CHICK COREA Beneath The Mask
Chick Corea, Frank Gamble, John
Patitucci, Dave Weckl and Eric
Marienthal make up the Chick Corea
Elektric Band and the music “Beneath
The Mask'' the top contemporary jazz
band’'s new chart-bound smash.
GRD/C-9649.

These Days. The new album from The
Grapes Of Wrath. Twelve pop gems
with an electric kick, featuring the singe
and video “I Am Here.” Coming August
27. On Capitol (96431).
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GN’R Sets Spark ‘lllusion’ Of Grandeur

Retailers Prepare For September Release

B BY CHRIS MORRIS

LOS ANGELES—For months, retail-
ers and consumers have been hearing
about Guns N’ Roses—the riot, the
tantrums, the court cases. Finally,
they can anticipate the release of the
Guns N’ Roses albums.

Geffen Records has set Sept. 17 as

the firm street date for “Use Your II-
lusion 1” and “Use Your Illusion I1,”
the band’s two new studio albums,
which, taken as a whole, comprise 30
studio tracks and 2Y% hours of musiec.

The albums will be preceded by the
single “Don’t Cry,” which ships to ra-
dio and retailers Sept. 3. (An “Illusion
1I” track, “You Could Be Mine,” was

MGA Makes ‘Gommitments’
To Film Soundtrack, Actors

EBY CRAIG ROSEN

LOS ANGELES—In an unprecedent-
ed move, MCA Records has picked up
not only the soundtrack album from
Alan Parker’s new rock film “The
Commitments,” but has also signed
two of the young actors featured in
the motion picture.

The 20th Century Fox film, which
opened Aug. 14 in New York and Los
Angeles, has received overwhelming-

T;p 40, E:ountrv
Are Neck & Neck
In Spring Survey

HEBY PHYLLIS STARK

NEW YORK—Country and top 40
are neck and neck in national lis-
tening shares, according to Bill-
board and Arbitron’s exclusive
quarterly study of national for-
mat preference. Country was one
of three formats, along with al-
bum rock and oldies, to achieve its
highest listening share in recent
memory, according to the study,

(Continued on page 9)

ly positive reviews. Based on Roddy
Doyle’s novel, “The Commitments”
traces the rise and fall of a Dublin-
based soul band formed by a group
of disenfranchised youths.

MCA Music Entertainment chair-
man Al Teller was one of several rec-
ord company executives invited by
Beacon Communications, the Los An-
geles-based production company that
handled the film, to view 20 minutes

(Continued on page 67)

featured in the summer hit “Termina-
tor 2: Judgment Day” and has al-
ready sold in excess of 800,000 units
as a single.)

“Use Your Illusion 1" contains 16
tracks: “Right Next Door To Hell,”
“Dust N’ Bones,” “Live And Let Die”
(the James Bond film theme com-
posed by Paul and Linda McCartney),
“Don’t Cry (Original),” “Perfect
Crime,” “You Ain’t The First,” “Bad
Obsession,” “Back Off Bitch,” “Dou-
ble Talkin’ Jive,” “November Rain,”
“The Garden,” “Garden Of Eden,”
“Don’t Damn Me,” “Bad Apples,”
“Dead Horse,” and “Coma.”

“Use Your Illusion II"” consists of
14 songs: “Civil War” (a remake of
the song heard last year on Warner
Bros.” benefit album for Romanian
orphans, “Nobody’s Child”), “14
Years,” “Yesterdays,” “Knockin’ On
Heaven’s Door” (a new recording of
the Bob Dylan song included on Gef-
fen’s “Days Of Thunder” sound-
track), “Get In The Ring,” “Shotgun
Blues,” “Breakdown,” “Pretty Tied
Up,” “Locomotive,” “So Fine,” “Es-

(Continued on page 74)

Chart-Share Revisions: WEA
No. 1 Pop; Sony Still No. 2

NEW YORK—Due to a computer
programming error, there are signifi-
cant flaws in the “chart-share” infor-
mation printed in last week’s Bill-
board. The recalculated information
is reflected in this story and in the
graphs on page 71.

Under the recalculated informa-
tion, WEA remains the dominant dis-
tributor of pop albums with 30.3% of
the chart, a higher percentage than
indicated last week. WEA also was
the champ for the second half of
1990, with a 35.9% share.

Contrary to last week’s informa-
tion, Sony retains its place as the No.

2 pop distributor, with 17%, just
slightly ahead of No. 3 CEMA, with
16.7%. Sony was the No. 2 pop distrib-
utor for the full year 1990, although
CEMA was the stronger company on
the pop albums chart for the July-De-
cember period.

Under the corrected figures, Uni
Distribution Corp. (formerly MCA
Distribution) and PGD each turned in
significantly better performances in
the first half than indicated last
week. Uni, the No. 4 pop distributor,
had 13.8% of the chart—a robust
jump of 6.3 percentage points over

(Continued on page 71)
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3 Lahels Raise
Tape/GD Tags
On New Titles

@ BY KEN TERRY
and PAUL VERNA

NEW YORK—Despite the cur-
rent weakness of the economy,
some record labels have launched
a new round of price increases on
front-line cassettes and compact
discs.

In the past couple of months,
EMI has repriced much of its
front-line CD catalog from $13.98
to $15.98 list, without upgrading
$9.98 list cassettes to $10.98. All of
its new releases are now coming
out at the $10.98/$15.98 levels,
and EMI senior VP of marketing

(Continued on page 70)

P’Gram’s First Half:
Record Sales, Profits
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EMMYLOU HARRIS PLAYS THE RYMAN

When Nashville’s historic Ryman Auditorium played host to country sing-
er Emmylou Harris and her new band, the Nash Ramblers, recently, ad-
mission was by invitation only. But not to worry: The dates are being
turned into an album, a television special, and a home video. Edward
Morris reports. Page 6

BOB SEGER’S NEW-TIME ROCK’N'ROLL

Still the same? Fans will get a chance to hear for themselves Aug. 27
when Bob Seger bows his first new album in five years, “The Fire In-
side.” Gary Graff recently accomp’nied Seger and got an early listen to
the disc, on which the singer tries out a few new moves. Page 26

SHOW (INDUSTRIES) & TELL

Show Industries board chairman Mark Siegel used that company’s
fourth-quarter “Beach Party” to explain the recent sale of City 1-Stop,
emphasizing the decision to concentrate on the Music Plus chain. Earl
Paige and Deborah Russell were there. Page 40A

EYE ON CD-Il HARDWARE, SOFTWARE

American Interactive Media will launch 30-35 Compact Disc Interactive
titles in October, reports Jim McCullaugh, to coincide with the release of

the CD-| format hardware to consumers. Page 48
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P’Gram Posts Record Sales, Profits
Levy Cites A&M In Strong 1st-Half Showing

B BY JEFF CLARK-MEADS

LONDON—PolyGram defied the
economic downturn in the U.K. and
the U.S. by achieving record net sales
and income in the first half of this
year—with hardly any superstar re-
leases.

The company posted net income of
$72 million, up 24% from $58 million
for the same period in 1990. The
group also achieved net sales of
$1.327 billion, 25% above its volume
of $1.065 billion for the same six

months last year.

Company president and CEO Alain
Levy says the success came from a
strong worldwide release schedule, a
buoyant performance from A&M,
and steady progress in its U.S. opera-
tion. The American company was
close to breaking even in the first
half and should achieve a profitable
position by year’s end, he adds.

He comments, “This year is a great
year, and we haven’t had major re-
leases. The only really major release
has been from Sting.”

M BY THOM DUFFY

NEW YORK—Time Warner Inc.
has informed the Rhythm & Blues
Foundation that it will not make a
$150,000 donation to the group this
year as previously pledged, but
says it will restructure its commit-
ment to give $50,000 this year and
in two subsequent years.
Foundation executive director Su-
san Jenkins says Time Warner “has
not reneged on their pledge. They
just changed how we will receive
it.” She says the change in payment
will not hamper the foundation’s
work, which has included bestow-
ing more than $200,000 in annual

Time Warner Restructuring
Its R&B Foundation Donation

grants to worthy R&B artists.

But other board members are
alarmed, saying the Time Warner
move may damage the foundation’s
fund-raising credibility. And they
question whether it signals a
change in the commitment of
Warner labels to royalty recalcula-
tions promised to veteran R&B acts
when the foundation was estab-
lished in 1988 (Billboard, May 28,
1988). Those artists frequently were
underpaid, regardless of the label
for which they recorded, observers
say. To date, only MCA and the
Warner labels have agreed, where
possible, to recalculate royalties for

(Continued on page 67)

He points out that A&M’s general-
ly strong first half was partly due to
albums from Amy Grant and Ex-
treme. “A&M is having an excellent
six months with success starting to
spread worldwide.”

Levy also points to strong results
in the Far East, where, he states,
sales are up 3% year-to-year. In Eu-
rope, he singles out the German and
French operations, which are gaining
market share.

Of the U.S,, Levy says he is encour-
aged by the first-half results and by
the fact that the company is breaking
new artists.

Asked about the U.S. company's
lack of profitability, Levy says,
“There are different kinds of profit.
You can have profit because the re-
sults are very skewed to albums
which sell 5 million units. We had that
in the old days with Bon Jovi and Def
Leppard. What we're aiming at now
is a sizable share of the top 50 al-
bums. That will take three years.

“I’'m being very careful not to
claim victory yet,” he continues. “If
we have that magical 14% [chart
share], we will have reasonable profit
on a regular basis.”

Of PolyGram’s two big acquisitions
of 1989, Island and A&M, Island was
overshadowed in the first six months
by A&M’s obvious success. Levy
says he is unconcerned by this and
states that Island is taking its time to
build its repertoire. “I'm encouraged
by their new artists,” he says. “They
have a U2 album coming in Septem-
ber, but I'm most interested in them

(Continued on page 66)

‘Wolves’ Is New Pre-order Rental Champ
Title Sparks Optimism Amid Caution For Second Half

B BY PAUL SWEETING
and JIM McCULLAUGH

NEW YORK—Orion Home Video
says it has racked up pre-orders for
more than 649,000 copies of “Dances
With Wolves,” making it the biggest-
shipping rental title to date. The
news bolstered hopes within the
trade that the momentum is return-
ing to the malaise-ridden video retail
business.

But retailers and distributors tem-
per their optimism with a caution
growing out of the first half of the
year, universally acknowledged as a
dismal period for the business.

In the first half, dealers were hit
with the triple-whammy of the Per-
sian Gulf war, which kept consumers
glued to CNN, a generally weak slate
of titles, and the economic recession.
The effects of those factors, distribu-
tors and retailers say, may be deeper
and more long-lasting than the recent
upturn in business might indicate.

Still, they see promise in the sec-
ond-half product lineup—as seen in
the record-setting orders for
“Wolves,” which bested the previous
mark of 642,000 set in March by Para-
mount Home Video's “Ghost.” This
achievement comes on the heels of
the 8.4 million units ordered for Fox-
Video’s “Home Alone,”* which is
priced for sell-through and is also ex-
pected to be a strong renter.

Several distributors and retailers
surveyed by Billboard attribute the
enormous success of ‘“Wolves,” in
part, to an upturn in consumer rental

activity that began in early July and
has raised dealer confidence.

“The market has been picking up
in the last several weeks,” says Amy
Innerfield of the New York-based in-
dustry analyst Alexander & Asso-
ciates. “In general, consumers are
out renting more. In fact, consumers
have been averaging about 94 million
rental transactions a week for the
past several weeks. That compares
with about 88 million rentals a week
during the comparable period last

year. But it has only been in the last
several weeks that we've seen an up-
tick.”

“Our customers have more cash
flow and appear to be more success-
ful renting films,” says J.D. Man-
delker, president of distributor Sight
& Sound in St. Louis. “Purchases are
up and generally there’s more opti-
mism than there was in the last few
months.”

As for the slow first half of the

(Continued on page 75)

B BY EARL PAIGE

LOS ANGELES—In the wake of
the conviction of one adult video
supplier and a mistrial in the case of
another, Bon-Vue Enterprises of
Compton, Calif., was indicted Aug.
7 by a federal grand jury.

The latest indictment, part of an
ongoing Justice Department cam-
paign against adult video suppliers,
is the first to involve material that
is not considered ‘hardcore,” in-
cluding so-called bondage videos.

According to Paul Fishbein, edi-
tor of Adult Video News, “There
are no sexual acts in bondage vid-
eos. The other material in the case

Federal Gampaign Nets
Another Adult-Vid Supplier

is amateur, the kind people video-
tape themselves in their homes and
attempt to exploit commercially.”

The indictment, charging inter-
state shipment of obscene materials
to a store in Flagstaff, Ariz., lists
two subsidiaries and three individ-
uals.

Officials at the U.S. Attorney’s
office in Phoenix would not com-
ment on the case. At press time,
principals at Bon-Vue could not be
reached.

The 24-page indictment identifies
three titles in one count as “Couples
Club II,” “Educating Laurel,” and
“Next Door Neighbors Vol II.” In

(Continued on page 75)
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Legacy Gontinues Reissue Formula
Chicago, Aerosmith, Beck Sets Slated

W BY SUSAN NUNZIATA

NEW YORK—With a Jeff Beck ret-
rospective expected home for
Christmas, and reissues from Chica-
go, Billie Holiday, and Aerosmith
due in September and October, the
staff at Sony Music’s Legacy Ree-
ords continues to mine the archives
of Epic and Columbia in search of
musical treasure and sales success.

The Legacy imprint was estab-
lished about 18 months ago with

roots in the Jazz Masterpiece series
of CD reissues launched in 1986 by
Jerry Shulman, VP of marketing de-
velopment for Sony Music, and his
team.

“The reaction we got when Jerry
started the Jazz Masterpiece series,
from accounts and consumers, was
so incredibly strong that it prompt-
ed our move into the Legacy label,”
says Paul Smith, president of Sony
Music Distribution.

Shulman, Legacy’'s GM, says the

NEW YORK—Judge Thomas
O’Brien of the Cook County Circuit
Court in Chicago has rejected a pro-
posed settlement of a class-action
lawsuit against Arista Records over
lip-syncing duo Milli Vanilli.

Arista offered a $3 refund on fu-
ture purchases to those who had
bought a Milli Vanilli CD, $2 for a
cassette tape or LP, and $1 for a
single. In order to obtain the re-
fund, consumers would have had to
send in the bar-code symbol from
the Milli Vanilli album along with a
receipt for the purchase of a néw
Arista recording. The label would
then have sent back a check. Under
this plan, Arista could have paid out
in excess of $25 million.

Read His Lips: Judge Says
~ No To Milli Rebate Offer

O’Brien called the offer “unfair,”
noting that consumers would have
to make additional purchases in or-
der to get a refund. “In my opinion,
this was a rather provocative type
of conduct, and to require a pur-
chase of additional merchandise
really rubs me the wrong way.”

The judge set a new hearing date
for Sept. 11, at which time Arista is
expected to make a new offer.

The plaintiffs have the option of
accepting the offer or continuing le-
gal action. None of the plaintiffs
could be reached for comment.

More than 26 lawsuits have been
filed against Arista, claiming the la-
bel defrauded the public by leading |

(Continued on page 74) |

J

label is, in effect, the catalog prod-
uct management department of Co-
lumbia and Epic.

Recent notable titles include the
Tony Bennett “40 Years” four-CD
set, with initial orders of 30,000
units (and a list price of $50); Maha-
lia Jackson’s “Gospel,” which sold
more than 22,000 units; and Spirit’s
“Time Circle,” which sold 18,000, ac-
cording to Shulman.

A Clash set is among the many
upcoming releases due for 91 and,
in early 1992, Legacy plans a Carole
King 20th anniversary box, a four-
CD Johnny Cash set, and Kansas
and Cheap Trick collections.

“We strive to find previously un-
released material or alternative
takes,” says Shulman. “We're try-
ing to define the digital profile of an
artist’s career.”

While seeking to reissue product
with ‘“mint sound,” Shulman notes,
“We're not the Smithsonian. We're
here as a commercial venture.
Where we can satisfy an artistic de-
sire and tap into a successful sales
situation, it's very gratifying.”

Sales vary as widely as product,
notes Shulman. Legacy’s Grammy-
winning Robert Johnson box went
gold and is still selling strongly; the
Byrds set has sold 150,000 units; re-
leases from Benny Goodman and
Harry James are approaching

40,000 units each; and a Claude .

Thornhill “Best Of The Big Bands”
reissue has sold about 20,000. Re-
leases from Van Morrison, Adam
Ant, and Electric Light Orchestra

(Continued on page 75)

Decree On Fiber-Optic Phone Plan Reversed
Cable, PPV Firms Unfazed; Cite ‘84 ‘Baby Bells’ Act

H BY PAUL VERNA

NEW YORK—Cable industry execu-
tives and pay-per-view suppliers say
they are not alarmed about the July
25 reversal of the 1982 consent decree
that prohibited regional phone com-
panies from manufacturing equip-
ment or carrying informational ser-
vices over their lines.

The new ruling—issued by Federal
Judge Harold H. Greene, who wrote
the original decision—could potential-
ly open the way for phone companies
to deliver video on demand over yet-
to-be installed fiber-optic networks.

However, cable sources surveyed
by Billboard say they are still protect-
ed by the Cable Act of 1984, which
prohibits the so-called “Baby Bells”
from getting into the cable business
in their area of service.

Furthermore, because Greene's de-
cision left open the possibility of ap-
peals, and because the implementa-
tion of such services by the Bell com-
panies would be years away even if
the new rules were in effect today,
cable and PPV operators say it is too
early to assess the full impact of the
reversal.

CABLE, PPY REACTIONS

The National Cable Television
Assn., a Washington-based lobbying
group that represents cable interests,
says it is not concerned about the rul-
ing. NCTA president James P. Moo-
ney comments, “Judge Greene’s rul-
ing does not affect the 1984 Cable
Act’s prohibition on telephone compa-

nies providing television service in-
side their service areas.”

Similarly, the head of pay-per-view
supplier Reiss Media Enterprises—
which co-owns the Request TV ser-
vice with Group W Satellite Commu-
nications—does not perceive the
phone companies’ entry into fiber-op-
tics as an immediate threat. “By the
time this comes around we will have
solidified our cable distribution,”
says Reiss chairman, president, and

CEQ Jeffrey Reiss. “The real issue is
how quickly cable will deliver on its
fiber-optic promise, and based on ev-
erything we hear, we'll be quicker
and earlier than the telcos.”

Turner Home Entertainment
(THE), which has vested interests in
the cable and home video industries,
is also brushing aside the move as
virtually irrelevant to its core busi-
nesses. “I see no direct impact on our

(Continued on page 54)

B BY CRAIG ROSEN

| LOS ANGELES—Time Warner's
Elektra Entertainment has entered
into a joint venture with the reacti-
vated Chameleon Entertainment.
Dan Pritzker is chairman/CEO
of Chameleon Entertainment and
former RCA Records president Bob

.

BERGER

BUZIAK

Ghameleon Retums As
An Elektra Joint Venture

Buziak has been tapped as presi-
dent/chief operating officer. Bill
Berger, until recently executive VP
of Arista, has joined the company
as president of Chameleon Records.
Chameleon is now headquartered
in New York, but it will continue to
have an office here, helmed by exec-
utive VP Chuck Plotkin. The label,
which was formerly distributed by
CEMA, became inactive in Decem-
ber and laid off most of its staff.
Elektra GM/senior VP Brad
Hunt says the joint venture will
give the label “another important
A&R source. It's a continuance of
what we have been doing this year
with Mute, Select, and Hollywood,
(Continued on page 63)

Welcome Aboard. Arista Records president Clive Davis announces the signing
of guitarist Stanley Jordan to a long-term agreement. Jordan previously held the
No. 1 position on the jazz albums chart for nearly a year. He is currently
recording his Arista debut, which is slated for an early-1992 release. Shown,
from left, are David Rubinson, Jordan’s business manager; Davis; Jordan; Arista
executive VP of operations Roy Lott; and Jordan's personal managers, Robin
Tomchin and David Burrell.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Doug Daniel is appointed VP of promotion, black music, for
Arista Records in New York. He was VP of black music for Elektra.

Les Silver is named VP of sales and marketing for Quality Records in Los
Angeles. He was West Coast marketing director at Capitol.

Jeremy Pearce is named senior VP of music publishing and European busi-
ness affairs at Sony Music U.K. in London. He was VP of business affairs and
music publishing for Sony Music International. In other appointments, Alan
Phillips is named director of international marketing and artist development
for Columbia Records in London. He was VP of European marketing and sales
for Sony Music International.

DANIEL SILVER HUNT STRICK

Bril Flint is appointed senior director of worldwide strategy and planning
for EMI Music in New York. He was manager at Bain & Co. Inc.

Margie Hunt is promoted to director of A&R for Sony Music Nashville. She
was associate director of A&R for the label.

Capitol Records appoints Mick Angus tour marketing director in Los Ange-
les and Tita Gray associate director of black music A&R, East Coast, in New
York. They were, respectively, an independent tour manager, and creative

manager for MCA Music Publishing.

i ol <
ALEXANDER

GODFREY-CASS

HANSEN

Epic Records in Los Angeles names Julie Farman director of media rela-
tions, West Coast, and Avarie Shevin associate director of media relations,
West Coast. They were, respectively, associate director of West Coast media
relations for the label, and a publicist at Scoop Marketing.

Judith Barahal is promoted to national field marketing director at L.R.S.
Records in Chicago. She was Midwest director of marketing and sales.

Stanley Winslow is appointed national director of marketing and promotion
for Pendulum Records in New York. He was regional promotion marketing
manager for Elektra in Los Angeles.

Andrea Kinloch is named director of marketing for Curb Records in Los
Angeles. She was director of publicity and artist development/country for the
label.

Dave Neckar is named director of manufacturing for JRS Records in Los
Angeles. He was owner of Dave Neckar Consultants.

PUBLISHING. Danny Strick is promoted to senior VP/GM of BMG Songs in Los
Angeles. He was VP/GM of the company.

Robin Godfrey-Cass is promoted to senior VP of international A&R for
Warner/Chappell Music in London. He retains his title of managing director of
the Warner/Chappell U.K. operation.

DISTRIBUTION. Sony Music Distribution in New York promotes Steve Shimp to
VP of operations and Ernie Hansen to VP of administration. They were, re-
spectively, director of inventory management, and director of branch adminis-
tration.

RELATED FIELDS. Linda Alexander is promoted to VP of corporate communica-
tions, West Coast, for MTV Networks in Los Angeles. She was director of
corporate communications, West Coast.
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You are
cordially invited to attend

The City of Hope
1991 Spirit of Life Award Dinner
Honoring

Al Teller

Chairman, MCA Music Entertainment Group

Wednesday Evening
September 4, 1991
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Emmylou Harris Plays Historic Ryman
Shows Yield Album, TV Special, Home Vid

B BY EDWARD MORRIS

NASHVILLE—Seldom has blind
luck so well served the cause of art
as it does in the forthcoming “Em-
mylou Harris At The Ryman” al-
bum, TV special, and home video.
And seldom have good musical taste
and hard work put luck to better
use.

On the three evenings of April 30-
May 2, Warner Bros./Reprise artist
Emmylou Harris and her band, the
Nash Ramblers, simultaneously re-
corded an album and taped a special
for The Nashville Network at the Ry-
man Auditorium here. The shows
were done in front of small, by-invita-
tion-only audiences.

Allen Reynolds and Richard Ben-

nett produced the album. TNN’s
Bayron Binkley was in charge of the
videotaping.

The TNN special will first air Oct.
7 and again near the release date of
the album, which is tentatively set
for January. Portions of the special
will be encapsulated into a home vid-
eo and also be used to promote Har-
ris’ European tour later this summer.

In using the Ryman as a perfor-
mance venue—the first time that has
been done on this scale since the
Grand Ole Opry quit the premises in
1974—Harris and company have re-
newed the debate about whether the
revered structure should be opened
for live music shows or remain a mu-
seumlike tourist attraction.

Hal Durham, who oversees the Ry-

That's Not All, Folk: Newport
Success May Incite Blues Fest

B BY GREG REIBMAN

NEWPORT, R.I—Despite the trou-
bled New England economy, the 1991
Ben & Jerry’s Newport Folk Festival,
held here Aug. 10-11, was a rousing
success, drawing its largest crowd
since the legendary event was resur-
rected in 1985.

Encouraged by the two-day sellout
and the continued good fortunes of
the Aug. 16-18 Jazz Festival-Newport
(which sold out for the fourth consec-
utive year), organizer George Wein is
now considering holding a Newport
Blues Festival here next summer.

Wein, CEO of the New York-based
Festival Productions Inc., credits the
folk festival sellout to a decision to
refocus the event on contemporary
singer/songwriters and away from
the nostalgic approach of previous
years. He also tips his cap to a promo-
tion staff that managed to attract
17,000 fans with an advertising bud-
get that was actually smaller than
last year’s.

