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3illy Falcon—Heartfelt and always
genuine. Pretty Blue World, the second
release of Jon Bon Jovi's JAMBCO label;
is an emotionally charged album driven
ty an acoustic rock sound that's sure to
te a multi-format success. Featuring the
first single and video “Power Windows."

On JAMCO/Mercury Records.

BAD MUSIC for a BAD world

RUSH, the new single by BIG AUDIO
DYNAMITE Il. From the forthcoming
album “The Globe,” in-store on July 16.
Available now as a CD5.

See B.A.D. Il on tour this fall.

On Columbia.

DAVID SANBORN Another Hand

The new aibum from the leading voice of
the alto saxophone with Chariie Haden,
Jack DeJohnette, Mulgrew Miller, Bill
Frisell and Al Anderson and Terry Adams
of NRBQ. On Elektra Musician CDs &
DIGALOG aw Cassettes 61088-2/4

LT

Indies To Exhihit Frugality At VSDA

Even Big Firms Have Scaled-Down Plans

EBY JIM McCULLAUGH

LOS ANGELES—Reflecting the toll
the recession has taken on the home
video business, especially among B-
and C-movie firms, the upcoming Vid-
eo Software Dealers Assn. conven-
tion will see far fewer independent
suppliers exhibiting than in past
years.

A number of these suppliers are
opting to set up shop in hotel suites
this year instead of taking a booth at
the VSDA’s 10th annual confab July
14-17 in Las Vegas.

Additionally, due to the industry
consolidation of the past year, a num-
ber of larger manufacturers will be
represented at VSDA by affiliated
companies or distributors: For exam-
ple, Media Home Entertainment will
be working from the FoxVideo booth
for the first time as the result of a re-
cent distribution pact. HBO Video

Rap Labels
Going For A
Musical Mix

H BY JANINE McCADAMS

NEW YORK—Looking to establish
themselves as broad-based recording
companies with long-term viability,
several rap labels have branched out
into other genres.

Citing the large market for alter-
native forms of music entertainment,
these labels—which include Profile,
Nastymix, Next Plateau, Priority,
Delicious Vinyl, and Tuff City—are
broadening their rosters and their
marketing plans.

Rock, jazz, and reggae are particu-
larly attractive to these labels be-
cause of the growing popularity and
acceptance of these musical styles

(Continued on page 75)

will be found at the booth of its sister
company, Warner Home Video. And
MGM/UA Home Video, now distrib-
uted by Warner, will also be absorbed
into the Warner booth.

Among the more notable indepen-
dent suppliers that will be in suites in-
stead of on the show floor are Fries
Home Video, Prism Entertainment,
Strand-VCI, Shapiro-Glickenhaus,
JCI Home Video, VidAmerica, and
Unicorn Video.

Reasons cited for the switch this

year, say some of these suppliers, are
a new “frugality” and “efficiency”
among independents, fueled by the
economy and the overall flat state of
the business.

Says Len Levy, executive VP of
Fries Home Video: “It's a financial
decision. We found that a booth
doesn’t pay. We can get the people we
want to see in a suite. We don’t have
any major film that we’re promoting
now but we’'re working on sell-

(Continued on page 74)

26-Year-0lds Fit The Bill
For Adult-Seeking Top 40s

EBY SEAN ROSS

TYSON’S CORNER, Va.—Top 40
PDs need adult numbers. But here’s
the rub: The tastes of 25-34 listeners
are often contrary to the nature of
the format. For many programmers,
the solution is not to go after 25-564 in
general—as some PDs have done—
but to concentrate on 26-year-olds
who count as part of the 25-54 demo
but still have relatively young tastes.

The 26-year-old theory surfaced
several times at this year’s Bobby
Poe convention, held here June 20-21.
It did so first at the major-market PD
panel when WHYT Detroit PD Rick
Gillette described agency time buy-
ers as “typically morons” who just
look at raw numbers when making
decisions. “If you have every 26-year-
old, you can be top five 25-54 and

IN THE NEWS

RCA/Col Pulls Support
From U.K. Video Push

PAGE 5

they’re not going to know they’re all
26, he said.

Similarly, Jay Stevens, PD of chur-
ban WPGC Washington, D.C.,
claimed that his station was “25-54
driven” and that even his night jock is
bonused on 25-54 numbers. “If we
win 2529, we can be top three 25-34
and top five 25-54” and make money.
WPGC was No. 2 in 25-54 last fall,
Stevens said, even though “we don’t
care if anybody over 29 listens.”

(Continued on page 69)

Abdul, Skid Row
2nd Discs Dispel
‘Sophomore’ Jinx

H BY THOM DUFFY

NEW YORK—Challenging the wide-
Iv held industry perception of the
sophomore slump, the Top Pop Al-
bums chart is suddenly hot with
strong second outings by Paula Abd-
ul, Skid Row, Garth Brooks, and
N.W.A, all of whom hit platinum or

(Continued on page 73)

' Handleman Buys
Liecherman, Is
$1 Bil Giant

ﬂBY ED CHRISTMAN

NEW YORK-—The Handleman
Co., with a pending agreement to
pay about $100 million to buy its
closest rackjobbing competitor,
Lieberman Enterprises, is poised
to become the entertainment soft-
ware industry’s first $1 billion ac-
count.

If the deal, which must get ap-
proval from the antitrust division
of the U.S. Justice Dept., goes

(Continued on page 67)
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No 1 IN BILLBOARD

— HOT 100SINGLES
# RUSH RUSH
PAULA ABDUL (CAPTIVE/VIRGIN)

TOP POP ALBUMS
# FOR UNLAWFUL CARNAL
KNOWLEDGE
VAN HALEN

HOT R&B SINGLES
# HOW CAN | EASE THE PAIN
LISA FISCHER
TOP R&B ALBUMS
+ MAKE TIME FOR LOVE
KEITH WASHINGTON
(QWEST/WARNER BROS.).
HOT COUNTRY SINGLES
% DON'T ROCK THE JUKEBOX
ALAN JACKSON (ARISTA)

TOP COUNTRY ALBUMS
% NO FENCES
GARTH BROOKS
TOP VIDEO SALES
# THE JUNGLE BOOK ‘
- (WALT DISNEY HOﬁME VIDEO_)
TOP VIDEO RENTALS
% KINDERGARTEN COP
(EIICA 'UNIVER?AL HOME VIDEQO)

(WARNER BROS)) |

(ELEKTRA)

(CAPITOL)

ORIGINAL SOUNDTRACK ALBUM

Dying Young

Featuring Music By James Newton Howard
Performed by Kenny G

2 1991 Arsta Revonds,
1991 Twennmh Cenmr- Fox Film Corporation

Includes The New Single
“THEME FROM DYING YOUNG”

by KENNY G plus “ALL THE

WAY ” by JEFFREY OSBORNE

a Berntelsmann Mus Ry

THE ORIGINAL SOUNDTRACK ALBUM TO THE FILM
PREMIERE MAGAZINE CALLS “THE #1 MOVIE OF THE SUMMER!”

\

IN-STORE
July 2nd
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GONTENTS

JULY 6, 1991

VOLUME 103 NO. 27
A NEW SOUND FOR DOLBY

Dolby is set to roll a new film system designed to provide digital sound

while still maintaining the commonly used analog soundtrack, thus ren-

dering the film adaptable to any theater. Trudi Miller has the story.
Page 42

BLOCKING HOME-VIDEO CONCERNS

Blockbuster Entertainment Corp. chairman H. Wayne Huizenga hit Wall
Street recently in an attempt to quell skepticism among analysts and in-
vestors stemming from the threat of new technologies such as pay-per-
view and video-on-demand. Don Jeffrey was there. Page 45

AUSSIE MANAGERS JOIN PSA BATTLE

Artist managers in Australia are banding together to aid the local music
industry in its fight to hold down the reforms recommended by the Prices
Surveillance Authority. Glenn A. Baker reports. Page 52A

A COUP FOR BMG CLASSICS

BMG Classics is bolstering its roster with the exclusive signing of five
artists, including Gerhard Oppitz and Kyoko Takezawa, who both have
albums due out on the Red Seal imprint. Is Horowitz has that score, plus
information about soundtracks to the film “Meeting Venus.” Page 59
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Blockhuster Is Testing One-Day Rentals

Move Aimed At Increasing Availability Of Hits

@ BY EARL PAIGE

LOS ANGELES—In a two-pronged
effort to increase the amount of hit
rental product available in its stores,
Blockbuster Entertainment is buying
more heavily on selected titles and is
testing a one-day rental approach.

Fort Lauderdale, Fla.-based Block-
buster, the largest video specialty
chain in the country, with 1,800
stores, has distinguished itself in the
market by offering three-day rent-
als—a move that has been widely imi-
tated by its competitors. If the mam-
moth retailer implements one-day
rehtals chainwide, it is certain to have
a major impact on home video retail-
ing.

Ron Castell, Blockbuster senior VP
of programming and communication,
confirms the chain is experimenting
with one-day rentals, but plays down
the significance of these tests. “We
test the damndest things,” Castell
quips.

According to a Wall Street analyst,
one-day rentals are being tested in
five markets around the country.

In one of the test markets, Austin,
Texas, eight titles are being adver-
tised for one-day frequency at $2.
The titles are “GoodFellas,” “Green
Card,” “White Fang,” “Come See

The Paradise,” “Sleeping With The
Enemy,” “Kindergarten Cop,” “Post-
cards From The Edge,” and “The
Grifters.”

Commenting on the test, one
Blockbuster franchisee says, “I think
this is corporate’s realization that
they aren’t making as much money
on catalog as they once were, that the
money is in new releases.”

This source adds that “you know
how often Wayne [Huizenga, chair-
man] has said Blockbuster receives
35% of its revenue from new re-
leases. I don’t think that’s true any-
more.”

The franchisee points out that one-
day rentals “could have a dramatic
effect on revenues. If you rent a mov-
ie at $2 for one evening, as in their
tests, you can ideally expect $60 in a
month. If you do it the old way [three
evenings for $3], and if everyone
keeps their movie three evenings,
then it’s $30 for the month. You can
effectively increase revenues 100%.”

HEAVIER BUYING
While one-day rentals may in-
crease the rate of hit turnover, the
second prong of Blockbuster’s ex-
periment—heavier buying on select-
ed titles—is aimed at enhancing the
chain’s competitive edge. According

RCA/Columbia Pulls Support
From U.K. Generic Vid Push

M BY PETER DEAN

LONDON—RCA/Columbia has
pulled out of the U.K.’s video gener-
ic advertising campaign, throwing
the future of the $16 million project
into doubt. Managing director Cees
Zwaard, who coordinated the pro-
motion from the outset, made his
announcement after a series of dis-
agreements with his partners in the
project.

Zwaard maintains that the cam-
paign’s original aims had been com-
promised and that it was not capa-
ble of rebuilding the rental market
back to 1989’s levels. The main
fault, he claims, is “that it is not ge-
neric in any sense.”

Launched in February with a con-
troversial talking wildebeest TV ad,
the U.K.’s first generic campaign,
involving all the Hollywood majors,
was product-led and did not stress

the intrinsic values of video, as had
been originally intended. The sec-
ond batch of TV commercials was
launched in April, but many distrib-
utors were still privately unhappy
about the campaign’s direction.

Zwaard has stepped down from
his position as chairman of the ge-
neric advertising committee, taking
with him the backing of RCA/Co-
lumbia, sister company 20/20 Vi-
sion, and indie label MCEG/Virgin
Vision.

“It has always been my opinion
that we need to brand video as a de-
sirable entertainment pursuit in its
own right and to communicate the
benefits of video in a truly generic
sense,” says Zwaard. “The U.K. in-
dustry has never agreed to adopt
this approach, and I do not now feel
that it will ever do so. At this point
in time, we are further away from

(Continued on page 74)

to a Wall Street source, buying on
key titles has been stepped up,
“based on local market competitive
factors. If they have a tough competi-
tor in San Antonio, like H.E.B,
they’ll buy heavier there.”

This analyst says with the heavier
purchasing isolated to test markets it
should not affect Blockbuster’s fi-
nancial performance. “If it's just in
[test markets), no, but if they buy a
lot heavier on the hit titles [on a na-
tional basis], it shifts their sales mix
from catalog to hit product, and that
would tend to lower their margins.”

Castell acknowledges the firm is
buying deeper on some titles, but re-
buts any suggestion that could affect
the chain’s financial performance.

(Continued on page 74)

Disney Mulls |
‘Fantasia’ For
Fall Sell-Thru

NEW YORK—Just when it
looked as if the fourth quarter
video sell-through picture was
complete, the trade erupted last
week with speculation about last-
minute moves by at least two stu-
dios to unleash additional A titles
before Christmas.

The expected announcement
this Tuesday (2) by Disney Home
Video that it will release “Rescu-
ers Down Under” at a sell-
through price in late September or
early October had been widely
seen as the last piece of this year’s
fourth-quarter puzzle.

But now sources close to Dis-
ney say the studio is seriously
considering dropping either “Fan-
tasia’” or “101 Dalmatians” into
early November to take advan-
tage of an expected lull in the
competition around that time.

Another candidate for Novem-
ber sell-through release, accord-
ing to industry sources, is Warner
Home Video's ‘“Robin Hood:
Prince Of Thieves.” Although it
received generally poor reviews,
the Kevin Costner vehicle is show-
ing strong box-office legs and is
expected to top $100 million in do-
mestic grosses.

(Continued on page 74)

Music-Vid Biz Lacks Info On Home-Taping

B BY KEN TERRY
__and MELINDA NEWMAN

NEW YORK—The music video divi-
sions of record companies seem
largely unconcerned about home tap-
ing of their products, despite a recent
nationwide study in which 42% of the
respondents said they had watched
copies of music videocassettes.

Since the survey was commis-
sioned by Macrovision, which manu-
factures the primary copy protection
system for videocassettes, the labels
have reacted to its results with some
skepticism. Nevertheless, it appears
to be the Ry study done so far on
home taping in the fast-growing mu-
sic video market.

Conducted by the Fairfield Group,

the survey incorporates interviews
with 329 teenagers and young adults
aged 12-24. Among the major find-
ings:

e Not counting programs taped off
of TV or cable, respondents had one
copy of a music videocassette for ev-
ery 4.8 originals in their libraries, and
the ratio of past-month copies to past-
month purchases was 1 to 5.8.

¢ Fifteen percent of the respon-
dents admitted to making copies of
prerecorded music videos in the past
year.

e Forty-six percent of those sur-
veyed said they womldwhaye pur-
chased the last videocassette they
had copied if they had not been able
to copy it.

e Of those respondents who watch

music videocassettes, 60% said they
trade or borrow tapes from friends.
Of those that trade or borrow, 64%
trade or borrow both originals and
copies.

Label executives do not feel this
study is conclusive, partly due to
problems with the methodology. Yet
none of the companies contacted by
Billboard has done such a survey it-
self, and the Recording Industry
Assn. of America has yet to look at
home copying of music videos.

“Obviously, Macrovision has done
this because they can sell the technol-
ogy to companies that want to pre-
vent home taping,” comments Hilary
Rosen, executive VP of the RIAA.
“Perhaps because of the existence of

(Continued on page 69)
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One Standard For GD Pack Unlikely

Trade Examines Eco-Pak Alternatives

B BY PAUL VERNA

NEW YORK—With the advent of at
least three new alternative CD pack-
ages, in addition to the much-publi-
cized Eco-Pak, industry executives
are admitting that they may never
settle on a single standard, but rather
on a set of specifications that satisfy
the concerns of manufacturers, re-
tailers, artists, consumers, and other
interested parties.

This development represents a ma-

jor turnaround for an industry that
just three months ago, at the Nation-
al Assn. of Recording Merchandisers’
annual convention, appeared ready to
accept Ivy Hill’s Eco-Pak as its stan-
dard (Billboard, April 6). Now, all of
the major label groups except Ivy
Hill parent WEA are supporting one
or more of these new, all-plastic mod-
els while not ruling out the paper-
board-based Eco-Pak.

WEA remains committed to the
Eco-Pak, though it has tempered its

B BY CHRIS MORRIS

LOS ANGELES—JRS Records, the
new record label formed by finan-
cier Stephen Swid and headed by
president/chief operating officer
Artie Mogull, will be distributed do-
mestically by BMG and will enter
the market with its first three re-
leases in August.

Mogull says that JRS expects to
complete a distribution pact for ter-
ritories outside the U.S. within a
month.

The company has announced that
Dave Urso, former promotion exec-
utive at Elektra, Atco, Warner
Bros., and Planet Records, has been
appointed VP of promotion. Urso,

New BMG-Distributed JRS
Label Plans First Releases

L : :
- g
Gyl , *
"l-. e ! .
MY ] G o
MOGUL URSO

who most recently owned a consult-
ing firm, says he will head up what
he calls “a full staff of promotion
and marketing managers and na-
tional executives.” This amounts to
15-18 jobs, which, he says, will be
filled by July 15.
JRS (an acronym taken from the
(Continued on page 64)

absolute support of the package by
agreeing to expose it to a consumer
study and renaming it the “Eco-Pak
Jewel Box,” in an apparent conces-
sion to proponents of all-plastic solu-
tions to the packaging dilemma.

Lou Fogelman, president and CEO
of Los Angeles-based Show Indus-
tries and chairman of NARM's Pack-
aging Committee, says, “I don’t think
there has to be a standard. I don’t
think you have to have one package,
because there are different needs.
You've got front-line needs, catalog
needs, budget needs, and so forth.
NARM'’s recommendation has al-
ways been to keep it 5'/,-by-11 with-
out trying to pick any package as a
standard, so it's really up to the man-
ufacturing group to decide what kind
of package they want to use.”

Similarly, Rick Cohen, senior VP of
sales at BMG Distribution, says, “For
years, we've had CDs in clamshells,
in boxes, in hybrids between the two,
in keepers, etc. To me, to wind up
with different types of packages is
not inconsistent with what we’ve
seen.”

Minneapolis-based Musicland,
which operates more than 800 music
stores, has also accepted this scenar-
io. “As far as we're concerned, the
size is the only factor that we’re look-
ing at, and I imagine that we're going
to wind up with more than one pack-
age,” says Arnie Bernstein, execu-
tive VP of operations and marketing.

