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Join THE MOVEMENT fox the
true TECHNO experience!
Their debut EP contains 10
new cuts, including 4 hot
mixes of the #1 Dance smash
"JUMP!"-now exploding at
TOP 40!
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Country Widens Lead Over Top 40

But Both Radio Formats May Be Leveling off

B BY PHYLLIS STARK

NEW YORK—Paralleling the up-
surge in country album sales,
country radio has continued to en-
large its year-old lead in listener-
ship over the declining top 40 for-
mat.

During the three years since the
Billboard/Arbitron national for-
mat ratings were initiated, top 40

KIIS Gonquers
Billhoard Awards
With Five Nods

NEW YORK—Top 40 KIIS Los An-
geles wpped the 1992 Billboard Radio
Awards, winning all five of the hon-
ors for which it was nominated.

Five other stations earned three
awards each: album KLOS Los Ange-
les; urban WGCI-FM Chicago; coun-
try KPLX Dallas; urban WZAK
Cleveland; and AC WMTX Tampa,
Fla. National morning man Howard
Stern scored his first-ever win in the
air-personality category.

A total of 70 awards were split
among four program syndicators and
40 stations, representing 27 markets.
For a complete rundown of the win-
ners, see pages 75-80.

IN THE NEWS

Hurricane Blows Away
S. Florida Concert Biz

PAGE 8

Columbia Tags Bolton

PAGE 10

Travis Tritt, left, is one of the stars
building the country radio audience.
Shakespear's Sister is among the
alternative acts some top 40 stations
are starting to program.

has sunk from its high point of
15.9% of listenership in the spring
of 1989 to an all-time low of 10.5%
last spring. In the same time peri-
od, country radio jumped from
9.4% of the radio audience to
12.7%, its highest-ever share.

But the news is not all bad for
top 40 and, perhaps, not all good
for country. Top 40’s drop of just

one-tenth of a share from the win-
ter is its smallest decline in two
years, meaning the format may
have finally bottomed out. And
country may also finally be level-
ing off. The format’s 12.7% share
is a rise of just two-tenths of a
point from the winter, its smallest
gain since last summer. Country
edged out top 40 as the third-most-
listened-to format in the ratings
last summer.

The top-rated format, adult con-
temporary, advanced from 17.2%
to 18.2% during the three-year pe-
riod, while the No. 2 genre, news/
talk, went from 11.7% to 13.4%.

AC, perennially the leading mu-
sic format, also claims the most
outlets, with 364 in Arbitron’s con-
tinuously measured markets; this
represents a 12-station gain since
the winter ratings. Country, how-
ever, is a fairly close second at 314

(Continued on page 73)

W BY DEAN GRABER

RIO DE JANEIRO—As an Ameri-
can country music fan might put
it, sertaneja has gone from the
outhouse to the
penthouse.

Once dismissed as
a rural music fad by
Brazilian urbanites,
sertaneja—Brazil's
duet-sung country
music—has shed its
hayseed image,
hooked millions of
listeners, and vaulted into the na-
tional music spotlight.

Additionally, industry observ-

Rural Duos Go To Town,
Strike Chord Across Brazil

ers predict sertaneja will remain
embedded in Brazil’s popular mu-
sic culture even after its current
boom cools down.

Still, for all of its popularity in
recent years, ser-
taneja hardly is a
novel musical
genre. Since the
’20s, singing and
picking backwoods
cowboys, who al-
most always have
performed as duos,
have been crooning
about rustic romance and wide-
open spaces.

(Continued on page 97)

AIR To Base
Competition On
Billhoard Charts

NEW YORK—Active Industry
Research has decided to base
its AIR competition, in which
top 40 programmers try to pre-
dict the chart success of newly
released singles, on Billboard’s
charts, effective Oct. 5. This will
kick off AIR’s 17th competition.
AIR had previously utilized
Radio & Records’ charts.
“We are extremely pleased to
bring the excitement of the AIR
(Continued on page 83)
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"“Randy Trawvis didn't open the doors to the
new young country artists, he blew the doors off."”

greatest hits

volum e [SiS]

Featurimg his latast hit,
“1f | Didn't Have You,"

1982
Hard Rock Bottom Of Your Heart
On The Other Hand
Honky Tonk Moon
An Old Pair Of Shaes
| Told You So
Too Gane Too Long
Heroes And Friends
Deeper Than The Haller
Reasons | Cheat?*

PRODUCED BY KYLE LEHNING
except "ON THE OTHER HAND"
* AND "REASONS | CHEAT"
of LEHNING & KEITH STEGALL

BURT REYNOLDS

greatest hits

volume two

Look Heart, No Hands
Forever And Ever, Amen
No Place Like Home
Is It Still Over?

He Walked On Water
Take Another Swing At Me
Promises
Diggin' Up Bones
| Won't Need You Anymore
(Always and Forever)
It's Just A Matter Of Time
I'd Do It All Again With You*

PRODUCED BY KYLE LEHNING
except "IT'S JUST A MATTER OF TIME"
PRODUCED BY RICHARD PERRY

*CD Only

Management: Lib |

©1992 Warner Bros. Records Inc.
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That Voice Again:

He was a find at first sight, a rising star at first falsetto flight,
and, while the world recognized the former backup singer’s excep-
tional gifts the instant his pipes penetrated the troposphere on
MTV’s “Unplugged” last March, still nobody really knows Trey
Lorenz. So Mariah Carey figures it’s time we were all properly in-
troduced.

“Everybody kept asking, ‘Who’s the guy singing?’ ”” says Carey,
swiveling giddily on a stool in the control room at Manhattan’s
Right Track Studios. She is describing the since oft-retelecast mo-
ment during the live “Unplugged” taping at Kaufman Astoria Stu-
dios when Lorenz cut loose on the “Jermaine part” of her cover of
the Jackson 5’s “I’ll Be There.” Fact is, Lorenz’s aerial larynx acro-
batics at the bridge of the vintage R&B classic proved the most
crowd-pleasing eruption of vocal yearning since Carey’s own high-
pitched exploits on her May 1990 “Vision Of Love” debut.

“I really didn’t want all the fun and interest behind him with the
‘T'll Be There’ record to go to waste,” Carey continues, nodding to
the gangly, grinning Lorenz, who’s seated oppo-

Meet Trey Lorenz

the label, a cappella, just riffing and ad-libbing—and that was it.

“But we also were involved in the preparation for ‘Unplugged,’
and people kept saying to do an oldie. Two nights before the actual
show I decided on ‘I’ll Be There’ and said, ‘Trey, why don’t you sing
the male part?” We had no plans to release the show on record
when we originally did it, so the decision to put the song out as a
single was a total fluke. Eventually, we decided we should get go-
ing on his album, and we wrote two songs, the second being ‘Al-
ways In Love.””

“It all happened just like she said!” exclaims the genial Lorenz,
whose hectic discourse can rival the vivacity of his best serenades.
“I just happened to be in the room when Mariah was doing ‘There’s
Got To Be A Way,” and, you know, when you're in the studio so
long, you get bored. I was singing along with the guys, just going
along with the song, and that’s when she heard me. At that point, I
was in my junior year at Fairleigh Dickinson University, majoring
in advertising, and I had been in a group that had quickly disband-

ed called”—he whimpers—“Squeak & the Deep—

site her, “so we just went at it for about three
months, worked really hard and made this.” She
flicks the mixing console faders forward to near-
maximum volume level, while the tape begins to
roll for “Someone To Hold,” the kickoff single
(written by Carey, Lorenz, and Walter Afanasieff)
from the forthcoming self-titled Epic album, “Trey
Lorenz.”

What spills from the mixing-room monitors is a
supple soul-pop soprano, feathery but vibrantly
flexible, that’s been framed in a buoyant vocal ar-
rangement by Carey. Sailing across a glistening
tide-pool of descants from Mariah, Will Downing,
Audrey Wheeler, and Cindy Mizelle, Lorenz’s
dusky-to-dulcet vocal lead is a decisive devotional
oath, seemingly capable of any sort of coloration,
yet never flaunting its myriad strengths. On a bal-
lad this straightforward, the danger would have
been to descend into the labored yelps and modula-
tions that veteran R&B helmsman Jerry Wexler

“ ’

TOMYEARS

by Timothy White

but we were only together for a minute!”
Lorenz’s sheepishness concerning the outfit
that immediately preceded his association with
Carey is mild compared to his embarrassment with
his initial reaction to the news that “I'll Be There”
would be released as a single. Problem was, he
couldn’t honestly recall how he’d sounded on the
performance—which he hadn’t heard since the
‘Unplugged’ session—and he feared the worst. “I
was like, ‘Whoa! Let me hear it again!’ I mean,
great goodness, I think we were singing really
good that day, but I wasn’t so sure about me.” He
smirks. “I was really relieved when I listened.
“When the song actually debuted at 13 in Bill-
board,” he adds, “that’s when I really lost it—es-
pecially after growing up in a small town where
you don’t have anything else to do but watch the
charts, check the record stores, and dream.”
Most of Lorenz’s professional reveries occurred
in and around the “old railroad town” of Florence,

has described as “over-souling.” Happily, as with

album’s other top tracks (“Always In Love,” “Photograph Of
Mary,” “Run Back To Me,” “It Only Hurts When It’s Love,” and a
swirly rendition of the Commodores’ “Just To Be Close To You),
principal producers Afanasieff and Carey kept Lorenz’ arsenal of
agilities in check, reserving the gymnastics for points of legitimate
storytelling impact. Guest producer Keith Thomas, known for his
work with Amy Grant (“Baby Baby’’) and Vanessa Williams
(“Save The Best For Last”), followed a similar, tightly controlled
course with “Run Back To Me,” harnessing Lorenz’s lung power
as if shaping a series of horn solos. Consequently, “Trey Lorenz”
has the same blend of proficiency and providence that brought him
to the attention of both Carey and MTV’s viewership in the first
place.

“I met Trey in February 1990,” says Carey, “when I was work-
ing on my first album. I was recording a song called ‘There’s Got
To Be A Way,” and one of the backup singers was friends with
Trey and had brought him down to the studio for the session. I
heard someone singing all the high, top notes with me and I'm like,
‘Who is that?’ I turned around and it was Trey.

“So he kept singing backup for me, working on my ‘Emotions’
album, and then we went to Europe for appearances. Then last
summer I was doing a rehearsal for a showcase show at the Club
Tatou [in New York] and I had him sing for a couple of people at
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THIS WEEK IN BILLBOARD

S.C., where Trey grew up a proud “pine-bred” son
of Lloyd Lorenz, the director of a local job-training program, and
wife Bernice, a history teacher at local Wilson High. Both parents
sang in church, as did Trey, and he learned to read music through a
brief stretch of piano lessons. But by pure coincidence, the first
song he can ever recall singing was the Jackson 5's “I Want You
Back.” By eighth grade, he was winning talent shows with rendi-
tions of country pop like Eddie Rabbitt and Crystal Gayle’s “You
And 1.” He passed his freshman and sophomore years lending vo-
cals and keyboards to the Players, a top A0 band whose set list ram-
bled from the Romantics to the Ramonts.

The emergence of Trey Lorenz matches the equation of preco-
cious talent rewarded with enthusiastic discovery that lifted Carey
to international prominence. The two artists also share a fondness
for a certain brand of material: “I really wanted to stick to melo-
dy,” says Lorenz, “and not put out a track-oriented album so much
as a group of songs that could hopefully stand the test of time.”

Much of the warmth contained on “Trey Lorenz” may be derived
from the undisguised glee Carey found in bestowing belief and
support in the same measure they were once extended to her. Six
tracks into her listening preview at Right Track Studios, Lorenz’s
mentor can hardly contain her pride with the fruits of her protégé’s
labors.“I’'m trying not to talk too much and let the music speak for
itself,” she exults shyly, “but I think people are ready to hear him.”

I -0 MUSIC CHARTS
R&B 23  Top Albums
Radio 73  The Billboard 200 20
The Rap Column 27  Classical 36
Retail 49 Country 34
Rossi's Rhythm Section 27 :Ieatseekers g?
: azz
zlt:?’:z F;\z\t':::s ?1 Modern Rock Tracks az
Pop Catalog 56
Update 69 R&B 29
Vox Jox B7  Rock Tracks 82
HOME VIDEO Hot Singles
Adult Contemporary 73
Box Office 66  country 30
Store Monitor 58  Dance 28
Video Previews 65  Hot Latin 39
Video Rentals G2  Hot100 88
Video Sales 58 R&B 24
Top Laserdiscs §3 R&B Radio Monitor 26
z
Top 40 Radio Monitor
CLASSIFIED/ R&B Singles Sales 26
REAL ESTATE 66  Top Singles Sales 94

BILLBOARD SEPTEMBER 12, 1992

www americanradiohistorv com



www.americanradiohistory.com

Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Com-
mentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036.

LABEL LYRIC STANDS DON'T HARM FREE SPEECH

But Companies Need To Define Their Policies Better

B BY OWEN J. SLOANE

The defenders of Time Warner in
the recent controversy over Body
Count’s ““Cop Killer” and the crit-
ics of MCA’s decision to pull FU2’s
new single from distribution have
cloaked themselves in the First
Amendment as defenders of the
noble principle of free speech. In
fact, neither the First Amendment
nor the principles of free speech
has anything to do with the contro-
versy.

The First Amendment to the
U.S. Constitution is a restriction
against govermment action
abridging free speech. Nowhere in
the Constitution does it restrict
private individuals or corporations
from adopting policies that inter-
fere with, restrict, or abridge
‘“‘free speech.” Moreover, even
some government actions restrict-
ing free speech have been upheld
as being outside the scope of the
First Amendment. Pornography,
for example, is not protected free
speech. So-called “fighting words”
are also not protected.

The issue, therefore, is not the
First Amendment. It is simply
whether and under what circum-
stances a record company should
provide a platform to its artists for
the expressions of their opinions,
even though such company is not
constitutionally or legally re-
quired to do so.

Some artists’ representatives
seem to take the extreme position

that any artist can say anything at
any time and that the record com-
pany should provide a platform. To
do otherwise, they argue, would be
to interfere with artistic expres-
sion or engage in censorship.
There is no company, however,
that would ever support that posi-
tion totally.

Every broadcaster and newspa-

Monica, Calif.

per has a code of practices and pro-
cedures designed to make certain
distinctions between what is ac-
ceptable and what is not. Even the
august New York Times will print
only the “News That’s Fit To
Print.”

Record companies, too, have
long exercised discretion by re-
quiring changes in artwork or de-
letion of certain songs from rec-
ords, based upon their judgment of
what is acceptable or proper for
them to be associated with. While
some of these decisions are made
on the basis of legal considerations
(i.e., potential lawsuits or criminal
liability), many are made solely on
the basis of corporate policy. Cyni-

‘Each label draws
its own lines, based
on its own views
and needs’

Owen J. Sloane is a veteran
entertainment business
attorney based in Santa

cally, one could say that these deci-
sions are economically based:
Whatever sells is acceptable;
whatever does not is censored.
However, this does not appear to
be true.

While the management of a com-
pany is responsible to its share-
holders to make a profit, no corpo-
ration would want to be seen as so
insensitive to the
noneconomic con-
cerns of its share-
holders, its custom-
ers, and the general
public as to ignore
the content of the
products it sells.
While controversy
of the kind associat-
ed with the Body
Count record might
increase sales in the short run,
public perception of a giant corpo-
ration as insensitive, “money-
grubbing,” or lacking in social re-
sponsibility could be extremely
damaging in the long run.

On the other side of the coin, the
noncommerciality of a project does
not always preclude its distribu-
tion. Some companies will release
records about subjects that have
generally limited appeal for rea-
sons other than commerciality. Ac-
cordingly, the profit motive is not
the sole reason for distinguishing
what is acceptable from what is
not.

Every day, record companies
make decisions about what they

think is appropriate and what they
do or don’t want to be associated
with. Each company draws its own
lines based upon its own views and
perceived needs. Is this censor-
ship? Yes, for that particular com-
pany, but that company’s decision
does not prevent the artist from
finding another label that sup-
ports his or her viewpoint or does
not mind being publicly associated
with it.

While record companies should
not lower their standards or aban-
don discretion over the material they
choose to release, they could use a
clear-cut code of practices and stan-
dards, so that artists would know in
advance what is acceptable to their
record companies. Not only would
such a code help the artist, but it
would also help the label by eliminat-
ing the confusion and embarrass-
ment that can result from dealing
with each case in an ad hoc and dis-
organized manner.

Such codes would have to be en-
forced in a reasonable but consis-
tent manner so artists would know
up front what to expect. Of course,
changes would need to be made
from time to time in order to adjust
to experience or to changing mores
or opinions, but at least some de-
gree of certainty could be achieved.
More importantly, companies and
artists could deal with issues of pri-
vate censorship out in the open,
rather than pretending they do not
exist and that each company is com-
mitted to total free expression.

VOICES CARRY

BOOMERS’ ASCENT MAY BRING BIG CHILL TO RAP

For the first time ever, “baby boom-
ers” occupy three of the four slots on
the major-party national political tick-
ets. In terms of music or pop culture,
this would not be especially impor-
tant, except for the fact that Dan
Quayle, Bill Clinton, and Al Gore’s
wife, Tipper, have been strongly criti-
cal of the state of popular music.

As boomers, Quayle, the Gores,
and Clinton had a vastly different re-
lationship to the music of their time
period than George Bush did to his.
They were all in their teens when Mo-
town, the Beatles, and the other pow-
erful music of the '60s exploded.
Quayle does not discuss popular mu-
sic in terms of his aesthetic likes and
dislikes, but Clinton happily talks
about Elvis and plays the King’s
songs on his saxophone. During the
Democratic National Convention,
Aretha Franklin sang the national
anthem, and Fleetwood Mac’s “Don’t
Stop” brought the proceedings to a
close. A nation watched as the Demo-
cratic Party was taken over by the
“Big Chill” generation.

The entertainment industry cannot
afford to underestimate the impor-
tance of this coup. The turbulent dec-
ade of the '60s is remembered as

much by its sound as its fury. Is it
just chance that the emergence of
Motown and the triumphs of the civil
rights movement seemed to coincide?

If we consider this parallelism, we
can learn something about the per-
ception of rap in our society today.
Though most of it is simple dance
music and the kind of ‘“dumb pop”
that has been around longer than itsy
bitsy teenie weenie polkadot bikinis,
rap also includes a strong explicit and
violent strain. This is what has given
the music a “bad rap.” It's not the
carefree and happy music of the '60s
that today’s parents remember.

During that decade, Berry Gordy
called Motown the Sound of Young
America. It provided an exuberance
that reflected the hope and good feel-
ings of an optimistic nation, confident
that it could solve all its social ills. If
rap is the new Sound of Young Amer-
ica, what does that say about our
country today? Whereas Motown had
diverse voices expressing idealism,
today the voices cry rage and pessi-
mism. Yes, there is humor, but it of-
ten seems a cynical and empty sort.
All too often, a hostile voice is accom-
panied by a blast of buckshot.

The question that is not often

asked is: How different is this from
society and the entertainment indus-
try at large? I believe that this is the
central issue. Whether violent raps
reflect actual society (as rappers as-
sert) or whether the artists are just
selling their own fantasies (as many
critics argue), one thing is clear: As
decided by the marketplace, we have
created and affirmed a culture that
celebrates excellence in horror.

Precisely because this situation
crosses racial lines and applies to all
forms of entertainment, from records
and books to films and home video, it
affects all of us. The producers of
most of the big movies are white, and
the producers of hardcore rap rec-
ords are black; but black children
flock to horror movies and white kids
purchase “Body Count.” Critics of all
races and genres find excellence in
the depiction of psychotic '30s Chica-
go gangsters as much as they do in
the exploits of '90s Compton rap
gangstas. We all quietly buy into this
awful excellence.

It is easy to give in to the temp-
tation to condemn (as Michelle
Shocked did in a recent Commen-
tary) or ban (as Charlton Heston
asked at a recent Time Warner

shareholders meeting) awful, hor-
rifying types of art. In our hearts,
though, we know that censorship
is not the answer.

If rap is merely the most obvi-
ous signal pointing us toward a
consideration of the current state
of popular culture, how does the
entertainment industry respond?

Unless the creative community
at least recognizes the signifi-
cance of its cumulative product—
the “‘culture of excellence in hor-
ror’—it will remain vulnerable to
attacks from politicians of every
stripe. Therefore, we must ask
these questions: Why is this our
art? Are chaos and pessimism the
only fruits that we can find in this
decade? In this cynical age, is
there no hope or light in the dark-
ness of insanity?

Let us consider the situation.
Otherwise, there may soon come a
day when the “Big Chill” genera-
tion—unlike its parents, who nev-
er fully understood the rock’n’roll
insurgency or the counterculture
that it spawned—produces the ul-
timate Big Freeze.

Robert A. George
Annapolis, Md.

LETTERS

WRONG TARGET

The music industry’s generally
horrified reaction to Sen. Albert
Gore’s Vice Presidential nomina-
tion, due to his wife Tipper’s activ-
ities as a founding member of the
Parents’ Music Resource Center,
was understandable. After all,
Tipper Gore came to symbolize
censorship of rock music in the
mid-"80s, thanks to a campaign
that was at times hilariously mis-
guided and, at other times, down-
right McCarthyesque. But the
fact remains that Tipper Gore, at
this juncture in the nation’s his-
tory, is the least of our worries.
Our true enemies have been in
power and growing steadily stron-
ger for 12 long years.

The Reagan and Bush adminis-
trations have catered to the ultra-
right wing for so long that they’ve
made considerable inroads into
public and private life. Whereas
Tipper Gore lobbied for volun-
tary record labeling, many con-
servative Republican politicians
(and a few Democrats, too) have
lobbied for even harsher mea-
sures, such as mandatory label-
ing, punishable by law. Tipper
Gore actively opposed such legis-
lation and even lobbied against it
in Louisiana.

The Republican administration
has given extra leeway and visibil-
ity to extremist groups that con-
tinually seek to undermine our
Constitution and its most hal-
lowed principles. These groups
won't go away if we elect a Demo-
cratic president. But with a fresh,
progressive administration, they
won’t command the political pow-
er they currently wield.

Don Kaye
MJI Broadcasting
New York

ACCEPT NO SUBSTITUTE

The letter in Billboard’s July 11 is-
sue from the creators of the man-
nequin seated at the Marriott
Marquis Hotel's mechanical piano
completely misses the point of
Robin Goldsby’s June 6 article.
Nobody claims that stuffed dolls
deprive musicians of employ-
ment—how could they? But to
call the Marriott’s automated pi-
ano a “technological advance” is
ludicrous: player pianos and other
recording devices have been
around for decades.

