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Hip-Hop Puts Fresh Spin On Jazz
Artists Galore Bring On ‘New Jazz Swing’
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EBY JANINE McADAMS
and HAVELOCK NELSON

NEW YORK—Two of the most ex-
perimental forms of African-
American musical expression, jazz
and hip-hop, are converging for a
fresh sound some are calling new
jazz swing.

The new sound was first ob-
served in hip-hop records of the
last two years by acts such as A
Tribe Called Quest, D.J. Jazzy Jeff
& the Fresh Prince, De La Soul,
the U.M.C.’s, Gang Starr, Main
Source, Dream Warriors, and Pete
Rock & C.L. Smooth, who pitched
their rhymes against cool jazz
samples. More recently, jazz in-
strumentalists began drafting hip-
hop beats as an integral part of
their musical expression.

Jazz in hip-hop is not surprising.
The house of hip-hop has been
built on a foundation of beats,
breaks, samples, and hooks from a

variety of music forms, jazz
among them. What is noteworthy
is that jazz (often perceived as an
elitist field of avant-garde, swing,

JORDAN

and bop purists) is incorporating
hip-hop’s bombastic rhythms, sam-
pled vignettes, scratching, and
rapped verses as a contemporary
expression of the jazz idiom.

New jazz swing’s most notable
manifestation is the recent Warner
Bros. release of “Doo-Bop,” the
late legendary trumpeter Miles
Davis’ collaboration with rap-
per/producer Easy Mo Bee.

B BY KEN STEWART

DUBLIN—As the headlines contin-
ue to testify, after 23 years of
strife, Northern Ireland remains
one of the world’s
most unsettled re-
gions.

Yet, amidst “the
troubles,” somehow
most people manage
to lead normal, ev-
eryday lives.

In Northern Ire-
land, music is a uni-
fying force that brings together
people from widely differing social,

Music Scene Reawakens In
Troubled Northem Ireland

political, and religious back-
grounds, both as performers and
listeners. After almost a decade of
stagnation, there are the begin-
nings of signs—including several
bands landing major-
label recording
deals—that North-
ern Ireland could
soon begin to rival
the Irish Republic as
an international tal-
ent source.

It is an area teem-
ing with a diversity
of acts eager to emulate the

(Continued on page 76)
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Davis was not the first jazz veter-
an to experiment with hip-hop; two
years ago, A&M founder/trum-
peter Herb Alpert tried his hand at
the form, releasing the hip-hop-in-
fluenced “North On South Street”
album.

Other, younger jazz artists
adopting the hip-hop approach are
British guitarist Ronny Jordan,
saxophonists Greg Osby and Art
Porter, and the group Incognito.

More collaborations among jazz
musicians and rap specialists are
in the works. Osby’s second al-
bum—due this January from Blue
Note—is especially notable. It will

(Continued on page 24)

Music Biz Grieves
Loss Of Porcaro

M BY MELINDA NEWMAN
and DEBORAH RUSSELL

NEW YORK—From the start of his
career, Jeff Porcaro was viewed as
one of the music industry’s top drum-
mers. Porcaro, who died Aug. 5 at the
age of 38, possessed an impeccable
sense of rhythm as well as a versatili-
ty that bridged virtually every style.
Among the hundreds of albums he
played on were Boz Scaggs’ “Silk De-
(Continued on page 86)
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Classic Rock On A
Roll With Increased
Ratings, Stations

H BY ERIC BOEHLERT

NEW YORK—Although over-
shadowed by trade and consumer
media attention to country radio’s
rapid growth, classic rock contin-
ues to mature and enjoy healthy
increases in ratings, sales, and
station count.

“Classic rock has gone from a
niche format to a franchise one,”
says Fred Jacobs, president of Ja-
cobs Media, an early format pio-

(Continued on page 70)
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Timing is everything
And when you're AFTER 7,

everything's in your own time.

Their debut album

e was a platinum success story,
producing three Top Ten R&B and Pop hits,
including two No. 1 R&B singles

“Can’t Stop” and "Ready Or Not."

Now. AFTER 7 is back with an exceptional
new album called TAKIN' MY TIME. which

fuses classic vocals with a slammin’ new sound.

Make time for TAKIN' MY TIME,

featuring the first single "Kickin' It."

Executive producers: Gemma Corfield and After 7. Produced by DeRock aka Darryl
Simmons, Kevin "Kayo™ Roberson. Dallas Austin and Randy Ran.

Representation: Craig Fruin / HK Management.

Takin' My Time V2-86349 / V4-86349. Dn Virgin compact discs and cassettes.

© 1992 Virgin Records America. Inc.
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Eros & Enchantment: Gabriel’s ‘US’

Eros is the god of love in all its manifestations, whether love as-
cendant or love in decline. According to Greek mythology, Eros
emerged from Chaos yet personified harmony. According to Plato,
Eros was “a great daimon,” meaning a dispenser of fate. And ac-
cording to Peter Gabriel, it is the fable of Eros that underlies his
forthcoming album “US” (Geffen), as well as the record’s acerbic
first single, “Digging In The Dirt.”

“US,” Gabriel explains, “is primarily about relationships. Most
of it is the ‘us’ of two people, but there are also references to the
‘us’ of a larger group, meaning all that isn’t ‘them.””

For Gabriel, the romantic “us” in his own life would shift over
the last decade from his wife of nearly 20 years, the former Jill
Moore, to actress Rosanna Arquette, with both attachments ulti-
mately culminating in painful partings.

“Coming off a divorce and the breakup of another relationship, I
was trying to sort myself out in various areas,” says Gabriel. “I've
done about five years of group therapy, so I'm trying to peel the
layers of the onion a bit. So I did have this feeling

“Kiss That Frog” permits the child in all of us to attain a vivid prior
comprehension of life’s most complex maturational challenges.

“In terms of sex education, the fear and horror that actually go
with young people’s first sexual experiences aren’t always ad-
dressed,” says Gabriel. “And Bettelheim was arguing that the leg-
end of the princess and the frog was very good, because what sat
in the psyche after the story was that something that might at first
seem repulsive can turn out to be very pleasant.”

The concept of “creation as therapy,” to use Gabriel's own
phrase, has been the crux of his musical drive. Since his post-Gene-
sis debut as a solo performer in 1977 with the first of four discrete
eponymous “Peter Gabriel” albums, Peter has examined such soli-
tary dilemmas as the loss of childhood innocence (“Solsbury Hill,”
1977) and the animal rages that adult jealousy can trigger (“Shock
The Monkey,” 1982). By 1986’s exuberant “So” album, he knew
that the swirling tempo tapestries of his sound had grown as ca-
thartic as they were compelling: “What I'm interested in doing in

my music is communicating relief from psychic

like [ was ‘digging in the dirt,” trying to expose the
devils down there to the daylight.

“I think part of that process is accepting what is
down there and trying to come to terms with it.
Plus, I was also looking outside of myself and then
recognizing bits of myself in what I was seeing.
The record is a journey. Its theme became self-evi-
dent over the 18 months I made it; I feel the music
flows and works as a whole piece.”

Notwithstanding Gabriel’s characteristic can-
dor, the personal emotional turmoil that catalyzed
“US” ultimately gave rise to a more universal dra-
matic fable about emotional development.

Most of us grow up with exposure to fairy tales,
particularly those in which struggle, hardship, and
trust result in some degree of character-building.
One of the oldest such tales in the Western tradi-
tion is the myth of the handsome young god Eros
and his mortal lover Psyche. Forbidden to woo the

Music
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by Timothy White

pain.”

At the same time, Gabriel has continued to in-
vestigate the spiritual/therapeutic role that music
plays in other cultures, with the annual World of
Music, Arts and Dance (WOMAD) festival he insti-
tuted in 1982 leading directly to the pantheistic
psalms of his 1989 “Passion” album. “And I was
trying,” Gabriel assures, “to integrate what I
learned from ‘Passion’ into the songwriting on the
new album—and [ feel it's worked pretty well.”

Which brings us to “US,” whose unsparing per-
sonal inquiry and post-world beat arranging feats
find Gabriel at an instinctive new plateau. It would
have been easy for Gabriel to distance himself
from the vulnerability of the arresting “Loved To
Be Loved,” as well as the earthy rage of “Digging
In The Dirt.” But the artist in him recognizes that
candid attempts at communion with one’s audi-
ence often transcend even a determined effort at
autobiography. As shown by the elemental sense

comely Psyche (the Greek word for soul), whom
envious gods have condemned to death, Eros res-
cues and hides her, visiting her to make love only after nightfall.
When she breaks the taboo of illuminating her lover’s face because
her scheming sisters convince her she’s sleeping with a hideous
monster, Eros must leave her. After a literally hellish quest to re-
gain him, the gods reward Psyche’s devotion with immortality, and
her marriage to Eros produces a child: Pleasure.

This ancient allegory was the forerunner of the Brothers
Grimm’s tale of “The Frog Prince” as well as “Kiss That Frog,”
the pivotal track on Gabriel's “US,” wherein a princess must have
faith in the affections of a bewitched reptile in order to restore him
to human form. Gabriel says he concocted his droll rock bestiary
after “reading this book by [child psychologist] Bruno Bettelheim
called ‘The Uses Of Enchantment,” in which he talked about differ-
ent fairy stories and what they might've been used for from a psy-
chological perspective.”

As Bettelheim writes, “It is difficult to imagine a better way to
convey to the child that he need not be afraid of the (to him) repug-
nant aspects of sex. The story of the frog—how it behaves, what
occurs to the princess in relation to it, and what finally happens to
both frog and girl—confirms the appropriateness of disgust when
one is not ready for sex, and prepares for its desirability when the
time is ripe.”

The learning curve of fairy tales as celebrated in the witty/wise
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of renewal in “Secret World”—maybe the most
discerning song Peter Gabriel has ever wrought—the more a com-
poser strives to share the essense of his insights, the more com-
pletely his presence will disappear into his work: “I stood in this
unsheltered place/‘Til I could see the face behind the face/...In all
the places we were hiding love/What was it we were thinking of?”

At a time when sexuality is generally discussed in terms of per-
sonal freedom, political liberation, or casual denigration, there is
seldom adequate sensitivity paid to the painful fears and trials that
are the necessary stages of any individual’s real emotional meta-
morphosis. Like fairy tales, song can bring order out of inner cha-
0s, by revealing the hidden meanings of life’s lessons at a pace the
listener is able to accept. Subtle and stunning, Peter Gabriel’s
“US” is itself a useful form of enchantment, sparking a new appre-
ciation of the potential of Eros and the pitfalls of Psyche.

“To plug directly into emotions is a goal common to rituals all
over the world,” says Gabriel. “When [ get most satisfied with mu-
sic, it takes me to another place emotionally and then tickles my
brain. But there’s also a tradition in countries under heavy censor-
ship where the arts can—not preach, but rather—reflect ideas that
people feel strongly about that are considered off-limits.”

“It was such a long, hard process,” says Gabriel of his new al-
bum (due in stores Sept. 22) and the profound rejuvenation it chron-
icles, “‘but getting to the end of it does feel good.”
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MTV EXCLUSIVITY DEALS DEPRIVE FANS OF MUSIC

W BY LES GARLAND

Music video exclusivity in our indus-
try benefits no one. Not the artists,
the fans, the labels, the cable com-
munity, or even MTV.

Exclusivity was not conceived as a
programming strategy. It was in-
tended to add value to MTV Net-
works so that a public offering
would fly ... and it did. To Wall
Street, it represented protection
against competition during MTV’s
start-up phase.

I have always argued against pay-
ing for videos—even during my
reign as senior VP of programming
at MTV and VH-1. Radio has never
paid labels for the “right” to pro-
mote their music, and music televi-
sion, including MTV, was launched
as television playing by the rules of
radio. Paying for videos—advertise-
ments for records—would set a dan-
gerous precedent.

MTV was a tough sell to most ev-
eryone ... except the viewers. They
got it instantly. Then they would do
a great thing—they would purchase
the recordings of the artists exposed
on the channel.

Music video exclusivity was not a
factor in the beginning. (The exclu-
sivity deals were made several years
after MTV’s 1981 startup at about
the time the network went public.)

The challenge in the beginning was
finding enough videos to fill a 24-
hour day. There was no competition
to be exclusive from. “Night
Flight,” “Friday Night Videos,” and
Turner’s unsuccessful rollout of the
Cable Music Channel came later. In
the early '80s, music on TV was, es-
sentially, a one-horse race.

That was then, this is now.

The world of music television has
changed. MTV spawned VH-1. BET

is a force in the black community.
TNN and CMT are successful out-
lets for country music. The Box is
seen in markets throughout the U.S.
and in the U.K. Local video shows,
once an oddity, are sprinkled all over
America.

Since MTV is no longer an all-mu-
sic channel (a limited amount of mu-
sic is played during the prime view-
ing hours of 5 and 10 p.m. week-
days), the responsibility of exposing

‘MTV itself has
been hurt by
its exclusivity’

Les Garland is VP of
programming at The Box. He
was the original VP of
programming at MTV and later
senior VP of programming for
MTV and VH-1.

new artists has fallen on The Box,
BET, and local shows. At The Box,
we take an enormous amount of
pride in having been there at the
start of the careers of Hammer, Das
EFX, Naughty By Nature, EMF, En
Vogue, Red Hot Chili Peppers, Sir
Mix-A-Lot, TLC, Jodeci, Cypress
Hill, Ugly Kid Joe, N.-W.A, Boyz II
Men, Tori Amos, and many more.
Box viewers found them, requested
them, and bought them.

Today, it is The
Box that often starts
the careers of artists
such as these. Then
MTYV takes them.

Kris Kross lan-
guished, basically un-
played, at MTV and
radio until The Box
viewers began bang-
ing the “Jump” vid-
eo. MTV took the sec-
ond video exclusively. Gerardo had
no deal when he blew up on The Box.
MTYV took the second video exclu-
sively. Nirvana hit The Box and
MTYV simultaneously and blasted up
the charts. MTV took the second and
third videos exclusively.

Exclusivity is not a good deal for
anyone. The fans don’t understand
why “their” groups disappear from
their favorite channel when the art-
ist’'s new video is released. The art-

ists miss the promotional exposure
the other channels no longer are able
to provide, and the record compa-
nies, all too often, find their new re-
lease ‘“‘ghettoized’’ to ‘“‘Head-
bangers,” “Yo!,” “Hangin’,” or the
overnights. Is it not the obligation of
a label to maximize the exposure of
its artists? Do record companies real-
ly want to shut out The Box’s loyal
viewers, who, according to the re-
search, each spend nearly 3'/, times
as much on music purchases as does
the average music consumer?

The case can be made that MTV it-
self has been hurt by its exclusivity.
Over and over again, I hear that
MTV has become “too safe,” that it
has lost its edge, that it no longer
takes chances, and that its ratings
are slipping. Why would MTV wait
11 weeks to program a monster clip
like Sir Mix-A-Lot’s “Baby Got
Back” (with edits, of course), 12
weeks to jump on Das EFX’s “They
Want EFX,” 17 weeks for TLC’s
“Ain’t 2 Proud 2 Beg”? If the pad-
ding of exclusivity did not exist,
wouldn’t they be more aggressive in
searching out new talent?

Ironically, the network that was
conceived by the rules of radio now
cites the rules of television for justi-
fying the anachronism that is exclu-
sivity. “Television was built on ex-
clusivity,” they say. “ ‘Cheers’ be-

longs on one channel, ‘Murphy
Brown' on another.” Notwithstand-
ing the fact that those shows are
now endlessly syndicated, I agree.
We have no desire to air “Hangin’
With MTV,” “Lip Service,” or
“House Of Style.” Music, however,
is a different matter. Music does not
belong to MTV. Music belongs to the
fans.

Here’s the scary part: MTV plans
to launch two channels by mid-"93.
It’s an “open secret” that one will be
an urban-based channel. Let’s sup-
pose the other one turn is country.
With MTV becoming more and more
a “lifestyle” channel playing less
and less music, VH-1 doing what it
does, we have a monopoly—or a
roadblock—in the making.

The music industry must decide if
it wants to invest all its video hopes
in an MTV empire wielding exclusiv-
ity to eliminate all viable competi-
tion. Do record companies want to be
led by the only game in town?

Let’s get rid of exclusivity. Let's
go head-to-head as programmers,
not as financial behemoth vs. up-
starts. It will be tough enough for
anyone to compete against a four-
channel roadblock. Mix in exclusiv-
ity, and MTV'’s potential competitors
could be out of the game.

Competition is healthy for our in-
dustry. A music monopoly is not.

GREAT TOUCHES

Just a quick note to express my ad-
miration for Timothy White’s “Mu-
sic To My Ears” piece on Elmore
James (Billboard, July 25). There

were some great touches in there.
Keith McCarthy
Sony Music Entertainment
New York

THANKS FOR THE MEMORY
Regarding Timothy White’s column
on Elmore James, I'm flabbergast-
ed to read an article of such quality
in Billboard. What else can I say

but thanks.

George K. L. Myers
Co-owner, Grand Emporium
Kansas City, Mo.

FINE DETAIL

Timothy White wrote an excellent
piece on Elmore James; the detail
would probably have confounded
some of my most fanatical record-
buff friends.

In 1973, I almost hooked up with
George Thorogood, who has since
made a nice career out of emulating
Elmore James (and others). At the
time, he said to me, “We're going to
keep it a three-piece—it's easier—
we can throw our guitars into the
back of a station wagon and drive
to the show.” So much for brushes
with greatness.

Benny Kay
New York

NEVER SERVICED SINGLE
After reading “The Rhythm And

The Blues” column in your Aug. 8
issue, I felt compelled to provide
some information of which you may
not be aware. We were one of the
stations that played the Family
Stand’s “Ghetto Heaven” in heavy
rotation and as a recurrent. We did
not play any material from Family
Stand’s last album, however, be-
cause we were never serviced with
it. I was never sent the album or
any single from it, and I was never
notified by EastWest promotion
staffers that such an album was
coming out. This signals to me that
the label never had any serious in-
tention of taking this project to
black radio and actively promoting
it, as it did with the last album.
Obviously, Atco/EastWest chair-
man Sylvia Rhone cannot say that
the project was ill-promoted while
sharing your concern that the group
1s no longer together. And for colum-
nist Janine McAdams to make a gen-
eralization that urban stations were
not “ ‘down wit’ the band’s progres-
sive sound” is unfair. Urban radio
receives an avalanche of worthy
product—rap, R&B, dance, old-
school ballads, blues, jazz, and gos-
pel—all of which fight for precious
air time during the obvious graying
of most urban-formatted stations. If
the label was ¢truly committed to the
project, I would have heard from lo-
cal, national, or independent promo-
tion people.
Art Goeway
Music Director, WAMO-FM
Pittsburgh

NOT MACEDONIA

In your article “Yugoslav Civil War
Halts Growth Of Local Music Biz”
(Billboard, July 11), author Petar
Janjatovic misnames the region of
Skoplje as Macedonia. Also, a map
of the former Yugoslavia that ran
with the article makes the same
mistake.

Macedonia is Greece, as history
proves. Recently, the European
Community has decided not to rec-
ognize Skoplje as Macedonia. Even
in the Olympic Games in Barcelona,
the athletes from this area were not
allowed to appear under the name
of Macedonia.

Yannis Poulios
Serres, Greece

(Editor’s note: The use of the term
Macedonia to denote both the an-
cient Greek region and the mod-
ern Slavic region is a heated eth-
nic and political controversy.)

INDIE DISTRIB THAT PAYS
I'd like to comment on the supposed
difficulty of European jazz labels in
getting honest distribution in the
U.S. (Billboard, Aug. 1). While it is
generally true that American jazz
distributors set a low standard for
honesty, we are an exception.
NorthCountry distributes more
than 800 jazz labels, including about
300 from Europe. Not only do we
stock these labels, the majority of
which record European artists, but
we also pay all our suppliers within
21 days of receipt (exceptions are

LETTERS

made occasionally for some Europe-

an exchange transactions). And all

labels would find that America is an

easier market if they would deal

only with distributors with estab-

lished ethical histories of doing
business. We invite close scrutiny.

Robert Rusch

President

NorthCountry Distributors

Redwood, N.Y.

ADS VS. INTERVIEWS

Regarding Jochen Leuschner’s
Commentary, “Artists Need To
Heed Europe” (Billboard, July 18),
he has put his finger on one of the
most underestimated areas of our
business.

The amount a label spends on ad-
vertising a new release is often re-
garded as more important than art-
ist interviews on radio and TV
shows or newspaper reviews. But
the fact is that the interview you
read or the radio special you hear is
considered more truthful and will
get a better reception than an ad
that costs a lot of money.

On another matter, musical
tastes and radio formats vary from
one country to another. A single
that receives massive airplay in
London will not necessarily get air-
play in Paris or Berlin. Yet we re-
lease the same singles Europewide,
and in many cases, [ do not agree
with the “single release decisions”
we get from abroad. Therefore, we
need more flexibility in choosing
the “right track” for each market.

Winni Ebert

Head of radio and press promotion
EMI Germany

Cologne

STRUCK A CHORD

I’'m very busy and do not often send
a letter that does not directly relate
to my business activities, but Irv
Lichtman’s “Words & Music” col-
umn in the July 11 issue struck a
chord so powerfully that I was com-
pelled to write.

Lichtman is absolutely correct in
his observations on rap lyrics.
When “speech” in any format is
deemed important because of its in-
tended message, the effectiveness
of that speech depends almost en-
tirely on the clarity of the message.

Couching any message in vague
“figures of speech” that encourage
infringement on the rights of oth-
ers, even to the point of violence, is
irresponsible. One must suspect
that—whether or not the lyricists
are angry, and their lyrics would
certainly indicate they are—these
persons are simply cashing in on
young Americans’ ever-growing ap-
petite for rebellion and shock.

I commend you for your intelli-
gent and pointed commentary on
this important issue. You expose
the “metaphor” and “mindset” de-
fense for what it is: unsupported by
the evidence.

Don Boyer

VP, Music/Special Products
Thomas Nelson Publishing
Nashvilie
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B BY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES—With the arrival
Aug. 12 of Paramount Home Vid-
e0's “Wayne’s World,” summer sell-
through has kicked into high gear,
according to a spot check of dealers
around the country. But there’s
also a frenzy of price discounting
by distributors and retailers “like
nothing in recent memory,” some
say. At least one distributor is of-
fering key titles for as low as 10
cents above wholesale.

Paramount’s “Wayne's World,”
at $24.95 list, followed Columbia
TriStar’s sell-through-priced
“Hook” into stores by a few weeks.
“Hook” retains its position this
week at No. 1 on Billboard’s Top
Video Sales chart.

Other current hot sellers include
Walt Disney’s ‘“The Great Mouse
Detective,” at No. 2, as well as sev-
eral recent repriced “A” titles, such
as Orion Home Video’s “The Si-
lence Of The Lambs,” at No. 4, and
MGM/UA Home Video’'s “Thelma
& Louise,” at No. 14.

Special editions and boxed sets
are also selling briskly, say deal-
ers, as evidenced by FoxVideo’s
“Alien/Aliens/Making Of Alien
3” triple pack at a $39.98 suggest-
ed list, at No. 19, and the $14.95
10th-anniversary edition of New
Line Home Video’s “Blade Run-

Discounting Heats Up
As Vid Sales Kick In

ner,” at No. 20.

The July-through-November peri-
od will witness a record number of
sell-through releases. Retailers are
bracing for such other upcoming ar-
rivals as Disney’s “Beauty And The
Beast,” MCA/Universal’s “Beetho-
ven,” HBO Video’s “Rock-A-Doo-
dle,” and FoxVideo’s “FernGully:
The Last Rainforest” (Billboard,
July 11).

The fall sell-through landscape is
also expected to be spiced up by
Warner Home Video’s “Batman Re-
turns,” although the studio remains
mum on official plans.

Even McDonald’s plans to get
into the on-site sell-through act
again with rock-bottom price offers
on such Orion Home Video titles as
“Dances With Wolves,” pending ne-
gotiations with the studio.

The fast-food chain reportedly
sold between 5 million-7 million
copies of the “Indiana Jones” series
in a recent deal worked out with
Paramount Home Video.

As for the new wave of pricing
volatility, observers say this is an
outgrowth of recent upheavals in
distribution, retail consolidation,
and a dramatically broadened mass-
market store base, including super-
markets and drug stores.

The past year has seen two sig-
nificant wholesale mergers, the ab-
sorption of Commtron by Ingram

(Continued on page 78)

CEMA Lists Garth CD At $16.98
Price Hike Balanced By Dip For New Acts

M BY CRAIG ROSEN

LOS ANGELES—In an effort to hold
its profit margin, CEMA Distribution
will release Garth Brooks’ new Liber-
ty Records compact disc, “The
Chase,” due Sept. 22, at a $10.70
wholesale price with a $16.98 list
equivalent, making it the highest-
priced single-artist, standard-length
CD on the market.

However, CEMA plans to release
upcoming titles by developing artists
at a lower price point, in an effort to
drum up interest in new artists.

Says CEMA president Russ Bach,
“The cost of marketing megastars
has gone up substantially,” and the
price increase will help defray those
rising expenses.

Bob Freese, Liberty VP of market-
ing and sales, concurs: “Instead of
raising prices across the board, we
looked at a superstar act where we
didn’t think retailers would be hurt.
Right now, with Garth Brooks as hot
as he is, we feel people will pay for it,
whether it’s an extra $1, 50 cents, or
$2. We don’t think it will matter one
bit to the consumer.”

The cassette version of the album
will be released at a $10.98 list price
equivalent, which is the same price
suggested for the cassette version of
Brooks’ last album, 1991’s “Ropin’
The Wind.”

“I fully expect our customers to
charge $1 more [than other titles] on
this CD,” Bach adds. “I don’t believe
consumers will be price sensitive to
Garth Brooks on CD. If they are, the

PolyGram Expands Its Filmland Foothold

Acquires 51% Stake In Hot Movie Indie Interscope

M BY SETH GOLDSTEIN

NEW YORK—PolyGram is trying to
gain some of the clout in movie pro-
duction and distribution that it has
achieved in music.

Last week, the company acquired a
51% interest in independent producer
Interscope, which has hit it big with
“Cocktail,” “Three Men & A Baby,”
and, most recently, “The Hand That
Rocks The Cradle.” PolyGram
spokespersons say the purchase sig-

nificantly broadens the narrow foot-
hold achieved by its theatrical subsid-
iaries, Propaganda Films, Working
Title Films, and A&M Films. In addi-
tion, the company and Universal Pic-
tures recently formed a joint venture
called Gramercy Pictures to market
releases in North America.

The Interscope acquisition eventu-
ally will make PolyGram Filmed En-
tertainment (PFE) a player in the stu-
dio-dominated home video rental are-
na. PolyGram already has a leg up in

B BY JEFF CLARK-MEADS

LONDON—The debate over which
is the world’s biggest record compa-
ny may gain new impetus from the
news that PolyGram is claiming a
14% U.S. market share in the first
six months of the year.

The company’s first-half figures,
announced Aug. 11, also demon-
strate a wider growth: net world-
wide sales are up 10% at $1.7 billion;
net profits up 16% at $99 million.

North American sales accounted
for 22% of total group revenues, up
4% on the figure for the first six
months of 1991. As a result, the
company’s U.S. market share in-
creased to 14% from 11.5% this time

P’Gram Glaims 14% Share
Of Music Market In U.S.

last year.

PolyGram president and CEO
Alain Levy says the U.S. market
share is slightly better than project-
ed due to the success of Def Lep-
pard and Billy Ray Cyrus. He adds,
though, that he does not necessarily
expect the 14% figure to be repeat-
ed in the second half of the year.
His aim is to sustain and surpass
that mark in the longer term by
breaking new artists.

Asked whether PolyGram is now
the world’s biggest record compa-
ny, he states, “I don’t know—I
haven’t seen the other results.”

The majors have been in discus-
sion with the Recording Industry

(Continued on page 87)

sell-through, where for the past year
PolyGram Video has focused its at-
tention on repriced features like
“She’s Gotta Have It” and “The
Harder They Come” and rock-and-
football NFL programs.

“If you look at our two biggest
competitors, Sony and Warner, each
has two big divisions, music and mov-
ies,” says Michael Kuhn, president of
PFE. For $35 million, financed out of
cashflow and available funds, PFE
thinks it’s entered the same main-
stream of worldwide distribution.

“Up ’til now, we've usually taken
our money and run,” Kuhn adds.
With Interscope, PFE will create a
structure in the U.S. and overseas
that has a regional executive “in
charge of all entertainment activi-
ties.” Film and video, now holding a
tiny piece of PolyGram’s annual sales
of $3.7 billion, are expected to contrib-
ute equally to a 25% share in five
years.

There are even some music bene-
fits. Interscope Records, formed two
years ago, is not part of the deal, but
movie soundtracks are included, ac-
cording to Kuhn and Interscope
founder and chairman Ted Field.
They will go through PolyGram.

PolyGram’s deep pockets will allow
Interscope to crank up production
from four movies annually to nine or
10 for a total of 30 in the next five
years. Field has the authority to ap-
prove budgets up to $29 million, well
above the $16 million-$20 million In-
terscope currently averages. The stu-
dios, by comparison, spend 20%-25%

(Continued on page 89)

cassette is still available at the same
price as the last album.”

Bach says there was no increase on
the cassette because “cassettes are
fully priced at this point,” he says.

CEMA planned to inform accounts
of the price increase Monday (17)
when it began solicitations for “The
Chase,” Bach says.

Bach outlined his pricing philoso-
phy in an Aug. 15 Billboard Commen-
tary.

On the same day that the new
Brooks album streets, “N.E. Second
Ave.,” the debut album by Young
Turk, will be released by CEMA-dis-
tributed Virgin Records at a $7.98
(cassette)/$9.98 (CD) list equivalent.
That release will be followed Oct. 22
by a new Liberty Records album by
guitarist G.E. Smith of “Saturday
Night Live” fame, priced at a $7.98/
$11.98 list equivalent.

Jerre Hall, VP of sales at CEMA-
distributed Charisma, says his label
will come out with a lower-priced de-
veloping artist title some time within
the next 60 days.

Under CEMA’s new variable-pric-
ing plan, if those titles become hits,
the prices will be increased.

Additionally, Bach promises that
CEMA distributed labels are moving
to put previous titles by star acts into
the midline “Price Busters” series
earlier in their shelf-lives. Titles re-
cently added to the program include
Paula Abdul’s “Forever Your Girl,”
Great White's “Twice Shy’’ and
‘“Hooked,” Heart’s “Brigade,” Huey
Lewis’ “‘Sports,” Megadeth’s “So

Far, So Good . .. So What!,” and Roy
Orbison’s “Black & White Night.”

Reaction from retailers, who were
informed about CEMA'’s plan prior to
the announcement, was mixed, with
some opposed to any increase and
some applauding Bach’s variable
pricing stategy as a bold move.

“I think Mr. Bach’s intelligence is
only exceeded by his courage,” says
Joe Bressi, senior VP of the 330-
store, North Canton, Ohio-based
Camelot Music. Bressi compared the
higher price tag on the Brooks album
with book prices. “If you go out to a
book store, you pay a lot more for a
Tom Clancy novel than you do for a
book by a first-time author.”

But Bressi says, “The only rub is
what a label thinks is a superstar and
what retailers think are superstars
are not always the same.”

“I wholly agree with the variable
pricing concept and dropping titles to
midline once full-price business is
over,” Bressi adds. “Those two other
components more than make up for
the higher prices on the megastar re-
leases.”

However, Mario DeFilippo, senior
VP of purchasing at the Handleman
Co., says, “We have not purchased
the item and have made no decisions
about it. We're obviously opposed to
any price increase given the state of
the economy.”

LIKES OVERALL SCHEME
Don Jensen, director of music mer-
chandising for Kent, Wash.-based
(Continued on page 87)

M BY DON JEFFREY

NEW YORK—Entertainment com-
panies enjoyed a strong surge in
profits in the quarter that ended in
June. On average, net income for
firms tracked by Billboard in-
creased 50.5% from the same peri-
od last year.

The 22 entertainment companies
surveyed far outpaced businesses
in the overall U.S. economy. The
Wall Street Journal’s sample of 626
major corporations showed an 18%
rise in second-quarter net profit.

Entertainment companies were
strong performers in large mea-
sure because they were so weak
the year before, when the reces-
sion was in full swing. The Bill-
board sample includes the manu-
facturers, distributors, and retail-

22 Entertainment Firms
Show Strong Qtr. Profits

ers of recorded music, home video,
video games and accessories, radio
companies, and cable TV music
programmers.

The company with the biggest
quarterly net profit was Walt Dis-
ney, the movie, home video, and
record firm. It posted net earnings
of $220.7 million, 83.4% higher than
last year's figure. The company en-
joyed success at the box office with
“Beauty And The Beast” and on
home video with “101 Dalmatians”
during the quarter.

The biggest loss was from Via-
com, which owns MTV and VH-1
and several radio stations. Its net
deficit widened to $14.8 million
from $1.36 million last year. But
that was due to a $33 million re-
serve to cover litigation costs of a

(Continued on page 78)

Blockbuster Races To Stock Olympics Vids

NEW YORK—The Olympics are
over. Now Blockbuster’s Olympic
event begins—the race to get its two
videocassettes of the games on to
store shelves by Labor Day weekend.
One is a 90-minute highlights tape,
the other a 60-minute Dream Team
special. They are pegged at $14.95
suggested list and become a part of
Blockbuster’s second annual fourth-
quarter sell-through campaign.

Last year’s promotion was consid-
ered too ambitious by some suppliers

who thought the chain overspent on
under-$25 titles and suffered returns.
Blockbuster reportedly bought $50
million worth of inventory.
President/COO Joseph Baczko dis-
misses the criticism, will not com-
ment on the figure, and says “we’re
buying a lot more” than in 1991, in
part because of the addition of some
360 stores. “Our anticipation is to
place orders by the end of August,”
he predicts.

(Continued on page 78)
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Gentral Licensing Deals In Spotlight
BIEM Prez Urges Details Of Label Pacts

@ BY MIKE HENNESSEY

PARIS—Amid concern among
U.K. and U.S. music publishers
and composers that European cen-
tral licensing deals are eroding
royalty payments, Jean-Loup
Tournier, president of BIEM and
of the French authors’ society SA-
CEM, is calling on sister societies
GEMA (Germany) and STEMRA
(Holland) to make public full de-
tails of their agreements with
record companies.

Tournier contends that in cer-
tain cases, record companies are
receiving special discounts and
also payments in kind, in the form
of services carried out by rights
societies free of charge. “These,”
he says, “have the effect of dimin-
ishing the royalties due to rights
owners.”

Meanwhile, Billboard has
learned that studies have been ini-
tiated by U.S. and U.K. publishers
to determine the feasibility of set-
ting up a pan-European central li-
censing entity. This could be made
available to those rights owners
who may wish to bypass national
mechanical rights societies and
collect direct from record compa-
nies.

In meetings July 13 and 14 with
American publishing industry
leaders in New York, Tournier
made known his reservations
about current central licensing
agreements. “I told the publishers
the exact nature of the deals be-
tween authors’ societies and the
record companies should be made
public so that there could be no
suspicion of secret kickbacks,”
Tournier says.

Present at the meetings were Ir-
win Robinson, chairman/CEQ of
Famous Music; Martin Bandier,
vice chairman, EMI Music Publish-
ing; Lance Freed, president of
Rondor Music; Ralph Peer Jr.,
president of the Peer-Southern Or-
ganization; and Ed Murphy, presi-
dent of the Harry Fox Agency, the

BMG, Thursday
Night Goncerts
Form PPV Firm

@ BY CARRIE BORZILLO

LOS ANGELES—Bertelsmann
Music Group has partnered with
Robert Meyrowitz’s Thursday
Night Concerts to form Sema-
phore Entertainment Group to
produce, market, and develop pay-
per-view programs.

Meyrowitz, whose RBM televi-
sion production company also is
being folded into Semaphore, has
been named the firm’s CEO. He is
the founder and president of DIR
Broadcasting, which created the
syndicated concert program “The
King Biscuit Flower Hour” and
has produced several PPV events
for TNC.

Meyrowitz will have complete
control over creative and produc-
tion decisions, says Tom McPart-
land, VP and deputy general

(Continued on page 86)

U.S. mechanical rights collection
group.

Says Tournier, “Central licens-
ing—to which both GEMA and SA-
CEM were originally opposed—is
now a fact of life and we have to
accept it. It has meant national so-
cieties losing large collection fees
on international repertoire—but,
now that it is established in Eu-
rope, it is important to see that
rights owners are not penalized.

“Unfortunately, we now have a
situation where national societies
are competing with one another
for central licensing deals and this
carries the risk of a Dutch auction
scenario, with societies making
concessions to record companies in
order to clinch or sustain an agree-
ment. This is certainly not in the

interests of copyright owners.”
The protracted negotiations be-
tween EMI Records and
MCPS/STEMRA for a central li-
censing deal are believed to have
foundered because EMI was seek-
ing special discount concessions
that the societies refused to con-
sider. And Tournier claims rumors
circulating about alleged kick-
backs from European societies to
record companies encouraged this

expectation on the part of EMI.
Says Frans de Wit, managing di-
rector of Britain’s Mechanical
Copyright Protection Society, ‘“We
are resolutely opposed to any ero-
sion of royalty rates and to kick-
backs of any kind. Such special
concessions, in my view, represent
(Continued on page 77)

Kane Is Able. Executives of RCA Records announce a production
agreement with Kane Productions, a full-service music production and
publishing company in Atlanta. Shown, from left, are Skip Miller, senior VP of
black music, RCA Records; Joel Katz, chairman, Kane Productions; Don
Perry, president, Kane Productions; Ron Urban, senior VP of operations, RCA
Records; and Joe Galante, president, RCA Records Label.

Canada Nixes Trade Pact’s Cultural Provisions

@ BY BILL HOLLAND

WASHINGTON, D.C.—U.S. trade
representatives failed after 14
months of negotiation and 13 straight
days of concluding talks to convince
Canada to agree to cultural provi-
sions in the new North American
Free Trade Agreement.

U.S. interests, including the record-
ing and motion-picture industries,
looked at the treaty as a way to open
markets. Canada, in the cultural
field, looked at the changes as an ef-
fort to dilute its culture and control.

The Aug. 12 trade agreement in-
cludes the U.S., Canada, and Mexico.
It brings closer together the three
neighboring nations in what will be
the world’s largest trading bloc.

In one aspect of the treaty, howev-

er, Canada refused to move from its
long-held demands that its cultural
institutions—which include its rec-
ord, movie, video, and book indus-
tries—be sheltered by so-called “der-
ogations” or exceptions to the con-
cept of even-playing-field “national
treatment.”

Recording Industry Assn. of
America executive VP Hilary Rosen
says of the agreement announce-
ment: “We're frustrated. We know
USTR tried hard, but we're frustrat-
ed Canada would not move away
from the cultural exceptions.”

A spokesperson for the Motion Pic-
ture Assn. of America says the trade
group was “still studying the agree-
ment and has no comment,” but insid-
ers say the MPAA, which had pushed
hard to have Canada give up the cul-

tural exceptions, also sees the an-
nouncement as a setback.

The trade agreement took on many
other larger issues, ranging from
U.S.-Canada “beer wars” to the dis-
mantlement of automobile and agri-
culture tariffs.

A source close to the USTR told
Billboard that while the office is try-
ing to “give a good spin” to the an-
nouncement of the agreement, by
saying that Canada and the U.S. had
agreed “fully” to national treatment
in most areas of the treaty, “the cul-
tural industries’ problems proved to
be insurmountable.”

The legislatures of all three coun-
tries must approve the treaty. The
USTR has 90 days to work with Con-
gress to draft implementing legisla-
tion,

House Unit OKs Home-Taping Bill Revisions

Congressional Nod Expected A fter Summer Recess

WASHINGTON, D.C.—The House
Judiciary Committee passed a
slimmed-down version of the Audio
Home Recording Act Aug. 11, thus
clearing the way for expected pas-
sage of the legislation when House
members return from recess after
Labor Day.

The committee passage ensures a
full Congressional nod, according to
Senate and House staffers. Passage
of the bill will end a decade-long bat-
tle between audio hardware manu-
facturers and the music industry
over home taping and compensatory
royalties and will open the way in the

U.S. for a digital audio future.

The House version, H.R. 3204, is
fundamentally the same bill as its
Senate counterpart, which has al-
ready been approved, although
House members and staff trimmed
language, removed a technical docu-
ment addendum, and added a provi-
sion in the home-taping royalty sec-
tion to directly compensate featured
performers in a July 31 substitute bill
(Billboard, Aug. 15).

In the Senate version, record com-
panies would collect all royalties
from a proposed Sound Recording
Fund and compensate performers un-

WARNER MUSIC IN MARKETING VENTURE

#@ BY THOM DUFFY

NEW YORK—The Warner Music
Group has teamed up with an enter-
tainment marketing company, Track
Marketing Associates, in a joint ven-
ture to create promotional tie-ins
among advertisers and record compa-
nies, concert promoters, talent agen-
cies, and broadcasters.

The creation of the Track Market-
ing Co. was announced by Robert J.
Morgado, chairman of the Warner
Music Group, and Track Marketing
founder Stephen P. Dessau, who will
serve as chief executive of the new

venture.

The company will be involved in
concert tour sponsorships, music and
video premiums, music licensing, syn-
dicated radio programming, celebrity
endorsements, and music-oriented
sweepstakes programs.

The joint venture follows an in-
creasing number of projects in recent
years that have linked record labels
and their marketing divisions with
outside entertainment marketing
companies representing corporate
sponsors. But according to Dessau,
this is the first time a music company

(Continued on page 89)

der the terms of individual artist’s
contracts.

Composers and music publishers
will also receive royalties from a Mu-
sical Composition Fund.

The legislation also requires manu-
facturers to install digital copy man-
agement equipment in all machines
(SCMS and possible future improve-
ments) to limit digital copies, and
clearly states the legality of noncom-
mercial home taping.

Hill watchers say that a Senate-
House conference committee will set-
tle differences between the two bills
when Congress returns after Labor
Day. Passage is expected in early Oc-
tober.

Music and hardware industry rep-
resentatives hailed the markup as a
victory stemming from the historic
1991 compromise between the two
factions. Both industries had worked
together in the last two sessions of
Congress and had banked on House
action before the Aug. 13 recess to
ensure Congressional passage of the
bill this fall in anticipation of plans to
introduce DCC and MiniDisc hard-
ware and software to the U.S.

Although DCC has encountered a
delay, the separate launches of the
two formats are expected to take
place in time for the holiday-selling
season (Billboard, Aug. 8).

BILL HOLLAND

In the end, apart from the cultural
exceptions, Canada offered to chop
current tariffs in many areas covered
by the agreement, and agreed to beef
up copyright protection and enforce-
ment policies, as did Mexico.

“We’re happy about the intellectual
property provisions,” says Rosen.
“So the treaty’s a mixed bag for us.”

Several subjects of contention in
the cultural field, however, focused
on the future, including the ramifica-
tions of a performance-rights bill
pending in the Canadian parliament.

Insiders say the U.S. record labels,
which have been unable to pass a
U.S. performance-rights bill here
(which would make radio stations pay
a royalty to record companies and
performers for the use of sound re-

(Continued on page 87)

Sony Stepping
Closer To MD
Format Launch

B BY SUSAN NUNZIATA

TOKYO—Sony Corp. will begin
shipping MiniDisc professional
evaluation units in the near future
and has finalized tooling for its
new hardware manufacturing
line. With such steps in mind,
Sony president Norio Ohga reiter-
ated that the company is on target
for its planned Nov. 1 format
launch here.

Akira Suzuki, GM of Sony’s MD
promotion department, told a
group of journalists at the compa-
ny’s headquarters in early Au-
gust the professional evaluation
units are to be sent selectively to
replication facilities, studios, and
labels. He indicated that “several
events” are being planned in the
September/October time frame to
announce final plans for product
development and marketing, at
which time sources say a working
production model of the portable
MD unit may be shown.

On Aug. 4, Ohga demonstrated
a working production model of an
automotive MD unit, which he

(Continued on page 86)
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BMG Unwraps GD-Package Rehate

Offer Is 17-Cent Across-The-Board Discount

B BY PAUL VERNA
and ED CHRISTMAN

NEW YORK—BMG Distribution is
the fourth major to unveil a CD-pack-
age rebate program to assist retail-
ers in the transition from the soon-to-
be-extinct 6-by-12-inch cardboard
longbox to the plastic jewel box.
Unlike programs announced re-
cently by WEA Corp., PolyGram
Group Distribution, and Sony Music
Distribution—all of which provided
different levels of rebates for specific
categories of product—BMG’s is a

17-cent discount across the board on
album-length CDs bought between
Aug. 1, 1992, and July 31, 1993 (Bill-
board, July 4, Aug. 8).

According to an Aug. 11 letter
signed by BMG senior VP of sales
Rick Cohen, the rebates will be cred-
ited to retailers’ accounts beginning
Nov. 1, 1992, through Oct. 31, 1993,
on a quarterly basis. “[Seventeen]
cents per SKU will be charged on all
returns processed of compact discs
eligible for the rebate on shipments”
during that period, reads the letter.

The policy excludes CD-5s, CD sin-

Tower Records tests a jewel-box-only display at its Sunset Boulevard store

in West Hollywood in anticipation of the April 1993 industrywide deadline for
jewel-box-only packaging. The new fixtures were developed at Tower's own
shop in West Sacramento, Calif. (Photo: Glenn Waggner/BPI)

B BY CRAIG ROSEN

LOS ANGELES—Initial consumer
reaction to Tower Records’ test of
merchandising compact discs with-
out longboxes is mixed.

In the chain’s Sunset Boulevard
store in West Hollywood, approxi-
mately 1,500 album-length CDs are
being displayed without longboxes
in special racks (Billboard, Aug. 15).
While some store visitors applaud-
ed the move to do away with waste-
ful packaging, others complained
about the loss of longbox cover

SHOPPERS REACT TO TOWER CD TEST

artwork. Both camps seemed a bit
confused by the display.

“I thought they were imports,”
said Eric Poole, a TV writer who
was picking up three CDs in long-
boxes. “It’s a little harder to look
at,” he added. “But all of that pack-
aging is such a waste.”

Ron Singleton, an insurance ad-
juster, initially thought the CDs
were used. “This packaging is bet-
ter,” he said, referring to a longhox
he had picked up. “I miss the art
from the albums. There’s always

(Continued on page 87)

Avant-Garde

B BY SUSAN ELLIOTT

NEW YORK—Composer John
Cage, the founding father of the
avant-garde in this country, died
here Aug. 12 of a stroke at St. Vin-
cent’s Hospital. Cage, who was to
celebrate his 80th birthday Sept. 5,
is generally acknowledged as hav-
ing had the greatest impact on
world music of any American com-
poser in this century. He leaves be-
hind many recordings of his works.

But his influence reached far be-
yond the musical world, to the cho-
reography of Merce Cunningham,
his lifelong collaborator, to perfor-
mance artist Meredith Monk, to art-

ists Jasper Johns and Robert
Rauschenberg.

His 60-year career produced liter-
ally hundreds of works, from con-
ventional to what he called
“chance” music, which eschewed
traditional musical organization and
notation in favor of random, off-
beat, and usually spontaneous mu-
sic-making. He paved the way for
Minimalism—Philip Glass is just
one of the many composers who
have acknowledged his influence.

His works have always been con-
troversial. Perhaps his most fa-
mous, “4’33",” for solo artist or any
combination of performers, consists
of four minutes and 33 seconds of si-

gles, CD boxed sets, CDs sold in slip
cases, and “CDs sold on a nonreturn-
able basis.”

The letter also indicates that BMG,
like Sony and other majors, has be-
gun shrink-wrapping jewel boxes in-
side longboxes during the interim pe-
riod, and is using an industry-accept-
ed standard sticker on the longbox
indicating that the jewel box inside is
wrapped.

While it was too early to gauge re-
tail reaction to the BMG announce-
ment at press time, Howard Appel-
baum, executive VP at 35-store
Kemp Mill Music, based in suburban
Washington, D.C., believes the rebate
falls short of his needs. He says,
“Given that BMG is more hit orient-
ed—there’s less depth to their cata-
log—and given the amount of catalog
business we do, the 17 cents is not as
generous on a percentage basis as
the tiered system of some of the oth-
er companies. | haven’t broken out
the numbers specifically, but [the
BMG offer] would require me to do
more lower-priced catalog business
as a percentage of sales than what |
have traditionally done with BMG.”

Nevertheless, Appelbaum says he
appreciates any help he can get from
the manufacturers as he braces for
the conversion to the new packaging
standard, which takes effect in April
of next year.

“My attitude is we are not owed
this money by the record manufac-
turers and I'm happy to see that
they’re responding to our needs,” he
says.

BMG Distribution president Pete
Jones comments, “I am sure that ev-
erybody is going to feel that [our re-
bate] amount is not as much as they
wanted it to be. I don’t know how we
can respond to that except to say
there is no popular answer here. But
I'am trying to be as sensitive as I can.
What is important is we are trying to
help [retailers] with their transition
costs, but we have our own transition
costs as well.”

Jones points out that the BMG pro-
gram may not have a rebate as high
as PolyGram’s or WEA'’s, but he says

(Continued on page 86)

Pioneer John Gage Dies

lence. The performers sit silently on
stage; the music is whatever sounds
the audience makes or noises that
seep into the auditorium from out-
side.

In 1943 Cage led a percussion con-
cert at the Museum of Modern Art
that first brought him to national
attention. One of his pieces called
for, among other instruments, flow-
er pots, cowbells, and frequency os-
cillators.

His works are scored for instru-
ments of all kinds, including voice,
radios, glasses of water, decks of
cards, electronic tape, and prepared
piano, which creates all manner of

(Continued on page 87)

POP-=ROCK-*"R&B"RAP*DANCE*COUNTRY *LATIN*CLASSICAL+*«JAZZ-"

MUSIC VIDEO

B BY EDWARD MORRIS

NASHVILLE—Vince Gill and Trav-
is Tritt will be competing for the
most Country Music Assn. awards
Sept. 30, when ceremonies air on the
annual CBS-TV special from the
Grand Ole Opry House here. Gill and
Tritt have five nominations each.
Alan Jackson and Reba McEntire
are tied with four each.

Contenders for CMA honors
were announced at a press confer-
ence here Aug. 13.

Garth Brooks, who has taken
country music to new levels of sales
and exposure during the past two
years, is in the running for three
trophies, including the top one, en-
tertainer of the year.

Billy Ray Cyrus, whose best-sell-
ing “Some Gave All” album still
crowns The Billboard 200 and Top
Country Albums charts, will vie for

Gill & Tritt Each Lasso
Five GMA Nominations

two distinctions.

These are the categories and
nominees:

Entertainer of the year: Brooks,
Gill, Jackson, McEntire, Tritt.

Male vocalist: Brooks, Gill, Jack-
son, Tritt, Joe Diffie.

Female vocalist: McEntire, Mary-
Chapin Carpenter, Wynonna Judd,
Tanya Tucker, Trisha Yearwood.

Vocal group: Alabama, Diamond
Rio, McBride & the Ride, Sawyer
Brown, Shenandoah.

Vocal duo: Baillie & the Boys,
Bellamy Brothers, Brooks & Dunn,
the Judds, Sweethearts Of The Ro-
deo.

Horizon award: Suzy Bogguss,
Brooks & Dunn, Billy Dean, Pam
Tillis, Trisha Yearwood.

Single: “Achy Breaky Heart,” by
Billy Ray Cyrus, on Mercury Rec-
ords, produced by Joe Scaife, Jim

(Continued on page 89)

Hale To The Chief: Milgrim
Gets New Post At Capitol

B BY CHRIS MORRIS

LOS ANGELES—Capitol Records
president Hale Milgrim will now also
serve as the label's CEO.

Milgrim joined Capitol as president
in November 1989. Since then, the la-
bel says, it has achieved two consecu-
tive record sales years and its highest
profits in 20 years.

In a prepared statement, EMI Mu-
sic president/CEQO Jim Fifield said
Milgrim “has considerably bolstered
EMI Music’s North American opera-
tions.” Capitol-EMI Music president/
CEO Joe Smith added, “Capitol Rec-
ords’ extraordinary success over the
last few years aptly reflects the tre-
mendous job Hale has done.”

Milgrim says, “I'm taking sort of a
bow for everybody. A lot of people
have been working very hard for a
long time.”

Under Milgrim during the last
year, Capitol has followed up on pre-
vious chart successes, revitalized at
least one of the label’s major acts,
and seen a couple of breakthroughs
with longtime signees.

Bonnie Raitt’s “Luck Of The
Draw,” now nearing sales of 5 million
in the U.S., proved a potent successor
to the singer’s “Nick Of Time,” while
Hammer’s “Too Legit To Quit,” now
triple-platinum, was a powerful se-
quel to 1990’s septuple-platinum
“Please Hammer Don’t Hurt 'Em.”

This year, after the unexpected
failure of its Capitol debut ‘“Paul’s
Boutique,” the Beastie Boys’ “Check
Your Head” went gold.

Megadeth’s “Countdown To Ex-
tinction” entered The Billboard 200 at
No. 2 and is now approaching plati-
num, and Milgrim says Tom Coch-
rane’s “Mad Mad World” is poised to

become the Canadian rocker’s first
American gold album.

Milgrim says “the next step for-
ward” for the label will be the devel-
opment of Capitol’s roster of new
acts and its recently signed estab-
lished artists. The company’s current
and forthcoming releases include al-
bums by rock singer/songwriter Gra-
ham Parker, soul-pop duo Charles &
Eddie, hard rock act Blind Melon, re-
grouped punk trailblazers Television,
longtime L.A. punk mainstay Thelon-
ious Monster, and producer Bob
Rock’s band Rockhead.

Columbhia Has
Strategy For
Blues Boxes

B BY TRUDI MILLER

NEW YORK—It’s often hard to
find ways of marketing nonmain-
stream music beyond its core au-
dience. But Columbia/Legacy’s
strategy for promoting classic
blues collections is simple: Let the
music speak for itself.
Columbia/Legacy’s 1990 boxed
set “Robert Johnson—The Com-
plete Recordings’ has sold
500,000 copies and won a Gram-
my. Now, with “Roots N’ Blues—
The Retrospective 1925-1950"
boxed set (released on Columbia/
Legacy June 30) and Columbia’s
upcoming “Roots Of Rhythm And
Blues—A Tribute To The Robert
(Continued on page 22)
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Cyrus’ ‘Achy’ Breaks In |

Europe Posing As Pop

B BY ANDREW VAUGHAN
and ADAM WHITE

LONDON—RBIlly Ray Cyrus is suc-
ceeding where many of his country
music contemporaries have so far
failed: abroad. His single, “Achy
Breaky Heart,” has gained a top-five
chart position in the U.K., and is accu-
mulating sufficient enough airplay in
Germany to indicate chart action
within two weeks. The single is also
charting in Holland, and receiving
significant airplay in Sweden.

Cyrus is making a lightning promo-
tional visit to Europe later this month,
with a heavy media schedule in the
U.K. and an appearance at PolyGram
Germany’s national sales conference.
His album, “Some Gave All,” is to be
released Monday (17) in Britain, and
will follow in Germany next month. It
has already been shipped in some Con-
tinental territories.

“Achy Breaky Heart” is lifting the
spirits of country music supporters in
Europe, where record companies
have generally found it difficult—if
not impossible—to break the new
wave of Nashville stars. Among
those encouraged is Martin Satterth-
waite, U.K. director of the Country
Music Assn. “It shows that country
music can have hit singles,” he says,
noting that the exposure for Cyrus’
videoclip on Britain’s national TV
countdown show, “Top Of The Pops,”
was important.

More detached observers are wait-
ing to see whether Cyrus can sell al-
bums from what is generally regard-
ed here as a pop single. “We're not
using the word ‘country’ very much
in our marketing campaign,” admits
Peter Schultz, European marketing
manager for U.S. repertoire at Poly-
Gram International’s London head-
quarters.

Sean Bye, product manager at
Phonogram Records U.K., says, “We
didn’t look at Billy Ray in a certain
way because he was a country act.
Nor did we try to pretend that he
wasn't from Nashville. The song was

a great song, and that’s all there is to
it really. We treated it like any pop
single.”

London’s Capital Radio took the
early lead in airplay, according to
Schultz. “We saw that 60% to 70% of
the record’s sales during the first
weeks of release came from the sta-
tion’s [listening] area.”

The last top-10 single by country
artists in the U.K. was Kenny Rogers
and Dolly Parton’s “Islands In The
Stream” in 1983. Few other country
singles have charted at all since then.

Among the current crop of U.S.
country stars, Garth Brooks is per-
haps the most conspicuously absent
from European charts. But execu-
tives at EMI Records U.K., which has
been working Brooks’ product
through its strategic marketing de-
partment, claim they are heartened,
rather than dislocated, by the Cyrus

(Continued on page 65)

Top Five And Loving It. Columbia recording artist Sophie B. Hawkins, front, is
delighted to hear that her single *‘Damn | Wish | Was Your Lover” reached the
top five on Billboard's Hot 100. Congratulating her, from left, are music publisher
Emerald Forest Entertainment co-chairmen Linda Blum-Huntington and Marla
McNally; and Hawkins' manager, Peter Rudge.

B BY DEBORAH RUSSELL

LOS ANGELES—PolyGram has
opened the doors on Atlas Rec-
ords, the first West Coast core la-
bel to be marketed through its Po-
lyGram Label Group.