ALTERNATIVES
The three packages that have re-
(Continued on page 65)

2 Radio Gonsultants Seek Lahel Clients

Say Record-Testing Doesn’t Present Conflict Of Interest

B BY PHYLLIS STARK

NEW YORK—Two Philadelphia-
based companies best known for
their work in the radio industry are
now seeking record company clients
for new services that test records
for labels.

Despite the fact that both compa-
nies earn their living from radio
and, in some cases, influence play-
lists, representatives claim there is
no conflict of interest involved in
serving the two different indus-
tries. Surprisingly, most PDs and
label reps share that view, although
a handful have expressed some con-
cern.

The two companies—Harris Com-
munications and Bolton Research
Corp.—are markedly different, as
are the services they offer. While
both have radio clients, Harris is a
consultant and Bolton is a radio re-
search company. The Harris service
surveys record buyers, while Bol-
ton’s focuses on radio listeners. And
while Harris president George Har-
ris claims he does not make the rec-
ord information available to his ra-
dio clients, Bolton plans to charge
the labels for the service, but make
it available to radio for a nominal
cost.

Harris launched his service, Phil-
adelphia Research Organization, as
a separate division of his company a
year ago. Since that time, he says he
has worked with a few labels, al-
though he declines to reveal which
ones, citing the necessity of “confi-

dentiality because we’re dealing
with careers here.”

Bolton's product, Pre Score, is
“still in the research and develop-
ment stage,” according to director
of research and programming Lou
Patrick. But initial tests have been
performed for both RCA and
Warner Bros.

LITTLE CONCERN
While most people in the industry

are unaware of the fledgling ser-
vices, those who do know about
them are largely unconcerned about
any potential conflict of interest
since, they say, Bolton does not
make music decisions for stations
and George Harris, in most cases, is
only one of a number of people who
are involved in the decision to add
records at a station. The few objec-
tions that have been raised center

(Continued on page 67)

B BY JOHN LANNERT

MIAMI—Saying he is impressed by
Hispanic music’s increasing sales
penetration into domestic retail out-
lets, CEMA Distribution president
Russ Bach has announced that be-
ginning Monday (1), CEMA’s sales
reps will market product from Capi-
tol-EMI Latin to their respective
American, or Angle, accounts.

Capitol- EMI Latin’s product had
previously been marketed to main-
stream retailers by the firm’s His-
panic sales force. Under the new ar-
rangement, the company’s Hispanic
sales personnel will service only
Latin retail outfits.

“The Latin division for our com-

Hispanic Music Is Getting
Mainstream Push By CEMA

pany is only a couple of years old
and has grown rather rapidly with
its own sales reps,” says Bach.
“But at the same time, we were no-
ticing that the Latin product is now
equally represented in the main-
stream accounts, particularly in ar-
eas like Los Angeles, where it is so
heavily Latin. It just made sense to
us to say, ‘Gee, are we really cover-
ing this [market] the way we
should?’ So we went about taking a
look at the Latin marketplace and
decided that Latin product should
be marketed in the same way as all
other mainstream product in the
U.S. So therefore, we're going to
bring them into the CEMA fold.”
(Continued on page 65)

PALing Around. Participating at a fund-raising dinner for PAL (the Police
Athletic League) at New York’s Plaza Hotel, from left, are New York Mayor
David Dinkins; Sony Music president Tommy Mottola; Columbia recording artists
Mariah Carey and Billy Joel; and model Christie Brinkley.

EXECUTIVE TURNTABLE

RECORD GOMPANIES. RCA Records in New York promotes Randy Goodman to
senior VP of marketing and Butch Waugh to senior VP of promotion. They
were, respectively, VP of product development and VP of promotion for the
label.

Laurie Holder-Anderson is promoted to VP of promotion operations at
A&M Records in Seattle. She was national field manager for the label.

Jeanne Mattiussi is appointed VP of video/artist development at PolyGram
Label Group in New York. She was senior director of video development and
production at RCA.

John Sigler is appointed head of album and alternative promotion at Giant

HOLDER-ANDERSO

GOODMAN WAUGH MATTIUSSI
Records in Los Angeles. He was national director of album promotion for
RCA.

JRS Records in Los Angeles appoints Dave Urso VP of promotion. He was
head of David Urso’s Music Business Consultants. (See story, this page.)

Cat Collins is named VP of promotion and field operations for Def Ameri-
can Recordings in Atlanta. He was a regional promotion director for Geffen in
Nashville.

Eric Hodge is named national promotion director for the Imago Recording

HARRIS

HAYNES

HODGE MURRAY

Co. in New York. He was a regional director at Virgin.

Drew Murray is promoted to senior director of rock promotion at Mercury
Records in New York. He was director of rock promotion at the company.

Relativity Records names Sarah Haynes national promotion director in Los
Angeles, Stu Bergen national alternative promotion director in New York,
Marco Collins West Coast manager, alternative promotion department, in
Los Angeles, and Jim Keller Northwest promotion manager in Seattle. They
were, respectively, West Coast manager of AOR for Relativity, national alter-
native promotion director at TVT, DJ at XETRA-FM (91X) San Diego, and
manager of network programming for Sight & Sound.

Columbia Records appoints Robin Cecola director of national singles pro-
motion, West Coast, in Los Angeles and Francesca DeFeo associate director
of publicity in New York. They were, respectively, local promotion manager
for the Baltimore/Washington, D.C., area at Columbia, and associate director
at EMI Records.

Chrysalis Records in Los Angeles names Justin Fontaine director of West
Coast CHR and Ron Poore associate album director. They were, respectively,
Midwest regional promotion manager for Mercury, and Los Angeles regional
promotion manager for LR.S.

Bruce Harris is appointed product manager for EMI Records USA in New
York. He was a songwriter for Peer Music, a music journalist, and a consul-
tant to various record companies.

PUBLISHING. Ken Smith is named professional manager at PolyGram/Island
Music in New York. He was assistant to Ed Eckstine at Mercury Records.

6

www americanradiohietorv com

BILLBOARD JULY 6,-1991


www.americanradiohistory.com

M.C. Hammer
&
Bust It Productions

would like to thank

Publlc Relations Consultants

Gwendolyn Priestley and Bob Gibson

for their extraordinary
contributions to
the worldwide success
of
M.C. Hammer
and

“Please Hammer Don’t Hurt 'Em”

MWW americanradiohisto om


www.americanradiohistory.com

Boh Marley’s Estate Of Gonfusion
Rita, Blackwell Stand Up, Bid $12 Mil

This story was prepared by David
Stansfield in Rome and Ken Terry
in New York.

ROME—Just a few days before the
Jamaican Supreme Court was set to
decide the fate of the Bob Marley es-
tate, members of his family, in an un-
precedented show of solidarity, an-
nounced here that they wanted to
gain control of the estate with the
help of Island Records founder Chris
Blackwell and that they would match
any offer made by other companies.

According to Rita Marley, Bob
Marley’s widow, and Blackwell, MCA
has made a net bid of $12 million, but
MCA will not confirm or deny this.
Windswept Pacific, which earlier of-
fered $16 million, is said to have with-
drawn from the bidding.

The Jamaican court will begin its
deliberations Monday (1).

Rita Marley revealed the family’s
new position at a press conference
here June 26. Also present were
Ziggy Marley & the Melody Makers,
the I-Three’s (Rita’s backup group),

Rappers And Rockers
Highlight July Releases

B BY MELINDA NEWMAN

NEW YORK—July is a rapper’s de-
light with new releases from past
platinum or gold performers Heavy
D & the Boyz, Slick Rick, and D.J.
Jazzy Jeff & the Fresh Prince coming
to stores.

Additionally, new July releases
from past platinum artists Tom Petty
& the Heartbreakers, Alice Cooper,
and Living Colour will keep rockers
happy until the fall onslaught that
will supposedly bring new U2, Bob
Seger, Dire Straits, Bryvan Adams,
John Cougar Mellencamp, and Bruce
Springsteen releases to thirsting

fans.

Heavy D & the Bovz follow up
1989’s platinum “Big Tvme” with
“Peaceful Journey” from Uptown/
MCA. In stores Tuesday (2), the col-
lection contains 13 songs all written
by Heavy D and features guest ap-
pearances by Big Daddy Kane, Q-Tip,
Jodeci, Johnny Gill, and others. The
title track is dedicated to group mem-
ber Trouble T-Roy, who died during
the band’s last tour in an accident on
stage.

Even jail can’t keep Slick Rick from
his fans. The rapper, who is serving
at least a 3'/,-year term for attempt-

(Continued on page 64)

Ticketmaster, A*Vision Link

To Market Vid,

NEW YORK—Ticketmaster and
A*Vision, Atlantic Records’ home
video arm, have formed a broad-
based relationship that will start with
telemarketing of video- and music-
based products and could evolve into
development of interactive television
programming.

Ticketmaster chairman and CEO
Fred Rosen and A*Vision president
Stuart Hersch would give no details
of the deul, saying logistics are still
being worked out. However, sources
say the premise is to offer a full
range of music products, including
CDs, videos, and tour clothing, to
ticket buyers who order concert tick-
ets by phone. The items will not be

Music Wares

limited to Atlantic artists. Fulfillment
details and the exact items offered
are still being negotiated.

“What we find is people want con-
venience,” says Rosen. “If you can
get the new tape by your favorite art-
ist when you buy tickets to his up-
coming concert, 1t presents some in-
teresting opportunities.”

Hersch says, “We expect this rela-
tionship to expand into development
and production of cable TV and inter-
active programmning, including the
production of ‘infomercials’ and other
innovative marketing and promotion
campaigns.” Such a move would take
A”Vision far beyond its current role

(Continued on page 64)

Rykodisc Readies CD Game

Sound Clips Give Trivia Clues

M BY TRUDI MILLER

NEW YORK—Trivia question:
Which record company is the first to
get into the game business? Answer:
Rykodise, which is about to release
“Play It By Ear: The First CD
Game,” a trivia game that uses a
compact disc to give sound clues to
players.

The Play It By Ear CD contains 99
tracks, each with three sound clips.
Players read a question from a card
in one of 12 categories, then play the
appropriate track to hear the clue.
The categories are pop music, mov-
ies, TV themes, news and history,
sports, classical music, musical in-

struments, tongue-twisters, short
stories, short-term memory, folk
songs, anthems and marches, and an-
imals.

Rykodisc began developing the
game two years ago, when the idea
was proposed by Barry Levine, who
has produced interactive media for
GTE and has worked with M.I.T. Me-
dia Lab and Prodigy.

The Salem, Mass.-based record la-
bel is using its usual pressing plant to
press the CDs; the box and other
game components are manufactured
by a Texas production company. Ry-
kodisc’s independent distributors will
sell the game to music retailers, but

(Continued on page 73)

Cedella Marley Booker, Bob’s moth-
er, and Julian Marley plus The Wail-
ers, all of whom performed together
for the first time.

The ownership of the Marley es-
tate has been in doubt for 10 years,
since he died without leaving a will.
Commented Booker, “He was a
Rasta who believed in rights and jus-
tice. A will is material and not spiritu-
al.YY

Among the estate’s assets are the
artist’s song catalog, recording royal-
ties, distribution rights, and Jamai-
can real estate. In 1989, the Jamaican
Court of Appeals approved a bid by
[sland Logie to acquire the estate’s
assets for $8.2 million. But this bid

(Continued on page 61)

Special Beyond Special. M.C. Hammer and Judy Collins are the recipients of
this year's humanitarian and creative achievement awards, respectively, of the
Music and Performing Arts Unit of B’nai B’rith. Shown, from left, are Jay
Coteman, president/CEO of Entertainment Marketing Communications
International; Hammer; Collins; and Joe Cohen, chairman of the dinner held in
the artists’ honor June 18 at New York’s Marriott Hotel.

VAN HALEN lands its third consecutive No. 1 al-
bum as “For Unlawful Carnal Knowledge” enters
the Top Pop Albums chart at No. 1. The band’s last
album, “0U812,” took two weeks to reach No. 1 in
1988; ““5150,"” the band’s first album without former
lead singer David Lee Roth. took three weeks to
reach the top in 1986.

Van Halen is the first act to reach No. 1 with three
consecutive studio albums since Madonna scored
with “Like A Virgin,” “True Blue,” and “Like A

Prayer.” The Rolling

Stones were the last
B

group to achieve the
e —— |

feat. The Stones topped
the chart with eig/it con-
secutive studio albums
from 1971-81.

“For Unlawful Carnal
Knowledge” dislodges
Skid Row’s ““‘Slave To
The Grind,” which had
debuted at No. 1 last
week. It’s the first time
since 1988 that hard rock/metal bands have ap-
peared at No. 1 back-to-back.

3RD BASS’ ““Derelicts Of Dialect” enters the pop
albums chart at No. 22. That’s already far higher
than the rap duo’s previous album peaked. “The
Cactus Album” topped out at No. 55 early last year.

3rd Bass is the second white rap act on Def Jam
Records to enter the uppermost reaches of the pop
chart. The Beastie Boys topped the chart for seven
weeks in 1987 with ““Licensed To I11.”

The duo’s current single, “Pop Goes The Weasel,”
jumps to No. 6 on the Hot Rap Singles chart and ad-
vances to No. 48 on the Hot R&B Singles chart.

FAST FACTS: Natalie Cole’s “Unforgettable”
vaults from No. 25 to No. 11 on the pop albums
chart, becoming her highest-charting album since
“Unpredictable” in 1977. At the rate this album is
climbing, Cole will soon be “Unstoppable.” The al-
bum also enters the Top Jazz Albums chart at No. 4.

Cher’s “Love Hurts” enters the chart at No. 81.
Cher’s last album, “Heart Of Stone,” went top 10 in
1989 and spawned two top 10 singles. It was Cher’s
first top 10 album since Sonny & Cher’s “Look At
Us” in 1965.

Paula Abdul’s “Rush Rush’ holds at No. 1 on the
Hot 100 for the fourth consecutive week. It’s the
first single to log four weeks on top since Timmy
T's “Because I Love You (The Postman Song).”” And
it’s the first to spend four weeks on top that didn’t
have the benefit of a “frozen” week over the holi-
days since Mariah Carey’s “Vision Of Love” last
summer. Abdul’s hit also logs its second week at No.
1 on the Hot Adult Contemporary chart.

by Paul Grein

Van Halen Knows Best: 3rd Bass Scores;
Abdul In No ‘Rush’ To Relinquish Top Spot

Michael W. Smith’s “Place In This World” leaps
to No. 7 on the Hot 100, just two months after fellow
Christian-music artist Amy Grant topped the chart
with “Baby Baby.” Grant co-wrote both hits, as well
as her own current single, “Every Heartbeat,”
which jumps to No. 22.

UB40’s remake of Al Green’s “Here I Am (Come
And Take Me)” jumps to No. 10 on the Hot 100, 18
years after Green’s original version reached the top
10. It’s UB40’s third remake to hit the top 10, follow-

ing Neil Diamond’s
“Red Red Wine” and the
Temptations’ “The Way
You Do The Things You
Do.”

Bryan Adams’ ‘“(Ev-
erything I Do) I Do It
For You,” the first sin-
gle from his upcoming
A&M album, leaps from
No. 53 to No. 31 in its
second week on the Hot
100. The first singles
from Adams’ last three albums have all reached the
top 10—as have the albums themselves.

Cathy Dennis’ “Too Many Walls” is the top new
entry on the Hot 100 at No. 65. Dennis’ “Touch Me
(All Night Long)” hit No. 2 in May.

There are two “Motown’ hits—that’s songs with
the word ““Motown’’ in the title—on this week’s
chart. Boyz Il Men’s “MotownPhilly”’ jumps to No.
39; Rod Stewart’s “The Motown Song” debuts at
No. 73. Quick: Someone do a remake of Philly
Creme’s “Motown Review.”

Fred Schneider’s “Monster’’ enters the Hot 100
at No. 95. With the B-52’s, Schneider has landed two
smash hits, “Love Shack” and “Roam.” Both songs
hit No. 3 and were nominated for Grammy awards.

WE GET LETTERS: William Simpson of Los Ange-
les notes that each of Van Halen’s last three albums
has had a “coded” title. “5150” is police code for
drunk and disorderly conduct; we'll leave it to you to
find the hidden message in “For Unlawful Carnal
Knowledge” and “OUS812"” ... Simpson adds that
Boyz Il Men’s “MotownPhilly” on Motown is the
first top 40 hit to mention its label in the title since
the 5th Dimension’s “One Less Bell To Answer” on
Bell in 1970.

And screen legend Gregory Peck wrote in to com-
ment on a recent letter about album titles. A reader
in Greece noted that Paula Abdul’s “Spellbound”
was the first No. 1 album with the same title as a
classic movie since Fleetwood Mac’s ‘“Mirage’ in
1982. The odd part: Peck starred in—and developed
amnesia in—both films. Writes the droll Peck:
‘“ ‘Spellbound’? ‘Mirage’? Are you sure I was in
those films?”’
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MPI Home Video Presents

The
Rock & Roll

Collection

Dick Clarks GOLDEN GREATS

p
525 o g

IN STEREO

Over 55 Original Full Length Performances Spanning Four Decades of Rock’s Greatest Memories

INTRO

JACKSON 5/ABC

BEACH BOYS/Surfin’ Safari

ROD STEWART/Maggie May

DONNA SUMMER/Last Dance

BUDDY HOLLY & THE CRICKETS/Peggy Sue

#1 HITS

JIM CROCE/Bad, Bad Leroy Brown
PAUL ANKA/Lonely Boy

KIM CARNES/Bette Davis Eyes

GLEN CAMPBELL/Rhinestone Cowboy
THE DOORS/Light My Fire

GONE BUT NOT FORGOTTEN
JACKIE WILSON/Lonely Teardrops
BIG BOPPER/Chantilly Lace

OTIS REDDING/Try A Little Tenderness
RICK NELSON/Mystery Train

CALIFORNIA SOUNDS

JAN & DEAN/Baby Talk

BUFFALO SPRINGFIELD/For What it's Worth
STEPPENWOLF/Magic Carpet Ride
AMERICA/Ventura Highway

MAMAS & PAPAS/California Dreamin’

MP 6211 UPC 30306-6211-3

Color @ B/W NR Approx. 4 hrs.