Music lovers know there’s no
substitute for live performers,
even in hotel lobbies. After all,
preprogrammed devices can’t
play requests, accompany singers
in their favorite keys, or vary the
style of their performances to suit
the occasion. The suggestion that
pianist Goldsby should program
electronic devices or otherwise
prerecord her performances ex-
poses the artistic insensitivity of
those who claim to be “engaged in

another art form’: constructing
tuxedo-clad stuffed animals.
John Glasel

President, Local 802
American Federation of Musicians
New York
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Frank Sinatra has said, “For
my money, Tony Bennett is the
best singer in the business.”

What be-ter way to return that
compliment than “Perfectly Frank,”

the brand new album from Tony
Bennett—24 intimate renditions of

the great torch and saloon songs of Frank
Sinatra, backed by Tony’s long-time
touring group, The Ralph

Sharon Trio.

Look for Tony everywhere this year:
non-stop touring, TV performances,
in-store eppearances, intimate 1nterviews,

and more.

Tony Bennett
“Perfectly Frank”

Featuring “Call Me Irresponsible,”
“Night And Day,” “Here’s That
Rainy Day,” “I've Got The World
On A St-ing” and “A Foggy Day.”

Also available: the deluxe Boxed Set,
“Forty Years: The Artistry Of Tony
Bennett,’«. and coming soon, “A
Family Christmas,”sv. ... the new

home viceo.

Produced by Andre Fischer for
K.S.E. Enterprises.
Executive Producer: Danny Bennett.

COLUMBIA
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BIEM Chief Hits Labels, Pub Units

Sikorski Charges Lower-Fee Collusion

M BY MIKE HENNESSEY

HAMBURG—In an unprecedented
and uncompromising attack on the
big guns of the international record
industry, Dr. Hans Sikorski, chair-
man of the BIEM general assembly
and senior vice chairman of the board
of GEMA, has charged that the five
global majors are colluding with their
publishing arms to downgrade royal-
ty payments to rights owners and to
undermine the position and influence
of the continental European authors’
societies.

“Simultaneously,” Sikorski tells
Billboard in an exclusive interview,
“we have British and American pub-
lishers contemplating setting up their

own centralized bodies to collect me-
chanical royalties direct from record
companies, and record companies
seeking to reduce royalty payments
and to extract cash from rights own-
ers to help the funding of new sound-
carrier formats.

“How remarkable that these two
initiatives happen at the same time.
My suspicion is that this is a concert-
ed strategy to put the authors’ societ-
ies under pressure. Was the decision
of the British publishers to create
their own central licensing system
really made by the board of the Mu-
sic Publishers’ Assn., or by the law-
yers and accountants of the major
record companies?”’

Sikorski points out that the cre-

Andrew Devastates South
Florida’s Goncert Business

M BY JOHN LANNERT

MIAMI—If Hurricane Andrew’s
deadly attack on the southern sub-
urbs of Miami has given South Flor-
ida retailers a bad cold, then the
Aug. 24 storm has left local concert
promoters suffering from pneumo-
nia.

In contrast to the bent but not
broken plight of area retailers (Bill-
board, Sept. 5), both of South Flori-
da’s top two promoters—Cellar
Door Concerts and Fantasma Pro-
ductions—contend that Hurricane
Andrew is blowing away the con-
cert market in South Florida.

“The hurricane has killed ticket
sales,” says Jack Boyle, president
of Fort Lauderdale-based Cellar
Door. “The economy here is going
to be hurting for quite a while.”

Boyle says he canceled several
“smaller shows,” but his overall
concert schedule remains intact for
the near term. Still, Boyle points out
that the hurricane has softened the
already weak concert market, par-
ticularly in Miami.

Fantasma president Jon Stoll,
whose company is located 70 miles
north of Miami, in West Palm
Beach, also canceled several shows,

including Hammer’s Sept. 1 concert
in West Palm Beach and En Vogue’s
Saturday (12) show at Miami’s
James L. Knight Center.

Like Boyle, Stoll contends that
the long-term future for South Flor-
ida’s concert market looks grim.

“How can we ask people to buy
concert tickets when they have no
jobs, no homes, and nothing to eat?”
asks Stoll.

However, Cellar Door is produc-
ing a hurricane relief benefit con-
cert to be toplined by Gloria Estefan
(see story, page 95).

On the retail side, Hurricane An-
drew’s destruction of record stores
in Homestead and Cutler Ridge was
uniform and total. Curfews and
business interruptions caused by
cleanup and construction crews
have further slowed sales in stores
less impacted by the storm.

But, according to Ann Lieff, pres-
ident of Miami-based Spec’s Music
and Movies, the expected construc-
tion boom and reopening of Home-
stead Air Force base presages pros-
perous times for retailers through-
out South Florida.

“I think the future in the next
month or two looks good right now

(Continued on page 95)

ation of a central licensing body by
the MPA in the U.K. would involve
the nonrenewal of all reciprocal
agreements between the Mechanical
Copyright Protection Society and the
continental authors’ societies; he
adds that many of these agreements
still have years to run.

“It would also mean the cancella-
tion of all subpublishing agreements
between British publishers and conti-
nental publishers—but many sub-
publishing deals are for the duration
of the copyright,” he says.

Sikorski also claims the MPA’s
plan, far from serving the interests
of British publishers and composers,
would be against their interests be-
cause record companies would be en-
titled, under European Community
law, to pay mechanicals to the UK.-
based body at the British rate of 8.5%
of the dealer price—instead of the
continental rate of 9.5%.

“I accept that, theoretically, it
would be feasible for British and
American publishers and the major
record companies, respectively, to
grant and acquire licenses without
the services of the continental Euro-

(Continued on page 98)

M BY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES—As the dust set-
tles on this year’s Video Software
Dealers Assn. convention, some
program suppliers are continuing
to question the trade show’s effec-
tiveness. Other exhibitors say
they are pleased with the conven-
tion and impressed by VSDA’s
ability to continue attracting large
numbers amid the ongoing reces-
sion.

While the annual Las Vegas get-
together generally receives high
marks from the supply side, a
number of exhibitors say they are
frustrated by the convention’s for-
mat. Specifically, they cite poor
floor traffic, repetitive and dull
seminars, and too much distract-
ing activity away from the main
show area.

Others question the return-on-
investment for floor exhibits as
well as the expense of bringing ce-
lebrities to VSDA merely to sign
autographs.

Some Exhibitors Question
VSDA Meet’s Effectiveness

According to one supply-side ex-
ecutive, “This VSDA confirmed
more strongly what I felt before
the show: that there was no rea-
son for the show to exist. We went
and spent tons more money than
we ever have before. But we are
still seeing the same customers.
We could have given each of the
5,000 retailers lots of free product
for what we spent on the show.
The return just isn’t there. VSDA
is chasing too few retailers.”

On the other hand, a number of
exhibitors say they were pleased
with the July 26-29 show.

“It was the best VSDA we ever
had,” says J.D. Mandelker, presi-
dent of wholesale firm Sight &
Sound Distributing of St. Louis.

Despite the drop in overall at-
tendance from 12,500 to 11,000,
Mandelker says the turnout was
good “especially when you consid-
er we are in the ninth quarter of
the longest recession we've ever
had.”

As one of the sponsors of an

(Continued on page 95)

Bobby’s Back. MCA executives throw a release party for Bobby Brown’s new MCA album, “Bobby,” whose first single,
“Humpin’ Around,” has reached the top five on the Hot 100. The release party was also the first satellite radio broadcast
from a DCC source; the live radio program, hosted by comedian Sinbad, was broadcast to more than 100 stations and
featured the debut of seven songs on “Bobby” from a DCC tape. Shown, from left, are Andy Nelkin, assistant GM, home
audio division, Matsushita Electric Corp. of America; David Weitzner, president, worldwide marketing, MCA Recreation
Services Group; Al Teller, chairman, MCA Music Entertainment Group; Whitney Houston; Brown; Sid Sheinberg, president,
MCA Inc.; Richard Palmese, president, MCA Records; Ernie Singleton, president, black music division, MCA Records; and
Louil Silas Jr., executive VP of A&R/artist development, black music division, MCA Records.

Julien Temple To Key Billboard Music Video Gonfab

LOS ANGELES—Julien Temple, the
innovative director of feature films,
music videos, and commercials, will
keynote the 14th annual Billboard
Music Video Conference & Awards.
The conference—which attracts mu-
sic video marketers, promoters, pro-
grammers, producers, and direc-
tors—will be held Nov. 4-6 at Ma Mai-
son-Sofitel here.

Other conference highlights in-
clude an opening-night showcase for
the newest music videos from spon-
soring labels and the presentation of
the annual Billboard Music Video
Awards, which honor the top videos
in five genres: pop/rock, R&B/rap,
country, dance, and Latin. This year’s
awards program will be hosted by
Peter Noone, the former leader of
Herman’s Hermits who now hosts
VH-1’s “My Generation.”

Temple is among the most in-de-
mand music video directors. He has
created clips for the Rolling Stones,

David Bowie, the Kinks, Janet Jack-
son, Tom Petty, Johnny Gill, Wilson
Phillips, and other tops acts. He also
directed “At The Max,” the Rolling
Stones’ IMAX film, and other fea-
tures (“Absolute Beginners,” “Earth
Girls Are Easy”) and numerous TV
commercials. His production compa-
ny, Nitrate Films, has offices in Lon-
don and L.A.

Temple will deliver his keynote
speech at 9:30 a.m. Nov. 5. The ad-
dress will be followed by the annual
“Artists’ Panel,” chaired by Billboard
talent editor Melinda Newman.

The conference schedule also in-
cludes programming forums in four
musical genres:

o R&B/Rap—moderated by Milli-
cent Shelton of fAt Productions, a
New York music video production
company.

o Country—moderated by Bill-
board director of country music oper-
ations Lynn Shults.

¢ Dance—moderated by Rusty
Garner of Endless Music, a New Jer-
sey-based independent music video
promotion firm.

o Contemporary Christian—moder-
ated by Tom Green of Light Music, a
syndicated music program seen in
more than 80 markets.

Here is a rundown of other panels:

o “The Radio/Video Connection”—
an examination of the growing inter-
action between the two media in local
markets. The panel will be moderated
by Billboard music video editor Debo-
rah Russell.

o “A View From The Top”—a two-
part session with decision makers in
the music and video fields. Part I, mo-
derated by Billboard managing editor
Ken Schlager, will sample the opin-
ions of top record company and artist
management figures. Part II will fea-
ture programmers from the major
national music video networks and
will be moderated by Paris Barclay,

president and co-founder of New
York-based production company
Black & White Television.

¢ “Is Music Killing The Video In-
dustry”—a discussion of creative is-
sues organized by the Music Video
Producers Assn. and moderated by
MVPA president Paul Flattery of
FYI, an L.A -based production firm.

The conference also will include a
Round-table Breakfast session cover-
ing a variety of topics in small group
settings. The round-table discussions
will be coordinated by the Music Vid-
eo Assn., which will hold its fall meet-
ing as a prelude to the conference on
Nov. 4.

Early-bird registration costs $325
and is available until Oct. 2. A regis-
tration form appears on page 41 of
this magazine.

For further information on regis-
tration or sponsorship opportunities,
call conference director Melissa Su-
batch at 212-536-5018.

Historic Decision
Empowers Swiss
Anti-Pirate Forces

ZURICH—The Swiss record in-
dustry is to crack down on pi-
rate and bootleg recordings cir-
culating in Switzerland follow-
ing a historic decision made by
the Federal Court in Lausanne
giving protection to artists’ per-
formances on sound carriers
for a period of 50 years from
the date of the recording, re-
gardless of the country of ori-
gin.

The landmark decision, reached
Aug. 18, brings to a close a legal
battle between Swiss independent
record company Gold Records and
BMG-Ariola that has been in pro-
cess since 1987.

(Continued on page 86)
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Sony Lists Bolton Set At $16.98
Follows CEMA Lead On Brooks’ ‘Chase’

M BY ED CHRISTMAN

NEW YORK—On the heels of
CEMA'’s announcement that Garth
Brooks’ new album, “The Chase,”
will be priced at $16.98 list, Sony
Music Distribution has revealed
that Michael Bolton’s upcoming Co-
lumbia album will be released at the
same price point.

Bolton’s ‘““Timeless (The Clas-
sies)” will bow in stores Sept. 22—
also the date of Brooks’ release—
and, like “The Chase,” it carries a
wholesale cost of $10.70. Sony is of-
fering accounts a 3% discount for
their initial buy-in, compared with
5% for the Brooks title.

While retailers are reacting with
dismay to Sony’s announcement,
Paul Smith, president of Sony Music
Distribution, says the price increase
is justified.

“We haven’t had a really mean-
ingful price increase for many
years, and for the last few we have
been holding off on it because of the
economy,” he explains. ‘““We
thought the economy was going to
begin improving earlier this year,
but that didn’t happen. On the other
hand, the record business is pretty
good, compared to other sectors.
Also, in all the other entertainment
businesses, from ticket prices at
sporting events to hardcover books
to even ice cream cones, everybody
has raised prices. With our costs go-
ing up, we felt that now was the
time to make the price increase.”

Smith notes that, in following
CEMA’s lead, Sony issued the title
at a $10.70 box-lot cost, allowing re-

tailers to achieve a 37% gross mar-
gin if the album is priced at list-
equivalent. Historically, CD pricing
has resulted in a gross margin of
only about 35% for merchants, he
points out.

But retailers don’t seem thankful
for the favor.

Dave Roy, senior buyer at Alba-
ny, N.Y.-based Trans World Music
Corp., which runs some 570 music
stores, says, ‘“We certainly are not
happy about the Bolton price. I still
feel that the CD is a building cate-
gory, and to raise list price at this
time in this economy is a detriment.
Apparently, the labels don’t pay at-
tention to what goes on around
them. They are in their own world.”

Pending Loss

M BY JEFF CLARK-MEADS

LONDON—RBritish independent la-
bels will lose their most important
global shop window later this month.

Domestic trade magazine Music
Week is to drop the new-look indie
chart after its Sept. 19 issue, leaving
the record companies wondering how
they will present their wares to the
world.

The move has caused much con-
sternation in the indie sector, where it
is felt new labels, already beset by re-
cession and consumer and media apa-
thy toward cutting-edge music, face
a tougher time than ever in trying to
become established.

“It makes it impossible for them,”

B BY THOM DUFFY

NEW YORK—President George
Bush is the lead vocalist on a new
dance single that turns the Presi-
dent’s past pledges on taxes and
other issues into political satire.
The President’s own speeches are
edited over a dance track on “Read
My Lips,” credited to A Thousand
Points Of Night and composed and
produced by Grammy-winning pro-
ducer and performer Don Was.
The Polydor Records single has
aired on numerous radio stations,
including top 40/dance WQHT (Hot
97) New York, modern rock KROQ
Los Angeles, and top 40s KRNQ
Des Moines, Iowa; WDJX Louis-
ville, Ky.; WXXL (XL106.7) Orlan-
do, Fla.; KKRZ Portland, Ore.; and
WWKX Providence, R.L., primarily
as a novelty track during morning-
drive shows, the label reports. It
will be released to retail Tuesday (8)
as a 12-inch vinyl and CD single.
“Read my lips! No new taxes,”

Don Was Gives ‘Lips’ Service
To Bush Quotes On New Song

Bush is heard declaring as the
rhythm pumps beneath his voice. “I
will not raise the taxes on the work-
ing men and women of this coun-

A moment later, Bush is heard on
the track explaining his “flexible
freeze” to control the federal defi-
cit, his much-criticized retreat from
his “no new taxes” pledge.

In another sound bite, Bush says
he is “not going to change” his posi-
tion against legalized abortion. A
moment later, in another snippet,
he says: “You know, there has been,
I confess, an evolution in my posi-
tion.”

Yet another segment strings to-
gether Bush’s statements on the
nation’s financial health. “The econ-
omy is strengthening. The economy
is on the right track. I'm not pre-
pared to say we're in a recession.”

Was says the idea for the track
emerged in conversation several
months ago. After audio and video

(Continued on page 95)

Doug Smith, a buyer at the 96-
unit, Pittsburgh-based National
Record Mart, says the $16.98 list
price “sucks.” Even with the added
margin, he says, “Sony may call it a
$16.98, but we call it a $17.98.”

Those two buyers, as well as oth-
ers contacted for this story, say the
higher suggested list won’t impact
the way they order the title, but it
likely will affect its retail price.

Roy says, ‘“We will be competitive
on pricing, but we won't give these
things away. We will pay attention
that Bolton is [at] a higher list and
not carrying much of a deal. Some
of these [$16.98] superstar items
may be out there in the stores at a

(Continued on page 98)

We Are Amused. Roger Waters drops by the Museum of Broadcasting in New
York for a listening session of his new Columbia album, “Amused To Death.”
Shown, from left, are Columbia president Don lenner; Waters; and Sony Music
president Tommy Mottola.

0f UK. Indie Chart Upsets Label Execs

says Steve Mason, chairman of domi-
nant indie distributor Pinnacle and a
sector representative on the council
of the British Phonographic Indus-
try.

In a letter to Music Week published
by the magazine, Mason and two fel-
low BPI council members from the
indie sector, Beggars Banquet man-
aging director Martin Mills and China
Records chief Derek Green, lamented
the loss of the published chart.

They stated, “What is important is
that the U.K. music scene is exciting
largely because of the opportunities
for progress that the independent
sector offers the have-nots, of what-
ever musical persuasion.

“Take away the charts and you

take away, in the end, the opportuni-
ty for new music of the future.”

In explaining his reasons for drop-
ping the chart, Music Week editor
Steve Redmond referred to the cre-
ation in May of new criteria for the
indie listings (Billboard, May 23). To
be eligible under the new criteria,
product has to have indie distribution
and be “broadly of the indie genre.”
The new rules exclude mainstream
pop and MOR from the charts; previ-
ously, all indie-distributed product
had been eligible.

Redmond wrote that he felt there
should be two charts: one covering
only indie-distributed product and
one for all product in the indie style.
He described the current chart as a

compromise ‘“‘which is neither fish
nor fowl—a pig’s ear of a chart.” He
said it was “rejected by almost every-
body.” Consequently, the listing will
run in the magazine for the last time
in the Sept. 19 issue.

Chart Information Network, which
compiles the indie listings from data
supplied by Gallup, says it will contin-
ue to produce and market the chart.
It currently has two customers for
the chart, the U.K.’s Today newspa-
per and MTV Europe.

However, CIN chief executive
Adrian Wistreich describes MTV Eu-
rope’s use of the chart as “piece-
meal.” No music magazines, consum-
er or trade, buy the chart.

(Continued on page 95)

Rock Show Deal At H'wood Bowl Draws Ire
Promoters Protest Exclusivity; Neighbors Fear Noise

M BY CARRIE BORZILLO

LOS ANGELES—The Los Angeles
Philharmonic Assn.’s plan to sign an
exclusive, multimillion-dollar con-
tract with Andrew Hewitt and Bill
Silva Presents to produce rock con-
certs at the Hollywood Bowl has
raised the ire of other promoters and
people who live near the historic ven-
ue.

Martin Fleischmann, whose firm,
Rum and Humble, provides consult-
ing services to the San Diego-based
promoters, introduced them to his fa-
ther, Ernest Fleischmann, executive
VP and managing director of the or-
chestra association. Several other lo-
cal promoters are upset because they
were not invited to submit bids.

Speaking on behalf of the Los An-
geles County Board of Supervisors,
Richard Dixon, chief administrative
officer of L.A. County, said at the
board’s meeting here Sept. 1 that the
association was not wrong in not ask-
ing for competitive bids, since “the
private sector isn’t familiar with the
bidding process, anyway.”

The orchestra association, howev-

er, has a different explanation. “For
the past several years, Ernest
Fleischmann has wanted more pop/
rock concerts,” says Hollywood Bowl
GM Anne Parsons. “And, in the past,
promoters never showed much of an
interest. Bill Silva has showed inter-
est, and now that other promoters
see this opportunity, they’re now in-
terested.”

Alex Hodges, VP of Nederlander
of California, one of the principal pro-
moters here, said he would be inter-
ested in making a proposal if he were
allowed to do so; he believes others
feel the same way.

Hodges was surprised to learn that
the contract with Hewitt and Silva
had not yet been signed. “When we

(Continued on page 95)

Ticketmaster Reverses Service-Charge Policy

LOS ANGELES—Ticketmaster, the
nation’s largest computerized ticket
distributor, reversed a longstanding
policy Sept. 1 and began to refund
service charges on tickets to canceled
or postponed concerts.

The new policy is in effect until the
end of 1993, and will be reviewed an-
nually, says Ticketmaster CEO Fred
Rosen. He says he initiated the move
as a reaction to the increase in can-
celed and postponed concerts this
season.

“I can’t ever remember a summer
as irresponsible as this; right now the
integrity of this business is being se-

verely challenged,” Rosen says.
“Drastic times call for drastic mea-
sures.”

Rosen estimates the policy could
cost Ticketmaster between $2 million
and $4 million per year.

He maintains Ticketmaster earns
the service charge when the consum-
er orders the ticket and the service is
performed, but he notes the new poli-
cy was just one way Ticketmaster
could attempt to restore consumer
confidence in the troubled concert in-
dustry.

“Sometimes you have to make dif-

(Continued on page 95)
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Led Zep Leads In Aug.
Certs Of Gold, Platinum

E BY PAUL GREIN

LOS ANGELES—Led Zeppelin domi-
nated the gold and platinum certifica-
tions in August in much the same
way that it dominated rock’n’roll
throughout the "70s.

The band’s four-CD boxed set,
“Led Zeppelin,” was certified at 3 mil-
lion, signifying sales of 750,000 units.
In addition, the band’s second album,
from 1969, was certified at 6 million
and its third album, from 1970, was
certified at 3 million. And “Remas-
ters,” a recent distillation from the
boxed set, went gold. Led Zeppelin's
10 multiplatinum albums have sold
more than 45 million copies in the
U.S. alone. Only the Beatles have
sold more albums. Their multipla-

VJN’s Orgel Is
Replaced In
Exec Shakeup

LOS ANGELES—Miami’s Video
Jukebox Network has realigned
its management team, terminat-
ing president Andrew Orgel and
replacing him temporarily with J.
Patrick Michaels Jr., chairman of
the VJIN board of directors.
Michaels was named acting
president and acting CEO of the
company. In addition, Vincent
Monsey, a member of the compa-
ny’s board of directors, has been
named to the newly created posi-
tion of COO. He will oversee the
network’s day-to-day operations.
Monsey formerly was the manag-
ing director of VIN’s U.K. subsid-
iary.
VIN operates The Box, an in-
teractive cable-TV network that
allows viewers to program music
(Continued on page 101)

RECORD COMPANIES. Eric Thrasher is
named VP of black music promotion
for Reprise Records in Burbank,
Calif. He was national promotion di-
rector for Motown.

Tom Gorman is appointed VP of
promotion at the Imago Recording
Co. in New York. He was VP of pro-
motion at Chrysalis.

