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Two men from different worlds.
And a bond of friendship that
changes their lives forever.
“City Of Joy,” the powerful and
emotional soundtrack by Ennio
Morricone from the new movie
starring Patrick Swayze and
directed by Roland Joffé (“The
Killing Fields,” “The Mission”).
Now playing
forever. sz =
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| ROXAMME brings back that
| od school vigor on har new
| dauble sided singls
“¥a Brother Does™,
Thie album produced by
| CHUBB ROCK and TRAKMASTERZ
i2 erilithed
S0 Down (But Don't Bie 1),

Lahels Place New Stress On Touring
Baby Acts Need Setup Before M TV Play

EBY THOM DUFFY
and MELINDA NEWMAN

NEW YORK—After a decade of wor-
shipping the great god video, record
companies are rediscovering the val-
ue of tour support.

Facing intense competition for ra-
dio play and video exposure for their
developing artists, label executives
say they are paying new attention to
an old strategy—taking their acts on

Kris Kross’ Big
Jump Proves Rap’s
Sales Strength

B BY JANINE McADAMS

NEW YORK—Rap proves its sales
muscle yet again as a pair of 12- and
13-year-old rappers from Atlanta who
call themselves Kris Kross land the
hottest single in the country this
week.

“Jump” (Ruffhouse/Columbia) has

KRIS KROSS

exploded on the Hot 100, leaping
from No. 61 to No. 1 in just three
weeks. (Released two months ago,
“Jump” has been certified platinum.)
On the Hot Rap Singles chart, “Jump”
has reigned at No. 1 for three weeks

(Continued on page 83)

the road. While acknowledging vid-
e0’s influence on album sales and the
clout of videoclips, they note that
tour support has often become more
important than video budgets for art-
ists in the first phase of their careers.

“Ultimately, the biggest bat that
we swing as an industry is the combi-
nation of top 40 and MTV,” says Jim
Guerinot, senior VP of marketing at
A&M. “And touring is the vehicle
that gets you into the batter’s box.
But video to me is advertising. I don’t
buy advertising that doesn’t run; I
don’t want to make a video that
doesn’t get played. And MTV simply
wants to make sure they’re betting
on winners.”

Paul Atkinson, executive VP of
A&R at MCA, agrees. “The chance of
breaking a new band simply by per-
suading MTV to add a new video—no
matter how exciting or well-pro-
duced—is lower and lower. It is a bet-
ter bet for us to put a band on the

PEARL JAM

road for about the same or a little
more than you would spend on a vid-
eo. That would give you an immedi-
ate response. For a video, you might
not get any feedback at all from that
money.”

Coming to MTV with evidence of a
band’s consumer base can only help,
according to the channel’s VP of tal-
ent and artist relations, John Can-
nelli. “It can certainly increase our at-
tention to a video if there’s a story

(Continued on page 16)

EBY DAVID STANSFIELD

MILAN—“Spaghetti house”’—a
derogatory term to the denizens of
Italy’s dance-music community—
has sold a lot of rec-
ords in this country
and has influenced
the international
market with its un-
mistakable mix of
piano, samples and
Mediterranean mel-
ody. Yet many influ-
ential tastemakers
here—while quick to defend the
style’s merits—are now predicting
its demise. They cite a decline in

Italian House Music Yields
To Techno, Hip-Hop, Reggae

the number of 12-inch remix sin-
gles, the backbone of the genre,
and a refocusing of industry at-
tention on artist development.
Fortunately, as Italo house mu-
sic loses some of its
appeal, a revolution
is rumbling on the
country’s dance
floors. Old grooves
are making way for
new ones, including
hip-hop, reggae,
ragamuffin, pop-
dance, and a '90s
version of "T0s disco. And, at least
for now, techno, a mainly instru-
(Continued on page 36)
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One Year Later,
Blacks Praise
GMA Changes

H BY LISA COLLINS

NASHVILLE—African-Ameri-
can artists and executives say
they were pleased with the pro-
gress made by the Gospel Music
Assn. in recognizing their inter-
ests during Gospel Music Week
activities April 59 here. Just one
year ago, the GMA’s big week
was marred by charges of racial

(Continued on page 78)
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still in love with you
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Gtill Divine

With a voice that moves from musical subtlety to virtuoso
flash, Meli'sa Morgan makes her Pendulum debut with Still In
Love With You. Meli'sa has already begun to thrill the audi-
ence she has so many times before as the album’s title track
is exploding at Urban radio and breaking out in the clubs.
Produced by Bernard Belle, Attala Zane Giles, Timmy Allen,

Michael O'Hara and Meli'sa Morgan.
Executive Producer: Ruben Rodriguez.

© 1992 Pendulum Records, Manufactured and Distributed
by Elektra Entertainment, a divisicn of Warner Communications Inc.
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On Pendulum
Cassettes
+ Compact Discs
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ALBUM IN STORE APRIL 14
album: 61273-2/4 12": 66438-0
cassette single: 64767-4
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Annie Lennox Gasts A Solo Spell

Last week, all of London seemed in thrall to a bittersweet Scot-
tish lament. The elegiac ballad could have been linked to the losers
in the British general elections—most appropriately, the United
Kingdom’s defeated Scottish separatists.

But this lament was both more personal and universal in nature,
and prefigured a rebirth rather than a wake. Entitled “Why,” it
was the affecting farewell for Aberdeen-born ex-Eurythmic Annie
Lennox to a stretch of semi-retirement begun in February 1990.
And as the first single from “Diva” (Arista/BMG), Lennox’s debut
solo album, “Why” also confirmed the long-rumored mutual deci-
sion to dissolve the collaboration with composer Dave Stewart that
had made the Eurythmics one of the most successful acts of the
last decade.

Arriving in the midst of an international album-sales sweep-
stakes between Def Leppard and Bruce Springsteen, Lennox’s
“Diva” album became the U.K.’s best seller by a comfortable mar-
gin in its initial week of release, according to Britain’s major retail-
ers. A spokesperson for the 310-store Our Price

that ‘the buck stops here.””

It’s this urgent sense of creative candor, coupled with the unique
hothouse environment of the British music scene, that may have
helped “Why” and the rest of “Diva” (with its stunning eight-selec-
tion companion home video) engender such a startlingly tangible
word-of-mouth campaign. This observer overheard fans discussing
“Why” in a Kings Road cafe, watched cabbies and clerks turn it up
whenever it was broadcast, and saw strangers on Oxford Street
openly sharing the stirred feelings the song sparked as it cozed
from an HMV record shop.

“When I sit down to write,” Lennox explained, “I always try to
think of all the great songwriters who've moved me, so their inspir-
ing songs walk before me and stimulate me for my process. I sup-
pose I'm working to reconstruct my own intimate reflections,
though it may well be cloaked in symbology—but for me the ulti-
mate goal of songwriting is far beyond that. What you really want
to do,” she said, “is send shivers up people’s spines, to create a jolt

of recognition so that people want to hear a song

chain (the nation’s largest) commented, “ ‘Diva’
entered the [chain’s] sales chart at No. 1. It is an-
ticipated it will maintain this position over Easter.”

Chatting in London following that first week’s
outpouring of commercial support, Lennox’s reac-
tion to the public’s response was one of grateful
exuberance.

“To be honest, after being away so long, 1
wasn’t sure who might be waiting for my new mu-
sic,” she confessed in her bubbly Aberdeen burr.
“So I feel like a cat with nine lives!”

Indeed, during the course of her former career
with cohort Dave Stewart, first as part of the
Tourists (who notched a No. 4 U.K. hit in 1979 with
a crackling cover of Dusty Springfield’s “I Only
Want To Be With You”) and then in the Euryth-
mics (whose slew of global smashes commenced in
1983 with “Sweet Dreams [Are Made Of This]”),
Lennox has concocted enough starkly contrasting

Music

TO MY EARS

by moth

again because it makes personal sense to them.”

For Lennox, her own primary experience with
this sort of ecumenical synapse occurred in the
Scotland of her childhood when listening to certain
wistful bagpipe airs. Herself the daughter of a
bagpiper/boilermaker, Lennox recently told Scot-
tish BBC television how close she still feels to the
allembracing lamentations of the pipes, particu-
larly those pealing out the ancient piobaireachd
(pi-broch) forms, which somehow convey a tran-
scendent poignancy.

While determined as an adolescent to leave Scot-
land, she has since come to appreciate its profound
influence on her. And after a difficult life encom-
passing a lonely childhood spent in a two-room ten-
ement, one failed marriage, and a professional
passage marked by much psychic suffering, Len-

% nox has found substantial recent happiness (she
y Whit wed film maker Uri Fruchtman in 1988 and they

personas to rival David Bowie or Madonna. But
whether embodying a New Romantic mannequin
in a tangerine flattop, a gender-bent Elvis impersonator at the
Grammys, or a reflective diva dressing for a Venice masque, the
crux of Lennox’s appeal has remained her eerie voice: a throaty,
dexterous instrument that throbs with pathos.

Indeed, no matter how exotic Lennox’s stage pose has become,
her vocals have never felt performed. Rather, they’ve been potent
for their gut vulnerability. It’s this curious combination of visual
artifice and complete emotional authenticity that has made Lennox
a singularly compelling artist.

Annie Lennox calls “Why” a “deep dialog with myself,” and that
admission may offer clues to its power. As anyone who has seen
the “Why” video can attest, the climactic final verse—“a denounce-
ment of things applied to me”—is rendered by Lennox with a trem-
bling resolve that veers near tears.

Perhaps it’s because the single arrived at a point when both Brit-
ain and America are grappling with a cynical electoral process, but
the final anguished verse of “Why” (“Do you know how I feel?
’Cause I don’t think you know what I feel . .. You don’t know what
I feel”) seems a metaphor for the mistrustful social mood.

“For me,” said Lennox, “the most important thing is to be will-
ing to try to reach others, to want the challenge of representing
my sensibilities as truly as possible to people, both stylistically and
representationally. You must think to yourself as you write songs
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have a daughter, Lola, born in December 1990). It
may be the strength of that new home life that
permitted her to pour so much of her distilled past into “Diva,”
molding the record into an astoundingly powerful document of one
artist’s attempts at communion with her audience.

Certain albums galvanize a moment in time and then forever
own it. Whether contemplating the emotional wreckage of her pas-
sage (“Walking On Broken Glass”) or evoking the professional fail-
ure that might have been (“Legend In My Living Room”), Lennox
generates an aural beauty and a conversational flow seldom
achieved in contemporary rock.

“I use the word ‘diva’ ironically,” said Lennox, “because I'm
singing about how people respond to the act of performing and
also how 7 respond to it.”

Near the end of the 15-0dd months it took to make “Diva,” pro-
ducer Stephen Lipson heard Lennox humming “Keep Young And
Beautiful,” a 1934 hit from the film musical “Roman Scandals.”

“Stephen asked me what the tune was—he loved it. I wanted to
lift the mood after the somber fire of my final song, ‘The Gift.” It
was strictly an afterthought, a postcoital moment; it’s a liqueur [on
the CD version of the record] after the 10course meal 1 tried to
present with ‘Diva.’

“Actually,” Lennox concluded, wryly emphasizing her sensuous
Scottish brogue, “the lyrics are so sexist, charming, and bizarre,
they seemed a perfect way to break the spell of my own songs!”
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Only In Joel Whitburn’s Re-
cord Research Book Collec-
tion — The Only Complete
Source Of Detailed, Accurate
Billboard Chart Data For
Every Record Ever Charted!

WHERE ENRIGO CARUSO

M:=TS MARIAH CAREY

® Peak position ® Debut date
® Peak date ® Weeks charted
® Label ® Record number
® And much, much more in-
depth information, including
artist bios and title trivia, all
arranged for easy reference.

THESE ARE THE BIBLES OF MUSIC PROFESSIONALS & RECORD COLLECTORS WORLDWIDE!

TOP POP SINGLES 1955-1990

The classic Pop music reference work —
and the oenly comprehensive, artist-by-artist
isting of each of the nearly 20,000 hitles
* that ever made the "Hot 100." Every artist
who ever charted and every one of their
hits are listed, whether the artist had 1 obs-
cure hit or 100 big hits! Includes complete
record price and picture sleeve guides,
expanded artist bios and title notes, a Top
200 Artists picture section and much more.
348 pages. Full-color cover. $70.00 Harc-
cover/$60.00 Softcover.

POP MEMORIES 1890-1953

Pop into the past with the only fully re-
searched and documented historical refer-
ence work on early American popular
music. A treasure trove of vintage record-
ings and artists from the reign of Ragtime to
the roots of Rock. Whether your favorite is
Rudy Vallee or Rosemary Clooney, all their
hits are listed here!l 660 pages. Deluxe
Hardcover. $60.00
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|_COUNTRY |

TOP COUNTRY SINGLES 1944-1988

A comprehensive, cross-Country tour of
music straight from the chartland. This un

que volume listing every charted “Coun
try”" single is packed with detailed artist
biographies and record notes — a hit-by-
hit accaunt of the hottest music format in
the USA today! 564 pages. $60.00 Hard-
cover/$50.00 Saftcover.
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BILLBOARD’S TOP 10 CHARTS
1958-1988

The "Top 10" at your fingertips — in fact,
1550 actual, weekly “"Hot 100" Top 10s,
showing each record’s current and pre-
vious week's positions, total “Hot 100
weeks and more, all in the original chart
format. If you want to get “where the
action is,” then delve into these Top 10
charts! 600 pages. Softcover. $50.00.

YEARBOOKS

BILLBOARD 1991/1990/1989/1988/
1987 MUSIC & VIDEO YEARBOOKS
BILLBOARD’S MUSIC YEARBOOKS
1986/1985/1984/1983

Nine handy guides to each year's hottest
hits in charted music and video. The '87
through '91 editions feature both music
and video charts, while the ‘83 through '86
editions completely cover each major music
chart. If you want the complete chart facts
about one full year, these volumes fill the
bill. Various page lengths. Softcover
$35.00 each.

POP SINGLES ANNUAL 1955-1990
The only all-inclusive, year-by-year rank-
ing, based on chart performance, of the
nearly 20,000 titles that ever made the
Hot 100." Lists every chart hit for each
year, arranged by titles peaking at #1 all
the way through titles peaking at #100!
Shows each record's peak date, peak weeks,
playing time and other data, plus weekly
positions of #1 hits, Top Artists rankings
and pictures, Time Capsules and much
more. 736 pages. Full-color cover. $70.00
Hardcover/$60.00 Softcover.

r THE RECORD RESEARCH BOUOK COLLECTION

“The entire Joel Whitburn collection is the first and most valua-
ble source of music information I turn to.”

Shadoe Stevens, “American Top 40”

Call, write or fax for
detailed book descriptions.

P.O. Box 200

Menomonee Falls, Wl 53052-0200
Telephone 414-251-5408

Fax 414-251-9452

The World's Leading Authority
On Recorded Entertainment
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TOP POP ALBUMS 1955-1985

Look up quickly all the charted albums by
David Bowie, Mantovani, ar any of the
other 3,000+ artists listed here. More than
14,000 albums are described in detail, with
artist and title notes, Top 10 singles from
each album, and much more. Supplemen-
tal sections cover special categories. 516
pages. Full-color Saftcover. $50.00.

R&B
TOP R&B SINGLES 1942-1988

A chart-felt tribute to our nation's purest
musical art forms. Whether the chart was
titled "Soul, " "Black,” "Urban Contem-
porary, or 'Rhythm & Blues,”  every
charted single is examined here in defini
tive detail, with extensive artist biogra
phies and record notes. America's most
influential and diverse styles of music are
all documented in this fascinating book!
624 pages. $60.00 Hardcover/$50.00
Softcover.

DAILY #1 HITS 1940-1989

Simply essential, this day-by-day calendar
covers every #1 Pop record of the past 50
years. It's the only reference book any-
where to show the total number of days
each record held the #1 spot! Includes a
complete alphabetical title cross-reference
section. 396 pages. Spiral-bound Softcover.
$25.00
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BUBBLING UNDER THE HOT 100
1959-1985

The superstars and the local favorites. The
regional hits and the “one-shot" wonders.
The “answer” songs. The “imitation’* songs.
The best — and the bizarre. Billboard's
"“Bubbling Under"" chart hosted a broad
diversity of Pop — some great, some for-
gettable, all fascinating. Now, the com-
plete history of this colorful chart is here in
a brand new volume, with a special bonus
section that lists, by artist, every “Bubbling
Under" entry that moved on to the "'Hot
100! Over 300 pages. Full-color Hard-
cover. Reg. $45.00. PRE-PUBLICATION
SALE $40.00. (Anticipated Publicatian
Date: July 1992).

“HOT 100"’ CHART BOOKS

BILLBOARD HOT 100 CHARTS-THE
SIXTIES 1960-1969

BILLBOARD HOT 100 CHARTS-THE
SEVENTIES 1970-1979

BILLBOARD HOT 100 CHARTS-THE
EIGHTIES 1980-1989

Look up your “"Hot'" hits right in the source,
with these ten-year volumes of actual,
weekly “Hot 100" charts reproduced in
their picture-perfect entirety, in black and
white, at about 70% of original size. The

original graphics and excitement of each
week's chart are dramatically captured
here, in these ultimate charted guides to
three diverse musical decades! Over 550
pages each. Deluxe 9" x 12 Full-color
Hardcovers. $95.00 each.

BILLBOARD #1s 1950-1991

See in seconds which record held the top
spot each and every week for 42 years an
Billboard's Pop, R&B and Country singles
and albums charts and Adult Contempor-
ary singles chart. A special section, *'Royal
Court of #1's,” lists the greatest #1 hits of
all-time and for each category. 336 pages.
Softcover. $35.00.

TOP 3000+ 1955-1990
Every Top 10 Hit Of The Rock Era

Did “Summer Breeze" blow away “Windy''?
Was “Brown Sugar”’ sweeter than “Honey ¢
Find out fast with this all-time ronking of ol
the records to ever peak in Billboard's Pop
singles Top 10. The cream of the crop —
ranked one-by-one from #1 to #3,435! 180
pages. Softcover. $25.00.
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Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Com-
mentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036.

ALBUM AS ART FORM: GREATER VARIETY NEEDED

B BY STEVEN J. DIAMOND

The album is the most important
product of our music industry. It is
where artists entertain through
music and song. Albums sustain
our economic survival. All other
products, such as singles, videos,
and concerts, are its satellites.

Yet today, while album income is
higher than ever, the number of
unit sales for new albums is on a
sharp decline. At the same time, a
tremendous amount of album
sales are from CD reissues of old-
er catalog.

This imbalance between past
and present is critical. If the album
art form is ignored or neglected, I
believe we will continue to lose
faithful album buyers and fail to
attract new ones.

Inherent in many of yester-
year’s proven albums is a variety
of musical styles. An example is
the Beatles’ “Rubber Soul,” which
includes the R&B-flavored “Drive
My Car” along with the country-
western ““What Goes On.” Similar-
ly, a decade later, the Eagles
placed the funk-filled title track of
“On The Border” within minutes
of the bluegrass strains of ‘“Mid-
night Flyer.”

I believe an artist’s audience
welcomes musical variation. At the
same time, it solidifies the artist’s
unique identity. Certainly, the

blues-based Rolling Stones re-
mained the Stones as they ham-
mered out the hillbilly refrain of
“It’s All Over Now” or cast Ba-
roque shadows in “She’s A Rain-
bow.”” Ray Charles, Linda Ron-
stadt, Van Morrison, and Paul Si-
mon have also explored many
different styles of music.

Today, especially for emerging
artists, there is an emphasis on tai-
loring music to fit rigid marketing
formats. In addition, there is an
extreme promotional emphasis on
the single release. But, with a vast
array of musical influences, how
can artists mold themselves into
categories and still maintain heart-
felt inspiration?

We must both promote artists
and encourage their creativity
while protecting their musical
freedom. Otherwise, we will fail to
introduce unique artists with po-
tential for building solid album
catalogs. Consequently, artists
should not have to consider mar-
keting strategies and promotional
pressures when they record their
albums.

Album buyers seek artists who
convey honest thoughts, ideas, and
emotions that are open to interpre-
tation and spawn imagination. Ex-
amine the spectrum, for example,
from Smokey Robinson to Pink
Floyd to Joni Mitchell to Herbie
Hancock. Accompanying the cool

grooves and sublime musicianship
s an innate artistic statement to
which the album buyer can relate.

For this reason, rap music is ef-
fective. It speaks directly to its
young audience. There is, howev-
er, another large album-buying au-
dience that also yearns to be spo-
ken to. They are the faithful album
buyers of the last 25 years. CD re-

issue sales indicate that these con-
sumers still enjoy listening to al-
bums. I believe their musical taste
remains strong and has even ex-
panded.

Yet, with family and career re-
sponsibilities, this adult audience
identifies with more than just the
ever-present topic of adolescent
sex. They accept screaming gui-
tars, because they grew up on
rock'n’roll. They welcome encoun-
ters with harmonic dissonance, be-
cause they’ve come to know jazz.
Missing in the mix are the emotion-
al and intellectual components

‘We must both

promote artists
and encourage
their creativity’

Steven J. Diamond is a
Los Angeles-based
album producer.

that relate to their lives.

If we are to prevent music retail-
ers from becoming album muse-
ums of compilations and boxed
sets, the industry must aggres-
sively pursue the over-25 audience.
I believe that inspired lyrics em-
bodied in a variety of contempo-
rary music styles—plus targeted
marketing and promotion strate-
gies—will entice
these consumers to
buy albums.

At the same time,
it is important to at-
tract new audiences
of album listeners.
Fortunately, when-
ever popular music
becomes sterile and
predictable, there is
renewed interest in
the bedrock of roots music. When
this occurs, popular music evolves.
It bunny-hops a step back and then
a few steps forward.

For instance, during the first
half of recorded music’s history,
much of the music came from the
theater. This is a bedrock layer
waiting to evolve. Musical theater,
which merges a storyline and char-
acterization with song, helped
pave the way for the long-playing
album. In fact, many of the songs
that today are called “standards”
came from musicals. As rock’n’roll
emerged in the '50s, the music

business claimed independence
from the theater, but in the ’60s
and '70s, many conceptual albums
paid homage to theatrical roots.
Today, theatrical staging and
lighting are mainstays in the pro-
duction of popular music concerts.

It is true that contemporary mu-
sical theater has little in common
with current popular music. Yet, at
a time when the art form of the al-
bum is in need of impetus, it ap-
pears worthwhile to investigate
this medium. For one thing, musi-
cal theater can present any style
of music, along with lyrical sub-
stance. Also, in a world of laser-
disc, video, and surround-sound
stereo television, the prospect of a
contemporary-music collaboration
with theater music seems like a
natural evolution. At least it could
lead to the creation of a genre that
might appeal to older album buy-
ers and their families.

This already seems to be hap-
pening in country music, which has
recently exploded in popularity.
Not only is this popularity due to
the evolution of a roots music, but
country also appeals to the entire
family. Of course, it is important
to entertain specific demographics
and age groups. Yet it is also great
when everyone in a family can go
to a show and then purchase the
performer’s album for further en-
joyment.

AT40 DOING 0K

For 22 years, listeners have tuned
in to “American Top 40" not only to
hear the latest hits, but also for our
chart facts and human-interest in-
formation about the stars behind
the week’s biggest records as
ranked by Billboard. I guess it is
this well-known association that led
one of your reporters to be so unbi-
ased that she dealt us a great dis-
service (Billboard, April 11).

To paint “AT40” as an also-ran
among network radio countdown
shows is unfair and historically in-
correct. After all, “AT40” was the
prototype for all countdown shows
that followed.

Regarding the “numerous letters
opposing [‘AT40’s’] switch” from
the Billboard Hot 100 to the Bill-
board Top 40 Radio Monitor, such
letters were received, but they were
written by devoted “AT40 listen-
ers, not by “AT40” affiliates. After
all, “AT40” did what any smart
company would have done: We lis-
tened to our customers and modi-
fied our product to serve their
needs. It is therefore unfair to
make such a logical decision sound
like a blunder!

The biggest omission in the arti-
cle was the lack of information
about the dominant position of
“AT40" in the international market.
Granted, the focus of the piece was
on domestic affiliates; but when
you talk about the very survival of

a show, present all the facts.
“American Top 40" always has
been—and remains—the most-lis-
tened-to music show in the world.
Regardless of the fragmentation of
top 40 radio, “AT40” is still heard
on more than 300 commercial radio
stations in 83 foreign countries.
Also, this year “AT40” is celebrat-
ing its 20th anniversary on the
Armed Forces Radio Network,
which covers every continent on
earth. Our international success is
one more reason why the future of
“AT40” is not at all “shaky.”
Competition is a healthy thing.

SHADOE STEVENS

LETTERS

It’ll keep Rick, Casey, Adam, and
me on our toes.

“American Top 40” is alive and
well and looking forward to many
more years of success. So, despite
what you may read in this or any
other trade paper, if you're going to
bet on any show’s survival, bet on
“AT40’s.” We've weathered other
storms in the past. We'll ride this
one out, too.

Shadoe Stevens
Host "“American Top 40"
Los Angeles

TOTAL EXPOSURE

The Feb. 1 and 15 issues of Bill-
board showed the continuing myo-
pia of retailers, music video chan-
nels, and radio stations in not per-
ceiving music from the viewpoint of
the audience’s total exposure, par-
ticularly as pertains to the increas-
ing boomer audience for country
music.

Look at the contradictory com-
ments by VH-1 and CMT program-
mers in their goals to reach the
same demographic. CMT wants to
ban the minimovies that make it a
unique and enjoyable channel for
grown-ups to watch. VH-1 claims to
‘encourage minimovies—but merci-
lessly edits down longer, narrative
videos.

CMT coordinates promotion with
radio stations—but the stations it
picks are nowhere as interesting
and adventuresome as CMT. Here

in New York, talent like Nanci Grif-
fith, John Gorka, Will T. Massey,
Mark O’Connor, and other instru-
mentalists mostly get heard on pub-
lic radio, which the industry practi-
cally ignores. (Their listeners pay to
be members, so think how much
they must spend on albums!)

Local retail store managers clear-
ly don’t watch TNN or CMT or real-
ize that they are available to their
customers. Artists who are in
heavy video rotation on these chan-
nels are not included in the stores’
paltry country sections. Marty Stu-
art’s “Tempted” was off the TV be-
fore it finally trickled in to the
stores. Similarly, Riders In The Sky
have a national weekly children’s
show on CBS (as well as appear-
ances on TNN), but are nowhere to
be found in the stores, forcing fans
to their sole listing in the “Music
For Little People’ catalog.
Shouldn’t the promotional staffs re-
alize that the viewer/listener/pur-
chaser is all one person?

Nora L. Mandel
Forest Hills, N.Y.

KEEPING CURRENT WITH RAP
This letter is to congratulate Bill-
board and Havelock Nelson on the
great job they are doing in keeping
the music industry informed on the
happenings in the rap community.
Since Bust It Records is a rap la-
bel, I believe that Billboard’s new
rap column is very important to

those not in tune to rap music. Rap
is a big part of the music scene, be-
cause it practically dominates the
R&B charts, has its own chart, and
holds its own in this industry. Thus
having a column specifically for rap
is well-deserved and needed. My
only complaint (if it can be consid-
ered a complaint) is that I would
like to read this column on a weekly
basis instead of biweekly.
Keep up the great work!
Penny Chan
N.E. Regional Promotions Manager
Bust It Records
Oakland, Calit.

RECOGNIZING RAP

] want to thank Billboard for finally
giving rap music the recognition it
deserves. Havelock Nelson's “The
Rap Column” is something that has
been needed for a long time. As
your charts clearly indicate, rap
sells and will be around for a long
time to come. In fact, I have been
conducting an informal survey with
independent retailers and have
found that rap music is 60%-80% of
their total sales. While I do look for-
ward to reading “The Rap Column”
(biweekly), I strongly feel that since
rap music is so popular, Billboard
should seriously consider running

the column on a weekly basis.
Sincere Thompson
National Director, Rap Promotions
PolyGram Label Group
New York

BILLBOARD APRIL 25, 1992
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New Radio Rules Not Set In Stone

More Changes In Ownership Limits?

@ BY SEAN ROSS

LAS VEGAS—Even as FCC chair-
man Al Sikes gives broadcasters the
go-ahead to pursue ownership of
more than one FM or AM radio sta-
tion per market, Sikes and several
other FCC staffers seem to be steel-
ing themselves for changes in their
recently posted ownership-rule modi-
fications—changes that might come
not just from Congress but from the
FCC itself. That was the most impor-
tant of the occasionally conflicting
messages that emerged at this year’s
National Assn. of Broadcasters con-
vention, held April 12-16 here.

The FCC recently decided to raise
the radio ownership limit from 12
AMs and 12 FMs to 30 of each and to
allow up to three co-owned AMs and

FMs in a market (Billboard, March
21). The announcement of that rule
change set off an immediate fire-
storm of criticism from Congress and
minority groups, both of which raised
questions about the impact of the
move on the diversity of broadcast
ownership.

With the likelihood of Congress in-
tervening at some point this summer,
Sikes used a press conference at
NAB to declare that, while he ex-
pects no “wholesale”” changes in the
new rules, “I have never said I am
committed to no changes whatso-
ever.”

Both Sikes and FCC Mass Media
bureau chief Roy Stewart indicated
at NAB that the commission could
make changes this summer or fall in
response to the petitions for reconsid-

Supermarket Vid Action Draws
Indies But Not Majors To Gonfab

@ BY PAUL SWEETING
and EARL PAIGE

NEW YORK—For the first time, a
substantial number of independent
home video suppliers and distributors
are planning to take booths at the
The Food Marketing Institute’s gen-
eral merchandise/health and beauty
care convention, to be held Oct. 2528
in New Orleans.

However, despite FMI's aggres-
sive courting of the video trade, none
of the major Hollywood studios is
committed to exhibiting at the show.
FMI director of exhibits Chris Brown
says the grocery store trade associa-
tion is revamping its exhibit-space al-
locations to account for the smaller-
than-expected studio presence.

FMI had originally allocated 25,000
square feet of exhibit space—about
one-third of the show’s total—for its
first-ever Video Showcase, a dedicat-
ed video annex. Now, according to
Brown, that space will be cut in half.

“We've talked with the majors, and
it seems they're really more interest-
ed in using the show to communicate
a message about what [video] can do
for the retailers,” Brown says. “They
really aren’t interested in bringing in
full displays, and they're very wary
of getting into a game of one-upman-
ship with each other in terms of
booths.”

Blockhuster Loses
First Round In Suit
By D.C. Franchisee

@ BY BILL HOLLAND

WASHINGTON, D.C.—Capitol En-
tertainment Management Co. of Dal-
las, a Blockbuster franchisee, will get
its day in court next January to ask
for $140 million damages in compen-
sation for alleged fraud and breach
of faith involving 69 Blockbuster-
owned Erol's Inc. video stores in the
D.C. area.

District Court Judge Candace G.
Tyson of the 44th Circuit in Dallas,
following a two-week preliminary
hearing, granted an injunction

(Continued on page 85)

Plans now call for the majors to
jointly sponsor an exhibit that might
feature examples of supermarket
video departments, as well as a pack-
age of seminars to help educate gro-
cery retailers about the category.
The joint exhibit could also involve a
fixturing supplier and possibly one or
more distributors.

Notwithstanding the majors’ am-
bivalence, enthusiasm for the third
annual general-merchandise show re-
mains high among independent sup-
pliers and distributors.

Nashville-based distributor In-
gram Entertainment, for example,
plans to double its booth space from
that of last year’s show, according to

(Continued on page 79)

eration of the new rules that are ex-
pected to be filed.

On Capitol Hill, meanwhile, there
are indications that key Congress-
men may be willing to support an
ownership cap of 20 or more AM sta-
tions and an equal number of FMs.
And FCC commissioner Jim Quello
now says he favors cap numbers in
the 20-20 range and up to four sta-
tions per market (see Washington
Roundup, page 70).

At an April 14 NAB session, Quello
and another FCC commissioner, Er-
vin Duggan, locked horns on the like-
lihood of getting the new rules past
Congress in their current form.
While Duggan thought Congress

(Continued on page 67)

@ BY JEFF CLARK-MEADS

LONDON—Labour, the loser in the
April 9 general election here, was
the only major party to announce a
formal policy on the music industry.
However, in the cut and thrust of
debate about taxation, health ser-
vices, and the economy, its musical
initiative amounted to an effect at
the ballot box that Labour’s tradi-
tional blue-collar support would
tend to describe as “bugger all.”
The Labour document, “Music—
Our Cultural Future,” said the mu-
sic industry should be treated as a
serious business and should have

Lahour Party’s Loss Galled
Costly To U.K. Music Biz

its cultural contribution recognized
alongside its economic impact. Un-
surprisingly, those two main points
coincide with record companies’
most frequent complaints about the
Conservative government.

Nonetheless, British Phono-
graphic Industry chairman Maurice
Oberstein is undisturbed that La-
bour failed to win the election and
that the Conservatives have se-
cured their fourth consecutive na-
tional victory.

Oberstein, who is also chairman
and CEO of PolyGram U.K., main-
tains that the British music busi-

(Continued on page 79)

Martell On The Move. More than 50 industry leaders attended the Presidential
Kickoff Breakfast for the 1992 T.J. Martell Fundraising Campaign in Nashville to
hear details about the newly announced Frances Williams Preston Laboratory at
Vanderbilt Univ. Among them, from left, are Floyd Glinert, president/CEO of
Shorewood Packaging and chairman of the T.J. Martell Board; Jimmy Bowen,
president of Liberty Records and T.J. Martell's Nashville fund-raising chairman;
Frances Preston, president/CEO of BMI and the 1992 T.J. Martell Humanitarian
Award recipient; Dr. Roscoe Robinson, vice chancellor for health affairs at
Vanderbilt Univ. Medical Center; Roger Sovine, VP of writer-publisher relations
for BMI Nashville; Tony Martell, senior VP/GM of Epic Associated Labels and
president of the T.J. Martell Foundation; and Paul Jankowski, regional promotion
manager for MCA and T.J. Martell's Nashville events chairman.

Vid Buying Group Parent Sues Baker & Taylor
IVR Charges Distributor With Breach Of Contract

W@ BY PAUL VERNA

NEW YORK—The Independent Vid-
€0 Retailers Management Co., which
operates a large video buying group
based in Indio, Calif., is suing Chica-
go-based distributor Baker & Taylor
for alleged breach of contract result-
ing from the termination of a distri-
bution agreement between the two
parties.

In an action filed April 15 in the Su-
perior Court of California in River-
side County at the Indio Branch, IVR
charges B&T with attempting to “un-
dermine and destroy” the buying
group’s business before the agree-
ment between the two parties offi-
cially was to expire on May 27.

The suit states: “Prior to the expi-
ration of the 60-day notice period, and
even prior to the date of the notice of
termination, B&T embarked on a
course of conduct designed to deprive
plaintiff of all of its business as de-
scribed above.”

IVR is charging B&T with “solicit-
ing plaintiff’s key employees and in-
dependent contractors, acquiring cus-
tomers’ lists belonging to plaintiff . . .
and encouraging by direct solicitation
plaintiff’s customers to leave plain-
tiff and to deal directly and exclusive-
ly with B&T.”

IVR operates the buying group

that resulted from the fall 1991 mer¢-
er of the Independent Video Retailers
Assn. and the American Video Assn.
The merged entity, known as IVRA/
AVA, claims membership of more
than 4,000 independent video retail-
ers.

The arrangement between B&T
and IVRA/AVA dates back to March
1990, when the distributor inked a

two-year distribution agreement with
AVA (Billboard, April 14, 1990). Ac-
cording to the suit, the agreement
provided the buying group with an
array of benefits that included low
pricing, specials, rebates, reduced
shipping charges, and co-op advertis-
ing participation.
In addition to the B&T deal,
(Continued on page 85)

@ BY JIM McCULLAUGH

LOS ANGELES—Basketball great
Earvin “Magic” Johnson and talk
show host Arsenio Hall are bring-
ing the case for AIDS awareness to
home video. Paramount Home Vid-
eo will distribute a not-for-profit
original program hosted by John-
son, who has tested positive for the
HIV virus, and Hall. The tape will
feature a number of music industry
celebrities, including Paula Abdul
The release represents the high-
est-profile effort yet by the home

Magic, Arsenio Take Shot
At AIDS Awareness On Vid

video community in the battle
against the disease, and it comes at
a time when the number of music
industry efforts concerning AIDS
is growing (Billboard, Jan. 25).
Formatted as an “edu-tainment”
program combining straight talk,
vignettes, and music, “Playing It
Safe: The Truth About HIV, AIDS
And You” will see a “first wave”
duplication of close to 1 million
units, according to Barry London,
president of Paramount Pictures
Motion Picture Group/Worldwide
(Continued on page 85)

Entertainment
Stocks Outpace
Overall Market

@ BY DON JEFFREY

NEW YORK—Although the acceler-
ating stock market began to run out
of steam as the first quarter came to
a close, entertainment stocks still
managed to outperform many other
industries.

According to a Billboard analysis
of 41 entertainment stocks, their
price went up an average 5.9% in the
three months that ended March 31.
Winners beat the losers by more than
two to one, with 28 stock prices rising
and 13 declining.

In contrast, the average U.S.
stock’s value, as measured by Stan-
dard & Poor’s 500-stock index, fell
3.2% during the period. A more fre-
quently followed market index, the
Dow Jones Industrial Average of 30
blue-chip stocks, rose only 2.1%.

The Nasdaq composite, an index of
the smaller stocks that trade over the
counter, was up 2.9% in the period.
But, in Billboard’s sample, the 16
over-the-counter stocks rose a whop-
ping 18%, far outpacing the higher-
capitalized issues listed on the New
York Stock Exchange, whose aver-
age price went up just 4.8%.

In percentage terms, the biggest
winner in Billboard’s survey was Ac-
claim Entertainment Inc., a Long Is-
land, N.Y.-based marketer and dis-
tributor of video games. This over-
the-counter stock rose 74.3%, or
$3.4375 a share, to close at $8.0625.
The company has reported strong
year-to-year gains in revenues and
net profits.

The biggest loser was Video Juke-
box Network Inc., a Miami-based
company that programs music videos
for cable subscribers. Its stock fell
33.3%, or $1.125, to $2.25, as expan-
sion of the network began to slow.

In dollar terms, the biggest mover
was The Walt Disney Co., whose
stock jumped $37.125 (32.4%) to close
at $151.625. The success of the film
“Beauty And The Beast” and opti-
mistic forecasts about the new Dis-
ney theme park in France encour-
aged investors.

Taking the biggest dollar drop
was Matsushita Electric Industrial
Co., the Japan-based owner of
MCA'’s recorded music and home
video businesses. It fell

(Continued on page 63)
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Lahels Jump On Reggae Bandwagon

Radio, Club Successes Prompt Signing Spree

H BY LARRY FLICK

NEW YORK—The ongoing radio and
club success of Shabba Ranks, UB40,
and Maxi Priest has sparked a verita-
ble signing spree of reggae and
dancehall artists by some major la-
bels.

Although the genre has previously
had a respectable presence in the pop
arena via such artists as the Police,
Ziggy Marley, Eric Clapton, and Des-
mond Dekker, the newfound accep-
tance of pure reggae and dancehall
music in the mainstream has led la-
bels to take a closer look at the Ja-
maican music scene.

While top 40 radio has yet to tap
into reggae acts beyond Priest and
UB40, club programmers are now
taking a strong interest in the music,
and urban radio has been open to hip-
hop versions of reggae. Meanwhile,
album and 12-inch-single sales for
reggae and dancehall releases are on
the rise.

“Our sales of dancehall and reggae
have practically doubled in the last
three months,” says Sharon Medlet
of Record Runner in Miami. “Mostly,
we're selling a lot of records to club
DJs. It seems to appeal to people who

are tired of exclusively playing typi-
cal dance and R&B music.”

Among the reggae acts that have
received extensive club play over the
past year or two are Beats Interna-
tional, Bobby Konders, Steely & Cle-
vie, and Shabba Ranks.

Ranks is also one of the leading
major-label reggae artists, having
spawned a gold Epic album, “As Raw
As Ever,” and three successful sin-
gles.

Other up-and-coming reggae and
dancehall acts on majors include
Beats International on Polydor, Bob-
by Konders & Massive Sounds on

Mercury, MC Kinky on Charisma,
and Columbia’s Super Cat and Midi,
Maxi & Efti. Each of these acts has
just issued a single, and they are
quickly making inroads with club, ur-
ban radio, and radio mix-show pro-
grammers.

Additionally, Columbia is basking
in the critical acclaim generated by
its “Dancehall Reggaéspanol” compi-
lation, which was issued about two
months ago. The success of the al-
bum has indirectly led to a slew of
reggae and dancehall artist deals at
the label. At the moment, Cobra, Ti-

(Continued on page 79)

Positive ‘Changes.’ Geffen executives congratulate Kathy Troccoli, whose
single “‘Everything Changes” has reached the top 20 of Billboard’s Hot 100
Singles chart. Shown, from left, are marketing VP Robert Smith; GM Al Coury;
Troccoli; president Eddie Rosenblatt; and sales VP Eddie Gilreath.

