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Retailers Thankful For Holiday

it May Be Only Slightly— | Laserdisc Surprise Powers
But Music Sales Are Up Rise In Video Business

B BY SUSAN NUNZIATA W BY EARL PAIGE
and KEN TERRY and EDWARD MORRIS

RTAINMENT

ADVERT!SEMENTS

Jackson Global
Issue Staggered,
Sales Staggering

This story was prepared by Paul
Verna in New York, Adam
White and Jeff Clark-Meads in
London, Steve McClure in To-
kyo, Willem Hoos in Amster-
dam, Emmanuel Legrand in
Paris, and Arthur Goldstuck in
Johannesburg.

NEW YORK—The Thanksgiving weekend offered a rel-
atively upbeat harbinger of the holiday season for most
music retailers. While same-store sales generally showed
less than 5% increases over the 1990 Thanksgiving week-
end, some retailers report as much as 10%-15% growth
for the weekend. And most are thankful to be showing
any increases at all in a recession-plagued year.

New releases from Michael Jackson and U2 helped
perk up a market already peppered with such strong sell-
ers as Garth Brooks, Hammer, and Guns N’ Roses.

Other top-selling titles over Thanksgiving weekend in-
cluded albums by Bryan Adams, Nirvana, Genesis, Bon-
nie Raitt, and Keith Sweat, and boxed sets from Queens-
ryche, Crosby, Stills & Nash, Led Zeppelin, Barbra Strei-
sand, and Aerosmith.

LOS ANGELES—Although few retailers will give fig-
ures on their Thanksgiving home video sales and rentals,
it appears to have been a good weekend for business, bul-
warked by a surprising surge in laserdisc sales.

After poking along in the video underbrush for a dec-
ade, laserdisc is suddenly seen as a major item at retail
chains across the country. W. Sacramento, Calif.-based
Tower Records, N. Canton, Ohio-based Camelot Music,
Owensboro, Ky.-based WaxWorks, and Miami-based
Spec’s all saw substantial laser sales during the Thanks-
giving holiday.

Says Mike Dungan, video buyer for the 305-store Cam-
elot system, “One item that was reported across the
board as being very strong was laserdise.”

And John Thrasher, VP of video purchasing and distri-

(Continued on page 75)

it t's too fast and too loud, you're too
old to rave! Twelve full-length hits
featuring G.T.O., Andromeda, Fuse,
Zone, Program 2 and more! BEST OF
TECHNO VOLUME ONE (PRO-1420)
on Profile.

NEW YORK—Sony Music Inter-
national’s announced “‘simulta-
neous worldwide release” of Mi-
chael Jackson’s new “Dangerous”
album turned out to be a carefully
orchestrated release staggered
over five days in different terri-
tories.

In an unprecedented release
schedule, “Dangerous’ hit the
street Thursday, Nov. 21, in

(Continued on page 83)
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HIT i

BILLBOARD!

Staff Cuts D . . .
g s %80 Gospel Acts Getting Spirited  [TSNTEICIILT
ISLAND | At Chrysalis, 3 o swEs
+ BLACK OR WHITE
Reception In R&B Arena e
EMI SBK I_abels | THE BILLBOARD 200 TOP ALBUMS
» : | % DANGEROUS
' ' W BY JANINE McADAMS sumed a new importance as a host MICHAEL JACKSON €0 |
This story was prepared by Chris with LISA COLLINS of inspirational artists made a ' HOT R&B SINGLES :
Morris in Los Angeles and Irv mark on the R&B charts: BeBe & |* PRIVATE LINE
#1 Lichtman and Melinda Newman NEW YORK-—R&B has always CeCe Winans’ second Capitol al- _ GERALDLEVERT _ (eastwesn
See page 13 in New York. had soul, but lately it has been get-  bum, the gold-certified “Different L( DEATH cgf({)%?&:BAﬁBUMS
ting the spirit as well. Lifestyles,” yielded ICE CUBE (PRIORITY)
NEW YORK-—As expected, sub- Three years ago, two No. 1 R&B hits, [ HOT COUNTRY SINGLES
stantial cuts began Dec. 5 in the | Grammy winners ““Addictive Love"” * FOR MY BROKEN HEART
staffs of EMI Records USA, the Winans and and the current “I'll — BEBA'\%N(%WS e A
Chrysalis Records, and SBK Rec- Take 6 represented Take You There,” % ROPIN’ THE WIND
ords. the new vanguard featuring veteran _GARTH BROOKS (cApITOL) |
As many as 140 jobs will be elim- of R&B/gospel hy- Mavis Staples. HOT DANCE CLUB PLAY
inated this month on the national brid acts; their pres- Sounds Of Black- * EgA S%ENSFIELD ARETH
and local levels, sources indicate. ence on the R&B ness, the first act HOT DANCESALES
The three labels had combined charts was consid- signed to Jimmy # SET ADRIFT ON MEMORY BLISS
| —— staffs of about 350 people at the | ered novel, just as “Jam” Harris & Ter- | PM.DAWN (GEE STREET/ISLAND)
IT'S NOT A H IT end of November. 20 years before, the R&B success-  ry Lewis’ A&M-distributed Perspec- - FANTASIATOP VIDEO SALES
- The layoffs follow the creation es of Edwin Hawkins and the Sta-  tive label, had an out-of-the-box top ‘ (WALT DISNEY HOME VIDEQ)
UNTIL IT,S A of the new E‘MI R_ecords Group ple Singers were seen as ﬂukes. five R&B hit wit}_l “QOptimistic.” The " TOP VIDEO RENTALS ]
North America—including the But in 1991, gospel music as- (Continued on page 27) % BACKDRAFT
(Continued on page 79) L _ (MCA/UNIVERSAL HOME VIDEO)

WATCH THE

99

Iﬂ BILLBO

FT

oARD MUSIC AARDS . @

MONDAY DECEMBER 9TH AT 8PM / 7PM CENTRAL
ON THE FOX BROADCASTING COMPANY

N

HONORING THE BEST ARTISTS IN M

s

wWwWwW americanradiohistorv com

(chron THE PAST YEAR!!

ADVERTISEMENT


www.americanradiohistory.com



www.americanradiohistory.com

VSN SAQHOO3H IN3 WOH4

awd O :Juswabeueyy ‘pPI] ‘o1ISNY (1P 40} SUI|OD J3)ad :Aq paonpoud

- _&.‘"’}
’
! -
&
L


www.americanradiohistory.com

““The Sky Is Crying’’—the new album of
ten previously-unreleased studio
tracks by Stevie Ray Vaughan and

Double Trouble—stands as a rare and

moving tribute to one of the all-time
great guitar legends.

Meticulously compiled and produced
by Jimmie Vaughan, ‘“The Sky Is
Crying”’ shipped Gold, and is fast
approaching Platinum.

* 758,000 Shipped to Date
e Over 128,000 Last 5 Days

and Dable #roup
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“Epic” Reg. U.S. Pat. & Tm. Off. Marca Registrada./ 3 1s a trademark ot Sony Music Entertamment Inc./® 1991 Sony #usic Entertainment inc.
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Brooks, C&C Top Billhoard Music Awards

Houston, Carey Also Capture Major Honors

H BY CRAIG ROSEN

LOS ANGELES—Garth Brooks, C&C Mu-
sic Factory, Mariah Carey, and Whitney
Houston dominated the 1991 Billboard Mu-
sic Awards, with each picking up multiple
honors.

The ceremony, taped on Dec. 3 at a Santa
Monica Airport hangar, will be broadcast
Monday (9) as a two-hour special on Fox
Broadcasting Co. affiliate stations.

Brooks and C&C Music Factory each
took home five awards, ruling the country
and dance/club categories, respectively,
but also showed crossover appeal by win-
ning other honors.

Brooks took the Top Albums Artist
award, and honors for Hot Country Singles
Artist, Top Country Album for the five-
time platinum “No Fences,” Top Country
Albums Artist, and Top Country Artist.

“I think it is a reflection of the country
music buyer . .. [not] the fact that my
name and face happen to be on [an album
cover],” Brooks said of his success. “The
country music audience can buy a hell of a
lot of records and they are showing it.”

C&C Music Factory took the Top New
Pop Artist crown, awards for Hot Dance
Club Play Single and Hot Dance 12-inch
Singles Sales (for “Gonna Make You
Sweat”), Hot Dance Club Play. Artist, and
Hot Dance 12-inch Singles Sales Artist.

“When you win Billboard Awards and
MTV Awards, it’s always a surprise to you,
because you're so busy,” said C&C rapper
Freedom Williams.

Carey nearly swept the pop categories
with her four awards, which included hon-
ors for Hot 100 Singles Artist, Top Pop Art-
ist, Top Pop Album (for the six-times plati-
num ‘“Mariah Carey”), plus the Top AC
Artist Award. From the stage, Carey
thanked Sony Music president Tommy
Mottola “for believing in me from the be-

ginning.”

Dominating the R&B categories was
Whitney Houston, who took trophies for
Top R&B Artist, Top R&B Singles Artist,
Top R&B Album (for “I'm Your Baby To-
night”), and Top R&B Albums Artist.

Houston, who in the past has had huge
success in pop categories, said, “It doesn’t
matter what category I win in. It's about
the people. If they show me they want it,
then I'll give it.”

R.E.M. took two awards—Modern Rock
Artist and Top World Album for “Out Of
Time.” Bassist Mike Mills called the latter
honor “overwhelming. We went to No. 1 in
about nine different countries and gold in

about 15. It’s still hard to conceive of. Two
years ago, I never could have imagined it.”

Other award winners included Bryan
Adams, Top World Single and Hot 100 Sin-
gle for “(Every Thing I Do) I Do It For
You”; Cathy Dennis and Ralph Tresvant,
Top New Pop Solo Artists; Van Halen, Top
Album Rock Artist; and Rude Boys, Top
R&B Single for “Written All Over Your
Fade.”

The show, hosted by “Late Night With
David Letterman” sidekick and bandleader
Paul Shaffer, opened with a blistering ver-
sion of “Love And Happiness” by John
Mellencamp and his seven-piece band.

(Continued on page 66)

N.W.A Album Beats Rap In UK.

But ‘Tighter’ Laws May Result

LONDON—The controversy surrounding
N.W.A’s “Efil4zaggin” has persuaded the
British government to acknowledge that it
is prepared to support moves for tougher
obscenity laws. A senior minister says
there is “concern” about the effectiveness
of the present statute, but he adds that the
government will not lead moves for tighter
restrictions.

Following a court decision that the cur-
rent Obscene Publications Act would not
allow police to destroy the 23,000 copies of
“Efil4zaggin” officers had seized (Bill-
board, Nov. 23), Sir Michael Neubert, Con-
servative member of parliament, has now
asked for the law to be toughened.

In response, Home Office minister John
Patten says, “The government recognizes
that there is concern about the effective-
ness of the Obscene Publications Act.”

Patten adds that the government is not

prepared to commit itself to taking on the
job of reforming the act. However, he says,
“the government is prepared to support
any suitable proposals for amendments
which would make the law more effective
and which appear likely to command suffi-
cient public and parliamentary support.”

The obscenity act states that material is
illegal if it is likely to corrupt or deprave a
majority of the people exposed to it. In the
N.W.A case, police seized 23,000 copies of
“Efildzaggin” from distributor PolyGram,
then applied to magistrates for leave to de-
stroy them. The application was opposed
by N.W.A’s U.K. label, Island Records,
which argued that “Efil4zaggin” was a val-
id social document and did not support the
behavior and philosophy it depicted.

The magistrates accepted Island’s con-
tention and the album was cleared for U.K.
release. JEFF CLARK-MEADS

THIS WEEK IN BILLBOARD

AN APPETIZING VIDEO DEAL

In an effort to cook up sell-through business, Paramount Home
Video and McDonald’s are pairing for a mid-December tie-in
that will see each of the three videos in the ‘Indiana Jones’ se-
ries offered for $5.99 with certain purchases at the fast-food
chain. Jim McCullaugh has juicy details. Page 9

NO TOUR DE FORCE

The summer was particularly cool to the pop concert business,
which logged one of its bleakest seasons in history. As Thom
Duffy reports, the North American Concert Promoters Assn.
has formed a list of the top 10 least successful tours to highlight
the high level of booking costs. Page 12

ROYALTY REVIEW DECLINED

In a move that serves as a warning bell to labels, the Supreme
Court has refused to review a lower court case that ruled two
Nashville labels must pay back royalties to acts whose masters
they acquired. Bill Holland reports from Washington. Page 12

CAFARO CLIMBS CORPORATE LADDER

A&M Records president Al Cafaro is increasing his musical
range. Among his new duties as executive VP of A&M parent
company PolyGram Holding Inc., he will take a hands-on role in
the reorganization of Mercury Records. Chris Morris has the
story, Page 14
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In the
years 1988
through 1991,

approximately
20,000 new albums were

released in the U.S.

140 of them

were released by Elektra.

In the same four years...
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Stock Drop Stops LIVE-Garolco Merger

@ BY DON JEFFREY

NEW YORK—The plunging stocks
of LIVE Entertainment Inc. and Car-
olco Pictures Inc.—after both compa-
nies reported big quarterly losses—
have put an end to their proposed
merger, forced management shake-
ups at both companies, and shelved
some Carolco movie projects, which
may have a detrimental effect on
LIVE’s future home video opera-
tions.

Ironically, the news came in the
wake of LIVE’s announcement that
it had shipped more than 700,000
units of the Carolco-produced fea-
ture ‘““Terminator 2: Judgment
Day”—an industry record for a rent-
al title.

Carolco, a movie company that
owns 53% of LIVE, announced it was
canceling the proposed stock swap
between the two companies because
of “current market conditions.” It in-
dicated that the deal might take place
in the future.

But the stocks of the companies
need to rise far above the current
yearly lows to which they have de-
clined before such a transaction
would occur, say analysts and indus-

try observers. In recent days, LIVE
stock has dropped to $5.625 a share
and Carolco to $3 on the New York
Stock Exchange.

What apparently doomed the
merger was LIVE’s requirement that
its shareholders receive for their
stock a minimum value of $14 a
share. With the price of Carolco stock
tumbling, the amount of new shares
Carolco would be required to issue to
LIVE holders would have resulted in
so much new stock being issued that
present shareholders of Carolco
would have had their stakes greatly
diluted, or reduced in value.

“A lot of Carolco shareholders
were unhappy with the price being
paid to LIVE,” says Steven Hill, ana-
lyst with Sutro & Co.

Meanwhile, there has been specula-
tion on Wall Street that Carolco’s
chief executive, Peter Hoffman, has
been relieved of much of his responsi-
bility and that chairman Mario Kas-
sar, who owns 37.83% of Carolco’s
stock, has assumed more direct con-
trol.

A spokeswoman for Carolco says
only that “Peter Hoffman is presi-
dent and chief operating officer of
the company. He has a contract

Disney Near Finished Filling
Back Orders On ‘Fantasia’

NEW YORK—Disney Home Video
says it is “near the tail end” of filling
back orders for the runaway hit
“Fantasia,” bringing the total num-
ber of units shipped of the animated
classic to about 12.5 million.
However, there is no word yet on
when the company might begin ac-
cepting new orders for the title; Dis-
ney suspended new orders shortly af-
ter street date because demand was
rapidly outstripping the company’s
ability to duplicate the needed copies.
Disney is reportedly concerned
that retailers may have reordered the
title too heavily for fear of being
caught short, and may wait an extra
week or two before it begins accept-
ing new orders to allow dealers and
wholesalers an opportunity to gauge

the true consumer demand.
Meanwhile, the company has been
filling orders it already had before the
cutoff as supply became available.
“We’ve been shipping all along,” a
studio spokesperson says. ‘“We’ve had
orders all along. One reason we want-
ed to fill all the orders we had before
we took any new ones is because we
didn’t want to overship. The 12.5 mil-
lion is a real number. That’s the prod-
uct that’s actually gone out the door.”
Disney initially shipped just under
9.5 million copies of ‘““Fantasia,”
meaning reorders up until the cutoff
were in the neighborhood of 2 million
units. The spokesperson declines to
venture a projection as to what the fi-

nal count will ultimately be.
PAUL SWEETING

through March 31, 1992.” But she
also confirms that about 50 employ-
ees—25% of Carolco’s staff—have
been laid off “to reduce its over-
head.” As for reports that movie proj-
ects have been shelved, she says,
“There is development money avail-
able. Carolco is reviewing all of its
movies.”

