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CURVES AHEAD

Russ Freeman and his killer cats, The
Rippingtons, are back with their new
GRP recording Curves Ahead. These
cats are roaring back with one of the
most identifiable ensemble sounds in
music today. The Rippingtons.

On GRP Records. GRD/C-9651
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BACK ON THE CASE

Nick Webb and Greg Carmichael return
with their second GRP release. Their
guitars and musical concepts are
melded into one, unencumbered unique
sound. Acoustic Alchemy is Back On
The Case. On GRP Records.
GRD/C-9648

WEA Still Pop-Distribution Champ

CEMA At No. 2; Columbia Is Top Label

mBY ED CHRISTMAN

NEW YORK—Although WEA’s po-
sition as the dominant distributor of
pop albums continued to erode in the
first half of 1991, it still holds a com-
manding lead in that category with a
28.1% slice of the Top Pop Albums
chart share.

Since the end of 1989, when WEA
had a 40.4% chart share, the distribu-
tor has lost slightly more than 12 per-
centage points. But that can be par-
tially attributed to the fact that two
labels formerly in its distribution or-
bit, Island and Geffen, were sold to
PolyGram and MCA, respectively.

CEMA, meanwhile, has nudged
Sony Distribution out of second place
by grabbing an 18.7% Top Pop Al-
bums chart share for the six months
ended with the June 29 issue of Bill-
board. CEMA was able to garner its
chart share through strong perfor-
mances from albums by Queens-
ryche, Roxette, Great White, Garth
Brooks, and Freddie Jackson, while
two of last year’s engines, M.C. Ham-

Arh Subscribers
Vote To Reject
3-Book Plan

B BY PHYLLIS STARK

CYBERVOC new label presents:
"Circus Of Love" (0325) acclaimed new
album from J.C. MARK, an original
heartfelt sound that's sure to be a multi-
format success.

CYBERVOC PROD,, INC. * US.A. *
Tel: (805) 641-3105, (212) 360-6746
FAX: (805) 653-0106.

NEW YORK—Arbitron’s pro-
posed change from four to three
ratings books a year has been re-
jected by 60% of the subscribers
who responded to a recent poll. Al-
though few broadcasters were
surprised at the outcome of the
poll, even fewer anticipated the
overwhelming support the propos-
al received among urban and

(Continued on page 12)
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mer and Wilson Phillips, continued to
enjoy strong showings in the first
half of 1991.

CEMA’s surge into the No. 2 spot,
ahead of Sony, actually occurred in
the second half of last year, when it
scored 18.7% of the Top Pop Albums
chart share. That means that for the
year ended June 29, CEMA was the
second-largest distributor.

But Sony has not been standing

(Continued on page 79)

Motown To Exit
MCA Fold In Sept.

LOS ANGELES—Motown Records
has announced that it will sever its
ties with MCA Music Entertainment
Sept. 8 and seek a new distributor.
The move is the latest development
in an ongoing dispute between the
two firms, which have exchanged
multimillion-dollar lawsuits over
(Continued on page 70)

Cassettes Erode Further,
And Some Claim Faster

B BY KEN TERRY
and ED CHRISTMAN

NEW YORK—Cassette sales contin-
ued to decline in the first half of this
year and CD sales continued to ex-
pand, according to a survey of retail-
ers and major-label distributors. But
there are sharp disagreements about
the rate of these contrary move-
ments and what is causing them.

Of WEA’s current album reve-
nues, 59% are from CDs while cas-
settes account for about 41%, accord-
ing to WEA president Henry Droz.
Last year at this time, CDs brought
in 49% of album sales. In units, CDs

now account for 46.4%, compared
with 36.5% last year.

Despite this rapid shift, Droz notes
that the figures reflect the fact that
CDs sell heavily in the first quarter
and then slow down in the second and
third periods before picking up again
in the last quarter. “By year-end, we
will be about 50/50 in cassettes and
CDs,” he predicts, referring to unit
sales.

CEMA president Russ Bach tells a
similar story. On a net dollar basis, he
says, CDs brought in about 60% of
CEMA'’s sales in the first half of the
year, with cassettes comprising

(Continued on page 81)

Aerosmith:
Back In Sony
Saddle Again?

H BY CRAIG ROSEN
and PAUL GREIN

LOS ANGELES—Aerosmith will
be leaving Geffen Records and ap-
pears on the verge of returning
home to Sony’s Columbia Records
imprint.

In a statement released Aug. 6,
Geffen Records president Ed Ro-
senblatt said that “Aerosmith got
a wonderful deal from Sony, so
wonderful that it didn’t make
sense for us financially, so we de-
clined to counteroffer.”

The veteran hard rock band is,
however, under contract to Gef-
fen for two more studio albums
and a greatest-hits package. As a
result, it’s not likely that it will de-
liver its first Sony album until the
mid-"90s at the earliest.

Columbia president Don lenner
confirmed that the label has been
(Continued on page 70)
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featuring the hot new
single and video
TTurn It Up.**

THE SUMMER'S GETTING HOTTER

ON BUST IT/CAPITOL COMPACT
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P’Gram Buys Really Useful Stake
Plans Active Role In Lloyd Webber Firm

8 BY JEFF CLARK-MEADS

LONDON—PolyGram has pur-
chased 30% of Andrew Lloyd Web-
ber’s Really Useful Holdings. The
deal creates a new partnership be-
tween the companies and the possibil-
ity of new, visual means of exploiting
Lloyd Webber’s compositions.
PolyGram has paid $115.6 million

for its stake in RUH, with a further
$17 million to be paid in 1994 and pos-
sible earn-out payments. As part of
the agreement, PolyGram has an op-
tion to acquire a majority of the com-
pany’s shares by 2003.

PolyGram president Alain Levy
says the agreement emphasizes that
the companies are working in tandem
and that this is not just a pure invest-

M BY WILLEM HOOS

AMSTERDAM—Europe’s jazz
festival promoters are set to meet
at the end of next month to discuss
what they term “the exorbitant fi-
nancial demands” of American mu-
sicians.

The meeting, likely to be held in
Paris, is the initiative of Paul
Acket, director of the annual
North Sea Jazz Festival in The
Hague, the Netherlands. Accord-
ing to Acket, directors of festivals
in Stuttgart (Germany), Vienna,

U.S. Acts’ Fees Under Fire
By Eure Jazz Fest Promoters

Umbria (Italy), Pori (Poland), and
Molde (Norway) will also be pre-
sent.

Acket says that at this year’s
North Sea festival he had to pay a
major American act $125,000 for a
90-minute set. He declines to name
the artist involved.

However, according to Dutch
sources, the fee went to Oscar Pe-
terson—a native of Canada—who
played at the Midsummer Jazz
Gala, an event organized by Acket
for the night before the opening of

(Continued on page 70)

ment on PolyGram’s part. “[RUH
managing director] Patrick McKenna
has ambitious plans to exploit further
Andrew Lloyd Webber’s musicals, es-
pecially in the visual area,” he says.
“Such things as video distribution
and films are areas we could address.
And, we could think of a TV series.”

Levy adds, though, that such ex-
ploitation does not automatically
mean that the Lloyd Webber product
would be handled by PolyGram, even
though the company has video and
television production interests.

The initiative for the link-up was
RUH’s, Levy says, with McKenna
making the first move. “They wanted
to refinance the company. They had a
number of possible buyers for it, but
we were the one they went to first.”

Levy emphasizes the long-term na-
ture of the deal. “This is a partner-
ship in the sense that RUH has a
number of avenues to go down with
the works of Andrew Lloyd Webber.
We view this deal as much more than
Jjust the purchase of a shareholding.
It is a partnership between two suc-
cessful, creative businesses—our
role will be to provide RUH with our
worldwide marketing expertise and
distribution power.”

Lloyd Webber has agreed to ex-
tend his composer’s contract with

(Continued on page 70)

Mixed Outcome In Two X-Rated Vid Trals

Anti-Censors: Cal Vista ‘Victory,’ Dallas Defeat

E BY EARL PAIGE

LOS ANGELES—Home video retail-
ers and other observers have mixed
reactions regarding the conflicting
outcomes in the first two trials stem-
ming from widespread Justice De-
partment actions against adult video
suppliers.

Anti-censorship activists claimed
“a stunning victory” after a mistrial
was declared Aug. 2 in a case
brought against Cal Vista Video in
Tulsa, Okla., when a jury deadlocked
9-3 in favor of acquittal on all
charges.

However, a “status conference”
has been set for Sept. 26 in Tulsa, in-
dicating the government may move
for another trial. Assistant U.S. At
torney Susan Morgan in Tulsa says
she cannot comment on the case be-

RGA/Col Vid
Being Renamed

M BY JIM McCULLAUGH

LOS ANGELES—RCA/Columbia
Pictures Home Video will be re-
named Columbia TriStar Home
Video when Columbia parent Sony
concludes its buyout of NBC'’s in-
terest in the RCA/Columbia joint
venture.

Video titles will be subsequently
distributed under separate Colum-
bia and TriStar home video labels.
The Columbia Pictures and RCA
home video distribution partner-
ship dates back to the early '80s.

The new look of the company’s
global home video operation was
triggered when the board of direc-

(Continued on page 71)

fore the conference.

The trial was a result of a five-
count federal indictment handed
down Oct. 4. The government alleged
Cal Vista had engaged in interstate
shipments to a phony store set up as
part of a sting operation by the FBI
and Tulsa police in Broken Arrow,
Okla. (Billboard, Oct. 20).

Both that and a related case in Dal-
las grew out of an investigation by
the Child Exploitation and Obscenity
Section of the U.S. Justice Depart-

ment that has resulted in 30 raids on
producers and distributors in the Los
Angeles area over the past year and
a half (Billboard, Dec. 15).

As part of that campaign, federal
law enforcement agents have posed
as video retailers attending various
industry trade shows to place orders
for adult product. Once the product is
shipped, the manufacturer or distrib-
utor is liable to be nabbed for inter-
state trafficking of obscene material.

(Continued on page 71)

H BY PAUL SWEETING

NEW YORK—Palmer Video, the
82-store specialty chain based in
Union, N.J,, is locked in a dispute
with one of its banks over a lending
agreement the parties struck last
year.

Manufacturers Hanover Trust
filed suit in federal court here Aug.
6, charging Palmer with defaulting
on three promissory notes totaling
$600,000.

According to Paul M. Grassi, se-
nior VP and chief financial officer
for Palmer, the suit was brought in
response to an earlier lender-liabil-
ity action filed by Palmer against
Manufacturers Hanover charging
the bank with breach of contract re-
lating to the lending agreement.
The Palmer suit was filed July 29 in
Union County Court.

“A banking relationship was
started and the contract was

Palmer, Bank Embroiled In
Suit Over Lending Agreement

breached on their part,” Grassi
says. “We feel we were damaged by
their inability to live up to the terms
of the agreement.” He declines to
discuss the terms of the agreement
with the bank in detail.

Palmer’s suit against the bank
asks for damages but does not seta
specific dollar amount.

According to Grassi, Palmer had
had no response from Manufactur-
ers Hanover on its action until the
recent suit filed by the bank. At
press time, Grassi said Palmer had
not been formally served with the
bank’s complaint.

According to papers filed in the
federal court suit against Palmer,
the chain delivered promissory
notes to the bank on Dec. 17, 1990,
Jan. 2, 1991, and March 15, 1991.
Two of the notes were issued by the
Palmer Corp., the chain’s parent
company, and one by Palmer Video

(Continued on page 82)
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METALLICA IS AT ITS Q PRIME

Peter Mensch and Cliff Burnstein, who head up rock management firm Q
Prime, have managed to rack up a solid roster that includes Metallica,
whose eagerly anticipated new album hits stores this week. In an inter-
view with Thom Duffy, Mensch and Burnstein discuss managing the plat-
inum-plus band and developing rock acts in the ’90s. Page 26

GARTH BROOKS SET LASSOS $10.98 PRICE

In what is believed to be a first for a country album, Brooks’ new Capitol-
Nashville album **Ropin’ The Wind’* will carry a $10.98 list price when it
hits stores in September. Edward Morris has the story Page 34

KEEPING SCORE AT THE BMG DISTRIB MEET
Making BMG Distribution the best in the field was the focus of the com-
pany's recent convention in Toronto, which sported the theme "‘Wel-
come to the World Serious.” Ed Christman was there Page 45

STREET (DATE) TALK FROM VID RETAILERS

A Buena Vista Home Video survey reveals that a majority of retailers fa-
vor a common street date, with Wednesday being the most popular
choice. Some suppliers, however, still maintain that the decision should
be left up to the individual company. Paul Sweeting reports. Page 51
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A RECORD SO HOT,
WE HAD TO GIVE YOU

EARLY WARNIG®

Featuring

“Early Warning”
“Painless’”’ and
“One Word"”
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THE IMAGO RECORDING COMPANY 152 W. 57TH STREET NEW YORK, NY 10019
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Lollapalooza Tour Proves Its Point
Success Lifts Concept Of Diverse Lineup

B BY CRAIG ROSEN

LOS ANGELES—Although two of
the summer’s three multigenre pack-
age tours were hampered by poor
ticket sales and cancellations, the
success of the third, the Lollapalooza
Festival, has left insiders optimistic
about the future of the concept.

In fact, hard rockers Anthrax and
rappers Public Enemy have just
agreed to a co-headlining tour to be-
gin this fall, and plans for a second
Lollapalooza Festival, to be held next
summer, will begin shortly.

This year’s version of A Gathering
Of The Tribes, which ran the gamut
from female rapper YoYo to country-
rocker Steve Earle, didn’t fare well,
playing only three disappointing July
dates at Denver’s Red Rocks Am-
phitheatre, the Pacific Amphitheatre
in Costa Mesa, Calif., and the Shore-
line Amphitheatre in Mountain View,
Calif. (Billboard, July 20). Originally,
the promoters had hoped the tour
could run 16 dates.

Another package, dubbed the Tune
In, Turn On, Burn Out tour featuring
gloom rockers Sisters Of Mercy, mili-
tant rappers Public Enemy, and re-
formed post-punk veterans Gang Of
Four, scrapped six dates in the west-
ern U.S., because of poor ticket sales
(Billboard, August 10).

While both of those packages were
scaling down, the Lollapalooza Festi-
val was adding dates, becoming one

Promotions
Announced At
Billhoard

NEW YORK—Craig Rosen has
been promoted to West Coast bu-
reau chief for Billboard magazine.

Rosen has been a reporter in
the West Coast bureau since join-
ing Billboard in March 1989. Pre-
viously, he was a reporter and ra-
dio columnist for the Los Angeles
Daily News.

In his new position, Rosen will
direct all edito-
rial activities of
the bureau.
“The Los An-
geles office
will continue to
maintain a
strong pres-
ence and ag-
gressively re-
port entertain-
ment industry news emanating
from this coast,” says Rosen. He
replaces Dave DiMartino, who
left the magazine last month.

In other changes at Billboard:

¢ Elissa Tomasetti is promoted
to promotion director. She was
promotion projects manager.

e Phyllis Stark is promoted to
associate radio editor. She was a
reporter. Stark is based in New
York and will continue to write
her weekly Promotions & Market-
ing column.

e Deborah Russell is promoted
to reporter. She was an editorial
assistant. Russell is based in Los
Angeles and will continue to write
her weekly Grass Route column.

ROSEN

of the few hits in a particularly dry
summer for tours.

Lollapalooza, a seven-act package
headlined by Jane’s Addiction and
featuring other modern rock favor-
ites such as Siouxsie & the Banshees
and Nine Inch Nails plus hard rock
act Living Colour and gangster rap-
per Ice-T, was doing so well that a
third date was added at Irvine Mead-
ows in Laguna Hills, Calif,, and sec-
ond dates were staged at the Shore-
line Amphitheatre, Great Woods in
Boston, and the Starplex Amphith-
eatre in Dallas. The tour continues
through Aug. 28, when it closes at
King County Fairground in Seattle.

According to Triad Artists’ Mare
Geiger, who along with Jane’s Addic-
tion frontman Perry Farrell con-
ceived the tour, Lollapolooza did bet-
ter than he expected.

“I liken it to a tall building in the
middle of New York,” he says.
“When you move that same building
into an Jowa cornfield, it stands out
much more.”

Geiger doesn’t like to compare Lol-
lapalooza to the other multigenre
packages. “Just like you can’t com-
pare Amnesty International to some
other political benefit that has Joan
Baez. Amnesty International had
Bruce Springsteen and U2.”

He says that two key elements sep-
arated Lollapalooza from the rest of
the crowd and helped make the tour a
success. “They didn’t have headlin-
ers,” he says of the Tune In tour and
the Tribes. “And any time you put
something like that together, you
have to spend a certain amount of
time to insure quality. Lollapalooza

(Continued on page 80)

Buy Album & Get Video Free,
Say DGG, Golumbia On 2 Acts

M BY DEBORAH RUSSELL

LOS ANGELES— The power that
music video commands over the au-
dio consumer is being put to the test
in two revolutionary and expensive
promotions by DGC Records and Co-
lumbia.

Both labels have offered consum-
ers a longform music video free with
the purchase of a specific compact
disc or audiocassette by one of their
breaking hard-rock acts. The DGC
act is Warrior Soul; Columbia’s pro-
motion revolves around Alice In
Chains.

“The avenues of breaking a band
are much more limited these days,”
says Robert Smith, head of market-
ing for Geffen, DGC’s sister label.
“Relatively speaking, [offering a free
video] is an expensive promotion, but
it gives us early, immediate exposure
that would typically take years to get
and can increase demand for the
band.”

Through the month of August,
DGC is giving away an 18-minute
longform to consumers who buy the
Warrior Soul release, “drugs, god,
and the new republic.” The video in-
cludes three music clips, plus behind-
the-scenes and interview footage.

While Warrior Soul has received
exposure on such broadcast outlets
as MTV’s “Headbangers’ Ball,” the
band’s touring plans were thrown off
track when six dates of the Sisters Of
Mercy/Public Enemy package tour—
of which it was part—were canceled
due to poor ticket sales (see story,
this page).

“This band hasn’t had the exposure
it deserves,” says Smith,

DGC produced about 7,600 videos,
at “more than $3 per unit,” in order to
increase that exposure. Of those,
4,000 units were shipped to cutting-
edge retail outlets participating in the
Concrete Marketing Retail Corner, a
network designed to break new

(Continued on page 80)

Boh Thiele Teams With Sony
On His New Red Baron Lahel

H BY KEN TERRY
and JEFF LEVENSON

NEW YORK—Veteran jazz producer
Bob Thiele has signed a long-term,
worldwide logo/production deal with
Sony for his new label, Red Baron
Records.

According to Thiele, the agreement
will allow him to focus mainly on his
work in the studio while leaving mar-
keting and promotion to Sony.

Referring to earlier, commercially
unsuccessful distribution deals with
BMG and Sony, Thiele says, “My fail-
ures in the past, like with Flying
Dutehman and Dr. Jazz, occurred be-
cause, in addition to doing studio
work, I had to be involved in the ad-
ministrative side of things. I'm a cre-
ative guy. I just make the records. I
don’t want to deal with manufactur-
ing, or sales, or distribution, or
artwork, or marketing.”

Thiele says he plans to produce 16-
20 albums a year.

Paul Smith, president of Sony Mu-
sic Distribution, confirms Thiele’s ac-
count of the Red Baron deal. Under
the pact, he says, “Bob [Thiele] does
production, and [Sony Music VP] Jer-
ry Shulman does all the marketing.”

Smith adds that Thiele will retain
long-term ownership of his master re-
cordings, although Sony will own
them “while we're the distributor.”

Red Baron is set to debut Sept. 2
with new releases by Teresa Brewer,
McCoy Tyner, David Murray, and the
Bob Thiele Collective,

On Brewer’s “Memories Of Louis,”
a tribute to Satchmo, the singer col-
laborates with 12 different trumpet-
ers: Wynton Marsalis, Terence Blan-
chard, Roy Hargrove, Nicholas Pay-
ton, Ruby Braff, Harry “Sweets”
Edison, Yank Lawson, Freddie Hub-
bard, Red Rodney, Lew Soloff, Clark
Terry, and Dizzy Gillespie.

Tyner’s latest couples him with
saxophone players David Murray and

(Continued on page 70)

The Big Beat Goes On. Atlantic executives announce their worldwide, long-
term joint venture with New York-based Big Beat Records. The first release
under the Big Beat/Atlantic deal is the single “Got A Love For You” by the
female trio Jomanda. Shown, from left, are Atlantic director of dance music Joey
Carvello; Atlantic co-chairman/co-CEO Doug Morris; Big Beat president Craig
Kallman; and Atlantic chief financial officer/senior VP Mel Lewinter.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Harry Palmer is promoted to president of Atco Records
in New York. He was executive VP/GM at the label.

Lou Mann is promoted to senior VP of sales for Capitol Records in Los
Angeles. He was VP of sales for the company.

Elektra Entertainment in New York appoints Joe Morrow VP of urban
marketing and promotion and Eddie Jorge national director of urban mar-
keting and promotion. They were, respectively, senior national director of
urban marketing and promotion for the company and East Coast national
director of promotion for Columbia.

Colin Hodgson is appointed VP of finance for Warner Bros. Records in
Los Angeles. He was executive VP of Capitol-EMI Music. In other appoint-
ments, Patti Paul is promoted to VP of production for Warner Special
Products in Los Angeles. She was director of production for the division.

Marc Offenbach is named VP of sales at Relativity Records in New

= ‘- 7 g
PALMER MANN MORROW

HODGSON

York. He was director of national sales for Important Record Distributors.

Quality Records in Los Angeles names Les Silver VP of sales and mar-
keting and Sam Hernandez VP of national promotion. They were, respec-
tively, West Coast marketing director for Capitol Records and national pro-
motion director at Quality.

John Coletta is named VP of creative services at JRS Records in Los Ange-
les. He was director of international affairs for Ventura Music Group Ltd.

Steve Vining is promoted to senior director of sales and marketing for the
RCA Victor wing of BMG Classics in New York. He was director of marketing
worldwide for the company.

RCA Records names Jimmy Smith national director of operations in New
York, Tommy Thompson national field director of promotion in Los Angeles,
and Victor Givens national director of alternative black music in Detroit. They

SILVER

HERNANDEZ

OFFENBACH

were, respectively, program director of WYLD-FM New Orleans, co-national
field director of promotions, West Coast, for RCA, and co-national field direc-
tor of promotions, East Coast, for RCA.

Andrea Kinloch is appointed director of marketing for Curb Records in Los
Angeles. She was director of publicity and artist development/country for the
label.

Carol Lee Hoffman is named West Coast A&R representative for Atlantic/
Nashville. She is based in Los Angeles. She was a singer. ,

Albert Imperato is appointed manager of press and artist relations for
Deutsche Grammophon in New York. He was classical/jazz sales representa-
tive in the New York branch of PGD.

PUBLISHING. Richard Rowe is appointed president of Sony Music International
Music Publishing in New York. He was managing director of Sony Music Pub-
lishing U.K.
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For Five Years These People
Have Said YES To Y.E.S.

Y.E.S. To Jobs was created in 1987

Sy
W

summer jobs in the music industry. Since its inception, it has

grown from placing 50 students in 4 cities to placing more than

200 students in 14 cities. Y.E.S. To Jobs would not succeed

without the participation of its many friends, including the

SPONSORING
COMPANIES

Atlantic Records
KTLA

Polygram

Warner Bros.
Warner Chappell
WEA

PARTICIPATING
COMPANIES

A&M Records

Arista Records

BMG

Billboard Publications
Bust It Records

East West

Jackson Jones Management

KBIG

jobs, but financial assistance.

KKBT

KKGO

LA FACE Records

L.A. Chapter, National Academy
of the Recording Arts
and Sciences

Mercury Records

Mitchell, Silberburg & Knupp

MTV Networks

Music Plus

National Academy of the
Recording Arts and
Sciences

Perspective Records

PGD

© 1991 A&M Records. Inc. All Rights Reserved.  RECORD
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companies, who provide not only E&

Recording Industry Association
of America

RCA

Tower Records

Universal Record Distributors

Westwood One

Wherehouse Records & Tapes
Wright Banks Films

Z.00 Entertainment
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Joel Whithurn's
TOP POP %

Pop Music’s Only Comprehensive,
Artist-by-Artist Hit List... Each & Every
Title To Peak On The “Hot 100” From
January, 1955 Through December, 1990

PACKED WITH ESSENTIAL DATA AND
STATISTICS ON EACH CHARTED RECORD:
® Exact date of first chart appearance

® Peak chart position

® Total weeks at the #1 or #2 position

® Total weeks on the charts

® Label and record number

ALSO SHOWS:

® An artist’s overall ranking in the Top 500
Artists of All-Time

@ RIAA Platinum/Gold Record certifications

® Singles available on cassette only

® Recharted singles

® Special or unusual types of records

WITH THESE NEW FEATURES:

‘@ Complete Record Price Guide by top pricing expert
Jerry Osborne shows the average dealer asking price
for each “Hot 100" record in near-mint condition.

@ Picture Sleeve Guide indicates whether or not a special
custom picture sleeve was originally issued with a single.

® Top 200 Artists Photo Section contains black-and-
white reproductions of original picture sleeves, ranked
in order of the artists’ all-time chart performances.

@ Bigger, Better Artist Bios include hundreds of
all-new comprehensive biographies and thousands
of newly revised and updated entries — more inferma-
tion on more artists and groups than ever before.

® Cross-Chart Referencing shows an artist has
additional hits listed in other Record Research books.

@ Quick Top Hits Guide lists each Top Artist’s 3 or
5 biggest hits immediately under the artist biography
for fast reference.

@ Revised, Expanded Title Notes include hundreds
of new entries covering more charted records than ever.

©® Easier-to-Use Formert with wider pages and stream-
lined alphabetizing helps you find information fast.

® Complete Beatles/Elvis Presley Discographies
list both charted and uncharted singles releases and
B-sides by Pop’s two biggest stars.

@ Chart Facts & Feats include “The Biggest One-Shots;’
"The Highest-Priced Charted Records” and other
unusual accomplishments.

PLUS:

® Complete Song Title Section alphabetically lists every charted
“Hot 100" title with peak position and year.

® Top Artist & Record Achievements

® Chronological Listing of All #1 Singles

Full-color cover.
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20,000 titles to peak on the "Hot 100” from January, 1955
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@ BY THOM DUFFY

NEW YORK—In the nation’s largest
market, a concert-venue battle is
brewing with the expected opening
next month of the Paramount the-
ater, a new, 5,600-seat hall construct-
ed as part of a $200 million renova-
tion of Madison Square Garden.
Built within the Garden complex in
space previously occupied by the
smaller Felt Forum, with a stage ex-
tending into a new six-story addition

§ . AL N e o the building, the Paramount will
P S g Amtdares pr GO TR - offer new opportunities for New
i s oser Brar Loy York promoters and mid-level artists
i ICES LE S al S

Stevie Wonder, and Billy idol.

A Large Donation. Warner Bros. Records board chairman Mo Ostin, right,
presents recording artist George Harrison and his wife, Olivia, with a $500,000
check for royalties from the sale of the album “Nobody’s Child: Romanian Angel
Appeal.” The funds will be used to provide medical and humanitarian assistance
to Romanian orphans. The album, released last year, featured the talents of
Harrison as well as Guns N' Roses, Eiton John, Eric Clapton, the Bee Gees,

touring in the market. But it also pre-
sents a direct challenge to the 5,800
seat Radio City Music Hall, as well as
other area theaters.

The Paramount takes its name
from the historic Times Square the-
ater that presented acts from Benny
Goodman to Frank Sinatra before
closing in 1964.

“It’s going to severely affect Radio
City Music Hall because you have the

UPPER-DEMO POP is the big story on this week’s Top
Pop Albums chart. Five of the top 10 albums, including
the top two, have significant or even primary adult ap-
peal. Natalie Cole’s “Unforgettable’”’ and Bonnie
Raitt’s “Luck Of The Draw” hold down the top two posi-
tions, with the soundtrack to Kevin Costner’s “Robin
Hood,” Garth Brooks’ “No Fences,” and Michael Bol-
ton’s “Time, Love And Tenderness” bunched together
at Nos. 8,9, 10.

This represents a stronger-than-normal showing for

Upper-Demo Pop Albums In Upper Reaches;
Adams Single Does It Again; Grant Gains

by pop/dance, rap, and
metal releases.

Cole’s album, her first
for Elektra, logs its
fourth week at No. 1,
That’s the longest run on
top for a label debut al-
bum since Boston’s MCA

adult-skewed pop. The top

10 is generally dominated
R TR
A= e e

debut, “Third Stage,”

spent four weeks on top in
1986. Cole’s album also
holds at No, 1 on the jazz chart and jumps from No. 9 to
No. 5 on the R&B chart.

Raitt’s album jumps to No. 2 on the pop chart, boosted
by her first-ever top 40 single, “Something To Talk
About,” which jumps from No. 47 to No. 39 on the Hot
100. Raitt’s previous highest-charting single was “Have
A Heart,” which peaked at No. 49 last year. Before that,
Raitt’s best showing was with ‘““Runaway,” which
stalled at No. 57 in 1977.

IT’S LIKE OLD times at A&M Records, which has the
top two singles on the Hot 100 for the first time in 18
years. Bryan Adams’ “(Everything I Do) I Do It For
You” holds at No. 1 for the fourth week; Amy Grant’s
“Every Heartbeat” jumps to No. 2.

The same records—in the same order—alse hold at
Nos. 1 and 2 on the AC chart.

This marks the first time that A&M has had the top
two pop hits simultaneously since July 1973, when it
scored with Billy Preston’s “Will It Go Round In Cir-
cles” and the Carpenters’ “Yesterday Once More."

FAST FACTS: Color Me Badd’s debut album,
“C.M.B.,” flies from No. 19 to No. 11 in its second week
on the pop albums chart. The group’s “I Adore Mi
Amor” single jumps to No. 23 on the Hot 100.

Boyz II Men’s “Cooleyhighharmony” jumps to No. 5
on the pop chart, becoming Motown’s first top five al-
bum since Lionel Richie’s “Dancing On The Ceiling”

by Paul Grein

five years ago. The album’s first single, ‘“Motownphil-
ly,” inches up to No. 13 on the Hot 100, but R&B radio
has already moved on to the follow-up, “It’s So Hard To
Say Goodbye To Yesterday,” which enters the R&B
chart at No. 61.

C&C Music Factory’s “Gonna Make You Sweat” logs
its 20th week in the top five on the pop albums chart by
holding tight at No. 4. The group is the front-runner to
win next year’s Grammy for best new artist.

Karyn White is off to a fast start with “Romantic,”

: the first single from her
upcoming second album.
The song is the top new
entry on both the pop and
R&B charts—at Nos. 52
and 54, respectively. Jim-
my Jam & Terry Lewis
produced the song and co-
wrote it with White. L.A.
Reid & Babyface pro-
duced and co-wrote the
first three singles from
White’s platinum debut al-
bum. All three went top 10 on both the pop and R&B
charts.

Prince & the N.P.G.’s “Gett Off” is the second-high-
est new entry on the Hot 100 at No. 66. Prince and New
Power Generation wrote and produced the hit. Prince
had a minor chart hit in November with a song called
“New Power Generation,” which featured backup by
Tevin Campbell and Mavis Staples. The just-released
(and, as always, indispensable) updated volume of Joel
Whitburn’s “Top Pop Singles 1955-1990”’ notes that
“New Power Generation” is the name of Prince’s oldest
and largest fan club in Britain. But then you knew that.

Songwriter Diane Warren has five singles on this
week’s Hot 100, including two in the top 20. Only three
record compawnies can make the same claim this week:
A&M, Columbia, and Virgin.

Peabo Bryson lands his second No. 1 hit on the Hot
R&B Singles chart in two years with “Can You Stop The
Rain.” It’s the first No. 1 R&B hit for veteran lyricist
John Bettis, who co-wrote the song with producer Wal-
ter Afanasieff. Bettis has now topped all four of Bill-
board’s key singles charts in the past decade—and with
four different artists. He topped the pop chart with Ma-
donna’s “Crazy For You,” the AC chart with Whitney
Houston’s “One Moment In Time,” and the country
chart with Conway Twitty’s “Slow Hand.” In the '70s,
Bettis topped the country chart with a Ronnie Milsap
hit and headed the pop and AC charts with a series of
hits by the Carpenters.

two major promoters in New York
bringing shows in there,” says Jim
Koplik, president of Metropolitan En-
tertainment, referring to his compa-
ny and its chief competitor, Ron Del-
sener Presents.

“It’'s also going to affect the Bea-
con Theater,” says Koplik of the
2,700-seat venue on Manhattan's Up-
per West Side. The Beacon’s most
successful bookings, he says, may
now choose to do a single perfor-
mance at the Paramount rather than
multiple nights at the uptown venue.

“Obviously, a lot of agents are in-
terested because it’s a hot new venue

0ld Name Heralds New N.Y. Venue

MSG’s Paramount Vies With Radio City

in town and everbody wants to play
the newest and the best venue,” says
Julie Lokin of New Audiences Pro-
ductions, which serves a key niche in
the New York market by promoting
jazz and other adult-alternative art-
ists, primarily in theaters such as the
Beacon. “It gives me a chance, where
previously I hadn’t been able, to take
an act to a larger venue.”
Previously, between theater-size
venues and the arena scale of Madi-
son Square Garden, most artists per-
forming in New York had only one
choice—Radio City Music Hall, which
(Continued on page 75)

Metallica Fans: They GCame,
They Listened, Will They Buy?

B BY BARBARA DAVIES

NEW YORK—Executives at Elektra
Entertainment are betting Metallica
fans worldwide will greet the band’s
new album with the same enthusiasm
expressed by fans at the world-pre-
miere listening party, held Aug. 3 at
Madison Square Garden here. Elek-
tra estimates more than 9,000 fans
turned out for the two-hour event,
during which the band’s self-titled al-
bum was played in its entirety, along
with video interviews and other Me-
tallica footage.

The album shipped 1.3 million units
and has a good chance of debuting at

No. 1, according to Kenny Hamlin,
Elektra’s senior VP of sales and dis-
tribution. “Metallica has one of the
most active audiences of any band
and I think they’ll be in the stores by
droves,” he says. Official release date
is Monday (12).

David Bither, VP of marketing for
Elektra, notes that up until now, Me-
tallica has built its fan base largely
by word of mouth. But, since the July
29 release of the album’s first single,
“Enter Sandman,” he says, the band
has found new avenues of exposure.
“The video is on MTV, which is in it-
self an event, since this is only their

(Continued on page 75)

Australian Acts Stand Up
Against ‘Open-Door’ Imports

B BY GLENN A, BAKER

SYDNEY—More than seven months
after the Prices Surveillance Author-
ity released its controversial report
(Billboard, Jan. 12) on the record in-
dustry and called for an open-door
policy on the importation of sound re-
cordings, Australia’s contemporary
music performers have finally
thrown their not inconsiderable
weight behind the now-desperate lob-
bying to persuade the government to
disregard the recommendations.
Alerted to government moves to
surreptitiously slip legislation into
the recent package of annual budget

bills, many of the country’s major
rock stars descended upon the press,
TV, and radio with a level of concern
tinged with anger that took all con-
cerned by surprise.

Among those involved were Mid-
night Oil's Peter Garrett, John Farn-
ham, Kate Ceberano, Neil Finn of
Crowded House, Jenny Morris, Paul
Kelly, James Freud and members of
Icehouse, Noiseworks, Baby Ani-
mals, Hunters & Collectors, Boom
Crash Opera, Mental As Anything,
and Mondo Rock.

Garrett and Finn even traveled to
Canberra to meet with the federal

(Continued on page 81)

EMI Maps Latin American Plan

Aims To Spread Hits Thru Region

@ BY JOHN LANNERT

KEY BISCAYNE, Fla.—Having re-
cently filled two key executive posts
in its Latin American organization,
EMI Music now expects to expand
sales volume by treating the region
as a single marketing entity.

“We plan to regionalize the success
of our artists in one territory and get
that success to be reflected in other
territories,” says David Stockley,
EMI’s managing director, interna-
tional sector. “We have very aggres-
sive promotion plans affecting artists
in Argentina and Chile.”

Stockley singles out Argentinian

balladeer Sergio Denis and Chilean
rock band Los Prisioneros as acts
that the label would try to break in
other Latin American countries, as
well as in the U.S. Hispanic market.

Stockley notes that EMI’s Latin
American promotional initiative will
be implemented by a newly revamped
executive management team led by
Francisco Nieto, a 10-year veteran
with the company who was previous-
ly finance director of EMI Music’s in-
ternational sector.

Based at EMI Music’s relocated
Latin American headquarters in San-
tiago, Chile, Nieto will supervise the

(Continued on page 81)
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PROMOTERS SQUEEZED FROM ALL SIDES

Agents, Artists Ask Too Much

B BY DANNY ZELISKO

As a concert promoter, I have been
observing the woes of the touring
business, and I realize that many
things are not spoken about that
should be. Here, in no particular or-
der, are my conclusions:

Loyalty vs. money. Agents should
go with the promoter they have al-
ways used for initial feedback at the
onset of the tour, rather than pit the
promoter against another buyer,
whether that be another promoter or
a facility owner. The agent should re-
alize that, even if the other buyer is
offering a higher guarantee, he may
have ulterior motives, such as taking
the date away from a competitor or
giving the act the false impression
that it is worth more than it is.

The right play vs. money. Typical-
ly, heads turn at the smell of big mon-
ey, but will the fans consider this the
best environment for the concert?
The act should find out beforehand
and look at the big picture. The group
is going to want to tour again some-
time, and, despite the extra money it
might make this time, it will have to
pay next time to undo the effect of a
wrong decision.

Reality vs. dreamland. Do
groups, managers, or agents ever
read promoters’ research on local ra-
dio play and retail sales? Do promot-
ers still buy acts for more than their
research tells them they are worth?

One reason why they do this is that
agents respond in a hostile fashion
when you try to point out that the
group should not even be touring,
much less seeking the amount it is
asking. Many times, promoters still
buy talent because they fear the
agents will be disappointed in them if
they do not and will sell to someone
else who wants to get the agents’ fu-
ture favors.

Lack of radio support. All too of-
ten, promoters present acts that re-
ceive no airplay, interviews, or ticket
giveaways on local radio stations.
The fans’ interest in music has dimin-

T

NOT A VIDEO CHANNEL
I found your report regarding
BET’s boycott of MCA music videos
quite interesting. However, one fact
that was not stressed is that BET is
not a music video channel; in fact,
most of its programming consists of
something other than videos.

Claiming that BET wants respect
and telling MTV to continue to be a
“rock music” network is a poor ex-
cuse for making the kind of de-
mands that BET has. What is BET
giving back to these record labels
that are providing it with free pro-
gramming? Better yet, what is the
channel giving back to us ... their
audience? At least MTV has grown
with the times and is servicing as
many different music fans as possi-
ble.

BET’s programming makes no
sense at all. Every time I try to
wateh, all I see is an abundance of

ished as radio’s willingness to break
new acts has.

Add-ons to ticket prices. Our buy-
ers are forced to pay a convenience
charge for each ticket purchased
rather than by the order. (E.g., if you
call to buy four tickets over the
phone, you get charged $3 or $4 per
ticket rather than for your entire or-
der.) Did it take the person or compa-
ny longer to fill out the order for four
tickets than for one? No. This should
be controlled.

and promoters have to try to make up
their losses elsewhere. The alterna-
tive is to cut the crap, re-adjust the
deal, and move to a hall of a size that
the act’s sales dictate. Ego plays too
large a role in this game.

Fees. Groups base their guarantees
largely on what other acts are get-
ting. They should decide on a fair
ticket price, scale the house so that
people in front pay more than the
guy in back, add up their costs to do
their show on the road weekly, and

‘A promoter has
a limit to what
he can make, but
none on his losses’

Danny Zelisko runs Evening Star ‘
Productions, a concert production firm

based in Tempe, Ariz.

Ticket companies make more per
show than does the financier, aka
promoter, with no actual risk, other
than paying for the equipment.
Something must change here. The
promoter and the group that directly
cause the tickets to be purchased re-
ceive none of this service-charge
money, while fans are paying more.

The talent’s responsibility.
Groups undertake massive tour-prep-
aration expenses, whether they end
up selling or not. When an act goes
on sale with the agreed-upon cam-
paign, doesn’t sell out of the box, and
continues to struggle day after day,
despite promotion, it should accept
the reality that its time is not now
and call it a day, rather than continue
the tour with the same deals. By do-
ing the latter, the artist hurts the pro-
moter and the fans alike. Energy is
lost on performances in empty halls,

commercials for some unknown
teen magazine, sitcom reruns, or
those annoying programs that sell
woks or skin cream. After all these
years, why doesn't BET decide on a
direction? There is obviously an au-
dience out there that wants music
videos, but BET feels “Sanford &
Son” reruns are more appealing!
As an African-American who has
been involved professionally with
media for 14 years, I feel BET is an
insult to my intelligence and racial
pride. Very little of what you re-
ported dealt with the racial issue in-
volved with BET’s boycott; howev-
er, just because this company is mi-
nority-owned does not mean the
rest of the world stops due to its
whims. If BET executives cared
about their audience as much as
they care about magazine commer-
cials or the money their competition
is spending to be successful, they
might be able to attract a larger au-
dience and pay for some quality pro-
gramming themselves.
Willie Larkin
Emerson, N.J.

divide by the number of days they
are willing to play. Deals are cut on
an act’s guarantee vs. a percentage
of the money left over after show ex-
penses. When the money left over is
less than the talent guarantee, the
act should accept the percentage of
the gate it expected to get if the net
exceeded the guarantee.

The arbitrator. This is a free-
agent business, much like baseball.
But it's a free-for-all. The groups and
their reps look at the money first and
not at what a promoter has done in
the past, or what his reasoning will
continue to contribute to the group’s
career. There should be a qualified in-
dividual who can settle grievances be-
tween the groups and the promoters.

Some promoters today are arbi-
trarily canceling dates. That’s not
right. It is a result of the promoters
being unable to point out to a group

that, if the show goes forward, the
promoter will lose X amount. The ta-
bles must turn in a way that is fair,
because currently a promoter always
has a limit to what he can make and
no ceiling on what he can lose unless
the act offers relief.

Concert purchaser's multiple-use
card. Concert promoters should offer
a “club card” that gets punched each
time a person buys a ticket, so the
consumer gets a free ticket to, say,
the 11th show. Such free tickets
should be made available for each
show to encourage concert fans to
believe in the system.

It is obvious that all of the negativ-
ity surrounding this industry is af-
fecting the majority of touring bands
that are not “it’”’ for the moment.

People do not want to hear about
the woes of these celebrated promot-
ers; they know who they are willing
to pay for before we get involved.
But why should promoters be pun-
ished with the image of being the
only ones who decide how much a
customer is charged? Let’s put the
groups’ reputations on the line, since
they and their reps are also directly
responsible for ticket prices.

If the consumers were aware that
there is more to this business than a
concert producer magically putting a
show on sale with a wave of his hand,
perhaps the attractions themselves
would feel some of the burden that
we promoters now carry by our-
selves.

An act would be better respected
by its followers if it charged ticket
prices they could live with, rather
than leaving itself at the mercy of the
deals that are cut on its behalf.

When everyone joins in and works
toward exposing more talent, while
charging less for the ability to sitin a
room and experience this God-given
talent, this so-called frail business
will thrive once again.

The opinions expressed above are
not necessarily those of Billboard
or its management.

McLEAN PLAYED HYDE PARK

In the May 18 issue of Billboard,
you reported that Pavarotti would
be the first to perform in Hyde
Park, London, since the Stones in
1969. In the June 22 issue, you cor-
rected that to include the Queen
show in Hyde Park in 1976. Howev-
er, you missed a Hyde Park concert
that created industry history in the
U.K. and made the Queen concert
possible.

After the Stones concert, the city
fathers didn’t want any more shows
in Hyde Park, and it became impos-
sible to get permission, but in 1974 1
got permission to do an all-day con-
cert there for Don McLean! I made
history that day by tying in com-
mercial radio to broadcast the whole
six hours, first with Capitol Radio in
London and then with individual
stations around the country, some
independent and some actually
BBC.

I hired the then little-known Joan
Armatrading and a new band called
Status Quo and some other folk and
rock acts to open for McLean.

McLean drew more than 85,000 peo-
ple, which the officials said was
more than the Stones concert. The
audience was so well-behaved all
day tnat the powers-that-be were
persuaded to try again with Queen
in 1976.

So not only was McLean the first
to play Hyde Park after the Stones,
but we presented the first, if not the
only, truly national live radio con-
cert; I believe it was the longest live
broadcast preceding Live Aid.

Much of the credit for organizing
the event so smoothly must go to
Harry McBride. It was a great
event.

Herb Gart
Solebury, Pa.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Scary Munsters. Butch Patrick was one of several former child stars who
recently filled in for WSTR (Star 94) Atlanta’s vacationing morning show. In
addition to Patrick, who played Eddie Munster on ‘“The Munsters,” stars
included Barry Williams, who played Greg Brady on “The Brady Bunch,” and
Brandon Cruz, who played Eddie on “The Courtship Of Eddie’s Father.”
Pictured, from left, are ND Rob Stadler, morning show producer Dan
Blankowski, Patrick, OM Tony Novia, and PD Bill Cahill.

B BY SEAN ROSS

NEW YORK—You might think the
last stations to add the Rythm Syndi-
cate’s recent No. 2 hit, “P.A.S.-
S.I.O.N.,” would be in towns like Ida-
ho Falls or Muskegon, Mich., or Mo-
desto, Calif. And you'd be half right.

KFTZ Idaho Falls, WSNX Muske-
gon, and KHOP Modesto did indeed
resist “P.A.S.S..LO.N.” until the last
possible moment. But so did dance-
leaning KMEL San Francisco and
WBBM-FM (B96) Chicago. WPOW
(Power 96) Miami added the record in
the last week before it peaked, the
same week that KQHT Grand Forks,
N.D., came on board.

The small-market PDs who added
“P.A.S.S.I.O.N.” late, or not at all,
felt it was too urban and/or too sug-
gestive for their markets. They were
looking for even poppier dance rec-
ords, an Amy Grant or Cathy Dennis,

Rock AG, Adult Alt: Two Different Worlds

PDs See Little Sharing Despite Similar Roots, Target

EBY CRAIG ROSEN

LOS ANGELES—While the new
crop of rock AC outlets have an ef-
fect on classic rock and mainstream
album rock stations, adult alterna-
tive programmers say the new hy-
brid format is having little effect on
their stations, despite the fact that
both formats cater to similar demo-
graphics and psychographics.

Both rock ACs and adult alterna-
tive stations can reasonably be said
to have some roots in the soft rock
formats of the "70s. While the rock
AC/soft rock connection may be the
more obvious of the two, adult alter-
native stations also went through a
period around 1988-89 where they
leaned more heavily on vocals from
artists such as Al Stewart or Joni
Mitchell, whose home base during
the "70s had been soft-rock stations.

Yet in San Francisco, Steve Fein-
stein, PD of adult alternative
KKSF, says the year-old rock/AC
combo KDBK/KDBQ (Double 99)
has not dented his station. “If you
look at who they are sharing with, it
is overwhelmingly the album rock
station, the oldies station, and the
AC station. It’s stations that, like
Double 99, play primarily familiar
oldies as opposed to a station like
ours, which plays new, unfamiliar,
progressive artists.”

In Seattle, where rock/AC KMTT
(The Mountain) recently debuted
with a 2.4 share, KKNW PD Nick
Francis contends that the new sta-
tion had little effect on his station,
despite its 3.5-2.2 spring Arbitron
drop. “They are aiming for the same
demo,” he says. “But as far as tak-
ing away audience, I feel they are
having a stronger effect on [KZOK]
the classic rock station.”

In fact, Francis says rock ACis a

feel they get most of their audience
from people that want a little less
edge on their classic rock.” Even
KMTT PD Chris Mays agrees that
the Mountain is more of a threat to
classic rock and album rock stations
than adult alternative outlets.

But in Dallas, where month-old
rock AC outlet KCDU is indeed bill-
ing itself as “classic rock without
the heavy metal,” Ken Jones, MD of
adult alternative KOAI (The Oasis),

‘We don'’t play
too much Europop’

acknowledges that the new station
could be a threat. “We go after the
disenfranchised album rock listen-
er. The person that listens to album
rock most of their life but gets
burned out by the same old, same
old,” he says. KCDU is targeting
the same demo, he says, “but it re-
mains to be seen how soft they are
going to go.”

Aside from listeners in the same
age demographic, adult alternative
PDs think their stations share little
else with rock AC. Francis says the
two stations attract different listen-
ers with different musical tastes,
and that his station shares only a
few currents with KMTT, such as
tracks by Joni Mitchell and Marc
Cohn. Feinstein says there are less
than six titles KKSF shares with
Double 99, including Chris Isaak’s
“Wicked Game’’ and Fleetwood
Mac’s “Hypnotized.”

Similarly, KMTT’s Mays says
there is only “a very small percent-
age of commonality between the
formats.” Mays says KKNW is 60%-
70% instrumental. The vocals it
plays are by artists such as Mitch-

terms of vocals is ours are more
acoustic-based like Crosby, Still &
Nash, the Eagles, and the Doobie
Brothers,” she says. “We don’t play
too much Europop like Bryan Ferry
and Basia. Their vocals are more
production-based.”

Francis concurs. “It’s a whole dif-
ferent sensibility that goes with lis-
tening to Jackson Browne, Crosby,
Stills & Nash, and the Eagles to our
sensibility, which is Joe Sample,
Anita Baker, and Al Jarreau.”

Jones says KOAI does play a few
traditional album rock artists in its
attempt to lure disenfranchised al-
bum rock listeners to the station,
and it does share some artists, such
as Phil Collins and Steve Winwood
with KCDU. “But we typically play
alternate tracks, while they usually
play the familiar,” he says.

As for the future of rock AC,
Feinstein, who knows a few things
about trying to establish a new for-
mat, says the jury is still out. “Cer-
tainly WMMO Orlando has done tre-
mendously well, but if you look at
KRVK Kansas City, KMMK Las
Vegas, and Double 99, it doesn't
seem that anyone else has had real-
ly consistent ratings success.”

While he admits that Double 99
has “improved dramatically over
the past couple of months,” Fein-
stein says rock/AC is ‘“‘nothing
more than a spinoff of classic rock,”
and ‘“we have to see which ones
have what it takes to make it in the
long haul.”

As with detractors of classic rock,
Feinstein believes that rock ACs will
also have a problem due to their lim-
ited playlist. “The issue they’ll face
further down the road is will their
audience continue to enjoy them a
year or two later after they’'ve
heard Santana’s ‘Evil Ways’ for the

say. But the major-market PDs who
waited on Rythm Syndicate were
worried that it was foo pop for their
stations.

All of this says a lot about the con-
fusion that many programmers are
experiencing about dance and rap
product right now. So while dance-
records still tend to break out of ma-
jor-market outlets in the Northeast
and Southwest, then work to over-
come the resistance at smaller heart-
land stations, there have been some
noticeable recent aberrations, such
as:
o The dance record that breaks out
of the upper Midwest. Although it
dates back to 1987’s “Another Lover”
by Giant Steps, this phenomenon
keeps resurfacing, most recently
with Natural Selection’s “Do Any-
thing,” which East West Records
picked up after it started as a demo
tape at the late WLOL Minneapolis,
then got played at rival KDWB-FM.

o The dance record that starts in
smaller markets. “Angel” by Nikolaj
Steen is being tested on KDWB, but
the bulk of its airplay is in such
places as Waterloo, Iowa; Spokane,
Wash.; and Wheeling, W.Va. “The
Devil Came Up To Michigan” by the
K.M.C. Kru started at dance-oriented
WFHT Tallahassee, Fla., but its oth-
er early supporters have included sta-
tions in Knoxville, Tenn., and Green-
ville, N.C., that don’t lean particular-
ly toward dance product.

o The dance record that does better
in secondaries than in large markets.
Sheena Easton’s “What Comes Natu-
rally” was No. 1 in Grand Rapids,
Mich., and top five in such places as
Dayton, Ohio; Wichita, Kan.; Sioux
Falls, S.D.; and Tulsa, Okla.

Is ‘Farm Dance’ Too Urban? Too Pop?
' Up-Tempo Tunes Sans Rap In Trick Bag

LITE DANGE, LESS RAP

With the exception of the K.M.C.
Kru, what the aforementioned songs
have in common is what they don't
have—a lot of rap. “Smaller markets
are looking for dance records that
don’t have rap in them,” says B9 PD
Dave Shakes. “They know that dance
gets a female audience, but they're
scared of playing anything with rap.
When a dance record comes along
with no rap, it’s like ‘bang!”

Zoo Records’ Dallas regional repre-
sentative Rick Upton is the former
PD of KAYI (K107) Tulsa, one of the
stations where “What Comes Natu-
rally” was a hit. “In some of the Mid-
west markets, people are afraid to go
out on a limb with some of the dan-
cier or blacker music. That’s why
something like the Sheena Easton
gets more exposure. It's a safer re-
cord from an ownership standpoint
than a D.J. Jazzy Jeff.”

Or as WGRD Grand Rapids MD
Brian Christopher says, “Major-mar-
ket stations can get wild on the air
with their personalities and the
stunts they pull. Medium-market sta-
tions are a little more conservative.
‘P.A.S.S.I.O.N.” and ‘What Comes
Naturally’ have the major-market
sound. They sound wild.”

‘FARM DANGE’

Dance pop records might sound
wild in Grand Rapids. But KMEL PD
Keith Naftaly refers derisively to the
entire dance/pop genre as ‘“farm
dance” and says it “has very little to
do with legitimate street music. It’s a
much more slickly produced, manu-
factured sound that kind of pacifies a

(Continued on page 15)

EBY BILL HOLLAND

WASHINGTON, D.C.—The Na-
tional Assn. of Broadcasters, mak-
ing it official for the first time, has
“petitioned the FCC to allow stations
to “share resources” by approving
simulcast/ad brokerage “joint oper-
ation deals.” The request was part
of NAB’s Aug. 6 filing with the
commission requesting broader lib-
eralization of its “outmoded” joint-
ownership restrictions.

While it is no surprise that NAB
asked the commission to rethink its
radio-ownership-limits rules, the fil-
ings mark the first time NAB has
taken a stand on marriage-of-conve-
nience deals, even though NAB still
admits that its membership is divid-
ed on the issue.

“We think in certain legitimate in-
stances these arrangements are
better than the alternative of a local
station going off the air,” says an

In FGG Filing, NAB Supports
Simulcast/Brokerage Deals

Also new is the dire conclusion of
the NAB’s annual financial report,
which indicates that “more than
half of the nation’s 10,000 AM and
FM stations lost money in 1990.”

.The NAB told the commission

WASHINGTON
ROUNDUP

that if licensees are freed from the
12 AM and 12 FM station-ownership
limits, radio can better compete in
the dramatic expansion of the me-
dia marketplace, which, along with
the recession, has made profitable
radio station ownership a much
more rocky road than in the past.

ELECTION PROGRAM RULES REVAMPED
The FCC on Aug. 1 took action
that will give broadcasters greater

misnomer. “To me they are soft al- ell, Chris Rea, Van Morrison, and  100th time?” he asks. NAB representative. (Continued on page 14)
bum rock. Rock AC is confusing. I  Cohn. ‘“The biggest difference in
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COMPILED FROM A NATIONAL

« ) % E SAMPLE OF RADIO PLAYLISTS
24|58l 29| €< TMLE ARTIST
E l; <_(' ;’ E g ; 5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 x %
M| 1 g | (EVERYTHING I DO) DO IT FOR YOU @ BRYAN ADAMS
AZM 1567 3 weeks at No. 1
@] 2 5 | 10 | EVERY HEARTBEAT & AMY GRANT
A&M 1557
)| ¢ 7 | 10 | UNFORGETTABLE @ NATALIE COLE
ELEKTRA 4-64875
(@) 7 | 10 | 9 | LOVEAND UNDERSTANDING @ CHER
GEFFEN 19023
5 | 3 2 | 13 | CAN'T FORGET YOU @ GLORIA ESTEFAN
EPIC 34-73864
6 | 2 4 | 11 | THE DREAM IS STILL ALIVE @ WILSON PHILLIPS
SBK 07356
(D] 9 | 12| 7 | THE MOTOWN SONG @ ROD STEWART
WARNER BROS. 4-19322
10 | 11 ] 11 | ULy WAS HERE @ DAVID A. STEWART/CANDY DULFER
ARISTA 2187
9 | 5 | 3 | 15 | RUSHRUSH @ PAULA ABDUL
CAPTIVE 4-98828/VIRGIN
12 | 15 1 g | ITAINT OVER TIL IT'S OVER ® LENNY KRAVITZ
VIRGIN 4-98795
(D)| 14 | 18 | s | TME, LOVE AND TENDERNESS MICHAEL BOLTON
COLUMBIA 73889
12| 8 6 | 21 | PLACE IN THIS WORLD & MICHAEL W. SMITH
REUNION 19019 /GEFFEN
@3)| 15 | 16 | 11 | CANYOU STOP THE RAIN © PEABO BRYSON
COLUMBIA 38-73745
4] 11 ] 8 | 17 | POWER OF LOVE/LOVE POWER @ LUTHER VANDROSS
EPIC 34-73778
MORE THAN WORDS @ EXTREME
15| 13| 9 | 16 | MORE]
18 | 21 | 8 | FADING LIKE A FLOWER @ ROXETTE
EMI 50355
17 | 20 | 7 | SOMETHING TO TALK ABOUT  BONNIE RAITT
CAPITOL 44724
WALKING IN MEMPHIS & MARC COHN
18 16 13 17 ATLANTIC 4-87747
99 | 27 | 4 | ITHIT ME LIKE A HAMMER @ HUEY LEWIS & THE NEWS
EMI 50364
24 | 29 | § | EVERYBODY PLAYS THE FOOL @ AARON NEVILLE
A&M 1563
@D| 2 | % | 6 | YOUCOME TO MY SENSES CHICAGO
REPRISE ALBUM CUT
22 | 19 | 14 | 18 | LOVE IS A WONDERFUL THING @ MICHAEL BOLTON
COLUMBIA 38-73719
* % x* POWER PiCK* % %
(@3)| 8 | 33 | 4 | JOOMANY WALLS @ CATHY DENNIS
POLYDOR 867 134-4/PLG
1 DON'T WANNA CRY & MARIAH CAREY
24 23 19 ZO COLUMBIA 38.73743
25 | 20 | 17 | 15 | STARTING ALL OVER AGAIN DARYL HALL JOHN OATES
ARISTA ALBUM CUT
53 | 32 | § | THELAST TO KNOW @ CELINE DION
EPIC 34-73856
BABY BABY @ AMY GRANT
| % |23 % | 203
PART OF ME, PART OF YOU @ GLENN FREY
28 | 25 | 22| 16 | FART OF
I'LL BE THERE @ THE ESCAPE CLUB
29 27 30 ]'1 ATLANTIC 4-87683 N
RHYTHM OF MY HEART @ ROD STEWART
30 & 28 23 WARNER BROS. 4-19366
BD)| 3 | 39 | 5 | SAYITWITHLOVE @ THE MOODY BLUES
POLYDOR 867 136-4/PLG
(32| 37 | 43 | 3 | ALLIHAVE BETH NIELSEN CHAPMAN
REPRISE ALBUM CUT
(33)| 40 | 41 | 4 | THEME FROM "DYING YOUNG"  KENNY G
ARISTA ALBUM CUT
24 | 35 | 46 | 3 | THE PROMISE OF A NEW DAY PAULA ABDUL
CAPTIVE 4-98752/VIRGIN
HOW CAN | EASE THE PAIN @ LISA FISCHER
35 31 24 17 ELEKTRA 4-64897
NEVER GONNA LET YOU DOWN SURFACE
36 30 25 16 COLUMBIA 38-73643
SINCE | DON'T HAVE YOU @ RONNIE MILSAP
3 38 48 3 RCA 2848
NIGHTS LIKE THIS AFTER 7
38 36 36 5 VIRGIN 4-98798
CRY FOR HELP ® RICK ASTLEY
39 | 39 | 35 | 8|3
* * * HOT SHOT DEBUT *x x %
THE GIFT OF LOVE BETTE MIDLER
NEw ’ 1 ATLANTIC 4-87633 v
MIRACLE & WHITNEY HOUSTON
41 33 31 19 ARISTA 2222
SUNRISE # THE TRIPLETS
42 42 49 3 MERCURY 868 414-4
47 | — | 2 | LEARNINGTOFLY @ TOM PETTY & THE HEARTBREAKERS
MCA 54124
4 | a5 | — | 2 | MYNAME IS NOT SUSAN WHITNEY HOUSTON
ARISTA 2259
IF YOU'RE NOT THE ONE FOR ME & TOM SCOTT
45 45 40 6 GRP ALBUM CUT
SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN
NEw ’ 1 SBK 4-94302/CAPITOL
LOVE AT FIRST SIGHT @ STYX
g |4 | 37 | 19 | LOVER
WITHOUT YO @ AIR SUPPLY
NEw ’ 1 GIANT A?BLLJJM CUTu
KISSING YOU @ KEITH WASHINGTON
49 43 34 13 QWEST 4-19414/WARNER BROS.
50 | 44 | 38 | 10 | EVERYBODY GETS A SECOND CHANCE & MIKE/MECHANICS
ATLANTIC 4-87679

(D Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPI

Communications, Inc.

ARB SUBSCRIBERS VOTE TO REJECT 3-BOOK PLAN

(Continued from page 1)

Spanish stations.

If the proposal had passed, Arbi-
tron was prepared to switch from
four 12-week sweeps to three 16-
week sweeps by 1993. In theory, the
three-book plan would have increased
sample size by 33% for each book. Ar-
bitron had estimated that the in-
creased sample would make the sur-
veys 13% more reliable.

But the proposal seemed ill-fated
from the outset. Even before the sur-
vey was mailed to subscribers, many
radio executives were voicing their
opposition to it (Billboard, June 15).
Among their objections was the con-
cern that fewer books would mean
more reliance on the monthly Arbi-
trends, which most consider to be less
accurate than the quarterly books.

The proposal did find early support
among managers of baseball flag-
ship stations, who anticipated a year-
round ratings boost as a result of the
longer sweeps. And several industry
heavyweights also lent their support
to the proposal, including the Pollack
Media Group consultancy, the Radio
Advertising Bureau board of direc-
tors, and the Burkhart, Douglas &
Associates consultancy, although the
latter’s support was conditional on
the elimination of Arbitrends.

But the support of these groups
was not enough to push the proposal
through or even to encourage a high
response rate. Just 65.5% of Arbi-
tron’s 1,270 radio station subscribers
voted. Of the 832 surveys returned,
333 subscribers voted yes while 499
voted no.

In the 99 continuously measured
markets, the only ones that would
have been affected by the proposal, a
total of 80.7% of station managers re-
turned the surveys with 60.7% of
them voting no. The response rate
was much lower—44.5%—for mar-
kets measured once or twice a year;
58.2% of those respondents voted
against the proposal.

The majority of the opposition to
the proposal came from the major
markets. Seventy percent of station
managers in the top 10 markets voted
against it. Managers of AC and coun-
try stations in the top 50 markets
were the most united in their opposi-
tion to the plan. Among the top 50
country station managers, 78% voted
no, as did 69% of top 50 AC station
managers.

Managers of urban and Spanish
stations were the proposal’s biggest
supporters. Some 74% of urban sta-
tion managers voted for it, while 85%
of Spanish managers were in favor of
it.

The support among urban stations
is somewhat surprising, however,
considering the opposition of many of
them when the three-book plan was
first proposed in June. At that time,
WTUX/WTLC Indianapolis station
manager Amos Brown sent a letter
to all of Arbitron’s urban subscribers
explaining his objections to the pro-
posal. Like other broadcasters,
Brown was concerned about an in-
creased reliance on Arbitrends,
which, he says, are “notoriously un-
stable in measuring black/urban ra-
dio.” He also claimed that Arbitron
was making no specific effort to in-
crease black sample size.

Yet Brown was one of only 13 ur-
ban station managers who voted
against the proposal. “I knew in my
gut it was going to lose just in hear-

ing comments and reading the
trades,” he says. “I think a lot of
black/urban stations were swayed by
the notion that they wanted more
sample. Black and Spanish broadcast-
ers have been yelling the loudest for
years about increased sample. [But] [
learned a long time ago that black
broadcasters are an independent
bunch. I respect those who voted for

‘Arbitron should start
serving the customer
rather than itself

what they believed was right.

“I'm waiting to see if Arbitron and
the advisory council open up the sug-
gestion process to those of us in the
field and out here dealing with the
sample problems day to day,” Brown
adds.

‘ARBITRON’S EFFORTS CONTINUE’

In a prepared statement, Arbitron
VP of radio station sales and market-
ing Jay Guyther said, “This vote does
not close the book on Arbitron’s ef-
forts to find a way to increase sample
sizes for our customers. We will con-
tinue to discuss with the council and
with our stations and agency clients
other options to address this issue.”
But some are concerned that the
push for increased sample size may
diminish as a result of the poll’s out-
come.

Granum Communications CEO
Herb McCord is among them. Be-
cause of the negative outcome of the
poll, McCord thinks the sample issue
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is “basically dead,” although he adds
that he will continue to support “any-
thing that increases sample.” Al-
though McCord voted in favor of the
plan, he says, “I understand why it
was voted down. I never thought for
a minute they were going to do it.”

But Gary Lewis, VP/GM at
WSRF/WSHE Miami, who voted
against the proposal, does not see
the outcome of the poll as an end to
the sample-size issue. ““I think [the
outcome is] definitely sending the
word that it’s not enough,” he
says. “But Jay [Guyther] seems to
display a willingness to address
some of the substantive problems
that they have. I think they're fi-
nally going to address the level of
dissatisfaction that the customers
have.”

Reaction among other broad-
casters was mixed. Mitch Scott,
president of Great Scott Broad-
casting, was among those disap-
pointed by the outcome of the poll.
“Arbitron should start serving the
customer rather than serving it-
self,”” he said.

WRKI (195) Danbury, Conn.,
VP/GM John Fullam was among
the two-book-a-year station man-
agers who voted against the pro-
posal. “There was no additional
sample for smaller markets,” he
said. “[But} I do feel that subscrib-
ers and the radio industry need to
do what we can to increase sample.
We need to revisit this in other
strategies.”

The results of the poll were an-
nounced Aug. 4 during the Arbi-
tron Advisory Council Meetings in
Bermuda.

A\

‘a'i'\

Fringe Benefit. Jon Bon Jovi receives a rose from an audience member during
his performance July 30 at WHTZ (Z100) New York's eighth birthday party.
Other performers included Mariah Carey, the Black Crowes, Debbie Gibson, and

Timmy T. (Photo: Chuck Pulin)
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RADIO I

Life Ends At 10 For 35-Plus Gommittee;
All The Good Sports Are On ’EEl, 'PNT-AM

WHEN THE 35 Plus Committee
was formed 10 years ago to help sta-
tions sell their older demos to adver-
tisers, proponents of the easy-listen-
ing format were alarmed because
some markets had only one easy out-
let. Now many markets have no easy
station and the committee is being
dissolved due to lack of support. In a
letter to members, chairman and
WWRC/WGAY Washington, D.C.,
GM Ted Dorf said, “The income from
participants is considerably less than
needed to continue the organization
in the months ahead.”

ARBITRENDS: CBS-FM HANGS ON

Oldies WCBS-FM New York is
still No. 1 in the first summer Arbi-
trend, going 5.2-5.4, while urban
WRKS slips 5.1-4.9. AC WLTW (4.8
4.7) is third. WQHT remains the top
40 leader (4.0-4.0), ahead of WHTZ
(3.6-3.5) and WPLJ (2.2-2.2).

In Los Angeles, AC KOST slips
6.1-5.8 as top 40 KIIS nudges up 4.7-
4.9. N/T KABC is off 5.14.7. Urban
KKBT is now fourth (4.1-4.3), ahead
of album KLOS (4.5-4.2). KLSX is off
2.82.7 for the month before Howard
Stern’s L.A. debut.

N/T WGN Chicago was off 8.2-7.7,
followed by urban WGCI-FM (6.6-
6.9) and dance WBBM-FM (5.8-5.7).
The big story remains WWBZ (The
Blaze), whose 3.9-4.5 rise puts it
ahead of competing rockers WLUP
(3.6-3.8) and WCKG (3.4-3.4).

PROGRAMMING: EAST OF EDENS
Edens Broadcasting VP Garry
Wall has stepped down to establish a
consultancy. He’ll continue to work
with top 40 KKLQ (Q106) San Diego.
AC KZOL (K96.1) Salt Lake City
has evolved to adult top 40 under sta-
tion manager Larson Bennett and
new PD Tom Robin, who was pro-
motion director for the station. Also,
KTRS Casper, Wyo., PD/MD Sean
Michaels has joined the station as
MD ... WTOP Washington, D.C.,
editor Mary Ann Jennings becomes

ND at crosstown N/T WWRC.
When N/T WEEI Boston goes all-

sports Sept. 3 (Billboard, Aug. 3), it
will also simulcast on WFTQ Worces-
ter, Mass., which now simulcasts al-
bum WAAF. Also, Andy Moes, for-
mer morning man at rival WBMX,
will handle that shift at WEEL Celt-
ics P-B-P man Glen Ordway will do
early-afternoons. And Diamond
Broadcasting’s WPNT-AM Chicago
will go all-sports when it returns to

by Sean Ross with
Craig Rosen & Phyllis Stark

the air next month. No PD has been
announced, but the Chicago Sun-
Times says Mike Murphy from rival
WLS will do evenings.

Oldies KDWB (K63) Minneapolis
has picked up the former WDGY
calls from allsports KFAN, as well
as Larry King. K63 PD Layton Peck
is out. At KFAN, Mike Moore (from
WRQX Washington, D.C.), Mark Za-
lenovich (rival KQRS), and Tracy
Vannelli (WLKX Forest Lake,
Minn.) are the new morning team.

After four months as “Mojo Ra-
dio,” WPLJ New York has gone no-
ticeably more adult during the day
and started using the slogan, “A bet-
ter mix of music without all that
rap.” Meanwhile, Todd Pettingill has
indeed joined the station as morning
co-host with Scott Shannon. Also at
WPLJ, midday host Fast Jimmy
Roberts and p.m. driver Skye Walk-
er switch shifts.

In other repositioning news, “Easy
Oldies” KXEZ Los Angeles is again
soft AC and known on-air as “L.A.s
Easy.” Across town, assistant ND
Mark Austin Thomas is named ND
at N/T KFI. Also, weekend host Bar-

bara Whitesides replaces Joe Crum-
mey at night . .. WSCG near Albany,
N.Y., returns to the air as easy
WZZM under PD Brian McCor-
mick, from WYLR (Y96) Glens Falls,
N.Y. ... WHBQ Memphis has gone
to Drake satellite country by day and
modern rock at night.

In the first official statement on
Salem Communications’ format plans
for top 40 WAVA Washington, D.C,,
the company says it is trying to rene-
gotiate the contract of morning team
Don Geronimo & Mike O’Meara.
The pair has been off since late last
month. Salem CEO Ed Atsinger
claims his company ‘“would like to
maintain the status quo” on the for-
mat, but that is “dependent to some
extent on what we can do with the
morning talent.”

Urban KSOL San Francisco
switches consultants, going from
Don Kelly to Jerry Clifton ... For-
mer KHYI (Power 95) PD Buzz Ben-
nett is indeed consulting the station
again, specifically on promotions and
the morning show . . . Harris Commu-
nications VP/programming Tom
Kelly is upped to president of Harris’
music research service, PRO Re-
search ... Lee Michaels is now con-
sulting urban KJLH Los Angeles.
KJLH is now leaning more adult.

Top 40 WYAV Myrtle Beach, S.C.,
PD Chris Ling is the new group PD
for Kaspar Broadcasting, which will
sign on adult top 40 KFAV (V100) St.
Louis later this year.

Oldies WVGO Richmond, Va., has
made its long-anticipated switch to an
adult-rock format, programmed by
GM John Crowley (Billboard, July
27) and MD/p.m. driver Dal Hunter.
Crowley and Hunter are from cross-
town WRXL (XL102), as are new
staffers Tara Power (middays), Eric
E. Stanley (nights), Dave Weaver
(overnights), and Steve Forest (cre-
ative services). Morning host Jeff Al-
len from WAFX Norfolk, Va., will
use the name Nick Perry.

Former WWKA (K92) Orlando,
Fla., MD Kevin Ray is named PD/af-
ternoons at WIRK West Palm Beach,

JUDY REICH is the new GM of WJAS/WSSH Pittsburgh. She was GM at
rival WLTJ and replaces Chris Ackerman, who left earlier this year. At
co-owned WEJZ Jacksonville, Fla., Larry Garrett has been named GM,
replacing Jim Jarrells. He was previously with Burbach Broadcasting.

DONALD MARION has been named GM of KRQR San Francisco, replacing
Carl Dickens. He was GSM at KTXQ Dallas.

BOB HUGHES, former president/chief operating officer of US Radio, has
launched the Washington, D.C.-based CityStar Communications to ac-
quire F'M stations in the top 30 markets.

JERRY BOBO exits as GM of KVIL Dallas after 22 years at the station.

DON TROUTT has been transferred from president/GM at KCMO-AM-FM
Kansas City, Mo., to Gannett’s KKBQ Houston, replacing Al Brady Law.
KCMO station manager Skip Stow becomes VP/GM there.

JIM ESPOSITO goes from station manager to VP/GM at WPOP/WIOF
Hartford, Conn. Al Pellegrino becomes VP for the parent Griffin Group.

GRAHAM SUTHERLIE has been named chief operating officer at Great Scott
Broadcasting. He replaces Ron Roy, who is the new VP/GM at WRCH
Hartford, Conn. Sutherlie was GM at Great Scott’s WZBH Ocean City,
Md., where GSM Laura Evelend replaces him.

LOU MELLINI, ex-president of Business Radio Network, has launched a
broadcast group in partnership with Wiskes/Abarais Communications
and will manage its KIKX Colorado Springs.

WDFX DETROIT has gone into receivership following the failure of its sale
from Hoker to Sherman Broadcasting. Also, KCHL/KMMX San Antonio,
Texas, has filed for Chapter 11 to restructure debt.

FOUNDERS MEDIA GROUP, composed of former CRB president Ed Rogoff,
Founders Equity’s John Teeger, and KDGE Dallas owner Steve Allison,
has purchased KDGE for $8.3 million.

Fla., replacing Dan O’Brian. Ray
had been interim PD at WIRK ...
OM Rick Ryder is out at top 40
WAEB-FM Allentown, Pa. ... Top 40
WGRD Grand Rapids, Mich., morn-
ing man Denny Schaffer is named
PD/mornings at album rival WLAV-
FM, replacing Red Noize.

KKDJ Fresno, Calif., GSM Chris
Bowlby moves to crosstown AC
KTHT as GM, replacing Randy
Rahe, now GM at WXXL Orlando.
Former KKDJ PD Art Farkas has
been named PD/MD at KTHT, re-
placing Jim Fox. Meanwhile, KCQR
Santa Barbara, Calif., morning man
Dean Oppenheimer returns to

PEOPLE: BUBBA COMES BACK, KISS 108 SHAKEUP

WYTZ (Hot 94.7) Chicago morning team Welch &
Woody, as well as their producer, are gone. Morn-
ing co-host Joanie Ciani stays and will be teamed
with former Chicagoan Bubba The Love Sponge,
who returns from WXXL Orlando, Fla. Also, Jojo
Turnbeaugh from WJZQ Kenosha, Wis., joins for
part-time. Also, Hildi Brooks joins WXXL for mid-
days from WYKS (Kiss 108) Gainesville, Fla.

At WXKS-FM Boston (Kiss 108), MD Jerry Mc-
Kenna (617-569-9444), his assistant Carmen Cac-
ciatore, and weekender Vinnie Peruzzi—who quit
on the air—are all out ... APD/midday host Beth
Ann McBride exits WKSE Buffalo, N.Y. ... APD
Cynthia Johnson is out at album KQLZ Los Ange-
les ... KOY-FM Phoenix MD Monroe Greer is
now MD at XHTZ (Z90) San Diego ... BJ. Lewis
from WBLK Buffalo, N.Y., joins WOWI Norfolk,
Va., for mornings. «

WDFX Detroit loses production director Paul
Turner to a corporate production slot at Infinity
Broadcasting. Also, WDFX part-timer Pete Mc-
Crae is also doing middays at WWCK (CK105.5)
Flint, Mich., as “Lunchmeat Pete” ... KBEQ
(Q104) Kansas City, Mo., morning co-host Mary
Glen Lassiter moves to the same shift at classic

rock WGFX (the Fox) Nashville, replacing Mark
Damon. Overnighter Steve Sellers moves to mid-
days, replacing Charlie Walker, who shortens his
shift to concentrate on production.

N/T KTRH Houston adds news in middays and
promotes reporter Marisa Ramirez to anchor. She
replaces Dr. Marrie Richards . .. Temple Lindsay
goes from adult alternative KOAI Dallas to mid-
days at rival rock/AC KCDU ... Morning host
Rock Thompson exits country WDSY Pittsburgh
... At country WSOC Charlotte, N.C., Cheryl Pat-
terson from crosstown WRDX joins for over-
nights. She replaces Rick McCracken, who goes to
nights as Kitty Ledbetter leaves for the morning
team at top 40 WNOK Columbia, S.C.

Album WTUE Dayton, Ohio, MD John Beaulieu
adds APD stripes. Also, Tony Peters joins for over-
nights from WXQR Jacksonville, N.C., replacing
Kevin Crisler. Dan Dorsey and Jeff Petunis come
aboard for weekends ... Album KAZY Denver,
p.m. driver Zach Martin is out and can be reached
at 303-781-9231. At crosstown KRFX, Kelly O’Shea
joins for p.m. drive from KKFM Colorado Springs.
Toddzilla from WEBN Cincinnati joins as produc-
tion director.

Sorry to report the heart-attack death Aug. 1 of
Rochester, N.Y., radio veteran Jonathan “L’il
John” Smith, 47. He was most recently an AE and
gospel host at urban WDKX ... After a brief stint
at urban WHIJIX Jacksonville, Fla., Tony Mann
goes to crosstown top 40 WAPE (Power 95) for P/T
... Seven-year XETRA-FM (91X) San Diego veter-
an Pam Wolf leaves to relocate to Boston.

At top 40 KBTS (B93) Austin, Texas, Linda En-
ergy returns for p.m. drive. She replaces Barry
Kaye. Also, Freddie Duran from WDFX Detroit
replaces Curtis Wilson in evenings. Darlene Lewis
is the new ND/morning co-host from rival KKMJ,
replacing Debra Cole ... WHTK Savannah, Ga.,
MD/p.m. driver Keli Reynolds goes to nights at ri-
val WZAT (Z102).

Part-timer Tarrence Davis is upped to nights at
urban WJWS South Hill, Va,, replacing Calvin
Glover ... WNYC-FM New York producer Jeff
Dinces joins the Radio Advertising Bureau as pro-
duction director ... Mark Edwards joins oldies
WCFL Joliet, Ill., for weekends from nearby
WBUS Kankakee, IIl. ... Former WLOU Louis-
ville, Ky., PD Ange Canessa is still looking (502-
937-8784).

KKDJ for mornings.

Urban KMZX Little Rock, Ark.,
becomes satellite urban/AC Touch
106. Co-owned WKSYV (Touch 96)
Norfolk, Va., changes calls to
WMYA ... WUJM Charleston, S.C,,
PD Don Allen is now OM/PD/morn-
ings at urban WJIZ (Z96) Albany,
Ga., replacing Rocky Love ... Exec-
utive VP Bob Butler, GM Brian Mc-
Intyre, and PD Charles Stegall are
out at N/T WPTF Raleigh, N.C.

Top 40 KKRD Wichita, Kan., PD/
morning man Scott Robbins returns
to WBNQ Bloomington, Ill,, as PD/
afternoons. J.D. Scott will stay for
middays ... KCBS-FM Los Angeles
swing jock Pat Garrett is the new
PD/mornings of KHIP (Oldies 93)
Salinas, Calif. Jim Seagull joins from
rival AC KWAV for middays. Steve
Rich from KOMA Oklahoma City re-
places Skip Howard at night.

Former KIDX Billings, Mont., mid-
day host Ed Donahue is now PD/
middays at crosstown AC KOHZ, re-
placing Tom Donovan ... Soft AC
WEZK Knoxville PD Paul Ciliano is
leaving to relocate to Los Angeles.
He can be reached at 818-503-7223.

The modern rock format on KTHX
Reno, Nev., ended this week as the
station began simulcasting N/T sis-
ter KOH. Louis Gutenberger will
now oversee both stations. PD Bruce
Van Dyke and the rest of the FM
staff are out ... Former WMGU
(Magic 105) Stevens Point, Wis., OM
Dan Olson is the new PD of coun-
try/top 40 combo KXEL/KOKZ Wa-
terloo, Iowa ... PD/morning man
Brian Sines exits KCII Washington,
Iowa. T&R to GM John Schwandke.

Morning man John Hunt is upped
to PD at N/T/album combo WPTX/
WMDM Lexington Park, Md. He re-

(Continued on page 15)
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Premiere Promoting Gibison Tour With Gaboodles Tie-In

LOS ANGELES—Premiere Radio
Networks has entered into the con-
cert promotion business, thanks to a
deal with the Caboodles makeup and
jewelry organizer and singer Debbie
Gibson. The Los Angeles-based radio
network is sponsoring Gibson’s
“Anything Is Possible” tour, which
kicked off in late July and will run
through mid-October.

“In a sense, we put Debbie Gibson
together with an advertiser, Caboo-
dles,” says Premiere VP of sales
Kraig Kitchin. “We acted as the mid-
dle man and convinced Caboodles to
use network radio to advertise.”

According to Kitchin, Premiere
wasn’t looking to go into the concert
promotion business, which rival
Westwood One was heavily involved
in for much of the ’80s. “We had ad-
vertisers say, ‘Knock my socks off
and get me to advertise in network
radio.” This was the only way to get
them to advertise on network radio.”

Premiere’s idea was to build a pro-
motion around a music act closely
linked with teenage females, Caboo-
dles’ target consumer. One hundred
contest winners will be invited to Los
Angeles for a weekend to attend a
“private concert and party” with Gib-
son at the China Club.

Caboodles bought Premiere’s plan,
and has subsequently taken out sev-
eral spots on not only Premiere pro-
grams such as *“The Plain-Rap
Countdown,” “The Cla’ence Up-
date,” and the Premiere Comedy

Network, but on several other net-
work shows that reach female teens,
including ABC’s “American Top 40
With Shadoe Stevens,” WW1’s “Ca-
sey’s Top 40 With Casey Kasem,”
and CD Media’s “Rick Dees Weekly
Top 40.”

Premiere will also offer a Gibson
“One Step Ahead” special to radio
stations that are co-promoting the
tour in their markets after Aug. 1.

According to Kitchin, the fact that
Gibson has not matched her early
success lately hasn’t been a detri-
ment to the promotion. “When Deb-
bie Gibson plays in a marketplace,
whether she has a hit or not, she still
sells out wherever she plays. She has
a very loyal following.” Kitchin also
says Gibson continues to have im-
pressive merchandise sales.

Although Premiere is doing the
Gibson tour, radio networks, for the
most part, have steered clear from
promoting and sponsoring tours. Kit-
chin attributes it to the growing ex-
pense of touring and competition
from advertisers with “deeper pock-
ets,” such as beer companies.

WW1 REVENUES FALL

Westwood One reports that reve-
nues fell and the net loss widened in
the second quarter. But WW1 says
that steps taken to reduce costs have
resulted in an increase in operating
profit.

WW1 posted a $4.07 million net
loss for the three months that ended

May 31, compared with a $3.81 mil-
lion net deficit in the same period last
year. The wider loss was attributed
to a $1.4 million writedown of the
book value of a parcel of real estate
that the company plans to sell.
Revenues dropped 2.6% to $36.4
million from $37.3 million last year.
But operating profit rose 8.4%, year-
to-year, to $1.86 million from $1.72

NETWORKS

SYDICATION

by Craig Rosen

million. WW1 says the gain is due to
“steps taken by management” that
included reduction of costs and
strengthening of “its capital struc-
ture.”