Omaha Retailers ‘Stung’ Over Sale Of Grew Album

B BY MELINDA NEWMAN

NEW YORK—Following the sale of
2 Live Crew’s “Sports Weekend” to
minors by six music stores in Omaha,
Neb., City Prosecutor Gary Bucchino
was deciding at press time whether
to press charges against the retailers
for violating Nebraska’'s obscenity
law by allegedly selling pornography
to minors.

The names of half a dozen stores in
the Omaha area were turned over to
Bucchino as a result of a sting opera-
tion conducted April 11 by City Coun-
cilman Steve Exon and an anti-ob-
scenity group, Omaha For Decency.

At the minimum, Exon says he
would like to ensure that these stores
post signage declaring that no rec-
ords stickered with “Parental Adviso-
ry: Explicit Lyrics” warnings will be

sold to minors. At the maximum, he
says he is talking to his father, U.S.
Sen. J.J. Exon (D-Neb.), about intro-
ducing legislation that would ban the
sale of such product across state
lines. “That would be the optimum
way of putting groups like 2 Live
Crew out of business,” Exon says.
“But I'm under the impression that
passing such legislation would be
tough.”

New Gapitol/EMI Latin Prez Has GCrossover Dreams

B BY JOHN LANNERT

MIAMI—José Behar—named presi-
dent of Capitol/EMI Latin March
30—describes the future musical di-
rection of Capitol/EMI Music’s U.S.
Hispanic affiliate in one succinct ex-
pression: “symbiotic crossover.”

“We hope to establish a flow be-
tween our label and the parent com-
pany whereby specified bilingual art-
ists can simultaneously develop a ca-
reer in both the Hispanic and Anglo
markets,” explains Behar.

“The advantage of having a strong
Latin label within a multinational is
that you can reach 25 million Hispan-
ics in the U.S. and Puerto Rico. So

when we have an artist like Jon Se-
cada, who is on SBK Records in En-
glish and Capitol/
EMI Latin in
Spanish, we are
able to maximize
the potential of
that artist.”

Capitol/EMI
Latin is working
Secada’s leadoff
single, “Otro Dia
Mas Sin Verte,”
the Spanish-language equivalent to
his pop track “Just Another Day
Without You.”

Conversely, notes Behar, his two
Tejano stars, Emilio Navaira and Se-

lena, can flip over onto Anglo radio
dials. “I think we can successfully
cross Navaira into country and Se-
lena into pop/R&B,” says Behar,
adding that “both artists still would
continue to record Tejano albums if
they found prosperity in the Anglo
area.” Navaira has signed with Nash-
ville-based Refugee Management,
which also handles Holly Dunn and
the Texas Tornados.

Behar, formerly VP/GM of the la-
bel, further states that building a bi-
market career would brighten the
touring picture for prospective cross-
over artists.

But Behar’s crossover dreams do
not end with the Hispanic/Anglo

Rossi Named

NEW YORK—Billboard has
named Terri Rossi to the new posi-
tion of director of operations/R&B
music group.

In her new
post, Rossi, who
is based in New
York, will serve
as Billboard's se-
nior executive
for the R&B mu-
sic community.
In this capacity,
she will inter-
face with the
magazine’s major departments, in-
cluding sales, editorial, charts, cir-
culation, and conferences.

ROSSI

Director Of Operations/R&B

“As a leading expert on all as-
pects of the R&B industry, Terri
Rossi is an uncommonly astute and
respected force in the field and the
ideal person to direct Billboard’s
expanding commitment to this mu-
sic in the '90s,”” says Timothy
White, Billboard’s editor in chief.
“We are enormously pleased and
excited with the superb skills and
energy she’ll be bringing to this
pivotal new post, and we feel it rep-
resents an extremely positive step
in Billboard’s historic dedication to
the coverage and support of the
creatively explosive world of
R&B.”

Rossi, who was Billboard’s asso-

ciate director of charts/special
markets, will continue with her
current duties of overseeing the
compilation of Billboard’s special-
market charts, including R&B sin-
gles and albums, jazz, gospel, and
rap. She also writes the weekly
Rhythm Section column.

Before joining Billboard in 1986,
Rossi worked in various capacities
in the music industry, serving as
promotion coordinator at Philadel-
phia International Records and
handling national radio promotion
for Sam Records and A&R for
Venture Records. She also headed
her own label, Are 'N Be Records.

market. In addition, Behar says he
wants to break Navaira and Selena,
as well as fellow Tejano acts Mazz
and Roberto Pulido, into other His-
panic territories, such as Mexico.

“We think we could do 400,000-
500,000 units in Mexico with these
artists,” says Behar.

Behar observes his effort to break
U.S. Hispanic acts in Mexico and oth-
er Latin territories stands in direct
contrast to his marketing philosophy
when he assumed command of Capi-
tol/EMI’s newly formed label in 1989.

“At that time we wanted to break
our artists coming in from other terri-
tories,” recalls Behar. “That’s why

(Continued on page 32)

Sen. Exon’s press secretary, Doro-
thy Endacott, says that “as of yet”
his office is not involved with any leg-
islation of this nature.

Councilman Exon linked with Oma-
ha For Decency after hearing about
the passage of Washington State’s
“erotic music bill,” which amended
the state’s obscenity law to include
sound recordings (Billboard, April 4).

The councilman asked City Prose-
cutor Bucchino about such a bill’s
likelihood as city legislation and was
told that Nebraska's state obscenity
law already covered the sale of por-
nography to minors. In fact, Buc-
chino used the law to successfully
prosecute a Pickles Records & Tape
store in 1991 for sale of 2 Live Crew’s
“As Nasty As They Wanna Be” to an
11l-year-old. The store paid a $250
fine; maximum penalty for selling ob-
scene materials to minors in Nebras-
ka is a $1,000 fine and a year in jail.

Exon targeted the stickered 2 Live
Crew album because “it presented a
popular piece of music and was one
that a number of teenagers indicated
was well known,” he says. The al-
bum, released more than six months
ago, reached No. 22 on The Billboard
200 and is currently at No. 161.

He recruited four white teenagers

(Continued on page 85)

Trans World Plans Secondary
Stock Offering To Lessen Debt

M BY ED CHRISTMAN
and DON JEFFREY

NEW YORK—In a move to pay
down debt and increase the liquidity
of its stock, Trans World Music Corp.,
which operates the nation’s second-
largest music retail chain, plans a
secondary offering of 1.84 million
shares.

According to the company’s pro-
spectus, 800,000 of the shares will be
newly issued, while the remainder
are owned by Bob Higgins, president
of the Albany, N.Y.-based chain.

Trans World’s portion of the pro-
ceeds could raise about $19.4 million,

based on the $24.25 for which shares
of the stock were trading April 10,
when the company filed a registra-
tion statement with the Securities
and Exchange Commission.

Higgins will sell 800,000 of the 1.04
million shares coming from his hold-
ings, with the remainder going to
Goldman Sachs, the New York-based
financial firm serving as the offer-
ing’s underwriter. Goldman Sachs
has an option to sell that over-allot-
ment for 30 days after the Trans
World/Higgins offering.

If all 1.04 million of the shares he is
offering are sold, Higgins will retain

(Continued on page 79)

www americanradiohistorv com

BILLBOARD APRIL 25, 1992


www.americanradiohistory.com

Ready To Go The Distance

The Outfield made theirdebut with
the Double Platinum LP Play Deep.
Now, John Spinks and Tony Lewis

return with a hard-hitting 1ew album.

Featuring the first single “Closer To Me,”
Rockeye evokes the spi-it of their most
acclaimed work - a spirit that's propelled this
London rock duo to critical and commercial

T . ! succass on both sides of the Atlantic.

The Outfield « Rockeye ¢« “Closer To Me"
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Amy Grant Lands Dove’s Top Honor
Patti Pockets 4; English Top New Act

E BY LISA COLLINS

NASHVILLE—If the results of the
23rd annual Dove Awards bear any
weight in the gospel music industry,
Amy Grant won’t have to find an-
other platform for the kind of music
she’s making. The Gospel Music
Assn. bestowed upon Grant its top

Def Jam Goes
West To Start
A New Label

B BY HAVELOCK NELSON

NEW YORK—Having firmly es-
tablished itself as a rap power-
house with East Coast-based tal-
ent, including L.L. Cool J, Public
Enemy, Slick Rick, and 3rd Bass,
Def Jam/RAL has formed DJ
West Records to mine the talents
of artists who are “distinctly non-
Northeast,” according to Lyor Co-
hen, the COO of Def Jam/RAL.
The new label will be operated
with staff already in place at Def
Jam/RAL’s Manhattan offices
and will be distributed by Sony via
Columbia Records.

DJ West’s initial signings are
hardcore stylist Mel-Low, from
Los Angeles; MC Sug, also from
L.A.; and the Boss, a Detroit na-
tive living in L.A. MC Sug is the
second female rapper in the RAL
ranks.

DJ West expects Mel-Low's
“Home Of The Cavi” to be its first
single release in May. His already
completed album is scheduled for
July release. Sug and the Boss are
still in the studio.

“When Def Jam was started,
there really was no burning desire
to develop a West Coast arm,”

(Continued on page 85)

honor, artist-of-the-year. Grant,
who was touring overseas, was un-
able to attend the event, which was
broadcast live on The Nashville Net-
work. The artist also shared co-writ-
ing credits with Michael W. Smith
and Wayne Kirkpatrick for “Place
In This World,” which was named
song of the year. Smith, who won an
American Music Award for favorite
new artist (adult contemporary),
went home empty-handed in the oth-
er top categories.

It was Sandi Patti who dominated
the awards program, taking home
four trophies, including female vo-
calist of the year. It was the 11th

year in a row Patti was so honored.
In addition to female vocalist, Patti
won prizes for inspirational song,
children’s music, and shortform vid-
€o.
The night’s big shocker came in
the form of a double win for Michael
English, who scored top honors as
male vocalist and best new artist.
“I’ve never been so surprised in my
life,” English said. English had col-
lected five nominations for his self-
titled debut solo project.

For the last six years, English has
performed with the Gaither Vocal
Band, which scored an award for

(Continued on page 30)

Phuncky Pheast. Ruffhouse/Columbia recording group Cypress Hill is honored
at a luncheon by Columbia to celebrate the success of the single “The Phuncky
Feel One,” which reached No. 1 on Billboard's Hot Rap Singles chart. Shown,
from left, are Joe “The Butcher” Nicolo, president, Ruffhouse Records; Chris
Schwartz, CEO, Ruffhouse Records; DJ Muggs and B-Real, Cypress Hill; Don
lenner, president, Columbia Records; and Sen Dog, Cypress Hill.

Axl Dodges Arrest, Gould Be Nabbed After U.K. Date

B BY CHRIS MORRIS

LOS ANGELES—Guns N’ Roses
canceled an April 10 show at the
18,000-seat Rosemont Horizon in I1li-
nois and April 13-14 concerts at the
23,000-seat Palace in Auburn Hills,
Michigan, after local police threat-
ened to enforce a Missouri warrant
for Rose’s arrest, issued after a riot
at a GN’R show at Riverport Am-
phitheatre near St. Louis last July 2
(Billboard, July 20).

Rose successfully eluded arrest,
but Missouri prosecutors say they
have alerted customs officials, who
could take the singer into custody
upon his return from a Monday (20)
appearance at the Freddie Mercury
tribute at Wembley Stadium in En-
gland.

Guns N’ Roses’ booking agent ac-
knowledges a possibility that Rose’s
problems with the law, if they remain
unresolved, could interfere with a
late-summer U.S. stadium tour,
which ongoing rumors suggest will
feature Metallica as the co-headliner.

Last August, following the melee
at Riverport in which 60 people were
hurt and $200,000 in damages was in-
curred, Rose was charged with four
misdemeanor assault charges (stem-

RECORD COMPANIES. Danny Buch is
promoted to VP of promotion for At-
lantic Records in New York. He was
VP of national album promotion.

MCA in Los Angeles promotes Mi-
chael Ostroff to VP of business and
legal affairs for the MCA Music En-
tertainment Group, Chuck Ciongoli
to VP and group controller for the
records, distribution, and music pub-
lishing activities of the MCA Music
Entertainment Group, John Harney
to VP of royalties for MCA Records,
and Alan Walter to controller of
MCA Music Publishing. They were,
respectively, senior director of busi-
ness and legal affairs for MCA Rec-
ords, group controller for MCA Re-
cords and MCA Music Publishing, se-
nior director of royalty accounting
for MCA Records, and assistant con-
troller for MCA Records.

GRP Records in New York ap-
points Brian Kelleher senior VP of
operations and Mark Wexler senior

BUCH

OSTROFF

VP of marketing. They were, respec-
tively, VP of special markets for Po-
lyGram, and VP of marketing for
GRP.

Linda Haynes is promoted to VP
of publicity for Motown Records in
Los Angeles. She was national public-
ity director.

Ian Grenfell is named marketing
manager for Warner Bros. Records
in London. He was marketing man-
ager for PolyGram U.K.

Alyssa Levy is named manager of
national alternative sales for Mercu-
ry Records in New York. She was na-

ming from his altercations with audi-
ence members and a security guard)
and one misdemeanor charge of prop-
erty damage (for the destruction of a
dressing room). Each assault charge
carries a maximum penalty of a year
in jail and a $1,000 fine; the property-
damage count carries a penalty of six
months in jail and a $500 fine.

St. Louis County assistant prose-
cuting attorney Dan Diemer says

Rose’s lawyers promised last Octo-
ber the vocalist would surrender for
booking, but he never appeared.
Diemer says that, in an attempt to
arrest the singer last week, Missouri
authorities stopped a Guns N’ Roses
tour bus as it passed through the
state on its way to Chicago, but Rose
was not on board. (Several sources
say that Joplin police halted a bus
that proved to be Van Halen’s, but

Diemer denies that report.)

The Missouri prosecutors subse-
quently asked the Cook County, IlI.,
Sheriff’s Department to arrest Rose
following the second of two shows in
Rosemont. “They had agreed that
they would arrest him after his last
concert, so there wouldn’t be any dis-
turbance,” Diemer says.

He adds that the Auburn Hills

(Continued on page 16)

B BY GREG REIBMAN

BOSTON—Greg McPherson, the
former band leader for the New
Kids On The Block, has retracted his
highly publicized claims that the
members of the Boston-bred super-
group are not the real singers on its
multiplatinum albums and has
agreed to dismiss an unrelated law-
suit against the New Kids’ creator/
producer, Maurice Starr (Billboard,
Feb. 8, Feb. 22).

McPherson’s retraction—included
in a statement dated April 13—came

Accuser: New Kids Didn’t Lip Sync

three weeks after James Cappra,
one of the key witnesses in McPher-
son’s suit against Starr, publicly an-
nounced that “I’ve changed my
mind and will not testify against
Maurice.”

In a story first published in the
Jan. 29 edition of the New York Post
that later made headlines world-
wide, McPherson claimed the major-
ity of the lead vocals on the New
Kids’ albums actually belonged to
Starr and his brother, Michael John-
son. He also said that while working
as a keyboardist for the group’s

1989 tour, he used a digital sampling
of Starr and Johnson’s vocals to cov-
er up the group’s out-of-tune live vo-
cals.

But in his sworn statement,
McPherson said: “In fact, the allega-
tions that I made regarding the
New Kids On The Block lip syncing
were untrue, they did sing lead on
their albums.”

McPherson also said Starr—a
man he has previously called a
“fraud” and a “liar’—is like a
“brother ... as brothers can some-

(Continued on page 83)

EXECUTIVE TURNTABLE

KELLEHER

WEXLER

tional dance sales manager for the la-
bel.

Ellen Schantz is promoted to di-
rector of publicity and promotion for
Elektra International Classics in
New York. She was manager of pub-
licity and promotion.

Barbara Schwartz is appointed re-
gional marketing director, Northeast,
for Capitol Records. She is based in
CEMA Distribution’s Hackensack,
N.J., branch. She was regional mar-
keting manager for Chrysalis. In oth-
er appointments, Vida Ali is promot-
ed to coordinator of media and artist

T

HAYNES

KLEIN

relations for Capitol in Los Angeles.
She was assistant to the national di-
rector of media and artist relations.

Columbia Records promotes Y.
Ashley Fox to East Coast manager
of black music promotion in New
York and Michi-Chan Benjamin to
local promotion manager for the
Southwest region in Dallas. They
were, respectively, marketing coordi-
nator for black music for Columbia
and traffic assistant in the advertis-
ing and merchandising department at
Sony Music.

Thomas Westfall is appointed as-

sociate director of alternative com-
mercial promotion for RCA Records
in New York. He was West Coast re-
gional manager for alternative music
at Mercury.

Luke Wood is named media and
artist relations manager for Geffen
Records in New York. He was head
of his own publicity company.

Tim Sommer is appointed West
Coast A&R rep for Atlantic Records
in Los Angeles. He was senior pro-
ducer of on-air talent for VH-1's “In-
side Music” program.

James Howard is named market-
ing coordinator for Giant Records in
Los Angeles. He was assistant to Gi-
ant’s head of marketing.

PUBLISHING. Gary Klein is promoted
to senior VP of creative services for
EMI Music Publishing in New York.
He was VP of creative services for
both EMI Music Publishing and SBK
Records.

10
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Smith On Cure’s “Wish’-Ful Thinking
Band’s Latest Is Real Group Project

H BY PAUL SEXTON

LONDON—Robert Smith knows
only too well the instant impression
left by the Cure.

“Cab drivers will say to me, ‘Your
group did that video in the wardrobe.’
It’s one of those horrible things you
have to bear,” Smith says. “Or, ‘Oh,
yeah, the spider video.””

Fortunately, the Cure’s front man
also knows that the impression made
on its fans by the long-serving Eng-
lish band carries more substance, and
some 14 years after its domestic rec-
ord debut, the Cure’s new album,
“Wish,” on Fiction/ Elektra, finds the
band at the peak of its power.

The album is set for U.S. release
Tuesday (21), while its first single,
“High,” already has gone to No. 1 on
the Modern Rock Tracks chart and
jumped into the upper half of the Hot
100 after debuting on the British
chart at No. 8. “Wish” is the first new
Cure album since Fiction, its U.K. la-
bel, set up a North American office in
New York, thus the Fiction/Elektra
label.

A video of “High,” directed by long-
time collaborator Tim Pope, has been
in exclusive rotation on MTV and a
CD-5 of “High” was released in the
U.S. with remixes of the single and
two new tracks, “This Twilight Gar-
den” and “Play.”

Anticipation is also high for the
band’s first North American tour

“This is without question the most
‘band’ album that we've ever done,”
says Robert Smith of the Cure’s new
Fiction/Elektra disc, “Wish.” The
members, from left, are Porl
Thompson, Perry Bamonte, Boris
Williams, Smith, and Simon Gallup.

since 1989, which will include summer
stadium shows. The tour opens May
14 at the Providence Civie Center, af-
ter the band warms up with an 11-
date club tour in the U.K. Fiction/
Elektra in the U.S., meanwhile,
hosted “Wish” listening parties at
some 30 clubs and 50 record stores
nationwide and, accompanied by laser
light shows, at 15 planetariums.

Smith enthuses that “Wish,” the
Cure’s 12th album in the U.S,, is the
product of a happy chemistry be-
tween the band’s five members. Or,
put another way, the band that drinks
together stays together.

Following their Eastern European
concerts in the summer of 1990, he re-
calls, “we effectively had six months
apart and you find that gradually
we're all going out together; we start

Practical Changes In Focus
At Foxboro Earth Day Show

B BY GREG REIBMAN

BOSTON—Boasting an all-star lineup,
an Earth Day concert at Foxboro Sta-
dium Saturday (25) will not only spot-
light environmental issues onstage but
also demonstrate how one venue has
put eco-principles into practice.

The 10-hour Earth Day '92 Sound
Action Concert will feature the Steve
Miller Band, Midnight Oil, the Kinks,
Willie Nelson, Bruce Cockburn, Indigo
Girls, Joan Baez, Mary-Chapin Car-
penter, Youssou N’Dour, Violent
Femmes, Fishbone, John Trudell &
Grafitti Man, and other acts.

Michael Martin, executive director
of the Minneapolis-based Concerts for
the Environment, hopes the lineup will
draw attention to some “important en-
vironmental issues that seem to be hav-
ing a hard time cutting through the
headlines during this election year.”

The concert also aims to raise aware-
ness of the Earth Summit this June in
Brazil. VH-1, a co-sponsor of the event,
will offer on-air coverage and coordi-
nate cable and radio promotions in
more than two dozen markets.

Foxboro Stadium Associates again
offered free use of its facility, which
has emerged as “a leader among ven-
ues that care about the environment,”
says Martin.

The 50,000-capacity stadium in Fox-
borough, Mass.—which also is home to
the New England Patriots football
team and will host concerts by U2,

Guns N’ Roses, and other acts this
summer—made operational changes
prior to last year’s Earth Day event
that have resulted in an annual savings
of more than 6 tons of paper and plastic
and more than 90,000 kilowatt-hours of
power, Martin reports.

Changes recommended by a team of
environmental scientists from the Na-
tional Toxies Campaign included such
steps as the sale of soft drinks in re-
usable cups, replacing foil and plastic
condiment packages with pump dispen-
sers, the use of recycled-paper prod-
ucts, modifying the refrigeration cool-
ant systems, and other changes in lawn
care, laundry service, and water use.

As environmentalism has moved into
the mainstream in recent years, and in
a business-minded effort to hold down
costs, practices such as these are be-
coming more common at concert ven-
ues nationwide.

Jonathan Kraft, a limited partner
with Foxboro Stadium Associates of
Boston, says the changes cost his or-
ganization about $12,500 to implement
last year and realized an immediate
$18,000 net savings. Kraft expects the
changes will save an additional $30,000
in subsequent years.

“Most businesses think of environ-
mental action as regulations that hurt
business,” says Kraft. “I hope our ac-
tions can show other businesses that
you can do things that are environmen-
tally sound that are also sound busi-

(Continued on page 14)

to socialize because that’s the reason
why we're in a band together anyway.
Everyone in the group is really good
friends with everyone else, which is
really good,; it's the first time it’s ever
happened.”

A contrast indeed from the acri-
monious departure of original mem-
ber Lol Tolhurst just before the
1989 release of “Disintegration.”
That disc, nonetheless, took the
Cure to a new sales peak of 3 million
units worldwide,

The Cure recorded the 67-minute
“Wish” at The Manor in rural Ox-
fordshire, England, co-producing
with David M. Allen and taking a
relatively leisurely six months about
it. The band cut 19 songs, of which
12 made the record, and half-com-
pleted an instrumental album with
the working title “Music For
Dreams.”

“Personally, I wanted [‘Wish’] to
be quite heavy, guitar-based, and
rowdy,” says Smith, “but you ean’t
really push the group down narrow

(Continued on page 13)

Chaka Stretches Vocals,
Writing Skills On New Set

H BY JANINE MCADAMS

LOS ANGELES—With “The Woman
I Am,” her long-awaited new album on
Warner Bros., veteran artist Chaka
Khan fulfills the expectations of her
broad base of fans. The album, which
arrived in stores April 14, is led off by
“Love You All My Lifetime,” a swing-
ing R&B pop mover that is a signature
setting for her powerful and unique vo-
cals. It was an R&B Power
Pick/Airplay two weeks ago and is
likely to make a strong showing on the
Hot 100. Critics are already hailing it
as her best album project in vears.
Khan, who now lives in Europe, feels
that “The Woman I Am,” her first al-
bum since 1988’s “C.K.,” is the product
of her refocused creative powers as
well as a firm hold on her life. “During
those couple of years I was moving
from the States, securing nice places in
these two countries, and pretty much
planning what I was going to do,” she
says, referring to her residences in
England and Germany. “I was putting
all the components together.” Primar-

ily a lyricist, Khan co-wrote five of the
album’s 12 songs. “I did enjoy writ-
ing—I'm glad 1 started again. 1 was go-
ing through a little block there for
some time. But I got it back!”

She is in strong creative company,
with such writers
and co-writers as
Diane  Warren,
Janice Dempsey,
Donald Bowden &
James McKinney,
Andreas Levin, Ca-
mus Celli & Mica
Paris (Levin and
Celli  produced
Paris’ last album),
and Brenda Russell & Dyan Cannon
(who with Khan wrote the title tune).
Producers include bassist Marcus
Miller, Arif & Joe Mardin, Ben Margo-
lies, Wayne Braithwaite, and David
Gamson, among others. The material
includes smooth R&B grooves
(“Everything Changes,” “Give Me
All"), haunting ballads (“This Time”),
and pop-styled movers (“Telephone,”

(Continued on page 22)

CHAKA KHAN

Baker Rhapsodizes On Queen Comeback;
Campbell Leaps To Leppard; Barnes Back

RHAPSODY REDUX: “My idea of media art is some-
thing that should last and stay in the psyche,” says Roy
Thomas Baker, whose point is proven with a hit he pro-
duced 16 years ago—Queen’s “Bohemian Rhapsody.”

Still, Baker can’t help but shake his head a bit as “Rhap-
sody” strikes twice, thanks to its use in “Wayne’s World.”

“It’s weird, isn’t it,” he says. “But people aren’t buying
it as memorabilia. This is young kids” discovering it.

As Baker recalls, he was a young engineer—"barely out
of my teens”—when he first began working with Freddie
Mercury and Co. For all concerned, it was success built
on excess, sonically speaking. In

Primal Scream, Danielle Dax, John Wesley Harding,
Waterlillies, Barenaked Ladies, Book Of Love, Tom
Tom Club, Darryl Pandy, the JudyBats, and Meryn Ca-
dell. The CD is available with a paid charter subscription
to the magazine, which will be launched in June. For infor-
mation, call Out magazine in New York.

DISC PICKS: Above jazz combo arrangements, Charlie
Rich’s voice slides and glides with intimacy and soul on
“Pictures & Paintings,” a new Sire disc that boasts Rich
renditions of such classics as “You Don’t Know Me” and

“Mood Indigo.” The album also

fact, as Baker puts it, there was
even “more kitchen sink” on his
earlier productions with the band.
“‘Bohemian Rhapsody’ was a com-
bination of their melodic chops and
their outrageousness,” he says.
Baker prefers working today
with young bands that still search

S

marks Sire’s reactivation of its Blue
Horizon imprint, with release plans
including a new set from Jimmy
Seott, a “Sweet Soul Music” compila-
tion inspired by Peter Guralnick’s
book of that name, and a collection of
the songs of the late Doc Pomus . .,
“In my lifetime I have seen some

for the outrageous in the studio. He
recently produced a debut disc for
SBK band Mozart. But he also de-
lights that the makers of “Wayne’s World” understood the
humor of “Bohemian Rhapsody,” probably better than cri-
ties did the first time around.

“It took us three weeks just to do the opera section,”
he says. “Freddie would come in and say, ‘A few more

Galee-lay-ohs, dear!” We were in fits of laughter the whole
time.”

ON THE BEAT: Def Leppard has recruited guitarist
Vivian Campbell, former axeman with Dio and White-
snake, to take the place of the late Steve Clark. Campbell
will make his debut with the band at the Freddie Mercury
Tribute Concert Monday (20) at Wembley Stadium . ..
Don Barnes has rejoined 38 Special after a five-year ab-
sence, replacing Max Carl. The band, supportmg last
year’s Charisma Records disc “Bone Against Steel,” is cur-
rently on tour with Barnes back up front . . . Sire Records
has teamed up with Out, a new national general—interest
gay/lesbian magazine, to release “Get Out,” a 17-track CD
the label describes as a show of support for gay rights.
Featured Sire artists are Lou Reed, Debbie Harry, David
Byrne, k.d. lang, Morrissey, Erasure, Marec Almond,

by Thom Duffy

crazy shit,” declares Kid Frost, who
tells his tales of Chicano street life
with slow, hard, raw detail on his up-
coming Virgin disc “East Side Story.” One of the minds
behind last year’s masterful Latin Alliance album, Frost
melds his raps with choice covers and samples. A three-
song centerpiece traces a trail from police violence to
prison, including a haunting remake of Bill Withers’
“Ain’t No Sunshine” that appears in the new Edward
James Olmos film “American Me.”

RIGHT TO ROCK: As Billboard’s Bill Holland recently
reported, a rash of obscenity and lyric-labeling bills are
cropping up in this election year—despite the 1990 adop-
tion of the record industry’s “voluntary” lyric-advisory
stickers. The Right To Rock Network, a national coalition
of anti-censorship groups, is urging fans to petition record
companies to abandon the voluntary stickers, saying they
have restricted the sales of some records to minors and
turned stickered dises into targets for prosecutors. But on
the labeling front, can record companies buck retailers?
The outcome of the longbox battle says they can, when
they want to. The petition is available from the Right To
Rock Network, ¢/o Free Music Coalition, Box 8992, New-
ark, Del. 19714,

BILLBOARD APRIL 25, 1992

www americanradiohistorv com

11


www.americanradiohistory.com

Artists & Music

ARTISTS IN CONCERT

PRINCE & THE NEW POWER
GENERATION
Tokyo Dome, Tokyo

PRINCE & the New Power Genera-
tion kicked off their world tour April 3
with a show at the Tokyo Dome in
which spectacle won out over musical
content.

That’s not to say Prince and his 17
dancers and backing musicians failed
to funk out. But the tightly choreo-
graphed, two-hour-and-15-minute con-
cert—the first of four Japanese
dates—lacked spontaneity and at times
verged on self-parody.

Apart from getting in some good gui-
tar licks and doing a few mean dance
steps, the man from Minneapolis
seemed somewhat subdued, his singing
lacking passion. In contrast, keyboard-

ist Rosie Gaines sang her lungs out
during her vocal solos and Tony M.
revved things up with some high-en-
ergy rapping. Another musical high-
light was a five-piece horn section,
which made the band’s sound more hu-
man without taking away its bite.

But the show’s focus was provided
by the six dancers—three women,
three men—who leapt and gyrated
about the stage, with the musicians
hovering in the background like so
many extras. Sometimes this worked,
but all too often there was a feeling
that Vegas wasn't far away.

As vou'd expect from a Prince con-
cert, the theme of sex dominated. To
reinforce the point, a huge mobile
lighting fixture combining the male and
female symbols hung over the stage,
providing the centerpiece to an elabo-

rate and well-designed lighting svstem.
Other props included a bed that was
lowered on stage and onto which
Prince and two danseuses clambered
for a bit of simulated groping. (You can
see the real thing in Tokyo’s Shinjuku
for a lot less.)

Prince showed some of the old en-
ergy on favorites like “Let’s Go Crazy”
and “Willing And Able,” but the show
lacked momentum until the encore,
when Prince & the N.P.G. kicked in on
songs like “Cream/Jam Outta Space”
and “Push.”

Given that the show took place in the
cavernous Dome, the sound was re-
markably good. It can’t be denied that
Prince satisfied the 27,000 people who
showed up at the 50,000-seat Dome,
but is emphasizing style over sub-
stance the only way to make people
happy? STEVE McCLURE
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On The Road: Euro Trek For GN’R,
Soundgarden, And Faith No More

Guns N’ Roses, Soundgarden, and Faith No More will open a summer Euro-
pean stadium tour May 16 in Dublin. Faith No More’s new album, “Angel
Dust,” produced by Matt Wallace, is due in late spring . . . The Kiss club tour,
previewing the band’s upcoming Mercury Records album “Revenge,” opens
Thursday (23) at the Stone in San Francisco ... Aiding the hunger-relief or-
ganization USA Harvest, Hammer is asking fans to bring cans of food to his
Louisville, Ky., concert May 1 to supplement 500,000 pounds of food donated
by corporate sponsors ... Simon & Garfunkel are reuniting for one night,
May 4 at the Brooks Atkinson Theater in New York, in a benefit for Friends
In Need, a new organization aiding the nonmedical needs of those suffering
from AIDS and other diseases, and their families . . . Soprano saxophonist Jane
Ira Bloom, the first musician commissioned by the NASA Art Program, per-
forms with her trio Tuesday (21) in the Einstein planetarium of the National
Air & Space Museum in Washington, D.C.

Deals: RCA’s Loophole, Giant’s Monsters

RCA Records president Joe Galante has announced an A&R and production
deal with Loophole Entertainment in Austin. Texas. Loophole founder Kevin
Wommack was joined last vear by Geoffrey Schulman, a marketing and pro-
motion vet who most recently was director of A&R administration at A&M Rec-
ords. Now active in production and publishing, Loophole also manages Sarah
Hickman, Pariah, the Plowboys, and Omar & the Howlers ... Big Ilead
Todd & the Monsters from Boulder, Colo., have signed with Giant. It didn’t
hurt that label chief Irving Azoff has a retreat in Aspen and invited the band
up for a private showease in that resort town ... Beggars Banquet in Britain
has struck a deal with Elektra Entertainment to pick up its act Prodigy. Signe-
to XL, the Beggars Banquet dance label, the band’s EP “Evervbody In Their
Place” hit No. 2 on the U.K. singles chart this past January.
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‘WISH’-FUL THINKING

(Continued from page 11)

channels, I've tried it before. This al-
bum is without question the most
‘band’ album that we’ve ever done. I
didn’t dictate at all on this record.
And everyone’s got at least one
song, which has never happened be-
fore.”

Since the last studio set, the
Cure’s stock rose when it won a 1991
Brit Award for best British band
and charted internationally with the
“Mixed Up” remix album and its
new studio cut. “I think ‘Never
Enough’ and the Brit Award put us
into prominence, from being a group
that’s just on the front page of an
inky music paper to a bit more main-
stream.

“But we haven’t basically
changed,” Smith says. “ ‘High’ was
our choice for the first single be-
cause we thought it was the one that
would entice people in; it’s most rep-
resentative of the album, if anything
could be, because it’s so varied.”

A ‘POPPIER’ SECOND SINGLE

Plans call for the poppier “Friday
I'm In Love” to be the second single
from the album, with U.K. release
set for May 11.

As the Cure approaches what
could almost be called “veteran” sta-
tus, certainly in the new-wave genre
from which it emerged, Smith feels
strongly that age has not withered
the band. “The makeup of the charts
is quite different to what it was
three years ago, and it’s quite
healthy, I think. I never think of us
as being around for a long time, be-
cause I still listen to new groups and
I still consider myself to be in a new
group, as well, in a funny way.”

Commenting on the Cure’s simi-
larity of approach to another long-
standing new-rock staple, Jesus &
Mary Chain, he concludes: “They’ve
remained credible, and they’ve re-
tained an attitude the same as us, so
they appeal to an audience whose
peer groups would be Ride and
Curve and stuff but who, at the
same time, like us and Jesus & Mary
Chain. And a lot of the people in
those bands cite us and the Mary
Chain as influences, not necessarily
musical, just to do with attitude. I
think we're the most obvious exam-
ple at the moment of a group that’s
been incredibly willful but has man-
aged to attain an enormous amount,
far beyond what I would ever imag-
ine.”
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Issue on May 22 in a salute to Johnny Carson’s last appearance as
host of “The Tonight Show.”

lt's the crowning achievement for Burbank’s leading citizen and
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FOXBORO EARTH DAY CONCERT

{Continued from page 11)

ness decisions.

“Even something as simple as re-
turning the corrugated cardboard
boxes that our pretzels come shipped
in has kept 1,500 corrugated cases
from ending up in a landfill.”

Kraft is in the process of issuing a
challenge to the owners of the nation's
27 other National Football League
facilities—all of which double as con-
cert venues—saying, “Here are the
things we have done. They make good
business sense, good environmental
sense, and we encourage you to do the
same. If you would like help, please
give us a call.”

During the concert, Foxboro Sta-
dium will once again be powered by so-
lar power backstage while the artists
will be transported in natural gas-
powered vehicles, Car-pooling concert-
goers will receive free tree saplings

and special discounts, while concession
stands will stock soy burgers, tofu
rolls, and unbleached cotton T-shirts
printed with vegetable inks.

CFE’s Martin says Earth Day '92
has an estimated $1 million budget.
That includes a tie-in with Steve
Miller’s current 24-city tour and a
monthlong national educational cam-
paign prior to the concert to raise envi-
ronmental consciousness, CFE helped
Miller hone an onstage environmental
message that he delivers to fans near
each concert’s conclusion. The organi-
zation also recruited volunteers in each
city to register voters and distribute
information. Miller has also established
a $1-per-minute 900 number (454-
STEVE) that mixes tour information
with environmental messages. Pro-
ceeds benefit CFE.

Radio stations in 50 markets and

VH-1 will air public-service announce-
ments recorded by R.E.M., Jackson
Browne, Little Feat, Miller, and oth-
ers. The stations are also participating
in the distribution of 1 million “Sound
Action Guides,” a CFE-designed envi-

ronmental education booklet.

In addition to producing the 1991
Earth Day show at Foxboro and the
1990 Earth Day concert in Washing-
ton, D.C., CFE also produced last
year’s Ban the Dam Jam, a series of
concerts at the Beacon Theater in New
York to help protest a massive hydro-
electric project in northern Quebec.

“There is a lot of personal sacrifice
involved in [each] of our events,” Mar-
tin said. “Even if only 10% of the peo-
ple that came to the Earth Day show
last year changed their behavior, then
we're talking about 3,000 people. That
has a huge impact over a lifetime.”
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V-Disc Day Nears As
Kapp Preps WWII Sets

V FOR V-DISCS: More than 2,000
songs were recorded specifically for
American troops stationed abroad
between 1943-49. Some & million
copies were sent overseas on what
came to be known as V-Discs, 12-
inch plastic recordings that were
less susceptible to breakage than
their commercial shellac counter-
parts.

A few years ago, Mickey Kapp,
president of Warner Special Prod-
ucts, secured original V-Discs from
personal collections, spending a
good deal of time negotiating agree-

California,

Speaking of back catalog, Warner
has a personal tale involving Her-
man Hupfeld’s “As Time Goes By,”
as performed in “Casablanca,” cele-
brating its 50th anniversary this
year.

“Of course, you'll remember the
studio recording that Dooley Wil-
son made of ‘As Time Goes By,” but
what I did [in 1977] was to piece to-
gether portions of him singing it in
the movie and then we interwove
some lines of dialog by Humphrey
Bogart and Ingrid Bergman. The

ments  with single made it
the American to No. 15 on
Federation wnrns c the British
of Musicians, chart, stun-
record compa- ning, among
nies, music others, Miss
publishers, Bergman her-
and artists for self, who,
what is by Irv Lichtman coinciden- .

termed the tally, was in

first official release of V-Disc titles.

After original V-Disc producer
and big-band authority George Si-
mon met with Kapp to help select
a package for the general public, the
V-Dises went through a digital proc-
ess to remove as much distortion,
hiss, and crackling as possible.

The result, either on CD or LP,
is to be sold soon by Time Life Mu-
si¢ in two versions: a 40-song (four-
LP or two-CD) collection or an 80-
song version. The project, called
“The Songs That Went To
War—WWII 50th Anniversary Col-
lector’s Edition,” is loaded with the
peak artists of the period and then
some,

“And then some” is important to
Mickey Kapp, because he believes
that some who are no longer house-
hold names, like Phil Brito, Paul
Nero, and Bunk Johnson, are wor-
thy of remembrance because they
contributed, without fee, to keeping
up the morale, especially during the
war years, of our fighting forces.
The songs are pretty much the gi-
ants of the period—and for all-time,
for that matter.

THE BACK-CATALOG MAN:
Alan Warner is switching creative
consulting from one huge music
publisher to another huge publish-
ing operation. He has joined War-
ner/Chappell Music as creative
consultant worldwide for back-cata-
log development, after serving in a
similar capacity for EMI Publish-
ing for eight years, including se-
veral years at CBS before its pub-
lishing interests were sold to SBK,
which in turn sold its interests to
EMI. Warner, who conceives of
clever or simply scholarly ways to
expose older copyrights, says he
plans to continue a series of writer
interview sampler tapes at W/C,
which for EMI included such tal-
ents as Taj Mahal, Billy Vera,
Barry Mann & Cynthia Weill,
Neil Sedaka, Allen Toussaint, and
Gerry Goffin. Warner, an English-
man, will continue to be located in

London rehearsing a play when a
BBC reporter called up and asked
if he could interview her about the
hit record!”

ALSO STAKING OUT a claim of
consultancy in back catalog, among
other efforts, is Cherie Fonorow,
former VP of creative affairs at both
the Sony and PolyGram publishing
units, who has formed Most
Wanted Music in New York. “I am
hoping to fill a void in the creative
community by concentrating my ef-
forts on working songs or catalogs
for writers and publishers, espe-
cially small [companies] who do not
have staff to adequately work their
copyrights.” Fonorow will also work
with new and established acts se-
curing covers of their material.

A REAL GOODTIME READ:
One of the many musical joys of
Rodgers & Hammerstein’s “Car-
ousel” (1945) is the production num-
ber “A Real Nice Clambake.” The
high-spirited waltz has been used as
the theme of a new children’s book
of the same name colorfully illus-
trated by Nadine Bernard Wescott
(Little, Brown & Co., Boston
$14.95, 32 pages). Rather than its
original setting in a New England
coastal town in the 1870s, the song
has been recast in a present-day
family beach outing. The music and
lyrics are presented on a back page,
while the felicitous lyrics also ac-
company the illustrations.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publications:

1. Beauty And The Beast, sound-
track

2. Reba McEntire, The Best Of
Reba

3. Mariah Carey, Emotions

4. Travis Tritt, Country Club/It’s
All About To Change

5. Jimi Hendrix, Are You Experi-
enced
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MTV Hags Down Summer-Goncert Promo
Pacts With Theme-Park Chain For Event Passes

B BY CRAIG ROSEN

LOS ANGELES—MTYV and Six
Flags Theme Parks have joined
forces for ‘“‘Rock The Park,” a
summer-concert-related promotion
designed to give the amusement
park chain additional national ex-
posure, while allowing MTV the
opportunity to broadcast on loca-
tion and interact with its audience.