One Wall Street analyst says of
Hoffman: “His mandate was to get
this deal done and it didn’t happen.”

A few days earlier, LIVE an-
nounced that its chief executive,
Wayne Patterson, had resigned, and
that movie industry veteran Alan
Hirschfield had taken over as acting
chairman.

In a release, Hirschfield stated:
“We are disappointed that market
conditions have prevented Carolco
from going forward with the busi-
ness combination on terms accept-
able to LIVE. Despite the fact that
we are withdrawing our proposal, we

look forward to a close working rela-
tionship with Carolco under our exist-
ing exclusive home video output
agreement which extends into 1995.
In the future, should conditions war-
rant, LIVE would consider reopening
discussions with Carolco on combin-
ing our companies.”

BIG RACK LOSS

LIVE, a home video supplier and
recard retailer, has been hurt this
year by big losses at its rackjobbing
subsidiary, which it has sold, and by
weak consumer spending in the
Northeast, where its Strawberries
and Waxie Maxie record shops are
concentrated. And its video unit has
not had the big gains it enjoyed last
year with the ninja turtles video-
tapes.

Commenting on whether the deal
will eventually occur, Hill says, “In-
dependent of each other, they’re both

{Continued on page 75)

Nine In A Row. Capitol president Hale Milgrim, left, presents recording artist
Bob Seger with a platinum plague certifying sales of more than 1 million units of
Seger’s current album, “The Fire inside”’—Seger’s ninth consecutive platinum
album. The album’s title track is its current and second single.

Galifornia
Brewery Puts
Gube Ad On Ice

@ BY DEBORAH RUSSELL

L.OS ANGELES—A San Francis-
co-based brewery has pulled ad-
vertising featuring controversial
rapper Ice Cube, claiming “pre-
vailing sensitivities’’ between
members of the black and Korean
communities.

McKenzie River Corp., which
manufactures St. Ides beer,
pulled its TV and radio ads featur-
ing Ice Cube after about 3,000 Ko-
rean grocers across the country
boycotted the malt liquor.

The grocers’ ire was aimed at
Ice Cube’s “Black Korea” track
on the Priority album “Death Cer-
tificate,” in which the rapper ap-
pears to advocate the burning of
Korean stores in black neighbor-
hoods. The St. Ides boycott ended
Nov. 20 when McKenzie River
pulled the spots.

“We decided to not use advertis-
ing featuring Ice Cube until the
dispute between the Korean re-
tailers and Ice Cube is resolved,”
says McKenzie River Corp. presi-
dent Minott Wessinger. “It’s a
temporary move in recognition of
the prevailing sensitivities in the
community, and we have every
hope and expectation that those
sensitivities will subside soon.”

McKenzie River Corp. uses oth-
er hardcore rappers in its adver-
tising, including the Geto Boys,
Compton’s Most Wanted, and Ra-
kim. Ice Cube recently completed
a new ad Wessinger says he
“hopes to air in the future.” The
brewer will keep Ice Cube off the
air until the Korean grocers give
the “‘green light,” Wessinger
says.

Despite the current controver-
sy, Wessinger says he anticipates
McKenzie River Corp. will contin-
ue working with Ice Cube. Ice
Cube’s contract continues into
1992, but Wessinger would not
provide details of the pact or spec-

(Continued on page 66)

W BY JIM McCULLAUGH

LOS ANGELES—*“Indiana Jones”
for $5.99 when you buy a Big Mac?

Believe it. McDonald’s and Para-
mount Home Video are combining
for what is believed to be the largest
video sell-through catalog promo-
tion in the industry to date.

Beginning Dec. 16, and lasting
three weeks, consumers will be able
to purchase “Raiders Of The Lost
Ark,” “Indiana Jones And The Tem-
ple Of Doom,” and “Indiana Jones
And The Last Crusade” for $5.99
each when they purchase selected
sandwiches or meals.

McDonald’s outlets will have vid-
eo inventory on premises. One title
will be available per week. A fourth
title—an animated version of “The
Wizard Of Oz”—will be available to
consumers as an alternative.

McDonald’s will engage in major
national advertising, including TV

$5.99 McDeal On ‘Indiana Jones’ Vids

ads, during the time period. The
“vast majority” of the 8,600 McDon-
ald’s fast-food restaurants in the
U.S. are participating, according to
McDonald’s corporate spokeswom-
an Susan Bergin in Chicago. She
says approximately 18 million con-
sumers in the U.S. visit McDonald’s
daily.

Paramount Home Video market-
ing VP Alan Perper cites two rea-
sons for the promotion.

First, he says, it is an attempt to
introduce a “new group” of consum-
ers to the concept of sell-through.
Point-of-purchase materials will be
used to encourage consumers to go
to traditional video stores to pur-
chase other sell-through titles not
available at McDonald’s.

Secondly, he adds, the campaign
will cross-promote a new ABC-TV
weekly prime-time, one-hour, live-ac-
tion series called “The Young Indi-
ana Jones Chronicles”—produced by

Paramount TV—which begins airing
in February. Each cassette available
at McDonald’s, he says, will have a
highlight clip from the show.

“It’s an unprecedented opportuni-
ty to promote the idea of collectibil-
ity and should affect millions of cus-
tomers who walk into McDonald’s
every single day,” says Perper. The
“multimillion-dollar” campaign, he
says, should generate more than 1
billion impressions.

“We hope to convert a number of
people [to buying video] by engi-
neering that first cassette pur-
chase,” he adds. Converting that
first-time consumer, he says, was a
major element in arriving at the
$5.99 price point.

According to Bergin, “One of our
most important goals during the
last several years has been to create
more value to both first-time and re-
peat customers. We think that this

(Continued on page 75)

Spec’s 1st-Quarter Surge:
Revs Up 8% To $13.2 Mil

NEW YORK—Spec’s Music Inc., the
Miami-based music and video retailer,
reports that first-quarter revenues
rose 8% and that last year’s net loss
was reversed.

For the three months that ended
Oct. 31, Spec’s says revenues jumped
to $13.2 million from $12.2 million last
year. Same-store sales—from outlets
open at least a year—were up only
1% in the year. The rest of the in-
crease came from new-store open-
ings

There were 58 stores at quarter’s
end; a 59th outlet, in Puerto Rico, was
expected to open Dec. 6.

Net profit for the quarter was
$203,000, compared with a loss of
$29,000 in the same period last year.

Peter Blei, chief financial officer,
attributes the profitability to two fac-
tors: cost controls and higher gross
margins on video rental.

Blei says rental margins improved

“because of inventory-management
steps taken and also because of accel-
erated depreciation of video product
we began last year.”

Margins on recordings, however,
are another story. Blei says, “Gross
margins on audio product continue to
be under pressure because of a shift
in the product mix.” The sales mix is
moving away from higher-margin
cassettes toward lower-margin com-
pact discs.

Cost controls are the second big-
gest factor in the profit picture. “In
almost every cost category we im-
proved,” says Blei, mentioning pay-
roll, store selling expenses, adminis-
trative services, product-manage-
ment costs, and interest.

Operating income—before taxes
and interest charges—rose 175% to
$267,000 from $97,000 in last year’s
first quarter.

DON JEFFREY
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Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Ken Ter-
ry, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

MUSIC PEOPLE WITH AIDS NEED HELP

Industry Should Give More Support

H BY BOB CAVIANO

There is no way for anyone basi-
cally healthy to imagine what it is
like to be a person with AIDS—a
PWA. I have been ill with this
dread disease for a year and have
lost more than 50 dear friends, in-
cluding many who were influential
in the music industry.

This music commu-
nity—and we are a
community—is long
overdue in responding
to the AIDS epidemic.
We do some things.
We “Rock The Vote”;
we do rock’n’roll con-
dom commercials; we
talk about sexually
transmitted diseases
on MTV and VH-1. But
the afflicted aren’t getting sup-
ported by their own.

Countless fund-raisers and
benefits have been held, including
“Red Hot + Blue,” which raised
$4 million for the cause—and con-
sciousness as well. But there is
still nowhere near enough to sup-
port PWA’s in our industry.

There is a groundswell of orga-
nization all over. Actors Equity as-

sists the national acting communi-
ty; Broadway Cares, a New York
charity, supports the live theater;
DIFFA, a giant fashion industry
charity, connects with fashion
PWA’s. And many other groups
have been formed in core indus-
tries throughout the country.
None in musiec.

This epidemic does not discrimi-

‘PWA’s like me
fight to survive so
we can be here for
the cure’

Bob Caviano has managed
such artists as Grace Jones,
Gwen Guthrie, and KC & the
Sunshine Band, and has also
been a talent agent with ATI,
ICM, APA, and Famous.

nate. Unfortunately, many of our
best people have been infected.
Many people (e.g., managers,
agents and consultants, singing
artists and musicians, road crews,
graphic designers, producers, mix-
ers, et al.) have absolutely no
health coverage.

I would like to call on everyone
in the music industry to organize a
foundation to offer basic assis-

tance and advice on how to obtain
essential services—food and shel-
ter, medicine and health care—and
a clearinghouse for information on
such things as prescriptions, doc-
tors, and emotional support
groups.

There are charities in our indus-
try, such as the T.J. Martell Foun-
dation, that are directly support-
ing AIDS research groups. These
organizations must be supported
financially. And mainstream jour-
nalists need to spend time contem-
plating the disease and its effect
on the industry.

Lastly, we must offer love and
support to people with AIDS and
those carrying the HIV virus.

PWA'’s like me fight for our lives
so we can be here for the cure. If
Wwe can preserve our own communi-
ty, we can hold on longer. Every-
one needs support in his or her big-
gest time of need.

It is important that we try to
preserve our own community, be-
cause the void this scourge has
created will eventually grow to be
overwhelming.

I still have a lot of the P.T. Bar-
num left in me, so I'm suggesting
something very big to help my

brothers and sisters. I will be co-
producing a live event in New
York, which, while not easy to do
at this time, is something I feel I
have to do.

Scheduled for Madison Square
Garden for a spring date to be an-
nounced, it will feature many top
music acts. I want everyone in the
industry to participate in some
way, shape, or form. Let me know
how you can help. On tap for the
evening is a large pre-event supper
to raise money for support efforts.

Everything is in the planning
stages now. [ can be reached at my
business number, 212-245-2058.

Through my own promotional
efforts, I have raised more than $1
million in the past eight years for
Gay Men’s Health Crisis, the PWA
Coalition, Bailey House (a hospice
in Greenwich Village), and several
other AIDS concerns. With the
help of industry executives, we
can do much more.

Now is the time for us to come
together against a disease that
just doesn’t play fair. Let me feel
the love of helping people so it will
be easier to empower myself to
stay on.

DON'T TAX DIGITAL SYSTEMS, EMBRAGE THEM

Home-Taping Royalty Is Not The Answer

B BY HECTOR G. LA TORRE

It seems ludicrous, at this late
stage in digital audiotape’s devel-
opment, that the record industry—
record labels, music publishers,
the Recording Industry Assn. of
America, et al.—is still trying its
best to drive DAT into extinction.
This despite the fact that DAT
technology has already gained a
strong foothold as a mastering and
archiving deck in commercial re-
cording facilities and project/
MIDI studios. Nonetheless, in an-
other ill-conceived and ill-advised
attempt to garner extra royalties

charged consumers, the record in-

dustry is still firing salvos at DAT.

Rather than attempting to tax
DAT out of existence, the industry
should have embraced this technol-
ogy. Properly marketed, consumer
DAT would have been the perfect
complement to the compact disc:
DAT for the automobile, CD for
the home.

Sane negotiating between the
record labels and hardware manu-
facturers could have resulted in
software and hardware hitting
stores at the same time. Consum-
ers would have felt safe in their
purchase of a new technology, as
they have with the CD. The out-
come would have been greater

sales for all as consumers pur-
chased many titles twice—one for
the home and one for the road.

The introduction of SCMS (Seri-
al Copy Management System)
should have been enough. Its im-
plementation prevented consum-
ers from the continued digital
copying of CD releases. Mind you,
consumers have never been all
that interested in multiple copying
of commercially recorded materi-
al. (The high cost of DAT tape cer-
tainly will not be an added incen-
tive!) This is simply a distortion of
facts the record industry has
talked itself (and others) into be-
lieving.

If consumers can buy it, they
don’t take the time to make multi-
ple copies of anything. Making
copies of analog cassettes became
popular because commercially
available product, with its low-
grade tape and poor duplicating
techniques, was so inferior to
those recorded in the home.

Only in the past five years have
record labels taken the cassette
seriously enough to use quality
tape formulations and better dup-
ing techniques. The result? Analog
cassette sales rocketed. Imagine
the long-term sales figures if the
labels had had the foresight to
take advantage of the personal
stereo boom long before they

did.

Taxing DAT hardware and soft-
ware is not the answer. This is
nothing more than the record in-
dustry—late again in seeing poten-
tial profit—once more backpedal-
ing its way to profits. While many

consulting firm.

European countries have already
established royalties on DAT hard-
ware and blank tape, this is not the
proper road for North America.

Who exactly would the tax af-
fect, and how would it be institut-
ed? Commercial recording facili-
ties, project studio owners, and the
thousands of unsigned musicians
(the future of the industry) en-
gaged in producing original music
will never stand for taxes on blank
tape used for original music. Fur-
thermore, how would tape retail-
ers determine how blank tape is to
be used by their customers?

The recording industry may

‘If consumers can
buy it, they don’t
take time to make
multiple copies’

Hector G. La Torre is head of
Fits & Starts Productions,

a New Jersey-based record
production and audio

have already killed consumer DAT
as a gold mine. The advent of the
digital compact cassette and re-
cordable CDs, along with the con-
tinuing advances in analog cas-
sette technology, will exacerbate
consumer confusion, possibly mak-
ing the DAT royalty-
tax discussion a moot
point. Rather than un-
dermining a potential
fountain of profit, mu-
sic publishers should
have been fighting for
higher artist royalty
rates on CDs and DAT
that truly would have
been helpful to artists
and songwriters.
Meanwhile, labels
should have been gearing up to
produce DAT software and fight-
ing their real enemy: record pi-
rates, the only true copying scoff-
laws.

The record industry must take a
long, hard lock at itself. It needs to
keep itself better informed on
technological advances and to
move on those advances. Because
of its inability to see a profit cen-
ter, the record industry has gross-
ly hindered technology; and it is
now, once again, asking the public
to bail it out. Is this any way to run
a business?

NOT A CALL TO VIOLENGE

In response to your Nov. 23 edito-
rial, Priority Records reviewed Ice
Cube’s album and considered our
responsibilities prior to its release.
We do not believe this album is a
call to violence. It is the work of
an artist who is expressing ex-
treme frustration with the disen-
franchisement of a substantial
segment of our society.

The material commented on in
your editorial is taken out of con-
text from the larger scope of the
work. In our opinion, such selec-
tive reference serves to inhibit the
evaluation of the work as a whole,
and improperly incites your read-
ers and mischaracterizes the in-
tent of the album. Your editorial
purports to state that it is OK for
certain people to be angry but
they shouldn’t become too angry.

We all hear about innocent vie-
tims of murder and mayhem on
the streets of our cities. We all see
the homeless population growing
in a falling economy, and we all
are becoming more and more inse-
cure about the almost insur-
mountable problems brought on
by the rampage of the drug and
viral plagues. Who do you think is
most affected by these problems?

While the portrait painted by
Ice Cube is not pretty, we believe
that conditions must change in or-
der for our country to unify,
grow, and prosper. Ice Cube re-
cently told the Los Angeles
Times, “I want to make the world
better for [my son], so he won’t
have to grow up like I did, watch-
ing out for people—white and
black—who are ready to stab you
in the back. I've got to do some-
thing—through my rapping, I
guess—to make things better.”

We are disappointed that your
institution singled out this record
as being the only album that you
formally chose to denounce in the
entire history of Billboard. Your
editorial does not foster the dialog
of real communication that Ice
Cube hoped to generate with this
album. Rather, it only elicits re-
sponses to your position.

In choosing to release this al-
bum, Priority, among other
things, intended to preserve our
artist’s right to speak out. We are
not using the free-speech issue as
a shield, but rather as a sword to
assert the ideals of the First
Amendment. According to a 1949
Supreme Court decision, “ ... a
function of free speech is to invite
dispute. ... It may strike at pre-
conceptions and have profound,
unsettling effects as it presses for
acceptance of ideas . .. There is no
room under our Constitution for a
more restrictive view.”