“We’ve been working on reshaping

the Folk Festival for a few years
now,” Wein says. “When we came
back to Newport after a 10-year hia-
tus, we started out with young folk
singers and nothing much happened.
So we went back to some of our
more-established stars like Joan Baez
and we drew a few [more] people.”
“Slowly but surely, we integrated
a lot of younger, more contemporary
folk singers and it has really caught
on,” Wein adds, estimating that most
attendees this year were between 25
and 35 years old. “There was a feel-
ing backstage and in the audience
that this was now established and
that from now on, people will focus
on the Newport Folk Festival as an
event, not as a legend.” ,
Only two acts in the 1991 lineup—
Judy Collins and the Staple Singers—
performed at the festival in the '60s.
In addition, '70s veterans John Prine,
Randy Newman, and the McGarrigle
Sisters participated, drawing their
share of fans.
But, judging by audience response,
(Continued on page 66)

PAGE Teams With Hispanic
Miktg. Firms For Tejano Shows

B BY RAMIRO BURR

SAN ANTONIO, Texas—The Hous-
ton-based PACE Special Events, one
of the largest rock concert promoters
in the Southwest, has joined forces
with two Hispanic marketing entre-
preneurs to produce a series of con-
certs featuring top stars of Tejano
and other Latin music.

The partnership, known as-
Optimo/PACE Producciones, in-
cludes John Quintanilla of the Lead-
M ad agency in Houston and Jose Lo-
pez-Negrete of Lopez-Negrete
Communications.

The Optimo/PACE series began
with a July 20 “La Revolucion Musi-
cal” concert at the Summit in Hous-
ton, headlined by La Mafia and fea-
turing Emilio Navaira, Selena, and
Roberto Pulido. Some 11,000 fans
paid $10 and $15 for the show.

“We were thrilled with the atten-
dance,” says Jane Holman, special-
events coordinator for PACE. “We

were not sure what to expect because
this was something new. We [at Pace]
are not Hispanic and we don’t pre-
sume to know everything there is to
know about this music. That’s why
we hooked up with Quintanilla and
Lopez-Negrete.”

Holman says the next event on the
drawing board is 2 major outdoor fes-
tival in Dallas, but that details are not
yet firmed. “We intend to present
events regularly in Houston, ideally
in other parts of the country, but def-
initely in Texas.”

She adds, ‘“We’re looking at Tejano
groups, but we don’t want to limit it
to just that. Presenting shows at
places like the Summit is an upgrad-
ing for the music, getting away from
the traditional Latin venue.”

Quintanilla says the Summit of-
fered the groups a “chance to per-
form at a top-grade facility where
other mainstream artists perform.”

PACE Special Events is a subsid-

(Continued on page 66)

oM ua

man, says Opryland management
has completed a study on renovating
the interior but has not yet decided
whether to go the performing venue
or museum route.

“I guess what we’d like to come
out with would be some kind of com-
bination use of the building, where
we could have a performing area left
there, with quite a few fewer seats
than it has currently,” he says, add-
ing that a decision on use may still be
made this year.

The circumstances that culminated
in Harris’ Ryman project began to co-
alesce more than two years ago when
she was looking to either patch up
the current edition of her fabled Hot
Band or start another group from the
ground up. At about the same time,
the jazz/bluegrass group Newgrass

(Continued on page 31)
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ROCK ART CUP CHARITIES
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‘Pop’ Art. Taco Bell chief operating officer Zane Leshner presents a $1 million
advance check to several charities that will benefit from the company’s “Rock
Art Cups For Charity’” campaign. From Aug. 12 to Sept. 8, original art from M.C.
Hammer, Bell Biv DeVoe, the Scorpions, Diana Ross, and George Michael will
be featured on five collectible plastic cups, given free to Taco Bell customers
who order a large soft drink. Five cents from each of the 20 million cups will be
donated to the charities. In September, the original art and other rock’n’roll
memorabilia will be auctioned to generate additional money for the charities.
Shown at the campaign’s launch party, from left, are Leshner; Emma Samms of
the Starlight Foundation; Ira Brodie of the T.J. Martell Foundation; manager Doc
McGhee, representing the Nordoff Robbins Foundation; and MCA Music Group
chairman Al Teller for the City of Hope. At right is KLSX Los Angeles radio
personality Jim Ladd, who was MC at the event at L.A.’s Shark Club.

NATALIE COLE'’s “Unforgettable” holds at No. 1 on
the Top Pop Albums chart for the fifth straight week.
But the end may be in sight: Metallica, whose “Enter
Sandman” is the top new entry on the Hot 100 at No.
47, stands a good chance of debuting at No. 1 next
week with its “Metallica” album.

It’s a win-win situation for Elektra, which released
both albums. The company thus stands on the verge of
having the top two albums simultaneously for the sec-
ond time in three years. Elektra achieved the feat in

Best That I Got” and the
“Cocktail” soundtrack.
“Metallica” would be
the third album by a hard-
rock band to debut at No.
1 this summer, following
Skid Row’s ‘‘Slave To
The Grind” and Van Ha-

January 1989 with Anita

Baker's “Giving You The
et = ey
TR ————

len’s “For Unlawful Car-

nal Knowledge.” The suc-
cess of “Enter Sandman”
is enabling Metallica to expand its hardcore cult by
reaching the broad pop/rock audience. The band’s only
previous chart single was “One,” which reached No. 35
in 1989,

It is a tribute to the timelessness of Nat King Cole’s
music that “Unforgettable” is holding onto the No. 1
spot amid all this hard rock. The title track, which fea-
tures Natalie Cole singing with her late father, peaked
at No. 3 on the AC chart last week, but it continues to
gain ground on the pop and R&B charts. It jumps to
No. 14 on the Hot 100 and to No. 10 on the R&B chart.
This gives Nat King Cole a 49-year span of top 10 R&B
hits. As the leader of the King Cole Trio, he first made
the mark in November 1942—back when the chart was
still called the “Harlem Hit Parade”’—with a song
called “That Ain’t Right.”

One final note: Nat King Cole’s “Collector’s Series”
jumps from No. 167 to No. 138 on the pop albums chart.
It’s his highest-charting album since “Nat King Cole
At The Sands” in 1966, the year after his death.

BRYAN ADAMS’ “(Everything I Do) I Do It For
You” logs its fifth week at No. 1 on the Hot 100. And
with the highest bulleted single (the Scorpions’ ‘*“Wind
Of Change”) way down at No. 7, Adams could easily
have a sixth week on top.

“I Do It For You” is already the longest-running No.
1 hit by a male artist since Prince’s “When Doves Cry”
in 1984. Adams’ rock ballad from ‘“Robin Hood: Prince
Of Thieves”' is also the longest-running No. 1 hitfrom a
film since “When Doves Cry,” Prince’s “Purple Rain”
classic.

Incidentally, last week’s one-two placement of hits

by Paul Grein

Cole Holds At No. 1, But Metallica’s In Wings:
Something Old, New In Albums List’s Top 5

by Adams and Amy Grant marked the first time in 20
years—not 18, as we told you last week—that A&M
has held the top two spots simultaneously. The label
last achieved the feat in June 1971 with Carole King’s
“It’s Too Late” (on Ode) and the Carpenters’ “Rainy
Days & Mondays.”

FAST FACTS: Though "70s veterans Natalie Cole and
Bonnie Raitt continue to hold down the top two spots
on the pop albums chart,
rookie acts round out the
top five. Boyz II Men
jumps to No. 3, C&C Mu-
sic Factory holds at No.
4, and Color Me Badd
leaps to No. 5.

Bob Seger & the Silver
Bullet Band’s “The Real
Love,” the first single
from their upcoming al-
bum, “The Fire Inside,”
enters the Hot 100 at No.
77. The album, the group’s first in more than five
years, is due later this month on Capitol. Don Was,
who produced Bonnie Raitt’s smash Capitol albums,
also supervised Seger’s album, which additionally fea-
tures production by Seger, Punch, and Barry Beckett.

Prince & the N.P.G.’s “Gett Off” falls apart in its
second week on the Hot 100, dropping from No. 66 to
No. 78. But Prince hasn’t lost his touch: Martika’s
“Love ... Thy Will Be Done,” which he and Martika co-
wrote, jumps from No. 57 to No. 45 in its third week.

Paula Abdul lands her seventh straight top 10 hit on
the Hot 100 as “The Promise Of A New Day” jumps
from No. 12 to No. 8. Abdul’s “‘Spellbound” album has
appeared in the top 10 for the past 13 weeks.

A&M, Jive, and Virgin each have two singles in the
top 10 on this week’s Hot 100. A&M and Virgin have
accomplished this many times, but it's a first for Jive,

WE GET LETTERS: William Simpson of Los Angeles
notes that this week’s top 10 on the Hot 100 has an in-
ternational flavor, with Bryan Adams from Canada,
Roxette from Sweden, the Scorpions from Germany,
and the KLF from England . .. Simpson adds that this
is the third year in a row that a Canadian act has
topped the chart. Alannah Myles scored last year;
Sheriff rang the bell in 1989.

Rob Durkee of “American Top 40” notes that the fe-
male artists who took the longest time between their
first Hot 100 hits and their first top 40 hits are both in
the top 40 this week: Loleatta Holloway, who first
made the Hot 100 in March 1975, and Bonnie Raitt,
who first made the chart in May 1977. These women
waited a combined total of 30 years to crack the top 40.

6

www americanradiohistorvy com

BILLBOARD AUGUST 24, 1991



www.americanradiohistory.com

In Memory of
Sam Goody

A pioneer in record retailing and
founder and namesake of our
Sam Goody chain of stores.
All of us at The Musicland Group

offer our deepest condolences to

Sam's family and friends.

—— The
Musicland
— Group ——
musicland SamGoody SLUNCOAST
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HE COMMENTARY

REGORD BIZ LOOKS TO GLOBAL FUTURE

New Talent Sources, Technology Are Keys

W BY RUDI GASSNER

(This Commentary is adapted
Jrom a speech Gassner gave at the
recent New Music Seminar in New
York.)

The world music market as a whole
has grown considerably since bottom-
ing out in the early "80s. To a large
degree, that growth was fueled by
the market introduction and subse-
quent rapid growth of CDs and their
effect on back-catalog sales in the
mid- and late '80s.

The scenario for the coming years
is less optimistie, but still shows
growth in overall units. More impor-
tant, however, than the sheer volume
of units sold worldwide are two fac-
tors constituting the structure of
these sales: the source of total unit
sales by region and by configuration.

With regard to regional develop-
ment, the emergence of economies
like those of Korea and Taiwan
opened up significant market poten-
tial and helped establish Southeast
Asia as the third important economic
part of Asia, besides Japan and Aus-
tralasia. For the '90s, this region of-
fers even bigger opportunities, espe-
cially if the integration of Hong
Kong into mainland China in 1997 is
not seen as the partial loss of one
market, but the beginning of the
opening of the possibly biggest con-
sumer market in the world.

The Asian market is also very in-
teresting because of its fast adapta-
tion of new technologies. With most
Southeast Asian countries almost al-
ready dual-carrier markets, they can
be expected to be catalysts for the
new technologies of the "90s.

Opportunities in the Latin Ameri-
can region are closely linked to the
development of these countries’ econ-
omies and their ability to cope with
their foreign debt and high inflation
rates. The potential in a country like
Brazil, where only a fraction of the
population are actual consumers, is
especially significant. Since the CD
share of the market in these coun-

tries is still very low, accelerated
growth for that configuration opens
major possibilities for record compa-
nies.

Finally, let’s look at the potential
for growth in the recently liberated
countries of Eastern Europe. While
nobody disputes the magnificent op-
portunities connected to the opening
of an economic region of that size, it
is necessary to take a realistic look at
the expected future pace of develop-

major opportunities will have to be
sought outside the U.S., even though
the U.S. market will always be a cor-
nerstone of the world market.

Thus, in order to take full advan-
tage of the markets described above,
it will be more and more important to
use many different locations as rep-
ertoire sources for regional and glob-
al markets. There are already exam-
ples of this development, such as
Roxette, Snap!, Black Box, and, most

‘The U.S. will have
a different status

in the ’90s’

Rudi Gassner is president and CEO of
BMG Music International.

ments. The enormous difficulties of
an economy as strong as Germany’s
in integrating its new eastern states
are an indicator of the problems that
still lie ahead. This is more of a rea-
son for concern if one considers that
the other Eastern European econo-
mies, as well as that of the U.S.S.R,,
have no “Big Brother” to help take
care of them.

It is important to help shape the de-
velopment of the record business in
these countries and provide the prod-
uct for which consumers there have
been waiting for so long. Neverthe-
less, the international music business
community should realize that the
real payoff for these endeavors will
be in the future.

The country that provided the big-
gest growth opportunities in the '80s,
the U.S,, will have a different status
in the ’90s. While a recession nega-
tively impacts the North American
market, other markets are booming
or gearing up for an upswing. So the

recently, Candy Dulfer. BMG is also
trying to develop the international ca-
reer of Eros Ramazzotti, a major Eu-
ropean star who recently performed
in New York with great success.

In the field of technology, digitali-
zation is the central issue. The '90s
will see mass production of record-
able digital formats, while fiber-optic
networks will allow the digital trans-
mission of sound and vision. This, in
turn, will lead to the increasing con-
vergence of audio and video home en-
tertainment, providing opportunities
for horizontally integrated compa-
nies with music and video program-
ming capabilities as well as distribu-
tion expertise.

It is too early to decide whether
Philips’ digital compact cassette or
Sony’s Mini Disc will eventually be
the recordable digital carrier of
choice, but it is clear that the intro-
duction of these new carriers will pro-
vide a further growth opportunity for
the record industry. And, even if it

does not match the growth triggered
by the introduction of the CD in the
"80s, the introduction of new digital
formats will be an important catalyst
for overall unit growth in the '90s.

The third important factor for the
music business in the "90s will be the
competitive structure of the industry.

The '80s and the first year of the
new decade saw a consolidation in the
music industry that resulted in the
emergence of a handful of strong
competitors. They are either part of
horizontally integrated media con-
glomerates or affiliates of major
hardware manufacturers. While the
price level for acquisitions reached
unprecedented heights, only the fu-
ture will show whether companies
can realize their projected synergies
and which ones are best prepared for
the challenges that lie ahead.

In the '90s, only a combination of
an integrated organization’s
strengths and the ability to stay flexi-
ble will enable a company to take ad-
vantage of the opportunities present-
ed by emerging and developing econ-
omies as well as new technologies. In
light of this, a continuation of the ac-
quisition mania of the '80s seems un-
likely. Instead, flexible partnerships
will take more prominence in exploit-
ing the global and entertainment
marketplaces. These partnerships
will not necessarily be confined to the
record business, but will encompass
the whole range of entertainment.

The "90s will be a period as exciting
as any in the history of the record
business. The decade will offer oppor-
tunities for everybody able to stick to
a long-term strategy as well as to
seize the moment. And, since second
to the artist roster, its people are the
most important asset of a record
company, the ability to attract and
develop the right people will decide
success or failure just as much as it
does today.

The opinions expressed above are
not necessarily those of Billboard
or its management.

71-323-2316 fax 011-81-3-581-5822

VSDA NOT ‘SOMBER’

I was absolutely astounded to read
your headline, “VSDA Puts On A
Somber Face,” in the July 27 issue. I
immediately read the articles to see
what [ had missed. While the accom-
panying articles were not overly
positive, they didn’t convey a “‘som-
ber tone.” I thought maybe I didn’t
know the proper definition of the
word, so I pulled out my trusty
Webster’s, and this is what I found
for “somber’’: 1) so shaded as to be
dark and gloomy, 2) grave, melan-
choly, 3) of a dull or heavy cast or
shade. I don’t care how subjective
you want to be; that was not the
tone of the convention.

It’s true that attendance was
down from 1990, and some of the
“hoopla” from the past shows was
subdued, but that is to be expected
of a maturing industry. While we

will work on increasing attendance
for future shows and try to put
more pizazz into some of the events,
those factors are not on the top of
the priority list. The important fac-
tors now are substance and quality.
My conversations with retailers and
manufacturers led me to believe
that we delivered both. In fact, most
of the people I spoke with told me
that this was the best show in years.
The main comment | heard was, “I
got a lot of business done.” Isn’t
that what a show is all about?

It is the responsibility of the
press to report the news honestly
and accurately. But in this instance,
I think your headline grossly misled
your readers.

Don Rosenberg

Executive VP

Video Software Dealers Assn.
Marlton, N.J.

NOT THE FIRST

Regarding the controversy over the
Holly Dunn song (Billboard, Aug.
10), I think it is pertinent to recall

that an even more specific song on
the same theme passed without a
ripple circa 1940. Maybe they were
not as sex-obsessed back then.

I forget the title, but Carmen Mir-
anda sang, “If my lips say ‘no’ to
you/They’re only telling lies/Look
at me and you will see/A ‘si, si’ in
my eyes.”

Bob Musel
Senior Adviser
BMI London

KUDOS TO TOM SHEPARD

As a longtime fan of the musical
theater works of Stephen Sond-
heim, I was thrilled to see the spe-
cial tribute to his RCA recordings in
your Aug. 3 issue.

It is unthinkable, however, that
such a salute would not have men-
tioned the contribution of top Gram-
my award-winning producer Thom-
as Z. Shepard.

As a producer for National Public
Radio, I was present at the entire
recording sessions of “Sweeney
Todd,” “Sunday In The Park With

George,” “Merrily We Roll Along,”
and the Avery Fisher Hall concert
of “Follies.” Shepard worked side
by side with Sondheim and musical
director Paul Gemignani to ensure
that each recording would be more
than a faithful representation of
what happened on stage. It was
clear that each record was to be-
come a statement on its own.

Even when a Sondheim musical
was not fully appreciated by a large
theater-going audience, Tom Shep-
ard fought for the recording.

While he is no longer producing
at RCA, his accomplishments
should not be diminished.

Jay Kernis
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Top 40, Gountry Are Nearly Tied In Spring Survey

(Continued from page 1)

which is based on 12-plus numbers
in the spring ratings.

In the latest study, which marks
the second anniversary of the Bill-
board/Arbitron survey, country
captured 11.5% of national listen-
ing, significantly higher than its
9.4% share two years ago. Top 40,
meanwhile, claimed 11.6% of na-
tional listening, its lowest share
ever in the survey.

With top 40 losing ground, every
other major format—with the ex-
ception of easy listening—is ahead
of its share from two years ago.
Top 40’s current share is down sig-
nificantly from its high point of
15.9% in the spring 1989 survey.
Easy has plunged from 6.8% to
2.5% of listening in two years.

Despite top 40’s decline, the loss
of three-tenths of a point from the
winter study is actually the for-
mat’s smallest drop in a year. Then
again, top 40, which had been de-
clining steadily since spring 1989,
actually nudged ahead two-tenths
of a share last spring.

AC, which captured 18.6% of na-
tional listening—up slightly from
18.3%—continues to lead the for-
mats as it has done every quarter
since the format study began.

News/talk, which reached a Per-
sian Gulf war-related high of
14.6% in the winter survey, is back
down to 12.8% in the spring and
lost the largest share (1.8%) of any
of the formats. The N/T decline, in
the first full post-war book, was
not unexpected. What is notable is
the magnitude of the decline; the
format is slightly below the 13% it
posted in last fall’s “Gulf Crisis”
book. But N/T, which got its usual
spring boost from baseball at
night (12.7-13.4), is still well ahead
of where it was last spring.

Album rock, the biggest gainer

in the spring survey, was up dra-
matically (9.1-9.9), while classic
rock also gained listeners (3.3-3.5).
Oldies also scored a significant
gain (6.3-6.7) in the spring survey.
That those male-targeted formats
are up as N/T numbers drop may
indicate that listeners are return-
ing to music formats after an ex-
tended steady diet of war news. It
should also be noted that spring
usually sees a heavy emphasis on
outside marketing for every for-
mat except N/T.

Urban was off slightly (8.8-8.7)
in the spring, but was still well
ahead of its 7.6% showing in the
initial survey two years ago. Span-
ish was also down slightly (4.0-3.8),
although it, too, was ahead of its
3.3% in spring 1989.

Holding steady were adult stan-
dards (at 3.5%), easy listening
(2.5%), adult alternative (2.1%),
and modern rock (0.9%). Religious,
which has never had more than
2.1% of national listening, was
down (2.0-1.9) in the spring. Classi-
cal was up slightly (1.7-1.8).

SPLITTING THE TOP 40 PIE

With top 40’s shares being divid-
ed, more formats grew to double-
digits in the various demos and
dayparts in the spring survey. Old-
ies, for example, now has more
than a 10 share among 35-64-year-
olds for the first time. Album,
which had been lingering in the 9-
share range in middays through
the fall and winter, now has more
than a 10 share in that daypart
and, for the first time, has more
than a 10 share in 12-17-year-olds,
a cell that album rock PDs deny
any interest in.

Top 40, which now has 46% of
teen listening, has lost more than
10% of that demo since spring
1989, when the format boasted
56.6% of teens. By contrast, ur-

ban’s share of teens has increased
3.6 points in two years, AC has
picked up 2.5 share points, album
rock has picked up 1.7 points, and
country has added 1.6 points.

News/talk’s biggest loss was in
mornings, where the format
dropped two full points, middays
(14.1-11.4), and afternoons (13.4-
11.3).

Country’s major daypart gains
could be found in mornings, after-
noons, and nights. Demo gains
were found among teens, where
the format posted its highest

share ever (4.4%), as well as 18-34-
year-olds, 25-54-year-olds, and
among male adults, where the for-
mat also had its highest share ever
(12.4%).

Album rock gained listening
shares in mornings, middays, and
afternoons, and was also up a full
share among teens, and 1.3%
among 18-34-year-olds. Album was
also up in the 25-54 demo, and
among men 18 plus (12.9-14.2).

AC gained significant shares in
afternoons and nights, as well as
among teens (7.4-8.1) and 35-64-

year-olds (22.0:22.7); both age
groupings continue to be displaced
by format changes at top 40 and
easy listening stations. Top 40,
meanwhile, was off in mornings
(11.3-10.8), nights (16.5-14.8), and
among what are generally the for-
mat’s two best demos, teens and
18-34-year-olds.

Urban’s slight decrease in 12-
plus share is most noticeable at
nights, where the format lost some
listening (14.3-13.4). Conversely,
the success of the oldies format in

(Continued on page 15)
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Arh Advisory Gouncil’s New Wish List;
'KING Overthrows PD; Scott & Ross At PLJ?

FOLLOWING the announcement
that Arbitron’s three-book proposal
had been rejected by subscribers
(Billboard, Aug. 17), the Arbitron Ad-
visory Council has passed two resolu-
tions. The first asks Arbitron to in-
crease its sample target in fall 1992
by an additional 5% above its previ-
ous commitment of 5% more sample
in the fall 1990 and 1991 reports. The
goal is an increase of 15% target sam-
ple over the fall 1989 report at no ad-
ditional cost to subscribers.

The second resolution asks Arbi-
tron to study alternative solutions to
the three-book plan that would
achieve the same goal of increased
sample size at no additional cost.
Among the options the council asks
Arbitron to explore is the reduction
or elimination of printed market re-
ports. The results of this study
should be made available by the De-
cember council meeting and would be
implemented in fall 1992.

PROGRAMMING: KING DETHRONES MGMT.

At N/T outlet KING Seattle, both
PD Brian Jennings and afternoon
host Mike Siegel are out. No replace-
ments have been named; GM Jack
Swanson is handling PD duties for
now. No word on whether this stems
from Siegel’s controversial participa-
tion in an oil industry junket last
June, or just from the overall down-
sizing of King Broadcasting.

GSM Anna Shreve is now GM at
KIXI/KMGI Seattle. KMGI will go
modern rock Friday (23). Kelly Ste-
vens, Alpha Trevette, Jeff King, and
Randy Sole are out. Marco Collins
from Relativity Records is MD/
nights. Brian Jones from co-owned
XETRA-FM (91X) San Diego also
joins on. 91X PD Kevin Stapleford
and MD Mike Halloran will consult.

By the time you read this, AC
WYST-AM-FM Baltimore will have
gone churban as 92Q, modeled on
WIOQ (Q102) Philadelphia. New calls
are forthcoming. WGTZ Dayton,
Ohio, PD Jeff Ballentine is the new
PD/MD. Both Dan Vallie and
WHTZ (Z100) New York PD Steve
Kingston will consult. Ballentine's
replacement is Kevin Kenney, for-
mer GM of WXLK (K92) Roanoke, Va.

WKSS Hartford, Conn., PD Jeffer-
son Ward joins Q102 as OM, replac-
ing Mark Driscoll. No replacement

has been named; send T&Rs to OM
Jeremy Savage ... Hurricane Dave
from urban WBLK Buffalo, N.Y,, is
the new PD at similarly formatted
WAMO (Hot 106) Pittsburgh. Exiting
PD Eric Faison can be reached at
412-741-5813.

Top 40 KRNQ (Q102) Des Moines,
Iowa, PD Chuck Knight is named
PD at AC WENS Indianapolis, re-

7'&“:’3
e
w /|

by Sean Ross with
Craig Rosen & Phyllis Stark

placing Joel Grey ... Former KFRC
(Magic 61) San Francisco PD Harry
Valentine has joined the L.A.-based
Radio Group consultancy ... After a
year with a separate hard-rock for-
mat, WLZR Milwaukee is again si-
mulcasting its album rock FM ... At
modern-rock-leaning top 40 KWOD
Sacramento, Calif., p.m. driver Adam
Smasher relinquishes his PD duties.