Jason Whittington is promoted to
VP of sales for Geffen and DGC Rec-
ords in Los Angeles. He was national
sales director.

The PolyGram Group in New York
names Richard Bauer VP of market-
ing, catalog development, and Harry
Weinger director of A&R, catalog de-
velopment. They were, respectively,
project director for Sony Music’s
Legacy reissue program, and direc-
tor of an independent production,
writing, and consulting firm.

Columbia Records in New York
promotes Todd Bisson to national di-
rector of alternative music promotion

tinum total: 56 million.

Two other boxed sets were certi-
fied gold in August by the Recording
Industry Assn. of America: Elvis
Presley’s “The King Of Rock’n'Roll:
The Complete 50’s Masters’ and
“Crosby, Stills & Nash.”

Two debut albums went multipla-
tinum. Kris Kross’ “Totally Krossed
Out” topped the 3 million sales mark;
Pearl Jam’s “Ten” topped 2 million.

Two albums on L.A. Reid & Baby-
face’s LaFace label—distributed by
Arista—went platinum in August.
The “Boomerang” soundtrack went
gold and platinum simultaneously;
TLC’s “Ooooh...On The TLC Tip”
moved up to platinum.

Arista’s country division also hit

(Continued on page 98)

Patti Rocks. MCA recording artist Patti Smyth announces her new publishing
and administration agreement with EMI Music Publishing. Smyth recently
released a new self-titled album on MCA. The single, “Sometimes Love Just
Ain’t Enough,” a duet with Don Henley, is in the top 20 of Billboard's Hot 100.
Shown, from left, are Ina Meibach, head of Meibach Entertainment; Robert H.
Flax, executive VP, EM| Music Publishing Worldwide; Martin Bandier, chairman/
CEO, EMI Music Publishing Worldwide; Smyth; and John Sykes, executive VP of
creative operations, EM| Music Publishing.

Motown Jazzes It Up With New Imprint

Connors, Milira Among Acts On McKeever-Helmed Label

# BY JANINE McADAMS

NEW YORK—Motown Records has
made official the formation of its new
jazz label, MoJazz. The long-antici-
pated imprint, headed by Motown se-
nior VP of A&R/GM Steven Mec-
Keever, will be unveiled at a Sept. 24
gala at the Museum of Flying in San-
ta Monica, Calif. According to Mc-
Keever, the label's unveiling coin-
cides with the yearlong 75th anniver-
sary of the first jazz recording.
MoJazz represents a diversifica-
tion in the “new” Motown, which has
distinguished itself under CEO/presi-
dent Jheryl Busby as a breeding
ground for successful young
R&B/pop acts, including Johnny Gill,
Shanice, Boyz II Men, and Another
Bad Creation. The label has never be-
fore been associated with jazz artists.
The new label is the brainchild of
McKeever, who proposed the idea of
a jazz division to Busby when he was
first brought on board as senior VP
of A&R in 1989. And while other ma-

EXECUTIVE TURNTABLE

GORMAN

THRASHER

and appoints Christina Murray di-
rector of black music publicity. They
were, respectively, national manager
of alternative music promotion for
Columbia and VP of artist develop-
ment at Def Jam.

John Spielberger is promoted to
director of finance for the RCA Rec-
ords Label in New York. He was
manager of finance.

Mary Hyde is appointed national
publicity director for Warner/Re-
prise Records in Nashville. She was
director of artist relations for
Warner Bros. Records in New York.

jor labels operate jazz divisions,
McKeever says MoJazz will defy tra-
ditional definitions. “MoJazz repre-
sents a label without walls or limita-
tions, conceived as a vehicle for ex-
perimentation in music,” he states in

VA2

a press release.

In a phone interview, McKeever
says the formal announcement of
MoJazz was delayed while he firmed
up the roster and completed record-
ing the first few acts. The MoJazz im-
print will be distributed by PGD. No
new promotion and marketing people
will be added at Motown at this time,
but McKeever says “we’ll be able to

WHITTINGTON

Uptown/MCA Records in New
York appoints Sean Combs senior di-
rector of A&R, Tara Geter director
of A&R, James Earl Jones co-direc-
tor of A&R, Lisa Cambridge nation-
al director of publicity, Mel Smith na-
tional director of promotions, Brett
Wright director of marketing, and
Jodi Riddick director of video pro-
motion. They were, respectively, di-
rector of A&R for Uptown/MCA, di-
rector of publicity at Soul Records,
national director of rap promotions
and marketing at Uptown/MCA,
president of We-Three Marketing,

branch out in terms of staff” when
necessary.

Artists on the MoJazz roster are
veteran drummer/producer Norman
Connors, who previously charted hits
for Buddah and Arista in the '70s;
Motown vocalist Milira; former Wyn-
ton Marsalis pianist Eric Reed; R&B
funk-fusion multi-instrumentalist
and former Miles Davis band leader
Foley; guitarist Norman Brown; and
Brazilian band Terra Sul, which has
played with guitarist Pat Metheny.

The first MoJazz release will be the
single “Too High,” a cover of the Ste-
vie Wonder tune, by Norman Brown,
from his album, “Just Between Us.”
Both album and single are due this
month. Brown, and perhaps other
artists on the roster, will perform at
the Sept. 24 gala.

Milira, who is signed to Motown via
a pact with Apollo Theatre Records,
has her second album, “Back Again,”
on the Top R&B Albums chart.

“Milira is still an Apollo/Motown

(Continued on page 98)

Stephney Steps
Out With A New
Joint-Venture Label

H BY HAVELOCK NELSON

NEW YORK—BIll Stephney, former-
ly an executive at Def Jam Record-
ings and a principal in S.0.U.L Rec-
ords, has formed Stepson Music En-
tertainment, a joint venture with
Time Warner-owned Tommy Boy
Records.

Tommy Boy will handle marketing
and distribution for the new label
through its independent network.
The new label will be based in New
York.

Stephney says that after he sold
his interest in S.0.U.L., a number of
major labels approached him about
various production deals. “I certainly
didn’t want any of them,” he says.
“With the exception of situations like
Uptown and Def Jam, production
deals tend to be traps. You're not
fully in control and you have very lit-
tle say-so. Production deals and label
distribution deals don’t work.”

Tommy Boy CEO Tom Silverman
agrees and adds, “Our arrangement
with Bill is about empowerment.”

Stephney, who has known Silver-
man for more than a decade, says he
jumped at Silverman’s suggestion of
a partnership with Tommy Boy for a
number of reasons. “They’re the hot-
test label, along with Def American,
right now, and I have immense re-
spect for Tom’s business acumen,”
Stephney says.

“Also, he’s in business with Time
Warner. I was certainly interested in
doing business with Time Warner.”

Stephney feels the new partner-
ship will provide him with the autono-
my and freedom he desires. “We can
do things like singles deals, which
major labels don’t do because they
see no profit there. That’s why they
encourage an act who'’s probably not
ready even to do an EP to do an al-
bum. We're not gonna do that. We're
gonna help develop artists and work
with them—give them a chance to put
out a record and a video and see how

(Continued on page 99)

-

WEINGER BISSON

national director of promotions for
Rap-A-Lot Records, director of corpo-
rate relations for the Source maga-
zine, and head of video promotion at
We-Three Marketing.

Arista Records names Nancy Sha-
mess West Coast regional director in
Los Angeles, Patricia Hauseman
manager of alternative marketing in
New York, and Ramona Simmons
director of product development and
office services in Nashville. They
were, respectively, national accounts
director for I.LR.S. Records, East
Coast manager of alternative mar-

5

o
i
SPIELBERGER SCHNAPF

keting at Atlantic, and executive as-
sistant at Arista.

Christian Jorg is promoted to di-
rector of new technologies for BMG
International in New York. He was
manager of new technologies.

Tracy Vera is promoted to VP of
operations for Metal Blade Music in
Sherman Oaks, Calif. She was man-
ager of production/operations.

DISTRIBUTION. Larry Schnapf is pro-
moted to VP of studio operations,
quality control, manufacturing, and
purchasing, for PGD in New York.
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Mariah’s Work Is Quite A Production

Lends Hand To Lorenz While Prepping New Set

H BY MELINDA NEWMAN

NEW YORK—Mariah Carey has
worked nonstop since recording her
multiplatinum debut in 1989. How-
ever, when it came time to produce
the Epie bow by her backup singer
and protégé Trey Lorenz, it was an
offer she could not refuse.

“Trey is a really good friend of
mine and he’s one of the funniest
people I've ever met in my life. He’s
so much fun to be around and he’s
really taleuted, so I was really into
the project,” Carey says.

Because of time constraints, she
opted to produce or co-produce six
of the tracks rather than the whole
self-titled album, which is due in
stores Sept. 29. Working with her on
five of the cuts was Walter Afana-
sieff, with whom she shared a
Grammy nomination for best pro-
ducer last year for her Columbia al-
bum “Emotions.” Producers on the
other tracks were Keith Thomas,
Mark C. Rooney, Mark Morales,
Glen Ballard, and BeBe Winans.

Carey went into the project high
on the success of her “Unplugged”
EP and video. Taken from a taping
of the MTV acoustic performance
program of the same name,
“Unplugged” showcases Carey in a
stripped-down setting and intro-
duced the world to backup singer
Lorenz, with whom she duets on “I’ll
Be There.”

Carey and Afanasieff were in the
midst of writing material for her
new album when “Unplugged” bul-
leted up the charts. “Trey came over
and it became a Trey writing session
instead,” Carey says. “We just made
the time to go in and do it. So many
people had noticed Trey from ‘I’ll Be

There’ and we wanted people to re-
member him from that and have
that excitement.” (See Music To My
Eurs, page 5.)

Knowledge gained from the
“Unplugged” experience made her a

e vy

LORENZ

CAREY

better producer, she says. She also
learned a lot while in the studio.

“‘Unplugged’ taught me a lot
about myself because I tend to nit-
pick everything I do and make it a
little too perfect because I'm a per-
fectionist. I also learned a lot from
working with Trey because when
vou're working with another singer
and the singer’s going, ‘Oh, I hate
that, that sounds horrible’ and
you're going, ‘No it's great,” that’s
what everyone always does to me.
T'll always go over the real raw stuff
and now I've gotten to the point
where I understand that the raw
stuff is usually better.”

That understanding shows on the
six-pack of songs Carey produced. The
tunes are polished and radio-friendly
without being too slick or formulaic.
The arrangements, which Carey also
oversaw in most cases, range from lean
and restrained on “How Can I Say
Goodbye” to lush and layered on a re-
make of the Commodores’ “Just To Be
Close To You.”

There is a cohesion to the tracks
that belies the fact that Carey and

“GUTEN TAG!”

=Roxetie

Afanasieff were often producing
3,000 miles apart. “Walter would
start the tracks out in San Francisco
and he would the send the rough
skeleton of the track out to me,”
Cuarey says. “I would put on all the
backgrounds and leads with Trey.
Walter came in at the end and we
did more overdubs and things to-
gether.”

Surprisingly, the toughest tracks
for Carey to produce were the two
she had co-written. “It’s almost
harder to do the ones I wrote be-
cause I'm sort of writing them as we
go along. When you don’t have a
demo to refer to and you're doing
the track, it’s like, “‘What am I going
to sing on this line and how should
the hackground go on this one?,’ as
opposed to when someone else has

(Coniinued on puge 16)

Guitar Man. Bret Michaels, left, front man for Poison, visits with Les Paul, right, and
Capitol-EMI Music president/CEQ Joe Smith at a Capitol Records party. Michaels,
who is in the studio with fellow Poison members recording a new album, has signed
a deal with Gibson Guitars to help develop a 12-string acoustic guitar.

DREAM TEAM: Talk about a match made in VH-1
Heaven: a concert bill of Bonnie Raitt and Lyle Lovett.
The Beat caught the pair at Jones Beach Amphitheater
last week, and despite stifling mugginess that made it
tough to play guitar, not to mention breathe, they both
rose to the challenge and put on stellar shows. For once,
Lovett had a stage that His Large Band could fit on
without elbowing each other all the time. But the trade-
off was that as an opener he couldn’t do his full show so
the audience was largely deprived

Bonnie & Lyle Make Winning Team
Also, Gov. Bill & Bono On Rockline

even though “I've been doing this for years, the tickets
mean something now that I'm selling out my shows.”

13
HI, THIS IS BILL from Little Rock.” And with that,
Democratic presidential candidate Bill Clinton was
chatting with U2 on Rockline, Aug. 28. Bono, taking on
the role of interviewer, asked Clinton if politicians are
qualified to decide what is and isn’t art, and about
PMRC founder Tipper Gore, wife

of his hilarious, rambling storied
intros full of non-sequiturs and
one-liners. However, they were
treated to a spare, heartbreaking
version of “She’s Already Made Up
Her Mind” as well as a full-bodied,
lush version of “You Can’t Resist
It.” Later this month, Lovett will

of Democratic VP nominee Albert
Gore. Clinton responded: “First of
all, 'm against censorship. I don’t
think politicians should legislate
what is and isn’t art. I don’t agree
with what Jesse Helms has tried to
do with the National Endowment
for the Arts and I'll try to keep pol-

take time off from the road to act
in Robert Altman’s next film.

Raitt quickly won over the crowd
with her ribald charm. Though be-
leaguered by bad sound, her voice sounded vibrant and
fresh, especially on a funky “Love Letter” and on the
flirtatious “Something To Talk About.” The evening's
most touching moment came when she dedicated “My
First Night Alone Without You” to Stevie Ray Vaug-
han, who died two years ago that night, and Lowell
George.

Between songs, her banter usually turned toward hu-
morous sexual innuendoes or pointed political commen-
tary. Gazing from the stage, she said, “I'm looking at the
flag hoping our country gets back into the right hands
soon. Life is precious,” before launching into a lively ren-
dition of “Nick Of Time.” Later, when an audience mem-
ber shouted “Who Are You?” Raitt, referring to another
famous redhead, replied, “I ain’t Wynonna singing at the
Republican National Convention.”

While her comments were enough to generate lively
conversation, Raitt is going further and putting her
money where her mouth is. She purchases 200 tickets
each to three of her five weekly concerts and then do-
nates them to local chapters of orguanizations she sup-
ports, such as Planned Parenthood, Voters For Choice,
environmental groups, and other concerns. After the
Jones Beach show, she explained that the groups then
sell the tickets as a fund-raiser. Purchasers get to attend
a preshow party with Raitt. The singer was very modest
and gracious about her role; however, she did allow that

by Melinda Newman

itics out of it. What Tipper Gore
tried to do was very different.
What she asked was that the rec-
ord industry voluntarily do what
the movie industry had been doing for years, which was
basically to communicate with a voluntary labeling pro-
cedure something of the content of certain records just
the way we do with movies. And essentially, the record
industry wound up agreeing with her. She was never for
censorship and I wouldn’t be.”

Bono let Clinton off easy by not pressing him about
the chilling etfect, to put it mildly, that parental advisory
stickers have had. He also could have asked Clinton if
he feels that records with stickers should be purchased
only by those over 18. However, Bono zinged Clinton af-
ter the Arkansas governor thanked him for making “An-
gel Of Harlem” at Sun Studios, calling it a record that
even a 46-year-old could get into. Bono cheekily replied,
“If we got you into it, we must be doing something
wrong.”

Rockline’s Richard Kimball says he’d been discuss-
ing having Clinton on the show with the governor’s as-
sistant press secretary Ethan Zindler. This seemed to
be a perfect fit since U2 tries to call the White House
during every concert to no avail. Kimball would not say
if Clinton has agreed to return to do an entire show. He
adds that Bono knew there was a chance that Clinton
would call, but that nothing formal had been scheduled.
Hey, if Cher can call Ross Perot on “Larry King Live,”
this makes just as much sense.
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MARIAH CAREY

(Continued firom puge 14)

already written it and you just do
it.”

Because both Carey and Lorenz
are singers, Carey says they could
communicate on more levels than

just producer and artist. “When

vou're a singer and someone is pro-
dueing vou who's not, they don't [al-
ways] understand when you want to
do things a few times or when you
want to try things out a different
way. The producer =hould really
make sure they are creating a great
vibe and environment for the artist.
You just have to reassure them and
let them know that you understand
how it feels. So I think if anything
qualifies me to produce, it'’s that. I'm
coming from that singing point of
view.”

For Carey, voeal arranging and
singing background were the best
parts of producing. “I love singing
background vocals; that’s my favor-
ite thing,” she says. “I love doing
them by myself, but it’s also fun
singing with a group. Both Trev and
I love R& B singing and gospel vocal
arrangements. It was basically an
unspoken thing where we just made
the vocal arrangements a really
dominant part of the music.”

T'his project was s0 enjoyable,
Carey says she is considering some
other production plans, though she’s
keeping names close to the vest. “I
have some things in mind that I re-
ally don’t want to get into only be-
cause theyv're totally premature, but
1 have plans to do some other artists
that I’ve encountered, possibly a
contemporary gospel [artist], There
are s0 many amazing songs that 1
would love to do over with someone
else singing.”

But for now, it’s time to work on
her third studio album, She goes back
into the studio later this month with
Afanasieff with lessons learned from
her latest experiences. “Sometimes
when I tend to do things by myself,
I tend to double |my vocals] a little
too exact and make it a little too slick
sounding. But with this and ‘Unplug-
ged,” it did help me realize that yvou
can make something tight without it
being too tight and that’s OK.”

HOLD

THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 536-5174).

COAST TO COAST — EDITED BY MELINDA NEWMAN

Contingntal Drift

SAN DIEGO: Country group Calman Hart (pictured) was named best new art-
ist at the second annual Sun Diego Music Awards, held Aug. 19 at Humphrey’s
Concerts By The Bay. The unsigned band was just one of 20 area acts honored
in 21 categories. The majority of win-
ners remain local heroes without rec-
ord contracts, including blues artist
Tom Cat Courtney, winner of the
best solo or duo award, and best folk
or acoustic act the Rughurns. Other
winners included Virgin act Asphalt
Ballet-—the night’s only dual win-
ner—which walked away with awards
for best hard rock act and group of
the vear. New Private Music signee
AlJ Croce & His Band won best
mainstream or progressive jazz act,
while Alligator act the Paladins garnered the award for best original rock
act. Representatives from several major labels, including Columbia and Capi-
tol, checked out the local action. Pitching in were eight Sun Diego radio sta-
tions, which sponsored categories appropriate to their genre. In addition to
4 presence at the awards, many of the stations plugged nominees on the air.
Local television outlet KTTY taped the show and broadeast it Aug. 22, ME-
LINDA NEWMAN

CLEVELAND: Local country bands got to perform before 47,000 fans during
the three-day Cleveland Country Music Festival, held Aug. 21-23 at North
Coast Harbor. The Festival, organized by local concert promoter Belkin Pro-
ductions, featured nationally known acts by night and top local bands by day.
The local acts were selected after Belkin surveyed area country musie bookers
o see which ones draw best in clubs. “We haven't done a lot in the way of
country, so we networked with local country buyers to see who might be out
there,” suys Belkin's John Rogers. “The whole idea was to present continual
country music, and we needed the local element to present the full picture.”
One of the crowd favorites was Coon Hollow Band, a traditional country out-
fit. Other local bands that helped warm up the audience for such national acts
as Hal Ketchum, Confederate Railroad, and Restless Heart included Lone-
some Chill, Fabulous Fenders, Kelsie’s Creek, the Breeze, the Sussy Band, |
and Change Of Pace. Rogers says local acts will definitely be a part of the
annual event., MN.

MONTREAL: In a city whose capricious Anglo/Franco population seems to have
& fondness for dance clubs but little affinity for live musie, one club hus re-
mained open for almost a decade thanks to its diversity and cutting-edge hook-
ings. Les Foufounes Electriques, centrally located on Montreal's St. Cather-
ine Street atop a Greek diner, contains a live music room that doubles as a
dancefloor, a terrace cafe where people can sit and talk, and a gallery that
showcases new work by photographers and other visual artists. According to
Foufounes entertainment director Dan Webster, Montreal bands are as eclec-
tic as the club itself. “No two bands
here sound alike,” says Webster of
the “developing” locul scene. “That’s
the strongest thing about Montreal,
and I think it comes from its isola-
tion. A band allowed to nurture itself
without infecting itself with” outside
influences. Among the local acts that
showcase at Foufounes is Me Mom
And Morgentaler, a pop/ska outfit
that derives its name from a contro-
versial abortion activist; that band re-
cently played three nights at the 500-
capacity club that Webster says were
“close to sellouts.” Other hot local
acts are the Asexuals, a *hard alter-
native pop” band in the mold of Teenage Fanclub, and Grim Skunk, a “pro-
gressive, ferocious hardcore band.” PAUL VERNA

FORT LAUDERDALE, Fla.: Several of South Florida’s top local musicians have

banded together for “Rock I'or Relief,” two concerts set to raise money for |
Hurricane Andrew relief funds. The performances, slated for Sept. 3 and 10
at The Musician’s Exchange, will feature an ad loc collection of musicians
including Wesley Wright, Jimi Fiano, Gar Hogan, David Wolfe, Peter Be-
tan, Alice Day, Carlos I'uguet, and others. Admission is $10 or the equivalent
in relief supplies for children. All proceeds will go to the American Red Cross.
West Coast Video will give all attendees a coupon for free video rental and
will be accepting donations throughout the week.

M.N. ‘
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With Its “Patented Indepen

nape's

Why The Shape Mark 10
Is The Best.

The Shape Mark 10 is the only cassette with a
patented independent Bridge. This bridge
stabilizes the tape path anc maintains the most
accurate, stable, and consistent azimuth in the
industry. Low values of azimuth error translate
into rich, full frequercy response.

In fact, Standard Tape Laboratories, producers
of critical alignment tapes for studios wo-ldwide,
will use nothing but a Shap= Mark 10. And

if that's not enough, you've probably been
listening to countless artists on the Mark 10

and didn't even know it.

US Patent Number RE 32.447, D 280,£15

Bridge” Delivers The Kind Of Performance That
Makes It Absolutely The Standard of Excellence In The Industry Today. Hands Down.

All The Music, All The Time,
Today Or A Year From Now.

With all the energy being spent on new tape
technology (Digalog, etc.) it just doesn't make
sense to use anything less than the Shape
Mark 10. Your retailers, customers and fans
deserve nothing less.

The Shape Mark 10 is available in a variety of
custom colors, unloaded or loaded.

For additional information on the Mark 10 or any
of our other products, please call our Mark 10
Tech Information hotline 1-800-MARK-TEN
(1-800-627-5836).

We're committed to excellence.

SHAPE Inc.
Biddeford Industrial Park
Biddeford, Maine 04005
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Spin Doctors Are On Top Of The Whirl As Set Proves Catching

B BY CRAIG ROSEN

LOS ANGELES—After more than a
year of heavy campaigning, Spin Doc-
tors front man Chris Barron feels the
people have spoken.