Priority Records
Los Angeles

Billboard replies: We are not
questioning Ice Cube'’s right to
speak his mind. We still believe
Ice Cube’s album advocates vio-
lence and hatred, and we hope
those ideas will never be accept-
ed in this country or elsewhere.
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A Long, Gold Summer For Goncert Biz

Promoters Assn.
Names 10 Most
Chilling Shows

H BY THOM DUFFY

NEW YORK—Confirming the dis-
mal state of the pop concert business
in 1991, the nation’s leading promot-
ers say they lost a total of $6 million
on 10 summer tours by top-name acts
such as Alice Cooper and Judas
Priest, Whitney Houston, David Lee
Roth and Cinderella, Huey Lewis &
the News, and Diana Ross.

The North American Concert Pro-
moters Assn. took the unprecedented
step of identifying the summer’s 10
least successful tours to highlight
booking costs they say prevented
them from presenting profitable
shows.

However, NACPA executive direc-
tor Carl Freed acknowledges that the
competition for concert bookings,
particularly by the rapidly expanding
amphitheater circuit during the sum-
mer months, prompted promoters to
bid excessively for available talent,
driving up their own costs.

“That’s where we bite our own
hand,” he says. “That is our own
fault.”

The NACPA survey, reporting on

the profit or loss of 47 acts presented
in some 2,500 shows between May
and September by its 27 member pro-
moters, did cite several profitable
tours. They included outings by the
Grateful Dead, Paul Simon, Michael
Bolton, an evening of the music of
Andrew Lloyd Webber, Guns N’
Roses, and the multi-act Lollapalooza
Tour, headlined by Jane’s Addiction.
A summary of the survey’s cumu-
lative findings was announced by
NACPA, but details of individual
tours were not provided.
“Unfortunately, successful shows
were in the minority in what many
promoters called the worst summer
in history,” said a NACPA statement.
“The members of NACPA cumu-
latively lost over $4 million on the 47
acts surveyed.” Because concert
touring is increasingly concentrated
during the summer season, the 47
acts surveyed accounted for 50% of
concerts produced during the year.
Ten tours were identified as the
least successful of the summer, in
terms of their lack of profitability for
the promoters. The outings and art-
ists were the Operation Rock’n’Roll
bill co-headlined by Cooper and Judas
Priest; Houston; the double bill of Da-
vid Lee Roth and Cinderella; Huey
Lewis & the News; Diana Ross;
Steve Winwood; the Club MTV Tour,
featuring Bell Biv DeVoe, Tony! Toni!
Toné! and C&C Music Factory; the

Doobie Brothers; Amy Grant; and Al-
abama.

According to Freed, NACPA dis-
cussed its plans to identify unprofit-
able tours during a meeting in Octo-
ber with managers and booking
agents who, as expected, expressed

their reservations. NACPA made a
concession by releasing only a cumu-
lative loss figure rather than specif-
ics on individual tours. “Instead of a
punch to the belly, it’s a slap to the
face,” says Freed.

(Continued on page 84)

Popular ‘Seasons.’ Nigel Kennedy, left, is presented with gold and platinum
awards for Australian sales of his chart-topping recording of Vivaldi’s “Four
Seasons.” The presentation was made in Sydney during Kennedy'’s recent
Australian tour. Shown, from left, are Kennedy; Gary Henschke, classical
manager, EMI Music; Patrick Wedes, director of sales and marketing, EMI
Music; David Baxter, director of international A&R, EMI Music; Alex Coroneos,
director of sales and marketing, strategic catalog, EMI Music.

High Court Case Affirms Masters/Royalty-Deht Link

E BY BILL HOLLAND

WASHINGTON, D.C.—In a case
that could make labels more cautious
when purchasing older master re-
cordings, the Supreme Court on Dec.
2 let stand a lower court ruling that
two affiliated Nashville record com-
panies must pay $1.2 million in back
royalties plus interest to several well-

known artists from the '60s.

The royalties come from income
derived both before and after the
1984 sale of ’60s master recordings of
singers B.J. Thomas, Gene Pitney,
and the members of the Shirelles to
Gusto Records Inc. and G.M.L. Inc,,
located in Nashville.

The outcome of the suit, brought
by Gusto and G.M.L., means that

when the companies purchased the
master tapes, they also assumed the
obligation to pay past artist royalties
(a percentage of each record sold)
and a percentage of income from li-
censing.

The obligation exists, ruled a U.S.
district court, even though no new ne-
gotiated contract to bind the purchas-
ing companies to the original contract

# BY STEVE McCLURE

TOKYO—Royalties on digital re-
cording hardware and blank digital
software will likely be introduced in
Japan in January 1993, following a
government-sponsored panel’s rec-
ommendation that the necessary
legislation be drafted.

A subcommittee of the Cultural
Affairs Agency’s Copyright Council
issued a report Nov. 29 that, as ex-
pected, backed the idea of providing
digital recording royalties to copy-
right owners. The next step is for
the agency to prepare a bill, which it
will submit to the Japanese parlia-
ment in June 1992, The council was
reported as saying the law will come
into effect in January 1993.

Actual royalty rates will be set
during the drafting of the bill. The
royalties will apply not only to hard-

Japan Gloser To Digital Royalty Bill

ware but also to blank digital re-
cording media. Analog media will
not be covered by the law.

The subcommittee’s decision is
the result of discussions that began
in 1977. It clears the way for the
launch of digital compact cassette
and mini-disc hardware and soft-
ware in the Japanese market.

A spokesman for Philips Consum-
er Electronics says the panel’s deci-
sion will not affect the timing of
DCC’s debut in Japan. “We are still
planning to launch DCC in late
spring [1992],” he says. The expect-
ed 1993 introduction of digital royal-
ties is well-timed, he adds, since it is
around then that the bulk of DCC
hardware and software is expected
to come to market as the new for-
mat becomes popular.

Similarly, a Sony Corp. spokes-
man says the royalties plan will not

affect next fall’'s mini-disc launch,
adding, “We will incorporate any tax
that is decided upon when the deci-
sion is made.”

Tadaatsu Atarashi, junior manag-
ing director of Nippon Phonogram
and PolyGram’s DCC coordinator
for Japan, says the move will not im-
pact the introduction of DCC soft-
ware, emphasizing that he is speak-
ing personally.

Japan Phonograph Record Assn.
spokesman Takuo Chiba says record
manufacturers are pleased with the
news. ‘“We’ve been trying to get
home-taping royalties for the past
15 years.”

It is believed that any royalty bill
in Japan would be similar to the
pending Audio Home Recording Act
in the U.S. and would include provi-
sions for an anti-serial-copying de-
vice in digital recorders.

existed. The general legal term is
successor liability, in this instance ap-
plied to intangible property.

Gusto and G.M.L., affiliated with
the International Marketing Group,
which had labels such as King and
Starday, acquired the master record-
ings of the artists in 1984 from anoth-
er company that had purchased the
tapes at a bankruptcy auction of
Springboard Records.

A number of entertainment law ex-
perts say the case has limited applica-
bility as precedent because of its spe-
cific complications.

“It’s very case-specific, because
the issues are complex and twisted,”
says David Leibowitz, counsel for the
Recording Industry Assn. of Ameri-
ca. He says he cannot elaborate be-
cause RIAA does not comment on
royalty disputes involving either
member or nonmember labels.

Jay Bowen, who handled the case
on appeal and wrote the Gus-
to/G.M.L. petitioner’s brief for the
Supreme Court review, agrees with
Leibowitz’s assessment, but adds
that “the case is certainly signifi-
cant—it should make record compa-
nies who buy masters more prudent
when they enter contracts. They
should spell out the obligations they
undertake in those contracts.”

Bowen suggested that the High
Court may have heard the case if
there were chilling ramifications for
the industry that went beyond the
specifics of the case,

(Continued on page 83)

Brits To Give
Big Boost To
U.K. Bahy Acts

LONDON—After a year in which in-
ternational success for British acts
has been somewhat thin, the UK's
next generation of talent will be ex-
posed to 800 million people in 40 coun-
tries in February.

The televised British Record Indus-
try Awards 1992 will feature emerg-
ing acts such as Beverley Craven,
EMF, KLF, and Cathy Dennis—all of
whom are Brits Awards nominees—
along with established acts such as
Elton John, Van Morrison, Dire
Straits, and Phil Collins.

The event is promoted by the Brit-
ish Phonographic Industry with Sony
Music Entertainment U.K. chairman
Paul Russell chairing the organizing
committee. He admits it has been a
relatively quiet year for British acts
in the world arena, but he points to
the Brits nominees and states, “I
think the tide is beginning to turn.”

Russell contends that in the past a
Brits nomination has often foreshad-
owed an international career. He cites
Wham! and the Eurythmics, who had
Brits nominations—though they did
not win their respective categories—in
advance of global successes.

Russell says the Brits show is a
shop window for talent and has a
measurable effect on sales for fea-
tured artists.

He adds that the event has grown
in significance for American acts. He
says until recently U.S.-based talent
was indifferent about a nomination.
Now, if an act is omitted, serious
questions are asked. “That tells me
that executives, managers, and art-
ists there care about the Brits.”

Here is a complete list of nominees:

Best British male artist: Elton
John, George Michael, Kenny Thom-
as, Phil Collins, Seal, Van Morrison.

Best British female artist: Annie
Lennox, Beverley Craven, Cathy
Dennis, Lisa Stansfield, Zoe.

Best British group: Dire Straits,
James, KLF, Pet Shop Boys, Queen,
Simply Red.

Best album by a British artist:
“Beverley Craven” (Beverley Cra-
ven), “The White Room” (KLF),
“Blue Lines” (Massive Atack), “Seal”
(Seal), “Stars” (Simply Red).

Best British producer: David A.
Stewart, Johnny Marr, Mark
Knopfler, Stock/Aitken/Waterman,
Trevor Horn, Youth.

Best British newcomer: Beverley
Craven, Cathy Dennis, EMF, Kenny
Thomas, Seal.

Best international artist: Bryan
Adams, Enya, Madonna, Michael Bol-
ton, Prince.

Best international group: Extreme,
Guns 'N Roses, INXS, R.EM,, U2,

Best international newcomer:
Chris Isaak, Color Me Badd, Ex-
treme, Harry Connick Jr., Jellyfish,
PM Dawn. .

Best soundtrack: “The Commit-
ments,” *“ The Doors,” “Five Guys
Named Moe,” “Inspector Morse,”
“Robin Hood—Prince Of Thieves.”

JEFF CLARK-MEADS
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Garth Ropes An RIAA Sales Record
Bolton, Cole, Van Halen Also Soar In Nov.

EBY PAUL GREIN

LOS ANGELES—Garth Brooks’
“Ropin’ The Wind”’ continues to
storm its way into the record
books. The country blockbuster
has become the first album to be
simultaneously certified gold, plat-
inum, double-platinum, triple-plati-
num, and quadruple-platinum by
the Recording Industry Assn. of
America. The album was certified
at all five sales levels Nov. 8.

A year ago, Vanilla Ice’s ““To
The Extreme” came within a whis-
ker of achieving this feat. The rap
smash was simultaneously certi-
fied gold through triple-platinum
Nov. 19, 1990; it advanced to qua-
druple-platinum the next day.

Brooks’ album—his third for
Capitol Nashville—previously be-
came the first country album to en-
ter The Billboard 200 Top Albums
chart at No. 1. It also set a record
as the first country album to hold
the top spot on The Billboard 200
for eight weeks.

Three other current releases—
Mariah Carey’s ““Emotions’ and
Guns N’ Roses’ ““Use Your Illusion
I” and “Use Your Illusion II"—
were simultaneously certified

gold, platinum, and double-plati-
num. GN’'R also landed its fourth
gold single with “Don’t Cry.”

Michael Bolton’s ““Time, Love
And Tenderness’’ and Natalie
Cole’s ““Unforgettable’ both
reached the 3-million-sales mark in
November. Bolton has sold more
than 8 million albums in the U.S. in
the past three years.

Van Halen landed its eighth
multiplatinum album as “For Un-
lawful Carnal Knowledge” topped
the 2-million mark. Of the band’s
nine releases, only “Fair Warning”’
failed to sell at least 2 million
copies in the U.S.—and even that
1981 album went platinum.

Jesus Jones’ critically acclaimed
debut album, “Doubt,” went plati-
num. It’s the fourth debut release
on SBK Records to go platinum in
less than two years, following al-
bums by the more overtly commer-
cial Wilson Phillips, Vanilla Ice,
and Technotronic.

Four current albums were certi-
fied gold and platinum simulta-
neously in November: Dire Straits’
“On Every Street,” Motley Crue’s
‘“Decade Of Decadence,” Publie
Enemy’s “Apocalypse 91: The Ene-
my Strikes Black,” and Nirvana's

“Nevermind.”

Numerous catalog albums on
Capitol Records went multipla-
tinum, including Paul McCartney
& Wings’ “Band On The Run.” The
1974 smash was certified triple-
platinum.

Another 1974 chart topper, the
Carpenters’ “The Singles 1969-
1973” was also certified triple-plat-
inum. The award coincides with
the release of the duo’s four-CD
retrospective, “From The Top.”

Here's the complete list of No-

(Continued on page 66)

New Moon In New York. Columbia recording artist James Taylor is
congratulated after performing songs from his current album, “New Moon
Shine,” at six SRO shows at New York’s Paramount Theatre. Shown, from left,
are manager Peter Asher; Taylor; Columbia president Don lenner; and Columbia
VP of AOR promotion Kid Leo.

Craig Kallman Adds Club Touch To Atlantic

Big Beat Founder Gets VP Stripes, A&R Role

NEW YORK—In an apparent effort
to inject a more street-oriented dance-
music edge into its A&R profile, At-
lantic Records has recruited promi-
nent club figure Craig Kallman as
VP and assistant to co-chairman
Doug Morris.

Kallman will remain president of
New York-based Big Beat Records, a
club-geared label he started in 1987,
which was acquired by Atlantic sev-

Cafaro Gets P'Gram Executive Duties

B BY CHRIS MORRIS

LOS ANGELES—A&M Records
president Al Cafaro has been awarded
a new role in his label’s parent compa-
ny as executive VP of PolyGram Hold-
ing Inc., the company overseeing all of
PolyGram’s U.S. interests.

Cafaro, who will remain in place as
A&M president and continue to be
based in Los Angeles, will report di-
rectly to PolyGram CEO Alain Levy.

According to PolyGram’s official
statement, Cafaro’s new duties at Po-
lyGram Holding Inc. will include “the
monitoring of the development of

Mercury Records.” Ed Eckstine, who
recently became sole president of
Mercury, will re-
port to Cafaro.

“We want to use
[Cafaro’s] experi-
ence and knowl-
edge to assist and
advise Ed in build-
ing Mercury into a
well balanced and
growing music
company,” Levy
said in a prepared statement.

Cafaro defines his new duties as
“an overview situation, working with

CAFARO

RECORD COMPANIES. Al Cafaro is
named executive VP of PolyGram
Holding Inc. in New York. He retains
his title of president/CEO of A&M
Records. (See story, this page.)

BMG International in Munich pro-
motes Thomas Stein to president of
GSA territories and Christoph
Schmidt VP of GSA territories. They
were, respectively, managing direc-
tor of BMG Ariola Munchen and fi-
nancial director of GSA territories
for BMG International in Munich.

Howard Geiger is appointed VP of
promotion for Bust It Records in Los
Angeles. He was national director of
West Coast R&B promotion for Capi-
tol Records.

Matt Pierson is named director of
A&R/staff producer for jazz and pro-
gressive music at Warner Bros. Rec-
ords in New York. He was director of
marketing and A&R/staff producer
at Capitol/Blue Note.

Daria Langford is promoted to se-
nior director of rhythm and black pro-

GEIGER PIERSON

motion for Mercury Records in New
York. She was national field director
of rhythm and black promotion.

Linda Sterling is appointed direc-
tor of marketing for Angel Records
in New York. She was senior director
of marketing of the U.S. Trade and
Fragrance Division of Tiffany & Co.

TVT Records in New York names
Jennifer Gross director of publicity
and Mary Ellen Matthews national
publicity coordinator. They were, re-
spectively, product manager of cata-
log development at EMI Records and
project coordinator for TVT.

WEA Corp. in Philadelphia pro-

Ed Eckstine ... It's his operation to
run, and everybody’s confident he’ll
do a terrific job.”

