a shipment of
the regional delicacy—mountain oys-
ters. Payne, who vowed to broadcast
from the station until Letterman relo-
cated the office or until at least 10
tons of food were donated for the
homeless, ended up collecting more
than 12 tons of food.

WMYG (97 Rock) Pittsburgh host-
ed the world’s largest Guinness toast
May 3 in an effort to make the “Guin-
ness Book Of World Records.” The
station supplied the Guinness beer
and commemorative mugs for all par-
ticipants. The event took place at 27
area bars where Guinness is sold on
tap.

Religious WZZD Philadelphia was

(Continued on page 15)
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Billboard magazine said it best: “Give consumers a say on the Eco-Pak” CD Review did just that.
And found, in a recent survey, that over 80% of them preferred the sturdy, plastic jewel box to a

paperboard box. Sure, we've got a stake in the jewel box. But, apparently, so do your customers.
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9. Survival, Grand Funk Railroad, placing Michael W. Kay. New Mike Scott moves to KQXT San | | 32 | 20 | 20 | 17 | SOMEDAY ® HRBISH CAREY
: : . staffers include former WBZN  Antonio, Texas, for similar duties, | |
10. Sticky Fi , Rolling St , . ’ ’ ’ SHOW ME THE WAY & STYX
B personality Mike Laurel, who re- where he replaces Trey Ware ... | | B[ B2 R wvse _ _ .
COUNTRY SINGLES—10 Years Ago places Scott Schulte in middays, WSSP Orlando, Fla., switched 43| 49 | 3 | NEVER GONNALETYOU DOWN SURFACE
L Ishove" "Em Every One, T.G. ;Fdhformer WAIMX Ann Arbor, from light AC/'Jazz to hot AC May % | 3% | 37 | 4 | HOW CAN I EASE THE PAIN o LSA FISCHER
eppard, wARNER/CURB ich., personality Mary Ellen 3, and has applied for the new calls ELEKTRA 4-64897
2, ggam;{ear Ache, Rosanne Cash, Murphy, who replaces Terry Lon- WZTU. 3% | 26 | 22} 30 g’!llggp%sg?ES MY HEART BEAT NOW & CELINE DION
3. Elvira, The Oak Ridge Boys, mca don. L WKRQ Cincinnati weekender .
4. Friends/Anywhere There's A CIMX Detroit will switch from Scott Johnson joins crosstown | 31 | 2 16 | 11 | !LL BEBY YOURSIDE STEVIE B
Jukebox, Razzy Bailey, rea ) hot AC to modern rock May 31. WRBZ as operations director . .. 39 | 42 | 4 | WALKING IN MEMPHIS ¢ MARC COHN
5 az;‘ Are We DEDRIIEAL S Greg St. James, who had been PD  Adult alternative WBBY Colum- | . . o] ATLANTIC 487747
6. Am | Losing You, Ronnie Milsap, of the station’s evening “cutting bus, Ohio, has won its 10-year Ii- /4 9] M ,ngEVERSAS FRRASIELE0 SEABAE
7 :*'CA TG edge’ programming, will be PD cense-renewal bat'tle with thg Ffed- 40 | 41 | 46 | 4 | TOUCH ME (ALL NIGHT LONG) & CATHY DENNIS

: Jgr{‘ﬁde’;son e s " ... KGFJ Los Angeles PD Darryl eral Communications Commission | | POLYDOR 879 466-4/PLG

8. But You Know | Love You, Dolly Cox (619-463-4357) is out. and will remain on the air. | 41 | a0 | 24 | 9 | TEMPLEOF LOVE ¢ HARRIET
Parton, Rca Top 40 KBEQ (Q104) Kansas Afternoon jock Rick Freeman 3)§.¥.~Z"§2§Siovs YT
9. sl'essed Are The Believers, Anne City, Mo., PD Karen Barber exits becomes interim PD at AC WYLT || 42 42 | 36 | 14 | FUNoss

1o H:;'fgéc(ﬁ:;xme) Moe Bandy for morning co-hosting duties at Raleigh, N.C,, replacing Gary No- 43 38 | 23 | 17 | ALLTHIS TIME & STING

" and Joe Stampley, CoLUMBIA KMGC Dallas. MD Jon Anthony lan. Prior to joining WYLT, Free- | | paMiIol

Joe Stampley. cou : : : SEAL OUR FATE © GLORIA ESTEFAN
is acting PD ... WAFX Norfolk, man was PD of crosstown oldies || #4 48 | 48 | 3 | 25376
SOUL SINGLES—10 Years Ago Va., PD Mike O’Connor heads to WTRG. & 45 | 35 | 20 | WICKED GAME & CHRIS ISAAK
1. A Woman Needs Love, Ray Parker Atlanta for the PD post at WZGC At top 40 WIMX Florence, S.C., REPRISE 4-13704
) ;’k& Rz}’d‘:°+AR'tSTB‘H (Z93), where he replaces Tony midday jock Bill Poston has been || 46 50 | 47 | 5 | SWEPTAWAY A YANNI

. dukKiyaki, as oney, CAPITOL o

o Just’The Twoof Us, Al Mathes. WAFX APD/MD Robert upped to acting OM, MD Dave Al- o % | 3 [ 27 | GETHERE = T AT
Washington Jr., ELEKTRA James becomes interim PD. lan becomes acting PD, and morn- FONTANA 878 476-4/MERCURY

4. What Cha’ Gonna Do For Me, Following the departure of OM ing man Tom Brockway becomes 8 M| 3 |2 g‘ol'EEMl;fsSa'l_'g;(l;gE & SURFACE
Chaka Khan, WARNER BROS. Mildred Stanton and PD Ange acting APD. GM Harold Miller ex- .

5. When Love Calls, Atlantic Starr, Canessa, urban WLOU Louisville, pects to make these appointments | | * *x *HOT SHOT DEBUT % %

6. %caMiPAg With You, Smokey Robinson, Ky., is heading in a more adult di- permanent in the next few months. ; NEW) | 1 ,‘,,F{ lwsg«ugum LOSE THIS LOVE GINO VANNELLI

: . Love, Gap Band. rection, but acting PD/MD Mau- KWJJ-AM' Portl.and, Ore.,

o ARIAL A E rice Harrod says it’s a little hotter  dropped Satellite Music Network’s 50 | 49 | a4 | 3g | LQVETAKES TIME & IR CAREH
8. Make That Move, Shalamar, soar than typical black AC. The station Traditional Country format and is A A ' m— :
9. How 'Bout Us, Champaign, coLumaia has, however, dropped Bailey now simulcasting with country CC) Records with the greatest airplay gains this week.  Videoclip availability. © 1991, Billboard/BP!

. ida, Quincy J 5 ! ; ’ . . ications, Inc.

e e Broadcasting’s “Hip-Hop Count- (Continued on next page) ommenieations. fne
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KWJJ-FM. Afternoon jock Mark
Lacy is out.

SMN Pure Gold affiliate WAMS
Wilmington, Del., went dark May 5
due to the expiration of a lease for
the tower site. GM Tim Qualls
says it is planning to return in a
few months.

KUBB-AM-FM Bozeman,
Mont., has been sold to former
KBPI Denver VP/GM Kip Gil-
bert, who has applied for new call
letters for both stations. The FM
has aready switched from top 40 to
album. No PD has been named.

Comedy/talk KVOY Lancaster,
Calif., is now simulcasting with
sister FM country KTPI. PD Ed
Balder (805-723-0323) is out.

WTAN Tampa, Fla., which had
been programming a mix of Span-
ish and Greek, went all-Greek May
6. PD Ted Drettakis remains . ..
Consultant Lee Abrams adds new
client WTGE (The Tiger) Baton
Rouge, La.

PEOPLE: JAMES TO XHRM

Former KSOL San Francisco
midday jock Chris James joins
similarly formatted XHRM San
Diego as APD. MD Bailey Cole-
man stays on as midday jock ...
WYTZ Chicago midday jock Greg
Thunder and afternoon jock Brant
Miller swap shifts.

WFLZ (The Power Pig) Tampa
morning co-host Dr. Don Carpen-

PROMOTIONS AND MARKETING

(Continued from page 13)

to host the third annual Christian Mu-
sic Festival at Dorney Park in Allen-
town, Pa., May 11. Scheduled guest
performers included Mylon & Bro-
ken Heart, Billy & Sarah Gaines,
Rich Mullins, and Avenue G ... Ra-
dio Promotion Media Consultants is
offering a private “pleasure island”
for radio promotions. Stations have a
choice of seven different Caribbean
islands to rent or give away to listen-
ers for a week. All include a variety
of water sports in the package.

PRO-MOTIONS
Patty Robertson has been appoint-

ed promotion/marketing director at
WZEZ (Lite 92.9) Nashville. She was
regional marketing director for Ring-
ling Bros. and Barnum & Bailey Cir-
cus ... Cindy Souther Horton has
been upped from assistant director of
promotions to promotions director at
WMC-FM (FM 100) Memphis . . . Bet-
sy Stout-Jones has been named pro-
motion director of WAPI-AM-FM
Birmingham. Ala., replacing John
Montgomery. She was previously in
special events and promotions at
crosstown Fox television affiliate

WTTO.

ter and producer Courtney Camp-
bell are out. No replacements have
been named . . . Urban WWDM Co-
lumbia, S.C., MD/evening jock
Lynn Hill is out. Afternoon jock
Marv Miller adds APD stripes.

Former WAVA Washington,
D.C., night jock Cadillac Jack
joins WEGX (Eagle 106) Philadel-
phia for afternoons, where he will
be using a different name. He re-
places APD/MD Jay Beau Jones,
who comes off the air. Also chang-
ing names is WEGX midday jock
Jo Jo Morales, who becomes Jo Jo
Esposito.

Michael Cruz joins WCOL Co-
lumbus for mornings from after-
noons at WHOM Portland, Maine.
Julie Burns joins the station for
evenings. She was most recently
afternoon jock at WRRO Youngs-
town, Ohio.

Sandy Collins moves from WWSN
(Star 107.7) Dayton, Ohio, to cross-
town WGTZ for mornings ... For-
mer WEQX Albany, N.Y., PD Mark
Brodsky moves to WYBB Charles-
ton, S.C., as APD/MD. He replaces
Michael Blaze, who is now at cross-
town album rival WAVF.

Top 40 KKYK Little Rock, Ark.,
PD Wild Bill Presley moves from af-
ternoons to mornings, replacing
Craig O’Neil, who is now doing
mornings at crosstown KZOU. News
director Lauri Allen remains in
mornings. Greg Geary moves from
nights to afternoons. Mad Max joins
the station for nights. Rusty Keller

York.

ing Dave Crowl.

17 years.

million.

newsline...

DON NELSON becomes VP/GM of Westwood One’'s WYNY New York. He
was formerly president of Nemesis Communications. WYNY station
manager Peg Kelly adds similar duties at coowned WNEW-AM New

DAVE PUGH has been upped from GSM to GM at WLZR Milwaukee, replac-

RAY SKIBITSKY will vacate the VP/GM post at KBCO Denver Aug. 1 to
launch a radio advisory/investment business. He has been at KBCO for

BRIAN BEASLEY has been numed GM of WJMH Greensboro, N.C,, replacing
Roger Stockton. Beasley was most recently GM of KGSR Austin, Texas.

FRANK WO0O0D, former Jacor president, has launched radio acquisition part-
nership Broadcast Alchemy with the Northbrook, Ill.-based holding com-
pany Lane Industries. The company will have an initial equity pool of $35

H.B. LaRUE MEDIA BROKERS has opened a Washington, D.C., office and hired
new broker Scott Fitzpatrick. He previously held posts at Broadcasting
magazine and Radio Business Report.

joins KKYK as production director
from WINC Winchester, Va.

Riviera Radio, the English-lan-
guage station in the Principality of
Monaco, is looking for an American
female jock for afternoons or nights,
plus a copywriter capable of doing
weekends. T&Rs to Riviera Radio, 16
Boulevard Princesse Charlotte, MC

98000, Monaco.

WZOU Boston morning man J.R.
will be one of the hosts of “Video Vi-
sions” on local cable outlet WLVI-'TV

. Former WKQI (Q95) Detroit eve-
ning host Pete McRae filled in for a
week on mornings at WJLQ Pensa-
cola, Fla.

ROCK'N'ROLL

VWL L

With proper care, a CD should last a lifetime. Shouldn’t the case it comes in do the same?
A paperboard box like the Eco-Pak starts to wear out the first time you open it. A sturdy,
plastic jewel box won’t. And CD buyers know that nothing protects their CDs better.

JEWELBON ADVOCATES
AND MANUFACTURERS
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Rick Starr/Jim Frank
WMAQ Chicago

THE GULF WAR brought great winter Arbitrons to a
lot of all-news stations, but Group W’s WMAQ Chicago
stands out. WMAQ’s 2.7-4.5 12-plus rise was not the
largest posted by an all-news outlet this winter. WMAQ
wasn’t even the No. 1 all-newser in the market; that dis-
tinction still belonged to CBS 0&O outlet WBBM, which
was also up 4.4-5.2.

But more than any other all-news outlet, WMAQ—the
CNN radio affiliate for Chicago—came into its own dur-
ing the war. “Much of a news organization’s reputation
is made on the big story,” says GM Rick Starr. He com-
pares what the Gulf war did for WMAQ with what the
Challenger explosion did for CNN or the 1964 conven-
tion did for Huntley & Brinkley. But the situation is also
comparable to another 1964 story—the Beatles’ arrival
in New York and its effect on WABC.

After more than a decade in country, WMAQ went
talk in the mid-'80s, then to all-news when Group W tock
over in 1988. Starr joined as GM a year later from
KDKA Pittsburgh. Chicago radio veteran Jim Frank
was with WMAQ at its launch, then became executive
editor—WMAQ's equivalent of PD—when Scott Her-
man went to KYW-TV Philadelphia.

WMAQ was modeled on Group W’s other successful
allnews outlets, especially WINS New York, and used
the “Give us 22 minutes, we’ll give you the world” slo-
gan that WINS made famous. And it started with an ad
campaign in the $2 million range. But where WINS had
heritage on its side, WMAQ had been through three for-
mats in about as many years. (Frank says a lot of people
still associated WMAQ with its mid-'70s slogan,
“WMAQ is going to make me rich.”) And Starr admits
that WBBM had “no obvious vulnerabilities.”

For the first three years, WMAQ positioned itself
heavily around its traffic reports. For the first year, it
promoted traffic every 10 minutes, then it switched to
traffic “on the 1’s,” i.e., at one minute past the hour,
then :11, :21, :31, etc. (Now, armed with the information
that the majority of area commutes are not from the
suburbs to downtown, but from one suburb to another,
WMAQ has teamed with Shadow Traffic to create a sub-
urban air patrol that has become its new promotional fo-
cus.)

While traffic remained a consistent focus, WMAQ va-
cilated on the issue of carrying White Sox and Bulls
play-by-play, something it inherited from the previous
owners. Initially, Starr says, Group W did not want to
tamper with the consistent formula it had in other mar-
kets. It allowed the Bulls’ contract to expire and was
looking for a way to get out of its Sox contract.

But when Starr came in, WMAQ did research that
showed it could carry sports in off-peak hours without
diluting its allnews image. Then, deciding that he would
rather have sports year-round than for six months at a

time, Starr chose to keep the Sox and reclaim the Bulls.
WMAQ has just signed a new five-year deal for both.

Since fall 88, when the station bottomed out at a 1.4,
WMAQ has been up or stable in every book, although it
never rose more than two- or three-tenths of a share ata
time. Although there were rumors that Group W was
nervous about the slow growth, Frank and Starr say
WMAQ was meeting the projections in its first-five-year
plan until the Gulf war came along.

While some Group W outlets signed with CNN weeks
before the Gulf war started, WMAQ’s association with
the network preceded the Gulf war by about 18 months.
An NBC affiliate, WMAQ set out to acquire as many ad-
ditional resources as it could, among them Financial
News Network and the Illinois News Network.

But WMAQ did not use CNN heavily until last fall,
when the station moved to new studios (Starr says it
didn’t make sense to put a satellite dish up for CNN,
then move again). Five days before the war, WMAQ
launched a print, outdoor, and TV campaign promoting
CNN. Coincidentally, WMAQ also had focus groups
scheduled between Jan. 14-18. By the 18th, Starr says,
most respondents knew that WMAQ had CNN.

Frank says WMAQ’s game plan was always to
“swarm” the first big story that came along—to be all
over it. He also praises his staff’s flexibility during the
war. Writers pulled double duty as reporters. Anchors
“learned to do Q&As, something fairly foreign to a 20-
minute news cycle.” While some NDs would later boast
that they did not downplay local news during the war,
Starr is proud that WMAQ's focus remained in the Mid-
dle East, “where the story was.”

With the Gulf war over, WMAQ is back to promoting
its traffic (with TV, print, and outdoor advertising) and
the White Sox (with the direct mail “Grand Slam Sweep-
stakes”). WBBM, meanwhile, is reportedly circulating a
sponsor letter suggesting that WMAQ’s listenership
will return to its prewar levels.

So how much of its newfound audience can WMAQ
hold on to? “We have buttons set to us that we didn’t
have before,” Starr says. ‘“People found they could come
to us and instantly get the information they needed to
get through the day. We just did an [Arbitron] AID run
which broke the book into the two weeks before the war,
the seven weeks of the war, and the four weeks after-
ward. For 18-plus listeners, we had a 13.7 cume rating
before the war, a 20.2 during the war, and a 17.0 after-
ward. So some of it has slipped, but we’ve added 30%
over what we had before the war.

“Some people came for the one-time event and won't
be back until a plane crashes in their backyard. But for a
significant number of people ... we became their all-
news station. Even if they listen to WBBM, we became
one of their all-news stations.” SEAN ROSS

- CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel

| boxes for immediate ac-
cess o your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.

Entertainment Embraces Album
Rock With Monthly Live Show

LOS ANGELES—On April 24, Cul-
ver City, Calif -based Entertainment
made its move into album rock with
“Hyundai Nite Live’s Rock Party,”
a 90-minute monthly program hosted
by KLSX Los Angeles personality
Jim Ladd and WXRK (K-Rock) New
York’s Pete Fornatale.

The show, which consists of inter-
view and performance segments,
made its debut with guest Roger
McGuinn from the Whisky in West
Hollywood.

According to executive producer
Dana Miller, entering the album
rock programming arena was a logi-
cal progression for Entertainment,
which is already heavily involved in
country, top 40, and even classical
music programming with such shows
as “Countryline,” “Hitline USA,”
and “Classic Line.” Says Miller, “We
had to do this show. We couldn’t
think of where else we could go.”

While the album rock genre al-
ready has plenty of syndicated
shows, Miller says there is definitely
a place for “Hyundai Nite.” That was
proven by the show’s debut. It was
heard on 135 stations in 14 of the 15
top markets, including WXRK,
KLSX, WXRT Chicago, WMMR
Philadelphia, WBCN Boston, and
KRQR San Francisco.

According to Miller, the idea for
the show sprang from conversations
with Kevin Coyne from the BSB tal-
ent agency. It was also built around
an association with Hyundai. ‘“We
went to [Coyne] to reach the right
demo for Hyundai and he suggested
a live rock party from a club with a
little interview segment that blows
open in an acoustic set or an out-and-
out jam,” Miller says. “We went to
the advertiser first and invented the
show for them thinking how can we
get out there and exploit that market
for the advertiser.’

While Miller acknowledges that he
‘“‘picked out what works and what
doesn’t work” from other shows, he
says he went with the live club ele-
ment to set the show apart from pro-
grams such as Global Satellite Net-
work’s “Rockline,” a show he admit-
tedly didn't want to go head-to-head
against.

Miller says the monthly rather
than weekly schedule will give
“Hyundai Nite” a feeling of “an
event.” Tentative future segments in-
clude a “Deadicated” show featuring
artists from the recent Arista Rec-
ords Grateful Dead tribute album,
the Doobie Brothers, and Lynyrd
Skynyrd.