MOTOWN MUSCLE

THE FOUR TOPS/Baby | Need Your Lovin’
RARE EARTH/Get Ready

MARVIN GAYE/Ain't That Peculiar
SMOKEY ROBINSON/Just To See Hzr
TEMPTATIONS/Ain't Too Proud To Beg

DANCE MUSIC

JOEY DEE & THE STARLIGHTERS/Peppermint Twist
JANET JACKSON/Control

DANNY & THE JUNIORS/Rock & Rall Is Here To Stay
CHUBBY CHECKER/The Twist

TEEN IDOLS

OSMOND BROTHERS/Down By The Lazy River
BOBBY SHERMAN/Littie Woman

BOBBY VEE/Run To Him

RICK SPRINGFIELD/Jessie’s Girl

FRANKIE AVALON/venus

SINGERS/SONGWRITERS

HALL & OATES/Maneater

STEELY DAN/My 0Old School

EDDIE COCHRAN/C'Mon Everybody
STEVIE WONDER/I Was Made To Lave Her

DUOS

EVERLY BROTHERS/Cathy’s Clown

CAPTAIN 8 TENNILLE/Love Will Keep Us Together
RIGHTEOUS BROTHERS/Soul & Inspiration
PEACHES & HERB/Reunited

SONNY 8 CHER/I Got You Babe

GIRL GROUPS

MARTHA & THE VANDELLAS/Dancing In The Streets
SISTER SLEDGE/we Are Family

SHIRELLES/will You Still Love Me Tomorrow
SUPREMES/Where Did Our Love Go

WILD MEN

JAMES BROWN/Please, Please, Please

PAUL REVERE & THE RAIDERS/Oop Poo Pah Do
BEASTIE BOYS/Fight For Your Right To Party
JERRY LEE LEWIS/Great Balls Of Fire

KISS/Rock & Roll All Night

PARTY MUSIC

KOOL & THE GANG/Celebration

THREE DOG NIGHT/Mama Toid Me Not To Come
THE KINGSMEN/Louie Louie

WANG CTHUNG/Everybody Have Fun Tonight
ISLEY EROTHERS/Shout

4 Volume Set, Suggested Retail Price 9 9 Prices may vary in Canada
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Hl COMMENTARY

MUSIC EDUCATION NEEDS YOUR SUPPORT

Gov’t Cuts Hurting School Programs

B BY MICHAEL GREENE

The National Commission on Music
Education, a 60-member, blue-rib-
bon panel comprised of artists, edu-
cators, and civic and business lead-
ers, has just issued a disturbing and
compelling report on the deplorable
state of music and arts education in
the U.S.

It is no longer conjecture or sup-
position: The political leadership of
our country has gone about the
dirty business of methodically
slashing music and arts programs
in our schools for the past 15 years,
and now we can clearly survey the
specter of an artistically barren
educational system. That has
brought me and the Commission to
a daunting, inescapable conclusion:
America’s culture is at risk.

The Commission—sponsored by a
coalition comprised of the Record-
ing Academy, the Music Educators
National Conference, and the Na-
tional Assn. of Music Merchants—
traveled around the country con-
ducting symposiums and taking tes-
timony from teachers, students, po-
litical leaders, parents, and business
people. Among the shocking conclu-
sions it reached are the following:

¢ In urban and rural areas, nearly
60% of school districts do not have a
full-time music specialist on staff.

¢ The national average is only one
music teacher for every 497 stu-
dents. In a survey of 41 states, Cali-
fornia, one of our most populous
states, ranks at the bottom with
only one music teacher for every
1,535 students.

e Six of every 10 Americans have
not attended a live music perfor-
mance in the past year.

¢ The federal government spends
nearly 29 times more on science edu-
cation than it spends on arts educa-
tion.

The arts are an integral compo-
nent of the human experience, not
an elective. “They are essential if

SINGLES DELETIONS

I found Darren W. Stuart’s letter
concerning the deletion of singles
(Billboard, May 11) very interesting
for several reasons. We now know
that Janet Jackson was denied a
chance to set a new record for the
number of top 10 singles from one al-
bum simply because A&M didn’t
make the single widely available (re-
venge for leaving that label?).

But the practice of taking singles
off the market to spur album sales is
just the latest scam record companies
have come up with to rip off the con-
sumer. For years, we’ve had great-
est-hits collections that include a cou-
ple of new songs in hope of getting
the consumers to buy what they al-
ready have to get something new.
Sometimes the new cuts are released
as singles, sometimes not. About a
decade ago, Motown released Stevie
Wonder’s “Original Musicquarium,”
a greatest-hits collection with four

we are to survive together with ci-
vility and joy,” wrote Dr. Ernest
Boyer of the Carnegie Foundation,
a Commission member. However,
conventional back-to-basics wisdom
on the public schools appears to be
that, when there are financial prob-
lems, music and the arts get shown
the door. To treat music as an “op-
tional” item in education is simply
absurd.

History has made the case for
music education most powerfully.
Socrates, Plato, and Aristotle un-

For example, in 1978-89, students
taking music courses scored an av-
erage of 20-40 points higher on both
verbal and math portions of the
SATs than students who took no
arts courses.

Let’s suppose the so-called “wis-
dom” prevails and that music and the
other arts become the sacrificial lamb
of the education budget, and that
fewer of our children get an educa-
tion in music. Only private schools, or
the communities with the biggest tax
base, would retain their programs.

‘A solid arts/music

education is good

for the kids, good
for the country’

Michael Greene is president of the National
Academy of Recording Arts & Sciences.

derstood (in Plato’s words) that
“music is a more potent instrument
than any other for education.” Con-
fucius said that only men who stud-
ied music were fit to govern. In me-
dieval times, music was one of the
four subjects in the higher division
of the liberal arts, one of the foun-
dations of modern learning.

Now only 29 states have music as
a required part of their educational
curriculum. This is a critical point,
because music and the other arts
are not frills that exist only to make
the quality of our lives more mean-
ingful aesthetically. Music must be
thought of as a human and cultural
imperative, just like math, science,
or language.

There are impressive connections
between participation in music
classes and academic achievement.

Music would become a privilege of
the rich, tied to class economics, and
not a universal entitlement. Histori-
ans would point to this period as the
beginning of a cultural caste system
in this country, and we would be held
accountable.

The rich tapestry of American mu-
sic has seldom been created by the
privileged upper class. To the con-
trary, it has been the common men
and women of this country who have
used music as their mouthpiece to ar-
ticulate suffering, joy, and love. And
when asked, you will find there was
usually a public school music teacher
who gave them the encouragement
and training to pursue their musical
dreams.

In general, a solid arts/music edu-
cation is good for the kids, good for
the country, and good for the future

new songs. Only three of those songs
were released as singles. Other
times, different versions of hits have
appeared on albums, so the consum-
ers don’t get what they thought they
were buying.

These kinds of scams are damning
evidence of the industry’s hypocrisy
when it accuses home tapers of rip-
ping it off. Those of us working-class
music lovers who already spend more
than we should on the industry’s
products are supposedly crooks when
we supplement our collections with
home taping, or when we make our
own personal tapes of selections
from recordings we actually bought.
But when wealthy corporations and
artists rip us off, that'’s legitimate.

Richard Warren
Bronx, N.Y.

DISGO’S RETURN

In reference to Rockin’ Rich Nord-
heim’s reply (Billboard, June 1) to my
letter about the resurgence of '70s
music, I must admit that I overlooked
some important artists of the ’70s
whose careers are still going strong.
Along with Donna Summer, it is true

that Elton John, Rod Stewart, Aero-
smith, Billy Joel, Chicago, Hall &
Oates, and Michael Jackson have re-
mained leading influences through-
out the '80s and now the '90s.

However, along with the "70s re-
makes he mentioned, there is also a
rise in remakes of disco classies in to-
day’s “house” and modern dance mu-
sic. Samantha Fox, for instance, has
just remade ‘“More, More, More/
Love To Love You Baby” on her new
album “Just One Night.” “Love To
Love You Baby” has also been sam-
pled in Digital Underground’s new
release. Pat & Mick recently scored
with “I Haven’t Stopped Dancing
Yet” and “Use It Up, Wear It Out.”
You see, .today’s house and hi-NRG
dance music has the same beat as a
lot of disco. “How To Dance” by the
Bingo Boys is a prime example.

At the same time, I agree, the clas-
sic rock of the '70s is going to become
more popular. People like Rod Stew-
art are going to continue scoring big.

But I take exception to one state-
ment in Nordheim’s letter. He said
that disco was “the most unpopular
popular music of all time.” That may

of our industry. Such programs fos-
ter critical and flexible ways of think-
ing; they teach self-discipline, create
esteem, demand cooperative commu-
nication, and, in many cases, provide
the therapeutic means of motivating
many students who otherwise could
not possibly plug in to their educa-
tional experience.

I believe there can be no more criti-
cal use of our creative fervor, stub-
born indignation, artistic outrage, or
maternal/paternal instinet than to
protect our music and its heritage.
We do this by ensuring that the next
generation gets the chance to reach
higher ground, to build on this coun-
try’s music—the most coveted inthe
world.

So will we be able to survive with
“civility and joy”?

The answer begins with members
of the recording/music industry. We
must target local decision makers
with community-based advocacy at
the grass-roots level. The Commis-
sion can supply you—PTAs, local par-
ent groups, and individuals—with the
print materials and videos to help you
get music back in your schools.

We are allowing American’s chil-
dren to be robbed of an important
part of their birthright as American
citizens. This is categorically unac-
ceptable. Many years ago, H.G. Wells
wrote: “More and more, history is a
race between education and catastro-
phe.” He was half right, because his
formulation leaves open the question
of what kind of civilization we will
have when—as it must—education
wins. And for that, we must examine
deeply why we educate our children.
It’s not simply to win that race
against catastrophe. It is that, having
won, we can “survive together with
civility and joy.”

For more information on how you
can help in your local community,
contact the National Commission on
Education, ¢/o NARAS, 303 N. Glen-
oaks Blvd., Suite 140, Burbank, Calif.
91502.

appear so, but there were more gold
and platinum albums and singles dur-
ing that era than in any other part of
rock’n’roll’s history. Not even the
British Invasion, the Motown sound,
or the San Francisco era of the late
'60s comes close. Disco also pulled
the music industry out of an econom-
ic rut and helped make the '80s pros-
perous for the industry.

Did disco ever die? In terminology,
yes, but in reality, no. It just changed
names. We now refer to it as “dance
music.” Madonna is disco taken an-
other step forward. If Donna Sum-
mer hadn’t ruled the discos of the
'70s, Madonna never would have
learned to “vogue.”

Darrell Russ
Frederick, Md.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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'91 Poe Spotlights ‘Desperation Factor’

W BY SEAN ROSS

TYSON’S CORNER, Va.—Although
this was, in many ways, the “What’s
Wrong With Top 40" version of the
Bobby Poe convention (see story,
page 1), top 40 PDs weren’t the only
contingent here with problems. Rec-
ord folks had the glut of new labels,
the “promotions-for-adds” syndrome,
and the problem of record leaks to
deal with.

Those aren’t new issues, but top
40’s increasing conservatism has ex-
acerbated them and the debates on
those issues were somewhat higher-
pitched than in past years. Reprise’s
Marc Ratner cited the “desperation
factor” that comes when 40 labels are
competing for 30 playlist slots.

That doesn’t mean there were a lot
more answers. When, at the VP/pro-
motion panel, Impact’s Bruce Ten-
nenbaum asked, “How come every-
one on this panel gets held up for pro-
motions?”’ there weren’t a lot of
panelists who would admit they were
until several minutes later when
WB’s Greg Lee said, “Let’s not B.S.
each other” and suggested that an
unnamed station recently had been
given 500 CDs to add a record.

That prompted IRS’ Barry Lyons
to admit that the “adds-for-trips”
syndrome is happening because

“there comes a certain desperation
that leads us to let that genie out of
the bottle ... Show me someone who
wouldn’t do anything to get that last
add for a breaker, and I'll call you a
liar.”

New Giant president Charlie Minor
said that the tighter situation at radio
had forced his label to “decide if we
have a hit a lot faster than we’ve
been doing.” But other record people
said they were coming to grips with
the possibility that a hit might come
home with less than 10 adds a week.

One oft-cited example of a record
that had survived some slow weeks
to become a hit was Jesus Jones’
“Right Here, Right Now.” SBK VP
of promotion Ken Lane noted that his
label had used time buys—something
radio has asked for at previous con-
ventions—to promote the record.
That led WKZL Winston Salem, N.C,,
station manager Chuck Holloway to
note that “Right Here” tested well
right away, partly because the hook
had been exposed repeatedly through
record advertising.

But few PDs at Poe were receiving
enough time buys to keep them hap-
py. At the Radio/Records Hot Box
session, WMXP Pittsburgh PD Rich
Hawkins claimed that most of the
combo dollars in Pittsburgh went to
print and that label money was used

Can We Talk/News? It May
Be FM’s Future Format

B BY CRAIG ROSEN

LOS ANGELES—Is news/talk radio
finally making its way to FM?

After years of predictions that
N/T would be the FM format of the
future, a number of N/T outlets have
finally surfaced on FM over the last
year, due largely to the rise of simul-
cast and program supplier agree-
ments. In fact, the M Street Journal
newsletter reports that 16% of the
N/T format is on FM, although that
includes noncommercial outlets.

According to Pollack Media Group
chairman/CEO Jeff Pollack, the fu-
ture of news/talk will be on FM. “It
is not a question of if it will happen,
it's when it’s going to happen, and it
will be soon. It is a format that we
will see in all the major markets in
the next five years,” Pollack con-
tends.

Pollack points to the success of an
all-news FM in Paris as an example.
As for full-service talk, he says it can
work. “All-talk can work on FM, but
it would be more of a comedy-talk as
opposed to traditional talk a la Larry
King and Michael Jackson.”

Traditional talk, however, has
worked for 16 years and continues to
do so on FM at WWDB Philadelphia.
WWDB—which outlived its main AM
competitor, WCAU—racked up a 4.1
12-plus in the winter Arbitron and is
ranked 11th in the market. PD Dave
Rimmer says WWDB is a success be-
cause of a “long commitment of mak-
ing talk work here. The owner of the

station understands talk radio and
talk personalities, and most impor-
tantly he and the sales manager
know how to market it to the adver-
tising community.”

If talk on FM is viable in Philadel-
phia, why haven’t more stations at-
tempted it? “Talk radio is expensive
to start up, wherever you are,” Rim-
mer says. “Everyone doesn’t want to
go against natural flow and order,
and talk on FM to most people is
against the natural flow and order.”

Yet more station owners are start-
ing to take that risk. Thanks to a pro-
gramming supplier agreement,
WWTN Nashville signed on in Janu-
ary as an FM successor to the former
WSIX-AM. The station’s program-
ming consists of a combination of lo-
cal talk and nationally syndicated
fare, such as Bruce Williams’ Talknet
program.

OM/assistant GM Dan McGrath, a
veteran of rival N/T WLAC-AM, is
making a conscious effort to make
WWTN’s brand of FM talk different
from the AM competition. “The main
thing is we want it to be hip,” he
says. “We want it to be talk, but we
want it to be fun, and we've got great
bumper music.”

WWDB’s Rimmer, however, has a
different game plan. “The program-
ming philosophies on AM and FM
talk are the same,” he says. “We are
here to entertain and hopefully in-
form people . .. I don’t think the mis-
sion is any different. The advantage

(Continued on page 14)

to “sell blank tape, video, and stereo
equipment. What the hell does that
have to do with anything?”

WB’s Lee said that he didn’t hear
from enough radio sales people. But
WLUM Milwaukee MD Dana Lun-
don countered that when her station
tried to turn its “Jamuary” promo-
tion into an ongoing sales promotion,
record people were not interested.

The record leak issue was also a
point of contention between pro-
grammers and label people. Geffen’s
Peter Napolielo claimed that his label
never would have pursued legal ac-
tion against WMMS Cleveland if the
station hadn’t said “No, fuck you,”
when asked to drop a Guns N’ Roses
track it had obtained early. (Geffen
later took action against Mercury for
allegedly giving WMMS the leak.)

But WSPK (K104) Poughkeepsie,
N.Y,, PD Sean Phillips told labels
they couldn’t be too upset when they
frequently propagated leaks them-

selves. Phillips claimed to have been
the third party on a phone call be-
tween a label contact and another la-
bel person who, unaware that Phillips
was listening, started to outline his
company’s plans to leak a record.

While Reprise’s Ratner responded
that his company had never intention-
ally leaked a record and that Warner
Bros. had, in fact, fired an employee
for doing so in the mid-’80s, other
panelists admitted that leaks were
sometimes part of a campaign to
break an artist. “If we're doing it,
there’s no harm,” asserted Napo-
liello.

A lot of the discussion on the pro-
gramming panels centered on just
how much musical room top 40 had to
maneuver, and whether the mass-ap-
peal top 40 would return as it had
during previous boom-bust cycles or
whether the format was permanently
locked into a niche. Much of the hot

(Continued on next page)

The Big Payback. One of the
highlights of this year's Bobby Poe
convention for many programmers
was getting to meet James Brown,
right, who received a “World
Achievement Award” from Poe, left, at
the convention banquet, then greeted
programmers at the Scotti Bros.
hospitality suite.

THE DEAL to put Infinity’s
WXRK New York morning man
Howard Stern on KLSX Los An-
geles is finally done, putting
Stern on the air in four major
markets. Stern will start around
July 15 on KLSX. The first two
hours of his New York show will
air live at 3-5 a.m. L.A. time, then
the entire East Coast show will be
repeated. Infinity’s Mel Karma-
zin says the next market Stern
will target is Chicago.

PROGRAMMING: NBN DROPS NEWS

After 18 years, the National
Black Network shut down its
news operation June 27, terminat-
ing 20 employees in the process.
NBN’s overnight talk show,
“Night Talk,” with Bob Law, will
stay. President Jack Bryant
blames the changes on the lack of
news programming at many ur-
ban stations. He says NBN may
later expand with music- or
sports-related shows.