Cafaro, who was promoted to se-
nior VP/GM of A&M in May 1990
and elevated to the label presidency
in November 1990, says A&M went
through an extensive reorganization
and refocusing in the last 18 months,
and that PolyGram saw a similar
need at Mercury.

However, Cafaro says he foresees
no major reorganization at Mercury
in the immediate future, although he
believes “there’s a need for a couple

(Continued on page 66)

EXECUTIVE TURNTABLE

STERLING GROSS

motes Sally Cox to sales representa-
tive, Wendy Super to singles special-
ist, and Cindi Pasi to in-house mar-
keting rep. They were, respectively,
singles specialist, order department
supervisor, and account merchandis-
ing rep for the Baltimore/Washing-
ton office.

Bev Paul is appointed director of
marketing and promotion for Sugar
Hill Records in Durham, N.C. She
was media buyer and video promo-
tion coordinator for Record Bar.

Nelson Wakefield is promoted to
associate director of A&R for Colum-
bia House in New York. He was man-

eral months ago.

“The idea is to try to give the label
a new dimension and make people see
that Atlantic will always be a formi-
dable player in the streets,” Kallman
says. “I’ll be helping in the A&R de-
velopment of acts that are already
signed to the label, as well as bring-
ing in some of the newer influences,
like techno, dancehall, ete.”

He notes that Big Beat and its sub-
sidiary, Turnstyle Records, will con-
tinue to operate with their own staffs
in separate offices. Kallman will now
have the power to sign acts to both
Big Beat and Atlantic.

Atlantic will participate in the pro-
motion and marketing of Big Beat re-
leases at club, retail, and radio levels.
A key person in developing Big Beat
artists at radio will be Joey Carvello,
Atlantic’s senior director of dance
music and crossover radio projects.

“As an independent label, it was
frustrating to find an act, know that
it had the potential for huge success,
and then not have the resources to
take it all the way,” Kallman says.
“Joey’s track record at crossover ra-
dio and Big Beat’s strong club image
make for a great combination.”

Kallman also notes that he will as-

sist Atlantic in making use of Big
Beat’s independent distribution sys-
tem for 12-inch singles. “I think [At-
lantic] views our system for getting
12-inch product out there to mom-
and-pops as a worthwhile element in
breaking cutting-edge records:
dance, rap, or alternative rock, or
whatever genre.”

Atlantic apparently also is explor-
ing the idea of having Big Beat han-
dle all 12-inch releases from Atlantic
and Atco/EastWest.

The first singles resulting from
Kallman’s association with Atlantic
will be “Butt Naked” by Charm and
“You Took My Heart” by Rayguell.
Both are slated for release in the
coming weeks. Kallman will also
oversee new albums by Big Beat art-
ists Jomanda and Jay Williams in ear-
ly 1992.

Kallman’s recruitment to Atlan-
tic’s staff parallels the label’s current
effort to woo Danny Goldberg, presi-
dent of Gold Mountain Entertain-
ment (Billboard, Dec. 7). Atlantic is
negotiating to buy a piece of Gold-
berg’s company, he says, and also
wants him to take a senior position in
its West Coast office.

LARRY FLICK

ITO ST. PIERRE

ager of A&R.

Jeffrey Peterson is promoted to
product manager for London Rec-
ords in New York. He was production
coordinator.

DISTRIBUTION. RecTrack (USA) Inc. in
Somerset, N.J., promotes Bob Marin
to president and Glen Barros to VP
of operations. They were, respective-
ly, VP of RecTrack (Canada) Inc. and
systems analyst for RecTrack (USA)
Inc.

RELATED FELDS. Masaaki (Matt) Ito is
named president of Yamaha Elec-

tronics Corp. USA in Buena Park,
Calif. He retains his title of chief op-
erating officer.

Karen St. Pierre is appointed se-
nior project manager of the Educa-
tion Dept. of NARAS in Los Angeles.
She was director of special projects
for Viewpoint International.

Susan Solomon is named head of
music video at Satellite Films, a divi-
sion of Propaganda Films in Los An-
geles. She was director of video pro-
duction at Chrysalis Records.

Janet Williams is appointed asso-
ciate editor of Close Up, the monthly
magazine of the Country Music Assn.
She was publicity assistant.

Marc Senasac is named producer/
engineer at Rocket Lab in Los Ange-
les. He was a free-lance producer/en-
gineer.

David Dubow is appointed general
manager of Soundworks West. Ltd.
in Los Angeles. He was manager of
Studio 55.
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Yet Another Greation From Genesis
Vet Group Exhibits Uncanny Staying Power

B BY PAUL VERNA

NEW YORK—Had the members
of Genesis followed conventional
wisdom, they would have split up
many times over: in July 1970,
when guitarist Anthony Phillips
quit because of stage fright; in
June 1975, after six albums and
lavish critical acclaim, when singer
and showman Peter Gabriel left;
two years later, when guitarist
Steve Hackett bowed out, disen-
chanted with the group’s choice of
material, and perhaps most signifi-
cantly, in the ’80s, when the solo
careers of singer/drummer Phil
Collins and guitarist/bassist Mike
Rutherford blossomed into plati-
num-plus projects that many
thought would doom Genesis.

However, the band has demon-
strated an uncanny ability to stay
together. Hackett replaced Phil-
lips in late 1970. A new outside
singer was expected to replace Ga-
briel until it became clear that Col-
lins had the wherewithal to step
into the leading role. Then Mike
Rutherford, already the group’s
bassist and an able guitarist, re-
placed Hackett. And just as Col-
lins’ place behind the drum kit was
filled by a session musician on
tour, the guitar/bass functions
would also be augmented by a
hired player on stage.

The now-solid trio of Collins,
Rutherford, and keyboardist Tony
Banks resurfaces every few years
with an album and a tour, behav-
ing almost as if the other proj-
ects—Rutherford’s Mike + the
Mechanics, Collins’ music and film
exploits, and Banks’ solo albums
and film scores—did not exist.

Genesis has returned this time
with the diverse and provocative
“We Can’t Dance,” the latest affir-
mation of the group’s staving pow-
er. The album debuted two weeks
ago at No. 4 on The Billboard 200
Top Albums chart. This time out,
the group enlisted as co-producer
Nick Davis, who worked with
Rutherford and Banks on their re-
spective solo projects.

The collaboration has yielded a
pallet of songs ranging from four-
minute, sure-fire hits to longer
tracks in the group’s tradition as a

pioneering progressive rock outfit.

“No Son Of Mine”’ was unani-
mously selected as the lead single
and has already gone into the top
five on the Album Rock Tracks
chart and into the top 20 on the
Hot 100 while the video of the song
has been in heavy rotation at MTV.

“We felt that it was good after
five years to come back with some-

The album reaffirms
Genesis’ penchant for
delying convention

thing that was identifiably Genesis
and also said something about the
whole record,” explains Banks.
‘““‘And then, once we’d done the
first one, we could come out with
slightly more off the wall things.”

One of these “‘off the wall”
choices is ‘I Can’t Dance,” a
blues/rock vamp that is probably
the sparsest, most direct Genesis
track to date. That song, which
some U.S. radio stations have al-
ready jumped on, will be the next
single.

Other standout tunes on the al-
bum are “Driving The Last Spike,”
a 10-minute tribute to the rail
workers in England in the early
1800s; “Since I Lost You,” a touch-
ing song about the death of Eric
Clapton’s son earlier this year;
“Tell Me Why,” a tune that has
such a Beatles/Byrds feel to it
that its working title was “Ricken-
backer”’; and “Never A Time,” a
ballad in the style of such recent
hits as ‘“In Too Deep’” and “It's
Gonna Get Better.”

The new album is also a reaffir-
mation of the group’s penchant for
defying convention in its creative
process. For one, Genesis brings
no finished material into the re-
hearsals, preferring to show up
with a clean slate and let happen
whatever will. Also, its songs are
built upside down. Rather than be-
gin with the rhythm section, as
most bands do, Genesis usually
starts with a drum machine, a vo-
cal, a keyboard, and a guitar. The
bass and drums are added later.

Banks says of this songwriting

Voices Raised. “‘Four Voices For Human Rights™ read the bill at the Berkeley
Community Theater, where, from left, Mary-Chapin Carpenter, Joan Baez, and
Amy Ray and Emily Saliers of the Indigo Girls gave a benefit concert for the
Humanitas International Human Rights Committee. The evening raised close to

strategy, “Half the fun is to go in
there and just think, well, you
know, what do we do? It's a great
thrill when something emerges out
of complete nothingness.”

Adds Rutherford, “We never
really do any talking. We never
say, ‘Let’s do this.” It just hap-
pens—it’s a very natural process.”

In May, Genesis and its stage
musicians—drummer Chester
Thompson and guitarist/bassist
Daryl Stuermer—will embark on a
60-date stadium tour of the U.S.
and Europe.

The stage set will probably look
nothing like past Genesis shows.
The group is contemplating using
Jumbotron screens and radically
redesigning the layout of the
stage. It will probably scale down
the Vari-lite show, which it exploit-
ed to dramatic effect during the

(Continued on page 19)

Hailing Disposable Heroes. Opening a monthlong tour with Billy Bragg, the 4th
& B'way Records duo Disposable Heroes Of Hiphoprisy hit the Ritz in New York
to showcase its forthcoming debut album, “Hipocrisy Is The Greatest Luxury.”
The album has been preceded by the sharp track and video ‘“‘Television, The
Drug Of The Nation.” Gathered backstage, from left, are group members Rono
Tse and Michael Franti; Bragg; and Vernon Reid of Living Colour.

Grammy Gets Whoopi;

BACKSTAGE BEAT: The Beat this week went behind
the scenes at the 1991 Billboard Music Awards, which
will be broadcast Monday (9) on Fox. Winners and pre-
senters stopped backstage during the taping of the
show Dec. 3 at Santa Monica Airport in Santa Monica,
Calif., to share their views with the press. Billboard as-
sociate editor Chris Morris and West Coast bureau chief
Craig Rosen were on hand to capture their comments
... Garth Brooks, winner of five Billboard awards, said
his celebration would be a very personal one: “I'm tak-
ing a flight, in about three minutes,
home—gonna go up on the hill in

Setting The Scene At Billhoard Music Awards:

Van Halen Does Dallas

the ones that have broken up” ... Asked about her ad-
vice to high school students seeking careers in music, 16-
year-old R&B starlet Tracie Spencer said, “Education
must come first, because you never know what’s going
to happen in the music business.” Spencer, who travels
on the road with her father, brother, and sister, says she
has a full-time tutor to keep up with her high school
studies while on tour. “My best subject is government,”
she said. “Maybe [I'll] run for Congress someday, or
maybe president” . . . C+C Music Factory’s David Cole

just finished three different remixes

Nashville to sit with my wife. We
just found out we’re having a baby.
So we are just going to hang out to-
gether and be private . . . This is my
first baby. I'm scared. I don’t know
if I'm ready to be a father, but here
it comes” ... The members of Kid
'N Play, fresh off the success of

of Michael Jackson’s “Black Or
White,” which will be released in a
few weeks if Jackson approves
them. Clivilles said the label “loves
it, they just want to know if the
Gloved One loves it” ... Vanessa
Williams said she hopes to tour in
the spring. She added, “Due to the

and Robert Clivilles said they had

their movie sequel “House Party 2,”
announced that they’ll soon be
starting the first of three pictures for Warner Bros. The
new feature, “A Class Act,” was described by Christo-
pher (Play) Martin as “a ‘Prince And The Pauper’
meets ‘Trading Places’ kind of thing.” Christopher
(Kid) Reid showed off a new haircut—short dreadlocks
he described as ‘“the funky dope twist’—that replaced
his trademark “high-top fade” ... The members of
Queensryche, on hand to accept the top Album Rock
Track award, admitted to being a bit dazed by their suc-
cess after more than a year of constant touring. “We
haven’t been able to slow down and think about it too
much,” lead singer Geoff Tate confessed ... Hairstyle-
of-the-night award went to Larry “Bingo” Marcus of
Hot R&B Single award winner Rude Boys, who had his
nickname styled into the side of his head. Asked about
his moniker, Bingo gestured to band mate Joe Little
and said, “He was gonna say all the ladies play me all
the time.” ... Top-new-pop-male-artist winner Ralph
Tresvant said his next project will be produeing his 11-
year-old brother Andre. Tresvant added that he plans to
tour with New Edition comrade Bobby Brown, and
there will be more releases from the reunited New Edi-
tion in the future . . . Mick Jones, leader of Top Modern
Rock Track winner Big Audio Dynamite II, expressed
satisfaction with the new boxed set saluting his former
band, punk rock heroes the Clash. Jones added wryly,

economy . . . a lot of people are play-
ing houses smaller than they nor-
mally would have, which is a shame. It certainly has to
do with the political state of our country now, which is
kind of pathetic. Record sales are down. People don't
have the money to buy records and don’t have the mon-
ey to see their favorite artists. So you've got to talk to
your administration and make a change” ... Dwight
Yoakam talked about a Dec. 4 benefit in Los Angeles
that would team him with Billy Idol to raise funds to
fight California’s mandatory helmet law for motorcy-
clists. “Whether it’s a small liberty or a large liberty, 1
don’t think any are small enough to lose casually,” Yoa-
kam said. “We feel we lost the liberty of freedom of
choice when they said you got to wear a helmet” . .. Hot
Rap Single winner L.L. Cool J said he wouldn’t accept
any film roles “unless they offer me a role that is going
to be beneficial to me on how I am perceived publicly. I
have to be able to keep my dignity. I am not going to run
down the street with an Afro anda TV set” ... Boyz I
Men duplicated its broadcast feat and wowed the press
corps backstage with a brief, impromptu a cappella per-
formance ... Mike Mills, bassist for top-modern-rock
artist and worldwide-album winner R.E.M., explained
why he was the sole band member on hand to accept the
kudos: “They’re all cowards. Large groups of people
and television cameras scare them to death, so I volun-
teered to do this.” Mills also sniped at the slow delivery

aiodﬁgg)for the organization, which Baez formed in 1979. (Photo: Margaret “The record companies think the best bands to have are (Continued on page 18)
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ARTIST DEVELOPMENTS

POP'S COOL VIEWS

Like any good student of his pro-
fession, Steven DeSilva makes
sharp observations and learns from
other people’s mistakes. The 27-
year-old DeSilva—who goes by the
moniker “Pop” as front man of his
one-man band, Pop’s Cool Love—
has collaborated with the likes of
George Clinton and Fishbone and
says he learned about the value of
making mistakes from one mentor,
Sly Stone.

“Sly told me he learned to devel-
op his sound through the mistakes
he made while playing,” Pop says.
“He said that’s how he learned to
trust himself as a musician.”

Using that same philosophy, Pop
experiments with several different
genres, such as hip-hop, rock, funk,
and jazz in his Elektra Entertain-

ment debut album, “A Man.” The
set’s first single, “Buzz,” a rap-
funk slow burner with an under-
current of rock, raised some eye-
brows earlier this fall, as did the
video, which appropriately landed
in MTV’s “Buzz Bin.”

With a fix on Pop as a modern-
rock artist, Elektra is looking to
start another buzz with a video of
the track “Free Me,” directed by
Tim Pope (ZZ Top, the Cure), which
will be released to clubs and video
outlets this month. The track will
then be promoted to modern rock
radio in January.

“On my album, I tried to find my
own little pocket,” Pop says. “One
day I was thrashing out on ‘May
Ham,’ then the next day I was
crooning on ‘Tempt Me.””’

Born in Tahiti to an African-

American father and a French-Ta-
hitian mother, Pop says he devel-
oped his penchant for genre-bend-
ing early on from his parents’
extensive record collection. “They
had everything from Jimi Hendrix
to Elton John,” he recalls.

Pop moved from Tahiti to Hawaii
to Harlem in his childhood, during
which he learned to play drums,
keyboards, guitar, bass, saxo-
phone, and his “secret weapon,”
the clavichord, all by ear. “I tried
to take music lessons,” he says,
“but I couldn’t tell one note from
the next.”

But that has hardly stopped him
from developing as a musician. On
“A Man,” besides writing and pro-
ducing every track, Pop also plays
every instrument on every track.
“I could’ve sold 50,000 more al-
bums if I got others to perform,”
Pop says. “But if [ can’t do it my-
self, I shouldn’t be out there.”