Industry veteran Nick Gatfield
is president of the new label,
which is based at PLG’s L.A. of-
fice. Gatfield will oversee the dai-
ly operation and will scout talent
for the label’s roster.

Atlas’ first two signings are
the Tucson, Ariz.-based alterna-
tive rock band the Sand Rubies
(formerly the Sidewinders) and
the English act Fret Blanket.
Both bands have albums slated
for early 1993.

Tom Storms has been hired as
West Coast A&R scout, and Gat-
field says he expects to hire an

P’Gram’s New Atlas Lahel Bom In L.A.

L.A.-based senior A&R staffer
shortly. U.K.-based A&R scout
Mick Mercer is heading up the At-
las satellite division overseas.

PRODUCTION DEAL WITH CHERTOFF

In addition, industry veteran
Rick Chertoff recently closed a
production deal with Atlas. The
pact calls for Chertoff to sign and
produce at least two acts per year
for the label. Chertoff, who will
be based at PolyGram’s New York
headquarters, will act as an exec-
utive producer and A&R consul-
tant to the other PLG labels, as
well.

“This will always be an A&R-
based label,”’ Gatfield says. “All
of the PLG labels are very reper-
toire-led.”

Gatfield projects he will hire a
general manager for an East

Coast Atlas office, based at
PLG’s New York headquarters,
by year’s end.

Staffing will be gradual and
calculated, he says.

“I’'m looking to build the label
from the repertoire up; when we
have the repertoire, we’ll build
the staff to work it,” says Gat-
field.

PLG will handle the promotion,
sales, and marketing of Atlas ti-
tles, and Gatfield says he will ex-
ercise a major influence on each
campaign. All Atlas releases will
be handled by PolyGram Group
Distribution.

The 1993 Atlas release schedule
is set to include about six titles,
and Gatfield says he hopes to de-
velop a multigenre roster of tal-
ent, ranging from alternative
rock to rap and R&B.

RECORD COMPANIES. Hale Milgrim is
named CEO of Capitol Records in
Los Angeles. He remains president
of the company. (See story, page 10.)

Savage Records appoints Gordon
Anderson VP/GM in New York,
Bruce Brody regional director of East
Coast promotion in New York, Jim
Davenport Southeast regional direc-
tor in Atlanta, Bob Feineigle Mid-
Central and Midwest regional director
in Chicago, Tony Williams Southwest
regional director in Dallas, and Walter
Winnick Western regional director in
Los Angeles. They were, respectively,
president of Music Corps. Inc., region-
al promotion manager at Morgan
Creek, regional promotion manager at
Charisma, A&R director of Epic, radio
programmer at various Texas sta-
tions, and VP of management firm Or-
acle Entertainment.

J.P. Bommel is named VP of inter-
national marketing for Columbia
Records in New York. He was VP of

ANDERSON

MILGRIM

international for EMI/U.S.A.

Jon Leshay is promoted to VP of
alternative/video promotion for Elek-
tra Entertainment in New York. He
was director of national promotion.

Phil Costello is appointed VP of
promotion at Def American Record-
ings in Burbank, Calif. He was senior
director of promotion at Virgin.

Stephen Prendergast is named na-
tional director of artist development
for Zoo Entertainment in Los Ange-
les. He was an artist manager.

Gina Iorillo is promoted to senior
director of national promotion for

EXECUTIVE TURNTABLE

BOMMEL LESHAY
MCA Records in Los Angeles. She
was director of national promotion.
Kathie Reed will handle national
metal/alternative promotion at Gef-
fen Records in Los Angeles. She was
product manager at Metal Blade.
Francisco Bestard is appointed di-
rector of business development for
PolyGram Latin America. He is cur-
rently based in London but will soon
relocate to Miami. He had been work-
ing as an entertainment attorney.
David Bower is appointed press
and public relations manager at Te-
larc International Corp. in Cleveland.

Ice-T To Join
The Talk Show
Gircuit Via HBO

LOS ANGELES—Starting early
next year, Ice-T will be doing his rap-
ping as the host of a show on the
Home Box Office cable network.

The musician, who recently dropped
the controversial song “Cop Killer”
from the self-titled album by his hard
rock band Body Count (Billboard, Aug.
8), will host “Ice-TV,” which is de-
scribed by an HBO spokesperson as
“an entertainment-talk show.”

The spokesperson says the cable
network will air four half-hour epi-
sodes of “Ice-TV” early in 1993. On
each program, the rapper, who will
not perform music on the show, will
sereen a clip from a black exploitation
film of the '70s, and then use the clip
as a springboard for a discussion
with his guest for the evening.

Ice-T is no stranger to “blaxploita-
tion” movies: Last year, he co-pro-
duced “Pimps, Players & Private
Eyes,” a compilation of soundtrack
music from the genre that was re-
leased by Sire/Warner Bros., which
also issues his rap and rock albums.

Like Sire, HBO is owned and oper-
ated by Time Warner Inc. The corpo-
ration came under heavy fire from
politicians and was threatened with
boycotts and stock divestitures by po-
lice groups for releasing “Cop Kill-
er.” But, publicly at least, Time
Warner stood firmly behind Ice-T’s
decision to record the song; Sire/
Warner Bros. ultimately withdrew
the track at the singer’s request.

According to sources, “Ice-TV”
was in development before the “Cop
Killer” outery exploded.

So far, no guests have been an-
nounced for “Ice-TV,” which is being
produced by Carl Craig, who also pro-
duced writer/director/actor Robert
Townsend’s HBO specials. Taping of
the shows will be subject to IceT's
heavy touring schedule during the re-
mainder of the year.

Ice-T and his manager Jorge Hino-
josa were on tour in Australia and un-
available for further comment on the
series. CHRIS MORRIS

COSTELLO PRENDERGAST

He was classical buyer at the Cinein-
nati location of Record Theatre.

PUBLISHING. Alison Smith is promoted
to senior director of performing
rights at BMI in New York. She was
director of performing rights.

RELATED FIELDS. The Recording Indus-
try Assn. of America in Washington,
D.C., names Neal Ashby director of
creative services and Ellen Caldwell
media relations director. They were,
respectively, lead designer for ad
agency Clark Keller, and account ex-

IORILLO SMITH

ecutive with PR firm Burson-Mar-
steller.

Michael Ameen is named execu-
tive VP and partner in Sound City
Entertainment in Van Nuys, Calif.,
comprising Sound City Management,
Sound City Studios, Sound City Pro-
ductions, Namrac Music, and Souci
Music. He was head of management
firm Ameen Entertainment Group.

Bruce M. Merley is named facility
manager for Music Annex Audio
Post Production in San Francisco. He
was president/GM of Clinton Record-
ing Studios in New York.
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Damn Yankees Go In For The Kill
But Hunting Season Pushes Back Tour

M BY CHRIS MORRIS

LOS ANGELES—Damn Yankees
may be the only rock’n'roll band that
has ever pushed back a major concert
tour due largely to hunting season.
The quartet, which features guitar-
ist Ted Nugent, former Styx guitar-
ist/vocalist Tommy Shaw, ex-Night
Ranger bassist/vocalist Jack Blades,
and drummer Michael Cartellone,
has followed up its double-platinum
self-titled 1990 debut with a new

The members of Damn Yankees won't
be hitting the road to support their new
Warner Bros. album, “Don't Tread,
until after the conclusion of hunting
season. From left are Jack Blades,
Michael Cartellone, Ted Nugent, and
Tommy Shaw.

Warner Bros. alboum, “Don’t Tread.”

But the group won't be hitting the
road in support of the new record un-
til Dec. 1. And some of the delay in-
volves the sportsmanly proclivities of
Nugent, a rabid outdoorsman who
publishes his own hunting magazine,
Ted Nugent World Bowhunter, and
earlier this year issued a book about
how to cook what you kill.

“Certainly it’s no secret that my
outdoor hunting lifestyle is not a
hobby or recreation with me, it really
is a lifestyle,” Nugent says. “And
damn if the release of our album
doesn’t coincide with the beginning of
hunting season. That’s it in a nutshell.
It pisses a lot of people off, but the
only reason I’'m at all sane is because
I've been able to maintain a balance.

“It just happens to coincide with an
intelligent preparation scheme,” Nu-
gent continues. “The single’s out now,
the album’s out now, it'll be in the
pipeline by the first of September.
The next single will probably be
needed in September.”

Adds Shaw, “It’s a reasonable
amount of time. When we go out and
tour, we don’t come home.”

Although no details have been
nailed down regarding a '92-'93 tour,
the band mates believe it will be
equally as long as the stint the group

Too Short Long On Success
With Release Of Latest Set

B BY HAVELOCK NELSON

NEW YORK—Too Short gets to the
point when he lays out the facts of his
career in “In The Trunk,” slated as the
second single from his latest Jive al-
bum, “Shorty The Pimp”: “I'm not a
tongue-twistin’ rapper with a funny
style/Don’t dress hip-hop an’ dance
real wild . .. But I sell records like a
muthafucka.”

With bass-heavy beats, raw lyrics, a
no-frills stage show, and a slow, mo-
notonous delivery, this Oakland, Ca-
lif.-based performer has sold more
than 1.5 million copies apiece of his
last two albums, 1990’s “Short Dog’s
In The House” and 1989’s “Life Is . . .
Too Short.” His 1987 Jive debut,
“Born To Mack,” is gold and still sell-
ing between 1,000 and 4,000 copies per
week.

On July 14, the label (distributed
through BMG) shipped 400,000 copies

of “Shorty The Pimp.” After moving
82,000 of them in a week, the title de-
buted at No. 6 on The Billboard 200.
Simultaneously, it entered the Top
R&B Albums chart at No. 60; one
week later, it had jumped to No. 27
with a bullet.

Two years ago, Too Short gained
mainstream exposure via the socially
aware single “The Ghetto,” which used
Donny Hathaway’s "70s classic for in-
spiration. With the new album, Short
returns to the underground, using the
sound he established on albums dis-
tributed independently by 75 Girls
Records and, later, Dangerous Music,
which Too Short owns. “Shorty The
Pimp” is vintage Too Short, filled with
unbleeped cursing and outrageous
tales from da "hood. Too Short is fur-
ther exploiting his popular pimp per-
sona, which he claims is all a jokey act.
“If people don’t see the humor in it,”

(Continued on page 23)
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Michael Brecker

did in support of its debut record—
281 dates in 1990-91.

“We're gonna tour like teenage idi-
ots,” Nugent says. “It’s gonna accel-
erate. We're gonna start out where
we left off—the 10,000-20,000-seat
arenas—and continue with that until
we see the demand go elsewhere.”

To kick the album off, Warner
Bros. has mounted a push behind the
track “Don’t Tread On Me,” which al-
ready has climbed to No. 3 on Bill-
board’s Album Rock Tracks chart.

Besides being included on the new
album, the anthemic track is also fea-
tured on the Olympics-themed “Bar-
celona Gold” compilation. A video of

Pressing On. 4AD/Warner Bros. act the Wolfgang Press takes an intense break
prior to playing a sold-out show at L.A.’s The Whisky. The band is celebrating
its modern rock hit, ‘A Girl Like You,” from its new album, “Queer.”” From left
are Jimmy Dickson, national promotion manager, Warner Bros.; Andrew Geay
and Mick Allen, the Wolfgang Press; Paul V, Warner Bros. national promotion
manager; and band member Mark Cox.

(Continued on page 15)

G REAT BALLS OF FIRE: Metallica singer/guitar-
ist James Hetfield is expected to make a full recovery
from burns he received after he stepped on an explod-
ing flashpot during an Aug. 8 show in Montreal. The
band, which is touring with Faith No More and Guns
N’ Roses, was more than an hour into its set when the
accident occurred. Hetfield was rushed to the hospital
and treated for second- and third-degree burns on his
left hand, as well as first-degree burns on his right
arm. According to a spokesperson at the group's label,
Elektra, Hetfield can’t play the

Explosive Set Injures Metallica’s Hetfield;
Crowds Out Of Control; Newpoured Folk

changes were made and I can’t imagine what those
changes would be.” He added that he would be hesi-
tant to book a package similar to Lollapalooza that ap-
pealed to the same demo.

SHOWER THE PEOPLE: No public outbursts
marred the Ben & Jerry’s Newport Folk Festival in
Rhode Island, although cloudbursts made for a soggy
second day. More than 8,500 people jammed Fort

Adams State Park on Aug. 8 for

guitar for two-to-four weeks.
While decisions are being made as
to how to handle the situation for
the rest of the tour, the three
dates immediately following the
Montreal concert (slated for Tor-
onto, Denver, and San Diego)
have been postponed.

seven hours of music featuring
Bruce Cockburn, Cris William-
son, David Wilcox, Patty Lar-
kin, Shawn Colvin (substituting
for an ill Michelle Shocked), and
Suzanne Vega. The trouble (and
lightning) struck Aug. 9. It was
pouring by the time the first band

TROUBLE IN PARADISE
City: Following Metallica’s Mon-
treal mishap, Guns N’ Roses began playing earlier
than planned. After performing for approximately an
hour, lead singer Axl Rose left the stage, allegedly be-
cause of vocal problems. As the 53,000 patrons began
exiting Olympic Stadium, about 2,000 agitated fans be-
gan throwing things and smashing windows. Accord-
ing to Olympic Stadium spokeswoman Brigette
Tremblay, damage estimates are still being gathered,
but two cars on exhibit in the building were set on fire
and totaled. Many windows were broken, including
those covering a case of Montreal Expos souvenirs, all
of which were stolen. Additionally, a police car was
overturned and approximately 15 people suffered mi-
nor injuries, Tremblay says. Olympic Stadium presi-
dent Pierre Bibeau says, “Guns N’ Roses will never
step foot in this stadium again.” The band’s label, Gef-
fen Records, has no official comment.

JUST IN CASE AXL was starting to feel alone in be-
ing the summer’s main agent provocateur, the Lolla-
palooza tour caused a commotion of its own during a
stop at Great Woods Center for the Performing Arts
in Mansfield, Mass., Aug. 7-8. Aside from a bonfire set
on the lawn, the Aug. 7 show went fine. However, on
the second night, several bonfires were set and fans
began ripping up and tossing lawn sod. Ministry stop-
ped its set and asked the crowd to calm down. That an-
nouncement, as well as one previous to the Red Hot
Chili Peppers’ set, appeared to do the trick. Great
Woods GM Bruce Montgomery says, “We're not will-
ing to rebook Lollapalooza next year unless major

by Melinda Newman

took the stage, but close to 1,000
intrepid folkies stuck around to
see Loudon Wainwright III, the
Nashville Bluegrass Band, the
Fairfield Four, Beausoleil, and Mary-Chapin Car-
penter. It was during “The Four Voices Of Har-
mony”—an ad hoc group formed by Carpenter, Indigo
Girls Emily Saliers and Amy Ray, and Joan Baez—
that a bolt of lightning killed the sound system, bring-
ing an abrupt end to the event’s finale.

SPEAKING OF David Wilcox, the A&M artist
stopped by the Billboard and Musician offices last
week to preview material from his upcoming third solo
album. With his gentle songwriting and guitar playing
as well as his tenderly emotive vocals, Wilcox showed
why he’s a favorite among such artists as James Tay-
lor. Though radio has yet to embrace Wilcox, “That’s
What The Lonely Is For,” “Break In The Cup,” and
“Farthest Shore” all sound like adult contemporary
winners from where we sit. The new album comes out
in January or February.

SIGNINGS: Former Replacements bassist Tommy
Stinson has signed with Warner Bros. His first solo
record will be out in November . .. Actress Traci
Lords has linked with Radioactive Records with her
debut planned for an early 1993 release. We can only
imagine what those videos will look like.

Assistance in preparing this column was provided by
Greg Reibman in Boston.
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Mike Oldfield Chimes In With ‘“Tubular Bells IV’

H BY ADAM WHITE

LONDON—When searchlights slash
the sky at Edinburgh Castle in Scot-
land Sept. 4, at least two people will
feel a frisson of anticipation. One will
be musician Mike Oldfield, as he pre-
pares to perform “Tubular Bells IL,”
the 1992 sequel to his signature work
from 20 years earlier. The other will be
Rob Dickins, chairman of Warner Mu-
sic UK., for whom Oldfield’s new work
is a priority release for the fall.

Oldfield debuts his composition in its
entirety as part of next month’s Edin-
burgh Festival, with a live broadcast on
BBC-TV and proceeds to be donated to
the Prince’s Trusts in Scotland. On
Aug. 31, WEA Records ships “Tubular
Bells 11" in the UK. and most world
markets. On Sept. 15, the album will be
released in the U.S. by Reprise.

Dickins signed Oldfield earlier this
year. Separately, the musician has a
home video deal for “Tubular Bells I1T”
with Warner, and a new publishing
pact with EMT Music Publishing—
which, coincidentally, acquired his pre-
vious copyrights when it bought the
Virgin Music Group this past summer.

Oldfield’s catalog of past record-
ings—about a dozen albums—stays
with Virgin Records. “Tubular Bells”
has sold an estimated 16 million copies
worldwide since 1973. In recent years,
its average annual sales have been
about 100,000, according to Oldfield’s
manager, Clive Banks.

Dickins says the sequel can reach
beyond the audience familiar with the
first album—which WEA is calling the
“prequel” in its publicity material.
“When ‘Tubular Bells’ came out,” he
declares, “it was a challenging piece of
music to a generation that had been
through the Beatles, the Stones, flower
power, and ali those kinds of things.
When you've gone from ‘She Loves
You’ to ‘Strawberry Fields Forever,’
it’s like you're looking for something
else. It did incredibly well by being
wonderful music—but at the right
time.”

Today, argues Dickins, a new audi-
ence wants to be challenged. “The
youth culture has been getting very
minimalist music, just drumbeats and
samples. What I’'m hoping is that
there’s a subgeneration of young peo-
ple who are saying, ‘Is there anything
else?’ Classical music serves that to a
degree, but it’s not part of our youth
culture. People flirt with it more than
really get into it.”

The deciding factor for Dickins with
“Tubular Bells I1” was the involvement
of producer Trevor Horn. “Mike
[Oldfield] is of a period, while Trevor
has always been today and tomorrow,
never yesterday. Mike is from a com-
pletely different culture, which is to
play everything live; Trevor’s from this
higher technological world. He was the
last piece in the jigsaw, which made me
think we could really make this valid
for the "90s.”

The Warner executive continues, “I
also thought there would be creative
friction—there was, of course—which
would benefit the piece. It’s very much
Mike’s album, but it’s like anything, if
you spice it with something very
strong, it suddenly brings it alive.”

Horn, who is credited as co-producer
of “Tubular Bells I11” with Oldfield and
Tom Newman, maintains an ongoing
relationship with Warner Music U.K.

The company has an equity stake in his
label, ZTT Records.

Dickins acknowledges that “Tubular
Bells IT” will invite comparisons with
Oldfield’s original. “I suppose we live in
a world of ‘Alien 3,” ‘Lethal Weapon 3,
and ‘Terminator 2.” Fifteen years ago,
[the idea of] ‘Tubular Bells I’ probably
had nothing to do with entertainment
philosophy. But whether you take the
artistic side or the success side, a se-
quel doesn’t necessarily mean a cash-
in. ‘Godfather 2’ was a better film than

‘The Godfather,” for instance. It's not
Mike Oldfield using the idea to sell rec-
ords, it's the logical, 20-years-after
piece of music.”

The sequel and “prequel” might
even have been marketed together in a
joint campaign between WEA and Vir-
gin, but talks to that effect dead-ended.
Banks explains, “We tried to say to
Virgin, ‘Let’s work on it together next
year, we'll have Mike remaster the cat-
alog and everything.” But they wanted
to do it this year, which means we won’t

»

be involved. Can you imagine the cam-
paign there could have been if we'd
done it together next year?”

The Edinburgh concert is a “trvout”
for Oldfield going on the road, accord-
ing to Banks, with plans for a Euro-
pean tour next year, beginning in Ger-
many. He says U.S. dates are
“definitely” under consideration, with
New York’s Carnegie Hall as the ideal
tvpe of venue. “Mike is keen to tour the
entire world.”

(Continued on puge 43)
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EMI Puts Pedal To Metal With Carter Promo
Aims To Make Act An Unstoppable Success Worldwide

B BY BRUCE BUCKLEY

NEW YORK—If EMI Records
Group has its way, every bike mes-
senger from here to Chicago will
soon be sporting a Carter The
Unstoppable Sex Machine cap.

That is only one part of the mar-
keting plan the record company
hopes will begin to garner the act—
which is on the Chrysalis imprint—
a share of the huge popularity it ex-
periences in its native U.K.

“The amount of prerelease pro-
motion that we're doing on this band
is extraordinary,” says Ken Baum-
stein, senior VP of marketing for
EMI Records Group. “We're giving
Carter USM cycling hats to every
bike messenger that comes to our
New York and Chicago offices. It’s
just because we are really commit-
ted to breaking this band.”

The nonconventional marketing

methods match the British pop duo’s
unconventional music style, which
blends pop sounds with twisted, cyn-
ical, topical lyrics.

While Carter USM may still be
relatively unknown in the U.S,, the

‘America needs a
band that actually
says sormething for

a change’

pair has seen enormous success with
its three albums in England, inelud-
ing “1992: The Love Album,” which
debuted at No. 1 there in May.
Baumstein says EMI hopes to see
similar results here in the U.S.
through the aggressive marketing
plan, which includes direct mailings

DAMN YANKEES GO IN FOR THE KILL

(Continued from page 12)

the song, aired by NBC during the re-
cent competition, may have supplied
additional lift-off for the track.

Nugent explains, “As we were re-
cording, somebody along the line—
management or the record com-
pany—contacted NBC people, and
they were looking for the rock ele-
ment. And the name Damn Yankees
sure reeks of Americana, so I think
that attracted them. They saw we
were working-hard, playing-hard, all-
American shitkickers playing unin-
hibited rock’n’roll. ‘Don’t Tread On
Me’ just seemed to be a natural.”

Shaw says the band was startled by
NBC’s desire to use the song during
its Olympies coverage.

He recalls, “We took this confer-
ence call with the network TV guy,
and we thought it would be, ‘Could
you place the name of the product
and say NBC? We were all ready to
tell them, ‘Thanks, it was nice talk-
ing to you.' We were surprised be-
cause they said, ‘We love what you
guys are doing, and we just want
something tough. a we-don’t-take-
any-shit kind of song.””

Despite the fact that the video will
keep Damn Yankees in the public
eye during its pretour hiatus, the
band remains suspicious of the me-
dium, and in particular MTV, which
currently has “Den’t Tread On Me”

in light rotation.

“I gotta tell ya, I don’t like what
I see on MTV,” Nugent says. “I ha-
ven't watched a segment of MTV
that I could stomach. It reminds me
of AM radio in the early ’60s. It’s as
formulated as that was.”

Shaw says MTV “provided a tem-
porary, flavor-of-the-month type au-
dience, which was great. We encour-
age any kind of audience.”

But, he adds, “we noticed when
we went out on the road last time
that we had built a fan base out
there by touring, and then ‘High
Enough’ became a hit on the radio,
and then MTV played it. Then we
got a different kind of skew to our
audience. As the tour went on and
the video airplay went down, we
kind of went back to our core audi-
ence.

“I guess the bottom line is it’s nice
to be on there. We're going to con-
tinue with or without it,” Shaw con-
cludes.

Sell-through video will also play a
part in the promotion of “Don’t
Tread.” Warner senior VP of artist
relations Carl Seott says a new long-
form, “Uprising,” shot by director
Larry Gorman, will be issued in late
September or early October, priced
at $19.98.

to retail, radio, and press; a push on
merchandise sales of cycling hats,
shorts, and T-shirts at retail outlets;
and even a major-market street-
postering campaign that displays
the grinning face of President
Jimmy Carter with “The Unstoppa-
ble Sex Machine” printed below.

Heretofore, domestic sales on the
act’s two previous releases have
stalled at about 30,000 copies each,
and each received only marginal at-
tention from alternative radio.

“I think the main reason the al-
bums didn’t do very well is because
there were so many problems at
Chrysalis [now part of EMI Records
Group] at the time that we couldn’t
get a solid push, but this time
around, [ think they're really behind
it,” says band namesake Les Carter,
who is affectionately known as Fruit
Bat.

As the act’s comfort level with the
new label structure grows, Fruit
Bat notes it is more willing to make
a few concessions, such as deleting
the anti-American “Watching The
Big Apple Turn Over” from the B
side of the U.S. single “The Only
Living Boy In New Cross.” The duo
also agreed to eschew the U.K. con-
ceptual video of the song for a con-
cert version that shows the band
playing at England’s Reading Festi-
val before tens of thousands of fans.

Carter USM also has to overcome
the stigma of using tracks in con-
cert. Fruit Bat admits that even in
England, it was difficult to gain
credibility as a socially conscious al-
ternative pop duo that uses backing
tapes and sequencers live.

“We were only able to get famous
in England by playing in every little
town, every night,” he says, “but be-
cause of the size of the U.S., that ob-
viously isn’t going to work for us
here.”

Instead, Carter USM has relied
on label support and two tours with
EMF for exposure in the U.S.

But this time, with hopes that the
rewards of the record push will be
evident, Carter USM wants to draw
fans on its own merits during a Sep-
tember headlining tour.

“We decided if we were really go-
ing to do something over here, we
needed to be big-headed about it,”
says Fruit Bat. “Besides, I think
America needs us. They really need
a band that actually says something
for a change.”

| ARTIST DEVELOPMENTS |

UNCAGING A SUCCESS

It practically qualifies for what passes
as industry folklore—an out-of-town
band performs in record company
president’s office and lands a contract.
In this case, it’s the true story of how
the Cages were signed to Capitol.

Capitol president Hale Milgrim
recalls meeting the acoustic folk duo:
“A minute or two minutes into their
first song, lyrically and
instrumentally, they grabbed me,” he
says. “I knew I wanted them on the
label.”

And how did singer/songwriters
Clayton Cages and Aven (no last name
offered) talk their way into Milgrim’s
office? Without a demo tape and
through word of mouth.

About two years ago, the Atlanta-
based duo decided it was time to take
their act on the road. While
auditioning for a club date in New
York, a major-label A&R man
overheard their performance and
invited them to play in that label’s
office.

“Instead of leaving a tape that
people could put down, we went in and
played for people, and the people that
liked us, really liked us,” Cages says.
“They would tell other people.”

It was those impromptu office
showcases that eventually led to a
performance in Milgrim’s office.
“After we met with Hale, we walked
out of the meeting and said, ‘Capitol
is the place for us,” ” Cages says. “We
wanted that support from the top.

He's a music fan that liked what we
were doing, and was someone that
would back us up creatively.”

Milgrim stuck to his word,
advancing the Cages money to build a
small studio in Malibu, Calif., where
the duo spent close to a year recording
and producing “Hometown” with
Steven Soles.

Milgrim says Capitol will support
“Hometown” with a grass-roots
campaign. “We believe in building a
real base and we can accomplish that
if people see the band and hear the
record.”

Initial plans include a CEMA
branch tour hitting important retail
outlets; working college and National
Public Radio; and a video for the title
track. Additionally, the band appeared
July 21 on “The Tonight Show.”

CRAIG ROSEN

CURRYING FAVOR

Calling Mark Curry’s songs gritty
would not be resorting to cliché.
Singing or speaking, he sounds as if
he’s got a whole throat full of gravel,
and the lyries on his debut album, “It’s
Only Time” (Virgin), often have an
edge that could come only from real,
gritty situations.

Curry can explain away the unusual
nature of his voice (“I trashed my
voice singing this death-core shit
when I was 15”), but he is less
forthcoming when it comes to
explaining his songs. “Hopefully the

(Continued on page 17)

‘( Copps

GET YOUR ACTS
TOGETHER!

COPPS COLISEUM AND
HAMILTON PLACE THEATRE

STATE OF THE ART GREAT SOUND
6.5 MILLION POPULATION BASE
THE PLACE TO PLAY IN CANADA

Coliseum
CALL DOUG KIRBY {(416) 546-3105

HAMILTON
PLACE
THEATRE

Pd

DIRECTOR BF CATALOGUE DEVELOPMENT,
ATLANTIC RECORDS

DIGITAL

CC

COMPACT CASSETTE

“DCC gives music consumers access to the ease and convenience of

digital recording and playback, withouot rendering their existing
libraries of analng cassettes obsolete. The cassette of the future,

DCC is an nnltlng new format for all of us in the catalogue business.”

BILLBOARD AUGUST 22, 1992

wwWw americanradiohistorv com

15


www.americanradiohistory.com

Arfists & Music

Di Meola Prods. Sues Tomato Lahel

B BY BRUCE BUCKLEY

NEW YORK—AI Di Meola Produc-
tions has filed a breach of contract
suit against his label, Tomato Rec-
ords, in State Supreme Court and a
copyright-infringement suit against
Tomato’s distributors—Mesa/Blue

A separate suit
targets Tomato’s
distributors

Moon Recordings Ltd., Rhino Rec-
ords, and Atlantic Recording
Corp.—in federal court here.

Di Meola’s suit against Tomato
claims the company failed to prop-
erly account and pay due royalties,
distribute records to several foreign
markets, distribute videos, pay me-
chanical royalties, and properly
market the album.

Included in the suit are claims
that Di Meola is owed $11,300 in ex-

penditures he made for concerts and
promotions that should have been
claimed by Tomato as well as
$50,000 in other royalties and pro-
motional costs.

The suit claims damages from Di
Meola’s two albums on Tomato,
“World Sinfonia” and “Kiss My
Axe,” which have collectively sold
more than 150,000 copies since he
signed with the company in April
1991.

Di Meola’s lawyer says the copy-
right suit against Tomato’s distribu-
tors is merely intended to halt dis-
tribution of the albums until the suit
against Tomato is resolved.

Tomato Records president Kevin
Eggers denies all Di Meola's claims
and says the current suit “is regret-
table considering that we've taken
an artist whose career had stalled
and took him in and made him back
into a top-five or -10 artist.”

Eggers also says that while Di
Meola claims he is owed money, To-
mato has actually paid Di Meola sev-
eral royalty advances of which

AMUSEMENT BUSINESS®

nearly $200,000 had been unre-
couped.

In regard to Tomato's future rela-
tionship with Di Meola, Eggers says
the label plans to retain his five-year
contract and all of its rights under it.

Di Meola’s lawyer, Peter Shukat,
says he hopes to see his client prop-
erly compensated, adding that “it’s a
terrible thing for artists to be taken
for granted by labels like this.”

ARTISTS

IN CONCERT

.I
¥, S—| c GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GENESIS Niedersach July 10 $6,515,992 174,984 Peter Rieger
senstadion 11,13 (9,624,120 three Konzertagentur
Hannover German marks) sellouts gmbh
Germany $37.24
SRUCE SPRINGSTEEN Meadowlands  July 2325 | $6.295,707 20902 | whouse
arEna 2628 30 $28.50 11 seflouts
Fast Rutherford 3
W Aug.2,4,6
7,10
NEIL DIAMOND Wembley Arena Juiy 16-19, $4,060,744 90 506 | Barry Clayman
| London 21-22, 28 (2,114,971 eight Concerts
25 British pounds) sellouts
$45.12
NEIL DIAMOND N.EC July 7-8 $2,766,513 61925 Barry Clayman
Birmingham, 10-12 (1,440,892 ftve Concerts
England British pounds) seliouts
$45.12
NER. CHANGHD Capitai Centre Aug 67 | $897275 37338 Cellar Door Prods
Landover Md $25 37,546
two
shows. one
seltout
| JOSE CARRERAS Lardens Aug. 1 $840,385 8,150 The Classic
astle (8,740,000 selfout Concert Co GmbH
Zchoenbrunn shiliings)
Wianna $173.08/ $57.69
JOSE CARRERAS | Gendarmen- July 16 $774,958 10500 The Classic
markt (1,145,000 seliout Concert Co. GmbH
Berlin German marks)
$118.44/ $33.84
LOLAPALOGER B Molson Park Aug 5 $664 958 30,628 MCA Concerts
RED HOT CHILI PEPPERS, Barrie. Ontario ($787,443 sellout Canada
NINETRY, ICE CUBE, Canadian)
| BIRMDGARDEN $32.50/ $25
JESHIS § MARY CHAIN,
| PEARL IAN,LUSH,
LOLLAPALOCEA Univ. of British July 21 $636,289 28982 | MCA Concerts
FED HOT CHLI PEPPERS, Columbia (§757,820 seflout | Canada
WENISTRY, ICE CUBE, Thunderbird Canadian)
SHINDAARDER Stadium $35/ $25
JESUS & MARY CHAIN, Vancouver
| PEAFL LA, LITSH |
HARRY CONNICK 1R. Garden State July 29-31 $615322 22984 in-house
Arts Center $35/ $25 29,406
Holmdel, N.J three
shows
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

LEMONHEADS
JULIANA HATFIELD
The Whisky
West Hollywood, Calif.

ON PAPER, this July 29 double
bill seemed like the alternative rock
club show of the summer. In the
flesh, it was.

Lemonheads are less a band now
than a showcase for singer/song-
writer Evan Dando, who is the
group’s only original member. But
unlike other acts that have crumbled
in the midst of lineup changes
(prime example: the Replacements),
Lemonheads have flourished. The
act is touring in support of its latest
Atlantic album, “It’'s A Shame About
Ray,” which is not only its best ef-
fort to date, but one of this year’s
finest albums.

Backed by an ace rhythm section,
Dando, casually dressed in pajamas
for the occasion, focused on selec-
tions from Lemonheads’ most re-
cent effort. Although Dando isn’'t a
tremendous showman, his earnest
performances of songs such as “It's
A Shame About Ray” and “Rudder-
less” were enough to induce the
crowd to sing along and slam-dance.

Dando is one of few performers
who has been able to make the tran-
sition from Hiisker Dii-like punk to
thoughtful and tuneful pop without
losing his punkish enthusiasm. The
set highlight had opener Hatfield
joining Lemonheads on stage, re-
prising her album backup vocals on
“My Drug Buddy” and “Bit Part.”

(Continued on next page)

Hank Williams Jr.
Boxed Set Due

NASHVILLE—Capricorn Records
will release a three-CD Hank Wil-
liams Jr. boxed set Oct. 27 that con-
tains 13 previously unreleased cuts,
seven of them recorded live.

“The Bocephus Box—The Hank
Williams Jr. Collection 1979-1992”
was compiled and annotated by
Jimmy Guterman. The set contains
62 selections from the “Family Tra-
dition” through the “Maverick” al-
bums.

Among the unreleased live tracks
are Williams’ versions of Aero-
smith’s “Walk This Way,” the Geor-
gia Satellites’ “Keep Your Hands To
Yourself,” the Rolling Stones’
“Honky Tonk Women,” and Lynyrd
Skynyrd’s “Tuesday’s Gone.”

Loesser & More: Demos
Reveal Writers’ Other Talent

FOR DECADES, THE POP music
world has drawn little distinction be-
tween the songwriter and the artist.
It is expected that the rocker, the
metal band, and the rapper are—
more often than not—the authors of
the material they perform.

The history of Tin Pan Alley tells
a different tale. Here, with few nota-
ble exceptions, the songwriter crea-
ted his works and others took on the
Jjob of selling them to the public.
Among those exceptions were
George M. Cohan, a stage personal-
ity in his own right; Noel Coward,

Communications, Paul McCart-
ney’s music publishing empire that
owns Loesser’s Frank Music. A deal
is currently in the works to realize a
CD from DRG Records of the
Loesser performances, as well as
non-Loesser demo recordings of
“The Most Happy Fella,” including
material later revised in the final pro-
duction. In addition, his widow, Jo
Loesser, a featured player in the
original 1956 production of
“Fella,"—she was known as Jo Sulli-
van then—was a performer in a re-
cent revue, “Perfectly Frank,” which

who could will also see
sing, act, and - the light of
also write suc- day in a com-
cessful non- s mercial re-
musical stage- i e lease  from
and screen- e R e S DRG.

plays;  and ML gy |fege g@@ The Loes-
Johnny Mer- ser demos

cer, as good a
pop singer as
any in his era, although his prolific
cupboard of songs provided plenty of
larder for others to introduce. To a
lesser degree, the great composer
Harold Arlen could hold his own as
a pop singer; he made several albums
that showcased his affinity for blues-
style singing and writing.

But, overwhelmingly, songwriters
of Tin Pan Alley and their theater/
movie counterparts wrote for the
singing talents of others. Yet these
songwriters often knew how to put
over a song, creating demo record-
ings that made up in charm what they
lacked in polished delivery. Irving
Berlin, a singing waiter on N.Y.’s
Bowery early in his long career,
made demo recordings, including a
collection of his songs from his 1949
Broadway show “Miss Liberty.” He
also made many public appearances
singing “God Bless America” and
“Oh, How I Hate To Get Up In The
Morning.” Cole Porter, an American
with a precise upper-crust manner of
speech bespeaking his family’s long-
standing wealth, made many demos,
some of which have reached the com-
mercial recording world. Arthur
Schwartz, the composer of such clas-
sics as “Dancing In The Dark” and
“You And The Night & The Music,”
was not to the manor born, but never-
theless had an upper-crust flair to his
singing; about a decade ago he made
a studio recording of his songs re-
leased by RCA.

And, of course, Sammy Cahn, the
veteran lyrist, continues his one-man
shows around the country.

About to surface for commercial
release are demo recordings by
Frank Loesser, who has post-
humously become the darling of
Broadway with hit revivals of his
“Guys & Dolls” and *“Most Happy
Fella.” To keep the momentum going,
other Loesser revivals are in the
works, including “Where’s Charley?”
and “How To Succeed In Business
Without Really Trying.”

Loesser’s demo renditions of songs
from “Guys & Dolls” and “How To
Succeed In Business Without Really
Trying” are from the files of MPL

by Irv Lichtman

were found by
MPL musical
theater expert Joseph Weiss.

Perhaps the most unusual demo
recording ever made was that involv-
ing a song by Richard Rodgers and
Lorenz Hart. The writers had re-
turned to New York from Hollywood
after completing a score for a Bing
Crosby film, “Mississippi.” The pro-
ducers requested another effort by
the team. They responded with “It’s
Easy To Remember,” which was
showcased by a demo of the song and
mailed to Hollywood. R&H had previ-
ously made audio demos of the score,
containing many songs never used in
the film.

Being commercially released again
by DRG Records are many sessions
of Maurice Levine's “Lyrics & Lyri-
cists” series at New York’s 92nd
Street Y. The first two, which feature
Johnny Mercer and Alan Jay
Lerner, are now in release.

A TKO FOR BRAUN: Arthur
Braun, who spent 15 years as presi-
dent of the U.K.-based Dick James
Organization, has assumed a similar
post for the U.S. unit of another
Englishman, Jeff Kruger. Braun now
heads up Los Angeles-based TKO
Music Publishing, an arm of the 40-
year-old Kruger Organization.
TKO, in addition to its current cata-
log, controls more than 50 full-length
films. With Braun at the helm, TKO
plans a burst of new talent finds, and
catalog and master recording/video
acquisitions. With the late Dick
James, Braun held posts in London,
Nashville, New York, and Los
Angeles. He worked with such
writer/performers as Elton John,
Bernie Taupin, the Hollies, Al
Stewart, and Tears For Fears.

PRINT ON PRINT: The following
are the best-selling folios from Music
Sales Inc.:

1. The Cure, Standing On A Beach
2. Red Hot Chili Peppers, Blood
Sugar Sex Magik

3. Raffi, Evergreen Everblue

4. The Cure, Disintegration

5. The Harp Styles Of Bob Dylan.
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ARTIST DEVELOPMENTS

(Continued from page 15)

words explain the story themselves,’
he says.

While Curry may be reluctant to
discuss his songs, their mongrel
makeup—comprising folk, metal,
funk, and country—reveals something
of his past. “I'm not making it up out

of nothing. I have all different kinds of

shit. Maybe I'm schizo, writing all
these different styles.”

That very diversity endeared him to
Mark Williams, Virgin’s VP of A&R,

ARTISTS IN CONCERT

(Continued from preceding page)

Hopefully, Dando and Hatfield,
who have played on each others’ rec-
ords, will continue to collaborate live
and in the studio. It’s a pairing that
definitely works.

Hatfield, formerly of the Blake
Babies, fronted a trio that turned in
a set that, while not quite as enjoya-
ble as Lemonheads’, proved the
sweet-voiced singer is a strong solo
act.

Hatfield, who had moved from
bass to guitar, performed melodic,
bittersweet pop songs from her
Mammoth Records solo debut, “Hey
Babe,” including “Everybody Loves
Me” and “I See You,” and showed
that it might not be too long until
she joins the Lemonheads on a ma-
Jjor label.

CRAIG ROSEN

who signed Curry to the label after
seeing him play twice in the label’s
office.

“He came in with his guitar and
played, and we just flipped out. You
could immediately pick up on the
passion and intensity in his songs,”
Williams says. “His writing comes a
lot from personal experiences. There’s
4 certain naivete to his approach, a
real organic and natural sense about
where he’s coming from.”

The label has started working
Curry at an alternative level; furst
single “Sorry About The Weather” is
already getting adds at college radio,
Williams says.

Although Curry has been playing in
rock bands since his early teens, he is
Jjust beginning to explore music as a
singer/songwriter.

“Singing is kind of a frontier for me.
I'm always afraid I won’t be able to
pull it off,” he says. “Some nights I
sing and later people are like, ‘Mark,
how did you get your voice to squeak
like that tonight?’ It’s always a little
bit of a surprise.”

BARBARA DAVIES

A DATE WITH DESTINY?

The geographic distance between
Compton and Liverpool may be vast,
but Steve Swindelli is valiantly trying
to build a musical bridge with his UK.
quartet, the 25th Of May.

Bowing to the omnipresent ghost of
that other group from Liverpool,

"NASHVILLE'S NEWEST SENSATION...
A SUPPLE, VIBRANT VOICE"

MCA.

NASHVILLE

Entertainment Weekly

Swindelli injects the songs that
comprise his band’s cheekily titled
Arista debut, “Lenin & McCarthy,”
with simple and harmonious pop
sensibilities, while simultaneously
sewing anarchistic political raps into
guitar-driven hip-hop grooves.

The origin of the 25th Of May stems
back to 1989, after Swindelli
discovered U.S. renegade rappers like
Ice-T and Public Enemy. “They
reminded me that music can challenge
society and its values,” he says. “You
can’t change the world with a song,
but you car make people stop and
think. And, hopefully, the result of
thought is heightened awareness and
eventual change.”

Despite the popularity of several of
their more radical indie singles in the
U.K. last year, not all of the band’s
methods of communication have been
warmly received. It had to cancel a
number of gigs in Britain after raising
governmental ire for tour posters that
showed the Queen’s face surrounded
by deformed babies and machine
guns.

“Inhibiting public opinion or
freedom of expression is rubbish,”
Swindelli says. “I see no reason why
anyone or anything has to be treated
like a sacred cow.”

Marketing such a politically
outspoken act to the U.S. requires a
heavy dose of passion and vision.
Arista’s VP of product management,
Tom Ennis, views the 25th Of May as
a band with multitiered potential. “I
think they can reach a highly
intelligent, informed audience with its
lyries, but the musie has a universal,
catchy sound that can reach a broad
range of people,” he says.
“Experiencing them live really tells
the whole story.”

Arista is currently working “It’s
All Right” at alternative radio, with
a top 40 push still to be determined.
The label is also sponsoring a
contest offering a chance to see the
band play in the U.K.; entry is via a
toll-free telephone number listed on
the single. A possible U.S. tour,
starting in October, is also in the
works.

LARRY FLICK

HOLD

THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Biliboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 536-5174).

ucA
EXTENSION

Entertainment Studies

Learn From Top
Professionalsin
the Music Industry

Whether you are interested in one course or an entire
curricuium, UCLA Extension provides the highest level
of instruction and course content to help you achieve

your career and personal goals.

Our courses are continually updated and expanded to
keep pace with current trends and events as well as
the latest in music technology. And you'll have access
to recognized leaders at the forefront of their fields,
chosen for both their professional accomplishments and
their ability to communicate.

The following are some of the courses we offer
this fall:

oThe Music Business from the Ground Up: An Inside
View, Martin Schwartz, personal manager; former
national promotion director, Elektra/Asylum Records

oThe Basic Dynamics of Domestic and International
Music Publishing: Law and Business, Martin Cohen,
JD, partner, Cohen and Luckenbacher; former president,
Association of Independent Music Publishers

eUnderstanding the Contracts of the Music Industry,
Jonathan Haft and Jeffrey Taylor Light, attorneys,
Cooper, Epstein & Hurewitz

oFilm Music—Found Money: Soundtrack
Administration, Richard Schulenberg, JD, and
Colin Slater, PhD, co-founders, International Royalty
Management, a company specializing in the admin-
istration of soundtrack music

oThe Roots of Rock and Roll: Evenings with Billy
Vera and Friends, Billy Vera, songwriter, musician,
music histonan, and radio host

oThe Music Underground: Alternative and Street
Marketing, Vince Bannon, concert promoter and
club owner

®Record Production, John Boylan, producer and
songwriter; producing credits include Linda Ronstadt,
Rick Nelson and soundtracks for Urban Cowboy and
The Simpsons

oProducing Professional Demos, Lee Curreri,
songwriter/producer, arranger, keyboardist whose
credits include Natalie Cole and Phil Perry

Join us for this special FREE program:
Preparing for a Career in the Music Industry
Sunday, September 13, 9 am-5 pm

UCLA: 2160-E Dickson Art Center

Leading professionals answer your questions about
career training in their fields. Opportunrties for
counseling and enrollment at a discount are available.
For more information about these and other courses in
recording engineering, electronic music, film scoring, and
music history and theory call (310) 825-9064.and ask for
the Fall Quarter catalog B39. Outside Southern California,

call (800) 388-UCLA. Or fax us at (310) 206-7382.

Fall Quarter Begins September 19.
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Boyz Go Hard Rock. Grammy-winning Motown group Boyz If Men, manager
Michael Bivins, and Motown CEO/president Jheryl Busby are a happy lot as the
group is inducted into Los Angeles’ Hard Rock Cafe and receives a proclamation
from Mayor Tom Bradley's office for Boyz Il Men Weekend. Shown in top row,
from left, are Nathan Morris and Michael McCary, Boyz Il Men; and Busby. In the
bottom row, from left, are Chawn Stockman, Boyz I Men; Bivins; and Wanya
Morris, Boyz It Men.

S seven

B BY JANINE McADAMS

NEW YORK—On Tyler Collins’
second album for RCA, “Tyler,” the
Detroit-raised singer/actress/
dancer gets a little down and dirty.
Some might even say funky. And
that’s a change from the R&B/pop/
dance styling of her 1989 debut,
“Girls Nite Out,” which earned her
a top-10 R&B single with the title
track.

“I definitely wanted to be more
R&B,” says Collins softly, seated at
a conference table at RCA the morn-
ing after a New York listening party
Aug. 3 at B. Smith’s club and restau-
rant. “I was in a dark mood at the
time, and I like dark, warm, sensual
music. And I wanted some of the
musical elements from the early
"70s, like the guitars.”

Citing influences from Sly Stone
and George Clinton to Stevie Won-

ANOTHER FOND FAREWELL, this time to Ralph
Cooper Sr., who personified much of what the Apollo The-
atre meant to dozens of the venerated entertainment eom-
plex’s performers and attendees. Cooper died Aug. 4 at his
Manhattan home after a two-year fight with cancer. Ever
the showman, Cooper refused to reveal his age; his friendly
demeanor, trademark long

Ralph Cooper Was A Winner In R&B Circles
Launched, Fueled Apollo Amateur-Night Contests

ing fueled by the imminent announcement of Reid’s new
label venture in partnership with wunderkind Dallas Aus-
tin. Why should the pair (along with partner Darryl Sim-
mons) stop now, with the Nos. 1 and 2 records lodged at
the top of the Hot 100 and Bobby Brown’s “Humpin’
Around” climbing ever higher? ... Word is that rapper

Heavy D., aka Dwight

hair, and continuous host-
ing of the Apollo Theatre’s
Amateur Night until two
months before his death
kept Cooper young. In
1934, he founded that well-
known amateur contest,
which pitted young hope-
fuls against one another
and against the notoriously

The
Rhythm
and the

Blues

tough Harlem audience

' members who judge the
talent. It was his hep-cat
patter and jokes that kept
the show moving along, and his understanding of the per-
former-to-audience dynamic that kept the show from
crushing or humiliating the losers. Cooper will certainly be
missed on the stage of the Apollo and throughout the in-
dustry (see Lifelines, page 65).

WHAT'S THE 411: Michael Bivins celebrated his 24th
birthday and the unveiling of his new Motown-distributed
Biv 10 Entertainment logo with a huge bash Aug. 10 at
New York’s Country Club. The event was a star-studded
affair, featuring most of the acts on his roster, including
Fruit Punch, 1010, Yvette Brown, Anthony Velazquez,
Hayden Hadju, Cale Brock, Tam Rock, and Whytegize
... EMI Records Group artist Wendy Moten received a
classy introduction to the industry via an Aug. 6 cocktail
party at a rooftop suite at the Parker Meridien in New
York. This industry bears witness to so many up-and-com-
ing song stylists, but Moten—who performed several
tracks from her eponymous debut album—truly has the
makings of a star. The Memphis-born beauty has a voice
that combines the soulful assuredness of Whitney Hous-
ton with the gospel fervor of CeCe Winans (Moten grew
up singing in her minister father’s Baptist church). Her
new album is being led off by the Troy Taylor & Charles
Farrar-produced “Step By Step” . .. Those unfounded ru-
mors of an L.A. Reid and Babyface split are no doubt be-

by Janine McAdams

U S

Meyers, will be the next re-
cording artist to score with
his own label situation.

Hl-FIVE HELLO:
Shout-outs to the five mem-
bers of Jive recording act
Hi-Five. The guys are off to
a great start on their sec-
ond album, “Keep It Goin’
On,” with the radio-friendly
single “She’s Playing Hard
To Get.” And then a stretch
of bad luck: Four members
were injured in a multiple car erash July 31 in Miami. Ro-
derick “Pooh” Clark is recovering from surgery for
unspecified injuries and is in stable condition; Treston
Irby, Tony Thompson, and Marcus “Mac” Sanders sus-
tained minor injuries and were treated and released. The
fifth Hi-Five member, Russell Neal, did not participate in
the promo trip and was at home in Texas. The youthful
group was on its way to a radio station as part of a promo-
tional tour for its new album. The guys are resting up. A
spokesperson for Jive says the group expects to resume
its promotional activities after Labor Day (Sept. 7). Get
well soon and good luck.

MIX’N‘MATCH: New out of the Motown stable is vocal-
ist Tim Miner, whose first single is “Come And Go With
Me.” This vocalist, well-known on the West Coast as a gos-
pel singer, has some powertul pipes and listening to him
is a joy. The single previews his lorthcoming, self-titled al-
bum ... Me Phi Me has been added to the showcase for
the second annual T.0.P.S. Urban Music Business Confer-
ence, Aug. 28-29 in Murfreesboro, Tenn. He joins song-
writer/musicians Dave Bartholomew, Sam Dees, Larry
Henley, Frederick Knight, David Porter, and Skip Scar-
borough, and Memphis act 5 X Unique. Call BMI’s Nash-
ville office for more info.

der and Curtis Mayfield, Collins has
fashioned a new direction that is ev-
ident in her looser, more textured
vocals and the gritty soul of tracks
like the chugging “Pain,” produced
by Daddy-0, the quirky “The Sound

It’s important to me
that I start
perforrming again
with a band. I might
Just go underground
and perfonn in clubs’

Of Thunder,” produced by Jake
Smith & Tuhin Roy (Tara Kemp),
and the ballad “I Can’t Stand The
Pain,” produced by Tom Keane.
Other producers on the album in-
clude Phillip Gordy & Darric Gra-
ham and Guy Roche.

Collins’ newest single from the al-
bum, “It Doesn’t Matter,” a memo-
rable ditty with hard rhythms writ-
ten by Camus Celli & Andres Levin
with Siedah Garret and produced by
Celli & Levin (Mica Paris), went to
urban and pop radio the first week
of August. The tune follows the al-
bum’s leadoff track, the dance-ori-
ented “Just Make Me The One,” an-
other Celli & Levin tune with a Wolf
& Epic remix that climbed the R&
B singles chart in July.

Trained as a singer and dancer in
Detroit, Collins got her show-biz
start after moving to Los Angeles
and joining a band called the Boys
Next Door that performed in area
clubs. She began singing on song-
writer demos; a compilation tape of
her work so impressed Bob Buziak,
then president of RCA, that he
signed her in 1989. Collins has also
met with some success as an actress,
appearing in director Bill Duke’s “A
Rage In Harlem.”

Collins, whose debut may have
been as memorable for introducing
the attractive new artist as for un-
veiling her music, says her second
album “is very representative of
me.” Collins had a hand in shaping
the music and the lyries to her mu-
sie, but shied away from co-writing
or co-producing eredits. Asked if her
debut set, “Girls Nite Out,” misrep-
resented who she is as an artist, Col-
lins replies: “A little, but that didn’t
bother me. That’s to be expected
when you’re a woman that people
consider to be attractive. The first
thing they do is not give you credit,
but that never really bothered me
because for the most part I felt well-
received.”

“She was much more involved in
the songwriting and production this
time,” says Skip Miller, senior VP,
black music, RCA. “And from an im-
aging standpoint, she’s a little more
mature. The catlike image of her is
still there.”

One track in particular, “Free-
dom,” a hard-driving piece with gos-

@ Tyler Gollins Takes Gontrol On Funky,
More R&B-Slanted Second RCA Album

pe! shout choruses prceduced by
Smith & Roy, is Collins’ favorite.
“It’s so timely right now. It’s about
the state of America. We're kind of
regressing, our rights are being
taken away. Basieally it's saying I
want the freedom that I'm supposed
to have.”

New York was the last stop on a
nine-city promotional tour that took
Collins through radio stations and
press interviews and made her the
center of listening parties. “Tyler is
incredible in front of people,” says
Miller. “The fact is, she's a better
salesperson than we are. She’s her
own best representative.”

With two singles already in the
market, RCA is carefully laying the
groundwork for the official release
of “Tyler,” which isn’t due in stores
until Sept. 15. “Today shelf life is a
very difficult situation. You want to
make sure the album is out there af-
ter people really know,” says Miller.

The artist is currently completing
a videoclip for the second single, “It
Doesn’t Matter,” and is also putting
a band together in the hope that she
can take her act on the road before
the end of the year.

“I really need that, I miss it as an
artist,” she says of playing live.
“Track dates: I can’t do that any-
more. It would have to be a really
good cause for me to do another one.
I don’t think it’s good for the artist,
I don’t think it’s good for the audi-
ence—it's like getting a live video.
It’s important to me that I start per-
forming again with a band. So re-
gardless of whether I do a major
tour, I might just go underground
and start performing in clubs on the
sly.”