OM Mark Driscoll is out at
WIOQ (Q102) Philadelphia. Sta-
tion sources say he may remain
involved in some creative capaci-
ty but will not return as OM as he
has in the past. .. WWHT/WTLT
Columbus, Ohio, GM/PD Tom
Gilligan is upped to VP/opera-
tions for the parent MM Group.
He’ll remain GM of WWHT, but
Rob Morris will assume the PD
duties shortly.

WHTX (Gold 96) Pittsburgh has
dropped those calls to return to
spectrum AC as WVTY (Variety
96). Longtime morning team Larry
O’Brian & John Garry are out.
Their departure came about 72
hours before another veteran Pitts-
burgh morning team, Jimmy Roach

Stern Finally A Done Deal At KLSX:
Driscoll Out At 0102; NBN Drops News

& Steve Hansen, left WMYG.
After 14 years in top 40, the em-
battled WKXX (Kix 106) Birming-
ham, Ala., has switched to Satel-
lite Music Network’s Real Coun-
try format as WBMH. Interim
GM Jim Reeder is now perma-
nent. SunGroup VP/program-

=

by Sean Ross with
Craig Rosen & Phyllis Stark

ming, Southwest Zack Owen is
now PD/mornings for WBMH,
teamed with Julie-~the only sur-
viving member of the WKXX air-
staff. Ken Curtis is upped from
MD to PD at Owen’s former home
base, KYKX Longview, Texas.
Country rival WZZK loses MD
Bob Sterling to the PD job at
WUSY (US101) Chattanooga,
Tenn., this week.

Former WOMX (Mix 105.1) Or-
lando, Fla., PD Brian Thomas is
officially PD of WEZB (B97) New
Orleans, replacing Greg Rolling
... KOY-FM (Y95) Phoenix PD
Rick Thomas has returned to
XHTZ (Z90) San Diego as PD, re-
placing Brian White. Y95 MD
Monroe Greer is out also.

At album WYNF Tampa, Fla.,
APD/MD Charlie Logan is
upped to PD, replacing Tom Mar-
shall. Across town, longtime old-

ies outlet WHBO has dropped its
calls and SMN’s Kool Gold format
to become simulcast AC WMTX-
AM ... PD Bill O’Brien is out at
AC WYST (92 Star) Baltimore.

At KCCN-AM-FM Honolulu,
PD Skylark Lindsay is out. P.M.
driver Bill Van Osdol will pro-
gram the FM; Night jock Kimo
Keawe is named PD for the AM
... Brian Depoe is upped from
nights to PD/p.m. drive at
CKWX (Country 1130) Vancou-
ver, British Columbia ... Norm
Pelligrini has been named PD at
classical WFMT Chicago. He re-
turned to WFMT as an in-house
consultant last winter when Pe-
ter Dominowski left ... Sports
WIP Philadelphia PD Tom Bigby
adds station manager duties.

Urban WKWM Grand Rapids,
Mich., morning man Michael
Jackson is the new PD/MD at
adult alternative KTNT Oklaho-
ma City, replacing Tom Garrett.
Also, WKWM PD Frank Grant
has left for an AE position at AC
rival WLHT ... Former WXOK
Baton Rouge, La., PD Matt Mor-
ton—last with Warner Bros.—re-
turns as PD/mornings, replacing
Jim Mitchum, who can be
reached at 312-427-6451.

After several months with Satel-
lite Music Network’s Pure Gold,
WGKL Charlotte, N.C., has its local
lineup in place. Robb Stewart, for-
mer PD of crosstown WMXC, will
do mornings. PD Tim Fox will han-
dle middays. Market veteran Char-
lie Walker does afternoons. Dale
Richards from crosstown WWMG
does nights. Sharon Steele from
WGKL's predecessor WZZG stays
on for overnights.

(Continued on next page)
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(Continued from preceding page)

David Wheeler is the new PD at
easy KMXD Des Moines, Iowa. He
previeusly did mornings at crosstown
KDMG ... Scott Mahalick is out as
OM/p.m. drive at WGTC (Country
102) South Bend, Ind. Night jock
Doug Montgomery is the new PD/
afternoons. Scott Salisbury from
crosstown WFRN joins for nights . ..
APD Brad West is upped to PD for
AC/country combo KRMG/KWEN
Tulsa, Okla.

WVVY Coastal N.C. will move its
staff and top 40 format to the fre-
quency of now-dark WSFL and sell
its old frequency to Bishop L.E. Wil-
lis ... Former WSRZ Sarasota, Fla.,
APD/MD Secott Chase is the new PD
of WTLQ (Q102) Wilkes Barre, Pa.
PD Don Tandler may stay on as MD
... PD Steve Wilson is out at top 40
WRFY (Y102) Reading, Pa.

After nearly a year off the air,
WRDW-FM Augusta, Ga., is back as
urban/AC WAKB under new PD
Ron Ely, previously APD at cross-
town WFXA (Foxy 103). WRDW'’s
AM will come back soon as a gospel
outlet ... Chattanooga, Tenn., gets
an all-sports outlet when the former
WDXB returns to the air on August
1as. WJOC ... WNFI (I100) Daytona
Beach, Fla., morning man Mark Ross
is upped to PD, replacing Ron
Brooks. Tim Travis goes from
nights to p.m. drive. Former WTHZ
(Z103) Tallahassee, Fla., personality
Andrew Reninger replaces him.

Classic rock KZTR-FM Oxnard,
Calif., will be Spanish KELF (Radio
Elefante) by the time you read this,
as part of a programming deal with
crosstown Spanish AM KTRO (Radio
Tiro). KTRO PD Albert Vera will
oversee a contemporary Spanish for-
mat on KELF to go with the more
traditional one on KTRO. Also,
KZTR’s AM will become Unistar
country KKZZ. Tom Spence will be
OM/mornings for the AM.

POLICE BLOTTER

300-pound actor Eustachio Robert
Marena, who dances to such songs
as “Bad To The Bone” and ‘‘Suicide
Blonde” in TV commercials for
WLUP-FM Chicago, was arrested by
federal agents June 24 and charged
with selling fireworks and explosive
devices, among them the powerful M-
250 firecracker. Marena, who faces
up to 10 years in prison, is free on

$4,500 bail. He is known on the spots
as “Joey Bag Of Doughnuts.”

Also, KNX Los Angeles anchor-
man Bruce Bernhart was arrested
on June 19 during his nightly news-
casts on suspicion of molesting a 13-
year-old girl who came to his house to
interview for a baby-sitting job. Bern-
hart is on leave from the station and
will be arraigned July 17.

Ex-WFLA Tampa, Fla., host Liz
Richards, who previously lodged an
EEO complaint against that station,
has now filed a sex discrimination
and breach-of-contract suit against
the Jacor station. Jacor VP/chief op-
erating officer Randy Michaels, one
of the people named in the suit, calls
the charges “outlandish”’ and sug-
gests that Jacor will countersue. On
the other hand, Salem Communica-
tions has dropped its competing appli-
cation for the license of Infinity’s
WXRK New York.

With former WXKS-FM (Kiss 108)
Boston PD Sunny Joe White now
across town at rival WZOU, Kiss
owner Richie Balsbhaugh claims that
White has forfeited his ownership in-
terest in parent company Pyramid.
But former WZOU MD Cadillac
Jack McCartney joins Pyramid as
program coordinator for its Cody-
Leach Broadcast Architecture divi-

sion. McCartney has a noncompete
that would keep him out of Kiss 108
for six months.

Contrary to reports elsewhere,
WPLJ New York VP Tom Cuddy
claims his station did file “Mojo Ra-
dio” as a spring book slogan with Ar-
bitron before rival WHTZ (Z100) did
the same. He says Arbitron failed to
notify WPLJ that Z100—which used
the word “mojo” for several days be-
fore WPLJ—was claiming the slogan
and that WPLJ will get full slogan
credit in the spring book.

Finally, WOKI (I100) Knoxville,
Tenn.’s Venus Swimwear Model
Search contest at a local nightelub
was disrupted June 20 when a patron
who had been ejected from the club
fired 2 9 mm weapon at the bar’s
front windows. Several people, in-
cluding 1100’s J.J. Randall, were cut
by flying glass; nobody was hit by
the 16 or so shots fired.

PEOPLE: DANIELS DIES

Pioneering female broadcaster
Yvonne Daniels died June 21 of
breast cancer at age 51. She was
most recently the morning host at
adult alternative WNUA Chicago.
But those who DX’ed during the '60s
know her as Sid McCoy’s late-night
co-host at WCFL. Those 10 years

Showing Her KODJ. Jean Jordan, left, was the winner of KODJ Los Angeles’
Isuzu Stylus giveaway. Pictured with the winner and her new t-shirt are jock
John Majhor, center, promotion director Maggie Day, right, and assorted
listeners.

VP/GM stripes.

newsline...

KEN STEVENS is named VP/GM of WLIF Baltimore, replacing Winnie
Brugman. He will remain GM of co-owned WJFK Washington, D.C.,
but will relinquish those duties at WYSP Philadelphia.

CURT PETERSON is the new GM at WODZ/WRVR Memphis, replacing
Debbie Nichols. He was GM at KIDO/KLTB Boise, Idaho.

BILL JOHNSTON, GM of WMFR Greensboro, N.C., adds VP/GM stripes
for co-owned WMAG. He replaces Dick Harlow, who will concentrate
on the GM duties at sister station WWMG Charlotte, N.C.

DARREL 6000IN, station manager of WWKB/WKSE Buffalo, N.Y,, adds

OARRYL STEELE is out as GM of KCPX Salt Lake City. Ernie Kovak from
Fairwest is named station manager.

younger remember her as the first
full-time female jock on WLS during
its top 40 heyday and the role model
for many rookie broadcasters. Dan-
iels also worked for Gordon McLen-
don’s WYNR and was also part of
the all-female lineup at WSDM, now
WLUP-FM.

With urban KHYS Houston hav-
ing become urban/AC Y98.5 (Bill-
board, June 29), ND Dee Ann Collins
moves to middays. Midday host G.L.
Hayes goes to afternoons. Part-timer
Stevie T. will do nights, replacing
Glen Cooper, who becomes produc-
tion director. Les Holmes and Jay
Lamont are out.

WMMO Orlando, Fla., midday host
Suzanne Michaels joins AC WAXY
(Mix 106) Miami as APD/MD, replac-
ing Catherine Block ... Former
KWSS San Jose, Calif., MD Rick An-
horn joins WRBQ (Q105) Tampa,
Fla., as MD. Former KWSS morning
producer Michael Shannon goes to
AC KWAV Monterey, Calif., for p.m.
drive. MD Jim Seagull exits.

Midday host Wendy Naylor adds
APD duties at modern KDGE Dallas
... WBCN Boston night jock Tami
Heide heads to modern KROQ Los
Angeles for overnights, replacing
Swedish Egil, now with rival KSRF/
KOCM (Mars FM) . .. Jimmy Novak
from WXLC Waukegan, Il joins al-

- bum WWBZ Chicago for p.m. drive.

Urban WIKS Coastal N.C. MD/
midday host Yvonne Sanders heads
to similarly formatted WHRK (K97)
Memphis as morning co-host, replac-
ing Pam Wells. P.M. driver Jeff Kin-

LABELS AND TOP 40 PDs TRADE PUNCHES AT POE CONVENTION

(Continued from preceding page)

box panel, for instance, centered on
whether dance stations could play
Extreme’s “More Than Words.”

On one side of the niche issue was
Joel Salkowitz, OM of dance outlet
WQHT (Hot 97) New York, who
charged that “stations that own the
variety position are in deep shit be-
cause they have no core,” and former
WEZB (B97) New Orleans PD Greg
Rolling, who said the teen audience
at his station had rejected Nelson and
any other act that wasn’t urban-
based.

They were pitted against the likes
of WAPW (Power 99) Atlanta PD
Rick Stacy, who pointed out that Har-
ry Connick Jr.’s “Recipe Of Love”
was his No. 1 testing 18-24 record and
KOYE Laredo, Texas, PD Steve
Chase, who claimed that the musical
polarization of teens and adults “isn’t

as bad as everyone thinks.”

Chase contended that artists like
Celine Dion and Whitney Houston
work at nights and that top 40’s real
problem was PDs who think they
have to play only rap and hard rock
at night. He was seconded by WAPE
(Power 95) Jacksonville, Fla., PD Jeff
McCartney, who added, “Too many
people are saying you can’t do this at
night. They don’t know until they

McCartney was also one of several
PDs who came out in favor of in-
creased use of "70s and '80s gold, es-
pecially now that songs like “Some-
body’s Watching Me” were showing
up again on VH-1. “We made ‘Shake
It Up’ by the Cars familiar. We made
it a hit. Then we said to AOR, ‘Take it,
it’s yours,’ ” he said.

Similarly, Chase noted that 60% of

his requests were for gold. And
WAYS Macon, Ga., PD Rick Woodell
said that oldies “should have never
left as far as true top 40 is concerned.
I don’t know who came up with the
idea that a kid is going to turn off the
radio because you play ‘After The
Love Is Gone’ or ‘Shining Star.” ”

But WDCG (G105) Raleigh, N.C.’s
Brian Patrick noted that while it
might be all right to bring back some-
thing—like “Der Komissar”—that no
longer belonged to any particular for-
mat, “We can’t repeat with AC for
Journey oldies. They’re gone . ..
When we backed off on oldies, we got
our upper demos back.”

In contrast to last year’s Poe,
which took place during the heart of
the 2 Live Crew controversy, social
issues had a much smaller presence
at the '91 Poe. Consultant Alan

Burns, who opened the convention,
was applauded when he thanked the
industry for its support of the Per-
sian Gulf troops, but not when he
suggested that they help register
voters for the '92 election.

The indecency issue was, however,
the focus of MCA president Richard
Palmese’s keynote address. Palmese
accused labels and radio of perpetu-
ating “a plague of hatred” with mate-
rial that was racist, misogynist, and
homophobic. Palmese praised Gef-
fen’s decision not to release last
year’s album by the Geto Boys—the
only recording act he cited by name—
adding, “There is censorship and then
there is taste and I think we all know
the difference.”

Attendance at this year’s Poe was
reported at 812 people, up sharply
from last year’s 600 or so attendees.

ney is named APD/MD ... Night
jock Geoff Gill adds assistant MD
stripes at urban KJLH Los Angeles.
Also, Ken Taylor joins from rival
KACE for part-time. Across town,
night jock Sky Walker exits KKBT.

Former KNAC Los Angeles morn-
ing man “Gonzo” Greg Spillane
goes to nights at WMMR Philadel-
phia. Bubba John Stevens is now
permanent in afternoons ... KFMS
Las Vegas p.m. driver Tad Swenson
goes to middays at country KYGO-
FM Denver, replacing J.J. McKay,
now with album rival KRFX ... For-
mer KIOI San Francisco morning
partner Karen Dee joins country ri-
val KSAN for nights, as Frank Terry
goes to middays and Terry Rhodes
exits radio.

At top 40 KUTQ (Q99.5) Salt Lake
City, PM. driver Tom Timmons is
upped to APD/MD, replacing Tony
Rumfallo, who is called up by the
Utah National Guard. Brandon
Young from crosstown KBER joins
for nights ... J. Karen Thomas goes

. from late nights to middays at top 40

WAPW (Power 99) Atlanta ... At
standards KFRC San Francisco, Jim
Lange replaces Carter B. Smith in
mornings. Dan Sorkin from rival
KGO joins for afternoons.

Former KRBE Houston morning
man Mark Waldi goes to middays at
rival KKBQ, replacing Chris Kelly,
now with WYXR (Star 104.5) Phila-
delphia. Also at WYXR, Anne Gress
from WMTX Tampa, Fla,, joins as
MD. Another ex-WMTX’er, Charlie
Davis, joins the morning team at
WMXC Charlotte, N.C.

Radio Awards
Gorrections

These are corrections to the 1991
Billboard Radio Awards ballot
that appeared in the June 29 is-
sue.

e Major-market urban air per-
sonality nominee Guy Black is
presently at WHQT Miami.

e Small-market urban MD of
the year Larry Carr is at WQIC
Meridian, Miss.

e Small-market country air
personality nominee Jay Rich-
ards is at KLLL Lubbock, Texas.

e “American Country Count-
down” should have been listed as
“American Country Countdown
With Bob Kingsley.”

BILLBOARD JULY 6, 1991

3

www americanradiohistorvy com

13



www.americanradiohistory.com

Il RADIO

,_‘3,_3,?”%%”“”"&”“"?V°x°x°r%§y°v§yw°y3

x
m

1@53

iy

e o o e e e

i -:-o.w.ﬁ.o-n
3 ‘i P e T
e g:m xg b e e
%

e

H o
e e e e AT

]

e
et e

s
e

SRR

Billboard s

FOR WEEK ENDING JULY 6, 1991

Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND

. 5 - COLLEGE RADIO AIRPLAY REPORTS.
eBio8| 39| 23| Tme ARTIST
F2| 33| ~2) TS| LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 x %
2 3 7 KiSS THEM FOR ME SIOUXSIE AND THE BANSHEES
GEFEEN 7-24387 1 week at No. 1
1 1 11 | GET THE MESSAGE ELECTRONIC
WARNER BROS. 2-21832
4 7 CHOCOLATE CAKE CROWDED HOUSE
CAPITOL 44725
5 18 STAND BY LOVE SIMPLE MINDS
A&M 1568
SHINY HAPPY PEOPLE R.E.M.

WARNER BROS. 4-19242

s |17 KOZMIK ZIGGY MARLEY & THE MELODY MAKERS
VIRGIN 4-98819

3 | 2 THE OTHER SIDE OF SUMMER ELVIS COSTELLO
WARNER BROS. 4-19333
FLOWERS IN THE RAIN STRESS
REPRISE ALBUM CUT
CR SEAL

AZY
SIRE 4-19298/WARNER BROS.

