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Retail Base Frail, Warns NARM Chief
Bonk Calls On Labels To Hike CD Margins

@ BY KEN TERRY
_and ED CHRISTMAN

WESTFIELDS, Va.—Despite a hand-
ful of recent blockbuster hits, the mu-
sic retailing business is still weak,
and more retail chains will fail unless
manufacturers consider the needs of
their accounts. That was the message

Atco, EastWest
Lahels Merging;
30 Jobs Lost

B BY MELINDA NEWMAN

NEW YORK—In a surprise move,
Atlantic Records has consolidated the
staffs and rosters of Atco Records
and the year-old EastWest Records
America, eliminating approximately
30 positions.
Although an official announce-
(Continued on page 21)

PGD Takes Motown;
MCA Says It May
Take Legal Action

HBY JANINE McADAMS
and DEBORAH RUSSELL

¢ GUNS N’ ROSES GRABS TOP 2
BILLBOARD 200 SLOTS. PAGE 4.

delivered in a Sept. 23 speech by Jim
Bonk, president of the National Assn.
of Recording Merchandisers, during
the trade group’s Retailers Confer-
ence at the Westfields International
Conference Center here.

Addressing a group of about 100
leading retail and label sales execu-
tives, Bonk, who is also executive
VP/chief operating officer of Came-
lot Music, recalled that “last June,
when we had our preparatory meet-
ing in Chicago for this conference,

The WHITE Paper

the single biggest issue was not
SoundScan, was not the lyrics issue,
was not CD packaging. No, what
was on everyone’s mind was the
health of the account base—the ‘sick-
ness of the industry,” if you will.

“A key new release or two aside,
things have not improved appreciably
since our June meeting. It’s still a
very weak, troubled, delicate—you
may provide your own adjective—
business climate . . .

“There is no consumer confidence
in this economy, and clearly no credi-
ble figures or statistics suggesting
an upturn is around the corner. ‘Real’

(Continued on page 107)

Break Away: The Battle For
Brian Wilson’s Pub Millions

@BY TIMOTHY WHITE

An occasional feature column of
analysis and opinion regarding
music industry issues by Bill-
board’s Editor in Chief.

NEW YORK—Since 1962, when the
Beach Boys first appeared on the
Billboard charts with “Surfin’,”
many of the people closest
to the band’s chief com-
poser, Brian Wilson, have
been wooing, accosting, or
manipulating him in order

wards are increasingly entwined with
the control exerted by producer/man-
agers, rock Svengalis, and image ar-
chitects. The strains of such star-
making alliances have led in recent
years to unique legal tugs-of-war, as
evidenced by court disputes ranging
from the proper career guidance-
cum-guardianship for teen idol Tiffa-

ny to the legal battle between Prince

and his former manage-
ment over suitable compen-
sation for services ren-
dered. These alloys of pop
talent and perception-tin-
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Shipments 0f
Music Slip 11%
In First Half

@ BY IRV LICHTMAN

NEW YORK-—Shipments of pre-
recorded music and music video
dropped 11.08% to 377.08 million
units in the first six months of this
year, compared with a rise of
10.8% in the first half of 1990, ac-
cording to the Recording Industry

(Continued on page 94)
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The album crosses over to a store near you October 15th
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UDS ON TOUR
Chicago 10/31

New York NY 11/2
Boston 11/3
Washington DC 11/5

Atianta 117
New Orleans 11/9
Tampa 1112
Orlando 11/13

MORE TO COME...
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RE'S NO BUS

MOTOWN CONGRATULATES MICHAEL BIVINS AND BIV ENTERTAINMENT ON THE PLATINUM PLUS BOYZ il MEN ALBUM, COOLEYHK
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AONY AND THE DOUBLE PLATINUM PLUS ALBUM FROM ANOTHER BAD CREATION, COOLIN' AT THE PLAYGROUND YA'KNOW! :

MOTOWN
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A COUNTRY HOME IN EUROPE

Country music's popularity in the States has successfully crossed the
Atlantic. As John Tobler reports, the aenre is tickling the fancy of fans
from the U.K. to Switzerland. Page 45

NEW YORK (STUDIO) STORIES

Studios in New York are weathering the harsh economic climate with
mixed results. Some, like Electric Lady Studios, are blossoming, while
others are experiencing a dry spell. Susan Nunziata reports. Page 55

FOCUS ON CANADIAN VID INDUSTRY

The future is now for video retailers north of the border, several of whom
mulled the impending marketing, technological, and economic chal-
lenges their industry must face at the recent Focus On Video '91 confer-
ence in Toronto. Paul Sweeting was there Page 64

‘MOUSE’ MANIA TO HIT IN NOVEMBER

Columbia Records and Buena Vista Home Video are launching a no-
holds-barred campaign to promote the multiformat **Simply Mad About
The Mouse” project, which they hope will send fans scurrying into

stores. Deborah Russell reports, Page 78
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GN'R Shoots To No. 1—And No. 2

Band Scores Coup With ‘Illusion’ Debuts

EBY CHRIS MORRIS

LOS ANGELES—Guns N’ Roses
score an unprecedented coup on The
Billboard 200 Top Albums chart this
week, as the L.A. hard rock band’s
“Use Your Illusion II” enters at No. 1
and its companion “Use Your Illusion
[” enters at No. 2. The feat marks the
first time in history that two albums
by one band or artist have simulta-
neously entered the chart at its apex.

Based on point-of-sale figures com-

piled from reporting stores, Sound-
Scan estimates that the two Geffen
Records albums sold a total of 1.5
million units in their first week of re-
lease.

“This is by far the largest sales
number we’ve ever seen,” says Bill-
hoard associate director of retail re-
search Geoff Mayfield. The previous
one-week sales champion was Elek-
tra’s “Metallica,” which sold 600,000
units to enter at No. 1 in the Aug. 31
issue.

W BY ADAM WHITE

LONDON—Put Bryan Adams into
the record books. His single “(Ev-
erything I Do) I Do It For You” last
week became the longest-running
No. 1 hit ever in Britain. [t occupied
the summit for 12 consecutive
weeks, one week longer than the
previous record-holder, Slim Whit-
man, spent at the top with ‘“Rose
Marie” in 1955.

Recorded in London, Adams’ sin-
gle has sold more than 1.2 million
copies in a recessionary U.K. mar-
ket, more than any release since
Jennifer Rush’s “The Power Of
Love” in 1985. It is also the largest-
selling single in the history of A&M

Adams Single Breaks No. 1
Longevity Record On U.K. Chart

Records UK.

Elsewhere in Europe, “Every-
thing”” has hit No. 1 in Holland, Bel-
gium, Austria, Switzerland, Fin-
land, Norway, Sweden, and Den-
mark. In Germany, it peaked at No.
2; in France—a slower market than
most—the record is accumulating
FM airplay. Sales across Continen-
tal Europe are about 1.3 million.

Howard Berman, managing di-
rector of A&M U.K,, says the song
has been a multigenre hit. “There
aren’t too many of those here. In
fact, in these dance-dominated
days, it’s harder to break a ballad in
Britain than in any other country.
But once you do, the sales potential

(Continued on page 103)

Many fans are apparently buying
both albums: SoundScan estimates
that “Illusion I1” has sold only 75,000
units more than “Illusion [.” “Illusion
II" contains the single “You Could Be
Mine” and such familiar GN’R num-
bers as “Civil War” and the band’s
cover of Bob Dylan’s “Knockin’ On
Heaven’s Door.”

Geffen sales chief Eddie Gilreath
says the albums shipped a total of 4.2
million units and that reorders for the
albums already total 800,000.

Gilreath says, “[Retailers are] say-
ing, ‘Eddie, it made our month. It's
going to change the way we're going
to see the fourth quarter.””

Retail sales chains across the coun-
try polled by Billboard are reporting
the albums as their No. 1 and No. 2
sellers, with “Illusion II” running
only slightly ahead.

“These are the biggest releases
we’'ve ever had in the first week of re-
lease, and they show no signs of
slowing down,” says Dave Roy, se-
nior music buyer for the 580-store
Trans World Music Corp. chain,
based in Albany, N.Y.

“They’ve been performing fantas-
tically,” says John Ratale, buyer for
the 120-store National Record Mart
chain in Pittsburgh. “We've sold
34,800 copies, as of Monday [Sept.
23]. We've had the [point-of-sale] sys-
tem up for four years, and these have
to be the biggest numbers I've ever
seen.”

Tom Jacobson, head buyer for 33-
store Rose Records in Bellwood, IlI.,
says the GN'R albums racked up “by

(Continued on page 96)

Madonna Vid In U.K.: Daring Fare (Or Not)

Label Releasing Both Unedited & Edited Versions

HEBY PETER DEAN

LONDON—Call it a case of “cut or
dare.” For the first time in the UK., a
video label is releasing both 15 and
18-rated sell-through versions of the
same title—"In Bed With Madonna
(Truth Or Dare)’—on the first day of
release. The 15-rated version has
been edited for sale to persons 15 and
over.

At the same time, the movie's Fu-
ropean video rollout through U.K .-
based independent Video Collection
International is seen as a sign of re-
leasing strategies to come.

VCI has accepted six minutes of
cuts from Madonna'’s original film to
meet the British censor’s demands,
so that the movie can be marketed to
the lucrative teenage audience un-
able to see it during its adults-only
theatrical release. This is the 15-rated
version.

The primary excision featured the
singer performing a sex act with a
bottle. The other cuts are of sexual
expletives that refer to incest and
anal and lesbian sex. The 18-rated
version is uncut. Both versions will
be released Monday (30).

(In the U.S,, the title is being re-
leased Oct. 9 uncut and under its the-
atrical title, “Truth Or Dare.”)

“Saturday Night Fever” is the only
other video for which this route was
taken, but PG-rated and 18-rated ver-
sions were released almost a year
apart. The original 18-rated video was
marketed after the family version as
the original unexpurgated movie.

Colin Lomax, VCI’s marketing and
sales director, says that although the
bulk of the 300,000 Madonna units ex-
pected to sell by Christmas will be 18-
rated, the company wanted retailers
as much as anyone to have a choice of
which version to stock.

Differing versions aside, the way
VCl is handling the video’s European
release is regarded as a harbinger of
the future. Among the key elements:

* VCI bought all European video

rights, then licensed them in key ter-
ritories (excluding the Eastern Bloc).

e VCI bought U.K. theatrical
rights and used the cinema as a
springboard for its video release.

e The video is having a simulta-
neous pan-European release with a
comparable price point.

® The program is going straight to
sell-through.

“It’s the shape of things to come,”

(Continued on page 104)

B BY EARL PAIGE

LOS ANGELES—A Los Angeles
Police Department vice division no-
tice to adult video manufacturers
that it will begin enforcing Califor-
nia’s true-name-and-address statute
has the X-rated industry charging it
has been unfairly singled out.

The action comes at a time when
sensitivity is running high here be-
cause of a 2-year-old U.S. Justice
Department crackdown that has re-
sulted in 30 raids on area manufac-
turers and distributors of adult vid-
eo, as well as several prosecutions
around the country on obscenity
charges (Billboard, Aug. 24).

Some observers say that this new

Aduit-Vid Biz Bristles At
L.A. ‘True Name’ Waming

application of the true-name-and-ad-
dress statute is ironic, since it was
originally conceived, and has been
almost always employed, to combat
video piracy.

Such laws, which require the ac-
tual name and address of a video's
manufacturer to be displayed on
the box, are enthusiastically sup-
ported by both the Motion Picture
Assn. of America and the Video
Software Dealers Assn. Represen-
tatives for both organizations say
they are unaware of the recent
LAPD activity.

LAPD Lt. Ken Seibert, officer-in-
charge of the pornography section
of the administrative vice division,

(Continued on page 104)
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Desmond’s Deal. RCA executives congratulate producer/artist Desmond Child
on his exclusive production deal with the label. Shown at RCA headquarters in
New York, from left, are RCA VP of East Coast A&R Ric Aliberte; RCA senior
VP of marketing Randy Goodman; RCA Records Label president Joe Galante;
Child; manager Winston Simone; and attorneys Bob Epstein and Joel Weinstein.

EXECUTIVE TURNTABLE |

]
RECORD COMPANIES. Jack Rovner is appointed senior VP of Arista Records in
New York. He was VP of marketing for Columbia.

Eric Levine is promoted to VP of business affairs at Island Records in New
York. He was senior director of business affairs.

Larry Jenkins is promoted to VP of media and artist relations for Capitol
Records in Los Angeles. He was senior director of media and artist relations.

Lou Tatulli is named VP of marketing for JRS Records in New York. He
was senior director, label liaison, for BMG.

SBK Records in New York appoints Doug Burton VP of album promotion
and Glenn Nordlinger VP of royalties and special projects. They were, respec-
tively, national director of album and alternative promotion for Mercury, and
director of royalties for Atlantic and Elektra.

Karen Johnson is promoted to VP of publicity and artist relations at Pri-
vate Music in Los Angeles. She was national director of publicity and artist
relations.

v o

TATULLI

ROVNER " LEVINE JENKINS

Christian Constantinov is promoted to VP of audio operations for Sony
Classical Productions Inc. in New York. He was director of sound operations
for CBS Masterworks, the predecessor of Sony Classical.

Keith MacGregor is named director of national album promotion for RCA
Records in New York. He was director of affiliate relations for MediaAmerica.

Eamon Sherlock is promoted to director of administration for MCA Rec-
ords International in Los Angeles. He was a paralegal in the business and le-
gal affairs department of MCA Music Entertainment Group.

Tony Rice is named director of urban marketing and promotion for Giant
Records in Los Angeles. He was East Coast promotion director for Motown.

Janet Kleinbaum is appointed director of national video promotion/product
development at Jive/Silvertone Records in New York. She was director of vid-
eo promotion/artist development at RCA. In other appointments, Jive Records

HOLLOWAY

BURTON NORDLINGER JOHNSON
in New York names Varnell Johnson VP of R&B promotions, Larry Khan
director of national R&B promotion, Jeffrey Sledge national manager of rap
promotion, and LaTanya White promotion coordinator. They were, respective-
ly, VP of promotion and marketing at Capitol/EMI, independent radio promo-
tion representative at Warlock Records, director of rap promotion at Chrysa-

lis, and publicity assistant at Warner Bros.

PUBLISHING. Danny Holloway is named senior VP of PolyGram/Island Music
in Los Angeles. He was VP of film and television for Island Records and Music
Publishing.

Amber Fayyaz is appointed East Coast creative director for Peermusic in
Los Angeles. She was creative director at Virgin Music.

DISTRIBUTION. Douglas Friedman is named director of A&R/marketing for Es-
sex Entertainment in Englewood Cliffs, N.J. He was director of marketing
and sales for the Music Umbrella in Santa Monica, Calif.

In D.C.: Visa-vis, User Fee, NEA Plea

Winning Week For Music Biz Lobbyists

@ BY BILL HOLLAND

WASHINGTON, D.C.—September
24 was a busy day here as music in-
dustry and radio broadcaster lobby-
ists each notched victories in ongoing
legislative and government issue bat-
tles, ranging from the successful re-
structuring of foreign performer visa
restrictions to the defeat of a broad-
cast spectrum tax proposal.

However, music and arts groups
are still battling to get House law-
makers to vote down a Senate-passed
measure introduced by Sen. Jesse
Helms, R-N.C,, that would forbid any
National Endowment of the Arts
funding of “patently offensive” and
sexually explicit works.”

The Recording Industry Assn. of
America was able to “broker” a com-
promise agreement for delays and
eventual changes in the new visa law,
which is still set to be implemented
Oct. 1. Proponents of the changes
struck the deal with the AFL-CIO
Sept. 24.

The changes in the new law have
been supported by a large number of
music and arts groups but drew op-
position from the union, which felt
the provisions in the new immigra-
tion law would protect U.S. workers.

Capitol Hill insiders say the com-
promise will assure Congressional
passage of new visa rules for artists
and performers, as well as a delay in
the implementation of the current
visa provisions. Those controversial
clauses would have affected the abili-
ty of foreign performers in the “0”
and “P” visa categories to perform in

the U.S. The agreement will supplant
similar bills pending in the Senate
and House (Billboard, Sept. 28).
Under the compromise agreement,
a yearly cap of 25,000 foreigner per-
former visas would be lifted, and the
government would relax a require-
ment that performers be members of
a group for one year to qualify for an
O-category visa. The compromise
also calls for a study of the visa rules
by the General Accounting Office.
On the radio front, the National
Assn. of Broadcasters is preparing

for another fight over a “user fee”
proposal. Although the Senate on
Sept. 24 voted down a measure by
Sen. Robert Dole, R-Kan., to impose
an auction-like tax on possible new
airwave/spectrum space (to help de-
fray unemployment compensation
costs), the NAB must now battle the
user-fee proposal, which was passed
by the House the same day.

The user-fee bill would impose an
annual fee of $100-$500 on radio and
TV broadcasters, with the monies to

(Continued on page 94)

W BY THOM DUFFY

the Black Crowes, and Pantera ac-
cepted a last-minute invitation from
Soviet and Russian officials to per-
form Sept. 28 at a free, open-air con-
‘cert in Moscow. ;
 The bands, after closing a Euro-
pean tour in Barcelona, extended
‘their road trip to play at the Tu-
shino Air Field in the center of Mos-
cow on a bill with a Russian rock
group that was to be announced.
The groups, all from Warner Mu-
sic Group labels, are donating their
services. The four-act bill played to
an estimated 1.2 million fans during

Bands To. Rock Moscow
With Free Outdoor Goncert

NEW YORK—AC/DC, Metallica, .

“concert is “a special treat for the

its 18-date summer tour of Western
and Eastern Europe.

Russian prime minister Ivan Si
layev said in a statement that the

Russian youth, particularly those
who defended Russia during the
anti-government coup,” he added,
referring to members of the army.
In a statement, Warner Music
Group chairman Robert J. Morgado
said, “We accept with pleasure and
pride the invitation to participate in
the celebration of democracy:
throughout the Soviet Union and to
welcome the true emergence of
free expression with one of its ulti-
(Continued on page 95)

Rentrak Brings Ahoard Six POS Suppliers

PPT Firm Also Expands Role Of Original Software Vendors

@ BY PAUL VERNA

NEW YORK—Rentrak Corp. has
signed up six suppliers of point-of-
sale systems for its video pay-per-
transaction service, significantly ex-
panding its potential store base.
Until now, only retailers who used
the operating software from three
systems—Star Systems Inc. (Star
Tracer), Streamline Information Sys-
tems (the SIS-VSS Plus System), and
Unique Business Systems (UBS-Vid-

eo Trace}—could sign onto the Ren-
trak PPT system, according to Ren-
trak president Ron Berger.

Now, retailers who use software
from Bonafide Management Systems
(Master Video System), Computer
Dataware Inc. (The Video Retailer),
Innovative Computer Systems Inc.
(Videopoint), Shannon Data and Sum-
mit Systems Inc. (Vidman), Vertical
Connection Inc. (Take 1 Software),
and Video Business Systems Inc.
(Video Butler) will have access to

@ BY ED CHRISTMAN

NEW YORK—Phar-Mor, the mas-
sive drugstore chain based in
Youngstown, Ohio, has fueled spec-
ulation that it is planning to buy di-
rect from manufacturers with the
hiring of Lori Porter from her post
as VP of purchasing at National
Record Mart.

Currently, Phar-Mor, a 283-unit
drug retailer that also carries nu-
merous general merchandise prod-
uct lines including music and video,
is supplied by Levy Home Enter-
tainment, a rackjobber based in
Hillside, Ill. Levy, however, does
not have the typical rackjobber rela-

Phar-Mor Hiring Fuels Talk
Of ‘Direct-Buy’ Music Move

tionship with Phar-Mor, as the drug
chain has a music buyer on its staff
and uses the wholesaler more like a
fulfillment house.

In going to Phar-Mor, Porter
says she will have the title of GM of
music entertainment. “My responsi-
bilities will be to evaluate where
they are at in the music industry
and what changes can be made to
help them to get a larger piece of
the pie,” she says. “Phar-Mor wants
more control internally. They want
a larger say in their destiny as far
as their music departments are con-
cerned.”

Although Porter cautions that

(Continued on page 103)

Rentrak.

The expansion allows the Portland,
Ore.-based PPT company to reach a
potential 16,344 video stores, up 65%
from 9,900 under the prior arrange-
ment. Berger says Rentrak is cur-
rently used in about 2,000 stores.

Berger says it will probably take
“several months” for retailers who
use any of the six new systems to
“get their software completely com-
patible with ours.”

Rentrak has also renewed its
agreements with its original soft-
ware vendors and given them mar-
keting roles within the company.
Berger explains, “We’ve changed the
nature of our relationship with the
first three POS suppliers to make
them marketing partners of Rentrak.
Their sales staff will market our pro-
gram and get a commission from us.
We're going to be working with them
closely, so that when they’re showing
someone a computer system, they’re
also going to show them Rentrak.”

The software fee Rentrak charges
retailers for use of its system is ap-
proximately $4,500 for the first store
and about half that amount for each
subsequent store.

Because the first store costs more
to bring on line than do subsequent
outlets, and because chains are more
likely to be computer-equipped than
are mom-and-pops, the larger retail-
ers “are much more receptive to Ren-
trak than single-store operators,”
Berger says. “In fact, we encourage
chains; we’re much more interested

(Continued on page 104)
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Oct. Album Harvest Reaps Diverse Crop
Mellencamp, Prince, Crue Outstanding In Field

M BY LARRY FLICK

NEW YORK—John Mellencamp,
Prince, and Motley Crue are among
the key artists releasing new music
in October,

Other noteworthy albums this
month are due from Smokey Robin-

son, Urban Dance Squad, Cherrelle,
Jermaine Jackson, and Reba McEn-
tire.

On Oct. 8, the day after his 40th
birthday, Mellencamp releases
“Whenever We Wanted” (Mercury),
an album that takes the singer back
to the straight-ahead rock sound of

Phil Spector’s Wall 0f Sound
Retums In Box Via ABKCO

R BY JIM BESSMAN

NEW YORK—The much-anticipat-
ed, long-awaited Phil Spector boxed
set has finally been scheduled for
worldwide release Nov. 5.

““‘Phil Spector Back To Mono
(1958-1969)’ will be available on
four CDs or cassettes, as well as on
five LPs. Three-and-a-half years in
the making, the 73-song retrospec-
tive will be released in the U.S. and
Canada via Phil Spector Records
through ABKCO Records, which
has licensed the set to EMI for si-
multaneous release elsewhere.

According to ABKCO president
Allen Klein, pricing for the box has
not been determined yet, but will

likely be in line with Columbia’s
Barbra Streisand box, which retails
for $79.98 CD/$59.98 cassette.
ABKCO plans to distribute the set
itself, says Klein.

Named after the legendary *“Wall
of Sound” producer’s famous slo-
gan, “Back To Mono” encompasses
perhaps the single most revered
body of music by one producer in
the rock era. The chronologically ar-
ranged tracks include such period-
defining and still-programmed clas-
sics as “Be My Baby,” “Da Doo Ron
Ron,” “Chapel Of Love,” “You've
Lost That Lovin’ Feelin',”” and “Riv-
er Deep, Mountain High.” Artists
featured, many of whom owe their

(Continued on page 91)

Giant Opening Nashville
Unit: No Acts Signed Yet

NASHVILLE—Giant Records
founder Irving Azoff has announced
the opening of a Nashville division
with industry veteran James Stroud
as president. The formal announce-
ment was made at a press conference
and luncheon hosted by Azoff,
Warner Bros./Nashville president
Jim Ed Norman, and Giant president
Charlie Minor.

For now, Giant/Nashville will op-
erate out of 1103 16th Ave. South,
where James Stroud Productions is
housed. According to Stroud, Giant
will probably move over to the new
Warner Bros. building when it is
complete.

Though Stroud says there are sev-
eral acts he is interested in, as of now
none have been signed. “I’'m going to

take my time and sign the right peo-
ple and let each of them be a priority
on this label.”

Stroud, who is already meeting
with producers, artists, and manag-
ers, says he expects to sign five or six
acts to start with.

Though Stroud plans to produce
some Giant product, he says produc-
tion decisions will be made on a case-
by-case basis. “It’s certainly not go-
ing to be a total in-house operation,”
he adds.

Stroud will handle his own A&R
and plans to “keep the roster unique
and tight.” He cites Arista’s Nash-
ville operation and its chief, Tim Du-
Bois, as an inspiration. “[Arista] is
probably the hottest new label in

(Continued on page 96)

Billhoard Bows Jukehox Chart

Information Supplied By AMOA

NEW YORK—To further document
exposure for artists and songs, Bill-
board will print a monthly Hot Juke-
box Singles chart starting in this is-
sue (see page 103).

The chart is provided by the
Amusement & Music Operators
Assn., a national trade group that
represents owners and operators of
jukeboxes. It lists complete informa-
tion on the 40 most-played jukebox
hits.

In the early years of the Hot 100,
jukebox play was a factor in compil-
ing the chart, but for the past several
decades only sales and airplay infor-
mation has been used. However, the
jukebox industry continues to pro-
vide significant exposure for artists

and records. According to the
AMOA, there are more than 250,000
jukeboxes in the U.S.—including
50,000-60,000 that play CDs.

The Hot Jukebox Singles chart is
compiled for the AMOA by Record
Source International from a national
sample of 2,000 jukeboxes in every
region of the country. Each jukebox
is equipped with a counter; the chart
is compiled by adding up the actual
play counts taken from each jukebox.
This methodology assures that the
chart is an accurate tally of the most-
played records in U.S. jukeboxes.

The chart is compiled biweekly but
will be printed in the first issue of
each month for a three-month trial
period.

his early hits “Scarecrow” and “Uh-
Huh” (see story, page 40). Preceded
by the single “Get A Leg Up,” the al-
bum will be supported by Mellen-
camp’s first world tour in four years.
Look for him to hit the road in early
January 1992.

Less than a year after the epic
“Graffiti Bridge,” the prolific Prince
will unleash “Diamonds And Pearls”
(Paisley Park/Warner Bros.). The set
arrives Tuesday (1) and showcases
Prince protégée Rosie Gaines, as well
as the newly formed New Power
Generation band. The first single,
“Gett Off,” recently topped Bill-
board’s Club Play chart; another sin-
gle, “Cream,” has entered the top 40
of the Hot 100 two weeks after its re-

(Continued on page 91)

Congressional Visit. Congressman William J. Hughes, D-N.J., the new
chairman of the House Judiciary Subcommittee on Intellectual Property and
Judicial Administration, visits Sony Music’s compact disc manufacturing plant in
Pitman, N.J., located in Hughes' congressional district. Shown, from left, are
Sony Music Entertainment senior VP/general counsel David H. Johnson; Sony
Music Distribution president Paul Smith; Hughes; and Stan Nimiroski, plant
manager and VP of Pitman Manufacturing.

GUNS N’ ROSES become the first act in 17 years to
hold down the top two spots simultaneously on The
Billboard 200 Top Albums chart. The band achieves
the feat as “Use Your Illusion II”” and “Use Your II-
lusion I’ enter the chart at Nos. 1 and 2, respective-
ly. Jim Croce was the last act to hold down the top
two positions the same week. He scored in January
1974—four months after he died in a Louisiana
plane crash—with “You Don’t Mess Around With
Jim” and “I Got A Name.” (GN'R is the first act to
hold down the top two

Top Of Chart Comes Up Guns N’ Roses:
Mariah Garey, 0zzy Oshourne Also Bloom

spots without having to
die to do it—a decided
plus—since the Beatles
scored in March 1969
with ‘“The Beatles’’ and
“Yellow Submarine.”)
Guns N’ Roses are the
first act to have two al-
bums in the top five si-
multaneously since

BEAY

GN’R themselves did it
in February 1989 with
‘““Appetite For Destruction” and “GN’R Lies.” Both
of those titles are showing up strongly on this
week’s Top Pop Catalog Albums chart. “Appetite”
jumps to No. 1; “GN’'R Lies’’ leaps from 37 to No. 21.
The band could conceivably hold down the top two
spots on this chart as well before long.

GN'R’s current single, “Don’t Cry,” jumps from
No. 42 to No. 33 in its third week on the Hot 100.

All this GN'R action overshadows the week’s oth-
er high-power debuts. Mariah Carey enters The
Billboard 200 at No. 4 with “Emotions,” the follow-
up to her quintuple-platinum debut album; Ozzy Os-
bourne bows at No. 7 with “No More Tears.” A top-
five debut by Carey was to be expected, but Os-
bourne’s strong out-of-the-box showing is a
surprise. It’s Osbourne’s first studio album to reach
the top 10 since “The Ultimate Sin” in early 1986.

Thus, four albums enter the chart this week inside
the top 10. And a fifth album, “The Commitments’’
soundtrack, surges from No. 21 to No. 8. The bottom
line: Half of the top 10 is new this week. Displaced in
the upheaval: Boyz II Men, Michael Bolton, C&C
Music Factory, R.E.M., and Rush.

THE STRONG out-of-the-box showing of the two
GN’R albums is good news indeed for Geffen Rec-
ords. It helps to offset the widely publicized, upcom-
ing loss of its other superstar hard rock/metal
band, Aerosmith, which is returning to Sony’s Co-
lumbia imprint.

The early response to the two GN'R albums sug-
gests that the group’s strategy of releasing two al-
bums at the same time was sound. It was, at mini-
mum, an attention-getting stunt that is serving to
make the follow-up(s) to ‘““Appetite’”’ more of an

by Paul Grein

event.

Finally, GN'R is the fourth hard rock/metal band
to enter the chart at No. 1 this summer, following
Skid Row, Van Halen, and Metallica. Was it just a
year ago that we were reading stories about the
death of rock’n’roll? Rock wasn’t dead. It was just

. catnapping.

FAST FACTS: EastWest Records has two of the top

= four singles on the Hot
100. Marky Mark & the
Funky Bunch’s “Good
Vibrations’’ (on Inter-
scope/EastWest) jumps
to No. 1; Natural Selec-
tion’s ““Do Anything”
surges to No. 4.

Prince & the N.P.G.
have two singles bullet-
ing up the top 40. “Gett
Off” jumps from No. 31
to No. 25; *“Cream’’
oozes from No. 46 to No. 32. It’s Prince’s best show-
ing since his ‘“Purple Rain”” domination seven years |
ago.

John Mellencamp’s “Get A Leg Up” is the top
new entry on the Hot 100 at No. 69. It's the leadoff
single from Mellenzamp’s first album in 2, years.

The Geto Boys have the second-highest new entry
on the Hot 100 as “Mind Playing Tricks On Me”
bows at No. 87. The controversial group’s ‘“We Can’t
Be Stopped” album has been a fixture in the top 40
for the past 11 weeks.

Vanessa Williams lands her second No. 1 R&B hit
with “Running Back To You.” This proves she
wasn’t just “Dreamin’ " when she first topped the
chart in 1989. ¥

Despite what you read here last week, Luther
Vandross’ “Don’t Want To Be A Fool” did not origi-
nate as the B side of “Love Power/Power Of Love.”

WE GET LETTERS: William Simpson of Los Ange-
les notes that Marky Mark & the Funky Bunch
Featuring Loleatte Holloway is the longest name
in the rock era for a No. 1 act. It bests C&C Music
Factory Featuring Freedom Williams and John
Lennon With the Plastic Ono Nuclear Band . ..
Simpson adds that the titles of Asia’s first three top
20 hits have all been represented in the top 40 in
1991—in the same order. After Seven hit with “Heat
Of The Moment,” Nelson scored with “Only Time
Will Tell,” and now Guns N’ Roses have “Don’t
Cry.”

The crew at the Sound Shop in the Panama City
(Fla.) Mall notes that the highlighted letters on the
back of Garth Broeks’ new album, when unscram-
bled, spell out “God Bless Us.”
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Can Help Create Bonds With Artists

LONGFORM VIDEO BOOSTS COUNTRY MUSIC

@ BY TOM MOLITO

When John Travolta two-stepped into
a honkytonk in “Urban Cowboy,” a
country music craze followed—and
then slumped. Some say it was just a
fad that had run its course; others
claim the craze was just that—a
“craze’’ filled with Western hats,
boots, and fringed cowboy shirts.

Today, country music’s popularity
is soaring once again. And not be-
cause of one particular movie, singer,
songwriter, or fashion designer. It’s
more than a trend—it’s a way of life
that is finally being recognized out-
side of Nashville.

The growth in popularity of coun-
try music parallels other cultural
trends in America: the new interest in
rodeo and other things “down-home”
and traditional—the return to “com-
fort foods” like mashed potatoes and

| chicken pot pies; the increasing atten-

dance at churches and synagogues
among people in their 20s and 30s;
and a renewed interest in Western
movies such as “Lonesome Dove”
and “Dances With Wolves.”

At the heart of each of these
trends is a basic humanness that is
also found in country music. “Real”
people. “Traditional” values. Sociolo-
gists tell us people need this “high
touch” to balance the “high tech” in
their everyday lives.

It'’s no wonder that country music
now appeals to a broader audience.
The lyrics come straight from the
heart, with music that complements
the story being told. It's wholesome
entertainment. It’s honest. And it’s
comforting to find lyrics that capture
the words in your heart.

Ironically, while “high touch” is no

sic fans are not watching television
or listening to their favorite CDs,
they’re most likely tuned into one of
the 2,500 country music radio sta-
tions in the U.S.

The advent of longform video has
added a new element to the country
music scene. In today’s world, it is
not enough to just listen to Garth

‘Longform video
has added a new
element to the
country music scene’

Tom Molito is president of Cabin Fever
Entertainment Inc., an indirect subsidiary
of UST located in Greenwich, Conn.

doubt the cause of country music’s
new popularity, some vehicles that
made the current phenomenon possi-
ble are definitely “high tech”—cable
television, CDs, and home videos.
More than 66 million households
tune in to The Nashville Network and
Country Music Television. Country
music records are flying off of retail-
ers’ shelves. And, when country mu-

Letters =
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INTOUCH EXCITEMENT
I'm afraid the article in Billboard’s
Aug. 31 issue about the Intouch re-
tail sampling system did not ade-
quately convey our excitement
about the future prospects of this
wonderful device.

There is little doubt that a 21st
century information center like In-
touch will increase music sales. In
fact, our biggest concern isn’t pric-
ing but how quickly every prere-
corded music store will be able to
have an Intouch center.

Josh Kaplan, Dick Wingate, and
other hard-working folks at In-
touch have done a great job pre-
senting their work to the industry.
Let’s get it going!

Mike Greene

VP of sales
Chrysalis Records
New York

A DIFFERENT BEACH MUSIC

I recently obtained a copy of the
Aug. 31 issue of Billboard and was
delighted to see the cover article
on ‘““Carolina Beach Music.” It is
the first time I’ve seen anyone
give this popular music form any
real coverage in a national maga-
zine.

Although this music form has its
roots in R&B, I believe the author
was misled when she talked with
John Hook at WRDX Salisbury.
According to everyone I have spo-
ken with, Hook is a self-proclaimed
expert whose expertise lies in ear-
ly R&B, not beach music. All any-

one has to do is suffer through an
hour of his “Fish Fry” to realize
that. He spends most of his time
velling to his “brothers and sis-
ters’” and playing obscure music
that has nothing to do with what
most of us in Virginia and the Car-
olinas know as beach musie.

Hook’s “brothers and sisters”
are members of shag clubs that
consist of a minority of beach-mu-
sic lovers. To their credit, they are
people who truly make the dance
an art form. But they reject most
of the new music recorded by the
many regional artists referred to
in the article. Instead, they prefer
to dance to the old R&B. As one
shag club member told me recent-
ly, “the older the better.”

Furthermore, those of us in the
mainstream who love beach musie,
both old and new, resent the asser-
tion that country music has be-
come a big influence on us. Hook
and a few shag club DJs have
started playing Reba McEntire
and Hank Williams Jr. songs be-
cause they have a semblance of a
“shag beat.” But the article gives
the impression that we are South-
ern hicks dancing to any song that
contains 120 beats a minute. Hook
and his followers are simply trying
to find something different and
force it on us.

These facts can be corroborated
by attending any of the dozens of
beach music festivals held in Vir-
ginia and the Carolinas every sum-
mer. You won’t see any R&B or
country groups there. You’ll see
beach music artists like the Chair-
men Of The Board, the Embers,

Brooks or Charlie Daniels. Today’s
fan wants to know the person behind
the music. The longform video in-
cludes biographical information, foot-
age of the stars on the road, and a
personal glimpse of the performer’s
life. Videos such as “Hank Williams
Jr. Full Access,” “Charlie Daniels:
Homefolks & Highways,” “Reba In
Concert,” and “Harvest Of Seven

the Fantastic Shakers, the Tams,
and the Drifters. Thank you for
writing about beach music . . . it is
a growing phenomenon, but not in
the way Hook described it to you.
David L. Stump

Greensboro, N.C.

RE: THE REISSUE ISSUE

I was glad to see the attention that
was paid to Sony Music and the
Legacy reissue series (‘“‘Legacy
Continues Reissue Series,”” Bill-
board, Aug. 24), one of the most
“attention to every detail” series
to appear thus far; the Adam Ant
“Antics In The Forbidden Zone”
greatest-hits package has been a
major crowd pleaser since its first
day of release. Here’s hoping Leg-
acy issues the U.K.-CBS “Max’s
Kansas City-New York New
Wave’” package, featuring key
early work from the likes of Pere
Ubu, Suicide, Cherry Vanilla, and
Wayne County, from the 1976 pre-
punk era. These sorts of reissue
surprises make the record retail

business a joy to be involved in.
Jimi Lakumia
Record Connection
Lake Ronkonkoma, N.Y.

JOE WALSH FOR vP?

I was eating an ordinary average
lunch when I heard on the radio
that the “ordinary average guy,”
rock star Joe Walsh, was running
for vice president. My first reac-
tion was, what a terrific publicity
stunt. My second reaction was,
what a beautiful concept. If an ac-
tor can make it as president for
one generation, why not a popular

Years” by k.d. lang offer behind-the-
scenes looks at the stars.

Longform video allows the con-
sumer to become a part of the coun-
try music artist’s life as no other mu-
sic medium can. And it lets the hu-
man element that consumers demand
enter the “high tech” world that we
live in.

By knowing an artist’s background
and music influences, the listener can
feel a bond with the artist that goes
beyond his or her reaction to the mu-
sic. That bond results in more record
and video sales, more sold-out con-
certs, and more country-music-chan-
nel viewers.

The fans of country music are no
longer clustered in the South but
scattered from Maine to California.
With the popularity of country music
reaching new heights, it appears that
the current trend is real and long-
lasting. But, in order to avoid the
transient nature of the urban cowboy
craze, we need to keep our fingers on
the pulse of the consumer.

Let’s keep the “high touch” in our
“high-tech” world. Barbara Mandrell
once sang, “‘I was country when
country wasn’t cool.” And that line
keeps me humble.

The opinions expressed above are
not necessarily those of Billboard
or its management.

rock musician for the next? After
all, he is only running for VP, so
how much damage could he do?
The average citizen may even be
more aware of Walsh’s views than
our own current VP’s questionable
agenda. We have already learned
from Walsh’s songs how he feels
about the economy, the environ-
ment, nuclear bombs, and ordinary
average pastimes like going bowl-
ing, taking out the garbage, and
picking up dog doo. This is my kind
of politician.

Walsh, dubbing himself a neu-
tral candidate, admittedly faces an
“uphill run up Mount Everest,”
but parallel with other rock musi-
cians (including Frank Zappa),
Walsh has the potential to wake
people from the current deep sleep
of voter apathy and attract aver-
age voters to the polls who
wouldn’t ordinarily vote. If Walsh
can motivate his fans musically
and politically, a few more people
who feel they don’t make a differ-
ence could, in effect, make a dif-
ference. And if he, by some bizarre
twist of fate, happened to win the
election, we could sleep peacefully
at night, reassured that our VP is
just an ordinary average guy!

Spike Vail
Hollywood, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

71-323-6686 Snibuya-ku, Tokyo 150

Fax: 71-323-2314 011-81-3-498-4641
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““BABALU MUSICH is the first-ever complete collection of I Love Lucy’s greatest musical hits,
compiled and produced by Grammy Award-winner, ““Weird Al” Yankovic. Includes special bonus:
Weird Al’s ‘BABALU MUSIC’’ medley, a state-of-the-art dance mix and video.

SEE IT! HEAR IT! BABALU IT!

On Home Vldeo luser DIS(, Compact Dlsc and Cassette.

=TT -
MKt - BIBDMGK!

92, l:qp Groalesl_Hlls |
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(CBS ViBED = : 2 COLUMBIA

o are trademarks of Twentieth Century Fox Film Corporation.

e moterial, BABALU MUSIC! is o production of (BS/Video and Imaginary Entertainment. “‘l Lave Lucy”” is a trademark of (BS, Inc. © 1991 (BS, Inc. All rights reserved. fox Video™ and its lo
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ProSet

WHY IS THE NEW YORK

MUSIC SCENE SO SPECIAL?
NOMINEES FOR THE 1991

ProSet NEW YORK MUSIC AWARDS!

MUSIC AWARDS

in cooperation with:

95.5FM

Hotel Accomodations

Provided | -

Artist Wardrolbe Provided By

HEEHARY BIETIR ¢

PARCFIFTY ONE

For NYMA Discount
Call 212-765-4900

Tickets Available At BEACON BOX OFFICE
(212) 496-7070 and

77:/(57?‘ (ASTER

TOWER
SOUN! OTTITS. 3 - 8
viog0 CONNDEC‘TN.A'W!'I(‘:I COAST VIDEO Limousines Provided By
Lazer Light Lid.
718-762-2066

CALL FORiTlX

9
516) 888-9000

507-890

For artist update and to order preferred industry tickets
call New York Music Awards (212) 265.2238

Marilyn Lash Director  Robbie Woliver Director
New York Music Awards, Inc. 1600 Broadway, Suite 514, NYC, NY 10019

New York Music Awards is a Trademark Of New York Music Awards, Inc.

Budweiser

KING OF BEERS.

Friday November 1st.
8 p.m.
Beacon Theater
74th & Broadway
N.YC.

SCHEDULED TO APPEAR:

Eric Andersen Julie Gold Raw Youth
Francesca Beghe Debbie Harry Chubb Rock
Brother Makes 3 Frankie Knuckles Sa-Fire
CA&C Music Factory George LeMond Lynn Samuels
Marc Cohn L.L. Cool j Sandee
Corina Lisa Lisa & Cult Jam Special Ed
Coro Lisette Melendez Chris Stein
Nikki D. Rod Morgenstein (Winger)  Brenda K Starr
K.M.D. Coati Mundi De La Soul
Taylor Dayne Willie Nile TKA
Deee-Lite Lonesome Val The Triplets
Ex-Girlfriend Noel 21In A Room
Billy Falcon Jon Paris Suzanne Vega
Full Force The Ramones Young BlacK Teenagers
Rappin Is Fundamental
And Many More To Be Announced

ERIC ANDERSEN
ANTHRAX
FRANCESCA BEGHE
PAT BENATAR
MIMI BISETTE
BLUES TRAVELER
MICHAEL BOLTON
JON BON jovi
BOOGIE DOWN PRODUCTIONS
ANDY BRECKMAN
BROTHER MAKES 3
ELLY BROWN (GRACE POOL)
C&C MUSIC FACTORY
MARIAH CAREY
OMAR CHANDLER
TOM CHAPIN
THE CIVIL WAR-ORIGINAL SOUNDTRACK
ROBERT CLIVILLES
MARC COHN
DAVID COLE
JUDY COLLINS
CORINA
CORO
MARSHALL CRENSHAW
CELIA CRUZ
CYCLE SLUTS FROM HELL
AUGUST DARNELL (KID CREOLE)
ZELMA DAVIS
TAYLOR DAYNE
DEEE-LITE
DE LA SOUL
DOWNTOWN SCIENCE
BOB DYLAN
EPMD
ERIC B & BAKIM
EX-GIRLFRIEND
BILLY FALCON
JOSE FELICIANO
LISA FISCHER
FULL FORCE
NEIL GIRALDO
CORY GLOVER (LIVING COLOUR)
JULIE GOLD
RED GRAMMER
GUY
RICHIE HAVENS
HEAVY D & THE BOYZ
HORSE FLIES
HUGO (VALENTINE)
RUSS IRWIN
FREDDIE JACKSON
JOAN JETT & THE BLACK HEARTS
BILLY JOEL
BIG DADDY KANE
KARAN & THE MUSICAL MEDICINE SHOW
KID CREOLE & THE COCONUTS
LADY MISS KIER (DEEE-LITE)
KMD
FRANKIE KNUCKLES
KOOL MOE DEE
DANNY KORTCHMAR
LENNY KRAVITZ
LL COOLJ.
GEORGE LA MOND
LEADERS OF THE NEW SCHOOL
LISA LISA & CULT JAM
LIVING COLOUR
LONESOME VAL
LOUNGE LIZARDS
MONIE LOVE
MADONNA
MANHATTAN TRANSFER
MARLEY MARL
LISETTE MELENDEZ
MICROSCOPIC SEPTET
ROD MORGENSTEIN (WINGER)
NAJEE
WILLIE NILE
JOAN OSBORN
K. T. OSLIN
PUBLIC ENEMY
TITO PUENTE
RAMONES
RAPPIN IS FUNDAMENTAL
RAW YOUTH
VERNON REID (LIVING COLOUR)
CHERYL PEPSII RILEY
ROCHES
ROBERT ROSS
SA-FIRE
SALT-N-PEPA
SANDEE
PAUL SHAFFER & THE WMD BAND
PAUL SIMON
G.E. SMITH & THE SNL BAND
SMITHEREENS
SONIC YOUTH
SON OF BAZERK
SPYRO GYRA
ED STASIUM
CURTIS STIGERS
AL B. SURE!
3RD BASS
THE THROBS
MYOSHIN THURMAN (RAW YOUTH)
TKA
TOO MUCH JOY
THE TRIPLETS
24-7 $PYZ
2IN AROOM
TYKETTO
JAY UNGAR (“CIVIL WAR” SOUNDTRACK)
STEVE VAl
LUTHER VANDROSS
DANNY VAUGHN (TYKETTO)
VITAMIN L
RIO WAKE
WARRIOR SOUL
WHITE TRASH
FREEDOM WILLIAMS
M. WILLIAMS
VANESSA WiLLIAMS
YOUNG BLACK TEENAGERS
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Worthy Cause. Warner Music Group chairman Robert J. Morgado, teft, is
congratulated after being honored at the launching of the 1991 AMC Cancer
Research Center's 21st annual Humanitarian Award Campaign. The event,
which took place Sept. 5, was hosted by AMC West Coast chairs lrving Azoff,
Mo Ostin, and Les Bider. Shown, from left, are Morgado; Motown president/
CEO Jheryl Busby; Tabu president/owner Clarence Avant; and New York music

attorney Allen Grubman.