“Hyundai Nite Live” makes its de-
but at a time when interview pro-
grams, such as ‘“‘Rockline’” and
Westwood One’s “Timothy White
Sessions” (formerly “Rock Stars”),
are incorporating more live perfor-
mances into the mix. While Miller ap-
plauds both of those shows, he says
the live nightelub setting gives
“Hyundai Nite” an edge. “The Timo-
thy White thing with Sting was fuck-
ing amazing,” he says, ‘“but you
weren't there when it was happening.
It’s mailed out on a CD. With our
show you are live in a club on the
West Coast when it is happening.”

MORE ENTERTAINMENT
Entertainment is now producing

and originating most of its shows, in-
cluding “Hitline USA” and “Country-
line,” from WW1's Culver City stu-
dios. Entertainment had previously
used L.A. Studios, which Global Sat-
ellite Network regularly uses for
“Rockline.” “It’s a whole new vibe,”
Miller says of the WW1 studios. “It
feels like radio. Leeza Gibbons does
her show from the same studio Larry
King uses when he is on the West
Coast.”

Although Entertainment’s shows
could be viewed as competition for
WW1 fare, he says renting the WW1
facilities doesn’t pose a problem for

NEIWORKS |

SYDICATION

by Craig Rosen

either party. “There is plenty of room
for everyone,” he says. “They’re a
smart company that has broadcast
facilities they can rent out. It’s not
like I am going to knock any of their
shows off the air.”

Aside from the change in studios,
“Hitline” has also changed Los Ange-
les affiliates and hosts. The show,
formerly heard on KPWR (Power
106), has moved to KIIS, and Wendi
has replaced Brenda Ross as the
West Coast host. WHTZ (Z100) New
York personality Elvis Duran contin-
ues as co-host, with MTV VJ Adam
Curry hosting on a monthly basis.

“It was hard to leave Power)”
Miller says. “We had a great relation-
ship with [GM] Phil Newmark, PD
Jeff Wyatt, and Brenda, but most of
our affiliates are more mass appeal.
Power 106 and Z100 are not as good a
fit as KIIS and Z100.”

AROUND THE INDUSTRY

For Memorial Day weekend, ABC
Radio Networks’ “Hot Mix” will ex-
pand with a special “Classic Dance
Hour.” In addition to the regularly
scheduled four-hour show, the com-
mercial-free bonus hour will feature
the best dance and clubs hits from
the mid-"70s through the late-'80s.

ABC’s ““American Country
Countdown With Bob Kingsley”
has inked KNIX Phoenix.

WW1 has given new hosting duties
to three KQLZ (Pirate Radio) Los
Angeles personalities. Suzie Cruz is
the new host of “The Superstar Con-
cert Series,” while Tawn Mastrey is
the new host of “In Concert.” Phil
Hendrie formerly hosted both
shows. Also, Jeff Jensen has re-
placed Jamie Osborne as host of “Pi-
rate Radio USA.”

Global Satellite Network has made
some additions to its staff. Ellen
Gerdes, formerly the research/ad-
vertising director at the Hard Re-
port, is the new associate producer of
“Rockline.” She replaces Gregg
Steele, who is now PD of KNAC Los
Angeles. Lynnsey Guerrero, produc-
er of Cutler Productions’ “Party
America,” is co-producing “Power-
cuts” along with Emily Carey. Guer-
rero replaces Marcia Longo, who be-

(Continued on page 21)
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> PLATINUM—Stations with a weekly cume
| d audience of more than 1 milllon.
ind GOLD—Statlons with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
MAY 18, 1991 ™ audience between 250,000 and 500,000.
y S
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATION
22 26 Whitney Houston, Miracle 1 1 Daisy Dee, Crazy A — Lnndnnbeat A Better Love 4 5 C&C Music Factory Feat. Freedom Willi 25 13 Tesla, Signs
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PERMANENT

So it’s not surprising that the CD case consumers prefer is the sturdy, plastic jewel box.
Unlike a paperboard box, the jewel box will hold up when you take it with you.

JEWELBOX ADVOCATES
AND MANUFACTURERS

A CD needs protection wherever it goes—and every third CD player sold is a portable. j a
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22 25 Paula Abdul, Rush Rush ant Ve ! 1 / 19 23 Mariah Carey, | Don't Wanna Cry 18 13 Celine Dion, (If There Wa<) Any Ot her 4 & Michael Bolton, Love Is A Wonderful T
23 21  Whitney Houston, All The Man That | N IO WiYT 20 22 The Fixx, How Much Is Enough 19 20 Keedy, Save Some Love ¥y . 5 7 Mariah ca,egr I Oon't Wanna Cry
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22 C&C Music Factory Feat. Freedom Will 25 EX  Paula Abdul, Rush Rush 24 33 Paula Abdul, Rush Rush 4 5 Wilson Phillips, You're In Love 1015 Riff, My Heart Is Failing Me
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A il E D EX EX  Lisa Fischer, How Can | Ease The Pain 7 11 Extreme, More Than Words 2 'S Ay Grant Baby Baby A Another Bad Creation , Piayground 37 Rod Stewart, Rhythm O My Heart
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P.D.: Frank Miniaci

Amy Grant, Baby Bab?v1

Cathy Dennis, Touch Me (All Night Lon

Divinns, | Touch Myself

C&C Music Factory Feat. Freedom Willi

Roxette, Joyride

Londonbea, I've Been Thinking About

K , Save Some Love

Lisette Melendez, Together Forever

Hi-Five, | Like The Way (The Kissing

Black Box, Strike It Up

Cause And Effect, You Think You Know

Sheena Easton, What Comes Naturally

Whitney Houston, Miracle

UB40, Here | Am (Come And Take Me)

Mariah Carey, | Don't Wanna Cry

Gerardo, We Want The Funk

Rude Boys, Written All Over Your Face

Another Bad Creation , Plarv round

Luther Vandross, Power Of Love/Love P

Paula Abdul, Rush Rush

B Angie B, | Dor’t Want To Lose Your

Cartouche, Feel The Groove

Timmy T., Over And Over

LaTour, People Are Still Having Sex

D’zyre, Forever Amo'r

Tracie Spencer, This Time Make It Fun

Tara Kemp, Piece Of My Heart

g?slal Waters, Gypsy Woman (She's Ho
uest, Can | Call You My Girl

tht m Syndicate, Passion

Wilson Phillips, You're In Love

Celine Dion, (I’ There Was) Any Other

EMF, Unbefevable

Color Me Badd, | Wanna Sex You Up (Fr

Jesus Jones, Right Here, R|%ht Now

Monie Love Featuring True Image, It's

Corina, Temptation
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Celine Dion, (If There Was)rAn{’ Other

Orchestral Manoeuvers In he Dark, It
Black Box, Strike it Up

Rhythm Syndicate, Passion

Candy Dulfer & David A. Stewart, Lily

Wilson Phillips, You're In Love

UB40, Here Am (Come And Take Me)

EX £X Corna, Temptation
EX EX Keith Washington, Klssiné You
EX EX  Keith Sweat, There You Go (Tellin' Me
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P.D.: Steve Wyrostok

Amy Grant, Baby Baby
Tevin Campbell, Round And Round
C&C Music Factory Feat. Freedom Willi
Divinyls, | Touch Myself
Mariah Carey, t Don't Wanna Cry
Keedy, Save Some Love
R.EM., Losing My Rel'wlon
Cathy Dennis, Touch Me (Al Night Lon
Seal, Crazy
Jesus Jones, Right Here, Right Now
Gerardo, Rico Suave
Rick As(ler, Cry For Helh
The Triplets, You Don't Have To Go o
Extreme, More Than Words
Michael Bolton, Love |5 A Wonderful T
Roxette, Joyride
The Rebel Pebbles, Dream Lover
After 7, Ni%hts Like This
Voices That Care, Voices That Care
Color Me Badd, | Wanna Sex You Ur (Fr
LaTour, People Are Still Having Sex
Aswad, Best Of Mx Love
Luther Vandross, Power Of Love/Love P
EMF, Unbelievable
Gerardo, We Want The Funk
ueensryche, Silent Lucidit
ane Roberts, Does Anybody Really ~al
Crystal Waters, Gypsy Woman (She's Ho'
Londonbeat, A Better Love
Paula Abdul, Rush Rush

P.D.: Kevin Weatherly

Color Me Badd, | Wanna Sex You Up (Fr
Hi-Five, | Like The Wacv(The Kissing
Mariah Caveg, | Don't Wanna Cry

Amy Grant, Baby Bab:

Voices That Care, Voices That Care
Monie Love Featuring True Image, It's
Salt-N-Pepa, Do You Want Me

EMF, Unbelievable

Chubb Rock Treat 'Em Right
Another Bad Creation , Playground
UB40, Here | Am (Come And Take Me)
Rude Boys, Written All Qver Your Face
C&C Music Factory Feat. Freedom Willi
Paula Abdul, Rush Rush

LL. Cool J, Mama Said Knock You Out
Wiison Phillips, You're In Love

Lisa Fischer, How Can | Ease The Pain
Surface, Never Gonna Let You Down
Luther Vandross, Power Of Love/Love P
Bivinyls, | Touch Myself

Black Box, Strike If Uj

After 7, Nights Like This

Cathy Dennis, Touch Me (hAII Night Lon
Aftershock, Going Through The Motions
Stereo M.C.’s, Elevate My Mind
Gerardo, We Want The Funk

REM., Losing My Religion

Sandee, Lave Desire

Corina, Temptation

Sheena Easton, What Comes Naturally
Tara Kemr, Piece Of My Heart

Candy Dulfer & David A. Stewart, Lily

Crystal Waters, Gng Woman (She’s Ho
2

Tony! Toni! Tone!, tever You Want
Whitney Houston, Miracle
LaTour, People Are Still Having Sex
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P.D.: Bob Case

Divinyls, | Touch Myseif
Rod Stewart, Rhythm Of My Heart
C&C Music Factory Feat. Freedom Willi
Mariah Carey, | Don't Wanna Cry
Hi-Five, | Like The Way (The Kissing
Roxette, Joyride
gueensryche, Silent Lucidity

athy Dennis, Touch Me gAll Night Lon
Color Me BaJd, | Wanna Sex You Up (Fr
Extreme, More Than Words

Nelson, More Than Ever

Voices That Care, Voices That Care
Whitney Houston, Miracle

Sheena Easton, What Comes Naturall
Michael Bolton, Love Is A Wonderful
The Triplets, You Don't Have To Go Ho
R.EM., Losing My Religion

Luther Vandross, Power Of Love/Love P
Huey Lewis & The News, Couple Days Df
Gerardo, We Want The Funk

Keedy, Save Some Love

Paula Abdul, Rush Rush

UB40, Here | Am (Come And Take Me)
Firehouse, Don't Treat Me Bad
The Rembrandts, Just The Way It Is, B
Londonbeat, A Better Love

Rude Boys, Written All Over Your Face
Michael W. Smith, Place In This World
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P.D.: Larry Martino

Hi-Five, | Like The Way (The Kissing

Color Me Badd, | Wanna Sex You Up (Fr

Rude Bays, Written All Over Your Face
Mariah Carey, Someday

Michel’le, Something In My Heart
Voices That Care, Voices That Care
Wilson Phillips, You're In Love

Lisette Melendez, Together Forever
Ralph Tresvant, Do What 1 Gotta Do
Tony! Toni! Tone!, Whatever You Want
Tara Kemp, Hold You Tight
Salt-N-Pepa, Do You Want Me

Mariah Carey, | Don't Wanna Cry

Guy, Let's Chill

Timmy T., One More Try

Amy Grant, Baby Baby

Surface, Never Gonna Let You Down
Keith Sweat, I'll Give All My Love To
Paula Abdul, Rush Rush

Whitney Houston, Miracle

Gloria Estefan, Coming Qut Of The Dar
Another Bad érealion , Playground
Riff, My Heart Is Failing Me

L.L. Coot J, Mama Said Knock You Out
Black Box, Strike It Up

Latin Side Of Soul, Higher

Brandon, Kisses In The Night

Hi-Five, | Can't Wait Another Minute

P.D.: Casey Keating

Cathy Dennis, Touch Me (All Night Lon
Rod Stewart, Rhythm Of My Heart
Amy Grant, Baby Baby
Sueensryche, Silent Lucldity

ivinyls, | Touch Myself
C&C Music Factory Feat. Freedom Willi
Extreme, More Than Words
Keedy, Save Some Love
Michael Bolton, Love Is A Wonderful T
Roxette, Joyride
Hi-Five, | Like The Way }The Kissing
The Biack Crowes, She Talks To Angels
Nelson, More Than Ever
Mariah Carey, | Don’t Wanna Cry
Firehouse, Don't Trea! Me Bad
R.E.M., Losing My Religion
Whitney Houston, Miracie
The Rembrandts, just The Way It Is, B
LaTour, People Are Still Having Sex
Huey Lewis & The News, Couple Days Of
The Triplets, You Don't Have To Go Ho
Color Me Badd, | Wanna Sex You Up (Fr
Luther Vandross, Power Of Love/Love P
EMF, Unbelievable

Voices That Care, Voices That Care
UBA40, Here | Am (Come And Take Me)
Styx, Love At First Sight

Pauta Abdul, Rush Rush
Wilson Phillips, You're In Love

Riff, My Heart Is Failing Me

Mic aeY W. Smith, Place n This World
Candy Duifer & David A. Stewart, Lily
DBamn Yankees, Come Again

Simple Minds, See The Lights

Black Box, Strike It Uev

Celine Dion, (If There Was) Any Other
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Philadelphia P.D.: Dave Allan

Tony! Toni! Tane!, Whatever You Want
Christopher Witliams, I'm Oreamin’ (From
Teddy Pendergrass, [t Should've Been You
Rude Boys, Written All Over Your face
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En Vogue, Don't Go

Whitney Houston, Miracle

Tony Terry, With You

Lazet Michaels, Kraze

Gwen Guthrie, Sweet Bitter Love
Alexander 0'Neal, What Is This Thing
LL Cool J, Mama Said Knock You Qut
Guy, Do Me Right

Sweet Obsession, Elevator

B Angie B, | Don't Want To Lose Your

Tracie Spencer, This Time Make It funky

Lisa Fischer, How Can | Ease The Pain
Luther Vandross, Power Of Love/Love
Lalah Hathaway, it's Somethin'

Will Downing, [ Try

Ralph Tresvant, Do What | Gotta Do
LeVert, Baby I'm Ready

De La Soul, RinEmeg Ring (Ha Ha Hey)
Damian Dame, Exclusivity

Carmen Carter Fealurin%‘mcr hone ,
The Dells, A Heart Is A House For Love
Yo-Yo, You Can’t Piay With My Yo-Yo
0'Jays, Emotionally Yours

Gene Rice, You're Gonna Get Served

Omar Chandler Featuring Audrey Wheeler,

Sybil, Go On

Crystal Waters, Gypsy Woman
Rude Boys, Heaven

Boyz Il Men, Motownphilly
Freddie Jackson, Main Course
ahEthm Syndicate, PASS.LON.

Sway & D). King Tech, Follow 4 Now

Brand Nubian, Siow Down

Nikki D, Daddy’s Littie Girt
Viscious Base, It's Automatic

M.C. Smooth, Where Is The Money
Nicki Richards, Naked

Ronnie Laws, Morning In My Life
K-9 Posse, Get Wild Go Crazy
Concept, Homegirl

George Howard, Baby Come To Me
Ruby Turner, The Other Side

YZ, When The Road Is Covered
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Will Downing, | T%l .
Alexander 0'Neal, What Is This Thing
Innocence, Let's Push It

Freddie Jackson, Main Course

Victoria Wilson-James, Through

Small Chanﬁg, Why

0'Jays, Emotionally Yours

DJ Quik, Born And Raised in Compton
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Los Angeles

Debbie Gibson, One Hand, One Heart

12 Color Me Badd, | Wanna Sex You Up
2 Guy, Let's Chill
8 Jeffrey Osborne, If My Brother's In Trou
9 Luther Vandross, Power Of Love/Love
10 Bog; Il Men, Motownphiily
11  Pebbles (With Salt-N-Pepa), Backyard
14 En Vogue, Don't Go
16 Bell Biv Devoe, She’s Dope!
13 C&C Music Factory Feat. Freedom Wil
17 Keith Sweat, Your Love - Part 2
19 Lisa Fischer, How Can | Ease The Pain
20 Keith Washington, Kissing You
22 Whitney Houston, Miracle
25  Another Bad Creation , Playground
23 Ralph Tresvant, Do What | Gotta Do
EX  Phil Perry, Call Me
27 Sudace,'x{ever Gonna Let You Down
28  Alexander O'Neal, What Is This Thin
6 Whitney Houston, All The Man That
29 Damian Dame, Exclusivity
30 Tracie Spencer, This Time Make It Funky
7 Mariah Carey, | Don't Wanna C
15 Johnny Gill, Wrap My Body Tigh
EX  Small Change, Why
18 Teena Marie, Just Us Two
EX  Tony Terry, With You
—  Hi-Five, | Can't Wait Another Minute
—  Paula Abdul, Rush Rush
—  Cheryl Pepsii Riley, How Can You Hurt The
—  Oleta Adams , Circle Of One
—  Whispers, | Want 2B The 14 U
EX LL Cool J, Mama Said Knock You Qut
EX The Dells, A Heart Is A House For Love
EX  Victoria Wilson-James, Through
EX  Nikki D, Daddy's Little Girl
EX Black Box, Strike It Up
EX 0'Jays, Emationally Yours
£X  Guy, Do Me Right
EX  Nicki Richards, Naked
EX  De La Soul, Ring Ricf Rin]g (Ha Ha Hey)
EX B Angie B, | Don't Want To Lose Your
EX  Rude Boys, Heaven
EX  Freddie Jackson, Main Course
£X  LeVert, Baby i'm Read%
£X  Yo-Yo, You Can't Play With My Yo-Yo
= £-
0
Detroit P.D.: Steve Hegwood
1 1 Phil Perry, Call Me
2 2 PebblesZWilh Sal(-N‘Pe&a), Backgard
3 5 Another Bad Creation , P! ¥ roun
4 6 Teddy Pendergrass, It Should've Been You
5 12 Keith Washington, Kissing You
6 7 Bell Biv Devoe, She's Dope!
7 8 Keith Sweat, Your Love - Part 2
8 9 Black Box, Strike It Up
9 10 Color Me Badd, | Wanna Sex You Up
10 16 DJ Quik, Born And Raised In Compton
11 14 Manah Carey, § Don't Wanna Cry

M 92-THE BEAT

P.D.: Mike Stradford

Keith Washington, Kissing You
Christopher Williams, I'm Dreamin’
Tony! Toni! Tone!, Whatever You Want
Digital Underground, Same Song (From
Guy, Let's Chill

The Boys, Thanx 4 The Funk

Color Me Badd, | Wanna Sex You Up
Hi-Five, | Like The Way (The Kissing
B Angie B, | Don't Want To Lose Your
Altitude, Work It (Like A) 9 To 5
Another Bad Creation , Playground
Rude Boys, Written All Over Your Face
Luther Vandross, Power Of Love/Love
Mariah Carey, | bon't wanna Cry

Bell Biv Devoe, She’s Dope!

Lalah Hathaway, It's Somethin’

Magic Eye, I'm Coming Home

Boyz 1l Men, Motownphilly

Teddy Pendergrass, It Should've Been
Phil Per ,Caﬁ Me

Pebbles (With SaIt-N-Pepa[). Backyard
Keith Sweat, Your Love - Part 2

Lisa Fischer, How Can | Ease The Pain
Ruby Turner, The Other Side

Guy, Do Me Right

UL RRRRR

P.D.: Ron Atkins

Pebbies (With Salt-N-Pepa), Backyard
Keith Washington, Kissing You

Bell Biv Devoe, She’s Dope!

