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| JUSTIFIED & ANCIENT

THE KLF continue to pave the way with
their coolest single yet, JUSTIFIED AND
ANCIENT, with TAMMY WYNETTE. #2
in the UK and #8 on the Eurochart Hot
100. Better not stop them cause they'r2
coming through. From the GOLD album
THE WHITE ROOM. All Bound for Mu Mu
land. ARISTA

msNoT A HIT
UNTIL IT'S A

HIT i
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YULE RUSH DISPELS RECESSION BLUES

Music Retailers Sing Praises Of
Last-Minute Holiday Shoppers

W BY ED CHRISTMAN
and CRAIG ROSEN

NEW YORK—With music sales
turning soft for most of December
after a strong opening on the
Thanksgiving weekend, most ac-
counts say the holiday selling season
was saved at the last minute by, well,
the arrival of Christmas.

“It was the most last-minute
Christmas I have ever seen,” says
Bob Say, VP at seven-unit, Reseda,
Calif -based Moby Disc. “Basically
sales were kind of down and de-
pressed. I didn’t see any big upswing
in sales until the weekend [before
Christmas].”

Arnie Bernstein, executive VP at

New POS Charts:
Everything You
Wanted To Know

HBY GEOFF MAYFIELD

THE MAMBO KINGS Original Motion
Picture Soundtrack features newly
recorded Mambo classics by the
Mambo's true royalty and contemporary
artists, such as Linda Ronstadt, paying
homage to the Mambo tradition.
Releases Jan. 24. On Eiektra CDs and
DIGALOG Cassettes.

LOS ANGELES—More than half a
year ago, in the May 25, 1991, issue,
Billboard drew the industry’s atten-
tion—and the ire of some record com-
pany executives—when it adopted
the point-of-sale methodology for
compilation of the Billboard 200 Top
Albums and the Top Country Albums
charts. In the seven months since
that momentous conversion to piece-
count data, fears that were initially
expressed about the impaet the new
system would have on The Billboard
200 have been allayed by the chart’s
behavior. (See Between The Bullets,
page 78.)
Nevertheless, many in the industry
(Continued on page 78)

The Musicland Group in Minneapolis,
agrees. ‘“‘Next year 1 hope the con-
sumer comes Christmas shopping
earlier,” he says. “We are all getting
older, and I don’t know if our hearts
can withstand another late Christmas

QUEEN RULES EUROPEAN
HOLIDAY SALES, PAGE 5

like this one. We were looking at a
pretty dismal Christmas until the
end. But in the last few days, the cus-
tomer really shopped.”

For the month of December,
Musicland enjoyed a positive compa-
rable-store sales ratio for its 810 mu-
sic stores, Bernstein reports. “But if

(Continued on page 75)

Christmas Finally Arrives For
Video: Laser Shows Its Strength

W BY EARL PAIGE
and EDWARD MORRIS

LOS ANGELES—Video retailers are
generally pleased with holiday sales
and rentals, although many chains
needed a last-minute pre-Christmas
rush to equal or better last year’s
numbers. Sell-through was particu-
larly strong at a number of chains;
specific bright spots included sales of
used videos and laserdiscs.

“We caught up at the end,” says
Ann Lieff, president of the 58store,
Miami-based Spec’s Music & Video.
She says the final four days allowed
the web to barely exceed the same-
store total volume video results of a
vear ago. Even the last few hours be-

H BY GLENN A. BAKER

SYDNEY—While Australia has
made its mark on the international
music scene with such stellar acts
as AC/DC, INXS,
Midnight Oil, Men
At Work, Split Enz,
and Kylie Minogue,
it has taken nearly a
century of record-
ing for the aborigi-
nal music of the
vast southern conti-
nent to reach the
ears of its white set-
tlers.

Until 1991, there had only ever
been two hit aboriginal artists in
this country: Jimmy Little, who

40,000-Year-0ld Culture
Surfaces On Aussie Ghart

made No. 1 in 1963 with the reli-
gious ballad “Telephone To Glory,”
and boxing champ Lionel Rose, who
did the same in 1970 with the cash-
in pop ditty “T Thank You.”

Until recently, no
aboriginal band had
charted or enjoyed
more than moderate
sales, and no metro-
politan commercial
radio station had
even contemplated
programming indig-
enous black rock
music. This despite
the fact that there are at least a
hundred aboriginal entities current-
ly performing and/or recording

(Continued on page 12)

fore Christmas were crucial, Lieff
continues, noting that her free-stand-
ing stores stayed open until 8 p.m.
Christmas Eve.

Another chain that relied on 11th-
hour business was the 92-unit, Los
Angeles-based Music Plus organiza-
tion. While declining to be more spe-
cifie, advertising director Angie Diehl
says, ‘“‘December 23 and 24 were

(Continued on page 75)

GLOBAL MUSIC PULSE

Meet Milena: The First
Lady Of Bulgarian Rock
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RIAA’s Berman Lays Down Law In Japan
Says C’right Revisions To Be Enforced Or Else

B BY STEVE McCLURE

TOKYO—Recording Industry Assn. of
America president Jay Berman has sent a
clear message to the Japanese record rent-
al industry: Comply with Japan’s revised
copyright law, or we’ll see you in court.
Not coincidentally, the Japanese rental in-
dustry has banned rental of foreign reper-
toire for three months.

The revised law, which went into effect
Jan. 1, grants foreign record companies the
right to authorize or prohibit rental for one
year following release, and to collect remu-
neration thereafter. Japanese rental shop
owners say they initially believed foreign
firms would go along with their domestic
counterparts and accept a ‘“‘gentlemen’s
agreement” whereby rental is banned for
one and eventually three weeks following
release. But such is not the case.

Berman and RIAA VP of international
Neil Turkewitz visited Tokyo Dec. 10-13 to
meet with government and industry offi-
cials and to answer questions about the
5,800 letters sent by the RIAA to Japanese
rental shops, informing them of foreign
producers’ rights under the revised law.

“We're going to enforce our right,” Ber-
man told Billboard here Dec. 13. “I think
the RIAA and IFPI would be authorized to
do certain things on behalf of . . . members,
from Jan. 1 if we have to, and we're al-
ready set to do that.”

Berman made it clear that ‘“‘certain
things” include going to court, if Japanese
rental stores rent foreign product without
authorization.

“I'm not happy about being reduced to
having that as the only alternative,” he
said. “It would be enormously difficult for
us to win, but we are going to make them
pay an incredible price internationally.
They’re not going to get away with screw-
ing us cut of our right, unless we agree to

it. And as far I know right now, no one’s
agreeing to be screwed.”

In an apparent attempt to forestall le-
gal action, the Japan Record Rental
Commerce Trade Assn., as expected,
has asked its 5,500 member stores not to
rent new foreign releases for the first
three months of the year. Meanwhile,
the rental trade group plans to negoti-
ate with representatives of the multina-
tional record companies. The first such
talks are reportedly scheduled for Jan.
13 in New York.

The association wants to make a deal

similar to the one it has with Japanese rec-
ord companies, whereby the outlets have
since Aug. 1 been prohibited from renting
new domestic albums (but not singles) for
one week following release. The rental win-
dow extends to two weeks on Aug. 1, 1992,
and to three weeks Jan. 1, 1993.

The rental group says Jan. 13 is the kick-
off date for talks, although at press time it
was not clear which multinational label of-
ficials it plans to meet then. “During the
three-month period, we will negotiate ener-
getically [with foreign companies] to get

(Continued on page 17)

This story was prepared by Jim McCul-
laugh in Los Angeles and Susan Nun-
ztata in New York.

LOS ANGELES—The digital compact
cassette will be firmly positioned as a
new consumer hardware and software
format during the Jan. 9-12 Winter Con-
sumer Electronics Show in Las Vegas.

Philips Consumer Electronics, one of
the technology’s chief advocates, will
show retailers a preproduction model—
the DCC900—which will “definitely ship”
during the third quarter of 1992, accord-
ing to a source close to Philips. Suggested
retail price is expected to be in the $700-
$800 range.

At the same time, it is expected that
several other hardware suppliers—in-
cluding Matsushita’s Technics division,
Marantz, and Tandy/Radio Shack—will

DCC Hardware, Software To
Take Center Stage At GES

show DCC prototypes which are expected
to ship subsequent to the Philips model.

Industry observers claim the format’s
future is bright, given the joint develop-
ment and marketing efforts of Philips
and Matsushita.

Moreover, the music industry is expect-
ed to show its support for the format by
showcasing more than 500 prerecorded
DCC titles at the Philips booth. Software
will be available during the third quarter
to coincide with the Philips launch.

One music industry observer indicates
that suggested list for DCC software ti-
tles will be “$1 less than conventional
CDs to give the format a marketing
edge.”

Meanwhile, despite a sluggish econo-
my that has taken its toll on the entire
consumer electronics industry, the other

(Continued on page 77)

| THIS WEEK IN BILLBOARD G =

PEEPLES COURTS APPEAL
Nia Peeples may still be best known as the former host of “The
Party Machine”—but that’s changing fast. As Larry Flick finds,
people are now talking about Peeples the singer.

COUNTRY ACTS CASHING IN

The strength of the country music market has given acts a bit
more muscle in negotiating deals with labels. And, as Edward
Morris reports, it has also sparked a previously unseen compe-

tition to sign artists.

A TOUCH OF CLASSICAL

Deutsche Grammophon is readying more than a half-dozen
new Leonard Bernstein recordings for release later this year. Is

Horowitz has details.
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GERMANY SINGS ’91’s PRAISES

The German music industry is looking back fondly on 1991, a
year in which it anticipates posting a 10%-plus increase in total
sales. It is looking forward with excitement toward '92, a year in
which it hopes to exploit the potential for German music. And it
is looking hard to find a consensus on the question of various
formats. Wolfgang Spahr reports. Page 29

SOFT AC’S NEW ‘START’

The soft AC radio format, which traditionally relied on other for-
mats to “‘start” new records, is now taking the lead in finding
new music. Sean Ross studies the situation Page 63
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Queen Rules Euro Holiday Sales
With ‘Fantasia’ Tops In Video Tallies

This story was prepared by Adam
White in London, Emmanuel Le-
grand in Paris, Willem Hoos in
Amsterdam, David Stansfield in
Milan, and Ellie Weinert in Mu-
nich.

LONDON—The word on holiday busi-
ness in Europe is upbeat. Initial re-
ports from home entertainment retail-
ers in EC markets indicate a bright
Christmas performance for prerecord-
ed music, and an even brighter picture
for sell-through video.

Queen appears to have reigned in
album sales, particularly their two
“Greatest Hits”’ compilations on
EMI. In the wake of the death of
Queen’s lead singer, Freddie Mercu-
ry, the British group has stolen
some—but not all—of the thunder
from blockbuster releases by Michael
Jackson (‘““Dangerous’’) and U2
(“‘Achtung Baby”). In home video,
Disney’s “Fantasia” appears to have
been the most animated sales per-
former.

In the U.K., a spokeswoman for
W.H. Smith—the country’s single
largest retailer of music—says De-
cember started strong, slowed down,
then returned to its peak during
Christmas week. She declines to be

Rhino, Fox
Settle ‘Rabhit’
C’right Suit

B BY DON JEFFREY

NEW YORK—Rhino Home Video
and 20th Century Fox have reached
an out-of-court settlement of a suit
charging that Rhino infringed on Fox
copyrights in releasing the original
Crusader Rabbit cartoons on home
video.

With the agreement, Rhino is al-
lowed to release two video compila-
tions of the popular cartoon series
created and produced by Jay Ward
and broadcast on television from
1949-51.

But Arny Schorr, VP/GM of Rhino
Home Video, says that Rhino has
been granted rights to sell just 7,500
copies of each of the two videos,
“Crusader Rabbit Versus The State
Of Texas” and “Crusader Rabbit Ver-
sus The Pirates.”

“After that, they're removed from
the market and are no longer avail-
able,” he says. The videos are priced
at $12.95 each.

As part of the settlement, Schorr
adds, Rhino agreed to put the name
of 20th Century Fox on all the pack-
aging. According to the suit, Rhino
had credited a predecessor company
in the copyright notice on the prod-
ucts.

In its suit filed in U.S. District
Court in New York in September, Fox
claimed that Rhino had infringed
Fox's copyrights on 195 four-minute
black-and-white episodes of the early
cartoon series. Fox also said it had
granted rights to an affiliate TV sta-
tion in California to broadcast the
cartoons in 1992 and that Rhino’s ac-
tions amounted to unfair competition.
Moreover, the company charged that
Rhino’s proposed video release inter-
fered with Fox's plans to colorize the

(Continued on page 77)

specific, but says business is ahead of
last year’s.

Top performers were by Queen
(“whatever we could get our hands
on”) and Michael Jackson. In video,
“Fantasia” led the pack, with notable
activity for “The Little Mermaid,”
“Home Alone,” and “Ghost.” W.H.
Smith has 291 High Street outlets
selling music, among other merchan-
dise; holiday results from its special-
ist music chain, Our Price, were not
available at press time.

For the 14 Virgin Megastores in
the U.K., business in December
“came up to expectations,” according
to product and marketing controller
John Taylor. “We are substantially
up on last year on a same-store ba-
sis,” he says, while declining to pro-
vide a percentage estimate.

The chain’s top 10 yule albums in-
cluded Queen’s “Greatest Hits II”
and “Greatest Hits I'"" at Nos. 1 and 3,
respectively, with Simply Red’s
“Stars” posted second, and ‘“Danger-
ous” ranked fifth. The Jackson re-
lease held up very well, says Taylor,
and remains steady. Also in the top
10: Tina Turner, Lisa Stansfield, U2,
and Simon & Garfunkel. One disap-
pointment: Dire Straits’ “On Every
Street,” which has sold “less than we

thought it would,” comments Taylor.
“Fantasia” and ‘“Home Alone’’
showed the way in video, he adds.

RELATIVELY 600D SEASON

Tower Records’ managing director
of European operations, Ken Socko-
lov, reports that the U.S.-based web’s
U.K. stores in London and Glasgow
registered a 10% same-store increase
in business compared to 1990. “We're
not unhappy, considering the general

state of the economy,” he says.
Queen titles were dominant, Socko-
lov adds, while “Dangerous” and
“Achtung Baby” performed “maybe
more than we expected.” A surprise
bonus was sales action on “The De-
finitive Simon & Garfunkel,” a new
Sony Music compilation backed by
TV advertising. That set benefited
from a Christmas televising of Paul
Simon’s Central Park program—
“which didn’t, however, do a lot for
Paul’s own albums,” notes Sockolov.
Some of Tower’s upturn is attribut-
able, Sockolov says, to Sunday trad-
ing in December at its capital flag-
ship store in Piccadilly Circus. The
chain recently had an injunction lifted
against the outlet’s Sunday opening.
Its other stores in London and Glas-
(Continued on page 77)

EINDHOVEN, the Netherlands—
Philips has acquired Videoland, a
190-unit Dutch home video chain,
three months after the lizison be-
tween the two was first publicly re-
vealed (Billboard, Oct. 9).

Videoland, which has 185 franchi-
sees trading as both Videoland and
Cinerent and five owned stores in
Holland, is expected to announce
revenues of approximately $62 mil-
lion for 1991.

A Philips spokesman says, “The
100% involvement of Philips in Vid-
eoland will allow us to achieve our
goals with the group without hav-
ing to deal with minority sharehold-
ers. Videoland founder and manag-
ing director Nico Broersen will con-
tinue to head the operation.”

Philips Acquires Dutch
Videoland Megachain

Referring to both of Philips’ sub-
sidiary video chains, the spokesman
continues, ‘“We want to establish an
operational collaboration between
Super Club and Videoland, and this
100% stake is a consequence of Phil-
ips’ commitment to grow in the vid-
eo software field.” He reaffirms
that Philips is also negotiating a $66
million investment in Blockbuster
or a 50% stake in U.K.-based Cityvi-
sion.

The spokesman says that Video-
land will play an instrumental role
in introducing the franchise concept
for Super Club in Belgium. Super
Club and Videoland will also join
forces in the area of central buying
and joint promotion.

MARC MAES

Here’s To Sony. Sony executives raise a toast in honor of Sony Ciassical being
named Billboard’s No. 1 classical label for 1991. Shown, from left, are Harold
Fein, VP/GM, Sony Classical U.S.A.; Guenther Breest, president, Sony
Classical; Norio Ohga, president/CEOQ, Sony Corp.; and Michael P. Schulhof,
chairman, Sony Music Entertainment Inc.

Mexico Makes Massive
Tape Raid Under New Law

B BY JOHN LANNERT

MIAMI—The Mexican government,
acting for the first time on that coun-
try’s recently passed copyright laws,
seized approximately 650,000 alleged
counterfeit audiocassettes during a
Dec. 14 raid in a Mexico City suburb.

Initiated by the administration of
Mexican President Carlos Salinas de
Gortari, the 16-hour sweep of Tepito
involved 95 law enforcement officers
who uncovered five alleged counter-
feit cassette manufacturing facilities
and warehouses. Also confiscated in
the haul were 250,000 blank tapes, 11
professional recording machines, and
enough material to fabricate an addi-
tional 500,000 illegal cassettes.

No arrests were made at the time
of the seizures, but law enforcement
officers have named four individuals
who are set to declare their participa-
tion in the illegal manufacturing op-
eration. They then will be arrested,
charged, and tried for violation of the
Mexican copyright law, tax law,
trademark law, and Mexican customs
regulations.

If convicted, the alleged counter-
feiters will face six months to six
years in jail. They also could be fined
from $160 to $1,600 each. But Gabriel
Abaroa, a representative of IFPI, the
international record label group, says
that it could take up to a year before
a trial takes place.

Mexico’s copyright laws were en-
acted last July 9, after 2!/, years of
discussions spearheaded by the Re-
cording Industry Assn. of America.
Representatives of the U.S. and Mex-
ican administrations, plus members
of Congress and Mexican recording
industry officials, also participated in
the talks that led to the legislation.

Under the new legislation, statu-
tory protection is given to Mexican
and U.S. sound recording copyright
owners. The bill extends to all copy-
right owners exclusive reproduction
and distribution rights for 50 years,
exclusive rental rights, and upgraded
criminal and civil penalties for copy-
right infringement.

Abaroa hails the new copyright
legislation but acknowledges that
stamping out piracy in Mexico will be
a challenging, long-term project.

“The authorities are not informed,
because [copyright] is really a new
thing [here),” says Abaroa, “so we
are starting by teaching the judges
and the attorney general to know
what this crime is.”

Among the alleged counterfeits
were approximately 50 Hispanic titles
from artists recording for the Mexican
affiliates of Sony, Capitol-EMI Music,
WEA, and BMG. The U.S. labels rep-
resented in the haul include Sony Mu-
sic, Columbia, Epic Group, Warner
Music, WEA, Elektra, BMG, Capitol-
EMI Music Inc., and PolyGram.

Carolco Offers Bondholders 65% Of Value For Notes

B BY PAUL SWEETING

NEW YORK—In a move to bolster
its shaky finances by reducing its
overall debt, Carolco Pictures is seek-
ing to purchase 100% of its outstand-
ing, 14% senior notes in cash for 65
cents on the dollar in a take-it-or-
leave-it offer to bondholders.

If 100% of the outstanding notes
are not tendered by the bondholders,
the company plans to purchase a bare
majority of the notes for a “partial
purchase price” of $660-$850 for each
$1,000 in principal amount. As of Dec.
24, the face value of the notes out-
standing was $67.5 million.

The offer, which also seeks to free
Carolco from certain restrictive fi-
nancial covenants associated with the
notes, expires Jan. 28. After that
date, Carolco would need permission

from its banks to purchase the notes.

According to analysts, the banks
are unlikely to grant the company
that leeway, raising the possibility
that the value of the notes in the
hands of the bondholders could fall,
or that the notes might never be paid
off by the company.

“I would think the banks would be
more interested in having Carolco
pay down its bank debt,” says Steven
Hill, entertainment analyst with San
Francisco-based Sutro & Co.

Carolco is already technically in de-
fault on its obligations under its cred-
it agreements with the banks and is
currently negotiating with the banks
to obtain waivers of those defaults.

The funds for the repurchase of
the notes are to come from an escrow
account the company established
with its principal lenders after com-

pleting a $65 million private place-
ment in November. That month, Car-
olco purchased $10.7 million worth of
the notes, leaving it with an escrow
amount of $44.2 million after commis-
sions, fees, and interest. Carolco is
entitled to withdraw that money
from the accounts for purchase of
the outstanding notes until Jan. 30.

In order for Carolco to withdraw
the funds after Jan. 30, the escrow
agreement with its principal lenders
would have to be amended.

Some analysts see in the offer an
effort by the financially strapped
Carolco to use the specter of the
banks to strong-arm its bondholders.

In a press release, Carolco warns
that if it is unable to obtain the neces-
sary waivers from the banks, the
company “may not be able to borrow
additional funds needed for comple-

tion of films in process.”

Carolco has four films slated for
theatrical release in 1992. “Basic In-
stinct,” starring Michael Douglas,
and “Universal Soldier,” with Dolf
Lundgren and Jean-Claude Van
Damme, have completed principal
photography and are scheduled for
second-quarter release. ‘‘Charlie”
and “Cliff Hanger” are slated for lat-
er in the year.

Carolco’s films are released on vid-
eo through LIVE Entertainment, of
which Carolco owns 53%.

In its release, Carolco says it is also
negotiating for additional capital in-
fusions or credit support from its
four major foreign partners, Canal
Plus, Carlton, RCS, and Pioneer.

Assistance in preparing this story
was provided by Ed Christman.
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Be True To Your Facts: The Case 0f Brian Wilson

EXACTLY 110 YEARS AGO, in a
lecture delivered in New York in
January 1882, the Irish author Os-
car Wilde made a now-famous as-
sertion: ‘““Music is the art which
most completely realizes the artistic
idea, and is the condition to which
all the other arts are constantly as-
piring.”

Many people in the music industry
would tend to concur with Wilde, in-
corporating his outlook to explain
why so many people zealously seek
proximity to this potent profession
and the artists who fuel it.

Last autumn I wrote a Billboard
“White Paper” (“Breakaway: The
Battle For Brian Wilson’s Publish-
ing Millions,” Oct. 5, 1991) about the
dubious autobiography of Beach
Boy Brian Wilson (filled with previ-
ously published material, some-
times taken virtually verbatim) and
the disturbing questions of manipu-
lation and undue influence it unwit-
tingly raised concerning those
around Wilson. Most suspicious
were the aims of recently defrocked
California therapist Eugene Landy.
Depicted as a hero in the book
(whose copyright he co-owns),
Landy had gone from treating the
severely troubled Wilson to serving
as his songwriting collaborator and
business partner.

Indeed, despite more than a dec-
ade of assurances that he meant
only to rehabilitate Wilson and then
to bid him adieu, Landy had so thor-
oughly entwined himself in the art-
ist’s private and professional affairs
that, by 1990, he had become the fo-
cal point of a fierce, family-waged
court battle over the conservator-
ship of Wilson. A Dec. 5, 1991, set-
tlement in the case included provi-
sions for a “lengthy separation” (re-
portedly two years) between Wilson
and Landy, plus the appointment of
an outside conservator said to be a
retired L.A. Superior Court judge.

One writer has chosen to be an
outspoken champion of Eugene
Landy. In the Dec. 13, 1991, cover
story of BAM Magazine, Bill Hold-
ship chooses for the second time in
four months to denounce the latest
exponents of anti-Landy “propagan-
da’’: i.e., parties who have dared
criticize Landy’s relationship with
Wilson and/or doubted the veracity
of Brian’s autobiography, among
them Rolling Stone, The San Fran-
cisco Chronicle, The Washington
Post, and Diane Sawyer of ABC-
TV’s “Prime Time Live,” as well as
Billboard and myself. Holdship has
every journalistic right to critique
the findings of the aforementioned,
and for this reason alone I commend
the BAM article to your attention.

Holdship saved much of his sar-
castic criticism for me, whom he
termed “that bastion of Brian Wil-
son knowledge,” while ignoring the
substance of my arguments in my
Billboard story as well as those in a
Dec. 4 Washington Post article by
Richard Harrington in which I was
quoted. For these reasons, Hold-
ship’s cover story, like his piece that
preceded it, smacks more of strident

advocacy than objective reporting,
and he casually obscures his own ac-
tions in order to strengthen a point
for his readers. I take exception to
two specific acts of distortion:

1. THE HOLDSHIP VERSION:
Holdship writes in a preface on the
contents page of BAM’s Brian Wil-
son issue that “In late October, I
wrote an angry letter to Billboard
Magazine, criticizing the publica-
tion for Timothy White’s very one-

by
Timothy
White

sided attack on Dr. Eugene Landy
and Wilson’s autobiography,
“Wouldn’t It Be Nice” ... White’s
piece is factually inaccurate (i.e., no-
where in the book does Brian claim
he’s ‘cured’) . .. I dared Billboard to
print my letter; of course, they
didn’t, choosing instead to run noth-
ing but positive letters, congratulat-
ing White on his ‘courageous’ and
‘extraordinary’ piece.”

THE FACTS: Holdship makes it
appear that Billboard suppressed all
negative letters about my Wilson
article and deliberately rejected his
as a result. The truth is, we pub-
lished a full page of letters in the
Nov. 2 Billboard that included one
sharply negative note from Lance
Freed of Rondor Music, the A&M-
affiliated publishing firm currently
being sued by Brian Wilson, who
claimed I had been critical of the
company’s day-to-day administra-
tion of Brian’s song catalog. (In
fact, I had said nothing whatsoever

on the subject.)

Yet up.until that point, Freed’s
was the sole negative letter Bill-
board had received. Nearly two
weeks after the Billboard issue con-
taining the full page of Wilson let-
ters had been published and circu-
lated on newsstands, we received
Holdship’s letter, whose central ar-
gument was the writer’s disbelief
that we hadn’t received any letters
supporting Eugene Landy. (To this
day, Billboard has not received a
single other letter in support of
Landy.)

And yes, as he repeats in BAM,
Holdship also took issue in his letter
with the absence of the word
“cured” in Brian’s alleged autobiog-
raphy, a specious dodge that dis-
torts the actual phraseology and the
focus of my Billboard argument,
which was presented as follows: “
... The autobiography supports the
theory that Brian Wilson is now his
own man, cured of physical and
mental dependencies and free of un-
due influence, while at the same
time this precise issue is being con-
tested in a conservatorship case
pending in Los Angeles Superior
Court.” As Landy himself stated in
my interview with him for the Bill-
board story, he and Brian are cur-
rently trying to “prove to the indus-
try and his family that Brian is real-
ly well.”

In his letter, Holdship also en-
gaged in outright nonsense by stat-
ing that I had once written an arti-
cle “in either Crawdaddy or Musi-
cian” in which I had made fun of
how Brian Wilson eats. In truth, no
such article exists.

Billboard has a long history of
running negative letters. But since
Holdship’s epistle was chiefly a
baseless attack on the integrity of
our letters page itself rather than
an analysis of my article, and since

SHORTSIGHTED VIEW

I was truly disappointed to read Hec-
tor La Torre’s Commentary (Bill-
board, Dec. 14) criticizing the audio
home recording bill currently pend-
ing before Congress. As a “record
producer,” he should realize that the
long-term benefits of this bill for art-
ists, producers, songwriters, and oth-
er music creators heavily outweigh
the shortsighted considerations he
lists as reasons for withholding his
support.

I'm a songwriter and demo produc-
er, and I've had some modest success
getting my songs covered by about a
dozen different recording artists. I
haven'’t had a top 10 hit yet, but I'm
hopeful that someday I will. In the
meantime, I hold down two jobs to
support my songwriting career.

There is no doubt in my mind that
audio home taping has already dimin-
ished my royalty income, and that’s
why I'm an ardent supporter of the
home recording royalty bill. Today,
when people tape an album at home
containing one of my songs instead

he had lied in the letter in a clumsy
attempt to smear me in the eyes of
hardcore Beach Boys fans, his late-
arriving missive was shelved.

2. THE HOLDSHIP VERSION:
Holdship’s BAM cover story in-
cludes a sidebar headlined ‘“‘Dr.
Landy Answers His Critics,” an un-
intentionally hilarious/revealing ra-
tionalization in which Landy admits
that he advised Wilson to cut

‘The BAM cover
story smacks
more of strident
advocacy than
objective reporting’

Brian’s own daughters out of his
will. Landy also insists that “Timo-
thy White is full of shit.” Why so?
Because, as Landy tells Holdship,
Landy had once purportedly “put
singer Barry McGuire together
with Barry Kane to create a folk
duo before the twosome joined the
New Christy Minstrels in the early
’60s. And when [Landy] used ‘Eve
of Destruction’ as a reference point
for McGuire [in the Billboard inter-
view], White printed it as though
Landy was claiming to have worked
on that song himself. ‘I wish I'd
have taped that conversation,” he
says.”

THE FACTS: While Holdship
made no attempt to get my side of
the details, the truth is that my en-
tire conversation with Eugene
Landy was taped—by me. The
Landy quote in question from my
Billboard article (‘I worked my way
through school cutting records. I
cut ‘Eve Of Destruction’ with Barry
McGuire—remember that? That

LETTERS

of buying the album, I get nothing.
My songwriter colleagues and I
agree that we work too hard at what
we do to ignore that kind of injustice.
And home taping is a problem that is
bound to get worse when everyone
has the ability to make perfect digital
copies.

La Torre says that creators and re-
corders of original music will never
stand for having to pay royalties on
the blank digital tapes that we use to
record our demos and masters. Is he
seriously suggesting that I forego a
chance to collect home-taping royal-
ties for the sake of a potential sav-
ings of something like nine cents bur-
ied in the cost of a blank digital tape?

La Torre also denigrates the SCMS
solo-copying system as bothersome
to original music producers, a view
that I once shared. After making an
inquiry, however, I found out that,
under the proposed legislation, ex-
emptions are made for “profession-
al” digital recorders that will not con-
tain SCMS. I have also learned that

certain new digital microphones will
not encode my recordings, allowing
me to mix down, master, and digitally
duplicate my music without SCMS
blocks if I so choose. The huge bene-
fit of SCMS, of course, is that it will
help to prevent multi-generational
copying of albums—Ilike when one
purchased album serves as the
source to supply an entire college
dorm or high school class with per-
fect copies.

I'm not an expert, but from every-
thing I've read, the audio home re-
cording bill deserves the support of
all creators in the music business.
Sure, there are things that could be
more beneficial to our interests, but
this bill is a compromise after a very
long struggle. I don’t think we can
reasonably expect everything to have
gone our way. All [ know is that digi-
tal audio home taping threatens my
career, and this legislation goes a
long way toward diminishing that
danger,

Nina Ossoff
Elmsford, N.Y.

was for Horizon Records; I was a
producer for Horizon Records”) is
exactly and precisely what Landy
said in our talk, with no edits,
changes, or contextual omissions of
any sort. And Landy’s claim was
neither prefaced nor followed by
any digressive remarks by Landy
about one Barry Kane, the exis-
tence of a folk duo prior to the
Christy Minstrels, or any other
mention of Barry McGuire. Period.
Moreover, Landy’s unsolicited state-
ment was offered in a bragging tone,
as if to certify his supposed creden-
tials as a veteran producer and re-
cord-maker. In short, Holdship reck-
lessly bought Landy’s lame alibi
without attempting to double-check
Landy’s imaginary assertions. Mean-
while, Landy is trapped on tape mak-
ing the outrageous boast that later
prompted “Eve Of Destruction”
composer/producer P.F. Sloan to
write Billboard a letter calling
Landy’s words “a big lie and a fabri-
cation of his own ego.”

Some people in the industry—cer-
tain journalists included—might
prefer that the public record not be
fortified by this degree of deep
background. Whether or not I am
“a bastion of Brian Wilson knowl-
edge,” I have at least reported ex-
tensively on Wilson and Landy since
1975. (I interviewed Brian just
hours after his first session with
Landy in 1976, Brian volunteering
an account of much of what had tak-
en place; according to Landy him-
self, I was also the first writer to as-
sert—in the August 1985 issue of
Musician—that Landy had likely
saved Wilson’s life). Thus, I try to
provide readers with an informed
perspective.

During my interview with Landy
for Billboard, he became openly
alarmed when I said I'd been going
through the many hours of tapes
and transcripts from my 15-year
span of talks with him, exclaiming,
“I hope you're not gonna use old
transcripts!” But I did—to disclose
the web of contradictions, subter-
fuges, and blatant misrepresenta-
tions Landy has spun throughout
his relationship with Brian Wilson,
many of which recur in the autobi-
ography in whose royalties Landy
now shares. Whether Landy or
Holdship like it or not, journalists
like Harrington at The Washington
Post are combing through their old
Wilson-Landy files just as I did, and
their new, connective insights into
the Landy modus are becoming in-
creasingly damning.

This process is called deductive
reasoning—part of what used to be
an intensive pursuit known as music
journalism—and its aspiration is to
ensure that the credit for artistic
ideas goes only to those who actual-
ly deserve it. However, as with mu-
sicians, the work of music journal-
ists demands a rugged indepen-
dence from the flattery of rascals.
As Oscar Wilde also asserted: “A
man who does not think for himself
does not think at all.”
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Aussies ‘Commit’ To Soul Music
Boom Attributed To Film’s Soundtrack

B BY GLENN A. BAKER

SYDNEY—A quarter-century late,
Australia has fallen under the thrall
of classic soul music.

The country’s major FM rock sta-
tions are pumping out updated ver-
sions of “Mustang Sally,” “Try A Lit-
tle Tenderness,” “Show Me,” and
“When Something Is Wrong With
My Baby.” Platinum soul albums oc-
cupy the top 10. Premier Oz rocker
Jimmy Barnes is in the midst of a
soul-revue tour of theaters. The Nev-
ille Brothers recently left new fans
swooning in the wake of their long

Sony Sues DG
Over Bernstein
Recordings

B BY PHYLLIS STARK

NEW YORK—Sony Classical has
filed suit against Deutsche Grammo-
phon, parent PolyGram Records Inc.,
and Harry J. Kraut, executor of the
estate of the late Leonard Bernstein.
The suit charges the defendants with
breach of contract, misappropriation,
unfair competition, and conspiracy in
the use of Bernstein’s recordings of
Gustav Mahler’s Eighth and Tenth
Symphonies, released last fall on DG.
According to the suit, the recordings
were made while Bernstein was un-
der contract to Sony.

Bernstein’s contract with Sony,
then CBS, ran from 1959 until 1976
when the contract was terminated in
part and amended in part, according
to the suit. During the period from
1965-68, Bernstein recorded all nine
of Mahler’s completed symphonies
for Sony. The Adagio of Mahler’s un-
completed Tenth Symphony was re-
corded in 1974. The following year, he
conducted the Vienna Philharmonic
in another performance of the Eighth
Symphony for a live broadcast on
ORF, the Austrian Radio Network.

Under the terms of his contract,
Bernstein was prohibited from rere-
cording ‘‘any composition that had
previously been recorded by, and ap-
peared in the current catalog of, CBS
until December 31, 1980,” the suit
states.

But late in his career, Bernstein,
who had undergone “a substantial
change both in his appearance and in
his stylistic approach to Mahler’s mu-
sic . .. determined to revisit the Mah-
ler symphonies and entered into a
project with DG whereby, over a peri-
od of years, Bernstein would sched-
ule public concert performances of
the ... Mahler symphonies,” accord-
ing to the suit. Bernstein died in Octo-
ber 1990 before he could record the
Eighth or Tenth Symphony for DG.

According to the suit, “On or about
September 1991, Sony learned that
DG had acquired the 1975 Bernstein-

(Continued on page 75)

overdue first concert tour of Austra-
lia. And a Ray Charles boxed set
made it into the top 20.

This fiercely funky environment
has emerged from a coalitior: of unre-
lated circumstances. Chief among
them is the popularity of the MCA
soundtrack to Alan Parker’s film
“The Commitments,” about the ad-
ventures of a young, ill-fated Irish
soul band. “Frankly, we thought it
would be a longer-term project,” ad-
mits Stuart Rubin, managing direc-
tor of BMG Arista/Ariola, which
markets MCA here. “But, for radio,
the songs stack up real well at the

moment, and they reach the kids who
are their target audience.”

As a result, “The Commitments”
climbed into the top three of the al-
bum charts, reaching platinum
(75,000 units) along the way. Adds
Rubin, “It’s all become very stylish.
We're now going to television with it,
and I don’t think that double plati-
num is out of the question.”

Charlie Fox, program director of
Sydney’s highest-rated station,
2MMM-FM, says, “We got onto it be-
cause it reflects the rock’n’roll spirit,
and because everyone at the station

(Continued on page 12)

Curtis Shows Why. Arista recording artist Curtis Stigers celebrates after his
show at New York's Bottom Line, where he performed songs from his self-titled
debut album, including the hit single “‘| Wonder Why.” Shown, from left, are
BMG chairman/CEO Michael Dornemann; Stigers; Arista president Clive Davis;
and BMG International president/CEQO Rudi Gassner.

New Kids Photos Focus Of
Copyright-Infringement Suit

EBY DON JEFFREY

NEW YORK—A professional pho-
tographer has filed suit against New
Kids On The Block, charging that its
managers violated a copyright agree-
ment on the use of photos she took of
the group before it became famous.

Bette Marshall, the photographer,
alleges in a complaint filed in Decem-
ber in U.S. District Court in New
York that she is sole owner of the
copyrights on photos she took of
New Kids in September 1989 and that
limited uses of the pictures were
spelled out in an invoice she submit-
ted for the work.

Since then, she alleges, the photo-
graphs have appeared without her
authorization on such New Kids mer-
chandise as buttons, books, posters,
trading cards, and tablecloths.

According to the court filing, Dick
Scott Entertainment, the manage-
ment firm for New Kids, claims to
have made an oral contract with Mar-
shall that granted the managers
broader rights to the photos than

were stated previously in her invoice.

Federal Judge Robert P. Patterson
has denied a motion by New Kids’ at-
torneys to move the suit from federal
to state court. The lawyers argued
that it is a contract dispute rather
than copyright infringement. In his
written opinion, Patterson stated: “To
accept [Dick Scott Entertainment’s]
version would permit any alleged
copyright infringer to defeat subject
matter jurisdiction by making a bland
allegation that use of copyrighted
material was within the terms of an
oral license agreement.”

The question of whether state or
federal court has jurisdiction is im-
portant in terms of the amount of
damages that can be awarded. In
copyright-infringement suits, awards
can be significantly higher.

Marshall is seeking injunctive re-
lief and monetary damages and her
lawyers have demanded a jury trial.

James Cinque, attorney for Mar-
shall, says of the amount sought in
damages: “We haven’t quantified it

(Continued on page 78)
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LOS ANGELES—Janis Joplin’s
heirs plan to appeal a Dec. 16 ruling
in favor of the producers of “Janis,”
a play staged in the Seattle area
last summer, claiming they have ex-
clusive rights over portrayals of the
late rock-blues beiter.

In a ruling issued in U.S. District
Court in Seattle, Judge John C.
Coughenour dismissed a right of
publicity claim by Joplin’s heirs. In
a lawsuit filed July 24, Joplin’s heirs
contended they have “the exclusive
right to exploit commercially the
name, likeness, and style of Janis
Joplin.”

According to Robert Gordon, the
Corte Madera, Calif.-based execu-
tor of the Joplin estate, another
play titled “Love, Janis,” produced
by Texas Lion Productions—also a
plaintiff in the lawsuit—is set to
open on Broadway during the 1992-
93 season. A book of letters from
Joplin with the same title is set for
publication in late 1992 on Random
House’s Villard imprint.

Gordon says the decision likely
will be appealed to the Ninth Circuit
Court of Appeals. “It was a Wash-

Joplin Heirs Say Play
Takes A Piece Of Janis

ington state federal court judge in-
terpreting a California statute,”
says Gordon. “And his interpreta-
tion was much too restrictive.”

In his decision, Judge Coughen-
our said the ruling should be based
on California law, since that is
where Joplin lived.

The lawsuit claimed that in Act I
of the play, in a blatant imitation of
a Joplin concert, singer Duffy Bish-
op performed a 45-minute set fea-
turing 11 Joplin tunes.

Coughenour ruled that Act I and
Act IT of “Janis” cannot be viewed
separately: “Because Act II of
‘Janis’ occurs in the context of Act I
and therefore constitutes only a
portion of the entire play, plaintiffs
have no right to publicity under Cal-
ifornia law,” Coughenour said in his
ruling.

An antitrust countersuit brought
by the playwright and producers
was dismissed by Coughenour.

A trial on the Joplin estate’s re-
maining claims of copyright in-
fringement, unfair competition, and
unjust enrichment is scheduled for
Dec. 7, 1992. CRAIG ROSEN

New Year Ushers In Albums
By Oid Faves, Up & Comers

EBY LARRY FLICK

NEW YORK—1992 kicks off with an
array of new music releases that fo-
cus on longtime critical favorites and
promising newcomers.

On “Magic & Loss,” Lou Reed’s
first solo album since 1989’s “New
York,” the singer/songwriter offers
another of his literate conceptual
pieces. This time, Reed is said to take
the listener on a journey into a per-
son’s death. The Sire album is due
Jan. 14 and album rock and alterna-
tive radio are being serviced with the
first emphasis track, “What’s Good,”
shortly.

Jules Shear moves from LR.S. Rec-
ords to Polydor with “The Great Puz-
zle” Jan. 28. Shear, who has penned
hits for artists including Cyndi
Lauper and the Bangles, offers what
he calls his first ‘“‘real record” in
years. His last album, “The Third
Party,” was recorded with only an
acoustic guitar; the new album fea-
tures such veteran session players as
Tony Levin on bass and guitarist
Stewart Smith. The first emphasis
track, “The Sad Sound Of The Wind,”
is picking up adds at alternative ra-
dio.

Former Ultravox front man Midge
Ure also switches labels for the Jan.
28 release of “Pure,” his first album
in three years. Although Ure’s prima-
ry audience has been in the alterna-
tive sector, his new label, RCA, is
planning an extensive campaign to
secure his new single, “Cold, Cold

Heart,” a place in the pop main-
stream.

The dance music scene will heat up
this month with several long-awaited
albums. A&M ingeénue Ce Ce Penis-
ton follows her highly popular club
and radio hit, “Finally,” with a debut
album of the same name Jan. 28. Pen-
iston is in the midst of a U.S. concert

(Continued on page 70)

Limited-Run
GD Packages
Prove Hard Sell

8 BY CRAIG ROSEN

LOS ANGELES—Several major
labels continue to support priority
releases with commercially avail-
able special edition compact discs
in hopes of giving something ex-
tra to hardeore fans.

Reaction to these high-ticket
limited editions at retail, however,
is lukewarm at best.

Recent special-edition releases
include Michael Jackson’s “Dan-
gerous” on Epic. The nine-by-nine-
inch package is designed like a
pop-up 3-D children’s book and in-
cludes a gold CD. Capitol issued a

(Continued on page 71)
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Master Mistake Mars Steely Dan GDs
Inferior Tapes Used By MCA On 7 Discs

H BY DAN LEVITIN

LOS ANGELES—MCA Records ac-
cidentally used inferior master tapes
in the manufacturing of seven Steely
Dan compact discs, the label has ad-
mitted.

All of Steely Dan’s original al-
bums, from 1972’s “Can’t Buy A
Thrill” through 1980’s “Gaucho,”
were transferred to CD from the
proper master tapes for their initial
run in 1985; but subsequent press-
ings, including current warehouse
and retailer stock, were made from
faulty masters.

Billboard learned of the mistake as
MCA was assembling “Steely Dan
Gold—Expanded Edition.” The new
release, however, was mastered from
the proper tapes. Modeled after
1982’s vinyl compilation, “Steely Dan
Gold,” the set also includes two Don-
ald Fagen solo cuts written for film
soundtracks, as well as a rare live
version of ‘“Bodhisattva” from the
group’s 1974 tour.

Andy McKaie, VP of catalog devel-
opment and special products A&R
for MCA, says the first seven Steely
Dan CDs will be “remanufactured
from the proper masters and re-

leased chronologically, two at a
time,” beginning in early 1992. The
new CDs will bear a “digitally remas-
tered” sticker.

“We made a mistake and we'll fix
it,” McKaie explains. “We're commit-
ted to getting the right product out
there. There have been other errors
which we also fixed, involving CDs
from Elton John and the Who.”
There have been no consumer com-
plaints about the Steely Dan CDs, he
adds.

The tapes used to master the inferi-
or Steely Dan CDs were the original
analog masters; but, according to
Roger Nichols, one of Steely Dan’s
recording engineers, they were in ter-
rible shape, due to improper storage,
and had poor fidelity. In 1981, Nichols
meticulously transferred them to
new 3M digital masters, in anticipa-
tion of demand for CD catalog reis-
sues. Although MCA used the new
digital masters for an initial run in
1985, subsequent runs were mistak-
enly made from the old analog mas-
ters, which had been steadily deterio-
rating.

Ironically, Mobile Fidelity Sound
Labs, manufacturer of high-quality,
gold-plated CDs that sell for twice

the price of standard CDs, was also
furnished the wrong masters by
MCA and used them for its Ultradisc
releases of “Aja” and “Gaucho.”
Nichols’ immediate reaction was
one of disgust. “What pisses me off
is to spend 20 years doing this, and
spending two years on ‘Gaucho’
alone. Two years, every fucking day
in the studio, and it comes to this. I
have no reason to continue. I quit.
I’'m quitting the music business.”
Steely Dan’s recordings are consid-
ered by experts to contain some of
the finest engineering of all time.
“Gaucho” won the best-engineering
(Continued on page 61)

‘Weird’ Show. Capitol recording artist Lloyd Cole chats with label executives
backstage at Los Angeles’ Wadsworth Theatre, where he performed as part of
his current national tour in support of his second solo album, “Don’t Get Weird
On Me, Babe.” Cole is scheduled to make his live U.S. television debut on “Late
Night With David Letterman” this month. Shown, from left, are Tim Devine, VP
of A&R; Marcia Edelstein, VP of creative services; Lou Mann, senior VP of
sales; Derek MackKillop, Cole’s manager; Cole; Hale Milgrim, president; and

Tommy Steele, VP of art and design.

The Judds’ PPV Show May Build A Record

FEarly Returns Suggest B’cast Is Most Successful Yet

NASHVILLE—Based on prelimi-
nary reports, officials at Viewer’s
Choice say they believe the Dec. 4
pay-per-view telecast of the Judds’
final concert in Murfreesboro,
Tenn., was the most successful
musical event in pay-per-view his-
tory. Viewer's Choice was exclu-

NEW YORK—BMI and the Radio
Music License Committee, which
have been negotiating a new music
license agreement for radio stations
since July, have agreed to extend
the current licenses until a new five-
year agreement is reached. The cur-
rent licenses would have expired
Jan. 1.

While neither side will disclose
what issues are in dispute or how
far apart they are, RMLC executive
director David Fuellhart says that
“both BMI and RMLC are hopeful
the negotiation will be completed
quickly, within six to eight months.”

BMI Extends Pact With Radio Group

A previous RMLC negotiation with
ASCAP, which was resolved last
spring, took 18 months to finalize.
But Fuellhart says the agreement
on the license extension bodes well
for the success of the new license
negotiation. “It was an easy thing
for us both to agree on, so that is an
encouraging sign for us,” he says.
A letter dated Dec. 7 was sent to
all commerecial stations outlining the
terms and conditions of the interim
agreement, which include the exten-
sion of all terms of the existing con-
tracts through the interim license
period. When the new license is ne-

gotiated, its terms and conditions
will be retroactive to Jan. 1, 1992.