GIL GRIFFIN

THE BEAT

(Continued from page 16)

of trophies handed out at awards
shows: “They always say that ‘we
are going to mail you the trophies.’
We are still waiting on the MTV
awards, and six months from now,
we will probably get these” . ..
While Mariah Carey didn't show in
the press room, multiple-award-win-
ner Whitney Houston spent a
lengthy time answering questions,
ignoring numerous attempts by
ushers to move her along. Houston
said the 10-carat ring on her finger
was a gift from Bobby Brown.
“He's a man, he's strong, he’s beau-
tiful,” she said of Brown. Houston
also talked about her forthcoming
film “The Bodyguard,” in which she
stars with Hollywood-man-of-the-
hour Kevin Costner. “Kevin is
great to work with,” she said. “He
knows what he’s doing. He’s real
down to earth.” Houston portrays a
rock star in the movie and is fea-
tured performing ... Awards show
host Paul Shaffer said the cominer-
cially unsuccessful album he record-
ed a few years back for Capitol
“was too hip for the room. And by

the room, I mean the entire record-
buying public.”

GRAMMY GETS WHOOPI:
Whoopi Goldberg has been con-
firmed as host of the 34th annual
Grammy Awards, to be broadcast
Feb. 25 on CBS-TV from New
York’s Radio City Music Hall.

HECOVERING: Rob Pilatus of
Milli Vanilli was hospitalized Nov.
30 after reportedly attempting to
commit suicide in his suite at the
Mondrian Hotel in West Hollywood,
Calif. Sheriff’s deputies pulled Pila-
tus off his patio after the singer had
called the Los Angeles Times
switchboard and announced that he
intended to kill himself. Pilatus’
publicist said later the vocalist had
become suicidal after mixing an
anti-depressant drug with alcohol,
and that he will undergo counseling
for recent bouts of depression.

IZZY OUT: Axl Rose confirmed on
“Rockline”’ Nov. 25 that Guns N’
Roses rhythm guitarist Izzy Strad-

Cooking Catfish. The day before launching a U.S. tour at the Providence Civic
Center in Rhode Island to promote their current Chrysalis Records album,
“Catfish Rising,” lan Anderson and his band mates in Jethro Tull joined
promoter Frank J. Russo at a press conference to discuss the tour at Russo’s
850-seat New Campus Club in downtown Providence. Afterward, those in
attendance were treated to a three-song set by, from left, David Pegg,
Anderson, and Martin Barre. (Photo: Jeff Damiano)

lin is leaving the group, tired of
touring and making videos. Guitar-
ist Gilby Clarke from Kill For
Thrills is due to replace Stradlin for
dates on the current GN’R tour of
the U.S.—which, it must be noted,
were placed on sale before the band
announced Stradlin’s split.

OZZY INJURED: Under doctor’s
orders to stay off an injured and in-
fected foot, Ozzy Osbourne has
postponed December dates on his
current Theatre Of Madness tour
until next month. The Oz man, tour-
ing behind his near-platinum ‘“No
More Tears” album, broke his foot
while jumping about on stage Nov.
26 at the Aragon Ballroom in Chica-
go—but pressed on with shows in
Cleveland, Buffalo, N.Y,, and De-
troit, developing an infection in his
ankle.

VAN JAM: Van Halen played a
free concert at the Dallas Alley en-
tertainment complex in Dallas Dec.
4. The band was making good on a
pledge made back when it played
the Texxas Jam in 1988 on a night
when Sammy Hagar conceded to
80,000 fans that his voice was shot.
Van Halen is touring the U.S.
through May behind its double-plat-
inum Warner Bros. album, “For Un-
lawful Carnal Knowledge.”

SIGNINGS: Maureen McGovern
to RCA Victor in an exclusive world-
wide deal. McGovern will release an
album of pop classics from the '60s
next March, featuring material
originally recorded by the Everly
Brothers, the Beach Boys, Dusty
Springfield, Dionne Warwick, and
others.

BITTER TRUTH: Laurie Free-
love’s recent well-attended show-
case at the Bitter End in New York
lived up to the promise of her pow-
erfully evocative Chrysalis/Ensign
debut album, “Smells Like Truth,”
reports Beat correspondent Jim
Bessman. The set also featured
Freelove’s collaborator on the al-
bum and label mate Boo Hewer-
dine, who played guitar and sang
behind Freelove after his own set.

Co-Writer Tums Spotlight On
Bert Bems’ Musical Legacy

A FORGOTTEN GIANT? From a
period in the early '60s to his death
in 1967, Bert Berns co-wrote—usu-
ally under the pseudonym Bert
Russell—or produced dozens of
successful recordings. He even re-
corded as an artist, using yet a third
moniker, Russell Byrd.

His artist associations—often in-
cluding song collaborations—saw
recordings by the Isley Brothers,
Ben E. King, Patti LaBelle & the
Bluebelles, Barbara Lewis, Linda
Lewis, the McCoys, Garnet
Mimms, and Conway Twitty,

of the Family Stand’s album songs,
“Shelter,” with Sandra St. Victor.

A CALLED-FOR Subjectivity:
“Lissauer’s Encyclopedia Of Popu-
lar Music In America: 1888 To The
Present” is a monumental listing,
with a capsule background, more
than 19,000 songs of note, in all pop
genres. Starting from 1888—Rob-
ert Lissauer had hoped to finish the
book for a round-number 100-year
survey—the Lissauer tome is not
meant to reflect subjectivity on Lis-
sauer’s part. However, with one

among others. song, “That’s

But song- Why Darkies
writer collabo- Were Born,”
rator Ray it's welcome.

Passman be-
lieves Berns,
who  truly
filled the bill

ords s:Music

The piece on
the song, writ-
ten by Lew
Brown and

of being a
wild-and-
wacky guy, yet exceedingly friend-
ly and accessible, has missed out on
deserved recognition among greats
of soul and rock’n’roll hit makers.

“It is a milestone for me,” writes
Passman to Words & Musie, “to
have my first renewal of a song,
‘Get Him,” written in 1963 and a suc-
cess for the Exciters. I wrote it in
collaboration with Bert, Jerry
Leiber & Mike Stoller, who used
the name Elmo Glick.

“L&S are, of course, legendary
... As for Bert, unfortunately, he
passed on, leaving a legacy of hits,
including ‘Twist & Shout,” ‘Hang
On Sloopy,” ‘Piece Of My Heart,’
‘Cry To Me,” and ‘A Little Bit Of
Soap.” He also produced Van Mor-
rison, Lulu, the McCoys, Solomon
Burke, and Roy Hamilton.

“It befuddles me why the music
industry has not seen fit to honor
Bert with membership in the Rock
and Roll Hall of Fame or Song-
writers Hall of Fame. I feel this
cry should be taken up by the likes
of Phil Spector, Barry Mann, Cyn-
thia Weil, Jeff Barry, Ellie Green-
wich, Burt Bacharach, and others
who worked with and knew Bert.

“Hang on, Bert. It's time for a
boxed set of your hits—are you lis-
tening Ahmet or Rhino Records?”

DEALS: PolyGram/Island Music
Group has signed the Eric Gales
Band (Elektra) to an exclusive
worldwide pact, while also signing a
deal with Prince protégée Ingrid
Chavez (Warner Bros./Paisley
Park). Featured in Prince’s “Graffi-
ti Bridge” album, her first single is
“Elephant Box,” from her self-ti-
tled debut album ... Sony Music
Publishing has signed Jimmy
Scott to a worldwide deal. He has
penned top 10 hits “You're Not
Alone” for Chicago and ‘“Never
Been In Love Before” for Marva
Hicks. He has had other recordings
by Cheap Trick, Joe Cocker, and
others . .. Another Sony Music
signing is Tom Hammer, back on
the road with the Family Stand
(EastWest). He has co-written one

by Irv Lichtman

Ray Hender-
son and heard
in 1931’s “George White's Scandals,
Eleventh Edition,” includes this
comment by Lissauer: “The song is
no longer sung, for good and obvi-
ous reasons.” Lissauer is a veteran
publisher, having spent many years
handling the estate of composer
Vincent Youmans. The encyclope-
dia is published by New York’s
Paragon House, with a list price of
$135.

ASCAP SUES SUGAR BOWL:
With the Sugar Bowl only weeks
away, ASCAP has taken the annual
postseason college football game
and its sponsor, United States Fi-
delity & Guaranty Co., to federal
court in New Orleans, claiming mu-
sic cleared by the performing rights
society is being performed at the
bowl without permission. ASCAP
wants the court to prohibit songs
published by five of its member mu-
sic publishers from being played at
the event. A Sugar Bowl spokes-
man says the problem rests with
university bands, not the Sugar
Bowl.

BOBBY IN CONNECTICUT:
Bobby Weinstein, BMI’s VP of
writer relations, who can relate to
himself with such co-authored hits
as “Goin’ Qut Of My Head” and
“Hurt So Bad,” was honored re-
cently by the Connecticut Song-
writers Assn. Weinstein, says Don
Donegan, founder and executive di-
rector of the association, has an-
chored monthly song critiques for
the past decade and is “an inspira-
tion to songwriters everywhere.”

PRINT ON PRINT: The following
are the best-selling folios at CPP/
Belwin:

1. Garth Brooks, Ropin’ The Wind
2. The Commitments, The Commit-
ments

3. Tom Petty & the Heartbreakers,
Into The Great Wide Open

4. Garth Brooks, No Fences

5. Nat King Cole, Unforgettable
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GENESIS

(Continued from page 16)

"80s.

According to Rutherford, the
shows will feature “as much of the
new album as sounds good” and a
generous selection of cuts from its
triple-platinum 1986 album, “In-
visible Touch.”

Playing older material is an
ever-present challenge for Gene-
sis. Unlike many bands with a two-
plus-decade history, Genesis at-
tained mass popularity relatively
late in its career. Consequently, its
early material is sacred to its long-
time followers but means little to
its much larger core of new fans.

It’s a great thrill when
something ernerges
out of nothingness’

“The last time we tried doing
some of ‘Supper’s Ready’ on stage
in America, the audience didn’t
know what was going on at all, in
the main,” says Banks, speaking of
the group’s 20-minute signature
epic from the Gabriel days. “It’s a
bit embarrassing to be out there
playing [it], because you think
you’re doing this for the audience’s
benefit and the audience aren’t real-
ly enjoying it, in the main.”

Collins adds, “The unfortunate
thing is that the older fans are al-
ways the ones who make their feel-
ings felt more than the newer
fans. The newer fans are happy
with anything you play, 'cause
they don’t have that flag waving
from the past. So you get 1,000
people out of 20,000 people, may-
be, who at different times of the
evening will shout out, ‘Supper’s
Ready’ ... but then you actually
play it, everybody’s saying,
‘What’s this? What album’s this
on, anyway? ”’

There is no foreseeable end to
the Genesis experience, according
to Banks, Rutherford, and Collins.
As long as the three continue to
find that the chemistry is right be-
tween them, they will continue to
make music together, notwith-
standing their outside work.

In the meantime, the band has
amassed a collection of unreleased
tracks that it may release as a set.
Banks says, “We've always talked
about it a bit as our kind of retire-
ment present.”’

Whenever that might be.

PUBLICITY
PRINTS
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ARTISTS IN CONGERT

GEORGE HARRISON
ERIC CLAPTON
Yokohama Arena, Tokyo

A NERVOUS-LOOKING George
Harrison opened his 12-date Japanese
tour Dec. 1 with a sellout at the
12,000-seat Yokohama Arena and a
show heavily weighted with familiar
hits.

Backed by Eric Clapton and his
eight-member band, the former Bea-
tle offered an entertaining, if unspec-
tacular, 2'4,-hour concert, opening
with a reasonably tight version of “I
Want To Tell You,” which dates from
“Revolver.” After a so-so version of
““Old Brown Shoe,” Harrison
launched into a funky “Taxman,”

which featured solos by Clapton that
were faithful to the originals without
being note-for-note copies.

By this time, Harrison (whose last
tour of Japan was with the Beatles in
1966) had begun to relax and on the
next song, “Something,” he stretched
out a bit on guitar. Although never
known as a strong singer, he was in
remarkably good vocal form and his
plaintive voice was clearly audible in
the mix.

Clapton played his sideman role to
the hilt, staying to one side of the
stage and leaving much of the solo
work to Harrison—whose slide play-
ing was sublime—and to band mate
Andy Fairweather-Low.

After Harrison performed ‘‘Pig-

gies”’—one of the evening’s odder
choices—Clapton took over for four
numbers. [t was immediately evident
which of the two had spent the last 17
years on the road and which had not.

Unlike Harrison, whose intimate,
more mellow music is more suited to
smaller venues, Clapton is the con-
summate stadium rocker, and the en-
ergy level rose appreciably as he
worked through ‘Pretending,” “Old
Love,” “Wonderful Tonight,” and the
Cream classic “Badge,” which he co-
wrote with Harrison.

Harrison ended the main part of
the show with the mournful “Isn’t It
A Pity” and, for the encore, a some-
what ragged version of “While My
Guitar Gently Weeps” and an ener-
getic “Roll Over Beethoven.”

After eight concerts in western
and central Japan, Harrison and
Clapton were due to return to Tokyo

Julian Lennon Finds Creative Voice On New Set
Serves Up Confidence, Control On ‘Help Yourself’

B BY KAREN O’'CONNOR

NEW YORK—Julian Lennon spent
eight months locked in a little gray
room and emerged not only with a
new attitude but, he believes, his
strongest album to date.

“‘Help Yourself” is the album that
resulted from Lennon’s therapeutic
isolation in that small gray room—a
rented space in Los Angeles he used
for weeks to compose both his
thoughts and his music. The ses-
sions helped boost Lennon’s spirit
as well as his career.

“Saltwater,” the first single from
his fourth Atlantic album, recently
spent four weeks in the top 10 on the
UK. chart, peaking at No. 6. Atlantic
has promoted the track to pop radio in
the U.S. and MTV added a video of the
track last month to its “Buzz Bin.”

Although Lennon feels the UK.
charts and U.S. charts are equally
competitive, he says, “There is a lit-
tle more opportunity’ in the U.S. be-
cause there are so many different
charts for various radio formats.
“But, if you are successful in En-
gland or Europe, then you really are
successful, 'cause you’'ve made it
through everything to get to that
one chart. The one and only chart.”

Lennon believes his creative con-
fidence may be credited to his new
attitude. “I"d always felt that every-
thing’s in the mind, the only person
that can change anything you do is
yourself,” he says. “I used to listen
to and depend on too many people
... I'm finally not giving a damn
what anybody thinks anymore,
which was a major problem before.”

“After the second album [“The

Julian Lennon isolated himself in a rented room for eight months to compose his
thoughts and music for his new Atlantic album, “Help Yourself.”

Secret Value Of Daydreaming’ in
1986] and the criticism and the com-
parisons, I was angry because most
of it had not been constructive. It
would always be, ‘Julian’s now got
the same haircut as his dad did 10
years ago.’ I also felt very annoyed
by the fact that I seemed to be the
only person being crucified for us-
ing Beatles influences.

“Initially when the ‘Saltwater’
demo was sent to me I said, ‘This is
too Beatles, are you kidding?’ But I
came to terms ... That influence
had always been a part of my life
and I wanted to reintroduce it back
into my life.”

Lennon even asked George Harri-
son to contribute a guitar solo to
“Saltwater.” Harrison was distract-
ed from the project when Eric Clap-
ton suffered the tragic loss of his
son. ‘“Harrison went off to console
Clapton,” explains Lennon. “The
guitar solo became 4 combination of
my solo and George’s.”

Lennon later reached out to other
songwriting collaborators as well,
including Glenn Tilbrook of
Squeeze, British lyricist Anthony
Moore, Paul Buchanann of the criti-
cally acclaimed Scottish group Blue
Nile, guitarist John McCurry, and
longtime friend and band mate Jus-
tin Clayton.

“Help Yourself” is full of firsts
for Lennon. It is the first album for
which he used outside material and
it is his first album produced by Bob
Ezrin, previously known for his
work with Pink Floyd, Peter Gabri-
el, and others. “Bob watched my ca-
reer from day one and he’'d always
thought that I had more potential
than either I was giving or that |
was being allowed to show, so to
speak,” says Lennon.

This album is also the first on
which Lennon acknowledges play-
ing multiple instruments—six In
all—in the album’s credits. “I've
been playing these instruments for
three albums,” he says. “I felt it
was about time that I let other peo-
ple know that I do all of this stuff.”

And Lennon plans to do more. He
expects to tour next spring and says
that he will either co-produce his
next album or “do it myself.”

for three shows at the Tokyo Dome.
The tour is expected to gross about
2.2 billion yen ($17 million). Although
the concerts are being filmed and re-
corded, no plans to release the mate-
rial have been announced.