P’Gram Plans To Pump $200 Mil In Film Biz

Upping 49% Stakes In Propaganda, Working Title

LOS ANGELES—PolyGram isn’t
limiting its expansion to its records
division. The company recently an-
nounced that it plans to expand its
film business by investing $200 mil-
lion during the next three years.

“While our core business will con-
tinue to be recorded music, we have
achieved successful expansion into
the fast-growing markets of video
and film,” PolyGram president/
CEOQ Alain Levy said in a statement.
“Now we are well-positioned to
build on that success with a number
of closely coordinated, minimum-
risk film investments.”

With increased focus on its film
division, PolyGram plans to consoli-
date its production base by upping
its 49% stakes in Propaganda Films
and Working Title Films, and to
fund at least four movies per year
with budgets from $15 million-$25
million, and four films with budgets

from $7 million-$10 million through
Propaganda, Working Title, and its
wholly owned A&M Films.

Levy has said in published re-
ports that additional financing for
the film division could be raised
from sales of home video rights or
third-party arrangements.

During the last five years, Poly-
Gram has financed 17 films, includ-
ing David Lynch’s 1990 critics’ fa-
vorite “Wild At Heart” and the Os-
car-winning ‘‘My Beautiful
Laundrette.”

PolyGram will also continue to
distribute its films outside the U.S.
through Manifesto.

In the U.S., PolyGram does not
have its own distribution, but ac-
cording to a spokesperson, the com-
pany plans to establish its own arm
for some of its smaller films. Poly-
Gram’s larger movies will go
through distribution arrangements

with other studios.

In addition, Levy confirmed in
published reports that the compa-
ny has discussed acquiring the
struggling Nelson Entertain-
ment’s distribution agreement
with Columbia Pictures. Under
that pact, Columbia had agreed to
distribute four films a year from
Nelson.

To help manage its growing film
interests, Michael Kuhn, senior
VP, media, will relocate from Lon-
don to head up the company’s Los
Angeles film division.

According to a number of indus-
try sources, PolyGram has been
actively courting various U.S.
home video interests during the
past year. The company, for exam-
ple, was said to be a suitor for Me-
dia Home Entertainment, and has
had discussions with J2 Communi-
cations. CRAIG ROSEN

ATCO, EASTWEST LABELS MERGING; 30 JOBS LOST

(Continued from page 1)

ment was not made by press time, it
appears Sylvia Rhone, president/
CEO of EastWest, will be the CEO of
the new Atco-EastWest label. The
new structure apparently will have
two co-presidents: Vince Faraci, now
EastWest co-president/chief operat-
ing officer, and Harry Palmer, who
was recently named president of
Atco. Atco senior VP of promotion
Craig Lambert will be upped to exec-
utive VP of Atco-EastWest.

Among other execs staying with
the newly formed company are
EastWest senior VP of A&R Merlin
Bobb; EastWest head of publicity
Lisa Barbaris; and Atco A&R staffer
Derek Oliver. It’s unclear how this
affects Derek Shulman, recently pro-
moted to chairman of Atco. Shulman
signed on as president in 1988 when
Atlantic revived the Atco label.

Among the staffers let go in the
merger are EastWest promotion VPs

Charlie Lake and Kevin Sutter and
six field staffers. The cuts go much
deeper at Atco, where approximately
20 jobs, including six field positions,
were eliminated. Among those laid
off are A&R staffers Karen Dumont,
Stuart Meyer, and Al Smith; publi-
cists Cathy Swan and Annie Fort;
two members of the international de-
partment; and two business affairs
staffers.

There is no word on how this move
will affect the two labels’ rosters,
which account for a combined total of
approximately 40 acts. A Simply Red
album, slated for release on
EastWest Tuesday (1), will come out
as planned. Sources speculate that as
soon as the staff is set, roster cuts
could follow.

Among the more successful acts
on the two labels are AC/DC, Bad
Company, Michel'le, Enuff Z’Nuff,
Yo-Yo, and Kix. EastWest-distributed

W BY DEBORAH RUSSELL

LOS ANGELES—Two historic ra-
dio series will be available for the
first time on CD and cassette begin-
ning Monday (30) as Sandstone Mu-
sic unveils its multivolume “The
Best Of King Biscuit” and “Reelin’
In The Years.” )

Sandstone Music, a division of
Northridge, Calif.’s DCC Compact
Classics, is issuing four volumes of
live music excerpted from DIR
Broadcasting’s “King Biscuit Flour
Hour” radio series, while concur-
rently releasing five volumes culled
from Global Satellite Network’s
“Reelin’ In The Years” classic rock
program.

“This is a chance for us to take a
slice of our musical history and put
it out there for consumers,” says
DCC president Marshall Blonstein.
“We're being very selective in the
cuts we choose. We want to compile
only the best material.”

“King Biscuit” has aired regular-
ly since 1973, featuring live concert

Indie Label DGG To Release
Classic-Rock Syndie Shows

performances by acts such as Lyn-
yrd Skynyrd, Lou Reed, Mott The
Hoople, Elton John, Roxy Music,
and Patti Smith.

The four initial “King Biscuit” re-
leases are various-artist compila-
tions, but as the series matures, it is
likely DCC will release full-length
concerts, Blonstein says.

The five-volume “Reelin’ In The
Years” series showcases some of
the radio program’s rarest musical
offerings played during its five-
year history. “Reelin’ " director
Kevin Barry says the series’ con-
tent “speaks for itself.”

Cuts include Foghat’s eight-min-
ute version of “Slow Ride,” the
Chambers Brothers’ 11-minute ver-
sion of “Time Has Come Today,”
and the Amboy Dukes’ live studio
version of “Baby, Please Don’t Go,”
nearly six minutes long.

Sandstone and the radio syndica-
tors will combine their efforts to
launch promotional tie-ins and prod-
uct giveaways during broadcast of

(Continued on page 94)

Interscope Records, whose roster in-
cludes Gerardo and Marky Mark &
the Funky Bunch, will now be distrib-
uted through the new entity.

The decision to consolidate was
made to combine the two labels’
strengths and come up with “the best
possible team,” says one source at
EastWest.

However, one Atco staffer says, “I
don’t have to be given a reason as to
why they did this. I see the sales fig-
ures every day, and single digits
don’t keep the lights on around here.
We’ve been waiting to get hot, but
goddamn, it’s cold out there. And it’s
not just us.”

Insiders hope that the move will
make the two labels stronger and
more competitive. “This sounds like it
could be a good thing,” says a man-
ager for an EastWest act. “EastWest
was lost in the scheme of things ...
Atco was just drifting. I think this

move could make the new label a
powerhouse.”

EastWest was launched in October
1990 with Faraci in charge of promo-
tion and marketing and Rhone over-
seeing A&R and artist development
(Billboard, Nov. 3).

The consolidation of the labels oc-
curs amid a series of belt-tightening
moves at parent company Time
Warner. Because of its huge debt and
its inability so far to line up global
joint-venture partners for its music
and movie units, Time Warner has
been forced to restructure some of its
operations and take big financial
writeoffs.

Rhone, Palmer, Faraci, Lambert,
and Atlantic Records chairman and
¢co-CEO Doug Morris did not return
phone calls for this story.

Assistance in preparing this story
was provided by Don Jeffrey.

Schwartz Experiences Drop
In 2nd-Qtr. Income, Revenue

NEW YORK—Schwartz Brothers
Inc., the largest independent distribu-
tor of recorded music, lost $1.71 mil-
lion in the second quarter, compared
with a net profit of $52,000 in the
same period last year.

For the three months that ended
July 31, Schwartz also reports that
net revenues fell 28.9% to $18.6 mil-
lion from $26.2 million last year.

The Lanham, Md.-based company
attributes the drop in revenues to
several factors: a shortage of work-
ing capital, a contraction of its cus-
tomer base because of stricter credit-
granting and collecting procedures,
increased competition, and the weak
financial condition of many of its ma-
jor customers.

Concerning the shortage of work-
ing capital, Patrick A. Labriola, se-
nior VP of operations, says, “The
amount of cash we have to work with
is restricting us from doing the busi-
ness we're capable of doing.”

Schwartz instituted a tougher cred-
it policy last year after some of its
weaker retail customers failed to pay
their bills. Referring to the reporting
of lower sales compared with last

year, when a more “liberal” credit-
granting procedure was in effect, La-
briola says, “We're going to live
through that another quarter.”

Sales of records were significantly
below last year’s, according to the
company. “It was not a great spring
with a lot of hits,” says Labriola.

Schwartz Brothers is also a leading
distributor of home video. Labriola
says second-quarter video sales were
lower than last year’s because two
major customers—Camelot Music
and Trans World—began buying
most of their product directly from
video producers last December.

To bolster its operations, Schwartz
has been trying to refinance and re-
place a credit facility that its bank
has been extending on a month-by-
month basis since October of last
year. The company says it needs $4
million to complete the $18 million re-
financing and that it has “not yet
been successful in obtaining the sub-
ordinated debt or equity investment.”

In a release, the company states:
“Future profitable operations depend
upon the arrangement of sufficient

(Continued on page 94)

Metropolitan
Buys Northeast
Concert Promoter

NEW YORK—Metropolitan En-
tertainment Inc., increasing its
concert promotion presence in
upstate New York and New En-
gland, has acquired Northeast
Concerts Inc., a major promoter
for the past eight years in the Al-
bany, N.Y., market and in neigh-
boring Vermont.

The move was announced
jointly by Metropolitan chairman
John Scher and president Jim
Koplik. Terms of the deal were
not released.

For the past five years, North-
east Concerts’ sole owner, Keith
Beccia, has promoted shows in
partnership with Metropolitan.
Beecia now becomes VP of spe-
cial projects for Metropolitan,
based in Montelair, N.J. Beccia
will focus on developing new
concert facilities and other busi-
ness opportunities for the com-
pany. Metropolitan has been ac-
tively pursuing plans for a new
amphitheater in the New York
metropolitan area but a location
has not yet been announced (Bill-
board, April 20). -

The acquisition of Northeast
Concerts comes one year after
PolyGram Holdings Inc. pur-
chased a minority interest in
Scher’s Metropolitan Entertain-
ment, which was merged at that
time with Koplik’s Cross Coun-
try Concerts. The latter present-
ed shows largely in southern
New England. That move placed
Scher in charge of PolyGram’s
Diversified Entertainment divi-
sion and Koplik at the head of
Metropolitan.

The expanded company now is
the principal promoter in Connect-
icut, Vermont, central and west-
ern Massachusetts, and upstate
New York. It competes with Ron |
Delsener Presents primarily in
the metropolitan New York area.
It also continues to be active in
management, tour management,
and video production.

THOM DUFFY

BiLLBOARD OCTOBER 5, 1991
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Auditorium Testing Hits Home
Gold-Based Stations Trying On-Air Surveys

B BY SEAN ROSS

NEW YORK—Can you conduct a
comprehensive music test in the com-
fort of a listener’s home, instead of at
an auditorium?

Well, although they differ on the
validity of the results, a number of
gold-based radio stations are going
on-air with the sort of hook tapes
used in an auditorium test. Listeners
follow along at home with a ballot
distributed through a local paper or a
retail outlet.

Some stations, like classic rockers
WCKG Chicago and WZGC (Z93) At-
lanta, use the on-air music test more
as a promotional tool—one that gives
listeners a sense of having a hand in
the station—than a programming re-
source.

But other stations, like oldies
WFOX Atlanta and classic rock
KZFX Houston, use closer controls
on the distribution of ballots, placing
them with the same care they would
use to recruit listeners for an audito-
rium test. While PDs at those sta-
tions are not ready to shut down their
auditorium testing yet, the on-air test
is, they say, like getting an extra test
each year with a much larger sample
for much less money.

The on-air music test is almost as
old as music research itself. Consul-
tant Todd Wallace remembers con-
ducting the on-air “Better Music
Monitor” as far back as KRUX Phoe-
nix in the mid-"70s and then again at
many of his clients through the mid-
"80s. Wallace’s stations initially used
on-air testing to replicate not an audi-
torium test but regular weekly call-
out, using only a handful of songs
and the 0-7 scale for likes and dislikes
typically used in callout research.

WCKG ran its first “Classic Rock
Music Test” a year ago in the Chica-
2o Sun-Times under then-PD Tim Sa-
bean, now with WYSP Philadelphia.
It just finished its second such test.
WCKG did its first test as part of a
larger customer-service campaign
which featured, for instance, direct
lines for listeners to call Sabean with
their feedback on programming.

HOW IT WORKS

WCKG'’s full-page ad featured 600
songs and a 1-5 scale. Z93, which trad-
ed out for a smaller ad in a local en-
tertainment paper, had response
spaces for only 250 songs—about
half of what would have been used in
a real test, according to consultant
Gary Guthrie. Notably, the WCKG
ad used titles and artists so listeners
could fill out the questionnaire even
without hearing the on-air hook tape.
The other stations did not.

793 teased the on-air hook tape for
about a week; it chose a Sunday
night—when listening levels for
adult stations are low—to run the
tape. Those who sent in ballots were
qualified to win CD players and CD
shopping sprees.

Listeners were given certain code
words to fill in or other instructions
at various points during the test to
make sure they were actually follow-

ing along and to cut down on the risk
of a competing station sending in bo-
gus ballots. Z93 later had its callout
department verify 150 ballots in each
demographic cell.

Z93’s modus operandi is pretty typ-
ical of the stations doing the on-air
test without controlling sample.
Those stations use the on-air test as
much for public relations as research,
although Guthrie notes that Z93 will
use the results to help determine the
music used in its next conventional
auditorium test. While consultant
Wallace notes that “I have yet to
come across any format where [an
on-air test] doesn’t work,” he also
says, “You have to keep in mind that
it could be your competitor’s pen-

strokes.”

That’s why KZFX and WFOX were
more careful on how they distributed
their ballots. (WFOX has done three
such tests thus far.) Although KZFX
placed ballots in the local Sound
Warehouse music chain and promot-
ed the “Great Classic Rock & Roll
Music Test” on the air, it also used its
10,000-name listener database to re-
cruit respondents.

That database, PD Ted Carson
says, “is pretty heavily sifted as op-
posed to your normal frequent listen-
er club. They fill out a two-page appli-
cation and we really sift it for [prima-
ry] listeners. They really have to be a
part of the station—we know their

(Continued on page 24)

NEW YORK—A federal bankrupt-
cy court in Madison, Wis., has ruled
in the case of broadcaster Tak Com-
munications that Tak’s banks do
not have a “security interest” in the
radio and television licenses grant-
ed to the company by the Federal
Communications Commission.

Tak had filed for creditor protec-
tion under Chapter 11 of the federal
bankruptey code in May. The court
also ruled that the banks do not
have priority standing among Tak’s
creditors for repayment of debts.

Tak spokesman Jeffrey Remsik
said that if the banks possessed a
security interest in Tak’s broadcast-
ing licenses they could “dictate how

Banks Lose Radio Case

No ‘Security Interest’ In Licenses

a station is run.” The banks’ attor-
ney was unavailable for comment,
but Remsik indicated that the

banks might appeal the decision.
The Tak decision comes at a time
when some broadcasters are calling
for an overturn of rules that keep
banks from foreclosing on licenses.
Proponents of a rules change say a
change would make banks more in-
terested in resuming large-scale
lending to radio. Recently published
National Assn. of Broadcasters fig-
ures say that station trading activi-
ty has dropped from $765 million
for the first half of 1990 to $498 mil-

lion for the first half of this year.
DON JEFFREY

KOLA San Bernardino, Calif., own-
er Fred Cote, wanted for murder,
solicitation of murder, false impris-
onment, and burglary in connection
with the Feb. 19 death of his es-
tranged wife’s male roommate, was
arrested in Maui Sept. 16 as he was
preparing to flee to Argentina. Ro-
dric Packeco of the Riverside Coun-
ty District Attorney’s office says
Cote was using a false ID and was
about to board a plane to L.A. to get
his passport. Cote is now in custody
in Oahu, fighting extradition to the
mainland.

The Chicago Sun-Times reports
that a producer for WGCI-FM p.m.
driver Tom Joyner has been fired
for allegedly falsifying contest
forms and arranging for a friend to
win $1,000 in a station contest.
WGCI is investigating whether
there were other incidents besides
this one, which GM Marv Dyson
says took place three months ago.

ARE CURRENTS KOOL?

While oldies FMs have gone away
since the format’s rise in the late
"80s, it’s rare that a station in a top
100 market that owned the oldies
franchise has felt the urge to wan-
der. So it’s noteworthy that oldies
KCEE/KWFM (Kool 92.9) Tucson,
Ariz.—which made the change from
AC two years ago—has expanded to
gold-based AC under new PD Brian
Chase. This although Kool was
fourth in the market and went 8.7-
8.6 12-plus in the spring Arbitron.

Although the ’60s titles are still
there, Kool has added one current
and one recurrent each hour, as well
as '80s gold. Chase says despite the
12-plus numbers, the station still felt
that oldies was too limiting.

Meanwhile, KMMA Fresno,
Calif., becomes one of the first rock/
ACs to switch, becoming Country
107.5 this week under veteran area
PD Lee Nye, who had been doing
some work for rival KFRE/KNAX.
Nye is now station manager/PD/
p.m. driver, replacing Dave Butler.
PM. Driver Bryan Nobles goes to

Cote Is Caught; Kool Goes

mornings.

LMA’CTION: HONOLULU LULU

It finally happened. LMA activity
is so frantic this week that it rates
its own section of Vox Jox. In Hono-
lulu, top 40 KQMQ and album KPOI
are set to join sales forces. The catch
is that KPOI is reportedly penning
yet another programming LMA with
classic rock KHFX.

Adult rock KDHT Denver will flip
to Satellite Music Network’s Real

P
e

by Sean Ross with
Phyllis Stark & Rochelle Levy

Country in an LMA with N/T
KYBG. GM Dennis Lamme and 15
full-timers are gone. GSM John Wy-
man is now station manager.

AC KRZE Riverside, Calif., will
start simulcasting the brokered Ko-
rean format of co-owned Los Ange-
les-area outlet KFOX. PD Kevin
Barrett, who joined only a few
weeks ago, and his staff are out.

N/T WIOD Miami is now heard
on former oldies WKIZ Key West,
Fla. ... Suburban Houston country
outlet KIKR is now simulcasting re-
ligious KJOJ ... Oldies KEAG An-
chorage, Alaska returns to the air
through an LMA with top 40 KPXR
(Power 102). Mike Forester from
crosstown KENI/KBFX is PD.

PROGRAMMING: AVERY EXITS K104

PD Terri Avery-Robinson is out
at urban KKDA-FM (K104) Dallas.
Michael Spears, who had been serv-
ing as K104’s in-house consultant, is
again handling PD duties for now.

At WJFK Washington, D.C.,

Gurrent; LMAs Go Berserk

Cerphe Colwell is upped to PD, re-
placing Ed Levine. Colwell has been
the afternoon driver since 1987 and
recently moved to nights.

So what were the big changes at
KPWR (Power 106) Los Angeles fol-
lowing the departure of PD Jeff Wy-
att? If you believe that we've seen
all the changes already—and some
locals don’t—they amount to a new
slogan, “L.A.’s Hottest Music,” a
tighter list, and less Latin dance mu-
sic. No staff changes are involved.
Here’'s KPWR in p.m. drive:
Vanessa Williams, “Running Back
To You”; Boyz II Men, “Motownphil-
ly”; DJ. Jazzy Jeff & the Fresh
Prince, ““‘Summertime’’; Karyn
White, ‘““Romantic’”’; Timmy T.,
“Time After Time’”’; Salt-N-Pepa,
“Do You Want Me”; Paula Abdul,
“Blowing Kisses In The Wind”; Mar-
iah Carey, “Emotions”; and Snap,
“The Power.”

London’s Jazz-FM has made a
controversial move to adult alterna-
tive, billing itself as “The Rhythm
Of The City” and adding the likes of
Stevie Ray Vaughan and Van Morri-
son to the Al Jarreau and Anita Bak-
er cuts. John Sachs of rival top 40
Capitol Radio joins for mornings.
Adrian Love from Surrey’s County
Sound does middays. Andy Lloyd
and George Boy Reid exit.

Spanish KTNQ Los Angeles PD
Ricardo Salazar is out. Adrian Lo-
pez, PD of sister KLVE, assumes
his duties ... At KJR/KLTX Seat-
tle, GM Bob Hogan and longtime
KJR morning man Gary Lockwood
exit. Bill Ackerly is acting GM.

Urban WJFX Fort Wayne, Ind.,
PD Kelly Karson is the new PD/
morning man of similarly formatted
WZAZ Jacksonville, Fla., replacing
former owner/GM/PD Mark Picus
... Urban/AC KIDZ Kansas City,
Mo., has gone dark. Also, urban
KBLK Tulsa, Okla., is now simul-
casting religious KXOJ-FM.

Country WHKO Dayton, Ohio,
PD Gerry McCracken transfers to
the PD slot at WSOC Charlotte,
N.C,, replacing Paul Johnson (704-

364-1426) . . . As tipped last week, AC
KLCY Salt Lake City will be KALL-
FM (Oldies 94) by the time you read
this ... Soft AC KKNG (Mix 92.5)
Oklahoma City goes mainstream
and brings in Jonathan Monk & Di-
ana Kelly for mornings. Brian
Schiel from KLZR Topeka, Kan.,
Jjoins for nights.

N/T WSPR Springfield, Mass., is
off the air. Across town, adult stan-
dards WIXY is now simulcasting al-
bum WAQY ... WKDY Spartan-
burg, S.C, returns as AC/country/
gold hybrid WYYR. OM Bill Alex-
ander joins from rival WSPA ... PD
Lisa Tonacci (512-343-2068) is out at
KBTS (B93) Austin, Texas. Former
B93 morning co-host Deborah
Cole—who was planning to go to ri-
val KHFI—is back at B93.

Country KEAN Abilene, Texas,
PD Scott Ward is the new PD at
country KRYS Corpus Christi, Tex-
as, replacing Jim Mantel, now doing
afternoons at country KKBQ Hous-
ton (Billboard, Sept. 28). At KAYD
Beaumont, Texas, p.m. driver Von
Cook replaces Frank Dawson, now
doing middays at KKBQ. And Scott
Morgan, who did mornings at
KKBQ when it was easy listening
KYND, returns for weekends.

PD Barry Fox steps down at top
40 WLAP-FM Lexington, Ky. Fox
will stay on until WLAP hires his
successor and may stay in another
capacity ... Top 40 WSNX Muske-
gon, Mich., PD Haz Montana is the
new PD at WVIC Lansing, Mich., re-
placing Kevin Robinson.

Top 40 KIMN Fort Collins, Colo.,
PD Mark Callahan, who resigned
several weeks ago, will stay now.
Gary Krahn from crosstown
KFKA/KGLL is the new GM; Bob
Scott stays on for sales ... AC
WUMX Tallahassee, Fla., PD Kevin
Gossett is the new PD at top 40
WGRD Grand Rapids, Mich. . ..
WPBR Myrtle Beach, S.C, PD Gary
Zane is out (803-293-5101).

Longtime urban outlet WQIC Me-
ridian, Miss., becomes Southern Gos-

(Continued on page 29)
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Packaged-Travel Firms Help
Stations Avoid Promo Trip-ups

NEW YORK-—While every station
would love to give its listeners a
chance to win a weeklong stay on a
private tropical island, or a trip to the
North Pole for Christmas, such trips
can be difficult for an individual pro-
motion director to arrange. That'’s
why so many stations rely on outside
promotion companies.

Among the leaders in the pack-
aged-travel business are the Encino,
Calif -based Radio Promotion Me-
dia Consultants, the Los Angeles-
based Music Awareness Promo-
tions, and the New York-based
Jayne Lipman Marketing and Pro-
motion Services. An upcoming MAP
promotion—typical of packaged trav-
el overall—is a Halloween trip to
London that includes a walk through
some of the city’s graveyards, fol-
lowed by a pub crawl, and tickets for
“The Phantom Of The Opera.”

RPMC is in its ninth year of opera-
tion and employs a staff of 20. The
company specializes in live remote
broadcasting opportunities, particu-
larly in the Soviet Union and En-
gland. Last year, RPMC put together
a 25-station broadcast from Moscow
in conjunction with Budweiser. The
company 1s currently in the process
of opening an office in London.

MAP has been in business for
eight years, and has a base staff of
seven. Besides radio stations, MAP
works with record companies and
corporate sponsors.

“We pay a lot of attention to de-
tail,” says VP of travel promotion
Pat Rainer. “We were seen as an un-
derdog for a while because we were
smaller, but I think because we're
smaller we try harder to give our cus-
tomers a fair price. Now we have our
own in-house travel agency and our
staff is growing.”

The 5-year-old Lipman Marketing
employs five people full time. Jayne
Lipman says the company special-
izes in “holding the hand of the cus-
tomer to the extent that they need it.
We are priced very competitively,
and we customize things with more
frequency [than the competition].”

While some stations have had to
cut back on the use of outside travel
companies because of the poor econo-
my this year, not all of the companies
admit to feeling the pinch. Lipman
claims to be having her best year
ever, although she says she has no-
ticed that there is less money avail-
able from stations in the Northeast.
“Our business has been a little differ-
ent” this year, Rainer says, which led
to the company adding the in-house
travel agency “to try to tailor our
skill to the station’s particular
needs.”

RPMC executive producer Robert
Olshever says the poor economy ‘“‘af-
fected us more in the beginning of
the year, with the war combined with
the recession, combined with the lack
of talent out on the road.” At the
same time, however, he says the com-
pany was adding clients on the corpo-
rate side.

The biggest advantages of using
these companies is taking the worry
out of the hands of the station promo-
tion director. “You can’t go to mom-
and-pop travel agencies and say, ‘Can
you get me to the Grammy
Awards? 7 says Olshever. “They’ll

look at you cross-eyed.”

That is why promotion directors
like WEGX Philadelphia’s Sam Milk-
man love packaged travel. “I hate
sending people to California and hav-
ing to worry if they’re having a good
time,” he says. “These people always
call back to the morning show, and [
hate when they say they’re not hav-
ing a good experience.”

The downside is that the services
can be expensive, although Rainer
says that “sometimes the things we
offer are expensive because we offer
things money can’t buy, like trips to
see Tom Petty’s upcoming appear-
ance on ‘Saturday Night Live.’” And
Milkman adds that price is not al-
ways an object for the station. “Usu-
ally these trips are paid for by some
record company,” he says. “So what
do I care if it costs $1,900 or $2,5007”

While RPMC is generally consid-
ered more expensive than the others,
Olshever says, “A lot of [stations]

Promations
8eMarketing .-

by Phyllis Stark

don’t necessarily mind paying the ex-
tra money. When we work with a big
station like WNEW-FM New York,
they know we’re more expensive but
they also know that there is a com-
fort zone there that you can’t buy.”
Both RPMC and MAP are planning
promotions for the American Music
Awards in Los Angeles, the Country
Music Awards in Nashville, Oktober-
fest in Munich, the World Series, the
Super Bowl, and the Winter and Sum-
mer Olympics. RPMC is also plan-
ning trips to Mardi Gras in New Or-
leans and the Rio Festival in Rio de
Janeiro. Upcoming Lipman trips in-
clude jaunts to see Frank Sinatra in
Paris, Julio Iglesias in Las Vegas,
and the Beach Boys in Australia.

IDEA MILL: SHAKE-A-THON

KXXR (X106) Kansas City, Mo,
just ended a two-week ‘“‘shake-a-
thon” during which jocks attempted
to shake the hands of 10,006 listeners
at scheduled events. Each handshake
recipient was given a numbered pa-
per hand. Every 106th number was
an instant prize-winner, Other num-
bers were called at random during
the morning show Sept. 19.

Oldies WWBB (B101) Providence,
R.1., generates traffic for car-dealer-
ship remotes by bringing a face
painter or clown, and the station mas-
cot to the dealership to entertain chil-
dren while parents take a test drive.
The station also supplies a photogra-
pher to take a family portrait after
the test drive. After developing, the
pictures are returned to the dealer-
ship to guarantee a second visit from
the listeners. Ice cream and prizes for
the children are also provided.

Classical WNCN New York morn-
ing man Elliott Forrest is featured
on an upcoming Telarc release by
classical comedian P.D.Q. Bach (aka
Peter Schickele) that parodies a clas-
sical radio station. Forrest plays, of

(Continued on page 28)
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Mike Jurian
WLCL Gainesville, Fla.

MIKE JURIAN, GM, PD, and MD of WGGG/
WLCL, calls Gainesville, Fla., “the most unusual mar-
ket I've ever worked in.” Seventy-three percent of the
population is between 18 and 49, making it one of the
youngest markets in the country. The median age is
27. “In a market this young, even if you're an older
person, you don’t act older,” he says. “You have to be
young at heart in Gainesville.”

The median age is low because Gainesville has
38,000 students, divided between the Univ. of Florida
and Santa Fe Community College. When school is in
session, life revolves almost entirely around the uni-
versity, especially the sports teams. And, for years,
the university owned the No. 1 radio station, WRUF
(Rock 104), a commercial outlet staffed by students
from the journalism school.

After six years in soft AC, first with Unistar’s For-
mat 41, then locally, WLCL (Clear 97) made the switch
to classic rock last December with instant results. In
the spring book, WLCL was up 3.8-9.2 12-plus, tied for
third in the market with WRUF, which was down from
a 16.0. WRUF won 18-34 13.7 to 13.0, but WLCL won
the 25-54 demo 11.5 to 7.9.

Knowing just those facts, you might expect that
WLCL came in as the tightly programmed classic rock
outsider against a much looser, current-driven college
station. Actually, WLCL is the classic rocker that took
on a college station by being more progressive. Jurian
estimates his library at 3,000-4,000 cuts vs. 500-700 at
the Pollack Media-consulted WRUF. WLCL still al-
lows its jocks two picks an hour. And it’s probably the
only classic rocker outside Northern California play-
ing depth tracks from Quicksilver Messenger Service.

A lot of this has to do with Jurian’s background. A
self-described “former flower child,” Jurian grew up
in Northern California on bands like Cold Blood, Tri-
dent, and Sons Of Champlin. His first job was as a
part-timer at KOME San Jose, back in the early "70s
when it called itself “the KOME Spot On Your Radio
Dial.” After doing free-lance production for awhile,
Jurian relocated to Gainesville for family reasons,
joining WGGG in 1988 as a talk host because it was
the only job available. After working in sales, Jurian
became PD, then GM for both stations.

From the day he came aboard, Jurian says, he was
trying to convince his owners to go classic rock.
“There was only one rock’n’roll station in the market
and it was WRUF,” he says. “They were the perennial
No. 1l in every category across the board, including fe-
males.” And while a lot of WRUF jocks went on to
commercial radio—including WLCL, “Most of the
time you can still tell that their jocks are developing
talents,” Jurian says.

Early last December, WLCL added a classic rock

show at night. By New Year’s Day, it had finished the
transition, becoming “The New Home Of Rock &
Roll,” a reference to WRUF’s “Home Of Rock & Roll”
slogan. “As soon as we made the change, the impact
was incredible,” Jurian says. “For the first five years
of its existence, this station was in the background.
Once we threw the switch, we became much higher-
profile.”

Despite this, WLCL'’s only major outside promotion
thus far has been a bumper-sticker campaign. For the
fall, it will go on TV with a homegrown spot using
clips from various songs that feature the words
“rock’n’roll.” Around the time of its first anniversary,
WLCL may also have a new nickname to promote. Be-
cause management wanted to keep the AC calls and
nickname, WLCL became “the new Clear 97” when it
changed. Jurian hints that he’ll modify that to “Nucle-
ar 97" soon. On-air, WLCL promotes 25-minute music
sweeps on weekdays, 97-minute sweeps on “maximum
music weekends,” and commercial-free Mondays.

As for WLCL’s music, it’s rare that you find a clas-
sic rock GM bragging that “what sets us apart from
the other stations is that we play the deeper album
cuts. In some cases, every cut from an album may be
in the library. I'm of the belief that the more variety
vou have, the better; I don’t believe in the same 500-
700 cuts ... WRUF plays ‘Stairway To Heaven.’ We
play it, too, but we also play ‘Hot Dog.””

This is WLCL in p.m. drive: George Thorogood,
“Bad To The Bone”’; Wilson Pickett, “In The Midnight
Hour”; Eric Clapton, “Blues Power”; Cars, “My Best
Friend’s Girl”’; Foreigner, “Feels Like The First
Time’’; Quicksilver Messenger Service, “Codine”’;
Kinks, “You Really Got Me”; Jefferson Airplane,
“Somebody To Love”; CCR, “Looking Out My Back
Door”’; Fabulous Thunderbirds, “Wrap It Up”; and
Santana, “T Hope You're Feeling Better.”

Jurian admits that part of the reason WLCL can run
a progressive version of classic rock is that “because
I'm GM, my decision sticks. I don’t have a superior
looking over my shoulder.” (Being GM and PD also
gives him some leverage over the stream of sales pro-
motions that most stations are having to deal with in
today’s economy; WLCL w1!/ do sales promotions, but
only if the prize involved is valued at $50 or more.)

Although WLCL plays a “future classic” three to
four times a day, Jurian says there’s no likelihood of
the station using classics to get a toehold in the mar-
ket, then going mainstream album rock, something a
number of small-market stations have done. He'd
rather use library depth to keep things fresh. “There’s
so0 much product out there that we haven’t even
touched on that we’ll never run out of music,” he says.
“There’s plenty of classic rock out there.” SEAN ROsS |

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548
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FOR WEEK ENDING OCTOBER 5, 1991

Alhum Rock Tracks.

- COMPILED FROM NATIONAL ALBUM ROCK
%] O - RADIO AIRPLAY REPORTS.
28 58| $g| 25| time ARTIST
F2| 32|32 25| weea NUMBER/DISTRIBUTING LABEL
* x NO. 1 x %
1| 1] 1| 5 | DREAMLINE RUSH
ATLANTIC ALBUM CUT 3 weeks at No. 1
2 2 5 4 E&N}"STESTOP THIS THING WE STARTED BRYAN ADAMS
3| 4| 4 | 3 | DONTCRY GUNS N' ROSES
GEFFEN 19027
@] 7 | 55 | u | TP OF THE WORLD VAN HALEN
WARNER BROS. 4-19151
* % * FLASHMAKER * % %
GET ALEG UP JOHN MELLENCAMP
@ NEW ) 1 MERCURY 867 890-4
@ 6 9 4 HEAVEN IN THE BACK SEAT EDDIE MONEY
COLUMBIA 38-73976
7 1 s | 3 | 5 | CALLING ELVIS DIRE STRAITS
WARNER BROS. 4-19199
8 | 3| 2 | 13 | OUTINTHE coLD TOM PETTY & THE HEARTBREAKERS
MCA ALBUM CUT
9 9 1 5 STRAIGHT TO YOUR HEART BAD ENGLISH
EPIC 34-73982
13 29 3 THE FIRE INSIDE  BOB SEGER & THE SILVER BULLET BAND
CAPITOL ALBUM CUT
ENTER SANDMAN METALLICA
1 1l 12 8 ELEKTRA 4-64857
121 8| 8 | g | SOMETIMES (T's A BITCH) STEVIE NICKS
MODERN 4-98758 /ATLANTIC
@| 15 | 24 | 6 | SENDME AN ANGEL SCORPIONS
MERCURY 868 956-4
1 | 18 | 7 | WALK THROUGH FIRE BAD COMPANY
ATCO 4-98748
@ 16 19 6 BALLAD OF YOUTH RICHIE SAMBORA
MERCURY 868 790-4
16 | 10| 6 | 16 | HOLE HEARTED EXTREME
SHAKE ME UP LITTLE FEAT
1 18] 2 3 MORGAN CREEK ALBUM CUT
20 | 26 | 3 | WILD HEARTED SON THE CULT
SIRE ALBUM CUT/REPRISE
27 | 27 | 3 | NoMORE TEARS 02ZY OSBOURNE
ASSOCIATED ALBUM CUT/EPIC
RUNAROUND VAN HALEN
0|12 |10 15 | WARNER BROS. ALBUM CUT
EDISON’S MEDICINE TESLA
@ L | 2 5 GEFFEN ALBUM CUT
TOP OF THE POPS THE SMITHEREENS
211852 5 CAPITOL 44762
PRIMAL SCREAM MOTLEY CRUE
B | 6|23 5 ELEKTRA 4-64848
NE SHOT TIN MACHINE
%2 7 6 Scronv ALBUM CUT/PLG
@ 29 18 3 INTO THE GREAT WIDE OPEN TOM PETTY/HEARTBREAKERS
MCA ALBUM CUT
THIS IS NOT LOVE JETHRO TULL
% | 2 15 6 CHRYSALIS ALBUM CUT
21 | 17 | 16 | 10 | NoBODY SAID IT wAs EASY THE FOUR HORSEMEN
DEF AMERICAN ALBUM CUT/REPRISE
* * * POWER TRACK* % %
39 | — | 2 | 'VEGOTALOT TO LEARN ABOUT LOVE THE STORM
INTERSCOPE ALBUM CUT/EASTWEST
3 STRANGE DAYS SCHOOL OF FISH
29123 | 14 18 | CabitoL aarzs
31 38 3 HEAVY FUEL DIRE STRAITS
WARNER BROS. ALBUM CUT
BD)| 32 | 3 | 4 | SEAOF SORROW ALICE IN CHAINS
COLUMBIA ALBUM CUT
MAN IN THE MOON THE SCREAM
2 3] 3% 6 HOLLYWOOD ALBUM CUT/ELEKTRA
@ 36 _ 2 NOVEMBER RAIN GUNS N’ ROSES
GEFFEN ALBUM CUT
34| 20| 7 | 7 | THEREALLOVE  BOB SEGER & THE SILVER BULLET BAND
CAPITOL 44743
@ 10 _ 2 LIVE AND LET DIE GUNS N' ROSES
GEFFEN ALBUM CUT
REBEL TO REBEL 38 SPECIAL
¥ |y s 3 CHARISMA ALBUM CUT
37 | 28 | 13 | 9 | KEEPING THE FAITH LYNYRD SKYNYRD 1991
ATLANTIC ALBUM CUT
WHAT ABOUT NOW ROBBIE ROBERTSON
NEW ) ! GEFFEN ALBUM CUT
THERE'S ANOTHER SIDE RTZ
NEW ) ! GIANT ALBUM CUT
40 | 41 | 43 | 3 | BACKLASH JOAN JETT AND THE BLACKHEARTS
BLACKHEART 34-73985/EPIC
SOMETHING TO TALK ABOUT BONNIE RAITT
a4 ] %3 16 | Chpitor asz2e
ANOTHER RAINY NIGHT (WITHOUT YOU QUEENSRYCHE
NEW ) ! EMI ALBUM CUT i J
RUSH BIG AUDIO DYNAMITE It
pdll B I _ z COLUMBIA 44-73844
| WANT YOU SHADOW KING
NEW ) . ATLANTIC ALBUM CUT
END OF THE LINE ALLMAN BROTHERS BAND
6|3 I B | 14 | G asumeur
HOME FOR BETTER DAYS DILLINGER
NEW ) . JRS ALBUM CUT
a | 4 | _ |, | eaDRAIN ALLMAN BROTHERS BAND
EPIC ALBUM CUT
SLOW RIDE BONNIE RAITT
NEWD . CAPITOL ALBUM CUT
RIGHT NOW VAN HALEN
49 | 50 | 46 | 15 | \ARNER BROS. ALBUM CUT
POWER WINDOWS BILLY FALCON
S0 | 33 | 30 | 12 | \¥ieco ses 672-aMERCURY

() Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BPI Communications, Inc.
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ON-AIR SURVEYS

(Continued from page 22)

kids’ names and where they work
and everything else.”

GARBAGE BAG 0" RESEARCH

Perhaps the biggest advantage of
an on-air test is its economy of scale.
While an auditorium test is consid-
ered successful if 100 people show
up, Z93 PD Mike O'Connor says he
got 4,500 usable responses. KZFX
got 3,000 ballots back, even without
supplying return postage. WFOX got
1,200-1,300 ballots, of which PD Den-
nis Winslow says he used half. And
at press time, WCKG was still sort-
ing its mail. “It’s hard to get a count
because on the first day we had a
garbage bag full, even after they
were out of the envelopes,” says GM
Mare Morgan.

About half of O’Connor’s respons-
es came from his primary target
demo, 25-34 males. The remainder, he
says, were equally split between 25-
34 women, 3544 men, and 18-24 men,
“which is a cell we don’t do really
well with.”

How seriously did listeners take
the on-air test? WCKG got one re-
sponse from a listener who re-input
the ad into her PC and sent the sta-
tion her answers on a computer form.
Carson got 34 responses from listen-
ers who were out of town on the
night of the test but wanted to thank
the station for doing it anyway.

Z93’s on-air test cost less than a
quarter of what a conventional audi-
torium test would cost, Guthrie says.
And almost all of it was done on
trade. There are other pluses: Sabean
used the names from the first WCKG
ad for his station’s database. Similar-
ly, WFOX encouraged listeners who
stumbled across the on-air test to
write in for a ballot for the next test.

REASON TO BELIEVE

So how seriously can you take the
results of an on-air test—especially if
the sample isn’t controlled? Even
some of the PDs who didn't screen
their respondents in advance think
some of the results are usable. Guth-
rie says part of the purpose of Z93’s
test was to solicit a vote of confidence
on some of the '80s material that the
classic rock station had been adding
to its library.

More importantly, the extra sam-
ple from an on-air test gives stations
some guidance on borderline titles
and a faster verification of burnout
on titles. “The top end and bottom
end are pretty obvious,”’ says
KZFX’s Carson. “The middle songs
where you're not quite sure is where
the info became stable. If a song was
tired or if there was an unfamiliarity
problem, it really became apparent.”

Most of the PDs who did on-air
tests were surprised by how closely
they matched the results of conven-
tional tests. Only Sabean professes to
have seen “a lot of wobbles ... be-
cause there was no screening crite-
ria.” But Carson says “the Sound
Warehouse ballots were damn close
to our database,” which he interprets
as meaning that the test drew KZFX
core listeners who had not yet made
their way to his database.

Where the on-air test results dif-
fered from his conventional music
test, O’Connor says, was on some ti-
tles that separate the primary listen-
er from the rank-and-file. While P1
listeners were slightly more burnt on

(Continued on page 29)

" Y Y
}:nll-)fe .