Part-timer Norm Hale has been
upped to PD at all-sports WFNS
Tampa, Fla., replacing Rick Sarro,
who goes to local TV sports. Also at
WFNS, a.m. drive team Scott Brant-
ley & Bob Hewko go to afternoons,
replacing Nanci Donnellan, who is
now doing afternoons at KJR Seat-
tle. Mark Daniels from WWNZ Or-
lando, Fla., and ex-Steeler Theo Bell
are the new morning team.

Some more top 40 format modifica-
tions this week: WBLI Long Island,
N.Y,, has crossed from “adult top 40”
into “hot AC,” according to VP Len
Rothberg. WQEN Gadsden, Ala., is
also going AC. Then again, WJET
Erie, Pa., is now rocking. A recent
night sample: “Hold Your Head Up,”
“King Of Pain,” “Roll With It,” and
Bad Company’s “Holy Water.”

N/T KXL Portland, Ore., PD Jeff
Grimes exits. Across town, KUFO
morning man Jeff Young is now PD
of easy KDUO Riverside, Calif., re-
placing Larry Collins ... Country

WCTK Providence, R.1., PD Jim
O’Brien is out. P/T Mark Burns is
interim PD.

PD Warren Tobaben is upped to
OM and MD A.J. Willoughby is
named PD at religious KCNW Kan-
sas City, Mo. ... PM. driver Rick
Freeman has been named PD at AC
WYLT Raleigh, N.C. ... Top 40
KLYV Dubuque, lowa, morning man
Doug Collins adds PD stripes, re-
placing Jeff Davis.

New FM outlet CJMJ Ottawa, On-
tario, hits the air this week as AC
“Magic 100” under PD Sandy Davis
and APD/MD Kim Somers from
CFNY Toronto. Kevin Nelson from
CHFM Calgary, Alberta, and Karen
Evans of CJFM Montreal will do
mornings. Red Allen from CKOM
Saskatoon, Saskatchewan, joins for
middays. Rob Brown of CKIK Cal-
gary does afternoons.

Several weeks after its simulcast
deal with crosstown WRKU col-
lapsed, album WNCD Youngstown,
Ohio, has found a new simulcast part-
ner, WKTX, formerly a Christian/
AC outlet ... Album WEQX Albany,
N.Y,, PD Jim McGuinn leaves to be-
come MD for the Hard Report ...
Denny Anderson is out as PD of top
40 KGLI (KG95) Sioux City, lowa.

AC KXLK Wichita, Kan., is look-
ing for a PD to replace Mike Miller.
T&R to GM Jeff Clark ... Former
WGTC South Bend, Ind., PD Scott
Mahalick is the new PD of KQSN
(Easy 92) Tucson, Ariz., replacing PD
Scotty Johnson and OM Bill Morti-
mer . .. Full-service AM CJOB Win-
nipeg, Manitoba, loses both PD Del
Sexsmith and MD Maureen Mur-
phy. The latter goes to crosstown
CKZZ as morning co-host.

When WIBU Madison, Wis., went
all-polka four years ago, it made the
“NBC Nightly News.” Now WIBU is
changing to Satellite Music Net-
work’s adult standards Stardust for-
mat and the cameras are coming
again. This time it’s CBS’s ‘48
Hours,” which is covering the change
as part of an upcoming episode on the
state of the radio industry.

Veteran AC PD/tipsheet colum-
nist/publisher Eric Norberg is back
in action as PD/morning man of hot
AC KWIP Salem, Ore., which re-
turns to the air after two years. Ron
Leonard, last with the late KXXX

KMBR Kansas City, Mo.

newsline...

BERRY 0eFRANCESCO is the new VP/station manager of KIIS Los Angeles
as well as the executive VP for Gannett Radio.

BONNEVILLE has given senior VP Jack Adamson additional stripes as presi-
dent of its major-market radio group as well as the company’s syndicated
programming service. VP/general counsel Bruce Reese becomes execu-
tive VP of the company and will also oversee KSL Salt Lake City. KIRO
Seattle CEO Ken Hatch will continue to oversee that station and KMBZ/

KEVIN O’GRADY is out as GM of WYTZ Chicago. Tom Tradup, GM of co-
owned WLS, will handle his duties for now.

RICK PRUSATOR is named VP/radio operations at Park Communications.
He was GM at its WNAX Yankton, S.D., and VP of Park’s Western Divi-
sion. Former Eastern Division VP John Enoch will now concentrate on
GM duties at WHEN/WRHP Syracuse, N.Y.

JOHN IRWIN has exited as GM of WBZ Boston.

BOSTON ALBUM OUTLETS WBOS, WFNX, and WCGY are now being sold in
combo as the “Boston Rock Network.” The stations will retain their indi-
vidual sales staffs. Former WBOS national sales manager Mary Menna
and WBCN AE Donna Burns will head the network.

MARK JESSE, GM of WTCR Huntington, W.Va,, is named GM/GSM at
WWNC Asheville, N.C,, replacing president Bud Polacek.

San Francisco, does middays. Bob
Anthony from AC KLYC McMinn-
ville, Ore., handles afternoons.
Oldies WTRY Albany, N.Y,, part-
timer Steve Elliott is the new PD at
country/AC combo WDLC/WTSX
Port Jervis, N.Y. Elliott, who re-
places Bruce Allen, will do mornings
for the FM. Also at WTSX, night jock
Liz Foxx becomes MD/afternoons.
Doug Kelly from WCKL Hudson,
N.Y,, joins for overnights. Rich Wil-
son goes from mornings to evenings.
Lee Abrams, managing director of
Satellite Music Network’s hard-driv-
ing Z-Rock format says his network
is backing off of the hardest metal
bands, i.e, Anthrax, Megadeth, Slay-
er. Abrams also says that Z-Rock is
now adding some songs from groups

like Boston, Foreigner, and Heart in’

an effort to service the FM affiliates
it wants to target.

WBGM Tallahassee, Fla., morning
man Bill Booth is the new PD of AC
WSCQ Columbia, S.C. His replace-
ment at WBGM is Frank Pietrowski
from WKGW Utica, N.Y.

STATIC: PRICE SEPARATED FROM PRIDE?
A defamation lawsuit against al-
bum WFBQ (Q95) Indianapolis has

PEOPLE: RIF RAFF: KOST CHANGES NIGHTS

It’s been a rough week for alboum WRIF De-
troit. First, longtime morning host Ken Calvert’s
contract expired Aug. 7 and he refused to stay on
the air during negotiations. Then on Aug. 11, p.m.
driver Arthur Penhallow was charged with as-
sault and battery against his wife.

In an apparent effort to collect the entire air
staff, agent Saul Foos has added another legend-
ary WLS Chicago jock to his stable of agents.
Fred Winston, last the morning man at oldies
WIMK, was Foos’ first client in 1971. Now he’s
an agent/talent coach for Foos. Another ex-
‘LS’er, Chuck Buell, joined Foos last year.

These part-timers are upped this week: Karen
Sharp to nights at AC KOST Los Angeles, re-
placing Laurie Sanders; Deserie McRay re-
places Pat Faulkner in afternoons at urban/AC
WJPC Chicago; Roberta Gales to middays at N/

T WCBM Baltimore, replacing Rudy Miller;
Chuck Woodford to nights at album KBCO Den-
ver, replacing Richard Murphy.

Midday host Lenny Mack replaces Roger
Carey in mornings at AC KEZR (Mix 106) San
Jose, Calif. Also, former KEZR PD Jan Jeffries
is now doing national secondary promotion for
Zoo Entertainment . . . At album KSHE St. Louis,
night jock Drew Johnson goes to p.m. drive, re-
placing Rich Dalton, now doing nights at cross-
town KSD. Overnighter Jim Ellis goes to nights.

Top 40 WYAV Myrtle Beach, S.C., is still look-
ing for a new PD to replace Chris Ling. But for-
mer WMXC (Mix 104) Charlotte, N.C., morning
man Chuck Boozer is handling mornings for
now. Across town at country WYAK, KIXY San
Angelo, Texas, morning man Tab Allen replaces
The Deacon in mornings. WYAK PD Dave

Priest goes from mornings to afternoons. Chris
Palmer moves from nights to middays, replacing
Mitch Gill, who exits. Former WYYD Lynch-
burg, Va., jock Cliff Beach will do nights.

Part-timer Carlos James is upped to after-
noons at urban WSKN Montgomery, Ala., replac-
ing Lawrence McDonald .. . WKCI New Haven,
Conn., morning man Dr. Chris Evans is out.
American Comedy Network’s Dale Reeves is
handling those duties again ... Assistant MD
Eric Jeffries is named MD at top 40 KTRS Cas-
per, Wyo., replacing Sean Michaels.

Steve Woods, who does part-time at KBIG and
KKBT Los Angeles, will start a week of fill-in at
WGCI-FM Chicago on Saturday (24) when Doug
Banks goes on vacation ... At press time, a.m.
driver Steve Cochran had come to contract terms
with KDWB Minneapolis.

been dismissed by a judge who said
the plaintiff, politician John Price,
could not prove actual malice. Price
filed suit against Q95 and jocks
Chick McGee and Tom Griswold af-
ter they led a crowd in chanting Nazi
slogans outside Price’s office and re-
ferred to him as “Hitler” during a
live broadcast on primary election
day last year. Price, who lost his bid
for a state senate seat, blamed his
loss in part on WFBQ. Price has 30
days to appeal and still has an FCC
complaint pending.

In this week’s new lawsuits: Flor-
da-based syndicated money-talk host
Brian Sheen has filed a libel suit
against Money magazine, claiming he
was “Kitty Kellyized” in a June arti-
cle entitled “Radio Rip-Offs.” Also,
Tampa, Fla.-area politician Kenneth
Johnson has sued album WYNF
claiming his conversation with a
WYNF newsperson was taped with-
out his consent. WYNF says it will
“defend this lawsuit vigorously.”

The Hollywood Reporter’s David
Kelly reports that, as this column
went to press, Infinity president Mel
Karmazin was before FCC lawyers
investigating the murder hoax at his
KROQ Los Angeles. The FCC was at
KROQ itself two weeks ago.

When Todd Pettingill joined the
WPLJ (Mojo Radio) New York morn-
ing show this week, he did so under
the name Ross London. This was
proceeded by a weekend of promos
advertising “Scott [Shannon] and
Ross” at a time when Shannon’s for-
mer WHTZ (Z100) partner Ross Brit-
tain was on vacation. By the time you
read this, Pettingill will probably
have chosen another airname.

In another flashback to the great
slogan wars of 1990, top 40s WIMO-
FM (Jammin’ 92) and WPHR (Power
108) Cleveland are now fighting over
the term “Party Pig.” Both stations
began using the term Aug. 9. WPHR
says it was first. WIMO-FM PD
Keith Clark says it had been making
pig references since the on-air funer-
al for WPHR that it staged that
morning. WPHR'’s pig mascot, mean-
while, is named “Keith.”
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Ty Cooper
KSUX Sioux City, lowa

=

TY COOPER has the worst calls west of the Mississip-
pi. He isn’t sure if he'll have a job in two months. He
does, however, have a 15-share in his first book.

Cooper is PD/morning man of KSUX Sioux City,
Towa, which, appearances to the contrary, is called “K-
Sioux 105.7, The Super Pig.” Not “K-Sucks.” KSUX
signed on last September as the market’s first major
country FM in 10 years. In the spring Arbitron, it debut-
ed with a 15.8 share 12-plus, making it third in the mar-
ket behind top 40 KGLI (22.1-22.4) and album KSEZ
(15.9-17.6).

Cooper, an 18-year radio veteran, had actually left ra-
dio in the mid-"70s to become a quality-control meat in-
spector when he ended up doing part-time at Sioux City
top 40 outlet KMNS. In 1981, shortly after Cooper had
replaced a then-unknown Mark Todd as p.m. driver,
KMNS went country and he became MD, despite know-
ing nothing about the format at the time. In 1983 he was
named PD.

KMNS drove the market’s automated country FM,
KBCM, out of the format. For 10 years, no FM would
come after it; even in the heartland, Cooper says, there
was still a stigma attached to country. But last year,
Gary Violet, owner of urban KBUZ Wichita, Kan., hired
Cooper away from KMNS to program the new CP he’d
been building for the last five years.

The calls came about because Violet is a licensed pilot
and SUX is the airport code for Sioux City. The alternate
interpretation of the calls never occurred to him until
long after-the-fact, Cooper says. “At first [ was going to
try to talk him out of it, then I decided the biggest prob-
lem a new station has is becoming instantly known.
First I groaned, then [ decided it was probably good.
With the acceptance of this station, only a few rockers
would call us K-Sucks anyway.”

Two weeks before KSUX could sign on, AC KQHU
revived the KBCM calls and went Unistar country,
backed by a heavy TV, outdoor, and print campaign.
KMNS had an extensive marketing campaign promot-
ing its full-service elements, including Paul Harvey.

KSUX, for its part, signed on without a sales staff. It
had initially intended to debut by going commercial free
for 105 hours. Instead, Cooper says, KSUX was com-
mercial free for two months. Promotionally, KSUX re-
lied heavily on album and other small giveaways, al-
though it also traded out some 10-second spots with one
of the local TV stations and advertised on 15-16 mar-
quees around town.

Musically, KSUX runs a long list: 48 current titles and
another 36 album cuts that play once an hour at night
and once every other hour during the day. KSUX is
about 50% current, 50% gold. Heavy rotation is 4:15.
While most of the older gold is saved for a Friday lunch-
time show, the station plays some "70s megahits, e.g.,

“Satin Sheets” or “Rose Garden,” in regular rotation.

Cooper doesn’t do music research. He does believe in
holding onto titles that weren't major hits nationally,
like Eddy Raven’s “Too Much Candy For A Dime,”
which still shows up in KSUX's top-five-at-five, or Chris
LeDoux’s “This Cowboy’s Hat.” Sioux City is a market
where “people are glued into Country Music Television”
and the Wild Jimbos’ “Let’s Talk Dirty In Hawaiian,”
which received a major CMT push was in heavy rotation
at KSUX for several weeks.

This is KSUX in p.m. drive: Baillie & the Boys, “A
Fool Such As [”; George Strait, “You Know Me Better
Than That”; Conway Twitty, “Tight Fitting Jeans”;
Travis Tritt, “Here’s A Quarter (Call Someone Who
Cares)”’; Larry Gatlin & Gatlin Brothers, “All The Gold
In California’; Eddie London, “If We Can’t Do It
Right”; Janie Fricke, “It Ain’t Easy Bein’ Easy”’; Tanya
Tucker, “Down To My Last Teardrop”; and Charlie Dan-
iels Band, “Boogie Woogie Fiddle Country Blues.”

KSUX hasn’t had a lot of money to work with since its
sign-on. Although the Sioux City economy is diversified
and, Cooper says, improving, agencies had resisted the
station until the spring book came back, he says. The
station has also had no GM since its sign-on. Cooper—
who splits those duties with his GSM and business man-
ager—puts in about 90 hours a week at the station, ex-
cept for the week he went on vacation. Then, he says, he
worked 50 hours. It’s usually Cooper, for example, who
ends up delivering pizzas to area offices in the station’s
pig mascot costume.

One of the few toys KSUX has had to work with is its
eight-track studio. “Nobody in this market concentrates
on stereo promos or commercials,” Cooper says. “I went
crazy with stereo effects; I probably over produced
stuff. It made us sound totally different from anybody
in this market.”

Although the country stigma has lifted in Sioux City,
as it has in most places, KSUX rarely uses the term
“country” in its produced sweepers because, Cooper
says, he wants them to sound different. Liners the sta-
tion uses include “Nashville’s Hottest Licks,” “Sioux
City’s New Home For America’s Music,” and “The Orig-
inal American Music Animal.”

As for the part about not knowing if he'll have a job in
two months, shortly before this interview, KSUX was
sold to KBCM’s owners who will, in turn, spin off that
station to new owners. Cooper says he doesn’t know if
he or his staff are staying. KBCM GM Tom Spies says
that KSUX will stay local, but won’t elaborate beyond
that. If he doesn’t stay, Cooper says, he’d like to find an-
other startup or turnaround situation. Or he’d like to
consult. “I've got something that’s working here with
an audience from 18 to 64. And we did it with a current-
based, personality format.” SEAN ROSS

=z COMPILED FROM A NATIONAL
P O = SAMPLE OF RADIO PLAYLISTS
o8| 5| S| %] e ARTIST
T w [
Ez |5z | <225 LABEL & NUMBER/DISTRIBUTING LABEL
* * NO. 1 » %
1 1 1 9 (EVERYTHING | DO) | DO IT FOR YOU & BRYAN ADAMS
A&M 1567 4 weeks at No, 1
(D] 2 | 2 | 1 | EVERY HEARTBEAT ® AMY GRANT
ABM 1557
@ 4 7 10 LOVE AND UNDERSTANDING & CHER
GEFFEN 13023
@ 7 9 8 THE MOTOWN SONG & ROD STEWART
WARNER BROS. 4-19322
5 | 3 | 6 | 11 | UNFORGETTABLE © NATALIE COLE
ELEKTRA 4-64875
@ 3 10 12 LILY WAS HERE & DAVID A. STEWART/CANDY DULFER
ARISTA 2187
@ 11 14 7 TIME, LOVE AND TENDERNESS & MICHAEL BOLTON
| COLUMBIA 73889 B
8 5 3 14 CAN'T FORGET YOU & GLORIA ESTEFAN
EPIC 34-73864
@ 10 12 9 IT AIN'T OVER 'TIL IT'S OVER & LENNY KRAVITZ
VIRGIN 4-98795
10 § 4 12 THE DREAM IS STILL ALIVE & WILSON PHILLIPS
SBK 07356
(AD)| 13 | 15 | 12 | CAN YOU STOP THE RAIN ® PEABO BRYSON
COLUMBIA 38-73745
@ 16 18 g FADING LIKE A FLOWER & ROXETTE
EM) 50355
13 q 5 16 RUSH RUSH & PAULA ABDUL
CAPTIVE 4-98828/VIRGIN
17 17 8 SOMETHING TO TALK ABOUT & BONNIE RAITT
CAPITOL 44724
15 | 12 | 8 | 22 | PLACE INTHIS WORLD @ MICHAEL W. SMITH
REUNION 19019 /GEFFEN
20 24 7 EVERYBODY PLAYS THE FOOL & AARON NEVILLE
AGM 1563
17 15 13 17 msi?sEs;l'HAN WORDS & EXTREME
19 22 5 IT HIT ME LIKE A HAMMER & HUEY LEWIS & THE NEWS
EMI 50364
21 | 21 | 7 | You coMmE To my senskes CHICAGO
REPRISE ALBUM CUT
20 | 14 | 11 | 18 | POWER OF LOVE/LOVE POWER # LUTHER VANDROSS
EPIC 34-73778
* & ¥ POWER PICK* % %
@ 23 28 5 TOO MANY WALLS & CATHY DENNIS
POLYDOR 867 134-4/PLG
WALKING IN MEMPHIS & MARC COHN
2 |18 16 18 | Aantic 4-87747
23 22 19 19 LOVE IS A WONDERFUL THING & MICHAEL BOLTON
COLUMBIA 38-73719
% 29 7 THE LAST TO KNOW & CELINE DION
EPIC 34-73856
25 27 2% 25 E&QABIYF;ABQABY & AMY GRANT
| DON'T WANNA CRY & MARIAH CAREY
%2438 |2 5 38-73743
@D| 32 | 37 | & | ALLIHAVE BETH NIELSEN CHAPMAN
REPRISE ALBUM CUT
28 28 25 17 s&Rslogg ME, PART OF YOU & GLENN FREY
3 | 35 | 4 | THE PROMISE OF A NEW DAY ® PAULA ABDUL
CAPTIVE 4-98752/VIRGIN !
37 | 38 | 4 | SINCE1DON'T HAVE YOU ® RONNIE MILSAP | |
RCA 2848
3 25 20 16 STARTING ALL OVER AGAIN DARYL HALL JOHN OATES
ARISTA ALBUM CUT
@ 33 40 5 THEME FROM "DYING YOUNG" & KENNY G
ARISTA ALBUM CUT
I'LL BE THERE & THE ESCAPE CLUB
81| 12 ) Aiiantic a-87683
40 2 THE GIFT OF LOVE BETTE MIDLER
ATLANTIC 4-87633
RHYTHM OF MY HEART & ROD STEWART
B30 | 3B DR BROS. 4-19366 e
36 31 34 6 SAY IT WITH LOVE & THE MOODY BLUES
POLYDOR 867 136-4/PLG
SUNRISE & THE TRIPLETS
@ 2| 4 MERCURY 868 414-4
NIGHTS LIKE THIS AFTER 7
38 | 38 |36 6 VIRGIN 4-98798
43 47 3 h(E:AASPL‘JZII‘IG TO FLY @ TOM PETTY & THE HEARTBREAKERS
6 o 2 SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN
SBK 05404
* * x HOT SHOT DEBUT * * %
NEW b 1 THE REAL LOVE o BOB SEGER & THE SILVER BULLET BAND
CAPITOL 44743
MIRACLE & WHITNEY HOUSTON
2 14| 38 | W | RSt
HOW CAN | EASE THE PAIN @ LISA FISCHER
8135 |3 18 | ¢ ekTRa6as97 =
NEVER GONNA LET YOU DOWN SURFACE
4 3% | 30 1| Cotumsia 3873643
| CAN'T WAIT ANOTHER MINUTE & HI-FIVE
NEWD | | | | AN
MY NAME IS NOT SUSAN WHITNEY HOUSTON
46 | 4| 46 3 ARISTA 2259
47 39 39 29 RCC§Y27F79R HELP @ RICK ASTLEY
DON'T WANT TO BE A FOOL & LUTHER VANDROSS
NEWD | | | DON T W gl
49 | 45 | 45 | 7 | IF YOU'RE NOT THE ONE FOR ME & TOM SCOTT
GRP ALBUM CUT
s0 | 48 | _ | 7 | WITHOUT You # AIR SUPPLY
GIANT ALBUM CUT

(__) Records with the greatest airplay gains this week. @ Videoclip availabitity. © 1991, Bitlboard/BPI

Communications, inc.

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
Cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.

BILLBOARD AUGUST 24, 1991

www americanradiohistorv com

11



www.americanradiohistory.com

In just 15 years Musician Magazine
has interviewed more artists
Introduced more new bands
Pissed off more publicists Sold
more copies in record stores
Created more controversy Won
more awards Listened to more
bad music Reviewed more new
releases Taken more phone calls
Cut through more hype Turned
more people on to more new
artists & Delivered

Nothing but the music pdiGHNGY

y

Nothing but the truth g

And we're just getting started ...

Where the Players Do the Talking

B RADIO

Seattle Station Sets Sail
For ‘Pirate’ Broadcasts

NEW YORK—Two years ago,
when Scott Shannon signed on
KQLZ (Pirate Radio) Los Angeles,
KUBE Seattle PD Bob Case got an
idea—broadcasting 24 hours a day,
seven days a week from an actual
‘“pirate ship.” Case filed the idea in
the back of his mind and vowed to
do it if the right opportunity ever
arose. So when the annual Seattle
Seafair was approaching this year,
Case decided the time was right.

The Seafair, a three-week cele-
bration of Puget Sound and the area
lakes that includes parades, special
events, and hydroplane races,
kicked off July 15. That same day
“Pirate Station KUBE,” a 45-foot
yacht, was launched.

The original idea of mooring the

Promations
&Marketing

by Phyllis Stark

pirate ship somewhere for three
weeks and running phone lines un-
der the water was scrapped early on
when Case realized ‘“we couldn’t
find anyone that would tolerate us
for three weeks.” Instead, Case con-
tacted a local cellular phone compa-
ny, which provided free cellular air
time in exchange for mentions. A lo-
cal Bayliner distributor provided
the yacht for the same consider-
ation.

The station purchased a two-line
cellular Comrex unit, which, Case
says, “gave us complete mobility.
We were [broadcasting from] all
over the lakes and Sound.” The pi-
rate station broadcast from in front
of people’s waterfront homes when
they were having parties, broadcast
from lakefront company picnics,
and even broadcast the Saturday-
night hot-mix party from in front of
clubs on the water.

Initially, there were some tense
moments. “It was a really big un-
dertaking,” Case says. ‘“The air
staff was tentative at first. [But] af-
ter the first few shakedown cruises,
everything went smoothly.” Even-
tually the feel changed as staffers
got used to broadcasting on water.
“At the end we were on the verge of

tears because we had to leave the
boat,” he says.

But the three-week event was not
without hitches. Four different
times the boat was stopped by the
police for making too much noise,
although Case says that added to
‘“the renegade feel.”” Once, the
boat’s generator sucked in a plastic
bag and divers had to be sent down
to pull it out. This incident actually
knocked the remote off the air for
about 10 minutes, although staffers
back at the studio were prepared
for such an emergency and were
able to continue broadcasting.

The first day, KUBE got on the
bad side of the department of trans-
portation by tying up to a floating
commuter bridge used by thou-
sands of people each day and virtu-
ally stopping traffic.

The station’s top 40 program-
ming was altered slightly to be “a
little rowdier,” with “party oldies”
like Wild Cherry’s ‘“Play That
Funky Music” and Devo’s “Whip
It” coming back into rotation. “It
changed the whole texture of the
radio station,” Case says.