For the six-month period, WW1 re-
ports a 5% decline in revenues to
$65.7 million on a $12.3 million net
profit. In the same period last year,
the company had a net loss of $11.5
million on $69.1 million in revenues.
The net profit this year was due to a
first-quarter gain from an exchange
of debt securities. DON JEFFREY

AROUND THE INDUSTRY
For Labor Day, “American Coun-

try Countdown With Bob Kingsley”
will spotlight Reba McEntire. The
three-hour special will be available
for broadcast Aug. 30-Sept. 2. Also,
“ACC” has added WCXI Detroit as
an affiliate. And ABC has upped Jed
M. Buck to director of marketing
sales. He was formerly director of
marketing development.

On the rock front, Global Satel-
lite Network will present “Close To
The Edge—The Yes Holiday Spe-
cial” on Labor Day weekend. The
three-hour special, hosted by veter-
an New York personality Tony
Pigg, features exclusive interviews
with band members and cuts from
its recently released ‘“Yesyears”
boxed set.

SI Communications is offering
‘“African American Women:
Proud And Determined,” a series
of shortform features sponsored by
Coca-Cola ... Cousin Brucie has
cruised into the CD age. Beginning
this month, CBS Radio Network’s
“Cruisin’ America With Cousin
Brucie” will be distributed on com-
pact disc. The show, which is pro-
duced by Cutler Productions, is
heard on more than 150 stations.

Laura Hagan has been named
Eastern general sales manager for
the CBS Hispanic Radio Network.
Hagan previously worked with Katz
Hispanic media ... WW1 Interna-
tional has inked a deal with clothing
manufacturer Diesel to sponsor the

(Continued on page 18)

‘FARM DANCE: IS IT TOO URBAN? TOO POP?

(Continued from page 11)

more conservative Midwestern listen-
er that likes to think he’s hip to the
sound of the streets.

“The only hope a farm dance rec-
ord has in a heavy ethnic metro is
that we’ll play them in the hopes that
they’ll appeal to fringe portions of
our audience, like a suburban, 30-plus
white female. That’s where Cathy
Dennis would have appeal for us. Or
even much of what’s left of the Latin
Freestyle sound.”

Naftaly’s definition of what consti-
tutes “farm dance” is harsher than
that of other PDs, including, as it
does, Dennis, Grant, and almost ev-

erything to the left of Bell Biv De-
Voe. Actually, Dennis, Grant, Natu-
ral Selection, and Rythm Syndicate
all had some early support from oth-
er top 40-leaning dance outlets. But
B96’s Shakes also codes Dennis, Pau-
la Abdul, and even Color Me Badd as
pop records in his music software
program.

“Sheena Easton and Rythm Syndi-
cate aren’t dance records, at least by
our definition, because they didn’t
start in the clubs,” he says. “We
treated them the same way we did Je-
sus Jones and Extreme or any other
pop record. We like reaching out for

VOX JOX

(Continued from page 13)

places John Price who, with partner
Leon Hamilton, goes to mornings at
AC WKBC-FM North Wilkesboro,
N.C. ... Production director Don
Dana is upped to PD at country
KUAD (K99) Greeley, Colo. He re-
places Ken Boesen, now PD of KKIS
Concord, Calif.

STATIC: | BELIEVE?

EMF’s appearance at KIOC (K106)
Beaumont, Texas’ station party Aug.
1 dissolved into a melée when, de-
pending on whom you ask, the group
either handed or threw its instru-
ments—rented by the station—into
the audience. K106 PD Mark Landis
claims two listeners were injured and
that a station photographer had
$3,000 worth of equipment stolen,
then was assaulted by one of the
group’s security people. The group’s
PR firm, meanwhile, claims EMF’s
manager and road manager were

threatened at gunpoint by the club
owner and charged with theft and
criminal damage. For its part, the
county sheriff’s office says that no
charges were filed, nobody was held
at gunpoint, and that the club and
EMF’s management settled the mat-
ter among themselves.

Last week’s Hard Report confab in
Mt. Laurel, N.J., was also the staging
ground for a stunt between Epic VP/
album promotion Harvey Leeds and
WIYY (98 Rock) Baltimore PD Russ
Mottla. In a parody of Burkhart/
Douglas’ announcement that it would
pay to consult KLOS Los Angeles,
Mottla issued a release this week that
he would now pay Epic for product.
Shortly thereafter, KISW Seattle PD
Steve Young issued a similar state-
ment. Meanwhile, consultant Mike
McVay has issued his own press re-
lease saying that he will continue to
charge clients.

pop records, but we want to make
sure they’re big pop records.”

Shakes didn’t play Rythm Syndicate
until the last few weeks when, he
says, Impact Records was able “to
build stories about its success as a pop
record on dance stations that were like
mine.” Even though the record was
No. 2 nationally, Shakes says it's only
beginning to get requests now, and
still hasn’t sold or researched in his
market. Naftaly added it “against our
better judgment” because of the na-
tional chart numbers, then dropped it
several weeks later.

A T.RICK B.A.6?

Impact senior VP of promotion
Bruce Tennenbaum admits that he
“got it on both sides” when he was
working the Rythm Syndicate single,
especially in today’s top 40 climate. “I
had the dance guys telling me it’s not
a dance record and the rock guys say-
ing it’s too dance ... The record
broke off KEGL Dallas and WAPW
Atlanta before we could get it to the
clubs. [ knew then we were going to
have a problem with more dance-ori-
ented stations that like to find rec-
ords from the clubs.”

Imago VP of promotion Alex
Miller decided to circumvent those
concerns by taking a different tack to
start Nikola) Steen. “It’s not a usual
dance record. The artist is a rock’n-
‘roller that just happens to combine
elements of rock and dance. We delib-
erately didn't set a dance club base
for an artist that we don'’t believe is a
dance-club artist.”

Curb has an even more unusual
strategy for its K.M.C. Kru record,
which is a rap reworking of the Char-
lie Daniels Band’s “The Devil Went

Down To Georgia.” After WFHT
started the song, which was original-
ly set as a B side, VP of promotion
Bill Pfordresher “consciously went
into a lot of markets where country
radio has made inroads.” That, Pford-
resher says, has paid off in places like
Knoxville, Nashville, and Bakers-
field, Calif. In the latter market, he
says, country powerhouse KUZZ has
started playing the CDB original
again because of the shared cume be-
tween the two formats.

Curb has benefited from a small-
market network of the same sort that
many large-market PDs use to pass
reaction records among themselves.
WFHT’s championing of the record
led to action in Baton Rouge, Jack-
son, Miss., Colorado Springs, and the
like. “I'm very surprised that it’s
coming through the small markets,
but it shows what the power of radio
can do,” he says.

Still, like most of his counterparts,
Pfordresher is encountering resis-
tance in some markets—large and
small—because he has a rap record.
“P.A.S.S.I.LO.N.,” which had one stan-
za of rap on its bridge, also had prob-
lems with some GMs who thought it
was too urban and/or too suggestive.
(One PD recalls that the record was
yanked off the air not by his GM, but
by his corporate headquarters.)

So while East West VP of promo-
tion Charley Lake says he is getting
“a little resistance” on his Natural
Selection song from some of the
same major-market stations that bris-
tled at the Rythm Syndicate, he’s also
concerned about “some GMs who are
unsure about their GM’s response to
the record; they’re afraid their GMs
will think it’s dirty.”
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CURRENT PLAYLISTS

POWER PLAYLISTS.

PLATINUM—Stations with a weekly cume
GOLD—Stations with a weekly cume

SILVER—Statlons with a weekly cume

audience of more than 1 milllon.
audlence between 500,000 and 1 miliion.

audience between 250,000 and 500,000.

OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS
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Jay Michaels
WQUE New Orleans

SIX YEARS AGO it was discipline that decided the ur-
ban race in New Orleans. WYLD-FM had the market
heritage and the community image. But newcomer
WQUE (Q93) was the slicker of the two stations and ran
the tightest playlist. It wasn’t until WYLD tightened up
that it overtook WQUE and its 12-plus share went back
into the high teens.

Now WYLD and Q93 are in a dead-heat. WYLD went
11.1-10.7 in the spring Arbitron. WQUE went 10.4-10.8.
Q93 PD Jay Michaels thinks the race now may go to the
loosest station. “When [former PD] Ron Atkins was
there, WYLD sounded fun. Now they just sound like
they're there. They're very conservative, very safe.

“This station is a lot more loose. It's a good-sounding
station, but I encourage my guys not to be predictable.
We've done three ‘The Boss Is Out Of Town’ days where
the DJs can play what they want to play and do what
they want to do. The jocks did each other’s shows. They
encouraged listeners to come to the station and bring us
food. Qur time spent listening for those days had to be
incredible. Now listeners call all the time and ask when
the boss is going to be out of town.”

Now this must all be put into context. What is at work
here is the same “controlled chaos” that Jerry Clifton
clients have always displayed, not the sort of looseness
seen at a lot of early-"80s urbans. And it wasn't until the
third “Boss Is Out Of Town” day that Michaels actually
felt he could go out of town for real. But there s still
some formatic leeway for the jocks, like the fact that
they still get to pick two gold titles an hour.

Michaels came to WQUE about 15 months ago, initial-
ly as p.m. driver. His background includes stops at
KKDA-FM (K104) and KJMZ, both in Dallas, WOWI
Norfolk, Va., and KMJQ Houston. At the latter two sta-
tions, Michaels worked for Ron Atkins, who would later
become WYLD-FM’s comeback PD before returning to
KMJQ.

It took five years, and WYLD’s dramatic comeback,
for Q93 to admit it was an urban station and hire a pre-
dominantly black air staff. In the past, Michaels says,
“They were trying to do two different things. One week
they were competing against [top 40 WEZB] B97, the
next they were competing against WYLD.” When he be-
came PD last fall, Michaels says, the new staff was al-
ready hired and MD Karen Cortello had refocused the
music. But “it was a team coming together without lead-
ership. GM John Rockweiller gave me the opportunity
and I've been able to give the station direction.”

Michaels was motivated, he says, by a conversation he
had before Atkins went from WYLD to KMJQ. “The
biggest incentive for me is that Ron told me that Q93
would never beat WYLD. He didn'’t realize that WYLD
was a different station when he was there and Q93 was

For awhile, Michaels says, Q93 was trying to outhip
WYLD by going through a lot of reaction records very
quickly. Michaels still looks for left-field records and re-
vivals. (The station is playing Miliria’s “Mercy Mercy
Me” as a current now.) He goes through the albums by
the five most-mentioned artists from his callout re-
search for additional cuts. He’s also begun throwing in
some reggae on Sunday afternoons, something that led
to him bringing back Steel Pulse’s mid-'80s “Roller
Skates” as a current. But he also says that Q93 holds on
to records longer now.

This is WQUE during middays: Gladys Knight, “Su-
perwoman”; Johnny Gill, “Lady Du Jour”; Steel Pulse,
“Roller Skates”; Ghetto Boyz, “My Mind Is Playing
Tricks On Me”; Ralph Tresvant, “Sensitivity”; Color Me
Badd, “All For Love’’; Shirley Brown, “Woman To
Woman'’; Lisa Fischer, “How Can I Ease The Pain”; and
DJ Quik, “Tonite.”

WQUE was helped promotionally this spring by an ex-
tensive cash giveaway, the “Mo’ Money Jam.” (The “Mo’
Money” phrase, taken from “In Living Color,” ended up
in some form on a number of urban stations this spring.)
The hourly cash-song promotion had, by Michaels’
count, 800 $93 winners and $1,000 Thursday winners. Mi-
chaels also says that under promotion director Rennie
Hale, Q93 is “much more aggressive in the streets than
WYLD. We have street hits scheduled every morning
and afternoon, Saturdays included.”

The TV campaign that supported “Mo’ Money” fea-
tured Q93 morning man C.J. Morgan at a time when
WYLD was losing its morning man, Guy Black, to
WHQT Miami. At first, Michaels contends, “Guy did the
best thing by getting out of here; C.J. was on his way up
anyway.” But he does allow that, “There’s no question
that Guy’s departure has hurt WYLD. As soon as he
left, everybody came over.” In mornings, Q93 was up
8.8-10.4 this spring while WYLD was off 9.3-7.6.

When New Orleans was last profiled in this column,
WYLD PD Bryan Wallace suggested that even though
the two stations played fairly similar music, WYLD
would control 25-54 while Q93 drew the younger demos.
In the spring, WQUE lead 1834 by almost a share, but
WYLD still had a two share 25-54 lead on WQUE.

Says Michaels, “My only explanation is that WYLD
has been here for awhile and adults are used to them.
One thing I've found out about this town is that it’s fair-
ly slow to change. They do stuff here they’ve done for 20
years. WYLD's 25-54 is based mainly on their [late-
night] Mellow Moods show. We beat them early in the
day but Mellow Moods has been their signature for 10
years. My [biggest priority] every day is doing a better
job of marketing my Quiet Storm show. And I can still
be happy from 6 a.m. to 10 p.m., when we do extremely

When Budgets Are Smaller,
Ingenuity Plays Big Role

NEW YORK—Promotions directors
who are beginning to budget for 1992
say there will be more emphasis on
creative, grass-roots promotions,
more reliance on sales-promotion dol-
lars, and much less outright spending
next year.

“When budgets are cut,” explains
KOST Los Angeles marketing/pro-
motions director Pam Baker, “that’s
when you have to work with sales to
gather additional funds and merchan-
dising dollars to do the kinds of
things you want to do. People don’t
have thousands of dollars to give
away and we don’t have money for
trips like we used to. When it comes
time for trips and giving away cash
on the air, that is always done on a
trade basis and that’s where I have to
be creative.”

KPWR (Power 106) Los Angeles
promotions director Duncan Payton
says events like the recent morals
charges against Pee-wee Herman
(aka Paul Reubens) are natural vehi-
cles for grass-roots promotions.
Many stations played on Reubens’ ar-
rest by giving away everything from
raincoats and handcuffs to trips to
the porn theater where he was ar-
rested. “Those things are fun to do
and make so much sense,” Payton
says, “and a lot of them don't take a
lot of money. Those are the kind of
things that people remember. You
just have to keep your ear to the
ground. ”’

WFLZ Tampa, Fla., promotions di-
rector Scott Baker says getting the
most from the 1992 promotional dol-
lars will be the result of some hard.
work. “There are ways I can reduce
my expenses by picking up the phone
and working a little bit harder,” he
says. “It's a matter of letting your
fingers do the walking. In numerous
cases that has saved me as much as
25%-35%. You have to be creative and
think of ways of eliminating the
spending of cash but still get maxi-
mum exposure,”

As far as grass-roots promotions,
Baker points to last week’s “toss
your boss” promotion in which listen-
ers nominated their bosses to jump
out of an airplane. Baker says this
promotion didn’t cost the station a

when the station ran for governor of
Florida. Baker put up election signs
in listeners’ yards, and there was
plenty of visibility and publicity for
the station, but the whole event cost
WFLZ about $500.

Another example is WCBS-FM
New York’s arrangement with Shea
Stadium. The station provides the
music played when people are enter-
ing the ballpark in exchange for its
logo appearing on Diamond Vision
during all home games.

IDEA MILL: ZZ RIDER
Station vehicles seem to have been

getting increasingly larger and more
elaborate lately, but KLZX Salt Lake

Promotions
& Marketing

by Phyllis Stark

City may have set a new record with
its new “ZZ Rider,” a 32-foot-long, 12-
foot-high truck that is painted black
with 10-foot-high yellow and teal lo-
gos on the sides. The truck is
equipped with a sound system and
will be used at all station events.

More than 1,000 people attended
WMC-FM (FM100) Memphis’
“Christmas in July’’ party last
month. OM Fred Flanzer dressed as
Santa and distributed gifts and egg-
nog while an Elvis impersonator
entertained the crowd ... WHTZ
(Z100) New York helped MTV mark
its 10th anniversary by using its gi-
ant boom box to supply the audio
portion of MTV’s 10-hour program-
ming special that was shown on the
giant Sony video screen in Times
Square,

Former KFMB San Diego promo-
tions director Sandi Banister made
the industry aware that she is look-
ing for a new job by sending out post-
cards featuring a photo of herself
dressed as a homeless person holding
a sign reading “displaced executive
will work for lots of money and
perks.” The cards also included her

your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201,/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.

I

weekly on Italy’s Rete 105 Network
beginning in October.

Satellite Music Network has add-
ed a number of new features to its
Lee Abrams’ Classic Rock format.
The format’s Sunday-night all-re-
quest show has now become an hour-
ly weeknight feature. Then there’s
“No. 1 Now ... No. 1, 1946,” with a
current classic rock song, then “a
song that’s so old it’s kinda cool ...
Maybe Mitch Miller or Doris Day,”
and the Blue Monday contest in
which listeners call in and sing their
own blues tunes.

Unistar Radio Network has
named WCBS-FM New York person-
ality Harry Harrison to host its an-
nual “Memories Of Elvis” special,

a different station. It's a new day now.” well.” SEAN ROSS dime. Another example occurred dur- address and phone number (619-277-
ing the last gubernatorial election, 7472).
. NETWORKS AND SYNDICATION
CD Storage cabll‘let (Continued from page 15)
Are you looking for a Italian version of “American Dance set for Friday (16). Meanwhile, Unis-
way to store and lock . Traxx.” The three-hour show willrun  tar’s “Super Gold,” starring Mike

Harvey, has moved to the Disney-
MGM Studios. Listeners can call 800-
6DISNEY during the live show from
7 p.m. to midnight every Saturday.
This weekend (16-18), Unistar offers
“The Foreigner Story.” The three-
hour special is hosted by WYSP Phil-
adelphia personality Ed Sciaky.

WW1’s Mutual Broadcasting Net-
work will offer “Into The Light,” a
90-minute special focusing on Gloria
Estefan’s comeback from her 1989
bus-crash injuries.

National Public Radio presents
the exclusive American broadcast of
John Adams’ acclaimed opera “The
Death Of Klinghoffer” Aug. 31. The
program will be presented as part of
the “NPR World Of Opera.”
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AND THE WINNER IS “Can You Stop The Rain” by Peabo Bryson (Co-
lumbia) with reports from the entire radio panel. Twenty-four stations re-
port it at No. 1 and with upward movement on 81 stations it could sustain
the top spot again next week. It is also ranked No. 1 in retail sales points.
Making a strong bid for the No. 1 slot is “Men” by Gladys Knight (MCA).
It has reports from 103 stations. Only one reporter in the North Central
region has not given Knight exposure. “Men™ has 78 stations, all showing
upward movement, and eight No. 1 reports.

e

GOOD GOOD SINGIN’: Take 6 and En Vogue create incredible excite-
ment singing a cappella, both on record and live. Now a number of male
vocal groups effectively use a cappella in their live appearances, so there is
no question about what they can do with a hot track. “If You're Serious” by
Riff (SBK) moves in on the top 10, with reports from 95 stations: It is new
this week at KJMS Memphis and WJLB Detroit. [t is top five at 24 stations
... This week’s combined Power I’ick Airplay and Sales award is earned by
“I Adore Mi Amor” by Color Me Badd (Giant). It is the third straight week
that it earns the honor for radio. Seven stations add it for a total of 98 re-
ports. Some of the new activity is reported at WJLB and WMXD in Detroit;
WXVI Baltimore; and WHUR Washington, D.C. Twenty-five dealers give
it a boost on the retail side .. . Boyz 11 Men delivers pure a cappella, and
enters the chart at No. 61 with “It’s So Hard To Say Goodbye” (Motown). It
has 44 reports, gaining 35 this week. “Say Goodbye,” the first a cappella
record to chart since Take 6’s “I L-O-V-E U” (Reprise), is revived from the
popular 1970s film “Cooley High,” which the Boyz use as part of the name
of their gold-certified “Cooleyhighharmony” album.

REBOUNDING BULLETS: Last week four records lost bullets, mainly
from a shortfall in sales points. This week all of them show significant in-
creases in sales points and retain their momentum at radio with new bul-
lets. “Always” by Pebbles (MCA) benefits from 28 new retail reports and
five radio adds for a total of 86 radio reporters. “Always” is new at WPLZ
Richmond, Va.; WQFX Gulf Port, Miss.; WGZB Louisville, Ky.; WDXZ
Charleston, S.C.; and KJLH Los Angeles ... “Are You Still In Love With
Me” by Keith Washington (Qwest) picks up sales points from 30 new re-
tailers and racks up radio reports from 101 stations. It has top 10 positions
at 10 stations, including No. 8 at KDIA San Francisco; No. 10 at XHRM

New Power Generation (Paisley Park) has radio reports at 84 stations,
gaining WQFX Gulf Port and KMZX Little Rock, Ark. Sales points show a
large increase as 34 new dealers list this single . . . “Miracle Worker” by the
Rance Allen Group (Bellmark) gains three major reports: WKYS Wash-
ington, D.C., WBLX-FM Mobile, Ala., and KKBT Los Angeles. Retail helps
move the record up as 16 dealers show sales reports.

SAME SONG, NO RECORD: “Word To The Mutha” by Bell Biv Devoe
(MCA) has reports from 41 stations, gaining activity from 35 this week.
MCA'’s current plan has this song released to radio only. It is from the up-
coming remix album “WBBD-Bootcity.”

bEORGI0

R RIOIJLLINI.

San Diego; and No. 5 at WMXD Detroit ... “Gett Off” by Prince & the | |

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
21 REPORTERS 27 REPORTERS 5 REPORTERS 104 REPORTERS

ROMANTIC
KARYN WHITE warNER BROS 13 19 38 70 70
SMALL THING
NEWKIRK o8r o) 12 24 41 42
IT'S SO HARD TO. ..
BOYZ Il MEN moTown 6 11 19 36 44
WORD TO THE MUTHA
BELL BIV DEVOE mca 11 8 16 35 41
WHEN LOVE CRIES
DONNA SUMMER AaTLANTIC 5 9 16 30 30
SAVE ME
LISA FISCHER ELEKTRA 0] 8 18 26 69
TEARDROPS
SMALL CHANGE MERCURY 3 9 10 22 22
D-0-G ME OUT
GUY upTOWN 4 6 10 20 42
JEALOUS GIRL
ANOTHER BAD. . . moTOWN 5 7 7 19 53
| WANT YOUR SEX
NEMESIS proFILE 4 4 9 17 17

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway. New York, N.Y. 10036.
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H “ s- I
@ 5. Compiled from a national sample of retail
» E = Zo |y 2| TITLE and one-stop sales reports. ARTIST
I <y Q| ¥x
2| 3% | aa | B0 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 » #
1 1 2 9 THE CHUBBSTER L 4 CHUBB ROCK
SELECT 2501 5*/ELEKTRA (M) (T) 2 weeks at No. 1
2 3 3 8 | SHOULDN'T HAVE DONE IT & SLICK RICK
DEF JAM 38-73739/COLUMBIA (C) (M) (D)
@ 6 1 6 THE HOUSE THE DOG BUILT & JIBRI WISE ONE
EAR CANDY 38000 (C) (CD) (T)
Il 4 5 7 NOW THAT WE FOUND LOVE & HEAVY D. & THE BOYZ
UPTOWN 54090/MCA (C) (M) (T)
ONITE & DJ QUIK
@ 5 6 6 PROFILE 5338 (C) (D Q
6 2 1 9 SUMMERTIME A @ D.J. JAZZY JEFF & THE FRESH PRINCE
JIVE 1465 /RCA (C) (CD) (D)
@ 9 15 5 GROWIN' UP IN THE HOOD & COMPTON'S MOST WANTED
QWEST 4-19243/WARNER BROS (C) (M) (D)
8 7 9 6 6 MINUTES OF PLEASURE ®LL COOLJ
DEF JAM 38-73821/COLUMBIA (C) (CD) (M) (T)
9 10 10 6 HOW KOOL CAN ONE BLACK MAN BE & KOOL MOE DEE
JIVE 1453 /RCA (C) (T)
10 8 4 12 POP GOES THE WEASEL & 3RD BASS
DEF JAM 38-73728/COLUMBIA (C) (M) (T)
1 12 8 13 BITCH BETTA HAVE MY MONEY AMG
SELECT 5013*/ELEKTRA (M) (T)
12 13 14 10 AIN'T NO FUTURE IN YO' FRONTING & M.C. BREED & D.F.C.
S.DE.G. 62 /ICHIBAN (C) (T)
13 11 13 9 JUST HANGIN' OUT & MAIN SOURCE
WILD PITCH 8022* (M) (T)
16 2 4 IT'S A LOVE THANG & REDHEAD KINGPIN
VIRGIN 4-98782 (C) (T)
@ 2% | — 2 0.P.P, @& NAUGHTY BY NATURE
TOMMY BOY 988* (M) (T)
16 17 _ 2 IF YOU WANNA SEX ME UP T.C.F.
COLD CHILLIN' 4-19238/WARNER BROS. (C) (CD) (M) (T)
7 18 18 6 IT'S HARD BEING THE KANE # BIG DADDY KANE
COLD CHILLIN' 4-19536/REPRISE (C) (M) (T
2 2 3 GET BIZZY © GREYSON & JASON
ATLANTIC 4-87689 (C) (T)
28 _ 2 WHAT COMES AROQUND GOES AROUND & BIZ MARKIE
COLD CHILLIN' 4-19218/WARNER BROS. (C)
F-CK COMPT! & TiM
@ NEW) 1 Rt_J(F:ngJgs 7389(3‘/COLUMBIA (M) (D —
@ 2% 28 3 SOBB STORY & LEADERS OF THE NEW SCHOOL
ELEKTRA 66545* (M) (T)
2 15 16 7 BANG (GET DOWN, GET DOWN) SON OF BAZERK
SOUL 54095/MCA (C) (M) (1)
@ 27 29 3 SEASON OF THE VIC & JUSTIN WARFIELD
QWEST 4.19295/REPRISE (C)
2 19 21 8 GET READY TO ROLL & RODNEY O - JOE COOLEY
NASTYMIX 76110 (C) (D
MIND PLAYING TRICKS ON ME THE GETO BOYS
@ NEW) 1 RA'P»A-LOT 724Yl ©m ¢
29 l _ | 5 | conrusep @ LARRY LARR
RUFFHOUSE 38-73871/COLUMBIA (C) (T)
AIN'T NOBODY BETTER & YO-YO
@ NEW ) 1 EAST WEST 98755 (C) (T)
LOW DOWN & BRAND NUBIAN
28 20 7 14 §LE9TVRIA 66568* (M) ()
2 2% % 3 LOUD AND HARD TO HIT ® YOUNG BLACK TEENAGERS
SOUL 54070/MCA (M) (1)
30 23 2 11 DO THE NASTY DANCE & THE DOGS FEAT. DISCO RICK
JR 6026/JOEY BOY (C) (D)

Billboard.

© 1991, Billboard/BPI Communications, Inc.

FOR WEEK ENDING AUGUST 17, 1991

O Records with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry Associa-
tion of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million
units. Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single;

cassette single unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette

maxi-single availability. (T) 12-inch vinyl availability. © 1991, Billboard/BPI Communications, inc.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES 35 AIRPLAY 32

0f|5E it I P P =z
ZE(<y TITLE ARTIST 29 IY|<y TITLE ARTIST 29
1 | 5 [ CAN YOU STOP THE RAIN PEABO BRYSON | 1 1] 3 [ CAN YOU STOP THE RAIN PEABO BRYSON | 1

2 | 8 | MEN GLADYS KNIGHT | 2 2|5 | MEN GLADYS KNIGHT | 2

3 | 3 | 1 CAN'T WAIT ANOTHER MINUTE HI-FIVE | 4 3 | 2 | SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE | 3

4 | 7 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 9 4 | 1 | 1 CAN'T WAIT ANOTHER MINUTE HI-FIVE | 4

5 | 10 | ADDICTIVE LOVE BEBE & CECE WINANS [ 5 5 | 8 | ADDICTIVE LOVE BEBE & CECE WINANS | §

6 | 2 | SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE | 3 6 [ 9 | SPECIAL VESTA | 8

7 | 6 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 6 7 [ 7 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 6

8 | 9 | INYOUREYES SHIRLEY MURDOCK | 7 8 | 6 | IN YOUR EYES SHIRLEY MURDOCK | 7

9 |1 | OPTIMISTIC SOUNDS OF BLACKNESS | 10 9 |12 | IF YOU'RE SERIOUS RIFF | 11

10 | 11 | SPECIAL VESTA | 8 10 [ 11 [ NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 9
11 [ 13 | IF YOU'RE SERIOUS RIFF | 11 11 | 15 | EVERYDAY PEOPLE ARETHA FRANKLIN | 13
12 115 | UNFORGETTABLE NATALIE COLE | 12 12 | 14 | ALWAYS PEBBLES | 17
13 {14 | TONITE DJQUIK | 16 13| 4 | OPTIMISTIC SOUNDS OF BLACKNESS | 10
14 [ 12 | FOR THE LOVE OF MONEY TROOP/LEVERT | 14 14 [ 18 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 20
15 (17 [ SO MUCH LOVE B ANGIE B | 15 15119 | ARE YOU STILL IN LOVE WITH ME KEITH WASHINGTON | 18
16 [ 18 | EVERYDAY PEOPLE ARETHA FRANKLIN | 13 16 [ 21 | UNFORGETTABLE NATALIE COLE | 12
17 ] 4 | GOTTA HAVE YOU STEVIE WONDER | 23 17 | 23 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 19
18 [ 27 | ALWAYS PEBBLES | 17 18 | 10 | FOR THE LOVE OF MONEY TROOP/LEVERT | 14
19 129 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN [ 19 19 | 22 | NEVER STOP THE BRAND NEwW HEAVIES | 21
20 1 33 | ARE YOU STILL IN LOVE WiTH ME KEITH WASHINGTON | 18 20 | 24 | SO MUCH LOVE B ANGIE B | 15
21 | 31 | NEVER STOP THE BRAND NEW HEAVIES | 21 2] [ 25 | JUST ASK ME TO TEVIN CAMPBELL | 25
22 [ 25 | SUMMER BREEZE NICKI RICHARDS | 24 22 | 26 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 22
23 |24 | 6 MINUTES OF PLEASURE LL.COOLJ [ 29 23 |27 | TONITE DJ QUIK [ 16
24 | 35 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 22 24 |31 | | ADORE MI AMOR COLOR ME BADD | 27
25 | 37 | TURNIT UP OAKTOWN'S 3.5.7 | 28 25 | 34 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 31
26 | 19 | STRAIGHT DOWN TO BUSINESS READY FOR THE WORLD | 36 26 | 30 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 26
27 {28 | THE CHUBBSTER CHUBB ROCK | 41 27 | 28 | SUMMER BREEZE NiCKI RICHARDS | 24
28 | 34 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 26 28 | 33 | LONG HOT SUMMER NIGHT J.T. TAYLOR | 30
29 | 21 | MOTOWNPHILLY BOYZ i MEN | 40 29 [ 35 | GETT OFF PRINCE AND THE N.P.G. | 33
30 | — | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 20 30 [ 38 | RUNNING BACK TO YOU VANESSA WILLIAMS | 35
31 |20 [ POP GOES THE WEASEL 3RD BASS | 51 31 | 37 | THINGS THAT MAKE YOU GO.. . C&C MUSIC FACTORY | 32
32 | — | JUST ASK ME TO TEVIN CAMPBELL | 25 32 (36| TURNIT UP OAKTOWN'S 3.5.7 | 28
33 | — | 1 ADORE Ml AMOR COLOR ME BADD | 27 33 (29 | 6 MINUTES OF PLEASURE LL.COOLJ |29
34 [ 16 | NIGHTS LIKE THIS AFTER 7 | 37 34 | 40 | KEEP ON LOVING ME O'JAYS | 38
35|—| O.PP. NAUGHTY BY NATURE | 42 35|17 | BABY I'M READY LEVERT [ 34
36 | 32 | HOW CAN YOU HURT THE ONE. .. CHERYL "PEPSII” RILEY | 48 36 {13 | GOTTA HAVE YOU STEVIE WONDER | 23
37 | 22 | BABY I'M READY LEVERT | 34 37 | — | THAT KIND OF GUY TONY TERRY | 46
38 [36 | I'M A GOOD WOMAN LOOKING FOR. .. SWEET OBSESSION | 39 38 | — | 1 GO CRAZY WILL DOWNING | 45
39 [ — | THINGS THAT MAKE YOU GO. . . C&C MUSIC FACTORY | 32 39 |39 | COME AND GET IT YOURS TRULY | 44
40 ' — ' LONG HOT SUMMER NIGHT J.T. TAYLOR ' 30 40 '— "' I'M ON YOUR SIDE JENNIFER HOLLIDAY ! 49

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

47
17

81

18

41

100

23

91

7
n

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

6 MINUTES OF PLEASURE (Marley Marl,

ASCAP/L.L. Cool J, ASCAP/Def Jam, ASCAP)
ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow
lephant, ASCAP/Benny's Music, BMI/EMI Blackwood,
BMI/Pooky's Music, BMI) WBM

AIN'T NOBODY BETTER (Street Knowledge,
BM1I/Overdue, ASCAP/Bridgeport, BMI)

ALL ABOUT YOU (Virgin Songs, BMI/G.R., BMI)
ALWAYS (No Pain No Gain, ASCAP/Pebbitome,
ASCAP/MCA, ASCAP)

AMAZING LOVE (WB, ASCAP/Heritage Hill,
ASCAP/Zomba. ASCAP/Jo Skin, ASCAP)

ARE YOU FREE (Flyte Tyme, ASCAP) WBM

ARE YOU STILL IN LOVE WITH ME (EMI April,
ASCAP/K-Shreve, ASCAP/WB, ASCAP/Heritage Hill,
ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) WBM

BABY I'M READY (Trycep, BMI/Willesden, BMI)

CAN YOU STOP THE RAIN (Warner Chappell,
ASCAP/Walter Afanasieff, ASCAP) WBM

THE CHUBBSTER (ADRA, BMI/Howie Tee,
BMI/Getaloadoffatso, BMI/Irving, BMI) CPP

COME AND GET IT (Careers-BMG, BMI/R.LJ.,
ASCAP/John Barnes |11, BMI/Andee Pandee, ASCAP)
D-0-G ME OUT (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP/Ten Ways To Sundown,
ASCAP)

DON'T WANNA CHANGE THE WORLD (Number 9,
ASCAP/Bass Hit, ASCAP)

DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie’s, ASCAP/Thriller Miller. ASCAP/MCA, ASCAP)
HL

DO WHAT | GOTTA DO (Flyte Tyme, ASCAP) WBM
DROP DEAD GORGEQUS (Deep Sound, ASCAP/Bliss
69, ASCAP/Vintertainment, ASCAP)}

EVERYDAY PEOPLE (Mijack, BMi/Warner-Tamerlane,
BMI) WBM

EXCLUSIVITY (Kear, BMI/Sony Epic/Solar,
BMI/Macadamian, ASCAP) HL

FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!,
ASCAP)

FOR THE LOVE OF MONEY (Warner-Tamerlane,
BMI/Jobete, ASCAP/Black Bull, ASCAP) CPP/WBM
GETT OFF (Controversy, ASCAP/WB, ASCAP) WBM
GIVE ME ALL THE LOVE (Z.Boat, ASCAP/Careers,
BMI/Works Of Davinchi, BMI)

GOTTA HAVE YOU (FROM JUNGLE FEVER) (Steveland
Morris, ASCAP) CPP

GYPSY WOMAN (SHE'S HOMELESS) (Basement Boys,
ASCAP/Polygram Int'l, ASCAP)

HASSLE FREE (Black Hat, ASCAP)

HOW CAN | EASE THE PAIN (Gratitude Sky,
ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL
HOW CAN YOU HURT THE ONE YOU LOVE (Forceful,
BMI/Willesden, BMI)

HOW KOOL CAN ONE BLACK MAN BE (Willesden,
BMI)

| ADORE MI AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP)

| CAN'T STAND IT (Don't Give Up, BMI/Ghetto, BM1)
| CAN'T WAIT ANOTHER MINUTE (Zomba,
ASCAP/4MW, ASCAP)

76
11
45
43
39

49

59
31

21
37

42
10

51

{ FIND EVERYTHING IN YOU (Irving, BMI/James Carr,
BMI/Ted-On, BMI) CPP

IF YOU'RE SERIOUS (Pam & Steve, ASCAP/Lease-A-
Tune, ASCAP/Primate, ASCAP)

1 GO CRAZY (Web IV, BMI/Paul & Jonathan, BMI)

| KNEW (Bender, ASCAP)

I'M A GOOD WOMAN LOOKING FOR A GOOD MAN
(La Love Lane, ASCAP/Tibovida, ASCAP)

I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Bull, BMI/When Words Collide, BMI)

| NEED A GOOD MAN (Pac Jam, BMI/Candy Grift,
BMI)

IN YOUR EYES (Degroat & Degroat, BMI)

| SHOULDN'T HAVE DONE IT (Det American, BMI/Def
Jam, ASCAP/Vance Wright, ASCAP}

IT AIN'T OVER ‘TIL IT'S OVER (Miss Bessie, ASCAP)
IT'S SO HARD TO SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP)

I'VE BEEN WATCHING YOU (Gordy Groove, BMI/Little
Shawn, BMI)

| WANNA SEX YOU UP (FROM NEW JACK CITY) (Hip
Hop, BMi/Hi-Frost, BMI}

{ WANT YOU (Almo, ASCAP/Jobete, ASCAP)
JEALOUS GIRL (Colgems-EMI, ASCAP/Boston
International, ASCAP/EMI April, ASCAP/Maurice Starr,
ASCAP/A.R.L, ASCAP)

JUST ASK ME TO (FROM BOYZ N THE HOOD) (EMI
April, ASCAP/Across 110th Street, ASCAP/AI B. Sure!,
ASCAP/Willarie, ASCAP)

KEEP ON LOVING ME (WE, BMI/Dwain Duane, BMI)
LEAVE WELL ENOUGH ALONE (Famous, ASCAP/Ten A
Clark, ASCAP/Booty One Shoe, ASCAP)

LET THE BEAT HIT 'EM (Virgin, ASCAP/Cole-Clivilles,
ASCAP)

LONG HOT SUMMER NIGHT (Sula, BMi/EMI,
ASCAP/Anderson, ASCAP)

LOVE TALK (Virgin Songs, BMI/Chesca Tunes,
ASCAP/Non Pareil, ASCAP/WB, ASCAP)

MAIN COURSE (MCA, ASCAP/Bush Burnin’, ASCAP)
MEN (Shakeji, ASCAP/Captain Z, ASCAP/Welbeck,
ASCAP/Cornelious Carlos, ASCAP/MCA, ASCAP)
MIRACLE WORKER (Albert, BMI/Stora,
ASCAP/Roxatlanta Lane, BMI)

MOTOWNPHILLY (Diva One, BMI/Biv Ten, BMI/Mike
Ten, BMI)

MOVE ON (Third World, ASCAP/Alfie, BMI)

MY NAME IS NOT SUSAN (Zomba, ASCAP/4MW,
ASCAP) WBM

NEVER STOP (Not Listed)

NIGHTS LIKE THiS (FROM THE FIVE HEARTBEATS)
(TCF, ASCAP/Jack The Mack, ASCAP) CPP/WBM
NOW THAT WE FOUND LOVE (Warner-Tamerlane,
BMI) WBM

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP
OPTIMISTIC (Flyte Tyme, ASCAP)

P.A.SS.LO.N. (Warner-Tamerlane, BMI/Could Be
Music, ASCAP/Bayjun Beat, BMI) WBM

POP GOES THE WEASEL (Rhyming Is Fundamental,
ASCAP/Clyde Pearl, ASCAP/Def Jam, ASCAP/Black
Bull, ASCAP/Jobete, ASCAP/Peter Gabriel,
BMI/Hidden Pun, BMI) CPP/WBM

RATED R (Unicity, ASCAP/Le Troope, ASCAP)

A ROLLER SKATING JAM NAMED SATURDAYS (Tee
Girl, BMI/Daisy Age, BMI/Prinse Pawl, BMI/MCA,

86
57
92
87

74

24

52

32

16

12
82

BMI/Upward Bound, BMI/Zomba, BMI)

ROLLIN (Georgio, BMI/Stone Diamond, BMI) CPP
ROMANTIC (Warner-Tamerlane, BMI/Kings Kid,
BMI/Flyte Tyme, ASCAP)

RUMORS (Willesden, BMI/Da Posse's, BMI/Zomba,
ASCAP)

RUNNING BACK TO YOU (Hiss N' Tel, ASCAP/Gale
Warnings, BM!)

RUSH RUSH (EMI April, ASCAP/LeoSun, ASCAP)
WBM

SAVE ME (Gratitude Sky, ASCAP/Nkiru, ASCAP/MCA,
ASCAP)

SHAKE (YOU MAKE ME SHAKE) (G.R., BMI/Virgin
Songs, BMI)

SHINE ON (SRL)

SHOW ME (Maurice Starr, ASCAP/EMI April, ASCAP)
SMALL THING (When The Seaman Hits The Sand,
ASCAP/Def Jam, ASCAP)

SO MUCH LOVE (Bust-it, BMI)

SPECIAL (Vesta Seven, ASCAP/Almo, ASCAP/Captain
2, ASCAP) CPP

STRAIGHT DOWN TO BUSINESS (MCA, ASCAP/Ready
Ready, ASCAP/Music Corp. Of America, BMI/Ready
For The World, BMI)

STRONG FOR YOU (Virgin Songs, BMI/Abana,
BMI/Slam City, ASCAP)

SUMMER BREEZE (Dawn Breaker, BMI/Duchess,
BMI) WBM

SUMMERTIME (Warner-Tamerlane, BMI/Second
Decade, BMI/Willesden, BMI/Da Posse’s, BMi/Zomba,
ASCAP) WBM

TEARDROPS (Tocep, BMI/Jumpin' Off, BMI/Dream
Dealers, ASCAP/BMG, ASCAP)

TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP)

THAT KIND QF GUY (Shaman Drum, BMI/Sunsace,
ASCAP)

THAT'S THE WAY LOVE GOES (Almo, ASCAP/Young
Man Moving, ASCAP) CPP

THINGS THAT MAKE YOU GO HMMMM. .. (Virgin,
ASCAP/Cole-Clivilles, ASCAP/RBG Done, ASCAP)
THIS BEAT IS HOT (Edition Allstar, ASCAP/Rolf Eimer,
ASCAP/Ufa/BMG, ASCAP)

TONITE (Protunes, BM)/Total Trak, ASCAP)

TURN IT UP (Bust-It, BMi)

UNFORGETTABLE (Bourne, ASCAP)

WHEN LOVE CRIES (Sweet Summer Night,
ASCAP/Eve Nelson, ASCAP/Keith Diamond,
BMI/Ensign, BMI/Warner-Tamerlane, BMI/Joey, BMI)
WHY CAN'T YOU COME HOME (Forceful,
BMI/Willesden, BMI)

WISH | COULD FIND ANOTHER (Mr. & Mrs. H,
ASCAP/1615 Loomis St., ASCAP/Geffen Again,
BMI/LAT.LA., BMI/MCA, BMI)

WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP) CPP
THE YOKE (G.U.0.T.R.) (Flyte Tyme, ASCAP/Avant
Garde, ASCAP)

YOU'RE GONNA GET SERVED (island, BMI/Stanton's
Gold, BMI/Genric, BMI/Trayce One, BMI) WBM
YOU'RE THE ONE (Towntoons, ASCAP/Sony Tunes,
ASCAP/Multi Culler, ASCAP/Pic N Choose, ASCAP)
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FOR WEEK ENDING AUGUST 17, 1991

M STM

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

TOP R&B ALBU

2 ABOVE THE LAW RUTHLESS 47934 /EPIC (9.98) VOCALLY PIMPIN' 50
4
o F . = 51 | 47 | 42 | 37 | RALPH TRESVANT A MCA 10116(9.98) RALPH TRESVANT 1
x 5 x =
24|24 | 53| €5 | ARTIST TIME | 53 52 | 52 | 53 | 21 | TYRONE DAVIS icrigan 1103 9.98) ILL ALWAYS LOVEYOU | 39
=2 5 z o 2O LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT) a. o
*x%x NO.1 % » (53) | NEW D> 1 | COLOR ME BADD GIANT 24429+/REPRISE (9.98) CMB. | 53
(D 2 | 2 | 13 | LUTHER VANDROSS A EPIC 46789 (10.98 EQ) 5 weeks at No. 1 POWER OF LOVE 1 94 | 55 | 65 | 7 | NEMESIS PROFILE 1411(9.98) MUNCHIES FOR YOUR BASS | 54
2 | 1| 1 | 9 | STEVIE WONDER @ motown 6291+ (10.98) MUSIC FROM "JUNGLE FEVER® | 1 55 | 54 | 58 | 6 | MILES JAYE isLAND 48422(5.98) STRONG | %4
3 3 4 1 T R COOLEYHIGHHARMONY 3 56 | 49 51 32 | BRAND NUBIAN ELEKTRA 60946 (9.98) ONE FOR ALL 34
: ED 0.G & DA BULLDOGS
4 4 3 10 N.W.A A RUTHLESS 57126/PRIORITY (9.98) EFIL4ZAGGIN 2 3 81 % 2 PWL AMERICA 848 326/MERCURY (3.98 EQ) TR aSE A 2
()1 9 | 9 | 7 | NATALIECOLE A eLexTRa 61009 (13.98) UNFORGETTABLE | 5 58 | 59 | 60 | 19 | RIFF sex osa2s 898 RIFF_| 41
6 5 5 13 | LISA FISCHER ELEKTRA 60859" (9.98) SO INTENSE 5 59 [ 48 | 48 | 12 | PAULA ABDUL A CAPTIVE 91611*VIRGIN (10.98) SPELLBOUND | 31
(D] 13 ] 0 | 4 | SOUNDTRACK awesT 26643+ WARNER BROS. (10.98) BOYZ NTHEHOOD | 7 60 | 51 | 52 | 23 | TONYTERRY Epic 45015 (9.98 Q) TONY TERRY | 35
8 | 8 | 12 | 11 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL | 8 61 | 58 | 59 | 9§ | SHABBA RANKS EPiC 47310(9.98) AS RAW ASEVER | 49
THE DOGS FEATURING DISCO RICK
9 | 6 | 6 | 16 | KEITH WASHINGTON QWEST 26528+WARNER BROS. (9.98) MAKE TIME FORLOVE | 1 67 | 72 | 10 | jR%006/0tY BOY (8.98) BEWARE OF THE DOGS | 55
15 | 25 | 4 | HEAVY D. & THE BOYZ UPTOWN 10289*/MCA (9.98) PEACEFUL JOURNEY | 10 63 | 56 | 49 | 1l | DE LA SOUL @ TOMMY BOY 1029 (9.98) DE LA SOUL ISDEAD | 24
11 | 10 | 14 | 6 | 3RD BASS DEF 1M 47369/COLUMBIA (9.98) DERELICTS OF DIALECT | 10 (S0 A IO B E A DY RORATHENWOR FRI Al 2l Con) STRAIGHT DOWN TOBUSINESS | 64
(E) 7 W ER .
QD[ 12 | 16 | 8 | PEABO BRYSON coLumaia a6g23 (5.98) CAN YOU STOP THE RAIN | 12 @ n|n f::;::; O:TTiZSNMEWCEZLﬁi“ 9.96) SURPRISE | 65
13 | 7 | 7 | 24 | ANOTHER BAD CREATION A COOLIN' AT THE PLAYGROUND YA' KNOW! | 2 M| 75 | 4 | elecracosze: 0.98) SOOI S A e )
- 67 69 10 | SHIRLEY BROWN 7459 (9.98) TIMELESS 63
18 | 36 | 3 | D.J.JAZZY JEFF & THE FRESH PRINCE JIVE 1392 (9.98) HOMEBASE | 14 & MALACD
@ 16 5 16 | B ANGIE B st 11 9523600APITOL (.98 B ANGIE B 12 68 50 39 26 | ALEXANDER O'NEAL TABU 45349/EPIC (9.98 EQ) ALL TRUE MAN 3
5 110 T 8 | 33 | wrive ® e rmvamcsoom : P NEWD | 1 | CONVICTS priORITY 57152 (9.98) CONvVICTS | 69
@ 19 28 1 GLADYS KNIGHT oA 10329 9.9 00D WOMAN 7 70 | 62 57 13 | RODNEY O - JOE COOLEY NASTYMIX 70300 (9.98) GET READY TO ROLL 51
18 | 20 | 24 | 4 | SLICK RICK DEF JaM 47372*/COLUMBIA (9.98) THE RULER'S BACK | 18 71 | 57 | 4 | 17 | SOUNDTRACK VIRGIN 91609" (9.98) THE FIVE HEARTBEATS | 10
2% | 35 | 4 | BEBE & CECE WINANS capmoL 92078* (9.98) DIFFERENT LIFESTYLES | 19 AD| 79 | — | 2 | LITTLEMILTON masco 7462 8.98) REAUITY | 72
2 | 14 | 10 | 11 | I1CE-T @ sire 26a02mwarnER 8ROS. (9.98) 0.G. ORIGINAL GANGSTER | 9 73 | 66 | B2 | 8§ | CHERYL'PEPSII"RILEY COLuMBIA 45452 (9.98) CHAPTERS | 62
1| 2l R QUTK 1S THE NAME 9 NEW ) 1 EX-GIRLFRIEND REPRISE 26547 (9.98) X MARKS THE SPOT 74
AR - ) meone | B3 75 | 69 | 67 | 13 | INNOCENCE CHRYSAUS 21797 (9.98) BELIEF | 54
LECT 21640 (9.98.
P 7 13 o P o om T e 2 76 78 79 6 DADDY FREDDY CHRYSALIS 21844 (9.98) STRESS 74
2 EMI 93390 (9.98
n 74 68 69 | EN VOGUE A ATLANTIC 82084 (9.98) BORN TO SING 3
29 31 5 THE GETO BOYS RAP-A-LOT 57161 */PRIORITY (9.98) WE CAN'T BE STOPPED 24 +
P o7 1 ; HOOL MOE DEE FUNKE WISDOM 19 18 68 56 14 | JON LUCIEN MERCURY 828 532 (9.98 EQ) LISTEN LOVE 43
JIVE 1388/RCA (9.98)
19 75 18 46 | PEBBLES @ McA 10025 (9.98) ALWAYS 12
% | 22 11 21 | SOUNDTRACK A GIANT 24409/REPRISE (9.98) NEW JACK CITY 1
80 | 81 | 74 | 5 | CLARENCE CARTER THE DR'S GREATEST PRESCRIPTIONS | 74
@ 30 32 5 PHYLLIS HYMAN PHILADELPHIA INTERNATIONAL 11006*/200 (9.98) PRIME OF MY LIFE 21 .
28 | 25 | 20 | 11 | DAMIAN DAME Larace 6000/aRISTA (9.98) DAMIAN DAME | 21 81 | 80 | 70 | 45 | TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE 38
31 33 6 SHIRLEY MURDOCK ELEKTRA £0951* (9.98) LET THERE BE LOVE 29 87 99 26 MAIN SOURCE wiILD PITCH 97543/EMI (8.98) BREAKING ATOMS 40
30 | 27 | 23 | 38 | WHITNEY HOUSTON A 3 ARISTA 8616 (10.98) I'M YOUR BABY TONIGHT | 1 83 | 77 | 64 | 59 | MARIAH CAREY A ° COLUMBIA 45202 (9.98 EQ) MARIAH CAREY | 3
31 | 28 | 22 | 38 | FREDDIE JACKSON @ capmoL 92217 (9.98) DO ME AGAIN | 1 @4)| 85 | 80 | 5 | SMALL CHANGE wercumy a8367° 699 SMALL CHANGE | 80
85 AARON 5354* (9. WARM
32 | 34 | 29 | 19 | WILL DOWNING isLAND 848 278/PLG (9.98) A DREAM FULFILLED | 22 ® Yo I NEVILLE Aam 5354 (9.98) OURIGERE IR 2
(86)| 98 | — | 2 | THERANCE ALLEN GROUP BELLMARK 71806 (9. PHENOMENO| 8
33 | 36 | 43 | 17 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846 874 9.98)  THE BRAND NEW HEAVIES | 33 & LLMARK 71806 (9.98) Wt
87 82 7 RAN 0 *(8.98 ' WITH THE LADIES 7
(39| 39 [ 54 | 4 | ARETHA FRANKLIN arista 8628* (9.98) WHAT YOU SEE IS WHAT YOU SWEAT | 34 @ U SHABBA RANKS pow wow 7¢17" (898) RAPPIN' WiTH J
. 94 —- 2z SPICE ONE TRIAD 8701 (6. LET IT BE KNOWN 88
35 | 33 [ 27 | 21 | PHIL PERRY caprroL 52115 @981 THE HEART OF THE MAN | 17 701 (6.98)
n | 4 P JODEC! MeA 10198 (9.98) Gy 3% 93 ! 93 6 JAMES BROWN POLYDOR 849 108*/PLG (44.98) STAR TIME 89
7 37 28 8 | LEVERT @ Aranic 82164 9.99) s 9 90 83 88 55 | D.J. MAGIC MIKE CHEETAH 9403 (9.98) BASS IS THE NAME OF THE GAME 42
51 | — 2 VESTA AgM 5347 (9.98) SPECIAL 18 91 72 | 63 | 36 | JEFFREY OSBORNE ARISTA 8620(9.98) ONLY HUMAN 9
39 | 42 | 46 | 16 | M.C. POOH IN A MINUTE 187 (8.98) LIFE OF A CRIMINAL 39 NEW ) 1 JAMES BROWN SCOTTI BROS. 75225+ (9.98) LOVE OVERDUE 92
40 | 38 | 37 | 18 | YO-YO east west 91605+ 9.98) MAKE ROOM FOR THE MOTHERLOAD | 5 93 | 95 | S0 | 21 | MARVA HICKS POLYDOR 847 209/PLG (9.98 EQ) MARVA HICKS | 46
: 94 | 88 73 28 | GANG STARR CHRYSALIS 21798 (9.98) STEP IN THE ARENA 19
41 32 20 21 | TEDDY PENDERGRASS ELEKTRA 60891* (9.98) TRULY BLESSED 4 N > " 5
EW JENNIFER HOLLIDAY ARISTA 18578+ (9.98) I'M ON YOUR SIDE
42 | 40 | 40 32 | C&C MUSIC FACTORY A 2 COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT 11
@ | 3 | 2 | 12 | TERMINATOR X & THE VALLEY OF THE JEEP BEETS TERMINATOR X & THE VALLEY. .. T 96 | 90 | 87 | 37 | RUDE BOYS ATLANTIC 82121° (9.98) RUDE AWAKENING | 11
o T m ” M C VBREED L DFC B EQD e BREED B DFC 8 97 91 86 52 | OLETA ADAMS @ FONTANA 846 346/MERCURY (9.98 EQ) CIRCLE OF ONE 11
L. .F.C. S.D.E.G. 4103/ICHIBAN (9.98) .C. .F.C.
98 92 89 65 | TONY! TONI! TONE! A WING 841 902/MERCURY (8.98 EQ) THE REVIVAL 4
45 46 44 46 L.L. COOL J A DEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 2
% | a 50 ; CENE RICE JUST FOR YOU il 99 86 83 60 | KEITH SWEAT A 2 VINTERTAINMENT 60861/ELEKTRA (9.98)  I'LL GIVE ALL MY LOVE TO YOU 1
RCA 3159 (9.98) Y
% e - R L NSIDE SEDUCTION r 100 | 89 94 16 | VICTORIA WILSON-JAMES EPIC 46853 (9.98 eq) PERSEVERANCE 55
ATLANTIC 82228* (3.98)
3 (O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
4 4 34 38 | GUY A UPTOWN 10115/MCA (9.98) THE FUTURE 1 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
. f N : on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
63 2 COMPTON'S MOST WANTED ORPHEUS 47926*/EPIC (9.98) STRAIGHT CHECKN "EM 49 labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.

THE RHYTHM AND THE BLUES

(Continued from page 19)

of late because of country singer
Holly Dunn’s single ‘“Maybe I
Mean Yes” (Nashville Scene, Aug.
10). Public outery over the song’s
implicit message that women don’t
know their own minds caused the
singer to ask that the song be
pulled from radio and video out-
lets. For a twist on the subject, try
A Tribe Called Quest’s album
track “Date Rape’” on the soon-to-
be-released album “The Low End
Theory” (Jive). On this track, the
Native Tongues posse advises

young men, spinning various sce-
narios in which a woman might cry
rape. In one, the rappers warn
against misreading a woman’s sig-
nals and just going for it; in anoth-
er, the woman willingly partici-
pates in sexual activity but then
accuses the rapper of rape because
of possible financial gain. The mes-
sage: In matters sexual, look be-
fore you leap. And the message
works because it does not deni-
grate women but asks that both
men and women consider the foi-

bles of human nature and sexual
politics ... Perspectives’ Sounds
Of Blackness will join Luther
Vandross on a 14-week, 55-date
tour beginning Sept. 11 in Hamp-
ton, Va., and winding up on Dec.
15. The Sounds were booked by K.
Leon Saunders, a former William
Morris agent in the black music de-
partment, who has exited the
agency to pursue independent pro-
jects ... Sister Souljah, a member
of Public Enemy, has signed a
solo recording deal with Epic/

Sony. Her first single is due Sept.
6...Joyce Coleman, formerly tal-
ent coordinator for the defunct
“Pat Sajak Show,” is now one of
two talent coordinators with ABC-
TV’s “The Home Show.” The show
has been updated with a new for-
mat, a brand new set, and a new
co-host; ABC Sports’ Beth Buyak
joins Gary Collins. According to
Coleman, the new Friday morning
format is seeking to include re-
cording artists to perform live as
well as spend time talking on the

couch. For bookings, call Coleman
or Ramey Warren at ABC in Los
Angeles ... Jeffrey Sledge is na-
tional director of rap promotion at
Jive, while Varnell Johnson occu-
pies the VP of promotion chair . ..
Doug Daniels returns to Arista as
VP of R&B promotion. He recently
exited a comparable slot at Elek-
tra.

Assistance in preparing this col-
umn was provided by David Na-
than in Los Angeles.
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I (OF
FOR WEEK ENDING AUGUST 17, 1991 ™

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wElex|2 g = OF DANCE CLUB PLAYLISTS. wi|oxlg : 2 OF RETAIL STORES AND ONE-STOP SALES REPORTS.
T QW |23 |5 TIMLE ARTIST Tu|2uw |21 x| TITLE ARTIST
F2 |32 | ~F | TS| (aBEL & NUMBER/DISTRIBUTING LABEL F32 {33 | 2| 25| (asel & NUMBERDISTRIBUTING LABEL .
* % NO.1 % x * % NO.1 x %
2 4 7 THIS BEAT IS HOT EPIC 49-73842 1 week at No. 1 @ B.G. THE PRINCE OF RAP s 3 7 NOW THAT WE FOUND LOVE UPTOWN 54088/MCA 1 week at No. 1 ® HEAVY D. & THE BOYZ
% 3 5 7 SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/ISLAND @ BROTHERS IN RHYTHM ‘% 4 4 i THIS BEAT IS HOT EPIC 49-73842 @ B.G. THE PRINCE OF RAP
@ i 13 4 THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 3873687 ® C&C MUSIC FACTORY 3 1 2 14 | TEMPTATION CUTTING CR-248 ® CORINA
@] s 7 7 NOW THAT WE FOUND LOVE UPTOWN 54088/MCA ® HEAVY D. & THE BOYZ @] s 6 6 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38 73688 & C&C MUSIC FACTORY
5 1 2 11 DEEP IN MY HEART ATLANTIC 0-85999 CLUBHOUSE 5 3 1 10 LET THE BEAT HIT 'EM COLUMBIA 44-73834 @ LISALISA & CULT JAM
@ 11 14 6 WHAT WOULD WE DO FFRR 869 465- 1/LONDON DSK 6 b B 9 SUMMERTIME JIVE 1465-1-JD/RCA ¢ D.J. JAZZY JEFF & THE FRESH PRINCE
1 4 1 11 3 A.M. ETERNAL ARISTA AD-2231 ® THE KLF 8 11 9 3 A.M. ETERNAL ARISTA AD-2231 @ THE KLF
(8)| 12 20 6 KiSS THEM FOR ME GEFFEN 21653 @ SIOUXSIE AND THE BANSHEES 8 7 7 11 | GOT A LOVE FOR YOU BiG BEAT 88-0031 @ JOMANDA
9 5 3 I1 | LET THE BEAT HIT 'EM COLUMBIA 44.73834 @ LISA LISA & CULT JAM @ ) 15 8 THE CHUBBSTER SELECT 6237%/ELEKTRA & CHUBB ROCK
10 9 10 9 HUMAN NATURE RCA 2855-1-RD @ GARY CLAIL 14 22 4 CHORUS SIRE 0-40123/REPRISE & ERASURE
1 8 8 7 DIN DAA DAA '91 CARDIAC 3-4016-0 GEORGE KRANZ FEATURING DOUG LAZY @ 16 | 27 4 DEEP IN MY HEART ATLANTIC 0-85999 CLUBHOUSE
12 10 12 7 RED HILLS ROAD ATLANTIC O-11670 CANDY FLIP 12 13 17 8 P.A.S.5.1.0.N. IMPACT 54063/MCA @ RYTHM SYNDICATE
@ 18 23 5 NO DEEPER MEANING EPIC 49.73881 CULTURE BEAT @ 22 35 3 THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES
20 | 27 | 4 | JUST GET UP AND DANCE EmI v-56225 @ AFRIKA BAMBAATAA 14 | 11 | 10 | 12 | MOTOWNPHILLY MOTOWN 2090 @ BOYZ Il MEN
15 | 15 | 20 | 4 | THE CHUBBSTER SELECT 62379/ELEKTRA @ CHUBB ROCK (5[ 20 | 25 [ 5 | DROPPIN' LIKE FLIES wARNER BROS. 040085 @ SHEILAE
23 40 3 THE WHISTLE SONG VIRGIN 0-96323 FRANKIE KNUCKLES 16 10 13 6 THAT’S THE WAY [T IS MERCURY 868 357-1 THE ADVENTURES OF STEVIE V
17 17 18 6 FREE LOVE MORGAN CREEK 26001-1 @ VOICE FARM 17 17 18 8 OPTIMISTIC PERSPECTIVE 0001/A&M @ SOUNDS OF BLACKNESS
18 | 19 | 21 | 6 | WALKING DOWN MADISON CHARISMA 0-61660 @ KIRSTY MACCOLL 18 | 18 | 20 | 9 | POP GOES THE WEASEL DEF JAM 44-73702/COLUMBIA © 3RD BASS
19 13 16 7 OOOPS TOMMY BOY 986 808 STATE 26 32 4 NO DEEPER MEANING EPIC 49-73881 CULTURE BEAT
26 | 35 4 LIES EM! PROMO ® EMF 20 (21|19 7 KISS THEM FOR ME GEFFEN 21653 @ SIOUXSIE AND THE BANSHEES
2| 16| 6 9 | THROW YOU DOWN REPRISE 019378 ) THELMA HOUSTON 21 | 27 | 23 | 6 | ONE STEP AHEAD ATLANTIC 0-86025 DEBBIE GIBSON
(22)| 27 | 37 | 4 | NOTHING TO LOSE sire 0-21788 S-EXPRESS @] 33 | 83 | 5 | CRAZY SR 0-19298WARNER 8R0S, @ SEAL
-@ 30 44 3 GET SERIOUS EPIC 49-73815 @ CUT 'N' MOVE 23 24 24 6 OOOPS TOMMY BOY 986 - 808 STATE
13 42 4 PERPETUAL DAWN BIG LIFE 867 547-1/MERCURY & THE ORB 32 46 3 SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/ISLAND BROTHERS IN RHYTHM
25 | 14 | 11 | 11 | MALFUNCTION rea 2006.1 & N-JOI 25 | 12 9 11 | CAN'T HELP MYSELF zvx 6455-US 2 BROTHERS ON THE 4TH FLOOR
3| — 2% CHORUS SIRE 0-401 23/REPRISE ® ERASURE * % * POWER PICK* & %
* % % POWER PICKK & % 39 | — | 2 | GET SERIOUS epic 49.73815 @ CUT "N’ MOVE
@ 5 | — 2 GETTY OFF PAISLEY PARK O-19225/WARNER BROS. ) PRINCE & THE N.P.G. @ 29 36 95 MALFUNCTION RCA 2006-1 @ N-JOI
28 | 31 3 4 POSITIVITY FOKUS PROMO CHOSEN FEW 28 | 23 14 16 | GYPSY WOMAN (SHE'S HOMELESS) MERCURY 868 209-1 © CRYSTAL WATERS
36 | 47 | 3 | BASS POWER ATLANTIC 0-85092 RAZE 29 | 34 | 39 5 | MY FALLEN ANGEL CUTTING 0-91595/CHARISMA # CORO
30 | 22 | 17 | 15 | MOVE (DANCE ALL NIGHT) ch 23998 ® SLAM SLAM 30 | 28 | 30 | 6 | INEED MORE NUDOG. 80201 DEBORAH RATH
N 2 19 7 | OPTIMISTIC PERSPECTIVE 000 L/A&M © SOUNDS OF BLACKNESS @ 41 | 49 3 WINGS OF LOVE/DON'T WANT TO LOSE YOUR LOVE UPSTAIRS UR-0101 DAIZE
@ 85 | 2 | UNITY CarDIAC 3-4013:0 UNITY 2115 8 10 | LOVE DESIRE FEVER 38-73755/COLUMBIA ® SANDEE
@D 39 | 4 EVERYDAY PEOPLE ARISTA AD-2240 ARETHA FRANKLIN 3313 | ¥ 4 DIN DAA DAA '91 CAROIAC 3-4016-0 GEORGE KRANZ FEATURING DOUG LAZY
42 | — | 2 | 7 WAYS TO LOVE arista prROMO COLA BOYS 36 | 48 | 3 | MENMCas54130 @ GLADYS KNIGHT
35 | 12 | 33 5 PA.S.5.1.0.N. IMPACT 54063/MCA @ RYTHM SYNDICATE 19 | 12 | 15 | 1 WANNA SEX YOU UP (FROM "NEW JACK CITY") GIANT 0-19382 © COLOR ME BADD
47 - 2 O.P.P. TOMMY BOY 988 @ NAUGHTY BY NATURE
NEW ) 1 DO WHAT YOU WANT Cl:n:'(;:ggz?/lqmsmmo-r DEBUT i @ 2 IN A ROOM @ 45 — 2 6 MINUTES OF PLEASURE DEF JAM 44-73821/COLUMBIA @ L.L COOLJ
B8 | 43| 45 4 | STRAIGHT DOWN TO BUSINESS mCa 54122 READY FOR THE WORLD
37 29 31 5 THAT'S THE WAY IT IS MERCURY 868 357-1 THE ADVENTURES OF STEVIE V
39 ) 30 | 23 11 | (I WANNA GIVE YOU) DEVOTION CAPITOL V-15733 & NOMAD
38 25 15 8 SEX ON WHEELZ wAx TRAX PROMO @ MY LIFE WITH THE THRILL KILL KULT
49 | — | 2 | FRIENDS FOREVER rs. promMO CANDI AND THE BACKBEAT * % * HOT SHOT DEBUT * * %
40 | 40 | 48 | 3 | POP GOES THE WEASEL DEF JaM 38.73728/COLUMBIA @ 3RD BASS NEWD | | | GOOD VIBRATIONS INTERSCOPE 0-98764/EAST WEST & MARKY MARK & THE FUNKY BUNCH
41 | 28 | 32 | 6 | NOTHING cHaRisMa0-96335 @ FRAZIER CHORUS NEWD | | | WHAT WOULD WE DO FFRR 869 465 1/LONDON DSK
@ NEW ) 1 DREAM ABOUT YOU SMASH 867 279-1/POLYDOR - ) D'BORA 42 | 40 I 34 5 | SHOULDN'T HAVE DONE IT DEF JAM 44-73740/COLUMBIA @ SLICK RICK
43)| NEWP | | | ROBOTRONIK eLckrra0-66526 KRAFTWERK NEWD | | | TOMITE proFiLe 5338 ® D) QUK
44)| NEWD | | | AROLLERSKATING JAM NAMED SATURDAYS TOMMY BOY 930 "DE LASOUL | 44 | 25 | 21 | 6 | BORROWED LOVE ATLANTIC 0-86024 @ BINGO BOYS
45 37 28 8 NIGHT BY NIGHT COLUMBIA 44-73816 ALANDA DRAKE 45 37 42 7 ELEVATE MY MIND 4TH & B'WAY 162 440 519/SLAND STEREO MC'S
46 43 41 4 SUMMERTIME JIVE 1465/RCA @ D.J. JAZZY JEFF & THE FRESH PRINCE NEW b 1 ROBOTRONIK ELEKTRA 0-66526 KRAFTWERK
NEW D I PANDORA'S BOX VIRGIN 0-96338 ® ORCHESTRAL MANOEUVRES IN THE DARK NEW b 1 WALKING DOWN MADISON CHARISMA 0-61660 @ KIRSTY MACCOLL
48 | 48 | 50 | 3 | TOGOCRAZY IN THE 20TH CENTURY QuALITY 15165 LEE MARROW 48 4 | — 2 IF YOU WANNA SEX ME UP COLD CHILLIN' 0-19238/WARNER BROS. T.C.F.
49 | 38 | 26 9 LOVE DESIRE FEVER 38-73755/COLUMBIA & SANDEE 49 38 38 5 THROW YOU DOWN REPRISE 0-19378 THELMA HOUSTON
50 | 24 9 12 | GOT A LOVE FOR YOU BIG BEAT 88-0031 ¢ JOMANDA 50 31 16 13 | TASTE THE BASS MERCURY 868 305- SAFIRE

(__) Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1991, Billboard/BPI Communications, inc.
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Pizarro Now Strictly At Sam; Gooking Up A Label

CHANGING RHYTHMS: The club
community is abuzz this week over
the abrupt departure of Gladys Pi-
zarro from her post as head of A&R
for ever-hot New York indie label
Strictly Rhythm.

No one involved will comment
about the incident, though sources
say the parting was far from amica-
ble.

Several days after leaving Strictly
Rhythm, Pizarro resurfaced at Sam
Records as director of A&R. She is
already preparing her first signing to
the label, “Feel It,” by Nice Guy
Soulman, which is being produced by
Roger S., who has had club hits on
Strictly Rhythm under the names
Underground Solution and DVS.

“We're looking forward to having
a more aggressive presence in the un-
derground scene,” says Sam presi-
dent Michael Weiss.

Meanwhile, producer/songwriter
George Morel has joined Strictly
Rhythm as VP of A&R. Morel is best
known for creating 2 In A Room’s
multiformat smash “Wiggle It.” As
we hinted last week, this change will
likely take the label in a more com-
mercial musical direction.

“George has a great ear for the un-
derground, which will continue to be
our primary base,” says Strictly
Rhythm president Mark Finkelstein.
“What he adds is the ability to choose
crossover commercial music. This
change will hopefully expand our role
in the marketplace.”

Strictly Rhythm continues to be at
the center of intense major-label at-
tention. Finkelstein hints that he is
close to closing a deal for one of his
acts. In the meantime, Morel is al-
ready in studio with Mojo Nicosia
producing future Strictly Rhythm
singles for Paula Brion and KCB.

P ASS THE TOMATO SAUCE: Neil
Tennant and Chris Lowe, aka the
Pet Shop Boys, are launching a new
label, Spaghetti Recordings. They
will act as managers of the label,
signing and developing acts. There
are no plans for them to pruduce or
write music for any of the acts.

The duo is currently negotiating
with several major labels for distribu-
tion, and should make a final decision
shortly. Spaghetti’s U.S. operations
will be overseen by the duo’s manag-
er, Arma Andon, who is also head of
SBK Management.

The first signing to the label is 21-
year-old singer/keyboardist Cicero.

TRAX

by Larry Flick

A single, “Heaven Must Have Sent
You Back To Me,” ships in two
weeks, and an album is slated for lat-
er this year.

Although it couldn’t be confirmed,
sources say another Spaghetti sign-
ing will likely be hi-NRG vixen Ha-

A Prime Gathering. Tuta Aquino assembled some of dance music’s leading
producers, remixers, and editors for a three-day workshop during the New Music
Seminar at Prime Cuts Recording Studio in New York. Shown, from top left, are
Shaun James, Eric Kupper, and Frank Heller. From bottom left are David
Morales, Justin Strauss, and Agquino.

zell Dean.

Meanwhile, Tennant and Lowe are
back in London working on new
tunes for a greatest-hits compilation,
due out on EMI in the fall.

GROOVIN’: After months of
breathy anticipation, Charisma fi-
nally issues “I'm Not In Love,” the
long-awaited U.S. debut of Basscut.
Enigmatic singer Elisa Burchett
glistens with star quality on this at-
mospheric jam, which deftly inter-
weaves elements of jazz, house, and
retro-soul. The group has created
several stirring remixes, as has Sato-
shi Tomiie. Basscut is already quick-
ly building a strong following over-
seas; don’t be left behind.

It’s been way too long between re-
leases for Karyn White, which is
why we practically pounced on her
new 12-inch, “Romantic”’ (Warner
Bros.), when it arrived. She’s teamed
up with Jam & Lewis for a sultry
jacker that’s primed for multiformat
approval. The illustrious Shep Petti-
bone provides several delicious R&B-
flavored house mixes for immediate
club consumption. Be aware of the
upcoming “Ritual Of Love” album.

Techno disciples are advised to in-
vestigate “Whipped Kream,” the lat-
est from Fierce Ruling Diva (Inva-
sion, New York). The track is a fren-
zied combo of trippy keyboard
effects and turntable scratching, en-
hanced by a wriggling, percussive
house groove. Also of note on the 12-
inch is a hypnotie, tribal cover of
Kraftwerk’s “Trans Europe Ex-
press” and the cathartic “Rubb It
In,” featuring Club Idol.

It’s good to see the strong initial
response that “Ride The Rhythm”
(Atlantic), the recording debut of

Chicago’s Zomba Making Hits With Hula & Fingers

EBY JIM BESSMAN

NEW YORK—Less than two years
after the Zomba Group’s entry into
the Chicago house music market,
the company is now seeing its big-
gest return on investment.

The U.K.-based, U.S.-branched
company contains the Jive label,
along with Zomba Music Publish-
ing and Zomba Management. One

Hot Dance Breakouts
CLUB PLAY

1. RIDE ON THE RHYTHM LITTLE LOUIE
VEGA WITH MARC ANTHONY atLanTIC

2. RUSH BIG AUDIO DYNAMITE Il
COLUMBIA

3. GONNA CATCH YOU LONNIE
GORDON sBk

4. 1 WOULDN'T KNOW YOU FROM THE
REST THE DOVES eLEkTRA

5. v?éfNE FROM HARM MASSIVE ATTACK

12" SINGLES SALES

1. AROLLERSKATING JAM NAMED
SATURDAY DE LA SOUL tommy BoY

MAKIN’ HAPPY CRYSTAL WATERS
MERCURY

JUST GET UP AND DANCE AFRIKA
BAMBAATAA EmI

BASS POWER RAZE ATLANTIC

FLY GIRL QUEEN LATIFAH TomMmy BOY

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

e b L)

of its in-house production teams,
Hula & Fingers, is currently in the
top 10 of Billboard’s 12-Inch Sin-
gles Sales Chart with its produc-
tion of DJ Jazzy Jeff & the Fresh
Prince’s multiformat hit, “Sum-
mertime,”” which holds at No. 6
this week. The duo have worked on
several other prominent projects
recently, including writing and
producing half of Ruby Turner’s
current album, ‘““The Other Side.”

Meanwhile, hip-house innovator
Mr. Lee, another Zomba Manage-
ment client, is completing his sec-
ond Jive album, the follow-up to
his international smash debut
“Get Busy.” Mr. Lee, who started
out remixing singles by artists like
Billy Ocean, Wee Papa Girls, and
Tyler Collins, has also penned two
cuts for Slick Rick’s current “Rul-
er’s Back” disc.

Also recording his own Jive al-
bum is Zomba writer/producer/re-
mixer Adonis.

“We like to mush things togeth-
er,” says Ann Carli, Jive's senior
VP of artist development, refer-
ring to Zomba Group’s practice of
mixing R&B-derived musical
forms and regional variants a la
Ruby Turner and Hula & Fingers.

While New York remains Zom-
ba’s U.S. home base, Carli adds

that a close interrelationship ex-
ists between New York and Chica-
go artists, producers, writers, and
remixers.

“U.K.-based Jive artists Billy
Ocean and Samantha Fox have re-
corded here with New York-based
Zomba writers and producers, and
in the last 18 months we’ve been
back and forth between New York
and Chicago as well. So it’s inte-
grated into the system.”

The 24-track Chicago studio is
located in the South Loop area and
run by Jive/Chicago’s A&R direc-
tor Wayne Williams, former head
of A&R at Trax Records.

“We wanted someone from there
who had a real handle on the local
house scene,” says David Renzer,
VP/GM of Zomba Music Publishing.

“It’s reflective of our whole
A&R policy: Find the creators of
hit records and get involved early
in developing their careers and in-
teracting creatively across the
board. Being U.K.-based, Zomba/
Jive saw the impact of dance music
in Europe before it exploded in the
U.S. Our game plan—in keeping
with Zomba style—was to go to a
source where much of this music
originated, namely Chicago.”

In the case of Ruby Turner, the
London-based singer was flown to

Chicago, where she spent several
weeks with Hula & Fingers while
they wrote and recorded songs for
“The Other Side.”

Of course, Zomba Group bene-
fits from Jive’s promotion of
Turner as an artist, and the fact
that half her new album was writ-
ten and produced mostly by clients
of Zomba Management and Zomba
Music Publishing.

“It’s really a family thing, not
unlike the Motown/Hitsville con-
cept, but with an international em-
phasis,” says Renzer, pointing to
‘““‘synergy’’ between the Zomba
Group components, and the compa-
ny’s traditional strength in devel-
oping writer-producers.

But Renzer notes that the “‘big
record explosion’” coming from
company clients in the next few
months is hardly limited to the Chi-
cago house end of Zomba Group’s
reach. N.Y.-based management cli-
ents Carl Bourelly and Eric Foster
White are also highly active.

“They’re part of Zomba/Jive's
new generation of hitmaking tal-
ent,” says Renzer. “The future of
the company lies in simultaneous
career development between the
Jive label, Zomba Management,
and Zomba Music Publishing.”

venerable producer/remixer Little
Louie Vega and singer Marc Antho-
ny, has generated. The 12-inch fea-
tures a variety of mixes, including a
fairly deep dub, and a pop-juiced mix
that emphasizes the song’s radio-
friendly tendencies.
Import-of-the-week honors go to
Fifty Hertz, which turns out an
NRG-ized hip-houser, “Get Up”
(S.ILA.E., Italy). This fun’n’frenetic
anthem melts a sexy rhyme into a
pool of synth pulses and percussion.

SNEAK PEEKS: We can't get
enough of “Big Electric Metal Bass
Face” by Die Warzau (Fiction/Atlan-
tic). This delectable menu of tech-
no/industrial raves and alternative
pop ditties will be of immediate inter-
est to alternative jocks, though sever-
al cuts lend themselves to main-
stream remixing. Don’t miss “Crack
Radio” and “Suck It Up.” Fierce!

A preview into Ingrid Chavez'’s
much-touted Paisley Park debut re-
veals her as a groove-induced beat-
nik. Chavez recites poetry with whis-
pered emotion over insinuating hip-
hop beats. Our faves are “Elephant
Box,” already remixed for clubs by
Junior Vasquez, and “Hippy Blood,”
a jam that Chavez (sort of) sings.

TID-BEATS: Anne Marie Reggie is
leaving her post as manager of na-
tional crossover radio promotion at
RCA Records in New York to head
up the crossover radio section of Hit-
makers magazine in Los Angeles.
She will also monitor import action,
alternative radio, mix shows, and re-
cord pools ... Things that make you
go “hymn”: Although it’s more than
a year old, we can’t resist mentioning
Magna Charta’s “Hymn” (Electrola,
Germany). This underrated houser
grabbed our attention with its haunt-
ing vocals and faintly familiar Grego-
rian chants.

ADVERTISEMENT

" THE UNDERGROUND AND
INDEPEROENT DRNCE CHART

1.EFB. “Ecstacy Recal® B.GP.
2.PROGRAM 2 "More Energy” RGP

3. CANDY J. “Let's Gel Together® ECHO USA
4. DELTA 127 “Volatle® HANGMAN
5, THE CHOICE *Solitude” WESTSDE |

| 6.DANOYZBOYZ “Mylh AU GROOVE |
7.GYPSYMEN "Daylte" ELEGAL |

| 8INTENSE “Movemen! Sour ACE BEAT

| 9.DHS °TheHouse Of God (Re-mx)'  kaKGHAN
10. HOUSE 2 HOUSE *Need" STRICTLY RHYTHM
11 PHENIX “Revelalions® ATHOSPHERE
12 RHYTHM SECTION “Thrill Me® HOVN |
13. M “Dynomite* EMOTIVE

| 14, MIKE PERRAS “Begining" BASSIC
15. SUBCULTURE  *Voyage (Re-mix)" STROBE
16. MARGARET CONWAY *Swre Shot® E.LEGAL
17. FINAL EXPOSURE  *Vortex™ PLUS

| 18.D.Js RULE "Dancefioor EP° HIBUS

19, A BITCH/JOHANNA “Freak Il (Re-mix)* PROJECT X
| 20.DIETRICH ‘Baby. Please Be Mine'  £CHO USA

Compiled from reports given by Independent
Recerd Stores, Clubs and D.J.'s nationwide.

All the atigve filles avallable thrangh:
VISTA EDUNDE INTERMATIOMAL, INC.
215 Englewnod Avenue

Englewood, M.J. 07631
Tel: 201-56%-0040 FAX: 201-568-2500
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0 Prime-d For Success: The Managing Of Metallica

B BY THOM DUFFY

NEW YORK—In the mid-"70s, Peter
Mensch was just another hungry col-
lege radio jock at Brandeis Univ. in
Massachusetts while Cliff Burnstein
was the national album-rock promo-
tion executive for Mercury Records,
working out of Chicago. Burnstein,
however, kept in touch then with ev-
eryone who reported to the tip
sheets, “from Kid Leo in Cleveland to
Peter Mensch at Brandeis,” recalls
Mensch with amusement. “We had a
10-watt signal. I reported more Mer-
cury Records than anyone.”

The friendship between the two
grew and led to the launching in
1982—on April Fool’s Day—of Q
Prime Inc., widely regarded as one of
the most savvy rock’n’roll manage-
ment firms in the business, headed
by Burnstein and Mensch. The proof
is the platinum-plus performance of a
roster that includes Def Leppard,
Tesla, Queensryche, and Metallica,
whose fifth Elektra Entertainment
album, titled simply “Metallica,” ar-
rives Monday (12).

With the benefit of production by
Bob Rock (Motley Crue) and a video
for the single “Enter Sandman” in
exclusive rotation at MTV, the new
album seems certain to top the dou-
ble-platinum sales of its 1988 prede-
cessor, “ ... And Justice For AlL”

The week before the album
shipped, Mensch and Burnstein took
a break from phone calls and faxes to
discuss managing Metallica and the
tough state of rock’n’roll artist devel-
opment in the '90s.

Billboard: You are generally per-
ceived as managers who have a
strong creative role.

Burnstein: That’s a fair statement
to make. We're facilitators. But in
making this album, “Metallica,” they
wrote it, they played it.

Mensch: You know how we got
Bob Rock to produce? Lars [Ulrich,
co-founder and drummer of the bazd]
called me and says, “Let’s get Bob
Rock to mix the record. I love the
sound of the Motley Crue record.” I
called up Bob Rock’s manager, Bruce
Allen, whose assistant says, “Mix?
I'll get back to you.” Two minutes lat-
er, she calls and says, “How about
producing and mixing?”’ I said, “I
love Bob Rock. I'll call Lars.” Lars
says, “Produce as well?” A day later
Rock was producing the record.

BB: The songs on this album are
the most sharply focused of the

band’s career. What discussions
shaped the songwriting process?

Burnstein: There’s a whole series
of events that go on. When we were
doing stuff with the Rolling Stones
[who recruited Q Prime as a radio
and label liaison during the “Steel
Wheels” tour], Metallica was doing
stuff, too. The Stones music itself is
extremely spare and you go, “This
stuff is enduring.”

Mensch: Not overplayed. It doesn’t
have 22 parts and Cliff started mak-
ing that speech to the guys in Metal-
lica. They had written these demos
[for the new album] before Rock
came in. It’s not like Bob Rock said,
“Write me songs | can play on the ra-
dio.” The songs were written. But
Rock also was a facilitator,

Burnstein: There were other peo-
ple involved. Rick Rubin is a friend of
ours who Lars also knows. He's say-
ing, “You have these great songs but
they go in so many different direc-
tions. Why don’t you write a song on
one theme. Take your best riff and
write a song around that.”