“Pocket Full Of Kryptonite,” the
laidback band’s year-old Epic Asso-
ciated debut album, was No. 45 with
a bullet on The Billboard 200 last
week, after debuting on the chart 10
weeks ago. The infectious single “Lit-
tle Miss Can’t Be Wrong” has
climbed to No. 2 on the Album Rock
Tracks chart, while the accompany-
ing video is getting widespread televi-
sion play.

“It’s really great all these people
have chosen us,” Barron says, calling
from Chicago, a stop on the low-key
funk’n’roll band’s seemingly never-
ending tour schedule. “The funny
thing about rock’n’roll music is that
it's almost like being elected. When
people are requesting your song on a
radio station or buying your record,
it’s almost like they're voting for
you.”

Just like an elected official, the
group feels an obligation to live up to
its fans’ expectations and not send out
the wrong messages to impressiona-
ble listeners.

“IFor me, the idea of taking a song
and writing it well, putting it out, and
having it played on the radio is an
awesome responsibility and incredi-
bly gratifving,” Barron says.

However, Spin Doctors are still
grappling with that responsibility.
“I'm really scared of screwing up,”
Barron admits. “ ‘Little Miss Can’t
Be Wrong’ is a totally personal song.
I wrote it about one person I know,
not about all women. But when I hear
it on the radio I worry that it can be
destructive to women and it’s nega-
tive ... But the world isn’t a com-
pletely positive place. Criticism is a
necessary part of shedding the bark
on the big tree.”

During the first few months follow-
ing the release of “Pocket Full Of
Kryptonite,” Barron and the other
Spin Doctors—guitarist Eric Schenk-
man, bassist Mark White, and drum-

-Roxette

mer Aaron Comess—were critical of
Epic’s marketing plan. “They took
their time and waited to see what was
going to happen,” Barron says.
“Meanwhile we went out and worked
and toured and toured and toured.”

Richard Griffiths, president of
Epic Associated and executive VP of

Epic Records, says the label “always
had a long-term, relaxed attitude
about the way that album would de-
velop. We always said to the band and
the management that the priority
would be touring . .. Now it's tremen-
dously satisfving watching it all come
through.”

With “Pocket I'ull Of Kryptonite”
developing a huge buzz, largely due
to the Spin Doctors’ road work, Epic
picked up the ball, Barron savs: “As
soon as they started seeing some pay-
oft, they stepped in, and it's now go-
ing like gangbusters.”

According to Griffiths, the label is
just beginning to work the album.
“Jimmy Olsen's Blues” was recently
released to album rock radio, and the
label plans to take “Little Miss Can’t
Be Wrong” to top 40 early this month.
“I think we have another three or
four tracks to work on the album,” he
says. “I think we will be working it
this time next year.”

In the meantime, the band will con-
tinue its hectic road schedule through
Oct. 1, take a breather, and begin re-
cording a new album. Tentative plans
for 1993 include dates in Japan, Aus-
tralia, and Europe.

According to Barron, the band’s
on-the-road-again lifestyle took some
getting used to. “It’s a nice haul, but
you've got to really adjust your atti-
tude if you are going to have fun.

“Eight people in « van are not go-

PUBLICITY

PRINTS

Uhograoned On Heavy GIoss Stock
BLACK & WHITE 8X10’s

500 - $70.00 1000 - $98.00
COLOR
1000 - $396.00

Above Prices Include Typesetting & Freight
Send 8xI0 Photo - Check or M.O.

LR
Full Color & B/W Posters
composites - Cards - Other Sizes

Y
Send For Catalog & Sampies

i PICTURES

1867 E. Florida, Dept. 88
springfleld, MO 65803
(417 869-3433 or 869-3456

mg to want to listen to the same mu-
sic. You're not going to get a lot of
sleep, and one person’s certain idio-
syncrasies may turn you into a homi-
cidal maniac, while you know full well
that person has the right to behave
that way, and you love and respect
that person.”

Now that the band is experiencing
success, things have changed. “We
were wandering blind for a while,”
Barron says. “But now things are go-
ing great, but we still have our prob-
lems. This is a complicated business,
with complicated machines, and com-
plicated people.”

TN ‘ AMUSEMENT BUSINESSe®
| | = BOXSCORE ™acssts™
3 — GROSSES
Attendance
ARTIST(S) Venue Date(s) Tncket Price(s) Capacity Promoter
ELTON JOHN/ERIC William A. Shea Aug. 21-22 $4,594,205 122,388 Ron Delsener
CLAPTON Stadium $60/ $35 sellout Enterprises
CURTIS STIGERS Flushing, N.Y.
U2 Giants Stadium Aug. 12-13 $3,269,790 108,000 Metropolitan
PRIMUS East Rutherford, $30 sefiout Entertainment
DISPOSABLE HEROES OF N.J.
HIPHOPRISY
- U2 Yankee Stadium Aug. 29-30 $3,123,000 104,100 Ron Delsener
PRIMUS Bronx, N.Y. $30 seftout Enterprises
DISPOSABLE HEROES OF Nederlander
HIPHOPRISY Organization
NEiL DIAMOND Madison Square Aug. 13- $2,851,350 114,058 Ron Delsener
Garden 16, 20-21 $25 seflout Enterprises
New York
GUNS N' ROSES/METALLICA Giants Stadium July 29 $1,338,618 49,250 Metropolitan
FAITH NO MORE East Rutherford, $21.50 55,000 Entertainment
NJ.
NEIL DIAMOND Centrum In Aug. 28-30 $1,081,225 43,249 Ron Delsener
Worcester $25 sellout Enterprises
Worcester,
Mass.
GUNS N' ROSES/METALLICA Louisiana Aug. 29 $1,080,145 39,278 Beaver Prods.
FAITH NO MORE Superdome $21.50 seltout
New Orleans
GUNS N' ROSES/METALLICA Aggie Memorial Aug. 27 $972,758 35373 Beaver Prods.
FAITH NO MORE Stadium $27.50 sellout
New Mexico
State Univ.
Las Cruces,
N.M.
LOLLAPALOOZA I: Harriet Istand Aug. 28 $933,598 33949 Jam Prods.
RED HOT CHILI PEPPERS St. Paul, Minn. $27.50 sellout Company 7
MINISTRY, ICE CUBE,
SOUNDGARDEN
JESUS & MARY CHAIN,
PEARL JAM. LUSH
174 Saratoga Aug. 18 $906,810 30,227 Metropolitan
PRIMUS Raceway $30 35,000 Entertainment
DISPOSABLE HEROES OF Saratoga
HIPHOPRISY Springs, N.Y.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

DERECTOR OF STUDIO OPERATIONS,
PAISLEY PARK STUDIODS

DIGITAL

COMPACT CASSETTE

“We feel it’s important to have the most innovative equip-

I e e e 51
ment available for our clients. DCC offers digital sound,

e ________ _ -~ ____________.___ 1= 1 . J
great flexibility and is an exciting new cassette format.”
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New York's greatest stage!

Radio City Music Hall Procuctions
Scott Sanders Ed Micone
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Patty Smyth Brings Passion To Solo Set

New Album Showcases Her Growth As Songwriter

B BY LARRY FLICK wrote seven of its 10 songs—four with
guitarist Glen Burtnik, including the
first single, “Sometimes Love Just
Ain’t Enough.” That track, which fea-
tures a duet with Don Henley, is
quickly becoming her biggest hit in
more than five ykars, sprinting to No.
14 on Billboard’s Hot 100 after four
weeks. The album debuted at No. 77
last week on The Billboard 200.

“It’s gratifying to watch people have
a positive reaction to songs that, in a
way, speak about moments of your
life,” Smyth says. “People can sense
when you’re putting out for them—
they dig honesty. But it can be tough
to expose so much of yourself to the
world.”

In order to reach this point, Smyth
had to overhaul her life and career. She
moved from her native New York to
Los Angeles, and eventually switched
labels with her mentor Al Teller when
he left Columbia Records to head up

NEW YORK—Patty Smyth is trying
to recapture a piece of the past.

No, she isn't retreading old hits, nor
is she reuniting with her old band,
Scandal. On her eponymous MCA de-
but album, Smyth’s goal is to re-create
some of the passion and energy from
the late-'70s/early-'80s era of
rock’n’roll—a period of time she recalls
being “more about music and less
about ‘product.” You had to have a
great voice or talent as a musician be-
fore imaging or marketing plans came
into play. These days, it seems like the
opposite is true.”

She takes pride in the fact that this
new collection balances the driving
rock tone of her early hits “Goodbye To
You” and “The Warrior” with an explo-
ration of previously untapped stylistic
areas like acoustic-pop and blues.

“In the past, I've allowed myself to
record songs that I wish I had not, but
agreed to for one reason or another,”

MCA. Initially, settling into the proc-
ess of making an album was not all that
she anticipated.

“It was a disaster,” she says. “I was
stuck in the studio with a very well-
known producer, who was bent on im-
posing his sound on me. It was like be-
ing at war. I did not need a producer
to give me a sound. I needed a pro-
ducer who was willing and able to help
me explore.”

Enter Roy Bittan—best known as
Bruce Springsteen’s keyboardist—in
whom Smyth says she found a perfect
counterpart. “Going into this album, we
both had a lot to prove,” Smyth says.
“We both had this incredible hunger to
kick ass with this album. And even if
no one else in the world agrees with
me, I feel like we have.”

Smyth’s next chore is to assemble a
new band for a possible 1993 tour. Al-
though nothing is confirmed, her wish

(Continued on next page)

she says. “Even though I think those
albums are strong and have a place, I
decided that I could not bend for any-

| ARTISTS IN CONCERT

one anymore. This time, I feel like I've

finally made the album that’s most re- HELMET
flective of who I am as an artist.” QUICKSAND
Although similar words have fallen CRAWLPAPPY

LETCH PATROL
The Marquee, New York

from many a singer’s lips, Smyth de-
serves credit for backing them up with
what is easily her most consistent al-
bum to date, one that showcases her
developing talent as a songwriter. She

MUCH OF THE sellout crowd
packed into the steamy Marquee Aug.

Gilmore Greets. Jimmie Dale Gilmore, right, greets Allen Toussaint and Cowboy
Junkies’ Margo Timmins following the Elektra artist’s performance at Tipitina’s in
New Orleans.

ARE YOU ...
AN ARTIST?
A PRODUCER?
A LLABEL?
AN AGENT?
AN ATTORNEY?
A MANAGER?
A PROMOTER?
TIRED OF NOT HAVING ACCESS TO PERSONS IN THE MUSIC
INDUSTRY? FOR EASY ENTRY AND ACCESS:

CALL 1-900-RU-MUSIC
OPINIONS

NATIONAL ENTERTAINMENT COMPUTER NETWORK
(ALL CALLS FREE FOR FIRST MINUTE. $5.00 EACH ADDITIONAL)
FOR PURCHASING QUARTERLY DISTRIBUTIONS CALL TOLL FREE

1-800-846-9449

NAME

STAGE-GROEP NAVE
ADDRESS

NTALE ne
SEN M OR Fr __ CORTACT PHONE® )
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NAMEUF I'SION
2

2
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VERIFICATION SIGNATHRE
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21 for this brutish bill was composed of
fans eagerly awaiting the return of
New York's latest club-band-made-big,
Interscope/Atlantic act Helmet. Others
Jjust wanted to see what the buzz sur-
rounding this million-dollar act was re-
ally all about. All present received a
sound sampling of the pure power that
has garnered the band its recent suc-
cess.

With guitarist Peter Mengede and
vocalist Page Hamilton perfectly
synced to the pounding rhythm section
of drummer John Stanier and bassist
Henry Bogdan, Helmet churned out an
hour of unrelenting thrash and bash
that kept the crowd moshing in a swirl-
ing, unusually sweaty pit.

In a summer when heavy alternative
acts like Soundgarden and Pearl Jam
are tearing up the tour scene on Lolla-
palooza 11, Helmet undoubtedly finds
itself in a favorable environment for its
own 50-ton grooves. Unlike any of
Seattle’s recent offerings, however,
Helmet’s sound isn’t raw or grungy
metal—it’s sheer stainless steel. Even
the band’s clean-cut stage appearance
(complete with Polo shirts and baseball
caps) shows no subseription to heavy-
metal clichés. No pretentious solos
here—their contribution to the genre
is refinement.

The band’s machinelike precision
was fine-tuned, unleashing a barrage of
jazz-influenced rhythms from its ma-
jor-label debut, “Meantime,” and from
its earlier indie catalog. From start to
finish, Helmet maintained a consistent
intensity.

The three opening acts, Letch Pa-
trol, Crawlpappy, and Quicksand,
would be hard pressed to match that
passion. Letch Patrol, first on the bill,
offered midtempo garage metal that
was high on cliché and low on impact,
while second act Crawlpappy displayed
impressive drumming and guitar grind
but lacked vocal bite.

Quicksand, however, was the night’s
big surprise. The act shifted from
crunching chords to well-calculated ca-
cophony, showing a command of a wide
range of musical dynamics.

BRUCE BUCKLEY

Rowe Expanding World Of
Sony Music’s Pub Interests

BACK ON GLOBAL TRAIL:
Following a giant catalog sale four
vears ago, the mission of Richard
Rowe, as well as that of other terri-
tory managers, was to rebuild
Sony Music International’s (for-
merly CBS Songs) publishing
presence in the U.K.

Now, a year after moving on to
become New York-based president
of worldwide operations, Rowe has
structured a world of difference.

Rowe, managing director of the
U.K. unit from February 1990 until
his appointment to the new post
last August,

eration wasn’t established until
1988. The later development of an
international publishing structure
was delayed because, under the
terms of the sale provisions, SBK—
later EMI—would have had sub-
publishing rights for several years.

It is understood, however, that
Walter Yetnikoff, CBS Records
chief at the time, held off on sub-
publishing until CBS/Sony could do
business on its own. His view, with
regard to EMI, at least, was that he
would rather not have a relation-
ship with a major music competi-

tor.

can state, “In
every market
of the world
where we
have a Sony
label setup
we've also got

That unset-
tled phase is
over. As Har-
vey Shapiro,
the pub-
lisher's CFO,
puts it, “The

a publishing
company.”’
Worldwide operations employ
about 70 staffers, including seven
in the U.S.

Rowe says he is also making
good two more goals: to put crea-
tive people in charge of each mar-
ket Sony Music Publishing calls
home and to make operational a
central administration system out
of London.

In the U.K,, the creative bent has
required a little shift in approach.
To replace Johnny Pearce, who
has switched to the Sony Licensed
Labels division in the U.K., he put
in William Booth (who, like Rowe,
is a lawyer), who previously headed
business affairs for London Rec-
ords, while appointing Blair
McDonald, former head of A&R
for Virgin Music, as the U.K. crea-
tive chief. Rowe says he will add an-
other professional man there.

Speaking on an international
scale, Rowe says, “From the begin-
ning, we tried hard not to bring in
just Sony acts; the way Jobete Mu-
sic started, for instance, was to
only draw on acts on its parent Mo-
town label. We wanted to be an
A&R source for record labels and
create our own identity.” Rowe
fondly recalls (and hopes to emu-
late) a music publishing era when
this relationship was a given. An
Englishman, he speaks from expe-
rience, having received his ground-
work in publishing as a staffer for
American music publisher/song-
writer Robert Mellin 20 years ago.
He has been associated with CBS/
Sony since 1979 and worked in
business affairs for CBS Records
International in New York from
1979-81.

Rowe, who reports to Bob Sum-
mer, president of Sony Music In-
ternational, currently has a roster
of 30 acts, 12 of which make music
for such non-Sony labels as BMG
(Curve), Polydor (MC Eric), EMI
(Shaine), Geffen (the Waterboys),
and Slash/Warner (Tribe).

Rowe notes that after the CBS
publishing catalog was sold to SBK
in November 1986, a new U.S. op-

by Irv Lichtman

theme is to tie
everyvbody to-
gether in a worldwide philosophy of
being a meaningful resource to rec-
ord companies.”

“We've started from scratch and
I believe we're user-friendly,” says
Rowe.

THE FOLKS at Warner/Chap-
pell Music in New York said good-
bye Aug. 25 to summer and hello to
many first-time industry visitors to
its year-old headquarters in New
York at 1890 Sixth Ave. “We've got
30% more space than we had at 810
Seventh Ave.,” says Les Bider,
chairman/CEQ and top host at the
festive gathering, adorned with col-
orful signs of the fading summer.
“We've got everything geared here
for creative input and although we
deal with different kinds of musie,
there’s a lot of overlapping commu-
nications.” Indeed, the guests on
hand stretched to all music genres,
not to mention Warner/Chappell’s
glorious catalog of song greats, well
represented in the flesh by Burton
Lane and Jule Styne. The key
staffers among the 14 at the New
York office are senior VP, creative,
Rick Shoemaker; senior VP, New
York, Frank Military, who repre-
sents Warner/ Chappell’s efforts in
pop and show music repertoire;
contemporary music chief Ken
McPherson; and Alan Tepper,
whose responsibilities center on TV
and jingles coverage. “We're one
happy creative family,” says Bider.
This state of corporate bliss is no
doubt partly energized by Bider's
report that Warner/Chappell is
headed toward its best year ever in
revenues and profits.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Hal Leonard Publishing:

1. Beauty & The Beast, Sound-
track

2. Stevie Ray Vaughan, The Sky
Is Crying

3. Elton John, To Be Continued
4. Mariah Carey, Unplugged

5. George Strait, Ten Strait Hits.
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l BY BARBARA DAVIES

NEW YORK—Bob Mould never
rests. As the singer/songwriter/ gui-
tarist for his new band Sugar, he
has been understandably busy fin-
ishing the trio’s debut album, “Cop-
per Blue.”

But Mould is also Sugar’s man-
ager, and he has been working non-
stop overseeing the album’s release
and getting all the gears in motion
for the band’s upcoming fall tour.

“So far today, what have I done?”
he says between drags on his ciga-
rette. “I've had to deal with two dif-
ferent managers about opening acts
for our tour, had to do an interview
{for a guitar magazine] about how
technical all of the equipment is,
had to readjust the tour budgets,
and jump on radio people—like why
did we lose WRAS [Atlanta] this
week—like, ‘Why the fuck did you
drop my record? Turns out some-
one stole the station copy,” he says,
and shrugs.

“That’s what today’s been like—
as well as chasing the leaks around
my place with a bucket and taking
the paint compressor back. It's an
all-purpose deal here,” he says.

Mould decided to shoulder mana-

gerial resporsibilities after ending a
brief two-album solo career with
Virgin Records and deep-sixing
nearly everyone working for him.
“You lose a hundred grand of your
own money and you don’t really
wanf to have a manager,” he says.

In the search for a new label deal,
Mould trucked his demo tape to
A&F. meetings, set forth specific re-
quirements—and found few labels
would acquiesce. “It was just like,
‘Here is my concept, here is the mu-
sic—see ya." They were like ‘uh, uh,
uh,uh...””

3

Sugar is, from left, David Barbe, Bob
Mould, and Malcolm Travis.

Sugar Daddy: Bob Mould Shoulders
Managerial Load For His New Group

He settled with Rykodisc in the
U.S., Creation in the U.K, and
White Records in Australia and
New Zealand. Though some might
quail at the thought of working one
album through three labels, Mould
is quick to assure he’s happy with
the setup.

“It’s not a big money deal. It's an
interesting deal—the rights of own-
ership; the idea of leasing songs in-
stead of selling them to a company;
the fact [the labels] were willing to
settle on certain territories instead
of getting the whole world. They all
get the same artwork. They all get
the same master tape. There’s one
source for everything,” he says,
adding, “There’s a logic to all this
and by the end of next year people
will see what it is, I hope.” By 1993’s
end, Mould says Sugar’s second al-
bum, tentatively titled “Beaster,”
will be out, as will a longform video.

Despite his hectic schedule and
claims a nervous breakdown is
looming just ahead, Mould seems
remarkably calm. “Staying on top of
all my stuff is pretty easy; I mean,
all that kind of stuff is instinet to
me,” he says. “You just have to be
sort of organized and know when to
unplug the phone.”

ARTIST DEVELOPMENTS

EDEN IN PARADISE

Who says having a sibling in the music
industry guarantees an artist a
recording contract? In the case of
A&M newcomer Eric Eden, the fact
that his brother, Mark Mazetti, is a VP
of A&R at the label appeared to slow
down the process.

“It’s vital that people know that my
contract was not a gift from A&M to
Mark,” he says. “In fact, the label was
developing me for a possible deal
before most people knew that Mark
and I were related.”

A tape of Eden’s songs, several of
which would land on his debut album,
“Grooving Up Slowly,” grabbed the
attention of a now-departed A&R
executive at the label several years
ago. This led to A&M financing studio
time for demos, and then to a
publishing deal with Virgin Musie.
Despite such activity, Eden says
Magzetti was initially apprehensive
about pushing the contract through.

“I respect the fact that it was a
tough line for him to walk,” Eden says.
“Who wants to risk being accused of
nepotism? And that was clearly not the
case—especially when yot consider the
interest others had in this project.”

The singer/songwriter describes the
experience of recording the album as a
dream. “Things that I would never
have imagined possible were
happening,” he says. “One day, { was
saying how cool it would be to have

someone like Carlos Alomar playing
guitar on the album. And the next day,
there he was, playing on eight songs!”

“Grooving Up Slowly” is a set with
lofty creative ambitions. Cuts like
“Don’t Cry Out (In Tears From The
Sky)" and “Under The Moon” mine a
rock-edged pop sound & la Elton John,
while “I Am The Sun” and “By The
Sea” are complex and dramatic—and
proudly ooze with influences of Sting
and Paul McCartney.

A&M is currently pushing “I'd Make
You Happy” at AC radio, with a top 40
campaign slated to be launched soon.
Eden is also making the press and
radio promotion rounds. LARRY FLICK

PATTY SMYTH

(Continued from preceding puge)

list of musicians includes Burtnik and
much-in-demand drummer Kenny
Aronoff, who played on the album.

“The idea of getting on stage again
after all of these years is both terrify-
ing and exciting,” she says. “It’s yet an-
other form of exposing your soul to the
world. I must say that I'm looking for-
ward to singing these new songs live.

“Besides,” she says, laughing, “the
world needs me right now. How many
chicks are out there singing good
rock’n’roll these days? Almost none!
Someone has to get out there and wave
the flag for women. Why not me?”

in Chicago, (708) 678-4488.

Many hotels are so large,
you could get lost in them. We suppose the

same could be said of

V= Hotel Sofitel We'll keep your towel fluffed.