Custom drops and liners were
produced with “a pirate feel,” in-
cluding ones such as ““broadcast-
ing to a couple of hundred thou-
sand humans and 10 million fish.”
Most were recorded over a bed of
static. “We wanted to do every-
thing anti- what we had been,”
says Case. To that end, a new pro-
duction voice was hired that had
never before been heard on the
station. “We'd play half a jingle
and then run the needle through
it,” Case says. “It was dripping in
attitude. We poked a lot of fun at
ourselves.”

A small ski boat was used as a
water taxi to shuttle jocks and
guests like Eddie Money back and
forth. Case says there were usual-
ly about 30 people on board at any
one time.

Despite the party feel, Case says
the promotion took a lot of hard
work. “On the air it was an outra-
geous party,” he says. “Off the air
it was very serious and very busi-
nesslike.”

Keeping the remote operating
was ‘“‘a full-time job for the engi-
neers.” The sound was not studio
quality, Case says, “but we didn’t

(Continued on next page)

Pirate Radio. KUBE Seattle became a mobile pirate station when the jocks
took over this luxury “pirate ship’' and broadcast live 24 hours a day for three

weeks.
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PROMOTIONS & MARKETING

(Continued from preceding page)

want it to be because [then] no-
body would have believed us that
we were broadcasting from a
boat.”

Although the whole operation
was in the works for eight months,
KUBE staffers kept it closely
guarded because, Case says, “we
were fearful that it was going to
be stolen.” KUBE began teasing
the pirate broadcast on the air just
one week before it began.

Surprisingly, Case says the en-
tire production cost relatively little
money. KUBE bought $5,000
worth of cellular telephone equip-
ment, spent about $10,000 for tele-
phone interface, and shelled out
about $1,000 for custom pirate
flags and banners. Everything
else, including lunch, was provided
by sponsors.

While most regular promotions
were put on hold during the Sea-
fair, KUBE did give away an 18-
foot ski boat in its “enter to win
your very own pirate ship’ con-
test.

OLDIES WRAP-UP

During KCBS-FM (Oldies 93)
Los Angeles’ “hunt for 93" scav-
enger hunt, listeners were given
one item to find each weekday
morning for a month. Some listen-
ers took out classified ads in The
Los Angeles Times looking for
some of the hard-to-find items. Lis-
teners with all 20 items were en-
tered in a drawing at a nightclub
and one person was randomly se-
lected to win $10,000.

WXTR (Xtra 104) Washington,
D.C’s Golden Summer Oldies Par-
ty was interpreted for the hearing
impaired by sign-language expert
Barry Nickelsberg, who incorpo-
rates dance, mime, gesture, and
facial expressions to convey the
rhythm and emotion of the music.
The concert starred Jan & Dean,
the Crystals, and Gary “U.S.”
Bonds.

WCBS-FM New York sponsored
a video tribute to rhythm & blues
as part of a campaign to save
Harlem’s historic Apollo Theater.
The tribute was included in the
Aug. 9 and 10 Apollo Rhythm &
Blues Reunion Shows and fea-
tured some past Apollo perform-
ers, including the late Sam Cooke,
Jackie Wilson, and Marvin Gaye.
WCBS-FM’'s Bobby Jay hosted the
event.

KSFO/KYA San Francisco is
commemorating the 25th anniver-
sary of the last Beatles concert
with a month of special program-
ming and promotions culminating
in a party Aug. 29 at the Hard
Rock Cafe. The station will donate
some rare Beatles memorabilia to
the Hard Rock. Special promotions
include giving away a ‘“‘magical
mystery tour’’ of England. The
Beatles’ last U.S. show, at Candle-
stick Park in 1966, was sponsored
by KYA, then a top 40 station.

WODS Boston was set to close
out its Saturday-night oldies con-
cert series with a performance by
former Monkee Davy Jones Aug.
17. Listeners are being asked to
bring along a child’s book to do-
nate to the Boston Community
Centers.

IDEA MILL: POT OF GOLD

KRNQ (Q102) Des Moines, lowa,
sponsored “pot of gold”’ night at a
local racetrack. Five qualifiers
were given a chance to select one
of 102 bags of money from the
back of an armored car. All but
one of the bags contained $102.
The remaining bag contained
$20,000.

WPOC Baltimore brought 10
winners and guests aboard “Flight
93.1” for a weekend getaway to
Nashville that included a tour of
the city and a show at the Grand
Ole Opry with Ricky Van Shelton
... WRQX (Mix 107.3) Washing-
ton, D.C., teamed up with the local
Fox-TV affiliate to promote local
auditions for the Fox show
“Studs.” More than 900 people at-
tended the auditions, where two
male and three female contestants
were chosen.

WFMS Indianapolis morning
men Jim Denny & Charlie Mor-
gan broadcast their show from a
downtown fountain as part of an
effort to collect electric fans for a
charity that distributes them to
needy families . .. Album WLLZ
Detroit morning team Jim John-
son & George Baier held a 28-hour
radiothon for leukemia Aug. 8-9.
Among the prizes auctioned off
during the broadcast were a trip to
Vancouver, British Columbia, to
see Aerosmith record its new al-
bum, and an afternoon visit with
John Cougar Mellencamp.

PRO-MOTIONS

Modern KOCM/KSRF (Mars
FM) Los Angeles promotion direc-
tor Howard Freshman exits. No
replacement has been named . ..
Thad Gentry has been named mar-
keting and promotions director at
WBBM-FM (B96) Chigago. He
was advertising and promotions
manager at Ala Carte Entertain-
ment and formerly held the same
position a crosstown WKQX
(Q101). .. Former KOY-FM Phoe-
nix assistant promotion director
Lisa Vazquez moves to XHTZ
(Z90) San Diego as promotion di-
rector, replacing Martha Paulsen.

Warp Speed. Actor George Takei,
who played Lt. Sulu on “Star Trek,”
recently stopped by KRBE Houston to
visit with morning man Paul Barsky
and give the Vulcan greeting.

Eric Clapton Anthrax Vince Gill
The Farm David Bowie 3rd Bass
Marc Cohn Luciano Pavarotti
Daryl Hall Candy Dulfer Slayer
Karl Wallinger Skid Row 13
Engines Paul McCartney Robyn
Hitchcock Tony Bennett Mega-
deth Marvin “Smitty” Smith Tin

Machine Andrew Strong Willie
Nelson Louis Price Heavy D & the

Boyz Alice in Chains Larry Knech-

B ATES A

man Garry Gary
Beers Axl Rose

MW &
NOBODY KROWS pa -
A IS

TIK MRGRIN
Uit

... And this is just the September issue
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FOR WEEK ENDING AUGUST 24, 1991

Album Rock Tracks.

COMPILED FROM NATIONAL ALBUM ROCK

w | B RADIO AIRPLAY REPORTS.
o8| pE | $g| %] Tme ARTIST
= w
2| 32| 32| 5| LaBEL & NUMBERDISTRIBUTING LABEL
*x NO.1 x %
1 1 | ¢ | RUNAROUND VAN HALEN
WARNER BROS. ALBUM CUT 3 weeks at No, 1
HOLE HEARTED EXTREME

ALM 1564

OUT IN THE COLD TOM PETTY & THE HEARTBREAKERS

MCA ALBUM CUT

a@@.—-

%)
~N
oo

END OF THE LINE ALLMAN BROTHERS BAND

EPIC ALBUM CUT

* % * FLASHMAKER * % *

THE REAL LOVE BOB SEGER & THE SILVER BULLET BAND
CAPITOL 44743 )

FACE THE MUSIC RTZ

GIANT 4-19273

LEARNING TO FLY TOM PETTY & THE HEARTBREAKERS

MCA 54124

6 | 6 | 14 | JETCITY WOMAN QUEENSRYCHE
EMI 50357
SHINY HAPPY PEOPLE REM.

WARNER BROS. 4-19242

TWIST OF THE KNIFE THE FABULOUS THUNDERBIRDS

11 19 5 ASSOCIATED ALBUM CUT/EPIC

5 | 5 | 1o | THE SOUND OF YOUR VOICE 38 SPECIAL
CHARISMA 4-98773
SOMETHING TO TALK ABOUT BONNIE RAITT

CAPITOL 44724

SIGN OF THE STORM THE ERIC GALES BAND

ELEKTRA ALBUM CUT

KEEPING THE FAITH LYNYRD SKYNYRD 1991

ATLANTIC ALBUM CUT

ALL OF A SUDDEN JOE WALSH

PYRAMID ALBUM CUT/EPIC

8= 88|z |=|8|-|~ |~ =&

3 STRANGE DAYS SCHOOL OF FISH

CAPITOL 44738

ROLLIN' ON

THE DOOBIE BROTHERS
17 12 14 8 CAPITOL ALBUM CUT ‘
18 16 2 8 KISS MY LOVE GOODBYE L.A. GUNS
POLYDOR ALBUM CUT/PLG
19 9 8 9 YOU COULD BE MINE GUNS N' ROSES
GEFFEN 19039
n | — 2 ENTER SANDMAN METALLICA
ELEKTRA 4-64857
@ 21 25 6 POWER WINDOWS BILLY FALCON
JAMBCO 868 672-4/MERCURY

* * * POWER TRACK* * %
NOBODY SAID. IT WAS EASY THE FOUR HORSEMEN

I RADIO

Dr. Demento To
Tour In Support Of
New Rhino Album

This week’s column was written by
Glenn Darby.

LOS ANGELES—Listeners will get
a chance to see Westwood One host
Dr. Demento when he hits the road
on a 14-city tour in September to coin-
cide with the recent release of Rhino
Records’ “Dr. Demento 20th Anni-
versary Collection: The Greatest
Novelty Records Of All Time” a two-
CD/cassette set, and a companion
video, “The Greatest Novelty Videos
Of All Time.”

The tour, which kicks off Sept. 9 in
Albany, N.Y,, runs through Oct. 13.
The final date in Los Angeles will be
taped for an upcoming television spe-
cial. Other stops include Philadelphia,
Washington, D.C., Boston, New
York, Cleveland, Chicago, Denver,
and San Francisco. In each city local
stations will be hosting the show.

Highlights will include special
guests performing “demented” hits
from the Rhino collection, and the

NEIWORKS

SYADIGATION

@ 27 35 4 DEF AMERICAN ALBUM CUT/REPRISE
. SILVER THUNDERBIRD MARC COHN
3 2 27 8 ATLANTIC 4-87678
28 | 33 | 4 | GOD GAVE ROCK AND ROLL TO YOU H KISS
INTERSCOPE ALBUM CUT/EAST WEST
BUILD A FIRE DRIVIN' N' CRYIN'
% 19 16 12 ISLAND ALBUM CUT
GIRL MONEY KIX
% i 30 6 EAST WEST ALBUM CUT
SEASONS TYKETTO
@ 32 36 4 DGC ALBUM CUT
LIVING WITH THE LAW CHRIS WHITLEY
B 30 3 5 COLUMBIJA 38-73868
3 | 47 | 3 | ALLOUR DREAMS ARE SOLD PROCOL HARUM
200 ALBUM CUT
2 | 23 | 10 | g | (EVERYTHING I DO)1DO IT FOR YOU BRYAN ADAMS

AZM 1567

M| 25| 23| 2

WIND OF CHANGE SCORPIONS

MERCURY 868 180-4

41 | 4 | 39 8

WALK THROUGH FIRE BAD COMPANY
@ NEW ) ! ATCO 4-98748
LISTEN JULIAN LENNON
@| NEW ) ! ATLANTIC ALBUM CUT
40 | 43 4 A WALL | MUST CLIMB MICHAEL MCDERMOTT
GIANT ALBUM CUT
SEEING THINGS THE BLACK CROWES
35 | 31 | 29 | 16 | e AMERICAN ALBUM CUT/REPRISE
% 4 | — 2 ILLUSTRATED MAN JOHNNY WINTER
POINTBLANK ALBUM CUT/CHARISMA
MAKE IT EASY YES
@ NEWD ! ATCO ALBUM CUT
% | — 2 CRY TO MYSELF FLIES ON FIRE
ATCO ALBUM CUT
4 | — ) LONE STAR STUART HAMM
RELATIVITY ALBUM CUT
50 | 46 9 RIGHT NOW VAN HALEN
WARNER BROS. ALBUM CUT
TOP OF THE WORLD VAN HALEN

WARNER BROS. ALBUM CUT

42 | 26 | 1712

SMOKESTACK LIGHTNING LYNYRD SKYNYRD 1991

ATLANTIC ALBUM CUT

4 | 20 9 10

MONKEY BUSINESS SKID ROW
43 35 28 11 ATLANTIC 4-87673
SAVING MY HEART YES

ARISTA ALBUM CUT

45 | 48 | 40 | 20

MAN IN THE BOX ALICE IN CHAINS

COLUMBIA 38-73851

NEWD | | | UNTIL MY DYING DAY THUNDER |
NEwD | T [ [LLFeHT fos vou TG
48 | 37 l 2! 4 lsgklo%s\g KINGOFTHEHILL
NEWD | ! !\*I&lﬂ.&y&xEWAITEDFOREVER YES
NEWD | 1 | et tercuny ALDO NOVA

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
wruk, The Pawer Track is the track on the chart that shows the largest increase in airplay over the

week nefore. © 1991 Billboaid/BPi Commurcations, Inc

by Craig Rosen

Doctor himself singing his updated
version of Benny Bell's 1946/1975 hit,
“Shaving Cream.”

A national in-store promotion to
promote the Rhino releases is also in
the works with the Sam Goody/
Musicland chain.

It was 20 years ago that Demento,
aka Barret Hansen, was invited to
play some wacky records from his
collection on early progressive outlet
KPPC Los Angeles. “I didn't start
out to be funny,” says Hansen. “It
was just my way of being different
[and] standing out. The askew oldies
were getting requested and the name
just fit.”

WW1 has been Demento’s home
since 1974. The two-hour weekly
show is heard on more than 175 sta-
tions domestically. Demento attri-
butes his two decades of success to
“keeping the show fresh” by mixing
classics such as Ogden Edsel's “Dead
Puppies (Aren’t Much Fun),” and
Stan Freberg, Daws Butler, and June
Foray’s “The Honey-Earthers” with
modern parodies such as the 2 Live
Jews’ “Oi! It’s So Humid” and Loose
Bruce Kerr’s “Scudbusters.”

Since his show is syndicated across
the country, Demento is sensitive to
material that could offend listeners.
“Howard Stern is only on a few sta-
tions in our larger and more sophisti-
cated cities,” he says. “My show has
to play in Mobile, Ala., and Ogden,
Utah, so it's Middle America. I found
out over a period of time there are a
lot of places where they like my
show, but they aren’t quite ready for
shock radio.” On a recent show, De-
mento even bleeped the word
“choke” when discussing the song
“Choke Your Chicken.”

fContinued on nexst pinge)
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FOR WEEK ENDING AUGUST 24, 1991

Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND
» % - COLLEGE RADIO AIRPLAY REPORTS.
oF| 58| 29| 2| Tme ARTIST
E2| 22| J2| =5 LaBEL & NUMBERDISTRIBUTING LABEL
**x NO.1 »x
1 1 1 8 RUSH BIG AUDIO DYNAMITE i
COLUMBIA 38-73844 3 weeks at No. 1
@ 2 2 6 UNTIL SHE COMES THE PSYCHEDELIC FURS
COLUMBIA 38-73855
SATISFIED SQUEEZE
3 3 4 4 REPRISE 4-19211
4 4 3 7 CHORUS ERASURE
SIRE 4-19202/REPRISE
5 5 7 8 WALKING DOWN MADISON KIRSTY MACCOLL
CHARISMA 2-96342
6 7 8 7 TIGHTEN UP ELECTRONIC
WARNER BROS. ALBUM CUT
7 8 3 14 KISS THEM FOR ME SIOUXSIE AND THE BANSHEES
GEFFEN 7-24387
3 10 10 7 CAUGHT IN MY SHADOW THE WONDER STUFF
POLYDOR ALBUM CUT/PLG
@ 13 18 4 SIT DOWN JAMES
FONTANA ALBUM CUT/MERCURY
10 6 5 9 MARBLE HOUSE OF LOVE
FONTANA ALBUM CUT/MERCURY
SO YOU THINK YOU'RE. .. ROBYN HITCHCOCK/EGYPTIANS
@ NEW » ! A&M 1578
@ 14 15 9 SUBMARINE SONG THE CANDY SKINS
DGC ALBUM CUT
@ 7 | ) 1T'S ONLY NATURAL CROWDED HOUSE
CAPITOL ALBUM CUT
14 15 12 5 TALKIN’ LOUD AND SAYIN' NOTHING LIVING COLOUR
EPIC ALBUM CUT
SHINY HAPPY PEOPLE R.EM.
15 12 16 9 WARNER BROS, 4-19242
HAPPY NED'S ATOMIC DUSTBIN
16 11 17 6 COLUMBIA ALBUM CUT
SAM MEAT PUPPETS
1 18 2 3 LONDON ALBUM CUT/PLG
TIMELESS MELODY THE LA'S
18 17 13 / LONDON ALBUM CUT/PLG
2% 29 3 HUMAN NATURE GARY CLAIL
PERFECTO 2855/RCA
CRAZY SEA
20 9 11 11 SIRE 4-19298/WARNER BROS. L
RED HILLS ROAD CANDY FLIP
a 19 2 4 ATLANTIC 0-86023
GROOVY TRAIN THE FARM
2 20 2 9 SIRE ALBUM CUT/REPRISE
@ 28 30 3 JULIE'S BLANKET MARY'S DANISH
MORGAN CREEK 4-23003
2% % 19 4 PANDORA'S BOX (IT'S A LONG, LONG WAY) O.M.D.
VIRGIN 4-98771
BACKLASH JETT
@ NEW ) 1 EPIC ALBUM CUT JOAN
PEARL CHAPTERHOUSE
% 16 9 9 DEDICATED ALBUM CUT/RCA
CHOCOLATE CAKE CROW HOUSE
a 3 14 11 CAPITOL 44725 DED
MAN SCARED THE FAT LADY SINGS
3 21 20 6 ATLANTIC ALBUM CUT
29 29 | — 2 (1 JUST WANNA) B WITH U TRANSVISION VAMP
MCA 54113
30 2% 25 | FEEL SO GOOD RICHARD THOMPSON
CAPITOL 15728

() Tracks with the greatest airplay gains this wrek. © 1991, Billboard/BPI Communications, Inc
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RADIO I

FORMAT RATINGS

(Continued from page 39)

the spring can, in part, be credited
to a rise in 35-64 numbers (9.5-
10.1).

Despite gains in 12-plus num-
bers for oldies and country, there
are nine fewer stations broadcast-
ing the oldies format and seven
fewer stations playing country
since the winter book. Top 40 lost
six stations in the last quarter, as
did the religious format.

This information is based on Ar-
bitron’s quarterly collation of na-
tional data in its 95 continuously
measured markets based on for-
mat data supplied by Billboard.

(See accompanying charts for
full information on format shares.)

NETWORKS

(Continued from preceding page)

AROUND THE INDUSTRY

Satellite Music Network’s “Real
Country” hosts Jim Murphy and
Richard Lee co-hosted a live broad-
cast Aug. 12 from Universal Studios
in Los Angeles.

Unistar is set to present the final
edition of “The Soul Of The Sixties”
on Labor Day weekend. The 90-min-
ute special is hosted by WCBS-FM
New York personality Bobby Jay.
Also set for Labor Day from Unistar
is “The Sixties Party,” a four-hour
retrospective hosted by Bill Rock;
and “The Judds’ Story,” part of Un-
istar’s Country Six Pack 1991. That
three-hour holiday special is hosted
by Mike Brophy.

Merlin Olsen has returned to the
CBS Radio Sports fold with “NFL
’91,” a 10-part series that runs
through Aug. 30. Also coming from
CBS Sports is “NFL Preview With
Greg Gumbel And John Madden.”
The 15-minute show makes its debut
Aug. 30 and will be heard for 22 con-
secutive weeks on Fridays through-
out the 1991 season.

MediaAmerica and Radio Vision
International will offer a world-pre-
miere radio special of Dire Straits’ new
album, “On Every Street,” Sept. 4.

-y

Getting Grimy. WIOT Toldeo, Ohio,
personalities participated in a mud
volleyball tournament to raise money
tor the March of Dimes. Pictured after
getting down and dirty for a good
cause are APD/MD Michael Young,
left, and PD Lyn Casye.

Persons 12-17
Monday-Sunday 6 a.m.-Midnight

FORMAT SHARE
SPRING ’91
ARBITRONS

duit Standards-0.1%
lassical-0.1%
em. Formats-0.1%

/ Top 40-46.0%

asy Listening-0.2%
dult Alternative-0.3%

Urban-19.3%

Persons 18-34
Monday-Sunday 6 a.m.-Midnight

Album Rock
10.1%

Adult Contemp.
17.1%

dult Contemp.-8.1%

em. Formats-0.1%
dult Standards-0.3%
sy Listening-0.4%
lassical-0.5%

Album Rock
19.2%

\

Top 40-16.3%

eligious-1.4%
odern Rock-1.9%
dult Alternative-2.0%

Persons 25-54
Monday-Sunday 6 a.m.-Midnight

Urban-11.9%

Country

Album Rock
11.0%

Adult Contemp.
21.6%

News/Talk-9.9% Adult Standards-1.1%
lassical-1.5%
Easy Listening-1.5%

eligious-2.0%

Oldies-9.3%

Persons 35-64
Monday-Sunday 6 a.m.-Midnight

Adult Alternative-2.9%

Spanish-4.2%

— \Classic Rock-4.4%

News/Talk
15.2%

Adult Contemp.
22.7%

Country-14.6% em. Formats-0.2%

odern Rock-0.3%

Women 18+
Monday-Sunday 6 a.m.-Midnight

Oldies-10.1%

Adult Alternative-2.8%
asy Listening-3.2%
“NAdult Standards-3.5%
Spanish-4.2%

Album Rock-4.6%

News/Talk
12.8%

Adult Contemp.
23.2%

Top 40-5.3%

Country-11.7%
/Rem. Formats-0.1%

odern Rock-0.6%
lassical-1.8%
Adult Alternative-2.0%

Top 40-10.1%

i -2.3
lassic Rock-2.3% Men 18+

Scbary 8475 Monday-Sunday 6 a.m.-Midnight

N\,

eligious-2.6%

Oldies
6.5%

.
“Easy Listening-3.0%

Adult Standards-4.2%

panish-4.4% /
" Album Rock

/ 14.2%

-

News/Tailk

14.4% // \
/ \

dult Contemp.
/ 15.3%

Country-12.4%

asy Listening-2.3%

Source:
Ratings, the Arbitron Co.;
formats, Billboard magazine.

Adult Alternative-2.4%

Adult Standards-3.3%
Spanish-3.5%
\

Classic Rock-4.9%

Copyright 1991, the Arbitron Co.,
Billboard magazine.
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Billboard.

FOR WEEK ENDING
AUGUST 24, 1991

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audlence of more than 1 miillon.