Mensch: It’s just conversations like
that, plus Lars’ innate curiosity as a
songwriter. He realizes you can’t do
this In a vacuum.

BB: Metallica recorded Queen’s
“Stone Cold Crazy” for the Elektra
40th anniversary album ‘‘Rubai-
yat,” and won its second Grammy.
Did that also affect how the band
approached this album?

Burnstein: Elektra booked them
two days to record. Basically, there
was a deadline and they put it off ’til
the end. So then they play it. They did
it. And they come out and say, “God,
it was really great. Wow, it's a 2%-
minute song and it’s got so much in
it. We could do something like this!”

BB: How much input does Elek-
tra have during the album record-
ing process?

Mensch: They don't hear it before
it gets done. A tape shows up on their
desk—a mastered tape.

BB: In this case, Metallica
reached a creative point—bringing
sharper focus to its material—that
will help Elektra capitalize on the
band’s existing commercial base.

Burnstein: That’s what happens
when you make a great record. When
you’re ready to make it, you make it.

Mensch: It’s not the most unique
thing. But certain bands are destined
for greatness and they’re usually
picked out fairly early in their lives.
U2, R.E.M., Metallica, people were

picking them out early.

BB: How does Metallica’s present
level of uccess—a multiplatinum
sales base, Grammy awards, MTV
support—affect marketing plans?

Mensch: We have a bit more lee-
way. We can talk about CHR radio.
We want to expand that audience.

Burnstein: And realistically that
can be achieved now. Our sights are
higher.

Mensch: We've got the tools and
want to use whatever other tools
[become available to us]. Using the
singles chart, to help radio sta-
tions wake up to the fact that they
can play this record. Daypart it.
But they can play this record more
frequently than at 2a.m. You don’t
sell 2!/, million copies of the last
record and not know that you have
a pretty big audience.

Burnstein: We're part of a pro-
cess to let people know how big the
band is.

BB: You’ve tried some interest-
ing things also with Q Prime’s de-
veloping artists; promoting the
Dan Reed Network with music
magazine subscriber lists, for ex-
ample, or booking Warrior Soul
on tour with Gang Of Four, Pub-
lic Enemy, and Sisters Of Mercy.
Do the artist development moves
once used for your bands like Me-
tallica still apply?

Burnstein: This year, nothing
works. For what we do—rock’'n’-
roll, hard rock. Nothing works.
Too many labels. Too many acts.

Mensch: Half the reason you go
on tour now is just to force your
record company to work the act.

(Continued on page 29)

“We're facilitators,” say Peter Mensch,
left, and Cliff Burnstein of Q Prime Inc.,
whose management clients include
Metallica. (Photo: Chuck Pulin)
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WHEN I WAS little, my uncle and dad sat around
and played stuff like this on the guitar and I just sat
there listening,” says Rickie Lee Jones of the jazzy
standards that comprise most of her upcoming album,
“Pop Pop,” on Geffen Records. “It’s an all-acoustic al-
bum; no keyboards or drums. I've been thinking about
it for years.” In fact, the disc recalls the sweetly
stripped-down collaboration a few years ago between
Jones and bassist Rob Wasserman for Wasserman'’s
acclaimed “Duets” album. This time, working with
producer Don Was, and accompa-

§ Up On Acoustic Set;
SBK Gamps It Up; Tin Machine Govers Up

Rickie Lee Jones Pop

hop, and Billy Dean, whose new album marks the new
association of SBK and Capitol/Nashville.

DISCS DUE: “Tin Machine I1,” the upcoming sopho-
more disc from the foursome of David Bowie, Reeves
Gabrels, Hunt Sales, and Tony Sales, will arrive Sept.
3 from the Victory Music label, a subsidiary of JVC
Musical Industries, through PolyGram distribution.
But the band already has stirred retail reaction—to
the four nude male statues pictured on the album’s

nied by guitarist Robben Ford,
bassist Charlie Hayden, and oth-
ers, Jones turns in soft and
dreamy renditions of old gems like
“My One And Only Love,” “Hi Lili
Hi-Lo,” “Second Time Around,” y

and ‘“Bye Byve Blackbird,” as well & e
as striking re-interpretations of

cover. Tin Machine accepted Vic-
the

tory Music’s move to airbrush over

genitals on the classical figures af-
ter a majority of distributors said
they would not sell the disc . .. Re-
mix master and producer Arthur
Baker confirms he’ll be recording
a pop album with the Rev. Al
Green, the singer’s first secular

more modern material such as “Up
From The Skies” by Jimi Hendrix.
A playful take on “I Won't Grow
Up” echoes the childlike tone throughout the album.
Jones, now managed by Danny Goldberg at Gold
Mountain Entertainment, saw an opportunity to take
a break from her singer/songwriter stance and the
full-band arrangements of her previous disc, “Flying
Cowboys.” Says Jones of the finished set, “It has a
real casualness to it. It’s very relaxed and intimate. I
love it.”

T

cAMP KOPPELMAN” read the embroidered tow-
els stocked beside the pool, where SBK Records staff-
ers cooled off between matches of tennis, basketball,
and tug-of-war. If you want to know how SBK hones
its competitive edge in this business, consider “Spa-
fest,” the second annual outing for the label’s staff
staged recently at “Camp Koppelman”-the expan-
sive home of SBK chief Charles Koppelman on the
lush North Shore of Long Island, N.Y. Along with the
aforementioned games and other activities certain to
build music-marketing skills (like balloon tossing), the
day offered staff and guests time with SBK’s latest
signings and developing acts, including Phoebe Snow,
whose debut for the label will arrive next year, sing-
er/songwriter Russ Irwin, who recently was accom-
panied by Koppelman himself on a radio promo tour,
Francesca Beghe, Riff, members of Kingofthehill,
which cracked the Hot 100 last week, the Barrio Boys,
who gave the crowd a taste of their Latin-tinged hip-

by Thom Duffy

disc in more than a decade. No re-
lease date yet . .. That thundering
sound you hear is the approach of
the Four Horsemen and their debut dise, “Nobody
Said It Was Easy,” the first all-out rock’n’roll release
from Def American since the Black Crowes took
flight. Produced by Rick Rubin, the disc has been
launched with a title-track single, currently bulleted
on the album-rock chart.

TEAMING UP: Managers Keith Addis and Nick
Wechsler of Addis/Wechsler & Associates in Los An-
geles, whose music clients include the likes of Sting,
Robbie Robertson, and Chris Whitley, have formed
an association with music manager Steve Fargnoli of
New York and London, whose roster includes Sinead
O’Connor, the Call, Dream Academy, and World
Party. The two parties, who also represent a range of
clients in film and television production, are expand-
ing efforts in those areas. Among projects planned is
a film by Fargnoli, producer of “Purple Rain,” on the
life of Robert Johnson and one on Joan of Arc, fea-
turing O’Connor.

uN THE BEAT: In preparing the “definitive” Jeffer-
son Airplane boxed set for Christmas release on
RCA, longtime manager Bill Thompson has issued
the call to collectors for “unusual photos, film foot-
age, videos, bootleg tapes of live shows, and other per-
tinent material.” He can be reached at Bill Thompson

(Continued on page 67)
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and pricing, call Laura Stroh, (615)-321-4254.

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted to:
Marie Ratliff, Nashvilie. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information

TOP CONCERT
BOXSCOR GROSSES A ”"sr
Ly A DEVELOPMENTS
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
LOLLAPALOOZA: Irvine Meadows July 21, $1,051,378 41,703 Avalon Attractions 7 F 7
JANE'S ADDICTION Amphitheatre 23.24 $27.50/322.50 45,000
SIOUXSIE & THE BANSHEES | Irvine, Calif. DE LA SOUL’S ‘ROLL
:éi“TNGm De La Soul has struck gold and
. received widespread critical notice
BUTTHOLE SURFERS > i
NINE INCH NALLS, HENRY for the more ‘““urban’ and sharp-
ROLLINS BAND tongued tone of its new album,
k;muumoou ¥4horm Music Aug. 3 $654,060 30,152 Tinley Park Jam “De La Soul Is Dead.” But the
ADDICTION eatre $25/320 sellout Corp. -
ik e 6 | Tiiey Park, . i rap threesome.also has seen slug
LIVING COLOUR gish sales for its sophomore ef-
::I:ETNCHNMIS fort after an impressive debut at
: No. 30 on the Top Pop Albums
BUTTHOLE SURFERS, HENRY
ROLLINS BAND chart in June. It has since
BEACH BOYS | Jones Beach Aug. 1-2 $513,347 19,763 Ron Delsener dropped into the lower ranks of
JOHN CAFFERTY & THE Theatre $35.50/$25.50 20,200 Enterprises the chart.
BEAVER BROWN BAND Wantagh, N.Y. sellout o Have fans abandoned De La
DIANA ROSS Universal luly 25-28 $493,759 24,000 in-house Soul the way the group aban-
ﬁ'{:szg:fac'f; 200 st doned its previous self-cultivated
cait. 4 “DA.LS.Y. (Da Inner Sound,
LOLLAPALOOZA: Harriet Island Aug. 1 $431,833 17,138 Jam Prods. Y’All) Age” image?
JANE'S ADDICTION Minneapolis $27.50/325 sefiout Company 7 Tommy Boy president Monica
eicipe Lynch doesn’t think so.
NINE INCH RAILS “We’ve sold over 500,000 copies
KET " . after four to six weeks without
SITHOE the benefit of a massive hit sin-
ROLLINS BAND
THE MUSIC OF ANDREW Mann Music July 26 $305,330 10221 Electric Factory %l e,L she says. ““A lot of hardcore
LLOYD WEBBER Center Ws/MORS/ 13203 Concerts e La Soul fans have bought the
FEATURING MICHAEL Philadelphia $12.50 record. The drop [on the weekly
CRAWFORD chart] is an accurate reflection of
DON HENLEY/BONNIE RAITT Riverport July 30 $295,465 1345 Contemporary sales, but sales are at a lull and
CHRIS ISAAK Amphit " . P »”
e k] 178 Prods. they’ll be revived by a hit single.
Maryland y g
Heights, Mo. The next track set for promo-
DON HENLEY/BONMERATTT |  Sandstone July 31 278305 12304 Contemporary tion from the album is “A Roller
CHRIS ISAAK Amhitheatre $25/520 sellout Prods. Skating Jam Named ‘Satur-
Bonner Springs, New West Prods. days ’ 0 following up “Ring Ring
Kan. ’ B
Ring,” which went top 20 on the
BOB DYLAN Filene Center, July 19-20 $264 388 14,240 in-house ! B
KRS KRISTOFFERSON Wol Tap Farm $22/315 sellout ! got R&tE S;;lgtlefg Chg{‘t alnd t(})1p
ark for the ve on the Hot Rap Singles chart.
g De La Soul rapper Posdnuos pre-
, Va. . . o 3]
THE JUDDS Filene Center, July 22-23 $258,278 14,162 in-house d;gts e lne“{) s"lglde tthll pr0p1el .
MARK CHESNUTT Wolf Trap Farm $22/314 sellout album sales beyond the near-plati-
Park for the num status the group achieved
Performing Arts with its ground-breaking debut,
Vienna, Va. - o g
e 77 J'e""al; ah s prers e — “3 Feet High And Rising.”
MOOD! ones Beacl ug. on sener ““ Tt :
NEVERLAND Theatre 525 sellout Enterprises R A flOt of l'““?,‘cl‘)ans duplicate
Wantagh, N.Y. eir formulas,” Posdnuos says.
LOULAPALDOZA: Sandstone July 30 $250,930 11,232 New West Prods. “We don’t.' Tommy Boy did CyEny
JANE'S ADDICTION Amphitheatre $25/320 seliout Contemporary thing possible to get the public to
mm S fiods! see daisies on the [‘3 Feet High
KET And Rising’] album and video.
%mﬂﬁ The public took that image too lit-
S g erally and started calling us hip-
STEVE MILLER Jones Beach July 30 $230,198 10,231 Ron Delsener p1es. The DAISY Age meant -
£RIC JOHNSON Theatre 52250 selfout Enterprises we were expressing how we felt
Wantagh, N.Y. then.
PETER, PAUL & MARY Filene Center, July2627 | 218500 12,715 in-house Dance music producer David
Wolf Trap Farm $20/313 13972 Morales produced two remixes of
Park for the 3
Performing Arts the new track for club play and
Vienna, Va. promotion, and Lynch says, “We
AMY GRANT Target Center July 30 $206,087 10797 Jam Prods. hope that’ll be the single to push
SOUNDS OF BLACKNESS Minneapolis $18.50 12,780 Company 7 the album to platinum.” The
ves Starplex Aug. 3 $204,332 10,676 PACE Concerts group recently shot a video for
:t"‘a:’:i‘"“"e- 32/;22-50/ 2111 m‘:::w“ the song in New York’s Central
Fairgrounds of ) Park and in a roller-skating rink
Texas in Long Island, N.Y., directed by
— ::")'::A — = = — Ehicahgo—base}:i ﬁllm mzker H-Gun.
rena, ug. 98,800 ver ynch says the clip “has a sum-
EXTREME seout . s
Z:t:flm D mertime, party’’ feel.
Salt Lake City Overseas, “Ring Ring Ring”
THE SRISIC OF ANDREW RW July 20 $196.859 8760 Contemporary has gone into. the tOp 20 on the
mumm Amphmn»:ahe $22.50 19,788 Progs. Music & Media Eurochart Hot
m"""m :;‘::;S - 100, and on Aug. 3 the members
STEVEMLLER Garden State  Aug. 2 192,14 1002 in-house of D]S La Soul kicked off their
£RC JOHNSON Arts Center £25/315 seflout world tour in Ireland, which will
Holmdel, N.J. also take them through the UK.,
THE X008 Warwick July27-28 | $189,005 (77} Bonoff Presents continental Europe, and Austra-
:usk?' ":Iam 7 sefiout lia. The group will return for a
— m“'s::t P == . U.S. tour this fall.
rum u 88,990 Electric Factory
BRLY FALCON Philadelphia e R ) Concerts CICICRIEEIN
e s~ wa | e um | wwowron | | ‘ELECTRIC” COMBINATION
o Hills A0 14760 Besiin Prods. e :
S I Auburn Hils ‘With A Little Help From My
Mich. Friends” should be Kirsty MacColl’s

theme song. On “Electric

Landlady,” her second Charisma

release, the British singer/

songwriter collaborates with guitar
(Continued on page 30)

uclAa
“— EXTENSION

Entertainment Studies

Learn From Top

Professionals in
the Music Industry

Whether you are interested in one course or an entire
curriculum, UCLA Extension provides the highest level of
instruction and course content to help you achieve your
career and personal goals.

Our courses are continually updated and expanded to
keep pace with current trends and events as well as the
latest in music technology. And you'll have access to
recognized leaders at the forefront of their fields, chosen
for both their professional accomplishments and their
ability to communicate.

The following are just some of the courses we offer this
fall:

® The Art of Concert Promotion: Buying and
Marketing Talent, Missy Worth, Director of Booking
for MCA Concerts, Inc.

e Marketing in the Music Business: A Multifaceted
and Evolving Discipline, Thomas Noonan, former
associate publisher and director of Research and
Development, Billboard, President, New Marketing, an
independent marketing firm

® The Music Underground: Alternative Paths to
Mainstream Success, Vince Bannon, concert
promoter, club owner; President, Ritual, Inc.

¢ Record Production, John Boylan, producer and
songwriter whose producing credits include Linda
Ronstadt, REQ Speedwagon, Little River Band, and
soundtracks for Urban Cowboy, Crybaby, and Born on
the Fourth of July

® Producing Professional Demos, Lee Curreri,
songwriter/producer, arranger, keyboardist whose credits
include Natalie Cole and Phil Perry

¢ Independent Music Publishing, Linda Komorsky,
President, International Music Services

¢ The Basic Dynamics of Domestic and International
Music Publishing: Law and Business, Martin Cohen,
JD, Partner, Cohen and Luckenbacher; past president,
Association of Independent Music Publishers

e Understanding the Contracts of the Music Industry,
Jonathan Haft, JD and Jeffrey Taylor Light, JD with
Cooper, Epstein, & Hurewitz

Join us for this special FREE program:

¢ Preparing for a Career in the Music Industry
Saturday, 9 am-5 pm, September 7
UCLA: 2160-E Dickson Art Center
Leading professionals answer your questions about career
training in their fields. Opportunities for counseling and
enroliment at a discount are available.

For more information about these and other courses in
recording engineering, electronic music, film scoring, and
music history and theory call (213) 825-9064 and ask for

your free copy of the Professions in the Entertainment

Industry Fall Quarter catalog. Outside Southern
California, call (800) 388-UCLA. Or fax us at

{213) 206-7382. HL A16

Fall Quarter Begins September 21.
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THE LOLLAPALOGZA FESTIVAL
Irvine Meadows, Irvine, Calif

THE LATEST PACKAGE to hit the
boards in this season of multi-act
tours wasn’t the torture test that
Gathering Of The Tribes II was, but
the majority of the seven-band show
July 21 still delivered more lethargy
than electricity.

It was the Rollins Band’s thankless
task to open the day at 2 p.m. before

a still-filling house. Local savage
Henry Rollins and his three-piece
band set a high standard for the rest
of the day with their megavolume an-
tics, but the writhing, tattooed vocal-
ist might as well have been perform-
ing in front of a mirror, so tepid was
the response.

The Butthole Surfers stirred the
early-afternoon spectators with their
head-rattling, heavily processed
noise, but one couldn’t escape the
feeling that their music is directed at
youthful elitists too sophisticated for
Depeche Mode.

Ice-T was the sole presundown

player to move the entire crowd.
Fists were pumped and lyrics were
chanted as the charismatic rapper
and his posse ran down his hard-
nosed hits; he hinted at an exciting
new direction when he brought on
the four-piece band Body Count to
bazooka through a three-song dem-
onstration of rap/thrash fusion.
Judging from the number of Nine
Inch Nails T-shirts visible in the
crowd, Trent Reznor’s modern rock
unit was one of the day’s major
draws. But the band’s set, dressed up
by a smoke machine and strobe lights
rendered superfluous by the midday

CELEBRATE A PECADE GF DECADENCE WITH THE BAND THAT KICKED IT GFF,
GAVE IT A LICKIN', AND KEEPS GN KICKIN'!

TGAST 16 YEARS GF INCENDIARY, KICK-ASS RGCK'N'RGLL WITH THE BGYS WHO
TGRCHED THE '86S TG TRASH THE ‘65!

THIS IS IT -« THE SPECIAL ISSUE THAT CAPTURES THE INCREDIBLE SUCCESS STGRY BEHIND THE BAND
THAT FIRST LIT THE FUSE GF TODAY'S GUT-GF-CONTROL, GLGBAL MUSIC REVGLUTIGN.

ISSUE DATE: SEPTEMBER 28 AD CLGSE: SEPTEMBER 3
SALUTE THE CRIJE GN A DECADE GF EXCITEMENT, A DECADE GF DECADENCE, A DECADE WELL SPENT!

a
LOS ANGELES / CHRISTINE MATUCHEK (213) 854-5344 B | I I

NEW YGRK / ANDY MYERS (212) 534-5272

wind and sun, was little more than a
string of synth-angst clichés. The
KROQ-bred fans ate it up nonethe-
less.

Living Colour’s dinnertime set was
sunk by audience fatigue, rhythmic
untogetherness, and what seemed
like an overwhelming sense of disin-
terest on the part of guitarist Vernon
Reid and company; the black rockers
drew the most meager cheers of the
day. Siouxsie & the Banshees fol-
lowed with a bland, albeit heartily re-
ceived, siege of flatly sung mood
pieces for neo-punkers who missed
the boat in 1977.

Thankfully, Jane’s Addiction
closed the festival, and the visionary
L.A. band responded with an elabo-
rately staged set (complete with psy-
chedelic projections and dancing
girls) that was as feral as any it has
ever performed on its home turf.

Lollapalooza mastermind Perry
Farrell, who confessed that he was
nursing a hangover, worked the
crowd like a high priest. Spearheaded
by David Navarro’s high-octane gui-
tar licks, the band fired broadsides
through such roiling JA standards as
“Been Caught Stealing,” “Ain’t No
Right,” and the epic “Three Days,”
which left much of the audience sim-
ply thunderstruck.

Despite some intermittent mo-
ments of revelation, in the final anal-
ysis Lollapalooza proved to be a con-
cert experience all too similar to the
other daylong bonanzas of Summer
'91. As the Beatles might have put it,
it’s all too much.

CHRIS MORRIS

TAJ MAHAL
The Bottom Line, New York

66

cOMEBACK” WAS WRITTEN
all over Taj Mahal’s July 10 show
here—not that he has really been
away or anything. It’s just that, with
an upcoming push as VH-1's “artist
of the month” for September promot-
ing his new Private Music album,
“Like Never Before,” this veritable
“natch’l blues” repository has a high-
er profile than ever.

And he has a fresher, more con-
temporary sound, too, thanks to a
band that at this show included Hoot-
ers Rob Hyman and Eric Bazilian,
both of whom also play on the record.
New songs like first single “Don’t
Call Us,” with thick keyboards and
background vocals and Bazilian’s lap
steel, and the Otis-toned “River Of
Love,” with Bazilian switching to
mandolin, are both VH-1 pop-friendly
indeed.

On a more roots, Taj-like level, “Do
I Love Her” and “Squat That Rab-
bitt” showcased his grizzly, down-
and-dirty Howlin’ Wolf growl. He
also opened solo with two merry
blues piano pieces and his country-
blues acoustic guitar accompaniment
to “Walking Blues,” walking in place
while he strummed.

A surprise high point came with
Mahal’s call for “a doctor in the
house,” bringing forth Dr. John to pi-
ano guest on “Ev’ry Wind (In The
River),” as he does on the album. But
while all the guests contributed to a
superb musical evening, the variety
of styles, which also included reggae,
and arrangements left open the ques-
tion of whether or not Mahal is now
moving into a pure pop direction, or
only dabbling.

JIM BESSMAN

~nO
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TALENT IS

ANTICIPATION: After three
years of operation in Nashville un-
der the patronage of MCA Music,
GMMI Music Group has created a
thriving roster of pop and rock ar-
tist/writers. To a great degree,
the company, which is headed by
Gerd Muller, anticipated the cur-
rent interest of pop labels in non-
country acts that might be discov-
ered by Nashville-based ears.
“Before, when I worked for
Screen Gems-EMI and Capitol,”
Muller says, “I found most of even
my rock’n’roll and pop talent in
the Midwest

GMMI Music Mines Pop
Talent From N'ville Base

that can be reinvested in the
band.” These discs are sold by the
bands at their concerts and ser-
viced to radio stations in the re-
gion. He says those sales make it
“far more attractive to a label” to
consider the bands.

THE BOOK DEAL: CPP/Belwin
Inc. is now the exclusive distribu-
tor of the Billboard Books cata-
log to the music trade in the U.S.
and Canada. Billboard Books pub-
lishes a diverse roster of hard-cov-
er and paperback editions that

draw from

and South. I
located in
Nashville [to

WordsseMusic

the Billboard
charts, in ad-
dition to edu-

started, he says he needed a finan-
cial partner. “[MCA’s] Leeds Levy
and I have been partners and
friends in the past,” Muller says,
“and here was an opportunity. So
they pretty much funded my oper-
ation. I've got my own little com-
pany, but they get a piece of the
action for letting me do what I'm
doing and supplying the office
space and the phones.”

Although one of GMMI’s acts,
Chagall Guevara, has been signed
to MCA Records, Muller says
there is no pressure to ‘“run things
by” that label first. “This is a full-
service company here,” he says.
“We're doing artist development,
and that means I'm career-minded
rather than one-record-minded . . .
I try to respond to [the label]
that’s showing the most excite-
ment about an artist, whether
that’s BMG or Warner Bros.”

All artist/writer acts sign joint-
ly to GMMI and MCA Music for
their publishing.

Other acts signed to GMMI are
Mark Germino, whose label is
Zoo Entertainment/BMG; Vova
Nova, Chameleon Records; and
John & Mary (with ex-10,000 Ma-
niacs’ John Lombardo), Ryko-
disc. Bobby Field, who produces
and writes for GMMI, produced
Germino’s current album. He also
produces and writes most of the
songs for Webb Wilder (Prax-
is/BMG).

Several other acts are in devel-
opment but still not signed to labels,
Muller reports, including Cowbeoy
Mouth, from New Orleans; Burn-
ing Blue, Memphis; Barbara Car-
ter, former lead singer of the Shak-
ing Family; Terry Radigan,
Brooklyn, N.Y.; Ron Miller, Nash-
ville; Over The Rhine, Cincinnati;
and former Capitol pop singer Pat
McLaughlin.

For Cowboy Mouth and Over
The Rhine, GMMI has put out CD
albums. “I find we can do it fairly
cheaply,” he says. “If we know
the band has a huge following and
does a lot of playing out there, we
think that we can at least break
even if not make a slight profit

discover] the cational
tremendous .0 50 LRl i sources.
undeveloped | (== i B Among the
resources in latest titles
the South.” z are “The Bill-
To get by Irv Lichtman board Book

Of Number One Country Hits” by
Tom Roland, and “The Brazilian
Sound,” with words-and-pictures
coverage of that country’s music
genres. Among the company’s
best-selling books are “This Busi-
ness Of Musie,” in its sixth edi-
tion; ‘““The Billboard Book Of
Number One Hits”’; “The Bill-
board Book Of Top 40 Hits”’; “The
Billboard Book Of Top 40 Al-
bums”; ‘“The Billboard Book Of
One-Hit Wonders’’; and ‘““Rock
Movers & Shakers.” The deal was
struck between Glenn Heffernan,
VP/publisher of Watson-Guptill,
and Sandy Feldstein, president,
CEO of CPP/Belwin.

GHOST TOWN REVISITED:
Words & Music should have men-
tioned a fully orchestrated—using
Hans Spialek original scoring—
recording on PolyGram of Rich-
ard Rodgers’ “Ghost Town” ballet
score in the July 27 column calling
attention to pop writers’ attempts
at “serious’” music writing. Words
& Music noted the piano transerip-
tion by Richard Rodney Bennett.

THE WALKING WOUNDED:
Hal Leonard Publishing Corp.’s
Keith Mardak and CPP/Belwin’s
Sandy Feldstein were on hand at
the July 22 annual meeting of the
National Music Publishers’ Assn.
in New York, even though Mardak
had an arm in a sling and Feld-
stein was on crutches—the result
of surgery for the former and a
misstep on a landing by the latter.
Looking at the two, one wag
claimed that recent deals had cost
one an arm and the other a leg.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Hal Leonard Publishing Corp.:

1. Anthrax, Persistence Of Time
2. Cinderella, Heartbreak Station
3. Amy Grant, Heart In Motion

4. The Cult, Sonic Temple

5. Lita Ford, Stiletto

Assistance in preparing this col-
umn was provided by Edward
Morris in Nashville.

0 PRIME-D FOR SUCCESS

(Continued from page 26)

“Qh, they’re coming to Baltimore?
I've got to go out and promote the
record.”

BB: What about radio?

Burnstein: AOR still means
something in this country. Forget
about New York. But in most
places, AOR is still a major, major
way to get new music out to peo-
ple. But when Lynyrd Skynyrd and
the Allman Brothers and 38 Spe-
cial all come out at the same time,
there are no slots left for young
bands. It is so ugly.

Look, we catch our breaks
where we can. [The development
of] Metallica was exceptional be-
cause it was tremendous word-of-
mouth. Queensryche, we caught a
break with MTV really liking a
track on “Operation Mindcrime.”
You do everything you need to do,
all the time. And when somebody
smiles on you, you go for it.

In Gibson’s Garden. To preview a late-summer U.S. tour that opened July
23 in Latham, N.Y., Debbie Gibson, center, staged a recent solo
performance in a small venue—the backyard of her Long Island, N.Y., home.
The bash was hosted by Gibson's label, Atlantic Records; her publisher,
EMI-SBK Music; and her new tour sponsor, Caboodles, which markets
cosmetic and jewelry organizers for young people. Shown with Gibson, from
left, are Atlantic VP of international Fran Lichtman; Atlantic chief financial
officer/senior VP Mel Lewinter; Atlantic senior VP/GM Mark Schulman; and
Atlantic senior VP Nick Maria.

"TRIBUTE PRODUCTIONS ANNOUNCES
THE INTERNATIONAL TV EVENT OF THE YEAR

GTAR

LEGENDS

STANLEY CLARKE
~

ALBERT COLLINS
LARRY CORYELL
ROBERT CRAY
STEVE CROPPER
PACO DE LUCIA
BO DIDDLEY
DAVE EDMUNDS
B.B. KING
PHIL MANZANERA
BRIAN MAY
ROGER MCGUINN
JOHN MCLAUGHLIN
JONI MITCHELL
LES PAUL
JOE SATRIANI

PROGRAMMING
IN 40 COUNTRIES

E SPAIN
E R

L 9 9 1

FROM EXPO92

THE
ULTIMATE
ROCK TRIBUTE

L]

The last 40 years have come to be
defined as the “Rock ‘n' Roll" years. One
instrument is now synonymous with this

/ music - the guitar. Through its
development, evolution and flowering,
four generations have charted their own
path to adulthood.

TEN MORE GUITARISTS
PLUS GUEST VOCALISTS
TO BE ANNOUNCED

HOURS OF QUAL

8 /2

Already brought to you by Tribute's Producers: Nelson Mandela 70th Birthday Tribute 1988, broadcast live to 1 billion people in 67 countries;

The Wall, Berlin 1990, broadcast live to 500 million people in 44 countries; |

|

Nelson Mandela - An International Tribute 1990, broadcast live to 500 million in 61 countries;
The Simple Truth - A Concert for Kurdish Refugees 1991, broadcast live to 500 million people in 36 countries.
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B TALENT

ARTIST DEVELOPMENTS f
(Continued from page 27) ”E w 0”
ace Johnny Marr, Marshall Angel Fernandez, multi- she has a record out, I don’t care recorded for the U.K -based Stiff
Crenshaw, Jem Finer of the Pogues,  instrumentalist Lewis Kahn, and what musical style it’s in, but 1 label, became a big hit for Tracey | THE a”A ﬁ TS
and former Fairground Attraction session bassist Guy Pratt, among know 1t will be good.” That’s the Ullman in 1984. She has also worked |
member Mark E. Nevin. Featured others. The album was produced by main thing, because I don’t want to on numerqus sessions as a Mark Wahlberg—aka Marky
players include noted arranger MacColl’s husband, Steve Lillywhite.  be limited by other people’s narrow-  background vocalist, most recently Mark—already can claim a small
“I just want to get a reputation mindedness as far as what styles 1 with the Wonder Stuff and the Tom place in pop music history as an
for making quality stuff,” says pursue.” Tom Club. Although some might original member of New Kids On
Venues & Promoters: MacColl, who moves on this album As for her all-star accompani- incorrectly assume that MacColl is a The Block and brother of that
Send your backstage from the streetwise funk of her ment, MacColl says she “tends to new talent, she’s not concerned, as group’s most visible star, Donnie
performer photos to current modern rock hit, “Walking work best with people I like, and I'm  long as they have the opportunity to Wahlberg.
Billboard. Talent Dept Down Madison,” to the Latin- very lucky that the people I like are hear her music. “I've been making As part of
) 2 flavored stylings of “My Affair” to incredibly talented.” records for 12 years,” she says. Marky Mark &
1515 Broadway, the bittersweet country strains of MacColl is obviously also well- “This is the first time I've had the Funky
N.Y,, N.Y. 10036 “Maybe It’s Imaginary.” liked by her cohorts. “They Don’t something released simultaneoulsy Bunch—a
“I want people to say, ‘OK, when Know,” which she wrote and in America.” CRAIG ROSEN group that fea-
| tures Wahl-

berg, a DJ, and
o % r e E NS ] five dancers—
BILLBOARD SPOTLIGHTS CLASSICAL UV IE=]lod il e
T {2 i able to land a deal earlier this year
with Interscope Records and has
made his first mark on the Hot
100 Singles chart with “Good Vi-
brations,” the lead single from the
debut album, “Music For The Peo-
ple,” which has already broken on
the Top Pop Albums chart.

As a street-corner breakdancer,
Wahlberg began performing at
age 12 and later, in his teen years,
he started rapping in local Boston-
area clubs. In the mid-'80s, he
joined the New Kids’ bandwagon
but soon left the group because
the music didn't fit his goals.

“It wasn't his style of music,”
says Marc Benesch, head of pro-
motion at Interscope. “He was
raised on hip-hop. When he left
though, there was an unspoken
bond between him and Donnie
that if either made it he would
help the other out.”

After Mark Wahlberg assem-
bled a group of his own, brother
Donnie went into the studio with
him to co-produce and co-write
three songs. They were sent to
Benesch, who previously worked
with the New Kids as senior VP
of promotion at Columbia Rec-
ords. Benesch presented the tape
to Interscope president Jimmy lo-
vine, who is said to have “flipped
over” the first song, “Good Vibra-
tions,” and immediately signed
the act.

The Wahlbergs subsequently
went back into the studio to col-
laborate on a full set of material
for the album. According to Ben-
esch, Interscope had little trouble
breaking Marky Mark & the
Funky Bunch since the group cre-
ated a fan base when it opened
last year for six New Kids’ stadi-
um dates, and he says little had to
be done to convince top 40 radio
that this act wasn’t just another
New Kids’ protégé.

“After one listen to their song,
programmers immediately could
tell that Marky Mark isn’t any-

LIKE THE MUSIC OF BEETHOVEN, LIVING ON BEYOND HIS LIFETIME,
MOVING LISTENERS AROUND THE WORLD, YOUR AD MESSAGE IN Rl E
BILLBOARD'S CLASSICAL MUSIC SPOTLIGHT WILL REVERBERATE 2k Seh thing close musically or lyrically

THROUGHOUT THE WORLD OF MUSIC, REACHING BILLBOARD'S OVER i PR ' R | | ioawhasibedtew Kidsmugheddo:

ing,” Benesch says. “He offers a
new pop/hip-hop sound that’s per-
fect for the summer because it

ISSUE DATE: SEPTEMBER 21~ AD CLOSE: AUGUST27 8% B Y || brightens up the format.” e

200,000 READERS. JOIN THE CELEBRATIC?N!-

TR i ists. JIM RICHLIANO
EAST/ANDY MYERS 212-536-5272, JON GUYNN 212-536-5309 - L& - -
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JAPAN/AKI KANEKO 03-498-4641 ] A 2 ... see page 19
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by John Lannert

IN SEPTEMBER, National Public Radio will pay hom-
age to the cultural contributions of U.S. Hispanics with
a four-part musical series titled “El Corazon Musical:
Latin Music, From The Heart.”

The series will air on NPR’s weekly documentary pro-
gram, “Horizons.” Consult local listings for broadcast
times. Emilio San Pedro’s documentary ““Orisha
Rhythms: From The Heart Of Afro-Cuba” will launch
the series. Mandalit del Barco will host the second doc-
umentary, “Que Pasa Rap: Latinos And Hip-Hop.” Jesse
“Chuy” Varela takes a historical look at “Pachuco Boo-
gie” during the series’ third segment, “Chicano And
Rhythm And Blues: Pachuco Boogie.” This musical hy-
brid was invented in the late '40s by Mexican-Americans
known as “pachucos,” who blended boogie, mambo,
jazz, and R&B. Maria Martin hosts the fourth install-
ment of the series, “Conjunto: From The Heart Of Tex-
Mex.”

I.LORD RESIGNS POST AT SONOTONE: Sonotone
announced Aug. 7 that Oscar Llord has resigned as GM
of the label. Llord said he was leaving the company be-
cuase “with the resources available, the most that could
be done has been done, and it is time to move on and
pursue broader objectives, careerwise.”

Llord declined comment when asked about his specific
career interests.

PROMOTER RALPH MERCADO has assembled an-
other monster who's who cast of salsa artists for his an-
nual two-part shindig. Part I, which will take place Aug.
31 at New York’s Madison Square Garden, includes El
Gran Combo, Orquesta de la Luz, Oscar D’Leon,

Grupo Niche, and others.

Celia Cruz will headline Part II, slated to be staged
Sept. 28 at the Meadowlands in New Jersey. The rest of
the bill is rounded out by such acts as Joe Arroyo, Cheo
Feliciano, Tito Nieves, Tony Vega, Johnny Rivera, and
Orquesta de la Luz. Incidentally, the festival’s opening
MSG date will officially launch the U.S. tour of Or-
questa de la Luz. The charismatic Japanese crew’s soph-
omore album, “Sin Fronteras,” is due out in mid-August.

cAPITOL/EMI LATIN SHOWS HOW TO Showcase
Acts: Two smashing showcases provided the musical
highlights for EMI Music’s Latin American Conference,

Billboard.
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FOR WEEK ENDING AUGUST 17, 1991

s | Be Compiled from national Latin
i |5 | 20| g2 | ARTIST radio airplay reports. TITLE
T |« 3| X
2 | 3% | x| 30 LABEL
* & NO.1 * »
1 1 13 DANIELA ROMO & TODO TODO
CAPITOL-EMI LATIN 3 weeks at No. 1
3 3 12 RICARDO MONTANER & DEJAME LLORAR
TH-RODVEN
ANCA FIESTA
2 | 2 | 0| BNRAE
VIKKI CARR Y ANA GABRIEL COSAS DEL AMOR
4 4 4 SONY
& AHORA

ANA GABRIEL
SONY

CRCICICICRIC s

held July 30-Aug. 2 in Key Biscayne, Fla. The artists’ 5 7 6 !ég&%&EVICTOR MESITA DE NOCHE
sets were live and tantalizingly brief (1520 minutes), U S DT
8 5 7 SONY
H H 7 8 6 %|Is§:és|7r~(n)TEENZATIONAL/SONv SDIMERNIENES
Praise for the cultural gifts of 2 5 T T tasomera T
5 . : . . ’
U.S. Hispanics is on the ‘Horizon o o 5 |5 | sErcioDALMA © BAILAR PEGADOS
TH-RODVEN
n|9 |9 | 12| BRAULIO © NAVEGAR EN Tl

plus there were no long between-set stage changes. Re-
cent label signees Lalo Rodriguez and Eddie Santiago
topped the superb “Noche de Salsa” showcase July 30,
which featured strong performances from Xavier and
Angel Javier. The following night, ever-emotive ballad
vocalist Ednita Nazario headlined “Noche de Balada.”
Alvaro Torres, Lunna, and the soon-to-be-crossover
star Selena rounded out the lineup.

SOUTH OF THE BORDER: Sony Discos and Sony
Mexico kick off their simultaneous Mexico/U.S. release
of I.a Mafia’s forthcoming album, “Estas Tocando Fue-
go,” with a first-ever joint album presentation Sept. 5 in
Monterrey, Mexico.

cHART NOTE: Though Victor Victor’s hit “Mesita de
Noche” is pushed down this week from No. 5 to No. 6 by
Ana Gabriel’s smash, “Ahora,” it still gains enough air-
play points to retain its bullet.

Jayy
BIUE
NOTES

by Jeff Levenson

I.INCOLN CENTER FOR THE Performing Arts is
determined to establish the most comprehensive
jazz program of any arts organization. This year’s
“Classical Jazz” series—a weeklong, multiconcert
affair that began Aug. 6—merely launched a year-
round schedule of jazz events. The New York center
has just announced its plan for the entire inaugural
season—running now through next spring—the
very first step toward establishing a new constitu-
ent organization devoted solely to jazz. The season’s
activities have been dubbed “The Rites Of Rhythm
And Tune: Jazz At Lincoln Center, 1991-1992.”

The schedule of events includes jazz perfor-
mances, lectures, films, and children’s programs, all
designed to illustrate the richness and diversity of
jazz styles and its practitioners. Most of the events
will take place at Alice Tully Hall and Avery Fisher
Hall, though the center has enlisted the aid of per-
formance venues in communities around New York.
Clearly, Lincoln Center is attempting to expand its
audience by bringing jazz to the people (including a
number of free performances).

In an effort to edify as well as entertain, the orga-
nizers have arranged discussions or lectures by
some noted jazz authorities scheduled to comple-
ment the various concerts.

The performance highlights:
® The Randy Weston African Rhythms Orchestra
performs “Blues To Africa’” at Alice Tully, Sept. 13.
¢ Saxophonist Dewey Redman and friends, includ-
ing drummer Ed Blackwell and pocket trumpeter
Don Cherry, appear in “Dewey’s Circle’”” at Alice
Tully, Nov. 14.

e The Cuban-born bassist Israel “Cachao” Lopez

% % % POWER PICK & *

FRANCO DE VITA  YALO HE VIVIDO
25 | 23 | 9 | IRA
DE TA
13 | 14 | 22 | 9 | EDNITANAZARIO DESPUES DE TANTO
| 15 | 14| 10 | XUXA CHINDOLELE
15 | 16 | 37 | 3 | JOSEJOSE UN HOTEL EN VEZ DE CORAZON
16| 1 | 10| 17 | LUISMIGUEL AMANTE DEL AMOR
% | — | 2 | LUCERO ELECTRICIDAD
MELODY
ME
2 | 35 | 3 | GIPSYKINGS BAILA
. DETALLES
13 19| 7 | 9SCARDLEON
MI DESEO
19 | 12 | 23 | FOSBUKIS
27 | | 2 | PANDORA POPURRI
CAPITOL-EMI LATIN
JOSE LUISRODRIGUEZ @ SE ME HACE AGUITA LA BOCA
18|26 |5 | 39
% | — | 2 | JUANLUISGUERRAY LA 440 FRIO FRIO
KAREN
2 | 27 | 4 | ALEJANDRA GUZMAN HACER EL AMOR CON OTRO
MELODY
% | 2 | 6 | SIMONE © PROCURO OLVIDARTE
A
2 | 25 | 3 | JUANGABRIEL MOR ETERNO
2| 20 | 5 | NAOMI © QUEDATE
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and his 18-piece orchestra perform “Afro-Cuban Ex- 3% | 33 | 3 | LOSTIGRES DEL NORTE
tensions” at Lehman College, Dec. 21.
® A tribute to James P. Johnson, the seminal rag- ANGEL * % * HOT SHOT DEB%TN*OQE:TO AMOR
: e e I : NEW)D | 1!
time-to-jazz pianist, will take place at Avery Fisher VIRGIN
Hall, Feb. 21; it will feature Marcus Roberts and the 77l R&CAO DURCAL A QUE ME QUEDO CONTIGO
Concordia Chamber Ensemble, led by Marin Al- ——
31 38 3 OLE-OLE SOLDADOS DEL AMOR
Sop. CAPITOL-EMI LATIN
® A children’s program, “The ABC’s of Jazz,” is 57 | 4 | 3 | LOURDESROBLES ESEL
scheduled for Alice Tully, March 6. SONY
* The Freddie Hubbard-Joe Henderson Big Band NEWD | 1 | LOSBUKIS RES
(1:31 first, I believe) will perform at Alice Tully, March 2 [ s i %&5“‘ TREVI © PELO SUELTO
. . .
;/Igfs}t]y;éarter and her big band come to Alice Tully, 35 | 30 | 34| 3 Po%ngu;Eo AMIGO
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- V|
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NEWD | 1 | AZUCARMORENO TU QUIERES MAS

® The music of Johnny Dodds, legendary New Or-
leans clarinetist, will be explored in ‘“Blue Clarinet
Stomp,” under the direction of Dr. Michael White,
at Alice Tully, April 2.
e Wynton Marsalis (the artistic director of jazz at
Lincoln Center) will offer a world premiere of a com-
missioned work at Alice Tully, May 15.

The lecture highlights include:
e Writer Stanley Crouch reads from his upcoming
book on the life of Charlie Parker, Oct. 23.
® Rene Lopez discusses the “Jazz and The Afro-Cu-
ban Musical Tradition,” Dec. 20.
e Marsalis hosts a film talk on the life of Louis
Armstrong, Jan. 16.
e A children’s program, titled, “Stride Right: The
Legacy of James P. Johnson,” Feb. 19.
e Earl “Fatha’” Hines is examined by historian
Stanley Dance, April 28.
e Marsalis and noted intellectual Albert Murray
team for a program, “Good Evening Blues,” May 12.

O Records with the greatest airplay gains this week. ® Video clip availability. Chart is compiled weekly,
but appears in the magazine bi-weekly. © 1991, Billboard/BPI Communications, Inc.
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— — — ] L]
lease on Philips Classics in October. Semyon Bychkov Tnn IaSSIcaI AlhllnlsT
KEEP[NG conducts 1'Orchestre de Paris. M
A compilation of Norman’s previously issued spiritual E -
recordings, titled “Amazing Grace,” will be released in ol 2 Compiled from a national sample of retail store sales reports.
September to coincide with the rebroadecast of Bill R
o Moyers’ PBS special on that song. Further celebration = g |-
of the soprano’s 20th anniversary on Philips in 1991-92 2 |z ¢g|TIMLE RIS
L I [= o~ =z LABEL & NUMBER/DISTRIBUTING LABEL
comes with the release next month of “The Salzburg Re-
Is Horowitz in on vacation. This week’s column was cital” with James Levine at the piano. Repertoire in- \-cONEDRT * & NO. 1 «»
written by Susan Elliott. cludes songs by Beethoven, Wolf, and Debussy. 1 |14 T 21 |conposr JRegaarg dofwesiclatino. 1
. ¢ CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
Also next month from Philips come the first three T RS -
HavING RESTED COMFORTABLY in the top five of  CDs in the Arrau Edition, covering Chopin, Brahms, 2 3|1 GEFRSETSET o m—
the Top Classical Albums chart for a solid year, the and Beethoven. The midline solo series will have 44 CDs PIAZZOLLA: FIVE TANGO SENSATIONS  OmESUGH 79250-
Kronos Quartet has a new disc due in October on None-  in all. The next installment, in October, focuses on De- 3 |5 |z ' KRONOS OUARTET
such. This one emphasizes African composers and uses bussy, Liszt, and Mozart. 4 | 4 | 13 MIDORI: LIVE AT CARNEGIE HALL Sony cLassicaL sK 6742-
a gospel choir and generous amounts of percussion. It MIDORI
also features all five parts of Kevin Volans’ “White Man ’ HOROWITZ: THE LAST RECORDING  SONY CLASSICAL SK-45818
Sleeps.” (The quartet’s 1987 album of the same name Kronos Quartet S hew album S 2w VLADIMIR HOROWITZ
used only Part One of that piece.) i CORIGLIANO: SYMPHONY NO. 1  ERATO 45601-2-2K*
Fall releases from Bridge Records include the pre- features Afrlcan Composers 6 1611 CHICAGO SYMPHONY (BARENBOIM)
miere recording of John Harbison’s Piano Sonata, cou- 7 | 7 | 17 | BRAHMS: CONCERTO IN D anGeL coc-5a187-
pled with Ives’ Concord, played by Robert Shannon. José Carreras has an aria compilation disc coming KENNEDY, LONDON PHILHARMONIC (TENNSTEDT)
Also due is the complete piano music of Joaquin Ro-  from Philips this fall, and the label will issue another in- 8 |10 31| 'TZHAK PERLMAN: LIVE IN RUSSIA  angtL coc-54108
drigo, played by Gregory Allen. Baritone Sanford Syl-  stallment in Mitsuko Uchida’s ongoing Mozart Concer- ITZHAK PERLMAN
van has recorded George Crumb’s “Songs, Drones and  to cycle with Jeffrey Tate and the English Chamber Or- 9 | g | g | DIAMOND: SYMPHONY Ng}:é KIE\gDISH DELOS DE 3103+
Refrains of Death,” heretofore not available on CD. chestra. This one, due in October, covers Concertos Nos. KERENSEADNEEYSHMEHIONYASCHIWARZ)
5 and 6. 10 12|11 BRAHMS: A GERMAN REQUIEM  pHiLIPS 432 140-2*
SHORT TAKES: From ECM in September comes Arvo Among the six Mercury Living Presence titles sched- SV C ARG AR T A (AR T
Part’s “Miserere,” with the Hilliard Ensemble and the uled for November are Janos Starker’s recordings of 11 | g |57 RQNESOChZoZa Zir KRONOS QUARTET
Beethovenhalle Orchestra led by Dennis Russell Da- the Bach Cello Suites and Bryon Janis performing VORI ARIASIE T WOREDSSFRYGE TE e
vies. Stateside, Davies leads the American Composers Rachmaninoff’'s Second and Third concertos, with the 12 18] 3 CARRERAS - DOMINGO - PAVAROTT
Orchestra in William B’olcom s Fifth Symphony for re- aneapolls and London symphonies led by Antal Dora- 13 | 11| 13 | PROKOFIEV: PETER AND THE WOLF 06 420 062"
lease on Argo early in "92. fI‘he' fall Legendary Magber§ ti. STING, CLAUDIO ABBADO
lineup on Vanguard Classics includes Joseph Szigeti P . . , 14 | 15| 5 | BARBER: 1ST SYMPH./BEACH: GAELIC SYMPH.  CHANDOS CrAN 895-
performing Bach Sonatas and Partitas, a two-CD mono ASSING NOTES: Daniel Barenboim, who starts his DETROIT SYMPHONY (JARVI)
set thgt dates to 1962. Other Legendarieg include a'1956 regime as Chicago Symphony music dirgctqr this fall, 15 | 13| o | BARBER: SYMPHONY NO. 1 Rca 60732 2.Rc- )l
recording of Sir Adrian Boult conducting the Philhar- has signed a 10-year contract to be artistic director and L SAINT LOUIS SYMPHONY (SLATKIN)
monic Promenade Orchestra of London in the complete  general music director of the Deutsche Staatsoper, Ber- 16 | 21| 5 | HANDEL: SONATAS  rca 60441-4.RCe
Sibelius Tone Poems. lin. Gilbert Hetherwick is the new VP of sales and mar- KEITH JARRETT, MICHALA PETRI
ket development for Angel Records. He recently held a 17 | 17| 11 | GESUALDO: TENEBRAE  Ecm 422 343 867-2"
YOUNG RUSSIAN BARITONE Dmitri Hvorostovsky  similar post at Telare. Lois Cohn has been named direc- HILLIARD ENSEMBLE
will make his operatic debut on disc opposite Jessye tor of marketing and public relations for the New York 18 | 14 | 23 | THE ALDEBURGH RECITAL  sonY CLASSICAL SK 46437~
Norman in “Cavalleria Rusticana,” scheduled for re- Philharmonic. = MURRAY PERAHIA
19 |NEWD BLOCH: SCHELOMO  Rrca 60757-2-RC*
HARNOY, LONDON PHILHARMONIC (MACKERRAS)
20 |19 73 BEETHOVEN: SYMPHONY NO. 9 oG 429861+
LEONARD BERNSTEIN
21 1161 9 GLENN GOULD CONDUCTS WAGNER  SONY CLASSICAL SK 46279*
GLENN GOULD
22 | 20 | g1 | RACHMANINOFF: VESPERS  TELARC CD-80172°
ROBERT SHAW FESTIVAL SINGERS
23 |22 17 ROSSINI: OVERTURES  ANGEL CDC-54091*
LONDON CLASSICAL PLAYERS (NORRINGTON)
deutsche VIVALDI: THE FOUR SEASONS  ANGEL CDC49557+
“?#E‘r?&'a 20 | 24| 3 NIGEL KENNEDY/ENGLISH CHAMBER ORCHESTRA
] 25 | 251 5 SIBELIUS: SYMPHONIES 4 & 5  LONDON 425 858-2+
. SAN FRANCISCO SYMPHONY (BLOMSTEDT)
VoL. 3, No. |
X TOP CROSSOVER ALBUMS..
RO
i Bloch % NO.1 * %
. 1 1121 SPIRITUALS IN CONCERT DG 429 790-2° 19 weeks at No. 1
oL NID BATTLE, NORMAN (LEVINE)
7 . 2 219 | LOVE A PARADE  SONY CLASSICAL SK 46747*
) . BOSTON POPS (WILLIAMS)
k - . ) 3 | 3| 7 | NIGHT & DAY  ancew coc-s54203¢
' THOMAS HAMPSON
' it i 4 | 4 | 5 | HOLLYWOOD DREAMS  PHILIPS 432 409-2*
H - HOLLYWOOD BOWL ORCHESTRA (MAUCERI)
l ; 5 | 5 | 15| POPS PLAY PUCCINI  teLaRC CD-80260*
| CINCINNATI POPS (KUNZEL)
BO7RIRZRC 6 | 7| 5 | HOLLYWOOD GOLDEN CLASSICS arianTic 82257-2¢
Ofra Harnoy has become one of the best-selling classical JOSE CARRERAS
recording artists of the past few years. Her charismatic person- 7 |10]13 | CINEMA ITALIANO  rca so7os-2Ret
lity and tchi bined with el t plavind and MANCINI POPS (MANCINI)
ality and eye-catching covers, combined with elegant playing an 8 & | 31| THE AMERICAN ALBUM rca sar7s 27
undeniable talent, have catapulted her recordings to the top of SAINT LOUIS SYMPHONY (SLATKIN)
the Billboard charts. 9 | g | 7 | MOVIE LOVE THEMES  TeLaRC CD80243°
Ofra H s di hv h tered on | " " CINCINNATI POPS (KUNZEL)
ra arqoy S discograpny has _cen ere Qn esser-known cello 10 | & |27 BE MY LOVE  ANGEL CDC 95468~
repertoire. Her newest recording contains a memorable per- PLACIDO DOMINGO
formance of one of the most lush, romantic examples of 11 | 11| 35 | THE CIVIL WAR  eteKiRa NONESUCH 79242-2°
cello literature—Schelomo, by Ernst Bloch. With major REANERS SOUNDTRACK
; MER MERCURY 432 019-2*/PHILIPS
support from Sir Charles Mackerras and the London 12 f12 |17 EASTMAN WIND ENSEMBLE (FENNELL)
Philharmonic Orchestra, Harnoy also performs the 13 |13 |11 | THE VERY BEST OF THE BOSTON POPS _ prniies 32 502 2
complete works for cello and orchestra of Max Bruch, BOSTON POPS (WILLIAMS)
including the haunting Kol Nidre. 14 | 14 | 55 | MUSIC OF THE NIGHT  sony cLASSICAL SK-45567¢
] BOSTON POPS (WILLIAMS)
Ofra Harnoy plays Schelomo. An offer you can't refuse 15 |Re.enTRY| SONGS FROM AMERICA'S HEARTLAND  ARco 430 834.2+/LONDON
on RCA Victor Red Seal! MORMON TABERNACLE CHOIR (OTTLEY)
A ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
;;"dkﬁfgd@&':ﬁ%;;“g“;’,;,”;f,“g’,:‘;g';‘;2:?‘;},&2’}:{",’0';';%'g,fg';‘:’,‘j,',‘i',:’f,’,‘;;,‘é“n']’,‘,ﬁf'“ %0 ¢ ‘A;::m' bo certification for sales of 1 million units with each additional million indicated by a numeral following the
. Deutsche larmonia Mundi logo ® Deutsche Harmonia Mundi © 1991, BMG Music Bertaismann Music Group symbol. All albums available on cassette and CD. *Asterisk indicates vinyl unavailable. © 1991, Billboard/
BPI Communications, Inc.
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Top Jazz Albums.

i 8 = COMPILED FROM A NATIONAL SAMPLE OF RETAIL
o 0% AND ONE-STOP SALES REPORTS.
x
2 | % |HS| ARTIST TITLE
= | o | 23| LABEL & NUMBER/DISTRIBUTING LABEL
* * NO. 1 »* %
1 1|7 NATALIE COLEA  ELEKTRA 61049 3 weeks at No. 1
UNFORGETTABLE
@ 5|5 DAVID SANBORN  ELEKTRA MUSICIAN 61088*/ELEKTRA
ANOTHER HAND
3 3|1 DIANNE REEVES  BLUE NOTE 90264/CAPITOL
| REMEMBER
4 4|15 THE HARPER BROTHERS  vERVE 847 9567/POLYGRAM
ARTISTRY
5 217 WYNTON MARSALIS  cotumBia 47346
STANDARD TIME VOL. 2 INTIMACY CALLING
6 619 STAN GETZ  EMARCY 838 770*/POLYGRAM
SERENITY
7 7 | 13| MARLON JORDAN QUINTET  COLUMEIA 46930*
LEARSON'S RETURN
1nls MCCOY TYNER  CHESKY JD51*
NEW YORK REUNION
@ 1315 TERENCE BLANCHARD  coLUMBIA 47354%
N TERENCE BLANCHARD
12| 5 | JOHNNY GRIFFIN  ANTILLES 8421*/ISLAND
THE CAT
1 8 |27 SHIRLEY HORN  VERVE 847 482/POLYGRAM
YOU WON'T FORGET ME
@ 20| 3 | TOUGH YOUNG TENORS  ANTILLES 848 767%/ISLAND
ALONE TOGETHER
@ w7 CHRISTOPHER HOLLYDAY  NoOvus 3118%RCA
THE NATURAL MOMENT
1813 CASSANDRA WILSON M7 834 443*/POLYGRAM
i SHE WHO WEEPS
15 19|17 CARMEN MCRAE  nNOVUS 3110%/RCA
SARAH-DEDICATED TO YOU
JAMES MOODY  novus 3111%/RCA
16 (10|11 HONEY
16| 17 KEITH JARRETT  ECm 847 135</POLYGRAM
TRIBUTE
17 | 55 HARRY CONNICK, JR.A  COLUMBIA 46146
WE ARE IN LOVE |
91| 7 | JOE LOVANO  BLUE NOTE 96108*/CAPITOL [
LANDMARKS
23| 3 | RICHIE BEIRACH & GEORGE COLEMAN  TRILOKA 185*
CONVERGENCE
15117 ROY HARGROVE  novUS 3113*/RCA
PUBLIC EYE |

25|3

MCCOY TYNER  ENJA 7966B+/MESA-BLUEMOON
REMEMBERING JOHN

22115

GONZALO RUBALCABA  BLUE NOTE 95478%/CAPITOL
DISCOVERY: LIVE AT MONTREUX

NEW )

CLEO LAINE  Rca60548"
JAZZ

NEW )

MARK MURPHY  muskt 5419*
WHAT A WAY TO GO

P CONTEMPORARY JAZI ALBUMS..

* % NO.1 xx

JON LUCIEN  MERCURY 848 532 1 week at No. 1
LISTEN LOVE

THE CRUSADERS  GrP 9638°
HEALING THE WOUNDS

SPYRO GYRA  Grp 9642°

319 COLLECTION
615 CANDY DULFER  arisTAB674%
SAXUALITY
4|13 TUCK & PATTI  WINDHAM HiLL JAZZ 0130~
DREAM
5| 9 | JEAN LUC PONTY  cpic47378"
TCHOKOLA

BELA FLECK & THE FLECKTONES  WARNER BROS. 26562+

=== [8=El=[elE]- Bl- |- [E]- - [0 =t [8l8]=[8]=[el8]=]-

815 FLIGHT OF THE COSMIC HIPPO
719 LEE RITENOUR  GRP 9645*
COLLECTION
10l 9 GARY BURTON  GrP 9643*
COOL NIGHTS
iz TOM SCOTT  GRP 9646°
KEEP THIS LOVE ALIVE
9|19 EARL KLUGH  WARNER BROS 26293
MIDNIGHT IN SAN JUAN
" 221 3 MICHEL PETRUCCIANI  BLUE NOTE 95480%/CAPITOL BLAYGROUND
[ ¥ ] N
o on to ;
Watch for Mace 11| 7 | DONGRUSIN creosas o
- the follow" this fall- 1o 3 | KIMWATERS  waniock 2726 N
4 fo o]
Mo’ R 1 Jazz record, 16| o | SCOTT HENDERSON & GARY WILLIS  ReLamviTy 8ss61®
up o the # Sepf 24 TRIBAL TECH
.. = e YELLOWJACKETS  Grp 9630
Roots ReV‘S‘fed’ in stor 12123 GREENHOUSE
15| 13 SPECIAL EFX  GRrP 9640*
. d Wes‘eY PEACE OF THE WORLD
Featu ring Fre X 23| 3 | PETER APFELBAUM/THE HIEROGLYPHICS ENSEMBLE
P Wee E“|5. ANTILLES 848 634/ISLAND SIGNS OF LIFE
ee KILAUEA  BRAINCHILD 9105*
and MACEO PARKER 19 1319 ANTIGUA BLUE
DAVE KOZ  caPITOL 91643"
0 2131 DAVE KOZ
nown- GEORGE HOWARD  Grp 9629
here the new become k a |uv|as LOVE AND UNDERSTANDING
er TOWER OF POWER  epic 47387*
\&6"&; .- W (22 |New» MONSTER
JOE SAMPLE  WARNER BROS. 26138
B 1841 ASHES TO ASHES
DIANE SCHUUR  GrP 9628
24 | 20|27 PURE SCHUUR
orsrarauren by @ NEwp | TONY GUERRERO  novasis7-

Available on Verve CD and
© 1991 Verve, PolyGram Classics & Jazz cassettes 314-511 068-2/4

ANOTHER DAY, ANOTHER DREAM

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million
indicated by a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates viny!
unavailable. © 1991, Billboard/BP| Communications, Inc.
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Garth’s ‘Wind’ Ropes In $10.98 Tag
No-Video ‘Rodeo’ Bullets On Chart

B BY EDWARD MORRIS

NASHVILLE—Garth Brooks’
third Capitol Nashville album,
“Ropin’ The Wind,” will carry a
$10.98 suggested list price when it
hits the stores Sept. 10. Industry
observers say this is the first time
a country album has topped the
$9.98 level.

Joe Mansfield, the label’s VP of
sales and marketing, says that ad-
vance orders for the new album
from “about 20 accounts’ already
total 1.2 million copies.

Brooks’ current stature as coun-
try music’s best-selling recording
artist has made retailers eager for
new product. That appetite was
considerably sharpened by the
July 29 release of ‘“Rodeo,” the
first single from the new album. It
debuts on Billboard’s Hot Country
Singles & Tracks chart this week
at a bulleted No. 37. There is no
companion music video.

In spite of grumbles from some
retailers that there is no new prod-
uct with which to capitalize on the
excitement that ‘“Rodeo” is gener-

iry

ating, Capitol Nashville is sticking
to its policy of manufacturing no
commercial singles.

Mansfield says the policy re-
mains in force regardless of
Brooks’ great popularity—both
because of the prospect of returns
and the fear that singles sales will
“cannibalize” album sales.

According to Mansfield, there is
nothing unusual about having a
single out so far in advance of the
album that contains it. “We do it
on every artist,” he says. “We did
it with [Brooks’] ‘Friends In Low
Places’ last year almost identical-
ly.”
Mansfield says the label simply
saw no need to do a video for “Ro-
deo,” adding that there was only
one video—‘“The Thunder Rolls”—
made on the last album and that it
was not released until several
months after the album. The Nash-
ville Network and Country Music
Television, the main outlets for
country videos, both banned “The
Thunder Rolls” from their play-
lists this spring, ostensibly be-
cause of its graphic depiction of

Notahle Speakers On Tap For
NSAI Songwriters’ Gonfah

NASHVILLE—Several of the na-
tion’s top songwriters, music at-
torneys, and publishing executives
will speak at the Nashville Song-
writers Assn. International’s sec-
ond annual Professional Songwrit-
ers’ Conference here Sept. 20. The
event will be held at Loews Van-
derbilt Plaza and is restricted to
members of NSAI’s professional
division.

Subjects to be discussed include
new technologies affecting writ-
ers, changes in contract provi-
sions, and new markets for songs.

Songwriter John Bettis will de-
liver the keynote address and also
speak on a panel concerned with
how Nashville songwriters can
break into the movie market. Ap-

MCA Releasing
Patsy Cline Set

NASHVILLE—MCA Records
will release ‘“The Patsy Cline
Collection,” described as “a com-
plete retrospective collection of
Cline’s career,” Oct. 15. The lav- |
ishly annotated project was car-
ried out in conjunction with the
Country Music Foundation.

Among the 105 cuts on the
boxed set are several previously
unreleased songs.

Suggested retail price for the
set is $39.98 for cassettes and
$49.98 for CDs.

pearing with Bettis will be Chris
Montane, senior VP of creative
services for the Walt Disney Stu-
dios.

Michael Mimms, Nashville en-
tertainment attorney; Tim Wipper-
man, senior VP and executive GM
of Warner/Chappell Music; and
Jeff Brabec, VP of legal and busi-
ness affairs for PolyGram/Island
Music Publishing, will discuss
“‘contracts in the '90s.”

Sitting on the technology panel
will be Ed Murphy, president of
the National Music Publishers’
Assn. and the Harry Fox Agency,
and radio consultant Charlie Cook.
The focus will be on how new tech-
nology may affect songwriters’ in-
come.

Bettis, Tom Snow, Sonny Curtis,
and Jimmy Webb will conduect the
“legendary songwriters’’ panel
and will perform following the
NSAI dinner that evening.

According to Pat Huber, NSAI’s
executive director, about 70 writ-
ers registered for last year’s con-
ference. She says she is expecting
more than 100 registrants this
year.

To be eligible for membership in
NSAI’s professional songwriters
division, an applicant must earn
most of his or her income from
songwriting.

Besides the conference, NSAI
will sponsor the Harlan Howard
Birthday Bash, Sept. 9, and hold
its Hall of Fame Dinner Sept. 29.
Additional information on all these
events is available from the NSAI
office. EDWARD MORRIS

domestic violence.

Happily for customers who ab-
solutely have to have more Brooks
product, his new longform video
compilation, “Garth Brooks,” has
been in stores since July 30.
Tagged at a suggested $19.95, the
package contains interview and
concert footage, plus music videos
of “If Tomorrow Never Comes,”
“The Dance,” and “The Thunder
Rolls.”

Recently, Brooks’ second and
current album, “No Fences,” was
certified quadruple-platinum, less
than a year after its release; and
his “Garth Brooks” debut collec-
tion is now past the double-plati-
num mark.

Mavericks On The Move. Members of the Miami-based country group the
' Mavericks wait for the ink to dry on their newly signed BMi writers agreements.

The group recently charged into Music City for a showcase and left town
sporting a recording deal with MCA Records. Steve Fishell and lead singer Raul
Malo will produce the group’s debut album. Pictured, from left, are Clay Bradley,
associate director of writer/publisher relations, BMI; Mavericks Ben Peeier, Bob
Reynolds, and Malo (in the cowboy hat); manager Frank Callari of TCA Group;
and Maverick Paul Deakin.

HOW ACROSS THE SEA: If Bob Saporiti has his way,
much of the world’s population will be dancing, drink-
ing, and making love to Nashville music within the fore-
seeable future. But he’s the first to admit that this is a
most formidable mission. As VP of international mar-
keting for Warner Bros. Records, Saporiti recently led a
delegation of country acts to play the Montreux Jazz
Festival. It was the first time in 13 years, he says, that
country acts have performed at the event.
Representing Music City on the July 4 “American

Night” of the Swiss festi-
val were Kevin Welch,
Nashville

Jim Lauderdale, Joe Ely,
Jimmy Dale Gilmore,
Butch Hancock, Brenda
Lee, and the Texas Tor-
nados. Saporiti says the
hip, eclectic brand of coun-
try music these acts per-
formed at the festival
quickly picked up the label
‘“Western beat.” He
thinks the term may just
be magical in helping rid country music of the harmful
stereotypes conjured up in Europe when it’s presented
under that name. Saporiti’s delegation was so well-re-
ceived by festival fans and participants, he says, that
Toto invited Welch and Lauderdale to play with the
band in its final number. Lauderdale also got the chance
to join in a B.B. King set. All the country acts that had
records out in America also had their albums available
for sale in Montreux. “We were asked to come back next
year,” Saporiti reports.

The festival is sponsoring a television show for broad-
cast in several other countries, which includes the Amer-
ican performances, according to Saporiti. And a sepa-
rate version is being prepared for airing in the US.
Warner Bros. has been given the opportunity to pur-
chase it for home video, Saporiti says.

“We're really going after this international thing, and,
hopefully, other labels will follow suit,” he adds. “It’s
got to be an industry thing. On a grand scale, what could
really happen is that we could put Nashville music truly
on the map. What there is now in the world is a concep-
tion of what Nashville music is. But it’s dated by about
15 years.”

The Country Music Assn. will sponsor an internation-
al round-table discussion at its SRO "91 meeting in Nash-
ville in October, Saporiti says. Invited to participate are
label heads from Europe and the U.S,, as well as Euro-
pean concert promoters. According to Saporiti, the pur-

by Edward Morris

Are Europeans Ready For ‘Western Beat’?
Montreux Fest Sells ‘Country’ Under New Tag

pose of the round table is to raise questions about the
problems and prospects of marketing country music
abroad.

One angle Warner Bros. is taking to open the market
is to allow European A&R people to select and repack-
age country music that’s already been released here. In
January, the label will release a Dwight Yoakam pack-
age comprised mostly of the artist’s rockabilly music. It
was compiled by A&R reps from England. An album of
rerecordings of some of Kenny Rogers’ greatest hits
was packaged for sale in
Germany and has sold
70,000 copies there, Sapor-
iti says. Emmylou Harris
is scheduled for an exten-
sive European tour in late
summer and will play a
festival in Japan in Octo-
ber.

To capitalize on the new
Montreux-inspired tag,
Warner Bros., in conjunc-
tion with France’s Dixie
Frogs Records, is assembling a “Western Beat Sam-
pler.” It will include cuts by Harris, Lauderdale, Yoa-
kam, the Tornados, Welch, k.d. lang, Randy Travis, and
Highway 101. “We've already got a deal with Virgin me-
gastores to carry it,” Saporiti says. He argues that coun-
try acts that are hot now are shortsighted in demanding
that the European market be as lucrative as the Ameri-
can one. He says that if the acts don’t cultivate Europe
when they have the hits, they can’t hope to fall back on
the region as a source of income after their American
hits have stopped coming. Saporiti stresses that he has
no quarrel with the way country music sounds today—
only with the way it’s perceived abroad. Thus, much of
his mission, as he sees it, is to dismantle stereotypes:
“It’s just taking away the rhinestones. That's all we're
doing.”

VOICE OF REASON: Scene reader Les Wheeler
writes to observe that the Forester Sisters’ recent hit,
“Men,” was as defamatory to that sex as Holly Dunn’s
“Maybe I Mean Yes” was to women—but that there
was virtually no outery against the Foresters. He is cor-
rect in both observations.

SIGNINGS: Columbia Records’ Larry Boone to Buddy
Lee Attractions for bookings ... BNA Entertainment’s
John Anderson to Bobby Roberts Entertainment for
exclusive management.
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 COUNTRY SINGLES A-Z
PUBLISHERS/
PERFORMANCE RIGHTS/
SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dis!

ALL | CAN BE (IS A SWEET MEMORY) (Sony Tree,
BMI) HL

ALL IN THE NAME OF LOVE (Red Brazos, BMi/Urge,
BMI)

ANGELS ARE HARD TO FIND (Bocephus, BMI)

AS SIMPLE AS THAT (Aimo, ASCAP/Brio Biues,
ASCAP/Hayes Street, ASCAP) CPP

BALL AND CKAIN (Scariet Moon, BMI/Don Schlitz,
ASCAP/Almo, ASCAP) CLM/CPP

BING BANG BOOM (Careers, BMI/Hugh Prestwood,
BM1) HL

BLUE MEMORIES (Irving, BMi/Littlemarch, BMI)
cpp

BRAND NEW MAN (Sony Tree, BMi/Sony Cross
Keys, ASCAP) HL

CALLOUSED HANDS (Bait And Beer,
ASCAP/Forerunner, ASCAP/Coigems-EM!, ASCAP)
CLM/WBM

CHANGE MY MIND (Bull's Creek, BMI/Zomba,
ASCAP)

DON'T ROCK THE JUKEBOX (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Tom Collins,
BMI/Murrah, BMI} CPP/WBM

DOWN AT THE TWIST AND SHOUT (EM! Apnil,
ASCAP/Getarealjob, ASCAP) HL

DOWN TO MY LAST TEARDROP (Paul & jonathan,
BMI)

EVEN NOW (With Any Luck, BMI/Sleepy Time,
ASCAP)

FALLIN' OUT Of LOVE (Paul Craft. BMI) CPP
FRIDAY NIGHT'S WOMAN (Jessie Jo, BMI/Music
Corp. Of America. BMI/MCA, ASCAP/Haven Harbor,
ASCAP/Buddy Cannon, ASCAP/Pri, ASCAP) HL
HANG UP THE PHONE (Eddie Rabbitt, BMI)
HERE'S A QUARTER (CALL SOMEONE WHO CARES)
(Sony Tree, BMI/Post Oak, BM1) HL

HERE WE ARE (Warner Chappeil, ASCAP/Macy Place,
ASCAP/Benefit, BMI) WBM

HOPELESSLY YOURS (Sony Tree, BMi/Sony Cross
Keys, ASCAP) HL

| AM A SIMPLE MAN (Rick Hail, ASCAP)

IF | CAN FIND A CLEAN SHIRT (WB, ASCAP/Two
Sons, ASCAP/Waylon Jennings, BMI) CPP

(IF IT WEREN'T FOR COUNTRY MUSIC) I'D GO
CRAZY (Millstone, ASCAP)

IF IT WILL IT WILL (Bocephus, BMI) CPP

IF THE DEVIL DANCED (IN EMPTY POCKETS) (Texas
Wedge, ASCAP/Sony Cross Keys, ASCAP) HL

IF WE CAN'T DO IT RIGHT (Maypop,
BMI/Blackwood, BMi/Wrightchild, BMI) WBM

I MUST HAVE BEEN CRAZY (Warner-Tamerlane,
BMI/Patrick Joseph, BM!/WB, ASCAP/Samosonian,
ASCAP) WBM

{ THOUGHT IT WAS YOU (Sony Cross Keys,
ASCAP/Miss Dot, ASCAP/Warner-Tamerlane,
BMI/Patrick Joseph, BMI) HL/WBM

LEAP OF FAITH (Warner-Tamerlane, BMI/Long Run,
BMI) WBM

LIFE'S TOO LONG (TO LIVE LIKE THIS) (Sony Cross
Keys, ASCAP/Inspector Barlow, ASCAP/Bug,
ASCAP/Sony Tree, BMI)

LIGHT AT THE END OF THE TUNNEL (Of Music,
ASCAP/Sony Cross Keys, ASCAP)

LILLIE'S WHITE LIES (Mighty Nice, BMI/Add-in,
BMI/Sir Claxton, BMI)

LIZA JANE (Benefit, BM1/Englishtowne, BMI) WBM
LORD HAVE MERCY ON A COUNTRY BOY (Polygram,
ASCAP/Ranger Bob, ASCAP) HL

MAYBE | MEAN YES (Careers-BMG, BMI/South
Heart, BMI/Edge O' Woods, ASCAP/Kinetic Diamond,
ASCAP/Moline Valley, ASCAP) CPP/HL

MIRROR MIRROR (Little Big Town, BM1/American
Made, BMI/Alabama Band, ASCAP/MCA, ASCAP)
HL/WBM

THE MOON OVER GEORGIA (Fame, BMI)

NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba,
ASCAP/Forest Hills, BMI)

NOTHIN' BUT YOU (Gold Line, ASCAP/WB, ASCAP)
WBM

NOTHING'S CHANGED HERE (Coal Dust West,
BM!I/Songs Of PolyGram, BMI)

NOW IT BELONGS TO YOU (Steve Wariner,
BMI/Irving, ASCAP)

ONE HUNDRED AND TWO (irving, BMI/Littlemarch,
BMI/Sheep In Tow, BMI/Kentucky Sweetheart, BMI)
cpPP

ONE LOVE (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP/Colgems-EMI, ASCAP/He-Dog, ASCAP/Twyla
Dent, ASCAP/Lamek, BMI/Laughing Dogs, BM!)
ONE MORE PAYMENT (Howiin’ Hits, ASCAP/Red
Brazos, BMI) CPP

ONE DF THOSE THINGS (Warner-Elektra-Asylum,
BMI/Blood, Sweat and Ink, BMI/Scarlet Moon,
BMI/Screen Gems-EMI, BMI) CLM/WBM

ONE SHOT AT A TIME (Tiliis, ASCAP)

PICTURE ME (Nickel Nugget, BMI/WB,
ASCAP/Bamatuck, ASCAP) WBM

A PICTURE OF ME (WITHOUT YOU) (Al Gallico,
BMI/Algee, BMI)

POINT OF LIGHT (Don Schiitz, ASCAP/EMI
Blackwood, BMI/Bethiehem, BMI/Almo, ASCAP)
CPP/WBM

PUT YOURSELF IN MY PLACE (Polygram,
ASCAP/Amanda-Lin, ASCAP/Sony Tree, BMI)
RODEO (Rio Bravo, BMI)

SAME OLD STAR (Violet Crown, BMI/Blame,
BMI/Sony Cross Keys, ASCAP/CMI, ASCAP)
SHADOW OF A DOUBT (Fame, BMI/Bobworld,
BMI/Rick Hall, ASCAP)

SHE'S A NATURAL (Grand Coalition, BMI/Maypop,
BMI) wWBM

SHE'S IN LOVE WITH THE BOY (Warner-Elektra-
Asylum, BMI/Rites Of Passage, BMI) CLM/WBM

COUNTRY -
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by Lynn Shults

STRAIGHT TO THE TOP: “You Know Me Better Than That” by George '

Strait becomes the second consecutive No. 1 single from his “Chill Of An
Early Fall” collection. The album itself is No. 11 on the country albums
chart and bullets from No. 90 to No. 85 on the Top Pop Albums chart. Strait
has hit No. 1 on 21 of 29 releases on MCA, including a string of 11 consecu-
tive chart-toppers that began Aug. 2, 1986, with “Nobody In His Right
Mind Would've Left Her” and ran through Nov. 4, 1989, with “Ace In the
Hole.” That record put Strait in a tie for sixth place with Conway Twitty
for the most consecutive No. 1’s. Only five Strait releases have failed to
make Billboard’s top five and three of those were top 10 performers. For
the remaining twosome, one has been scored an infield hit, while “Holly-
wood Squares” must be scored an error, as it remained on the charts for
only five weeks and peaked at No. 67. I wonder if George can hit a one
iron?

lNSIDE THE TOP 10: Tanya Tucker’s “Down To My Last Teardrop” is
the most active track inside the top 10, as it moves from No. 10 to No. 6. The
album, “What Do I Do With Me,” remains at No. 10 on the Top Country
Albums chart and jumps from No. 80 to No. 69 with a bullet on the Top Pop
Albums chart. In Baton Rouge, La., the market is red-hot for Tucker. BDS
monitoring shows both WKJN and WYNK blasting away on the single
track. Musicland’s Cortana Mall location reports brisk CD/cassette sales
continue not only on Tucker but also on Sawyer Brown, Mark Chesnutt,
Davis Daniel, Travis Tritt, Mary-Chapin Carpenter, Carlene Carter,
McBride & the Ride, and Clint Black.

INSIDE THE TOP 20: Strange things can occur from time to time, as evi-
denced by Dolly Parton’s “Silver And Gold” moving backward from No. 15
to No. 17, yet keeping its bullet. Parton continued to make strong airplay
gains but was pushed down two places due to the growth of Mary-Chapin
Carpenter’s “Down At The Twist And Shout” (16-15) and Brooks & Dunn’s
“Brand New Man” (17-16).

WHAT’S HOT: Garth Brooks’ “Rodeo” debuts at No. 37, and early indi-
cations from radio suggest a runaway smash. Todd Barry at WZZK Bir-
mingham, Ala,, reports the track tested fourth best after one week’s play.
Kelly McCrae of KWJJ Portland, Ore., put the track on an hour after re-
ceiving it, and by noon the next day it was showing No. 3. It has been No. 1
each day since. In the heart of “Rodeo Land,” Mac Daniels of KPLX Dal-
las reports that “for the first couple of days, every other call was for ‘Ro-
deo.”” Brooks will be in Dallas for two shows at Reunion Arena Sept. 20
and 21. Daniels reports the first show sold out in 45 minutes and the second
in 55 minutes. That’s a total of 35,000 seats! For now, radio is the only place
the consumer can hear “Rodeo,” since the CD/cassette album, “Ropin’ The
Wind,” is not due in retail stores until Sept. 10—and no commercial single is
planned.

THE ALBUMS CHART: Female artists dominate the activity with four of
the positions on the week’s five-most-active list. “Trisha Yearwood” (6-3) is
the leader. Yearwood also darts from No. 47 to a bulleted No. 40 on the Top
Pop Albums chart. Holly Dunn’s “Milestones, Greatest Hits” (37-25) is this
week’s highest debut on the pop albums list, entering at No. 162, in spite of
Dunn’s plea for radio to dispense with the lead single. The other front-run-
ners are “Rumor Has It” by Reba McEntire” (7-7), Clint Black’s “Put
Yourself In My Shoes” (9-8), and Lorrie Morgan’s “Something In Red” (23-
17). Morgan also bolts from No. 164 to No. 123 with a bullet on the Top Pop
Albums chart ... Another cowboy is on the loose as Chris LeDoux’s
“Western Underground” debuts at No. 52. Watch out for the “Western
beat” sound. I'm seeing smoke signals rising from the Southwest.

17 SILVER AND GOLD (Brick Hit, BMI) CPP ASCAP/Tommy Barnes, ASCAP) CPP

21 SINCE | DON'T HAVE YOU (Bonnyview, €5 TO0O MUCH CANDY FOR A DIME (Milene, ASCAP)
ASCAP/Southern, ASCAP) CPP cpPP

5 SMALL TOWN SATURDAY NIGHT (Bait And Beer, 58 THE VERY FIRST LASTING LDVE (Les Taylor,
ASCAP/Forerunner, ASCAP/Little Nemo, BMI/Bug, BMI/Willesden, BMi/Zomba, ASCAP/Thrill On The
ASCAP) CLM Hiil, ASCAP)

10 SOMEWHERE IN MY BROKEN HEART (EMI 26 THE WALK (Zoo I, ASCAP)
Bilackwood, BMI/EMI April, ASCAP/Lion Hearted, 24 WHERE ARE YOU NOW (Howlin’ Hits, ASCAP) CPP
ASCAP) HL 22 WHOLE LOTTA HOLES (Sheddhouse,

50 SPEAK OF THE DEVIL (Great Cumberiand, ASCAP/Polygram, ASCAP/Sony Cross Keys, ASCAP)
BMI/Flawfactor, BMI/Bear & Bill, BMI) HL

61 TEMPTED (Irving, ASCAP/Littiemarch, BMI/Songs Of 73 WITH BODY AND SOUL (Bill Monroe, BMI) HL
PoiyGram, BMI) 70 WORKING FOR THE JAPANESE (Paul Craft, BMI)

69 THIS COWBOY'S HAT (Warner-Elektra-Asylum, 1 YOU KNOW ME BETTER THAN THAT (Millhouse,
BMi/Brooks Bros., BMI/Halsey Bros., BMI) WBM BMI/Sheddhouse, ASCAP) HL

27 THE THUNDER ROLLS (Bait And Beer, 14 YOUR LOVE IS A MIRACLE (Tom Collins, BMI/EMI
ASCAP/Forerunner, ASCAP/Major Bob, ASCAP} Blackwood, BM{/Wrightchild, BMI) CPP/WBM
CLM/CPP

34 TILL | FOUND YOU (lrving, ASCAP/Littlemarch,
BMI/Little Nemo, BMI/Bug, ASCAP) CPP

36 TO BE WITH YOU (Silverline, ASCAP)

47 TOO MANY HONKY TONKS (ON MY WAY HOME)
(Butputter, BMi/Ben Shaw, ASCAP/Edge 0' Woods,

36
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HOT GCOUNTRY

SINGLES .

&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF MONITORED
COUNTRY RADIO BY BROADCAST DATA SYSTEMS.