Although signing the interim
agreement binds a station to agree
to the terms and conditions of the
new license, stations must sign it to
be eligible to play BMI music after
Jan. 1.

The new license will likely include
a clause regarding local marketing
agreements for the first time. The
clause would serve as a reminder
that licenses must be signed for all
stations, whether or not they are si-
mulcast or part of an LMA.

PHYLLIS STARK

RECORD COMPANIES. Mercury Rec-
ords in New York appoints David
Einstein national manager-of rock
promotion/East Coast. He was in
rock promotion at RCA Records.
Michael Idlis is named national
manager of rock promotion/West
Coast. Formerly he worked in pro-
motion for Mercury in Boston.
Cheryl Valentine is appointed na-
tional metal promotion manager.
She was national director of metal
promotion for Relativity.

WEA Corp. in Boston promotes
Dann Cotter to sales manager,
Peter Strickland to field sales
manager, Bob Shaw to sales rep,
and Bobby Hall to in-house mar-
keting rep. They were, respective-
ly, field sales manager, sales rep,
in-house marketing rep, and sin-
gles specialist.

Harry Akaki is appointed mar-
keting and public relations manag-
er for Nastymix Records in Seat-

T
EINSTEIN

IDLIS

tle. He was retail editor of The Ur-
ban Network magazine.

DISTRIBUTION. Island Records’ inde-
pendent distribution arm has
transferred its functions to Poly-
Gram Group Distribution under
the name of ILS. ILS will operate
independently of PGD and actas a
means of alternative distribution.
Pat Monaco is appointed VP and
GM of ILS in New York. He was
VP of Island Records.

Sony Music Distribution in New
York promotes Sandie Minasian

EXECUTIVE TURNTABLE '

VALENTINE MONACO

to director of Epic sales, Jed Cor-
enthal tc associate director of Co-
lumbia single sales, Barry Mog to
branch manager of the Southeast
branch, based in Atlanta, and Jay
Lucas to sales manager of the
New England branch, based in
Lexington, Mass. They were, re-
spectively, associate director of
Columbia Label sales, account ser-
vice representative for the New
York branch, branch manager of
the New England branch, and
sales representative of the Kansas
City branch.

sive national pay-per-view distrib-
utor of the Kodak-sponsored show,
which marked Naomi Judd’s re-
tirement from the stage.

Jim English, senior VP of pro-
gramming for Viewer’s Choice,
says early returns indicate the
show will surpass both the New
Kids On The Block and Rolling
Stones pay-per-view events. The
New Kids show was distributed by
DIR Broadcasting and the Stones
show by Showtime Event Televi-
sion. Neither company would re-
veal final viewer figures.

English says Viewer’s Choice
polled 180 cable systems that rep-
resent approximately 6 million
homes (roughly a third of the ad-
dressable pay-per-view house-
holds). He says it can take up to six
months to receive all reports.
However, he adds, “We are very,
very confident that the results will
be in excess of a 1.0 buy or 200,000
[subscribers],” he adds. Suggest-
ed retail price for viewing the
Judds show was $24.95.

Several days prior to the show,
USA Today reported that Wyn-
onna Judd had laryngitis. The pa-

per never indicated the show
would be canceled. But English
says cable systems were hit with a
barrage of calls from consumers
attempting to cancel their orders,
fearing the show would be can-
celed and they would be billed.
“We were assured by the Judds’
management that Wynonna would
sing. So, our sales force went back
to cable, and they went back to the
consumer and basically said, ‘They
tell us she is going to sing. Stay
with it. If there is no concert,
you’re not going to be billed.” ”
When radio and television media
began to call and inquire whether
Wynonna would sing or not, View-
er’s Choice put a statement out on
the UPI and API newswires in or-
der to try to turn the tide. In the
end, English says, “I don’t think it
affected the show in the least.”
Both Chuck Thompson of the
Ken Stilts Company (the Judds’
management company) and En-
glish confirm there are negotia-
tions on releasing the show for
home video.
DEBBIE HOLLEY

X A
CORENTHAL

MINASIAN

RELATED FIELDS. Howard Shephard
is promoted to managing director
of Sony Broadcast & Communica-
tions Ltd. in Basingstoke, En-
gland. He was director of sales and
marketing for the company.

NARAS in Burbank, Calif.,
names Yolanda McFarlane office
manager and Stephen DeKeater
management information systems
director. They were, respectively,
property manager for the Ratko-
vich Co., and an independent con-
sultant.

LUCAS

Marty Diamond is named direc-
tor of client and project develop-
ment for International Talent
Group in New York. He was VP of
artist development and video for
Arista Records.

Neil Andison is promoted to GM
of Mark IV Audio Canada in Gan-
anoque, Ontario. He was national
sales manager for the company.

Applied Research & Technology
Inc. (ART) in Rochester, N.Y., pro-
motes Angelo Biasi to advertising
and media relations. He was a cus-
tomer service representative.
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Rush On A Roll. After their most recent sold-out performances at New York's
Madison Square Garden Dec. 6 and 7, the members of Rush were presented
with Gold Ticket Awards to commemorate the sale of more than 100,000 tickets
at the Garden from 1981-91. The band is on tour promoting its current Atlantic
Records album, “Roll The Bones.” Pictured, from left, are Alex Lifeson. Rush;
Ron Delsener, Ron Delsener Enterprises; Geddy Lee and Neil Peart, Rush; and
Bruce Moran, Madison Square Garden.

Irish Artist’s

B BY CATHERINE APPLEFELD

NEW YORK—For Irish composer/
artist Enya, the process of creat-
ing the complex melodies of her
richly textured songs is guided
less by formula than feeling.

“I believe that when you're in
the studio there should be no
whys, whens, or wheres,”” she
says. “You should go with what
feels right, especially with this
music.”

Enya’s music—an amalgam of
scores of vocal tracks carpeted by
a cascade of synthesizer waves—
seems to have struck a chord with

This week’s column was written by Craig Rosen in
Los Angeles and Thom Duffy in New York.

INFLUENTIAL MODERN ROCK station KROQ Los
Angeles held its third annual “Acoustic Christmas”
benefit for the homeless Dec. 21 at the Universal Am-
phitheatre and the Beat was there.

The seven-act, five-hour fest gave fans a chance to see
some promising newcomers and alternative rock veter-
ans on the same bill, while contributing to a worthy
cause. Although the length of the

KROQ Stages Merry Little Acoustic Show;
Hawkins Speaks In ‘Tongues’; Amos Arrives

punk-rap-and-roll with the best of them ... With video-
genic good looks and the musical sensibility of a young
Jon Bon Jovi, Scottish rock singer/songwriter Vincent
Rocco was wooed by several major labels in the past
year with Elektra Entertainment nabbing the deal. His
debut album, “Hell Or Highwater,” will bow this month,
preceded by the single “Rescue Me” .. . If Elton John’s
Madman Across the Water were a woman, she’d likely
sound like Tori Amos, whose debut album, ‘“Little
Earthquakes,” is set for release from Atlantic Records.

show was a bit trying and the be-
tween-set banter from the KROQ
airstaff quickly became tiresome,
the event was certainly a treat.
Highlights included show-open-
er Alison Moyet, backed by a lone
acoustic guitar player, following
up a version of “Situation” (the

critical notice (as well as the inev-
itable comparisons to Kate Bush).
Davitt Sigerson produced six of
the tracks on Amos’ debut album
... L.A-based Rebel Train steams

1982 hit she sang lead on as 2 mem-
ber of Yaz) with a surprisingly
rocking take of Led Zeppelin’s
“Rock And Roll.”

Other standouts: England’s This Picture, proving it
can back its fine debut album live . .. School Of Fish’s
version of “Rudolph The Red-Nosed Reindeer” ... The
Smithereens’ set as a trio with drummer Dennis Diken
on bongos . .. Wonder Stuff frontman Miles Hunt’s ob-
servation that the set of snow-capped pines was “like
walking into the fucking ‘Twilight Zone,” and the band’s
cover of the Jam’s “That’s Entertainment” . .. Ex-Bun-
nyman Ian McCulloch’s unearthing of a few Echo
gems ... and a surprisingly warm finale by the high
priestess of (post-)punk, Siouxsie, and her Banshees,
with nary a synthesizer in sight.

THE BOXED SETS are pushed aside, the superstar al-
bums are piled high, and the fourth-quarter rush is be-
hind us at last. So the Beat’s attention turns to a few of
the albums vying for attention in the months ahead . ..
Exuding cool New York attitude, ambition, and style,
singer Sophie B. Hawkins comes on like a "90s sister to
Madonna, Melanie, and Patti Smith on her striking Co-
lumbia Records debut album, “Tongues And Tails.” The
disc is a sonically busy but ear-catching affair with
touches of wah-wah and township jive guitar, church
chimes, and street noise rising above textured layers of
keyboards. “Damn, Wish I Were Your Lover” will be
the lead-off single from this March release. And check
out that Dylan cover. Expect Columbia to make some
noise with this neweomer . . . Fungo Mungo is the latest
funk’n’roll outfit to follow Faith No More out of the San
Francisco Bay area. While this band opens its Island Re-
cords debut, “Humungous,” with the sort of simple-
minded sexual sentiment you’d expect from Van Halen
on “Time,” it hits stride on “Hype Is Stupid,” indicting
the consumer culture while laying down grunge-funk-

Amos arrives from North Carolina
via Britain, where her songs of
emotional turmoil and stormy pi-
’%gf ano playing earned her reams of
through heartland rock territory
on its Atco/EastWest debut al-
bum, “Seeking Shelter,” due in late
January and produced by Danny Kortchmar and Stan
Lynch of Tom Petty’s Heartbreakers.
SIGNINGS: Atlanta’s heavy metal Jackyl to Geffen,
signed by A&R exec John David Kalodner. A debut al-
bum is due in '92 ... Munich funk’n’rollers Freaky Fu-
kin Weirdoz to Arista ... The Australian aboriginal
group Yothu Yindi, which showcased this past summer
at the New Music Seminar (Billboard, July 27), to Holly-
wood Records ... Rapper May May, black rockers
Mother’s Finest, and country punk act Blackbird, fea-
turing former members of Rank & File, each to Scotti
Bros. Records.

ON THE ROAD: Flying in the face of the tough tour-
ing climate, Rod Stewart is extending his “Vagabond
Heart” tour with a 1992 leg due to open Saturday (11) in
Louisville, Ky. Stewart also will perform in Australia
and New Zealand in the spring ... Ozzy Osbourne, af-
ter healing at home during the holidays from his foot
injuries (Billboard, Dec. 14), will resume his Theatre Of
Madness tour Sunday (5) at the Sunrise Theater in Sun-
rise, Fla. . . . Debbie Gibson makes her Broadway debut
in “Les Miserables” Tuesday (7), in the role of the young
girl, Eponine, and will sing the part through March 29.

MORE NEW-ALBUM NOTES: Col. Bruce Hampton
& the Acquarium Rescue Unit make their debut Tues-
day (7) on Capricorn Records with an album recorded
live at the Georgia Theatre in Athens, Ga., produced by
Johnny Sandlin with Chuck Leavell of the Allman
Brothers playing keyboards ... “The Great Puzzle”
marks Jules Shear’s major-label solo debut on Poly-
Gram, due this month.

Enya Faces Music Thru Feelings

‘Moon’ Makes Int’l Waves

audiences around the world.
“Shepherd Moons,” Enya’s debut
on Reprise Records in the U.S,, fol-
lows the lead of 1988’s highly sue-
cessful Geffen album ‘“Water-
mark’ both in terms of style and
international appeal. The disc
bowed at No. 1 on the U.K. albums
chart in mid-October and this week
rises to No. 37 with a bullet on The
Billboard 200 Top Albums chart.

“Shepherd Moons” also contin-
ues a collaboration between Enya
and the husband/wife team of pro-
ducer Nicky Ryan and lyricist
Roma Ryan. The triumvirate has
been working together for nearly
10 years, since Enya left Irish folk
ensemble Clannad to begin com-
posing on her own.

“I find it difficult working with
other musicians,” she says of her
split with Clannad. ““I know from
experience when they play, they
play with their feeling, and it re-
stricts me because I know I want
to play in a particular way.”

Even with her own composi-
tions, Enya is keenly aware—and
wary—of outside influences. She
does not listen to any other music

while composing, fearful that it
could hamper her creativity.
“Some people think I am a snob,”
she says, “but I think it is not be-
ing very creative to listen to other
music” while working.

However, “Shepherd Moons”

. FACTFILE

Atistl . 4w mew oE - maER me-e Enya
Label . =. mzE . . Saie wx Reprise
Album ... Shepherd Moons
Producer . . . ... ... ... Nicky Ryan
Key Track .. ....... Caribbean Blue
Management . . . .. Aigle Music, Dublin

does contain treatments of two
songs from earlier eras—‘“Marble
Halls,” written for an 1843 Irish
opera, and the Shaker hymn “How
Can I Keep From Singing.”

“At first I thought, ‘How could I
feel so strongly about somebody
else’s melody and lyrics,” ” recalls
Enya. But the two tracks eventual-
ly won her over because of their
universal appeal. “These songs are

(Continued on page 11)

Dan Hill Back With Quality’s
Russ Regan ‘All Over Again’

W BY DEBORAH RUSSELL

LOS ANGELES—Quality Records’
founder Russ Regan and singer/
songwriter Dan Hill are experiencing
a dramatic dose of déja vu these
days.

Regan signed the Canadian trouba-
dour to 20th Century Records back in
1975, hitting pay dirt in 1977 with
Hill's top-five pop single “Sometimes
When We Touch.” Now, some 16
years later, Hill is back on the charts

DAN HILL

with the top 20 AC single “I Fall All
Over Again.” And what's more, he’s
back with Regan, on the Quality Rec-
ords roster.

“It’s so ironic, because Russ really
opened the gateway to America for
me back in ’75,” says Hill, whose
Quality debut, “Dance Of Love,”
shipped in October. “I think it’s won-
derful our destinies are once again in-
tertwined, especially in a business
where relationships can be severed so
fast.”

Hill’s last major chart success
came in 1987 with the Columbia top
10 single “Can’t We Try” (a duet with
Vonda Sheppard). He spent his recent
years outside the limelight writing
songs for Jeffrey Osborne, George
Benson, Tina Turner, and Celine
Dion, among others. The hiatus from
the public eye was a welcome relief,
Hill says, offering him the chance to
hone his songwriting craft sans the
pressures that come with a high pro-
file.

(Continued on page 11)
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ARTISTS IN CONGERT

JUAN LUIS GUERRA Y LA 440
Sam Houston Coliseum, Houston

WITH A DEFT combination of in-
triguing lyrics, soaring vocal harmo-
nies, and rippling percussions, Juan
Luis Guerra held sway in front of a
boisterous audience Dec. 9.

Guerra's captivating and infectious
Caribbean rhythms made the two-
hour show go by in a flash, but he
amply displayed why he is the No. 1
salsa artist in the country. And prob-
ably, for that matter, the world.

A bold statement to be sure, but
even those unfamiliar with Guerra
and his charismatic 440 band needed
only to see his concert here to witness
this artist’s appeal.

Opening with “Rosalia” from his
latest Karen/BMG album, “Bachata
Rosa,” Guerra got the crowd excited
early on. And though he poured
through other unfamiliar songs from
previous albums, there was hardly a
song to which the audience did not re-
spond, clapping, swaying, and swing-
ing. A master showman, Guerra first
enticed, then entranced them.

After 45 minutes, the band delved

into a climax-building ‘“home
stretch.” Guerra elicited the first of
many loud standing ovations with the
lovely, romantic tale “Burbujas de
Amor (Love Bubbles),” his major hit
from last year. He launched into
“Como Abega Al Panal (Like A Bee
To The Hive),” sure to become a stan-
dard in the salsa canon. A captivating
tale of forbidden love, its fast, urgent
percussion is punctuated by sharp
brass licks.

The fans got back on their feet
with the sensuous brass riffs in “Car-
tas De Amor (Love Letters),” as
Guerra sang, “No me interesa la per-
estroika, ni Larry Bird . .. solo
quierme otra vez (“I'm not interested
in perestroika, or Larry Bird . .. just
love me again”).” With its rippling
percussions and red-hot horns piping
over the sound system, “Cartas”
struck a responsive chord in the by-
now sweat-drenched crowd, which
seemed to have a similar sentiment.
They, too, were not in the mood to
hear about taxes or politics, but sim-
ply for great dancing music that
spoke to the feet and the hips. Guerra
more than obliged. The fact that the

AMUSEMENT BUSINESSe®
| BOXSCORE ™ uses ™
=l GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROD STEWART Palacio De Los Dec. 18-20 $1,549,233 43,823 Ogden Presents
Deportes (4,740,652,980 54,000 Ocesa
(Sports Palace) Mexican pesos)
Mexico City $53/$33/823
PAUL SIMON National Dec. 11-12 $614,660 14,663 Ogden Presents
Auditorium (1,880,859,600 18,000 Ocesa
Mexico City Mexican pesos)
$60/345/$33
JUAN LUIS GUERRA Y 440 The Paramount Nov. 26-28 $589,402 15,466 Cardenas/
New York $44/%40/ 17,400 Fernandez &
$35/$30 Associates
David Maldonado
Prods.
GUNS N ROSES Centrum in Dec. 5-6 $560,700 28,035 Don Law Co.
SOUNDGARDEN Worcester $20 two
Worcester, sellouts
Mass.
CHRISTMAS IN AMERICA: Valley Forge - Dec. 15-18 $387,530 14,660 Music Fair Prods.
KENNY ROGERS Music Fair $31 seflout
MARK CHESNUTT Devon, Pa.
THE MCCARTERS
ROD STEWART Tacoma Dome Dec. 10 $351,590 12,863 Bauer/Kinnear
Tacoma, Wash. $38,50/$25 14,500 Enterprises
GARTH BROOKS Charlotte Dec. 14 $345,480 23,395 Varnelf Enterprises
TRISHA YEARWOOD Coliseum $15 sellout
CHRIS LEDOUX Charlotte, N.C.
JUAN LUIS GUERRA Y 440 Universal Nov. 23-24 $332,664 10,889 Cardenas/
Amphitheatre $31/$21.50 12,000 Fernandez &
Universal City, Associates
Calif. Ventura Prods.
BARRY MANELOW Symphony Hall Dec. 12-15 $314,875 9,675 Evening Star
Phoenix $35/$25 10,316 Prods.
LUTHER VANDROSS Maple Leaf Dec. 12 $308,490 9,287 MCA Concerts
SINBAD Gardens ($352,758 12,000 Canada
LISA FISHER Toronto Canadian)
SOUNDS OF BLACKNESS $49.50,/$32.50/
$22.50
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc.
Boxscores should be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

music also spoke to the mind was like
gravy. Guerra’s original songs are
wide-ranging in that respect, cover-
ing themes of love, solitude, reflec-
tion, and politics.

He jackhammered into his encore,
covering his hits like “Billirubina (Bil-
irubin),” “A Pedir Su Mano (To Ask
For Her Hand),” and a reprise of
“Billirubina.” The crowd was on its
feet the last 45 minutes and seemed
thirsty for much more even as
Guerra and company gave their
fourth goodbyes and walked off-
stage. RAMIRO BURR

KENNY KIRKLAND
Kimballs East, Emeryville, Calif.

HECENT EFFORTS by Kenny
Kirkland have left little doubt that
this pianist, known for his work as a
sideman with the Marsalis brothers
and Sting, could step out on his own.
Now on tour behind his GRP solo de-
but album, which has hit No. 5 on the
Top Jazz Albums chart, the pianist
has truly risen to the occasion.

It’s unusual these days to find a
leader who's not as concerned about
what he plays as he is about the over-
all musicality of the situation. Judg-
ing from this Dec. 1 club engage-
ment, what is most impressive about
Kirkland sometimes is the way he
lays out and the way he picks his
spots. His ideas flow cleanly, they're
followed through on completely, and
you always know what he means. On
Wayne Shorter’s “Ana Maria,” the pi-
anist searched until he found inspira-
tion, his fingers hopping the keys
with a proper mix of determination
and glee. During a solo, he would hit
a dissonant chord as if just to keep
the ears of those listening honest.

True to his debut album, the sec-
ond half of the set had a Latin theme.
Kirkland got right in the groove on
the Bud Powell tune “Celia,” and
Don Alias emerged to show off an in-
credible pot of fingers and hands.
Kirkland also chose tunes by McCoy
Tyner, Keith Jarrett, and Thelonius
Monk. Charnett Moffett offered an
exuberant, supportive performance,
always moving, often grinning at the

fine action around him, and getting a
rise out of the house with his slap-
ping and popping on upright bass.
Drummer Jeff “Tain” Watts brought
his usual great ears and a singular
will to push things forward, and sax-
man Kenny Garrett drained every
last breath of passion out of his horn,
screeching, squatting, and shouting.

ROBIN TOLLESON

THE SMITHEREENS
VINNIE JAMES
THE COWSILLS
The Roxy, West Hollywood

A LITTLE BIT OF Jersey came to
Los Angeles Dec. 17, as the Smither-
eens played a hearty helping of no-
frills rock’n’roll on a bill to benefit
the Pediatric AIDS Foundation while
on tour behind their current Capitol
album “Blow Up.”

The unassuming, down-and-dirty
four-piece band from the Garden
State, who always have placed sub-
stance over style, is at its best in inti-
mate club settings, where the sweat
flies and the energy buzzes with pal-
pable brilliance.

Blasting off with the early hit “Be-
hind The Wall Of Sleep,” Pat DiNizio
and the guys ripped through a rau-

cous set of familiar favorites from
their Capitol catalog, including “Only
A Memory,” “Blues Before And Af-
ter,” “Evening Dress,” “Yesterday’s
Girl,”” “Cigarette,” and “House We
Used To Live In.”

The band really kicked into high
rock’n’roll gear on “Time And Time
Again,” as guitarist Jim Babjak
wailed his way through an ear-split-
ting jam driven by the Dennis Diken/
Mike Mesaros powerhouse rhythm
section. “Blood And Roses” exploded
into its own swirling orgy of guitar
pyrotechnics and beautifully bashing,
smashing drums. The band wrapped
the set with the infectious “Top Of
The Pops.”

One needn't be familiar with every
Smithereens tune to enjoy a live per-
formance. This is one of those bands
who have succeeded in creating an
identifiable sound, a musical signa-
ture steeped in the best roots rock
tradition.

Opening acts Vinnie James and the
Cowsills melded perfectly with the
program. James engaged the audi-
ence with his stripped-down solo set,
strumming passionate, soulful tunes
from his RCA debut, “All American
Boy.” The acoustic troubadour was

(Continued on next page)

SYDNEY—Midnight Oil and
Cold Chisel joined Australia’s
ACME Merchandising in suing—
and eventually shutting down—a
T-shirt bootlegging operation
based just outside Sydney.

Sales of illegal merchandise in
Australia may total as much as
$10 million. The legitimate mar-
ket for music-related material is
worth an estimated $50 million.

ACME initiated the suit after
obtaining illicit T-shirts featur-
ing AC/DC, Van Halen, the Cure,
Midnight Oil, and Cold Chisel,

Oil, Chisel Help Snag T-Shirt Ring
ACME Sues Aussie Pirate Outfit

among others, from a Sydney-
area retailer. The bootlegger and
printer involved were put out of
the merchandising business, ac-
cording to ACME.

“We were staring down the
barrel of thousands of unlicensed
shirts of poor quality flooding
the market,”” says the firm’s
managing director, Tony Blain.

The action was brought under
copyright statutes and common
law. Attorneys Tress Cocks &
Maddox acted for ACME.

Los Lobos Down South. Appearing as featured headliner and the sole North American act on the bill, Los Lobos gave
its first South American performance in Caracas, Venezuela, at the Festival De Rock Iberoamerica. The largest such event
ever held in Venezuela, with 55,000 tickets sold for a gross of more than $733,000, the event also featured top acts from
Latin America and Spain. Backstage after the show, from left, are Tom Chauncey of the Rosebud Agency, which books
Los Lobos; band members David Hidalgo and Louie Perez; promoter Claudio Mendoza of Togtron Productions; and band
members Cesar Rosas, Conrad Lozano, and Steve Berlin.

10

www americanradiohietorv com

BILLBOARD JANUARY 11, 1992



www.americanradiohistory.com

Artists & Music

ﬂ

GOIN’ AROUND SITTIN’
Around: International Talent
Group, booker for such clients as
Genesis, the Cure, Shawn Colvin,
and Tin Machine, hopes that talk
won’t be cheap—in content, that
is—among songwriters, as it has
arranged a touring version of a suc-
cessful series at New York’s Bot-
tom Line called “In Their Own
Words (A Bunch Of Songwriters
Sittin’ Around Singing).” Devel-
oped by the club’s Allan Pepper
and Stanley Snadowsky, along
with WXRK New York DJ main-
stay Vin

Songwriters Have The
Bottom Line In Series Tour

claims as a result of an introduction
to the song penned by Mardin and
copyrighted by him, through the
company Deniz Music (BMI).
Among the detailed charges is that
the introduction has “deceived pur-
chasers and prospective purchasers
that the ... work is co-written,
sponsored and/or approved by Ir-
ving Gordon when, in fact, it is
not.” Part of the label copy reads,
“Special Intro. (“‘Unforgettable”)
written by Arif Mardin; Deniz Mu-
sic, BMI.”

While one cannot copyright a ti-
tle, the use by

Scelsa, the on-
going series,
which began
in May 1990,
has featured
four or five
writers or art-

another au-
thor of the ti-
tle of an estab-
lished copy-
right, such as
“Unforgetta-
ble,” in a man-

ists/writers
performing
and commenting on their material,
whether a hit, a near hit, a
should’ve-been-a-hit or a new song.
The most recent event took place
Dec. 7 when David Olney, Greg
Trooper, Townes Van Zandt, and
Mac McAnally appeared.

Marty Diamond, director of cli-
ent acquisitions at International
Talent Group, says the time is par-
ticularly relevant to such a project.

“It’s our answer to the tightening
of radio and lower promotion bud-
gets at labels,” he says. “It’s a cred-
ible vehicle to get singer/songwrit-
ers out to the public on a collective
basis. It’s like a live biography.
What is the motivation behind a
songwriter’s creativity?”

From a career standpoint, Dia-
mond notes that the Bottom Line
series has opened further doors of
collaborations. “When John Wes-
ley Harding and Joey Ramone ap-
peared on the same bill, they went
afterward to Joey’s house and be-
gan writing together. It was the
same for Don Henry and Greg
Trooper.”

In detailing further the tour
plans—to be finalized sometime in
January—Diamond says the initial
run in the East is a “test drive to
make sure it works.” The goal is to
do five or six shows a week, with
ticket prices running about $15.

INTRO TO A SUIT: In a rarer type
of copyright infringement suit, cou-
pled with claims of unfair competi-
tion, in New York federal court,
Bourne Music and songwriter Ir-
ving Gordon contend that producer
Arif Mardin is giving listeners of
Roberta Flack’s new Atlantic al-
bum, “Set The Night To Music,” the
impression that he is an author of
the standard “Unforgettable,” in-
troduced in the '50s by the late Nat
King Cole and the title song of his
daughter Natalie’s smash album of
the same name on Elektra.

Bourne and Gordon, citing Mar-
din, Atlantic, and Flack as defen-
dants in the action, make their

by Irv Lichtman

ner that could
be perceived
to trade on the popularity of the
original song could be judged in vio-
lation of law.

SAMPLING SUIT: Jellybean Pro-
ductions and House of Fun Music
claim in U.S. district court in New
York that a hit dance-club record-
ing, 1985’s “Love’s Gonna Get You”
by Jocelyn Brown (Warner Bros.)
was sampled without permission of
the copyright owners on an East-
West recording released last sum-
mer, “Deputy Of Love” by J.T. The
plaintiffs have sued EastWest, its
parent Atlantic Records, Gene
Finley, a writer, J.T., and two pub-
lishing firms, Funky Feet Publish-
ing and Da Funk Music. They
claim that negotiations with the de-
fendants, to allow the sampling,
ended without agreement and that
the defendants went ahead with re-
lease of the sampled recording.

EXCEEDING THE Benchmark:
AMOA, the jukebox trade group,
and performing rights groups
ASCAP, BMI, and SESAC have
good news for jukebox locations,
which also happens to be gocd news
for the performing rights groups.
Because jukebox operators have
surpassed the revenue benchmark
established for 1991, their music li-
cense fees have been slightly re-
duced. Per jukebox, with the 1991
rates cited in parentheses for com-
parison, the 1992 rates are as fol-
lows: first jukebox, $271 ($272); sec-
ond through 10th jukeboxes, $51
($52); 11th-plus jukeboxes, $44 ($45).

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publications:

1. Bon Jovi, Slippery When Wet

2. Steve Vai, Passion And Warfare
3. Barry Manilow, Because It’s
Christmas

4. Jimi Hendrix, Radio One

5. Stevie Ray Vaughan, Lightnin
Blues

ARTISTS IN CONCERT

(Continued from preceding page)

able to fill the club with only a voice
and guitar, no small feat.

The reunited Cowsills blasted
through a powerful rock’n’roll set of
all new tunes. Wild man John Cowsill
is arguably the best drummer this
city has to offer. The unsigned Cow-
sills, appearing on the bill at the
Smithereens’ invitation, also jumped
on stage to lend backing vocals to
Babjak’s tune “Now And Then.”
Their own signature harmonies can
be heard on this Smithereens’ track
from “Blow Up.” DEBORAH RUSSELL

VOICE OF THE BEEHIVE
THE 0DDS
The Palace
Hollywood, Calif.

THIS SOLD-OUT double bill provid-
ed the perfect Thanksgiving eve pop
feast. For headliner Voice Of The
Beehive it was a homecoming, as Val-
ley-girls-turned-London-transplants
Tracey Bryn Belland and Melissa
Brooke Belland returned to L.A. to
play in front of an ecstatic crowd
(which included their father, former
Four Preps member Bruce Belland).

For opening act the Odds, it was a
chance to expose material from their
overlooked Zoo Entertainment debut,
“Neopolitan.”

VOB, which recently enjoyed a
nine-week run on the Heatseekers Al-
bum Chart with “Honey Lingers,” of-
fered a set of often insightful, infec-
tious pop, juxtaposed with playful
campiness. While Tracey sang about
life as an independent woman in the
modern rock hit “Monsters And An-
gels,” Melissa high-stepped around
the stage in a pink tutu and silver
platform boots, swinging her waist-
length flaming-red braids.

Highlights included a surprise cov-

ENYA FACES MUSIC THRU HER FEELINGS

(Continued from page 39)

[hundreds of] years old and they
could have been written today,”
she explains.

While Enya’s music is often con-
sidered “new age,” she is evasive
when it comes to defining it in
terms of distinct genre. “It is diffi-
cult when you spend a lot of time
working on the music and then
there are only so many bins [in mu-
sic stores] and unfortunately one
of them is chosen for you,” she
says. “But I can’t think that far
into the business side of it or else it
would affect how I work in the stu-
dio.”

“Shepherd Moons”’ was record-
ed over a two-year period, almost

er of UK. band James’ “Sit Down”
and “Adonis Blue,” in which mem-
bers of the Odds paraded across the
stage in various stages of undress.
Vancouver, British Columbia’s the
Odds proved to be a fine power-pop
outfit in the dB’s mold, with two ca-
pable singer/songwriters in guitar-
ists Steven Drake and Craig

ARChive Turns Five. At a fifth-anniversary celebration for the ARChive of
Contemporary Music in New York, director Jonathan Demme hosted a benefit
party for the nonprofit music library, featuring a performance of ““Scary Songs”
by pioneering performance artist Laurie Anderson and an after-dinner dance
with Fred Schneider of the B-52's as DJ. Pictured, from left, are Demme,
ARChive founder and director B. George, Anderson, and Schneider.

Northey. From ‘‘Domesticated
Blind” to “Wendy Under The Stars”
(the tale of a young man who loses
his virginity the night Elvis died), the
0dds showed off a knack. for mean-
ingful and tuneful story-telling. The
band is currently on the road with
Warren Zevon as his opening act and
backing band. CRAIG ROSEN

HILL BACK WITH OUALITY’S_REGAN ‘ALL OVER AGAIN’

(Continued from page 9)

But when the opportunity arose to
make a deal with Regan’s indepen-
dently distributed Quality, Hill was
quick to jump back in the ring.
“Dance Of Love” is a tougher, more
rock-oriented album than fans may
expect, with hard-edged vocals, sear-
ing guitars, and a driving rhythm sec-
tion.

“Quality is a sort of family, it’s like
we're partners,” says Hill. “I find I'm

entirely in Ireland, using equip-
ment purchased with profits from
“Watermark.” Enya was also in-
volved in construction of a record-
ing facility outside of her home-
town of Dublin that is near comple-
tion. “It’s important to work [near
home] because when I work in the
studio I have to discipline myself,”
she says. ‘“It’s nice to be able to
finish at the same place you start-
ed. You can feel stronger about the
music.”

pulling for the record as much for
[the Quality staff] as I am for my-
self.”

Regan is equally excited about the
reunion. “I'm thrilled with Dan Hill,”
he says. “I believed in him in 1975 and
I believe in him now.”

Hill is set to begin a three-month
tour of Canadian theaters this month
and a U.S tour is in the planning
stages. Meanwhile, the 37-year-old
artist is on the “meet-and-greet” cir-
cuit, showing up at record retail con-
ventions and proving to the public
“that I'm not in a walker yet. I still
feel like I'm just beginning.”

And it is a beginning of sorts, as
Hill admits the music business has
dramatically changed since he first
hit the pop charts in 1976. MTV has
had a dramatic impact on the record
industry, but the low-key singer/
songwriter says he remains true to
his strengths.

“When I first started, there was
more of an emphasis on the songs,
and less emphasis on the visual,” Hill
says. “I'll never be a video icon, so for
me, the songs have to be killer
songs, now more than ever.”

SALES HELP WANTED:

IMPORTS ONLY,
SALESPERSON WANTED
WITH STRONG
CONTACTS AND
PROVEN SALES RESULTS
FOR FAST GROWING
OPERATION.
SUPER INCENTIVE
PACKAGE!

(713) 771-4136

Lithographed On Heavy Gioss Stock
BLACK & WHITE 8x10’s

500 - $70.00 1000 - 895.00
COLOR
1000 - $376.00

Above Prices Include Typesetting & Freight
Send 8x10 Photo - Check or M.O.
LR 8
Fult Color & B/W Posters
composites - Cards - Other Sizes
LR R
Send For Catalog & Samples

i PICTURES

4867 E Florida, Dept BB
springfleld, MO 65803
1417) 869-9433 or 869-3456
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40,000-YEAR-OLD CULTURE SURFACES ON AUSTRALIAN CHART

(Continued from page 1)

music that ranges from straight-
ahead rock to singer/songwriter folk
to country music to hypnotic ancient
chants.

If all Western popular rhythm mu-
sic has sprouted on one vine rooted
somewhere in Africa, the indigenous
sound of Australia may well be, per-
versely, the newest music the world
has heard for a long time. It is the rel-
atively untainted music of the oldest
surviving human culture on the plan-
et, a culture believed by some to be
40,000 years old. Although recently
grafted onto commercial Western
forms to facilitate its exposure, the
musie is neither African nor South
American nor Asian. It is so inter-
twined with a spiritual, instinctive life
of nomadic isolation that, in its purest
form, it is not even music as general-
ly understood.

The late Bruce Chatwin, author of
“Songlines,” wrote of “a labyrinth of
invisible pathways which stretch to
every corner of Australia.” He ex-
plained that “Aboriginal creation
myths tell of the legendary totemic
ancestors who create themselves and
then set out on immense journeys
across the continent, singing the
name of everything that crosses their
path and so singing the world into ex-
istence ... A songline changes lan-
guage from one people to the next,
but the melody remains constant
over colossal distances: so that, in
theory at least, a man can sing his
way across a landscape without ever
having been there.”

Over the past five years, many ab-
original music makers have watched
global markets hungrily devour the
Gipsy Kings, Ladysmith Black Mam-
bazo, Les Negresses Vertes, Milton
Nascimento, Silvio Rodriguez, and
Youssou N’'Dour. With the aid of
powerful, sympathetic white support-
ers, such as Midnight Oil, some of
them have come to believe their time
has arrived.

FLAGSHIP GROUP

If it has, then the flagship of the
movement is unquestionably Yothu
Yindi, who, with its recent top 10 sin-
gle, “Treaty,” and two stirring al-
bums, has broken down the barriers
that have excluded aboriginal bands
from the rock mainstream. The band
comes from the Gove Peninsula in re-
mote Arnhem Land, 600 kilometers
east of the northern city of Darwin,
and its name means, respectively,
“great one” and a nephew or child.

Its stage presence is mesmerizing.
A performance begins with the dance
movements of four feather-clad and
ochre-daubed tribesmen who inter-
pret classic tales of the creation of
landforms, the courtships of young
adults, instances of magic, and the
flight of the gudurrka (brolga) bird,
the life giver that swoops down from
the sun to feed in swamplands.

Accompanied by the ethereal, un-
familiar, and sometimes discordant
throb of yidake (didgeridoo or large
wind pipe) and bilma (clapsticks), the
dancers/traditional musicians render
audiences spellbound until five elec-
tric rock musicians—three of them
white men who have been given “skin
names” and adopted into tribes—and
three female singers take the stage,
and tens of thousands of years of un-
documented time dissolve under the

weight of a fluid, seductive rhythm
base.

When Yothu Yindi’s heady, frothy
brew was presented to American au-
diences at 36 concerts on Midnight
Oil's 1989 Diesel And Dust To Big
Mountain tour, it was an interesting
case of cultural cross-pollination.

WALKING A FINE LINE
Certainly, the band’s stage and rec-
ord presentation of ancient aboriginal
culture must be seen as a bold, brave
step. Not that many years ago, ab-
original actor David Gulpilil (a star of
“Crocodile Dundee”) found himself

Until 1991, there
had only ever been
two hit aboriginal
artists in Australia

seriously at odds with tribal elders,
horrified by the wide exposure he
was giving to aspects of sacred ritu-
als. With Gulpilil only recently being
recognized by his own people for the
integrity of his work, Yothu Yindi
leader Manuway Yunupingu, a revo-
lutionary schoolteacher and potential
leader of the powerful Gumatj clan,
is conscious of the fine line he has to
walk.

The band has been subjected to
criticism, even from peers. Joe Geia,
former leader of prominent aborigi-
nal band No Fixed Address, claimed
he had always been too afraid of su-
perstitious repercussions to paint his
face in traditional designs and per-
form traditional dances. “I believe
that if you do,” he warned, “some-
thing will go wrong with you or your
family.” Strict clan rules govern al-
most every aspect of aboriginal mu-
sic, making it a minefield for record
companies accustomed to standard
means of exploitation.

Nevertheless, Mushroom Records,
home of Jimmy Barnes, the Angels,
Minogue, and Jason Donovan, devot-
ed all its promotional might to the
Yothu Yindi breakthrough, and has
worked equally hard to launch some-
times chilling singer/songwriter Ar-
chie Roach. This effort paid off early

this year at the ARIA awards (Aus-
tralia’s Grammys), when Roach, nom-
inated in four categories, walked
away with the statues for best new
talent and best indigenous album for
his “Charcoal Lane” set.

Featuring guest turns by Neil and
Tim Finn of Crowded House, Paul
Kelly of the Messengers, and Vika
and Linda Bull of the Black Sorrows,
“Charcoal Lane” was highlighted by
“They Took The Children Away,”
which dealt with the government-ap-
proved act of forcibly separating ab-
original children from their parents
under the policy of assimilation.
Roach was taken from his family by
a policeman at age 7 and never saw
his parents again.

REVIVED CULTURE

Similar to Roach in some respects is
Kev Carmody, just signed by Festival
Records. His second album, “Eulogy
(For A Black Person),” is a collection
of up-tempo, sometimes Dylanesque,
life-affirming declarations of a re-
vived aboriginal culture. Like so many
of his peers, Carmody reflects the con-
fidence that has emerged from a dec-
ade of land-rights programs, the hand-
ing back of sacred sites, and regional
self-determination.

It is a confidence also evident in the
enormous strides taken by aboriginal
sand painting and bark artists in re-
cent times. While aleoholism and pet-
rol-sniffing remain debilitating social
problems in many aboriginal commu-
nities, the pride that comes with na-
tional and international acceptance of
music and art is at least a step to-
ward redressing the tragedy of two
centuries of largely insensitive, white
control of aboriginal life.

One of the most impressive initia-
tives in the development of aboriginal
music has been the establishment of
the CAAMA label, distributed nation-
ally by PolyGram and heralded by a
19-track CD, “From The Bush,” fea-
turing contributions from Areyonga
Desert Tigers, Blekbala Mukik, Titji-
kala Desert Oaks Band, and the
Wairuk Band.

CAAMA records its artists in one
of the world’s most unique recording
studios: Located at the foot of the
MacDonnell Ranges near Alice
Springs, it lies in the dead heart of

Australia, where silence doesn’t have
to be obtained by insulation materi-
als.

PATH BROKEN BY OTHERS

For all of the recent proliferation
of labels, bands, aboriginal rock festi-
vals, airplay, chart positions, and rec-
ord sales, aboriginal rock recording
did not begin in the early '90s. The
path leading to Yothu Yindi’s success
was paved by a number of influential
bands over the past decade. Chief
among them: the Warumpi Band and
its album “Big Name, No Blankets”;
No Fixed Address, and its anthem,

The flagship of the
movement is Yothu
Yindi with its
top 10 hit ‘Treaty’

“We Have Survived”; Us Mob, who
wrote the title song and starred in
the acclaimed 1981 feature film
“Wrong Side Of The Road”; and Col-
oured Stone, which has recorded four
respectable-selling albums of engag-
ing “Koori country music.” They re-
main revered pioneers to many
young aboriginal musicians.

The process of winning over white
Australia has been slow. Not that it
has daunted Yothu Yindi’s Yunu-
pingu, the first aborigine from his
part. of the world with a college de-
gree (Bachelor of Education). He rea-
sons, “If you draw on your history,
on your way of thinking as an aborig-
inal and as a person of Australia, but
equally respect Balanda [white] cul-
ture in order to cope, you've got
somewhere to stand and be.”

In pursuit of this recognition,
Yothu Yindi refused to sign a U.S.
contract with Disney’s Hollywood
Records until label A&R manager
Claudia Stanton came to Arnhem
Land to meet with the tribal elders
and present her bona-fides. Aborigi-
nal music is very much a music of
place; take away that place and the
essence of the music evaporates.

The spirit of place is certainly im-
portant to Scrap Metal, recently invit-
ed by Jimmy Barnes to support him

on a national tour and long endorsed
by Midnight Oil. Scrap Metal resides
in the northwestern pearling port of
Broome, the furthest that people
from the east coast can travel with-
out passports. The nearest capital
city, Perth, is 1,375 miles away and
the nearest town, 150 miles. Yet this
has not stopped the band (which
boasts 23 children among its mem-
bers) from recording four albums,
undertaking four swings through the
major cities of the eastern seaboard
and being filmed for a national televi-
sion special, “From Broome To The
Big Smoke.”

Scrap Metal stands apart from the
rest of Australia’s aboriginal band
community, not only geographically,
but also musically. Broome was a leg-
endary melting-pot port, a brawling,
gambling, whoring frontier town
where the strict guidelines of breed-
ing etiquette were not always ob-
served. Today it boasts an extraordi-
nary racial mix and the members of
Scrap Metal, in keeping with the
town'’s tradition, are able to claim rich
bloodlines indeed. While predomi-
nantly aboriginal, they are also part
Chinese, Filipino, Malay, French, and
Scottish. Their music is as textured
as their background and as striking
as the enveloping Broome contrast of
richly red soil, white powder sand,
and brilliant blue water.

The buoyant rock/country/reggae/
pop music of Scrap Metal reflects lit-
tle of the “Land Rights Now!” rage
and the ‘““they took the children
away”’ lament of aboriginal rock.
This is one act that has effectively
bridged white and black culture in
this country—by refusing to ac-
knowledge that there was ever any
distinction in the first place.

[A note on the aboriginal flag in the
Billboard Report logo on Page 1:
According to Billboard Australian
writer Katherine Tulich, the flag is
sometimes called the Land Rights
Flag, but aborigines regard it as a
symbol of aboriginal affinity with
the land, rather than their claim to
more territory. The golden central
circle on the flag represents the sun
uniting the aboriginal people (de-
picted by the black upper halp) with
the earth (the red lower half).]

AUSSIES ‘COMMIT’ TO SOUL MUSIC

(Continued from page ?)

who saw the film was raving about it.
Our research has shown an interest
in soul music for about five years
now. It probably began to happen
with ‘The Big Chill,’ and then it really
took hold with the ‘Good Morning
Vietnam’ soundtrack, which finally
exposed [artists] like James Brown in
this country.

“We picked five songs from ‘The
Commitments’ album, played them
as an ‘Electric Lunch’ bracket one
day, and the phones went crazy. It
became very obvious that our listen-
ers want to hear soul music at the
moment.”

Radio acceptance of this sound-
track was an added bonus for Road-
show Film Distributors, which
worked closely with BMG on a cross-
promotion strategy prior to the film's
late-September release. The cam-

paign included ticket giveaways
through major retail chains Brashs,
Chandlers, and Virgin, and the maga-
zine Music ’91.

The result has been a box-office
take of more than $2 million. “The
first week wasn’t fantastic,” says
Roadshow’s Dallas Winnem, “but
once word of mouth had a chance to
spread, it just took off.”

No sooner had the Parker sound-
track started moving up the charts
than Mushroom Records released
contemporary rocker Jinmy Barnes’
“Soul Deep” album, recorded at his
home studio last January. It shipped
platinum, debuted at No. 1 and ce-
mented the new boom firmly into
place.

Barnes’ offering sees him whip
through classics originally associated
with Jackie Wilson, Al Green, Stevie

Wonder, Sam & Dave, Ike & Tina
Turner, the Four Tops, Marvin Gaye
& Tammi Terrell, Wilson Pickett, and
Joe Tex.

Although the release of a genre al-
bum was a gamble for an artist of
Barnes’ stature, he appears to have
pulled it off. The album is his fastest
mover ever, with more than 100,000
sales to date, and his soul revue con-
certs (with an incorporated set by
Johnny Diesel) have drawn strong re-
views.

Barnes has been recording the oc-
casional soul song since his days with
Cold Chisel, and is now very much re-
sponsible for taking it to an enthusi-
astic young audience. “Soul music,”
he told Billboard, “is the purest form
of emotional expression in song. It’s
the singer’s way of expressing love.
Soul is a way of opening up emotion-

ally, of releasing emotion.”

Those buying “The Commitments”
soundtrack and the Barnes album
also appear to be investigating some
of the music that inspired those proj-
ects, albeit with prompting from tele-
vision. Castle Communications and
Sony Music recently joined forces to
market a $40, three-CD Ray Charles
anthology with the help of a TV com-
mercial. Some 20,000 sets were sold
and the title went top 20 on the al-
bums chart.

“The chart entry came as a sur-
prise,” says Castle’s commercial
manager, Dougie Dudgeon. “I think
it was helped along by the general
awareness of great soul music at the
moment, and a curiosity about where
the sound came from.”