TYLER COLLINS
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FOR WEEK ENDING AUGUST 22, 1992

TITLE (Publisher — Licensing Org.) Sheet Music Dist. [
1-4-ALL-4-1 (Mike Ten, BMI/Biv Ten, ASCAP/K.Wales, In es a es
ASCAP)
AINT NOBODY LIKE YOU (Virgin, BMI/Buffalo- Music ™
Factory, BMI) o Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
ALL ABOUT HER (Another Fine Mix, BMI/So So of units sold to SoundScan, Inc. The chart is being printed for comparison to the Hot R&B Singles Chart, which
Smoove, ASCAP/Middietown Sound, ASCAP) uses ranked reports of best-selling singles, rather than the unit counts used on this chart. SoundScan
ALL OF MY LOVE (Melon Ball, BMI) I
ALL THE WAY LOVE (Nu Zulu, BMI/Baby Ann, =T= o I3
BMI/Tony Callins, BMI) gl 3 AL ]
] iliai = @ @
:gg:g/:lhlﬂTlﬂAvolu A(;SiEB Surel, ASCAP/Wiliaire, AR 13 ; |21 Timee
pril, ASCAP) T|le|w Flelu
BABY-BABY-BABY (Kear, BMI/Greenskirt, BMI) = | 5| 3 | ARTIST (LABEL) = | 3| 3 | ARTIST (LABEL)
BABY GOT BACK (Songs Of PolyGram,/Mix-A-Lot, SILENT PRAYER
BMI) % NO.1 & & (307 SHANICE (MOTOWN )
BACK TO THE HOTEL (Promuse, 8Mi/Deep Groove, END OF THE ROAD 3 weeks at No. 1
BMI/Vouges, BMI) (D14 BOYZ il MEN (BIV 10/MOTOWN ) sathe 40 ?'%éﬂ&?%&?%?gﬁ )
THE BEST THINGS IN LIFE ARE FREE (Flyte Tyme,
/Biv 10,/Beledat,/Rated RT, /Burbank f’layzta /I‘CA 2 | 2 |7 | BABY-BABY-BABY 40 |39 | 3 | | WANNA LOVE YOU
ASCAP)‘WBM JHL ' . TLC (LAFACE/ARISTA ) JADE (GIANT/REPRISE )
SRANSTORMING (e T, e 500 | 3 3 7 | BABYSOLBACK, ooy | (4[] | SOMETMERAEHME SN
HL LA 4
BREAKDOWN (Pac Jam, BMI) WBM 4 | 4 |7 | YOUREMIND ME 45 | 7 | HEAR WHAT | HEAR
CAN YOU HANDLE IT (Trycep, BMI/Willesden, BMI) MARY J. BLIGE (UPTOWN/MCA ) KILO (WRAP/ICHIBAN )
COME OUT AND PLAY (Anutha,.BMI/JRR, BMI)_ @ 5|7 COME & TALK TO ME @ 65| 2 BREAKDOWN
COME & TALK TO ME (EMI April, ASCAP/DeSwing JODECI (UPTOWN/MCA ) LUKE (LUKE )
Mob, ASCAP/Across 110th Street, ASCAP) WBM JUMP AROUND FULL TERM LOVE
COMMITTED (Pri,/Worlers,/Cososa ASCAP) (B 10 [ 7 | 1100SE OF PAIN (ToMMY BOY) 18 [ Monieiowe (GIANT/WARNER BROS. )
CROSSOVER (Paricken, ASCAP)
- GIVING HIM SOMETHING HE.. .. WHERE THEY AT
DEEP SEA SO BLUE (Pillage, BMI) | B S S cOT S eST 59| 5 | B e AvEsuES
DON'T STOP NOW (Outta Tunes, ASCAP/Clayhall,
BMI) 8|7 |7 |wWARMITUP 46 |43 | 7 | GHETTO RED HOT
DON'T SWEAT THE TECHNIQUE (EMI Blackwood KRIS KROSS (RUFFHOUSE /COLUMBIA ) SUPER CAT (COLUMBIA )
BMI/E Rakim, ASCAP; ' PEOPLE EVERYDAY 47 | 4 WHY ME BABY?
me/ngf)-gép sao:g' (Jazz H>orn BMI/Warner- (93119 | 2 | AresTeD DEVELOPWENT CHRYSALSS) T | SR lEren)
Tt /e oG ASVEM K, | [0 8|7 | pev TR ] 3 | WSS e
DO UNTO ME (Warner-Tamerlane, BM1/Kings Kid, 119 [ 5 [ crossover (4956 | 5 | [T'S MY CADILLAC
BMI/Gimme 1/2, ASCAP/Welbeck, ASCAP/Leftover EPMD (RAL/CHAQS ) M.C. NAS D (PANDISC )
Soupped, BMI/ATV, BMI/Ackee, ASCAP/Toe Knee 12111 7 | MR. LOVERMAN 50 |50 | 7 | TAKE IT PERSONAL
Hangs, ASCAP) SHABBA RANKS (EPIC ) GANG STARR (CHRYSALIS/ERG )
END OF THE ROAD (FROM BOOMERANG) (Kear,
: . HUMPIN’ AROUND HELLUVA
rBlTLI{ET"ESIIt%: fol‘\ﬂ’l[/?;%';k?. le:l})‘cCPP(M o o (AD[ 14 | 2 | Gosay BROWN (MCA) il il CREED (GASOLINE ALLEY )
LA arley Marl,
ASCAP/MCA, ASCAP/EM! April ASCI)P/Takin; Care 1413 | 6 | JUSLYKE COMPTON 52 49| 7 | NEVER SATISFIED
Of Business, BMI/Minder ASCAP) HL/WBM DJ QUIK (PROFILE ) GOOD 2 GO (GIANT/REPRISE )
L Sy ]2z | 2 | QPG ORIMRON )| |24 |7 | IOGCRNTSE s (RO SUISE
GIVE U MY HEART (Kear, BMI/Ensign, - -
BMI/Greenskirt, BMI/Saba Seven, 8MI) CPP 6|7 BACK TO THE HOTEL @ 55| 7 VICTIM OF THE GHETTO
GIVING HIM SOMETHING HE CAN FEEL (Warner- N20EEP (PROFILE ) THE COLLEGE BQYZ (VIRGIN)
Tamerlane, BMI) WBM 17 |12 | 7 | KEEP ON WALKIN’ (G5l 62| 3 | "™ STILL WAITING
HO FRAT SWING (Bust-It, BMI) CECE PENISTON (A&M ) JODEC! (UPTOWN/MCA )
HOLLYWOOD PARADOX (Virgin, ASCAP/Rom, THEY REMINISCE OVER YOU DO IT TO ME
ASCAP/Sound Spectra, ASCAP/Screen Gems-EM, K PETE ROCK & C.L. SMOOTH (ELEKTRA ) %467 LIONEL RICHIE (MOTOWN)
BMI)
WISHING ON A STAR UPTOWN ANTHEM
:;'I‘/EIG"RL %?MNI’)TCZL:V DAT (Street Knowledge, 191187 THE COVER GIRLS (EPIC ) 2| e NAUGHTY BY NATURE (TOMMY BOY )
rving,
20 {20 | 7 | HONEY LOVE 58 [52 | 7 | LA SCHMOOVE
:S:E,V'NLO::OS:ECKZ:’ Bé“]dl/fc':::::s: AM%MI /MCA R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) FU-SCHNICKENS (JIVE )
ASCAP/Bobby Brown, ASCAP/Stylz, ASCAP) HL 2117 | 7 { THEBEST T‘HINGS IN LIFE ARE FREE 59 |57 | 5 | THE DOO-BOP SONG
| ADORE MI AMOR (Me Good,/Azmah Eel, ASCAP) L. VANDROSS/J. JACKSON (PERSPECTIVE ) MILES DAVIS (WARNER BROS. ) )
| ADORE YOU (Flyte Tyme, ASCAP/Burbank Plaza, @ 33| 2 SHE'S PLAYING HARD TO GET 60 (61 | 7 | USEME
ASCAP/EM!, BMI/Orange Tree, BMI) HI-FIVE (JIVE ) MEN AT LARGE (ATCO EASTWEST )
1 COULD USE A LITTLE LOVE (RIGHT NOW) (W8, (23| 23 | 6 | GIVEU MY HEART 61|60 | 7 | FOREVER IN YOUR EYES
/Meritage Mill,/Zomba,/Jo Skin, ASCAP) BABYFACE/T. BRAXTON (LAFACE/ARISTA) | MINT CONDITION (PERSPECTIVE/A&M )
IF | WAS YOUR MAN (Entertaining, BMI/Midstar, 1.4ALL4-1 ' XODUS
BMI/Sony Epic/Solar, BM1) 26 | 3 | EAST COAST FAMILY (BIV 10/MOTOWN) 64 7 | XCLAN (POLYDOR/PLG)
IF YOU COULD SEE THROUGH MY EYES (PSO,
X . e REAL LOV MY LOVIN' (YOU'RE N Riza
Ascap/Music By-Candelight, ASCAP/Grabbitt, BMI) (3] 35| 2 | warvs gugz (UPTOWN/MCA ) ) 12N EN vogue (ATCO EA%EWEES¥E )
' : MONEY CAN'T BUY YOU LOVE 360 DEGREES (WHAT GOES ...
:::;'; BE THERE (Jobete, ASCAP/Stone Diamond, BMI) (28] 27 | 5 | Raipr TRESVANT (PERSPECTIVE/A&M ) 72| 3 | GRAND PUBA (ELEKTRA ) )
) MISS YOU (Harrindur, BMI/Joe Public, BMI) CPP (77)| 29 | 7 | BRAINSTORMING 65|63 | 7 [ WHEN YOU'VE BEEN BLESSED
I'M STILL WAITING (EMI April, ASCAP/Across 110th MECIBRAINS (MOTOWN) PATTICABELLEAMCRD
Street, ASCAP/DeSwing Mob, ASCAP) WELCOME TO THE GHETTO JUST FOR TONIGHT
I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella, 3417 | spce 1 OvE) 69 | 7 | VANESSA WILLIAMS (WING/MERCURY )
ASCAP/Warner Chappell, ASCAP/Mom & Dad, ASCAP) 29121 | 4 | SEXY MF 70| 2 | REAL LOVE
| WANNA LOVE YOU (FROM CLASS ACT) (WB, PRINCE & THE N.P.G. (PAISLEY PARK/WB ) ML IV ] € | LORENZO (ALPHA INTL/PIG)
ASCAP/Gradington, ASCAP/MCA, ASCAP/Warner- SCEN
N SN ARIO DON'T SWEAT THE TECHNIQUE
Tamerlane, ASCAP/Music Corp. Ot America, BMI) 01257 A TRIBE CALLED QUEST (JIVE) 74| 7 | gRiCB. & RAKIM (MCA) Q
HL/WBM
| MISS YOU DON'T BE AFRAID
| WANT TO BE FREE (THAT'S THE TRUTH) (BD[ 38 | 7 | Jok pusLic ccoLumsia) i Rl I By My (SOUL/MCA)
(W|Ilesd§n, BMI/A Dish-A-Tunes, BMI) T 70 |67 | 5 | FAKIN' THE FunK
::;é%&?%ﬁ?gev:éz?emnerllxasrlt:efx:/%:)/ﬁne (3232 | 4 | MiCraeL sackson (EPIC) MAIN SOURCE (WILD PITCH/ERG )
] ) i,
JUMP I MADE LOVE
fsﬁﬁpélzt%ﬂ:a[') l;??;:)t'/‘gég(:l:}"/‘gglﬁ:)s:vazms ASCAP) 33 #li KRIS KROSS (RUFFHOUSE/COLUMBIA ) @ 7513 LITTLE SHAWN (CAPITOL )
JUS LYKE COMPTON (Protoons,/Way 2 Quik, ASCAP) @ 37| 4 | COULD USE A LITTLE LOVE @ |3 THE WAY LOVE GOES
JUST FOR TONIGHT (Yellow Elephant, ASCAP/Edward FREDDIE JACKSON (CAPITOL ) BRIAN MCKNIGHT (MERCURY )
Grant, ASCAP/Dyad, BMI) HL 35|31 | 7 | 'VE BEEN SEARCHIN' 73|48 | 7 | TENNESSEE
JUST MY LUCK (Kear, BMI/Inner Rhythm, BMI/Epic, GLENN JONES (ATLANTIC ) ARRESTED DEVELOPMENT (CHRYSALIS )
BMI/Solar, BMI/Arondale, BMI) STROBELITE HONEY WHATEVER IT TAKES
KEEP ON WALKIN' (Last Song,/Third Coast, ASCAP) @ 42 | 6 | BlacK SHEEP (MER('Z‘URV) 7687 TROéP (ATLANTIC )AK
KICKIN' IT (D.A.R.P., ASCAP/Diva One, ASCAP/Polish
il ' ' | WANT TO BE FREE MY KINDA GIRL
ASCAP/EMI April, ASCAP) (BD{ 47 | 7 | 700 SHoRT (JIVE ) 35— | 1 RUDE BOYS (ATLANTIC)

LET'S GET NAKED (D.A.R.P., ASCAP/Diva One, BMI)
LET'S TALK ABOUT LOVE (Epic, BMI/Solar,
BMI/Bama Sweet, BMI)

A LITTLE MORE LOVE (Big Life,/Careers-BMG, BMI)
A LOT THAT YOU CAN DO (Warner Chappell, ASCAP)
LOVE MAKES THE WORLD GO ROUND (Jago,
ASCAP/Polygram, ASCAP)

MIC CHECKA (Straight Out Da Sewer, ASCAP/EMI
April, ASCAP/Cellar Addict, ASCAP/Sewar Slang,
ASCAP/EMI Blackwood, BMi/Christopher Charity,
BMI/Derek Lynch, BMI)

MONEY CAN'T BUY YOU LOVE (FROM MO’ MONEY)
(Flyte Tyme,/Rated RT,/Burbank Plaza, ASCAP) WBM
MOVE ME NO MOUNTAIN (Dandy Ditty's, ASCAP),
MR. LOVERMAN (FROM DEEP COVER) (Worldwide,
BMI/Anchor, ASCAP/Gunsmoke, ASCAP/Pow Wow,
ASCAP)

MUST BE REAL LOVE (ATV, BMi/Leftover Soupped,
BMI/Music Corp. Of America, BMI/Welbeck,
ASCAP/Gimme 1/2, ASCAP/MCA, ASCAP/Full Keel,
ASCAP/Must Be Marvelous, ASCAP)

MY DESTINY (Speeding Bullet, ASCAP)

MY KINDA GIRL (Trycep, BMI/Willesden, BMI)
NEVER SATISFIED (4 Tammy,/S.A. Brown, ASCAP)
NOBODY BUT YOU (Proper, ASCAP/Strange Motel,
ASCAP/Greg's Groove, ASCAP)

ONE NITE STAND (EMI Aprit,/Across 110th
Street,/Father M.C./WB,/Frank Nitty./Joe's Songs,
ASCAP)

PEOPLE EVERYDAY (EMI Biackwood, BMt/Arrested
Development, BMI) WBM

PU' SHO HANDS 2GETHA (EMI Blackwood, BMI/It's
CeeCee Time, BMI)

QUICKIE (P-Blast, ASCAP/Zomba, ASCAP/Doc Ice,

(O Singles with increasing sales. ® 1992, Biltboard/BPI Communications and SoundScan, inc.

75

21

59
2%

BMI/Willesden, BMI)

REAL LOVE (Peljo, BMI/Scottsville, BMI/Waiter
Simmons, BMI)

REAL LOVE (Music Corp. Of America, BMI/Second
Generation Rooney Tunes, BMI)

RIGHT NOW (Al B. Sure!, ASCAP/Willarie, ASCAP)
ROCK THE HOUSE (Frankly,/Music Of The World,
BMI)

ROOM 252 (Virgin Songs, BMI/R.D. Britt,
BMI/Shocklee, BMI)

SEX ON THE BEACH (Warner-Tamerlane, BMI/Chicago
Bros., BMI/Cheryl Are You Listening, ASCAP)

SEXY MF (NPG, ASCAP) WBM

SHE'S PLAYING HARD TO GET (Zomba, ASCAP/RHQ,
ASCAP) CPP

SHINE YOUR LIGHT (O Dad, BMI/Professor B., BMI)
SILENT PRAYER (Gratitude Sky, ASCAP/Virgin,
ASCAP/Penzafire, ASCAP)

SLOW DANCE (HEY MR. DJ) (Willesden, BMI/R Kelly,
BMI/Zomba, ASCAP/310 Jammin’, ASCAP)
SOMEBODY'S BEEN SLEEPIN' IN MY BED (EMI April,
/0/8/0 Itself,/Cuddie B,/Stick Funk, ASCAP)
SPRUNG ON ME (We Fly, BMI)

START ME UP (Sons Of K-oss, ASCAP/Next Plateau,
ASCAP/Miracte Creek, ASCAP)

STEP BY STEP (Kharatroy, ASCAP/B.Black,
ASCAP/Chrysalis, ASCAP)

TENNESSEE (Arrested Development, BMI/EM!
Blackwood, BM1) WBM

THEY REMINISCE OVER YOU (T.R.0.Y)) (Ness, Nitty &
Capone,/Smooth Flowin'/Pete Rock ASCAP}

70

80

74
65

89

THEY WANT EFX (Straight Out Da Sewer,
ASCAP/Donna-Dijon, BMI/EM| Blackwood, BMI/Cellar
Addict, BM1/Sewer Slang, BMI) wBM

THROUGH THE TEARS (Captain Z, ASCAP/MCA,
ASCAP/Joymel-EMI, ASCAP)

USE ME (Trycep, BMI/Wiliesden, BM1)

WARM IT UP (EMI April, ASCAP/So So Def,
ASCAP/House Of Fun, BMI) WBM

THE WAY LOVE GOES (Pri, ASCAP/Let's Have Lunch,
ASCAP/Rejoice, BMI)

WELCOME TO THE GHETTO (Willesden,

BMI/Amirakami, BMI/Jobete, ASCAP/Flyte Tyme,
ASCAP/Avant Garde, ASCAP)

WHATEVER 1T TAKES (Piggy Rat, ASCAP)
WHATEVER TURNS YOU ON (A.LW., ASCAP/Ronnie
Runs, ASCAP)

WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN)
(Budsky, BM1/Zuri, BMI/Eat Your Heart Qut,
BMI/Gamble-Huff, ASCAP/Henry Sue Mae,
BMI/Mighty Three, BMI/Irving, BMI/Julie Gold, BMI)
cpp

WISHING ON A STAR (May 12, BMI/Warner-
Tamerlane, BMI) wBM

WORK THE WALLS (Funk, BMI)

YEAH, YEAH, YEAH! (Voices, BMI)

YOU CAN MAKE THE STORY RIGHT (Zomba,
ASCAP/Public Eye, ASCAP/Goodness, ASCAP)

YOU KNOW WHAT | LIKE (Rambush,/MCA, ASCAP)
YOU REMIND ME (FROM STRICTLY BUSINESS) (W8,
ASCAP/Stone jam, ASCAP/Milteer, ASCAP) WBM

Breakout

The New Album
and Single s from

Procuced by Jimmy Cliif

Catch Jimmy in Concert

Detroit. Ml
Cincinnati. OH
Washington, [0.C.
Vienna, VA
Pittsburgh,
Philadelphia. PA
Port Chester. RY
Lincoln. NH
Woodbury. CT
Cape Cod. Ma
New York. NY
Virginia Beach. VA
Virginia Beach. VA
Myrtle Beach
T.B.A.

Atlanta, GA

14 Auust
15 Avaust
16 Awmust
17 August
19 August
20 Awmust
21 August
22 Awust
23 Awust
24 August
25 August
26 August
27 August
28 August
29 August
31 August

plus tte Nerth East Collegz Tour
in October Followed by

a Canadian Tour

in October Y November

On JRS Records
Casseftes and Compact Discs

2 Sedtemde™
3 Seatemde
4 Seadiemoe”
5 Seatemde-
6 Sestemde”
16 Sedtemde”
17 Seatempde-
18 Sedtemoe-
19 Seatembde~
23 Seatemde-
24 Seotemde”
25 Seatemde
26 Seotemde”
27 Seotembde
28 Seotembde-
29 Sestemoe”
Seatene”

Tallahassee: FL
Gainsville. FL
Tanwpa, FL
sliani. FL
Oriendo. FL
Nasaville. ”N
.ou sville. KY
~vlernphis, TN
st. Louis, MO
3aten Rouge. LA
New Orleanms. LA
Howston, TX
Austin, TX
san Antanin, TX
=i Paso. T
_uboock. TX
dalhs, TX

35308-2/4

For Booking Information Cotact: Mecca Intemationa , lac. (318) 955 7060
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FOR WEEK ENDING AUGUST 22, 1992

TOP R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

K-SOLO ATLANTIC 82388* (9.98/15,98) TIME'S UP 36
=z
o e & E 2 51 | 36 | 29 | 23 | FU-SCHNICKENS JIvE 41472" (9.98/13.98) F.U.- DON'T TAKE IT PERSONAL | 13

V| =W | X 7] x =

ZUlou |23 <E| ARTIST TITLE | =& 4 .

r:E ES 5 2|~ S(D 2 g) LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD) Ia:’ 8 5 6 ail 1 MCIBREEDIWRARIS1 09 CHIBANI(OIOB/TS1S8) 20 BELOW 4

*x % NO.1 x % % 53 52 M 64 BOYZ Il MEN A % MOTOWN 6320 (9.98/13.98) COOLEYHIGHHARMONY 1
' R L o T —— 3 weoke at o1 m— el ] NEWD | | | EAST COAST FAMILY BV 10 6352-/MOTOWN (2.98/13.98) EAST COAST FAMILY VOLUME ONE | 54
~——

@ 5 9 7 SOUNDTRACK PERSPECTIVE 1004+/A8M (10.08/15 98) MO’ MONEY 2 55 55 50 18 | ALYSON WILLIAMS GBR 45417*/COLUMBIA (9.98 EQ/13.98) ALYSON WILLIAMS 31
3 4 4 93 ||| TLC.@:LAFACE 26003FARISTA (0 98/13.98) OOOOOOHHH. ON THE TLC TIP 3 56 53 47 18 | THE COLLEGE BOYZ ViRGIN 86225 (9 98/13.98) RADIO FUSION RADIO 25
4 3 3 20 | EN VOGUE A ATCO EASTWEST 92121+ (10.98/15.98) FUNKY DIVAS 1 37 | 43 | 34 | 44 | PATTILABELLE @ MCA 10439 (9.98/13.98) BURNIN' 9
5 | 2 | 2 | 19 | KRISKROSS A RUFFHOUSE 48710/COLUMBIA (1098 E/1598)  TOTALLY KROSSED OUT | | 61 | 58 | 13 | TYRONE DAVIS cHIBAN 1135 (9.98/15.98) SOMETHING'S MIGHTY WRONG | 58
6 B 5 | 28 | R, MELLY & PUBLIC ANNOUNCEMENT ° BORN INTO THE '90'S 3 62 | 62 | 4 | RON C PROFILE 1431* (998/15.98) BACK ON THE STREET | 59
7 [ 7 [ 7 [ 9 | PElEROCKECL sMooT P rEicUMERoTRER | B 70 | — | 2 | RUDE BOYS aTLanTIC 82401+ (9.98/15.98) RUDE HOUSE | 60

ARRESTED DEVELOPMENT @
8 10 8 19 (e salisiztopas e nel(olaa/tslo8] 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 5 61 57 | 49 | 46 | CYPRESS HILL @ RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
9 8 6 18 DAS EFX @ ATCO EASTWEST 91827* (9.98/13.98) DEAD SERIOUS 1 62 44 43 15 BROTHERHOOD CREED GASOLINE ALLEY 10574*/MCA (9.98/15.98) BROTHERHOOD CREED 29

11 | 15 | 6 | MCREN RUTHLESS 53802/PRIORITY (6.98/9.98) KIZZ MY BLACK AZZ | 10 74 | 80 | 3 | HOFRAT HO! BUST IT 95384+ (9.98/13.98) HO FRAT HO! | 63

11| 9 [ 12 | 7 | ERICB. & RAKIM mca 1059 (9.98/15.98) DON'T SWEAT THE TECHNIQUE | 9 64 | 54 | 48 ) 20 “D"AE:EAL';'SE::T:V;:S;‘E ‘922“3;825" e LOVERS LANE | 31
. W GET W .

A2)| 16 | 27 | 4 | TOO SHORT Jive 41467 (10.98/15.98) SHORTY THE PIMP | 12 65 160 ) 93| 13 BUSTT shse- o og1a0e) OOIN' WHAT | GOTTA DO | 47
13 12 11 61 | JODECIA UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 66 | 69 | & J CHEETAH 9412 (7.98/11.98) Y D CREE S ICRTOWIZERD 19

2 4 3 DTaUTR cor Ty OTas 1598 WAY 2 FONKY 14 67 58 51 31 MINT CONDITION PERSPECTIVE 1001+/ABM (9.98/13.98) MEANT TO BE MINT 13

@ 3 | — 2 IR e BUSINESS NEVER PERSONAL 15 68 64 56 8 KWAME & A NEW BEGINNING ATLANTIC 82356 (9.98/15.98) NASTEE 56
16 14 13 | 25 | CECE PENISTON atm 5381 (9.98/13.98) FINALLY 13 69 | 59 5 | 24 | SOUTH CENTRAL CARTEL G.w.K. 15189/QUALITY (9.98/15.98)  SOUTH CENTRAL MADNESS 51
T 0 | 16 16 1 SPCET e e sarisem ——= 0T 77 | 65 | 15 | BEASTIE BOYS capiToL 98938 (10.9%/15.98) CHECK YOUR HEAD | 37
18 | 15 | 14 | 12 | XCLAN POLYDOR 513225%PLG (9.98 EQ/13.98) xoous | 11 nmin|n 5 | DJ FURY ON TOP 9011 (2 98/15.98) FURIOUS BASS | 71
19 | 13 | 10 | 14 | LIONEL RICHIE @ MoTOWN 6338* (10.98/15.98) BACK TO FRONT 7 72 | 63 | 59 | 14 | SOUL Il SOUL VIRGIN 86251~ (9.98/13.98) VOLUME HI JUST RIGHT | 32
20 | 21 | 19 | 10 | [HESLEY BROTHERS FEATURING RONALD ISLEY TRACKS OF LIFE | 19 (D | NEWD | 1 | CHARLIE WILSON 50N A 10587MCA (9 98/15.98) YOU TURN MY LIFE AROUND | 73

14 67 78 4 MR. FINGERS MCA 10571 (9.98/15.98) INTRODUCTION 67
21 18 18 10 MARIAH CAREY A COLUMBIA 52758" (7.98 EQ/9.98) MTV UNPLUGGED EP 16
7 o P T S OV g 75 65 63 15 PENTHOUSE PLAYERS CLIQUE RUTHLESS 57181/PRIGRITY (9.98/14.98) PAID THE COST 28
WARNER BROS. 26296* (10.98/15.98)
@ s > S T ; WHAT'S THrE—41 " - 90 | 88 16 | MELI’'SA MORGAN PENDULUM 61273*/ELEKTRA (9.98/15.98) STILL IN LOVE WITH YOU 38
— o UPTOWN 10681*/MCA (9.98/15.98) k 4
i e T Pl R ® . - == i — : n 78 75 5 OTIS CLAY BULLSEYE BLUES 9520*/ROUNDER (9 98/15.98) I'LL TREAT YOU RIGHT 75
SOLAR 75330/EPIC (10.98 EQ/15.9
7] - T T 1 roon w— - 18 83 73 7 RAHEEM RAP-A-LOT 67180°/PRIORITY (9.98/14.98) THE INVINCIBLE 71
ATLANTIC 82393 (10.98/15.98)
79 | 80 74 6 DENISE LASALLE MALACO 7464 (3.98/15.98) LOVE ME RIGHT 73
26 25 28 9 MEN AT LARGE ATCO EASTWEST 92159° (9.98/13 98) MEN AT LARGE 25
80 79 70 13 | KILO wRraP 8110*/iCHIBAN (9 98/15.98) A-TOWN RUSH 67
2] 24 23 37 MICHAEL JACKSON A “ EPIC 45400 (10.98 EQ/15.98) DANGEROUS 1
% | 28 | 3 5 NAeE Eh;l:g;(;o'/ERG s TSR eloor | 23 81 | 73 | 64 | 37 | KEITH SWEAT A ELEKTRA 61216 (10.98/1598) KEEP IT COMIN' 1
29 | 26 | 22 | 38 | SHANICE @ morown 6319 ©.95/13.9% T 13 82 | 8 | 84 | 26 | LUKE LUKE91830*/ATLANTIC (10.98/15.98) | GOT SHIT ON MY MIND | 20
30 27 25 27 SIR MIX-A-LOT A DEF AMERICAN 26765/REPRISE (9.98/15.98) MACK DADDY 19 8 il (1 = ZRACINTERSCORE(D1176 744 TUANTICI5198/13106) 2RACALYRSEANOW 13
9 | — 2 THIRD WORLD MERCURY 510279 (9.98 EQ/13.98) COMMITTED 84
31 | 30 | 36 7 AL JARREAU REPRISE 26849* (10.98/15.98) HEAVEN AND EARTH 30
85 82 72 14 KID FROST VIRGIN 86275 (3 98/13.98) EAST SIDE STORY 54
@D| 45 | 76 | 3 | SHABBA RANKS Epic 52443 1998 £Q/13 98) ROUGH & READY-VOL.1 | 32
8 | 87 | 8 | 22 | THE HARD BOYS AE.. 4120%/ICHIBAN (8.98/15.98) A-TOWN HARD HEADS 12
33 33 30 26 | GLENN JONES ATLANTIC 82352* (10.98/15.98) HERE | GO AGAIN 22
93 95 3 ME PHI ME RCA 61036 (9.98/13.98) ONE 87
34 32 33 7 YO-YO ATCO EASTWEST 92120* (9.98/15.98) BLACK PEARL 32 i
88 85 81 5 MILIRA MOTOWN 6328 (9.98/13.98) BACK AGAIN 81
35 31 26 13 | GROVER WASHINGTON, JR. COLUMBIA 48530 (10.98 EQ/15.98) NEXT EXIT 26
89 81 77 4 SHOMARI MERCURY 848896 (9.98 EQ/13.98) EVERY DAY HAS A SUN 77
36 29 24 42 | GERALD LEVERT @ ATCO EASTWEST 91777* (10.98/15.98) PRIVATE LINE 1
@ o = 7 MILES DAVIS —" p 90 75 69 41 BLACK SHEEP @ MERCURY 848368 (9.98 EQ/13.98) A WOLF IN SHEEP'S CLOTHING 15
WARNER BROS. 26938* (10.98/15.98) -
91 8 1 CLUB .
51 | 54 | 5 | BRIAN MCKNIGHT MERCURY 848605 (9.98 EQ/13.98) BRIAN MCKNIGHT | 38 S | B |10 NOUVEAURIU5 101 QUATITVi9158/15156) AREWIBEGINNINGE | Y
92 | 86 1 1 DAVID KT *(10.
33 | 39 | 37 | 38 | LISASTANSFIELD @ aRisTa 18679+ (10.98/15.98) REALLOVE | 6 oI g J SANBORN ELEKTRAS1272= 41098 15:58) (PIRRSI /.75
CB) EW 1 A =
40 34 31 14 GANG STARR CHRYSALIS 21910.£RG (9 98/13.98) DAILY OPERATION 14 } TOTALLY INSANE IN-A-MINUTE 7700+ (9.98/14.98) DIRECT FROM THE BACKSTREET 93
a3 T % 7 o : 94 84 82 46 NICE & SMOOTH RAL 47373*/COLUMBIA (9,98 EQ/13.98) AIN'T A DAMN THING CHANGED 29
TEVIN CAMPBELL @ QwEST 26291*/WARNER BROS. (9 98/15 98) T.EV.LN.
95 66 57 45 | A TRIBE CALLED QUEST @ JivE 1418~ (9.98/13.98) LOW END THEORY 13
42 38 32 50 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE I
9% | 97 | — 2 WILLIAM BELL WILBE 4128*/ICHIBAN (9.98/15.98) BEDTIME STORIES 96
43 | 41 | 41 | 24 | JOE PUBLIC COLUMBIA 48628* (9.98 EQ/13.98) JOEPUBLIC | 23 RE-ENTRY POISON CLAN —— 62
—— -EN 17 | EFFECT 3006%/LUKE (9.98/15.98) MENTALITY
56 | 61 | 3 | DAVID BLACK BUST IT 98015 (9 98/13.98) LOVIN' AIN'T EASY | 44
98 92 [ 86 | 42 | 2ND 11 NONE PROFILE 1416 (9.98/14.98) 2ND Il NONE 26
45 5 | 52 7 N2DEEP PROFILE 1427+ (9.98/14.98) BACK TO THE HOTEL 45
RE-ENTRY | 10 | Rewrowe s200- oss1098) I GOT THE BASS | &
72 | — 2 HOUSE OF PAIN TOMMY BOY 1056 (10.98/15 98) HOUSE OF PAIN 46 :98/14.98)
7 " 1% R e e T e DON DADA 16 100 | 91 ’ .83 17 BASS PATROL JOEY BOY 3004 (8.98/13.98) THE KINGS OF BASS 63
() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for saies of 500,000 units. A RIAA
> A - i .
48 3 35 14 GEORGE HOWARD GRP 9669 (10.98/15.98) DO | EVER CROSS YOUR MIND 33 certification for sales of 1 muflion units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette
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COLUMBIA HAS STRATEGY FOR BRINGING BLUES TO A WIDER AUDIENCE

(Continued from page 10)

Johnson Era,” the labels are “count-
ing on the same things that made the
Robert Johnson box happen—word
of mouth, press, and publicity,” says
Legacy senior director of marketing
Gary Pacheco.

“It doesn’t make sense for us to
spend $50,000 to advertise in some
fancy [mainstream] magazine,” says
Pacheco. “We basically did some ad-
vertising in core places, like blues
magazines, and try to get people who
are into it to talk about it. You get a
piece in The New York Times, a re-
view in Billboard—all that stuff gets
to the point where, how can you not

check this stuff out? All these re-
spected people are praising it. Once
we get the critical acclaim, then we
have a story and we can go back and
advertise in mainstream publica-
tions.”

The appeal of these releases goes
beyond the core audience of blues
fans, Pacheco adds. “Johnson struck
a chord with young rock’n’rollers
who wanted to know where rock’n’-
roll came from,” he says. “We see the
new boxed set as the same situa-
tion—an essential collection that
goes beyond genre. It’s both a his-
tory lesson and a musical experi-

ence.” The boxed set, he adds, in-
cludes a great deal of unreleased and
rare material for the collector.

Columbia/Legacy has also recent-
ly released titles by Johnny Winter,
Taj Mahal, Son House, and Muddy
Waters. “Johnny Winter to most rock
guitarists is one of the gods,” says
Pacheco. “Taj Mahal was redefining
blues to more modern standards be-
fore anyone. And Son House was one
of Robert Johnson’s mentors. It's
fascinating to go back and hear
where all this started.”

Continuing this blues renaissance
is “Roots Of Rhythm And Blues—A

Tribute To The Robert Johnson Era,”
due out Sept. 1 on Columbia. Record-
ed live at the Smithsonian Institu-
tion's 1990 Festival of American
Folklife, this album includes perfor-
mances of Robert Johnson songs by
the five surviving links to Johnson:
the late Johnny Shines (in his last per-
formance), who traveled and per-
formed with Johnson; Johnson’s step-
son, Robert Lockwood Jr.; Johnson’s
protége, Lonnie Lee Pitchford; David
“Honeyboy” Edwards, who was with
Johnson the night in 1938 when he
was poisoned under mysterious cir-
cumstances in Mississippi; and Henry

Townshend, who performed with
Johnson. The album also includes 19
other blues, gospel, and folk songs
that influenced Johnson and his con-
temporaries.

All of these titles, with the excep-
tion of “A Tribute To The Robert
Johnson Era,” are part of Columbia/
Legacy’s “Roots N’ Blues” reissue
series, which began in 1990 and cur-
rently numbers 25 titles. One advan-
tage to the series concept, says Pa-
checo, is that “two or three times a
year, we get a chance to talk about
not just what’s new, but also the pre-
vious titles in the series.”
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Everette Harp Stacks Up Sax Contributions
Room In Market For Latest Jazz-Flavored Effort

B BY DAVID NATHAN

LOS ANGELES—While Houston-
born Everette Harp would be the first
to admit that the number of R&B/
jazz-flavored sax players in the mar-
ketplace has grown considerably over
the last few years, he is living by an old
adage: “I truly believe there’s room out
there for everyone, that we each have
something unique to contribute.”

These days, Harp bears witness to
that reality: His self-titled debut album
for Manhattan Records is off to a flying
start, and while other more established
figures like Grover Washington Jr.,
Najee, George Howard, and David
Sanborn all have current product,
Harp is winning new converts to his
passion-fueled style every day. A first
single, Harp’s warm version of the
Janet Jackson hit “Let’s Wait Awhile”
(featuring the Perri sisters in vocal
support) was well-received at R&B,
Quiet Storm, and jazz formats; a new
single, “When I Think Of You,” is due
shortly.

It was as a member of Anita Baker’s
touring band in 1988 and again in 1990
that the 6-foot-plus Harp (whose stat-
ure and trademark ponytail make him
instantly recognizable) first came to
public attention, although he had previ-
ously enjoyed a brief road stint with
Teena Marie earlier in ‘88 after moving
out to Los Angeles. It was through his
association with Baker that Harp met
George Duke, with whom he worked on
a 101 North project for Capitol Rec-
ords. He toured with that group,

Dianne Reeves, Najee, and Duke in the
summer of "91, and headed to the stu-
dio with the renowned producer/key-
boardist that fall to work on his auspi-
cious debut.

“Early on, around '82, 83, I really
wanted to make a record but after
Kenny G'’s mainstream success, it
seemed like there was this huge influx
of sax players and I felt there were just
too many of them,” says Harp, taking
time to talk just prior to what turned
out to be a highly successful stint at the
Montreux Jazz Festival in July. “How-
ever, once I got started working on my
album, I got excited about it. It led me
to asking myself what 1 had to offer
and really, it was like a discovery pro-
cess for me.”

Concentrating on original material,
most of which he either wrote or co-
wrote, Harp was initially leery about
recording a cover tune. “When Capi-
tol’s R&B staff decided to get involved,
they suggested I do a cover. I thought
I'd gotten away with not having to do
one because I've seen in the past how
doing a song that’s familiar to people
can mean the rest of an album can get
overshadowed. Fortunately, that
hasn't happened this time.”

Harp, who is managed by BNB
(which also represents Baker and
Keith Washington), does not limit his
creative expression to playing sax: He
sings lead vocals on two cuts as well as
playing keyboards on 10 tracks on the
album, which features such stellar mu-
sicians as Paulinho Da Costa, Paul
Jackson Jr., Freddie Washington,

Dwight Sills, Rayford Griffin, and Ray
Fuller (both from Baker's band), Doc
Powell, and vocalists Phil Perry, Carl
Carwell, and new singer Chante
Moore. “After the first tour I did with
Anita, I divided my time doing road
work with Sheena Easton and Kenny
Loggins and each case, I sang backup
vocals and played both keyboards and
sax.”

According to Tom Evered, Man-
hattan/Blue Note’s VP of marketing,
Harp’s album has already exceeded in-
itial sales projections: “We always have
high hopes that an LP by a new artist
will do well, but this record is definitely
faster than we anticipated. Everette’s
road work with Anita Baker made him
very familiar to a lot of people, plus
some key TV appearances on ‘The
Arsenio Hall Show’ [which featured a
spot with Harp and other sax men
including Najee and Dave Koz] and
‘The Tonight Show’ have made him
very visible,” says Evered.

Harp is planning spot dates, with a
possible tour with fellow new Capitol
recording artist Rachelle Ferrell in the
works. Meanwhile, the genial musician
expresses gratitude that his first al-
bum is being so well-received: “I'm
lucky because I'm with a company that
knows that I'm interested in building a
career. This isn’t about a million sales
overnight and they understand that.
T've already begun thinking about the
next album and it will likely be a little
more upbeat because I want to show
that I'm not one-dimensional.”

TOO SHORT IS LONG ON

(Continued from page 12)

he says, “too bad.”

About the cuts on “Shorty,” Jive'’s
senior VP/GM, Barry Weiss, says,
“We were hoping for another ‘The
Ghetto’ but, to be honest, we’re glad
that we didn’t get one. Too Short’s ap-
peal is at the street level. With an art-
ist like him, the worst thing to have is
the perception that he’s selling out.”

Sticking to his roots, Too Short has
made an album consisting purely of
what he calls “ghetto music.” He says,
“I was at a point in my career where
I had to ask myself, ‘Where should I
go?’ I am a platinum artist who has de-
cided to be hardcore.”

According to Weiss, 45 R&B sta-
tions, many in major markets, are
playing “I Wanna Be Free (That’s The
Truth),” the first single. Its accompa-
nying video, he says, is doing well.
But, adds Weiss, “The song’s lyrical
nature will limit its accessibility, al-
though it shouldn’t.”

Short says, “I wrote ‘I Wanna Be
Free’ after I heard people in the
streets talking about the Rodney King
verdict; it’s something the homies
could relate to. I make songs for me
and the homies, and I try to stay
fresh.”

Now 26, Too Short grew up middle-
class, the son of two accountants. Born
Todd Shaw, he acquired his moniker
because of the diminutive size (6'2”) he
maintained until after graduating high
school. His pimp stance is the result of
having read blaxploitation books by
authors Iceberg Slim and Donald
Goines, and absorbing the mood of his

SUCCESS

Bay-area swrroundings. “Oakland is a
pimp town,” he says. “That vibe
started to fade in the '80s, but in 92
it’s still here.”

With youthful confidence, Too Short
says he does not need to think about
promotion and marketing and just
“kicks back” after leaving the studio.
“When I drop a record, my friends,
neighbors, and the people in the
streets know it's out; they go get it.”
Weiss says Short had to be persuaded
to have a release party for “Shorty

TOO SHORT

The Pimp.” Held in July at the Oak-
land Park Hotel, it was a concept bash
staged as a “players’ ball” (complete
vith video images from films like
“Black Caesar” and “The Mack”) that
required attendees to dress as either
a pimp or a 'ho. Hosts for the evening
included blaxploitation film stars
Antonio Fargas and Richard Round-
tree.

Jive plans to release “In The
Trunk” by early September. The sin-
gle will come with an East Coast remix
by Gang Starr’s D.J. Premier. “He
goes platinum without East Coast sup-
port,” Weiss says, “so this remix ex-
periment is not a life-or-death kind of
thing.”

Too Short will go on tour, fronting a
four-piece live band, beginning Friday
(21) in Louisville, Ky. The supporting
performers on the bill will be DJ Quik,
2nd I None, Spice 1, and Pooh Man,

Pooh Man is signed to Short’s pro-
duction company, Dangerous Music.
Another associate of the company is
Ant Banks, a co-producer on “Shorty
The Pimp” and other Too Short proj-
ects. Banks is currently tracking a solo
project that Jive hopes to release in
September.

Short says Dangerous was set up in
1987 to be “an outlet for the many tal-
ented artists in the Bay with no outlet.”
The company, which is housed in a
home, boasts a fully digital recording
facility, 20 employees, and a growing
roster of varied and unconventional
fledglings. “Me,” says Too Short, “I
like to go against the norm.”
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HIP-HOP BRINGS NEW ENERGY TO JAZZ

(Continued from page 1)

include tracks produced by Ali
Shaheed of A Tribe Called Quest
and Eric ‘“Vietnam’’ Sadler, one of
the prime architects of Public Ene-
my’s chaotic multilayered sound.

To many in jazz and rap, the col-
laboration is a natural because of
the experimental, underground
roots of both musical forms. Many
draw parallels between the history
of the two styles—including initial
rejection by mainstream culture.

Ali Shaheed, who with Q-Tip has
produced jazz-inflected tracks for
two Jive albums by rap group A
Tribe Called Quest (of which they
are members), says, “A lot of the
[older] jazz musicians lived the
same life as rappers. It’s under-
ground musie. And you had a col-
laboration—a bunch of different
kinds of instrumentalists coming
together to record an album—
which is kind of like what rap mu-
sic was about a long time ago, just
a whole bunch of different rappers
from all over just coming in and
doing their thing.”

Producer and former Stetsa-
sonic member Daddy-O offers,
“The way jazz musicians created
then is how hip-hoppers create
now. They would go with a feeling
and take pieces from here and
there. And so do we.”

GRP saxophonist George How-
ard, who has not yet dabbled in
hip-hop, adds, “Rap is poetry over
urban jungle rhythms, brothers
from the 'hood just throwing
down, which is what jazz used to
be. When bebop came out they said
it was a bastard art form, just like
rap.”

Daddy-O says the term jazz can
readily be applied to the new
sound: “Jazz is not what Wynton
Marsalis does—play some 40-year-
old chords or some 30-year-old
runs that Charlie Parker played.
Jazz is what emanates from what
the people are doing in their partic-
ular day and time. I believe that
hip-hop is the jazz music of today.”

ROOTS & BRANCHES

Guy Eckstine, VP of A&R for
Verve, says the trend has its roots
in two distinct movements of the
’80s: the acid-jazz movement from
London, which carried a more club
sound; and M-BASE, a mid-'80s
collective of young, progressive
jazz musicians, including Steve
Coleman, Cassandra Wilson, and
Osby, which took a more avant-
garde approach. Eckstine calls
new jazz swing ‘“the best thing to
happen to jazz since Miles went
electric. Very refreshing.”

New jazz swing also is linked to
the rare groove-movement, which,
like acid jazz, was born in U.K.
dance clubs. A boost has been club
nights and showcases, primarily
New York’s ongoing Groove
Academy/Giant Step series.

Groove Academy, a concert pro-
motion and artist management
company, has presented dozens of
veteran R&B acts that have been
sampled by hip-hoppers over the
years, including the Ohio Players,
the Average White Band, and
George Clinton; the Giant Step se-
ries (also promoted by Groove
Academy) has presented up-and-

The late Miles Davis, left, with
rapper/producer Easy Mo Bee. The
two collaborated on “Doo-Bop,” the
current Davis album that was
completed after the trumpeter’s death
last September.

coming jazz and funk bands and
many rap acts. Groove Academy
was first to present the Brand
New Heavies in the U.S.; the Brit-
ish band’s reception by hip-hop-
pers was so strong that 10 rap acts
collaborated with the band on its
latest Delicious Vinyl album,
““Heavy Rhyme Experience.”

According to Maurice Bernstein,
president of Groove Academy, the
Giant Step concept has toured
clubs in such major cities as Bos-
ton, Miami, Chicago, and Los An-
geles. ““We started Giant Steps to
show that jazz and hip-hop are re-
lated,”” he says. “We weren’t the
pioneers of new jazz swing, but we
influenced a lot of artists.” He
adds that when the company start-
ed Giant Step in 1990, he could
have counted the number of hip-
hop jazz releases on one hand. “It
was Gang Starr’s ‘Jazz Thing,’
Dream Warriors’ ‘Wash Your Face
In My Sink,” and Pal Joey’s ‘Hot
Musie.” That was it. Now every
song that comes out almost has a
jazzy feel.”

While Giant Step has grown,
touring nationally and internation-
ally, it is still alone in showcasing
new jazz swing acts. ‘“Being out on

our own is kind of annoying,”’
Bernstein says. “Things would be
a little easier if there were other
people like us.”

Some hip-hop clubs have found
strong positive reactions to vin-
tage tracks by such jazz artists as
Lonnie Liston-Smith, Roy Ayers,
Donald Byrd, and Herbie Hancock,
which are mixed with rap tracks.
‘““We are experiencing a certain
amount of acceptance from hip-
hoppers,” says Matthew Stringer,
VP of marketing and creative de-
velopment for Island, of the Jor-
dan debut release, “The Antidote.”
“There is significant club play on
the record; they will mix A Tribe
Called Quest with Ronny Jordan,
no problem.”

THE RADIO/RETAIL RAP

A handful of urban and new AC
stations have exposed new jazz
swing to their audiences. ““I'm
glad to hear [new jazz swing),”
says Shirley Maldonado, opera-
tions manager at WQCD (CD101)
New York. “It’s fabulous, and I
hope it continues to flourish for a
while because it adds a nice spice
to the format. I'm always looking
for that new sound, and smooth
stuff seems to work really nicely.”
“The Ronny Jordans and Art
(Continued on page 78)

Hot Dance Breakouts
CLUB PLAY

1. THE COLOUR OF LOVE THE REESE
PROJECT GianT

2. PEOPLE EVERYDAY ARRESTED
DEVELOPMENT cHRysALIS

. | BELIEVE IN YOU THE FINAL CUT
NETTWERK

3
4. LOOK TO THE FUTURE FORTRAN 5
5

FEATURING LARRY GRAHAM mute
5 '\:(I:IAIMPIN' AROUND BOBBY BROWN

MAXI-SINGLES SALES

1. MOVE THIS TECHNOTRONIC
FEATURING YA KID K s8k

2. THE COLOUR OF LOVE THE REESE
PROJECT Giant

3. SESAME’S TREET SMART E'S
SUBURBAN BASE

4. WE CAN MAKE IT TRACIE DAVES
RELATIVITV

5. FREE THE PARTY HoLLYwooD

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

MESSED

-.\P IS HAIQ..,

MAXELS

AT 14002

BLOWING UP AT RETAIL, FEATURING THE HIT SINGLE

NAIRD

“TH E SLAM” ATT 12008

AND THE WORLD’S LONGEST BASS DROP.

AVAILABLE FROM: BASSIN, BIG STATE-GEORGIA, CITY HALL,
INDI-OH & ME, MDH, M5, SELECT-0-HITS, TITUS OAKS
OR YOUR FAVORITE ONE STOP

COMING SOON: 14003 — TIC TAK TOE, “THE STYLE OF THE BASS”
AND 14004—THE PARTY BOYZ “THE BASS, THE BOOTY OR THE CASH”
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Billboard.

FOR WEEK ENDING AUGUST 22, 1992

HOT DANGE MUSIG

z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wilox|e 2 & OF DANCE CLUB PLAYLISTS. wEloxle | o8 OF RETAIL STORES AND ONE-STOP SALES REPORTS.
2ul2w |28 £E| TITLE ARTIST Lu|l2u |28 | <35 | TITLE ARTIST
FZ| 32|~ | 23| LaBEL & NUMBER/DISTRIBUTING LABEL =2 |33 | x| 25| 1aBEL & NUMBER/DISTRIBUTING LABEL
** % NO. 1 x x % *x % NO.1 %
2 3 10 | STROBELITE HONEY MERCURY 866 869 1 week at No. 1 © BLACK SHEEP @ 1 3 4 JAM (M) (T1 (x) EPIC 74334 2 weeks at No. 1 © MICHAEL JACKSON
3 4 7 IT'S A FINE DAY ATCO EASTWEST 96187 @ OPUS Il 2 2 1 10 | JUMP AROUND (M) (T) (x) TOMMY BOY 526 @ HOUSE OF PAIN
3| s 8 6§ | RHYTHM IS A DANCER ARISTA 1.2445 @ SNAP Q)| s 8 5 | WISHING ON A STAR () (x) EPIC 74370 @ THE COVER GIRLS
@] 10 | 6 | GET WITH U MERCURY 864 081 @ LIDELL TOWNSELL & M.TF. 4 6 6 7 | DON'T SWEAT THE TECHNIQUE (M) (T) MCA 54369 @ ERIC B. & RAKIM
G 9| u] 5 | amercraza @ MICHAEL JACKSON (5)] 8 | 7 | 12 | STROBELITE HONEY ) (1) meRcURY 866 869 @ BLACK SHEEP
@ 8 13 6 YOUR LOVE WARNER BROS 40393 @ CHIC @ 9 13 8 JUMP! (M) (T) SUNSHINE 1-2456/ARISTA THE MOVEMENT
@ 10| 15 6 WISHING ON A STAR EPIC 74370 & THE COVER GIRLS 7 7 9 6 | YOU REMIND ME (T) UPTOWN 54447/MCA © MARY J. BLIGE
8 4 5 9 MONEY REPRISE 40392/WARNER BROS. CAMEO 10 | 10 6 YOUR LOVE (1) (X) WARNER BROS. 40393 @ CHIC
9 1 2 9 JUMP! SUNSHINE 1-2456/ARISTA THE MOVEMENT 9 4 4 8 WARM IT UP (M) (T) (x) RUFFHOUSE 74377/COLUMBIA @ KRIS KROSS
17 | 29 | 4 | LSI(LOVE SEX INTELLIGENCE) Epic 74401 @ THE SHAMEN 10 2 12 | MR. LOVERMAN (T) (x) EPIC 74248 @ SHABBA RANKS
@ 11 16 [ TEMPLE OF DREAMS KICKIN' 4101/INSTINCT @ MESSIAH @ 12 18 6 GET WITH U (W) (T) MERCURY 864 081 ® LIDELL TOWNSELL & M.T.F.
12 5 1 9 PENNIES FROM HEAVEN VIRGIN 96135 @ INNER CITY 12 11 11 8 TOO FUNKY (M) (T) (X) COLUMBIA 74352 @ GEORGE MICHAEL
(A3)] 15 | 21 | & | DIGITAL LOVE THING atco easTwesT PROMO HAPPYHEAD (D] 19 | 29 | 4 | CROSSOVER () (x) RaL 74172/CHAOS @ EPMD
18 | 20 | 6 | DON'T SWEAT THE TECHNIQUE MCh 54369 @ ERIC B. & RAKIM 17 | 30 | 3 | RHYTHM IS A DANCER (T) ARISTA 1-2445 ~ @ SNAP
A5 21 | 27 | 5 | THEBEST THINGS IN LIFE... PerspecTive PROMO/A&M @ LUTHER VANDROSS & JANET JACKSON 15 | 13 | 16 | 9 | SUNSHINE AND ECSTASY (1) (x) SIRE 40444/ WARNER BROS. @ TOM TOM CLUB
20 1 25 | 5 | BURNING cHaRiswA 12600 MK FEATURING ALANA 16 | 22 | 6 | IT'SAFINE DAY (w) (1) ATCO EASTWEST 96787 @ OPUS Il
30 46 3 MY PEACE OF HEAVEN ATCO FASTWEST 96153 TEN CITY 17 18 23 6 SONIK FRIKTION (M) (T) MAII 91 12/CHEETAH @ RADIOACTIVE GOLDFISH
18 | 12 1 5 | 10 | DROP A BEAT msrmor 240 VOBY A 20 | 27 [ 4 | TeQuiLa o m arco easwesT 96161 @ A.LT. AND THE LOST CIVILIZATION
19 | 16 | 17 | 7 | WHATEVER YOU DREAM GUERILLA 13862/ RS, REACT 2 RHYTHM 19)] 27 | 43 | 3 | MICCHECKA () () ATCO EASTWEST 96159 @ DAS EFX
20 24 24 7 THE HITMAN INTERSCOPE 96 168/ATLANTIC & AB LOGIC 31 40 4 THE HITMAN (M) (T) INTERSCOPE 96168/ATLANTIC @ AB LOGIC
20 | 22 | 11 | 9 | SUNSHINE AND ECSTASY SiRe 40444/WARNER BROS. @ TOM TOM CLUB (@D | 24 | 35 | 3 | GOOD STUFF (1) (x REPRISE 40361/WARNER BROS. ® THE B-52'S
> % POWER PIOKA ® * 22| 29 | 38 | 7 | SURRENDER YOURSELF (1) x) coLumBia 74291 ® THE DAOU
(2D| 32 | 41 | 3 | HARDCORE HEAVEN FrRR 350 0O3/LONDON @ DJ SEDUCTION 23 | 25 | 24 | 6 | PLEASE DON'T GOt (m () 2vx6748 @IDODBEERYOU:
24 14 5 9 RUNAWAY (T) (X) ELEKTRA 66424 @ DEEE-LITE
23 29 35 4 TOO FUNKY COLUMBIA 74352 @ GEORGE MICHAEL
25 | 15 | 15 | 10 | PENNIES FROM HEAVEN (T) VIRGIN 96195 @ INNER CITY
24 19 18 9 JUMP AROUND TOMMY BOY 526 @ HOUSE OF PAIN
o 5 % . PLEASE DON'T GO P U 26 | 30 | 33 6 SO WHAT'CHA WANT (M) (T) (x) CAPITOL 15847 @ BEASTIE BOYS
! 7YX 6748 OUBLE YOU?
26 | 23 | 283 6 WARM IT UP RUFFHOUSE 74377/COLUMBIA ® KRIS KROSS @ 10 ) DISAPPOINTED * % * POWER PICK* * x CTRONIC
(T) {X) WARNER BROS. 40562 ELECTRONI
@D| 31 | 44 | 3 | YoU GOTTA BELIEVE (ATOMIC SLIDE) invAsioN 36009 FIERCE RULING DIVA
28 | 12| 9 | 11 | RAINFALLS virang6173 @ FRANKIE KNUCKLES FEATURING LISA MICHAELIS 28 | 32 | 37 | 4 | EVERYBODY IN THE PLACE/CHARLY (1) (x ELEKTRA 66411 @ THE PRODIGY
29 | 25 | 22 | 8 | NEVER BE ANOTHER ONE acio Jazz 5322/5C0TTI BROS. COLONEL ABRAMS 29 | 34 | 39 | 5 | THAT'SEVIL MAN (TAKE A TRIP) () (1) 200 14048 MORPHEUS
0 | 27 19 11 | DEEPLY DIPPY criarisma 96164 © RIGHT SAID FRED | 28 | 2 22 | BABY GOT BACK (M) (T} {x) DEF AMERICAN ¢0233/WARNER BROS. ® SIR MIX-A-LOT
BD] 40 | — | 2 | EVERYBODY IN THE PLACE eLekTra 66411 ® THE PRODIGY 1N o o e ORI 0 @ CECE PENISTON
**H S D yorere 32 |33 |2 11 | O FORTUNA (T) RADIKAL 12299 APOTHEOSIS
THEY WANT EFX (M) (T) ATCO EASTWEST 96206 @ DAS EFX
NEW ) 1 EVERYBODY'S FREE (TO FEEL GOOD) eI 74444 ® ROZALLA
* x
13 7 10 RUNAWAY ELEKTRA 66424 @ DEEE-LITE *HoT SHOT DeBUT * % *
TRET 5 THE CREATOR 20 6737 THE CREATOR .GD NEW ) 1 LS! (LOVE SEX INTELLIGENCE) (T) (x) €PIC 74401 & THE SHAMEN
YX
36 | 39 | 6 | STRONG ENOUGH ACTIVE 66390/ELEKTRA LOLEATTA HOLLOWAY (35| NEWD | | | BABY-BABY-BABY () (1) LAFACE 1 4032ARISTA @ TLC
48 - 2 ALL OVER THE WORLD CHAOS 74292 © WAILING SOULS 36 36 4] 8 PLEASE DON'T GO (M) (T) (X) NEXT PLATEAU 50187 @ K.W.S.
4 . 2 ANOTHER MINUTE SRC 14035/200 © CAUSE & EFFECT 31 38 43 4 SEX ON WHEELZ (M) (T) INTERSCOPE 96163/ATLANTIC @ MY LIFE WITH THE THRILL KILL KULT
37 | 38 | & | FRIDAY I'M IN LOVE FICTION 664 16/ELEKTRA © THE CURE 38 | 22 | 12 | 11 | RAINFALLS ) VIRGIN96173 @ FRANKIE KNUCKLES FEATURING LISA MICHAELIS
7 | — 2 MASS OF EMOTION SAVAGE 50013 MOCCA SOUL 39 | 26 14 12 | DON'T CURSE/YOU CAN'T SEE WHAT | CAN SEE (T) UPTOWN 54428/MCA @ HEAVY D. & THE BOYZ
5 | — | 2 | FEELNG GOOD evorve 728 D 41 | 47 | 4 | TEMPLE OF DREAMS (T KICKIN' 4101/INSTINCT @ MESSIAH
34 28 11 | | KNOW 816 BEAT 1009/ATLANTIC NEW ATLANTIC 41 37 31 17 | TWILIGHT ZONE (1) (x) RADIKAL 12300/CRITIQUE @ 2 UNLIMITED
NEW ) 1 TROUBLE 111 FAsT 0012 KIM BEACHAM 42 45 45 21 COME & TALK TO ME (M) (T) UPTOWN 54354/MCA & JODECI
3 | 47 | 3 | GHETTO RED HOT cowummn iz ST NEWD | | | PEOPLE EVERYDAY (1 CHRYSALIS 19756/ERG ® ARRESTED DEVELOPMENT
NEWD | 1 | MOVE ME NO MOUNTAIN vira prOMO IR ] 49 | — | 2 | WHERE DOES THAT LEAVE LOVE i) (1) 03 COLUMBIA 74405 ® GEORGE LAMOND
41 | 36 | 8 | SHINEON esaume 74326 ® DEGREES OF MOTION FEATURING BIT| HEW P | L | MY PEACE OF HEAVEN (1) ATCO EASTWEST 96153 TEN CITY
NEW ) 1 WORKAHOLIC RADIKAL 12322 ® 2 UNLIMITED 46 47 | 48 4 EVEN BETTER THAN THE REAL THING (T) (x) ISLAND 864 281/PLG & U2
NEWD | | | WECAN MAKE IT RELATIVITY 1131 TRACIE DAVES NEWD | | | BACK TO THE HOTEL (1) PROFILE 7367 @ N2DEEP
NEW)D | 1 | EVENBETTER THAN THE REAL THING ISLAND 864 281/PLG o U2 48 | M4 l 42 | 8 | DROP A BEAT (1) INSTINCT 240 MOBY
49 38 43 4 GOT TO BE FREE GREAT JONES 530 616/ISLAND 49ERS NEW) 1 SET YOUR LOVING FREE/A LITTLE MORE LOVE (T) ARISTA 1.245] @ LISA STANSFIELD
50 39 40 8 DON'T STOP...PLANET ROCK TOMMY B0Y 1052 AFRIKA BAMBAATAA & THE SOUL SONIC FORCE 50 43 I 25 13 | SET ME FREE (T) {X) GREAT JONES 530 615/ISLAND @ CLUBLAND FEATURING ZEMYA HAMILTON

(D Titles with the greatest sales or club ptay increases this week. @ Videoclip availability. Catalog number Is for cassette maxi-single, or vinyl maxi-single if cassette Is unavailable, On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaitability. (X) CD maxi-single
availability. © 1992, Billboard/BPt Communications.