The key element in the promo-
tion, which begins May 1, is the
“MTV VIP Pass,”” a new $69.95
season ticket that will allow
guests admission to Six Flags
parks, access to the “MTV and Six
Flags Concert Series,” and tapings
of a new MTV show, ‘“Hangin’
With MTV.”

“We priced [the ticket] as a sea-
son pass, plus less than what a per-
son would pay for one concert in
the outside world,” says Six Flags
chairman/CEO Bob Pittman, for-
merly president/CEQ of MTV Net-
works.

Acts to be featured in the con-
cert series include Marky Mark &
the Funky Bunch, Salt-N-Pepa,
and Kid 'N Play. An MTV VJ will
host each kickoff concert.

Pittman says the promotion will
benefit both parties. “We both
have the same target demo,” he
says. “MTV is looking for a way to
expand its presence in an interac-
tive way in-person and we are look-
ing to expand awareness of Six
Flags on TV and expand our reach
deep into that target audience.”

‘GREAT PLACE’ TO BE

MTYV VP of promotional market-
ing John Shea says the music video
channel ‘““recognized that Six
Flags is a great place for us to talk
to a huge part of our audience, par-
ticularly in the summertime.”

The MTV VIP Pass will allow
visitors entrance into exclusive
events such as “Six Flags and
MTYV Rocks The Park’’ nights,
where those who purchase the

AMUSEMENT BUSINESS®

1= Boxscore ™z

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
VAN HALEN Palace of April 3-4 5705,800 34,240 Cellar Door Prods.
BABY ANWIALS Auburn Hills $35/ $22.50 two Belkin Prods.
Auburn Hills, seliouts
Mich.
uz The Summit April 6 $418,875 16,342 PACE Concerts
THE PIXIES Houston $25.75 seliput Stone City
Attractions
v2 Frank Erwin Aprit 7 $416,950 16,768 Stone City
THE PIXIES Center $25 sellout Attractions
Univ. of Texas in-house
at Austin
Austin, Texas
| GUNS N' ROSES Rosemont April 9 $392.750 15,710 Jam Prots.
SMASHING PUMPKINS Horizon $25 sellout
Rosemont, Iil.
GUNS "N ROSES Arena, Myriad Aprit 6 - $289,640 14,482 Beaver Prods.
SMASHING PUMPXINS Convention $20 sellout
Center
Oklahoma City
DIRE STRAITS Coliseum, April 4 $279,390 12,567 ‘| Bauer/Kinnear
Seattle Center $39.50/ $22.50 . sellout Enterprises
Seattle
DIRE STRATTS Memorial April 6 38104 9666 | Bauer/
Coliseum $39.50/ $22.50 12,362 | Kinnear
| Portland, Ore. 3 Enterprises
VAN HALEN Arena, Peoria Aprit 11 ! 3228579 10,898 Jam Prods.
BABY AMIMALS Civic Center | $21 sellout
T | Peoria, Il !
VAN HALEN Arena, Five April 10 §225,000 10000 | Jam Prods.
BABY ANIMALS Seasons Center $22.50 sellout
Cedar Rapids,
lowa
BRYAN ADAMS Miami Arena Aprit 12 I $221,783 11,374 Beaver Prods.
THE STORM % Miami $19.50 sellout Cellar Door
1  Concerts

Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashvitle. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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passes will be allowed into the
park after normal business hours,
two times a month.

Pass holders will also be able to
audition for the MTV game show
“‘Lip Service” at special make-
your-own-video booths.

All of the Six Flags parks will
participate in the program. The
chain has locations in Dallas-Fort
Worth, Atlanta, St. Louis, Hous-
ton, the Chicago-Milwaukee area,
and Valencia, Calif.

Six Flags Theme Parks Inc. is a
subsidiary of Six Flags Entertain-
ment, a Time Warner-affiliated
company.

New York NARAS
Meeting In May

NEW YORK—The New York
chapter of NARAS, the record-
ing academy, will hold its annual
membership meeting here May 5
at the Lone Star Roadhouse.
NARAS national president Mike
Greene will be the featured
speaker at the meet, dubbed
“NARAS 2000.” Members wish-
ing to attend should contact the
New York NARAS office.

d¥

GODIVA

Chocolatier

GIVE HER SOMETHING SHE NEEDNT FILE OR FaX.

Come to Godiva and select an elegantly wrapped ballotin for Secretary's Week.
April 20th-24th. And with any purchase of $10 or more. add a Codiva mug for just
$4.50. It's a wonderful way to make someone feel like a valuable part of your team.

701 Fifth Avenue Century Gity Beverly Center
New York, NY Los Angeles, CA Los Angeles, CA
212-593-2845 213-277-6154 213-651-0697

PLEASE CALL 1-800-448-2130 FOR OTHER STORE LOCATIONS.

ALSO AVAILABLE AT PARTICIPATING DEPARTMENT & SPECIALTY STORES.
OFFER AVAILABLE WHILE SUPPLIES LAST
©1992 Godiva and the Gold Baliotin are registered trademarks.

The Genter of
Entertainment,
Business & Finance

In keeping with the image of
prestigious tenants like Viacom,
MTV and Billboard Publications,

One Astor Plaza, the Theatre District's
premiere address, offers an excep-
tional environment to distinquished
entertainment, financial and
corporate institutions. Rising 54
stories and offering incomparable
riverto-river views, One Astor
Plaza represents the pinnacle of
sophistication and elegance in

design and construction.

Conveniently located on Broadway

between 44th & 45th
Streets, near all New
York City transportation
and within steps of
Broadway’s legendary
theatres and restaurants,

wwWwW americanradiohistorv com

One Astor Plaza features:

* Completely renovated lobby level
and newly renovated elevator
cabs and systems

* Units from 5,632 sq. ft.

* Full floors of 16,800 to

i 32,700 sq. ft.
ON
AST(];R

* A 96,300 sq. ft. contiguous
PLAZA

block of space

For further infonmation, call:
Exclusive Leasing Agent

PPE
TENER
RIGUARDI
Peter Riguardi

Edward DiTolla
(212) 935-9191

Managing Agent

COMPASS

——— ey
MANAGEMENT AND LEASING, INC.
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Artists & Music

LABELS FAVOR TOURING OVER VIDEO

(Continued from page 1)

when it comes in, whether it's from
touring, press, or radio,” he says. “If
we know that a band sold X amount
of records in a small market because
they just played there, that's signifi-
cant to us.”

Such a strategy has always been
encouraged by MTV, says Cannelli.
But now labels are acting upon it.
“Labels are getting better at not ex-
pecting us to get the ball rolling on
every clip,” he says. “They realize
that if they’re going to invest a lot of
money in a clip, they need to know
that there's a payoff and that the con-
sumers are interested. They’re much
more savvy about it than in the past.”

NEW STRATEGY

Although touring has always been
a key part of artist development, par-
ticularly for rock and metal acts, the
reluctance of radio or MTV to add
artists without a proven sales base
has increased labels’ emphasis on
sales-building tours. g

The new strategy is reflected in
such recent moves as Atlantic Rec-
ords’ establishment of an artist tour
development department under artist
relations VP Perry Cooper (Billboard,
April 11). Atlantic’s band Mr. Big re-
cently scored a No. 1 hit on the Bill-
board Hot 100 with “To Be With
You.” Sandy Einstein at Nocturne
Management, which represents the
band, credits Atlantic’s tour support
with keeping the group on the road
for months prior to its breakthrough
at top 40 and MTV.

Capitol Records created the post of
director of tour marketing six
months ago to more effectively coor-
dinate group outings. ‘“‘Some artists
will benefit more from going out on
tour than from video at certain times
in their development,” comments Jer-
emy Hammond, VP of marketing for
Capitol.

Similarly, at a conference in Bos-
ton earlier this year, Mercury Rec-
ords president Ed Eckstine suggest-
ed that his label, rather than invest-
ing in a video upfront, would
sometimes choose to finance a new
band’s tour of selected markets to
build momentum before going to ra-
dio or MTV.

Larry Stessel, senior VP/GM of
Mercury Records, says the label is
not shifting money from video to
touring so much as re-evaluating the
most effective way to break a band.

While tour development is most
common for rock acts, record labels
say tour support increasingly is going
to dance and R&B acts as well, such
as A&M artist CeCe Peniston.

“If you are spending $200,000 on
marketing an act, you can do three
lower-cost videos and tour for 12
weeks, or do one [expensive] video
and tour for four weeks. We would
tend now to do the first one. You
don’t need a $90,000 video out of the
gate.”

TOURING EMPHASIS IN A&R

The new emphasis on touring also
has affected the makeup of label ros-
ters and artist deals. A&R executives
say they are more interested than
ever in signing tour-worthy artists.
Elektra Entertainment, for instance,
recently signed and released the de-
but album by Phish, a band that al-
ready has a considerable self-gener-
ated tour base from New England to
San Francisco.

Epic Records has a similar philoso-
phy. “From Epic’s point of view,
what we have done with our roster
and planning our artist development
is to make touring an integral part of
our marketing,” says Richard Grif-
fiths, executive VP of Epic Records
and president of Epic Associated La-
bels.

Griffiths points to the road-driven
development of numerous Epic
bands, including Firehouse, Pearl
Jam, Social Distortion, the Shamen,
and others. Pearl Jam was on the
road for months setting up its Epic al-
bum “Ten” before its track “Alive”
went into regular rotation at MTV
last November. It was the MTV play,
however, that drove the band’s al-
bum up The Billboard 200 and into
gold certification.

“We look at this very much as a
way to kick-start projects, the first
part of the jigsaw,” says Griffiths.
“We had Pearl Jam out on the road
before the album came out and from
the time of the release of the record,
they’ve been virtually nonstop on the
road.”

Generally, Griffiths explains, the
level of tour support might go from
$7,000 per week for the first six to
eight weeks, down to $4,000 per week
for the next four weeks as the band’s
own ticket income rises.

“You’re talking the kind of money
that you used to be spending on vid-
eos,” he says.

SETTING UP FOR MTV

Increasingly, labels say they will
wait until their artists have gained
the road exposure and sales before
making a bid for MTV play. “We're
not not making videos,” says Grif-
fiths. “We're making cost-effective
videos.”

“Two years ago, we would ask
MTV to play a video and hope the
record sells,” Stessel says. “Now,

we're relying on press, touring, tar-
geting the right radio formats, and
building a strong base at retail before
going to MTV. We want MTV to feel
good that we are building a base for
them and that we're not expecting
them to break all of our acts, we're
asking them to support them.”

At Capitol Records, VP of video
Mick Kleber says a tour by a develop-
ing band would not delay the produc-
tion of a video, but it might influence
its content.

“The kind of video we make may
be affected by where we are on the
development of the act. We might
want the clip to be a club perfor-
mance by the band if the group is out
touring,” he says. “Our goal might
be to make a video that captures the
band in an exciting way that would
make people excited about seeing
them on tour.”

MANAGERS AOJUSTING

The new label emphasis on tour
support has required some adjust-
ment in the thinking of artist manag-
ers, who once regarded video bud-
gets as a sign of label commitment.
In negotiating new deals, A&R exec-
utives say, managers are less likely

AXL DODGES ARREST, COULD BE NABBED AFTER U.K. DATE

(Continued from page 10)

prosecutor and Michigan police were
also contacted, “in case things didn't
go well in Chicago.”

Ironically, all of the aborted shows
were make-ups for previous cancella-
tions: The Horizon dates, first set for
last summer, were rescheduled after
GN'R’s equipment was destroyed
during the Riverport fracas, while
the Palace concerts replaced two
shows that had to be postponed after
Rose injured his hand in January.

Anticipating the Illinois arrest at-
tempt, Guns N’ Roses announced the
cancellation of the April 10 Rosemont
Horizon show at 7 p.m. on the night
of the concert, half an hour before
the venue’s doors were to open. Tick-
et holders dispersed without incident.

Jerry Mickelson, executive VP of
Jam Productions, which promoted
the Horizon shows, says the sellout
concert in Rosemont would have
grossed $375,000. He says there are
no plans to reschedule the show at
this point.

Mickelson angrily blames the can-
cellation on “an overzealous prosecu-
tor in St. Louis.”

“This is purely political,” he contin-
ues. “The guy is trying to get his
name in the papers. This is bullshit
... I have no beef [with Guns N’
Roses], and I understand exactly

Mr. Big, left, scored a No. 1 hit after touring for nearly a
year with Atlantic Records’ support. Elektra
Entertainment signed the band Phish, above, in part
because the group had built its own fan base by touring.

than they were in the past to demand
guaranteed videos in artist contracts,
leaving more leeway for spending on
tour support.

Carl Scott, senior VP of artist rela-
tions at Warner Bros., says, “I think
managers have picked up and adjust-
ed to what'’s really important.” While
every manager will seek all they can
for their act, Scott says, “they really
know that touring is a major issue.”

Seconding this observation, MCA’s
Atkinson says, “I find that more and
more managers and attorneys will
drop their insistence on a guaranteed
number of videos per album, in ex-
change for a commitment for tour
support, or will leave that to our dis-
cretion.”

A&M’s Guerinot, a former agent
and concert promoter who also man-
ages Epic act Social Distortion, be-
lieves tours build a fan base that is
more loyal and active—if not as
large—as that gained through video
exposure.

“If you go out and play in front of
people, they’re the most active fans,”
says Guerinot. “They’re going out
and laying down money. They're not
sitting on their couch and clicking
through channels. I believe once

what happened. I probably would
have done the same thing, if I had
been in Axl's position.”

Rick Franks, president of Cellar
Door Productions of Michigan, says
he was notified of the Auburn Hills
cancellations on the evening of April
10 by GN'R’s booker, Alex Kochan of
Artists and Audience Entertainment.
Franks says the two canceled sell-
outs, which would have grossed a to-
tal of $900,000, will not be resched-
uled.

“It seems a little excessive on the
part of the St. Louis authorities, pur-
suing [Rose] with the aggressiveness
they are,” Franks says. “It does
smack a little bit of celebrity persecu-
tion.”

This sentiment is echoed by Bryn
Bridenthal, spokesperson for the
band’s label, Geffen Records: “It was
best for Axl to retreat to an unde-
fined neutral corner ... since it defi-
nitely looks like [the prosecutors are]
playing with malicious intent here.”

Bridenthal also notes that Rose’s
attorneys characterize extradition on
misdemeanor charges as ‘“‘beyond
rare.”

Prosecutor Diemer rebuffs the
charges of persecution.

“We've done this type of thing be-
fore,” Diemer says. “We're not treat-

you've captured that fan on the per-
formance level, you've got them for
life.”

As a manager, however, Guerinot
also notes that direct tour support—
making up the difference between
what a band can earn on the road and
its expenses—is normally 100% re-
coupable against record royalties. In
contrast, video promotion costs are
generally 50% recoupable against
royalties.

ROCK VS. URBAN/DANGE

Tour development of artists re-
mains most common in rock and met-
al, says Atkinson at MCA, whose ros-
ter includes such road-worthy acts at
Trixter, Bedlam, Wire Train, and
MCA /Radioactive act Live.

“I probably wouldn’t sign a band if
they haven’t shown the ability to at-
tract a loyal fan base, at least on a lo-
cal or regional level,” says Atkinson.
“And I would be very much more en-
thusiastic to go out on tour with them
than make a video, especially on a
first album.”

Video play is generally more im-
portant in breaking R&B and dance
artists, but tour support in these
genres also is becoming a factor.
A&M, for example, has supported ex-
tensive touring by CeCe Peniston be-
hind her Hot 100 single “Finally” and
album of that name. Says Guerinot,
“I wanted people to buy CeCe as a
performer, not a producer’s cre-
ation.”

Griffiths says Epic took a similar
approach to its dance act the Shamen.
“One of the reasons we signed the
Shamen was they were a real band,
and one of the reasons we brought
them into the U.S. and did this whole
rave tour, which was a considerable
investment, was we wanted people to
see that.”

ing Mr. Rose any different than any
fugitive ... We know where he’s go-
ing to be. He publishes his schedule.
That just makes our job easier.”

He adds, “If it’s not that serious—
hey, Axl, stop by.”

Diemer notes that if he does not
come forward to surrender, Rose
could face arrest upon his return
from the Mercury tribute.

“We may extradite Mr. Rose if he’s
picked up by customs agents when he
returns to the U.S.,” he says. “Mr.
Rose’s status as a fugitive is already
in law-enforcement computers.”

Booker Kochan says Guns N’
Roses is “in the planning stages” of a
late-summer stadium tour, which
would follow the band’s scheduled
May-July European swing.

“Dates haven’t been booked, but
we're in communication with the ven-
ues,” Kochan says. ‘“We're in the pro-
cess of putting together the geogra-
phy‘ll

Asked if Rose’s legal problems
could impact the tour, Kochan admits
that “nobody is going to be able to
make Axl do something he doesn’t
want to do.”

But he adds, “I believe that the
problem will be solved by the time we
get to the summer. Hopefully.”
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Bl"m'do ® 1992. Billboard/BPI Communications.

FOR WEEK ENDING APRIL 25, 1992

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES 3 AIRPLAY 3
0S| = I Y 4 %+ Tt
EE(s¥ TITLE ARTIST 29 I¥|=<¥ TITLE ARTIST e
1 | 1 | DON'T BE AFRAID (FROM "“JUICE") AARON HALL | 1 1 [ 2 | DON'T BE AFRAID (FROM "JUICE") AARON HALL | 1

2 | 4 | JUMP KRIS KROSS | 10 2 | 3 | GOODBYE TEVIN CAMPBELL | 2

3 | 5 | LIVE AND LEARN JOE PUBLIC | 3 315 ] 1IT'S O.K. BEBE & CECE WINANS | 6

4 | 6 | ALL WOMAN LISA STANSFIELD | 4 4 | 7 | WHY ME BABY? KEITH SWEAT | §

5 | 7 | GOODBYE TEVIN CAMPBELL | 2 5 [ 9 | MAKE IT HAPPEN MARIAH CAREY | 7

6 | 8 | WHY ME BABY? KEITH SWEAT | § 6 | 1 | HERE | GO AGAIN GLENN JONES | 9

7 [ 12 | MY LOVIN' (YOU'RE NEVER GONNA GET IT) EN VOGUE | 8 7 | 6 | LIVE AND LEARN JOE PUBLIC | 3

8 [10 | HELLUVA BROTHERHOOD CREED | 13 8 [11 ] ALL WOMAN LISA STANSFIELD | 4

9 |11 ]| IT'S OK. BEBE & CECE WINANS | 6 9 | 10| AIN'T 2 PROUD 2 BEG TLC | 11

10 [ 3 | AIN'T 2 PROUD 2 BEG TLC | 11 10 | 14 | MY LOVIN' (YOU'RE NEVER GONNA GET IT) EN VOGUE | 8
11 | 14 | MAKE [T HAPPEN MARIAH CAREY | 7 11 {12 | LOVE ME TRACIE SPENCER | 12
12 | 2 | HERE | GO AGAIN GLENN JONES | 9 12 | 13 | UP AND OVER (STRONGER AND BETTER) SKYY | 16
13 | 16 | I'M CRYIN' SHANICE | 14 13 | 15 | SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS | 17
14 | 17 | COME & TALK TO ME JODECI | 15 14 [ 16 | I'M CRYIN’ SHANICE | 14
15 | 19 | LOVE ME TRACIE SPENCER | 12 15 | 18 | COME & TALK TO ME JODECI | 15
16 | 20 | UP AND OVER (STRONGER AND BETTER) SKYY | 16 16 | 17 | PLEASE DON'T GO BOYZ Il MEN | 19
17 | 9 | SAVE THE BEST FOR LAST VANESSA WILLIAMS | 18 17 | 20 | CAN'T HAVE MY MAN ALYSON WILLIAMS | 21
18 | 13 | MASTERPIECE ATLANTIC STARR | 20 | 18 | 4 | MASTERPIECE ATLANTIC STARR | 20
19 | 26 | BRENDA'S GOT A BABY 2PAC | 26 19 | 22 | LOVE YOU ALL MY LIFETIME CHAKA KHAN | 24
20 | 23 | TEARS OF JOY CHERRELLE | 27 20 | 21 | I'M THE ONE YOU NEED JODY WATLEY | 23
21 | 35 | HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 22 21 | 28 | JUMP KRIS KROSS | 10
22 | 27 | CAN'T HAVE MY MAN ALYSON WILLIAMS | 21 22 | 8 | SAVE THE BEST FOR LAST VANESSA WILLIAMS | 18
23 |32 | PLEASE DON'T GO BOYZ Il MEN | 19 23 | 23 | STILL IN LOVE WITH YOU MELI'SA MORGAN | 25
24 | 33 | SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS | 17 24 | 26 | HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 22
25| 22 | DO NOT PASS ME BY HAMMER | 38 25 [ 25 | HELLUVA BROTHERHOOD CREED | 13
26 [ 31 [ I'M THE ONE YOU NEED JODY WATLEY | 23 26 | 30 | SCHOOL ME GERALD LEVERT | 31
27 | 37 | THE LOVER IN YOU BIG DADDY KANE | 28 27 | 29 | DON'T MAKE ME BEG TONIGHT GARY BROWN | 29
28 | 21 [ REMEMBER THE TIME MICHAEL JACKSON | 35 28 | 31 | | DREAM, | DREAM JERMAINE JACKSON | 32
29 | 18 | SOMEBODY LOVES YOU BABY PATTI LABELLE | 30 29 | 32 | THE LOVER IN YOU BIG DADDY KANE | 28
30 (30 | ONE TO GROW ON N UM.C'S | 48 30 | 37 | TAKE ME BACK TO LOVE AGAIN KATHY SLEDGE | 33
31 | 24 | BREAKIN' MY HEART MINT CONDITION | 40 31 [ 33 | WALKIN' THE DOG KARYN WHITE | 34
32 | — | STILL IN LOVE WITH YOU MELI'SA MORGAN | 25 32 | 35 | SECRETS OF THE HEART LISA TAYLOR | 41
33 | — | TENNESSEE ARRESTED DEVELOPMENT | 36 33 | 40 | SUPERFICIAL LOVE BAS NOIR | 37
34 | — | LOVE YOU ALL MY LIFETIME CHAKA KHAN | 24 34 | — | GOTTA LEARN MY RHYTHM DAMIAN DAME | 44
35128 | BABY HOLD ON TO ME GERALD LEVERT | 45 35 | — | WHO'S CRYING NOW RANDY CRAWFORD | 47
36 [ 25 | THE CHOICE IS YOURS BLACK SHEEP | 43 36 | — | MONEY DON'T MATTER 2 NIGHT PRINCE AND THE N.P.G. | 46
37 [29 | | WANNA ROCK LUKE | 50 37 | — | IN THE CLOSET MICHAEL JACKSON | 51
38 | — | DON'T MAKE ME BEG TONIGHT GARY BROWN | 29 38 | — | LOVE OR THE SINGLE LIFE MODEST FOK | 42
39 |15 | TAKE TIME CHRIS WALKER | 39 39 | 27 | SOMEBODY LOVES YOU BABY PATT| LABELLE | 30
40 | — | IF YOU WANT IT 2ND II NONE | 54 40 | — | WHITE MEN CAN'T JUMP RIFF | 49

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

IN THE CLOSET (Mijac, BMI/Warner-Tamerfane,

1S IT GOOD TO YOU (FROM JUICE) (Zomba,
ASCAP/Donril, ASCAP/EMI April, ASCAP/Across 110th

IT'S NOT A LOVE THING (Copyright Control)

IT'S 0.K. (Sony Tunes, ASCAP/Yeliow Elephant,
ASCAP/Benny’s Music, BMI/EMI Blackwood, BMI)
THE JAM (Aunt Hiida, ASCAP/BDP, ASCAP/Pal Joey,
ASCAP/Jahmanie, ASCAP/Zomba, ASCAP)

JOY (Virgin, ASCAP/Jazzie B, ASCAP/Soul Il Sout
LET ME GROOVE YOU (Virgin, ASCAP/Four Power,

LET'S GET SMOOTH (Epic, BMI/Solar, BMI/Calloco,
BMI/S.Beck, BMI/K-Rob, BMI/Screen Gems-EMI,

LIVE AND LEARN (Harrindur, BMI/Joe Public,

LOVE OR THE SINGLE LIFE (Blockson, ASCAP/Third
Stone, ASCAP /Warner Chappell, ASCAP/Diva |,

THE LOVER IN YOU (AZ, ASCAP/Cold Chillin’,

LOVE YOU ALL MY LIFETIME (Arabella, BMI/BMG,
MAKE IT HAPPEN (M Carey, BMI/Virgin, ASCAP/Cole-
MASTERPIECE (Kenny Nolan, ASCAP) CPP
(MEANWHILE) BACK AT THE RANCH (Another Fine
Mix, BMI/So So Smoove, ASCAP/Middletown Sound,
A MINUTE TO PRAY AND A SECOND TO DIE (N-The
MONEY DON'T MATTER 2 NIGHT (Controversy,

MY HEART BELONGS TO YOU (Human Rhythm,

MY LOVIN' (YOU'RE NEVER GONNA GET IT) (Two
NEVER SATISFIED (4 Tammy, ASCAP/S.A. Brown,
NO NOSE JOB (GLC Two, BMI/Pubhowyalike,

NU NU (Sanlar, BMI/Willesden, BMI/Da Posse’s,

OH HAPPY DAY (EMI U Catalog,/Buddah,ASCAP)
ONE TO GROW ON (Frozen Soap, ASCAP/Fruits Of

OOCHIE COOCHIE (Mike Ten, BMI/Biv Ten, ASCAP)

POOR GEORGIE (Top Billin’, ASCAP/MCA,
ASCAP/Must Rock, BMI/Worldwide, BMi/Hudmar,

REMEMBER THE TIME (Donril, ASCAP/Zomba,
ASCAP/Mjac, BMI/Warner-Tamerlane, BMI/W8B,

ROMEO & JULIET (Virgin, ASCAP/Qliver Leiber,

THE SAGA CONTINUES. .. (Buff Man, BMI)

Stars, BMI/Virgin Songs, BMI/Big Mystique,

BMI/Kazzoom, ASCAP/Polygram Int'l, ASCAP) WBM

31 SCHOOL ME (Trycep, BMI/Ramal, BMI/Willesden,
BmI)

41 SECRETS OF THE HEART (Avid One, ASCAP/Zip Your

Lip, ASCAP/Whole Nine Yards, ASCAP)
67 SHE JUST CAN'T HELP IT (F.C.A. /Hurt ASCAP)
SHE'S GOT THAT VIBE (Wiltesden, BMI/R.Kelly,
BMI/Zomba, ASCAP/Barjosha, BMI)
81 SHOWER YOU WITH LOVE (Peabo,/WB ASCAP)

30 SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT
1S) (Gamble-Huff, ASCAP/Henry Sue Mae, BMI/Tajai,

BMI/Mighty Three, BMI) WBM

66 SOMETIMES | RHYME SLOW (EMI April,
ASCAP/Purple Rabbit, ASCAP)

17 SOMETIMES IT'S ONLY LOVE (EMI April,
ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP)

85 STAY (EMI April, ASCAP/DeSwing Mob, ASCAP) WBM

25 STILL IN LOVE WITH YOU (Irving, BMI/Al Green,
BMi) CPP

37 SUPERFICIAL LOVE (Today's Crucial, BMI/Warner-
Tamerlane, BMI/Me And My Boy, BMI) WBM

33 TAKE ME BACK TO LOVE AGAIN (Tocep, BMI/Jumpin’

0ff, BMI/Dream Dealers,/BMG,/Virgin, ASCAP)
99 TAKE ME BACK (Troutman's, BMI/Saja, BMI/WB,
ASCAP/Gamson, ASCAP) WBM
39 TAKE TIME (CCw, ASCAP/Rogli, ASCAP)

27 TEARS OF JOY (MCA, ASCAP/Music Corp. Of America,

BMI/Bayjun Beat, BMI)

95 TELL ME WHAT YOU WANT ME TO DO (Gratitude
Sky, ASCAP/Tevin Campbell, ASCAP) CPP

36 TENNESSEE (Arrested Development, BMI/EMI
Blackwood, BMI)

92 TESTIFY (Flyte Tyme, ASCAP) WBM

79 THEY WANT EFX (Straight Out Da Sewer, ASCAP)

16 UP AND OVER (One Toone, ASCAP)

57 VICTIM OF THE GHETTO (Virgin, ASCAP/Rom,
ASCAP/Black Doors, ASCAP/T), ASCAP)

34 WALKIN' THE DOG (Warner-Tamerlane, ASCAP/Kings
Kid, BMI/Ensign, BMI/Lane Brane, BMI/Flyte Tyme,
ASCAP/Ackee, ASCAP/Toe Knee, ASCAP) WBM/CPP

62 WE GOT A LOVE THANG (Last Song, ASCAP/Third
Coast, ASCAP)

80 WHEN ONLY A FRIEND WILL DO (Zomba,
ASCAP/Sonic Sheet, ASCAP)

82, WHENYADOWHATCHADO (Mikki Bleu, ASCAP/Tommy

Q, ASCAP)

73 WHEN YOU GET RIGHT DOWN TO IT (All My Children,

ASCAP)
97 WHEN YOU LOVE SOMEBODY (EMI April,

ASCAP/K. Stewart, ASCAP/Toe Knee, ASCAP/Ackee,

ASCAP/Lane Brane, BMI/Ensign, BMI) CPP

74 WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN)

(Budsky, BMI/Zun, BMI/Eat Your Heart Qut,
BMI/Gamble-Huff, ASCAP/Henry Sue Mae,

BMI/Mighty Three, BMI/Irving, BMI/Julie Gold, BMI)

49 WHITE MEN CAN'T JUMP (Not Listed)
47 WHO'S CRYING NOW (Weed High Nightmare, BMI)
5 WHY ME BABY? (Keith Sweat, ASCAP/E/A,

ASCAP/WB, ASCAP/Donril, ASCAP/Zomba, ASCAP/LL

Cool J, ASCAP/Def Jam, ASCAP)
78 YOUR LOVE DRIVES ME CRAZY (T-Boy,
ASCAP/J.EW. Jr., ASCAP)

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 51
BMI/Donril, ASCAP/Zomba, ASCAP)
11 AINT 2 PROUD 2 BEG (D.A.R.P., ASCAP/Diva One, 64
BMI/Pebbitone, ASCAP/Tizbiz, ASCAP)
4 ALL WOMAN (Big Life, BMI/Careers-BMG, BMI) Street, ASCAP)
65 BABY GOT BACK (Songs Of PotyGram,/Mix-A- 86
Lot BMI) 6
45 BABY HOLD ON TO ME (Trycep, BMI/Ramal,
BM!/Willesden, BMI) 50 | WANNA ROCK (Pac Jam, BMI)
40 BREAKIN' MY HEART (PRETTY BROWN EYES) (Fiyte 55
Tyme, ASCAP) WBM
26 BRENDA'S GOT A BABY (GLG Two, BMI) 56
61 BUSTIN' OUT (ON FUNK) (Jobete, ASCAP) CPP Mad, ASCAP)
21 CANT HAVE MY MAN (Al B. Sure!, ASCAP/Lanoma, 10 JUMP (So So Def, ASCAP)
ASCAP/EM| April, ASCAP/Kevin Dean, ASCAP) 53
43 THE CHOICE IS YOURS (Peep Bo, ASCAP/Pri, ASCAP) ASCAP)
15 COME & TALK TO ME (EM! April, ASCAP/DeSwing 69
Mob, ASCAP/Across 110th Street, ASCAP)
87 CROSS YOUR MIND (DQ, ASCAP/K-Daves, BMI)
ASCAP/WB, ASCAP) 3
72 DIAMONDS AND PEARLS (Controversy,/WB,ASCAP) BMI/Noisneta, BMI/Ensign, BMI) CPP
WBM 12 LOVE ME (Modern Science, ASCAP)
38 DO NOT PASS ME BY (Bust-tt, BMI/SRF, ASCAP) 42
1 DONT BE AFRAID (FROM JUICE) (Shocklee,
BMI/Nasty Man, ASCAP) ASCAP/Killings, ASCAP)
29 DONT MAKE ME BEG TONIGHT (EMI April, 28
ASCAP/0/B/0 Itself, ASCAP/Cuddie B, ASCAP/JKD, ASCAP/WB, ASCAP) WBM
ASCAP) 24
88 EVERCHANGING TIMES (New Hidden Valley, ASCAP)
ASCAP/Carole Bayer Sager, BMI/EMI April, 7
ASCAP/U.A., ASCAP/EMI Biackwood, BMI/United Clivilles, ASCAP/Sony Songs, BMI)
Lion, BMI) WBM 20
70 EVERLASTING LOVE (Sun Face, ASCAP/Shaman 52
Drum, BMI/EMI Blackwood, BMI)
93 EVERYTHING'S GONNA BE ALRIGHT (Naughty, ASCAP)
ASCAP/Island, BMI) 5
S8 THE FEELING | GET (April Joy, BMI/1Island, Water, ASCAP)
BMI/Gabrielle’s Song, BMI) 46
68 FIRE & EARTH (Not Listed) ASCAP/WB, ASCAP)
60 FOREVER IN YOUR EYES (Flyte Tyme, ASCAP) 90
2 GOODBYE (Al B. Sure!, ASCAP/Willaire, ASCAP/EMI BMI/ATV, BMI)
April, ASCAP) 8
44 GOTTA LEARN MY RHYTHM (Kear, BMI/Sony Tuff-Enuff, BMI/Irving, ASCAP) CPP
Epic/Solar, BMI/Greenskirt, BMI) 76
13 HELLUVA (Delicious Appie, BMI/Purple, BMI/Fun City, ASCAP)
BM1{/Van Gogh's Ear, BMI/Music Corp. Of America,
BMI/Gasoline Alley, ASCAP) BMI/Willesden, BMI)
9 HERE | GO AGAIN (Luella, ASCAP)
22 HONEY LOVE (Willesden, BMI/R.Kelly, BM|) BMI/Copyright Control)
98 HONEY (Bust-It, BMI) 91
96 HOOPS OF FIRE (Wild Pink, ASCAP/Squeak-A-Mouse, 48
ASCAP/Bird Wins, ASCAP/Sony Tunes, ASCAP) Nature, ASCAP)
32 | DREAM, | DREAM (Kear, BMI/Sony Epic/Solar, n
BMI/Greenskirt, BMI) 19 PLEASE OON'T GO (Mike Ten, BMI)
83 (IF LOVING YOU IS WRONG) | DON'T WANT TO BE 89
RIGHT (Irving, BMI)
IF YOU DON'T SAY (ADRA, BMI/You Got Me, ASCAP)
BMI/Jazz E Jazz, BMI/Hittage, 35
ASCAP /Kraztertainment, ASCAP)
54 IF YOU WANT IT (Protoons /Greedy Greg,ASCAP) ASCAP/B Funk, ASCAP) WBM
14 I'M CRYIN' (Gratitude Sky, ASCAP/Shanice 4 U, n
ASCAP) CPP ASCAP)
23 I'M THE ONE YOU NEED (Rightsong, BMI/Def Mix, 59
ASCAP/Alex Shantzis, ASCAP/EMI April, ASCAP) 18

SAVE THE BEST FOR LAST (Longitude, BMI/Moon &

Grammy Lessons. School is in session as artists gather at L.A.'s Hamilton High
School to participate in a recent Grammy In The Schools program. In the back
row, from left, are members of EastWest recording quartet Real Seduction;
actress Dawnn Lewis; three members of Motown’s Boys; Ann Nesby and Gary
Hines of Perspective's Sounds Of Blackness; and actor Glynn Turman. Seated,
from left, are rapper Steffon; Capitol artist Mellow Man Ace; and producer
Bronic.

New York

HOT R&B PLAYLISTS.

Sample Playlists of the Nation’s Largest Urban Radio Stations
(These playlists are not based on monitored airplay, but are supplied by the stations.)

P.D.: Mike Love

Tevin Campbell, Goodbye

Mariah Carey, Make It Happen

TLC, Ain't 2 Proud 2 Beg

Black Sheer, The Chaice Is Yours

CeCe Peniston, We Got A Love Thang
Skyy, Up And Over (Stronger And Bette
Glenn Jones, Here [ Go Again

Lisa Stansfield, All Woman

Boyz il Men, Please Don't Go

Aaron Hall, Don't Be Afraid (From “Ju
Chaka Khan, Love You All My Lifetime
Shabba Ranks Fealun'r\lng KRS-1, The Jam
Tracie Spencer, Love Me

Gary Brown, Don't Make Me Be% Tonight
Vanessa Williams, Sase The Best For L
Big Daddy Kane, The Lover in You

Kris Kross, Jump

Luther Vandross, Sometimes It's Only
Nice & Smooth, Sometimes | Rhyme
Keith Sweat, Why Me Baby?

Joe Pubiic, Live And Learn

Doug E. Fresh & The New Get Fresh Cre
BeBe & CeCe Winans. It's 0.K.

Geraid Levert, School Me

Jodeci, Come & Talk To Me

Michael Jackson, In The Closet

Mary J. Blige, You Remind Me (From “'S
Chris Walker, Take Time

Force M.D.’s, Your Leve Drives Me Cra
Shanice, t'm Cryin’

2Pac, Brenda's Got A Baby

washington D.C.

P.D.: Barbara Prieto

Glenn Jones, Here | G> Again

Joe Public, Live And Learn

Tevin Campbeil, Goodbye

Aaron Hall, Don't Be Afraid (From "Ju
BeBe & CeCe Winans. It's 0.

Lisa Stansfield, All Woman

Mariah Carey, Make |- Happen

Keith Sweat, Why Me Baby?

Tracie Spencer, Love We

Skyy, Up And ver (Stronger And Bette
Hammer, Do Not Pas: Me By

Jody Watley, I'm The One You Need
Boyz Il Men, Piease Lon't Go

TLE, Ain't 2 Proud 2 Beg

Diiital Underground, No Nose Job
Luther Vandross, Sometimes It's Only
Jodeci, Come & Talk To Me

En Vogue, My Lovin’ (You're Never Gon
Atlantic Starr, Masterdiece

Cherrelle, Tears Of Jov

Shanice, I'm Cryin’

Bas Noir, Superficial Love

Jermaine Jackson, | Dream, | Dream
Brotherhood Creed, Helluva

Chaka Khan, Love You All My Uifetime
Big Daddy Kane, The Lover In You

2Pac, Brenda's Got A Baby

Alyson Williams, Can’t Have My Man
Shabba Ranks Featuring KRS-1, The Jam
Lisa Taylor, Secrets Of The Heart
Michael Jackson, In Tne Closet

Kathy Siedge, Take Me Back To Love Ag
Kris Kross, Jump

Meli'sa Morgan, Still In Love With Yo

El D:Barg:, My Heart Belongs To You
Roger, Take Me Back

R. Kelly & Public Anneuncement, Honey
Calloway, Let's Get Smooth

Prince And The N.P.G., Money Don’t Ma,
Damian Dame, Gotta Learn My Rhythm
The TemFuhons, Hoops Of Fire

Doug E. Fresh & The New Get Fresh Cre
M:zsl, Blige, You Remind Me (From "'S
M

Arrest
KCM,

t Fok, Love Or The Single Life
ed Development, Tennessee

Let Me Groove ‘fou

Gerald Levert, School Me

Tomsmy G, That's How | Hit 'Em

Soul | Soum

Randy Cra Who's Crying Now
Patti LaBelle, When You've Been Bless
The Boys, The Saga Continues.