EHERCCHCNE

WHICH WAY S|
AZM ALBUM CUT

HOULD | JUMP? MILLTOWN BROTHERS

—
—
)
o
—
o

SING YOUR LIFE
SIRE ALBUM CUT/REPRISE

MORRISSEY

RBLE
FONTANA ALBUM CUT/MERCURY

HOUSE OF LOVE

GEFFEN 19102

| WANNA BE A BOSS

STAN RIDGWAY

~

[

I~
wwwmh&h@wmwa

EVERYDAY SUNSHINE

FISHBONE

NEWD) | |

ISLAND ALBUM CUT

14 16 24 COLUMBIA 38-73859
| FEEL SO GOOD RICHARD THOMPSON
@ NEW ’ 1 CAPITOL 16728 ¢
DIANE MATERIAL
16 6 6 11 MERCURY 868 165-2 ISSUE
17 | 23| 28 | 4 | BETTER BACK OFF MARSHALL CRENSHAW
PARADOX ALBUM CUT/MCA
95 | EARL CHAPTERHOUSE
DEDICATED ALBUM CUT/RCA
RUSH BIG AUDIO DYNAMITE Ii
NEw ’ l COLUMBIA 44-73844
TEXARKANA REM.
20 8 4 8 WARNER BROS. ALBUM CUT
21| 28| — | 2 | SUBMARINE SONG THE CANDY SKINS
DGC ALBUM CUT
22 | 26 | 25 | § | WOMAN WITH THE STRENGTHOF... PETER HIMMELMAN
EPIC ALBUM CUT
WALKING DOWN MADISON KIRSTY MACCOLL
@ NEw ’ 1 CHARISMA 2-96342 MAD 2y
30 | — | 2 | GROOVY TRAIN THE FARM
REPRISE ALBUM CUT
THERE SHE GOES THE LA'S
Ll 13 3 13 LONDON 863 370-4/PLG
CARAVAN INSPIRAL CARPETS
% |18 15| 7 | Graraabumcur ¢
ROCKAWAY RIC OCASEK
@ NEW ’ 1 RE?%SE ALBUM CUT oe
0BVIOUS SON JOE JACKSON
28 14 | 8 10 VIRGIN ALBUM CUT S
EAST EASY RIDER JULIAN COPE

0y 12]9 13

AMERICAN MUSIC
SLASH ALBUM CUT/REPRISE

VIOLENT FEMMES

() Tracks with the greatest airplay gains this week. © 1991, Billboard/BPI Communications, Inc.
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e e e = ]
FM GOING NEWS/TALK? Alh"m n“ck Tl‘acksm
(Continued from page 12) COVPILED AL
= MPILED FROM NATIONAL ALBUM ROCK
that we have is the great pool of || x| x|g |3k TLE RERIC R RECORTS RTIST
. : Q| 5
available llstene.rs on the ,FM, band || Z%| <% 5 2| £33 LaseL & NUMBERDISTRIBUTING LaBEL A
and we are trying to capitalize on
that.” * % NO. 1T x
Part of the advantage to FMisthe [|((1D)| 1 | 3 | 3 | LEARNINGTOFLY  TOM PETTY & THE HEARTBREAKERS
fact that there are more listeners in '
younger demographics on that band. || 2 | 2 | 1 | 5 | POUNDCAKE  eur VAN HALEN
“There are more young people avail- 3 4 4 5 | SMOKESTACK LIGHTNING LYNYRD SKYNYRD 1991
able to you,” Rimmer says. “The "TL""T'%';B:MACUT
question is how do you draw them in @ 5 7 3 i’?ﬂﬁu 73999ND DI FOREIGNER
and make it socially acceptable for (| 7 [ 1| 3 | THE SOUND OF YouR voicE 38 SPECIAL
them to say they listen. That is the CHAR;SNM(;\ z;_ :|S|7r: :
bag!e for anykta]k ]St:tl:nth t l . 6 3 2 9 EEEFEMERICAN AL&JM CUT/REPRISE Unl= RO 2
immer acknowledges that luring _ YOU COULD BE MINE GUNS N' ROSES
younger demos to WWDB would @) s 2| cerrenaLoum cut
give the station a sales boost, yet 3 9 | 8 | Bliiad REM.
; . ALBUM CUT
thus far that station has only been | = =11 T "T"\iND oF CHANGE SCORPIONS
moderately successful in increasing MERCURY 868 180-4
its listenership among younger 12 | 14 | 7 | JETCITY WOMAN QUEENSRYCHE
adults.
If there is a hotbed of FM talk sta- * & % FLASHMAKER * % *
@D| NEWp | 1 | ENDOF THE LINE ALLMAN BROTHERS BAND
¢ . o RIGHT HERE, RIGHT NOW JESUS JONES
Talk radio is 2| ujw|u| GETH
. ORDINARY AVERAGE GUY ALSH
expenSer to Start up 13 10 6 10 PYRAMID 35-73843/EPICG JOEW
, |10 [ o | Mowwey susness S
wherever you are @)| 15 | — | 2 | (EVERYTHING 1D0) IO IT FOR YOU BRYAN ADAMS
. ROCKAWAY
tions, it would have to be New Hamp- D) = | — | 2 | Sl o doe
W
c=D HEY STOOPID ALICE COOPER
shire, where several small market @ V| — 1.2 | epcaarsess ¢
i i MAN IN TH X ICE IN
WKBKEM Keone N H. signedon | [SDl 2 | 20 | 13 | B IEE0 i
in March. Its AM sister station has % | 32 |3 ki&?AHEGEIMRTED EXTREME
been doing talk for 30 years, but GM || 49 | 23 | 22 | g | BEEN YOUR FooL TATTOO RODEO
Tal Hood sought an FM simulcast to e
increase his coverage area. “Because || 21 | 13 | 8 | 12 | LIFTMEUP YES
I have an FM station, and everyone
. . HANG ON ST. CHRISTOPHER BULLETBOYS
plays music on FM, it doesn’t mean | 2 | 28 | 24 | 7 | JARNERGROS ALBUM CUT
have to play music,” Hood says. 23 | 15 | 15 | g | BLOOD ON THE BRICKS ALDO NOVA
Hood acknowledges it is hard to ST THE MOODY BLUES
find good local talk talent, but if you S ERIERE
can fill a staff, talk can work on FM. @5)| 31 | 31 | 5 | BULDAFIRE DRIVIN' N' CRYIN'
“Some folks are so tied into FM, they SUAND ’ELEEM (0
barely acknowledge the existence of || 26 | 27 | 29 | 4 | QHWELL a0 02 SR
AM,” he says. “They go up and down :
ays. “They go up * % * POWER TRACK* % %
the FM dial, hit talk radio, and go, RIGHT NOW VAN HALEN
‘What the hell is this? Then we got |[@D| 8 | — | 2 | REHTNOW e
"em, because we are talking about the 40 | — | 2 | RUNAROUND VAN HALEN
local issues they are interested in.” WARNERIBROSTALBUMICLT
] 'T LIVE WITH Y
Bob Vinikoor, GM/PD/owner of || 20 | 20 | o | 5 | |CANTANEWTYOD, QU
another simule station
i’ ’ SAVING MY HEART YES
WNTK Lebanon, N.H., says it’s not | 49 3 | RRistAALBUM CUT
only local talk that will score on FM. | |31yl 35 [ 45 | 3 | SOMETHING TO TALK ABOUT BONNIE RAITT
“Every format of music is in the mar- CARITO4 4724
ket,” he says. “Talk helps us differen- || 32 | 34 | 30 | 5 | ALLTHETIME IN THE WORLD JELTSHAD
tiate ourselves from the other sta- 3% | 18| 12 | 13 | DIRTYLOVE THUNDER
tions. When you hear Rush Lim- GEFFEN 19026
biuihedo(l)r}g ;10 ‘Ffomi-Ngzli' Itipd’?te,’ 3 |19 (13711 ﬁﬂl’;kcw&nﬂc\&m?M MEMPHIS CONTRABAND
you are going 1o Stop and Listen. WALKING IN MEMPHIS MARC COHN
Another advantage to talk on FM % | 2 |16 | W | fianncasrrar
is that it gives stations a market ex- 3 | 38 | 35 | 5 | 3 STRANGE DAYS SCHOOL OF FISH
clusive. “If I play ‘the best oldies in ot FE
town,’” so can the station across the @ 4 | 8 |3 mﬁgf;\%blcm BILLY SQUIER
street, but if I've got Rush [Lim- || 34 | 39 | 44 | § | MISSYOU IN A HEARTBEAT THE LAW
baugh] or Dr. Dean Edell, no one else ZILALTE B BT
in the market can have them.” NEW)p | 1 | BUILD ME UP HUEY LEWIS & THE NEWS
Vinikoor adds that talk on FM may 1 | ROLLIN'ON THE DOOBIE BROTHERS
be a solution in these tough economic REWD CACTORALBUMICU,
times. “People are going to start try- | |(41)| NEWp | 1 | TOP OF THE WORLD VAN HALEN
ing things that are nontraditional, in x;Rsfgsfﬂfrt:"g;“: GEORGE THOROGO0D
order to make it through the down- || 42 | 21 | 17 | 8 | REood L0 H
turn in the economy,” he says. (@3)| 48 | — | 2 | STANDBY LOVE SIMPLE MINDS
Ed McLaughlin, CEQ/chairman of GAE
EFM Media Management, whichsyn- || 4 | 41 | 39 | 4 | TELLTHETRUTH OAID (123 [T
dicates Limbaugh and Edell, says he | [, 717, "5 | THE MORE THINGS CHANGE CINDERELLA
wouldn’t be surprised if talk took off MERCURYATBUMICO,
on FM. “It may take someone design- NEW)p | 1 | APPLEPIE Ut el
ing a format that appeals to the 1849 1 | KISS MY LOVE GOODBYE L.A. GUNS
audience,” he says. “Then you might NEW ) POLYDOR ALBUM CUT i
i i VER THUND| ARC COHN
et e e | (@] Wew. | 1| 4155 GO0 e
2 : DESERT
WWDB’s Rimmer concurs. “When B A CAIEPISI'OL 447“1”:? ON GREAT WHITE
music stations realize that they don’t 50 | 33 | 26 | 6 | SET MEINMOTION BRUCE HORNSBY & THE RANGE
want to carve up music between a Ren 288

few different formats, they will have
to start thinking talk,” he says. “I'm
surprised it hasn’t happened sooner.”

(:) Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BPI Communications, Inc.
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RECORDS

THE ELEMENTS OF ARTIST
DEVELOPMENT.
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Artists with natural talent-every label needs them, and
every successful label knows how to nurture and refine
that talent by making the right records and developing
the right marketing strategy to break their artists to
the biggest possible audience.


www.americanradiohistory.com

RECORDS

The history of A&M is the history of signhing unknown
artists and turning them into superstars. With their new
platinum albums, Amy Grant and Extreme join Sting in
the ultimate refining of their gifts.
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STING

Multi-platinum worldwide

Sold-out Spring American theater tour

Sold-out European arena tour now in progress
American arena tour coming this Fall

New home video out soon

AmMmy GRANT

Platinum

“Baby Baby” #41

Top Ten

June Artist of the Month

Heart In Motion Summer Tour starts July 4

EXTREME

PLATINUM
G,
“MORE THAN WORDS” #1 BILLBOARD AND ’T{
NEwW HOME VIDEO PHOTOGRAFFITTI ALREADY GOLD
ON TOUR NOW WITH
DAviD LEE ROTH AND CINDERELLA

UPCOMING TOUR WITH Z2Z Top

ARTIST DEVELOPMENT AT A&M.
IT’S ELEMENTAL s

©®1991 A&M Records, Inc. All rigats reserved.

AMMW america
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Hot Adult Contemporary.

z COMPILED FROM A NATIONAL
wE |z @ : :&- SAMPLE OF RADIO PLAYLISTS
2| 2w | 28| €| TITLE ARTIST
rl—-' ;’ 5 Lg o~ g é 5 LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 x %
M| 1 3 | ¢ | RUSHRUSH @ PAULA ABDUL
CAPTIVE 4-98828VIRGIN 2 weeks at No. 1
9 | 2 | 4 | 10 | MORE THAN WORDS @ EXTREME
A&M 1552
(3)| 5 | 5 | 11 | POWER OF LOVE/LOVE POWER @ LUTHER VANDROSS
EPIC 34-73778
4 | 3 1 | 12 | LOVEIS A WONDERFUL THING @ MICHAEL BOLTON
COLUMBIA 38-73719
5 | 4 5 | 14 | 1 DON'T WANNA CRY & MARIAH CAREY
COLUMBIA 38-73743
AN'T FORGET YOU @ GLORIA ESTEFAN
|@ 6 10 7 EPIC 34-73864 .
r@) 10 | 11 | 15 | PLACEIN THIS WORLD @ MICHAEL W. SMITH
REUNION 19019 /GEFFEN
8 | 7 g | 10 | PART OF ME, PART OF YOU @ GLENN FREY
MCA 54060
BABY BABY  AMY GRANT
9 8 7 18 AZM 1549
12 | 12 | 9 | STARTING ALL OVER AGAIN DARYL HALL JOHN OATES
ARISTA ALBUM CUT
MIRACLE & WHITNEY HOUSTON
11 9 6 13 ARISTA 2222
@2)| 15 | 21 | 4 | UNFORGETTABLE @ NATALIE COLE
ELEKTRA 4-64875
(3)| 16 | 19 | 5 | THE DREAM IS STILL ALIVE @ WILSON PHILLIPS
SBK 07356
1 | 16 | 11 | WALKING IN MEMPHIS & MARC COHN
L ATLANTIC 4-87747
15 13 13 |13 !A-gﬁleSdABT FIRST SIGHT @ STYX
16 | 11| 8 | 17 | RHYTHM OF MY HEART @ ROD STEWART
WARNER BROS. 4-19366
HOW CAN | EASE THE PAIN @ LISA FISCHER
17 18 11 ELEKTRA 4-648%7
18| 19 | 17 | 10 | NEVER GONNA LET YOU DOWN SURFACE
COLUMBIA 38-73643
51 | 36 | 3 | LOVE AND UNDERSTANDING & CHER
GEFFEN 19023
2 | 33 | 4 | EVERY HEARTBEAT & AMY GRANT
A&M 1557
a0 15| 2 (R:& FOR HELP @ RICK ASTLEY
(@] 2 | 35 | 5 | LILY WAS HERE @ DAVID A. STEWART/CANDY DULFER
ARISTA 2187
@3)| 2 | 31 | 5 | CANYOU STOP THE RAIN @ PEABO BRYSON
COLUMBIA 38-73745
* % * POWER PICK*X & %
48 | — | 2 | (EVERYTHING | DO) I DO IT FOR YOU & BRYAN ADAMS
A&M 1567
(@5)| 25 | 28 | 5 | SETMEINMOTION BRUCE HORNSBY & THE RANGE
RCA 2846
%6 | 18 | 12 | 15 | (IF THERE WAS) ANY OTHER WAY @ CELINE DION
EPIC 34-73665
97 | 27 | 32 | 4 | EVERYBODY GETS A SECOND CHANCE @ MIKE/MECHANICS
ATLANTIC 4-87679
3 | 34 | § | LOSING MY RELIGION ® REM.
WARNER BROS. 4-19392
MOVE RIGHT OUT @ RICK ASTLEY
3 39 4 RCA 2839
37 | 41 | 5 | VLLBETHERE # THE ESCAPE CLUB
ATLANTIC 4-87683
(BD)| 38 | 38 | 7 | KISSING YoU @ KEITH WASHINGTON
QWEST 4-19414/WARNER BROS.
2| 8|52 !ﬁ%&:s IN LOVE @ WILSON PHILLIPS
33| 30 | 24 | 20 | MERCY MERCY ME/l WANT YOU ROBERT PALMER
47 | — | 2 | ITAINTOVER 'TILIT’S OVER @ LENNY KRAVITZ
VIRGIN 4-98795
JUST THE WAY IT IS, BABY © THE REMBRANDTS
35 26 22 15 ATCO 4-98874
36 | 29 | 25 | 17 | V'VEBEEN THINKING ABOUT YOU & LONDONBEAT
RADIQACTIVE 54005/MCA
VOICES THAT CARE @ VOICES THAT CARE
37 32 23 17 GIANT 4-19350
38 |36 | 29 | 14 | JOYRIDE ¢ ROXETTE
* x *HOT SHOT DEBUT x % »
NEWD | 1| | SOMETHING TO TALK ABOUT © BONNIE RAITT
CAPITOL 44724
A BETTER LOVE & LONDONBEAT
40 4 43 3 RADIOACTIVE 54101/MCA
NOTHING BUT THE RADIO ON @ DAVE KOZ
41 34 20 13 CAPITOL 44674 0 0
THE MOTOWN SONG # ROD STEWART
NEw ’ ! WARNER BROS. 4-193202
COMING OUT OF THE DARK © GLORIA ESTEFAN
43 41 37 24 EP?C 34-73666 0
HERE | AM (COME AND TAKE ME ® UB40
44 45 46 3 VIRGIN 4-99141( )
WALK MY WAY BETH NIELSEN CHAPMAN
45 43 42 18 REPRISE 4-19447
50 | — | 2 | FADING LIKE A FLOWER @ ROXETTE
EMI 50355
47 | 39 | 43 | 11 | TOUCH ME (ALL NIGHT LONG) @ CATHY DENNIS
POLYDOR 879 466-4/PLG
ALL THE MAN THAT | NEED & WHITNEY HOUSTON
48 42 44 29 ARISTA 2156
49 40 40 31 f&'.n‘nol\gGME THE WAY @ STYX
CIRCLE OF ONE @ OLETA ADAMS
50 33 27 12 FONTANA 868 162-4/MERCURY

() Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPI
Communications, Inc.
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WLTW New York Says Best
Promo Is No Promo Dept.

NEW YORK—It’s difficult to be-
lieve that in what has been dubbed
the “age of marketing,” a success-
ful station could have no promo-
tion department whatsoever. But
in the winter Arbitron, soft AC
WLTW (Lite FM) New York was
tied for third place with a 5.0 12
plus share, and was the market's
leading AC.

Surprisingly, PD Kurt Johnson
says, ‘I think part of our success
is that we don’t have a [promotion
director]. Since the focus is music,
we want to minimize the things
that can get in the way of that—
and promotions can. There are for-
mats like ours where the execution
of promotions interrupts what we
are trying to accomplish. We're

LT,

1067 FM

LITE MUSIC

here to play music and that’s what
we do.”