IF YOU SELL TO OR SERVICE

RECORD RETAILERS—READ THIS!

Billboard’s 1992 RECORD RETAILING DIRECTORY is here! This year’s edition has over
7,000 completely updated record retailing and chain headquarter listings—including phone

numbers, fax numbers, store buyers, store planners and lots more!
To order your copy call 1-800-223-7524 or 1-201-363-4156.
Or send check or money order for $99 plus $3 shipping ($8 for international orders) to:

Billboard Directories « P.0. Box 2016 « Lakewood, NJ 08701
NY, NJ, CA, TN, MA, IL & DC residents please add applicable sales tax

Order bulk copies for your entire sales staff—Call for special rates!
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Dance

Get A Hold Of Zoo Experience; 1 Vision Song Looks Like A Winner

MO’ MUSIC: As we noted last week,
not even the dog days of August can
interrupt the flow of interesting new
music in clubland. Here are some
more selections for your shopping
list:

At the top of the heap this week is
“Love’s Got A Hold On Me,” by Zoo
Experience (Cooltempo, U.K.). Here
we are served a thoroughly pleasing
trans-Atlantic house affair in which
Chicago-based singer Destry smol-
ders over a sax-lined groove created
by Bobi & Steve, a pair of radio and

club jocks from London’s Kiss-FM.
Those with a reverence for dance mu-
sic’s rich history and retro-R&B will
be drawn to the lush “House Of Fun”
mix with its live percussion, strings,
and overall Philly-soul stance. The
“Good For You” mix and dub, howev-
er, are more suitable for club play,
given their more break-conscious, ga-
rage nature. Either way, you come
up with a winner.

Here’s a fearless prediction: Three
minutes into “My Underground” by 1
Vision (aka up-and-coming Chicago

OUR TOP INDEPENDENT HOUSE HITS ON 12 INCH

¢ Mise

" e

JAMES HOWARD - FEELING GOOD - EMOTIVE
C°Q THE NEW SOUND OF SOUL - THE STRENGTH - MAGNET
SKEE W. - BURN - DANCE BABY
THE MOVEMENT - JUMP - SUNSHINE
UNDERGROUND CIRCUIT - I WANT YOU - RJM
GATE -AH - THE SHELTER - SHELTER
TRACIE DAVIS - WE CAN MAKE IT - RELATIVITY
KAREN ANDERSEN - THANK YOU - APOLLO
KENNY "DOPE" GONZALEZ PRESENTS: AXXIS - DANCIN' -
VITAL TRIP - THE SPASTIC EP - HI-BIAS
BRIDGE - EVERYBODY'S PUMPIN - NERVOUS
MADDHOUSE - LET THE MUZIK TAKE CONTROL - CLUBHOUSE
ETERNITY - REAL LOVE - MAXI
Q-BIK-MUZ - HIP-NO-TEK - UNDERCURRENT
2 UNLIMITED - MAGIC FRIEND - HOT PRODUCTIONS

U EABELOR THE WEEK i

ONE

DJAIMIN - "GIVE YOU"
LAVETTE - "YOUR LOVE"
DARCI - "LET'S TALK ABOUT IT"
MARK DAVIS - "YOU'RE SPECIAL"
JACK & JILL - "GO MISS THING"

ALSO
AVAILAB

YOUR FULL LINE
SUPPLIER

TEL{516)294
{BO0)992-901 1 {outside N.Y.5.)

110 Drenton Ave.
Mew Hyde Park, N.Y. 11040
50 FAX(516)741-3584

producers Terry Hunter and Joey
“The Don” Donatello) you will be
writhing about the dancefloor in
sweaty, breathless frenzy. A hard-
edged house beat is embellished with
an array of interesting keyboard ef-
fects and hypnotic vocal bits. Also
noteworthy are two flipside treats,
“Seduction” and “I Need Ja,” each of
which follows a similar blueprint of
merging fierce beats with memorable
passages of sound and vision. A wel-
come respite from the standard, and
usually anonymous instrumental
fare. Available through Mirage En-
tertainment in Chicago.

The ever-adventurous folks at
Logic Records (U.K.) continue to ex-
plore the next realm of techno and
house with two necessary under-
ground jams. The first is “Under-
stand This Groove” by Sound Fac-
tory, and it tempers rambling piano
lines with subtle synths and a spiral-
ing male vocal passage that offers
the listener (and dancer) something
to grab hold of.

The other is “Swing In Trance” by
0Odd Company (known to those on
the inside as Germany’s DJ Dag and
Jam El Mar). It nicks bits of the
theme from the “Odd Couple” sit-
com, and drops it into a percolating
pot of techno/synth effects. Remixes
by Simon Hansen, Laurence Nel-
son, and Garren Emerson are well
constructed and ready for nearly any
rave or trance trip.

Roberta Gilliam, the voice behind
Frankie Knuckles’ hit “Workout,”
struts solo with “Take Me” (My
Disc/ Emotive, New York), a smo-
kin’ slice of diva-house, produced by
Victor Simonelli. With assistance
from collaborator Satoshi Tomeii, he
inspires Gilliam to belt an assured,
star-quality vocal that would sound
quite nice on the radio. Our only quib-
ble is with the track’s lack of diversi-
ty, mixwise. As it stands, “Take Me”
is a highly potent, sure-fire club hit.
But we can’t help but ponder its po-

© SILVER awwwy Love GARAGF
© BLACK BOX HOLDON(DOUBLE MIX)  HOUSE-TECHNO-UNDERGROUND-DOWBEAT
© JAM JAM GIRLS 4T wANNA HAVE FU) ALEE MARROW PROD HOUSE RAP
© J1.COMPANY Lovereme
© DOUBLE YOU we L vezmLove
©B0YS 430YS st pviee

© CORRADO misws s Rovix

GARAGF
HOUSE
HOUSE

TRIBAL

O LORENA JAYCEE muvomae

O ANTINOMIA. Frezpom FoR LovE

© 0.J ANDREW mas s avmacLe

© P.LION presomts PEOPLE IN TOWN Rexd wyLs
© H.0. HIGH DENSTTY sock voumpasy
© VISIONS FACTORY tRean MESSAGE g
O NEXY LANTON wLIGHT GREW REMIXEP
© VARIORS ARTISTS i EvouLmion EP v
© FINZY KONTIN s con i s

O DOUBLE FM.presents SOUND OF AMNESIA. auesia
© ]85, ORCHESTRA e wars

O POWER BAND s ovex e e

© SIVIA COLEMAN eTone

TRIBAL

TECHNO-HOUSE

TECHNO

HOUSE

HOUSF

UNDERGROUND

TECHNO-HARDCORE

DEEPHOUSE-UNDERGROUND

HOUSE

HOUSE

HOUSE

HOUSE

HOUsE

DSCOMAGIC
78/ A MECENATE, MILAN, ITALY

= 258012071 - FAX 58012355

U.S.' Most
Complete Facility!

SPECIALS -with This Ad Only”

"Maxi-Single" Casseties
Complete Package, 500 - §715
Eweryihing included - Mastering, Test Cassetis,
‘Graphics Deslgn, 2-Color 0-Card Printing,
Label TypesettingPrinting. & Shrink-Wrap.

12" Vinyl Single
Compiete Package, 500 - 3865
Ewerything included - DI Mastering, Test
Pressing, Label Typesetting Printing, Black
or White Die-Cul Jacket. & Shrnk-Wrap.

L4 cllmllal:t Disc = Mastering and

Replication - Complete Packages
Free Graphics Design!

EUROPADISK/LTD.

Call for our free Brochure...

75 Varick Street
New York NY 10013
T (212) 226-4401
FAX (212) 966-0456

LD
-
omm

THE HI - NRG - REVENGE!!!
A BRAND NEW LABEL IS BORN

SPECIALIZED IN NEW HI - NRG. STYLE !!!
TRY TO LISTEN OUR FIRST PRODUCTIONS

SUSY B. THE GREAT PRETENDER
IAN LEX JUST OVER THE TIME
KRYSTYNA LONELY HEARTS
JOE YELLOW U.S.A.
ALAN BARRY GIMME GIMME

EDYTA ABC THE LETTERS OF LOVE

PUBLISHING & MASTER RIGHTS
PATRICIA FAX (-39)) 2) 58012590
FINISHED PRODUCT (EXPORT)
SIMON - FRANK-PAOLO - JUNIOR - CHARLY
DISCOMAGIC - MILANO-ITALY - FAX (- 39)(2) 58012355

tential if given at least one beefier
mix. When you have a song, a singer,
and a producer generating these kind
of sparks, you have to try to reach
for the ultimate creative possibilities.

New York radio personality John
Robinson continues to evolve as a
producer and composer with “Thank
You” by Karen Anderson (Nott-Us,
New York). Already getting healthy
exposure on the East Coast, this vir-

TRAX L o

by Larry Flick

tually flawless deep-house anthem is
bolstered by an unshakable hook, a
rich groove, and Anderson’s moving
delivery of the song’s spiritual lyrics.
Justice prevailing, a label with far-
reaching distribution will snap this
one up, and turn it into the smash it
deserves to be.

With “Keep It Coming” (Colum-
bia), David Cole and Robert Clivilles
introduce a new C&C Music Factory
lineup, featuring rapper Q-Unique
and Deborah Cooper (who thrilled
many with her vocal on the duo’s No.
1 non-C&C hit, “Pride (A Deeper
Love)”). The radio version of the song
is a direct descendent of “Gonna
Make You Sweat,” while the just-re-
leased house remix evokes memories
of Lisa Lisa’s 1991 smash, “Let The
Beat Hit 'Em.” Although this pleas-
ing track has all of the rousing gospel
elements required to fill dancefloors,
it also has a formulaic quality that
makes us wonder if it isn’t time for
David and Robert to once again re-
fresh and challenge their formidable
talents.

ALBUM NOTES: New York-bred
freestyle vixen Giggles is equipped to
build upon the club and radio founda-
tion laid by her recent hit, “What
Goes Around Comes Around,” with
her debut album, “He Loves Me ...
He Loves Me Not” (Cutting, New
York).

Ably produced by Charlie Jime-
nez, the set is lively collection that re-
mains true to the singer’s Latin
roots, while incorporating pop-friend-
ly elements. “Hugs & Kisses” kicks a
serious, funk-powered groove (put-
ting a sample from “Funk Boutique”
by the Cover Girls to good use), as do
“Good Things Come To Those Who

e

His hair is getting thin

His waist is getting thick
l And he thinks that leisure suits are sporty
' Fat Higdon just turned forty!

Happy Birthday from

Your friends at Patrick Joseph/Windswept Pacific Music

Wait” and the new single, “He Said,
She Said.” Fans will enjoy the inclu-
sion of the 1987 nugget “Love Let-
ters.” Giggles takes you on a festive
journey that proves freestyle may
not always be the flavor of the mo-
ment, but it is far from dead.

TID-BEATS: Ex-Arista dance/cross-
over promotion head George Hess is
back in action as the VP of marketing
and promotion at the BMG-distribut-
ed Esquire Records in New York.
His first dance project will be the
next Degrees Of Motion single,
“Soul Freedom,” due out in early
September. No firm word yet on his
replacement at Arista ... Carmen
Cacciatore joins RCA Records’
crossover department in New York
as East Coast manager of dance and
crossover music. He will be juggling
both promotion and A&R duties. Cac-
ciatore was previously the music di-
rector of WZOU Boston.

PARTING GLANCES: The club
community continues to lose citizens
to the AIDS epidemic at a devastat-
ing pace. As in the past (and for the
foreseeable future), we are commit-
ted to using this space to pay respect
to the passing of folks who have, in
one way or another, made an impact
on dance music. It may be uncomfort-
able for each of us to continually face

- such darkness, but it is not realistic

to try to hide from the truth—or ig-
nore the loss to our community.

Larry Patterson died July 30 at
the age of 44. He was among the top
club DJs on the East Coast, playing
such hallowed halls as Zanzibar and
the Paradise Garage. Patterson also
served as director of A&R at Prelude
Records at one point in his career,
and remixed singles by Sharon
Redd, Tremaine, and Colonel
Abrams.

Judy Weinstein of Def Mix Pro-
ductions credits Patterson as one of
“the forerunners of the sound that
we hear in clubs now. Larry was
mentor for people like David Mo-
rales and Tony Humphries.”

Roger Hillman passed away Aug.
2. He was 40 years old. Hillman was
the founder of the Kyohva Record
Pool in Kentucky, which covered oth-
er such areas as Ohio and West Vir-
ginia. He was also the chairman of a
popular underground dance music
fraternity, the Netta Society, which
was formed during the '70s. He is
survived by his longtime companion
and business partner, Louis Gaspar.
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ARTISTS & MUSIC

Promoters Keep Gountry Growd-Pleasers Out Front

B BY DEBBIE HOLLEY

NASHVILLE—Concert promoters
and booking agents report another
record summer for country artists on
the road. They say show attendance
and the number of bookings are up
for artists of all calibers.

For most, the peak tour season
falls between July 15 and Oct. 1 and
includes fairs, festivals, outdoor ven-
ues, and buildings. Ray Shelide, a
booking agent with the William Mor-
ris Agency in Nashville says, “Those
venues are doing extremely well with
country music—especially with the
hotter, younger-oriented packages.”
Bob Romeo, a promoter with the Don
Romeo Agency, which works about
17 states, reports, “Business is look-
ing real good, and I think its going to

continue from what we can see in ad-
vance sales.”

Shelide says his Travis Tritt/Tanya
Tucker/Charlie Daniels package was
“incredibly successful. That package
is playing about a dozen events.
We’ve had several sellouts.”

Tony Conway, president, Buddy
Lee Attractions, says his bookings
are up at least 22% over last year’s
and in venues of all sizes. “Our dates
are up across the board for acts from
Merle Haggard to Clint Black.”
Among those on the Buddy Lee ros-
ter are Paulette Carlson, Waylon Jen-
nings, Garth Brooks, Ricky Van Shel-
ton, Tracy Lawrence, Lorrie Morgan,
Doug Stone, Dennis Robbins, and
Martina McBride.

Garth Brooks, Alan Jackson, Reba
McEntire, and Clint Black were noted

on more than one occasion as doing
“incredible” business. Others cited in-
cluded Charlie Daniels, Aaron Tippin,
Billy Dean, Little Texas, Wynonna
Judd, and Brooks & Dunn.

Romeo reports record numbers on
several dates. However, what has
come as a surprise to some is great
ticket sales for the newer acts.

Several report that established
acts (such as Ronnie Milsap, the Oak
Ridge Boys, the Gatlins, etc.) are ex-
periencing some trouble. Younger
competition and the economy were
blamed, in part, for the flattening of
attendance on that level of act.
“They’re competing with the newer,
young acts,” notes Shelide, “the
Brooks & Dunns, the Travis Tritts,
Billy Ray Cyrus, Garth Brooks, Alan

Jackson, and Wynonna Judd.”

0F A NUMBER OF THINGS: Events in Music Row
history are now styled as “BG” or “AG” (Before and Af-
ter Garth). Garth, by the way, came into existence
March 25, 1989, with the charting of his first single,
“Much Too Young (To Feel This Damn Old).” Looking at
the Hot Country Singles & Tracks listings for this week,
we notice 35 acts are AG and 26 BG. From these figures,
we can confidently deduce that new acts are thriving,
that old acts are thriving, that many old acts are still
fairly new, that new acts are getting older, and that sta-

tistics in amateur hands
lead only to whimsy, mis-

chief and marketing strat-
egies.

UNAWED MOTHER: In
our Run-That-By-Me-One-
More-Time Dept., we note
that Tanya Tucker, the
unwed and unabashed
mother of two, will be
singing the national an-
them at the Republican
Convention. She effective-
ly ensured she would not be introduced by the Vice Pres-
ident when she asked, “Who is Dan Quayle to go after
single mothers?”

MAKING THE ROUNDS: Ricky Van Shelton, Travis
Tritt, Dwight Yoakam, Trisha Yearwood, Vince Gill,
and Willie Nelson sing songs Elvis made famous on the
“Honeymoon In Vegas” movie soundtrack. Sheiton’s
version of “Wear My Ring Around Your Neck” is al-
ready climbing the country charts and this week stands
at No. 37. Pop singers on the soundtrack are Billy Joel,
Amy Grant, Bryan Ferry, Jeff Beck & Jed Leiber,
John Mellencamp, and Bono.

Hurrahs to Rhino Records for its country volume in
the “Jubilation! Great Gospel Performances” series. The
18-cut CD resurrects such grand old fundamentalist ful-
minations as Martha Carson’s “Satisfied,” the Louvin
Brothers’ “The Family Who Prays,” and the Carter
Family’s “God Gave Noah The Rainbow Sign.”

“America’s New Country,” a syndicated country mu-
sic television program now in %0 markets, has just added
Chevy Truck as a sponsor . . . Orr & Earls Broadcasting,
Branson, Mo., has formed the subsidiary Branson Ra-
dioTours. It will develop and operate bus and air tours to
Branson through radio stations. The participating sta-
tions will promote the trips to their listeners in return
for a percentage of the package cost ... Barbara Man-
drell will headline the Amusement & Music Operators
Assn. awards show and banquet, Oct. 2 at Nashville’s
Opryland Hotel.

Chart A Testament To Pre- & Post-Garth Days

Plus, An Un-Conventional Choice For Republicans

by Edward Mo

MARK YOUR CALENDAR: More than a dozen coun-
try and pop acts will perform Sept. 6 at the Mel Tillis
Theater in Branson, Mo., to raise funds for the Muscular
Dystrophy Assn. The performances are to be held in
conjunction with the 27th annual Jerry Lewis Labor
Day Telethon. Portions of the Branson shows will be
aired live during the broadcast. Making up the Branson
contingent: Pam Tillis Willie Nelson, Eddie Rabbitt,
Moe Bandy, Glen Campbell, Roy Clark, Barbara Fair-
child, Mickey Gilley, Loretta Lynn, Debbie Reynolds,
Jim Stafford, Ray Ste-
vens, Shoji & Dorothy
Tabuchi, Andy Williams,
and Boxcar Willie.

The second annual
Opryland Invitational Golf
Tournament—this year
benefiting the Minnie
Pearl Cancer Founda-
tion—will tee off Sept. 9 at
the Opryland Hotel’s
Springhouse Golf Club.
Already signed to play:
Vince Gill, Chet Atkins,
Charlie Daniels, Earl Thomas Conley, and Jim Ed
Brown ... More golf: A Food 2 Families tournament,
Sept. 15 at the Legends Club of Tennessee, in Franklin.
The event is sponsored by WKRN-TV (Channel 2) on be-
half of Second Harvest Food Bank.

The “Country In The City Festival” will be held Oct. 3-
4 in San Francisco’s Golden Gate Park under the co-
sponsorship of radio station KSAN and Country Ameri-
ca magazine. Scheduled performers include Hal Ket-
chum, Martina McBride, Billy Ray Cyrus, Great
Plains, Michael Doucet & Beausoleil, the California
Cowboys, Tracy Lawrence, Suzy Bogguss, Asleep At
The Wheel, the Remingtons, and Pinkard & Bowden
... And still more golf: Curb Records’ Sawyer Brown
will host the 10th annual Academy of Country Music Ce-
lebrity Golf Tournament Oct. 12 at the De Bell Golf
Course, Burbank, Calif. Proceeds go to the T.J. Martell
Foundation and the Neil Bogart Memorial Laboratory.

&

S

rris

SIGNINGS: EMI Music announces a chorus of new
songwriter signings: Pam Rose and Mary Ann Kenne-
dy (who record for Pangaea Records), Billy Smith, Ter-
ry Smith, Bill Lloyd (formerly of Foster & Lloyd, now
with an RCA group still to be named), David Ball, Rob-
ert Ellis Orrall (also on RCA), Henry Paul (on a yet to
be named Arista act), Thom Flora and Michael Spriggs
(with Marshall Dylan band signed to SBK Productions)
... the Cactus Brothers to Liberty Records ... Curb’s
Hal Gibson and David Langley With Paul Dobbs to
Bobbi Smith Associates, Nashville, for publicity and
management.

Some say unemployment levels
and simple economics explain why
some artists fail to draw the crowds
they once did. “People are having to
stretch their entertainment dollar
and be very selective,” says Shelide.
“Generally, if someone has $100 to
spend on entertainment, he will break
it down into a couple of things—may-
be a sporting event, an amusement
park, and a concert, instead of those
things plus two or three concerts.”

Agents and promoters are search-
ing for alternatives, including more
“soft ticket” situations, Branson
(Mo.) dates, and some corporate work
in order to compensate for the low
sales in some acts. Romeo says the
older acts draw well at the pay-one-
price fairs he promotes. “There, you
buy a $15 ticket and you get to see
anywhere from five to 10 acts usual-
ly. I can package them into pay-one-
price situations and make it work.”

Among those surveyed, all agreed
buyers and promoters need to be-
come more aware of where they
place acts. “The Oaks or Milsap are a
good draw if 1 place them properly,”
says Romeo. “For example, Charlie
Daniels played a number of hard-sale
dates for me last year, but I'm doing
more pay-one-price dates with him
this year and he’s doing more people
for me than last year. Alan Jackson,
who I did one show with last year, is

doing a dozen shows for me this year
and nearly all of his dates are hard-
sale ticket dates. I'm rotating the
acts in a different circle.”

He says acts such as Hal Ketchum,
Merle Haggard, and Charlie Pride are
“doing great business for us at pay-
one-price fairs. As a promoter I'm hav-
ing to look at and evaluate the acts a
little harder than I used to do.”

Weather problems have put a
damper and a chill on a number of
dates this year, especially in the
North, Northeast, and upper Mid-
west. “It has been cold, it has been
raining, and we’ve had tornadoes
during the last couple of months,” ex-
plains Shelide. “I had an event the
third week in June where they had
snowflakes in Wisconsin, and I just
got back from Northern Michigan
where it was 48 degrees.” “It has
been very wet out there,” agrees
Shirley Moffett, VP, Variety Attrac-
tions in Zanesville, Ohio, “but we’ve
managed to get the shows on. We've
been able to move the shows into an-
other area when there was no cov-
ered grandstand.” Variety produces
grandstand shows for county and
state fairs in 12 states in the Ohio re-
gion.

While fair ticket prices are up by $1
or $2, building/amphitheater ticket
prices have remained the same or
dropped slightly.

"NASHVILLE'S MOST AMAZING
OVERNIGHT SUCCESS..."

MCA

NASHVILLE

oy .g_@_-«:.w m,‘@&

US Magazine
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FOR WEEK ENDING AUGUST 22, 1992

HOT COUNTRY

SINGLES
STRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
AWEEK. SONGS RANKED BY GROSS IMPRESSIONS, COMPUTED BY CROSS-
REFERENCING EXACT TIMES OF AIRPLAY WITH ARBITRON LISTENER DATA.

S

-

x x| 2 o

o | =W | X »

Tu|lQu| = S| €T | TITLE

=2 | 32| x| =3 | PRODUCER (SONGWRITER)

ARTI
LABEL & NUMBER/DISTRIBUTING LABEL

BOOT SCOOTIN' BOOGIE

**x* NO.1 % % %

© BROOKS & DUNN

1 1 14 4 weeks at No. 1
S.HENDRICKS,D.COOK,B. TANKERSLEY (R.DUNN} (C) (V) ARISTA 1-2440
2 3 10 WE TELL OURSELVES L 4 CLINT BLACK
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) (V) RCA 62194
5 ) 1 I'LL THINK OF SOMETHING & MARK CHESNUTT
M.WRIGHT (J.FOSTER,B.RICE} (V) MCA 54395

13 | IF YOUR HEART AIN'T BUSY TONIGHT
J.CRUTCHFIELD {T.SHAPIRO,C.WATERS)

TANYA TUCKER
(v) LIBERTY 57768

C.FARREN {J.STEELE,C.FARREN)

x x| 2 O E

=
Zo|2u| 8| €| TIMLE ARTIST
== 3 Tl | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
40 | 24 | 28 | g | THAT'S WHAT I'M WORKING ON TONIGHT ® DIXIANA
B.MONTGOMERY {L.WILLIAMS,N.WILLIAMS,M.W_FRANCIS) {V) EPIC 74361
41 | 42 | 19 | GONE AS AGIRL CAN GET GEORGE STRAIT
J.BOWEN,G.STRAIT (J.M.LANE) (V) MCA 54379
57 | . | 2 | THE GREATEST MAN I NEVER KNEW REBA MCENTIRE
T.BROWN,R.MCENTIRE (R.LEIGH,L.MARTINE,JR.) (V) MCA 54441
43 | 37 | 15 | SOMETHING IN RED ® LORRIE MORGAN
R.LANDIS (A.KASET) (V) RCA 62219
47 | 50 | g | OURLOVE WAS MEANT TO BE ® BOY HOWDY

CURB ALBUM CUT

SEEIEIERIEE

1
4
5 3 2 12 TAKE A LITTLE TRIP ALABAMA
J.LEQ,L.M.LEE,ALABAMA (R.ROGERS,M.WRIGHT) (V) RCA 62253 53 5 ONE TIME AROUND MICHELLE WRIGHT
@ T 5 15 | WHAT KIND OF FOOL DO YOU THINK | AM LEE ROY PARNELL S.BOGARD ,R.GILES (C.HARTFORD,0.PFRIMMER) (V) ARISTA 1-2444
S.HENDRICKS,B.BECKETT (A.CARMICHAEL G.GRIFFIN) (V) ARISTA 1-2431 60 | — 9 NEXT THING SMOKIN' JOE DIFFIE
7 4 4 13 | FEEL LUCKY © MARY-CHAPIN CARPENTER B.MONTGOMERY,J.SLATE (J.DIFFIE,D.MORRISON,J .SLATE} {V) EPIC 74415
J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER,D.SCHLITZ) (V) COLUMBIA 74345 5 71 3 HEY MISTER (I NEED THIS JOB) © SHENANDOAH
q 11 | 10 | RUNNIN’ BEHIND & TRACY LAWRENCE R.BYRNE K.STEGALL (K.CHATER,R.ARMAND} (V) RCA 62290
J.STROUD (E.HILL,M.D SANDERS) ATLANTIC ALBUM CUT 51| ) LETTING GO © SUZY BOGGUSS
@ 12 12 8 | STILL BELIEVE IN YOU & VINCE GILL J BOWEN,$.BOGGUSS (D.CRIDER M.ROLLINGS) LIBERTY ALBUM CUT
T.BROWN (V.GILL,J.B.JARVIS) (V) MCA 54406
5 THE HEART THAT YOU OWN & DWIGHT YOAKAM
0| 7 | 8 | 1z | THIS ONE'S GONNA HURT YOU © MARTY STUART & TRAVIS TRITT 49 | 46 | 39 | 18 | piNDERSON (D.YORKAM) (4) REPRISE |B965WARNER BROS.
RBENNETT.TBROWN (M STUARD ) MCh 54008 50 | 48 | 46 | 18 | THENIGHT THE LIGHTS WENT OUT IN GEORGIA © REBA MCENTIRE
A WOMAN LOVES STEVE WARINER . : IRE (B.RUSSELL} {C) {V) MCA 54386
@ 13 13 13 S.HENCD)RICKS,T.DUBOIS (S.BOGARD,R.GILES) (V) ARISTA 1-2426 WHEN LOVE COMES AROUND THE BEND DAN SEALS
@ 15 17 3 COULD'VE BE(ERNMI!ILEEN POWELL * B(I L)LY RAY %EE;JQ% 3l 51 57 5 K.LEHNING (J.LEQ,P.TILLIS, M. WRIGHT) (V) WARNER BROS. 18813
J.SCAIFE J.COTTON (R. POW V) MERCURY
- - SEND A MESSAGE TO MY HEART DWIGHT YOAKAM & PATTY LOVELESS
13 8 5 17 | THERIVER GARTH BROOKS @ 59 65 3 P.ANDERSON (KOSTAS,K.LOUVIN) (V) REPRISE 18846/WARNER BROS.
A.REYNOLDS (V.SHAW,G.BROOKS) (V) UBERTY 57765 THIS OL' HEART STV,
17 | 19 | 10 | | WOULDN'T HAVE IT ANY OTHER WAY @ AARON TIPPIN 33| 53 | 56 | 7 | {imounrmensn T T LR
E.GORDY,JR. (A.TIPPIN,B.CURRY) (V) RCA 62241 SENNOUELNIND SN AT
WARNING LABELS @ DOUG STONE G n|—| 2
@5 18 | 2 | 7 | B a0 RN W v 72595 e P
16 10 6 14 EL%%FQ‘T.ESH'XL%O (B.DEAN.P.NELSON} o S’BK%'%%/EBEEQTN{ @ 67 - 2 Z:SHELL:.FC;JSTER (ZFOSTER.G.DUCAS) (V) ARISTA 1-2448
LOVE'S GOT A HOLD ON YOU ALAN JACKSON 56 1 63 | 62 | 18 N'T STOP MYSELF FROM LOVING YOU PATTY LOVELESS
OIEIELE S.SENDRSICES,S.STEGALL (K.STEGALL,C. CHAMBERLAIN) (V) ARISTA 1-2447 E-GDRDY IR FBROWNIROS TAS EOLKVORD) (IIMCEISE 371
R f FAMILIAR GROUND & MICHAEL WHITE
19 18 12 m&&!m&%_m%EGRA.R_MNCEVVJ_GRIFFIN) THE RE’X}J gr&Tegg% 37 4 43 9 R.BYRNE,A.SHULMAN (T.LANCASTER M.WHITE) (V) REPRISE 18881/WARNER BROS.
f SHE TAKES THE SAD OUT OF SATURDAY NIGHT & CLINTON GREGORY
19 116 | 16 | 13 iL‘évENooLD(s:.lig&.‘slEwg%rsomw HA(LC,KCETRE}%%(M 98 | 56 | 52 8 R PENNINGTON (C.RYLE,B.HENDERSON) G (V) STEP ONE 439
YOU AND FOREVER AND ME @ LITTLE TEXAS
2020 10 J.STROUD C.DINAPOLI,D.GRAU (P.HOWELL,S.HARRIS) (V) WARNER BROS. 1B867 SHAKE THE SUGAR T*RE*E' *HOT SHOT DEBUT * * % © PAM TILLIS
@ 2% 28 7 SO MUCH LIKE MY DAD GEORGE STRAIT .@) NEW ) ! P .WORLEY,E.SEAY (C.HARTFORD} (V) ARISTA 1-2454
J.BOWEN,G STRAIT (C.MOMAN,B.EMMONS) (V) MCA 54439 ERITEI e ST T
YARD SALE © SAMMY KERSHAW 60 | 61 | 61 | 17
2 21 % 1l B.CANNON,N.WILSON (L.BASTIAN,D.BLACKWELL) (v} MERCURY 866 754 MR S e SN
HOME SWEET HOME @ DENNIS ROBBINS
23 | 14 10 | 16 l_g&‘x&rﬁ&&y&ow) (V) CURB 54487“/‘»!4\‘1:& 61 | 64 | 60 16 1 2 lanDis.).sTROUD (D.ROBBINS, J.5.SHERRILL,B.DIPIERD) (V) GIANT 18982/WARNER BROS.
2% 33 5 WHATCHA GONNA DO WITH A COWBOY CHRIS LEDOUX 69 64 20 BLUE ROSE IS PAM TILLIS
A.REYNOLDS,J.CRUTCHFIELD (G.BROOKS,M.D.SANDERS) LIBERTY ALBUM CUT P.WORLEY.E.SEAY (B.DIPIERO,P.TILLIS,). BUCKINGHAM) (V) ARISTA 1-2408

COWBOY BEAT

5 2 3 12 H.BELLAMY,D.BELLAMY,E.SEAY (D.BELLAMY,J.BELAND)

© THE BELLAMY BROTHERS
BELLAMY BROTHERS ALBUM CUT/INTERSOUND

2 NO ONE ELSE ON EARTH
T.BROWN (5.LORBER S.HARRIS,J.COLUCC)

8=
1)

=

|

WYNONNA
(C) (V) CURB 54449/MCA

RODNEY CROWELL

SHE WROTE THE BOOK

WHEN IT COMES 7O YOU

30 2 14 19 J.STROUD.J.ANDERSON (M.KNOPFLER)

¢ JOHN ANDERSON
(C) (V) BNA 62235

WHAT KIND OF LOVE # ROB CROSBY
26 22 22 9 L.KLEIN (R.CROWELL, W.JENNINGS,R.ORBISON) (C) {v) COLUMBIA 74360 64 58 95 8 S.HENDRICKS (S.BOGARD,R.GILES) (V) ARISTA 1-2443
@D| u | w0 ]| 4 | INTHSLIFE @ COLLIN RAYE 65 | 55 | 54 | 8 | ROSALEE # STACY DEAN CAMPBELL
G.FUNDIS,).HOBBS (M.REID,A.SHAMBLIN) (CYEPIC 74421 B.MAHER (C.BICKHARDT,D.SCHLITZ,B.MAHER} (V) COLUMBIA 74357
28 | 34 | 7 | NOWHERE BOUND @ DIAMOND RIO 70 | 70 | 10 | BUBBA SHOT THE JUKE BOX MARK CHESNUTT
M.POWELL,T.DUBOIS (M.POWELL,J.MEDDERS) (V) ARISTA 1-2441 M.WRIGHT (D.LINDE) MCA ALBUM CUT

ME AND MY BABY PAUL OVERSTREET
31 36 7 B.BANNISTER,P.OVERSTREET (P.OVERSTREET,P.DAVIS) (V) RCA 62254 3 - 2 BB,BEECNK'!T{‘('JEEEA'[&B,MCD.LLWMBALU Rl

(V) MCA 54440

MOTHER'S EYES
$.BUCKINGHAM, L.STRICKLAND (K.STALEY,G.HARRISON)

© MATTHEWS, WRIGHT & KING

{V) COLUMBIA 74400

1 HELP, I'M WHITE AND | CAN'T GET DOWN
R.BALL,R.PENNINGTON (R.BALL.C.GREGORY)

& THE GEEZINSLAWS

{C) (V) STEP ONE 442

AS LONG AS YOU BELONG TO ME
H.DUNN,P.WORLEY,E.SEAY (H.DUNN,C.WATERS, T.SHAPIRO)

© HOLLY DUNN
(V) WARNER BROS. 18831

8 JESUS AND MAMA
B.BECKETT (D.B.MAYO,J.D.HICKS)

CONFEDERATE RAILROAD
ATLANTIC ALBUM CUT

31 | 32 | 24 | 19 | SHIPS THAT DON'T COME IN  JOE DIFFIE
B.MONTGOMERY,J.SLATE (P.NELSON,D.GIBSON) {V) EPIC 74285

@2)| 38 | 45 | 3 | WRONG SIDE OF MEMPHIS ® TRISHA YEARWOOD
G.FUNDIS (M.BERG,G.HARRISON) (V) MCA 54414

(33| 39 | a4 | & | GOING OUT OF MY MIND ¢ MCBRIDE & THE RIDE
S.GIBSON,T.BROWN (KOSTAS, T.MCBRIDE) (V) MCA 54413

THAT'S THE THING ABOUT A MEMORY
K.STEGALL (K.STEGALL,T.BYRD,L.ANDERSON)

® TRACY BYRD
(V) MCA 54426

40 | 49
MIDNIGHT IN MONTGOMERY
35 | 36 | 32 | 18 | oheNDRICKS.K.STEGALL AJACKSON.D.SAMPSON)

® ALAN JACKSON
(V) ARISTA 1-2418

| | THAT'S ME
P.WORLEY,E.SEAY (T.HASELDEN,B.ALAN}

& MARTINA MCBRIDE

(V) RCA 62291

37 18 ) TOO MUCH

® PIRATES OF THE MISSISSIPPI
LIBERTY ALBUM CUT

EEEBEEIEE
2

BEFORE I'M EVER OVER YOU
J.CRUTCHFIELD (S.RAMOS,J.VANDIVER)

LEE GREENWOOQOD
LIBERTY ALBUM CUT

J.BOWEN,R.ALVES (G.CLARK,L.R.PARNELL}
2 | 4 5

© RICKY VAN SHELTON
(V) COLUMBIA 74418

§ | !GOT ADATE

14 62 %8 R.BYRNE,A.SHULMAN {D.ALLEN,T.BAYS)

© THE FORESTER SISTERS

{V) WARNER BROS. 18906

WEAR MY RING AROUND YOUR NECK
S.BUCKINGHAM (B.CARROLL,R.MOODY)
60 | 3 | CAFEON THE CORNER
R.SCRUGGS,M.MILLER (M.MCANALLY)

88>

© SAWYER BROWN
CURB ALBUM CUT

75 68 59 7 HOMETOWN RADIO

J.STROUD,L.PETERZELL (V.RUST)

CURTIS WRIGHT
LIBERTY ALBUM CUT

) IF { DIDN’T HAVE YOU
K.LEHNING (S.EWING,M.D.BARNES)

8
|

* * x POWER PICK/AIRPLAY * % %

© RANDY TRAVIS
(V) WARNER BROS. 18792

HOT COUNTRY HEBIIRHENTS

() Records moving up the chart with airplay gains this week. ® Videoclip availability. Catalog number is for cassette single, or vinyl if cassette
is unavailable. (C) Cassette single availability. (D) CD single avalability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability.

(V) Vinyl single availability. (X) CD maxi-single availability. © 1992, Billboard/BPI Communications.

TRISHA YEARWOOD

1 1 ACHY BREAKY HEART @ BILLY RAY CYRUS 2 THE WOMAN BEFORE ME
s J.SCAIFE,J.COTTON (D.VON TRESS) MERCURY G.FUNDIS (J.JOHNSTONE) MCA
) 1 ROCK MY BABY @ SHENANDOAH 15 15 16 17 MAYBE IT WAS MEMPHIS @ PAM TILLIS
— | — R.BYRNE,K.STEGALL (B.SPENCER,P.WHITLEY,C. WRIGHT) RCA P.WORLEY,E.SEAY (M.ANDERSON) ARISTA
3 1 2 NORMA JEAN RILEY DIAMOND RIO 16 12 13 11 IS THERE LIFE OUT THERE @ REBA MCENTIRE
_ M.POWELL,T.DUBOIS (M.POWELL,D.TRUMAN.R.HONEY) ARISTA T.BROWN,R.MCENTIRE (S.LONGACRE R.GILES) MCA
4 1 | TAKEIT LIKE A MAN @ MICHELLE WRIGHT 1 | 17| 18 | 17 | EXCEPT FOR mMONDAY LORRIE MORGAN
— — $.BOGARD R.GILES (T.HASELDEN) ARISTA R.LANDIS (R.NIELSEN) RCA
5 9 1 4 SACRED GROUND @ MCBRIDE & THE RIDE 18 14 11 6 OLD FLAMES HAVE NEW NAMES MARK CHESNUTT
S.GIBSON,T.BROWN (V.RUST K.BROOKS) MCA M.WRIGHT (B.BRADDOCK,R.VAN HOY) MCA
PS SOME KIND OF TROUBLE @ TANYA TUCKER
6 4 2 5 gggﬁgé:b%?&m (MMILLER) — BROWN 19 | 16 ) 12 8 | JCRUTCHFIELD (M.REID.B-MAHER.D.POTTER) LIBERTY
VAN NOTHING SHORT OF DYING TRAVIS TRITT
7 3 3 3 gé&éﬁ%ﬂ?ﬂ (C.MAJORS) Ricky SCHELIIL(E);& d) L L e G.BROWN (T.TRITT) WARNER BROS.
CES SUZY BOGGUSS 21 | 18 | 17 | 21 | AJUKEBOX WITH A COUNTRY SONG @ DOUG STONE
8 e 1 J.BOWEN,S.BOGGUSS (C.WHEELER) LIBERTY D-JOHN?ENAG-N%SON-R-SAMOSET ) EPIC
COME UT OF THE PAIN DOUG STONE
L A B O v e v & HAL KT 2 | 13| 7 | 3 | 5lonnson ©OrRmmeER F amvers ONE
- t PAPA LOVED MAMA GARTH BROOKS
10 5 4 7 ?‘Egﬁom&%%lcow (ROUNN) BROOKS & DEINT'X 23 19 18 8 A.REYNOLDS (K. W1l LIAMS,G.BROOKS) LIBERTY
EVERY SECOND COLLIN RAYE 24 | — | 24 | & | BURNMEDOWN MARTY STUART
] 8 16 18 | ruieninons wperrosmmo g Sl fbi?g W;ZM;:;RI;OY N ETGD
THERE AIN'T NOTHIN' WRONG WITH THE RADIO © AARON TIPPIN 25 2 | — | 40
ol B i i EGORDY.JR. (ATPAIN,B.BOCK) o @ Videoclip availability. R tG.FUNt[')tllS m?h have alread d on the top 75 Singles & Tracks chart for 20 weeks and have d MU;
T NIGHT @ JOHN ANDERSON ideoclip availability. Recurrents are tities which have already appeare on the top ingles & Tracks chart for 20 weeks and have droppe:
13 9 9 16 ﬂ%ﬁf&_,&%‘}%’éﬁ(KROHE'NS,D,HUPP, BNA below the top 20. Commercial availability is not indicated on the recurrent chart.
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COMPILED FROM A NATIONAL SAMPLE
a OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundSi‘aifi
®
FOR WEEK ENDING AUGUST 22, 1992 ™ IIII

E Z E p=d
: g : g
x o = x x [o] =
AR 8| |g|8|z2|z g
%) > 2 .
@ | 5| ¥ | ¢ | ARTIST TITLE | = 2 | 5| £ | ¢ | ARTIST TITLE | =
= ) ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 5 ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
* % x NO.1 % % % 45 | 43 | 127 | ALAN JACKSON A arisTa 8623 (8.98/13.98) HERE IN THE REAL WORLD | 4
1 1 1 12 BILLY RAY CYRUS A ® MERCURY 510635* (9.98 £Q/13.98) 12 weeks at No. 1 SOME GAVE ALL 1 4 39 10 44 | ALABAMA @ Rrch 61040 (9.98/13.98) GREATEST HITS VOL. 2 10
7 > !
o AR SO 42 | 41 | 45 | 100 | REBA MCENTIRE A wca 10016 (9.98/15.98) RUMOR HAS IT | 2
3 4 4 | 100 | GARTH BROOKS A & UBERTY 93866* (9.98/13.98) NO FENCES 1 y
T . 43 | 43 | 42 | 95 | MARY-CHAPIN CARPENTER @ SHOOTING STRAIGHT IN THE DARK | 11
4 CLINT BLACK Rca 66003* (10.98/15.98) THE HARD WAY : :
4 42 37 92 CLINT BLACK A 2 RcA 52372 (9.98/13.98) PUT YOURSELF IN MY SHOES 1
(5)[ 5 | 5 | 52 | BROOKS & DUNN @ arisra 18658+ 0.98/13.98) BRAND NEW MAN | 5
45 46 44 | 171 | CLINT BLACK A 2 RcA 9668 (9.98/13.98) KILLIN' TIME 1

6 6 6 19 | WYNONNA A CURS 10529*/MCA (10.98/15.98) WYNONNA 1
T 7 |5 | MARY-CHAPIN CARPENTER e oncomeon T s 57 | 51 | 13 | SHENANDOAH rca 66001+ (9.98/13.98) LONG TIME COMIN' | 34
COCOMEIEHEa3 IEEONTIE SoleCiLS 61 47 | 47 | 48 | 17 | VINCE GILL rca61130° (7.98/11.98) I NEVER KNEW LONELY | 47

8 8 8 171 | GARTH BROOKS A 3 LIBERTY 90897+ (9.98/13.98) GARTH BROOKS 2
. 48 49 46 64 | RICKY VAN SHELTON A COLUMBIA 46855*/SONY (9,98 EQ/13.98) BACKROADS 3

9 9 9 69 LORRIE MORGAN @ RcA 30210~ (9.98/13.98) SOMETHING IN RED 8
49 50 50 | 137 { VINCE GILL A McA 42321 (8.98/13.98) WHEN | CALL YOUR NAME 2

.0 13 — 2 CHRIS LEDOUX *(9.98/13.98) WHATCHA GONNA DO WITH A COWBOY 10
1 LEDOUX LieRTy ssaie: (.9812.98 50 | 44 | 35 | 30 | JOE DIFFIE epic a7477+50nY (0.98 139 REGULAR JOE | 22
1 11 10 65 | ALAN JACKSON A ARISTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 2 v

55 59 15 CONFEDERATE RAILROAD aTLANTIC 82335* (9.98/15.98) CONFEDERATE RAILROAD 36
12 10 11 45 REBA MCENTIRE A 2 mcA 10400+ (10.98/15.98) FOR MY BROKEN HEART 3
7 52 51 49 68 PAM TILLIS @ ARISTA 8642* (8.98/13.98) PUT YOURSELF IN MY PLACE 10
13 12 12 5 MARTY STUART McA 10596* (9.98/13.98) THIS ONE'S GONNA HURT YOU
53 53 52 32 | GEORGE STRAIT @ MCA 10450+ (9.98/15.98) TEN STRAIT HITS 7
14 14 13 63 TRAVIS TRITT A 2 waRNER 8ROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2 ” 8 5 4 | THEJUDDS ® i >
CURB 61018+/RCA (9.98/13.98) .
15 15 15 19 MARK CHESNUTT mca 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 9
55 | 52 | 58 | 17 | HANK WILLIAMS, JR. & HANK WILLIAMS THE BEST OF HANK & HANK | 44
16 | 16 | 16 | 26 | JOHN ANDERSON BNa 61029* (9.98/13.98) SEMINOLE WIND 10 CURB 77552 (6.98/9.98) .
47 HANK . * I i
17 | 17| 14| 52 | HALKETCHUM @ curs 774s0° 0.9813.98) PAST THE POINT OF RESCUE | 6 % | % Gl WILLIAMS, JR. CURS 26806+/CAPRICORN (9.9%/15.98) MAVERICK | 7
18 18 7 39 | SAMMY KERSHAW MERCURY 510161 0.98 €/1308  DON'T GO NEAR THE WATER 17 57 54 56 | 39 | PIRATES OF THE MISSISSIPP! LIBERTY 95798" (9.98/13.98) WALK THE PLANK 39
19 | 19 | 18 | 63 | DIAMOND RIO @ Arisia 8673 (9.95/13.98) DIAMOND RIO 13 58 | 60 | 60 | 96 | MARK CHESNUTT @ mca 10032* (9.98/13.98) TOO COLD AT HOME 12
20 | 21 | 19 | 58 | TRISHA YEARWOOD & wca 10297+ ©.98/15.98) TRISHA YEARWOOD 2 99 | 56 | 53 | 18 | SHENANDOAH coiLUMBIA 488857/SONY (9.98 £Q/13.98) GREATEST HITS | 43
a1 - = > T N 5 60 59 57 49 CHRIS LEDOUX LIBERTY 96499* (9.98/13.98) WESTERN UNDERGROUND 36
AARON RCA 61129 (9.98/13.98)

@ 23 | 24 | 46 | BILLY DEAN sk o6728+/LIBERTY (6 98/13.98) BILLY DEAN 2 61 | 62 | 61 | 104 | KEITH WHITLEY @ Rrca52277* (9.98/13.98) GREATEST HITS 5
23 | 2 | 21 | 41 | SUZY BOGGUSS Liserry 95847+ (9.98/13.98) ACES 15 62 | 65 | 65 | 50 | RANDY TRAVIS @ wWARNER BROS. 26661* (9.98/13.98) HIGH LONESOME 3
24 | 20 | 23 | 58 | TANYA TUCKER ® Liserry ss562" (9.98/13.98) WHAT DO 1 DO WITH ME | 6 63 | 63 | 62 | 150 | REBA MCENTIRE @ wca8034- 1098/15.98) REBALIVE | 2
25 % | 25 16 | GEORGE STRAIT @ mca 10532+ (10.98/15.98) HOLDING MY OWN 5 64 66 63 39 RESTLESS HEART Rca 61041+ (9.98/13.98) THE BEST OF RESTLESS HEART 25
26 25 22 92 DWIGHT YOAKAM @ REPRISE 26344</WARNER BROS. (9.98/13.98) IF THERE WAS A WAY 7 NEW ) ! VARIOUS ARTISTS wALT DISNEY 60837° (9.98/13.98) COUNTRY MUSIC FOR KIDS 65
27| 28| 28 | 74 | VINCEGILLA wea to140° 993159 POCKET FULL OF GOLD | 5 N e IR T
28 | 27 | 27 | 37 | TRACY LAWRENCE @ aruantic 82326+ (0.9813.98) STICKS AND STONES | 10 | R B P G = e F s ey ) U BLTE (T L

THE BELLAMY BROTHERS
29 | 30 | 31 | 123 | DOUG STONE @ eric as303+1s0ny (5.95 Eavo.08) DOUG STONE | 12 15 | = | 2| e e ND (o308 THE LATEST AND THE GREATEST | 68
30 | 29 26 12 | MICHELLE WRIGHT ARisTA 18685 (9.98/13.98) NOW & THEN 20 69 | 61 55 11 MARTINA MCBRIDE rca 66002+ (9.98/13.98) THE TIME HAS COME 54
NTUCK ,
31 | 33 [ 32 | 46 | COLLIN RAYE @ epic a7asevson (.98 £13.98) ALLICANBE | 7 70 | 71| 69 | 145 | THE KENTUCKY HEADHUNTERS A PICKIN' ON NASHVILLE | 2
| e e e R C S A O B B Gt e CIE AR GO 71| 69 | 72 | 73 | DOLLY PARTON A cowumsin ssaszsony .98 £1398  EAGLE WHEN SHE FLIES | 1

@ 34 | 33 | 12 | RODNEY CROWELL COLUMBIA 47985+/SONY (9.98 EQ/13.98) LIFE IS MESSY | 30 72 | 78 | 70 | 101 | KATHY MATTEA @ wercuny 842930+ (6.98 €/13.99 A COLLECTION OF HITS 2
e & UM A GO T e e DRI e 13 68 71 | 100 | DOLLY PARTON @ COLUMBIA 44384/SONY (5.98 EQ/9.98) WHITE LIMOZEEN 3

(35| 36 | 38 | 23 | LITTLE TEXAS warner sros. 26820" (9.9813.98) FIRST TIME FOR EVERYTHING | 19 AR AR s Ton oo 13
36 37 34 | 126 | TRAVIS TRITT A WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 3 @ . PATTY LOVELESS

RE-ENTRY 4 . UP AGAINST MY HEART 27
37 | 35 | 36 | 42 | STEVE WARINER ARISTA 18691* (9.98/13.98) I AM READY | 28 el
. C) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
40 4 15 MCBRIDE & THE RIDE mca 10540+ (9.98/13.98) SACRED GROUND a certification for sales of 1 million units, with multimillion seflers indicated by a numeral following the symbol. Most albums available on cassette
and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ,
3 38 39 209 THE JUDDS A # cuRs 8318/RCA (9.98/15.98) GREATEST HITS ! and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1992, Billboard/BP| Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

B"hn d .Iln c“u"“‘ calaln A hums SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
| (O v FOR WEEK ENDING AUGUST 22, 1992 [ LLLE

=z =z
i | G| |ef|uE CF
% g % S f_\A';ETLIELUMBER/mSTmBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE £ % Eg % £ S %
1 1 PATSY CLINE A * MCA 12 (4.98/10.98) 66 weeks at No. 1 GREATEST HITS | 66 14 12 | ALABAMA A 3 RCA 7170 (9.98/13.98) GREATEST HITS | 65
2 2 THE CHARLIE DANIELS BAND A €£PIC 38795%/SONY (7.98 EQ/11.98) A DECADE OF HITS 66 15 21 GEORGE STRAIT A 2 mca 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 65
3 8 GEORGE STRAIT A MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 | 66 16 17 | HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS | 56
4 6 RAY STEVENS Mca 5918+ (4.98/11.98) GREATEST HITS 11 17 18 | DWIGHT YOAKAM @ REPRISE 25989/ WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 27
5 3 GEORGE JONES @ EPIC 40776*/SONY (5.98 EQ/9.98) SUPER HITS | 52 18 16 | THE JUDDS A CURB 5916-1/RCA (7.98/12.98) HEARTLAND | 66
6 4 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 66 19 15 | RICKY VAN SHELTON A COLUMBIA 40602+/SONY (5.98 EQ/9.98) WILD EYED DREAM 35
7 10 REBA MCENTIRE ® mca 6294 (4.98/11.98) SWEET SIXTEEN 59 20 23 REBA MCENTIRE A mca 2789 (7.98/12.98) GREATEST HITS 64
8 5 PATSY CLINE DELUXE 5050/MG (7.98/9.98) 20 GOLD HITS 37 2 22 | THE JUDDS RcA 2278* (3.98/No CD) COLLECTOR'S SERIES 64
9 13 | RANDY TRAVIS A * WARNER BROS. 25568 (9.98/13.98) ALWAYS & FOREVER | 66 22 | 20 | DOLLY PARTON A RCA 4422 (7.98/11.98) GREATEST HITS | 51
10 ] ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 61 23 19 ALABAMA A ¢ RCA 4229 (7.98/11.98) MOUNTAIN MUSIC 44
11 14 REBA MCENTIRE @ mch 42134 (4.98/11.98) REBA L 24 — | GEORGE STRAIT A MCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY 52
12 11 RAY STEVENS CcuRB 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 9 25 | — | THE BELLAMY BROTHERS CURB 2146%MCA (4.98/11.98) GREATEST HITS VOL. llI 1
13 7 ANNE MURRAY A * LIBERTY 46058 (7.98/12.98) GREATEST HITS | 66 Catalog albums are older titles which are registering significant sales. ® 1992, Billboard/BP! Communications and SoundScan, Inc.
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has made her mark with classic country hits such as “Srand By Your Man” and
“I DON'T WANT TO PLAY HOUSE”. Over the last 27 years she has won
countless awards, sold wmillions of records and Her legacy continues 1o Grow.
Join Billboard in congratulating this “First Lady” of Country Music.

ISSUE DATE: OCTOBER 2% o AD CLOSE: SEPTEMBER 8
CONTACT LEE ANN PACK 615%. 321. 4294

COUNTRY

2.8.8.8.2.0.¢.8.8.8 ¢

by Lynn Shults

MAKE IT FOUR consecutive weeks for “Boot Scootin’ Boogie.” The
Brooks & Dunn hit continues to claim the No. 1 position on the Hot Coun-
try Singles & Tracks chart. The duo’s album “Brooks & Dunn” (5-5) also
shows gains in retail sales and is now selling almost 40,000 units per week.
Prior to Billboard's commitment to determining the album charts via point-
of-sale information, the industry never really had an accurate read on actu-
al consumer purchases. Nor was there a reliable way to measure the sales
strength of one release against another. Now one can combine Broadcast
Data Systems airplay information and cross-reference it with SoundScan
information for a complete picture of a record’s popularity. Brooks &
Dunn’s “Boot Scootin’ Boogie” provides an excellent case study when com-
pared to their prior No. 1, “Neon Moon.” That record was No. 1 in Bill-
board’s May 23 issue and the album “Brooks & Dunn” was No. 9 on the
Top Country Albums chart. Retail sales of the album, at that point, were
less than 20,000 units per week. The total audience reach of the two songs
are about the same, however. “Boot Scootin’ Boogie” has more than dou-
bled the weekly retail sales of the “Brooks & Dunn” album.