B Angie B, | Don't Want To Lose Your
Tony Terry, With You

T Pendergrass, It Should've Been You
Phil Perry, Call Me

Color Me Badd, | Wanna Sex You Up
Lisa Fischer, How Can | Ease The Pain
D) Q;:ik, Born And Raised in Compton
Another Bad Creation , Playgroun

Yo-Yo, You Can't Play With %Vo-Vo
Mariah Carey, | Don't Wanna

LL Cool J, Mama Said Knock You Qut
En Vogue, Don’t Go

Luther Vandross, Power 0f Love/Love
Keith Sweat, Your Love - Part 2

The Winans, Don't Leave Me

C&C Music Factory Feat. Freedom Wil
Christopher Williams, I'm Dreamin’ (From
Will Downing, | Try

Victoria Wilson-James, Through

Jeftrey Osborne, If My Brother’s In Trou
Guy, Do Me R’i t _

Ic&‘f, New Jack Hustler (Nino's Theme)
The Dells, A Heart Is A House For Love
Lalah Hathaway, It's Somethin"

Black Box, Strike It Up

0'Jays, Emotionally Yours

Damian Dame, Exclusivity

Whitney Houston, Miracle

De La Soul, Ring Ring Ring (Ha Ha Hey)
Boyz Il Men, Motowe?hilly

Nicki Richards, Nak

Lazet Michaels, Kraze

Ruby Turner The Other Side

Jon Lucien, Sweet Control

George Howard, Baby Come To Me
Gene Rice, You're Gonna Get Served
Alexander D'Neal, What Is This Thing
Colin England, | Got What You Need
Carmen Carter Featuring Microphone ,
The Genius, Come Do Me

Levert, Baby I'm Ready

Omar Chandler Featuring Audrey Wheeler,
Rude Boys, Heaven

Surtace, Never Gonna Let You Down
Terminator X, Homey Don't Play That
Brand Nubian, Slow Down

Nikki D, Daddy’s Little Girt

Rhythm Syndicate, PA.S.S..O.N.

Ra Ph Tresvant, Do What | Gotta Do
Hi-Five, | Can’t Wait Another Minute
Freddie Jacksen, Main Course

EPMD Featuring LL Cool J, Rampage
Cheryl Pepsii Riley, How Can You Hurt The

DEFEND

WYOUIUR

COUNTRY

A CD isn't the only thing a jewel box protects. A returned jewel box can be re-used
or recycled. A returned Eco-Pak, on the other hand, will go straight into the garbage.
Which raises an interesting question: What's so ecological about Eco-Pak, after all?

AND

JEWEIBOX ADVOCATES
MANUFACTURERS
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< «|e IS RADIO AIRPLAY REPORTS.
Wul| ; o o =4 TITLE ARTIST
E \; ﬁ L; N 2 § g LABEL & NUMBER/DISTRIBUTING LABEL
12-plus overall average quarter hour shares.
LIFT ME UP * % NO. 1 * % YES (%) indicates Arbitron market rank. Copy-
1 1 1 5 right 1991, Arbitron Ratings Co. May not be
R S quoted or reproduced without the prior writ- B I_ A c K G I R I_ s
2 2 3 5 DANGEROUS THE DOOBIE BROTHERS ten permission of Arbitron.
CAPITOL 79662
LOSING MY RELIGION R.E.M. 0 c
3 3 2 11 WARNER BROS. 4-19392 Sp Su Fa w D A s H R I P H K
@ 6 7 4 gg)llélcglzg DAYS OFF HUEY LEWIS & THE NEWS Call Format 90 '90 '90 '91
5 5 4 | 10 | LAYING DOWN THE LAW THE LAW cHAINSAw KITTENS
ATLANTIC LP CUT MOBILE, ALA.— 589)
WBLX-FM urban 172 174
BN ER NGy mbial U MACHINES OF LOVING GRACE
) D B St | R SO R
- WGCX album X — 5 3
ORDINARY AVERAGE GUY JOE WALSH WKRG NT 52 — 34 61 'I' N w c K
ARREEE L e ANILLA TRAINWRE
9 | 7 | 9 | 10 | TRADEMARK ERIC JOHNSON WDLT AC 26 — 27 49
WMEZ ea 33 — 40 27
PART OF ME, PART OF YOU GLENN FREY WIEW albszm 19 — 19 24 B L A K E B A B | E s
B 15| 4 yoasaceo WMOB religious 1 — 6 %3
WXBM count 19 — 25 2
WALKING IN MEMPHIS MARC COHN | | weLx e 2¢ — 13 18
W12 | B 7 | sianrcasrar WILQ top 40 13— 1y 17
WLPR adult std 21 — 15 L
12 | 1t 10 9 ffMElgs"gE LIGHTS SIMPLE MINDS WBHY r%l?%loztz ? — 9 }g
WHEP adult sf — — U
13I8 G 1 (N 2 MO RESTERBRNO RS 292012 COLUMBIA, 5.C.—(91) CARR MILL
WWDM urban — 165 177 CARRBOROD,
14 | 10| 8 | 1 | SHENTLUCIDITY QUERNSRVCHE | | ikl By = o 219:932-1882 F
WvoC N/T 62 — 58 73
D] 18 | 2 | 6 | YRTVLOVE THONDER | | wice ic B2 — & &
MFX 72 — 61 6
SOMEONE TO LOVE ROGER MCGUINN | | womeFm  oldies 3 Z 31 as
16| 1512718 ) Rstazais WAAS i 44 — 64 39 Bl"hx]rd
RIGHT HERE, RIGHT NOW JESUS JONES WTGH religious 21 — 36 31 ® FOR WEEK ENDING MAY 18, 1991
D @ 1 17 | Sacones A
18 17 18 7 PAYIN' THE COST TO BE THE BOSS PAT BENATAR wou;Q urban 28 — 28 21
CHRYSALIS 23695 WKW urban 12 — 28 16
46 | — | 2 | SEEING THINGS THE BLACK CROWES TRI CITIES VA./TENN.—(92)
DEF AMERICAN LP CUT/REPRISE top 40 226 — 165 200 ™
SENSIBLE SHOES DAVID LEE ROTH WXBQ country 171 — 179 193
20| 141 6 | 11 | Frner sros. 419365 o 2N o = COMPILED FROM COMMERCIAL AND
WICW Y = R z COLLEGE RADIO AIRPLAY REPORTS.
* % * POWER TRACK* * % WIMZ-FM album 33 — 41 38 <|.x|2_|oE
REBEL HEART ROD STEWART WwZap religious 13 — 14 30 2h | 24| 28| €2| TITLE ARTIST
29 50 3 [4 T Q@ T
WARNER BROS. LP CUT WKPT easy 13 . 22 25 E2| 33| S| TS| LABEL & NUMBER/DISTRIBUTING LABEL
WETB religious 20 — 22 23
@)] 22 | 3 | 6 | MEAVEN HELP THE LONELY WILLENILE | | i o B ** NO.1 % %
WIVK:AME M country O SEE THE LIGHTS SIMPLE MINDS
@] u | 22 | 4 | ALLTHE WAY FROM MEMPHIS CONTRABAND | | wucH relgs A VL 29| s A A
WFHG oldies 18 — 26 12 Al N
24 | 21 | 29 | 4 | BLACKMONEY VINNIE JAMES o ﬁ"c“lnm i (D] + | 6 | 6 | AMERICAN MUSIC VIOLENT FEMMES
DON’ WHITE LION o ’ OBVIOUS SONG JOE JACKSON
@] 25 | 31 | 5 | LOVEDONT COME EASY o ROANOKE,VA—(93) G 7 | 15| 3 | EvIoUSS
% | 19 | 16 | 13 | SAVED BY LOVE RIK EMMETT WYYD coontry 120 — 121 121 I - S I (A Q10 SIGREERCUERES HOODOO GURUS
CHARISMA LP CUT WPVR easy 125 — 100 106
WROV-FM album 80 — 75 81 THERE SHE GOES THE LA'S
a 3 b g’cI)‘L\u':AEIHNA CI;D'éETBOX ALICE IN CHAINS w?h? »'\&: ;g - gg ;? 5 2 5 6 LONDON 869 370-4/PLG
2 | 6 | 3 | gaaus sons CEFGEON || Wy M 4 - 3 [@)] n [~ |2 | [4Eqmes sme oF Somver EETED
WSLC country 4 — 3. X .
WS ban 26 — 32 31 BEAUTIFUL LOVE JULIAN COPE
31 | — | 2 | DESERT Moo GREATWHITE | | Mg i Boonwm (Dps v 3] R
Idi 32 — 30
2 | a1 | 4 | MOTHERSEYES ENUFF ZNUFF | | Wiy iran 20 Z 25 15 | 8 [ 10| 7 | g | SUNLESS SATURDAY FISHBONE
WTOY urban 17 — 21 19
* % * FLASHMAKER * * % WLy e 0= a2 L O ST A R R G ISG UL LENNY KRAVITZ
WQMG rban 5 — — 10
BD| NEWD | 1 Iim‘;'égosﬁ&cm REM. WgOK urben 12 — 14 10 1418 | 4 gzl?’lr'egzqg%ggm Now THE FARM
2 | 23 | 19 | 18 | SHE TALKS TO ANGELS THE BLACK CRowes | | BAKERSFIELD, CALIE—(95) [N [ 19 | 4 | GEI THE MESSAGE ELECTRONIC
DEF AMERICAN 4-19403/REPRISE KKXX-FM top 4(?' 13;6 — 138 13'.9 WARNER BROS. 2-21832
GREEN-TINTED SIXTIES MIND MR. BIG || KERN N/T 12— 57 13 12| 5 | 1 | 11 | LOSING MY RELIGION R.EM.
331 35 | 40 5 T PangIcliElCln, KWAC Spanish 51 — 56 63 WARNER BROS. 4-19392
KGFM easy 80 — 64 60
n = mw,,, il | - & - (O R
— panis! J  — 5! g
BLOOD ON THE BRICKS ALDO NOVA KKBB Is rock 51 — 34 43 3 STRANGE DAYS SCHOOL OF FISH
@ NEw ’ 1 SA%ICTUER?LP CUT/MERCURY KCWR gosu.?:?y 67 — 46 35 14 b 8 7 CAPITOL LP CUT
NEWp | | | HELLOLITTLEGIRL GEORGE THOROGOOD e LS Mo a3 15 | 13 | 13 | 5 | | WANTMORE DAVE WAKELING
EMI LP CUT . N g datih
KBOS top 40/dance 21 — 13 17
_ INTERNATIONAL BRIGHT YOUNG THIN ESUS JONES
NEW ) 1 gu! SHOULD | CRY FOR YOU? STING ﬁg‘z‘g g:gﬁ g; - gg }g 16 12 9 [ INTERN/ G G G J
KHIS-FM ligi 11 — 16 13 RAW THE ALARM
3 | 3 | 38 | 6 | BLACK WHITE AND BLOOD RED BODEANS | | ki s o~ i (ADja | — ]2 | Be,
KCHT top 40 — — — 1
SING YOUR LIFE MORRISSEY
39 | 38 | 46| 5 M&gﬁg%&gg’gYOU SLAUGHTER ?T(IREV é‘ocumry 1:; - ;g i NEWD | | | 2500 Covmerrise
DON'T MAKE ME DREAM ABOUT YOU CHRIS ISAAK K22F album - 3 1u 19 | 16 | 11 | 8 | COUNTING BACKWARDS THROWING MUSES
el SR e e SHATTANOOGA, TENN 5 ﬂ?] :’IRS%:BSEA;ARNER e THE SEERS
WUSY ount 17.7 144 9.8
41| 30 | 25 | 11 | HIGHWIRE ROLLING STONES HoEF-F et lo7 111 93 110 01 20 | 22} 3 | celamviryiecur
= WSK. top 40 0. .
LENNY KRAVITZ WITT b 80 71 93 92 1 16 PHOENIX OF MY HEART XYMOX
AERA R i e e, B BREE T e e
WLMX-AM-FM  AC 2 95 73 6! E
43 | M| — 2 E&RLE‘C’ETR YOUNG TYKETTO vm(r)x rNe}iTgious 5o %g gg 2|19 |2 4 VIRGIN 4-98780
WGOW 2 17 13 3
EEN YOUR FOOL TATTOO RODEQ | | Ws6C idi 28 31 29 33 23 | 22 | 22| 4 | DIANE MATERIAL {SSUE
ADI Newp | © | sicvin O - CRUSH STORY 00 MG 167
' WN! urban . . b .
45 | 37 34 18 g’%Ns 4T7§6R7§AT ME BAD FIREHOUSE WDEF :g gg g; fé %g 2 2% 4 GIANT LP CUT/WARNER BROS.
- WBDX 2 3. 6 L
% | 33 | 23 | 14 | HEARTBREAK STATION CINDERELLA | | Wo00 adut s iz 7 12 |25 | M| U7 I ESRIEATER Uxl3(32dE
MERCURY 878 796-4 Wi religious . . E . S .
NEWD | | | BERTHA LOS LOBOS LANSING, MICH.—(100) NEWD | 1 | DONT FIX WHAT AIN'T BROKE G JGCIFIAHS
ARISTA 2226 WVIC-AM-FM top 40 16.7 130 133 lg.s SHOOT YOU DOWN BIRDLAND
@ | 9| 2 |10 | B ROD STEWART | | W™ e sy g e |@D] % I — | 2 | Rabioactive 1P cutea
L WIM-FM AC 73 78 8] 81
@ | 26 | 20 | 13 | UNCLETOM'S CABIN WARRANT | | i sbum 482 51 78 NEWD | 1 | TEXRKANA . cur REM.
COLUMBIA 38-73644 WIBM-FM oldies K g . .
MY DEFINITION OF A BOOM. .. THE DREAM WARRIORS
50 | 36 | 21 | 15 | THE SOUL CAGES STING | | e i iz anoae | BB =12 | suewar
el WGOR 10 40 5781 53 37 30 | 20 | — | 2 | THE PEOPLE'S DRUG JOHN WESLEY HARDING
() Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the WIL'S‘ ur/bTan 1323 17 15 SIRE LP CUT/REPRISE
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'80s GOLD NOW DECORATING MANY TOP 40, MAINSTREAM STATIONS

¢(Continued from page 12)

the same dance-beat-type records,”
he wanted to go back to a more bal-
anced mix, but “didn’t want to do it
with all currents because they
wouldn’t all be familiar to our audi-
ence. Because we were in a transi-
tional mode where we wanted to gain
major attention, we wanted to put in
& handful of those spike records that
hadn’t been heard here, or in a ton of
years.”

Not all of the gold WPLJ added
was of the early-'80s variety. Even
before Shannon came aboard, WPLJ
had been experimenting with some
things that you might expect on a
gold-based AC, ranging from “Oh,
Pretty Woman” to “Three Times A
Lady.” And since Shannon joined,
WPLJ has been playing a lot of rock

eight years ago and who still want to
hear some of that music, in controlled
doses.

Cuddy, like many top 40 PDs, also
thinks that much of the gold from the
previous three years—the oldies win-
dow commonly used by top 40 sta-
tions—has lost much of its value. “I
don’t think there’s been a period in
CHR radio, other than the late '60s
bubblegum period, where so much
music isn’t going to be useful to you
down the road.”

Other PDs have a similar take.
“The Paula Abduls and Janet Jack-
sons are the legitimate records of the
last three years,” says KRNQ Des
Moines, Iowa, PD Chuck Knight. “It
gets tough to find something legiti-
mate beyond that ... Our concern at

crossovers, including a number that  this point is how much more life [re-  Bell.” 105.1) Orlando, Fla., PD Pat Paxton Roln,

were never played on top 40—at least  cent gold titles] are going to have be- So it shouldn’t be too surprising says that in his last music test at © Houyy ), b Ry Slwn"’s

in New York, ranging from fore they reach a critical burn factor. that those songs’ early-'80s counter- WKEE Huntington, W.Va., “We S d”eslnve wi/si””

“Change” by John Waite to “Bad To ~ We saw burn factor between last fall  parts are heard heavily on WEGX  threw in some things like ‘One Thing Bere y 4 - fn':"P

The Bone” by George Thorogood—  and this spring’s music tests. In the these days, especially in middays. Leads To Another’ and those didn’t ¢ ﬂ/v,,hm"a " S

songs that Cuddy says appeal to the  fall, the burn factor was not a con- Says Philips, “If someone reacts to  test well—they didn’t sit well with 1& 18y, :y The fogre e Fact,

Esteners who have been with WPLJ  cern. Now it’s a major concern.” ‘She’s A Beauty’ by saying, ‘Thisisa 34 females. I don’t know who they're Plangy 3t T Say gy Stoway,

since it was an album rock outlet WEGX (Eagle 106) Philadelphia good up-tempo record. It's summer. going after in New York. I'm sure " Becayg, I ht
The war’s over, that’s a better reac- they’ve looked into what their audi- O lve gy v oy
tion than ‘Here’s Seduction again,’ ence wants.” So there’s no great a l""dnnbg"i’”nny b

‘) which is to say no reaction. A catchy mandate from people who want to @e;‘”fm,, 5 i
HOW Can I Sel] More CDS b pop record with a great attitude like hear ‘“Come On Eileen’” again? ;;:VME,Dy/:ilaE

‘Centerfield’ is more interesting than ~ “There may be. But I haven’t seen it 271 Palmgy ! Wany |,

PD Brian Philips says, “The most [re-
cent gold titles] can be is tolerable.
Their ‘favorite’ scores are down be-
cause they’ve been overexposed.
They’ve been on the hot ACs. They
just don’t have much exclusivity to
our format anymore and they’re yes-
terday’s news.”

WEGX OM John Lander signed on
his last station, KKBQ Houston, in
1982 with a lot of shock-effect titles
from the '70s and even a number of
unlikely ’60s titles. Shannon, then PD
at co-owned WRBQ (Q105) Tampa,
Fla., also played a significant role in
KKBQ’s sign-on. Titles heard fre-
quently on KKBQ in its first 18
months included “The Night Chicago
Died,” “Seasons In The Sun,” “Billy
Don’t Be A Hero,” and “Ring My

‘Girls Night Out.””

The '80s gold phenomenon is still
new enough at this point that it is
hard to tell how wide-reaching it will
be, or how long it will last. WEGX's
Philips sees it as a tool for stations
that need to “re-establish” them-
selves, like Eagle or Mojo. WPLJ’s
Cuddy says that although he has re-
ceived a lot of phone calls about
Mojo, he doesn’t expect its oldies li-
brary to be widely mimicked until af-
ter the first ratings come back. And
although ’80s gold remains a part of
Mojo, Cuddy also says the station has
backed off slightly from the particu-
larly freewheeling music mix of its
first days.

And not every top 40 PD sees ear-
ly-’80s gold as a solution for the bat-
tered format. New WOMX (Mix

yet.”
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: . 3 Cathy pad!l Mgy,
With the CDSS System your customer can Search for music by ] Cor nM,,,s ? Loy,
ARTIST, TITLE, CATEGORY or even the SONG TITLE LYRICS. = e e vy g,
Customers can listen to their choice of Music found from their Search NETWORKS AND SYNDICATION S By, Gorp, r.;LI»m,yar
and print out Album Information, including Price and Location! (Continued from page 16) 3 let':;:” 80 5,,,. 12 Ad
018 z PR | came MD of KQLZ. ’60s,” a 90-minute special kicking off | [ I S, Moo
COlll petltlon Gettlng T()u gher L, Unistar Radio Networks has a full  a summer series hosted by WCBS- | | 3 i 7y eSvanyoan
slate of specials on tap for Memorial FM New York personality Bobby i @;:47us,, .