OR EK ENDING AUGUST 17, 1991
z =
x ~ | @2 o x x| @ < =
28124 22| €| TimLe ARTIST 28| 28| =8| €| Tme RTIST
2| 32| &3 | 20| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2| 33| x| 8| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
AS SIMPLE AS THAT MIKE REID
* * NO. 1 * % 4 o 6 S.BUCKINGHAM (M.REID,A.SHAMBLIN) (V) COLUMBIA 38-73888
()| 3 | 6 | 10 | YOU KNOW ME BETTER THAN THAT 1 wesk at No. 1 GEORGE STRAIT
1.BOWEN,G.STRAIT (T.HASELDEN,A.L.GRAHAM) (V) MCA 54127 a " 1 19 | ONE HUNDRED AND TWO THE JUDDS
> : 1 14 | SHE'S IN LOVE WITH THE BOY o TRISHA YEARWOOD B MAHER (P.KENNERLEY,D.POTTER, W.JUDD) (V) CURB/RCA 2782-7/RCA
G.FUNDIS (J.IMS) (v) MCA 54076 42 30 25 15 BLUE MEMORIES PATTY LOVELESS
3 ) : T HERE WE ARE ALABAMA T BROWN (P.KENNERLEY,K.BROOKS) (V) MCA 54075
J.LEQ,L.M.LEE,ALABAMA (B.N.CHAPMAN.V.GILL) (V) RCA 2828-7 g | 12| 3 17 ONE MORE PAYMENT CLINT BLACK
@ 5 9 13 | FALLIN' OUT OF LOVE REBA MCENTIRE 3.STROUD (C.BLACK,H.NICHOLAS,S.RUSSELL) (V) RCA 2819-7
T.BROWN,R.MCENTIRE (J.IMS) (V) MCA 54108 IF WE CAN'T DO IT RIGHT © EDDIE LONDON
@ 8 1 15 SMALA. TOW?;I) SA(TURDAY NIGH)T & HAL KETCHUM 46 o i R.ROGERS,W.PETERSON (R.ROGERS,M.WRIGHT) (C) (V) RCA 2821-7
A.REYNOLDS,J.ROONEY (P.ALGER,H.DEVITO (C) (v) CURB 4KM-76865
- FRIDAY NIGHT’S WOMAN DEAN DILLON
(6) 10 | 10| g | DOWN TO MY LAST TEARDROP @ TANYA TUCKER 45 | 39 | 39 | 9 | BuEVISD.DILLON (D.DILLON,BMEVIS,B.CANNON) (V) ATLANTIC 7-49243
J.CRUTCHFIELD (P.DAVIS) CAPITOL PRO-79711 ONETOVE ST
1 4 2 12 EE&&E@TQ%\RTER (CALL SOMEONE WHO CARES) w xAlﬁé\gsolagg % | — 12 H.EPSTEIN (C CARTER,H.EPSTEIN,P.LAMEK) (V) REPRISE 7-19255/WARNER BROS.
TOO MANY HONKY TONKS (ON MY WAY HOME) TOM WOPAT
11 12 | 10 #L%’gd&x%luﬁ_mﬂsm) N }O)'\:A%ES%% @ 49 ] 50 8 R.HALL (C.PARTICK,B.SHAW.T.BARNES) (C) (V) EPIC 34-73862
SHADOW OF A DOUB ¢ EAR CON A PICTURE OF ME (WITHOUT YOU) @ LORRIE MORGAN
@ 13|16 | 12 [ 20n0s (RB?RNEJ_WOPMF L THOM/’}ERCA 28%?5 58 | 13| 3 | RS in WiLsON.G RICHEY) (V) RCA 620147
10 6 4 16 SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN 60 o 9 NOTHING'S CHANGED HERE DWIGHT YOAKAM
C.HOWARD, T.SHAPIRO (B.DEAN,R.LEIGH! (C) (CD) SBK/CAPITOL 4-94302/CAPITOL ‘ P.ANDERSON (D.YOAKAM,KOSTAS) (V) REPRISE 7-19256/WARNER BROS
1 g 7 14 DON'T ROCK THE JUKEBOX & ALAN JACKSON 54 61 4 SPEAK OF THE DEVIL PIRATES OF THE MISSISSIPPI
S.HENDRICKS,K.STEGALL (A.JACKSON,R. MURRAH,K.STEGALL) (C) (CD) (V) ARISTA 8681 1.5TROUD,R.ALVES (B.MCCORVEY.R.ALVES,D.MAYO) CAPITOL PRO-79783
14 | 14 | 15 | HOPELESSLY YOURS * LEE GREENWOOD & SUZY BOGGUSS BING BANG BOOM S
@ tg;gﬁ:%ﬁé;@'BZHXL(%m?:v SO0 gg;\TlO\LNPIRLT.-I?Zi:g 91 0 | 48 19 | £ WORLEY.E.SEAY (H.PRESTWOOD) (C) (v) WARNER BROS 4-19346
87 8 | 14 | GilLAMS.G.FUNDIS (B MCDILL (v) RCA 28207 GD| 5| — |2 IE‘B%S&?JR‘(I;HEE ENDFA(GJFNKHE TR - e ?-84 WATSON
" - 5 YOUR LOVE IS A MIRACLE © MARK CHESNUTT . ,S.ROBERTS (R.FAGAN.K.WILLIAMS, M.WILLIAMS) (C) (CDY (V) BNA 62039-4
M WRIGHT (B.KENNER,M.WRIGHT) (CD) (V) MCA 54136 @ 61 71 3 SAME OLD STAR & MCBRIDE & THE RIDE
@ - - T DOWN AT THE TWIST AND SHOUT © MARY-CHAPIN CARPENTER T.BROWN.S.FISHELL (T.MCBRIDE.B.CARTER R.ELLSWORTH,G.NICHOLSON) (v) MCA 54125
M.C.CARPENTER,JJENNINGS (M.C.CARPENTER) (v) COLUMBIA 38.73838 (IF IT WEREN'T FOR COUNTRY MUSIC) I'D GO CRAZY @ CLINTON GREGORY
54 | 52 55 20
17 2 9 BRAND NEW MAN & BROOKS & DUNN R.PENNINGTON (A.SYMS) (C) (V) SOR 427
S.HENDRICKS,D.COOK (D.COOK,R.DUNN K BROOKS) (V) ARISTA 2232 55 | 13 3l 5 PICTURE ME @ DAVIS DANIEL
@ 15 17 11 SILVER AND GOLD & DOLLY PARTON R.HAFFKINE (B.R.SHAW,M.WILLIAMS) (C) (V) MERCURY 878 972-4
S.BUCKINGHAM,G.SMITH (C.PERKINS,3.PERKINS,S PERKINS) (v) COLUMBIA 38-73826
- - * ONE SHOT AT A TIME *
18 18 9 EVEN NOW ¢ EXILE 5 65 6 R.PENNING?ON (C.RYLE) ?CL)I(E‘,;E%')\‘S?ERPEEEOSE
R.SHARP.T.DUBOIS (R.SHARP,M.BEESON) (V) ARISTA 2228 CnNEGSED SRS
LEAP OF FAITH @ LIONEL CARTWRIGHT 57 51 52 7
19 | 27 | 7 | GBECKEIT.T.BROWN (LCARTWRIGHT: (V) MCA 54078 LSTROUD (5.EARLE) CUTLENTICHEE 7680
THE VERY FIRST LASTING LOVE & SHELBY LYNNE & LES TAYLOR
20 12 5 16 'S.é'\m,(f,\ms,}mevlﬁmﬁ%a * R'C(’éfcgﬁua%ﬁa%%%% 63 64 4 J.STROUD (L. TAYLOR,L.WILSON,P.HOLLOWELL) (V) EPIC 3473904
SINCE | DON'T HAVE YOU & RONNIE MILSAP 59 | 48 | 53 | 6 | MAYBEIMEAN VES @ HOLLY DUNN
@ 2| N b R.GALBRAITH,R.LANDIS,R.MILSAP (J.ROCK,J. BEAUMONT, THE SKYLINERS} (V) RCA 28487 H.DUNN C.WATERS (H.DUNN,C.WATERS.T.SHAPIRO) EARNERIBROS1/E19266
H PUT YOURSELF IN MY PLACE & PAM TILLIS
@ 3 3 ! IY,VREYOI\I%LEDSL((J)IET;I\\IE':,Io)kQEEERV) ) ﬁEAR.‘ngRYV'\gG%E]E;Ee NEWD L P WORLEY,E.SEAY (C.JACKSON,P TiLLIS) (V) ARISTA 8642
%6 | 37 | 5 | | THOUGHT IT WAS YOU ® DOUG STONE TEMPTED o MARTY STUART
@ ngENI:(I)EN/-(\;MENSOVS}:SwON) (é)LEI:?gFBgS NEWD 1 R.BENNETT.T.BROWN (P.KENNERLEY,M.STLART) (V) MCA 54145
EY ACK
LM 4 | STROUD (C.BLACK H.NICHOLAS) (V) RCA 62016-7 NEW ) i ?ﬁmgs‘{EPRIQETTHONE %EP?T‘& Eiﬁ)%%ggg
@5)| 2 | 38 | 5 | MIRROR MIRROR © DIAMOND RIO .
M.POWELL,T.DUBQIS (B.DIPIERO,J. JARRARD,M.SANDERS) (V) ARISTA 2262 67 67 5 LIMLLVIE S WHITE I!J.EIETSO & MARTIN DELRAY
- m : THE WALK © SAWYER BROWN B.MEVIS,N.LARKIN (W.NEWTON,B.R.REYNOLDS) (V) ATLANTIC 7-87680
R.SCRUGGS,M.MILLER (M.MILLER) CURB/CAPITOL PRO-79750/CAPITOL 64 53 51 10 {F 1 CAN FIND A CLEAN SHIRT © WAYLON & WILLIE
27 20 5 14 | THE THUNDER ROLLS © GARTH BROOKS 8.MONTGOMERY (T.SEALS,W.JENNINGS) (V) EPIC 3473832
A.REYNOLDS (P.ALGER,G.BROOKS) (V) CAPITOL 44727 65 62 58 g TOO MUCH CANDY FOR A DIME EDDY RAVEN
2% | 21 13 16 | THE MOON OVER GEORGIA SHENANDOAH B.BECKETT (E.RAVEN,D.POWELSON) CAPITOL PRO-7979
R.HALL,R.BYRNE (M.NARMORE) (v) COLUMBIA 38-73777 o - - . | MUST HAVE BEEN CRAZY MATRACA BERG
35 36 11 | ALLICAN BE (ISOA SWEET MEMORY) @ COLLIN RAYE W.WALDMAN, J.LEO (M.BERG,R.SAMOSET ) (V) RCA 28277
J.FULLER,).HOBBS (H.HOWARD) (V) EPIC 34-73831
LIFE'S TOO LONG (TO LIVE LIKE THIS) RICKY SKAGGS
38 46 5 BALL AND CHAIN PAUL OVERSTREET NEW ) 1 R.SKAGGS,M. MCANALLY (D.WILSON,D.COOK,J.JARVIS) V) EPIC 34-73947
B.BANNISTER,P.OVERSTREET (P.OVERSTREET,D.SCHLITZ) (V) RCA 62012-7 RN SR I
31| 27 19 16 | POINT OF LIGHT © RANDY TRAVIS 68 | 57 | 48 16 | BlBECKETT. I WILLIAMS JR..J.E.NORMAN (HWILLIAMS JR.) W WARNER/CURAB 19352 WARNER BROS.
K.LEHN(NG (D.SCHLITZ, T.SCHUYLER) (C) (V) WARNER BROS. 19283
69 | 66 | 63 | 7 | THIS COWBOY'S HAT CHRIS LEDOUX
* x * POWER PICK/AIRPLAY * % % J.BOWEN,.CRUTCHFIELD (J.BROOKS) CAPITOL PRO-79782
@ 15 59 3 NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE 70 65 62 7 WORKING FOR THE JAPANESE RAY STEVENS
B.MONTGOMERY,J.SLATE (L.WILSON, J.DIFFIE) (v) EPIC 34-73935 R.STEVENS (R.DELACY) CURB/CAPITOL PRO-79802/CAPITOL
ONE OF THOSE THINGS PAM TILLIS '
33 ] 31 [ 26 | 20 | 5 OREV.E.SHEA (P.TILLIS.P.OVERSTREET) (v) ARISTA 2203 @ 07 |3 ﬂg‘gdgﬁfkﬁ&ﬁfﬂg&?ﬁm) QLIS CONNORV%E,\,TEEVB%OVSYAPRRJ!}Eg
TILL | FOUND YOU MARTY STUART
34 36 30 18 R.BENNETT,T.BROWN (P.KENNERLEY,H.DEVITO) (V) MCA 54065 @ 73 — 2 E?AN&E(MYMAMSITEJREJ A ¢ THE OAK EI)EEAEGZBO?;E
IF THE DEVIL DANCED (IN EMPTY POCKETS) @ JOE DIFFIE . — —
35 | 37 | 3 | 20 | guontcomervSIATE (K.SPO(()NER,KAWILLIAMS) (C) (V) EPIC 34-73747 13 | 64 | 57 | g | WITHBODYAND SOUL @ aurrem Uiz (AU AE b AL e
% | 3¢ | 3 | 13 | TOBEWITHYOU LARRY BOONE : ] pERE
S.BUCKINGHAM,M.MORGAN (G.PETERS) (CD) (v) COLUMB!A 38-73813 NEW ) 1 ALL IN THE NAME OF LOVE THE BELLAMY BROTHERS
* % *HOT SHOT DEBUT » » * D.BELLAMY,H.BELLAMY,R. TAYLOR (J.L.WILLIAMS} ATLANTIC PRO-4031
T ANGELS ARE HARD TO FIND HANK
WILLIAMS, JR.
@ NEW ) 1 RODEO GARTH BROOKS @ NEW)D ! B8.BECKETT,H.WILLIAMS,JR.,J.E.NORMAN (H WILLIAMS,JR.) (v) WARNER/CURB 7-19193/ WARNER BROS.
A.REYNOLDS (L.BASTIAN) CAPITOL PRO-79838
18 372 27 18 SHE'S A NATURAL & ROB CROSBY () Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if
STHENDRICKSIRCROS BV RIBOWCES) VIARISTAIZTS0 cassette is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-inch
10 4 8 CALLOUSED HANDS . MARK COLLIE vinyl single availability. (V) 7-inch vinyl single availability. © 1991, Biltboard/BP! Communications, Inc.
T.BROWN,D.JOHNSON (P.ALGER,G LEVINE) (V) MCA 54079
e ————————————————————
1 1 _ 2 MEET IN THE MIDDLE L 4 DIAMOND RIO 11 3 TWO OF A KIND, WORKIN' ON A FULL HOUSE GARTH BROOKS
M.POWELL,T.DUBOIS (C.HARTFORD,J.FOSTER.D.PFRIMMER) A.REYNOLDS (B.BOYD,W.HAYNES.D.ROBBINS) CAPITOL
2 o _ 1 WE BOTH WALK @ LORRIE MORGAN 15 12 q 5 YOU'RE THE ONE @ DWIGHT YOAKAM
R.LANDIS (T.SHAPIRO,C.WATERS) RCA P.ANDERSON (D.YOAKAM) REPRISE
3 2 1 3 IN A DIFFERENT LIGHT DOUG STONE 16 18 21 19 FOREVER AND EVER, AMEN @ RANDY TRAVIS
D.JOHNSON (B.MCDILL,B.JONES, D.LEE) EPIC K.LEHNING (P.OVERSTREET,D.SCHLITZ) WARNER BROS.
4 3 o 2 IF | KNOW ME @ GEORGE STRAIT 17 15 7 4 ARE YOU LOVIN' ME LIKE I'M LOVIN' YOU RONNIE MILSAP
J).BOWEN,G.STRAIT {D.DILLON,P.BELFORD) MCA R.MILSAP,R.GALBRAITH {J.CUNNINGHAM,S.STONE) RCA
5 5 2 3 CAN | COUNT ON YOU @ MCBRIDE & THE RIDE 18 20 18 2% CHASIN’ THAT NEON RAINBOW @ ALAN JACKSON
T.BROWN,S.FISHELL (T.MCBRIDE,B.CARTER,R.ELLSWORTH) MCA K.STEGALL.S.HENDRICKS (A JACKSON.J.MCBRIDE) ARISTA
6 4 3 3 HEROES @ PAUL OVERSTREET 19 o _ 1 BLAME IT ON TEXAS MARK CHESNUTT
B.BANNISTER,P.OVERSTREET (P OVERSTREET,C.CLONINGER) RCA M.WRIGHT (R.ROGERS,M.WRIGHT} MCA
ONLY HERE FOR A LITTLE WHILE @ BILLY DEAN DADDY'S COME AROUND PAUL OVERSTREET
! 10 6 13 | CHOWARD,T.SHAPIRO (W HOLYFIELD A1 EIGH) SBK/CAPITOL 20|89 |11 | ssawster ‘P-OVE:;STREET DSCHEITa) . RCA
DOWN HOME ALABAMA g | BROTHER JUKEBOX MARK CHESNUTT
8 9 5 5 J.LEO,L.M.LEE ALABAMA (R.BOWLES J.LED) RCA 2 i i e :‘_"OWRL?QT‘;P*;T:”) . LX‘;A
DRIFT OFF TO DREAM @ TRAVIS TRITT g VING BLI CLINT BLACK
9 14 12 ! G.BROWN (T.TRITT,HARRIS) WARNER BROS. 2R E :('?EE?;D;ICI:EACK) I BLARCCA
i N K
10 8 _ 2 k.ligh.l(l;s'v('raev';|GHT,D.JOHNSON) THE OAKRIDGE B%‘g\ 4 = 2 il #:;%‘;DJESR'GHT (C.BLACKH.NICHOLAS ® GARTH BROOREQ
WALK ON FAITH & MIKE REID 24 | 2|23} 43
1 / 4 19 | SBUCKINGHAM (V.REID,A.SHAMBLIN) COLUMBIA f'ggﬁ\'fézs';ls’*:évéu T oA TC\};;ITT(T)t
1213131 LngggXﬁg%g@k';&g’&%fc%éu) ALAN JACA‘;ST’X 2? .21 ! 1.7. 13 J.BOWEN,G.TWITTY,D.HENRY (R SCAIFE.RM.B0URKE) . MCA
13 6 1 3 FRIENDS IN LOW PLACES GARTH BROOKS @ Videoclip availability. Recurrents_are_t_ltle_s whlc_h hlave already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
A.REYNOLDS (D.BLACKWELL,B.LEE) CAPITOL below the top 20. Commercial availability is not indicated on the recurrent chart.
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Billboard

Classified Action Mart

| To order an ad...check the type of ad you want...
O Regular Classified: $3.50 per word. Minimum order $75.00.
| O Display Ciassified: 1 in./1x $110.00 - 1in./4x $100 per in./

13x $95.00 per - 1 in./26x $90 per =
O Reverse Ad $10.00 additional charge

[ Box number/address $7.50 for handling. Only regular mail

forwarded - tapes not acceptable.
[ Position Wanted - $50.00 per inch
Radio Broadcast/Media Rates!
I O1in./1x $70.00 - 1 in./4x $65.00 per
| 1 in./12x $60.00 per - 1 in./26x $56.00
[11in./52x $52.00 per

1in.

Billboard Classified,

fied Department.

/52x $70.00 per.
1 (800) 950-

800 #'s (ONLY USED)

per

Payment must be enclosed with your ad copy. Send to

1515 Broadway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi-

15% agency commission applicable only on ads of 2" or
more running 2 consecutive weeks.
Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
**REAL ESTATE TO THE STARS**
For advertising information call Linda Hersch

1018 - In NY (212) 536-5284

CALL FOR RATES

R I R T2 Y]

FOR CLASSIFIED OR REAL ESTATE ADS.

FAX YOUR AD TODAY! (212)/536-5351

Get satisfied through classified!

|
|
|
|
|
I
i
|
|

SERVICES

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, US.A.

Fax: 718-917-6434  Ph: 718-656-6066

The Professional Edge in

Cassette Duplication

Each order
custom personalized
to fit your budget

and your fotal needs
High speed - Realtime

& DATCISeSicoNﬁon
L 1-800-633-0455
ﬁ"' A‘Rl) Coll For Free Sample

i

BUSINESS PLANS INDY labels for start-ups
and established labels seeking financing or
improved internal operations, by industry
exec's, CPA, attorney, promotion, marketing
and A&R specialists. Call: (302) 633 0567.

DISC MAKERS

COMPLETE MANUFACTURING

CASSETTES, S -
D'S, LP'S dlsc b3

(o o)
& VIDEOS ;. HE"

Ffﬂfﬁfﬂ”ﬂl DEFICN DEPT.

1-800-468-9353

THE MUSICIANS
MELODY MARKET

24 HOUR MUSICIANS
REFERRAL AGENCY

CALL FOR NATIONAL
ACT AUDITIONS

BAND CLASSIFIEDS. .
NEWS AND VIEWS

UPDATED DAILY. ..
1-900-288-BAND

$2.50 each min. $3.00 first min.
P.O. Box 11012 Ventura Blvd.
Studio City, CA 91604-352

Operating Supplies
Plastic & Paper Sleeves - Cassette Shells
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System
Retail-level packaging;Does LP's, Videos, CD's,
Cassettes & more. Easy operation. $279.95 complete
The CD Sealer™
Stop taping! Stop stapling! Seal blister paks
cleanly and efficiently. Compleie system, $229.95.

Music & More...
Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties + Books & Mags

Performance Dist.

2 Oak St. POB 0156
New Branswick N] 08903-0156
Tel: (908)545-3004 Fax: (908)545-6054

CARIBBEAN ARTS
Largest selection of Reggae merchandise Ine t-shirt
- leather Afncan pendant rasta caps - knitted rasta
belts - red. gold, green shoelaces - kente hats -
much more!! Cali or write for color catalog.

(212) 598-3100
Nichelas Neveity Salss, Inc.
864 Broadway, New York, NY 10003
DEALERS ONLY

SERVICES FORSALE |

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP's as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, N) 08691 0020

I MASTERING I

I REPLICATION BN PRINTING IR
COMPLETE CD AND CASSETTE PRODUCTION

SO e i

L i 2
FOR THOSE WHO HEAR THE DIFFERENCE
I GRAPHIC DESIGN ART STUDI N
IR TOTAL PACKAGING NN
I PERSONALIZED EXPERT SERVICE NI

. 272-333- 5950 .
101 WEST 57th STREET, NEW YORK, N.Y. 10019

AUDIOPHILE
QuALITY...

' Us' Most
COMPLETE FACILITY!

» Cassette Duplication
« Compact Disc Production
« DMM Vinyl Pressing
» Custom Graphics
= Mastering Studios

COMPLETE PACKAGES with state
of-the-art Neve Digital Mastering for
CD, Studer & Lyrec HX-Pro Cassette
Duplication, DMM Mastering for Vinyl
and a complete in-house art depart
ment - design, layout, typesetting, color
separation

Get THE BEST at no extra cost!
For a Complete Brochure. call or write:

EUROPADISK, LTD.

75 Varick Street, New York, NY 10013
= (212) 2264401 FAX (212) 966-0456

&,
S

AMERICAN MUSIC WHOLESALERS, INC.
THE MUSIC YOU WANT AT THE PRICES YOU NEED!
MID LINES/BUDGETS, CASSETTES & C.D.'s

NATIONAL PUBLICITY/
VIDEO PROMOTION
Experience in all facets of PR for both
new and established acts necessary.
All bases must be covered. Write to:
Box #7925, Billboard Magazine,
1515 Broadway, New York, NY 10036

LARGE SELECTION OF:

ROCK e SOUL ® GOSPEL ® JAZZ ¢ BLUES
COUNTRY e and more!
Call or write for free catalog (selling to the trade only)
1320 Stirling Road. Suite 108
Dania. Flonda 33004
Tel (305) 921-2706

OUTSTANDING SELECTION
AT BARGAIN PRICES

NATIONAL ALTERNATIVE/
DANCE PROMOTION
New York based label requires energy and ex-
perience with the Alternative Rock and Dance
marketplaces. Are you a Post-Modern Encyclo-
pedia? Computer bkgrd. helps. Send resumes to:
Box #7924, Billboard Magazine,
1515 Broadway, New York, NY 10036

Budget/Midline/Cutouts, Gospel,

Blues, Jazz, MORE, etc.
LP's/CASSETTES/CD's
Serving independent outlets, rack jobbers, fleamarkets
Free Catalog — Dealers only'
A.B.A. Record Dist.
175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

AAA VIDEO DISTRIBUTORS
USED MOVIES & NINTENDOS
BOUGHT & SOLD
SPECIALIZE IN NEW STORES
& BUYOUTS
2 OFFICES TO SERVE YOU!
EAST COAST WEST COAST
800-220-2200 800-220-7100

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

BILLBOARD MAGAZINE
IS LOOKING FOR
EXPERIENCED
ADVERTISING SALES
PROFESSIONALS.
KNOWLEDGE OF THE
MUSIC AND VIDEO
INDUSTRIES IS A MUST.

PLEASE PROVIDE COVER
LETTER, RESUME AND
SALARY REQUIREMENTS.
RESPOND TO:

BOX #7915
Billboard Magazine
1515 Broadway
New York, NY 10036

Nobody beats the

FHome Enietiainment Conters

MUSIC BUYER

Nobody Beats The WIZ® is looking for an
experienced, aggressive, knowledgeable Record
Buyer. This is an exceptional opportunity to join
a fast moving, growing corporation. Must have
experience in record buying. Excellent benefits
and growth opportunity.

Send resume to:

Tasso Koken, Senior Vice President
Nobody Beats The WIZ®
1300 Federal Bivd.
Carteret, N.J. 07008

ALTERNATIVE MARKETING MGR.
Expanding Independent Record Co.
seeks person with National Mktg.

BROADCAST MEDIA

experience to handle growing
marketing needs. Write to:
Box #7923, Billboard Magazine,
1515 Broadway, New York, NY 10036

PD/MORNING MAN WANTED
Major CHR Station in Myrtle Beach, SC
looking for talented personality to do
A.M. show as well as PD responsibilities.
Good pay/benefits & working conditions.

Great town. EQE. Contact:
Tom Atkinson, WYAV-FM,
Box 1020, Myrtle Beach, SC 29578
(803) 448-1041

NATIONAL SALES MANAGER
Leading idependent label (NY based)
seeks experienced professional to
quarterback national sales and mar-
keting. Send resumes to:

Box # 7926, Billboard Magazine
1515 Broadway, New York, NY 10036

The #1 Software Hit in Record
Stores Across the Nation

MARKETING ASSISTANT

Leading independent record compa-
ny seeks administrative coordinator
to assist in the marketing/sales area.
Must have record label experience,
excellent secretarial skills (50wpm
typg, wp. flh), and be willing to put in
100+ %. Pos. offers varied duties,
both organiz’l and secret’l. Promot-
able, front-line position. Send resume
with salary history to:
Box #7927
Billboard Magazine ® 1515 Broadway
New York, NY 10036

Complete Family of Software
Systems for Record Stores
Sfrom Single Stores to Chains
Your One Stop Record Store Software and
Computer Hardware Company

MUSICWARE USA

5611 Creedmoor Rd.
Suite 245

MUSICWARE EUROPE
Saxony House
Easthampnett, Chichester
Raleigh, NC 27612 Sussex, England PO18 OJY
(919) 833-5533 UK (0243) 775419

(919) 833-5528 FAX UK (0243) 776327 FAX

T EASY! )

(
ES|
s SL MA?COMP TER SYSTEMS

VIDEO INDUSTRY

THE LEADER !

£ OR THE RECORD AND V!

THE #1
CHOICE OF

* Single and muiti store retar
systems

Looking for Black, Hispanic or any pro-

ducer or organization that will judge qual- o g cserasios X THE 1
ity not color. Minorities come together. 2& 10 yours of usiry

Think about it. | have 2 rap drug abuse
songs, recommended by former First

* Database nciuded

* State-ot-the-art barcode  imentory Contro!

. * Pount OF S,
Lady Mrs. Nancy Reagan, Mr. Brian T R
Dyak, E.I.C. and educators for a few. ing services * Accounting

= Portable Scanning * Returns

YOUNG SYSTEMS LIMITED
6753 Jones Mill Court Suite B Norcross GA 30092
404/449-0338

\Now available in Australia! Call (08) 338-2477,

These songs would help the youth and
all society. The white producers said it
wasn't marketable, but out of all the kids
in America every child has parents be-
cause every parent would be behind
these songs 100%. Think about it. Call
before write Baby Leo, P.O. Box 8827,
Mpls. Mn. 55408. Tele. #612-823-6865.
Call 9 a.m.-12 p.m.

WANTED TO BUY r.ak
u\e"led
CASH FOR YOUR PUBLISHING e 'o\‘e com syste™®
Publisher seeks catalogs or individual The p\“ co\'\d 5(0‘95
copyrights of commercially released \"“e‘ ¢ 1ecOf

songs. Please contact our attorney:

Robert Fish, Esq., 300 East 42nd St.,
New York, N.Y. 10017 - (212) 953-1933

Trak Systems
101 North Flains Road
‘Wallingford, CT 06492

call for more information

800-942-3008

203-265-3440
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FIXTURES LIQUIDATION

FACTORY DIRECT
COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Modular Merchandising System. Architectural
Merchandising Fioor Plans at no cost or obliga
tion.

Free 40 Page Color Catalog
1-800-433-3543
Ask for Ken Cohen

Stocked in Chicago, Baltimore, Los Angeles

DANIEL E. GELLES ASSOC. INC.
NEW INNOVATIVE MODULAR
DISPLAY SYSTEMS FOR THE

RETAIL ENVIRONMENT
PROVEN TO INCREASE SALES
TEL (914) 687-7681
FAX (914) 687-4324
MADE IN U.S.A.

CHASE LIGHTS
NEON
SIGNS - FIXTURES
POSTER HOLDERS
FACTORY DIRECT
1-800-228-5768
Ask for Rich Lile

TAPES

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest qualty, lowest prices, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000

CUSTOM AUDIO/VIDEO

SEE IS

* TDK Audio/Video Cassettes

o DAT Cassettes

* Ampex Mastering Tape

o Empty Reels & Boxes

* Norelco & Soft Poly Boxes

¢ Audio/Video Albums

e Cassette Labels e Insert Cards

¢ Endless Cassettes

¢ C-0's » Spiicing Tape

o AGFA, BASF & Magnetic Media

Audio Tape (Pancakes)

“Ceiebrating our 25th year

Call today lor our free catalog and price hst!

AUDIO PRODUCTS INC.

-ANDOL

® .RVECORDDNG INDUSIRYEUPPLIES [}

4212 - 14th AVENUE @ BROOKLYN. NY 11219
or call: 1-800-221-6578
212-516-CALL +718-435-7322
FAX 718-853-2589 « MC/VISA ACCERTED

NOVELTIES

CATCH THE PROFIT TRAIN ON BACK-TO-
SCHOOL MERCHANDISE NOW!!
We are your complete one stop for music related items.
T-SHIRTS, POSTERS, PATCHES, ETC.
SAME DAY SHIPPING!!!
CALL US NOwm
IMACHERS POSTER, INC.
7911 N.W. 72 AVE., SUITE #102
MEDLEY, FL. 33166
New! 1(800) 248 2238 Fax: (305) 888 1924

REAL ESTATE TO THE STARS

SMITH ALSTER & CO.

(LIQUIDATORS OF
ENTERTAINMENT PRODUCT)

SAVE TAXES
ELEGANT RENO MANSION
Restored Mediterranean
Expansive Views—8 acres
Call Peg Murphy $875,000
DICKSON REALTY (702) 825-8213

Buying your unwanted CD’s,
Cassettes & LP’s

Large inventories needed
for Export

e Bankruptcies

e Consolidations

e Defective Returns

e Discontinued Product
e General Overstocks

e Warehouse Clean-Outs

EXQUISITE
NEW CONDOS
FOR LEASE

930 N. DOHENY
WEST HOLLYWOOD

Offices in
New York (516) 746-1224

Dallas (817) 329-0257
*LOTS OF MARBLE *

“FITNESS CENTER *

“POOL/SPA/SAUNA *

BELIEVE IT OR NOT . ..
A 1" HELP WANTED
ADVERTISEMENT PLAGED IN
THIS SECTION PULLED . ..

57 RESPONSES
EXPOSE YOUR AD MESSAGE TO
A WORLDWIDE AUDIENGE OF
BILLBOARD READERS
EVERY WEEKII!!

CALL OR WRITE:

1(800) 223-7524 » (212) 5368-5174

“ FIREPLACES *
* MUCH MUCH MORE! *

FROM $2,350.
MONTHLY

MODEL OPEN DAILY

(213) 247-1638

J e . -~k -
Located atop its own majestic hill. this lovely family home is situated amid 85 acres and
overlooks miles of central Tennessee countryside. Its .6 mile private drive brings one 300 feet
above normal elevation of surrounding area and into a private wildlife preserve. Included on
this acreage are three ponds. a large stock barn, and a stable. Just 40 minutes East from the
Nashville International Airport, via 1-40, on Hwy. 70N, 13 miles East of Lebanon, TN.
OWNERS MIKE & SHERRY MEADOWS SELLING AT ONLY $368,500
FOR INFORMATION & BROCHURE CALL 615-735-1111 or 615-735-2850

(Buy this and be a neighbor to famous country star)

Billboard Classified
1515 Broadway, 38th fl.
New York, N.Y. 10036
Attn: Jeft Serratte
WE CAN GET YOU RESULTS!!
TRY IT . .. CALL TODAY!!

—’ —
(e}am‘“ |
Luxury Residence Hotel

COTTETTOMI ooy o combons of home

AAhAAhAAhhhhnh in a luxurious suite available

BIG BULB CHASING LIGHTS *
& SUPER BRIGHT FLEXIBLE NEON

# We specialize in all types of display #
& lighting! * « Month-to-month rentals.
* (809) 678 BULI? (2852) e .

Chaser Light Industries, Mfg, Inc.

Kook Aok ok ko Ak ok ok

for long term stays.

Our exclusive residence features:

Spacious 1 Bedroom or
Exccutive Suices,

* Fully furnished including
kitchenette, linens, maid
service & fireplace.

o Cable rtelevision.

“TAOS” « Rooftop pool & whirlpool.

* Secured parking.

Poster Signed & No. (24" x 18") .
$23.75 Shipped

Superb Beverly Hills adj.
location, 1 block south of
Sunset.

CEZANNE HOTEL
949 N. Larrabee St
West Hollywood

(213) 659-9407

T-Shirt $19 50 Shipped
Long-Sleeved T-Shin $25 Shipped

CA Residants ado § 25+ Sales Tax

©Rigler Productions

1001 Bridgeway #705
Sausalito, CA 94965

800-553-6367

SANTA FE SPACESHIP

Nationally known radio syndicator’s studio and estate. Serene, newly built
® 3 bedroom e 2 bath e 2 fireplaces ® huge studio workspace
» modern white zen spaces and clean lines. Ideal for radio persons,
writers, musicians, artists or movie stars.

Breathtaking 360° views of Santa Fe and surrounding mountains from its
5.5 acre private hilltop. Stunning! $895,000. Michael Parish, Agt.

French & French Fine Properties. (505) 988-8088/988-5275 J

$400,000

Pound Ridge, NY
DRAMA IN THE WOODS

Terrific weekender or year round home. Beautiful park-like set-
ting. Stone walls and rock outcroppings. LR/DR with beamed ca-
thedral ceiling, magnificent stone fireplace in LR. Beautifully tiled
kitchen, large bdrms with baths, (MBR/BTH has stone walls &
skylights), laundry rm, powder rm and family rm. Room for pool.
Convenient yet private.

Call owner: 914-234-0461

SELL YOUR PROPERTIES
AROUND THE WORLD!

When you advertise in BILLBOARD's “REAL ESTATE TO THE STARS,”
you'll reach talent and entertainment executives in the U.S. and across the
world.

Professionals in cities around the globe seek homes, apartments,
commercial space and studios on a steady basis. Let these recession-
proof buyers/renters find your property in “REAL ESTATE TO THE STARS.”

Remember BILLBOARD is read all around the world!

Call Linda Hersch at 800-950-1018/212-536-5284
or fax copy to 212-536-5351.

TRY SOMETHING NEW!
Tired of trying to sell your properties in the same magazines
and newspapers and are looking for a new, exciting adver-
tising vehicle. Look no further. It's right here.. ..
BILLBOARD’S “REAL ESTATE TO THE STARS”
It places your ad in front of recession-proof recording art-
ists and executives in the entertainment industry. 25% of
our readers own homes valued between $500,000 and $1
million or more.
Call Linda Hersch at 800-950-1018/212-536-5284
or fax copy to 212-536-5351 today!
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HE NEWSMAKERS

Child Celebrates ‘Discipline.’ Elektra Entertainment recording artist Desmond
Child recently attended a listening party for his debut release, ‘'Discipling,” at
The Hotzl Nico in Atlanta. Showr, from left, are Lisa Frank, national director of
top 40 promotion, Elektra; Rich Stacy, program director, WAPW Atlanta; Child;
and Erik Olesen, East Coast regional promoiions manager, Elektra.

#o
It's A Scream. Hollywood Records recently threw a party kicking off a
promoticnal tour by the Scream. Shown at the party at the label's headquarters,
from left, are John Alderete of the Scteam; Brenda Romano, Hollywood
Records senior VP of promotion; the Scream’s John Corabi; Art Phillips,
Hollywood Records VP of promotion; Marcia Longo, KQLZ (Pirate Redio) Los
Angeles” music director; Ben Brooks, Hollywaod Records regional promcticn
manager/Los Angeles; and Walt Woodward il of the Scream.

*;.N <

BMG Signs Bishop. BMG Music Publishing will represent the catalog of writer/
artist Stephen Bishop, following & recent agreement betwzen Bishop anc BMG.
In addition, Bishop signed a co-publishing agreement with the company for
future cempositions. Shown in Les Angeles, from left, are Scott Welch, Bishop’s
manager; Deborah Dill, senior diractor/creative affairs, BMG Songs; Bishop; and
Danny Strick, VP/GM, BMG Songs.

Platinum Celebration. Sire Records
president Seymour Stein, left,
congratulates Depeche Mode singer
Dave Gahan after Warner Bros.,
Reprise, and Sire honored the band
with awards recognizing the high sales
cof several Depeche Mode albums
including the double-platinum
“Violator.”

‘Unusuaf’ Performance. Atlantic recording act Foreigner showcased its new
album, “Unusual Heat,” teaturing new lead singer Johrny Edwards, at a special
performance recently at New Ycrk's S.[.R. studios. Shown, in back rew, from
left, are Bob Kaus, Atlantic senicr director/artist relations & media development;
Dennis Elliott of Foreigner; Danny Buch, Atlantic VP/national aloum promotion;
Jason Flom, Atlantic VP/A&R,; Tunc Erim, Atlantic senior VP; Bud Prager, E.S.P
Inc.; Rick Wills and Mick Jones of Foreigner; Steve Kline, Atlaniic Incal
promotion rep; and Joe lar€llo, Atlantic VP/pop promotion. In the trant row,
from left, are Rich Totoian, E.S.P. Inc.; Lou Sicurezza, Atlantic VP/nzational
promotion; Andrea Ganis, Atlantic senior VP; Johnny Edwards of Forsigner;
Jucy Libow, Atlantic VP/product development; Diane Gilmour, Atlantic director/
national publicity; Fran Lichtman, Atlantic VP/international; and Perry Cooper,
Atlantic VP/artist relations & media development.

SBK Gets Ready. SBK Records executives announce they have signed
Smokey Robinson, whose new album is scheduled for a September 1elease.
Shown backstage at the T.J. Marteil Humanitarian Dinngr, from left, are Tamiko
Jories, Robinson’s manager; Daniel Glass, executive VP/GM, SBK Records;
Charles Koppelman, chairman/CEO, SBK Records Group; Robinson; Michael
Roshkind, Robinson’s attorney; and Martin Bandier, president and chief
operating oficer, SBK Records Group.

Party On, Dudes! Interscope Records premiered the soundtrack to “Bill &
Ted’s Bogus Journey' at a racent party in Hollywood. Shown, from left, are
soundtrack artist Paul Stanley of Kiss; Interscope co-head Jimmy lovine; Eddie
Van Halen; Alex Winter of “Bill & Ted"; Interscope co-head Ted Field; and
soundtrack executive producer Tom Whalley.
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AUDIO/VIDEO CASSETTE for Sudi s Sble e for VideoBusincs.

Digital Mastering and
High-Speed Video
Duplication Make

Significant Advances

By KEN JOY

ith the usually busy Christmas duplication season just ahead, audio
and video duplicators are hoping to see salzs for the second half of

'91 rebound from a soft first two quarters. While not uniformly bull-
ish on the coming season, both audio and video duplicators say the balance
of the year will be “good,” but will lack the pizazz of year's past when dupli-
cators were turning away work because of a lack o7 capacity. In fact, some
duplication houses are said to be running just above 50% capacity, as op-
posed to 80%-90% capacity this time last year.

“Let’s just say we're cautiously optimistic,” says David Cuyler, executive
VP & GM of Rank Video Services. “We've seen the recession hit the video
Fuji’s UH400 : biz the last couple of months, even though everyone will tell you this pusi-
duplicator ness is recession-proof.” Although Rank's video duplication operations
videotape were up 15% for the first two quarters of the year over the same period last
pancake. year, Cuyler feels they could have posted higher sa es if the war in the Gulf

hadn't distracted consumers into a softer demand for product at the retail
tevel which translated into softer demand at the manufacturing level.

Technicolor Videocassette Inc.'s executive VP Don Helgesen says he's
“comfortable” with his firm's current volume, but szys they could always be
busier. “We're looking for a stronger fourth quarter, depending on how
many of the summer's theatrical releases come out as sell-through, which
means higher unit orders for us.” Most video duplicators agree that product
priced at sell-through means higher volume runs znd plants running near
capacity. (While retail prices for current theatrical features are still being
decided, it's likely that Warner’s “Robin Hood: Prince Of Thieves,” Para-
mount's “Naked Gun 2 Y,: The Smell Of Fear,” Carolco’s “Terminator 2:

(Centinued on page AV-6)

Consumers Will Benefit
From Pro Tape That Must
Meet Exacting New
Duplication Standards

naissance in response to improvements in recording and playback

hardware that continues to demand the best from both. While video

tape appears to be making incremental improvemenats, analog audio tape is

getting a major facelift to satisfy the increased demands on quality by the

nation’s duplicators. Although the analog cassette is ensconced as the un-

disputed format leader for music storage, blank tap= manufacturers are not

= happy to rest on their laurels, and are keeping a wary eye on the compact
{)Tuh;::;:o“:)a a:‘e::t: ape disc and the soon-to-arrive digitgl compact cassette (DCC) from_ Philips.

high-s d duplicat “We expect that CD penetration will soon be 40% up from its current

gh-spee p or. 25% by next year,” says Jordan Rost, VP Marketing for Warner Music

Group, “and while that still leaves a lot of consumers who don’t own CD

players, it's incumbent on the analog cassette to constantly keep its sonic

it [ | reproduction capabilities as close to that of the CD as possible.” Rost fully

supports the analog cassette format, and feels there’s a lot of life left in it.

“Qur consumer research says music buyers are vary happy with the cas-

sette in terms of quality, even though the average consumer is much more

quality conscious today than they were three or faur years ago.” Rost re-

efficiency is achieved with ports that consumers say they've noticed.improvements in tape quality, and

high-speed Sprinters or some even know why there have been improvements, but none of them

specially-desi d | ¢ g : base a buying decision on what kind of stock a tape is duplicated on. “If

e i e Ly S Ca you're buying a Collins or Madonna or a Baker, you don't look first to see if

time duplicating , the tape has been duped on ferric cobait or chrome you just buy it because

machines. you like the artist. If you get it home and don't like the way it sounds, you

5 - = buy a CD player and the CD next time.”

900E0Iec": Soung_s e if consumers don't pay attention to tape formulas, record labels certainly

S _ _ do, says Terry O'Kelly, director of sales for professional products at BASF

duplicator. . e (Centinued on page AV-4)

Audio and video tape products are experiencing a technological re-

Otari’s T-70011 TMD

At Technicolor Inc.,
Newbury Park, Calif.,
videotape duplication
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AUDIO /VIDEO CASSETTE

AUDIO: Future of Analog Tape Still Bright as
Digital Mastering Looms on the Near Horizon

By KEN JOY

s audio duplicators ramp up to produce Christmas
product, they enter a promising time of new technolo-
ies and new developments in blank stock hindered
somewhat with what many call a sluggish market desperate-
ly in need of a “hit"”" album.

Many duplicators are awaiting albums from Michael and
Janet Jackson's much ballyhooed contracts—as well as
product from other superstar artists—to produce hits that
will bring music buyers into the stores, and increase overall
industry volume. “Any hit album would help,” says Doug
Booth, national industrial sales manager for TDK Electron-
ics, “although we think the fall market will be substantially
better because artists who held off releasing product during
the Gulf War are just now releasing product that should
have been in the channel already.”

While duplicators and tape manufacturers are, on one
hand, cautiously optimistic about sales for the balance of
the year, they all share an enthusiam for technical advance-
ments in blank media and the duplication process itself that
are yielding better finished product, although not all are ex-
panding or upgrading their current equipment. Digital mas-
tering is slowly being embraced by duplicators across the
board, although most agree that it isn't for everybody, and a
great deal of product will continue to be replicated with ana-
log masters for some time to come.

“Not everyone is switching over, or has plans to switch
over any time soon,” says Jim Williams, president of Gauss/
Electrosound, which makes analog duplication equipment.
“We're working on a digital mastering system, and | think
it's a move in the right direction for the industry to keep im-
proving the quality of the analog cassette, but | don't see

every duplicator adding or converting to digital-bin master-
ing because there are a lot of applications which don't need
it." Those applications, according to Williams, include the
burgeoning spoken-word catego-
ry of which “talking books” is a
large genre. “The future of the an-
alog cassette is very bright,” says
Williams, “if not for music stor-
age, certainly for the self-help,
talking books and religious mar-
kets where digital is really over-
kill."”

As far as music storage, the an-
alog casette is certainly feeling
the pressure of its CD cousin to
keep up its sonic capabilities.
With an increase in the number of
albums digitally recorded and
mastered at the studio level,
comes an increased demand for
digital-bin mastering at the dupli-
cation level which places a bur-
den on the analog tape to faithful-
ly reproduce the pristine signal
it's receiving.

“With the advent of CDs and
digital-bin mastering, suddenly all
this punchy signal was coming
down to the slaves and they were
having a coronary, so they were
rolling the levels down to allow
the tape to handle it,” says TDK's
Booth. In the past when a digital

Gauss 2400 audio duplication system.

master was made in the studio, it was transferred to a moth-
er master and made into a running tape master using con-
ventional ferric tape. Current practices, though, take the
studio’s digital master and dump it into a tapeless digital
bin, preserving the full dynamic range of the original perfor-
mance, causing some tape formulations to have difficulty in
handling the signal in the duplication process. “When that
happened, the duplicators had to reduce the levels at the
slaves which makes one wonder why go digital in the first
place?” Booth asks. “That’s when
duplicators started checking out
higher performance tapes and
tape manufacturers started ex-
perimenting with ferric cobalt for-
mulations to meet the demands
of the improved signal.”

Where duplicators once only
had the choice of normal bias or
chrome, new ferric cobalt formu-
lations seem to be fitting the bill
for high bias tape for those who
don't care for the cold, some-
times harsh sound attributed to
chrome. “There's been a general
dissatisfaction with chrome,”
says Booth. “TDK and a lot of oth-
er tape manufacturers have aban-
doned chrome and gone into fer-
ric cobalts for better sound
quality.

“A lot of engineers and musi-
cians don't like chrome tape,” he
says, “‘because they say the bass
is a little muddy, and the high end
a little raw.” Consumers, he adds,
are not bullish on chrome either.
“The percentage of chrome sales
versus cobalts is in the single dig-

(Continued on page AV-12)

VIDEO: Whether High Speed or Real Time,
Staying Cost-Competitive in Either Format is Biggest Challenge

periencing a profit squeeze as they move into the last

half of 1991, and all are hoping high volume titles like
“Home Alone” and ““Teenage Mutant Ninja Turtles 2" will
cause overall demand for product to increase, which trans-
lates into more activity at the duplication level. “We're actu-
ally comfortable at our current level of activity,” says Tech-
nicolor Videocassette Inc.’s executive VP Don Helgesen.
“But we could always be busier. Who couldn’t be?”

While most duplicators say they're not running at full ca-
pacity, the lingering question of moving from real-time to
high-speed duplication remains persistent, and most con-
clude the promised increased productivity and lower cost of
high-speed duplication simply hasn’t, for the most part,
been realized. “When high-speed was introduced a number
of years ago, it was believed that the pancake systems
would yield operating and cost advantages to duplicators,”
says Helgesen. “But, in reality, as the primary theatrical

Video duplicators, and those who supply them, are ex-

product is being duped in standard play, there were no real
cost advantages which accrued to the high-speed system
and, as the volume increased, we actually got better at real-
time duplication, and gained in productivity over high-
speed.” For some smaller duplicators who haven't achieved
the economies of scale in real-time, there may be some cost
savings in high-speed, but Helgesen feels it's still a real-time
market.

High-speed duplication systems will churn out a two-hour
feature in less than a minute, operating at 140 times real
time. Such rapid duplication is accomplished by putting a
reverse-image magnetic recording master (called a “mirror-
mother-master”) into physical contact with blank tape. A
high-intensity laser then heats the blank tape’s chromium
dioxide particles which then become magnetized, capturing
the reverse image from the master tape, which becomes a
positive image on the blank tape. The price of this speed is
not cheap, however: Both the Sprinter and TMD list for up-

wards of $200,000. As the video business matures,
though, there appears to be less of the last-minute product
crunch that was the norm just a few years ago when product
demand would escalate overnight and catch suppliers short,
and morz of an orderly roli-out of product which can be
scheduled in real-time and still meet street dates.

The other factor in high-speed vs. real-time is that of qual-
ity. While high-speed systems like the Sprinter from Sony,
and the TMD from DuPont are undergoing constant up-
grades to provide improved tracking and improved linear
audio frequency response, not all theatrical program pro-
ducers care for the look of high-speed output. Helgesen
says just 20% of his firm's theatrical business is done in
high-speed. “Our findings indicate that, on the high-speed
system, the mirror-mastering process needs to be calibrat-
ed to give the creative community the look they want,” he
says, “‘and we feel we've been successful in making those

(Continued on page AV-7)

Technicolor Videocassette packaging areas are designed for speed and accuracy, and include labeling; stickaring, shrink-wrapping, se-
curity, and bar-coding.
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Sunkyong has created the ultimate in magnetic duplicating tape to meet the needs of today's technology.
From the clarity of classical orchestration to the cutting edge of hard rock,
you want the quality and consistency of Sunkyong.
Insist on Sunkyong UCR Type |l Chrome Tape for music duplication of unsurpassed excellence.
Rely on Sunkyong SKX Type | Ferric, the premium grade tape for music duplication.
Specify Sunkyong SH Duplicating Tape for the last word in spoken word.

Professional Products

Sunkyong Magnetic/America Inc., 4041 Via Oro Ave. Long Beach, CA 90810 1-800-331-5729 Outside CA 1-800-237-8372
Technical support and inquiries may be directed to Sunkyong's Technical Center located in Long Beach, CA
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(Continued from page AV-1)

Corporation Information Systems.
“There's going to be more empha-
sis on ferric cobalt tapes and how
they're produced. Hit albums like
Natalie Cole's ‘Unforgettable’
which was duplicated on the Digilog
system using ferric cobalt tape is
getting a lot of scrutiny because
whenever you have a hit album, la-
bel executives look at all elements
used to produce it, and the tape
formulation is a significant factor.”

While the CD continues to grow
in popularity, Rost cautions that la-
bels and manufacturers should fos-
ter a feeling of protection among
consumers in regards to existing
and future technologies. “No one
wants to be told that their current
way of collecting music is going to
be outmoded and that they're go-
ing to be deserted. We need to
make sure the formats we have,
like the analog cassette, improve to
their fullest potential before we
dump them for any new kid on the
block.”

“More has happened to improve
the analog cassette in the last year-
and-a-half than in the last decade,”
says Doug Booth, national industri-
al sales manager for TDK Electron-
ics. “Most tape manufacturers, like
ourselves, have been working on
developing high-performance
tapes for the duplication market,
and we're just now seeing the pay-
off in terms of the increased use of
digital-bin mastering which de-
mands tape with higher signal ca-
pacity.”

Booth says the market is perfect
for TDK and others who are enter-
ing with new ferric cobalt tapes,
and is bullish on the analog format.
“Ultimately, all the duplicators are
going to make analog last as long
as possible by changing tape and
mastering systems to digital to im-
prove record and playback quality.
Somewhere out there there will be
a digital tape format for consum-
ers, but it will still be a tape-based
format because you're never going
to see a recordable CD player at
the same $29 price point that you
can find in a tape recorder/player.”

“My view of changing technology
is that each new technology
changes the tape business,” says
Joseph Kempler, technical director
of Sunkyong Magnetics. “The con-
sumer’'s become aware of the new,
improved sound quality that comes
from a new technology, which
makes them want the same quality
from their cassettes. That's why |
think DCC has a great chance for
success because it gives consum-
ers near-CD quality but with a for-
mat that's backwards compatible
with their current cassette.

“In the meantime,” he says, “it's
incumbent upon us as tape manu-
facturers, and on the producers
and record labels, to increase the
quality of the analog cassette. The
duplicators are upgrading their
equipment and beginning to em-
brace digital master bins, and
they're asking companies like
Sunkyong to give them even better
tapes on which to duplicate, which |
feel we've been able to do.”

Kempler says Sunkyong realizes

(Continued on opposite page)
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(Continued from opposite page)

the key to continued success of the
analog cassette is by responding
with new tape formulations that will
capture the high frequencies com-
ing from digital masters. “Besides
chrome tape, we see the future in
ferric tapes, modified with cobalt to
raise the frequency response, as
the tape of the future. | think we’ll
see dozens of variations on this for-
mula in the coming months, with
the ferric cobalts establishing
themselves as the duplicator tape
of choice.”

Kempler foresees a very good fu-
ture for the analog cassette, “main-
ly,” he says, “‘because there's no
practical alternative right now. DCC
won't really be in the market until
1993 and, as with all new formats,
there'll be a considerable amount
of time lapse before it's assimilated
into the technological consumer
culture.”

Video tape is also experiencing
its own technological advances in
answer to increased consumer
awareness of quality—somewhat
fueled by the pristine playback
quality of the laserdisc, and partly
because of advances made in high-
speed duplication. “We introduced
a double-coated tape on the profes-
sional side,” says Stan Bauer, VP &
GM magnetic products division for
Fuji Photofilm USA Inc., which pre-
viously introduced a double-coated
tape to the consumer channel.
“Double-coated tape provides a
separate layer for recording the
video and audio signal which gives
expanded range to both,” he says,
adding that, while the upgrade to
the professional tape product
wasn't specifically designed to be
used on Sony's high-speed Sprinter
system, it turned out to have all the
proper characteristics, and is now
widely used on that system.

“Over the years everyone has
continued to upgrade their prod-
ucts,” he says, “to where now the
regular grade product you can buy
today is actually superior to the
high-grade product of four or five
years ago.”

Intense price competition among |

tape manufacturers is also a factor
in improved tape formulations with
blank tape makers trying to reign in
costs while providing an improved
product. “It's a tough job,"” says
TDK's Booth. *‘There aren’t a lot of
people who supply the major stu-
dios, and those that do have to
compete on price and quality, and
be able to produce a tape that can
stand up to machines running 24
hours a day.”

Booth says that some duplica-
tors, like Rank Video Services, have
gone to pancake for real-time,
causing his firm to offer an in-
creased capacity pancake—from
16,300 feet to 18,000 feet—to
help his customer be more profit-
able. *Jumbo pancakes help dupli-
cators cut per-reel waste, which
means increasing the profit margin
by that much more. In this busi-
ness, even those few pennies can
mean the difference between mak-
ing, or not making, a profit.”

KEN JOY

AUDIO /VIDEO CASSETTE

PERFECT EXECUTION EVERY TIME

For flawless form and performance,add SHAPE to your team this year. Whatever
grade, color or design you specify, SHAPE will execute it more consistently—time
after time. Your products last longer and lead more profitable lives inside SHAPE
shells and packaging. Smoother passes, longer hits, fewer bogies—
play after play. That’s SHAPE.
SHAPE Inc, PO Box 366, Biddeford, Maine 04005, USA
Toll Free: 800/462-4165, Tel: 207/282-6155,
Fax:207/283-9130.

Quality—Time and Time Again
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(Continued from page AV-1)
Judgment Day,” and Columbia’s
“City Stickers' will all hit video
stores with $100 price tags.)
“We're expecting the release of
‘Home Alone’ and the second Ninja
Turtles movie to bring additionatl
activity to the video market overall,
which ultimately means we'll be
busier towards the end of the
year,” says Helgesen.

Audio duplication has posted
soft numbers so far this year,
which many attribute to the lack of
a “monster” album to fuel the retail
fire, coupled with a retail price
point that continues to inch ever
closer to that of the compact disc.
“| would say the record companies
have hurt the cassette by boosting
the price point closer to the CD,”
says Jeffrey Binder, president of
Duplitronics Inc. “I think the higher
price point may do some damage
to what is an otherwise stable for-
mat.”

Duplicators of both audio and
video products are taking a wait-
and-see attitude about how the bal-
ance of the year shapes up before
making decisions on when, and
how, to expand capacity. “It's a
fairly dynamic time in the duplica-
tion market right now,” says Jim
Williams, president of Gauss/Elec-
trosound, “but duplicators have
been slow to make capital expendi-
tures in new equipment.” While '89
and '90 were growth years in terms
of the number of facilities who add-
ed high-speed video duplication
equipment, the industry entered
'91 without a mega-hit title driving
production, and endured what
eventually became the war in the
Gulf. “There was no stimulus for
expansion in any market,” says Wil-
liams, whose company manufac-
tures high-speed audio duplication
systems.

While the home video market re-
mains fairly stable, and is not being
threatened with any pending tech-
nology which might steal market
share, the audio tape duplication
business is not so lucky. The com-
pact disc continues its upward spi-
ral, and entered the year with a
25% unit penetration in American
homes, a figure expected to climb
to 40% in the next 12 months.
Add to that the pending introduc-
tion of Philips' digital compact cas-
sette (DCC) next year, and the ana-
log cassette is certainly beginning
to feel its age.

“DCC is going to be the bright
spot on the horizon,” says Dupli-
tronics president Jeffrey Binder. |
think DCC will actually help the an-
alog cassette initially because it's a
similar format in many ways, but its
price point will be much higher, and
will compete more with CDs. Just
because DCC is shaped like a cas-
sette doesn’t mean it will compete
with the cassette.”

Morris Ballen, president of Disc-
maker, agrees about DCC: “DCC
makes sense for the consumer be-
cause of its backwards compatibil-
ity with the existing cassette, and
because the price of the hardware
only costs the Philips’ people $25
at the manufacturing level which,
hopefully, means the retail price

(Continued on opposite page)

D looks
with the volt

V anl B BN Asthenum-
i ber of Otari's
TMD™ high speed video dup-
licator installations continues
to grow, the TMD system’s pro-
ductivity and advantages in
quality become more and more
evident. And as the facilities
listed on the following page
have concluded, the higher
the production volume, the

Otari T-70011 TMD™ systems are in use
around-the-clock at Rank Video Services
America. Northbrook, Hinois. Pholo courtesy
Rank Video Services America.

better TMD looks in terms of
return on investment.

It's now clear that no other
method of tape duplication,
be it real-time or high speed,
can even approach TMD as
the right choice for a fully
integrated factory system.

Consider what these facts
could mean Lo you in your
operation: Otari's T-70011

TMD duplicator can produce
495 VHS EP copies, 165 SP
copies, and 235 PAL copies
while a real-time deck pro-
duces one. The video quality
of a TMD copy is equal to or
better than a real-time copy.
Quality problems with other
systems, such as playback
tracking, linearity, and audio
fidelity are gone. The T-70011
is blind to formats—the TMD
system is easily convertied to
any VHS format without mas-
sive outlays in additional

[N g sp PAL
T-120 1804 612 870
T-90 2387 814 1155
T-60 3528 1212 1719
T-30 6668 2388 3360
T-15 12222 4632 6437

T™MD production per shift. Conditions: Pancake
usable length = 4950 meters. Pancake change-
overtime = I minute. Blank tape hetween pro-
grams = 2 melers, Shift, = uninterrupted
8 hour with 100% uptine.
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even better
me turned up.

capital equipment. And with
simple 3-button automatic
operation, even inexperienced
operators find the system
easy Lo use.

Olari TMD cuslomers in North
America. Over 130 systems are
now installed, worldwide.
Cassette Productions, Salt
Lake City, UT, Centercom,
Milwaukee, WI, Future
Productions, Fairlawn, NJ,
3M Co., St. Paul, MN, New
Age Video, South Plainfield,
NJ, Producer’s Color Service,
Detroit, MI, Resolution,
Burlington, VT, Rank Video
Services America,
Northbrook, IL, United
American Video, Charlotte.
NC, Video Duplication
Services, Columbus, OH, VTR
Video, Toronto, Canada,
West Coast Video, Brisbane, CA

Picture qualily verified

According to the results of
an independent survey* pre-
sented at the International
Tape/Disc Association’s 19th
Annual Seminar in 1989,
consumers rated TMD video
quality equal to or better
than real-time.

*Study conducted by Consumer Sciences. Inc.

.

Incorporating a heavy-duty. ultra-stable transport and solid state laser technology. Otari's TMD
system makes VIS EP copies 495 times faster than real-time. SP copies 165 times faster. and PAL
copies 235 times faster. Photo courtesy West Coast Video, Brishane. California.

Range of Acceplability

Real Time Quality
------ T™D Quality

In a typical production setting. TMD provides
high quality copies more consistently than
real-time.

TMD™ The perfect combi-
nation of high productivity
and unsurpassed quality.

Only from Otari, a company
with 25 years in the high
speed duplication system
business.

Call Otari at 415-341-5900
for a technical brochure
describing TMD, and how it
can make your facility more
profitable.

0/T/AR 1]

© 1990 Otari Corporation
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(Continued from opposite page)

will be comparable to existing cas-
sette players and recorders.” Bal-
len holds to the theory that the
automotive makers control the ac-
ceptance of the country's music
formats, and that DCC players will
begin to replace the standard cas-
sette player in cars in the very near
future. “‘Look what happened to the
8-track when automakers quit put-
ting them in cars. The format near-
ly died overnight. DCC has the
smell of a mass-market item. If
they begin to show up in Chevys or
Fords with their glorious back-
wards compatibility to existing cas-
settes, that's all it will take to push
the format into the mainstream.”

While DCC offers some advan-
tages to duplicators in that it re-
quires less memory for the digital
bin, it also employs a controversial
compression method which limits
the playback range of music, and
which may bring objections from
consumers. “Overall, | think the
compression thing can be over-
come, and that consumers will
readily accept DCC as a viable mid-
dle product between analog and
CcD.”

Ken Joy is a Special Issues Contrib-
utor and freelance audio/video
specialist in Los Angeles.

VIDEO

(Continued from page AV-2)

changes to give high-speed the look
of real-time.”

“We're very happy with high-
speed duplication,” says David
Cuyler, executive VP & GM at Rank
Video Services, “‘although real-time
is still, by far, the largest portion of
our duplication capacity. For theat-
rical product, real-time is the way
to deliver the quality that the stu-
dios want.”

Cuyler says Rank does a ‘“signifi-
cant” portion of its real-time dupli-
cation in a 2:1 speed. “'At twice the
speed of real-time we increase
throughput by 100%, yet stili re-
tain the pristine quality found in
1:1 real-time methods.”

Increased productivity is realized
in high-speed when it comes to du-
plicating extended play product
which, while not being used to du-
plicate A-title theatrical releases, is
being used increasingly in the how-
to and premium video markets,
which Cuyler says is an exploding
genre. “We're going to see a huge
growth in special-interest video
over the next few years,” he says,
“with video becoming the electron-
ic sales brochure of the '90s.

“American corporations who
don't traditionally make entertain-
ment programming will turn to vid-
€0 as an electronic sales tool, and it
will become a large portion of the
duplication market in late '92 and
early '93." Cuyler cites major cor-
porations, like client McDonald
Douglas, who. are beginning to re-
lease quarterly reports to employ-
ees on video tape, as the source for
a major profit center for the na-
tion’s duplicators.

Y think 1992 is going to be the

(Continued on page AV-12)
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VIDEO

HIGH QUALITY CUSTOM DUPLICATION

“BUY THE BEST QUALITY AND SERVICE
AT THE LOWEST PRICE“

San Francisco ® Los Angeles ® New York ¢ Ft. Lauderdale

TEL 415.775.5313  FAX 415.775.5907

Eurovideo Duplication On Rapid Rise

By PETER DEAN

he European video duplica-

tion market grew by 26%

from 1989 to 1990 and is
expected to grow by a further
25 % by the end of this year, with
growth in sell-through making up
for shortfalls in rental.

Last year, a total of 103 million
units was split into 18.5 million
units for the rental market and
84.5 million for sell-through.
While sell-through registered a
growth of 35%, rental had a 4%
decline.

The overcrowded U.K. video
duplication business took the li-
on's share of this total with 50
million units. This figure is ex-
pected to rise to 63 million this

Oldest Names

=9

One thing that’s not new is

one of the most extensive
test equipment in the

to providing service to all
|| existing Electro Sound

systems ... and to
infroduce new systems
for the future.

SN -
@ ?%‘LI electro sound inc.
a MARK V company
=

Corporate and National Sales Office:
9130 Glenoaks Blvd., Sun Valley, CA 91352
TEL: (818) 504-3820 FAX: (818) 504-3828
TLX: 194989

A New Look at One of the

in Tape Duplication

What's new at
Electro Sound?
Practically
everything from
our new logo to
our new home.

our commitment to providing
lines of tape duplicating and

industry. And a commitment

year, inclusive of corporate video
packages, although a sluggish
sell-through market may dampen
projections.

Recent changes in each dupli-
cator’s client base has meant that
the U.K. pecking order has
changed dramatically over the
past 12 months. Market leader
Rank Video Services has lost
Buena Vista Home Video's busi-
ness to closest rival Carlton/-
Technicolor, so levelling out the
two firms’ output this year to a
claimed 20-22 million units,
while PolyGram Video's shifting
of its U.K. duplication from Fra-
ser Peacock to Videoprint has
seen it closing the gap in third
place with an estimated output of
13 million units for 1991.

Videoprint's progress is in part
due to its second plant near Ips-
wich built with 30 Sony sprinters.
Rank’s 8 million unit capacity
plant in Willstadt, Germany,
meanwhile, is now up and run-
ning with plans to service conti-
nental Europe, especially France
and Germany. Carlton/Technico-
lor has had a continental-based
plant at Helmond, Holland, for
two years, servicing the European
markets.

New player West Coast Video,
which claims a $25 million in-
vestment in the former Elmag
plant at Rugby, in the English
Midlands, has yet to make a sig-
nificant impact on the existing
duplicators’ client base. But in
the speculation stakes, all eyes
are on Sony’s former record-
pressing plant at Aylesbury,
which is due to start duplicating
video cassettes this fall.

Sony’s entry into duplication is
just one of the hot issues in to-
day’s marketplace. The company
is keeping tight-lipped over its
corporate strategy except to say
that as the country’s largest dis-
tributor of rental and sell-
through, duplication is “‘a logical
bolt-on.”

Some competitors have pre-
dicted that Sony will unveil a real-
time player at the plant, while
others are speculating on the fu-
ture of RCA/Columbia’s duplica-
tion under its new Sony owner-
ship. RCA/Columbia currently
has its duplication done by Rank
Video Services.

Bearing in mind that the dupli-
cation industry is reflecting
what’s happening in the video in-
dustry rather than driving it, oth-
er issues rely heavily on changes
in the state of the market, argues
Richard Gray, Technicolor's sales
and marketing director. “We're
reflecting, not driving, the mar-
ket. Duplicators can’t grow the
market whereas prices and dis-
tributor policies are the main lo-
comotives.”

The biggest such change is in
the market’s evolving order pat-
tern. “Retailers were often over-
stocking, something which came
to light in mid-1990 with the
Parkfield crisis. This has now pro-
duced the desire for a zero-inven-
tory situation across the market,”
says Simon Valley, director and

general manager of Videoprint.
“Rather than receive an initial or-
der and then a top-up order, our
customers now expect a number
of different orders to a number of
different drop-off points. Those
that can adapt will be the suc-
cessful duplicators of the fu-
ture,” he says.

Andrew Bourne, Rank’s new
business and marketing director,
says the growth of sell-through
catalogs means orders can now
be smaller across a range of sev-
eral hundred titles. This “poten-
tial nightmare” is coped with
best, he says, by sprinters
backed up by a pancake inven-
tory at the plant.

Another pattern duplicators
are having to get used to is the
sudden influx of orders prior to
the Christmas sell-through boom
period. “Normally, at this time of
the year, we'd be building inven-
tory for the fall, but it now comes
like an express train closer to
Christmas. We're currently oper-
ating at about 60% capacity,”
says Bourne.

Technicolor’s Richard Gray
says that business is down some
10% these days on the same pe-
riod last year and the company is
looking for a considerable upturn
in volume in the final quarter of
this year. He adds that market
growth is hard to predict in both
sell-through and rental. Rank's
Bourne says, “There’s a general
downturn. People who rented
four or five titles a month are now
renting just one. Sell-through is
similarly affected by the lack of
disposable income.

“The industry is currently go-
ing through a modification pro-
cess which is like getting used to
a new suit. It's still very healthy
and is showing signs of a more
mature market. In 12 months,
however, | predict we'll be back to
a bonanza situation.”

Although all duplicators are
feeling the changes, the best way
of coping with zero inventory and
side-effects like quicker turn-
around still is a matter of debate.
Rank and Videoprint are firmly
behind sprinters as the most
cost-effective and convenient
measure. Technicolor and Fraser
Peacock favor real-time ma-
chines. “Sprinters always being
cheaper is an absolute myth,”
says Richard Gray of Technicolor.

The poorer quality argument
against sprinters seems to be on
the wane, however, and Video-
print’s Simon Bailey expects that
Hollywood majors will soon over-
come what he terms “prejudice
for prejudice’s sake. Sony are
really going to help change this.
Both they and Otari are working
very hard talking to the right peo-
ple and convincing them that
from a quality point of view it will
give them exactly what they
want.”

As for expansion into Europe,
both Technicolor and Rank al-
ready have their own continental-
based plants while Videoprint
and Fraser Peacock are actively

(Continued on page AV-12)
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He who wants to reach the top, shall not spare
himself.Look at the triathlon athlete heading for
a new record. A man giving everything he has
got, drawing on all his reserves. And whose suc-
cess will make him forget all hardships endured.
What remains is the challenge to go even further.
This is an attitude that OD&ME (Optical Disc &
Memory Engineering) can relate to. The com-
pany is not satisfied with practical feasibility. Its
stated objective is: the ultimate achievement in
the production processes of optical storage

media systems. The result: an innovative range

THE APPEAL OF AN ALL-OUT EFFORT

of equipment for mastering, electroforming,
replication and packaging systems based on a
revolutionary concept, featuring as main bene-
fits: saving on labour, reject rate, investment
and production time.

The OD&ME concept uniquely integrates all pro-
duction stages for the manufacture of optical
storage media. This concept is characterized by
built-in cleanrooms, robotization, central control
units, automation, integrated inspection stages
and a turn-key approach including all required

equipment, consumables, service and training.

omE

OD&ME, Rekvelden 15, 5503 NZ VELDHOVEN, The Netherlands, Phone: +31 40 543815, Telefax: +31 40 541985
OD&ME Corporation of America

204 Brunswick Boulevard, POINTE CLAIRE, Quebec HIR 1A6 Canada, Phone: (514) 695-2353, Telefax: (514) 695-0593.
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BASF Magnetics — The partne

At the service of the music a

AUDIO

- Ferric tapes LH-D and 49 series
- High Bias tapes CR-D and 68 series
- Master tapes 911, 468, 469

--Calibration cassettes

PROFESSIONAL AUDIO VIDEO BASF Corporation Information Systems - Crosby Drive -
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rof the duplicating industry.
ud film companies worldwide,

FIDE(

- Chrome pancakes 1:1/1:2-Duplication

- Chrome pancakes for Highspeed-Duplication TMD/Sprinter
- Chrome Video Duplicator Cassettes for 1:1 Duplication

- TMD Mirrormaster tapes

- 1" Videotapes for Mastering

& BASF
Bedford - Massachusetts 01730 - Phone (617) 271 4000 @ /
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In Any Format

Video Duplication Of World Class Quality
(NTSC « PAL » SECAM) * Future Duplicators is
the Largest, Most Experienced, and Only

JVC-Licensed High Speed Duplicator
on the East Coast. ¢ No Job Too Large
or Too Small in Real Time or
» 'j=rg TMD High Speed

FASY
 RELIARLE
" VOLUME SERV:
. HIGHEST QUA\N
FULFILLMENT SERN\CES

FUETU K&@ Duplicators

A Division of Future Network, Inc.

630 Ninth Ave., Suite 403, New York, N.Y., 10036 (212) 399-6090

since 1903
see the
YhS rotose . CA-20 w/ .
OSCI'Eener., . th v.e Z.90 insery
S gravyre p”me'w/ovem,appe'
atae s |
s.inny,

e the inventor and manufacturer of the first
production on-audio cassette printer.

¢ the inventor and manufacturer of the first
production on-video cassette printer.

¢ the largest and finest manufacturer of on-audio
and on-video cassette printers in the world.

why settle for less ? ?

apex machine company
3000 n.e. 12th terrace ¢ fi. lauderdale, fl 33334 usa
ph: 305-565-apex ® fax:305-563-2844 ¢ telex: 2716Q1 apex ur

international representative audiomatic corporation
400 madison avenue ® new york. ny 10017 usa

ph 212-308-6888 » tax 212- 308-5817 o telex 12-6419

west coast. . master recording supply. inc
000 w magnoha bivd . ste | ® burbank. ca 91505
ph. 818-841-7500 e fax 818-841- -8134

domestic representatives

encore marketing company
po box 386 e kemiworth, it 60043
ph 708-256-6223 # fax 708:256- 8362

mid-west

AUDIO /VIDEO CASSETTE

AUDIO

(Continued from page AV-2)
its.”

“There’'s more demand from ac-
counts using digital bins for ferric
cobalts who want loud output,”
says Terry O'Kelly, director of sales
for professional products at BASF
Corporation Information Systems,
“although there's still some de-
mand for chrome among those ac-
counts who are looking for freedom
from modulation noise. There's dif-
ferent demands for different cus-
tomers.”

What happens to the analog cas-
sette when Philips Audio’s digital
compact cassette (DCC) hits town
next year? Most say that DCC will
be a welcome addition to the tape
music storage market with its back-
wards compatibility with the analog
cassette. "Our only concern is that
the consumer not feel that their
current way of collecting music is
going to be outmoded,’” says
Warner Music Group's VP of Mar-
keting Jordan Rost. “We're pushing
for an orderly marketing transition
into DCC like that of the vinyl LP to
the CD.”

DCC duplication poses no special
problem for most duplicators says
Duplitronics president Jeffrey
Binder. **Our systems can be up-
graded to duplicate DCC in less
than two hours for around
$30,000, which gives the duplica-
tors the ability to replicate both an-
alog and DCC product on the same
system as production warrants it. |
expect that, by year's end, we
should see all the major indepen-
dents, and major labels making a
commitment to DCC."”

Warner Bros. is joining forces
with Philips to promote the DCC
format next spring with the 300-
date Dire Straits world tour. The
tour, which opens the end of Au-
gust, begins by promoting Philip's
CD players which are marketed
here under the Magnavox brand
name, but will begin to promote the
DCC format in April of 1992. Al-
though promoting the new format,
Dire Straits’ new “On Every Street”
album is not targeted for release in
the format, but is promoting the
format because of the band's com-
mitment to high sonic standards.

VIDEO

(Continued from page AV-7)

breakout year for the promotional
special-interest video,"" says
Cuyler. “More people are going to
be aware of it, and you won't have
to keep explaining the concept as a
viable promotional tool.”
Pharmaceutical giant Upjohn
mailed hundreds of thousands of
videocassettes to consumers who
called an *800-number’’ last
spring as part of a promotional
push for Rogain, its hair-growth
product, and Cuyler sees no end to
the trend. “‘We're going to do every-
thing we can to educate the market
as to the availability of the tool, and
that includes talking to post-pro-
duction houses who should be en-
couraging their customers to pro-
duce these kinds of tapes to
generate business all the way down
the pike.” KEN JOY

Rank Video Services’ proprietary double-speed video-pancake record-

ing facility, Northbrook, Iil.

EUROVIDEO

(Continued from page AV-8)

seeking European orders from
the U.K.

Videoprint last year claimed
the U.K.'s largest video export or-
der with 800,000 units over 27
titles for Spain’s Editorial Plan-
eta. Bourne says that traffic can
also be two-way. “We now have
the ability to move capacity about
so that if Willstadt couldn’t cope
with all requiraments, then we

could duplicate orders in the
U.K."”

U.K. Video Duplication: Rank
Video Services (Warner, CIC,
RCA/Columbia, Odyssey); Carl-
ton/Technicolor (Buena Vista,
FoxVideo, BBC Video); Videoprint
(Guild, PolyGram U.K., MCEG/-
Virgin, BMG, Palace, Castle); Fra-
ser Peacock (EV, ITC, MIA);
Strand (VCI).

Peter Dean is a London-based
Billboard Video Contributor.

AUS D

SETTING THE STANDARDS

9&1 music duphcatmg ratro Dauble master switchirig.
Buffer amoljfiers. All standard'in the renowned Gauss
Series 2420.'Plus, proven*fehé*bn‘ty and dependability.

& MARK chompany
9130 Glencags Biva.
Sgﬁ*valley,kCAﬂs_yssrz -
- (213) B75-1900

“Fax. (818). 767-4479

i

All are why Gayss
duplicating systems
are the world’s best.
Capable of optimiz-
Ing most duplicating”
systems pperating
from 1-t through §28:1
... and providing in-
process QC, the
Gauss Series 4100
Tape Test System sets
‘new standards gf its
oW,

Whether you
duplicate rock

or Bach or

. Spoken word
Gaussisthe - .
proven jeader..

;. ©1990 Gauss,
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Pro Audio

NEW YORK—Peter Baumann,
founder and owner of the Private
Music record label, assumed own-
ership July 10 of Studio Ultimo, a
48-track recording studio in Los
Angeles.

Founded by Angele and Ken
Hayashi, who sold the facility to
Baumann, business is expected to
continue as usual at Studio Ulti-
mo. “I don’t see that the acquisi-
tion will change business,” says
Angele Hayashi, who will remain
with the facility. “It’s great; I'm

Private Music’s Baumann
Takes Over Studio Ultimo

really happy about it. If anything,
it doubles our clientele.”

Baumann—who founded Pri-
vate Music in 1983—says he plans
to do at least 40% of the producing
at the facility, which will maintain
its current management and staff.
Hayashi expects the studio even-
tually to be renamed Private Mu-
sic.

Among the sessions hosted re-
cently at Studio Ultimo have been
projects for Wilson Phillips, Anita

(Continued on page 44)

New Digital System Goes To Market
Audio Techniques Shows Off Yamaha DMRS

B BY SUSAN NUNZIATA

NEW YORK—Audio Techniques
here is the first dealer to begin sell-
ing Yamaha Corp.’s DMRS8 digital
mixer/recorder. The pro audio deal-
er debuted the unit July 31 with a
demonstration by engineer/pro-
ducer Tom Jung, owner of DMP
Records, and artist Chuck Loeb.
Essentially a digital console com-
bined with a digital tape recorder,
the DMRS8 is an integrated, all-digi-
tal system for audio recording and
mixing. It features an eight-track
digital recorder, digital mixer, locat-

AUDIO TRACK

NEW YORK

MCA artist Bobby Brown and Up-
town/MCA act Heavy D worked on
separate projects at Greene Street
Recording. Hank Shocklee and the
Bomb Squad produced Brown's
tracks, while Pete Rock was at the
helm for Heavy D’s. Chris
“Champ” Champion engineered,
assisted by Tamra Wilson.

Steve Peck cut tracks on the Wa-
ter Lilies for Warner Bros. at Bat-
tery Studios.

I.N.S. had producer Eric Kupper
in working on tracks, remixes, and
digital edits on 808 State’s
“Ooooops’’ for Tommy Boy Rec-
ords. Mike Ffrench was at the
board. Producers Markus Moser
and Martin Newmayer (Bingo
Boys) worked on remixes of “How
To Dance” and remixes and digital
edits of the Bingo Boys’ second sin-
gle with Princesa for Atlantic.
Seiji Motoyama engineered. Def
Mix’s David Morales and Kupper
worked on overdubs for the remix
of Jody Watley’s “I'm The One You
Need” for MCA with Ffrench at the
board.

At D&D Recording, producer
Eddie ““Love’” Arroyo mixed
“Pump It Up” for Daisey Dee, “The
Underground” for J Bum, and
“Doctor’s Orders” for Sande. Kie-
ran Walsh engineered. Producer
Victor Vargas remixed ‘“‘Borrequa
Posse” for the Strictly Rhythm act
Rare Arts with engineer Mike Rog-
ers. Danny Teneglia remixed Isis’
“Hail The Word” for 4th & B’way
Records. Rogers engineered.

Producer Justin Strauss stopped
in Prime Cuts to work on a remix of
Loud Sugar’s ‘“Creamsicle’’ for
SBK. He also remixed Blue Train’s
“All I Need” for Zoo Entertain-
ment. Shaun James engineered
with Kupper programming. Ivan
Ivan remixed King Missile’s
“Heart Is A Flower” for Atlantic.
James was at the board, with Joey
Moskowitz programming.

Warner Bros. act R.E.M. was in
Power Play remixing its new 12-
inch single, “Radio Song,” with pro-
ducer Herb Azor. Andre Deborg
engineered with Chris Conway as-
sisting. Production team Phase

Five, from the Netherlands, was in
remixing ‘“Another One Bites The
Dust” by Hollywood Records act
Queen. Scott Harding engineered,
assisted by Chris Conway.

LOS ANGELES

I.R.S. ACT DREAD ZEPPELIN
stopped in Sound Image with pro-
ducers Jah Paul Jo and Rasta Li-
Mon to overdub with engineer Lee
Manning. Glen Matisoff engi-
neered. Brickyard was in with pro-
ducer Mikel Japp completing its
current project. Matisoff engi-
neered.

Red Zone had Kenny Loggins in
Studio A working on vocals for his
upcoming Sony Music release. Ter-
ry Nelson engineered, assisted by
Scott Lovelis. The project was
tracked on two Mitsubishi 32-track
digital machines. Also in Studio A,
Dana Strum of Slaughter worked
on 48-track remixes of the songs
“Loaded Gun” and “Fly To The An-
gels,”” from a live Westwood One
show of the group’s May 19 concert
at the Forum. Slaughter’s “Shout It
Out,” which is featured on the
soundtrack for the film “Bill &
Ted’s Bogus Journey,” was also
mixed. Strum was assisted by Love-
lis.

Great White was in Sunset Sound
mixing live tracks for a Westwood
One concert. The group’s Michael
Lardie engineered and co-produced
with Alan Niven. Tom Nellen assist-
ed. Patti Scialfa cut vocal tracks for
her upcoming Sony album. Mike
Campbell (Tom Petty & the Heart-
breakers) produced. Mark Linett en-
gineered, assisted by Mike Pier-
sante.

Crib completed sessions direct to
Sony TCD D10 and Tascam DA-30
DAT decks at Poop Alley Studios
for release by Magnatone Products.
Devin Sarno produced, with Tom
Grimley engineering.

Chuckii Booker was in Aire L.A.
completing mixes on his upcoming al-
bum for East West America. Craig
Burbidge, Rob Chiarelli, and Rob
Seifert engineered, with Mike Sco-
tella, Gregg Barrett, and Anthony
Jeffries assisting. S.0.S. mixed its
new album for A&M. Curtis Williams
produced, with David Koenig at the
board. Jeffries, Scotella, and Barrett

engineered. Calloway was in Studio
B tracking and mixing its self-pro-
duced album for Sony/Epic. Chiarelli
engineered, with Jeffries and Rusty
Richards. assisting.

NASHVILLE

MARTY BROWN cut overdubs at
Sound Stage with producer Tony
Brown. Mike Clute and Chuck Ainle
engineered, assisted by Russ Martin.

At Recording Arts, Scott Wesley
Brown worked on guitar overdubs
for a Word album with producer
Tom Wanca. Todd Robbins engi-
neered. Michael White was in track-
ing vocal overdubs with producers
Robert Burn and Alan Schulman.
Schulman engineered the Warner
Bros. project.

OTHER CITIES

KEYBOARDIST Merl Saunders
was in Studio H in San Francisco
with engineer Bill Thompson mixing
tracks from the Rainforest Band’s
live album, slated for release in the
fall.