THE MOST ACTIVE TRACKS on the Hot Country Singles & Tracks
chart are “If I Didn’t Have You” (65-39) by Randy Travis; “What Kind Of
Fool Do You Think I Am” (11-6) by Lee Roy Parnell; “In This Life” (34-27)
by Collin Raye; “The Greatest Man [ Never Knew”” (5742) by Reba McEn-
tire; “Love’s Got A Hold On Me” (24-17) by Alan Jackson; “Next Thing
Smokin’ ” (60-46) by Joe Diffie; “Cafe On The Corner” (49-38) by Sawyer
Brown; “Going Out Of My Mind” (39-33) by McBride & the Ride; “So
Much Like My Dad” (25-21) by George Strait, and “Whatcha Gonna Do
With A Cowboy” (26-24) by Chris LeDoux & Garth Brooks.

THE ALBUMS CHART continues to be led by “Some Gave All” (1-1), by
Billy Ray Cyrus. Cyrus’ sales outdistance “Ropin’ The Wind” (2-2), by
Garth Brooks, by a margin of more than three to one. Albums showing the
greatest sales increases for the week are “Whatcha Gonna Do With A
Cowboy”’ by Chris LeDoux (a 13-10 move and a 27% sales increase); “Long
Time Comin’ " (57-46, 12%) by Shenandoah; “Confederate Railroad” (55-51,
8%), by Confederate Railroad; “Here In The Real World” (4540, 9%), by
Alan Jackson; “Life Is Messy” (34-33, 7%), by Rodney Crowell; and “Billy
Dean” (23-22, 5%), by Billy Dean.

cOMEDY RETURNS TO country music via “Help, I'm White & I Can’t
Get Down” (debut 69), by the Geezinslaw Brothers. Twenty-nine of the 110
radio stations monitored for Billboard's Hot Country Singles & Tracks
chart played the track during its first week. Most are restricting it to morn-
ing or afternoon drive-time play, and all of the PDs and MDs contacted
reported immediate listener response. WSM Nashville MD Wade Jessup
says, “The phones are going berserk.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Drg) Sheet Music Dist.

70 AS LONG AS YOU BELONG TO ME (Careers-BMG. BMY/
South Heart, BMI/Great Cumberland. BMI/Diameond
Struck. BMI) CPP/HL

73 BEFORE I'M EVER OVER YOU (Wrensong. ASCAP/
Miller's Daughter, ASCAP/Reynsong. BMI/Sand County.
BMI}

67 BE MY ANGEL (Pink Pig. BMI/Polygram. ASCAP/Ranger
Bob. ASCAP/Amachnist, ASCAP/Popcorn Family, ASCAP)

16  BiLLY THE KID (EMi Blackwood. BMI/Great
Cumberland, BMI) CPP/HL

62 BLUE ROSE IS (Littie Big Town. BMI/American Made,
BMI/Sony Tree. BMI/Longitude, BMI/Ms. Ducks Ditties.
BMI) HL/WBM

1 BOOT SCOOTIN' BOOGIE (Rpnnie Dunn, BMI/Alfred
Avenue, BMi/Sony Tree, BMI/Deerfield Court. BM{) HL/
WBM

66 BUBBA SHOT THE JUKE BOX (EMI Blackwood, BMI/
Linde Manor, BMI/Right Key. BMI) WBM

38 CAFE ON THE CORNER (Beginner. ASCAP)

56 CAN'T STOP MYSELF FROM LOVING YOU (Songs Of
PolyGram, BMI} HL

12 COULD'VE BEEN ME (Enghishtown BMI/Warner-
Tamerlane, BMI) WBM

25 COwBOY BEAT (Beliamy Brothers. ASCAP)

57  FAMILIAR GROUND (Makin' It Up, BMI/Sony Cross
Keys. ASCAP) HL

19 FIVE 0’ CLOCK WORLD (Screen Gems-EMI. BM!) WBM

33 GOING OUT OF MY MIND (Songs Ol PolyGram. BMI/
Seven Angels, BMI/Songs Of McBride. BMI) HL

41

42

49

69

a7

61

GONE AS A GIRL CAN GET (O-Tex, BMI/MBI, ASCAP/
Max Lane, ASCAP/Fourieaf, ASCAP) HL

THE GREATEST MAN | NEVER KNEW (EMI April, ASCAP/
Lion Hearted, ASCAP/Layng Martine, Jr., BMI)

THE HEART THAT YOU OWN (Coal Dus! West, BMI)
WBM

HELP, I'M WHITE AND | CAN'T GET DOWN (Almarie,
BMI)

HEY MISTER (I NEED THES JOB) (Careers-BMG, BMI/
Padre Hotel, BMI/Wiilesden. BMI) HL

HOME SWEET HOME (Corey Rock. ASCAP/Sonny King.
ASCAP/Little Big Town. BMI/American Made, BMI/Brand
New Town, BMI/OId Wolf, BMI/Music Corp. Of America.
BMI} CPP/WBM/HL

HOMETOWN RADIO (David 'N' Will. ASCAP)

1 FEEL LUCKY (EMI April, ASCAP/Getarealjob, ASCAP/
Don Schiitz. ASCAP/Almo. ASCAP) HL/CPP

IF 1 DIDN'T HAVE YOU {Acuff-Rose, BMI/Irving, BMI/
Hardscsatch, BMI)

IF YOUR HEART AIN'T BUSY TONIGHT (Edge 0" Woods.
ASCAP/Kinetic Diamond. ASCAP/Maline Valley, ASCAP)
CPp

1 GOT A DATE (Major Bob. ASCAP/In Cahoots. ASCAP}
cppP

I'LL THINK OF SOMETHING (Polygram int'l, ASCAP) HL
IN THIS LIFE (Almo. ASCAP/Brio Blues. ASCAP/Hayes
Street. ASCAP/Allen Shumblin. ASCAP) CPP

| SAW THE LIGHT {Great Eastern. BMI/Sluggo Songs.
BMI/Sister Elisabeth. BMI) CPP

34
§9

48

17

68
46

§0

63

28

45

44

13

| STILL BELIEVE IN YOU (Benefit. BMI/Inspector
Barlow, ASCAP/Bug, ASCAP) WBM

| WOULDN'T HAVE {T ANY OTHER WAY (Acuff-Rose,
BMI/Telly Larc, ASCAP/Groove Palace, ASCAP) CPP
JESUS AND MAMA (Tom Coliins, BMI) CPP

JUST CALL ME LONESOME (St Julien, ASCAP/
Poiygram, ASCAP/Poor House Hollow, ASCAP)
LETTING GO (Warner-Tamerlane, BMI/Zesty Zacki's,
BMI}

LOVE'S GOT A HOLD ON YOU (Warner-Tamerlane, BMi/
Just Cuts. BMI/Patti Hurt, BMI}

ME AND MY BABY (Scarlet Moon, BMI/Paul And
Jonathan Sengs, BM)) CLM

MIDNIGHT {N MONTGOMERY (Mattie Ruth, ASCAP/
Seventh Son, ASCAP/Goiden Reed, ASCAP} WBM
MOTHER'S EYES (AMR, ASCAP/Sisteen Stars, BMI)
NEXT THING SMOKIN' (Forrest Hills, BMI/Sengwriters
Ink, BMI/Out Of Slate, BMI/Texas Wedge, ASCAP/Pitch
‘N’ Run. ASCAP)

THE NIGHT THE LIGHTS WENT OUT IN GEORGIA (Pix
Russ. ASCAP}

NO ONE ELSE ON EARTH (Sony Tunes, ASCAP/Golden
Torch, ASCAP/Heart Street. ASCAP/Sony Songs. BMI/
Edisto Sound BMI)

NOWHERE BOUND (Resaca Beach, BMi/Warner-
Tamerlane, BMi/Julie Medders. BMI/Designee. BMI}
WBM

ONE TIME AROUND (Sony Tree, BMI/Zomba, ASCAP) HL
OUR LOVE WAS MEANY TO BE (Mike Curb, BMI/Farren
Curtis. BMI/Farren Square. ASCAP)

THE RIVER (Gary Morris. ASCAP/Major Bob, ASCAP/
Mid-Summer. ASCAP} CPP

65 ROSALEE (Coigems-EMI, ASCAP/Craig Bickhardt.

Acre, SESAC) WBM

ASCAP/MCA, ASCAP/Don Schlitz, ASCAP/Welbeck, 36 TOO MUCH (EMI April. ASCAP} HL
ASCAP/Blue Quill, ASCAP) HL/WBM 18 TWO-TIMIN' ME (Careers-BMG, BMI/Rita's Cloud Nine,
8 RUNNIN' BEHIND (New Haven, BMI/MCA, ASCAP) HL BMI/Maypop, BMi/Wildcountry, BMI) HL/WBM

54 SEMINOLE WIND (AImo, ASCAP/Holmes Creek. ASCAP) {5 WARNING LABELS (Sony Cross Keys. ASCAP) HL

52 SEND A MESSAGE TO MY HEART (Songs Of PolyGram, 37 WEAR MY RING AROUND YOUR NECK {Lotlipop. BMI}
BMI/Tilhs, BMI) HL 2 WETELL QURSELVES (ASCAP) CPP

§9 SHAKE THE SUGAR TREE (Sony Tree, BMI) 24 WHATCHA GONNA DO WITH A COWBOY (Major Bob,

S8  SHE TAKES THE SAD OUT OF SATURDAY NIGHT (Tiiiis, ASCAP/Mid-Summer, ASCAP) CPP
BMI/Peer Five, BMI) 6 WHAT KIND OF FOOL DO YOU THINK | AM

64 SHE WROTE THE BOOK (WB, ASCAP/Rancho Bogardo, {Sheddhouse, ASCAP/Robinette, ASCAP/Polygram Int'l,
ASCAP/Great Cumberiand, BMI/Diamond Struck, BMI/ ASCAP) HU'

Patenrick. BMI) CPP/WBM 26 WHAT KIND OF LOVE (Sony Cross Keys, ASCAP/Blue

31 SHIPS THAT DON'T COME IN (Warner-Tamerlane, BMI/ Sky Rider, BMI/Orbisongs, ASCAP) HL
Maypop. BMI/Wildcountry, BMI) WBM 30 WHEN IT COMES TO YOU (Straitjacket, ASCAP/Aima,

43  SOMETHING IN RED (Coburn, BMI) CPP ASCAP) CPP

21 SO MUCH LIKE MY DAD (Rightsong, BMI/Chips Moman, 51 WHEN LOVE COMES AROUND THE BEND (Sweat & Ink,
BMI/Attadeo. BM)) HL BMi/Warner-Elektra-Asylum, BMI/Mopage. BMI/Suess

5 TAKE A LITTLE TRIP (Maypop, BMI/Wildcountry, BMI/ And Goose, BMI)
EMI Biackwood. BMI/Wrightchild, BMI) WBM 11 A WOMAN LOVES (WB, ASCAP/Rancho Bogardo,

72 THAT'S ME (Millhouse, BMt/Shedhouse, ASCAP) ASCAP/Kinetic Diamond, ASCAP/Edge 0" Woods.

71 THAT'S THE THING ABOUT A MEMORY (Warner- ASCAP) CPP/WBM
Tamerlane, BMI/Cayman Moon, BMI/Evadaie, BMI/ 32 WRONG SIDE OF MEMPHIS (Warner-Tamerlane, BMI/
Round The Row, BMI) Patrick Joseph, BMI)

40 THAT'S WHAT I'M WORKING ON TONIGHT (Songwriters 22 YARD SALE (Major Bob, ASCAP/Jobete, ASCAP) CPP
Ink, BMI/Lazy Gator. BMi/Texas Wedge, ASCAP/ 20 YOU AND FOREVER AND ME (Sguare West, ASCAP/
BluwaBoo. ASCAP} Howiin' Hits, ASCAP/Sony Tree, BMI/Edisto Sound, BMI)

53  THIS OL' HEART (Sony Cross Keys, ASCAP/Miss Dat CPP/HL
ASCAP) HL

10 THIS ONE'S GONNA HURT YOU (Songs Of PolyGram,

BMI/Tubb’s Bus. BMI) HL
60 THE TIME HAS COME (Zomba. ASCAP/WB, ASCAP/Long

32

www.americanradiohistorv.com

BILLBOARD AUGUST 22, 1992


www.americanradiohistory.com

Newsmakers

Curtis Stigers socializes backstage after his performance.
Shown, from left, are Pete Jones, president, BMG
Distribution; Roy Lott, executive VP of operations, Arista
Records; Rudi Gassner, president/CEO, BMG
International; Beate Melten, executive assistant, BMG;
Michael Dornemann, chairman/CEQO, BMG; Clive Davis,
president, Arista; Stigers; Thomas Stein, president, GSA,
BMG Iinternational; Monti Lueftner, former co-chairman/
president of A&R, BMG, and now consultant to the
company; Jack Rovner, senior VP, Arista; and Eliza
Brownjohn, VP of international, Arista.

Imago recording artist Suzanne Rhatigan is visited
backstage by a few of her admirers after her performance
at the 4 Eagle Ranch. Shown in back row, from left, are
two members of Rhatigan’s band; Terry Ellis, president,
Imago Recording Co.; Rhatigan; Rudi Gassner, president/
CEO, EIMG International; Monti Lueftner, former co-
chairman/president of A&R, BMG, and now consultant to
the cornpany; Jose Maria Camara, executive VP/
managing director, BMG Ariola S.A.; and a member of
Rhatigain’s band. In front row, from left, are Osamu Sato,
president, BMG Victor (Japan); and two members of
Rhatigan’s band.

BMG’ers congratulate RCA/Novus jazz artist John
Pizzarelli after his opening-night performance. Shown,
from left, are Skip Miller, senior VP of black music, RCA
Records; Rudi Gassner, president/CEQ, BMG
International; Michael Dornemann, chairman/CEO, BMG;
Pizzarelii; and Joe Galante, president, RCA Records.

RCA/Novus jazz artist Warren Hill mingles with BMG
executives backstage after his show at Gerald Ford
Amphitheatre in Vail, Colo. Shown, from left, are Skip

BMG Makes A Splash
At Golorado Gonference

BEAVER CREEK, CCLO.—Bertelsmann Music Group held its first
worldwide conference, Summit ’92, July 12-17 at the Hyatt Regency here.
The conference was attended by more than 100 BMG senior executives
from more than 30 countries.

BMG executives gather at the closing night's gala awards
dinner, held at the Spruce Saddle Restaurant. Shown,
from left, are John Preston, chairman, BMG Records U.K;
Ramon Segura, senior VP, Latin American region, BMG
International; Heinz Henn, senior VP of A&R/marketing,
BMG International; Peter Jamieson, senior VP, Asia-
Pacific region, BMG International; Thomas Stein,
president, GSA, BMG International; Michael Dornemann,
chairman/CEQ, BMG; Rudi Gassner, president/CEO,
BMG International; and Arnold Bahlmann, senior VP,
central Europe region, BMG International.

BMG executives hang out at the 4 Eagle Ranch, where
they went on a hayride, ate “down home’ barbecue
cooking, and listened to performances by BMG/Ariola
Mexico’s Maldita Vecindad, Imago Recording Co.'s
Suzanne Rhatigan, and Zoo Entertainment’s Matthew
Sweet. Shown, from left, are Jesus Lopez, managing
director, BMG/Ariola Mexico; three members of the group
Maldita Vecindad; Michael Dornemann, chairman/CEO,
BMG; Sweet; Rudi Gassner, president/CEO, BMG
International; and three members of Maldita Vecindad.

Contference attendees take a break from the boardrcom tc go whitewater rafting
down the Colorado River. Shown riding the rapids are Adrian Workman, VP,
BMG International; Derk Jaa Jolink, managing director, BMG Ariola Belgium;
Rolf Lerschmacher, managing director, BMG Ariola Miller GmbH; James Glicker,
VP of international marketing, BMG Classics; Dietmar Glodde, managing
director, BMG Ariola Denmark; Franco Reali, oresident/GM, BMG Ariola Italy;
Trish Heimers, VP of ccmmunications, BMG; Paul Fusco, VP of MIS, BMG;
Hasse Breitholtz, managing director, BMG Ariola Swecen; and Dietmar Barzen,
manager of corporate development, BMG.

RCA artist Michael Penn chats with BMG executives after
performing selections from his upcoming RCA album,
“Free For All,”" at the Gerald Ford Amphitheatre in Vall,
Colo. Shown, from left, are Heinz Henn, senior VP of
A&R/marketing, BMG International; Penn; Rudi Gassner,
president/CEQ, BMG International; Joe Galante,
president, RCA Records; and Michael Dornemann,
chairman/CEO, BMG.

Mingling at the awards dinner, from left, are Guenter

Miller, senior VP of black music, RCA Records; Michael BMG chairman/CEO Michael Hensler, president, BMG Classics; Lou Maglia, president,
Dornemenn, chairman/CEO, BMG; Joe Galante, Arista recording artist Curtis Stigers Dornemann, left, welcomes guest Zoo Entertainment; Clive Davis, president, Arista Records;
president, RCA Records; Hill; Rudi Gassner, president/ performs for the BMG crowd and speaker Jack Valenti, president/CEO Michael Dornemann, chairman/CEQ, BMG; Joe Galante,
CEO, BMG International; Pete Jones, president, BMG nearly 2,000 members of the public at of the Motion Picture Assn. of president, RCA Records; and Rudi Gassner, president/
Distribution; and John Axelrod, Hill's manager. the Gerald Ford Amphitheatre. America. CEO, BMG International
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Notas

by John Lannert

ANGELICA TALKS UP TINSELTOWN: After spend-
ing nearly her entire life as an actress and singer, Mexi-
can superstar Angélica Maria would seem to have few
artistic goals—save one.

“I would love to go to Hollywood,” says Angélica in very
good English, “and maybe have a TV show or do a movie.
Why not? Things are much better now for Latins in the
U.S. market. I've spent 40 years as an actress and I know
my audience is Hispanic and I adore them. But I'd like
to try to do something in the United States.”

Ten years ago, Angélica Maria did co-star in her only
English-language film, “To Kill A Stranger,” with Dean
Stockwell and Donald Pleasence. Released only in Mex-
ico, the movie was her 55th and most recent flick in which
the multifaceted performer has appeared.

In Mexico, Angélica has appeared in 113 TV programs
and specials, 12 plays, and 13 telenovelas. Moreover,
Angélica has cut 38 albums, the latest of which is titled
“Interpreta Ranchero Y Norteno” (Sony Discos).

“I've been involved 30 years as a singer and I wanted
a ranchero/Mexican music album,” says the former rock-
era, whose first hit, “Eddy Eddy,” was a cover of Eddie
Hodges’ 1961 smash “I'm Gonna Knock On Your Door.”

Angélica’s daughter Angélica Vale (“We're not crea-
tive when it comes to names”) is slated to release “Atra-
pada En Los ’60s,” a pop/rock album of '60s rock’n’roll
hits that includes—appropriately—the leadoft single,

“Eddy Eddy.”

BILLBOARD TO PUBLISH LATIN MUSIC Direc-
tory: Billboard is scheduled to publish the Latin Music
Buyer’s Guide Aug. 24. The 100-page index will offer di-
rectory and personnel information of all the major indus-
try players in North and South America, Spain, and Por-
tugal. To order a directory, call toll-free 800-344-7119.

SECADA AND SELENA SWITCH LANGUAGES:
Jon Secada, the Cuban-born bilingual crooner on SBK
and Capitol/EMI Latin, is expected to release a Spanish-
language version of his current pop effort in October.
Three new previously unreleased Spanish-language
tracks will be included on the Capitol/EMI Latin album.

On the linguistic flip tip, Cupitol’s Tejana star Selena
Quintanilla is now cutting English-language demos for
her upcoming dise on SBK. Incidentally, Capitol is ex-
pected to ship new albums in October from José Feli-
ciano and Ednita Nazario.

RELEASE FLASHES: Elektra’s Linda Ronstadt is
slated to ship her debut mambo album, “Frenesi,” Aug.
25. WEA Latina’s too-hot balladeer Luis Miguel is due
to release a four-song EP in September that will contain
three live boleros, plus a studio version of “America.”
Also, BMG’s singer/songwriter legend Juan Gabriel re-
portedly is finally in the studio cutting his first studio al-
bum since 1988’s “Debo Hacerlo.”

CALL IT CALLL BROADWAY: The 30-block street
party El Fiestén De Nueva York—set to be staged Sept.
6 on Broadway—sounds like a slightly longer answer to
Miami’s 24-block parranda, Calle Ocho. More than 130
artists are slated to be on hand, along with oodles of La-
tin-based arts and crafts booths. The mostly tropical mu-

(Continued on next puge)

CHAYANNE

Sony’s 23 year old pop platinum phenomenon returns after a twe
year absence with his best album yet. "PROVOCAME " ["Provoke
me”). Chayanne's engaging vocals will reach you with songs
written by composers like Grammy - winner Diane Warren. Jorge
Luis Piloto and Alejandro Vezzani.

Vezzani's “El Centro De Mi Corazon™ |"The Center Of My Heart")
pierced the Hot Latin's Top 10 tracks. while conquering the 394
guests who cametothe album’s release event in Miami Beach last
July 23.

Next will be your ears and your heart!!

»

CHAYANNE

“Provocame”
OFC/CDZ-80831

CD's. RECORDS & TAPES

REY RUIZ

Salsa has a new. real voice: REY RUIZ.This Puerto Rico resident
cast sincere potential. judged by prior research and initial radio
reaction to Jorge L. Piloto's "No Me Acostumbro™. the first
promotional single.

Produced by experienced studio wizard Tommy Villariny. this
debut album features future hits like “Si Me Das Un Beso™ [wrilten
by Rey) and "Amiga. " also composed by Piloto.

Be new. be hip. bereal and watch salsa’s future rise on the voice of
Rey Ruiz.

REY RUIZ
“Rey Ruiz”
DIC/C0-80848

140 N.W. 22 Avenue. Miami. Florida 33125
Tel.: (305) 541-6686 / Fax.: {305) 642-2785

TODO EN MUSICA @ EVERYTHING YOU NEED IN MUSIC

Billboard.
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]
Top Latin Albums.
&
- =S Compiled from a national sample of retail store
Xlo|© and one-stop sales reports.
¢53
2151¢
= |« | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1|3(5| JONSECADA JON SECADA sBk 98845/ERG
2| 4|5| ANAGABRIEL SILUETA sonvsgosis
3| 1|37 LUISMIGUEL ROMANCE WwEALATINA 75805
4|7 13| PANDORA {LEGAL CAPITOL-EMI LATIN 42686
5(2|39] MAGNETO MAGNETO sonvsos70
66|11 MIJARES MARIA BONITA CAPITOL-EMILATIN 42687
7111| 3 | ROCIODURCAL EL CONCIERTO...ENVIVO ARIOLA 3344/BMG
8 | 8 {23| LOSBUKIS QUIEREME FoNoOviSA 9040
915129/ ALVARO TORRES NADA SE COMPARA... CAPITOL-EMILATIN 42537
10(18| 3 | H20 DE OTRO PLANETA sony 80821
11|15|11{ JULIOIGLESIAS CALOR sony 80763
12(10[ 15| JULIAN VUELA MIIMAGINACION wEA LATINA 75878-4
a. 13(12|13| YOLANDITA MONGE CARA DE ANGEL WEALATINA 77467
E 14| 9 | 69| PANDORA CON AMOR ETERNO CAPITOLEMI LATIN 42451
15(16 11| RAPHAEL AVE FENIX sony8o0767
16— | 1| CHAYANNE PROVOCAME sonv 80831
17|17 |57 | GLORIA TREVI TU ANGEL DE LA GUARDA ARIOLA 3087/8MG
18| —| 6 | GARIBALDI LOSHIJOS DE BUDA TH.RODVEN 2910
19|23| 3 | FERNANDO ALLENDE FERNANDO ALLENDE waRNER 26848
20(24| 3 | ISABEL PANTOJA CORAZON HERIDO Rca 3350/8MG
21|—| 1| EMMANUEL ESE SOY YO sonvso822
22114 7| LOSHISPANOS PASSION sony8o78s
23|—| 28| AZUCAR MORENO MAMBO sonv 80633
24113|25| RICKY MARTIN RICKY MARTIN sony 80695
25|22| 3| CRISTIAN AGUA NUEVA MELODY 9056/FONOVISA
1(2|7| MIAMIBAND MIAMIBAND RTP80768/SONY
2|1 |11| JERRYRIVERA CUENTA CONMIGO DiSCOS INTERNATIONAL BO776/SONY
3|3 (27| TITOROJAS TITOROJAS mPi 6061
419 (17| ZONAROJA ORQUESTA ZONA ROJA CANDELAOO1/TTH
5|5| 7| FRANKIERUIZ MILIBERTAD TH-RODVEN 2946
6|6|5| OLGATANON SOLA WEALATINAT77478
7(13|19| LALO RODRIGUEZ DE VUELTA EN LA TRAMPA CAPITOLEMI LATIN 42478
8|—| 1| OSCARD'LEON EL REY DE LOS SONEROS SONEROC 80823/SONY
9] 4 (41| GILBERTO SANTA ROSA PERSPECTIVA DISCOS INTERNATIONAL 80689/SONY
ﬁ 10| 8 | 47| EDDIE SANTIAGO SOY EL MISMO  CAPITOL-EMI LATIN 42296
5 11{19| 5| ROKABANDA LA ROKA Jan7as
~>|12|11 11| GRUPOWAO GRUPO WAQO HEAVEN 008/COMBO
5 13(12|17| GRUPONICHE LLEGANDO AL 100% DiSCOS INTERNATIONAL 807 12/SONY
=[14|15| 7 | L.RAMIREZ/R.DE LA PAZ OTRA NOCHE CALIENTE RMMm 80748/SONY
g 15|17 |17 | ANGELA CARRASCO PIEL CANELA CAPITOL-EMILATIN 42591
B (16| —[49| TONYVEGA UNOMISMO Rm s06a1/sONY
17— | 1 | JOHNNY RAY SALSA CON CLASE/LOS 3 SABORES RTP80846/SONY
18|18|23| ALEXBUENO COMO NADIE Jan 1991
19(23| 3 VARIOS ARTISTAS CON LO QUE CUENTA ESTE PAIS  PRrIME 3364/BMG
20(21] 5{ FILARMONICA/SANTO DOMINGO ..J.L. GUERRA GLOBO 80769/SONY
21|10|13| EDGAR JOELY SUORQUESTA ENEL TOPE RTP80729/SONY
22(20|37| LOSSABROSOS DEL MERENGUE SIETE VECES... mpi 6059
23|—| 1| VARIOS ARTISTAS SALSA EN LA CALLE 8-1992 THRODVEN 2933
24| —| 1| H.MARTINEZ/ORQ.CALLE OCHO LATINOAMERICANO sony 80806
25)14|35| ALEXD'CASTRO SOLO THRODVEN 2883
1(1]45| LAMAFIA ESTAS TOCANDO FUEGO DiSCOS INTERNATIONAL 80660/SONY
2|5 (11| SELENA ENTRE A MIMUNDO CAPITOL-EMI LATIN 42635
312 |27| LOSTEMERARIOS MIVIDAERES TU AFG SIGMA 3002
4 23| 3| GRUPO MOJADO LA GORDA FrONOVISAS154
58| 7| VICENTE FERNANDEZ QUE DE RARO TIENE DiSCOS INT'L 80809/SONY
6|4 |9| ALEJANDRO FERNANDEZ ALEJANDRO FERNANDEZ sony 80770
7|6 |47 LOSACUARIO LAHIELERA MARINTL 291
8 [—|10| BANDAR-15 BANDAR-15 Disa397
2197 (4| BRONCO SALVAJEY TIERNO FrONOVISA 3106
S 10(19115] LUCERO LUCERO DE MEXICO roNOVISA 9039
><(11|—| 1 | FLACOJIMENEZ PARTNERS neprist 26822
= 12| 3 [53| ANA GABRIEL MIMEXICO sonv 80605
=t|13(18(13| LOS YONICS VOLVERE A CONQUISTARTE rONOVISA 9047
§ 14(10|43| MAZZ MAZZ LIVE-UNA NOCHE JUNTOS cCAPITOLEMILATIN 42549
S i15|13|28| RrOCIO BANQUELLS A MIVIEJO CAPITOL-EMILATIN 42620
E 16|11 (33| LINDA RONSTADT MAS CANCIONES ELEKTRA 2-61239
= 17 (20| 25| EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOL-EMI LATIN 42626
18[22| 7 | ANGELICA MARIA INTERPRETA RANCHERO Y NORTENO sony 80771
19/14| 7 | LOS CAMINANTES RECUERDOS Luna 1226
20— [ 1| MAZZ LOHARE PORTI CAPITOL-EM: LATIN 42593
21| 9 /13| BANDA VALLARTA SHOW TE VESBIEN BUENA rONOVISAS5146
22| —|16| JOAN SEBASTIAN CON BANDA MUSART 2114/BALBOA
23|—| 1| BANDAR-15 COMO TUDECIDAS Disa 1438
24 (21| 7 | CHALINO SANCHEZ ADIOS A CHALINO musaRT 758
125|—|19] LIBERACION ENTRE NUBES roNOvISA 3011

(CD) Compact disc availabie. ® Recording !ndustry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units. © 1992, Billboard/BPI Communications.
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Creative Vision Guides Messidor Label

M BY JOHN LANNERT

MIAMI—When Astor Piazzolla died
in July, the tango visionary left be-
hind 100 recordings, one of which,
“The Vienna Concert,” turned out to
be an auspicious label debut for a
fledgling record company from Ger-
many called Messidor.

“Actually, ‘The Vienna Concert’
was the fifth or sixth record I put out
on the label,” recalls Messidor presi-
dent Gotz Worner. “But it was the
first where I could say that Messidor
had started to happen a little bit.”

Released in 1984, “The Vienna
Concert”—produced by Worner—
went on to eventually sell 150,000
units and helped establish Messidor
as prime purveyor of a broad range of
Hispanic music ranging from Afro-
Caribbean jazz to Andean folk music.

Most prominent among the artists
that have recorded with Messidor are
notable Afro-Caribbean jazz stand-
outs Gonzalo Rubalcaba, Arturo San-
doval, Paquito D’Rivera, Mario
Bauza, Irakere, and Seis Del Solar.

Two label premieres—Bauza’s
“Tanga” and Seis Del Solar’s “Deci-
sion”—were released in June. In Sep-
tember, another pair of albums are
expected to be shipped: D’Rivera’s
“La Habana-Rio Conexion” and

KLVE Los Angeles
skyrockets in
spring Arbitron

. see page 69

“Villa Hidalgo,” a label bow from ac-
complished conguero Giovanni Hi-
dalgo.

Unusually, Worner signs his acts to
one-album deals, which can be rene-
gotiated as per mutual agreement be-
tween Worner and the artist. Messi-
dor, which ships a handful of albums
yearly, licenses its product through
independent distributors in Latin
America, FEurope, and Japan.
Rounder Records has handled the la-
bel’s U.S. distribution since 1991.

Worner claims his top-selling al-
bums sell about 150,000 units world-
wide, “but sometimes in the begin-
ning we just sell 500 copies.
Distributors will call up and say, ‘This
is getting a little bit complicated,” and
I say, ‘Let’s wait two or three years.
This is a very important artist; this is
very important music.’

“Then three or four years after I
can say, ‘Wow, we've sold 50,000 rec-
ords.” You have to look at the long
term. I mean, when a record is in my
catalog, it will never be deleted.”

Worner surmises that Latino jazz
stars are attracted to his label pri-
marily because he places artistic en-
deavor over commercial potential.

“I see three main cornerstones to
my concept,” says Worner. “One is
quality of recording; two is freedom
of creativity; and three, respect for
the musician.”

The fourth unmentioned corner-
stone to Worner’s vision was provided
by Piazzolla, who offered philosophi-
cal advice to Worner during a fishing
trip in 1985.

“I asked him what is good music,”
recounts Worner, “and he said, ‘Good

BASSIN DISTRIBUTORS
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
.| Z RADIO AIRPLAY REPORTS.
x ~ [ 2 O 'E
28| 24| 28| €% ARTIST TITLE
music is anything that swings.”” 2| 32| k| S| (ABEUDISTRIBUTING LABEL
Worner’s interest in Latin musice xx % NO.1 % » %
emerged during his weekend trips to | 1 1 7 | ANA GABRIEL ’ @ EVIDENCIAS
Paris when he was still in his teens. SONY 3 weeks at No. 1
Though possessing no prior music-in- 2 2 2 15 | JON SECADA © OTRO DIA MAS SIN VERTE
dustry experience, Worner decided in ZB:;AYF;'\:’;EEM' LATIN L CENTRO DE Wi CORAZON
1980 to launch his label in his home- |(3)| 7 L4 sow
town of Pforzheim. 4 3 3 14 | LUIS MIGUEL MUCHO CORAZON
. i WEA LATINA
A Sl O O S MYR HERNANDEZ UN HOMBRE SECRETO
delberg before relocating yet again to 515 6 | 10 [ MYRIAM M
Frankfurt in 1988. While he declines 6 8 9 9 DANIELA ROMO & TAMPOCO FUISTE TU
to divulge Messidor’s revenue fig- CARNOEE MICATIN
ures, Worner says sales “have in- 1 4 4116 EQ#CE{QS,AW,N o pizsE Rl el LR AU
creased every year.” Apart from be- 8 | 9 | 8 | 13| LOSYONICS @ PERO TE VAS A ARREPENTIR
ing a record label, Messidor also EONOVISE
distributes a variety of Latino, Brazi- |(9)| 17 | 18 | 5 | ANGELA CARRASCO TU AMOR ES UNA RUEDA
lian, and world music product. w | 12 13 8 FRANKIE RUIZ MI LIBERTAD
Long-range plans call for the label IkRODVEN
to distribute as an independent im- 16 | 21 | 5 | EMMANUEL ESE SOY YO
print in all markets worldwide. For L
S Iwide. m
the near term, however, Worner says @ 18 | 20 3 B’.'sﬁgs'fﬁﬁaiﬁﬁé‘uﬁus‘?ﬁ? QUE DE RARO TIENE
he will establish label branches in Ja- Bl g | LOS BUKIS & QUIEREME
pan, Brazil, and most significantly CONQUISA
the US. " | 14| 10| 12 | 12 | ANGELICA MARIAY VICENTE FERNANDEZ YO QUIERO
MIJARES & MARIA BONITA
15 6 5 12 CAPITOL-EMI LATIN
CRISTIAN & NO PODRAS
16 2 29 5 MELODY/FONOVISA
LATIN JULIO IGLESIAS & MILONGA SENTIMENTAL
17 11 7 12 | sonv
(Continued from preceding page) RAPHAEL ® ESCANDALO
18| 14 10| 10| RAP
sical lineup includes Joe Arroyo, 19| 21| 16| 9 | LAMAFIA NUESTRA CANCION
OSCar D’Le(’)n’ Johnny Ventura’ DISCOS INTERNATIONAL/SONY
Johnny Pacheco, and Wilfrido Var- * % * POWER TRACKX % %
gas. Univision affiliate WXTV-TV Se- 25 | 28 | 4 | ALVARO TORRES HE VIVIDO ESPERANDO POR T!
g . . , CAPITOL-EM! LATIN
caucus, N.J., is producing the daylong
megafestival, whose proceeds will par- | 21 | 15 | 15 | 12 | ROCIO DURCALJUAN GABRIEL FUE UN PLACER CONOCERTE
tiallyI benefit the Assn. of Hispanic [, [0 | 3 [ 5 LOS TEMERARIOS ® A QUIEN QUIERES ENGANAR
Arts Inec. GECES!
MIAMI BAND & PONTE EL SOMBRERO
M \ ﬁ | 19 14 11 RTP/SONY __
Davidson, co-star of Fox’s slapdash |~ CAPITOL EMI LATIN
comedy show “In Living Color,” in- 3 N2 ESER A B SO L il b3 @ LA OLA LATINA
sists he is “totally serious” about cut- PA
. i o BLO RUIZ ¢ EL RINCON PROHIBIDO
ting 2 salsa record within the n(?Xt o - : (E:ILTOOL;?)IDU;TII(:UEZ DE VUELTA EN LA TRAMPA
owiime specul wil esture n rop. | L 81 @ 1 8 | 8 BIRAN
. ! 5 ISABEL PANTOJA QUE SE BUSQUEN A OTRA
cal music segment . . . The Desi Enter- _ 31| 32 | 4 | wlwewe
i ards i ¢ XUXA LOQUITA POR Ti
tainment Awa.rfiq, which tape Monday __ REENTRY | 2 | XUXA B Q
(17) at the Wiltern Theatre in Los ROBERTO CARLOS © FOR ELLA
Angeles, will be syndicatedinthe U.S. | 30 | 30 | — | 2 | o
by the Tribune Entertainment Co. @ 33 | 34 | 3 | EL GRAN COMBO LOS TENIS
from Aug. 31 to Sept. 13. Comedian COMEo
Paul Rodriguez is hosting the enter- | 32 | 27 | 27 | 11 | fLEJANDROFERNANDEZ NECESITO OLVIDARLA
tainment awards program, which is
being co-produced by Tribune and YOLANDIT*A‘:n:N"(.;lEOT SHOT DEBUT x i\tll‘\‘/thE SINTI
New World Media. “Teql}i}a Sunrise,” @ NEW ) 1| weaiatina
WKDF-FM Ngshville’s blllngqal radio 36 40 3 LOS RODARTE VES QUE NO ES IGUAL
show, marked its second anniversary SONY
July 25. Musical guests who have ap- |(33)| 38 2o GOS0 (R
peared Ont;he rlgltY'S ?I‘nly bliimgugl s NEWD | | | MUARES — — PIEL CANELA |
gram are the Texas Tornados, Carlos [~= CAPITOL-EMI -
Santana, Los Lobos, and local Hi- 37 Zgi 230 I N RICO T EZS— ® VUELVE A MI
spanic rock act San Rafael Band. R,CKY MARTIN VUELO
“Tequila Sunrise” is hosted by José _ I_MEWP !
Marquez and Mike ‘““The Duke”’ 9 34 2 ROBERTO ANTONIO SE VA A DAR CUENTA
Donegan Fula Distribudora Inc T T THHODYER
c . L 40 35 2 EDDIE SANTIAGO DESEOS
has set up shop as a Latin music im- CAPITOL-EMI LATIN

porter in New York. The company cur-
rently is distributing product from
Discos Habanas, an English label that
recently released “Mambo Numero
Uno” by Beny Moré and “Suave
Suave + 3” by Orquesta Reve ...
RMM’s kingpin Ralph Mercado is
taking his salsa revue to San
Francisco Sept. 11 and Los Angeles
Sept. 12. Headlining the two shows,
which are being co-produced with
Tony Fernandez, are RMM’s Celia
Cruz, Oscar D’Leén, and Orquesta De
La Luz.

GROSS UNDERESTIMATE: Festi-

() Records with the greatest airplay and sales gains this week. @ Videoclip availability. © 1992, Billboard/

BPI Communications.
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« | 8|3 and one-stop sales reports.
o < z
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@ ] ARTIST TITLE
= ~ | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
* * NO.1 » *»
1 | 5 [ STEVEN CURTIS CHAPMAN
SPARROW 1328+ 5 weeks at No. 1 GREAT ADVENTURE
6 | 5 | SUSAN ASHTON  sparrOw 1327* ANGELS OF MERCY
2 | 5 | WHITE HEART  STARSONG 8247* TALES OF WONDER

5 | 73 | AMY GRANT A3  WwORD 6907+ HEART IN MOTION

95 | MICHAEL W. SMITH @  REUNION 0063*/WORD GO WEST YOUNG MAN

3 | 13| JON GIBSON  FRONTLINE 9285* FOREVER FRIENDS

7 | o | RICH MULLINS

REUNION 0072*/WORD THE WORLD AS BEST | REMEMBER VOL.2

CARMAN  BENSON 2809° ADDICTED TO JESUS

W (00 | ~N| | W (| nNf —
—
o

STEVEN CURTIS CHAPMAN

SPARROW 1258* FOR THE SAKE OF THE CALL

10 | 8 | 83 | e e 10t wasne 8a0s MICHAEL ENGLISH
11 | 15| 5 | RON KENOLY  INTEGRITY 044+/sParRrOW LIFT HIM UP WITH RON KENOLY
12 [ 12|21 | RAY BOLTZ DiADEM 2094*/SPECTRA MOMENTS FOR THE HEART
13 | 14 [ 57 | RICH MULLINS Rreunion 0066*/worD THE WORLD AS BEST { REMEMBER
14 |16 | 5 | MOV ARTISI COMPROMISE REMEMBERING MUSIC OF K.GREEN
15 | 11|33 | PETRA  woRD 48859 /EPIC UNSEEN POWER
16 | 21| 95| SANDI PATTI ® worD 48545-/epic  ANOTHER TIME ANOTHER PLACE
17 | 26| 7 | DINO  BENSON 2912* SOMEWHERE IN TIME
18 | 18 | 57 | BEBE & CECE WINANS @  spParrOW 1257* DIFFERENT LIFESTYLES
19 | 22| 3 | LARNELLE HARRIS  BENSON 2902° | CHOOSE JOY
—20 24 | 19 | FIRST CALL DAYSPRING 6925* WORD HUMAN SONG
21 | 20|95 | D.C. TALK  FOREFRONT 2682*, BENSON NU THANG
22 | 19| 73 | SUSAN ASHTON  sparrOW 1259+ WAKENED BY THE WIND
23 |17 | 43 | TWILA PARIS  STARSONG 8207° SANCTUARY
24 | 13| 37 | KATHY TROCCOLI  REUNION 0725*/WORD PURE ATTRACTION

GEOFF MOORE A FRIEND LIKE YOU
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~
w
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FOREFRONT 2935*/BENSON

by Bob Darden

THERE HAD BEEN RUMORS for the past year of
drastic changes in Sandi Patti’s life—most of them cen-
tering around her husband of 13 years, John Helvering.
When Patti announced she was taking a virtual sabbati-
cal from touring in 1992, tongues continued to wag. And,
when during a performance at the Christian Booksellers
Assn. convention last month in Dallas she tearfully told
the packed house, “You have been my family. I love you.
And I need your prayers,” suspicions turned to cer-
tainty. Patti filed for divorce June 9.

In any other industry but contemporary Christian mu-
sic, that announcement would have been met with pro-
found indifference. But in the close-knit gospel ranks, it
sent shockwaves through the industry.

Patti, after all, has been one of CCM’s best-selling and
visible artists, with more than 6 million units to her
credit. And she has been an articulate spokeswoman for
“traditional” family values.

Although Patti herself had no official comment on the
divorce, publicist Pamela Muse was authorized to re-
lease this statement: “This relationship has been very
difficult for Sandi. It is after much prayer and counsel
that this decision has been reached. This step is a last
regrettable option for Sandi. It is certainly a sad and un-
fortunate situation and Sandi covets your prayers.”

Helvering has served as Patti’s manager, and is con-
sidered by some industry insiders to have wielded a
strong influence over her career.

Personal questions aside, what will the divorce do to
the five-time Grammy winner’s sales and concerts? An

informal survey of people knowledgeable in CCM yielded
mixed predictions. Some guessed her sales would be im-
pacted significantly; others suggested there would be no
dropoff.

Personally, my best guess is that any defections will be
slight. Although this is an industry noted for shooting its
wounded, Patti’s place as the church’s reigning religious
diva is unchallenged. She has been honest about her mar-
ital problems and has refused to publicly blast Helvering.
There certainly won’t be widespread record burnings or
many stations pulling her music off the air.

That’s no guarantee that there won’t be a backlash
against Patti, of course. It took Walter and Tramaine
Hawkins years to re-establish their careers in gospel
music following their divorce.

As for Patti’s future, for the first time since her earliest
releases, there is a something of an industry buzz about
her upcoming, still untitled new project for Word. It is
said to take more musical chances than any of her previ-
ous work—which is no small claim in a career that has
been built almost exclusively on safe and conservative
praise and worship songs with multiple modulations and
soaring, heavily orchestrated crescendos.

ELSEWHERE, the latest Integrity Music video, “Wor-
ship With Don Moen,” features a singing congregation of
more than 2,700, a choir of 120 voices, soloists like Lenny
LeBlanc and LeAnn Albrecht, and an all-star band that
includes Chester Thompson, Abraham Laboriel, Alex
Acuna, and Justo Almario . . . Giant Records has left the
Benson Co. and is now being distributed by Spectra. The
Mississippi-based Giant is best known for artists like Da-
vid & the Giants, Kellye Huff, and Ron Collins ... A
nice contemporary Christian double bill set for this fall
is the pairing of Wayne Watson and Bruce Carroll. The
two will tour both the East Coast and the Midwest. Wat-
son is supporting his upcoming (Sept. 1) release, “How
Time Flies.” Grammy winner Carroll is still on the road
in support of “Sometimes Miracles Hide.”

HIGHER THAN I'VE EVER BEEN
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SAINTS IN PRAISE VOL.III

{ Clasrical

BENSON 2839* CHAIN OF GRACE

40 | 36 | 25 | DALLAS HOLM

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1992, Billboard/BPI Communications.

BILLBOARD READERS ARE LOOKING
FOR YOUR HOMES

Sell your properties in “REAL ESTATE TO THE STARS” and
reach a world of recession-proof talent and entertainment ex-
ecutives.

40% of our readers own 2 homes or more. 25% of these read-
ers’ homes are valued at $500,000 to $1 million and more.

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean.

Call ROSEANNE AMORELLO at 800-223-7524 NOW!

by Is Horowitz

OPUS POSTH: Eighteen pieces recorded by Vladimir
Horowitz that have languished unheard in the CBS
Masterworks (now Sony Classical) vaults for years have
been assembled in a recital CD that Sony will release in
September. The tapes were originally shelved for pro-
gramming reasons or because the late pianist thought he

28 | 34| 3 | MIKE WARNKE  DAYSPRING 4230*/WORD FULL SPEED AHEAD
29 | 23|13 | MARGARET BECKER  searrow 1354 STEPS OF FAITH KEEP[NG
30 | 27|11 | VARIOUS ARTISTS  sparrow 1330* CORAM DEO
31 |[35(313| AMY GRANT A mYRRH 3900°/WORD THE COLLECTION SC“RE
32 | 37|21 | LISA BEVILL  VIREO 2201°/SPARROW MY FREEDOM
33 |31 92| STEVEN CURTIS CHAPMAN  sparrROw 1369 MORE TO THIS LIFE
#34 32| 7 | ACAPPELLA  wORD 527917/EPIC ACAPPELLA AMERICA
35 | B | 7 | o atance a1 - SINGERS ONLY TO HiM
36 | 40 |145| CARMAN @  gENsON 2588+ REVIVAL IN THE LAND
37 | 38|17 | AL DENSON  BEnsON 2858* THE EXTRA MILE
38 [ 39|31 | ACAPPELLA  wORD 52790*/EPIC WE HAVE SEEN HIS GLORY
39 | 30| 3 | THE RICHARD SMALLWOOD SINGERS  sparrow 1283+ TESTIMONY might remake them.

The material has been edited and assembled by long-
time Horowitz producer Thomas Frost, and approved
for release by the artist’s widow, Wanda Horowitz.

The recordings, both studio and live, date from 1962
to 1972, Titles, all new to the Horowitz discography, in-
clude works by Bach-Busoni, Scarlatti, Clementi, Cho-
pin, Liszt, Sceriabin, and Medtner.

sSony will coordinate promotional support of the disc
with commemorative Horowitz events planned this fall
by the Steinway piano company.

POLITICS AS USUAL: “Oh, if I thought I had got one
drop of Democrat’s blood/My jugular vein I'd rip in
twain and spill the filthy flood.”

The verse is from an 1856 campaign song recalling an
alleged comment made in his Federalist youth by Demo-
cratic candidate James Buchanan. He survived the at-
tack to win out over Republican John C. Fremont and
American (party) Millard Fillmore.

So much for those who believe negative advertising is
a recent invention.

The tune is one of 32 19th century political songs, mar-

ches, and dirges in Newport Classic’s perfectly timed al-
bum, “Tippecanoe & Tyler Too,” due in September. Pe-
riod instruments as well.

SURVIVAL COURSE: Management and musicians of
the Atlanta Symphony Orchestra have extended their
contract for another year, but without a wage increase.
The pact highlights financial difficulties the orchestra
faces, in common with many others across the country.

What’s unusual, though, is Atlanta’s formation of a co-
operative council that will involve orchestra members in
a wide range of business activities normally the sole pre-
rogative of management.

Austerity programs, however painful, wedded to coop-
erative activity between players and management, can
work, as the experience of the Saint Paul Chamber Or-
chestra demonstrates.

Last winter, with the ensemble facing a $450,000 poten-
tial deficit, SPCO musicians offered to perform an addi-
tional seven concerts without pay to spur fundraising.
They also agreed to contribute two weeks of regular sal-
ary to help meet the emergency.

Now the orchestra reports it has completed the 1992
fiscal year in the black. A reported surplus of $5,000 on
revenues of $6.45 million may appear minuscule, but it’s
on the right side of the ledger.

PASSING NOTES: Denon’s first release through its new
distributor Allegro Imports, in September, will mark the la-
bel’s entry in the domestic laserdisc market. The program
documents a 1991 concert in Prague with Rafael Kubelik
conducting the Czech Philharmonic in Dvorak’s Symphony
No. 9, and Mozart’s Symphony No. 38 and Piano Concerto
No. 25, with Rudolf Firkusny as soloist. |

On the CD side the debut release includes the Kubelik |
program (minus the concerto), plus albums by Emmanuel
Krivine and the Warsaw Sinfonia, violinist Jean-Jacques
Kantorow with pianist Jacques Rouvier, and flutist Ma-
sahiro Arita.
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by Lisa Collins

DARYL COLEY, Tramaine Hawkins, the Rev. Nor-
man Hutchins, Take 6, Edwin and Walter Hawkins, Mi-
chael English, Larnelle Harris, the Thomas Whitfield
Singers, the Wilmington Chester Mass Choir, Luther
Barnes & the Red Budd Choir, the Williams Brothers,
and Shun Pace Rhodes are among the many artists in
Chicago this week for the 25th annual meeting of the Gos-
pel Music Workshop of America. Additionally, more than
30 gospel labels are also expected to make their presence
and music felt during the course of the week.

I’ll have a full report on the winners of the GMWA LEx-
cellence Awards and other highlights in my next column,
but in the meantime, organizers say they couldn’t be more
pleased with the turnout, particularly the new faces.

Among those appearing for the first time will be Take
6, which has scheduled a press conference to allay any con-
cerns or misperceptions there might be about the mostly
a cappella group in the gospel community. It is expected
that members of Take 6 will reaffirm their ties to the gos-
pel community, although the bulk of their successes to date
have heen in the secular arena.

Gospel is not only taking the spotlight this week in Chi-
cago, it is making its move in late-night TV as well. While
BeBe & CeCe Winans, Tramaine Hawkins, and the Win-
ans are no strangers on the late-night talk circuit, the door
is now swinging wide enough to include artists like Rance
Allen and Yolanda Adams. Allen made his late-night bow

on “The Tonight Show” last week; Adams will be featured
on the Wednesday (19) show.

THOMAS WHITFIELD’S staff and friends have been
reluctant to say why the late gospel artist passed on a part
in the upcoming Paramount film “Leap Of Faith.” Whit-
field declined the potentially lucrative part of “Buster” in
the film shortly before his tragic death last month. Buster
is the role of choir director/bus driver to Steve Martin’s
traveling evangelist. But the script called for Buster to
sing some of his songs while intoxicated—and Whitfield
said no. Tt is reported that several other gospel notables
have also turned down parts in “Leap Of Faith,” also be-
cause of their concern over the representation of gospel.
However, Rhodes, Albertina Walker, Lynette llawkins-
Stephens, and Fix It Records songbird Liz Lee have been
cast for their vocal abilities as choir members.

THE SOUNDS OF BLACKNESS have shown no signs
of slowing since their explosive 1991 debut, marked by the
hit release “The Evolution Of Gospel.” There was a major
black college tour earlier this year, cuts on the “Mo’
Money” soundtrack, and a stint in Quiney Jones’ Hallelu-
jah Chorus for Warner Bros.” upcoming “Handel’s ‘Mes-
siah’—A Soulful Celebration.” The group is currently at
work on a Christmas release, due in stores later this fall.

Speaking of “Soultul Celebration,” Warner is pulling out |

all the stops next month in Washington, D.C., as producer
Mervyn Warren, Jones, and a contingent of gospel and
secular celebrities are expected to be on hand Sept. 23 for
a splashy reception coinciding with the annual Black Cau-
cus. The gala will officially launch the project.

Jones will direct the all-star Hallelujah Chorus, which
will include Clifton Davis, Chaka Khan, Edwin Hawkins,
Take 6, Johnny Mathis, Tramaine Hawkins, the Sounds
Of Blackness, and Stevie Wonder, in an African-American
version of Handel’s masterpiece.

by Jeff Levenson

DON‘T CALL HIM STRETCH: Pianist Chick
Corea, who in recent years has walked both sides of
the acoustic/electric divide, is about to launch his own
record label. Stretch, so numed because it will encour-
age roster artists to do just that, has two releases
planned for September. The first, “Heart Of The
Bass,” features longtime Corea associate John Pati-
tucei bassing solo and with orchestra. The second fea-
tures guitarist Robben Ford, who sings and plays
rockishly, we are told. Stretech will be distributed by
GRP ... IYor those interested in another stretch side
of Corea, one not likely to show up on either the tradi-
tional or contemporary charts, Blue Note has just
issued “Early Circle,” a disc that combines sessions
recorded in 1970 by the forward-thinking group Circle
(Corea, Anthony Braxton, Dave Holland, and Barry
Altschul).

THE KEYS TO VERSATILITY: Richie Beirach,
who for too long has endured eritical comparisons with
the mythic Bill Evans (introspective, sensitive, ro-
manlic. probing, vuluerable), has two albums out that
represent flip sides of the conceptual coin. “Richie
Beirach At Maybeck Hall,” Concord’s 19th issue in
that solo recital series, finds the pianist transforming
time-honored evergreens (“All The Things You Are,”
“On Green Dolphin Street,” “You Don't Know What
Love Is”) into personal statements; while “Self-Por-
traits, his latest (and second) from CMP, is a collection
of spontaneous, totally improvised explorations. Each
piece in the CMP issue, he says, “is a reflection on or
a recollection of my past, present, and future.”

GREETINGS DEPARTMENT: This is the kind of mile-
stone that can’t go unmarked. Saxophonist Benny Carter
celebrated his 85th birthday Aug. 8. In case someone asks
you, “Name a jazzman who has recorded in eight straight
decades, starting with the "20s, up into the "%0s, carved a
leading style (along with Johnny llodges and Charlie
Parker) for the alto saxophone, assumed a principal role
as one of the architects of big-band arranging, continues
to write and perform with the vitality of a teenager, and
is widely regarded as jazz’s most solid citizen?,” wiseacre
vour wiy through a few choice song titles, something like,
“I've got blues in my heart, when the lights are low, there’s
further definitions, so keep a song in your soul.” If that
doesn’t answer their question, send ’em packin’. You're
hipper than they are (but not as hip as Carter). Happy B-
day, Benny.

CHART TALK: File this one under Windy Entries.
A rash of saxophonists currently dominates the con-
temporary chart, with six—David Sanborn, Grover
Washington, Everette Harp, Najee, George
Howard, and Boney James—occupying spots in the
top 10. What does this mean, you ask? Obviously, that
the current chart is an interesting reed (sorry!) ... It
didn't take Pat Metheny but a minute to assert him-
self and his latest from Geffen, “Secret Story.” The al-
bum jumped into the No. 5 slot as a new entry ...
Newcomer vocalist Nneena Freelon, whose epony-
mous record is steadily rising on the traditional chart,
guve a showcase performance in New York the other
day. Which leads me to this A&R suggestion: Colum-
bia, forget about positioning I'reelon as the torch-re-
ceiving heir to Sarah Vaughan, Carmen McRae, or
Betty Carter. Convince her to let down her huir and
kick off her shoes. She'll have a better shot at stardom
if she loses her good munners and wails through an
Aretha-style chorus or two of soulitied pop (the more
raucus the better) ... Maybe Benny Carter isn’t the
only octogenarian worth talking about. Feisty Artie
Shaw has been on the trad chart for five weeks with
“The Last Recordings.” Anyone who says otherwise?
He'll punch their lights out. And at 82 he can still do
it. Yes sir, of course sir, my pleasure sir.