A53 — By All Means, The Feeting | Get
AS4 Future Sound, Lady What's A Bro T
ASS —  Mint Condition, Forever In Your Eyes
AS6 —  Gary Brown, Don't Make Me Beg Tonight
A57  —  Nice & Smooth, Sometimes | Rhyme Slow
58 4 Chns Walker, Take Time
Detroit P.D.. Steve Hegwood
11 TLC, Ain't 2 Proud 2 Be
2 2 Glenn Jones, Here | Go Again
3 5 Aaron Hafl, Don't Be Afraid (From "Ju
4 4 Boyz Il Men, Please Don't Go
5 6 Mariah Carey, Make It Happen
6 9 Lisa Stansfieid, All Woman
7 7 Brotherhood Creed, Helluva
8 8 BeBe & CeCe Winans, It's 0.K,
9 10 Luther Vandross, Sometimes It's Only
10 24 Kris Kross, Jump
11 11 Shanice, I'm Cryin’

RRERERR

13 Jodeci, Come & Talk To Me

14 Tracie Spencer. Love Me

15 Tevin Campbeil, Goodbye

16 R. Keity & Public Announcement, Honey
17 Joe Public, Live And Learn

18  En Vogue, My Lovin’ (You're Never Gon
20 Geraid Levert, School Me

3 Vanessa Williams, Save The Best For L
22 Chaka Khan, Love You All My Lifetime
23 Alyson Williams, Can't Have My Man
30 CeCe Peniston, Keep On Walkin’ .
25 Gary Brown, Don't Make Me Beg Tonight
26  Jermaine Jackson, | Dream, | Dream
27 Damian Dame, Gotta Learn Ma‘ Rhythm
28 Meli'sa Morgan, Still In Love With Yo

29 Digitat Underground, No Nose Job
31  Patti LaBelle. When You've Been Bless
32 Mint Condrtion, Forever In Your Eyes
—  Lidell Townsell, Nu Nu _
Nice & Smooth, Sometimes | Rhyme Slow
2nd I None, }f You Want It
The Future Sound, Lady What's A Bro T
2Pac, Brenda’s Got A Baby
Kathy Sledge, Take Me Back To Love Ag
Randy Crawtord, Who's Crying Now
The Boys, The Saga Continues. . .
Doug E. Fresh & The New Get Fresh Cre
Modest Fok, Love Or The Singie Life
UM.C'S, One Ta Grow On

juiviviuiuiviv il

—~
@

WoNOBBRWN— O

M 92-THE BEAT

Angeles P.D.: Mike Stradford

1 Aaron Hall, Don’t Be Afraid (From “Ju
3 Tevin Campbell, Goodbye

2 Mint Condition, Breakin’ My Heart (Pr

7 Glenn Jones, Here | Go Again

8 BeBe & CeCe Winans, It's O.K.

5 Atlantic Starr, Masterpiece

6 Patti LaBelle, Somebody Loves You Bab
9 Phyllis Hyman, When You Get Right Dow
11 Keith Sweat, Why Me Baby?
18 TLC, Ain't 2 Proud 2 Beﬁ
10 Gerald Levert (Duet With Eddie Levert
12 Mariah Carey, Make It Happen
13 Joe Public, Live And Learn
17 En Vogue, My Lovin' (You're Never Gon
20 Chaka Khan, Love You All My Lifetime
16 Shanice, I'm Cryin’
18  Tracie Spencer, Love Me
19 Smoove, (Meanwhile) Back At The Ranch
22 Jody Watley, I'm The One You Need
21 Alyson wllﬂams, Can’t Have My Man
24 Luther Vandross, Sometimes If's Only
25 Meli’sa Morgan, Still In Love With Yo
26 Lisa Taylor, Secrets Of The Heart
27 Gary Brown, Don't Make Me Beg Tonight
28  Prince And The N.P.G., Money Don't Ma
29 Riff, White Men Can't Jump
30 Geoffrey Williams, 1t's Not A Love Th
31 Gerald Levert, School Me
32 Karyn White, Walkin’ The Dog

33 Soul Il Soul, Jo
— ver (Stronger And Bette,
— el Jackson, In The Closet

4

Skyy, Up And
Mic
Kris Kross, Jump

Vanessa Williams, Save The Best For L
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FOR WEEK ENDING APR. 25, 1992

T0P R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

52 l 52 NICE & SMOOTH RAL 47373*/COLUMBIA {9.98 EQ) AIN'T A DAMN THING CHANGED 29
N 8 NEW ) 1 DAS EFX ATCO EASTWEST 91827+ (9.98) DEAD SERIOUS | 50
x|, x 2 . ~ =
W20 |33 |2 | ARTIST TITLE | 5Z 51 | 46 | 41 | 23 | ICECUBE A PRIORITY 57155 (9.98) DEATH CERTIFICATE | 1
=2 |52 | % | 25| (ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) aq @ o
59 ) SKYY ATLANTIC 82328" (9.98) NEARER TO YOU 52
* * % NO. 1T * % %
L1 | 1] 2| 25 | cerawo Lever @ woo exsrwesr o177+ 0w ettt 1 prvATEUNE | 1 (53| 64 | 69 | 8 | HI-C FEATURING TONY A SKANLESS 61235 WARNER BROS. (9.98) SKANLESS [l 53
I 54 47 44 29 MC LYTE FIRST PRIORITY 91731*/ATLANTIC (10.98) [
2 2 1 20 MICHAEL JACKSON A ¢ EPIC 45400 (10.98 EQ) DANGEROUS 1 ! GCTICIKEOUIKNCWY - !
55 51 54 7 SOUTH CENTRAL CARTEL G.w.K. 1518%QUALITY (9.98) SOUTH CENTRAL MADNESS | 5l
3 3 3 33 | VANESSA WILLIAMS @ WING 843522/MERCURY (9,98 EQ) THE COMFORT ZONE 3 e 5 o = 5
BOBBY "BLUE" BLAND MALACO 7458 (9.98) PORTRAIT OF THE BLUES
4 4 4 29 | CYPRESS HILL RUFFHOUSE 47889/COLUMBIA (9.98 EQ} CYPRESS HILL 4 P 5 7 1 ;;?&Té"rcs';11;5%;{30'}5.1(&355““ GETO BOYS) BRINGING HELL ON EARTH |56
i |
| 19 51 3 EN VOGUE ATCO EASTWEST 92121* (10.98) FUNKY DIVAS 5
@ 1 | 58 | 50 45 | 43 | NATALIE COLE A % ELEKTRA 61049 (13.98) UNFORGETTABLE 5
6 5 44 | JODEC! A UPTOWN 10198/MCA (9.98) FOREVER MY LADY e T ] -
) s M 59 | 63 | 61 | 82 | TRACIE SPENCER capiToL 92153 (9.98) MAKE THE DIFFERENCE | 38
1 6 7 21 TEVIN CAMPBELL @ QwEST 26291 */WARNER BROS (9.98) T.EV.IN. 5 70 76 4 Epfvlﬁ?ﬂ'zsefﬂgﬂﬂéﬂeﬁf" TRICKS OF THE TRADE VOL 1l 50
8 8 8 20 KEITH SWEAT A ELEKTRA 61216 (10.98) KEEP IT COMIN' 1
9 10 13 11 §VEK4E1'ZIEE~%92UBLIC ANNOUNCEMENT BORN INTO THE '90'S 9 61 54 48 30 KARYN WHITE @ WARNER BROS. 26320 (10.98) RITUAL OF LOVE 7
.@ 81 100 4 CHIC WARNER BROS. 26394* (10.98) CHIC-ISM 62
13 | 17 | 6 | TLC LAFACE 260037/ARISTA (9.98) OO0O0OHHH..ON THETLCTIP | 10
I S I B B e e AIN'T NO DOUBT ABOUTIT | 31
11 | 9 | 9§ | 27 | PATTILABELLE McA 104399.98) EURCI 64 | 67 | 67 | 23 | BIG DADDY KANE cOLD CHILLIN' 26715/REPRISE (9.98) PRINCE OF DARKNESS | 25
12 11 10 47 BOYZ Il MEN A * MOTOWN 6320* (9.98) COOLEYHIGHHARMONY 1 65 57 55 65 | TONY TERRY EPIC 45015 (5.98 EQ) TONY TERRY 35
13 | 15 | 16 | 13 | 2PAC INTERSCOPE 91767*/ATLANTIC (9.98) 2PACALYPSE NOW | 13 66 | 60 [ 56 | 37 | COLOR ME BADD A ? GIANT 24429 /REPRISE (9.98) cMB. | 10
3 ARRESTED DEVELOPMENT
14 7 6 24 | HAMMER A 3 CAPITOL 98151 (9.98) TOO LEGIT TO QUIT 3 89 | — 2 O e ERC05) 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. 67
(5| 18 | 19 | 21 | LISA STANSFIELD @ aRista 18675* (10.98) REALLOVE | 15 68 | 68 | 80 | 5 | KIDSENSATION NASTYMIX 7101*/ICHIBAN (9.98) THE POWER OF RHYME | 68
4 | — 2 KRIS KROSS RUFFHOUSE 48710*/COLUMBIA (9.98 EQ) TOTALLY KROSSED OUT 16 75 92 3 GANKSTA N-I-P RAP-A-LOT 57160*/PRIORITY (9,98) THE SOUTH PARK PSYCHO 69
17 16 14 14 | MINT CONDITION PERSPECTIVE 1001*/A&M (9.98) MEANT TO BE MINT 13 70 72 77 11 DON DIEGO ULTRAX 0502 (9.98) RAZZ 70
18 | 17 | 15 | 21 | SHANICE MOTOWN 6319* (9.98) INNERCHILD | 13 71 | 62 | 47 | 26 | BARRY WHITE nam 5377 (9.98) PUT ME INYOURMIX | 8
T
19 | 14 | 12 | 28 | ERINCEAND THEN.F.G. A" « 0oo DIAMONDS & PEARLS | 1 72 | 65 | 63 | 11 | ASSAULT & BATTERY ATTITUDE 14001* (8.98) ASSAULT & BATTERY | 63
20 12 11 15 | SOUNDTRACK @ SOUL 10462*/MCA (10.98) JUICE 3 13 66 60 16 | BUST DOWN EFFECT 3005*/LUKE (9.98) NASTY BITCH (CHAPTER 1) 56
JOHNNIE TAYLOR g E
21 | 21 | 20 | 7 | BOOGIEDOWN PRODUCTIONS JIvE 41470° (9.98) SEX AND VIOLENCE | 20 M| B | 1012 | walacosiso0s | KNOW IT'S WRONG, BUT | JUST CANT DO RIGHT | 59
22 | 20 | 18 | 24 | BLACK SHEEP @ MERCURY 848368 (9.98) AWOLF IN SHEEP'S CLOTHING | 15 75 | 78 | 65 | 40 | HEAVYD. & THE BOYZA UPTOWN 10289+/MCA(9.98) PEACEFUL JOURNEY | 5
23 2 2 9 LUKE LUKE 918304ATLANTIC (10.98) | GOT SHIT ON MY MIND 20 16 69 57 25 DIGITAL UNDERGROUND TOMMY BOY 1045 (9.98) SONS OF THE P 23
7|8 |79 9 B.B.KING MCA 10295* (9.98) THERE IS ALWAYS ONE MORE TIME 76
i 24 23 23 9 GLENN JONES ATLANTIC 82352* {10.98) HERE | GO AGAIN 23 78 s o 3
I CHUBB ROCK SELECT 21640/ELEKTRA (9.98) THE ONE
3
25 22 21 29 MARIAH CAREY A 3 COLUMBIA 47980 (10.98 EQ) EMOTIONS 6 THE CHILL DEAL BOYZ ; - o
79 | 74 | 73 | 7 | THECHIL DEALBOYZ HIP HOP AIN'T NOTHIN' BUT A PARTY
26 25 24 10 | SIR MIX-A-LOT DEF AMERICAN 26765/REPRISE (9.98) MACK DADDY 21 5 = 5 FATHER DOM - ATHER DO 5
WRAP 8105*/ICHIBAN (9.98) ATHER DOM
@ 30 | 35 6 FU-SCHNICKENS JIVE 41472* (9.98) F.U.- DON'T TAKE IT PERSONAL 27
28 3 7 RO e oy mm—— JOE PUBLIC 23 81 71 59 22 | TIM DOG RUFFHOUSE 48707/COLUMBIA (9.98 EQ) PENICILLIN ON WAX 34
: @D 95 | — | 2 | POISON CLAN errect 3006+1LUKE (9.98) POISONOUS MENTALITY | 82
29 26 26 a0 BEBE & CECE WINANS @ CAPITOL 92078 (9.98) DIFFERENT LIFESTYLES 1 = e % 2 5
POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY
30 21 25 23 | ATLANTIC STARR REPRISE 26545 (9.98) LOVE CRAZY 25
97 | 97 | 13 | TECHMASTER P.E.B. NEWTOWN 2208+ (9.98) BASS COMPUTER | 83
BD| 36 | 4 | 3 | M.C. BRAINS moTown 6342* (9.98) LOVERS LANE | 31 8 | 77 | 78 | % | WC&THE MAAD CIRCLE AIN'T A DAMN THANG CHANGED | 52
32 | 31 [ 29 | 20 | AMG seLECT 21642 (9.98) BITCH BETTA HAVE MY MONEY | 20 8 | 91 | 81 | 40 | GLADYS KNIGHT mca 10329+ (0.98) GOOD WOMAN 1
33 | 29 | 27 | 28 | ATRIBE CALLED QUEST @ JivE 1418" (9.98) LOW END THEORY 13 87 | 76 | 64 | 31 | QUEEN LATIFAH ToMmy BoY 1035 (9.98) NATURE OF A SISTA' 32
| 3| 3 32 22 | U.M.C.'S WILD PITCH 97544/ERG (9.98) FRUITS OF NATURE 32 NEW p> 1 SISTER SOULJAH EPIC 48713 (9.98 EQ) 360 DEGREES OF POWER 88
| 35 32 28 41 PHYLLIS HYMAN PIR 11006%/200 (9.98) PRIME OF MY LIFE 10 89 94 | — 2 CALLOWAY SOLAR 75326*/EPIC (9.98 EQ) LET'S GET SMOOTH 89
t
| 36 | 34 | 31 | 25 | 2ND Il NONE PRoFILE 1416 9.98) 2ND IINONE | 26 NEWD | | | ALYSON WILLIAMS 0BR 45417+/COLUMBIA (9.98 EQ) ALYSON WILLIAMS | 90
|
37 38 36 49 LUTHER VANDROSS A EPIC 46789 (10.98 EQ) POWER OF LOVE 1 NEW » 1 COLLEGE BOYZ VIRGIN 91658* (9.98) RADIO FUSION RADIO 9]
38 35 30 47 SOUNDS OF BLACKNESS PERSPECTIVE 1000/A8M (9.98) THE EVOLUTION OF GOSPEL 4 92 88 71 35 OAKTOWN'S 3.5.7 BUST IT 92996/CAPITOL (9 98) FULLY LOADED | 31
T
39 37 34 25 | CHRIS WALKER PENDULUM 61136+/ELEKTRA (9.98) FIRST TIME 32 93 95 85 27 | FOURPLAY WARNER BROS. 26656* (9.98) FOURPLAY | 16
40 | 40 | 39 | 27 | SCARFACE RAP-A-LOTS7167/PRIORITY (9.98) MR. SCARFACE IS BACK | 13 94 | 80 | 68 | 13 | DELTHAFUNKEE HOMOSAPIEN | WISH MY BROTHER GEORGE WAS HERE | 48
41 19 38 17 | 10DY WATLEY mca 10355 1098 AFFAIRS OF THE HEART 21 95 87 84 41 GETO BOYS A RAP-A-LOT 57161*%PRIORITY (9.98) WE CAN'T BE STOPPED 5
96 83 75 7 WHISTLE SELECT 61252/ELEKTRA (9.98) GET THE LOVE 75
42 44 43 8 CECE PENISTON A&M 5381* (9 98) FINALLY 42
3 50 5 T RELIE T m——— THE WOMAN [ AM P 97 84 82 44 | PEABO BRYSON COLUMBIA 46823 {9.98 EQ) CAN YOU STOP THE RAIN 1
PUBLIC ENEMY A 98 | 93 [ — | 2 | CHOICE RAP-A-LOT 57172+/PRIORITY (9.98) STICK & MOOVE | 93
44 | 41 | 37 | 28 | RUBLIC ENEMY A 1098 EQ) APOCALYPSE 91. . .THE ENEMY STRIKES BLACK | 1
5|5 2 POOH-MAN (MC POOH) FUNKY AS [ WANNA BE | 45 99 | 85 | 86 7 CLIVILLES & COLE COLUMBIA 48840* (10.98 EQ) GREATEST REMIXES VOL. 1 85
- JIVE 41476 (9.98) -
7 0 0 e ° s " 100 | 61 58 18 | AUDREY WHEELER EAR CANDY 31002 {9.98) I'M YOURS TONIGHT 57
SHABBA RANKS @ EPIC 47310(9.98 EQ) AS RAW AS EVER
() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
4 4 40 32 NAUGHTY BY NATURE A TOMMY BOY 1044 (9.98) NAUGHTY BY NATURE 10 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
. o on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels
5 62 S WL R I Rt AR G S ) that do not issue list prices, are projected from wholesale prices. © 1992, Billboard/BPI Communications.
3 ¥
B.:AEK 1 HERE THEY COME YO', HERE THEY COME
1
hi“”l BLACK SHEEP A WOLF IN SHEEP'S CLOTHING

Al ey T

. S5

20

ALSO

DAMME!.
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500

000

FEATURING: THE STICKY NEW SINGLE FROM BLACK SHEEP'S GOLD ALBUM
“"S TROBELITE
INCLUDES

“THE CHOICE IS YOURS” AND “FLAVOR OF THE MONTH"”

V AN .
YOU SHOULD GET WITH THIS, CAUSE THIS IS KINDA PHAT!

HONEY?"”

SsOLD

848 368-2/4
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L
INTRODUCING THE LONG AWAITED DEBU'IJ'?_BUM FROM

THE SIS LA

PAID T HE COST

PRODUCED BY DJ QUIK. -
EXECUTIVE PRODUCER:ERIC "EAZY-E" WRIGHT.

PPC Is: PLAYA HAMM AND TWEED CADILLAC

FEATURING SPECIAL PERFORMANCES BY DJ QUIK, EAZY-E, AND AMG.

CASH IN ON "EXPLANATION OF A PLAYA", THE PHAT NEW SINGLE AND
VIDEO (AVATLABLE ON VINYIx«& CASSETTFE MAXI-SINGLE ).

HOW DO YOU SELL A MILLIGN RECORDS?

QUIK 8& EAZY!

- -—a 15

4 — —— b~ - ey
1 b ] = Ity
1 i ] a ’ - '
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- o r 4y i | 3.
» | \) 3 [
\ ! . 1 8 y L 1 :

Y L y .,)
) 5t
* | » 4 AN

L] @« " 4 ALY L ¥

PIRIORITY
g.c ogn D s



www.americanradiohistory.com

R&B

ARTISTS & MUSIC

DADDY-0 IS AT HOME IN MANY ROLES

(Continued from page 17)

Jobulani ‘cause they’re a group from
South Africa, and I've made message
music with Stetsasonic. And I'm go-
ing to love doing Grace Jones. She’s
an eccentrie person, and the whole
idea of ‘Pull Up To The Bumper’
meets ‘Talkin’ All That Jazz’ [a Stet
hit] excites me.

“But the shit that makes me most
proud,” Daddy-O continues, “is Nu-
bian M.O.B., because that’s some shit
I developed from the ground up.” Ice
Water, the group’s lead rapper, was
homeless when he was introduced to
Daddy-O.

Nubian M.O.B. calls its distinctive,
distinctly spiritual rap-singing style
“tuning.” Daddy-O says, “When peo-
ple hear it they go, ‘Yo! I never heard
nothin’ like that before!” I see Nubian
M.O.B. as one of the phenomenal

Billboard:«

breakthroughs in music. To me,
they're on the same level as a Sade or
a Lenny Kravitz or a Seal. They're
sort of to the left, but they could eas-
ily be mainstream.”

Nubian M.0O.B.’s eponymous debut
album will hit retail racks May 26.
The single, “Far Way,” is slated for a
mid-April release.

Daddy-O expects to release a solo
album on an independent later this
spring. And he is working on tracks
for two motion picture soundtracks:
“Class Act” and “Boomerang.” The
producer is, moreover, preparing ma-
terial that will launch the careers of
Ilyasah Shabazz (a daughter of Mal-
colm X), Definite Destruection, and
Fatimah York—all acts managed by
Kedar through Okedoke. The com-
pany also oversees the careers of pro-
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Z AND ONE-STOP SALES REPORTS.
A A P ARTIST
2y ou| = TITLE
r:E E’ 3 ;J o g § 5 LABEL & NUMBER/DISTRIBUTING LABEL
* * % NO.1 * % %
1 2 ¢ | JUMP® ® KRIS KROSS
(C) (T) RUFFHOUSE 38-74197/COLUMBIA 2 weeks at No. 1
ONE TO GROW ON ®UMC'S

(C) (T) WILD PITCH 50387/ERG

HELLUVA

(C) (M) {T) GASOLINE ALLEY 54350/MCA

¢ BROTHERHOOD CREED

HAND ON THE PUMP

& CYPRESS HILL

4 6 ! (€} (M) T) RUFFHOUSE 38-74105/COLUMBIA

6 10 BRENDA’S GOT A BABY/IF MY HOMIE CALLS ® 2PAC
(M) (T) INTERSCOPE 4-96212*/ATLANTIC N
THEY WANT EFX ® DAS EFX

(C) (M) (T) ATCO EASTWEST 4-98600

TENNESSEE

(C) (T) CHRYSAL!S 23829/ERG

¢ ARRESTED DEVELOPMENT

AGE AIN'T NOTHIN' BUT A #
(©) (1) RELATIVITY 1088-4

@ CHI-ALI

VICTIM OF THE GHETTO

¢ COLLEGE BOYZ

—
%)
f—
%)
[¥=)

18 2 3 (C) (T) VIRGIN 4-98635

¢ | g | g | | WANNAROCK ® LUKE
(C) (M) (T) LUKE 4-98619/ATLANTIC
JIGGABLE PIE * AMG

(C) (M) (T) SELECT 4-62382

THE JAM
(C) (T) EPIC 34-74069

(C) SQUL 54333/MCA

JUICE (KNOW THE LEDGE)

HICKEYS ON YOUR CHEST
(C) (M) (T) CAPITOL 44758

¢ SHABBA RANKS FEATURING KRS-1

¢ ERIC B. & RAKIM

& LITTLE SHAWN

CEEEEBEEEEEEERE

w

BABY GOT BACK
(C) (CD) {M) (T) DEF AMERICAN 4-18947/REPRISE

# SIR MIX-A-LOT

THE INT'L ZONE COASTER @ LEADERS OF THE NEW SCHOOL

16 i ! 13 (C) (T) ELEKTRA 4-64828
24 2 A MINUTE TO PRAY AND A SECOND TO DIE @ SCARFACE
(C) (M) (T) RAP-A-LOT 7004/PRIORITY
22 | 26 | 3 | SOMETIMES 1 RHYME SLOW © NICE & SMOOTH
| _(C)(MI(T) RAL 38-74167/COLUMBIA

IF YOU WANT IT

19 2 2 4 (C) (T) PROFILE 5361

& 2ND 1l NONE

SHUT 'EM DOWN
(CD) (M) (T) DEF JAM 38-74165*/COLUMBIA

@ PUBLIC ENEMY

@D| % | | 2 | SCENARrIO © A TRIBE CALLED QUEST
(M) (T) JIVE 42056*
['2 | 25| 30 | 4 | MYMAN'S PLAYING TRICKS ON ME ® GHETTO GIRLZ
(CD) (M) (T) AVENUE 1206*
| OOCHIE COOCHIE ® M.C. BRAINS
3 15 1l 1 (C} (T) MOTOWN 2146
IGHTTRAI ® PUBLIC ENEMY
NEW ’_ ! (%)EI’E‘)" M) (T} [?‘EF JAM 38-74272/COLUMBIA _{
| THE HATE THAT HATE PRODUCED  SISTER SOULJAH
@ NEW ’ ! (C) (T) EPIC 34-74206
THE CHOICE IS YOURS ® BLACK SHEEP
% 3 l 19 19 (C) {M) (T) MERCURY 866 086-4
NIGHT SHIFT ® POSITIVE K
@ NEW ’ ! (€) (M) (T) 4TH & BROADWAY 447 553-4
POOR GEORGIE ® MC LYTE
_28 2l l 18 15 {C) (T) FIRST PRIORITY 4-98638/ATLANTIC
29 | 16 | 13| 13 | FIRE&EARTH ® X-CLAN
I

(C) (T) POLYDOR 865 082/PLG

NEW ) 1

THE LOVER IN YOU
| (C) (M) (T) COLD CHILLIN' 4-19229/REPRISE

¢ BIG DADDY KANE

Q Records with the greatest sales gains this week. ® Videoclip availability. @ Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 miltion units. Catalog

no. 1s for cassette single. *Astenisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxt-single avatlability. (T)
12-inch vinyl availability. € 1992, Billboard/BPI Communications.

SINCE APPEARING on record more than a decade
ago, rap has proved remarkably versatile and accom-
modating to different attitudes and styles. From hard-
core to pop, it continues to revive old music styles while
inventing new ones. But as rap expands, when does a
track with a rhyme stop being rap? Is it the grain of
voice that determines its status? Is it subject matter?
Is it instrumentation? These points have been debated
countless times with no clear answer emerging. The de-
ciding element, it seems, is some intangible “cultural
code.”

Each week, it is the job of Billboard’s Hot Rap Sin-
gles chart manager, Suzanne Baptiste, to decipher
this code. “There's sometimes a very fine line between
what is rap and what isn’t,” she says

The Hot Rap Singles chart is

The Word On Rap: A Fine Semantic Line;
Carmen Set To ‘Go Go’; Red Alert Roasted

Tramp's, “New York Live" hosted its first theme
night—a rap roast for hardcore advocate and turntable
assassin Kool DJ Red Alert, whose mix show airs on
WRKS New York. Hosted by Ed Lover, Dr. Dre, and
T-Money-—who ended up roasting much of the audi-
ence, too—the event brought together the East Coast
hip-hop nation in a way not duplicated “since ‘Stop The
Violence,”” says Rene McClean, who organizes “New
York Live” with Kirk Burrows and Duane Oliver
Taylor. Those in attendance at the roast were Atlantic
A&R manager/DJ Clark Kent, Red’s mom, Def Jam
artist MC Serch, “Video Music Box” VJ Ralph
McDaniels, and the ever-popular Too Numerous To
Mention. Performers who went for theirs in honor of
Red included Uptown's Heavy D. & the Boyz,

EastWest’'s Das EFX, Virgin’'s

based on a nationwide sample of 85
retail outlets. To reflect what rap
fans are buying, these outlets are
located in areas determined to be
top rap markets by an informal
survey of independent and major
distribution companies, says Bap-
tiste.

College Boyz, and those best-sel-
ling junebug macks Kris Kross .

Heavy D. and Hammer are among
the 20 or so featured performers on
“Yeah.” a track slated for Eddie
Murphy’s next musical album pro-
ject, which is still unsigned ... The
title of the Miles Davis hip-hop set

After looking over sales reports,
she follows a few basic guidelines
for completing the chart. “A song’s
verses have to be rap, and the music has to be hip-hop,”
she says,

Thus, a dance (house) cut like Marky Mark & the
Funky Bunch’s “Good Vibrations” wouldn't make it
into one of the chart’s 30 slots. Neither would a boom-
ing Bell Biv DeVoe or En Vogue track with a rap
break. But a rockish jam by Public Enemy would when
one by Red Hot Chili Peppers would not. “PE’s got
the beat,” Baptiste says, “and hardcore enthusiasts
don’t consider Red Hot Chili Peppers hip-hop.”

Obviously, these choices are difficult to make, and
similar gray areas exist among other charts in Bill-
board. However, by compiling so many charts, Bill-
board has attempted to create a home for every type
of popular music.

THE BEAT, THE RHYME: Newcomer Carmen is
the second rap signing to Paisley Park Records. Her
first single, “Go Go Dancer,” is set to drop later this
month. An album will follow in May. The track was su-
pervised by Prince, who reportedly also collaborated
on three tracks for Monie Love’s sophomore effort,
due Sept. 15 on Warner Bros. Carmen will open for His
Royal Dopeness when he tours Europe, beginning May
26 in Rotterdam, the Netherlands; in the “Go Go
Dancer” videoclip she will portray a high-school gym-
nast with a double life as a dancer. Love has a cameo
role in the clip ... On April 8 at New York hangout

by Havelock Nelson

has been changed to “Doo Bop,”
According to a Warner Bros. Re-
cords representative, the old name,
“Blow,” carried a double- or even triple-entendre mean-
ing that may have caused controversy . .. Step To Pro-
ductions will host The Rappers Boxing Federation
World Championships May 24 at the 369th Regiment
Armory in New York. The event will pair rap stars in
a series of three-round bouts to benefit Gleason’s Ath-
letic Club’s “Give A Kid A Dream” program. Among
the matchups: K-Solo vs. King Tee; Parrish Smith
(EPMD) vs. King Sun; Kool Moe Dee vs. Raheem;
and Melle Mel vs. Spanish Fly. Chuck D, Ice Cube,
Eric B, D-Nice, Muhammad Ali, Russell Simmons,
and Heavy D. are among the scheduled celebrity
judges and guest interviewers .. With a standing-
room-only crowd, the March 20 hip-hop songwriting se-
minar/discussion sponsored by MCA Music Publishing
and Almo/Irving was such a great success that another
one is being planned for the fall. Speakers at the se-
minar (organized by Karen Durant, Almo/Irving crea-
tive manager, and James Jackson, MCA’s manager of
creative services) included pioneering black film maker
Melvin Van Peebles, Uptown Records national direc-
tor of rap marketing and promotion James Earl Jones,
and ASCAP senior membership representative
Dwayne Alexander. Among the attendees were
songwriter/producers Prince Paul, Howie Tee, and
Bryce Wilson , . Early female rapper Angie B (Se-
quence) is now an R&B singer signed to A&M.

CHAKA KHAN STRETCHES VOCALS, WRITING SKILLS ON NEW SET

(Continued from page 11)
“The Woman I Am”). And despite the

(the “Echoes Of An Era” traditional

under any particular umbrella,” she

number of producers and writers, it is
Khan's sizzling and singular vocal de-
livery that keeps the package together.

“When a song is submitted to me by
awriter, if I do fall in love with the mel-
ody and they don’t have any qualms
about me changing some words if they
don't appeal to me, that’s often what
I've done,” she explains, adding that
melody is the most important factor in
choosing material.

Since her earliest days as the voice
of the popular *70s funk band Rufus,
Khan has distinguished herself as a vo-
calist with unique phrasing, rhythm,
range, and intensity. With Rufus and
as a soloist, this diverse singer has
tackled funk, rock, hip-hop, and jazz

Jjazz project featured Khan performing
vocals). “The last thing on my mind is
how a song will be categorized or la-
beled,” she says. “I feel comfortable
just doing music; I think jazz is the
least comfortable because it challenges
me. I don't feel that I can ever really
possess jazz, but that is a good thing.
That's also intended for growth.”
With legions of diehard fans in the
U.S. and around the world (she is also
one of the most-cited artistic inspira-
tions for young vocalists), Khan attrib-
utes her widespread popularity to her
musical diversity as well as to her im-
age as the ultimate diva, a bold attitude
that is evident in her live and recorded
performances. “I'm not one that lives

says. “l try to remain in my outlook
and my views as unpolarized as hu-
manly possible, and I think perhaps
this association comes across in the
voice.”

Khan plans to launch a worldwide
concert tour, with dates in the U.S. be-
ginning in July. She says she is looking
forward to the chance to interact with
fans again. "‘As you can imagine, it's
going to be over a two-hour show. I'm
going to have to put in some of the Ru-
fus stuff, then some from what I call
the Arif years [Mardin produced the
1985 hit ‘Through The Fire’], and then
some of this new stuff, then mix some
Jjazz stuff in there. So it will be a pretty
well-rounded show.”
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AWESOME DUDES & DUDETTES: Two records are zooming up the
Top R&B Albums chart. “Funky Divas” by En Vogue (Atco/East-
West) rushes 19-5, with sales reports from 149 of the panel’s 172 out-
lets. Reportedly, the album is rapidly approaching platinum status.
“Totally Krossed Out” by Kris Kross (Ruffhouse) vaults 43-16, also
reflecting tremendous sales. It has reports from 129 reporters, gain-
ing 89 this week. On the strength of reported sales of about 100,000
units per day, this album is likely to be platinum by the time you read
this. It has only been in stores since March 31.

Based on actual sales and the point gains from this week, either al-
bum has the potential to become next week’s No. 1, displacing “Pri-
vate Line” by Gerald Levert (Atco/EastWest), which has already re-
ceived gold certification from the Recording Industry Assn. of Ameri-
ca.

ON THE SINGLE SIDE: “My Lovin’ (You’re Never Gonna Get It)”
by En Vogue holds at No. 1 on the R&B Monitor chart, reflecting air-
play from 61 stations. On the Hot R&B Singles chart it moves up 12-8,
with reports from 96 of the panel’s 99 reporters. Four stations list it
top five: WPLZ Richmond, Va. (No. 3); WRKE Ocean City, Md. (No. 4);
WQOK Raleigh, N.C. (No. 5); and WGCI Chicago (No. 5). “Jump” by
Kris Kross ranks at No. 14 on the monitored chart, showing airplay on
53 stations. On the playlist-based chart, it has reports from 78 sta-
tions, gaining seven, including KKBT Los Angeles, WZHT Montgom-
ery, Ala., and WJMI Jackson, Miss.

Radio play on “School Me”’ by Gerald Levert may buoy the album.
It is this week’s Power Pick/Airplay record. New reports are logged
by six stations, for a total of 95. New reporters include WVEE Atlan-
ta, WKKV Milwaukee, WGZB Louisville, Ky., and WQQK Nashville.
On the monitored chart “School Me”’ is aired by 58 stations.

NEW TUNE, SAME SONG: “You Remind Me” by Mary J. Blige,
from the soundtrack for “Strictly Business’’ (Uptown), is new on the
monitored chart this week, but it is not on the Hot R&B Singles chart.
It receives strong playlist reports from 39 stations, which is reflected
in actual airplay on the monitor. It cannot enter the singles chart
since it is not yet commercially available. It should make a good debut
next week, when it will be eligible to chart.

Biboard. R&B Radio Monitor.

Compiled from a national sampie of monitored R&B radio stations by Broadcast Data Systems. 63 R&B stations are
monitored 24 hours a day, seven days a week. The titles are printed in order of gross impressions, which are computed
by cross-referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the
Hot R&B Singles chart. which uses playlists, rather than monitored airplay. () Tracks moving up the chart with airplay
gains. ® 1992, Billboard/BPI Communications.
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MY LOVIN' (YOU'RE NEVER . ..
EN VOGUE (ATCO EASTWEST) 2 wks at No. 1

2 | 4 | REMEMBER THE TIME
MICHAEL JACKSON (EPIC)

4 | 4 | BREAKIN' MY HEART
MINT CONDITION (PERSPECTIVE/A&M)

8|4 DON'T BE AFRAID

IN THE CLOSET
MICHAEL JACKSON (EPIC)

MASTERPIECE
ATLANTIC STARR (REPRISE)

1
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—

27| 4 | ITSOK.
BEBE & CECE WINANS (CAPITOL)
24 | 4 | EVERLASTING LOVE

JEIDEIE

(D)
2
3
@ AARON HALL (SOUL/MCA) TONY TERRY (EPIC)
5 | 3| 4 | SAVE THE BEST FOR LAST 251(21| 4 | DIAMONDS AND PEARLS
VANESSA WILLIAMS (WING/MERCURY) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
6|7 4 | MAKE IT HAPPEN 26 |23 | 4 | ! LOVE YOUR SMILE
MARIAH CAREY (COLUMBIA) SHANICE (MOTOWN)
715 | 4 | SOMEBODY LOVES YOU BABY 27 | 25| 4 | KEEP IT COMIN'
PATT! LABELLE (MCA) KEITH SWEAT (ELEKTRA)
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10| 6 | 4 | BABY HOLD ON TO ME @ 351 2 SCHOOL ME
GERALD LEVERT (ATCD EASTWEST) GERALD LEVERT (ATCO EASTWEST)
LKTOM r -
(D} 15 | 4 | So0EG Soromomen (BD] 31 | 2 | RE N GRen tnbu oW ELexrin THE VOICE OF ALYSON WILLIAMS IS A SOULFUL, POWER=UL
MAN ) 2 P
2817 [ | AL AN s bl Kol Il B s FORCE TO BE RECKON=D WITH. THIS SWEEPING COLLECTION
PLEA N'T GO - 1
(@13 | ¢ | ESEASEDONT SO, (3] 37 | 2 | HONEY LOVE  anmouncement ove) WILL COMMAND YOUR ATTENTION AND INDULGE YOUR
M|
16 4 igs KPROSS (RUFFHOUSE/COLUMBIA) E 33 4 IJCY[’)@Q‘J&TYL(E)?(MCA) SENSES'
RN : =
o | R . (3D)| 30 | 2 | LR AN eace/amsTa) FEATURING CaN'T HWE MY MAN PRODUCED BY AL B. SURE!
16 10| 4 | STAY. erownmca 3|30 4 | WEGOT A LOVE THANG AND KEVIN DEANE. JusT MY LUCK PRODUCED BY DARYL.
AGAI NI R
17|12| 4 | HERE1GO AGAIN (37| 3 | « | Yr.AND OVER SIMMONS AND KAYO FOR LA FACE. .
ABY? s {
e« memen |1 | 8o, “ALYSON WILLIAMS” 0BR .
45417 — (,‘ ",l[MB[\