1

Billboarde

FOR WEEK ENDING OCTOBER 5, 1991

Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND
g - COLLEGE RADIO AIRPLAY REPORTS.
AR L
Tul2u| 33| ¥ £| TITLE ARTIST
2| 32| | 35| LABEL& NUMBER/DISTRIBUTING LABEL
* * NO. 1 % %
1 1 1 7 SO YOU THINK YOU'RE [N LOVE ROBYN HITCHCOCK
ASM 1578 3 weeks at No. 1
@ 3 4 5 TOP OF THE POPS THE SMITHEREENS
CAPITOL 44762
3 4 5 I3 ONE SHOT TIN MACHINE
VICTORY ALBUM CUT/PLG
4 5 9 5 SEXUALITY BILLY BRAGG
ELEKTRA 4-64851
@ 10 13 $ TAKE FIVE NORTHSIDE
GEFFEN ALBUM CUT
6 2 2 12 UNTIL SHE COMES THE PSYCHEDELIC FURS
COLUMBIA 38-73855
y SATISFIED SQUEEZE
1 9 6 1¢ REPRISE 4-19211
12 12 5 SHE'S A GIRL AND I'M A MAN LLOYD COLE
CAPITOL ALBUM CUT
@ 15 17 4 THERE'S NO OTHER WAY BLUR
SBK 97880
13 16 3 WILD HEARTED SON THE CULT
SIRE ALBUM CUT/REPRISE
@ 17 27 3 SMELLS LIKE TEEN SPIRIT NIRVANA
OGC 21673
12 11 21 3 GIVE IT AWAY RED HOT CHILI PEPPERS
WARNER BROS. ALBUM CUT
13 8 8 I MONSTERS AND ANGELS VOICE OF THE BEEHIVE
LONDON 869 428-4/PLG
14 6 7 8 IT'S ONLY NATURAL CROWDED HOUSE
CAPITOL ALBUM CUT
@ 2 2% 3 SHADOWTIME SIOUXSIE & THE BANSHEES
GEFFEN ALBUM CUT
BACKLASH JOAN JETT
16 14 1l 7 BLACKHEART 34-73985 /EPIC
RUSH AUDIO DYNAMITE 11
1 ! 3 14 COLUMBIA 38-73844 BIG
19 _ 2 ROCKING CHAIR HOUSE OF FREAKS
GIANT ALBUM CUT
THE GLOBE BIG AUDIO DYNAMITE (I
NEW D 1 COLUMBIA ALBUM CUT 6
20 16 14 3 (1 JUST WANNA) B WITH U TRANSVISION VAMP
MCA 54113
@ 29 . 2 CERULEAN THE OCEAN BLUE
SIRE ALBUM CUT/REPRISE
ALIVE AND LIVING NOW THE DEN PALOMINOS
@ NEWD 1 CHARISMA ALBUM CUT GoL
@ 28 _ 4 COME INSIDE THOMPSON TWINS
WARNER BROS. 4-19182
JULIE'S BLANKET MARY'S DANISH
u 2 18 S MORGAN CREEK 4-23003
25 2 _ 2 CALLING ELVIS DIRE STRAITS
WARNER BROS. 4-19199
YR OWN WORLD THE BLUE AEROPLANES
NEW D 1 ENSIGN ALBUM CUT/CHRYSALIS
27 27 — 2 FEEL EVERY BEAT ELECTRONIC
WARNER BROS. 4-19161
FAMILY MAN NITZER EBB
28 2 2 5 GEFFEN 4-21658
| AM HERE THE GRAPES OF WRATH
NEWD 1 CAPITOL ALBUM CUT G W
HUMAN NATURE GARY CLAIL
30 18 20 9 PERFECTO 2855/RCA

() Tracks with the greatest airplay gains this week. © 1991, Billboard/BPI Communications, Inc.
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MUSIC MARATHON
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October 30-November 2,

WEDNESDAY, OCTOBER 30, 1991

5:00 PM - 10:00 PM

REGISTRATION

8:00 PM

MUSIC MARATHON LIVE! CLUB SHOWCASES

THURSDAY, OCTOBER 31, 1991

8:00 AM - 5:00 PM
REGISTRATION
10:00 AM - 5:00 PM
EXHIBITS
Nieuw Amsterdam West Ballroom, Foyer
12:00 PM - 5:00 PM
COLLEGE RADIO WORKSHGP
The Liberty Room
12:30 PM - 1:45 PM
MUSIC PUBLISHING: SONGWRITING & OPPORTUNITIES
The Broadway Surte
Moderator Dawnd Renzer {Zcmba Publishing)
THE INDIE CONCLAVE
The River Suite
Moderator Mark E. (Teenbeat/Unrest}
TEN YEAR'S AFTER: WHAT HAS VIDED TAUGHT uS?
The Park Suite
RECORD PRODUCTION: FROM STUDIO TO MASTER
Nieuw Amsterdam Center Ballroom
Moderator John Siket (Water Music)
2:00 PM - 3:15 PM
ALL THAT JAH
The Rver Suite
Moderator Chris Wilson (Heartbeat)
ALL RAPPED UP: RAP & RADIO
The Park Suite
Moderator. Paul Stewart (Power Move Promotions)
ALTERNATIVE MUSIC MARKETING: ART & COMMERCE
Nieuw Amsterdam Center Ballroom
3:30 PM - 4:45 PM

MERCHANDISING & LICENSING: A FISTFUL OF DOLLARS
The Broadway Suite

SIGNED, SEALED & ABANDONED: WHEN THE MUSIC'S OVER

The River Suite
Moderator Paul Smith (Blast FirstMekons Mgr.)

MUSIC JOURNALISM
The Park Suite
Moderator. Simon Reynoids {Freelance)

BEATING THE ODDS: NEW ARTIST DISCOVERY &
DEVELOPMENT

Nieuw Amsterdam Center Ballroom

Moderalor. Terry Tolkin (Elektra)

8:00 PM
MUSIC MARATHON LIVE! CLUB SHOWCASES

FRIDAY, NOVEMBER 1, 1991

8:00 AM - 5:00 PM
REGISTRATION
10:00 AM - 5:00 PM
EXHIBITS
Nieuw Amsterdam West Ballcoom. Foyer
11:00 AM

KEYNOTE ADDRESS
Nieuw Amsterdam Baflroom

Frednc Dannen Auathor of the bestseling book |
‘Hit Men

1:30 PM - 2:45 PM
GETTING THERE, IT AIN'T EASY: COUNTRY ARTISTS ON
THE CUTTING EDGE
The Broadwai/ Suite
Moderafor Alien Brown (Plan A Media)
THE CAMPUS NETWORK: CONCERTS, RADIO, RETAIL
& PROMOTION
The River Suite
SONGWRITERS WORKSHOP
The Park Suite:
CAREER DEVELOPMENT IN THE MUSIC INDUSTRY
Nieuw Amsterdam East Ballroom
Moderator. Danie) Glass (SBK}
POP CULTURE & INFLUENCE
Nieuw Amsterdam Center Ballroom
Moderator Ty Braswell {Oelilah Music Pictures)
3:00 PM - 4:15 PM
PRODUCT MANAGEMENT
The Broadway Suite
Moderator Cathy Lincoln (Capitol)
PRACTICAL BOOKING STRATEGIES FOR NEW ARTISTS
The River Suile
Moderator Gerry Gerrard (Frontier Booking International)
THE DEMO TANK
The Park Suite
Moderator: Hugo Burnham (The Imago Recording Co.)
RAP ARTISTS PANEL
Nieuw Amsterdam East Baliroom
Moderator Wildman Steve (WBAU)
RECORD PROMOTION & COLLEGE RADLO
Nieuw Amsterdam Center Baliroom
Moderator. Mark Nerter (Reprise}
8:00 PM
MUSIC MARATHON LIVE! CLUB SHOWCASES

SATURDAY, NOVEMBER 2, 1991

9:00 AM - 3:00 PM

REGISTRATION

10:00 AM - 3:00 PM

EXHIBITS
Nieuw Amsterdam West Ballroom, Foyer

11:00 AM - 12:15 PM

UNITY IN MUSIC: WORLD BEATS AT LARGE
The Broadway Suite

FINE PRINT & FINE LINES: BUSINESS & LEGAL AFFAIRS
The River Suite

THE RETAIL CONNECTION
The Park Sutte
Moderator Bev Chin (A&M)

A&R: ACTION & REACTION
Nieuw Amsterdam East Baliroom

INDEPENDENT LABELS: Bloodied But Unbowed
Nieuw Amsterdam Center Bafiroom

12:30 PM - 1:45 PM

FIRMLY PLANTED: ROOTS MUSIC'S ENDURING NATURE
The Broadway Sutte

Moderator J. Seymour Guenther (Flying Fish)

PUBLICITY & PRESS: THE GOOD, THE BAD & THE UGLY
The River Suite
Moderator. Andy Schwartz (Epic)

CREATIVE BUSINESS PRACTICES: AVOIDING CHAPTER 11
The Park Suite
Moderator Greg Werckman {Alternative Tentacles)

ART VS. THE INDUSTRY: FREEDOM, RESPONSIBILITY
& EXPLOITATION
Nieuw Amsterdam East Baliroom
Moderator Howie Klein (Sire)

COLLEGE RADIO: THE GREAT ROCK ‘N’ ROLL SWINDLE
Nieuw Amsterdam Center Ballroom
Moderator Jonathan Poneman (Sub Pop)

(Subject To Change)

1991 ® The Vista Hotel ® New York City

2:00 PM - 3:15 PM

JAZZ FORUM: CONVERSATION & IMPROVISATION
The Broadway Sutte

THE DEMO TANK

The River Sutte O
ARTIST MANAGEMENT

The Park Suite
RAP CONCLAVE

Nieuw Amsterdam East Ballroom

SIGNATURE SOUNDS: THE PRODUCERS
Nieuw Amsterdam Center Ballroom
Moderator. Mark Bingham (Freelance)

3:30 PM - 4:45 PM

THE ARTIST ENCOUNTER
Nieuw Amsterdam Ballroom

8:00 PM

1991 New Music Awards (Like You've Never Seen Them
Beforel)

MUSIC MARATHON LIVE! CLUB SHOWCASES

METAL MARATHON

THURSDAY, OCTOBER 31, 1991

12:00 PM - 1:15 PM
MARKETING: DID IT JUMP OR WAS IT PUSHED?
Nieuw Amsterdam East Bafiroom
Moderator Dyana Kass {Hollywood)
1:30 PM - 3:15 PM
METAL PROGRAMMING AND PROMOTION: HARDENING
OF THE AIRWAVES
Nieuw Amsterdam East Balroom
Moderator Jessica Harley (Megaforce)

FRIDAY, NOVEMBER 1, 1991

12:00 PM - 1:15 PM
INTERVIEW WORKSHOP: Meat The Press
The Liberty Room
1:30 PM - 2:45 PM
STARTING YOUR OWN THANG: The Road To Running A
Business
The Liberty Room
Moderator Jake Wisely (Red Oecibel/Video Shee! Metal)
2:45 PM

KEYNOTE ADDRESS
The Liberty Room

SATURDAY, NOVEMBER 2, 1991

1:00 PM - 2:30 PM
DEMO WORKSHOP: Avoiding The Instant Gong
The Liberty Room
Moderator Jon Sutherland (Zomba Publishing)
2:45 PM - 4:00 PM
METAL ARTIST PANEL: Chaos In B-Mimor
The Liberty Room
Moderator Michael Schnapd (Epic)

REGISTRATION SCHEDULE

Wednesday. October 30, 1991 5.00 PM - 10-00 PM
Thursday, October 31, 1991 800 AM - 5:00 PM
Friday, November 1, 1991 800 AM - 5:00 PM
Saturday. November 2, 1991 9:00 AM - 300 PM
LOCATION.

Pre-registrants, Exhibitors, Wa kup
Moderators Panelists, Press

North Lobby

Third Floor
Registration Area

October 30-November 2, 1991 » The Vista Hotel * New York City

HOTEL ACCOMMODATIONS:

REGISTRATION FORM
CMJ Music Marathon*

Special rates at the Vista Holel Visla Hotel rates $143 Single/Double These rates are only in effect until Ocl 16, 1991 Rales apply from Wed . Oct 30 to Sun. Nov 3. 1991 Call the Vista at 1800 258 2505 (n New York State 212 ¢38 1990)
YOU MUST MENTION CMJ MUSIC MARATHON TO RECEIVE DISCOUNT.

AIRLINE DISCOUNTS: AMERICAN A{RLINES

American Arlnes 1s offering a special discount rale ol 40% off requiar coach fares It you qualify Tor a lower fare, Amencan Airlines will discount thal rale an adddonal 5% Cafl 18004331790 70G AM to 12 00 Midnight Cenlral Time. any

day Specify STAR File #S-12014L.

Convention registration fee entdles entrance 1o ail Marathon events including exhibils panels, showcases and cne registration bag

NAME TITLE AFFILIATION
ADDRESS
City STATE 2P PHONE

ACCOMMODATIONS DURING MARATHON

Regular rate $210 before Sepl 15, $235 after Sept 15

__ Student rate” $95 “Copy of valid student ID must accompany paymenl and, in additon, ID must be presented at registration o pick up badge No exceptions
Indicale quanlly and make check or money order (non-refundable) payable to CMJ Music Marathon Purchase Drders without accompanying payment wil not be accepted

Do not send payment {ater than Oct. 18. Walk-up thereafter.

| have enclosed ( ) Check { ) Money Order

Check must accompany regisiration lorm. or provide the following credit card information MasterCard () Visa( )

CARDHOLDER NAME

Amencan Express (
CARD NUMBER

SIGNATURE

EXPIRATION DATE

“Credit card payments after Sept 20 requure regssirant lo present credil card in person prioe {0 picking up regrsiralion mateniat

For more information contact Joanne Abbot Green ai (516) 466-6000 or Fax 516-466-7159

wwWwW americanradiohistorv com

Mail to CMJ Music Marathon, 245 Great Neck Rd., 3rd Floor, Great Neck, NY 11021
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EEE RADIO
BILLBOARD’S 1991 RADIO AWARDS HONOR INDUSTRY’S FINEST

SAN FRANCISCO—Some of radio’s most prominent personalities and
programmers were on hand at the Billboard Radio Awards eeremony Sept.
12 during the National Assn. of Broadcasters convention here. Seventy-five
awards were divided among 43 stations, four program syndicators, and five
record labels. (Photos: Pat Johnson Studios/Billy Douglas)

KLOS Los Angeles morning men Mark Thompson, right, .

and Brian Phelps, left, flank KIIS Los Angeles morning ! Rock air-personality-of-the-year winners included, from
man Rick Dees. All three were air-personality-of-the-year e | left, WFBQ Indianapolis morning men Bob Kevoian & Tom
winners. = ; Griswold, and KKDJ Fresno, Calif.'s Willobee.

Four popular San Francisco air
personalities served as presenters at
the awards. Pictured, from left, are
KNEW morning man Tom Benner,
KFOG morning man M. Dung,
KSFO/KYA afternoon host John Mack
Flanagan, and KMEL morning man Bill
Lee.

Billboard radio editor Sean Ross, center, is pictured chatting with, from left,

WYNF= Tampa, Fla., GM Shawn Portmann, CBS Radio’s Rod Calarco, WBBM- - : .

FM Chicago VP/GM Tom Matheson, and WEBM-FM PD Dave Shakes. i Tap 40 program/operations director-of-the-year winners, from left, are WBBM-

— w e T e & S5 . FM Chicago's Dave Shakes, WNC! Columbus, Ohio’s Dave Robbins, and former
WHKCI New Haven, Conn., PD Stef Rybak (now at KVRY Phoenix).

Adult contemporary
program/aoperations director-of-the-
year winners included KOST Los
Angeles’ Jhani Kaye, left, and WLTF
Cleveland's Dave Popovich.

% WERKLY OF, ,%a i

4

Billboard's networks and syndication columnist Rochelle Levy, center, is

pictured with network/syndicated program winners, from left, Glcbal Satellite Accepting R&B station-of-the-year

Network's Bob Coburn and Howard Gilman accepting for “Rockline,” Bob hanors, from left, are WZAK

Kingsley accepting for ABC/Watermaik’s “American Country Countdown With Cleveland GM Lee Zapis, and April Pictured before the ceremony, from left, are WFBQ Indianapolis PD Marty
Bot Kingsley,” and Westwood One’s Walt “Baby” Love accepting for “The Broadcasting president Phil Gicrdano, Bender, morning men Bob Kevoian & Tom Griswold, GM Chris Wheat, and
Countdown With Walt Love.” owner of WBLX-FM Mobile, Ala. Great American president David-Crowl.

26 BILLBOARD OCTOBER 5, 1991
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Billboard's West Coast bureau chief
Craig Rosen, center, is pictured with
air-personglity-of-the-year winners,
from left, WAPE .Jackscnville, Fla.’s
Chris Trane, KIIS Los Angeles’ Rick
Dees, and KOST Los Angsles’ Mark
Wallengren and Kim Amidor.

Accepting music-director-of-the-year
honors, from Jeft, are WLAC-FM
Nashville's Cynthia Maysweather
(accepting for Bryan Sargent), KESZ
Phoenix MD Carla Foxx, and WNSR
New York's David Isreal.

Pictured, from Jeft. are Summit
Broadcasting’s Doug Jones, Ernest
Holloway, and James Strawn, Giobal
Satellite Network's Debbie McHann
and Andrea Weiss, KQLZ Los Angeles
MD Marcia Longo, and Global's Julie
Lightner.

Accepting honors in the rock
category, from teft, are KTXQ Dallas’
Clint Culp, WYNF Tampa, Fla’s
Shawn Portmann, arnd WIOT Toledo,
Ohio, music-director-of-the-year
winner Michael Young.

Accepting rock-station-of-the-year
honors, from left, are KLOS Los
Angeles GM Bill Sommers and KBCO
Denver VP of programming Dennis
Constantine.

Accepting honors in the R&B
category, from left, are WZAK
Cleveland GM Lee Zapis, WBLX-FM
Mobile, Ala., music-director-of-the-

year winner Morgan Sinclair, and
WRKS New York’s Vinny Brown.

Program/operations director of-the-year honors went to, from left, former KBCO
Denver PD John Bradley (now with SBR Radio}, former KLOS Los Angeles PD
Carey Curelop (now with KQLZ Los Angeles), and WSM-FM Nashwille’s Kevin

O'Neal.

Billboard’s associate director of charts/special markets Terri Rossi, third from
left, is pictured chatting with, from left, MCA’s A.D. Washington, WRKS New
York PD Vinny Brown, RCA’s Jimmy Smith, Warner Bros.” Hank Spann, Capitol's
Barbara Lewis, and WQMG Greensboro, N.C., PD Sam Weaver.

WNSR New York took home two
awards at this year's ceremony.
Pictured, from left, are the station’s
Doug Knopper, Mitch Hisiger, Bob
Dunphy, James Stegnitto, music-
director-of-the-year winner David
Isreal, and promotion-director-of-the-
year winner Paul Heffner.

Accepling label-promotion-person-of-
the-year honors, from left, are SBK's
Ken Lane (accepting for Daniel
Glass), Warner Bros.’ Hank Spann,

and A&M's J.B. Brenner.

Biliboard’s associate director of
charts/country Lynn Shults, second
from left, talks with, from left, WWKA
Orlando, Fla.’s Steve Holbrook, WSM-
FM Nashville's Kevin O’Neal and his
wife Claire, and WSM’'s Tom Cassidy
and Bob Meyer.

Accepting music-director-of-the-year
honors are former WLUM Milwaukee
MD Dana Lundon, left (now at WTIC-
FM Hartford, Conn.), and WKCI New
Haven, Conn., MD Tom Polzman.

Promotion-director-of-the-year winners
included, from left, WNSR New York's
Paul Heffner, WPOC Baltimore’'s Sheila
Silverstein, KKBT Los Angeles’ Sharon
Klein, and KLOS Los Angeles’ C.W.
Waest (accepting for Steve Smith).
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Billboard.s

FOR WEEK ENDING OCTOBER 5, 1991

Hot Adult Contemporary.

COMPILED FROM A NATIONAL

B RADIO

CMA Awards To Have Last Waltz On WW1’s

O Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPI

Communications, inc.

station for two free White Sox tickets
and a flier promoting the station’s
traffic coverage ... WMYG Spring-

video,shoot for an upcoming single.
Sixteen stations sent contest win-
ners to the Vital Care Music & Tennis

o | § = SAMPLE OF RADIO PLAYLISTS Mmu I B d t' B f c = T MJI
ou| sul o <
2212828/ 22| T msmovmocen dl broancastng berore Lrossing 10
* % NO. 1 % LOS ANGELES—The Wednesday “The radio board signs off on these music hot AC encompasses. Begin-
1 1 9 13 | TIME, LOVE AND TENDERNESS & MICHAEL BOLTON (2) broadcast of the 1991 Country deals,” she says. “They were un- ning in January 1992, WW1 intro-
L AL Zu=cs o | Music Assn. Awards show will bring  aware this was done. It was brought  duces “Casey’s ‘Hot’ 40,” an AC ver-
(D] 4 | 5 | 13 | EVERYBODY PLAYS THE FOOL # AARON NEVILLE to a close the show’s nine-year associ-  to the board [by CMA’s associate ex-  sion of the successful “Casey’s Top
700 MANY WALLS o CATHY DENNIS ation with Westwood One’s Mutual ecutive director, Ed Benson, and 40 With Casey Kasem.” WW1 VP of
(3) 6|8 |1 : : : .
POLYDOR 867 134-4/PLG Broadcasting System. And people on  Frank] as a fait accompli.” Bensonre- programming Gary Landis says
4 9 ! 15 E&ERYTHING 1 DO) | DO IT FOR YOU & BRYAN ADAMS the Niuuﬁl] ii(lize sa}(ri the show’s depar-  fuses to comment, c?llingftge negloti- many Kstationi want to run a show
ture for roadcasting next year  ations “a matter of confidentiality —with Kasem, but they can’t tolerate
5 | 3 | 3 | 14 [ THEMOTOWN SONG SIROBISTEWERT is not an amicable parting. with the board of directors.” the music on the top 40 charts. “This
g 5 6 14 | SOMETHING TO TALK ABOUT ® BONNIE RAITT Mutual VP of operations Peggy MJI’s president and founder, Josh-  is our response to a newly emerging
CARITORA72 _ Solomon says the CMA asked her ua Feigenbaum, says he initially ap- format,” says Landis. “We're pres-
Q) || 8§ ¢ || EYOTIONS . ¢ MARIAH CAREY | | company to double its rights fee, ently addressing which songs fit the
8 ; 4 17 | EVERY HEARTBEAT © AMY GRANT without disclosing that MJI was in- format. We may play some of the
A&M 1557 volved and was offering that amount. " same tracks on hot 40 as we play on
D] w0 | |7 THE REAL LOVE & BOB SEGER & THE SILVER BULLET BAND “If a third party is contending for the top 40. Hot AC is an interesting ani-
rights, then we are all ready to be Sar, mal.”
10 | 1] 101l IJMHIT i 2 e SN TR competitive,” says Solomon. “But S===AnNp==== g Landis says he is not worried about
1| 12 | 1| 13| YOUCOME TO MY SENSES CHICAGO | | what we refused was to pay a 100% SYNI]I“A""N CD Media’s new AC-oriented show,
REPRISE 419205 increase in the rights fee when they “The Weekly Music Survey With
2y B L F ) || [FADINGICIKETS FEOWER ¢ ROXETTE | | were telling us that no third party Robert Murphy.” “With all due re-
DON’T WANT TO BE A FOOL & LUTHER VANDROSS was involved in the negotiations.” ; spect to Murphy, he’s not Casey Ka-
B2 |7 | eicaarses After finally discovering in April by Rochelle Levy sem,” says Landis. “I’'m working
2 | 3 | 3 | LIVEFORLOVING YOU ¢ GLORIAESTEFAN | | that MJI was also negotiating, Solo-  proached the CMA a few years ago  with a pretty strong deck to begin
@ 6 | 20 | 5 | IF THERE WERE NO DREAMS NEIL DIAMOND mon says Mutual immediately about securing the rights to the w1th I don’t have to go out there and
COLUMBIA ALBUM CUT matched the offer. By that time, how- awards. “It took a while because the  validate my host.”
17 | 181 10 Q;%IQEFXIL\Q{EA ot @ BETH NIELSEN CHAPMAN ever, it was too late; MJI had ac- CMA is run by a series of commit- ABC Radio Networks VP of pro-
IT AIN'T OVER TIL IT'S OVER © LENNY KRAVITZ quired the rights. tees. It was discussed at lgngth inter- gramming Corinne Baldassano also
T B39 |15 | Gieinsosros “I never told [Sclomon that there nally, and they decided it was time acknowledges the problems inherent
19 | 22 | 19 | SUNRISE  THE TRIPLETS was no third-party involvement), nor  for a change.” Feigenbaum says the in programming an AC countdown
MERCURY 868 414-4 do I know of anyone who did,” as- CMA was impressed by the merchan- show. “It’s such a broad-based for-
19 [ ] ) 1@ Vg (| COVERANDIUNDERSTANDING % GulER serts CMA’s lawyer, Richard Frank  dising and promotions his company mat, and no one can agree on what
20| 15 | 15 | 18 | LILY WAS HERE & DAVID A. STEWART/CANDY DULFER Jr. of the Nashville firm Jack Frank has done over the past six years on  they want,” she says. “At this point,
ARISIA2LEZ and Lyon. “We don’t want anyone in-  behalf of the Grammy Awards. MJI  we have not come up with a show
@ 21 | 23 | 8 | THEGIFT OF LOVE BETTE MIDLER volved who doesn't feel it’s economi-  also covers the Rock and Roll Hall of  that will meet enough needs to make
ASTSAJEC 4;;’:; IN WY EN AT cally feasible. There were extensive Fame Awards. it profitable.”
@D| o | u | 8 | SOMEW HROFERIMEART > B discussions carried on with Mutual in According to Solomon, the CMA Talk radio is joining the countdown
good faith on the CMA side and, I as- Awards are currently heard on 450 arena, with the January premiere of
* & * POWER PICKxX ® % = 3 - = . . : o
357 | _ | 2 | SETTHENIGHT To MUSIC ROBERTA FLACK/MAXI PRIEST sume, on their 51de.. We were unable stations. Nine years ago, that num- “The National Airtopic Review,” a
ATLANTIC 4-87607 to reach a resolution; therefore, a  ber was fewer than 100. weekly syndicated two-hour count-
24 | 22 | 17 | 18 | CANYOU STOP THE RAIN & PEABO BRYSON more favorable arrangement was down show of the 10 most-discussed
LOLUMBIA 38 73745 made [with MJI].” NEW COUNTDOWNS topics on American talk radio from
%5 | 2 | 16| 17 | UNFORGETTABLE i e Solomon also contends that the Hot AC format countdown shows the research of N/T radio tipsheet
%6 | 27 | 30 | 10 | THE PROMISE OF A NEW DAY & PAULA ABDUL CMA did not act in accordanqe with  may be the next trend, if only the net-  Talkers. Editor_’/ publisher Michael
CARTIVEWZ98752 MIRGIN its own rules regarding negotiations. works can focus in on what kind of (Continued on next page)
21| 25 | 2 | 10 | SINCEIDON'T HAVE YOU # RONNIE MILSAP
3% | 38 5 E&Jﬁ\oyl?gIOH/GEFFEN MICHABLIV: BRI
2| 4| 4 %ﬁ‘&'ﬁ Zgg TELL ME THAT YOU LOVE ME @ DIANA ROSS PHOMOT'O"S AND MA“KET'"G
38 | 45 | § | WHEN A MAN LOVES A WOMAN MICHAEL BOLTON | | (Continued from page 23)
COLUMBIA 38-74020
31 | 2% | 19 | 20 | CANT FORGET YOU @ GLORIA ESTEFAN all things, a classical announcer field, Ill., promoted a screening of Festival in Los Angeles, Sept. 1215,
EPIC 34-73864 named “Jocko.” The album, titled ‘“The Rocky Horror Picture Show” although qualifying contests varied
@D 65| —| 2 THAT'S WHAT-LOVEIISIFOR @ AMY GRANT “WTPW—Classical Talkity-Talk Ra- by sending tubes of lipstick along by station. KZZU Spokane, Wash.,
= 20 | ; | CAN'T WAIT ANOTHER MINUTE @ HI-FIVE dio, feature”s selections such as “The  with press releases to the media. . hgd listeners rr}ake.’a station commer-
JIVE 1845/RCA Safe Sextet. New York-based Record Art is cial. WSHE Miami’s grand-prize win-
3 | 38 | 38| 25 CL&ISBEEQ_;’;’S?DERFUL THING ¢ MICHAEL BOLTON Several clients of DeMers Pro- looking for stations to tie'in with to  ner participated in the stgtion’s “be a
PLACE IN THIS WORLD AT RS TTE gramming/Marketing Consultants promote its collection of lithographs  good sport” Velero-jumping contest.
35 | 3B | B | B | FeiNON 19019 /GEFFEN marked the month of “Zeptember” of classic rock’n’roll album covers. WAVA Washington, D.C., hosted a
45 | — | 2 | SOMETHING GOT ME STARTED & SIMPLY RED with Led Zeppelin-related promo- The prints, which are valued at $200 nuts-and-bolts party with the festival
EASTWEST 4-98711 . . . . . . .
tions. WZZU Raleigh, N.C., gave each, are available for station give- trip offered as the grand prize.
3 | 8 | 27 | 23 | MORETHAN WORDS & EATRENE away “Robert” plants. The station aways in exchange for on-air men- Broadcast Promotion and Mar-
38 | 29 | 28 | 22 | RUSHRUSH & PAULA ABDUL also gave away a week’s worth of tions of the company’s 800 telephone  keting Executives has announced a
CARTIVEL- 98828 IRGIN maid service to the first caller who line. Featured prints include covers call for presentations for its 1992 con-
43 f e || 5 | NADORE MIAMOR ¢ COLOR ME BADD heard “Heartbreaker/Livin’ Lovin’  from albums by such artists as Elvis  ference, to be held June 14-17 in Seat-
47 | — | 2 | LOVE..THY WILL BE DONE © MARTIKA Maid” and a white-water-rafting tﬁp Presley, the Eagles, U2, Steve Win- tle. Session topic proposals are due
COLUMBIA 3873853 to the caller who heard “Travelin’ wood, Supertramp, and Bob Dylan. Nov. 1 in BPME’s Los Angeles office
a3l AB&A:ABlYSAgABY & AMY GRANT gi:{erside I?iluéas.’; WRSOG}(I} Col.l.utr;b&s, l})Ia(?]io hprolr;lot(i)(;ns :lalre tb(z}i]nggl}??déeii M' 'Il;hi thir((:i a?nual Entgllitz:)inn}:erll(ti:
io, awarded a trip awail e ohn Bloodwell at the Philadel- arketing Conference will be he
42 | 35 | 32 | 24 | POWER OF LOVE/LOVE POWER ¢ LUTHER VANDROSS | | first caller who heard “The Ocean” pgia-ba.sed Kendall Energies. Oct. 27-29 at the Universal City Hil-
and a camping trip to the caller who WSTR (Star 94) Atlanta is copre- ton & Towers in Los Angeles. The
WIND OF*CI;:G?OT SHOT DEBUT * :S*CORPIONS heard “Misty Mountain Hop.” senting the “world’s largest step event is sponsored by the Brooklyn,
NEW ) 1| MercuRy 868 180-4 WDRE Long Island, N.Y,, has in- Reebok class” Oct. 12. A wellknown N.Y.-based EPM Communications.
50 1 _ | 5 | SENzA UNA DONNA # ZUCCHERO/PAUL YOUNG stalled a listen line targeted at listen-  aerobics instructpr will lead more
EONDONIS49/063-4/:1G ers who are away at college. The 900  than 2,000 people in an exercise rou- PRO-MOTIONS
NEWp | | | | WONDER WHY ¢ CURTIS STIGERS | | Jine costs 95 cents a minute, and pro-  tine in an effort to make the Guin- WJFK Washington, D.C., promo-
THE DREAM IS STILL ALIVE © WILSON PHILLIPS motion director Theresa Beyer says ness Book of World Records. Pro- tion director Melisa Wolfson moves
% |31 | B | 18 | secorase it averages 250 calls a week. WDRE’s  ceeds from the $12 registration fee across town to WPGC as director of
| | B3] 12 mgmg;g‘f THIS AFTER 7 900 line also allows callers to get con-  benefit charity. All participants re- marketing/promotions. Send ré-
WALKING IN MEMPHIS o VARC CONN cert and club information, and vote ceive a T-shirt from the event ... sumésto WIFK GM Ken Stevens . ..
48 | 41 | 36 | 2 | sriannicasrrar for “shriek of the week.” WRIF Detroit co-sponsored a free Judith Simms has been upped from
49 | 39 | 39 | 18 | U'LLBE THERE & THE ESCAPE CLUB N/T WMAQ Chicago hosted cab  concert with Alice Cooper, who per-  director of public affairs to director
ATLANTIC 487683 appreciation day during which cab  formed on the roof of a Sound Ware-  of advertising, promotions, and pub-
NEWD | ! EEEESBEB ;!I'B’[‘JE cut JAUIESATEVEeR drivers were invited to stop by the house store. The event was part of a  lic affairs at KMOX St. Louis ...

Kathy Armistead joins WGFX Nash-
ville as promotion director. She was
previously with the March of Dimes.
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(Continued from page 22)

pel Network affiliate WMGP ... Si-
muleast adult alternative outlet
KXDC Monterey, Calif, reclaims its
old KIDD call letters and will switch
to Unistar adult standards. Also at
KXDC-FM (Radio Pacific), former
PD Scott O’Bryan and MD Sandy
Shore are back as GM and PD, re-
spectively. Ron Sorgel is OM and will
oversee KIDD.

Album WRKI Danbury, Conn.,
promotes acting PD/MD Tim Shee-
han to PD ... MD Mark Morgan is
upped to PD at classic rock KZKZ Ft.
Smith, Ark., replacing Dave Roberts
... Album WKGB Binghamton,
N.Y., ups MD/night jock Todd
McCartney to PD/afternoons, re-
placing Paul Michaels ... PD Jay
Lopez 1s out at album WRXIL Rich-
mond. Va.

The Milwaukee Journal reports
that polka outlet WKTM has become
the latest commercial station to ap-
peal to listeners for money. WKTM is
selling $40 station memberships to
raise part of the $60,000 that an up-
coming signal upgrade will cost . ..
At noncommercial jazz outlet KLON
Los Angeles, acting PD Jay Roe-
buck is upped to PD.

PEOPLE: CADILLAC PARKS AT WXKS

With former WXKS-FM (Kiss 108)
Boston APD Jerry McKenna now
working at crosstown WZOU—de-
spite his noncompete agreement,
Kiss has finally decided not to pursue
legal action, but rather to bring in

former WZOU MD Cadillac Jack
McCartney as MD. McCartney had
been waiting out #is noncompete at
the co-owned Cody Leach Broadcast
Architecture consultancy. Across
town, at a’lbum WBCN, MD Carter
Alan takes a two-month leave of ab-
sence to finish his book on U2, “Out-
side Is America,” which will be pub-
lished next June by Faber & Faber.
Steve Strick is acting MD.

KHYI (Power 95) Dallas midday
host Ken Barnett returns to AC rival
KVIL for middays; KHYI swing jock
Mason Dixon goes to middays. Also
at KVIL, promotion director Tricia
Crisp is upped to marketing director.
Morning producer Jody Dean is
upped to creative director; David
Kelly replaces her. Dean Bailey is
named production director.

At AC rival KRSR, part-timer
Dave Cooley replaces Trey Elliot in
overnights. J.J. Morgan from KHYI
is now doing weekends at KRSR as
Jim Thompson, which, incidentally,
1s the name of the group head at
soon-to-be ex-owner Group W.

At album KAZY Denver, night
jock Shannon Scott goes to after-
noons. Overnighter Toddzilla re-
places her. Mike Hernandez from
KKMG Colorado Springs joins for
overnights ... Former WLAV-FM
Grand Rapids, Mich., PD Red
Noise—also known for his role in the
“Freedom Rock” TV spots—joins
classic rock WZGC (Z93) Atlanta for
middays, replacing Robbie Spears.

ties.

nications Corp.

1i

m ne...
STEVE GODOFSKY is out as president of Metroplex Communications. CEO
Norman Wain and chief operating otficer Robert Weiss assume his du-

JOHN COLUMBUS is named GM of WJZE Washington, D.C,, replacing Gary
Gross. Columbus was last GM of WGKL Charlotte, N.C.

PETER ACQUAVIVA is the new GM of WXCD Detroit, replacing Al Wilson.
He was GM of WALK Long Island, N.Y.

JEFF SCARPELLI, VP/GM for Goodrich Broadcasting and of its WODJ
Grand Rapids, Mich., is the new CEO of the Lafayette, La.-based Commu

GARY PETERS returns to WVKZ Albany, N.Y,, as GM, replacing Jim Walsh. |

At N/T WLS Chicago, night host
Catherine Johns goes to afternoons,
replacing Bob Lassiter ... At coun-
try CKYC Toronto, morning man
John Donabie is out. P.M. drive
team Al Kingdon & Eva D. assume
his duties ... At album WLZR Mil-
waukee, RD Darrin Arriens is upped
to MD, replacing Greg Fitzgerald.
Mark Thompson from KSJL San
Antonio, Texas, takes the Fitz Dog’s
p.m. drive shift ... WAPE Jackson-
ville, Fla., MD/midday host Greg
Francis is out. P’'D Jeff McCartney
replaces him.

Part-timer Bill Stewart is upped to
mornings at oldies WHND (Honey
56) Detroit, replacing Ted Richards.
Across town, Karen Dellesandro is
out of middays at top 40 WDFX . ..
Tony Clyburn from album WMFX

Columbia, S.C, joins AC WLRS (Mix
102) Louisville for mornings.

Assistant MD Cathy Faulkner is
now MD/nights at album KISW Se-
attle as Mike Jones becomes director
of special musie programming. Over-
nighter Jon Ballard goes to late-
nights. P/T Paul Kelly replaces him
... At oldies WYMJ Davton, Ohio,
Gerry Paxson joins for p.m. drive
from WQHK Fort Wayne, Ind. Steve
Kirk, longtime morning man at rival
WING, will do weekends.

Top 40 WBUS Kankakee, Ill., night
jock Mare Arturi is the new morning
host at album WKQZ Saginaw, Mich;
Joe Martin leaves radio to study nu-
clear medicine. MD Connie Schilkey
adds APD stripes ... WEZE-FM
Pittsburgh p.m. driver Leah Klocko
is looking; call 412-486-4771.

GOLD-BASED STATIONS TRYING ON-AIR SURVEYS

(Continued from page 24)

some of classic rock’s warhorse titles
than their less in-tune counterparts,
they gave a thumbs-up to, say, INXS’
“The One Thing,” which “usually
tests highly unfamiliar with a low
like level,” he says.

O’Connor says he would never put
a song like “The One Thing” into
power based on the results of an on-
air test. But he would use it to deter-
mine some lower-rotation titles and
spike records. “When we do vertical
cuts, we have listeners saying,
‘Here’s a song from the music test on
793, ” he says.

Similarly, KZFX uses the notes

space on its music logs to give the
numbers of songs that finished in the
top 100 and encourages jocks to men-
tion them on the air, the same way
top 40 jocks used to talk about where
a record was on the current playlist.

Being able to talk about the test, of
course, is one of the main reasons
why stations do on-air tests, even
though most of them would never
discuss their conventional research
on the air. “If you're the first one in
the market to do it, you can get on
the air and say ‘for the first time
ever,’ and that’s where vou get some
impaet, too,” says Carson.

NETWORKS AND SYNDICATION

(Continued from preceding page)

Harrison, who will also host the
countdown, says the show will “fea-
ture a summary of the topics and ex-
plain the different points of view.
We'll take a neutral position; we have
no editorial ax to grind.” Harrison
has extensive experience in both talk
radio and countdown shows: he host-
ed a talk show on KMET L.os Ange-
les for 10 years and was one of the
pioneers of “The National Album
Countdown” in the late '70s.

AROUND THE INDUSTRY

Former KPWR (Power 106) Los
Angeles PD Jeff Wyatt continues to
host WW1’s ‘“American Dance
Traxx.” according to WW1's Gary
Landis. “We're committed to Wyatt
for the foreseeable future, and Pow-
er 106 will continue to broadeast the
program,” he says.

Keith Whitley’s posthumous
“Kentucky Bluebird” album on RCA
contains a short excerpt from a 1985
appearance on ABC Watermark’s
“American Country Countdown
With Bob Kingsley” . .. “The World
Cafe,” a daily two-hour national
morning show featuring a mix of al-
ternative music, debuts Oct. 14 . ..
Maura Kennedy has been upped to
network manager for the ABC Di-
rection Radio Network. She was
most recently coordinator of sales
systems and management for the
ABC Radio Networks.

EFM Media Management, syndi-
cator for hosts Rush Limbaugh and
Dr. Dean Edell, has announced a

sales and marketing agreement

with MediaAmerica. Those duties
had previously been handled by

ABC.
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POWER PLAYLISTS

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

26 30 Prince And The N.P.G., Gett Off 18 22 Firehouse, Love Of A Lifetime A28 —  Or-N-More (Featuring Father M.C), 21 23 Billy Falcon, Power Windows
27 EX  Erasure, Chorus 20 23 Jesus Jones, Real Real Real A — Vanilla tce, Cool As Ice 22 17 Amy Grant, Every Heartbeat
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New York 0.M- Steve Kingston EX EX Prince And The NP.G. Cream T Ll e U s A2 — EMF, Lies ,’ , , L 31 33 Martika, Love. . Thy Will Be Done
i A30  — John Mellencamp, Get A Leg Up -t ety am?/ | / 32 EX Prince And The N.P'G., Cream
1 1 Color Me Badd, | Adore Mi Amor 3 6 Mariah Carey, Emotions A31 — Rythm Syndicate , Hey Donna 33 EX Roberta Flack With Maxi Priest, Set T
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4 8 Firehouse, Love Of A Lifetime 11027 § 13 Karyn White, Romantic i Detroit PD.: Rick Gillette | g EX  amy Grant, That's What Love Is For
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A ‘Man-Talk’ With Greg Oshy

Saxophonist Sounds Unique Note On Album

B BY JANINE McADAMS

NEW YORK—St. Louis-born saxo-
phonist Greg Osby is a musician
with very definite musical and
philosophical ideas. With his first
album for Blue Note Records,
“Man-Talk For Moderns, Vol. X,”
33-year-old Osby forges his own
path as a jazz artist with a unique
voice. Not one of the “young turk”
new traditionalists, nor one of the
instrumental-R&B saxy soul men,
Osby manages to straddle both the
traditional and the contemporary
on one album. “I've always turned
left when everyone went right. I
can’t follow the masses—it doesn’t
feel correct,” he says.

Written and produced by the art-
ist, ““Man-Talk For Moderns"’
spans bebop, funk, traditional
jazz, and pop. According to Tom
Evered, national director of sales
for Blue Note, Osby’s album is be-
ing serviced to urban outlets and
his single, “Mantalk” b/w “Cad’
lack Back,’”” has been released with
several remixes by D.J. Smash.

Osby grew up in St. Louis,
where, he says, he ran with street
gangs as a teen. ‘It was impera-
tive that you be involved in that
type of environment or you be-
come the next victim,” he says. “I
was involved in things I shudder to
think about.” But at the same

time, he had begun to play the clar-
inet, and graduated to the saxo-
phone by junior high school. With
practice, Osby was good enough to
join local funk bands, gigging on
the weekends.

Tve always
turned left when
everyone wernt right’

After an incident in which Osby
was nearly the victim of a stray
bullet, he decided to concentrate
on music. When the Howard Univ.
Jazz Ensemble visited his high
school, the director turned out to
be a former music teacher of
Osby’s, who encouraged him to ap-
ply for a scholarship at Howard’s
newly formed jazz program. Osby
did.

“When I got there I considered
myself more musically advanced,”
says Osby. “The other students
had cut their teeth in high school
jazz ensembles where 1 had been
on the road with funk bands, local
bands. We would drive 200, 300
miles with 15-piece aggregations
to get five and six dollars apiece.
Starting when I was 14 to about
17, from Friday night to Monday
morning my family wouldn’t see

ARTIST DEVELOPMENTS

JEF: BIGGER & DEFFER
With Def Jef’s second Delicious
Vinyl album, “Soul Food,” the
New-York-born, California-bred
rapper mixes knowledge,
philosophy, braggadocio, and a
big sense of humor with serious
funk beats for a soulful feast.

The title, says Jef, reflects not
a traditional chitlin’ and grits
meal, but music and ideas that
are food for thought. The
mealtime theme is played out on
the album’s cover, which is Jef’s
interpretation of a Last Supper
scene, with each disciple rendered
as a person who influenced the
rapper’s life and art: Isaac Hayes,
Eddie Levert, Gil-Scott Heron,
James Brown, Maurice White,
Jimi Hendrix, Marvin Gaye,
Robert “Kool”” Bell, Aretha
Franklin, Chuck Brown from go-
go band the Soul Searchers,
George Clinton, and Bob Marley.
There are differences in Jef’s
interpretation, he says: He is the
disciple of the others, it is set in
Egypt, and ““I don’t have a Judas
in my last supper.”