NS Chicago at O’Hare - Los Angeles

N
=z

In a world where bigger is usually considered better, we at Hotel Sofitel
would like to remind you that true contentment is most often found in the

smallest of details. A big, plush bath towel. Ouerstuffed chairs as beautiful

o

as they are comfortable. A staff that’s trained to accomplish nothing less
than the impossible. And that’s saying nothing of our locations. Music
venues and countless shops are nearby. As are incredible dining possibilities.
In Los Angeles, you’ll find us at La Cienega and Bewerly boulevards. In
Chicago, we’re adjacent to O’Hare and the Rosemont Horizon. For

your reservations in Los Angeles, call (310) 278-5444. For reservations

Yo Madson

sur towels.

BILLBOARD SEPTEMBER 12, 1992

wWwWw.americanradiohistorv.com

21


www.americanradiohistory.com

/
. / )
.
COMPILEN FROM AﬁA’!’IONAL SAMPLE OF RETAIL STORE
W\

FOR WEEK ENDING SEPT. 12, 1992 AND CG-STOP SALES REPORTS.
DAVID BLACK BUST IT 98015* (9.98/13.98) LOVIN' AIN'T EASY 43
.z = 53 | 60 | 4 | CHARLIE WILSON BON AMI 10587 *MCA (9:4)5,98) YOU TURN MY LIFE AROUND | 50

X [, ox |2 o x = —
2u|ed |33 |2£| ARTIST TITLE | 53 51 | 50 | 52 | 17 | MCBREED wsp s109v1cHBAN 9.9815 05 | 20 BELOW | 40
~2 |53 | x| 5| LABEL & NUMBER/DISTRIBUTING LABEL (SUC SESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa .
52 45 4 4] | SHANICE @ MOTOWN 6319+ (9.98/13.98) INNER CHILD 13
A*Axx NO.1 % %
1 1 1 9 | SOUNDTRACK A LAFACE 26006%/ARISTA (10.98/15.98) 6 weeks at No. 1 BOOMERANG 1 53 | 58 | 61 | 49 | CYPRESS HILL @ RUFFHOUSE 47889/COLUMBIA 9.98 EQ/13.98) CYPRESS HILL 4
9 ? ? T li*SoUNoTRACK R e oo A oA =] GTTONES 5 54 | 59 | 53 | 21 | THE COLLEGE BOYZ VIRGIN 86225" (9.98/13.98) RADIO FUSION RADIO | 25
- 5§ | 57 | 57 | 16 | TYRONE DAVIS ICHIBAN 1135* (9.98/15.98) SOMETHING'S MIGHTY WRONG | 55
@ 7 15 5 MARY J. BLIGE UPTOWN 10681 */MCA (9.98/15.98) WHAT'S THE 4117 8 = = : . D =
HIRD W MERCURY 510279+ (9.98 EQ/13.98) COMMITTED
4 3 3 26 | TLC A LAFACE 26003*/ARISTA (9.98/13.98) OOOOOOHHH...ON THE TLC TIP 3
57 | 56 [ 49 | 26 | FU-SCHNICKENS JivE 41472* (9.9813.98) F.U.- DON'T TAKE IT PERSONAL 13
5 4 7 | 22 | ARRESTED DEVELOPMENT @ 3 YEARS 5 MONTHS & 2 DAYS IN THELIFEOF. .. | 4
CHRISALIS 21929+/LRG (9,96/13,96) 58 | 51 | 47 | 27 | JOE PUBLIC coLumsia 48628* (9.98 EQ/13.98) JOEPUBLIC | 23
6 ] 6 | 6 |31 | RARELSSIRGANNOUNCEMENT® FORNINIOMEEEDENY. 2 THE BRAND NEW HEAVIES N
9% 3 DELICIOUS VINYL 92178/ATLANTIC (9.98/13.98) HEAVY RHYME EXPERIENCE: VOL. 1 5
@ 8 8 5 EPMD RAL 52848/CHAOS (10.98 EQ/15.98) BUSINESS NEVER PERSONAL 7 60 | 54 | 55 | 67 | BOYZII MEN & MOTOWN 6320 (9.98/13.98 COOLEYHIGHHARMONY 1
8 5 5 23 | EN VOGUE A ATCO EASTWEST 92121+ (10.98/15.98) FUNKY DIVAS 1 e
9 s | 4 | 2 | ks I ®D| 72 | 92 | 3 | QUAD FORCE aTTiTuDE 16002 (9.9814.98) FEEL THE REAL BASS | 61
KRIS KROSS A ¥ RUFFHOUSE 48710*/COLUMBIA (10.98 EQ/15.98) TOTALLY KROSSED OUT
62 | 55 [ 51 | 53 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE 1
1 1 1 21 DAS EFX @ ATCO EASTWEST 91827* (9.98/13.98) DEAD SERIOUS 1 —

d ! d A 63 | 70 | 69 19 | MELI'SA MORGAN PENDULUM 61273*/ELEKTRA (9.98/15.98) STILL IN LOVE WITH YOU 38
1 12 | 12 7 TOO SHORT #E 41467 (10.98/15.98) SHORTY THE PIMP 11 64 | 64 | 62 | 47 | PATTI LABELLE @ MCA 10439 (9.98/13 98) BURNIN' 9
12 | 11 | 11 | 9 | MC REN RLTHLESS 53802/PRIORITY (6.98/9.98) KiZZ MY BLACK AZZ | 10 55 | 66 | 64 | 8 | D.J. MAGIC MIKE & M.C. MADNESS TWENTY DEGREES BELOW ZERO | 64

nl CHEETAH 9412 (7.98/11.98)
13 14 14 6 DJ QUIK PROFILE 1430° (10.98/15.98) WAY 2 FONKY 13 66 52 43 10 | YO-YO ATCO EASTWEST 92120* (9.98/1_1.9\8\‘ BLACK PEARL 32
14 13| 9 | 12| PETEROCK&CL SMOOTH MECCA AND THE SOUL BROTHER | 7 67 | 67 | 66 | 17 | SOUL It SOUL virair 86251* (9.98/13 98) VOLUME 11l JUST RIGHT | 32
15 | 15 13 10 | ERIC B. & RAKIM MCA 10594 (9.98/15.98) DON'T SWEAT THE TECHNIQUE 9 68 | 68 | 56 13 | K-SOLO ATLANTIC 82388 (9.98/15.98) TIME'S UP 36
16 17 17 19 SPICE 1 TRIAD 41481*JIVE (9.98/13.98) SPICE 1 16 69 60 58 7 RON C PROFILE 1431+ (9.98/15.98) BACK ON THE STREET 58
17 16 16 | 64 | JODECI A uptowN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 70 | 61 63 | 21 | ALYSON WILLIAMS 0BR 45417*/COLUMBIA (9.98 EQ/13.98) ALYSON WILLIAMS 31
NEWD | | | BOBBY BROWN wch 10417 (10.98/15.98) goBBY | 18 (AD| 73 | 76 | 4 | TOTALLY INSANE INAMINUTE 7700* (9.98/14.98) DIRECT FROM THE BACKSTREET | 71
20 | 28 3 HOUSE OF PAIN TOMMY BOY 1056 (10 98/15.98) HOUSE OF PAIN 19 72 | 65 | 65 6 HO FRAT HO! BUST IT 95384+ (9.98/13.98) HO FRAT HO! 63
46 74 3 FREDDIE JACKSON CAPITOL 96859 (10.98/15.98) TIME FOR LOVE 20 13 62 59 18 BROTHERHOOD CREED GASOLINE ALLEY 10574*/MCA (9.98/15.98) BROTHERHOOD CREED 29
a’ 77 77 6 ME PHI A 610367 (9.98/13.98
@D 29 | 37 | 4 | EAST COAST FAMILY 8iv 10 63527MOTOWN (9.99/13.98) EAST COAST FAMILY VOLUME ONE | 21 .5 MEIRCAIGIG Yi3H8) OhE ;:
1 71 54 17 GEORGE HOWARD GRP 9669* (10 98/15.98) DO | EVER CROSS YOUR MIND
22 19 22 20 | CHAKA KHAN WARNER BROS. 26296* (10.98/15.98) THE WOMAN t AM 9 ——
n 18 8 % T —E 3 78 90 29 | LUKE LUKE 91830*/ATLANTIC (10 98/15.98) | GOT SHIT ON MY MIND 20
CE N A&M 5381~ (9.98/13.98)
@ NEW ) 1 FATHER M.C. UPTOWN 10542/MCA (9.98/15 98) CLOSE TO YOU 17
28 | 35 8 BRIAN MCKNIGHT MERCURY 848605* (9,98 EQ/13.98) BRIAN MCKNIGHT 24 =0 o g D) FURY ; T e -
—— ON TOP 9011 (9.98/15.98)
(:) 68 3 HI-FIVE JIVE 41474 (10 98/15 98) KEEP IT GOIN' ON 25
3 e ' 79 83 83 40 KEITH SWEAT A ELEKTRA 61216* (10.98/15.98) KEEP IT COMIN’ 1
.98) ROUGH & READY-VOL.1 26
AT BT O | SRR GRGT 6 Ay ey = oL 89 | 94 | 20 | POISON CLAN EFFECT 3006+/LUKE (9.98/15.98) POISONOUS MENTALITY | 62
3 DEEPA | 21 .
z 3 3 ! IROORIATCANTICIE2 30320 QoIS 98 NEW ) 1 AFTER 7 VIRGIN 86349* (9.98/13.98) TAKIN' MY TIME | 81
28 21 21 13 THE ISLEY BROTHERS FEATURING RONALD ISLEY TRACKS OF LIFE 19 _
WARNER BRDS. 26620" 110.98/15.98) I 82 | 69 | 67 | 23 | M.C. BRAINS moTOWN 6342° (9.98/13.98) LOVERS LANE | 31
2 22 I 15 | XCLAN POLYDOR 513225¢/PLG (9.98 EQ/13.98) XODUS

) 3 ¢ 83 1 84 | 8 9 DENISE LASALLE MALACO 7464 (9.98/15.98) LOVE ME RIGHT 73

30 30 3 7 MILES DAVIS WARNER BROS. 26938 (10.98/15.98) DOO-BOP 30 8 8l 87 3 MILIRA HOTOWN 6328 © 9813 98) T 8l
BD| 30 | 40 | 6 | LORENZO ALPHA INTERNATIONAL 781000%/PLG (9.98 EQ/13 981 LORENZO | 31 93 | 99 | 3 | TRUTH INC. INTERSCOPE 91763%ATLANTIC (9.98/13.98) TRUTHINC. | 85
32 25 25 8 NAJEE EMI 99400*/ERG (10.98/15.98) JUST AN ILLUSION 25 86 85 79 33 | 2PAC INTERSCOPE 91767+/ATLANTIC (9.98/13.98) 2PACALYPSE NOW 13
33 24 20 17 | LIONEL RICHIE @ MOTOWN 6338* (10.98/15.98) BACK TO FRONT 7 | 87 | 80 | 82 16 | KILO WRAP 8110*/ICHIBAN (9.98/15.98) A-TOWN RUSH 67
34 26 24 12 MEN AT LARGE ATCO EASTWEST 92159* (9.98/13.98) MEN AT LARGE 24 88 76 75 18 BEASTIE BOYS CAPITOL 98938 (10.98/15.98) CHECK YOUR HEAD 37
@ 38 39 10 | N2DEEP PROFILE 1427* (9.98/14.98) BACK TO THE HOTEL 35 89 91 93 25 | THE HARD BOYS AE... 4120*ICHIBAN (8.98/15.98) A-TOWN HARD HEADS 42
39 38 | 41 | TEVIN CAMPBELL @ QWEST 26291 +/WARNER BROS. (9.98/15.98) TEV.IN. 5 90 79 78 34 | MINT CONDITION PERSPECTIVE 1001*/A&M (9.98/13.98) MEANT TO BE MINT 13
37 32 26 40 MICHAEL JACKSON A “ EPIC 4540¢'(10.98 EQ/15.98) DANGEROUS 1 91 86 84 7 MR. FINGERS MCA 10571 (9.98/15.98) INTRODUCTION 67
]
8|31 |2 13 | MARIAH CAREY A cr _#BIA 52758* (7.98 EQ/9.98) MTV UNPLUGGED EP 16 92 | 88 | 80 8 OTIS CLAY BULLSEYE BLUES 9520*/ROUNDER (9.98/15.98) I'LL TREAT YOU RIGHT 75
39 | 37 | 36 | 29 | GLENN JONES ATLANTIC 82352* (10.98/15.98) HERE | GO AGAIN | 22 93 | 82 | 70 | 16 | DOUG Séstggs(:gngﬂ%)NEw GET FRESH CREW DOIN' WHAT | GOTTADO | 47
40 | 33 | 31 | 10 | AL JARREAU Reprist 26845+ (10 98/15.98) HEAVEN AND EARTH | 30 97 | — | 2 | HIGHLAND PLACE MOBSTERS LAFACE 26004-/ARISTA (9.98/13.98) 1746DCGA30035 | 94
NEW 1 | CLARENCE CARTER HAVE YOU MET CLARENCE CARTER..YET? | 95
41 | 42 | 42 | 45 | GERALD LEVERT @ ATCO EASTWEST 91777* (10.98/15.98) PRIVATE LINE 1 > ICHIBAN 1141* (3.98/15.98)
42 ] 35 | 29 | 19 | SOUNDTRACK souar 75330/eP1C (10,98 FQ15.98) DEEP COVER 9 9% | 94 I 91 | 20 [ BASS PATROL JOEY BOY 3004 (8.98/13.98) THE KINGS OF BASS | 63
43 41 44 17 GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 14 NEW ) ! ART PORTER VERVE FORECAST 511877+/VERVE (9.98 EQ/13.96) POCKET CITY 97
38 | 50 5 | RUDE BOYS ATLANTIC 82401 (9.9915.98) RUDE HOUSE | 4 98 | 99 | — | 2 | CRIMINAL NATION NASTYMIX 7107*/ICHIBAN (9.98/15 98) TROUBLE IN THE HOOD | 98
99 95 88 18 PENTHOUSE PLAYERS CLIQUE RUTHLESS 57181/PRIORITY (9.98/14.98) PAID THE COST 28
45 40 32 30 | SIRMIX-A-LOT A DEF AMERICAN 26765/REPRISE (9.98/15.98) MACK DADDY 19 ™ G = - =
2ND Il NONE PROFILE 1416 (9.98/14.98) 2ND I NONE
4 44 45 16 GROVER WASHINGTON, JR. COLUMBIA 48530 (10.98 EQ/15.98) NEXT EXIT 26
47 49 48 15 SUPER CAT COLUMBIA 52435 (9.98 EQ/13.98) DON DADA 16 (__) Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for sates of 500,000 units. & RIAA

certification for sales of 1 million units, with multimiltion sellers indicated by a numeral following the symbot. Most albums available on cassette
48 47 11 41 LISA STANSFIELD @ ARISTA 18679* (10.98/15.98) REAL LOVE 6 and CD. *Astensk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ,
and all other CDs, are eguivaient prices, which are projected from wholesate prices. © 1992, Billboard/BPI Communications.

After starring on the hig screen in “House Party,”
Full Force is back with a new album to rouse your
consciousness and keep you up all night.
I NICE 'N' SLEAZY

and the first single and video “@YVITLIID .

Produced by Full Force for Forceful Enterprises, Inc.
Management & direction: Forceful Enterprises, Inc. Coactol,
Co-Management: Steve Salem
S i
DON'T SLEEP...ON CAPITOL COMPACT DISCS AND CASSETTES. (Zaetol. 7 o i

¥F g
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THE MUSIC AND ENTERTAINMENT INDUSTRY CHAPTER
OF THE CITY OF HOPE
CORDIALLY INVITES YOU TO ATTEND
THE 1992 SPIRIT OF LIFE AWARD DINNER
HONORING

MICHAEL DORNEMANN

CHAIRMAN AND CEO
BERTELSMANN MUSIC GROUP

THURSDAY EVENING,
SEPTEMBER 17, 1992
7 PM COCKTAILS 8 PM DINNER
CENTURY PLAZA HOTEL
LOS ANGELES, CALIFORNIA
BLACK TIE
PROCEEDS BENEFIT
THE CITY OF HOPE

FOR FURTHER INFORMATION, CONTACT
MUSIC AND ENTERTAINMENT INDUSTRY CHAPTER
CITY OF HOPE
213/626-4611

www americanradiohistorv com
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Billboard.

FOR WEEK ENDING SEPTEMBER 12, 1992

R&B SIAGLES A-Z

Billboard.