STEVE McCLURE

GORROSION OF CONFORMITY
PRONG
BULLET LaVOLTA
The Whisky A Go-Go
West Hollywood, Calif

EARPLUGS WEREN'T mandatory
at this Nov. 20 show, but many in the
audience probably wished they had
brought them along. The first of two
nights by this triple bill of thrash,
metal, and punk-oriented groups was
an evening-long thundercrack, and
those who didn’t have their auditory
canals stuffed to keep out the high
frequencies may have desired them
to blot out some musically unexcep-
tional noise.

The night’s best set was turned in
by Boston-based opener Bullet La-
Volta, which trotted the ledge be-
tween hardcore and metal without
faltering all night. The five-man,
twin-guitar unit rammed through
material from its new RCA release,
“Swandive,” with high-muzzle veloci-

around the stage and mercilessly hec-
tored the jaded crowd.

Long hair blew around in an ampli-
fier-produced breeze as stagefront
spectators banged their heads to Epic
signee Prong. While the New York-
based trio roused the fans to some ju-
bilant stage diving, there was pre-
cious little originality in the group’s
logy set, which featured James Het-
field-influenced vocals by guitarist
Tommy Victor and much tuneless,
bottom-heavy instrumental rambling.

With its smoke machine and strobe
lights, the band appears primed for
stadium dates, but it will take a lot
more fine-tuning before Prong is
ready for the sheds.

The new Relativity album by Cor-
rosion Of Conformity is titled
“Blind,” but “Deaf” may be more like
it: The Raleigh, N.C., quintet pinned
listeners to the wall with a physically
enervating blast of sound. While the
veteran indie group’s recorded work
has been praised for its social rele-
vancy, no lyrical substance or subtle-
ty could be picked out of the elemen-
tal, high-volume din; in attack, C.0.C.
resembled any number of similarly
styled postpunk thrash units.

After this night of full-on sonic as-
sault, there was little the average lis-
tener could say except, ‘“‘Pass the

ty, as vocalist Yukki Gipe vaulted hearing aid.” CHRIS MORRIS
AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE MUSIC OF ANDREW Fox Theatre Nov. 19-24 $906,539 31,450 Brass Ring Prods.
LLOYD WEBBER Detroit $32.50/330/ two PACE Theatricals
FEATURING MICHAEL $27.50/820 sellouts
CRAWFORD
ROD STEWART Palace of Nov. 23-24 $854,005 32813 Cellar Door Prods.
Auburn Hills $50/$35/$22.50 sellout Belkin Prods.
Auburn Hills,
Mich.
JOSE CARRERAS Sydney Nov. 26 $791,549 10,776 Victoria State
Entertainment (31,008,343 setlout Opera
Centre Australian) International
Sydney $12/$85/348 Management
Group
GARTH BROOKS The Summit Nov. 16-17 $496,074 31,698 Estrellia
TRISHA YEARWOOD Houston $15.65 selout Entertainment
CHRIS LEDOUX Group
LUTHER VANDROSS The Summit Nov. 12-13 $495,353 19.237 Black Diamond
SOUNDS OF BLACKNESS Houston $25.75 21,950, Touring
SINBAD one sellout
ROD STEWART Spectrum Nov. 21 $445,675 17,869 Electric Factory
Philadelphia $38/325.50 setout Concerts
PAULA ABDUL Rosemont Nov. 26 $318,895 12,509 Jam Prods.
COLOR ME BADD Horizon $35/322.50 14,545
Rosemont, Il
PAULA ABDUL SkyDome Nov. 23 $314,873 13,972 Concert Prods.
AFTERSHOCK Toronto (3358,263 15017 International
COLOR ME BADD | Canadian)
| $29.75/825.15
THE HIGHWAYMEN: Paramount Nov. 30 $306,150 5,99 The BASS Tickets
JOHNNY CASH Theatre $10/875/ seflout Foundation
WILLIE NELSON Oakland, Calif. $50/325
WAYLON JENNINGS
KRIS KRISTOFFERSON
PERRY COMO Star Plaza Nov. 22-24 $284,200 9,800 in-house
Theatre $29 10.200,
Merriliville, Ind. two
sellouts
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, inc.
Boxscores should be submitted to: Marie Ratliff, Nashvilie. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing. call Laura Stroh, (615)-321-4254.
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PRIVATE LINE’ by Gerald Levert (EastWest) earns the newly reor:
ganized company Atco-EastWest its first No. 1 single. “Private Line”
was developed quickly at radio despite the lingering recurrent airplay of
“Baby I'm Ready” by Levert (Atlantic), which features Gerald’s distine-
tive vocals. “Private Line” earns the top spot by ranking No. 1 in both
radio and retail reports. Forty-five stations list it at No. 1. Congratula-
tions to Gerald Levert, Atco-EastWest chairman Sylvia Rhone, and the
entire staff!

]

I LOVE YOUR SMILE’ by Shanice Wilson (Motown) is the only rec-
ord on the chart that has reports from the entire panel, gaining WMXD
Detroit. Radio- and retail-point increases are huge, and it earns its first
No. 1 report from WIZF Cincinnati. Though its increase in retail rank
(14-8) trails radio (9-3), it is nevertheless the record most likely to become
No. 1 next week.

THERE ARE A NUMBER of records that have performed well over
the past few weeks that have been neglected, mainly because of the re-
cent radio and retail panel changes. Therefore, I will quickly highlight as
many as | can squeeze into this space. “Love Crazy” by Atlantic Starr
(Reprise) has reports from 101 stations and is No. 1 at KMJQ Houston. It
has top five reports from 32 stations. ‘2 Legit 2 Quit” by Hammer (Capi-
tol) has reports from 86 stations, adding WJJS Lynchburg, Va. It has top
five reports from 11 stations and is No. 1 at WIMI Jackson, Miss. “Tell
Me What You Want Me To Do” by Tevin Campbell (Qwest) is listed by
101 stations, gaining WRKS New York at No. 35. Seven stations list it
top five. “The Comfort Zone”’ by Vanessa Williams (Wing) gets an add
from KJMS Memphis, for a total of 102 stations. It has top five reports
from WQOK Raleigh, N.C., WCKU Lexington, Ky., and KIPR Little
Rock, Ark. “Change” by Lisa Stansfield (Arista) has reports from 92
stations, gaining three: WHRK Memphis at No. 23; WPAL Charleston,
S.C.; and it is re-added at WUJM Charleston at No. 29. “You (You're The
One For Me)” by Ex-Girlfriend (Reprise) regains its bullet, adding six
new radio reports, including WXVI Baltimore and KMJQ Houston. It is
readded at WZHT Montgomery, Ala., at No. 30.

‘

BLACK OR WHITE’ by Michael Jackson (Epic) has already topped the
Hot 100 Singles chart, which is based on monitored radio play and sales
information gathered by SoundScan. R&B radio is developing more slow-
ly, with 93 stations reporting it. In June 1988, “Dirty Diana” peaked at No.
five, with reports from 95 stations. While R&B radio may love Jackson,
rock’n’roll is still hard to program to its many “new-jack” listeners.

POWER PICKS: “Keep It Comin’” by Keith Sweat (Elektra) earns
Power Pick/Sales kudos, gaining 65 of the panel’s 173 reporters in one
week. In total it has sales reports from 102 retailers. It has radio reports
from all but one adult-oriented station in the North Central region.
“Stay” by Jodeci (Uptown) is on 69 stations, as it gains 30 new reports.
A number of stations already report it high on their lists, including
WJLB Detroit (26-23), WIZF (33-26), and KKDA-FM Dallas (23-21).

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS AD ADDS DS 0

23 REPORTERS 27 REPORTERS 53 REPORTERS 103 REPORTERS
STAY
JODEC! upTown 7 6 17 30 69
LOVE STORIES
JENNIFER HOLLIDAY arista 2 6 15 23 35
EVERLASTING LOVE
TONY TERRY epic 4 6 9 19 75
SO INTENSE
LISA FISCHER €LEKTRA 3 5 9 17 42
LET’S STAY TOGETHER
GUY mca 2 9 4 15 61
UUH AHH
BOYZ || MEN moTown 3 2 9 14 85
LATIFAH'S HAD IT UP 2 HERE
QUEEN LATIFAH tommy BOY 2 4 8 14 15
WORD TO THE BAD
JERMAINE JACKSON arisTa i 4 8 13 19
THINGS THAT YOU DO
D.J. JAZZY JEFF nve 1 5 7 13 14
THESE THREE WORDS
STEVIE WONDER moTown 0 5 6 11 89

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

B'"mrd' © 1991. Billboard/BPI Communications, Inc.

FOR WEEK ENDING DECEMBER 14, 1991

s. I s & A. I

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each titie's composite position on the main Hot R&B Singles chart.

z oz
. SALES L. AIRPLAY 38
g2 TITLE ARTIST [28| |Z§|2¥| TITLE ARTIST (28
1 | 2 | PRIVATE LINE GERALD LEVERT | 1 1 | 2 | PRIVATE LINE GERALD LEVERT | 1
2 | 4 | PUT ME IN YOUR MiX BARRY WHITE | 2 2 | 4 | GIVING YOU ALL MY LOVE CHRIS WALKER | 4
3 [ 1| I'LL TAKE YOU THERE BEBE & CECE WINANS | 3 3 1 9 | I LOVE YOUR SMILE SHANICE | 5
4 | 5| CAN'T TRUSSIT PUBLIC ENEMY | 11 4 | 7 | LOVE CRAZY ATLANTIC STARR | 8
5 | 7 | GIVING YOU ALL MY LOVE CHRIS WALKER | 4 5 | 1 | I'LL TAKE YOU THERE BEBE & CECE WINANS | 3
6 | 8 | 2LEGIT 2 QUIT HAMMER | § 6 | 8 | AFTER THE DANCE _ FOURPLAY FEATURING EL DEBARGE | 7
7 | 3 | FEELS LIKE ANOTHER ONE PATTI LABELLE | 6 7 { 6 | PUT ME IN YOUR MIX BARRY WHITE | 2
8 |14 | | LOVE YOUR SMILE SHANICE | 5 8 | 3 | FEELS LIKE ANOTHER ONE PATTI LABELLE [ 6
9 |18 | BLACK OR WHITE MICHAEL JACKSON | 14 9 |13 | THE COMFORT ZONE VANESSA WILLIAMS | 13
10 [ 16 [ TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 10 10 | 12 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 10
11 [13 | AFTER THE DANCE  FOURPLAY FEATURING EL DEBARGE | 7 11 [ 10 [ CAN'T WAIT TO GET YOU HOME ERIC GABLE | 12
12 | 6 | FOREVER MY LADY JODECI | 23 12 | 11 | LIVING IN CONFUSION PHYLLIS HYMAN | 15
13 [12 | SET ADRIFT ON MEMORY BLISS P.M. DAWN | 16 13 [15 ] 2 LEGIT 2 QUIT HAMMER | 9
14 |10 | 1S IT GOOD TO YOU HEAVY D. & THE BOYZ | 22 14 [ 14 | CAN HE DOIT READY FOR THE WORLD | 18
15 [ 20 | CAN'T WAIT TO GET YOU HOME ERIC GABLE | 12 15 |16 | THE RUSH LUTHER VANDROSS | 26
16 | 22 | LOVE CRAZY ATLANTIC STARR | 8 16 | 21 | INSATIABLE PRINCE AND THE N.P.G. | 17
17 | 23 | KISS YOU BACK DIGITAL UNDERGROUND | 20 17 | 23 | BLACK OR WHITE MICHAEL JACKSON | 14
18 | 25 | THE COMFORT ZONE VANESSA WILLIAMS | 13 18 | 19 | SET ADRIFT ON MEMORY BLISS P.M. DAWN | 16
19 | 30 [ INSATIABLE PRINCE AND THE N.PG. | 17 19 | 24 | KEEP IT COMIN' KEITH SWEAT | 21
20 |11 | CLOSER THAN CLOSE PEABC BRYSON | 31 20 { 25 | CHANGE LISA STANSFIELD | 19
21 | 9 | TENDER KISSES TRACIE SPENCER | 28 21 {26 | ) WANT YOU JODY WATLEY |29
22 | 24 | LIVING IN CONFUSION PHYLLIS HYMAN | 15 22 {22 | CAN'T TRUSS IT PUBLIC ENEMY [ 11
23 | 26 | CHANGE LISA STANSFIELD | 19 23 |30 | CAN'T LET GO MARIAH CAREY | 27
24 | 28 | CAN HE DO.IT READY FOR THE WORLD | 18 24 | 28 | (EVERYBODY) GET UP ROGER | 25
25 | 17 | MIND PLAYING TRICKS ON ME GETO BOYS | 35 25| 5 | ARE YOU LONELY FOR ME RUDE BOYS | 24
26 | — | KEEP IT COMIN’ KEITH SWEAT | 21 26 | 29 | EVERYTIME MY HEART BEATS RIFF | 30
27 | 15 | ARE YOU LONELY FOR ME RUDE BOYS | 24 27 | 31 | KISS YOU BACK DIGITAL UNDERGROUND | 20
28 | 19 | AIN'T GONNA HURT NOBODY KID 'N PLAY | 43 28 { 32 | UUH AHH BOYZ il MEN | 33
29 | 33 | (EVERYBODY) GET UP ROGER | 25 29 |36 | I BELONG TO YOU WHITNEY HOUSTON | 36
30 | 21 | HOUSECALL  SHABBA RANKS (FEATURING MAXI PRIEST) | 47 30 | 33 | MAKE TIME FOR LOVE KEITH WASHINGTON | 34
31 | 34 | FINALLY CE CE PENISTON | 39 31 | 40 | THESE THREE WORDS STEVIE WONDER | 37
32 |40 | CAN'T LET GO MARIAH CAREY__27__ 32 |39 | THE WAY | FEEL ABOUT YOU KARYN WHITE | 38
33|32 EVERYTIME MY HEART BEATS RIFF | 30 33 | 38 | ALL THROUGH THE NIGHT TONE LOC | 32
34 [36 | ALL THROUGH THE NIGHT TONE LOC | 32 34 | — | YOU (YOU'RE THE ONE FOR ME) EX-GIRLFRIEND | 41
35 [ — | ) WANT YOU JODY WATLEY | 29 35 (17 | 1SIT GOOD TO YOU HEAVY D. & THE BOYZ | 22
36 | — | JUST THE TWO OF US CHUBB ROCK | 49 36 | — | EVERLASTING LOVE TONY TERRY | 46
37 {31 | RIGHTDOWNTOIT DAMIAN DAME | 42 37 |18 | TENDER KISSES TRACIE SPENCER | 28|
38 | — | MAKE TIME FOR LOVE KEITH WASHINGTON | 34 38 | — | SHE'S GOT THAT VIBE R. KELLY | 44
39 |29 | HOUSE PARTY Il TONY! TONI' TONE! | 48 39 | — | NEVER IN MY LIFE CHERRELLE | 40
40 | 35 | O.P.P. NAUGHTY BY NATURE | 59 40 | — | STAY THIS WAY THE BRAND NEW HEAVIES | 45

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

2

1
12

97
19
31
69

13

55
52

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

50

GROOVE YA (Money tn The Bank, BMi/Jon, Gass,
ASCAP)

1
2

2 LEGIT 2 QUIT (Bust-it, BMI) 67 HEART TO HEART (Sula, ASCAP/WB,

AFTER THE DANCE (Jobete, ASCAP) ASCAP/Heritage, ASCAP) 42
AIN'T GONNA HURT NOBODY (Hittage, 57 HOME IS WHERE THE HURT IS (E.Sharp, ASCAP)
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid 'N 47 HOUSECALL (Aunt Hilda, BMI/Shadows, BMI/Maxi, 80
Piay, ASCAP) BMI/Gunsmoke, ASCAP/Pow Wow, ASCAP/Anchor, 26
AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams, ASCAP/Level Vibes, ASCAP)

BMI/Power Artists, BMI) 48 HOUSE PARTY Il (| DON'T KNOW WHAT YOU COME 16
ALL NIGHT ALL DAY (inter Coastal, BMI/Pac Jam, TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP)

BMI) 36 | BELONG TO YOU (Virgin Songs, BMI/Rightsong,

ALL THROUGH THE NIGHT (Loc'd Out, ASCAP/Black BMI/Franne Gee, BMI)

Doors, ASCAP) 3 VLL TAKE YOU THERE (Irving, BMI)