“In harmony with ‘Soul Food,’
[1 thought] the Last Supper would
be a clever combination, because
rap is the last, most profound
form of black musie,” he says. “If
we're going to learn from musie,
rap is direct, right in your face.
The messages rap artists send are

new; nobody had the freedom and
the guts before.”

With tracks like “Soul Is
Back,” “Don’t Sleep” (‘“Cause
when you sleep the whole world
passes you by”’), “Theme For The
'90s,”” and “Voice Of A New
Generation,” Jef will further his
reputation as a rapper who
speaks his mind and makes people
think without hammering them
over the head. But Jef refuses the
mantle of “preacher’”: “I’m not a
preacher or a teacher. I just pass
on what I've learned.”

Def Jef has recently hit the
road on a U.S. tour as opener for
label mates the Brand New
Heavies, who make a guest
appearance on one album track.

According to Tom Bracamontes,
national director of black music
promotion, the add date for the
first single, “Here We Go Again,”
was pushed back to Monday (30),
though it has been getting good
response from clubs and mix
shows. “It has a midtempo, L.L.
[Cool J] ‘Around The Way Girl’
type of feel, not threatening for
jocks to play on the air,” he says.

Bracamontes has also put
finishing touches on a radio
promotion sponsored by Casio,
which makes Def Jef the
spokesman for a new keyboard
called the Rapman.

JANINE McADAMS

me 'cause I'd be on the road with
all these guys 35 and 40.”” Osby
adds that the jazz program was
still finding its direction and was
too grounded in classical training
for Osby’s taste; restless, the
young musician hooked up with a
friend who went to Berklee School
of Music in Boston. Soon Osby left
Howard to attend Berklee, which
he felt offered better training. But
Osby was still restless.

“A lot of the cats were getting
good gigs and going on the road
and here I was being studious and
getting good grades and trying to

(Continued on page 36)
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Dealin’ On Another Level. EMI Records USA celebrates the signing of Atlanta-
based R&B/hip-hop group Level lIl. The debut album, “We're Freezin 'Em," is
due in November with the leadoff single, “Groove Ya.” Shown at a recent New
York meeting, from left, are Ron Urban, executive VP/GM; Marvin Taylor and
Thomas Taylor, Level |ll; Sal Licata, president/ CEQ; June Taylor, Level Ill; Ron
Fair, senior VP of A&R/staff producer; and Don Perry, manager, Level .

SUMMER BACKTRACKIN’: My favorite season
of the year is over with the first chilly blasts of New
York autumn, and so now might be a great time to
reflect on moments gone by.

Some of the fun times of the summer had their
own specific soundtrack, consisting of “O.P.P.” by
Naughty By Nature (Tommy Boy), the late-summer
Jam; and “How Can I Ease The Pain” by Lisa Fi-
scher (Elektra), which sunk its hooks in and grew
ever more fabulous with each listening. Then there

was the ubiquitous “la-

da-di-la-da-da” of Crys-

tal Wat . h

“%ypsyav;orrian VZS hoes’: r"e
Rhythm

and tihe

Blves

Homeless)”” (Mercury)
was a cross-format
smash. Lisa Lisa & Cult
Jam’s “Let The Beat Hit
"Em” (Columbia) was an
underground party jam
as far back as June. And
there’s nothing like be-
ing on 125th Street and
hearing “I Wanna Sex You Up” (Giant), the most in-
genious of the recent crop of retro-nuevo tracks by
the multiethnic Color Me Badd, come booming out
of a cruising BMW and watching every homegirl on
the avenue scream, “Ooh—that’s my record'” And
those of us who feel the spirit were moved by the
Jimmy Jam and Terry Lewis beat of the inspiration-
al Sounds Of Blackness, telling us to remain “Opti-
mistic” (Perspective). To slow down, there was that
happiest of sweet ballads, “With You” by Tony Ter-
ry (Epic), which has stayed on the Hot R&B Singles
chart for 30 weeks, longer than any other single cur-
rently on the chart. Chubb Rock had everybody
groovin’ early on with “Treat ’Em Right,” then fol-
lowed up with “The Chubbster” (Select).

One of the pleasant surprises this year has been
the growth of the International Assn. of African
American Music, which held the first of what will be
an annual African-American music celebration, this
year in Philadelphia in June. IAAAM then followed
up with its first international event at the Bermuda
Sound Showcase with Dan-Marr Productions early
in September. By actively promoting the power and
the beauty of all forms of black music within and
without the industry, by attempting to educate and
pull in young people, by spotlighting and paying
tribute to the industry’s heroes, and by extending a
hand of fellowship to other countries, IAAAM is cre-
ating much good will and a real sense of a mission
among those who work in the industry . .. Though
this year’s jam-packed Jack The Rapper Family Af-

by Janine McAdams

Adieu To Summer’s Sounds Of Blackness
TAAAM’s Jams; ‘Retha, Ross Roll Into Radio City

fair elicited many complaints, it’s still awesome to
consider how successful this meet has become. In a
recent issue of ‘““The Mello Yello,” founder Jack
Gibson has encouraged all those with positive sug-
gestions and solutions to contact him. It will be in-
teresting to see what next year’s meet has in store.

RADIO CITY MUSIC HALL bore witness to two fe-
male legends in one week. Aretha Franklin, who
has been performing a
lot in the metropolitan
area of late, made a two-
night stand here Sept.
13-14, singing tracks
from her latest Arista
album, “What You See
Is What You Sweat,” as
well as a number of
much-beloved hits from
her past. On Saturday
evening, Aretha con-
cluded her show wear-
ing a daring spangled body stocking . . . Diana Ross
shed a purple paillette gown to reveal a similar out-
fit early on in her wonderful, surprisingly engaging
show Sept. 19. Ross performed a number of past
hits, including “Ain’t No Mountain High Enough,”
“Love Hangover,” “Upside Down,” “Mirror Mir-
ror,” “Why Do Fools Fall In Love,” plus a medley of
tunes from her days as one of the Supremes and
from the film “Lady Sings The Blues.” She also
sang several tunes—‘Waiting In The Wings,” Ste- |
vie Wonder’s “Blame It On The Sun,” “When You
Tell Me That You Love Me”—from her new Motown
album, “The Force Behind The Power.” The album
itself is what we’ve been waiting for Diana to do: it’s
varied, mature, pop-edged, special.

STUFF: Maurice “The General” Starr celebrated
the launch of his new Boston International Records
with a miniconcert Sept. 15 at Boston’s World Trade
Center. The city, as well as several local social orga-
nizations, presented Starr with proclamations, and
Boston International artist Rick Wes performed
while associates and friends of Starr’s—including
members of New Kids On The Block—stood by to
offer congrats . . . Ichiban Records has signed veter-
an vocalist Ben E. King and pioneering rap group
the Fat Boys . .. Paula Abdul’s “Under My Spell”
tour kicks off Oct. 26 with Virgin label mates M.C.
Skat Kat and Aftershock.
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"They telephoned me to say that

| 'EVERY BREATH YOU TAKE' was

No. 1 in BILLBOARD. I remember
having the macabre thought thar it
was the perfect song to sing in the
shower....if you bappened to be

staying at the Bates Motel!"

Siing 1991

It's not a hit until it's a hit in

_ Billbearel.


www.americanradiohistory.com

»
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FOR WEEK ENDING OCT. 5, 1991 AND ONE-STOP SALES REPORTS.

WILL DOWNING ISLAND 848 278/PLG (9.98) A DREAM FULFILLED 2
P4
» <l g = ,C:> 51 a4 39 18 ICE-T @ SIRE 26492*WARNER BROS (9 98) 0.G. ORIGINAL GANGSTER 9
n x =
% e 5 o § 3 25| ARTIST TITLE | 58 52 47 40 18 CHUBB ROCK SELECT 21640/ELEKTRA (9 98) THE ONE 13
== J2 |l |20 LABEL & NUMBER/DISTRIBUTING LABEL {(SUGGESTED LIST PRICE OR EQUIVALENT) oo
* % NO 1 % % @ 62 74 4 JIBRI WISE ONE EAR CANDY 31000 (9 98) JIBRI WISE ONE 53
()] 2 | 3 | 15 | PEABO BRYSON coumera 46823 9.98) 1 week ot No. 1 CANYOUSTOP THE RAIN | | 59 2 | QUEEN LATIFAH rommy BoY 1035+ (9 98) NATURE OF A SISTA' | 54

2 1 1 1 SOUNDTRACK @ GWEST 26643 WARNER BROS. (10 98) 80YZ N THE HOOD 1 55 50 41 9 ABOVE THE LAW RUTHLESS 47934 /EPIC (9.98) VOCALLY PIMPIN’ 37

3 | 3 | 2 | 18 | BOYZiI MENA woTOWN 6320° (9 981 COOLEYHIGHHARMONY | 1 9 | 94 | 54 | 8 | CONVICTS priority 57152 (9.98) CONVICTS | 52

4 4 7 1 GLADYS KNIGHT Mca 10329° (9 98) GOOD WOMAN 4 57 52 50 23 M.C. POOH IN A MINUTE 187 (8.98) LIFE OF A CRIMINAL 39

5 | 5 | 4 | 18 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9 98) THE EVOLUTION OF GOSPEL | 4 8 | 55 | 49 | 39 | CCMUSIC FACTORY A * COLUMBIA 47093 (9.98 () GONNA MAKE YOU SWEAT | 11

6 6 | 9 | 11 | BEBE & CECE WINANS CAPITOL 92078+ (9.98) DIFFERENT LIFESTYLES | 6 9 | 57 | 81 | 4 | JT.TAYLOR wca 1030419 98) FEEL THE NEED | 57

7 | 7 | 10 | 11 | HEAVY D. & THE BOYZ @ UPTOWN 10289MCA (9.98) PEACEFUL JOURNEY | 7 60 | 64 ] 60 | 9 [ LITTLE MILTON maLaco 7462 (8 98) REALITY | 57

8 | 8 | 6 | 20 | LUTHERVANDROSS A EPIC 46789 (10.98 EQ) POWEROF LOVE | I 68 | 62 | 5 | YOUNG M.C.CAPITOL 95337 (10.98) BRAINSTORM | 61

9 10 | 11 | 12 | THE GETO BOYS @ RAP-ALOT 57161 ~/PRIORITY (9.98) WE CAN'T BE STOPPED 9 62 | 65 | 61 | 28 | PHIL PERRY CAPITOL 92115 (9 98) THE HEART OF THE MAN | 17

10 | 12 | 12 | 12 | PHYLLIS HYMAN PIR 11006200 (9.98) PRIME OF MY LIFE | 10 63 | 58 | 57 | 14 | NEMESIS proFiLE 1411 (9.98) MUNCHIES FOR YOUR BASS | 52

1] 11 5 10 | D.J. JAZZY JEFF & THE FRESH PRINCE A Jive 1397 (9.98) HOMEBASE 5 64 | 60 | 52 | 28 | SOUNDTRACK A GIANT 24409/REPRISE (9 98) NEW JACK CITY 1

12 | 9 | 8 | 14 | NATALIE COLE A ? FLekTRA 61049 113.98) UNFORGETTABLE | 5 65 | 5 | 55 | 36 | TONY TERRY ericas01s 998 Q) TONY TERRY | 35
@ 13 15 8 COLOR ME BADD GIANT 24429+/REPRISE (9.98) CMB 13 70 — 2 NIKKI D DEF JAM 44031/COLUMBIA (9 98) DADDY'S LITTLE GIRL 66

- — - LEADERS OF THE NEW SCHOOL
17 22 15 | JODECI MCA 10198 (9 98) FOREVER MY LADY 14 o 63 S 1l ELEKTRA 609767 (9.98) IR ORI e 53
5| 15 | 18 | 9 | VESTA semsser 008 seon | 1 80 | 95 | 3 | VARIOUS ARTISTS prIORITY 7063* (5.98) STRAIGHT FROM THE HOOD | 68

16 14 13 23 B ANGIE B BUST IT 95236/CAPITOL (9.98) B ANGIE B 12 69 2} 8 9 SPICE ONE TRiAD 8701 (6 98) LET IT BE KNOWN 63

17 | 19 | 20 | 24 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846 874/P.G (9981 THE BRAND NEW HEAVIES | 17 J0 | 67 | 67 | 6 | LARRY LARR RUFFHOUSE 47119/COLUMBIA (9.98) DA WIZZARD OF ODDS | 67
22 ] 29 | 4 | VANESSA WILLIAMS WiNG 843 522/MERCURY (9 98) THE COMFORT ZONE | 18 71 | 69 | 71 | 12 | SMALL CHANGE MERCURY 48367 (9.98) SMALL CHANGE | 69
28 | 66 | 3 | NAUGHTY BY NATURE TOMMY BOY 1044 (9 98) NAUGHTY BY NATURE | 19 72 | 61 | 53 | 8 | JAMES BROWN SCOTIIBROS 75225° (9 98) LOVE OVERDUE | 51

20 | 16 | 14 | 16 | STEVIE WONDER @ MOTOWN 6291+ (10.98) MUSIC FROM "JUNGLE FEVER" 1 13 | 77 | 77 | 45 | GUY A UPTOWN 10115/MCA (9.98) THE FUTURE 1

21 18 16 | 20 | LiSA FISCHER eLekTRA 60389 (9 8) SO INTENSE 5 |73 70 | 28 | TYRONE DAVIS ICHIBAN 1103 (9.98) I'LL ALWAYS LOVE YOU 39

— 75 | 66 | 65 | 28 | EDO.G&DABULLDOGS LIFE OF A KID IN THE GHETTO | 21

Q| 32 | 47 | 3 | BELLBIVDEVOE WBEBD - BOOTCITY! THE REMIX ALBUM | 22 PWL AMERICA 848 326/MERCURY (9.98 EQ)
23| 20 | 19 | 23 | KEITH WASHINGTON QwEST 26528+ AWARNER BROS (9 98) MAKE TIME FOR LOVE | | 82 | 9% | 4 | PROFESSOR GRIFF LUKE 91721ATLANTIC 10.98) KAO'S Il Wiz *7* DOME | 76
24 21 17 17 N.W.A A RUTHLESS 57 126/PRIORITY (9.98) EFIL4ZAGGIN 2 n 8 68 2% RIFF 58K 95828 (8 98) A 41
27 34 16 SHABBA RANKS £PIC 47310 (G 981 AS RAW AS EVER 2 18 75 72 25 YO-YO EASTWEST 91605° (9 98) MAKE ROOM FOR THE MOTHERLOAD 5

2 30 32 14 GENE RICE RCA 3150 (9.98) JUST FOR YOU % 19 74 80 12 CRYSTAL WATERS MERCURY 48894+ (9.98) SURPRISE 65

27 2 23 16 HI-FIVE @ JIVE 1328/RCA (@ 98) HI-FIVE 1 80 79 73 13 MILES JAYE ISLAND 48422 (9.98) STRONG 54

28 2% 24 33 DJ QUIK @ PROFILE 1402 (9 98) QUIK IS THE NAME 9 81 81 69 12 READY FOR THE WORLD MCA 10224 (9.98) STRAIGHT DOWN TO BUSINESS 54

THE GET FRESH GIRLS .

29 24 21 13 3RD BASS @ DEF JAM 47369/COLUMBIA (9.98) DERELICTS OF DIALECT 10 82 83 79 / BREAKAWAY 1001/PANDISC (9.98) TRICKIN' (I SEEN YOUR BOYFRIEND) 77

30 | 35 | 36 | 45 | WHITNEY HOUSTON A * ARISTA 8616 (10.98) I'M YOUR BABY TONIGHT 1 83 | 88 | 8 | 5 | LATIN ALLIANCE VIRGIN 96337 (9 98) LATIN ALLIANCE | 83

31 | 23| 27 | 9 | COMPTON'S MOST WANTED 0RPHEUS 47926+£P(C (5.98) STRAIGHT CHECKN EM | 23 | (TZSQEIEEN?:EE(?ACRETF:E;APWOL B2 o o8 MAKE THE DIFFERENCE | 38

85 84 89 12 b THE DR’'S GREATEST PRESCRIPTIONS 74

32 34 33 8 JENNIFER HOLLIDAY ARISTA 18578* (9 98) I'M ON YOUR SIDE 32 i ICHIBAN L116* (9 98)

33 | 29 | 25 | 13 | SHIRLEY MURDOCK eLekTan 60991+ © o8 LET THERE BE LOVE | 22 86 | 91 [ 93 6 | VARIOUS ARTISTS MAS-JAM 0101/PANDISC (9 98) CUTITUPDEF | 86
NEWD | | | KARYN WHITE warNER BROS. 26320° (10,981 RITUAL OF LOVE | 34 87 | 89 | 8 | 17 | SHIRLEY BROWN wALACD 7459 (9.98) TIMELESS | 63
(35| 37 | 43| 9 | THE RANCE ALLEN GROUP BeLLMARK 71806 (9.98) PHENOMENON | 35 88 | 76 | 64 | 35 | BRAND NUBIAN ELekTRA 60946 (3 98) ONEFORALL | 34

36 | 36 | 35 | 34 | OJAYS @ rwi93390 (008 EMOTIONALLY YOURS 2 89 | 85 75 18 | DE LA SOUL @ romMmy BOY 1029 (9.98) DE LA SOUL IS DEAD 24
@D| 33 | 42 | 8 | EXGIRLFRIEND reprise 26547+ (9.98) X MARKS THE SPOT | 37 L) R O el S N e et ) LORIZIST T
42 | 48 6 OAKTOWN’S 3.5.7 BUST IT 92996/CAPITOL (9.98) FULLY LOADED 38 91 | 94 | 98 3 YOURS TRULY, MOTOWN 6323* (7.98) TRULY YOURS | 91

39 | 33 | 28 | 12 | LAMONT DOZIER aTLANTIC 82228* (9 98) INSIDE SEDUCTION | 28 98 | — | 2 | BLUESBOY WILLIE (CHIBAN 11199 98) BEWHO?2 | 92
41 51 4 %éfﬁ&éiﬁ&a%‘f%@é’é&' STRAIGHT OUTTA HELL'S KITCHEN 40 93 86 82 53 L.L. COOL J A DEF JAM 46888/COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 2

94 87 86 20 RODNEY O - JOE COOLEY NASTYMIX 70300 (9 98) GET READY TO ROLL 51
53 | 63 | 3 | POOR RIGHTEOUS TEACHERS PROFILE 1415 (9 o8] PURE POVERTY | 41
100 | 94 | 66 | MARIAH CAREY A © CoLUMBIA 45202 (9 98 Q) MARIAH CAREY | 3

42 | 31 | 25 | 11 | SLICK RICK DEF JAM 47372+/COLUMBIA (3.98) THE RULER'S BACK 18 -

96 96 92 19 PAULA ABDUL A 2 CAPTIVE 91611*/VIRGIN (10.98 ) SPELLBOUND 31

43 | 38 | 37 18 | DAMIAN DAME LAFACE 6000/ARISTA (9.98) DAMIAN DAME 21

NEWDP | | | DONNA SUMMER ATLANTIC 82285+ (10 98) MISTAKEN IDENTITY | 97
51 59 3 BIZ MARKIE COLD CHILLIN' 26648*WARNER BROS (9 98) | NEED A HAIRCUT 44
(98 | NEWDP | 1 | FRANKIE KNUCKLES viRciN 91615+ (©.08) BEYOND THE MIX | 98

45 | 40 | 30 11 | ARETHA FRANKLIN ARISTA 8628* (9 98} WHAT YOU SEE IS WHAT YOU SWEAT 28 —

99 93 96 13 | AARON NEVILLE A&M 5354+ (9 98) WARM YOUR HEART 62

46 43 | 46 | 26 | M.C. BREED & D.F.C. S.DEG 4103/ICHIBAN (9.98) M.C. BREED & D.F.C. 38

I 100 | 92 87 15 CHERYL "PEPSH" RILEY COLUMBIA 45452 (9 98) CHAPTERS 62

47 | 46 | 38 | 3] | ANOTHER BAD CREATION A COOLIN' AT THE PLAYGROUND YA' KNOW! | 2

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
48 45 44 45 LEVERT @ ATLANTIC 82164 (9 98) ROPE A DOPE STYLE 9 A RIAA certification for sales of 1 mullion uruts, with multimillion selters indicated by a numeral following the symbol. All albums availabte
49 43 31 14 KOOL MOE DEE JIVE 1388/RCA (9.98) FUNKE WISDOM 19 on cassette and CD. *Astenisk indicates viny! LP unavailable. Suggested price 1s for cassette and LP. Equivalent prices (indicated by EQ), for
; labels that do not issue list prices, are prolected from wholesale prices. © 1991, Billhoard/BP| Cammunications., lnc

A ‘MAN-TALK’ WITH SAXOPHONIST GREG

(Continued from page 32)

graduate,” he says. “So I started

to make regular trips to New York day gig,” while

seeking what he calls “the dreaded

0SBY

continuing to play

which was distributed worldwide
through PolyGram. Osby recorded

on the weekends for gigs, trying to
impress people.” Top studio trum-
pet player Jon Faddis had decided
to form his own quintet and was
looking for ‘““a young, lesser-
known saxophone player who was
well-versed in a lot of styles,” says
Osby. “My name kept coming up.”

Osby played with Faddis for sev-
eral months in the mid-'80s, travel-
ing around the country and the
world. But soon Faddis’ financial
problems caused the band to go on
hiatus, and Osby found himself

in local New York jazz clubs at
night. When the Faddis quintet
picked up again, “I was frustrated
because it was a straight-ahead be-
bop situation. I needed something
more progressive that would allow
me to express myself personally
and honestly. [ was working my
own style, called shifting melodic
order, which didn’t have a name
then.”

In 1987, a producer Osby had
met in Munich sought him out for a
record deal with JMT Records,

solo albums for JMT while still
seeking a deal with a U.S. label.
But the search was frustrating be-
cause he felt they were too com-
mercially oriented. Not until meet-
ing with CEMA-distributed Blue
Note did Osby feel he had what he
was looking for: “artistic freedom
and mobility.”

PARKER’S "SONIC’ INFLUENCE
When asked about his style and
his compositions, Osby says he
was influenced greatly by the leg-

endary Charlie Parker, through
whose records, he says, “I realized
the sonic possibilities of the instru-
ment.”

“In the essence of the true jazz
tradition, I try to emulate the mas-
ters of the music not by copying
them directly but by emulating the
examples that they set, which was
to be an individual: Try to carve
out an individual, personal style
that addresses what you’re think-
ing about and your perspective on
life,” he says. “That’s a pitfall that
a lot of my peers fall into—they
sound just like somebody who has

already been documented, who is
already famous and has volumes

of records. They haven’t realized
the cutoff point of when to stop
emulating and emerge as oneself.”

Making jazz accessible to young
people is also important, says
Osby, who has mixed funk and hip-
hop elements into his work with
electronic as well as acoustic in-
struments and has appeared play-
ing live on ““Yo! MTV Raps.” Osby
is currently working to put a tour-
ing band together,
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RYTEM
SILTION

AT THE TOP: “Running Back To You” by Vanessa Williams (Mercu-
ry) darts to the top of the Hot R&B Singles chart with 101 radio reports.
None of the singles on the chart has reports from the entire radio panel,
which totals 102 stations. ‘“Running’’ has 37 stations listing it at No. 1 on
their playlists. The strength of this week’s point increases for “Run-
ning,” combined with playlist positions that have not peaked, indicate
that the record could hold one more week. Radio has already started to
dig into Williams’ album, “The Comfort Zone.” Look for a high album

lad “Save The Best For Last.”

HIGH FIVIN’: “Romantic”’ by Karyn White (Warner Bros.) leaps into
the top five with extraordinary radio and retail gains. Only one adult-
oriented station in the Northeast has not reported this title. It is No. 1 at
two stations, WBLS New York and WCKU Lexington, Ky. A total of 91
stations show upward playlist movement, including 52 that list it top
five. “Ritual Of Love” jams onto the album chart at No. 34 , ., “It's So

at WVEE Atlanta and WGZB Louisville, Ky. It is reported by 101 sta-
tions; the one holdout is in New York City. Thirty-one stations list it in
the top five ... “O,P.P.” by Naughty By Nature (Tommy Boy) has 80
stations as it gains three: WZAZ Jacksonville, Fla.; WATV Birmingham,
Ala.; and WTLC Indianapolis. Retail sales are reportedly extraordinary,
which is reflected in its No. 3 retail rank. It is No. 1 at WRKE Ocean
City, Md.; WWDM Columbia, S.C.; and WJHM Orlando, Fla. It is top five
at 13 stations.

MALE CALL: Jumping up 37-31, “You're A Victim” by Gene Rice
(RCA) has reports from 81 stations. This week it is new at WIZF Cincin-
atti; WOCQ Ocean City; and WLWZ Greenville, S.C. Some of the strong
moves around the country include 27-11 at WIMI Jackson, Miss.; 37-27 at
WHRK Memphis; WZFX Fayetteville, N.C.; and 27-19 at WRKS New
York. The upward move is aided by 26 new retail reports.

“Put Me In The Mix” by Barry White (A&M) gains 11 stations for a
total of 79. Some of the new listings come in from WXYV Baltimore;
WYLD-FM New Orleans; WZHT Montgomery, Ala.; and WTUG Tusca-
loosa, Ala. “Giving You All My Love” by Chris Walker (Pendulum)
gains 20 stations, including WJLB Detroit; XHRM San Diego; KKBT
and KJLH in Los Angeles; and WAMO Pittsburgh.

IT’S A LEVERT THANG: “Give A Little Love” by Levert (Atlantic) gains
nine stations for a total of 35 radio reports. It is new at WIKS New Bern,
N.C.; WHRK Memphis; and WNJR Newark, N.J. It moves up 86-70. The
previously released single, “Baby I'm Ready,” makes a turnaround on the
chart and gains two radio reports: It is re-added at No. 3 at WGCI Chicago
and at No. 36 at WQQK Nashville. The album, “Rope-A-Dope-Style,” is re-
portedly approaching 600,000 units sold. Radio programmers, check your
mailboxes: Coming this week is “Private Line,” the first single from Ger-
ald LeVert’s solo project on East West Records.

BI"MdO @ 1991, Billboard/BPI Communications, Inc

FOR WEEK ENDING OCTOBER 5, 1991

Hot R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot R&B Singles chart.

debut. Two cuts are already very radio-friendly: the title cut and the bal-,

Hard To Say Goodbye To Yesterday” by Boyz II Men (Motown) is No. 1 ‘

SALES AIRPLAY .
il it I P % ==
2828 mimLe ARTIST (83| [28[28 TmLe ARTIST (68
1 | 1 | RUNNING BACK TO YOU VANESSA WILLIAMS | 1 1 [1 || ADORE MI AMOR COLOR ME BADD | 2
2 | 2 | | ADORE MI AMOR COLOR ME BADD | 2 2 | 3 | RUNNING BACK TO YOU VANESSA WILLIAMS | 1
36| 0PP NAUGHTY BY NATURE | 5 3 | 5 | ROMANTIC KARYN WHITE | 3
4 | 8 | GETT OFF PRINCE AND THE N.PG. | 6 4 | 8 | IT'S SO HARD TO SAY GOODBYE T0.. . BOYZ I| MEN | 4
S [ 14 | ROMANTIC KARYN WHITE | 3 5 110 | KEEP ON LOVING ME O'JAYS | 8
6 | 4 | NEVER STOP THE BRAND NEW HEAVIES | 9 6 |14 | EMOTIONS MARIAH CAREY | 7
7 |13 [ IT'S SO HARD TO SAY GOODBYE TO. . . BOYZ II MEN | 4 7 [12 | GETT OFF PRINCE AND THE NPG. | 6
8 | 3 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 16 8 | 4 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 11
9 | 18 | EMOTIONS MARIAH CAREY | 7 9 |15 | I'M ON YOUR SIDE JENNIFER HOLLIDAY | 12
10| 5 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 15 10(16| O.P.P. NAUGHTY BY NATURE | 5
11 | 15 | SAVE ME LISA FISCHER | 10 11]18 | WORD TO THE MUTHA BELL BIV DEVOE | —
12 | 16 | KEEP ON LOVING ME O'JAYS | 8 12 | 17 | SAVE ME LISA FISCHER | 10
13 | 19 | FOREVER MY LADY JODECI | 14 13 |19 | D-O-G ME OUT GUY |13
14 | 22 | D-0-G ME OUT GUYy |13 14 [ 7 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 18
15 [ 7 | SO MUCH LOVE B ANGIEB | 19 15( 2 | NEVER STOP THE BRAND NEW HEAVIES | 9
16 {21 | i'M ON YOUR SIDE JENNIFER HOLLIDAY | 12 16 | 22 | FOREVER MY LADY JODEC! | 14
17 | 23 | TENDER KISSES TRACIE SPENCER | 17 17 {21 | TENDER KISSES TRACIE SPENCER | 17
18 | 9 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 11 18 [ 20 | FUN DAY (FROM "JUNGLE FEVER") STEVIE WONDER | 20
19 | 25 | AIN'T NOBODY BETTER YO-YO | 30 19 | 27 | HOUSECALL SHABBA RANKS FEATURING MAXI PRIEST | 21
20 | 28 | HOUSECALL SHABBA RANKS FEATURING MAXI PRIEST | 21 20 | 24 | RIGHT DOWN TO IT DAMIAN DAME | 22
21 | 31 [ RIGHT DOWN TO iT DAMIAN DAME | 22 2] [ 26 | SOMETIMES | WONDER THE S.0.S. BAND | 24
22 | 26 | WHEN LOVE CRIES DONNA SUMMER | 23 22 |25 | WHEN LOVE CRIES DONNA SUMMER | 23
23 | 27 | MIND PLAYING TRICKS ON ME GETO BOYS | 29 23 |23 | JEALOUS GIRL ANOTHER BAD CREATION | 26
24 | 11 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 18 24 |13 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | 15
25 |35 | FUN DAY (FROM “JUNGLE FEVER™) STEVIE WONDER | 20 25|30 | ARE YOU LONELY FOR ME RUDE BOYS | 25
26 |32 | ARE YOU LONELY FOR ME RUDE BOYS | 25 26 | 31 | SUPERWOMAN GLADYS KNIGHT | —
27 | 24 | MIRACLE WORKER THE RANCE ALLEN GROUP | 40 27 [ 29 | I'M STILL WAITING JOHNNY GILL | 28
28 | 12 | JUST ASK ME TO TEVIN CAMPBELL | 27 28 | 6 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 16
29 |10 | LONG HOT SUMMER NIGHT J.T. TAYLOR | 43 29 | 33 | ME AND YOU TONY! TONI TONE! | —
30 | 17 [ IT AIN'T OVER 'TIL iT'S OVER LENNY KRAVITZ | 38 30 | 35 | YOU'RE A VICTIM GENE RICE | 31
31 | — | SOMETIMES | WONDER THE S.0.S. BAND | 24 31| 9 | JUST ASK ME TO TEVIN CAMPBELL | 27
32 | — | YOU'RE A VICTIM GENE RICE | 31 32 |11 | SO MUCH LOVE B ANGIEB |19
33 | 20 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 48 33 |38 [ I'LL TAKE YOU THERE BEBE & CECE WINANS | 34
34 | — | GONNA CATCH YOU LONNIE GORDON | 41 34 | — | FEELS LIKE ANOTHER ONE PATTI LABELLE | 39
35— | FLY GIRL QUEEN LATIFAH | 33 35 | 37 | YOU'RE THE ONE SURFACE | 35
36 | 38 | I'M STILL WAITING JOHNNY GILL | 28 36 | 34 | TEARDROPS SMALL CHANGE | 37
37 [ 39 | SMALL THING NEWKIRK | 32 37 | — | PUT ME IN YOUR MIX BARRY WHITE | 42
38 | — | JEALOUS GIRL ANOTHER BAD CREATION | 26 38 | 32 | SMALL THING NEWKIRK | 32
39 [— | I WANT YOU MARC NELSON | 36 39 | — | GIVING YOU ALL MY LOVE CHRIS WALKER | 44
40 [ 29 | SPECIAL VESTA | 58 40 | — | FLY GIRL QUEEN LATIFAH | 33

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DDS ON
25 REPORTERS 24 REPORTERS 53 REPORTERS 102 REPORTERS

RING MY BELL
D.J). JAZZY JEFF ave 6 8 9 23 28
LIVING IN CONFUSION
PHYLLIS HYMAN PR 6 5 12 23 23
GIVING YOU ALL MY LOVE
CHRIS WALKER PENDULUM 7 5 9 21 82
AFTER THE DANCE
FOURPLAY WARNER BROS. 4 5 11 20 25
SOMEONE ELSE’S EYES
ARETHA FRANKLIN arisTA 2 7 11 20 23
CAN'T TRUSS IT
PUBLIC ENEMY DEer Jam 5 3 11 19 19
FEELS LIKE ANOTHER ONE
PATTI LABELLE mca 4 4 10 18 83
STAY WITH ME TONIGHT
SHIRLEY MURDOCK ELEKTRA 2 3 13 18 19
CLOSER THAN CLOSE
PEABO BRYSON coLumsia 4 4 8 16 79
DO IT TAM TAM
TAM TAM isLaND [¢] 4 12 16 40

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

49  ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Benny's Music, BMI/EMI Blackwood,
BMI/Pooky's Music, BMI) WBM
AFTER THE DANCE (Jobete, ASCAP)
AFTER THE SUMMER'S GONE (George Tobin, BMI)
AIN'T GONNA HURT NOBODY (Hittage,
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid ‘N
Play, ASCAP)}
30 AINT NOBODY BETTER (Street Knowledge,
BMI/Overdue, ASCAP/Bridgeport, BMI)

62 AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams,
BMI|/Power Artists, BMI)

80 ALL ABOUT YOU (Virgin Songs, BMI/GR.,
BMI/Zomba, ASCAP) HL

100 ALWAYS (No Pain No Gain, ASCAP/Pebbitome,
ASCAP/MCA, ASCAP)

79 ARE WE SO FAR APART (Society Hill, BMI)

25 ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

92 ARE YOU STILL IN LOVE WITH ME (EM! April,
ASCAP/K-Shreve, ASCAP/WB, ASCAP/Heritage Hill,
ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) WBM
BABY I'M READY (Trycep, BMI/Willesden, BMI}
CAN HE DO IT (LIKE THIS, CAN HE DO T LIKE
THAT) (MCA, ASCAP/Ready Ready, ASCAP)

59 CAN'T WAIT TO GET YOU HOME (MCA, ASCAP/Bush
Burnin', ASCAP)

66 CAN YOU STOP THE RAIN (Warner Chappell,
ASCAP/Walter Afanasieff, ASCAP) WBM

46 CLOSER THAN CLOSE (Dyad, BMI)

13 D-0-G ME OUT (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP/Ten Ways To Sundown,
ASCAP)

73 DO IT TAM TAM (Jammin’ Penguins, BMI)

16 DON'T WANNA CHANGE THE WORLD (Number 9,
ASCAP/Bass Hit, ASCAP)

15 DON'T WANT TO BE A FOOL (EM! April, ASCAP/Uncle
Ronnie's, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
HL

7 EMOTIONS (Mariah Songs, BMI/Sony Songs,

BMi/Cole-Clivilles, ASCAP/Virgin, ASCAP)

91 FACTS OF LIFE (Danvic, PRS/Branton, BMI/MCA,
BMI/BMG, PRS)

FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri,
BMI/Budsky, BMI)

33 FLY GIRL (T-Boy, ASCAP/Queen Latifah,
ASCAP/Casadida, ASCAP/Virgin, ASCAP)

14 FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/Al B. Sure!,
ASCAP)

52 FOREVER (Geffen, ASCAP/Rutland Road, ASCAP/WB,
ASCAP)

20 FUN DAY (FROM JUNGLE FEVER) (Steveland Morris,
ASCAP)

6 GETT OFF (Controversy, ASCAP/WB, ASCAP) WBM
70 GIVE A LITTLE LOVE (Trycep, BMI/Willesden, BMt)
44 GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,

ASCAP)

41 GONNA CATCH YOU (FROM COOL AS iCE) (Gli Gnomi,
ASCAP)

47 GOOD TIME (Colgems-EM), ASCAP/0/8/0 Itself &
Ziggy, ASCAP/ZNS, ASCAP/Virgin, ASCAP) HL/WBM
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GOOD VIBRATIONS (W8, ASCAP/Donnie D,
ASCAP/Marky Mark, BMI/Ayesha, ASCAP)

HEART OF NEW YORK (Bugnon, ASCAP)

HEY DONNA (Bayjun Beat, BMI)

HIP HOP JUNKIES (Nice & Smooth, ASCAP/Screen
Gems-EMI, BMI)

HOUSECALL (PRS, BMI/Shadows, BMI)

HOUSE PARTY 1t (I DON'T KNOW WHAT YOU COME
TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP)

| ADORE MI AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP)

| CAN'T WAIT ANOTHER MINUTE (Zomba,
ASCAP/4MW, ASCAP)

I'LL DO ANYTHING FOR YOU (Aifa Romeo,
ASCAP/Smooth Rhyming, ASCAP/Irving, ASCAP/Scu,
BMI)

PLL TAKE YOU THERE (Irving, BMI)

I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Bull, BMI/When Words Collide, BMI)

I'M STILL WAITING (FROM NEW JACK CITY) (Flyte
Tyme, ASCAP)

1S IT GOOD YO YOU (Colgems-EMI, ASCAP)

1T AIN'T OVER 'TIL IT'S OVER (Miss Bessie, ASCAP)
IT'S SO HARD TO SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP) CPP

)} WANNA B URE LOVER (Jahmew, ASCAP/Pucky
Scrubb, BMI/Rich Love's, ASCAP/Julian Caine,
BMI/Undercover Louver, ASCAP)

| WANT YOUR SEX (Promuse, BMI/5th Power,
BMI/Chris Smith, BMI)

| WANT YOU (Jobete, ASCAP/Almo, ASCAP)
JEALOUS GIRL (Colgems-EMI, ASCAP/Boston
International, ASCAP/EM| April, ASCAP/Maurice Starr,
ASCAP/AR.L, ASCAP) WBM

JUST ASK ME TO (FROM BOYZ N THE HOOD) (EMI
April, ASCAP/Across 110th Street, ASCAP/AI B. Sure!,
ASCAP/Willarie, ASCAP)

KEEP 1T IN YOUR PANTS (Young Man Moving,
ASCAP)

KEEP ON LOVING ME (WE, BMi/Dwain Duane, BMI)
LEAVE WELL ENOUGH ALONE (Famous, ASCAP/Ten A
Clark, ASCAP/Booty One Shoe, ASCAP) CPP

LET'S TALK ABOUT SEX (Next Plateau, ASCAP/Sons
0Of K-oss, ASCAP)

LET THE BEAT HIT "EM (Virgin, ASCAP/Cole-Clivilles,
ASCAP)

LONG HOT SUMMER NiGHT (Sula, BMi/EMI,
ASCAP/Anderson, ASCAP)

LOOK WHO'S LOVING ME (Copyright Control)

LOVE TALK (Virgin Songs, BMI/Chesca Tunes,
ASCAP/Non Pareil, ASCAP/WB, ASCAP) WBM
MAKIN' HAPPY (Basement Boys, ASCAP/Polygram,
ASCAP/Copyright Control)

MIND PLAYING TRICKS ON ME (N-The Water,
ASCAP)

MIRACLE WORKER (Alvert, BMI/Stora,
ASCAP/Roxatianta Lane, BM1)

MOVE ME (2 Tuff-E-Nuff, BMI/irving, BMI)

MY NAME IS NOT SUSAN (Zomba, ASCAP/4MW,
ASCAP) WBM

NEVER STOP (London, BMI)

NOW THAT WE FOUND LOVE (Warner-Tamertane,
BMI) WBM

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP

97
[
45
2

2

OPTIMISTIC (Flyte Tyme, ASCAP)

PAIN (Freckle Bandit, BMI/Chinese, BMI)

THE PRESSURE PT. 1 (Flyte Tyme, ASCAP)

PUT ME IN YOUR MIX (Seven Songs, BML/Two Sioux,
BMI)

RIGHT DOWN TO IT (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI)

RING MY BELL (Two Knight, BMI)

A ROLLER SKATING JAM NAMED SATURDAYS (Tee
Girl, BMI/Daisy Age, BMI/Prinse Pawl, BMI/MCA,
BMI/Upward Bound, BMI/Zomba, BMI)

ROLLIN (Georgio, BMI/Stone Diamond, BMI) CPP
ROMANTIC (Warner-Tamerlane, BMI/Kings Kid,
BMI/Flyte Tyme, ASCAP) WBM

RUNNING BACK TO YOU (Hiss N’ Tel, ASCAP/Gale
Warnings, ASCAP)

SAVE ME (Gratitude Sky, ASCAP/Nkiru, ASCAP/MCA,
ASCAP) HL

SECOND TIME FOR LOVE (Basamp, ASCAP/Night
Rainbow, ASCAP/Zomba, ASCAP/Barry Eastmond,
ASCAP/Honey Look, ASCAP)

SET THE NIGHT TO MUSIC (Realsongs, ASCAP) WBM
SMALL THING (When The Seaman Hits The Sand,
ASCAP/Def Jam, ASCAP)

SOMETIMES | WONDER (Spider Fingers, BMI/Interior,
BMI/Karranova, ASCAP/Avant Garde, ASCAP)

SO MUCH LOVE (Bust-It, BMI)

SPECIAL (Vesta Seven, ASCAP/Almo, ASCAP/Captain
, ASCAP) CPP

SUMMERTIME (Warner-Tametlane, BM1/Second
Decade, BMI/Willesden, BMI/Da Posse’s, BMI/Zomba,
ASCAP) WBM

TAKE CONTROL (Virgin Songs, BMI/Morning Crew,
BMI)

TEARDROPS (Vocep, BMI/Jumpin’ Off, BMI/Dream
Dealers, ASCAP/BMG, ASCAP)

TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP)

THAT'S NOT THE WAY (Blockson, ASCAP)

TURN IT UP (Bust-It, BMI)

UNFORGETTABLE (Bourne, ASCAP)

WHAT COMES AROUND GOES AROUND (Cold Chillin’,
ASCAP/Biz Markie, ASCAP/WB, ASCAP)

WHEN IN LOVE (Top Billin', ASCAP/MCA,
ASCAP/Zohar, BM|/Totally Mental, ASCAP)

WHEN LOVE CRIES (Sweet Summer Night,
ASCAP/Eve Nelson, ASCAP/Keith Diamond,
BMI/Ensign, BMI/Warner-Tameriane, BMi/Joey, BMI)
wem

WHEN YOU TELL ME THAT YOU LOVE ME (John
Bettis, ASCAP/Albert Hammond, ASCAP)

WHY CAN'T YOU COME HOME (Forceful,
BMi/Willesden, BMI)

WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)
YOU'RE A VICTIM (Stanton's Goid, BMI/island,
BMi/Golden Nugget, BMI)

YOU'RE THE ONE (Towntoons, ASCAP/Sony Tunes,
ASCAP/Multi Culler, ASCAP/Pic N Choose, ASCAP)
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Billboard
I Q.
FOR WEEK ENDING OCTOBER 5, 1991 ™
CLUB PLAY 12-INCH SINGLES SALES
w |3 COMPILED FROM A NATIONAL SAMPLE zZ,_ COMPILED FROM A NATIONAL SAMPLE

wilexle Sk OF DANCE CLUB PLAYLISTS. wElexle | Ok OF RETAIL STORES AND ONE-STOP SALES REPORTS.