Svst h the edge! Y. an give customers Day weekend. The lineup includes Jay; the three-hour “Dick Clark’s S Lo Oue, ”I{L’Sp Nog,
thith the CDSS y;:'lrlll);,li‘E ave. d ¢ lg . ou can gz " d “George Strait’s Golden Decade,” a  Dance Classics”; “The Jacksons,” a §~, any, ¥ krg ,,f,//,sm,
the opportunity to Ehuiaesgteetion of music faster an three-hour special that is part of the  four-hour special highlighting the ca- | | T @sg,, " 4,

‘easier! They'll reward you by purchasing more! The System “Country Six-Pack Series”; “The reer of America’s first family of pop; T e Cn,,z' Th wo,j:""’”‘ﬂe,,,
prints out complete Management Reports of all CDSS activity. Class Of '66,” a four-hour gold-ori- gnd the three-hour “The (};‘rreat = o oy, ety

' ' ' ; ented special hosted by veteran per- ounds Of Nat King Cole,” hosted > vn,-cE:" il e

You'll know what's hot and what's not for better inventory control. sonality Bill Rock; “The Soul Of The by Ray Otis. ; = /00’: B

How can I get more customers into my store ? T o ey oy

elg, h g, lah g,
~ T, e,

The CDSS System lets your customer SAMPLE HUNDREDS BEST YET S = 2’:?;»@ s 0y,

. he g IS Rg e
of TITLES OVER THE TELEPHONE ! Between the Sampling E ® /,’: lr,-,,,: !
Capabilities and the Sampling Phone List ,which is exclusive to D Oty ,,',:‘::"

tang, Ohg, .
your store , you'll keep them COMING BACK FOR MORE ! A ”Ew ALB”M Ry @’l,;‘/;; BWEY v Wity
3 “Fiy, ey ’S:" er
A ~ 3 ~ ~ \ P i Muyg g ca,,,
THE CD SEARCH AND SAMPLE SYSTEM " S Gl
S aby, ”aby

“* The CDSS System can
Search from a database of
46,000+ CDs and Sample
up to 5,000 CDs!

= Customers can access your
entive recorded database
over the telephone!!!

=% Built in Computer CD
Plaver to update vour

current data base instantly

= Complete Base System as
low as $300 per month!

“* Additional CD Scarch and
Sample Booth $80 per month

= Additional Saumpling Kevpad
Booth $30 per month!

J.G.
MARK

General Management

471 E. Main St., Suite 3
Ventura, CA 93001 US.A.
Tel: (805) 641-3105

FAX: (805) 653-0106

CIRGUS of OV

Available on CD and Cassette
(Radio Stations Make Your Request)

I—— CYBERVOC RECORDS ———
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EH Gary Romero
230 E. 87th St., Suite 3B

® New York, NY 10128 US.A.
Tel: (212) 360-6746
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(®)] 7] 8] 5 | 1oNTEmcasa0s0 THOSE GUYS 6 | 6 | 5 | 9 | UNBELIEVABLE emiv-56209 ® EMF
@ 9 12 6 | SPILLIN' THE BEANS ATLANTIC 0-86031 © JELLYBEAN 7 4 2 10 | HERE WE GO COLUMBIA 38-73690 ® C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS
15 | 24 3 | GOOD BEAT ELEKTRA 0-66550 @ DEEE-LITE 24 | — | 2 | I WANNA SEX YOU UP (FROM "NEW JACK CITY") GIANT 0-19382 © COLOR ME BADD
9 5 2 1 HERE WE GO COLUMBIA 38-73690 ® C&C MUSIC FACTORY @ 16 | 45 3 WHERE THE STREETS HAVE NO NAME EMI 56217 PET SHOP BOYS
10 [ 18 | § | WHERE THE STREETS HAVE NO NAME EMI 56217 PET SHOP BOYS 10| 8 11 9 | CRAZY LMR 2790-1-RD/RCA DAISY DEE
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(AD] 12 | 15 | 6 | MAMA SAID KNOCK YOU OUT DEF JaM 38.73706/COLUMBIA @ LL COOLJ 17 | 23 | 5 | TONITE Mca 54069 THOSE GUYS
@ 13 | 16 b | CRAZY LMR 2790-1-RD/RCA DAISY DEE 13 | 11 9 13 | DO YOU WANT ME NEXT PLATEAU NP-50137 @ SALT-N-PEPA
14 | 11 [ 6 | 13 | ANTHEM rca2775-1.r0 ® N-JOI 25 | 36 | 3 | ESP/GOOD BEAT ELEKTRA 0-66550 @ DEEE-LITE
21 | 30 | 5 | NOW IS TOMORROW CARDIAC 4010 @ DEFINITION OF SOUND (@9 22 | 28 | 4 | DADDY'S LITTLE GIRL nr sam 38-73696/COLUMBIA @ NIKKI D
16 | 17 | 22 | 6 | HIP HOP aTiaNTIC 0-86029 CHRIS CUEVAS 16 | 19 | 22 | 6 | I'M DREAMIN' GIANT 0-19441/REPRISE @ CHRISTOPHER WILLIAMS
@ 22 28 4 JOY WAX TRAX 9164 GREATER THAN ONE il-' )| 32 32 4 PLAYGROUND MOTOWN 4765 @ ANOTHER BAD CREATION
30 | 49 3 FASCINATING RHYTHM VIRGIN 0.91616 BASS-0-MATIC 1 21 | 25 4 | WHAT COMES NATURALLY MCA 53957 ® SHEENA EASTON
24 | 29 [ 4 | DADDY'S LITTLE GIRL OEF Jam 38-73696/COLUMBIA @ NIKKI D 19)| 2 | 24 | 5 | THROUGH epic 73708 @ VICTORIA WILSON-JAMES
20 25 25 5 CONTRIBUTION 1SLAND 422-868185 @ MICA PARIS 20 10 12 8 ELVIS IS DEAD/LOVE REARS ITS UGLY HEAD EPIC 49-73677 @ LIVING COLOUR
W] 14 1 |7 | CLOUD B criamismn 0.06378 o e RCIORUE @D] 31 [ 31 | 5 | NEW JACK HUSTLER GianT 0-1994 2WARNER 8ROS. ®(CET
22 9 6 9 DANGEROUS ON THE DANCEFLOOR RCA 1253 MUSTO AND BONES FEATURING PCP
* % * POWER PICKX * %
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24 | 26 | 26 5 STEP TO ME CAPITOL v-15670 MANTRONIX
.S.P. - DEEE-LITE
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24 19 ]2 6 THE PARALLAX VIEW CAROLINE 2503-2 A SPLIT SECOND
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20| 28 | 34 | 5 | BABY BABY awmiseo © AMY GRANT @ 37 | a2 3 | FEEL THE GROOVE SCOTTI BROS. 5281-1 CARTOUCHE
28)] 31 | 42 | 3 | PHOENIX OF MY HEART wiNG 422 868 133-UMERCURY ® XYMOX 38| 2|2 190 ANTHEM Rca 2725-1-RD ® N-Jol
T 29 | 14|10 LET'S CHILL UPTOWN 54051/MCA & GUY
. 39 | — [ 2 | ISAY YEAH epic 49-73773 SECCHI FEATURING ORLANDO JOHNSON
*x**H SHOT DEBUT * * * 39 | — 2 HEY DJ SIRE 0-40025 /REPRISE BETTY BOO AND THE BEATMASTERS
OT oHOT DEBUT
NEWDP | 1 | RHYTHM OF TIME epic 4973767 @ FRONT 242 3:;; ) ?g 4:(7) 3 | FOLLOW 4 NOW WARNER BROS. 0-40004 SWAY & KING TECH
7 | SHE'S DOPE Mca 54064 @ BELL BIV DEVOE
@V 42 | 50 4 LET'S PUSH IT CHRYSALIS v-23597 INNOCENCE
3|13 8 13 | I'VE BEEN THINKING ABOUT YOU RADIOACTIVE 53992/MCA ® LONDONBEAT
32| 4 | R 3 RELAX YOUR SOUL RADIKAL RAD-5 FUN 4 FUN
3 44 | — | 2 | 1SAY YEAH epic 4973773 SECCH! FEATURING ORLANDO JOHNSON
33 | 20 | 19 [ 10 | STATE OF THE WORLD A&M PROMO JANET JACKSON =
9)| 42 | — | 2 | WHERE LOVE LIVES aRisTA AD-2227 ALISON LIMMERICK
34 32 26 8 STEP TO ME CAPITOL v-15670 MANTRONIX
G| 0 | # | 3 | seesaw AT00Z! 36 | 29 | 18 | 15 | TREAT'EM RIGHT SELECT 62358 # CHUBB ROCK
EE- EMI v-56206 C
47 2 | (I WANNA YOU) DEVOTION © NOMAD FEATURING MC MIKEE FREEDOM |4 B EHCENDGIMIHER RIS CTs22loGails IRl @ XvMox
— IVE CAPITOL v-15733
TR 3 RGE RIGHT NOW © JESUS JONES .ﬂ )| 46 41 3 BACKYARD MCA 53982 @ PEBBLES
RIGHT HERE, SBK 07345
N 2 Gs G o TRACIE SPENGER 39| 45 | 46 [ 3 | TELL ME THAT YOU WAIT eic 73763 CULTURE BEAT
= THIS TIME MAKE IT FUNKY CAPITOL v-15704
LAliSY 40 | 20 19 7 WHATEVER YOU WANT WING 879 591-1/MERCURY © TONY! TONI! TONE!
39 [ 33| 31 5 SEASONS OF LOVE GIANT 0-40008/WARNER BROS. KEITH NUNNALLY m — n
GIVE YOUR LOVE TO ME TOMMY BOY TB-977 TKA
40 37 41 8 ALRIGHT COOLTEMPQ v-23712/CHRYSALIS URBAN SOUL
IS - 50 | 44 | 3 | 1DON'T WANT TO LOSE YOUR LOVE BUST IT 4465&/CAPITOL # B ANGIEB
(41) | NEW : AFIRE
. IESIENHEIEE S Ineschaneeshos s 43 18 | 20 8 | GOT TO HAVE IT PWL AMERICA 878881-1/MERCURY ® ED 0.G & DA BULLDOGS
= 2 TRIBAL HOUSE
£ il I 2 MAINCINES Sy e 44 30 13 13 HOW TO DANCE ATLANTIC 0-86083 ® BINGO BOYS
NEWD | 1 | WHAT COMES NATURALLY MCA 53957 @ SHEENA EASTON
44 | 50 | — [ 2 | DOYOU WANT ME NexT pLATEAU NP-50137 @ SALT-N-PEPA e * % *HOT SHOT DEBUT * % % sonti
EW EMPTATION CUTTING CR-248 RINA
45 | 36 | 3 6 RECONSIDER RCA 2773-1-RD OSCARE
46) | NEW ) i STILL SMILING MUTE PROMO /ELEKTRA | START COUNTING 46 | 34 ] 30 [ IS IT LOVE/SCANDAL ETERNAL 0-40007/WARNER BROS. & ULTRA NATE
47) | NEW)> 1 WHAT IS THIS THING CALLED LOVE TABU 38-73810/EPIC ® ALEXANDER O'NEAL NE\lV | 4 1 GET THE MESSAGE WARNER BROS. 0-19465 ® ELECTRONIC
NEWP | 1 | SET ME FREE 7vx PROMO BEVERLEE 48 | 40 | 33 [ 14 | SADENESS PART 1 CHARISMA 0-96395 @ ENIGMA
49 | 23 | 11 | 15 | IT'S A SHAME (MY SISTER) WARNER 8ROS. 0-21791 ® MONIE LOVE NEW ) 1 | MAINLINE sBk v-19732 TRIBAL HOUSE
50 | 26 14 13 | I'VE BEEN THINKING ABOUT YOU RADIOACTIVE 53992/MCA & LONDONBEAT NEW ) 1 WEEKEND TSR 866 DJ DICK

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Play are 12-inch unfess indicated otherwise. ® 1991, Billboard/BP! Communications, Inc.

Secchi’s “I Say Yeah"” —club chart debut #39°-#29*/ #44* - #34" sales,
Off Shore’s I Can't Take The Power” —#2 Hot Dance Breakout/ #3 sales.

B.G. The Prince Of Rap’s “This Beat Is Hot” —on your turntable next week.
The first 3 reasons

“THiS BEAT iS HQt .. The COMPILATION"

47492

is this season’s best beat bet. Featuring the hottest of Epic’s new and classic dance remixes,
club hits and previously unreleased tracks. In-store May 21.

“THIS BEAT IS HOT...THE COMPILATION."

On Epic Cassettes, Compact Discs ond Records.

epic

“EpkTRog U'S Pot & Tm Off Moros Regstreda / 1 o trademer of Sony M Eaterivwment loc / © 199 Sony Mesx Exterimament I
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DANCE I

Sweden’s Hot Clubland Still Looking For U.S. Label

SINGLES SCENE: After topping
U.S. club charts last year with “Let’s
Get Busy,” it’s hard to believe that
Swedish act Clubland has not yet
found a U.S. label to distribute its
slammin’ new single, “Pump That
Sound (Like A Megablast).” As far-as
we know, the group’s previous label,
Geffen, has passed on the track,
which has begun to spark with under-
ground spinners overseas on B-Tech
Records (Stockholm). This smooth
and melodic track features unique
rapping by Zemya Hamilton and
comes with a series of pleasing house
mixes. We're jamming hardest on the
“Coco Race” mix, which strips the
track down to a raw hip-hop beat and
bass, and is covered with some light
and jazzy trumpet fills. The track is
the first offering from a recently
completed album, “Themes From
Outer Clubland.”

Atlantic has finally issued new
mixes of fab Italo-houser “Deep In
My Heart” by Clubhouse. This sam-
ple-happy jam continues to thrill
months after circulating as an import
thanks to some hot sax lines and funk
guitar riffs lifted from “Shaft.”

Another cool import receiving do-
mestic treatment at the moment is
“Can’t Help Myself” by 2 Brothers
On The 4th Floor (ZYX Records
West Babylon, N.Y.). Sporting anthe-
mic rhymes courtesy of Da Smooth
Baron MC, this fine’n’frenetic hip-
houser should fly with pop-minded
spinners. Expect crossover radio ap-
proval within minutes.

From the Chicago house scene we
have “Are You Gonna Be There” by
Shay Jones (LD., Brookfield, IlL), a
smooth, easy-paced jam that gets its
juice from an aggressive, no-non-
sense performance by Jones. DJs will
find Steve “Silk” Hurley’s piano-
driven remixes on the Aside most
useful, though he and E-Smoove pro-
vide urban-radio potential with a
string-laden, R&B version on the flip.

After a somewhat disappointing
response to the previous “Sex Cym-
bal,” Sheila E. is primed for club ap-
proval with “Droppin’ Like Flies”
(Warner Bros.). Robert Clivilles and
David Cole take the funk-angled al-
bum track and give it an energetic
house redressing that retains the per-
cussive quality of the original while
making it a formidable peak-hour
contender.

Hot Dance Breakouts
CLUB PLAY

1. GET THE MESSAGE ELECTRONIC
WARNER BROS.

2. |1 CAN'T TAKE THE POWER
OFFSHORE epic

3. MOVE YOUR BODY (ELEVATION)
XPANSIONS arisTA

4. PLAYGROUND ANOTHER BAD

5

CREATION moTOWN
. OH YEAH (THINK ABOUT...) D.J.H.
FEATURING STEFY Rca

12" SINGLES SALES

. TASTE THE BASS SAFIRE MERCURY

. MEA CULPA PART Il ENIGMA cHarisMA

. | CAN'T TAKE THE POWER
OFFSHORE epic

. LET'S PUSH IT INNOCENCE CHRYSALIS

. WE WANT THE FUNK GERARDO
INTERSCOPE/EAST WEST

b WN =

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Jocks who are into programming
midtempo funk 4 la early Parliament
Funkadelic should be aware of
‘“Anti-Funky World’”’ by Nation
Funktasia (East-West). Produced by
Thomas McElroy and Denzil Fos-
ter, this is a sweaty throwdown with
a snakey bass line and an infectious
chorus that is positively irresistible.
Slammin’.

One of our fave alternative treats
right now comes from Inspiral Car-
pets, who preview their new ‘“The
Beast Inside” disc with ‘“Caravan”
(Mute/Elektra). Justin Robertson’s
“Pub Trick” mix maintains the song’s
original aggressive-yet-melodic na-
ture while underlaying a tribal house
groove. Also quite nice is the trippy,
effect-ridden “What? Noise Rethink”
version on the flip.

For something a bit off the wall,
check out “Paradise” by Ecstasy Or-
chestra, aka DJ/remixer Mark Ka-
mins (Outer Limits, New York).
Here we have a dreamy and hypnotic
synth journey that comes without
any kind of beat or groove. This track
would make for an interesting way to
ease into the evening or cool down as
daylight hits. It would also work well
when mixed on top of a sparse, slow
house instrumental. An odd one that
is worth giving a shot.

ALBUM NOTES: 808 State makes a
welcome return with “Ex:el” (Tom-
my Boy, New York). The Manches-
ter-bred band that helped pave the
way for the ambient house move-
ment with “Pacific” offers a more
varied palette of ideas and grooves
this time around.

First, there are appearances by
New Order/Electronic vocalist Ber-
nard Sumner (on “Spanish Heart”)
and Sugarcubes front woman Bjork
(on “Ooops” and “Qmart”). Dropping
lyrics into the band’s already cine-
matic instrumental arrangements
adds an intriguing depth to the over-
all tone of the album.

Musically, “Ex:el” shows the band
experimenting with different
rhythms and textures. While “Leo
Leo” and “Lift” are true to the atmo-

spheric concepts of their debut, “Ne-
phatiti” uses startingly raw and ag-
gressive keyboard effects and “Em-
pire” is fueled with easy-paced tribal
beats. There are also several choice
tracks for industrial fans, starting
with the cool machine-like vibe of “In
Yer Face.”

The first single will be “Ooops,”
sporting new mixes by Eric Kupper.
This quirky, down-tempo track will
likely show the group once again
testing (and, we hope, expanding) the
boundaries of mainstream club pro-
gramming—which is apparently be-
coming its specialty. A brilliant ef-

TRAX

by Larry Flick

fort.

On the reggae/world beat tip, you
will not want to miss ‘“Hello Afrika,”
the full-length debut of Dr. Alban
(Logic/BMG, Germany). Over the
past four months, a deft blend of in-
sinuating grooves and toasting has
earned the Dr. kudos from club DJs
bold enough to program dancehall.

Of the album’s 10 tracks, we found
the cleverly written anti-drug anthem
“No Coke” particularly potent and
U S. club-friendly. Equally strong are
the title track, a prideful tribal ode
that features a nifty guest appear-
ance by Leila K., and “Groove Ma-
chine II,” which is fueled with a driv-
ing funk beat. All of this may prove
to be a bit left-of-center for stateside
spinners, though proper remixing
(and we don’t necessarily mean
house remixing) could help make this
more palatable for mainstream pro-
grammers.

We're happy to have been privy to
a sneak peak into the debut album by
hot Belgium act Quadrophonia
(ARS, Belgium). Fueled with a hot
import single that bears the same
name as the band, this is an invigorat-

Everyone Smile Now! Several executives pause to pose for the camera during
the opening-night bash at Vertigo for the International DJ Expo held in Los
Angeles recently. Shown, from left, are Scott Meckling, artist; Peter Albertelli,
manager of dance music promotion at Charisma Records; Anne Marie Reggie,
manager of crossover radio promotion at RCA Records; and Peter Knego,
president of P.K. Productions.

ing collection of electro/hip-housers
that will appeal to jocks who have
embraced groups like N-Joi and
Technotronic. While we predict that
alternative programmers will be en-
ticed by acidic jams like “Hardhead”
and ‘““Schizophrenia,” more tradition-
ally structured tracks like “Find The
Time (Part 1)” and “The Wave Of The
Future” are more likely prospects for
mainstreamers (and would work well
at radio, too).

Execs at ARS are currently negoti-
ating with several major labels for
U.S. distribution of the album.

IN A RETRO MOOD: As if there
weren’t already enough dance compi-
lations vying for attention, now there
are a bunch of club-geared retrospec-
tives that you should be aware of.

German computer/techno innova-
tors Kraftwerk have dipped into
their catalog and remixed a number
of key tracks for a set called “The
Mix” (Elektra).

The godfathers of the sound that
has made acts like Depeche Mode fa-
mous have not released an album
since 1986’s “Electric Cafe,” and have
given classics like “Trans Europe Ex-
press” and “Computer Love” a mod-
ern, club-viable edge. The first single
is a refreshing rendition of “Robots,”
due out in two weeks.