ARE YOU LONELY FOR ME (Trycep, BM!/Ramal, 5 | LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude

BM!I/Rude News, BMI/Mike Ferguson, BMi) Sky, ASCAP) n
BE A FATHER TO YOUR CHILD (Fred & Barney, BM!) 91 I'M ON YOUR SIDE (Gratitude S'ky, ASCAP/Purple

BE TRUE TO YOURSELF (Protoons, ASCAP/Greedy Bull, BMI/When Words Collide, BMI/Willesden, BMI) 82
Greg, ASCAP) 17 INSATIABLE (Controversy, ASCAP/WB, ASCAP)

BLACK OR WHITE (Mijack, BM|/Warner-Tamerlane, 22 IS IT GOOD TO YOU (Colgems-EMI, ASCAP)

BMI/Ignorant, ASCAP) 88 IT'S NOT YOUR MONEY (Bust-It, BMI) 45
BREAKIN' MY HEART (PRETTY BROWN EYES) (Fiyte 62 IT'S SO HARD TO SAY GOODBYE TO YESTERDAY

Tyme, ASCAP) (Jobete, ASCAP) CPP %5
CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE | WANT YDU (Rightsong, BMI/EMI April,

THAT) (MCA, ASCAP/Ready Ready, ASCAP) ASCAP/Ultrawave, ASCAP) 51
CAN'T LET GO (M Carey, BMI/WB, THE JONES' (Whole Nine Yards, ASCAP/Wokie,
ASCAP/Wallyworld, ASCAP/Sony Songs, BMI) ASCAP) 93
CAN'T TRUSS IT (Def American, BMI) 95 JUST ANOTHER GIRLFRIEND (Zomba, ASCAP/4MW,

CAN'T WAIT TO GET YOU HOME (MCA, ASCAP/Bush ASCAP) 61
Burnin’, ASCAP) 90 JUST A TOUCH OF LOVE (Virgin, ASCAP/Cole-Clivilles, 10
CHANGED (EMI April, ASCAP/Monty Seward, ASCAP) ASCAP)

CHANGE (Careers-BMG, BMI) 48 JUST THE TWO OF US (ADRA, BMI/Howie Tee, 28
CHECK THE RHIME (Zomba, ASCAP/Jazz Merchant, BMI/Getaloadoffatso, BMI}

ASCAP) 92 KEEP COMING BACK (Chi-Boy, ASCAP)

CLOSER THAN CLOSE (Dyad, BMI) 21 KEEP IT COMIN' (Harrindur, BM!/Joe Public, 37
COLOR ME BADD (Hip City, BMI/Hi-Frost, BMI/HK, BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB, ASCAP) 9%
BMI) 20 KISS YOU BACK (GLG Two, BMI/Pubhowyalike,

THE COMFORT ZONE (Pecot, ASCAP/Kipteez, BMI/Willesden, BMI/Bridgeport, BMI) 81
ASCAP/Virgin, ASCAP/Somethin’ Stoopid, 56 LET'S STAY TOGETHER (Donril, ASCAP/Zomba,

ASCAP/Almo, ASCAP) ASCAP/Jamron, ASCAP)

DOUBLE GOOD EVERYTHING (Jechol, ASCAP/EMI 15 LIVING IN CONFUSION (Gamble-Huff, ASCAP/Virgin,

April, ASCAP) ASCAP/Terry Burrus, BMI)

DO YA (Vesta Seven, ASCAP/Almo, ASCAP/Captain Z, 8 LOVE CRAZY (WB, ASCAP/Jodaway, ASCAP)

ASCAP/Biack Lion, ASCAP) 54 LOVE IS CALLING YOU (Stanton's Gold, BMI/April

EMOTIONS (Mariah Songs, BMI/Sony Songs, Joy, BMI/Genric, BMI/Island, BMI)

BMI1/Cole-Clivilles, ASCAP/Virgin, ASCAP) 87 LOVE STORIES (Virgin Songs, BMI/Morning Crew,
EVERLASTING LOVE (Sun Face, ASCAP/Shaman BMI)

Drum, BMI) 34 MAKE TIME FOR LOVE (Chicago Bros., BMI/Warner-
(EVERYBODY) GEY UP (Troutman's, BMI/Saja, Tamerlane, BMI)

BMI/Warner-Tamerlane, BMI/Gamson, ASCAP) 78 MEET ME IN THE MIDDLE (Shakeji, ASCAP/Aquarian
EVERYTIME MY HEART BEATS (Pam & Steve, Fire, BMI) n
ASCAP/Lease-A-Tune, ASCAP/Primate, ASCAP) 35 MIND PLAYING TRICKS ON ME (N-The Water,

FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri, ASCAP)

BMI/Budsky, BMI) NEVER IN MY LIFE (Gratitude Sky, ASCAP/Streamline

FINALLY (Wax Museum, BMI/Mainiot, BMI) Moderne, BMI)

FOREVER MY LADY (EMI April, ASCAP/Across 110th NICE & SLOW (Red Man, ASCAP/Virgin, ASCAP/Black

Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!, Eye, ASCAP/Kee-Drick, BMI)

ASCAP) 72 ONE GOOD REASON (Number Nine, ASCAP/Tunes-R- 53
GET A LIFE (Black Hat, ASCAP) Us, ASCAP)

GET READY (Dyad, BM!I/Yah Mo, BMI) 59 Q.PP. (Jobete, ASCAP/Naughty, ASCAP) CPP

GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli, 70 POP THAT COOCHIE (Pac Jam, BMI/2 Live, BMI) 11
ASCAP) 98 PORTRAIT OF THE ARTIST AS A HOOD (Gold Horizon,

GIVIN' IN TO LOVE (Rodsongs, ASCAP/Aimo, ASCAP) BM1/Goldhill, BMI/Def Jam, ASCAP/Rhyming Is

GROOVE WITH IT (AZ, ASCAP/Cold Chithn', Fundamental, ASCAP/Sam | Am, ASCAP)

ASCAP/WB, ASCAP) 99 THE PRESSURE PT. 1 (Flyte Tyme, ASCAP)

PRIVATE LINE (Trycep, BMI/Willesden, BMI)

PUT ME IN YOUR MIX (Seven Songs, BM!/Two Sioux,
BMI)

RIGHT DOWN TO IT (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI)

RING MY BELL (Two Knight, BMI)

THE RUSH (EMI April, ASCAP/Uncle Ronnie’s,
ASCAP/MCA, ASCAP/Thriller Milier, ASCAP)

SET ADRIFT ON MEMORY BLISS (MCA,
ASCAP/Reformation, ASCAP)

SHAKIYLA (JRH) (Protoons, ASCAP/Divineland,
ASCAP/Chumpy, ASCAP)

SHE'S GOT THAT VIBE (Willesden, BMI/R Kelly,
BM1/Zomba, ASCAP/Barjosha, BMI)

SHE USED 2 B MY GIRL (Q-Dog, ASCAP/Mark
Oltarsh, ASCAP/Vintertainment, ASCAP)

SO INTENSE (Bok, ASCAP/Stone & Mutfin,
ASCAP/Geffen, ASCAP/Pure Delight, BMI/Harrinder,
BMI/Gratitude Sky, ASCAP/Ensign, BM{)

STAY THIS WAY (Varry White, ASCAP/London,
ASCAP/Mudslide, BMI)

STAY WITH ME TONIGHT (Saja, BMI/Troutman's,
BMI)

STAY (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP)

STEADY MOBBIN’ (Gangsta Boogie, ASCAP/Street
Knowledge, BMI)

SWEET THANG (MCA, ASCAP)

TELL ME WHAT YOU WANT ME TO DO (Gratitude
Sky, ASCAP/Tevin Campbell, ASCAP)

TENOER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP) WBM

THESE THREE WORDS (Steveland Morris, ASCAP)
THINKING OF YOU (SOH, ASCAP/Creative Funk,
ASCAP)

THIS MUST BE LOVE (Gotta Getcha, BMI/Pri,
BMI/Angora, ASCAP)

THIS TIME (Georgio's, BMI/Stone Diamond, BMI/Blair
Vizzion, BMI)

UNDERSTANDING (MCA, ASCAP/Zubaidah,
ASCAP/WB, ASCAP/Carrumba, ASCAP/Bilshir,
ASCAP/Roydor, BMI)}

UUH AHH (Mike Ten, BMI/MCA, BMI/Biv Ten,
ASCAP)

THE WAY | FEEL ABOUT YOU (Warner-Tameriane,
BMI/Kings Kid, BMI/Writing Staff, ASCAP/Gimme
1/2, ASCAP/Welbeck, ASCAP/Leftover Soupped,
ASCAP/ATY, BMI)

WHAT GOES AROUND COMES AROUND (Miss Bessie,
ASCAP)

WHEN IN LOVE (Top Billin’, ASCAP/MCA,
ASCAP/Zohar, BMI/Totally Mental, ASCAP)

YOU CALLED & TOLD ME (FROM STRICTLY
BUSINESS) (EM! April, ASCAP/Across 110th Street,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP)

YOU SAID, YOU SAID (Kear, BMI/Sony Epic/Solar,
BM1/Greenskirt. BMI/Black Stallion, ASCAP/EMI April,
ASCAP/Biack Stallion, ASCAP)

YOU (YOU'RE THE ONE FOR ME) (Forceful,
BMI/Willesden, BMI)
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FOR WEEK ENDING DEC. 14, 1991

MSTM

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

TOP R&B ALBU

13 POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY 23
4
x i & e 2 51 48 50 28 CHUBB ROCK SELECT 21640/ELEKTRA (9.98) THE ONE 13
y x o
2824 $g|¢=| ARmisT TITLE | 58 52 | 42 | 38 | 28 | DAMIAN DAME LAFACE 6000/ARISTA (9.98) DAMIAN DAME | 21
2|32 | J2 [ 35| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) ax :
* % NO.1 x » (:) 65 | — 2 SHANICE MOTOWN 6319+ (3.98) INNER CHILD 53
(1)| 3 | 4 | 4 | ICECUBE prioriTY 57155 9.98) 1 week at No. 1 DEATH CERTIFICATE | 1 54 | 53 | 48 | 14 | JIBRI WISE ONE £Ar CANDY 31000 9.98) JIBRIWISEONE | 34
-
2 1 2 PRINCE & THE N.P.G. PAISLEY PARK 25379*/WARNER BROS. (9.98) DIAMONDS & PEARLS 1 % | 56 | 67 4 ATLANTIC STARR REPRISE 26545* (3.98) LOVE CRAZY 55
3 9 1 25 | JODECI @ MCA 10198 (9.98) FOREVER MY LADY 1 56 47 39 18 | COLOR ME BADD A GIANT 24429/REPRISE (9.98) CMB. 10
4 4 3 9 gg%k’w&%%%&ﬁmam il APOCALYPSE 91. . .THE ENEMY STRIKES BLACK 1 57 52 52 34 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846874/PLG (9.98 EQ) THE BRAND NEW HEAVIES 17
3
5 6 10 | 6 | GERALD LEVERT EASTWEST 91777/ATCO/EASTWEST (10.98) PRIVATE LINE 5 5 | 54 | 45 | 24 | NATALIE COLE A ° eLEKTRA61049 (1398) UNFORGETTABLE 0
6 5 5 21 | BEBE & CECE WINANS @ CAPITOL 52078* (9.98) DIFFERENT LIFESTYLES ) 59 57 57 | 22 | READY FOR THE WORLD MCA 10224~ (3.98) STRAIGHT DOWN TO BUSINESS 54
@ 9 11 5 HAMMER CAPITOL 98151 (9.98) 700 LEGIT TO QUIT 7 75 —_ 2 TEVIN CAMPBELL QwEST 26291 /WARNER BROS. (9.98) T.EV.LN. 60
10 | 12 | 7 | BARRY WHITE A&m 5377 9.98) PUT ME (N YOUR MIX | 8 61 | 49 [ 49 | 63 | TRACIE SPENCER CAPiOL 92153 (9.98) MAKE THE DIFFERENCE | 38
] 6 28 | BOYZ I MEN A MOTOWN 6320* (9.98) COOLEYHIGHHARMONY 1 62 | 50 | 47 | 26 | STEVIE WONDER @ MOTOWN 6291+ (10.98) MUSIC FROM "JUNGLE FEVER" 1
10 8 7 10 MARIAH CAREY A 2 COLUMBIA 47980 (10.98 EQ) EMOTIONS 6 63 46 43 18 JENNIFER HOLLIDAY ARISTA 18578* (9.98) I'M ON YOUR SIDE 29
@ NEW ) 1 MICHAEL JACKSON EPIC 45400 (10 98 EQ) DANGEROUS 1 64 55 53 33 | KEITH WASHINGTON @ QWEST 26528*/WARNER BROS. (9.98) MAKE TIME FOR LOVE 1
1 18 8 PATT! LABELLE MCA 10439 (9 981 BURNIN' 12 65 | 62 | 55 | 36 | M.C.BREED & D.F.C. S.0.E.G. 4103/ICHIBAN (9.98) M.C. BREED & D.F.C. 38
13| 12| 9 | 22 | GETOBOYS @ rap.a07 57161 4PRIORTY 9.98) WE CAN'T BE STOPPED | 5 Bl 60 ) o8 L He ?::;:YZNT:Y?_';’: 5 i bl i) FULLY LOADED | 3
| KNOW IT'S WRONG, BUT I JUST CAN'T DO RIGHT 60
14 15 13 8 SCARFACE RAP-A-LOT 57167/PRIORITY (9.98) MR. SCARFACE IS BACK 13 4 ¢ o . MALACO 7460 (9.98) R
15 13 1 11 | KARYN WHITE WARNER BROS. 26320° (10.98) RITUAL OF LOVE 7 68 | 64 66 4 SMOKEY ROBINSON SBK 97968~ (9.98) DOUBLE GOOD EVERYTHING 64
16 | 11 | 8 | 26 | SHABBA RANKS epic 47310(9.98 €Q) AS RAW AS EVER | 1 69 | 61 | 61 | 24 | GENERICERCA3159(9.98) JUSTFORYOU | 26
17 | 16 | 20 | 14 | VANESSA WILLIAMS WING 843522 /MERCURY (9.98 £Q) THE COMFORT ZONE | 12 L 70 | 63 | 12 | QUEEN LATIFAH ToMmy B0V 1035 9.98) NATURE OF ASISTA" | 36
18 | 19 | 17 | 22 | PHYLLIS HYMAN PR 110064200 (9.98) PRIME OF MY LIFE | 10 @D| 73 | 8 | 3 | SOUNDTRACK wca 10s28 (108) STRICTLY BUSINESS | 71
19 18 16 | 21 | HEAVY D. & THE BOYZ @ uPTOWN 10289+McA (9.98) PEACEFUL JOURNEY 5 |7 73 3 MARVIN SEASE MERCURY 510494 (9.98 EQ) SHOW ME WHAT YOU GOT 72
20 | 17 | 15 | 9 | ATRIBECALLED QUEST JivE 1418+ (9.98) LOW END THEORY | 13 3 ) 71 [ 77 | 3 | UMC'S wiLD PITCH 97544/EM I (9.98) FRUITS OF NATURE | 71
WC & THE MAAD CIRCLE ,
2| 2 | A4 8 FOURPLAY WARNER BROS. 26656* (9.98) FOURPLAY 21 i 5 |, 6 : PRIORITY 57156 (9.98) A A NG I HIANGED %2
22| 20| 19| 7 | THEZLWECREW .05 SPORTS WEEKEND (AS NASTY AS THEY WANNABEPARTI) | 19 (5| 80 | 8 | 3 | RUNDM.C. prorie 14190058 GREATEST HITS 1983 -1991 | 75
2 2% 3 1 SOUNDTRl;CK i 1039'7. oo HOUSE PARTY 2 23 16 79 74 7 BOBBY RUSH URGENT 4117/ICHIBAN (9.98) t AIN'T STUDDIN' YOU 69
2% 21 2 30 D HERIVA L DROSS R EpicHs7a0l008a) o G 1 n 69 59 8 ‘MARLEY MARL COLD CHILLIN' 26257/WARNER BROS. (9.98) N CONTROL VOL. 2 46
j ag| 9 | — 2 PATTI AUSTIN - !
25 | 25 | 28 | 4 | BIG DADDY KANE COLD CHILLIN' 26715%/REPRISE (9.98) PRINCE OF DARKNESS | 25 a® CRP1S6E0K/MEAIL 53) CARRYON | 78
19 76 65 4 TONY TERRY EPIC 45015 (9.98 TONY TERRY 3
26 | B | 25 | 6 | DIGITAL UNDERGROUND TOMMY BOY 1045 (9 98) SONS OF THEP | 23 5 L ) d
27 %8 | 27 9 B e e D O TTE CEE o 27 80 | 74 | 75 9 ALEX BUGNON ORPHEUS 91611 +/EPIC (9.98 EQ) 107 DEGREES IN THE SHADE 74
2 | 27| 21 10 | MC LYTE FiRST PRIORITY 91731+/ATLANTIC (10.98) ACT LIKE YOU KNOW 14 81 | 67 | 56 | 44 | OUAYS @ Emi93390(9.98) EMOTIONALLY YOURS 2
29 | 26 | 23 | 13 | NAUGHTY BY NATURE @ Tommy BOY 1044 9.98) NAUGHTY BY NATURE | 10 82 | /8 | 83 | 9 | PETEROCK ANDC.L. SMOOTH ELekTRA 61175 (6.98) ALL SOULEDOUT | 64
30 | 29| 3 | 6 | PMDAWN @ rewric @98 OF THE HEART, OF THE SOUL & OF THE CROSS | 29 93 | 93 | 18 | EX-GIRLFRIEND REPRISE 26547" (9.98) X MARKS THE SPOT | 37
@ N > gl 84 81 64 27 N.W.A A RUTHLESS 57126/PRIORITY (9.98) EFIL4ZAGGIN 2
EW 1 KEITH SWEAT ELEKTRA 61216* (10.98) KEEP IT COMIN’
@ - 85 84 76 56 | HI-FIVE @ JiVE 1328/RCA (9.98) HI-FIVE 1
35 40 CHRIS WALKER PENDULUM 61136*/ELEKTRA (9.98) FIRST TIME
b 86 | 86 | 87 | 43 | DJQUIK @ PROFILE 1402 (9.98) QUIK IS THE NAME 9
@ Y 51 10 | CYPRESS HILL COLUMBIA 47889 (9.98 EQ) CYPRESS HILL 33
5 87 92 | 85 | 24 | NEMESIS PROFILE 1411 (9.98) MUNCHIES FOR YOUR BASS 52
4 30 29 SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL 5
3 2 NEWD | | | D-NICE.ve 41466 9.98) TO THA RESCUE | 88
36 44 6 2ND 11 NONE PROFILE 1416 (9.98) 2ND It NONE 35
5 ! 89 | 82 | 68 | 55 | LEVERT @ ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 9
36 | 32 | 26 | 21 | GLADYS KNIGHT MCA 10329- (9.98) GOOD WOMAN 1
g 97 | — | 2 | LONNIE LISTON SMITH STARTRAK 1000 (9.98) MAGIC LADY | 90
37 33| 35 10 | NICE & SMOOTH RAL 47373*/COLUMBIA (9.98 EQJ AIN'T A DAMN THING CHANGED 29 m e . =
DAVID PEASTON MCA 10383 (9.98) MIXED EMOTIONS
38 31 30 25 PEABO BRYSON COLUMBIA 46823 (9 98 £Q) CAN YOU STOP THE RAIN 1
66 7 TN L . e 39 92 | 87 | 89 | 38 | TYRONE DAVIS ICHIBAN 1103 (9.98) I'LL ALWAYS LOVE YOU 39
- 93 | 90 | 95 | 3 | 415 proRTY5716319.98) NU NIGGAZ ON THA BLOKKK | 90
58 71 3 TIM DOG RUFFHOUSE 48707/COLUMBIA (9.98 EQ) PENICILLIN ON WAX 40
BELL BIV DEVOE @ T 94 9 90 6 NEW EDITION MCA 10434 (10 98) GREATEST HITS VOL. 1 78
41 34 3l 13 WBBD - BOOTCITY! THE REMiIX ALBUM
MCA 10345 (10.98) 95 | 77 | 72 | 8 | THE STYLISTICS AMHERST 54404 (9 98) LOVETALK | 65
42 39 2 BLACKSHEEP MERCURY 848368 (9.98) A WOLF IN SHEEP’S CLOTHING 39
> NEWD | | | AMG seect 21602 9.98) BITCH BETTA HAVE MY MONEY | 96
43 40 37 33 B ANGIE B BUST IT 95236/CAPITOL (9.98) B ANGIE B 12
RE-ENTRY | 3 | EAZE o caioom LOVE GAMES | 93
44 44 46 6 ERIC GABLE ORPHEUS 47927/EPIC (9.98) CAN'T WAIT TO GET YOU HOME a4
45 38 3 2 = e 5 98 96 — 22 | 3RD BASS @ DEF JAM 47369/COLUMBIA (9.98 £Q) DERELICTS OF DIALECT 10
D.). JAZZY JEFF & THE FRESH PRINCE A JIVE 1392 (9.98) HOMEBA
99 [ 83 79 | 30 | LISA FISCHER ELEKTRA 60889* (3 98) SO INTENSE 5
46 45 54 4 ROGER REPRISE 26524+ (9.98) BRIDGING THE GAP 45
D.J. MAGIC MIKE & M.C. MADNESS el — 7 100 | &9 91 36 WILL DOWNING ISLAND 848278 /PLG (9.98 EQ) A DREAM FULFILLED 22
99 | 69 | 3 | Ciigeransacs(0.98) A e UL . O A ith th k0 R ' esaOrA Qi Y il gl ST
= ums wi e greatest sales gains this week. ecording Industry Assn. merica {RIAA) certification for sales of . units.
51 8 3 JERMATNES JACKSONJIRFACF 2600 i/ARISTAY9.08) HOCISAID 48 A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numera! following the symbo!. All albums available
h PECIA 1 on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivatent prices (indicated by EQ), for
4 il L 1 VESTATAsMb31098) SRECIAL > labels that do not issue list prices, are projected from wholesale prices. © 1991, Billboard/BPI Communications, Inc.
.
a
RHYTHM AND BLUES