Billboard.
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ol % Compiled from a national sample of retail store
b el 9 and one-stop sales reports.
w 4
z 4|8
@ | £| ¢ | ARTIST TITLE
£ | & | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » %

REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SING
1 23 WORD 48784°/EPIC 17 weeks at No. 1 MY MIND IS MAgg{JP
2 2 | 23 | THOMAS WHITFIELD  BENSON 2841°* ALIVE & SATISFIED
3 4 | 13 | REV. JAMES MOORE  MALACO 6009 LIVE IN DETROIT
4 5 | 45 | MISSISSIPPI MASS CHOIR  maLACO 6008 GOD GETS THE GLORY
5 3 | 33 { SHIRLEY CAESAR  worD 48785+/epic  HE'S WORKING IT OUT FOR YOU
6 7 | 13 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR

BENSON 8535°/A&M FOCUS ON GLORY
7 8 | 5 | DARYL COLEY SPARROw 1234+ WHEN THE MUSIC STOPS
8 6|3 REV, T. WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR

SAVOY 14804/MALACO I'M GLAD ABOUT IT
9 |10/ 11| THE RICHARD SMALLWOOD SINGERS  sparrow 1283* TESTIMONY
10 |11 [ 15| L.A. MASS CHOIR  LiGHT 73055°/SPECTRA COME AS YOU ARE

SPARROW 1319 SAINTS IN PRAISE VOL.III
12 | 13 | 11 | THE NEW YORK RESTORATION CHOIR

SAVOY 14811/MALACD THANK YOU JESUS |
13 | 14 | 15 | WILLIE NEAL JOHNSON & THE NEW KEYNOTES

MALACO 6010 THE COUNTRY BOY GOES HOME
14 | 12 | 71 | NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE

TYSCOT 1401 /SPECTRA WASH ME
15 [ 15| 25 | NICHOLAS  woRD 48786*/EPIC BACK TO BASICS
16 | 18 | 17 | DONNIE HARPER/NEW JERSEY MASS CHOIR N

TRIBUTE 1160*/SPECTRA HOPE OF THE WORLD
17 |24 | 5 | THE JACKSON SOUTHERNAIRES matacoeo12 LIVE AND ANOINTED
18 |17 | 57 | BEBE & CECE WINANS ®  sparrOw 1257° DIFFERENT LIFESTYLES
19 | 15 | g3 | DOROTHY NORWOOD/N. CALIFORNIA G.M.W.A. MASS CHOIR

MALACO 4450 IVE

TYSCOT 9115*/SPECTRA CHURCHIN' WITH THE TYSCOT ARTISTS
21 | 19|53 | YOLANDA ADAMS  TRIBUTE 790113/SPECTRA THROUGH THE STORM
22 | 20 | 57 | SHUN PACE RHODES  savoy 14807+/MALACO HE LIVES
23 | 22| 31 | VP MUSIC & ARTS SEMINAR MASS CHOIR

TYSCOT 40195/SPECTRA VICTORY IN PRAISE
24 | 23| 23 | ADORATION 'N' PRAYZE ™ 1007+ TIME IS RUNNING OUT
25 | 28| 17 | WAR ON SIN  LiGHT 73077*/SPECTRA THIS IS GOSPEL
26 | 25115 REV. LAWRENCE THOMISON & THE MUSIC MASS CHOIR

NEW HAVEN 20014+ NEVER LET GO OF HIS HAND
27 |[NEWD | FLORIDA MASS CHOIR  MaLACO 6011 NOW, | CAN SEE
28 |26 | 33 VARIOUS ARTISTS

CGI 8530/A&M A TRIBUTE TO JAMES CLEVELAND VOL.1
29 | 36| 7 | CHICAGO C.0.G.I.C. CHOIR FIRST JURISDICTION

™ 1008* | DEDICATE MY LIFE
30 | 3151 WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO

| AM 74014* LIVE & BLESSED
31 | 33| 29 | RON WINANS, FAMILY & FRIENDS CHOIR

SELAH 7507*/SPARROW FAMILY AND FRIENDS CHOIR VOL. 3
32 | 27 | 17 | WILLIE BANKS  maLACO 4449 THE LEGEND LIVES ON
33 | 32| 9 | CARNELL MURRELL & THE NEWORK COMMUNITY CHOIR

SAVOY 14809/MALACO YOU CAN MAKE IT IF YOU TRY
34 | 30 | 37 | THE EVEREADYS  GREAT JOY 4750* A MESSAGE FOR YOU
35 | 29 | 47 | HELEN BAYLOR  woRD 48781%/ERIC LOOK A LITTLE CLOSER
36 | 37| 3 | REV. PAUL JONES pURE 001 | WON'T COMPLAIN
37 140 |39 | COMMISSIONED  BENSON 2808° NUMBER 7
38 3583 REV. E. DAVIS, JR./WILMINGTON MASS CHOIR FEAT. REV. D. COLEY

ATLANTA INTERNATIONAL 10162 HE'S PREPARING ME
39 | 39|57 | THE WILLIAMS BROTHERS

BLACKBERRY 2203301012/$PECTRA THIS IS YOUR NIGHT
40 | 38 | 43 | CHICAGO MASS CHOIR  LiGHT 75073*/SPECTRA CALL HIM UP

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following-the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1992, Billboard/BPI Communications.
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AVM-TV Gives Vids Hi-Tech Treatment

Service Fills Screens In Electronics Outlets

8 BY DEBORAH RUSSELL

LOS ANGELES—You can entice con-
sumers to watch music videos at the
same you are trying to tempt them on
a hi-tech TV.

That, in part, is the theory behind
AVM-TV, a programming service for
TV sets on display in department
stores and electronics outlets.

“This system offers guaranteed play
to a guaranteed audience,” says Robert
Loomis, president of AdVenture Media
Inc., the Chicago-based company that
developed AVM-TV.

Columbia and Epic Records joined
AVM-TV at its inception about a year
ago, and clips by the labels’ acts now
run alongside movie trailers, sports
shorts, and ads in 30-minute install-
ments. The Sears and Montgomery
Ward chains subscribe to the service,
as do a number of electronics outlets.

“The audience we hit [includes] peo-
ple who are considering buying a more
sophisticated TV,” says Loomis.

About 1,300 stores program the
service, and Loomis estimates 1,900
stores will be on line by year’s end with
a potential audience of some 40 million.

Each month, AdVenture Media serv-
ices participating retailers with an up-

dated laserdisc of programming. Two
or three complete music videos gener-
ally are featured in each installment.

AdVenture Media pitched the sys-
tem to all the major labels, says the
firm’s VP, Steve Johnson, and Colum-
bia and Epic were the quickest to em-
brace the system. The labels signed an
exclusive contract with AdVenture Me-
dia, and they retain the first right of re-
fusal on renewal when the deal expires
in May, he says.

“There are a lot of wait-and-see atti-
tudes out there,” says Johnson. “For
now, Columbia and Epic ‘own’ these
video screens.”

Columbia’s director of video promo-
tion, Mark Ghuneim, says Columbia
was attracted to the concept because it
is eager to explore opportunities in the
“new and relatively undefined” non-
broadcast media. “It’s good to be in at
the beginning when something is being
created,” he says.

AdVenture Media was pleased to
pact with Columbia and Epic because
both labels offer a wide roster of art-
ists, says Johnson.

“We don’t want to program anything
that could be deemed offensive or con-
troversial, so it’s good to have a lot to
choose from,” he notes.

And the labels have learned the
unique programming parameters of
the system, Johnson says. For in-
stance, black-and-white videos do not
demonstrate a color TV’s full potential.

Logic dictates that developing art-
ists are the ones best served by outlets
like AVM-TV, says Loomis.

“It’s a format for artists who may
not garner attention at MTV or VH-1,”
he says, noting the firm has not re-
ceived any complaints from the field.

Ghuneim agrees. Columbia has sub-
mitted videos by Toad The Wet
Sprocket, Firehouse, and Grover
Washington Jr. to AVM-TV.

It has yet to be proven that airplay
in the electronics department of a re-
tail store will directly impact album
sales in the music department. But at
the very least, the exposure does “in-
crease the likelihood” of consumer
awareness of an artist, Ghuneim says.

“It may be the initial or final closing
impetus in a sale,” he says. “But that’s
too difficult to determine.”

Loomis, however, is confident AVM-
TV will sell television sets, as the serv-
ice is designed to be a kind of program-
ming “software” that best showcases
the quality of product on display.

L

LOS ANGELES

* Body Count leader Ice-T di-
rected the band’s heavy metal Sire
video “Body Count’s In The House”
with the crew from DNA. Martin
Coppen directed photography, Doug
Friedman produced, and David Nay-
lor executive-produced.

Lindsey Buckingham directed his
new DNA video, “Countdown.”
Christophe Lanzenberg directed
photography and Sam Aslanian and
Kathryn Shaw produced the Warner
Bros. clip. DNA’s Naylor executive-
produced.

* Midnight Films director Eric
Meza reeled Public Enemy’s new Def
Jam video, “Hazy Shade Of Crimi-
nal,” with producer Rob Newman.

¢ High Five’s Michael Salomon

directed Mac McAnally’s “The Trou-
ble With Diamonds.” Martin Fischer
produced the MCA shoot.

* Doom’s Thomas Mignone di-
rected All’s new video, “Dot,” for
Cruz Records.

* Hands On Productions director
Craig Melone shot “Axe Murders”
for Rococo Records’ Bierce.

NEW YORK

¢ Midnight Films director Sam
Bayer shot Rise Robots Rise’s new
TVT Records video, “If I Only Knew.”

* Tony Cacioppo directed Spyro
Gyra’s new “Gliding” video for GRP
Records. Nancy Schreiber directed
photography on the shoot and Beth
Dembitzer produced.

* (George Seminara directed Star

Kickin’ k. Third Stone/Atlantic rock act Saigon Kick recently wrapped its new
video, “Love Is On The Way,” from its second album, “The Lizard.” Director Mark
Racco, far right, shot the clip on a Los Angeles sound stage. Pictured with Racco,
from left, are Atlantic video producer Lynn Spinnato; Saigon Kick’s Phil Varone;
the band’s manager, Warren Wyatt; Saigon Kick’'s Tom DeFile, who is no longer
with the band; Third Stone president Dick Rudolph; and Saigon Kick’s Jason
Bieler and Matt Kramer.

PRODUCTION NOTES

Star’s Roadrunner Records video
“Science Fiction Boy.”

* Portfolio Artists Network di-
rector Marcus Nispel directed Dina
Carroll’s new A&M video, “A Special
Kind Of Love.” Shelley Bloch pro-
duced; Anouk Frankel executive-
produced. Crescenzo Notarile di-
rected photography.

OTHER CITIES

¢ Tom Oliphant directed Audio
Adrenaline’s new ForeFront video,
“P.D.A. (Public Display Of Affec-
tion).” Cindy Montano produced the
Nashville-based clip for Alternative
Visions.

* Nancy Knox directed Susan
Ashton’s “Here In My Heart” clip for
Sparrow Records. Greg Crutcher
produced the shoot in Nashville.

¢ Scene Three’s Roger Pistole di-
rected Dennis Robbins in “My Side
Of Town” for Giant. Mary Matthews
produced the Fort Worth, Texas-
based shoot.

Pistole and Matthews also directed
and produced Billy Dean’s new Lib-
erty video, “If There Hadn’t Been
You.” They lensed the clip at the Ma-
jestic Theater in Dallas.

* Allen and Albert Hughes co-di-
rected Too Short’s new Jive video, “I
Want To Be Free (That’s The
Truth).” Ruben Medoza and Ste-
phen Blake produced the QOakland,
Calif.-based shoot.

* Jon Parks directed MC Mike and
DJ Maze in “Who Likes To Reggae
Down” for East 11305/Teddy Bear
Records. Shellee Haynesworth pro-
duced the Washington, D.C.-based
shoot.

VH-1 Ensures ‘Honeymoon’
Isn’t Over For Elvis Fans

VIVA: VH-1 should score big points
with Elvis fans in September. The
network has made the King of
rock’n’roll its artist of the month.

Archival footage will be rolling, to
be sure, but current clips by contem-
porary artists will take center stage.

VH-1's “Flix” will feature a seg-
ment on the making of the new film
“Honeymoon In Vegas,” which is ac-
companied by one of the best all-star
tribute albums we’ve heard yet,
thanks to Epic Soundtrax.

Deaton Flanigen’s video for
Ricky Van Shelton’s “Wear My
Ring Around Your Neck” is a per-
formance piece intercut with footage
from the film (which stars
Nicolas Cage) and Phil
Savenick’s clip for Billy
Joel’s “All Shook Up” cap-
tures the sense of freedom
Elvis inspired in a whole
generation of rockers. The
Joel clip also carries some
social significance, says
Soundtrax head Glen
Brunman.

“Young people will see
that the [problems with]
censorship today date
back to the '50s and Elvis
Presley,” he says. “And
older folks should see the
relationship  between
those who tried to stop
rock’n’roll back then and
those who still try today.”

Both clips just hit the
airwaves, but personally,
we’re holding out for a video on Tri-
sha Yearwood’s ripping rendition of
“(You're The) Devil In Disguise” and
John Mellencamp’s spooky take on
“Jailhouse Rock.”

VH-1 also will air “The King And
1,” a collection of interviews with cur-
rent artists describing Elvis’ influ-
ence on their lives.

Then in October, VH-1's “Rock ‘N’
Roll Cities” travels to the Eye’s own
hometown of Detroit, where host Da-
vid Alan Grier examines the careers
of such Motor City homeboys as Iggy
Pop, Ted Nugent, Glenn Frey, and
the Romantics, as well as Motown
marvel Martha Reeves and the first
family of gospel, the Winans. The
segment debuts Oct. 24.

MTV’S Tabitha Soren and guest
reporter/rocker Ted Nugent are in
Houston this week covering the Re-
publican National Convention.

We're curious to see how coverage
colors the perceptions of MTV view-
ers, 500 of whom were surveyed re-
cently in the MTV News Political
Poll. A national random sample of
voters between the ages of 18 and 29
revealed 57% favored Democrat Bill
Clinton for the presidency over in-
cumbent George Bush, who scored
33% in the poll, with 10% undecided.

Some 56% of young voters sur-
veyed strongly disapproved of the
way Bush is handling his job; 11%
strongly approved, while 26% some-
what approved.

Best of all, 8% of young voters

TIHIE
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by Deborah
Russell

surveyed said they are very likely to
vote in this election.

QUEEN DREAM: Hollywood
Records will release three Queen
longforms in September: “Live At
Wembley,” “Classic Queen,” and
“Queen’s Greatest Hits.” Stuart
Cohn, director of video production,
tells the Eye Vienna-based Rudi Do-
lezal and Hannes Rossacher of
Doro Productions digitally remas-
tered all of the visual imagery.

IN OTHER LONGFORM NEWS:
PolyGram Video releases Kiss’ “X-
Treme Close-Up,” a 90-minute retro-
spective, Tuesday (18) ...
BMG Video hits the
streets Aug. 25 with the
Wedding Present’s 52-
minute “Punk” longform.
Footage was filmed during
a 1990 concert at the Coli-
seum in Leeds, England
... And we're still seratch-
ing our head over the Sept.
29 BMG Video release of
“Rock Bottom Remain-
ders,” a 40-minute concert
clip featuring the likes of
rock journalists Greil
Marcus and Dave Marsh,
as well as authors Stephen
King and Amy Tan, car-
toonist Matt Groening,
and comic columnist Dave
Barry, among others, per-
forming such classics as
“Bye, Bye Love” and
“Double Shot Of My Baby’s Love.”
Royalties from the video sales (sug-
gested list is $16.98) are earmarked
for the Literacy Volunteers of
America, the Homeless Coalition of
L.A., and the Right To Rock Net-
work. All good causes and all great
tunes, but who will buy this thing?

EYE ON HAWTHORNE: Keith
O’Derek, the producer, director, and
host of Hawthorne, Calif.’s “Up
Front Videos,” follows a simple
credo in programming his hourlong
show: “If it’s slammin’ and it’s urban,
we’ll play it. T don’t have to go
through any bureaucracy.”

“Up Front Videos” has been in
production for the past decade and
airs at 7:30 p.m. every Monday,
Wednesday, and Friday on the Para-
gon cable system. A typical program
includes 15 clips, ranging from Tevin
Campbell and Freddie Jackson to A
Tribe Called Quest and Ice-T.

“If a clip is too explicit or deroga-
tory, I won’t play it,” O'Derek says.

But he will program clips by such
artists as Dr. Dre, Scarface, South
Central Cartel, or Detroit’s Most
Wanted, even as mainstream radio
and video outlets tend to avoid them.

Interviews and location shooting
are integral to “Up Front Videos,”
and O’Derek often takes a crew to lo-
cal performances and awards shows.

Hammer and Pebbles actually
were featured in early interview seg-
ments, and a recent program boasted
Force MD’s.
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MOR

America's Music Source
Great Music...
Made To Order

- T ‘n ’
WE'RE DlSHlNG UP THE BEST MUSIC
FROM THE STARS

MOR MUSIC TV is the new look of music television.
: The best music videos from your favorite adult contemgorary
< artists of the 60's, 70's, 80's and 90's in a classic
(iddle-of-the-road format... commercial free... 24 hours a day.
A one-of-a-kind shopping setvice...
* allowing viewers to order CD's and cassettes by the artists
o they're watching, from the comfort and convenience of their
" . home, office or hotel room, at the most competitive prices today.

c;mtact &hris Clark, . [m @ @ Beaming kfto Homes.
Vice President, Programmmg - Across America -
: (813) 579-4600 [ij]@ g C" September 1st.
11500 9th Street North, Suité 120 Ste Petersburg, FIortda *,33716 ¢ FAX (813) 5794667
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NMUISIC VIDEO COMNFERENCE & AXNARIDS

NOVEMBER 4-6.

19990

HOT EL SOFRT EL.

The only industry conclave that focuses on the use and artistry of raasic video

We bring together music video professionals for three days of panels and presentations that

cover programming, production, research, marketing aid other
kev issues in the music video world.

SPECIAL ATTRACTIONS
Opening Evening Music Video Showcase - Q’s Billiard Cluh, Brentwood
Wednesday Evening, November 4th
Cocktail Reception - La Cajole Restaurant (Hotel Sofitely
Thursday Evening, November 5th

The conference will conclude with the 14th Annual Music Video Awards Ceremony

Friday Evening, November 6th

OTHER ATTRACTIONS WILL BE ANNOUNCED
WATCH BILLBOARD FOR DETAILS!

Billboard is offering unique opportunities for those interest>d in
participating in this year's conference and awards as s0nsors.
For details contact the nunber below.

FOR MORE CONFERENCE INFORMATION CONTACT -
Melissa Subatch (212) 536-5018
Billboard Magazine 1515 Broadway, NY, NY 10{36

NNGELES

Earl ki=d Registration $325.00 postmarked by October 2nd.
Pre - registration - $363.00 postmarked by October 19th,
Walk up registration - $395.00,
For Hotel rzservations call The Hotel Sofitel, Ma Maison - (310) 278-5444.
State you're callinz far the Billboard Music Video Conference tor discounted room rate.

LIBEKTY TFAVEL: The official travel agent for this years conference,
for airline info call 1-800-624-0049

NAME: COMPANY:
ADDRESS. —

CIY: STATE: Alg
PHONE: FAX:

PAVSIENT:__ Check__ MoneyOrder  AMEX  Visa/MC

Card number: Expiration date:

Cardholder's name:

Cardholder's Add-2ss:

Cardholder's Phone: Signature:
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bieei L IP LIST.

A SAMPLING OF PLAYLISTS AT

NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

ADDS

Kiss, Domino

Roger Waters, What God Wants
Helmet, Unsung

Del Amitri, Always The Last To Know
Eric Clapton, Layla

Faster Pussycat, Nonstop To Nowhere

Billy Joel, All Shook Up
Swing Out Sister, Am | The Same Girl

A A\

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ )JTNN

THE NASHVILLE NETWORK«
The Heart of Country
The Nashville Network

30 Hours Weekly

2806 Opryland Dr, Nashville, TN
37214

ADDS

ADDS

FIVE STAR VIDEQ

Lindsey Buckingham, Countdown

ARTIST OF THE MONTH

R Kelly, Slow Dancin’
Bobby Brown, Humpin' Around

Ricky Van Shelton, Wear My Ring. . .
Randy Travis, If | Didn't Have You
Darryl & Don Ellis, No Sir

Bruce Carroll/Ricky Skaggs, If We. ..

Santana, Somewhere In Heaven

CURRENT

HEAVY

EXCLUSIVE

GREATEST HITS

Hi-Five, She's Playing Hard To Get
Jabulani, Shine Your Light

Def Leppard, Have You Ever. ..
INXS, Not Enough Time
Pearl Jam, Jeremy

Eric Clapton, Layla

En Vogue, Giving Him Something . ..
Genesis, Jesus He Knows Me

Elton John, The One

Madonna, This Used To. . .

George Michael, Too Funky

HEAVY

The Black Crowes, Thorn In My Pride
Bobby Brown, Humpin' Around

En Vogue, Free Your Mind

Nirvana, Lithium

Red Hot Chili Peppers, Give It Away
Temple Of The Dog, Hunger Strike
TLC, Baby-Baby-Baby

U2, Even Better Than The Real Thing

HEAVY

Peter Cetera, Restless Heart

The Cover Girls, Wishing On A Star
Michael Jackson, Jam

k.d. Lang, Constant Craving

Patty Smyth, Sometimes Love. ..
Bruce Springsteen, 57 Channels
U2, Even Better Than The Real Thing
Wilson Phillips, Give It Up

Freddie Jack | Could Use. ..
East Coast Family, 1-4 All 4-1
Charlie Wilson, Sprung On Me
Chaka Khan, You Can Make. ..

The Cover Girls, Wishing On A Star
Arrested Development, People. . .
The Good Girls, Just Call Me
Wendy Moten, Step By Step

Larry Springfield, All The Way Love

HEAVY

BUZZ BIN

WHAT'S NEW

Morrissey, Tomorrow
Soup Dragons, Divine Thing

BREAKTHROUGH

Roger Waters, What God Wants

STRESS

Alice In Chains, Would?

Eric Clapton, Layla

Helmet, Unsung

House Of Pain, Jump Around
Michael Jackson, Jam

Jodeci, Come And Talk To Me (Ver 1)
Me Phi Me, Sad New Day

Megadeth, Symphony Of Destruction
Shakespear's Sister, Stay
Technotronic, Move This

Toad The Wet Sprocket, All | Want
Paul Westerberg, Dyslexic Heart

The Beach Boys, Hot Fun. ..
Mary-Chapin Carpenter, | Feel Lucky
Charles & Eddie, Would | Lie To You
Glenn Frey, I've Got Mine

Lyle Lovett, Church

Najee, | Adore Mi Amore

Neville Brothers, One More Day
Lione! Richie, My Destiny

David Sanborn, Bang Bang

Toad The Wet Sprocket, All | Want
Wailing Souls, All Over The World

T H E

PPN —

Continuous programming
12000 Biscayne Bivd, Miami,FL
33181

TLC, Baby-Baby-Baby

En Vogue, Giving Him Something . . .
CeCe Peniston, Keep On Walkin'
Kris Kross, Warm It Up

Shabba Ranks, Mr. Loverman

Mary J. Blige, You Remind Me (Remix)
Babyface, Give U My Heart

Pete Rock/C.L. Smooth, They. ..
Alyson Williams, Just My Luck
Vanessa Williams, Just For Tonight
Men At Large, Use Me

Michael Jackson, Jam

Joe Public, | Miss You

Lorenzo, Real Love

David Black, Nobody But You

Eric B & Rakim, Don't Sweat. . .
Brian McKnight, The Way Love Goes
Ralph Tresvant, Money Can't Buy. . .
Troop, Whatever It Takes

El DeBarge, You Know What | Like

The Bellamy Brothers, Cowboy Beat
Clint Black, We Tell Ourselves

Suzy Bogguss, Letting Go

Boy Howdy, Our Love Was Meant To Be
Brooks & Dunn, Boot Scootin’ Boogie
Mary-Chapin Carpenter, | Feel Luck
Mark Ch tt, I'll Think Of Sc hi
Billy Ray Cyrus, Could've Been Me
Diamond Rio, Nowhere Bound
Dixiana, That's What I'm . ...

Vince Gill, | Still Believe In You
Sammy Kershaw, Yard Sale

Tracy Lawrence, Runnin’ Behind
Little Texas, You And Forever And Me
McBride & The Ride, Going Out Of. . .
Dolly Parton, Light Of.. .

Pirates Of The Mississippi, Too Much
Sawyer Brown, Cafe On The Corner
Shenandoah, Hey Mister

Doug Stone, Warning Labels

M. Stuart/T. Tritt, This One's. ..
Aaron Tippin, | Wouldn't Have It .. .
Trisha Yearwood, Wrong Side. . .

g

LIGHT

Chet Atkins/Jerry Reed, The Claw
Stacy Dean Campbell, Rosalee
Corbin/Hanner, Just Another Hill
Steven Curtis Chapman, The Great. . .
Evangeline, Bayou Boy

Judy Fields, Eyes Of Love

Rebecca Holden, The Highway Runs. ..
Alison Krauss, New Fool

Jim Lauderdale, Wake Up Screaming
Dennis Robbins, My Side Of Town
Jack Robertson, Bootie Bumpin'. . .

ACTIVE

ADDS

Body Count, The Winner Loses
Cracker, Happy Birthday To Me
Damn Yankees, Don't Tread On Me
Del Amitri, Always The Last To Know
Genesis, Jesus He Knows Me

Eiton John, The One

Metallica, Wherever | May Roam
CeCe Peniston, Keep On Walkin'
Slaughter, Real Love

Sonic Youth, 100%

Spin Dactors, Little Miss. . .

Wilson Phillips, Give It Up

ON

Faster Pussycat, Nonstop To Nowhere
Kiss, Domino

L-7, Pretend We're Dead

Material Issue, What Girls Want

The Men, Church Of Logic, Sin & Love
My Life w/The Thrill Kill Kult, Sex. ..
Joe Satriani, Summer Song

Suicidal Tendencies, Asleep At. ..

After 7, Kickin’ It

Bad 4 Good, Nineteen

The Bays, Doin’ It With The B
Brand New Heavies, Heavy Rhyme. . .
Bushwick Bill, Ever So Clear
Chaka Khan, You Can Make. ..
David Byrne, Girls On My Mind
Def Jef, Cali's All That

En Vogue, Free Your Mind

Eric Clapton, Layla

Geto Boys, Ain’'t With Bein' Broke
Ice Cube, Be True To The Game
INXS, Heaven Sent

Jeannette Katt, Girl Noise

Lisa Stansfield, A Little More Love
The Party, Free

Prince & The N.P.G., Sexy MF

R. Kelly, Slow Dance

The Rollings Stones, Jumpin'. . .
Sophie B. Hawkins, California. . .
Tevin Campbeli, One Song

Third World, Committed

Tommy G, That's How | Hit 'Em

COUNTRY MUNIC TILIVINION.

Continuous programming
2806 Opryland Dr, Nashville,TN
37214

MEDIUM

HEAVY

Aaron Tippin, | Wouldn't Have It . ..
*Billy Joel, All Shook Up

Billy Ray Cyrus, Could've Been Me
Brooks & Dunn, Boot Scootin’ Boogie
Clint Black, We Tell Ourselves

Collin Raye, In This Life

Diamond Rio, Nowhere Bound

Doug Stane, Warning Labels

Little Texas, You And Forever And Me
Mark Ch tt, I'll Think Of Something
M. Stuart/T. Tritt, This One's. ..
Mary-Chapin Carpenter, | Feel Lucky
Sammy Kershaw, Yard Sale

Tracy Lawrence, Runnin’ Behind
Vince Gill, | Still Believe In You

John Anderson, Seminole Wind
Aaron Barker, Taste Of Freedom
Brooks & Sharp, Baby I'm The One
Tracy Byrd, That's The Thing. . .
Lionel Cartwright, Be My Anget

Jeft Chance, Walk Softly. ..

Mark Collie, Even The Man. ..

Rob Crosby, She Wrote The Book
Holly Dunn, As Long As You. . .

The Forester Sisters, | Got A Date
Radney Foster, Just Call Me Lonesome
Matthews, Wright/King, Mother's Eyes
The Mavericks, This Broken Heart
Mac McAnally, The Trouble. . .
Martina McBride, That's Me

Tim Mensy, This Ol Heart

Buck Owens, If You Can't Find. ..
Collin Raye, In This Life

Ronna Reeves, What If You're Wrong
Mike Reid, Keep On Walkin’

Billy Joe Royal, Funny How Time. ..
Pam Tillis, Shake The Sugar Tree
Kevin Welch, Somethin’ ‘Bout You
Michael White, Familiar Ground

BOX TOPS

HOT SHOTS

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

Jodeci, Come And Talk To Me
Paison Clan, Shake Whatcha'. ..

En Vogue, Giving Him Something . . .
House Of Pain, Jump Around

East Coast Family, 1-4 All 4-1

M.C. Ren, Final Frontier

Mr. Scarface, Money And The Power
Luke, Breakdown

Arrested Development, People. . .
DJ Quik, Jus Lyke Compton

Jodeci, Come And Talk To Me

Billy Ray Cyrus, Achy Breaky Heart
Sir Mix-A-Lot, Baby Got Back (Remix)
Kris Kross, The Way Of The Rhyme
Shabba Ranks, Mr. Loverman

Dr. Dre, Deep Cover

Lionel Cartwright, Be My Angel

Mark Collie, Even The Man.. .

Mike Reid, Keep On Walkin'

Pam Tillis, Shake The Sugar Tree
Radney Foster, Just Call Me Lonesome
Randy Travis, If | Didn't Have You
Ricky Van Shelton, Wear My Ring. ..
Sawyer Brown, Cate On The Corner
Trisha Yearwood, Wrong Side Of. . .

A\
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Audio Vision

1 hour weekly
1000 Centerville Turnpike, Virginia
Beach,VA 23463

CURRENT

Howard Jones, Lift Me Up
Stevie Wonder, Fun Day

Stray Cats, Elvis On Velvet
"Weird Al" Yankovic, Smells. . .

MEDIUM

CURRENT

AMERICA'S NO. 1 VIDEO

Damn Yankees, Don't Tread On Me
Tevin Campbeil, One Song

David Bowie, Real Cool World

East Coast Family, 1-4 All 4-1
Glenn Frey, I've Got Mine

Charlie Wilson, Sprung On Me
INXS, Heaven Sent

Brand New Heavies, Heavy Rhyme, ..
Megadeth, Symphony Of Destruction
Joe Cocker, Now That Magic Gone
Slik Toxik, White Lies, Black Truth
Wilson Phillips, Give It Up

Gang Starr, Ex Girl 2 Next Girl

The Boys, Doin’ It With The B
Lionel Richie, My Destiny

2 Lost Songs, | Can't Wait

Neville Brothers, One More Day
Total Eclipse, Fire In The Rain
Tora Tora, Faith Healer

The Heart Throbs, Outside

2 Unlimited, Twilight Zone

TLC, Baby-Baby-Baby

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Alison Krauss, New Fool

Billy Dean, Billy The Kid

Billy Joe Royal, Funny How. . .

Boy Howdy, Our Love Was Meant To Be
Chet Atkins/Jerry Reed, The Claw
Carbin/Hanner, Just Another Hill
Darryl & Don Ellis, No Sir

Dennis Robbins, My Side Of Town
Dixiana, That's What I'm . ..

Dolly Parton, Light Of A. ..

Holly Dunn, As Long As You. . .

Jeft Chance, Walk Softly On. ..

*Jeff Knight, Someone Like You

John Anderson, Seminole Wind

Kevin Welch, Somethin’ ‘Bout You
Lorrie Morgan, Something In Red

Mac McAnally, The Trouble. . .

Martina McBride, That's Me
Matthews, Wright/King, Mother's Eyes
McBride & The Ride, Going Out Of. ..
Pirates Of The Mississippi, Too Much
Reb Holden, The Highway Runs. ..

Guns N' Roses, November Rain
Tom Cochrane, Life Is A Highway
Jodeci, Come And Talk To Me
Ice-T With Body Count,B.C.In. ..
Madonna, This Used To Be. . .
Kris Kross, Warm It Up

Shenandoah, Hey Mister

Suzy Bogguss, Letting Go

The Bellamy Brothers, Cowboy Beat
Tim Mensy, This OI' Heart

Tracy Byrd, That's The Thing. . .

* DENOTES ADDS

Jennifer Batten, Flight Of The. ..
"Weird Al"” Yankovic, Fat

Sonia, Be Young, Be Foolish, Be Happy
Soul Il Soul, Joy

A House, | Don't Care

Club Nouveau, Oh Happy Day

Pump It Up

1 hour weekly
5745 Sunset Bivd, Los Angeles,CA
90028

CURRENT

EPMD, Crossover

Tung Twista, No Peace Sign

Super Cat, Ghetto Red Hot

Kris Kross, Warm It Up

MC Serch, Here it Comes

Boogie Down Productions, Duck Down
Too Short, | Want To Be Free

sdidline

Babhy Boom—Or Bust?
TV And Radio Disagree

H BY ERIC BOEHLERT

FOLLOW THE MONEY: Network
TV sales teams seem eager to rush in
where their radio counterparts have
just evacuated. The New York Times
reports the networks, sensing an un-
derserved audience, have stocked their
fall schedules with more programs
aimed at the high school, college, and
postcollege set than ever before.

“Television has long sought younger
viewers,” says the Times report, “be-
cause these are the consumers desired
by most advertisers.”

That must strike radio sales execu-
tives as odd, since that is the same au-
dience they have been busy distancing
themselves from for the last five years.
Sales people insist ad dollars, particu-
larly national ad dollars, targeted at
young adults are no longer plentiful
enough to keep a station profitable.

The result has been a steady stream
of teen-leaning stations changing or
fine-tuning their format to ensure
enough 25-54 baby-boom listeners to
pay the bills. Top 40 lost 105 stations
from June 1991 to June 1992, according
to the M Street Journal; most have left
the format in search of older demos.

Radio Advertising Bureau presi-
dent Gary Fries says TV, thanks to its
built-in advantages over radio, may en-
joy success in its quest for younger de-
mos. Television, unlike radio, can
change its targeted audience every half
hour with programming. Radio must
pick one demo and stay with it. And
network TV needs far fewer adver-
tisers to fill up its inventory than radio.

Meanwhile, says Fries, radio will
continue to follow the money trail baby
boomers leave in their wake.

SYNERGY: The eclectic rock sounds
of WRLT Nashville will soon be

ROCKIN’ THE BOAT: MASS MUSIC
& MASS MOVEMENTS
Edited by Reebee Garofalo
(South End Press, $16)

Bill Clinton & Sister Souljah and Dan
Quayle & Ice-T are only the most re-
cent—and bizarre—testaments to the
intersection of music and politics. Well
beyond the splashy headlines, of
course, popular music has long sent
ripples through the mainstream.
Within that broad context, the 17 es-
says collected here zero in on what is
defined as “mass music”—as opposed
to the folklorie tradition of protest
songs—and its role in political strug-
gles. Read as a whole, the book pre-
sents an interesting angle on the
chicken-egg question: Which comes
first? The opening chapters’ analyses
of the mega-events of recent years—
Live Aid, Sun City, ete.—show music
events setting an agenda, rallying mas-
ses to a cause. Music defines the move-
ment; funds and consciousness are
raised. (So, too, are the artists’ profiles,

“seen” in Metro magazine. The 7-year-
old city monthly was recently pur-
chased by Tuned In Broadcasting, the
same trio of investors that owns
WRLT.

Station GM Ned Horton says he
plans to broaden the magazine’s appeal
beyond its former modern-rock slant.
Horton hopes to triple the magazine’s
circulation to 30,000.

The editorial content of Metro Mu-
sic Monthly, as it is now known, “dove-
tails nicely with what we do at the sta-
tion,” says Horton. He hopes
promoting new musie in the city, and
letting readers know where they can
hear it on the dial, will add up to more
WRLT listeners.

SIGHT & SOUND: Discover maga-
zine announces the winners of its Tech-
nological Innovation awards in the up-
coming October issue,

In the sight category, Philips Con-
sumer Electronics takes honors for
its development of Compact Dise-In-
teractive, or CD-1. Sony’s MiniDisc
wins for best sound innovation. CD-1
was introduced in the U.S. last fall; MD
is due for introduction here before
year’s end.

One sound runner-up of note is Mad-
rigal Audio Laboratories for its Pro-
ceed CD Library system. Writes Dis-
cover: “This self-contained CD
playback system stores, organizes, and
provides flexible access to 100 CDs . ..
displaying the track number, the name
of the song, and its musical category.”

FLAK HEAVEN: With profiles in the
current issues of Rolling Stone, Spin,
Pulse!, and Creem, New York’s
squeaky-clean, heavy-metal band Hel-
met (or Helmut, as Creem prefers)
wins honors for best supporting public-
ity department.

an observation that raises the question
of whether de-politicized media can or
should be used toward political ends.
Whose ends is another matter.)

On the other end of the riddle is the
music that rises from incipient move-
ments, and in turn inspires them. The
relationship, says Peter Wicke in a
compelling essay on East Germany’s
demise, can be subtle: Music “can
shape patterns of behavior impercepti-
bly over time until they become the vis-
ible background of real political activ-
ity.” This is also seen in the chapters
on China, Hong Kong, and Hungary,
where government paranoia, Anna
Szemere writes, imbued repressed mu-
sic with a meaning that, initially at
least, may not have existed.

“What is happening is the message,”
musician Charly Gareia is quoted as
saying of the massive, defiant rock nua-
cional shows in Argentina. Mobiliza-
tion came as audiences found a collec-
tive voice, a “we,” in the musie. That
potential, as shown here, is the power
to rock the boat. MARILYN A. GILLEN
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Europe’s Music Markets Still Hurting
But U.K. Reports Say CD Remains Healthy

B BY JEFF CLARK-MEADS

LONDON—The extent to which Eur-
ope’s major music markets are in de-
cline is becoming clearer.

Following news that France’s record
market has lost 11% of volume in the
last year (Billboard, Aug. 15) and indi-
cations that Germany is in a similar po-
sition, the U.K. is now revealed as hav-
ing lost 6% of its unit sales in the past
12 months.

However, within the short-term
gloom, the British Phonographic In-
dustry is finding a number of reasons
for longer-term optimism. In announc-
ing the second-quarter figures, the or-
ganization states, “Despite CD growth,
the prevailing recessionary pressures
have produced a continuing loss of vol-
ume in the album market—6% in the
second quarter of 1992 compared with
the same period last year. These losses
clearly have nothing to do with CD
prices as they are entirely reflected
within the vinyl and cassette formats.

“It should be noted, however, that
the album market 10 years ago was
91.9 million units, which means that,
despite the current hard economic cli-
mate, in the past 10 years the market
has grown by half as much again.”

In the year to June, total album vol-
ume slipped by 5.9% compared with
the previous 12 months to 137 million
units. Because of the increased pene-
tration of CD, the value of the market
at wholesale gained 3.3% to end at the

equivalent of $1.2 billion.

Says the BPI, “Shipments of singles
dipped in the second quarter of the
vear below 12 million units, a fall of
over 10% [compared with the same pe-
riod in 1991). However, recent articles
in the popular press suggesting that
the British singles market has all but
disappeared could not be more wrong.

“Music lovers in the UK. still buy
more singles per capita than any other
country in the world.” The singles mar-
ket in the year to June was worth $152
million; 53.2 million units were shipped.

The 7-inch vinyl disc is still the pre-
dominant singles carrier with 17.2 mil-
lion units in the year. Cassette singles,
12-inchers, and CD singles each
achieved about 12 million units. In the
year to June, the singles market was
down by 6.7% of volume and while vol-
ume rose 3% due to the rising popular-
ity of CD singles. The format has doub-
led its number of units shipped in the
last year.

CD also reinforced its position as the
U.K.’s most popular album format,
with 65.8 million units shipped. Cas-
settes accounted for 61.8 million and vi-
nyl for 9.8 million.

The UK. figures come in the wake
of statistics from French record indus-
try organization SNEP showing unit
sales in France in the first six months
of the year were down 11% at 51 million
tapes and discs. Furthermore, the cur-
rent French figures are being
compared with the first half of 1991

Japan Rights Holders Accept
Levy On Digital Recording

B BY STEVE McCLURE

TOKYO—Representatives of Ja-
panese copyright holders have ac-
cepted the demands of hardware
and tape-makers that a fixed rate be
used to levy digital recording royal-
ties instead of a fixed amount, the fi-
nancial daily Nihon Keisai Shimbun
has reported.

Japanese Society for Rights of
Authors, Composers and Publishers
(JASRAC), the Recording Industry
Assn. of Japan (RIAJ), and the Ja-
pan Council of Performers’ Organi-
zations (Geidankyo) were earlier re-
ported to be asking that 1,500 yen
($11.80) be charged for every digital
recording device and 30 yen (about
20 cents) for blank digital tapes.

But the manufacturers won the
day at a recent meeting at which de-
tails of Japan’s digital copyright
compensation system, expected to
be introduced in January, were
hammered out. Under the new pro-
visional agreement, a royalty of 1%
will be levied on digital recording
hardware and blank digital record-
ing media.

Rights holders agreed to the fixed
rate plan in the hope that the rate
will eventually be raised to 2% for
hardware and 3% for recording me-
dia within three years, in line with
current moves in the United States.

But manufacturers’ representatives
reportedly argued that such in-
creases would be inappropriate be-
cause the hardware industry’s situa-
tion in Japan is different from that
in the U.S. This could place the en-
tire agreement in jeopardy.

when sales were artificially low due to
the effects of the Persian Gulf War.

Once more, the increased penetra-
tion of CD meant revenues actually
rose by 2.3% to $500 million at whole-
sale prices.

In Germany, informed sources are
suggesting that when the local IFPI
group announces its figures sometime
in the next fortnight, the market will be
shown to have lost 11% of volume in the
first six months compared with the
same period last year.

It is suggested that value will be up
about 3%.

He’s Got The Power. Qwest recording artist James Ingram made a guest
appearance on Philippine TV’'s GMA Supershow and afterward was presented
with a platinum award from Warner Music International licensee Bell Films for
sales of his “Power Of Great Music” album. Pictured, from left, are Mabel Guia,
promotion officer; Jesmon Chua, label manager; Bella Tan, GM; Ingram; Edward
Arrendell of AMG International, who manages Ingram; and German Moreno, host
of the GMA Supershow.

B BY DAVID STANSFIELD

MILAN—Ricordi, the leading Italian
record, home video, publishing, retail,
and graphic arts company, has
acquired a 10% stake in Nuova Fonit
Cetra, the record and home video firm
owned by public broadcaster RAI, for
an equivalent price of $2.2 million.
Northern Italian bank Banca Inter-
nazionale Lombarda, which was a go-
between in the negotiations, states:
“The Italian presence in the audio,
video and record sectors will be
strengthened through this deal.

Ricordi Acquires Nuova Fonit Stake

“There is also the possibility for Ri-
cordi to increase its share in Nuova
Fonit Cetra by a further 20% over the
next two years.” If Ricordi does not
exercise this option by July 1994, how-
ever, RAI has the right to buy back
the 10% of shares already sold.

Negotiations for Ricordi’s purchase
of part of Nuova Fonit Cetra have
been going on for the last 18 months.
RAT’s original aim was to form the
market’s first nucleus of key domestic
players in an effort to combat the
dominance of the multinationals in
Italy. But, the Sugar record and pub-

lishing company, initially touted as
the third player to form the triumver-
ate, declined to become involved.

The annual revenue of Nuova Fonit
Cetra is reported to be about $44.4
million, while Ricordi’s total amounts
to about $177.6 million.

With major artists including Marco
Masini and Antonello Venditti, Ri-
cordi’s 1991 albums chart share
amount to 5.5%, according to trade
magazine Musica & Dishi. Nuova
Fonit Cetra, whose artist roster in-
cludes Mango, Mietta, and Amedeo
Minghi, has a 4%. share,

German Vid Cos. Reject Proposed Levy

B BY WOLFGANG SPAHR

HAMBURG—German home video
companies say they are no longer
willing to be “paymaster for Ger-
many'’s subsidized motion picture in-
dustry.” They are unhappy with
plans to make them pay a levy to
support the country’s movie-mak-
ers.

The German parliament, the
Bundestag, is due Sept 23 to debate
the plans for the levy, as contained
in the Motion Picture Industry As-
sistance Act. Meanwhile, the Fed-
eral Video Assn. is considering the
possibility of applying to the coun-
try’s Constitutional Court to chal-
lenge the legitimacy of proposed
amendments to the video levy.

HMV Ireland Takes Chain’s Top Award

Store Exec Cites Importance Of Timing, Location

B BY KEN STEWART

DUBLIN—HMYV Ireland has won the
HMYV Business Excellence Award for
1991-92. It was presented to Irish GM
Alan Townsend by Duncan Bell, busi-
ness development director of the HMV
group, at its store on Grafton Street,
Dublin, Ireland’s busiest shopping
street.

HMYV has two shops in Dublin and
one in Cork, and has tentative plans for
opening in Northern Ireland. “Obvi-
ously, Belfast is a key market, but it’s
struggling at the moment,” says Town-
send.

“It’s a matter of finding the right
site at the right time in the current ec-
onomic conditions. We would want be-
tween 6,000 and 8,000 square feet, and
such sites don’t come up every day in
prime locations.”

The Republic of Ireland is the smal-
lest territory in which HMV, with 170
outlets worldwide, operates.

Townsend gives the main reason for
winning the award as “the way in which
the business has been managed over 12
months. It was brought up to the hig-
hest standards, not just in terms of
sales and profits achieved, but more in
the way it has been run and developed.

“It’s about the way its strength in
Ireland compares to when HMV arri-
ved here; it’s the culmination of six
years’ work by a lot of people.”

The last year has brought a big in-
crease in Cork sales; in Dublin, the
Grafton Street branch has been given
a new look. “It’s now laid out in music
type rather than format, which means
that we try to cater over three floors
for three very different tastes in music
and are able to create a different at-

mosphere on each floor.”

Townsend notes Irish sales are
strong in comparison with the U.K.
“In the last 12 to 18 months, the
U.K. has seen a quite dramatic fall-
off in sales on all formats, whereas
in Ireland we're still seeing
growth—especially on CD—where
we're probably a couple of years be-
hind the U.K. Cassette is still the
dominant format, but CD is slowly
but surely overhauling that. There’s
a natural growth still in the market.

“The success of Irish music in the
last 12 months has also helped to
contribute to our success, with the
likes of Enya, the Commitments and
the U2 album. It's a hard act to fol-
low in this year coming. All three al-
bums have been worldwide sellers,
as well as major items within Ire-
land.”

At present, the levy is paid by the
video libraries, but the amendment
due to come before parliament
would shift the burden onto the
video producers.

According to estimates by the
video association, taxation would
then double to almost 15 million
deutschmarks ($10 million).

The organization, which has long
been unhappy about its lack of an ef-
fective voice on the movie industry-
regulating bodies, points out its
members have paid “solidarity con-
tributions” of $20 million to the Ger-
man film industry in the last five
years.

The video companies say they get
limited return for their money as
German repertoire accounts for only
3% of the video market. They argue
further that domestic movies do not
need video industry support be-
cause local releases account for 13%
of Germany’s cinema business. They
also point out that the cinema indus-
try paid $14 million in voluntary con-
tributions to domestic movie-mak-
ers last year.

Mexican superstar
Angélica Maria is
eyeing Tinseltown.
For the news, see
Latin Notas, page 34.
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“The ‘Wizards Of 0z’ Claim
Victory After L.A. Invasion

B BY KATHERINE TULICH

SYDNEY—The Australian music
industry’s “Wizards Of 0z” cam-
paign has been judged a success by
executives at a number of the par-
ticipating companies. The $250,000
effort showcased nine acts at the
Palace in Los Angeles during May,
to secure U.S. deals and generally
raise Australia’s talent profile. It
was arranged by Export Music
Australia, which is financed by var-
ious music industry sectors and re-
ceives some government funding.

“There's no question that EMA
has taken an important step in
carrying the battle to foreign mar-
kets,” says the organization’s chair-
man, Chris Gilbey, who is also man-
aging director of MCA Music here.
“We have to get out there and show
them what we've got. We also can’t
expect our acts to know how to
communicate with people in other
countries unless they learn their
language, and that means being
there and being a part of it.”

The nine “Wizards” acts were
Rick Price, the Poor Boys, Beat-
fish, Deborah Conway, Club Hoy,
Pearls & Swine, the Angels, Kate
Ceberano, and Ana Christensen.
Two signings have been an-
nounced, while the consummation
of deals for several others is said to
be “close.” One performer, Chris-
tensen, already had a U.S. outlet,
Relativity Records.

Yothu Yindi, which made a guest

appearance during the “Wizards”
showease, is also claiming victory.
The Aboriginal rock band has se-
cured a PolyGram publishing deal
that, they say, came as a result of
that date. The group already has a
U.S. label deal, with Hollywood
Records.

Australia’s largest independent
label, Mushroom Records, sent
four acts to Los Angeles: Yothu
Yindi, Conway, Pearls & Swine,
and the Angels. Company director
Gary Ashley appears pleased with
the results. “It was done at a time
when most labels are shedding art-
ists, but as an exercise, I think it
was money well spent,” he says.
“We got the A&R turnout we were
seeking. I was standing there one
night and I had Capitol to my left,
Geffen to the right, and MCA right
behind me, so the A&R response
was very positive.”

Ashley is confident that interest
generated by the Angels and Con-
way will result in deals for both in
the near future. He is also keen to
see the showcases continue in other
markets. “Southeast Asia is an
ideal target. The Asian market is
really starting to open up and I'd
like to see a showcase there down
on a very high level, taking the
cream of Australia talent.”

Martin Fabinyi, managing direc-
tor of Regular Records, also
expresses optimism. With two acts
on the bill, Ceberano and Club

(Continued on page 45)

Island Executives Take To The Road

FEuropean Trek Touts New Christians’ Release

B BY KAl ROGER OTTESEN
and JEFF CLARK-MEADS

LONDON—Senior management at Is-
land Records has taken a leaf out of the
artists’ handbook and gone on tour to
support a new album.

U.K. managing director Marc Marot
and International managing director
Phil Cooper visited six countries in
four days in a bid to convey their en-
thusiasm for the Christians’ “Happy In
Hell” to local distributors.

In a trip that was a first for Marot,
he and Cooper went to Rome, Madrid,
Munich, Paris, Amsterdam, and Oslo
mainly to meet with BMG staff. BMG
distributes Island product throughout
continental Europe except France,
where it is handled by the domestic Is-
land/PolyGram company.

Cooper says, “All we have done is to
present our plans as far as the world
market is concerned. This allows each
BMG or PolyGram office to prepare.
Everybody has to look at their own
market as an individual territory and
use the tools we provide them with.”

Marot adds, “We don’t often make
these trips—only when we have some-
thing special. The last album, ‘Colour,’
did extremely well in Europe, selling
400,000 copies in France and 100,000
copies in Spain.”

Asked about the Christians’ music,
Marot says, “It’s a very interesting and
dynamic record.”

Discussions between Island and
BMG executives identified what they
believe are six singles from the album.
The first, “What's In A Word,” is due
for release Aug. 24; the album is sched-
uled for Sept. 14.

MIKE OLDFIELD CHIMES

(Continned from page 1.3)

In seeking a label home for “Tubular
Bells II,” Banks says Virgin Records
was a candidate, but it didn’t appear to
have total enthusiasm for the project.
“Mike hit it off with Rob [Dickins] im-
mediately. because they could talk mu-
sic. Later, Mike told me, ‘I didn’t real-
ize there were people like that left in
the business. I didn’t talk music with
Richard [Branson].'”

Dickins is considered one of the most
A&R-oriented chief executives of the
U.K. majors—although he has never
been an A&R man, “Which is an irony,”
he comments, “because that’s what I
always wanted to be when I first
started.” Even after 18 vears with
Warner, Dickins says, “At the end of a
day, when I can go home or go to the

ALEX SCHIAVI
EXTRAORDINARY EXPERIMENTAL GUITAR

studio, I still go down to the studio.”

This proximity to creative people is
“what’s kept me alive,” he adds. “It's
what attracted me to doing the ZTT
deal with Trevor Horn, to sanctioning
the Anxious Records deal with Dave
Stewart, to bringing in [A&R execu-
tives] John Coxon and Ian Stanley. I
want that to be the direction of the
company.”

“The great thing about the ZTT and
Anxious deals is that the cultures mix
immediately. Trevor produced Rod
Stewart because I asked him to. He
produced Mare Almond because |
asked him to.” Likewise, Dave Stewart
has been talking with EastWest man-
aging director Max Hole about one of
that label's bands, An Emotional Fish.

AVAHLABLE DISCOGRAPIY :
e LP“BUDAPEST CONCERTS™ o LP “MUSICA FUTURISTA™
the original ITALIAN “ART OF NOISE”
e LP “ECLIPSE OF REASON™
¢ “INFERNO™ LP and CD (with 2 bonus) - LP *“CELLOTRONIC™

ORDERS TO: NAA AGENCY - V. l¢ Brianza. 32

- 20127 Milano - Ttaly

(FREE CATALOGUL)
MANAGEMENT: PANNONART - . Geszty F. Deak ut. 19

1052 Budapest (Fhungary )

WHOLESALE - COLLECTORS - R ET_\EF‘R.\‘ W I:]LI,(I()WE!

IN WITH SEQUEL TO ‘TUBULAR BELLS’

Says Dickins, “If we're going to be in
business with people like Dave and
Trevor, this is how we do it. Dave’s in-
sights into An Emotional Fish, for ex-
ample, may be very useful to the band.”

L]

DICKINS

OLDFIELD

Banks says he, for one, values Dick-
ins’ “hands-on" approach. Coinciden-
tally, Banks is married to Moira Bellas,
managing director of WEA Records—
although at the time of making the
“Tubular Bells 11" deal, her predeces-
sor, Jeremy Marsh, was running the la-
bel. “Clive and Moira have been mar-
ried 18 years,” says Dickins. “They
have an incredibly good professional
relationship. If you sat in a Mike
Oldfield meeting, you’d never even
have a clue that they are who theyv are.

“If [the Oldfield album] is a hit, the
success for them will be phenomenal.
But the sword of Damocles is over me,
not Moira. If it fails, it’s not going to
be her and him, it'll be the fact that I
failed, that it was the wrong deal to do.
But the more I hear the music, the
more excited I become.”

Meanwhile, MCA Records is finaliz-
ing what it says is its biggest pan-Eur-
opean marketing campaign to support
the launch of Bebby Brown’s “Bobby”
album, due Aug. 24. The first single,
“Humpin’ Around,” was out Aug. 10.

MCA says an advertising campaign
encompassing TV, radio, press, and
posters kicked in at the beginning of
August. Stuart Watson, senior VP of
MCA Records International, says,

“Our intention is to take Bobby Brown
to superstar status in all markets
where he is not yet fully established—
and to increase his sales elsewhere.

“Bobby Brown is MCA's biggest art-
ist. Yet, we have only scratched the
surface ‘n terms of Bobby's interna-
tional sales potential.”

The in-store campaign will include
videos, leaflets, and posters; TV ads
will also be produced in local language.

GUNY ' RONEN

271 JUNE 1992
TORINO - STADIO DELLE ALP!

60.000 KIDS FROM ALL OVER ITALY
GREATEST ATTENDANCE OF THE
YEAR IN ITALY

THANKS TO THE BAND, TO DOUG,

JOHN

FROM CLAUDIO TROTTA AND ALL
OF US AT BARLEY ARTS

PROMCTION

VIA F. BELLOTTI, 7
20129 MILANO - ITALY
TEL. 02 - 76009400
FAX 02 - 76009071
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Billboard's 1992 International Latin Music Buyer's Guide is

HOTIHOTIHOT1!

The 1992 International Latin Music Buyer's Guide is the first & only complete
directory of Latin Music available - listing critical business-to-business information in
the U.S., Mexico, Central America, South America, Spain & Portugal.

Categories include: - Record Labels « Video Companies - Wholesalers - Spanish Language
Radio Stations (U.S.)  Leading Latin Artists - Music Publishers - Cross-listing of Mgrs. &
LUy { ¢ Agents- Complete listing of setvice organizations including tape duplicators,
CD manufacturers, pressing & mastering facilities, & lots more!

)l ~  Billboard's 1992 Latin Buyer's Guide is a vital business toal

4 P\ — for_ anyone involved in the Laﬁ.n Music.industry!
p ~ To order your copy of the premiere edition today
/ ~ call toll free:1 800 344 7119 or 1 908 363 4156.

Or send check for $50 plus$3 shipping

& handling ($8 for international orders) to:
Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701

Hammering It Home. British actor and
recording artist Jimmy Nail, left,
celebrates his No. 1 UK. hit “Ain’'t No
Doubt,” with Steve Howard, managing
director of Zomba Music Publishers. Nail
is signed to EastWest Records
worldwide, which will release his new
album shortly.

- _,;‘_

JATVERSARY

Bil1BOARD TRIBUTE

Over the past thirty years, Roger Whittaker has achieved outstanding international acclaini

as a unique entertainer, combining a distinctive brand of music, an exceptional voice

and an inimitable style of performing. His worldwide record sales near 50 million

and will surely surpass that amount. Also known as a songwriter of great depth

and character, his songs have been sung by the world’s greats, including

Elvis Presley, Tony Bennett, Ray Conniff and Chet Atkins.

Join Billboard in honoring this entertainer who’s music has embraced us worldwide.

Pat Rod Jennings -44-71-323-6686

Billboard

Southeast Asian Market Gives
Warm Reception To U.S. Acts

IF IT PLAYS on dance-pop radio in
New York or L.A., chances are good
it will sell concert tickets in Hong
Kong, Malaysia, or the Philippines.

The dramatic growth of the record
business in Southeast Asia (see Spot-
light, following page 50) has been ac-
companied by a similar boom in the
region’s tour business, say U.S.
agents familiar with the market.