Kraftwerk is also planning a tour,
slated to begin in the summer. Per-
haps the band is about to finally re-
ceive the widespread recognition it
has long deserved.

Another group that was a bit
ahead of its time was Sparks, which
has the potential to reap the benefits
of the techno-dance invasion of the
clubs with its two-disc compilation,
“Profile: The Ultimate Spark Collec-
tion” (Rhino).

Although there are no immediate
plans for a single release, we are
pleading with Rhino to consider a re-
mix of “All You Ever Think Of Is
Sex” or “Music You Can Dance To.”

Hi-NRG icon Paul Zone has as-
sembled ‘“Discollection” (ZYX, West
Babylon, N.Y.), which chronicles his
days as one half of Man 2 Man
through his current solo material. Al-
though the sound of tracks like “En-
ergy Is Eurobeat” and his brilliant
cover of Grace Jones’ “I Need A
Man” is a bit dated, NRG historians
will not want to pass this up. Most
programmable is the house-smart
“Love Is The Message” and poppy
duet with Deborah Harry, “I'll Try
Anything Once.”

INDIES ON THE RISE: We're hap-
py to see that two of our fave under-
ground independent labels are begin-
ning to make waves overseas.

Strictly Rhythm has signed an ex-
clusive licensing deal with AVL/10
Records in the U.K. and Europe.
While the fierce “Luv Dancin’” by
Underground Solution continues to
earn raves from British spinners,
AVL/10 is compiling a two-record set
of singles previously available here.
It will be titled “This Is Strictly
Rhythm” and is slated for June re-
lease.

We're still wondering why some
smart major label here has not yet
inked a similar deal with this very
popular indie label. We've been hear-
ing rumors, but are waiting for some

action.

Meanwhile, Nu Groove has li-
censed U.K.-based Network Records
12 singles from its catalog for an al-
bum simply titled “Nu Groove: A
Compilation.” Among the tracks in-
cluded are “Feel It” by the Sound
Vandals and “I've Just Begun To
Love You” by Roqui. Network has
no immediate plans to release a sin-
gle from the set.

By the by, U.S. spinners should
prepare for “Got To Be Free” by On-
slaught, due for release on the label
in the coming weeks. Filled with nifty
percussion breaks and flutes, this is a
peak-hour pleaser not to be missed.

PARTING GLANCES: We're sad to
report that Skip Styles, president of
Takes Two Management in New
York, died April 27. Although tests
were not conclusive, it is believed
that he suffered a massive heart at-
tack.

Styles had an extensive back-
ground in artist management, most
recently handling the careers of up-
and-coming club acts Concett Brad-
ley and Jean-Michel Dorthan. Al-
though Styles was buried April 30 in
his hometown, South Deerfield,
Mass., a memorial service is sched-
uled for 2:30 p.m. May 11 in New
York at a performance space at 197
E. 4th St.

We would also like to acknowledge
the passing of Michael Sansevere,
an executive in the Atlantic Records
royalties department. He died on
April 30 of complications caused by
HIV infection. He was 45 years old.
Although Sansevere did not work on
the creative end of the industry, he
had an enthusiasm and energy for
music that we would all be smart to
emulate. He was also a good friend
whom we'll miss terribly.

ADVERTISEMENT

BEST SELLING
UNDERGROUND 12" VINYL

1. FREQUENCIES BASS & BLEEPS “Vol 1"  FB4.
27 EBONEE™ "Stand Strong, Stand Tall'  £c40 USA
3 BBB. ‘I Want You To Feee Me' DANCEFLOOR
4. DUPREE ‘Brass Disk" E LEGAL
5, LaDICK °People Are Still Feeing® oer
6. TOTAL KAQS ‘My Love'  STRICTLY RHYTHM
7, 60 BITCH 60! *(Work This) Peee" DANCEFL O0R

8. AREA 10 fl1. MK, "Gel It Right"  MASAHRO
9. INCOG-NEEDLE °The EP° BLAST
10. DJ. JAZZY B. “Addict Trax' ACE BEAT

11. KENNY LARKIN “Intergrafion® v
12. DA REBELS "Back To Basics’  cuubwouse
13. (Orig.} BIG APPLE MIX Vol 5*  Ja7 RECORDS
14. UNOERGROUND RESISTANCE “Sonic EP." u-R
15. MO-SHUN *Put Yow Body In Motion' 040 US4
16. MCJ "To Youself Be Free" 4TH ALOOR
17. DIONNE “If You Wanl My Love® FIST CHOICE
18. 2HUMAN “Human Race’ CLASSFED
19. MEMBERS OF THE HOUSE SHOCKWAVE
20. OCTAVE 1 ‘Octivafion EP." 430 WesT

Compiled trem reports piven by Independent
Recasd Glores, Clubs and 0.1's matfianwids.

Al the abave tilles avallables threugh:
VIETA SOUNDS INTERNATIONAL, INC.
215 Englawood Avenua

Englewoad, N.J. 07831
Tel: 201-568-0040 FAX: 201-BE8-2684
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‘Pepsii

B BY HAVELOCK NELSON

NEW YORK—Having tackled the
issues of suicide and unwed moth-
erhood on her 1988 album ‘““Me My-
self And I,”” Full Force protégée
Cheryl “Pepsii’’ Riley is using her
latest single release, ‘“How Can
You Hurt The One You Love?,” on
Columbia, to rally in support of
physically and emotionally abused
women.

The Brooklyn, N.Y., native is
“into singing about things of im-
portance, things that relate to soci-
ety.” She says that in her music
she likes delving beneath slogans
like “just say no’’ or “stop the vio-
lence,” as well: “Those [slogans]
are beneficial, but there are con-
cerns that go deeper. These aren’t
being sung about,” she says.

Taken from her second album,
“Chapters,” “How Can You Hurt
The One You Love?” begins with
statistics: a woman is battered by
her husband or boyfriend every 15
minutes, domestic violence is
America’s most common but least-
reported crime. Over a cloud of
synth smoke, Riley announces:
“Well, ladies, it's time to speak
up!” The song then addresses the
pain and fear of love mixed with vi-

olence, and one woman's resolu-
tion not to take it anymore.

“It’s a song of strength,” says
Riley.

To support the single, Columbia
sponsored a showcase for Riley at
the Black Radio Exclusive conven-
tion in New Orleans, where she
sang the first single as well as “In
God’s Hands,” a song dedicated to
her late brother, James, who died
of cancer at a young age. “There
wasn’t a dry eye in the house,”
says one observer.

The label also plans to bring the
singer into radio stations in the cit-

ies she visits with “Mama Don't,”
the play in which Riley portrays a
teenager named Cocoa. And the
video of the single, directed by
Pam Jenkins and produced by
Brooklyn-based Fancy Footworks
Productions, is being serviced to
video outlets. Riley adds that she
plans to get involved with charity
work for women’s groups to bring
more attention to the issue of
abused and battered women.
Beyond “How Can You Hurt The
One You Love?,” the new album
contains a remake of “A House Is
Not A Home” and ‘“Unbelievable

Riley’s Single Pours On Message

Lover,” a duet with Bernard Jack-
son of Surface. Though Full Force
directed most of the album’s re-
cording, Riley co-produced two
songs: “The Gift Of Family” and
the above-mentioned “‘In God’s
Hands.”

Originally, the 12 tracks on
“Chapters’’ were separated by vi-
gnettes that suggested the turn-
ing pages of one person’s life.

‘““We decided against them,”’
says Riley, “but the individual
songs still mean a whole lot.”

ARTIST
DEVELOPMENTS

VICTORIA’S SECRETS

Although Epic artist Victoria Wil-
son-James declares quite defini-
tively that she’s “Through’ in her
fast-rising first single from her
album ‘‘Perseverance,” in reality
the 6-foot, platinum-blond
singer/songwriter is just getting
started.

“All I ever wanted to do was be

a star,”’ says Wilson-James. ““I
feel like I'm a lot closer than I've
ever been before. [ don’t want to
be too presumptuous and think
that I’ve arrived, because there’s
a lot of work to be done, but I
think that I'll get there.”

An Indianapolis native whose
pursuit of theater-arts studies
took her to London in 1985, she
became part of the local “‘trash
rap” group the Ghastly Girls (“we
were into sexual intimidation of
men and mixing rock and rap be-

fore it was fashionable’).

She hooked up with Soul II
Soul’s Jazzie B. after visiting one
of his clothing stores in North
London and finding out that he
was looking for singers. After an
exchange of tapes, Jazzie put Wil-
son-James to the test by having
her create lyrics for one of his
musical productions. The result
was ‘““A Dreams A Dream,” cut a
year and a half before it was re-
leased on the second Soul IT Soul

(Continued on page 30)

They Feel Good. Soul Brother No. 1
James Brown made a guest
appearance on the popular NBC-TV
sitcom “Amen” May 11. Shown here
are Brown, left, and series star
Sherman Helmsiey, whose own
nightclub shows have featured him
portraying Brown. Also appearing on
the show were promoter Butch Lewis
and rock legend Lioyd Price.

INNOVATORS
AND SOUND.

IN SIGHT

VISUAL RHYTHMS
Ayoka Chenzira's film, “Zajota and the Boogie Spirit,” reflects her photography and dance background. Its visual rhythms take us
through Black history from Africa to America in the form of a dancing “boogie” spirit. The beauty, wisdom and innocence of the
“Zajota” story led Sony Master Innovator Ruby Dee to select Chenzira as the winner of the 1991 Sony Innovators Award.

“l am interested in using film and video to wrestle with ideas and to make dreams visible,” says producer, director, camera
operator, animator, editor, researcher and writer Chenzira.

The Sony Innovators Program. A celebration of the unique creativity of artists who share Sony’s spirit of innovation.
© 1991 Sony Corporation of America, Sony and Innovators in Sight and Sound are Trademarks of Sony.
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R&B

EFFECTS OF IMPACT: When at-
tending industry conventions back to
back, year after year, one can be-
come numb to what, if anything, the
proceedings really mean. But while
my initial reaction to the panels was
that there were a lot of talking
heads, key issues were addressed.
And as long as people continue to
point out what's wrong as well as
what’s right in the industry, there is
hope of progress.

The “Stars Behind The Stars” pan-
el, moderated by my colleague Terri
Rossi, attempted to highlight the ar-
eas of sales and artist development/
marketing, two important but some-
times neglected cogs in the great
star-making machine. Rossi intro-
duced the fact that each of the ma-
jor-label distribution companies now
has an R&B field sales staff, putting
more African-Americans into the dis-
tribution systems. Representatives
from each of the distribution sys-
tems discussed their organizations
and how they deal with stores,
stressing that field work is a good
way to get into the business because
it is the place where “the money
crosses hands.” Jimmy Starks, head
of Sony sales, said, “Rap music is im-
portant because of the volume of
sales it produces. The large chains
got into it because of the volume.”
Independent retailers, who have the
most indirect contact with the dis-

tributor, are “the fuse that ignites
our product,” said Earl Jordan,
head of sales for Warner Bros.
“They need to grow. They are not
looked at by labels as a viable, vol-
ume-producing entity. They need to
target and pool their power to pro-
duce more volume,” he added, refer-
ring to cooperative advertising
plans. Retailers in attendance did not
necessarily feel that co-op plans
could work because of the time con-
straints. But another key issue
raised was that of bootlegging,
which primarily affects rap product,
and thus indie labels and small retail-
ers.

The ensuing radio panel, featuring
the staffs of WDAS Philadelphia,
WRKS New York, XHRM Seattle’s
Bailey Coleman, WB’s Ernie Sin-
gleton, EMI's Glynice Coleman,
and consultant Tony Gray began se-
dately enough as yet another call for
heritage, alternative, and rap music
to get on the air. Age-old grievances
between radio and the labels were
aired about playlist size, callbacks to
promo people, and crossover or chur-
ban radio, and things eventually got
heated. But the industry needs these
periodic cathartic bloodlettings.

Thanks to Impact’s organizers
Jules Malamud and Sylvia Robin-
son for another well-crafted gather-
ing. Any way we could meet in Phila-
delphia next year?

I.ISTEN UP! We've actually at-
tempted to listen to new product re-
cently and among those that stood
out: The new Luther Vandross al-
bum, “Power Of Love,” is a hands-
down winner, with tracks that put

by Janine McAdams

him in the very center of what’s hap-
pening in contemporary R&B. It
puts to rest any doubts about who
wears the crown among the latest
pack of R&B male crooners. From
the first single on, Luther rules ...
Mercury’s Small Change, a quartet
of two guys and two girls from Phil-
adelphia, received a standing ovation
from industryites when it performed
at Impact. Quite a feat! The group’s
self-titled debut is a gem from begin-
ning to end. “Why” is the first sin-
gle; the album is due June 11. Stellar
production and the mature vocal
prowess of these teens make this an
exciting project; check out “She May
Be Pretty,” “Sneakin’,” the remake
of “Treasure,” and “It Must Be

Love” ... Stevie Wonder’s next al-
bum project on Motown is the sound-
track to “Jungle Fever,” due May 28.
The Spike Lee film will premiere
June 3 in New York. Wonder is his
trademark self, with a hilarious
theme song chant, a couple of stellar
acoustic ballads, and catchy up-tem-
po jams; the story is about a contem-
porary interracial love affair ...
Brooklyn/Queens rap act 3rd Bass
is back on Def Jam with the single
“Pop Goes The Weasel,”” a witty
statement on pop wanna-be rappers
overlaid on tracks recalling Peter
Gabriel’s “Sledgehammer,” Billy
Preston’s “Outa Space,” and James
Brown. The album is “Derelicts Of
Dialect.”

ARTIST NOTES: Brown celebrated
his birthday May 3 in New York at a
private fete given by Butch Lewis
Productions, BET, and Time
Warner, the same trio that is spon-
soring the Godfather of Soul's pay-
per-view special June 10. Joining in
the celebration were Sheila E.,
Sherman Helmsley (who says he is
finalizing his own recording deal),
comic Joe Piscopo, director Reggie
Hudlin, and Color Me Badd (which
used the opportunity to sing a couple
of a cappella tunes for TV news
crews), among others ... Bob Mar-
ley, legendary reggae superstar, is
the subject of a comprehensive

Meet’s Annual Airing Of Rights & Wrongs Has Necessary ‘impact’

artwork, photo, and graphics exhibit
this month in New York. “Songs Of
Freedom,” which opened May 11 and
runs through June 7 at the Galerie
MariHube at 26 E. 64th St., cele-
brates the 10th anniversary of Mar-
ley’s death and will tour the U.S. The
exhibit, which is sponsored by the
World Culture Assn. in Paris,
opened in London and includes pho-
tographs documenting his home life
and tours. The graphic material in-
cludes posters, album covers, and
posteards ... M.C. Hammer joins a
number of pop stars, including Sin-
ead O’Connor, New Kids On The
Block, Gabriel, Sting, Snap, Rod
Stewart, and Paul Simon for a bene-
fit concert, ‘“Campaign For Kurdish
Refugees,” to be broadcast Sunday
(12) on the BBC. Proceeds will go to
the British Red Cross ... Will
Downing’s recent date at New
York’s Bottom Line was a revela-
tion. Smooth and amiable, vocally
confident and warm, Downing held
the room in thrall with tracks from
his three Island albums. His voice is
like a velvet caress, his phrasings
crisp and inventive. The standing
ovation was thunderous ... Freddie
Jackson headlined a recent date at
Avery Fisher Hall in New York.
Jackson is an undeniable vocal pow-
erhouse, the kind of singer who can
do anything with his voice that he de-

(Continued on page 30)

HAVE A LITTLE FAITH

°e0000
Its a Sony

C.D. Hawkins calls his music “jazz gospel.” Nobody listened at first, but he and his gospel quintet, the C.D. Hawkins Group, shared a
symphony of vocal talent, and a good deal of faith. Faith in their artistry—and faith that others would recognize and support their
innovative foray into new frontiers of gospel music. Sony Master Innovator Sonny Rollins appreciated their choral music so much he
made C.D. Hawkins the 1991 Sony Innovator in music.

“I'm thrilled by the spirit of this music,” said Rollins. Hawkins music introduces a new wave of jazz gospel with pop curves and
orchestrative digital sounds. It’s positively inspirational. The Sony Innovators Program.

A celebration of the unique creativity of artists who share Sony’s spirit of innovation.

SONY.
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AL and Retail
THANKS
FOR
MAKING
THE
CALL.

THE *1
R&B
SINGLE

May 11, 1991

f}’l/O/rl’l/
THE HEART
OF THE MAN.

Listen for
“Amazing Love.”
Phil's amazing new
single and video.
And don't miss Phil
on tour now.

“...the most powerflul
singer I have ever
heard in my life.”

--James Ingram

“...an incredible singer!”

--George Duke

Produced by George Duke for
George Duke Enterprises, Inc.

CAPITOL MANHATTAN
COMPACT DISCS,
CASSETTES and RECORDS

©1991 Capitol Records, In
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AMONG THE TITANS, “It Should’ve Been You” by Teddy Pendergrass
(Elektra) emerges as this week’s No. 1 R&B Single! It ranks No. 1 in both
radio and retail points. And it finally makes the playlist at WJMH Greens-
boro, N.C. Pendergrass has a potent musical history dating back to his four
No. 1 hits with Harold Melvin & the Bluenotes, including “If You Don’t
Know Me By Now” and “The Love I Lost (Part I)” (P.1.R.), in the early "70s.
As a solo artist, he achieved the top spot with “Close The Door” (PI.R.) in
1978, and again in 1988 with “Joy” (Elektra/Asylum). Pendergrass has
earned four gold and eight platinum albums—most without pop exposure.
In many ways, his chart history does not do justice to his stature as an
artist, nor does it convey the potency of his talent within the business and
with his fans. Prior to his 1982 car accident, Pendergrass had set a standard
for tall, dark, handsome, gutsy R&B singers that every A&R person is still
trying to reinvent. Congratulations to Ruben Rodriguez, senior VP, and
Doug Daniel, VP of promotion, and their staff!

SPEAKING OF GOOD-LOOKING and good singing, Keith Washington
is headed for his first No. 1 single with “Kissing You” (Qwest). It is report-
ed by the entire panel. It is No. 1 in New York at WBLS and WRKS. It is
No. 1 at six other stations, including KKBT Los Angeles and WEAS Savan-
nah, Ga. It made the largest retail point gain on this week’s chart.

cAN WE TALK? “I Wanna Sex You Up” by Color Me Badd (Giant) is
No. 5 in its fifth week on the chart. It gains reports from two stations,
WVKO Columbus, Ohio and WPAL Charleston, S.C., for a total of 107 ra-
dio reporters. Two stations, WVKO and WMVP Milwaukee, tipped us to a
radio-only version, “I Wanna Love You Up,” created for the socially con-
scious programmer.

WEST COAST RAPPIN’: “Born And Raised In Compton” by DJ. Quik
(Profile) has reports from 59 stations, gaining seven stations, including:
WBLS New York; WHQT Miami; KKBT Los Angeles; and KQXL Baton
Rouge. “Quick Is The Name” eases 13-12 on the Hot R&B Albums chart.
Did Manny Bella, VP of promotion, mention the word gold? . .. “You Can’t
Play With My Yo Yo” by Yo Yo (East West) is well received on the radio. It
has reports from 62 stations, gaining six, including WKYS Washington,
D.C.; WIMH Greensboro; and KJMS Memphis.

Radio is always under fire for not playing rap records. Many stations
target an older demographic and perhaps the youthful, rugged sound of
rap is not appropriate. Generally, I'm not sure that it is rap that adults ob-
ject to, but how rap records are programmed. The original rap fans are now
in their early 30s, and might like to hear “White Lines (Don’t Do It)” by
Grandmaster Melle Mel & The Furious Five (Sugar Hill) as an oldie.
WRKS has managed to program rap and be New York’s No. 1 music sta-
tion for four books in a row. Most of New York radio plays rap; as a result,
I hear many records that don’t get a chance throughout the rest of the
country, such as “I Got To Have It” by Ed O.G. & Da Bulldogs (PWL) and
“Looking At The Front Door” by Main Source (Wild Pitch). Both were No.
1 rap singles and sound good on the radio.