Charles has toured Australia often

(Continued on page 18)
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WHERE ANGELS DARE TO TREAD: When Sony Distribution hired a
black music field staff early in '91, all of the major labels followed suit with
their own urban marketing/product development staffs. This resulted in
the highest rate of employment for blacks in distribution in industry his-
tory. In 1988, only WEA had a complete staff, while CEMA was covered in
a few branches and had begun to staff up. Spurred by increased sales of
R&B music as well as changes in Billboard’s R&B retail reporting process,
other companies began to follow WEA'’s example. There is still only one
African-American branch manager: MCA’s Ben Sheats. There would have
been two, except that Steve Corbin, previously Sony’s first and only Afri-
can-American branch manager, has accepted the newly created PGD posi-
tion of VP of sales and marketing, black music. One of Corbin’s first duties
is to hire regional sales managers. Will wonders never cease!

S

cONGRATULATIONS TO Kirk Bonin on his promotion to senior direc-
tor, urban marketing, for Arista, Bonin was formerly director, urban mar-
keting. His duties include the creation, coordination, and implementation of
all field marketing for Arista’s black product, as well as overseeing daily
sales. Bonin is also responsible for the sales and marketing of a majority of
Arista’s crossover artists, and serves as liaison to BMG Distribution’s ur-
ban staff.

SANTA IN THE HOOD: Every year, Billboard publishes a Top Christmas
Albums chart. R&B titles rarely chart here, since they may not be hot chain
store and rack items. An informal survey of retailers aroond the country
reveal many strong R&B Christmas sellers. Beverly Taylor of The Joy Of
Music in Cleveland reports two annual nest-sellers: “Give Love At Christ-
mas” by the Temptations (Motown) and “Merry Christmas Baby’" by
Charles Brown (King), which quickly sold out. Other strong titles include
“He Is Christmas” by Take 6 (Reprise) and “Home For Christmas” by the
O’Jays (EMI). This year Atlantic offered “It's Christmas Time Again”
(Stax), featuring Isaac Hayes, the Emotions, Little Johnny Taylor, Rufus
Thomas, Albert King, and others. A strong gospel offering is A&M's “The
Essence Of Christmas, featuring such Benson artists as Commissioned,
Vanessa Mitchell, Albertina Walker, Carman, Thomas Whitfield, and
CeCe Winans. Atlantic’s new “Soul Christmas,” with tracks by Joe Tex,
Luther Vandross, and Donny Hathaway, among others, is a strong seller,
as is the new “Christmas” by Stephanie Mills (MCA), Royce Fortune of
Fortune Records in Los Angeles reports that the following are “working
for his cash register”: The 0’Jays, Mills, the Temptations, Take 6, “Happy
Holiday To You” by the Whispers (Capitol), “Christmas Time” by Patti La-
Belle (MCA), “Santa Claus Got A Brand New Bag” by James Brown (Rhi-
no), and “The Spirit Of Christmas” by Ray Charles (Columbia). Randy
Coleman Jr. of B.J. Music Center in Greenville, S.C., adds, “Two of the
best Christmas releases that I've ever seen came out this year: The Atlantic
‘Soul Christmas’ and the Ichiban ‘Blues At Christmas’ . .. It appeals to ev-
erybody because it is up-tempo and a fresh approach to Christmas music.
[Both titles] have taken the market by storm.” Coleman has been able to
get “Soul Christmas” on CD, but it sells out as soon as he gets it in.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER ~ SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS 0

23 REPORTERS 27 REPORTERS 52 REPORTERS 102 REPORTERS
STAY THIS WAY
BRAND NEW HEAVIES pELicious. .. 0 0 2 2 73
BABY HOLD ON TO ME
GERALD LEVERT ATCO EASTWEST 0 0 2 2 66
| CAN'T STOP THINKIN'
Z'LOOKE oRrPHEUS 0 0 2 2 29
MAKE YA BODY MOVE
CHILL DEAL BOYZ pump 0 0 2 2 9
THESE THREE WORDS
STEVIE WONDER moTOWN 0 0 1 1 98
UUH AHH
BOYZ Il MEN motown 0 0 1 1 94
EVERLASTING LOVE
TONY TERRY epic 0 0 1 1 88
MAKE TIME FOR LOVE
KEITH WASHINGTON qwesT 0 0 1 1 81
LOVE IS CALLING YOU
GENE RICE rca 0 0 1 1 77
LET'S STAY TOGETHER
GUY mca 0 0 1 1 77

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Biliboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Biliboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

Blllmrd. © 1992, Billboard/BPI Communications, Inc.

FOR WEEK ENDING JANUARY 11, 1992

s- s & A-
Hot R&B Singles Sales & Airplay.
A ranking of the top 40 R&B singies by sales and airplay, respectively, with reference to each title’s composite position on the main Hot R&B Singles chart.
SALES B | | AIRPLAY
x| x =4 — =
fi2d  TiTee ARTIST (53| |28|28] TITLE ARTIST |88
1 |5 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 3 1 [ 1 | |LOVE YOUR SMILE SHANICE | 1
2 | 3 | BLACK OR WHITE MICHAEL JACKSON | 5 2 | 3 | THE COMFORT ZONE VANESSA WILLIAMS | 2
3 | 6 | KEEP IT COMIN’ KEITH SWEAT | 6 3 | 2 | AFTER THE DANCE  FOURPLAY FEATURING EL DEBARGE | 7
4 [ 1 | THE COMFORT ZONE VANESSA WILLIAMS | 2 4 | 4 | LOVE CRAZY ATLANTIC STARR | 9
5 | 2 | 2LEGIT 2 QUIT HAMMER | 4 5 | 5 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 3
6 | 4 | | LOVE YOUR SMILE SHANICE | 1 6 | 6} 2LEGIT 2 QUIT HAMMER | 4
7 [ 9 | INSATIABLE PRINCE AND THE N.PG. | 8 7 | 8 | THE RUSH LUTHER VANDROSS | 12
8 | 8 | KISS YOU BACK DIGITAL UNDERGROUND | 13 8 | 7 | LIVING IN CONFUSION PHYLLIS HYMAN | 10
9 |16 | CAN'T LET GO MARIAH CAREY | 14 9 | 9 | BLACK OR WHITE MICHAEL JACKSON | §
10 | 11 | CHANGE LISA STANSFIELD | 15 10 | 10 | INSATIABLE PRINCE AND THE N.PG. | 8
11 | 7 | AFTER THE DANCE _ FOURPLAY FEATURING EL DEBARGE | 7 11 [ 11 | CAN HE DO IT READY FOR THE WORLD | 11
12 [ 13 | CAN HE DO IT READY FOR THE WORLD | 11 12 [ 12 | KEEP IT COMIN' KEITH SWEAT | 6
13 | 27 | STAY JODECI | 18 13 | 13 | | WANT YOU JODY WATLEY | 16
14 {17 | 1 WANT YOU JODY WATLEY | 16 14 | 14 | CHANGE LISA STANSFIELD | 15
15 [ 10 | LIVING IN CONFUSION PHYLLIS HYMAN | 10 15 | 15 | CAN'T LET GO MARIAH CAREY | 14
16 | 12 | LOVE CRAZY ATLANTIC STARR | 9 16 | 16 | UUH AHH BOYZ Il MEN | 17
17 125 | UUH AHH BOYZ Il MEN | 17 17 | 17 | THESE THREE WORDS STEVIE WONDER | 23
18 { 20 | ALL THROUGH THE NIGHT TONE-LOC |19 | |18 | 19 | THE WAY | FEEL ABOUT YOU KARYN WHITE | 22
19 {24 | THE RUSH LUTHER VANDROSS _L‘ 19 [ 20 | | BELONG TO YOU WHITNEY HOUSTON | 25
120 | 14 | PRIVATE LINE GERALD LEVERT | 20 20 | 18 | (EVERYBODY) GET UP ROGER | 21
21 | 30 | JUST THE TWO OF US CHUBB ROCK | 31 21 | 21 | KISS YOU BACK DIGITAL UNDERGROUND | 13
22 | 26 | FINALLY CE CE PENISTON | 28 22 | 22 | MAKE TIME FOR LOVE KEITH WASHINGTON | 24
23 [15 | PUT ME IN YOUR MiX BARRY WHITE | 33 23 (23 | STAY JODEC! | 18|
24 | 29 | MIND PLAYING TRICKS ON ME GETO BOYS | 42 24 | 26 | EVERLASTING LOVE TONY TERRY | 29
25 | 28 | MAKE TIME FOR LOVE KEITH WASHINGTON | 24 125 | 24 | PRIVATE LINE o GERALD LEVERT | 20
26 |37 | SHE'S GOT THAT VIBE R. KELLY | 26 26 | 25 [ SET ADRIFT ON MEMORY BLISS PM. DAWN | 27
27 [18 | CAN'T TRUSS IT o ___ PUBLIC ENEMY | 38 27 {27 | ALL THROUGH THE NIGHT TONE-LOC | 19
_28__23__ (EVERYBODY) GET UP ROGER | 21 28 | 28 | YOU (YOU'RE THE ONE FOR ME) EX-GIRLFRIEND | 35
29 | 21 | FEELS LIKE ANOTHER ONE PATTI LABELLE | 40 29 | 29 | SHE'S GOT THAT VIBE R. KELLY | 26
130 [ 32 | FOREVER MY LADY JODEC! | 39 30 | 30 [ LET'S STAY TOGETHER GUY |37
31 ]33] IS T GOOD TO YOU HEAVY D. & THE BOYZ | 49 31 | 31 | STAY THIS WAY THE BRAND NEW HEAVIES | 30
32 | 38 | THE WAY | FEEL ABOUT YOU KARYN WHITE | 22 32 | 32 | LOVE IS CALLING YOU GENE RICE | 43
33 [22 | PLL TAKE YOU THERE BEBE & CECE WINANS | 34 33 | 33 | GIVING YOU ALL MY LOVE CHRIS WALKER | 32
34 | 19 | GIVING YOU ALL MY LOVE CHRIS WALKER | 32 34 | 34 | GROOVE YA LEVEL il | 41
35 | 39 | STAY THIS WAY THE BRAND NEW HEAVIES | 30 35 | 35 | THE JONES’ THE TEMPTATIONS | 47
36 | — | THESE THREE WORDS STEVIE WONDER | 23 36 | 36 | rLL TAKE YOU THERE _BEBE & CECE WINANS | 34
37 | — | GROOVE WITH IT BIG DADDY KANE | 36 37 {37 | GROOVE WITH IT BIG DADDY KANE | 36
38 | — | t BELONG TO YOU WHITNEY HOUSTON | 25 38 |38 | FINALLY CE CE PENISTON | 28
39 | — | BREAKIN' MY HEART MINT CONDITION | 44 39 | 39 | SO INTENSE LISA FISCHER | 50
40 | 31 | SET ADRIFT ON MEMORY BLISS P.M. DAWN | 27 40 | 40 | BABY HOLD ON TO ME GERALD LEVERT I 60

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

45
4 2 LEGIT 2 QUIT (Bust-It, BMI) 72
70 ADDAMS GROVE (Bust-It, BMI/Orion, ASCAP)
7 AFTER THE DANCE (Jobete, ASCAP)

75 AIN'T GONNA HURT NOBODY (Hittage, 100
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid ‘N 88
Play, ASCAP) %

92 AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams,
BMI/Power Artists, BMI) 95

65 ALL NIGHT ALL DAY (Inter Coastal, BMI/Pac Jam,

BMI)

19 ALL THROUGH THE NIGHT (Loc'd Out, ASCAP/Black k1)
Doors, ASCAP) 1

67 ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,

BMI/Rude News, BMI/Mike Ferguson, BMI) 78

61 BE A FATHER TO YOUR CHILD (Fred & Barney, BMI)

55 BE TRUE TO YOURSELF (Protoons, ASCAP/Greedy 8
Greg, ASCAP) 49

5 BLACK OR WHITE (Mijack, BMI/Warner-Tamerfane, 57
BMI/Ignorant, ASCAP) 81

44 BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte
Tyme, ASCAP) 16

11 CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE
THAT) (MCA, ASCAP/Ready Ready, ASCAP) 47

14 CAN'T LET GO (M Carey, BMi/WB,

ASCAP/Wallyworld, ASCAP/Sony Songs, BM!) 31

38 CAN'T TRUSS IT (Def American, BMI)

59 CAN'T WAIT TO GET YOU HOME (MCA, ASCAP/Bush [
Burnin’, ASCAP)

84 CHANGED (EMI April, ASCAP/Monty Seward, ASCAP)

15 CHANGE (Careers-BMG, BMI) 13

94 COLD SWEAT (Cykus, BMI/BMG, ASCAP)

56 COLOR ME BADD (Hip City, BMI/Hi-Frost, BMI/HK, 52
BMI)

2 THE COMFORT ZONE (Pecot, ASCAP/Kipteez, 37
ASCAP/Virgin, ASCAP/Somethin’ Stoopid,
ASCAP/Almo, ASCAP) HL/CPP 10

29 EVERLASTING LOVE (Sun Face, ASCAP/Shaman
Drum, BMI) 9

21 (EVERYBODY) GET UP (Troutman's, BMI/Saja, 43
BMI/Warner-Tamerlane, BMi/Gamson, ASCAP)}

93 EVERYTHING'S GONNA BE ALRIGHT (Naughty, 58
ASCAP/island, BM1)

48 EVERYTIME MY HEART BEATS (Pam & Steve, 86
ASCAP/Lease-A-Tune, ASCAP/Primate, ASCAP)

40 FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri,
BMI/Budsky, BMI) 24

28 FINALLY (Wax Museum, BMI/Mainlot, BM{)

39 FOREVER MY LADY (EMI April, ASCAP/Across 110th 9
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!,

ASCAP) 2

53 GET A LIFE (Black Hat, ASCAP)

63 GET READY (Dyad, BMI/Yah Mo, BMI) 80

32 GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,

ASCAP) 68

74 GIVIN' IN TO LOVE (Rodsongs, ASCAP/Almo, ASCAP)

82 GO TO THE HORSE'S MOUTH (0 Dad, BMI/North 89
Star, BMI) 69

36 GROOVE WITH IT (AZ, ASCAP/Cold Chillin’,

ASCAP/WB, ASCAP) ' n

41 GROOVE YA (Money In The Bank, BMI/Jon Gass, 83
ASCAP)

97 HEARY TO HEART (Sula, ASCAP/WB, 79

ASCAP/Heritage, ASCAP)

HOME IS WHERE THE HURT IS (E.Sharp, ASCAP)
HOUSECALL (Aunt Hilda, BMI/Shadows, BMi/Maxi,
BM1/Gunsmoke, ASCAP/Pow Wow, ASCAP/Anchor,
ASCAP/Level Vibes, ASCAP)

HOUSE PARTY Il

HOW TO FLOW (Nice & Smooth, ASCAP)

| BELONG TO YOU (Virgin Songs, BMI/Rightsong,
BMI/Franne Gee, BM!)

| CAN'T STOP THINKIN' (ABOUT YOUR LOVE) (MCA,
ASCAP/Bush Burnin’, ASCAP/Mikel Moco,
ASCAP/Strick-Lick, ASCAP)

I'LL TAKE YOU THERE (irving, BMI)

| LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude
Sky, ASCAP)

IN & OUT OF LOVE (Virgin Songs, BMI/Morning Crew,
BMI

INSATIABLE (Controversy, ASCAP/WB, ASCAP)

1S IT GOOD TO YOU (Colgems-EM!, ASCAP)

TS NOT YOUR MONEY (Bust-It, BMI)

IT'S SO HARD TO SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP) CPP

| WANT YOU (Rightsong, BMI/EMI April,
ASCAP/Ultrawave, ASCAP)

THE JONES' (Whole Nine Yards, ASCAP/Wokie,
ASCAP)

JUST THE TWO OF US (ADRA, BMI/Howie Tee,
BMI/Getaloadoffatso, BMI)

KEEP 1T COMIN' (Harrindur, BMi/Joe Public,
BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Ensign, BM1) WBM/CPP

KISS YOU BACK (GLG Two, BMI/Pubhowyalike,
BM!/Willesden, BMI/Bridgeport, BMI)

LATIFAH'S HAD IT UP 2 HERE (T-Boy, ASCAP/Queen
Latifah, ASCAP/Naughty, ASCAP)

LET'S STAY TOGETHER (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP)

LIVING IN CONFUSION (Gamble-Huff, ASCAP/Virgin,
ASCAP/Terry Burrus, BMI)

LOVE CRAZY (WB, ASCAP/Jodaway, ASCAP)

LOVE IS CALLING YQU (Stanton's Gold, BMI/April
Joy, BMI/Genric, BMI/Island, BM{)

LOVE STORIES (Virgin Songs, BMI/Morning Crew,
BMI)

LUXURY OF LOVE (Garlic Guich, BMI/Chubu,
BMI/Irving, ASCAP/Write By The Sea, ASCAP/Reata,
ASCAP)

MAKE TIME FOR LOVE (Chicago Bros., BMI/Warner-
Tamerlane, BMI)

MEET ME IN THE MIDDLE (Shakeji, ASCAP/Aquarian
Fire, BMI)

MIND PLAYING TRICKS ON ME (N-The Water,
ASCAP)

NEVER N MY LIFE (Gratitude Sky, ASCAP/Streamline
Moderne, BMI/Virgin Songs, BMI)

NICE & SLOW (Red Man, ASCAP/Virgin, ASCAP/Black
Eye, ASCAP/Kee-Drick, BMI}

NO REASON (Frytown, BMI/Diz Is Muzik, BMI)

ONE GOOD REASON (Number Nine, ASCAP/Tunes-R-
Us, ASCAP)

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP

POOR GEORGIE (Top Billin', ASCAP/MCA,
ASCAP/Must Rock, BMI/Worldwide, BMI)

POP THAT COOCHIE (Pac Jam, BMI/2 Live, BMI)

2
33

85
12
27
26

50

51

91

76

87

PRIVATE LINE (Trycep, BMI/Willesden, BMI)

PUT ME IN YOUR MIX (Seven Songs, BMI/Two Sioux,
BMI)

RIGHT DOWN TQ IT (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI)

THE RUSH (EMI April, ASCAP/Uncie Ronnie's,
ASCAP/MCA, ASCAP/Thriller Miller, ASCAP)

SET ADRIFT ON MEMORY BLISS (MCA,
ASCAP/Reformation, ASCAP)

SHE'S GOT THAT VIBE (Willesden, BM1/R.Kelly,
BMI/Zomba, ASCAP/Barjosha, BMI)

SO INTENSE (Bok, ASCAP/Stone & Muffin,
ASCAP/Getfen Again, BMI/Pure Delight,
BMI/Harrinder, BMI/Gratitude Sky, ASCAP/Ensign,
BMi/Randy Michelle, BMi)

SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT
1S) (Gamble-Huff, ASCAP/Henry Sue Mae, BM!/Tajai,
BMI/Mighty Three, BMI)

STAY THIS WAY (Varry White, ASCAP/London,
ASCAP/Mudstide, BMi)

STAY (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP) WBM

STEADY MOBBIN' (Gangsta Boogie, ASCAP/Street
Knowledge, BMI)

SUCH GOOD LOVE (Mo Kids, BMI/Jonyro,
BMI/Orange Man, BMI)

SWEET THANG (MCA, ASCAP)

TELL ME WHAT YOU WANT ME TO DO (Gratitude
Sky, ASCAP/Tevin Campbell, ASCAP)

TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP) WBM

THESE THREE WORDS (Steveland Morris, ASCAP)
THE THINGS THAT U DO (Zomba, ASCAP)
THINKING OF YOU (SOH, ASCAP/Creative Funk,
ASCAP)

THIS MUST BE LOVE (Gotta Getcha, BMI/Pri,
BMi/Angora, ASCAP)

THIS TIME (Georgio's, BMI/Stone Diamond, BMI/Blair
Vizzion, BMI)

UNDERSTANDING (MCA, ASCAP/Zubaidah,
ASCAP/WB, ASCAP/Carrumba, ASCAP/Bilshir,
ASCAP/Roydor, BMI)

UUH AHH (Mike Ten, BMI/MCA, BMI/Biv Ten,
ASCAP)

THE WAY | FEEL ABOUT YQU (Warner-Tamerlane,
BMI/Kings Kid, BMI/Writing Staff, ASCAP/Gimme
1/2, ASCAP/Welbeck, ASCAP/Leftover Soupped,
ASCAP/ATV, BMI)

WHAT GOES AROUND COMES AROUND (Miss Bessie,
ASCAP)

WHAT'S ON YOUR MIND (FROM HOUSE PARTY Il)
(EMI Blackwood, BMi/Eric B & Rakim, ASCAP)
WORD TO THE BADDY (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI/EMI Blackwood, BMI/Black
Stallion, ASCAP/Pebbitone, ASCAP)

YOU CALLED & TOLD ME (FROM STRICTLY
BUSINESS) (EMI April, ASCAP/Across 110th Street,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP)

YOU MAKE ME FEEL BRAND NEW (Warner-Tamerlane,
BMI)

YOU (YOU'RE THE ONE FOR ME) (Forceful,
BMI/Willesden, BMI)
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RELATIVITY TAKES ‘BABY’ STEP INTO HIP-HOP ARENA VIA CHRIS LIGHTY DEAL

(Continued from page 13)

[ ]
I r ® GOMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING JAN. 11, 1992 ™  AND ONE-STOP SALES REPORTS.
50 | 39 | 46 7 JERMAINE JACKSON LAFACE 26001 */ARISTA (9.98) YOU SAID 39
z
g = S = g S 51 45 37 14 MC LYTE FIRST PRIORITY 91731%/ATLANTIC (10.98) ACT LIKE YOU KNOW 14

wouw | W | X %] 5

Zhleon| 281 ¥ ARTIST TITLE | =& &

E z :5 Tl (E(’J 2z 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) ttf 8 52 49 45 8 ROGER REPRISE 26524 (9.98) BRIDGING THE GAP 45

53 51 44 10 ERIC GABLE ORPHEUS 47927/EPIC (9.98) CAN'T WAIT TO GET YOU HOME 44
% NO. 1 x % -

(D] 1 | 4 | 5 | MICHAEL JACKSON epic 45400 (1098 £ 2 weeks at No. 1 DANGEROUS | 1 70 | 72 | 16 | QUEEN LATIFAH tomMMY BOY 1035 (9.98) NATURE OF A SISTA" | 36
2 9 3 29 JODEC] @ MCA 10198 (9.98) FOREVER MY LADY 1 55 44 4] 25 GLADYS KNIGHT MCA 10329 (9.98) GOOD WOMAN 1
3 | 4 | 2 | 13 | PRINCE& THE N.P.G. A PAISLEY PARK 25379+ WARNER BROS. (9.98)  DIAMONDS & PEARLS | | % | 41 | 42 | 37 | BANGIEB 8USTIT 95236/CAPITOL (998) BANGEB | 12
4 3 1 8 ICE CUBE PRIORITY 57155 (.98) DEATH CERTIFICATE 1 64 61 37 KEITH WASHINGTON @ QWEST 26528+ WARNER BROS. (9.98) MAKE TIME FOR LOVE 1

@ 7 12 5 KEITH SWEAT ELEKTRA 51216° (10.98) KEEP IT COMIN' 5 58 61 47 29 | PEABO BRYSON COLUMBIA 46823 (9.98 EQ) CAN YOU STOP THE RAIN 1

BELL BIV DEVOE @ WBBD - i
6 | 5 | 5 | 10 | GERALD LEVERT ATCO EASTWEST 91777+ (10.98) PRIVATELINE | 5 5 [ 53 | 4| 17| fcaiosacey BOOTCITY! THE REMIXALBUM | 18
7 6 6 9 HAMMER CAPITOL 98151 (9.98) 100 LEGIT TO QUIT 6 60 58 | 57 | 38 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846874 /PLG (9.98 EQITHE BRAND NEW HEAVIES 17

9 10 | 32 | BOYZ 1 MEN & MoTowN 6320 (9.98) COOLEYHIGHHARMONY 1 61 | 52 | 52 | 18 | JIBRi WISE ONE EAR CANDY 31000 (9.98) JIBRIWISE ONE | 34

(9] 12 | 11 | 14 | MARIAH CAREY A2 coumBia 47980 (10,98 £Q) EMOTIONS 3 | 62 | 56 | 54 | 24 | D.). JAZZY JEFF & THE FRESH PRINCE A JivE 1392 (9.98) HOMEBASE 5
10 8 7 75 | BEBE & CECE WINANS @ capiroL 92078+ (9.98) DIFFERENT LIFESTYLES 1 63 | 47 | 40 | 32 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL 4
11 [ 11} 8 | 13 | PUBLICENEMYA = @ erw APOCALYPSE 91. . .THE ENEMY STRIKES BLACK | 1 B4 | 65 | 65 | 7 | SOUNDTRACK Mca 10428(2098) STRICTLY BUSINESS | 64
12 10 9 1 BARRY WHITE At 5377 (9 98) PUT ME IN YOUR MIX 8 65 63 58 30 STEVIE WONDER @ MOTOWN 6291+ (10.98) MUSIC FROM "JUNGLE FEVER" 1
13 1 18 | 12 | PATTI LABELLE wca 10439 .98 T 12 66 | 66 | 68 | 20 | OAKTOWN'S 3.5.7 BUST IT 92996/CAPITOL (9.98) FULLY LOADED 31
14 [ 13 | 13 | 18 | VANESSA WILLIAMS WING 843522 /MERCURY (9.98 EQ) THE COMFORT ZONE | 12 ST I I ORGSOl e Ee) FRUITS OF NATURE | 67

68 69 63 67 | TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE 38
@A5)] 20 | 30 | 6 | TEVIN CAMPBELL awesT 26291 wARNER BROS. (9,98) TEVIN. | 15 :
16 | 15 | 16 | 26 | PHYLLIS HYMAN PIR 11006*/200 (9.98) PRIME OF MY LIFE | 10 69 | 67 | 62 | 32 | DAMIAN DAME LAFACE 6000ARISTA (9.98) DAMIAN DAME | 21
. 70 72 69 | 22 | JENNIFER HOLLIDAY ARISTA 18578% (9.98 I'M |
17 16 18 12 FOURPLAY WARNER BROS. 26656* (9.98) FOURPLAY 16 i SIS 3
JOHNNIE TAYLOR 7 :

23 | 28 | 14 [ CYPRESS HILL cOLUMBIA 47889 (9.98 EQ) CYPRESSHILL | 18 N 76 | 73 | 10 | 4ataco 7460 2.98) | KNOW IT'S WRONG, BUT | JUST CAN'T DORIGHT | 60
19 | 21 1 20 | 13 | ATRIBE CALLED QUEST vt 1418+ 0 08 LOW END THEORY 13 72 | 68 | 59 | 17 | POOR RIGHTEOUS TEACHERS PROFILE 1415 (3.98) PURE POVERTY | 23
20| 17 | 15 | 15 | KARYN WHITE warNER BROS 26320+ (10.98) RITUAL OF LOVE | 7 73 | 62 | 60 | 23 | VESTAasM534709.98) SPeCIAL | 15

14 71 40 | M.C.BREED & D.F.C. S.D.EG 4103/ICHIBAN (9.98) .C. F.C.
21 | 19 | 19 | 26 | GETO BOYS @ RaP-ALOT 57161+/PRIORITY (2.98) WE CAN'T BE STOPPED | 5 L il LU RO e )
75 82 84 6 LONNIE LISTON SMITH STARTRAK 1000 (9.98) MAGIC LADY 7
22 22 24 34 LUTHER VANDROSS A EPIC 46789 (10.98 EQ) POWER OF LOVE 1 ” ” ” " >
GENE RICE Rca 3159 (9.98) JUSTFORYOU | 2
23 18 17 12 SCARFACE RAP-A-LOT 57167/PRIQRITY (9.98) MR. SCARFACE IS BACK 13 = 5 5 B b
PETE ROCK AND C.L. SMOOTH ELEKTRA 61175 (6.98) ALL SOULED ouT 64
28 | 35 | 6 | SHANICE motown 6319° (9.98) INNER CHILD | 24
78 78 88 4 0'JAYS EMI 96420 (10.98) HOME FOR CHRISTMAS 78
25 24 22 25 HEAVY D. & THE BOYZ @ UPTOWN 10289%/MCA (9.98) PEACEFUL JOURNEY 5 = - % 1 =
AUDREY WHEELER EAR CANDY 31002 (9.98) I'M YOURS TONIGHT
26 25 23 8 SOUNDTRACK mCa 10397 (9.98) HOUSE PARTY 2 23 !
80 85 82 50 TONY TERRY EPIC 45015 (9.98 £Q) TONY TERRY 35
2 26 21 30 SHABBA RANKS £PIC 47310 (9.98 EQ) AS RAW AS EVER 1
34 | 34 | 17 | NAUGHTY BY NATURE @ TOMMY BoY 1044 (9.98) NAUGHTY BY NATURE | 10 8L | 75 | 77 | B | PATTIAUSTIN GRP 9660/MCA (9.98) CARRYON | 79
82 | 8 | — 2 MAXI PRIEST CHARISMA 81804+ (10 98) BEST OF ME 82
29 | 29 | 36 6 LISA STANSFIELD ARISTA 18679 (10.98) REAL LOVE 29
J— 2 -
30 | 30 | 27 | 10 | DIGITAL UNDERGROUND TomMY BOY 1045 (9.98) SONSOFTHEP | 23 95 2l \':;‘CUR':AT:‘;D;:M‘) Cf;;[“: RICIG VRGO O8) SPELLBOUND | 31
3 31 33 10 2ND 11 NONE PROFILE 1416 (9.98) 2ND || NONE 31 ad 8 8 = PRIORITY 57156 {9.98) AINT A DAMN THANG CHANGED | i
85 83 80 11 BOBBY RUSH URGENT 4117/ICHIBAN (9.98) 1 AIN'T STUDDIN' YOU 69
32 27 25 8 BIG DADDY KANE COLD CHILLIN' 267 15%/REPRISE (9.98) PRINCE OF DARKNESS 25 % 5 BLUE 5
— BOBBY "BLUE" BLAND MALACO 7458 (9.98) PORTRAIT OF THE BLUES
(:) 37 64 5 D-NICE JIvE 41466" (9.98) TO THE RESCUE 33
PM.DAWN® S 2 87 77 75 7 MARVIN SEASE MERCURY 510494 (9.98 EQ) SHOW ME WHAT YOU GOT 72
3 3 4] 10 GEE STREET/ISLAND 510276*/PLG {9.98 EQ) OF THE HEART, OF THE SOUL & OF THE CROS
D.J. MAGIC MIKE & M.C. MADNESS - 3 93 | 8 | 13 | ALEX BUGNON ORPHEUS 91611+/EPIC (9.98 EQ) 107 DEGREES IN THE SHADE 74
@D 0 | 817 | Semise s AINT O DOUBT ABOUT 1T 92 1 97 | 4 | THE TEMPTATIONS MOTOWN 6331 (5.98) MILESTONE | 89
3 | 36 | 26 | 11 | THEZLIVECREW . SPORTS WEEKEND (AS NASTY AS THEY WANNA BE PARTII) | 19 5 o0 30 | nwaa = ;
- LWL RUTHLESS 57126/PRIORITY (9.98) EFILAZAGGIN
Kl 33 32 10 CHRIS WALKER PENDULUM 61136%/ELEKTRA (9.98) FIRST TIME 32
91 84 86 22 | EX-GIRLFRIEND REPRISE 26547+ (9.98) X MARKS THE SPOT 37
42 48 32 | CHUBB ROCK SELECT 21640/ELEKTRA (9.98) THE ONE 13
(92 3 ANITA (9.
39 38 38 7 TIM DOG RUFFHOUSE 48707/COLUMBIA (9.98 EQ) PENICILLIN ON WAX 38 . 8 % 8 BAKERIELE A FIGE o8 LEONESTRESS L
93 90 87 48 | O'JAYS @ £Mi 93390 (9. EMOTIONALLY YOURS | 2
[ 54 | 76 | 5 | AMG seect 21602 0.08) BITCH BETTA HAVE MY MONEY | 40 [53330(5.96) |
= 94 96 92 42 | TYRONE DAVIS ICHiBAN 1103 (9.98) I'LL ALWAYS LOVE YOU 39
41 35 31 13 KID 'N PLAY SELECT 61206/ELEKTRA (9.98) FACE THE NATION 27
95 87 79 7 RUN-D.M.C. PROFILE 1419 (10.98) GREATEST HITS 1983 - 1991 75
42 43 39 14 NICE & SMOOTH RAL 47373*/COLUMBIA (9.98 EQ) AIN'T A DAMN THING CHANGED 29
s 96 89 93 4 FAT BOYS EMPEROR 4118%/ICHIBAN (9.98) MACK DADDY 89
5% 96 28 NATALIE COLE A 3 ELEKTRA 61049 (13.98) UNFORGETTABLE
NEWD | | | BUST DOWN errect 3005+/LUKE (9 98) NASTY BITCH (CHAPTER 1) | 97

95 55 22 | COLOR ME BADD A GIANT 24429 /REPRISE (9.98) C.M.B. 10 —

98 91 91 28 NEMESIS PROFILE 1411 (9.98) MUNCHIES FOR YOUR BASS 52

50 51 9 BLACKSHEEP MERCURY 848368 (9 98) A WOLF IN SHEEP'S CLOTHING 39

. 99 88 70 8 SMOKEY ROBINSON SBK 97968 (9.98) DOUBLE GOOD EVERYTHING 64

57 4 TONE-LOC DELICIOUS VINYL 510609 (9.98) COOL HAND LOC 46
o 67 o0l 100 | 94 | 85 | 7 | DAVID PEASTON wmca 10383 (9.98) MIXED EMOTIONS | 80
.ﬂ) 60 2 JODY WATLEY McA 10355 (10 98) AFFAIRS OF THE HEART 47
O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
48 46 50 8 ATLANTIC STARR REPRISE 26545+ (9.98) LOVE CRAZY 46 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
. on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels
49 48 5 % READY FOR THE WORLD Mca 10224- (9.98) STRAIGHT DOWN TO BUSINESS 48 that do not issue list prices, are projected from wholesale prices. © 1992, Billboard/BP! Communications, Inc.

agement.

Lighty then merged his compa-
ny with Rush Artist Management,
where he continues to guide his
acts as well as some of the Rush
stable while perfecting his produc-
tion skills. “We were producing
and overseeing projects by the
Jungle Brothers, Tribe, and we
signed Black Sheep to Mercury,”
says Lighty, who got the tag
“Baby’” Chris because of his rela-
tively young age (he is now just
22). “I’'m still managing over at

Rush with Russell [Simmons] and
Lyor [Cohen, principals of Rush];
I'm still handling Tribe, and I han-
dle Leaders Of The New School
and Brand Nubian.”

The name of the new label, Vio-
lator, is taken from a portion of
the Zulu Nation hip-hop conglom-
erate under Red Alert called the
Violators. Like his management
company, Baby Sounds Produec-
tions is an offshoot of Red Alert
Productions. “‘Red is part of every-
thing I do,” says Lighty of his

mentor, who does not have an offi-
cial post in the company.

Lighty will be based in Relativ-
ity’s New York office. “We're hir-
ing staff now,” he says. Lighty
will share production duties with
outside producers: “I’m bringing
in other producers like Quest, De
La—everybody who had surround-
ed me all the way through this
ride,”” he says. ““I will let each
group do what they want, but I
will oversee everything. There are
a million kids out there who like

what I like.”

Queens, N.Y.-based Relativity
Records is known primarily for its
success with rock acts like Steve
Vai, Joe Satriano, and the sound-
track to ‘‘Les Miserables.” The la-
bel made its first foray into rap in
1991 with the act 2 Black 2 Strong
& the MMG.

Grunblatt adds that in the last
six months, Relativity has devel-
oped a rap division staffed by Mu-
hammad Ali (not the renowned
boxer), rap promotion director, rap

product manager Peter Tang, and
rap retail specialist Coreen Ander-
son. Relativity is headed by Barry
Kobrin, president, while Cliff Cul-
treri, GM, runs the label. It is inde-
pendently distributed by Relativ-
ity Entertainment Distribution.

JANINE McADAMS

Changes on the air
at urban radio?
... see page 63

16

www americanradiohistorv com

BILLBOARD JANUARY 11, 1992



www.americanradiohistory.com

Artists & Music

RIAA’S BERMAN LAYS DOWN COPYRIGHT LAW TO JAPAN RENTAL RETAILERS

(Continued from page 1)

their comprehensive permission on
record rentals,” the association
said in a statement issued Dec. 24.
It did not say what the association
would do if no agreement is
worked out by April.

Berman said he had broached
the idea of a three-month rental
ban in a meeting with rental asso-
ciation officials in Tokyo Dec. 12.
In press reports here, the associa-
tion has been quoted as saying it
sought the three-month ban to
show that rental has no effect on
sales of new foreign releases.

Berman also said that officials
of the Japanese rental trade group
had asked, in a Dec. 12 meeting,
that foreign producers forgo the
exercise of their rights for the
first three months of 1992.

“I said I didn’t think there was a
chance in the world that, having
spent the last five years trying to
get the law changed, before we
even had a chance to figure how it
was going to work, that we were
going to give up three months not
knowing what was going to hap-
pen at the end of three months,”
Berman said.

“We’ve given blood for 10 years
here,” he added. ““They protected
Japanese music and they didn’t
protect anybody else’s. They rent-
ed it without authorization and
they rented it without payment. In
some stores, it's 50% of the reper-
toire. I'd say it was a hell of a busi-
ness.”

COMMODORE BERMAN

Berman’s visit received wide
coverage in the Japanese media,
with one commentator comparing
it to the 1853 arrival in Japan of
the ‘““black ships” of Commodore
Matthew C. Perry of the United
States, which opened up Japan to
trade with the U.S. after more
than 200 years of self-imposed iso-
lation.

As for the compromise worked

out earlier between the rental
shops and the members of the Ja-
pan Phonograph Record Assn.
(JPRA), Berman said: “Nobody
that I know of believes this domes-
tic deal—one week and [a flat per-
CD fee of] 360 yen [$2.85]—is in
their best interest. [This includes]
every foreign producer that I have
spoken to, and I think they would
account for 99% of the inventory of
foreign repertoire in Japan.”

Berman said he was “astound-
ed’”’ when rental industry repre-
sentatives told him at a Nov. 12
meeting in Washington, D.C., that
they had assumed foreign firms
would go along with the gentle-
men’s agreement between the
renters and the JPRA.

Noted the RIAA chief, “I helped
negotiate the change of the Japa-
nese law, and over the course of
the four or five years it took to
achieve that, I never once intimat-
ed or hinted ... that the domestic
arrangement was going to be sat-
isfactory, simply because no one
could know what the international
companies would accept as an ar-
rangement. And I wasn’t going to
prejudge and I don’t know why
they [the rental industry] did. I
think they were irresponsible and
asleep at the switch.”

At their recent meeting here,
Berman told the rental association
representatives that their only op-
tion was to try to make deals with
individual foreign record compa-
nies. So far, there has beer: no indi-
cation that any such deals have
been made, and the rental associa-
tion says it wants more time to
gain foreign producers’ ‘““under-
standing’’ of the Japanese rental
business.

Berman met again with rental
industry officials Dec. 17 in Los
Angeles, but, according to press
reports here, no progress toward
solving the dispute was made at
that meeting.

Asked why he thinks domestic
record companies went along with
the gentlemen’s agreement, Ber-
man said: ‘“‘Because the govern-
ment sent them a message in the
middle of the night. This is unique
to Japan.”

On the rental industry’s conten-
tion that the $600 million-a-year in-
dustry helps disseminate music to
people who can’t afford Japan’s
high CD prices, Berman said: “I
have an absolute and direct re-
sponse to that, and it hasn’t been
answered. [ am perfectly prepared
to negotiate a reduced rate based
on age, if Japanese manufacturers
selling Hondas and Toyotas and
Sonys and Panasonics and Ninten-
dos in the United States do the
same thing.

“The other answer is a practical
answer. If it is in the interest of
record producers—and it is—to
disseminate their music in the wid-
est possible way, they’re going to
figure it out for themselves. |
don’t think the Cultural Affairs
Agency [which handles copyright
matters] knows better than the re-
cord producer what’s in his best in-
terest.”

HIGH PRICES

Berman added that he believes
that one of the reasons sale prices
in Japan are so high is that compa-
nies are trying to recapture what
they lose in the rental market. He
estimated the rental industry has
resulted in annual losses to for-
eign record companies of between
$700 million and $1 billion. Part of
this, he noted, is due to home copy-
ing of rented CDs.

“Why do you think it is that the
per capita purchase of blank tape
in Japan is almost four times what
it is in the United States?’’ he said.
“There’s no tape business in Ja-
pan. It’s a total CD business.
Where does tape come into the pic-
ture? It’s the adjunct to rental.”

Gleveland High Schoolers Get Versed In Rap

Panel Examines Genre’s Shock-Absorption Factor

W BY CARLO WOLFF

CLEVELAND—Leave it to an aca-
demic to make shock OK.

Are people upset “because N.W.A
used the word ‘fuck’ in ‘F*** Tha Po-
lice?”” ” Reebee Garofalo asked some
400 high school students here Dec.
13. Or is society mad at what N.-W.A
expresses in a song that surfaced
shortly before Los Angeles police
beat an unarmed African American
named Rodney King?

Univ. of Massachusetts professor
Garofalo spoke on the topic in a panel
titled “But Do Some Lyrics Go Too
Far?,” sponsored by the Rock and
Roll Hall of Fame and Museum. It
was part of a two-day forum on the
First Amendment at the Cleveland
Convention Center.

Rap, the focus of the panel, seemed
to polarize its members. The event
was to have featured 2 Live Crew
leader Luther Campbell, but he can-
celed in his second Cleveland no-show
(a 2 Live Crew concert set for fall

1990 also fell through).

Garofalo and Village Voice colum-
nist Nat Hentoff took positions on
the liberal end, former Country Joe &
the Fish member Barry Melton occu-
pied the middle, and San Diego poet/
playwright Bradley Steffens voiced
the conservative position.

After excoriating 2 Live Crew's
material as ‘“porno doggerel” and
calling rap music entertainment with-
out “serious social content,” Steffens
defended the Supreme Court decision
to let communities determine wheth-
er lyrics are obscene.

Melton, now a San Francisco law-
yer specializing in juvenile cases,
called rap the “purest form of protest
music of our era.” He also said Coun-
try Joe & the Fish had problems get-
ting work in the '60s because their
music was considered obscene.

Noting that one-third of all young
African-American men are on proba-
tion or parole, Melton said that, with-
out understanding rap, he could not
handle the cases he specializes in. But

he had no objection to the labeling of
records, saying that he wants to
know what his teenage sons are lis-
tening to. That prompted Hentoff to
say, “What if books had to be la-
beled?”

Garofalo compared contemporary
attacks on rap with the Parents’ Mu-
sic Resource Center’s efforts to rein
in heavy metal six years ago, the es-
tablishment’s scandalized attitude to-
ward rock in the ’60s, and society’s
negative attitude toward jazz during
the "20s.

When Steffens said it is the gov-
ernment’s right to protect the public
from what it considers obscene lyrics,
a student noted that he found it hard
to understand why an adult can pur-
chase X-rated films, but the same
freedom does not apply to records.

Another student asked Hentoff if
he thought it was OK for his children
to watch pornography. Hentoff said
that his kids happened to watch some
hot stuff on TV one night—and fell
asleep.

Meanwhile, a compromise ap-
pears to have been reached at mul-
tilateral trade talks in Geneva that
would allow Japan’s record rental
industry to continue doing busi-
ness while banning it in other
countries. The GATT Uruguay
Round draft final report, released
Dec. 20, says that, in principle, ex-
clusive rental rights—not remu-
neration rights—are accorded to
whomever holds the rights to a
sound carrier (in most cases, the
record company). This would ap-
pear to leave no room for a system
such as Japan’s, but the report
makes an exception for countries
with ‘“‘a system of equitable remu-
neration of rights holders” at the
time of the document’s signing.
The country “may maintain such a

Billboard s

system provided that the commer-
cial rental of the phonograms is
not giving rise to the material im-
pairment of the exclusive rights of
reproduction of rights holders.”

Akira Ojima, deputy director of
the international economic affairs
division of the Ministry of Interna-
tional Trade and Industry, says,
“This provision means that it pro-
tects Japan’s current system.”
U.S. negotiators at the talks have
been taking a strong line aimed at
prohibiting rental of foreign prod-
uct for the entire 50-year copy-
right period.

Ojima points out, however, that
the document must be studied by
the various countries involved be-
fore it receives final approval.