19|18 | 4 | AINT 2 PROUD 2 BEG IS IT GOOD TO YOU i
TLC (LAFACE/ARISTA) HEAVY D. & THE BOYZ (UPTOWN/MCA) Iﬁt hel’ take wu over. "CoLUMHI=" REG. U.S. PAT. s In. OFF. MARCA REGISTADA. © 1990 SONY MUSIC ENTERTAINMENT INC
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MARY J. BLIGE (UPTOWN/MCA)
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@ 2] 4 LOVE ME
TRACIE SPENCER (CAPITOL)
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HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wilex|g 2 = OF DANCE CLUB PLAYLISTS. wilexle g = OF RETAIL STORES AND ONE-STOP SALES REPORTS
Fuwlow ([ zZ[EF| TLE ARTIST | 2w |33 | €T | TITLE ARTIST
T2 |32 |~ | 35| (ABEL& NUMBER/DISTRIBUTING LABEL FZ |32 | n2 | FO| LABEL & NUMBERDISTRIBUTING LABEL
* k& NO. 1 * & % * %k NO. 1 * x %
2 4 7 HEAR THE MUSIC E-LEGAL 6203 1 week at No. 1 GYPSYMEN 2 4 8 NU NU MERCURY 866 445-1 1 week at No. 1 © LIDELL TOWNSELL
()| 5 10 | 5 | WORKOUT VIRGIN 0-96201 FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM 2 1 2 11 | AIN'T 2 PROUD 2 BEG LAFACE 4009-1/ARISTA eTILC
@ 3 6 8 NU NU MERCURY 866 445-1 © LIDELL TOWNSELL 3 5 7 9 MAKE IT MINE EpIC 74241 THE SHAMEN
(D] s 8 6 | I'M THE ONE YOU NEED MCA 54278 @ JODY WATLEY (@] s 8 6 | DON'T LOSE THE MAGIC ARISTA 2412:1 SHAWN CHRISTOPHER
5 1 3 9 MAKE IT MINE EPIC 74241 THE SHAMEN @ 12 24 4 JUMP RUFFHOUSE 44-74193/COLUMBIA ® KRIS KROSS
(6)] 10 | 14 | 5 | TAKE ME BACK TO LOVE AGAIN EPIC 74212 ® KATHY SLEDGE 6 7 9 8 | THE CHOICE IS YOURS MERCURY 866 087-1 @ BLACK SHEEP
(D1 12 [ 22 | 5 | UFT EVERY VOICE (TAKE ME AWAY) coLUMBIA 4474131 MASS ORDER (D] 13 ] 18 | 4 | m THE ONE YOU NEED mca 54278 @ JODY WATLEY
14 | 26 | 4 | BABY GOT BACK DEF AMERICAN 0-40233/REPRISE @ SIR MIX-A-LOT 8 9 10 | 11 | GOOD FRIEND EP(C 74157 @ PARIS RED
9 11 15 7 THE CHOICE IS YOURS MERCURY 866 087-1 @ BLACK SHEEP @ 15 35 3 MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 0-96194 @ EN VOGUE
1312 5 | DON'T TALK JUST KISS CHARISMA 0-96200 @ RIGHT SAID FRED 0] 3 1 8 | REMEMBER THE TIME pic 74201 ® MICHAEL JACKSON
1 4 1 10 | MOIRA JANE'S CAFE CARDIAC 3-4023 @ DEFINITION OF SOUND D MERY 7 | HEAR THE MUSIC E-LEGAL 6209 GYPSYMEN
12 8 5 9 | DON'T LOSE THE MAGIC ARISTA 2412-1 SHAWN CHRISTOPHER | v | » 4 | TAKE ME BACK TO LOVE AGAIN EpiC 74212 & KATHY SLEDGE
13 7 2 8 REMEMBER THE TIME EPIC 74201 @ MICHAEL JACKSON @ 16 28 5 BABY GOT BACK DEF AMERICAN 0-40233/REPRISE @ SIR MIX-A-LOT
15 | 23 | § | SCHIZOPHRENIA RCA 62232-1 QUADROPHONIA 4] 4 5 9 | CHIC MYSTIQUE WARNER BROS. 0-40225 @ CHIC
(5| 21 | 37 | 3 | (CAN YOU) FEEL THE PASSION BiG LIFE Y-19751/58K @ BLUE PEARL 15 | 14 | 17 | 6 | KILLER SIRE 0-40230/WARNER BROS. @ SEAL
32 2 | LOVE YOU ALL MY LIFETIME WARNER BROS. 0-40377 @ CHAKA KHAN 19 | 22 | § | DON'TTALK JUST KISS CHARISMA 0-96200 @ RIGHT SAID FRED
D] 28 | 36 | 3 | cLOSER mcasezes © MR. FINGERS AD| u | 33 4 | WORKOUT VIRGIN 0-96201 FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM
18 9 7 8 INDEPENDENT WOMAN CAPITOL v-15803 ADEVA 8 | 20 19 i MOIRA JANE'S CAFE CARDIAC 3-4023 ® DEFINITION OF SOUND
19)| 25 | 35 | 3 | REJOICING (I'LL NEVER FORGET) WARNER BROS. 0-40368 ULTRA NATE 26 | 29 | 5 | LIVEAND LEARN COLUMBIA 44-74230 @ JOE PUBLIC
20 | 26 | 31 5 | SUPERFICIAL LOVE ATLANTIC O 85903 BAS NOIR 20 |10 6 11 | JUSTIFIED AND ANCIENT ARISTA 2403-1 @ THE KLF FEATURING TAMMY WYNETTE
21 | 16 g 8 | KILLER SIRE 0-40230/WARNER BROS & SEAL A | 23| 5 I HELLUVA GASOLINE ALLEY 54349/MCA © BROTHERHOOD CREED
22| 19| 20| 6 | 10urcas2e071 ARTHUR BAKER FEATURING NIKEETA (2D| 27 | 30 | 5 | SUPERFICIAL LOVE ATLANTIC 085903 BAS NOIR
23 | 27 | 28 | 5 | NEVER AGAIN FICTION 0-B5898/ATLANTIC DIE WARZAU @] 2| x 4 | COME & TALK TO ME UPTOWN 54354/MCA @ JODECI
4 | 43 3 SAILING ON THE SEVEN SEAS VIRGIN PROMO ©OMD. 24 18 15 8 LIFT EVERY VOICE (TAKE ME AWAY) COLUMBIA 44-74131 MASS ORDER
@ 35 | 40 3 VOGUE WAX TRAX 9178 & KMFDM 25 | 28 | 34 6 LOSING YOU SAVAGE 54348/MCA SGH-MOCCASOUL
31 3 4 | GOTTA HOLD ON U 1.0. 1011 MAURICE JOSHUA 33 ] == 2 MAKE IT HAPPEN COLUMBIA 44-74189 © MARIAH CAREY
27 1 23 | 12 | 10 | LOSING YOU savage 543a8mca SGH-MOCCASOUL (21)| 35 | 47 | 3 | THEY WANT EFX ATCOEASTWEST 0.96206 @ DAS EFX
28 17 13 10 | TESTIFY PERSPECTIVE 28968 1710-1/A&M @ SOUNDS OF BLACKNESS * % * POWER PICK*x * %
37 | 45 | 3 | HOW DO ILOVE THEE ToMuy BOY 524 ® QUEEN LATIFAH 39 | — | 2 | MARIA ToMMY BOY 520 TKA
36 | 44 3 TWILIGHT ZONE RADIKAL 12300 ® 2 UNLIMITED 29 8 3 10 | VIBEOLOGY CAPTIVE 0-96107NVIRGIN © PAULA ABDUL
GBD| 43 | — | 2 | CRUCIFIED cianT 040351 WaRNER BROS. © ARMY OF LOVERS 38 | 45 | 3 | NOW THAT YOU'RE GONE CUTTING 259 CORINA
32 29 29 6 LOVE STORM STRICTLY RHYTHM SRB-001 CYNTHIA M. @ 36 | — 2 CLOSER MCA 54363 ® MR. FINGERS
% % x POWER PICK* & % 32 21 i1 12 | WE GOT A LOVE THANG A&M 75021 7328-1 @ CECE PENISTON
B3| 47 | — | 2 | STILLINLOVE WITH YOU PENDULUM 0-66438/ELEKTRA @ MELI'SA MORGAN 33 | 31 | 27 | 6 | NONOSE JOB rommy BOY 513 # DIGITAL UNDERGROUND
34 | 24 [ 18 | 7 | VIBEOLOGY CAPTIVE 0-96107VIRGIN @ PAULA ABDUL * x * HOT SHOT DEBUT* % %
35 | 30 | 19 | 9 | SHUT EM DOWN DEF JAM 44.74165COLUMBIA @ PUBLIC ENEMY NEWP | 1 | DON'TBE AFRAID souL 54384 MCA @ AARON HALL
4 — 2 FAIT ACCOMPLI CHARISMA PROMO ® CURVE @ 40 | 46 3 GOT TO GET AWAY EPIC 74140 OFF SHORE FEATURING JOCELYN BROWN
37 38 39 4 CYBEX CUTTING 257 OH-BONIC 2 | — 2 EVERYTHING CHANGES REUNION 21706/GEFFEN @ KATHY TROCCOLI
38 41 46 3 CALL MY NAME RCA 62236-1 @ LOVE & SAS 37 37 39 5 INDEPENDENT WOMAN CAPITOL V-15803 ADEVA
39 | 33 24 7 RAVING MADD CRAP 001 MIDDLE FINGER NEW ) 1 FAITH HEALER SIRE 0-40345/WARNER BROS. & RECOIL
* % *HOT SHOT DEBUT* % % i 39 | 30 [ 16 | 9 | Gomsncras MOBY
NEWD | | | MAKE IT HAPPEN COLUMBIA 4474189 @ MARIAH CAREY NEWP | 1 | TAKE MY ADVICE 1.0.0-96191/ATCO EASTWEST KYM SIMS
NEWD | | | MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 0-96194 ® EN VOGUE 46 | — | 2 | HiGH Ficrion ea7es 2zeLerTRA @ THE CURE
42 [ 20 | 16 | 11 | THE TRUE MEANING OF LOVE BIG BEAT 0-10034/ATLANTIC JOMANDA NEWD | | | PASS THE MIC CapITOL v-15827 # BEASTIE BOYS
43)| NEWD | | | SURVIVAL GREAT JONES 162530 612-1/ISLAND MACHINE ORCHESTRA 43 | 22 | 13 | 9 | NEVER SAY NEVER FEVER 44.74144/COLUMBIA ® LISETTE MELENDEZ
4 22 17 11 JUSTIFIED AND ANCIENT ARISTA 2403-1 @ THE KLF FEATURING TAMMY WYNETTE L) 25 14 8 TESTIFY PERSPECTIVE 28968 1710-1/A8M @ SOUNDS OF BLACKNESS
45 42 34 v WINDOW PANE RELATIVITY 1086-1 @ THE REAL PEOPLE NEW p» 1 STILL IN LOVE WITH YOU PENDULUM 0-66438/ELEKTRA @ MELI'SA MORGAN
NEW b 1 | NOW THAT YOU'RE GONE CUTTING 259 CORINA 46 | 4 | 41 3 | 1GOTTA HOLD ON YOU i.0. 1011 MAURICE JOSHUA |
47 18 11 12 | CHIC MYSTIQUE WARNER BROS. 0-40225 & CHIC 47 29 21 6 10U RCA 62207-1 ARTHUR BAKER FEATURING NIKEETA
48 | 45 | 41 7 | GET OFF uive 42046-1 MR. LEE 48 | 41 | 38 | 4 | L.S.D.1STHE BOMB MAJIl 9109/CHEETAH @ RADIOACTIVE GOLDFISH
49 40 38 10 PLANET LOVE BEGGARS BANQUET 62187-1/RCA THE DYLANS 49 45 36 i1 OOCHIE COOCHIE MOTOWN 4813-1 @ M.C. BRAINS
50 39 30 11 LOVE DESIRE SMASH 865 271-1/PLG D'BORA 50 34 20 13 DO YOU WANT IT RIGHT NOW ESQUIRE 74321-1 DEGREES OF MOTION

C- Titles with the greatest sales or club play increase this week. @ Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1992, Billboard/BPI Communications.

(0-85903)

BASLI

PRODUCED BY MICHAEL "NICE™ CHAPMAN AND TOM( TRENT FDR CRUCIAL MUSIC CO.

“SUPERFIGIAL LOVE”

HOUSE

(0-10044) PRODUCED BY TODD TERRY FOR KAZE PRODUCTIONS. INC.

G0 TECHNO” g

Bi6 1

{D-85887) PRODUCED 8Y PAUL TARNOPOL & GEORGE MENA FOR SPY PRODUCTIONS ADDITIONAL PRODUCTION & MIX BY JUNIOR VASQUEZ

“IF 1 CAN'T HAVE YOU” e 0 &

CHERYL

CALL THE DEPARTMENT

HOWARD

© 1992 Atlantic Recording Corp. A Time Warner Compony
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ARTISTS & MUSIC

‘Deeper Digging; Bryan’s Song; Fingers’ Feat

‘DEEPE R’ HOAX: Over the past
two weeks, we have been inundated
with inquiries regarding a supposed
new track by controversial diva Ma-
donna. A major-label promoter even
went so far as to note a title, “Deeper
& Deeper,” in the Music Tips section
of the Street Information Network
dance-music tipsheet.

Although rumors of a floating boot-
leg tape have been running rampant,
no one can describe what the song
sounds like,

After much digging, we have
learned that no such track exists, Ma-
donna could very well have written a
song called “Deeper & Deeper,” but
nothing has been committed to tape.

In fact, her representatives say she
has not yet even gone into the studio
to start recording new material. To
date, Madonna has written a number
of new songs with “Vogue” and “Res-
cue Me” collaborator Shep Petti-
bone, and she plans to enter the stu-
dio this summer. There is not yet a
projected date of release for any new
songs.

New York clubgoers have, how-
ever, gotten to hear Madonna on a
demo of “Queen’s English,” a song by
her “Truth Or Dare” tour dancers
Jose & Luis. She makes a guest ap-
pearance on the track, which the duo
recorded with producer Junior Vas-
quez for a forthcoming album, Vas-
quez has been playing the track heav-
ily at the Sound Factory, a
Manhattan venue where he spins
weekly. No word on when (or if) the
song will be released commercially.

THE SINGLE LIFE: The strongest
new single of the week is delivered by
newcomer Bryan, whose inspired and
heartfelt vocal on “Stand By (Your
Brother Man)” (Black Rain/Easy
Street, New York) should turn this
garage anthem, penned and produced
by WBLS New York radio personal-
ity John Robinson, into an across-
the-board smash. It's not easy to
make a lyrically intense song about
poverty work without underplaying
the message, but Bryan and Robin-
son succeed greatly by keeping the
beats pumping and the vocal honest.
For your immediate approval.

Helen Bruner returns with “Miss-

Hot Dance Breakouts
CLUB PLAY

1. HIGH THE CURE eLexTRA
. TREATY YOTHU YINDI HoLLYwoOD

. ARACHNOPHOBIA ARAKNOFOBIA
GUERILLA

2
3
4. FREE YOUR BODY (INJECTED WITH A
5

POISON) PRAGA KHAN sonic

. DIVINE THING THE SOUP DRAGONS
BIG LIFE

12" SINGLES SALES

1. ALL WOMAN/EVERYTHING WILL GET|
BETTER LISA STANSFIELD arisTa

2. SOMETIMES | RHYME SLOW NICE &
SMOOTH coLumsia

3. VICTIM OF THE GHETTO COLLEGE
BOYZ virGiN

4. REJOICING (I'LL NEVER FORGET)

5

ULTRA NATE wARNER BROS.
5 R%SEHIZOPHRENIA QUADROPHONIA

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
~

ing You” (Cardiac), a slinky, soulful
houser that showcases her fine alto
far better than on her previous hit
“Gimme Real Love.” Co-written and
-produced by Bruner with Bluejean,
the track is offered in three fairly dif-
ferent incarnations: a bright and
funky mix with a loopy “woo-1wo00”
hook that’s designed to have the same
effect as Crystal Waters’ hit “Gypsy
Woman”; a rich deep-house render-
ing by Phil Dickerson; and an En
Vogue-ish swing version that’s
clearly aimed at urban radio. All
mixes work quite well and bode well
for the upcoming “Have You Heard
About It?” album,

Pop and hi-NRG spinners are all
aflutter over “I Can’t Get Enough” by
Chypnotic (Coconut, Germany)—
and rightfully so. Despite a guitar line
that sounds like it was nicked from
Londonbeat’s “I've Been Thinking
About You,” the track has a chorus
that instantly seeps into the brain, as
well as an insinuating, summery
groove, Would also sound quite nice
on top 40 radio.

Finally, we're relieved to note that
I.LR.S. Records spared its dance de-
partment (as well as its custom logo,
Tribal America) when it made exten-
sive staff cuts last week. Over the
past six months, department head
Rob DiStefano has overcome the
tough task of being a one-man opera-
tion by issuing a stream of consis-
tently top-notch music.

The label is about to release a new
single by its leading dance act, React
2  Rhythm, “Whatever You
Dream”—which is also the title of its
debut album. The track guides techno
in an interesting direction, by cush-
ioning aggressive synths with a thick
bass line and ethereal femme vocal in-
cantations.

Also noteworthy from L.R.S. is the
forthcoming “Don’t Techno For An

HITS!!!

0%  12-INCH
PLAY LIST

€) ARKANOID Electronic Communications TECHNO
€ LOOPING Far Out Remix HOUSE
€)PAVESI SOUND... One Fire TECHNO
Q) SPACE INVADERS... Freddy’s Celebration  TECHNO
©0.0.C. BROWN She's Coming One TECHNO
@ STRESS 4 SUCCESS Obsession TECHNO
€ SOPHIE Treat Me Right HOUSE
@ BLUEMOBILE Dreamer HOUSE
© RAVEMANIAK Start Time TECHNO
Q@ WINTON 1 just Can Go TECHNO
Q@ PRIME TIME Time Trying TECHNO
RAY PLACE Karisma HOUSE
YWALT 93 Can Your Hear Me TECHNO
@QuAID Quaid TECHNO
(B YUKO Feat. D.J. DANY Give It Up HOUSE
D SEXURITY Beat Goes Standing TECHNO
(@) PLATEFORM 69 Get Stop TECHNO
D K. ENVELOPE Adrenoopera TECHNO
D PSYCHO Contusion TECHNO

@) JAMES HOWARD We Can Do It (Wake Up) Rx GARAGE

78/A MECENATE, MILAN ITALY
™ 2.58012071 - FAX 2.5064675/55400364

DANGE
TRAX

by Larry Flick

Answer” set, a compilation of past
and present singles. You are advised
to seek out “I Want You,” a melodic
techno rave by Araknofobia, and
“Love & Contradiction,” a luscious
deep-house treat by Lost Children.

ALBUM NOTES: Visionary com-
poser and producer Mr. Fingers (aka
Larry Heard) follows his first MCA
single, “Closer,” with a delightfully
diverse and moody debut album titled
“Introduction.”

One of the most striking elements
of this set is that Fingers remains
faithful to his club roots while suc-
cessfully trekking into jazz and retro-
soul territories. Songs like the sullen
“Empty” and percussive-yet-dreamy
“Survivor” are ripe for urban and AC
radio picking. And yet these songs sit
well next to intense housers such as
“On My Way” and “Dead End Alley.”

This unique and refreshing journey
succeeds in its aim to elevate dance
music to a sophisticated and intelli-
gent realm. “Introduction” has
quickly gathered critical raves in the
U.K. and Europe, where it was re-
leased during the first week in April,
Sales have also been healthy. MCA
has yet to confirm a street date for
the U.S. Puzzling.

TID-BEATS: Michael Becker has
left his post as associate director of
dance music promotion at Columbia
Records to take on West Coast re-
gional radio duties at Sony’s new
Chaos Records. Although Becker
will not be directly replaced, Oscar
Merino has been added to the dance
department as a manager, and will di-
vide club promotion chores with John
Strazza. By the way, the first dance
single from Chaos will be “All Over
The World” by the Wailing Souls. [t
has been remixed by Danny Tenag-
lia for a June release ... While we
await the solo debut of Martha
Wash, her former singing partner,
Izora Armstead, has joined forces
with her daughter, Dynelle Rhodes,
to form a '90s version of the Weather
Girls. The duo is cutting tunes for an
album on Echo Records. The first
single is “Time To Change,” which
was produced by our fave dance dude
from New Jersey, Troy Patterson.
It’s slated for release by the end of
April. Also, Armstead and Rhodes
have just started an extensive tour of
Europe. U.S. dates will be announced
soon ... Has anyone else noticed the
increasing length of 12-inch remixes?
Standard six-to-eight-minute mixes
have now begun to go on for as long
as 11 or 13 minutes. For examples,
note “Love You For A Lifetime” by
Chaka Khan, “Surrender Yourself”
by the Daou, and “Change Your
Mind” by Beats International. Are
they really necessary? Sure, all of

these records work fine—but they
don’t seem to have anything that a
tighter (and less indulgent) version
would have. We can't help but wonder
if these mixes discourage jocks from
creating their own megamixes, which
are usually concocted from shorter
vocal and dub mixes.

PARTING GLANCES: The club
community is mourning the loss of
two of its pioneers: Kenn Friedman
and Charles Russell. Both died of
complications due to AIDS.
Friedman died April 1 in Los

Angeles. He was a well-known and re-
vered dance music promoter during
the heyday of the disco era. Most will
remember Friedman for his reign at
Casablanca Records, plying the
wares of such artists as Donna Sum-
mer and the Village People.

Russell died April 4 in New York at
the age of 40. A composer and per-
formance artist, he earned recogni-
tion as the co-founder of Sleeping
Bag Records. In lieu of cards and
flowers, Russell’s family asks that do-
nations be made to God’s Love We
Deliver in New York.

Divas With Heart. Clubland veterans Gwen Guthrie, right, and Loleatta Holloway
chat with Bob Caviano after a recent performance at New York nightclub the Roxy.
The women donated their fees for the evening to LifeBeat, a music-industry AIDS
relief organization co-founded by Caviano. Guthrie is currently in the studio
working on new material, while Holloway has just begun promoting her new
single, “Strong Enough,” on Select Records.

. A

WARNING!!!

© "ELECTRONIC COMMUNICATIONS"
© THE DEBUT ALBUM OF "ARKANOID"
© "THE TECHNO SOUND OF UNDERGROUND" OUT IN MAY

© "ALPHA CENTAURI" THE NEW DANCEFLOOR SINGLE
FROM "ARKANOID" TAKEN FROM THE ALBUM
"ELECTRONIC COMMUNICATIONS"

© MASTER & PUBLISHING RIGHTS
78/A MECENATE, MILAN ITALY - T 2.58012071 FAX 2.5064675/55400364
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Hallway Steps Quietly To Fore Of Longform-Vid Biz

B BY EDWARD MORRIS

NASHVILLE—With relatively little
fanfare and a great deal of compe-
tence, Hallway Productions has be-
come a major source of quality long-
form country music videos. Estab-
lished in Canada in 1981 but now
headquartered here, Hallway is
owned by brothers Mark and Greg
Hall and Dan McLellan.

Although that was not always the
case, Hallway now handles its own
distribution and has additionally tak-
en on North American television mar-
keting of ‘““The Bellamy Brothers
Greatest Hits” album.

Hallway made its entry into the
country market in 1986 by producing
the documentary video “The Real
Patsy Cline.” Since then, it has creat-
ed video biographies of George
Jones, Ernest Tubb, Loretta Lynn,
Jerry Lee Lewis, Waylon Jennings,
and the Mamas & the Papas. One of
the newer videos, “The Lost Outlaw
Performance” (showing a 1978 con-
cert by Jennings), is a joint venture
with the singer and RCA Records, his
label at the time. “Jessi Sings Just
For Kids,” by Jessi Colter, was re-
leased last fall and is the company’s
first children’s video.

Generally, Hallway finds investors
to buy into the production and promo-
tion costs of each video.

Now in production is a 60-minute
documentary on the life of Willie Nel-
son, a project budgeted at $500,000. It
is scheduled for a July release. A sec-
ond Cline video, “Remembering Pat-
sy,” is also in the works and will prob-
ably hit the market in October.
Mclellan says the company expects
to sell licensed merchandise in con-
junction with the Cline tapes. Charlie
Dick, Cline’s husband, is actively in-
volved in the project.

“A good part of what we’ve been
able to accomplish here over the
years,” McLellan says, “has been to
build a very strong relationship with
the artists. Video as a piece of mer-
chandise is just the first step in that

relationship for us. But given the
good will that exists between us and
our artist/partners, the opportunities
for us to expand those relationships
are significant.”

The artists who still tour sell their
videos on the road, McLellan con-
firms. “Loretta Lynn does a phenom-
enal amount of business,” he notes.
“Waylon’s people in the last couple of
months have increased their orders
of the videos. Of course, they can buy
those videos at a very special price . . .
We're starting to move more and
more product at the concert venue.”

Contrary to expectation, the artist-
sanctioned videos are not puff pieces.
Jones’ video, for instance, shows TV
news footage of him being arrested
for drunken driving. And the Mamas
& the Papas project is filled with ac-
counts of drug excesses and infidel-
ity.
“A strong criterion for us when we
enter into producing these vidoes,”
McLellan says, “is that [we have] to
tell the honest story ... Very few of
our competitors get into the kind of
scope and detail we do. That gives the
titles the kind of staying power that
we enjoy.” He says Hallway’s videos
are kept on the market “forever.”

He reports that the Patsy Cline vid-
eo earned more in home video royal-
ties in 1991 than it did any other year
since its release. “The ability to go
back into a title,” he says, “to re-edit,
add some new information, redesign
the jacket, add some footage we just
found that wasn’t available two years
ago, as an example, gives them a life
that we think will be perpetual.”

Prior to getting its own distribu-
tion in place, Hallway turned to Cab-
in Fever Entertainment and Rhino to
handle certain titles. “We’re deter-
mined to take control of our product
and market and distribute it the way
we see fit,” Mclellan asserts. “We
have the most to gain and the most to
lose.”

While he adds that such majors as
Ingram, Handleman, and Victory
also distribute Hallway product,

BMG Builds Gountry Catalog

Publisher Purchases 3 Collections

NASHVILLE—BMG Music Pub-
lishing has purchased three more
predominantly country-music col-
lections: Jim Halsey’s Century
City Artists group; Songs Of The
World, a catalog built by late
Nashville producer/publisher Don
Gant and German-based publisher
Ralph Siegel; and manager Pres-
ton Sullivan’s collection.

The Halsey catalogs—which em-
brace Minisa Music (ASCAP), Hal-
sey Bros. Music (BMI), and
Neewollah Music (SESAC)—in-
clude such hits as “Prisoner Of
Hope,” ‘“Pins And Needles,”’
“Can’t Even Get The Blues,” “You
Put The Blue In Me,”” and ‘““The
Yellow Rose.”” There are more
than 750 titles in all.

Among the writers represented
are Rick Carnes, Janis Carnes,
Josh Leo, Wendy Waldman, and

Pam Tillis.

The Songs Of The World um-
brella covers Golden Bridge Music
(ASCAP), Old Friends Music
(BMI), and Mighty Pretty Music
(SESAC).

The 700-song collection includes
such hits as “Whatever Happened
To Old Fashioned Love,” “Some-
where Down The Line,” “Lost In
The Feeling,” “Gonna Have A Par-
ty,” “As Long As I'm Rockin’ With
You,” and ‘“Will It Be Love By
Morning.” Lewis Anderson, Kix
Brooks, and Bruce Channel are
some of the top writers in the cata-
log.

The Sullivan purchase includes
Preston Sullivan Music (ASCAP)
and Surespin Songs (BMI). “Fly-
ing Colors,” recorded by the late
Keith Whitley, is one of the hits in
the collection.

McLellan says, “The lead role in re-
lease and setting price and so on is
Hallway’s. We aren’t interested in li-
censing exclusively our product to a
specific medium or agency to handle
it on our behalf.” Prism Leisure
Corp. is the prime European distribu-
tor.

He says direct marketing has been
a “very good business for us,” espe-
cially working through TV on a per-
inquiry basis: “About 40% of our
gross revenues is from that market-
place.” Ads for Hallway videos run
on CMT, TNN, USA, Lifetime, and
Nickelodeon. The company also buys
cable time in specific markets, often

to coincide with the performance of
one of its artist-subjects in the area.
Spots are about half per-inquiry and
half purchased outright, McLellan
says.

When the first Cline video was pro-
duced, it was promoted as program-
ming for television. Now, McLellan
notes, home video sales are far and
away the most important market.
The Willie Nelson video will not be re-
leased as TV programming until it
has been on the home video market
for at least a year.

The Cline video has run as a TV
special in Canada three times.

McLellan says the average produc-

tion cost for a Hallway video now is
between $350,000 and $500,000 “to be
able to tell that compelling life story
and to put the kind of research into it
that we do.”

Production, research, and writing
are all done in-house, according to
McLellan.

Hallway uses Opryland in Nash-
ville as its video duplicator.

The Cline video reached the 50,000-
sales level more than two years ago,
McLellan says, but he emphasizes
that the company is more interested
in getting a larger profit margin on
each tape sale than it is in selling a lot
of videos but making little on each.

BOWEN IN THE WIND: Jimmy Bowen is more fasci-
nating to listen to than any act he’s ever produced. The
Liberty Records chief speaks with such ease and self-
assurance that the plausible becomes the inevitable
right before your ears. Find a major article about coun-

Bowen Kicks Back & Enjoys The Rumors
Liberty Chief Denies Brooks Wants Him Out

himself in Hawaii and the rumor mills keep grinding.

MAKING THE ROUNDS: It’s one of the prettiest
packages we've seen in ages. To introduce the media to
the looks and sounds of Martina McBride, RCA Rec-
ords has sent out an advance CD album in an elegantly
wrapped, ribbon-tied package of photos of the young
singer. These are not your ordinary publicity glossies,
either, but eight colored and tinted prints “suitable for
framing” (as they used to say in radio pitches). The
shots were taken by Cana-

try music that isn’t studded with Bowen quotations, and
you can safely assume he was out of town when it was
written.

Just before leaving for Hawaii last week to recuper-
ate from a sinus operation, Bowen talked to Billboard
about the rumors that he
might be leaving the label
that’s been his personal ]
fiefdom for the past three
years. Unlike many other as VI e
executives, Bowen de-
lights in rumors. In fact, o
he’s admitted more than
once to planting them.

They're his trial balloons

and points of leverage. He i
says his contract with Lib-

erty will be up soon and

that he is in a negotiating mood.

An especially persistent bit of gossip is that there’s
bad blood between him and the label’s superstar, Garth
Brooks. “I love the rumors that are out now that Garth
got me fired,” Bowen said. “I was fired [last] Monday.
They must have rehired my ass, huh? ... Garth very
much wants me to stay.” Brooks could not be reached
for comment, but a spokesperson for his management
company concedes that the artist is not eager to see dis-
ruption at the top.

Fueling speculation that Bowen might be leaving the
label was an item in a recent issue of the widely circulat-
ed “Hastings Newsletter.” In it, John Marmaduke,
president of the giant Western Merchandisers/Hastings
record distributor/retail chain, attacked Bowen for dis-
missing Joe Mansfield from his post as VP of sales and
marketing (Billboard, April 4). Calling Bowen’s handling
of Mansfield “dinosaur management,” Marmaduke as-
serted that Mansfield was dropped because Brooks
wanted him covered by a “key man” clause and that
Bowen objected to this because of his “fragile ego.”

But Bowen told Billboard: “The Marmadukes, espe-
cially Sam [John’s father], love Joe Mansfield. There’s
no way if [his] contract isn’t renewed that Sam Marma-
duke and John aren’t going to hate me for it.” He said
Marmaduke admitted to him that he had talked neither
to Mansfield nor Brooks in formulating his attack and
that he would issue a retraction. Marmaduke did—in a
manner less than awash in regret: “Jimmy Bowen called
and said my facts were wrong. He said Garth did not
ask for a ‘key man’ clause and he doesn’t feel threatened
by Joe Mansfield’s success. I said I'd print this retrac-
tion in my newsletter.” In the meantime, Bowen suns

by Edward Morris

dian photographer James
O’Mara. McBride, who
will open for Garth
Brooks this summer, has
just released her first mu-
sic video, “The Time Has
Come.” RCA says it’s also
the first country video to
be close-captioned for the
hearing-impaired. The la-
bel will henceforth close-
caption all its videos.

TO SOME REPORTERS, country music is the hot cof-
fee they can neither swallow nor spit out. For a study in
this particular form of discomfort, we refer you to an
April 13 story in The New York Times headlined “Ur-
bane Cowboys: City Slickers Take To Country Music.”
The theme of the piece is that country is growing in pop-
ularity among New Yorkers who are normally sophisti-
cated enough to know better. Not content simply to cite
and document the rise in leading market indicators (rec-
ord and ticket sales, radio listenership), reporter Mary
B.W. Tabor pursues this oddity as a doctor might a vi-
rus. There are the obligatory allusions to “twangy
chords and tear-n-ur-beer sentiments,” “truck stops and
Texas beer halls,” and other such other verbal tricks as
will convey one’s superiority to a subject while simulta-
neously hiding one’s monumental ignorance of it. Sever-
al people interviewed emerge from the closet to admit
their conversion to country music, but all are properly
squeamish or apologetic. When there are so many au-
thentic human idiocies rampant, under-reported and un-
deranalyzed, it is outrageous that country music contin-
ues to be treated like a sociological lab specimen instead
of as the art that it is.

JUST OUT: “The Marty Robbins Show, Volume I,” a
55-minute video from Nashville’s Marty Robbins Enter-
prises. It is compiled from television shows Robbins did
during 1968-69 and contains 21 songs ... Wade Curtis’
Nashville-based Hip Boots Productions and screenwrit-
er Elizabeth S.J. Bergholz have signed a production/de-
velopment agreement with Cabin Fever Entertainment
for a teleplay tentatively titled “Cowboy Christmas.”
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(T)| 8 | 9 | 35 | HAL KETCHUM curs 77450+ 9.28) PAST THE POINT OF RESCUE | 7
47 47 41 13 JOE DIFFIE epic 47477+ (9.98) REGULAR JOE 22
8 7 6 5 AARON TIPPIN Rrca 61129* (9.98) READ BETWEEN THE LINES 6
48 48 46 79 MARK CHESNUTT @ mca 10032* (9.98) TOO COLD AT HOME 12
9 9 7 57 VINCE GILL A Mca 10140 (9.98) POCKET FULL OF GOLD 5
49 51 48 27 PIRATES OF THE MISSISSIPPI LIBERTY 95798* (9.98) WALK THE PLANK 39
10 10 8 48 ALAN JACKSON A ARISTA 8681* (9.93) DON'T ROCK THE JUKEBOX 2
50 50 2 29 | BILLY DEAN sBk 4-96728+/LIBERTY (9.98) BILLY DEAN 34
11 12 12 20 TRACY LAWRENCE ATLANTIC 82326* (9.98) STICKS AND STONES 10
51 49 51 87 KEITH WHITLEY @ Rrca 52277+ (9.98) GREATEST HITS 5
12 11 — 2 MARK CHESNUTT Mca 10530 (9.98) LONGNECKS & SHORT STORIES 11 @
64 67 83 DOLLY PARTON @ co i A WHITE LIMOZEEN 3
13| 13 ] 11| 41 | TRISHA YEARWOOD & wca 10297+ 9 989 TRISHA YEARWOOD | 2 LUMBIA 44384/50NY (898 £Q
33 55 47 32 PATTY LOVELESS * (9, P AGAINST MY HEART 27
18 | 18 | 35 | BROOKS & DUNN aisTa 18658+ (9981 BRAND NEW MAN | 14 s s Hz;‘; 1:35:‘;;:’5’ v
THE KE C A 5
15 15 13 29 COLLIN RAYE €£PIC 47468+/SONY (9.98) ALL | CAN BE 7 i 5 2| 128 MERCURY 838744 (8.98 £Q) PICKIN" ON NASHVILLE 2
16 | 17| 16 | 13 | SAWYER BROWN curs 95624+ (9.98) DIRT ROAD 16 55 | 53 [ 50 | 133 | REBA MCENTIRE @ Mca 8034+ (8.98) REBA LIVE 2
17 | 14 | 10 | 41 | TANYA TUCKER @ LBERTY 95562 (5.98) WHAT DO | DO WITH ME | 6 NEWD | 1 | SHENANDOAH coLumein 48885 (9.98 €0 GREATEST HITS | 56
18 16 15 9 JOHN ANDERSON BnA 61029 (9.98) SEMINOLE WIND 10 57 57 53 55 GEORGE STRAIT A mca 10204* (9.98) CHILL OF AN EARLY FALL 4
19 | 20 | 21 | 6 | LITTLE TEXAS WARNER BROS. 26820* (9.98) FIRST TIME FOR EVERYTHING | 19 58 | 56 [ 57 | 117 | DAN SEALS UBERTY 48308 (4.98) THE BEST 7
20 21 19 22 SAMMY KERSHAW MERCURY 510161+ (9.98 EQ) DON'T GO NEAR THE WATER 18 59 58 — 2 CLEVE FRANCIS LiBERTY 96498* (9.98) TOURIST IN PARADISE 58
20 | 19 | 14 | 8 | HANK WILLIAMS, JR. CURB 26806~CAPRICORN (9.98) MAVERICK | 7 60 | 59 | 58 | 10 | THE REMINGTONS Bna 61045 (9.98) BLUE FRONTIER | 55
22 | 22 | 24 | 24 | SUZY BOGGUSS LiserTy 95847+ (9.98) ACES | 19 85 | 56 | 125 | SHENANDOAH @ COLUMBIA 44468SONY (8.98 EQ) THE ROAD NOT TAKEN | 6
23 23 17 52 LORRIE MORGAN @ RrCa 30210-4* (9.98) SOMETHING IN RED 10 62 54 49 31 KEITH WHITLEY Rrca 3156* (9.98) KENTUCKY BLUEBIRD 45
8| — 2 SOUNDTRACK HOLLYWOOD 61303*/ELEKTRA (10,98} STRAIGHT TALK 24 63 | 62 | 5 | 8 | THE JUDDS @ CurB 52070%RCA (9.98) LOVE CAN BUILD A BRIDGE 5
25 24 20 15 GEORGE STRAIT mca 10450* (9.98) TEN STRAIT HITS 7 64 60 61 98 ALABAMA @ RrCa 52108* (9.98) PASS IT ON DOWN 3
27 | 33 | 35 | DOUG STONE epic 47357+/50NY (9,98 EQ) I THOUGHT IT WAS YOU | 12 72| 68 | 99 | THE CHARLIE DANIELS BAND @ £riC 45316/50NY (8.98 £Q) SIMPLE MAN | 2
21| 25 | 22 | 51 | PAM TILLIS aristas642" (898) PUT YOURSELF IN MY PLACE | 10 71 | 66 | 61 | AARON TIPPIN rea2374* 9.98) YOU'VE GOT TO STAND FOR SOMETHING | 23
28 28 29 109 | TRAVIS TRITT A WARNER BROS. 26094+ (9.98) COUNTRY CLUB 3 67 66 62 53 L?REUIQE?ATBESEE(L;EE/;PHUNTERS ® ELECTRIC BARNYARD 3
2
29 26 23 75 CLINT BLACK A 2 rca 52372 (9.98) PUT YOURSELF IN MY SHOES 1 68 61 50 5 BILLY DEAN 8¢ 94302-/LIBERTY (9.98) YOUNG MAN 12
DWIGHT YOAKAM B . (9. IF THERE WAS A WAY
il B I @ REPRISE 263447 WARNER BROS. 9.98) ! 69 | 67 | 64 | 22 | DAVIS DANIEL mercury saszs1- o 9 €ar FIGHTING FIRE WITH FIRE | 54
3 33 27 47 RICKY VAN SHELTON & COLUMBIA 46855+/SONY (9.98 EQ) BACKROADS 3 70 69 63 85 KATHY MATTEA @ MERCURY 842330" (8.98 EQ) A COLLECTION OF HITS 8
32 29 30 83 REBA MCENTIRE A MCA 10016 (9.98) RUMOR HAS IT 2
11 63 59 55 KATHY MATTEA MERCURY 846 975* (9 98) TIME PASSES BY 9
33 35 32 | 192 | THE JUDDS A 2 CURB 8318 /RCA (9.98) GREATEST HITS 1
12 68 55 20 KENNY ROGERS REPRISE 26740~ WARNER BROS. (9 98) BACK HOME AGAIN 42
34 32 28 31 THE JUDDS @ CURB 61018*/RCA (9.98) GREATEST HITS VOL. Il 7
13 75 74 71 K.T. OSLIN @ Rrca 52365+ (9.98) LOVE IN A SMALLTOWN 5
(35)( 36 | 35 | 46 | DIAMOND RIO @ Aristaser3: 9.98) DIAMONDRIO | 13 0 Tes T | rorme morcan e e ner o T
RCA 9594 (9.98) A
3 | 31 | 26 | 78 | MARY-CHAPIN CARPENTER ® SHOOTING STRAIGHT IN THE DARK | 11 GEORGE JONES
(5| reentey | 25 | pEORE O AND ALONG CAME JONES | 22
n 34 25 27 ALABAMA @ rch 61040 (9.98) GREATEST HITS VOL. 2 10 )
. () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
40 | 39 | 106 | DOUG STONE @ £piC 45303-SONY (8.9 £Q) DOUG STONE | 12 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels
3 i 36 10 ALAN JACKSON A arista 8623 (8.98) HERE IN THE REAL WORLD 4 that do not issue list prices, are projected from wholesale prices. © 1992, Billboard/BPI Communications and SocundScan, Inc.

Bilboard. Top Gountry Cataloy Albums..

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ioiidisi‘iri

FOR WEEK ENDING APRIL 25, 1992

Zz Zz
vl | =5 & R =
£ 3 s ﬁ&%g-LIETI:IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE = g z g g E S g
1 1 PATSY CLINE 4 3 mca 12 1898} 49 weeks at No. 1 GREATEST HITS 49 14 25 HANK WILLIAMS, JR. & HANK WILLIAMS curs 77552+ (6.98) THE BEST OF HANK & HANK 2
2 2 THE CHARLIE DANIELS BAND A EPIC 38795+/SONY (6.98 EQ) A DECADE OF HITS 49 15 19 DOLLY PARTON A RCA 4422 (6.98) GREATEST HITS 34
3 3 ANNE MURRAY A “ LIBERTY 46058+ (7.98) GREATEST HITS | 49 16 12 | REBA MCENTIRE @ Mmca 42134 (8 98) REBA | 29
4 5 RICKY VAN SHELTON A COLUMBIA 40602*/SONY (6,98 EQ) WILD EYED DREAM 18 17 20 | KENNY ROGERS REePRISE 26711+/WARNER BROS. (9 98) 20 GREAT YEARS 3
5 7 GEORGE JONES @ EPIC 40776/SONY (5.98 EQ) SUPER HITS | 35 18 21 | THE JUDDS Rca 2278-4* (3.98) COLLECTOR'S SERIES | 47
6 4 GEORGE STRAIT A McA 42035 (8.98) GREATEST HITS, VOL. 2 49 19 16 | REBA MCENTIRE A mca 2789(8.98) GREATEST HITS | 49
7 11 REBA MCENTIRE @ mcA 6294 (9.98) SWEET SIXTEEN 42 20 18 ALABAMA A * rca 7170 18.98) GREATEST HITS 48
8 9 VINCE GILL rca 9814 (4.98) BEST OF VINCE GILL 49 21 13 GEORGE STRAIT A 2 Mca 5567 (8 98) GEORGE STRAIT'S GREATEST HITS 49
9 6 RANDY TRAVIS A ¢ WARNER BROS. 25568 (5 98) ALWAYS & FOREVER 49 22 — DWIGHT YOAKAM A REPRISE 25372/WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC. 2
10 8 ALABAMA A 3 RCA 4939 (8.98) ROLLON | 44 23 15 | HANK WILLIAMS, JR. A ? CURB 60193/ WARNER BROS. (9.98) GREATEST HITS | 39
11 17 VINCE GILL Rrca 61130* (7.98) | NEVER KNEW LONELY 3 24 22 GEORGE STRAIT A mca 42114 (8.98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN’ 44
12 10 | THE JUDDS A CURB 5916-1/RCA (8.98) HEARTLAND | 49 25 | — | THE JUDDS A CURB 5319/RCA (8.98) WHY NOT ME | 34
13 14 PATSY CLINE 0ELUXE 7887/IMG (7.98) 20 GOLD HITS 2l Catalog albums are older titles which are registering significant sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.
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" |OPEN SPACES

Y our ad message will resound from
coast to coast in the only directory that

iaa——

will give you exposure to all industry

decision makers in these crucial

categories: top charting country

artists, managers, agents, radio
stations, programmers, venues,

promoters and music publishers. The
music industry's main source covers

country with thousands of listings in

over a dozen categories! Act now and

make your ad reservations!

A
Publication Date: June 17, 1992

Ad Close: April 27,1992
A

NY: Norm Berkouwitz (212) 536-5016
Nashville: Lee Ann Pack (615) 321-4294

LA: Jon Guynn (310) 859-5344

OUR 15TH YEAR

COUNTRY

2 8. 8.2.0.0.0.0.0 ¢ ¢

LORNER

by Lynn Shults

NO. 1 FOR THE SECOND consecutive week is Aaron Tippin’s “There
Ain’t Nothin’ Wrong With The Radio.” Much attention has been paid to
the fact that Tippin’s rise to the top of the chart has come without air-
play on WIVK Knoxville, Tenn., considered to be one of country’s most
influential outlets. In fact, WIVK 1is the lone dissident on this record
among the 110 country stations monitored by Broadcast Data Systems
for Billboard. However, Tippin is getting exposure in the Knoxville area
via cable TV (CMT and TNN), dance clubs, and radio airplay in the sur-
rounding towns. And that’s enough exposure to make his “Read Be-
tween The Lines” album one of the Knoxville area’s top sellers.