IR,

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL

ADDS ADDS ADDS ADDS ON
22 REPORTERS 31 REPORTERS 55 REPORTERS 108 REPORTERS'
| CAN'T WAIT ANOTHER. . .

HI-FIVE ave 7 13 31 51 51
RUSH RUSH

PAULA ABDUL VIRGIN 7 11 21 39 46
SENSUOUS

MILES JAYE isLanD 4 10 18 32 32
MAIN COURSE

FREDDIE JACKSON capitoL 8 6 17 31 91
P.A.S.S.I.LO.N.

RHYTHM SYNDICATE iMpaCT 4 6 13 23 44
WHY

SMALL CHANGE MERCURY 5 4 14 23 38
HOW CAN YOU HURT THE.. .

CHERYL “PEPSII" RILEY coLumsia 5 4 10 19 19
HEAVEN

RUDE BOYS ATLANTIC 2 5 11 18 73
NEVER GONNA LET YOU DOWN

SURFACE coLumsia 4 1 12 17 66
GAMES

TRINERE Luke 2 6 9 17 28

Radio Most Added is a weekly national compitation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

A SINGLE FROM
A MAN SYNONYMOUS
WITH SUCCESS.

I

HE RYNER

(87687).

The songwriter/producer of hundreds of hits now turns
his attention to his own artfully crafted new single.
From the album INSIDE SEDUCTION @322,

1991 Attant: Recording Corp. A Tume Warner Company {ATLANTICH

Produced by Lamont Dozier

Vi,
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Platinum Knock Out. L.L. Cool J is joined by label and management execs to
receive a triple-pack of plaques: a platinum award for his most recent album,
*Mama Said Knock You Out”; a gold certification for the hit single “Around The
Way Girl”’; and a plaque recognizing his latest release being judged one of the
10 best albums of the year in the Village Voice ‘“Pazz & Jop" poll. Pictured in
the front row, from left, are Burt Baumgartner, senior VP, national promotion,
Columbia; Angela Thomas, product marketing, Columbia Records; Russell
Simmons, chairman, Def Jam/RAL Records; Don lenner, president, Columbia
Records; L.L. Cool J; and Tommy Mottola, president, Sony Music Group. In the
back row, from left, are Bob Garland, VP, top 40 singles promotion, Columbia;
Lyor Cohen, CEO, Rush Management and Associated Labels; Brian Latture,
personal manager; and Eddie Pugh, VP, R&B promotion, Columbia.

M BY STEVE APPLEFORD

o

LOS ANGELES—The pause was
brief, but one Frank Sinatra seemed
compelled to make during this stop
on his 75th birthday tour, acknowl-
edging other key players in the year-
long celebration of his musical ca-
reer.

Standing on the stage of the Long
Beach Arena, Sinatra raised a full
tumbler to his lips to toast “Mr. Chi-
vas and Mr. Regal,” the corporate
sponsors of his U.S. tour. And later,
fans leaving this February concert
were offered free coupons good for a
jar of Sinatra’s own pasta sauce.

But missing from any mention
here was perhaps the best resource
for Sinatra’s music next to the man
himself: critically acclaimed audio
and video compilations released by
Capitol and Warner/Reprise in late
1990. Those are “Frank Sinatra: The
Capitol Years” and four of Sinatra’s
best-known concept discs, also on
Capitol, and volumes I and II of “The
Reprise Collection” on Warner Re-
prise, each marketed in tandem with
videocassette and laserdisc compila-

tions from Warner Reprise Video
(Billboard, May 11).

Capitol, for its part, hopes to begin
reaching Sinatra’s fans on his spring
U.S. tour with a direct marketing
campaign aimed in part at Sinatra
concertgoers—an often older genera-
tion rarely reached through the retail
marketing efforts of record stores.

Sinatra management and Capitol
say they are close to finalizing plans
for an 800 telephone number where

Gretu’s Gredo:

B A Very Good Year For Sinatra Packs
® With High Hopes For Capitol’s 800 Line

the label’s 75-track collection “The
Capitol Years” may be ordered by
mail, says Clark Duvall, director of
catalog marketing for the label. The
phone line, as Duvall envisions it,
would be publicized at concert dates
and through radio promotions.

“The older audience tends to be a
more affluent audience, and they are
music buyers,” Duvall explained.
“But I think in a lot of cases they

(Continued on page 41)

Gan Bring Great ‘Sadeness’

M BY LARRY FLICK

LOS ANGELES—The pop radio sue-
cess of “Sadeness Part 1” by Enigma
appears to have surprised everyone
in the music industry except its cre-
ator, German producer/composer Mi-
chael Cretu.

The tune, which weaves samples of
traditional Gregorian chants into a

THE STACCATO ATTACK of the horn section
and the unmistakable Memphis groove of Booker
T. & the MGs set fire to “Soul Man” as Sam
Moore, Eddie Floyd, Carla Thomas, and Phil
Collins joined voices for the Sam & Dave classic
on the stage of the Lone Star Roadhouse in New
York. It was but one highlight of a remarkable
May 4 performance (broadcast live as the back-
drop of ABC’s “American Saturday Night”)
staged by the Atlantic Records Group to herald
the arrival of its massive and masterful boxed set
“The Complete Stax-Volt Singles: 1959-1968,” a
nine-dise, 244-track set, complete with a 64-page
history of the Memphis label. Never before has a
compilation like this been launched with such a re-
affirmation of the talents that created it. In front
of a crowd that included Atlantic cochairman Ah-
met Ertegun and Stax co-founder Jim Stewart,
the MGs jammed and turned on a dime (under the
“stretch” or “wrap” cues of the TV stage direc-
tor). Thomas sang “Gee Whiz,” the first hit for
Stewart’s fledgling operation. Floyd called on all
to “Raise Your Hand.” Collins and Moore dueted
on “You Don’t Know Like I Know.” And Moore
tore into the crowd’s collective soul with Otis Red-
ding’s “I’ve Been Loving You Too Long.” Thomas
will soon record a new disc and other Stax/Volt
vets—notably Moore, who recently cut four songs
with Bruce Springsteen—may well have sung
their way into new label deals at this show. What's
more, there's talk of a Stax/Volt Revue tour, with
Booker T. & the MGs backing a cast including Car-
la Thomas, Rufus Thomas, Moore, Floyd, the
Mar-Keys, William Bell, and Isaac Hayes.

THOMPSON TAKES AIM: Dusk was settling
outside thé wall-to-wall windows of a loft in Man-
hattan’s Chelsea neighborhood. The glittering
peaks on the Midtown skyline were matched with-
in this expansive room by rows of candles flicker-
ing around bookeases and dark-wood furniture. In
this sublime setting, Richard Thompson turned in
_an equally exquisite solo performance, previewing

Stax Facts; Thompson's Return; Prince’s ‘Pearls’

“Rumor & Sigh,” his upcoming Capitol Records
disc produced by Mitchell Froom—and arguably
his finest work since the lauded “Shoot Out The
Lights” a decade ago.

"“You can all sit on the floor like hippies if you
want to,” quipped Thompson, as many in the audi-
ence accepted the offer, sitting rapt as the singer/
songwriter opened with the quiet heartbreak of “I
Misunderstood,” with its emotional word twist (“I
thought she was saying good luck/she was saying
goodbye”). Since his days as co-founder of Fair-
port Convention, Thompson has mixed a certain

by Thom Duffy

medieval musical spirit, thoroughly modern ener-
gy, and dry British wit. All elements combine on
the fiddle-fired single “I Feel So Good,” which
goes to album-rock radio beginning Monday (13).
Flailing his acoustic guitar, Thompson raved
through the number, taking on the role of the
song’s rebellious teen. A storytelling tribute to a
classic motorcycle, “1952 Vincent Black Light-
ning,” was followed by the ironic “God Loves A
Drunk” and, to the delight of the assembled cadre
of fans, an impassioned reading of “Shoot Out The
Lights.”

Similar showcases are being staged by Capitol
in Los-Angeles, Toronto, Washington, Dallas, At-
lanta, and Ottowa—just one sign of a notable com-
mitment to Thompson's latest. “The state of radio
is forcing people to look to other ways of market-
ing, dealing much more directly with retail; it's a
sign that something’s wrong somewhere,” Thomp-

son told Billboard’s Jim Bessman the day after his
New York set. “My records aren’t aimed at that
broad a market. If they translate, that’s good. But
the aim is to enjoy myself and try to be true to
whatever ideals I have left.”

It also does not hurt that Capitol Records has
an avowed Richard Thompson fan, president
Hale Milgrim, at the helm. “This is the first
record that's been really, truly promoted,” says
Thompson. “Miracles can happen; the right peo-
ple at the right place in a corporate structure. All
levels of the music business know [Hale]; he’s al-
ready done amazing things for the company.”
And for Capitol, it’s not inconceivable that
Thompson could bring this year’s Bonnie Raitt-
like breakthrough.

PURPLE NEWS: With plans to stage his first
major U.S. tour in four years in August to coincide
with the release of his upcoming album “Dia-
monds & Pearls,” Prince recently took a break
from tour rehearsals to shoot three videos for the
disc. The album will feature Prince’s new eight-
piece band, the New Power Generation. Before its
arrival, new Prince tunes can be heard on new and
upcoming releases from Paula Abdul, Martika,
Miles Davis, Louie Louie, Patti LaBelle, Ingrid
Chavez, T.C. Ellis, and saxman Eric Leeds. Does
the man ever sleep?

ON THE LINE: Pearl Jam, formed by Mother
Love Bone guitarist Stone Goddard and bassist
Jeff Ament after the death of MLB lead singer
Andrew Wood, has been signed by Epic A&R VP
Michael Goldstone, Goldstone had signed MLB
while at PolyGram.

0N THE BEAT: In a recent piece on MTV’s “Un- |

plugged” series and its segment featuring rappers
De La Soul, L.L. Cool J, MC Lyte, and A Tribe
Called Quest, Newsday pop music critic Wayne
Robins makes the altogether reasonable sugges-

(Continued on page 35)

hip-hop beat, is far from standard top
40 fare. Cretu, however, views the
song’s quirky nature as being its pri-
mary selling point.

“Contrary to the usual record-com-
pany philosophy, people are open-
minded and starved for something
unique,” he says. “This is music that
is different from any other available
at the moment. I think people have
responded to that.”

Until recently, Cretu has chosen to
remain anonymous where the Enig-
ma album “MCMXC A.D.” on Charis-
ma Records is concerned. He says the
purpose was to let the music speak
for itself.

“With Enigma, I have created a
complete piece of music that I wanted
to let stand alone,” he says. “There is
a sense of mystery in the music that [
wanted to leave untouched by the
perceptions and preconceived ideas
that come with the past history of a
producer or a songwriter.”

Apparently, the music did stand
well alone. Before Cretu began to
speak with the media, “Sadeness”
had topped pop charts in 10 European
countries, including his native Ger-
many, where it is the fastest-selling
single in German recording history.
In the U.S,, the track topped Bill-
board’s Club Play chart less than a
month after it was released, and
peaked at No. 5 on the Hot 100.

Another result of the success of
“Sadeness” is the proliferation of
sound-alike singles. At last count, ap-
proximately one dozen copycat rec-
ords have been issued in the U.S.
alone. Cretu smiles at such a tally.

“It is the mark of a record that has
an effect on both music and the me-
dia,” he says. “I suppose I should be
bothered by so many similar songs,
but I am not. I am both proud and
flattered that my music has started
such a trend. [ enjoy this moment, be-
cause tomorrow they will be copying
someone else.”

While people are busy copying the
sound of “Sadeness,” Charisma has
released a new single from the al-
bum, “Mea Culpa,” which retains the
atmospheric quality of its predeces-
sor without the aid of Gregorian
chants.

“The great misconception of people
who have only heard ‘Sadeness’ is

(Continued on page 36)
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‘Tanqueray could put

your band in the green.
To the tune of $10000.

And well even put your music on a CD,

Enter our Tanqueray® Rocks Talent Contest today. It could mean the once in a life- at either the semi-finals or final, an alternate will be chosen. 12. Each entrant acknowledges that his/her
time opportunity to play your music in front of top music industry executives. Four bands performance may be fllmed, videotaped, recorded, and/or photographed by Schieffelin & Somerset Co.

: . N L . The film, videotape, recording and photographs of this performance may be used for any purpose whatso-
UItlmately will have the chance to play live in the finals at the Ritz in New York Clty. If you ever, including the commercial sale of same, without payment of any compensation to entrant or securing

win, your band is $10,000 richer. And the proud owner of a limited edition custom Fender” of any additional permission from entrant. The filming, videotaping, recording and/or photographing may
Stratocaster. include the final competition in New York and/or the semi-finals in Nashville, Los Angeles, Chicago or
Tanqueray will even record your Ritz performance live on a CD to be sold at Tower Orlando. By entering, each entrant represents and warrants that the musical routine performed by each

band is original and will not infringe upon or violate the rights of any third party, and that entrant’s partici-

R " . ide.
ecords locations nationwide pation in this contest will not violate any pre-existing recording contract with any third party. Each group

And now for the important details. By JUIy 12th, send a completed entry form along member by entering this contest agrees to all terms of this competition. 13. Grand prize: 810,000 and a
with a copy of your band's photo and tape. If youre good, well invite you to compete in limited edition, custom Fender Stratocaster guitar (approx. retail value $700). 14. Employees and their
our semi-finals in L.A., Chicago, Nashville or Orlando hosted by Michael Wolff, Musical families of Schieffelin & Somerset Co., Tower Records and their affiliates, subsidiaries, advertising and

public relations agencies, as well as licensed alcoholic beverage wholesalers and
retailers are not eligible to participate. Contest is void wherever prohibited by
law. Contest is not open to MS, TX, or UT residents. All federal, state and local
laws and regulations apply. The winner and/or entrants will be required to sign
an Affidavit of Eligibility and Release. 15. Federal, state and local taxes on prize
money are the sole responsibility of the winners. 16. Semi-finalists are responsi-
ble for travel and accommodation arrangements to their chosen semi-final city. For
appearance at final event in New York City, each band will be provided airfare, hotel
accommodations, plus $1,000.

Director of the Arsenio Hall Show. If youre great, welll fly you to New York for the finals,
and the chance to win $10,000. So enter today. And put your band in the green.

OFFICIAL CONTEST RULES

1. All entrants must be U.S. residents and 21 years of age or older as of July 12, 1991. 2. Size of group must
be between 1 and 7 members. Non-playing vocallst(s) must be counted in group number. 3. The
“Tanqueray Rocks" talent contest Is a competition for rock-n-roll bands. 4. Entries must be submitted in
audlo cassette form no longer than 20 minutes in length, clearly labeled with the name of the band, the
band's leader/spokesperson, address and daytime and evening phone numbers. All music and lyrics must

be original. A ciear black & white photograph depicting all band members must be submitted as well. The I_N— - ;—Ba—d —————— a1
same members on the tape must appear with the group if they place in the semi-finals and finals. Proof of g ameotBan |
age for each group member must be submitted with entry. 5. All artists retain the rights to their music | Leader'sName !
except as provided in paragraph 12. 6. Entries must be postmarked no later than Friday, July 12, 1991 and | Address !
must be accompanied by an official entry blank or reasonable facsimile signed by the leader of the group. I city State |
Only one entry per group is allowed. Tanqueray is not held responsible for lost, late or misdirected mail. | Zip # Band Members |
7. Semi-finalists and finalists will be chosen by a panel of independent judges. Judging will be based on | ( ) |
musicianship, creativity, technique, originality and performance potential. The decision of the judges will [ Evenlng Phone |
be final. By entering this contest, each group member acknowledges that Schieffelin & Somerset Co. shall | Daytime Phone ( 2 |
have the right to use each entrant’s name or likeness in any promotional activities relating to this contest | 1/We wish to enter the semi-finais in (check one): ]
without compensation or obligation to the entrant. 8. Tanqueray wili use cassettes sent in only for L ( )Los Angeles () Nashviile |
this contest. The cassettes will not be reproduced for any purpose. Cassettes will only be -~ () Chicago () Orlando |
returned if accompanied by a self-addressed stamped envelope. 9. Three semi- =~ 5 ' |
finalists will be chosen to perform in each semi-final city. Contestants ~ \l have n;ead':he rules and affirm that this entry is in compliance i
must indicate which semi-final contest they wish to enter. Semi- e \w th them. |
finalists will be notified no later than August 1st. Semi- ™~ . Signature of leader I
finals dates and locations are Los Angeles—-Aug. 22, ~ TANGUERAY ROCKS Tr:g:fr: |
Chicago-Aug. 24, Nashville-Aug. 27, By CONTEST, |
Orlando~Aug. 29. 10. One finalist from ~ 1213 16TH AVENUE SOUTH, |
each semi-final city will be chosen ~ NASHVILLE, TN 37212 [
to compete in the final com- ~

S e =Y =t

petition in New York on
Sept. 4. 11. ifany
entrant is

unable to
appear

/
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VOLUNTEER JAM XIV
Starwood Amphitheatre
Nashuville

ALTHOUGH ITS MYSTIQUE has
withered with age, the once annual,
now occasional Volunteer Jam can
be relied on to deliver plenty of good
music for the money. The four-
teenth edition of the show, staged
from 2 p.m. to midnight, May 4 fea-
tured 18 acts, including host and

founder Charlie Daniels, and drew a
crowd of about 12,000 to this open-
air venue,

The audience, which braved early
afternoon rains and Starwood’s
merciless security and bloated food
prices, had not made the sacrifice in
order to exercise fine musical dis-
crimination. Thus, every act that
had a heavy beat and steady eye
contact got a cordial response. John
Kay & Steppenwolf and the Charlie
Daniels Band rocked their way to
the most enthusiastic responses.
But country performers Travis
Tritt, Tanya Tucker, and Joe Diffie

OH, BEAUTIFUL
FOR SPACIOUS

SKIES...

Each year, Americans throw away over 16 billion disposable diapers, 220 million
rubber tires, 2 billion plastic razor blades and similar items that literally take
thousands of years to break down. We are faced with growing environmental
problems from acid rain to global warming and the depletion of our ozone layer.
These problems are exacerbated by automobile and factory emissions, and the
irresponsible disposal of hazardous waste. This spells out grave consequences for
the air that we breathe, the water we drink and the land we live on. Perhaps it's

time to change our tune.

Calvert-Ariel Appreciation Fund offers you the opportunity to begin to improve
both your physical and financial environment now through a unique investment
combining both stringent environmental and economic investment screens.

The Fund actively seeks to invest in companies demonstrating concern for the
environment—particularly those that initiate environmental programs or take
positive steps toward preserving our environment.

For more complete information about Calvert-Ariel Appreciation Fund, including
all charges and expenses, call today to order a free prospectus. Akways read the

prospectus carefully before investing or sending money.

New!

Calvert-Ariel Appreciation Fund

Environmentally strong, economically sound.

Prudentiai-Bache

Securities

David H. Fagenson
Vice President-Investments

Prudential-Bache Securities, Inc.