WLTW runs just two promo-
tions each year. These are ‘““Lite
lunch,” an eight-week spring pro-
motion in which the station pro-
vides a catered lunch for a desig-
nated office each week, and the
winter “Lite night,” a major listen-
er party. But even these are not
heavily promoted on air. Johnson
says the announcements are care-
fully placed and “worked into the
flow of the station.”

Both promotions are handled by
GM George Wolfson’s assistant,
Lori Flitcroft, who also handles
the station’s merchandising along
with another office manager.

Despite the lack of promotions,
Johnson sees marketing as vital to
the station’s success. Toward that
end, the station buys a fairly
heavy television schedule. “‘No
matter what you are doing,” John-
son explains, “you have to educate
the consumer as to what you are.”

And although he firmly believes
that promotions are not right for

Promations
& Marketing

by Phyllis Stark

WLTW, Johnson admits to keeping
a watchful eye on crosstown rival
WNSR (Mix 105), which now has
both a marketing director and a
promotion director, and is ex-
tremely active promotionally. In
the winter ratings, WNSR was up
to a 4.2. In the second spring trend,
the two stations were almost neck
and neck, WLTW had a 4.8 to
WNSR’s 4.6.

Like WLTW, WNSR runs a
heavy TV schedule, and Johnson
believes this is the main reason for
the station’s success. “I think they
are moving up more from their
marketing than their on-air con-
testing,” he says.

But while WNSR promotion di-
rector Paul Heffner doesn’t com-
pletely credit his station’s gains to
promotions either, he says, ‘it has
made a difference.”

IDEA MILL: PRINCELY PROMO

KPWR (Power 106) Los Angeles
marked the release of the film
“Robin Hood: Prince of Thieves,”
by encouraging “rich listeners”
and corporations to donate food to
the Union Rescue Mission ...
KQMQ Honolulu, Hawaii will dis-
tribute 200,000 pairs of specially-
designed glasses, sporting the call
letters, which listeners can use to
watch the eclipse of the sun on
July 11.

KFBK Sacramento, Calif. is pro-
moting “no tie Friday” all sum-
mer. When the temperature hits 90
degrees, male listeners are encour-
aged to go tieless. Women can go
without stockings.

WCKZ (Kiss 102) Charlotte,
N.C., hosted an all-night drug- and
alcohol-free graduation celebra-
tion at a local amusement park last
month. Over 11,000 graduates

(Continued on page 22)

Star Look-Alike. WZTR (Star 95) Milwaukee recently hosted a Gen. Norman
Schwarzkopf look-alike contest at a local mall. Operation Desert Storm veteran
Mike Brewster, who currently serves in the Wisconsin Air National Guard, was
the winner. Pictured, from left, are runner-up Michael Wilson, Brewster, and Star
95 morning man Bob Barry.
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CURRENT PLAYL

POWER PLAYLISTS.

ISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM

with a

audience of more than 1 miliion.
GOLD—Stations with a weekly cume

audience between 500,000 and 1 mililon,
SILVER—Stations with a weekly cume

audience between 250,000 and-500,000.

kly cume

PLATINUM 28 30 The KLF, 3AM. Eternal 7 7 Michel'le, Something In M’ Heart
A29 —  Jesus Jones, Right Here, Right Now 3 8  Luther Vandross, Power Of Love/Love P
A30 — UB4Q, Here | Am (Come And Take Me) 9 $  Another Bad Creation , Playground
A — Hi-Five, | Can't Wait Another Minute }(1) }(1) (F:or Eulnth:u Cag't PIaaMe s ®
rystal Waters, Gypsy Woman (She's Ho q . . /
g g (s:arlouche Feelcfrle Erfotvev N Washington P.D.: Lorrin Palagi ==
uriace, Never Gonna Let You Down 1 1 Extreme, More Than Words
1214 UB4D, Here | Am (Come And Take Me) 22 Mariah Carey, | Don't Wanna Detroit P.D.. John McFadd T
1027 15 15 The Party, Summer Vacation 3 5 P; r|“ w"f"g hon aona Ly Gl o bRl
- Rush
16 15 Extreme, More Than Words 4 4 Uaaut(‘) Her: ) Auv: Come And Take Me) 12 Paula Abdul, Rush Rush i o i
. L Rilt RS y g 2 & Extreme, More Than Words Chicago P.D.: Greg Cassidy
New York 0.M.: Steve Kingston | Los Angeles P.D.: Bilt Richards I 17 packiBerSide ,',:tmum Candy Du . ‘{‘O'S‘;’n'gss 53;?23: Love/Love P 3 1 Color Me Badd, | Wanna Sex You Up 1 2 Paula Abdul, Rush Rush
1 2 Paula Abdul, Rush Rush 1 1 Color Me Badd, | Wanna Sex You Up (Fr 19 19 Rythm Syndicate , P.A.S.SJ,%.N. 7 8 DwidA smmy,n" ucing Candy Du 4 5 Salt-N-Pepa, Do You Want Me 2 A4 Extreme, More Than Words
23 Crystal Waters, Gypsy Woman (She's Ho 22 Extreme, More Than Words 20 20 Jesus Jones, Right Here, Right Now 8 10 Michael W. Smith, Place In This World 5 9 EMF, Unbelievable . 3 14 EMF, Unbelievable
31 Me Badd, IWznna Sex You Up (Fr 3 3 REM, Losing My Religion 21 21 Corina, Temptation 9 3 Michael Bolton, Love Is A Wonderful T § 10 Pcr?cres" Can | Call You My Giri 4 11 Color Me Badd, | Wanna Sex You Up (Fr
4 6 EMF, Unbelievable 4 5 Surface, Never Gonna [et You Down 22 22 D.J. Jazzy Jeit & The Fresh Prince, 10 12 Gienn Frey, Part Of e, Part Of You 7 3 World Class Wreckin, Turn OIf The 5 71 REM, Losin% My Religion
5 5 Black Box, Strike It Up 5 & EMF, Unbelievable 23 23 Cher, Love And Undevstandmﬁ 11 13 Wilson Phillips, The Dream (s Still A 8 4 Another Bad Creation , Playground 6 13 Jesus Jones, Right Here, Right Now
6§ 8 Corna, Temptation & 4 Luther Vandross, Power Of Love/Love P 24 24 Michael W. Smith, Place In This world 12 7 Rick Astiey, Cry For Hel s 1 R-E-“h Losing My Rehgion 7 13 Tara Kemp, Piece Of My Heart
7 4 REM., Losing My Reiigion 7 10 Stereo MC's, Elevate My Mind 25 25 Lenny Kravitz, It Ain't Over Til It’ 13 11 Rod Stewart %ymm Of My Heart 10 8 Rude Boys, Written All Over Your 8 EX hm Syndicate , PASS.I.ON.
8 9 Poison, Life Goes On 8 12 Another Bad Creation , Playground 2% 26 Tara kemp, Piece Of My Heart W 17 Amy Grant, Every Neartbeay 11 14 Jesus Jones, Right Here, Right Now § 5 Michael Botton, Love Is A Wonderful T
§ 7 Extreme, More Than Words 8 11 Black Box, Strike It Up 8 21 27 Keith Sweat, Your Love 15 14 Voices That Care, Voices That Care 1221 D.J. Jazzy Jeff & The Fresh Prince, 10 26 Roxette, Fading Like A Flower (Evea
10 16 Jesus Jones, Right Here, Right Now 10 15 Crystal Waters, GYSSy Woman (She's Ho 28 28 Gloria Estefan, Can't Forget You 16 15 Roxette Joyride ' 13 11 Roxette, Joynde _ 11 10 UB4O, Here | Am (Come And Take Me)
n 18 lack Crowes, Hard To Handle 11 14 Tara Kemp, Piece Of My Heart 29 29 Peabo alxson, Can You Stop The Rain 17 20 Leony Kravitz, it Ain't Over Til It' 14 16 Jesse Jaymes, Shake It (Like A 12 12 uznl. You're The One For Me
12 14 Steelheart, Il Never Let You Go 1217 Amy Granl, Every Hearlbeal 30 30 Yasmin, Wanna Dance 18 16 The Triplets, You Don't Have To Go Ho 19 1T Lenny Kravitz, It Ain't Over Til It 13 EX Musto & Bones, Dangerous On The
13 24 Bryan Adams, (Ever(thing 1 Do) I Do | 13 18 Lenny anllkl Ain't Over Til ft 19 13 Robert Palmer, Mercy Mercy Me (The Ec 16 13 Tara Kemp, Picce Of My Heart 14 28 After 7, Nights Like This (From "The
14 17 David A Stewart Infroducing Candy Du 147 Pauls Abdul, Rush Rush 2 22 Cher, Love And Understanding 1712 Amy Grant, Baby Bab 15 18 Luther Vandross, Power O} Love/Love P
15 10 Mariah Carey, | Don't Wanna Cry 15 8  Michael Bolton, Love is A Wonderful T 21 28 Roxette, Fading Like A Flower (Every 18 13 Black Box, Strike It Up 16 EX Wilson Phillips, The Dream Is Still A
16 12 Michaet Botfon, Love Is A Wonderful T 16 24 Jesus JonesMngm Herekklghl Now 72 25 Bryan Adams (Everything | Dog 1 Do 1 19 18  Crystal Waters, Gypsy Woman 17 EX Michael W. Smith, Place in This World
17 20 Jomanda, Got A-Love For You 17 9 LL Cool J, Mama Said Knock You Out 23 21 Londonbeat, I've Been Thinking About 20 22 The Party, Summer Vacation 18 EX Corina, Temptation
18 11 Luther Vandross, Power Of Love/Love P 18 20 Simple Minds, See The Lights b 24 23 Amy Grant, Baby Baby 2l EX  Fred Schnerder:{ Monster Al3 — The Black Crowes, Hard To Handle
19 13 Another Bad Creation , Playground 18 21 Glora Estefan, Can't Forget You A% = Rod Stewart. The Motown Song 22 EX  The KLF, 3 A M. Eternal 20 EX D0J.J Jeft & The Fresh Prince, S
2 7 gam t’!ere 1 Am (Come And Take Me) ;‘1' g ch:r?a “Tee(:\;t:{'i‘orscome And Take Me) L i 3 g ’ J'ef: sc"’?“['ﬁ;v'a';fﬁ;si«lﬁh"' o‘: = gryan dams, (EAverytmng 1D0) 1 Do |
- -N-| , q . "zyre, Forever Amo'r
:22% — T K,"T'p?;:%% m",:e':a 22 19 Londonbeat, A Better Love ) Pittsburgh P.D.: John Roberts 25 EX Dzyre, ForeEer Amo’r g
23 26 Michael W. Smith, Place In This World 23 27 b.sa‘ﬁsclher“ How Can | Ease The Pain 1' 1 Paula Abdul, Rush Rush ;g EX Amy Grant, Every Heartbeat b
28 27 Lisa Fischer, How Can | Ease The Pain gg Elg Hi-Five, | Like TEh'-‘ W‘ahy_ (T"IQDK'SSI'"K \ 2 4 Color Me Badd, | Wanna Sex You Up (Fr K 15 ngﬁy. S&Vess"."*"‘e h""e AT hi
25 28 Rythm Syndicate  PASSION. B'Y!"h ams, l( verything [ Do) I Do 3l K2 gueensryche, Sitent Lucidit A I ST AT Ol NEOL
A% — DJ. Jazzy Jett & The Fresh Prince, S 26 16 Mariah Carey, | Dont Wanna Cry 4 71 ftirehouse, Don't Treat Me Bad —  The Don, In There . " “The.
27 18 Cathy Dennis, Touch Me (All Night Lon 21 30 David A Stewart InlroducmSCandy Du 5 8 Extreme, More Than Words : — Nr—FB/eHI Can’t Wait Another Minute @L«—
A G ol bt iEarteal BB oot wago change &3 Marah Larey | Oont Wama Cry EX B G, Temptaton 1 0 ¢
B 15 Queensryche, Sient Lucidly ’ 30 22 CAC Music Factory Feat, Freedom Will 73 Cathy Dennis, Touch Me (All Night Lon | yaghington P.D.: Chuck Beck Dallas P.D.: Joel Folger
A30 eabo Bryson, Can You Stop The Rain Natalie Cole. Unf b 8 16 Jesus Jones, Right Here, Right Now Syndi
A = NalalielCale, Unforgetiablel 9§ Sheena Easfon, What Comes Naturally 1 1 Paula Abdul, Rush Rush 12 Rythm Syndicate , PASSLON.
A — D.J. Jazzy jett & The Fresh Prince, S 10 13 Whitney Houston, Miracie 2 3 Extreme, More Than Words —_— g = 2 1 Paula Abdul, Rush Rush
X EX Keitn Sweal, Your Love 1115 Wilson Phillips, The Dream Is Stil A 3 4 Mariah Carey, | Don't Wanna Cry / 35 Another Bad Creation , Playground
EX_[EXTPCiQuest, Can I Call You My Giry 1212 The Black Crowes, She Taiks To Angels 4 5 REM, Losang't My Religion -7 (/7] oy [3mCeioy MelBaddWannalSexiYoulUpi(Fe
(") 13 14 Huey Lewts & The News, Couple Days Of 5 6 Another Bad Lreation , Playground /, , / 5 9 EMF Unbelievable =
14 9 Tara Kemp, Hold You Tight 6 2 Color Me Badd, | Wanna Sex You. Up (Fr ) Vel ]/ 6 7 After 7, Nights Like This (From "The
15 22 Michael W. Smith, Place in This World 7 1 UBAO, Here | Am (Come And Take &ag RADIO WHYT 7 4 Extreme, More Than Words
New York P.D.: Joel Salkowitz 16 20 Roxette, Féding Like A Flower (Every 8 8 'uDrmelgevame - ) o - 5] |19 RlacHiBosy Steikelltlp
11 Corina, Temptation m‘mm }; g git’y“gléo‘?":; srreset Tsl:%hilghts 1] Llfh f’}mriarn‘l):cgamekgockmoz OL:t" Detroit P.D.: Rick Gillette 10 6 HiFive, | Like The Waaﬁhe Kissing
2 2 Paula Abdul, Rush Rush 19 18  Glenn Frey, Part Of Me, Part Of You 11 10 Rod Stewart, Rhythm Of My Heart 1 1 Paula Abdul, Rush Rush 1111 Mariah Carez, I Don't Wanna Cry
3 4 Coro, My Fallen Angel 2 21 Luther Vandross, Power Of Love/Love P 12 23 Bryan Adams, (gver thing rDo) Dol 25 Salt-N-Pepa, Do You Want Me 12 20 Amy Grant, Every Heartbeat
§ 3 Color Me Badd, | Wanna Sex You Up (Fr | Los Angeles P.D.: Jeff Wyatt 21 23 Thunder, Dirty Love 13 13 David A Stewart Introducing Candy Du 32 REM, Losing My Religion 1315 Londonbeat, A Better Love
5 5 Crystal Waters, Gypsy Woman (She’s Ho 11 st C's . Elevate My Mind 22 30 The Black Crowes, Mard To Handle 14 14 Londonbeat, A Better Love 4 4 Another Bad Creation , Playground 14 16 Dawid A. Stewart Introducing Candy Du
6 6 Dzyre, Forever Amot 2 b5 erleoA'gd ? 3 er‘:aRe hY Min 23 28 Cher. Love And Undesstandin 15 17 Lenny Kravitz, It Ain't Over Til |t 5 3 Color Me Badd, | Wanna Sex You Up (Fr 15 17 Jesus Jones, Right Here, Right Now
7 7 dUisa Fischer, How Can | Ease The Pain Colon Mo B SIS s Up (F 2 35 Tara Kemp, Piece Of My Hear 16 16 Crystal Waters, Gypsy Woman (She's Ho 6 6 Musto & Bones, Dangerous On The 16 18 UBA4O, Here | Am (Come And Take Me)
83 George Lamond.Love's Contagenus : N c‘,’é‘;{,. Waters. Gypey Woman (Sheafls | 25 75 Rythm Synsicate , PASSION 1 2 jeus Jones, Right Here, Right Now 7§ Stereo MCs, Eievate My ind 17 EX Bryan Adams, Everyting | 00) 1 Do |
yjLovejlesire . ma Sai 2 27 Amy Grant, Every Heartbeaf 18 20 Amy Grant, Every Heartbea fnbelcvane . erarca, We Want Tie Fun ;
10 10 Nomad, (I Wanna Give You) Devotion g g l[;ai'sfog;e"ch::l";a BaitnockivoulOut 27 TheyEscape C|u;,yl‘ll Be There 18 19 Black Box, Strike.Jt Uj ) 9 16 D.J. Jazzy Jett & The Fresh Prince, S, 18 21 Crystal Waters, Gypsy Woman gShe s Ho
H 11 Luther Vandross, Power Of Love/Love P 7 10 Tara Kemp Of My Heart 28 29 Daryl Braithwaite, Higher Than Hope 20 25 DU Jazzy Jeft & The Fresh Prince, S 1011 Dizyre, Forever Amo'r 20 14 Michael Bofton, Love Is A Wonderful T
1212 Jomanda, Got A Love For You g 9 an em?‘amcep yofi Love P 29 EX Bryan Adams, (Everything | Do) | Do | A21 — Paula Abdul, Promise Of A New Day 11 7 Extreme, More Than Words 21 23 Lisa Fischer, How Can | Ease The Pain
13 13 Tara Kemp, Piece Of My Heart 2 2 NoinerandicssiRower Ofllove/Love 50 EX Rod Stewart, The Motows Song %2 Tara Kemp. Piece Of My Heart 12 12 PC Quest, Can | Cali You My Girl 22 24 Wilson Phillips, The Dream s Still A
14 15 Another Bad Creation , Playground 1 15 UEAKE I|e,1 ”cw” (I 5 T“:'"ﬁ A —  ias, Perfect World 23 24 Micth'sm.m Place In This World 13 10 LL Cool J, Mama Said Knock You Out 23 25 Titiyo, My Body Says Yes
15 16 Rythm Syndicate , P.A.S,S.Y.%.N. I i Tere X {n (Come And Take Me) A —  Pauls Abdul, Promise Of A New Da A28 — Roxette, Fading Like A Flower (Every 14 14 David A. Stewart Introducing Candy Du 24 26 Lenny Kravitz, It Ain't Over 'Til It’
16 19 Rare Arts, Boriqua Posse ‘[}""F“‘ﬁ i A Poison, Life Goes On Y A5 —  Rod Stewart The Motown Son 15 15  Keith Washington, Kissing You 25 21 The Escape Club, I'll Be There
17 21 Lisa Lisa & Cult Jam, Let The Beat Hi IR [ ATLIITED, I A Moarc Cohn Walking In Memphis EX EX  Rythm Syndicate . PAS.S10, 16 18 Jesus Jones, Right Here, Right Now 2 19 Cathy Dennls, Touch Me (Al Night Lor
A8 —  Face, Forever Yours ) h n SheenarEaston wna{' Comeysg’Natr:ually A Mariah Care " Prisoner 1720 Boyz |l Men, Motowq{)hllly - 21 EX Roxette, Fading Like A Flowerhé very
;3 2 %_“lz;:th':vysao;dmdsthv:lsoor. Can't He 15 18 Sandee, Love Besire : — Lengy K'"|Vir' It Ain't Oyer Tit It }g gxl }:nnysz(w:&rltmrioi:s‘gver Tit it g g g;—:lwé,,alz(y)an Wait Another Minute
43 D Lazzy Jeft b The Fresh Prioce, § B e e e e Biations X N [arealbelSoundfisurivoice 2 B MKt AN Hema 0 EX Robbe Nevd st Like vou
ingo Boys , Borrowed Love Shocky o b . y Grant, Baby Bal arty, Summer Yacation
723 Angal Youre Love Just At Right 13 B Damian Dame trclusi o KpstalwateelDpsyWomaniGheliio 217 Cystal Waters Gyosy Woman (Shes Ho A Yan Haln. Standin On Top Of The o
24 18  Black Box, Strike It U - J deri s isa Lisa & Cuft fam, Let The Beat Hi J. e resh Prince,
% 3l AM. Eternil A H 1';;:; o “s";ng&g{esa NGOy A — Natae Cole Unforgettabe A (l)mihzeulz‘}ss_r;m]y Place I This World
26 17 Mariah Carey, | Don't Wanna C P [ A=ty —  Hi-Five, n't Wait Another Minute aktown , Turn p
21 EX  Hi-Five, | Cant Wait Another wanute g ;2 Lenny ;("‘(";"f'A" Ain 'Fo"ev' Til It N ) A — The Don, In There ) A Guns-N-Roses, You Could Be Mine
,\g = {a Louder Than Love a3 JA%man':‘r: TheL(o):% F%" N?: Atlanta P.D.: Rick Stacy g 3 ][he PKany, ngme&vhancal’;onn E; = B'{ack C;qwes.ob’!a'ad Lo Hr?ndle
-Fire, Taste The Bass " 3 ara Kemp, Piece y Hea ara Kemp, Piece ea
30 32 BG The Prince Of Rap, This Beat Is Ho 25 28 DJ. Jazzy Jeft & The Fresh Prince, S . . . 1 JLgitaulaAbduiiRush RuSH ‘ EX EX Heavy D. & The Boyz, Now That We Foun EX EX Cher, Love And Understanding
13 2% 16 Gerardo, t The Funk . 2 2 Michael W. Smith, Place In This World . ;
31 3 Deee-tite Good Beat 26 Rit fCemrdolwelwaialtind Philadelphia P.D.: Mark Driscoll 3 7 EMF Unbelievable g X #;s';e Jaymes, Sha e A"S%”I% A White EX EX The Rembrandts, Someone
32 EX  Seal Crazy h 1 5 Crystal Waters, Gypsy Woman (She's Ho 4 0, Her, (Come And hm Syndicate , PAS.S.I.O.N.
33 EX Clubhouse, Dee]p In My Heart g g% g.‘"do‘";:- Sﬂ"é Is VO‘;‘[ t‘" 2 3 ENF, Unbelievablgp Y ¢ ; 5 gf%:%b':{ler:l??»:e oThis (F'O;‘ah%hhge) EX EX Corina, Temptation
34 EX  Cathy Dennis, Too Many Walls 30 17 MTgah Carey |°B'°w't Wanna [ 3 1 Paula Abdul, Rush Rush 6 6 Color Me Badd, | Wanna Sex You Up (Fr
35 35 April, Losing My Heart 31 33 Gardner Cole Whatever It Takey 4 4 Color Me Badd, | Wanna Sex You Up (Fr 7 8 Rythm Syndicate , PAS.SION.
A —  Heavy D. & The Boyz, Now That We Foun A32 =  Hi-Five, | Can't Wait Another Minute 5 6 Unity 2 Buckwheat, The Rebel 8 3 Jesus lones, Right Here, Right Now
A — Boyz 1t Men, M°‘°W';g1'""¥ 35 BX Boyz Il Mem Motownphily 6 7 Stereo MC's, Elevate My Mind 33 Surface, Never Bonna Let You Down
A —  After 7, Nights Like This (From "The A — Keylh Sweat, Y an y 7 9 Rythm Syndicate, PAS.S.I.0N, 10 14 Firehouse, Don't Treat Me Bad
X EX David A Stewart Introducing Candy Du 35 EX David A Stewar Introducing Candy Du 8 8 Yo-YoFeaturing Ice Cube, You Can't P 11 11 Londonbeat, A Better Love twomx
A — Yasmin, Wanna Dance o 1!9) 1(2, c‘:‘,{,‘.’,“"fe",ﬁ\",ffangﬁ" Words g }g (S:::ilﬁatir%g“pmmn Houston P.D.: Guy Zapoleon
A = A Lighter Shade Of Brown, Latin Activ ALl — Boyz i Men, Motownphill 18 18 Titiyo My Bady Says Yes . 1 1 Extreme, More Than Words
A The KLF, 3 AM. Eternal o , My Body Say Detroit 22 Michael Bolton, Love s A Wonderful T
EX EX Lisa Lisa & Cult Jam, Let The Beat Hi {2 }g %: h;r Vangross. Pover l" Love/Love P 15 15  Luther Vandross, Power Ol Love/Love P | 1 Wichael Bolton, Love Is A Wonderful T FRE MI:,»;;; Ca?eyonf Dg‘:ﬁt SVannao'(‘Z u
EX EX Cathy Dennis, Too Many Walls 13§13 elparpiSummertyacationiy Pl 16 16 Lisa Fischer, How Can | Ease The Pain 22 Paula Abdul, Rissh Rush 44 The Rembrandts, Just The Way It Is, B
EX EX Vanilla Ice, Rollin’ In My 5.0 Michael W. Smith, Place In This Worl 17 22 Witson Phillips, The Dream Is Stilt A 3 5 Ext T d 8 Gloria Estefan, Coming Oct OF The O
15 16 D'zyre, Forever Amo'r 18 21 David A Stewart Introducing Candy Du reme, More Than Words H na Estetan, Coming Qut Of The Dar
16 21 Jesus Jones, Right Here, Right Now 19 20 Harry Connick. Jr., Recipe For Love 4 3 Rod Stewart, Rhythm Of My Heart 6 6 Rod Stewart, Rhythm Of My Heart
’5.5 2 ' M Et 5 7 Styx, Love At First Sight 7 7 U840, Here | Am (Come And Take Me)
F“ }g ﬁ L"fn‘fh’vmg, E{f‘malyo ) Devotion 2 22 fihe chFr; 3 ﬁ'M' Elerntare 6 4 Mariah Carey, | Don't Wanna Cry 8 9 Alas, Waiting For Love
New York P.D.: Scott Shannon LR R R T M e s ) (hedos Fating Lie A Flower (Every 76 Amy Gt Baby Bab 9 10 Paula Abdul, Rush Rush
1 1 Paula Abdul, Rush Rush 20 20 Lenny Kravilz, It Ain't Over Til It 23 26 Tara Kemp, Piece Of My Heart 8 9 Gioria Estefan. Can't Forget You 10 11 Marc Cohn, Walking In Memphis
2 3 Color Me Badd, | Wanna Sex You Up (Fr Pt 21 29 Lisa Lisa & Coit Jam, Let The Beat Hi 3R Amy Grank: Every Heartbeat 8§ 12 Mike + The Mechanics, Everybody Gets 11 12 David A Stewart introducing Candy Du
3 1 Box, Strike | 2z 32 D)) Jeft & The Fresh P S g ; d 10 13 Cher, Love And Understanding 12 5 Amy Grant, Baby Baby
13 R e ,E;,’,%ion BB oy leH & The Fresh Prince, 22 |5 KiotheBadlCreationmiRiavgraund 11 11 Michael Damian, What A Price To Pa 13 13 Luther Vandross, Power Of Love/Love P
5 & EMF, Unbelievab 28 24 Tara Kemp, Piece Of My Heart 27 31 Salt-N-Pepa, Do You Want M 12 14 David A. Stewart Introducing Candy Du 14 15 Glenn Frey, Part Of Me, Part Of You
§ 7 Crystal et ;psy Woman (She's Ho Tt08FmM 35 At R Th (From “The % % c?m-x ngfé,sf’cy‘gy o (She's Ho 13 16 Michael W. Smith, Place In This World 15 14 Rick Astley, c? For He!{)
7 8 Corina, Temptation X 26 26 The Fifth Dﬁaloon, Partytine A29  —  Bryan Adams, '(Everythin 100 1 Do | 14 10 Dave Koz, Castle Of Dreams 16 16 Styx, Love At First Sigh!
8 5 Extreme, More Than Words Boston P:D.: Steve Rivers 21 28 Seal, Crazy 30 12 Extreme, More Than Words 15 18 Natalie Cale, Unforgettable 17 20 Michael W. Smith, Place In This World
9 11 Another Bad Creation , Playground 1 1 Paula Abdul, Rush Rush A28 — Jomanda, Got A Love For You 31 EX Cathy Dennis, Too Many Walis 16 19 Keith Washington, Kissing You 18 19 Lisa Fischer, How Can | Ease The Pain
10 14 Rythm Syndicate , PA'S.SLON. 2 3 S,rg_u.pe a Do You Want Me 239 33 lcy 8ly, Pump It 32 EX Cher, Love And Unders| anding 17 20 Wilson Phillips, The Dream Is Stitl A 139 22 Cher, Love And Understanding
11 12 Luther Vandrass, Power Of Love/Love P 3 5 UB4O Here '\ Am (Come And Take Me) 30 34 Tony Terry, With You A — Orchestra JB, Come Ajive Al3  —  Amy Grant, Every Heartbeat 2023 Wilson Phillips, The Dream Is Still A
12 13 Tara Kemp, Prece Of My Heart 2 7 Tara Kemp, Piece Of My Heart 31 31 Glona Estefan, Can't Forget You A — DJ. Jazzy jelt & The Fresh Prince, S Al3  — Bryan Adams, ﬂ verything | Do) | Do | 21 21 Celine Dion, (If There Was) Any Other
15 15 The Escape Club, ll Be There S & Lithe Vap'dms Poweryol Love/Love P A32 —  3RD Bass, Pop Goes The Weasel EX EX Desmond Chiid, Love On A Rooftop A20  — Lenny Kravitz, It Ain't Over Til It' 2 18 REM., Losing My Religion
ig {g Argxocunt. EvAer'y Hembeatd H Czlor Me aadd, Wanna Sex You Up (Fr A‘_“33 35 g:lhy hl’itaﬂrniﬁ, To: Malny Walls i ;-z g Egya%rka‘;vatmagyvi{rz;mgall Do) I Do |
UBA0, Here | Am (Come And Take Me re — ro, My Fallen Angel | t,
16 18 Jesus jones, Righl( Here, Right Now i ; 1 Ext;'e"r:\es, rfu'T,"fS_fgfgf,_o_N_ A35 —  Bryan Adams, (Everything | Do) 1 Do | 25 EX Bonnie Raitt, Something To Talk About
1717 David A Stewart Introducing Candy Du g 14 mr, Ungelievable A — HiFive, | Can't Wait Another Minute
18 20 Roxette, Fading Like A Flower (Every 10 10 Another Bad Creation , Playground A —  Wilson Phillips, The Dream Is Still A 6
13 21 Black Crowes, Hard To Handle 11 12 Crystal Waters, Gypsy Woman (She's Ho A —  Yasmin, Wanna Dance
20 23 Sait-N-Pepa, Do You Want Me 12 15 Londonbeat. A Borer Love EX EX Robbie Nevil, Just Like You T @ ’0]}
2L 2 Bryan Adams, (Everylting | Do) | Do | 139 Tracie Spencer, This Time Make It Fun EX EX Keith Sweat, Your Love T=TR: A : .
22 24 Lenny Kravitz, It Ain't Over Til IV 13 19 Jesus Jones, Right Here, Right Now EX EX Simon, Without You I'll Never Be The Minneapolis P.D.: Mark Bolke
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TO APPRECIATE just how much of a change there’s
been in Dallas top 40 over the past three years, consider
the following midday monitor of KEGL (The Eagle): Col-
or Me Badd, “I Wanna Sex You Up”; Seduction, “Two
To Make It Right”; Roxette,“Joyride”; Hi-Five, “I Can’t
Wait Another Minute”’; Taylor Dayne, “Heart Of
Stone”; Amy Grant, “Every Heartbeat”; Corina, “Temp-
tation”; Paula Abdul, “Rush Rush”; Lenny Kravitz, “It
Ain’t Over ‘Till It’s Over.”