INSIDE THE TOP 10: The most active mover is Brooks & Dunn’s
“Neon Moon,” which shoots from No. 10 to No. 6. The next most active is
Marty Stuart’s “Burn Me Down,” moving from No. 11 to No. 9, followed
by Garth Brooks’ “Papa Loved Mama,” climbing from No. 9 to No. 8.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks
chart is newcomer Billy Ray Cyrus’ ‘“Achy Breaky Heart,” zipping from
No. 57 to No. 46. Cyrus’ album is scheduled to hit retail stores May 19.
Other tracks showing strong gains are Sawyer Brown’s “Some Girls
Do” (13-12); Trisha Yearwood’s ‘“The Woman Before Me’’ (37-30);
“Backroads” (25-17) by Ricky Van Shelton; and Doug Stone’s “Come In
Out Of The Pain” (26-18).

THE ALBUMS CHART is topped by Wynonna Judd’s “Wynonna,”
holding at No. 1 for a second week. Other albums showing strong move-
ment at retail are Hal Ketchum’s “Past The Point Of Rescue” (8-7);
Brooks & Dunn’s “Brand New Man” (18-14); Dolly Parton’s “Straight
Talk” (38-24); and Doug Stone’s “I Thought It Was You” (27-26).

THERE’LL BE NO MORE wait-and-see regarding new artists for Gary
McCartie, PD of WMZQ Washington, D.C. “The listeners have an appe-
tite for new music and it is our job to respond to what our listeners
want,” says McCartie. The latest example of WMZQ responding to the
active consumer is “Achy Breaky Heart.” “We started getting requests
for the song on our request line. People were aware of the track via play
in the local clubs. It was the dancers that turned us on to it.” McCartie
points out that WMZQ stays in touch with active consumers via its in-
volvement with two music-video-club TV shows in the Washington area.

THE ACTIVE CONSUMER is changing the philosophy of program-
ming in relation to its core audience, McCartie says. “Five years ago the
core group was maybe 10% of our audience, and now the core is probably
representing 40% to maybe 50% of our audience. These people also have
a lot of options when it comes to music. If WMZQ is going to get any
credit for these people, then we have to give them some pretty good rea-
sons to listen to our radio station . .. What [ have to do is concentrate on
these people that will give me huge quarter-hours, and these people are
the active consumers. This is where our research has changed. Instead
of trying to expand my cume, ['m trying to court my core.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist. 16 DON'T GO NEAR THE WATER (Sony Tree,

47 ACES (Cheryl Wheeler, ASCAP/Bughouse, ASCAP) BMI/Bleamus, BMI/Willesden, BMI) HL

46 ACHY BREAKY HEART (Millhouse, BMI/Songs Of 15 EVERY SECOND (Zomba, ASCAP/O-Tex, BMI)
PolyGram, BMI) HL 28 EXCEPT FOR MONDAY (Englishtowne, BMI)

72 AGAINST THE GRAIN (Slide Bar, ASCAP/Polygram, 44 FAMILIAR PAIN (W.B M., SESAC/Long Acre,
ASCAP/Amanda-Lin, ASCAP) HL SESAC/Rick Hall, ASCAP) WBM

32 ALL IS FAIR IN LOVE AND WAR (Hannah's Eyes, 75 FAMILY TREE (Warner-Tamerlane, BMI/Long Run,
BMI/Fame, BMI/Bobworld, BMI) WBM BMI) WBM

58 BABY, I'M MISSING YOU (Love This Town, 69 FIGHTING FIRE WITH FIRE (Makin' Songs,
ASCAP/Diamond Dog, ASCAP) WBM ASCAP/Song Box, ASCAP)

17 BACKROADS (Corner, SOCAN) 20 FIRST TIME FOR EVERYTHING (Howlin Hits,

35 BETTER CLASS OF LOSERS (Sometimes You Win, ASCAP/Square West, ASCAP) CPP
ASCAP/AIl Nations, ASCAP/Seventh Son, 39 GONE AS A GIRL CAN GET (O-Tex, BMI/MBI,
ASCAP/Mattie Ruth, ASCAP) WBM ASCAP/Max Lane, ASCAP/Fourleaf, ASCAP)

60 BILLY CAN'T READ (Scarlet Moon, BMI/Fifty Grand, 70 THE HEART THAT YOU OWN (Coal Dust West, BMI)
BMI) CLM 63 HONKY TONK MYSELF TO DEATH (Irving,

50 BLUE ROSE IS (Little Big Town, BMi/American
Made, BMI/Sony Tree, BMI/Longitude,
BMI/Ms. Ducks Ditties, BMI) HL 33
22 BORN COUNTRY (Collins Court, ASCAP) CPP
9 BURN ME DOWN (Warner-Elektra-Asylum, 41
BMI/Vidor, BMI) WBM
64 CAN'T STOP MYSELF FROM LOVING YOU (Songs Of
PolyGram, BM1) 61
18 COME IN QUT OF THE PAIN (G.1.D., ASCAP/Dixie
Stars, ASCAP/Josh-Nick, ASCAP) HL 51
21 DALLAS (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Warner-Tamerlane, BMI) WBM 14

BMi/Hardscratch, BMI/WB, ASCAP/Two Sons,
ASCAP) CPP

| COULD LOVE YOU (WITH MY EYES CLOSED)
(Maypop, BMI/Rita's Cloud Nine, BMI) WBM

I’D SURRENDER ALL (Sometimes You Win,
ASCAP/AIl Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP) WBM

| GOT A LIFE (Aimo, ASCAP/Brio Blues,
ASCAP/Polygram, ASCAP/Songs De Burgo, ASCAP)
I'M OKAY (AND GETTIN’ BETTER) (Acuft-Rose,
BMI/WB, ASCAP/Two Sons, ASCAP) CPP/WBM
IS THERE LIFE OUT THERE (W.B.M., SESAC/Long

36

52

71

23

42

Acre, SESAC/Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP) WBM/CPP

IT ONLY HURTS WHEN | CRY (Coal Dust West,
BMI/Adam Taylor, BMI) WBM

JEALOUS BONE (Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP/WB, ASCAP/Rancho Bogardo,
ASCAP) WBM/CPP

JEZEBEL KANE (Bob-A-Lew, ASCAP/Curbsongs,
ASCAP/Arvinbetty, ASCAP/Endless Frogs, ASCAP)
LOVESICK BLUES (Mills Music, ASCAP) CPP
LOVIN’ ALL NIGHT (Sony Tunes, ASCAP) HL
MASON DIXON LINE (Pink Pig, BMI)

MAYBE IT WAS MEMPHIS (Atlantic, BMI/First
Release, BMI/Cadillac Pink, BMI) HL

MIDNIGHT IN MONTGOMERY (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Golden Reed, ASCAP)
THE MORE | LEARN (THE LESS | UNDERSTAND
ABOUT LOVE) (Tom Collins, BMI/Amra, BMI) CPP
NEON MOON (Sony Tree, BMI) HL

THE NIGHT THE LIGHTS WENT OUT IN GEORGIA
(Pix Russ, ASCAP)

NO LOVE HAVE | (Cedarwood, BMI)

NORMA JEAN RILEY (Rasaca Beach, BMI/Warner-
Tamerlane, BMI/Dan Truman, BMI/Studio B,
BMI/Mountain Green, BMI) WBM

NOTHING SHORT OF DYING (Sony Tree, BMI/Post
0Oak, BMI) HL

OLD FLAMES HAVE NEW NAMES (Sony Tree,
BMI/Rockin'R, ASCAP) HL

ONLY THE WIND (Edge 0" Woods, ASCAP/Moline
Valley, ASCAP/Kinetic Diamond, ASCAP) CPP
OUTBOUND PLANE (Wing And Wheel, BMI/lrving,

ASCAP) CPP 24 STRAIGHT TEQUILA NIGHT (Irving, BMI/Colter Bay,
8 PAPA LOVED MAMA (Sony Cross Keys, ASCAP/Major BMI/Dixie Stars, ASCAP) HL/CPP
Bob, ASCAP) HL/CPP 48 TAKE IT LIKE A MAN (Millhouse, BM1/Songs Of
5 PAST THE POINT OF RESCUE (Beann Eadair, PolyGram, BMI) HL
BMI/Stainless, BMI/Foreshadow, BMI) CLM 2 TAKE YOUR MEMORY WITH YOU (Benefit, BMI)
25 PLAY, RUBY, PLAY (Warner-Tamerlane, ASCAP/WB, WBM
ASCAP/Two Sons, ASCAP) WBM 45 THAT'S WHAT | LIKE ABOUT YOU (Sony Tree,
56 THE POWER OF LOVE (Rick Hail, BMI) BMI/Sony Cross Keys, ASCAP) HL
38 ROCK MY BABY (WB, ASCAP/Stroudavarious, 1 THERE AINT NOTHIN' WRONG WITH THE RADIO
ASCAP) WBM (Acutf-Rose, BMI) CPP
54 THE ROCK (WB, ASCAP/Patrix Janus, ASCAP/MCA, 74 THIS NIGHTLIFE (Howhin’ Hits, ASCAP)
ASCAP) HL/WBM 27 TILL I'M HOLDING YOU AGAIN (Julann,

29 SACRED GROUND (David 'N' Will, ASCAP/Sony Cross
Keys, ASCAP) HL

26 SAME OL' LOVE (Warner-Refuge, ASCAP/Blowing 7
Rock, BMI) WBM

10 SHE IS HIS ONLY NEED (MCA, ASCAP/Emerald 3
River, ASCAP) HL

53 SHE TOOK IT LIKE A MAN (Sony Tree, BMI/New 0
Haven, BMI/Pulpit Rock, BMI/AMR, ASCAP) HL

57 SHIPS THAT DON'T COME IN (Warner-Tamerlane,
BMI/Maypop, BMI/Wildcountry, BMI)} 31

43 SOMEBODY’S DOIN' ME RIGHT (Colgems-EMI,
ASCAP/BMG, ASCAP/Sharp Circle, ASCAP/Screen
Gems-EMt, BMI/Scarlet Moon, BM1/Careers-BMG, S5
BMI) CLM/HL/WBM

12 SOME GIRLS DO (Zoo I1, ASCAP) 30

4 SOME KIND OF TROUBLE (Atmo, ASCAP/Bric,
ASCAP/Welbeck, ASCAP/Blue Quill, ASCAP/Sheep In
Tow, BMI) HL/CPP

66 STRAIGHT TALK (HolPic, BMI/Velvet Apple, BMI)
CPP

ASCAP/Great Cumberland, BMI/Flawfactor, BMI)

CpPP

THE TIPS OF MY FINGERS (Sony Tree,

BMI/Champion, BMI) HL

TODAY'S LONELY FOOL (Golden Reed, ASCAP/Loggy

Bayou, ASCAP) WBM

WAITIN’ FOR THE DEAL TO GO DOWN (Bobby

Fischer, ASCAP/Chappell & Co., ASCAP/Serenity

Manor, ASCAP/MCA, ASCAP) HL

WHAT SHE'S DOING NOW (Bait And Beer,

ASCAP/Forerunner, ASCAP/Major Bob, ASCAP/Mid-

Summer, ASCAP) CLM/CPP

WHEN IT COMES TO YOU (Straitjacket,

ASCAP/AImo, ASCAP)

THE WOMAN BEFORE ME (Mad Jack, BMI/Bug,

ASCAP)

65 WORKING WOMAN (Courtland, BMI/Alabama Band,
ASCAP/WB, ASCAP/Tim DuBois, ASCAP) WBM

28

www americanradiohistorv com

BILLBOARD APRIL 25, 1992



www.americanradiohistory.com

llboard.

S m m

HOT COUNTRY

SINGLES

&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF MONITORED

J.LEQ,L M.LEE (R.ROGERS,J.GRIFFIN)

MAMA DON'T FORGET TO PRAY FOR ME
M.J.POWELL,T.DUBOIS (L.SHELL,L.CORDELL)

—
[
)
=
oo
o~

@ DIAMOND RIO
ARISTA

FOR WEEK ENDING APR. 25, 1992 COUNTRY RADIO BY BROADCAST DATA SYSTEMS.
z
O = O
x el D) I x o () . o
2| 58221 €S| e ARTIST 2d g O =3 €< TimLE ARTIST
=2| 33| «<| =35 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =3 2| < | 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
WAITIN’ FOR THE DEAL TO GO DOWN & DIXIANA
* & %k NO. 1 x % 411 45 | 10| S ONTGOMERY (8.FISCHER G BLACK AROBERTS) (CD) (V) EPIC 34-74221
@ 1 5 11 THERE AIN'T NOTHIN’ WRONG WITH THE RADIO 2 weeksatNo.1 @ AARON TIPPIN
E.GORDY,JR. (A.TIPPIN,B.BROCK) (V) RCA 62181-7 47 56 4 I'D SURRENDER ALL RANDY TRAVIS
TAKE YOUR MEMORY WITH YOU T K.LEHNING (R.TRAVIS A JACKSON) (V) WARNER BROS. 7-18943
212 | 3 13| SRt ey (V) MCA 7.54282 42 | 39 | 2 | 17 | OUTBOUND PLANE ® SUZY BOGGUSS
S IloNEEaol S J.BOWEN,S.BOGGUSS (N.GRIFFITH,T.RUSSELL) LIBERTY PRO-79052
@) s 7 | 12 ] JSTRouD k BEARD.S #.0AVIS ATLANTIC PRO 4348 43 | 35 | 24 | 19 | SOMEBODY'S DOIN' ME RIGHT KEITH WHITLEY
SOMEIRINDIGENTRGUBIE ST B.MEVIS,G.FUNDIS (J.F.KNOBLOCH,P.OVERSTREET,D.TYLER) (V) RCA 62166-7
@ 9 8 11| TCRUTCHRIELD (M. REID.BMAHER D.POTTER) LIBERTY PRO 79132 44 | 40 | 40 { 9 | FAMILIAR PAIN RESTLESS HEART
PSRRI ESClE S a0 J.LEO,L.M.LEE (S.LONGACRE.W.ALDRIDGE) (V) RCA 62054-7
( : )| o7 10 11 THAT'S WHAT | LIKE ABOUT YOU & TRISHA YEARWOOD
A.REYNOLDS.J.ROONEY (M.HANLY} CURB PRO 098 45 44 39 19 G.FUNDIS () LADLEY, K WELCH W WILSON) e 70
(6)| 10 | 14 | 10 | NEON MOON BROOKS & DUNN
S.HENDRICKS.D.COOK (R-DUNN) (V) ARISTA 1-2409 * * *x POWER PICK/AIRPLAY * kK
7 3 4 12 THE TIPS OF MY FINGERS & STEVE WARINER 57 64 4 ACHY BREAKY HEART @ BILLY RAY CYRUS
S.HENDRICKS, T.DUBOIS (B.ANDERSON) (V) ARISTA 1-2393 J.SCAIFE,J.COTTON (D.VON TRESS) (C) (v) MERCURY 866 522-4
PAPA LOVED MAMA GARTH BROOKS
9 W I1 | RENoLDs (K wiLLIAMS G BROOKS) LIBERTY ALBUM CUT 52 | 54 4 J.lg:OEVSEN,S_BOGGUSS (C.WHEELER) Sl{ﬁg?gig%ss%
BURN ME DOWN MARTY STUART
QO 1 |16 | 12 | B RO e 8 |55 | o [TMETIKEAMAN O e
SHE IS HIS ONLY NEED WYNONNA P
101 4 ] L | 1| Porownoiocans (V) CURB 7-54320/MCA 9 51| & | R robe e mn e | UNDERSTAND ABOUTLOVE) @ RONNA REEVES
OLD FLAMES HAVE NEW NAMES MARK CHESNUTT BLUE ROSE IS PAM TILLIS
@ 12 | 15 9 MAVRIGHT (B.BRADDOCK,R.VAN HOY) (V)CMCA 7-54334 % | 63 3 P.WORLEY,E.SEAY (B.DIPIERO P.TILLIS,J.BUCKINGHAM) ARISTA PRO 2408
A2)| 13| 17 | 8 | SOMEGIRLS DO ® SAWYER BROWN (BD)| 54 | 55 [ 6 | I'MOKAY (AND GETTIN' BETTER) BILLY JOE ROYAL
R.SCRUGGS,M.MILLER (M.MILLER) CURB PRO 79200 R.HALL (S.EWING,M.T.BARNES) ATLANTIC PRO 4428
@ 18 23 8 NOTHING SHORT OF DYING TRAVIS TRITT 52 51 38 17 JEALOUS BONE . & PATTY LOVELESS
G.BROWN (T.TRITT) {V) WARNER BROS. 7-18984 E.GORDY.JR.,T.BROWN (R.GILES.S.BOGART) (CD) (V) MCA 54271
14| 8 | 2 | 14 | 'STHERE LIFE OUT THERE # REBA MCENTIRE ®3)| 53 | 50 | 4 | SHETOOKITLIKE A MAN @ CONFEDERATE RAILROAD
T.BROWN,R.MCENTIRE (S.LONGACRE,R.GILES) (V) MCA 7-54319 B.BECKETT (P.NELSON,D.MAYO, K STALEY) ATLANTIC PRO 4469
@ 16 22 9 EVERY SECOND COLLIN RAYE 54 50 50 10 THE ROCK & LEE ROY PARNELL
J.FULLER,J.HOBBS (W.PERRY,G.SMITH) (V) EPIC 34-74242 S.HENDRICKS, B.BECKETT (J.VARSOS,R.SMITH) (V) ARISTA 2400
16 14 19 12 DON'T GO NEAR THE WATER & SAMMY KERSHAW @ 67 . 2 WHEN IT COMES TO YOU @ JOHN ANDERSON
B.CANNON,N.WILSON (C.HARTFORD,J.FOSTER) (V) MERCURY 866 324.7 J.STROUD,J ANDERSON (M.KNOPFLER) (C) BNA 62235-2
@D| 2 | u | ¢ | BACKROADS RICKY VAN SHELTON 53 | 62 | 4 | THE POWER OF LOVE & MATTHEWS, WRIGHT & KING
S.BUCKINGHAM (C.MAJORS) (V) COLUMBIA 3874258 §.BUCKINGHAM, L STRICKLAND (W.ALDRIDGE) (V) COLUMBIA 7-19069
26 | 35 | § | COME IN OUT OF THE PAIN DOUG STONE (®D)| 68 | — | 2 | SHIPS THAT DON'T COME IN ® JOE DIFFIE
D.JOHNSON (D_DFRIMMER F.J.MYERS) (V) EPIC 34-74259 B.MONTGOMERY,J.SLATE (P.NELSON,D.GIBSON) (V) EPIC 34-74285
23 | 30 | 8 | LOVIN'ALL NIGHT & RODNEY CROWELL 58 | 55 | 44 | 16 | BABY, I'M MISSING YOU HIGHWAY 101
< J.LEVENTHAL.R.CROWELL (R.CROWELL) (V) COLUMBIA 34-74250 P.WORLEY,E_SEAY (S.SESKIN,N. MONTGOMERY) (V) WARNER BROS. 7-19043
FIRST TIME FOR EVERYTHING @ LITTLE TEXAS
a | n|n J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL, D.O'BRIEN) (V) WARNER BROS. 7-19024 A ICITTE MONTG:;E*RV'-'OT SHOT DEBUT * * » ALAN JACKSON
21 15 ) 16 DALLAS ALAN JACKSON NEW ) ! S.HENDRICKS,K STEGALL (A.JACKSON,D.SAMPSON) ARISTA PRO 2418
S.HENDRICKS, K.STEGALL (A JACKSON, K. STEGALL) (V) ARISTA 1-2385 SN SIS
BORN COUNTRY ALABAMA 60 | 59 | 57 | 7 i
22 21 13 16 JAEO,L M-LEE ALABAMA (J.SCHWEERS. B.HILL) RIRC 165 B.BANNISTER,P.OVERSTREET (P.OVERSTREET,J.MICHAEL) (V) RCA 62193-7
ONLY THE WIND @ BILLY DEAN 65 | — | 2 | |GOTALIFE MIKE REID
23 | 19 6 17| G iowARG.T SHAPIRO (1. SHAPIRO.C.JONES) SBK PRO-79503/LIBERTY S.BUCKINGHAM (M.REID.R.BOURKE) (V) COLUMBIA 38-74286
STRAIGHT TEQUILA NIGHT © JOHN ANDERSON 62 | 61 | 61 | 15 | LOVESICK BLUES GEORGE STRAIT
24| 20 | 20 | 19 J'STROUD.J ANDERSCN (K ROBBINS,D. HUPP} CIENAG 020 J.BOWEN,G.STRAIT (LMILLS,C.FRIEND) (V) MCA 7-54318
PLAY, RUBY, PLA A 66 | 73 | 3 | HONKY TONK MYSELF TO DEATH GEORGE JONES
@ 29 32 11 RlPENNleGlTJOBN (T.BROWYN.T.SEALS) CL”}‘;%%%%%E?E; 6 K.LEHNING (J.MAX,D.BARNES .M.T.BARNES) (V) MCA 7-54370
SAME OL' LOVE © RICKY SKAGGS ©| NEW | | CAN'T STOP MYSELF FROM LOVING YOU PATTY LOVELESS
B ) 17 ] 12 ] 19 | G aGas M MCANALLY (CAUSTIN.G BARNHILL (€) (CD) (V) EPIC 34-74147 . > \EI;IG((;RDYJFZ-'GT 'BR:’)VIVJ:;';:’STAS'FOLKVORD’ “8 LB 734371
TILL I'M HOLDING YOU AGAIN PIRATES OF THE MISSISSIPPI 65 | 60 [ 46 | 13 RKING wi ROB CROSBY
@ 30| 33 1 9 | BOWEN.RALVES (LGOTTLIER, R ALVES,S MCCORVEY] LIBERTY PRO 79146/CAPITOL ::’:QN:F(:‘.C;?T::IE.KI:S (LCROSSY W ROBINSON.T-OUB0I) C()W ARISTA 1'2397
@ DOLLY PARTON
28 22 21 20 RE‘&%ETRfN?ETS&?NDAV LORRH%VM{?ARG%%\; 66 64 74 3 G.LADANYI,D.PARTON (D.PARTON) (C) HOLLYWOOD 4-64776/ELEKTRA
NO LOVE HAVE | HOLLY DUNN
2| % | 7 | SACREDGROUND oo # WCERIDES THE RIDE NEWD: | ! | sl b P o
THE WOMAN BEFORE ME TRISHA YEARWOOD .ﬁ) NEW ) 1 e
37| 43 3 G.FUNDIS (1. JOHNSTONE) (V) MCA 7-54362 e (IMWARNERIBAOS V18950
6 | 6 ’ sg | 17 | FIGHTING FIRE WITH FIRE ® DAVIS DANIEL
1 2 25 17 WHAT SHE'S DOING NOW GARTH BROOKS R.HAFFKINE (M. WHITE,C.R.WHITE) (V) MERCURY 866 132-7
A.REYNOLDS (P ALGER,G.BROOKS) LIBERTY PRO 79009 THE HEART THAT YOU OWN * DWIGHT YOAKAM
@ 38 | 41 5 | ALLIS FAIR IN LOVE AND WAR RONNIE MILSAP NEW ) 1| P ANDERSON (D.YORKAW) (V) REPRISE 7-1B966/WARNER BROS.
R.MILSAP,R.GALBRAITH (T.NICHOLS R.BYRNE) (V) RCA 622177 SEZEEE NIATE TTTE
@ 3% | 37| 1t {S?g&&%gmﬁx%g;ﬂm&yv EYES CLOSED) & THE Rﬁwmilgﬁ @ NEWD | 1 | 2R U.WHITE,]. WHITE.A PESSIS) CURB PRO 77492
MLEEJLEO (R. R. - AGAINST THE GRAIN GARTH BROOKS
M| 31 291 2 LW“//\OVRBLSI g&%a ms@g;’z;s © o (?” }Zé\IQATATII %|3—|751 2170 I 66 6 | AREYNOLDS (B.80UTON,.CORDLE C.JACKSON] LIBERTY ALBUM CUT
I E. ; i c
35 | 33 | 31 | 19 | BETTER CLASS OF LOSERS @ RANDY TRAVIS (D[ NEWD | 1 | THENIGHT THE LIGHTS WENT OUT IN GEORGIA # REBA MCENTIRE
K.LEHNING (R.TRAVIS A.JACKSON) (V) WARNER BROS. 7-19069 THIS NIGHTLIFE S
36 28 18 19 E&r%'gRLsYory (lDle?(;IEA\'\IAVE I\EI’:‘LEIRSRV V) REPRIS:ADIVQVIIAGB/':VERYI‘ICE)RA}QR{\O'\? sl : e - RCATAPEUMGHT
- 3 — . FAMILY TREE & LIONEL CARTWRIGHT
@D| 42 | 48 | 5 | NORMAJEAN RILEY DIAMOND RIO 75| 62 ‘ 65 | 4 | A 5YRD.L.CARTWRIGHT (LCARTWRIGHT) ) MCA 754366
M.POWELL,T.DUBOIS (M.POWELL,D.TRUMAN R.HONEY) ARISTA PRO 2407
3 | 4 4 !gg(g'r}EM!TEB(Sl:EYB.SPENCER.P.WHITLEV,C.WRIGHT) A SW&%@P&%@_‘; O Relcol;?S r(rg;v(lzng uptxtthe chlart wutihballrtp;la{CgDa;%s this wtegk k. VI?eOChT abvla{lalzlhllllt)yCCatatI::g number nls for calsls)e'ttts sg)g!lezor vlr?yl if Icasseltte
is unavallable assette single avanabih ompact dis singie availabil Y. assette maxi- smg e availabily Inch vinyl single
45 2 E&uEN%_SS#?/&I!}b%%GET GEO(\%%%ASISQ;E availability. (V) 7-inch viny! single availability. © 1992, Billboard/BP| Communications.
—
1] = & 1 1S IT COLD IN HERE & JOE DIFFIE 30 | DON'T ROCK THE JUKEBOX @ ALAN JACKSON
8.MONTGOMERY,J.SLATE (0.MORRISON,J. DIFFIE K_PHILLIPS) S.HENDRICKS K. STEGALL (A.JACKSON,R.MURRAH K.STEGALL) ARISTA
7 1 1 4 | AJUKEBOX WITH A COUNTRY SONG ® DOUG STONE 15 | 12 | 13| 13 | ANYMORE & TRAVIS TRITT
D.JOHNSON (G.NELSON,R. SAMOSET ) EPIC G.BROWN (T.TRITT.J.COLUCCY) WARNER BROS.
3 3 2 8 LOVE, ME @ COLLIN RAYE 16| 16 | 20 | 21 | MIRROR MIRROR ® DIAMOND RIO
JFULLER J HOBBS (S.EWING,M.T.BARNES) EPIC M.J.POWELL T.DUBQIS (B.DIPIERO,J.JARRARD.M SANDERS) ARISTA
4 2 3 5 STICKS AND STONES ® TRACY LAWRENCE i1 9 FOR MY BROKEN HEART ® REBA MCENTIRE
J.STROUD (E.WEST R.DILLON) ATLANTIC T.BROWN.R.MCENTIRE (L. HENGBER K.PALMER) MCA
5 5 5 9 CADILLAC STYLE @ SAMMY KERSHAW 18 | 25 | 22 | 27 | DOWN AT THE TWIST AND SHOUT © MARY-CHAPIN CARPENTER
B.CANNON,N WILSON (M.PETERSEN) MERCURY M.C.CARPENTER,J.JENNINGS (M.C.CARPENTER) COLUMBIA
6 7 7 9 MY NEXT BROKEN HEART @ BROOKS & DUNN 19 19 19 30 SMALL TOWN SATURDAY NIGHT ® HAL KETCHUM
$.HENDRICKS,D.COOK (D.COOK,R.DUNN,K.BROOKS) ARISTA A.REYNOLDS J.ROONEY (P.ALGER,H.DEVITO) CURB
; ' NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE
7 6 6 3 g_’;go‘{,’vﬂ'g'_‘s’éx,;‘g,';‘,,;‘ﬁ’,?;{“” AU UL M’W,IRYNEJ‘;QC?ST 2 % 18 16 | B MONTGOMERY JSLATE (LWILSON,L.DIFFIE) EPIC
[ FRIENDS IN LOW PLACES GARTH BROOKS
8 4 4 3 ;’gERﬂ:;gs(mRER (M.MILLER.G.HUBBARD) & SAWYER BRgLVJVRr; 2 4 ] 25 | 8 | srevouos opuackweLLBLee s BUSE)RT;
TURN THAT RADIO ON ONNIE MILSAP — | — O0DEO ARTH BROOK
9 — | — 1 R.MILSAP,R.GALBRAITH (A.JORDAN,P.DAVIS) R RCA 2 J AC-SZYS":‘;'-D;:';\?ASES"“ CANBOW YW (L:'BE’(‘)W
5 ' NEON RAIN JACKSON
10 10 12 30 | SHES IN LOVE WITH THE BOY @ TRISHA YEARWOOD B —[—13 K.STEGALL,S.HENDRICKS (A.JACKSON,J.MCBRIDE) ARISTA
G.FUNDIS (J.IMS) MCA WALK ON FAITH ® MIKE REID
11 8 10 8 fgémgb%s%_mm GARTH Bﬁggﬁ 2 — 24 4 S.BUCKINGHAM (M REID A SHAMBLIN) COLUMBIA
KILLIN' TIME ® CLINT
12 | 9 9 8 | YOU CAN DEPEND ON ME RESTLESS HE/}%} 25 | — | — | 36 | JSTROUD,M.WRIGHT (C.BLACK.H.NICHOLAS) BLAR%’X

® Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
below the top 20. Commercial availability is not indicated on the recurrent chart.
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1]z ABBEY LINCOLN FEATURING STAN GETZ

8 = COMPILED FROM A NATIONAL SAMPLE OF RETAIL |
; 7 % AND ONE-STOP SALES REPORTS.
x -

3 |83 ARTIST TITLE
o~ 1 23Al ABEL & NUMBER/DISTRIBUTING LABEL

%% NO. 1T *%*%
3|7 | JOE HENDERSON  verve 511 779+ 1 week at No. 1

LUSH LIFE

VERVE 511 110* YOU GOTTA PAY THE BAND
11| 3 | DIANE SCHUUR  GrP2006* e
5 | g | BOBBY MCFERRIN & CHICK COREA  BLUE NOTE 95477*/CAPITOL PLAY

5 MARCUS ROBERTS  NOvUS 63130*/RCA

AS SERENI

TY APPROACHES

29 DAVE GRUSIN  GRrp 2005*

THE GERSHWIN CONNECTION

g | ELLIS MARSALIS  coLumsia 47509

HEART OF GOLD

COLUMBIA 48685*

BLUE LIGHT, RED LIGHT

2
4
6 | 27 | HARRY CONNICK, JR.A
8

g | STAN GETZ - KENNY BARRON  VERVE 510 823*

PEOPLE TIME

THE HARPER BROTHERS  VERVE 511 820*

[B]-[=]~]- @]~ Q]~ O [rswe

YOU CAN HIDE IN

SIDE THE MUSIC

NATALIE COLEA 3  ELEKTRA 61049

—
—
©
£
w

GERALD ALBRIGHT  ATLANTIC 82334*

LIVE AT BIRDLAND

161 7 KENNY BARRON TRIO  CANDID 79508*

UNFORGETTABLE
@ 12| g | VANESSA RUBIN  Novus 63127*/ReA SOUL EYES
@ 231 3 ARTURO SANDOVAL  Grp 9668* | REMEMBER CLIFFORD
14 1 13|11 | JOHN PIZZARELLI  nNovus 63129/RCA RNROr AT
@ NEWD JOEY DEFRANCESCO  COLUMBIA 48624* REBOPPIN'
16
17

LEMURIA - SEASCAPE

5 | JACK DEJOHNETTE  BLUE NOTE 96690%/CAPITOL

—
@
—
©o

NOTES

by Jeff Levenson

CHALKING FOR THE BREAK: Verve Forecast, which
currently has a winning artist in keyboardist Tom Grant
(his album, “In My Wildest Dreams,” is showing good
movement among contemporary charters), has just added
saxophonist Art Porter to its roster. Porter, originally
from Little Rock, Ark., yet now residing in the Windy City,
is both a groovemeister and balladeer. One hears a kind
of clarified rib-shack funk in his play, owing much, no
doubt, to his stays with organist Jack McDuff and Chicago
sax legend Von Freeman. He is the son of pianist Art sen-
ior, a former sideman to singer Carmen McRae and saxist
John Stubblefield. His album, “Pocket City,” produced by
Jeff Lorber, is scheduled for release early next month. The
label’s promotional campaign (tapping the billiards connec-
tion) is a virtual masse shot, designed to catapult Porter
over the top on urban and contemporay jazz radio stations.

ALL MY CHILDREN (?): This one’s as easy to follow
as a soap opera love affair. The relationship between Mesa
Bluemoon and Gramavision has ended. For the last cou-
ple of years, Mesa has been selling Gramavision product,
but no more. Gramavision has just shifted affections,
choosing to flirt with a new distributor, whose identity
must be kept a secret—for now. Mesa used to be distrib-
uted by CEMA, but now Mesa is distributed by WEA.
(This, of course, is because Rhino used to own half of Mesa
and its distributor was CEMA, but now Atlantic owns half

of Rhino, so Rhino and Mesa will be handled by WEA.) (Yo,
you, don’t even think of changing channels—not yet!)

Let’s continue: Mesa is cutting back on its release load,
dropping from a total of 110 titles last year to a projected
40 titles this year. Those releases will be drawn from the
additional labels Justin Time (from Canada), Owl
(France), and Enja (Germany). However, Mesa’s arrange-
ment with Enja involves issuing only one title per month.
The lion’s share of Enja’s other releases will be handled
by Koch International. Those include new titles by Tony
Reedus, Nat Adderley, Mike Formanek, Gust William
Tsilis, and Sathima Bea Benjamin . . .(Still with me?)

There’s more: To launch its new relationship with this
soon-to-be-revealed admirer/courter/distributor, Gramavi-
sion has what it says is a blockbuster title in Anthony Da-
vis’ opera “The Life And Times Of Malcolm X.” (No, Spike,
you're not the only one on to that story.) Packaged in a
slip case with a 90-page libretto, it is targeted for the clas-
sical and the jazz bins sometime in June. Additionally, Gra-
mavision is cutting back on its releases, making the most
out of a select few. Those include upcoming works by trom-
bonist Ray Anderson, working with Charlie Haden, Ed
Blackwell, and Simon Nabatov, and an all-star group
named New York Funk, featuring 22 musicians whose
music has been known to grease hip sockets—Fred Wes-
ley, Pee Wee Ellis, and Clyde Stubblefield, among them.

If all this sounds confusing to you, think how I feel. After
30 years of watching “General Hospital” I still can’t follow
who’s doing what to whom.

MORE STUFF: Brass man Rob McConnell has won a |
Juno award for best jazz album of 1991. The honored title?
“The Brass Is Back” on Concord, which happened to be
a contender for a Grammy this year in the large-ensemble
category ... EmArcy has just added to the Erroll Garner
discography “Solo Time,” a double-CD of 21 previously
unissued tracks by the piano master.

GRANT, PATTI, ENGLISH AMONG DOVE AWARDS HONOREES

(Continued from page 10)

Southern gospel album. Immediate

plans are for him to stay with the Lord.”

‘honks’ and a Negro singing for the

Winans.
Traditional black song: “Through

7 | ACOUSTIC ALCHEMY  GRP 9666"

EARLY ALCHEMY

13| s TOM GRANT  VERVE FORECAST 849 530*/VERVE IN MY WILDEST DREAMS
4|27 RICHARD ELLIOT  MANHATTAN 96687*/CAPITOL SR
1nl7 STEVE LAURY  DENON 9043%A&M PSION

HOLLY COLE TRIO  MANHATTAN 97349+/CAPITOL

ClEHCISNECIHCIH s

BLAME IT ON MY YOUTH

13 | 9 | 11| KEIKO MATSUI  SiN-DROME 1800* NIGHT WALTZ
21| 5 | KILAUEA  8RAINCHILD 5208* TROPICAL PLEASURES
@ 24| 3 | BOBMINTZER  pwmp ags ONE MUSIC
NEW ) SPECIAL EFX  Grp9670" GLOBAL VILLAGE

17 57 CORNELL DUPREE  AMAZING 1025* CAN'T GET THROUGH
221 5 | VERNELL BROWN, JR.  AsM5382° S ATLINED

19 |18/ 9 DAVE VALENTIN  Gre 9664° MUSICAL PORTRAITS

20 | 12| 27| DAVID BENOIT  GRe 9654* SHADOWS
@ NEw)p | PETER WHITE  sIN-DROME 1802* EXCUSEZ-Mol
(ZD)|NEwp | RANDY CRAWFORD  wARNERBROS. 26736 1\ o0y THE EVES OF LOVE

NANCY WILSON _ coLUMBIA 48665°

|
23 |16 [ 23 WITH MY LOVER BESIDE ME
NEWD RICARDO SILVEIRA venvs. FORECAST 511 B78*/VERVE SMALL oo
2% |25 |18 KENNY RANKIN  cHESKy 63+ BECAUSE OF YOU

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification

for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million

indicated by a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl

Lnavailable. ® 1992, Billboard/BPI Communications.

group, though he is quick to admit, “I
don’t know what will happen in the

Other dual winners included BeBe
& CeCe Winans for group of the year
and contemporary black song (“Ad-
dictive Love”). In a sentimental ges-
ture, BeBe Winans dedicated the
former award to Andrae Crouch.
Winans, who had just gotten word on
the passing of Crouch’s mother, said
that without Crouch, their success
would not have been possible.

Until three years ago, no black
group had won the group-of-the-year
award. Then in 1989, Take 6 won the
award, followed by BeBe & CeCe in
1990.

Backstage, BeBe observed, “This
past few years there’s been a great
wall of separation torn down and to-
night is another step in that direc-
tion. It's not so much the awards, but
it means something that you're not
just nominated in a certain category.
I see the walls coming down each
year.”

Rounding out the list of double
winners were Steven Curtis Chap-
man (songwriter of the year, contem-
porary album); Bruce Carroll (coun-
try album, song); Margaret Becker
(rock album, song); and D.C. Talk
(rap song, longform video), whose
performance was one of the show’s
high points. Upon accepting their se-
cond award, the members of gospel’s
top rap act sparked another memo-
rable moment with an a cappella ac-
ceptance chorus of “We’re just two

EARTH WALK
NEW)D JOEY CALDERAZZO  BLUE NOTE 98165*/CAPITOL TR NONIONE
20 | 15| 19| CHARLES FAMBROUGH  C11 79476*/MESA-BLUEMOON THE PROPER ANGLE_|
21 |20/ 3| PAVID MURRAY  Diw 48963*/COLUMBIA IS W ARRIOR
22| 3 | ROSEMARY CLOONEY  CONCORD 4436* GIRL SINGER
@ NEW D CASSANDRA WILSON  JMT 849 149%/VERVE LIVE
24 | 19| 5 | MCCOY TYNER  BLUE NOTE 96429+/CAPITOL S
25 | 17| 23 | KEITH JARRETT TRIO  £cM 849 650*/VERVE ETCURE,
TOP CONTEMPORARY JAZI ALBUMS..
* %% NO. 1 *x x %
1 | 29| FOURPLAY  WARNER BROS. 26656 27 w;a& :{ ;&& \1(
2 | 19| AL DI MEOLA PROJECT  TOMATO 79751*/MESA-BLUEMOON RISV TAE
10| 3 | YELLOWJACKETS  Gre 9667° LIVE WIRES :
3 | 11| KIMPENSYL GRre o663 3 DAY WEEKEND future.
7 | 5 | MARION MEADOWS  NOvus 63131*/RCA KEEP IT RIGHT THERE
5 | 15 | BOBBY CALDWELL  siN-DROME 8893 STUCHIONE O
6 | 11| NELSON RANGELL  Grp9662* T R TORERT

Others performing on the 90-min-
ute live telecast included Petra, Car-
roll, the Nelons, Chapman, Ricky
Skaggs, and Smith. Highlighting the
show was a stirring tribute to the ev-
olution of gospel music. Walter Haw-
kins, Edwin Hawkins, Babbie Ma-
son, and Lawrence Thomison were
among those taking part in the
tightly produced and well-staged
segment saluting such gospel greats
as Thomas Dorsey, Mahalia Jackson,
and the Rev. James Cleveland.

Here is a complete list of 1992
Dove Awards winners:

Artist of the year: Amy Grant.

Group: BeBe & CeCe Winans.

Female vocalist: Sandi Patti.

Male vocalist: Michael English.

New artist: Michael English.

Songwriter: Steven Curtis Chap-
man.

Song: “Place In This World,” Amy
Grant/Michael W. Smith/Wayne
Kirkpatrick.

Contemporary album: “For The
Sake Of The Call,” Steven Curtis
Chapman.

Contemporary song:
Free,” Wayne Watson.