FOR WEEK ENDING JANUARY 11, 1992

“ R s- I

COMPILEO FROM A NATIONAL SAMPLE OF RETAIL
&, ANO ONE-STOP SALES REPORTS.
1223
28| oE| 9| 25| Time ARTIST
E z :( 2|~ 2 ES LI) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 x %
11 1| 2| 11 | JusTTHE Two OF US # CHUBB ROCK
(M) (T7) SELECT 4-66502*/ELEKTRA 2 weeks at No. 1
()| 3 | 4 | 14 | THE PHUNCKY FEEL ONE ® CYPRESS HILL
(C) {T) RUFFHOUSE 38-73930/COLUMBIA
@ 4 7 9 I'LL BE THERE FOR YOU @ JIBRI WISE ONE
(C) {T) EAR CANDY 38007
4 2 1 16 BLUE CHEESE & UM.C'S
(C) (M) (T) WILD PITCH 5037 Z/EMI
@ 7 11 7 GROOVE WITH IT i & BiG DADDY KANE
(C) {CD} (T} COLD CHILLIN' 4-19115/REPRISE
6 1 5 | ¢ | 10 | KISSYOUBACK  DIGITAL UNDERGROUND
(CD) (M) (T} TOMMY BOY 993*
71 6| 8 | g | BEAFATHERTO YOUR CHILD & ED 0.G & DA BULLDOGS
(C) {M) (T} PWL AMERICA 867 888-4/MERCURY
) 13 7 2 LEGIT 2 QUIT & HAMMER
(C) {CD) (T) CAPITOL 44785
9 | 11| 14| 7 | wipsipe ® MARKY MARK & THE FUNKY BUNCH
(C) (M) (T) INTERSCOPE 4-98673/ATCO EASTWEST
10 10 q q SHAKIYLA (JRH) & POOR RIGHTEOUS TEACHERS
(C) (T) PROFILE 5344
@ 14 20 6 BE TRUE TO YOURSELF @ 2ND II NONE
(C) (T} PROFILE 5343
12| 8 | 3 | 15 | AIN'T GONNA HURT NOBODY ® KID "N PLAY
(C) (M) (T) SELECT 4-64847/ELEKTRA
@ 271 30 4 STEADY MOBBIN' ICE CUBE
(C) PRIORITY 7247
65 | 2 | 5 | MR.SCARFACE SCARFACE
(C) (T} RAP-A-LOT 7234/PRIORITY
55 12| 5 | 14 | CANTTRUSSIT ® PUBLIC ENEMY
(C) {CD) (M) (T) DEF JAM 38-73870/COLUMBIA
6| 13| 16 | 8 | 1-B00-SKY-TALK PIN #110279 # CANDYMAN
(C) EPIC 34-74023
@n| 18 | 15 | 13 | 15T GOOD TO YOU & HEAVY D. & THE BOYZ
(C) {M) (T) UPTOWN 54200/MCA
THE CHOICE IS YOURS @ BLACKSHEEP
19 5 4 (M) {T) MERCURY 866 087*
JUST KICKIN’ IT & M.C. BREED & D.F.C.
@ 25 29 4 (C)(T) S.D.E.G. 91-07 7ICHIBAN
20 | 17 | 21 | 7 | PORTRAIT OF THE ARTIST AS A HOOD # 3RD BASS
(C) {T) DEF JAM 38-73896/COLUMBIA
CHECK THE RHIME & A TRIBE CALLED QUEST
2 15 12 15 (C) (T) JIVE 42011
MIND PLAYING TRICKS ON ME & GETO BOYS
2 20 19 2 (C) () RAP-A-LOT 724 1/PRIORITY
( ) HOW TO FLOW NICE & SMOOTH
23 NEw ’ 1 (C} (T) RAL 38-78087/COLUMBIA
(24) 30 l . 2 NICE & SLOW & REDHEAD KINGPIN & THE F.B.I.
(C) VIRGIN 4-98684
! DYNAMIC DUO @ D.J. MAGIC MIKE & M.C. MADNESS
@ NEw » 1 {C) (T) CHEETAH 9508
ALL FOR ONE & BRAND NUBIAN
@ NEw ’ l {C) (T} ELEKTRA 4-64246
27 28 o 2 MISTADOBALINA & DEL THA FUNKEE HOMOSAPIEN
(C) (T) ELEKTRA 64826-4
28 29 o 2 SECRETS (OF SUCCESS) & THE COOKIE CREW
(M) (T} LONDON 869 539-4*/PLG
POP THAT THANG BUST DOWN
NEw » ! (M) (T) EFFECT 518*/LUKE
30 | 22 | 17 | 15 | POP THAT COOCHIE @ THE 2 LIVE CREW
(C) (M) (T) LUKE 4-987 12/ATLANTIC

O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association of
America (RIAA} certification for sales of 500,000 units. & RIAA certification for sales of 1 million units. Catalog

no. Is for cassette single. *Asterisk indicates catalog number Is for cassette maxi-single; cassette single unavailable
(C) Cassette single availability. (CO) Compact disk single availability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. ©@ 1992, Billboard/BPI Communications, Inc
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HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
~ < |2 &y COMF’('LFL:E[E)AL%OEMC}:U’\:BA;S’:}I}ILS% o = < |2 &y OF RET(/:XCI)IIM sPTIBE?[::sF T\?\l’g gr\’;‘ é g?oNPAL SAMTRLEEPOR
28|58 29 2%| Tme ' ARTIST 2g |8 |53/ 95| Tme ellrEs e ARTIST
=2 |32 | ~Z | 25| (ABEL & NUMBERDISTRIBUTING LABEL 2132 |21 25| (aBEL & NUMBERDISTRIBUTING LABEL
* * NO.1 % * % NO.1 x %

1 | 2 8 I'LL BE YOUR FRIEND RCA 62156-1 2 weeks at No. 1 ROBERT OWENS 2 2 10 | CHANGE ARISTA 12363-1 1 week at No. 1 @ LISA STANSFIELD
@ < 5 7 HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611-1/ISLAND CLUBLAND % k] g 11 | MOVE ANY MOUNTAIN (PROGEN 91) EPIC 74043 © THE SHAMEN
@) b 7 | JUST ATOUCH OF LOVE COLUMBIA 44-74032 4 C&C MUSIC FACTORY PRESENTS ZELMA DAVIS 3 1 4 9 | TOO BLIND TO SEE IT .0 ATCO/EASTWEST 0-96255/ATLANTIC @ KYM SIMS

4 3 7 9 TAKE CONTROL CAROLINE 2512-0 LORDS OF ACID 4 4 5 7 JUST A TOUCH OF LOVE COLUMBIA 4474032 @ C&C MUSIC FACTORY PRESENTS ZELMA DAVIS
(5)] 9 | 16 | 7 | LET ME GROOVE U ATCO EASTWEST 0.96258/ATL ANTIC i (5)] 8 | 11 | 6 | THE COMFORT ZONE wiNG 865 073. 1/MERCURY @ VANESSA WILLIAMS
(6)| 16| 27 6 | MmT00SEXY cHarisma 096256 @ RIGHT SAID FRED (8] 6 | 6 | 7 | 2LEaiT2 @uiT caprroLv 15791 @ HAMMER

1 6 11 7 THE BEGINNING SIRE 0-40200/WARNER BROS @ SEAL 1 7 7 10 KISS YOU BACK TOMMY BOY 993 @ DIGITAL UNDERGROUND
24 | 36 4 MINDFLUX RCA 62162-1 N-JOI 8 9 8 12 | 1S 1T GOOD TO YOU UPTOWN 54201/MCA ® HEAVY D. & THE BOYZ

9 2 1 10 | IT SHOULD HAVE BEEN ME CAPITOL V-15730 @ ADEVA @ 15 26 5 TAKE CONTROL OF THE PARTY EPIC 74056 B.G. THE PRINCE OF RAP
121 28 5 TAKE CONTROL OF THE PARTY EP(C 74056 B.G. THE PRINCE OF RAP 10 5 1 11 | SET ADRIFT ON MEMORY BLISS GEE STREET/ISLAND 422866 095-1/PLG & P.M. DAWN

11 | 8 | 14 | 8 | MYFAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE 13 { 18 | 7 | I'LLBEYOUR FRIEND RCA62156-1 ROBERT OWENS
12 [ 11 | 15 | 9 | HEART ON THE LINE MUTE 0-66491/ELEKTRA @ FORTRAN 5 16 | 19 | 7 | TAKE CONTROL CAROLINE 2512-0 LORDS OF ACID
A3 23 [ 32 [ 5 | 1amMES BROWN IS DEAD warTs 71aaRisTa LA. STYLE 19 | 30 | 5 | SPREAD LOVE P 74058 CUT 'N’ MOVE
15 | 23 7 SPREAD LOVE EP(C 74058 CUT 'N' MOVE 14 | 14 | 17 | 10 | JAMES BROWN IS DEAD WATTS 714/ARISTA L.A. STYLE
15 | 13 ] 25 | 6 | SOMETHING GOT ME STARTED AICO EASTWEST 0.96290/ATLANT.C @ SIMPLY RED 15 | 10 | 10 | 8 | LOVETOHATE YOU SR 0-40218REPRISE # ERASURE
20 % 7 LITTLE FLUFFY CLOUDS BIG LIFE 865.139-/MERCURY @ THE ORB 20 | 35 5 LITTLE FLUFFY CLOUDS BIG LIFE 865 139 1/MERCURY @ THE ORB
17 | 17 | 17 | 8 | LOVE TO HATE YOU SIRE 0-40218/REPRISE @ ERASURE 1 | 11 ] 9 | 16 | FINALLY nam 75021 23851 @ CE CE PENISTON
18 19 22 7 SMELLS LIKE TEEN SPIRIT DGC 21673/GEFFEN © NIRVANA 18 12 12 9 PEACE (IN THE VALLEY) ATCO EASTWEST 0-9625%/ATLANTIC @ SABRINA JOHNSTON

19 | 7 | 4 | 11 | CHANGE arisTa 123631 @ LISA STANSFIELD * % * HOT SHOT DEBUT * % %
20 | 14| 8 | 9 | SET ADRIFT ON MEMORY BLISS GEE STREETASLAND 422866 095 1/PLG ® PN DAWN | NEWD | | | PRIDE (IN THE NAME OF LOVEY A DEEPER LOVE COLuMBIA 44-74135 CLIVILLES & COLE
21 | 26 | 31 | 6 | GETREADY FOR THIS RADIKAL 12256 @ 2 UNLIMITED 2001 33 | 49 | 4 | M TOO SEXY CHARISMA 0-96256 @ RIGHT SAID FRED
22 | 22 | 18 | 8 | 2LEGIT2QUIT capTOLV 15791 ¢ HAMMER QD] 28 | 4 4 | HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611-1/ISLAND CLUBLAND

30 43 4 WE GONNA GET 7vx 6548 R.AF.
C? 21 3 11 | SAYIT MCA54055 & ABC @ 31 2 KEEP , Lk POWER RlicKiaX
— IT COMIN' ELEKTRA 0-66475 @ KEITH SWEAT
@ 31 | 44 4 I LIKE IT A&M 75021 2393-1 OVERWEIGHT POOCH FEAT. CE CE PENISTON

23 26 28 5 BREAK INVASION 36006 TURNTABLE TERROR
*x * *xHOT SHOT DEBUT* % * 29 | 34 6 HEART ON THE LINE MUTE 0-66491/ELEKTRA ® FORTRAN 5
NEWD | | | ADEEPERLOVE Cownsinds74135 CLVITTESIEICOLE 25 [ 24 ] 27 | 8 | INPARADISE meTROPOLITAN 4475 LAISSEZ FAIRE
21 18 13 9 THE WAVE OF THE FUTURE RCA 62123-1 ¢ QUADROPHONIA 32 | 46 4 THE JAM EPIC 74041 SHABBA RANKS FEAT. KRS-1
28 10 10 9 IT'S HARD SOMETIME VIRGIN 0-98754 @ FRANKIE KNUCKLES FEAT. SHELTON BECTON il 17 13 9 DJ CULTURE/MUSIC FOR BOYS EMi v-56234 ® PET SHOP BOYS
* % * POWER PIiCK* % % 28 30 32 6 THE WAVE OF THE FUTURE RCA62123-1 € QUADROPHONIA
38 | — | 2 | ONLYLOVECAN BREAK YOUR HEART WARNER BROS. 0-40196 @ ST, ETIENNE 29 | 22 | 25 | 8 | EVERYBODY MOVE POLYOOR 867 989-1/PLG @ CATHY DENNIS

30 | 32 | 45 | 4 | FEEL EVERY BEAT warNER BROS. 0-40159 @ ELECTRONIC M | — | 2 | LOVEMEALL UP RoAG2115-L STAGYEARE

@ 3% | — 2 RAN KAN KAN ELEKTRA PROMO TITO PUENTE 3 18 16 7 CREAM PAISLEY PARK 0-40197/WARNER BROS. ® PRINCE AND THE N.P.G.
32 | 33 | 33 | 6 | WHAT CAN YOU DO FOR ME? FFRR 869 581-1/LONDON @ UTAH SAINTS BD| NEWD | 1 | IWANTYOU weasaiss @ JODY WATLEY
33 | 25 [ 12 | 11 | CAN'T TRUSS IT DEF JAM 44-73869/COLUMBIA ©® PUBLIC ENEMY @ B 12 t WANNA? CARDIAC 3-4020 BROTHER MAKES 3

41 | 50 | 4 | YOU'RE ALL I'VE WAITED 4 SMASH 865 009- LPLG JAMIE PRINCIPLE 3 | 25 | 74 | 6 | STREET OF DREAMS CHARISMA0-96269 @ NIA PEEPLES

@ 3| 2 | WANNA? CARDIAC 3.2020 BROTHER MAKES 3 35 | 37 | 50 4 B.D.V. COUNT DOWN "GIRLS OUT ON THE FLOOR" MICMAC 570 TWO WITHOUT HATS
36 | 39 | 48 | 4 | SURPRISE mercumy 866 1751 CRTeTALWA s 36 | 42 [ 47 | 4 | IT'S HARD SOMETIME VIRGIN 0-98754 ® FRANKIE KNUCKLES FEAT. SHELTON BECTON

NEW ) 1 NOCTURNE CollNaAia74130 * 199 3] 45 | 43 ) JESUS BUILT MY HOTROD SIRE 0-40211/WARNER BROS © MINISTRY

38 27 21 12 BREAK INVASION 36006 TURNTABLE TERROR 38 21 20 8 MY FAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE

39 | 35 | 19 | 10 | THERE'S NO OTHER WAY sk v-19747 ® BLUR dl§ = || 2 eWESONIAISEITEicd R
NEW ) 1 DIRECT ME GIANT 0-40307/WARNER BROS. REESE PROJECT NEW ) ! MYSTERIOUS WAYS ISLAND 422866 189-L/PLG & U2

4 | 29 [ 35 6 | CONQUER YOUR HOUSE wax TRAX 9175 EXCESSIVE FORCE 41 | 23 | 15 | 16 | LET'S TALK ABOUT SEX NEXT PLATEAU 50157 ® SALT-N-PEPA
NEWD | | | THE GLOBE cotumBiaaa-74180 # BIG AUDIO DYNAMITE If NEWD | | | ADDAMS GROOVE capiroL v-15801 # HAMMER

43 N l 20 q THIS IS FASCISM NETTWERK X256 13842/ S CONSOLIDATED 43 46 I 48 13 MIND PLAYING TRICKS ON ME RAP-A-LOT 724 1/PRIORITY ® GETO BOYS

NEW ) | | BLACK OR WHITE eric 74099 @ MICHAEL JACKSON NEW ) 1 | EVERYTHING'S GONNA BE ALRIGHT TOMMY BOY 999 ® NAUGHTY BY NATURE

NEWD | | | THE COMFORT ZONE WING 865 073-1/MERCURY ® VANESSA WILLIAMS NEWD | | | SACRIFICE cerren21701 YASMIN

46 | 40 | 29 | 8 | MOVE YOUR WAISTLINE wax 2003 DEJA VU 46 | 49 [ 45 | 7 | JUST THE TWO OF US scieci 0-665026ELEKTRA # CHUBB ROCK
NEW) 1 | WANT YOU MCA 54138 @ JODY WATLEY NEW ) 1 WHAT GOES AROUND COMES AROUND CUTTING 256 GIGGLES

48 | 37 | 37 | 7 | SOMETHING SPECIAL capiroLv 15755 NOMAD 48 | 41 | 29 | 23 | O.P.P.ToMMYBOY 988 @ NAUGHTY BY NATURE
NEW ) 1 RADIOACTIVITY ELEKTRA 0-66486 KRAFTWERK 49 | 34 | 33 7 WHAT TIME IS LOVE? ARISTA 123661 ® THE KLF
NEW ) 1 | DEEPER FFeR 869 637-1'LONDON SUSAN CLARK NEW ) I | SMELLS LIKE TEEN SPIRIT DGC 21673/GEFFEN @ NIRVANA

C) Titles with the greatest sales or club play increase this week. 9 Videochip availability. Records listed under Ciub Play are 12-inch unless indicated otherwise. <

AUSSIES ‘COMMIT’ TO SOUL MUSIC

(Continued from page 12)

throughout his career, most recently
in 1990 with the Philip Morris Super-
band.

Australia’s soul boom is being no-
ticed in a number of other areas. The
nation’s tribute-band community is
having a field day, with one opportu-
nistic unit, the Soul Commitments,
undertaking a major pub tour.

In fact, the trend is affecting every
level of live performance. A sold-out
12-date tour of Australia and New
Zealand by the Neville Brothers saw
30,000 people entranced by a music
that was virtually unknown a year
before. A return tour for promoter

Michael Coppel Presents seems as-
sured.

For many Australians, the music at
the center of the boom is an exotic
strain indeed. During the '60s, a num-
ber of conservative pop radio pro-
grammers did their best to keep most
soul music off the airwaves, reason-
ing that Australians—being predomi-
nantly white—were not at all inter-
ested in black music. Apart from a
handful of hits by such mainstream
Motown acts as the Supremes and
the Four Tops, and the odd Atlantic
or Stax hit by Aretha Franklin, Sam
& Dave, or Booker T. & the MGs,

most black music came Down Under
via cover versions by local pop sensa-
tions such as Johnny O’Keefe, Nor-
mie Rowe, Ray Brown, Max Merritt,
Python Lee Jackson, Tony Worsley,
and Dinah Lee.

Marvin Gaye’s first Australian hit
was 1983’s “Sexual Healing.” For Joe
Tex, it was 1977’s “Ain’t Gonna
Bump No More.” Otis Redding’s sole
charter was his posthumous “The
Dock Of The Bay.” Few other soul
stars ever enjoyed a breakthrough.

Now at least, if it’s got grit, it's got
the right credentials for the Austra-
lian market.

1992, Biliboard/BP! Communications, (nc.

RETAILE

Sell Billboard, MUSICIAN
and American Film magazines
in your stores.

S

FOR MORE INFORMATION CALL TOM OR PETE

1/800[999|9988
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Dance

‘Star-System’ Policies Dim Nightcluhs’ Appeal;
Forest Branching Out; 2 Unlimited Truths

TREAT 'EM RIGHT: Remember the
days of Studio 54 and its “‘star-sys-
tem” door policy during the "70s?

Back then, you had to be faaabu-
lous in one way or another in order
to gain access to the club. It was
supposedly all in fun and intended
to keep the venue filled with trendy
and creative folks.

After a while, the concept began
to spread and soon almost every
venue in the country had its own
cliques of “stars.” Although the
process of getting into clubs was
sometimes annoying, there was so-
lace in the fact that patrons were
usually treated quite well upon en-
trance.

Not any more.

Over the past few months, nu-
merous people have been wonder-
ing why the club scene in many cit-
ies around the U.S. (and particularly
in New York) is decidedly lackluster
at the moment. Lack of fresh party
ideas, the same old DJs, etc., have
been cited as possible problems.

But that is not necessarily where
the problem truly lies.

The fact of the matter is that go-
ing to nightclubs has become an in-
creasingly degrading experience.
“Star-system’’ door policies are
once again prevalent—but instead
of being a goofy lottery game, it has
become a forum for thuggish door-
men to leer at women and generally
insult customers. Upon entrance,
patrons are usually required to pay
astronomical prices for watered-
down drinks (and that includes
soda), often served by surly bar-
tenders and waiters.

Additionally, security is question-
able at best. At a recent techno
event in New York, several fights
broke out and beer bottles flew—

e | ™)

! |
TRAX

ADVERTISEMENT

THE UNDERGROUND AND
INDEPENDENT DANGE CHART

[ STATION G- That Special Melody E LEGAL

td. JAZ2 NOT JAZZ- Fiip and Trip BBALL
EN DEGREES OF MOTION- Da You Wan it ESUIRE
LA DIVINE MASTERS- ‘Cause | Need You NI GROOVE
LR JOINT VENTURE- Mave STRICTLY R
-4 JAMES HOWARD- We Can De i ENMITIVE
FA SHAY JONES- When Leve Cals 1o
-4 TOXIC TWO- Rave Generator DARCEFLODR
X TECH 9- Dance-8-Storm PROTON
i1} RASE- Get On Up STROSE
i} DE ANDRA- Love Lines ACE BEAT
4 KAMAR- In Every Way MIVH

{58 LIOELL TOWNSELL- Nu Nu CLUBHOUSE
kL8 PEACE OF MIND- Retraspect ATMOSPHERE
{4 PARADISE- Paradise’s Deep Groaves E LEDAL
L FINAL CUT- Raw Bement RAW BASICE
LA XTASY- ndian Summer SEIGE
L8 DJ SMASH- Jazzy Groaves-Val2 BBALL
L8 LQUD VARIETY-Best Part of the Trip LTRI=1rires3
it} R E- A Man and His Fute CLUBHOUSE

Compiled from reports given by Independent
Record Stares, Clubs #nd D.J.'s nationwide.

All The above lilles available thrapgh:
VIETA SDUNDS INTERNATIDMAL, INC.
215 Englewsod Avanus

Englewond, M.1. 07631
Tel: 201-588-0040 FAX: 201-568-2500

by Larry Flick

there was not a security guard in
sight.

Of course, this is not the case of
every club. But given the crunch of
the current recession, perhaps peo-
ple are tired of spending their hard-
earned cash for the privilege of be-
ing abused.

SOUND BITES: As usual, the Me-
dia posse in [taly never fails to de-
liver noteworthy releases. The label
dives into 1992 with “Deep Inside
(Of You)” by Shafty, a lush, string-
lined disco instrumental that is em-
bellished with swirling wah-wah
guitars, subtle percussion, and
wafting horn fills. Drop the needle
on this and treat yourself to nine
minutes of hustle heaven! Intense
twirl.

Without a doubt, Danny Tenag-
lia is one of the more underrated
producers of the moment. He goes a
long way toward generating some
much-deserved mainstream expo-
sure with ‘““Harmonica Track,”’
which he issued under the name
Soulboy on Minimal Records (New
York). He embellishes deep house
rhythms with bluesy harmonica
lines and diva-derived samples.
Way-cool.

On the hardcore tip, don’t miss
“Body Medusa” by Supereal (Tri-
bal America/l.R.S.). Benefiting
from widely varied remixes by Left-
field and Renegade Soundwave, a
clipped and kinetic beat lays the
foundation for spacious keyboard
effects and echoed vocal snippets.
Love the live percussion breaks on
the A-side version!

Although we admit to being a bit
over “party-hearty” hip-hcuse rec-
ords, Ralphie Rosario pumps life
into the subgenre with “Una Cosa
De Amour” (Tempest, Chicago).
With mixes by 4 On The Floor and
Rosario, this sample-happy workout
sports a memorable hook and sensu-
ous sax lines. Already getting
hometown support, this track is
well worth national attention.

As aresult of adding former RCA
dance promoter Joe Hecht to its
A&R staff, the usually rock-an-
chored Relativity Records (Hollis,
N.Y.) is making an earnest foray
into clubs with several groove-ori-
ented jams. The best of the bunch is
“Window Pane’” by Real People.
Remixed by Tommy Musto, this
catchy, guitar-driven hip-hopper
should work quite nicely in alterna-
tive sets. Not a bad choice for cross-
over radio, either.

WHEN DOES Bruce Forest
sleep? The New York-bred
producer/remixer, who transplant-
ed himself to lovely London a couple
years ago, has been extremely busy
lately.

First, there’s his new group,
Grace Under Pressure, that has
been signed to Sony worldwide and
should have an album out this year.
Band mates include singers Beverly
Skeete and Derek Greene, the voice
behind More Protein act Dr.
Mouthquake. Then there is the al-
bum he has just begun writing and
producing for Hannah Jones, a
diva-in-waiting who made noise in
international hi-NRG circles last
year with a cover of “Bridge Over
Troubled Water.”

On the remixing front, Forest has
added his touch to upcoming tracks
by Elton John, Erasure, Sold Out,
Danni Minogue, and a number of
acts on hot Belgian label ARS.

And if all of that is not enough,
Forest will soon be off to Cannes to
write and record his first film score
for a George Segal movie called
“Festival.” Whew'

GET READY FOR CLARITY: For
the past couple of months, much
ado has been made about the un-
clear identity of the artists behind
the international smash hit “Get
Ready For This,” by 2 Unlimited.
There were rampant rumors that
the record was the maiden techno
voyage of hi-NRG icons Pete Wa-
terman and Mike Stock.

Not true. 2 Unlimited actually
comprises Belgian producer/musi-
cians Jean-Paul DeCoster and Phil
Wilde. As for the amazingly similar
Kylie Minogue cut “I Guess | Like
It Like That,”” apparently “Get
Ready For This” was either sam-
pled or was the inspiration for that

Dancing Into '92. Tommy Boy recording act 808 State recently collaborated
with David Bowie on remixes of his classic hit, “Sound + Vision.” Veteran
producer David Richards also contributed a refreshed version of the song. The
track has been released on Tommy Boy to clubs and radio. Pictured, from left,
are Andy Barker, 808 State; Graham Massey, 808 State; Bowie; and Darren
Partington, 808 State.

song. By the by, look for a new
track from DeCoster and Wilder in
the near future.

TID-BEATS: Sad to note that
Geordie Gillespie has been laid off
from his position as director of
dance and alternative promotion at
EMI Records. He is mulling over
several options and will announce
future plans in the coming weeks
... Subseribers to the highly popu-
lar DMC remix service should note
that the contents of its three-record,
DJ-only albums will be reorganized
as of February. The first one will be
called “Remix Culture” and will fea-
ture mass-appeal club music. The
second, “The Underground Selec-
tion,” will be aimed at more obscure
musical sets. Finally, “The Com-
mercial Collection” will concentrate
on pop-crossover material . ..
DNA’s forthcoming cover of Shar-
on Redd’s evergreen ‘““Can You
Handle It” will include vocals by the
disco siren herself. We can hardly
wait! ... Fab deep-houser “The
Dip” was first released under the
group name Rude Awakening on
Kaleidiascope Records (East New-
ark, N.J.). However, due to the fact
that there is also an L.A.-based rock
band with the same name, the track
will now be identified solely as “The
Dip” ... Remember Celine Dion’s
“Unison”’? The NRG-inflected hous-
er was featured on the Epie record-
ing artist’s 1990 debut album. De-
spite a huge demand for the track
worldwide, a limited quantity of 12-
inch remix was pressed and issued
in Canada only. After selling for as

much as $50 in import and collec-
tor’s shops, the festive cut is now
available for a reasonable price via
Electrie Distributors in Toronto.

CONVENTION CRAZY: In the
Dec. 14 edition, we listed the wrong
dates for the seventh annual Win-
ter Music Conference at the
Foutainbleau Hilton Resort & Spa
in Miami. They are March 26-28.
Also, details for the second annu-
al International DJ Expo West are
being finalized as this column goes
to print. Sponsored by Testa Com-
munications and DJ Times, the
confab will be held May 4 and 5 at
the Sheraton Universal Hotel in Los
Angeles. For further information,
call Testa in Port Washington, N.Y.

Hot Dance Breakouts
GLUB PLAY

. RUBBIT IN FIERCE RULING DIVA
INVASION

. COMIN’ ON STRONG DESIYA muTte

. DO YOU WANT IT RIGHT NOW
DEGREES OF MOTION EsQuIRe

. LSD IS THE BOMB RADIOACTIVE
GOLDFISH cHeETAH

. MYSTERIOUS WAYS U2 isLanD

1
2
3
4
5
12" SINGLES SALES
2
3
4

. SURPRISE CRYSTAL WATERS mercury
. (EVERYBODY) GET UP ROGER RePRISE
. COMIN’ ON STRONG DESIYA mute
. ONLY LOVE CAN BREAK YOUR
HEART ST. ETIENNE wARNER BROS.
5. THE WAY | FEEL ABOUT YOU KARYN
WHITE WARNER BROS.

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

HOT! HOT! HOT!

©D.J. PIERRE, ITALYS BEST HOUSE PRODUCER
© THE NEW SINGLE OUT NOW!

© PUBLISHINGS & MASTER RIGHTS - Fax 2.5064689
© EXPORT ENQUIRIES - Fax 2.58012355

78/A MECENATE, MILAN ITALY
‘@ 2.58012071 - FAX 2.5064675/55400364

4f

R OMEJORATHERHITS!

© "TEN YEARS With The Best Italian Dance"
© RELIABLE DAILY EXPORT SERVICE - FAX 2.58012355
© WE ARE AT MIDEM, CANNES STAND N° 03.24 - 05.23

© PUBLISHING AND LICENSING RIGHTS FOR
THE WHOLE WORLD - FaX 2. 5064689

78/A MECENATE, MILAN ITALY - ‘B 2.58012071 FAX 2.5064675/55400364
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FOR WEEK ENDING JAN. 11, 1992

PROVIDED BY  SounaiScan
(LY

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES RE-
PORTS COLLECTED, COMPILED, AND

TOP COUNTRY ALBUMS

- —
< 3 z 3
x x o S = x x o 5 =
ut Lt (O] 1] Lt ut (O] D
AEIE S| 121853 g
2| 5| 5| ¢ aRmst TTLE | X 2| 5| 5| €| ARTST TITLE | %
[= 3 o = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) o (= 3 o = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) lﬁ‘_J
** NO. 1 » x 41 | 42 | 7 | SAMMY KERSHAW MERCURY 510161+ (9.98 EQ) DON'T GO NEAR THE WATER | 40
1 1 1 16 | GARTH BROOKS A 5 capiToL 96330~ (10.98) 16weeksatNo. 1 = ROPIN' THE WIND 1 41 | 39 | 36 | 113 | THE KENTUCKY HEADHUNTERS & PICKIN' ON NASHVILLE 5
MERCURY 838744 (8.98 £EQ)
2 2 68 | GARTH BROOKS A ® CAPITOL 93866+ (9.98) NO FENCES 1
@ : 48 | 58 | 36 | PAM TILLIS aristaseaz* (898) PUT YOURSELF IN MY PLACE | 34
(3)| 3 | 3 | 13 | REBA MCENTIRE @ mca 10s00° .98 FOR MY BROKEN HEART | 3 w3 T2 T | parsycime oicon Tz
MCA 4-10421* (39.98)
()| 4 | 5 | 139 | GARTH BROOKS A ? capiToL 90897 (9.98) GARTH BROOKS | 2
49 | 44 | 72 | KEITH WHITLEY @ rea 52277+ (9.98) GREATESTHITS | 5
(5)] 5 | 4 | 31 | TRAVISTRITT A warner sros. 426589+ (9.98) IT'S ALL ABOUT TO CHANGE | 2 i T oarv LoveiEss >
MCA 10336* {3.98) UP AGAINST MY HEART
(6)] 6 | 6 | 42 | VINCE GILL ® wca 10140 (9.98) POCKET FULL OF GOLD | 5
50 | 51 | 5 | KENNY ROGERS REPRISE 26740*WARNER 8R0S, (9.98) BACK HOME AGAIN | 46
(T)| 8 | 7 | 33 | ALAN JACKSON A aristasssi® 098 DON'T ROCK THE JUKEBOX | 2
4 48 83 | ALABAMA @ Rrca 52108+ (9.98) PASS IT ON DOWN 3
9 | 9 | 60 | CLINTBLACK A Z reas2372 998 PUT YOURSELF IN MY SHOES | 1 ¢ i
48 45 45 47 | SAWYER BROWN CURB 94260 (9.98) BUICK 23
9 | 7 [ 8 | 16 | THEJUDDS @ curs s1018vRCA (9 98) GREATEST HITSVOL. Il | 7 ) 24260
(49)| 53 | 54 | 20 | HAL KETCHUM o, PAST THE POINT OF RESCUE | 43
10 | 10 | 2% | TRISHA YEARWOOD @ nca 10207+ 9.98) TRISHA YEARWOOD | 2 UM cuge 77450° (9.98) OINTO
50 43 43 12 | PIRATES OF THE MISSISSIPP! capitoL 95798 (9.98) WALK THE PLANK 40
11 11 11 32 RICKY VAN SHELTON A COLUMBIA 46855*/SONY (9.98 EQ) BACKROADS 3 I ENTUCKUNEIDNUNTERCTe
ERE
(A2)| 18 | 18 | 14 | COLLIN RAYE epic a7468+/50NY (9.9 ALLICANBE | 12 : 8 | 3 | wercurr sasosi- o5 a ELECTRIC BARNYARD | 3
@)| 17 | 17 | 68 | REBAMCENTIRE & wen 10016 05w S e (®2)| 57 | 61 | 67 | RANDY TRAVIS A waRNER BROS. 26310° (9.98) HEROES AND FRIENDS | 1
14 | 14 | 13 | 26 | TANYA TUCKER capiroc 9s562" (5.98) WHAT DO | DOWITHME | 9 (83)] 58 | 5 | 91 | DOUG STONE @ trc sos-sont 8o e geeE ]
15 15 16 18 | RANDY TRAVIS WARNER 8R0S, 26661* (9.98) HIGH LONESOME 3 60 | 67 | 114 | RANDY TRAVIS A WARNER BROS. 25988 (9.98) NO HOLDIN' BACK 1
16 | 14 [-12 | ALABAMA rea 61040t 9.99 GREATEST HITS VOL. 2 | 10 I e U
0 L 13 | 15 1177 | THE JUDDS & cums 5318 /7ch 0.08 GREATEST HITS | 1 59 | 59 | 102 | RICKY VAN SHELTON A coLuMBIA 45250 /SONY (8.8 EQ) RVS I | 1
19 | 20 | 105 | VINCE GILL A wcas2321 98) WHEN | CALL YOUR NAME | 2 57 | 56 | 55 | 74 | PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI | 12
19 12 12 41 DOLLY PARTON @ COLUMBIA 46882*/SONY (9.98 EQ) EAGLE WHEN SHE FLIES 1 58 55 50 59 | K.T. OSLIN @ Rca52365* (9.98) LOVE IN A SMALLTOWN 5
21 | 22 | 139 | CLINT BLACK A 2 rca 9668 (9.98) KILLIN' TIME | 1 REENTRY | 75 | GEORGE STRAITA e
MCA 6415 (9.98)
@D)| 2¢ | 25 | 40 | GEORGE STRAIT @ wca 10204+ 9.99) CHILL OF AN EARLY FALL | 4 60 | 52 1 47 | 39 | BILLY DEAN soxots02caiot .o G
Q)| 25 | 23 | 20 | DOUG STONE epic 47357+/50NY (3.98 £Q) I THOUGHT IT WAS YOU | 12 PP PR P R —— e
. HERE IN THE REAL WORLD | 4 -
G B B e S R oA 63 | — | 32 | MIKE REID cOLUMBIA 46141*/SONY (9.98 EQ) TURNING FOR HOME | 22
2% | 94 | TRAVISTRITTA BROS. 26094* (9.98) COUNTRY CLUB | 3
B % |9 WARNER BROS. 260847 838 70 | 70 | 13¢ | LORRIE MORGAN ® roa 9504 (3.98) LEAVE THE LIGHTON | 6
25 27 24 31 DIAMOND RIO ARisTA 8673* (9.98) DIAMOND RIO 13 6 6 57 | 102 | DAN SEALS camroL 46308 1581 T 7
I B
MARY-CHAPIN CARPENTER
IN
35 3| 6 COLUMBIA 46077*/SONY (8.98 £Q) SIS ATV TNTURE RIS . 65 | 54 | 49 14 | BILLY DEAN sgk 4-96728+CAPITOL (9.98) BILLY DEAN 34
21 | 2 |- 21 | 37 | LORRIE MORGAN @ RcA 30210-4* (9.98) SOMETHING IN RED | 10 74 | 74 | 83 | SHENANDOAH coLuMBIA 45490/SONY (8.98 EQ) EXTRA MILE | 11
S U2 ORI e 67 | 67 | 60 | 22 | CHRIS LEDOUX caprroL s6s9- 0.9 WESTERN UNDERGROUND | 36
R COr e P el 68 | 66 | 63 | 36 | HANK WILLIAMS, JR. CURB 26536"WARNER BROS. (9.98) PURE HANK | 8
. A
I STICKS AND STONES | %0 69 | 65 | 64 | 23 | HOLLY DUNN WARNER BROS. 4-26630" (9.98) MILESTONES, GREATEST HITS | 25
(BD| 32 | 3 | 64 | MARK CHESNUTT @ uca 10032° 998) TOO COLD ATHOME | 12 70 | 68 | 68 | 31 | CHARLIE DANIELS epic 46835+/SONY (5.98 FQ) RENEGADE | 25
32| 36 | 37 | 60 | DWIGHT YOAKAM @ Reprisc 263¢4-warner BRos. 0.98)  IF THERE WAS AWAY | 7 T o T o T oy e P —
BROOKS & DUNN ARisTa 18658+ (9.98) BRAND NEW MAN | 15 '
SOIEIERE ARISTA 18508”1598 75 | 73 | 84 | THE CHARLIE DANIELS BAND @ Epic 45316/50NY (8,95 £Q) SIMPLE MAN | 2
34 30 | 30 | 40 | KATHY MATTEA MERCURY 846 975 (9.98) TIME PASSES BY 9
ReenRY | 133 | KT OSLIN A THIS WOMAN | 2
35 | 23 | 19 | 13 | ROY ROGERS rea3024* (10.98) TRIBUTE | 17 ROA 8369 (9.98)
38 | 35 | 10 | STEVE WARINER ARISTA 18691+ (9.58) | AM READY | 28 74 | 71 | 71 | 110 | SHENANDOAH @ COLUMBIA 44468*/SONY (8.98 EQ) THE ROAD NOT TAKEN 6
AR I e Nl G 75 | 73 | 69 | 48 | AARON TIPPIN rca2374+ (9.98) YOU'VE GOT TO STAND FOR SOMETHING | 23
R () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
38 | 3 | 29 | 1l | GEORGE JONES wca 10398" (9.98) AND ALONG CAME JONES | 22 A RIAA centification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
. on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices {indicated by EQ), for labels
a2 4 118 REBA MCENTIRE @ wca 8034* (398) GRS . that do not 1ssue list prices, are projected from wholesale prices. © 1992, Billboard/BPt Communications, Inc. and SoundScan, inc.

Bilbord. Top Country Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ioinldi’:‘iei/i

FOR WEEK ENDING JANUARY 11, 1992

i §§ i §§
EZ g = LAA'EZL'EIIUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE 335 £% g = 33
1 1 PATSY CLINE A 2 mca 12 (8.98) 34 weeks at No. 1 GREATEST HITS | 34 14 12 | ANNE MURRAY cAPITOL 90886* (6.98) CHRISTMAS 5
2 16 | GEORGE STRAIT A Mca 42035* (8.98) GREATEST HITS, vOL. 2 | 34 15 | — | ALABAMA A 3 Rrca7170(8.98) GREATEST HITS | 33
3 10 | RANDY TRAVIS A ¢ WARNER BROS. 25568 (8.98) ALWAYS & FOREVER | 34 16 | — | REBA MCENTIRE @ mca 6294 (9.98) SWEET SIXTEEN | 27
4 8 ANNE MURRAY A “ CAPITOL 46058+ {7.98) GREATEST HITS | 34 17 24 | KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS | 34
5 18 THE CHARLIE DANIELS BAND A EPIC 38795%/SONY {6.98 £EQ) A DECADE OF HITS 34 18 6 ALABAMA Rca 7014 (8.98) ALABAMA CHRISTMAS 6
6 20 GEORGE STRAIT A ? Mca 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 34 19 23 VINCE GILL Rca 9814-4R* (4.98) BEST OF VINCE GILL 34
1 15 | THE JUDDS A CURB 5916-1/RCA (8.98) HEARTLAND | 34 20 7 KENNY ROGERS REPRISE 25973/WARNER BROS. (8.98) CHRISTMAS IN AMERICA 6
8 3 KENNY ROGERS & DOLLY PARTON A RcA 5307 (9.98) ONCE UPON A CHRISTMAS 7 21 | — | HANK WILLIAMS, JR. A 2 CURBWARNER 60193/WARNER BROS. (9.98) GREATEST HITS 24
9 2 THE JUDDS CURB 6422/RCA (8.98) CHRISTMAS WITH THE JUDDS 7 22 e GEORGE STRAIT A McA5013(8.98) OCEAN FRONT PROPERTY 25
10 5 RANDY TRAVIS WARNER BROS. 25972 (8.98) AN OLD TIME CHRISTMAS 7 23 | — | KENNY ROGERS REPRISE 26711*WARNER BROS. (9.98) 20 GREAT YEARS 1
11 4 ANNE MURRAY A 2 capiToL 16232 CHRISTMAS WISHES 7 24 | — | WILLIE NELSON A ? cOLUMBIA 237542*/SONY (9 98 EQ) GREATEST HITS 7
12 22 REBA MCENTIRE A Mca 2789 (8.98) GREATEST HITS | 34 25 13 DOLLY PARTON coLUMBIA 46796*/SONY (8.98 EQ) HOME FOR CHRISTMAS 5

13 11 ELMO N PATSY epiC 39931 (5.98) GRANDMA GOT RUN OVER BY A REINDEER 4

Catalog albums are older titles which are registering significant sates. © 1992, Billboard/BP| Communications, Inc. and SoundScan, Inc.
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ARTISTS & MUSIC

Louvin’s Lines. Songwriter Kathy Louvin celebrates the chart-topping status of
her “‘Keep It Between The Lines," recorded by Ricky Van Shelton. Celebrating
with her, from left, are BMI's Harry Warner; Sony Music's Steve Buckingham,
who is Shelton's producer; and Tillis Tunes’ Ben Payne, Louvin's publisher.

B BY EDWARD MORRIS

NASHVILLE—The robust health
of the country music industry is
helping artists to get somewhat
better deals from record labels.
Advances to artists are getting
larger, and artist royalty rates are
up a little over those of a year ago,
some sources contend. Further,
fewer acts are signing for “ripoff”
rates. And for the first time, ac-
cording to lawyers who negotiate
contracts, labels are competing to
sign artists.

Entertainment lawyer Mike Mi-
lom says the full effect of coun-
try’s prosperity has yet to be felt:
“With respect to new artists, [
think probably the tide of success
has not lasted long enough to dem-
onstrate that it is sustaining—as
opposed to individual successes.”

But, he adds, ‘“[Labels] are more

cLASS DISTINCTIONS: She comes from the same
hilly real estate that yielded the great traditional
country singers Little Jimmy Dickens and Wilma
Lee Cooper. But West Virginia’s Kathy Mattea is
making her gently revolutionary contribution to coun-
try music by fashioning it in her own smooth, intelli-
gent style. A two-time winner of the Country Music
Assn.’s female-vocalist award, Mattea is currently
competing with Dolly Parton and Reba McEntire for
a similar honor in the American Music Awards. Dur-

ing the past few weeks,
she has been a television
(]
Nashville

fixture, appearing on
“Today,” a John Denver
Christmas special, and
‘“Entertainment To-
night.” In each instance,
she brought credit and
dignity to her art. One of
the great joys of watch-
ing Mattea on TV and in
concert is knowing that
she will not utter the
corny, cutesy, self-diminishing remarks that can make
one feel apologetic for being a country music fan.

It isn’t that Mattea is aloof or intimidatingly cere-
bral. In fact, she has one of the warmest and most ap-
proachable dispositions in Nashville. But she doesn’t
“dumb down’’ the way country performers have so of-
ten done as a way of gaining attention. However, Mat-
tea doesn’t spurn the themes and attitudes that are
staples of country music. Her most-requested hit,
“Where've You Been,” is fully as sentimental as the
old parlor ballads Bradley Kincaid used to sing; and
her “Eighteen Wheels And A Dozen Roses,” a CMA
single of the year, is about a truck driver speeding to-
ward retirement. That’s the essence of country.

Mattea has even traveled to the British Isles to im-
merse herself in the Anglo-Saxon music out of which
country grew. So she isn’t repudiating anything that
is basic to the genre. What she avoids is playing to ste-
reotype and mythologizing herself and her background.
It is courageous to trust one’s art alone to carry the day.
In this case, courage triumphs magnificently.

MAKING THE ROUNDS: The Nashville Network
reports that “The Statler Bros. Show’’ has become its
highest-rated weekly series since the music and vari-

Media-Smart Mattea Doesn’t ‘Dumb Down’
Maintains Country’s Sentiments Sans Stereotype

by Edward Morris

ety program debuted in October. According to A.C.
Nielsen data, the show’s ratings have climbed from
2.6 and a reach of 1,414,000 households to 3.1 and
1,655,000 households for the Dec. 7 segment. The
show will go back into production Jan. 13 in Nashville
... The news broke just before Christmas that Reba
McEntire had fired five members of the band she had
assembled for the road after seven members of her
earlier band were killed in a plane crash. Most took the
news philosophically, but drummer Bob Mummert

’ used the occasion to tell
newspaper reporter
Tommy Goldsmith that
the move showed the
singer’s “lack of loyalty
and disrespect for anoth-
er individual.”” McEn-
tire’s publicist said the
dismissals were simply a
part of the annual re-
vamping of the show ..
Sugar Hill Records re-
ports that its first Christ-
mas sampler, “Sugar Plums,” was so in demand that
all the CD versions of the album were sold out weeks
before the holiday.

MARK YOUR CALENDARS: John McEuen will do
a free show at 8 p.m. Jan. 16 at Tower Records in
Nashville to promote his “String Wizards” album on
Vanguard Records ... Taylor Dunn, staff writer for
Scarlet Moon Music and co-writer of Paul Over-
street’s “All The Fun” and “Seein’ My Father In Me,”
will speak Jan. 22 at the Ask-A-Pro session for the
Songwriter’s Guild Foundation. The event will begin
at 7 p.m. at the Foundation’s Nashville office and is
free to members. Nonmembers can attend for $2 each
... The Rocky Mountain Music Assn. and Nashville's
Romeo Agency will stage the second of its projected
series of songwriters showcases Feb. 16 at the Grizzly
Rose in Denver. It will be part of the city’s sixth annu-
al Music Fest. The first showcase, held Dec. 9, fea-
tured Nashville writers Dave Gibson, Bernie Nelson,
Allen Shamblin, and Russell Smith ... Kentucky’s
Renfro Valley music center has scheduled 20 special
music events for 1992, ranging from “A Celebration
Of Easter,” April 18-19, to “Christmas In The Valley,”
Nov. 27-Dec. 24. A complete calendar is available.

amenable to a royalty-rate struc-
ture that encompasses [escala-
tions] at $1.2 million or $1.5 mil-
lion, where previously they may
have laughed at us.”

Album budgets, Milom says,
have become ‘“‘a bit more gener-
ous.” He reports that he is work-
ing on a development deal for a

Tve seen a bit
more competition’

new artist that calls for a record-
ing fund of $140,000—a figure that
includes both the recording budget
and artist advance. Country album
budgets are now generally in the
$100,000 to $125,000 range, the
lawyers surveyed agree (see story,
this page).

Attorney Scott Siman contends
that conditions for artists have im-
proved across the board because
of the expanding country market:
“It’s giving artists a lot better bar-
gaining position in terms of get-
ting better royalties, better ad-
vances, and better treatment.
You’re seeing more situations now
where you have more than one la-
bel interested in an act.”

According to the negotiators
polled, the average artist royalty
for a new act is 12% of the retail
price of the album. A year ago, by
Siman’s estimate, the going rate
was commonly 11% to 11.5%. Ad-
vances to an artist for a first al-
bum, he says, are between $10,000
and $20,000.

Attorney Rusty Jones main-
tains, ““The royalty rates that
we've been getting here have been
commensurate with pop royalty
rates all along. But when you talk
about advances and [album bud-
gets), that’s something a little dif-
ferent.”” Jones credits the new
point-of-sale research technology
(on which Billboard bases its pop
and country album charts) with
helping country acts get the same
respect from labels that acts in
other formats do: “It’s always nice
when you can refer to the charts
and say, ‘There’s no such thing as
a ‘Nashville deal.” ”

The historic lack of competition
among record companies for the
same country artists has enabled
the labels “to play it really cool,”
says Nashville attorney James G.
Zumwalt. Even now, he adds, the
only time a new act can realistical-
ly hope for more than a 12% royal-
ty rate “‘is when there’s a sense of
competition or some other [crucial]
factor.” He says all contracts have
escalation clauses that increase
the royalty rate as higher levels of
sales are reached.

“I’ve seen a bit more competi-
tion,”” Milom says, ‘‘particularly
for those [artists] who demon-
strate a real promise. Strangely
enough, given the history of coun-
try sales, a lot of competition
seems to be for female artists.”
Usually, women country artists

Country Acts Dealing For Dollars

Have More Leverage In Wake Of Genre Boom

have sold far fewer records than
male artists.

“Front-end royalties are almost
going to be exactly the same from
lawyer to lawyer, artist to artist,
and label to label in Nashville,”
Zumwalt continues. The most salu-
tary change in label negotiations
for country artists, according to
Zumwalt, is that fewer artists are
now saddled with royalty rates sig-
nificantly lower than 12%—as was
recently common.