Booker T. Jones III and Shake
City Productions completed the de-
but album by rapper Lavar for Epic
at The Plant in Sausalito, Calif.
Gragg Lunsford engineered. Carlos
Santana and John Lee Hooker were
in Studio B working on tracks for
Blue Rose Productions. Arne
Frager and Devon Rietveld engi-
neered. Bill Halverson tracked and
mixed the Texas Tornados in Studio
A for Reprise. Neill King shared en-
gineering duties.

Producer Trammell Starks was in
the Musiplex, Atlanta, tracking sev-
eral sides, including a remake of
Janis Joplin’s “Piece Of My Heart,”
with She Said. Starks also tracked
and mixed one cut with Torch.
George Pappas engineered, assisted
by Rick Newcomb.

At Seller Sound in Detroit, the Ro-
mantics and Greg Stryker recorded
new material for upcoming release,
Gary Spaniola engineered and pro-
duced.

Material for Audio Track should be
sent to Debbie Holley, Billboard,
Fifth Floor, 49 Music Square W,
Nashwlle, Tenn. 87203.

er, and mixing automation in one
unit. Once converted, audio signals
can remain in the digital domain un-
til playback.

“Conversions are the weak link in
digital,” said Jung in an interview
prior to the demonstration. *‘This is
the first product that really ad-
dresses that. I like the idea of con-
verting to digital and staying digital
the rest of the way.”

Jung, who began using a DMRS8
prototype last year, did live over-
dubs with Loeb at Audio Tech-
niques to demonstrate the board’s
dynamic automation.

Console setups and real-time
mixes are stored to either a 64K
RAM card or on the tape, and the
unit can digitally memorize and re-
call all static console settings, in-

cluding panning, EQ, track assign-
ments, effects, and fader levels.
Real-time automation of all parame-
ters is also available and motorized
faders indicate channel level
changes relative to time code.

Due out in about two weeks,
Loeb’s latest release, ‘“Balance,”
was recorded and mixed at the Car-
riage House using the 20-bit digital
DMRS. Jung also used the unit last
year to record “Radio Face,” from
the Bob Smith Band.

Announced at the 1988 Audio En-
gineering Society Convention in
New York, Yamaha began shipping
the system in Japan about a year
ago, and it has been available in the
U.K. and Canada for several
months. In the U.S., the product be-

(Continued on page 43)

NEW PRODUCTS AND SERVICES |

A—T LINEUP: Audio-Technica, Stow, Ohio, introduced the remote-powered
Pro 35R condenser and Pro 37R cardioid condenser microphones to its Pro
line. The mikes are designed to provide a distortion-free signal in sound fields
as loud as 141 dB.

REALTIME RESTORATION: Sonic Solutions is offering a real-time ver-
sion of its declicking and decrackling options for the NoNoise system that will
include a new algorithm designed to eliminate clicks and pops, as well as re-
cord scratch crackle, in a single pass in real time. Abbey Road Studios, Lon-
don, and Sony Classical in New York and Hamburg are among the NoNoise
users.

TEF SOUND: Techron Industrial Products, a division of Crown Interna-
tional in Elkhart, Ill., debuted the TEF System 20 sound analyzer. The system
is driven by proprietary Sound Lab software, available for either Macintosh
or PC-compatible computers and designed to be more general in purpose than
preceding versions. With ease of use in mind, the software is designed with
three basic sections that allow noise level, intelligibility, and TDS measure-
ments.

MIKE AID: Audio Intervisual Design, Los Angeles, was appointed exclu-
sive U.S. distributor of Avalon Design, the Australian-based manufacturer of
analog music products and processors. The company is introducing the Avalon
M2 microphone preamplifier using the Avalon 2022 hybrid-cell. Features in-
clude fully discrete circuitry, low noise (-126dB EIN), internal phantom power-
ing +48v, and headroom into +30dB into 600 ohm load.

UNDER PRESSURE: Bruel & Kjaer, Marlboro, Mass., introduced the
Acoustic Pressure Equalizer attachment for its omnidirectional Series 4000
professional microphones. Designed by Wieslaw Woszcezyk, director of
McGill Univ.’s sound recording program in Montreal, the attachment modifies
the sound field near the microphone diaphragm using diffraction in order to
change the frequency and polar response of the sound field, functioning as a
spectral and directional equalizer.

IN SYNC: JLCooper Electronics Inc. in Marina Del Rey, Calif., debuted two
new sync products. SyncLink combines a Macintosh MIDI interface with a
SMPTE and “Smart” FSK synchronizer for syncing MIDI sequencers, drum
machines, and hard disc recorders to audio or video tape. PPS-2, an updated
version of the PPS-1 synchronizer, has several new features, including Jam
Synec, which provides SMPTE regeneration capability for tape duplication and
timecode repair; flywheeling; and automerge. The PPS-2 has a suggested price
of $170; SyncLink has a suggested price of $200.

API RETROFIT: API Audio Products Inc. bowed a new series of retrofitta-
ble mike pre and equalization modules for the Sony MXP-3000 series con-
soles. Designed for easy installation, the new model 550s EQ and 212s preamp
modules are offered as console options by Sony dealers. Console users who
have added the modules include Canada’s Banff Centre, Videomix in New
York, and Dark Horse Productions in Portland, Ore.

cLASSIC GOLD: Gibson Labs, North Hollywood, Calif., introduced the
Classic Gold Combo Amp featuring flexible vintage-type tube preamp and
(Continued on page 44)
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Bob Ludwig

Dorsy SR

(14

ith Dolby SR,

1 Fan master CD’s that

are second to none.”

Award-winning mastering
engineer Bob Ludwig knows what
it takes to turn original recordings
into best-selling albums. That’s
why he likes to work from analog
masters that are recorded with
Dolby SR.

“Dolby SR masters are
transparent, free of hiss, hum, and
print-through. That’s just what [

need to master state-of-the art CD’s.

“In fact, Dolby SR’s high
resolution can actually reveal the
limitations of the compact disc.
With Dolby SR, ‘AAD’ on the

label is an asset, not a drawback.”

Bob Ludwig. Vice President and Chief Engineer
of Masierdisk Corporation. has mastered
hundreds of gold und plutinum albums

Boh and Masterdisk have earned numerous
honors, including seven Mix TEC Awards.

t

For more information on Dolby SR, contact your
Dolby professional products dealer.

Dolby SR: now 50,000 tracks worldwide.

X Dolby

Doiby Laboratanes inc + 100 Potrero Avenue. San Francisco CA 94103 4813 - Yetephone 415-558 0200 - Telex 34409 - Facsimile 415 863-1373
346 Clapham Road London SW3 SAP « Telephone 071 720 1111 « Telex 919109 + Facsimile 071 720 4118
Dolby and the double-D symbal ar@ trademarks of Dolby Laboratories Licensing Corporation < 1990 Dolby Laboratoties S80/9101

Randall Wallace
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Billboard.

STUDIOACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING AUGUST 10, 1991)

_CATEGORY [ HOT 100 R&B COUNTRY ADULT CONT. RAP
TITLE (EVERYTHING | | CAN'T WAIT SHE'S IN LOVE (EVERYTHING | THE CHUBSTER
Artist/ DO) ANOTHER WITH THE BOY DO) Chubb Rock/
Producer | DO IT FOR YOU MINUTE Trisha Yearwood/ 1 DO IT FOR YOU Howie Tee
(Label) Bryan Adams/ Hi-Five/ G.Fundis Bryan Adams/ (Select)

R.“Mutt”Lange E.F. White (MCA) R.“Mutt"Lange {
(A&N) (Jive) (A&M)

hRECORDING BATTERY BATTERY/ SOUND | BATTERY HOWIE'S CRIB
STUDIO(S) (London) MIDILAND EMPORIUM (London) (New York)
Engineer(s) Nigel Green (NY/Miami) (Nashville) Nigel Green | Howie Tee

Chris Floberg Gary Laney

Tom Vercillo/

Will Tartak
RECORDING SSL 4000 E Series Neve 8068/ Neve 8128 SSL 4000 E Series | AHB System 8
CONSOLE(S) Trident Series 80B
MULTITRACK | Sony PCM 3348 Studer A-827/ Mitsubishi 850 Sony PCM 3348 Tascam MSR 16
RECORDER(S) Otari MTR 90
(Noise Reduction)
STUDIO Yamaha NS10 Tannoy SSMU/ Westlake BSSB Yamaha NS10 EV MS 802
MONITOR(S) Westlake 10,5

Yamaha NS10
MASTER TAPE | Ampex 467 Ampex 456 Ampex 467 Ampex 467 Ampex 446
MIXDOWN MAYFAIR BATTERY SOUND MAYFAIR QUAD
STUDIO(S) (London) (New York) EMPORIUM (London) (New York)
Engineer(s) Bob Mike Allaire (Nashville) Bob Henry Falco

Clearmountain Garth Fundis Clearmountain
CONSOLE(S) SSL 6072 G Series | SSL 4064 G Series Neve 8128 SSL 6072 G Series | SSL 4064 G Series
!

MULTITRACK/ | Sony PCM 3348 Otari MTR-100 Mitsubishi 850 Sony PCM 3348 | Otari MTR-90

2-TRACK Studer A-80
RECORDER(S)
(Noise Reduction)
STUDIO Yamaha NS10M Tannoy SSMU Westlake BSSB Yamaha NS10M URE! 813B
MONITOR(S) KRK 703 10,5 KRK 703 Tannoy B
MASTER TAPE | Ampex 467 Ampex 456 Ampex 467 Ampex 467 Ampex 456
MASTERING MASTERDISK HIT FACTORY GEORGETOWN MASTERDISK FRANKFORD
(ALBUM) Bob Ludwig Herb Powers Jr. MASTERS Bob Ludwig WAYNE
Engineer Denny Purcell Michael Sarsfield
PRIMARY CD DADC DMI MCA DADC DMmI
REPLICATOR Manufacturing
(ALBUM)
PRIMARY TAPE | Sonopress | Sonopress MCA Sonopress Hauppauge Tape
DUPLICATOR Manufacturing Manufacturing

] (ALBUM)

© 1991, Biliboard/BPI Communications, inc. Hot 100, R&B & Country appear in this feature each time; Aibum Rock, Modern Rock, Rap, Adult
Contemporary & Dance appear in rotation.

TOM PETTY  COLOR MF BACD TARA KEMP  RYTHM SYNDICATE UB4) LISA FISCHER LLTHER VANDROSS TROOPLEVERT GENE RICE
AFTER 7 PEBBLES AAY PARKER JR. BEBE & CECE WINANS READY FOR THE WORLD OAKTOWN 3.5.7 ANOTHER BAD CREATION
i MARVA HICKS GERARDD RALPH TRESVANT JASMINE GUY BELL BIV DEVOE

LALAH HATHAWAY

FAX 2138765143
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PRO AUDIO I

NEW DIGITAL SYSTEM

(Continued from page 41)

gan shipping about two months ago.

The compact DMRS is transport-
able and provides 20-bit digital re-
cording on a proprietary Yamaha-
designed 8mm eight-track cassette.
It includes outboard analog-to-digi-
tal and digital-to-analog-converters,
and can be expanded with the addi-
tion of up to two DRUS eight-track
recorders.

DMRS8 will be marketed at a limit-
ed number of professional audio
dealers this year with a suggested
list price of $40,000, including con-
verters. The DRUS8 has a suggested
retail price of $22,000.

To support these and future prod-
ucts, Yamaha has launched the pro
digital products department, head-
ed by sales and marketing manager
Peter Chaikin.

DMRS8 “offers basically two
things,” said Chaikin. “The concept
of an all-digital project, and the ex-
tended dynamic range that 20-bit of-
fers in a portable unit.”

George Michael, the Eurythmies’
Dave Stewart, and the U.K. band
the Mission have also purchased
DMRS8 systems, according to Chai-
kin.

The system offers an SMPTE
time code synchronizer generator/
reader, as well as DAT, AES/EBU
and two-track analog tape monitor-
ing, in-line digital channel effects
and EQ, and three SPX-1000 digital
signal processors. A variety of for-
mat converts are available from Ya-
maha.

Jung has long been a proponent
of live-to-two-track recording, al-
though he has recently begun ex-
ploring multitrack recording for
certain projects. “My goal is to
make the technology disappear,” he
said. “We have a greater chance of
doing that with DMR-type of tech-
nology than ever before. In a per-
fect world, the signal would be digi-
tal from the microphone until it was
played back on someone’s CD play-
er.”

The DMR8’s ergonomics take
some getting used to, Jung noted.
“TI'm not a computer hack,” he said.
“I have a tough time sitting down to
a hard-disc system and interfacing
to that. [DMRS8] lies between a reg-
ular recording console and a com-
puter. Once you get past the fact
that the faders do more than one
thing, it’s easy to slide into it.”

Jung said he would also like to
see more variety in the conversion
units that interface with the sys-
tem. At present, only Yamaha con-
verters can be used. The producer
has recently been testing a number
of converters at his facility in Stam-
ford, Conn.

The DMRS8’s 20-bit recording ca-
pability is a bonus to Jung, who not-
ed that it allows professionals to
work “above the threshold” of the
final product.

Jung began his career as an engi-
neer and producer in 1963 working
as a disc cutter. He founded DMP
Records in 1982 and the label’s first
CDs were cut in 1983. The label spe-
cializes in direct-to-digital recording
and has released more than 40 CDs
featuring such jazz artists as War-
ren Bernhardt, Flim & the BBs,
Manfredo Fest, Dial & Oatts, Bob
Mintzer Big Band, and Thom Ro-
tella.

Hugh Padgham makes a career
out of listening, But when it
comes to our digital multitrack,

hewantstodoall theta]kmg

Grammy-award winning pro-  record, Sou/ Cages, | .. “l was convinced

ducer and engineer, Hugh that a recording

Padgham, is a man of few words.  editing from the L boe engineer

S0 when we asked him about original tracking . : = designed the
Sony's PCM-3348 DASH 48+rack  sessions very sim- % = F e thing. It's so
recorder, we had no idea he'd ply. And | mean Poula, g aL?J'i?liLe easy 1o use,

} J performance
/' let you concen-

trate on what YOU never
really matters
the music

have so many. ‘simply. Edits that would

He spoke about its incredible really notice
machine are it's there. That's when you know
actually very a machine is good”
easy on the For even
3348. Infact, |

don't think we

more words,

The PCM-3348's incredible transport works so quickly and accurately, the
machine allows the engineer, or even the artist, to be more creative.

could have call

transport. “It's so fast and precise,  made that particular record | the Sony

| never have to wait for the ma- Professional

chine. Neither does the artist. And

in any other way!’ ;
Audio Group

at 1-800-635-SONY, ext. 903.
But for now, well let Hugh have

that makes sessions run

a lot smoother” He also

He went the last one: “Phenomenal”

on about

L P e

et

in Paradise, | got ahold of a 3348
halfway through the session. It

editing. “For  completely eliminated the need

Stings latest  for another slave. Which made

o, [MePCM33BsUl Gyardubbing much, much easier”

_ in sampler lets you
easily move around
s of a sax solo, for ex-
ample, without chang-
ing anything else.

And, he had a few words

SONY

about its user-friendly design.

Sony Business and Prolessional Group. 3 Paragon Drive, Montvaie. NJ 076451735
Sony Corporaton of America Sony 1s a regrstered Irademark of Sony
Grammy 15 2 regisiered trademark of Ihe Natanal Academy of Recording Arls and Sciences

BUSINESS AND PROFESSIONAL GROUP
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I PRO AUDIO

Only Panasonic Verifies
Every Casselle You Duplicate

Automatically.

The Panasonic Intelligent Quality (IQ) Control
Video Duplication System puts you in the right
place at the right time. All the time. So you can
duplicate video cassettes with Panasonic’s
advanced VCR technology and proven field
performance. While you automatically verify
every cassette you duplicate.

Panasonic's IQ system offers the most
advanced duplication safeguards available.

[ts bi-directional serial remote control lets a
single operator control all system functions via
personal computer from the head end. While
continuously verifying the video and audio
levels at each VCR. Cassettes that fail to meet
your criteria can be automatically ejected.

To help keep your operation running
efficiently, the system logs every duplication
run in memory. It lets you easily analyze and
pinpoint problems in your system or tape stock.

And take the appropriate corrective measures
to avoid recurrent problems.

Make sure every cassette you duplicate,
whether on line or in QC, lives up to your
performance requirements. Only Panasonic®
verifies every cassette you duplicate automatically.

For more information on Panasonic
duplication systems, call (201) 392-4825.

Panasonic

STUDIO ULTIMO

(Continued from page 41)

Baker, and Michael Franks.

Since the takeover, Private Mu-
sic artist Patrick O’'Hearn record-
ed his latest project at the facility,
as has Bounce The Ocean, a new
band.

The 6-year-old analog studio is
equipped with a modified Neve
8108 console. Its tape-machine ar-
ray includes two Ampex ATR-
124s, two Ampex ATR-102s, and
one Ampex ATR-104. A custom
three-way monitoring system with
TAD drivers is featured.

“It’s a one-room facility, and one
of the things I like the most about
it is that it has the biggest control
room in the city and allows you to
do a lot of recording that goes di-
rectly into the console in the con-
trol room,” says Baumann, noting
that the control room alone accom-
modates 15 people. “This facility is
considered to be one of the best
tracking rooms in town.”

Baumann says he may upgrade
to a Neve VR console with 72 in-
puts within the next half year,
which he feels would open the fa-
cility up for more mixing work.

In addition, Baumann is consid-
ering adding a room to house
newer technologies, such as the
Apple Mac II system, the Studer
Dyaxis, and the WaveFrame
WaveStation, along with a variety
of computer and MIDI gear, which
will be linked to the main studio.

“It’s going to be more of a pri-
vate studio more than a commer-
cial facility,” says Baumann. “It is
a one-room facility and I like that a
lot because it gives more privacy
than being in a complex.”

SUSAN NUNZIATA

NEW PRODUCTS

(Continued from page 41)

midrange filter. At output, the
preamp drives a Gibson-designed 12-
inch speaker with 85 watts of power.
The company also debuted the
GB440 bass amplification system of-
fering 400 watts of power controlled
by an extended-range, four-band,
semi-parametric EQ covering critical
frequencies from 30Hz to 4kHz with
30dB of control.

A SHURE MIX: Shure Brothers
Inc., Evanston, Ill., announced its
Model FP410 portable automatic mi-
crophone mixer designed for use in
multimicrophone applications. Aimed
primarily at the corporate television,
broadcast, and field production envi-
ronments, the unit is designed to
keep unused microphones turned
down and automatically provide a
seamless mix, according to the com-
pany. Shure also debuted the VP64
omnidirectional handheld mike de-
signed primarily for field interview-
ing.

IN THE GALAXY: Opcode Systems
Inc., Menlo Park, Calif., is shipping
Galaxy Plus Editors, a software
package for Macintosh that inte-
grates the company’s universal li-
brarian for more than 100 instru-
ments with its editors for more than
45 MIDI instruments. New editor/li-
brarian compatibility includes the
Korg Wavestation, Proteus 2, and
the Kurzweil K1000/K1200 series.

SUSAN NUNZIATA
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A Convention-al Performance. RCA artist Ronnie Milsap is congratulated after
his performance at the Handleman Co.’s national convention in Nashville.
Shown, from left, are RCA VP of sales and product development Dave Wheeler;
Milsap; RCA artist Eddy Arnold; Handleman VP of video music for Canada
Davide Handleman; and Handleman VP of purchasing Mario DeFelippo.

BMG Distrib Gonfah Is ‘Serious’ Affair

Pete Jones Puts Accent On ‘Being The Best’

EBY ED CHRISTMAN

TORONTO—AIlthough BMG Distri-
bution will enjoy its biggest year
ever with sales revenue expected to
be in the $500 million-$600 million
range, the focus of the company’s
annual convention was placed on
how to be the best distribution enti-
ty in the business.

BMG Distribution and represen-
tatives from all of its owned and dis-
tributed labels met here from July
25 to Aug. 1 at the Inn On The Park
to prime the company for marketing
in the '90s.

CONVENTION
CAPSULES

Following is a roundup of events
Sfrom the BMG Distribution con-
vention, held July 25-Aug. 1 at the
Inn On The Park in Toronto.

AND THE ENVELOPE PLEASE:
The Dallas BMG Distribution
branch, headed by Jerry Silhan, won
the company’s branch-of-the-year
award. Sales manager of the year:
Steve Taylor of the Washington,
D.C., branch. Field marketing man-
ager of the year: Dickey Zwirn of
the Los Angeles branch. Singles coor-
dinator of the year: Rose Sokol of
the Boston branch. Product develop-
ment coordinator of the year: for
mainstream, Angela Harless in San
Francisco; for alternative, Jeff Dodes
in Boston; for urban, Lisa Session in
Los Angeles. Service awards were
presented to Dick Dartnell out of the
Sparks, Nev., warehouse, and Nor-
bert Wood out of Duncan, S.C., ware-
house, both for 35 years with the
company; Gary Swisstack out of the
Duncan warehouse and Barbara
Mitchell in the Atlanta branch, for 25
years with the company; Bob Wright
in the Los Angeles branch, for 20
years with the company; and Larry

Feldstein in the New York branch,
for 15 years with the company.

THE HITMAN COMETH: The prod-
uct presentations of Arista Records
president Clive Davis are legendary
for any number of reasons, and this
year’s version didn’t disappoint any-
one looking for good music, a superb
display of motivational techniques,
and pneumonia. Davis apparently
likes the room cold when he is con-
ducting a product presentation. The
air conditioner was set on high, leav-
ing the room well chilled by the time
the 1:30 p.m. product presentation
got under way. By then, BMG staff-
ers were clothed in several layers of
sweatshirts and jackets. Some were
even covered by blankets or wearing
terry-cloth robes stolen from the pool
area. During a break before the kick-
off of the Arista presentation, Tom-
my Teague, the sales manager of the
Atlanta branch, wondered if the com-
pany’s health insurance covered
frostbite. And Rick Cohen, BMG
Distribution senior VP of sales,
quipped, “It's a good thing there is
not a wind in here.”

In introducing the Arista portion of
the agenda, Davis said, “During our
presentation, I will try to impart to
you what the stakes are. Since we are
in the music business, I won’t apolo-

gize for the length of the presenta-
tion. Over the years, some have taken
pools as to when the product presen-
tation would end.” (Sources say that
Jordan Katz, Arista’s Eastern re-
gional sales rep, won the pool this
year, by guessing six hours.)

Davis continued by saying that
“not all the music I play will be to the
taste of you. We are in all areas of
music. The future is going to be pay-
ing attention to all types of music.”

RCA’S PRODUCT presentation was
well-received by BMG Distribution
staffers. RCA president Joe Galante
began by explaining the changes he
and his staff have implemented since
he became the head of the label. Key
among them is that the roster has
been trimmed considerably, which al-
lows everybody to focus more intent-
ly on working new releases, he said.
In a lighter moment, Galante also
told attendees how BMG Canada
had decorated his entire hotel room
to resemble a jail in an attempt to
hype him on Big House, a hard-rock
act that performed for the conven-
tion. He said BMG Canada’s actions
worked: “It got my attention.”

A CONTEST WITH A KIK: The
grand-prize winners in RCA’s Kik
(Continued on page 350)

“The fiscal year that began July 1
will be our biggest year ever, with
revenues reaching $500 million to
$600 million,” said BMG Distribu-
tion president Pete Jones. “But for
me, it is not about being the biggest,
but the best.”

The convention’s theme, ‘‘Wel-
come to the World Serious,” remind-
ed attendees that BMG Distribution
is locked in intense competition with
the other majors in selling music.
“For the theme, we did a takeoff on
the World Series,” Jones told Bill-
board. “Like baseball, music keeps
the child in us alive. But the music
business is a serious situation. We
are being challenged now by the
economy, the health of the account
base, and new technology. We in-
tend to be the champion.”

Jones noted that BMG Distribu-
tion parent Bertelsmann believes in
distribution as an engine to drive
the company. Structurally, BMG
Distribution is poised to market en-
tertainment software in the ’90s,
Jones said. “BMG Distribution has
what we think we need for the
’90s,” he added. “I am pleased that
the concept is working now.”

At the last company convention,
held 18 months ago in New Orleans,
Jones outlined a plan to beef up the
company’s distribution roster by
signing P&D deals with independent
labels as well as handling product
from the creation of new labels that
would be owned completely or par-
tially by Bertelsmann Music Group.

A few months prior to that con-
vention, A&M, which accounted for
about one-third of BMG Distribu-
tion’s total volume, had been sold to
PolyGram. With the creation of Zoo,
Imago, as well as P&D signings of
labels like Scotti Bros. and JRS, and
the continued product flow from
Arista, RCA, and Private, BMG Dis-
tribution’s total releases now equal
the total number of titles issued
when A&M was in the fold.

“We like to be a third-party dis-
tributor,” Jones said. “We think we
do it well.” But all third-party distri-

bution deals have to make sense, he
added. “I have turned down a lot of
labels,” he said.

While BMG Distribution is al-
ways open to new opportunities,
Jones said he is content with the
company’s current label lineup. As
a result of the last 18 months of
strategic planning, BMG now has
many new A&R sources, Jones
pointed out. BMG Distribution
staffers were clearly excited by the
music they heard during label prod-
uct presentations at the Toronto
convention.

During the convention, Jones re-
minded attendees that competition
is getting tougher because of the en-
vironment. “Obviously, consolida-
tion is taking place among ac-
counts,”” he said. ““We need to be
aware of the ramifications of con-
solidation. To the degree that it
strengthens accounts, it is good. But
to the degree that it makes it more
difficult to break new music, it is not
good. We can never pay too much at-
tention to developing artists.”

In addition to challenges that
BMG Distribution faces because of
consolidation, changing technology,
the activities of the “‘esteemed com-
petition,” and fallout from the weak
economy, Jones pointed out that the
music industry also competes with
other businesses for the leisure
time and disposable income of the
consumer.

Both BMG Distribution senior VP
of sales Rick Cohen and senior VP
of marketing David Steffen fol-
lowed up on the “world serious”
theme in independent speeches. Co-
hen told the convention that “the
guys who do it better in the '90s will
have the edge.”

During the convention, meetings
were set to discuss how to do it bet-
ter, Cohen said. “We want frank,
open, honest exchanges with the la-
bels, so we can move ahead and do it
better,” he said. “It is the first time
all our owned and joint-venture la-
bels are together under one roof. It

(Continued on page 50)

CDs ARE NOT PHOTOGRAPHS.

As an alternative to the jewel box our cumpel:llms nﬂ'u n&ﬂﬂp. it
CDs are not photos and a plastic sleeye is not & solution.

oo

ONLY CD/MATE has soft anti-static jersey liner that absolutely pmteeth
the CD. It won’t stick to the CD surface and won't transfer the title ink,
ONLY CD/MATE has half height pockets. Titles can be read in the =
pocket and the CD removed with one hand without touching the play —2
surface. Half pockets become full protection pockets when closed. M
ONLY CD/MATE promises to protect the CD itself with a guarantee.
ONLY CD/MATE can make these claims because

CD/MATE™ holds the patent on the answer.

SUNSTONE ENTERPRISES INC. 800-966-2503.
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© 1991 Fuji Photo Film U.S. A, Inc.

Sit back. Close your eyes. Hear those clean E‘F'.UBLE EDMIME

highs? Those distinct lows? You’re listening to the | —————
@ FUJI DRI 100

latest application of Fuji’s Double-Coated technology.

DOUBLE COATING

Presenting Fuji’s new double-coated audiocassettes.

Featuring the lowest bias noise in their class. But you say you still hear some-

thing? That’s the sound of growing consumer POLELE CLATING

*p
ks
%,

B FUJI #1100

demand, thanks to Fuji’s marketing support.

Including a comprehensive advertising program. An extensive variety of pre-

packed displays. And attractive new packaging

= FUuJ . . . . . ..
YIS dented technological innovation combined with Fuji’s full

LIBARY

marketing commitment to yield a brand-new product hit. Of

course, you remember. It was Fuji double-coated videotape.

)

FU]JI. A new way of seeing things®
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CD packaging
from Filam for
1,2,30r4
discs. Available
from stock;
llsemann
compatible.

o

13984 S. Orange Ave.
Paramount, CA 90723
(213) 630-2500

FAX: (213) 408-0712
TLX: 75106 FNPIUD

Filam

CD Jewel Boxes

National Plastics

1200 N. Street

Suite 504

Lincoln, NE 68508
(402) 435-5005

FAX: (402)435-4722

BAKER é TAYLOR /\UDIO

ACCESSORIES

Distributing Over 500

B RETAIL

lF THREE’S A CROWD: Recently, out at the Inter-
national Council of Shopping Centers’ annual con-
vention in Las Vegas, music retailers said they were
alarmed at the growing trend by some mall developers
to cram in more music space than is healthy. In the
past, most developers seemed to abide by the ratio of
one, say, 2,500-square-foot music store for every
400,000 square feet of mall space.

In a street location, the addition of music stores to
an existing trade area can expand the market. Butina
mall, where music retail-
ers rely on impulse traf-
fic, it’s not likely that
more stores will result in
incremental sales. What
probably happens is it
cuts the pie into smaller
pieces.

A case in point: Spring-
field Mall in Springfield,
Va., is currently under-
going an expansion that
will see 300,000 square
feet, including a Macy’s, added to the mall, bringing
total gross leasable area to 1.5 million square feet.
The mall already houses a Tape Town, which is oper-
ated by Albany, N.Y.-based Trans World Music
Corp., and 2 Sam Goody, operated by Minneapolis-
based Musicland Stores Corp. A Record World used
to be in the mall but bowed out because of financial
difficulties.

Apparently to replace the Record World store, the
mall-leasing team brought in a 2,100-square-foot
Kemp Mill Music outlet. That store, which opened at
the end of June, represents the 35th for the Beltsville,
Md.-based chain. Already, Howard Appelbaum, exec-
utive VP at the chain, says he is pleased with the
store’s performance. “It’s a regular mall store in a
fairly affluent, upscale area,” he says. “We already
are seeing good sales for country, heavy metal, sound-
tracks, and other adult-oriented albums.”

Thanks to the mall’s expansion, Musicland, which
currently operates a 6,400-square-foot outlet, was
granted the opportunity to take a new location that
will encompass 10,000 square feet and include a Sun-
coast Motion Picture Co. The enlarging of the Music-
land space allows the mall to align the ratio of space
devoted to entertainment software with the overall
expansion of the mall.

The mall-leasing team, however, says it is in the pro-
cess of putting a deal together to bring in yet another
music retailer, which they decline to name. With that
move, Springfield Mall seems like it could be over-
weighted with music stores. Some music retailers
complain that the developers are to blame when that
happens. But others point out that the developers
couldn’t overstore the music category if the retailers
didn’t sign on the dotted line. As one savvy music re-
tailer points out, “We are our own worst enemy”’
when it comes to overstored malls.

CALENDAR: The National Assn. of Recording

RETAILF

TRACK

by Ed Christman

Mulling The Presence 0f Music Stores In Malls;
Hit The Street: More On Metallica, Young M.C.

Merchandisers’ Retailers Conference is scheduled for
Sept. 22-24 at Westfield Conference Center in West-
field, Va., while its Wholesalers Conference is slated
to take place Oct. 4-9 at the Hyatt Newporter in New-
port Beach, Calif. The latter meeting is being pushed
up from the November slot it has occupied in the past
in response to requests by wholesaler members, ac-
cording to a NARM representative . . . Speaking of up-
coming NARM conferences, Ann Lieff, president of
Miami-based Spec’s Music & Video, will be the chair
for the organization’s an-
nual convention, which
will be held March 13-16
at the New Orleans Mar-
riott.

ROCK THE VOTE, Part
I1: NARM is preparing to
launch a voter-registra-
tion drive in September in
conjunction with the
League of Women Vot-
ers. The campaign, which
is being conducted independently of Rock The Vote,
will involve retail chains, rackjobbers, and major-label
distributors. The idea is to enroll employees in ad-
vance of a consumer-registration drive next year.
League of Women Voters volunteers will travel to cor-
porate headquarters to perform the registrations; in
addition, retail chains may ask the league to register
employees at their annual conventions. For further in-
formation, contact NARM at 609-596-2221.

EARLY RISERS: Even as you read this, you will
know if WEA and CEMA were able to make good on
their promise to adjust shipment schedules to compen-
sate for the Monday release date for the new Metal-
lica and Young M.C. albums.

Logistical problems occurred when Van Halen de-
buted on a Monday. Some stores did not receive that
hit title until late Monday afternoon—or later—be-
cause WEA was unable to change the shipping cycle
used for the standard Tuesday street date (Billboard,
July 13). In order to avoid those problems, CEMA and
WEA have agreed to move up their schedules; single-
store addressees were to receive the albums slated for
release this week (Aug. 12) no later than Friday, Aug.
9, with one-stops, rackjobbers, and centrally distribut-
ed chains receiving the packages earlier in the week
(Billboard, Aug. 10).

Dave Roy, head buyer for Trans World Music
Corp., one of the industry’s biggest webs, says the ad-
justed schedules should make things go more smooth-
ly this time. But, still shaken by the episodes attached
with Van Halen’s Monday street date, Roy, like other
retail executives, was holding his breath to see if the
Metallica and Young M.C. pieces would indeed arrive
early.

Jim Dobbe, VP of sale merchandise for Torrance,
Calif -based Wherehouse Entertainment, and one of
the critics of Van Halen’s Monday street date, says

(Continued on page 50)

Major And Independent Labels
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Heavy Duty Polyethelene
Travel Cases

g Album Case
1 Row
Holds 120

CD Case l
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Holds 120 R
Holds 275

Any Case $19.00/ea.

(Lots of 2 - not mixed)

Island Cases
1-800-343-1433
in N.Y. 516-563-0633

In addition to 104 different
section dividers,
191 categories, 1312 artists,

and a full line of accessories,
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What Is
Parachute Express?

PARACHUTE EXPRESS
is not...

A new overnight delivery
service.

The thrill seeker’s succes
sor to bungie jumping.

A new ride at Disneyland.

v

Parachule Express is...

A talented trio on Disney’s
Music Box Artist Series
label

Music that inspires children
and charms parents.

A catalog of three move-
ment-oriented, sing-along
albums for young children:
Circle of Friends, Feel the
Music and Sunny Side Up.

v

Parachule Express will be...

A fourth Music Box title on
September 10 — Happy to
be Here — high-spirited,
original music for the
family to enjoy together.

v

So if you’re looking for the
best in innovative, quality
music for young children,
get Parachute Express.

If you’re looking for a new
delivery service, check the
Yellow Pages.
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© WALT DISNEY RECORDS

RETAIL N

Celebrated Sets From Celehrity Skin, Sneetches, More

DURING A RECENT cross-country
jaunt, Grass Route ate a million bags
of airline peanuts and digested the
following albums:

Celebrity Skin, “Good Clean
Fun,” Triple X, Los Angeles: L.A.’s
finest delivers a psycho-delic hodge-
podge of hard-rockin’ rowdiness and
power-pop harmonics epitomized by
the happy-go-lucky refrain: “Every-
one’s gonna have some fun tonight.”

The Sneetches, “1985-1991,” Alias,
Burbank/San Francisco: This is sim-
ple, pure, and unpretentious pop in
the best sense of the term. Hook-driv-
en, Beatles-laced melodies about girls
and cars are classic and easy to love.

Judge Nothing, “A Cheese Sam-

pler,” Scrap Dog, Bridgeton, Mo.:
Dynamic, funky, three-piece group
rips through a set of fast and furious
alternative rockers characterized by
staccato rhythms and powerful lead-
guitar solos. Intelligent lyrics are
peppered with interesting word play.
Kryst The Conqueror, “Deliver
Us From Evil,” Cyclopean, Vernon,
N.J.: Holy, heavy-metal warriors bat-
tle the forces of evil in a fantasy
world overtaken by “megamites.”
Apocalyptic hard-rock EP is ambi-
tious, loud, angry, and driving.
Immolation, “Dawn Of Posses-
sion,” R.C., New York: One has to
admire a band that adopts the most
fitting moniker possible. Deep,

ALBUM
RELEASES

The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play.
List price noted when available.
Multiple records and/or tapes in
a set appear within parentheses
JSollowing the catalog number.

POP/ROCK

LUCY BROWN

CD Megaforce/Atlantic 82292

CA 82292

CARNIVAL ART
Thrumdrone

CD Beggars Banquet/RCA 3161-2-R
CA 3161-4-R

ELEVEN

Awake In A Dream

CD Morgan Creek 20002

CA 20002

THE FATIMA MANSIONS
Viva Dead Ponies

€D MCA 10242

CA 10242

JULIAN LENNON

Help Yourself

CD Atfantic 82280-2

CA 82280-4

JULIE LONDON

Julie London Sings The Choices
CD EMI 93455.E2

CA 93455-€4

MICHAEL LEARNS TO ROCK
CD Impact/MCA 1PT-10339

CA IPT-10339

PALE DIVINE

Straight To Goodbye

CD Atlantic 82263

CA 82263

RADIO ACTIVE CATS

CD Warner Bros. 26488-2

CA 26488-4

THE TOLL

Sticks & Stones & Broken Bones
CD Geffen 24386

CA 24386

TRANSVISION VAMP
Little Magnet Vs. The Bubble Of Babble
CD MCA 10331

CA 10331

DAVID WILCOX

Home Agzin

CD A&M 75021-5357-2

CA 75021-5357-4

WILD HORSES

Bareback

CD Kore/Atlantic 82275
CA 82275

R&B

ARTHUR BROWN & JIMMY CARL BLACK
Brown, Black And Blue
CD Biue wave 109

JOMANDA

Someone To Love Me
CD Big Beat/Atlantic 91764
CA 91764

LYDIA RHODES

More To Life

CDMCA 10186
CA 10186

TWO KINGS & A CYPHER
From Pyramids To Projects
CD RCA 3136-2.R

CA 3136-4-R

ULTRA NATE

Blue Notes In The Basement

€D Warner Bros. 26565-2
CA 26565-4

COUNTRY

LIONEL CARTWRIGHT
Leap Of Faith

€D MCA 10307

CA 10307

JOHNNY CASH

The Best Of Johnny Cash
CD Curb 77494

CA 77494

DOUG STONE

| Thought It Was You
€D Epic 47357

CA 47357

DONNA ULISSE
Trouble At The Door
CD Atlantic 82282

CA 82282

ANDY WILLIAMS
Nashville

€D Curb 77506
CA 77506

SOUNDTRACKS

VARIOUS ARTISTS

The Commitments

Soundtrack

€D MCA 10286

CA 10286

VARIOUS ARTISTS

Rover Dangerfield

Music From The Motion Picture

CD Warner Bros. 26709-4
CA 26709-2

JAZZ/NEW AGE

PABLO DADIVAS
Winds Of Fire
CD Condor Classix-Azra CC 9101/$12.98

BRUCE FORMAN
Still Of The Night
€D Kamei KR 7000C0
CA KR 7000C

MILT JACKSON
The Harem

CD MusicMasters 5061-2-C
CA 5061-4-C

REGGAE

| ROY

Crisus Time

CD Carol 1870-2/$13.98
CA 1870-4/$9.98

SLY DUNBAR
Sly, Wicked And Slick

CD Carol 1870-2/$13.98
CA 1870-4/$9.98

-

GRASS P

by Deborah Russell

throaty vocals, pounding bass, and
screaming guitar drive the listener
deep into a black chasm of musical
despair.

Voice In Time, “Dangerous
Town,” Zero Hour, Summit, N.J.:
One also has to admire a band that
opens an album with the line: “My
woman, she doesn’t shave under her
arms.” Alternative rockers get mired
in some pretty doom-and-gloom
themes, but the reggae-inspired “One
Day” and the Marshall Crenshaw-
esque “(Everything’s Gonna Be) All-
rite” offer some glimmer of hope.

Mental Insect, “Skull Tracks,”
Pteranodon, Chicago: Postindustrial,
techno-synth EP is more musically di-
verse and unusual than the norm,
tossing Cramps-like rhythms, pierc-
ing harmonica, and violins into the
mix.

Megon McDonough, Christine
Lavin, Patty Larkin, Sally Finger-
ett, “Buy Me, Bring Me, Take Me:
Don’t Mess My Hair (Life Accord-
ing To Four Bitchin’ Babes),” Philo,

Cambridge, Mass.: This live record-
ing showcases wry humor and musi-
cal prowess these bitchin’ babes com-
mand at their nimble fingertips. Strir-
ring acoustic set stirs the heart as
well as the funny bone.

Tom Pacheco, “Sunflowers &
Scarecrows,” Round Tower Music,
Dublin: Folk/rock troubadour sings
slice-of-life story-songs in husky,
raspy tones. Lyrical and musical im-
agery is insightful, biting, and pro-
found, much like the work of Bob
Dylan and Arlo Guthrie.

Richie Beirach/George Coleman,
“Convergence,” Triloka, Los Ange-
les: Interplay between saxophone
and piano is superb and effortless as
these musical masters combine their
talents. Album swings with smooth,
polyrhythmic grooves.

David Diggs, “Tell Me Again,”
Artful Balance/J.C.1., Woodland
Hills, Calif.: Lush and orchestral in-
strumental outing is best when piano
is showcased over synthesizer. Most
distinctive track is the dramatic and
heartfelt “Overture for Aaron Cop-
land.”

Various Artists, “Antone’s Anni-
versary Anthology: Vol. 2,” An-
tone’s, Austin, Texas: This priceless
historical document packs one incred-
ible live track after another. It’s not
surprising, as the lineup includes Al-

(Continued on next page)

MUSIC
WORILD

WORLDWIDE SERVICE
FOR DEALERS

Order with confidence from our multi-million dollar inventory.
Take advantage of our tremendous buying power!

COMPACT DISCS AND CASSETTES
Orders on pre-recorded material for domestic only.

*VHS Movies sLaserdiscs *Audio/Video
*Computers *Fax Machines *Car Stereo
*Telephones *Blank Tapes sAccessories

J&R Music World *Wholesale Division
59-50 Queens Midtown Expy. Maspeth, NY 11378
Fax: 1-718-417-3742 - Phone:1-718-417-3747
Toll Free: 1-800-221-3191

To get your company’s new releases listed,
send release sheets or type the informa-
tion in the above format on your letter-
head. Please include suggested list price
whenever possible. Send to:

Karen O’Connor, New Releases, Billboard,
1515 Broadway, New York, N.Y. 10036.

H L DISTHIBUT?'I;IS

1301 S.W. 70 Avenue
Miami, Florida 33144

» Excellent Service

« Great Fill - Super Prices

« Knowledgeable Sales Reps+ Huge Inventory

» Customer Satisfaction
» Fully Computerized

» CD « Cassettes- 12"
+ Accessories

Local: 305-262-7711, Ask for Thomas
or Call Toll Fres: 1-800-780-7712
Fax: 305-261-6143
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B RETAIL

CD'S, CASSINGLES, TAPES, RECORDS, CD5'S,
VHS MUSIC VIDEOS, LASERDISCS, ACCESSORIES.

OVER 700,000 CD'S IN STOCK!
SAME DAY SERVICE -PERSONALIZED REPS-
-WEEKLY SPECIALS-LATIN PRODUCT-

FOR FREE MAILER CALL US & DIAL EXT.423

TENEMOS EL MEJOR SURTIDO EN CD'S, CASSETIES, DISCOS Y
VIDEOS MUSICALES (VHS) A PRECIOUS MUY REBAJADOS. LLAMENOS AL
714-546-7177 EXTENSION 227 Y ESMERALDA LES ATENDERA CORDIALMENTE.

DISTRIBUTING OVER 100.000 TITLES
OF MAJOR & INDEPENDENT LABELS.

DisTRIBUTORS

Bassin

A48
“ECE‘OR LESS :G g'h-f\)“ g
COMPACT DISCS WRS (L TEED”
LASERDISCS ‘%UAR N

CASSETTES
ACCESSORIES
VIiDEQS, 12"
CASSINGLES
POSTERS
PROF. TAPES

& MUCH MORE!

TOLL FREE: 1-800-329-7664 Ask For Bruce
LOCAL: (305) 621-0070 » FAX: 621-0465
15959 N.W. 15 AVE., MIAMI, FL 33169

AWARD WINNING SERVICE COMPANY @_
W

Your full service compact disc one stop...
America's largest distributor of independent music...

SCH WAKTZ
BROTHERS, INC.

Compact Disc Distribution

B Impressive [ill!
B Tens of Thousands of Titles!
B Special Orders Welcome!
M Tailor-made Backorder Servicel
B Compuierized Inventory!
B Overnight Delivery Available!*

Call today for our exclusive,
NARM award winning compact
disc sampler & free catalog!

1-800-638-0243 ext. 625
1-301-459-8000

FAX 1-301-731-0323
4901 Forbes Bivd. Lanham, Md. 20706

Celebratling 45 years of Distribution.

*certfain restrictlons may apply.

CONVENTION CAPSULES

(Continued from page 45)

Tracee ‘‘No Rules”” contest—in
which BMG branches tried to outdo
each other in promoting the band—
were the BMG Detroit branch,
named best overall small branch, and
1.A./San Francisco branch, named
best overall large branch, with each
receiving a $2,500 prize. Also cited
were the Dallas branch for “most cre-
ative ideas” (including painting the
Kik Tracee logo on beachgoers); the
mid-Atlantic branch for “best impact
on a national landmark” (picketing
the White House with “No Rules”
signs); the Detroit branch, for creat-
ing customized ‘“No Rules” condoms,
matches, petroleum jelly, and beer;
the New York branch for ‘“best
street-sniping campaign’’; and the
Chicago branch for the highest level
of record sales. The branches in Seat-
tle, San Francisco, Los Angeles, Bos-
ton, and Atlanta also won other
awards.

MOSHE DANCE: During a perfor-
mance by the Tami Show, the band
was joined by Josh Leo, president of
RCA Nashville, on guitar for the en-
core—David Bowie’s “Hang On To
Yourself.” In the audience, Randy
Goodman, RCA’s senior VP of mar-
keting, and David Steffen, BMG Dis-
tribution’s senior VP of marketing,
among others, were seen moshing it
up. The next day Steffen observed,
“After slam-dancing with Randy
Goodman last night, I know I'm a dif-
ferent person today.”

AND THE WINNER IS: Mike Sha-

lett of Soundata ran a presentation
that had 10 teams composed of the
nine BMG Distribution branches and
the national staff competing to win
$100 for each person, based on the
team’s ability to correctly answer
questions about what influences the
way consumers buy music. In the
opening round of questions, the Seat-
tle branch appeared to be coming in
last, while the Atlanta and Los Ange-
les branches jockeyed for first place,
with the national staff of 78 people
buried in the middle of the pack. At
that rate, BMG president Pete Jones
appeared to be happy, as he would at
most only have to give away some
$2,500. But as the competition pro-
gressed, the national staff of 78 peo-
ple came on strong. As the national
staff took over first place and then
started to pull away from the pack,

Jones could be alternately seen hold-
ing his head in his hands, or wiping
sweat from his brow, obviously wor-
ried about the impending outlay of
dollars. BMG VP of finance Bart
Morrison, meanwhile, ran from the
room to get more money.

At the end, when the national staff
was a winner, Jones appeared to look
for a way out of his very expensive
dilemma by asking the convention to
vote on who should receive the mon-
ey: the Seattle branch, which has
about 19 people, or the national staff.
About 51% voted to give the money to
Seattle and 49% voted for the nation-
al staff, giving Jones a way to save
face, not to mention thousands of dol-
lars. But Jones magnanimously sur-
prised everybody by agreeing to give
$100 a person to both the national and
the Seattle staff.

BMG DISTRIBUTION CONVENTION

(Continued from page 45)

will be a collective effort between
us and our labels.”

For his part, Steffen challenged
all staff employees to get out on the
street more. “‘Everyone should be
on the street more this year because
that’s where our business hap-
pens,” he said. “To borrow a prov-
erb, get out to the real world.”

At the conclusion of his keynote
address, Jones told BMG staffers
that the company already has all the
ingredients it needs to be the best.
“Do we need more enthusiasm, en-

ergy, and professionalism” from
BMG Distribution employees, he
asked. “No, we need more of the
same from you.”

But he emphasized that although
the ‘B’ in BMG stands for Bertels-
mann, ‘“let’s also make sure it
stands for the best. The size of the
opportunities that I see [in the '90s]
are equal to the ability of our distri-
bution network. We are here to win.
In the World Serious, we are a com-
pany of champions and contenders
because of our accomplishments.”

RETAIL TRACK

(Continued from page 48)

the adjustments by WEA and CEMA
might be a good solution.

“My problem with the Monday
street date last time is that some
stores didn’t get the [Van Halen]
product until 4 o’clock that Monday.
If they truly get it to us by Friday
then I think it’s great.” While Dobbe
is fairly confident that stores in ma-
jor markets, like Los Angeles, will
get timely delivery, he says he is
“more afraid what will happen with
outlying stores, like Yuba City,” a
California town near Sacramento.

All of the CEMA titles set for that
week will debut on Monday, but in
the WEA shipment, all new titles ex-
cept for Metallica are being held for
Tuesday release. Dobbe anticipates
that stores will have problems figur-
ing out what sells when: “I can guar-
antee you someone will get con-
fused,” he says.

And, even if the goods do arrive on
time, Trans World’s Roy is among
those who hopes labels will settle
back into Tuesday as a universal
street date. “‘I don’t like Monday
street dates. We were one of the
[companies] that was pushing for
Tuesday,” says Roy.

BECAUSE STORES WILL receive
the Monday (12) titles on a Friday,
CEMA and WEA are both worried
that some accounts will break release
date and sell them over the weekend,
when record companies have a hard-
er time monitoring the street.
Violations are a concern for two
reasons. Distributors and labels are
likely to receive loud complaints if
customers who do honor the street

date find that some of their competi-
tors jump the gun. And, with the new
point-of-sale system driving Bill-
board’s Top Pop Albums list, sales
tallied over the weekend, particularly
on Saturday, will not be tallied in
those titles’ opening-week chart posi-
tions.

Neither distributor has formally
announced penalties for stores that
do sell the titles early, but a competi-
tor, PolyGram, recently warned its
customers in a letter that violations
of its Tuesday street dates could cost
an offending account its early ship-
ping privileges.

What is certain, however, is that
distributors do not like to be put in a
position where they are expected to
scold, or otherwise penalize, their
customers—which, more than two
years ago, is one of the reasons the
six majors moved to a Tuesday street
date in the first place.

COLONY APPLIES FOR State-
hood: Alan Grossbardt, co-owner of
longtime New York outlet Colony
Records, is a pretty happy fellow
nowadays. Until recently, it looked
like Colony might be forced out of the
immediate Times Square area in New
York, where it has had a presence for
more than 40 years. But because the
party that was supposed to take over
the location got cold feet, the Colony
owners were able to cut a deal that
will allow the store to remain in its
present location. As part of that deal,
Grossbardt says the store will be re-
modeled. “It will take time as we will
redo the store little by little,” he says.
“But sometime next year, the store
will look a lot different. We will de-
sign Colony so that it gains a look be-
fitting the reputation of the store.”

Assistance in preparing this story
was provided by Ken Terry and
Geoff Mayfield.

GRASS ROUTE

(Continued from preceding page)

bert Collins, Pinetop Perkins, Hu-
bert Sumlin, Buddy Guy, Snooky
Pryor, Matt Murphy, James Cotton,
and more.

Big Shoulders, “Nickel History,”
Rounder Records, Cambridge, Mass.:
Rousing collection of rootsy Ameri-
can blues-rock is tinged with soul,
R&B, country, and gospel influences.

Various Artists, “Reggae Report
Presents Reggae USA,” R.O.L.R,,
New York: Premier magazine’s won-
derful sampler showcases the best

reggae bands in North America, in-
cluding the rootsy, melodic Lambs-
bread, the soulful “girl group” Burn-
ing Brass, and the playful, poppy
Tribulations.

Bad Mutha Goose & the Brothers
Grimm, “Tower Of Babel,” Alpha
International, Philadelphia: Rap
mixed with vocals preaches positive
messages of brotherhood, together-
ness, and self-reliance through tracks
laced with funky R&B, soul, and fast-
talkin’ hip-hop.
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Music Vid Reviews: Doors On ‘Parade’

Longform Labels Warn Of Quirky Market sz

Disney Film Div. Shines In 3rd Qtr. s3
Monitor: Musicland Expands In SoCal 56
More Doors, This Time On Laser 59

Survey: Gommon Street Date Favored
Wednesday Is Tops In Buena Vista Poll

M BY PAUL SWEETING

NEW YORK—Buena Vista Home
Video has released partial results
from a survey of retailers it conduct-
ed that show a solid majority favor-
ing a common, weekly street date.
The most popular day among retail-
ers is Wednesday.

The study was conducted on behalf
of the National Assn. of Video Dis-
tributors, and generally confirms the
findings of a study carried out by
NAVD in April. That study, conduct-
ed via a questionnaire in NAVD mem-
bers’ mailers, found 90% of retailers
favoring a common street date, with
Wednesday again being the favorite
(Billboard, May 18).

In the Buena Vista study, 63% of
respondents favored a common
street date each week. Of those, 45%
(or roughly 28% of the total) picked
Wednesday as their first choice and
76% (or roughly 48% of the total)
picked Wednesday as their first or
second choice.

The NAVD has been on a campaign
to persuade suppliers to adopt a com-
mon day of the week on which to re-
lease new product, arguing that it
would result in significant efficien-
cies for distributors and retailers, and
would make the shipping process run
more smoothly for suppliers.

The NAVD has favored Wednes-
day for the common street date. The
majority of suppliers currently street
on Wednesdays and Thursdays, al-
though some still hold to Tuesdays.

Also, street dates are, with increas-
ing frequency, moved around by sup-
pliers looking for a competitive edge
for their titles (Billboard, July 20).
Recently, one major supplier,
LIVE Home Video, said it would

‘Retailer preference
Is not the only
thing we look at’

change its policy of streeting on
Thursdays to Wednesdays in re-
sponse to NAVD’s campaign. The
new policy will be effective with
LIVE’s September releases, accord-
ing to a company spokeswoman.

As a result of its study, Buena Vis-
ta, which distributes the Disney,
Touchstone, and Hollywood Home
Video lines, says it will keep to its pol-

icy of the last two years of releasing
rental product on Wednesdays.

“We were willing to change our
date if the results had been substan-
tially different,”” a Buena Vista
spokeswoman says. “We were just
lucky that it came out this way. We
had changed to Wednesday [from
Tuesday] about two years ago be-
cause people told us it was easier that
way. So we're just going to leave that
policy in place.”

Buena Vista’s decision to conduct
the survey grew out of the release of
NAVD’s own study during its annual
convention in May. At that time, sev-
eral suppliers voiced varying degrees
of skepticism about the NAVD re-
sults because the study had used a
small, self-selected sample of retail-
ers that was not nationally project-
able. ;

According to Buena Vista, its

(Continued on page 53)

Vid Retailers Don’t Plan
To Drop ‘Pee-wee’ Product

NEW YORK—Pee-wee Herman’s
unfortunate adventure with the law
has had little impact on video retail-
ers, despite both CBS-TV and Disney
moving quickly to sever ties with
Pee-wee (aka Paul Reubens), star of
the children’s TV show ‘“Pee-wee’s
Playhouse.” Reubens was arrested

Ice-capades. Warner-Reprise recording artist Ice-T performed during the
Video Blues Band event sponsored by Video Insider during the recent Video
Software Dealers Assn. convention in Las Vegas. The rapper’s appearance
was part of a tie-in with the Video Industry AIDS Action Committee, a
charitable organization. VIAAC raised $100,000 during VSDA, inciuding the
proceeds from the Video Blues Band event. Shown, from left, are Alisse
Kingsley, Warner-Reprise Home Video; Ice-T; Vic Faraci, Warner-Reprise;

and Ice-T's manager, Jorge Hinojosa.

July 26 in Sarasota, Fla., and charged
with indecent exposure after alleged-
ly masturbating in an adult theater.

In recent years, Media Home En-
tertainment has released 20 episodes
of “Pee-wee’s Playhouse” on home
video. But representatives of video
chains say that despite media atten-
tion surrounding Reubens’ arrest,
there are no plans to pull the tapes
from the shelves of company stores.
Two full-length films starring Reu-
bens—*“Pee-wee’s Big Adventure”
(Warner Home Video) and “Big Top
Pee-wee”” (Paramount)—also are
available on home video.

Wally Knief, spokesman for Flori-
da-based Blockbuster Video, believes
customers will judge for themselves
if children should watch the tapes.
“We don’t feel there’s anything inap-
propriate about the tapes them-
selves,” he says. Franchise outlets
will also decide for themselves
whether to remove the tapes from
circulation, Knief said.

A similar reaction was expressed
by executives at New Jersey-based
Palmer Video. “We believe custom-
ers are going to rent what they
want,” says Rosemary Testa, pur-
chasing assistant at the chain.

On July 29, CBS canceled the five
remaining reruns of “Pee-wee’s Play-
house” (discontinued in April), and
Disney theme parks dropped from
exhibit a video including the Pee-wee
Herman character. BARBARA DAVIES

M BY CHRIS McGOWAN

LOS ANGELES—Wshile the two
upcoming “Fantasia” videocassette
versions from Walt Disney are ex-
pected to conjure up some of the
largest video sales in history, many
retailers are also expecting magical
results from the two “Fantasia” la-
serdisc editions.

“We believe this will be the first
laserdisc title to sell over 100,000
units out the door,” says David Del-
Grosso, VP of marketing for Image
Entertainment, which is distribut-
ing the “Fantasia” discs.

“It is poised to easily become the
top-selling laserdisc title,” adds a
spokesman for Disney, which pleas-
antly surprised the laser industry
with its decision to bow “Fantasia”
on disc day-and-date with the VHS
version.

Adds the spokesman, “ ‘Fantasia’
has been the No. 1 most-requested
laserdisc title year after year. If
‘Fantasia’ is to be released [on vid-
eo], we want to make it available to
the widest audience possible.”

Many predict the title could pull

‘Fantasia’ Disc Expected To
Ship Magical 100,000 Units

numerous ‘“‘on-the-fence” retailers
into the laser format, and also en-
tice consumers with the superior vi-
sual and audio quality of videodises.
“It’s the only way you can watch
‘Fantasia’ in your house with digital
sound,” says DelGrosso.
Paramount’s “Top Gun,” re-
leased on disc in 1987, has already
sold 100,000 units, according to Pio-
neer LDCA marketing manager
David Wallace, and Paramount’s
“Ghost” (also distributed by Pio-
neer) looks to hit six figures as well
before “Fantasia” bows Nov. 1. But
the Walt Disney animated classic
looks certain to have the largest ini-
tial shipment for a laserdisc to date.
There will be a $39.99 CLV (ex-
tended-play) laser edition of “Fanta-
sia,” as well as a $99.99 boxed-set
CAV version. The latter will feature
the supplementary material includ-
ed in the $99.99 VHS collector’s
package, plus the film’s original
theatrical trailer (which is not in-
cluded on the deluxe videocassette).
In addition, the CAV disc offers
“full frame access,” which means
(Continued on page 53)

OUTFOX YOUR
COMPETITION.
20%° |

..!:,l--

Keep plenty of Morgan Fox’s best-selling Video Centerfold
in stock. That way, even when all your competitors are
sold out, your customers will never come home from their
fox hunt empty handed. Order Code: 90624

© 1991 PEL. All Rights Reserved.
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FOR WEEK ENDING AUGUST 17, 1991
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“The Doors: The Soft Parade,”
MCA/Universal Home Video, ap-
proximately 50 minutes, $19.95.

This retrospective dishes out a
hearty dose of the Doors experience
via the Doors themselves. Using as
its centerpiece an interview with
band members Jim Morrison, Ray
Manzarek, John Densmore, and
Robby Krieger that aired on PBS in
1969, it spirals into a melange of per-
formance clips and behind-the-scenes
footage from the band’s private ar-
chives.

Under the imaginative direction of
kevboardist Manzarek, the video
moves with the ebb and flow of seven
songs, three of which—“Wishful Sin-
ful,” “Build Me A Woman,” and “The
Soft Parade”’—were performed on
the same PBS show. Other segments
showcase the most intriguing aspect
of the Doors—Morrison. Viewers get
a glimpse of his pouty side during a
recording session for “Wild Child,”
his untamed flailing in footage from
the now-infamous Miami concert, and
his darker side in a compilation edit
of “The Unknown Soldier” that in-
cludes concert footage interspersed
with graphic photos of blood and
death on various battlefields.

Perhaps most interesting are the
snippets of cinema verité, including
scenes of the band on the road, in the
audience at a Who concert, and back-
stage before a show in 1968. The in-
terview segments are also quite re-
vealing, particularly when Morrison,
responding to a question about the
future of music and the musician,
says, “I see one person surrounded
by a lot of machines and electric set-
ups, singing and using machines.”
Who said he wasn’t a prophet?

CATHERINE APPLEFELD

Longform Videos
Dance To Beat Of
A Different Drum

M BY PAUL SWEETING

LAS VEGAS—Suppliers of longform

music videos urged retailers attend-

ing a panel discussion here during

ers Assn. conven-

tion to be cautious

in applying con-

ventional wisdom

[Pnn to the category,

of the early as-

sumptions about

music video have not been borne out

and that its sales pattern is different

from that of other types of video

“We had always assumed that mu-

sic video would primarily attract 12-

17-year-olds, the heavy MTV users,”

said Joe Shults, president of Poly-

Gram Video. But, according to

tle to date has been “The Three Ten-

ors,” a classical music tape featuring

Jose Carreras, Placido Domingo, and
Luciano Pavarotti.

“The audience for music video is

the 10th annual Video Software Deal-
noting that many

product.
Shults, PolyGram’s biggest-selling ti-
(Continued on page 55)

NO. OF TOTAL
SCRNS  WKS GROSS
THIS WEEKEND  PERSCRN N TO DATE
WEEK  PICTURE/(STUDIO) GROSS ($) AVG ($)  REL ($)
1 Hot Shots 10,848,182 1,929 — 14,853,090
(20th Century Fox) 5,624
2 Terminator 2: 8,587,790 2,495 4 147,713,569
Judgment Day (7ri-Star) 3,442
3 Doc Hollywood 7,251,854 1,575 — 7,251,854
(Warner Bros.) 4,604
4 Boyz n the Hood 3,630,377 881 3 37,066,018
(Columbia) 4,121
5 101 Dalmatians 3,617,687 1,801 3 42,238,880
(Buena Vista re-issue) 2,009
6 Robin Hood 3,318,719 1,549 7 133,990,444
(Warner Bros.) 2142
7 Mobsters 3,057,390 1,449 1 11,977,185
(Universal) 2,110
8 Body Parts 3,032,258 1,315 — 3,032,258
(Paramount) 2,306
9 Regarding Henry 2,876,634 1,090 3 29,118,717
(Paramount) 2,639
10 Bill & Ted’s 2,748,785 1,641 2 27,002,464
Bogus Journey (Orion) 1,675
11 City Slickers 2565656 1,372 8 102,227,727
(Columbia) 1,870
12 Point Break 2,328,465 1,246 3 30,351,868
(20th Century Fox) 1,869
13 Naked Gun 2 1/2 2,209,665 1,466 5, 76,857,328
(Paramount) 1,507
14 The Doctor 2,155,559 150 1 2,513,999
(Buena Vista) 14,370
15 V.. Warshawski 2,012,420 1,133 1 7,282,938
(Buena Vista) 1,776
16 Return to the 1,277,428 1,246 — 1,277,428
Blue Lagoon (Columbia) 1,025
17 Backdraft 830,355 591 10 72,245,535
(Universal) 1,405
18 Problem Child 2 669,900 609 4 20,695,202
(Universal) 1,100
19 Life Stinks 602,658 845 1 3,322,458
(MGM-Pathe) 713
20 Thelma & Louise 565,346 459 10 39,135,230
(MGM-Pathe) 1,232
21 The Rocketeer 427,414 442 6 42,260,577
(Buena Vista) 967
22 Dances With Wolves 398,067 354 38 181,703,199
(Orion) 1,124
23 Another You 334,836 1,278 1 2,516,301
(Tri-Star) 262
24 What About Bob? 306,432 288 11 59,269,902
(Buena Vista) 1,064
25 Dying Young 294,874 353 6 31,080,644
(20th Century Fox) 835
26 The Silence of the Lambs 280,745 254 24 129,004,559
(Orion) 1,105
27 Jungle Fever 216,150 165 8 30,892,305
(Universal) 1,310
28 Soapdish 194,750 178 9 34,966,537
(Paramount) 1,094
29 Home Alone 162,419 234 37 281,290,056
(20th Century Fox) 694
30 Europa, Europa 130,451 161 5 721,432
(Orion Classics) 8,153
31 Drop Dead Fred 124,596 161 10 13,608,595
(New Line Cinema) 774
32 Dutch 111,872 136 2 4,124,673
(20th Century Fox) 823
33 Straight out of Brookiyn 82,411 50 10 2,195,836
(Goldwyn) 1,648
34 Truth or Dare 70,934 58 12 14,774,768
(Miramax) 1,223
35 An Angel at My Table 70,472 17 1 626,403
(Fine Line) 4,145
36 Out for Justice 68,977 85 16 39,634,370
(Warner Bros.) 811
37 The Miracle 64,440 18 3 307,642
(Miramax) 3,580
38 New Jack City 64,409 59 20 47,460,502
(Warner Bros.) 1,092
39 My Father’s Glory 63,678 17 7 446,713
(Orion Classics) 3,746
40 The Babysitter's Dead 59,447 100 8 21,566,996
(Warner Bros.) 5,945
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(Continued from page 51)

Disney’s Film
Division Shines
In 3rd Quarter

that viewers can examine ‘“‘Fanta-
sia”’ frame by frame, to better ap-
preciate the film’s remarkable ani-
mation process.

“We are designing a special in-

NEW YORK-—Despite overall
declines in third-quarter reve-
nues and earnings, Walt Disney
Co. says that its filmed enter-
tainment segment, boosted by
“The Jungle Book’ on home
video, posted higher sales and
profits.

For the three months that
ended June 30, Disney’s film,
home video, and television
unit’s operating profit jumped
8% to $79.1 million from $73.3
million in the same period last
year. Revenues were up 7% to
$597 million from $556 million.

The brightest star in that
segment was ‘‘The Jungle
Book” on home video. Disney
says that its contribution to
sales and income offset the box-
office weakness of such feature
films as “The Marrying Man”
and “One Good Cop.”

Analyst David Londoner of
Wertheim Schroder told the
Wall Street Journal that he be-
lieves Disney’s home video rev-

(Continued on page 59)

store display to accommodate the la-
ser boxed set because it wouldn’t fit
in the normal retail bin,” says Im-
age’s DelGrosso. “The display will
have beautiful ‘Fantasia’ graphics
and will be a real eye-catcher to get
consumer walk-in traffic.”

Dave Lukas, owner of Dave's
Video, the Laser Place in Sherman
Oaks, Calif., thinks the “Fantasia”
disc will be ‘‘phenomenal. You
should see the pre-orders. I’ll proba-
bly have to double what [ was origi-
nally thinking of doing. People have
been wanting the title for so long;
they're really ready to go for it.”

Lukas expects to increase his or-
der to 1,000 ‘“‘Fantasia’’ pieces,
with about one $99.99 boxed set re-
quested for every three $39.99 edi-
tions. He notes that his store sold
some 600 pieces of “Ghost” during
the title’s first 90 days of availabil-
ity.

“We're excited, this could be a
home run for us,” adds John Thrash-
er, VP of video purchasing and dis-
tribution at Tower Records/Tower
Video. “It should be our best title
this year [in laserdisc].”

Even Pioneer’s Wallace predicts

SURVEY: GCOMMON STREET DATE FAVORED

(Continued from page 51)

study used a much larger sample and
is representative of the national retail
base. Details of the Buena Vista
study, however, including the exact
size and composition of the sample,
were not available at press time be-
cause NAVD declined to release the
full study until after its board of di-
rectors met and issued a statement
on the results.

In a prepared statement prior to
the board meeting, NAVD president
Bill Burton, executive VP of Wax-
Works/VideoWorks, said, “We are
delighted, but not surprised, with
Buena Vista Home Video’s study re-
sults. These results confirm our pre-
vious retail poll that a clear-cut ma-
jority see a strong benefit resulting
from a common street date.”

Not all suppliers were persuaded
by Buena Vista's results, however.
“We feel strongly that it’s an internal
decision,” says FoxVideo senior mar-
keting VP Bruce Pfander about
when to release product. “If the mar-
ket votes one way, that doesn’t neces-
sarily mean it’s a good business deci-
sion. There are a lot of factors to bal-
ance, a lot to look at, including
competitive factors. Retailer prefer-
ence is not the only thing we look at.”

FoxVideo had originally planned to
conduct a study of its own to try to
corroborate NAVD's findings, but
the survey did not come off.

Fox typically streets on Thursdays,
Pfander notes. “It gives us four days
to ship, it gets the product into stores
for the weekend, there are a lot of
factors that go into it,” Pfander says.
“We’'re fairly consistent about
[streeting on Thursdays] but it's not
a hard-and-fast rule. Things can
change for competitive reasons or
whatever.”

Executives at other studios have
also objected to adopting a common

street date on competitive grounds.
“Our job is to get distribution and re-
tail to focus on our titles,” says one.
“So what’s the point of contracting
the number of release dates each
year to 52 days, from the 250-odd
days we how have?”

NAVD officials could not be
reached at press time.

that “Fantasia’’ will “be a mon-
ster. I'm hoping it does really well.
I know I’'m ordering my copy.”

In regard to the competition for
the top spot, “Top Gun” has taken
more than four years to pass the
100,000-unit mark but continues to
sell more than 2,000 units a month,
according to Wallace, and was Pio-
neer’s fourth-best-selling laser ti-
tle over the last 12 months.

“Ghost,” released March 21 of
this year, had sold 91,591 units as
of June 30, says Wallace, and con-
tinues to sell several thousand
pieces per month,

Many industry experts are confi-
dent that—with ‘‘Fantasia,”’
“Ghost,” and “Top Gun”—there
will be at least three laserdisc ti-
tles that have sold more than
100,000 units by Christmastime. In
addition, another six-figure disc
may come from titles such as Fox-
Video's $29.98 “Home Alone”’ (due
Aug. 22), Hemdale’s $29.95 “The
Terminator” (just launched), and
the upcoming “Terminator 2.”" All
three are distributed by Image.

In addition, FoxVideo’s ““The
Empire Strikes Back’’ is estimated
to be in the 75,000-100,000 unit
range. And Paramount’s ““The
Hunt For Red October” had sold
66,448 units as of June 30 and is
still selling well.

The laserdisc champ for the '80s,
MCA’s “E.T. The Extra-Terrestri-
al,”” has sold more than 70,000
units since its release in 1988. Di-
rect comparison between titles
such as “E.T.” and “Fantasia’ is
somewhat misleading, however,
since laserdisc-player penetration
was so much lower when “E.T.”
made its disc debut.

Nevertheless, looking at the
overall sales picture, Camelot Mu-
sic video buyer Mike Dungan feels
that the 100,000-unit level is signif-
icant. “It gives credibility to the

‘FANTASIA’ LASERDISC EXPECTED TO SHIP MAGICAL 100,000 UNITS

format and the laser industry a
stationary target to shoot for,
rather than a moving one. We've
never had that before. It brings
the video [tape] and record mental-
ity into it, as far as working prod-

uct and reaching goals.”

Adds DelGrosso specifically
about the potential sales of “Fan-
tasia,” ‘100,000 units is a major
market share. This is going to be a
big stimulus to the industry.”

NEWSLINE |

Hollywood Is Offering Retailers
$5 Rehates On 2 Octoher Titles

Hollywood Pictures Home Video is offering retailers $5 rebates on two Octo-
ber titles if they order six copies of each. Hollywood, part of the Buena Vista
Home Video group of labels, will release “The Marrying Man,” starring Kim
Basinger and Alec Baldwin, Oct. 2. On Oct. 9, it will release “One Good Cop,”
starring Michael Keaton. Each title will be offered in a six-pack, with proof-of-
purchase tabs found at the bottom of each cassette. To receive the rebate, re-
tailers need to return the tabs, along with a copy of their distributor invoice
with a circle drawn around the quantity of product ordered and a completed
rebate certificate. Redemption requests must be postmarked by Nov. 9. Buena
Vista is also mailing 20,000 screener copies of each film. They will be mailed
directly, along with posters, banners, and other point-of-purchase material.

Long-Banned ‘December 7’ Making Debut

Banned for nearly 50 years by the U.S. government, John Ford’s “December
7th: The Movie” will make its belated debut on videocassette this fall in a spe-
cial, copyrighted 50th Anniversary Edition from Kit Parker Home Video (dis-
tributed by Central Park Media). The film was made by the great Hollywood
director for the government during World War II. The full-length version,
however, which features Walter Huston as Uncle Sam vacationing compla-
cently in Hawaii the day before the Japanese attack on Pearl Harbor, was con-
sidered “investigatory in nature” by the government and “damaging to mo-
rale.” Ironically, a heavily edited 34-minute version of the film was released
during the war and earned Ford an Academy Award. The Kit Parker version
has been restored to its full, 82-minute length, with subtitles added to the Japa-
nese-language sequences. List price is $19.95.

Island Visual Arts Bowing Repriced Lee Film

Island Visual Arts, through PolyGram Video, will release its first feature film
Sept. 24 when it bows a repriced edition of director Spike Lee’s breakthrough
film “She’s Gotta Have It.” The rights to the 1986 film, shot in black-and-white,
are held by Island Pictures. The film has previously been available as a rental
title from CBS/Fox. The list price for the PolyGram release will be $19.98.

'

ATTENTION! | want Captain Clean™ and His Team to Produce
Better Profits for Me! Please send me more information!
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Let Captain Clean and his Team of Accessories
for use with Nintendo lead you to batter profits!]
The Captain Clean Accessories Assortment Rack
is designed o maximize sales in a rapidly grow-
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He's Back...

And He Means

o
Business!
mrHe

TERMINATOR
#1Box Office—#1 Video
Now #1 in Merchandising!

“Talking Terminator” —“1’ll Be Back. ..” Motion Sensor Recording
“Eye-Catching” Flashing LED Sunglasses 6 feet tall, 48 units display.

Catalog #7050, Sugg. Retail *717.60

I'-
U

ol o

T

| |

HEMDALE HOME VIDEO, INC.

Also
Available:

6 pack—
Catalog #7001,
Sugg. Retail

*'89.70

24 pack display—
Catalog #7002,
Sugg. Retail
*358.80

7966 Beverly Blvd., Los Angeles, CA 90048

TEL (213) 966-3758 FAX (213) 651-3107

'EVERYTHING music video for Record and Video Retailers

Pop, Classical, Jazz, Gospel, Imports, Laserdiscs

COMPLETE MV DEPTS./HOT PRODUCT FILL-INS

WE CAN FILL YOUR SPECIAL ORDERS

Billooard

FOR WEEK ENDING AUGUST 17, 1991

& COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
x| < | &
€l |z 3
z B o s 4 50 f..n'; g2
2 2| ¢ TITLE Copyright Owner, Principal ﬁ% .E ES;
3]z Manufacturer, Cataiog Number Performers >x | & | A
* *x NO.1 x %
Hemdale Fiim Corp.
1 | 1 | 3 | THE TERMINATOR A Hemdale Home Video 7000 A. Schwarzenegger 1984 | R | 1495
2 | 2 | 14 | THE JUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 | 6 | 2499
3 | 3 | 17 | ROBIN HOOD Walt Disney Home Video 228 Animated 1973 | 6 | 2499
Touchstone Pictures Richard Gere
4 4 a PRETTY WOMAN Touchstone Home Video 1027 Julia Roberts Gkl E RS
5 5 64 | THE LITTLE MERMAID Walt Disney Home Video Animated 1989 | G | 2699
6 | 6 | 44 | THREE TENORS IN CONCERT A 2 London 071-223-3 Carreras - Domingo - | a5 | no | 2495
Pavarotti
77|44 TR,'_&”QEI‘))I gs"(")MONS: SWEATIN'TO v 1er Home Video 616 Richard Simmons 1990 | NR | 1998
IT'S A MAD, MAD, MAD, MAD ) Milton Berle
8 (11| 5 WORLD MGM/UA Home Video 302193 S 1963 | G | 2098
9 | 13| 2 | THE BRAVE LITTLE TOASTER Walt Disney Home Video 1117 Animated 1988 | NR [ 1999
10 | 12 | 46 | PETER PAN Walt Disney Home Video 960 Animated 1953 | G | 2499
11 | 14 | 20 | DUCKTALES THE MOVIE Walt Disney Home Video 1082 Animated 199 | 6 |[2299
12 | 9 | 8 | THE PRINCE AND THE PAUPER Walt Disney Home Video 1185 Animated 1991 | G | 1299
) Paramount Pictures William Shatner
13 | 10 | 17 | STARTREK V: THE FINAL FRONTIER e Leonard Nimoy 1989 | PG | 1495
Paramount Pictures -
14 | 15 | 5 | THE NAKED GUN e s Leslie Nielsen 1988 | PG-13 | 19.95
Playboy Video . .
15 | 8 | 14 | PLAYBOY SEXY LINGERIE Il S rm Various Artists 1991 | NR | 19.99
PLAYBOY 1991 VIDEO PLAYMATE Playboy Video ) )
16 | 21 | 39 CRIENT AR HBD Vides 90520 Various Artists 1990 | NR [ 19.99
3 PolyGram Music Video
17 | 18 | 10 | EXTREME: PHOTOGRAFFITTI 75026 17140.3 Extreme 1991 | NR | 1495
18 | 17 | 12 | THE MIND'S EYE Miramar MPV6001 James Reynolds 1991 | NR | 1995
Paramount Pictures Tom Cruise
191 22 | 171 | ToP GUN Paramount Home Video 1629 Kelly McGillis 1986 | PG| 1495
PLAYBOY'S 1991 PLAYMATE OF THE  Playboy Video .
2 |2 | 14 YEAR e o e Lisa Matthews 1991 | NR | 19.99
21 | 20 | 67 | BAMBI Walt Disney Home Video 942 Animated 1942 | G | 2699
N . . Mickey Rooney
22 | 16 | 18 | PETE'S DRAGONA & Walt Disney Home Video 10 Helen Reddy 1977 | 6 | 2298
: Julie Andrews
23 | 32 | 256 | THE SOUND OF MUSIC A FoxVideo 1051 Christopher Plummer | 1965 | G | 2498
Tri-Star Pictures Sally Field
24 | 31 | 16 | STEEL MAGNOLIAS RCA/Columbia Home Video 70243 Shirley MacLaine R S 2
25 | NEW D> | THE CURE: PICTURE SHOW Elektra Entertainment 3-40124 The Cure 191 | NR | 1998
26 | 33 | 129 | CINDERELLA Walt Disney Home Video 410 Animated 1950 | G | 2699
Universal City Studios Kevin Costner
21 | 24 | 42 | FIELD OF DREAMS MCA/Universal Home Video 80884 Amy Madigan 1989 | PG | 1995
281 37 | 25 sngIY & BULLWINKLE: Buena Vista Home Video 1019 Animated 1991 | W | 1299
29 | 29 | 4 | THE ADVENTURES OF ROBIN HOOD  MGM/UA Home Video 101377 g;."’.' o 1938 | MR | 1995
ivia de Havilland
30 | 25 | 22 | PLAYBOY WET AND WILD Iie e Various Artists 1990 | WR | 1999
31| 19 | 20 | PLAYBOY FANTASIES Il f";ébg{ d‘éi)"i‘357 Various Artists 1990 | NR | 1999
32 (3|19 géﬁ;‘avx: OH SAY CAN YOU A*Vision Entertainment 3-50179 Skid Row 190 | NR | 1998
33 | 28 | 24 | MICHAEL JORDAN'S PLAYGROUND (F:(?xs\;:;?o\gg%os Michael Jordan 1990 | R | 1998
Tri-Star Pictures Matthew Broderick
34| 3% 5 GLORY RCA/Columbia Home Video 70283-5 Denzel Washington 1989 L 1335
35| 38 | 3 | Ac/DC: CLIPPED A*Vision Entertainment 50234-3 AC/DC 1991 | NR | 16.98
36 | 23 | 28 | DUMBOe Walt Disney Home Video 24 Animated 1947 | G | 2298
37 | 30 | 35 | MADONIS: THE IMMACULATE Warner Reprise Video 3-38195 Madonna 190 | R | 1998
38 | NEW D> | TARZAN AND HIS MATE MGM/UA Home Video 200439 ﬁv‘l’“""y Weissmuller | 1934 | g | 1998
aureen O'Sullivan
39 | REENTRY | PLAYBOY: GIRLS OF SPRING BREAK | 2/°0Y Vid®0 Various Artists 1991 | NR | 1999
40 | 34 | 10 | SLORIA ESTEFAN: COMING OUTOF gy pnterprises 19v-49088 Gloria Estefan 1991 | R [ 1998

11 BRANCHES NATIONALLY

+  1.800-852-4542

9810 Bell Ranch Drive, Santa Fe Springs, CA 90670

@ RIAA gold cert. for sales of 25,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 50,000 units or $2 million in sales at suggested
retail. ®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units
and $1 million at suggested retail for nontheatrical titles. < ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 miltion at retail for
theatrically released programs, and of at teast, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1991, Billboard/BP1 Communications, Inc.
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LONGFORM MUSIC VIDEOS

(Continued from page 52)

very broad,” Shults stressed. “It’s
really turned out to be a much differ-
ent business than many people would
have expected.”

If people expected it to resemble

the feature-film video business, they _
would also be mistaken, according to 1
Danny Kopels, president of VPI/- ——

Harmony, producer of such music
video magazines as ‘“MetalHead,”

“Dance International,” and “Country
Music Video Magazine.”
“If you approach music video in the
same way as A titles, I guarantee
you will fail,” Kopels said. “The video
business to date has been built to ser-

vice the needs of A titles, which have
very short shelf lives.” In contrast,
he said, longform music video “has % =
legs, and they get stronger over time Th th

... Music video has to be out there ls ls e
awhile before it starts to happen.”

Legs or not, however, music video ultimate

suppliers, particularly those affiliat-

ed with record labels, continue to f t'b 11

push for ways to improve the timeli- OO a

ness of new releases, trying to catch °

the often short window in which an " d

artist or act is charting with a new al- 1 eo.

bum and garnering radio play.
“We've focused on moving up the

& With 25 years of awesome
footage to choose from
NFL Silver Celebration
includes the following
features: the greatest catch,
the greatest touchdown run,
the hardest hits, the most
abused referees, the funniest
interviews, the most unforget-

availability of the video in the life cy- & The ulimate football fan’s table characters and more
cle of the record,” said Jon Peisinger, video. The culmination of ’
president of Sony Music Video Enter- ’ . . . .

prises, part of the Sony Music em- 25 years of NFL Films, Silver Celebration will be
pire. “The ideal would be to release a the most honored sports part of the major NFL Films

video day-and-date with an album,

but the reality is that that’s not likely 25th anniversary celebration.

production organization

to happen on very many titles.” in the industry.

One strategy suppliers are increas- STREET
lingly turningf tg) i? releasling gl(;orf_er p Media tour featuring DATE:
lf;iﬁ‘,’f{gﬁg;’h o g"r'f.;i;;?oweﬂg‘t NFL Films executive producer SEPT. 12th
prices than applied to longer pro- Steve Sabol will be launched 1991
grams.

“The growth in shorter longforms ahead of the September 12 NFL'S 6 PIECE
is not so much a matter of price release date. SILVER .
points, but reflects an effort to get . . gfslhgl?z\ﬂIST%CK
product out sooner,” Peisinger said. 0 This video contains all H 129873
“At a time when an act is hot, we the NFLs greatest stars STOCK Containing 6 units
may only have 15 minutes of materi- ) . #M102824 of SILVER
al, so that's what we'll release.” including Wallter Payton, SRP $19.98 CELEBRATION—

Retailers and distributors on the Joe Montana, Dick Butkus, M102824
panel disagreed somewhat on the D : SRP—§119.88

an Marino and more.

most propitious retail setting for mu-
sic video. Stan Goman, senior VP of
retail operations at Tower Records,
noted that music video in the chain’s
record departments accounted for
about 9% of total sales, while it ac-
counted for only 3% of sales in the
chain’s video stores.

But Judy Raven of distributor Ar-
tec said her company sells more mu-
sic video to video stores than to rec-
ord stores.

Adrian Hickman, buyer for Movie
World, a three-store video chain in the
Philadelphia area, said, “Video stores
have a sampling mechanism, and it’s
called rental,” she said, noting that
consumers often appreciate renting a
longform before making a decision
on whether to buy. “You also have an
opportunity to go after an audience
that isn’t going into Tower.”