Inspirational album: “Larnelle
Live ... Psalms, Hymns & Spiritual
Songs,” Larnelle Harris.

Country album: “Sometimes Mir-
acles Hide,” Bruce Carroll.

Country song: “Sometimes Mira-
cles Hide,” Bruce Carroll/C. Aaron
Wilburn.

Traditional black album: “For
The Rest Of My Life,” Mom & Pop

“Home

The Storm,” Yolanda Adams.

Contemporary black gospel al-
bum: “He Is Christmas,” Take 6.

Contemporary black song: “Ad-
dictive Love,” BeBe & CeCe Winans.

Rock album: “Simple House,”
Margaret Becker.

Rock song: “Simple House,” Mar-
garet Becker.

Metal album: “In The Kingdom,”
Whitecross.

Metal song: “Everybody Knows
My Name,” Bride.

Southern gospel album: “Home-
coming,” the Gaither Vocal Band.

Southern gospel song: “Where
Shadows Never Fall,” Glen Camp-
bell/Carl Jackson/Jim Weatherly.

Rap album: “Mike-E & The G-Rap
Crew,” Mike-E.

Rap song: “I Luv Rap Musie,” D.C.
Talk.

Praise & worship: “Sanctuary,”
Twila Paris.

Choral collection: “The Michael
W. Smith Collection,” Robert Ster-
ling/Dennis Worley.

Instrumental: “Beyond Nature”
(Phil Keaggy).

Musical, “The Big Picture,” Mi-
chael W. Smith.

Children’s music: “Open For
Business,” Sandi Patti.

Longform video: “Rap, Rock &
Soul,” D.C. Talk.

Shortform video: “Another Time,
Another Place,” Sandi Patti/Wayne
Watson/Stephen Yake.

Music packaging: “Brave Heart,”
Kim Hill.
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@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales

of 1 million units with each additional miltion indicated by a numeral following the symbol. At albums available
on cassette and CD. *Asterisk indicates vinyl unavailable. © 1992, Bitiboard/BPt Communications.

Victor Red Seal and will be available April 28th
on CD, Cassette, VHS and Laser Disc.

Tmkis) ® Registered. Marcais) Registrada(s) General Electric Company. USA. except BMG logo and Red Seal
® BMG Music: Deutsche Harmoria Mundi logo ® Deutsche Harmonia Mundi - @ 1992, BMG Music

= COMPILED FROM A NATIONAL SAMPLE B b
ol £ OF RETAIL STORE SALES REPORTS. | | 2
¥ |28 i
< & .
£1g|8 i N
"é’ z g T|BTELE& mm o mom ARTIST KEEP[NG ‘,1 4 the 18 composers showcased in the debut release.
LAREL & NUMBERDISTRIBUTING LASEL . The first four CDs in the series are due out in May and
* x & NO. 1 * * x A ?v_& will receive special promotional attention in the New York
1 7 | PIECES OF AFRICA  NONESUCH 79275-2¢ 1 week at No. 1 area during the run of the Bang on a Can Festival (May
KRONOS QUARTET 12-17). One of the discs will carry live recordings taken
2 | || THEBACHALBUM  0g429737¢ . from last year’s festival. CRI managing director Joe Dal-
AT e BT P2 B EAATY by Is H ” ton says three more titles will be released in the fall
IN CONCERTA  LONDON 430433-2* s Horowitz ] ; ) S . .
3 3083 CARRERAS, DOMINGO, PAVAROTT! (MEHTA) 37 The non‘proﬁp Iab?l, r.neanwhﬂg, is add‘mg to 1t_s Ameri
ROSSINI HEROINES  tonoon 43607 can Master S series, reprogramming oldex albums into CDs
4 |65 CECILIA BARTOLI G devoted to single composers. Next up is a Morton Feldman
THE BELLS OF ST. GENEVIEVE _ ror 610022+ OING ON RECORD: Leonard Slatkin continues to  disc that contains a previously unreleased side on which
3 4] ' VARIOUS ARTISTS play a major role in the BMG Classics recording schedule, the composer is also heard as pianist.
6 | 5| | MOZART: ARIAS  Loncon 430513 centered largely, as expected, on projects with the Saint During MIDEM last January, CRI set up first-time Eu-
CECILIA BARTOLI Louis Symphony Orchestra, where he is music director. ropean distribution with reps in France and Portugal. The
7 | 7 | 47| CORIGLIANO: SYMPHONY NO. 1  £RATO 45601.2.7k* A late-March session laid down Bartok’s “Miraculous label also has ties in Australia and Japan.
CHICAGO SYMPHONY (BARENBOIM) Mandarin Suite,” with Copland’s “The Red Pony” inked in CRI has recorded works by more than 400 composers
8 | g | 7 | ROSSINIRECITAL  RCA60811-2-RC T e for April 18. A few days later, again with the SLSO, he con-  since its formation in 1954 with the support of performing
- G ducts a recording of Bernstein’s “Songfest.” Joanna Nick-  rights organization BMI. There are 55 titles in its active
9 | 9 |39 FAVORITEARIAS BY WORLD'S FAV&?’?’;EE';Q' IR R renz is producer of all three works. catalog.
POEME: FRENCH SHOWPIECES  1onbon 13951927 With Jay David Saks as producer, Slatkin and his or- P
10 |12 7 BELL, ROYAL PHILHARMONIC (LITTON) chestra are due to record Orff’s “Carmina Burana” in Oc- ASSING NOTES: Allegro Imports’ agreement with An-
R e tober, and in November, with Pinchas Zukerman as solo-  gel Records to distribute certain EMI product not handled
11 |15 : CHICAGO SYMPHONY & CHORUS (SCHENCK) ist, Elgar’s Violin Concerto and “Salut d’amour.” by CEMA has been extended to include EMT’s Classics for
12 PART: MISERERE o 547539.2- Well before these sessions, however, Slatkin will take on ~ Pleasure line. The midline CFP catalog holds more than
10129 HILLIARD ENSEMBLE a number of projects with the Philharmonia Orchestra for 150 titles and is being added to regularly.
13 | 17| 3 | BRAHMS: PIANO QUARTETS  sonv cuassica. sz a5sa6* RCA Red Seal. Inked in for May are the Elgar and Walton Eleven labels sent representatives to the Concert Music
AX, STERN, LAREDO, MA Cello Concertos with Janos Starker as soloist, and in June  Broadcasters Assn. conference in Chicago April 2-5. Their
14 | 15| 15| ATRIBUTE TO SEGOVIA  ANGEL COC-49404° the Tchaikovsky Piano Concerto No. 3 and “Concert Fan-  attendance underscores the increasing importance given
CHRISTOPHER PARKENING tasy” with Barry Douglas, as well as a Vaughan Williams ~ radio as an exposure medium for new releases in an envi-
15 | 25| 3 | BARBER/PISTON/GRIFFES  MERCURY 434307-2* program featuring “A Sea Symphony.” Andrew Keener is  ronment of reduced print coverage. Tie-in promotions, fu-
R TR AANE O producer of the Philharmonia sessions. eled often by contests and product giveaways, were the fo-
16 | 13| 25 | MCCARTNEY/ DA\T”ESk /IA-:\JVA%KPS/I\-DOLFEV%RL LVERPOOL PHIL. (DAVIS) W . cus of a panel discussion involving all the label reps.
GILBERT & SULLIVAN: THE MIKADO  TeLArC Co50280- HAT'S NEW? Composers Recordings Inc. extends its The upcoming European tour by Riccardo Muti and the
17 J19]5 ’ WELSH NATIONAL OPERA (MACKERRAS) repertoire reach with Emergency Music, a new series fea-  Philadelphia Orchestra, beginning in mid-May, closes with
18 TOGETHER  ANGEL COQ-54266" turing works by young pop and minimalist-influenced com-  first-ever appearances in Israel. The final concert, in Jeru-
16|25 PLACIDO DOMINGO, ITZHAK PERLMAN posers that do not fit comfortably in more traditional con-  salem May 30, marks the end of Muti’s tenure as the or-
19 | 20| 3 | PISTON: SYMPHONY NO. 4 orLos et 3106+ temporary pigeonholes. John Zorn is best known among  chestra’s music director.
SEATTLE SYMPHONY (SCHWARZ)
20 |14 35 BERNSTEIN: CANDIDE 06 429734-2+
HADLEY, ANDERSON, GREEN, LUDWIG (BERNSTEIN)
21 | 24| 3 | WAGNER: SIEGFRIED  0G 429507 2°
GOLDBERG, BEHRENS, BATTLE (LEVINE) deutsche
22 | 21| 25 | THE GIRL WITH ORANGE LIPS  NonESUCH 79262 harmonia
DAWN UPSHAW , mundi |
23 | 18! 29 HOROWITZ THE POET oG 435025-2*
VLADIMIR HOROWITZ
24 | 23 103 HOROWITZ: THE LAST RECORDING  SONY CLASSICAL SK-45818*
VLADIMIR HOROWITZ
IVES: SYMPHONY NO. 1  cHANDOS 9053+
25 |NEWD DETROIT SYMPHONY (JARVI) VoL. 3, No. 18
“]P cnnSSHVER AlB“MSTM josk MONTSERRAT PLACIDO
CARRERAS CABALLE DOMINGO
*x* NO. 1T * % % TerESA ALIREDO
1 119 HUSH  sony MASTERWORKS Sk 48177+ 7 weeks at No. 1 BERGANZA KRAUS
YO-YO MA/BOBBY MCFERRIN
2 4|7 LUCKY TO BE ME  PHILIPS 422401-2*
JESSYE NORMAN
3 | 3 | 29| THE WIND BENEATH MY WINGS  Rca 60862.2.RC*
JAMES GALWAY
4 2199 PAVAROTTI SONGBOOK  LonDON 433513-2*
LUCIANO PAVAROTTI
5 |ENa) SREMCADIITEEE B e N o A BTN Placido Domingo. Montserrat Caballé and
6 | 10| 3 | MUSIC FROM THE SCREENS  roinT wusic 43296 2° José Carreras are three of the extraordinary
PRGNS S PO M523 TS0 singers that celebrated the May 1991 opening
2 [iof 1] HEARTTOHEART  Scerooaisizen: KIRI TE KANAWA of Seville’s new opera house in a gala perform-
8 | 12| 3 | DOMINGO SONGBOOK  SONY MASTERWORKS MDK 48299° ance unique in concert history.
PLACIDO DOMINGO
9 | 7| g | RODGERS & HAMMERSTEIN: SONGBOOK FOR...  TELARCCD 80278* Now titled Gala Lirica, the evening's elec
CINCINNATI POPS (KUNZEL) - . . .
10 | & |2 | AMAZING GRACE sraues 13250t 2 trifying performances included Domingo’s
JESSYE NORMAN dramatic ‘Ah, la paterna mano, | Caballé’s i s
11 |NEWp | DIVA!  Siva ameRICA S50 1007- heart-melting “Pleurez mes yeux,” Carreras’ [N TiLIIEETAoTT oy ol o T W { VTS /Y
THE BROADWAY | LOVE e CevEe BRI stirring “No puede ser” and others by grand 09026-61191-2
12 | 13|19 AILANTIC 82350-2 PLACIDO DOMINGO opera greats Alfredo Kraus, Pilar Lorengar, Celebrate th cal ‘ of
13 | 9 | 1g| KISMET  sonveroaowar sk aea3s: Juan Pons, Teresa Berganza, Pedro Lavir- ¢ ? rate the mu§1ca magic o
RAMEY, MIGENES, HADLEY, PATINKIN gen and Giacomo Aragall Domingo, Caballé and Carreras.
WEILL: STREET SCENE  LONDON 433371* Tal
¥ iuju BARSTOW, RAMEY, REAUX, HADLEY (MAUCERI) ‘ o ‘ , Celebrate Gala Lirica.
15 CARTOON CLASSICS  ron co7a02.m This once-in-a-lifetime event is preserved in =
. VARIOUS ARTISTS an outstanding new live recording from RCA 2z vnas
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Artists & Music

Notas

by John Lannert

CARDS. CABLE. AND MUSIC: Hallmark Cards’
April 8 sale of Univision Holdings Inc. to A. Jerrold Per-
enchio, Venevision, and Televisa has generated little stir
among record executives in the Hispanic industry thus
far. With the musical implications of the transaction not
vet clearly defined, most label brass are taking a “busi-
ness as usual” stance.

Hallmark, the giant U.S. greeting-card company, sold
Univision for $550 million—about $80 million less than the
firm paid Spanish International Communications for
the network in 1987 and 1988. SIC’s owner is Emilio
Azcarraga, who also owns Televisa and its record-label
affiliates Melody and Fonovisa.

The deal involves nine full-power and four low-power
Spanish-language television stations in the U.S. Also in-
cluded is Univision’s 138,000-square-foot studio in Miami.
Perenchio, former co-owner of TV production company
Embassy Communications (“One Day At A Time,” “The
Jeffersons”), will own 50% of the network, with Venevi-
sion——parent company of TH-Rodven—and Televisa
each holding a 25% stake. Perenchio will own 75% of the
stations and Venevision and Televisa will share 25%. Tele-
visa will have the option of increasing its holdings of the
TV stations to 25% pending federal approval.

Irvine Hockaday Jr., Hallmark’s president and CEQO,
said Univision’s sale will allow the company to concen-
trate on its cable TV stations.

ENRIQUE JAZZES UP HIS ACT: In his first South
Florida performance in more than & year, Sony Discos’

Luis Enrique put on a sizzling set April 12 at the Fort
Lauderdale Swap Shop in Fort Lauderdale, Fla. Perform-
ing before more than 4,000 screaming, singing fans jam-
med into the Swap Shop’s Indoor Entertainment Pavil-
lion, Enrique cruised through his familiar hits, often
adorning his choppy salsa groove with pleasing jazz over-
tones. His first of two sets featured lively takes of “Dese-
sperado,” “San Juan Sin Ti,” and “Amiga,” which found
the Nicaraguan salsero playing a spunky guitar solo.

PREMIO LO NUESTRO VIDEO NOMINEES: “Todo,
Todo, Todo” (Daniela Romo); “Cosas Del Amor” (Vikki
Carr/Ana Gabriel); “Amor Mio, Que Me Has Hecho” (Ca-
milo Sesto); “Déjame Llorar” and “Sera” (Ricardo Mon-
taner); “No Basta” (Franco de Vita); “Vuela Vuela”
(Magneto); “No He Podido Verte” (Emmanuel); “Po
purri” (Pandora); and “Fiesta” (Banda Blanca). Video
nominees were selected based on highest total of airplay
points from March 9, 1991, to March 7, 1992. Also, Sony
Discos’ Anna Roman has replaced WEA Latina’s Lalo
Y Los Descalzos as a new-artist nominee in the regional/
Mexican category,

MISCELLANEA: Spain’s superstar trio Mecano,
which just shipped a remix of its BMG single “Dalai |
Lama,” is set to perform May 29 in San Juan, Puerto Rico

.. Sophy has released her leadoff single for Farum, ti-
tled “Caliéntame.” Also recording on Farum is Lis-Bet,
former vocalist for Meme Solis ... RMM’s Oscar
D’Leén is wrapping up his Sonero debut. Victor Men-
doza is producing . .. Celia Cruz is beginning work on
her first RMM album, with Oscar Gomez producing. That
album is due out this fall. On April 27, Cruz and President
Bush will receive an Honorary Doctrine Degree from
Florida International Univ. in Miami ... Yolanda Duke
currently is recording a tribute album to vocalist Guada-
lupe Victoria Yoli, better known as “La Lupe.” Sergio
George will produce the album, titled “Nostalgias De La
Lupe.”
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24| 28| 28| €| ARTIST TITLE
E2| 52| 82| TS| (ABEL & NUMBER/DISTRIBUTING LABEL
* *x NO.1T xx %
(M| 1| 2| 9 | LUISMGUEL ¢ NOSETU
WEA LATINA 2 weeks at No. 1
2 | 2 | 1 | 11 | Lo0SBUKIS MI MAYOR NECESIDAD
FONQVISA —
RICKY MARTIN & FUEGO CONTRA FUEGO
3 | 3 3 9 o
4 | 2| 5 | 1p | LOS TEMERARIOS MI VIDA ERES TU
| AFG SIGMA o
s | 5 | 8 | 9 | LAMAFIA ® ESTAS TOCANDO FUEGO
[ DISCOS INTERNATIONAL/SONY
6 6 6 1 MIJARE & PERSONA A PERSONA
| CAPITOL-EMI LATIN
JOSE LUIS RODRIGUEZ Y JULIO IGLESIAS TORERO
11 19 4 SOl
8 8 q 9 IswoﬁgNETO & PARA SIEMPRE
i . DANIELA ROMO & DUELE
9 10 10 11 CAPITOL-EMI LATIN
17 | 20 | ¢ | ANGELA CARRASCO ® SUSPIROS
CAPITOL-EMI LATIN
| 7 | 7 | 11| LUISENRIQUE LO QUE ES VIVIR
[12] ¢ | 4 | 17| ALVARO TORRES ® NADA SE COMPARA CONTIGO
L CAPITOL-EMI LATIN
LOS LOBOS BELLA MARIA DE MI ALMA
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NEW ) ! FONOVISA
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27| 29 | 28 | 4 | LOSCAMINANTES EL AMAR NO ES PECADO
2 | 3 | 4 | GLORIATREVI QUE VOY HACER SIN EL
29 19 12 6 LI;I'IO ROJAS & CONDENAME A TU AMOR
1|3 | 3 | NAow SI DE MI TE ALEJAS
PALOMA SAN BASILIO DE MIL AMORES
@ NEw ’ l CAPITOL-EMI LATIN
2 | 30 | 35 | 5 | JOHNNYRIVERA TE REGALARE
PANDORA & NO LASTIMES MAS
__33 26 18 19 CAPITOL-EMI LATIN
0 | 27 | 3 | LUIS ANGEL SOLO PIENSO EN TI |
DISCOS INTERNATIONAL/SONY
MAZZ DEMASIADO HERIDO
35 28 34 7 CAPITOL-EMI_LATIN
% | 25 | 24 | 11 | LOURDES ROBLES ¢ TODO ME HABLA DE TI
ROBERTO CARLOS Y ROCIO DURCAL S! PIENSAS,SI QUIERES
| 16 | 21 | Sony
B8 | 35 5 | LALO RODRIGUEZ CON QUE CARA
CAPITOL-EMI LATIN
LUCERO LLORAR
NEw ’ 1 FONQVISA
GILBERTO SANTA ROSA VINO TINTO
RE-ENTRY 4 DISCOS INTERNATIONAL/SONY

() Records with the greatest airplay and sales gains this week. ®Videoclip availability. Chart is compiled weekly,
but appears in the magazine bi-weekly. © 1992, Billboard/BP| Communications.
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NEW CAPITOL/EMI LATIN PREZ BEHAR KEYS IN ON ‘SYMBIOTIC CROSSOVER’

(Continued from page §)

the division was created.”

Since then the label—now the sec-
ond-largest U.S. Latin record firm,
according to Behar—developed a ros-
ter of international Hispanic stars, in-
cluding multiple-Grammy winner
José Feliciano, 1992 Grammy nomi-
nees Pandora and Daniela Romo,
Dyango, Pablo Ruiz, Mijares, and Pa-
loma San Basilio. Venezuelan vocalist
Natusha and rapper Calo and ballad-
eer Rocio Banquells—both from
Mexico—are among the newer acts
Capitol is trying to break in the U.S.

Behar has complemented his inter-
national roster by signing top-drawer
domestic acts such as Selena, Mazz
(also a 1992 Grammy nominee), Eddie
Santiago, Lalo Rodriguez, and Alvaro
Torres. Moreover, Behar has aggres-
sively gone outside the label in order
to help bolster his presence in the
U.S. Hispanic market.

In the past two years, Capitol has
secured domestic distribution rights
to PolyGram’s Latin and Brazilian
roster and Mexican label Discos Ro-
cio, whose act Yndio scored a top 10
hit last year with “Melodia Desenca-
denada,” a cover of the Righteous
Brothers hit “Unchained Melody.”

To beef up his Tejano lineup, Behar
bought the San Antonio, Texas-based
Cara label in 1991. Capitol’s sweep of
13 1992 Tejano Music Awards demon-
strated the label's dominance of the
genre. But several labels—Sony Dis-
cos, Fonovisa, and Freddy—ques-
tioned the awards balloting process
and have withdrawn their artists
from participating in further TMAs
(Billboard. April 11).

Behar shrugs off the withdrawal of
the aforementioned labels, saying, “I
truly believe that Sony has some good
acts, but I don’t think they’re being
promoted.

“I mean, in general, our emphasis
is marketing and promotion,” contin-
ues Behar. “We don’t have the luxury
of a deep catalog, so our meat and po-
tatoes are hit singles.”

In 1991, Capito/EMI Latin’s mar-
keting and promotional efforts were
multiplied greatly when CEMA de-
cided to take over the Hispanic labels’
distribution chores in the U.S.

“CEMA has done a wonderful job

by increasing our penetration in sec-
ondary Hispanic markets, as well as
in domestic retail stores,” says Behar.

A former executive with Sony Dis-
cos and the now-defunct A&M Discos,
Behar, 35, is the first Hispanic to be
named president of a U.S. Latin rec-
ord company. His promotion was an-
nounced by Joe Smith, president and
CEO of Capito/EMI Music.

“I am pleased and honored to be
appointed president of Capitol/EMI
Latin,” says Behar. “It reflects the
trust Joe Smith has in me and the
commitment he has to Capito/EMI
Latin and the Latin music industry.”
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ARTISTS & MUSIC

Labels Putting Vid Singles On Hold

Few Successes Seen For Configuration

B BY JIM BESSMAN

NEW YORK-—Despite occasional
success stories, the video single,
once seen as 4 potential new conlig-
uration, is generally getting less
support {rom the major labels.

The one- or two-song videocas-
settes are usually released to capi-
talize on a fast-breaking hit single or
hit act. Madonna’s “Justify My
Love,” released by Warner/Reprise
Home Video, is probably the most il-
lustrious example of a video single
that worked, having justified quad-
ruple-platinum sales in excess of
400,000 units. But that one-clip vide-
ocassette was buoved by mussive
publicity generated by the contro-
versial clip’s banning by MTV. Whit-
ney Houston’s rendition of “The
Star-Spangled Banner” from the

- 1991 Super Bowl also mined plati-
num as its release coincided with
swells of patriotism associated with
the Gulf war.

Other video singles have met with
varying degrees of success, depend-
ing largely upon both the nature of
the artist and whether the video

‘They just don't
seemn o work in
the VHS format’

contains collectible material the con-
sumer considers worth buving. But
there are no current plans for up-
coming video singles from any of the
major distributors.

Bill Sondheim, VP of sales and
marketing at PolyGram Video, cites
the Drivin' N’ Cryin’ title “Live On
Fire” as an example of a suitable
video single that worked last year.
“The band had received a heavy
push on MTV and a buzz had started
to pick up,” says Sondheim. “There
wasn’t enough material for a long-
form, but we did have a clip from a
live concert performance which
wouldn’t be released as a single, and
the band’s core fan base ate it up.”

The key here, as Sondheim and
others note, is pretty much the same
as that for any music videocassette:
to include material that is unavaila-
ble elsewhere. Such thinking
worked for PV with LaTour’s “Peo-
ple Are Still Having Sex” video sin-
gle, which contained a “racier” ver-
sion than the one airing on MTV,
and a Triplets’ double-sided video
single that featured Spanish and
English versions of the same song.
But Sondheim concedes that the la-
bel's Crystal Waters video single for
“Gypsy Woman,” which tried to ex-
ploit Waters’ massive pop/club
smash, was only moderately suc-
cessful because it failed to include
anything unique for the consumer.

And while timeliness is an essen-
tial ingredient in releasing a video
single, it is not the only element. “A
lot of people looked to the video sin-
gle as a possible solution to the frus-
tration of not getting a [longform]

video out early in the life of the au-
dio project,” Sondheim says. “While
that may look good on paper, in real-
ity the video product still needs
value in and of itself.”

While Sondheim may not have
been disappointed in PV’s sales on
video singles, PV president Joe
Shults says he has no plans to put
out any more for now. “They just
don’t seem to really work in the
VHS format. That's not to say they
won’t on laserdise, but the industry
has to grow and work together.”

Similarly, despite the success of
“Justify My Love” and a live-video
“maxi-single” of Prince’s “Gett Off,”
Waurner/Reprise has no plans to re-
lease any more video singles. War-
ner/Reprise publicist Alisse Kings-
ley is in a good position to
appreciate the vital importance of
publicity in the success of a video
single: “Both the Madonna and
Prince titles were released when the
artists were very hot,” she notes.
“Madonna had just been banned on
MTV, while Prince’s album had just
come out.”

Warner/Reprise Video senior VP
Vie Faraci points to the “special
event” nature of these releases,
which he feels is a necessary ingre-
dient to generate interest and re-
sultant sales, as well as a desired
longevity. While the Madonna and
Prince videos were hugely success-
ful, FFaraci finds that on the whole,
video singles sales have proven
“very disappointing.” Future re-
leases from Warner/Reprise, he
says, will transpire only in conjune-
tion with similar events—none of
which “come to mind.”

Kathy Callahan, CEMA’s director
of national sales, agrees that video
singles require “Madonna-like heat
to sell,” and therefore does not ex-
pect “any single-clip one-ofts” forth-
coming from CEMA-distributed la-
bels. She adds, however, that there
have been successful “making-ot”
longform videos for such artists as
Hammer and Vaniila Ice that were
constructed around the filming of a
single clip.

While not technically qualifying
as video singles, Sony Music Video’s
“Snapshots” collection has fared
well due to timing and aggressive
pricing. Two years ago it introduced
its “Snapshot” line, in the $9.98 two-
clip and $12.98 three-clip formats.
Michael Bolton’s “Soul Provider”
Sony Music Video “Snapshot” has
sold more than 50,000 units and
engendered the recently released
full-length longform “Soul & Pus-
sion.”

“Now the world has come to the
next stage—the video single,” says
SMV VP of programming and mar-
keting Debbie Newman. Leading
the way here was Tim Dog’s “Fuck
Compton,” an unedited version of
the TV-programmed clip.

But Newman notes that SMV will
not stop with the video single, and is
currently considering additional
shortform/longforms of varying
length. “We recognize that the $9.98

consumer may be different than the
$19.98 consumer,” she says.

Yet Newman also worries about
“diluting music video so fast, giving
it away too cheap, like there’s some-
thing wrong with it. But there's
huge pressure to reduce prices. s
there a big enough market for music
video to hold up that many lines? I
don’t know. Those are the kind of
things we have to decide.”

Weirdo Video. The Charlatans U.K. wrap up shooting their new video, “Weirdo,
in Los Angeles. The clip, directed by Sam Bayer, is the first from the Beggars
Banquet/RCA act’s new album, “Between 10th & 11th.” From left are band
members Martin Blunt, Tim Burgess, and Jon Brookes; director Bayer; and
Charlatans Rob Collins and Mark Collins.

| THE §

by Melinda Newman

DI{IVING THE SPIKE IN: Prince has just released two
videos for his new single, “Money Don't Matter 2 Night.”
The clips, which had their world premieres April 14 on
MTYV, are being rotated evenly on the channel and both
are being distributed to all other outlets.

The first video, directed by Spike Lee, does not feature
Prince, but instead is an interpretation of the song using
footage shot by Lee in Soweto, South Alrica; scenes of a
family in Brooklyn, N.Y.; New York street scenes of the
homeless; snippets taken {rom Gulf war news footage; and
archival material from the Depression.

The second clip is a performance video, directed by
Prince, that features images from Lee’s clip. While the sec-
ond works well as a promotion piece, the Lee piece is much
more effective as a political statement. This is the very rea-
son a second clip was made. Originally, only the Lee video
was slated. “The reason I didn’t have Prince in my video
was because he told me he didn’t want to be in it,” says
Lee. “He wanted to keep from being overexposed.”

Lee says he and Prince had talked about working to-
gether for a few years—since the director visited the artist
on the set of “Grafitti Bridge"—and Prince told him to pick
any song from “Diamonds And Pearls” to direct. Lee and
Prince discussed the concept for the video and Lee began
working. The only footage shot especially for the clip was
the Brooklyn family; the Soweto 16-millimeter footage
came from reels Lee shot for his own use while filming
“Malcolm X.” It then took Lee three weeks to put the video
together. “That’s longer than usual, but the video wasn’t
for me; I had Prince and his people who neecled to be satis-
fied,” he says. Lee sent Prince reels and the artist would
come back with any changes he wanted.

The system worked fine, Lee says, and the only change
Prince wanted was a less downbeat ending than the direc-
tor originally featured. Indeed. in Lee’s version, us Prince
sings about the soul being what matters, the footage takes
a decidedly more upbeat twrn with the characters realizing
that, ax bad as their situations are, they still have a lot.
Lee says the change didn’t constitute a compromise for
him. “Poor people have ahvays found happiness and laugh-
ter,” he says. “When you're homeless or out of work, you
can’t be {lip and say the money doesn’t matter. It’s much
more complex than that and this shows that.”

Warner Bros., which handles Prince’s Paisley Park im-
print, was very pleased with the Lee video, but felt an ad-
ditional one featuring Prince was warranted. “Our feeling
was that the piece Spike submitted was a very strong, won-
derful statement. That’s one point of view ahout what the
song is about; we wanted to do something that was like a
Prince video,” says John Beug, Warner Bros. senior
VP/ereative director. “It wasn’t to cause controversy; it
was simply to show a different point of view.” Warner
asked Prince to supply performance footage of the song
and got Lee’s permission to use images from his video and

the second clip was created.

Steve Stevenson, director of national video promotion
for Warner Bros., says all video outlets are being serviced
with both clips. “They have the option to play whichever
they want; of course, we hope they’ll play both,” he says.
“We had no intentions of offending Spike's creativity; we
Jjust felt that in terms of being identified as a Prince single
from a Prince album, we needed the second clip.” Lee’s clip
is chyroned with Prince’s name, the song and album titles,
and the words “A short film by Spike Lee.” The perform-
ance piece is chyroned with Prince’s name, the song and
album titles, and the information that it is directed by
Prince and edited by Mitch Sinoway.

TEMPORARY SETBACK: Hitchcock/Sullivan Enter-
tainment Group, the Branson, Mo.-based company run by
former CMT exec Stan Hitchcock and concert promoter/
artist manager Joe Sullivan, has temporarily laid off sev-
eral of its employees. According to Sullivan, plans for
launching their proposed 24-hour music network have been
pushed buack to spring 1993, and other projects are still
waiting final approval. “Hopefully, we'll be bringing every-
one back within the next 30 days,” Sullivan says. “We just
staffed too many too fast. Organizing the structure of the
business entity has been much more time consuming than
we originally thought; and between lawyers and account-
ants and advisers, the process can grind to a slow halt.”
Sullivan says the company expects to produce two or three
pay-per-view events before the channel’s launch, as well as
having several other projects off the ground. He expects
to announce an inaugural project within the next few
weeks.

EAIITH TO VH-1: VH-1 is the exclusive media sponsor
of Saturday’s (25) National ISarth Day '92 Sound Action
Concert at Foxboro (Mass.) Stadium. The 10-hour benefit
concert will feature acts ranging from Midnight Oil, the
Indigo Girls, the Kinks, and Mary-Chapin Carpenter to
Willie Nelson and Youssou N’Dour. Among VH-1's tie-
ins are participation in “Earth Day Action Guides,” which
include posteards to send to Congress members; concert
signage; and airing of “World Alerts,” the environmental
shorts featured on the channel, between acts at the sta-
dium. Additionally, in 26 markets. VH-1 has coordinated
cable and radio promotions, with a winner in each market
receiving a free trip to the concert.

On-air coverage will include artist interviews and per-
formance footage on an extended segment of “Inside Mu-
sie.”

VIDEO VISION: The producers of “AudioVision,” the
Family Channel’s heir to “Videosynerasy,” have changed.
Instead of being produced by the former “Videosynerasy”
team, the show is now being handled by Northstar Enter-
tainment Group, headed by the show’s host, Scott Ross.
More details about the actions of the former producers
next week.

TEST TUBE: The L.A.-based Independent Feature
Project/West will host & seminar titled “New Testing
Grounds: Working On Documentaries, Shorts, and Music
Videos To Advance Your Career,” Tuesday (21) at the Mir-
amar Sheraton Hotel. Among the speakers are Joni Sigh-
vatsson, co-chairman of Propaganda Films, and music
video directors Greg Gold and Eric Meza.
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Music Video

ARTISTS & MUSIC

VIDEO TRACK

LOS ANGELES

PRIORITY RECORDS rappers
WC & the Maad Circle linked with
Dreamtime Pictures director Ian
Fletcher to shoot “Ain’t A Damn
Thing Changed.” The clip contrasts
footage reeled in a palatial mansion
with location footage shot under the
Seventh Street bridge, on the streets
of L.A., and in the rail switching
yards. James Fredrick produced.

Mark Freedman Productions di-
rector Scott Pritikin shot “The
Truth,” a new Epic Associated video
for Gregg Alexander. Arturo Smith
directed photography and Rhonda
Hopkins produced. Meanwhile,
Mark Freedman director Eden Die-
bel shot Mercury artist Shomari in
“If You Feel The Need.” Mark
Shprintz directed photography and
Joseph Sassone produced.

NEW YORK

MELI’SA MORGAN’s new video
version of Al Green’s hit “Still In
Love With You” is a Black & White
Television production directed by
Paris Barclay. Dan Quinn directed
photography on the shoot, reeled at
Veritas Studios. He combined Mor-
gan’s flirtatious performance with
images of her idols, including Billie
Holiday, Josephine Baker, and
Janis Joplin. Choreographer Keith
Williams appears in a modern dance
sequence. Marcus Turner produced

the Pendulum Records clip.
OTHER CITIES

RICKY SKAGGS produced his
own Epic Records video recently,
with director Steve Gebhardl of
Steve Gebhardt Films. The crews
shot the concert performance clip,
“Same O’ Love,” in Nashville. The
tune comes from Skaggs’ latest al-
bum, “My Father's Son.”

Rodney Crowell’s new video,
“Lovin” All Night,” is an Acme Pic-
tures production directed by Jo-
anne Gardner. The Nashville-based
clip comes from the “Life Is Messy”
album on Columbia. Robin Beres-
ford produced.

Shenandoah and a crew from
Vast Productions recently
wrapped production on “Rock My
Baby” for RCA. Dale Heslip di-
rected the stylized performance clip,
set in Nashville, and Allan Weinrib
produced. The song comes from the
album “Long Time Comin’.”

Black & White Television’s Paris
Barclay directed SBK’s Riff in
“White Men Can't Jump,” the title
track to the EMI Records Group
soundtrack for the 20th Century
Fox film. The Orlando, Fla/L.A.-
based clip integrates Riff’s new-
jack-swing performance with foot-
age from the movie, which stars
Wesley Snipes, Woody Harrelson,
and Rosie Perez. Bob Lechter-
mann directed photography and
Louise Barlow produced.

NEW VIDEOCLIPS

This weekly listing of new videoclips
generally available for programming
and/or promotional purposes in-
cludes artist, title. album (where ap-
plicable), label, producer/production
house, and director. Pleuse send in-
Jformation to Billbourd, New Video-
clips, Suite 700, 9107 Wilshire Blvd.,
Beverly Hills, Calif. 90210.

THE BODEANS

Black, White, & Blood Red
Black And White/Slash-Warner Bros
Chip Miller, Lisa Hansen/Red Hots
Michael Schroeder

THE CANDY SKINS
Space I'm In

Space {'m tn/Geffen

Lance Hool. Chip Miller/Red Hots
Michael Schroeder

CORROSION OF CONFORMITY
Vote With A Bullet

Blind/Relativity

Niole Hirsh/The End

Enc Meza

DEF JEF

Cali’s All That
Soul Food/Delictous Vinyl
Hex Films

Kevin Bray

TONI HALLIDAY

Ode To Anna

Hearts And Handshakes/WTG
Lisa Hansen, Chip Mifler/Red Hots
Michael Schroeder

HAMMER

This Is The Way We Roll
Too Legit To Quit/Capitol

Oliver Fuselier/Fragile Films

Rupert Wainwright

LIQUID JESUS

Bleed

Pour in The Sky/MCA-Cinetel
Chip Miller, Lisa Hansen/Red Hots
Michaei Schroeder

LOVE HATE

Happy Hour

Wasted In Amenica/Columbia
Paul Schiffer/The End

Kevin Bourque

MINT CONDITION

Forever In Your Eyes

Meant To Be Mint/Perspective-A&M
Richie Vetter/Black & White Television
Pars Barclay

MIRACLE LEGION
Snacks & Candy
Drenched/Morgan Creek

Fred Riedel/Konnick, USA Inc
Jem Cohen

ROY ORBISON

1 Drove All Night

White Knuckle Sconn’/MCA
Tima Surmeliogluw/Satetlite Films
Peter Care

DOLLY PARTON

Straight Talk

Straight Talk/Hollywood

Joseph Sassone/Mark Freedman Productions
Dominic Orlando

RONNA REEVES

The More | Learn

The More | Learn/Mercury

G. Montano, K. Garrett/Alternative Visions
Peter Lippman

RIDE

Leave Them All Behind
Going Blank Again/Sire

Line Postmyr/Silvey + Co

Kevin Kerslake

THE SHANE GANG

Up Against The Wall
Wanted/Jjesse

Chip Milter, Travis Miller/Red Hots
Dawvid Landau

THE STORM

Show Me The Way
The Storm/interscope
Randi Wilens/Oniginal Video
Tobe Hooper

AS OF APRIL 25, 1992

i “CLIP LIST

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

TELEVEROW®

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

BREAKTHROUGH

David Byrne, She's Mad

EXCLUSIVE

Genesis, Hold On My Heart

Celine Dion, If You Ask Me

Annie Lennox, Why

Prince, Money Don't Matter Tonight
Leon Russell, No Man's Land

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ JTNN

THE NASHVILLE NETWORK
The Heart of Courury
The Nashvitle Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

ADDS

Def Leppard, Let's Get Rocked
Roy Orbison, | Drove All Night
Weird Al Yankovic, Smells Like Nirvana

FIVE STAR VIDEO

The Isley Brothers, Sensitive Lover
Hammer, Good To Go

Davis Daniel, Still Got A Crush On You
John Anderson, When It Comes To You

HEAVY

Sophie B. Hawkins, Damn . ..

HEAVY

*Wilson Phillips, You Won't See Me Cry ARTIST OF THE MONTH
ZZ Top, Viva Las Vegas
HEAVY GREATEST HITS

The Cure, High

*Genesis, Hold On My Heart
Hammer, This Is The Way We Roll
Hammer, Good To Go

Kris Kross, Jump

Metallica, Nothing Else Matters
Nirvana, Come As You Are
Prince, Money Don't Matter Tonight
Queen, Bohemian Rhapsody

Red Hot Chili Peppers, Under . ..
U2, One (Version 1 & I}

Van Halen, Right Now

Mariah Carey, Make It Happen

Eric Clapton, Tears In Heaven
Richard Marx, Hazard

Queen, Bohemian Rhapsody

Bonnie Raitt, Not The Only One
Bruce Springsteen, Human Touch
Vanessa Williams, Save The Best . . .

HEAVY

Vanessa Williams, Save The Best . ...
Glenn Jones, Here | Go Again
Atlantic Starr, Masterpiece

Aaron Hall, Don't Be Afraid

TLC, Ain't 2 Proud 2 Beg

Joe Public, Live And Learn

Tevin Campbell, Goodbye

Chris Walker, Take Time

Keith Sweat, Why Me Baby?

BeBe & CeCe Winans, It's Okay
Lisa Stansfield, All Woman

Patti LaBelle, Somebody Loves You
Mariah Carey, Make It Happen
Michael Jackson, Remember The Time

BUZZ BIN

Arrested Development, Tennessee
Cracker, Teen Angst

King's X, Black Flag

Live, Pain On The . .. (Vers. 2)
*Pearl Jam, Even flow

Bryan Adams, Thought I'd Died . . .
En Vogue, My Lovin’

Howard Jones, Lift Me Up

Lisa Stansfield, All Woman

Kathy Troccoli, Everything Changes
U2, One (Version Il)

WHAT'S NEW

t , Do Not Pass Me By
Brotherhood Creed, Helluva
Tracie Spencer, Love Me

En Vogue, My Lovin'
Shanice, I'm Crying

Kriss Kross, Jump

Steve Wariner, The Tips Of My Fingers
Sammy Kershaw, Don't Go Near . ..
Little Texas, First Time for Everything
Aaron Tippin, There Ain't . ..

Tanya Tucker, Some Kind Of Trouble
Hank Williams, Jr., Hotel Whiskey

Lee Roy Parnell, The Rock

Clinton Gregory, Play, Ruby, Play

Dan Seals, Mason Dixon Line

Hal Ketchum, Past The Point Of Rescue
Sawyer Brown, Some Girls Do

Tracy Lawrence, Today's Lonely Fool
Dixiana, Waitin' for ...

McBride & The Ride, Sacred Ground
Rodney Crowell, Lovin' All Night
Wayne Newton, The Letter

The Remingtons, | Could Love You
Michelle Wright, Take It Like A Man
Shenandoah, Rock My Baby

Reba McEntire, The Night The. . .
Prairie Oyster, Will IDo . ..