Mack Gentre i

P.O. Box 687, Paramus, NJ 07653
201 599-5844 800 922-0501 Fax 201 599-5897

were not far behind. For acts ex-
posed only on country radio and vid-
€0, these three were amazingly
well-received by an audience that
appeared to have cut and lost its

teeth on '60s and '70s rock.
Artistically, no one came close to
the music made by B.B. King and
his band, each member of which
demonstrated stellar instrumental
skills. Gospel music held its own,
and then some, via ace vocalist Russ
Taff and Bobby Jones & New Life
Singers. Country singers Robin Lee
and Kelly Lang, who have yet to
carve large names for themselves,
nonetheless demonstrated that the
sounds and the moves are in place.
Jam alumni Wet Willie, Toy Cald-
well, Jim Dandy Mangrum, and Lar-
ry Howard, (and key members of
Big Sir) brandished the still-bright
torch of Southern rock. Ted Nugent
dropped by to do three songs, exhib-
iting little of his wild-man image
this time, except for the ever-know-
ing leer. Young Indiana fiddling
whiz Jess Ford rounded out the bill.
It would be joyous to review a
Daniels project and have the luxury
of focusing on the music alone—be-
cause as a musician, Daniels is su-
perb. During this concert he played
electric guitar, banjo, and fiddle
with breathtaking verve and ele-
gance. Alas, to get Daniels’ music
you have to suffer through inter-
vals of his embarrassingly simple-
minded and often contradictory po-
litical spiel. Among the Jam exam-
ples: Daniels made a great to-do
about the recent war—using a giant
American flag as a backdrop and
exchanging hats onstage with a re-
tiring general—then criticized CNN
for exercising the free speech that
such a war presumably is fought to
help ensure. He even disrupted the
show’s schedule at one point to let a
man drag a life-size (or death-size)
cross onstage and pronounce that
America’s victory over Iraq was evi-
dence of God’s favoritism. No mat-
ter how great the music was, you
knew that bozo philosophy was al-
ways lurking in the wings, and that

took some of the edge off.
EDWARD MORRIS

FRANCESCA BEGHE
The Bottom Line, New York

NEW YORK NATIVE singer/
songwriter Francesca Beghe cele-
brated her self-titled SBK debut re-
lease with an appearance at the Bot-
tom Line April 26. Accompanied by
a tight, four-piece (guitar/

(Continued on page 36)
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TOP CONCERT
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
FRANK SINATRA Circle Star April 26-28 $563,616 14,215 in-house
CORBETT MONICA Theatre $41.50/$39.50 14,800
San Carlos, sefiout
Calif.
GARTH BROOKS Tacoma Dome May 3 $563,157 22,963 Linear Prods.
THE JUDDS Tacoma, Wash. $24.50 setlout
ROBIN LEE
YES Meadowlands April 14 $449,594 20,356 Metropolitan
Arena $22.50/320 sefiout Entertainment
East Rutherford,
NJ.
YES Nassau April 20 $413,620 18,056 Metropotitan
Veterans $35/822.50 seflout Entertainment
Memorial
Coliseum
Uniondale, N.Y.
YES The Spectrum April 16 $388 665 18,585 Electric Factory
Philadeiphia $35/820 seltout Concerts
STEVE LAWRENCE & EYDIE Fox Theatre Aprii 11-14 $343,899 16,912 Brass Ring Prods.
GORME Detroit $50/3317.50/ 22,500
$25/810
Ye$ Trump Taj April 1213 $340,650 9,700 Electric Factory
Mahal, Mark $50/$35 sellout Concerts
Ettis Arena
Atlantic City,
N
uop Frank Erwin May 3 $296.528 14,701 Beaver Prods.
JAY AARON Center $22.50 seflout in-house
Univ. of Texas,
Austin
Austin, Texas
YES Colisee de April 22 $215.120 11,986 Donald K. Donald
Quebec (3317,629 14,000 Prods.
Quebec City Canadian) Concert Prods.
$26.50 International
SCORPIONS Colisee de April 28 $259,995 12,172 Donald K. Donald
TRIXTER Quebec (5298,214 13,000 Prods.
GREAT WHITE Quebec City Canadian) Concert Prods.
$24.50 International
HARRY CONNICK JR. Fox Theatre April 16-17 $254,650 9,260 Brass Ring Prods.
Detroit $21.50 sellout
WHITNEY HOUSTON Olympic May § $238,662 9,736 Perryscope
AFTER7 Saddiedome ($273,029 14,114 Concert Prods.
Caigary, Alberta Canadian)
$35/327.50
JANE'S ADDICTION Madison Square April 24 $231,710 14314 Metropolitan
HAPPY MONDAYS Garden $17 seflout Entertainment
New York
YES Hartford Civic April 18 $230,889 9213 Metropotitan
Center $35/822.50 16,550 Entertainment
Hartford, Conn.
YES Montreal Forum April 24 $217319 9417 Donald K. Donald
Montreal $249,551 13,000 Prods.
Canadian)
$26.50
MIKHAIL BARYSHNIKOV Fox Theatre April 20-21 $215,055 4,700 Brass Ring Prods.
Detroit $50/$40/830 9,000
PATTI LABELLE Circte Star April 19-20 $215,000 9,089 in-house
Theatre $24.50 10,000
San Carlos,
Calif.
THE CHARLIE DANIELS Starwood May 4 $212,343 11,118 in-house,Charlie
BAND YOLUNTEER JAM XIV: Amphitheatre $25/319 15,337 Danels Band
WET WILLIE, JOE DIFFIE Nashville
RUSS TAFF, TRAVIS TRITT
TANYA TUCKER, TOY
CALDWELL
JOHN KAY & STEPPENWOLF
ROBIN LEE, JiM DANDY
TED NUGENT, B.8. KING.
CHARLIE DANIELS BAND
YES Knickerbocker April 25 $210,720 8,621 Northeast
Arena $30/$22.50 10,000 Concerts
Albany, N.Y.
YES Buffalo April 26 $210,386 10,496 Metropolitan
Memorial $25/820/317.50 17,000 } Entertainment
Auditorium i
Buffalo, N.Y.
uroe Lubbock May 2 $196,160 10,500 Beaver Prods.
JOHN MAYALL & THE Memorial Civic $20 settout
BLUESBREAKERS Center,
Municipal
Coliseum
Lubbock, Texas
SCORPIONS SkyDome April 30 $195,733 9,448 Concert Prods.
TRIXTER Toronto ($224,310 14,000 international
GREAT WHITE Canadian)
$25.50 )
rop Pan American May 1 $192,480 40,205 Beaver Prods.
JOHN MAYALL & THE Center $20 sellout
BLUESBREAKERS New Mexico
State Univ.
Las Cruces,
N.M. -
SCORPIONS Meadowlands April 18 $176,335 9,993 Metropolitan
TRIXTER Arena $20/318.50 sehout Entertainment
GREAT WHITE East Ruthertord,
NJ.

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the pubiisher. Boxscores should be submitted to:
Marie Ratlift, Nashville. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information

and pricing, call Laura Stroh, (615)-321-4254.
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THE BEAT

(Continued from page 32)

tion that performers whose vocal
talents have been challenged, such
as Paula Abdul or Zelma Davis of
C&C Music Factory, could really
prove their stuff in the show’s live,
stripped-down, musical format. A
chance, writes Robins, to put those
nasty rumors behind them . .. Dale
Bozzio, former Missing Persons
front woman, played with a 10-piece
band at the Channel in Boston re-
cently to showcase new material in
an R&B/dance groove. Bozzio is be-
ing represented by Lewin & Rosen-
thal in Boston ... While U.S. audi-
ences may just now be discovering
Brazilian singer/composer Ivan
Lins with his new album “Awa Yio”
on Warner/Reprise, Lins has no
shortage of admirers among his mu-
sical peers. Lins recently went in
the studio with Toots Thielemanns,
who is recording two of Lins’ songs
on his upcoming Private Music re-
lease. Lins sang a Portuguese lyric
for Thielemanns’ well-known instru-
mental “Bluesette.” After a nation-
al promo swing, Lins is due to re-
cord with Sergio Mendes, who
plans to include two Lins composi-
tions on his next Elektra album.

DATEBOOK: Robert Cutarella of
Hit List Music will keynote a semi-
nar, ‘“‘Getting Paid: The Bottom
Line In Performing And Produc-
ing,” Thursday (16) at the Doral Inn
in New York, sponsored by the Mu-
sical Artists and Technicians Assn.

DISCS DUE: The release of Paul
McCartney’s “Unplugged: The Of-
ficial Bootleg” on Capitol Records
has been moved back to June 4 . ..
Taj Mahal is joined on his Private
Music album “Like Never Before”
by guests including Hall & Oates,
D.J. Jazzy Jeff, the Pointer Sisters,
Dr. John, Hiram Bullock, David
Lindley, Paul Barrere of Little
Feat, Eric Bazilian and Rob Hy-
man of the Hooters, and others.
The disc is due for release Tuesday
(14) . .. John Lee Hooker is joined
by Rolling Stones guitarist Keith
Richards on his next disc . . . Heart-
breakers bass player Howie Ep-
stein is producing an upcoming (and
long overdue) album from John
Prine . .. Speaking of Prine, the
Beat’s favorite track on the new
Wild Jimbos album on MCA/Nash-
ville is a cover of Prine’s philosophi-
cal ditty “Let’s Talk Dirty In Ha-
waiian.”

ON THE ROAD: Lynyrd Skyn-
yrd 1991, once more tapping the
legacy of its late band mates, will
open a U.S. summer tour July 17 in
Baton Rouge, La.—the city that
the original Lynyrd Skynyrd was
enroute to for a concert when its
chartered tour plane crashed in
October 1977. The album “Lynyrd
Skynyrd 1991” arrives from Atlan-
ticin June ... A Yanni date at the
Beacon Theater May 11 closed the
first “Bud Light Classic Concert
Series,” a string of sponsored al-

ternative music events staged by
Julie Lokin of New Audiences, in
a partnership negotiated by Rick
Arnstein at Rock-It Marketing . . .
The Black Crowes pick up Jelly-
fish as opening act on their U.S.
tour beginning May 12 in Jackson-
ville, Fla. . . . Chris Isaak will be
joined on his spring tour dates by
Marti Jones through June 2 .. . A
concert honoring the legacy of
Charlie Parker will be staged Sat-
urday (18) at the Brooklyn Acade-
my of Music, featuring Red Rod-
ney, who played with Parker from
1949 to 1952, taking the spot in
Parker’s lineup vacated by Miles
Davis ... Cris Williamson, who
helped start the women’s music la-
bel Olivia Records in the '70s, cele-
brates the 15th anniversary of her
noted album “The Changer & The
Changed” with a solo concert Sat-
urday (18) at Carnegie Hall . ..
Tour openings: Poison, Slaughter,
and the BulletBoys, Sunday (12) at
the Selland Arena, Fresno, Calif ;
Anthrax, Megadeth, and Slayer
with Alice In Chains. Thursday
(16), Starplex Amphitheater, Dal-
las ... While promoters and man-
agers argue the merits of photog-
rapher Lynn Goldsmith’s line of
Backstage Counterfeit passes
(Billboard, May 11), the Beat pon-
ders the existential implications of
a laminated pass featuring a photo
of the late Jim Morrison — la-
beled “All Area Access.”

NEW ON THE CHARTS

“Does Anybody Really Fall In
Love Anymore?”’ is a rock-ballad
query that brought together the
songwriting talents of Desmond
Child, Diane Warren, Jon Bon
Jovi, and Richie Sambora—and re-
sulted in the pop breakthrough of
Kane Roberts. The song, from
Roberts’ debut album, ‘““Saints
And Sinners,” on DGC Records, is
receiving airplay at album-rock
stations across the country and re-
cently debuted on the Hot 100 Sin-
gles chart.

A native of Boston, Roberts
grew up listening to such acts as
Aerosmith, Led Zeppelin, and Al-
ice Cooper, and emulated their
styles as soon as he began taking
electric guitar lessons at age 10.

KANE ROBERTS

After studying at the New En-
gland Conservatory of Music, the
artist moved to New York, where
he hooked up with a band that
toured the East Coast club circuit.
When he moved to Los Angeles in
1985, Roberts’ demo tape fell into
the hands of none other than Coo-
per himself, who was so impressed
with his playing that he invited
him to co-write songs and perform
lead guitar for his “Constrictor”
set.

Roberts’ involvement with Coo-
per continued on through the
shock rocker’s next two albums,
and eventually Roberts received
calls to back up such acts as Rod
Stewart and Berlin. But Roberts
pursued a major-label contract of
his own as a solo performer. He
signed with DGC Records last
year and immediately began writ-
ing songs for his debut album, ful-
filling a lifelong ambition.

“When I was a kid I imagined
myself making records and being
on the radio,” recalls Roberts.
“Now, when I actually hear my-
self on the radio, I'm always tak-
en back to those feelings I had
the first time I threw on an Alice
Cooper record or played air gui-
tar in front of the mirror. It’s all
been part of a dream for me.”

Management: Alive Enter-
prises, Los Angeles.

JIM RICHLIANO

TALENT STRATEGIES
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Billboard's New Music Seminar issue will
take a compelling look at New Talent and
the strategies that skyrocket them to star-
dom. Along with our coverage of this year's
NMS, we'll also profile hot new artists,

emerging acts, international talent and

more...including a behind the scenes look
at the New Music Nights - the NYC talent
showcase series where stars are born! [t
you're an emerging artist, manager, agency | Music Seminar, July 13-17.

-

or record label or if you want to reach
these important players, place your
adin Billboard !

Plus, Bonus Distribution at the New

Call for details:USA WesUChristine Maluchek 213-859-5344 USA South/Carole Edwards 615-321-4294 USA MidwestKen Karp 212-536-5017 USA EastJon Guynn 212-536-5309 U.K./Niki MacCarthy 71-323-6686 Europe/Christine Chinetti 71-323-6686
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ISSUE DATE:7/13/91
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IT'S YOUR MOVE!

Australia/Mike Lewis 61-2-319-6995 Japan/Aki Kaneko 03-498-4641 Italy/Lidia Bonguardo 0362-58-44-24 Canada/Jim Fotheringham 416-830-0331 Central/South America/Marv Fisher 213-859-5314
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B TALENT

TALENT IN ACTION

(Continued from page 34)

drums/bass/keys) band of veter-
ans, Beghe sang most of the tunes
from her album to an appreciative
audience with a good share of thir-
ty-something fans.

Young Beghe is an artist who
writes intelligent lyrics based on
her observations and feelings about
life and love, blends them with mu-
sic that is simple but rich, and then
sings (no, articulates) the resulting
song (no, story) with a clear, power-
ful, soulful voice in the tradition of
other memorable female soul, jazz,
rock, blues, and folk singers. And
the tunes are not too long, either.
Now that’s doing a song the old-
fashioned way, the way it should be
done.

In concert, the sound was initially
too loud for comfort, although the
loudness never overpowered
Beghe’s voice; curiously enough, it
emphasized the clarity of her voice
and enunciation. Included in the set
was first single “Heaven Knows,”
which has just gone to radio. Beghe
also plays a spirited piano, accompa-
nying herself on her pretty ballad
“Something About Your Touch”
and the raucous blues “Little Ange-
lina.”

For some reason, during instru-
mental breaks and at tune endings,
Beghe turned her back to her appre-
ciative audience. As a result, it was
a few seconds before she realized

that she was being given a standing
ovation at the end of the set. But
that’s a small issue. The important
one is that Francesca Beghe has a
voice—and she knows how to use it.

DIANE PATRICK

THE SCORPIONS
GREAT WHITE
TRIXTER
Meadowlands Arena
FEast Rutherford, N.J.

l.IKE A STRONG summer breeze,
maybe. Or a steady rain. But defi-
nitely not like a hurricane. Not any-
more, that is. The Scorpions, one of
the more consistent hard-rock
bands to emerge from the '70s, have
lost some of their bluster, as demon-
strated at their poorly attended
New York-area performance.

Headlining an April 18 triple bill
at the Meadowlands Arena—de-
spite holding the lowest album-
chart position on this three-band
bill—the German quintet played 90
minutes of material, trying to draw
from the better moments of its 14-
album career.

Signature songs such as “Rock
You Like A Hurricane” and ‘“No
One Like You’ have held up the
same way AC/DC standards have:
as distorted party anthems. You
just can’t hear those songs live and
not pump a fist or stomp a foot.

WE ALWAYS HAVE
ROOM FOR TALENT

Furnished Corporate Suites-For half the cost of a Hotel,
Stays of 30 days or longer.

Ditod-

Corporate Apartments
800/942-2787 » 213/654-7368

NATIOMNAL RESERVATIONS 800/388-0808

*The Entertainment Specialists for over 27 Years."

MARK PEARSON & ASSOCIATES

Clients: Billboard, Musician, ...
Telephone: 203-254-3236

63 Maple Ave. So.

, Westport, CT 06880

Even some newer riff-heavy,
hook-conscious material like ‘“Lust
Or Love” and “Don’t Believe Her,”
from the band’s most recent Mercu-
ry Records album, “Crazy World,”
played well in the youth-filled are-
na. But the laughable ballads like
“Wind Of Change” and tedious,
midtempo rockers like “Rhythm Of
Love” and ‘““Bad Boys Runnin’
Wild” were more the par.

Though singer Klaus Meine’s
voice sounded as durable as ever,
the rest of the band didn’t supply
the attack Scorpions fans are used
to in the live setting. As for staging,
the group had no extravagant props
or lighting and only mustered one
human pyramid.

Great White, added to the bill to
bolster ticket sales, was impressive
with its powerful bluesy rock. The
California quintet, behind energetic
vocalist Jack Russell, played 45 min-
utes of music mostly from its latest
and strongest album to date,
“Hooked,” on Capitol Records.

Trixter, a young New Jersey
quartet, showcased its popular self-
titled debut on Mechanic/MCA Rec-
ords and proved true two rock ad-
ages. First, the kickoff band on a
triple bill always get the worst
sound mix. Second, young bands
pushed prematurely into arena
shows are seldom ready for the
challenge. SCOTT BRODEUR

ENIGMA’S CRETU

(Continued from page 32)

that the whole album is filled with
chanting,” Cretu says. “This is a com-
plete piece of work with many differ-
ent levels and sounds. ‘Sadeness’ is
only one piece of the puzzle.”

Although the promotion campaign
behind “MCMXC A.D.” is still in its
early stages, Cretu is already think-
ing about his next project. He says he
will retain the Enigma name, but will
take the music down a completely dif-
ferent path.

“It is my plan for Enigma to be an
outlet for music that boldly strays
away from the norm of pop music,”
he says. “I have several ideas for the
next album that I think are fascinat-
ing. Part of the fun of projects such
as these is watching how all of the
various elements come together in
the studio.”

But Seriously, Folks. Joe Walsh
took to the stage of the Hard Rock
Cafe in New York to showcase his
upcoming Epic/Associated/Pyramid
Records release, “‘Ordinary Average
Guy.” The album's title track has
reached the top 10 on the Album
Rock Tracks chart. (Photo: Chuck
Pulin)

i

Reflection On The Spirit That
Led To Copyright Act Of *76

A HISTORICAL Perspective:
Ervin Drake, the songwriter
who has played a key role in pro-
tection of writer rights over the
years, reflected on his role in
some industry history after
catching an Inside Track item
that dealt with success in getting
American lyric writers a bigger
share of the royalty pie in Euro-
pean versions of their songs.
(Billboard, May 4).

“Back in 1972, I was executive
VP of The Songwriters Guild,
then known as AGAC. One day a
distraught member complained
to me that an Italian song to
which he had fitted an English
lyric (as commissioned by the En-
glish subpublisher) had been re-
corded in En-

really miss the guy!”

IVOR NOVELLO AWARDS:
Cutting a wide creative swath,
BASCA, the British songwriter
academy, made its annual Ivor
Novello Awards May 2 in Lon-
don.

Winners were Elton John and
Bernie Taupin for “Sacrifice” as
the best song and A-side singles
cut; John Barry, who earned the
BASCA Jimmy Kennedy Award
for his 30-year career in film
scoring; and the Rolling Stones,
for “outstanding contribution to
British music.”

Awards also went to Erasure’s
Andy Bell and Vince Clarke,
whose “Blue Savannah” was rec-

ognized as

glish and sold the U.K. Per-
in the U.K. n forming
and U.S. but, Wnrds II I Right Soci-
when the rec- ety’s most
ord was re- ) ) - performed
leased in Ita- lﬁﬁ T i work in 1990;
ly, he found l'*-"l:EF UL =R Robert Far-
he was not non, for
entitled to re- by Irv Lichtman “outstanding
ceive his Y services” to

share of performance credit or
record royalties.

“On further checking I discov-
ered that, according to the stan-
dard deal between international
publishers, a secondary lyric was
viewed as legitimate only within
that licensed subterritory. Any-
where else it was called ‘piracy.’