Once an act establishes itself as
a big seller, the negotiators say,
the averages go out the window
and the act can then demand and
get higher rates, advances, and al-
bum budgets. Notes Zumwalt, “If
an artist had a track record of sell-
ing 200,000 albums and was sign-
ing with another label, the advance
could be a couple of hundred thou-
sand dollars. And if the artists
were like Shenandoah [which re-
cently switched from Columbia to
RCA], the advance might be $1 mil-
lion.”

Gountry Album
Budgets To Stay
Stable In '92

NASHVILLE—Budgets for
country music albums are expect-
ed to stay in the $100,000 to
$125,000 range in 1992, although
labels may give artists with prov-
en sales successes the go-ahead to
spend considerably more. Still,
even Garth Brooks’ latest album,
the quadruple-platinum ‘“‘Ropin’
The Wind,” was made for about
the same sum as his previous al-
bums—about $100,000-—accord-
ing to producer Allen Reynolds.

Nashville lawyer James G.
Zumwalt—whose firm represents
country producers Paul Worley,
Harold Shedd, Tom Collins, and
Pete Anderson—says there have
been slight increases in album
budgets over the past couple of
years. But part of that rise, he
speculates, has as much to do with
the extra cost of making digital
recordings as it does with the in-
dustry’s overall prosperity.

Zumwalt also notes that album
budgets in Nashville are kept rela-
tively low because producers ask
for smaller advances. The Nash-
ville range for producers, he says,
runs from a low of $1,000 a side or
$12,000 an album to a high of
$35,000—with the average being
$20,000 to $30,000. “When you
hear that a pop album is costing
$250,000 to $300,000,” Zumwalt
advises, “a big part of that can be
the cost of the producer.”

Another factor in the modest
costs for albums cut in Nashville
is lower studio rates.

EDWARD MORRIS
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9 9 15 fﬂg‘&%g&v}/go%ﬁw(';%!E';'Sgg’vno, MG KETC?SR"Q 22 | 13 | — | 2 | pBENNETT.I.BROWN (PKENNERLEY.M.STUART) MCA
DOWN AT THE TWIST AND SHOUT ® MARY-CHAPIN CARPENTER 23 | 22 | 22 | 54 | FRIENDS IN LOW PLACES GARTH BROOKS
10 S 10 | 12 | \C.CARPENTER.JJENNINGS (M.CCARPENTER) COLUMBIA ngoigsﬁfﬂcsw&gé;%p AN TEA&T;;
11 9 8 g | BALLAND CHAIN PAUL OVERSTREET 24 | 21 | 17 | 10 | JeRuTCHRIELD (P .oAvIS) CAPITOL
B.BANNISTER,P.OVERSTREET (P.OVERSTREET,D.SCHLITZ) RCA KILLIN' TIME @ CLINT BLACK
12 15 12 11 YOU KNOW ME BETTER THAN THAT GEORGE STRAIT 25 e = 35 J.STROUD,M.WRIGHT (C.BLACK,H.NICHOLAS} REA
J.BOWEN,G.STRAIT (T.HASELDEN,A.L.GRAHAM) MCA - - P " N - q d
THE WALK @ SAWYER BROWN @ Videoclip availabitity. Recgrrentgarq ytle_s whlqh h(ave already appeared on the top 75 Singles & Tracks chart for 20 weeks and have droppe:
13116 1 21 6 | R SCRUGGSM.MILLER (M.MILLER) CURB/CAPITOL below the top 20. Commercial availability is not indicated on the recurrent chart.
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by Lynn Shults

NO. 1 FOR THE SECOND consecutive week is Collin Raye’s “Love,
Me.” Raye ended the 1991 chart year at No. 1 and begins the New Year
by occupying the top slot. George Strait accomplished the same feat in
1990-91 with “I’ve Come To Expect It From You."

INSIDE THE TOP 10: *“Sticks And Stones,” by Tracy Lawrence, is the
most active track, jumping from No. 10 to No. 5; Doug Stone’s *‘A Juke-
box With A Country Song” climbs from No. 11 to No. 8; Tanya Tucker’s
“(Without You) What Do I Do With Me” explodes from No. 8 to No. 2;
and Sammy Kershaw’s “Cadillac Style” zips from No. 7 to No. 3.

THE MOST ACTIVE TRACK is “What She’s Doing Now,” by Garth
Brooks, powering from No. 55 to No. 23. Randy Travis’ “Better Class
Of Losers” moves from No. 36 to No. 22; “Except For Monday,” by Lor-
rie Morgan, jumps from No. 48 to No. 38; John Anderson’s ““Straight
Tequila Night” shoots from No. 51 to No. 42; and “Maybe It Was Mem-
phis,” by Pam Tillis, rolls from No. 26 to No. 18

A NUMBER OF TRENDS dominated 1991 and it will be interesting to
watch what will happen to them in 1992. One to keep an eye on is the
programming of album cuts. Historically, country programmers have
chosen to program tracks as the labels have designated the releases.
However, in 1991 some programmers chose to not follow tradition and
began adding tracks without consideration as to when, if ever, these
tracks would be released as singles. John Speer, PD of KFDI Wichita,
Kan., says, “We’re playing the [songs] we think the people who have
bought the CD/cassette are probably listening to in their cars or at
home, consequently syncing up with what the consumer is more into.”
Joe Redmond of WKJN (Cajun 103) Baton Rouge, La., adds, “We try to
get the new and more contemporary music out in front of the listeners
and it has been met with tremendous response."”

NEW ARTISTS EXPLODED onto the scene in 1991. One area heavily
affected by these breaking artists is the booking business. Somehow
these acts must get on the road to fully capitalize on a “hit” record. Ka-
ren Leach of the Minnesota State Fair says, “Price, not airplay is my
main concern. Many [new acts] are not to the stature to play the 21,000-
seat, hard-ticket grandstand and are priced too high to play the 5,000-
seat free stage.” Some industry observers believe the country artists |
will find ways to get to the fans—as illustrated by the imaginative pro- |
motional campaigns documented in these pages throughout 1991,

HEVERSE CROSSOVER in listener habits surfaced in 1991 as country |
radio numbers jumped while most other formats either lost listeners or |
were struggling to hold their ground. Former top 40 PD Bill Young of
KILT Houston summarizes the situation best by saying, “The audience
is crossing over as opposed to the music crossing over.” There are sever-
al theories as to why this is happening, the most common being that |
country radio is offering the listener more variety than other formats,

Country

Collin Raye Gomes Home To Tour Texas
Epic Pushes ‘Love, Me’ With Retail, Ad Campaign

NASHVILLE—Epic Records art-
ist Collin Raye has embarked on a
Homecoming Celebration Tour of
Texas, largely on the strength of
his current single, ‘‘Love, Me.”
The song, an unusually fast riser,
went to No. 1 on Billboard’s Hot
Country Singles & Tracks chart
Jan. 4, just 11 weeks after its en-
try.

The tour, which started Dec. 31
in Dallas and which is scheduled to
end Feb. 28 in Texarkana, will be
supported by retail point-of-pur-
chase material, national and local
advertising, dance club promo-
tions, and in-store appearances.

“Love, Me” is Raye’s second sin-
gle from his debut album, “All I
Can Be.” A source at Sony Music,
Epic’s parent company, says the
album has sold more than 195,000
copies since its release in August
last year.

The P-O-P material includes mini
standups of Raye and a ““Home-
coming Celebration '92" poster
that lists all the Texas concert
dates. Epic has also produced a
“Homecoming Tour” dance compi-
lation on CD that will be sent to
the Texas dance clubs where Raye
will perform. The clubs will get the
poster as well.

Cheyenne Stampede Levels True Value Opponents

NASHVILLE—The Cheyenne
Stampede Band has been voted
winner of the True Value/GMC
Truck Country Showdown. The fi-
nal competition in the nationwide
talent search was held Dec. 12 at
the Grand Ole Opry House here and
taped for broadcast as a syndicated
special. Willie Nelson and Kris Kris-
tofferson hosted the show.

The winning act, a seven-mem-
ber band, was sponsored by Orlan-
do, Fla., radio station WWKA. Its
last-round competitors were
McCarty & Company (KSAN San
Francisco); Bubba Talbert (KWKH

Shreveport, La.); Virginia’s Heavy
Country (WPWC Dumfries, Va.);
Slate Creek (KFDI Wichita, Kan.);
and Kent Alexander (WSIX Nash-
ville).

Grand prize was $50,000, a pick-
up truck, and a recording contract.

Judges were Ray Pillow, direc-
tor of A&R for Capitol Nashville;
Sam Lovullo, producer of “Hee
Haw’’; Fred Foster, founder of
Monument Records; Karen Oert-
ley, publisher of Amusement Busi-
ness; and Jim Della Croce, manag-
er of artist development for BNA
Entertainment.

Making A Killen: Publisher Forms Agency

NASHVILLE—Former Tree Pub-
lishing owner Buddy Killen has es-
tablished the Killen Entertainment
Group, in partnership with singer
Ronnie McDowell and Joe Meador.
The firm will function as a booking
and management agency.

MecDowell and Six Shooter, both
Curb Records acts, are the agen-
cy’s first clients.

Amos Meng, formerly with Cen-

ter Stage Attractions, will serve as
booking agent, while Meador, who
used to manage McDowell, will
oversee management.

The company will initially be lo-
cated at Ambassador Travel, also a
Killen property, at 2020 21st Ave.
South, but will move to the BK
Building, 2505 Hillsboro Road,
when that facility is completed.

“Its not a hit until it's a hit in Billboard.”

To draw additional national at-
tention to Raye, the label is buying
a half-page ad in USA Today. Epic
is also providing concert promot-
ers involved in the tour with ad
slicks and preproduced radio and
TV spots that they can use in their
own advertising.

Plan A, a Nashville-based pub-
licity company, is handling publici-
ty for media along the tour route.
Raye will do in-stores at record
outlets in tour cities as his sched-
ule permits.

Raye’s first single, “All I Can
Be (Is A Sweet Memory),” peaked
at No. 29.

Other Texas locations on the tour
are Austin, San Antonio, Tyler,
Abilene, Lubbock, El Paso, Ama-
rillo, Lewisville, Nacogdoches, and
Houston. EDWARD MORRIS

New Chuck
Wagon Gang
Hits Tour Trail

NASHVILLE—A new edition
of the Chuck Wagon Gang has
been organized and is readying
itself for touring. The group,
which has functioned since it
was founded in Texas in the
early ’30’s, now consists of Pat
McKeehan, Debby Trusty,
Kathy Watson, Grady Robin-
son, and Harold Timmons.

Jim Black, former singer for
the Chuck Wagon Gang and
former VP of SESAC, has been
named business agent for the
group. Randy Francis is the
act’s fan-club coordinator.

The Chuck Wagon Gang was
voted the TNN/Music City
News’ gospel group of the year
in 1988, 1990, and 1991. The
group’s newest album, “Still
Rollin’,”” has just been released
on the Associated Artists label.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

21 AFTER THE LIGHTS GO OUT (Songs Of PolyGram;
BMI) HL

36 ANYMORE (Sony Tree, BMI/Post Oak, BMi/EMI
April, ASCAP/Heartland Express, ASCAP) HL/WBM

44 ASKING US TO DANCE (Careers-BMG, BMi/Hugh
Prestwood, BMI) HL

67 BABY, I'M MISSING YOU (Love This Town,
ASCAP/Diamond Dog, ASCAP)

BACK TO THE WELL (Screen Gems-EMI,
BMI/Maypop, BMI)

BETTER CLASS OF LOSERS (Sometimes You Win,
ASCAP/AIll Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP)

63 THE BLAME (Call Cac, ASCAP/Sony Tree,
BMI/Warner-Tamerlane, BM|/Mister Charlie, BMI)
HL/WBM

68 BORN COUNTRY (Collins Court, ASCAP)

12 BROKEN PROMISE LAND (EMI April,
ASCAP/Swallowfork, ASCAP) HL

35 BROTHERLY LOVE (Peer-Talbot, BMI/Milsap,
BMI/Careers-BMG, BMI) HL

3 CADILLAC STYLE (Ray Stevens, BMI)

20 THE CHILL OF AN EARLY FALL (No Chapeau,
ASCAP/Gold Line, ASCAP/WB, ASCAP) HL/WBM

60 DALLAS (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Warner-Tamerlane, BMI)

13 THE DIRT ROAD (Zoo |1, ASCAP/Myrt & Chuck’s

73

75

65
38
69
61
45
49
29
16
17

66

46

43

Boy, ASCAP)

DON'T CROSS YOUR HEART (Millhouse, BMI/Songs
Of PolyGram, BMI/Music City, ASCAP/EMI April,
ASCAP) HL

DON'T THROW ME IN THE BRIARPATCH (Sony Cross
Keys, ASCAP/Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP) HL

EAGLE WHEN SHE FLIES (Velvet Apple, BMI)
EXCEPT FOR MONDAY (Englishtowne, BMI)

FASTER GUN (Red Quill, BMI/Moraine, BMi/MCA,
ASCAP)

FIGHTING FIRE WITH FIRE (Makin' Songs,
ASCAP/Song Box, ASCAP)

FIGHTING FOR YOU (Murrah, BMI/Tom Collins, BMI)
FOR CRYING OUT LOUD (Ivan James, ASCAP)
FOREVER TOGETHER (Sometimes You Win,
ASCAP/All Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP) WBM

FOR MY BROKEN HEART (Starstruck Writers Group,
ASCAP)

GOING OUT TONIGHT (EM) April, ASCAP/Getarealjob,
ASCAP/Obie Diner, BMI/Bug, BMI) HL

HARD DAYS AND HONKY TONK NIGHTS (Etc.,
ASCAP/Jagged Edge, ASCAP/Warner-Tamerlane,
ASCAP)

HURT ME BAD (IN A REAL GOOD WAY) (Posey,
BMIi/Rockin'R, ASCAP)

IF | COULD BOTTLE THIS UP (Scarlet Moon,

BMI/Nocturnal Eclipse, BMI) CLM

24 IF YOU WANT TO FIND LOVE (Acuff-Rose,
BMI/Irving, BMI/Heartscratch, BMI)

15 | KNOW WHERE LOVE LIVES (Foreshadow, BMI)
CLM

34 FLL START WITH YOU (Polly Girl, BMI/Edge 0’
Woods, ASCAP/Kinetic Diamond, ASCAP/Moline
Valley, ASCAP)

26 FLL STOP LOVING YOU (Almo, ASCAP/Brio Blues,
ASCAP/Fame, BMI/Bobworld, BMI)

41 | ONLY WANT YOU FOR CHRISTMAS (Hannah's Eyes,
BMI/Coburn, BMI)

27 1S IT COLD IN HERE (Texas Wedge,
ASCAP/Songwriters Ink, BMI/Danny Boy,
BMI/Forrest Hills, BMI)

48 1T ONLY HURTS WHEN 1 CRY (Coal Dust West,
BMI/Adam Taylor, BMI)

54 )EALOUS BONE (Edge O’ Woods, ASCAP/Kinetic
Diamond, ASCAP/WB, ASCAP/Rancho Bogardo,
ASCAP)

8 A JUKEBOX WITH A COUNTRY SONG (Warner-
Tamerlane, BMI/Mister Charlie, BM!/WB,
ASCAP/Samosonian, ASCAP) WBM

7 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M.,
SESAC/Longacre, SESAC) WBM

47 LIKE WE NEVER HAD A BROKEN HEART (Major Bob,
ASCAP/Mid-Summer, ASCAP/Bait And Beer,
ASCAP/Forerunner, ASCAP) CLM/CPP

50 LITTLE FOLKS (Cabin Fever, BMI/Miss Hazel, BMI)
WBM

10 A LONG TIME AGO (Maypop, BMI/Wildcountry, BMI)
WBM

9 LOOK AT US (Benefit, BMI/Irving, BMI/Hardscratch,

BMI) WBM
1 LOVE, ME (Acuff-Rose, BMI/WB, ASCAP/Two Sons,
ASCAP) WBM

19 MAMA DON'T FORGET TO PRAY FOR ME (Pier Five,
BMI/Kentucky Thunder, ASCAP)

18 MAYBE IT WAS MEMPHIS (Atlantic, BMI/First
Release, BMI/Cadillac Pink, BMI)

64 A MONTH OF SUNDAYS (Hookem, ASCAP/Famous,
ASCAP/Pri, ASCAP/Buddy Cannon, ASCAP) HL

6 MY NEXT BROKEN HEART (Sony Tree, BMI/Sony
Cross Keys, ASCAP) HL

62 ONE PRECIOUS LOVE (Oyster, ASCAP/Socan,
BMI/BMG, ASCAP)

52 ONLY THE WIND (Edge ' Woods, ASCAP/Moline
Valley, ASCAP/Kinetic Diamond, ASCAP)

51 OUTBOUND PLANE (Wing And Wheel, BMI/Irving,
ASCAP)

56 PROFESSIONAL FOOL (Catch The Boat, ASCAP)

55 SAME OL' LOVE (Warner-Refuge, ASCAP/Blowing
Rock, BMI)

70 SATISFY ME AND I'LL SATISFY YOU (Sony Tree,
BMI) HL

25 SHAMELESS (Joel, BMI) HL

71 SHE LOVED A LOT IN HER TIME (Sony Tree,
BMI/Thanxamillion, BMI/Sony Cross Keys, ASCAP)

28 SHE'S NEVER COMIN’ BACK (Judy Judy Judy,
ASCAP/Housenotes, BMI)

57 SOMEBODY’'S DOIN' ME RIGHT (Colgems-EMI,
ASCAP/BMG, ASCAP/Sharp Circle, ASCAP/Screen
Gems-EMI, BMI/Scarlet Moon, BM!/Careers-BMG,
BMI) CLM/HL

40 SOMEDAY SOON (WB, ASCAP) WBM

37 SOMEDAY (Mattie Ruth, ASCAP/Seventh Son,

ASCAP/EMI April, ASCAP) HL/WBM

39 SOME GUYS HAVE ALL THE LOVE (Howlin’ Hits,
ASCAP/Square West, ASCAP)

5 STICKS AND STONES (JMV, ASCAP)

58 STILL BURNIN' FOR YOU (Grand Coalition, BMI)

42 STRAIGHT TEQUILA NIGHT (lrving, BMI/Colter Bay,
BMI/Dixie Stars, ASCAP)

30 THAT'S WHAT | LIKE ABOUT YOU (Sony Tree,
BMI/Sony Cross Keys, ASCAP) HL

33 THEN AGAIN (Maypop, BMI/Lorimar, BMI/Silbar
Songs, ASCAP) WBM

11 TURN THAT RADIO ON (BMG Songs, ASCAP/Paul
And Jonathan Songs, BMI) HL

32 WHAT KIND OF FOOL (Warner-Tamerlane, BMI/Long
Run, BMI) WBM

23 WHAT SHE'S DOING NOW (Bait And Beer,
ASCAP/Forerunner, ASCAP/Major Bob, ASCAP/Mid-
Summer, ASCAP)

14 THE WHISKEY AIN'T WORKIN' (Songs Of PolyGram,
BMI/Partner, BMI) HL

59 WHO DID THEY THINK HE WAS (EMI April,
ASCAP/Lion Hearted, ASCAP/Crystal Bay, ASCAP)
HL

2 (WITHOUT YOU) WHAT DO | DO WITH ME (Sony
Cross Keys, ASCAP/Milene, ASCAP) HL

72 WORKIN' MAN'S DOLLAR (Wyoming Brand, BMI)

4 YOU CAN DEPEND ON ME (Maypop,
BM!/Wildcountry, BMI/Careers-BMG, BMI) HL/WBM

74 YOU COULDN'T GET THE PICTURE (Rainhill, BMI)

31 YOU DON'T COUNT THE COST (Polygram,
ASCAP/Mc Bec, ASCAP/Edge 0" Woods,
ASCAP/Kinetic Diamond, ASCAP/Moline Valley,
ASCAP) HL
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{ Classical

KEEPING
SCORE

by Is Horowitz

BERNSTEIN REVISITED: Deutsche Grammophon
is readying more than half a dozen new Leonard
Bernstein recordings for release later this year. Most,
as expected, find the late maestro at the helm of the
Vienna Philharmonic Orchestra. But one, a recording
of Mahler’s Symphony No. 9, captures him in his only
performance with the Berlin Philharmonic, notes label
VP Karen Moody.

Among upcoming Bernstein titles with the VPO are
the Sibelius Symphony No. 1 and the Bruckner Ninth,
both recorded early in 1990. The same orchestra ap-
pears in a new set of the Beethoven Piano Concertos,
with Krystian Zimerman as soloist. Bernstein was
only able to complete the last three concertos before
his death. The first two were recorded later with Zi-
merman directing from the keyboard.

A recording of Bernstein’s last concert with the
Boston Symphony Orchestra at Tanglewood, in Au-
gust 1990, has been scheduled for release next Au-
gust. Featured are Beethoven’s Symphony No. 7 and
Britten’s “Sea Interludes” from “Peter Grimes.” Due
as well is a Bernstein performance of the Mozart Mass
in C Minor with the Bavarian Radio Symphony, with
Arleen Auger and Frederica von Stade among the so-
loists. A video version of the mass performance will
also be made available.

Another DG project will tie in the release of a spe-
cial 12-CD package, marking the 150th anniversary of
the Vienna Philharmonic, with the appearance of the
orchestra in the States in February. The midprice set

features vintage performances under the direction of
such conductors as Bruno Walter, Richard Strauss,
Carl Schuricht, Clemens Krauss, and Otto Klemper-
er. A companion two-CD VPO set will offer works by
the Strauss family in recordings dating from 1929 to
1990.

Among new DG recordings scheduled is a disc by
Kathleen Battle and the Orchestra of St. Luke’s con-
ducted by Andre Previn. Featured are Barber’s
“Knoxville: Summer of 1915, and the recorded pre-
miere of Previn’s own ‘“Honey and Rue.”

PASSING NOTES: Koch International Classics marks
Black History Month in February with the release of
two new CDs devoted, respectively, to works by Samuel
Coleridge-Taylor and William Grant Still. Both discs
were produced by label A&R chief Michael Fine.

Meanwhile, Koch’s distribution wing has added In-
taglio to its string of “historical” labels. The line is de-
voted to live and broadcast material; among the art-
ists featured are Barbirolli, Boult, Mitropoulos, Szi-
geti, Richter, and Te Kanawa. Another new line is
The Performance Series, holding show and operetta
material taken from That's Entertainment Records.

Peter Schickele will be keynote speaker at the an-
nual Music Personnel Conference, to be held Feb. 26-
March 1 in Houston.

Placido Domingo is expanding his conducting ac-
tivities. He makes his all-orchestral U.S. podium debut
Jan. 30 when he directs the Los Angeles Chamber Or-
chestra in works by Rossini, Haydn, and Tchaikovsky.

MCA/Universal Home Video introduces two video-
cassettes next month drawn from concerts by Mari-
lyn Horne and Monserrat Caballe with the Munich
Radio Orchestra conducted by Nicola Rescigno.

The New Jersey Symphony Orchestra has released
two fund-raiser recordings taken from live perfor-
mances during appearances last year at the Adare
Festival in Ireland. Hugh Wolff conducted. Receipts
will help finance future junkets to the festival.

A Prime Moment. PolyGram U.K. chairman Maurice Oberstein, right, jokes with
Norma Major, wife of British Prime Minister John Major, at Gramophone
magazine's annual classical music awards ceremony in London. PolyGram won
seven awards at this year’s ceremony.

by Jeff Levenson

JUST WHEN YOU thought that 1991 was safely be-
hind us, a number of items turned up that obviously
fell between the hot toddies and onion dip. Not to wor-
ry. These pearls are timeless reminders that with or
without an occasional holiday nip, the business of jazz
marches on.

l (WE, THEY) LIKE IKE: Tenorist Ike Quebec died
penniless in 1963 and was given a pauper’s burial at
Woodland Cemetery in Newark, N.J. Throughout the
preceding 20 years he’d made his mark as a full-
throated player—especially masterful with slow
blues—whose sound owed much to Coleman Haw-
kins and Herschel Evans. In the main, his record com-
pany was Blue Note; he served as A&R man and pro-
ducer during the days when the label documented
bop’s important first recordings. In a gesture worthy
of Frank Capra’s best moments, Blue Note has decid-
ed to honor Quebec with a commemorative tombstone,
a move that remembers him and helps restore a ceme-
tery that can use the help.

BUT IS HIS WARDROBE FLASHY ENOUGH? It
appears that Branford Marsalis is about to play Doc
Severinson to Jay Leno’s Johnny Carson. Lenos’ peo-
ple have been spreading the word that Branford has
accepted the post of music director for “The Tonight
Show.” Interesting career move for someone who's
been quite vocal about mainstream media’s distain for
real jazz. Now, Branford will be in the position to help
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remedy that situation and pull down (one assumes)
some serious money. Will he have the patience and at-
tention span needed to hang tough on a nightly TV
program? Stay tuned. More: As if to demonstrate his
versatility and cross-media acumen, Branford is host-
ing Jazzset, a weekly program from National Public
Radio, slated to begin this month, that will feature
performances and chit-chat from celebrated guests.

FAR EAST HOTLINE: DIW, the adventurous Japa-
nese label that has had more than a few distribution
deals with companies in the States, has found a new
home with Columbia Records. Starting in February,
expect to see select DIW titles, culled from an exten-
sive catalog, with marketing muscle behind them. The
inaugural releases include works by David Murray
(Quartet and Big Band), the Art Ensemble of Chica-
go with Cecil Taylor, and Harold Mabern. The next
batch of issues is scheduled for May.

DESTINED TO BE A LANDMARK RECORDING:
New Orleans flutist Kent Jordan, who boasts a first-
family clanship rivaling the Marsalises (his father is
educator/tenorist Kidd Jordan; his siblings are trum-
peter Marlon and singer Stephanie), has just signed
with Landmark and is recording a debut effort with
producer Orrin Keepnews. It's scheduled for release
in the spring.

BASS MAN SHUFFLE: Chick Corea has welcomed
bass player Jimmy Earl into his Elektric Band, just
in time for an extensive European tour, scheduled to
start in March. Earl, who has worked with Stanley
Clarke, Larry Curlton, Alan Holdsworth and the
Crusaders, replaces John Patitucei, who is leaving to
pursue his solo career. Here’s where the story gets in-
teresting: Corea has his own record company, Stretch,
which will be distributed by GRP. The label’s first re-
lease? “The Heart Of The Bass” by Patitucci.
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FOR WEEK ENDING JANUARY 11, 1992

Top Latin Albums.

| Lt

=
ol Compiied from a national sample of retall store
E 2 ; and one-stop sales reports.
| u|O
21%4
F |~ | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1110 5| LUIS MIGUEL ROMANCE WEALATINA 75805
2|7 (21| GARIBALDI QUE TE LA PONGO TH-RODVEN 2792
3(4]29| RICARDO MONTANER ULTIMO LUGAR TH-RODVEN 2864
4|3 (37| PANDORA CON AMORETERNO CAPITOL-EMILATIN 42451
5(1]31| DANIELA ROMO AMADA MAS QUE NUNCA CAPITOL-EMILATIN 32489
€5 (19| GIPSYKINGS ESTE MUNDO ELEKTRA 61179
7 (12]59]| ANA GABRIEL ENVIVO sony 89303
8]12|9| CAMILOSESTO A LA VOLUNTAD DEL CIELO ARIOLA 3196/BMG
9| 6]23| VIKKICARR COSAS DEL AMOR sony 80635
10[13] 7 | MAGNETO MAGNETO SONY80670
11| 8 | 25| GLORIATREVI TU ANGEL DE LA GUARDA  ARIOLA 3087/BMG
121 9 | 21| AZUCAR MORENO MAMBO sONy 80633
o |13[18(28| ALEJANDRA GUZMAN FLOR DE PAPEL FroNovisa 9010
E 14|25| 5| LOURDES ROBLES DEFINITIVAMENTE soNy 80693
15/15|35| RAUL DIBLASIO BARROCO ARIOLA 3107/8MG
16 (11| 9 | MANOLO GALBAN GRANDESEXITOS GLOBO 3106-2/BMG
17122 (11| YOLANDITA MIS CANCIONES PREFERIDAS - 2 soNy 80655
18| — 46| JUAN GABRIEL EN EL PALACIO DE BELLAS ARTES  ARIOLA 2498/BMG
19119|40( EDNITA NAZARIO LO QUE SON LAS COSAS CAPITOL-EMI LATIN 42394
20|23|11| RUDY LA SCALA PORQUE SERA SONOTONE 1457
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LISSETTE PROYECCIONES CAPITOL-EMILATIN 42466
ROBERTO CARLOS SUPER HEROE DiSCOS INTERNATIONAL 80696/SONY
LUCERO SOLOPIENSOENTI mEeLoDY 9014

by John Lannert

THE TRIPLETS SEE DOUBLE: How's this for a
Billboard chart first? The Triplets and Linda Ronstadt
have both placed songs on the adult contemporary and
the Hot Latin Tracks surveys at the same time.

The Triplets’ AC entry is “Light A Candle”; Ron-
stadt’s AC track is “Dream To Dream.” On the Latin
singles chart Las Triplets make their chart debut with
“Sombras Y Silencios,” while Ronstadt comes on the
survey with “Gritenme Piedras Del Campo.” What's
more, “Sombras Y Silencios” is the first Latin hit for
Mercury Records. The perky love song was culled
from “Fuerza Del Parentesco,” the Triplets’ smart
Spanish-language equivalent to their debut English-
language album, “Thicker Than Water ... "

According to Diana Villegas, cutting the Spanish-
language album over the instrumental tracks from
“Thicker” was a snap for her and her real-life triplet
sisters Sylvia and Vicky. “It helps being bilingual,”
says Diana, “because you can’t translate literally, so
you have to concentrate on coming up with an idea
that conveys the same emotion.”

The Villegas sisters were born in San Miguel de
Allende, Mexico, a regional arts center, says Diana,
that draws both Mexican and American students. She
attributes the sisters’ crossover success to their bicul-
tural upbringing.

“In our daily lives there was a balance, our mom be-
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ing American and our dad being Mexican,” she recalls.
“In Mexico we listened to a lot of both Mexican music
and American music. We also lived in a town where it
was half American, half Mexican, so to us it wasn’t
difficult to have both [cultures] in you.”

The Sisters Villegas moved to New York in the ear-
ly '80s and translated dance songs and cut Spanish-
language jingles. In 1990 they finally inked a record-
ing contract with Mercury that called for both En-
glish- and Spanish-language albums. Diana comments
that she hopes the Triplets’ “universal’ pop/rock
sound will alter fan perception of Hispanic music. “A
lot of people think that Latin music is only the Miami
dance stuff—which is great—but there’s another
style to it,” she explains. “Ours come from more of
the Mexican folk-type music and melodies and is not
as rhythm based; it’s more images."

Are the Triplets looking to build a bilingual record-
ing career?

“Absolutely,” Diana answers flatly. “To us, it is im-
portant—especially in the U.S.—because there are so
many people like us that are half and half and they
want to feel proud of their roots."

THE NEXT ‘LITTLE MISS DYNAMITE?' Pretty
and petite, Capitol/EMI Latin’s high-voltage tejana
artist Shelly Lares seems to invite comparisons to
“Little Miss Dynamite”—country star Brenda Lee.
That was the recent buzz in Nashville as Lares com-
peted in The Nashville Network’s “Be A Star” talent
search, in which she reached the finals Dec. 14 before
eventually losing.

But Lares’ agent Glenn Hall claims she is not the
second coming of Lee. “Shelly’s style and voice are to-
tally different,” he says, adding that her chances of
securing a major-label deal in Nashville “look pretty
good."

—| 1| GARIBALDI LOSHIJOSDE BUDA TH-RODVEN 2910
25|14 13| PROYECTOM ARDE QUE ME QUEMAS CAPITOL-EMI LATIN 42529
1]|2| 9| GILBERTO SANTA ROSA PERSPECTIVA DISCOS INTERNATIONAL 80689/SONY
2| 1|15| EDDIESANTIAGO SOY EL MISMO cCAPITOLEMI LATIN 42296
3 (6|11 TITOPUENTE THE MAMBO KING 100TH LP RMM 80680/SONY
4|4 |14| ELGENERAL MUEVELO Rca3190/8MG
5 |—| 1] VARIOS ARTISTAS MEREN-RAP PRIME 3229/8MG
6| 5(49| JERRY RIVERA ABRIENDO PUERTAS DISCOS INTERNATIONAL 80426/SONY
77|21 TONYVEGA UNO MISMO RMM80641/SONY
8 | 3 53| JUANLUIS GUERRA Y LA 440 BACHATA ROSA KAREN 109/BMG
9 16| 5| LOSSABROSOS DEL MERENGUE SIETE VECESMAS... mPi 6059
g 10| 9 |15| FRANSHESKA MENEALO ARIOLA 3207/BMG
5 111921 NINO SEGARRA ENTRE LA ESPADA Y LA PARED M.P.. 6050
) 12| 8 | 35| GRUPO NICHE CIELO DE TAMBORES DISCOS INTERNATIONAL 8G508/SONY
s 131317 | ORQUESTADE LALUZ SINFRONTERAS RMM 80652/SONY
== 1412 (27| TONOROSARIO ATADO ATl PRIME 1013/BMG
g 15]15| 9 | LOS TOROS BAND DE FIESTA J&N6000/J&N
E 16|24 | 5 | VARIOS ARTISTAS TROPICHANGA THRODVEN 8146
17|—| 1 | VARIOS ARTISTAS HOT RAP RTP 1702/SONY
18|10 13| TITOGOMEZ UN NUEVO HORIZONTE mpi.6053
19/11|11| CONJUNTOQUISQUELLA... PRESENTAAJOSEMIGUELCLASS comeooos
20(18|27| WILLIE CHIRINO OXIGENO DISCOS INTERNATIONAL 80600/SONY
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VARIOS ARTISTAS LOS TRANCAZOS DEL ANO  GLOBO 3125/8MG
XAVIER SERE  CAPITOL-EMILATIN 42464

VARIOS ARTISTAS DANCEHALL REGGAESPANOL coLumsis 48526
OSCARD’LEON AUTENTICO TH-RODVEN 2855

16th SALSA FESTIVALLIVE

FROM MADISON SQUARE GARDEN

On August 31 of this year. the 16th Annual Festival was held al Madison
Square Garden in New York Cily. This testival is considered one of the
biggest Salsa concert in the world. gathering in one stage Ihe biggest names
of this musical genre.

Sony Discos and RMM Records have put together live recordings of some of
these Salsa giants performances. Artist tike Hermanos Moreno. Grupo Niche.
Richie Ray & Bobby Cruz. Oscar 0 Leon. El Gran Combo and Orquesta Oe La
Luz make-up this sure to be best selling album. A musical video of these
nerlormances is also available on this collector's item package.

16th SALSA FESTIVAL LIVE

FROM MADISON SQUARE GARDEN
RMFL-RMFC-COT-B0713 RMVX-89308
0ALE JAMON-Hermanos Moreno / CALI AJI-Grupo Niche / SIN
SENTIMIENTOS-Grupo Niche /JALA-JALA-Richie Ray & Bobhy
Cruz /SONIOO BESTIAL-Richie Ray & Bobby Ray (Oespedida)/-
MEDLEY: FRANCISCO GUAYABAL-GUE BUENO BAILA USTED-Oscar
D'Leon’ MEDLEY: SALSA OE HOY-EL MENU-Et Gran Combo / MEOLEY:
SALSA CALIENTE DEL JAPON-DESCALGA DE LA LUZ-Orguesta De La

&
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LOLITA

One of Spain’s most famous international singers who possess a rich and
very well known musical heritage "LOLITA™ introduces her latest album
titled "CON SABDR A MENTA™.

In this album LOLITA is not only the composer ol B cuts but the producer.
famous songwriters Jorge Luis Piloto and Pace Drtega give this album the
magic finishing touch by including their songs in this fantastic production.

LOLITA

“CON SABOR A MENTA™
01C-C0-B0692
CON SABOR A MENTA / PIENSALO / CAMINAR CONTIGO / MATASTE EL
CORAZON / MAORE / ME ESTOY CANSANOO DE Ti / AY BO. AY BO /
AYUOAME / A KEVIN / POR LOS CUATRO RINCONES

2 ANA GABRIEL M MEXICO soNY 80605
2|3 [9| BRONCO SALVAJEY TIERNO FONOVISA 3106
3| — GRUPO LIBERACION ENTRE NUVES ronovisa 3011
41 1[|11] MAZZ MAZZLIVE-UNA NOCHE JUNTOS CAPITOL-EMI LATIN 42549
5|7 (13| LAMAFIA ESTAS TOCANDO FUEGO DiSCOS INTERNATIONAL 80660/SONY
6| 4 13| LOSCAMINANTES DOS CARTASY UNAFLOR wna1218
79|11 YNDIO ROMANTICAMENTE CAPITOL-EMILATIN 42564
8| 5|21| V.FERNANDEZ/R.AYALA ARRIBAEL NORTE... soNvB80628
=296 (15| LOSACUARIO LAHIELERA mMaARINT'L291
a 10| 8 | 11| VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO VOL.2  SONY 80649
E 11|—] 1 [ LINDA RONSTADT MAS CANCIONES ELEKTRA 261239
% (12]|18( 17| LOS TIGRES DEL NORTE INCANSABLES ronovisa 9013
=4 (13|21 6 | ANGELES OCHOA JUNTITOAT! DISCOSINTERNATIONAL 80663/SONY
; 14|—| 1 | LOS TEMERARIOS TE QUIERO ANGEL 3001
©115(10| 9| GRUPOI TROPIROLLO 4 MUSART 564/BALBOA
Eﬂ 16|—| 1 | INDUSTRIA DEL AMOR QUIERO VOLVERTE AVER RAMEX 1258
= 17114 7 | LAFIEBRE NO CURE CAPITOL-EMILATIN 42585
18| —| 26| GRUPO LLUVIA GRUPO LLUVIA Guia 1024
19116| 9 | TIERRA TEJANA BAND TIME TO CELEBRATE TH-RODVEN 2900
20 (—|20| BANDA MOVIL SOMOS BANDA MOVIL roNoviSA 8893
21|17159| MAZZ PARA NUESTRA GENTE CAPITOL-EMILATIN 42367
22|22|60| SELENAY LOS DINOS VEN CONMIGO CAPITOL-EMILATIN 42359
23|—| 2 | LOSRIELEROS DEL NORTE A TODA MAQUINA JoEY 7101
24— 12| JOAN SEBASTIAN CON BANDA MUSART 2114/BALBOA
25125|28| LOSYONICS POR QUE VOLVICONTIGO FONOVISA 9012

(CD) Compact disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500.000 units. A RIAA certification for sales of 1 million units. © 1992, Billboard/BPI Communications,

Inc.

Feves Lecorns 1ne.

CD's. RECORDS & TAPES

140 N.W. 22 Avenue. Miami. Florida 33125
Tel.: {305) 541-6686 / Fax.: (305} 642-2785
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their own label, Blackberry Records; the Rev. James
Moore recently launched Shabac Records; MCA signed
Vickie Winans; and Benson teamed with A&M for dis-
tribution.

Sadly, in 1991 gospel music lost a giant with the pass-
ing of the Rev. James Cleveland, who had been affec-
tionately called the “king of gospel.” His loss was mini-
mized only by the fact that the large body of work he
left behind will continue to inspire generations to come,
while the organization he founded, the Gospel Music
Workshop of America, continues to advance while pre-
serving gospel’s rich heritage.

Looking ahead to 1992, what’s most exciting is the
changing of the guard . . . gospel’s new faces. The growth
of a new wave of traditionalism, inspired by Cleveland,
has ushered in a whole new breed of gospel artists, led by
John P. Kee. His sweep of the 1990 Stellar Awards (he
picked up another last month) and this year's GMWA Ex-
cellence Awards was no coincidence.

His 6-foot-1-inch, 200-pound frame delivers a powerful
dose of spirituality that is infusing a new excitement in
traditional gospel. His charisma and effect on audiences |
are reminiscent of qualities possessed by Cleveland.
However, his appeal is a great deal more infectious, par-
ticularly with today’s church youth. It is impossible to
2o to one of his concerts and remain seated.

Kee makes no secret of the fact that 11 years ago he
was a major drug dealer, operating out of the church.
Today, at 29, it is the experience and energy of the
streets that he brings to his music—a powerful blend of
traditional music with overtones of R&B, hip-hop, and
contemporary gospel, and a delivery punctuated by the
youthful flair of his New Life Community Choir. Today,
Kee generates the kind of excitement that is usually re-
served for secular artists. And while he attracts all ages,
his choir has struck a particular chord with today’s youth
—a generation of youth that is getting back into choirs,
back into church, and back into buying gospel music.

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral foliowing the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1992, Billboard/BP! Communications, Inc.
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* & NO. 1 & *
MISSISSIPPI MASS CHOIR
1 213 MALACO 6008 1 week at No. 1 GOD GETS THE GLORY SI lﬁl I
2 1 | 25 | BEBE & CECE WINANS  SPARROW 1257 DIFFERENT LIFESTYLES
3 | 3 |31 | DOROTHY NORWOOD/N. CALIFORNIA G.M.W.A. MASS CHOIR B
MALACO 4450
REV. JAMES CLEVELAND/L.A. GOSPEL MESSENGERS g g
4 16 117 | Guov 7103/maLaco REV. JAMES CLEVELAND/LA. GOSPEL MESSENGERS by Lisa Collins
5 5 | 25 { SHUN PACE RHODES  SavOy 14807*/MALACO HE LIVES 1991 WAS A VERY GOOD YEAR FOR GOSPEL
, one
6 |43 REX;TL: fE,,E?E'é’T',?A”"'" EolE EEATURING JOUNFKEE WASH ME of tremendous growth, controversy, and a changing of
7 | & | 25 | THE WILLIAMS BROTHERS the guard. The controversy that swelled into a racial is-
BLACKBERRY 2203301012/SPECTRA THIS IS YOUR NIGHT sue out of the Gospel Music Assn.’s weeklong conven-
8 | 7 |37 | RANCE ALLEN  BELLMARK 71806 PHENOMENON tion in Nashville has evolved into one of the best things
: that could have ever happened for blacks in the gospel
9 9 | 15 | HELEN BAYLOR wORD 48781*/EPIC LOOK A LITTLE CLOSER music industry, resulting in the birth of the United Gos-
10 [ 11| 7 | COMMISSIONED  senson 2e0e: NUMBER 7 pel Indu%r);] Councclll After getting off to a slow start,
11 | 10| 51 | REV. E. DAVIS, JR/WILMINGTON MASS CHOIR FEAT, REV. D. COLEY YET Ay hichreleoeanvoficialdooardvswitsimeetinglast
ATLANTA INTERNATIONAL 10162 HE'S PREPARING ME month) is now 1n full §W1ng. ) )
12 [12] 19 WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO The f?OmpOSlthn of its board, 1ncludmg Word Records
1 AM 74014° LIVE & BLESSED executive James Bullard, Sparrow’s Vicki Mack, GMA
13 |14 | 21 | YOLANDA ADAMS  TRIBUTE 790113/SPECTRA THROUGH THE STORM president John Styll, songwriter/producer Frank Wil-
son (who was elected to chair the group), Benson Music
14 | 23| 5 | CANDI STATON  BERACAH 2040* STANDING ON THE PROMISES VP Theresa Hairston, Sparr()w Records president Bill
15 | 13 | 67 | TRAMAINE HAWKINS  sparrow 1246 LIVE Hearn, and artist manager Reggie Rutherford, is re-
flective of the varied segments of gospel. What's more,
16 | 20| 11 | CHICAGO MASS CHOIR  LIGHT 75073*/SPECTRA CALL Hiw UP the birth of UGIC has all but healed the once-growing
17 |17 | 15 | CASSIETA GEORGE gap between blacks and whites in gospel music. All eyes
GOSPEL TRAIN 5505/QUICKSILVER A LEGEND FROM LEGENDS are now on Nashville this April for the upcoming GMA
18 | 26 | 23 | THE KURT CARR SINGERS  LIGHT 73043*/SPECTRA TOGETHER week, with African-American participation projected to
N be higher than ever before
SHIRLEY CAESAR ORD 48785+/Epic HE'S WORKING IT OUT FOR YOU o
19 [NEWD e p'o - The success of those like the Sounds Of Blackness
THE GOSPEL MUSIC WORKSHOP OF AMERICA o g
20 | 1517 YO T AL VE EROM WASHINGTON DC and Rance Allen, as Well as the contmugd suceesses of
BeBe & CeCe, the Winans, and Take Six, have driven
21 |18 41| D-FEW. MASS CHOIR ] s .- .
SAVOY 7101/MALACO | WILL LET NOTHING SEPARATE ME home the point of gospel’s profitability and appeal with
22 | 16 | 53 | THE WEST ANGELES C.0.6.1.C broader-based audiences. There was also a great deal of
SPARROW 1240 SAINTS IN PRAISE VOL Il growth from within. The Williams Brothers founded
| PERSPECTIVE 1000*/A&M THE EVOLUTION OF GOSPEL
24 | 24 | 15 | WANDA NERO BUTLER  LiGHT 73065°/SPECTRA LIVE IN ATLANTA
25 | 25| 13 | EAST COAST REGIONAL MASS CHOIR  PepPeRCO 1001 LIVE IN NY
26 | 21 | 59 | MIGHTY CLOUDS OF JOY  woORD 48587*/EPIC PRAY FOR ME
27 | 22 | g5 | REV. JAMES MOORE
MALACO 6006 “LIVE"™ WITH MISSISSIPPI MASS CHOIR
28 ! 32|13 | REV. FLEETWOOD IRVING  TANDEM 3106 SOMETHING WITHIN
29 NEWD REV. T. WRIGHT & CHICAGO INTERDENOMINATIONAL MASS CHOIR
SAVOY 14804/MALACO I'M GLAD ABOUT IT
30 | 29 | 15 | THE RICKEY GRUNDY CHORALE  sParrow 1271* SPIRIT COME DOWN
31 | 27 | 15 | MARGARET BELL  REPRISE 26345°/WARNER BROS OVER AND OVER
32 | 34| 5 | THE EVEREADYS  GReAT JOY 47507 A MESSAGE FOR YOU
33 | 30| 7 | BISHOP NORMAN L. WAGNER/MT. CALVARY CONCERT CHOIR
WORD 47832*/EPIC _ BEST FOR LAST
34 (3111 LEONARD BURKS & THE VOICES OF PRAISE
1| AM 74015* LEONARD BURKS & THE VOICES OF PRAISE
VARIOUS ARTISTS
35 NEWD| o5 A TRIBUTE TO JAMES CLEVELAND VOL.1
36 [NEWD | REV. F.C. BARNES  ATLANTA INTERNATIONAL 10172 GOD DELIVERED
37 | 33|27 | KEITH PRINGLE  MUSCLE SHOALS 801 1*/MALACO MAGNIFY HIM
SPARROW 1234 HE'S RIGHT ON TIME: LIVE FROM LOS ANGELES
39 [ 38|21 | MYRNA SUMMERS  savov 14801/MALACO I'LL TELL THE WORLD
40 | 28 | 27 | FRED HAMMOND  BENSON 2727* | AM PERSUADED
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by Bob Darden

THE REPERCUSSIONS OF 1991 will continue to re-
verberate for years in contemporary Christian music.
There simply has been nothing like it since this still-
fledgling genre began in earnest in the late '60s. It was
the long-awaited year of breakthrough, of crossover, of
new beginnings. It was the year that—at long last—the
upper echelon of inspirational artists slugged it out on
even footing with the mainstream music industry’s gi-
ants,

The Amy Grant story is by now old news. “Heart In
Motion” has spawned three bona fide hit singles, with
possibly two more on the way (including the brilliant
*“Ask Me”). Her unconditional acceptance on radio and in
sales racks has come without compromise of her faith.