The mid-’80s KEGL might have played “Rush Rush”
eventually. Maybe even Corina. But Hi-Five? Color Me
Badd? Not likely. It definitely would not have segued
from “Playground” into “Dreamboy Dreamgirl” into
“Every Little Step” as it does at night. And there proba-
bly would have been a Sammy Hagar record in there
somewhere. Then again, KEGL’s rival, KHYI (Y95),
was sitting out most urban product at the time. Now it’s
top 40/dance outlet Power 95. The only thing that hasn’t
changed is the ferocity of the top 40 battle.

When PD Joel Folger arrived at KEGL for the first
time in 1983, Eagle had segued from rock 40 to a mod-
ern/top 40 hybrid to mainstream top 40. In 1988, he re-
turned from a year as PD of KJYO Oklahoma City,
Okla. And shortly thereafter, the discussions about re-
turning to the center started. “I remember looking at
the Hot 100 and out of the top 30 records, we were only
playing eight or something like that,” he says. “There
wasn'’t a lot of quality rock product at the time. We were
faced with becoming a classic rock top 40 station, kind of
like what happened to a lot of AORs, and I don’t think
anybody wanted that.”

By early 1989, Y95 had already moved back to the cen-
ter. And churban KJMZ had just debuted, although it
has since gone more urban. KEGL, Folger says, was
able to add dance material without alienating its 18-34
target audience. Or without its target audience particu-
larly noticing.

“Listeners don’t pick up on these changes as quickly
as people tied into the industry. After listening for a
month or two after this transition—which didn’t happen
overnight—Ilisteners probably sat back and said ‘Oh,
they’re playing more new music than they were before’
or that the music was a little more upbeat.”

So if there were no major complaints, were Metroplex
| listeners really ever that adamant about not wanting to
| hear urban crossovers on their top 40 stations? “I guess
we'll never know,” says Folger. He also points out that
“in those years between 1984-88, Eagle was in a great
position, halfway between the ACs and the AORs.” And
he notes that KEGL’s last two morning shows—Stevens
& Pruett and Moby—skewed male. Current morning
man Dave Kraddick’s female appeal was “an important
factor in our switch.”

In the winter Arbitron, KEGL was up 4.2-4.4 12-plus

while KHYT fell 4.0-3.1. By the second spring trend,
KEGL had cracked a five share while KHYI remained in
the threes about a month after modifying its format.

How KEGL responded to KHYT’s change depends on
whom you ask. Folger insists there was never an at-
tempt to block KHYI musically. He also claims that the
promos about how much variety KEGL plays and the
much-used liner, “The New Mix Is On 97.1,” have been
in place since before KHYI's change and AC KMGC's
switch to KDMX (Mix 103).

Folger also says there are still records that differenti-
ate KEGL from KHYI—Roxette, Cher, Nelson, Wilson
Phillips, Poison, etc. He’s even fooled around with Garth
Brooks’ “Unanswered Prayers” and “Friends In Low
Places” because of the sharing between KEGL and
country leader KSCS.

But KHYI PD Frank Miniaci claims that since Y95's
change, KEGL has become “a completely dance-orient-
ed churban station. They flavor it with a little rock gold
from time to time, but we’ve been looking at tracking
for both stations and they're playing the same music.”

Both Miniaci and Folger claim they want to end the
street warfare between the two top 40s that reached its
nadir last September when Y95’s interactive phone line
somehow ended up carrying a plug for KEGL—some-
thing in which the latter station denies any involvement.
But there are still incidents.

Miniaci claims KEGL has bus cards showing its Eagle
mascot crushing the old Y95 logo. And he acknowledges
that he did let p.m. driver Billy Burke go on the air and
congratulate someone for winning $7,000 in “Big Money
Hi-Low,” which happens to be KEGL'’s contest. That in-
cident ended up in a local magazine, then on Kraddick’s
morning show, although Folger contends he was only
covering it as a news story. Miniaci has since added an
hourly promo in which he personally calls for an end to
on-air radio wars.

Folger says he never considered filling the hole for a
dance outlet before KHYI got to it. Although he says
“the jury is still out” on whether KHYI can do better
than KJMZ, which was unable to walk the line between
urban and top 40, he will say, when pressed, “For the
most part, the tastes of Hispanics in this city are not
that different from everybody else ... Most of them
have grown up in this city and the [radio] choices have
been the same for them as they have for everybody else
that they’re going to go for it.”

Besides Hi-Low, which has run on-and-off since last
fall, KEGL’s current promotions include a variant on the
song-of-the-day contest in conjunction with GTE where
listeners call a phonemail number to find out what the
$1,000 money song is. KEGL’s bus cards also include
such “attitude” slogans as, “Solid As Our Savings &
Loans” and “Help, We’re Under The Bus.”

SEAN ROSS

| CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems witha future.

Premiere, MJI Taking New
Tacks On Oldies Programming

LOS ANGELES—The oldies arena
is one of the most competitive in
syndicated programming, and it be-
came more so when veteran gold
personality Dick Bartley left
Westwood One Radio Networks
for ABC Radio Networks (Bill-
board, Feb. 16). With Bartley’s
move to ABC, all of the big four net-
works now have gold-based syndi-
cated fare.