“Whatever is really hot on radio in
the States is what they want to see,”
says Jorge Pinos, who books inter-
national tours for the William Morris
Agency out of L.A. The large, young
demographic of Southeast Asian na-
tions means that teen-oriented acts
are particularly strong.
William Morris client
Color Me Badd, after
completing a U.S. sum-
mer tour with Paula
Abdul, starts a Pacific
tour with a three-night
stand Sept. 25-27 at the
Folk Arts Theater in
Manila. Kris Kross
won’t be far behind.

Famous Artist
Agency international
VP Dave Zedeck, based
in New York, saw Va-
nilla Ice, New Kids On
The Block, and Tiffany
sweep through the re-
gion in the past year
while they were relatively out of
sight to their Western fans. Famous
Artist client Tommy Page, who has
achieved moderate success in the
U.S,, is a platinum phenomenon in
Southeast Asia and client “Weird
Al” Yankovic has booked for a fall
tour in the region, confident his visu-
ally zany pop parodies will translate.

According to Zedeck and others, it
still makes sense to route tours
through the smaller Southeast Asia
markets only after obtaining multi-
ple “anchor” dates in Japan or the
Philippines. But compared to the
slight downturn in Japan’s tour busi-
ness (Billboard, Aug. 15), these mar-
kets are both paying acts well,
slightly above U.S. fees, and selling
briskly.

Henry Miller of L.A.-based Gen-
eral Artists Corporations represents
talent buyers on the Pacific Rim and
says, with tour business down for
some artists in U.S., “I'm getting
calls all over the place” from agents
and managers taking a fresh look at
Southeast Asia.

“They were always hungry for tal-
ent,” says Pinos at William Morris,
“but before they didn’t have the
means to present it. They’ve also
gotten more together in [accommo-
dating state-of-the-art tour] produec-
tion” ... The Asian markets are also
laden with potential for entrepre-
neurial agents and promoters.
Roger Davis, a veteran of Hong
Kong’s clothing manufacturing busi-
ness, opened Global Talent Associ-
ates with goals that include both ob-
taining Asian bookings for new and
developing U.S. bands and also im-
porting young Asian acts back to
play clubs in Asian-American com-
munities in the U.S. ... The demand
for concert bookings throughout the
Pacific Rim is fueled by the increas-
ing number of acts that make promo-
tional tours of the area. Def Leppard
members Rick Allen, Phil Collen,

HOME &
ABROAD

JIH

by Thom Duffy

and Vivian Campbell recently vis-
ited Singapore and Indonesia to pro-
mote “Adrenalize,” while Joe Elliott
and Rick Savage handled PR chores
in Japan. PolyGram Singapore man-
aging director Eric Yeo says the al-
bum has sold 50,000 copies so far in
his market.

UNPLUGGED WORLDWIDE:
Montreaux Jazz Festival perform-
ances this year by Annie Lennox,
Joe Cocker, and Was (Not Was)
were taped for episodes of “MTV
Unplugged,” with the first, featuring
Lennox, debuting Aug. 26 in the U.S.
and set for later broadcast on MTV
affiliates in Australia,
Brazil, Europe, and
Asia. :

Taped with high-defi-
nition technology, the
shows mark the first
“Unplugged” episodes
produced by MTV Eur-
ope after previous col-
laborations with the
U.S. operations for UK.
tapings  of Paul
McCartney, the Cure,
and Eric Clapton. MTV
Brasil has produced
four “Unplugged”
shows featuring Seal
and Brazilian artists
Legiao Urbana, Barao
Vermelho, and Marcelo Nova.

BERLIN VIA AUSTIN: The Ber-
lin Independence Days 92 (BID)
international music convention, set
for Oct. 26-29, has obtained U.S. rep-
resentation through the South By
Southwest Music & Media Confer-
ence. Bands, advertisers, exhibitors,
and attendees from the U.S. may
send inquiries to Linda Owen,
SXSW, Box 4999, Austin, Texas.
BID '91 drew 2,300 delegates from
645 companies in 20 countries.

BORDER CROSSINGS: Joe
Cocker, whose “Night Calls” al-
bum was released in Europe sev-
eral weeks before its U.S. arrival,
opens a North American tour Sun-
day (16) at the Poplar Creek Music
Theatre outside Chicago after a
three-month-long European tour
that included record-setting dates
in England, Switzerland, Ger-
many, and France ... Led by
Soweto native Sechaba Mokona,
the South African octet Zulu
Spear, now based in San
Francisco, makes its New York de-
but Aug. 25 at the Ritz, showcasing
its debut dise “Welcome To The
U.S.A.” ... Charisma/Pointblank
bluesman Albert Collins & the
Icebreakers open an Australian
tour at the Melbourne Palace Aug.
28 ... Mary-Chapin Carpenter
plans a promo visit to London to
coincide with the Sept. 7 release in
the U.K. of her new Columbia Rec-
ords disc “Come On Come On.”

Home & Abroad is a biweekly col-
umn spotlighting the activity of
the international music business
and artists outside their native
markets. Information may be sent
to Thom Duffy, 1515 Broadway,
39th Floor, New York, N.Y 10036
or faxed to 212-536-5358.
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Canada

Shaw, ICT Link For Distribution Service
But They Face Opposition From B’cast, Music Groups

B BY LARRY LeBLANC

TORONTO—Shaw Cable, the coun-
try’s fourth-largest multisystem cable
operator and owner of seven radio sta-
tions, and International Cablecasting
Technologies have formed a new Cana-
dian company, DMX/Canada, to dis-
tribute ICT’s Digital Music Express
services throughout Canada.

But the proposal is facing significant
opposition from broadecast and record-
ing industry executives here.

The new company is 80% owned by
Shaw and 20% owned by ICT.

At a hearing set for the week of Sept.
21 in Hull, Quebec, the Canadian Ra-
dio-television and Telecommunications
Commission will consider a license ap~+
plication from Edmonton,.Alberta-
based Shaw Calde to let DMX/Canada
operate a 24-hour, subscriber-based
satellite-to-cable digital-audio service
that would be made available to Cana-
dian cable affiliates via satellite.

The company projects it will have
nearly 9,000 subscribers in the first
year of operation and 265,000 by 1999.

The discretionary music service will
consist of 35 formats of digital-quality
music, of which five formats will be
Canadian produeed, with varied Cana-
dian music content levels. Three of the
Canadian formats, Contemporary,
Classics, and the French-language
service Chansans, will be available
upon licensing, with the Discovery and
Relax formats being added within two
years. The remaining 30 formats will
originate from Digital Music Express,
available in the U.S. and Europe.

Though Digital Music Express and
Digital Cable Razlio both have operated
in the U.S. for several years, this is the
first such venture in Canada. The pro-
posed DMX/Canada requires installa-
tion of a special cable tuner and a

‘WIZARDS OF 02’ CAMPAIGN

(Continued from puage 43)

Hoy, he says he was pleased with the
outcome. “With Club Hoy, we se-
cured a live agent and there was a
good feeling about the band, al-
though no concrete offers have been
made at this stage. With Kate Ceber-
ano, we used the opportunity to
springboard her into New York,
where she played three shows, We
are having talks to a major label at
the moment and that directly came
from her being in the U.S.,” he com-
ments.

Sony Music Australia can point to
the most direct results at this stage,
with two signings—the Poor Boys
and Rick Price—secured with its
U.S. sister labels. “It gave us the
chance to showease our artists to the
American company,” says Chris
Moss, director of marketing for Aus-
tralian artists, “and that’s an oppor-
tunity we would not have had with-
out the ‘Wizards Of Oz. It was
definitely instrumental in securing
deals for both acts. Where we nor-
mally go to the U.8. companies with
a tape and a video, this was a cost-
effective way of presenting the whole
picture, because a high component of
the value of an Australian artist is
their ability to perform live.”

Hard rockers the Poor Boys have

stereo hookup for reception. It is being
opposed by several industry groups.
“We're going full bore at [interven-
tion],” says Brian Robertson, president
of the Canadian Recording Industry
Assn. “It's another example of the on-
going exploitation of music here mostly
without thought of approval for the use

or compensation. It mirrors some of

the views of government here and, ap-
parently, the CRTC and the commer-
cial users who feel they can take the
[music] product and exploit it without
any consultation with the owners.”

“We'll be intervening [at the CRTC
hearing],” says Brian Chater, execu-
tive director of the Canadian Inde-
pendent Record Producers Assn. “This
is a major watershed. My concerns are
with rights payment, CanCon [Cana-
dian content] levels, the replacement of
radio, and the whole principle of cable
distribution of digital music.”

David Basskin, GM of the Canadian
Music Reproduction Rights Agency, is
also scathing about the CRTC’s deci-
sion to link policy and licensing into one
hearing, as well as the short period al-
lowed for intervention. A representa-
tive from the CRTC declined comment
because of the upcoming hearing.

“That’s not much time and, as usual,
the music industry has never been con-
sulted,” says Basskin. “We may be ask-
ing the commission to not accept the
application, to put a moratorium on it,
and to hold a policy hearing. It’s the
first time these issues have been con-
sidered by the CRTC ... I'm con-
cerned because it’s the first commer-
cial application that’s been proposed
here for the national electronic digital
distribution of music.”

“We fully intend to pay all rights un-
der Canadian law that need to be paid,”
says Heather Shaw, VP, DMX/Canada.

However, the status of Canada’s out-

dated Copyright Act does not require
performing rights payments from such
a service, although in its application
Shaw makes an allowance of 2% of rev-
enue for performing rights, which is
less than the 3.2% commercial radio
stations pay or the 2.1% that TV pays.

“Performing right is a right that will
be exploited by these users,” says Paul
Spurgeon, legal counsel of the Society
of Composers, Authors and Music Pub-
lishers of Canada.

Shaw's application also stresses the
proposed service would supplement,
rather than replace, radio listening and
would mostly attract a small percent-
age of cable subscribers. The company
claims the service poses no threat to
commercial radio. It says subseribers
would also receive all local AM and FM
stations available via the cable 'M
band and the service would be sold
solely on a subseription basis.

“QOur radio group looked at this
closely in terms and were satisfied it
wouldn't decrease or take away from
audience or decrease their profitabil-
ity,” says Heather Shaw.

Although the Canadian Assn. of
Broadcasters refused to comment on
the proposed service, several commer-
cial broadcasters say they will fight
Shaw Cable’s application.

“We will be violently opposing it [at
the hearing], as will most of the broad-
casting groups,” says Gary Slaight,
president of Standard Radio Ine.

Robertson says home taping is a con-
cern. “When you've got 35 channels of
commercial-free digital music coming
into the home, all you have to do is at-
tach a tape recorder at the end of the
cable line.”

Shaw maintains, however, that
DMX/Canada will be using Serial Copy
Management System coding to ensure
multiple copies could not be made.

signed with Epic in the U.S., while
singer/songwriter Price—whose de-
but album, “Heaven Knows,” re-
cently reached the Australian top
10—has been assured a release al-
though it is not yet decided whether
his U.S. outlet will be Epic or Colum-
bia.

Late “Wizards"™ entry Christen-
sen, also a Sony Australia act, bene-
fited from her appearance, according
to Moss. “After her performance at
the showcase, Relativity committed
to having Ana perform at the New
Music Seminar, which was followed
by a seven-state U.S. promo tour.”

Low public attendance levels at
the Palace was one criticism of the
Los Angeles showcase. Moss, who
has just been appointed to the EMA
board, suggests it may have been na-
ive to expect anything more. “Hav-
ing a venue which holds 1,500 people
and promoting [the event] to the
public was probably a bit erroneous,”
he says. “All these acts mean nothing
to the U.S. public. That’s why they
were there: to gain a release and a
commitment to get their records out.
But to actually expect the public to
come along just because they are
Australian, that’s not going to hap-

”

pen.

Gilbey feels any mistakes made
this time will only help to improve
the strategy for the next drive.
“What we learned is that we have to
be more tightly focused in what we
present in any specific market. But
the only way we could achieve things
was to dive in and see if we could
swim. It will be a successful event;
it's just a matter of fine-tuning.”

Gilbey confirms that EMA is cur-
rently evolving plans for the next
event. “Within the next six months, we
will be presenting to the industry a de-
tailed plan of the next two to three
years of showcases, and other events
surrounding export initiatives. So the
showeases will form an important part
of the agenda of promoting Australian
music. I would hope that whatever
support there has been for EMA will
grow, because it's an important part of
what will happen to Australian music
internationally.”

EMA GM Brian Peacock, who
handled much of the day-to-day imple-
mentation of the “Wizards” campaign,
adds, “The acceptance of the market-
ing methods has been 100% from the
EMA board. There’s no doubt that
there will be more in the future; it's
just a matter of where and when.”

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SINGAPORE: A wave of interest in Chinese nostalgia is sweeping the countries
of the Asia-Pacific rim—notably Singapore, Hong Kong, and Taiwan—affect-
ing fashion, clothes, books, and, of, course music. The reissue of vintage re-
cordings by mainland Chinese acts, some of them originally released as long
as 60 vears ago, has proved highly success-
ful in recent years. Digitally remixed and at-
tractively repackaged collections by artists
like Zhou Xuan (known at the peak of his
b career as “the golden voice of China”), Wu

T Ing Ing, Li Xianglan, Bai Guang, and Ge
Lan have extended the appeal of these art-
ists to a new generation of nostalgia fans.
Sales of these old recordings have been
helped by the current government-spon-
sored drive to learn the Mandarin language.
“Appreciation for well-written lyries was
much higher in the ’30s and '40s,” says a
manager at EMI. “Lyricists in those days took pains to be expressive. Schools
here are constantly urging students to go back to their Chinese roots to better
understand the language.” CHRISTIE LEO
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SPAIN: Basque and Cuban musiecians held a fund-raising concert called “Aspi-
rins For Cuba” July 25 in the northern Spanish-
Basque city of San Sebastian, while Cuban
President Fidel Castro was 350 miles to the
east with other heads of state at the Barcelona
Olympies inauguration ceremony. Spain’s
Basque country, which has long been engaged
in a political struggle for greater self-determi-
nation, has an abundance of Cuban solidarity
committees, and many so-called Basque radical
rock bands have played in Cuba. More than
4,000 people attended the San Sebastian con-
cert, held to raise funds to buy medicine and
medical equipment for Havana’s Amerijeiras
Hospital. Radical rock pioneering act Hert-
zainak was joined by veteran singer/song-
writer Mikel Laboa, folk singer Ruper Ordorika, and Cuban salsa band Van
Van. The finale was a rousing version of “Guantanamera,” for which the crowd
sang along with all the bands on stage. HOWELL LLEWELLYN

POLYNESIAN ISLANDS: Rapa Iti is a tiny island 1,000 miles southeast of Tabhiti,
with a population of 328. This small village of people has passed down its cen-
turies-old folklore through a unique style of choir singing in quarter-tonal
voices. In 1991, French producer Pascal Nabet-Meyer traveled to Rapa Iti
to record this rare form of music. The session took place in the village meeting
place, with 126 people singing and crickets chirping. The result, “Rapa Iti”
by the Tahitian Choir (Triloka), is both a joyous celebration of voices singing
in harmony and a preservation of Rapa Iti’s cultural heritage, with song lyrics
that tell ancient folk legends about the creation of the island, wars, and the
afterlife, TRUDI MILLER

ITALY: Claudio Baglioni, one of last vear's top-grossing concert attractions,
has released a live album, Titled “Assieme-Oltre 11 Concertol.” it captures the
magic of concerts staged from January to May this year and demonstrates
why Baglioni sells out every show he performs. Among the 14 tracks are some
of his old classics, such as “E Tu Come Stai,” as well as material from his
1991 album “Oltre,” which has so far sold 750,000 copies. With his pleasingly
throaty voice and mastery of melody, Baglioni has proved a source of inspira-
tion to a new generation of singer/songwriters. Currently touring here with
his elaborate hexagonal stage, Baglioni plans further dates in Europe in the
fall. DAVID STANSFIELD

|
JAPAN: Shonen Knife, the offbeat female power-pop trio from Osaka, will re-
lease a new album Aug. 26. “Let’s Knife” (MCA Victor) is without doubt the
group’s most successful recording to date, with music that ranges from the
pure pop of “Get The Wow" and the reggae-fied “Ah Singapore” to the lyrical
tease of “Twist Barbie.” Unlike some of the group’s rather jarring efforts in
the past, “Let’s Knife” manages to combine a smoother, more professional
sound with the band’s naive, surreal charm. Even so, the bulk of the album
comprises remakes of songs from Shonen Knife’s first two indie-label albums.
The band proved a tremendous success at the recent New Music Seminar in
New York. The trio’s next overseas appearance is Aug. 29 at England’s Read-
ing Festival, followed by a 12-date tour of the U.K.
STEVE McCLURE
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The Price Of Success: Music Fair
Allies Cultural, Financial Aspects

W BY JEFF CLARK-MEADS

COLOGNE—PopKomm, Ger-
many's premier music industry fair,
regularly asks the question: What is
pop music worth?

The inquiry is double-edged: It al-
ludes to both financial value and
cultural contribution—the two cen-
tral themes of the event.

So, when last year the regional
government agreed to grant finan-
cial support to PopKomm and
started talking about the social
worth of contemporary musie, the
fair’s organizers were gratified that
they were getting their message
across.

They were then particularly ex-

SCAM LUIZ

cited when they realized it was not
the Arts or Heritage ministries that
were discoursing positively about
the cultural aspects; it was the Min-
ister of Economies.

“It was the first time in Ger-
many's history that the Minister of
Economics had spoken so on
cultural matters,” says PopKomm
managing director Dieter Gorny.

“What he said was that he was
aware that the pop music industry
makes a lot of money through the
things it sells. But, he also knows
that it doesn't sell apples or desks or
shoes. It is a cultural thing; there
are important political forces in pop-
ular music. Pop music is a really
strong influence and has a strong
cultural factor.”

PopKomm’s declared intent is to
bring together that cultural factor
with the business and the practicali-
ties of music. That is why the show,
now in its fourth year, aims to com-
bine informal A&R discussion with

DIE KRUPPS

formal panels with a gamut of live
gigs.

Says Gorny, “The thing about
PopKomm is that the lines of com-
munication are very, very short. If
you see a managing director on a
panel, he will also be on the com-
pany's booth. It’s not as if you have
to look up which hotel he is in and
go and find him. He's right there;
you just talk to him”

PopKomm runs this year Aug. 20-
23 in Cologne's Congress Center,
having outgrown its old home in the
Gurzenich hall. The 1992 version of
the event will occupy double last
vear’s floor space and has increased
its number of stands from 48 in 1991
to 102 this vear.

Gorny, who was voted media per-
son of the year at the German musie
industry’s Echo Awards in the
spring, comments, “People realize
that Germany is not just the third-
biggest music market in the world,
but that we are also important cul-

CHROMING ROSE

turally. The power of PopKomm is
that the whole German market is
there.”

Government recognition of Pop-
Komm’s significance in that market
is two-fold: moral and financial. Min-
isters and officials give promotion
support and offer their services in
speaking for the event, and grants
are also given to offset production
costs.

Says Gorny, “That money helps to
keep registration fees to a level that,
hopefully, everybody can afford.
MIDEM costs German companies
700 marks ($480) to attend; Po-
pKomm costs 95 marks ($63). If peo-
ple want to come, it is very impor-
tant that money is not a question for
them.”

So far, participation in PopKomm
has been almost exclusively Ger-
man. However, next year the event
will be given a wider European foot-
ing. Gorny argues, naturally, that
the show will only gain from having

e
BRINGS
a broader focus.

“PopKomm will be the best place
for people to learn about the Ger-
man industry because the whole
German industry is there. From the
Germans’ point of view, I don’t think
they will feel they are losing Po-
pKomm as their own because they
have made it theirs over the last
four years.”

So, the strength of the German
record market is established and ac-
cepted, but how strong is German
musical creativity?

Gorny says that those who will
build on the platform of success
created by more traditional acts

(Continued on page 49)

IN GERMANY

Live Performances Are
Event’s Driving Force

M BY ELLIE WEINERT

COLOGNE—PopKomm manag-
ing director Dieter Gorny regu-
larly describes the event as
“mental software for the musie
business.” If that is so, then the
show’s burgeoning live music
arm is the disc drive.

This year, 160 bands will play
at 15 different ven-
ues across the city
of Cologne and at
two open-air con-
certs. The number
of acts taking part
is nearly triple last
vear’s total of per-
formers.

Their showcases
will be seen in the
clubs that form
Cologne’s vibrant
indie scene, from
the 2,800-capacity
E-Werk (the Elec-
tricity Factory) to
Ruine (the Ruins),
with room for 150.

According to the

DIETER
GORNY

bad], the rock’n'roll band Rum-
ble On The Beach, and Die Mim-
mis.

“In addition, the Normal label,
which represents bands from the
U.S. and New Zealand, can count
10 years, and schlager singer Pe-
ter Orloff is celebrating 25 years
in show business with a concert
performance at the Juke Box,
which is also cele-
brating its 10th an-
niversary as a
venue.”

A showcase of
emerging bands
will be presented
as part of the final
round of the Sony
UXx-S Talent
Awards. From an
initial entry of 950,
seven bands will
perform at the
Stadtgarten
venue.

PopKomm s,
then, a significant
platform for Ger-
man bands of

man in charge of
PopKomm’'s con-
cert coordination,
Manfred  Tary,
73% of bands per-
forming during the
three days will be
German, with the

160 bands will
play at 15
different
venues

many standings. It
is also something
of a shop window
for domestic acts

seeking accept-
ance internation-
ally.

Oliver Hellwig,

remainder coming
from other parts of
Europe.

The majority of the acts are ei-
ther signed to an indie label or
have no deal; their work covers
everything from MOR through
new wave to heavy metal. The
bands were booked by the indi-
vidual venues on the strength of
demo tapes (of which PopKomm
received 400), a buzz within the
industry, or at the prompting of
their management or record
company.

Tary says, “This year we have
noticed increased interest from
the record companies, who are
more prepared to invest in artist
showeases.

“We also have quite a few la-
bels celebrating 10-year anniver-
saries, such as Weser, a punk la-
bel based in Bremen presenting
bands like King Rocko Schamoni
[now signed to Polydorl, Die
Madchen, the Goldenen Zi-
tronen, the Busters [a ska band
to be released on U.S. label Sind-

head of A&R at

PolyGram label

Metronome, says
of German music gaining a foot-
hold abroad, “The ball is in our
court. First, we have to believe in
and back the prophet in his own
country before he can achieve ac-
ceptance elsewhere.”

Metronome will be showecasing
its English-language acts the
Land, with its guitar-oriented
pop, guitar-rocking Terry Hoax,
and funk-metal outfit Scim Luiz,
but Hellwig concludes, “There is
no typical German export in mu-
sie, only charismatic artists who
can make it abroad.

“For example, Scdm Luiz,
which is a joint venture between
PolyGram Holland and our-
selves, has a visually exotic
apearance as the members of the
trio are from Germany, Surin-
ame, and Indonesia. We don't
feel that these bands should con-
quer the world in a day. How-
ever, we were internationally

(Continued on page 49)
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- DANCE POOL

THE POSSE: DRAGNET
PARIS RED
B.G. THE PRINCE OF RAP THE DOMESTIC LABEL
CULTURE BEAT IN SONY'S
LDC HARD & HEAVY/ALTERNATIVE DEPT.
FRANKFURT TRAX
PCP THE SLAGS
JAM EL MAR NATIONALGALERIE
JAM & SPOON THE LEMONBABIES
TAYAH DIE LASSIE SINGERS
AND MORE... DEPP JONES
LUDE & DIE ASTROS
BE A PART OF IT! SMILES IN BOXES

epic

COLUMBIA A&R, ARTIST DEVELOPMENT, MARKETING,

PROMOTION, DISTRIBUTION - WE TRY T0
THE DOMESTIC ROCK/POP DEPT. - PROVIDE THE INDIVIDUALLY RIGHT
THE VARIETY OF GERMAN POP MUSIC TREATMENT FOR EACH OF OUR DOMESTIC
ARTISTS.
BADESALZ « BANDIT ¢ DEUCES WILD OUR SPECIALISED DEPARTMENTS TAKE CARE

DIE FANTASTISCHEN VIER o ANA GONZALES OF THAT.
HALLBERG ¢ PETER HOFMANN
ANNA MARIA KAUFMANN e MILLENIUM ANY QUESTIONS?
HERWIG MITTEREGGER STALL 89/90 OR SONY MUSIC,
MUNCHENER FREIHEIT « JO VAN NELSEN BLEICHSTRASSE 64-66,
NENA o ALEX NOLZE « PEACOCK PALACE D-600C FRANKFURT/MAIN 1
RIO REISER  PETER RICHTER
DIE RUHMANN - REVUE SONY ACTS AT POPKOMM 92:
NANETTE SCRIBA ¢ THE GRADUATES THE SLAGS ¢ THE LEMONBABIES
ULRICH TUKUR  ANDREAS VOLLENWEIDER DIE LASSIE SINGERS ¢ NATIONALGALERIE
MARCUS WOLTER e AZIZA MUSTAFA ZADEH MANIC STREET PREACHERS e F.F.F.
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International/PopKomm

LIVE PERFORMANCES ARE EVENT’S DRIVING FORCE

(Continued from puge 46)

successful with Camouflage and Vie-
tory and we wish to follow up this
success with one of these bands.”
Markus Linde, head of the heavy/
alternative Dragnet label at Sony
Music in Frankfurt says, “Pop-
Komm is most certainly the shop
window of the modern-day German
music scene and has developed into
a forum of information, communica-
tion, and also of inspiration.” Sony
bands at PopKomm include two all-
girl quartets, the Slags, who per-
form hard street rock, and the Le-
monbabies, who perform melodic
’60s pop. Sony will also showcase the
Lassie Singers (German-language
avant-garde pop), Peacock Palace,
the U.K’s Manic Street Preachers,
and the French crossover band
Linde agrees with Hellwig that
the way for German musie to gain
internationual acceptance is first to
have a firm platform in Germany:
“The first step is to emancipate Ger-
man music productions within our
market—a task which is primarily

the responsibility of the German
media.”

Andrea Junker, of dance label
Container Records in Hamburg,
says, “More should be done for the
advancement of local productions,
especially in the field of electronic
musice, €.g., house music, since it has
a chance to present an original iden-
tity. Looking at the international
picture, German music productions
only have the edge with electronic
music since it has its own profile.”

In order to draw attention to its
Rough Mix label, Rough Trade’s ob-
jective is to present an alternative to
rock musice with its dance and house
parties to be held every night during
PopKomm; the shows will feature
hip-hop teams and DJ performers
such as WestBam and Sven Vaeth.
Rough Trade is showcasing bands
Space Cowboys, Oil On Canvas, and
Die Krupps, plus the U.K. band Vul-
gar Boatmen.

The company’s Carsten Stricker
does, though, have a criticism of
PopKomm. He says, “There is a lack
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of record retailers attending the
fair, but I know the organizers are
working on this.”

Peter Burtz, who does A&R, rock
music, at Electrola, draws attention
to the German rock bands Chrom-
ing Rose, Hands On The Wheel, and
Heilhecker, which will be perform-
ing at PopKomm. “German heavy
metal is a great musical export in
Europe and especially Japan,” he
says.

Stefan Trapp, head of A&R at
Electrola, adds, “In Germany there
is no other alternative to PopKomm,
which has established itself as the
second-largest music fair in Europe.
It is the best platform to show your
colors within the music scene. This
yvear we wish to present ourselves
and our new labels Synergy and
Harvest, which are autonomous
companies in Munich and Berlin, re-
spectively.”

Trapp regrets that German
schlager is, in his opinion, under-
represented and such musical gen-
res as volksmusik, jazz, blues, and
classical are not present at all at Po-
pKomm. “There is a heavy concen-
tration of guitar-oriented indie pop
and we are pleased to see that hip-
hop is being taken seriously for the
first time,” says Trapp.

He continues, “Even though the
goal is to reach the U.K. and U.S,,
we must not forget that Europe is a
big market and German productions
have proved to sell well in other
European territories. Currently our
most successful export is Maggie
Reilly, whose debut album for Elec-
trola [“Echoes”] hit No. 1 in Scan-
dinavia. In addition, the British
band Smokie, also directly signed to
Electrola, is a platinum seller in
Scandinavia.”

In addition to the opening gala,
PopKomm has organized a farewell
gala for the first time this year. The
“Electrola Euro-Festival” under-
lines the fact that Electrola is a Ger-
man company with continental acts
such as the recent Harvest label
signing Fischer Z (U.K.), Love
Kings (Sweden), Heroes del Silencio
(Spain), Clouseau (Belgium), and
Brings (Germany)—the latter three
all German chart successes.

That closing of the event on an in-
ternational note will give us a taste
of PopKomm ’93, with all its antici-
pated cosmopolitan flavors.

MUSIC FAIR

(Continued from page 46)

such as Marius Mueller-Westernha-
gen and Herbert Groenemeyer will
come from “Germany’s subcul-
tures.”

He feels prejudices against Ger-
man music are being eroded
through achievements such as
Mueller-Westernhagen being given
heavy rotation on MTV Europe, the
first artist singing in German to do
so. Now, from that base, the under-
ground has the chance to break
through domestically and interna-
tionally, he argues.

“There’s a generation of musi-
cians now who have had no contact
with the music of the '60s. They're
now finding the voice to speak for
their generation.”
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Eight Key Nations Form a Bridge to Growth

A YOUTH EXPLOSION AND RAPID ECONOMIC (GAINS CREATE A NEW WAVE OF QPPORTUNITY

here was no colonial plumage when Chris Patten, the

last British governor of Hong Kong, was sworn into

office July 9—breaking with the ceremony’s tradition,

he wore a grey suit. Before taking the post, Patten
said he would try to make Hong Kong'’s return to Chinese sov-
ereignty in 1997 “a bridge rather than a precipice.”

The metaphor has another application. For many years, the
international recording industry saw the markets of Asia as a
precipice, over which its copyrights disappeared into the hands
of pirates. Today, however, most of those territories are bridges
to growth: vigorous, exciting, creative, even profitable. In a
world where sales in the developed music markets are slowing
down or stagnant, the rate of Asian growth is (a simile this
time) like sunbeams bursting into a shuttered house: invigorat-

CDs are increasing their share of the mix.

Taking the overview, Norman Cheng, president of PolyGram
Far East, quotes financial analysts who say the region is eco-
nomically more dynamic than the U.S. or Europe, and will grow
faster over the next ten years. He also points to statistics show-
ing that it will have more 20-year-olds by the year 2000 than
anywhere else in the world. Cheng comments, “The fact that
young people here are brought up under rapid economic de-
velopment has also resulted in very positive responses towards
the latest developments in entertainment, in particular laser-
discs and karaoke equipment.”

As an industry leader with stature based on long-term expe-
rience, Cheng’s opinions are heeded. In a region where na-
tional repertoire accounts for approximately 60% of sales, Poly-
Gram has clout. Peter Jamieson,

ing, enlightening, affirma-
tive. Just tast month, for in-
stance, the chairman of the
British Phonographic In-
dustry, Maurice Oberstein,
advised its members to
look East. BPI record com-
panies are suffering the
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headaches of recession-
darkened rooms, and
Oberstein pointed to the
light. “There are very, very
substantial markets [in

Asia) to look forward to in s
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Beiling e senior VP for Asia/Pacific at BMG

B International, says, “In Hong
Kong, for example, it’s not simply
that PolyGram is the market
leader; it’s like a first division with
only one football team! The rest
of us are simply struggling to
make an impact that might earn
promotion to their league.”
An informal survey of other
* laiper senior executives affirms Poly-
Gram’s strength, though several
say that the firm doesn’t hold the
top slot everywhere. Warner Mu-
sic International is recognized as
a highly aggressive player. “Our
competition out here certainly
isn’t EMI, BMG or Sony,” says Paul
Ewing, the company’s vice presi-
dent for Southeast Asia. “It is only
PolyGram. We both have solid
domestic and international reper-
toires wherever we operate, and
staff who really know and under-
stand their individual markets. It's
all this that makes each of us
strong regional units.”
) Regional strength and burgeon-
- ing sales are also making for head
office pressure. One senior label
executive, declining to be identi-
fied, says, “The spotlight is defi-

Manigd .

the '90s,” he declared.
Hong Kong is at the heart
of this opportunity, through geography and economic vigor. All
the multinational record companies have regional headquar-
ters there, with one exception. Recent developments, such as
the launch of MTV Asia, will help ensure Hong Kong’s contin-
ued vitality—assuming the good graces of its next-door neigh-
bor. The People’s Republic of China may turn out to be a prize
or a problem. Meanwhile, the music industry’s focus for growth
and opportunity is on a club of eight: Hong Kong, Indonesia,
South Korea, Malaysia, the Philippines, Singapore, Taiwan and
Thailand. Their combined population was 390 million in 1990
by one estimate, and will be 510 million by the year 2010,
Combined, the eight countries have recorded music markets
(legitimate, that is) worth more than $900 million at retail. One
multinational calculates that 180 million album units were sold
there last year, with Indonesia and South Korea leading at
around 45 million albums apiece. The cassette dominates, but

“The music
industry in this
region is now
twice the size
it was five

years ago.”
—Lachlan Rutherford,
EMI Music.

nitely on. With the region boom-
ing and other overseas markets
going through a recession, we are being asked to do more than
just break even or work at keeping our losses down. We now
have to start turning in real profit. That’s going to separate the
men from the boys.”

Lachlan Rutherford, EMI Music’s regional director for China
and Southeast Asia, recognizes such logic. “In any business,
one focuses on the area of growth. The music industry in this
region is now twice the size of five years ago. It’s happening
here now, not in the future—and it's only going to get better.”

The learning curve for artists as well as corporate manage-
ment is steep, Rutherford notes. “After all, about six years ago
Taiwan was almost a jungle and Korea didn’t even rate a men-
tion. Now the market is growing so fast, it’s going to change,
and the people running the companies must know how to
change.”

Behind PolyGram, Warner and EMI are Sony Music and BMG
International. Just last month, Patrick Hurley relocated from
London to Singapore as senior vice president of Sony Music In-
ternational (Asia). He is directing the company’s operations in
the region, except for Hong Kong, where the local affiliate con-
tinues under the stewardship of Sony’s longtime 50/50 partner,
Peter Chiu. Hurley’s goals are “to give sharper focus to our ac-
tivities, to create an Asian identity for the company, to better
coordinate activities between our affiliates and licensees, and
to get more mileage out of catalog and current artists.” Another
aim, he says, is ‘‘to generate more profits to invest in local art-
ists—which is, of course, the name of the game.”

The Sony Music executive acknowledges that the company
is “really rather young in the region,” and aims to make it more
aggressive. Closer evaluation of China is one issue, he says,
including whether to pursue “central representation for Sony,
or province by province or even cultural center by cultural cen-
ter.” The mission is important, Hurley notes, “given the taste

By Hans Ebert & Adam White

they have for what’s happening in Hong Kong and Taiwan.”

Peter Jamieson acknowledges that BMG, too, is young in the
region. “Our most significant achievement,” he says, “is that
we've succeeded in creating eight music companies within a
three-year period in all eight currently viable Southeast Asian
markets, notwithstanding their quite different economies and
cultures. “Of course, it's tough to get into the game with do-
mestic repertoire. It's risky and expensive, but if you want to
be here, that’s what you've got to do.” The success rate has
so far been “modest, as befits a new player,” Jamieson reports,
but there have been *striking” results in Malaysia and the Phi-
lippines.

He adds, “Taiwan, Korea and Singapore have seen our first
releases, and Thailand and Indonesia are set to follow.” In the
latter territory, BMG is operating a joint venture with its licen-
see, P.T. Musica, of which Effendy Widjaja is managing direc-
tor. “We're going to establish this modestly,” says Jamieson,

“It’s tough to
get into the
game with do-
mestic reper-
toire, but if you
want to be here,
that’s what
you’'ve got to
do.”

Peter Jamieson,
BMG International.

“but we will be starting up a domestic roster.”

While national repertoire takes the lion’s share of business
throughout Southeast Asia, international product yields signifi-
cant sales—particularly when the artists visit the region for pro-
motion or concerts. Every label executive can cite recent ex-
amples. At EMI, Richard Marx’'s “Repeat Offender” has sold
more than 700,000 albums, boosted by live dates, and saxo-
phonist Dave Koz is past the 100,000 mark. PolyGram has ex-
ceeded 400,000 sales for the Scorpions’ “Crazy World,” while
Amy Grant’s “Heart In Motion”
has topped 100,000 units.

At BMG, Kenny G sold 600,000
albums across his catalog be-
fore touring last fall; subsequent
sales exceeded one million—
and two shows in Indonesia
alone helped to boost business
from 120,000 units to 400,000-
plus. At Warner Music, recent
promotional visits by Air Supply,
Yngwie Malmsteen, David Fos-
ter and Enya have helped; in
particular, Air Supply and Enya

(Continued on page 10)

Above, Warner’s Paul Ewing; below, Hong Kong new kids
Grasshopper have had success elsewhere in the region.
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Hong Kong: Hub in Transition

THE CROSSROADS OF CREATIVITY NERVOUSLY AWAITS CHANGE

ONG KONG—Recording music in Hong Kong is much

the same as making Cantonese movies: not produc-

tions so much as an assembly line where the artist or

producer—like an actor—could be working on three
projects at the same time. The key word has usually been
“speed,” as opposed to care, quality or originality.

The music and film industries are closely intertwined anyway;
it's no accident that market-leading PolyGram Records Hong
Kong is moving into movies, and will make two to three films
a year for distribution here and in such markets as Taiwan,
Singapore and Malaysia.

If Hong Kong’s musical creativity has fallen short in the past,
then what of the future when it is under Chinese sovereignty?
Paul Ewing, vice president of Warner Music Southeast Asia, says,
“The truly creative people in Hong Kong have left. If they haven't,
they’re on the next plane. There is neither motivation nor time
to do anything creative. They don’t see a long-term future, be-
cause creativity could very well be restricted after 1997.”

The past year has seen
Canto-rock pioneer Sam Hui
turn in his sequins, retire from
the recording scene and leave
for the U.S.—although not be-
fore performing 18 sell-out
concerts and keeping his act-
ing options open. Singer Leslie
Cheung performed a series of
‘‘farewell’” concerts before
leaving for Canada, although
he seems to return almost ev-
ery other month. Canto-pop
king Alan Tam and singers
Kenny Bee, Sandy Lam, Anita
Mui and Andy Lau are still
here, but said to have gained
insurance policies for the fu-
ture with Canadian passports.

These thirty- and forty-some-
thing Canto-popsters continue to sell via recordings, films and
concert appearances in this conservative, straight-laced city.
But there are some signs of musical change. Young people
are forming more bands, and there is a burgeoning under-
ground Cantonese music scene that has spawned local
groups like the Martyr, Adonaie and Adam Metkarl.

Even so, major labels aren’t convinced—especially after the
failure last year of BMG’s “Diving For Pearls” compilation, fea-
turing most of these underground bands. PolyGram's local
marketing director Alex Chan comments, “It's been proven
that bands are hard to promote and to manage. There are ex-
tremely few venues for them. Unlike record companies in the
U.S. or Europe, we cannot afford to help keep a band going
for three or four years to hope they eventually make it. We
must know from the start that they are marketable.”

There are companies and individuals in Hong Kong trying
to accomplish change. Carlsberg continues to sponsor its an-
nual “Battle Of The Bands” contest, and at least two or three
new talents a year emerge to secure recording deals with one
of the majors. One notable Cantonese band is Huh, with its
debut album out this month through Soundfactory. The label
has also issued a CD by XTRO, an experimental Cantonese
band specializing in “industrial sounding synth music,” and
a compilation featuring a number of underground Cantonese
bands is set for release in September.

More unusually, local group Beyond went to Japan to rec-
ord with producer Kunihiko Ryo. Their debut album was
issued there in May. Beyond is signed to Warner Music for
Cantonese repertoire, to Taiwan’s Rock Records for Manda-

78 | i
Andy Lau: travel plans?

Priscilla Chang, part of a new Hong Kong vou

th movement

By Hans Ebert

rin, and to Japan’s Fun House label for Japanese.

Another new venture is Golden Pony Records, partnering
Hong Kong-based film company, Golden Harvest, and Japan’s
Pony Canyon. With a representative company already in
Guangzhou in mainland China, Golden Pony plans to create
an original “oriental flavor” to its releases that would appeal
to Asian and Western tastes. Artists includes Face To Face,
K.C. Lee, Anthony Lun and Joyce Lee.

Universal Declaration Of Hu-
man Rights, printed in English
and Chinese.

Canto-rap is emerging as a
genre, in part through the high
profile of the ““Asian rapper,”
Japan’s Kayto Oshi, better
known as Captain George. He
appeared in Hong Kong to
considerable publicity, appar-
ently influencing local singers
like Cheung Chi-Keong to cre-
ate something new. Romy
Diaz, a Hong Kong-based mu-
sic arranger for films and com-
mercials, says new artists like
Cheung have little to lose.
“Apart from Sandy Lam, who
has always taken career

Canto-pop king Alan Tam

Capital Artists, operating under the
powerful Television Broadcasts organi-
zation headed by local film tycoon Sir
Run Run Shaw, recently sealed two im-
portant distribution deals. One is for
Sandy Lam, who records for Starburst
Records, the other for Aaron Kwok, who
is with Era International. Singer-song-
writer Kwok’s first Mandarin release

HONG KONG
Population: 6 million

Recorded music sales: $93 million
Repertoire: 47% domestic/33% international/
12% classical/8% Japanese
Home video (tape) sales: $7 million
Sources: IFPI, MPEAA, industry estimates
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sold more than 500,000 units in Taiwan
and a further 200,000 copies in Hong Kong.

The latest offering from local alternative music band En-
deavour, “Conglomeration Of Endeavour,” took a political
stance with criticism of China. Released on the third anniver-
sary of the crackdown of Tiananmen Square, the EMI-distrib-
uted album contains a song (‘‘Sacrifice To Youth”) about the
failed pro-democracy movement. Liner notes included the

chances, the other big names here are insecure about their
popularity—which is why you see so many giving so-called
farewell concerts and then returning. There’s a tremendous
amount of money to be made in Hong Kong. They love being
in the limelight and find all of it hard to give up.” =

Korea Lets the Invaders In

BUT MAY YET HAVE A SURPRISE FOR THE MULTINATIONALS

EOUL—In A.D. 512 at the Battle Of Salsoo, the out-
numbered soldiers of an ancient Korean kingdom, Ko-
k guryo, had to face a million warriors of the Sui Dynasty

(China). The retreating Koguryo men let the invaders
deep into the drained-out base of the Salsoo river, then victo-
riously let loose raging waters from makeshift dams.

Inside the Korean music
business, comparisons have
been made with the Koguryo
warriors over the past couple
of years. Industry professionals
were awed by the sight of the
| incoming multinationals: Poly-
Gram, EMI, Sony, Warner and
BMG, then Pony Canyon and
Victor from Japan. They also
heard rumors of Tower Rec-
ords’ arrival. Was there a Sal-
500 solution to all this?

“The days of isolation and
protectionism are over,’”’ re-
sponds Jeong Soo Lim, presi-
dent of the Korea Phonograph
and Videogram Assn. “In this

N - N
Jigu/KPVA’s Jeong Soo Lim

By Byung Hoo Suh

our long-established market-
ing and promotion teams and
our solid reputation in Korea,
we do have a definite compet-
itive edge over incoming world
majors.”

One of the first joint ventures
in music between a Korean
company and a major foreign
firm was EMI Kemongsa,
launched in 1988. Until then,
Kemongsa had only been a
book publisher. Two years
later, Sung Eum Ltd. and Poly-
Gram became partners in Po-
lyGram Korea, with the multi-
national holding a 60% stake. Prior to that, Sung Eum was
licensee for such labels as Decca, Philips and Polydor.

Sung Eum had revenues of $23 million (18 billion won) in
1991, including its share of the PolyGram joint venture, ac-
cording to chairman/CEO Sung Hee Lee. That’s up from $17.6

Rabper Hyun Woo Lee

era of the global village, fair competition
with the international companies will, in
the long run, contribute to the healthy
growth of the industry.”

Lim, chairman of Jigu Records, one of
Korea’s oldest and largest music com-
panies, is confident that Korean ingenu-

SOUTH KOREA
Population: 42 million

Recorded music sales: $385 million
Repertoire: 60% domestic/40% international
Sources: KPVA, industry estimates
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ity will eventually overcome. He was

among those hit hard by the termination of his company’s 15-
year exclusive licensing deals with RCA Records in 1987 and
CBS Records in 1989. But Jigu is striking back with an arsenal
of more than 2,500 album titles—the largest domestic reper-
toire in the country—and the output of two subsidiaries, Jigu
Video and Jigu Assist, dealing in computer software. “We do
represent many independent record companies: some 40 la-
bels from the U.S., Germany, Sweden, Switzerland, France,
the Netherlands, Spain, Italy and the U.K.,” says Lim. “With

million (13.7 billion won) in 1990; this year's sales target is
$25.6 million (20 billion won). Sung Eum’s new partnerships
inciude the formation of BMB Korea Inc. with Japan’s Nikodo.
The firm handles imported karaoke software and hardware,
Korean pop-song karaoke laserdiscs, and distribution of clas-
sical music videos through a partnership with Unitel.

Seoul Records, a comparative latecomer, has posted rapid
growth figures since its start in 1978. Under the leadership of

(Continued on page 18)
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AN UNEXPECTED RAP ERUPTION

ROCKS A TRADITIONAL MUSIC MARKET
By Byung Hoo Suh

EOUL—Evidently, Korean music fans value freedom

of expression as well as the freedom of listening
k choice. How else to explain the popularity of rap mu-

sic here, despite its association with the violence and
destruction suffered by Korean residents of Los Angeles dur-
ing the May riots?

“The rap explosion is a sign that the new generation of rec-
ord buyers isn't easily swayed by nationalistic sentiments or
any other forms of rhetoric,” says Maeng Suk Sa of More
Communications, producer of Seung Hoon Shin’s rap hit,
“Wooyunhi” (More/Dukyun).

“The rap craze is very unusual and unexpected,” agrees
songwriter Yoo Seung Yup. Many Koreans regard Ice Cube’s
controversial gangsta rap, “Black Korea,” not as an advance
warning but as a kind of roll call of the looting and burning
of many Korean-owned grocery and liquor stores in South
Central Los Angeles and Koreatown.

After several spasmodic experiments by a handful of local
artists, a debut rap single “Nan Arayo” by Tae Ji Seo & Boys
from their first album “Yo! Tae Ji” (Young/Bando), has been
high in the chart for months, topping the 500,000 sales mark.
Says one Seoul retailer, “It’s the fastest-selling record since
1982, and this rocker-turned-rapper’s novelty hit has revital-
ized a market stricken by recession.” Seo was a teenage bass
player with Shinawee, a leading metal act of the late 1980s.
Also riding the chart trail this year has been “Kkoom™ by
Hyun Woo Lee (Sinsegye), a newcomer to the Korean music
marketplace.

One plausible explana-
tion for the new musical
fever comes from tradi-
tional dance and music
critic Byung Im Lee, who
compares rap with “sa-
sul,” a kind of lyric render-
ing which is a key part of
the Korean folk chanting
dramas known as ‘‘pan-
sori.” He says, “One simi-
larity is in the exclusion of
all musical accompani-
ment other than percus-
sion—drums in the case of
‘pansori’—in a rhythmical
rendition of lyrics heavily
dependent on content
which is sometimes vulgar
and outrageous.”

Ja Hyung Koo, a singer-
songwriter who spent two
months recently touring
U.S. music centers, says, “Another interesting aspect of the
rap explosion in Korea is the way it has forced out the ballad-
eers who have dominated the charts for more than six years.
That’s a welcome sign.”

Loosely categorized as ballads in the Korean music scene
are hybrid forms of slow songs ranging across easy listening,
fusion jazz, and crooning reminiscent of the American stand-
ards from the 1940s. Sang Man Cho, A&R director at Hyundae
Records, contends, “Music buyers in Korea are fed up with
the ballads, that whole enigma of younger artists perpetually
singing grandfatherly tunes which lack the dynamism and
excitement of the big beat.”

In contrast to the young music scene, adult record buyers
still patronize one style known as ‘“‘bbongjjahk.” An ono-
matopoeic word coined after the sound of drum beats in the
foxtrot, bbongjjahk represents a music genre which deals lyr-
ically with life’s vicissitudes, nostalgia, forlorn loves, filial pi-
ety for parents—and patriotism. Korea’'s equivalent of coun-
try music, this style (it’s about 60 years old) has produced
many legendary singers. Yong Pil Cho, who sold more than
10 million albums in Korea alone in the '80s for Jigu Records,
is the undisputed king of bbongjjahk. Signed to Seoul Rec-
ords in Korea and Ropponogi Productions in Japan, he fre-
quently tours Korea, Japan, the U.S. and China, releasing rec-
ords in four languages. A notable hit was “Seoul, Seoul,
Seoul,” an unofficial anthem for the 1988 summer Olympics.

The Koreana is another star act musically steeped in the
spirit of bbongjjhak. A rock group of Korean expatriates
based in Switzerland, their Giorgio Moroder-penned Olym-
pian theme “Hand In Hand” made the European charts in
1988. Also Hyun Mi Choo (known as Shen Mei Chou in Chin-
ese) is a top Chinese-Korean artist big in both territories for
his bbongjjhak work. ®=

| N
Rapper Seung Hoo Shin
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“Instant Market’ Spawns Taiwan Pop

DOMESTIC ARTISTS PROVE [NDISPENSABLE TO QVERALL SUCCESS

' AIPEI—It’s a recipe for an instant market: take a mere

21 million people, put them on an island, give them

Asia’s second highest per capita income, appreciate

their currency, liberalize their economy, and whet their

appetite for things Western by lifting martial law, loosening media
restrictions and ending a four-decade old ban on travel.

Then witness the emergence of the new music buyers: yapi
(yuppies), danshen gweidzu (single nobles), baufa fu (explosive
rich) and the first generation of Taiwanese campus culture with
a CD or cassette player in every dorm room.

Next, sanitize the former pirates’ den by amending copyright
legislation and upgrading enforcement. “Before, we found 80 pi-
rated sources for a popular release. Now it’s down to about 30,”
says Jiuf Kuan, general secretary
of the Taiwan Recording Indus-
trial Assn., a group mainly con-
cerned with domestic record-
ings. And

By Glenn Smith

the island’s music scene to the highly segmented U.S. market.
“On Taiwan there is Taiwan Pop and that’s all. To categorize a
release, we call it fast—or slow.”

Taiwan Pop originated in the late 1970s when students drifted
away from imported music sung in English; today, it constitutes
roughly 70% of the island’s sales of recorded music. “It's mel-
low,” says Lucker Liao, manager of BMG Music Taiwan’s interna-
tional division. “That explains why Air Supply, Kenny G and Enya
are top sellers here.”

Neil Chang, manager of the A&R department of Himalaya Rec-
ords, local licensee for Sony Music, echoes Liao’s comment.
Pointing to the Billboard charts, Chang says, “Here are listed
three Sony artists—Kris Kross, Mariah Carey and Pearl Jam. The
first two can be promoted and sold, but Pearl Jam is too threaten-

international reper-
toire has fared even
better, according to
ARCO executive di-
rector Robin Lee.
“In the early 1980s,
legitimate issues of

TAIWAN

Population: 21 million

Recorded music sales: $150 million

Repertoire: 70% domestic/30% international

Home video (tape) sales: $25 miilion
Sources: ARCO, MPEAA, industry estimates

a release were out-

numbered an average of 1:10 by
pirate versions,” he says. “Now
the situation has reversed, with
legal CDs and cassettes outrank-
ing the pirated by three to one.”

In less than a decade, Taiwan
has emerged as perhaps the hottest new market for international
repertoire west of the Himalayas, and the biggest market for Man-
darin recordings in the world. That has prompted a handful of
giants to venture ashore on their own. PolyGram was the first,
setting up in 1989 when its contract expired with licensee Sieg-
fried. Then came EMI, BMG, and Pony Canyon (30% local owner-
ship); Wamer Music and Sony Music are still represented by li-
censees. Amid the excitement,
U.S. retailer Tower Records
opened its first store earlier this
year.

Yet Taiwan’s gold rush is
marked by confusion. “Here’s
our market estimate for 1990,”
says ARCQ'’s Lee, holding a chart
showing total sales of 23.19 mil-
lion units (legit) and 3.9 million
units (pirated). “These numbers
seem low, so maybe you should
multiply them by two.”

The nation’s two big players
are the UFO Group and Rock
Records & Tapes, which to-
gether account for more than
half of island-wide sales. Of the two, nine-year-old UFO is the big-
ger, say industry folk, calling it the “hit maker” for its highly com-
mercial Mandarin recordings and foreign repertoire licensed from
Wamer Music Intemational. Rock, set up 12 years ago, was for-
merly the licensee for hoth EMI and BMG, but those losses were
recouped through the recent partnership with Pony Canyon. To-
day Rock is known as the “risk taker” for its heady list of Taiwan
and Hong Kong artists.

UFO and Rock are the major proponents behind an amorphous
musical category called Taiwan Pop. “Taiwan is too small to have
genres,” says Sam Duann, one of Rock’s co-founders, comparing

Beatle fan Zheng Zhi Hua

4 / l
Balladeer Yu Chen Ching

New band Baboo fuses jazz, classical, folk and funk.

ing, so we release it and let it go naturally.”

Unlike the Chinese consumers of Hong Kong, Singapore and
Malaysia, Taiwanese tend to shy from imported music displayed
in its original English-language packaging. Titles and promo copy
have to be translated into Chinese before a release can be mar-
keted.

Among local affiliates of the multinationals, PolyGram has the

(Continued on page 19)

The Taiwan Scene

A NEW BREED WRESTLES WITH
WESTERN POP INFLUENCES

By Sally Yeh

' AIPE}ITaiwanese performer Zheng Zhi Hua recalls the

day he was riding in a taxi, and the Beatles’ “‘Let It Be”

came on the radio. Empathizing with the “helpless” at-

titudes held by many of his countrymen, he began sing-

ing along—in his native dialect. It may have been a symbolic mar-

riage of the song’s universal theme with Zheng’s specific

experiences, affiming the creativity and confidence of one of

Taiwan’s new breed of artists. “I just wanted people [here] to

understand the philosophy of the song in the context of our soci-
ety,” he says.

Michael Jackson apparently understood. As owner of the Len-
non/McCartney copyrights, he granted pemnission for Zheng to
record his version of “Let It Be” (“Ho Yi Kee”) for his album,
“Songs From The Private Room,” on UFO Records. Zheng'’s is one
of a number of new forms of musical expression in Taiwan. For-
merly a creative director at an advertising agency, he doesn’t play
music but instead hums his tunes into a tape recorder. In the
folksy single, “Sailor,” he describes his country as full of greed
and narrow-minded people, constantly dissatisfied because it
lacks culture of its own.

The quest for a sound and a style which can be called uniquely
Taiwanese is shared by a number of local artists and musicians—
although pessimists in the record industry say it may take 20 or
30 years to reach that goal. The country’s favored ballad scene
is dominated by easy listening crooners like Michelle Pan (previ-
ously with Rock Records, now signed to UFQ), Sarah Chen and
Zhou Hua Jian (both signed to Rock). As for the teen idol busi-
ness, that hit saturation point by the start of the "90s.

Among the would-be innovators are those who not only sing, |
but write and produce their own music, introducing a much-
needed supply of eclectic variety. One who constantly strives to
avoid stereotyping is Yu Chen Ching, signed to Linfair Magnetic
Sound. Yu, known for soft ballads and still considered by some
to be a teen idol (he is 32), says, “I have leamed to keep a bit

(Continued on page 18)
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MTV Asia Accelerates Change

CHANNEL HITS A MASSIVE AUDIENCE WITH MANY DIFFERENT TASTES

ONG KONG—It doesn’t take a gumshoe to recognize a
footprint this size. Satellite Television Asian Region
(STAR TV) strides from Seoul to Saudi Arabi, casting its
shadow across at least 30 nations and 2 billion people.
And what images flicker across television sets tuned into this
McLuhanesque marvel? Why, Madonna, Michael Jackson, Elton
John and Guns N’ Roses, of course. Welcome to MTV Asia.

Launched last September as one of five STAR TV channels,
MTV Asia typifies the opportunities and exciternent currently sur-
rounding the region’s music markets. Its influence is greater than
its audience reach—not unlike the early days of MTV in the
U.S—because it represents a new means of marketing artists and
repertoire, and because it offers a focus for the record industry
in a geographically broad and culturally diverse part of the world.

So how many people are watching 24 hours of rock ‘0’ roll,
beamed down from Asian skies? According to a recent survey,
3.75 million households are receiving STAR TV broadcasts, al-
though unofficial figures put the figure higher. The study, by an
independent research firm, was done in eight of the 38 countries
within the satellite broadcaster’s footprint—Hong Kong, India,
Israel, Pakistan, the Philippines,
South Korea and Taiwan—and in-
cludes estimates of receiving
households in six more.

The multinational record com-
panies are among the beneficiar-
ies of MTV’s arrival in Asia, and
senior executives are, not surpris-
ingly, upbeat on the subject. “It is
still early days for the channel,”
says Paul Ewing, vice president of
Warner Music Southeast Asia,
“but we are receiving some posi-
tive reactions from Taiwan and
India. We have found the man-
agement of MTV extremely open
to our ideas and suggestions, and
we're pleased to see they’re pro-
moting Asian artists.”