As for consumer preferences
among longforms, Hickman noted
that clip compilations do well, “but so
do ‘event’ tapes, like [PolyGram Vid-
eo’s] ‘The Wall'—things that go be-
yond the normal concert film.”

As for specific genres of music, Go-
man noted that heavy metal “is soft-
ening a bit,” while blues is “becoming
very strong.” He also noted that cult
artists tend to do well on video “be-
cause their audience are dedicated
collectors.”

dia Home Enwrmm* % Jdpogr; P mﬂe_sorved.
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Musicland
Opens Ritzy
Goody Store

ANYONE THINKING Musi-
cland Group is pulling in its horns
around Southern California is
wrong. While it has shuttered a
high-profile store in West Los An-
geles—an original Licorice Pizza
store it converted—there is actual-
ly an expansion frenzy going on at
the chain, according to Bruce
Bausman, senior VP of real estate
for the company. He says a new
Del Amo Mall unit will bow in a
site that was once occupied by a
bank building in Torrance, Calif.;
another combo is set for Westside
Pavilion in West Los Angeles; and
a Suncoast is set for Santa Monica
Place.

WoHON ke

by Earl Paige

One of the largest and most un-
usual stores in the Musicland sys-
tem just opened as Sam Goody in
Beverly Center, one of California’s
most upscale malls. This is not the
only Musicland combo store, but
it’s the only one west of Phoenix.

Combo, in this instance, means a
merger of the chain’s sell-through
video concept, Suncoast Motion
Picture Co., and Sam Goody, the
music counterpart. Right now,
there are 10 such combos. (Some
would call the company’s L.A .-
area Sam Goody Music & Video
units combos as well, because they
offer not only sell-through, but
rental.)

The Beverly Center houses an-
other Musicland unit, which has
been there for years; at one time
this was a prototype store, too.
Among innovations at Sam Goody,
says Bausman, are flat fiber-optic
signs, which constantly change
colors. One sign is positioned near
the separate classical store that
stocks new age, jazz, and classical
titles. Another of the costly hi-tech
signs identifies the Suncoast sec-
tion of the store.

nALPH’S IS KING, at least in
video, as the Southern California
grocery web blows out some spe-
cial sell-through titles. A battery
of titles, including “Total Recall,”
“Teenage Mutant Ninja Turtles:
The Movie,” “Dirty Rotten Scoun-
drels,” and ‘““Couch Trip,” are
priced at $6.99 with a $5 purchase.
Other titles are less familiar, like
“Rude Dog,” “Frog,” “GI Joe: The
Movie,” ‘““Inspector Gadget,”
‘““Bozo The Clown,’’ and even
“Cathy Lee Crosby’s Workout.”
Ralph’s is also renting movies
now, via Cinematime, a vending-
machine supplier.

STARS STORY: Stars Movies,
just opened in the Los Angeles
(Continued on next page)

Full-color 5’ high,multi-dimensional standee with an eerie red light

effect availabie. Contact your-distributor for details.

Order Cut Off Date: OCTOBER 7
Street Date: OCTOBER 24

Marshall fine, GANNETT WESTCHESTER NEWSPAPERS

“Nail-Biting”

—Pat Collins, WWOR-TY

“Pulse-Pounding”

-Joanna Langfield, MOVIE MINUTE

“Bone-Chilling”

—Peter Travers, ROLLING STONE

“A White-Knuckler”

-Mike Clark, USA TODAY

“S uirm and Shiver”

~Pia Lindstrom, WNBC-TV

“Hair-Raising”

~Gary Thompsen, PHILADELPHIA DAILY NEWS

“Nerve-Frying”

-Rex Reed, NEW YORK OBSERVER

“Sizzles and Snaps”

-Bill Jones, THE PHOENIX GAZETTE

“Delicious”

-Rita Kemple, WASHINGTON POST
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The Silence 0f The Lambs will be supported with an extensive
nationwide television advertising campaiga with spots appearing on:
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We're making it easier for you to satisfy the
demand for The Silence Of The Lainbs and increase
your prafit. When you order our Profit-Pack,
you will receive 13 copies and only pay for 12.

PLUS the Profit-Pack gives yon all these
Previously-Viewed promotional items:

Shelf Talkers announcing the availability of
Previously-Viewed copies in your store.

Poster Stickers to place on your The Silence
Of The Lambs poster to tell your customers when
you are ready to sell Previousiy-Viewed copies of
this film.

= Price Stickers to place on Previously-Viewed

cassettes,

PLUS, create exciting in-store displays with
multiple posters available from your distributor.

PLUS, 5’ multi-dimensional store-size duplicates
of the THEATRICAL VERSION STANDEE are
available from your distributor.

PLUS, w= are supporting this video release with a
NATIONWIDE TV ADVERTISING CAMPAIGN appearing on:

@Lew
kX v81 =S

VIO TS ONE ™

The ProfitPack is available only until order cut-off date; it is available
in VHS only and the special pricing only applies to the Profit-Pack.

Order Cut Off Date: 0CTOBER 7

Street Date:

HOME VIDEO -

E—

STORE MONITOR

(Continued from preceding page)

suburb of El Segundo, has created
a buzz because of its several un-
usual touches. One is a wall of
“Hot Titles,” which includes re-
leases that have been on the mar-
ket for more than 90 days. Those
titles are held another 90 days be-
fore going into genre sections or
being sold off and rented at $2.25,
50 cents less than new releases.
One other innovation is the use of
posters on the high walls, but not
attached to the walls. Instead,
posters are folded and crimped and
set into wall-mounted frames.

Co-owners Kathy and Terry
Free own the store as a partner-
ship with Victoria Williams and a
silent investor. Josh Sheats is
manager. Kathy Free says the rep-
utation the company enjoys comes
from the unique nature of the orig-
inal Stars Movies & Music near
San Diego in Murrieta, Calif. That
store features a 40-foot rotunda
entrance painted so that at night it
resembles the starlit sky.

The new store measures 1,900
square feet. Sheats says a test in-
ventory of music is doing so well
that more product will be brought
in.

INSIDE STORY: Powerhouse
Video store owner Phil Caratoz-
zolo has beamed with the confi-
dence of a winner ever since Flori-
da magazine rated his five-month-
old store No. 1. Caratozzolo
believes 15,000 square feet, $2
rentals, and many other unique
features are more than a match for
a Blockbuster Video directly
across bustling University Drive,
a major artery up and down the tri-
county Palm Beach, Broward, and
Dade megalopolis.

Caratozzolo, a retired executive
of a funeral home his family oper-
ated in Queens, N.Y,, invested in a
video store early on and learned
plenty. He gives much credit to his
wife, Donna, who is an interior de-
signer. “If she were billing me, it
would have cost $50,000,” he says.
“We even have showers for the
employees, both women’s and
men’s,” he adds, saying workers
sometimes ‘‘come in late or they
want to freshen up. There’s a place
where they can take breaks, a mi-

| erowave, so on. We put $500,000 in
! this store.”

The store has sections on sever-
al levels, an expansive arcade, a
CD store upstairs operated by an
outside tenant, and an adult room
with a lock, which requires a code
punch. Caratozzollo says that the
building formerly housed a beauty
salon full of boutiques, allowing
for intimate sections and interest-

| ing cut-offs and angles. A balcony

runs around the back half.

Still to add sell-through, Power-
house boasts 8,000 titles plus 1,400
adult videos (these are $3 nightly).

rifacian dusigae 10/ e ol ohvlgragky ok im0 s ke, ace /bueaatin prudicer gy yeizom . 2
Vaseh T0w I Bere! by fhomes Rl / scieeplay by fed ity ./ Brodnes by YORBRID wf CAWRId 5000 g OB DaTOr QRI oﬂ
oF ;,‘"m- v?}:‘ i, ‘_l"“m"_ll“l!““u! CasE. Lo HOME VIDEO
- MCA © 1991 Orion Home Video. All Rights Raserved.

Caratozzollo is especially proud
of Powerhouse’s reservation ser-
vice. “Look at this, 40 reserva-
tions,” he says. “This is the best
thing we have going. We have a
computer system that can track
reservations, It's really something
people appreciate.”

The store is in the process of in-
stalling a one-hour photo stand.
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A historical first... Bleckbuster Video
announces the opening cr it's 2000th store!
Join Billboard in ceizbrating this
ground-breakimg event.

ISSUE DATE: SEPTEMBER 14
AL CLOSE: AUGUST 20

For ac details call...

WEST Iodie LeVitus 1213 ) 859.5316
EAST Alex Kelly {212) 536.5223
MIDWEST Ken Karp212)536.5017
SOUTH Argela Rodriguez (305) 448.2011

Billboard
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FOR WEEK ENDING AUGUST 17, 1991

E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
X
g8 |2
ZNE o 5 58|
ol 5 9] Copyright Owner, Principal ] =
e ; miliikE Manufacturer, Catalog Number Performers S &
** NO. 1 » x
1{ 1|3 mISERY Nelson Home Entertainment 7777 Kathyjpates 1990 | R
James Caan
Warner Bros. Inc. Robert De Niro
2 z 7 GOODFELLAS Warner Home Video 12039 Joe Pesci 1330 R
; Johnny Depp 5
3 | 3 | 5 | EDWARD SCISSORHANDS FoxVideo 1867 Winona Ryder 1990 | #6-1
Universal City Studios
4 | 4 | 8 | KINDERGARTEN COP MCAUriversal Home Video 81051 A. Schwarzenegger 1990 | PG-13
Julia Roberts
5 | NEW)p | SLEEPING WITH THE ENEMY FoxVideo 1871 Patrick Bergin 1991 R
) Sean Connery
6 | 11| 2 | THE RUSSIA HOUSE MGM/UA Home Video 902301 el 1990 | R
Warner Bros. Inc. Jeremy Irons
1 5 6 REVERSAL OF FORTUNE Warner Home Video 11934 Glenn Close 1240 R
. . Steve Martin
8 | 8| 2 | LA STORY Live Home Video 68964 R o 1991 | PG-13
Touchstone Pictures Gerard Depardieu
3 2 T | GREEN CARD Touchstone Home Video 1141 Andie MacDowell Rl || IR
Miramax Films John Cusack
10 | 10 | 8 | THEGRIFTERS HBOC Video 90526 Anjelica Huston 1250 §) R
0 Tri-Star Pictures John Travolta
1117 ] 4 | LOOK WHO'S TALKING T0O RCA/Columbia Home Video 70553-5 Kirstie Alley ]|
Paramount Pictures Danny Glover
12 | 1 2 FLIGHT OF THE INTRUDER Paramount Home Video 32109 Witlem DaFoe L1y kel
RCA/Columbia Pictures Home Video Meryl Streep
13| 9 | 8 | POSTCARDS FROM THE EDGE RS SR o em 199 | R
Universal City Studios Richard Dreyfuss
14| 17 3 ONCE AROUND MCA/Universal Home Video 81041 Holly Hunter 1530 R
Orion Pictures Cher
15 12 | 10 | MERMAIDS Orion Home Video 8770 Bob Hoskins L9 BRG-13
16 | 14 | 3 | NOT WITHOUT MY DAUGHTER MGM/UA Home Video 902290 Sally Field 1990 | PG-13
Alfred Molina
Universal City Studios Jean-Claude Van
17 [ NEW D> | LIONHEART MCA/Universal Home Video 81066 Damme 190 | R
Warner Bros. Inc. Mel Gibson
18 | 38 2 HAMLET Warner Home Video 12200 Glenn Close 1930 KG
19 | 15 | 11 | PREDATOR 2 FoxVideo 1853 DE) Efsrrey 199 | R
Gary Busey
Warner Bros. Inc. Clint Eastwood
20 | 13 | 10 | THE ROOKIE Warner Home Video 12061 Charlie Sheen 23 B
. . : Tim Robbins
21| 20 { 10 | JACOB'S LADDER Live Home Video 68949 BNt 199 | R
Hemdale Film Corp.
22 | 21 | 42 | THE TERMINATOR A e oo e ] o A. Schwarzenegger 1984 | R
: Paul Newman
23| 18 4 MR. & MRS. BRIDGE HBO Video 90533 Joanne Woodward 1990 | PG-13
Touchstone Pictures Tom Selleck
24 12 THREE MEN AND A LITTLE LADY Touchstone Home Video 1139 Steve Guttenberg Bk PG
Hollywood Pictures Patrick Dempsey
5|5 2 RUN Hollywood Home Video 1058 Kelly Preston 1 R
Orion Pictures Mia Farrow
26 | NEWD | ALICE Orion Home Video 8773 william Hurt 1390y ) =P%
27| 23 | 5 | THE LONG WALK HOME Live Home Video 68913 Whoopi Goldberg 1991 | pG
Sissy Spacek
Universal City Studios Robert Redford
28 | 23 | 12 | HAVANA MCA/Universal Home Video 81049 Lena Olin CED |t
A Ethan Hawke
29| 24 | 7 | WHITE FANG Walt Disney Home Video 1153 Kiaus Mana Brandaver | 1991 | P8
Pararmount Pictures Patrick Swayze
30|32 | 19 | GHosT Paramount Home Video 32004 Demi Moore 1990} | FG-13
New Line Cinema Carolyn Farina
31 (30 | 6 | METROPOLITAN RCA/Columbia Home Video 75153 Edward Clements e [l
Touchstone Pictures James Belushi
32| 28 | 12 | MR. DESTINY Touchstone Home Video 1126 Michael Caine 1900y G;13
Paramount Pictures Paul Hogan
33 [ 22 | 4 | ALMOST AN ANGEL Paramount Home Video 32457 Linda Kozlowski 1990 1 PG
RCA/Columbia Pictures Home Video John Turturro
34|31 | 5 | MEN OF RESPECT 90543 Katherine Borowitz 1S3
35| 33 | 12 | QUIGLEY DOWN UNDER MGM/UA Home Video M902173 omlseleck. 199 | P6-13
Laura San Giacomo
Warner Bros. Inc. Tom Hanks
36 | 25 | 14 | THE BONFIRE OF THE VANITIES e s 199 { R
37 | NEWD | DON'T TELL HER IT'S ME HBO Video 90218 g;egliﬁ‘;:z"b‘“"g 1990 | PG-13
38135 | 6 | TOSLEEP WITH ANGER SVS, Inc. 734 DEnny Cho kg 1990 | PG
Mary Alice
R : Nicolas Cage
39 | NEW D> | ZANDALEE Live Home Video 68978 o T 1991 | MR
Parkfield Pictures Gary Kemp
40 | 39 | 10 | THEKRAYS RCA/Columbia Home Video 90973 Martin Kemp Loy B

@ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least
25,000 units and $1 million at suggested retail for nontheatrical titles. ©ITA platinum certication for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for

nontheatrical titles. © 1991, Billboard/BPI Communications, Inc.
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HIDERS ON A DISC: With only a
handful of albums to their credit,
the Doors were one of the most in-
fluential rock groups of the '60s, led
by their charismatic lead singer and
chief songwriter Jim Morrison.
His brooding vocals, surreal lyrics,
and raw evocations of volatile
themes inspired a fervent posthu-
mous cult following after his early
death in 1971. Two new titles fea-
turing the Doors and Morrison are
now being released on laserdisc.

On Sept. 19, MCA will launch
“The Doors: The Soft Parade—A
Retrospective”

Love Them Two Times:
Duo Of Doors Discs Due

down to $24.95 each. Included are
Peter Benchley's thriller “The Is-
land,” with Michael Caine; the 1939
“The Hunchback Of Notre Dame,”
with Charles Laughton; the 1948
“Macbeth,” directed by and star-
ring Orson Welles; Louis Malle’s
“My Dinner With Andre,” with An-
dre Gregory and Wallace Shawn;
Sergei Eisenstein’s 1928 classic
“October”; and the Marlon Brando
western ‘“The Appaloosa.”

Also offered is the cult favorite
“Plan 9 From Quter Space,” a 1958
low-budget horror film that was

Bela Lugosi’s

($29.98), which
captures the
rock group’s
last televised
appearance;

LASER
SCANS

last picture and
may just be the
worst movie
ever made (al-
though some

also included is
footage of a
Doors record-
ing session (for “Wild Child”) and a
European performance of “Hello, 1
Love You.”

LIVE Home Video’s ‘“The
Doors” (widescreen, $39.95) is Oli-
ver Stone’s heavily embellished in-
terpretation of the Morrison myth.
Val Kilmer and Meg Ryan star in
the movie, which Image will bow on
disc later this summer.

Three other Doors laserdiscs are
already out: Image’s “The Doors:
Live In Europe 1968 ($29.98); Pio-
neer Artists’ “The Doors: Dance On
Fire” ($29.95); and MCA’s “The
Doors: Live At The Hollywood
Bowl” (side 2 CAV, $34.98).

MCA has three more new laser re-
leases due Sept. 19. John Badham's
“The Hard Way” (widescreen or
pan-scan, $34.95) features Michael
J. Fox and James Woods in a bud-
dy-cop, action-comedy tale.
“Yanks” ($39.98) is directed by John
Schlesinger and stars Richard Gere
and Vanessa Redgrave.

And, “Amazing Stories—Book
Three” (side 2 CAV, $34.98) includes
three episodes, directed by Mick
Garris, Peter Hyams, and Lesli
Glatter. Two stories were conceived
by executive producer Steven Spiel-
berg. Patrick Swayze, Gregory
Hines, and Charlie Sheen are
among the performers.

lMAGE is about to announce laser-
disc software-hardware promotion-
al tie-ins with both RCA and Qua-
sar, according to VP of marketing
David DelGrosso. This follows Im-
age’s recent laser promo link with
Panasonic.

I.UMIVISION will launch the
IMAX film “Blue Planet” on laser
for $34.95 in early 1992. An “envi-
ronmental film” of a different type,
“Blue Planet,” takes us 400 miles
above the Earth in a space shuttle
for an outer-space view of our home
planet, as well as 10,000 feet down
to the bottom of the sea.

IMAGE is launching a new “Super-
saver” package of 31 laserdiscs this
summer. Solicitation began July 26
for the titles, which are marked

by Chris McGowan

might argue for
John Travolta’s
‘“‘Perfect’”’ or
Eddie Murphy’s “Harlem Nights”).

GREGARIOUS GREEKS And Re-
bellious Apes: Image has also an-
nounced a number of new late-sum-
mer disc releases. FoxVideo’s
“Zorba The Greek” ($49.98) fea-
tures Anthony Quinn as a vital,
boisterous Greek peasant who
teaches an English journalist (Alan
Bates) how to enjoy life; and Fox’s
“Conquest Of The Planet Of The
Apes’ (widescreen, $59.98) con-
firms our worst fears of a world
given over to English-speaking sim-
ians.

Also from Image: Fox’s “Two
For The Road” (widescreen, $59.98)
with Audrey Hepburn and Albert
Finney; RKO’s “Flying Down To
Rio” ($29.95) with Fred Astaire and
Ginger Rogers; and a restored 1920
“Dr. Jekyll And Mr. Hyde” (supple-
mentary material, $39.95).

VOYAGER has several notable
special laser editions due this fall,
including “The Great Escape”
(widescreen, $89.95), “La Cage Aux
Folles” (widescreen, $49.95), “Lady
For A Day” ($49.95), “Shampoo”
(widescreen, $49.95), ‘“Tootsie”
(widescreen, CAV, $124.95),
“Wages Of Fear” ($59.95), “Diaboli-
que” ($49.95), and “Beloved Rogue”
($39.95).

WARNER REPRISE has just
launched two $24.98 titles geared
toward children, which feature pro-
grams from the “Kidsongs” series.
The first disc is “A Day At Old Mac-
Donald’s Farm/Home On The
Range”; the second is “A Day With
The Animals/Let’s Play Ball.”

IMAGE recently shipped to re-
tailers the “Image Entertain-
ment Laserdisc Catalog: Volume
1, an 8-inch CAV disc that in-
cludes 3,500 still frames of pic-
tures and information. All of Im-
age’s titles are featured, and
price, running time, MPAA rat-
ing, and a brief synopsis are giv-
en for each. Viewers can browse
through selected genres or con-
sult the comprehensive index at
the end of the disc.

DISNEY’S FILM DIVISION SHINES IN THIRD QUARTER

(Continued from page 53)

enues rose 35% in the quarter from
last year. He says ‘“The Jungle
Book’” made more in video profits
for Disney than did “Pretty Wom-
an” or “The Little Mermaid.” The
company declines to break out
home video numbers.

Disney also does not disclose fi-
nancial results for its new label,
Hollywood Records. But a compa-
ny release states: ‘“Startup costs
and operating losses for Holly-
wood Records are included in cor-
porate general and administrative
expenses.” It adds that the imprint
“continued its planned expansion
with additional artists and re-
leases.”

The company’s other music la-

Billboards

bel, Walt Disney Records, is in the
consumer products segment. That
unit’s operating income rose 1% in
the quarter to $46.4 million on a

‘The Jungle Book’
made more in vid
profits than did
‘The Little Mermaid’

24% rise in revenues to $155.5 mil-
lion. But the company does not
break out the label’s sales and
profits from other products.

The weakest segment for Dis-

ney was theme parks and resorts.
Revenues fell 12% to $758 million
and operating income dropped 39%
to $176 million. The company attri-
butes the declines to “lower levels
of domestic and international trav-
el” and to the recession.

Overall, Disney’s third-quarter
net profit fell 30.6% to $165 million
from $238 million last year on a
1.8% drop in revenues to $1.51 bil-
lion from $1.54 billion.

Disney’s stock closed at $119.875
a share recently on the New York
Stock Exchange. Its high and low
prices in the past year are $129.75
and $86, respectively.

DON JEFFREY

FOR WEEK ENDING AUGUST 17, 1991
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x x COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
HlE |z oy
2|2 |°o% . 53| = | 8f
2|5 |¢g<g TITLE Copyright Owner, Principal L8| £ gg;
Els |25 Manufacturer, Catalog Number Performers 2E| & | a3
*x NO. 1 x %
Hemdale Fitm Corp.
1] 1| 8 | THE TERMINATOR® Image Entertainment ID8318HD A. Schwarzenegger 1984 | R | 2995
Nelson Home Entertainment Kathy Bates
5 3 MISERY Image Entertainment 7777 James Caan il i B
Warner Bros. Inc. Robert De Niro
3 4 5 GOODFELLAS Warner Home Video 12039 Joe Pesci &kl i e
Paramount Pictures Patrick Swayze :
4 3 19 GHOST Pioneer LDCA, Inc. 32004 Demi Moore R |k
Universal City Studios %
5 2 7 KINDERGARTEN COP MCA/Universal Home Video 41051 A. Schwarzenegger 1990 | PG-13 | 3498
FoxVideo Johnny Depp .
6 | NEWP | EDWARD SCISSORHANDS Image Entertainment C1867-80 Winoma Ryder 1990 | PG-13 | 39.98
FoxVideo
7 | 13 | 3 | MARKED FOR DEATH Image Entertainment C1865-85 Steven Seagal 199 | R [ 3998
Walt Disney Home Video .
8 | REENTRY | ROBIN HOOD Image Entartainment 1189AS Animated 1973 {6 | 2999
Touchstone Pictures Gerard Depardieu
9 NEWP GREEN CARD Image Entertainment 1141AS Andie MacDowell 1991 | PG-13 | 39.99
Live Home Video Steve Martin
10 | NEWP> | L.A. STORY Image Entertainment 1D82461V Victoria Tennant (RD |Gkl (eER
Morgan Creek Michael Keaton
118 | 3 | PACIFIC HEIGHTS Image Entertainment 1900 Melanie Griffith L ek
, Live Home Video Tim Robbins
12 7 3 Ll Image Entertainment 1082391V Elizabeth Pena 1390 E ER
RCA/Columbia Pictures Home Video Meryl Streep
13| s 7 POSTCARDS FROM THE EDGE Pioneer LDCA, Inc. 50556 Shirley MacLaine 1990 R | 3495
Paramount Pictures Danny Glover
14 | NEW D> | FLIGHT OF THE INTRUDER Pioneer LDCA. nc. LV32109 Tilie Ao 1991 | PG-13 | 34.95
Media Home Entertainment Nicolas Cage
15 | NEW P | WILD AT HEART Image Entertainment ID8084ME Laura Dern 1390 i e
MGM/UA Home Video Tom Selleck
16 1l 3 QUIGLEY DOWN UNDER Pioneer/Image Ent. ML102174 Laura San Giacomo R |G| e
FoxVideo
17 | 21 | 3 | HENRY THEV Image Entertainment 6163 Kenneth Branagh 1989 | PG | 3998
Amblin Entertainment .
18 | 14 | 17 | ARACHNOPHOBIA Image Entertainment 1080AS Jeff Daniels 1990 | PG-13 | 39.99
19 | 10 | 17 | PRESUMED INNOCENT e s I o 12034 Harrison Ford 1990 | R | 2098
Paramount Pictures Sean Connery
20 | 18 | 39 | THE HUNT FOR RED OCTOBER Pioncer LDCA. Inc. LV32030-2 e 1990 | PG | 2995
Walt Disney Home Video
21 | NEW D> | WHITE FANG Image Entertainment 1151AS Ethan Hawke 1991 | PG | 39.99
HBO Video Philippe Noiret
22 s 5 CINEMA PARADISO Image Entertainment ID7387HB Jacgues Perrin e EC s
New Line Cinema Carolyn Farina
23 | NEW D> | METROPOLITAN Pioneer LDCA, Inc. 75156 Edward Clements 1990 } PG-13 | 3495
Pioneer Artists
24 | 16 | 31 | MADONNA: BLONDE AMBITION Pioneer LDCA. Inc. PA-00-325 Madonna 1990 | MR | 2995
MGM/UA Home Video Yui Brynner
25 | 12 | 3 | THE MAGNIFICENT SEVEN Pioneer/image Ent. MLLO1563 TS 1958 | NR [ 39.95
@ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, or
of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certication for a minimum sale of 250,000
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. © 1991, Billboard/BPI Communications, Inc.
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NIGHT MOVES: “Night Tracks”
began experimenting with its alter-
native programming Aug. 2 (Bill-
board, July 6). According to Lynch
Entertainment president Tommy
Lynch, the weekend TBS video
show will feature “New Alternative
Express” instead of top 40 program
“Chartbusters” on Saturday nights
for a few weeks. Friday night’s line-
up will temporarily stay the same.

“We'’re in a test mode and are
asking viewers what they think,”
says Lynch. “I think the test will be
over in the next few weeks and then
we'll be able to talk more specifical-
ly about what the format will be.”

Temporarily assisting with the
transition is producer Yule Caise,
who was at “Pump It Up” for the
blink of an eye before leaving there
and showing up several weeks later
at “Night Tracks."

nUT IN THE COLD: Country
Music Television recently sent a
memo to record companies asking
them to cut back on the number of
videos submitted with cold open-
ings or closings. According to pro-
gramming manager Ric Trask,
there was a general feeling that the
nonmusical intros were a distrac-
tion and that they burned out faster
than other clips. “We’ve seen a
great increase in the number of
nonmusic openings in the last cou-
ple of months,” says Trask. “It
looked more like theater TV rather
than music-video TV.”

To aid labels, Trask listed guide-
lines in the letter that suggest la-
bels eliminate nonmusical openings
whenever possible. When they
must be used, they should be no
longer than 40 seconds. If they are
longer than 60 seconds, a second
version of the clip without the cold
intro must be submitted. Trask
says CMT is not trying to restrict
creativity, but merely to “achieve
maximum impact” for clips.

Objection to cold openings is
nothing new for channels. MTV has
discouraged labels from producing
such clips for years. However, like
MTV, CMT will continue to play
such clips when the opening is inte-
gral to the video.

MAJOR IMPACT: Karen Sobel,
former head of video promotion for
Geffen Records, is now promoting
clips for Impact Records out of her
new Chicago base. The first videos
she’ll be pushing are the latest from
Contraband, Michael Learns To
Rock, and Rythm Syndicate.

MOONLIGHTING: Mike Drumm,
producer of Denver-based video
show “MusicLink,” is making his
debut as a national television direc-
tor with a documentary on the 17th
annual Telluride Bluegrass Festi-
val. A condensed version of the
soon-to-be-released home video will
air Tuesday (13) on the Arts & En-

TihlE
U

by Melinda Newman

tertainment Network. Featured in
the special are several artists who
performed at the festival, including
James Taylor, Mary-Chapin Car-
penter, Shawn Colvin, and Bela
Fleck & the Flecktones.

WHAT’S THE BUZZ: Black En-
tertainment Television isn’t com-
menting on an anonymous memo
signed “Concerned Employees Of
Black Entertainment Television”
that was sent to several labels late
last week. Among other things, the
memo alleges the while BET presi-
dent Bob Johnson is considering
taking the cable network public,
employees going ‘“‘to cash their
checks [found] there was no money
in the payroll account.” Amid other
complaints, the memo ends with
this: “Black Entertainment Televi-
sion is really an illusion. It says it
wants to be an outlet for African-
Americans, yet it treats its own em-
ployees like slaves.” A call to John-
son was returned by VP of pro-
gramming Jeff Lee, who says, “We
as a company don’t respond to any
unauthorized faxes that come out
of here. The memo was unautho-
rized by management and I have no
comment.”” Calls to other BET
staffers were unreturned. Cable in-
dustry analysts approached by Bill-
board said they had no knowledge
of plans to take the company public.

CLASH OF THE TITANS? So
what was it like when Axl Rose and
Arnold Schwarzenegger met in
that back alley at the close of the
“You Could Be Mine” clip? For the
uninitiated, the video, from “Termi-
nator 2” and Guns N’ Roses’ up-
coming album, features the band in
performance, with Schwarzenegger
in character surveying the scene
and trying to figure out if the band
should be terminated. In the end,
the Terminator meets up with the
band outside of The Rainbow in Los
Angeles, focuses on Rose, and fig-
ures it would be a waste of ammo to
blast the singer away.

According to video producer Lar-
ry Kasanoff, who is also partnered
with “Terminator” director James
Cameron in Lightstorm Enter-
tainment, the video shoot was
amazingly smooth considering
“you’re dealing with the biggest
rock band in the world, the biggest
star in the world, and one of the big-
gest directors in the world. I've nev-
er seen cooperation like that.” The
toughest part was coordinating ev-
erything with GN’R’s touring
schedule. The best moment: The
band would film the alley scene
only in the alley between The Roxy
and The Rainbow, so the director
had to put up a fake marquee say-
ing the band was playing that
night. Despite the presence of 18 se-
curity guards, passers-by, attracted
by the marquee, still stopped and
can be seen in the clip.
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LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

MUSIC TELEVISION®

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

EXCLUSIVE

ADDS

*Paula Abdul, Promise Of A New Day
L.L. Cool J, 6 Minutes Of Pleasure
Metallica, Enter Sandman

Van Halen, Runaround

Luther Vandross, Don’t want. . .
Pat Benatar, So Long

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ JTNN

THE NASHVILLE NETWORK e
The Heart of Country
The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

VH-1 TO WATCH

ADDS

BUZZ BIN

Aretha Franklin, Everyday People

Toni Child, I've Got To Go Now

The Farm, Groovy Train

* Jesus Jones, Real, Real, Real
Siouxsie/Banshees, Kiss Them For Me
White Trash, Apple Pie

ARTIST OF THE MONTH

Francesca Beghe, Something. ..

DEVELOPMENT

HEAVY

Peabo Bryson, Can You Stop The Rain
The £scape Club, I'll Be There

Huey Lewis/News, It Hit Me Like. . .
Manhattan Transfer, Offbeat. . .

3rd Bass, Pop Goes The Weasel
Bryan Adams, (Everything | Do) ...
Boys Il Men, Motownphilly

C&C Music Factory, Things That. ..
DJ Jazzy Jeff, Summertime
Extreme, Hole Hearted

Guns N’ Roses, You Could Be Mine
Heavy D., Now That We Found Love
Marky Mark, Good Vibrations

Tom Petty, Learning To Fly

Poison, Flesh And Blood (Sacrifice)
Queensryche, Jet City Woman
R.E.M., Shiny Happy People
Scorpions, Wind Of Change

Seal, Crazy

Aaron Neville, Everybody Plays. ..
Roxette , Fading Like A Flower
Vanessa Williams, Running. .

Wilson Phillips, The Dream Is Still Alive

The Debarge Family, G.0.0.D. Times
Alyson Williams, She's Not Your Fool
Naughty By Nature, O.P.P.

Newkirk, Smal Thing

Slick Rick, ! Shouldn't Have Done It
Queen Latifah, Fly Girl

Mica Paris, If | Love You 2 Nite
Another Bad Creation, Jealous Girl
The Famlee, Love Me

Patty Loveless, Hurt Me Bad. . .
Whitley/Conley, Brotherly. . .

George Jones, You Couldn't Get. . .
T.G. Sheppard, It's One A.M.

Neal McCoy, This Time | Hurt Her More
Dana Autry, That's What A. ..

Amberly Wohner, Cadillac Love

HEAVY

HEAVY

HEAVY

Bryan Adams, (Everything 1 Do) . . .
Michael Bolton, Time, Love & . ..

Cher, Love And Understanding

Natalie Cole, Unforgettable

Amy Grant, Every Heartbeat

Lenny Kravitz, It Ain't Over Till It's Over
Bonnie Raitt, Something To Talk About
Rod Stewart, The Motown Song

STRESS

LIGHT

Color Me Badd, | Adore Mi Amor

The Escape Club, I'll Be There
Firehouse, Love Of A Lifetime

Amy Grant, Every Heartbeat

*Kiss, God Gave Rock And Roll To You
The KLF, 3 A.M. Eternal

Lenny Kravitz, It Ain't Over Till It's Over
*Aldo Nova, Medicine Man

Bonnie Raitt, Something To Talk About
Roxette , Fading Like A Flower

Rythm Syndicate, P.A.S.S..O.N.

Skid Row, Monkey Business

Young M.C., That's The Way Love Goes

James Brown, So Tired Of. . .
Marc Cohn, Silver Thunderbird
Extreme, Hole Hearted

Robbie Nevile, Just Like You
David A. Stewart, Lily Was Here

ACTIVE

Anthrax, Bring The Noise

B.A.D. Il, Rush

Cher, Love And Understanding
*Marc Cohn, Silver Thunderbird
Corina, Temptation

De La Soul, A Roller Skating Jam. . .
Kix, Girl Money

L.A. Guns, Kiss My Love Goodbye
Martika, Love . . . Thy Will Be Done
N.W.A,, Alwayz Into Somethin’
Nelson, Only Time Will Telt
Slaughter, Shout It Out

Rod Stewart, The Motown Song
Tuff, | Hate Kissing You Goodbye
*Karyn White, Romantic

ADOE-mZ

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Hi-Five, | Can't Wait Another Minute
DJ Jazzy Jeff, Summertime

Sounds Of Blackness, Optimistic
Peabo Bryson, Can You Stop The Rain
Gladys Knight , Men

Lisa Lisa & Cult Jam, Let The Beat. . .
Stevie Wonder, Gotta Have You
Shirley Murdock, In Your Eyes

BeBe & CeCe Winans, Addictive Love
Vesta, Special

Riff, If Your Serious

Aretha Franklin, Everyday People
Natalie Cole, Unforgettable

LeVert, Baby I'm Ready

Ready For The World, Straight. . .

B Angie B, So Much Love

Keith Washington, Are You Still In_ . .
Phyllis Hyman, Don't Wanna. . .
Luther Vandross, Don't Want. . .
Brand New Heavies, Never Stop
Diana Ross, Force Behind The Power
Will Downing, | Go Crazy

3rd Bass, Pop Goes The Weasel
Special Generation, One Night Lover
QOaktown 3.5.7, Turn It Up

Hal Ketchum, Smalltown. . .

Trisha Yearwood, She's In Love. ..
Charlie Daniels, Hopelessly Yours
Dolly Parton, Silver And Gold

Vince Gill, Liza Jane

£xile, Even Now

Mary-Chapin Carpenter, Down At. ..
Sawyer Brown, The Walk

Tanya Tucker, Down To My. ..

£arl Thomas Conley, Shadow. ..
Brooks & Dunn , Brand New Man
Lionel Cartwright, Leap Of Faith
Ronnie Milsap, Since | Don't Have You
Mark Chesnutt, Your Love Is A Miracle
Doug Stone, | Thought It Was You

MEDIUM

MEDIUM

ADDS

ON

Enuff Z'Nuff, Baby Loves You

Great White, Lovin' Kind
Kingofthehill, If | Say

The La's, There She Goes

Michael McDermott, A Walll. ..
Primus, Jerry Was A Race Car Driver
School Of Fish, 3 Strange Days
*Smashing Pumpkins, Siva

Chris Whitley, Living With The Law

* DENOTES ADDS

Alan Jackson, Don't Rock The Jukebox
Clarence Carter, Strokin’

L.A. Guns, Kiss My Love Goodbye
Latin Alliance , Lowrider
Leaders/New School, Sobb. . .

M.C. Breed & DFC, Ain't No Future . ..
Madonna, Holiday

Megadeth, Go To Hell

Mint Condition, Are You Free
Oaktown 3.5.7, Turn It Up

Tami Show, The Truth

Yo-Yo, Ain't Nobody Better

.38 Special, Sound Of Your Voice

A Lighter Shade Of Brown, Latin Active
Chris Whitley, Living With The Law
Color Me Badd, | Adore Mi Amor
Cypress Hill, The Phuncky Feel One
De La Soul, A Roller Skating Jam. . .
N.W.A,, Alwayz Into Somethin’

Phyllis Hyman, Don't Wanna. . .

Yomo & Maulkie, Glory

Nicki Richards, Summer Breeze
Color Me Badd, | Adore Mi Amor
James Brown, Move On

Tracie Spencer, Tender Kisses
Damian Dame, Exclusivity
Starlena, I'll Take You There

Collin Raye, All I Can Be

Robin Lee, Nothin' But You

The Marcy Brothers, She Can

£ddie London, If We Can't Do It Right
Aaron Tippin, She Made A Memory. ..
McBride And The Ride, Same OId Star
Lorrie Morgan, A Picture Of Me
0'Connor/Wariner, Now It Belongs. . .
T. Graham Brown, You Can't. ..

B.B. Watson, Light At The End . ..
Linda Davis, Three Way Tie

Marty Stuart, Tempted

Clinton Gregory, One Shot At A Time
Martin Delray, Lillie's White Lies

The Oak Ridge Boys, Change My Mind
Diamond Rio, Mirror Mirror

Pam Tillis, Put Yourself In My Place
Vern Gosdin, The Garden

Marty Brown, High And Dry

Kelly Willis, The Heart That Love Forgot

COUNTRY MUSIC TOLIVISION.

Continuous programming
704 18th Ave South, Nashville,TN
37203

vid%;/‘[k“,

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

CURRENT

Chesney Hawkes, The One And Only
Lenny Kravitz, it Ain't Over Till It's Over
Ric Ocasek, Rockaway

Animal Logic, Rose Colored Glasses
Rolling Stones, Ruby Tuesday

ADDS

AMERICA'S NO. 1 VIDEO

Compton’s Most. . ., Growing Up. . .

AT

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

PEOPLE-POWERED HEAVIES

CURRENT

Bryan Adams, (Everything 1 Do) . ..
Moody Blues, Say It With Love
White Trash, Apple Pie

Alice Cooper, Hey Stoopid

Sting, Mad About You

Another Bad Creation, Jealous Girt
Billy Squier, Facts Of Life

Squeeze, Satisfied

Terminator X, Juvenile Delinguintz
.38 Special, Sound Of Your Voice
Tevin Campbell, Just Ask Me To
Phyllis Hyman, Don't Wanna. ..
Joe Jackson, Stranger Than Fiction
Aretha Franklin, Everyday People
£.L.0., Honest

Jomanda, Got A Love For You
Animai Logic, Rose Colored Glasses
Ratt, Nobody Rides For Free

Pretty In Pink, All About You, Ail. . .,
Twenty Four Gone,

Trust

Chrissy Steele,

Love You Till it Hurts

Skid Row,

Monkey Business

Larry Larr,

Confused

Anthrax, Bring The Noise

Biz Markie, What Comes Around. . .
Boys I} Men, Motownphilly

Bryan Adams, (Everything 1 Do) ...
Color Me Badd, | Wanna Sex You Up
DJ Jazzy Jeff, Summertime

DJ Quik, Tonite

Hi-Five, | Can't Wait Another Minute
LeVert, Baby I'm Ready

Loose Bruce, She's A Brickhouse
Naughty By Nature, O.P.P.

Paula Abdut, Rush Rush

Ralph Tresvant, Do What | Gotta Do
Salt-N-Pepa, Let's Talk About Sex
Tracie Spencer, Tender Kisses
Tevin Campbell, Just Ask Me To
Tony Terry, With You

Vesta, Special

\

=
€

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Janet Jackson, Love Will. ..

Paula Abdul, Cold Hearted

Madonna, Open Your Heart

Sheena Easton, What Comes Naturally
Tom Petty, Learning To Fly

Color Me Badd, | Wanna Sex You Up
The Divinyls, | Touch Myself

Tony Terry, With You

Bo T, Angel Fire

Highway 101, The Blame

Mario Martin, Keep It On The. . .

The New Tradition, Seed Of Love
Trisha Yearwood, Like We Never. . .
Aaron Tippin, She Made A Memory. . .
Alan Jackson, Don't Rock The Jukebox
Alison Krauss, Steel Rails

Billy Dean, Somewhere In My. ..
Brooks & Dunn , Brand New Man
Collin Raye, All | Can Be

Davis Daniel, For Crying Out Loud
Diamond Rio, Mirror Mirror

Dolly Parton, Silver And Gold

Doug Stone, | Thought It Was You

£arl Thomas Conley, Shadow. . .
Eddie London, If We Can't Do It Right
Exile, Even Now

George Jones, You Couldn't Get. .

Hal Ketchum, Smalltown. . .

John Gorka , Houses [n The Field
Whitley/Conley, Brotherly Love

Kelly Willis, The Heart That Love Forgot
Charlie Daniels, Hopelessly Yours
Linda Davis, Three Way Tie

Lionel Cartwright, Leap Of Faith
Lorrie Morgan, A Picture Of Me

Mark Chesnutt, Your Love Is A Miracle
0'Connor/Wariner, Now It Belongs. . .
Martin Delray, Lillie's White Lies
Marty Brown, High And Dry

Marty Stuart, Tempted

Mary-Chapin Carpenter, Down At. ..
McBride And The Ride, Same Old Star
Neal McCoy, This Time | Hurt Her More
Nitty Gritty Dirt Band, Mr. Bojangles
Pam Tilfis, Put Yourself in My Place
Patty Loveless, Hurt Me Bad. ..

Ricky Van Sheiton, | Am A Simple Man
Ronnie Milsap, Since | Don't Have You
Sawyer Brown, The Walk
Taylor/Lynne, The Very First. ..

T. Graham Brown, You Can't. ..

Tanya Tucker, Down To My. ..

The Marcy Brothers, She Can

Travis Tritt, Here's A Quarter

Trisha Yearwood, She's In Love. . .
Vern Gosdin, The Garden

Vince Gill, Liza Jane

Fishb Everyday Sunshi
Crash Test. . ., Superman’s. . .
R.E.M., Shiny Happy People
Amy Grant, Every Heartbeat
Chagall Guevera, Violent Blue
Extreme, Hole Hearted

The Escape Club, I'll Be There

& )

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

ADDS

The La's, Timeless Melody

Tom Petty, Learning To Fly
Transvision Vamp, | Just Wanna B. ..
Color Me Badd, | Adore Mi Amor
Smashing Pumpkins, Siva

Eric Gales Band, Sign Of The Storm

HEAVY

B.A.D. ll, Rush
The Farm, Groovy Train
Squeeze, Satisfied

MEDIUM

Mitltown Bros., Which Way. . .
Chapterhouse, Pearl

Living Colour, Time's Up

The KLF, 3 A.M. Eternal

Corina, Temptation

Hi-Five, | Can't Wait Another Minute
Roxette , Fading Like A Flower
Guns N’ Roses, You Could Be Mine
Nelson, Only Time Will Tell

Heavy D., Now That We Found Love
Cher, Love And Understanding
Afice Cooper, Hey Stoopid

Skid Row, Monkey Business
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Jeff Clark-Meads, Billboard, 23 Ridgmount
Street, London, WCIE 7AH, England; Phone:
44 71 323 6686; Fax: 44 71 323 2314/2316.

CHIEF EUROPEAN CORRESPONDENT

Mike Hennessey, Billboard, im Tobel 2, 7201
Durchhausen, Germany; Phone: 49 7464
3061; Fax: 49 7464 3195.

INTERNATIONAL CORRESPONDENTS

ARGENTINA—Paui Kleinman, Suipacha 1322,
Suite a, 1011 Buenos Aires, CF.; Phone: 54 1
803 9830; Fax: 54 1 223 823.

AUSTRALIA—Glenn A. Baker, PO Box 261,
Baulkham Hills 2153; Phone: 61 2 639 3709;
Fax: 61 2 639 1441. Katherine Tulich, 11/17
Moruben Road, Mosman, New South Wales
2088; Phone: 61 2 969 7579; Fax: 61 2 969
9670.

AUSTRIA—Manfred Schreiber, 1170 Wien XVIi
Neuwaldegger Str. 38A; Phone: 43 222 450
1775.

BELGIUM—Marc Maes, Kapelstratt 41, B 2040
Antwerp; Phone/Fax: 32 3 568 8082.

BULGARIA—Chavdar Chendov, Liulin Complex,
b210, vhod A, 1345 Sofia.

CANADA—Larry LeBlane, 15 independence
Drive, Scarborough, Ontario M1K 3R7; Phone:
416-265-3277; Fax: 416-265-3280.

CZECHOSLOVAKIA—Peter Belohlavek, Kafkova
10, 16000 Prague 6; Phone: 42 2 268 141.

DENMARK/NORWAY/SWEDEN—David Row-
ley, West End 16, 4th, 1661 Copenhagen;
Phone/Fax 45 31 219 149.
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Fax: 35 80 27618 36.

FRANCE—Philippe Crocq, 4 bis rue Mizon,
75015 Paris; Phone: 33 1 4327 6309. Emman-
uel Legrand, 11 rue des Poissonniers, 75018
Paris; Phone: 33 1 425 43461; Fax: 33 1 425
47343,

GERMANY—Wolfgang Spahr, PO Box 1150,
Keltingstrasse 18, 2360 Bad Segeberg;
Phone: 49 45 518 1428, Fax: 49 45 518 4446,
Telex: 261656. Ellie Weinert, Wilhelm-Dull
Str. 9, 8000 Munich 19; Phone 49 89 157
3250; Fax: 49 89 157 5036.

GREECE—John Carr, Mavromihaleon 28, Halan.
dri, Athens 15233; Phone: 30 1 684 9447; Fax:
301724 8131.

HONG KONG—Hans Ebert, DDB Needham Ltd.,
Citicorp Centre, 18 Whitfield Road, Causeway
Bay; Phone: 852 5 787 618; Fax: 852 8887
1794; Fax: 852 5 890 1355.

HUNGARY—Ferenc Kaszas, Budapest, Ill. Vic-
toria u.19 1V/10 1031; Phone: 36 1 118 1031.

INDIA—Jerry D'Souza, B/18 Khosravi Esate,
825 S K Bole Road, Dadar, Bombay 400 028;
Phone: 91 22 430 0798; Fax: 91 22 422 6428.

IRELAND—Ken Stewart, 65 Carysfort Downs,
Btackrock, County Dublin; Phone: 0001
832527.

ITALY—David Stansfield, via Gugliemo Marconi
3, 20060 Cassina De’ Pecchi, Milan; Phone/
Fax: 39 2 953 4714.

JAPAN—Steve McClure, Coopo Kiku 302, 1-11-
28 Miharadai, Nerima-Ku, Tokyo; Phone: 81 3
3867 0617; Fax: 813 3867 0216.

JAMAICA—Maureen Sheridan, PO Box 775,
Ocho Rios; Phone: 809 974 2803; Fax: 809 974
5943/809 974 5014.

NETHERLANDS—Willem Hoos, Bilderdighlaan
28, Hilversum; Phone: 31 35 773 822.

NEW ZEALAND—Graham Reid, 19 Stott Ave-
nue, Birkdale, Auckland 10; Phone: 64 9 483
7258.

POLAND—Roman Waschko, Magiera 9m 37,
01-873, Warsaw; Phone: 48 22 298071; Fax:
48 22 290 856.

PORTUGAL—Fernando Tenente, R Santa Hele-
na 122 R/c dto, 4000 Oporto; Phone: 351 2
2002253; Fax: 351 2 319506.

ROMANIA—Octavian Ursulescu, Str. Radu de la
La, Afumati, Nr 57-B, Sector 2, Bucharest.

SINGAPORE—Christie Leo, 112 Middle Road,
04-02, Midland House, Singapore 0718;
Phone: 65 337 5060; Fax: 65 339 1709.

SPAIN—Howell Liewellyn, Modesto Lafuente 6,
Quinta Planta-A, 28010 Madrid; Phone: 34 1
593 2429.

SOUTH AFRICA—Arthur Goldstuck, P.0. Box
93309, Yeoville 2143, Johannesburg; Phone:
27 11 331 1712; Fax: 27 11 331 7540. John
Mitler, PO Box 1014, Johannesburg 2000;
Phone: 27 11 633 9111.

SOVIET UNION—Vadim Yurchenkov, 6 Aprels-
kaya Str. Block 2, Apt. 16, 19528 Leningrad,
K-268; Phone: 7 812 246 1176; Telex: 121449.
Nikolai Kovarsky, Bolotnaya 16, Apt. 74,
194021 Leningrad; Phone: 7 812 247 1387,
Fax: 7 812 302 5743.

PolyGram,

M BY WOLFGANG SPAHR

HAMBURG—PolyGram and WEA
dominated the German market in
the first half of 1991.

WEA was the top company in the
albums sector, while PolyGram
maintained its overall market lead-
ership with what it says is a 55% rise
in revenues compared with the
same period in 1990.

Though PolyGram declines to re-
veal detailed figures, it is believed
that its revenues for the whole of
last year were about $470 million.

PolyGram Germany president
Wolf-Dieter Gramatke says that in
the first six months of this year, the
company’s increases were due not
only to its favorable position in the
pop market but also to the rising
popularity of its classical catalog. In
classical, PolyGram increased its
market lead with a revenue rise of
33%, compared with an overall mar-
ket growth rate of just under 20%.

WEA Are Top Spins In Germany

Gramatke adds that video sales
are even more spectacular, with rev-
enues in the first half of the year up
a massive 760%.

PolyGram’s constituent record
companies—Polydor, Phonogram,
and Metronome—also showed good
gains in national repertoire, which
was responsible for 35% of the
group’s turnover with such names
as Howard Carpendale, Ina Deter,
Hanne Haller, Udo Lindenberg,
Milva, Matthias Reim, and the Scor-
pions.

The Scorpions’ “Crazy World” al-
bum sold 700,000 copies in Germany
in the first half of the year and 3
million worldwide. Other best-sell-
ers came from Jimmy Somerville
and Sting, with more than 500,000
album units each.

PolyGram says it is spending
heavily on establishing new acts
and it has been investing in the east-
ern part of Germany since before
the reunification of the country. The

company feels this has built up a
reservoir of good will and is putting
it in a good position to exploit the
new market of 16 million people in
what was East Germany.

Gramatke says he is “very satsi-
fied” with developments in the vid-
eo market. The grouping of nine
parts of PolyGram into the Polyme-
dia Marketing Group has already
resulted in some positive trends, he
says.

He points to Polymedia subsid-
iary Karussell Musik & Video,
which, through its children’s pro-
grams and budget-music product,
has established itself as the market
leader. In addition, its partnership
with Buena Vista has established it
in the movie sell-through market al-
most overnight.

WEA'’s success in the albums sec-
tor was produced by taking 17.4% of
the market. Managing director
Gerd Gebhardt says, “For WEA
Hamburg, the first six months of

PRS Collects Clapton Goncert Royalties

M BY CHRISTIE LEO

SINGAPORE—The Performing
Rights Society (PRS) has won its
court case for non-payment of per-
formance royalties against Lush-
ington Investments, organizers of
an Eric Clapton concert here last
November.

The society claimed 3% of gross
ticket sale revenue after deduction
of the statutory 10% entertain-
ment tax, which has to be paid to
the Singapore government.

Says James Chu, PRS general
manager in this territory, ‘“The
promoter didn’t obtain our prior
consent for the concert and, in
fact, refused to pay up after we
had served official notice on the

Japan Study:

TOKYO—Home taping from high-
quality sources is growing rapidly
in Japan, according to a survey by
the Japan Phonograph Record
Assn.

The survey of a random sample of
500 Japanese found that, in 1990,
50.2% had made tapes from rental
records (which in the Japanese mar-
ket basically means CDs), compared
with 41.2% the previous year. By
contrast, only 25.8% of those polled
said they had made tapes from FM
radio, the same level as in '89.

Those who had made tapes from
friends’ records totaled 46.8%, com-
pared with 34.6% in 1989, while
those making tapes from their own
records rose to 41.8% from 29.6%.
Given the high rate of CD owner-
ship in Japan, it is likely that CDs
were the source for a high percent-
age of these two categories, too.

The JPRA said the results of the
survey were a cause for concern,
since they showed that the focus of
home taping has moved to digital

firm. We went ahead with our legal
action when the promoter went
ahead with the show.”

In March this year, a district
court ruled in an initial hearing
that there had been infringement
of copyright laws by Lushington
Investments, the entertainment
arm of Hotel Properties, which
also operates Hard Rock Cafe
here.

Says Chu, ‘““We threaten legal re-
course to collect moneys due from
non-payers, but most settle before
it gets to court. We don’t expect a
fortune from Lushington, but we
have to be strict about enforcing
the rules so that PRS members
don’t lose out on royalties.

“It’s a big problem getting pro-

moters and others in Singapore to
understand that music is for do-
mestic or private consumption, not
public performance without prop-
er compensation being paid to the
rights owners.

“We’re gradually getting the
message across but we’ve still got
a long way to go.”

Since the introduction of the
Copyright Act of 1987 in Singa-
pore, PRS has been responsible for
issuing music performance li-
censes to clubs, discos, shopping
complexes, and so on.

PRS’s Chu says, “We send offi-
cial letters to firms who use music
without permission. Our advice is:
Abide by the law or face the conse-
quences.”

Tapers Taken With GDs

sources from analog.

“Against the background of [digi-
tal audiotape, digital compact cas-
sette, and Mini Disc] being released
one after another, we sincerely hope
that the problem of home taping
will be solved as quickly as possi-

ble,” the JPRA said in a statement.
Of those surveyed, 97.5% said
they made tapes at home. Twenty
percent had between 30 and 50 cas-
settes, 21% had between 50 and 99,

and 13.6% had more than 100.
STEVE McCLURE

Radio Station NRJ Top Dollar In France
Magazine Names Company Best In ’90

PARIS—With a profit of 97 million
French francs ($15.8 million) last
year—a margin of 31%—the French
FM radio station NRJ was the star
performer among French compa-
nies in 1990, according to business
magazine L'Enterprise.

NRJ beat aviation giant Dassault,
in second place, and the third-place
company, TV channel Canal Plus.

With an average audience of 4
million, NRJ is the leading FM sta-
tion in France and is looking to ex-

pand its broadcasting operations. A
potential buyer of the 51.1% share in
MTYV Europe currently held by Brit-
ish media tycoon Robert Maxwell,
NRJ has a 38% stake in Radio 2000,
which recently acquired the fre-
quency of the former Berlin FM sta-
tion Radio 100.

NRJ chief Jean-Paul Baudecroux
is also seeking to set up an FM oper-
ation in the U.K.

PHILIPPE CROCQ

1991 are once again evidence of ef-
fective marketing, efficient distri-
bution, and the best-timed promo-
tion mechanism. Through good co-
operation with the record shops,
lots of new releases can sell six-fig-
ure numbers.”

Gebhardt adds that a vital part of
WEA'’s success was that all its pri-
ority albums were supported by art-
ist tours and targeted marketing
campaigns.

‘““Newcomers have had a big
share in WEA’s success. The com-
pany’s claim that we stake on quali-
ty—quantity takes its place only in
our sales figures, plays a decisive
part when WEA must make a deci-
sion on when some young artist
should get their chance,” he com-
ments. As examples of that philoso-
phy, he points to Seal, Chris Isaak,
and R.E.M.

French Record
Biz Ups Ads;
16% To TV

M BY PHILIPPE CROCQ

PARIS—French record compa-
nies spent $141 million (875 million
francs) on advertising last year,
an increase of 6.2% on the figure
for 1989, according to SECODIP,
the French economic market re-
search organization.

Television channels were the
predominant recipients of this ex-
penditure, claiming 76% of the to-
tal. Record companies mounted a
total 714 TV advertising cam-
paigns during the year, each with
an average budget of $193,000.

The leading channel in terms of
record company revenue was TF1
with $77.4 million. Antenne 2 was
second, with $3.9 million, followed
by Canal Plus ($3.7 million and
FR3 ($580,000).

Record company spending on
radio advertising totaled $19.5
million, 60% being spent with
NRJ.

The bulk—60%—of record in-
dustry advertising in all media in
1990 was allocated to compila-
tion albums, according to SECO-
DIP. Artist campaigns accounted
for 24% and classical repertoire
8.7%.

The leading investor in advertis-
ing was the PolyGram group with
a total budget of $42.6 million
(some 264 million franes), com-
pared with the 1989 figure of
$33.5 million. Expenditure of oth-
er companies, with the 1989 fig-
ures in brackets, was:

Sony, $24.2 million ($21.7 mil-
lion); Warner, $19 million ($21.4
million); EMI $11.3 million ($12.9
million);

BMG, $10.2 million ($8 million);
Arcade, $6.6 million ($4.5 million);
Virgin, $6.4 million ($4.1 million).
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Apple Blocks EMI's Beatles Twin-CD Set

Longstanding Battle Over Releases Continues

W BY HUGH FIELDER

LONDON—The Beatles’ company,
Apple Corps, has won a High
Court order blocking EMI Rec-
ords’ release of the band’s Red and
Blue compilations as two twin-CD
sets in the fall. EMI had planned to
issue the double album for a retail
price of about $32 and projected
worldwide sales of $1.5 million
within three months.

Mr. Justice Mummery, giving an
interim ruling pending a full hear-
ing later this year, said that under
the terms of the 1989 agrement be-
tween Apple and EMI, Apple had
the power to veto the release of
the albums on CD in their pro-
posed form.

The judge said the potential

commercial loss caused to both
parties, whether an injunction was
granted or not, was impossible to
quantify and compensate by dam-
ages after the event. But, he add-
ed, there was nothing to suggest
that a delay in EMI's plans would
diminish the demand for Beatles
records.

“It can be said with justification
that EMI walked with their eyes
open, or at least half-closed, into a
situation which they could have
avoided without difficulty by ask-
ing for written consent from Ap-
ple,” he said.

This dispute adds a new twist to
the long-running royalties battle
between EMI and Apple, which
was assumed to have been settled
by the 1989 agreement that gave

Northern Italy Gets Its MTV In August

MILAN—MTYV Europe was launched
in Italy Aug. 1 and can now be seen
across the north of the country,
thanks to a broadcast deal made with
the GTI consortium, which is com-
posed of three regional stations: Dif-
fusione Europa, Videogruppo, and
Televisione Genovese. Lombardia 7, a
Milan-based local station, will also
transmit MTV programs.

Daily program time for MTV is be-
ing limited to six hours in keeping
with syndication regulations that
were included in the government’s
broadcast-legislation package ap-
proved last year.

MTYV has been keen to make its
mark in Italy for some time, but the
approach has been cautious. Bruce
Steinberg, director of advertising
sales, explains, “It was very impor-
tant to get the whole thing correct.
First, we needed to find partners who

Domestic Dispute
For Finnish Radio

HELSINKI—The vexing ques-
tion of whether local independent
radio stations assist in selling rec-
ords is being put to the test in Fin-
land.

A royalties dispute between the
local IFPI label group and the in-
dependent broadcasters (Bill-
board, July 6) means the stations
are not playing new product from
domestic artists.

After two months of the broad-
casters’ boycott, the number of al-
bums from local acts making the
top 40 has declined markedly. This
is said to be due to the lack of air-
play combined with the record
companies’ cessation of artist vis-
its to stations and taped promo
pieces. Initially, the IFPI group
said that local stations played only
a minor role in promoting records.

The record companies are now
about to embark on a $1.25 million
mail and television advertising
campaign aimed at “lapsed buy-
ers,” the people who have lost the
habit of purchasing music.

KARI HELIOPALTIO

could give us a good signal and cover-
age in northern Italy, where the bulk
of customers are.

“But, there have also been a num-
ber of potential changes in the coun-
try’s broadcast legislation and MTV
doesn’t want to do anything illegal.
We won'’t increase our hourly output
until we get the green light from the
government.”

MTV will broadcast from 1-7 p.m.
Monday through Saturday and 7
a.m.-1 p.m. Sundays. The local sta-
tions involved will be able to transmit
their own ads for two minutes every
hour, while pan-European advertis-
ing will take six minutes out of each
hour.

Copenhagen Trumpets Music Gonfah
2nd Meet To Build On Last Year’s Issues

COPENHAGEN—The second annu-
al Copenhagen Music Seminar will
get under way in September with or-
ganizers promising a more focused
approach, better showcases, and a
bigger infrastructure.

CMS director Frank Marstokk
says the seminar, which runs from
Sept. 10-13, will have panels and dis-
cussion that build on issues raised at
the inaugural event.

The seminar, which last year at-
tracted about 250 delegates from
throughout Scandinavia and other
territories, has shifted site from the
Falkoner Centre to the newly estab-
lished “culture center” in Copenha-
gen, Baron Boltens Gaard.

In a controversial move, the semi-
nar is also the first Danish music or-
ganization to change sponsorship

Now Hear This, Dutch Orchestra Members

AMSTERDAM—About 15% of mem-
bers of Dutch symphony orchestras
have seriously impaired hearing, ac-
cording to research carried out by
Otto van Hees, doctor to one of the
Netherlands’ top orchestras, Resi-
dentie Orkest.

Van Hees’ findings also show that
30% of symphony musicians are un-
able to have a normal conversation
because of their hearing loss.
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BMG’s International Agenda

FARO, Portugal—BMG International’s second international managing
directors conference, held here June 23-29 at the Hotel Quinta do Lago,
was attended by key executives from more than 30 BMG companies.
Highlights included music presentations from BMG labels, workshop
seminars, presentations from BMG’s publishing, video, and classics divi-
sions, live performances by BMG artists, and a gala dinner.

It was only logical that during the six-day conference, BMG International
president/CEO Rudi Gassner would get a chance to meet with executives from
Logic Records. Shown, from left, are Logic Records’ Michael Muenzing and
Luca Anzillotti; Gassner; and Logic Records’ Mathias Martinsohn.

MCA and Geffen join forces with BMG International during the conference
oresentations. Shown, from left, are BMG International senior VP of A&R/
marketing Heinz Henn; MCA International senior VP Stuart Watson; BMG
Irternational president/CEO Rudi Gassner; Geffen International director Mel
Posner; and Christoph Ruecker, VP of international marketing for MCA/Geffen,
BMG International.

“Ure the greatest,” say BMG execs after Midge Ure’s performance at the
conference. Ure’s BMG debut, “Pure,” is due out in September. Shown, from
left, are BMG International director of A&R Allan Fried; BMG International senior
VP of A&R/marketing Heinz Henn; Ure’s manager, Chris Morrison; Ure; BMG
International president/CEO Rudi Gassner; and Chris Stone, BMG International
VP of A&R/marketing, Europe.

BMG International regional directors gather at the managing directors’
conference. Shown, from left, are Arnold Bahimann, senior VP, Central Europe;
Ramon Segura, senior VP, Latin American region; Rudi Gassner, president/
CEO; Peter Jamieson, senior VP, Asia/Pacific region; and John Preston,
chairman, BMG Records (U.K.) Ltd.

BMG recording artist Dave Stewart, third from left, chats with record executives
after his performance with his band, the Spiritual Cowboys, at Michael’s Club.
Congratulating him, frcm left, are BMG Records (U.K.} Ltd. chairman John
Preston, BMG Internafional president/CEQO Rudi Gassner, and BMG
Internationatl senior VP of A&R/marketing Heinz Henn.

BMG Ariola label mates Karl Keaton and Dr. Alban brought the crowd to its feet
with a special dance showcase at the Kadoc Disco. Shown, from left, are Heinz
Henn, senior VP of A&R/marketing, EMG International; Thomas Stein,
managing direcior, BMG Ariola Munich; Keaton; Guido Schulz, A&R, BMG Aricla
Munich; Dr. Alban; and Rudi Gassrer, president/CEC, BMG International.

After her Faro performance, Arista recording artist Keedy, third from left, chats
with, from left, Arista VP of international Eliza Brownjohn; BMG International
senior VP of A&R/marketing Heinz Henn; BMG International president/CEO
Rudi Gassner; and Bertelsmanr Music Group vice chairman Monti Lueftner.

U

RCA executives give a cheer for the Silencers after the band's performance at
Michael’s Club in Portugal. Shown in back, from left, are band manager Bruce
Findlay and Heinz Henn, senior VP of A&R/marketing, BMG International. In
front row, from left, are RCA senior VP of marketing Randy Goodman; RCA
senior VP of black music Skip Miller; BMG Records (U.K.) Ltd. chairman John
Preston; RCA president Joe Galante; the six members of the Silencers; and
BMG International president/CEO Rudi Gassner.

|

Greek All-Music
Radio Stations
Are On The Rise

EBY JOHN CARR

ATHENS—“Lock it in and crank it
up,”’ Greece’s radio audience is be-
ing urged, as specialized music ra-
dio comes up in the ratings—and
advertisers are happy.

Says Adriani Zounali, market-
ing/public relations director of
Galaxy, Greece’s most listened-to
all-music station, ‘“‘People are tired
of long-winded talk on air.”

Ratings reflect that belief.
Though two general-interest com-
mercial stations, Sky and Antenna,
are Nos. 1 and 2, respectively (with

‘People are tired
of long-winded talk’

35% and 14% of the listener mar-
ket), Galaxy is an aggressive No.
3, with just less than 8%.

Started in late 1989 on a U.S.
model, Galaxy 92 became known
by word-of-mouth in a matter of
months in the Athens area. The
country’s first exclusive easy lis-
tening station, it has spawned sev-
eral imitators that are also rising
in the ratings.

Publishing magnate Paris Or-
phanides, Galaxy proprietor,
spends half his time in Phoenix,
where he has shares in a local ra-
dio station that he declines to
name. He says Greece’s radio
scene is ‘‘chaos,” and cannot un-
derstand why the state “can’t put
the house in order.”

Galaxy’s Zounali says the unreg-
ulated airwaves are the biggest
threat to Greek radio as a “multi-
tude of stations jostle for the few
frequencies available. FM is a jun-
gle.”

An association of national radio
station executives is now mulling
over the problem. But most agree
that talk shows, a novelty when
first aired here in 1987, are giving
way to music in popular appeal.

Advertisers are getting the mes-
sage. New figures show that while
the amount of money spent on ra-
dio advertising in May this year
dropped 18% compared with May
1990, all-music stations such as

g | Galaxy 92 were unaffected. The

station claims the top spot in the
key 18-34 listener age bracket.
‘““‘Specialization will continue,”
Zounali says. “Public and advertis-
ers demand it.”

And Orphanides believes spe-
cialization will democratize the
Greek airwaves. “Too few people
control the media here,” he says.
With others, he believes smaller
specialized stations will have low-
er overheads and will make that
previously unknown commodity in
the Greek radio industry: profit-

| ability.

British artist Kirsty
MacColl develops U.S.
following . .. page 30
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LOOKING

EAST
SWEST

THE EXECUTIVE CONFERENCE
OF EAST & WEST EUROPE’S MUSIC AND MEDIA INDUSTRIES

7th - 9th November 1991 Warsaw, Poland

Executives of the music, broadcast and media industries are
invited to the third annual Looking East & West conference.

The conference will address opportunities in:

THE DEVELOPMENT OF THE
MUSIC AND MEDIA INDUSTRIES
IN EASTERN EUROPE

Covering: TV, Records, Radio, Rights, Video, Music Publishing,
Concerts, Facilities, Creative Production, Marketing &
Advertising, Retail & Distribution, Manufacturing, Trade &
Investment.

OPENING BANQUET
L4
SEMINARS WITH SIMULTANEOUS
TRANSLATION

WORKSHOPS

SHOWCASE CONCERTS

LOOKING EAST & WEST NIGHT CLUB
For more information contact:

Looking East & West
55 Upper Montagu Street
London WIH IFQ
Tel: (44) 71 486 4533
Fax: (44) 71 724 2190
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Putting Pen To Paper. Warner Music Mexico announces the recent signing of
Chilean signer Myriam Hernandez. Hernandez has already earned gold and
platinum records in countries including Chile, the U.S., Colombia, and Peru.
Pictured with Hernandez at the signing in New York, from left, are Warner Music
international chairman Ramon Lopez, manager Jorge Saint-Jean, and Warner
Music Mexico managing director Julio Saenz.

Simon Hussey Has Hot Hand In
Australian Record Production

B BY GLENN A. BAKER

SYDNEY—In 1987, Simon Hussey
was a Melbourne police court re-
porter who dabbled in songwriting
on the side. Today, he is widely rat-
ed as Australia’s hottest record pro-
ducer since Ross Fraser, the man
behind the John Farnham phenome-
non.

Hussey has four consecutive top-
three albums to his credit, each con-
taining a number of his own compo-
sitions.

A part-time musician who used to
play in a band with David Reyne,
younger brother of Australian
Crawl leader James, Hussey helped
and encouraged the older Reyne to
write songs for his first solo album,
which was produced by Davitt Si-
gerson.

When it shot to No. 3 nationally in
1987, and two of his co-composi-
tions, “Hammerhead” and “Motor’s
Too Fast,” worked as singles, Mel-
bourne’s legal system had to look
for a replacement stenographer.

Even with the songwriting suc-
cess, it came as a surprise when for-
mer Sherbet vocalist Daryl Braith-
waite asked the untried Hussey to
produce his pivotal comeback al-
bum, “Edge,” in 1988, as well as

contribute keyboard playing and
write/co-write three songs. The re-
sult was a No. 1, multiplatinum al-
bum.

The following year, Hussey
worked again with James Reyne,
co-producing a second album,
“Hard Reyne,” co-writing nine
songs, and playing in the backing
band. That album went top 10.

Hussey’s man-of-all-trades repu-
tation has soared over the past year
with two major albums, Braith-
waite’s “Rise” and Reyne’s “Elec-
tric Digger Dandy,” which debuted
nationally at No. 3. Again, and in
both cases, his involvement was al-
most equal to that of the artist.

Braithwaite’s recent U.S.-chart-
ing single, “Higher Than Hope,”
featured Hussey as producer, co-
writer, and musician.

Now Hussey is working in his
home studio, producing the second
album for Craig McLachlan, who is
seeking to follow up his 1990 U.K.
top-three single. He is also putting
together his own album—a Mike +
the Mechanics-type project featur-
ing guest singers, including Reyne
and Braithwaite.

“I wish 1 had more time to write”
seems to be his only complaint as
the platinum plaques pile up.

Abha, Polar Partner Settle

Drop Underpayment Royalty Suit

STOCKHOLM—The lawsuit filed by
Abba against Swedish impressario
Stig Anderson alleging underpay-
ment of royalties has been dropped
following an out-of-court settlement.
The group, which in its hayday in
the "70s, outstripped Volvo as Swe-
den’s greatest generator of foreign
income, were claiming 27 million
Swedish kroner plus interest (around
$7 million). Neither side has been pre-
pared to release settlement details.
Abba’s original contract with Polar
Records, which they co-owned with
Anderson, was for 3.5 points outside
Sweden, increasing to 11 points in

1981; this total included a producer’s
royalty inside Sweden and six points
outside the country. But, the group
members claimed that as part of a
verbal agreement with Anderson,
they should have received nine points
from January 1, 1983, on all records.
Anderson’s interpretation was that
the nine points would be paid only on
future recordings by the group,
which had broken up by this point.
Abba burst onto the world stage
after winning the 1974 Eurovision
Song Contest with the track “Water-
loo,” going on to sell 240 million units
worldwide. DAVID ROWLEY

Radio Regulations Limit Pop Presence On FM
Make Breaking Non-Canadian Records More Difficult

B BY LARRY LeBLANC

TORONTO—One unique element of
Canadian radio is the government-
regulated Maximum Repeat Factor
regulation, which limits airplay of
non-Canadian recordings to 18 plays
per week on FM, in effect making
hits-oriented top 40 off-limits on the
band.

The regulation, one of the Canadi-
an Radio-television and Telecommu-
nications Commission’s program-
ming strategies designed to protect
AM radio from competition of FM
stations, makes it necessary for Ca-
nadian-based record companies to
seek multiformat airplay on most pop
and rock releases to impact with lis-
teners.

“Those FM top 40s in the States
bang Bryan’s record [“(Everything I
Do) I Do It For You”] every three
hours,” says Bruce Allen, Adams’
manager. “No matter where you
punch it in AC, AOR, or CHR, you
hear it. We have nothing like that
here.”

“You can’t get enough rotation to
hammer a song home on FM,” says
Doug Chappell, president of Virgin-
Records Canada.

“The Black Crowes’ ‘Jealous
Again’ had 18 weeks of stress play on
FM before it finally came home in
Vancouver,” notes Jim Johnston, PD
of CKLG-AM and CFOX-FM (The
Fox).

With limited rotation on FM, labels
aggressively target the limited num-
ber of AM top 40 stations. “Top 40 is
a crossover format but, because [rec-
ord labels] need the repetition, they
keep coming at us with records no
way we're going to play,” says Don
Stevens, PD at CFTR-AM Toronto. “1
just recently had a label come at me
on a non-Canadian record really hard,
saying, ‘This is a better record than
the crap you're playing.’ I had to say,
‘Hold it, this isn’t a hit record other
than it being barely in the top 20 in
The Record [the national trade publi-
cation]. You've got it on CHUM-FM
and CFNY-FM and probably Q107
[CILQ-FM], leave me alone.””

“With any rock release, I have to
go to three formats [AC, album rock,
and top 40],” says Kevin Shea, direc-
tor of promotion at MCA Records
Canada. “You don’t really have a hit
unless you have CHR and there are
some ACs who rock harder than the
AORs. The U.S. [Chrysalis] didn’t
take Pat Benatar’s ‘Paying The Cost
To Be The Boss’ to CHR but we got
strong airplay here. We also took

Guns N’ Roses [““You Could Be
Mine”’] to top 40 knowing we’d only
find a handful of 10 to 12 stations
that would support it but, maybe, we
could force-feed a few more on the
strength of sales.”

Larry Macrae, director of National
Promotion/Video at BMG Music Can-
ada, notes that “Hall & Oates’ ‘Start-
ing All Over Again’ had Canadian
multiformat success here, including
at top 40, which was not paralleled in
the U.S. We also have a lot more op-
portunity to cross songs over from al-
bum rock to AC than the Americans
do. Also, if I have an AC song I can
get it on some album rock stations as
well.”

VYING FOR A TOP 40 WINDOW

With domestic acts, the campaigns
to break down format doors, especial-
ly at AM top 40 outlets, are intensive.
Currently such musically diverse acts
as Alanis, Kish, Porsha Lee, Glass Ti-
ger, Bootsauce, Too Many Cooks,
Blue Rodeo, Darby Mills, Young
Saints, Keven Jordan, Gregory Hos-
kins, Paradox, and Celine Dion are
vying for a top 40 window.

“There’s only two from that list
I’'m playing,” says Stevens. “Some of
them aren’t CHR records and I'm not
even going to consider them.”

“They [record companies] don’t
seem to want to develop CHR acts,”
maintains Karen Cooper, MD of
CFCN-AM Calgary, Alberta. “Some
of these acts have a CHR-type song
but they’re not really CHR artists.
We get stuck repeatedly with trying
to make CHR hits out of AOR or AC
types of records. On the other hand,
we didn’t think the Crash Test Dum-
mies [“Superman’s Song”] would be
a CHR record and now it is jockeying
for the No. 1 position with Bryan Ad-
ams.”

Industry sources say a record lim-
ited to one FM format is a nightmare
situation. “It’s doomsday,” says
Bruce Allen. “Nobody hears it. If 1
had an act like Loverboy today, it'd
be trouble here.”

“An option is buying spots on sta-
tions to theoretically increase the
hookline,” says Doug Chappell, presi-
dent of Virgin Records Canada, “be-
cause you're looking for any type of
breakout area in that situation.”

Though generally disputed by Ca-
nadian broadcasters, label sources
overwhelmingly argue that Canadian
recordings receive less rotation than
international acts on FM, despite be-
ing exempt from the FM Maximum
Repeat Factor regulation. “The Trag-

MAPLE BRIEFS

VETERAN Toronto publicist Gino
Empry has announced an associa-
tion of a new company, Gino
Empry Entertainment Inc., with
Media Profile and Program Design
Group, operated by Richard and
Patrick Gossage. Among Empry’s
clients are impressionist Andre
Phillipe Gagnon, singer Roch Voi-
sine, Famous People Players, and
Mirvish Productions. Former
Empry associate J.J. Linden has
opened up his own firm, Linden
Public Relations.

EIGHT weeks of round-the-clock
work has been recently completed
at the Sounds Interchange studio
in Toronto preparing the premixed
audio track for IMAX Rolling
Stones concert film with the work-
ing title “Rolling Stones At The
Max.” The film, shot last summer
during Stones concerts in Berlin,
London, and Turin, Italy, was di-
rected by Roman Kroitor, one of
IMAX'’s co-founders.

ically Hip [“Twist My Arm”] is a No.
5 AOR track and [ cannot get it into
heavy rotation at five or six key sta-
tions,” says MCA’s Shea. “I'm told,
‘We don’t put Canadians into
heavy.””

NEW FM REGULATIONS

Record companies are hoping pro-
grammers’ seemingly hard-line
stance on rotation of current domes-
tic recordings will soften after Sept.
1, when new FM regulations take ef-
fect. Under the guidelines, Canadian
content is increased from 20% to 30%
at pop stations, except for those sta-
tions with commitment to a level of
instrumental selections of 35% or
greater; and Canadian releases will
be excluded from the controversial
“hits” category (which cannot exceed
49% of all music broadcast on a sta-
tion) for after a year after they first
appear on a hit chart.

“Taking the ‘hits’ category off for
one year is going to help,” says John-
ston. “Programmers won’t be penal-
ized for having a hit record now.
There are a lot of bands, Canadian
and international, which haven’t had
sufficient airplay to break through
because of the hit to non-hit situa-
tion.”