Tu Q9w |23 €T TITLE ARTIST Tw|ew |23 €| TITLE ARTIST

=2 | 3% | & | 20| (ABEL & NUMBER/DISTRIBUTING LABEL R332 Q2| 28| (aser & NUMBERDISTRIBUTING LABEL

* A% NO.1 o » A% NO.1T =
m 3 3 7 RIDE ON THE RHYTHM ATLANTIC 0-85976 1 week at No. 1 LITTLE LOUJE AND MARC ANTHONY 1 1 1 U MAKIN' HAPPY MERCURY 868 763-1 3 weeks at No. 1 ® CRYSTAL WATERS
@ 4 5 7 SAVE ME ELEKTRA 0-64854 @ LISA FISCHER @ 5 4 8 GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST ® MARKY MARK & THE FUNKY BUNCH

3] s 8 6 | GONNA CATCH YOU (FROM “COOL AS ICE™) sgK v-19743 © LONNIE GORDON 3 2 2 10 | THE WHISTLE SONG VIRGIN 0-96323 ® FRANKIE KNUCKLES
4 1 2 9 GETT OFF PAISLEY PARK 0-19225/WARNER BROS. @ PRINCE & THE N.P.G. 4 3 5 9 0.P.P. TOMMY BOY 988 © NAUGHTY BY NATURE

@ 7 15 5 LOST IN MUSIC 4TH & B'WAY 162440 534-1/ISLAND STEREO MC'S 5 4 li 5 GETT OFF PAISLEY PARK 0-19225/WARNER BROS. ® PRINCE & THE N.P.G.
6 2 1 7 MAKIN' HAPPY MERCURY 868 763-1 @ CRYSTAL WATERS 6 6 9 7 RUNNING BACK TO YOU WING 867 519-1/MERCURY © VANESSA WILLIAMS
1 6 6 8 A ROLLERSKATING JAM NAMED SATURDAYS TOMMY BOY 990 ® DE LA SOUL 9 12 5 ROMANTIC WARNER BROS. 0-40069 © KARYN WHITE

16 23 4 FINALLY A&M 75021-2385-1 & CE CE PENISTON 8 11 14 7 JUST GET UP AND DANCE £Mi v-56225 ® AFRIKA BAMBAATAA

15 20 6 REAL REAL REAL SBK v-19742 @ JESUS JONES @ 14 19 5 GONNA CATCH YOU (FROM “COOL AS ICE") SBK v-19743 ® LONNIE GORDON

10 12 14 9 UNITY CARDIAC 3-4013-0 UNITY 19 26 5 RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY
(AD] 14 | 19 | 6 | GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST © MARKY MARK & THE FUNKY BUNCH 11 | 13 | 15 | 7 | AROLLERSKATING JAM NAMED SATURDAY TOMMY BOY 990 @ DE LA SOUL
(A2D)] 24 | 35 | 4 | RUNNING BACK TO YOU wing 867 519-ImercuRY @ VANESSA WILLIAMS D[ 18 [ 27 [ 4 | HouSE cALL epc 73920 @ SHABBA RANKS
@ 18 | 18 | 6 | KEEP WARM NEXT PLATEAU 50168 JINNY [(OIETRE: 5 | SAVE ME ELEKTRA 0-64854 @ LISA FISCHER

19 | 2 6 | LET THERE BE LOVE RCA 62035-1 ® ARTHUR BAKER & THE BACKBEAT DISCIPLES 23 | 34 3 | UIES emiv.56223 ® EMF

@ 231 30 4 | GROOVY TRAIN SIRE 0-40067/WARNER BROS. ® THE FARM 15 8 3 13 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 3873688 ® C&C MUSIC FACTORY
16 3 7 7 QUADROPHONIA RCA 620271 @ QUADROPHONIA 16 7 6 18 | GOT A LOVE FOR YOU BIG BEAT 88-0031 ® JOMANDA
17 [ 10 4 10 | THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES 17 | 15 | 18 | 6 | KEEP WARM NEXT PLATEAU 50168 JINNY
1 26 | 41 3 ROMANTIC WARNER BROS. 0-40069 ® KARYN WHITE 18 7|2 6 UNITY CARDIAC 3-4013-0 UNITY
1 2 32 4 0.P.P. TOMMY BOY 988 © NAUGHTY BY NATURE 3% | — 2 A DAY IN MY LIFE (WITHOUT YOU) FEVER 24-73823/COLUMBIA @ LISETTE MELENDEZ
20 | 9 | 11 | 9 | 7WAYSTO LOVE arista PROMO COLA BOYS 20 | 26 | 31 | 4 | D-0-GMEOUTmMcasais: ® GUY

* % * POWER PICK* * & 21 21 22 ] | ADORE Mi AMOR GIANT 0-19204/REPRISE @ COLOR ME BADD

@ 36 | — 2 | THE PRESSURE PT. 1 PERSPECTIVE 28968 1202- 1/AGM © SOUNDS OF BLACKNESS 2 | 4| A 8 WHAT WOULD WE DO FFRR B69 465-1/LONDON DSK

@D 27 | 36 | 4 | SEXPLOSION wax TRax 9180 MY LIFE WITH THE THRILL KILL KULT 23 | 10 | 8 | 14 | THIS BEAT IS HOT eric 49.73842 @ B.G. THE PRINCE OF RAP
23 1 13 8 PANDORA'S BOX VIRGIN 0-96338 @ ORCHESTRAL MANOEUVRES IN THE DARK * & & POWER PICK* %

32 | 45 | 3 | vMNOT IN LOVE cHarisma 0.96301 BASSCUT 42 | — | 2 | FINALLY AsM 75021 -2385-1 ® CE CE PENISTON

@ 31 | 39 [ 4 | OPEN YOUR HEART ATLANTIC 0-85973 CEYBIL JEFFERIES @ 32 | 37 4 | FLAVOR OF THE MONTH MERCURY 868 3171 @& BLACKSHEEP
2% | 2 12 11 | LIES emiv-56223 ®EMF | 26 12 10 9 GET SERIOUS EPIC 49-73815 © CUT 'N' MOVE
27 11719 8 | DO WHAT YOU WANT CUTTING 0-96320/CHARISMA @ 2 IN AROOM 21 | 30 | 33 | 4 | PERPETUAL DAWN BIG LIFE 867547/MERCURY # THE ORB

42 | — 2 | COME INSIDE wARNER 8ROS. 0-40071 © THOMPSON TWINS 28 | 31 | 36 4 | NEVER STOP DELICIOUS VINYL 868553-1/PLG © THE BRAND NEW HEAVIES
29 | 28 | 21 10 | GET SERIOUS EpIC 49-73815 ) ® CUT 'N' MOVE 29 | 27 20 17 | LET THE BEAT HIT 'EM COLUMBIA 44.73834 ® LISA LISA & CULT JAM
30| 2 17 11 | JUST GET UP AND DANCE EMI v-56225 @ AFRIKA BAMBAATAA 33 40 3 QUADROPHONIA RCA 62027-1 @ QUADROPHONIA
31 21 16 14 | NOW THAT WE FOUND LOVE UPTOWN 54088/MCA ® HEAVY D. & THE BOYZ 31 20 13 16 | 3 A.M. ETERNAL ARISTA AD-2231 & THE KLF

@ 45 | — 2 | WE GOTTA DO IT ATLANTIC 0-85993 DJ PROFESSOR FEATURING ZAPPALA 32 | 34|39 4 FLY GIRL ToMMY BOY 991 ® QUEEN LATIFAH

@ a7 | — | 2 FOUNTAIN O’ YOUTH FICTION 0-96306/EASTWEST ® CANDYLAND 3 [ 2B [ 2B 7 PANDORA'S BOX VIRGIN 0-96338 ® ORCHESTRAL MANOEUVRES IN THE DARK

@ 43 | — 2 I'M ATTRACTED TO YOU SMASH 867 745-1/PLG COOKIE WATKINS 4 | — 2 SAFE FROM HARM VIRGIN 0-96322 © MASSIVE ATTACK
| 2 24 11 | NOTHING TO LOSE SIRe 0-21789/WARNER BROS. & S-EXPRESS @ 40 | 44 3 LOWRIDER (ON THE BOULEVARD) VIRGIN 0-91625 ® LATIN ALLIANCE
36 37 40 [ RUSH cOLUMBIA 38-73844 @ BIG AUDIO DYNAMITE Il 36 22 11 14 NOW THAT WE FOUND LOVE UPTOWN 54088/MCA & HEAVY D. & THE BOYZ

@ 4 | — 2 TAKE 5 GEFFEN PROMO NORTHSIDE @ 5| — 2 OPEN YOUR HEART ATLANTIC 0-85973 CEYBIL JEFFERIES
38 33 26 10 | BASS POWER ATLANTIC 0-85992 RAZE 38 8 | — 2 LET'S TALK ABOUT SEX NEXT PLATEAU 50157 @ SALT-N-PEPA

* % * HOT SHOT DEBUT * * * ¥ |29 16 11 | CHORUS SIRE 0-40123/REPRISE & ERASURE

NEWD | | | INTOXICATION GUERILLA V-138320R.S. REACT 2 RHYTHM * A A HOT SHOT DEBUT* *

NEWDP | 1 | T0O BLIND TO SEE IT L.0. pROMO/ATCO KYM SIMS NEWD | | | WITHIN MY HEART acoos631s WONCE
TRIEEET 4 | SO HARD ISTINGT tx.2o8 e 1 |4 ] — | 2 | WHEN LOVE CRIES ATLANTIC 0-85961 DONNA SUMMER
42 | 13 | 10 | 11 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38-73687 @ C&C MUSIC FACTORY NEWD | | | SEXPLOSION wax TRax o180 MY LIFE WITH THE THRILL KILL KULT
43 | 28 | 49 | 3 | (JUST WANNA) BE WITH U mca 54233 TRANSVISION VAMP 43 | 36 | 29 | 7 | BASS POWER ATLANTIC 0-85992 RAZE
4 | 39 | 29 7 DANCE NOW RCA 6202-1 MOSAIC Il 4 | 3% | M3 6 TURN IT UP BUST ITV-15727/CAPITOL ® OAKTOWN'S 3.5.7

NEW ) 1 MOVE YOUR BODY 7vx 6525 SELECTOR 4 | 4 | 42 6 DREAM ABOUT YOU SMASH B67 279-1/PLG © D'BORA

NEWD | | | NEVER STOP peLicious viNvL 868553.1/PLG @ THE BRAND NEW HEAVIES NEWD | | | COME INSIDE warneR 8R0S 040071 @ THOMPSON TWINS

NEWD | | | WEAR YOUR LOVE LIKE HEAVEN CARDIAC 4015 @ DEFINITION OF SOUND NEWDP | | | WHISPERS CUTTING 4-98709/ATCO CORINA
48 | 30 | 27 | 11 | PERPETUAL DAWN BIG LIFE 867 547-/MERCURY @ THE ORB 48 | 28 | 17 | 11 | DEEPIN MY HEART atLantc 085999 CLUBHOUSE
49 | 40 | 34 | 8 | DREAM ABOUT YOU SMASH 867 279-1/PLG © D’'BORA NEW p- 1 | I'M ATTRACTED TO YOU smasH 867 745-1/pLG COOKIE WATKINS
50 | 46 | 46 3 | TURN IT UP BUST IT v-15729/CAPITOL ® OAKTOWN'S 3.5.7 NEW ) i MOVE YOUR BODY zvx 6525 SELECTOR

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Piay are 12-inch unless indicated otherwise. © 1991, Billboard/BPI Communications, Inc.

thie new

WIMNEr mar

say it

de at hits from the look of love
d how to be a millionaire
o when smokey sings

say it

o 5
& a8

nd forth
o by biack box

ing sinale

apbc:say it

fram the fathcoming album

abracadabra

38

www.americanradiohistorv.com

BILLBOARD OCTOBER 5, 1991


www.americanradiohistory.com

DANCE IR

Basscut’s Mix Matchup; ABG’s Magic; Afrika’s Album

ELISA BURCHETT FEELS gray
today. Even within the warm and
familiar surroundings of the studio
where she and partner Heinrich
Zwahlen recorded their first album
as Basscut, “The Art Of War,” she
says she is having trouble shaking
feelings of emotional darkness and
uncertainty.

“I am quite optimistic about the
future, but I feel like we've been
through an extremely stressful and
exhausting phase,” she says, drag-
ging on a cigarette. “I want to feel
bright and energetic again.”

One of the sources of Burchett’s
angst surrounds the content of
Basscut’s first 12-inch single, “I'm
Not In Love.” The duo fought hard
to keep reconstructed versions of
the song by Satoshi Tomeii off the
record in favor of their own reinter-
pretations. In the end, they reached
a compromise with their label, Cha-
risma: both sets of mixes were
used.

“Qur problem is not with Sato-
shi’s musie, because we like his mu-
sic,” Zwahlen says: “Our problem
is that it is not our music. And this
is our record.”

Basscut’s conflict raises the is-
sue that numerous other artists
have faced: Whose music is it? Are
labels taking too many liberties
with an artist’s music?

“A new act often needs to start
by developing a base at some level
before going to pop radio,” says
Peter Albertelli, manager of dance
music at Charisma. “We felt there
was a strong club potential for the
group, and that Satoshi’s mixes
complement the song—as do Bass-
cut’s own mixes. I'm glad to say
that there has been a positive re-
sponse to both versions of the
song.”

“I’'m Not In Love’” advances to
No. 24 on Billboard’s Club Play
chart this week after only three
weeks. Such rapid activity bodes
well for a warm reception at radio.
It also is a fine precursor to “The
Art Of War.”

The album is distinctive for its
unique and stylish way of blending
elements of dance, jazz, and R&B.
Burchett shines with an ethereal,
muselike vocal quality, while Zwah-
len’s arrangements are riveting
and complex. It is a virtually per-

Hot Dance Breakouts
GLUB PLAY

1. LIFT 808 STATE Tommy BOY

2. FROM THE GHETTO DREAD
FLIMSTONE scoTTi BROS.

3. ’M HAPPY WORLD POWER carpiac

4

5

. ESCAPE GARY CLAIL rca
. KILLER INSIDE ME M.C. 900 FT.
JESUS NETTWERK

12" SINGLES SALES

1. CHECK THE RHIME A TRIBE CALLED
QUEST Jive

2. LIVE FOR LOVING YOU GLORIA
ESTEFAN epic

3. POP THAT COOCHIE THE 2 LIVE
CREW Luke

4. THE PRESSURE PT. 1 SOUNDS OF

5

BLACKNESS PERSPECTIVE
. AIN'T GONNA HURT NOBODY KID 'N
PLAY SELECT

Breakouts: Titles with tuture chart potential,

fect creative union.

“This is music that comes from
our soul,” Burchett says. “When 1
met Heinrich, I found a partner
who gives me the confidence and
safety to explore and take risks.”

Zwahlen agrees. “I feel like I am
a room for Elisa to step into and
feel free. I am the environment and
she is voice.”

TRAX

uiased on club play or sales reported this week.

by Larry Flick

The duo was signed to Charisma
via sister label 10 Records in the
U.K. Burchett and Zwahlen have
already had a European hit with
the song “Say You Love Me,” and
their fan base there is already for-
midable. In addition to the music,
many attribute the success to Bur-
chett’s exotic appearance and
Zwahlen’s cool, German-bred de-
meanor.

Watching Burchett and Zwahlen
relate to one another, their bond is
unmistakable; as is the refreshing
naiveté regarding realities existing
in the music industry. It will be sad
to watch their innocence fade as
they become wiser to the ways of
sustaining a recording career.

By the end of Burchett’s gray
morning, she is rediscovering her
optimism and says she is feeling a
little tougher. She is ready to face
the rigors of a year that will in-
clude endless interviews, a world-
wide concert tour, and continued
soul-searching over art vs. com-
mercialism.

““We derive strength from each
other and from our belief in our
music,” Burchett says. “Itis a true
and pure love of music that will see
us through the storms.”

ALBUM NOTES: After the less-
than-satisfying “Up” two years
ago, ABC returns to form with
“Abracadabra,” the duo’s first set
for MCA. Kicking off with the re-
cent European club hit “Love Con-
quers All,” Martin Fry and Mark
White glide through a lush set of
R&B-flavored housers that White
likens to “Cole Porter on acid.”
Fry’s theatrical vocals transform
melodramatic odes like “Unlock
The Secrets To Your Heart” and
“Spellbound” into believable an-
thems.

Meanwhile, the possibilities for
club play are nearly bottomless.
Co-produced by the duo with Dave
Bascombe, ‘“Abracadabra’ is
groove-conscious without sacrific-
ing the traditional song structure.
First programming priorities
should be the single “‘Say It,”
which has been treated to NRG-etic
Black Box remixes, as well as ““An-
swered Prayers,” with its deep-
baked bass line and caressing
strings. Delicious.

For his EMI debut, “Decade Of
Darkness,” Afrika Bambaataa has
assembled a slick and varied album
that embellishes a sturdy hip-hop
base with state-of-the-charts dance

beats and pop melodies. The recent
hit “Just Get Up & Dance” is com-
plemented by the equally rousing
housers ‘“Taste The Funk” and
“Power Boy Power.” On the urban
tip, there’s the slow’n’funky
“Sweat” and the melodic, swing-in-
fluenced ‘““Save The World.”

On the surface, it appears that
Bam has softened considerably in
favor of mainstream approval.
Deeper investigation, however,
proves that he has instead opted
for a more subtle approach; mes-
sages of world peace, racial unity,
and other headline-conscious topics
are driven home with finesse and a
light hand. Food for the brain and
body.

JUST A REMINDER: If you’ve re-
ceived a nominating ballot for the
Billboard Music Video Awards,
please return it by Wednesday (2)
to Melissa Subatch, 1515 Broad-

Put Some Grace In Your Face. Grace
Jones gave a rare stage performance
at the Palladium in New York recently.
The concert was a benefit for veteran
dance music figure Bob Caviano, who
is battling AIDS. Jones is currently in
the studio recording an album for Island
Records. (Photo: Tina Paul)

FOR ALL YOUR

INDEPENDENDENT
AND

UNDERGROUND
12"’ DANCE RECORDS

WRITE CALL OR FAX
VISTA SOUNDS INTERNATIONAL, INC,

215 ENGLEWDOD AVENUE

) ENGLEWO0O, Ny 07631
TEL: 201-568-0040 FPAX: 201-568-2538

way, New York, N.Y. 10036. We're
pleased to note that this year’s list
of nominees includes a larger num-
ber of real club-based acts.

TID—BEATS: Beechwood Music in
the U.K. has added a third install-
ment in its “Mastercuts” series. On
the heels of the highly successful
“Classic Disco” and “Classic Jazz-
Funk” comes ‘‘Classic Mellow,”
featuring tunes that were clearly
the inspiration for acts like Mas-
sive Attack and the Young Disci-
ples. Among the cuts included are
“Joy & Pain”’ by Maze, “You'll
Never Know” by Hi-Gloss, and
“Rising To The Top’’ by Keni
Burke. Kudos to Ian Dewhirst, the
set’s executive producer, for un-
earthing these treasures ... Ever-
hot Strictly Rhythm Records in
New York has signed its first artist
to a major label, EastWest. Fledg-
ling diva Simone’s single “My
Family Depends On Me” will be out
Oct. 18 on Strictly Rhythm in 12-
inch format, while EastWest will is-
sue cassette and maxicassette sin-
gles Oct. 23. An album is slated for
January 1992 ... Producer/com-

poser Bobby Konders has just
completed his first album for Mer-
cury, which will be released in De-
cember under the moniker Bobby
Konders’ Massive Sounds. We
can't wait.

PARTING GLANCES: Marty
Blecman, owner of Megatone Rec-
ords in San Francisco, died Sept. 20
of complications due to AIDS. He
was 35 years old.

Bleeman will be best remem-
bered as one of the pioneers of the
hi-NRG movement resulting from
the infamous ‘“death of disco” in
1979. He discovered and nurtured
the careers of late club legends
Patrick Cowley and Sylvester, and
always jokingly took credit for add-
ing the “m” in the title of Cowley
and Sylvester’s dance classic “Men-
ergy.” He paved the way for openly
gay and lesbian people in the music
industry by being one of the first to
publicly come out of the closet.

Megatone will continue under
the management of new owner
John Hedges, who was previously
president of the label, and David
Diebold, GM.

We havea comp

_;ti,dnfofj'zi![?:U;;S_;.’.mir&1nd1e tabel: 12«' -

[OUR TOP 20 INDEPENDENT HOUSE HITS ON 12 INCH

GETDIT - MAN WITH NO NAME - FOKUS
AIR TIGHT GARAGE - VARIOUS - EASY STREET
YUMMY - IF YOU WANT ME TO - HOUSE JAM
A.B.T. - RHEJI BURELL - NUGROOVE
GEORGIE PORGIE - LET THE MUSIC PUMP YOU UP - HOUSE JAM
STATE OF MIND - ELEMENTS OF TIME - PLUS 8
KENYA TRAVITT - I'VE GOT WHAT YOU WANT - BIG BEAT
LADONNA - SEX ME - GROVE STREET
AUDIO CLASH - DON'T TAKE IT AWAY - STRICTLY RHYTHM
ACID MASTERS VOL I -
\& RENEGADES - IT'S GOTTA BE FUNKY - UN.
ECSTASY - GOTTA HAVE YOU - HOUSE JAM
MAN FREDDY - FIND A GROOVE - QUARK
PAPER CLIP PEOPLE - OSCILATOR- RETROACTIVE
CFM BAND - LET'S DO THE TAP DANCING - UNDERWORLD
- VARIOUS - NEW GENERATION
ENGLISH FRIDAY - RIOT IN BRIXTON - ELEGAL
TYREE (LP) - THE TIME IS NOW - DJ INTERNATIONAL
HELEN SHARPE - GOT TO HAVE - STROBE
I WANT YOUR LOVE - WILLIE BOY

g MUSie
X ’)

DJ'S ON VINYL VOL 1l

BELLA -

12>

VARIOUS - REQUEST LINE

NEW LABELS

AND TEST PRESSINGS -- ATTN IRV |
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Mellencamp Still Rocking In The U.S.A.
Stays True To Himself, Fans With New Set

B BY MELINDA NEWMAN

NEW YORK—“I've smoked 46,000
cigarettes since the last time I played
for you guys,” says John Mellen-
camp, breathlessly addressing a rapt
crowd at Carnegie Hall midway
through a surprise Sept. 16 concert,

‘Rock’n’roll never
was about
escapism to me’

announced only days earlier.

But the audience certainly doesn’t
mind waiting for Mellencamp to
catch his breath. Rather, the more
than 2,800 fans, some of whom had
camped out overnight for tickets,
cheer for the nine new songs pre-
viewed from Mellencamp’s upcoming
Mercury Records album, “Whenever

We Wanted,” and sing along with ev-
ery one of the old hits.

Two days later, Mellencamp is sit-
ting in his hotel suite, sunglasses
perched on top of his head, heading
toward 47,000 cigarettes and still
basking in the glow of the over-
whelmingly well-received concert, his
first in 3Y, years.

“I was really surprised at the reac-
tion to the new material,” he says.
“After the first chorus, the audience
knew the song and was singing
along. But see, if you give rock’n’roll
back to the people, let them be in-
volved like I try to do, they get that
excited.”

And even Mellencamp was excited
with some of his old chestnuts that he
played. “Two or three years ago [
wouldn’t have done ‘Hurts So Good,’
because sometimes I look at it and
think it’s not as good a song as I can
write now,” he says. “But I realized it
doesn’t matter. That’s what I did

Manhattan Transfer Traveling
On New Creative Avenue

H BY DIANE PATRICK

NEW YORK—Even a group with the
talent and longevity of Grammy-win-
ning vocal quartet Manhattan Trans-
fer is always seeking new avenues of
creativity.

These days, Manhattan Transfer is

Gurtis Stigers’
Gareer IsOn A
Muiltigenre Track

B BY KAREN O’CONNOR

NEW YORK—“I didn’t know
who Clive Davis was when [ left
Boise,” says Curtis Stigers. “But
I knew I couldn’t make records
there and [
wanted a rec-
ord deal.

“I wanted to
be a priority,”
continues the
Idaho native,
explaining his
decision to
sign with Aris-
ta Records,
which has released his self-titled
debut album in the wake of “I
Wonder Why,” his first single.
“Clive Davis is a career-maker
and he made it clear to me that
he wanted what [ wanted.”

The album by this singer/
songwriter is getting a priority
push from Arista and the BMG

STIGERS

traveling on “The Offbeat Of Ave-
nues,” touring to promote its new
disc of that name. The album, which
is in the top five on the Top Contem-
porary Jazz Albums chart, is the
group’s first after moving from At-
lantic, its label of 15 years, to Colum-
bia Records.

“I think the move will enhance our
creative direction,” says group co-
founder Alan Paul. “The reason we
made the move is because . .. Colum-
bia is more of an A&R label. They
take a long-term view of the develop-
ment of an artist’s career.”

Besides offering the trademark
Manhattan Transfer harmonies and
arrangements, and collaborations
with such artists as Donald Fagen,
the Dirty Dozen Brass Band, Mark
Isham, and Take 6’s Mervyn Warren,
“The Offbeat Of Avenues’ also
marks a new direction for the group.

“This album is a departure for us,”
says Paul, “because 80% of it was
written by us. On our previous al-
bums, we took the roles of interpret-
ers; now it’s a collective venture.”

“I think that when the group came
to Columbia, they were seeking a
somewhat more active involvement
in terms of the creative directions
they would take in the future,” says
A&R VP Jay Landers. ““And al-
though they had developed a sub-
stantial amount of the material that
comprises the album, we met numer-
ous times helping to create a frame-
work for the material, and then look-
ing beyond that to find ways to not
only sustain their audience but ex-
pand it.”

Contributing to the Manhattan
Transfer’s 20-year track record is the
group’s solid knowledge of business

then and to hell with it. I enjoy play-
ing the old songs. If I just had two hit
records, I'd hate it, but I've had some-
thing like 23 hit singles.”

Chances are that number will in-
crease with the arrival of “Whenever
We Wanted” in record stores Oct. 8—
one day after Mellencamp’s 40th
birthday.

The record’s crunchy, guitar-based
rock resembles some of Mellen-
camp’s earlier albums such as

(Continued on page 44)

John Mellencamp performs for a sold-out crowd at Carnegie Hall to preview his
Mercury Records album “Whenever We Wanted.”

T

ALL I WANTED was to be a piano player,” David
Foster says matter-of-factly. That may well come as a
surprise to many who know Foster as a producer, ar-
ranger, and songwriter with 25 Grammys and plenty
of hits to his eredit.

But the remark accounts for “Rechordings,” his
aptly titled Atlantic Records album. Foster reinter-
prets, on a grand piano with minimal accompaniment,
a handful of his hits that helped shape the sound of
Top 40 in recent years. Among the album’s tracks:

Foster’s Talents Play On ‘Rechordings’;
Amnesty’s ‘Spin’ Doctor; Extreme Needs

should have been. Now the guys who work with me
know that, come six o’clock, that’s it. I’'m history. And
the work still gets done.”

A SPIN ON HUMAN RIGHTS: “When you turn up
the volume of protest, the levels of human pain go
down,” writes Jack Healey, executive director of Am-
nesty International U.S.A., who serves as the guest
editor of the November issue of Spin. Healey recounts
AT's efforts to spread its message of human rights

“Love, Look What You’ve Done
To Me,” first recorded by Boz
Scaggs from the “Urban Cow-
boy” soundtrack; “Man In Mo-
tion” from the film “St. ElImo’s
Fire”’; DeBarge’s “Who’s Hold-
ing Donna, Now?”; and two .
songs, “You’re The Inspiration” - B

through alliances with pop musi-
e

cians “with half the world’s popu-

lation under 25 and high illiteracy
rates in many countries.” The is-
sue includes interviews with Mu-
hammed Ali on his pacifist be-
liefs; Peter Gabriel; and the first
woman chief of the Cherokee Na-
tion, in a talk with Jackson

and “Hard To Say I'm Sorry,”
composed for Chicago, one of
Foster’s most successful collabo-
rations.

“Doug Morris came to me a few months ago and
said, ‘Why don’t you just make an album of some of
the songs you’ve done over the years?’ ” says Foster
of the Atlantic Records co-chairman.

It was not as if Foster needed the work. Earlier this
vear, he wrote the music to lyrics penned by his wife,
Linda Thompson Jenner, for “Voices That Care,” the
all-star hit salute to U.S. forces in the Persian Gulf.

He has scored two more flicks, “One Good Cop” and
“If Looks Could Kill,” and written the theme song to
an upcoming Steven Spielberg film. One of the first to
nurture the type of soundtrack deals so key to current
movie and music marketing, Foster has a stream of
film music to his credit. He also has been collaborating
with Dr. Arthur Janov on “Scream,” a musical based
on Janov's theory of primal scream therapy.

And in one of the most notable accomplishments on
this year’s list, Foster was a co-producer of Natalie
Cole’s hit album “Unforgettable.” Foster, like others,
sees in Cole’s triumph a message for the music busi-
ness. “It’s always been my theory that there’s an audi-
ence out there for music like this.”

Foster believes in writing, arranging, and produc-
ing the kind of songs that will reach those listeners.
“I've always maintained that if you look at any Bill-
board magazine, you will see, always, one great ballad
in the top 10. That’s the slot I feel most comfortable in,
where I feel most passionate.”

To his credit, Foster is passionate about more than
his work. The Father’s Day Council has named him its
1991 Father of the Year. Foster and Jenner, both pre-
viously married, have six kids. Time with his family is
more important that studio overtime, he says. “Obvi-

by Thom Duffy

Browne; and a global map of hu-
man rights violations—including
the U.S., where 36 states still im-
pose the death penalty. The centerpiece and cover sto-
ry, however, is a revealing interview by publisher Bob
Guccione Jr. with Sinead O’Connor, who speaks at
length of the physical and psychological abuse she en-
dured at the hands of her mother, who raised Sinead
and her siblings after divorcing her father. Her moth-
er is deceased. The singer has reconciled with her fa-
ther, who, in the past, has declined comment on Sin-
ead’s recollections. “She’s a spokesperson because she
speaks,” writes Guccione of O’Connor. “In today’s ho-
mogenous, timid American society, that’s all it takes.”
Write to Amnesty International, U.S.A., 822 Eighth
Avenue, New York, N.Y. 10001, or call 800-55-AM-
NESTY for more info.

EXTREME AID: A&M Records rock act Extreme re-
sponded to a videotaped plea on behalf of Monica Gor-
etski of Hattiesburg, Miss., with more than words. The
group staged a benefit show to help raise some $150,000
the woman needs for a double-lung transplant. Else-
where in the world, people turn to national health insur-
ance. In the U.S,, they turn to rock stars.

U-K. SCENE WATCHERS took notice when a fuzz-
toned flash of rock’n’roll called Blur broke its most re-
cent album, “Leisure,” on the British album chart at
No. 7 last month. At the same time, key alternative out-
lets in the States began airing Blur’s “There’s No Oth-
er Way” as an import track, unwilling to wait for its
domestic release. Now SBK Records has launched
Blur’s “Leisure” album in the U.S., taking “There’s No
Other Way” to alternative for real. Blur was brought
to the label by the smart ears of new music marketing/

sales staff. Recogniz- realities that sometimes affect artist ously, my priorities have changed and I would readily  promotion director Michael Mena, who linked SBK
(Continued on page 42) creativity. In a recent interview at admit that, 10 or 15 years ago, I was not the parent I (Continued on next page)
(Continued on page 42)
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TALENT B

THE BEAT

(Continued from preceding page)

up with Jesus Jones . . .

SIGNINGS: Jerry Ade of Famous
Music adds Arista/LaFace Rec-
ords star Jermaine Jackson to his
burgeoning booking roster ... An-
drew Strong, lead singer of the
Commitments in Alan Parker’s
film of that name, to the William
Morris Agency ... Tenor sax vet-
eran Joe Henderson to Verve . ..
Mazzy Star, from Rough Trade to
Capitol, with an album due in No-
vember . .. Sugarblast to Emergo
... The Strawberry Zots to Con-
tinuum Records in New Jersey af-
ter a one-album stint at RCA . ..
Former ITG music agent Nick
Caris has moved over to the Wil-
liam Morris Agency . .. Ed Trunk,
formerly of Loud & Proud Man-
agement and Megaforce/Atlantic
Records, has opened Trunk Enter-
tainment, representing unsigned
Jersey rock act Turi.

oN THE BEAT: An array of acts
committed their time to perform
Sept. 26-28 at three New York
clubs—CBGB, the Cat Club, and
Beowulf—to promote the voter-
registration aims of Rock the Vote
and the cause of freedom in the
arts. Among the participants:
KRS-One: Warrior Soul; Saraya;
Blitzspeer; New Breed: Beg. Bor-
row & Steal; Tim Dog: Power
Rules; 24-7 Spyz; the Veldt; the
Marys; Paleface: the Aquanettas:
Tonto Tonto; Four Better; Brutal
Truth; Please; Saigon Kick; Boris
Yellen & the Krak Squirrels: and
the Resistance, featuring Joey
Ramone and Handsome Dick
Manitoba ... An auction staged
by Red Baron’s Antiques in Atlan-
ta Oct. 5 and 6 will offer a 1942
Martin guitar played by Elvis
Presley during the 1956 Sun Rec-
ords sessions that produced his
first hits and the guitar J.P. Rich-
ardson, the “Big Bopper,” played
on “Chantilly Lace” ... With his
duet with Paul Young, “Senza
Una Donna,” taking hold at adult-
contemporary stations, Italy’s
Zucchero is on a promotional tour
to support his U.S. debut album on
London Records ... Sugar Blue
has joined Roomful Of Blues ...
The Delta Blues Museum in
Clarksdale, Miss., 70 miles south
of Memphis on Highway 61, has
been drawing hundreds of visitors
each month, according to director
Sid Graves, pumping needed mon-
ey into the economy of the pover-
ty-stricken area.

TOUR OPENINGS: Alice Coo-
per, on a European jaunt with
opening act the Almighty, Monday
(30) in London ... Reverend, pro-
moting its Charisma album “Play
God,” Monday (30), the Mason Jar,
Phoenix ... Roadrunner Records
acts the Exploited, Bio-Hazard,
and Type O Negative, Wednesday
(2), Newark, N.J. ... The Williams
Bros., backing their Warner Bros.
debut album, Thursday (3), Sun
Mountain Cafe, New York . ..
Mitch Woods & His Rocket 88’s,
Thursday (8), Stephen’s Talk-
house, Amagansett, N.Y. ... Sug-
ar Hill Records’ Ranch Romance,
on a Northeast club swing, Friday
(4), John Henry’s Hammer Coffee-
house, Worcester, Mass.
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SSP.
SSP Presents

WORLD SONG-STYLIS
“LIVE SERIES” |

At the Tokyo Metropolitan Art Space
October 3rd through the 8th

ALEXANDER O’'NEAL
October 9th through the 13th

PEABO BRYSON

We are presently booking for
the Song-Stylist “Live Series” [] for March 1992. The dates are:
MARCH 4th through MARCH 8th
MARCH 10th through MARCH 15th

In addition to the World Song-Stylist “Live Series”,
SSP is presenting the following events:

PAX MUSICA ‘91 IN FUKUOKA JAKARTA MUSIC FESTIVAL

“Asials One” November 23rd, 1991 Jakarta, Indonesia
September 28th, 1991 Featuring 12 singers from S.E. Asia,

R T e South Korea and Japan
Participating Artists include- ) :
Shinji Tanimura (Japan) Guest Star :Tokiko Kato (Japan)

Cho Yong Pil (Korea) MAMA, | WANT TO SING, PART I

Roman Tam (Hong kcng)
-Japan Tour-

Mariene (Phillipines)
Oyunna (Mongolia)
October 27th through November 21s1

Alexander Gradsky (Soviet Union)

Produced By:Jiro Uchino (SSP)
For Information, please contact:Montgomery MacKenzie (SSP)
SSP, inc. Hanzomon Murayama Bidg.,
7-1 Kojimachi 3-chome
Chiyoda-ku, Tokyo 102, Japan
Ph: (81-3) 5275-6931 Fax: 5275-7016
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In the October issue of MUSICIAN . . .
Mark Knopfler makes fun of pompous rock
stars Nine Inch Nails reinvent themselves Rickie
Lee Jones attacks sexist critics Jesus Jones
disagree with each other The Family Stand
explains what Michael Jackson really needs Lo
Reed buys a DAT machine Hank Shocklee
defines Public

Jesse Helms Chris Whitley won't say what he

Enemy Gunther Schuller blasts

means Johnny Griffin remembers Monk and

Blakey Gang of Four rejects politics Paul

McCartney settles the score once and for

artney Interview « Top Producers 199

Lan Jesns Junes
SV IR %

»

a new partner And not a

single feature on fall fashion | Ire

20 Million Al

Nothing but the music, Nothing but the truth

On Sale Now

B TALENT

“My first priority is to create mu-
sic that expresses me as best as
possible,” says 23-year-old Russ
Irwin. “Commercial success is ex-
citing, but if you’re not artistically
happy with the product then
what’s the point?”

The Long Island, N.Y,, native
wrote all but one of the songs on
his self-titled debut album on SBK
Records. The first single, “My
Heart Belongs To You,” is sprint-
ing up the Hot 100 Singles chart.

Irwin, who has been studying
music since the age of 7, moved to
Manhattan five years ago and en-
rolled at New York Univ., where
he majored in classical music. Af-
ter a couple of brief professional
stints, which included performing
his own material around the Big
Apple as a soloist and in a band, Ir-
win got a demo tape to the atten-
tion of SBK chairman and CEQ
Charles Koppelman, who signed
the voung musician in 1989.

To promote Irwin’s album, SBK
set up an unusual promotional
campaign that brought the singer
to the attention of an elite audi-
ence. To do so, the label passed out
hundreds of free “Russ Irwin”
cassettes and photos during Labor
Day weekend to motorists exiting
the Long Island Expressway,

NEW ON THE CHARTS

bound for the execlusive Hamptons
resort area. The stunt resulted in
fan mail and radio requests from
listeners in the New York area.
Although Irwin is busy promot-
ing his first album, he says his
mind is already focused on his sec-
ond set of songs. “A lot of this rec-
ord was written years ago,” he
says. “It expresses a good amount
of me but the next record will give
everyone even a better idea of who
I am because I'll be able to do even
more.”
JIM RICHLIANO

RUSS IRWIN

CURTIS STIGERS

(Continued from page 40)

ing a cross-format appeal for
Stigers, Arista has promoted ‘I
Wonder Why”’ to pop and AC sta-
tions and also will work it at R&B
radio, due to the soulful production
by Russ Ballard.

Ballard produced six other selec-
tions on the 11-song album, adding
both souiful and pop touches. The
other four album tracks were pro-

| duced by Danny Kortchmar with a

Stax/Volt feel.

Stigers, 25, says he made a
“blind” move to New York four
years ago. He had been making a
decent living with music in his
hometown, but knew the scene
“wasn’t in Boise.”

In early 1990, he landed a regular
gig singing and playing sax in a jazz
trio at Wilson’s, a restaurant on the
Upper West Side of Manhattan, and,
after a year, began to attract indus-
try attention. One interested A&R
executive introduced him to attorney
Fred Davis, who agreed to represent
Stigers and, in turn, introduced him
to manager Winston Simone. After
Stigers signed with Arista, Davis and
Simone hooked the songwriter up
with Sony Tunes, part of Sony Music
Publishing.

“It was an intense A&R hunt,”
says Arista A&R VP Mitchell Cohen,
who signed Stigers. “On a given
night, eight to 10 A&R people would
be there, checking him out.”

“I was immediately struck by Cur-
tis’ voice and choice of material,”
says Cohen. “He played songs from
Gershwin to Elvis Costello to Al
Green. And then there were a couple
of original songs that caught my
ear.”

The next week, Cohen brought
Arista president Davis to see Stigers.

“Clive was transfixed by him,” he
says. “He would comment on his
voice, his intensity, the way he sub-
merged himself” in his songs.

Between the two producers and
Stigers’ varied tastes, his debut al-
bum covers a lot of musical ground.
“Elton John is a hero of mine—a soul-
ful singer, songwriter, player,” says
Stigers. “Early-'70s soul has been an
influence—artists like Gladys
Knight, Stevie Wonder, Sly & the
Family Stone.” Also on the list of
Stigers’ diverse influences are jazz
singers such as Jon Hendricks and
Sarah Vaughan.

“A goal of mine is to make a
straight-on jazz record,” says
Stigers. “I'm not saying that pop is
second to jazz for me, but I would
like to make a jazz record eventually.
I intend to do both pop and jazz al-
bums.”

MANHATTAN TRANSFER

(Continued from page 40)

New York AC station WQCD, the
group members candidly acknowl-
edged the creative compromises
many acts, including theirs, have
been called upon to make in the name
of radio formats and airplay.
“Although we went against our
own grain in the beginning, once we
got the power we said, ‘Never
again,’” Paul says. “Artists have to
know themselves, so as to be able to
make their own music. We’ve man-
aged to maintain our sense of self.”
The first leg of Manhattan Trans-
fer’s current tour reaches Los Ange-
les next week, where the group is
slated to do a three-night stand Oct.
10-12 at the Universal Amphitheater.
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BEYOND ‘FROM A DISTANCE':
Julie Gold, the songwriter/singer
who made deep-seated global im-
pressions with her inspirational
song “From A Distance,” a big hit
for Bette Midler and a 1990 Gram-
my winner as best song, is broaden-
ing her career on several counts. Al-
though a collaboration with lyricist
Carole Bayer Sager, previously
noted in Words & Music, produced
a song that was deemed a “good ex-
ercise” but not ready for commer-
cial exploitation, Gold has seen at
least one collaborative effort reach
the recording

Julie Gold’s Gareer Has
GCome Quite A Distance

“From A Distance” are well more
than 50,000 copies. The song is part
of the programming of a new RCA
Victor album by flutist James Gal-
way called “The Wind Beneath My
Wings.” “From A Distance” has
also been translated and recorded
in German, Spanish, French, He-
brew, and Cantonese.

INTEREST-ING ITEM: In an item
on Music Sales Corp.’s involve-
ment with the catalog of Sparta
Florida in the Sept. 14 issue, it
should have been noted that Music
Sales Corp.

studio. The
song ‘When
You’ve Been
Blessed (Feels
Like Heaven)”

with Patti La-

WordsssMusic
=050 20 00 -

was co-written EEE !’ e ‘g

had acquired
an interest in
the firm rath-
er than having
made an out-
right pur-
chase.

Belle, and ap-
pears on La-
Belle’s new MCA album, “Burnin’.”
Gold is also encouraged by prelimi-
nary contacts with Epic artist
Cyndi Lauper.

Gold also penned a song, “The
Journey,” for a new film, “For The
Boys,” featuring Midler, that deals
with entertainers who played for
Gls in World War II through Viet-
nam. That song, however, was cut
because of a decision to stick to pe-
riod songs and recordings, accord-
ing to Dan Gold, Julie’s brother,
who handles her publishing inter-
ests out of Philadelphia.

“We’ll be shopping it around,”
says Dan Gold, adding that another
new Gold song, “I Found You,” is
also now in search of an artist, hav-
ing been written by Gold for a pro-
posed film about figure skaters.

As with her hit song and other
older compositions, such as “Heav-
en,” newly recorded by Nanci Grif-
fith (who made the first recording
of “From A Distance” in the mid-
'80s) for her new MCA album,
“Late Night Grande Hotel,” the
new songs suggest that Gold ex-
presses her views in a manner con-
sistent with contemporary Chris-
tian music.

Gold, who is Jewish, attributes
this creative bent to her view of mu-
sic as “one of the loftiest forms of
expression, and I guess that as a
musician I have the privilege of con-
veying a higher message. People
want to be elevated by music. 1
guess my bent is doing God’s
work.”

Gold’s brother says there is less
of a religious nature to read into the
compositions than one of dealing
“with the human spirit.”

As a performer herself, Gold is
quite busy and is now in discussion
with labels to start a recording ca-
reer of her own. She has been per-
forming extensively along the East
Coast, with upcoming dates also
scheduled in the Midwest. She re-
cently appeared on The Nashville
Network’s “American Music Shop”
with Griffith, and on PBS via “Aus-
tin City Limits,” with Griffith, Indi-
go Girls, and Rebekah Morris.

Meanwhile, sheet-music sales of

by Irv Lichtman

H ELPING
Hand: Chuck Jackson, the writer/
producer who is not to be confused
with R&B singer Chuck Jackson,
has more than a passing interest in
Natalie Cole’s current success with
her best-selling album tribute to her
dad, Nat King Cole. He and partner
Marvin Yancy were responsible
for writing and producing such ear-
ly Cole hits as “This Will Be,” “T've
Got Love On My Mind,” and “Our
Love.” More recently, Jackson co-
wrote “Where Do Broken Hearts
Go,” on Whitney Houston'’s second
album. Now he’s looking to get
more of his songs recorded, while
also scouting for new writing part- |
ners. Jackson is based in Los Ange-
les, while his publishing company,
Baby Love Music (ASCAP), is ad-
ministered through Nashville’s
Copyright Music Inc.

BERNIE’S FRIENDS: Bernie
Wayne, the writer of such classics
as the “Miss America” theme and,
as a co-writer, “Blue Velvet,” had
some old friends over for lunch the
other day—and, if all goes well, he
plans to make it an annual gather-
ing. Well, it was lunch at Sardi’s,
where between courses Wayne in-
troduced some and coaxed fellow
songwriters to play or sing a few
bars of their own successes. They
included Ervin Drake (“It Was A
Very Good Year”) and George Da-
vid Weiss (“Mr. Wonderful”). Oth-
ers on hand included Ed Cramer,
lawyer and former president of
BMI, Al Feilich, former BMI staff-
er, Lou Bachman of the Songwrit-
ers Guild of America, and publish-
ers who worked on Wayne copy-
rights, such as Stanley Mills, Joe
Abend, and Happy Goday.