FOR WEEK ENDING SEPTEMBER 12, 1992

» ] TITLE (Publisher — Licensing Org.) Sheet Music Dist. ]
20 14-ALL-4-1 (Mike Ten, BMI/Biv Ten, ASCAP/K.Wales,
ASCAP)
™ 78 AFTER MHOURS (Island, ASCAP) ™
Compiled from  national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 63 R&B stations 30 AINT NOBODY LIKE YOU (Virgin, BMI/Buffalo Music Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- Factory, BMI) of units sold to SoundScan, Inc. The chart is being printed for comparison to the Hot R&B Singles Chart, which
referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the Hot R&B 65 AINT NO STOPPIN' US NOW (Warner-Tamerlane, uses ranked reports of best-selling singles, rather than the unit counts used on this chart.
Singles chart, which uses playlists, rather than monitored airplay. BMI/Longitude, BMI) ii.i
11 ALONE WITH YOU (Al B. Sure!, ASCAP/Willaire,
HEE MEE ASCAP/EMI April, ASCAP) 50%|3 50%|3
2|2 |0 2|2 |e 22 BABY-BABY-BABY (Kear, BMI/Greenskirt, BMI) 23 |e 22w
2|5 |g|TITLE 2|5 | 5| TITLE 82 BABY GOT BACK (Songs Of PolyGram, BMI/MixAdat, | | 2 | & | & | TITLE o |5 | 5| TITLE
E| S| % | arTisT (LABEL) T | S| ¥ | arTIST (LABEL) BMI) T | S| 2| arTisT (LABEL) E| S| 2| armisT (LaBEL)
49 BACK TO THE HOTEL (Promuse, BMI/Deep Groove,
FOREVER IN YOUR EYES MIC CHECKA
*x NO.1 & & 39 [ 13 | MINT CONDITION (PERSPECTIVE/A&M ) % ?MEI/Vo;xes. BM'; ARE FREE (F *x NO.1 & & Ba6)peo (ATCO EASTWEST)
HE BEST THINGS IN LIFE yte Tyme,
END OF THE ROAD 8 weeks at No. 1 . END OF THE ROAD 6 weeksatNo. 1 YWOOD PARA!
(D) 1 [ 11| Sovzimen BV 10/MOTOWN) 39|30 (14 xg‘sﬂm cl)lsl{r':urmousz T :gg:zgw ;o',‘kAimg/ﬁesg:t/, r:g:A:égZ'Pe;’ RT, 1| 1 {7 | 6ovziimen BV 10/MOTOWN 39418 m)g%ou&? B80YZ m%ﬁ )
urdal N 3
2 | 2 |15 | BABY-BABY-BABY 40 | 27 | 18 | TENNESSEE WBM/HL 212 |10] JumpP sngNNDO 40 | 37 | 10 | | MISS YOU
TLC (LAFACE/ARISTA ) ARRESTED DEVELOPMENT (CHRYSALIS ) 98 BRAINSTORMING (Mike Ten, BMI/Biv Ten, ASCAP) HOUSE OF PAIN (TOMMY BOY ) JOE PUBLIC (COLUMBIA )
@ s |10 SLOW DANCE (HEY MR. DJ 413 YESTERDAY HL @ 4|5 PEOPLE EVERYDAY 41 (49 | 6 | I'M STILL WAITING
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) EN VOGUE (ATCO EASTWEST ) 31 BREAKDOWN (Pac jam, BMI) WBM ARRESTED DEVELOPMENT (CHRYSALIS ) JODECH (UPTOWN/MCA )
4 | 3 |18 | KEEP ON WALKIN' “|s8 COMMITTED 27 CAN YOU HANDLE IT (Trycep, BMI/Willesden, BM!) 4 | 3 |10 | BABY-BABY-BABY 42 |1 42 | 10 | JUMP
CECE PENISTON (A&M ) THIRD WORLD (MERCURY ) 53 COME OUT AND PLAY (Anutha, BMI/JRR, BMI) TLC (LAFACE/ARISTA ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
5 | 4 |21 | YOU REMIND ME @) 43 | 13 | WHEN YOU'VE BEEN BLESSED 86 COME & TALK TO ME (EMI April, ASCAP/DeSwing 5 | 5| 5 | HUMPIN' AROUND (83| 56 | 6 | 360 DEGREES (WHAT GOES....)
MARY J. BLIGE (UPTOWN/MCA ) PATTI LABELLE (MCA ) Mob, ASCAP/Across 110th Street, ASCAP) WBM BOBBY BROWN (MCA) GRAND PUBA (ELEKTRA )
6 o | 7 | SHE'S PLAYING HARD TO GET a4 |36 | 18 | SILENT PRAVER ZNCOMMTIENGESCRE ot Tt Lo 6|8 |5 | SLOWDANCE (HEY MR.DJ 44 [ 38 | 10 | SCENARIO
HI-FIVE (JIVE ) SHANICE (MOTOWN ) - 2:82;23 T ) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) A TRIBE CALLED QUEST (JIVE )
" V| aricken,
(D115 | 7 REAL LOVE ; ) 45|34 (16 | I'LL BE THERE 67 DEEP SEA SO BLUE (Pillage, BMI) 7 |10 | 10 | BACK TO THE HOTEL 45 | 48 | 10 | TAKE IT PERSONAL
MARY J. BLIGE (UPTOWN/MCA ) ] MARIAH CAREY (COLUMBIA ) 100 DONT STOP NOW (Outts yunes, ASCAP/Clayhal N2DEEP (PROFILE ) GANG STARR (CHRYSALIS/ERG )
l— u’ unes, N
14 | § | PEOPLE EVERYDAY ! 52 | 2 | WORKTO DO BMI) 8 | 7 |10 | YOU REMIND ME 46 | 40 | 10 | GHETTO RED HOT
ARRESTED DEVELOPMENT (CHRYSALIS ) VANESSA WILLIAMS (WING/MERCURY ) 48 DON'T SWEAT THE TECHNIQUE (EM) Blackwood MARY J. BLIGE (UPTOWN/MCA ) SUPER CAT (COLUMBIA )
9 | 8 |11 | GIVE UMY HEART 64| 2 WHAT ABOUT YOUR FRIENDS BMI/Eric B & Rakim, ASCAP) 9 | 6 |10 | BABY GOT BACK 47 | 44 | 10 | | WANT TO BE FREE
BABYFACE/T. BRAXTON (LAFACE/ARISTA ) TLC (LAFACE/ARISTA ) 13 THE DOO-BOP SONG (Jazz Horn, BMI/Warner- SIR MIX-A-LOT (DEF AMERICAN/REPRISE ) TOO SHORT (JIVE )
COME & TALK TO ME I'D DIE WITHOUT YOU Tamerlane, BMI/Bee Mo Easy, ASCAP/EMI April, REAL LOVE THE DOO-BOP SONG
UEe JODECI (UPTOWN/MCA ) 5715 P.M. DAWN (LAFACE/ARISTA ) ASCAP) 165 MARY ). BLIGE (UPTOWN/MCA ) e MILES DAVIS (WARNER BROS. )
MONEY CAN'T BUY YOU LOVE THE DOO-BOP SONG 1 END OF THE ROAD (FROM BOOMERANG) (Kear, CROSSOVER BRAINSTORMING
1110 )11 | MONE Y (PERSPECTIVE/AGM ) 49 | 8 | MILES DAVIS (WARNER BROS. ) BMI/Ensign, BMI/Greenskirt, BMI) CPP N (s (RAL/CHAOS ) 49139110 M.C. BRAINS (MOTOWN )
12| 7 [ 6 | HUMPIN' AROUND 50|46 7 | MIC CHECKA 75 FREE YOUR MIND (Two Tuff-Enuff, BMi/Sony Songs, 12 [ 11 | 10 | GIVING HIM SOMETHING HE ... 50|51 | 5 | BREAKDOWN
BOBBY BROWN (MCA ) DAS EFX (ATCO EASTWEST ) o g;d'll/ilgvl(rg B'MIC)h i, BMUT BMU Black EN VOGUE (ATCO EASTWEST ) LUKE (LUKE )
n a, ,
(1) 17 | 10 | ALONE WiTH YoU 51|53 | 5 | ONE NITE STAND satin BMly rycep. BMl/Blac 13 |12 | 10 | COME & TALK TO ME GD| — | 1 | EXGIRL TO THE NEXT GIRL
TEVIN CAMPBELL (QWEST/WB ) FATHER M.C. (UPTOWN/MCA ) o GHETTO RED HOT (Wid Apache, ASCAP) JODECI (UPTOWN/MCA ) - GANG STARR (CHRYSALIS/ERG )
1 COULD USE A LITTLE LOVE... THROUGH THE TEARS Ensi WARM IT UP SILENT PRAYER
19 | 9 | FREDDIE JACKSON (CAPITOL) (52)[ 58 | 10 | we{Sh MORGAN (PENDULUM/ELEKTRA ) L g"xf/gm::s:??M(I';g:;mag:ﬁ"ml) o 1113110 | WARMITS (RUFFHOUSE/COLUMBIA ) 5247 |10 | JlLENT (MOTOWN )
15 | 13 | 17 | THE BEST THINGS IN LIFE ARE FREE | |53 | 47 | 16 | THEY WANT EFX 36 GIVING HIM SOMETHING ME CAN FEEL (Warner- 15|15 | 5 | SHE'S PLAYING HARD TO GET 53) 62 | 6 THE WAY LOVE GOES
. /). JA -
L. VANDROSS/J. JACKSON (PERSPECTIVE ) DAS EFX (ATCO EASTWEST ) Tamerlane, BMI) WBM HI-FIVE (JVE ) BRIAN MCKNIGHT (MERCURY )
1619 MY KINDA GIRL @ |1 SOMEONE TO HOLD 87 HO FRAT SWING (Bust-It, BM!) 16 | 14 | 10 | THEY WANT EFX 54 [ 52 | 3 | HERE IT COMES
RUDE BOYS (ATLANTIC ) TREY LORENZ (EPIC ) 83 HOLLYWOOD PARADOX (Virgin, ASCAP/Rom, DAS EFX (ATCQ EASTWEST } MC SERCH (RAL/CHAOS )
GIVING HIM SOMETHING HE ... INSIDE THAT ) CRIED ASCAP/Sound Spectra, ASCAP/Screen Gems-EMI, JUS LYKE COMPTON LOVIN' YOU
vinn EN VOGUE (ATCO EASTWEST ) @ 732 CECE PENISTON (A&M ) BMI) WBM 171819 DJ QUIK (PROFILE ) @ 72)2 SHANICE (MOTOWN )
4 HUMPIN' AROUND (Kear, BMI/Greenskirt, BMI/MCA, .
MR. LOVERMAN 54 NEVER SATISFIED JAM KICKIN' IT
1811217 | W RS (EPIC) 3 14| M (GIANT/REPRISE ) " :‘i%‘;’;/:"vgb‘} EF?:’“:TASCA:QZLI/BAS:A? ;ﬂ- 18119 | 7 | s sacxson (EPIC) 6152 Y (VIRGIN )
e Tyme, urbank Plaza,
21!s KICKIN' IT 57 | 48 | 10 | THEY REMINISCE OVER YOU ASCAP/EMI BMI)}Ora: e Tree, BMI) WEM 19 {17 | 10 | MR. LOVERMAN 57 | 45| 10 | FULL TERM LOVE
AFTER 7 (VIRGIN) PETE ROCK & C.L. SMOOTH (ELEKTRA ) Rl (Hinaée ASCAP/lgal' E iy SHABBA RANKS (EPIC ) MONIE LOVE (GIANT/WARNER BROS. )
5 iss 69,
20 | 18 | 15 | I'VE BEEN SEARCHIN' 60| 9 SOMEBODY'S BEEN SLEEPIN' ... 2 1 COULD USE A LITTLE LOVE (RIGHT NOW) (WB, 25| 3 | EVER SO CLEAR 58| — | 1 CLEAN UP MAN
GLENN JONES (ATLANTIC ) GARY BROWN (CAPITOL ) ASCAP/Heritage Hill, ASCAP/Zomba, ASCAP/Jo Skin, (20 BUSHWICK BILL (RAP-A-LOT/PRIORITY ) &) WILLIE D. (RAP-A-LOT/PRIORITY )
| WANNA LOVE YOU YEAH, YEAH, YEAH! ASCAP) WBM RIGHT NOW SOMETIMES | RHYME SLOW
[2D) 21 | 10 | }ape (@ANT/REPRISE) — | ! | vorces zo0) & I'p DIE) vnl\;’MOUT YOU (MCA, ASCAP) (@D| 26 | 3 | AL&: sURE (waRNER BROS.) 59150110 | R ThooT (AL CoLomBon)
YOU CAN MAKE THE STORY RIGHT BACK TO THE HOTEL 56 | GOT A THANG 4 YA (New Perspective, ASCAP) ALONE WITH YOU FLEX
@ 22 [ 10 | craka kHaN (WARNER BRDS. ) 704 N2DEEP (PROFILE ) 59 | MISS YOU (Harrindur, BMI/Joe Public, BMI) CPP 2|53 TEVIN CAMPBELL (QWEST/WB) —| 1 | mapcosra (COLUMBIA )
()| 23 | 4 | RIGHT Now 61|50 [ 10 | JUST MY LUCK 18 I'M STILL WAITING (EMI April, ASCAP/Across 110th 23 | 21 | 10 | THEY REMINISCE OVER YOU 66 | 3 | KEEP IT COMIN'
AL B. SURE! (WARNER BROS. ) ALYSON WILLIAMS (OBR/COLUMBIA ) Street, ASCAP/DeSwing Mob, ASCAP) WBM PETE ROCK & C.L. SMOOTH (ELEKTRA ) C+C MUSIC FACTORY (COLUMBIA )
71 INSIDE THAT | CRIED (Urban Tracks, BMI/Mainlot,
LOVE SHOULDA BROUGHT YOU ... UICKIE 1 WANNA LOVE YOU REAL LOVE
(2033 |5 |t BRAX?OrIq-(LAFACE/ARISTA) 67| 3 | QUICKIE (CAPITOL) BMI/Donyolo, BMI) . 0L R it 62155, 5 | REA  pra NTLRG)
77 1S THAT THE WAY (Said, ASCAP)
SWEET NOVEMBER 63 | 56 | 15 | USE ME 5 1-4-ALL-4-1 LET'S GET NAKED
()31 | 5 | Jrooe (ATLANTIC ) MEN AT LARGE (ATCO EASTWEST ) 61 :\ég;:’%{a:g%chl;ll;el(lng:g::/;mi ;o[‘)Ja)d(L:gltl::'p) %226 e R — (6D — | 1 | LETS GET NAKED s A
ppell, om ,
26 | 24 | 10 | WISHING ON A STAR — | 4 | ALITTLE MORE LOVE 12 | WANNA LOVE YOU (FROM CLASS ACT) (WB 26 |20 { 10 | KEEP ON WALKIN' 64 |53 | 8 | WHERE THEY AT
T 5
THE COVER GIRLS (EPIC ) LISA STANSFIELD (ARISTA ) ASCAP/Gradingtan, ASCAP/MCA, ASCAP/Warner- CECE PENISTON (A&M ) D.J. JIMI (AVENUE )
AINT NOBODY LIKE YOU RUMP SHAKER i . Of i YOU CAN'T SEE... /DON'T CUI
(@D] 40 | 4 | 1Ak HOWRRD (GIANT/RE PRISE ) (8 — | 1 | WRECKANEFFECT (MCA) LaLr;lwmlBa':e ASCAP/Music Corp. Of America, BMI) 27 | 24|10 | WISHING ON A (sszfcR) 65159 | 10 | YOU CAN T SBE s (DO T GuRsE
28125| 4 | | ADORE YOU 68 |7 JUS LYKE COMPTON 92 | WANT TO BE FREE (THAT'S THE TRUTH) 28 | 27 | 3 | ONE NITE STAND 66 |57 | 9 | STROBELITE HONEY
CARON WHEELER (PERSPECTIVE ) DJ QUIK (PROFILE ) (Willesden, BMI/A Dish-A-Tunes, BMI) FATHER M.C. (UPTOWN/MCA ) BLACK SHEEP (MERCURY )
e #c'ﬂAEL JACKSON (EPIC ) —|! SSSNBESE?AE (EE?E%EAA)T e # :AAo':réM;xjsaé}x?’;dl;{nﬁ:rg;ia:nel?ce;\g/rgl/kgne 29|30 7 | SEXYMF / 67 61 10| UPTOWN ANTHEM
) , onril, PRINCE & THE N.P.G. (PAISLEY PARK/WB ) NAUGHTY BY NATURE (TOMMY BOY )
ASCAP/Zomba, ASCAP/Virgin, ASCAP) WBM/HL
CAN YOU HANDLE IT 1 GOT A THANG 4 YA! g 5 GIV EART DO IT TO ME
e GERALD LEVERT (ATCO EASTWEST ) — | ! | LOKEY (PERSPECTIVE/A&M) 3; Ju:t vA:[ogg: P(_[Téaoz,PAicAP/Soul AZSSQaSI:sI'\ ;(;S:F’A)p) (299 sAaerch,gRAwa TS 68 |63 (10 NI CHIEMOTON)
v N (Protoons,/Way 2 Quik,
THERE U GO 69 [ 59 | 10 | DON'T SWEAT THE TECHNIQUE WELCOME TO THE GHETT HELLUVA
(BD[32 | 4 | Jormnv ot (LAFACE/ARISTA ) ERIC B. & RAKIM (MCA ) ° g: mg; EAAVLtu'::f( ((‘:ha“ B;;‘r/sl;”e BR':I)th - (3D)| 36 | 10 | gpice (TRIAD/'JLE) 0 e BROTHERHOOD CREED (GASOLINE ALLEY )
ear, ner ythm, pIC,
CROSSOVER 70 162 | 9 | tMISS YOU 1 COULD USE A LITTLE LOVE HEAR WHAT | HEAR
@ 8|7 | oo (RAL/CHAOQS ) JOE PUBLIC (COLUMBIA ) 50 :r[l;s;lna 'wiml/:m(ﬂas'tesg&%mm Coast ASCAP) S FREDDIE JACKSON (CAPITOL ) Wl KILO (WRAP/ICHIBAN )
I'M STILL WAITING _ LOVIN' YOU 16 KICKIN' IT (D.A.R.P., ASCAP, D One, AS(EAP Polish, I'VE BEEN SEARCHIN’ WHAT ABOUT YOUR FRIENDS
(8135 | 7 | So0eci whiown/mca ) D] — | 2 | Suwnice aworomny ASCAP/EMI(ApriI ASCAP) /s Ore, ASCRP/Psh, 133 135 | 10 | CTEANONES (arianmic (ID| — | 1 | ricdaraceransta)
JUMP AROUND DO IT TO ME 74 LET'S GET CLOSER (Norcal Atlanta, BMI) MONEY CAN'T BUY YOU LOVE WHY ME BABY?
3, 42 | 9 | Fioust oF pain (TOMMY BOY ) 3272 | 19 | vioneL ricrie (MOTOWN ) 58 LET'S GET NAKED (D.A.R.P., ASCAP/Diva One, BMI) Ik RALPH TRESVANT (PERSPECTIVE/A&M ) G KEITH SWEAT (ELEKTRA )
THE WAY LOVE GOES 73 | 66 | 10 | LET'S JUST RUN AWAY 79 LET'S GET TO IT (Tom Sturges, ASCAP/Chrysalis, HONEY LOV WHEN YOU'VE BEEN BLESSED
(35) 45 | 10 BRIAN MCKNIGHT (MERCURY ) JOHNNY GILL (PERSPECTIVE/A&M ) ASCAP/Warner-Tamerlane, BMI1/One Day I'm Going To o R.KELLY k?:uguc ANNOUNCEMENT (JIVE ) IR PATTI LABELLE (MCA )
1-4-ALL4-1 74 | 65 | 10 | BRAINSTORMING Make It, BMI) = N
(3037 | 7 EAST COAST FAMILY (BIV 10/MOTOWN ) M.C. BRAINS (MOTOWN ) LET'S TALK ABOUT LOVE (Eptc, BMI/Solar, %3110 P\‘/ENBD%%EST/TIﬁgfsg‘NL(LFEESAP'éETFl&E)E M0 M%?Ec‘z)%%hwmyz’;s?e%?wz/A&M)
BMI/Bama Sweet, BMI)
REAL LOVE SEX ON THE BEACH - g
#1810 LORENZO (ALPHA INT'L/PLG ) || TRUTH INC. (INTERSCOPE /ATLANTIC ) g; :OL\:ITD::!:‘E(;RTEM?\YVZ;E;)K égekgs;‘e;'szMG-BM') (3D 46 | 8 H CS p':l! 8&2&.&&‘: ) @D —| 2 .51}.’35 'B'é% (ETIEALNT.C)
- - - ' - ago,
(O Tracks moving up the chart with airplay gains. © 1992, Billboard/BP! Communications. ASCAP/Polygram, ASCAP) . (O Singles with increasing sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.
26 MIC CHECKA (Straight Out Da Sewer, ASCAP/EMI
n&n Mnln n[n“nn["‘ Mn"l‘un April, ASCAP/Cellar Addict, ASCAP/Sewar Slang, BMI/Shocklee, BMI) ASCAP/Kings Kid, BMI/Faithful Works, BMI/Mizmo,
ASCAP/EMI Blackwood, BMI/Christopher Charity, 42 SEX ON THE BEACH (Warner-Tameriane, BMI/Chicago BMI/EMI Blackwood, BMI/Steve Harvey, ASCAP)
1|12 | HONEY LOVE LOVE ME BMI/Derek Lynch, BMI) WBM Bros., BMI/Cheryl Are You Listening, ASCAP) WBM 69 TOUCH YOU THERE (Leorose, BMI/Too Smooth,
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) TRACIE SPENCER (CAPITOL ) 3 MONEY CAN'T BUY YOU LOVE (Fiyte Tyme, /Rated 6 SHE'S PLAYING HARD TO GET (Zomba, ASCAP/RHO, BMI/Armacien, BMI)
RT,/Burbank Plaza, ASCAP)WBM ASCAP) CPP a8
LOVE YOU ALL MY LIFETIME DON'T BE AFRAID o TRIPPIN OUT (Flow Tech, BMI/EMI Blackwood,
SR CHAKA KHAN (WARNER BROS. ) s | AARON HALL (SOUL/MCA ) 93 MOVE ME NO MOUNTAI” (Dandy Ditty's, ASCAP) 95 SILENT PRAYER (Gratitude Sky, ASCAP/Virgin, BMI/Music Corp. Of America, BMI/Second Generation
3|43 | GoODBYE 16|18 | 10 | SOMEBODY LOVES YOU BABY 60 MR. LOVERMAN (Worldwide, BMI/Anchor, ASCAP/Penzafire, ASCAP) Rooney Tunes, BMI)
TEVIN CAMPBELL (QWEST/WB ) PATTI LABELLE (MCA ) ASCAP/Gunsmoke, ASCAP/Pow Wow, ASCAP) 89 SKEEZA (Sons Of K-oss, ASCAP) 73 TRY MY LOVE (Stone Jam, ASCAP/Ness, Nitty &
- . 33 MUST BE REAL LOVE (ATV, BMi/Leftover Soupped, 5 SLOW DANCE (HEY MR. DJ) (Willesden, BMI/R.Kelly, Capone, ASCAP/WB, ASCAP/African Love, BMI)
4 |3 |5 | MYLOVIN (YOU'RE NEVER .. .) 17 | 15 | 10 | HERE | GO AGAIN BMI/Music Corp. Of America, BMI/Welbeck, BMI/Zomba, ASCAP/31 in". ASC/ il
VOOUE (A Y0 EASTWEST S CUENRONE SIATIATIC) : /Zomba, ASCAP/310 Jammin’, ASCAP) 32 WARM IT UP (EMI April, ASCAP/So So Def,
5 1017 LovE YoUR SMILE . CEEP 1T COMIN :gg:z%nmrtn: 1/'3, ASFAP/’:SC& :)Smf"full Keel, 47 SOMEBODY'S BEEN SLEEPIN' IN MY BED (EMI April, ASCAP/House Of Fun, BMI) WBM
d ust Be Marvelous, i ) : .
: SHANICE {(MOTOWN S| KEITH SWEAT (ELEKTRA ) 72 MY DESTINY (Speeding Bullet, ASCAP) ?E:: P;\/gc/:;;) isll, ASCAP/Cuddie B, ASCRP/Stick 2 :géAv;?;e;:?:z[ (B;:f)s (P ASCAPYLts Have Lunch
6 | 5 |10 | REMEMBER THE TIME 19|10 | 5 | PLEASE DON'T GO 7 MY KINDA GIRL (Trycep, BMI/Willesden, BMI) 54 SOMEONE TO HOLD (M Carey, BMI/Sony Songs, 51 WELCOME TO THE GHETTO (Willesden,
MICHAEL JACKSON (EPIC ) BOYZ Il MEN (MOTOWN ) 9% NOBODY BU’T YOU (Proper, ASCAP/Strange Motel, BMI/WB, ASCAP,/Wallyworld, ASCAP) BMI/Amirakami, BM1/Jobete, ASCAP/Flyte Tyme,
BABY HOLD ON TO ME JUMP ASCAP/Greg's Groove, ASCAP) 84 SPRUNG ON ME (We Fly, BMI) ASCAP/Avant Garde, ASCAP) WBM/CPP
71910 21(19(5 C
GERALD LEVERT (ATCO EASTWEST ) KRIS KROSS (RUFFHOUSE/COLUMBIA ) 38 ONE NITE STAND (EMI April, ASCAP/Across 110th 99 START ME UP (Sons Of K-oss, ASCAP/Next Plateau, 46 WHATEVER TURNS YOU ON (A.LW., ASCAP/Ronnie
ALL W M - Sgreet, ASCAP/Father M.C., ASCAP/WB, ASCAP/Frank ASCAP/Miracle Creek, ASCAP) Runs, ASCAP)
8 |11] 9 | ALL WOMAN 21|12 9 | WHY ME BABY? Nitty, ASCAP/Joe’s Songs, ASCAP) WBM
LISA STANSFIELD (ARISTA ) KEITH SWEAT (ELEKTRA ) itty, 0€'s Songs, ) 66 STEP BY STEP (Kharatroy, ASCAP/B.Black, 90 WHEN YOU LOVE SOMEBODY (Zomba, ASCAP/Good
9 PEOPLE EVERYDAY (EMI Blackwood, BMI/Arrested ASCAP /Chrysalis, ASC ’
9 (14|10 | IT'SOK. 22 123 |10 | AIN'T 2 PROUD 2 BEG Devel M) W8 SCAP/Chrysalis, ASCAP) Single, ASCAP/Almo, ASCAP)
BEBE & CECE WINANS (CAPITOL ) TLC (LAFACE/ARISTA ) evelopment, BMI) WBM 24 SWEET NOVEMBER (Kear, BMI) 35 WISHING ON A STAR (May 12, BMI/Warner-
- - 45 QUICKIE (P-Blast, ASCAP/Zomba, ASCAP/Doc Ice, 70 TEARIT UP (ON OUR WORST BEHAVIOR) (FROM Tamerlane, BMI) WBM
10 | 7 |10 | A AR CTvE/ALM) 3|—|9 L%ET:&EC\E'%NIESE(EP”OL) BMI/Willesden, BMI) ! BEBE'S KIDS) (Famous, ASCAP/Big H, 64 WORK TO DO (Ronnie Runs, ASCAP)
N THE CLOS 1070 13 :FAL LOVE S’It;'w- BMI/Scottsville, BMI/Walter ASCAP/Teaspoon, ASCAP/Turies On The Verge Of 94 WOULD I LIE TO YOU? (Virgin, BMI)
ni—|1 ET 24 (20 | 10 | IS IT GOOD YOU immons, Insanity, ASCAP/So So Def, ASCAP/EMI April, 44 YEAH, YEAH, ! (Voi B8MI
MICHAEL JACKSON (EPIC ) HEAVY D. & THE BOYZ (UPTOWN/MCA ) 10 REAL LOVE (Music Corp. Of America, BMI/Second Asmggnsign, ém/suga Wuga, e{m) o 8 YOU (’:AN M;\::Arni(\g;e; RlGl)ﬂ’ (Zomba,
12062 00L ME 25| 24 | 10 | LIVE AND LEARN Generation Rooney Tunes, BM) HL 80 THEY REMINISCE OVER YOU (Ness, Nitty & Capone, ASCAP/Public Eye, ASCAP/Goodness, ASCAP)
GERALD LEVERT (ATCO EASTWEST ) JOE PUBLIC (COLUMBIA ) RIGHT NDW (Al B. Sure!, ASCAP/Willarie, ASCAP/EMI ASCAP/Smooth Flawin', ASCAP/Pete Rock ASCAP) 62 YDU ME (Trycep, BMI/Willesden, BMI)
13 |17 | 9 | MAKE IT HAPPEN Recurrents are titles which have appeared on the Monitor 55 :’J(I;lx ‘:’iCEAI':I/)?JCS'zssFuO;T St';leet., A()S'C¢:) xl' BN 18 THROUGH THE TEARS (Captain 2, ASCAP/MCA, 40 YOU REMIND ME (FROM STRICTLY BUSINESS) (WB,
MARIAH CAREY (COLUMBIA ) for 20 weeks and have dropped below the top 20. > (Frankly,/Music | e World,BMI) ASCAP/Joymel-EMI, ASCAP) ASCAP/Stone jam, ASCAP/Milteer, ASCAP) WBM
41 ROOM 252 (Virgin Songs, BMI/R.D. Britt, 81 TIL YOU COME BACK TO ME (Warner-Tamerlane,
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Heavies Drop Their Brand-New Release;
Red-Hot Roster For AIDS Benefit Set

THE BRAND NEW Heavies re-
cently turned down an offer to open
on Michael Jackson’s European ex-
travaganza. “We had decided to take
August off,” explains the trio’s drum-
mer, Jan Kincaid, who flew to New
York instead. “The exposure would’ve
been great, but I needed a vacation.”