GOLD—Stations with a weekly cume
audlence between 500,000 and 1 milllon,

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

22 22 Cut’N’ Move, Get Serious 14 16 Seal, Craz 26 EX  Michaet Bolton, Time, Love And 18 21 R.EM, Shiny Harpy People
23 28 Whitney Houston, My Name Is Not Susan 15 17 The KLF, 3 A.M._Eternal A — Martika, Love. . .Thy Will Be Done 13 18 EMF, Unbelievable
24 g; {:‘Kﬁ,’ul;nudebThar; Lc'o}‘/e H [ 16 ig :ark ﬂc::k !l.ijhe Fl.'n{\kby Bunch A — gan—:-ﬁepa, Let's !alk About Sex ;? %7 Egllunl Selec(io? , Do An: lhiv U
25 ubhouse, Deep in My Heart 17 atalie Cole, Unforgettable EX EX ut "N’ Move, Get Serious 9 lor Me Badd, | Wanna Sex You Up (Fr
26 30 Jinny, Keep Warm \ 18 20 Scorpions, Wind Of Change EX EX Oaktown's 357, Turn it Up 22 24 TheKLF, 3A M. Eternal
g Ez)g( ga(l;h 'I‘)er;)ms, To& V;IanyTV;allsB m o 19 %21 E.E‘.hM,bShiny b}app People 0 g gz Eh:hnlanck Crowes, 'b‘i‘ard TV? nandle
.G. The Prince ap, This Beat Is 20 athy Dennis, Too Many Walls athy Dennis, Too Many Walls
29 EX Roxette, Fading Like A Flower (Every . B 21 23 Color Me Badd, | Adore Mi Amor LY iy 25 29 Michael Bolton, Time, Love And Tender
30 EX  Salt-N-Pepa, Let's Talk About Sex Boston P.D.. Sunny Joe White 22 6 EMF, Unbelievable , 2% 28 Naalie Cole, Unforgettable
A — Unity, Umty 23 26 Martika, Love. . .Thy Will Be Done -’ ‘e ) o~ 27 22 UBA40, Here | Am (Come And Take Me)
New York O.M. Steve Kingston DA( 5 Amy Grant EvRery Heartoeat ] ? gg:n"a A}’:,'n’“;aﬁ;:m"'"g 100) 1 Dol % ﬁ HiFive 1 Can' Wail Another Mirute ,, , ,/L//77 3 3l Color Me Badd, | dore Mi ANTIOI(F
i aryn White, Romantic 1 €T - L, esus Jones, Right Here, Right Now 32 Tevin Campbell, Just Ask Me To (From
; ; gnmnG Ada‘mg. (Ev;m'r:'ug 1t Do) I Do | EX EX Young M.C. That's The Way Love Goes g g hzf;gy"'(;:ev"‘ M';tﬁ% r?i'ﬁ;r Ti 1t 26 31 Heavy D. & The Boyz, Now That We Foun —— 77/1-0/0 WYT 30 EX saryn White, s‘omamic
my Grant, tve i i
3 3 Coa, Temptat%n earthes 5 7 TheKLF, SAM. Eternal g » ﬁ? Esf’a'}.'i"t.’.‘.%mﬁn"“i?e There ; S 3% E; H:Z.; ILIe!iesn'& T?:eo V«!?.T"Yt Hit Me Like
3 5 DJ Jazzy Jeft & The Fresh Prince, S § 8 Amy Grant, Every Heartbeat 29 32 Firehouse, Love Of A Lifetime Detroit P.D.: Rick Gillette A — Jesus Jones, Real Real Real
5 & Jomanda, Got A Love For You 7 9 Heavy D. & The Boyz, Now That We Foun 30 33 Huey Lewis & The News, It Hit Me Like 1 1 Bryan Adams, (Everything | Do) | Do | A — Bilty Faicon, Power Windows
6 ; ga.chu&c lFac(or;/F. Wlll&mAs,NThm s g }‘l) Qg"',;vﬁ""“' I‘ réemrgwalseg gf A New Day 2 2 Boyz I! Men, Motownphilly A — Firehouse, Love Of A Lifetime
7 au ul, The Promise ew Ua corpions, Wind U n. A i - 0 Roc
8 13 Michael Bolton, Time, Love And Tendery Los Angel P.D.: Bill Richard 10 13 Michael Bolton, Time, Love And Tender # 2 2 grd é:ﬁ' Pjoe:)'(?co:sh%hrtamvsl';a’,sre‘lnce' 5 ﬁ = 'B‘écbhalgeLrn{rl:i I?eal L:»;eMy Bl Ange
9 9 3rd Bass, Pop Goes The Weasel OSJANEEES 0.2 Bill Richards 11 14 Rod Stewart, The Motown Song 5 5 HiFive | Can't Wait Another Minute A — Siouxsie & The Banshees, Kiss Them Fo
10 10 The KIF, 3AM Eternal 1 1 Bryan Adams, (Everything | Do) | Do | 12 12 For Fun, You Can't Play Me ( & & Corina, Temptation EX Ex Nelson, Only Time Will Te
11 12 Lenny Kravitz, It Ain't Over Til it’ 2 2 D.'Y. Jazzy Jeft & The Fresh Prince, 13 15 3rd Bass, Pop Goes The Weasel 7 7 Marky Mark & The Funky Bunch/Lo EX EX Latin Alliance Featuring War, Low Rid
12 14 Scorpions, Wind Of Change 3 4 Scorpions, Wind Of Change 14 16 Huey Lewis & The News, It Hit MeLike | washington P.D.: Lorrin Palagi 8 8 TheKLF, 3AM Eternal !
13 15 Cathy Dennis, Too Many Walls 4 3 Amy Grant, Every Heartbeat 15 17 Marky Mark & The Funky Bunch g S 3 8 C&C Music Factory/F. Williams, Things
14 17 Natalie Cole, Untorgettable 5 5 Natalie Cole, Unforgettable 16 18 Jomanda, Got A Love For You 11 Bryan Adams, (Everything | Do) I Do | 10 10 Lenny Kravitz, it rKln’l Over Tl It
15 19 Color Me Badd, | Adore Mi Amor 6 7 Corina Temptation 17 13 Young M.C, That's The Way Love Goes 22 Amy Grant, Every Heartbeat 11 11 Natahe Cole, Unforgettable
16 18 Coro, My Fallen Anget 7 9 Color Me Badd, | Adore Mi Amor 18 21 Cathy Dennis, Too Many Walls 33 Michael W. Smith, Place In This World 12 12 HeawyD.& “the Boyz, Now That We Foun
17 20 Boys Il Men, Motownphil 8 8 Marky Mark & The Funky Bunch 19 22 Robbie Nevil, Just Like You 4 4 David A Stewart Introducing Candy Du 13 13 Paula Abdul, The Promise Of A New Day
16 11 SalN-Pepar Do You Wonl Me 3 {; Roxe{(el, BFading %ike AL ower éivery %‘1) %30 gamﬂnd,c?'d,llov?roa,ﬁ_ Rooltgﬁ_ . 2 g ggxi‘ﬂz F:f"&zu SL’:k'guf:hFlower (Every 14 14 Color Me Badd, | Adore Mi Amor ]
19 21 Roxette, Fading Like A Flower (Every 1 Michael Botton, Time, Love And Tender usic Fac orz . Williams, Thin| uia h, u e 15 16 Jomanda, Got A Love For You 2 W
20 22 Marky Mark & The Funky Bu 11 15 Boyz Il Men, Motownphill 22 24  Luther Vandross, Don't Want To Be A F 7 8 Lenny Kravitz, It Ain't Over 'Til It iC I'm
21 Huky D. & The Boyz, Now That We Foun 12 & Rythm Syndicate , PASSILON. 23 25 Whitney Houston, My Name Is Not Susan 8 & REM, Losing My Religion {9 }; 2"m$'é,'a"n{‘°év1?,“’u§2."?bi‘m
22 25 The Escape Club, I'l Be There 13 13 ga(hy Dennis, Too Many Walis gg gg Eonn'at urmg_ver,L :mk LFolve Cvie[s 13 }g Egg"sl? Ral:'t, ?gm:ﬂth{ng TosTalk About 18 18 REM. Shiny Happ{q People Houston P.D.: Dene Hallam
4 16 C&C Music Factory/F. Williams, Things oxette, Fading Like A Flower (Ever ewart, The Motown Song_ ) i i :
%34 zg ?ﬁ%%l'acsk Ign:igp{ﬁ:ﬁjo I: Handle }5 19 Seal, Crazy 4 ¢ 26 28 Vanessa Wi"ﬂ?"s- Running Bac To You 11 7 Extreme, More Than Words %3 %3 &skul;i?\?: sagl ,hTtu.:rlgt' SLK g ; ; ga a-’r‘«-‘vz??sbﬂmva"vﬁ lMZO) —
25 27 Billy Faicon, Power Windows 16 20 Paula Abdul, The Promise Of A New Day 27 9 Seal, Cm{ 1215 Michael 30"0‘3 Time, Love And Tender 21 21 Young MC. That's The Way Love Goes 3 4 Roxette, rpading Like A Flower (Every
26 28 Firehouse, Love Of A Lifetime 174 110, UesustionetRishiliireRightiNaw gl B0 DrchestiallManosuversiifiihe Dark, Pa e g":",.mgel i }’onde't{‘;‘;d'"z 22 EX  Luther Vandross, Don't Want To Be A'F 4§ Michael W. Smith, Place in This World
27 30 Seal, Crazy 18 22 The Escape Club, I'll Be There = Natalie Cole, Unforgettable atalie Cole, Unlorgettable 23 EX  Karyn White, Romantic 5 2 The Escape Club, VIl Be There
28 16 EMF, Unbelievable 19 24 HiFive, | Can't Wait Another Minute 30 EX B.G. The Prince Of Rap, This Beat Is 15 18 Gloria Estefan, Can Forget You 28 EX  Salf-N-Pepa, Let's Talk About Sex & 3 Amy Grant, Every Heartbeat
23 23 Rythm Syndicate , PASS.I.ON. 20 25 REM, Shln{THamg People A — Natural Selection , Do Anything 16 10 Gienn Frey, Part Of Med art Of You 25 EX Siouxsie & The Banshees, Kiss Them Fo 7 10 Hifive | Can't Wait Another Minute
30 29 Paula Abdul, Rush Rush 21 14 Tara Kemp, Piece Of My Heart A — Color Me Badd, | Adore Mi Amor 17 21 Aaron Reville, Everybody Plays The Fo A — Boys il Men, So Hard To Say Goodbye 8 8 Paula Abdul, The Promise Of A New Day
B i el fones | 3 = Mrtes hitudue | N e Sler b, |8 = eSO | 3 6 G s
. & | s = . nees, b — ger, The Real Love orpions, Win; ange
24 21 EMF, Unbelievable EX EX Karyn White. Romantic 20 19 Luther Vandross, Power Of Love/Love P o (SOUEEELN]
m % 28 The KLF,3 AM. Eternal EX EX Cheaney Hawkes, The One And Only 21 24 Cathy Dennis, Too Many Walls B Scorpions, Wind Of Change 11 Seal, Craz
3 ! - X EX ¢ Fallen hngsl 52 25 Huey Lewis & The News, It Hit Me Like EX EX Gerardo, When The Lights Go Out 12 12 The La's, There She Goes
[V 26 23 Lenny Kravitz, It Ain't Over Til It’ oro, My Fallen Ange 55 3 Micka I'é'ollon L? oW Ide?ul'T 13 13 Erasure, Chorus
27 EX A Lighter Shade Of Brown Featuring Te % n Ro:i S: "+ Rh ?r"’;' of 1 "'fl‘ ’t 14 14 Tara Kemp, Piece Of My Heart
28 EX  Rod Stewart, The Motown Son A% ™ Es"’a b hy i Thy ear; 15 18  Michael Bolton, Time, Love And Tender
New York P.D. Joel Salkowitz A — Luther Vandross, Don't Want To Be A F - e tscape Llub, e There 16 5 Lenny Krawitz, It Ain't Over 'Til It'
1 1 Heavy D. & The Boyz, Now That We Foun E; & Qi'r% cl?i‘llle'REovnﬁ;nl;iocdy Plays The Fo }g g’ ?f'ff’i" OLnly hm?r:””&l/TIIElIIJ D
- 3 3 artika, Love . _Thy Wi e Done
2 2 Coro, My Fallen Angel 18 7 Corina, Temptation
3 3 ThekLF,3AM. Eternal ]0’} 20 23 Aaron Neville, Everybody Plays The Fo
4 4 D.J. Jazzy Jeft & The Fresn Prince, S FeA Minneapoli : i ! Hetime
Sh b apolis P.D.: Mark Bolke 21 24 Firehouse, Love Of A Litetime
5 5 C&C Music Factory/F. Williams, Things . o ;
6 & BoyllMer, Molroyv{nphl&v £ . Pittsburgh P.D.: John Roberts 11 Bryan Adams, (Eueryting 1 00)1 00 | 2 B Bonnis Rait 1Someling o Ta(FIAED
7 11 Color Me Badd, | Adore Mi Amor FPPornmoe 80 FMm 11 Bryan Adams, (Everything ( Do) | Do | 2 2 The Escape Club, I'll Be There 78 20 Paula Abdul, Rush Rush
8 13 Frankie Knuckies, The Whistle 22 Michael W. Smith, Place In This World ) 3 3| {AmiGrantituery Heacibeat 25 EX  Boyz Il Men, Motownphill
9 9 BG. The Prince Of Rap, This Beat Is 3§ Paula Abdul, The Promise Of A New Day | Washington P.D.: Chuck Beck 4 4 Natural Sel ?.C"‘"'.km A“Y"""% A — Cathy Dennis, Too Many Walls
10 7 Rare Ads, Borigua Posse Los Angeles P.D.. Jeft Wyatt 4 5 Amy Grant, Every Heartbeat 11 Bryan Adams, (Everything | Do) | Do | 3 3| [RoxettedradinglUikciilFlowergiEvety EX EX Extreme, Hole Hearted
1114 Marky Mark & The Funky Bunch 1 2 D Jazzy Jeft & The Fresh Prince, $ 5 3 Jesus jones, Right Here, Right Now 2 2 ENF Unbehe'aaﬂe ything 1 Do 6 6 Corina, Temptation EX EX Karyn White, Romantic
12 12 HiFive, | Can't Wait Another Minute UL L1 4 JiH L) arinces 6 8 Nelson, Only Time Wil Tell : Fyah & 77 The Black Crowes, Hard To Handle EX EX Rod Stewart, The Motown Song
Clubho! Deep In M: 2 1 Lenny Kravitz, It Ain't Over ‘Til It : 3 7 Roxette, Fading Like A Flower (Eve: 8 8 Rythm Syndicate PASS.I.ON. b
I e Rl G i 3 3 Corina, Temptation 7 4 Rowette, Fading Like A Flower (Every 14 D.J, Jazzy Jeft b The Fresh Prince % 2
14 23 Brothers In Rhythm, Such A Good Feeli onna, plationk 8 16 Mariah Carey, Prisoner ). eff & nce, 9 9 Paula Abdul, The Promise Of A New Day
15 16 Louder Than L 4 5 Hi-Five, 1 Can’t Wait Another Minute 5 6 Corina, Temptation 10 10 EMF, Unbelievable
K Aoqloudergitian fove 5 4 Rythm Syndicate , PAS.S.1.O.N § 7 The Black Crowes, Hard To Handle & 3 Michael W. Smith, Piace In This World . :
16} JB) HomandafGoiALoueloniou § 7 Jomandz Got A Love For You 1015 Lenny Kravitz, It Ain't Over Til It 73 Lenny Keavitz, It At Gver 'Til It 1Y 1 [esuslanesARighihere tighiingsd
17 19 3rd Bass, Pop Goes The Weasel 7 veghor 11 12 The Escape Club, I'll Be There nny Kraw ver 12 12 Nelson, Only Time Will Tell
7 12 Boyz |l Men, Motownphill ; 8 11 Boyz |l Men, Motownphill
B e o i e le 8 6 UBA, Here | Am (Come And Take Me) L W boton Sime, Lo Ang. 3 ' Pouia Abdul The Promise Of A New D B B e e any W
210 o empianan o NS | g g Chubd Rock Treat Em Riht 131 i3 Wichaellaaitamt el svetindTenden 10 3 Jesus sones. M e mght Now | 15 15 Sealcram o Ty WAl
ion 4 T 4 Wilson Phillips, The Dream Is Still A )’ g P :
2 35 fonia Mol Mok nany 11 13 007 L bestuing Dane 0. Marmi € 19 23 CACMusi Pactoy/E Wiliams, Thngs | 13 15 WP Shiny gy peole I o e i KRBE
22 22 Paula Abdul, The Promise Of A New Day 12 15 Lisa Fischer HowgCan IYEa§é ™ ‘Pa o 16 14 Tara Kemp, Piece Of My Heart 53 B Ko Coley s u[r)yenat?le 17 17 C&C Music Factory/F. Williams, Things
23 26 2 In A Room, Do What You Want i CAE Music Eactory F. Will em b 17 10 Luther Vandross, Power Of Love/Love P 18 CaC 3% Fact 8 e Thi 18 18 Tom Petty & The Heartbreakers, Learni Houston PD.: Steve Wyrostok
24 24 Vanessa Williams, Running Back To You 3 18 C Music Factory/F. Williams, Things 18 27 D.J. Jazzy Jett & The Fresh Prince, S 16 Music Factory/F. Williams, Things 19 19 Firehouse, Love Of A Lifetime U y
25 27 Unity, Unit 14 16 A Lighter Shade Of Brown Featuring Te =R r 15 17 Marky Mark & The Funky Bunch 20 20 Michae! Bolton, Time, Love And Tender 1 1 B Ada E hing 1 Do) 1 Do |
26 29 J‘m;' Keepywm 15 9 Stereo MC's , Eievate My Mind 19 2z Eod Sle}van,tﬂ;e Motown Song 16 10 REM, Losing My Religion 21 21 REM. Shiny Happy People " 2 2 Srylanc msi(Everything {l10o) D)
Inn) iy 20 24 Corina, Temptation C Oue sl €al, Lrazy
A2] — Naughty By Nature, O.P.P 16 19 Cathy Dennis, Too Many Wails 2 f 17 19 PC Quest, Can | Call You My Girl 22 22 Paula Abdul, Rush Rush 3 5 Salt-N-Pepa, Do You Want Me
% 17 sgal;'c',yazyy 17 23 Color Me Badd, 1 Adore Mi Amor 2l |39 [ReomionsyminalonChange 18 18 Rod Stewart, The Motown Song 73 23 Hi-Five, | Can't Wail Another Minute 4 4 Roxette, Fading Like A Flower (Every
29 31 Rios, | Don't Want Back 18 22 Heavy D. & The Boyz, Now That We Foun e 19 14 Extreme, More Than Words 24 24 Rod Stewart, The Motown Son, 5 Kravitz 't Over Til It'
1 . | Don't Want You 23 EX  Cathy Dennis, Too Many Walls ] ﬁ 3 Lenn itz, It Ain't Over 'Til It
30 21 Tara Kemp, Piece Of My Heart 13 21 The KLF, 3 A M. Eternal 28 26 38 Special The Sound 6' Your Voice 20 21 Color Me Badd, | Adore Mi Amor 25 25 Peabo Bryson, Can You Stop The Rain 6 6 REM., Shiny Happy People
31 33 Donna Summer, When {ove Cries 20 11 Tara KEL“JJ- Piece Of My Heart 25 28 Alias, Perfect World 21 22 Cathy Dennis, Too Many walls 26 26 D.J. Jazzy Jeft & The Fresh Prince, S 7 7 Orchestral Manoeuvers In The Dark, It
32 3 Ceybil Jeffries. Open Your Heart 21 24 Paula Abdul, The Promise Of A New Day % 23 Whitney Houston, My Name s Not Susan 22 24 Heavy D. & The Boyz, Now That We Foun 27 27 Wilson Phillips, The Dream Is Still'A 8 8 Erasure, Chorus
33 35 Luther Vandross, Don't Want To Be A F 22 25 Yasmin, Wanna Dance 27 EX The KLF, 3 AM. Eternal 23 25 Natural Selection, Do Anything. 28 28 Color Me Badd, 1 Adore Mi Amor 9 10 DJ. Jaz#y Jett & The Fresh Prince, S
34 EX Karyn White, Romantic 23 27 Marky Mark & The Funky Bunch 28 EX Firehouse, Love Of A Lifetime A28 — Hi-Five, | Can't Wait Another Minute 29 29 Huey Lewis & The News, It Hit Me Like 10 13 Corina, Temptation
BB BN e Sop L BB Gk woenme | Sl [ et iies = | B 4 opsicre ey it
—_ lack Box, Fantasy i A 4 d 30 EX Extreme, Hole Heart B 0 aryn White, Romantic esus Jones, Ri ere, Ri ow
A — Conina, Whispers 26 29 Llatin Aglance Featuring War, Low Rid 2 = Ni-Five | Péoan'l Wa|tegnother Minute EX EX Heavy D. & The Boyz, Now That We Foun 13 16 C&C Music Facfory/F. willigms, Things
§ - s enn | 2% pmtelmetmie, 4 Glstie Do Y e <l W L RO
_ A _ i 3 whe: ne And On
EX EX Cut'N Move, Gel Serious 29 EX Young M.C, That's The Way Love Goes E; EX g;?nc'r‘:;;"e' Everybody RlaysaThelio EX EX Marky Mark & The Funky Bunch Y 16 18 riar';naou::j,u[oveem N Utetime New Day
EX EX Lenny Kravitz, It Ain't Over Til It g‘; S Rl LT e EX EX REM, Shiny Happy People EXEx. [Stomwnswind Of Change 17 23 The Escape Club, I'll Be There
onniK d u A : Tom Pe e Heartbreakers, Learni Higs L rky Mar unky bunc
EX EX Lonnie Gordon, Gonna Catch Yo HE IR ] When L 2 ¢ X EX Petty & Th breakers, Learni EX EX The KLF, 3 AM. Eternai 18 20 Marky Mark & The Funky Bunch
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I.ISTEN UP! As this hits the
newsstand, most of the R&B mu-
sic industry is preparing to head
to “Martin’s Town”’ (Atlanta) for
the 15th Jack the Rapper conven-
tion. This week I made a concert-
ed effort to put a dent in the pile
of music crowding the desk.
Here’s a sampling:

Capitol comes on with Suavé’s
single “Rocked Your Boots” from
the upcoming album ‘““To The
Maxx.” This 22-year-old charted
in 1988 with a cover of the Temp-
tations classic “My Girl.” Now
back with a host of new young
producers, Suavé leads off with a
tune that sends a dubious mes-
sage. He boasts about how he has
sexually used a woman for whom
he clearly

An Earful 0f New Music By
Suave, S.0.S. Band, More

ated ... After a three-year ab-
sence from the charts, Mic Mur-
phy—the vocal partner in the
System—takes a solo spin on
East West Records and really
shows his rock/soul roots. On his
upcoming solo album, Murphy’s
voice sounds better than ever, but
the material meanders over R&B,
rock, and pop without really an-
choring him in any one genre.
R&B purists will find it too pop-
leaning, but with the past pop
success of “Don’t Disturb This
Groove’ having introduced him to
the mainstream audience, he
should do well. Cover of Chair-
men Of The Board’s “Give Me
Just A Little More Time” is the
first single, due in September . . .

EMI releases

Musically, nothing I haven’t
heard before; lyrically, nothing
I'd care to hear again. Too bad,
because the deep, smooth voice
has promise. Let’s wait for the al-
bum ... The S.0.S. Band is back!
Still on Tabu but now being dis-
tributed through A&M and with
new vocalist Chandra Currelly
picking up where Mary Davis left
off, the new album, ‘““One Of
Many Nights,” is classic S.0.S,,
with the big R&B band sound
smoothed out with great arrange-
ments. This is a veteran band that
knows how to write hooky R&B
that will ride well on the charts.
First single, “Sometimes I Won-
der,” is a percussion-heavy piece
of funk with a chorus hyped by
horns and harmonies that fits the
profile of their previous hits with-
out sounding dated. The album is
produced by Curtis Williams, for-
merly of Kool & the Gang . . . Def
Jef’s “Soul Food” album, due in
September from Delicious Vinyl,
furthers Jef’s stance as a West
Coast philosopher who mixes the
New York lyrical attitude with
the California cutting-edge pro-
duction style (he’s a transplanted
New Yorker). A worshipper of
"70s funk and soul styles, Jef
pumps the tracks (produced most-
ly by Jef, with help from Mike
Ross, Matt Dike, DJ Mark The
45 King, Devastatin, and label
mates the Brand New Heavies)
with a definite lean on that time
period. The first single, “Here We
Go Again,” finds the rapper on
that love roller coaster and un-
able to help himself. While Jef
doesn’t have the storytelling
charm of a Slick Rick or the sten-
torian style of a Chuck D or
KRS-One, Jef’s lyrics and vocal
style cut through the crap to tell
us what time it is without stoop-
ing to gutter talk or reaching for
mystical analogies. It is appreci-

doesn’t have the first sin-
any feeling; The gle from the
he explains to e < second album
her that the Rmm by its first
only reason angd the and now only
she wants rap artist, the
him is be- % . Jaz. On ““A
cause he - Groove (This
rocked her by Janine McAdams Is What U
whole world. Rap 2),”" the

Jaz drops science about the
schools of rap over a smooth,
jazz-tinged groove that is radio-
ready. This is one rapper who
gets better with time ... Wild
Pitch, the New York rap indie
that introduced the successful
Main Source, comes again with
the U.M.C’s, a pair of Staten Is-
land youngsters with a definite
New York philosophical style.
Their single, “Blue Cheese” (b/w
“Any Way The Wind Blows”), is a
funky slice of their lifestyle, as
the pair describes what turns
them on and off. Quirky, catchy,
and sure to make a wave, at least
on the East Coast ... Over at
Mercury, there’s been a buzz for
quite a while over the Black
Sheep, whose album, ‘““Black
Sheep In The Family,”” debuts
next month. The first single,
“Flavor Of The Month,” is also in
the jazz/funk category (with
cribbed Herb Alpert trumpet
hook). While Black Sheep mem-
bers Mr. Lawnge and Des lay
claim to the Native Tongues Pos-
se legacy, the lyrics on their al-
bum, “Wolf In Sheep’s Clothing,”
put them on a lower plateau of
consciousness; tracks like
“Strobelite Honey”” and “La Me-
nage’’ prove their minds are clear-
ly buried in their flies ... We
Have A Party To Attend—Come
Along: This is a sampled phrase
from Georgio’s current single
“Rollin’ " (RCA), which, by the
way, pumps! It seems the latest
trend of the dance trade is for rec-
ords to feature wordless vocal
hooks. Crystal Waters’ monster
“Gypsy Woman (She’s Home-
less)’ made “La Da Di La Da Da”
a national bit of musical slang. On
the Clivilles & Cole versions of
Lisa Lisa & Cult Jam’s “Let The
Beat Hit '"Em,”’ Lisa counter-
punches the house beat by belting

(Continued on page 23)
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THE RHYTHMS GONNG 6T Y0U

Rapper Tycie and her DJ Woody
are gondza-get you with the first single
and video from their forthcoming debut album.