The success of Michael W. Smith might have been
unexpected to outsiders, but gospel-music insiders al-
ways knew what he could do. The fact that “Go West
Young Man” was the project to push him over the top is
surprising only if you didn’t know it was his first to be
worked in the mainstream marketplace by Geffen. This
is not a one-hit wonder.

The steady rise of Carman really is a continuation of
the big story of 1990. His numbers—all without secular
airplay-—are staggering. And, unlike Grant and Smith,
they’ll continue without ever receiving the benefit of pop
radio support.

This small segment of the industry may not be reces-
sion-proof, but it is a heckuva lot more significant than a
lot of industry execs in Los Angeles, Nashville, and/or
New York have ever dreamed.

Want proof? What industry tour outdrew the likes of
Rod Stewart, Luther Vandross, Paula Abdul, ZZ Top,
Michael Bolton, and George Michael in recent weeks?
Answer: An all-star version of Handel's “Messiah,” fea-

(Sandi Patti, Carman, Steven Curtis Chapman, Lar-
nelle Harris, Sheila Walsh, Wayne Watson, the Bill
Gaither Trio and Vocal Band, Michael English, and
Dick & Melodie Tunney).

What does 1991 mean? Very little without 1992. Will
Sony be able to give the likes of Petra and Patti the
same kind of boost A&M gave Grant, Geffen gave
Smith, and Capitol gave BeBe & CeCe Winans? Will
significant artists on Christian labels, like D.C. Talk,
Russ Taff, Rick Elias, Chapman,-Charlie Peacock, the
77s, and a dozen more, be heard by more than just a tiny
percentage of all religious young people—let alone the
marketplace at large?

If s0, 1991 may mark the beginning of a significant
new era in rock’n’roll. If not, 1991 still means things can
never be quite the same in contemporary Christian mu-
sic. How can you keep them on the farm when they’ve
seen Paris?

And finally, Grant’s appearance on the cover of The
Saturday Evening Post last month, as well as being fea-
tured on everything from “The Arsenio Hall Show” and
“Live With Regis And Kathie Lee” to “Good Morning
America” and “The NBC Evening News,"" has obscured
a number of other notable appearances by religious art-
ists,

To wit: Besides Carman’s much ballyhooed appear-
ance on “Entertainment Tonight” Oct. 18, Frontline rap
act 12th Tribe recently appeared on both “The Ron Rea-
gan Show” and a special CNN Entertainment News re-
port on Christian rap. The Reagan show appearance also
included the Geto Boys and Kool Moe Dee . .. Guard-
ian’s “Power Of Love” recently was featured on MTV’s
“Headbangers’ Ball” ... Homeland artists Margo

Smith and Holly recently appeared on TNN’s “Crook & |

Chase’ ... Frontline’s Mark Farner (late of Grand
Funk) recently appeared on “Nashville Now” perform-
ing his remake of “Some Kind Of Wonderful” ... Brent-
wood’s “Smoky Mountain Hymns, Volume 2” recently
won the gold award for best instrumental video at the
24th annual Worldfest International Film Festival in
Houston. (“Volume 1” won the same award in 1990.)
Worldfest featured more than 3,150 entries from 47
countries this year ... And Patti continues to pop up ev-
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turing some of the top names in inspirational music

erywhere, including on “The Tonight Show.”

Rappers Are The D.C. Talk Of The Town

@ BY BOB DARDEN

WACO, Texas—One of the biggest
surprises of 1991 was the across-
the-board success of Forefront act
D.C. Talk. Toby McKeehan, Kevin
Smith, and Michael Tait not only
outsold all other Christian rappers,
they made a series of high-profile
tours with the likes of White Heart
(throughout Europe), Michael W.
Smith (across the U.S.), and as head-
liners with the Newsboys, Heather
& Kirsten, and the Dynamic Twins.
Of course, that has meant they
have been either on the road or in the
studio nonstop for the past 2V, years.
“Touring with Michael W. Smith
did several things for us,” McKee-
han says. “It put us in front of an
audience that not only knew [Smith]
and Amy Grant, it put us in front of
a lot of people who don’t know any-
thing about contemporary Christian
music. That really helped us out a
lot by opening the eyes of a lot of
promoters who normally wouldn’t
have heard of D.C. Talk. The crowd
response was so overwhelming that
several promoters said, ‘Call me when
you're ready to do your own tour!””
That acceptance—and the fact
that they have reportedly sold more
than a half a million copies of their
two ForeFront releases (“‘D.C.
Talk” and “Nu Thang”) has meant

that ForeFront has had extended
conversations with a couple of main-
stream labels.

“Whatever happens, the most im-
portant thing to us is to find some-
one who really believes in us and
stays behind us all of the way,”
McKeehan says. “Distribution isn’t
the key—getting them to agree to
really market the group is. They have
to have a passion to break this group.
We're looking for that passion.”

Discussing big-time deals with
major West Coast labels is a long
way from singing for fun as stu-
dents at Liberty Univ.—which is
where the members of D.C. Talk
first met. McKeehan says their suc-
cess has not caused them to change
their message or their rap attack,
which includes catchy, singable
verses and choruses.

“We've already started working
on our third release,” he says. “I
think Mark Himmerman will pro-
duce and we've already got about
nine-10 songs written. It's already
obvious that Mike and Kevin will
shine a little more this time around.
Some of the things are closer to the
Winans' ‘It’s Time’ sound, where
the majority of the song is singing.

“We're interested in doing the
type of show that moves the peo-
ple,” he continues. “I think the fact
that we're an integrated group of-

fering a positive, alternative mes-
sage helps get us in places we
couldn’t normally get into.”

It also does not hurt that all three
members of D.C. Talk are young,
good-looking, and gifted dancers.

So it is not surprising that D.C.
Talk videos like “Nu Thang,” “Hea-
venbound,” and ““I Love Rap Music”
have found their way onto a number
of secular video networks, including
BET.

“That’s definitely one of our
goals—to widen our base,” McKee-
han says. “There are a lot of Chris-
tians who have never heard of us. 1
want to be good enough that they’ll
get excited and say, ‘Isn’t that
great—and they’re Christians, too!’
Most young people don’t even know
contemporary Christian music even
exists. We want to let all of the
Christians who like rap know that
you don’t have to listen to sexist,
profane lyrics. Hopefully, our pro-
duction quality is such that they're
not going to miss a beat. You'll be
uplifted and groovin’ all of the way
down the hallway.

“And, in the end, maybe we'll be
able to reach people who won't be
reached any other way. Paul said
for us to be all things to all people.
If it takes rap to reach to the streets
or the suburbs, then we’re going to
supply it.”

- -
Top Contemporary Ghristian.
& Complled from a national sample of retail store
E § g and one-stop sales reports.
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1 1 | 7 | CARMAN  BENSON 2809° 5 weeks at No. 1 ADDICTED TO JESUS
2 2 | 41 | AMY GRANT A  WORD 6307* HEART IN MOTION
3 |NEW) | PETRA  worD a218° UNSEEN POWER
4 3 | 63 | MICHAEL W. SMITH @  REUNION 0063*/WORD GO WEST YOUNG MAN
5 6 | 25 | BEBE & CECE WINANS  sparmow 1257* DIFFERENT LIFESTYLES

_6 5 | 63 | SANDI PATTI  woORD 48545°/EPIC ANOTHER TIME ANOTHER PLACE
7 4 | 11 | TWILA PARIS  STARSONG 8207° SANCTUARY
8 [11| 9 | TAKE 6 RrepriSE 26665* HE 1S CHRISTMAS
9 | 35|65 | AMY GRANT  MYRRH 5057*/WORD A CHRISTMAS ALBUM
10 { 9 | 9 | GLAD BENsON 2825° AN ACAPELLA CHRISTMAS
11 |RE-ENTRY| VARIOUS ARTISTS  REUNION 9193*/WORD OUR CHRISTMAS
12 | 7 | 7 | MICHAEL CARD  sparrow 1296* PROMISE
13 | 12| 7 | SANDI PATTI  worD 48787*/EPIC OPEN FOR BUSINESS
14 | 15| 63 | D.C. TALK  FOREFRONT 2682*/BENSON NU THANG
15 |10 | 51 | STEN Gar 1o CHAPMAN FOR THE SAKE OF THE CALL _
16 | 13 | 11 | O e etose wasncn oros. MICHAEL ENGLISH

| 17 [RE-ENTRY| STEVE GREEN  sParrOw sPR1143 JOY TO THE WORLD
18 31133 MICHAEL W. SMITH  REUNION 2522/WORD - CHRISTMAS
19 {RE-ENTRY| SANDI PATTI  IMPACT 3874*/BENSON o THE GIFT GOES ON
20 | 8 |113| CARMAN ®  BensON 2588'_ REVIVAL IN THE LAND
21 | 24 | 41 | SUSAN ASHTON  sparrow 1259* WAKENED BY THE WIND
22 | 20| 5 | KATHY TROCCOLI  REUNION 0725*/WORD PURE ATTRACTION
23 | 18| 25 | STEVE CAMP  sparrow 1272° CONSIDER THE COST B
24 | 30| 5 | HANDEL  sparrow 2011° THE MESSIAH l
25 | 27| 7 | COMMISSIONED  BENSON 2808* NUMBER 7
26 |RE-ENTRY| HOSANNA! MUSIC  INTEGRITY 001*/SPARROW CHRISTMAS
27 | 16| 29 | STEVE GREEN  sparrow 1270° WE BELIEVE
28 | 21| 25 | RICH MULLINS  reunion 0066+/worD THE WORLD AS BEST | REMEMBER

I 29 |14 |19 | D.C. TALK  FOREFRONT 2543%/BENSON D.C. TALK
30 | 19 [281| AMY GRANT A  MYRRH 3900%/WORD THE COLLECTION
31 | 26| 13 | GLEN CAMPBELL  NEW HAVEN 2011%/SPECTRA SHOW ME YOUR WAY
32 | 25|11 | JODI BENSON sparrow 1284« SONGS FROM THE BEGINNER'S BIBLE
33 | 33|21 | VARIOUS ARTISTS  worD 9132* HANDEL'S YOUNG MESSIAH

i 54 22 | 77 | PETRA  woORD a8546*/EPIC BEYOND BELIEF
35 |40 | 25 | K row WAR IN THE HEAVENLIES
36 | 23|33 gEﬁg(mg?éIFOMMISSIONED & CHRIST CHURCH ng}\f:(m, s
37 | 29| 27 | FRED HAMMOND  BENSON 2727* | AM PERSUADED
38 | 34| 29 | THE OO | DERNACLE CHOIR LIVE WITH FRIENDS |
39 | 37 [191] CARMAN ®  gEnsON 2463° RADICALLY SAVE_
40 | 28 | 98 | MICHAEL CARD  sparrow 1179* SLEEP SOUND IN JESUS

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1992, Billboard/BPI Communications, Inc.

woe L\oq/e SN his glor
77

New, from the masters of all-vocal music.

Available now at your favorite Christian, record store

on WORD high quality. cassetie or CD

Artist Informat‘ion: Acappella Music Group
901-644-1771

Produced by Keith Lancaster
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Music Video

ARTIS TS M US

The Ballad Of Freedman’s Island
A Vid Show Pilot With Tropical Twist

B BY MELINDA NEWMAN

LOS ANGELES—Mark Freedman,
head of Mark Freedman Productions,
has found a way to combat tighten-
ing video playlists. He's created his
own television show, with a pilot for
USA Network, called “Video Island,”
scheduled to air later this year.

The 30-minute show features origi-
nal footage wrapped around three
music videos. The concept is that host
Roger Rose gets sent to an island,
and manages to rig a transmitter
with the help of a passing surfer. Art-
ists drop by the island for a chat,
while videos are interspersed be-
tween the interviews. Among the art-
ists appearing in the pilot is Michael
Bolton.

Freedman finds out in March if
USA Network plans to order a slate
of 13 weekly shows; additionally, he's
shopping it for syndication.

“We leave slots for the videos and
fill them closer to airtime,” Freed-
man says. “Only the people that our
company does clips for will get to
have their videos air,” he jokes.

In other activity at the company,
Freedman has created a joint venture
with fellow production company Ex-
tended Wings that will produce mov-
ie trailers and television promos.

“To succeed, a company has to di-
versify,” he says. “The company of
the ’90s has to be lean, but not cheap.
And it has to do everything. Produc-
tion is production,” he says.

Freedman is also a partner in com-
mercial company Freedman Lippert,
which opened in 1989.

None of this action is meant to sug-
gest that MFP intends to lighten its
music video production load. Actual-
ly, Freedman is looking for new di-
rectors after losing Oley Sassone,
who decided to concentrate on films,
and Mark Rezyka, who started his
own company, last fall.

“What I look for in a director is
someone who can direct action,” he
says. “It also has to be someone who
can deal with personalities and can
hold up under fire.”

Directors currently with the com-
pany include Dominic Orlando, who
just completed two clips from movie
soundtracks: ‘‘Beauty And The
Beast,” the title track from the new
Disney film with Celine Dion and
Peabo Bryson, and “My Girl” from
the new Macaulay Culkin film with
old and new Temptations footage as
well as scenes with the star; Eden
Diebel, who counts among his clips
Atlantic Starr’s “Love Crazy” and
“P.A.S.S.I.O.N” by Rythm Syndicate;
Blair Underwood, who has shot two
clips for Tony Terry from his latest
album; and a new director named
Scott Pritikin, who just completed
“Once In A Lifetime” for Big Daddy.

“We're like career guidance coun-
selors for directors,” says Freedman,
describing the role of music video
production companies in the "90s.

“When you're 19, you do music vid-
eos because that’s all you can do. But
then you make contacts and leave,”
Freedman continues. “Or record com-

panies say they can get a $20,000 clip
from a young kid and drive the expe-
rienced directors out of the business
into other mediums like commercials
and movies.”

There are also the whims of direc-
tors to deal with. “Every director has
the feeling that you're sitting there

‘The company of the
'90s has to be
lean, but not cheap’

and record companies are pounding
down the door,” Freedman says. Al-
though he has contracts with all of
his directors, Freedman says, “They
can get out of them fairly easily; they
just have to say they won't direct. It's
a director-driven business.”

And a celebrity-driven business.
Several actors have begun directing
clips including Underwood, who ap-
pears on “L.A. Law.” “The fact that
he’s a celebrity opens certain doors
that wouldn’t be open to us other-
wise, but once they’re open, he has to
produce,” Freedman says. “He’s very
good. He’d been on a television set
for five years so he knew what he
wanted to do. It certainly isn't a
handicap to have someone so visible.”

Freedman, who opened his compa-
ny in 1984, comes to the music video
business via a slightly circuitous
route. He was a road manager for
several folk bands and had left the in-
dustry to run a construction compa-
ny. “I was building the sets for ‘The
Terminator’ and Greg Gold was
working as an assistant director on a
video clip on the location next to us,”
Freedman recalls. “He wanted to
come in and use the set and that’s
how we got started.”

The first video the pair made, in
collaboration with Dominic Sena, was
for a track off the “Ghostbusters”
soundtrack for Mick Smiley.

Since then, Freedman has proven
that he is not an absentee owner; he's
been on location for every video done
by the company since 1984 except for
three.

“I like to think that’s what differ-
entiates us from other companies. I
hope the reputation that we have is
that I'm hands on. Otherwise, I'm go-
ing to go to bed early and stop going

to all these shoots,” he laughs.

Thoughout the years, he's also
seen videos criticized for explicit sex-
ual and violent content, and says that
he’s often been the one to put on the
brakes. “We censor ourselves more
than the record companies do. We've
been asked to do things like put girls
behind bars and we’ve said no.”

However, it's Freedman’s econom-
ic sensibility that’s more offended
than any sense of moral outrage. “It
doesn’t make sense to waste time
shooting something if it's not going
to play...I think people do want T&A.
Why do kids listen to music? They
want to rebel against society. It's an
outlet for them. MTV is like fantasy-
land.”

Handholding. Warner Bros. artist Holly Dunn, right, takes instructions in
handholding from director Clarke Gallivan during the shooting of Dunn’s video
for ““No One Takes The Train Anymore.”

VIDED TRAGK

LOS ANGELES

DREAMTIME PICTURES director
Ian Fletcher directed the new 2nd 11
None video, “Be True To Yourself,”
from the band’s eponymous Profile
release. The crew went underground
with 2nd II None, shooting the act’s
subterranean exploits. Carrie Wy-
socki produced. The same crew pro-
duced AMG’s Select video “Jigabble
Pie,” an “artistic” tribute to the fe-
male posterior. The clip comes from
the album ‘‘Bitch Betta Have My
Money.”

Hollywood Records act the Party
recently wrapped “In My Dreams”
with a crew from New Generation
Pictures. Jim Swaffield directed the
shoot, using strobe effects, ultimatte
compositing, and a vivid blue-and-yel-
low positive/negative color scheme.
Joseph Nardelli produced.

Midnight Films director Samuel
Bayer recently reeled “For What It’s
Worth,” the debut video for Geffen
act the Candy Skins. Bayer shot
footage in L.A. and New York, mix-
ing performance footage with con-
ceptual imagery of go-go girls, cops
wielding billy clubs, kids skateboard-
ing, and a pit bull.

NEW YORK

SBK's RIFF shot its latest video,

Just A Touch Of Video. C&C Music Factory wraps up shooting of its latest
video, "Just A Touch Of Love.” From left are C&C’s David Cole; director Marco
Brambialla, O Pictures; and Zeima Davis and Robert Clivilles, both of C&C. The
clip is the fourth from the group’s triple-pilatinum debut.

“Everytime My Heart Beats,” in the
men’s room at East Side High School
in Paterson, N.J. Picture Vision’s
Jon Small produced and directed the
shoot. DP Ed Stephenson reeled
footage of Riff on the streets of New
York, as well. Steven Saporta execu-
tive-produced.

OTHER CITIES

SCENE THREE director George
Bloom shot Conway Twitty’s lat-
est MCA video, “Who Did They
Think He Was,” in Nashville. Cyn-
thia Biedermann produced the
shoot, which comes from Twitty’s
“Even Now’’ album.

Midnight Films director Rus-
sell Young recently wrapped Ed-

die Money’s new video, “I'll Get
By,” for Columbia. Young shot
footage in the Warfield Theatre in
San Francisco and along the
Northern California coastline.
Mark Leemkuil and Paul Spencer
produced the shoot, which the
crew dedicated to the late Bill
Graham.

Pecos Films director Michael
Merriman is the eye behind Vern
Gosdin’s “A Month Of Sundays”
video, shot in Nashville. Bryan
Bateman produced the clip from
Gosdin’s “Out Of My Heart”’ re-
lease on Columbia. The same team
reeled Tim Ryan’s latest Epic vid-
eo, “I Will Love You Anyway,” a
Nashville-based clip from the
“Seasons Of The Heart” album.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif 90210.

JIMMIE DALE GILMORE

My Mind’s Got A Mind Of Its Own
After Awhile/Elektra-Nonesuch

John DuBois/Stable Films

Alan Coulter

LEADERS OF THE NEW SCHOOL
The International Zone Coaster
Future Without A Past/Elektra

John Owen, John Warner/Cyclone Pictures
Glenn Ribbie

READY FOR THE WORLD
Can He Do It Like This
Straight Down To Business/MCA
Jon Small/Picture Vision

Sara Nichols

MIKE REID
I'll Stop Loving You

Turning For Home/Columbia
Deaton Flanigen
Deaton Flanigen

SAVATAGE

Jesus Saves

Savatage Streets: A Rock Opera/Atlantic
Renegade West Films

Cindy Keefer

SIR MIX-A-LOT

Baby's Got Back

Mack Daddy/Rhyme Cartel-Det American
Alex Abramowicz/Epoch Films

Adam Bernstein

SMALL CHANGE

This Must Be Love

Small Change/Mercury

Philipa Davis/Black & White Television
Maicolm Jamal Warner

PAM TILLIS

Maybe it Was Memphis
Put Yourself In My Place/Arista
Luke Thornton/The End

D.J. Webster

A TRIBE CALLED QUEST

Jazz

The Low End Theory/Jive

Joseph E. Nardelli/New Generation Pictures
Jim Swaffield

VESTA

Do Ya

Special/ A&M

George Wieser/Black & White Television
Paris Barclay

The Clip List
does not appear
this week due to

holiday deadlines.

It will return

next week.
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Making Mom Proud. During a promotional visit to Australia, Columbia recording
artist Martika, center, accepts a double-platinum plaque for her self-titled album
from Sony Music CEO Denis Handlin, left, while her mother and manager,

Marta, looks on.

German Music Biz Has Happy 91
But Format-Mix Question In Flux

B BY WOLFGANG SPAHR

HAMBURG—The music industry
in Europe’s biggest market, Ger-
many, is entering the new yearina
spirit of major optimism tinged
with minor uncertainty.

The record companies are uni-
formly excited by an anticipated
10%-or-more increase in total sales
during 1991, by their individual
success within that, and by what
they see as the potential for Ger-
man product in 1992. They do,
though, have differing views as to
the way they believe business is
going to progress during the com-
ing 12 months.

There is, for instance, no concen-

Sony Puts More Muscle Behind Euro Acts

H BY EMMANUEL LEGRAND

PARIS—With a year to go to the
single European market, Sony Mu-
sic International is mounting an ini-
tiative to maximize the potential of
continental European acts within
Europe.

Frenchman Patrick Decam, for-
merly GM of Sony Music’s Colum-
bia label in France, has been ap-
pointed director of European cre-
ative operations at Sony Music
International in London with the re-
sponsibility for coordinating the
signing, marketing, and promotion
of European artists.

To achieve the aim of maximum
sales within Europe, Decam says he

has been given an independent bud-
get of an undisclosed amount but
“important enough to do a lot of
things.”

He comments, “Sony Musie, be-
cause of its American roots, is very
strong in the development of Anglo-
American acts in Europe, but we
have been rather weak on European
acts. This new structure is dedicat-
ed to help our affiliates increase the
number of releases of their local
artists in other territories. We can
even sign directly an artist, then al-
locate it to a local company if we
feel it has real European potential.”

Decam says a perfect example of
what he wants to do is represented
by Patricia Kaas, co-produced and

Chrysalis’ Wright Regroups

Chair Shows Flair For Publishing

H BY JEFF CLARK-MEADS

LONDON—Chrysalis Group chair-
man Chris Wright is in the mood for
getting his hands dirty again. In the
wake of the sale of Chrysalis Rec-
ords to EMI Music, Wright says he
wants to be hands-on in all depart-
ments of the creative process of the
remainder of the group, particularly
music publishing.

Wright says the three years of
Chrysalis Records’ joint venture
with EMI left him “confused” be-
tween his record company duties
and his responsibilities elsewhere,
but he adds that he is now clearly
focused once more,

The last year of Chrysalis Rec-
ords’ operation under his steward-
ship contributed an $8.74 million
deficit to the group’s overall losses
of $14.29 million in the 12 months
to Aug. 31. Group revenues fell
from $196.19 million to $169.98 mil-
lion.

Referring to EMI's purchase at
the end of last year of the 50% of
Chrysalis Records it did not previ-
ously own, Wright says of the rec-
ord company’s losses, “That’s so

much history now.

“The bulk of the group’s losses
were the record company’s and al-
though there was a sizable loss at
the TV equipment hire company,
both those businesses have been
discontinued from our standpoint.
Without those, there would have
been a small loss which would have
been entirely attributable to the re-
cession.”

Since the sale of the record com-
pany, Wright has put public empha-
sis on the role of Chrysalis’ music
publishing arm. He states, ‘““The mu-
sic publishing company made an
overall net profit of [$1.8 million] on
a net publishing share of [$5.5 mil-
lion]. Our publishing company is an
extremely good business. [ can only
keep it building; it's already been
building every year for the past five
years.

“I want it to be the best indepen-
dent publisher in the world. Not the
biggest—the best.”

Wright looks back on the three
years of his EMI partnership, say-
ing, “I realize now how much I was
confused during the time the joint

(Continued on page 31)

developed jointly by the German
and French companies. He adds,
“Recording and marketing costs are
rising. Just as in the film industry, I
am convinced that we have a lot to
gain in adopting co-production mea-
sures or joint partnerships. It al-
lows us to spread the risk over at
least two countries and lower the
break-even point for each one. It
also requires us to be more open to
each others’ influences and be open
to different ways of working.”

Decam says he has taken on his
new role after lengthy consider-
ation but says he believes this is the
perfect time to launch such a struc-
ture. Henri de Bodinat, president of
Sony Music France, says he “didn’t
want Decam to leave the company,”
and he believes “this position will be
very important for the future of Eu-
ropean acts.”

Comments de Bodinat, “It is a
strategic position, at a time when
Europe is becoming more and more
a reality in the wake of the Maas-
tricht summit. And the fact that a
Frenchman is taking this job is very
good news. I think that Sony and
our artists have a lot to gain from
that. We have to increase the capaci-
ty of the different aftiliates to work
on European artists.”

Regarding the situation at Co-
lumbia in the wake of Decam’s de-
parture, de Bodinet says he
“doesn’t plan immediate replace-
ment”” and he will assume most of
Decam’s day-to-day duties but will
give a lot of autonomy to the “very
talented A&R, marketing, and
promo team at Columbia.”

Decam was with the company
throughout the '80s. After market-
ing studies and a couple of years at
Procter & Gamble, Decam joined
the then CBS France in 1981 as head
of product. Three years later, he be-
came part of the international mar-
keting team at CBS’ European of-
fice in Paris, working with Pierre
Sissmann and Jorgen Larsen.

In 1987, he established the special
marketing department of CBS
France, taking over as GM at Co-
lumbia France in September last
year.

sus on the format mix; while some
companies have welcomed and em-
braced the cassette single, others
have rejected it out of hand. Simi-
larly, while some companies are
scaling down or eliminating vinyl
releases, others suggest the for-

‘The single has
been left behind’

mat will remain valid for the short
term at least.

PolyGram’s German president,
Wolf-D. Gramatke, predicts, “In
the year 2000, vinyl records will
still exist—but only for collectors
and music freaks for whom record-
ings of the Beatles or of Herbert
von Karajan sound authentic only
if they contain scratches and
crackles. Within two years, vinyl
records will exist only in the shad-
ows and at best run to 10% of total
business. We will then have analog
records manufactured on request
only.”

The largest record manufactur-
ing plant in Germany, PolyGram's
facility outside Hanover, ceased
producing vinyl some time ago, a
result of CDs’ domination of the
market.

Gramatke is happy with the per-
formance of the German industry
in 1991, suggesting that when fi-
nal figures are collated the market
will show a rise of 10%. He is en-
couraged by the broadcast media’s
openness to music and argues that
this gives a better opportunity for

record companies to expose their
German product.

Both Gramatke and Gerd Geb-
hardt, managing director of WEA
in Germany, believe that 1992 will
be a boom time for German pro-
ductions. Gebhardt states, though,
that to achieve a breakthrough for
German singers and acts, the com-
peting record companies will all
have to play a part in promoting
domestic talent.

Gebhardt, who says his company
produced its best results in 20
vears during 1991, says of vinyl
records, ‘“The single has clearly
been left behind. In 1992, we will
sell vinyl LPs only in limited num-
bers.” The gap left by the demise
of the vinyl single may be filled by
the “explosion” in sales of CD sin-
gles, he states. Gebhardt adds that
the success of the cassette single
will be known only at the end of
January when its test-marketing
period is completed.

Franz Koch, managing director
of Koch International, is taking a
wait-and-see attitude toward the
cassette single. He says, “In our
opinion, it’s in the interest of the
whole industry to have a promis-
ing single-carrier available. We
will find out later whether the cas-
sette single or the CD single takes
on this role.”

Though Koch predicts a decline
in vinyl sales of about 25% in 1991,
he suggests that vinyl remains val-
id. He contends that a number of
projects do not reach their full po-
tential unless vinyl is included in

(Continued on page 31)

MUNICH—International music—
mainly of Anglo-American ori-
gin—is taking an increasingly
large proportion of the German
charts.

According to official figures col-
lated by trade paper Der Musik-
markt, in 1991 non-German prod-
uct accounted for 77.82% of the
singles chart, an increase of 7.07%
| on the figure for 1990. Interna-
tional albums were also up, by
4.12% at 64.75%.

Of the domestic record compa-
nies, Bertelsmann was top singles
firm with a 26.24% share of chart
action, followed by PolyGram
(21.45%), EMI Electrola (18.38%),
and Warner (17.95%). Sony Music
took 8.01% of charted singles, fol-
lowed by Intercord, Mikulski,
Dino, DA Music, Discovery,
Rough Trade, SPV, Ideal, and
Pilz.

The three most successful sin-
gles of 1991 were the Scorpions’
“Wind Of Change,” Bryan Adams’
“(Everything I Do) I Do It For
You,” and Enigma’s “Sadeness

German Charts See Greater
Anglo-American Influence

Part I.”

Bertelsmann was toppled from
the top spot in the albums sector
in 1991 by Warner—which in-
cludes WEA and EastWest—with
22.01%. Bertelsmann, which takes
in BMG Ariola Munich, BMG
Ariola Hamburg, and Virgin, ac-
counted for 21.87%, ahead of Poly-
Gram (21.05%), EMI Electrola
(17.45%), and Sony Music (11.55%).
They were followed by Intercord,
Ideal, DA Music, Dino, SPV, Koch,
Mikulski, Eurostar, and Rough
Trade.

The three most successful al-
bums during the 12 months were
the Scorpions’ “Crazy World,”
Roxette’s “Joyride,” and Phil Col-
lins’ “Serious Hits ... Live!”

The year’s most successful pub-
lishing company was Warner/
Chapell, with 22.01%. EMI Music’s
19.97% was insufficient for it to be
able to hang on to its traditional
top spot. EMI was followed by
Virgin (8.7%), BMG Music Publish-
ing (7.8%), and PolyGram Songs
(6.5%). ELLIE WEINERT
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U.K. Music Biz Takes Educational Tack
Chalks Up $5.4 Mil For Own Career-Oriented School

@ BY JEFF CLARK-MEADS

LONDON—The British record in-
dustry has taken direct action to fill
the gap in the state education net
through which many music-oriented
youngsters fall.

Faced with a lack of schools dedi-
cated to meeting the needs of young
people seeking a career in the music
business, the record companies built
their own. In it, students learn the
basis of skills they need to be both
the artist and the executive.

The Performing Arts & Technolo-
gy School in Selhurst, on the out-
skirts of London, is now gearing up
for its full complement of 700 pu-
pils. The music industry, which gen-
erated $5.4 million to get the project
off the ground, hopes the school will
produce generations of recruits for
both the creative and managerial
sides of the business.

The school concept first arose
through conversations between Vir-
gin chief Richard Branson and then
education secretary Kenneth Bak-
er. Persuaded by Branson's argu-
ments for the project, Baker agreed
that if the music industry could
raise a proportion of the startup
costs, the Dept. of Education and
Science would bear the expense of
running the school and would help
fund its construction. The music in-
dustry continues, though, to bear

Brit Videogram
Assn. Pushing
Upbheat Image

@ BY PETER DEAN

LONDON—The newly elected
chairman of U.K. video distribu-
tors group the British Video-
gram Assn. is advocating a posi-
tive message to boost declining
rental figures.

Philip Jackson states, ‘‘Re-
search tells us that people rent
videos if there’s nothing on the
TV or on at the cinema. It's a
negative option, and as an indus-
try what we’ve got to do is come
up with consumer promotions
which advertise the process of
renting as being enjoyable in it-
self and emphasize the newness
of the product.

“It’s true that we've fallen be-
hind as an industry in promoting
to the consumer. We've been
pinched in the middle of the ad-
vertising carried out by terrestri-
al TV and [satellite company]
British Sky Broadcasting. The
need to work together as an in-
dustry has never been stron-
ger.”

Jackson is not predicting a re-
turn to the generic-advertising
fiasco that started 1991 with a
whimper not a bang when a pro-
jected $18 million annual cam-
paign was aborted after one ad-

(Continued on next page)

the brunt of providing new equip-
ment.

Through trade body the British
Phonographic Industry, the record
companies set up the British Record
Industry Trust to oversee their com-
mitment to the school. The $5.4 mil-
lion the trust was obliged to provide
was then raised through the giant
Knebworth festival in 1990. This
festival, which featured British tal-
ent from Pink Floyd to Paul
McCartney, produced funds for
both the trust and, separately, the
Music Therapy charity.

President of the trust is Lord Bir-
kett. He says the current school ros-
ter of 300 was chosen from more
than 1,000 applicants. Though this
was done by interview, later the se-
lection process will be by written ap-
plication.

Of the criteria for acceptance,
Birkett says simply, “They must
want to be part of the performing
arts.”” He points out that the school,
with its broad, multimedia training,
is equally suitable for those who
wish to enter music, the theater,
film, or television.”

One objective of the school—as
well as the successful teaching of
legally required subjects such as
English, math, and science—is to
give pupils experience of the skills
required on both sides of the cre-
ative process. For instance, in the

school’s recording studio, the
youngsters learn what it is like to
both make music and run the mix-
ing desk.

“We want to deliver people who
have the vocabulary of the arts,”
says Birkett. ‘“People who know
what all the aspects of the arts are
about.’

BPI director general John Deacon
comments, “This is an industry in
which there has never been an over-
all training program.” In addition to
acknowledging the potential bene-
fits for the music industry of the
school, Deacon says, “We really
wanted to show the decision-makers
of this country—including govern-
ment—that this industry takes seri-
ously its major role in the communi-
ty and we thought we could show
that best by sponsoring the school.

“Our commitment now is ongo-
ing, both financially and in terms of
the industry playing a part in the
life of the school. We don’t want to
meddle in teaching, but where exec-
utives can assist in extracurricular
activities, they want to play their
part.”

The first pupils will be eligible to
leave the school at the end of the
year. It is then that the effective-
ness of the record companies’ re-
pairs to the education net will be
measured.

‘Dangerous’ A Thriller Down
Under As Fastest-Selling Set

8 BY KATHERINE TULICH

SYDNEY—“Dangerous” has be-
come the fastest-selling album in
Sony Music Australia’s history. It
accumulated sales of 310,000 units
in the first month of release, mov-
ing to No. 1 on the national charts
in its second week. “Black Or
White’” also counts as one of the
company's fastest-moving singles,
debuting at the chart summit.

All this is in sharp contrast to
the Australian release of Jack-
son’s last album, “Bad,” in 1987,
which was greeted with wide-
spread skepticism. ‘“The record
never got on radio,” says Denis
Handlin, CEO and managing direc-
tor of Sony Music Australia.
“Jackson was harshly treated by
the media on his tour here; there
was 80 much negativity toward
him.”

That tour in 1987, while reason-
ably successful, fell way below ex-
pectations. “‘Jackson was very con-
cerned about the negativity when
he was in Australia,” continues
Handlin, “and we all made a real
commitment to overcoming it.”

Commitments like that carry a
price tag. Handlin declines to be
specific, but says it amounts to
Sony’s most extensive marketing
campaign. Eight different TV ads
have been positioned to play
through the summer—Down Un-
der, it is that time of year—and
special merchandising bins are

featured everywhere. Sony also
plans to highlight catalog titles.

“There is a great opportunity
for Jackson to reach a new audi-
ence, and for them to discover
‘Thriller’ and ‘Bad’ all over again,
particularly with the CD boom,”
enthuses Handlin. To date, Jack-
son’s previous release have sold a
total of 1.4 million copies in Aus-
tralia.

At least one of the country’s
most aggressive record retailers,
HMYV, agrees that “Dangerous” is
shaping up as a recession-beater.
David Champion, commercial di-
rector for the chain, also sees its
release and acceptance as the cul-
mination of the changing climate
for dance-oriented music here.

“When HMV arrived in the mar-
ket two years ago, we were as-
tounded to find—unlike other ter-
ritories—that there was a com-
plete resistance to dance music, a
complete boycott on radio, yet at
the same time there was great de-
mand for it in the stores.”

Champion continues, “‘But now
several things have happened: the
media has changed, radio has
changed, tastes have developed,
and retailers like HMV and Virgin
are getting behind the product.
With all this in mind, the Michael
Jackson album was eagerly await-
ed. Sony made its release an event,
and that has been validated by the
sales.”

Gl

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

Edited by David Sinclair

JAPAN: Apparently there is absolutely no professional rivalry between key-
board-playing husband and wife Ryuichi Sakamoto and Akiko Yano.
Their albums just happened to come out in
the same week, but their music is aimed at
different audiences. Yano’s “Love Life”
(Epic) features her distinctive high-pitched vo-
cals and jazz-tinged piano style in tandem
with top-flight jazz musicians such as guitar-
ist Pat Metheny and percussionist Nana Vas-
concelos. Meanwhile, Sakamoto continues
his quest to create “contemporary world mu-
sic” on his album “Heartbeat” (Virgin), by in-
corporating musical ideas from a variety of
cultural sources into his synthesizer-based
composition. Just for the record, Sakamoto’s
“Heartbeat” has so far sold 100,000 copies
while Yano’s “Love Life” has sold 50,000.

STEVE McCLURE

BULBARIA: Milena, the so-called First Lady of Bulgarian Rock, has swept to
the top of the country’s most reliable albums chart, compiled by Rhythm
magazine, Her second album, “Ha! Ha!,” comprised exclusively of her own
compositions and released on the leading Bulgarian indie label, Unison, has
beaten off such international heavyweights as Guns N’ Roses, Dire
Straits, and Bryan Adams to hold the top slot for three weeks. Emerging
five years ago as the enfant terrible of the local rock scene, Milena annoyed
the musical and political establishment with her unconventional look and
inimitable style of singing. Her music is part punk, part urban-folk, a
unique, spellbinding style that avoids the clichés of any specific genre. The
social and political content of her lyrics made her one of the first perform-
ers to support the struggle for democracy. CHAVDOR CHENDOV

GERMANY: The phenomenal success of the album “Carreras, Domingo, Pa-
varotti In Concert,” which has been in the chart for well more than a year,
has sparked off a new popular awareness of classical music. Classical radio
stations have taken root and now a young tenor named Roberto Sacca is
on the brink of winning widespread acclaim. In the spring, German TV will
broadcast a Sacca special in conjunction with a German-American produced
film of his sellout show, “A Tribute To Mario Lanza,” recorded last year at
the Mahaffey Theatre in St. Petersburg, Fla. Of German-Italian descent,
Sacca is a new breed of classical music performer with mass-market poten-
tial. At age 30 and with a dashing, modern image, he has already won good
notices for his performances in Brussels, Wiesbaden, and Dusseldorf, as
well as in Milan. His latest album, “Pirate Of The Opera” (BMG/Ariola),
includes classical works by Rossini, Verdi, and Mozart, as well as titles
made famous by the late Mario Lanza. ELLIE WEINERT

RUSSIA: The French star Patricia Kaas (Pulse, Oct. 5) has won overwhelm-
ing popularity here after three sold-out concert performances at Moscow's
Olympic Sports concert facility. One of the shows
was broadcast on Russian TV, attracting millions
of viewers nationwide. A chanteuse in the Edith
Piaf mold, operating in the pop tradition of Yves
Montand in the ’50s and Mireille Mathieu in the
’60s, Kaas first toured Russia in June 1990. Now
she is so popular that scalpers were taking up to
200 roubles for a seat at her most recent shows
(the average cost of tickets for rock shows is about
10 roubles). The national booking agency Goskon-
cert has completed talks with Sony for the rights
to release her most recent album, “Scene De Vie,”
and it is reported that an initial pressing of 300,000
copies will soon be available for distribution inside
Russia.

1
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VADIM YURCHENKOV

U.K.: Although they have been a bit slow coming out of the traps, British
groups are finally developing a credible response to the U.S. hardcore tradi-
tion that has enabled acts like Lemonheads, Faith No More, and Nirvana
to combine high-volume guitar grunge with a refined sense of melody. The
latest to emerge is a four-piece unit called Catherine Wheel from Norwich,
on the east coast. Its first two EPs, “She’s My Friend” and “Painful
Thing,” released last year on the independent Wilde Club label, earned it
critical bouquets, indie-chart placings, and a contract with Fontana. The
act’s third EP, “Black Metallic,” showcases a hard, sometimes white-noise
guitar tone layered in dense shimmering sheets and topped off with a fine
haze of harmony vocal applique. The band’s debut album, slated for release
in February, is certain to cause a stir. D.S.
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International

BRITISH VIDEOGRAM ASSN.

(Continued from preceding page)

vertisement treatment. He does,
however, have faith that a distribu-
tor/dealer joint fighting fund of
$12.7 million can be collected in 1992
for consumer advertising and pro-
motions.

“The core issue behind the failure
of the generic campaign was that
dealers weren’t a part of it, because
there was no single, representative
dealer body to negotiate with. The
BVA need to be working together
with a single body to solve the ge-
neric problems of renting a video-
cassette.

“The problem areas are strong
competition and a fragmented in-
dustry which needs welding togeth-
er and that’s where the dealer body
comes in. One of the current propos-
als is collecting a sizable fund of
{$12.7 million] to stimulate rentals
and promote the generic idea. It’s a
fund of money of which any indus-
try would be proud.”

Since Jackson took office three
months ago, a new dealer body has
been formed, the Assn. of Video Re-
tailers, which has already met the
BVA and found positive accord on a
number of issues. That is producing
a team spirit that is giving Jackson
cause for optimism despite poor

CHRIS WRIGHT

(Continued from page 29)

venture was operating. I’'m realiz-
ing how difficult it was on one hand
to feel I was the chief executive of a
joint-venture record company and
on the other hand having an array
of other businesses that I controlled
myself. As much as I wanted to
work in the record business, 1 was
being torn between the two.”

He says one of his main desires
now is to become directly involved
with the creative process in all parts
of the Chrysalis group. “I should
have learned that I should never
delegate in the creative area.”

The London-based Chrysalis
Group Plc reports in pounds ster-
ling. The conversion rate used here
is $1.82 to the pound.

trade figures at year-end; video
rental is down 20% at the distributor
level and somewhere between 10%
and 20% at the retail level. For sell-
through, there was no discernible
growth in 1991.

“The demise of rental has focused
the dealer and distributor on prob-
lem areas and there is definitely a
new mood sweeping the country to
rejuvenate this industry, which [
think is quite capable of resuscita-
tion,” Jackson says. “Rental will
continue as an industry but maybe
not so big or at the same levels as
we've been used to.”

Jackson says that the breaking
down of European trade barriers in
1992 will hopefully see Sunday trad-
ing in the U.K. legalized. It is cur-
rently illegal for video shops to
trade on Sunday, although cinemas
are allowed to be open. The retail
distribution base for sell-through
will also expand by a predicted 10%,
Jackson says, with rental staying
stable at best.

As for recent speculation that the
BVA is having dire financial prob-
lems, Jackson says that, after two
searching council meetings looking
at the structure of the association
and how it is financed ‘“‘the BVA is
funded again.” It has also set up a
finance and general purposes com-
mittee to oversee budgeting. Some
of the problems that led to over-
spending were the failed Children’s
Video Week promotion that did not
break even and the annual trade
fair, which is believed to have lost
money.

Jackson says that if the BVA can
see the right proposal and one deal-
er body, then it will consider repeat-
ing the trade fair, although he ad-
mits “it’s 50-50 whether it will go
ahead.”” The BVA consumer
awards, however, are scheduled to
take place as usual in October.

Since the interview with Jackson,
RCA Columbia Video and its subsid-
iary label 20-20 Vision have pulled
out of the BVA. This is the first
time that a Hollywood major has
left the organization. No reasons
for RCA Columbia’s departure were
given as Billboard went to press.

GERMAN MUSIC BIZ HAS HAPPY °91

(Continued from page 29)

the format mix.

Jochen Leuschner, managing
diector of Sony Music Entertain-
ment, says of business, “I’'m ex-
pecting an increase in the total
market of 12% to 15% during 1991.
For Sony Music, I anticipate a
turnover increase of about 18% in
comparison with 1990.”

He does not envisage the final
demise of the single format,
though he acknowledges that its
success will depend on the popu-
larity of cassette singles and CD
singles.

EMI Electrola managing direc-
tor Helmut Fest looks back on last
year encouraged by what he sees
as a respectable performance by
domestic repertoire in the face of
stiff competition from internation-
al acts. He comments, ‘““National
success in 1991 wasn’t bad at all,
though during the last months

there was an exceptional concen-
tration of releases from interna-
tional superstars.”

Fest states that his company had
17 German acts on the singles
chart last year and nine on the al-
bum listings. “In 1992, there will
be even more—that’s a promise.”

MIXED OUTLOOK

Intercord managing director
Herbert R. Kollisch also believes
1992 holds great promise for Ger-
man acts, although BMG Ariola
chief Thomas Stein anticipates
some difficulties. He states that
German chart methodology means
that domestic product such as
volksmusik is unfairly treated.

Stein argues that German reper-
toire has not yet been represented
on the charts to the extent that its
sales would justify.
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With Bare Necessities, 'Naked Ladies Turn Heads

H BY LARRY LeBLANC

TORONTO—Without major-label
promotion or distribution, local act
Barenaked Ladies is breaking new
ground in this market.

The band’s five-song demo,
“Barenaked Ladies,” featuring
such original songs as ‘“Be My Yoko
Ono,” “Brian Wilson,” and “I'm In
Love With A McDonald’s Girl,” was
released commercially in August
and has been on The Record’s retail
albums chart since late October. (It
is the first homegrown tape to crack
the Canadian trade’s albums chart.)
With distribution through such na-
tional retail chains as Sam The
Record Man, HMV, A&A, Record
On Wheels, and Sunrise, the cas-
sette has sold 20,000 copies to date.

As result of the airplay and siz-
able publicity, the 3-year-old, self-
described ““acoustic hip-hop quin-
tet,” which features neither ladies
nor barenaked members, has
jumped from Monday-night gigs at
the Ultrasound club late last year to
a pair of recent sold-out shows at
the 1,300-seat Music Hall and bids
from ‘““a number of labels.”

NOT COMEDY ACT

“We're still doing the distribution
independently; there’s no licensing
deal with anybody,” says the band’s
manager, Nigel Best. “We managed
to get into the stores almost imme-
diately. There were fans within the
stores working it and there were
fans going into the stores and ask-
ing for it. This isn’t a comedy act.

This is a legitimate musical act that
has the potential to make quite a
few good records and be a worth-
while investment.”

The cassette track ‘“Be My Yoko
Ono” was initially played by CFNY
here, CHEZ in Ottawa, and CKST in
Vancouver, British Columbia, and
has now been picked up by CFTR
and CHOG and CHUM-FM, all in
Toronto, spurring new momentum
for the band’s maiden release.

“If you consider that CFTR, the
Hog, and CHUM have just added it,
and we’ve already sold 20,000
copies, if the rest of the country
comes on board, potentially the
sky’s the limit,” says Best. “We've
now got the momentum. It’s sur-
prised me that ‘Yoko Ono’ has be-
come the cut of choice. It seems that
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the stations are looking to play orig-
inal Canadian music.”