PRINT ON PRINT: The following
are the best-selling folios at Music
Sales Inc.:

1.Classic Cat Stevens

2. Pink Floyd. Momentary Lapse
Of Reason

3. Paul Simon, Rhythm Of The
Saints

4. The Complete Robert Johnson
5. Bob Dylan Collection

This Thursday night in New York
City Musician Magazine
celebrates 15 years of wild
stories and true confessions
from the worlds of rock jazz
country metal blues rap punk
cajun classical R&B reggae folk
and the music business with 1
Barnstorming Anniversary Party
on October 3 Performances by
the Eric Gales Band Dave Alvin
Merchants of Venus Michael
Hill's Bluesland and the
usual surprise guest stars

Have you got your ticket?

MUSICIAN

Sound by JBL debuting Soundcraft Europa
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B TALENT

JOHN MELLENCAMP STILL ROCKING IN THE U.S.A.

(Continued from page 40)

“Scarecrow” more than the fiddle/ac-
cordion-laced “Lonesome Jubilee” or
somber ‘‘Big Daddy.” The closest
thing to a ballad is the midtempo,
stripped-down, melancholic ‘“Last
Chance.”

The first single, “Get A Leg Up,” is

a funny, sexy tale about a serious
subject: temptation and rash judg-
ments. Mellencamp says flatly, “You
know, if anybody says to me, ‘That
song’s really chauvinistic,” you know
what I'm going to say to them? ‘Blow
me, you haven’t listened to it.” ”

ARTIST DEVELOPMENTS |

PRIMING PRIMUS

Primus already has alternative fans
in its pocket, so why not go after
the metal market? That's the slow-
build strategy behind binding the
Bay area’s finest and wackiest trio
as opening act on this fall's double
bill of New York metal-moshers An-
thrax and hard-rap politicos Public
Enemy.

“I wanted to put them out with a
metal type of band,” says Tom Whal-
ley, A&R chief at Interscope Rec-
ords, which launched Primus’ third
and major-label debut, “Sailing The
Sea Of Cheese,” in May.

“The plan from day one was to
work this record for a year or more
if need be,” he says. “Since it wasn’t
a record you’'d expect to get on com-
mercial radio, we knew we’d have to
attack other areas: retall, video,
touring, and press.”

After the Anthrax/Public Enemy
tour, Primus is due to hit the road
until Christmas with Fishbone and a
third act. After a break, Interscope
hopes to land a supporting spot on
an arena tour.

Primus sold out its own summer
tour, packing venues of 500 to 2,200
in a season marked by cancellations

and soft sales. Interscope supported
Primus with invitations to retailers
in areas where the group played,
and the band spent time with store
owners before the show.

“I have a philosophy with bands
I'm trying to develop,” says Whal-
ley. “You go with a very grass-roots
approach and you don’t have to
spend a lot of money. Once you
start seeing a response, you pick up
the pace of what you’re going to
spend. Our first goal was to sell
100,000 records; we did that in the
first month and a half.” The album
has sold about 200,000 and Whalley
expects it will hit gold.

Releasing a major-label album can
be intimidating after two indepen-
dent discs, says band leader/bassist
Les Claypool.

Primus released its debut itself
and the follow-up on Caroline to de-
velop clout, he says. Interscope gave
Primus final say on cover art and al-
lowed it to produce itself. Since In-
terscope is new, “it’s very much like
being on an independent, because of
the small roster and the small
staff,” Claypool says. “We get a lot
of attention—and control.”

CARLO WOLFF
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Some of the other songs take a
more pessimistic approach, reflecting
on the devaluation and subsequent
loss of love in today’s society. But
when he is accused of writing de-
spairing songs, the refreshingly can-
did Mellencamp rails: “What would
you have me write about? Would peo-
ple actually prefer another stupid
love song? I mean, is that all rock’n
'roll is about? Is it about escapism? It
never was about that to me.”

Instead, for Mellencamp, it always
has been about seeking truth and ex-
amining life. “Obviously people are
not really interested in examining the
state of their condition; they just
don’t care about it,” he says. “Maybe
they'd rather go to a movie. They
say, ‘I don’t want to feel this way. I
want to get drunk. Don’t let me feel
anything.” To me, that’s not living.”

AGAINST THE GRAIN

While “Whenever We Wanted” is
more radio-friendly than “Big Dad-
dy,” Mellencamp says he hasn’t got a
clue as to how radio will receive it.

“I've never been more out of the
mainstream of what's going on in the
business than I am now,” he says. “I
haven'’t really been paying attention
because I've been painting and I've
made a movie [‘Falling From Grace,’
set for release in early 1992]. But peo-
ple tell me that rock isn’t on radio.”

However, he is not overly troubled
by such pronouncements. “If you lis-
ten to the songs that I've had on the
radio, they always went against the
grain of what else was on. I never
compromised myself; ['ve always
managed to get in through the back
door somehow.”

Spend any length of time with Mel-
lencamp and the issue of compromise
comes up again and again. With the
conviction of a fundamentalist
preacher, Mellencamp believes that if
an artist compromises his integrity,
whether through shilling for a corpo-
rate sponsor or letting money be his
guide, he has sold out.

“And you know what? There’s a
part of me that thinks I'm hated for
that,” Mellencamp says. When it is
suggested that that might be be-
cause his attitude makes others feel
guilty for their actions, he makes no
apologies: “They did compromise;
they sold out rock’n’roll. And that’s
just the truth. So I'm sorry if it hurts
their feelings, but they did it, not me.”

He figures the minute an artist
starts compromising, there’s no turn-
ing back. “I tell you one thing, you
start compromising your principles,
man, and the next thing you know,
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you're going to be on the hood of a
car; you're going to be a hood orna-
ment. That's not much to aspire to, is
it?”

While being on the hood of a car
isn’t OK for Mellencamp, being on the
side of a bus is. Because he will not
deal with an advertising sponsor, Mel-
lencamp sees Mercury’s transit adver-
tising campaign as an alternate ave-
nue of exposure. This innovative mar-
keting move has Mellencamp very
pleased with the label.

On PolyGram since 1975, Mellen-
camp says until this record he always
felt that he might have done better
elsewhere. “In the past, I always
thought that I would have sold more
records on Columbia. I always want-
ed to be on Columbia; I wanted to be
on the same label as Bob Dylan.” But
with PolyGram’s new regime, and es-
pecially the support of PolyGram
N.V. president Alain Levy, “for the
first time, I'm glad to be with Poly-
Gram,” he says.

A DIFFERENT CANVAS

Another first is Mellencamp’s mar-
riage of his music and painting on the
album. The record’s artwork includes
several paintings by the artist, whose
work has sold for as much as $15,000
a painting.

The two art forms are often inter-
twined for Mellencamp. “These
songs interrupted paintings,” he
says. “I would be painting and some-

times when things weren't going so
good, I'd start thinking about songs
and I'd put down the paintbrush and
pick up the guitar. It was in my head,
out my mouth, onto the tape ma-
chine, and back to painting. I never
rewrote anything on this record. If [
was writing a song and I didn't like
where it was going, I'd just quit.”

After writing for so many years,
Mellencamp feels he has reached the
point where he is a conduit for the
music flowing through him; albeit
one with enough taste to know what
to keep and what to throw away.

‘At some point you become en-
lightened and realize songs are out
there like apples. When you're a
young songwriter, you're so sur-
prised that you can even pick an ap-
ple that you’ll take any apple that
comes along. But after writing songs
as long as I have, if | get a green ap-
ple, I just kind of throw it back.”

He also throws back most of the of-
fers he gets for outside work. The
rare exception was producing James
McMurtry’s debut album on Colum-
bia Records in 1989. “I take great
pride in saying I'm not for hire. You
can’t hire John Mellencamp unless he
wants to do it,” he says. “That makes
people mad that I say that. They say,
‘Fuck you, man, you're an arrogant
asshole.” I'm not an arrogant asshole;
I just don’t do what I don’t want to do
and I suggest you do the same; you
might like yourself a little bit better.”

NEW YORK—In getting the word
out about the Oct. 8 release of John
Mellencamp’s ‘“Whenever We
Wanted,” Mercury/PolyGram is
taking its message to the street—
on buses, trains, and billboards

Using a marketing strategy
largely untapped by the record in-
dustry, Mercury Records, working
with Arist Services and Horizon En-
tertainment, Mellencamp’s manage-
ment, has staged a 14-city outdoor
advertising campaign with Trans-
portation Displays Inc. (TDI).

The campaign, emphasizing the
frequency of advertising impres-
sions, includes more than 1,700 TDI
bus posters, billboards, and com-
muter-train posters. According to
Mercury Records, it is the largest
and most extensive transit image
campaign ever carried out by the
recording industry. PolyGram pre-
viously has used transit ads for the
classical “Three Tenors” album
and, in a less extensive manner, for
comedy albums.

“Never before has a transit ad-
vertising campaign of this magni-
tude been created to alert the con-
sumer to a new album,” says Jodi
Yegewel, TDI marketing director.

“We had to try something new,"
says Harry Sandler, Mellencamp’s
manager, noting the increasing
competition in traditional advertis-
ing and the musical segmentation
of radio and video channels. Sandler
says the idea arose when he noticed
the effectiveness of transit ads for
summer movies. “Every time
turned around I saw one of those

Streetwise Mellencamp Mktyg.
Promo Riding On Outdoor Ads

things,” he says. “The primary ap-
peal of the campaign is its signifi-
cant outreach to the consumer.
Many major artists manage this
through corporate sponsorship,’
which Mellencamp has rejected.
Co-manager Brian Doyle says the
campaign “gives us a unique visibil-
ity. It's an innovative way to reach
the consumer who is generally un-

‘The appeal of the
campaign is its
significant outreach
to the consumer’

aware of album releases through
the normal industry sources.”

Mercury co-presidents Ed Eck-
stein and Mike Bone called the tran-
sit campaign an “aggressive, inno-
vative, and exciting approach” to
promoting a new release. The four-
month campaign, which began in
September with a teaser poster an-
nouncing the new album, will con-
tinue this week with posters featur-
ing the album artwork.

“Our media is unavoidable,” says
TDI account executive Phillip Stim-
son. “You don’t have to turn us on
or buy us; we're in front of you. It's
also a visual medium and the music
industry is increasingly more visu-
al. I think this is definitely going to
show other labels and artists that
there are more [advertising] tools
available.” THOM DUFFY
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Ricky Van Shelton

By EDWARD MORRIS

ountry music historians will look back on 1991
as The Year Of Garth Brooks. And with good
reason. During this period, the young Oklaho-
man sold more records, filled more concert seats,
stayed at No. 1 longer on the country album charts,
won more awards, and excited more controversy than
any other act. But there is more to the story.

* This was also the year that the world outside
Nashville saw proof that country acts could sell more
albums than many a major rock or pop act—and sell
them just as quickly. For example, within the 52-week
span dating back from the time this article was written
(in late August), 13 country albums entered the charts
and went gold, platinum or multiple platinum. Brooks’
“No Fences' accounted for the sale of four million
units within less than the year, and the other 12 titles
amounted to an additional seven million. Many more
titles sold just below the gold level.

This Is

Garth Brooks the Year
the World
Travis Tritt Outside
Nashville
Saw Proof
That
Country
Acts Could
Sell More
Albums
Than Viany
a Major
Rock or
Pop Act--
And Sell
Thhem
Just As
CQuicklily.

* The prospect of sunny financial days ahead has
led not only to the establishment of new country la-
bels, it has also resulted in what is probably the largest
coltective roster of acts the major record companies
have ever had. There are now approximately 200 acts
on Nashville’s top labels.
Among the new operations, Arista has been con-
spicuously successful, most notably with Alan Jack-
son, who is now a platinum artist, and Pam Tillis and
Diamond Rio, who both appear to have arrived at the
career breakthrough stage. BNA Entertainment, a sis-
ter label to RCA, is just getting off the ground after a
slow and deliberate start. B.B. Watson, BNA’s first
act, has already charted, and the label's other two
signings, John Anderson and the Remingtons, have
product on the conveyor belt. Elektra Records is expec-
ted to establish an Asylum Records outpost here. And
there has been talk (although no confirmation yet) of
Giant and Geffen opening Nashville branches.
« Even with radio playlists remaining tight, several
_ new acts showed hit potential straight out of the box.
KEne' M omtartfys N Mike Reid (on Columbia), Diamond Rio (Arista) and
Headhunters ; Trisha Yearwood (MCA) saw their debut singles go
3 straight to No. 1. Joe Diffie (Epic}, Hal Ketchum
(Curb), Billy Dean (Capitol/SBK), Brooks & Dunn (Aris-
(Continued on page C-6)
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BROOFS & DUNN #1 PARTY V ANOTHER #1 TRAVIS TRITT PARTY
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The eligibility period for the World of Country Music
charts is Sept. 15, 1990 through Sept. 7, 1991.
Charts are under the direction of Lynn Shults in Bill-
board’s Nashville bureau.

TOP NEW ARTISTS

Pos.  NEW MALE (No. of charted singles & albums) Label
1 BILLY DEAN (3) SBK/Capitol

Pos. NEW FEMALE (No. of charted singles & albums) Label
1 TRISHA YEARWOOD (2) MCA

Pos.  NEW GROUP (No. of charted singles & albums) Label
1 DIAMOND RIO (3) Arista

TOP SINGLES
DISTRIBUTING LABELS

LABEL (No. of charted singles)
MCA (54)

RCA (47}

CAPITOL (54)
WARNER BROS. (43)
COLUMBIA (29)
ARISTA (24)

EPIC (24)

MERCURY (15)
ATLANTIC (20}
CURB (8)

e
TOP SINGLES LABELS
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LABEL (No. of charted singles)
MCA (50

RCA (44)

CAPITOL (44)
COLUMBIA (33)
ARISTA (24)
WARNER BROS. (23)
EPIC (29)

REPRISE (14)
MERCURY (15)
CURB/RCA (3)

e S

TOP DISTRIBUTING LABELS
ALBUMS & SINGLES

LABEL (No. of charted singles & albums)
RCA (73)

MCA (85)

WARNER BROS. (76)
CAPITOL (73)

SONY (36)

ARISTA (32)
COLUMBIA (29)
MERCURY (24)

EPIC (24)

ATLANTIC (26}

R
TOP ALBUM ARTISTS

—

©
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ARTIST (No. of charted albums) Label
GARTH BROOKS (2) Capitol

CLINT BLACK (2) RCA

RANDY TRAVIS (6) Warner Bros
GEORGE STRAIT (4) MCA

THE JUDDS (3) Curb/RCA

REBA MCENTIRE (3) MCA

THE KENTUCKY HEADHUNTERS (2) Mercury
ALAN JACKSON (2) Arista

VINCE GILL (2) MCA

RICKY VAN SHELTON (4) Columbia
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Garth Brooks
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TOP ALBUM LABELS

LABEL (No. of charted albums)
MCA (28}

RCA (23)
COLUMBIA {23)
WARNER BROS. (17)
CAPITOL (14)
MERCURY (9)

EPIC (13)

ARISTA (8)

REPRISE (8}
CURB/RCA (3)

TITLE—Artist—Label

I'VE COME TO EXPECT IT FROM YOU—George Strait—
MCA

UNANSWERED PRAYERS—Garth Brooks—Capitol
FOREVER'S AS FAR AS I'LL GO—Alabama—RCA
CHASIN’ THAT NEON RAINBOW—Alan Jackson—Ansta
IN A DIFFERENT LIGHT—Doug Stone—Epic

BROTHER JUKEBOX—Mark Chesnutt—MCA

DOWN HOME-—Aiabama—RCA

IF | KNOW ME—George Strait—MCA

FRIENDS IN LOW PLACES—Garth Brooks—Capitol

1'D LOVE YOU ALL OVER AGAIN—Alan Jackson—Arista

o
<
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TOP ALBUMS

TITLE—Artist—Label

NO FENCES—Garth Brooks—Capitol

GARTH BROOKS—Garth Brooks—Capitol

RUMOR HAS IT—Reba McEntire—MCA

HERE IN THE REAL WORLD—Alan Jackson—Arista
PICKIN' ON WASHVILLE—The Kentucky
Headhunters—NMercury

PUT YOURSELF IN MY SHOES—Clint Black—RCA
KILLIN' TIME—Clint Black—RCA

WHEN | CALL YOUR NAME—Vince Gill—MCA
HEROES AND FRIENDS—Randy Travis—Warner Bros.
LOVE CAN BUILD A BRIDGE—The Judds—Curb/RCA

TOP SINGLES ARTISTS

ARTIST (No. of charted singles) Label
GARTH BROOKS (6) Capitol
GEORGE STRAIT {5) MCA
ALABAMA (5) RCA

ALAN JACKSON (5) Ansta

REBA McENTIRE (4) MCA

CLINT BLACK (5) RCA

MARK CHESNUTT (4) MCA

JOE DIFFIE ¢4) Epic

RICKY VAN SHELTON (5) Columbia
SHENANDOAH (3) Columbia

Pos
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TOP ALBUM
DISTRIBUTING LABELS

LABEL (No. of charted albums)
RCA (26)

MCA (31

WARNER BROS. (33)
SONY (36)

CAPITOL (19)
MERCURY (9)
ARISTA (8)
ATLANTIC (6)

CURB (5)

RYKODISC (1)

TOP PUBLISHERS

PUBLISHER (No. of charted singles)
SONY TREE, BMI (24)
CAREERS, BMI (7)

SONY CROSS KEYS, ASCAP (25)
EMI APRIL, ASCAP (15)
HOWLIN® HITS, ASCAP (5)
MAYPOP, BMI (10}

SCREEN GEMS-EMI, BMI (8)
BENEFIT, BMI (5)

ALMO, ASCAP (14)
ACUFF-ROSE, BMI (9)

TOP PUBLISHING
CORPORATIONS

PUBLISHING CORPORATION {No. of charted singles)
EMI MUSIC (47)

SONY MUSIC GROUP (49)
POLYGRAM MUSIC (38)
WARNER/CHAPPELL MUSIC (50)
IRVING/ALMO MUSIC (26)

BMG MUSIC (11)

HOWLIN'HITS MUSIC (5)

MCA MUSIC (17)

MAYPOP MUSIC (10)

BENEFIT MUSIC (5)

Pos.

—
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TOP LABELS—
ALBUMS & SINGLES

LABEL {No. of charted singles & albums)
MCA (78)

RCA (67}

COLUMBIA (56)
CAPITOL (58)
WARNER BROS. (40)
ARISTA (32)

EPIC (42)

MERCURY (24}
REPRISE (22)
CURB/RCA (5)

©
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TOP ARTISTS—
ALBUMS & SINGLES

ARTIST (No. of charted singles & albums)
GARTH BROOKS (8) Capitol

CLINT BLACK (7) RCA

GEORGE STRAIT (9) MCA

RANDY TRAVIS (1) Epic (10) Warner Bros.
ALAN JACKSON (7) Arista

REBA MCENTIRE (7) MCA

RICKY VAN SHELTON (9) Columbia

THE JUDDS (7) Curb/RCA

ALABAMA (7) RCA

VINCE GILL (6) MCA
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ocal publishers speak

with positives when re-

flecting on the past year
and what is to come in the
music publishing arena. More
and more money-making op-
portunities for publishers are
being discovered, as packag-
ing and promoting become an
even stronger necessity in
marketing the copyright.

While the strongest focus of
Nashville publishers remains
within the country genre,
practicatly every company is
branching out into other musi-
cal genres and expect even
greater success In and easier
access to the pop industry as
a result of the recent openings
of several pop label A&R
offices in Nashville.

In general, publishers ac-
knowledge mounting opportunities for placing country songs
due to the increase in the number of country music record la-
bels in Nashville and the increase in the popularity of country
music among a broadened demographic. Arista and Atlantic
are the newest country majors to take up residence in Nash-
ville and Elektra Records is expected to open an office soon,
while there is talk that other majors will follow suit.

In addition to the uptick in major-label interest, a number
of small, independently-run publishing houses (Billboard, July
20) have been set up, nearly all of which are backed by foreign
dollars: Hori-Pro headed by Bob Beckham; NEM's Nashville
operation opened by Ira Jaffe; Jim and David Music opened
by Jim and David Malloy as a joint venture between them and
BMG Music Publishing (Biflboard, Feb. 23); and Stroudavar-
ious Publishing, being opened by James Stroud and Bill
Hamm.

Steve Day, VP/GM, MCA Music, says his operation has
spent the past year in a state of reconstruction following the
major staff turnover that took place during CMA week last year.
“We've skinnied down our roster as far

Joe Diffie

Alison Krauss

Positive Climate Stimulates Fresh
New Opportunities for Country Publishers

By DEBBIE HOLLEY

as the actual writers go. We want to maintain a cohesive group
of people. I'd say we have well under 25 writers on staff here
now who are strictly writers, not

Hilley adds that Tree’s production company now has a film
company called Black And White Productions with two scripts
heading for production—one an Alice Randall/J.C. Crowley
property called “Black Diamond Express” to be produced by
Quincy Jones. She says Larry McKeehan has been hired to
help corral pop acts toward Sony Music Publishing, and anoth-
er person will come on board before the end of '91 to concen-
trate on pitching “our Tree material as well as Sony Music pub-
lishing material to movies, television, and commercials.”

BMG purchased the Kris Kristofferson, Southwing, and
Gene Pistilli catalogs this year, set up a gospel publishing divi-
sion, plus entered into a joint venture with Jim and David Mal-
loy for an independently run company. Henry Hurt, VP/GM
BMG’s country division, says BMG is “trying to formulate a
way to get involved in pop out of Nashville.”

Bob Kirsch, VP, PolyGram Music, says PolyGram bought a
portion of the Jack Music catalog and a small catalog called

Growth,

Hal Ketchum

Brooks & Dunn

writer/artists or writer/producers.”

Donna Hilley, senior VP & CEO,
Sony Music Publishing, says Tree
has had more songs in movies, tel-
evision programming, and com-
mercials this year than ever. Some
of those cuts included “Crazy” in
the movie “Doc Hollywood” and a
Southwest Airlines national com-
mercial, "'l Fall To Pieces” in the
movie “Dutch,” and “Mamas Don't
Let Your Babies Grow Up To Be
Cowboys"” in a national Ford Motor
Company ad.

Neal McCoy

i

\ ﬁ Shelby Lynne

oncurrent with the new

wave of recording art-

ists, Nashville's also
discovering a new crop of rec-
ord producers. While well-
entrenched names like Jimmy Bowen, Barry Beckett, Tony
Brown, and Allen Reynolds continue to hold down significant
chunks of chart turf, newcomers like Gregg Brown, Doug John-
son, Don Cook, and Gary Smith have staked territorial claims as
well. Record companies and publishers are calling new phone
numbers with greater frequency, and the enthusiasm of these
new producers presents a strong challenge to the established
core.

“This is like everything else,” says Jim Rooney, who co-pro-
duced Hal Ketchum's “Small Town Saturday Night” with Allen
Reynolds. “There was a school of producers here. Jack Clem-
ent was one of them, Billy Sherrill, Owen Bradley, all these
great producers in town here, and they've basically moved on.
Then Tony Brown, Kyle Lehning and Brent Maher came along
in the wake of those older guys, and they've been making some
of my favorite records of the last 10 years or so. It's kind of
like baseball. People keep coming up through the ranks and
just emerge through the course of time.”

The farm system for country music's new producers com-
pares favorably to baseball’s training ground. In place of AA
and AAA minor leagues, record producers generally learn their
trade doing smaller demo productions for publishing compa-

Fruit Music. “We purchased early Bob McDill
songs, some Allen Reynolds, Dickey Lee, and
Jack Clement material among others—about
350 songs,” says Kirsch. The Fruit catalog has
early Marty Stuart material. PolyGram is also
involved in a significant number of joint-ven-
ture publishing agreements.

Publishing giant Warner/Chappell, accord-
ing to Don Daily, VP & general professional
manager, is involved in numerous joint pub-
lishing ventures. Warner also harbors a num-

(Continued on page C-8)

nies. Rooney (who managed the Bearsville Studio
in Woodstock at a time when Foghat, Van Morrison
and Todd Rundgren recorded there) got his hands-
on experience by overseeing demos for Johnny
Cash's publishing house. He got started on master
sessions in folk circles, doing records for Nanci Grif-
fith and John Prine, before landing his first actual
hit project with Ketchum.

The demo route also paid off for Gary Smith, who
produced the current Dolly Parton album, “Eagle
When She Flies'"; songwriter Don Cook, who co-
produced the debut Brooks & Dunn album; and songwriters
Chuck Howard and Tom Shapiro, who first met their client,
Billy Dean, when he sang on publishing demos that they pro-

New School of Record Producers Rises to
Usher in New Wave of Artist Breakthroughs

By TOM ROLAND

duced.

“A lot of times, producers
will use the same musicians
over and over and over again,”
notes Howard. “So you wind
up getting no new influx of
sounds. And what has hap-
pened is a lot of the people
that have done demos—the
producers, the new artists and
the players—all come up to-
gether.

“Like the new Billy Dean al-
bum, it's done with all the
players we've done demos
with for the last five or six
years. Now they've become the heir apparent of the A-Team.
It's like new artists, new producers and new musicians.”

Though Nashville's new producers frequently come atta-

Doug Stone
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ched to the developing artists, another new wrinkle's develop-
ing at the same time. Traditionally, producers like Paul Worley,
Jim Ed Norman, Owen Bradley or Chet Atkins have come from
the ranks of musicians and engineers. Today's newcomers—
like Cook, Shapiro, Howard, Johnny Slate, and Doug John-
son—are emerging with more frequency from Music City's
songwriting community.

“We've made demos for years,” explains Shapiro, “and a lot
of those demos have been, quite honestly, copied for the rec-
ords. Some of them better, some of them have not been as
good. There’s a certain frustration as a writer, although [ still
love getting records.

“I think our background, we've been so involved with mak-
ing a product that's almost a record, that it was a logical next
step to make the record. Also, | believe that the '90s is gonna
be the decade of the song. The song [instead of the artist] will
be the critical thing, and since
we're writers, and we come
from a song place, it really
helps, because the song to me
is everything.”

Compared to the height
of the New Traditionalist
movement—better yet, to
the ““Urban Cowboy"”
era—the songs also have
more energy in the cur-
rent country market. In a
recent Billboard chart,

(Continued on
page C-12)

Aaron Tippin

BILLBOARD OCTOBER 5, 1991



www.americanradiohistory.com

¥ VAN SFELTON SHENANDOA

A

AMERICAN SL@.CUIVE S Y L



www.americanradiohistory.com

COUNTRY ACTS

(Continued from page C-1)

ta), Rob Crosby (Arista), Carlene Carter (Reprise), Aaron Tip-
pin (RCA) all made strong showings as freshman acts.
Independent labels managed to get into the game this year.
Step One Records has had a strong card to play with Clinton
Gregory, charting one single after another; and Rounder Rec-
ords has been so caught up in the groundswell of public ac-
claim for fiddler/vocalist Alison Krauss that the label broke its
album-only routine to release singles and videos to support the
young star.

* In the awards arena, Brooks, Vince Gill, Ricky Van Shel-
ton, Kathy Mattea, Reba McEntire, the Judds and Alan Jack-
son were kept busy with jaunts to the winner's circle. Brooks
won six top honors from the Academy Of Country Music: enter-
tainer, male vocalist, album, single, song, and video of the
year. McEntire took the top female vocalist award; and the
Judds won for best vocal duo. These two act subsequently ear-
ned the same recognitions at the TNN/Music City News
Awards show. Mattea pulled down two Grammys, one for best
country female vocal and another for singing the top country
song. Gill scored a Grammy for the best country male vocal
performance. Shelton retained the entertainer and best male
vocalist of the year titles for the second year at the TNN/Music
City News festivities—where Gill won the single and instru-
mentalist of the year prizes and Brooks copped the video of
the year trophy. Jackson picked up an ACM award as best new
male vocalist and walked off with two TNN/MCN honors: Star
Of Tomorrow and album of the year.

Jackson and Gill are up for six trophies each at the impend-
ing Country Music Assn. Awards show, and Brooks is nominat-
ed for five.

* This was a record-breaking year for Fan Fair. Registration
for the popular festival closed two weeks before opening day,
marking the first time in the event's history that one couldn't
buy a last-minute ticket. At the cutoff, more than 24,000 tick-
ets had been sold. Another measure of Fan Fair's popularity
and perceived influence was that many minor-label or no-label
acts who had regularly rented Fan Fair booths were denied

booth space this year to accommodate acts from the major la-
bels.

* More people are tuning in to country music radio than ever
before. By the late summer of 1991, the country format was
running neck and neck with Top 40 in the bid for listeners.
Radio execs who attended the New Faces Show at this year's
Country Radio Seminar were treated to a parade of fresh talent
that rivalled any in the event's 22-year history. The bill fea-
tured Shelby Lynne, Billy Dean, Chris LeDoux, Pirates Of The
Mississippi, Aaron Tippin, Joe Diffie, Ray Kennedy, Michelle
Wright, Kevin Welch, and Corbin/Hanner.

* Under new ownership and management, Country Music
Television became even more of a major player in the develop-
ment of new acts than it had been. Early in the year, it scrap-
ped its old rural-flavored graphics and replaced them with hot,
bright, animated promos that involved the acts themselves, all
done to snare the more youthful viewer. The quality of country
videos now rivals that of videos in any other format, thanks
both to the willingness of record labels to assign bigger produc-
tion budgets and to the influx of gifted producers into the coun-
try arena.

* It was a mixed picture for country touring in 1991. Garth
Brooks, Randy Travis, Alan Jackson, George Strait, Reba
McEntire, Clint Black, and the Judds did well in the hard-ticket
venues. But many another act, particularly mid-level ones,
faced a lean summer. One major talent agency reported the
slimmest picking for its acts in years. Package tours and multi-
act festivals generally did well, but there were a few disastrous
exceptions. County, regional, and state fairs were big buyers
of country talent; but since they exposed it to fans as part of
the gate ticket price or at reduced rates, they were not entirely

Mary-Chapin Carpenter

reliable barometers of country's appeal. Observers blamed the
recession and the glut of talent for the comparatively hard
times. A bright spot of the summer for tours, though, was that
the cost of gasoline remained low.

* Former record executive Paul Lovelace established Com-
pact Disc Xpress, a company that offers a “one-stop”” mail ser-
vice to country radio stations consisting of CDs compiled from
the labels’ single releases.

* Industry leaders seem to have concluded that this was the
year for country to increase its hold on the youth market by
showing a more youthful face itself. Not only did CMT target
youth with its graphics and programming (see above), “Hee
Haw" underwent the most sweeping change in its history. It
shed its hillbilly trappings to take on a “suburban” look—and
replaced several veteran cast members with fresher and
younger talent.

* Country was beset by two minor controversies in 1991:
CMT and TNN's refusal to program Garth Brooks' music video,
“The Thunder Rolls,” and the feminist-inspired outcry against
the Holly Dunn single, “Maybe | Mean Yes.” The publicity over
the Brooks video virtually ensured it would be shown on other
outlets; and to be sure Country Music Assn. members would
have a chance to see and vote for the video, Brooks' label, Cap-
itol Nashvilie, mailed copies to the voters. Consequently, the
video is up for a CMA award. Dunn denied she was stereotyp-
ing women and encouraging date rape in her song. But she
ultimately asked radio stations to stop playing the song.

* Among the tragedies visited upon country music this year
were the Feb. 24 death of trailblazing honky-tonker Webb
Pierce, the March 16 plane crash that took the lives of eight
members of Reba McEntire’s troupe, and the Sept. 4 death of
Grand Ole Opry star Dottie West. Killed in the plane crash were
Kirk Cappello, Paula Kaye Evans, Terry Jackson, Michael
Thomas, Joey Cigainero, Tony Saputo, Chris Austin, and Jim
Hammon. Pierce, who died at the age of 69 of cancer, was
an unsuccessful nominee in 1990 for the Country Music Hall
Of Fame. West, best known as the co-writer of “Country Sun-
shine” and as Kenny Rogers' duet partner during the late '70s
and early '80s, died in Nashville during an operation to repair
severe injuries she had suffered six days earlier in a car acci-
dent. She was 58.
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A small selection of our musical

Large crowd, intimate crowd or something in the middle—at the Charlotte Coliseum it
doesn’t matter what size your audience will be. You can still play to a full house!

How? A remarkable new draping system now allows the Charlotte Coliseum to
easily accommodate events of any size.

Plus, a professional staff, excellent acoustical environment, and a location only five
minutes from major interstates and Charlotte/Douglas International Airport all
to an event even your accountant will enjoy.

Remember, when it comes to pure entertainment, nobody packs them in like the
Charlotte Coliseum—the largest traditional arena in the United States.

Put the Charlotte Coliseum on your next tour, and see what kind of numbers you'll

d up
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Custom Tailored
ToSuit You.

Consider the set-ups that are available
for your next concert:

5,372 Theatre (ower only)
9,696 Theatre
1 0,543 End-Stage tower onty
1 6,695 End-Stage
23,780 Full-Arena
24,041 In The Round

Charlotte Coliseum

PO. Box 669247, Charlotte, NC 28266-9247
704/357-4700
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(Continued from page C-4)

ber of writer/producers, including Barry Beckett, Robert White
Johnson, Randy Scruggs, Steve Buckingham, and Keith Ste-
gall. Daily says Warner had “quite a few pop cuts this year,
Robert White Johnson had a Cheap Trick single [‘Back 'N
Blue'l and one by Celine Dion [‘Where Does My Heart Beat
Now'l. We had a Laura Branigan single [‘Never In A Million
Years']. One of our writers is Johnny Van Zant. He had an AOR
record, ‘Brickyard Road,’ that did real well. We expect even
more pop cuts due to pop A&R offices opening here. Hopefully
it will make our job of getting to these people easier.”

Recent acquisitions at MCA Music include an interest in
Garwin Music—Gary Burr's catalog. Burr was also signed to

MCA as a writer. Additionally, Day recently hired Dave Lindsey
to focus entirely on the development of the back catalogs. “He
doesn’t work with any of our current writers,"” says Day, "strict-
ly the catalog material."

Celia Hill, EMI's VP/GM, southeastern region, says the ac-
quisition of Filmtracks brought her operation a couple of new
country catalogs this year. Hill believes country's audience is
broadening so much, “there is a lot more opportunity about
to happen in television and film for all of us.” EMI's “Come
From The Heart” was used in a national ad spot for Reebok
this year.

Opryland Music Group’s Charlie Monk, director of creative
services, says it's been a very good year. “We had a huge pop
record with ‘Signs' by Tesla, the success of ‘Pretty Woman’ ex-
tended itself into this year and it was included in the
Ford/Lincoln commercials, and we've had lots of movie stuff,

CAB]N‘ FEVER

ENTERTAINMENT

THOMAS MOLITO

President

To: The Country Music Community

I wanted to take the opportunity to thank our friends in the country
music industry—the ones who have helped Cabin Fever with their support,
professionalism and friendship since our inception three years ago.

'W:a’re in a people business, and it's people like you who help keep us on the
cutting edge in country music entertainment. We're proud of our Gold &
Platinum music videos, the enormous success of Lonesome Dove and our
inroads in publishing via Cabin Fever Music. Our slogan for the 90’s is
“Cabin Fever...where the cowboy spirit lives on.”

SO thanks to all the cowboys and cowgirls who have supported

Cabin Fever:

Bob Baker Tom Griscom Mark Rothbaum
Marc Ball David Hall Mike Rudell

Ed Benson Jim Halsey Roger Sovine
George Bloom Pat Halverson Red Steagall
Jimmy Bowen Lib Hatcher James Stroud
Chuck Connors Ron Huntsman Randy Travis
Dayvid Corlew Bill Ivey Jeff Walker

Ron Cornelius Merle Kilgore Jo Walker-Meador
Charlie Dick Ken Kragen Bud Wendell
Helen Farmer Eric Kronfeld Lloyd Werner
Lamar Fike Joe Mangione Jody Williams
Joanne Gardner Mike Martinovich Hank Williams, Jr.
Walt Garrison Kitty Moon Roy Wunsch

Dick Gary Steve Moore Kyle Young

Nick Gordon Judi Pofsky

With special thanks to Charlie Daniels

Tl Molts

Dlamond Rio

as well as songs in television's 'Thirtysomething,’ 'Golden
Girls,’ and ‘Major Dad.’ We're also included on Paul McCart-
ney's ‘Unplugged’ album with one of our standards called
‘Singing The Blues." ”

Monk says repackaging has played a maijor role in the liveli-
hood of Opryland. "“Our packages on Hank Williams Sr., Don
Gibson, the Everly Bros., and Roy Orbison all did very well,”
says Monk, “and we had 20 songs in platinum albums and
10 songs on gold product.”

Jerry Flowers, executive director of Opryland Music Group,
says "this year exceeded my wildest expectations. During last
year's CMA week, we won song of the year at both BMI and
ASCAP. That hasn't been done before. We had an extraordi-
nary year in foreign income. We have put special emphasis
there.” Much of Opryland’s staff has spent time travelling to
the offices of the company's foreign subpublishers. Adds
Monk, “We've made an effort to show our people in those ter-
ritories that we want to find out know how we can help them
help us make more money."”

Publishers are also keeping close watch on audio/video
technology in anticipation of additional income sources. Kar-
aoke seems to be the most talked about system. Tim Wipper-
man, senior VP/GM, Warner Bros., is general producer of the
music for the system here, coordinating all production. Eagerly
anticipating karaoke's success in the U.S., Day says, “Karaoke
doesn't just mean performance income. When the audio cas-
settes are handed over, that means mechanicals. When a vid-
eo is made, then you're into synchronization.” Day is keeping
an eye on CD-] as well.

Sampler packages seem to be a popular and necessary wave
among publishing companies, especially when dealing with
film, TV, and commercial houses. "“"We approached every ma-
jor record label and put together all of the hits we've had over
the years and created promotional CD packages,” notes Hilley.

BMG Music has a six-volume sampler available—one vol-
ume per genre. Hurt says the sampler is forwarded to “all users
of music.”

Bob Kirsch reports that PolyGram has put together several
promotional packages on individual writers. “We did one on
Bob McDili and one on Jim Weatherly.” The packages, which
include a cassette and a short explanation of the material, are
serviced to A&R people, producers, and PolyGram's corporate
offices around the world. Plans are underway for a Carl Perkins
package as well as one on Allen Reynolds. “If you get one cut,
you've more than paid for the cost of the package,” notes
Kirsch.

Celia Hill, who strongly endorses the packaging and promo-
tion concept, says EMI is servicing its new “Hits Of The '60s"”
five-CD package to film, TV, producers, artists, managers, and
others. The package includes all genres of music.

The Opryland Music Group is in the process of putting to-
gether a CD package of the maijor hits in its catalog. To be used
for promotion purposes, the CD will probably be serviced after
the first of the year in conjunction with the organization's 50th
anniversary.

Hilley says she has more writer/artists signed to Tree than
anytime in the history of the company—50-plus writers. Hurt
reports BMG's roster carries 12 writers in the gospel division,
eight writers in the Malloy division, and 20 writers in the BMG
country music division. The PolyGram roster is up to 54 wri-
ters. Sixty songwriters make up the Warner/Chappell roster.
MCA has 17 songwriters, Opryland 15.

While some suggest the terrific number of writer/artists
could potentially hurt those who are strictly in the business of
songwriting, others, such as Hill, hold that “there will always
be a home for a hit song.” Day agrees, adding that, “It's a song
driven market. Over the long haul, | don't think any artist can
afford to serve his own interest. The best songs have to be cho-
sen and eventually they all have to turn back to publishers for
good songs.”

As for the rising price of song talent, Bob Kirsch says his
deals “are starting to resemble pop deals both in structure and
content. The way I'm structuring contracts with artists now is
frequently by the album rather than by a time term. Usually
you want to get the advantage of that artist's records. With a
standard one, two, or three-year publishing deal—some wri-
ters may put out two albums in three years—you won't get the
maximum benefit of his records.”

Charlie Monk says dealmaking in Nashville has changed

(Continued on page C-10)
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\ Six C(MA Nominations,

tied for the most ky any
nominee, including:
MALE VOCALIST OF THE YEAR
Five #1 hits in a row. Album
sales beyond 2 million. One
of 1991’s largest zoncert draws.

PaM TiLLIS

Two (MA Nominations:
SINGLE OF THE YEAR

"Don’t Tell Me Whak To Do”
and HORIZON AWARD.
The first female Ccuntry artist
to have a #1 lab2l debut
since 1973. Sales in excess
of 200,000 albums.

DiamonD Ri0

(MA Nominee:

VOCAL GROUP OF THE YEAR.
1991’s “Best New Group”

- BILLBOARD. Mad= Country
music history as the first group
ever to reach #1 with their
debut single. Sales in excess
of 350,000,

STEVE WARINER

(MA Nominee:

VOCAL EVENT OF THE YEAR.

With Mark 0'Connor & The New
Nashville Cats.

| AM READY, his extraordinary
Arista debut, arrives October 22nd.
The first single ""Leave Him Out

Of This,”” #1 mosi-added the first
week out-of-the-box.

CongRATULATIONS To Our NoMinees AND To EvervoNe WHo Makes Our COUNTRY So SPECIAL
Asteep AT THEWHEeL  Brooks & Duny  Ros CrosBy  Exite  Lee Rov PARNELL  MicHELLE WRIGHT

ARISTA: Whar The Rest O Country Hap IN Minp

© 1991 Ansta Records, Inc., a Sertelsmann Music Group Compasy
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Nashville, TN 37203
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COUNTRY PUBLISHERS

(Continued from page C-8)

dramatically over the years. “It is very hard to do a one-on-
one with a writer now. You have to go through his lawyer
and/or a manager now. That's not necessarily bad, but it's a
change. Just a few years back, you could meet with a writer,
talk with the writer, work out a deal with him and go forward.
Now, the lawyers have taken over representation. Nashville
was once a 'hey,’ handshake, ‘let's go do it’ kind of business.
It isn't that way now.”

Day says MCA is “trying to get our feet wet more and more
in the support areas. We try to suppart our singles whether it's

848 291-2/4

A STONE COLD COUNTRY VOICE. A DYNAMIC
PERFORMER...A TALENT YOU DON'T WANT
TO MISS. “DON'T GO NEAR THE WATER'
FEATURING HIS DEBUT SINGLE “*CADILLAC
STYLE."

SEE THE VIDEO ON CMT AND TNN!
IN-STORE OCTOBER 8

a PolyGram company

A Billboard Spotiight

to what the label is going to do anyway. In some cases, that
means hiring ar independent promotion person. We plan to
get into different marketing things in the coming months. Any-
thing from in-store displays to helping out with videos.”

The recent ruling in a BMI case upholding the blanket li-
cense for cable operators has publishers breathing a sigh of
relief. Says Day, “Had the courts not upheld the blanket licens-
Ing concept, eventually broadcasters and everybody else would
have gone back and started challenging it. It was a rather wor-
risome thing for a while. Eventually the cable industry will
mean a lot of money for us.

Kirsch also points out, “for the first time in a long while,
we're starting to see country on the AC charts. That is certainly
a development we haven't seen in a while. The market and
appetite for country just continues to grow."” Daily agrees,
“Country seems tc be wice open for anything that is good.”

one of our writer/artists or just a single that we have a piece
of. We try to get involved with things that are supplemental

A GOLDEN BOY WITH A GOLDEN VOICE,
BRINGING THE TRUE ROOTS OF COUNTRY
MUSIC TO THE FGREFRONT OF TODAY'S
MARKETPLACE WITH HIS TRADITIONAL
VOCALS AND PHRASING REMINISCENT OF
LEFTY FRIZZELL. “‘FIGHTING FIRE WITH
FIRE.” HIS DEBUT RELEASE FEATURING
THE HIT SINGLES ‘‘PICTURE ME’’ AND
“FOR CRYING OUT LOUD.”

SAMMYKERSHAW

314 510 161-2/3

DISTRIBUTED BY

#=
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ARE YOU READY TO
MAKE THE INTERNATIONAL
CONNECTION?

Britain is the launching pad for an international
career . . . and Byworth-Wootton has had
more experience working with country artists
in this marketplace than anyone else. Garth
Brooks, George Strait, The Judds, Reba
McEntire, Clint Black and Don Wiliams are just
some of the artists Byworth-Wootton have
worked with.

Tony Byworth and Richard Wootton can give
your act the high priority treatment, working
alongside your record label and developing a
gameplan that incorporates promotion,
publicity and marketing . . . ensuring an
‘across-the-board' visibility.

Why don't you discuss your international plans
with Byworth-Wootton? Making contact is
simple. Just call (dial direct):

tel:011448144088440r01144815428101
or
fax: 01144 8144940050r01144 815400691

NB: This week you don't even have to call
long distance. Byworth and Wootton are in
Nashville for the CMA Awards and SRO '91
and can be contacted on (615) 255 9977.