R

£ * Produced by The Funky Bass Brothers
Executive Producers: Joel Martin and Mitchell Krasnow

Available on cassette single 48569 and 12" e6528.0)

2

Elektra

On Elekira Cassettes anslia{cise)ie!S

€ 1991 Elektro Entertoinment, A Diws.on of Worner Communications inc. ©° A Time ARG LEM
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‘Summertime’—And The Livin’
Is Easy For Jeff & Pnince

B BY HAVELOCK NELSON

NEW YORK—Having topped the
Hot R&B Singles chart, “Summer-
time,” by Jive rappers D.J. Jazzy
Jeff & the Fresh Prince, is current-
ly platinum and at No. 5 on the Hot
100. Meanwhile, “Homebase,” the
Philadelphia duo’s latest album, is
sitting pretty in the top 20 on both
the R&B and pop albums lists.
Following the multiformat, mul-
tiplatinum success of ‘“He’s The
DJ, I’'m The Rapper” in 1988, the
next release by Jazzy Jeff (Jeff
Townes) and the Fresh Prince (Will

‘This album 1s 180
degrees from
anything else

we’ve ever done’

Smith), “And In This Corner ..., ”
met with disappointing sales amid
cries of “‘sellout” from those at
rap’s core. “‘Everybody was saying
we were over,” says Smith.

If comebacks in hip-hop are rare,
then D.J. Jazzy Jeff & the Fresh
Prince have certainly beaten tough
odds to a pulp with “Homebase.”
At one point, the album was mov-
ing at a rate of 25,000 units a day;
four weeks ago, it was the highest-
debuting entry on the Top R&B Al-
bums chart. According to Barry
Weiss, Jive senior VP of opera-
tions, ‘“‘Homebase” cleared 600,000
units after just one and a half
weeks in release.

As Weiss sees it, the act benefit-
ed from ‘‘a combustible mix of
events’’: meeting a challenge in
the studio, unique media support,
perfect timing. “Because [the last

album] didn’t do so well, there was
a lot of curiosity and a rush of an-
ticipation at the consumer level,”
says Weiss. “Then, just as the sea-
son was beginning, ‘Summertime’
came out and was a natural smash
because of its sound.”

The single shipped May 1. The
video got its world premiere May
20 on NBC-TV, following an epi-
sode of “The Fresh Prince Of Bel-
Air,” which stars Will Smith. “It
was sweeps week,” says Weiss,
“and 20 million people saw the vid-
eo.”

Though Townes makes frequent
guest appearances on the televi-
sion show, while his partner was
off on the Left Coast, Townes was
back East putting together tracks
in the recording studio. Townes,
via his company, A Touch Of Jazz,
produced most of ‘“Homebase,”
which reaffirms Smith’s talent for
narrative as it reflects maturity
and textural depth. Townes says,
“This album is 180 degrees from
anything else we’ve ever done.”

This month, as the new TV sea-
son begins, Jive will move into
phase two of its campaign to sup-
port ‘“Homebase.” Planning to ex-
ploit the prime-time success of
“The Fresh Prince Of Bel-Air”’
once again, Weiss says, “We're
looking at another world premiere
of the next single, probably ‘Ring
My Bell.” ”

Additionally, the publicity de-
partments at Jive and NBC-TV will
work together to coordinate fea-
tures and cover stories in national
magazines, while the promotions
department will sponsor contests
with BET and other outlets to fly
winners to Hollywood to view tap-
ings of “The Fresh Prince Of Bel-
Air.”

ARTIST DEVELOPMENTS

STONE COLD & HOT

Almost a decade after the New
Edition saga commenced with the
hit “Candy Girl,” co-lead singer
Ralph Tresvant finds himself the
last of the multitalented clan to
break with a solo effort,
following Bobby Brown, Bell Biv
DeVoe, and Johnny Gill. But
though the group is split into
separate factions—each equally
successful—the members remain
loyal to the group concept.

Tresvant, whose debut album,
“Stone Cold Gentleman,” on
MCA, reached platinum status
earlier this year, is still getting
accustomed to the “single” life.
“I really enjoy being a solo act,”
he says, ‘“‘but the first time I
performed alone and slid back to
find the fellas when no one was
there, that loneliness of being by
myself hit me.”

His first single, “Sensitivity”
(produced by Jimmy Jam & Terry
Lewis), reached the No. 1 slot on
the Hot R&B Singles chart;
“Stone Cold Gentleman,” his
follow-up single, featured former
New Edition member Brown and

made it into the top five. The
latest single, “Do What I Gotta
Do”’—a ballad that no one
thought he had in him—climbed
to the No. 2 position. The fourth
single is “Rated R.”

While the separate factions of
the original “Cool It Now” gang
have hit hard with individual
projects, fans are eagerly
awaiting the long-rumored New
Edition reunion album, but the
big question has always been,
“When?”

Says Tresvant, “The plans for
our reunion are already in the
making for the album and our
tour with all six of us [including
Bell Biv DeVoe, Brown, and his
replacement, Johnny Gill]. It is
the conclusion to this whole
story.” :

But according to A.D.
Washington, senior VP of
promotion and marketing for
MCA, “The fellas have all agreed
to do it and we were shooting for
a first-quarter reunion album, but
with everyone out on tour or in
the studio, this happening in the

(Continued on page 22)
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FOR WEEK ENDING AUGUST 24, 1991

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES AIRPLAY
wX|6E "5 Pt [ -
I¥isE TITLE ARTIST 29 I¥[=¥ TITLE ARTIST 29
1 | 1 | CAN YOU STOP THE RAIN PEABO BRYSON | 1 1|2 | MEN GLADYS KNIGHT | 2
2 | 5 | ADDICTIVE LOVE BEBE & CECE WINANS | 3 2 | 1 | CAN YOU STOP THE RAIN PEABO BRYSON | 1
312 | MEN GLADYS KNIGHT | 2 3 |5 | ADDICTIVE LOVE BEBE & CECE WINANS | 3
4 | 4 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 6 4 | 6 | SPECIAL VESTA | 5
5 | 7 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 4 5 | 7 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 4
6 |10 | SPECIAL VESTA | 5 6 | 8 | INYOUREYES SHIRLEY MURDOCK | 7
7 | 8 | IN YOUR EYES SHIRLEY MURDOCK | 7 7 | 9 | IF YOU'RE SERIOUS RIFF | 8
8 | 6 | SUMMERTIME _D.J. JAZZY JEFF & THE FRESH PRINCE | 9 8 |14 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 17
9 {11 | IF YOU'RE SERIOUS RIFF | 8 9 |10 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 6
10 | 3 [ 1 CAN'T WAIT ANOTHER MINUTE HI-FIVE | 11 10 [ 12 [ ALWAYS PEBBLES | 16
11 [ 13 | TONITE DJ QUIK |13 11 [ 15 | ARE YOU STILL IN LOVE WITH ME KEITH WASHINGTON | 18
12 | 15 { SO MUCH LOVE B ANGIEB | 12 12 | 3 | SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE | 9
13 | 12 | UNFORGETTABLE NATALIE COLE | 10 13 [ 16 [ UNFORGETTABLE NATALIE COLE | 10
14 | 16 | EVERYDAY PEOPLE ARETHA FRANKLIN | 14 14 [ 17 [ DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 15
15 | 19 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 15 15 | 19 [ NEVER STOP THE BRAND NEW HEAVIES | 19
16 | 21 | NEVER STOP THE BRAND NEW HEAVIES | 19 16 [ 20 [ SO MUCH LOVE B ANGIE B | 12
17 [ 9 | OPTIMISTIC SOUNDS OF BLACKNESS | 25 17 | 11 [ EVERYDAY PEOPLE ARETHA FRANKLIN | 14
18 | 25 | TURNIT UP OAKTOWN'S 3.5.7 | 24 18 | 4 | 1 CAN'T WAIT ANOTHER MINUTE HI-FIVE | 11
19 [ 20 | ARE YOU STILL IN LOVE WITH ME KEITH WASHINGTON | 18 19 { 24 | 1 ADORE MI AMOR COLOR ME BADD i
20 | 24 | WHY CAN'T YDU CDME HDME EX-GIRLFRIEND | 20 20 [ 22 | WHY CAN'T YDU COME HOME EX-GIRLFRIEND | 20
21 | 18 | ALWAYS PEBBLES | 16 21 {21 | JUST ASK ME TO TEVIN CAMPBELL | 21
22 | 22 | SUMMER BREEZE NICK!| RICHARDS ! 26 22 | 23 | TONITE DJ QUIK |13
23 | 30 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 17 23 | 26 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 23
24 | 27 | THE CHUBBSTER CHUBB ROCK | 43 24 | 25 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 27
25 | 28 | 1T AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 23 25 [ 28 | LONG HOT SUMMER NIGHT J.T. TAYLOR | 28
26 | 32 | JUST ASK ME TO TEVIN CAMPBELL | 21 26 | 30 | RUNNING BACK TO YDU VANESSA WILLIAMS | 29
27 135] O.P.P. NAUGHTY BY NATURE | 33 27 129 | GETT OFF PRINCE AND THE N.P.G. | 30
28 {33 | | ADORE MI AMOR COLOR ME BADD | 22 28 | 34 | KEEP ON LOVING ME O'JAYS | 32
29 | 40 | LONG HOT SUMMER NIGHT J.T. TAYLOR | 28 29 127 | SUMMER BREEZE NICKI RICHARDS | 26
30 | 14 | FOR THE LOVE OF MONEY TROOP/LEVERT | 34 30 {32 | TURN IT UP OAKTOWN'S 35.7 | 24
31 | — | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 27 31 | — | ROMANTIC KARYN WHITE | 36
32 {17 | GOTTA HAVE YOU STEVIE WONDER_| 35 32 { 31 | THINGS THAT MAKE YOU GO. . . C&C MUSIC FACTORY |31
33 | — | GEYT OFF PRINCE AND THE N.P.G. | 30 33|40 [ M DN YOUR SIDE JENNIFER HOLLIDAY | 37
34 |23 | 6 MINUTES OF PLEASURE L.L.COOL J |45 34 [ 13 | OPTIMISTIC SOUNDS OF BLACKNESS | 2§
35 | — | RUNNING BACK TO YOU VANESSA WILLIAMS | 29 35 | 37 | THAT KIND OF GUY TONY TERRY | 40
36 [ 39 | THINGS THAT MAKE YOU GO. . . C&C MUSIC FACTORY | 31 36 | 38 | | GO CRAZY WILL DOWNING | 38
37 |36 | HOW CAN YOU HURT THE ONE. .. CHERYL “PEPSII” RILEY | 56 37 |— | 1T'S SO HARD TO SAY GOODBYE TO...  BOYZ Il MEN | 42 |
38 | — | 1 SHOULDN'T HAVE DONE IT SLICK RICK | 51 38 | — | ALL ABOUT YOU PRETTY IN PINK_| 39
39 | 29 | MOTOWNPHILLY BOYZ Il MEN | 59 39 —4F]_D-IAT'S THE WAY LOVE GOES YOUNG M.C. | 41
40 |31 | POP GOES THE WEASEL 3RD BASS | 62 40 | — | SAVE ME LISA FISCHER | 44 |

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

45

61

g8

: ]

TITLE (Publisher ~ Licensing Org.} Sheet Music Dist.

6 MINUTES OF PLEASURE (Mariey Marl,
ASCAP/LL. Cool J, ASCAP/Def Jam, ASCAP)
ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Benny's Music, BMI/EMI Blackwood,
BMI/Pooky's Music, BMI) WBM

AINT NOBODY BETTER (Street Knowledge,
BMI/Overdue, ASCAP/Bridgeport, BMI)

ALL ABOUT YOU (Virgin Songs, BMI/G.R., BM¥)
ALWAYS (No Pain No Gain, ASCAP/Pebbitome,
ASCAP/MCA, ASCAP)

ARE YOU FREE (Fiyte Tyme, ASCAP) WBM

ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BML}

ARE YOU STILL IN LOVE WITH ME (EMI April,
ASCAP/K-Shreve, ASCAP/WB, ASCAP/Heritage Hill,
ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) WBM

BABY I'M READY (Trycep, BM)/Willesden, BMI)
CAN YOU STOP THE RAIN (Warner Chappell,
ASCAP/Waiter Afanasieff, ASCAP) WBM

THE CHUBBSTER (ADRA, BMI/Howie Tee,
BMi/Getaloadoffatso, BMi/Irving, BMI) CPP

COME AND GET IT (Careers-BMG, BMi/R.LJ.,
ASCAP/John Barnes 11l, BMI/Andee Pandee, ASCAP)
D-0-6 ME OUT (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP/Ter: Ways To Sundown,
ASCAP)

DON'T WANNA CHANGE THE WORLD (Number 9,
ASCAP/Bass Hit, ASCAP)

DONT WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie’s, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
HL

DO WHAT | GOTTA DO (Flyte Tyme, ASCAP) WBM
DROP DEAD GORGEQOUS (Deep Sound, ASCAP/Bliss
69, ASCAP/Vintertainment, ASCAP)

EVERYDAY PEOPLE (Mijack, BMi/Warner-Tameriane,
BMi) WBM

EXCLUSIVITY (Kear, BMI/Sony Epic/Solar,
BM!/Macadamian, ASCAP) HL

FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!,
ASCAP)

FOR THE LOVE OF MONEY (Warner-Tamerlane;
BMi/Jobete, ASCAP/Black Bull, ASCAP) CPP/WBM
GETT OFF (Controversy, ASCAP/WB, ASCAP) WBM
GOTTA HAVE YOU (FROM JUNGLE FEVER) (Steveland
Morris, ASCAP) CPP

HASSLE FREE (Black Hat, ASCAP)

HOUSE CALL (PRS, BMi/Shadows, BMI)

HOW CAN | EASE THE PAIN (Gratitude Sky,
ASCAP/Melonie, ASCAP/MCA, ASCAP) CPP/HL

HOW CAN YOU HURT THE ONE YOU LOVE (Forceful,
BMI/Willesden, BMI)

HOW KOOL CAN ONE BLACK MAN BE (Wiltesden,
BM)

{ ADORE Mi AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP) CPP

| CAN'T STAND 1T (Don't Give Up, BMI/Ghetto, BMI)
| CAN'T WAIT ANOTHER MINUTE (Zomba,
ASCAP/4MW, ASCAP)

1 FIND EVERYTHING IN YOU (lrving, BMI/James Carr,
BMI1/Ted-On, BMI) CPP

If YOU'RE SERIOUS (Pam & Steve, ASCAP/Lease-A-

88

37

69
81

Tune, ASCAP/Primate, ASCAP)

| GO CRAZY (Web iV, BMI/Paul & Jonathan, BMI)

| KNEW (Bender, ASCAP)

'LL DO ANYTHING FOR YOU (Alfa Romeo,
ASCAP/Smooth Rhyming, ASCAP/Irving, ASCAP/Scu,
BMI)

I'M A GOOD WOMAN LOOKING FOR A GOOD MAN
(La Love Lane, ASCAP/Tibovida, ASCAP)

I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Bull, BMI/When Words Collide, BM1)

'™ STILL WAITING (FROM NEW JACK CITY) (Flyte
Tyme, ASCAP)

| NEED A GOOD MAN (Pac Jam, BMI/Candy Grift,
BMI)

IN YOUR EYES (Degroat & Degroat, BM{)

| SHOULDN'T HAVE DONE [T (Def American, BMt/Def
Jam, ASCAP/Vance Wright, ASCAP)

IT AIN'T OVER 'TIL IT'S OVER (Miss Bessie, ASCAP)
IT'S SO HARD TQ SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP)

| WANT YOUR SEX (Promuse, BMI/5th Power,
BMI1/Chris Smith, BMI)

JEALOUS GIRL (Colgems-EMI, ASCAP/Boston
International, ASCAP/EMI April, ASCAP/Maurice Starr,
ASCAP/AR.L, ASCAP)

JUST ASK ME TO (FROM BOYZ N THE HOOD) (EMI
April, ASCAP/Across 110th Street, ASCAP/AI B. Sure!,
ASCAP/Willarie, ASCAP)

KEEP ON LOVING ME (WE, BMi/Dwain Duane, BMI)
LEAVE WELL ENOUGH ALONE (Famous, ASCAP/Ten A
Clark, ASCAP/Booty One Shoe, ASCAP) CPP

LET THE BEAT HIT "EM (Virgin, ASCAP/Cole-Clivilles,
ASCAP)

LONG HOT SUMMER NIGHT (Suta, BMI/EMI,
ASCAP/Anderson, ASCAP)

LOVE TALK (Virgin Songs, BMI/Chesca Tunes,
ASCAP/Mon Paresl, ASCAP/WB, ASCAP)

MAIN COURSE (MCA, ASCAP/Bush Burnin', ASCAP)
MEN (Shakeji, ASCAP/Captain Z, ASCAP/Welbeck,
ASCAP/Cornelious Carlos, ASCAP/MCA, ASCAP)
MIRACLE WORKER (Alvert, BMI/Stora,
ASCAP/Roxatlanta Lane, BM()

MOTOWNPHILLY (Diva One, BMI/Biv Ten, BMI/Mike
Ten, BMI)

MOVE ON (Third World, ASCAP/Alfie, BMI)

MY NAME IS NOT SUSAN (Zomba, ASCAP/4AMW,
ASCAP) WBM

NEVER STOP (Not Listed)

NIGHTS LIKE THIS (FROM THE FIVE HEARTBEATSY
(TCF, ASCAP/Jack The Mack, ASCAP) CPP/WBM
NOW THAT WE FOUND LOVE (Warner-Tameriane,
BMI) WBM

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP
OPTIMISTIC (Flyte Tyme, ASCAP)

P.AS.S1O.N. (Warner-Tamerlane, BMI/Could Be
Music, ASCAP/Bayjun Beat, BM{) WBM

POP GOES THE WEASEL (Rhyming Is Fundamental,
ASCAP/Clyde Pearl, ASCAP/Def Jam, ASCAP/Black
Bull, ASCAP/Jobete, ASCAP/Peter Gabriel,
BMI/Hidden Pun, BMI) CPP/WBM

RATED R (Unicity, ASCAP/Le Troope, ASCAP)

A ROLLER SKATING JAM NAMED SATURDAYS (Tee
Girl, BMI/Daisy Age, BMI/Prinse Pawl, BMI/MCA,
BMt/Upward Bound, BMI/Zomba, BMI)

7

52

41

3t

13
2
10

87

76

ROLLIN (Georgio, BMI/Stone Diamond, BMI) CPP
ROMANTIC (Warner-Tamerlane, BM!/Kings Kid,
BMI/Flyte Tyme, ASCAP)

RUMORS (Willesden, BMI/Da Posse's, BMI/Zomba,
ASCAP)

RUNNING BACK TO YOU (Hiss N’ Tel, ASCAP/Gale
Warnings, BMI)

SAVE ME (Gratitude Sky, ASCAP/Nkiru, ASCAP/MCA,
ASCAP) CPP

SHAKE (YOU MAKE ME SHAKE) (G.R., BMi/Virgin
Songs, BMI)

SHINE ON (SRL)

SHOW ME (Maurice Starr, ASCAP/EMI April, ASCAP)
SMALL THING (When The Seaman Hits The Sand,
ASCAP/Def Jam, ASCAP)

SOMETIMES | WONDER (Spider Fingers, BMi/interior,
BMI/Karranova, ASCAP/Avant Garde, ASCAP)

SO MUCH LOVE (Bust-It, BMI)

SPECIAL (Vesta Seven, ASCAP/Almo, ASCAP/Captain
1, ASCAP) CPP

STRAIGHT DOWN TO BUSINESS (MCA, ASCAP/Ready
Ready, ASCAP/Music Corp. Of America, BMI/Ready
For The World, BMi)

STRONG FOR YOU (Virgin Songs, BMI/Abana,
8MI/Slam City, ASCAP)

SUMMER BREEZE (Dawn Breaker, BMI/Duchess,
BMI) WBM

SUMMERTIME (Warner-Tameriane, BMI/Second
Decade, BMI/Willesden, BMI/Da Posse’s, BMI/Zomba,
ASCAP) WBM

TEARDROPS (Tocep, BMI/Jumpin® Off, BMI/Dream
Dealers, ASCAP/BMG, ASCAP)

TENDER KISSES (Zodrog, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP)

THAT KIND OF GUY (Shaman Drum, BMI/Sunsace,
ASCAP)

THAT'S THE WAY LOVE GOES (Almo, ASCAP/Young
Man Moving, ASCAP) CPP

THINGS THAT MAKE YOU GO HMMMM. .. (Virgin,
ASCAP/Cole-Clivilies, ASCAP/RBG Done, ASCAP)
THIS BEAT IS HOT (Edition Alistar, ASCAP/Roif Eimer,
ASCAP/Ufa/BMG, ASCAP)

TONITE (Protunes, BMI/Totat Trak, ASCAP)

TURN IT UP (Bust-it, BMI)

UNFORGETTABLE (Bourne, ASCAP)

THE WAY YOU LOVE ME (Getfen, ASCAP/Eve N’
Steph, ASCAP/WB, ASCAP/High & Mighty, ASCAP)
WHEN LOVE CRIES (Sweet Summer Night,
ASCAP/Eve Neison, ASCAP/Keith Diamond,
BMI/Ensign, BMI/Warne:-Tameriane, BM1/Joey, BMI)
WHY CAN'T YOU COME HOME (Forceful,
BMt/Willesden, BMI)

WISH | COULD FIND ANOTHER (Mr. & Mrs_H,
ASCAP/1615 Loomis St., ASCAP/Geffen Again,
BMI/LA.T.LA., BMI/MCA, BMI)

WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)

THE YOKE (G.U.0.T.R) (Flyte Tyme, ASCAP/Avant
Garde, ASCAP)

YOU'RE A VICTIM (Stanton's Gold, BMI/Island,
BMI/Golden Nugget, BMI)

YOU'RE THE ONE (Towntoons, ASCAP/Sony Tunes,
ASCAP/Multi Cutler, ASCAP/Pic N Choose, ASCAP)
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AT THE TOP: “Can You Stop The Rain” by Peabo Bryson (Columbia)
holds onto the No. 1 spot on the Hot R&B Singles chart by a small margin
over “Men” by Gladys Knight (MCA). “Men” makes sufficient gains to
move to No. 1 in total radio points, finally getting an add at WMXD Detroit.
In spite of an increase in sales points, it is pushed back in rank 2-3. Twenty-
eight stations report it at No. 1 and 66 stations show upward movement. If
radio can be sustained, it has a chance at No. 1—otherwise, “Addictive
Love” by BeBe & CeCe Winans (Capitol) will take the honors. It has re-
ports from 101 stations, including 60 top-five reports and four No. 1’s:
WNJR Newark, N.J.; WATV Birmingham, Ala.; KMJM St. Louis; and
KPRS Kansas City, Mo. Moving 6-4, “Let The Beat Hit 'Em” by Lisa Lisa
& Cult Jam (Columbia) is on 98 stations, with new action at WDAS Phila-
delphia and KKBT Los Angeles. It is No. 1 at WRKS New York, WOWI
Norfolk, Va., and WILD Boston. The chart development of this single has
been well managed, with both radio and retail points ranking at No. 5.
Whether this record will be a No. 1 single will in large part be decided by
the six stations that are still out. “Special” by Vesta (A&M) has a profile
similar to “Beat.” It has reports from 99 stations, with new reports from
WRBD Fort Lauderdale and WI'MP Tampa, both in Florida. It has No. 1
reports from WBLS New York, WBSK Norfolk, and WLOU Louisville, Ky.
It has 43 top five reports; “Beat” has 48.

T

IT AIN'T OVER 'Til It’s Over” by Lenny Kravitz (Virgin) slugs it out in
a pack of bullets and gains eight stations for a total of 87 reports. This
week’s action includes adds at WRKS New York, KKDA-FM Dallas, and
KJMZ Memphis. It has top-of-the-list reports from across the country, in-
cluding 10-8 at KKBT, 11-5 at KSOL San Francisco, 8-6 at WJFX Fort
Wayne, Ind,, and 11-7 at WEAS Savannah, Ga.

T

NEVER STOP” By the Brand New Heavies featuring N'Dea Daven-
port (Delicious Vinyl) has reports from 103 stations, gaining four: WQFX
Gulfport, Miss.,, KKDA-FM at No. 20, WMXD, and WPEG Charlotte, N.C.
This single appears to be the one to break this live-performance band from
England. It is working well, with representative numbers such as 7-3 at
KMJQ Houston, 13-9 at XHRM San Diego, and 12-9 at KPRS.

THERE ARE 27 TITLES on the singles chart by female solo artists, and
both Power Picks have been won by ladies. “Running Back To You” by
Vanessa Williams (Wing) earns the sales award, gaining 33 new-dealer re-
ports. It has radio reports from 101 stations, adding WJMI Jackson, Miss.,
and WMXD. In its fourth week on the chart, it has nine top 20 reports,
including No. 19 at WGOK Mobile, Ala., WUSL Philadelphia, and KKBT;
and No. 14 at WATV and WXYV Baltimore. “Romantic” by Karyn White
(Warner Bros.) handily earns the airplay power pick, getting new reports
from 26 stations for a total of 96 reports.