Meanwhile, the band’s version of
Bruce Cockburn’s “Lover In A Dan-
gerous Time,” from Intrepid Rec-
ords’ Cockburn tribute album,
“Kick At The Darkness,” is also
achieving strong album rock airplay
nationally. As well, the band is re-
ceiving additional airplay on CBC-
Radio after CBC Variety Record-
ings issued a limited-edition CD (500
copies) of the band’s songs in No-
vember,

SUPPORT GROUP

Central to the band’s swift rise
this past year has been the sizable
support by alternative rock station
CFNY here. “Be My Yoko Ono,”
which first appeared on the sta-
tion’s “Modern Music Search 1990”
compilation, has been in its top 30
chart twice and was recently named
as one of the top 10 all-time favorite
Canadian songs by the station’s lis-
teners. In December, the band was
named favorite overall group and
favorite new central group at the
station-run CASBY awards. Band
founders Steven Page and Ed Rob-
ertson shared the award for most
promising songwriter,

Furthermore, the band has been
named this year’s recipient of a
$100,000 talent grant by the station,
“Thank goodness a CFNY exists,”

R
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exclaims Best. “We've probably re-
ceived a half-million dollars of air
time on that station in the course of
the year.”

With the CFNY grant, Best feels
a major-label tie-in for the band is
necessary as quickly as possible.
“We would like to get something
out by the spring and would like
that company to start working to-
ward the release of a record imme-
diately,” he says. “l don’t want to
have to spend the first three months
of the life of the record convincing
marketing or promotion people it’s
something they should be work-
ing.”

Regardless of future sales, Best
rejects the idea of pressing a CD
version of the demo cassette.
“We’re just going to wait until our
album’s recorded before the CD ap-
pears,” he says. “It may appear but
it’'ll be as a bonus to whatever the
regular album may be.”

Best suggests the Barenaked La-
dies’ success can be a lesson to oth-
er unsigned Canadian acts. “It says
to those independent acts that, with-
out a major record deal, you can get
ahead with a little bit of thought
and a bit of hard work. We just re-
fused to take the answer ‘no’ on
anything we did. There’s varying
degrees of saying ‘yes’ as opposed
to taking the answer ‘no.””

They Gave Him The Moon. Quebec lyricist Luc Plamondon, center, receives the
William Harold Moon Award at the second annual awards presentation sponsored
by SOCAN, the Canadian rights organization, Nov. 20 in Toronto. The award is
given to a SOCAN member for bringing the international spotlight on Canada
through his or her music. Plamondon is popular in French-speaking countries for his
pop hits and his musical, “Starmania.” Shown at left is SOCAN CEO Jan V.
Matejcek; at right is recording artist Gordon Lightfoot, who won the Moon Award in

1990.

MAPLE BRIEFS

BOOMBASTIC Music Inc., the To-
ronto-based dance, rap, and reggae
label headed by Ivan Berry, has
signed a worldwide licensing agree-
ment with A&M Records of Canada.
Initial releases include product by
Ottawa rap group Organized
Rhyme and producer/singer/song-
writer Rupert Gayle of Toronto.

MUSIC West, the annual multifac-

eted music exposition, will be held
this year May 1-4 at the Vancouver
Trade and Convention Centre in
Vancouver, British Columbia. The
exposition, being organized by Mau-
reen Jack and Laurie Mercer, will
feature musical equipment and
technology presentations, industry
seminars and workshops, and show-
cases of Western Canada talent.
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5 3 MYSTERIOUS U2 PHONOGRAM/POLYDOR KING 1 1 PATRICK BRUEL SI CE SOIR MG 6 5 SIMPLY RED STARS EASTWEST
6 | 6 | WHEN SOMETHING IS WRONG WITH MY BABY 7 9 | CHOO CHOO TRAIN Z00 for it 2 | 2 | DIRE STRAITS ON EVERY STREET vewnico 7 | 10 | EROS RAMAZZOTTI EROS IN CONCERT poo
JOHN FARNHAM/JIMMY BARNES wusHRoOM 8 | 5 | SHONENJIDAI YOUSUI INOUE foR LiFE 3 | 1 | JEANFERRAT DANS LAJUNGLE OUDANSLEZOO | 8 | 7 | ZUCCHERO LIVE AT THE KREMLIN POLYDOR
A R e TN DS U S N E O K ME Lo SRS RO 9 |NEW | EIENTO NAZUKETE DAYDREAM TETSUYA o 9 | 8 | DIRE STRAITS ON EVERY STREET verTico
S | STORTHEWARMNICROSTIANIO NS LA GIC CanD KOMURO epicysony 4 | 3 | RENAUD MARCHAND DE CAILLOUX virgin 10 INEw| FABIO CONCATO PUNTO E VIRGOLA priies
9 | 8 | JUSTLIKEYOU ROBBIE NEVIL em 10 | 8 | SHABONDAMA TSUYOSHINAGABUCHI TOSHIBAEMI 5 | 6 | FRANCISCABREL D'UNE OMBRE A UAUTRE
10 | 11 | DOANYTHING NATURAL SELECTION wARNER ALBUMS R
11 | 10 | ALL4LOVE COLOR ME BADD Giant 1 |NEW| TSUYOSHI NAGABUCHI JAPAN TOSHSAEM: 6 |NEW| GENESIS WE CANT DANCE virain
L GO T M D CHE S el 2 | 1 | PRINCESSPRINCESS DOLLS IN ACTION sonv 7 | 7 | JEAN-JACQUES GOLDMAN FREDERICKS, SPAIN vearve 1173001
S ij #g‘éESLCF';RGé‘IcSNSTGE?AErI‘CA 3 | 4 | YUMIMATSUTOYA DAWN PURPLE ToSHIEAEMI GOLDMAN & JONES coLumaia SINGLES
PHONOGRAM/POLYGRAM 1 1 BLACK OR WHITE MICHAEL JACKSON Eepric
15 | 12 | SET ADRIFT ON MEMORY BLISS P.M. DAWN 2 2 | EVERYBODY'S FREE ROZALLA BLANCO Y NEGRO
PHONOGRAM/POLYGRAM 3 4 JAMES BROWN IS DEAD L.A. STYLE BLANCO Y NEGRO
16 |NEW| LOVE YOU RIGHT EUPHORIA tmi 4 8 | RIDE LIKE THE WIND EAST SIDE BEAT BtAnCO ¥
17 |NEW| LIVE AND LET DIE GUNS N’ ROSES GLr/BMG ﬁﬁ?’ﬁ w ™ NEGRO
18 20 KINGSTON TOWN UB40 vIRGINEMI h | 8 5 5 AS| ME GUSTA CHINO BAYO area
19 18 LIVE YOUR LIFE BE FREE BELINDA CARLISLE © 1992, Billboard/BPI Commu-ications Inc. (Music Week/ © CIN/compiled by Gallup) 6 3 THE FLY U2 IStAND
JARGIEN) 7 | 10 | CALMTO RAGE TERRY RONALD BMG/ARIOLA
20 | 19 | GOOD VIBRATIONS MARKY MARK & THE FUNKY SINGLES ALBUMS
BUNCH wARNER 1 |NEw| BOHEMIAN RHAPSODY/THESE ARE THEDAYSOF | 1 | 1 | QUEEN GREATEST HITS Il parcOPHONE 8 | 9 | WITHOUT YOU MIDNIGHT SHIFT BiANCO v NEGRO
ALBUMS OUR LIVES QUEEN pARLOPHONE 2 3 SIMPLY RED STARS EASTWEST 9 |NEW | GET READY FOR THIS 2 UNLIMITED BLANCO Y NEGRO
1 1 MICHAEL JACKSON DANGEROUS tric 2 1 DO(?I'T E.E/'E TI-:)E Sl(J)N GO DOWN ON ME GEORGE 3 5 MICHAEL CRAWFORD/RPO PERFORMS ANDREW 10 7 NOTHING LIKE YOUR LOVE ANON £mi ODEON
MICHAEL/ELTON JOHN Epic LLOYD WEBBER TeLsTar ALBUMS
e || L AL ) ST (Bldl 2 et 3 | 3 | JUSTIFIED AND ANCIENT THE KLF/TAMMY 4 | 2 | MICHAEL JACKSON DANGEROUS epic U e LTS
3] 2| U2 ACHTUNG BABY suwo CARTAINE (AT 5 | 4 | TINATURNER SIMPLY THE BEST capmo 2 | 2 | VARIOUS ARTISTS NOCHES DE BLANCO SATEN
4 | 4 | JOHNFARNHAM FULL HOUSE Rrcasue 4 | 2 | WHEN YOU TELL ME THAT... DIANA ROSS em 6 | 6 | MICHAEL BOLTON TIME, LOVE AND o
5 5 GREATEST HITS I . '
. . ?;JEEET:'N Lipe oy RUDOL;::' 5 |NEW | LIVE AND LET DIE GUNS N' ROSES GEFFEN TENDERNESS cotumsia 3 |NEw| QUEEN GREATEST HITS Il em
MUSHROOM 6 6 DRIVEN BY YOU BRIAN MAY pPARLOPHONE 7 8 QUEEN GREATEST HITS PARLOPHONE 4 3 ENYA SHEPHERD MOONS WARNER MUSIC
7| 1| SOUNDTRACK THE COMMITVENTS weaewG e e e IU ) LRI LTSI fuve 8 | 13 | SIMON & GARFUNKEL THE DEFINITIVESIMON & | 5 | 4 | VARIOUS ARTISTS BOLERO MIX 8 BLANCO Y NEGRO
8 9 | PRINCE DIAMONDS & PEARLS waRNER 8 4 | BLACK OR WHITE MICHAEL JACKSON epic GARFUNKEL cotumsia = A || 5 AR T e
9 | 10 | BRYAN ADAMS WAKING UP THE NEIGHBOURS 9 | 17 | DON'T TALK JUST KISS RIGHT SAID 9 | 12 | ENYA SHEPHERD MOONS wea !
ASMIPOLYGRAM FRED/JOCELYN BROWN 1u6 10 | 10 | CLIFF RICHARD TOGETHER WITH CLIFF em L[ D LSRG G R A Rl iy
10 6 PET SHOP BOYS DISCOGRAPHY/THE COMPLETE 10 | 19 | WE SHOULD BE TOGETHER CLIFF RICHARD emi 11 | 14 DIANA ROSS THE FORCE BEHIND THE POWER £mi 8 7 JEAN MICHAEL JARRE IMAGES roivpor
SINGLES COLLECTION emi 11 | 8 | STARS SIMPLY RED rastwest 12 | 7 | GENESIS WE CAN'T DANCE viren 9 | 8 | BEEGEES THE STORY OF THE BEE GEES POLvGRAM
BRIEH | E Sl 2120 OO TZNE 12 | 5 | RIDE LIKE THE WIND EAST SIDE BEAT 13 | 9 | PAULYOUNG FROM TIME TO TIME/THE SINGLES | 10 INEW I GENESIS WE CAN'T DANCE viraiv
12 | 12 | COLD CHISEL CHISEL waRNER 13 |NEW| ROOBARB & CUSTARD SHAFT fir COLLECTION coLumsia
13 | 15 STg"éE NICKS TIMESPACE/THE BEST OF STEVIE 14 | 20 | THE BARE NECESSITIES MEGAMIX UK 14 | 11 | U2 ACHTUNG BABY istanp
NICKS emi MIXMASTERS CONNECT 15 | 18 | LISA STANSFIELD REAL LOVE ARistA
14 | 11 | BILLY IDOL IDOL SONGS cHrysaLis 15 | 9 | IF YOU GO AWAY NEW KIDS ON THE BLOCK 16 | 15 | KENNY THOMAS VOICES COOLTEMPO
15 |NEW| MARINA PRIOR LEADING LADY cOtumBiA ST 7 T
17 | 16 | RICHARD CLAYDERMAN/JAMES LAST TOGETHER
16 | 14 | THE BEACH BOYS SUMMER DREAMS fwmi 16 |NEW| WONDERFUL TONIGHT (LIVE) ERIC CLAPTON AT LAST OFGOA DELPHINE/POLYDOR CANADA (7he Record) 12/16/91
17 | 18 | ROXETTE JOYRIDE emi DuCK 18 | 21 | SALT-N-PEPA GREATEST HITS #/POLvGRAM
18 |NEW| NATALIE COLE UNFORGETTABLE WITH LOVE 17 | 15 | YOU SHOWED ME SALT-N-PEPA fir 19 | 25 | JASON DONOVAN/CAST JOSEPH AND THE SINGLES
WARNER 18 | 12 | ROCKET MAN KATE BUSH MERCURY AMAZING TECHNICOLOR DREAMCOAT REALLY 1 1 BLACK OR WHITE MICHAEL JACKSON EPIC/SONY
19 | 13 | NIRVANA NEVERMIND GerreneMc 19 | 23 | MARTIKA'S KITCHEN MARTIKA coiumsia USEFUL 2 2 | SET ADRIFT ON MEMORY BLISS P.M. DAWN et
20 1 17 | DIVINYLS THE ESSENTIAL COLLECTION em 20 | 25 | JOSEPH MEGA-REMIX JASON DONOVAN REALLY 20 | 22 | ERASURE CHORUS mute s | 4 STR[ET/MCAR o
USEFUL 21 | 17 | NEIL SEDAKA TIMELESS/THE VERY BEST OF .. CREAM PRINCE WARNER BROS WEA
GERMANY (0er Musikmarki) 12/10/91 21 | 13 | MYSTERIOUS WAYS U2 istanp POLYDOR 4 | 10 | ALL4LOVE COLOR ME BADD Gian1wea
22 | 14 | DIZZY VIC REEVES & THE WONDER STUFF stano | 22 | 19 | PET SHOP BOYS DISCOGRAPHY/THE COMPLETE 5 3 | CAN'T STOP THIS THING WE STARTED BRYAN
SINGLES 23 | 11 | ACTIV 8 (COME WITH ME) ALTERN 8 NETWDRK SINGLES COLLECTION PARLOPHONE ADAMS a&m/AsM
1 1 LET'S TALK ABOUT SEX SALT-N-PEPA poIYGRAM 24 |NEW| WASIT WORTH IT? PET SHOP BOYS PARLOPHONE 23 | 29 | THE SHADOWS THEMES & DREAMS PoLYDOR 6 5 THAT'S WHAT LOVE IS FOR AMY GRANT agmPLG
2 | 2 | BLACKOR WHITE MICHAEL JACKSON tpic 25 | 10 | SMELLS LIKE TEEN SPIRIT NIRVANA 0Ge 24 | 20 | SOUNDTRACK THE COMMITMENTS tca 7 | 9 | FINALLY CE CE PENISTON asneic
3 4 ALWAYS LOOK ON THE BRIGHT SIDE OF LIFE 26 |NEw| THE COMPLETE DOMINATOR HUMAN 25 | 23 R.E.M. OUT OF TIME wARNER BROS. 8 6 DO ANYTHING NATURAL SELECTION EASTWESTWEA
MONTY PYTHON vIRGIN RESOURSE R&S/OUTER RHYTHM 26 | 24 | BRYAN ADAMS WAKING UP THE NEIGHBOURS 9 | NEW | BLOWING KISSES IN THE WIND PAULA ABDUL
4 | 3 | NOSON OF MINE GENESIS viRGIN 27 | 36 | RUNNING OUT OF TIME DIGITAL ORGASM DEAD ASM VIRGINASM |
5 ) CRUCIFIED ARMY OF LOVERS TON SON TON DEAD GOOD 27 | 26 FOSTER & ALLEN MEMORIES 71ELSTAR 10 | NEW| LET'S TALK ABOUT SEX SALT-N-PEPA LONDONPLG
6 6 1 DO IT FOR YOU BRYAN ADAMS A&m 28 | 16 SOUND JAMES ronTana 28 | 31 DIRE STRAITS ON EVERY STREET vermigo ALBUMS
7 9 EVERYBODY'S FREE ROZALLA smc 29 | 27 | THE SHOW MUST GO ON QUEEN PpARLOFHONE 29 | 27 | CHER LOVE HURTS GEFFEN 1 1 TOM COCHRANE MAD MAD WORLD CAPITOL/CAPITOL
8 7 | GOOD VIBRATIONS MARKY MARK & THE FUNKY 30 | 37 | EVERYBODY MOVE CATHY DENNIS POLYDOR 30 | 28 | SEAL SEAL zr7 2 3 | BRYAN ADAMS WAKING UP THE NEIGHBOURS
BUNCH INTERSCOPE 31 | 18 | AMIRIGHT? ERASURE wmute 31 | 35 | PRINCE & THE NEW POWER GENERATION ASM/ARM
9 8 | JAMES BROWN IS DEAD LA STYLE mikuLski 32 | 34 | SEVEN O'CLOCK NEWS/SILENT NIGHT SIMON & DIAMONDS & PEARLS paisLEY PARK 3 4 U2 ACHTUNG BABY isLAND/MCA
10 | 16 | SPENDING MY TIME ROXETTE emi GARFUNKEL coLumsia 32 | 30 | BEVERLEY CRAVEN BEVERLEY CRAVEN epic 4 | 2 | MICHAEL JACKSON DANGEROUS epicsony
11 10 SEND ME AN ANGEL SCORPIONS MFRCURY 33 26 DIAMONDS AND PEARLS PRINCE & THE NEW 33 32 NAT KING COLE THE UNFORGETTABLE NAT KING 5 7 NIRVANA NEVERMIND poc/nGe
12 | 18 | THE SHOW MUST GO ON QUEEN :m POWER GENERATION paisLeY PaRK GollE T 6 | 5 | GENESIS WE CAN'T DANCE ATLANTICWEA
13 | 14 | CHANGE LISA STANSFIELD ARisTA 34| 21 SOENTH:;A”E’LY FOR THIS 2 UNLIMITED pw. 34 | 34 g%’g;haf‘lﬁ?ﬂ'- THE VERY BEST OF DANIEL 7 | 6 | GUNSN ROSES USE YOUR ILLUSION II
GEFFEN/GEFFEN
14|12 ?,?S'TV'WE;?'"G GOT ME STARTED SIMPLY RED 35 |NEW| ALL WOMAN LISA STANSFIELD ARisTA 35 | 33 | MEAT LOAF BAT OUT OF HELL CLEVELAND INTL. 8 | 8 | METALLICA METALLICA Etextrawea
15 | 11 | THEFLY U2 stano 36 | 24 | WAY OF THE WORLD TINA TURNER caPIToL 36 | NEW| LUCIANO PAVAROTTI ESSENTIAL PAVAROTTI 9 | REN| GUNS N’ ROSES USE YOUR ILLUSION |
16 | 15 | BACARDIFEELING KATE YANAI wia 37 | 29 | TENDER LOVE KENNY THOMAS cootrempo DECCA GEFFEN/GEFFEN
17 | 13 | SET ADRIFT ON MEMORY BLISS P.M. DAWN 38 | 31 | COVER FROM THE SKY DEACON BLUE cotumeia 37 | 36 | NIRVANA NEVERMIND pec 10 | 10 | HAMMER TOO LEGIT TO QUIT capoLcapiToL
ISLAND 39 | 22 | PLAYING WITH KNIVES BIZARRE INC. vinvl 38 | 39 | BELINDA CARLISLE LIVE YOUR LIFE... ViRGIN
SOLUTION 39 | 38 | DAVID ESSEX HIS GREATEST HITS MERCURY
40 | 32 | HOW CAN | KEEP FROM SINGING? ENYA wea 40 | 40 | EXTREME EXTREME Il PORNOGRAFFITT} aam
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50TH ANNIVERSARY

MUHAMMED ALI

CORE

Congress of Racial Equality
HON. ROY INNIS-NATIONAL CHAIRMAN

DR. MARTIN LUTHER KING, JR.
NATIONAL HOLIDAY CELEBRATION

LIVING THE DREAM -1992
AWARDS DINNER

Monday, January 20, 1992
N.Y. Sheraton Center Hotel & Towers

52nd Street & 7th Avenue ® New York, New York 10019
ANTHONY QUINN

Honorary Chairman

GUEST OF HONOR

HON. JAMES A. BAKER II1

United States, Secretary of State
International Brotherhood Award

HONOREES

LT. GEN. CALVIN WALLER

Lifetime Achievement

OLIVER STONE

Creative Achievement

Public Service

DIONNE WARWICK

Humanitarian Award

AWARDS DINNER COMMITTEE

HON. JONATHAN BUSH —Chairman

President, J. Bush & Company

MR. MORTON GOULD—Co-Chairman
President, A.S.C.A.P.

MR. TED TURNER —Co-Chairman

President, Turner Broadcasting Co.

HONORARY DINNER COMMITTEE
(Partial List)

PAULA ABDUL
TONY BENNETT
RUBEN BLADES
MICHAEL BOLTON
BOBBY BROWN

CAB CALLOWAY
JOHNNY CARSON
RAY CHARLES

PHIL COLLINS
BILLY CRYSTAL
ROBERT DE NIRO
ROBERT DUVAL
JANE FONDA
MORGAN FREEMAN
DANNY GLOVER
LOUIS GOSSETT, JR.
KATHERINE HEPBURN
WHITNEY HOUSTON
JULIO IGLESIAS
JANET JACKSON

BILLY JOEL
QUINCY JONES
PATTI LABELLE
BURT LANCASTER
KENNY LOGGINS
GEORGE LUCAS
SIDNEY LUMET
BARRY MANILOW
ED MCMAHON
BETTE MIDLER
EDDIE MURPHY
YOKO ONO
GREGORY PECK
RICHARD PRYOR
LIONEL RICHIE
KENNY ROGERS
LINDA RONSTADT
LUTHER VANDROSS
KEENAN I. WAYANS
ROBIN WILLIAMS

For Further Information
(212) 598-4000
Fax# (212) 982-0184

Dinner Chairman
NORBY WALTERS

Executive Director
GEORGE HOLMES

Make checks payable to:
CORE, 30 Cooper Square

New York, N.Y. 10003

6:30 PM—Black Tie

AMBASSADORIAL COMMITTEE

H.E. THOMAS PICKERING—Chairman

U.S. Ambassador to United Nations

AMBASSADOR CO-CHAIRPERSONS
H.E. YORAM ARIDOR—Israel
H.E. L. YVYES FORTIER—Canada

H.E. CHINMAYA GHARAKHAN—India

H.E. YOSHIO HATANO—Japan
H.E. JORGE MONTANO—Mexico
H.E. MICHAEL OKEYO—Kenya
H.E. HERBERT WALKER—Jamaica
H.E. YULI VORONTSOV—U.S.S.R.

TICKETS

MAJORSPONSOR. ............... $15,000
Includes: “Inner Circle” table for 10 ¢ VIP
Reception e Platinum Page in souvenir journal ¢
Mention in media events

SPONSOR ........c0vivinnnnnn. $10,000
Includes: “Preferred” table for 10 ® General
Reception ¢ Gold Page in journal

BENEFACTOR. ............ ... $5,000
Includes: “Gold” Table for 10 ¢ 2 admissions to VIP
Reception ¢ Full page message in souvenir journal

TABLE . .. ...ttt $3,000
Includes: Table for 10 ¢ General Reception
INDIVIDUAL TICKETS .............. $300
GREETINGS MESSAGE

GOLDPAGE. .......... ... $2,500
FULLPAGE . ........coiivnunnn. $2,000
HALFPAGE. ........... .. $1,000
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f no one dare mention the

“R"™ word on the floor at

Winter CES, they are at

least thinking about it in the

wake of a tepid 1991 sales
year that shows every sign of cool-
ing oft before it gets hotter. Ironi-
cally, the software that drives the
industry appears to be enjoying
fairly recession-proof times, as the
nation turns to video rentals to
fight off an abysmal television sea-
son and visions of a sluggish econ-
omy. However, the hardware to
play all that software appears to be
in the midst of a static, if not slight-
ly declining, mode.

With the Christmas/year-end
sales season nearly over, retailers
and manufacturers alike took stock
of sales in various categories and
responded to our survey on what
consumer-electronics products
seemed to ignore the recession and

In Search of
Recession-Proof
Home Electronics

Winter CES Weathers the Storms of Soft Sales

By KEN JOY

Yamaha's new
R/2 speaker line,
the result of

a big in-house
research effort.

provide healthy sales nonetheless.
Here are the highlights:

8MM VIDED

Eight-millimeter camcorders and
VCRs were among the hotzest sales
items this winter as consumers be-
gan to discover the tiny format en
masse, due to the portability it of-
fers for shooting home videos as
well as the continual improvement
of picture and sound. The 8mm
Video Council is predicting that
1992 sales of 8mm products will
increase 47 % over those sold in
1991 and will continue to sustain
its annual 32% growth rate. Hard-
., ware prices for 8mm
continue to hover on the
high side, with top-of-
the-line models com-
manding nearly $2,000

.':\g, )"‘

HP 006 EXP 05328 RING 024 GOLD 02754

Konami's “Super Castievania IV" 16-bit vid game

(suggested list) and low-end mod-
els still m the low $900s.

LASERDISC
While industry pundits continue
to proclaim each successive year

Another critical fac-
tor to the explosion in
this format is the lower-
priced sell-through tick-
et. While most laserdisc
titles are being released
at price points some-
where between $29.99
and $39.99, their tape
counterparts have been
carrying the video sell-
through tag of $79 and
up. It will only be a mat-
ter of time before con-
sumers become aware
in the discrepancy in
pricing and switch to a
format whose software
price is considerably lower and
whose visual resolution is so much
higher. The only fly in the ointment,
according to some observers, will
be if once the laserdisc market
does explode and the rental portion
of the business increases, studios
begin increasing the retail price of
discs to the $79 and $89 level to
match those of “rental” tape prices
currently in effect.

FAX MACHINES AND THE HOME OFFICE

The number of Americans who
work at home, now estimated at 23
million, is expected to increase
about 5% a year, according to Link
Resources. More people working at
home translates to a boon to the
home-office market and the prod-
ucts needed to furnish it. Where
sales might be flat in the traditional
office market, the home-office mar-
ket is expected to

n

T

be ripe for a new
wave of photocopi-
er and fax machine
sales, both of
which are expected
to top 30 million
units in the home
market by the year
2000. While fax
machines for the
car, boat, and
briefcase are still
considered to be
luxury items, ana-
lysts say it is the
start of a trend to-
ward total portabil-
ity and mobility for

Mitsubiishi’s HS-CX7U S-VHS-C camera with Stable Cam

as the “year of the video laserdisc,”
it could well end up that this is the
decade of the laserdisc. Although
the Electronics Industries Assn. es-
timates that fewer than 1% of U.S.
homes have laserdisc players, in-
dustry analysts predict this will be
the next major growth category in
the consumer electronics market.
Consider these statistics: Laserdisc
Corp. of America, the software arm
of Pioneer Electronics, is expecting
to post a 200% increase in 1992
sales over this same period in
1991, as is Pioneer Electronics,
which recently introduced a combi-
nation laserdisc/compact disc
player (CLD-980) for $500. Phil-
ips, RCA, Magnavox, and Radio
Shack are all introducing combi-
players in the $500-$600 range
during winter CES, in hopes of
drawing consumers to the format
and to where the real money is: la-
serdisc sales.

workers in the
'90s.
PERSONAL COPIERS

Photocopiers,
once behemoth machines costing
thcusands of dollars, have finally
reached personal-appliance status
with the introduction of “personal
copiers’ at a price point within
reach of the work-at-home consum-
er. Industry analysts estimate that
roughly 3% of American house-

holds now contain personal copi-
ers, and another 5% have indicat-
ed they will purchase one this year.
While the figures are small com-
pared with other product catego-
ries, this represents potential
1990 units sales of somewhere
near 600,000 for photocopier
manufacturers. The trend of lower
prices and added features will in-
sure solid growth in this category
through the mid-"90s.

CD/Mate's 40-disc ThermoFoam
CD carrier

VIDEO GAMES

The video game is perhaps the
comeback of the decade after a
brief love affair between the arcade
and the American public. (See re-
lated story on video games.) No
doubt tie-ins to various cartoons
like “The Simpsons,” “Rescuers
Down Under,” “DarkWing Duck,”
etc., have helped—and will help—
increase the visibility of product,
but the video-game phenomenon
has taken the children’s (and some
of the adult) market by storm and
shows no immediate signs of slow-
ing down. The Game Boy from Nin-
tendo, the Lynx from Atari, and the
GameGear from Sega have moved
the video game into the portable
arena, allowing players to play their
favorite games without having to
be tethered to their sets.

According to the EIA, here are
some of the other “hot spots’ to
watch for increased market activity
this coming year and their project-
ed growth rates: Projection and
LCD televisions, 17% and 5%, re-
spectively; camcorders—all for-
mats (8%); home satellite earth
stations (3%); CD players (16%);
and cordless telephones (23%).

“Recession be damned,” is how
one retailer puts it. B

Onkyo’s Integra TX-SV909PRO, the uitimate integrated tuner/amp
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PROFIT.

If you think you make a lot of money selling the #1 premium audiotape,
imagine how your profits would multiply if you sold the whole Maxell line. Which
includes our #1 VHS-C camcorder tape, our premium videotape, 8 millimeter
tape, floppies, accessories and batteries.

To pull in more PROFITS don’t just sell Maxell audiotapes. Sell the whole line.

maxell

TAKE YOUR SALES
TO THE MAX.

© 1992 Maxell Corporation of Amenica
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HIT ELECTRONICS

oth audio- and video-
philes have some-
thing to be happy
about this year as
new products make
their debut at Winter CES. These 10
products snagged our attention as
the most interesting products wor-
thy of consumer and retailer atten-
tion.

CANON U.S.A.

(516-488-6700): Borrowing from
its still camera design, Canon is
turning the camcorder market on its
ear with the first 8mm video cam-
corder with the VL Mount System
for interchangeable lenses. Based
on last year’s A1 Digital, the Canovi-
sion 8 L1 Hi-Band 8mm Camcorder
brings professional video quality
and interchangeable lenses to the
home market. The L1 comes with a
15x zoom lens—the longest focal
length zoom lens to come with any

Acoustic Research's M6 “Holographic
Imaging"” speakers
P

NEW FORMATS

%

The Top Ten Hot
Products at

Winter

CES

Consumer Electronic Headliners From Vegas

By KEN JOY

Arkon's TC-600
TurboCamcharger
“tops off” batteries

Canon’'s Canovision 8
L1 Hi-Band 8mm
Camcorder features
interchangeable
lenses

Plus+ makes taping broadcast or
cable shows a simple, one-step pro-
cess. TV listings in newspapers and
the TV Guide have a three-to-five-
digit code printed next to the prime-
time TV listing. The user simply
finds the program they want to re-
cord, enters the code into VCR
Plus+, and then leaves VCR Plus+
within site of the VCR’s infra-red
eye. At the appropriate time, VCR
Plus+ turns the VCR on, changes
the channel where the desired pro-

gram is coming on, then

activates the record

function. When the pro-
gram is complete, VCR
Plus+ turns the VCR off.
Up to 14 different
shows can be pro-
grammed to be record-
ed. Suggested list:
$59.95.

ACOUSTIC RESEARCH
(617-821-2300);
Acoustic Research (AR)
is showing its new line
of home loudspeakers
dubbed the ““Holograph-

camcorder—and can be used with a
variety of fixed and zoom lenses
that are available as accessories, as

well as some lenses from Canon’s.

still cameras through the use of spe-
cial adapters. Suggested list:
$2,999.

GEMSTAR DEVELOPMENT CORP.
(818-792-5700) has introduced
one of the most useful and elegantly
simple products that the consumer
electronics channel has seen in
quite some time: VCR Plus+. VCR

ic Imaging Series,” which is a match
made in heaven for the home-the-
ater market. AR has risen to the
challenge with the Model 6 (M6),
which (along with the M5) uses a
new technology known as Filtered
Suspension. Woofers are mounted
into an acoustic suspension enclo-
sure, and fire into a band-pass
chamber, allowing for the roll-off of
unwanted high frequencies without
the use of power-hungry crossover
components. Each unit contains lig-
uid-cooled tweeters, and are offset
in mirror-image fashion on their baf-
fles under each woofer. Suggested
list: gray suede ($1,300/pr.), black
gloss ($1,400 /pr.), walnut
($1,400 /pr.) and rosewood
($1,800 /pr.).
COMMODORE INTERNATIONAL
(215-431-9100) has introduced
an entirely new consumer electron-
ics category—an interactive multi-
media player called CDTV for Com-
modore Dynamic Total Vision.
Based on compact disc and CD-
ROM technology, CDTV combines
audio, video, graphics, and text in a
(Continued on page C-6)

By KEN JOY

n a recent move reminiscent
I of the Soviet summit talks, of-

ficials from Sony and Philips
met to map out a plan to smooth-
ly introduce two brand-new re-
cording formats—digital compact
cassette (DCC) and the mini disc
(MD)—and avoid any possible
confusion that could result in
their rejection by consumers.
Ironically, the joint license ar-
rangement was necessary be-
cause Sony required the rights to
several patents held by Philips
that Sony needed to continue de-
velopment of the mini disc tech-
nology.

The confusion that both com-
panies hope to avoid is the fact
that both new recording formats
are digital, although only one—
Philips’ DCC—records on tape.

1
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Sony’s mini disc records its digi-
tal signal onto a compact floppy
disk. While DCC isn't due out until
spring of 1992, and the mini disc
has no assigned debut date at all,
is there still a possibility that con-
sumers will be confused by the
differences between the two me-
dia and simply embrace whichev-
er one comes to market first, or
will they settle at the cheapest
price once all the players are at
the table?

“ don’t think so,” says Jordan
Rost, VP of marketing for Time
Warner Music Group. “‘Anytime
you have cooperation, it's good
for everybody. With Sony and
Philips working together, you can
be assured that neither company
will be trying to beat each other
up in their advertising, and will
present both media as being si-
multaneously compatible and de-
sirable.”

While Sony couldn’t have pro-

What If They Gave
a Format War and
Nobody Came?

DCC & Mini Disc Hope to Avoid DAT's Fate

A prototype digital compact cassette (DCC) unit from Philips

ceeded with the mini disc without
the rights to Philips’ patents, Phil-
ips actually stands to gain the ad-
vantage in the relationship by
waiting for Sony to develop the
market for the mini disc, and then
moving in to manufacture equip-
ment for it should the record la-
bels and the public decide to sup-
port it. On the other hand, Philips
already has a roster of support
for DCC from nearly 60 compa-
nies, including Time Warner,
MCA, EMI, PolyGram, BMG, Vir-
gin, and others, an arrangement
by which Sony stands to gain no
ground.

“We’'ll have to decide if we're
going to release software in both
formats,” says Rost. “Obviously,
you need software to sell hard-
ware, but we haven't considered
releasing product in any other

digital formats at this time except
compact disc and DCC."” Other la-
bels, like PolyGram and BMG,
share Rost’s cautious attitude to-
ward the mini disc, and all say
they're *“considering the possibili-
ties.” While the mini disc is wait-
ing in the wings, Sony has signed
agreements with Kenwood,
Sharp, Sanyo, Teac, TDK, Pio-
neer, and Aiwa to license the mini
disc technology from which to
make player/recorders.

While the specs for DCC are
close, but not equal, to those of
DAT and recordable optical CDs,
where does that put DAT as a for-
mat? “DAT is dead as a consumer
format,”” says Joe Kempler, presi-
dent of Sunkyong tape manufac-
turers. “It is clearly superior to
any other portable recording me-
dium in the marketplace today,
but wasn’t given a chance be-
cause of the political red tape it

(Continued on page C-6)
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VIDEO GAMES

ust when you thought it was

safe to go back into the vid-

eo-game arena, all of the ma-

jor video-game players (and

some of the smaller indepen-
dents) are busy working overtime to
position their product as the video-
game product of the decade. Nintendo,
Sega, and NEC have clearly locked
themselves in a war of 16-bit hardware
and the consumer is the undisputed
winner. Nintendo's SuperNintendo sys-
tem is going head-to-head with the
SEGA Genesis and the NEC Turbo-
Grafx, both of which offer super-high-
resolution graphics and sound. New-
comer SNK's NeoGeo is holding its own
in what is becoming an oversaturated
market for home systems.

As each company tries its hand at
creating the ultimate playing machine,
we are seeing great strides being made
in video-game technology. Competition
is fierce, and some price-cutting will
carry through the second quarter of

Video Games

user actually aiter the way NES
games work

Heat

Up Winter Sales

For Surging Market, Portable Is Where It’s At

By KEN JOY 1992. NEC leads with a price-cutting
plan to create a new entry-level price
point for 16-bit systems, based on in-
dependent research that found that
price was the major barrier to consum-
ers embracing 16-bit systems. While
children may want a game for its
graphics, parents have the ultimate say
when it comes to price. In response,
NEC is lowering the price of its Turbo-
Grafx-16-bit system to $99.99. Along
with a lower player price, NEC is releas-
ing seven new titles.

Sega is betting on its entry of “Joe
Montana 1l," the first-ever video game
to have continous commentary
throughout the entire game, to help dis-
tinguish its 16-bit games from those of
Nintendo and NEC. Sega is also going
after the portable-video-game market

NEC's 16-bit TurboExpress hand-
held video game unit

with a vengeance through a heavy mar-
keting campaign of its ‘Sega Gear”
portable game player.

Nintendo officials feel comfortable
the company will retain its lead in both
the 8-bit and 16-bit game-player mar-
kets, with projections of 6 million Super
NES units to be sold by mid-January.

The real growth in the marketplace,
say industry pundits, is to be had in the
portable-video-game market serviced
by Nintendo's GameBoy, Atari's Lynx,
and SEGA’s Game Gear. Billboard sur-
veyed the video game hardware and
software makers, and asked what they
predicted the hot titles of 1992 would
be. Here are the highlights:
ELECTRONIC ARTS
(415-571-7171): James Pond I, Co-
dename: Robocod, the newest action
game from Electronic Arts for the Sega
Genesis. Providing a new dimension in
gaming that combines distinctive par-
allax scrolling with vivid graphics and
animation in high-action game play,
James Pond |l challenges players on up
to 80 levels.

ACCLAIM ENTERTAINMENT
(516-922-2400): Don't have a cow,
man, but Bart Simpson is showing up
everywhere in the video game world.
The original Simpson title, “Bart Vs.
The World,” and “Bart Simpson’s Es-
cape From Camp Deadly” have recent-
ly made their debut for the Nintendo
GameBoy System. Super NES versions
are planned for first-quarter-1992 re-
lease. For the Super Nintendo system,
Acclaim is shipping its internationally
popular “Populous” and expects sales
to eclipse the 2.5-million mark by mid-
January. Offering 989 levels of game
play, “‘Populous” takes advantage of
the advanced technology of the Super
NES and offers players expert animat-
ed graphics. Acclaim is also porting its
popular “Double Dragon iI”" over to the
GameBoy format, incorporating new
unique martial arts moves, game play,
and graphics.
ABSOLUTE ENTERTAINMENT
(201-652-1227) is hitting store
shelves with “Space Shuttle Project”
(Continued on page C-10)

ACCESSORIES

By SUSAN NUNZIATA
T he audio and video accesso-

ries market showed mixed re-

sults in 1991, with some
manufacturers reporting increases of
10%-15% over the previous year
and others noting that the business
was flat. With increasing competition
in the accessories marketplace, many
manufacturers expect 1992 to be
“challenging” at best. Nonetheless,
most of them remain upbeat about
the new year, citing hopes of an im-
provement in the economy, the rela-
tively low price points of many acces-
sories, and a recessionary trend by
consumers to maintain their equip-
ment for a longer period of time.

CD-oriented accessory products—
from carrying cases to adapters that
allow portable units to play on car
stereo systems—are showing the
greatest increases, according to man-
ufacturers. Home-storage products
for audio and video formats have also
increased, with a wider variety of
products available at different price
points.

“We are inflation fighters, in that if
you can't afford to replace your hard-
ware, you might accessorize to en-
hance the hardware you own,” says
Ray Labella, sales manager with Am-
bico, Norwood, N.J., which supplies a
full line of camcorder accessories.

“One of the things that helps the
market stay relatively stable is that
it's more of an add-on item that’s
needed,” adds Doug Matthews, ac-
cessory product manager with Mem-
tek Products, Fort Worth, Texas. “For
example, with a TV, you can live with
your current TV, but you may want to
move your TV across the room so
you need more coaxial cable. It's
more of an essential item than a luxu-
ry item.”

However, a shift in the purchasing

| patterns by many major retailers has

resulted in smaller orders—some-
times down as much as 20%-30%
from last year—for
audio- and video-ac-
cessory products.
While some industry
observers report re-
tailers are devoting
more floor space to
audio and video ac-
cessories this year,
others feel the prod-
ucts are getting short
shrift.

“Our business as a
whole is very strong,
but the industry is

From top: AKG Digi-
tal Noise Absorbers,
Memorex CDL-100
CD cleaner, and

L. Parsec/Discwasher’s
® LS-4 tower antenna

Audio/Video
Accessories:
Inflation Fighters

Retailers Find Enbancements a Surprising Plus

suffering in this recession big time,”
says Labella. “Because accessories
are low on the totem pole of priorities
that retailers want to sell, we are af-
fected by the recession.”

An inventory “‘burn down’ at the
beginning of the year caused some
difficulty in the market, according to
Ken Thomson, executive VP of Disc-
washer, Schiller Park, lll. “What [re-
tailers] have done is maintained that
low level of inventory, but they've
kept the orders flowing,” says Thom-
son. “We've seen small orders more
consistently over the course of the
year.”

Availability of product at retail has

become an issue for many accesso-
ries manufacturers, according to Mi-
chael Koss, president of Koss Corp.,
Milwaukee, which manufactures ster-
eophones as well as audio and video
care products. “We've done very well
where our products are available,”
says Koss. “It's often been the case
during difficult times that retailers
run out of inventory or downgrade
their stock/inventory mix by liquidat-
ing old product. Orders have been
very tight to the vest.”

Yet, Bob Borchardt, president of
Recoton, Long Island City, N.Y., esti-
mates that the audio- and video-ac-
cessories industry was up 15% in
1991 over 1990. "'Because consum-
ers are spending more time at home
and maintaining their home systems,
it is causing them to buy these af-
fordable products,” he says. “Retail-
ers this year have devoted more
space to accessories.”’ Recoton,
which acquired the assets of Disc-

(Continued on page C-10)
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It's the most beautiful sound in the music business.

DOUBLE COATING

DTS The ring, ring, ring ot mounting sales. And 1t a
ol = W | meiiele] sound you'll come to know well once your cus-

tomers find out you'e stocking Fuji audiccasscties.

While Fuyi cassettes are known for sclling themselves, we do help the
process along by providing you with strong mar- 'DOUBLE COATING -_
keting support. T'or instance, we offer distinctve
pre-packed displays, mnovative promotional pro-
grams, as well as comprehensive radio and television adverusing,

But even the most eve-catching display, striking advertisement or

B audiocassettes

audiocassettes. From our low noise DR-I and
technologically advanced high-bias double-
coated cassettes, to our quality FR Metal tape,
every Fuji audiocassette gives your customers the finest sound available.

We give vou something, too. A variety of configurations, including
mulupacks and brickpacks. Not to mention our exclusive Extraslim case,
which recently topped the 250 million mark in

worldwide sales. (Hear that ringing sound?)

e

It all means that svhen vou stock Tuji audiocas- SRS USRS

settes, they'll perform especially well on the most precise tape recorder of

all. Your cash register.

F-‘:E] FU]JI. A new wayof seeing things.

© 1992 Fuji Photo Film US.A,, Inc
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Holc's 48 CDs
withaut jewel boxes Model COW-24
Holds 24 CDs

without jewel boxes Model CDW-12
Holds 12 CDs
without jewel boxes

Our popular Compact Disc Waliet is now joined by two new
products, giving you a triple play for profit. Designed to hold CDs
without jewel boxes, they let cusicmers store more music in less
space. Plus these CD Organizers provide the protection and con-
venience that have made Case Logic number one in the industry.
Add these great new products 1c your CD storage line-up today!

CASE LOGIC

£ase Logic. Inc., 6303 Dry Creek Parkway, Longmont. Colorado 80503 / Phone. 303-530-3800 / Calt ToFf Free 800-447-4848 / Fax 303-530-3822
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NEW FORMATS

(Continued from page C-3)
had to go through to make it to
market, and because of the way it
was priced and marketed.”
Kempler likens the fate of DAT at
the consumer level to what hap-
pened with BETA when the inferior
VHS format was introduced. **Just
because VHS could record for two
hours and BETA couldn't, the pub-
lic totally ignored the quality ques-
tion and went for convenience.”
Kempler says the same thing will
happen with DCC over the mini
disc. “DCC has in its favor the fact

| that it is backward compatible with

the existing analog cassette. Do
you know anyone who doesn’t own
a cassette recorder?” he asks rhe-
torically. “You don't, and every one
of those people is already accus-
tomed to the cassette tape format,
be it analog or digital.”

“Now," he asks, **how many peo-
ple do you know who can play mu-
sic from a disc right now who don’t
own a computer?”’

Kempler's point won't be lost on
record labels as DCC launches this
spring, and Sony readies the mini
disc. “It really isn’t an either/or sit-
uation,” says Kempler. "I believe
DCC and the mini disc can exist
side-by-side in the market. The
guestion is, will Sony and Philips
present the two different formats
to the public correctly, or will the
public end up going with whoever
makes it to market first, regardless
of which has the better quality?”

While Kempler admits this is the
$64,000 question, it's one he
thinks is worth an answer now
“DAT should have been the next
best thing since the CD in the con-
sumer market, and we should have
all been making blank tape, and re-
cording music on it for them to

| buy,” he says. “But we've let a gold-

en opportunity for profit and the
expansion of our industry and tech-
nology in general slip away because
of a couple of marketing blunders. |
just hope it doesn’'t happen
again.” H

HIT ELECTRONICS

(Continued from page C-3)

variety of information and entertain-
ment products. The unit itself looks
like any table-top CD player and will,
in fact, play not only regular audio
CDs, but CD+G discs. Because
CDTV is interactive, it means the
user has a choice of the type of in-
formation or entertainment to be
viewed. Suggested list: $999.

SNK HOME ENTERTAINMENT
(213-787-0990): While other vid-
eo games are claiming to be as
close to the “arcades"” as you can
get, Neo-Geo has actually brought
the arcade home. Marketed in the
U.S. by SNK, Neo-Geo claims the
prize as the most expensive game
system on the market: the game
unit with controllers retails at
$649, each game cartridge (each
about twice the size of a videocas-
sette) retails for $200. It's not for

| the weak of pocketbook, and wheth-

er it's worth the price depends on
how addicted to video games many
users really are. Neo-Geo has more
horsepower going for it. The “Gold”
System includes a 330 MByte hard-
ware system, a ZBOA processor,
64K of working RAM, the ability to

(Continued on page C-8)
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In 1962, this was advanced home entertainment technology.
But technolagy, like time, marches on.

CLD-M90 Combincation
5-CD/Laserdisc Playe

PD-TMI 18-Disc CD Player

PD-7700 Stable Plaiter CD Player

~ FcrOVERALL
CUSTOMER SATISFACTION®

. : - SD-P5057Q 50" Projection TV
*WINNER: COLOR TV 20" AND LARGER.

wwwW americanradiohistorv com

_.-~ PIONEER
CONTINUES TO

DEFINE AND
REDEFINE

HOME
ENTERTAINMENT.

Year after year, Pioneer’s advanced
audio and video product lines make

the home entertainment experience a
little bit better for consumers and
dealers alike.