Johnston, however, also stresses
the necessity of FM programmers
keeping a close eye on all multifor-
mat airplay records. ‘“‘People burn
really fast on records you play more
than 20 times a week,” he says.
“We’ve got to be really careful with
the Crash Test Dummies’ ‘Superman
Song’ that we don’t play it to where
we ruin it. At 20 to 25 plays a week,
it’s our heaviest-rotated record. The
same with Bryan Adams’ ‘(Every-
thing I Do) I Do It For You,” which
doesn’t qualify as Canadian content
[The record was neither fully written
by Adams nor recorded in Canada.]
CHR and two or three other FM sta-
tions are playing those records in
their heaviest rotations. I may have
to put them into a slow rotation.”

i : S 1
Grant Her The Goid. A&M recording
artist Amy Grant is presented with a
gold award for her album *“Heart In
Motion” by A&M Canada executive
VP Bill Ott just before Grant's July 20
performance at Toronto Kingswood
Theatre.
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AUSTRALIA (Courtesy Australian Record Industry Assn.) Asof 8/11/91

CANADA (Courtesy The Record) As of 8/12/91

SINGLES SINGLES
1 1 | (EVERYTHING I DO) I DO IT FOR YOU BRYAN ADAMS 1 1 | (EVERYTHING 1 DO) 1 DO IT FOR YOU BRYAN ADAMS A&M/A&M
A 2 | 3 | YOUCOULD BE MINE GUNS N ROSES GEFFEN/GEFFEN
2 | 3 | UNFORGETTABLE NATALIE COLE WARNER BROS. 3 | 4 | FADINGLIKEAFLOWER ROXETTE CAPITOL/CAPITOL
3 2 READ MY LIPS MELISSA PHOrfOGRAM/POLVGRAM 4 2 MORE THAN WORDS EXTREME A&M/A&M
4 | 4 | YOUCOULD BEMINE GUNS N'ROSES GEFFEN 5 | 6 | UNBELIEVABLE EMF capmoL/capiTOL
5 6 MORE THAN WORDS EXTREME POLYDOR/POLYGRAM 6 9 WIND OF CHANGE SCORPIONS MERCURY/PLG
6 7 | THINGS THAT MAKE YOU GO ... C&C MUSIC FACTORY COLUMBIA 7 7 | CONDUCTIN' THANGS DETROIT EMERALD ATTIC/ATTIC
7 8 | WANNA SEX YOU UP COLOR ME BADD WARNER BROS.
8 5 | GREASE MEGAMIX OLIVIA NEWTON JOHN & JOHN TRAVOLTA | R E G CEL RS o 2 S EAe s e a Lt os
POLYDOR/POLYGRAM 9 11 | GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS MERCURY/PLG
9 9 | LAST TRAIN TO TRANSCENTRAL THE KLF LIBERATION/FESTIVAL 10 | 13 | ITAIN'T OVER 'TIL IT'SOVER LENNY KRAVITZ VIRGIN/A&M
© 1991, Billboard/BP| Communications Inc 10 | 10 | RING RING RING DE LA SOUL LIBERATION/FESTIVAL 11 | 10 | MAMA SAID KNOCK YOU OUT LL.COOL J DEF JAM/SONY
- . 11 13 | RUSH RUSH PAULA ABDUL VIRGIN/EMI 12 12 | SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE JIVE/BMG
: — 5 12 | 11 | HOT CHILLIWOMAN NOISEWORKS COLUMBIA 13 | 18 | HEYSTOOPID ALICE COOPER EPIC/SONY
D 13 | 12 | BABYBABY AMY GRANT POLYDOR/POLYGRAM 14 | 15 | LOVE IS A WONDERFUL THING MICHAEL BOLTON COLUMBIA/SONY
14 | 18 | GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS 15 | NEW | THINGS THAT MAKE YOU GO HMMMM C&C MUSIC FACTORY
PHONOGRAM/POLYGRAM COLUMBIA/SONY
= 15 [ 20 | IT AIN'T OVER "TIL IT'S OVER LENNY KRAVITZ VIRGIN/EMI 16 | 5 | RUSHRUSH PAULA ABDUL VIRGIN/AGM
16 | 14 | LOVE REARS ITS UGLY HEAD LIVING COLOUR EPIC 17 | 17 | EVERY HEARTBEAT AMY GRANT A&M/A&M
| 17 | 19 | PEOPLE ARE STILL HAVING SEX LATOUR POLYDOR/POLYGRAM 18 | NEW | SOMETHING TO TALK ABOUT BONNIE RAITT CAPITOL/CAPITOL
™ 18 15 | SHOCKED KYLIE MINOGUE FEATURING DNA MUSHROOM/FESTIVAL 19 16 | LOVE AND UNDERSTANDING CHER GEFFEN/GEFFEN
19 17 | WHERE ARE YOU NOW ROXUS MELODIAN/FESTIVAL 20 | NEW | WASH THE RAIN WORLD ON EDGE  VIRGIN/MCA
20 | NEW| WALKING IN MEMPHIS MARC COHN WARNER ALBUMS
ALBUMS 1 2 | EXYREME EXTREME Il PORNOGRAFFITTI A&M/AGM
1 1 | NATALIE COLE UNFORGETTABLE WARNER 2 1 | TOM PETTY & THE HEARTBREAKERS INTO THE GREAT WIDE OPEN
2 2 | ROD STEWART VAGABOND HEART BMG MCA/MCA
3 3 SOUNDTRACK GREASE POLYDOR/POLYGRAM 3 4 CRASH TEST DUMMIES THE GHOSTS THAT HAUNT ME  BMG/BMG
Europe’s Music Radlo Newsweekly EUROCHART HOT 100 8/10/91 4 5 | DARYL BRAITHWAITE RISE COLUMBIA 4 3 | RE.M. OUTOF TIME WARNER BROS./WEA
5 4 | NOISEWORKS LOVE VERSUS MONEY COLUMBIA 5 7 | NATALIE COLE UNFORGETTABLE ELEKTRA/WEA
SINGLES 6 6 | CROWDED HOUSE WOODFACE EMI 6 6 | PAULA ABDUL SPELLBOUND VIRGIN/A&M
1 1 (EVERYTHING 1 DO) I DO IT FOR YOU BRYAN ADAMS A&Mm 7 11 | TONI CHILDS HOUSE OF HOPE POLYDOR/POLYGRAM 7 10 | BONNIE RAITT LUCK OF THE DRAW CAPITOL/CAPITOL
2 2 | GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS A&M 8 | 10 | C&C MUSIC FACTORY GONNA MAKE YOU SWEAT COLUMBIA 8 5 | VANHALEN FOR UNLAWFUL CARNAL KNOWLEDGE WARNER BROS./
3 | 4 | SENZA UNADONNA (WITHOUT A WOMAN) ZUCCHERO FORNACIARI 9 7 | THE KLF THE WHITE ROOM LIBERATION/FESTIVAL e
& PAUL YOUNG LONDON 10 | 9 | MARIAH CAREY MARIAH CAREY COLUMBIA 9 | 8 | MICHAEL BOLTON TIME, LOVE AND TENDERNESS COLUMBIA/SONY
4 6 | YOU COULD BE MINE GUNS N’ ROSES GEFFEN 11 | 12 | LENNY KRAVITZ MAMA SAID VIRGIN/EMI 10 | 9 | EURYTHMICS GREATEST HITS RCA/BMG
5 | 10 | MORE THAN WORDS EXTREME A&M 12 | 16 | RATCAT BLINDLOVE ROO/POLYGRAM 11 | 11 | C&C MUSIC FACTORY GONNA MAKE YOU SWEAT COLUMBIA/SONY
6 5 | THE SHOOP SHOOP SONG (IT'S IN HIS KISS) CHER GEFFEN 13 | 8 | JIMMY BARNES TWO FIRES MUSHROOM/FESTIVAL 12 | 13 | ROXETTE JOYRIDE CAPITOL/CAPITOL
7 3 | WIND OF CHANGE SCORPIONS MERCURY 14 | 14 | REM. OUT OF TIME WARNER 13 | 15 | BLACK CROWES SHAKE YOUR MONEY MAKER DEF AMERICAN/GEFFEN
8 8 | NOW THAT WE'VE FOUND LOVE HEAVY D. & THE BOYZ McCA 15 | 15 | ALICE COOPER HEY STOOPID EPIC 14 | 12 [ EMF SCHUBERT DIP CAPITOL/CAPITOL
9 7 | V WANNA SEXYOU UP COLOR ME BADD GIANT 16 | 19 | LIVING COLOUR TIME'SUP EPIC 15 | 16 | VARIOUS ARTISTS ROBIN HOOD MORGAN CREEK/MORGAN CREEK
10 | 12 | AUTEUIL NEUILLY PASSY LESINCONNUS PRODUCTIONS 17 | 13 | SKID ROW SLAVE TO THE GRIND WARNER 16 | 14 | SKID ROW SLAVE TO THE GRIND ATLANTIC/WEA
11 [ 9 [ RUSHRUSH PAULAABDUL VIRGIN 18 | 17 | ROXETTE JOYRIDE emi 17 | 17 | THE TRAGICALLY HIP ROAD APPLES MCA/MCA
1:24 ig I:I;OGSBTIHAT :ﬂAAG';EFYOU GO... C&CMUSICFACTORY cOLUMBIA 19 |NEW! CHER LOVE HURTS GEFFEN/BMG 18 | NEW | ROD STEWART VAGABOND HEART WARNER BROS./WEA
DA FLARENSASCH NE 19 | NEW | VARIOUS ARTISTS SUNJAMMIN' CBS ASSOCIATED LABELS/SONY
14 | 11 | CAST TR 10 TRANSCENTRAL/THE rONHORSE TrekF e | 20 |NE] TOMGE NG (GG OARETOBEITERNTIUPIRON 0 1 gl crowen wouse wooorce. canmowcatron
15 | 16 | DESENCHANTEE MYLENE FARMER POLYDO
16 18 | SAGA AFRI(?A YANNICK NOAH CARRERE R GERMANY (Courtesy Der Musikmarkt) As of 7/30/91 FRANCE (Courtesy of Nielsen/Europe 1) As of 7/25/91
17 | 19 | BABY BABY AMY GRANT aam SINGLES SINGLES
18 | NEW| PANDORA'SBOX OMD VIRGIN 1 | 1 | WIND OF CHANGE SCORPIONS MERCURY/PHONOGRAM 1 | 2 | LAZOUBIDA LAGAF CARERRE
19 | 21 | LOSING MY RELIGION RE.M. WARNER BROS. 2 | 2 | GYPSYWOMAN (SHE'S HOMELESS) CRYSTAL WATERS 2 | 1 | AUTEUIL, NEUILLY, PASSY LESINCONNUS soNY
20 | 24 | BOW DOWN JESUS JESUS LOVES YOU MORE PROTEIN MERCURY/PHONOGRAM 3 3 | SAGA AFRICA VANNICK NOAM CARERRE
21 |NEW| JUMP TO THE BEAT DANNIIMINOGUE McCA 3 3 | THE SHOOP SHOOP SONG CHER EPIC 4 5 | SENZA UNA DONNA ZUCCHERO & PAUL YOUNG POLYDOR
22 | 17 | FADING LIKE A FLOWER (EVERY TIME YOU LEAVE) ROXETTE EMI 4 4 | IWANNA SEX YOU UP COLOR ME BADD WARNER BROS. 5 9 | LOSING MY RELIGION R.E.M. WARNER BROS.
23 | 20 | CHORUS ERASURE MUTE 5 5 SENZA UNA DONNA ZUCCHERO & PAUL YOUNG LONDON 6 4 DESENCHANTEE MYLENE FARMER POLYDOR
24 | 28 | LOVE AND UNDERSTANDING CHER GEFFEN 6 6 | BOW DOWN MISTER JESUS LOVES YOU VIRGIN 7 8 | EVADOVIA FELIX GRAY & DIDIER BARBELIVIEN BMG
e DI | R A o
22 AILING ON TH N SEA! VIRGIN Y/EPIC
27 | 25 | THE ONE AND ONLY CHESNEY HAWKES CHRYSALIS S e AN TNE Kioas, DIETHER & GUNDULA oG 10 | 14 | HIJO DE LA LUNA (DIS MOI LUNE D'ARGENT) MECANO
28 | 14 | ANYDREAM WILL DO JASONDONOVAN REALLY USEFUL 10 | 9 | LAST TRAIN TO TRANSCENTRAL THE KLF BLOWUP 11 | 10 | LES BROVILLARDS DE LONDRES THIERRY HAZARD
29 | NEW| SEND ME AN ANGEL SCORPIONS MERCURY 11 | 7 | FADING LIKE AFLOWER ROXETTE ELECTROLA SONY/COLUMBIA
30 | 23 | RING RING RING DE LA SOUL TOMMY BOY 12 | 10 | SHINY HAPPY PEOPLE REM. WARNER BROS 12 | 7 | DISMOIBEBE BENNYB. SONY
ALBUMS e ) 13 | 19 | GYPSY WOMAN (SHE'S HOMELESS) CRYSTAL WATERS
a L | REM. OUTOF TIME WARNER BROS. 13 | 13 | RUSHRUSH PAULA ABDUL VIRGIN POLYDOR
2 2 | ROXETTE JOYRIDE emi 14 | 14 | DO THE LIMBO DANCE DAVID HASSELHOFF BMG 14 | 12 | NEEN 17 A LEIDENSTADT FREDERICKS, GOLDMAN &
3 | 3 | CHER LOVE HURTS GEFFEN 15 | 12 | SAILING ON THE SEVEN SEAS OMD VIRGIN JONES  sony
3 | 2 | SCORPIONS CRAZYWORLD MERCURY 16 | 11 | RINGRINGRING DE LA SOUL EASTWEST }2 NlE?N g’é’c‘;glf ’AD': TAR’Tg:'éRS‘E:ERP'OGNS MERCURY
5 | 8 | GIPSYKINGS ESTEMUNDO CcOLUMBIA 17 | NEW ) MORE THAN WORDS EXTREME asm 17 | 15 | LE SERPENT QUI DANSE FRANCOIS FELDMAN POLYDOR
6 | 10 | TOMPETTY & THE HEARTBREAKERS INTO THE GREAT WIDE OPEN 18 | 15 | GYPSY WOMAN HOMELESS Emi 18 | 16 | DARLIN ROCH VOISINE BMG
7| s ROD%C:EWART VAGABOND HEART WARNER BROS 19| 1B | CHORUS ERASIRE aure 19 | 17 | CRAZY SEAL weA
I e 20N INEW LAOL";S;USRN WIS L 20 | NEW | ALALILA(SEGA) DENISAZOR. Sonv/awa sinca
9 Y SEAL SEAL zT7 1 1 THE SCORPIONS CRAZY WORLD MERCURY/PHONOGRAM 1 1 MYLENE FARMER L'AUTRE POLYGRAM
10 | 9 | ALICE COOPER HEYSTOOPID epC 2 | 2 | ROXETTE JOYRIDE ELECTROLA 2 | 4 | JEAN-JACQUES GOLDMAN FREDERICKS, GOLDMAN &
11 | 15 | PAULAABDUL SPELLBOUND VIRGIN AMERICA B 3 | REM. OUTOF TIME WARNER BROS. JONES  SONY/COLUMBIA
12 | 11 | SIMPLE MINDS REALLIFE VIRGIN s | 2 | ESTEMUNDO GIPSYKINGS SONY 3 | 2 | PATRICK BRUEL ALORSREGARDE RCA/BMG
13 | 17 | OMD SUGARTAX VIRGIN 5 5 | ROD STEWART VAGABOND HEART WARNER BROS 4 6 | FELIX GRAY & DIDIER BARBELIVIEN LES AMOURS
14 | 13 | MICHAEL BOLTON TIME, LOVE AND TENDERNESS COLUMBIA g CASSEES BMG
15 | 12 | THE JAM GREATESTHITS POLYDOR 6 | 6 | EURYTHMICS GREATESTHITS RCA 5 | 9 | REM. OUTOF TIME WARNER BROS.
16 | 16 | SOUNDTRACK THE DOORS ELEKTRA ; 8 CHZR cLoO(;/E HURTESY sGTE(F)F(;N 6 3 ELMEgLsggRD BEAT JE VAIS ENCORE DORMAIR CE SOIR
. 7 | ALICE PER H PID SONY
i; Ti [‘!,5,5,’,‘ i;ﬁsx? Mﬁ‘f?ﬁo"‘v‘fﬁéﬁ 9 |NEW| TOM PETTY & THE HEARTBREAKERS INTO THE GREAT WIDE OPEN 7 | 5 | FRANCOIS FELDMAN MAGIC'BOUL'VARD POLYDOR
MCA 8 8 | SOUNDTRACK GREASE POLYDOR
;z gcl) ::&'(()LFB:;YE V:/;'I?TCESVOOM INDISC 10 | 10 | YELLO BABY POLYGRAM 9 | 12 | MICHEL SARDOU BERCY 91 EMmI
21 | 23 | LUCIANG PAVAROTT! THE ESSENTIAL PAVAROTTIII DECCA B s | o T e ermoLa 10 | e Sy I ViRGIN
22 | L Oy L 420 BACLATA ROCA 13 | 9 | VANHALEN FORUNLAWFUL CARNAL KNOWLEDGE WARNER BRO T HIE R 2 A O
23 | 24 | JUANLUIS GUERRAY LA 440 BACHATA ROSA KAREN s S. 13| 7 | ENIGMA MCMXCAD. VIRGIN
24 |NEW| EXTREME EXTREME Il PORNOGRAFFITTI A&M 14 | 14 | SEAL SEAL ZTT/WEa 14 | 15 | SIMPLE MINDS REALLIFE VIRGIN
25 | 18 | VANHALEN FOR UNLAWFUL CARNAL KNOWLEDGE WARNER BROS. 15 | 13 | SIMPLEMINDS REALLIFE VIRGIN 15 | 11 | SCORPIONS CRAZY WORLD MERCURY
26 | 28 | MECANO AIDALAI ARIOLA 16 | 16 | ZUCCHERO ZUCCHERO POLYGRAM 16 | 14 | ROLLING STONES FLASHPOINT SONY/COLUMBIA
27 | 25 | CHRISREA AUBERGE EASTWEST 17 | 15 | BEE GEES HIGH CIVILIZATION WARNER BROS. 17 | 20 | YANNICK NOAH BLACK AND WHAT CARRERE
28 | 26 | SOUNDTRACK GREASE POLYDOR 18 | 17 | THEDOORS SOUNDTRACK ELEKTRA 18 |NEW| THE DOORS SOUNDTRACK WEA
29 | NEW| NATALIE COLE UNFORGETTABLE ELEKTRA 19 | 19 | MARILLION HOLIDAYS INEDEN Em 19 | 16 | BERNARD LAVILLIERS SOLO POLYDOR
30 |NEW| PATRICK BRUEL ALORS REGARDE RCA 20 | 18 | FOREIGNER UNUSUAL HEAT EAST WEST/ATLANTIC 20 | NEW | BEVERLEY CRAVEN BEVERLEY CRAVEN SONY
JAPAN (Courtesy Music Labo) As of 8/12/91 SPAIN (Courtesy TVE/AFYVE) As of 7/27/91 ITALY (Courtesy Musica e Dischi) As ot 8/5/91
SINGLES SINGLES SINGLES
1 1 | SAYYES ASKA PONY CANYON 1 1 | GYPSY WOMAN (SHE’S HOMELESS) CRYSTAL WATERS POLYGRAM 1 1 | GYPSY WOMAN (SHE’S HOMELESS) CRYSTAL WATERS MERCURY
2 2 | DONNA TOKIMO NORIYUKI MAKIHARA WEAMUSIC 2 2 | ALLMYLOVING LOS MANOLOS RCA 2 3 | RAPPUTT CLAUDIOBISIO EPIC
3 3 | KAKKOWARUI HURAREKATA SENRIOE EPIC/SONY 3 3 | YOU COULD BE MINE GUNS N’ ROSES GEFFEN/RCA 3 | 2 | THISIS YOURLIFE BANDERARS LONDON
4 4 | ANATANIAETE YOKKATA KYOHO KOIZUMI VICTOR 4 4 | AGUEST ANY Sl VARIOUS GINGER 4 5 | PERCHE LO FAI? MARCO MASINI RICORDI
5 5 | NEO BRAVO SOUTHERN ALL STARS VICTOR 5 5 | WENEED FREEDOM ANTICO MAX 5 | 4 | ROCKIN'ROMANCE JOY SALINAS FLYING
6 8 SAYONARA YESTERDAY TUBE sONY 6 6 LAST TRAIN TO TRANSCENTRAL THE KLF BLANCO Y NEGRO 6 8 GONNA CATCH YOU LONNIE GORDON GROOVE GROOVE MELODY
7 | NEW| MUTEKI NO ONLY YOU COCO PONY CANYON 7 | 10 | SOPA DE CARACOL SOCA FACTORY HISPAVOX 7 6 | LET THERE BELOVE SIMPLE MINDS EMmi
8 9 BELIEVE IN LOVE LINDBERG TOKUMA JAPAN 8 9 JUST GET UP AND DANCE A. BAMBAATTAA BLANCO Y NEGRO 8 7 LOSING MY RELIGION R.E.M. WARNER BROS.
9 7 | ROSA MIHO NAKAYAMA KING 9 |NEW| EL 7 DE SEPTEMBRE MECANO BMG/ARIOLA 9 |NEW| QUA QUAQUANDO FRANCESCO BACCINI cGD
10 6 HAZIMAR!I WA ITSUMO AME ASKA PONY CANYON 10 8 ALL TOGETHER NOW THE FARM GINGER 10 | NEW | SOHARD L.U.P.O. BULL &BUTCHER
ALBUMS ALBUMS ALBUMS
1 1 KYOKO KOIZUMI AFROPIA VICTOR 1 1 MECANO AIDALAI BMG/ARIOLA 1 1 GINO PAOLI MATTE COME UN GATTO WARNER BROS.
2 2 | TAKAKO OKAMURA CHOU FLEUR FUN HOUSE 2 2 | JUANLUIS GUERRAY LA 440 BACHATA ROSA KAREN 2 2 | REM. OUTOF TIME wea
3 | 4 | MISATO WATANABA LUCKY EPIC/SONY 3 3 | JUANLUIS GUERRA Y LA 440 OJALA QUE LLUEVA CAFE KAREN 3 3 | VASCO ROSSI VASCO LIVE 10.7.90 SAN SIRO  EMI
4 5 | ASKA SCENE 2 PONY 4 4 | SOUNDTRACK GREASE POLYGRAM 4 4 | MARCO MASINI MALINCONOIA RICORDI
5 6 CHISATO MORITAKA THE MORITAKA WARNER MUSIC JAPAN 5 5 LOS MANOLOS PASION CONDAL Rca 5 9 VARIOUS NIGHT RHYTHMS COLUMBIA
6 3 | MIHO NAKAYAMA DANCE BOX KING 6 7 | REM. OUTOF TIME WARNER 6 5 | ADRIANO CELENTANO IL RE DEGLIIGNORANTI CLAN
7 | 8 | TATSURO YAMASHITA ARTISAN MMG 7 6 | SOUNDTRACK SKATE BOARD V.l BLANCO Y NEGRO 7 6 | UMBERTO TOZZI GLIALTRISIAMONOI cGD
8 | 9 | MASAYOSHI TAKANAKA BALLADE TOSHIBA/EMI 8 | 10 | SERGIO DALMA SINTIENODOROS LA PIEL HORUS 8 7 | FIORELLO VERAMENTE FALSO cGD
9 |NEW| B’Z MARS BMG/VICTOR 9 | 8 | VARIOUS ZONA DEBAILE EMmi 9 | 8 | VARIOUS (FIVE) HITSONFIVE CGD
10 | NEW| YUKO HARA MOTHER VICTOR 10 | 9 | STATUS QUO ROCKING ALL OVER THE YEARS POLYGRAM 10 | 10 | STING THE SOUL CAGES POLYGRAM
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CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

AUGUST

Aug. 6-15, Tradewinds: World
Music Festival, South Street Sea-
port, New York. Susan Luke, 212-
529-5626.

Aug. 15-18, Midwest Music Con-
ference '91, China Club, Chicago.
312-254-4775.

Aug. 22-25, Sopot 91 Interna-
tional Music Festival and Trade
Exhibition, Sport Hall, Sopot, Po-
land. 011-48-26-74-41.

Aug. 22-24, Talentmasters
Third Annual Air Talent Confer-
ence, Hyatt-Ravinia, Atlanta. Lisa
Mulcahy, 404-926-7573.

Aug. 22-25, Jack the Rapper,
Atlanta Hilton and Towers, Atlan-
ta. 407-423-2328.

SEPTEMBER
Sept. 4, The Music & Entertain-
ment Industry Chapter of the
City of Hope Honors Al Teller,

THE BEAT

(Continued from page 26)

Management in San Francisco. For-
mer Airplane co-founder Marty Ba-
lin, meanwhile, currently is on a club
tour, showcasing new material ...
Betsy Kenny, VP of public affairs
for Norman Lear’s ACT II Commu-
nications, has been named executive
director of New York City’'s host
committee for the 1992 Grammy
Awards, committee chairman Jona-
than Tisch has announced. Kenny
will serve as the committee’s liaison
with the record industry ... Publicist
Lynn Lubash has left Mercury Rec-
ords after four years and is seeking
new opportunities. “Management is
appealing to me,” says Lubash, who
can be reached at 212-865-8687 ...
Narada artist Peter Buffett, who
scored Kevin Costner’s bonfire-danc-
ing scene in “Dances With Wolves,”
has just contributed to the score of
“Hard Promises,” starring Sissy
Spacek and set for October release.
Buffett’s latest Narada album, “The
Lost Frontier,” was released last
month . .. The newsletter Rock &
Roll Confidential says the Marriott
hotel chain—which hosts the annual
New Music Seminar in New York—
has pledged not to make further do-
nations to the Parents’ Music Re-
source Center. RRC in April had
called for a boycott of Marriott in re-
sponse to previous donations to the
PMRC and the issue drew attention
at this year’s NMS (Billboard, July
27).

FOR THE RECORD

In the article about Thursday
Night Concerts in the Aug. 10 is-
sue of Billboard, it was incorrect-
ly stated that the Warrant pay-
per-view show will be aired live
Oct. 24. The show will be record-
ed live Aug. 27 and be shown
Oct. 24.

proceeds to be used for capital pro-
jects at the City of Hope National
Medical Center, Universal Studios
Sound Stage 12, Los Angeles. 213-
626-4611.

Sept. 5, MTV Awards, Universal
Amphitheatre, Los Angeles. 212-
258-8000.

Sept. 7-8, Doing Music & Noth-
ing Else: The Music Business
Weekend Seminar, location to be
announced, Cleveland. 207-865-
1128.

Sept. 9, Eighth Annual Harlan
Howard Birthday Bash and Gui-
tar Pullin’, concert honoring song-
writer Harlan Howard, sponsored
by BMI, BMI Nashville Parking
lot, Nashville. Ellen Wood, 615-
259-362./

Sept. 10-13, National Assn. of
Black-Owned Broadcasters (NA-
BOB) Fall Conference, Sheraton,
Washington, D.C. 202-463-8970.

Sept. 11-14, National Assn. of
Broadcasters (NAB) Conference,
Moscone Convention Center, San
Francisco. 202-429-5300.

Sept. 13, 1991 Jukebox Awards,
presented by the Amusement &
Music Operators Assn., Las Vegas
Hilton, Las Vegas. Melanie Lentz,
407-645-1990.

Sept. 14-16, Sixth Annual Focus
on Video, Canadian Exposition &
Conference Center, Toronto. An-
gela Abromaitis, 416-763-2121.

Sept. 14-15, Doing Music &
Nothing Else: The Music Busi-
ness Weekend Seminar, location
to be announced, Chicago. 207-865-
1128.

Sept. 12-15, Vital Care Music &
Tennis Festival (proceeds to be
donated to MusiCares, Grammy In
The Schools, and the City of Hope),
Warner Center Hilton and Towers,
Woodland Hills, Calif. Keri Fretty,
213-653-0493.

Sept. 12-15, L.D. Productions
Inc. Third Annual Rap-A-Thon,
New York Penta Hotel, New York.
609-625-4627.

Sept. 19, International Radio &
Television Society (IRTS) News-
maker Luncheon, Waldorf-As-

toria, New York. 212-867-6650.

Sept. 21-22, Doing Music &
Nothing Else: The Music Busi-
ness Weekend Seminar, location
to be announced, Detroit. 207-865-
1128.

Sept. 21, Georgia Music 13th
Annual Hall of Fame Show,
World Congress Center, Atlanta.
Reba Lacks, 404-656-5095.

Sept. 27-29, 1991 East Coast DJ
Forum, Valley Forge Convention
and Exhibit Center, King of Prus-
sia, Pa. 800-899-6727.

Sept. 28-29, Doing Music &
Nothing Else: The Music Busi-
ness Weekend Seminar, location
to be announced, Boston. 207-865-
1128.

Sept. 30, T.J. Martell Founda-
tion Met Music Golf Tournament,
Glen Oaks Club, Old Westbury,
N.Y. Peter Kauff, 212-755-5700.

Sept. 29-Oct. 1, BPI Seminar on
Sponsorship and Event Market-
ing Strategies, Stouffer Hotel,
Nashville. Laura Stroh, 615-321-
4250.

LIFELINES

BIRTHS
Boy, Scott Tyler, to Les and Donna
Bruce, June 1 in Winnipeg, Manito-
ba. He is a promotion and sales rep-
resentative for Sony Canada.

Girl, Nicole Catherine, to Richard
and Bonnie Neumann, June 19 in
Dallas. He is a sales representative
for CEMA Distribution there.

Girl, Lindsay Candra, to Jonathan
and Tracey Levine, July 6 in Los
Angeles. He is a contemporary mu-
sic agent at the William Morris
Agency.

Boy, Derek Matthew, to Dennis
Hedlund and Pearl Lee, July 12 in
Long Branch, N.J. They are presi-
dent and VP, respectively, of Kultur

Video.

Girl, Jessica Sara, to Art and Jenni-
fer Fein, July 20 in Los Angeles. He
is the author of music books includ-
ing “L.A. Musical History Tour.”

MARRIAGES
Mike Hyland to T. S. Fleming,
June 25 in Nashville. He is senior
public relations representative for
Opryland USA, where he works
with Opryland Music Group and
WSM Radio.

Tom Wilson to Melissa McConnell
Foster, Aug. 3 in San Mateo, Calif.
He is ROP radio communications in-
structor at KVHS Concord, Calif.
She is midday host at KKIS AM-FM
Concord.

Jonathan Flaks to Ellen Corwin,
Aug. 4 in New York. He is president
of Tamrak Music.

DEATHS

Isadore Markowitz, 71, of liver can-
cer, July 17 in the Bronx, N.Y.
Markowitz was the father of MTV
News writer Rhonda Markowitz.
He is also survived by his wife,
Kate. Donations may be made to
The Dream Team of the Society of
Memorial Sloan Kettering Hospital,
1275 York Ave., New York, N.Y.
10021.

Send information to Lifelines, c¢/o
Billboard, 1515 Broadway, 39th
Floor, New York, N.Y. 10036 with-
in six weeks of the event.

Victor-y Celebration. Executives from MCA Music Entertainment Group, MCA Records, Geffen Records, and GRP
Records gather in Tokyo to celebrate the founding of MCA Victor Inc., a joint venture with Victor Company of Japan L td.
and Victor Music Industries Inc. MCA Victor will distribute all MCA, Geffen/DGC, and GRP product in Japan, as well as
developing and promoting Japanese acts. Shown in back row, from left, are Ed Rosenblatt, president, Geffen Records/
DGC; Zach Horowitz, executive VP, MCA Music Entertainment Group; Al Teller, chairman, MCA Music Entertainment
Group; MCA Victor recording artist Mari Hamada; MCA Records recording artists Jody Watley and Kim Wilde; Hiroyuki
Iwata, president, MCA Victor; Stuart Watson, senior VP, MCA Records International; and Larry Rosen, president, GRP
Records. In front row, from left, are Mel Posner, director of international, Geffen Records; Tony Powell, managing director,
MCA Records International; and Richard Palmese, president, MCA Records.

OCTOBER

Oct. 2-6, NewSouth Music
Showcase, Penta Hotel, Atlanta.
404-892-2287.

Oct. 4-8, Audio Engineering So-
ciety (AES) Convention, New
York Hilton & Towers, New York.
212-661-8528.

Oct. 5-6, Doing Music & Noth-
ing Else: The Music Business
Weekend Seminar, location to be
announced, New York. 207-865-1128.

Oct. 12, Latin Music Expo, Hy-
att Wilshire Hotel, Los Angeles.
213-856-8919.

Oct. 17, International Radio &
Television Society Newsmaker
Luncheon, Waldorf-Astoria, New
York. 212-867-6650.

Oct. 24-26, 16th Annual Friends
of Old-Time Radio Convention,
Holiday Inn-North, Newark, N.J.
Jay Hickerson, 203-248-2887.

Oct. 26-29, SMPTE Technical
Conference and Equipment Ex-
hibit, Los Angeles Convention
Center, Los Angeles. 914-761-1100.

Oct. 27-29, Third Annual EPM
Entertainment Marketing Con-
ference: Integrated Marketing—
Forging Innovative Promotional
Aliances, Universal City Hilton &
Towers, Los Angeles. 718-469-
9330.

Oct. 31-Nov. 3, CMJ Conven-
tion, Vista Hotel at the World
Trade Center, New York. 516-466-
6000.

NEW
COMPANIES

Interscope Records is now accept-
ing unsolicited material. Send
demo tapes to: Interscope Re-
cords, Attn: Anna Statman, 10900
Wilshire Blvd., #1230, Los Ange-
les, CA 90024.

‘Windmark Records, a division of

Windmark Inc., which owns re-
cording studios. Windmark Re-
cords is a record label organized to
develop and expose upcoming art-
ists. First release: “Cast A Giant
Shadow,” produced by Michael
Marquart and Stacy Heydon. 4924
Shell Road, Virginia Beach, Va.
23455; 804-464-4924.

Conarch Productions, formed by
gospel recording artist Darrell Ar-
cher. A recording, publishing,
booking, and artist development
firm, handling the creative works
of Archer and other writers and
arrangers, including Elmo Mercer
and Charles F. Brown. Includes
the subsidiary firms Archer Music,
Bethlehem Music Publications,
Conarch Recordings, and Courier
Recordings. P.O. Box 201, Tecum-
seh, Okla. 74873, attn: Randy
Lack; 405-598-6379.

Waterproof Management, formed
by Dan Morehouse, Jeffery Lan-
dau, and Morgan Cavett. Company
represents and manages recording
artists. First client is singer/song-
writer Nick Daniels III, who has
performed with Allen Toussaint,
the Neville Brothers, and Boz
Scaggs. 1106 Vine St., Suite 401,
Hollywood, Calif. 90038; 213-465-
5745.
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} THE PSYCHEDELIC FURS

World Outside

PRODUCERS: Stephen Street & The Psychedelic Furs
Columbia 47303

British mainstays return with latest.
Much of it is vintage Furs—droning
guitars, Richard Butler’s distinctive
vocals, and blurry, image-laden tunes
suitable for the most diehard of fans.
There are a few surprises, including
“Valentine,” which has a hypnotic,
Manchester-sound feel. Consistently
enjoyable.

> MC SKAT KAT

The Adventures Of MC Skat Kat And The Stray
Mob

PRODUCERS: Various

Captive/Virgin 91396

First release from Paula Abdul’s new
label is that feline featured
prominently in her “Opposites
Attract” video. Contents are very
mainstream dance/rap that could play
well in Peoria and elsewhere. Rapping
is more than adequate and the music,
especially on slow-grooving “The Kat
In The Casino,” is enjoyable. Other
potential singles are “Gotta Get Up”
and “On The Prowl,” which features a
vocal that sounds suspiciously like
Abdul, although she’s not credited.

HENRY LEE SUMMER

Way Past Midnight

PRODUCERS: Henry Lee Summer; Ron Nevison; Ric
Wake

Epic 47059

Indiana rocker’s third album finds
him vocally more restrained than on

past efforts—and the approach suits
him well. First single, midtempo “Till
Somebody Loves You” (which
features Michael Bolton on
background vocals), is definitely more
pop-oriented than Summer-ians are
used to, but should do the trick at top
40 radio. Chunky rocker “Turn It Up”
will please those fans who find some
of the record too sweet.

K ESG.

PRODUCERS: Renee Scroggins, Martin Hannett
Pow Wow 7419

Femme rockers end an extended
recording silence with a collection that
fondly recalls their '80s new-wave
heyday without sounding dated or
derivative. Sparse production focuses
on a tight rhythm section, contagious
melodies, and Renee Scroggins’ fine
vocals. “Erase You” is deservedly
beginning to score at alternative
radio, thanks to its assertive lyrics
and pogo-inducing groove. Other cool
moments come during the rhythmic
“Moody” and slow’n’swaying ‘“New
Day.” A most welcome return.

A ELEVEN

Awake In A Dream

PRODUCERS: E.T. Thorngren & Eleven

Morgan Creek 20002

L.A. guitarist/vocalist Alain
Johannes, his Walk The Moon partner
Natasha Shneider, and former What
Is This and Red Hot Chili Peppers
drummer Jack Irons join forces in a
gutsy new unit that covers stylistic
ground from Beatles-esque pop to
soul and funk. Songwriting is melodic
and memorable, instrumentation has a
hard bite to it. “All Together,”
“Rainbow’s End,” “Burning Your
Bed,” and “Down” are all hot modern
rock prospects.

STEPHANIE

PRODUCERS: Michael Verdick, Ron Bioom
WTG/Epic 44489

Princess of Monaco’s well-publicized
U.S. recording debut is a soft and
sugary collection of tunes that often
conjures up images of Wilson Phillips
and the Go-Go’s. Stephanie’s earnest
and chirpy voice charms, but she is
dogged by overproduction. Memorable
moments like the perky “Winds Of
Change” and sensitive “Words Upon
The Wind” are nearly lost in layers of
synths and choir backing vocals.

ELVIS PRESLEY

Collectors Gold

PRODUCERS: Roger Semon, Erik Rasmussen &

Ernst Mikael Jorgensen

RCA 3114

It was probably a wise idea to

attach the “collectors” tag to this

three-CD package, since Elvis
_worshippers will probably have the
. deepest interest in its hitherto

unreleased contents. But, that said,

there are some real nuggets

scattered through the 50-track
¥ extravaganza: While about a third is
80-30 outtakes from Hollywood
recording sessions, there are some
fairly gutsy Nashville numbers, and
Presleyites should appreciate
another full serving of his 69 Vegas
live show. Not for all, but buffs will
dig it.

. #e

MASSIVE ATTACK
Blue Lines
PRODUCERS: Massive Attack, Jonny Dollar
Virgin 91685
U.K. trio has already made waves
back home with its genre-stretching
brand of R&B/dance music. Set
opens with the haunting “Safe From
Harm,” a crafty mix of snakey
guitars, hip-hop grooves, jazzy
femme vocals, and sinister rapping.
From there, songs swerve into
minimatiatie funk (“One Love”),
orchestral diseo (¢‘Unfiniahed
Symphony’”), and retro-soul/ gospel
{'"Hyron Of The Big Wheel"), A bit
sophisticuted for mainstream tastes,

NEW & NOTEWORTHY

can carrently equal.

LITTLE LOUIE & MARC ANTHONY

When The Night Is Over

PRODUCERS: “Littie" Louie Vega

Atiantic 82210

Fresh’'n’frenetic pop/houser “Ride
The Rhythm” jump-starts this slick-
yet-engaging debut by venerable
dance producer Vega and vocalist
Anthony. While club base is
carefully covered, set primarily
takes aim at top 40 radio. “Walk
Away,” a power ballad penned by
Diane Warren and Michael Boiton,
is best bet for chart breakthrough,
while more upbeat “Let Me Love
You” is also a strong single
contender.

CUT'N’'MOVE -

Get Serious

PRODUCERS: Jorn K., Per Holm

Soul Power/Epic 47938

Quartet’s appealing debut kicks off
Epic’s alliance with Danish
production team Cutfather &
Souishock’s Soul Power label. Tasty,
sample-driven tunes deftly weave ~
retro-soul/disco memories with
state-of-the-charts dance beats. “Get
Serious” is picking up club and
crossover radio action thanks to its
infectious chorus and quirky
rapping. Other highlights include
the deep-hassed pop/houser “‘Spread
Love” and “Meeeage Of Love,” with
its jazz horns and smooth swing

B I L L

MICHAEL LEARNS TO ROCK

PRODUCERS: Various

Impact 10339

Photogenic male quartet comes off
like a '90s version of the Bay City
Rollers with this set of frothy
pop/rock confections that is designed
to appeal to teenage girls. Tunes
rarely venture outside of “will-you-
love-me-forever” territory, and are
delivered with bright harmonies and
danceable instrumentation. Peppy
first single, “My Blue Angel,” has top
40 potential, as does ‘“‘The Actor,” a
dreamy ballad.

MORBID ANGEL

Blessed Are The Sick

PRODUCERS: Morbid Angel

Relativity/Earache 88561

The one element that sets this trippy
and cathartic slice of speed metal
apart from the rest is David Vincent’s
deep and sinister vocals. While others
squeal and screech, Vincent growls
and coughs out quasi-mystical lyries
about divine seers and betrayal with
guttural, otherworldly emotion. He is
well served by razor-sharp guitar
work by Trey Azagthoth and Richard
Brunelle, particularly on the jolting
“Fall From Grace.”

TREAT HER RIGHT

What’s Good For You

PRODUCER: The Weather

Rounder 9028

Boston quartet featuring guitarist
David Champagne and harp player
Jim Fitting bounds back after two
bluesy and exciting albums on RCA.
As before, THR spins out simple,
fervent roots-rock; current collection
includes fine originals “Red Yellow
(What's Good For You)” and “Jet
Black” and a big brace of churning
covers from Buck Owens, Billy Boy
Arnold, Bob Dylan, Muddy Waters,
the Rolling Stones, and more. A solid
sender for tougher modern rockers.

BIG SHOULDERS

Nickel History

PRODUCERS: Big Shoulders

Rounder 9025

Chicago quintet gives every sign of
becoming a unique, do-anything
combo on second excellent Rounder
set. Band weaves its way comfortably
through R&B, blues, and Cajun
stylings; vocalist/pianist and Windy
City blues vet Ken Saydak is a
gripping front man. Roots-skewed
jocks should try “Out Of My Hands,”
“Heal Yourself,” and Percy Mayfield
cover “Please Send Me Someone To
Love” on for size; no Chicagoan will
be able to resist live “Sout’West Side
Polka.”

TERRY GARLAND

Trouble In Mind

PRODUCERS: Johnny O'Brien & Bruce Olson

First Warning 72705

Tennessee native adds his name to the
currently growing legions of blues-
based singer/guitarists (Chris
Whitley, John Campbell, et al.).
Garland plays some very tasteful
National steel and electric, running
down classics by Fred McDowell,
Howlin’ Wolf, Lightnin’ Hopkins,
Blind Willie McTell, and others with
great vocal brio. Pair of originals are
not exceptional, but enthusiastic
performances here put everything
across.

QUEEN BEE & THE BLUE HORNET BAND

Harder Than A Freight Train

PRODUCER: Mark Wenner

Sharks Tooth 10028

Further proof of the contagious
spread of today’s blues revival is this
razor-sharp, Pennsylvania-based
quintet, featuring lead vocals by the
estimable Tonya Browne and
blistering guitar work from principal
songwriter Mark Ross. In a set awash
in tasty horn charts and crisp playing,
highlights include the up-tempo
“Runnin’ Shoes,” the jazzy strut
“Like A Freight Train,” and excellent
covers “‘Every Night About This
Time” and “I Don’t Believe.”

B O A R D

DAVE SPECTER & BARKIN’ BILL SMITH

Bluebird Blues

PRODUCERS: Robert G. Koester & Steve Wagner
Delmark 652

Typically enjoyable and authentic
Delmark blues session features the
rough, ingratiating vocals of Chicago
club veteran Smith, who entertains
breezily on his original “Get Me While
I'm Free’”’ and such familiar standards
as “Bluebird Blues” and “Take A
Little Walk With Me.” Real news on
the session is the spirited interplay of
youthful guitarist Specter and guest
Ronnie Earl, who turn in some head-
cuttin’ that will rouse genre
enthusiasts.

SANDY BULL

Vehicles

PRODUCER: Sandy Bull

Timeless Recording Society 26003 -
Multi-instrumentalist Bull offers an
often dazzling display of his chops on
this eclectic set, released on his own
label. Eclectic as ever, Bull weaves his
way through a varied menu of R&B,
country, light jazz, and Middle
Eastern styles, often solo; some
tracks here, dating back to the late
"70s, feature the Brecker brothers and
drummer Bernard Purdie. Whether
your tastes run to pedal steel, oud, or
a hot Fender, there’s something to
pique interest here.

REGGAE

LEE “SCRATCH” PERRY

Lord God Muzick

PRODUCERS: Lee “Scratch” Perry & Niney the
Observer

Heartbeat 65

After some extremely manic studio
collaborations with far-out English
producer Adrian Sherwood, the
Upsetter takes the production reins
again in tandem with dubmaster
Niney. Resulting sound is not quite as
viscous or deranged as that heard on
the Sherwood-produced albums, but
fear not—Perry’s toasting is as wild
and woolly as it’s been since “Super
Ape” days. For connoisseurs of
reggae’s lunatic fringe.

VITAL
REISSUES

SPIRIT

Time Circle (1968-1972)

PACKAGE COORDINATOR: Tony Tiller
Epic/Legacy 47363

Best known for the exuberant and
driving “I Got A Line On You,”
Spirit was actually much more, as
this two-CD, 41-song collection .
testifies. Most of the material has
been released before, but there are
a few previously unreleased tunes,
including three from the 1969 movie
“The Model Shop,” which never had
an accompanying soundtrack. One
of the first bands to typify the late-
*60s California sound, Spirit proved
just how wide the rock spectrum can
be.

SANDY DENNY & THE STRAWBS

PRODUCER: Gustav Winkier

Hannibal 1361

Before she joined Fairport
Convention in 1968, the late English
folk/rock empress Denny was a
member of this like-minded U.K.
outfit, led by singer/writer/
guitarist Dave Cousins. Denny and
Cousins are both in fabulous voice
on this outing; besides luminescent
readings of such band originals as
“And You Need Me” and “All ]
Need Is You,” set includes the very
first version of Denny’s best-known
composition, “Who Knows Where
The Time Goes.” Critical listening

COUNTRY

P> DOUG STONE

| Thought It Was You

PRODUCER: Doug Johnson

Epic 47357

Stone is a trifle less heart-rending
here than he was on his debut album,
but there’s still plenty of pain to go
around. There’s some whimsy, too, as
evidenced in “A Jukebox With A
Country Song.” Generally high
quality, although “Come In Out Of
The Pain” and “They Don’t Make
Years Like They Used To” seem
labored and contrived.

> NITTY GRITTY DIRT BAND

Live Two Five

PRODUCER: T. Bone Burnett

Capitol Nashville 93128

A live and lively celebration of the
band’s 25 years of doing business. The
16-cut collection includes “Mr.
Bojangles,” “Long Hard Road (The
Sharecropper’s Dream),” “Dance
Little Jean,” “Partners, Brothers And
Friends,” and “Fishin’ In The Dark.”

P> MARK COLLIE

Born And Raised In Black & White

PRODUCERS: Doug Johnson, Tony Brown

MCA 0321

Collie stretches and explores a bit
more here than on his last album.
Among the highlights: “She’s Never
Comin’ Back,” “It Don’t Take A Lot,”
“Calloused Hands,” and a cover of the
old Robert Mitchum classic, “The
Ballad Of Thunder Road.”

CLASSICAL

BARTOK: THE WOODEN PRINCE; HUNGARIAN
PICTURES

The Philharmonia; Jarvi

Chandos CHAN 8895

Certainly one of Bartok’s most
accessible scores, hugely successful at
first and then unaccountably
neglected, “Wooden Prince” is
tuneful, full of color and idiomatic
rhetoric; pleasing at every turn. The
ballet is offered complete here in a
strong reading by Jarvi that benefits
from excellent orchestral playing. The
“Pictures” are arrangements of piano
pieces, some of which are known in
several instrumental guises. Super
sound.

SCHUBERT: OVERTURE IN C; SYMPHONY NO. 3;
GRAND DUO IN C

Indianapolis Symphon{ Orchestra, Leppard

Koss Classics KC 222

Leppard has taken seriously earlier
speculation that the Piano Duo, D.812,
was a blueprint for a fully
orchestrated work, and has himself
forged this workable transcription.
It’s the novelty that will focus special
attention on this likable set of
Schubert performances. They're
played without imposed artifice. All is
clear, logical, and musical. Good
sound.

SPOTLIGHT: Predicted to hit top 10 on its
appropriate genre's chart or to earn platinum
certification.

NEW AND NOTEWORTHY: Highlights new
and developing acts worthy of attention and
other releases of special interest.

VITAL REISSUES: Rereleased albums and
compilation records of special artistic, archi-
val, and commercial interest.

PICKS (pp): New releases predicted to hit
the top half of the chart in the format listed.

CRITIC'S CHOICE (#): New releases, re-
gardless of potential chart action, which the
reviewer highly recommends because of their
musical merit.

All albums commercially available in the
U.S. are eligible. Send review copies to Melinda
Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Bivd., Beverly Hills, Calif.
90210. Send country and gospel albums to

. . - groove. for genre enthusiasts. Edward Morris, Billboard, 49 Music Square
but a masical experience that few S e ] i - W., Nashville, Tenn. 37203.
r
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P> DAMIAN DAME Right Down To It (4:20)
PRODUCERS: L.A. Reid, Babyface

WRITERS: L.A. Reid, Babyface, D. Simmons
PUBLISHER: not listed

LaFace 4002 (c/o0 Arista) (cassette single)
Charismatic duo that stormed the
charts with “Exclusivity” drop the
tempo for this romantic R&B ballad.
Well-produced and -written tune is
undeniably catchy and will have no
trouble duplicating predecessor’s
multiformat success.

P> KARYN WHITE  Romantic (3:58)
PRODUCERS: Jimmy Jam, Terry Lewis

WRITERS: K. White, J. Jam, T.Lewis

PUBLISHERS: Warner-Tamerlane/Kings Kid,
BMI/Tyme Tunes, ASCAP

REMIXERS: Shep Pettibone, Jimmy Jam, Terry Lewis
Warner Bros. 19319 (cassette single; 12-inch
single, Warner Bros. 40069)

White previews her long-awaited
sophomore set, “Rituals Of Love,”
with a steamy jacker that nicely
showcases rich and expressive alto.
An easy add for top-40 and urban
radio. Remixer Shep Pettibone steps
in and gives the tune an R&B/house
tone that should pump in clubs.

> LISA FISCHER Save Me (4:00)

PRODUCER: Narada Michael Walden

WRITERS: N.M. Walden, L. Fischer

PUBLISHERS: Gratitude Sky/Nkiru/MCA, ASCAP
REMIXER: David Morales

Elektra 8042 (cassette single; 12-inch version also
available, Elektra 66513)

Follow-up to breakthrough hit, “How
Can | Ease The Pain,” is a spirited
pop/houser that has already gathered
well-deserved urban radio play. A cool
bet for top-40, while David Morales’
disco-conscious remix will easily set
dancefloors in motion.

A STING Mad About You (3:52)

PRODUCERS: Hugh Padgham, Sting

WRITER: Sting

PUBLISHER: Magnetic/Blue Turtle, ASCAP

A&M 7499 (c/0 PGD) (cassette single)

Delicate, well-worded midtempo pop
song from “The Soul Cages” is
remixed with a beefier backbeat, thus
increasing top-40 potential. Cut has
already received attention at album
rock, but could also do the trick at AC
radio.

TKA Louder Than Love (4:28)

PRODUCER: Joey Gardner

WRITERS: J. Gardner. Kayel. M. Quayle
PUBLISHERS: Tee Girl/Third & Lex/Sir Mac Of
Quayle/Blue Ink, BMI

Tommy Boy 998 (cassette single)

Title cut to freestyle trio’s 1990 album
is quickly making pop radio inroads.
Percolating, synth-lined tune scores
with a memorable hook and sensuous
vocals. Contact: 212-722-2211.

TIMMY T Too Young To Love You (3:40)
PRODUCER: Timmy T

WRITER: Timmy T

PUBLISHER: Timmy T/RMI, BMI .
Quality 15116 (cassette single}

Soft and gauzy ballad has the
potential to recreate radio and sales
magic generated by past No. 1 hit
“Time After Time.” Lovely. Contact:
213-658-6796.

ENUFF Z'NUFF  Baby Loves You (4:07)
PRODUCERS: Paul Lani, Donnie Vie, Chip Z'Nuff
WRITERS: Vie, Z’Nuff

PUBLISHERS: Octa/Enuff Z'Nuff Songs, ASCAP
Atco 4005 (c/0 Atlantic) (cassette single)
Headbangin’ quartet aim to revitalize
current album, “Strength,” with a
rousing rocker that bears a sing-along
chorus and an overall sound that is
reminiscent of early Cheap Trick.

MICHAEL LEARNS TO ROCK My Blue Angel
(3:55)

PRODUCERS: Steve Barri, Tony Peluso
WRITERS: J. Richter, M. Price, R. Scher
PUBLISHERS: WE/Green Lantern/Casadida, Star
Haven/Virgin/RCSongs, ASCAP

REMIXERS: Larry Robinson, Paul Arnold

Impact 1528 (cassette single)

Photogenic male quartet comes off
like a new generation Bay City
Rollers on this infectious, groove-
driven popper. Fluffy nature positions
act as future teen idol material.

R&B

} BOYZ 1l MEN It's So Hard To Say Goodbye
To Yesterday (2:48)

PRODUCER: Dallas Austin

WRITERS: F. Perren, C. Yarian

PUBLISHER: not listed

Motown 1641 (c/o Uni) (cassette single)
Refreshing a cappella tune from act’s
fine “Cooleyhighharmony” debut
album nicely showcases their tight
four-part harmonies. Quickly picking
up deserved urban radio adds, track is
an equally smart choice for top-40 and
AC radio formats. Simply gorgeous.

} JAMES BROWN (So Tired Of Standing Still
We Got To) Move On (3:41)

PRODUCER: James Brown

WRITER: J. Brown

PUBLISHER: Third World/Alfie Productions, BMI
Scotti Bros. 75286 (c/0 BMG) (cassette single)
The Godfather of Soul throws Young
Turks a lesson or two on this
slammin’ slice of funk from his new
“Love Over-Due” set. Placed amid an
arrangement of jangly guitars and a
wriggling bassline, his trademark
growl is as potent as ever. House-
inflected remixes could kick in clubs.

P> ALYSON WILLIAMS She’s Not Your Fool
(5:55)

PRODUCERS: Vinnie Bell, Alvin Moody

WRITER: A. Moody

PUBLISHER: Stam City, ASCAP

Def Jam/Columbia 73725 (c/o Sony) (cassette
single)

Silky, passionate ballad features lush
and orchestral production. Traditional
arrangement is warm and familiar,
with soaring leads and buttery
backing vocals.

> JOHNNY GILL I'm Still Waiting (3:53)
PRODUCER: Randy Ran

WRITER: H.R. Davis

PUBLISHER: Flyte Tyme, ASCAP

Giant 19230 (c/0 Warner Bros.) (cassette single)

Gill wraps his smoky, deep voice
around a seductive, caressing ballad
that is both soft and rhythmic.
Another winner from the “New Jack
City” soundtrack.

EMANUEL RAHIEM Spend A Little Time (3:45)
PRODUCERS: E.R. LeBlanc. Anthony Thomas, Mark
Kueftner

WRITERS: LeBlanc, Kueffner, Thomas, Estavitio
PUBLISHER: Short And Sweet/Sweet Glen, ASCAP,
BMI

Capitol 15701 (c/0 CEMA) (1 2-inch single)

Ultra-funky bassline drives this

inviting, irresistible dance/R&B track.

Hand-clap effects guarantee the
dance floor will be bobbing in unison.

VICTORIA MILES Just The Way It is (3:52)
PRODUCER: Frank Plasa

WRITERS: V. Miles. F. Plasa

PUBLISHERS: PolyGram, ASCAP/Lady Charmer. BMI
REMIXER: Omar Santana

Critique/Kriwet 15478 (c/0 BMG) (cassette single;
12-inch version also available, Critique/Kriwet

NEW &
NOTEWORTHY

M. DOC Are U Wid 1t? (6:45)

PRODUCERS: M. Doc. Steve "Silk” Hurley
WRITERS: M. Doc. Prince

PUBLISHERS: Last Song/Controversy/WB, ASCAP
REMIXERS: Junior Vasquez, Steve “Silk" Hurley,

M. Doc
Smash 867399 (c/o0 PolyGram) (1 2-inch single)

Chicago-based rapper drops Romeo
rhymes in an insinuating funk
setting that is decorated with
samples of Prince’s “I Wanna Be
Your Lover,” Track sports
numerous remixes, ranging from
deep house to pop-juiced hip-hop,
and should spark interest at club,
top 40, and urban radio levels. Quite
strong.

15477)

Miles writhes recklessly over a
simmering funk/hip-hop groove.
Sassy chorus and rap add diva fuel,
while Omar Santana’s bass-conscious
remixes may tempt club DJs. Quite
cool.

COUNTRY

) GARTH BROOKS Rodeo (3:51)

PRODUCER: Allen Reyrolds

WRITER: L. Bastian

PUBLISHER: Rio Bravo, BM|

Capitol 79838 (c/0 CEMA) (CD promo)

Within the framework of a romance,
and to a darkly ominous rock beat,
Brooks unsentimentally details the
addictive qualities of the rodeo. More
grittiness than glamour.

P> SHENANDOAH When You Were Mine (3:03)
PRODUCERS: Rick Hall, Robert Byrne

WRITERS: R. Byrne, G. Nelson

PUBLISHERS: Fame/Warner-Tamerlane, BM!
Columbia 73957 (c/0 Sony) (7-inch single)
Distinet and musical, Shenandoah's
vocals shine loud and clear. Ballad
follows the broken relationship
storyline.

P> DAVIS DANIEL For Crying Out Loud (2:25)
PRODUCER: Ron Hatfkine

WRITERS: J. Compton, P.W. Wood

PUBLISHER: Ivan James, ASCAP

Mercury 868544-7 (c/o0 PolyGram) (7-inch single;
cassette version also available, Mercury 868544-4)
This play on words is the second
single from Daniel’s debut album and
delivers a shattered heart tale. His
performance easily matches that of
“Picture Me,” Daniel’s debut single.

THE STATLER BROTHERS There's Stifl Time
(2:27)

PRODUCER: Jerry Kennedy

WRITER: D. Reid

PUBLISHERS: Statler Brothers/CMt, BMI

Mercury B68892-7 (c/0 PolyGram) (7-inch single)
A bright upbeat sound linked to a
sobering and mournful confession of

personal failure.

CORBIN/HANNER One Move Night (3:12)
PRODUCERS: Harold Shedd, Bob Corbin, Dave
Hanner

WRITER: D. Hanner

PUBLISHERS: PRI/Play On, ASCAP

Mercury 868232 (c/0 PolyGram) (7-inch single)
Pleasant, unique production and
melodic progression keeps ears pinned
toward the speakers. Written by
Hanner, this number is hooky.

TIM RYAN Seventh Direction (3:24)
PRODUCERS: Paul Worley. Ed Seay, Anthony Martin
WRITERS: D. Lowery, W. Newton

PUBLISHERS: Almo/Micropterus, ASCAP/Mighty
Nice/Add In, BMI

Epic 73959 (c/0 Sony) (7-inch single)

It has been a while since Ryan had
music available, but he is back and
stronger than before. Tasty uptempo
production leaves the ears tingling.

MARTY BROWN High And Dry (3:56)
PRODUCERS: Richard Bennett, Tony Brown
WRITER: M. Brown

PUBLISHER: Music Corp. Of America/Maceo Misfits,
ahélA 84177 (c/0 Uni) (7-inch single)

This is a more mature and listenable
song than Brown’s debut single. It is
filled with vivid images that hang
together and advance the story of
love gone aground.

DANCE

> CEYBIL JEFFERIES Open Your Heart (6:00)
PRODUCER: Roland Clark

WRITER: R. Clark

PUBLISHER: Greyhouse, ASCAP

REMIXERS: Tony Humphries, Steve Anderson
Atlantic 1705 (1 2-inch singie}

Club siren who scored last year with
“Love So Special” returns with an
even stronger track that will likely
remind some of Donna Summer’s
disco heyday. Although sparse A-side
mix has underground potential, it’s
the string- and sax-dressed versions
on the B-side that thrill. Pop and
urban radio would be wise to take
note, too.

> COOKIE WATKINS I'm Attracted To You
(7:18)

PRODUCERS: Moore Classic Wall Productions
WRITERS: W. Wall, A. Robinson, J. Moore
PUBLISHERS: Moore Classic Wall. ASCAP
REMIXERS: E-Smoove, Tony Humphries, Maurice

L LB O A R D

Joshua

Smash 867745 (c/o PolyGram) (1 2-inch single)
Watkins tears through this sultry
deep houser with the confidence and
chops of a seasoned diva. Track has
already sparked with underground
spinners on demo; new invigorating
remixes are sure to click with
everyone else. Don't miss E-Smoove’s
visionary 10-minute version. Intense.

W LUPO. So Hard (6:26)

PRODUCER: not listed

WRITERS: Ludwig, Jankuhn

PUBLISHER: Vielklang

Low Spirit/Instinct 234 (12-inch single)

Sound effect-ridden German hard-
houser has already made waves here
on import. Combination of raw techno
riffs and Cathy Adams' rambunctious
vocal proves quite tasty. Get jammin’.
Contact: 212-727-1360.

VERONIQUE Forget Me Nots (5:52)
PRODUCERS: Andrew Mossop, Marc Pomeroy
WRITERS: P. Rushen, T. McFadden, F. Washington
PUBLISHERS: Yamina/Baby Fingers., ASCAP/Freddy

D.. BMI

REMIXERS: Andrew Mossop. Marc Pomeroy, Bob
Miro

Ear Candy 2827-38003 (c/0 BMG) (12-inch single)
Patrice Rushen’s disco nugget is
given a fairly faithful reading by
charming French chanteuse. Fun for
mainstream clubsters, while pop edit
could have crossover radio appeal.

CEE FARROW imagination (6:04)

PRODUCER: Mars Lasar

WRITERS: C. Farrow. P. Maturano, The Company
PUBLISHER: Anghel & Son, ASCAP

Graphite 1003 (12-inch single)

Techno-pop ditty benefits from
Farrow’s rich, Bryan Ferry-like vocal
and hook that would do well in both
club and alternative radio formats.
Tribal percussion and subversive funk
guitar riffs keep things moving along
quite nicely.

THE NIiCK JONES EXPERIENCE WITH KALEEM
SHABAZZ Wake Up People (9:40)
PRODUCERS: Nick Jones, Kaleem Shabazz
WRITER: not listed

PUBLISHER: Mystarr, ASCAP

Massive B 001 (c/o NuGroove) (1 2-inch single)
First single from NuGroove offshoot
label is a wandering deep houser,
doused with free-form keyboard fills.
An early a.m. treat. Contact: 212-398-
1858.

THE FATIMA MANSIONS Blues For Ceausescu
(5:56)

PRODUCERS: Cathal Coughlan, Ralph Jezzard
WRITER: C. Coughlan

PUBLISHER: not listed

REMIXERS: Cathal Couglan. Ralph Jezzard
Radioactive 54152 (c/0 MCA) (12-inch single)
Unique, whirling-dervish dance track
features a post-industrial metallic
edge. Syncopated electronic drums
and fuzzbox guitar meld with angry,
energetic vocals. Thought-provoking,
intense, and danceable all at once.

AC

P> BETTE MIDLER The Gift Of Love (4:01)
PRODUCER: Arif Mardin

WRITERS: B. Steinberg, T. Kelly, S. Hotts
PUBLISHERS: Billy Steinberg/Denise Barry/Miranda
Jasper, ASCAP

Atlantic 4078 (cassette single)

Midler’s unique voice has rarely
sounded better than it does on this
lovely pop ballad from her double
platinum “Some People’s Lives” disc.
Co-penned by ex-Bangle Susanna
Hoffs, tune has strong AC potential,
though top-40 should take heed as
well.

ROCK TRACKS

P YES Make it Easy (2:47)

PRODUCERS: Yes

WRITER: T. Rabin

PUBLISHERS: Affirmative/Warner Tamerlane. BMI
Atco 4008 (c/o0 Atlantic) (CD promo)

Track lifted from venerable band’s
“Yesyears’’ boxed set was first
recorded in Jan. 1983, and bears
unmistakable instrumentation and
dramatic harmonies. A classic rock
fan’s dream.

A TROY NEWMAN | Can Feel It (5:02)
PRODUCER: Greg Ladanyi

WRITERS: T. Newman, D. Malloy
PUBLISHERS: trving/David Malloy, BMI

East West 1670 (c/o0 Atlantic) (CD promo)

Aussie singer/songwriter reaches into
his excellent “Gypsy Moon'' set and
pulls out a haunting rocker that's
etched with sensitive, yearning lyrics
and an expressive vocal. Album rock
radio should get wise and get on this
one immediately.

TOAD THE WET SPROCKET is It For Me (3:21)
PRODUCER: Gavin Mackillop

WRITERS: Todd. Glen. Toad

PUBLISHER: Wet Sprocket Songs, ASCAP
Columbia 4145 (c/0 Sony) (CD promo)

Modern rockers will embrace this
driving, percussive pop tune, despite
the nonsensical lyrics. Infectious
melody is highlighted by a wonderful
keyboard solo and fuzzy guitar licks.

MIND FUNK Sister Blue (3:39)

PRODUCERS: Jan Eliasson, Mind Funk

WRITERS: not listed

PUBLISHERS: Sony Songs/Zazmar/Mind God

Epic 4101 (¢/0 Sony) (CD promo)

Evocative, passionate rocker features
deft guitar work, driving bass, and
thundering drums. Prominent, melodic
hook propels dynamic, explosive
crescendos.

THE DASHBOARD SAVIORS  All Before (2:36)
PRODUCER: Peter Buck

WRITER: T. McBride

PUBLISHER: Chuckle-Head Tunes

SOL 9114-7 (c/0 Dutch East India) (7-inch single)
R.E.M.’s Peter Buck lends signature
guitar licks, plus clean production
tricks, to a catchy, simple garage-
rocker. Rhythm section really moves
this track along, as vocalist turns in a
talky, Lou Reed/Dylan-esque
performance. Contact: 516-764-6200.

RAP

P> SALT-N-PEPA Let's Talk About Sex (4:40)
PRODUCERS: Hurby Luv Bug & The Invincibles
WRITER: Fingerprints

PUBLISHERS: Next Plateau/Sons Of K-0ss, ASCAP
Next Plateau 50157 (12-inch single)

Hot rap divas show no sign of cooling
off with this spicy hip-hopper that
pokes fun at people with inhibitions
about sex. Cheeky rhymes and
charming demeanors make this yet
another multiformat winner. From the
cool “Blacks’ Magic” album.

} SCHOOLLY D Where'd You Get That Funk
From (5:26)

PRODUCER: Schoolly D

WRITERS: J.B. Weaver Jr.. A. Hamilton
PUBLISHERS: Willesden/Down In The Bottom,
BMI/ASCAP

Capitol 15739 (c/0 CEMA) (12-inch single)
Reliably dope rapper offers a
promising preview into his new “How
A Blackman Feels” with this spine-
stirring throwdown that borrows a bit
from P-Funk’s “Funkentelechy.”
Lyrics here kick as hard as the beat.
Deep.

P> NEMESIS | Want Your Sex (3:59)
PRODUCERS: Nemesis, Chris Smith

WRITERS: Nemesis, C. Smith

PUBLISHERS: Promuse/5th Power/Chris Smith, BMI
Profile 7341 (12-inch single)

This is not a cover of George
Michael’s pop hit, but rather a swing-
vibed hip-hopper boasting racy
rhymes and a radio-friendly hook.
Love those wah-wah guitars!

PICKS (p) : New releases with the greatest
chart potential.

CRITIC'S CHOICE (%) : New releases, re-
gardless of potential chart action, which the
reviewer highly recommends because of their
musical merit.

NEW AND NOTEWORTHY: Highlights new
and developing acts worthy of attention.

Cassette, vinyl or CD singles equally appro-
priate for more than one format are reviewed
in the category with the broadest audience. All
releases available to radio and/or retail in the
U.S. are eligible for review. Send copies to Lar-
ry Flick, Billboard, 1515 Broadway, New York,
N.Y. 10036. Country singles should be sent to
Billboard, 49 Music Square W., Nashville,
Tenn. 37203.
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AEROSMITH LEAVING GEFFEN; BACK IN SONY SADDLE AGAIN?

(Continued from page 1)

in negotiations with Aerosmith.
“While we normally do not comment
on contractual negotiations, nor
would we presume to comment on
any other label’s business, we would
love to have Aerosmith back home on
Columbia Records. It is true that we
have been in discussions to finalize a
deal that would be ‘wonderful’ for
both the band and the label.”

Sources say that Warner Bros.
Records also entered the bidding, but
a Warner Bros. representative de-
clined to comment.

According to a Geffen source, Aer-
osmith is set to go into the studio
shortly to begin working on its fol-
low-up to 1989’s quadruple-platinum
“Pump.” That album is still on the
Top Pop Albums chart after 96
weeks.

Although the band is in a lame-
duck situation at Geffen, Rosenblatt
said in a statement that the label,
which helped the band revive its ca-
reer with 1987’s multiplatinum ‘“Per-
manent Vacation,” will continue to

MOTOWN EXITING MCA

(Continued from page 1)

MCA'’s alleged mishandling of Mo-
town product (Billboard, May 25).

On Aug. 7, the Motown operating
committee—which includes represen-
tatives from the investment firm Bos-
ton Ventures, MCA, and Motown, in-
cluding Motown president/CEO
Jheryl Busby-—declared a breach of
contract and voted to seek a new dis-
tributor, alleging that MCA had
failed to resolve Motown’s com-
plaints within a 76-day “curing” peri-
od specified under the distribution
contract. Motown’s deal with MCA is
supposed to run through 1998.

In a statement, MCA declined to
comment “on the matters before the
Motown operating committee. How-
ever, MCA’s position is that we have
a long-term agreement with Motown
that extends years beyond Sept. 8
and we intend to vigorously enforce
all of MCA'’s rights under that agree-
ment.”

When Motown leaves the MCA
fold, MCA will likely counter with a
preliminary injunction in an attempt
to stop the label from pacting with
another distributor. But Motown at-
torney Steven Marenberg says that
“if it does arise, Motown is prepared
for all contingencies including that.”

The dispute between Motown and
MCA comes at a particularly odd
time, since the “new” Motown is en-
joying its greatest success ever with
Boyz II Men, Another Bad Creation,
and Stevie Wonder’s “Jungle Fever”
soundtrack album.

According to Marenberg, Motown
is currently in discussions with sever-
al other distributors and plans to
have an announcement regarding a
new deal within the next few weeks.

“We expect a smooth transition
and to be able to announce a new dis-
tribution deal well prior to Sept. 8, so
we will be up and running full-speed
on Sept. 9,” Marenberg says.

In addition, he says Motown’s law-
suit against MCA will continue.

Marenberg claims that MCA did lit-
tle to cure the alleged breaches of
contract. He says that MCA contin-
ued to fail to handle pop promotion
for Motown acts and continued to
overcharge the label for CD manu-
facturing, although MCA sent Mo-

» town a check for $1.3 million to repay
it for CD manufacturing over-
charges. CRAIG ROSEN

handle Aerosmith’s forthcoming re-
leases in a “committed and profes-
sional” manner. Similarly, Geffen
continued to work hard to break Def
American act the Black Crowes after
Def American severed its distribution
agreement with Geffen.

Asked why Aerosmith is consider-
ing a label change with two more al-
bums to go under its Geffen contract,
a spokesman for the band’s manager
says that several record companies
have made offers to the act.

For its part, Sony seems to be gam-
bling that the band will still be hot
several years from now. But in the
past, other labels have sometimes
come up short making such gambles.

For example, Arista signed Daryl
Hall & John Oates in the early '80s,
when the duo, then on RCA, was a
top-selling act. Because Hall & Oates
still owed RCA a couple of albums,
Arista didn’t finally take possession

Time Wamer

NEW YORK-—-Time Warner Inc.
raised $2.76 billion by selling approxi-
mately 34.5 million shares of new
common stock in the company.

The announcement was made Aug.
6 by Time Warner chairman and co-
CEO Steven J. Ross and co-CEOQ N.J.
Nicholas Jr. in a company statement.
The two executives said in the release
that the proceeds from the offering
“will be used to reduce the company’s
outstanding debt by 23%.”

Time Warner amassed a debt bur-
den of $11.3 billion from the deal that
merged the two companies in 1989.
Under that agreement, the company
is required to pay off $3.3 billion by
March 31, 1993.

Time Warner’s original offering,
which sought to raise $3.5 billion,

of its first Hall & Oates album until
1988, by which time the duo’s momen-
tum had slowed. That album, “ooh
yeah!” went platinum, but failed to
match the triple-platinum sales level
of Hall & Oates’ prime RCA collec-
tions. A 1990 follow-up, “Change Of
Season,” stopped at gold.

Aerosmith had its first success at
Columbia, which signed the band in
1972. The group steadily built a
strong grass-roots following, and en-
tered the top ranks of American
bands with the rerelease in 1976 of
the single ““Dream On,” which
reached the top 10 on the Billboard
Hot 100. “Walk This Way,” a hard-
rocking cut from “Toys In The At-
tic,” also reached the top 10 in 1977.
In 1986, the band was featured on
Run-D.M.C.’s remake of the song
that would serve as a bridge between
the rap and rock worlds. It paved the
way for the similar pairing of hard

rockers Anthrax and Public Enemy
on the recently released Anthrax ver-
sion of “Bring The Noise.”

Unlike the band’s British counter-
part, Led Zeppelin, which specialized
in album cuts, Aerosmith proved it
was possible for a hard rock act to
have hit singles and hit albums.

Although Aerosmith managed to
maintain platinum-level sales figures
with its releases in the late '70s, the
success and drug habits of its mem-
bers tore the band apart. Guitarist
Joe Perry left during the recording of
1979’s “Night In The Ruts.” That al-
bum and a subsequent effort, “Rock
In A Hard Place,” recorded without
Perry and rhythm guitarist Brad
Whitford, sold disappointingly.

In 1984, Aerosmith patched up its
differences and hit the road on the
“Back In The Saddle Tour.” Within a
year, Geffen A&R executive John
Kalodner lured the band to the label.

S~

“Done With Mirrors,” the band’s
first Geffen effort, failed to match
the band’s previous outings, but the
rap collaboration allowed Aerosmith
to recapture its street credibility.
Meanwhile, several hard rock acts
inspired and influenced by Aeros-
mith, such as Poison, L.A. Guns,
Faster Pussycat, and Guns N’ Roses,
emerged from the Los Angeles club
circuit and landed major-label deals.
With 1987’s ““Permanent Vaca-
tion,” the band was able to live up to
its previous glories, selling nearly 3
million copies in the U.S. and scoring
a No. 3 hit single with “Angel.”
Aerosmith’s success continued in
1989 with “Pump,” which included
three top 10 hits, “Love In An Eleva-
tor,” “Janie’s Got A Gun,” and
“What It Takes.”
Columbia has a boxed set of Aero-
smith material in the works, tenta-
tively slated for Christmas release.

Tallies $2.76 Bil By Selling New Stock

drew fire from investors, leading to a
20% plunge in the company’s stock
and a shareholder class action suit
against the firm (Billboard, June 22).
Under that plan, the share price
ranged from $63 to $105, depending
on how many holders elected to take
part in the offering. The revised of-
fering gave existing shareholders
rights to buy the new stock at $80 per
share and lowered the target figure
from $3.5 billion to $2.8 billion (Bill-
board, July 27).

“Steve Ross executed this merger
and promised the shareholders he
could pay down the debt from a com-
bination of cash flow and money
from strategic partners,” says Keith
Benjamin, senior entertainment ana-
lyst at Ladenburg, Thalmann & Co.

MTV Nets Plugs Into Profit

Posts 225 % Rise In 2nd Quarter

NEW YORK—Viacom Inc. reports
significant increases in second-quar-
ter revenues and operating profits
from its MTV Networks unit, which
includes the two music video cable
channels MTV and VH-1.

Revenues for MTV Networks—
which also includes Nickelodeon and
Nick At Nite—were up 11.7% in the
three months ended June 30 to $93.1
million from $83.3 million in the same
period last year. Operating earnings
jumped 225% to $33.5 million from
$10.3 million. Profits were up sharp-
ly, mainly because in last year’s sec-
ond quarter Viacom incurred big
start-up costs for its Ha! comedy
channel.

Thomas Dooley, Viacom’s VP of fi-

nance, says advertising sales and af-
filiate fees were higher for each of
MTV Networks’ channels.

The number of households receiv-
ing the music video channels in-
creased, year-to-year. MTV was
broadcast to 55.3 million households
at quarter’s end, compared with 51.8
million at the same time last year, a
6.7% increase. VH-1, which is geared
toward older viewers, was received
by 42.5 million households, a 13.3%
gain from last year’s 37.5 million.

Meanwhile, Viacom’s 14 radio sta-
tions report a 2.9% increase in second-
quarter operating earnings to $6.9
million from $6.7 million last year.
Revenues rose 6.9% to $21.7 million
from $20.3 million. DON JEFFREY

Inc.. “He failed to deliver on this
promise, and that is the fundamental
reason why people were so angry.”

According to Emmanuel Gerard,
analyst at Gerard Klauer Mattison &
Co., the completion of the stock offer-
ing puts Time Warner on more solid
financial ground. “This is a stepping
stone to doing those joint ventures,”
says Gerard.

Benjamin says the stock offering
was especially sweet for the buyers,
who purchased the shares at $80
apiece and have since seen their value

jump to $86.87 as of Aug. 7.

A report in The Wall Street Journal
says more than 40% of the shares un-
der the plan were bought by the un-
derwriters for Time Warner, led by
Salomon Bros. Inc. The underwriters
reportedly bought the stock at 3% be-
low the offer price, or $77.60. In addi-
tion, they collected a 3% fee of $82.8
million for managing the offer and
promising to buy all unsold shares,
according to the Journal.

PAUL VERNA

BOB THIELE TEAMS WITH SONY ON HIS NEW LABEL

(Continued from page 6)

Arthur Blythe. Murray is also heard
on the Bob Thiele Collective album,
the first of a series of group record-
ings with a rotating cast of celebrat-
ed musicians. Also featured on the al-
bum are John Hicks, Cecil McBee,
and Andrew Cyrille.

The fourth Red Baron title will be a
never-beforereleased live recording
of the Duke Ellington Band dating
from 1960.

In addition, Thiele has slated De-
cember release for a 1965 Earl Hines
trio date, also previously unavailable.

Thiele has been recording jazz art-
ists since 1939. On the Signature, Im-
pulse!, Doctor Jazz, and Flying
Dutchman labels, he produced rec-
ords by such greats as Coleman
Hawkins, Lester Young, Duke Elling-
ton, John Coltrane, Charlie Mingus,
Oliver Nelson, and Gato Barbieri.

With such illustrious credits under
his belt, why is he launching a new la-
bel? “I still have continued, youthful
enthusiasm for the music,” replies
Thiele. “I love it and I'm interested in

U.S. ACTS’ FEES ANGER EUROPEAN JAZZ PROMOTERS

(Continued from page 4)

the festival proper.

Another American act at the North
Sea festival received $60,000 and a
number of others took home between
$35,000 and $50,000. Acket declines to
state which acts are involved.

He says, though, that the future of
his festival is “uncertain” if Ameri-
can jazz acts continue driving up the
prices. “We have to find a solution to
this major problem, otherwise the
European jazz scene will be in great
danger,” he says.

Acket hopes that at least 10 direc-
tors of European summer jazz festi-
vals will be present at the meeting in
Paris. He has also approached col-
leagues from the jazz events in Mon-
treux (Switzerland) and Antibes and
Nice (France) but they have declined
his invitation to attend.

The North Sea Jazz Festival ‘91 at-
tracted a record total of 76,000 fans,
6,000 more than last year. For the
second year, the event was four days
instead of the traditional three; for

the first time, parts of the festival
were transmitted live by Dutch pub-

lic television station NOS. Main at- ~

tractions at the festival were former
Stan Getz associates Bob Brook-
meyer, Charlie Byrd, and Joanne
Brackeen, the Gerry Mulligan Quar-
tet, and Benny Carter and the Swing
America group.

Japanese electronics giant JVC
was the main sponsor of the show for
the seventh year, and has agreed to
continue to support the event in 1992.

the new young players. I'm constant-
ly looking and listening for music
that excites me, just like I did when 1
was 16 years old.”

Asked how his approach varied in
producing different genres of jazz, he
says, “There was never a strategy [
had in producing the mainstreamers
or the new music guys. I just fol-
lowed my instincts. The only change
in my approach to jazz occurred when
1 worked with John Coltrane, be-
cause he was the guy who turned me
around and got me excited about the
music. S0 many guys my age stopped
appreciating music at a certain point
because they could not follow new de-
velopments.”

P’GRAM, RUH DEAL

(Continued from page 4)

RUH until 2003 and, for the first
time, has also agreed to provide ex-
clusively to RUH his services as a
theatrical producer and his creative
services in the area of TV and film.

Levy continues, “Andrew’s deci-
sion to both extend and expand his re-
lationship with RUH was a major fac-
tor in our decision to invest in the fu-
ture growth potential of this
company.

“For PolyGram, the acquisition
represents not only an increase in our
repertoire base but a strategic step
toward our goal of becoming a broad-
er-based entertainment group.”