The stiff competition, however,
isn’t stifling the creation of new
gold programming. New York-
based MJI Broadcasting will join
the mix during the week of July 15
with “The Oldies Countdown,”
while Los Angeles-based Premiere
Radio Networks launched its R&B/
oldies show “Reflections” June 22.

“The Oldies Countdown” is a two-
hour weekly show hosted by oldies
WCBS-FM New York afternoon
driver Bob Shannon. Each week,
the show will count down the hits of
the week for a specific year. “The
important aspect is that it’s a genu-
ine countdown,” says MJI Broad-
casting president Josh Feigen-
baum. “We are providing a service
to oldies radio stations that hasn’t
been provided before—a fully pro-
duced countdown with all the actu-
alities and jingles.”

Going with the current trend in
countdowns, MJI is also offering
the show unhosted to those stations
that want to maintain their own
identity during every daypart. “We
think Bob is great and stations
would do well to use him, but we
also know that stations have their
own stars in their respective mar-
kets, so we are offering a fully pro-
duced, unhosted version with
scripts, actualities, jingles, and
clean copies of the records on CD,”
says Feigenbaum.

Affiliates for “The Oldies Count-
down” include KFRC-FM San Fran-
cisco, WFOX Atlanta, and KDWB
Minneapolis.

Rather than throw another show
into the oldies jungle, which in-
cludes Premiere’s own “Live From
The ’60s,” that network decided to
give gold a new twist by focusing on
urban radio. “Reflections” is a two-
hour show featuring the biggest
R&B and soul hits from the ’50s,
'60s, and '70s. According to Pre-
miere executive VP Tim Kelly, the
network polled its urban affiliates
on what type of show it should of-
fer. After it got those results, Pre-
miere created “Reflections.”

“Reflections” is hosted by KKBT

(The Beat) Los Angeles personality
Big John Monds, and will mix inter-
view bits with the music. “We try to
capture the feeling of the year with
the music, social, historical, and
show-business events of the times,”
Kelly says.

Features will include a “Time Ma-
chine’’ segment and “Solid Soul
Trivia” portion of the show, which
will be tied into a phone number lis-
teners can call. There will also be a
feature on the hot songwriters be-
hind the hits of yesteryear.

NEIWORKS

SYDICATION £

by Craig Rosen

AROUND THE INDUSTRY

Robert Meyrowitz’s RBM Pro-
ductions Corp. will certainly have a
hot Fourth of July with “Radio De-
sert Storm,”’ a four-hour special
featuring dedications and song re-
quests to troops still stationed in
the Middle East. The special is spon-
sored by General Motors. More than
100 stations in the U.S. plus Armed
Forces Radio and stations in more
than 100 countries around the world
are set to broadcast the special. Af-
filiates include WNEW-FM New
York, WCKG Chicago, WMMR
Philadelphia, KRQR San Francisco,
and others.

WW1 has announced the excel-
lent or bogus (depending on your
point of view, dude/) hosts of its
“Solar Eclipse Rock Radio Festi-
val,” set for July 11. They are Alex
Winter and Keanu Reeves, aka Bill
and Ted of “Bill And Ted’s Excel-
lent Adventure” and the new se-
quel, “Bill And Ted’s Bogus Jour-
ney.” Celebrities contributing their
voices to the special include Wil-
liam Shatner, astronaut Buzz Al-
drin, and “Rocketeer” star Bill
Campbell, along with various rock-
ers including Rolling Stone Ron
Wood and the B-52’s Fred
Schneider.

Premiere Radio Networks presi-
dent Steve Lehman has been select-
ed as a finalist in the 1991 Entrepre-
neur of the Year Awards and was to
be honored at a June 26 banquet at
the Century Plaza Hotel in Los An-
geles.

PROMOTIONS AND MARKETING

(Continued from page 19)

from 57 high schools visited the
park from 6 p.m. to 6 a.m. ... At
WQHT (Hot 97) New York’s recent
dance concert, attendees could get
free measles shots, compliments
of the New York City Health De-
partment.

Winners of the annual Gold Me-
dallion Awards were announced at
a June 19 ceremony, which con-
cluded the Broadcast Promotion
and Marketing Executives’ annual
conference. Radio winners includ-
ed KIRO Seattle, KMOX St. Lou-

is, WINS New York, WKQX
(Q101) Chicago, WPCH Atlanta,
WRMM Rochester, N.Y., WSNY
Columbus, Ohio, and WXRT Chi-
cago.

PRO-MOTIONS

Top 40 WBBM-FM (B96) Chica-
go needs a new marketing director
to replace Dan Kieley. Contact
VP/GM Tom Matheson . .. Rick
Tyler is named promotions direc-
tor at WZYP Huntsville, Ala., re-
placing Jim Long who exits radio.
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Jammin’ At The Apollo. Super producers Jimmy ‘“Jam” Harris & Terry Lewis
pay a visit to Harlem's Apollo Theatre Recording Studio in support of the Save
The Apollo campaign. Shown, from left, are Erik Nuri, A&R consuitant and Save
The Apolio studio coordinator; Lewis; Harris; and Percy Sutton, Apollo Theatre

Investor group managing partner.

H BY JANINE McADAMS

NEW YORK—Peabo Bryson, the
smooth vocalist best known for his
urgent vocalizing on such tracks
as “I'm So Into You,” “Reaching
For The Sky,” ‘“Feel The Fire,”
and “If Ever You're In My Arms
Again,” has returned to recording
after a two-year hiatus with a new
album and a new label. “Can You
Stop The Rain,” both the new al-
bum and single on Columbia, are
being welcomed with open arms by
radio and record buyers.

Bryson has been through sever-
al labels since he debuted on his
own on Bang Records and then as
lead singer for the Michael Zager
Moon Band on Bang subsidiary

EFIL4CIGART: I'd been holding off on speaking on
it because I felt that doing so would only pump the
hype machine. But [ am compelled to comment in
light of all the hoopla. Tragic: That’s what I think of
“Efil4zaggin,” the new album by N.W.A. On the one
hand it’s a triumph for Priority, and for independent
labels in general, because of the way the new
SoundScan chart system lodged this album at the
top of the Billboard Top Pop Albums chart. Some
would say it is clear evidence of the acceptance of

rap in the mainstream.

Cool. But look at it this
way: A lot of kids pay-
ing to hear a group of R

and the
Blues

black gangstas call
themselves ‘“‘niggaz’’
not once but continuous-
ly throughout an album
rife with images of vio-
lence and personal dis-
respect—that’s gotta be
popular in the new ra-
cially charged era. Who
needs Ax] Rose? And anyone who has read my col-
umn knows what my stand is on such album tracks
as “To Kill A Hooker,” *“One Less Bitch,” ‘“Findum,
Fuckum, & Flee,” and “She Swallowed It.”” N.-W.A
proved how easily it was influenced by the Luther
Campbell esthetic on the last EP release; here, it
takes its misogyny to hateful extremes. But we
know why this is popular. There’s no question that
the production is sharper than ever (many funky
grooves, many borrowed from Parliament/Funka-
delic). Eazy-E singing “I'd Rather Fuck You” is
sheer comedy just for his delivery. But if this kind of
musical message is the wave of the future, then we
are surely without hope.

STARR FILE: The latest word on the Gang
Starr/Chrysalis situation is that the rap group has
not been dropped completely from the label. It is
still performing around the country at the moment.
But there will be new developments forthcoming in
terms of its status. Watch this space.

I’M LISTENING, I'M LISTENING! Metal band An-
thrax takes on the Public Enemy anthem “Bring
The Noise” with Chuck D. on board for the ride.
This is slammin’, hard, to the point. P.E. always had
a driving, rock-tinged edge, and this version raises
Chuck’s ministerial delivery to new heights. It’s

Low ‘Priority’: N.W.A’s Chart-Topping Album

Violence, Misogyny Mar Un-Eazy-E ‘Efildzaggin’

by Janine McAdams

from the Anthrax album “Attack Of The Killer B’s”
(Island/Megaforce). Look for the video with live-
performance clips of the band sharing the stage
with P.E. ... Color Me Badd’s upcoming debut al-
bum, “C.M.B.,” (Giant) is a nicely turned, unique
collection that places the “Sex You Up” dynamos
squarely at the vanguard of the doo-wop/hip-hop
movement. With reedy, urgent vocal harmonies and
innovative, up-to-the-minute production by hot hit
men Dr. Freeze and Spiderman, Color Me Badd’s
foursome robs from the
past (Motown, Philly
soul), mixes in street-
edged hip-hop realism,
and runs back to the fu-
ture with sly assurance.
Besides its current
“New Jack City” track,
this multiracial troupe
hits with the driving,
hooky ‘“Heartbreaker’’;
“I Adore Mi Amor,” a
sweet-as-candy ballad
with a Stevie Wonder-ish chorus; the radio-ready
“Roll The Dice’’; the chugging ‘“‘Slow Motion,”
which takes an old Blood Sweat & Tears bass line
and funks it up into an irresistibly engaging groove;
and “You’re Da One I Onena Love,” which hooks
into a “pop-pop-pop-music’’ sample. This is quirky,
youthful, jammin’, and badd . . . We recently caught
a four-song sample of the upcoming Vanessa Wil-
liams “Comfort Zone” project on Wing/Mercury.
All we can say is that 'Nessa is breaking out sassier
than ever. The title track is a smooth dance tune
with Brit-soul rhythms; in the more hyper dance
mover ‘“Running Back,” she reads her man for his
wrongs; and on ‘“My Boots,” she gives much con-
temporary attitude (she even raps) in a funky hip-
hop setting filled with samples and orchestra hits.
With “Best For Last,” she goes classic pop diva with
a superbly written love ballad lush with acoustic pi-
ano and strings. Her voice sounds stronger and
more supple here than it ever did on “Darlin’, I.”
This will firmly establish her as a pop singer to be
reckoned with. Can’t wait to hear the rest . . . Atlan-
tic is gearing up for the debut of Chris Pittman, the
smooth 15-year-old crooner from the Maurice Starr
stable. This former lead singer for Perfect Gentle-
men steps into the limelight July 8 with the single
“Show Me” from the album “C.P. Time.” Also com-
ing soon from Atlantic, a new Anne G. album.

Bullet Records in 1976. His last hit
single came on Elektra, a remake
of the Al Wilson hit “Show And
Tell.” Before that, Bryson spent
years on Capitol.

“The next move [ made was not
about money, it was about respect

“This is music to
make love by’

H

for my career,” says the singer
about his jump to Columbia. “It
was a more amicable parting than
you would think. We mutually de-
cided to do some things. It was dif-
ficult, but it wasn’t as difficult as
it could have been. There’s nothing
wrong with Elektra and Capitol;
they just weren’t right for Peabo.”

One of the differences at Colum-
bia is that the label seems to take a
more active interest in promoting
Bryson to a wide number of mar-
kets, including pop. The single de-
buted on the Hot 100 Singles chart
three weeks ago with a bullet and
shows good upward movement; it
was last week’s Power Pick Sales
on the Hot R&B Singles chart at
No. 25. And Bryson, who has long
enjoyed a solid core of R&B fans
who revered his classically sensu-
ous tenor, couldn’t be happier with
the staff at Columbia.

“I am exceptionally happy,” he
says. “I’ve never been with a com-
pany that has done it as well as
they’ve done it, and we’re not even
at the halfway point [with this sin-
gle]. They have been able to main-
tain a high level of intensity for a
very long period of time ... You
have good people at the helm like
[president] Donnie Ienner, [black
music promo VP] Eddie Pugh, and

No Stopping Balladeer Peaho Bryson

Columbia Pours On Promos For New Album

[chairman] Tommy Mottola too.
They have a great A&R depart-
ment. And the pop department is
always ready to come to the par-
ty_”
Columbia’s game plan for Bry-
son has been keyed to advance ex-
posure. The artist has already ap-
peared on “The Tonight Show”
and ‘‘Showtime At The Apollo,”
and his image has been seen on
Sony’s giant screen in New York’s
Times Square. In addition, Bryson
has been featured on Mallvision, a
series of screens set up at 20 malls
nationwide, as part of a record re-
tail contest for consumers. Bryson
was also scheduled to perform the
national anthem at the Mike Ty-
son/Razor Ruddock title bout
June 28 in Las Vegas, according to
Sandra Trim-DaCosta, director of
marketing. With Showtime, which
has rights to the fight, the label
has coordinated a contest with
R&B radio, in which winners won
tickets to the fight.

Bryson’s album is heavy on the
ballads, his forte, with about half
the material written by the artist.
“This is music to make love by and
to have a relationship by,” Bryson
explains, adding that he feels this
is the best album he has made to
date. Producers include Walter
Afanasieff, Sir Gant, Barry Mann,
Peter Bunetta, Rick Chudacoff,
and Dwight Watkins. Bryson co-
produced five tracks.

With “Can You Stop The Rain” just
hitting its stride at pop and urban ra-
dio, Columbia is reluctant to choose a
second single just yet. But Bryson is
expected to begin a series of perfor-
mances around the country in Au-
gust, with a formal tour to be an-
nounced in the fall.

Pepsii & Friends. Columbia artist Cheryl “Pepsii’* Riley, left, manager/producer
Bowlegged Lou of Full Force, and Capitol artist Melba Moore show support for
New York’s Urban Women'’s Retreat, a shelter for more than 100 women and
children who are victims of domestic violence. Riley performed “How Can You
Hurt The One You Love” from her new album, “Chapters.”
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THE DEFINITIVE LISTS OF THE BEST-SELLING RHYTHM & BLUES SINGLES AND ALBUNIS, YEAR BY YEAR

« Number One Rhythm & Blues Singles, 1948-present
» Top Ten Rhythm & Blues, 1948-present
» Top Rhythm & Blues Singles Of The Year, 1946-present
« Number One Rhythm & Blues Albums, 1964-present

* Top Ten Rhythm & Blues Albums, 1964-present
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THE ALBUM AND LONGFORM VIDEO
LBUM PRODUCED BY TEDDY RILEY AND KOOL MOE DEE
Featuring- Rise 'n' Shine featuring KRS-ONE and Chuck D,
How Kool Can One Black Man Be,Here We Go Again,
To The Beat Y'All

g

ZOMBA RECORDING CORPORATION and ZOMBA VIDEO present
"FUNKE FUNKE WISDOM"
the Abum and Longform Video
KOOL MOE DEE * KRS-ONE » CHUCK D *
THE LONGFORM VIOEG Written by KOO} Moe Dee ¢

produced by Joseph F. Nardelli * oirected by Jim Swaffield
For New Generation Pictures

' J
tHe rca records Label—it all adds up toﬁ oNe.

L Py Tmkrs) ® Registered * Marca(s) Registrada(s)
General Electric, USA BMG logo ® BMG Music * © 1991 BMG Music
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His firstsingle was
a No. |

smash.

Now, the great voice of

“Tomorrow” is back today.

S ure!

Producedby AIl B.

and Kyle Wes st

The new single from

the forthcoming

motion picture soundtrack

"Boyz N The Hood"

TERRIROSSI'S

RHYTHM
SILTION

AT THE TOP: “How Can I Ease The Pain” by Lisa Fischer (Elektra)
clings to the top of the singles chart, making a slight increase in both radio
and retail points. “Do Me Right” by Guy (MCA) rises 6-2, due in part to a
solid retail gain and in part to four records that fall out of the top five. It
has No. 1 reports from six stations, including KMJQ Houston; WRKS New
York; and WKYS Washington, D.C. The two bulleted singles in the top five
are very close in points, but their radio and retail profiles rank inversely.

“Do What I Gotta Do” by Ralph Tresvant (MCA) is No. 3 in radio rank
with reports from 102 stations. It has top five reports from 40 stations and
No. 1 reports from six: WDAS Philadelphia; KMJM St. Louis; WHJX Jack-
sonville, Fla.; WBLX-FM Mobile, Ala.; WLWZ Greenville, S.C.; and KSOL
San Francisco. It ranks No. 6 in total retail points with reports from 102 of
the 117 retailers. “Exclusivity” by Damian Dame (LaFace) gains WMVP
Milwaukee and WRKS New York: It has 101 radio reporters. It is No. 1 at
WBLK Buffalo, N.Y,, and has top five reports from 35 stations. Its radio
rank moves 9-5; its retail rank moves 7-3 with 113 retailers.

THIRTYEVERYTHING: Eight records in the 30s are bulleted and all of
them are strong performers. “Let The Beat Hit 'Em” by Lisa Lisa & Cult
Jam (Columbia) vaults 40-31 with reports from 85 stations, gaining 10 new
reports. It makes dramatic playlist increases, such as 21-12 at WOWI Nor-
folk, Va., and 25-14 at WDKX Rochester, N.Y. Sales increases are signifi-
cant with activity from more than 40% of retailers. “The Morning After I
Made Love To You” by Jeffrey Osborne (Arista) gains three stations for a
total of 90 and has significant reports, such as 21-17 at WRKS New York;
31-17 at WGOK Mobile; 18-13 at KKDA-FM Dallas. “Amazing Love” by
Phil Perry (Capitol) has reports from 80 stations, gaining six. It moves 34-
26 at WDAS Philadelphia and 27-20 at WDKX Rochester, N.Y. “Addictive
Love” by BeBe & CeCe Winans (Capitol) has reports from 100 stations,
gaining two this week. Strong moves include 36-24 at WUJM Charleston,
S.C.; 36-26 at WHRK Memphis; and 33-17 at WZAK Cleveland. “If You're
Serious” by Riff (SBK) is new at seven stations, including WUSL Philadel-
phia; WMXD Detroit; and WIMI Jackson, Miss. It is on 86 stations and
makes good moves, such as 32-18 at WK'YS Washington, D.C., and 23-15 at
WEBB Baltimore. “Special” by Vesta (A&M) is on 90 stations, gaining six.
It jumps 39-29 at WCKU Lexington, Ky.; 38-27 at WYLD-FM New Orleans;
and 39-30 at WTLC Indianapolis. “For The Love Of Money” by Troop, Le-
vert featuring Queen Latifah (Giant) continues the “New Jack City”
soundtrack tradition, with five <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>