Byworth -Wootton

RECORD PRODUCERS

(Continued from page C-4)

just four of the Top 20 records could be considered ballads.
Part of that is a natural occurence, given the large numbers
of new artists and the long-held nction that you need some-
thing uptempo to break a new act.

“| think ballads historically tend to sell a lot more records than
uptempo records,” notes Don Cook, “but they are harder to pro-
mote, even on an established act. | think for new acts, you've
just about got to have something that’s attention-getting.”

Of course, a record grabs more attention when it takes
chances, and the new Nashville producers seem eager to gam-
ble with new sounds and non-traditional textures. Travis Tritt's
producer, Gregg Brown, for example, lights up when discuss-
ing the potential to open up new creative avenues.

“I've got so much more room to grow,” says Brown, “and
with Travis as an artist, who is extremely incredible at this
time, we have so many other areas we could explore and check
into. That's really fun, to just keep trying to do things and use
that element of surprise. | like nothing more than to turn in
that album and have people just be taken by it.”

"There's really no barriers anymore,” concurs Joe Diffie’s co-
producer Johnny Slate, who did several southern rock projects
during the '70s for Capricorn Reccrds. “You can cut country
music and mix it and put as much drums in it as rock music,
and make it as exciting and still keep it country. You know,
it hasn't been that many years since drums were banned on
the Grand Ole Opry, so we've come a long way.

“You can make records as exciting as you want. That's the
reason | feel like I'm concentrating fully on country music, be-
cause there's no boundaries to it.”

In the ongoing evolution of the format, the new producers
represent a challenge to the old guard. Many of the established
studio whizzes will find themselves attracting fewer clientele
and smaller pools of hit material. Those who continue to pros-
per through this influx of new talent will do so by matching
the lessons of their own experience with the dictates of the
changing marketplace. And the established artists face the
same challenges if they intend to hang on to their niche.

ms|e

“These artists,” says Dolly Parton’s band leader/producer
Gary Smith, “especially like in Dolly's situation, it's like, how
many times do you use the [same producer]? How maany
times do you use these people before it becomes a formula sit-
uation? Without mentioning any names, | know that firsthand.
| know a lot of the old producers, 'cause I've worked for 'em
all as a musician, and it's, ‘Well, this is the way | do records.’

“Once you do that, they use the same players, the same en-
ergy, it's all the same. So it’s time for new blood, and time
to get back to what country originally was: that live feel and
that live energy. | think a Iot of times, it's like @ musician that
does masters all the time and doesn't play live. He kind of gets
numbed to the 'feel’ part of the record. And | think that's what
it's all about. That's why | think you're seeing the new names.
They're wantin' that fresh, new stuff.”

To a man, Nashville’s new producers cite the need for their
studio efforts to mimic the energy of their artists’ live perform-
ances. After years of tinkering with technology and perfection-
ism, the new breed is concerned with getting the instrumental
tracks as quickly as possible, with the enthusiasm and sponta-
neity that often accompany a concert performance.

And their efforts are winning them new opportunities. Sha-
piro, Cook and Slate are all considering new artist/producer
deals, while Howard's agreed to produce the next Nitty Gritty
Dirt Band album. Brown's helping in the development of sever-
al new Warner Bros. acts, including Molly & The Heymakers,
and Smith has a fistful of up-and-coming acts, including demo
singer Kenny Beard, who's already turned down a couple of
major offers.

As the turnover in artists and producers accelerates, the
competition—and presumably the gquality—of country music
will continue to build as well. "I think it's really an incredible
growth period for our part of the music business,” Don Cook
concludes. "I think when the dust settles a little bit down the
line, we're gonna have a significantly larger share of the busi-
ness, and | think there's gonna be a lot of room for even more
new people.”

Tom Roland is the author of “The Billboard Book Of #1 Coun-
try Hits.”

THANKS FOR
ANOTHER
GREAT YEAR!
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Gountry

Europe Exhlhltmg Enthusiasm For Gountry Music

W@ BY JOHN TOBLER

LONDON—A BBC-TV documentary
series, “Bringing It All Back Home,”
earlier this year dealt with the inter-
national influence of Irish music and
featured not only adopted Nashvil-
leans like Maura O’Connell and Philip
Donnelly, but also Emmylou Harris
and the Everly Brothers—who noted
that country music is at least partial-
ly of European extraction.

Kathy Mattea’s current album,
“Time Passes By,” includes “Ready
For The Storm,” a song written by
Scottish songwriter Dougie Mac-
Lean. With the growing interest in
“roots” music, Europe is in much the
same position today as the U.S. found
itself in 1964—being sold back its
own creation from the other side of
the Atlantic.

For continental Europe, there is a
language barrier, but the enthusiasm
of fans across Europe (including
Scandinavia) for country music has
meant that several new U.S. country-
related acts have found success in the

Rlchard Wootton, of Byworth-
Wootton, the U.K.’s major country
music PR firm, says that “hard”
country (Ricky Van Shelton, Alan
Jackson, etc.) is of less interest in
Britain, and probably in Europe, too,
than country-related acts like Nanci
Griffith, Steve Earle, and Jimmy
Dale Gilmore. And Paul Fenn, of As-
gard (London-based agents for 90%
of the so-called “new country” acts),
says his most successful clients are
not marketed as country by their rec-
ord labels, though none would wish
to deny their musical roots.

U.K. THE GATEWAY TO EUROPE

Even so, Britain has unsurprising-
ly served as the gateway to Europe
for many new traditionalists and non-
mainstream acts like Lyle Lovett and
(especially) Joe Ely, whom Fenn felt
justified in promoting as a rock act
when his band included the forceful
David Grissom on guitar.

Apart from the U.K., France has
always been besotted by country’s il-

legitimate offspring, rockabilly, and
Holland retained a liking for country-
rock long after it was on its deathbed
elsewhere.

SWISS SURGE OF INTEREST

However, the fastest-growing in-
terest in country is found in Switzer-

In the UK, the
preference is for
country-related acts

land, where legendary promoter
Claude Nobs tried out a country con-
cert this year as part of the Montreux
Jazz Festival. Headlined by the Texas
Tornados, it also featured Ely, Butch
Hancock, and Gilmore (his ex-col-
leagues in the Flatlanders), Jim Lau-
derdale, and Brenda Lee.

Fritz Portener, a leading light in
Swiss country as a CMA member,
says that Nobs, who had attempted a
country concert at Montreux in the

WHAT HATH GARTH WROUGHT? The most im-
portant lesson country music executives should learn
from Garth Brooks’ raging success is not to learn too
many lessons from it. In other words, producers and
.marketing whizzes should not be rushing to find nice
young crooners they can dress in black hats and
striped shirts in the hope of out-Brooksing the origi-
nal. Brooks isn’t a blueprint for country music suc-
cess—he’s a symbol of its possibilities,

Although dozens of fine and profitable country acts
have arisen in the past 15 _

Brooks’ Big Run No Formula For Followers
Piece-Count Method Dispels ‘Poor Relative’ Stigma

1 (after he had been on the charts for 13 years), did not
make him a media/music star, just as “My Home’s In
Alabama” can’t be credited for creating the entire Al-
abama mystique. But in both cases, the songs were so
strong, so memorable, and so in touch with universal
human sentiments that they became the centers
around which all the other star-making elements could
coalesce. “The Dance,” many observers speculate,
worked the same magic for Brooks, particularly when
the widely appealing video version was factored in.
The video showed his sen-

make America momen-
tarily reassess its atti-
tude toward country mu-
sic: Willie Nelson, Ala-
bama, and Brooks,
Others got great press
and often substantial
sales, but they did not
spur the always dormant
debate of whether coun-
try can become mainstream music.

Predictably, all three acts inspired imitators. But
none of the Would-Be Willies or Almost Alabamas
came close to these originals, either in terms of sales
or artistic impact. We doubt if there’s a Gradual Garth
out there who can do any better than the other car-
bons.

Nelson and Alabama were on the scene for years be-
fore they dominated it; and while Brooks rose to the
top faster, even he languished in the shadows of Clint
Black, Randy Travis, George Strait, Ricky Van
Shelton, and others until his second album debuted.
Waylon Jennings, Kenny Rogers, Travis, K.T. Oslin,
and Reba McEntire were also slow-starting super-
stars. So the lesson here—even in these times of fast
turnarounds—is that megastars seldom leap out of
the box, no matter how much we may wish it were oth
erwise. The “next Garth Brooks” may be on his way to
town on a bus right now; but more likely it’s someone
who’s already on the charts and just one hit song
away from making the headlines

“Blue Eyes Crying In The Rain,” Nelson’s first No.

years, only three of them
have had the impact to N I ul

by Edward Morris

sitivity and largeness of
vision and created the im-
age of someone whose
performances are more
like shared confidences
than polished set pieces.
The point here, of course,
is that the right song can
transform the world’s
perception of an artist
more effectively than all
the other publicity and
marketing ploys combined. And the song doesn’t even
have to be “country.”

It takes nothing away from Brooks’ enormous tal-
ent to note that he is the beneficiary of a new chart
methodology that relies on actual sales for its rank-
ings. When impressionistic store reports were used
for the charts, everyone ‘“knew’” that country simply
wasn't in the same sales ballpark with rock and pop
music, no matter how many gold and platinum certifi-
cations it pulled down. Happily for country, Brooks
was selling big when the SoundScan technology was
implemented. The proof quickly dismantled the ‘“‘poor
relative” myth country music has suffered under for
years. The piece-count approach has become country
music’s Fourteenth Amendment, offering that genre
equal citizenship with the others,

The chance confluence of a best-selling artist and a
method for proving it is the best luck the industry
could hope for as it rallies for another Country Music
Month. With Brooks’ triumph, the market gates are
wide open to country music and all our excuses for
second-class citizenship have been invalidated,

late "70s, which was a disastrous fail-
ure, was persuaded to try again after
atbending the Frutigen singer/song-
writer festival, where he saw Ely,
Gilmore, Hancock, and Lauderdale,
as well as Mattea, Karen Staley, Jann
Browne, and the Texana Dames.

DEARTH OF LIVE SHOWS?

Portener, who is also a promoter
and is manager of John Brack, Swit-
zerland’s biggest country star, adds,
“The problem is that for most Ameri-
can country stars, working in their
own country is a higher priority than
playing in Europe. They don’t enjoy
the traveling and, even though Eu-
rope is always looking for fresh coun-
try acts, an artist needs to sell
100,000 albums before any real mon-
ey gets back to Nashville. Also,
American agents aren’t used to
working with overseas promoters.”

The U.K. promotion company
owned by Mervyn Conn, who has ar-
ranged tours for an annual caravan
of acts on the European Festival cir-
cuit each spring for the last 20 years,
is said to be in financial trouble and
1992 may be the first year since the
’60s that Conn will not be presenting
an Easter Festival at London’s Wem-
bley Arena.

If that is the case, many European
festivals presumably will not take
place, though there is still optimism
among the movers and shakers in
London that something will happen
at Wembley at Easter.

HARRIS HEADING TO LONDON
Fenn, who concentrates on newer
acts than the veterans who mainly
work for Conn and Jeffrey Kruger
(who promoted country festivals at
Peterborough during the late ’80s),
will be promoting Emmylou Harris &

the Nash Ramblers at London’s Roy-
al Festival Hall, a prestigious venue
for an artist who remains popular in
Europe despite having virtually aban-
doned her audience for some years in
the early '80s.

The headline on a recent issue of
French magazine Show read: ‘‘La
Country: Un Marche Potentiel En Eu-
rope.”

The general tone of the Show fea-
ture seems gently to berate major la-
bels for not being more interested in
country. If Switzerland (with a simi-
lar language barrier) can get hot for
country, why not France?

HOLLAND’S COUNTRY CHART

As for Germany, the CMA Board
has targeted the newly united coun-
try for promotion, though no precise
plans have been actioned. Holland is
the second European nation to launch
a country chart—after the UK.,
which recently made the controver-
sial decision to declare several al-
bums by Daniel O’Donnell (dubbed
the Irish Jim Reeves) ineligible for
listing as being MOR. Demonstra-
tors, hate mail, and even letters from
nuns greeted this action, though
Steve Earle fans have not complained
about the similar exclusion of “Cop-
perhead Road” as too close to rock.

Scandinavia has always enjoyed a
reasonable relationship with coun-
try—both Doug Sahm and Augie
Meyers reportedly signed only world-
wide solo deals that excluded Scandi-
navia, where they stayed with Sonet
for many years.

John Tobler is a London-based free-
lance writer and a regular contrib-
utor to leading UK. country peri-
odical Country Music People.

CMH, Rhino Reissue Major
Gountry/Folk Collections

NASHVILLE—CMH Records and
Rhino Records have reissued impor-
tant collections of country and folk
music to coincide with October’s
Country Music Month activities.

“200 Years Of American Heritage
In Song” is the CMH contribution.
This collection was recorded and first
released in 1975, both to debut the in-
dependent label and to celebrate
America’s bicentennial in 1976. Origi-
nally issued in vinyl, the new 100-
song package is available either on
CD or cassette. Each package con-
tains a 48-page booklet, written by
musicologist Norm Cohen, that gives
the history—and historical signifi-
cance—of each song.

The songs were recorded in the
styles of their times by an ad hoc
band that featured such stellar in-
strumentalists as Arthur Smith and
Bennie Martin.

The boxed sets retail at $39.90 for
CDs and $32.98 for cassettes.

Rhino’s “Incredible Country Col-
lections” include 80 albums, also in
CD and cassette. Among the antholo-

gy highlights: The 10-volume “Bill-
board Top Country Hits 1959-68”; the
two-volume “The Legends Of Gui-
tar”; and the two-volume “Rock This
Town: Rockabilly Hits.”

Individual artists featured in the
collection are Lefty Frizzell, Johnny
Cash, Ray Charles, Patsy Cline (three
volumes), Tennessee Ernie Ford,
Merle Haggard, Wanda Jackson,
George Jones, Willie Nelson, Del
Shannon (singing Hank Williams
songs), Merle Travis, Ernest Tubb,
Slim Whitman, and Bob Wills. The al-
bums are variously priced.

Rhino is heralding the collection
with a 25-cut sampler CD for publici-
ty, radio, and in-store play. Retailers
have been sent promotional bin cards,
brochures, and stationery. The label
is also advertising the series in con-
sumer publications during Septem-
ber and is conducting radio promo-
tions and giveawys.

CMH, which is based in Los Ange-
les, works through independent dis-
tributors. Rhino is distributed
through CEMA.
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ATEREE IS

Catch Reba’s premiere performance of
“For My Broken Heart” live on the
Country Music Association Awards show. Octaber 2.

MCA.

ALBUM STREET DATE: OCTOBER 1, 1991 NASHVILLE

© MCA RECORDS, INC.
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COMPILED FROM A NATIONAL SAMPLE
2 OF RETAIL STORE AND RACK SALES RE-
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4% NO.1 * % 40 | 33 | 37 [ 77 | DOUG STONE @ €epiC 45303+/SONY (8 98 EQ) DOUG STONE | 12
*(10. } ' THE WIND
L R A L e S, (S R AL 1 41 | 36 | 4 | 3 | PATTY LOVELESS wca 10336+ 0 98) UP AGAINST MY HEART | 36
2 2 1 54 GARTH BROOKS 4 4 caPIToL 93866* (9.98) NO FENCES 1
42 42 47 8 CHRIS LEDOUX caprioL 96499+ (9 98) WESTERN UNDERGROUND 36
3 3 2 17 TRAVIS TRITT @ waRNER BROS. 4-26589+ (9 98) IT'S ALL ABOUT TO CHANGE 2
4 | 40 | 21 | MCBRIDE & THE RIDE tca 42343 @ 98) BURNIN' UP THE ROAD | 27
()| 5 | 7 | 125 | GARTHBROOKS a2 capioL 90897+ (9 98) GARTH BROOKS | 2
47 | 48 | 6 | HAL KETCHUM curs 77450+ (9.88) PAST THE POINT OF RESCUE | 44
(8)| 6 | 6 | 19 | ALAN JACKSON @ amisiasesi 0.98 DON'T ROCK THE JUKEBOX | 2
45 48 42 45 K.T. OSLIN @ Rrca 52365* (9.98) LOVE IN A SMALLTOWN 5
6 4 4 18 RICKY VAN SHELTON @ COLUMBIA 46855+/SONY (9.98 £Q) BACKROADS 3
46 43 38 56 KATHY MATTEA @ 2 330" (8. A COLLECTION OF HITS 8
7 | 3 | 4 | RANDY TRAVIS warneR eros. 26661+ (3.98) HIGH LONESOME | 3 MERCURY 842 330" 858 €@
4 .
8 g 5 12 | TRISHA YEARWOOD moa 10297+ (9 98 TRISHA YEARWOOD 2 7 46 41 14 | VERN GOSDIN coLuMBIA 47051*/SONY (9 98) OUT OF MY HEART 41
9 | 9| 8 [ 46 | CLINTBLACK & reasz3rz998) PUT YOURSELF IN MY SHOES | 1 2 | 4 | 88 | DAN SEALS capirol 8308 4 o8) Ulelslesein] Y
11 10 12 | TANYA TUCKER capitoL s5562+ 9 98) WHAT DO | DO WITH ME 5 | 50 | 69 | SHENANDOAH coLuMBIA 45490/SONY (8.98 EQ) EXTRA MILE 11
0 50 45 VAN SHELTON A 1
11 [ 10| 9 | 5 | REBAMCENTIRE & wca 10016998 RUMOR HAS IT | 2 > 88 | RICKY COLUMEIR 45250 [SONY (8 98 £Q) RVS I
13 13 23 LORRIE MORGAN RCa 30210-4* (9.98) SOMETHING IN RED 12 51 45 44 9 HOLLY DUNN wARNER BROS. 4-26630* (9 98) MILESTONES, GREATEST HITS 25
13 1 15 | 14 | 17 | DIAMOND RIO arisTa 8673* (9.98) DIAMOND RIO 13 52 | 49 | 49 | 27 | RONNIE MILSAP rca 2375+ (9.98) BACK TO THE GRINDSTONE | 24
14 | 141 12 6 DOUG STONE EPiC 47357*/SONY (9.98) | THOUGHT IT WAS YOU 12 93 | 53 [ 52 | 34 | PAUL OVERSTREET Rca 2459* (9.98) HEROES 17
(5] 18 | — | 2 | THE JUDDS cursrca sl018vRca 9.98) GREATEST HITS VOL. I | 15 5 | 51 | — | 2 | KEITHWHITLEY rea3ise: 0.98) KENTUCKY BLUEBIRD | 51
16 12 11 27 DOLLY PARTON @ COLUMBIA 46882*/SONY (9.98) EAGLE WHEN SHE FLIES 1 35 51 58 10 EARL THOMAS CONLEY Rca3116* (9.98) YOURS TRULY 53
17 | 16 | 15 | 6 | BROOKS & DUNN aRista 18655 (9.98) BRAND NEW MAN | 15 61 | 54 | 104 | REBA MCENTIRE @ 1ca 8034+ (8.98) REBALIVE | 2
18 20 18 81 | ALAN JACKSON A ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 51 54 51 | 120 | LORRIE MORGAN @ rca 9594 (9.98) LEAVE THE LIGHT ON 6
19 1 19 | 16 | 125 | CLINT BLACK A ? rcn 9668 (9 98) KILLIN'TIME | 1 5 | 58 | 59 | 14 | HIGHWAY 101 warntr 8ros. 4-26588" (9 98) BING BANG BOOM | 36
20 21 19 80 TRAVIS TRITT A wWARNER BROS. 26094~ (9 98} COUNTRY CLUB 3 59 56 53 20 LEE GREENWOOD capiToL 95541+ (9.98) A PERFECT 10 38
(D] 22 | 20 | 163 | THEJUDDS & reacura 8318 mca (2 99 GREATEST HITS | 1 60 | 60 | 56 | 53 | RANDY TRAVIS A WARNER BROS. 263107 (9.98) HEROES AND FRIENDS | 1
2 | 17 ] 17 ] 2 | GEORGE STRAIT @ mca 10204 9.98) SN RO 66 | — | 2 | TEXAS TORNADOS REPRISE 26683“WARNER BROS. (9.98) ZONE OF OUR OWN | 61
@ 27 | 31 | 33 | SAWYER BROWN CURB/CAPITOL 94260%/CAPITOL (9 98} BUICK | 23 62 | 59 | 55 4 | SHELBY LYNNE £rc 47388-500y (9 981 SOFT TALK | 55
MARY-CHAPIN CARPENTER
2 2 2 49 COLUMBIA 46077*/SONY (8.98 EQ) SHOOTING STRAIGHT IN THE DARK 20 63 62 64 34 MARTY STUART McA 10106* (9 98) TEMPTED 20
%5 | 24 | 2 | 28 | VINCEGILL @ mca 10140° (998) POCKET FULL OF GOLD | 5 68 | 61 | 12 | MARTIN DELRAY ariantc 82176 008 GET RAVTEM | 57
26 23 23 24 THE KENTUCKY HEADHUNTERS @ mEerCURY 848 054+ (9.98) ELECTRIC BARNYARD 3 75 71 5 MARTY BROWN Mch 10330* (9,.98) HIGH AND DRY 65
U e P e RS R D e S N e ) 66 | 64 | 66 | 50 | JOE DIFFIE epc asos7-sony (8.9 £ A THOUSAND WINDING ROADS | 23
= MAN
ol SEU 8 B'L::EE?)': :ﬁ:“;ﬁ;’;f; 'ST:);:‘QB’ YounG 2 72 | 63 | 103 | RANDY TRAVIS A WARNER BROS. 25988 (9.98) NO HOLDIN' BACK | 1
PIR S
321 26 | 60 ) CoproL sasesr @981 Rl RISl ) [ NEW ) 1 | RICKY SKAGGS EPIC 47389%/SONY (9.98) MY FATHER'S SON | 68
30 29 29 34 AARON TIPPIN rca 2374+ (9.98) YOU'VE GOT TO STAND FOR SOMETHING 23 89 65 57 12 WAYLON & WILLIE £pIC 47462+/SONY (9.98) CLEAN SHIRT 28
31 | 40 | 39 | 6 | LIONEL CARTWRIGHT mca 10307+ (2.98) CHASIN' THE SUN | 31 70 | 63 | 62 | 33 | RONNIE MCDOWELL CURB 77414+ (3.98) UNCHAINED MELODY | 32
. F
(B2)] 37 | 35 | 46 | DWIGHT YOAKAM @ RepRisE 26344 WARNER BROS (9.98) IF THERE WAS A WAY | 7 1 70 | — | 25 | WIKE REID coromm soror o a s e TorG roR o T 22
[ ] (9. PASS IT ON DOWN
B e G L SN RS 72 | 67 | 68 | 21 | CHARLIE DANIELS reic ass3swisony 9 98) RENEGADE | 25
34 30 28 50 MARK CHESNUTT @ mca 10032+ (9.98) TOO COLD AT HOME 12
13 69 60 4 COLLIN RAYE EpiC 474684/SONY (9.98) ALL | CAN BE 60
* 5
36 31 25 99 e A e PICKIN' ON NASHVILLE 2 7 NEw’
31 | 28 | 33 | 2 | KATHY MATTEA wercury ass o75+ (9.98) TIME PASSES BY | 9 a9 O B LS o A R O ) YOUR PRECIOUS LOVE | 75
(D) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
38 41 36 91 VINCE GILL @ mca 42321 (8.98) WHEN | CALL YOUR NAME 2 A RIAA certification for sales of 1 mullion units, with multimillion seliers indicated by a numeral following the symbol. All atbums available
. on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
39 38 34 2 HANK WILLIAMS, JR. waRNER/CURB 26536+ WARNER BROS. (9.98) PURE HANK 8 labels that do not issue list prices, are projected from wholesaie prices. © 1991, Billboard/BPi Communications, Inc. and SoundScan, Inc.
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1 1 PATSY CLINE A 3 mca 12 (8 98) 20 weeks at No, 1 GREATEST HITS | 20 14 21 REBA MCENTIRE @ mca 42134 (8.98) REBA 5
2 2 ANNE MURRAY A * CAPITOL 46058* (7.98) GREATEST HITS | 20 15 14 | ALABAMA A3 Rca7170(898) GREATEST HITS 20
3 3 THE CHARLIE DANIELS BAND A EPiC 387957/SONY (6 98 EQ) A DECADE OF HITS | 20 16 15 | DOLLY PARTON A Rca 4422 (6 98) GREATEST HITS 18
4 5 GEORGE STRAIT A mCA 42035* (8.98) GREATEST HITS, VOL. 2 20 17 16 REBA MCENTIRE A mca 2789 (8.98) GREATEST HITS 20
5 8 THE JUDDS A RCA/CURB 5916-1/RCA (8.98) HEARTLAND | 20 18 18 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) WHY NOT ME 18
6 7 RANDY TRAVIS A * WARNER BROS 25568 (8 98) ALWAYS & FOREVER 20 19 19 | ALABAMA A * RCA AHL1-4229 (8.98) MOUNTAIN MUSIC 18
1 6 GEORGE STRAIT A 2 mCa 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 20 20 22 WAYLON JENNINGS A 3 RCA AHL1-3378 (8 98) GREATEST HITS 17
8 4 ALABAMA A 3 RCA AHL1-4939 (8.98) ROLLON | 20 21 17 | RONNIE MILSAP A rca ALL-5425 (8.98) GREATEST HITS VOL. 2 7
9 11 KENNY ROGERS A LIBERTY 5112/CAPITOL (9 98) TWENTY GREATEST HITS | 20 22 24 | RONNIE MILSAP A 2 Rca aAL1-3772 (8.98) GREATEST HITS 10
10 10 | VINCE GILL Rrca 9814-4R* (4 98) BEST OF VINCE GILL | 20 23 | — | HANK WILLIAMS, JR. A ? WARNER/CURB 60193/WARNER BROS (9.98) GREATEST HITS 16
11 9 THE JUDDS Rca 2278-4* (3.98) COLLECTOR'S SERIES 19 24 23 GEORGE STRAIT A mcA 5913 (8.98) OCEAN FRONT PROPERTY 18
12 12 GEORGE STRAIT A McA 42114 (8 98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 20 25 25 KEITH WHITLEY Rca cpL1-7043 (8.98) L.A. TO MIAMI 3
13 13 GEORGE JONES €riC 40776*/SONY (9.98) SUPER HITS 10 Catalog albums are older titles which are registering significant sales. © 1991, Billboard/BP| Communications, Inc. and SoundScan. Inc.
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COUNTRY

2 8. 8.0 8.8.8 0.8 84

by Lynn Shults

“O. 1 for the second consecutive week is Clint Black’s “Where Are
You Now."” This marks the second time this year that Black has hit No. 1
and held the position for two weeks. Other artists accomplishing this
feat were Garth Brooks, Alan Jackson, and George Strait.

INSIDE THE TOP 10: Ricky Van Shelton’s “Keep It Between The
Lines” storms from No. 13 to No. 9 and is this week’s most active track
inside the top 10. Also clamoring for attention are Joe Diffie’s “New
Way To Light Up An Old Flame,” which moves from No. 11 to No. 7, and
Sawyer Brown’s “The Walk,” which zips from No. 8 to No. 5. This is
Sawyer Brown’s first entry into the top 10 since “The Race Is On”
peaked at No. 5 in November '89,

OTHER ACTION: Alabama’s “Then Again” is the most active track on
this week’s chart and soars from No. 61 to No. 27. Following closely is
“Brotherly Love,” by Earl Thomas Conley and Keith Whitley, with a
strong move from No. 23 to No. 12. Trailing these two, but still very
active, are “Hurt Me Bad (In A Real Good Way)”’ (41-28) by Patty Love-
less: “Like We Never Had A Broken Heart” (34-25) by Trisha Year-
wood; and Conway Twitty’s “She’s Got A Man On Her Mind," which
jumps from No. 35 to No. 26.

THE ALBUMS CHART: Garth Brooks’ “Ropin’ The Wind” stays at No.
1 on the Top Country Albums chart and will probably have a lock on that
position for quite some time, as will his “No Fences” album at No, 2
Brooks’ debut album, “Garth Brooks,” almost 2!/, years old, moves up
from No. 5 to No. 4. Brooks was dislodged from the No. 1 position on The
Billboard 200 Top Albums chart by Guns N’ Roses; however, “Ropin’
The Wind” is still riding high at No. 3. Meanwhile, “No Fences” is at No.
15 and “Garth Brooks is at No. 45. What is most stunning about
Brooks’ success is that the “No Fences’ album is closing in on 5 million
units, which will place Brooks in an elite circle.

DOMINATING ARTISTS: Eleven artists perform more than half of the
top 200 tracks now being programmed by BDS monitored stations. Four

been around for at least 10 years. In alphabetical order, they are Ala-
bama, Clint Black, Garth Brooks, Alan Jackson, the Judds, Reba McEn-
tire, Paul Overstreet, Ricky Van Shelton, George Strait, Randy Travis,
and Travis Tritt.

COMMENTS: The artists listed above remind us of the concern by some
that radio could be “burning” artists too quickly. There is doubt that the
talent pool of artists and producers is capable of sustaining the quality
of product that has played a major role in the explosion of country mu-
sic. With the announcement that Giant Records is coming to Nashville
and strong rumors that others will follow in the coming months, new
questions are being raised about the available talent. Will these new la-
bels sign artists who have had success in the past or will they go after
new acts? And will the labels’ artists be produced in-house or will the
labels venture into uncharted waters with unproven independent pro-
ducers? Any way you look at it, more new talent is going to have an
opportunity for success as more companies open offices in Nashville.

of the 11 have broken within the last three years while four others have |

Canadians Dehate Gountry Outlook, Rights
Trade Calls For Unity At WeekLong Gathering

B BY LARRY LeBLANC

HAMILTON, Ontario—Almost 700
registrants participated in Country
Music ’91, a week of concerts, semi-
nars, and luncheons held here Sept.
10-15 and organized by the Country
Music Week Host Committee and the
Canadian Country Music Assn.
(CCMA).

Despite the record turnout, the
seminars—sponsored by the Society
of Composers, Authors and Music
Publishers of Canada (SOCAN)—
were mostly poorly attended, provid-
ing repeated jabs by panel partici-
pants about the apathy within the Ca-
nadian country industry.

The leadoff seminar, titled “Forg-
ing Ahead in the '90s ... Canadian
Country Music to the Year 2000,” was
moderated by Jack Feeney, director
emeritus, CCMA. The title was de-
rived from a report by Feeney that
argues for a stronger domestic indus-
try infrastructure.

While panelists talked with opti-
mism of an upswing in country rec-
ord sales in Canada, there was some
concern about the state of the domes-
tic industry. Roger Whiteman, VP of
product management at HMV Cana-
da, said, ‘“We've seen substantial
growth in country music sales in our
stores. But, in order to promote more
country sales, we need an industry
which works together.”

“Few country records go gold
[50,000 units],” noted Warner Music
Canada’s president, Stan Kulin. “If a
label is looking at an expenditure, for
recording and tour support and vid-
eos, of $125,000 [Canadian] and you
don’t have success in other markets,
principally the United States, you're
not going to recoup.”

DEBATING ‘NEIGHBOURING RIGHTS’

There was a lively debate at the
seminar titled ‘“Neighbouring
Rights” (sometimes known as con-
nected rights or related rights),
which was moderated by David Bass-
kin, GM of the Canadian Musical Re-
production Rights Agency Ltd.

Neighbouring Rights, while not a
copyright in the legal sense of the
word, involves income for three in-
dustry segments: performers and
musicians; producers of recordings;
and broadcasting organizations. Cur-
rently, Canadian broadcasters pay

$23 million annually in performing
rights fees to the performing rights
society SOCAN, based on a percent-
age of their advertising revenue,
which is distributed to the songwrit-
ers and publishers. They do not pay
for the performing rights for record-
ings themselves.

“There’s no mystery about per-
forming rights and ‘neighbouring
rights,”” said Brian Robertson, presi-

‘We need an
industry which
works together’

dent of the Canadian Recording In-
dustry Assn. “The two are in place in
virtually every major western coun-
try except Canada and the US. Itisa
50/50 right with producers, which is
normally the record company, and
the performing artist. Currently,
nothing comes back to Canada in per-
forming rights. With a performing
right in place, through reciprocity, it
would bring in at least as much reve-
nue as we create within Canada.”

The wrangling here between pri-
vate radio broadcasters and the mu-
sic industry over ‘‘neighbouring
rights” continues because the federal
government has yet to set a deadline
for Phase II revisions to the Canadi-
an Copyright Act of 1924, which
would also address such other indus-
try issues as blank-tape levies and
rental rights.

“We have no firm idea on when
things will happen or whether our
present government will have the op-
portunity, let alone the inclination, to
get around to it,” said Basskin.

“The first stage is we get this right
in place through a copyright law,”
said Brian Chater, executive director
of the Canadian Independent Record
Producers Assn. “By the next centu-
ry, as the uses will become wider and
wider, we will be very dependent
upon rights. We have to ensure we
get reasonably recompensated for
the different uses.”

BROADCASTERS RESPOND
But Gordon Hume, chairman of
the Canadian Assn. of Broadcasters
copyright committee and president of
Telemedia Communications in Ontar-

io, argued: “Private radio is undergo-
ing terrible financial difficulties and
we feel our economic future is threat-
ened with the imposition of large new
payments.”

“We are asking for [a] percentage
of radio’s revenues when times are
tough,” conceded Chater. “However
we feel we're entitled to recompense
for what we do.”

Quoting figures from a recent
Copyright Board of Canada decision,
Hume said Canadian private radio
could not support ‘“neighbouring
rights,” as it has been proposed, be-
cause it meant being taxed to pay
wealthy foreign superstars. “Canada
received just over $5 million from for-
eign music collectives but we paid out
$29.672 million to foreign perform-
ers,” he said.

“Our analysis tells us that up to
75% of revenue collected here will
stay here,” Robertson rebutted.

“Over the last few years the
amounts of money that Canadians
are making from the use and exploi-

(Continued on page 87)
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Alan Jackson
Baillie & The Boys
Brooks & Dunn
Corbin/Hanner
Diamond Rio
Glenn Campbell
Radney Foster
Jimmie Dale Gilmore
Nanci Griffith
Jim Lauderdale
Jim Stafford
Lee Roy Parnell
Marty Brown
Mary-Chapin Carpenter
Pam Tillis
Prairie Oyster
Restless Heart
Suzy Bogguss
The Bellamy Brothers
Vince Gill

® Rick Shipp ®
L James Yelich - Wally Suukeuo&

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist. Diamond, ASCAP)

52 ALL | CAN BE (IS A SWEET MEMORY) (Sony Tree, 68 DON'T YOU EVEN (THINK ABOUT LEAVIN') (Music
BMI1) HL Corp. Of America, BMI/Jessie Jo, BMI/Labor Of Love,

75 ANGELS ARE HARD TO FIND (Bocephus, BMI) CPP BMI) HL

14 ANYMORE (Sony Tree, BMi/Post Oak, BMI/EMI . 15 DOWN AT THE TWIST AND SHOUT (EMI April,

April, ASCAP/Heartland Express, ASCAP) HL
16 AS SHMPLE AS THAT (Almo, ASCAP/Brio Blues, 22
ASCAP/Hayes Street, ASCAP) CPP
73 BABY ON BOARD (Warner-Elektra-Asylum, 48
BMI/Crowman, ASCAP/Silbar Songs, ASCAP)
8 BALL AND CHALN (Scarlet Moon, BMI/Don Schlitz, 60
ASCAP/AImo, ASCAP) CLM/CPP ASCAP/Jim And David, ASCAP)
62 BETWEEN A ROCK AND A HEARTACHE (Glitterfish, 36 FALLIN' OUT OF LOVE (Paul Craft, BMI) CPP
K2}
k&)

ASCAP/Getarealjob, ASCAP) HL

DOWN TO MY LAST TEARDROP (Paul & Jonathan,
BMI)

EVEN NOW (With Any Luck, BMI/Sleepy Time,
ASCAP)

BMI) FOR CRYING OUT LOUD (lvan James, ASCAP)
47 THE BLAME (Call Cac, ASCAP/Sony Tree, FOREVER TOGETHER (Sometimes You Win,
BMI/Warner-Tamerlane, BMI/Mister Charlie, BMI) ASCAP/AI} Nations, ASCAP/Seventh Son,

HL ASCAP/Mattie Ruth, ASCAP)

11 BRAND NEW MAN (Sony Tree, BMI/Sony Cross 69 FOUR SCORES AND SEVEN BEERS AGO (Texas
Keys, ASCAP) HL Wedge, ASCAP/Pitch ‘N’ Run, ASCAP)

12 BROTHERLY LOVE (Peer-Talbot, BMI/Milsap, 51 THE GARDEN (Bobby Fischer, ASCAP/Hookem,
BMI1/Careers-BMG, BMI) HL ASCAP/Young World, BMi/Hookit, BMI)

43 CALLOUSED HANDS (Bait And Beer, 55 HANG UP THE PHONE (Eddie Rabbitt, BMI) HL
ASCAP /Forerunner, ASCAP/Colgems-EMI, ASCAP) 31 HERE'S A QUARTER (CALL SOMEONE WHO CARES)
CLM/WBM (Sony Tree, BM1/Post Oak, BMI) HL

57 THE CHILL OF AN EARLY FALL (No Chapeau, 30 HERE WE ARE (Warner Chappell, ASCAP/Macy Place,

ASCAP/Gold Line, ASCAP/WB, ASCAP) ASCAP/Benefit, BMI) WBM
66 DON'T THROW ME IN THE BRIARPATCH (Sony Cross 28 HURT ME BAD (IN A REAL GOOD WAY) (Posey,
Keys, ASCAP/Edge O’ Woods, ASCAP/Kinetic BMI/Rockin'R, ASCAP)

EVERYDAY (lrving, ASCAP/David Malloy, BMI/BMG,

65 1F WE CAN'T DO T RIGHT (Maypop,
BMI1/Blackwood, BMI/Wrightchild, BMI) WBM

4 | THOUGHT IT WAS YOU (Sony Cross Keys,
ASCAP/Miss Dot, ASCAP/Warner-Tamerlane,
BMI/Patrick Joseph, BMI) HL/WBM

63 TS CHITLIN' T!ME (Pri, BMI/Practice House,
ASCAP/Three Headed, ASCAP) HL

43 JOHN DEERE TRACTOR (Rada Dara, BMI/EMI
Blackwood, BMI)

9 KEEP IT BETWEEN THE LINES (MCA, ASCAP/Tillis,
BMI) HL

2 LEAP OF FAITH (Warner-Tamerlane, BMI/Long Run,
BMI) WBM

59 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M.,
SESAC/Longacre, SESAC)

42 LIFE'S TOO LONG (TO LIVE LIKE THIS) (Sony Cross
Keys, ASCAP/Inspector Barlow, ASCAP/Bug,
ASCAP/Sony Tree, BMI) HL

24 LIGHT AT THE END OF THE TUNNEL (Of Music,
ASCAP/Sony Cross Keys, ASCAP) HL

25 LIKE WE NEVER HAD A BROKEN HEART (Major Bob,
ASCAP/Mid-Summer, ASCAP/Bait And Beer,
ASCAP/Forerunner, ASCAP) CLM

44 LIZA JANE (Benefit, BMI/Englishtowne, BMi) WBM

$3  LOOK AT US (Benefit, BMI/Irving, BMI/Hardscratch,
BMI)

6 MIRROR MIRROR (Little Big Town, BMI/American
Made, BMI/Alabama Band, ASCAP/MCA, ASCAP}
HL/WBM

7 NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba,
ASCAP/Forest Hills, BMI) CPP

19 NOTHING'S CHANGED HERE (Coal Dust West,
BMi/Songs Of PolyGram, BMI) HL/WBM

38 ONE LOVE (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP/Colgems-EMI, ASCAP/He-Dog, ASCAP/Twyla
Dent, ASCAP/Lamek, BMI/Laughing Dogs, BMI)
CLM/WBM

17 A PICTURE OF ME (WITHOUT YOU) (Al Gallico,
BMi/Algee, BMI) CPP

74 A PICTURE OF YOU (Sony Tree, BMI/Red Quill,
BMI/MCA, ASCAP/Gary Burr, ASCAP)

20 PUT YOURSELF IN MY PLACE (Polygram,
ASCAP/Amanda-Lin, ASCAP/Sony Tree, BMI) HL

3 RODEO (Rio Bravo, BMI)

29 SAME OLD STAR (Violet Crown, BMi/Blame,
BMI/Sony Cross Keys, ASCAP/CMI, ASCAP) HL/CPP

72 SEVENTH DIRECTION (Almo, ASCAP/Micropterus,
ASCAP/Mighty Nice, BMI/Add-in, BMI)

37 SHADOW OF A DOUBT (Fame, BMI/Bobworld,
BMI/Rick Hall, ASCAP)

54 SHE MADE A MEMORY OUT OF ME (Acuff-Rose,
BMI)

26 SHE'S GOT A MAN ON HER MINO (David ‘N’ will,
ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM

45 SILVER AND GOLD (Brick Hit, BMI) CPP

18  SINCE ! DON'T HAVE YOU (Bonnyview,
ASCAP/Southern, ASCAP) CPP

40 SOMEDAY SOON (WB, ASCAP)

13 SOMEDAY (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EMI April, ASCAP) HL/WBM

41 SOME GUYS HAVE ALL THE LOVE (Howlin' Hits,
ASCAP/Square West, ASCAP)

32 SPEAK OF THE DEVIL (Great Cumberiand,
BMi/Flawfactor, BMi/Bear & Bill, BM1) CPP

56 STILL BURNIN' FOR YOU (Grand Coalition, BMI)

21 TEMPTED (trving, ASCAP/Littlemarch, BMI/Songs Of

PolyGram, BMI) CPP/HL

27 THEN AGAIN (Maypop, BMI/Lorimar, BMI/Silbar
Songs, ASCAP)

58 THIS TIME | HURT HER MORE (THAN SHE LOVES
ME) (Zomba, ASCAP/Blue Moon, ASCAP)

71 TO BE WITH YOU (Sitverline, ASCAP)

70 TOO MANY HONKY TONKS (ON MY WAY HOME)
(Butputter, BMI/Ben Shaw, ASCAP/Edge O' Woods,
ASCAP/Tommy Barnes, ASCAP) CPP

5 THE WALK (Zoo 11, ASCAP)

64 WE'RE STRANGERS AGAIN (Shade Tree, BMI/Music
Of The World, BMI) HL

50 WHEN YOU WERE MINE (Fame, BMI/Warner-
Tamerlane, BMI)

1 WHERE ARE YOU NOW (Howlin' Hits, ASCAP) CPP

67 WHO GOT OUR LOVE (Almo, ASCAP/Holmes Creek,
ASCAP/Polygram Int'l, ASCAP/Foggy Jonz, ASCAP)

46 WHOLE LOTTA HOLES (Sheddhouse,
ASCAP/Polygram, ASCAP/Sony Cross Keys, ASCAP)
HL

61 YOU CAN GO HOME (Bar None, BMI/Bug,
BMI/Night River, ASCAP)

39 YOU COULDN'T GET THE PICTURE (Rainhill, BMI)

35 YOU DON'T COUNT THE COST (Polygram,
ASCAP/Mc Bec, ASCAP/Edge 0" Woods,
ASCAP/Kinetic Diamond, ASCAP/Moline Valley,
ASCAP) HL

23 YOU KNOW ME BETTER THAN THAT (Millhouse,
BMI/Sheddhouse, ASCAP) HL

10 YOUR LOVE IS A MIRACLE (Tom Collins, BMI/EM!
Blackwood, BMI/Wrightchild, BM1) CPP/WBM
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Break Away: The Battle For Brian Wilson’s Publishing Millions

(Continued from page 1)

tion.

Besides Brian, the book’s two chief
characters—both amateur songwrit-
ers and record producers—are Murry
Wilson, Brian’s father, and Dr. Eu-
gene Landy, the artist’s therapist.
Murry Wilson is depicted as an inept
villain whose brutality toward the
young Brian coincided with his boy’s
refusal to record his dad’s own com-
positions. Landy is seen as a hero
whose success in treating the chroni-
cally troubled Brian coincided with
the artist's consent to collaborate
with Landy on several albums’ worth
of music under both the Beach Boys’
and Brian’s own banners.

In psychological terms, one might
wonder whether the late Murry Wil-
son (he died in June 1973) exacted re-
venge on his son through his 1969
sale of Brian’s Sea Of Tunes song-
writing catalog to A&M Records’ Ir-
ving/Almo publishing division.
Murry got $700,000 for the deal and
Brian, who contends he was still own-
er of the catalog at the time of sale,
now charges in an ongoing fraud and
malpractice suit against Irving/Almo
and the law firm of Mitchell, Silver-
berg & Knupp of Los Angeles that
his own signature on the transfer-of-
copyrights form was forged and he
received nothing for the allegedly un-
authorized sale. (Both the publisher
and the law firm deny any wrongdo-
ing.)