THE WAX IS BACK: After a compelling performance in “Boyz N The
Hood,” Ice Cube re-enters the albums chart with “Kill At Will” (Priority).
The top-five album was previously certified gold by the RIAA.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS 0

21 REPORTERS 27 REPORTERS 56 REPORTERS 104 REPORTERS
SOMETIMES | WONDER
THE S.0.S. BAND 1aBU 7 9 23 39 40
YOU'RE A VICTIM
GENE RICE rca 1 6 24 31 31
FOREVER MY LADY
JODECI upTown 4 9 16 29 51
IT'S SO HARD TO SAY. ..
BOYZ Il MEN moTOWN 5 7 15 27 71
ROMANTIC
KARYN WHITE waRNER BROS 8 8 10 26 96
TEARDROPS
SMALL CHANGE mercury 2 B 18 25 a7
| WANT YOU
MARC NELSON caritoL 1 9 13 23 23
I'M STILL WAITING
JOHNNY GILL GIaNT 4 8 10 22 22
WORD TO THE MUTHA
BELL BIV DEVOE mca 2 = 10 17 58
ARE YOU LONELY FOR ME
RUDE BOYS atLanTiC 2 6 9 17 36

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

GENE

he male vocalist of

ICE

“You're A Victim,” the second smash single from

the year hits again with

his debut album, “Just For You.”

On the RCA Records Label-

cassettes, compact discs

and albums.

Produced by Stan Sheppard

and Terry Carter for

Stanton Scott ’

\

Productions

THE RCA RECORDS LABEL - IT ALL ADDS UP TO% ONE

PN

@a“eﬁ‘ Tmk(s) ® Registered - Marca(s) Registrada(s) General Electric, USA. BMG logo ® BMG Music © 1991 BMG Music

BILLBOARD AUGUST 24, 1991

21

WwWWwWWwW.americanradiohistorv.com


www.americanradiohistory.com

By

o

RAPPIN'INT
WP  WATCH FOR THE FORTHCOMING SINGLE FROM MAIN SOURCE ~ AAC.T.

“PEACE IS NOT THE WORD TO PLAY" AND THE U.M.C.'S
NEW ALBUM “FRUITS OF NATURE" FEATURING “BLUE CHEESE."

amn -

Billboard.

FOR WEEK ENDING AUGUST 24, 1991

Hot Rap Singles.

7 5 [ Compiled from a national sample of retail
o | HE | 2o | 9% | TITLE and one-stop sales reports. ARTIST
TW | gW o |lxx
2 | 0% ~nx | 30 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & %
@ 3 6 7 THE HOUSE THE DOG BUILT © JIBRI WISE ONE
EAR CANDY 38000 (C) (CRY(T) 1 week at No. 1
e R E——
2 1 1 10 THE CHUBBSTER & CHUBB ROCK
SELECT 25015*/ELEKTRA (M) (T)
3 2 3 9 | SHOULDN'T HAVE DONE IT @ SLICK RICK
DEF JAM 38-73739/COLUMBIA (C) (M) (T)
@ 7 9 6 GROWIN’ UP IN THE HOOD & COMPTON'S MOST WANTED
QWEST 4-19243/WARNER BROS. (C) (M) (T)
ONITE & DJ QUIK
5 5 5 7 pRoplLE 5338 (C) (D Q
6 4 4 8 NOW THAT WE FOUND LOVE & HEAVY D. & THE BOYZ
UPTOWN 54090/MCA (C) (M) (T)
7 8 7 7 6 MINUTES OF PLEASURE eLL COOLJ
DEF JAM 38-73821/COLUMBIA (C) (CD) (M) (T)
3 5 2 10 SUMMERTIME A & D.J. JAZZY JEFF & THE FRESH PRINCE
JIVE 1465 /RCA (C) (CD) (T)
9 9 10 7 HOW KOOL CAN ONE BLACK MAN BE 4 KOOL MOE DEE
JIVE 1453 /RCA (C) ()
15 2% 3 O.P.P. & NAUGHTY BY NATURE
TOMMY BOY 988* (M) (T)
® 16 17 3 IF YOU WANNA SEX ME UP TC.F.
COLD CHILLIN' 4-19238/WARNER BROS. (C) (CD) (M) (T)
12 12 13 11 AIN'T NO FUTURE IN YO’ FRONTING & M.C. BREED & D.F.C.
S.D.E.G. 62 /ICHIBAN (C) (T)
13 14 16 5 IT'S A LOVE THANG @ REDHEAD KINGPIN
VIRGIN 4-98782 (C) (T)
18 2 4 GET BIZZY & GREYSON & JASON
ATLANTIC 4-87689 (C) (T)
15| 1| 12| | BTCHBETTAHAVE MY MONEY AmG
19 28 3 WHAT COMES AROUND GOES AROUND & BiZ MARKIE
COLD CHILLIN' 4-19218/WARNER BROS. (C)
@ 20 o 2 F-CK COMPTON & TIM DOG
RUFFHOUSE 73892°/COLUMBIA (M) (T)
27 o 2 AIN'T NOBODY BETTER & YO-YO
EAST WEST 98755 (C) (T)
@ 21 % 4 SOBB STORY & LEADERS OF THE NEW SCHOOL
ELEKTRA 66545* (M) (T)
UST HANGIN’ QUT & MAIN SOURCE
2 13 11 10 \fnu? Inca BOZZ‘/ECM)I M) (M) M
21 10 8 13 POP GOES THE WEASEL & 3RD BASS
DEF JAM 38-73728/COLUMBIA (C) (M) (T)
@ 23 27 4 SEASON OF THE VIC ® JUSTIN WARFIELD
QWEST 4.19295/REPRISE (C)
@ % 29 3 CONFUSED @ LARRY LARR
RUFFHOUSE 38-7387 1/COLUMBIA (C) (T)
% | 2 MIND PLAYING TRICKS ON ME THE GETO BOYS
RAP-A-LOT 7241 (C) (T)
2 2% 19 9 GET READY TO ROLL & RODNEY O - JOE COOLEY
NASTYMIX 76110 (C) (D)
TURNIT UP & OAKTOWN'S 3.5.7
NEW) 1 BUSTIT 41717/CAPITOL ©) MM
UG-A-BOO @ ED 0.G & DA BULLDOGS
@ NEW) 1 EWLG8-67 355°/MERCURY (M) (T)
28 17 l 18 7 IT'S HARD BEING THE KANE & BIG DADDY KANE
COLD CHILLIN' 4-19536/REPRISE (C) (M) (T)
H WHAT A NIGHT @ DIAMOND SHELL
@ NEW) 1 9ou) CHILL:II;' 4-19|308/REPRISE © M
30 2 I 15 8 BANG (GET DOWN, GET DOWN) SON Of BAZERK

SOUL 54095/MCA (C) (M) (T)

O Records with the greatest sales gains this week. @ Videoclip availability. « Recording Industry Associa-
tion of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million
units. Catalog no. is for cassette single. ®Asterisk indicates catalog number is for cassette maxi-single;

rassette wnghe unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette

miaxi singke svailability. (T 12-inch vinyl availabil'ty. © 1991. Billboard/BP| Communications, Inc

M BY JIM RICHLIANO

NEW YORK—It has been five
years since Jennifer Holliday’s last
album. The singer describes the
time between her departure from
Geffen Records and her signing
with Arista as some of her “darkest
and most difficult days.”

Now, after a number of personal
transitions—including her recent
marriage and weight loss—Holli-
day is back with a new 10-song al-
bum, “I'm On Your Side.”

Even though she has been on an
extended recording hiatus, Holliday
has been performing at venues like
Radio City Music Hall and sang at
Arista’s televised AIDS benefit con-
cert, a performance that Marty Dia-
mond, VP of A&R at the label,
stresses served as a ‘“‘potent re-
minder that this great voice hasn’t
disappeared.”

The Houston-born Holliday be-
gan singing in church as a teen-
ager. Though she originally
planned to become a lawyer, a
member of a touring production of
“A Chorus Line” saw her in a local
play in 1978 and gave her the mon-
ey to fly to New York to audition
for the lead in “Your Arm’s Too
I Short To Box With God.” In 1981,

Jennifer Holliday’s Hiatus Is History

with that role under her belt, the
then-21-year-old singer was chosen
to play Effie in “Dreamgirls,” and
her one-year stint in that show
earned her Grammy and Tony
awards.

Geffen signed Holliday to a
three-album contract, but market-
ing her voice proved difficult.
Though she had hit with the
“Dreamgirls” tunes “And I'm Tell-
ing You I'm Not Going” and “I Am
Love” in the early '80s, Holliday’s
two albums on the label failed to
register significant sales.

Clive Davis, president of Arista,
signed her two years ago, soon af-
ter her departure from Geffen.

Davis commissioned a host of es-
tablished writers for “I'm On Your
Side,” ranging from the team of
Angela Bofill, Narada Michael Wal-
den, and Jeffrey Cohen for the title
cut to Ashford & Simpson (“It’s In
There”) and Diane Warren (“I Fall
Apart”). In addition, top-notch pro-
ducers like Barry Eastmond and
Michael Powell were brought in.

The album, released this month,
is getting special attention from
Arista. According to Diamond, the
company’s goal is to ‘“‘reacquaint
the R&B marketplace with Holli-
day.” Last month the company sent

out postcards, focused on the sing-
er’s svelte new image, to hundreds
of R&B radio and press outlets; two
weeks later, the title cut was re-
leased to radio stations. The song is
showing early signs of success on
the Hot R&B Singles chart, where
it is positioned this week at No. 37.
The video for “I'm On Your Side”
will be Holliday’s first, and the la-
bel is working out a way for Holli-
day to perform live on the video in-
stead of lip-syncing. In addition, the
label will begin advertising in the
theater magazine Playbill and will
post billboards in Shubert Alley to
take advantage of Holliday’s pres-
ence in the theater community. Dia-
mond says the singer is gearing up
for a major tour and television ap-
pearances.

Arista hopes to cross her over to
AC and top 40 radio eventually, as
well as to clubs. Holliday had previ-
ous dance-club success with “No
Frills Love,” and remixers will like-
ly be brought in to reinterpret some
of the album’s up-tempo cuts.

Holliday hopes “I’'m On Your
Side” will offer her new visibility.
“I think it worked out perfectly be-
cause I'm not burned out and I'm
not overexposed,” she says.

ARTIST DEVELOPMENTS

(Continued from page 20)

first quarter is wishful thinking.”

In the meantime, fans have to
be satisfied with the remix
version of Bell Biv DeVoe's
current single, “Word To The
Mutha,” which also features
Tresvant, Gill, and Brown.

Since embarking on a solo
career, Tresvant has been busy
performing. The “Stone Cold R.T.
Crew,” as the dancing/playing
members call themselves, toured
Japan earlier this week and are
expected to return by mid-
summer. Tresvant was also
featured in this summer’s
Budweiser Superfest series,
which ended a 22-city tour July 7.

LAJOYCE HUNTER WARLIX

NEW BOYZ ON THE BLOCK
“We didn’t expect our first record to
do as well as it has, particularly
since it’s up-tempo and we consider
that ballads are our strong suit,”
says Shawn Stockman, who with
Nathan and Wanya Morris and
Michael McCary form Boyz II Men.

Brought to Motown by Michael
Bivins of Bell Biv DeVoe (who also
signed Another Bad Creation to the
label), the Philadelphia-based
quartet has already reached gold
status with its
“Cooleyhighharmony” album. The
single “Motownphilly” is a major
R&B and pop hit. In addition, Stevie
Wonder used the group on his
“Jungle Fever” soundtrack.

Working with producers Dallas
Austin and Troy Taylor & Charles
Ferrar, the group wrote a large
portion of the material and arranged
many of the vocals on its debut. In a
move unheard of in the age of hi-
tech, the group did no preproduction
work and delivered the finished proj-
ect unmixed.

“The company didn’t know
initially that it wasn’t mixed when
we handed it in but the result was
that we captured the raw realness
of our sound,” says Nathan Morris.

According to Paris Eley, senior
VP of R&B promotion at Motown,
the response that
“Cooleyhighharmony” has
generated “has everything to do
with the fact that these guys can
really sing,” he says. “Although we
began selling ‘Motownphilly’ to a
younger 18-t0-24 demographic,
several radio stations started
playing as many as four songs from
the album and that has taken the
group to an adult audience. Right
now, 40% of urban radio stations are
playing ‘It's So Hard To Say
Goodbye To Yesterday’ on either
medium or heavy rotation.”

The group that first came
together in 1988 at Philly’s High
School of the Creative and
Performing Arts admits that
Grammy winner Take 6 is among its
primary influences. Nathan Morris
adds that the group got into singing
a cappella because it didn’t have
music or instruments: “We worked
on our harmonies and now it’s
almost an instinctive thing with us;
we just seem to know the parts
we're going to do.”

Boyz II Men became the first
group to sing a cappella live on
BET’s “Video Soul” earlier this
year, which has helped boost album
sales, says Eley. The group’s
current plans include a possible tour
with Another Bad Creation and one
other new act from Biv
Entertainment. DAVID NATHAN

Sisters Under The Skin. When Elektra pulled out the stops to celebrate the
release of “Let There Be Love” with a showcase by artist Shirley Murdock,
several top songstresses stopped by to offer congratulations. Shown, from left,
are Columbia artists Regina Belle, Murdock, Pendulum signee Meli'sa Morgan,
and Elektra label mate Lisa Fischer.
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THE RHYTHM AND THE BLUES

(Continued from page 19)

out “Ba Da Da Doo Badoo.” With
“Rollin’ "—already on the airwaves
and a bulleted climber on the Hot
R&B Singles chart—Georgio sets a
deceptively simple groove on its ear
with Ohio Players and Sly & the
Family Stone samples and rhyth-
mic humming that would be foolish
to try to spell out here. Georgio’s
vocals and guitar work do little to
dispel his image as an aspirant to
the Prince throne, but who cares
with a track this danceable. Happi-
est moments on the CD single occur
during the Club Version (remixed
by Gerrie E. Brown and DJ L.A.

Jay), which begins with his urgent
a cappella “I just want to roll in
your love” and features a pumping
rhythm guitar romp and a horn-y
jazz break. Irresistible.

NOW FOR SOMETHING Totally
Different: For those admirers of
music in a classical vein, be aware
of Opera Ebony, which opens its
18th New York season with a per-
formance of Mozart's ‘““Cosi Fan
Tutti’”’ Sept. 8 at City Univ. of New
York’s Aaron Davis Hall. This all-
African American opera company
has brought in soloists from

around the country for this pre-
miere, such as Bonnie Bradley,
Lawrence Craig, and Samuel
McKelton. Leslie Dunner will
conduct the Harlem Symphony
Orchestra under the musical direc-
tion of Wayne Sanders ... Expo
"92 will take place in Seville, Spain,
and in conjunction with the expo, a
festival celebrating guitar virtuo-
sos has been scheduled. Guitar
Legends, an international festival
set for Oct. 15-19, will feature 25
artists performing in a week of
concerts. These artists will include
George Benson, Stanley Clarke,

Larry Coryell, Albert Collins,
Robert Cray, Steve Cropper, Bo
Diddley, B.B. King, Les Paul, and
John McLaughlin. The perfor-
mances will take place on five
nights, with artists lined up for
each night under one musical
theme and musical director.
George Duke will direct one eve-
ning. Guitar Legends is being pro-
duced by Tony Hollingsworth of
Tribute Productions, which pro-
duced the Nelson Mandela Trib-
utes in London. The programs will
be internationally broadcast; tick-
ets go on sale in September.

DID YOU KNOW .. .?

—more than 50% of Bill-
board readers own homes
valued at over $250,000;

—more than 40% maintain 2,
3 or more residences.

IF YOU HAVE PROPERTY TO
SELL, SELL IT IN BILLBOARD!

Call Linda at Billboard’s

BILLEOARD AUGUST 24, 1991
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Christopher Gets It ‘Right’; New ABC; Mute Sounds

I.ET THE MUSIC PLAY: A high-
light of this week in music is “The
Right Thing,” Shawn Christo-
pher’s follow-up to the smash “An-
other Sleepless Night.” Produced
by Mike “Hitman” Wilson, this de-
licious houser is tad more subtle
and urban-angled than its prede-
cessor. However, it also sports a
well-shaded vocal and a slammin’
groove. This is already out in Eu-
rope on Arista; immediate domestic
release is highly recommended.

Don’t know what it will mean for
the future of his group Inner City,
but Kevin Saunderson has begun
to cause quite a stir with a solo
project, “Direct Me”” (Network,
U.K.), an invigorating house an-
them issued under the name Reese.
The track underlines soulful horns
with techno-hip keys. Under-
ground Resistance provides a
kickin’ remix. No deal for this one
in the U.S. yet, but it’s just a mat-
ter of time.

ABC resurfaces with ‘“Love Con-
quers All,”” an optimistic houser
that has subversive acid riffs,
smooth disco strings, and Martin
Fry’s reliably dramatic vocals. Da-
vid Morales turns in a fine remix,
though the percolating ‘“‘Boiler-
house” version by Ben Wolff and
Andy Dean should be your first
choice. This track is out on import
via EMI, though MCA has picked
up ABC for the U.S. Grab this one
now, since MCA is planning a dif-
ferent cut, “Say It,” for domestic
release Sept. 17.

We're pleased to welcome Helen
Bruner back to clubland with
“Gimme Real Love” (Cardiac), a
delicious deep-houser. Bruner and
co-producer Bluejean keep the
song’s arrangement crisp and
clear, emphasizing a rich bass line,
light horns, and her assertive and

soulful stylings. Can’t wait for the
album she’s currently recording.

Empowered with strong sleeper-
hit potential is ““Rhythm Gets
Funky,” a scratch-happy hip-hous-
er by A Step Beyond (Hard Pum-
pin’, Miami). Clever ‘“party”’
rhymes are countered with cool
diva vocals and a kickin’ beat-base.
Flip side has a Spanish-language
version that works fairly well. Give
it a shot.

For something smooth'n’sexy,
get into “Love Of Live” by Yohan
Square (Easy Street, New York).
Square’s suave baritone is comple-
mented by a silky, atmospheric
house arrangement, created by the
ever-reliable Smack Productions.
A lovely way to ease into early a.m.
hours.

Stereo MC’s drop some dope (and
topical) rhymes on the funk-lined
hip-hopper “Lost In Music” (4th &
B’way). Remixes by Ultimatum
maintain the streetwise vibe of the
album version while adding proper
club-viable nuances. Love the Ham-
mond organ fills and wriggling
bass. Get “lost.”

A hidden treasure is found in
“Freedom” by Carl E. Featuring
Lifetime (On The Move, Toronto).
This enticing R&B/houser boasts
jazzy vocals and a low-key, after-
hours tone. We’re most fond of the
“Spiritual” dub, with its wafting
synth/strings and rumbling per-
cussion.

Mute serves up a pair of tasty
treats with ‘““Colours” by Cabaret
Voltaire and “Massive Overload”
by DJ Massive. The former is a
mind-blending hard-house instru-
mental, replete with hypnotic melo-
dy lines and spooky sound effects.
Brace yourself for the act’s forth-
coming EP. What a trip!

“Massive Overload” is a busier,

more rapid-paced rave, tripping out
with aggressive techno riffs and
scratching. This one’s already
gathering well-deserved kudos
overseas and should fare well with-
in the burgeoning (and long over-
due) techno movement afoot in the
U.S. This track is featured on an
upcoming Mute compilation album,
“Paroxysm,” which also includes

[ e — ]

DANGE
Im{

by Larry Flick

“Acid Bitch” by DCB and “Choice
Of A New Generation” by A.Z.T.
Be aware.

ALBUM NOTES: Although we
wondered if it would ever see the
light of day, “Blue Notes In The
Basement’”” by Ultra Nate
(Eternal/Warner Bros.) has final-
ly been released.

This brilliant set of retro-soul,
house, and jazz tunes was crafted
by The Basement Boys way before
they became one of dance music’s
prime properties. They dress Ul-
tra’s unique voice in dark and insis-
tent rhythms, warm strings, and
memorable melodies. Songs like
the gospel-spiced ‘“Rejoicing” and
the new single, “Deeper Love,”
have the juice to go beyond clubs
and click on urban and pop cross-
over radio.

Still think freestyle is tired? You
clearly haven’t heard Corina’s self-
titled debut (Cutting/Atco). The
Bronx, N.Y., native has teamed up
with a clique of up-and-coming pro-
ducers for a set that retains the

genre’s original concept and revi-
talizes it with funk, R&B, and
house nuances. There are no thin,
Casio-like keyboards here; and Cor-
ina’s fine vocal range is shaded
with lots of attitude. Besides the
multiformat hit “Temptation,”
check out the house-ish “Now That
You've Gone” and percussive new
single “Whispers.”

Giant Swedish trio Army Of
Leovers stir up a tasty self-titled
collection of Euro-pop/dance that
sounds like a cross between Abba
and Depeche Mode. Loads of sin-
gles prospects, including the fes-
tive disco anthem ‘““Ride The Bul-
let” and techno-vibed ‘“‘Love Me
Like A Loaded Gun.” The only
problem is the absence of the su-
per-hot “Crucified,” a slammin’
houser that is getting massive play
here on import. The cut is from the
band’s next overseas album; Giant
would be wise to strip it onto the
current U.S. release and get out do-
mestically now.

KEEPING THE NRG UP: Hi-NRG
circles are currently heating up
with a bunch of groovy releases.
First up is “RSVP,” the latest from
Jason Donovan (PWL, U.K.). Here
we have a fun'n’fluffy ditty with a
memorable hook. Also quite nice is
“When I Get You Alone” on the
flip. A house remix of either song
could spark U.S. mainstream ac-
tion.

After an extended recording si-
lence, Jimmy Somerville returns
with a new version of the Bronski
Beat nugget “Run From Love”
(London). Phil Harding and Ian
Curnow dress his signature falset-
to with swirling synths and a pum-
pin’ bass.

For purists, we have a pair of es-
sential tunes: “Magic” by Bella &

Blue (Flea, Italy) and “Everybody
May Be Wrong” by Citizen Kane
(Energy, Italy). The former is an ex-
haustingly frenetic and bright twirler
that will have you shaking your tam-
bourine til dawn. The latter shines
with Madonna-like vocals and a con-
tagious chorus. A good bet for main-
stream success given the right remix.

TID‘BEATS: DJ Times and Testa
Communications are taking their se-
ries of DJ/label seminars to Disney
World in Lake Buena Vista, Fla., Oct.
14-16. In addition to the requisite pan-
el discussions, workshops, and artist
showecases, there will be a DJ spin-off
competition and the inaugural DJ
Times Awards. Categories include
best 12-inch single, best club DJ, and
most innovative DJ product . . . S’Ex-
press mastermind Mark Moore has
formed a label, Splish. It will feature
both mainstream and underground
dance acts. Underground music will
be distributed through Rhythm
King, while more mainstream materi-
al will come out via Sony U.K. U.S.
distribution is pending.

OUR TOP 20 INDEPENDENT HOUSE HITS ON 12 INCI;

MUS,
of e ¢

REY GANG - DO IT THE JAZZY WAY - REY
DUPREE - BRASS DISK - ELS
D'JS RULE - SET ME FREE - HI BIAS
GYPSYMEN - DAYLITE - ELS

|  Budweiser |

I KING OF BEERS,

Ultimate Entertainment

Presents |

————— ADVERTISEMENT

1. ESCAPE FROM BKLYN. "Ecstacy Recall BGP.
2 CANDY J. “Let's Get Together® ECHO US4
3, ROBERT GORL “Hlectric Mariyn® HANGHAN
4. VALERIE JOHNSON *Step Into My Life”  EMOTIVE
5. MIND TRIPS "Volume One® RAVE
6. X-CRASH "Aggression® BGP.
7. FREQUENCIES, BEATS & BLEEPS VoI &'  FB8.
8. PROGRAM 2 “More Energy" BGP
9. GROOVE SECTOR/FUSE HIBIASPLUS 8
10. DELTA 127 "Volatile' HANGMAN
11. THE CHOICE  ~Solitude” WEST SIDE
12.DHS ‘The House Of God (Re-mix}*  HANGMAN
13.GYPSYMEN “Daylite” E LEGAL
14. SECOND REVELATIONS °First Power" BGP.
15. AMBIENT DREAMS “Volume One’ RAVE
16. TAMMY BANKS "My Life" BOTTOM LINE
17. RAVE MASTERS “Volume Two® RAVE
18. PARADISE, INC. "Deep Thoughls® FOURTH FLOOR
19 FINAL EXPOSURE  "Vortex" PLUS 8
20.M  'Dynomie’ EMOTIVE
Compiled {rom reporls given by Independent
Recerd Stares, Clubs and D.J.'s nalionwide.