(Continued from page 23)

perience on film. The results are a
book, to be published by Little,
Brown & Co. Feb. 12, and a photo
exhibit set to open Feb. 15 at the
Corcoran Gallery of Art in Wash-
ington, D.C. The Smithsonian In-
stitution Exhibition Service will eo-
ordinate its 24-city national tour;

Commissioned hopes
‘Number 7’ is lucky
. .. see page 36

the 150-photograph show is also
expected to tour Europe in late
1992. An HBO special inspired by
“Songs Of My People,” with a spe-
cial emphasis on African-American
music, will be co-produced by
Quincy Jones Entertainment,
Blackside Inc., and Home Box Of-
fice. Air dates for the special have
not been confirmed.

Assistance in preparing this col-
umn was provided by Thom Duf-
Sy in New York.

s

RCA In Effect. RCA recording artists are greeted by RCA execs backstage after a showcase at the New Yorker Club in
New York. From left are Skip Miller, senior VP, black music, RCA Records; Michael Dornemann, CEQ, BMG; artists Cooly
Live, Gene Rice, and Marion Meadows; and Joe Galante, president, RCA Records.
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R&B

MU3IC

ARTISTS &

GOSPEL ACTS GETTING SPIRITED RECEPTION IN R&B ARENA

(Continued from page 1)

Rance Allen Group, a veteran gospel
act that had recorded for various la-
bels, including Capitol and Stax, and
had previously gotten R&B chart ac-
tion, had a minor hit with “Miracle
Worker” on the Bellmark label. The
Escofferys, four British sisters, land-
ed a top 40 R&B mover with “Look
Who's Lovin’ Me” on Atlantic.

Like the contemporary Christian
genre—which has launched major
crossover stars like Amy Grant and
Michael W. Smith—gospel is seen as
a growth category; major labels are
signing more gospel artists and mak-
ing deals to distribute and promote
the smaller gospel labels.

A&M Records pacted earlier this
year for distribution of the Benson la-
bel (Billboard, Aug. 24), and has just
signed Edification, a male gospel
group produced by new-jack-swing
co-creator Gene Griffin and described
as “a gospel Guy.” The new Benson
album by Commissioned, a young
male septet, also features danceable,
up-tempo tracks.

MCA Records has signed Vicki
Winans, wife of Marvin Winans of
gospel’s first family, directly to the
label and marketed her first single,
“Don’t Throw Your Life Away,” to
urban radio outlets with new mixes.
Word Records, whose roster includes
Christian star Sandi Patti and long-
time R&B/gospel artist Al Green,
pacted earlier in the year for distribu-
tion through Epic Records. The label
boasts new Christian rap acts Dy-
namic Twins and Freedom Of Soul,
as well as “new-jack gospel” vocalist
Kenny Smith.

“There will definitely be more [gos-
pel] artists on the R&B charts,” says
A&M’s Kevin Evans, director of
A&R, black music and gospel, who
says that part of the drive toward
more mainstream recognition for
gospel is simple economics. “When
you talk about a $20,000 to $30,000
deal on a small label, it takes less to
recoup. With a major $150,000 bud-
get, it takes longer to recoup, and
thus we will create two and three
tracks that will give us access to
black radio and more exposure.”

Hank Caldwell, VP of black music
promotion for Epic, which handles
Word, says, “Gospel is definitely a
vast untapped market. We will have
to look at each of our releases very
clasely to decide which should be

marketed to radio, but it has obvious-
ly made a definitive statement.”

Black radio, which is generally con-
servative on genres that fall outside
of the straight-ahead R&B sound,
has seen records like “Optimistic”
and “Addictive Love” work well on
their playlists.

James L. Alexander, program
manager for WGCI Chicago, says he
has long supported inspirational mu-
sic in his programming and that more
inspirational music is being presented
by labels for playlist consideration.
The artists he has aired on the station
include the Rance Allen Group, Helen
Baylor (a traditional artist on Word),
BeBe & CeCe, and Sounds Of Black-
ness. “It’s a very positive trend, but
of course the quality must remain
high,” he says.

NEW SOUNDS

Gospel has always influenced
R&B, all the way back to Aretha
Franklin, Sam Cooke, and Ruth
Brown. But in the past decade, as
R&B has undergone a technological
revolution with the use of samplers,
sequencers, drum machines, and elec-
tronic instruments, younger gospel
artists have begun to perform more
contemporary-sounding music as
well. The result is better-produced,
harder-edged music that sounds
more like contemporary R&B than
like the organ-based choral anthems
and praise songs of the past.

Hallmarks of the new, crossover
gospel are that the tracks are often
up-tempo and slickly produced with
strong rhythm tracks. And the lyrics
rarely, if ever, mention God by name.
“The music has to speak to our inner
soul in a nonrelationship, nonthreat-
ening way and the production must
be well-defined,” says Ernie Single-
ton, president of MCA’s black music
division. “Only then do you find the
explosive records.”

Besides the change in the music,
the recent upsurge in R&B hits by
gospel acts seems to stem partly
from the growing amount of label
clout behind them.

“Traditional [gospel] artists don’t
have the access [to resources] to
make their music appeal to the main-
stream,” says A&M’s Evans.
“They’re dealing with a smaller label
that doesn’t allocate the budget that
a Capitol or A&M or Epic can give to

recording artists, or to bring in the
best songwriters or producers.”

“I think now you get more quality
albums from gospel artists,” says
CeCe Winans, whose brother and
partner, BeBe, is also a sought-after
writer and producer. “Labels are
standing behind their artists and giv-
ing them bigger budgets so you can
compete on secular radio.”

Many also say tough times—drugs,
crime, disease, recession—have made
the audience more needful of the posi-
tivity these artists offer.

“With the problems going on today
in society, this is the type of music
the masses can relate to,” says Ev-
ans. He adds, “With the economy be-
ing what it is today, radio is more
willing to play these positive artists.”

One radio programmer attributes
the renewed interest in gospel to a
paucity of strong R&B music. Says
WDAS Philadelphia PD Joe “Butter-
ball’” Tamburro: “Music in general
has not been as good as it could be,
and whenever there’s a drought in
any type of music, people will seek
out something to fill that void.”

SPREADING THE GOOD NEWS

Marketing these artists in a main-
stream marketplace is still tough, say
label executives. Promotion execu-
tives have begun to employ such
strategies as remixes, giveaway con-
tests, and alternate singles for secu-
lar and gospel stations. In 1988, when
Take 6’s first album was released,
Warner Bros. created a word-of-
mouth groundswell by sending the
group’s debut album to key produc-
ers, artists, and industryites. This
year, for Margaret Bell’s debut al-
bum on Reprise/Alliance, Warner
Bros. chose to promote one single to
R&B radio and another to gospel and
black AC stations. A&M has done a
12-inch remix for “Second Chance,”
the leadoff single from the Commis-
sioned album, due for release this
month; a house, radio, and 12-inch
mix will be presented to radio on the
first Edification single as well.

At Capitol, the strategy was to
treat BeBe & CeCe Winans as a
mainstream act from the beginning,
says Jean Riggins, VP of artist devel-
opment. “I made the company go out
with full-fledged support, and they
have never received less than any
other major artist on the label,” she

N.Y.’S ‘DA JOINT’ PUTS ACTS ON DA ROAD TO OVERSEAS VENUES

(Continued from page 23)

says Fisher, who started his career
by promoting shows in German clubs
and theaters. “Brazil is a country
larger than the continental U.S. with
a population of some 120 million,
more than 80 million of whom are of
African descent. Most of the African-
Brazilians are dirt poor, so PE’s ap-
pearances and message of uncompro-
mising black pride made a great im-
pact on the 20,000 people who saw
them perform.”

Language differences have not
proved to be a barrier to the growth
and popularity of R&B and rap acts
abroad, say Fisher and Cormier. But
the right packages must be timed to
capitalize on group awareness, says
Cormier. “The toughest part is secur-
ing the right groups to go over at the

right time and maximize their poten-
tial. Sometimes they don’t make as
much money in South America doing
shows as they make in America, but
they get the exposure. And for the
South American tours, it’s like a paid
vacation: we set up their accommoda-
tions, their transportation, every-
thing. All they have to do is show
up.ﬂ

Things have gone so well for Da
Joint in Europe that it has opened its
own Da Joint Artist Agency this year
with an office centrally located in
Ludwigshafen, Germany. Both part-
ners felt that with the unification of
Europe in 1992 they could best serve
the needs of the artists, agents, and
managers by establishing a Europe-
an base.

Da Joint is currently planning ten-
tative shows for Salt-N-Pepa in Ger-
many, and Public Enemy in Europe
and Africa. Cormier expects to ex-
pand his Latin American contacts to
Chile and Argentina.

In addition, Fisher and Cormier
have branched into artist manage-
ment and production. Da Joint Pro-
ductions has signed singer Xavier to
A&M Records, and rap/R&B group
Cafe Black Society to Qwest Records.
Both groups are expected to debut
sometime in the second quarter of
1992. Da Joint Artist Management
represents a handful of up-and-com-
ing producers, including Nat Adder-
ley Jr., Kirth Atkins, Pisces, and the
LG Experience.

says. Before coming to Capitol, the
duo had had a Grammy-winning de-
but album on Word Records.

Word of mouth also worked for
Sounds Of Blackness, whose first re-
lease was highly anticipated because
it represented the first time a major
contemporary production duo—Jam
& Lewis—had worked on a gospel-
oriented album. A 20-year-old Minne-
apolis choir, the Sounds combined
traditional gospel music with contem-
porary sounds, positivity, and cultur-
al awareness. It has scored not only
on the R&B chart, but also in the
dance clubs.

Also garnering a strong club re-
sponse is the remix of Vicki Winans’
“Don’t Throw Your Life Away,” says
MCA'’s Singleton. “We're breaking
ground with her because Vicki has
never been presented to an urban
marketplace before.”

Billboard.s

One strong aspect of the new crop
of gospel artists is their consistent
ability to sell concert tickets, which
provides a strong base for record
sales. Says Vicki Winans, “There are
more people who just would not have
listened to gospel music at our con-
certs than ever before.”

Sounds Of Blackness is completing
a well-received national tour as the
opener for R&B favorite Luther Van-
dross. BeBe & CeCe Winans, who
tour constantly, are negotiating a
spot on a major R&B tour for 1992.

Another outlet for exposure is vid-
€0, a major investment in the artist’s
crossover appeal. BET began the
hourlong daily program “Video Gos-
pel” in 1989 to play videoclips by con-
temporary gospel artists. Many of
these same clips get rotation on the
cable network’s R&B program, “Vid-
eo Soul.”
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