Also, in psychological terms, one
might wonder whether Brian, now
49, isn’t repeating a familiar pattern
by permitting Landy (who has public-
ly characterized himself as “the good
father, the fair father” in Brian’s life)
to share in Brian’s present and future
song-publishing interests.

That Murry Wilson was Brian’s
natural father, and that Eugene
Landy sees himself as a surrogate
parent, are less relevant than the fact
that both men have acted, whenever
possible, as Brian’s business manag-
ers and collaborators. At the same
time, both men have served to rein-
force a prevalent perspective in the
music industry—namely, that the
people who provide the creative prod-
uct are children in need of controlling
parental figures. And what’s clear in
Brian Wilson’s case is that the issue
of undue dominance is one that has
dogged his career from the start.

BiO OR LEGAL BRIEF?

Indeed, the entire text of Brian
Wilson’s autobiography reads suspi-
ciously like a legal brief to underpin
his $100 million lawsuit against the
publishing company and law firm. In
that suit, Brian charges that, prior to
Landy’s rehabilitation program, he
was mentally “incapacitated,” “emo-
tionally ill,” and “uncommonly sus-
ceptible to domination and undue in-
fluence by Murry Wilson and oth-
ers,” particularly in the period when
his father transferred Brian’s Sea Of
Tunes song copyrights to Irving/
Almo.

As a narrative, the autobiography
directly resembles most prior book
accounts and magazine interviews in
which Brian has described father
Murry as a cruelly abusive parent
whose mistreatment of Brian left the
talented eldest son with permanent
psychic scars and a predilection for
substance abuse. By trade, Murry
was a heavy machinery salesman,
but after being fired as the Beach
Boys’ first manager in the early '60s,
Murry went on to produce several

singles for the Sunrays, Hollywood
Professional High schoolmates of
younger son Carl Wilson of the
Beach Boys. Murry also cajoled an
A&R man at Capitol Records, the
Beach Boys’ first major label, into is-
suing a 1967 album of his own music,
“The Many Moods Of Murry Wil-
son.” In 1969, as the Beach Boys
were leaving the label, the Wilson
boys’ determined dad ultimately ca-
joled Brian into a 1969 songwriting
collaboration on the modest hit
‘“‘Break Away.” That same year,
Murry sold off the Sea Of Tunes
song catalog, which has since gener-
ated a fortune in licensing (Sunkist
via “Good Vibrations,” Honda via
“Help Me, Rhonda,” ete.) and perfor-
mance revenues, relatively little of
which has reached the man who cre-
ated it.

THE EUGENE LANDY STORY

Landy is a Pittsburgh-born clinical
psychologist who surrendered his
California license to practice his con-
troversial “24-hour milieu therapy”
technique in March 1989 after being
charged by state authorities with,
among other infractions, illegally
prescribing drugs to patient Brian
Wilson. The self-described dyslexie,
hyperkinetic son of a physician and a
therapist, Landy earned an M.S. in
psychology in 1967 from the Univ. of
Oklahoma and a Ph.D. (in philosophy)
from the same university in 1969.
Landy has often asserted that he
spent his prepsychology days work-
ing in record promotion for RCA,
Decca, Coral, and Mercury Records.

“I worked my way through school
cutting records,” Landy now asserts.
“I cut ‘Eve Of Destruction’ with Bar-
ry McGuire—remember that? That
was for Horizon Records; I was a
producer on Horizon Records.” (Dun-
hill Records staff writer/producers
P.F. Sloan and Steve Barri are credit-
ed with producing ‘Eve Of Destruc-
tion,” and Dunhill Records VP Jay
Lasker immediately released their
rough mix in 1965; Landy has never
been credited with involvement in the
record.)

EUGENEE. LANDY, Py.p,
CLINICAL PSYCHOLOGY

1516 WESTWOOD BOULEVARD. STE. 206
LOS ANGELES, CALIFORNIA 90024

Brian Wilson

Bl Suite 206

twood
1516 Wes les, CA 90024

Los Ange

Eugene Landy’s office headquarters from the mid-to-late '80s and Brian
Wilson’s business card of the same period. Note the addresses.

Landy also maintains that he “dis-
covered” fellow Pittsburgh native
George Benson, whom he encoun-
tered playing ukulele on a street cor-
ner. Landy took the adolescent Ben-
son to New York and got him a deal
for one (unsuccessful) single with
RCA; but, according to Benson, the
two parted ways when Landy sought
excessive control of Benson’s career.

As Benson told author Steven
Gaines in the Beach Boys biography
“Heroes And Villains,” “My people
developed a distrust for [Landy]
when he made them sign a power of
attorney that they didn’t understand
and he got all my mail and all my
checks.”

~ Even though he lost his hold over
Benson, however, Landy has been

Landy Talks About
Brian Wilson, 1988

Brian Writes About
Eugene Landy, 1991

‘Our doctor-patient
relationship has
evolved quite
naturally into
a songwriting
partnership and
a natural
friendship . . .
We’'ve shared so
much together, it’s
only natural that
one should melt
into the other,

right?’

‘Our doctor-patient
relationship had
melted quite
naturally into a
song [sic] and
equally natural
friendship. Despite
countless
disagreements
over the years,
neither of us ever
had a reason to
consider the end of

" the friendship.’

able to make substantial and continu-
ing inroads into Brian Wilson’s busi-
ness interests. Brian’s mother Au-
dree was quoted in David’s Leaf’s
1978 book “The Beach Boys And The
California Myth” as saying that
Landy had grown ‘‘exceedingly
greedy” in the mid-"70s regarding
fees for treating Brian. A decade lat-
er, at the point that Brian was com-
pleting his 1988 “Brian Wilson” solo
album for Sire/Reprise Records,
Brian’s personal business card listed
not his Malibu home address, but
rather the office of his psychologist.

According to family sources (some
of whom have become involved in liti-
gation concerning Brian’s assets),
Landy has managed since the late
"80s to consolidate ownership of Bri-
an Wilson’s contemporary creative
output under an official corporate
“partnership” dubbed Brains and Ge-
nius, under which, according to
Landy, he and Brian split all proceeds
50/50. Landy says the title of the
company is a deliberate misspelling;
‘It’s really ‘Brian and Gene,” but we
decided to call it Brains and Genius
because we're both dyslexic.” The
company’s office facilities, located in
West Los Angeles, include a full re-
cording studio.

THE CONSERVATORSHIP BATTLE
All of this might be of parochial in-
terest were it not for the fact that the
autobiography supports the theory
that Brian Wilson is now his own

* man, cured of physical and mental de-

pendencies and free of undue influ-
ence, while at the same time this pre-
cise issue is being contested in a con-
servatorship case pending in Los
Angeles Superior Court. In that suit,
brought in May 1990 by Stan Love,
brother of Beach Boy Mike Love and
onetime salaried guardian of Brian in
the mid-"70s, the question is whether
a legal conservator should be ap-
pointed for the artist, due to his al-
leged mental incapacity.

Brian continues to fight the move,
with Landy as his champion. Brother
Carl Wilson, mother Audree Wilson,
and daughters Wendy and Carnie (of
Wilson Phillips) all have subsequent-

ly filed notices sharply opposed to the
selection of Stan Love as conserva-
tor, but in support of the selection of
someone other than Landy.

Brian’s book argues that, since he
is cured, he is freely able to pursue
his creative and business partnership
with Landy and does not need a legal
conservator. Thus, besides serving as
a support for the prior incapacitation
argument in the Irving/Almo law-
suit, the autobiography also buttress-
es Wilson’s—and Landy’s—side in
the conservatorship case.

“I think that Dr. Landy has really
taken advantage, no question about
it,” Carnie Wilson told Rolling Stone
in its May 1991 issue. “When my dad
has been off drugs, he’s whispered in
people’s ears, like ‘He’s really got
control of me. I'm afraid to leave him.
I'm afraid.” That will end soon. Be-
cause karma is the most powerful
thing on earth, and the rat is going to
get it. He is going to get it real good.”

The autobiography duly notes that
the conservatorship battle led to Wil-
son experiencing a recent 90-day sep-
aration from Landy (engineered by
attorneys of brother Carl Wilson) so
Dr. Garrett O’Connor, a psychiatrist
and medical professor at UCLA,
could independently examine the be-
leaguered Beach Boy. That separa-
tion agreement, which has since
elapsed, is treated in the book as a fi-
nal parting, conveying the impression
that Brian was finally left entirely
alone in his Malibu home with his
thoughts and his work—thus mark-
ing the beginning of his independent
new life. Nowhere in the text is it dis-
closed that veteran Landy aide Kevin
Leslie continued as Brian’s live-in
bodyguard. Also, Evan Landy, the
psychologist’s son, continued having
regular contact with Brian through-
out the separation and observed his
activities. Again, the issue of the con-
trol of a creative artist is at the fore-
front,

When asked about the future of his
business relationship with Brian,
Landy says Brains and Genius is “in
the midst of being disassembled; Bri-
an and I are in the process of going in
separate directions’ in order to
“prove to the industry and his family
that Brian is really well.” Yet, the
next moment, Landy says he envi-
sions future songwriting collabora-
tions with Brian and reveals that
they have also recently pacted a new
Jjoint “development deal” for writing
and producing records. Landy also
says that he is currently completing
negotiations on a four-album con-
tract for Brian with a label he will not
disclose, adding “we’re about to go to
a better deal” than the one he and
Brian have had with Sire/Reprise.

THE QUESTION OF THE WILL

Brian’s autobiography also makes
no mention of what family sources
around Brian now describe as the ul-
timate impetus for the escalating
conservatorship battle: the alleged
redrafting in 1989 of Brian Wilson’s
will, in which Landy was named as
the chief beneficiary.

“That was the move that made me
file my petition,” says Stan Love.
“Two former employees of Landy’s
approached me about the will, and
the attorneys for the Wilson family
[Car]l, Wendy, Carnie, and Brian’s
mother Audree] now have signed af-
fidavits from these former Landy
employees in which they state that
they saw a new will drafted up by
Landy in which Landy was going to

(Continued on page 94)
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Pro Audio

Rewarding Ecology. CD replicator American Helix, based in Lancaster, Pa.,
presented John Denver with an ecology award for his PixtureDisc “‘Earthsongs’
CD and his commitment to the planet’s future through music and the Windstar
Foundation. American Helix staffers gave Denver the award backstage during
his Valley Forge Music Fair Concert. Pictured, from left, are president David
Dering, production manager Beth Eller, Denver, direcior of sales and marketing
Mark Feingold, and VP Jim Boyer. American Helix recently debuted C-Case, a
CD package made from recycled board containing no plastic and featuring soy-

bean ink.

N.Y. Studios Weather Tough Times
Flexibility, Diversification Are The Keys

HBY SUSAN NUNZIATA

NEW YORK—1In an unpredictable
business environment here, studio
owners and managers report a
wide range of results thus far this
year. While some note that busi-
ness has been flat, others report
an increase of anywhere from 15%
to 30%.

One consistency is that added
pressure from record labels and
artists to get the lowest price pos-
sible are causing a crunch in profit
margins for many facilities. Flexi-
bility and diversification remain
the best ways to progress in this
uncertain environment, say many
industry observers.

Despite the recession’s impact
on many aspects of city life, there
is overall optimism among studios
here. Acknowledging that a large

number of rock and pop acts have
chosen to work in the more tem-
perate clime of Los Angeles this
year, studio executives say that
dance, R&B, and rap artists are

‘A stand-alone
studio operation has
a limited life span’

mainstays here, and European
acts provide a good deal of busi-
ness as well.

‘“‘Business has been terrific,”
says Alan Selby, owner of Electric
Lady Studios. “When times are
bad, in most places people won't
buy a car or go on vacation, but ev-
erybody will still buy a record.

NEW YORK—In its corner of
downtown Manhattan, Eastside
Sound is quietly attempting to
change the way recording works.
The facility’s Harrison SeriesTen B
digitally controlled console, in-

stalled two years ago, is gradually
gaining attention from artists and
engineers in the
p"“ area.
Albums chart, was
one of several jazz
projects that have
been recorded at
Other projects include prepro-
duction work on “Aliens 3" with El-
liot Stone, and recording and mix-
ing for rapper Special Ed. Produc-
console, the only one of its kind
thus far in the New York area.
This commitment is evidenced
not only in the $400,000 Eastside

Jon Lucien’s lat-
est album, “Listen
Love” on Mercury,
which made it to
the peak position
on Billboard’s Top
Contemporary Jazz
the facility in the last year. Trom-
bonist Benny Powell, pianist Ken-
ny Baron, and bassist Fred Hop-
kins have all worked at the facility,
and Nana Vasconcelos, a Brazilian
percussionist, is recording at East-
side Sound now.
ers Joe Ferla and Hal Willner will
be mixing the Charlie Mingus Trib-
ute album, which they recorded at
Kaufman Astoria Studios.
Eastside Sound’s co-owners, Lew
Holtzman and R.J. Cicero, are
highly committed to the Harrison
Sound has invested in the board,
but also in Holtzman and Cicero’s
efforts to get engineers interested
in working with it. They sponsored
seminars at the facility last year
and plan to do the same during the
upcoming Audio Engineering Soci-

ety convention, Oct. 4-8 at the New
York Hilton and Towers. In addi-
tion, they invite engineers to come
in when the studio is not in use and
familiarize themselves with the
console.

It is the SeriesTen B’s total auto-
mation that has Holtzman and Cic-
ero so charmed. “This board sings,
dances, makes your breakfast,
rubs your back, and lets you go to
bed at night and come back and, in
a snap, you're right on line,” says
Holtzman.

The SeriesTen B features fully
automated EQ, auxiliary sends and
returns, and unlimited automated
assignments to 16 remote faders.
In addition, it offers automated
panning in four discrete modes,
automated buss trims on eight of
the 32 main busses, automated in-
formation windows to eliminate the
need for masking tape, and auto-
mated stereo/split module configu-
ration.
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Buzz Builds On Eastside Sound’s Harrison Console

A “Last” button enables tog-
gling between two completely dif-
ferent settings for the same func-
tion. A “‘save and recall” feature
stores the setting of every knob,
switch, and fader on the entire 384-
input console and allows them to be
recalled within two seconds. In ad-
dition, a “snaps’ feature can be
used to save or recall selected con-
sole settings.

Penny & Giles moving faders are
standard on the board, but audio
does not pass through them. Rath-
er, audio levels are controlled digi-
tally with DCAs (Digital Control
Attenuators) in fractional dB steps,
giving the visual advantages of
moving faders while allowing the
user to stop any or all of them from
moving when desired.

The automation and recall fea-
tures of the board cut back dramat-
ically on downtime. “There’s no
longer a 15-20-minute lag between
songs,” says Cicero. “With other

k1 |

Eastside Sound’s main studio, above, features the high-ticket Harrison
SeriesTen B console with Macintosh interface.

consoles, when you set up and
you’re doing lead vocals and the vo-
calist isn’t getting it, you'd tend to
push to try to get it because you
didn’t want to break that setup
down and go to another one that
might have been easier for the art-
ist. With this you can say, ‘Let’s go
to the other song,’ and in less than
two seconds it’s back.”

Cicero notes that the console’s
benefits are not immediately evi-
dent to many users, but often in
use they become session-savers.

For one project, the producer |
flew in from Nashville, the engi-
neer came in from the Midwest,
and they were approaching the
board cold to do basic tracks. The
engineer worked with Eastside’s
chief engineer and on the first day
he questioned the logic of having
the console remember the mike set-
up.

“It turned out in that session
that they inadvertently erased a pi-
ano track, the setting, EQ, every-
thing,”” says Cicero, laughing.
“And it was no big deal. They just
punched in the part and it was
done.”

At Eastside Sound, says Cicero,
people don’t save time so much as
they get to use their time better.
“Instead of having to wait for the
engineer 20 minutes, artists can
get to work right away,” he says.
“We wait for tape decks now.”

Working with the Harrison Ser-
iesTen B does involve some re-
thinking of familiar working meth-
ods, however. Many of the controls
are multifunction and the comput-
er interface can intimidate some.
“We're trying to tell people, don’t
be afraid to try,” says Cicero.

Holtzman has set up a users’
group of 12 engineers, specialists
in genres ranging from rap to jazz

(Continued on page 58)

Record companies are like oil com-
panies: They have to constantly
dig for new talent to produce prof-
its. They have to constantly go into
the studio.”

The Power Station reports an in-
crease of 15%-20% in fiscal 1991,
which ends for the studio Oct. 31.
1990 ‘““was probably one of the
worst years ever seen by New
York recording studios,’”’ says
Power Station co-owner Bob Wal-
ters. ‘I think there is more busi-
ness around this year. We’'ve kept
our quality up and kept our service
good even in hard times. In hard
times it’s important not to deplete
your staff because things will
eventually get better and when
you have the occurrence of new
business you’ll need that staff.”

KEEPING IT LEAN & MEAN

Most studio owners note that, as
in any other business, lean and
mean is the mode of the day, and
keeping overhead down is a prima-
ry concern.

‘“Artists and producers are tak-
ing a different approach,” says Ri-
chie Kessler, owner of Platinum
Island. “They get a record budget,
but they don’t want to spend it all
on the record. They put $50,000-
$100,000 on the side to live off of.”

Without losing on the quality
side, Kessler says he tries to ad-
just the studio’s rates. “The thing
Platinum Island tried to do from
inception was offer highest quality
at a better price,” says Kessler.
“I’m not implying bargains. We're
downtown, the rent’s cheaper, |
have a young staff and they're
more eager to work for a little less
money. We're conscious of over-
head, but we still try to offer what
people consider high end.”

David Lotwin, owner of D&D
Recording, also notes that budgets
are tighter. “We deal mostly with
majors, so our producers usually
get what we expect,”” he says. “Ev-
ery once in a while I'll cut a real
good deal, but basically it’s pretty
much steady for the majors.”

LONGER TIME TO PAY

Other studio owners report that
even the major labels changed
business practices. ‘““The economy
is definitely taking its toll on bud-
gets on the record companies,”’
says Power Play Studios owner
Tony Arfi. “They’re paying a lot
slower. Where you used to get
money in 35-45 days, now it's 60-90
days. Cash flow has been hurting
more than anything.”

Says Power Station’s Walters,
“There’s no question that the re-
cession has hurt everybody, if in
nothing more than just the psycho-
logical effect. People are using the
recession as an excuse to cut.”

The danger, says Walters, is
that some studios cut their opera-
tions to the point where there was
an inability to service their clients
properly. “People should under-

(Continued on next page)
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THERE'S THE YELLOW PAGES,

THE WHITE PAGES,
and YOUR LITTLE BLACK BOOK

BUT YOUR MOST EFFECTIVE MEANS OF REACHING
THE RIGHT PEOPLE AT THE RIGHT TIME IS IN

Tt - REPORTER

BLU-BOOK

1992 DIRECTORY

You have to work very hard to reach the right contacts in our business. So
why waste time and money on all those other pages, when you can
advertise in the book that makes all the others look fike a little pamphlet.

We put it all at your fingertips in one unique source-book — positioned right
alongside the listings of the entertainment community's most influential and |
respected professionals.

To book your ad space today, call (213) 464-7411 (in L.A.)

or (212) 354-1858 (in N.Y.) and let us do the work for you.
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NEW YORK STUDIOS

(Continued from preceding page)

stand why certain things cost what
they cost,” he says. “It’s not what
you pay, it’s what you get.”

Industry observers agree that
the flexibility to change with
changing times is a studio’s key to
survival. “Once upon a time it was
OK for a studio to be pigeonholed
and have a clear reputation, now
with cross-pollination in music it’s
not so good to be pigeonholed,”
says Steve Loeb, owner of Greene
Street Recording.

Loeb, who reports a 30% in-
crease in business, is moving in a
retro direction with his facility, in-
stalling a variety of vintage tube
gear. He is in discussions now with
Amek’s Rupert Neve on designing
a console modeled after the re-
nowned developer’s classic boards
of the "70s.

‘““People want to record live
again,” says Loeb. ““A lot of classic
hardware is being sold.”

DIVING INTO DIVERSIFICATION

Diversification continues to be a
way for studios to prosper, and
many are doing as Platinum Island
and Long Island City’s Power Play
Studios have done, opening pro-
duction companies, record labels,
artist management firms, and pub-
lishing companies.

“We're getting more involved in
making records for our own bene-
fit,”” says Power Play’s Arfi.
“Whenever we do have down time
we're able to utilize it with our

| own projects. We've been success-

ful in getting acts out and signed
onto major labels. It’s a pretty ob-
vious evolution and it's something
that is logical for a studio.”

Power Play operates several la-
bels, a production company, and a
publishing company.

‘“People talk about what the
next safe, big, juicy area of busi-
ness will be,”” says Platinum Is-
land’s Kessler. “I don’t think there
is one. A stand-alone studio opera-
tion has a limited life span. I'm
looking to involve myself with in-
dependent producers and engi-
neers, to create our own projects,
to become successful, and to cre-
ate a whole creative enterprise
that the studio will be a part of.”

Electric Lady has taken another
direction, serving as the site for
Bullet Productions’ syndicated ra-
dio program, ‘“Live From Electric
Ladyland,” which is aired on ap-
proximately 300 FM stations na-
tionwide. The monthly show,
launched in January 1990, features
live concerts performed at the stu-
dio, and Selby notes that business
has been up 50% this year.

“With the publicity that goes on
all over the airwaves about what
show’s coming down, Electric
Lady is always in record company
people’s minds, the artists’ minds,
and it probably helps,” says Selby.

FOR THE RECORD

Lisa Lisa’s single “Let The Beat
Hit 'Em,” which appeared on the
Studio Action chart in the Sept.
21 issue, was mixed at Axis Re-
cording in New York.
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Bilboord. ‘ - NEW MQTM SERIES.

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING SEPT. 28, 1991) DIC///DA’I.‘
CATEGORY HOT 100 R&B COUNTRY MODERN ROCK RAP FOR THE l LTIM A TE
TITLE | ADORE M! | ADORE MI WHERE ARE YOU SO YOU THINK 0.P.P.
Artist/ AMOR AMOR NOW YOU'RE IN LOVE Naughty By
Producer Color Me Badd/ Color Me Badd/ Clint Black/ Robyn Hitchcock/ Nature/ , LI / MA ER
(Labe!) R.Bayyan,H.Lee R.Bayyan,H.Lee J.Stroud Paul Fox Naughty By Nature 1 I o
(Giant) (Giant) (RCA) (A&M) (Tammy Boy)
RECORDING QUAD QUAD DIGITAL AMERICAN UNIQUE
STUDIO(S) (New York) (New York) SERVICES RECORDING (New York)
Engineer(s) James Pollock James Pollock (Houston,TX) (Los Angeles) Angela Piva
Lynn Peterzell Ed Thacker
RECORDING SSL 6000 G Series SSL 6000 G Series SSL 6000 G Series TTrident A Range SSL 4056 G Series
CONSOLE(S) | i t
MULTITRACK | Studer A-800¥ Studer A-800 Otari MTR-90 Otari MTR-90 Studer A-800 Mark
RECORDER(S) Markll n
(Noise Reduction)
STUDIO | Yamaha NS10 Yamaha NS10 Yamaha NS10 Yamaha NS10 Westlake |
MONITOR(S) | NHT
| ]
MASTER TAPE ' Ampex 456 Ampex 456 Ampex 467 Ampex 456 Ampex 456
MIXDOWN QUAD QuAD DIGITAL | SUMMA UNIQUE
STUDIO(S) (New York) (New York) RECORDERS | (Los Angeles) (New York)
Engineer(s) James Pollock James Pollock ‘ (Nashville) | Ed Thacker Angela Piva
| Lynn Peterzell | TAPE. MASTER QUALITY MEDIA CRAFTED WITH
CONSOLE(S) SSL 6000 G Series | SSL 6000 G Series | Neve VR 48 . I SSL 4000 G Series ' SSL 4056 G Series SECOND-GENERATION TECHNICAL IMPROVEMENTS
| |
MULTITRACK/ | Studer A-800 Studer A800 | Mitsubishi X-850 | Studer A-800 Studer A-800 Mark BASED ON EXTENSIVE R&D AND FEEDBACK FROM
L ) | ! i AUDIO PROS IN THE FIELD. THE oNE DIC///DAT
(Noise Reduction) i ] PERFECTED FOR PROFESSIONAL USE.
H
7 I
inT(;,anlT%R(S) Yamaha NS10M Yamaha NS10M Yamaha NS10 gﬂzts%rgrger Westlake « NEW MQ "Formulation Finish" reduces friction and
| | provides more efficient tape-to-head concact for superb
MASTER TAPE | Ampex 456 | Ampex 456 | Ve | Scotch 996 Ampex 456 performance even in the face of high search and rewind speeds.
MASTERING EEGNIE | BERNIE ; MASTERFONICS : PRECISION DISC HIT FACTORY DMS e NEW MQ proprietary DIC MicroFinity '™ metal particle
(ALBUM) RUNDMAN GRUNDMAN Glenn Meadows MASTERING Cris Gehringer . : : : :
BN Ted Chris Bellman Chris Bellman | Stehfen technology creates 2 COﬂsx‘stently high qua.‘hty magnetic medium
'l Marcussen for uncompromising professional DAT recording.
PRIMARY CD WEA : WEA i IVC DADC WEA i e NEW MQ.exclusive DIC//,DAT tape lengths iﬂCUdC an extra
REPLICATOR | Manufacturing Manufacturing | Manufacturing two minutes for tone recording, test signals and pre-roll
L) . ‘ : identification-as well as che industry's only 15-30 minute DAT
PRIMAgY TAPE i WEA ) WEA Sonopress Sonopress 1 wea ! cassettes for small programs, demos and test tapes.
DUPLICATOR Manufacturi Manufacturi Manufacturin ; X . .
| (ALBUM) | B g 1 e ; e NEW MQ dust-busting cassette design virtually eliminates

© 1991, Billboard/BPI Communications, Inc. ot 100, R&B & Country appear In this feature each time; Album Rock, Modern Rock, Rap, Adut recording errors and tape jamming due to environmental
Contemporary & Dance appear in rotation. 3 3 "
contamination.

¢ NEW MQ unique window calibrations for easier reading and
more accurate time judgment.

o NEW MQ extra-strong DIC//DAT cassette shell made in the
U.S., with new window ribs for increased stability, 100%
anti-static plastic, and the industry's only fiber-filled slider for

MORE ALBUMS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

structural integrity , stands up to the most rigorous studio use.

OILIOAT

PUT TOGETHER
AMPEX

A MASTER OF ENGINEERING

Ampex Recording Media Corporation - 401 Broaduay, M.S. 22-02 BT - Reduwood City, California 94063 - (415) 367-3809

TAKING MUSIC TO THE NTH DEGREE.
222 BRIDGE PLAZA SOUTH, FORT LEE, NJ 07024
1/800-DAT-1-DIC (IN NJ, 201/224-9344)
© DIC DIGITAL SUPPLY CORPORATION, 1991
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RETAILING AT ITS BEST

ver the past 20 years J&R Music

World has become one of the most
dynamic, innovative and creative retailers,
touting an incredible selection of home
entertainment products, available through
both their retail and mail order divisions.
Join Billboard in saluting New York's
largest and most complete home
entertainment department store!

ISSUE DATE: NOVEMBER9  AD CLOSE: OCTOBER 15

For ad details, call
Billeoard

LA: Arty Simon (213) 859-5369

HE PRO AUDIO

AUDIO TRACK

NEW YORK

MARIAH CAREY WAS IN Sky-
line with producers Robert Clivilles
and David Cole dubbing vocals and
mixing for her upcoming Sony re-
lease. Acar Key engineered, assisted
by Katherine Miller. Warner Bros.
act R.E.M. remixed tracks with pro-
ducer/engineer Scott Litt. Dave
Shiffman assisted. James Taylor
and producer Don Grolnick recorded
and mixed a new project for Sony.
James Farber engineered and Kath-
erine Miller assisted. Bon Jovi gui-
tarist Richie Sambora recorded and
mixed a solo project for PolyGram.
Neil Dorfsman produced and engi-
neered, assisted by Shiffman.

Home-Base Studios had produc-
ers Joe Webb, Dennis Williams, and
Gene Serina in completing vocal
tracks on “Love Goes Round Like A
Merry-Go-Round” and “Oh Baby
Baby,” two cuts from Maggie El-
liott’s upcoming album on Home-
Base Records.

Battery Studios’ Studio A had Will
Smith of D.J. Jazzy Jeff & the Fresh
Prince in working on overdubs and
vocals on the Solid State Logic G-Se-
ries console. Hula and Fingers pro-
duced. Chris Trevett engineered, as-
sisted by Gared Julien. Writer/pro-
ducer Eric Foster White was in
Studio B working with teen vocalist
Countess Vaughn (Charisma Rec-
ords). Vaughn is a former “Star
Search” winner and has worked on
the NBC comedy ‘‘227.”" White
tracked vocals on the Neve 8068 with
Mike Alliare engineering. Tim
Latham assisted.

David Bianco produced and engi-
neered tracks by EMI's new English
act Claytown Troupe at the Hit Fac-
tory. The project, tentatively slated
for January release, was tracked on a
Neve VR-72 with flying faders.

LOS ANGELES

PRODUCER LARRY Blackmon
worked on Cameo’s first effort for
Warner Bros. at Encore. Barney
Perkins engineered, assisted by Mil-
ton Chan. Qwest artist Tevin Camp-
bell was in overdubbing with engi-
neer Elliott Peters. David Betan-
court assisted. Producer
Michaelangelo Saulsberry mixed
Campbell’s tracks with engineer
John Guggenheim. Betancourt also
assisted on the mix. Warner Bros.
artist Jermaine Stewart tracked and
overdubbed in Studio A with engi-
neer Warren Woods. Betancourt as-
sisted.

The Desert Rose Band recorded its
upcoming MCA album, “True Love,”
at Conway Recording. The project
was produced by Tony Brown and is

scheduled for release in October.

Producer Larry Robinson remixed
Caron Wheeler’s next EMI single at
the Rock House. Paul Arnold engi-
neered, with Jason Roberts assist-
ing.

Smokey Robinson stopped in Stu-
dio D at Westlake Audio to work on
an album project with producer Alan
Kaufman. Dan Bates engineered on
the studio’s Neve VR-72. Mark Ha-
gen and Chris Fogel assisted. Also in
Studio D, Wilson Phillips worked on
an Elton John tribute album with
producer Glen Ballard. Francis
Buckley engineered, assisted by Ha-
gen and Fogel. Composer Art Kem-
pel was in Studio A mixing his “Dou-
ble Impact” film project with engi-
neer Stephen Harrison. The tracks
were mixed in Dolby Surround on
the studio’s Neve V-60. Brad Al-
dredge assisted. The project was
tracked in Westlake’s new MIDI pre-
production room, which houses a
Sony MXP-3000 console.

NASHVILLE

AT THE MONEY PIT, HiroFumi
Tokutake recorded a second solo al-
bum for Tokuma/Japan. Super
Tonik and Tokutake produced for
Super Muzak Corp. Mike Poole en-
gineered the album, titled “Happy
Days Of Dr. K.”

James Blundell worked on mixes
at Sound Stage with producer Jerry
Crutchfield for Capitol Records.
John Guess engineered, assisted by
Marty Williams. Mel and Dick Tun-
ney mixed tracks for Warner/
Alliance, with Tunney producing.
Brent King engineered, with Craig
White assisting.

The Music Mill had Ronna Reeves
in tracking her new PolyGram album
with producers Clyde Brooks and
Harold Shedd. Jim Cotton and Joe
Scaiff engineered.

OTHER CITIES

SIMON HANHART co-produced
and engineered the new Yngwie
Malmsteen album for Elektra in Stu-
dio D at Criteria Studios, Miami. The
project, Malmsteen’s first for Elektra
and expected to be released in Janu-
ary, was recorded on the studio’s
SSL 6000-E (48-input) console.

Sigma Sound Studios, Philadel-
phia, had Patty LaBelle (MCA) in
completing her next album with engi-
neer Michael Tarsia. Sigma has in-
stalled a MIDI room, programmed by
Michael Aharon.

Material for Audio Track should be
sent to Debbie Holley, Billboard,
Fifth Floor, 49 Music Square W,
Nashville, Tenn. 37205.

PRO-FILE

(Continued from page 55)

to ad work, that have worked with
the console.

There are about six Harrison Ser-
iesTen B consoles in the U.S. and 25-
30 installed worldwide. Among the
users are Flyte Tyme Recording in
Minneapolis and Westlake Audio in
Los Angeles.

The 20-year-old Eastside Sound is
housed in a Lower East Side build-
ing that was owned by Holtzman’s

grandparents. The studio features
Quested monitors and two Sony 24-
track analog recorders.

SUSAN NUNZIATA

“It's not a hit

until it’s a hit in
Billboard.”
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Capitol-izing On Gatalog Resources
Label Program Designed To Mine Riches

B BY PAUL VERNA

NEW YORK—Capitol Records,
with the hope of emerging as a
fountainhead of vintage material
by some of the world’s greatest
musicians, has begun an extensive
catalog-revitalization program to
take full advantage of its treasure
trove of repertoire.

With it vaults lined with gold
from the likes of the Beatles, the
Beach Boys, and Nat King Cole,
Capitol has structured its staff so
that several people are devoted
primarily, or in some cases exclu-
sively, to the task of reissuing
product. The label’s hiring in May
of Bud O’Shea as senior VP of cat-
alog and video development was a
conscious effort “to bring all of
our labels together on a big pic-
ture ... to develop combined rep-
ertoire releases that help us mar-
ket and position our records in the
marketplace more effectively,”
says Capitol Records president
Hale Milgrim.

“We want to put out some real
classy, properly annotated works
by these great artists,” continues
Milgrim, noting that he received
two mandates upon taking the job
two years ago: first to “‘get the
record company focused” and then
to tap the back catalog.

Capitol-EMI Music Worldwide
president and CEO “Jim Fifield
really pushed this point forward,”
Milgrim says. “His vision was that
all of the companies become more
aggressive in the catalog area.”
Consequently, Milgrim adds that
Capitol is “very focused on catalog
now. If we had talked about this
two years ago, when [ first came
to Capitol, I wouldn’t have had the
same feeling about it.”

Now that the record company is
on solid footing, the catalog phase
is under way. Last year, Capitol re-
leased the extremely successful
boxed set of Frank Sinatra’s re-
cordings with the label and that is

being followed up by several new
projects, which are still in the
works.

Its current priorities are boxed
sets of Les Paul and Judy Garland
material, both due Nov. 19. The
Paul collection, a four-dise set
packaged in a 6-by-12-inch hard-
shell box, was overseen by the art-
ist in conjunction with Capitol di-
rector of catalog development
Wayne Watkins. The release will
be supported by a “high-profile”
press and retail campaign, says
Clark Duval, Capitol’s senior di-
rector of artist and catalog devel-
opment.

HWV CGanada

H BY LARRY LeBLANC

TORONTO—A 2Y-hour, two-for-one
sale Sept. 17 by HMV Canada of the
two-volume Guns N’ Roses set “Use
Your [llusion” has refueled criticism
by its competitors that the 50-store,
British-owned chain is undermining
the perceived value of music.

“Why don’t we just tell the custom-
er we only pay $3 for the compact
disc and we're [selling it] at $15.99,”
says Tim Baker of the Sunrise Rec-
ord chain. “fHMV is] going to destroy
our industry if they keep this up. The
customer’s not going to want to pay
what he should be paying for the
product. With a record like this, you
don’t have to sell at a cut price.”

“I'm certainly not as pissed off as
Guns N’ Roses should be,” says Ja-
son Sniderman, VP of Roblan Dis-
tributors, which operates the coun-
try’s leading retail record chain, Sam
The Record Man. “From a musical
and artistic standpoint, it’s wrong.
It's a compromise of something the
band worked two years on. To give it
away sends the wrong signal to con-
sumers.”

HMYV recently angered competi-

The Garland set will come in a
similar package but contain three
discs. In addition to traditional dis-
tribution, Capitol plans to offer
both packages through such alter-
native channels as gift catalogs,
says Duval. “We're looking for ev-
ery possible way to merchandise
and expose these titles, especially
the high-ticket items,”” he adds.

This fall, Capitol will also repro-
mote its Sinatra set, taking advan-
tage of the singer’s tour, which is
sponsored by Seagram’s Brands.
Seagram’s will give away concert
tickets and copies of the album,

(Continued on page 63)

On Firing Line

tors by using aggressive pricing poli-
cies. One chain, Sunrise Records, pro-
tested by withdrawing from the Re-
tail Music Assn. of Canada trade
group, of which HMV is a member
(Billboard, July 20).

HMV executives deny that any
harm was done by the Guns N’ Roses
sale. Roger Whiteman, VP of product
management at HMV Canada, says,
“To a degree, I can understand our
competitors’ anger, but this album
has a very extended life. Sure, we
probably collared the market with
the hardcore Guns N’ Roses fans for
the first two hours of its life, but in
the long run it’s not that big of deal.”

Baker disagrees. “HMV is trying
to influence where the customer
shops by saying, ‘We'll give you this
for nothing and maybe you’ll buy
something else in the store or come
back.” No way. People will just come
in and buy that title and leave.
They're not going to buy anything
else in the store,” he says.

Whiteman denies that the promo-
tion was a loss leader, “We thought
this was going to be the album of the
year and we wanted to create an
event equally as spectacular,” he

Sunny Future. The staff of Sound Future Compact Disc Centers, a five-store chain headquartered in Dallas, gathers
outside of the Irving, Texas, location. Shown, second from right, is chain president Allan Restrepo; in front of him is his
wife, Kathy.
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Walking In Manhattan. Marc Cohn drops by Sam Goody in New York for an in-

&
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store performance in support of his self-titled Atlantic debut album and its
singles “Walking In Memphis” and “‘Silver Thunderbird.” Shown, from left, are
WEA VP/New York branch manager Pete Stocke; Atlantic senior VP/GM Mark
Schulman; Cohn; Atiantic senior VP Andrea Ganis; Atlantic VP of national album
promotion Danny Buch; and Atlantic regional marketing manager Bill

Hendrickson.

For Handling Of GN'R Sets

says. “[The sale] was designed not as
a loss-leader promotion but as an
event. It's a case where we outmar-
keted our competition and they didn’t
get as creative as we did. We took a
hit on margins but if we were going
to create a similar awareness for
HMV, we’d have to spend 10 times as
much. We're on TV and in a lot of the
major newspapers across the coun-
try. There were all kinds of stories
about people lining up at 5:30 a.m.
and hitchhiking in Toronto [due to a
transit strike]. It was more success-
ful than what we anticipated. The
morale-boost it had for our staff was
amazing.”

Similarly, HMV Canada president
Paul Alof says, “There’s been a pret-
ty substantial hype behind the re-
lease and, obviously, Guns N’ Roses
is a pretty outrageous band, so we
wanted a pretty outrageous offer for
launch. Fans got a great deal, and we
took our prices back up after the 2%,
hours. We created at retail the same
kind of excitement that the band has
done with their release and with their
tour.”

MCA Canada, meanwhile, shipped

78,000 units on each title and has

reached triple-platinum sales
(300,000) on each title within a week.
Retailers across the country reported
extensive opening-day lineups and
brisk sell-through on the two titles.
“The reorders are as phenomenal
as the actual shipout,” says Randy
Lennox, VP of sales at MCA Canada.
“In the 14 years I've been with the
company, there’s never been a re-
lease day like this on our label. The
marketplace has been absolutely vo-
racious in its appetite for a piece of
music such as this. Virtually every
account in the country had a program
running around the day of release,
with strong support from the press,
MuchMusic, as well as major print.”
By its own initial estimation, HMV
sold 15,000 units of each album na-
tionally on release day at a loss of
about $150,000 (Canadian). Also,
there were substantial additional
costs for buys on the MuchMusic na-
tional video service and local radio
and for in-store posters, all of which,
sources say, matched the write-down
on the product. .
Though Whiteman confirms that
HMV’s flagship Yonge Street store
(Continued on page 87)
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RETAIL

Taking Stock At Super Club’s U.S. Division;
Petty Clip ‘Heartbreaking’ To Musicland Execs

WHA’I"S GOING ON HERE? Super Club N.V. has
been getting a lot of bad press lately, thanks to its
poor financial results, a precipitous drop in its stock
price in Belgium, and a diversification strategy that
seems, well, downright weird. Although it has been
known for awhile that Super Club suffered extensive
losses in the 14-month-period that ended March 31, a
recent press conference held in Belgium by its CEOQ,
Jaap van Weezendonk, focused on the company’s
weak financial results, as well as bringing to light its
curious investment strategy, which included, among
other things, owning a restaurant, a travel agency,
and—get this—a stake in
a firm that makes for-
tune-telling machines.
The latter investment
was not treated kindly in
an article on Super Club
in the Sept. 19 edition of
The Wall Street Journal.

Darrell Baldwin, presi-
dent and CEO of Dallas-
based Super Club N.A.,
called Retail Track in
what he admitted was an
effort to do some damage control. While van Weezen-
donk hinted at the press conference that Super Club
would have gone bankrupt if it wasn’t for cash infu-
sions by its parent, Philips Electronics N.V., Baldwin
says the company’s financial difficulty is a European
issue.

“Within the last two months, the U.S. operation be-
came financially independent when our current bank
group restructured our U.S. financing,” Baldwin says.
“A year ago we brought all the revolvers from our
various chains up to one master umbrella. Recently,
we went in and adjusted it so that the total facility is
just under $100 million. We are now independent, on a
cash basis, from the European company.”

Furthermore, Super Club N.A. may have suffered a
loss of about $27 million of the $425 million in total
losses recorded by its parent for the period ended
March 31, but Baldwin says the U.S. operation was
“profitable on an operating basis.” The U.S. operation
recorded an overall loss because it began preparing
for the consolidation of its video and music chains by
setting up reserves and altering its accounting meth-
ods to accommodate for it, he says.

RETAIL

TRACK

by Ed Christman

The consolidation of Record Bar and Turtle’s under
the roof of Super Club Music Corp., based in Atlanta,
“is going exceedingly well, even better than we hoped
for,” Baldwin says. As for the consolidation of the
three video chains under Super Club Video Corp. in
Dallas, he says, “We are still figuring out the struc-
ture and putting people in slots.”

He notes that in addition to the previously an-
nounced hiring of Anne Curran as VP of store opera-
tions, the video chain has just added John Himmel-
farb, as executive VP of marketing and merchandis-
ing. Himmelfarb’s background includes stints with
Pier 1 and Neiman Mar-
cus.

Both the video and mu-
sic retail chains have been
reporting healthy compa-
rable-store numbers since
the second quarter, Bal-
dwin says.

On another note, Bal-
dwin says that Oklahoma
City, Okla.-based Best
Distributing is definitely
not up for sale. At the
Sept. 12 press conference, van Weezendonk said the
company was looking to sell its video wholesaling op-
erations, among other businesses.

In the U.S., Super Club N.A. avoided many of the
businesses that hurt the parent company, Baldwin
says. “We didn’t roll out Mister Video,” a video rental
machine that chalked up big losses in Europe. Nor did
Super Club N.A. get involved in buying film rights or
financing film productions, he adds. Finally, Baldwin
notes that Super Club N.A. did not have any involve-
ment with fortune-telling machines. ‘“We rely on basic
mundane financial modeling over here,” he jokes.
“Fortune machines haven’t gotten into the equation at
this point.”

MARKETING TIP: Retail Track would like to pass
along a little advice to whoever it was at Uni Distribu-
tion or MCA that edited the Tom Petty & the Heart-
breakers video of “Into The Great Wide Open” includ-
ed in the Uni product presentation at The Musicland
Group convention in early September. Maybe the
edited segment should not have shown the Tower

(Continued on next page)

ALBUM RELEASES

The following configuration abbreviations are
used: CD—compact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play. List price noted
when avatlable. Multiple records and/or tapes
in a set appear within parentheses following the
catalog number.

POP/ROCK

CD Astro/Genesis 103
BLOODGOOD -
All Stand Together JOHN PRINE

The Missing Years

€D Oh Boy 009

CA 009

PULNOC

City Of Hysteria

CD Arista 07822-18668-2/313.98
CA 07822-18668-4/$9.98
JOHNNY SHINES
Traditional Delta Bilues
CD Biograph 121

CD Broken Again 8793/3$13.98
CA 8793/$9.98

MICKEY HART

Planet Drum

€D Rykodisc 10206

CA 10206

DAVID FOSTER
Rechordings

CD Atlantic 82296
CA 82296

KENNY LOGGINS Capgal
Leap Of Faith THE SMITHEREENS
€D Columbia 46140 Blow Up

CA 46140 CD Capitol 94963
MIRANDA SEX GARDEN )

Madra STRAWBERRY ZOTS

€D Mute 61126 Love Operation

CA 61126 €D Continuum/Acid Test 19105-2
EDDIE MONEY L

Right