The purchase of a stake in RUH
comes less than a month after Poly-
Gram’s acquisition of pan-Scandina-
vian independent record company
Sonet (Billboard, July 27).
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.
10 3 AM.ETERNAL (EG., BMI/Warner Chappell/WB,
ASCAP/Brampton, PRS) WBM
93 AFTER THE SUMMER'S GONE (George Tobin, BMI)
94 A BETTER LOVE (Wamer Chappell, BMI) WBM Comp,,ed Pom a national sample of POS (
N point of sale) equipped retail stores and rack outlets which report
70 CAN'T FORGET YOU (Foreign Imported, BMI/Estefan, number of units sold to SoundScan, Inc. The chart is being printed for comparison to the Hot 100 Singles chart,
ASCAP) CPP which uses ranked reports of best-selling singles, rather than the unit counts used on this chart. SoundSca
CAN YOU STOP THE RAIN (WB, ASCAP,/Wallyworid, "|||||
ASCAP/John Bettis, ASCAP) WBM
83 CHORUS (Musical Moments/Sonet/Andy Bell) § § g § § 3
14 CRAZY (Beethoven/Perfect) MSC I @ z|= 2
9 DIRTY LOVE (Tackle Out, ASCAP/Geffen, ASCAP) 2|5 |&[TILE e|5 5[ TILE
47 DO ANYTHING (Cert, ASCAP/Kush, ASCAP) = | 3 | = | ARTIST (LABEL) = | 3| = | ARTIST (LABEL)
62 DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie's, ASCAP/MCA, ASCAP/Thriler Miller, ASCAP) * % NO.1 * % 38|33 | 11 | DONT TREAT ME BAD
. . HL
o SR ki & D00y war e e s | |1 |1 |7 | EEREWGIBD oBIOR | il |5 | svgaonyuee o g
. 0ss,
BRYAN ADAMS HOLDS AT No. 1 for a fourth week with “(Every- 42 THE DREAM IS STILL ALIVE (EMI Blackwood, 2 | 3 |10 | SUMMERTIME 40|38 | 8 | NIGHTS LIKE THIS
thing I Do) I Do It For You” (A&M). The single slips slightly in sales (-5% 2;4(;1/\:1}Izhi"'tﬂtw/ﬁlxr§g:r:;h BLMI/MCA, 3; J‘:;L’LE:;:‘:I'::'NCE UIVE/RCA) ; EL:VAT‘:MGV' k)ﬂIND
. . . rostation,
according to the unit count used for the Top POS Singles Sales chart) 64 ELEVATE MY MIND (Fiction, ASCAP) 326 | ety 1136 | 3 | SHRtomcs (aTh & Ewar/SLAND)
but is still gaining in airplay. It will certainly hold for a fifth week and is 41 EVERYBODY PLAYS THE FOOL (Trio, BMI/Alley, BMI) (@) 4 |11 | MoToWNPHILY 50| 7 | ToNITE
likely to stay for a sixth week because its margin over Amy Grant’s it ! BOVZINMEN(MOTOWN) DJ QUIK (PROFILE)
R H beat” (A&M) is wide. “H beat” d h 2 EVERY HEARTBEAT (Age To Age, ASCAP/Reunion, WIND OF CHANGE CRAZY
di ;’e(;.y “?rt ea}f‘ ( o ) 1S W1 ﬁ b eartle?'; b Oles avde a Chdance to ASCAP/Emily Boothe, BMI/Andi Beat Goes On, @ 7110 SCORPIONS (MERCURY) @ 46 ( 2 SEAL (SIRE/WARNER BROS.)
1slodge “Everything” in two weeks, but only if the latter drops dramat- BMI/Sparrow, BMI) HL RUSH RUSH THE PROMISE OF A NEW DAY
ically in points. “Everything” is eligible for Recording Industry Assn. of : LE(‘)’;:)YI::NG 'Aggl)xpl /god" FO:SVc(:l'I)/(ZFRO:’A ROBIN 615 |11 | Falkh Apor caprive vinainy 52 | 2 | payLA ABDUL (CAPTIVE/VIRGIN)
. . . . mo, agams, omba,
America certification this week—60 days after release—and a double- ASCAP/Zachary Creek, BMI/Miracle Creek, ASCAP) (D 9 | 8 | 3 MM .ETERNAL 45| 3 | SOVE AND UNDERSTANDING
platinum certification would not be surprising. CPP/WBM
90 FACE THE MUSIC (Turbo, ASCAP/Shire, ASCAP) 11 | 7 | NOW THAT WE FOUND LOVE 46 | 37 [ 11 | POWER OF LOVE/LOVE POWER
l 5 FADING LIKE A FLOWER (EVERY TIME YOU LEAVE) HEAVY D. & THE BOYZ (UPTOWN/MCA) LUTHER VANDROSS (EPIC)
T'S AN ACTIVE WEEK for new entries, with the 10 debuts led by (Jimmy Fun, BMI/EMI Blackwood, BMI) CLM (|12 | 7 | UNFORGETTABLE 59| 3 | CAN YOU STOP THE RAIN
Karyn White’s “Romantic”’ (Warner Bros.). “Romantic” is the most-add- 79 GET SERIOUS (Virgin, ASCAP) HL AL L) PEABO BRYSON (COLUMBIA)
: 66 GETT OFF (Controversy, ASCAP/WB, ASCAP) FLL BE THERE 1 SHOULDN'T HAVE DONE IT
ed Eecord aP radio (}38 adds) aqd blasts onto tl)e chart at No. 52. “Gett 2 GOOD VIBRATIONS (WB, ASCAP/Donnie 0, 14 | 8 | THiE ESCAPE CLUB (ATLANTIC) B0 T | TEORGR Ber oh/COLOMBIA)
Off” by Prince (Paisley Park) is the second-highest debut, but top 40 ASCAP/Marky Mark, BMI/Ayesha, ASCAP) WBM 11 |10 | 8 | PoP GoES THE wEASEL 49 |44 | 5 | IF YOU WANNA SEX ME UP
radio airplay is negligible despite Prince’s superstar status. Only two 4“ GOEA LOVE rog You (CRK(,:ASCAP/B-Room, 3RD BASS (DEF JAM/COLUMBIA) T.CF. (COLD CHILLIN/WB)
. : : . . ; . ASCAP/Warner Chappell, ASCAP) WBM
top 40 reporting stations list the record on their playhst,s——mclu(.img 97 GYPSY WOMAN (SHE'S HOMELESS) (Basement Boys, 12| 6 |11 [ | WANNA SEX V{ggNtTl)P 50399 m‘c"é'éﬁp}[‘;\#fm,"s
KS104 Denver, where it moves 21-18—although 18 of the 120 stations ASCAP/Polygram Int'l, ASCAP) HL
; ; p ; % HARD TO HANDLE (Irving, BMI) CPP 13| 8 |11 | UNBELIEVABLE (5D)| 58 | 5 | ONLY TIME wiLL TELL
monitored for the Top 40 Radio Monitor played it at least once last week. St il coutlan %’Ax: ME) (Inving, ASCAP/A EMF (EMI) NELSON (DGC)
It's exploding in sales, however, zooming 63-36 on the POS Singles Sales Green, BMI) CPP ' 14 [13 | 6 | THINGS THAT MAKE YOU GO ... (52| — | 1 | TIME, LOVE AND TENDERNESS
chart, and is No. 37 on the sales-poin used for the Ho ) e- 87 HEY STOOPID (Ezra, BMI/EMI Blackwood,
h t, d N 37 th l p t ta“y d f th H t 100 It d 7 $TOO BMI/EMI B} C&C MUSIC FACTORY (COLUMBIA) MICHAEL BOLTON (COLUMBIA)
; g ; BMI/Fifeman, BMI/Sony Songs, BMI/Jack Ponti, 15 | 16 | 11 | RIGHT HERE, RIGHT NOW 53|48 | 4 | PIECE OF MY HEART
buts at No. 66 on the Hot 100 with 94% of its points from sales. ASCAP/WB. ASCAP/Little Efvi: ASCAP/BMG. ASCAP) JESUS JONES (3BK) TARA KEMP (GIANT)
HL/WBM 18 | 9 | | CAN'T WAIT ANOTHER MINUTE (68| — | 1 | SHINY HAPPY PEOPLE
OUR ARTISTS MAKE THEIR Hot 100 bows. Hi-C, a rapper from 45 HOLE HEARTED (Funky Metal, ASCAP/Almo, ASCAP) HIFIVE (JIVE/RCA) REM. (WARNER BROS.)
. . “«yr ) cpp 1"
2 L NEVER LET Y VOICES THAT CARE
Compton, Cahf" eniigns i Not 80 WI.th I'm Not Your Puppe.t (I‘:I()“y HOW CAN ) EASE THE PAIN (Gratitude Sky, v S#EELHEEVA%T (MCA) oueo il I VOICES THAT CARE (GIANT)
wood), a rap cover of the No. 6 1966 hit by James & Bobby Purify. “Pup- ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL L G % 155 | 5 | LILY WAS HERE
pet” is already No. 3 at KGGI Riverside, Calif. Long Island, N.Y,, rocker L:(l:)::)[ Wt AMOR (Me Good, ASCAP/Azmah Eel, 20 | 7 | LENNY KRAVITZ (VIRGIN) DAVID STEWART/CANDY DULFER (ARISTA)
M M i 2 i3] b
Billy Falcon enters at No. 84 with “Power Windows,” the first single on 11 1 CANT WAIT ANOTHER MINUTE (Zomba, 1917 | 11| DO YOU WANT ME @ ca0) 57|49 | 11 | GO BLESS THE US.A
Jon Bon Jovi’s new label, Jambco. Bernard Greene, better known as ASCAP/AMW, ASCAP) PASSION. WE WANT THE FUNK
. . . ) 3
BG The Prince Of Rap, debuts at No. 89 with “This Beat Is Hot"” ng:;)' :LA""A SEE YOU (Pri, ASCAP/Boom Tat, 0(19]8 | BRI are (IMPACT/MCA) e GERARDO (INTERSCOPE/EAST WEST)
(Epic), the No. 1 record on the Dance Music Club Play chart. Although 77 IF ) SAY (EMI Blackwood, BMI/Cranky, BMI/Psycto | {77 93 [ g | LET THE BEAT HIT 'EM _ | ; | THE MOTOWN SONG
B.G. is from Washmgton, D C.. “Beat”’ was recorded in Germany. It Chick, BMI) HL LISA LISA & CULT JAM (COLUMBIA) ROD STEWART (WARNER BROS.)
H 3 8 I'LL BE THERE (Love Pump, ASCAP/Warner- | ADORE Ml AMOR MIRACLE
moves 10-9 at Hot 97 New York. And roc‘k qgmbet RTZ, w1th ,\'/ebe.rans of L (@2 B PN APORE MO, 60 (51|11 | MIRACLE ARSTA)
popular band Boston, bows at No. 90 with “Face The Music”’ (Giant). 58 PLL NEVER LET YOU GO (MCA, ASCAP/Forty Plus, EVERY HEARTBEAT 61 |53 | 11 | LOVE IS A WONDERFUL THING
0 ASCAP/Still Hard, ASCAP) HL (B 28 | 6 AMY GRANT (A&M) MICHAEL BOLTON (COLUMBIA)
UICK CUTS: The debut of Keedy’s single “Wishing On The Same B RO Ty ORI T (Onay A ENTER SANDMAN GROWIN’ UP IN THE HOOD
: ], . p A 3 IT AINT OVER TIL IT'S OVER (Miss Bessie, ASCAP) —|1 UICAIE —1|3 - 4 5
Star” (Arista) gives writer Diane Warren five singles on the Hot 100. LM Ll L) C’OMPTONSMOSTPWANT D (QWEST/WE)
“Star” is already a smash at WIXX Green Bay, Wis. (53) and KQMQ | | 3 ITMT ME LKE A HAMMER o, ASCRP ks, | (2))30 | 7 SO (CUTNG/ATCO) (B — | 1 | I R
Honolulu (2-2) . . . Three new smgles without l,)’ullets are s}’mwmg hit po- 50 | WANNA SEX YOU UP (FROM NEW JACK CITY) (Hip 2 |21 | 11 | LOSING MY RELIGION _ |, [ noL neARTED
tential and may rebullet soon. “Get Serious” by Cut ‘N’ Move (Epic) Hop, BMI/Hi-Frost, BMI) REMWARNERIBROS ) EXTREMEXASM)
i i i E 88 JUST ASK ME TO (FROM BOYZ N THE HOOD) (EMI WITH YOU MORE THAN WORDS
moves up to No. 79, with top 20‘ ‘reports"from Q102 Phllgdelphla (18-17) poat Agm/m w(s e %'(Sm! 7|27 |11 | WiTH YO o 65|41 |11 il
and Hot 105.7 York, Pa. (22-19). “Chorus” by Erasure (Sire) is at No. 83 ASCAP/Wilaire, ASCAP) ' ' 2 |22 | 9 | PLACE IN THIS WORLD o6 53 | 2 | 1SS THEM FORWE
nationally but is top 10 at KRBE Houston (9-8) and top 20 at five other 31 JUST LIKE YOU (Dresden China, ASCAP) MICHAEL W. SMITH (REUNION/GEFFEN) SIOUXSIE AND THE BANSHEES (GEFFEN)
stations. “Louder Than Love” by TKA (Tommy Boy), at No. 85 on the 4 JUST WANT T0 HOLD YOU Gnsign, BM/Caone, (@)| 34 | 6 | FADINGLIKE A FLOWER 67|64 |2 HARDTOMANDLE =~
Hot 100, is No. 4 at Power 96 Miami and No. 10 at Hot 97.7 San Jose, . 3 A ! !
- & A WL 91 KISSING YOU (K-Shreve, ASCAP/Markei, ASCAP/Full 3 | 22 | 11 | GYPSY WOMAN (shE'S HOMELESS) 63 L 6o |11 | KissinG You
Calif. . .. “Good Vibrations” by Marky Mark & the Funky Bunch (In- Keel, ASCAP/JRM, ASCAP/EMI April, ASCAP) WBM CRYSTAL WATERS (MERCURY) KEITH WASHINGTON (QWEST/WB)
terscope) wins the Power Pick/Sales and looks great at radio, too: nine » g‘lfSA;g:':) FOR ME (Dreamhouse, ASCAP/Chappell & | [T 1™ 7T L or | AM (COME AND TAKE ME) & |52 | 10 | 0O WHAT 1 GOTTA DO
%)p 10 rgeporlc[s Sﬁ f’arilmcludmg 1%% at KIIS-FM Los Angeles and 84 at 65 LATIN ACTIVE (RMI, BMI /Full Keel, ASCAP) WEM ; ii:(\)r::v:;t:‘no '::;:HKTE':EZ‘::::::
iss 108 in Marky’s hometown of Boston. 33 LEARNING TO FLY (Gone Gator, ASCAP/EMI April, 2 (26|11 0(71]8
y ASCAP/Wild Gator, ASCAP) CPP/HL ANOTHER BAD CREATION (MOTOWN) SKID ROW (ATLANTIC)
4 LET THE BEAT HIT 'EM (Virgin, ASCAP/Cole-Chivilles, 33 [ 29 | 11 | YOU CAN'T PLAY WITH MY YO-YO 71|61 | 11 | SILENT LuciDITY
ASCAP) HL YO-YO (EAST WEST) QUEENSRYCHE (EM))
61 LILY WAS HERE (O'N'A, BMI/BMG, BMI/Careers- € LOVE OF A LIFETIME 72 (72 | 11 | THE STAR SPANGLED BANNER
BMG, BMI) HL 35(4 FIREHOUSE (EPIC) WHITNEY HOUSTON (ARISTA)
81 LOSING MY RELIGION (Night Garden, 3531 | 11 [ HOW CAN 1 EASE THE PAIN 73 |43 | 11 | MAMA SAID KNOCK YOU OUT
BMI/Unichappell, BMI) HL LISA FISCHER (ELEKTRA) L.L. COOL J(DEF JAM/COLUMBIA)
85 LOUDER THAN LOVE (Tee Girl, BMI/Third & Lex,
! ETT OFF
Mllm m Mm[n . Eg"é S"" 'Saﬁ OI;EQ“aT'gML/ Biltuellnk' BMA%CAP (3563 | 2 | PRINGE (PAISLEY PARK/WARNER BROS) e ?K}.Eﬁi‘féi&éﬁl,’
WVE AND UNDERSTANDIN :
N =~ 8 I T e I I Y R
PLATINUM/ BRONZE/ 77 LOVE OF A LIFETIME (Sony Tunes, ASCAP/Wocka- _ ARy AT s, L~ | LATINALL L)
GOLD SILVER ~ SECONDARY TOTAL TOTAL Wocka, ASCAP) HL (O Singles with increasing sales. © 1991, Billboard/BPI Communications, Inc and SoundScan, Inc.
ADDS ADDS ADDS DS ON ‘ :
22 REPORTERS 39 REPORTERS 168 REPORTERS 229 REPORTERS ko‘é::':) 5 R&?H:P é::alsongs,ﬁl:dsCAP/ EMI April ] ] ] ]
ROMANTIC SCAP/Desmobile, ASCAP) HL/W . 100  PLAYGROUND (Diva One, ASCAP/Biv Ten, 6 TEMPTATION (Corina Starr Sound, ASCAP/King
57 LOVE...THY WILL BE DONE (Famous, ASCAP/Tika, ASCAP/Mike Ten, BMI) Reyes, ASCAP/Berrios, ASCAP/Cutting, ASCAP)
KARYN WHITE warnER 8ROS 16 27 95 138 138 ASCAP/Girlsongs, ASCAP/WB, ASCAP) CPP/WBM 36 POP GOES THE WEASEL (Rhyming Is Fundamental, THAT'S THE WAY LOVE GOES (Almo, ASCAP/Young
LOVE. . .THY WILL BE DONE i ;O:V:S'gf‘:/g" KT"E B%“;IE)VARD) (TMC, ASCAP/Far ASCAP/Clyde Pearl, ASCAP/Oef Jam, ASCAP/Black Man Moving, ASCAP) CPP
ut, o Knows, Bull, ASCAP/Jobete, ASCAP/Peter Gabriel, 56 THERE SHE GOES (Go! Discs, ASCAP)
gg':ﬁ??;f;gm } P a8 &8 o 55 MORE THAN WORDS (Funky Metal, ASCAP/Almo, BMI/Hidden Pun, BMt) CPP 15 THINGS THAT mugz YOU 60 uuuu)u... (Virgin,
ASCAP) CPP ) ) ] 72 POWER OF LOVE/LOVE POWER (EMI April, ASCAP/Cole-Clivilles, ASCAP/RBG-Dome, ASCAP) HL
NATURAL SELECTION east west 2 6 28 36 109 13 MOTOWNPHILLY (Diva One, BMI/Biv Ten, BMI/Mike ASCAP/Uncle Ronnie’s, ASCAP/MCA, ASCAP/Thrilles 89 THIS BEAT IS HOT (Edition Allstar, ASCAP/Rolf Elmer,
FACE THE MUSIC Ten, BMI) Miller, ASCAP/Unbelievable, BMI) HL ASCAP/BMG UFA, ASCAP)
RTZ GIaNT 2 4 30 36 39 22 THE MOTOWN SONG (Geffen, ASCAP/McNally, 84  POWER WINDOWS (Pretty Biue, BMI/Pri, BMI) 71 THLL SOMEBODY LOVES YOU (Warner Chappell,
, ASCAP/Unicity, ASCAP) HL _ 12 THE PROMISE OF A NEW DAY (EMI April, PRS/Mr. Bolton's, BMI/Warner-Tamerlane,
AFTER THE SUMMER'S GONE 93 MY BODY SAYS YES (BMG, ASCAP/Telegram/Misty) ASCAP/LeoSun, ASCAP/Maanami, ASCAP/PJA, BMI/Realsongs, ASCAP/Virgin, ASCAP/Leesum, BMI)
PC QUEST rea Y 6 29 35 35 HL o ) ASCAP/EMI Blackwood, BMI/Vermal, BMI) WBM CLM/HL/WBM
TILL SOMEBODY LOVES YOU 54 MY FALLEN ANGEL (Zahid's, ASCAP/Cutting, ASCAP) 18 RIGHT HERE, RIGHT NOW (EMI Blackwood, BMI) HL 20 TIME, LOVE AND TENDERNESS (Realsongs, ASCAP)
HENRY LEE SUMMER epic 0 2 32 34 72 23 MY NAME IS NOT SUSAN (Zomba, ASCAP/AMW, 52 ROMANTIC (Warner-Tamerlane, BMI/Kings Kid, WBM
ASCAP) WBM ) BMI/Flyte Tyme, ASCAP) 19 TOO MANY WALLS (Colgems-EMI, ASCAP/Buftalo,
HOLE HEARTED 98 NEVER GONNA LET YOU DOWN (Keep Your Music, 67 RUNNING BACK TO YOU (Hiss N' Tel, ASCAP/Gale ASCAP/EMI April, ASCAP) HL/WEM
EXTREME a&m 2 4 26 32 124 ASCAP) CPP Warnings, BMI) 59 THE TRUTH (Mike Chapman, ASCAP/AIl Nations,
MOTOWNPHILLY 51 NIGHTS LIKE THIS (FROM THE FIVE HEARTBEATS) 32 RUSH RUSH (EMI April, ASCAP/LeoSun, ASCAP) ASCAP) WBM
BOYZ Il MEN moTown 2 5 17 24 139 (TCF, ASCAP/Jack The Mack, ASCAP/AImo, ASCAP) WBM 76 TURN IT UP (Bust-It, BMI)
CPP/WBM 34 SHINY HAPPY PEOPLE (Night Garden, 24 UNBELIEVABLE (Warner Chappell, PRS/WB, ASCAP)
WHEN LOVE CRIES 21 NOW THAT WE FOUND LOVE (Warner-Tamerlane, BMI/Unichappell, BMI) HL WBM
DONNA SUMMER artLanTic 1 2 19 22 31 o TB"‘ﬂEDoWg': D ONLY (Chysas, BHD) 75 SILVER THUNDERBIRD (Museum Steps, ASCAP) 16 UNFORGETTABLE (Bourne, ASCAP)
DON'T WANT TO BE A FOOL NE AND ON rysalis, 39 SOMETHING TO TALK ABOUT (Canvee, BMI/Lynn 69 WALKING IN MEMPHIS (Museum Steps, ASCAP)
LUTHER VANDROSS epic 2 1 15 18 76 28 ONLY TIME WILL TELL (Matt-Black, ASCAP/Gunster, Jacobs, BMI/Socan, BMI) WBM 92 WHEN LOVE CRIES (Sweet Summer Night,
ASCAP/EMI April, ASCAP/BMG, ASCAP/Otherwise, 48 THE SOUND OF YOUR VOICE (Two Tall, BMI/Danny ASCAP/Eve Nelson, ASCAP/Keith Diamond,
Radio Most Added is a weekly national compilation of the ten records most added tc_) the play_llst_s ASCAP/Irving, BMI/DoquﬁIe, BMI) CPP/HL/WBM Tunes, BMI/Rocknocker, ASCAP/Virgin, ASCAP/Easy BMI/Ensign, BMI/Warner-Tamerlane, BMI/Joey, BMI)
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 7 PASSLON, (Bayjun Beat, BMI) WBM Action, BMI) HL 9 WIND OF CHANGE (Copyright Control) HL
cally as changes are made, or is available by sending a self-addressed stamped envelope to: 38 PIECE OF MY HEART (Kallman, BMI/One Two, BMI) 4 SUMMERTIME (Warner-Tamerlane, BMI/Second 86 WISHING ON THE SAME STAR (Realsongs, ASCAP)
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036 37 PLACE IN THIS WORLD (Emily Boothe, BMI/Age To Decade, BMI/Willesden, BMI/Oa Posse's, BMI/Zomba, 53  WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)
[ ———— — e e —— Age, ASCAP/0'Ryan, ASCAP) HL ASCAP) 30 YOU COULD BE MINE (Guns N' Roses, ASCAP) CLM
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Compiled from a national sample of monitored top 40 radio stations by Broadcast Data Systems. 121 top 40
stations are monitored 24 hours a day, seven days a week. The titles are printed in order of gross impressions.
which are computed by cross-referencing exact times of airplay with Arbitron listener data. The chart is being
printed for comparison to the Hot 100 Singles chart, which uses playlists, rather than monitored airplay.
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YAN ADAMS (A&M) 3 weeks at No. 11
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17 | POWER OF LOVE/LOVE POWER
LUTHER VANDROSS (EPIC)

RIGHT HERE, RIGHT NDW

8 | LET THE BEAT HIT'EM

e
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w
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USH
PAULA ABDUL (CAPTIVE/VIRGIN)

3 |13 ] JESUS JONES (58K) LISA LISA & CULT JAM (COLUMBIA)
EVERY HEARTBEAT 42 | 17 | NIGHTS LIKE THIS
AMY GRANT (A&M) AFTER 7 (VIRGIN)

2 | 15| RUSHR 45 | 4 | UNFORGETTABLE

NATALIE COLE (ELEKTRA)

9110

THE PROMISE OF A NEW DAY
PAULA ABDUL (CAPTIVE/VIRGIN)

36 (11 | THE DREAM IS STILL ALIVE
WILSON PHILLIPS (SBK)

6 (12

PA.S.S.1.ON.
RYTHM SYNDICATE (IMPACT/MCA)

LOVE OF A LIFETIME

51 | 3 | FIREHOUSE (EPIC)

12|10

D.). JAZZY JEFF/FRESH PRINCE (JIVE/RCA)

4 |20 | | WANNA SEX YOU UP 43 | 18 | LOVE IS A WONDERFUL THING
COLOR ME BADD (GIANT) MICHAEL BOLTON (COLUMBIA)

7 |17 | UNBELIEVABLE 47| 5 | ONLY TIME thL TELL
EMF (EM1) NELSON (DG
SUMMERTIME POP GOES THE WEASEL

5415 3RD BASS (DEF JAM/COLUMBIA)

2@ =~ ®6]~]0

13|11

IT AIN'T OVER 'TIL IT'S DVER
LENNY KRAVITZ (VIRGIN)

53 | 4 | JUST LIKE YOU
ROBBIE NEVIL (EMI)

1214|120

HERE | AM (COME AND TAKE ME)
UBA40 (VIRGIN)

57 [ 3 | IT HIT ME LIKE A HAMMER
HUEY LEWIS & THE NEWS (EMI)

OLD NAME HERALDS NEW N.Y. VENUE: THE PARAMOUNT

(Continued from page 9)

promotes its own shows.

“I don’t have to tell you there’s
been a dearth of concert venues in
this town,” says Bruce Moran, VP of
music and variety at Madison Square
Garden Enterprises, who will oversee
bookings at the Paramount. Moran
gained previous experience in concert
promotion with John Scher’s Mon-
arch Entertainment, now Metropoli-
tan, and as a booking agent with
ICM.

While promoters see ahead a battle
for acts between the Paramount and
Radio City, the venues publicly won'’t
take shots at each other.

“Radio City is such a special place,
there’s really no comparison,” says
Sandra Manley, public relations direc-
tor for the landmark hall, declining
further comment on the new competi-
tion.

“Radio City is a wonderful venue;
we're simply providing other promot-
ers an opportunity” to book a similar-
size venue, says Moran, who sug-
gests there will be enough traffic to
support both halls.

But promoters say the battle be-

Music Fair can make with multiple
nights at its smaller buildings, where
it also earns revenue from parking
and concessions. “We will go in there
only if it’s a competitive situation,”
he says.

COST PRESSURES

Ron Delsener predicts the Para-
mount will be “a very successful ven-
ue” if it is cost-competitive. Delsener
suggests the Paramount may have to
be cheaper for artists to play than is
Radio City—in the range of $10,000-
$15,000—to compete with the stature
and “panache” of the historic music
hall.

While initial bookings for the Para-
mount will not be announced until lat-
er this month, Delsener confirms that
he has booked multiple-night perfor-
mances by two artists he previously
would have brought to a venue like
the Beacon.

“We have made a conscious effort
to keep the costs down,” says Moran.
“I seem to be in meetings every day
to keep a close handle on our ex-
penses.” He adds that the Paramount

pop and family fare.

Finally, there has been widespread
speculation within the New York con-
cert business about whether Madison
Square Garden Enterprises, like Ra-
dio City Music Hall Productions,
might eventually promote most
events itself at its complex—shutting
out the area’s established promoters
to cut more profitable deals with art-
ists.

The speculation has been fueled by
some events already promoted in-
house at the Garden and the promo-
tion experience of MSG executives
such as Moran and former president
and CEO Richard H. Evans. (Evans
resigned Aug. 5, citing his desire to
pursue other interests following the
completion of the Garden’s two-year
renovation).

“I think with Bruce Moran there, it
won’t happen because Bruce under-
stands the building/promoter rela-
tionship,” says Koplik.

More important, however, Koplik
and Delsener dominate bookings at
other regional venues that agencies
rely upon to develop new artists and

TEVIN CAMPBELL (PAISLEY PARK/WB)

for 20 weeks and have dropped below the top 20.

were not collected at the venue.

outlet, North Canton, Ohio-based
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)
]
46
€))
K TO YO . NP ; .
ad| 19 | 10 L.C.!?\,'E'L.VV‘E‘}LTC,%"°T"‘“ e S 4| 2 e ot WGAMERCURY) hind the scenes between Radio City ‘‘has aggressively pursued shows to route tours by established acts.
14 [10 | 18 | MORE THAN WORDS (5|56 | 4 | LOUDER THAN LOVE Music Hall Productions and Madispn that other venues m_igh_t have shied _“It's not our intention to compete”
AL LU Square Garden Enterprises willbe in-  away from,” predicting that all with outside promoters, responds
15 (11 | 14 | PIECE OF MY HEART (5| 61 | 17 ggﬂ,%zggtgf,;gi LA 1{ense, with all eyes on the bottom ger;les—hipiluhdingfrapdand _h;avy Moratl;. “W(le, oflfyourse, prgrrtftz
16 |15 | 7 | THINGS THAT MAKE YOU GO ... 54 |43 | 16 | NEVER GONNA LET YOU DOWN ine. ' _ metal, which have faced resistance events ourselves. It's our manda
CA&C MUSIC FACTORY (COLUMBIA) SURFACE (COLUMBIA) Jason Stone of the Music Fair elsewhere—will be booked there. keep the place booked.” But if out-
LILY WAS HERE i i - si i -
I7 16 | 4 | LADORE M1 AMOR 55 (52 |12 | LILY WAS HERE @ OULFER (ARISTA) ‘(,}Vroug, Whll\ih (_)w;s.and i)geratle? tl:ie . At the sar}r;\e dt'lm((‘f', thlsI rgceﬁt lll)f)r 51detprl())mol:ers areflookmg for N:}l ven
FADING LIKE A FLOWER SR hges estbury Music Fair on Long Island,  formance at Radio City Music Hallby  ue to book a performance, Moran
18 17]9 | ROReNE m STEREO MC'S (4TH & BWAY/ISLAND) N.Y,, and the Valley Forge Music Sisters Of Mercy and Public Enemy says he is confident they will come to
21| g | MOTOWNPHILLY (5D|60 | 3 | TURNITUP canrro Fair, says he has discussed booking  may be seen as a move by_that venue, the_l?aramount, “given the size of the
HOYZIHENCHOTOWR) OARTOWNSS S dE S TITCARITOD) acts at the Paramount, but only if the  in the face of new competition, to em-  facility and the cost structure.”
20118 | 23 | O YO A M ATeAu) S i | el ptr e deal offered is comparable to what brace a market beyond its traditional
PLACE IN THIS WORLD CAN'T FORGET YOU
212012 MICH%EL W.gl\‘llﬂs'H (REUNION/GEFFEN) 62 |4 GLORIA ESTEFAN (EPIC)
@\ | 7 | IoMaNYwALLS §3 | 13 | JQUTRE THE ONE FoR Me METALLICA FANS: THEY CAME, THEY LISTENED, WILL THEY BUY?
23|22 | 5 | TIME, LOVE AND TENDERNESS |, | romanmic (Continued from page 9)
MICHAEL BOLTON (COLUMBIA) KARYN WHITE (WARNER BROS.)
25 | g | 'LLBE THERE 65| 2 | SOMETHING TD TALK ABOUT second video, and there were 50 adds When originally planning the Camelot Music, says, “There has
THE ESCAPE CLUB (ATLANTIC) Sl ) on AOR radio in the first week,” event, Bither says Elektra wanted been no greater demand for any rec-
B2 7| CRAZY o ARNERBROS) 63|59 16 | DONT TREAT ME BAD Bither says. several venues nationwide to pre- ord release this year, barring Guns
GOOD VIBRATIONS 73| 4 | THIS BEAT 1S HOT The free listening party was held miere the album on the same night. N’ Roses.” Several of Camelot’s larg-
(25)] 28 | 4 | MaRKY MARK (INTERSCOPE/EAST WEST) B.G. THE PRINCE OF RAP (EPIC) to attract attention to the new album  “There were a lot of logistical as- er stores are opening at 12:01 a.m.
27|23 |19 | LOSING MY RELIGION (69|74 | 2 | EXERYBODY PLAYS THE FOOL as well as to thank fans for support- pects. L.A. was difficult because of Monday to start sales, Garrett says.
“M ETERNAL - REECAR ing the band, according to Bither. venue restrictions. In the end, New ‘Very few releases this year are
()] 32 | 8 | THEWLF (ARISTA) — | 1 | JINNY (NEXT PLATEAU) “We wanted to make a gesture to  York was the one we were most able  events. This is an event. [ can think of
(7| 31 | 10 | GOT ALOVE FOR You 67 |66 | 2 | LOYEON A ROOFTOP | their fans,” he says. _ topull off,” Bither says. no greater accolade.”
et LT ) o Peter Mensch of Q Prime, Metalli- The listening party may be the only
(3] 30 | 8 | BARD T AN, ercanmeese) | | |40 |16 | ERvorks wateRb (emcorn o) | ca’s management firm, credits Bither  one of its kind Elektra is ever able to
31|26 | 20 | 1 DONT WANNA CRY |, | noLE HEARTED with the listening-party concept and  pull off, according to-Blther. “Based
MARIAH.CARE VI(COLUMBIA) EXTREMEISEM) applauds Elektra for bankrolling the on the success of this one, yes, we
LEARNING TO FLY “ it wi ) ’
D) 38| 6 | O SONG r0s) —| 1| EARNING T LY erereaxersvcny | €vent. “Hopefully it will draw the at-  could do another, but I'm not sure I
NOW THAT WE FOUND LOVE = ‘tention it deserves in terms of the can think of another band for whom
(@[ 33 | 6 | NEAW b & Tt sovr ortommmeay | [ID[72 | 5 | Tony Terry epic) money put into it,” he says. this would be successful,” he says. DISC MAKERS
(38)] 35 | 3 | MY NAME IS NOT SUSAN @D — | 1 |JUSTASKMETO @ ros. Tickets to the event were given “Metallica fans are among the most
;vv'::"“ s TovE . ThY W(IQLL o DONE L away starting July 28 at New York- committed in the world.”
(3|38 | 5 | N O NGt (3D — | 1 | marTIKA (COLUMBIA) area locations of Nobody Beats The The party paid off with media at- CD Rephcahon
36)| 4 | 3 | SHINY HAPPY PEOPLE _ | 1 | JusT waNT TO HOLD YOU Wiz, the 32-store c_ham based in Car- te_}ntlon, too. “Entertainment To- )
REMICWARNER BROS ) SASMINE CUYVARNERIBROS) teret, N.J. According to Jay Rosen- night”’ and MTV News aired seg- Fast Delivery
THAT'S THE WAY LOVE GOES g ] 3
BD|50 | 2 | B TN o EasT wEST) (@75 | 2 | T A b;}rg},1 VPhapd mgrchari(gs(;eo(r)nar;ager gler;(ts 02 the ll;ten_l(?g ;%arty, an(% Sl Q.ucnt't'e
() Tracks moving up the chart with airplay gains. ® 1991, Billboard/BPI Communications, inc. of the C ain, a OUt. ! of the ektra has ma EpI0CD qo,t'age 0 pe Imes
21,000 tickets were given out on the the event available for television. The
'l'np 40 nAnln n[c“nn[NT M“N“’nn first day. Though Rosenberg says it Sunday New York Times printed an o Full CC_>|°_F
is difficult to measure the event’s article on the party, and numerous 00 CDs & |
1[1]3 (BABYBABY 14| 13 | 37 | RUB YOU THE RIGHT WAY success by ticket numbers, he credits  other papers sent reporters, accord- 3 500 CDs
T LIKE THE WAY CEELS Goo:) ) Elektra for trying something new. ing to Sherry Ring-Ginsberg, Elek- Ry C‘\l 500 HX Pro |
Zl2 |2 T 15114 1 27 | SRR S one: cwinG/MERCURY) “They’re to be commended for creat- tra’s VP of press and media relations. ”’3" Cassettes
3 | 3 | 4 | TOUCH ME (ALL NIGHT LONG) 16 15 [ 12 | THIS HOUSE ing excitement around an album.” ““The band thought it was great,” :3‘ $2990
CATHVDERNSESLYDOR/ELGE) LRACIEISRENCER{(CARITOR) In hindsight, Bither says, he would  Ginsberg says. “Kirk [Hammett, Me- S& Packoge il
A | e Y covumainy 17 |16 | 30 | GIVING YDU THE BENEFIT hﬁlve ll}i{ed to draw a bigger crowd, tallica’s gmtanit]’ svent out into the - incodes design & yposalivg,
5 | 5 | 8 | 'VE BEEN THINKING ABOUT YOU 18 |20 | 28 | CANT STOP though that would have required audience, and e'd tap kids on the
LONDONBEAT (RADIOACTIVE/MCA) AFTER 7 (VIRGIN) Elektra to distribute more tickets shoulder and say, ‘What do you think Call Todqy For
HOLD YOU TIGHT i i L i i ” .
1718 TARA KEMP (GIANT) e R l‘\lngggfm (SIRE/WARNER BROS.) than L tlegalLy pel'm’l::ited (;NE heé-lrd %0 far Al:im(}i] the kldﬁ wentfn;[tst’ans.he Complete Detuails
T 20 18| ¢ | JOYRIDE estimates t _at we'd need to give s5ays. 't e members 0O etallica and Our FREE Full
Tl 1 | Blekot tew ROXETTE (EMI) away three times capacity {of Madi- made a brief appearance at the end of
8 |6 | 7 | TOGETHER FOREVER 21 | — [ 34 | SOMETHING HAPPENED ON THE. . son Square Garden] to get people the event, thanked the audlence. for Color Cokﬂog
- LISETTE MELENDEZ (FEVER/COLUMBIA) ERIOCOLLINSIATCANTIC) there. The number of tickets distrib- turning out, and led a bawdy birth-
9 | 8 |14 | GONNA MAKE YOU SWEAT 22|19 |31 | CLOSE TO YOU rsmay uted was one of Ol‘l‘l\‘/V b1gge§t con- day cheer for Metallica singer James | |- 'I 800 468 93 53
10 |11 | 19 | LOVE WiLL NEVER DO 23| 21 | 16 | 'LL GIVE ALL MY LOVE To YOU cerns,” Bither SRS WG didn’t want  Hetfield. o i
JANET JACKSON (A&M) KEITH SWEAT (ELEKTRA) to create a monster. Retailers are as enthusiastic as 1480 Beidivas Sulke 1010
11| 8 )4 | HEREWEGO @ columan 2| — (34| KING OF WISHFUL THINKING Although tickets were to be distrib-  fans are about the new album. Ro- e Bt Fha ik i =
RHYTHM OF MY H(EAR ! ONE MO(RE —" uted only two to a person, some fans  senberg says he expects a tremen- iy HYC eall: 213-265-3680 = FAX: 712-162-0798
1210 ) 2 T CArmiER oS B |12 et reported taking as many as eight dous reaction at Wiz outlets, and Lew
13 |12 | 10 | ROUND AND ROUND Recurrents are tities which have appeared on the Monitor  tickets at The Wiz stores. Tickets Garrett, VP of purchasing for 292-
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|
i COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY
. SoundScan
L
FOR WEEK ENDING AUGUST 17, 1991 ® ™

g g g 5
g % % g fA’;‘ErLli.[lUMBER/DISTR!BUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE §' é % % g fA?SELIEIIUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE E
*x%x NO.1 * % 5 | 54 | 45 | 9 | VANILLAICE sexoesss® (10.98) EXTREMELY LIVE | 30
@ 1 1 8 NATALIE COLE A ELEKTRA 61049 (13.98) 4 wesks at No, 1 UNFORGETTABLE 57 68 20 76 | ORIGINAL LONDON CAST A PHANTOM OF THE OPERA HIGHLIGHTS 55
(2D 5 | 6 | 6 | BONNIERAITT caproLs6111 099) LUCK OF THE DRAW | 2 FRERETRET ;’:;’ERSE:‘;:’EE;:I::?; — oo s
3 2 2 7 VAN HALEN waRNER BROS. 26594+ (10.98)  FOR UNLAWFUL CARNAL KNOWLEDGE 1
4 4 4 32 | C&C MUSIC FACTORY A 2 COLUMBIA 47093 (9.98 EQ) GONNA MAKE YOU SWEAT 2 73 B 39 | CLINTBLACKA renzerar (950 PUT YOURSELF IN MY SHOES 18
@ 8 10 12 | BOYZ il MEN @ mMOTOWN 6320* (9.98) COOLEYHIGHHARMONY 5 5 o7 5 | 48 | STEELHEART wca c3cs (059 STEELHEART 40
3 6 21 R.E.M. A 2 WARNER BROS. 26496 (9.98) OUT OF TIME 1 61 58 52 5 ALICE COOPER €PiC 46786 (9.98) HEY STOOPID 47
7 1 3 1 3 | 12 | PAULA ABDUL A caprive 91611 -VIRGIN (10.98) SPELLBOUND | 1 62 | 53 | 37 | 10 | STEVIE WONDER @ MoTown 6291* (10.98) MUSIC FROM “JUNGLE FEVER" | 24
8 | 7 | 5 | 5 | SOUNDTRACK MorGAN CReE 20004+ (10.98)  ROBIN HOOD: PRINCE OF THIEVES | 5 63 | 55 | 63 | 109 | MICHAEL BOLTON A ° COLUMBIA 45012 (9.98 EQ) SOUL PROVIDER | 3
9 10 11 | 48 | GARTH BROOKS A ¢ CAPITOL 93866* (9.98) NO FENCES 4 64 | 66 | 60 | 20 | DOLLY PARTON @ COLUMBIA 46882* (9.98 EQ) EAGLE WHEN SHE FLIES 24
10 | 9 9 | 15 | MICHAEL BOLTON A coLumeia 46771 (1098 €@ TIME, LOVE AND TENDERNESS 1 65 | 60 | 49 | 8 | AARON NEVILLE a&m 5354*(9.98) WARM YOUR HEART | 44
@ 19 [ — | 2 | COLOR ME BADD GIANT 24429*/REPRISE (9.98) CMB. | 11 66 | 56 | 55 | 5 | SOUNDTRACK ArisTA8692" (10.98) DYING YOUNG | 50
@ 12 | 14 | 4 | SOUNDTRACK QwEST 26643*/WARNER BROS. (10.98) BOYZ N THE HOOD | 12 67 | 62 | 61 | 46 | AC/DCA’ATC091413(9.98) THE RAZORS EDGE | 2
(13)| 13 | 12 | 4 | D.J.JAZZY JEFF & THE FRESH PRINCE Jve 1392 9.98) HOMEBASE | 12 68 | 71 | 53 | 5 | SLICK RICK oEF Jam 47372/COLUMBIA (9.98) RULER'S BACK | 29
14| 1 7 8 SKID ROW @ ATLANTIC 82242+ {10.98) SLAVE TO THE GRIND 1 80 | 106 | 5 TANYA TUCKER capitoL 95562* (9.98) WHAT DO | DO WITH ME 69
@ 15 16 | 22 | AMY GRANT A Asm 5321 (9.98) HEART IN MOTION 11 10 69 66 | 25 | ENIGMA A CHARISMA 91642+ (9.98) MCMXC A.D. 6
16 14 15 | 74 | THE BLACK CROWES A ? DEF AMERICAN 24278 (9.98) SHAKE YOUR MONEY MAKER 4 @ 84 | 80 4 KIX EAST WEST 917 14*/ATLANTIC (9.98) HOT WIRE 71
(A7) 18 | 20 | 36 | EXTREMEA ssus313 699 EXTREME Il PORNOGRAFFITTI | 10 72 | 64 | 53 | 76 | M.C. HAMMER A '° capiTol 92857 (9.98) PLEASE HAMMER DON'T HURT 'EM | 1
18 | 16 | 13 | 10 | N.W.AA RUTHLESS 57126/PRIORITY 9.98) - EFILAZAGGIN | 1 73 { 63 | 87 | 51 | YANNI @ pRIvATE MUSIC 2067* (9.98) REFLECTIONS OF PASSION | 29
19 | 20 | 18 | 5 | TOMPETTY & THE HEARTBREAKERS INTO THE GREAT WIDE OPEN | 13 86 | 84 | 43 | CHRIS ISAAK A Reprise 25837 (9.98) HEART SHAPED WORLD | 7
20 17 19 60 | MARIAH CAREY A > COLUMBIA 45202 (9.98 EQ) MARIAH CAREY 1 15 81 89 5 BEBE & CECE WINANS capiToL 92078* (9.98) DIFFERENT LIFESTYLES 75
71 21 21 | 24 ag(gLEGEBI?:gggREATION A COOLIN' AT THE PLAYGROUND YA' KNOW! 7 99 | 79 | 100 | MOTLEY CRUE A “ ELEKTRA 60829 (9.98) DR. FEELGOOD 1
2 2 % g CANDY DULFER ARISTA 8672 (9.98) SAXUALITY 29 n 83 71 6 L.A. GUNS POLYDOR 849485/PLG (9.98 EQ) HOLLYWOOD VAMPIRES 42
2 2% | 2 12 EMF @ £01 96238 (9.98) SCHUBERT DIP 12 18 72 72 57 NELSON A 0GC 24290/GEFFEN (9.98) AFTER THE RAIN 17
24 | 22 | 17 | 14 | LUTHER VANDROSS & £riC 46789 (10.98 £ POWER OF LOVE | 7 79 | 82 | 101 | 8 | SIOUXSIE AND THE BANSHEES Gerren 24367 (2.98) SUPERSTITION | 79
25 | 25 | 22 | 39 | SCORPIONS A mercury 845 908 (9.98 F) CRAZY WORLD 21 80 | 70 [ 65 | 10 | VARIOUS ARTISTS WALT DISNEY 60616* (9.98) FOR OUR CHILDREN 3t
% | 26 |23 5 | HEAVY D. & THE BOYZ mca 10289 (9.98) PEACEFUL JOURNEY | 21 87 | 95 | 116 | BONNIE RAITT A CaPITOL 91268 (8.98) NICK OF TIME 1
21 27 30 18 QUEENSRYCHE A &MI 92806 (9.98) EMPIRE 7 82 7 82 13 HUEY LEWIS & THE NEWS @ tmi 93355+ (10.98) HARD AT PLAY 27
28 29 43 4 SOUNDTRACK INTERSCOPE 91725%ATLANTIC (10.98)  BILL & TED'S BOGUS JOURNEY 28 91 o 2 mél:slgf’mﬁZIg.ﬁTm%gUNKY BUNCH MUSIC FOR THE PEOPLE 83
29 28 26 7 3RD BASS DEF JAM 47369/COLUMBIA (9.98 EQ) DERELICTS OF DIALECT 19 84 75 69 77 | GLORIA ESTEFAN A tric 46085 (10.98 £ lr;l?O_THE e 5
30 | 30| 3 | 8 | UBAOA vron a9 LABOUR OF LOVEN | %0 9% | 83 | 20 | GEORGE STRAIT @ wca 10200+ 0.98) CHILL OF AN EARLY FALL | 45
3 3 3 18 | ROXETTEA emi94435(10.98 JOYRIDE 12 86 74 73 47 | WARRANT A ? COLUMBIA 45487 (9.98 EQ) CHERRY PIE 7
e PO e e B s S0 T PR LT 87 | 78 | 68 | 33 | WHITNEY HOUSTON A ° arisTas616 (10.98) I'M YOUR BABY TONIGHT | 3
@ 38 38 . U203 O I R I 0D WSS U 3 88 79 74 11 MICHAEL W. SMITH @ REUNION 24325%/GEFFEN (9.98) GO WEST YOUNG MAN 74
34 31 27 71 WILSON PHILLIPS A ® 5Bk 93745 (9.98) WILSON PHILLIPS 2 39 88 78 10 EURYTHMICS ARISTA 8680+ (9 98) GREATEST HITS 72
@ 42 | 36 6 ANTHRAX MEGAFORCE 848804/ISLAND (9.98) ATTACK OF THE KILLER B'S 27 0 | 85 | 9 5 ALLMAN BROTHERS BAND £r1C 47677+ 0.98) SHADES OF TWO WORLDS %
36 | 36 | 41 10 | TRAVIS TRITT wARNER BROS. 26589* (9.98) IT'S ALL ABOUT TO CHANGE 35
37 | 37 | 42| 19 | ROD STEWART A warner eros. 26300° (9.98) VAGABOND HEART | 10 :: ;s ;; :z VCAN'LLA ICE A" soxossz5" 0.8 TO THE EXTREME 314
ICE CUBE @ PRIORITY 7230 (6.98) KILL AT WILL
z: ZZ z: zg :)Ejs:jl:(O:JEP:O:L:?::Z;:%B) QUIK 1S TH EDI\CI):AI:Z ;: 104 | 111 | 64 | VAN MORRISON @ MERCURY 841 970 (9.98 EQ) THE BEST OF VAN MORRISON 41
47 62 5 TRISHA YEARWOOD weA 10297+ (9.98) TRISHA YEARWOOD 20 94 | 105 | 97 51 HARRY CONNICK, JR. A COLUMBIA 46146 (9.98 EQ) WE ARE IN LOVE 22
al m 7 o I o T y— T 7 95 100 | 110 | 109 | DON HENLEY A * GEFFEN 24217 (9.98) THE END OF THE INNOCENCE 8
42 | 43 44 38 | MADONNA A 2 SiRe 26440/WARNER BROS. (13.98) THE IMMACULATE COLLECTION 2 % v * ol Bl D SO SERIOUS HITS..LIVE! -
23 | 30 | 28 | 22 | SOUNDTRACK & Gt 26400 reprss (1058 T 5 114 | 136 | 6 PEABO BRYSON coLuMBIA 46823+ (9.98 EQ) CAN YOU STOP THE RAIN 97
] 98 | 98 | 91 [ 72 | SOUNDTRACK A 3 Emi 93492 (10.98) PRETTY WOMAN 4
?: ZE 152 ::’: :I:::::):W.AR:::T:;?zg;:g) DONT ROCRTHE JUKESBECI:); i; 111 | 113 | 173 | ORIGINAL LONDON CAST A PoLYDOR 831 273 (17.98 @ PHANTOM OF THE OPERA 33
50 57 18 | LENNY KRAVITZ vicem 01610° 9.98) MAMA SAID 1 100 | 92 | 126 3 COMPTON’S MOST WANTED oRPHEUS 47926*/EPIC (9.98 EQ¢ STRAIGHT CHECKN 'EM 92
47 48 50 5 GLADYS KNIGHT mca 10329 (9.98) GOOD WOMAN 45 101 | 93 88 13 VARIOUS ARTISTS tommy BOY 1037 (9.98) CLUB MTV PARTY TO GO, VOL. 1 38
48 | 49 51 17 | ALICE IN CHAINS cOLUMBIA 46075* (9.98 EQ) FACELIFT 42 102 | 102 | 86 14 | YES @ aristA 8643 (9.98) UNION 15
49 | 45 40 1l RICKY VAN SHELTON ® coLumBiA 46855 (9.98 EQ) BACKROADS 23 103 [ 101 | 104 | 13 BILLY DEAN sBk 94302*/CAPITOL (9.98) YOUNG MAN 99
50 | 41 34 | 46 | L.L.COOL J A OEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 16 104 | 96 93 8 LYNYRD SKYNYRD ATLANTIC 82258* (9.98) LYNYRD SKYNYRD 1991 64
51 | 45 | 46 | 12 | 1CE-T @ siRe 26492+WARNER BROS. (9.98) 0.G. ORIGINAL GANGSTER 15 115 | 119 | 46 | CARRERAS - DOMINGO - PAVAROTTI A LONDON 430433* (9.98 EQ) IN CONCERT | 33
@ 59 | 58 | 48 | REBA MCENTIRE A MCA 10016 (9.98) RUMOR HAS IT | 39 106 | 103 | 98 | 56 | POISON A * capitoL 91813 (9.98) FLESH AND BLOOD 2
53 | 52 | 48 7 CHER GEFFEN 24369* (10.98) LOVE HURTS 48 107 | 95 | 102 | 72 | BELL BIV DEVOE A Mca 6387 (10.98) POISON 5
67 | 64 | 30 | HI-FIVE @ Jive 1328/RCA (9.98) HI-FIVE | 38 108 | 112 | 105 | 148 | PAULA ABDUL A’ vircin 50943 (9.98) FOREVER YOUR GIRL 1
@ 65 67 8 THE KLF aRisTa 8657+ (9.98) WHITE ROOM 55 109 | 94 90 26 | GERARDO INTERSCOPE 91619/ATLANTIC (9.98) MO’ RITMO 36

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
on cassette and CD. *Asterisk indicates viny! LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.
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YOUNG M.C. WANTS TO GIVE
YOU A PIECE OF HIS MIND

BRAINSTORM

TAKE A MIND-BENDING TRIP
INSIDE THE HEAD OF ONE OF THE
MOST SUCCESSFUL SONGWRITERS

OF THE PAST DECADE.
TONGUE-TWISTING RHYMES.
CEREBRAL RAPS THAT GUARANTEE TO
STIMULATE YOUR THINKING. P I
BRAINSTORM IS THE lONG-AWAITED

DEBUT CAPITOL RELEASE FROM R
-

GRAMMY-WINNER YOUNG M.C.
SO USE YOUR HEAD...
AND DON'T MISS OUT ON THIS ONE!

"THAT'S THE WAY LOVE GOES"
THE FIRST SINGLE AND VIDEO.

»

N o
-~ -
<< o
o LS
@ {

LT

T

THE ULTIMATE HEAD TRIP...ON CAPITOL COMPACT DISCS, CASSETTES AND RECORDS.
PRODUCED AND ARRANGED BY MARVIN YOUNG FOR YOUNG MAN MOVING PRODUCTIONS, INC.
MANAGEMENT: THE MICHAEL GARDNER COMPANY.
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Billboarde

FOR WEEK ENDING AUGUST 17, 1991

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES -
REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SowndScan S
ol s I" 4%
24| pd | ARTIST | TITE | €%
=2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) 2o
**x NO.1 » %
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
1 2 MCA 5633 (7.98) 1 week at No. | 13
STEVE MILLER BAND A3 GREATEST HITS
2 4 CAPITOL 46101+ {7.98) 13
THE RIGHTEOUS BROTHERS @  BEST OF RIGHTEOUS BROTHERS
3 1 CURB 77381* (6.98) 13
AC/DC A 10 BACK IN BLACK
4 5 ATLANTIC 16018 (7.98) 13
MEAT LOAF A ¢ BAT OUT OF HELL
5 3 CLEVELAND INT'L 34974 /EPIC (5.98 EQ) 13
GUNS N’ ROSES A8 APPETITE FOR DESTRUCTION
[ 10 GEFFEN 24148* (9.98) 13
THE EAGLES A 12 GREATEST HITS 1971-1975
1 9 ELEKTRA 105 (7.98) 13
BOB MARLEY AND THE WAILERS A2 LEGEND
8 1 TUFF GONG 422-846-210/ISLAND (9.98) 2
JOURNEY A3 JOURNEY'S GREATEST HITS
9 8 COLUMBIA 44493 (9.98 EQ) 13
JAMES TAYLOR A3 GREATEST HITS
10 12 WARNER BROS. 3113 (7 98) 13
THE DOORS A BEST OF THE DOORS
11 11 ELEKTRA 60345* (12.98) 2
AEROSMITH A ® GREATEST HITS
12 6 COLUMBIA 36865* (5.98 EQ) 13
LED ZEPPELIN A © LED ZEPPELIN IV
13 13 ATLANTIC 19129 (7.98) 13
PATSY CLINE A ? GREATEST HITS
14 15 MCA 12 (4.98) 13
ERIC CLAPTON A ? TIME PIECES - THE BEST OF ERIC CLAPTON
15 | 14 | PoLYDOR 825 382 (6.98 EQ) 13
BAD COMPANY A2 10 FROM 6
16 18 ATLANTIC 81625 (7.98) 13
THE EAGLES @ GREATEST HITS VOL. 2
17 19 ELEKTRA 60205 (7.98) 13
ELTON JOHN @ GREATEST HITS
18 17 MCA 1689 (4.98) 12
NINE INCH NAILS PRETTY HATE MACHINE
19 24 TVT 2610 (8.98 EQ) 1
BILLY JOEL A* GREATEST HITS VOL. 1 &1l
20 16 COLUMBIA 40121* (11.98 EQ) 13
THE DOORS A2 GREATEST HITS
21 | 23 | ELEKTRA515%(7.98) 2
PINK FLOYD A 8 THE WALL
2 20 COLUMBIA 36183 (15.98 EQ) 13
METALLICA A? ...AND JUSTICE FOR ALL
23 | 46 | ELEKTRA 60812* (9.98) 4
LED ZEPPELIN A ¢ LED ZEPPELIN
24 | 26 | ATLANTIC 191261(7.98) 12
CHICAGO @ GREATEST HITS 1982-1989
25 | 25 | REPRISE 26080 (3.98) 13
AC/DC A WHO MADE WHO
26 27 ATu/\NTIC 81650 (7 98) 13
THE POLICE A SINGLES - EVERY BREATH YOU TAKE
21 30 A&M 39027 {9.98) 11
LUTHER VANDROSS & BEST OF LUTHER: THE BEST OF LOVE
28 21 EPIC 45320 (13 98 EQ) 13
DEF LEPPARD A '° HYSTERIA
29 | 28 | MERCURY 830 675 (9.98) 13
FOREIGNER @ RECORDS
30 33 ATLANTIC 80999* (7.98) 13
THE EAGLES A ¢ HOTEL CALIFORNIA
31 39 ELEKTRA 103* (7.98) 13
ROD STEWART DOWNTOWN TRAIN/SELECTIONS. . .
32 | 35 | WARNER BROS. 26158 (9.98) 13
PINK FLOYD A ! DARK SIDE OF THE MOON
33 29 | CcAPITOL 46001 (9.98) 13
INXS A ¢ KICK
34 36 ATLANTIC 81796* (7.98) 13
GUNS N’ ROSES A3 G N'RLIES
35 32 GEFFEN 24198 (9.98) 5
JANE'S ADDICTION @ NOTHING'S SHOCKING
36 48 WARNER BROS 25727 (8.98) 2
SCORPIONS @ GREATEST HITS - BEST OF ROCKERS N' BALLADS
31 41 MERCURY 842 002 (9.98) 12
YA A WATERMARK
38 47 GEFFEN 24233* (9.98) 2
LED ZEPPELIN A5 LED ZEPPELIN 2
39 | — | ATIANTIC 19127 0 98) 10
SKID ROW A3 SKID ROW
40 2 ATLANTIC 81936* (9.98) 8
TOM PETTY A3 FULL MOON FEVER
41 | 38 | mca62539.98) 5
ORIGINAL BROADWAY CAST @ LES MISERABLES
42 50 GEFFEN 24151 (17.98) 12
BON JOVIA® SLIPPERY WHEN WET
43 | 37 | MERCURY 830 264 (6.98 EQ) 13
GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET
44 | — | WARNER BROS. 2764 (7.98) 6
SOUNDTRACK A 1© DIRTY DANCING
45 | 44 | Rrcas408* (9.98) 9
PAUL SIMON A3 GRACELAND
46 | 34 | wARNER BROS. 25447 (9.98) 3
FLEETWOOD MAC Ao GREATEST HITS
47 | 45 | wARNER BROS. 25801¢ (9.98) 7
SOUNDTRACK @ OUT OF AFRICA
48 | 22 | ™Ca39303*(7.98) 2
KENNY G A? DUOTONES
49 | — | ARISTAB427*(9.98) 6
THE CHARLIE DANIELS BAND A A DECADE OF HITS
50 | 40 EPIC 38795* (6.98 EQ) 12

Catalog atbums are older titles which have previously appeared on the Top Pop Albums Chart and are

registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales of

500,000 units. & RIAA certification for sales of 1 million units, with multimillion sellers indicated by a
numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl LP

unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels that do
not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.
and SoundScan, Inc.

LOLLAPALOOZA TOUR MAKES ITS POINT

(Continued from page 6)

was planned for nine months. The
others were put together in 60 days.”

Those involved in the other tours
generally agree that they were hurt
by the lack of a strong headliner.

“The fact that Jane’s Addiction is
the band of the moment and that Per-
ry Farrell is such an important rock
figure at the moment made that tour
work,” says Pamela Burton, of New
York-based Burton Management, one
of the key movers behind the Tribes
tour. “A Gathering Of The Tribes did
not have a musical leader this year
the way it had Ian Astbury [of the
Cult] the year before.

“Without Ian or Perry or artists at
the helm, these packages are going
to be seen as industry-manipulated
events rather than a manifestation of
the artistic mentality, and the kids
can tell the difference.”

The William Morris Agency’s John
Marx, who was involved with the Sis-
ters Of Mercy/Public Enemy tour,
says that Lollapalooza was “a less
confusing bill” than the Sisters pack-
age, which he says “may have gone
over the heads of many people.”

Marx also says that Lollapalooza’s

BUY ALBUM, GET VID FREE

(Continued from page 6)

bands by linking close to 200 indepen-
dent retailers and small chains na-
tionwide. The remaining 3,600 units
were shipped to Tower Records out-
lets, based on individual store orders.

Because they are awkwardly
shaped, the units in the promotion do
not fit in normal display space and
have landed in highly visible, end-
capped areas, which typically com-
mand more attention and inspire im-
pulse buys.

Jason Whittington, Geffen's na-
tional sales director, says it is too ear-
ly to gauge a relationship between
the promotion and increased sales on
Warrior Soul’'s album. However, he
says, sales activity in certain regions
is noteworthy: “Where we weren’t
seeing movement, we now are.”

The key to the promotion, says
Smith, is capturing the consumer’s
imagination and generating a consis-
tent fan base.

“These are aggressive accounts
with active consumers who are influ-
enced by what’s in front of them,”
says Smith. “In a competitive mar-
ketplace, if you are faced with two
records of equal value to you at an
equal cost, just knowing that you'll
get a video free with one of them can
be an incentive to buy.”

Smith notes that the Warrior Soul
video campaign was inspired by the
Alice In Chains promotion launched
by Columbia earlier this summer.
While Alice In Chains was touring
with Slayer, Columbia offered con-
sumers who purchased the “Facelift”
release a free 36-minute live-concert
longform. The label produced about
40,000 units and offered the limited
campaign to retailers and one-stops
nationwide. An expanded version of
the video is now available for sale.

Chrysalis Records, meanwhile, is
betting that the consumer is always
willing to pay for the right video
package. In May, the label launched a
Slaughter “tour pack,” which retailed
for $22 and included a 60-minute long-
form, a five-song live cassette, and a
tour patch. Mike Greene, Chrysalis
VP of sales, reports the label has sold
more than 10,000 “‘tour packs’ to
date.

preparation made the difference. “It
had a lot of lead time to build in the
marketplace with the announcements
and sale dates of tickets . .. That was
the one show that seemed to stand
out more than the others, and the oth-
er two suffered as a consequence.”
Alex Hodges, VP of the Neder-
lander Organization, says the Tribes
tour and the Tune In package “were

‘You have to spend
a certain amount
of time to
insure quality’

victims of timing, as opposed to being
failures of a concept. Every promoter
and agent has to understand the dif-
ference.” Nederlander was involved
in the Tribes show, and booked and
then had to cancel a Sisters/Public
Enemy date at the Pacific Amphith-
eatre.

Although it may have been unin-
tentional, the three multigenre pack-

age tours ended up competing with
each other, Hodges says.

Yet Hodges says that such tours
can work in the future if “they are
promoted well, and have a spokes-
man or two that can articulate in the
press the ideology behind the show.”
Without those elements, Hodges
says the packages are simply ‘‘un-
usual” and likely wouldn’t perform
as well as a package featuring musi-
cally compatible acts.

The Anthrax/Public Enemy bill
seems like a natural since the former
act recently released a cover version
of PE.s “Bring The Noise,” featur-
ing P.E. members Chuck D and Fla-
vor Flav, says the William Morris
Agency’s Marx.

“It's always been suggested that
there is a kinship between heavy met-
al and rap,” he says. “This will be the
true test.”

Triad’s Geiger says Lollapalooza
“will go on forever, just like Redding
and all the other festivals it was mod-
eled after in Europe ... Perry
wouldn’t have spent the time if he
didn’t want it to last, and it has to last
in order to be a success.”

BETWEEN THE
BULLETS

title by more than than 2-to-1.

sion to piece counts,

way: If anyone can, this band can.

by Geoff Mayfield
A weekly look behind Billboard’s album charts.

FOUR. AND PROBABLY MORE: Natalie Cole bullets at the top slot on
Top Pop Albums for a fourth consecutive week, the longest streak at No. 1
since Billboard converted the chart to the point-of-sale system 13 weeks
ago. And, her momentum is substantial. Though it can be difficult for a
chart-topping album to score a sizable increase in unit sales, Cole’s tally
this week exceeds last week’s by better than 10%. She outsells the No. 2

SINCE IT APPEARS LIKELY that Cole will hold court again next week,
her label, Elektra, appears to be in line for a coup. Even rival labels admit
that the highly anticipated sequel by Metallica, which hits store bins on
Monday (12), has a strong chance to open out of the box at No. 1 in the Aug.
31 issue. And, if that happens, Elektra will have the distinction of being the
first label to have two consecutive artists at the top spot since our conver-

MEANWHILE, pre-release publicity for “Metallica,” which includes the
listening party recently staged at Madison Square Garden in New York
(see story, page 9), propels the band’s 4-year-old debut opus on the Top Pop
Catalog chart (46-23). The catalog list shows another hard-rocking unit,
Guns N’ Roses, benefiting from its four-night concert stop in Los Angeles
and cover shots on Entertainment Weekly and Hit Parader; with a 15%
gain in sales, GN'R’s first set moves four places to No. 6. Can the two new
Guns albums, promised for September delivery, open at 1 and 2? Put it this

OOPS: Last week, a label source told Between The Bullets that Bonnie
Raitt’s tour would begin in late August. Well, she actually hit the road in
late July, which, in part, explains her continued momentum (5-2 and 87-81),
Someone wake up that radio programmer who was quoted last week in
Craig Rosen’s story and tell him we doubt that Raitt’s run is a “novelty
because of her Grammy success.” Her 1990 Grammy sweep, which pushed
“Nick Of Time” to a three-week run at No. 1, happened 18 months ago.
With not one, but two sets charging ahead, we’'d say her appeal is real.

FUTURES: Two stalled projects could rebound next month. Geffen plans
an elaborate campaign for Cher, including TV shots, when her next single
hits. And, anticipating LIVE's video release of “Teenage Mutant Ninja Tur-
tles II,” SBK plans a September campaign at retail for that title’s sound-
track, along with the first film’s soundtrack and two Turtles videos.

EVERY SUMMER, Jimmy Buffet goes on tour, and those tours spur his
catalog sales, as proved by his greatest-hits package, “Songs You Know
By Heart,” wrestling No. 1 away from the Righteous Brothers on the Top
Pop Catalog list. The Righteous Brothers’ Curb set has been top dog on the
list for all but five weeks since that chart debuted in the May 25 issue.
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EMI MAPS OUT NEW PLAN FOR LATIN AMERICAN MUSIC MARKET

(Continued from page 9)

operations of EMI Music’s affiliates
in Latin America and develop market
strategies within the region. Report-
ing to Nieto will be Mario Ruiz, the
label’s newly appointed Latin Ameri-
can VP of A&R and marketing. Ruiz,
previously EMI Music’s Latin Ameri-
can director of A&R and marketing,
is working out of the label’s former
headquarters in Miami. He is respon-
sible for coordinating the company’s
marketing campaigns.

Nieto, a Chilean-born former man-

aging director for both EMI Argenti-
na and EMI Chile, points out that the
Latin American office was relocated
because of his familiarity with south-
ern South America. He adds that the
location of the office is incidental,
since he is constantly on the road.

“I am traveling permanently from
one country to another with my lap-
top computer,” says Nieto, “so I am
really communicating with David ev-
ery hour.”

Nieto notes that Sony is EMI's big-

gest competitor in the region. “Sony
is the biggest because they have been
there so long and are well-estab-
lished,” he says, “but their share is
decreasing. I would say we are No. 2
or 3, depending on the country.” He
estimates that the label’s Latin
American roster currently has 20% of
the region’s market, whose 1989 sales
were valued at $737 million by IFPI,
the global label trade group.
Stockley observes that the improv-
ing political climate and attractive

GASSETTES ERODE FURTHER, AND SOME SAY FASTER

(Continued from page 1)

about 36%, and other configurations,
such as 12-inch singles and music vid-
€0, generating about 4% of sales.

On a unit basis, Bach says, cas-
settes are slightly down, but by only
about 2.5 to 3 percentage points. By
the end of the year, he forecasts,
CEMA will be moving an equal num-
ber of CDs and cassettes.

That has already happened at
PGD, according to executive VP Jim
Caparro. With the CD-oriented classi-
cal and jazz genres contributing a
large share of PGD’s total volume, he
says, “the cassette is not the unit
leader anymore for us.”

In dollar terms, he adds, 53% of
PGD’s volume is in CDs, 82% in cas-
settes, with the rest made up of sin-
gles and video sales. At the end of
last year, CDs were 46% and cas-
settes 40% of PGD’s total volume.
“Since the first of the year we have
seen a speedup in the shift [to CD),
without question,” says Caparro.

In contrast, Sony Music Distribu-
tion president Paul Smith says dollar
sales are just “slightly ahead” on
CDs and that cassettes still account
for more than 607% of Sony’s unit
sales. He sees no acceleration in the
cassette’s decline, maintaining that
“it’s more of a gradual kind of
thing.”

Some big retail chains are seeing
CD business grow faster than cas-
sette sales are declining. At the At
lanta-based Super Club Music Corp.,
which operates 393 record stores and
racks 100 video outlets with music,
VP of merchandising Brian Poehner
says cassette dollar volume is down
4% and CDs are up 7% compared with
the same period last year.

Similarly, cassette sales have
dropped 3% and CD volume has
grown 6% at the 142-unit, Owens-
boro, Ky.-based Disc Jockey chain,
according to major-label buyer Mari-
lyn Ramsey. And, at the 292-store, N.
Canton, Ohio-based Camelot Music
chain, senior VP Joe Bressi says
“cassette sales have decreased, but
not at the rate CD sales have in-
creased ... The increase on CDs is
much stronger than the decrease on
cassette.” Bressi adds that the de-
cline of a few percentage points
“hasn’t been any more than last
year.”

ACCELERATING TREND?

Poehner, on the other hand, be-
lieves the configuration shift is accel-
erating. He notes that in 1990, cas-
settes declined 2% compared with a
5% increase in CD dollar volume.
Comparing that with the rates of
change in the first half of this year,
he says, “In six months, you see a de-
terioration of two additional points
[in cassette sales}—to me, that seems
rapid—and an increase of only two
points on CDs—which to me seems
sluggish.”

Jim Dobbe, VP of sale merchandise
for the 295-store, Torrance, Calif.-
based Wherehouse Entertainment,
has noticed the same thing: “Cassette
sales in the first half are slipping a lit-
tle more than in the second half of
last year. It's probably four to five
points worse than it was then.” More-
over, he says, CD increases were not
“quite as large” in the first half of
1991 as they were in the second half
of last year.

Dobbe attributes the accelerated
tape falloff partly to the soft econo-
my and partly to higher prices on
both front-line and midline cassettes.
“When you're in a recession and peo-
ple are going away from the configu-
ration and you raise prices,” he says,
“you’re asking for trouble. We don’t
move the units we used to on midline
cassettes.”

Dick Odette, VP of purchasing for
the Minneapolis-based Musicland
chain, which includes 800 music
stores, has observed a steady decline
in cassette sales over the past 12
months. Right now, he says, cassette
units exceed CD units by a 65:35 ra-
tio, down from 70:30 a year ago. In
dollar volume, the ratio has declined
to 52:48 in favor of cassettes from
60:40 last year.

TOP 10 PHENOMENON

Nevertheless, Odette points out
that “half of the decrease in cassettes
is just due to the top 10. I attribute
that to the New Kids and [M.C.]
Hammer, which sold very well on cas-
sette. There’s nothing like that
around now. If I'm down 10% on cas-
settes, that means I'm down 50% on
my top 10 cassettes.”

Musicland’s expanded CD sales
have made up for only part of the
tape decline, Odette says. But he is
optimistic that hard rock albums like
the new Metallica and Guns N’ Roses
titles will jack cassette sales up again
by year’s end.

In contrast, Dobbe does not believe
big rock hits could boost the cassette
percentage of music sales back up to
last year’s level. “We may be differ-
ent from [Musicland] because that’s a
mall store,” he says. “But I don’t see
U2, for instance, being that strong of
a cassette release . .. Metal and even
rap are beginning to sell on CD.”

THE MYSTERY DEEPENS

Further muddying the national pic-
ture is the experience of Hastings
Books, Music and Video, a 125-unit
chain based in Amarillo, Texas. Ac-
cording to executive VP Walter
McNeer, album unit sales at Has-
tings currently break down to 36%
CD and 64% cassette, as compared
with 37% CD and 63% cassette in Jan-
uary. McNeer himself is amazed by
these numbers, which run contrary to
his belief that CD sales are continu-
ing to expand at his chain.

McNeer says that he has seen a
pickup in CD sales on hit titles such
as the Natalie Cole and Van Halen al-
bums and also on country product in
general. He sees a lot more of the
chain’s “middle American” custom-
ers making the move to CD. In light
of the actual numbers, however, he
guesses that “we may have more CD
buyers, but cassette buyers may be
outpacing them.”

The Handleman Co., the nation’s
largest rackjobber, is seeing rapid
growth in its CD sales as more of the
same ‘“middle Americans” shift to the
new technology. “We're the last bas-
tion for CD growth,” says Mario De-
Filippo, senior VP for Handleman.

While he declines to give figures,
DeFilippo says that by the end of the
year, Handleman hopes 60% of its
dollar volume on albums will come
from CD sales.

Regarding cassette sales, he says,
“We seem to be holding our own. It's
not the case that cassettes are losing
ground. It’s holding as a two-configu-
ration industry.”

‘ACROSS THE BOARD' SUCCESS

Handleman’s CD growth, DeFi-
lippo continues, is “across the board.
We're experiencing strong top hit
sales and excellent sales on catalog.
And that’s attributed to the fact that
the major labels have taken catalog
product down to the midprice level,
which makes it an affordable transi-
tion for our customer.”

On full-priced CD product, howev-
er, he admits that “sales are not as
strong” unless they are put on sale in
the $10.98-$11.98 range. “So price is
clearly a consideration in what's sell-
ing, considering the economy.”

The same point is made by Has-
tings’ McNeer, who feels “CD prices
are still too high.” Dobbe of Where-
house, in contrast, observes that the
narrow spread between sale-priced
full-line CDs and $10.98 list front-line
cassettes may have convinced some
to switch to CDs, since the perception
is that CDs cost hardly any more
than cassettes.

CEMA'’s Bach has a different ex-
planation for the falloff in cassette
sales. “[t seems to be that new stores
are giving so much room to CDs that
it’s almost unattractive to buy cas-
settes,” he says. “CDs are marketed
in a very attractive manner, with the
6-by-12 graphics. It is done in a very
positive manner, and encourages the
consumer to buy CDs. Cassettes are
jammed into a small area or put into
keepers that definitely take away
from the fun of buying them.

“Additionally, more and more peo-
ple are getting into CD systems,” he
continues. ‘“They know it is tomor-
row’s sound and know it will be
around for awhile, so it is driving
them to buy CDs.”

age demographics in Latin America
have established the region as a top
promotional priority for the label.

“From the point of view of EMI
Music worldwide, Latin America is a
region of the future and the company
is devoting a high level of resources
into Latin America, so that we can de-
velop our business properly,” says
Stockley. “There are a lot of changes
in the political scene in these coun-
tries, and although they may have
difficulty in the short term, we see
that the probability in the longer
term is that these countries will sort
out their problems.

“Also, the demographics in Latin
America are extremely favorable to
our business. The percentage of peo-
ple who are under the age of 20 is
about 50% or more, so those are the
people who are into music and to
whom we can really sell our prod-
uct.”

CURRENT ROSTER

EMTI’s current roster of top-selling
acts includes Pablo Ruiz, an Argen-
tinean teen singer who, Nieto claims,
has sold a whopping 1 million units in
Mexico; Legiao Urbana, Os Parala-
mas do Sucesso, Marina, and Marisa
Monte from Brazil; Daniela Romo,
Mijares, and Pandora from Mexico;
and Ole Ole, Loco Mio, and Paloma
San Basilio from Spain.

EMI’s marketing blueprint calls
for its acts to be divided into three
priority groups whose product will be
simultaneously released and promot-

ed throughout Latin America, and in
some cases, the U.S. Historically, a
multinational’s Latin American com-
panies usually have been hostile to in-
tercountry marketing because it de-
tracts from the sales of indigenous
artists.

A noteworthy example of the la-
bel’s nascent intercountry promo-
tions, says Ruiz, is the stateside suc-
cess of EMI’s Hispanic U.S. affiliate,
Capitol/EMI Latin, with Mexican art-
ists Daniela Romo and Pandora. That
has generated a strong promotional
push by EMI Mexico on behalf of Ca-
pitol/EMI Latin Tejano act Grupo
Mazz.

“The Mexicans really made an ef-
fort, brought them in, did a show-
case, and in a way said, ‘Thank you
for breaking Pandora, thank you for
breaking Daniela,” ” says Ruiz.

Stockley says Mexico remains the
marketing hub of the region, adding
that the country’s improving econom-
ic health bodes well for the pending
free-trade compact between Mexico
and the U.S.

He also points out that Mexico and
the rest of Latin America can be
strong markets for U.S. and U.K.
acts that release Spanish-language
material. “Some years ago we had
great success with Sheena Easton
and Kenny Rogers in Spanish,” re-
calls Stockley. “At the moment, Rich-
ard Marx is recording one of his
songs in Spanish and we've got some
versions of some songs by Wilson
Phillips coming out in Spanish, too.”

AUSTRALIAN STARS SPEAK OUT

(Continued from page 9)

treasurer, John Kerin, and PSA
chairman Alan Fels.

By generating media coverage, the
artists have focused public attention
upon copyright laws—never an easy
task. Apart from dismissing the
claim that Australian CD prices are
the highest in the world (recent sur-
veys show that they are now among
the cheapest in developed Western
nations), the celebrity lobbyists have
hit hard at the government’s seeming
willingness to destroy one of the
country’s most effective industries.

Most vocal has been Garrett, a for-
mer lawyer and recent senate candi-
date who commands considerable re-
spect, in political circles. He asks,
“Why should this government try to
dismantle a successful industry
which works well, employs large
numbers of people, and earns export
income for the country, by removing

the very mechanisms which allow it
to exist?”

Says Farnham, “The music indus-
try in Australia is a growth industry.
All we ask is that it be encouraged to
grow within Australia, and by doing
so give our artists the ability to mar-
ket themselves overseas. That means
protecting copyright laws at all
costs.”

Emmanuel Candi, executive direc-
tor of the Australian Record Indus-
try Assn., says the stars’ entry into
the fray has been a welcome aid. “I
think the government has been
struck by the unity of expression, by
the fact that all parts of the industry
are telling them the same things.”

Part of the rock stars’ attack has
been an insistence that the govern-
ment itself facilitate lower prices by
removing the 20% sales tax on sound
recordings, one of the few anywhere.
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BMG Distrib, PGD Sign On
As SoundScan Clients

EBY TRUDI MILLER

NEW YORK—SoundScan Inc., the
research firm that supplies sales data
for the Billboard Top Pop Albums
and Top Country Albums charts, will
sell its point-of-sale information to
BMG Distribution and PGD under
three-year contracts. Including Sony
Music Entertainment, which came on
board last month (Billboard, July 13),
SoundScan now has agreements to
supply its information to three of the
six major label groups.

In addition, SoundScan chief oper-
ating officer Mike Shalett says, “We
have held conversations with CEMA,
and we're communicating with the
other two companies as well.”

On the retail front, the Hartsdale,
N.Y.-based company continues to add
retail accounts to its reporting panel.
According to CEO Mike Fine,
SoundScan has recently signed con-
tracts with 16-Store Music City Rec-
ord Distributors Inc., based in Nash-
ville; seven-store Rainbow Records,
based in Woodland, Calif.; 10-store
CML Music Inc. (which runs Music
Vision stores), based in Maryland
Heights, Mo.; and Rose Wabash, a
large independent store in Chicago.
In addition, Shalett says the company

has verbal agreements with 142-store
Strawberries, based in Milford,
Mass.; 34-store Kemp Mill Musie,
based in Beltsville, Md.; and 18-store
Lechmere, based in Woburn, Mass.

Explaining why his company decid-
ed to take the SoundScan service,
BMG Distribution president Pete
Jones says, “Along with many oth-
ers, I've been in favor of getting a
system to get a view of reality, and I
think that POS is exactly the answer
to the question of what’s really hap-
pening with a given record. It affords
us the opportunity to zero in on
breakout situations, to recognize
them early, to exploit them, maximize
them, and spend more intelligently. I
hope that by stepping up, we can help
the process and create momentum
for the system, because we need it as
an industry.”

PGD executive VP Jim Caparro
says, “We believe that SoundScan of-
fers the industry the ability to focus
on selling more records at the point
of sale, rather than focusing time,
money, and effort toward hyping a
chart. That development may seem
subtle, but it is significant. We feel it
will constructively help the industry
better focus its efforts on selling mu-
sic.

Campaign Planned To Push
For Paperboard GD Pack

NEW YORK—Members of the En-
tertainment Packaging Council are
launching a campaign to stimulate
awareness of paperboard as an at-
tractive CD packaging material.

A press release from the EPC
states the Sound By Design cam-
paign will consist of “ads, buttons,
posters, and special events [that] will
draw attention to the environmental
and creative aspects of CD packag-
ing.” No specific information is avail-
able regarding the type of advertis-
ing the council will do, or when the
ads will begin.

Member companies of the EPC in-
volved in Sound By Design include
AGI Inc., International Paper, Ivy
Hill Corp., Queens Group, and Shore-
wood Packaging—all firms that sup-
ply paperboard packaging for the
music and video industries.

A cornerstone of Sound By Design
is Ivy Hill's controversial Eco-Pak,
which emerged in the spring as the
leading contender in the race to de-

velop a new packaging alternative
but has since faced resistance from
five of the six major-label groups.
The majors appear to be leaning to-
ward all-plastic models (Billboard,
July 6).

Ivy Hill has since renamed the
product the Eco-Pak Jewel Box and
fine-tuned it so that the closing mech-
anism is audible, according to Arthur
Kern, the company’s executive VP.
In addition, some cosmetic changes
are being prepared for the next ver-
sion of the package.

The Sound By Design campaign
follows similar efforts by proponents
of the plastic jewel box, who have
created the Jewelbox Advocates and
Manufacturers coalition in an at-
tempt to preserve the decade-old case
as the standard packaging medium
for compact discs. However, the
members of the paperboard compa-
nies say their campaign is not a reac-
tion to JAM’s efforts.

PAUL VERNA

PALMER, MHT IN SUIT OVER LENDING AGREEMENT

(Continued from page 4)

Corp., a wholly owned subsidiary.

The notes, which have been called
by the bank, were intended to back
loans to Palmer totaling $600,000.

“MHT has duly demanded that
Palmer and Palmer Video repay all of
the principal and accrued interest due
under the Palmer Notes and the
Palmer Video Notes,” the bank’s
complaint states.

“Despite MHT’s due demand,
Palmer and Palmer Video have un-
reasonably and unjustifiably failed
and refused to repay any of the prin-
cipal and accrued interest due under
the ... [n]otes . .. or any of them.”

According to Grassi, the bank

called the notes in only after Palmer
filed its lender-liability action. “It’s
reasonable to assume that calling the
notes was in response to our filing
suit,” Grassi says.

The bank’s suit asks for a judg-
ment against Palmer in the amount
of $600,000, plus interest and court
costs.

Manuel Gottlieb, attorney for Man-
ufacturers Hanover, declines to dis-
cuss either suit.

Grassi says that Manufacturers
Hanover is not Palmer’s principal
lending institution and that the dis-
pute should have no impact on the
company’s ability to borrow.

]
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AS THE INDUSTRY tries to come to grips with CD
packaging, U2’s as-yet-untitled first studio album in
four years will be marketed in two versions: a shrink-
wrapped-only jewel box or an “environmentally friend-
ly” AGI DigiTrak version. For the shrink-wrap version,
Island Records’ distributor, PolyGram Distributing
Group, is offering accounts special display units and
“gspecial incentives” reflecting lower packaging costs.
Album is due sometime this fall. Naturally, the dual-in-
ventory concept has the OK of the group itself, its man-
ager Paul McGuinness, [sland chairman Chris Black-
well, PGD president Gary Rockhold, and PolyGram
Label Group chief Rick Dobbis.

NEW VISA RULES STALLED: Two powerful federal
lawmakers were successful in attaching a quickly draft-
ed immigration requirements amendment to an unrelat-
ed appropriations bill to stall until April, 1992, implemen-
tation of controversial new visa rules governing foreign
performers. Sens. Edward Kennedy, D-Mass., and Alan
Simpson. R-Wyo., were able to arrange a floor vote on
the measure just hours before the summer congressio-
nal recess. The legislation would have put a much-criti-
cized numerical cap of 25,000 on the number of foreign
artists and performers allowed to enter the U.S. each
year, and would have increased red-tape requirements
for those artists entering on the new-category O (inter-
nationally acclaimed) and P (groups and culturally
unique artists) visas.

AWARDS ALL THEIR OWN: Following a recommen-
dation from labels, the Recording Industry Assn. of
America has created new levels for awarding gold and
platinum certifications to EPs. According to RIAA’s An-
gela Corio, an EP is defined as having more than two
songs but no more than six and has 4 maximum running
time of 30 minutes. Etfective immediately, an EP will be
certified gold at 250,000 units sold and platinum at
500,000. Previously, EPs were subject to the same guide-
lines as full-length albums ... On another front, the
RIAA decided not to rescind its new certification levels
for music videos. Several labels had voiced concern over
the lack of music videos being certified after the levels
were increased in April.

BILLIONS FOR SHOW BIZ: The Wall Street Journal
reported in its Aug. 8 edition that Sony Corp. plans to
raise 32 billion to $3 billion through the sale in equity in
Japan and the U.S. over the next year to raise, in part,
capital for its entertainment businesses Sony Music
Group and Sony Pictures Entertainment (which is the
brand-new name for the former Columbia Pictures En-
tertainment unit Sony acquired in 1989 for $5 billion in
cash and debt assumption). The proceeds will also be
used to pay down some of that debt, according to the
Journal’s sources. Sony may spin off as much as 25% of
its Sony Music Japan unit to the public as part of the
financing plan, the report says. Sony declined comment.

MIDEM EXIT: Les Bider, Warner/Chappell Music
chairman, says the huge multinational publisher is drop-
ping its participation in MIDEM in favor of a U.S. inter-
national gathering in New York or Los Angeles, the
Aug. 8 edition of The Hollywood Reporter reported.
“We are viewing the industry on a more global basis,”
he said, “with more centralization and fewer one-terri-
tory deals. So there really is no reason to meet in Eu-
rope.” The publisher, which has brought about 50 staff-
ers to Cannes each year, was among many U.S. firms
that dropped out of MIDEM last January in view of the
developing crisis in the Persian Gulf.

A NEW DISTRIBUTION deal is in the works for Al-
len Klein’s ABKCO catalog, loaded with past goodies
by the Rolling Stones, Sam Cooke, and the Cameo-
Parkway and Philles labels, among other attractions.
Word is that the deal will involve one of three distribs,
WEA., Sony, or, in what would be an extension of a deal
ending Sept. 30, PolyGram. The new deal will have
some special new releases to handle, including a four-
CD Phil Spector box, a three-CD “Cameo-Parkway Sto-
ry,” and a video of the Stones classic “Gimme Shelter.”

EAT MY VIDEO, MAN: The Simpsons will finally see
the light of day on video this fall, when FoxVideo re-
leases “Simpsons Roasting On An Open Fire,” the first
in a series of tapes featuring Matt Groening’s animated
family. The program, which first aired over the Fox
Broadcasting Co. in December 1989, will be available
Oct. 24 at a suggested list price of $9.98, according to the
Aug. 8 edition of The Hollywood Reporter. FoxVideo ex-
ecutives were unavailable for comment at press time.

THE GOOD NEWS about a bad practice is that anti-
piracy activity reported by the RIAA reached its highest
level in the first six months of this year. With special
attention to secondary retail seizures (i.e., street ven-
dors) via an RIAA Civil Ex-Parte Seizure Program, 21%
of all counterfeit cassettes seized came from this area.
Overall, cassettes seized amounted to 779,600 copies,
compared with 450,341 in the first half of 1990.

ON TRACK: Pyramid Records, distributed via the
Epic label, will market as many as 12 feature-film |
soundtracks co-produced by Los Angeles-based En-
chantment Pictures and newly formed, Miami-based
Greenwich Films. With Greenwich Films principal and
music industry vet David Chackler serving as executive
producer for the features, first project is “Twisted,”
which is now in postproduction and stars Christopher
Walken, Charlie Schlatter, and Joanna Cassidy.

MOVING ON: Triad Artists superagent Mare Geiger,
who has a client list that includes many of the most suc-
cessful modern rock acts, including New Order, the Pix-
ies, Love & Rockets, and others, will be leaving the
agency at the end of the year to handle A&R and mar-

keting for Rick Rubin's Def American label. i

HELPING HAND: Frances Preston, president/CEQ
of BMI, is the recipient of the T.J. Martell Founda-
tion’s 1992 humanitarian award, to be given April 25 at
the New York Hilton ... Paul Cooper, senior VP/ GM
of Atlantic Records on the West Coast, and Elton John
are among music industry members of the honorary
committee for a Sept. 29 event at the Santa Monica Air
Center for Project Angel Food, which daily feeds home-
bound patients who have AIDS. At the event, some
40,000 square feet of interior design and architecture
will be displayed. An auction will also take place . .. Ben-
efiting the City of Hope, Musicares, and NARAS’ Gram-
my In The Schools program, the Vital Care Music &
Tennis Festival will be held Sept. 12-16 at the Warner
Center Club in Woodland Hills, Calif. The event will pit
30 tennis pros vs. 30 musicians in a doubles event. For
further info, contact Music-Tennis at 818-879-9110.

THE Los Angeles Music Network will meet Aug. 19,
reports Tess Taylor, president. For more details, contact
Taylor at MCA Records.

JAMES IN JAIL: At press time, a San Fernando, Calif.,
judge declined to lower the $1 million bail for funk pio-
neer Rick James, who was being held on charges of tor-
turing a 24-year-old woman with a hot crack-cocaine pipe
and forcing her to have oral sex with his girlfriend.

James and his girlfriend were set to be arraigned Aug.
9.

cREEM PUBLISHER Marvin Scott Jarrett claims to
be currently negotiating with Irving Azoff to sell the
rock publication to the head of Giant Records. Azoff of-
fered no comment. Creem has had its share of problems
lately, facing a lawsuit from its former rep firm, Spec-
trum Media, over allegedly fraudulent circulation
claims. Jarrett has filed a $5 million counterclaim, accus-
ing Spectrum of damaging his business.

BANG: BNA Entertainment, the new BMG country la-
bel, has named its vocal supergroup the Remingtons.
Composed of Jimmy Griffin (of Bread and Black Tie),
and Richard Mainegra and Rick Yancey (Cymarron),
the group had been informally operating as the Three
Amigos.

INSIDE TRACK, in word received at press time,
mourns the death of Sam Goody, the pioneer retailer of
the LP era, who died Aug. 8 in St. John’s Episcopal Hos-
pital in Far Rockaway, N.Y,, at the age 87. Goody start-
ed his Sam Goody retail chain in New York in the late
’40s, just as the LP was being introduced. He sold the
chain to Musicland in the late "70s.
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Y@ ve always known Randy Travis, the multi-platinum performer.

ANOTHER

On High Lonesome, meet Randy Travis, the writer. With collaborators such

SIDE OF

as Alan Jackson, Don Schlitz and others, Randy again displays the style
g

R A ND

and range that have made him one of country music’s most popular artists.
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