The Heavies (who are completed
by guitarist Simon Bartholemew
and bassist Andrew Levy) have just
dropped their second U.S. release,
“Heavy Rhyme Experience” (Deli-
cious Vinyl), which pairs the Brit
combo’s organic live playing with the
rhyming talents of hardcore stylists
Main Source, Gang Starr, Grand
Puba, Jamalski, Kool G. Rap, Black
Sheep, Ed O.G, Masta Ace, Tiger,
and Pharcyde, a newcomer signed to
Delicious Vinyl.

When their debut album arrived
last year, the rap community was
among their initial supporters. “We
thought that was really cool,” Kincaid
recalls, “and when we came to the
States to do our first shows at
S.0.B.’s in New York, people like Q-

phoned up to say they wouldn’t mind
coming down and jamming with us on
the mike. We didn’t know what to ex-
pect, but that went down really well.”

This was the seed for what would
become “Heavy Rhyme Experience.”
“We approached our record company,
who then approached the different
groups of rappers, their record com-

by Havelock Nelson

panies, and their management firms,”
says Kincaid, adding that “coordina-
tion was the hardest part of the proj-
ect.” The group’s U.K. manager,
Keiron Hurley, and Delicious A&R
man Orlando Aguillen oversaw
these duties.

Recording of both the tracks and
the vocals went quickly and spontane-

Tip, Jamalski, and M.C. Serch

TERRI ROSSI'S

ously. “Some of the grooves were

RHYTHA
SLGIION

CHECK IT OUT: On the Hot R&B Singles chart, there is a string of bullets
from No. 4 through No. 12. “I Could Use A Little Love (Right Now)” by Fred-
die Jackson (Capitol) gains impressively in both radio and retail points. It
is the only record on the chart with reports from the entire radio panel
“Money Can’t Buy You Love” by Ralph Tresvant (Perspective) makes strong
retail gains, but radio increases were only moderate, especially compared with
the healthy gains made by the other records in the top five. It has reports
from 95 stations. “Humpin’ Around” by Bobby Brown (MCA) holds at No.
4 in spite of strong radio and retail gains. It is on 98 stations. “Slow Dance
(Hey Mr. DJ)” by R. Kelly & Public Announcement (Jive) gains KJLH Los
Angeles for a total of 99 station reports. All of the other bulleted records in
this area of the chart make similarly strong gains. “Real Love” by Mary J.
Blige (Uptown) is now on 93 stations, gaining seven this week, including
WHRK Memphis; WVKO and WCKX Columbus, Ohio; WGCI Chicago; and
KJLH Los Angeles.

COMING UP IN THE WORLD: “I'm Still Waiting” by Jodeci (Uptown) has
labored under the shadow of the group’s previous single, “Come & Talk To
Me.” According to the R&B Radio Monitor, “Talk To Me” is finally beginning
to wane in radio play, allowing “I'm Still Waiting” more air time. This week,
“Waiting” is on 94 stations, gaining five: WRKS and WBLS in New York;
WZAK Cleveland; WJFX Fort Wayne, Ind.; and WGCI. Although it is new
in some markets, 14 stations list it top 10 or better.

1

IF HELL IS anything like Florida, I'm changing my ways,” says Glynne
Daniels, an independent record promoter from Florida. 1992 is shaping up
to be one of the most disastrous in recent memory—from floods in Chicago
to riots in Los Angeles. Now Hurricane Andrew has blown through south Flor-
ida, where residents are suffering even worse devastation. As a result, we lose
one of our retail reporters, Mr. T's Solid Gold Records in Cutler Ridge, Fla.
Owner Hilton Taylor called to inform us that the store was leveled and that
it will probably be six months or more before he can reopen. James T., PD
of WEDR Miami, says the many official relief agencies are beginning to get
organized and are providing services, though it will be a while before many
homes have electricity restored. The most important thing will be disseminat-
ing information about services and supplies. What is needed the most are bat-
tery-operated radios and televisions; if you send them to WEDR, staffers will
redirect them to the official relief agencies for distribution.

Jjams we were playing for a while, but
most of them were just made up on
the spot over two days,” says Kincaid.
“We tried to keep tempos varied be-
cause we knew there’d be different
styles on each cut. We wanted each
track to have a different flavor even
without the rap.”

Next the Heavies had the track
shipped to the different hip-hop vo-
calists. “We sent them off probably a
week before we recorded the rap, but
a lot of the lyrics were written right
there in the studio.”

Although the cuts on “Heavy
Rhyme Experience” are funky and
chilly-most, there could have been
more go-for-it boom.

“I agree,” says Kincaid. “I'd love to
have that if we do another album.
We'll be more aware and more hard-
core next time.”

JUMP‘N'MOVE: “Red Hot + Rap,”
the third in a series of AIDS fund-
raiser albums, will feature new tracks
by Public Enemy, Ice-T, Arrested
Development, EPMD, Queen Lati-
fah, Gang Starr, Leaders Of The
New School, Disposable Heroes Of
Hiphoprisy, Mellow Man Ace, Cy-
press Hill, House Of Pain, Nice &
Smooth, KRS-ONE, and others to be
announced . .. Dr. Dre and Ed Lover,
from “Yo! MTV Raps,” are about to
start shooting a feature film called
“Who’s The Man?” . .. By popular de-
mand, here’s the complete address
for AARA (The African American Re-
cording Artist) Magazine. Write it at
P.O. Box 40677 Cincinnati, Ohio
45240-0677 ... Columbia’s forthcom-
ing tribute collection “Weird Night-
mare—Meditations On Mingus” fea-
tures a passionate and amusing
narrative by Chuck D. called “Gun-
slinging Bird Or If Charlie Parker
Were A Gunslinger.” The vocal is
combined with splashy percussion,
electric guitar riffs, swinging jazz
horns, and a cushiony bass line ...
“Poetic Justice” is the theme of the
Rhythm and Politics Society’s fourth
annual rap symposium, to take place
Oct. 2-4 at the Ramada Hotel and
Convention Center in Compton, Calif.
RAPS was founded by entertainment
attorney Ronda R. Dixon ... “X-Tra
Naked” is the title of Shabba Ranks’
next Epic set. The release will feature
duets between Shabba and Select’s
Chubb Rock (the dark, kicking soli-
darity statement “2 Breddens”) and
Tommy Boy’s Queen Latifah
(“What’cha Gonna Do?,” which recon-
textualizes Patrice Rushen’s “Feel
So Real”). Another track, “Muscle
Grip,” resembles Mad Cobra’s mel-
low and melodic slackness command
“Flex,” currently bubbling under on
Columbia. “Hard To Wet, Easy To
Dry” will be the title of Cobra’s debut
album (favorite cuts: “Wet Dream,”
“Flex,” and “Easy To Dry”) ... An-
other upeoming ragamuffin/hip-hop
collision involves Q-Tip and Tiger.
The A Tribe Called Quest main man
is producing the dancehall madman
... A Bronx rapper named Pudgie
The Fat Bastard is being produced
by Trackmasterz and should debut
on Giant/Warner Bros. by the year’s
end.

CHUBEB ROGCK
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL

5. AND ONE-STOP SALES REPORTS.
28|58 § | 22| Tme ARTIST
Iz |32 |32(25 LABEL & NUMBER/DISTRIBUTING LABEL
* %% NO.1T % %
1 1 1 7 | CROSSOVER & EPMD
{C) (M) (T) (X) RAL 74173/CHAQS .3 weeks at No. 1
@ 3 12 3 PEOPLE EVERYDAY & ARRESTED DEVELOPMENT
- {C) (T) CHRYSALIS 50397/ERG
@ 5 10 5 MIC CHECKA & DAS EFX
(M) (T} ATCO EASTWEST 96159+
4 4 4 7 | JUS LYKE COMPTON ¢ DJ QUIK
[ (C) (T) PROFILE 5372
5 6 6 11 | JUMP ARQUND @ & HOUSE OF PAIN
(C) {M) (T} (X) TOMMY BOY 526
@ 8 8 g | WELCOME TO THE GHETTO & SPICE 1
{C) (T) TRIAD 42085/}IVE
@ 14| 18 4 360 DEGREES (WHAT GOES AROUND) & GRAND PUBA
(C) (M) (T) ELEKTRA 64708
8 2 2 11 | FAKIN' THE FUNK © MAIN SOURCE
(C} (T) WILD PITCH 50402/ERG
9 1 13 6 LET IT ALL HANG OUT ¢ ADOR.
| ¥ (C) (T) ATLANTIC 87470
16 | 19 5 PASS DA MIC © DA YOUNGSTA'S
(M) (T) ATCO EASTWEST 96162*
GHETTO RED HOT & SUPER CAT
1 13 14 ! {C) (M) (T) COLUMBIA 74391 _ e
@ 18 | 20 4 HOLLYWOOD PARADOX & THE COLLEGE BOYZ
(C) VIRGIN 12586

THE DOO-BOP SONG & MILES DAVIS

(C) (M) (T) {(X) WARNER BROS. 18930

DON'T SWEAT THE TECHNIQUE ¢ ERIC B. & RAKIM

(M) (T) MCA 54369~

15 7 5 10 | WANT TO BE FREE @ TOO SHORT

(M) (T) JIVE 42068*
21 27 3 HERE IT COMES/BACK TO THE GRILL & MC SERCH

(C) (M) (T) RAL 74414/CHAOS

17 10 9 8 ROADRUNNER & CHI-ALI
(C) (T) VIOLATOR 1123/RELATIVITY
BACK TO THE HOTEL & N2DEEP

18 17 15 10 (C} (T) PROFILE 5367
WARMIT UP @ & KRIS KROSS

(C) (M) (T) (X} RUFFHOUSE 74376/COLUMBIA

EVER SO CLEAR
(M) RAP-A-LOT 53807 */PRIORITY

® BUSHWICK BILL

B8
|

24 | — | 2 | BREAKDOWN ® LUKE
(C) (M) (T) (X) LUKE 152
22 19 7 9 FULL TERM LOVE (FROM "CLASS ACT") & MONIE LOVE
(C) (1) (X) GIANT 18954/WARNER BROS.
23 20 2 5 BRAINSTORMING/G-STRING & M.C. BRAINS
(C) (T) MOTOWN 2170
29 | 2 HEAD CRACKER & DOUBLE XX POSSE
(M) (T) BIG BEAT 10036*/ATLANTIC
LET'S GET NAKED & HIGHLAND PLACE MOBSTERS
@ NEW D ! (C) (M) (T} LAFACE 4014/ARISTA e
X0oDUS & XCLAN
% | 2|12 5 (C) {T) POLYDOR 863 032/PLG .
21 2% | 25 20 | THEY REMINISCE OVER YOU & PETE ROCK & C.L. SMOOTH
(C) (T) ELEKTRA 64773
LIVIN' IN DA BOTTLE & BROTHERS UV DA BLAKMARKET
NEW ) ! (C) (T) SELECT 64743/ELEKTRA
TOSS IT UP & ZHIGGIE
NEW p- ! (M) (T) POLYDOR 865 861*/PLG z
30 | 25 | 23 | § | HOFRAT SWING ® HO FRAT HO!

(C) (1) BUST IT 44845

O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association
of America {RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1992, Billboard/BP! Communications.
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HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLFS SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATONAL SAMPLE

wxlexle 2 = OF DANCE CLUB PLAYLISTS WX |xlg f,’) = OF RETAIL STORES AND ONE-STOP SALES REPORTS.

Fo|2w |z [£F| TITLE ARTIST Folow | =3 | XF| TITLE ARTIST

F2 |32 | a2 | 25| LABEL & NUMBERDISTRIBUTING LABEL FZ |32 |~ | T3 | LABEL & NUMBERDISTRIBUTING LABEL

*x*x NO. 1 * % *x % NO. 1 * x %
1 2 6 7 LS) (LOVE SEX INTELLIGENCE) EPIC 74401 1 week at No. 1 & THE SHAMEN 1 5 14 3 EVERYBODY'S FREE {TO FEEL GOOD) (1) () EPIC 74444 1 week at No, 1 @ ROZALLA
2 9 18 | 4 | EVERYBODY'S FREE (TO FEEL GOOD) EPIC 74444 ® ROZALLA 2 3 5 11 | JUMP! (M) (1) SUNSHINE 1-2456/ARISTA © THE MOVEMENT

@ J 9 8 THE BEST THINGS IN LIFE... PERSPECTIVE PROMO/AZM @ LUTHER VANDROSS & JANET JACKSON 3 2 2 13 | JUMP AROUND (M) (T) () TOMMY BOY 526 ® HOUSE OF PAIN
4 1 2 9 RHYTHM IS A DANCER ARISTA 1-2445 & SNAP 4 1 1 7 JAM (M) (D) (0 EPIC 74334 ® MICHAEL JACKSON

GOt w | 6 | MY PEACE OF HEAVEN ATCO EASTWEST 95153 TEN CITY 5 4 4 15 | STROBELITE HONEY (M) (1) MERCURY 866 869 ® BLACK SHEEP
6 3 3 o YOUR LOVE WARNER BROS. 40393 ® CHIC @ 9 10 6 RHYTHM IS A DANCER (T) ARISTA 1-2445 & SNAP
7 7 13 8 BURNING CHARISMA 12600 MK FEATURING ALANA 1 8 9 9 | GET WITH U (M) (T) MERCURY 864 081 @ LIDELL TOWNSELL & M.T.F.

14 19 6 HARDCORE HEAVEN FFRR 350 003/LONDON — © DJ SEDUCTION 8 17 2 HUMPIN' AROUND (M) (T) (X) MCA 54343 © BOBBY BROWN
9 5 5 9 GET WITH U MERCURY 864 081 ® LIDELL TOWNSELL & M.T.F. @ 12 15 7 THE HITMAN (M) (T) INTERSCOPE 96168/ATLANTIC & AB LOGIC

16 | 21 6 | YOU GOTTA BELIEVE (ATOMIC SLIDE) INVASION 36009 FIERCE RULING DIVA (A0)| 16 | 19 | 4 | LSI(LOVE SEX INTELLIGENCE) (n oo EPiC 74401 ® THE SHAMEN
11 4 4 8 JAM EPIC 74334 @ MICHAEL JACKSON @ 14 16 6 MIC CHECKA (M) (T) ATCO EASTWEST 96159 @& DAS EFX

(12)| 25 | 40 | 3 | THE COLOUR OF LOVE GIANT 40401WARNER BROS. THE REESE PROJECT (2] 13 | 13 | 9 | 1T'S AFINE DAY o m aTco EASTWEST 96187 ® OPUS Ii}
13 8 1 10 | 17'S A FINE DAY atco EASTWEST 96187 @ OPUS |1} 13 7 3 8 WISHING ON A STAR (1) (x) EPIC 74370 @ THE COVER GIRLS
14 13 8 13 STROBELITE HONEY MERCURY 866 869 @ BLACK SHEEP 18 21 1 DISAPPOINTED (T) (X) WARNER BROS. 40562 @ ELECTRONIC

@ 20 24 9, ALL OVER THE WORLD CHAOS 74292 @ WAILING SOULS 15 6 6 9 YOUR LOVE (T) (X} WARNER BROS. 40393 @ CHIC

2129 5 FEELING GOOD EMOTIVE 728 JAMES HOWARD 21 | 27 4 MY PEACE OF HEAVEN (T) ATCO EASTWEST 96153 TEN CITY
17 11 7 9 WISHING ON A STAR EPIC 74370 @ THE COVER GIRLS 17 15 12 7 CROSSOVER (M) (T) (X) RAL 74172/CHAOS @ EPMD

2% 35 4 WE CAN MAKE IT RELATIVITY 1131 TRACIE DAVES 23 29 4 PEOPLE EVERYDAY (T) CHRYSALIS 19756/ERG @ ARRESTED DEVELOPMENT

2 | 27 5 MASS OF EMOTION SAVAGE 50013 MOCCA SOUL 24 | 39 3 THE COLOUR OF LOVE (T) (X) GIANT 40401/WARNER BROS. THE REESE PROJECT |
20 | 12 | 11 | 9 | DIGITAL LOVE THING ATCO EASTWEST PROMO HAPPYHEAD 20 [ 10 | 8 | 3 | YOUREMIND ME (1) UPTOWN 54447/MCA  MARY J. BLIGE

% % * POWER PICK* % % 2 22 25 4 BABY-BABY-BABY (M) (T) LAFACE ' -4032/ARISTA ®TLC

@D| 32 | —— | 2 | KEEPIT COMIN' (DANCE TILL YOU CAN'T...) COLUMEIA 74431 @ C+C MUSIC FACTORY 2 | 11 / 10 | DON'T SWEAT THE TECHNIQUE (M) (1) MCA 54369 © ERIC B. & RAKIM
22 21 2 5 EVERYBODY IN THE PLACE ELEKTRA 66411 @ THE PRODIGY * % % POWER PICKX % %

2 18 12 9 DON'T SWEAT THE TECHNIQUE MCA 54369 @ ERIC B. & RAKIM @ 28 — 2 KEEP IT COMIN’ {DANCE TILL YOU CAN'T...) (M) (T) (X) COLUMBIA 74431 @ C+C MUSIC FACTORY

271 | 83 3 REAL COOL WORLD WARNER BROS. 40575 © DAVID BOWIE 30 | 41 4 | SET YOUR LOVING FREE/A LITTLE MORE LOVE (1) ARISTA 1-2451 @ LISA STANSFIELD
25 17 10 9 TEMPLE OF DREAMS KICKIN' 4101/INSTINCT & MESSIAH 25 19 17 7 TEQUILA (M) (T) ATCO EASTWEST 96 .61 @ ALT. AND THE LOST CIVILIZATION

33 | 4l 4 | WORKAHOLIC RADIKAL 12322 © 2 UNLIMITED % | 27 [ 32 5 | WHERE DOES THAT LEAVE LOVE (M) (T) () COLUMBIA 74405 © GEORGE LAMOND
2 30 37 4 EVEN BETTER THAN THE REAL THING ISLAND 864 281/PLG U2 @ 32 42 3 360 DEGREES (WHAT GOES AR JUND) (M) (T) ELEKTRA 66405 @ GRAND PUBA

40 | 47 | 3 | DISAPPOINTED WARNER BROS. 40562 ® ELECTRONIC 28 | 20 | 22 | 10 | SURRENDER YOURSELF (T) (X} COLUMBIA 74291 ® THE DAOU

42 | — | 2 | SOMETHING GOOD LONDON 869 843/PLG ® UTAH SAINTS 29 | 33 | 38 3 | MOVE THIS (T) SBK 19765/ERG © TECHNOTRONIC FEATURING YA KID K
30 23 20 7 TOO FUNKY COLUMBIA 74352 @ GEORGE MICHAEL 30 25 11 11 | WARM IT UP (M) (T) (X) RUFFHOUSE 74377/COLUMBIA @ KRIS KROSS
31 | 35 | 38 4 TROUBLE 11i EAST 0012 KIM BEACHAM C 1| 48 | — 2 ONE NITE STAND (M) (T) (X) UPTOV/N 54446/MCA @ FATHER M.C.

BD| 43 | — | 2 | PEOPLE EVERYDAY chrvsaLis 19756/ERG @ ARRESTED DEVELOPMENT (32)| 41 | — | 2 | FREE LOVE (1) 00 WARNER BROS. 40529 JULIET ROBERTS
33 | 15 | 14 | 12 | JUMP! SUNSHINE 1-2456/ARISTA ® THE MOVEMENT 3)[ 37 | 50 | 4 | BACKTO THE HOTEL M PRoFILE 1367 ® N2DEEP

4 | 45 3 SET YOUR LOVING FREE ARISTA 1-2451 LISA STANSFIELD 34 | 34 | 20 | 11 | TOO FUNKY (M) (T) (X) COLUMBIA 74352 © GEORGE MICHAEL

@ 1% | — % PACIFIC SYMPHONY SONIC 2008/INSTINCT TRANSFORMER 2 3% | 29| 28 7 EVERYBODY IN THE PLACE/CHARLY (T) (X) ELEKTRA 66411 @ THE PRODIGY

* % *HOT SHOT DEBUT % * * 36 | 38 | 40 U TEMPLE OF DREAMS (T) KICKIN' 4 101/INSTINCT ® MESSIAH

NEW ) 1 HUMPIN' AROUND MCA 54343 © BOBBY BROWN @ 4 | — 2 MASS OF EMOTION (1) SAVAGE 50013 MOCCA SOUL

38 | 31 26 9 PLEASE DON'T GO (M) (T} (X) ZYX 6748 # DOUBLE YOU?
37 | 38 [ 42 3 | WANT YOUR LOVE CONTINUUM 19203 J. DEE

47 | — | 2 | IBELIEVE IN YOU NETTWERK 138641 RSS. THE FINAL CUT * % x* HOT SHOT DEBUT * % %

NEWD 1 LOOK TO THE FUTURE MUTE 66395/ELEKTRA FORTRAN 5 FEATURING LARRY GRAHAM NEW D> 1 HYPNOTIZED (T) (X) GREAT JONES 530 61 7/SLAND CLUBLAND FEATURING ZEMYA HAMILTON
40 19 17 12 MONEY REPRISE 40392/WARNER BROS. CAMEO 40 35 18 15 MR. LOVERMAN (T) (X) EPIC 74248 ® SHABBA RANKS
41 29 34 4 MOVE ME NO MOUNTAIN VIRGIN PROMO @ SOUL Il SOUL A1 36 44 11 PLEASE DON'T GO (M) (T) (X) NEXT PLATEAU 50187 S KWS.