“The Guild found this condi-
tion intolerable. I met with then
presidents of ASCAP, Stanley
Adams, and BMI, Ed Cramer,
separately, to register a protest
and an appeal for help within the
framework of CISAC [the world
performance rights group]. Ad-
ams advised me that there would
shortly be a meeting of CISAC in
Las Palmas that he would chair
as its president. He suggested
the Guild wire him there with its
position. We did. He introduced
our appeal and it carried.

“We were all jubilant. But that
‘little’ thing called ‘technical im-
plementation’ waited from 1972
until the present day for recogni-
tion and application.

“That heady feeling of accom-
plishment inspired me and, when
[ acceded to the presidency of
AGAC, I persuaded the council to
get involved in the fight for a
new copyright law. Others had
been laboring fruitlessly in the
vineyards of Congress for a good
dozen years. We joined the lead-
ers of our industry—the late Sal
Chiantia and I led the faction of
songwriters and publishers and
were rewarded only two years af-
ter AGAC’s entry, with the pas-
sage of the Copyright Act of
1976.

“The next few years found the
publishers and songwriters unit-
ed in the successful battle for eq-
uitable mechanical royalty
rates—from 23/, cents to the pre-
sent 5.7 cents. By this time Sal
and I were a smooth combo ... I

British music as a film and TV
composer; Phil Collins, named
songwriter of the year—his self-
effacing comment after receiv-
ing the award was, “Really I'm
just a drummer who mucks about
a bit with a few songs”—and Al-
bert Hammond, given a special
award for international achieve-
ment. The event, with Tim Rice
as MC, was sponsored by PRS.

A GOOD THING COMES East:
Capitol Records’ black music
A&R department now has a New
York version of its West Coast
“Publisher/Songwriter Hotline,”
212-603-8752. The Los Angeles
line, introduced in March, re-
mains 213-871-5149. The concept
allows for a recorded message to
assist in the placement of songs
involving specific Capitol artists
and projects. The current tape is
about 15 minutes and features
Capitol acts Adeva, Angela Bo-
fill, Tisha Campbell, Joey
Diggs, Rachelle Farrell, D’Atra
Hicks, Kym Mazelle, the Scotts,
and Tracie Spencer. And there
are fax numbers: 212-603-8702
and 213-469-4542.

OOPS! Words & Music mis-
spelled the name of Fred Silber,
a VP of business administration
at EMI Music Publishing, in re-
lating how the publisher deals
with sampling of its copyrights
in the May 4 issue.

PRINT ON PRINT: The follow-
ing are the five best-selling folios
at Music Sales Corp.:

1. Depeche Mode Anthology

2. AC/DC Anthology (guitar tab-
lature edition)

3. Jeff Beck Anthology (guitar
tablature edition)

4. Singers & Songwriters

5. Leonard Cohen Anthology
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Mic Mac Attack. Music Trends in Levittown, N.Y., hosts an in-store appearance
by Mic Mac recording artists Cynthia and Johnny O. Shown in top row, from left,
are store manager John Chiaramonte and employee Scott Harbison. In bottom

row, from left, are Johnny O, store co-owner Holly Savarese, Cynthia, and store

co-owner Bob Savarese.

Stones Records Keeps On Rolling
Store Fetes 20th & Small-Retailer Honor

B BY MOIRA McCORMICK

CHICAGO—If Rolling Stones Re-
cords GM Wally Szymansky had
his way, he’'d buy a drink for every
customer who spends more than
$100 at this store in suburban Nor-
ridge here. But since he can’t do
that, he settles for giving away T-
shirts or other tchatchkas.

“We have a rapport with our
customers,” he says. “Somebody
spends $100 here, I'll give them a
couple of T-shirts, telling them, ‘I
can’t buy you a drink, so have
these shirts on me.” Rolling Stones
is run with a personal touch.”

That personal touch has contrib-
uted to the success of Rolling
Stones Records, which won the
small-retailer-of-the-year award at
the annual convention of the Na-
tional Assn. of Recording Mer-

Chrysalis Leads Gonsumers To Slaughter
Audio/Video/Patch Pack Taps Crossover Potential

NEW YORK—Audio meets video
as Chrysalis unveils its “Slaughter
Tour Pack,” a limited-edition retail
package consisting of the band’s
“From The Beginning” longform
video, a live audiocassette, and a
tour patch.

The release, merchandised in a
blister pack that fits into CD long-
box fixtures, is offered at a dis-
count price of $21.98. Individually,
the same three items would cost
$30, according to the label.

Developed by Chrysalis VP of
sales Mike Greene, the project—
which hits the street May 21—is a
conscious effort to tap into the
crossover potential between audio
and video customers.

Greene says, ‘“We're exploring
getting into video stores; that was
part of the idea in putting this to-
gether—to put something togeth-
er that would be attractive to video
stores as well.”

Yet Greene suggests that music
stores will still carry the bulk of
these packages. Consequently, the
label insisted on creating a product
that would fit into a 6-by-12-inch
bin. Greene adds that other audio/
video collections that have ap-

The retail package,
in a blister pack,
is offered at $21.95.

peared in the marketplace lately
have ‘“been awkward for the
stores to merchandise because
they were packaged like boxed
sets [in 12-by-12-inch formats] and
that’s something you really have
to be sensitive to with today’s re-
tail environment.”

Greene says Chrysalis chose not
to package the video with a CD

mainly because of price con-
straints. In order for the item to be
attractive to Slaughter’s mostly
teenage fan base, the price had to
be kept as low as possible.

He notes, however, that other
Chrysalis audio/video packages
are in the works for the near fu-
ture, and that some may include
CD. “The next permutation,” says
Greene, “is to do it earlier in the
release cycle and make it available
maybe not exclusively [in the au-
dio/video pack] but early on.”

According to Greene, the
Slaughter video and live album,
available separately since last No-
vember, have sold in excess of
25,000 and 250,000 units, respec-
tively. The tour patch, which is
placed at the top of the blister
pack—acting almost as a banner
for the whole item—is available
only through Slaughter’s mer-
chandising company. PAUL VERNA

chandisers.

Rolling Stones, which is cele-
brating its 20th anniversary this
year, prides itself on being the an-

‘There’s no generic
feeling here. This
store has an image
as the cool place
to buy music,’
SzymansRy says

tithesis of the national chain store,
its broad, deep selection catering
to dyed-in-the-wool music freaks
rather than top 40 shoppers.

““There’s no generic feeling
here,” says Szymansky. ‘““This
store has an image as the cool
place to buy music. One of our slo-
gans is, ‘If music is your life, then
Rolling Stones is your place.””

The first Rolling Stones Records
was opened in downtown Chicago
by Harry Rohalla, who ended up
selling that location to a friend.
That store now operates under the
name of Rock Records, while Ro-
halla opened his Norridge store in
1971.

Szymansky—who “was handed
a broom” when he was hired at
Rolling Stones 12 years ago—says
the store has been expanded five
times since it opened, now encom-
passing approximately 2,800
square feet of retail space, exclud-
ing storerooms, office, and kitch-
en.

Although Szymansky declines to
reveal volume, he notes that Roll-
ing Stones, which buys direct from
manufacturers, turns its inventory
over eight to 10 times annually.

The store itself, situated near a
major shopping mall, sits promi-
nently at the corner of a quarter-
block-long retail center, which
houses three other stores.

‘

Rolling Stones’ distinctive decor
encompasses exterior as well as in-
terior. Qutside on the store’s roof,
giant airbrushed aluminum cut-
outs of a CD/cassette player, a
stage, and the Chicago skyline
tower 70 feet above the street,
along with 12-foot figures of Mick
Jagger, Michael Jackson, Paula
Abdul, George Michael, and Tina
Turner.

Many more cutouts enhance the
store’s interior, whose 10,000-plus
titles are set off by a vibrant red-
and-blue color scheme with neon
accents. Thousands of blank CDs
appear to float beneath the ceiling
but are actually suspended on fila-
ments. Along with cutouts of ZZ
Top, Led Zeppelin, Alice Cooper,
and others, are busts of Ozzy Os-
bourne, Van Halen, AC/DC, and
other performers. Dallas-based
artist Steve Knitch has provided
Rolling Stones with its rock-star
cutouts since the beginning, says
Szymansky.

WALL OF BARGAINS

One of the store’s biggest at-
tractions is its ‘“famous back
wall,”” according to Szymansky.
Midline product, ranging in price
from $6.99-$9.99, makes up the
bulk of this bargain-hunter’'s mec-
ca, “‘but you’ll also find new-re-

lease CDs at $9.99,” he adds.
While most of Rolling Stones’
CDs are regularly priced at list—
except for $15.98 and two-fers,
which generally are discounted §1-
$2—about 40% of the store is on
sale at any given time, notes Syz-
mansky. Sale prices are $9.99 for
$13.99-list CDs and $10.99 for
$14.98-$15.98 CDs. “New releases
stay on sale for 10-30 days,” he
says, “and we'll sale-price a lot of
developing artists out of the box—
those we feel need the exposure.”
Some 78% of Rolling Stones’
business comes from CDs, with
the rest split between accessories,
sell-through video, and cassettes,
(Continued on page 41)
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Indie Retailer Says Defective-GD Policy May Hinder New Acts

DEFECTIVE POLICY: Add John
Manes—who runs two stores under
the logo The CD Connection in Day-
ton, Ohio—to the list of retailers who
think Sony Music Distribution’s pol-
icy on defectives will work to the det-
riment of new artists. Sony has an-
nounced that it will not accept re-
turns if the outer packaging has been
opened (Billboard, March 30). In-
stead, Sony credits accounts with 1%
of total purchases, allowing for in-
store play, development of artist pro-
grams that guarantee albums, and
whatever defects find their way into
the market.

Manes thinks the policy may work
fine for accounts that buy direct, but
wonders what happens to indepen-
dent retailers who make purchases
from one-stops. “The one-stops are
not going to give us the 1%, so basi-
cally it’s found money for the one-
stops,” he claims. One could argue
that the 1% is less than certain one-
stops made in returning used CDs, as
defectives, to Sony for refunds.

Still, Manes makes a point. Inde-
pendent stores are credited for their
role in breaking music, and if one-
stops don’t look for a way to plow
some of that 1% credit back to their
independent accounts, the policy
could hamper in-store play. “We car-
ry a large array of music that nobody
would buy if they didn’t listen to it,”
says Manes. “Customers are going to
buy Michael Jackson irregardless,
but they may not buy Mary Chapin-

Carpenter if they don’t hear it.”

YES, SIR; NO SIR: In an amicable
parting, Suki Sir has ended her brief

stint as national sales director for

Restless Records (née Enigma Enter-
tainment). The former Elektra sales

RETAIL
TRACK

by Geoff Mayfield
& Ed Christman

director will do volunteer work for
Rock The Vote for the next couple of
months and head off to Ireland after
July’s New Music Seminar. She
doesn’t plan to jump back into the
music biz until sometime in the fall.
Sir, by the way, is one of the two
foreign-born industryites who did
Rock The Vote work at the recent
National Assn. of Recording Mer-
chandisers’ convention (Retail Track,
April 20). The Turkish-born Califor-
nia resident has since scheduled the

intake interview that puts her on
course to become a U.S. citizen.

MORE PEOPLE MOVES: Linda
Engbrenghof, West Coast regional
sales and marketing director for
Arista, is transfering to Atlanta to
take over the spot vacated by Candy
Masengale, who is moving to New
York for a national positicn at the la-
bel. Engbrenghof, who, for obvious
reasons, goes by the name “Linda
E,” is being replaced by former Cha-
meleon sales director Jerry Follis . . .
We hear that John Grady, now the
Minneapolis-based Midwest regional
marketing director for Capitol, will
move to Los Angeles within the next
three months to take on a new posi-
tion at the label’s home office.
Grady’s new slot will ease the work-
load of national sales director George
Nunes.

oN THE MARKETING BEAT:
Mercury’s senior VP of sales, Jeff
Brody, reports that for the recent
Scorpions concert at the Meadow-
lands Arena the label paid the hall to
pass out 6,000 fliers to attendees as
they were leaving. The fliers con-
tained a coupon that can be redeemed
at Record Explosion and Compact
Disc World, where the band’s “Crazy
World” album is on sale. Also, Mercu-
ry did a promotion with Musicland
Stores Corp., for Ed O.G & Da Bull-
dogs’ “Life Of A Kid In The Ghetto.”
The Minneapolis-based chain fea-
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tured the album as its first ever “rap
album of the month,” with sale pric-
ing. in-store positioning, and advertis-
ing, according to Brody. While Brody
was generous with information about
those promotions, he hushed up
quickly when pressed for details
about the label’s plan to discount the
forthcoming cassette single from the
Dan Reed Network to consumers for
99 cents.

BE KIND TO SPEC’'S DAY: Retail
Track found Spec’s Music & Video
president Ann Lieff in a good mood
April 26. That day the entire staff, in-
cluding warehouse workers at the
chain’s headquarters in Miami, was
treated to lunch by the chain’s
Schwartz Brothers sales rep, John
Baker, who arranged a barbecue of
ribs and chicken. Then, Spec’s
brought out a cake for Fred Held,
who is leaving his post as Southeast-
ern sales and promotion manager
with Lanham, Md -based Schwartz to
become VP of operations at Orlando,
Fla.-based Cheetah Records. Held,
working for one company or another,
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HOUSE

COMPACT DISC
c1is

Your name on the card
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pre-approved Lo select

has been servicing Spec’s for nearly
20 years, according to Lieff. Later in
the afternoon, CEMA sales rep Greg
Vickers brought saxophonist Dave
Koz by to play in the Spec’s ware-
house. Capitol recording artist Koz,
who is featured in the Spec’s “Sure
Shot” program, was placed on a pal-
let and then forklifted into the air so
he could perform “Misty.” After-
ward, Koz gave everybody an auto-
graphed CD of his latest album,
“Dave Koz.”

HECORD CLUB CODA. If there are
any label officials left out there won-
dering how record clubs got to be a
sore spot with retailers, take a gan-
der at the picture below: a Columbia
House mailer offering all kinds of
free CDs to Scott Young, president
and CEO of Torrance, Calif.-based
Wherehouse Entertainment. Bill-
board obtained the mailer from a la-
bel source and called Young for com-
ment. But Young was out of the of-
fice—presumably down at the local
distribution branch trying to get it to
match the offer.
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Pictured above, a Columbia House mailer inviting Wherehouse president Scott
Young to join the club. Billboard inserted a phony address to protect Young's

privacy.
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MCA Nashville Inks Record First Quarter Sales

H BY STEPHEN WALTER

MCA Nashville has announced
what it has called its biggest success
story in years: following a record
1990, the first three months of 1991
have turned up even stronger
numbers, representing MCA
Nashville’s biggest first quarter ever.

“In December 1990 we were on a
major roll,” said MCA Nashville
President Bruce Hinton. “As we
swung into January we just kept right
on rolling.”

Hinton credited the division’s
strong early releases for the first
quarter’s good showing. Among the
hot sellers cited: Chris Hillman & The
Desert Rose Band’s “Greatest Hits,”
Marty Stuart’s “Tempted” (the latter
already over 200,000 units sold) and
Vince Gill’s “Pocket Full Of Gold”
and George Strait’s “Chill Of An
Early Fall,” both of which were
immediate gold-sellers and are now
headed for platinum status, according
to Hinton.

Especially encouraging to Hinton is
the fact that this success isn’t
dependent on one act, but rather is
spread across the roster.

“Any label can wave their banner
with their hot act of the moment, but
to be able to point to each of your
artists as a contributor to the success
of the label is a real accomplishment,”
he emphasized. “And that is what is
happening at MCA Nashville right
now. The breadth and quality of our

roster is something we are very proud
of. Every artist on MCA today is here
because we really want them here. In
short, we believe in them.”

Hinton has also observed a wider
range of styles developing within
country music. “The country music
industry as a whole is making better
records now than they ever have,” he
noted. “That is bringing new listeners
into the genre — listeners who buy
records.”

No longer restricted to a narrowly
defined style, country has begun to
embrace all types of music, said
Hinton. This is healthy for the
industry, and Hinton believes that
MCA Nashville reflects country’s
new-found eclecticism.

“Going from a Mark Chesnutt to a
Vince Gill is really 180 degrees as far
as types of music,” Hinton pointed
out. “George Strait and Reba
McEntire call MCA home, but so do
Patty Loveless, Marty Stuart, Conway
Twitty, Kelly Willis, Chris Hillman &
The Desert Rose Band and Lionel
Cartwright.” With releases expected
from new signees Wynonna Judd and
George Jones, Hinton is confident the
industry will be keeping its eye on the
label.

Hinton agreed that breaking a new
artist with a unique sound is more
difficult than taking advantage of a
hot trend with a copycat clone, but
explained that MCA opts for the long-
term gain over a short-term windfall.
That long-term commitment to artists,

he believes, will also win the label
respect from radio and retail, as well.

“It’s a ripple effect,” he stressed.
“If we make that long-term
commitment to an artist, we hope to
receive the same in return. If we ask
radio and retail for help in breaking an
act, it’s not in a cavalier fashion. We
do it because we are committed to that
artist and we will be with that artist,
not just today but a year from today.”

Hinton noted that while Mark
Chesnutt enjoyed almost immediate
success with “Too Cold At Home”
(an album currently approaching
gold), Vince Gill didn’t catch fire
until his third single, “When I Call
Your Name,” which took that album
well over 900,000 units. The third
time was the charm for Marty Stuart
as well, who hit with “Hillbilly
Rock.” Mark Collie is just now
breaking the Top 10 with his fourth
single, while McBride & The Ride
have achieved major credibility with
their third single, “Can I Count On
You.”

The past year may have been good
and 1991°s first quarter even better,
but Hinton is confident the future is
brighter still. “Our two newest artists,
Trisha Yearwood and Marty Brown,
aren’t like anyone on our label, nor

are they like any other country act’

releasing records today,” he said.
“that makes our jobs a little tougher at
first. But in the long run, it’s good
news for us — and good news for
country music.”

MCA Nashville
Goes Heavy Metal

Nashville — The offices of MCA
Nashville have been quietly churning
out a string of heavy metal hits lately
and the move has insiders up and
down Music Row buzzing.

No, this doesn’t mark a departure
in styles for MCA’s Music City HQ.
Rather, the “heavy metal” is of the
gold and platinum varieties, and
MCA brass are now joking that gold
and platinum records have arrived in
such unprecedented amounts, storage
space is at a premium.

MCA'’s heavy metal stars include
George Strait, no stranger to gold and
platinum sales, who has received a
platinum platter for his 1990 album,
“Livin’ It Up.” Sales of his current
album, “Chill Of An Early Fall,” are
well over the gold mark and headed
towards platinum.

Reba McEntire has added another
platinum to her collection with the
recent certification of “Rumor Has

It.” Meanwhile, MCA newcomer ~

Vince Gill’s gold-selling “When 1
Call Your Name” is closing in on
platinum. His latest, “Pocket Full Of
Gold,” turned out to be just that — a
gold seller.

Yet another metal entry for MCA
Nashville includes the goid
certification of Patty Loveless’
“Honky Tonk Angel.”

Fueled by the resurrection of his
1984 single “God Bless The USA,”
Lee Greenwood’s “Greatest Hits”
album has also achieved platinum
status and its accompanying video
has gone gold.

Paid Advertisement @ 1991 MCA Records, Inc.

Pocket Full Of Gold. Vince Gill fills his
pocket full of gold with a specially sized gold
album award for his new LP, “Pocket Full Of
Gold?

Golden Honky Tonk Angel. Patty Loveless
poses with her first gold album for “Honky
Tonk Angel’ and (left to Right): Tony
Brown, Executive Vice President and Head
of A&R, MCA/Nashville; Patty Loveless

Industry Buzzing
About Newcomers

With the industry pinning its hopes
for a strong second quarter on the
shoulders of new talent, two fresh
faces poised to hit the scene — both
the MCA Nashville label — have
Music Row buzzing.

Georgian Trisha Yearwood and
Kentucky native Marty Brown both
have received strong endorsements
from within the industry. Yearwood
has been tapped by country star Garth
Brooks to open for him on the second
leg of his 1991 tour, while <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>