Dwayne Welch, director of A&R
and marketing at BMG Interna-
tional’s Asia/Pacific division, says
the company used MTV to pro-
mote “Diva,” the current RCA al-
bum by Annie Lennox, because of
her popularity in India and
Taiwan. “The channel was also
very useful in helping us break Nir-
vana in the region. As far as BMG
is concerned, MTV is going to play
an all-important role in the cross-development of local repertoire,
especially when markets like Singapore and Malaysia are eventu-
ally allowed to receive satellite broadcasts.”

For his part, MTV Asia executive producer Vinnie Longobardo
says, ‘“The most dramatic responses we'’ve elicited have been
from places like India and Pakistan, which have enormous
English-speaking populations and have had little or no radio or
television exposure for pop music before the advent of MTV.” The
channel recently added an Anglo-Bangladeshi VJ to its strongly-
Americanized mix: Sophiya, a 20-year-old singer who also fronts
a band, Akasa.

With international repertoire as the staple of its programming,
MTV Asia has to contend with a variety of cultural and national
sensitivities. “All videos are reviewed by our standards and prac-
tices department before going on air,” says Longobardo. “They
take into account the fact that local standards in Asia are different
than in the U.S. or Europe. As 1s the policy at all MTV affiliates
worldwide, we don’t censor vid-
eos or edit out ‘offensive’
scenes; we leave it to the artists
and the record companies to de-
cide if they want to make
changes.”

The channel also tailors its
programming to the region with
specific shows such as “‘Asia
Beat” and “Mon Amour,” the lat-
ter a weekly one-hour program
catering to Asians’ penchant for
ballads. In addition, “‘Party
Zone’ (an MTV favorite else-
where) has been adapted for
this part of the world. “MTV’s in-
ternational programming con-

MTV Asia VJs, clockwise
from top: Andy Ingkavet,
Danny McGill and Nonie;
below left, executive
producer Vinnie
Longobardo

By Hans Ebert

cept is to play the favorite music of our audience in each affili-
ate’s local territory,” says Longobardo. “This means that the
balance of musical genres of the MTV Asia playlist will be differ-
ent than in the U.S,, Europe, Australia or Brazil. Qur Asian top 20
countdown chart is compiled through sales, radio station airplay,
independent research, viewer requests and MTV airplay.”

The MTV executive notes that there does not yet exist “a pan-
Asian taste,” but says there are some genres of pop music more
popular in one area or one country than in others. “Since our sig-
nal covers such awide area, we have to make sure that our music
programming appeals to young music fans in India as well as in
Taiwan, in Indonesia as well as Hong Kong.” Longobardo adds,
“All the viewer feedback we've received leads me to believe that
there is an incredible appetite on the part of many young Asians
for exposure to what’s happening in the rest of the world. They
want to know who is topping the charts in the U.S. and in Europe.
Before MTV, what little exposure the artists re-
ceived came from magazines, radio [in some ar-
eas| and scattered TV video shows of dubious pro-
duction value.” The result is heightened awareness
of intemational product among the region’s music
consumers, and discemible sales increases.

The marketing of MTV Asia has been nothing
short of aggressive. It sponsored Paul Simon’s con-
certs in Hong Kong and China, for
example, and co-sponsored Paula
Abdul’s dates in those same coun-
tries. No cash is involved with
such support, however: the chan-
nel barters its advertising time.
“MTV is a very useful tool, al-
though it is not as widely seen in
Hong Kong as it would like,” com-
ments Andrew Bull, managing di-
rector of Hong Kong’s Interna-
tional Concert Promotions, which
handled the Simon and Abdul ap-
pearances. ‘“‘Nevertheless, almost
all of the successful concerts [by
international acts| here have been
done with MTV.”

Lachlan Rutherford, EMI Mu-
sic’s regional director for China
and Southeast Asia, says, ‘“The
% challenge for MTV out here is not

““MTV is going to
play an all-
important role
in the cross-
development
of local
repertoire.”’

Dwayne Welch,
BMG International.

to rely on their successful formulas in the U.S. or Europe. So far,
they haven’t been ripping off their counterparts elsewhere in the
world. which is good.” David Loiterton, who directs the Asian in-
terests of Australia’s MMA Music and rooArt Records from his
Hong Kong base, adds, “They have to shed their U.S. and Euro-
pean baggage. They're in Asia and with the perfect opportunity
to participate in a market that’s in the process of creative develop-
ment.”

Helping shed that “baggage™ are locally produced videoclips,
which make up between 13% and 20% of MTV Asia’s playlist. Pre-
dictably, the channel is bringing about an upswing in music video
production. “We can no longer afford to have a clip of an artist
strolling down the beach holding a flower in her hand,” com-
ments EMI’s Rutherford. “Videos have got to be creative and
more sophisticated; the kids are no longer willing to tolerate

(Continued on page 19)
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Bripces To GRowTH

(Continued from page 2)

are now past 300,000 albums apiece.

In Hong Kong, the debut of the colony’s second commercial
radio network has sparked fresh interest in Western artists. The
combination of teen-oriented Hit Radio (all Cantonese DlJs)
and more sophisticated FM Select (bilingual) with STAR TV'’s
MTV Asia is proving a powerful tool. “Metro and STAR have
made healthy contributions to the local media infrastructure,”
comments Tony Lee, general manager of Sony Music Hong
Kong, ““and, among other things, made media more receptive
to international repertoire.”

PolyGram’s Norman Cheng offers an additional explanation,
believing that youngsters who left Hong Kong with their par-
ents—in search of post-1997 security—have now returned as
teenagers with foreign passports. Likewise, children from
other countries in the region have acquired a taste for Western
music while traveling or studying abroad. “Bands like Nirvana,
Metallica and perhaps Guns N’ Roses are racking up sales
mainly because of this,” Cheng says. ‘The local kids who ha-
ven't been exposed to it are simply going along for the ride.
I’s the closest thing to being anti-establishment or rebelling
against anything—which, of course, has never been part of
Asian teen culture. You could call it conservative rebellion.”

Wamer Music’s Paul Ewing argues that unlike music fans in
the U.S. or Europe, Asians can quite easily appreciate Guns N’
Roses and a teen popster like Tommy Page. “What you have
in this part of the world are not musical afficionados,” he con-
tends, “but fans who like the look of artists, not necessarily the
music.” Clean-cut Page has been a prime beneficiary, whose
four albums have combined Southeast Asia sales of more than
one million. The young singer has performed or made count-
less promotional visits throughout the region, including China.

Another vehicle for international repertoire has been EMI's
“Megahits” compilations. Lachlan Rutherford says four vol-
umes of the heavily TV-promoted packages have sold almost
two million pieces around the region. “Five years ago, you
wouldn’t have had those figures. In Malaysia, they are the in-
dustry’s biggest-selling recordings to date. Now we aim to use
the Virgin catalog for our next release, as Singapore, Malaysia
and Indonesia didn’t have the rights to this before.”

Not only the majors are exploiting pan-Asian opportunities.
Japan’s fourth-largest record company, Pony Canyon, has
opened offices in South Korea, Singapore, Hong Kong and
Taiwan over the past two years. “East Asia is a growth area,”
Pony Canyon president Akira ljichi told Billboard earlier this
year. “We want to promote Japanese artists there, and develop
Asian artists, as well.” Asian acts signed to Pony Canyon’s re-
gional subsidiaries include Hong Kong’s Cantonese-language
pop duo Face To Face and Singapore’s Maizurah.

Pony Canyon has also marketed a number of Western inde-
pendents in Asia, including Windham Hill and Britain’s China
label. Likewise, Chiang Huat/Around The World Music repre-
sents more than three dozen indies throughout the area, work-
ing directly with wholesalers and retailers. “Independents can
secure quicker distribution through our established network of
companies or appointed sub-agents,” says company president
Bobby Weiss, a former international VP for Warner Bros. Rec-
ords. Weiss headquarters in Los Angeles, his partner, Pielak
Chang, in Singapore.

Chiang Huat’s label clients include recognized lines such as
Narada and Vanguard, as well as newcomers such as World
Disc/Nature. The firm is also handling certain artists directly,
and will launch Celtic singer Connie Dover this fall. Another
Asian independent is the Naxos label founded by Klaus Hey-
mann, whose previous companies in Hong Kong, Malaysia and
Singapore were acquired by BMG as building blocks for its re-
gional thrust. Heymann perceived a demand for low-priced
classical repertoire, and filled it with new recordings made by
Eastern European musicians.

In the space of five years, most popular classical works have
been recorded and released on Naxos, exploiting the majors’
reluctance to compete with new recordings at similar prices.
Observing that some of Heymann's business techniques “have
not made him universally popular,” BMG’s Peter Jamieson
says, “I stand in awe of his achievements. In many territories,
Naxos sales are now well in excess of even established classi-
cal competitors.”

Another independent who has moved through different fac-
ets of Asian business is Hong Kong-based Anders Nelsson, who
was managing director of BMG's affiliate there until last April.
Nelsson is again active in concert promotion, and his World-
wide Entertainment Group—in partnership with Australia’s
Harley Medcalf—is bringing Elton John to Hong Kong next year.

The renewed interest in Western music has seen more inter-
national acts touring Asia lately, including Pau! Simon, Lisa
Stansfield, Paula Abdul, Kenny G, Diana Ross and Maxi Priest.
Andrew Bull's International Concert Productions promoted a
number of these acts in Hong Kong, and Simon’s visit to the
People’s Republic. “An increasing number of people are ask-
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| ordinaire, his latest album, The
' Year Df The Monkey (due for a
. -.: November release) ptomises to be evary bit
- *‘AA as exciting as his groundbreaking album,

The Mad Chinaman.

Look out for Dick Lee as

he takes on the world with

his unique brand of

traditional-pop seunds
JACINTHA
One of the best voices fiom Asia, Jacintha has thrilled
audiences all over the wcrid with her wide repertoire
ranging from jazz to ethnic pep. She has
performed with some of the best
orchestras in the world, including the New
York Philharmonic and the Dznish Radio
4 Concert Orchestra. Her new album,
Dramamama won rave reviews upon its
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inflected tracks is known for its haunting
J lyrical mood that is also reflected in his
Chinese-style zbstract paintings.
JEREMY MONTEIRO

is an Asian Jazz frontliner who has per-
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formed worldwide with his own kand,
Jeramzee, as well
as part of a trio
comprising
Vionteiro, Eldee
Young anda
Redd Holt. He has won
accolades for his performance at the 1988
Montreux Jazz Festival and has since recorded and
played with jazz greats like Charlie Haden, Ernie
Watts, Al Forster, Lee Ritenour and Anthony Jackson.
NAGRALAND The big Asiam event! A pop operetta
that will bring togather the best talents from all over
Asia premiering in Japan, Singapore and
Hong Kong. Plans are being made for a Mﬁﬂ“ [l
World Tour in 1993. Look out for details!
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ing about China,” Bull says, “and the day may not be too far
off when people can make money there.” That probably de-
pends on reducing the cost of freight, which consumes the still-
modest artist fees paid by the Chinese for performing there.
“We need to get an airline or freight company backing such
tours; then we might be able to crack it,” comments Bull.

“A lot of acts use Hong Kong as part of their Japan/Australia
routing,” says Irving David of David Wineman, the London-
based law firm which is active in Southeast Asia and which put
together the RIR/Salem sponsorship of Paula Abdul’s regional
tour. David notes significant differences in how tours are hand-
led. “Often U .S. acts expect a guarantee against a percentage
of the box office. It doesn’t apply, even when the promoters
are reputable.” A number of service contractors expect to be
paid in cash in Asia, thus making tour accounting very different
to Europe and the U.S. “Instead, the artist is paid a flat fee in
the ballpark of a percentage,” states David. Another difference
is merchandising, for which there’s much less demand in Asia.
“People didn’t seem keen on buying Paul Simon T-shirts,” he
concludes.

Enthusiasm for foreign talent in Hong Kong is partly due to
the retirement of many Cantonese pop superstars, according
to Andrew Bull, as well as a more sophisticated audience. A
new breed of stars to replace the veterans has yet to emerge,
he suggests. It’s a factor noted at PolyGram, which has been
criticized in some quarters for not changing with the times. The
label has been developing a younger roster that includes Andy
l.au, Grasshopper, Hacken Lee, Leon Lai, Shirley Kwan and
Priscilla Chang.

For example, Grasshopper has been modeled as an ener-
getic, clean-cut trio not unlike early New Kids On The Block.
Their initial Hong Kong success has now spread to Taiwan,
Singapore, Korea and Malaysia, spurred by re-recordings of
their Canto-dance hits in Mandarin. Producer and DJ Alex Yang
has been a key factor in Grasshopper’s popularity, lending
them the contemiporary flavor of C+C Music Factory and Black
Box. Another top artist working beyond the traditional Canto-
pop formula is Sandy Lam, who left Warner Music in June for
Capital Artists. With songwriting skills, she too is working with
producer Yang.

PolyGram’s Norman Cheng acknowledges the new cadre,
but points out that an album by a fortysomething Canto-pop
institution like singer Alan Tam can still be a substantial suc-
cess. “Although some might consider them old, these artists
have a very loyal following among people who have grown up
with their music. Every year we still sell over 100,000 units by
at least six of these more mature artists. And quite frankly, as
they continue to do so, it makes it more difficult for new acts
to break in.”

Both PolyGram and Warner Music, among others, are pursu-
ing the profitable strategy of recording Canto-pop stars in Man-
darin over the tracks of their original hits. Paul Ewing savs the
debut album by 16-year-old Lam Chi-wing from Taiwan has
sold more than two million copies, largely attributable to the
singer’s appeal to Chinese tastes. “Chinese people are conser-
vative,” he explains. ‘“They want to see good-looking guys sing-
ing pretty songs. It's as simple as that. ”’

The Warner executive takes pains to point out that a record
company’s managing director is responsible for selling its prod-
uct. “We are not hired to make any contributions to the devel-
opment of pop music. If we can do both, fine, but let’s get our
priorities in order, especially when planning to develop a mar-
ket the size of China. We should concentrate on giving them
the music they want—which is glam-rock and safe pop music.
That’s not going to change for a long time.”

Cheng sees the triumvirate of Hong Kong, Taiwan and China,
and the increasing demand for Mandarin music, as the essen-
tial cornerstone for any recording company in Hong Kong. “I
expect it to be the link between China and Taiwan. What'’s im-
portant is that though Hong Kong might be more advanced in
terms of marketing and packaging, Taiwan is starting to catch
up in terms of creativity. The people there know that Mandarin
Is going to become the language of the entire Chinese popula-
tion and they’re getting ready. For example, they're starting to
develop their own brand of Mandarin artists who they plan to
break in China. In many ways, | see a similarity between
Taiwan and the way Holland is a major market in Europe.
They’re both extremely lucrative and active, even if that's not
the perception to those outside of the music industry.

Warner Music’s Ewing is equaily bullish about the future, but
does offer a note of caution—the same that the late Nesuhi
Ertegun, founder of Warner Music International, was consis-
tently sounding. “The potential for recording music in South-
east Asia over the next few years is tremendous,” Ewing says,
“but only if we’re able to enjoy copyright protection. Interna-
tional repertoire has no protection in Thailand; as a result, most
of the products sold there are pirated. The market in China is
growing tremendously, but unfortunately, most of the growth
is in pirate products, particularly of artists from Hong Kong and
Taiwan. Piracy has also raised its ugly head again in Taiwan
and South Korea, and we need the support of the relevant
countries to take action against these activities.”

In other words: a bridge, not a precipice. =
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Multinationals

LABELS HOPE SLOW SALES, LUXURY TAXES ARE TEMPORARY

AKARTA—The Indonesian music market, a model of ad-
vancement in recent times, is moving at a slower pace
this year—if it’'s moving at all. The govemment’s newly
. imposed luxury tax is one of the arresting factors: a legit-
imate cassette now retails for $3.40, a 20% increase on 1990 prices.
“The first half of this year has been particularly weak,” com-
ments Effendy Widjaja, marketing director of P.T. Musica, the li-
censee (and imminent joint venture partner) for BMG Intema-
tional. Aside from the price increase, he says consumers were also
preoccupied by national elections. “It certainly looks bleak,” adds
Wendy Sutantio, marketing director of Indo Semar Sakti, Sony Mu-
sic’s licensee. “We've got a big market, but if the lower-income
sector can'’t afford our prices,
we’ve got a serious problem.”
In unit terms, the cassette-do-
minated Indonesian market cur-
rently amounts to around 45 mil-
lion units. International
repertoire is copyright-protected,
and takes30%-40% of total sales.
Indeed, that share is growing and
has been a key factor in moves
by leading multinationals to-
wards opening their own affili-
ates here.
A Phil Collins album can sell

Effendy Widjaja

Eye Indonesia

By Christie Leo

250,000 units—admittedly over three years—while New Kids On
The Block and Milli Vanilli have both passed the 100,000-unit
threshhold. Tommy Page, a success story throughout Asia, has mo-
ved 130,000 albums, while UB40 can claim 150,000. And leading
the pack: Michael Jackson’s ‘“Dangerous,” at a remarkable
325,000-plus copies.

P.T. Aquarius managing director J. Soerjoko says, “The life cycle
of an album extends much longer in indonesia than most coun-
tries, because consumers who really want a particular title will
save and buy when they can afford it. That also explains why we
do modestly well with deep cata-
log.”

During the days of rampant pi-
racy, retailers undercut each
other in an ongoing price war.
Today, prices remain relatively
stable, which has encouraged
the opening of more stores in the

INDONESIA

Population: 180 million

Recorded music sales: $75 million

Repertoire: 70% domestic/30% international

Home video (tape) sales: $0.5 million
Sources: IFPI, MPEAA, industry estimates

Above, Wendy
l Sutantio; at right,
| Warner’s hoping
Malaysian artist
| Zainal Abidin
will sell in
Indonesia.
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SERVING THE MUSIC INDUSTRY FOR MORE THAN 29 YEARS

* Recording Studios
* Mixdown Studios
¢ Mastering Studios

* Digital Hard Disk Studio

¢ One to One Cassette Duplicating
High Speed Cassette Duplicating
Offset Printing
Colour Separation
Video Post Production

LOT 5, JALAN 13/2, 46100 PETALING JAYA, SELANGOR, MALAYSIA. TEL: 603-7561668 FAX: 603-7564962
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ALL UNDER

- WANTED//

New & Original music for TV commercials
and releases in Japan.
Shortcut to break into Japanese market.

70 out of Top 100 Singles are TV related.

Our clients Music used
Sony Enya

Suntory Gypsy Kings
Toyota Danny Hathaway
JAL Stevie Wonder
Honda etc. Art of Noise etc.

Please send your material and bio to;

Lollipop Co.,Ltd. / Lollipop Music Publisher Co.,Ltd.

Co-op Nomura 1-605, Roppongi 3-4-2, Minato-ku,
Tel.03-3583-6344, Fax.03-3584-3874

Tokyo 106, JAPAN.

key cities of Jakarta, Ban- Pop ballad ico
dung, Surabaya and Yog;j-
akarta—and even in the
subkeys.

Nevertheless, advertis-
ing and promotion costs
for record companies
have escalated. Media
buys are among Southeast
Asia’s most expensive.
“We have to exercise dis-
cretion over what we re-
lease in Indonesia,” says
Wendy Sutantio. “We
even have to pay for
placement of music video

(Continued on page 22)

The Indonesian Scene

A DEVELOPING CROP OF LOCAL
TALENT BATTLES ARTIST COMPLACENCY

By Christie Leo
AKARTA—In Indonesia, the vounger generation is
attuned to westem music. lronically, some of that is due
to the availability of cheap pirate compilations when the
. market was illegitimate. These featured top intemational
names, and gave teenagers a thirst they continue to quench, at
legal prices.

But record companies are active in local talent development,
including P.T. Musica, whose 15-act roster is targeted at all age
groups. Chrisye, rated as Indonesia’s leading pop ballad icon,
continues to sell. Trio Libels is sustained by the popularity of their
schrmaltzy ballads, and Hetty Koes Endang endures as the grand-
dame of Indonesian pop. ‘What Sarah Vaughan is to jazz, Hetty
is to keronchong,” says Effendy Widjaja, Musica’s marketing di-
rector. Keronchong is traditional Indonesian music using rural
percussion instruments with a backbeat that yields a reggae
sound.

J. Soerjoko, managing director of P.T. Aquarius Musikindo,
pledges an open mind when developing local artists—but he
does argue that Indonesian acts have become complacent.
“They've not created anything exciting in recent years, and what-
ever they record now sounds predictable,” he says.

Unlike other local companies, Aquarius prefers working one-
alburmn deals with its stable of artists. Soerjoko believes an artist’s
creative input isn’t progressive enough with a long-term contract.
“Most artists here think only of short-term gains. Production costs
have almost tripled and yet we've nothing to show for it in terms
of musical development.”

But the executive does have high hopes for local jazz-fusion
band Karimata, whose strictly instrumental fare is being primed
for the Asian markets. His company has also fostered close rela-
tionships with Warmer Music and EMI in Malaysia, seeking a re-
gional base for their mutual benefit. “EMI's Sheila Majid, who
took this market by storn a couple of years ago, has proved she
can hold her own,” he says. “We’re now looking to repeat that
bit of history with Wamer Music’s Zainal Abidin."

At P.T. Indo Semar Sakti, there are ten local signings, some of
whom are sold in Malaysia. ‘“We’re not as active in our domestic
division as we were five years ago,” says marketing director
Wendy Sutantio. “It’s more cost-effective to seek out talent
whose recordings have an Asia-wide appeal.”

One ploy is to have Indonesian artists record duets with foreign
performers. Musica’s Inka Christie recorded a duet with BVG Ma-
laysia’s Search, which resulted in sales of over 200,000.

“Musical trends in Indonesia are cyclical,” says Soerjoko. “We
went through hard rock, pop and jazz. Now it appears that dang-
dut music, which was popular in the early 1960s, is fashionable
again.” Dangdut, which is ethnic Indonesian music with a distinct
Indian flavor, could be the key to breaking domestic talents re-
|gionally or even intemationally.
| “World music has found its niche,” says Widjaja. “If we use
dangdut as a creative edge in selling our music abroad, then |
ithink we've got something to talk about.”

Aquarius is also moving ahead with plans to sample its local
signings to affiliates in Asia. One of its best-selling female acts,
Nicky Astria, has the potential to become a regional pop ballad
singer, according to Soerjoko.

“There’s no deliberate intention of neglecting our talent, but
artists must be patient before they can reap the rewards of their
craft. We've put the wheels in motion to break some of our out-
standing acts outside Indonesia. This can only happen with com-
plete trust and dedication to hard work.” =
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PRODUCED and DISTRIBUTED
THE FIRST CHINESE FILM LD in HONG KONG

1991

ALREADY PRODUCED and DISTRIBUTED
OVER 500 TITLES of FILMS,
KARAOKE and ANIMATION

WEFARE
THE FASTEST EXPANDING
LD PRODUCER and DISTRIBUTOR
inYASTAY

STAR ENTERTAINMENT CO. LTD.
6-7/F., PAKPOLEE COMMERCIAL CENTRE,

1A-1K SAI YEUNG CHOI ST., SOUTH, KLN, HONG KONG.

TEL: 852-7108128 FAX: 852-3850002

Singapore Tastes: International

SOPHISTICATED CONSUMERS AND PARALLEL [MPORTS SLOW SALES SURGE

INGAPORE—The record business here reached an all-time

high in sales last year, surging to $44.5 miltion from the
k previous year’s $26.2 million. But, as industry chiefs note,

the 1991 figure is misleading as a market barometer, given
the high ratio of parallel imports, a marked decrease in cassette
sales, and illegal exports of locally manufactured product to the
European Community, among other factors. All this, and a slow-
down in consumer spending.

“It seems we’ve reached saturation
point sales-wise,” comments Steven
Tan, managing director of BMG Singa-
pore. “We can't sit back and wait for
things to happen. We've got to make
them happen.”

In this island-state of three million
people, leisure activities figure strongly.
Singapore has one of Asia’s highest ci-
nema admission rates and a fairly large
music consumer base but,

By Christie Leo

ing estates, following the trend set by cinemas.”

Despite prevailing problems, the majors are confident of foreign
acts maintaining market share. “In this largely English-speaking
population, westem acts hold the trump card,” says Sony’s Phung.
“Singaporeans are better exposed to intemational music with the
advent of cable TV, more concerts—and one of the best communi-
cations systems in the region.”

Industry chiefs say CDs now have almost 60% of the market, but
cassette sales look set to fall even further. CD hardware prices
have fallen dramatically in recent years, so encouraging more con-
sumers to invest in the format.

Intemnational acts who have crossed the 50,000 unit sales mark
in Singapore include Whitney Houston, Madonna, R.EM., Michael
Jackson, Mariah Carey and the Pet Shop Boys. Mid-range and new

(Continued on page 22)

as one economic analyst
predicts, ‘“The high-stress work environment here
gives Singaporeans very little leisure time, and they’ll
be more disceming as more free-time choices be-
come available.”
Popular dance clubs in the city report sharp drops
in attendance, while karaoke lounges enjoy a busi-
ness uptum. More Singaporeans traveled last year,

SINGAPORE

Population: 2.7 million

Recorded music sales: $44.5 million

Repertoire: 30% domestic/70% international

Home video (tape) sales: $2 million
Sources: IFPI, MPEAA, industry estirates

while the number of visitors took a dive. At least two

major retail chains report a marginal dip in overall sales compared
with the same period last year. Peter Lau, Wamer Music managing
director, says, ‘‘There are too many small players in business. This
past year has seen the emergence of quasi-megastores which will,
if they're run on the scale of similar-styled stores in the U.S. and
Europe, soon dominate the retail trade.”

Currently, MPH Bookstores operates
one city center megastore, with another
in the pipeline. Two or three other in-
vestors are looking to open megastores,
including Virgin Retail.

Terence Phung, Sony Music manag-
ing director, feels a retail trade restruc-
turing would benefit the industry in the
long term. ““The smaller stores would do
better by moving to the suburban hous-

Top, Warners’ Peter Lau; above, Sony’s Terence Phung; at
right, pop star Dick Lee, who’s now doing stage musicals.

A TALENTED POOL OF YOUNG ARTISTS
LOOKS FOR REGIONAL |MPACT

By Christie Leo
INGAPORE—More than three decades ago, this island re-
public was a hotbed of local talent, much of which en-
k joyed success in Malaysia, Hong Kong and Taiwan. “No
one’s really sure what happened, but we've lost that mo-
mentum,” says PolyGram Singapore managing director Eric Yeo.
“Music fans became more demanding, and with the opening up
of the market to the majors, the focus shifted to foreign product.”

At Wamer Music, managing director Peter Lau observes, “Singa-
pore’s too small a market to develop artists. We need to sell amin-
imum 20,000 units to recoup advertising, promotion and recording
costs. We spent a decade trying to break Dick Lee before he made
it. Not many record companies would do that.”

After nine unsuccessful albumns, Lee finally hit paydirt with ‘“Mad
Chinaman,” a blend of Asian music, Singlish (English mixed with
Singapore slang) and witty lyrics that were close to the hearts of
Singaporeans. It sold 30,000 units there, and almost double that
figure in Japan, which Lee toured in 1990. His followup, “‘Asia Mi-
nor,” fared equally well.

Lee is managed by Music & Movement, a talent agency headed
by former Singapore Broadcasting Corp. producer Lim Sek. In ad-
dition to his recording career, the singer has written and produced
stage musicals. The latest is “Nagraland,” a $2 million operetta
billed as “‘an Asian event,” which is due to be staged in Hong Kong
in Oct.by Andrew Bull.

‘“We'd like to platform Dick as one of Asia’s premier talents,”
says Lim. “His next album, ‘Year Of The Monkey,” will continue
the tradition of combining Asian musical elements with socio-
comic observations. Then we plan to record a Mandarin album for
the domestic as well as the Taiwan and Hong Kong markets.”

Sony Music managing director Terence Phung is another execu-
tive who says Singapore talent cannot survive on local sales alone.
“We've got a talented pool of young artists, but they need to look
for region-wide acceptance.” Adds PolyGram’s Yeo, “There’s no
question we need regional support to make any kind of impact.
When we signed Taiwanese singer Tracy Huang in the mid 1980s,
she recorded an English album, comprising mostly covers, which
sold more than 400,000 units regionally.”

BMG Singapore, new to developing a domestic roster, has three
artists, one primed for the Chinese market, Zann, and two others,
Jessica Soo and folk-rock band AWOL, for the English-speaking
territories. “We have to be pragmatic,” says managing director Ste-
ven Tan. “It's a long-haul investment which may pay off sometime
in the future.”BMG also works closely with several production
houses and local independents for distribution. One of its more
successful deals last year was the debut album (‘‘Teenage Head™)
by the Oddfellows, an altemative rock band which quickly built
a cult following. In fact, there’s a burgeoning underground follow-
ing for altemative local rock bands, evident from the number of
live concerts staged here. Record sales may be modest, but the
groups are instrumental in shaping a vemacular rock culture.
“These small indie labels, working with shoestring budgets, are a
conduit to exposing talented new artists,” says BMG’s Tan.
“They’re doing what the majors have obviously failed to do.” ®
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The Philippines: Music Hothed

LOCAL TALENT SLOWLY COMING QUT FROM |NTERNATIONAL DOMINANCE

ANILA—Despite difficult times, music remains a

constant passion in this nation of more than 65 mil-
A lion people. Music-related occupations, among

them singing and dancing, continue to attract a
sizeable nuinber of Filipinos, who then—tor better or worse—
decide to peddle their talents abroad. Television’s top-rated
programs are almost always those hosted by singers. And kar-
aoke was practically a household word here by the time the
West took notice of this form of
entertainment.

In this context, the country’s
record business was worth
around 545 million pesos
($21.8 million) last year, ac-
cording to statistics from the
Philippine Assn. of the Record
Industry (PARI). That compares
with 438 million pesos ($17.5
million) for 1990.

Although small when judged
against other countries in the
region, the PARI numbers nev-
ertheless confirm the resilience of the business. Considering
that this is a nation plagued daily by several power interrup-
tions and frequent water shortages—or perhaps because of

Buddy Mexa

By Marc Gorospe

this—music manages to thrive.

The PARI report shows that cassettes were the leading for-
mat in 1991, with sales of 5.6 million units worth 420 million
pesos ($16.8 million), up from 328 million pesos ($13.1 million)
the year before. CDs climbed to 320,000 units worth 105 million
pesos ($4.2 million) and LPs stayed steady at 240,000 units
worth 20 million pesos ($0.8 million).

Although relatively inexpensive elsewhere, the entry-level
CD player still sells for $200 in the Philippines—way beyond the
reach of the average Filipino wage earner. However, recent
studies show that compact disc
sales are beginning to eat away
at the cassette’s dominance.

PARI figures further reveal
that although local talent is
gaining ground, foreign reper-
toire continues to lead con-
sumer tastes with around 58%
of the market. In fact, the
measure of a powerful record
: : company here is usually gau-
Danilo Olivarez ged by the number of its inter-
national licensee deals. Local

PHILIPPINES

Population: 65 mitlion

Recorded music sales: $22 million

Repertoire: 42% domestic/58% international

Home video (tape) sales: $1.25 million
Sources: PARI, MPEAA, industry estimates

industry giants such as Universal Records (for-
merly WEA Philippines), Dyna Products and
Octoarts International virtually monopolize this ac-
tivity. Sales at shopping mall outlets—which con-
stitute 60% of Metro Manila's appetite for music—
consistently show them as the big three, in that ap-

proximate rank order.
In recent years, however, BMG Philippines has
(Continued on page 25)

The Filipino Scene

A COLORFUL |F CONFUSED MUSICAL
HERITAGE LOOKS FOR LOST ROOTS
By Marc Gorospe

ANILA—Western music has always been a per-

vasive influence on Filipino music, and authentic
A local talent has, more often than not, remained

latent. Government decrees and executive or-
ders have tried to advance a wider acceptance of indigenous
styles and themes, but only recently have artists and con-
sumers responded.

The combination of environmental issues and ethnic mu-
sic tools is the creative thrust of currently emerging talent.
For example, Joey Ayala uses Philippine instruments such as
kulintang (an eight-piece gong set), agong (gong) and hega-
long (a two-stringed lute) to voice his philosophy of a “tribal
attitude,” a communal existence with fellow man and na-
ture. Offering a New Age approach to his craft, Ayala (signed
to Universal Records) has been enthusiastically received so
far, and was honored as best arranger and best folk-pop
singer at the recent Awit Awards. He also took part in an
“Earthwake concert in July, together with the Dawn and
Color It Red.

Smokey Mountain (BMG) is another act with inspiration
drawn from social issues, whose best-known song is “Par-
aiso” (Paradise). Named after one of Metro Manila’s largest
garbage tips, the quartet was conceptualized by arranger/

(Continued on page 25)

Smokey Mountain took its name from a garbage dump.
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chairman Young Bin Min, a newspaper and magazine baron,
the firm is now in the top three of 140-plus domestic manufac-

She i
% e

Join the growing list of artistes that have enjoyed our professional and comprehensive

services as one of the more aggressive and competent promoters in the business. turers and distributors. .
. . . ) But one veteran record producer, who declines to be iden-
Allow our in-house production team to co-ordinate the technical aspects of all the tified, warns, “The path is by no means rosy for a large num-
Far-Eastern countries involved. ber of small companies which have sprung up in recent
years.” One trauma was the bankruptcy of Hee Jee Records,

With our own offices in Malaysia, Indonesia and Singapore you will financially deal launched by an inexperienced, overzealous wholesaler.

Overall, what’s at stake is a music market with annual sales
worth roughly $385 million (300 billion won), according to
Our successes in handling concert productions, promotions and artistes only certify 1991 statistics from the national IFPI group. While interna-
. . . . tional repertoire is reaching saturation point with 40% of total
our commitment to the region and trade. Some of the artistes that have enjoyed sales, the emphasis is switching to domestic product—which

our services are: | will soon reach 70%, predicts Ja Ryong Koo, president of Mu-
sic Research Inc.

But what clearly intimidates the domestic industry is the
DAVID COPPERFIED 1990 Singapore, Indonesia « DEBBIE GIBSON way the international majors are muscling in on domestic cat-

alogs, the Korean industry’s last bastion. Already Warner has

1991 Singapore » VANILLA ICE 1991 Singapore, Malaysia « NEW KIDS ON joined EMI Kemongsa and Sony (known here as Columbia-

) Epic) in releasing local product. It is concentrating on devel-

THE BLOCK 1992 Singapore, Malaysia, Indonesia « PAULA ABDUL 1992 oping a roster of Korean-American artists, such as Boston jazz

. . . . pianist Min Kim, New York jazz guitarist Jack Lee and Los

Singapore, Malaysia -« DIANA ROSS 1992 Singapore, Malaysia, Indonesia Angeles-based vocalist Michael Lee, an invited singer for the
- - — - launch of the 1990 Beijing Asian Games.

Be it pop, rock, jazz or theatricals, our professional team will handle all your lighting, WI;E‘;('E?] tsglyss '?frljhee li?ltgfri;giﬁgﬁ’]gﬁls Kd%r:;t?l?g?rg;;ﬁ

with one company for all your needs.

sound and stage set-up needs. of-the-art technology and know-how, still face potential pit-
falls here. Those include the enthusiasm of many Korean con-
CONTACT US NOW FOR A FULL COMPANY PROFILE: sumers for good old vinyl albums, indifference to non-chart

singles, the elusive pirates, sales resistance from xenophobic

s u N VI c PRO D u c TI o N PT E LT D wholesalers and retailers and—maybe most important—the

(HEAD OFFICE — SINGAPORE) emergence of Korean conglomerates like Samsung and Su-

nKyung in the record market. Whether it will all add up to a
latter-day Salsoo is anybody’s guess.” =

TEL: 65-272 0036

FAX: 6 5-2 72 oo 2 6 (Continued from page 6)

TAIWAN SCENE
— — distant from my audience in a commercial sense. | performed mu-

— T —

— sic which strongly appealed to me, but had the confidence to be-
° Iie;e thalt] people wou(ljd al;*g like my songs because of wlr;o I (iarrrr]]."
C u, who writes and produces for other artists as well, admits
Th e P r Of €ss lonal CD he has westem influences like Earth, Wind & Fire, Hall & Oates
Manufacturer and Toto. After six albums on his own, he formed a band, Top
n f Gang, this year. Its upbeat and funky “The Happy Song” is remi-
and Cassette INTERNATIONAL niscent of '80s Kool & the Gang, with catchy lyrics and a nod to
. Bobby McFerrin’s catch line, “Don’t worry, be happy.” Today,
D up llcator however, Yu wants to rely less on such influences and is keen
in HK ' on fusing contemporary sounds with Peking Opera—his mother
INDEPENDENT LABEL'S ACCESSTO | was a notea singer m at et
Lee Jong Shen, who has produced and/or written chart-topping
|ND NESl AN M ARKET ballads for superstar veterans Sarah Chen and Zhou Hua Jian,
O reckons Taiwan pop music is unoriginal because of overall west-
emization in the country’s popular culture. “It’ll take another 20
o INDONESIAN MOST or 30 years for us to form a unique sound of our own,” Lee says.
Taiwan’s main dialect is Mandarin, though the island’s native dia-
3 2 EXPERIENCED DISTRIBUTOR lect is Taiwanese—considered unsuitable for the pop market until
Our CD production line has an
d d inli ¢ hich FOR INDEPENDENT LABEL Lim Giong. His debut album on Rock, “Going Ahead,” was the
advance mhne  system whi first to use it with real rock ‘n’ roll flair. His lyrics vividly describe
consists of a unique continuous * MANUFACTURING AND how life changes for people who move from the countryside to
operation. from injection mould- DISTRIBUTING INDEPENDENT large cities in the often-contradictory environs of modem Taiwan.
. p Ty . . Lim’s second album, “Brothers Of Spring” for Pony Canyon,
ing, printing to inspection. In ad- LABEL CASSETTES FOR leaned more to techno-upbeat tunes, with one similar to Falco’s
dition, we also have the most | INDONESIAN MARKET BASED ‘f‘Rock Me Ar;:adel;s,” ]nol:jls upgfcf)mmgat{l}:{d albu{n,the’s oEtlfng
. c e or a more altemative modem riff—and this constant search for
cost-effective dupllcatlon SyStem‘ ON LICENSING DEAL. change is important to him. ““I never really considered myself a
We offer: P rock ‘n’ roll authority,” he says, “but that was the label given to
Qual IMPORTING AND D / me. The changes | t for my third album are difficult to achieve
— Extra High Quality INDEPENDENT LABEL CD puize ool " : -
S. because it’s tough to find musicians in Taiwan with a real grip
— Fast Turnaround Time on new music or modem rock.”
— Competitive Prices A new band writing and producing with a unique “feel” is Ba-
g boo. Of the members, Kaneki is a jazz bassist from Japan, Shin-
— Complete In- se Packagin ; e . ‘ ;
E Co ple d ln.lHOll] ) l% g Independent label company yunaclassmally-tra’med key_boardlst_, RudyBalafupk?lovmg drum-
or more details, please call or i ) ) mer and the band’s lead singer, Lim Wee Ted, is into folk and
write to interested in the Indonesia market new age music. The group’s Pony Canyon debut album, “New
please contact us: Taiwan Dollar,” features sad, skeptical lyrics about growing up in
S Music Entertainment (Hong Kong) Ltd ) Taiwan, while the music is eclectic and upbeat.
Vgn{Jnitl:\lMai Tong Industrial & & ' BULLETIN INTERNATIONAL The new breed is also making its presence felt on the live
Building, 22 Sze Shan Street. Jalan Jelambar llir No. 2 scene, where creativity and variety compensate for other inconsis-
Yau Tong, Kowloon, HK. tencies. Kwan Shen, president of Friendly Dogs Music Produc-
2, [
Tel: (852) 340 2811/ 340 2539 Jakarta 11460 + INDONESIA tions, who has staged successful island-wide concerts by the rock
Fax: (852) 772 7274 Phone.: (021) 6191748, 6190037, group Chyna, declares, “There’s a music revolution going on in
this country. There are albums which are outselling those from
6492994, 6491254 Japan. And we look forward to the day when China opens up ears
Fax.: (021) 5664449, 5668620 and doors to the music that we have here.” a
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Taiwan INDUSTRY

{Continued from page 6)

highest visibility, according to one industry analyst, “not because
it has been here the longest, but because it has great domestic
repertoire.” The company has eleven artists for Mandarin reper-
toire and distributes seven additional acts for other companies.
Pegging corporate image to local talent is essential since Taiwan
lacks a suitable venue for world-class performances.

In this regard, EMI and BMG have fared less well. “True, when
EMI split from Rock, it took away singer Chiching, but {the com-
pany] has only seven albums by domestic artists so far,” says the
analyst. “In contrast, BMG launched without local repertoire and
has since signed just three Taiwan artists.” This lesson has been
duly noted by Sony and Wamer, both of which are expected
eventually to divorce their licensees.

Last year, Taiwan’s music industry generated a release per day
and most of that talent was found on the island. Three srnall rec-
ord companies, Wha Shing Records, Dieng Jung and Blue &
White, have reputations for doing just that. “Wha Shing prides
itself on developing acts,” says business manager Jesse Tan. “We
don'’t steal talent from other companies. We look for it ourselves
in nightclubs.”

Locally, nine of Wha Shing’s ten acts have had platinum hits
(50,000 copies). Regionally, perhaps its biggest success is singer
Kao Sheng-mei, whose Mandarin hit *‘Leave Without A Thought”
was a smash among the Chinese communities of Asia.

Of course, the billion-plus Mandarin speakers in the People’s
Republic of China remain a potential market. Last year Kao
Sheng-mei and a handful of other Taiwan artists were invited to
an awards ceremony in Canton. Kao's recordings have topped
the 10 million sales mark in the People’s Republic and her “Leave
Without A Thought” eamed her a gold disc for breaking the 1
million level. Yet the Taiwan artist and her record company, Wha
Shing, would gladly have accepted royalty payments instead.
‘“We don't even hang it on the wall,” says Tan, shaking his head
in disgust at the gold platter collecting dust on the floor behind
his desk. =

MTV Asia

(Continued from puge 8)

third-rate productions, no matter how popular the artist.”

One new production company looking to meet this demand
is Global Gumbo, formed by a director known for award-winning
TV commercials, Larry Shiu. “Some of the recording companies
only want to spend $10,000 on videos,” says Hong Kong-based
Shiu, who contends that low budgets will perpetuate mediocrity.
“We'll be back to the situation Hong Kong artists currently face
where [top-rated local TV station] TVB makes almost all of its
videos through its own production company. If the artists don’t
go for this, their videos are not shown on the station.

“MTV out here must not only look into this problem, but also
not be part of the problem,” he continues, alluding to rumors that
the channel intends to produce most of the regional videos it
screens. Longobardo shrugs this off. “l don’t think a radio station
would be expected to produce songs for the record company,
so | see no reason why MTV should be making videos for them.
Of course, at some point in the future when our budgets and pro-
gramming plans increase, we may want to produce a local ver-
sion of ‘MTV Unplugged’ or local rockumentaries.”

Furthemnore, Longobardo is enthusiastic about the quality of
some clips originating outside Hong Kong. He singles out Thai-
land, and says solo artists like Christina, Bird, Marsha and Penpak
and groups like Kaleidoscope, Inca, Micro and Company are
making videos for both dance/pop songs and ballads with high
production values, good scripts, sophisticated editing, well-de-
signed graphics and, often, a sense of fun and humor.

Warner’s Paul Ewing agrees, saying that Thailand has the most
“vibrant and exciting” domestic market in the region. “Unlike
other Asian markets heavily influenced by the West, the musi-
cians in Thailand have remained true to their culture. You see
this in their videos, you hear this in their music. Everything is
much more upbeat, creative and fun. The keyword here is fun,
something lacking in the music from other parts of the region.”

As record industry officials acknowledge the important role
MTV Asia will play in the region over the next few years, they also
point to its even greater influence likely when allowed to broad-
cast Cantonese music videos. At present, STAR TV channels are
prevented by the government from offering programming in Can-
tonese—the mother tongue of most of Hong Kong’s population.
The ban will be lifted from October 1993, however, for three of
STAR TV’s five free-to-air channels: sports, news and music.

“The opportunities for MTV to push Cantonese music through-
out the region will be fantastic,” concludes Warner Music’s
Ewing, “but the channel must be careful not to cater to expatri-
ates’ idea of what is a good song or video. They must follow the
lead of Metro Radio’s hit channel and play what Chinese Kids
like.” =
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THE
WORLD-WIDE

ENTERTAINMENT GROUP

*WORLD-WIDE RECORDS

independent record distribution,
production and licensing in ASIA

*WORLD-WIDE

MUSIC PUBLISHING
catalogue representation and
acquisition of regional copyrights

*WORLD-WIDE

ARTISTS MANAGEMENT
management and representation of
regional artists

*WORLD-WIDE
CONCERT PROMOTIONS
concert promotions, corporate
functions and special events

IN COOPERATION WITH DUET
PRODUCTIONS OF AUSTRALIA,
WE WILL PRESENT ELTON JOHN
AND BILLY CONNOLLY IN
EARLY 1993!

‘ANDERS NELSSON
PRODUCTIONS

production of records, film
soundtracks and commercial jingles

Anders G. Nelsson, President

TEL: 852-6503305/6512741
FAX: 852-6503305/6957764

MAILING ADDRESS:

UNIT 1, 7/FLOOR,
TRANSPORT CITY BUILDING
1-7 SHING WAN ROAD

TAI WAI, SHATIN, N.T.,
HONGKONG

Malaysian Growth Continues

DESPITE HAIR CONTROVERSY, THE WEST |S STILL WELCOMED

UALA LUMPUR—Right Said Fred is fine for Malaysia.
Michael Bolton is not. One has hair, the other
doesn’t.

The $40 million Malaysian music market has had
contradictions and obstacles before. Among the latest: a min-
istry of information decree to ban male singers and perform-
ers with long hair from radio, television and the print media.
It's part of the government campaign to eradicate what it calls
the “yellow culture.’

By Christie Leo

The majors embarked on a nationwide consumer educa-
tion campaign in the wake of the 87 legislation. Music fans
accustomed to buying pirate cassettes for less than $1.50 had
to deal with paying out around $3.50 for a legitimate interna-
tional title. “I’s a continuing process,” says Tony Fernandes,
general manager of Warner Music. “There is still some piracy

| MALAYSIA
Population: 18 miltion
Recorded music sales: $42 million
Repertoire: 25% domestic/45% internationai/
30% Chinese
Home video (tape) sales: $0.5 million

Sources: IFPI, MPEAA, industry estimates ' —

activity, though not of the same magnitude as in
| the 1970s or early 1980s.”

Beh Suat Pheng, EMI Malaysia managing direc-
tor, sees a few problems still with international tal-
| ent. She says a comparatively slower growth is in-
| evitable, now that the vacuum created by the

great success with mainstream acts like Roxette,

Frustrated music industry chiefs are drawing up lobbying
plans, hoping to reach an acceptable compromise with the
ministry. “If this ruling goes uncontested,” says one promi-
nent label executive, “almost every major male pop-rock act
will be ineligible for airplay.” A boom for female artists is ex-
pected, he says, half jokingly.

This issue aside—and the rules may change—Malaysia has
enjoyed significant development as a market since the 1987
Copyright Act was passed. Sales of IFPI-associated record
companies topped the $40 million mark in 1991, with $22 mil-
lion attributed to international product. Bullish sales also
helped domestic talent, with albums by some Malaysian art-
ists now capable of passing 200,000 in sales.

_J reduction of piracy is filled. “Even so, we've had

Hammer, Richard Marx, Wilson Phillips and Paula
Abdul.” Likewise, the mellow sax sound of Capi-
tol Records’ Dave Koz is highly popular here, as is Arista’s
Kenny G; Koz may even include a couple of Malaysian melo-
dies on his next album.

Activity on the top 40 of the U.S. or UK. charts sees half the
marketing battle won in Malaysia, according to several execu-
tives. Music fans closely monitor music trends in the West,
and respond positively to personal visits by foreign talent.
Spandau Ballet’s now-solo Tony Hadley (an EMI act) visited
Kuala Lumpur, and enjoyed a No. 1 hit here—before the rec-
ord was worked in other international territories. =

The Malaysian Scene

A FIRM ROCK FOUNDATION,
BUT WILL IT TRAVEL WELL?

By Christie Leo

UALA LUMPUR—There’s no shortage of talented artists

who want to make a regional impression with Malaysian

music, and certainly no shortage of desire. The chal-

lenge—as in other countries—is to forge a stvle which
Is acceptable abroad.

“We've got to be realistic,” coonments Eric Yeo, managing direc-
tor of PolyGram Records. “I’s only natural that every record com-
pany wants the best deal for its artists. But we can’t fool ourselves
into believing that we’re going to be a major supplier of world mu-
sic in the near future.” Yeo manages the Malaysian and Singapore
affiliates of his company, which is also how several of his compet-
itors operate.

Within Malaysia, it’s now possible for local artists to reach
100,000 unit sales with an album—in sharp contrast to the smaller
yield of ten years ago, when piracy was king. In at least two cases,
the numbers are even better. The country’s leading rock group,
Search, and female rocker Ella have both topped the 200,000 sales
mark. She records for EMI, Search for BMG.

Beh Suat Pheng, managing director of EMI Malaysia, asserts that
Ella—whose fierv voice sounds like a melodic Lita Ford—is primed
for bigger success, with prormotional tours planned for Singapore

Search, Malavsia’s top rockers, have hit 200,000 in sales.

and Indonesia. One of her
songs, ‘‘Layar Impian,” has
become so popular in Taiwan
that there have been Chinese
covers. “That’s the kind of re-
gional synergy we’re working
towards,” comiments Beh.

With a current roster of 18
acts, EMI has consistently pro-
moted domestic talent since
the 1950s, starting with leg-
endary singer/songwriter P.
Ramlee (known as ‘“‘the fa-
ther of modern Malay pop
music”) through to latterday
successes such as Sharifah
Aini, the recently deceased
Sudirman, Ahmad Jais, Sa-
loma, Uji Rashid and Anita
Sarawak.

“Queen of Jazz”’ Sheila Majid; at
left, Rick Loh; below, Eric Yeo

On the other hand, there

has been limited success for Malaysian

artists recording in English. Sarawak

: L was the exception which proved the

rule; two English-language albums clid

\ /7 | wellinMalaysia and Singapore, and she

i\ | also made one for EMI Germnany. In ad-

‘ | - dition, Sarawak worked the cabaret cir-

R cuit in Las Vegas for a couple of years.

Says Yeo, “Let’s not kid ourselves. If

locally produced English albums are

successful in the Far East, then we've

done our job well. That's not to say we

don't have any artists capable of an in-

ternational breakthrough—but there’s

so much competition, that it’s better to
be unique.”

Nevertheless, Search and Sheila Ma-

jid (widely known was Malaysia's

“queen of jazz') are recording in

(Continued on page 24)
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The most complete faabty in TAIWAN,
monthly capacity: 1,000,000 CDs

Qualify E Service Drice.

PRODISC has online PRE-MASTERING, CD-ROM DATA FORMATING,
MASTERING and REPLICATION at its TAIPEI/TAIWAN plant.
PRODISC is the largest manufacturer of Compact Disc in TAIWAN.
Established in 1990, PRODISC Has been the leader in Technology, Quality
and Services.

PRODISC now has expended CD-ROM services (o meet the increasing
demand for CD-ROM

PRODISC standard and services are unique, offering drop shipment,
fulfillment for any order even if small quantity.

CALL US FOR MORE INFORMATION:
International FAX: 886-2-2992366 FAX in U.S.A.: 1-818-350-3237
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//lf‘s\ Prodisc Technology Inc.

RM 801, 8F-5 NO. 1 WU-CHUNG 1ST RD.. SHIN-CHUANG TAIPEI SHIEN TAIWAN, R.O.C.
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Imagine the grand European hotels from the
turn of the century. With the style and panache of the
1920s. And you begin to get a feel for Grand Hyatt.

Enjoy its magnificent art deco interiors, exqui-
sitely crafted in every detail. Dine in six exceptional
restaurants set against the stunning backdrop of
Victoria Harbour. Or experience J]’s, dynamic
nightlife with a difference.

Grand Hyatt Hong Kong. More than a hotel.
More like a romance.

Grand Hyatt Hong Kong S RAND
1 HabouRoud HongKong - |‘|,)/-75\-U
For reservations and more information about Hyatt Hotels and Resorts worldwide, call your travel planner or toll-free (800) 233 1234.
Also Feel The Hyatt Touch at Hyatt Regency Hong Kong. "
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INDONESIAN INDUSTRY

(Continued from page 14)

clips on television.”

Concerts by foreign acts obviously help, although the Indo Se-
mar Sakti executive points out that “exorbitant ticket prices rule
out support from the low-income masses.” Among the artists
who've performed in recent times are the New Kids, Page, Gloria
Estefan, Kenny G and Julio Iglesias. And even less prominent stars
can do well in Indonesia—Sin-Drome Records chief Henry Marx
was recently surprised to get off a plane in Bali with his artist
Bobby Caldwell and discover Caldwell had a number one record
there. Says Marx, “I think these people really appreciate strong
melody and musical integrity. They’re ripe for great artists.”

ASIRI, the local association representing the major licensees,
works in tandem with the IFPl in the enforcement of antipiracy
activities, along with the country’s Justice Dept. The group is now
lobbying to have the luxury tax lowered and to study fully the ex-

tent of home taping in the country.

In a sense, the music industry mirrors similar opportunities and
obstacles confronting movie distributors, who also work through
local representatives. Says Musica’s Widjaja, ‘“The majority of the
people in this country can only afford perhaps one cassette and
one movie ticket every three months. That’s a fact we have to live
with.” =

SINGAPORE INDUSTRY

(Continued from, page 16)

artists can average 25,000 units.

The absence of singles has encouraged record companies to re-
lease hit compilations on a regular basis. This, they say, is a novel
way of tapping additional sales from the lower-income sector and
also breaking new acts who might otherwise go unnoticed. EMI’s
“Megahit” compilations have fared well, supported by crossover
TV advertising from Malaysian programming which can also be re-
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YOUR ASIA

MUSIC PARTNER

Tap into our Asian-wide distribution net-
work. We have over ten years of experi-
ence working with music specialists,
music suppliers and music retailers.

® Manage all your recording
needs - dance labels, master
deals, publishing

* Provide licensing
arrangements

® Import and export of CD’s,
records, tapes

VALENTINE

MUSIC CENTRE

Contact Steven C. H. Goh at:-

No 1 Selegie Road 01-30/31 Paradiz Centre
Singapore 0718 Tel: (65) 3387890, (65) 3391232
Telex: RS 42304 VMC. Fax: (65) 3381605,
(65) 3393084 (65) 3394558.

Raffles City PO. Box 1506 Singapore 9117

ceived in Singapore. Indie specialists like Valentine Music, best
known for its Euro-dance material, target their music demograph-
ically.

Says Ronnie Loh, managing director of Michelex, an indie spe-
cializing in budget classical and New Age labels, “It's not surpris-
ing that there are audiophile fans in an affluent market like Singa-
pore. As specialists, we're constantly on the lookout for obscure
music that appeals to a small but growing core of demanding mu-
sic fans.”

For his part, PolyGram managing director Eric Yeo contends,
“The real worth of this market is open to question. Tourists still
buy a lot of cassettes, which sell for $5.30, while wholesalers con-
tinue to export overseas.” Yeo believes regional recordings, mostly
from Taiwan and Hong Kong, have a strong following in Singapore.
The govermment-sponsored “‘Speak Mandarin” campaign is a tacit
endorsement for such repertoire. EMI Singapore managing director
David Wee agrees. “Unfortunately, we're plagued by paralle] im-
ports and by pirated and counterfeit CDs, which are either im-
ported or manufactured locally,” he says.

There are now three CD plants in Singapore; only one is used
by majors for local manufacturing. “There’s just not enough de-
mand to justify the existence of these plants,” says Lau. ‘“We need
tighter controls now or we’'ll face serious repercussions.”

The concert business is robust, with promoters bankrolling top
names. Leading firns like Jasper Productions, Sunvic and Lushing-
ton Entertainment have brought in Bobby Brown, Boy George, Paul
Simon, Eric Clapton, Debbie Gibson, Hall & Oates, Kenny G and
New Kids On The Block, who performed to near-capacity crowds.
Next year, Michael Jackson is slated for a single performance. ,

The major labels’ main problem now is strict govemment en-
forcement of censorship of explicit language and “objectionable
themes.” BMG had to withdraw the Guns N’ Roses album, “Use
Your lllusion II,” when a couple of songs were banned. Wamer
suffered a similar fate with Neil Young’s “Weld” and Color Me
Badd’s “l Wanna Sex You Up.”

Says Steven Tan, “The irony is we consistently lose out to paral-
lel importers. Speaking for the industry, I'd say we agree to abide
by our country’s cultural and social values. But the govemment
must find a way of dealing with these illegal imports, which are
haming our credibility.” =

MALAYSIAN SCENE

(Continued from page 20)

English. In a recent interview, the latter’s producer and husband,
Roslan Aziz, said production quality mustn’t be sacrificed if local
artists want to complete intemationally. He invested in an English
version of Majid’s Malay-language, pop-jazz hit, “Sinaran,” for Ja-
pan. Aziz is also banking on a new signing, Zainal Abidin, whose
debut solo Malay album is distributed by Wamer Music, for an
Asian release.

Abidin is a self-confessed beat freak; he plays local percussion
instruments like kompang, rebana and gambus, the Chinese gong
and the tabla. He is also known for his showmanship, incorporat-
ing native Iban (a North Bomeo tribe) dance poses called “ngajat.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>