Billy Ray Cyrus, Achy Breaky Heart

STRESS

Tori Amaos, Silent All These Years
Eric Clapton , Tears In Heaven
Body Count, There Goes . ..
Mariah Carey, Make It Happen

En Vogue, My Lovin'

James, Born Of Frustration

Joe Public, Live And Learn
Richard Marx, Hazard Chapter Two
John Mellencamp, Now More . . .
Slaughter, The Wild Life

Social Distortion, Bad Luck
Bruce Springsteen, Human Touch
Tesla, What You Give

Tori Amos, Silent All These Years
Joe Cocker, Feels Like Forever
k.d. Lang, Constant Craving
John Mellencamp, Now More . ..
Gary Moore, Cold Day In Hell
Jon Secada, Just Another Day
Geoffrey Williams, It's Not . . .

MEDIUM

MEDIUM

==
=
ADOEmZT

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Damian Dame, Gotta Learn My Rhythm
Black Sheep, The Choice Is Yours

Jody Watley, I'm The One You Need
Russ lrwin, My Heart Belongs To You
Chaka Khan, Love You All My Lifetime
Calloway, Let's Get Smooth

Cherrelle, Tears Of Joy

2 Hyped Brothers, You Can't ...

Big Daddy Kane, The Lover In You

ACTIVE

ADDS

Bryan Adams, Thought I'd Died . . .
Concrete Blonde, Someday?
*Sophie B. Hawkins, Damn . ..
Michael Jackson, Remember The Time
Sarah McLachlan. Into The Fire

Mr. Big, Just Take My Heart

Primus, Jerry Was A Race Car Driver
Queensryche, Anybody Listening?
Right Said fred, Don't Talk, Just Kiss
Soundgarden, Rusty Cage

TLC, Ain't 2 Proud 2 Beg

ON

L.A. Guns, it's Over Now

The Lightning Seed, The Life Of Riley
Pantera, Mouth For War
Pixies, Alec Eiffel

Rollins Band, Low Self Opinion
Roxy Blue, Rob The Cradle
Skid Row, Quicksand Jesus
Spinal Tap, Bitch School
Sugarcubes, Hit

Geoffrey Williams, it's Not . ..
* DENOTES ADDS

Barrington Levy, Don’t Throw. . .
Basehead, 2000 BC

By All Means, The Feeling | Get
Chill EB, Menace To Society
Corrosion Of Conformity, Vote With. . .
Def La Desh, feel The Rhythm
Dolly Parton, Straight Talk

Gerald Levert, School Me

The Isley Brothers, Sensitive Lover
James, Born Of Frustration

Jazzie Redd, | Am A Dope Fiend
King's X, Black flag

Lidell Townsell & M.T.F., Nu Nu
Love & Sas, Call My Name

MC Lyte, Eyes Are The Soul
Motorpsycho, Scarred For Live
Rise Robots Rise, Talk Is Cheap
Sass Jordan, Make You A Believer
Shomari, If You Feel The Need

Slik Toxik, Helluvatime
Soundgarden, Rusty Cage

Stevie Ray Vaughan, Little Wing
Timmy T., Over You

Tone Loc, If I'm Gonna Eat Somebody
White Trash, The Crawl

COUMTRY MUBIC TOLEVISION.

Continuous programming
2806 Opryland Dr, Nashville,TN
37214

Travis Tritt, Bible Belt

Dolly Parton, Straight Talk

Ricky Skaggs, Same Ol' Love

Molly & The Heymakers, Mountain . . .
Billy Burnette, Nothin’ ToDo . . .
Ronna Reeves, The More | Learn

Jeff Knight, They've Been Talkin' ...
Deanna Cox, Texas Sidestep
Matthews, Wright & King, Power . ..
Martin Delray, Who, What . . .

Joe Diffie, Ships That Don't Come In
Chris LeDoux, Riding For A fall
Dennis Robbins, Home Sweet Home
Confederate Railroad, She Took . ..
Lionel Cartwright, Family Tree
Martina McBride, The Time Has Come
Marie Osmond, True Love Never. ..
Cleve Francis, You Do My Heart Good
John Prine, The Picture Show
Dreamer, Thunder And Lightning
Roger Springer, The Right One Left

HEAVY

Aaron Tippin, There Ain't. . .

Clinton Gregory, Play, Ruby, Play
Dixiana, Waitin’ For . ..

Hal Ketchum, Past The Point Of Rescue
Little Texas, First Time For Everything
McBride & The Ride, Sacred Ground
Michelle Wright, Take It Like A Man
Rodney Crowell, Lovin' All Night
Sammy Kershaw, Don't Go Near ..
Sawyer Brown, Some Girls Do
Shenandoah, Rock My Baby

Steve Wariner, The Tips Of My Fingers
Tanya Tucker, Some Kind Of Trouble
The Remingtons, | Could Love You
Tracy Lawrence, Today's Lonely Fool

vi eo%c sy
{4

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

CURRENT

HOT SHOTS

HEAVY

THE f!d‘t
GUIDES 6 Bm

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

RECORD

Kriss Kross, Jump

Das EFX, They Want EFX

MC Brains, Everybody's Talkin'. . .
Sir Mix-A-Lot, Baby Got Back
Queen, Bohemian Rhapsody

En Vogue, My Lovin'

2Pac, Brenda's Got A Baby

MC Brains, Oochie Coochie

TLC, Ain't 2 Proud 2 Beg

Keith Sweat, Why Me Baby?
Michael Jackson, Remember The Time
A Tribe Called Quest, Scenario
Tevin Campbell, Goodbye

Mint Condition, Breakin' My Heart

Billy Ray Cyrus, Achy Breaky Heart
Joe Diffie, Ships That Don’t Come In
John Anderson, When It Comes To You
Martina McBride, The Time Has Come
Matthews, Wright & King, Power . ..
Reba McEntire, The Night The. ..

Roxette, Church Of Your Heart

BeBe & CeCe Winans, It's Okay

Tom Cochrane, Life Is A Highway
Stevie Wonder, fun Day

BeBe & CeCe Winan, !'ll Take You. ..
Amy Grant, Good For Me

John Mellencamp, Now More . ..

Holly Cole Trio, Calling You

BeBe & CeCe Winan, Addicted To Love

MEDIUM

AMERICA’S NO. 1 VIDEO

CURRENT

Gerald Levert, School Me

By All Means, The Feeling | Got
White Zombie, Thunder Kiss 65
Fatherdom, I'm Fed Up
Dion/Bryson, Beauty & The Beast
Senseless Things, Everybody's Gone
Sister Souljau, Hate Hate . . .

The Ramones, Blitzkreig Bop

MC Lyte, Eyes Are The Soul
Twisted Sister, We're Not Gonna. . .
Van Halen, Right Now

The Four Horseman, Tired Wings
Army Of Lovers, Crucified

Skid Row, Quicksand Jesus
Angelica, Next 2 U

Swervdriver, Sandblasted

Good 2 Go, Never Satisfied

Joe Cocker, feels Like Forever
M.C. Luscious, Boom! . ..

Carly Simon, Love Of My Life
Galliano, Jus Reach

Luke, | Wanna Rock

Billy Burnette, Nothin' To Do . ..
Cleve Francis, You Do My Heart Good
Confederate Railroad, She Took . ..
Dan Seals, Mason Dixon Line

*Darryl & Don Ellis, Goodbye Highway
Davis Daniel, Still Got A Crush On You
Deanna Cox, Texas Sidestep

Dennis Robbins, Home Sweet Home
Dolly Parton, Straight Talk

Dwight Yoakam, It Only Hurts . ..
*Dwight Yoakam, The Heart That. ..

1 hour weekiy
888 7th Ave, NY,NY 10106

CURRENT

Van Halen, Right Now

Joe Public, Live And Learn

Nirvana, Come As You Are

Queen, Bohemian Rhapsody

Kriss Kross, Jump

Chris Walker, Take Time

Lisa Fischer, How Can | Ease The pain

Glen Campbell, Rock-A-Doodle
*Hank Williams, Jr., Come On Over. ..
Jeff Knight, They've Been Talkin' ...
Jessica Boucher, What A Friday . . .
John Prine, The Picture Show

Lee Roy Parnell, The Rock

Lionel Cartwright, Family Tree
Marie Osmond, True Love Never. . .
Mario Martin, It Takes A Lotta Heart
Martin Delray, Who, What . ..

*Neal McCoy, Where forever Begins
Prairie Oyster, Will1 Do .. .

Reba McEntire, Is There Life Out There
Ricky Skaggs, Same OI' Love

Roger Springer, The Right One Left
Ronna Reeves, The More | Learn
Rosie Flores, Blue Highway

Six Shooter, Steppin’ Stone

The Mavericks, Hey Good Lookin'
Travis Tritt, Bible Belt

* DENOTES ADDS

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

HEAVY

Red Hot Chili Peppers, Under . ..
Social Distortion, Bad Luck
Sugarcubes, Hit

Lou Reed, What's Good

Live, Operation Spirit

MEDIUM

Fishbone, fight The Youth
Electronic, Feel Every Beat

Revenge, Dead Beat

Seal, Killer

Lush, For Love

The Lightning Seed, The Life Of Riley
The KLF, Justified And Ancient

U2, One

The Church, Ripple

The Real People, Window Pane

Body Count, There Goes . ..

They Might Me Giants, Statue Got . ..
Bobby Konders, Mack Daddy

Blue Pearl, (Can You) Feel The Passion
Follow For Now, Evil Wheels

Original Flavor, You'll Be Proud. . .
Ned's Atomic Dustbin, Kill . ..
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International

Ireland’s
Gontinental
Drift . ..

W BY KEN STEWART

DUBLIN—The Irish are making
a concerted attempt to invade
continental Europe. The first
Irish Rock Festival on the Euro-
pean mainland is to be run May
21-24 at the 1,400-capacity La Ci-
galle in Paris, a show that may
be the start of a 12-gig series.

The main organizer is Robert
Stephenson of Treasure Island
Promotions. He says, “London
has always been a window of op-
portunity for Irish artists and
we've run an Irish festival there
for several years. But the prob-
lem with London is that there
are too many people trying to
get through that window, so it's
necessary to develop the Europe-
an market.

“The IRF is also part of a wid-
er exchange of music, culture,
and business. I envisage a
French festival in Dublin in sum-
mer 1993. During that year, I
want to present an Irish rock fes-
tival in all 12 EC capitals to cele-
brate the removal of trade barri-
ers.”

Stephenson credits the Irish
Music Rights Organisation with
providing the financial support
without which the IRF would not
have been possible.

IMRO chairman Brendan Gra-
ham explains that the organiza-
tion sets aside 2% of all money
collected to promote new music;
the $13,000 given to the IRF is
the single biggest grant made
this year. Other sponsors are
Bose, beer company Kanten-
brau, and the Irish trade and
tourist boards; Stephenson says,
though, that he would still wel-
come further support.

Treasure Island is primarily
based in Paris, acting as agent
and promoter for Irish talent
across Europe. Says Stephenson,
“There’s a large Irish immigrant
population in Paris—about 15,000
—and mostly very young.”

He continues, “The 12 IRF
bands are representative of the
best of what's happening in Ire-
land. They’re going to be the suc-
cess stories of the '90s. They’re
international bands that happen
to be Irish, from traditional to
pop, folk, funk. Belsonic Sound
were a reggae band; they’re now
funk and they’re about to do a
record deal in Holland.”

The acts playing at the IRF
are An Emotional Fish, House-
broken (fronted by Robert At-
kins of “The Commitments’’),
the Sultans Of Ping F.C., A
House, the Frames (featuring
another “Commitments’’ star,
Glen Hansard), Speranza, Doc-
tor Millar & the Cute Hoors, My
Little Funhouse, Toasted Here-
tic, the Golden Horde, Engine Al-
ley, and Belsonic Sound.

‘Heartland’ Set Brings Gountry To U.K.

M BY ANDREW VAUGHAN

LONDON—Do Nashville’s newest
stars stand any chance of selling rec-
ords in Britain, historically a tough
market for country music?

Some indication is due over the
next couple of months, as five UK.
companies—EMI, Sony, BMG,
MCA, and Warner—cooperate to
market ‘“New Stars From The
Heartland,” a compilation album
that avoids using “country” in its
name (though not in its subtitle).

The package, due for release
April 27, ties in closely with the local
screening of an edited version of
last year’s Country Music Assn.
Awards show (Billboard, April 4).
The show will be aired by national
commercial network Channel 4 in
prime time May 4, a public holiday.

“New Stars From The Heart-
land” is subtitled “20 Contemporary
Country Hits” and features U.S.

hits by Garth Brooks, George
Strait, the Judds, Clint Black, Reba
McEntire, Mary-Chapin Carpenter,

The songs were picked
based on U.S. success

Randy Travis, Trisha Yearwood,
and Alan Jackson, among others.
Labels involved are Liberty, Warner
Bros., and MCA (four tracks
apiece), RCA (three), Columbia and
Epic (two each), and Arista (one).
All have previously collaborated on
various CMA campaigns.

The album will be released by
EMI Records U.K., whose manag-
ing director of strategic marketing,
David Hughes, is an international
board member of the CMA. “There
are dozens of country compilations
on the market here,” he says, “but
until now it hasn’t been possible to

find a really strong, contemporary
collection.” EMI is also keen to
stress that this is a full-priced pack-
age, expected to retail for the equiv-
alent of about $22.73 on compact
disc and $15.73 on cassette and LP.
Label product manager Thierry
Pannatier says this gives the album
““a credibility that so many country
compilations don’t have.”

Independent consultant and coun-
try music expert Richard Wootton
compiled, researched, and annotat-
ed “New Stars From The Heart-
land.” He comments, ‘“Although
country is booming in the U.S,, it’s
almost impossible to hear it in the
U.K. outside of the specialist radio
shows. We hope that this will help to
change things and give program-
mers some new ideas.”

The tracks were picked by Woot-
ton based on their proven record as
U.S. hits. There was a good deal of
cooperation between the five record

Japan Adding Three Digital Stations

W BY STEVE McCLURE

TOKYO—Three more digital radio
channels will go on the air in Japan
this June, bringing the number of
such stations in this country to four.

Zipang Communication, a joint
venture between Tokyo Broadecast-
ing System (TBS) and publisher Ka-
dokawa Shoten, among others, will
start nationwide satellite-relayed
broadcasts June 18.

Channel Z-1, with a target audi-
ence of people aged 24-50, will play
only non-Japanese music and is
modeled on North American classic
rock FM, making it the first station
of its kind in Japan. Z-2, aimed at
the 12-24 bracket, will play only Jap-
anese pop, while Z-3 is an all-talk
outlet with no particular age-group
target featuring special-interest
programs.

New Zealand

M BY GRAHAM REID

AUCKLAND, New Zealand—Af-
ter a year notable for the chart
successes of local artists, the New
Zealand Music Awards held here
April 6 reflected the breadth and
diversity of Kiwi talent.

" They also recognized the activi-
ties of PolyGram and Sony in de-

As with Japan’s only other digital
radio outlet, St. Giga, listeners will
have to invest in special hardware
to pick up the Zipang signals.

But, because the three new chan-
nels are relayed by a communica-
tions satellite (St. Giga uses a
broadcast satellite), listeners will
have to buy a separate antenna and
tuner/decoder if they want to re-
ceive the CD-quality signals. Alto-
gether it will cost about 160,000 yen
($1,200), plus a monthly subscribers’
fee of 600 yen ($4.48) per channel.

To attract listeners, signals will
be unscrambled and thus available
free of charge until December.
Each channel will have six minutes
of advertising an hour and will be
on the air 24 hours a day from De-
cember after initially broadcasting
eight-12 hours a day.

“If after five years we can get an

audience of 100,000 for each chan-
nel, then we can go into the black,”
says Zipang Communication plan-
ning director Mikio Kitayama.

The company is stressing digital
sound in its pitch to potential listen-
ers. “FM radio is still analog,” says
Kitayama. “Today’s youngsters are
not satisfied with that.” He admits
that the company’s biggest problem
is waiting for hardware makers to
lower their prices so that younger
people, especially, will shell out
their hard-earned yen for tuners
and antennas.

The three Zipang channels will be
joined by 12 other digital radio chan-
nels, some of which are due to start
broadcasting from August, while
the first two of an eventual six com-
munications-satellite TV stations
featuring digital sound are set to
debut later this spring.

Awards Display Diversity

veloping local artists—an area
usually dominated here by inde-
pendent labels—and highlighted
the difficulties continuing to face
Maori artists in their own land.
This year’s nationally televised
ceremonies at Auckland’s Aotea
Centre saw recipients as diverse as
Crowded House and Push Push
collect awards from guest present-

MTV Europe Poised To Invade Portugal

LONDON—MTYV Europe is set to
be launched to all TV viewers in
Portugal in the fall. Five hours of
programming a week will be broad-
cast on the new terrestrially deliv-
ered commercial channel run by So-
ciedad Independente de Comunicao
SA. At the moment, fewer than
10,000 homes in Portugal receive
MTV.

In Europe as a whole, the station
claims a total of 35 million house-

holds connected to its services. This
figure includes 500,000 homes in
Norway, where a trading dispute
means the channel is currently off
the air (Billboard, April 18).

The biggest number of MTV
homes is Germany’s 11.3 million,
followed by 4.6 million in Italy, 4
million in the Netherlands, and 3
million in Belgium.

JEFF CLARK-MEADS

ers Corey Hart, Australian soul-
rocker Diesel (formerly Johnny
Diesel), and a number of local ce-
lebrities.

Metal rock act Push Push
fought off equally favored pop-
rockers Exponents for the top
group prize, and saw its video
team win for the clip to “Trippin,”
the song that established the
band’s name in 1991. The Expo-
nents picked up single of the year
for “Why Does Love Do This To
Me,” and group front man Jordan
Luck took top vocalist.

Less likely winners were Head-
less Chickens for their album
“Body Blow,” and Fiona MacDon-
ald as top female vocalist, largely
for her contribution to the Chick-
ens’ “Cruise Control” single.

The problems confronting Maori
performers were noted by Moana
of the Moahunters when collecting
her award for best Maori record-

(Continued on next page)

companies, with all prepared to re-
lease tracks at a favorable licensing
rate. The collaboration is a continu-
ation of the country commitment by
the majors since the CMA-inspired
“Route” campaigns in the U.K. dur-
ing 1988-90.

PolyGram was never involved in
those, says Wootton, because “‘they
didn’t have the right product.”
However, PolyGram will be issuing
“Country Moods,” its own various-
artists collection, at about the same
time.

Several of the “Heartland” pack-
age’s featured names will be seen
on the CMA broadcast. EMI's Pan-
natier says, ‘“The TV program will
show people that these new country
artists are very different from the
old guard.”

Martin Satterthwaite, European
director of the CMA, is also excited
about the album and the link. “This
is the first time that the awards
show has been seen at peak time on
British television. As seven of the
featured songs are on the [EMI] al-
bum, it'll give people an excellent

(Continued on page 37)

Budapest Meet To
Survey C’right

M BY MARC MAES

BRUSSELS—The European
Commission is to take the copy-
right message to the heart of
Eastern Europe.

In collaboration with the Hun-
garian government, the commis-
sion will hold a conference June
15-16 at the Budapest Hilton spe-
cifically for the former commu-
nist nations looking to become
full trading partners of the
West.

The first day’s proceedings
will be chaired by Gyorgy
Boytha, director general of the
Hungarian authors society AR-
TISJUS, and will cover the com-
mission’s plans for pan-Europe-
an copyright legislation.

On June 16, Jean-Francois Ver-
strynge, head of the commis-
sion’s trade and internal market
department, will chair a session
on neighboring rights. This will
be followed by seminars on the
European Community’s policy
toward Eastern Europe and pre-
sentations by representatives
from Czechoslovakia and Poland
on the copyright situation there.

Verstrynge comments, ‘“The
conference is particularly impor-
tant for Poland, Czechoslovakia,
and Hungary, as the EC signed
an associate membership agree-
ment with these countries at the
end of last year. Those countries
have agreed to upgrade their
rights legislations to EC levels
within the next five years.”

The commission is inviting or-
ganizations to register up to
three participants.
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International

through Pinnacle.

month’s Juno ceremonies.

*

SONY MUSIC ENTERTAINMENT (Japan) has a new division in addition to
Sony Records and Epic/Sony Records. It is Ki/oon Sony Records,
launched April 1. Labels under this umbrella are Trefort, Fitz Beat,
Siren Song, Life-Size, and Ki/oon.

INDIGO IS A new U.K. blues label formed by Mike Vernon, Tony Engle,
and Alan Robinson. First releases feature Jimmy Witherspoon (a new
studio album), Lightnin’ Slim, and Honeyboy Edwards. Distribution is

PHIL STRAIGHT is joining WEA Records U.K. as director of international
artist development, relocating from Los Angeles, where he was VP,
international, for Warner Bros. Records. Also at WEA in London,
Tony McGuinness is promoted to director of marketing.

BRITAIN'S HMV GROUP is celebrating the “best retailer” accolades it has
received in three countries: the U.K., from local trade paper Music
Week; Australia, at the recent ARIA awards; and Canada, at last

BMG Singapore Makes Play For Kids’ Market

Inks 3-Year Distribution Pact With Disney Records

B BY CHRISTIE LEO

SINGAPORE—BMG Singapore is
to make a full-scale assault on the
children’s market through the sign-
ing of a three-year distribution deal
with Walt Disney Records. In addi-
tion to Singapore, the agreement
covers Thailand, Malaysia, and In-
donesia.

BMG Singapore managing direc-
tor Steven Tan comments, “There’s
an enormous potential for children’s
recordings here.” He cites the suc-
cess of merchandising companies
selling product carrying representa-
tions of Disney characters as proof
that “this market segment is a ma-
jor dollar-earner.”

Disney Records has not previous-
ly had a distributor here. That has

led to retailers importing huge
quantities of soundtrack cassettes
and CDs following the box-office
success of films such as “The Little
Mermaid.”

Tan is now looking forward to the
soundtrack from ‘“‘Beauty And The
Beast”; the movie is scheduled to
open here in May to coincide with a
four-week school holiday. The film
and associated products will further
benefit from advertising and pro-
motion by Disney Consumer Prod-
ucts and Disney’s theatrical distrib-
utor here, Warner Bros.

Tan says, “There’s been a dearth
of Disney music in this market for
so long that consumer demand is ex-
pected to be tremendous.” BMG is
planning to reissue popular Disney
soundtracks, including “The Little

ITALY’S SPAGHETTI HOUSE: A PLAT DU JOUR OR A LASTING GENRE?

(Continued from page 1)

mental, fast-paced form of dance mu-
sic, is showing strength in the market.

Although some predict the techno
fad will peak by summer, the current
popularity of the music can be mea-
sured by the number of domestically
produced compilation albums cur-
rently on the market—15 at latest
count. On average, each of these will
sell between 50,000 and 100,000 units.
Both majors and indie companies re-
lease techno albums, with the TV
merchandisers at the forefront of the
marketing effort.

Italy’s independent label sector has
generally claimed bragging rights to
new forms of dance music. Yet it is
one of the majors that is touting the
country’s first ‘“real” techno artist:
Lory D, a well-known rave party DJ
and off-the-wall musician.

This Rome-born son of an avant-
garde classical composer is regarded
as one of Italy’s first ravemasters.
He has a strong cult following and,
on the strength of his billing, can at-
tract audiences of more than 2,000
people to a rave party. As a musician,
he released two 12-inch singles on his
own Sounds Never Seen label, “We
Are In The Future” and ‘“‘Terror-
drome,” before being signed to BMG.
Fans regard him as a researcher into

new percussive and synthesized
sounds, which include elements of in-
dustrial and experimental music.
“Lory is so wild and crazy that we
believe he’ll be interesting for the in-
ternational market,” says Riccardo
Clary, BMG’s A&R and marketing
manager for international repertoire.
“The only unknown factor is what
kind of music he’ll deliver.” The label
is hoping to launch him with show-
cases in New York and London.

ANTI-HOUSE REACTION

Lory D is managed by Luca De
Gennaro, a DJ at state broadcast out-
let RAI and a partner in DGP Enter-
tainment. De Gennaro airs the night-
ly “Planet Rock” program in which
dance and rock cultures are encour-
aged to collide. For him, spaghetti
house is dead and buried. He recently
broadcast a show from a Rome club
that featured two rock groups, two
rap crews, and five DJs playing a
range of music that included the
Clash, the Doors, hip-hop, and raga-
muffin. “Anything, in fact, that
wasn’t house,” he explains. ‘“People
now want to dance to different
grooves and not be caged in to
120BPM all night long.”

A keen backer of domestically pro-

Reggae/ragamuffin band Pitura Freska racked up sales of more than 100,000
copies of its debut album on the indie Psycho label.

Lory D, left, and Digital Boy are among the popular techno artists who have
drawn attention to Italy’s burgeoning dance music scene.

duced hip-hop, De Gennaro was in-
volved in the production of “Italian
Rap Attack,” Italy’s first hip-hop/rap
compilation album, which was re-
leased by Irma Records.

Lately, there has been a flurry of
hip-hop acts emerging from all cor-
ners of the Italian peninsula. Some—
such as Sud Sound System, La Razza
Posse, Nuove Briganti, and Frankie
Hi-NRG M.C.—perform in their own
regional dialects and have a militant
political standpoint. They have built
followings by performing live and
have transformed what started as a
novelty genre into a potential profit
center for dance labels.

One of the biggest surprises to set
heads scratching is the success of
reggae/ragamuffin band Pitura
Freska. Performing in the Veneto di-
alect, it has clocked up sales of more
than 100,000 with its debut album,
“’Na Bruta Banda,” on the indie Psy-
cho label.

RADICAL EXPERIMENT

That success and the growth of
Italian rap in general have not gone
unnoticed by influential, Naples-
based Flying Records. The label’s
Alessandro Massara says it is in the
process of signing several hip-hop
acts. While he is doubtful about its in-
ternational potential, he does confirm

that rap act Radical Stuff is being
produced in English as an experi-
ment.

Flying is also investing in techno
artist Digital Boy, whose second al-
bum is due out soon. The firm has
gone to the expense of having his vid-
eo produced in the U.K. to give it
more appeal there. “Techno will be
one of the few dance music genres to
have staying power,” says Massara.
“If we don’t push it now, somebody
else will.”

Massara is not willing to write spa-
ghetti house’s obituary, but quips,
“It’s like you eat it one time and then
forget it.”

Gianfranco Bortolotti, president of
Media Records, based in Italy’s
northern region of Brescia, also dis-
counts arguments that spaghetti
house is dead. “That’s rubbish,” he
exclaims. “We have six studios and a
team of 20 musicians and DJs. We're
one of the few companies in a posi-
tion to improve what has been suc-
cessful in the past.”

Media Records delves into all
genres of dance music, with a string
of international successes by the
likes of 49ers, Eastside Beat, Cappel-
la, and Zappala. Bortolotti remains
convinced that domestic hip-hop, reg-
gae, or ragamuffin does not stand a

(Continued on page 40)

Mermaid.”

Tan adds that BMG hopes to con-
solidate its position in this territory
by aggressively pursuing a number
of market sectors. Last year, the
company distributed two under-
ground recordings licensed from an
indie label and achieved moderate
success.

“We want to be a more active
player in Singapore,” Tan says.
“The market is becoming so seg-
mentalized that we have to endeav-
or to cater to every audience seg-
ment.”

BMG’s Disney pact, Tan ob-
serves, will not only boost the com-
pany’s burgeoning profile but will
also lend itself to a wide array of
marketing opportunities. “Unlike
traditional pop releases, the Disney
catalog is open to nontraditional
marketing. We plan to work closely
with bookstore chains, toy and de-
partment stores.”

Disney Consumer Products has
also tied in with Pizza Hut for a
merchandising program that could
include discounts on the soundtrack
cassettes and CDs.

NEW ZEALAND AWARDS

(Continued from preceding page)

ing, “AEIOU,” which encourages
these native New Zealanders to re-
tain their language. Fewer than 20
people in the Aotea Centre would
have heard all the three finalists in
this category, Moana noted to loud
applause.

It is also ironic that Moana & the
Moahunters can attend this year’s
New Orleans Heritage Festival at
the invitation of the Neville Broth-
ers—for whom they opened in
Auckland last year—yet cannot
get their music aired locally. The
point was brought home further
when Teremoana Rapley of the
Moahunters won the most-promis-
ing-female-vocalist prize.

Other winners were the Parker
Project’s David Parker as most
promising male vocalist, producer
Steve Garden for Midge Marsden’s
album ‘‘Burning Rain,’”’ and
Crowded House for top interna-
tional performer and best song-
writer (Tim Finn, for ““Fall At Your
Feet”).

While, as usual, many of this
year’s awards went to artists with
New Zealand’s many indie labels,
the entry of PolyGram (the Expo-
nents) and Sony Music (Midge
Marsden) has been welcomed by
all. Loudest applause of the night,
however, went to Roger Shepherd
of indie Flying Nun, given a spe-
cial award for outstanding contri-
bution to New Zealand music.

Prince & the N.P.G.
kicked off their
world tour with a
recent show at
the Tokyo Dome
...see page 12
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

AUSTRALIA: premier rocker Jimmy Barnes may have approached his
1991 “Soul Deep” project (Global Pulse, Nov. 2) with some trepidation, but
he is now basking in the glory of the most domestically successful album of
his post-Cold Chisel career. “Soul Deep” (Mush-
room/Festival) has sold more than 400,000 copies
and yielded three major hits. A sellout, revue-type
concert tour generated a 19-track video, “Live At
The Palais,” which has sold more than 50,000 copies.
It includes several extra soul workouts, which have
also been added to a limited-edition expanded ver-
sion of the album. Among these extra tracks are “In
The Midnight Hour” (with John Farnham and Die-
sel), “Sweet Soul Music” (with Ross Wilson and
< Diesel), “Stagger Lee,” “Try A Little Tenderness,”

. and “Respect.” And it isn’t only the public that has
""""""""""""" been enchanted by Barnes’ excursion into soul re-
vivalism. On the final date of his world tour in Sydney, Rod Stewart called
Barnes (a fellow Scot) on stage for a brief soul set. Coming on like a Scot-
tish Sam & Dave, the pair delighted the crowd with versions of “My Girl,”
“Twistin’ The Night Away,” “Satisfaction,” and others. GLENN A. BAKER

ALGERIA: Although he’s not a reggae singer, Cheb Khaled has become
such a folk hero among the nation’s youth that Island Records founder
Chris Blackwell once called him “the new Bob Marley.” Khaled is one of
the kings of rai, the modern version of North African music that is fre-
quently banned by Arab governments for dealing with taboo subjects like
love, women, alcohol, and the struggles of everyday life. His new album,
“Khaled”’ (Barclay/PolyGram), produced by Don Was and Michael
Brooks and recorded in Los Angeles and Brussels, looks certain to open
new doors for him internationally. From the jazzy “‘Liah Liah” and the sim-
ple acoustic guitar accompaniment of “Wahrane” to the infectious groove
of “Didi”"—a song that could emulate the success of Mory Kante’s world
music hit “Ye Ke Ye Ke Ye Ke”—the album showcases the full spectrum
of Khaled’s incredible vocal abilities and his talent as a songwriter. His lyr-
ics are nearly all written in Arabic, and his songs incorporate many tradi-
tional aspects of Arabic music. But it is his modern treatment of the materi-
al that so enhances the album’s impact. EMMANUEL LEGRAND

FRANCE' “The current freeing of borders in Europe has allowed musi-
cians to cross new frontiers of sound.” So says the programmer of the
country’s most important music festival, Printemps de Bourges, which
takes place April 27 to May 3 at Bourges. Certainly European bookings
dominate the event, which features 15 acts a day, in all musical styles, at
more than 12 locations. French stars like Higelin, Juliette Greco, Charlélie
Couture, and newcomers Kat Onoma and Enzo Enzo share the bill with
European acts including Mecano (Spain), Dave Stewart (U.K.), Rockstatt
(Russia), and Rausch (Germany). E.L.

FINLAND: After 10 years’ hard labor, the country’s top alternative rock
group, 22 Pistepirkko, is finally winning the recognition it deserves. It was
the single “I'm So Evil” picking up heavy airplay that paved the way for
the No. 1 success of 22 Pistepirkko’s album “Big Lupu” (Sonet), an exciting
collection of songs and sounds, boasting some particularly sharp (English-
language) lyrics. The band has been nurtured by two cultural organiza-
tions, Esek and Luses, which have subsidized its tours, promo videos, and
so on. Now the group is preparing to spread its wings and is currently ne-
gotiating international record deals. A hectic schedule includes a gig in Par-
is with the Sugarcubes from Iceland, and a show in New York with two
other Finnish acts, Leningrad Cowboys and Poverty Stinks.

KARI HELOPALTIO

IRELAND: One of the country’s hottest new groups in years is Four Men
And A Dog, whose debut album, “Barking Mad” (CBM), was voted best
album of 1991 in the influential U.K. magazine Folk Roots. A technically
accomplished traditional band with a
strong sense of humor, its lineup fea-
tures banjo, fiddle, and bodhran and its
repertoire embraces jigs, reels, polkas,
folk songs, rock’n’roll (Larry Williams’
“Short Fat Fanny”), and even a touch of
rap (“Wrap It Up”). But the dog has
gone! Guitarist Mick Daly, nicknamed
the Black Dog in his hometown of Cork,
has returned to play “on a free-lance ba-
sis” with his old band Any Old Time. Ac-
cordionist Donal Murphy has also left the group and the pair has been
replaced by Kevin Doherty and Conor Keane (ex-Arcady). KEN STEWART

International

MULTILABEL ‘HEARTLAND’ SET BRINGS COUNTRY TO U.K.

(Continued from page 35)

chance to sample the best of con-
temporary country in one package.”

The labels involved will use the
compilation as a promotional tool.
EMI is to issue Garth Brooks’ sec-
ond single, “What She's Doin’
Now,” with “Shameless’ on the
flip, as well as albums by Tanya
Tucker, Billy Dean, and Suzy Bog-
guss. MCA will ship new albums by
George Strait and Vince Gill;
Warner Bros. will focus on the U.K.
concert debut of instrumentalist
Mark O’Connor.

The advertising campaign will be-
gin with the country press (Country
Music People, Country Music Round
Up, Country Music News) before
going national a day before release.
Says Pannatier, “We’re spending
[$175,000] on this album, which is
more than normal for product which

we estimate will sell between 15,000
and 20,000 units.”” Mainstream radio
is being targeted, attempting to
move country out of its specialist
ghetto.

The Oxford Circus, London, flag-
ship store of the HMV chain is al-
ready supportive. Store manager
Glen Chase says, “We sell healthy
amounts of country, anyway. We're
backing this fully, and when we did
window displays for the Garth
Brooks album, sales looked very
good. We’ll probably do the same
with this compilation, and I'm opti-
mistic that it will do well.”

The “Heartland” packaging is a
move away from the traditional
country compilation look: It fea-
tures a naked baby sitting beside an
American flag. “We used a baby be-
cause this is new music to most peo-

ple in the U.K.,” says Pannatier,
“and the flag suggests that Ameri-
can sound. The main thing is to get
away from the cactus and cowboy
image. A lot of the music on this
record is very rock and blues sound-
ing. People who think they know
what country is will be very sur-
prised.”

Figures collated by the British
Phonographic Industry say that in
1991, country and folk combined
took a 4% share of the U.K. market.
Satterthwaite acknowledges that
the U.K. is a tough marketplace,
but argues that the impending im-
proved media coverage of country
will herald a surge in popularity.

In any event, he states, ‘It
doesn’t matter how tough it gets—
the CMA has no intention of pack-
ing up its bags and going home.”
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Canada

It's A Matter Of Maritime For Rankin Family Act

B BY LARRY LeBLANC

TORONTO—It’s been an astonish-
ingly hectic year for the root-
based Rankin Family of Mabou,
Nova Scotia. The quintet, consist-
ing of brothers John Morris and
Jimmy, and sisters Raylene, Cook-
ie, and Heather, kicked the year
off performing on BBC Scotland’s
New Year’s “Hogmanay’’ program
in Glasgow, and has spent the time
since assessing offers by five Ca-
nadian major record companies.
Mindful of such previous initial-
ly independent Canadian successes
as Rita MacNeil (now with Virgin
Records Canada) and Loreena
McKennitt (now with Warner Mu-
sic Canada), and the current Indie

succcess of Bare Naked Ladies, la-
bels were attracted to the Rankins
because their two self-financed
and self-distributed albums have
each sold 35,000 copies—mostly on
the East Coast. Although the con-
tract has not been signed yet, Cap-
itol Records-EMI of Canada has
apparently narrowly edged out Po-
lyGram Records Canada to direct-
ly sign the group.

“It’s the most refreshingly hon-
est and sincere music I’ve heard
out of Canada since Rita Mac-
Neil,”” enthuses Tim Trombley,
Capitol’s VP of artist acquisition
and artist development. “‘Their
sales are certainly impressive but
even if there wasn’t that base on,
it’s still pure magic. Their music

touches the heart, and we wanted
to have them as part of our fam-
ily.”

Support of the group by CBC-TV
and CBC-Radio, and strong word-
of-mouth, say the Rankins, con-
tributed to the success of their al-
bums’ sales. Under the proposed
new label deal, Capitol will pick up
distribution of the group’s two al-
bums.

The Rankins and such tradition-
al-based acts as Barra MacNeils,
Evans and Doherty, Brakin’ Tradi-
tion, Swallow’s Tale, Rawlins
Cross, McGinty, singer/song-
writer Lennie Gallant, and fiddlers
Natalie McMaster and Howie Mac-
Donald are being credited with
keeping the spirit of ethnic Mari-
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time music alive today. With such
influences as radio and television,
there had been fears the music
would disappear.

Raylene admits to being taken
aback by the group’s success. “We

‘We’d be wondering
where the
next rent was
coming from’

feel very, very fortunate that we
pulled it off,” she says. “We didn’t
realize what happened until people
in the industry started telling us it
was unique that we had sold sucha
good amount. We didn’t think
much of it. We thought it was just
normal.”

The Rankins’ hometown of Ma-
bou is a speck of a place in Inver-
ness County, Cape Breton Island,
where the main occupations are
mixed farming, lumbering, and
fishing. The Rankins’ household,
with 12 children living there, had
an old piano, purchased from sing-
er John Allan Cameron’s mother
for $15. The Rankins would often
host community ‘“celidhs” (Gaelic
for a get-together), where neigh-
bors tell ghost stories and sing
songs, many of which derive from
English, Acadian, French, Micmac,
and Gaelic ethnic traditions.

Also dropping by the Rankin
house were acclaimed local fiddle
players such as Peter MacPhee
and Dan Rory MacDonald, the leg-
endary Maritime figure who com-
posed more than 2,500 fiddle tunes
and was a great influence on John
Morris.

“Everybody in the family is mu-
sically inclined,” notes Raylene.
“Our father played fiddle and
mother played piano and they both
really appreciated music, and that
appreciation is what encouraged
us to become musicians.”

It was the oldest Rankin chil-
dren who first formed a musical
group 12 years ago that played at
weddings and community dances
throughout Inverness County. As
the older sisters headed off for col-
lege, younger siblings took their
place. It was only in the spring of
1989, after the Cape Breton Sum-
mertime Review Society funded a
Rankin Family concert, followed
by their appearance at the Lunen-
berg Folk Festival that summer,
that the current family line-up de-
cided to quit their respective jobs
and go full-time into music-mak-
ing.

“There were some hard times to
get through, where we weren't
working a lot,”” recalls Heather of
the early days as professionals.
‘“We’'d be wondering where the
next rent was coming from. How-
ever, in the beginning, we were
able to do the pub scene, then do
conventions, and eventually con-
certs.”

Soon after the decision to go
full-time, the group pooled money
from within the family to record
its debut album, ‘“The Rankin

Family,” produced in two weeks
by Chad Irschick at Inception
Sound in Toronto for $25,000 (Ca-
nadian). “It was a calculated risk,”
recalls Heather. “We didn’t have
all of the money upfront. We had
to sell albums before we were able
to pay off the debts.”

The follow-up album, ““Fare
Thee Well Love,” also produced by
Irschick at Inception Sound, was
recorded in 1990 in three weeks un-
der a $40,000 budget. “We didn't
anticipate that the second album
would cost more than the first,”
says Raylene, “but we learned the
fussier you get, the more it costs.”

The Rankins’ performances, in
which they are joined by fiddler
Howie MacDonald and bassist
Bruce Jacobs, consist of ethnic tra-
ditional material, original country
and folk-flavored songs (mostly
written by guitaist Jim), comedy,
and the uniquely flavored Cape
Breton fiddle songs, which involve
a difficult series of tempo changes
with complicated grace notes.

In researching its traditional
music, the family group has
searched for material at the Nova
Scotia Archives in Halifax, partic-
ularly in the traditional folk collec-
tion of Canada’s most important
folklorist, Dr. Helen Creighton,
and has listened to vintage tapes
of local house parties. “Everybody
does their homework,” says
Heather. “We get songs from all
different sources.”

Of their two performing appear-
ances this past year in Scotland,
Raylene says it was unnerving re-
turning to the country where muc<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>