All the above titles avallable threugh:
VISTA SOUNDS INTERNATIONAL, INC.
215 Englewood Avenue

Englewood, N.J. 07631
Tel: 201-568-0040 FAX: 201-568-2599

RHYTHM SECTION - THRILL ME - MOVIN
SEX TRIP NETWORK - COLD SWEAT - ID
INTENSE - MOVEMENT SOUL - ACEBEAT

KIM SIMS - TOO BLIND TO SEEIT - ID
RANDOM NOISE GENERATION - FALLIN IN - 430 WEST

SMOKE SIGNALS - 1 WANT YOUR LOVE - EMOTIVE

GROOVE SECTOR & F.US.E (EP) - HI BIAS
DA NOYZ BOYZ - FRANTIC - NUG

EVASION - SLAVE TO THE RAVE - POWERTRAXX I

: East Coast DJ Forum [

Valley Forge Convention & Exhibit Center
King Of Prussia, PA (30 mins. from Philadelphia)
September 27 - 28 - 29, 1991
ATTENTION:

DJs / Night Club & Bar Owners

Retailers / Reps / Dealers
The Latest Audio and Lighting Technology!
Informative Workshops and Discussion Groups!
Representatives and HOT ACTS from Major Labels!
Great Deals, Door Prizes, and More!
3-day Forum Badge - $25 Pre-registered

Includes exhibits and seminars
For more information & registration

Hot Dance Breakouts
CLUB PLAY

1. KEEP WARM JINNY NEXT PLATEAU
2. Bl,&%T IN MUSIC STEREO MC'S 4TH &

i 3. REAL, REAL, REAL JESUS JONES sek

HOUSE 2 HOUSE - BOOM - STRICTLY RHYTHM
SECRET IDENTITY - BODY TO BODY - REQUESTLINE
GINA STEWART - DANCE ALL NIGHT - RL
PHOTON INC FT P BRION - GENERATE POWER - STRICTLY RHYTHM
INFRA-RED - LOVE HONEY - STROBE
M-1 - DYNOMITE - EMOTIVE

UNDERGROUND INC. - BLACK NIGHT - REY 4. THINKING OF YOU SEVEN RED

SEVEN speep
5. FINALLY CECE PENISTON A&M

NEW LABELS

"
SEND YOUR CASSETTES AND TEST PRESSINGS 12" SINGLES SMLES

1. UNITY UNITY caroiac
2. ASIS NITZER EBB muTe

 YOUR 5 3. RATED R RALPH TRESVANT mca
2 % FULL call 1-800-899-6727 (in PA 1-215-675- 6727) 4. TURN IT UP OAKTOWN'S 3-5.7 gusT 7
LINE TNl WO WO NN RPNl el ISANS ST 5. NEVER STOP BRAND NEW HEAVIES
D D O SUPPUES Breakouts: Titles with future chart potential,

based on club play or sales reported this week.
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Billboard.

FOR WEEK ENDING AUGUST 24, 1991

HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wxlex|g 2 = OF DANCE CLUB PLAYLISTS. wEloxle 3 b OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Tw|2w |23 (ZF| TITLE ARTIST Tul2u =G| XT| TITLE ARTIST
F2 |22 | Q2| 33| LaseL 2 NUMBERDISTRIBUTING LABEL 2|32 | | 35| LABEL & NUMBERDISTRIBUTING LABEL
**x NO. 1T * % * % NO. 1T * %
1 2 3 8 SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/ISLAND 1 weekat No.1 @ BROTHERS IN RHYTHM 1 1 2 8 NOW THAT WE FOUND LOVE upTOWN 54088/MCA 2 weeks at No. 1 @ HEAVY D. & THE BOYZ
8 3 7 5 THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38-73687 @ C&C MUSIC FACTORY @ 2 4 8 THIS BEAT IS HOT €pIC 49-73842 @ B.G. THE PRINCE OF RAP
@ 4 6 8 NOW THAT WE FOUND LOVE UPTOWN 54088/MCA @ HEAVY D. & THE BOYZ @ 4 5 7 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38-73688 ® C&C MUSIC FACTORY
4 1 2 8 THIS BEAT IS HOT epiC 49-73842 @ B.G. THE PRINCE OF RAP @ 8 7 12 | GOT A LOVE FOR YOU BIG BEAT BB-0031 @ JOMANDA
5 6 11 7 WHAT WOULD WE DO FFRR 869 465-1/LONDON DSK 5 7 8 10 3 A.M. ETERNAL ARISTA AD-2231 @ THE KLF
@ 16 | 23 4 THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES 6 6 6 10 | SUMMERTIME JVE 1465-1-JD/RCA ® D.J. JAZZY JEFF & THE FRESH PRINCE
(D 14 | 20 [ 5 | jusTGET uP AND DANCE emiv-s225 ©® AFRIKA BAMBAATAA 7 3 1 15 | TEMPTATION CUTTING CR-248 ® CORINA
8 8 | 12 | 7 | KISSTHEM FOR ME GEFFEN 21653 @ SIOUXSIE AND THE BANSHEES 10 | 14 | 5 | CHORUS SIRE 0-40123/REPRISE @ ERASURE
(9] 15 [ 151 5 | THE CHUBBSTER seLect 623797 LEKTRA © CHUBB ROCK 3 9 9 9 | THE CHUBBSTER SELECT 62379/ELEKTRA @ CHUBB ROCK
10 5 1 12 DEEP IN MY HEART ATLANTIC 0-85999 CLUBHOUSE 13 22 4 THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES
11 | 13 | 18 | 6 | NODEEPER MEANING epic 4973881 CULTURE BEAT Il | 16 | 5 | DEEPIN MY HEART ATLANTIC 0-85999 CLUBHOUSE
12 7 4 12 | 3 A.M. ETERNAL ARISTA AD-2231 ® THE KLF 12 5 3 11 | LET THE BEAT HIT 'EM COLUMBIA 44-73834 @ LISA LISA & CULT JAM
20 | 2% 5 LIES M PROMO ®EMF 13 [ 19 | 26 5 NO DEEPER MEANING £PIC 4973881 CULTURE BEAT
22 | 27 | 5 | NOTHING TO LOSE sire 0-21789 S-EXPRESS 24 | 32 | 4 | SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/ISLAND BROTHERS IN RHYTHM
15 10 9 10 | HUMAN NATURE RcA 2855-1-RD © GARY CLAIL 15 12 13 9 P.A.S.S.1.0.N. IMPACT 54063/MCA @ RYTHM SYNDICATE
23 | 30 4 GET SERIOUS €pIC 49-73815 @ CUT 'N’ MOVE * * * HOT SHOT DEBUT*x x %
17 12 10 8 RED HILLS ROAD ATLANTIC 0-11670 CANDY FLIP NEW ) 1 MAKIN' HAPPY MERCURY 868 763-1 CRYSTAL WATERS
18 | 11 8 8 DIN DAA DAA '91 CARDIAC 3-4016-0 GEORGE KRANZ FEATURING DOUG LAZY 22 | 33 6 CRAZY SIRE 0-19298/WARNER BROS. & SEAL
9| 26 | M 3 CHORUS SIRE 0-40123/REPRISE ® ERASURE 26 | 39 3 GET SERIOUS EPIC 49-73815 © CUT "N’ MOVE
200 24 | 33 5 PERPETUAL DAWN BIG LIFE 867 547-1/MERCURY & THE ORB 19 14 11 13 | MOTOWNPHILLY mMoTOWN 2090 @ BOYZ 1| MEN
* % * POWER PICKX % % 20 18 18 10 POP GOES THE WEASEL DEF JAM 44-73702/COLUMBIA @ 3RD BASS
@D\ 77 | 50 3 | GETT OFF PAISLEY PARK 0-19225/WARNER BROS. PRINCE & THE N.P.G. * % * POWER PICK* & %
@ 1| 3 4 BASS POWER ATLANTIC 0-85992 RAZE @ 40 | — 2 GOOD VIBRATIONS INTERSCOPE 0-98764/EAST WEST © MARKY MARK & THE FUNKY BUNCH
23|17 |0 7 FREE LOVE MORGAN CREEK 26001-1 @ VOICE FARM @ 211 28 6 MALFUNCTION RCA 2006-1 & N-JOI
32 | 4 3 UNITY CARDIAC 3-4013-0 UNITY @ 36 | 47 3 0.P.P. TOMMY BOY 988 © NAUGHTY BY NATURE
25 18 19 7 WALKING DOWN MADISON CHARISMA 0-61660 @ KIRSTY MACCOLL 24 |20 21 8 KISS THEM FOR ME GEFFEN 21653 @ SIOUXSIE AND THE BANSHEES
3| 42 3 7 WAYS TO LOVE ARISTA PROMO COLA BOYS @ 31 41 4 WINGS OF LOVE/DON'T WANT TO LOSE YOUR LOVE UPSTAIRS UR-0101 DAIZE
27 | 21 | 16 | 10 | THROW YOU DOWN REPRISE 0-19378 THELMA HOUSTON 26 | 29 | 34 [ & | MY FALLEN ANGEL CUTTING 0-91595/CHARISMA @ CORO
28 28 31 5 POSITIVITY FOKUS PROMO CHOSEN FEW i 17 17 9 OPTIMISTIC PERSPECTIVE 000 1/A&M ® SOUNDS OF BLACKNESS
36 | — | 2 | DO WHAT YOU WANT cutming 0-96320/CHARISMA @ 2 IN A ROOM 28 | 34 | 36 | 4 | MENMcasa130 @ GLADYS KNIGHT
30 | 9 5 | 12 | LET THE BEAT HIT "EM COLUMBIA 44-73834 @ LISA LISA & CULT JAM 23 | 23 | 24 | 7 | OOOPS TOMMY BOY 986 808 STATE
* % *HOT SHOT DEBUT % % * 3| 21| 27 7 ONE STEP AHEAD ATLANTIC 0-86025 DEBBIE GIBSON
@D | NEW D 1 | MAKIN' HAPPY MERCURY 868 763-1 CRYSTAL WATERS 3D | NEW D 1 | AROLLERSKATING JAM NAMED SATURDAY TOMMY BOY 990 @ DE LA SOUL
(3_2) 40 40 4 POP GOES THE WEASEL DEF JAM 38-73728/COLUMBIA @ 3RD BASS CD NEW ’ 1 RUNNING BACK TO YOU WING 867 519-1/MERCURY @ VANESSA WILLIAMS
33 19 13 8 OOOPS TOMMY BOY 986 808 STATE 3 41 I - 2 WHAT WOULD WE DO FFRR 869 465-1/LONDON DSK
34)| 44 | — | 2 | A ROLLERSKATING JAM NAMED SATURDAYS TOMMY BOY 990 @ DE LA SOUL (3D | NEW D 1 | JUST GET UP AND DANCE Em! v-56225 © AFRIKA BAMBAATAA
5)| 47 2 | PANDORA'S BOX VIRGIN 0-96338 ® ORCHESTRAL MANOEUVRES IN THE DARK ¥ |15 J 20 | & | DROPPIN' LIKE FLIES WARNER BROS. 0-40085 @ SHEILAE
36) | NEW D> 1 | QUADROPHONIA RCA 62027-1 © QUADROPHONIA NEW ) 1 | BASS POWER ATLANTIC 0-85992 RAZE
31) | NEW ) 1 SAVE ME ELEKTRA 0-64854 @ LISA FISCHER 31 16 | 10 7 THAT'S THE WAY IT IS MERCURY 868 357-1 THE ADVENTURES OF STEVIE V
38) | 42 ] — 2 DREAM ABOUT YOU SMASH 867 279-1/POLYDOR ® D'BORA 38 | 33 35 5 DIN DAA DAA '91 CARDIAC 3-4016-0 GEORGE KRANZ FEATURING DOUG LAZY
39) | NEW)> 1 DANCE NOW RCA 52024-1 MOSAIC 3 39| 3H |19 16 | 1 WANNA SEX YOU UP (FROM "NEW JACK CITY") GIANT 0-19382 ® COLOR ME BADD
40 33 39 5 EVERYDAY PEOPLE ARISTA AD-2240 ARETHA FRANKLIN 40 37 45 3 6 MINUTES OF PLEASURE DEF JAM 44-73821/COLUMBIA @ L.L.CoOLJ
41 39 49 3 FRIENDS FOREVER 1.R.S PROMO CANDI AND THE BACKBEAT 41 28 23 17 | GYPSY WOMAN (SHE'S HOMELESS) MERCURY 868 209-1 @ CRYSTAL WATERS
42 | 43 | — 2 ROBOTRONIK ELEKTRA 0-66526 KRAFTWERK NEW ) 1 PANDORA'S BOX VIRGIN 0-96338 @ ORCHESTRAL MANOEUVRES IN THE DARK
NEW ) 1 RIDE ON THE RHYTHM ATLANTIC PROMO LITTLE LOUIE VEGA WITH MARC ANTHONY NEW D) 1 | ADORE MI AMOR GIANT 0-19204/REPRISE COLOR ME BADD
44 30 22 16 MOVE (DANCE ALL NIGHT) mcA 23998 @ SLAM SLAM 44 46 l — 2 ROBOTRONIK ELEKTRA 0-66526 KRAFTWERK
4 | 31 ] 2 8 OPTIMISTIC PERSPECTIVE 0001/A&M @ SOUNDS OF BLACKNESS NEW ) 1 KEEP IT UP DANCE RCA 2858-1-RD pcp
46 | 41 [ 28 7 NOTHING CHARISMA 0-96335 @ FRAZIER CHORUS % | 47 | — 2 WALKING DOWN MADISON CHARISMA 0-61660 @ KIRSTY MACCOLL
47 | 37 | 29 6 | THAT'S THE WAY IT IS MERCURY 868 357-1 THE ADVENTURES OF STEVIE V 47 | 38 | 43 5 | STRAIGHT DOWN TO BUSINESS MCA 54122 ® READY FOR THE WORLD
48 25 14 12 MALFUNCTION RCA 2006-1 & N-JOI 48 45 37 8 ELEVATE MY MIND 47H & B'WAY 162 440 519/ISLAND STEREO MC'S
49 46 43 5 SUMMERTIME JIVE 1465/RCA @ D.J. JAZZY JEFF & THE FRESH PRINCE 49 48 44 3 IF YOU WANNA SEX ME UP COLD CHILLIN' 0-19238/WARNER BROS. T.C.F.
50 | 35 | 32 6 P.A.S.S.1.0.N. IMPACT 54063/MCA ® RYTHM SYNDICATE 50 [ 43 | — 2 TONITE PROFILE 5338 & DJ QUIK

C) Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1991, Billboard/BPl Communications, Inc.
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Like A Rock’N’Roll Mainstay, Seger’s Back, At Last

HBY GARY GRAFF

DETROIT—Sitting in the basement
of his manager’s office in suburban
Detroit, Bob Seger looks like a guy
suffering from a few too many night

‘He’s one of the
Mount Rushmore
artists’

moves. A cup of coffee in one hand,
two packs of Marlboros in the other,
his hair in a wind-tunnel tousle, the
46-year-old Michigan rocker flashes a
smile and acknowledges his fatigue:
“I'm toast,” he says.

Seger has good reason to feel a bit

burnt around the edges. He’s just
completed a week of filming the vid-
eo for his new single, “The Real
Love,” which included a whirlwind
trip to Colorado and Utah and fin-
ished with a 13-hour blowout that
went into the wee hours. Ahead of
him is five days of nonstop editing—
and that’s just the beginning as he
prepares for the Aug. 27 release of
“The Fire Inside,” his first album in
more than five years.

He may look tired, but Seger says
he’s energized by the approach of the
release date. “I'm running on cre-
ative fire, and that’s a good place to
be,” he says, ready to embrace the
rock’n’roll competition once more.

And since 1986—when he released
his last album, “Like A Rock”’—
Seger acknowledges that the playing

Crop Of Aussie Pop Acts Is
Finding American Dream

8 BY KATHERINE TULICH

SYDNEY—While Australian bands
like Midnight Oil and INXS are rec-
ognized sights on the U.S. charts,
some less familiar Australian faces
have been making appearances on
the Hot 100 lately.

Two of the acts, the Divinyls and
Daryl Braithwaite, after long careers
that have brought them to the top of
the charts and touring circuit of Aus-
tralia, enjoyed recent pop break-
throughs in the U.S. Newcomer Troy
Newman, meanwhile, is braving the
waters of success for the first time in
both hemispheres.

When the Divinyls reached the top
five on the Hot 100 recently with
their single “I Touch Myself,” it was
the culmination of a 10-year saga that
has seen the band release four al-

bums in Australia and three in the
U.S. on Chrysalis. The Divinyls were,
in fact, the first Australian band to
be signed directly to a major interna-
tional record company, and came
close to breaking in the U.S. in 1986
when their single “Pleasure And
Pain” hit the lower reaches of the Hot
100.

But while their albums made little
impression, the Divinyls’ talent, in
particular the provocative singing
style of lead vocalist Chrissie Amph-
lett, did not go unnoticed.

The band is now signed to Virgin
Records America with management
by Freddy DeMann, whose DeMann
Entertainment Co. represents Ma-
donna, among others.

“l always remembered the Divin-
yls’ sound and I always wondered

(Continued on page 60)

Feat In The Creek. Little Feat celebrates signing a worldwide, muiti-album deal
with Morgan Creek Records, which will release the veteran act’s latest album,
“Shake Me Up,” Sept. 24. Pictured, front row, from left, are co-producer George
Massenburg; Morgan Creek co-president David Kershenbaum; Little Feat
member and co-producer Bill Payne; and Morgan Creek co-president Jim
Mazza. In top row, from left, are Ira Koslow of Peter Asher Management; Little
Feat members Fred Tackett, Sam Clayton, and Kenny Gradney; attorney John
Frankenheimer; Little Feat members Richie Hayward and Paul Barrere; band
business manager Nick Ben-Meir; and Little Feat lead singer Craig Fuller.

field has changed.

“It’s a brave new world,” he says.
While his past multiplatinum sales al-
lowed Seger to hold a take-it-or-leave-
it attitude toward marketing moves
like videos, he takes little for granted
NOw.

Indeed, five years—five years and
four months, to be exact—can be an
eternity considering pop music’s fick-

le tastes and short attention span.
Seger’s legacy is certainly ensured:
“Like A Rock” sold almost 2 million
copies; he followed that in 1987 with
“Shakedown,” the No. 1 hit from the
film “Beverly Hills Cop II” and his
first-ever chart-topper; and such
songs as “Night Moves,” “Against
The Wind,” and “Hollywood Nights”
are rock radio staples. “He’s one of

the Mount Rushmore artists,” says
radio consultant Fred Jacobs, whose
classic rock format has kept Seger’s
spot well-chiseled.

But legacies are based on past ac-
complishments. Much has happened
during the past five years, to pop mu-
sic and to Seger. After all this time,
will people still remember the man

(Continued on page 28)

Acts Nurture Nature;

TUCKED IN THE REAR corner of the concert field at
New Jersey’s Waterloo Village, between the hot dog
tent and the draft beer booth, a yellow-striped tent
boasted a banner promising “Revolutionary Books.” In-
side were tables offering artwork and info on such
groups as Rock The Vote, the antiright-wing Refuse &
Resist campaign, and the National Abortion Rights Ac-
tion League. The crowds picking up leaflets and signing
petitions couldn’t compare in size with, say, those lining
up for funnel cakes and falafel sandwiches outside but

Groups Get A Lollapalooza Of A Platform;

Rose’s Legal Thoms

dates were not recorded for release—but Joel suggest-
ed, hopefully, that somebody made a “really good boot-
leg.”

ON THE BEAT: Axl Rose has been charged with five
misdemeanor counts in connection with the riot at a
Guns N’ Roses concert July 2 outside St. Louis. The
band’s management has blamed the incident on poor se-
curity ... Contrary to previous press statements, the
management of Jefferson Airplane and RCA are not

the art-and-politics potpourri of-
fered by this summer’s much-bal-
lyhooed Lollapalooza Festival
tour—conceived by Perry Farrell
of Jane’s Addiction and booking
agent Marc Geiger—was obvious-
ly reaching some in this rock’n’roll
audience.

seeking—or condoning—bootlegs
made of the band. For an upcom-
ing boxed set, manager Bill
Thompson is on the lookout for
“unusual memorabilia” ... First
Aerosmith bolts (Billboard, Aug.
17). Could Don Henley be next? “I
guaran-fucking-tee you I'll be on

If only that was as clear on the
other side of the stage. Perhaps
someone from the Handgun Con-
trol Inc. table could have chatted
with Ice-T about his “gangster-rap” schtick, or the im-
ages of sexual violence still strewn through his set. Or
maybe somebody from the Greenpeace booth could have
asked where the soda-can recycling barrels were or why
the the tour’s tractor-trailers idled for hours backstage,
spewing exhaust into the clear (?) Jersey skies.

No, rock’n’roll was never meant to be politically cor-
rect—or particularly consistent in its vision. But who
else are you going to look to nowadays to advance social
discourse or press an agenda? Politicians?

Despite its shortcomings, Lollapalooza is a credit to
the artists involved and to Farrell. Here, after all, is one
rock star using his industry clout to do more than beat
traffic tickets and cow his record company.

cHARITY BEGINS AT HOME for Billy Joel, Paul Si-
mon, and pals who live on the trendy East End of Long
Island, N.Y., during the summer months. Joel headlined
two benefit concerts, Aug. 8 and 9, at the Indian Field
Ranch in Montauk for the South Fork/Shelter Island
chapter of the Nature Conservancy, which works to buy
and protect wilderness property. Beat contributor Ka-
ren O’Connor reports: Simon last year played a benefit
at the same site to save and restore the Montauk Light-
house. Joel has publicized the struggles of Long Island’s
bay fishermen with his hit “The Downeaster ‘Alexa’”
and previously played benefits for them.

“It’s kinda getting to be old hat for musicians to do
this kinda thing; save this, save that,” said Joel at a pre-
show press conference. “We know that people get bored
with this stuff. I think most people like us because of
our music, not because of our philosophies, not because
of our ideologies. And we're aware of that. But this is an
opportunity to do something that we feel will help these
issues. We live here. We feel we can be effective.” Both
nights offered a lineup including Marc Cohn, Joe Ely,
Crystal Taliefero, and a gospel choir. Simon and Ric
Ocasek played the first night. Don Henley and For-
eigner appeared the second. At the second show, Carly
Simon joined Joel for a duet on “You're So Vain.” The

by Thom Duffy

the market after the next two al-
bums,” Henley tells Christopher
Connelly in the August issue of
GQ. On the concert trail this sum-
mer, Henley is donating 50 cents of every ticket sold to
the Walden Woods Project, an effort he’s spearheading
to preserve the woodlands that inspired Henry David
Thoreau’s environmental classic ... Critic, editor, and
musician Craig Lee, a key figure on the L.A. music
scene for years, has developed an AIDS-related infec-
tion. Now the community Lee helped bolster through his
work has responded with plans for a benefit, “Critical
Mass,” Sept. 4 at the Palace. Confirmed: fiREHOSE,
L7, Circle Jerks with Alice Bag, Concrete Blonde in an
acoustic set, reunions of Dream Syndicate and the Ze-
roes, El Vez, co-hosts Phranc and Vaginal Creme Da-
vis, Lee’s band Alarma, members of the Red Hot Chili
Peppers, members of the Go-Go’s, Mary’s Danish, Per-
ry Farrell narrating one of his films, Blackbird, Redd
Kross, and others to be announced. Co-organizer Jim
Fouratt can be reached at 212-206-0424 or 213-281-6086
... Sharing a bill with the Subdudes, the singer/song-
writer duo of Eric Lowen and Dan Navarro, who have
written hits for Pat Benatar and the Triplets, drew a
noontime New York crowd to a promotional show co-
sponsored by WNEW-FM with rich melodies, harmo-
nies, and acoustic rock arrangements of percussion, cel-
lo, and standup bass. After one disc on Chameleon, the
duo is shopping for a new deal .. . Music attorney Don-
ald Passman, whose big deals have included Janet
Jackson’s lucrative move to Virgin Records, has written
“All You Need To Know About The Music Business”
(Prentice Hall, $24.95), a volume the author predicts will
irk “the sleazeballs who take naive young people” for a
ride in the industry . .. Scores of L.A.’s music biz land-
marks, from the Academy of Nude Wrestling (featured
on the cover of Alice Cooper’s “Muscle Of Love” album)
to Frank Zappa’s former homestead, are featured in
“The L.A. Musical History Tour,” compiled by musical
man-about-town Art Fein (Farber & Farber, $13.95).
This trivia trove was publicized recently with an actual
sold-out bus tour, directed by Fein, sponsored by Tan-
queray and benefiting the T.J. Martell Foundation.
(Continued on page 29)
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is proud to announce their

FALL SEASON RENEWAL

Special Thanks To The Artists Who Have
Made The Launch Of This Show Such A Success

w REUBEN BLADES vr JACKSON BROWNE ¢ BULLETT BOYS
v CHER ¢ ALICE COOPER v: ELVIS COSTELLO ¢ DEE-LITE
v DIVINYLS v PETERGABRIEL 7 GRATEFUL DEAD
v DONHENLEY 7¢ SUSANNA HOFFS ¢ BILLYIDOL 3¢ INXS
v ELTONJOHN < JUDASPRIEST 7¢ B.B.KING
v LENNY KRAVITZ v LYNCHMOB v WYNTON MARSALIS
w PAUL McCARTNEY ¢ GEORGE MICHAEL
v MOODY BLUES 7 MOTORHEAD v¢ SINEAD O’'CONNOR
v POISON ¢ BONNIE RAITT vr ROXETTE
v SCORPIONS 7vr SLAUGHTER v STING +r YES

Executive Producers:

Howard Kaufman, David Saltz, Marty Callner, Trudy Green
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B TALENT

LIKE A ROCK’N’ROLL MAINSTAY, BOB SEGER’S BACK, AT LAST

(Continued from page 26)

who sang ‘“‘rock’n’roll never for-
gets”?

Capitol Reccrds president Hale
Milgrim, a longtime fan who is open-
ly relish