This past year, we've introduced

such industry firsts as the combination
5-C0/1aserdisc player, the 18-disc CD
changer, the stable platter CD player and
the 6+1 multi-play cassette deck. We've
set the industry standard for projection
television with the most accurate color
and sharpest picture of any big screen
TV. And Pioneer’s commitment to the
future success of home entertainment
extends to high level dealer support
programs and sales training as well,
encompassing extensive regional and
national advertising and promotions.
As always, Pioneer continues to develop
products that truly represent the art of
entertainment. And, together with your
own sales and marketing activities, we
will continue, as well, to be the definition
of home entertainment.

\) PIONEER

The Art of Entertainment

BootH 1400

© 1992 Pioneer ELECTRONICS (USA), InC.
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Booth #D-30

e first hybrid high bias tape.
e finst 100 minute audio tape.
he first S-Port cassette tape.

DENON

N )\ VIDEO CASSETTE

ULTRA HIGH

ULTRA HIGH GRADE
THE FIRST

m—_ 150mn SMMTAPE
P6-150 UHG

8

]
Once again, Denon leads the field with a major tape innovation
[ that will become another industry standard. But, you don't have to

wait while the other guys catch up. You can give your customers
the finest 8mm video tape with the longest recording time, right
now, and reap the rewards of being first.

190 minute
u Denon 150 minute 8mm video tape. Further proof that you
amm VIIIH“ la E don't have to sell the most to
m De the leader. D E N O N

Denon America, Inc , Cassette Tape Dwvision 14849 E Northam St La Mirada, CA 90638 (714) 994-0400 AUdIU and VIdBU Casseﬂe Tape'

L

HIT ELECTRONICS

(Continued from page C-6)

display over 65,000 colors, and 15
channel digital sound, with 7 chan-
nels devoted to real voice—not syn-
thesized—speech. Suggested list:
game unit with controllers, $649;
games, $199.

LEWIS GALOOB TOYS INC.
(513-868-8835) is showing its vid-
eo-game enhancer called “Game
Genie.” Game Genie is the perfect
product for NES owners who've
grown tired of their existing video ti-
tles. Through an ingenious bit of
programming, the Game Genie lets
players actually alter the way exist-
ing games work, without damaging
the game in any way. The user in-
serts a video game into the Game
Genie (which looks like a cleaning
cartridge) and then inserts the
Game Genie into the NES deck.
Then, by entering special codes
(provided in an accompanying
booklet), players can give them-
selves unlimited lives in dozens of
games, or advance immediately to a
level they’'ve never been able to
reach before. Suggested list:
$29.95

CITIZEN

(213-828-8245): Making good use
of the state-of-the-art in LCD tech-
nology, Citizen is adding a new por-
table LCD TV to its video product
line. The P522 2.2" pocket LCD
television boasts excellent picture
quality and convenient features
such as auto tuning, and built-in vid-
eo monitor capability—doubling as
a video monitor for video playback
and/or viewing while recording in
color. Suggested list: $169.99.
ARKON

(818-358-1133): For the tens of
thousands of camcorder owners in
the country who want to maximize
their camera’s battery tife comes a
camcorder battery charger that
“tops off”’ a battery’'s charging,
making sure the battery is fully
charged each time. The new TC-
600 Turbo Camcharger, compati-
ble with virtually all 6 volt 8mm and
VHC-S nickel cadmium camcorder
batteries, is the first combination
quick-charger and reconditioner to
feature “Top Off” charging. Sug-
gested list: $99.95.

MEMTEK

(817-878-6700) has added a pow-
erful new member to its family of
universal remote controls with the
Memorex AV 8 Turbo Audio/Video
Remote Control—and easy-to-use
preprogrammed unit with the ca-
pacity to control as many as eight
separate audio and/or video prod-
ucts as well as home automation
equipment. The 45-button keypad
features all of the convenient push-
buttons for the entire range of audio
and video products. The unit runs
on four AAA batteries. Suggested
list: $89.99.

RICOH:

Firm brings a new mass-market
camera—the One Take Zoom li—to
market this winter as ‘‘the perfect
family camera.” Perfect in the sense
that it uses an unique scanning
multi-beam autofocus system, an
Autolintelligent flash with special
red-eye reduction, and automatic
focusing down to 23 inches. All
camera operations are automatic,
including film loading; advance and
rewind as well as midroli rewind.
Suggested list: TBA. W
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ALLSOP
ALPHA
AMARAY
AMPEX
B ASF
CASE LOGIC
DENON
DISCWASHER
EDS entermammentoispLaysystems
FUJI
GEMINI
GENEVA ,.
"GOLDSTAR
KINYO
K © S S
LASERLINE
MAXELL BATTERIES
NAKI INDUSTRIES
NAPA VALLEY
PYLE

RECOTON
— . 45, LP, Compact Discs, Cassette
SCOTCH e T —
SONY HEADPHONES/ACCESSORIES
STANTON

T D K
TREE DIl

~ |VIDEO CASSETTES

VHS, Beta, 8mm, Compact C
. 1 Bulk VHS

AUDIO CASSETTES
Endless Loop, Instant Start, Digital Audio, §
Reel To Reel, Micro Cassettes .

| SPEAKERS
| Woofers, Sub Woofers, Horns, Tweeters,
- | Midrange, Car, Replacement Kits

=

| STEREO HEADPHONES
{ Fontopia Earbuds, Lightweight, Wireless,

| DJ PRODUCTS
peaker Systems, Mixers, Turniables, Consoles, §
Headphones, Cases & Accessories, Cartridges,
peaker Components, Power & Pre-amplifiers

o DJ w/microphone, Studio Pro, tiome Stereo

ACCESSORY CLEANERS

Video, 8mm, Compact C, Laser Disc, Game § V:, VHS,

8mm

Beta,

| HOME STORAGE/CARRYING CASES |
| Casseties, Compact Discs, Laser Discs, Car §
terec, Video Camera, Portable CD

" | BATTERIES, ISOLATORS,
' - STABILIZERS

VHS BOXES ~ |DIVIDER CARDS

Jewel Boxes, Norelco Boxes

® CAILL FOR FREE CATALOG - Ask For Sandy * NAT'L TOLL FREE #: 1 '800'329'7664
Miami: (305) 621-0070 * Fax: 624-6761 * 15959 N.W. 15th Avenue, Miami, Florida 33169
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THE FACTS:

Somebaody is going to make a lot of money continuing
to sell replacement needles and cartridges for the
Millions of turntables out there now...and the
Thousands that will be sold this year. Why not you?

Pfanstiehl makes it easy...and Profitable!

Pfanstiehl

Replacement Phonograph Needles...It's like
having a Diamond Mine in your store.

Inquire about your Pfanstieh] Needle Information Kit by sending
this coupon to Pfanstiehl Corporation 3300 Washington St
Waukegan, IL 60085 or phone (800)323-9446

or FAX (708)623-9107.

Store Name

Contact Person
Address
City

Phone Number ()

State Zip

VIDEO GAMES
(Continued from page C-4)

(NES), which lets players "fly" the
Space Shuttle on six missions based on
actual U.S. space agency projects. Pre-
flight checks, and the digitized voice of
ground control provide an enhanced
sense of realism.

Other Absolute Entertainment titles
include the upcoming “Super Battle-
tank: War In The Gulf” and “Turn And
Burn,” both available for the GameBoy
system in March 1992, While Battle-
tank is available now for the NES sys-
tem, the Super NES version will not be
available until March. “Turn And Burn”
will carry with it the distinction of being
the first aerial combat simulation for
the Nintendo GameBoy.

You can race coast-to-coast in Abso-
lute Entertainment’s new “‘Race Ameri-
ca” for NES. Players drive a six-speed
racer over America’s interstate high-
way systems, with graphics along the
way that rival that of some 16-bit
games.

IREM AMERICA CORP.

(206-882-1093) is bringing its Space
Adventure Game “'Super R-Type" to
the Super NES system. The new 16-bit
version features brilliant colors and
high-quality sound effects and graph-
ics, whose advanced scrolling capabili-
ties give the look and feel of 3D. “Su-
per-R-Type" is a hi-tech metal alloy
spaceship that players pilot in a life-
and-death struggle against a band of
giant mutants.

SETA US.A.

(702-795-7996): “Battle Bull" (NES
GameBoy) gives players everything
they want in a video game—action,

e Holds 2CD’s yet is the same
size as the single jewel box

e Uses standard size booklets
and inlays

e Fasily automated

FIRST CAME THE - TWIN BOX

THEN THE “DUO/BRILLIANT” 2CD BOX

VIVA MAGNETICS LIMITED
16th Fl., E on Fty Bldg . 14 Wong Chuk Hang Road, Hong Kong
Tel 852-8700119 Fax: B52-8731041

THE ULTIMATE 2 CD BOX
DOUBLE SLIMPACK 2CD BOX

EXCELLENCE IN: DESIGN —PERFORMANCE — SAVINGS

NOW THE ULTIMATE - ThiEBeUELE LUk FACK

MATRIX USA REPRESENTATIVES
Tel: 310,/458-6813

COMPACT

disSE

DIGITAL AUDIO

Fax: 310/459-6416

comedy, destruction—and packs it
into the GameBoy format for portable
play. Battle Bull is Seta's second re-
lease for the GameBoy System, its first
being the popular “QBillion"" puzzle
game. Battle Bull gives players 49 lev-
els and a time limit to make all 49. Seta
also plans a Super NES version of Bat-
tle Bull.

If car racing’s your thing, check out
SETA's NES “Formula One: Built To
Win.” Players compete head-to-head
with 32 top race car drivers on 46 dif-
ferent race courses. Three players can
take turns testing their skill against the
track and each other at more than 200
miles per hour.

KONAM)

(708-215-5100) is hitting the Super
NES trail with an updated version of its
popular “Castlevania” titles. Called
“Super Castlevania IV,” the new ver-
sion employs stereo sound, double
scrolling, and superior graphics, mak-
ing use of the Super NES 16-bit tech-
nology. A version is also available for
the GameBoy. NES enthusiasts will
also welcome the Steven Spielberg-li-
censed title “Tiny Toon Adventures,”
based on the Warner Bros. syndicated
children’s cartoon.

Still topping the charts is Gradius I,
Konami's first game for Super NES,
where players zoom through galaxies
of space battles in full stereo and ad-
vanced graphics. Konami also publish-
es the popular Carmen SanDiego se-
ries.

HIGH-TECH EXPRESSIONS
(212-941-1224) is targeting the pre-
teen female children’s market with the
release of “Barbie,” based on the eter-
nally popular doll of the same name.
Barbie lets little girls join their favorite
doll on glamorous adventures in shop-
ping through Mall World, as well as a
variety of excursions in Underwater
World (where Barbie models the latest
in swimsuit fashions) and Soda Shop
World.

One of America’s favorite cat-and-
mouse duos is making its appearance
from High-Tech in the new “Tom & Jer-
ry” video game. It's the ultimate chase
game as the player moves Jerry
through a madcap maze of basement
plumbing and walls filled with various
creatures.

Other High-Tech titles include “Sesa-
me Street Countdown” (NES); “The
Hunt For Red October' (NES/
GameBoy), based on the Paramount
Pictures hit movie; “ChessMaster”
(NES/GameBoy); and “Jim Henson's
Muppet Adventure: Chaos At The Car-
nival.” @

ACCESSORIES

(Continued from page C-4)

washer Inc. last year, offers a range of
products, including record, tape-, and
CD-care items.

Ed Coughenour, national sales
manager with Case Logic Inc., Boulder,
Colo., notes that compared with many
other product categories, home enter-
tainment is somewhat recession-resis-
tant.

“Rather than dropping a lot of mon-
ey to go out, people are tending to buy
music and video products for home
consumption. And | don't think the ac-
cessories industry will be affected as
much as many others, like high-end
hardware,” says Coughenour. “We're
more of an impulse-priced item, which
helps also.”

Even an impulse-priced purchase
won't sell if no one is in the stores,
notes Gordon Oaks, national sales
manager with Pfanstieh! Corp., Wauke-
gan, lll., which manufactures accesso-
ries for video games, phonograph nee-
dles, and cartridges, as well as other
audio and video products. 1991 was
basically flat for accessories,” says
Oaks. “The store traffc is probably the

" biggest contributor to that, as well the

fact that hardware sales are down con-
siderably. Our products are impulse
driven. If people are in the stores look-
ing around they're going to buy our
products, but if they're not, with store
traffic being down and hardware sales
being down, it's going to have an im-
pact on accessory sales.”

Pfanstiehl has seen the largest
growth in its CD- and car-stereo prod-
uct categories but Oaks notes that in-
creases there cannot offset declines in
other items for the company. | think
'92 is going to be a very challenging
year for the industry and the compa-
ny,” says Memtek's Matthews. “The re-
cession seems to be hanging in there
and there seems to be growing compe-
tition within the categories, be it new
vendors or manufacturers expanding
their lines, and retailers will still be cau-
tious about their orders.”

Most manufacturers acknowledge
that the health of the accessories mar-
ket this year, like many other product
categories, will depend on develop-
ments in the general economy. Koss is
hopeful about an economic turnaround
in 1992: “It could be a very good year
because it's an election year and tradi-
tionally during an election year credit is
freed up,” he forecasts. “I'm optimistic
that it will be a slow, steady recovery
with some bright spots.” B

9th ANNUAL EDITION
NEW FOR 1992

LD'S BEST

1 VIDEO
GEBOOK AND
R'S GUIDE

Cc-10

A Billboard Spotlight
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- CORPORATE
Billboard Ly

K-TEL SWITZERLAND

with its offiliates in
Austria: Exclusa GmbH - Spain: Serenade S.A.
and with Partners in
Germany, The Netherlands, Sweden, Norway, Finland, Denmark, France, ltaly etc.

A STRONG AND DYNAMIC TEAM ACROSS EUROPE

INCOMING BILLY COBHAM

SROTHER

SOMEWHERE QUTIHEN

BLM 330020-2 K-tel (D 3651 K-tel 330004-2 WLD (D 001 K-tel CD 3681
LOS REYES BILLY COBHAM JEFF TURNER GORDON HASKELL BROTHER AND BROTHER

K-tel CD 3688 7 K-tel (D 3683 K-tel 330011-2 | BLM 330014-2 BLM 330024-2
PEPE LIENHARD STEVE WHITNEY BAND TRANSIT THE FOOLHOUSE | SANTO CALIFORNIA

TV Promoted Products
HETNE NEWS 9]

Towmpgmmlmm
woys
MAW s l lll

K-tel 330022-2 K-tel 330002-2 K-tel 330021-2
HIT NEWS 91 -VOL. 4 * ROCK ROMANCES VOL. 1 * BETTER BODIES - Best Of VOL. 1 *

(* For Switzerland and Austria only)

-~ £ .
A Bl
~F N ] v .l o ¥ ' . b L » -

John Parr/Imagination
with their new albums

CORPORATE PROFILE OF K-TEL SWITZERLAND
Since 1987 K-tel Switzerland is a fully independent Swiss Company as a result of a Management Buyout by the present Managing Director.
Parallel to the continuously expanding and today very effective TV-Merchandising-Departement, K-tel Switzerland has also launched its own artists with great success. In addition, the company is strongly
established on the distribution end of all music directions (audio and video).
A young, dynamic and experienced team of specialists is efficiently taking care of all scopes of the music buisness, like production, distribution, licensing, A & R, marketing, promotion, warehousing etc.
supported by a modern, up-to-date EDP system. As a result, it was possible to achieve a steady and over average growth in sales as well as service performance during the last years.
Today, K-tel Switzerland disposes of affiliate companies in Austria and Spain and co-operates with strong partners in practically all European countries.

You are looking for us - we are looking for You!

K-tel Switzerland AG, Tédistrasse 68, CH-8810 Horgen Tel. + (41).1.725 36 83 Fax + (41).1.725 36 33

Come and see us at MIDEM BOO'I‘ 18021 Tel. (16) 92 99 80 42 or get in touch with us

www americanradiohistorv com
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Switzerland
Member Of The K-tel Group

Kosthausstr. 6-8

Tel: + 4141452629
Fax+ 4141458881

Selected Sound Carrier AG

CH-6010 Kriens

Special Editions in

Cuassicat Masterworks tn Diciian _‘ : ' T

| ) LUDWIG VAN Extraordinary Classic Specialities From All Over The World Coassrear MasTeRwokks ¥ DiciTa
BEETHOVEN
SYMPHONIEN 1-9 ey
Magdalna’s Notenluch
dtt)w’Slllckr
BARTOK
Fitr Kinder
¥ S R, AN

Wolfgang Amadeus Mozart Wolfgang Amadeus Mozart

1756 - 1791

fubfliiumsuusgade

Juhilee Edition

5 CD-Box - 506/7.2177-2
Wolfgang Amadeus Mozart
His Great Masterworks

5 CD-Box - 506.2257-28
Lludwig van Beethoven
Symphonien 1-9

10 BOX

DI

10 CD-Box - 800.2001-2B
Various Composers
Classic Specialities

3 (D-Box - 108.2081-2
Synthesizer
All Time Greatest Hits

Soundwings

Tue Au Tiwe Graatest Hus Or 200 Years

FEELING
| CLASSIC

c[aumus - G wsnt

HYNTHESIZEI\

CrassieHr

Giuseppe Verdip
Maurice; Gavel, Roberl Schumant
Franz Liszl
angj mangpothers

5C0-Set

3 (D-Set - 506/7.2179-2B
Feeling Classic

3 CD-Box - 108.1113-2B
Synthesizer
Classic Hits

The story of the white Blues

~/ Wild Thing
P e” THE GREATEST HITS

!
L e

(D 101.1023-2

(D 102.1075-2

(D 105.1067-2

5 CD-Box - 506.2178-2
Wolfgang Amadeus Mozart
His Most Famous Instrumental Concertos

3 (D-Box - 506.2259-28

Trdumereien
Dreamings
SANTANA
i
i1 eﬁi,._‘ 7
(7 s,

€D 102.1004-2 CD 102.1080-2
Various Osibisa The Troggs Marc Bolan & T. Rex Santana
The Story Of The White Blues Africa We Go Go Wild Thing The 16 Greatest Hits Latin Tropical

- [ - |

L veearmnt | Tals s f labdallaYalll~

y $ J J) | =
I.OW' PRI C E 105.2100-2  CARL PERKINS THE GREATEST HITS OF ROCK ‘N ROLL 1011024-2  HUMBLE PIE THE GREATEST HITS

2032 LATENIGHT SAX 1011025-2  MOODY BLUES 16 UNFORGETABLE HITS
1021008-2  JOHNNY CASH BALLAD OF A TEENAGE QUEEN 121042 HAUNTING MELODIES 1053067-2  M.BOLAN & T REX GREATEST HITS
10210092 SAM & DAVE SOUL SISTER, BROWN SUGAR M.2105-2  L'ORCHESTRE ELECTRONIQUE  SOUND WAVES 1021068-2  JAMES BROWN SOUL & FUNKY
1020102 DON WILLIAMS RUBY TUESDAY W.2106-2  ROYAL PHILHARMONIC N01-2 VENOM CALM BEFORE THE STORM
10210192 THE PLATTERS ONLY YOU ORCHESTRA LOVE CLASSICS W1102:2  MOTORHEAD EAT THE RICH
10210202 WILLIE NELSON FACE OF A FIGHTER M.2107-2  PAULLEONI FLIGHTS OF FANCY 10811102 MASS SYNTHESIZER BACH
1021030-2  FATS DOMINO BLUEBERRY HILL 121082 PAULKEOGH JUST GUITAR 33112 HENRIK SHOUW FRANK SINATRA
1021031-2  THEARCHIES SUGAR SUGAR 105.2109-2  ESSENTIALJAZZ N0IN4-2  LATOYA JACKSON
1020912 KATMANDU A CASE FOR THE BLUES 105.2096-2  ESSENTIAL BLUES 1052 THE SPARKS
110.2092-2  ATOMIC ROOSTER BEST OF ATOMIC ROOSTER
110.2093-2  MUNGO JERRY THE HITS AND SOME MORE Ml D-PRI C E Hi G H-PRI C E
110.2094-2  SHAKIN STEVENS AND THE 1011001-2  SMALL FACES LAZY SUNDAY 109.3086-2  MIKIS THEODORAKIS SYNFONIENO.
SUNSETS 16 ROCK AND ROLL GREATS 10110212 THENICE INTERMEZZO 10930872 MIKIS THEODORAKIS REQUIEM

105.2097-2  ALJARREAU/LOURAWLS  SOUL MEN 1011022-2 16 BRITISH TOP HITS 109.3088-2  MIKIS THEODORAKIS LITHOURGY NO. 2
105.2098-2  WILLIENELSON THE BEST OF 1011023-2  STORY OF THE WHITE BLUES 109.3089-2  MIKIS THEODORAKIS THE FACES OF THE SUN
10520992 GENE VINCENT BEBOPALULA 109.3090-2  STAVROS XARHAKOS 14 SONGS FOR. CLASSICAL GUITAR

Please ask for our complete catalogue

Please contact us via K-Tel International (Switzerland) AG MIDEM BOO"‘ '802‘ phone (16) 92.99.80.42

wwWwW americanradiohistorv com



www.americanradiohistory.com

Selected Sound Carrier AG

Kosthausstr. 6-8
CH-6010 Kriens

Tel: + 4141452629
Fax 1+ 4141458881

Switzerland
Member Of The K-tel Group

1} \

U Exquisite titles, modernly designed, of superbe quality, newly recoded by

Cluassicar Mastieworis v oo
Clussitas Masterwores v Disina

1 KLASS(K NRHIE KT 70 ONTRAGRRN ¢
TUE CLAORH RRRIAL WITIE LMK CARMIRRA
NTUKCRUNGARKINE IR 516 R ASKECHE MURIK

THRCOVER THEMAGE? F THE CLARXICR

MU AN LN YN 70 AR AN YEN AR
AVITION TRFGLT: RACERIMR U8 10 XA A8 M PREFIBLANCES.
oo

C.AI*;ICAI_1‘4A";‘|[RW5JI<K~.INDIG"TAL

o5 e, D %

CARL ORFY

CARMINA BURANA

(NH. 1 AUS/ FIOM TRIONFD)

K1 JUANTMAN AUPHAK i AR RUNNIR, TENO RUAMIEKNOLL AN
R AT BB . R .

e
[AIATD

(D 506/7.2175-2 - Various
Excerpts Of 20 Selected
Performances

TETER ILATSCH THCHAIKOWRKY

SYMPHONIE NO. 6
“PATHETIQUR

RABIO SYMPHONY GCHESTRA LIURLJANA - ANTON NANUT,
upD

(D 506.2117-2
CARL ORFF
Carmina Burana

Lassicat Mastieworss aw Dicitan

GRORG PRIEDRICT LANRL,
WASSERMUSIK / WATER MUSIC
SUITEN / SUITES NOS. 1- 8

ORI i N

(D 506.2137-2

(D 506.2154-2

Cuassroanr Mastiaworns an Dicinae

JUBEPI HAYDN
SYMPHONIEN

Nt L-DURAN 1 (1A AMALLELUJAS, NO € DURAN €
IMAKEA THERESIA A N BUR N GEBHIR REHLTLN EISTE R

PUILITARMONIA NLAVEINICA  HENITY ADOLPI

GEOROES BIZKT
L' ARLESIENNE - SUITE NO. 2
SYMPHONIE NO. 1

umn&l FRATIVAL ORCHISTHA  ALVRED BCHORY
i

(D 506.2205-2
JOSEPH HAYDN
Symphonien

G‘USSI(AL Masienwores 1w DIEIHl
WOLRGANG AMADNEUS MDZART
QUARTETIE FUR FLOTE & STREICHTRIO/

QUARTETS FOR FLUTE & STRINCTRIO
KLARINMETEN QUINTETTALARINEF QUINTIVE

(D 506.2221-2

(D 506.2160-2
GEORGES BIZET
L’Arlesienne

.T-u F Cif '.ﬁﬁiﬂ-

DIE VIER JAHRESZEITEN /
THE FOUR SEASONS

s ifsugn

(D 507.2111-2

technology.

JOHANN NEHASTIAN BACH
BRANDENBURGISCHE KONZERTE /

BRANDENBURG CONCERTOS
NOK. | a\owv 1046 - 1048

TCL (R 1 MR A 0 V141 A SAVI & AR BRATTA
i

(D 507.2165-2
JOHANN SEBASTIAN BACH
Brandenburgische Konzerte

Ciessieer Masteewanns ix Digiise

1D 16 VAN BEETHOVES
CONCERT! F. KLAVIER & ORCHESTER/
FIANO & ORCHESTRA

w

PETER ILITSCH TSCHAIKOWSKY GEORG FRIEDRICH HANDEL WOLFGANG AMADEUS MOZART ANTONIO VIVALDI
Synmphonie No. 6 ~ Wassermusik Quartette fiir Flote & Streichtrio Die vier Jahreszeiten
507.2101-2  GEORGE GERSHWIN FASCINATING RHYTHMS 506.2]57-2p FRANZ SCHUBERT SYMPHONIEN NO. 5 D 485 & D 759 500.2198-2  JOHANNES BRAHMS
507.2102-2  JOHANNES BRAHMS SYMPHONIE NO. 2 UNVOLLENDETE”
507.2104-2  WOLFGANG AMADEUS MOZART SYMPHONIEN NO. 35 & 41 506.2158-2  FRANZ SCHUBERT FORELLEN-QUINTETT D 667, 506.2199-2  JOHANNES BRAHMS
506.2106-2  PETER ILITSCH TSCHAIKOWSKY SCHWANENSEE, DORNROSCHEN IMPROMPTUS O 90, 1-4 D B99
507.2107-2  LUDWIG VAN BEETHOVEN SYMPHONIE NO. 9 506.2159-2  GEORGE BIZET CARMEN-SUITEN NO. 182, 506.2200-2  ANTON BRUCKNER
507.2111-2 ANTONIO VIVALDI DIE VIER JAHRESZEITEN (the four seasons) UARLESIENNE-SUITE NO. 1 506.2202-2  BERNSTEIN/GERSHWIN
506.2112-2  ANTONIO VIVALD! CONCERT FUR STREICAER & CEMBALD 506.2161-2  LUDWIG VAN BEETHOVEN SYMPHONIEN NO. 4 & 7 506.2203-2  GEORGE GERSHWIN
507.2113-2 MUSSORGSKY/RAVEL BILDER EINER AUSSTELLUNG, BOLERO 506.2163-2  JOHANN SEBASTIAN BACH KONZERTE FUR VIOLINE,
506.2114-2  DEBUSSY/RAVEL LA MER/PRELUDE ... D'UN FAUNE, STREICHER & BASSO CONTINUO 506.2212-2  JOSEPH HAYDN
KLAVIERKONZERZT. G-DUR 506.2164-2  LUDWIG VAN BEETHOVEN VIOLINKONZERT OF 61 506.2213-2  MENDELSSOHN-BARTHOLDY
507.2115-2 TSCHAIKOWSKY/DELIBES/GOUNOD DER NUSSKNACKER, COPPELIA, FAUST 506.2165-2  JOHANN SEBASTIAN BACH BRANDENBURGISCHE KONZERTE NO. 1-3
507.2116-2  CHOPIN, HAYDN KLAVIERKONZERT {piano concerto) No. 2& 11 BWY 1046-1048 FRANZ SCHUBERT
506.2118-2  GUSTAV MAHLER SYMPHONIE NO. 1, TITAN 506.2166-2  JOHANN SEBASTIAN BACH BRANDENBURGISCHE KONZERTE NO. 4-6 506.2214-2  WOLFANG AMADUES MOZART
506.2119-2  WOLFANG AMADEUS MOZART SYMPHONIEN NO. 25 & 29 BWY 1049-1051 506.2220-2  WOLFGANG AMADEUS MOZART
506.2120-2  DVORAK SYMPHONIE NO. 9 ,AUS DER NEUEN WELT”  506.2169-2  KORSSAKOFF/KHATSCHATURIAN SCHEHERAQZAOE OP 35, SABELTANZ 506.2222-2  WOLFGANG AMADEUS MOZART
506.2121-2  FELIX MENDELSSOHN BARTHOLDY SYMPHONIEN NO. 4 & 5 506.2170-2  BORODIN/TSCHAIKOWSKY POLWETZER TANZE, SYMPHONIEND. 50P 64 506.2225-2 M. RAVEL
506.2122-2  MENDELSSOHN BARTHOLDY/TSCHAIKOWSKY VIOLINKONZERT ROME UND JULIA 506.2171-2  JOHANN STRAUSS UNVERGESSENE MELODIEN
506.2123-2  FREDERIC CHOPIN {MPROMPTUS, NOCTURNES, FANTASIEF-MOLL ~ 506.2172-2  STRAUSS VATER & SOHN/JOSEF STRAUSS  FESTIVAL DER WIENER MUSIK 506.2226-2  C.SAINT -SAENS
506.2125-2  FREDERIC CHOPIN WALZER 506.2173-2  JOHANNES BRAHMS UNGARISCHE TANZE NO. 1-21
506.2126-2  FREDERIC CHOPIN NOCTURNES 506.2174-2  FRANZLISTT SYMPHONISCHE DICHTUNGEN 506.2227-2  FRANZ SCHUBERT
506.2127-2  JOSEF HAYDN SYMPHONIEN NO. 6 8.7 &8 506/7.2177-2 WOLFGANG AMADEUS MOZART JUBILAUMSAUSGABE (5-CD-BOX)
506.2129-2  LUDWIG VAN BEETHOVEN DIE GROSSEN KLAVIERSONATEN SEINE GROSSEN MEISTERWERKE 506.2228-2  FRANZ SCHUBERT
) {doppassionota, der Sturm, les adieux) 506.2178-2  WOLFGANG AMADEUS MOZART JUBILAUMSAUSGABE (5-CD-BOX) 506.7229-27  FRANZ SCHUBERT
50621312 GEORG F HANDEL CONCERTI GROSSI OB 6, NOS. 1-4 SEINE BERUHMTEN INSTRUMENTAL CONCERTOS ~ 506.2231-2  R. SCHUMANN
506.2133-2  ANTONIO VIVALD! POPULARE CONCERTI GROSSI, SINFONIA KSP110-134  VARIOUS 25-CD-BOX
506.2134-2  ANTONIO VIVALDI DIE BELIEBTESTEN INSTRUMENTAL CONCERTOS ~ 506/7.2180-2 VARIOUS FEELING CLASSIC VOL. 1 506.2232-2 1. STRAWINSKI)
506.2135-2  VARIOUS MOLDAU, KOL NIDRE) and others £06/7.2181-2 VARIOUS FEELING CLASSIC VOL. 2 506.2233-2  PETER ILITSCH TSCHAIKOWSKI)
506.2141-2  VARIOUS DIE GROSSEN OUVERTUREN 506/7.2182-2 VARIOUS FEELING CLASSIC VOL. 3
50621422 VARIOUS EIN OUVERTOREN-FEUERWERK 506.2183-2  JOHANN SEBASTIAN BACH BERDHMTE ORGELWERKE VOL. 1 506.2234-2  RICHARD WAGNER
506.2143-2  WOLFGANG AMADEUS MOZART DIE BERDHMTEN KLAVIERKONZERTEND.9&21  506.2184-2  JOHANN SEBASTIAN BACH BERUHMTE ORGELWERKE VOL. 2
506.2144-2  WOLFGANG AMADEUS MOZART DIE GROSSEN KLAVIERKONZERTENO. 23826 506.2185-2  JOHANN SEBASTIAN BACH ENGLISCHE SUITEN NO. 1-3
506.2145-2  WOLFGANG AMADEUS MOZART FLOTENKONZERTENO. TKV313&KV314  506.2186-2  JOHANN SEBASTIAN BACH DAS WOHLTEMPERIERTE KLAVIER,
506.2146-2  WOLFGANG AMDEUS MOZART EINE KLEINE NACHTMUSIK, OBOENKONZERT Preluden & Fugen No. 1-12
KV 314/FAGOTTKONZERT KV 191 506.2188-2  JOHANN SEBASTIAN BACH TOCCATAS NO. 1-7, BWV 910-916 F CEMBALO  506.2236-2  C.M. VON WEBER
506.2147-2  WOLFGANG AMADEUS MOZART KONZERT FR FLOTE, HARFE UND ORCHESTER  506.2189-2  JOHANN SEBASTIAN BACH CONCERTO F. CEMBALO &
KV 299/HORNKONZERT KV 412 ORCHESTER ND. 1,2,12
506.2148-2  WOLFGANG AMADEUS MOZART HORNKONZERT KV 417 & KV 495, 506.2190-2  JOHANN SEBASTIAN BACH SUITEN FUR ORCHESTER NO. 1,2 506.2237-2  A.VIVALDI
KLAVIERKONZERT KV 622 506.2191-2  BELA BARTOK CONCERTO FOR ORCHESTER SZ116, 95 506.2238-2  A.VIVALDI
506.2149-2  MENDELSSOHN/BRUCH VIOLINKONZERTE OP 64 & NO. 1 0P 26 506.2192:2  LUDWIG VAN BEETHOVEN SYMPHONIE NO. 3, 0P 55/0UVERTOREOR 117 506.2239-2  JOHANN SEBASTIAN BACH
506.2150-2  WOLFGANG AMADEUS MOZART VIOLINKONZERTENO. 3KV216&NO.4KV218  506.2193-2  LUDWIG VAN BEETHOVEN SYMPHONIE NO. 6, OP B/TRIO FORGEIGE,  506.2240-2  PAGANINI/TARTINI
506.2152-2  FRANZ SCHUBERT [MPROMTUS FUR KLAVIER 0P 90 1-4 & VIOLINCELLO UND KLAVIER NO. 11 50622412 FLSTT
0P142-14 506.2194-2  LUDWIG VAN BEETHOVEN DIE GESCHOPFE DES PROMETHEUS OP 43
50621532 GEORG F. HANDEL FEUERWERKSMUSIK, 506.2196-2  LUDWIG VAN BEETHOVEN KONZERT . VIOLINCELLD & KLAVIER OP 56/
CONCERTI GROSSI 0P 6 NO. 182 VARIATI. F VIOLONC & KLAV ERNO. 1 Wo 045 506.2242-2  BENDA/DANZI/REICHA/STAMITZ
506.2156-2  RAVEL/GRIEG KLAVIERKONZERTE 506.2197-2  HETOR BERLIOZ SYMPHONIE FANTASTIQUE 02 144/ 506.2243-2  REICHA/RICHTER/C. & J. STAMITZ

RACOCZY-MARSCH

wwWwW americanradiohistorv com

Please contact us via K-Tel International (Switzerland) AG MIDEM B°°'h 18021 phone (16) 92.99.80.42

(D 506.2195-2
LUDWIG VAN BEETHOVEN
Concerti fir Klavier & Orchester

KONZERT F KLAVIER & ORCHESTER NO. 2
0P 83/AKADEMISCHE FEST-OUVERTORE OB 80
KONZ. F. VIOLINE UND ORCH. OP 77/VAR. 0 E.
THEMA V. HAYDN OP 56 A
SYMPHONIE NO. 4 N ES-DUR (ROMANTISCHE)
WEST SIDE STORY/PROGY AND BESS
RHAPSODY IN BLUE/AN AMERICAN IN PARIS/
KONZERT F KLAVIER U. ORCHESTER IN F-DUR
SYMPHONIEN NO. 101, 104
EIN SOMMERNACHTSTRAUM/DIE HEIMKEHR
A.D. FREMDE/
ROSAMUNDE OUVERTURE 1-3 0P 26
SYMPHONIEN NO. 1,16, 21,22, 24
STREICHQUARTETTE NO. 16, 17
STREICHQUARTETT NR. 18, 19 KV 464/465
DAPHNIS £1 CLO/LA VALSE/LE TOMBEAU DE
COUPERIN/VALSES NOBLES ET SENTIMENTALES
SYMPHONIE NO. 3, OP 78/DER KARNEVAL DER
TIERE - GORSSE ZOOLOGISCHE FANTASIE
SYMPHONIEN NO. 1,3
ROSAMUNDE : BALETTMUSIK/ENTRANCE
SYMPHONIEN NO. 4, 6
SYMPHONIEN NO. 9 (NO. 7)
KONZERT F KLAVIER & ORCH. OP 54/
KONZERT F. VIOLONCELLO UND ORCH. 0B 129
LE SACRE DU PRINTEMPS, PETROUCHKA
KONZ. F KLAVIER & ORCH. NO.1 0P 23/
MOZARTINA SUITE F. ORCH. NO. 4 OB 61
LOHENGREEN : VORSPIEL 3. AUFZUG
QUVERTOREN : - DAS LIEBESVERBOT

- DER FLIEGENDE HOLLANDER
PARSIVAL: VORSPIEL 1. AUFZUG
SIEGFRIED IDYLL
OUVERTORE TURANDOT ZU SCHILLERS
SCHAUSPIEL/SYMPHONIE NO. 1/
OUVERTURE 2t DER FREISCHOTZ
L'ESTRO ARMONICO, NO. 1-8, 0P 3
L'ESTRO ARMONICO, No. 8-12, 0P 3
INVENTIONEN NO. 6-14, SINF NO. 1-15 PREL.
CONC. F VIOLINE & ORCH. NO. 1 & D-MOLL
CONCERTI F. PIANG & ORCH. NO. 1 &2,
KONZERT ETUDEN NO. 182, 5145,
VALSE OUBLIEE, FUNERAILLES
BOHMISCHE MEISTERWERKE
MUSICA BOHEMICA
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LOUIS ARMSTRONG 1925-1953

DIGITALRECORDED [DDD

The complete musical legacy of Louis
Armstrong, between 1925 and the
beginning of the stereo age, has been
recorded new by the best musicians of the
old jazz note for note. Enjoy authentic
new recordings of the Satchmo Sound in
digital quality. Experience the original
voice of Louis Armstrong in the sound of
today’s playback technology.
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L’héritage musical de Louis Armstrong
entre 1925 et le début de I'époque de
le stéréophonie e été remanié dans son
integralite, note pour note, par les
meilleurs musiciens de 'ancien jazz.
De nouveaux enregistrements authen-
tiques du son Satchmo de qualité
numérique vous attendent. Vous aurez
le plaisir d’entendre la voix originale de
Louis Armstrong dans la qualité sonore
de la technique actuelle d’audition.
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THE SAVOY BALLROOM FIVE

& THE HOT FIVE
1926-1927

& THE HOT SEVEN
1926-1928

& THE ORCHESTRA
1928-1928
1928-1930

ORCHESTRA

(D 115.3131-2
THE ORCHESTRA

1930

& THE ORCHESTRA
1931-1932
& THE ORCHESTRA
1932-1933
& THE ORCHESTRA
1933-1035
& THE ORCHESTRA
1935-1927
& THE ORCHESTRA
1937-1938

& THE ORCHESTRA

1938-1939

(D 115.3132-2
THE ORCHESTRA

" [’ CI ASSICAL MASTI RWORKS |
" THCGITAL EDITION
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Concerto f. Klavier & Orchester/Pians & Orchestra
~ No. 2, Op. 83 - Akademische Fest-Ouvertiirs/
 Academic Festival Overture, Op. 80

JOHANNES BRAHMS
Concerto f. Klavier & Orchester/No. 2, Op. 83

& THE ORCHESTRA
1939-1040

& THE ORCHESTRA
1941-1945

& THE ORCHESTRA
1946-1947

1947-1953

7 CLASSICAL MASTIRWORKS
\‘_ DIGITAL ) DFTION )

DIGITAL MASTERED DIGITAL MIXED

Avuthentic - Biographical - Chronological
feat. Kenny Baker

THE LOUIS ARMSTRONG CONNECTION

VOL. 1

VOL. 2

VOL. 3

& THE SAVOY BALLROOM FIVE

VOL. 4

& THE SEBASTIAN COTTON CLUB

VOI. 5

VOL. 6

VOL. 7

VOL. 8

VOL. 9

VOL. 10

VOL. M

VOL. 12

VOL. 13

VOL. 14

& THE ORCHESTRA AND ALL STARS

VOL. 15

CD 115.3123-2

CD 15.3124-2

CD 115.3125-2

CD 115.3126-2

CD 15.3127-2

CD 115.3128-2

CD 1M5.3129-2

CD 115.3130-2

CD 115.3131-2

CD 15.3132-2

CD 1M5.3133-2

CD 15.3134-2

CD 115.3135-2

CD 1M5.3136-2

CD 15.3137-2

Available on a licensing basis. Finished product
available on: Compact Disc and Cassettes

L

DIGITAL EDITION

HECTOR BERLIOZ

Symphonie Fantastique, Op. 14 a
Rakoczy-Marsch/March

KECTOR BERLIOZ
Symphonie Fantastique Op. 14 a

JOSEPH HAYORN

Symphonien
Na. AS, fiv-mollfin F sharp minor {Abschiedssimfonie/Farewell)
No. 4%, Bmoll/in F minor (La Passione}
No. 59, A-Durfin A (Frusr-fFire Symphony)
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JOSEPH HAYDN
Symphonie No. 45

In cooperation with the World Wild Fund for Nature - WWF - an extensive classical series will be launched for the
german market. This series is not allowed to be exported without prior consent of the respective responsible national
WWF-organisation.

Please contact us via K-Tel International (Switzerland) AG MIDEM BOO"‘ 18.21 phone (16) 92.99.80.42
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PC Quest Goes West. About 400 peopie turned out to greet RCA recording act

PC Quest, which hails from Oklahoma and recently made an in-store
appearance at Sound Warehouse store No. 4 in Midwest City, Okla. Shown,
from left, are PC Quest's Chad Petree, Sound Warehouse manager Liz Morre,
PC Quest's Steve Petree and Kim Whipkey, top 40 KJYO Oklahoma City on-air

personality Ronnie Rocket, and PC Quest’s Drew Nichols.

Crossovers Boost Christian Stores
Winans, Grant, Smith Spur Sales

B BY GLENN DARBY

LOS ANGELES—Lighthouse
Christian Music Stores, a four-unit,
Southern California-based chain
specializing in Christian musie, is
enjoying enhanced audio sales,
thanks to the crossover success of
such artists as BeBe & CeCe Win-
ans, Amy Grant, and Michael W.
Smith.

Those three acts, which have all
benefited by charting in The Bill-
board 200, are ranked 1,2,3 in the
chain’s top 10, which account for
12% of music sales. Moreover, chain
buyer Rosie Case reports the three
acts are also in the chain’s top five

in catalog sales.

Other artists with hit albums in
the chain’s top 10 are Twila Paris,
the Maranatha Singers, Steve
Camp, Carman, DC Talk, and Petra,
with Grant appearing twice for her
“Heart In Motion”’ set and “The
Collection” package.

Case says she feels that the popu-
larity of artists such as Grant is
helping spread the word. “When
non-Christians come in to buy a pop-
ular title, they use our music sam-
pler, and usually end up buying a
not-so-popular Christian title,” she
adds.

In general, about 30% of the
chain’s $1 million in annual sales

WESTWARD HO! Look for
Trans World Music Corp. to break
into the California market in 1992.
Jeff Jones, senior VP and chief fi-
nancial officer at the Albany, N.Y.-
based chain, confirms that Trans
World has committed to open a
store in the Santa Ana market, but
declines to name the center. Shop-
ping center sources tell Track the
chain has signed a lease to open a
store in MainPlace Mall, a major re-
gional shopping center, and is look-
ing at other shopping center deals
in the southern part of the state.
The vast majority of the chain’s
more than 550 stores are east of
the Mississippi, and some observ-
ers wonder if Trans World will be
able to service the California out-
lets properly. But Jones points out,
“We are moving across the South-
west and continuing to expand in
that direction [to Californial.”
Also, he points out that the chain
can have labels make direct ship-
ments to- its soon-to-be California
stores, while deeper catalog can be
shipped out of the Albany facilities.
And in cases of emergencies, there
are always one-stops, he adds.
With North Canton, Ohio’s Cam-
elot Music infiltrating. the state
from the north and Trans World
working its way up from the south,

look for things to get real interest-
ing in the already competitive Cali-
fornia market.

'.R.S. AUDIT: At L.LR.S. Records,
senior VP Barbara Bolan has com-
pleted the restructuring of the la-
bel's sales and marketing staff,
with the hiring of Ira Derfler as
national account director. based in
New York. Derfler, who previously
was Northeast branch manager for
Lanham, Md.-based Schwartz
Brothers, has a counterpart on the
West Coast in Nancy Shamess,
who holds the same title and works
out of the label's Universal City,
Calif., office. Those two are supple-
mented by a team of market mak-
ers, headed by national field mar-
keting director Judy Barahal, who
is based in Chicago. The marketing
reps are Mark Davenport in San
Francisco, Rob Coble in Dallas,
and Joe Karovics in Weshington,
D.C. Among other responsibilities,
Derfler and Shamess will handle
advertising at the larger accounts,
while the focus of the marketing
reps will be to create a buzz froma
grass-roots level, says Barahal.

POS UPDATE: In addition to the
boutique firms specializing in sup-
plying music retailers with point-

Trans World’s Manifest Destiny: I.R.S. Additions

of-sale systems (Billboard, Dec. 14
and Jan. 4), some one-stops are get-
ting into that business, by offering
systems to their account base.
Northeast One Stop, based in Alba-
ny, N.Y,, provides a comprehensive
system called K.I.S.S. to its ac-
counts—both primary and second-
ary—for $3,599.

Hardware for the system is pro-
vided by Hyundai, while software

RETAILY
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was developed by the one-stop. The
retail system is a ‘‘tentacle’” of
Northeast’s own inventory man-
agement system, says Northeast
president Lou Del Signore.
K.I.S.S. currently operates in
Village Music of Oneonta, N.Y,,
and will be tested in one of three
New York Boomer's locations in
the coming weeks, he says. It will
go into other independent and
small-chain stores at a rate of “15,
20 a month for the next six or seven
months,” says Del Signore.

Another company, Cleveland
Data Services Inc., has gone be-
yond its core business of supplying
independent distributors and one-
stops with inventory systems by
offering POS equipment to retail-
ers. Cleveland Data Services has
sold POS scanners to Cleveland
One-Stop, allowing the wholesaler
to rack the six-store appliance re-
tailer Servex, based in Marion,
Ohio.

Cleveland Data Services VP of
operations Gary Eby says Cleve-
land One-Stop has also automated
other retail outlets in its customer
base.

TIDBITS: The National Assn. of
Recording Merchandisers has an-
nounced that Capitol Nashville’s
Garth Brooks will perform at the as-
sociation’s annual convention, to be
held March 13-16 in New Orleans.
Brooks will be featured at the
awards banquet, which concludes
the convention ... Case Logic,
which had about $36 million in sales
in 1991, has completed its move into
its new facility, a 157,000-square-
foot complex in Boulder, Colo. ...
PolyGram has finally hit upon a
name for the former Island Records
independent distribution opera-

(Continued on page 42)

comes from music, says GM Bruce
Bartel, with the rest coming from
Bibles, cards, gifts, and a variety of
books and educational materials.
The chain’s stores range in size
from that of the Arcadia outlet,
which is 4,000 square feet, to that of
the Long Beach outlet, which takes
in 14,000 square feet. The chain also
has a 6,000-square-foot outlet in
Pasadena, Calif., and a 7,000-
square-foot outlet in Glendale,
Calif.

Bartel says the chain’s music de-
partment carries about 3,400 titles,
in a variety