NEWDP | 1 | HYPNOTIZED GREAT JONES 530 61 7/ISLAND CLUBLAND FEATURING ZEMYA HAMILTON 42 | 26 | 24 | 9 | SONIK FRIKTION () (T) MAIll S112(CHEETAR @ RADIOACTIVE GOLDFISH
43 | 39 | 33 8 | PLEASE DON'T GO zvx 6748 @ DOUBLE YOU? NEW ) 1 | THE MUSIC'S GOT ME (1) (X) 2YX 6559 ® BASS BUMPERS

49 | — | 2 | KICKIN' IN THE BEAT CUTTING 262 PAMELA FERNANDEZ 4 | 42 | — | 2 | SHE'S PLAYING HARD TO GET (T) JIVE 42066 @ HI-FIVE

NEW ) 1 FUCK YOU $BK 19764/ERG . OTTORONGO 45 | 40 | 33 | 14 | O FORTUNA (T) RADIKAL 12299 APOTHEOSIS

NEW ) 1 | DILDO zvx6655 @ INTERACTIVE 46 | 46 | 36 | 13 | PENNIES FROM HEAVEN (1) VIRGIN 96195 @ INNER CITY

NEW ) 1 ALTITUDE CAROLINE PROMO 777 FEATURING ULTRA NATE 47 | 45 [ 4 7 EVEN BETTER THAN THE REAL THING (1) (x) ISLAND 864 281/PLG U2
48 34 31 5 ANOTHER MINUTE SRC 14035/200 @ CAUSE & EFFECT NEW ) 1 SOMETHING GOOD (T) LONDON 869 843/PLG @ UTAH.SAINTS
49 | 31 22 | 10 | THE HITMAN INTERSCOPE 96168/ATLANTIC ® AB LOGIC 49 | 39 | 23 6 GOOD STUFF (T) (X) REPRISE 4056 1/WARNER BROS. @ THE B-52'S
50 | 36 | 26 | 10 | WHATEVER YOU DREAM GUERILLA 138621 R S. REACT 2 RHYTHM 50 | 50 | 46 | 20 | TWILIGHT ZONE (T) (X} RADIKAL 12300/CRITIQUE @ 2 UNLIMITED

O Titles with the greatest sales or club play increases this week. ® Videoclip availability.

availability. © 1992, Billboard/BP! Communications.

america’s hottest import!

Produced by Mr. Tom, Luna C. & Nick Arnold

ra

€t
ks

Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X} CD maxi-single

(10082)

“SESAME’S TREET”

12-inch sales over 100,000

Now Available on Pyrotech/The Atlantic Group
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Dance

ARTISTS & MUSIC

Kylie Minogue Kicks Back; Dannii’s ‘Show’ Tune

KYLIE MINOGUE is having an
unusually ealm and relaxed day. Sip-
ping a cup of espresso at a trendy
SoHo cafe in New York, she is rel-
ishing a rare opportunity to momen-
tarily shed her image as the plucky
princess of the U.K. and European
pop/danece music scene for some cas-
ual chit-chat and shopping.

Her pretty features and natural
charisma draw stares from folks in
the room, though no one seems
aware of the fact that she has sold
more than 10 million records world-
wide over the past five years. Such
anonymity is not surprising since it’s
been nearly three years since Mino-
gue has worked in the States.

“To be honest, I reached a point a
while ago when ‘conquering Amer-
ica’ stopped being a priority for me,”
she says. “Of course, I would love to
have hit records here. But this is
also one of the last corners of the

Hot Dance Breakouts
GLUB PLAY

1. SAVED MY LIFE LIL LOUIS & THE
WORLD (ric)

2. TAKE A CHANCE ON ME ERASURE
(ELEKTRA)

3. OBSESSION ARMY OF LOVERS (GianT)
4, B':egsE)E LOVE JULIET ROBERTS (WARNER

5. LET ME GO T42 (COLUMBIA)

MAXI-SINGLES SALES

YOU LIED TO ME CATHY DENNIS
{POLYDOR)

. REAL COOL WORLD DAVID BOWIE
(WARNER BROS.)

. HOUSE OF MAGIC D.J. MAGIC MIKE
(CHEETAH)

. THE BEST THINGS IN LIFE ARE FREE
LUTHER VANDROSS & JANET
JACKSON (PERSPECTIVE)

5. BURNING MK FEATURING ALANA
(CHARISMA)

s w N =

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

mﬂq Ui

PRESENT

DOUBLE YOU
"WE ALL NEED LOVE'

THE ALBUM

AVAILABLE
10th SEPT. IN LP - CD - MC

BACK BY POPULAR DEMAND !I!
LEE MARROW

FEATURING

[
(4

"DO YOU WANT ME'
REMIX
1992

PUBLISHING & MASTER RIGHTS
PATRICIA FAX (-39)) 2) 58012590
FINISHED PRODUCT (EXPORT)
SIMON - FRANK-PAOLO - JUNIOR - CHARLY
DISCOMAGIC - MILANO-ITALY - FAX (- 39)(2) 58012355

world where I can get away from it
all and clear my head. It’s the differ-
ence between being free to walk
down the street on my own and hav-
ing to hide in a car with body-
guards.”

However, the 23-year-old Austra-
lian singer does have a formidable
and ardent cult following in the U.S.
“What Kind Of Fool,” the first sin-
gle from her just-issued greatest-
hits album, is selling briskly in im-
port shops (as with past releases)
and is receiving saturation play in
hi-NRG clubs. Minogue is the last
vestige of the famed Stock Aitken
Waterman late-’80s hit factory,
which included Rick Astley and Ja-
son Donovan. She wears her tenure
with the Svengali-esque production
team like a badge of honor—partic-
ularly since she was one of the few
singers in the stable to win a modi-
cum of creative input into her music.
She went from being told what to
wear and how to sing to reinventing
her image and co-writing songs. In
time, she transformed herself from
chaste pop songbird to sexy club si-
ren.

“In the early days, I would sit
there, and it would be like, ‘Kylie,
would you like to see your record
sleeve? Just being able to choose
my own dress was a victory. The
changes really started to happen
when I went and made the video for
‘Better The Devil’ on my own and
presented it to them. They were un-
easy at first, but they eventually
came around.”

And now Minogue stands at a piv-
otal point in her career. Her con-
tract with SAW and its PWL label
is up, and she’s opted to end that
chapter of her life. “I thought about
re-signing with them, but it would
have been a mistake—and a bit cow-
ardly on my part,” she says.

As she settles into her New York
holiday, Minogue is notably at ease,
if not amused, with the notion of be-
ing a temporarily unsigned artist
(though sources say a juicy major-
label deal is in the works). She lik-
ens her scenario to that of a recent
college graduate, “with the whole
world laid out before you. The last
five years have afforded me the lux-
ury of choice, and I'm grateful for
that.”

Without Stock Aitken Waterman
to guide Minogue’s musical direc-
tion, the tone of her next recording
is also somewhat vague—though
one of her fantasy collaborators is
Prince.

“One thing is certain: I don’t ex-
pect I'll do another song like the last
one,” she says with a feisty glint in
her eye. “I'm feeling quite bold and
liberated right now. I'm ready to
challenge myself, and maybe throw
a curve ball at people who think they
have got me all figured out.

“But at the same time,” she con-
tinues, “it’s not like I'm going to dive
oft the deep end and get political.
After all, this is dance music were
talking about. Wouldn't it be daft for
me to be singing about unemploy-
ment with girls going ‘la, la, ld’ in
the background? Now wouldn’t that

TRAX
by Larry Flick

be silly!”

TURNTABLE TREATS: Speak-
ing of Kylie, we're glad to point out
that her kid sister, Dannii Mino-
gue, offers her strongest single to
date: a cover of the Jacksons’
“Show You The Way To Go” (MCA,
U.K.). Ably produced by Bruce
Forest, the cut sports a rich, soul-
splashed house groove and a nicely
matured vocal by Dannii. It’s a pity
her U.S. label, Savage Records, has
no plans to release the track here.
But it will appear on “Ruby Trax,”
a U.K. compilation to benefit the
Spastic’s Society, an organization
that provides care for people with
cerebral palsy.

It's little surprise that London-
based Cowboy Records is fast win-
ning fans with its refreshing and un-
usual array of techno and progres-
sive-house singles. The latest to
make noise is Well-Hung Parlia-
ment with “We Can Be,” an intoxi-
cating, deceptively laidback track
that interweaves elements of trance
and deep-house—with live congas
tossed in for a Latin-disco edge.
Lush.

Alternative band Happy Mon-
days twirl back onto the dancefloor
with “Stinkin’ Thinkin'” (Elektra),
the first single from their fab new
“Yes, Please” album. House pundits
will feast on Terry Farley’s manic
underground remix, with its rub-
bery bass line and hypnotic vocal
bits. Flip the record over for the

band’s sultry, hip-hop-spiced mix,
which is more faithful to Tina Wey-
mouth and Chris Frantz’s original
production.

We're glad to report the return of
Meat Beat Manifesto with “Edge
Of No Control” (Mute). Bolstered
by jolting industrial vibes and a sub-
versively soulful funk beat, the track
is primed for instant approval on
several levels. Alternative club and
radio programmers will dig the orig-
inal version, while rave jocks will
jam on the rugged Orbital mix. Be
aware of the band’s forthcoming
“Satrycon” album, which is due at
the end of this month.

After much hype on import,
Altern 8 finally makes its Virgin
U.S. debut with “Evapor-8,” which
has already proven to be a Euro-
pean fave. This assaulting, frenetic
techno trip is resuscitated with hip
new remixes by the act and Joey
Beltram. For fun, investigate “Re-
spect Is Due” and “Move My Body”
on the flip side. All are highly rave-
ready.

Mercury bows its new subsidiary,
Fader Records, with Paula Brion’s
lively cover of the club classic
“Funky Sensation.” The track kicks
a hard-edged urban/funk beat, while
Brion continues to prove she has a
big, belting voice that will eventu-
ally make her a star. We're missing
the house remix that would ensure
across-the-board approval, though
we appreciate the label’s move to
maintain the actual song’s integrity.

On the Italo-club front, Nikita
Warren swings back into action
with “Touch Me” (Irma, New York),
a seductive, piano-driven garage
jam that has a tasty, pop-flavored
hook and an assertive vocal. Far
stronger than her previous effort, “I
Need Love.” A variety of mixes will
help track qualify for play at main-
stream and underground levels.

TID-BEATS: Get ready for the
new and improved Information So-
ciety, which ends an extended ab-
sence from clubland with “Peace &
Love, Inc.” (Tommy Boy), a set that
drives down a more trend-conscious
dance path than previous efforts.
The title cut serves as the first sin-
gle and has several interesting re-
mixes by Mike Thorn and band
member Paul Robb. The album hits
retail in October . .. New York indie
Nervous Records is about to issue
“The Nervous Breakdown,” a collec-
tion of new and previously released
singles. Contributing fresh material
are In Sync (aka Victor and Danny
Vargas) and William Rosario’s
“House Rated.” The set has already
been licensed to React Records in
the U.K. and will be issued under
the name “Nervous New York™ ...
Congrats to Paul Kindred, who has
moved from his position as director
of dance music promotion at Arista
Records in London to a new gig as
manager of A&R for the label. He'll
continue to specialize in dance and
R&B music.

HITS 111
12-INCH
PLAY LIS

O LEE MARROW 10 YOU WANT ME (REMIX' 9

T

HOUSE
ODOUBLE YOU + ALL NEED LOVE (REMDX) wouse
O OLIMPIA cov 0. COME ON REMIX) s
O MARMALADE wistace PROGRESSIVE HOVSE
OUNTY 3 THE AGE OF LoVESUTTE TRANCE
© JAM JAM-GIRLS (JUST WANNA HAVE FUN) LEE MARROW FROD HOUSE/RAP
ORAY saxex streeT

OGYPSY & QUEEN ceTmroAcTion
OFKAM JOYCE  WHILE YOU SEE ACHANGE
OFTHE CREATOR iz CiRcH
OFOLTZ NAMIDIA Navmin
OGHOSTNOTE LovE AND DREAMS

OMAGDALEINE voucan o

HOUSE

HINRG

HOUSE

TECHNO

UNDERGROUND

AMBIENT HOUSE

HINRG

©JTCOMPANY LovE TENDE cn
ODUB. couozs HOUSE
OQUASIMODO (e LovivG Yoo cLus
OX SIMBLE feat. TIZY. A, sy arp TRIBAL HOUSE
O50% onsession GARAGE

(OPURE SILK STANDING BY YOUR SIDE TECHNO HOUSE

OSWEET PIECES LoMiEY DaNCE
DISCOMAGHE
78/ MECENATE MILAM [TALY

PIANO HOUSL

T 2580012071 - FAX 58013355

OUR TOP INDEPENDENT HOUSE HITS ON 12 INCH

o WUSie

JAMES HOWARD - FEELING GOOD - EMOTIVE
KENNY "DOPE" GONZALES PRESENTS: AXXIS - DANCIN' - ONE
ALY-US - FOLLOW ME - STRICTLY RHYTHM
THE NEW SOUND OF SOUL - THE STRENGTH - MAGNET
JAZZIE JOINT - REAL HAPPY - NERVOUS
TRACIE DAVIS - WE CAN MAKE IT - RELATIVITY

M2 THE THIRD POWER - IT'S A PARTY - EARTHQUAKE
VITAL TRIP - THE SPASTIC EP - HI-BIAS
DA FELLAS - LET'S GET WET - CUTTING

KENNY DOPE - UNRELEASED PROJECT - TNT
SOUND MECHANIX - OUTER THOUGHTS-EP - NEW GENERATION
DOSE OF PARADISE - DOOR TO MY HOUSE - BLACK LABEL
MAGIC 7 - TAKE THAT - CITI

DJAIMIN - GIVE YOU - STRICTLY RHYTHM

FREEK BEAT - CHEZ' VOUS/MORE - MAXI
§ Q’Q DEVASTATING - TELL ME WHAT... - BOTTOMLINE

ONE VISION - MY UNDERGROUND - NIGHTCLUB
T.C. CREW - I CAN'T DO IT ALONE - DJ INTERNATIONAL
MIDI-MATRIX PT. 2 - SOUNDWA VES - TRANSPARENT
UNDERGROUND CIRCUIT -1 WANT YOU - R]JM

-~ SEND YOUR CASSETTES
| PRESSINGS = ATIN: IRV

CALL FOR FREE CATALOC

Lisling all new mecunds & Litles

YOUR FULL LINE
SUPPLIER

TEL{51/}294-59(N)

110 Denton Ave.
MNew Hyde Park, N.Y. 11040

FAX{516)741-3544
{HON}U2-901 1 {outside N.Y.S.)
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SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
AWEEK. SONGS RANKED BY GROSS IMPRESSIONS, COMPUTED BY CROSS-
REFERENCING EXACT TIMES OF AIRPLAY WITH ARBITRON LISTENER DATA,

EK ENDING SEPT. 12, 1992

HOT COUNTRY

&TRAGKS

Z z
x x| ¢ s L3 «le i
28|y 2| 22| Tme ARTIST 2a g O3] €F| TMLE ARTIS
2|32 | ~=| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =54 2|~ | 35| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
HEY MISTER (I NEED THIS JOB & SHENANDOAH
xxx NO. 1 *x x % 2 | 6 R_BYRNE,K.STEGAI.(L (K.CHATER,R.ARMAND? (V) RCA 62290
@ 1 5 1 1 STILL BELIEVE IN YOU 2 weeks at No.'1 @ VINCE GILL
T.8ROWN (V.GILL,J.B.JARVIS) (V) MCA 54406 'S @ 4 HOT SHOT DEBUT * & K
LOVE'S GOT A HOLD ON YOU ALAN JACKSON WE SHALL BE FREE GARTH BROOKS
@ 6 1 8 S.HENDRSICKS,S.STEGALL (K STEGALL.C.CHAMBERLAIN) (V) ARISTA 1-2447 NEW D) ! AREYNOLDS (S.DAVIS,G.BROOKS) LIBERTY ALBUM CUT
(3| s | 8 | 11 | GOULD'VE BEEN ME ¢ BILLY RAY CYRUS a1 | 33 | 22 | 15 | THIS ONE'S GONNA HURT YOU © MARTY STUART & TRAVIS TRITT
J.SCAIFE,J.COTTON (R.NIELSEN,M.POWELL) (v) MERCURY 866 998 R.BENNETT,T BROWN (M.STUART) (V) MCA 54405
@ w{12|w WARNING LABELS @ DOUG STONE 2| 30| 18| 15 | TWO-TIMIN' ME THE REMINGTONS
D.JOHNSON (K.WILLIAMS,0. TURMAN} (V) EPIC 74399 L.M.LEE,J.LEO (R.MAINEGRA,R.YANCEY,J) GRIFFIN) (V) BNA 62276
(5| 7 | 10 [ 13 [ 1 WOULDN'T HAVE IT ANY OTHER WAY @ AARON TIPPIN 5 | 45 | 8 | ONE TIME AROUND MICHELLE WRIGHT
E.GORDY,JR. (A.TIPPIN,B.CURRY) (V) RCA 62241 S.BOGARD ,R.GILES (C.HARTFORD,D.PFRIMMER) (V) ARISTA 1-2444
6 2 2 18 WHAT KIND OF FOOL DO YOU THINK | AM LEE ROY PARNELL 50 70 9 IF THERE HADN'T BEEN YOU & BILLY DEAN
S HENDRICKS,B.BECKETT (A.CARMICHAEL,G.GRIFFIN} (V) ARISTA 1-2431 C.HOWARD,T.SHAPIRO (T.SHAPIRO,R HELLARD) $BK ALBUM CUT/LIBERTY
@ 12 17 13 YOU AND FOREVER AND ME @ LITTLE TEXAS 59 o 9 WATCH ME & LORRIE MORGAN
J.STROUD,C.DINAPOLI,D_GRAU (P.HOWELL,S.HARRIS) (V) WARNER BROS. 18867 R.LANDIS (T.SHAPIRO,G.BURR) (V) BNA 62333
) 3 1 14 P’LL THINK OF SOMETHING & MARK CHESNUTT 47 55 5 JUST CALL ME LONESOME & RADNEY FOSTER
M.WRIGHT (J.FOSTER,B_RICE) (V) MCA 54395 S FISHELL,R.FOSTER (R.FOSTER,G.DUCAS) (C) (V) ARISTA 1-2448
@ 13 16 10 SO MUCH LIKE MY DAD GEORGE STRAIT 47 40 30 15 COWBOY BEAT & THE BELLAMY BROTHERS
J.BOWEN,G.STRAIT (C. MOMAN,B.EMMONS) (V) MCA 54439 H.BELLAMY,D.BELLAMY,E.SEAY (D.BELLAMY,J.BELAND) BELLAMY BROTHERS ALBUM CUT/INTERSOUND
R N’ & TRACY LAWRENCE SEND A MESSAGE TO MY HEART DWIGHT YOAKAM & PATTY LOVELESS
10| 4 6 13 J_s‘#,?oﬁ!, (E,Sm_ﬁ‘_gwms, ATLANTIC ALBUM CUT 49 | 52 | 6 | 2ANDERSON (KOSTAS K.LOUVINI (v) REPRISE 18846/WARNER BROS.
IN THIS LIFE @ COLLIN RAYE 49 | 41 | 28 | 16 | FIVE O' CLOCK WORLD HAL KETCHUM
@ 151 18 | 7 | GrunDIS,L.HOBBS (M.REID,ASHAMBLIN) (C) EPIC 74421 gszzo;ﬁé.xiﬁylnlizloﬁgoN S TRV = Mf::???(;ii?é
WHATCHA GONNA DO WITH A COWBOY CHRIS LEDOUX .GI’ 54 64 3
@ 18115 | 8 | L REYNOLDS.).CRUTCHFIELD (G.BROOKSM .D.SANDERS) LIBERTY ALBUM CUT D.COOK (M.COLLIE.D.COOK) (VL.MCA 54448
BOOT SCOOTIN' BOOGIE & BROOKS & DUNN OUR LOVE WAS MEANT TO BE & BOY HOWDY
B9 4 7 S.HENDRICKS,D.COOK,B.TAN&RSLEY (R.DUNN) (C) (V) ARISTA 1-2440 51| 4 | 4 | I | cranmenusTeELECoARREN) SURBIALBUMICUT
KEEP ON WALKIN’ & MIKE REID
14 8 3 13 yg%g&%gg?%%%ﬁi_N,CHOLAS) ®. CL!\%LCBA%/;%}E @ 23 67 3 P.BUNETTA,R.CHUDACOFF (M.REID,A.MCBROOM) (V) COLUMBIA 74443
WHAT KIND OF LOVE RODNEY CROWELL THAT'S ME ¢ MARTINA MCBRIDE
171 21 | 12 | [kEiN (R CROWELL WLJENNINGS, R ORBISON) (C) (v) COLUMBIA 74360 @ g [ % | PWORLEV.ESEAY (T.HASELDEN,B ALA) (V) RCA 62291
SOMETHING IN RED & LORRIE MORGAN
9|2 10 u.gty\xlE-lLE‘lR’.sUggsu(uEOWELL,J.MEDDERS) ¢ D(v'f\m%')‘\?.m? Dl B 19 | Rianois @ kaskn (V) RCA 62219
MOTHER'S EYES & MATTHEWS, WRIGHT & KING
@ 1820 | 1 g.éﬁv%oi%v%msow (L.BASTIAN.D.BLACKWELL) ¢ SA(\’)’)I R«Agzcﬁs ass’gég @ Gl B S-BUC;'NGHAM-LSTR‘CKLAND ‘”ZTALEYvG-HARR’S(;‘” (VICOLUMBIAYA400
HELP, I'M WHITE AND ! CAN’'T GET DOWN & THE GEEZINSLAWS
1 | [To PR AOMANLOuES s STl REN 0 1o L4 | B ctatand SRS
: ; ; Y
20 27 6 WRONG SIDE OF MEMPHIS @ TRISHA YEARWOOD @ 62 | — 2 J.STROUD (K.WALLACE,M.IRWIN) ATLANTIC ALBUM CUT
G.FUNDIS (M.BERG,G.HARRISON) (V) MCA 54414
22 33 -] IF | DIDN'T HAVE YOU @ RANDY TRAVIS 8 52 4 12 ]&%EMNE(EK'ES (G.CLARK,L R_.PARNELL) SHEWES'SR TﬂEEQATLSASLLSUSnﬁ:ETI
K.LEHNING (S.EWING,M.D.BARNES) (V) WARNER BROS. 18792 . i - =
59 | 68 | 63 | 20 | THETIME HAS COME © MARTINA MCBRIDE
@ 2 3] q GOING OUT OF MY MIND & MCBRIDE & TucEA I;IPIE P.WORLEY,E SEAY (L WILSON,S.LONGACRE) (V) RCA 62215
;GEIBZOS'[T)?:?{W;::\:TASIMCBRIDE) PAUL OV\ERSTREET 67 | 72 | 13 | BUBBASHOTTHE JUKE BOX R
M.WRIGHT (D.LINDE MCA ALBUM CUT
@ 328 10 | §'5RNNISTER P.OVERSTREET (P.OVERSTREET,P.DAVIS) (V) RCA 62254 .
@) | % [ 0| Esusawomamn CONFEDERATE RAILRORD NEWD | 1 | NOWTHATS COUNTRY: * MARTY STUART
| TR MY SIDE OF TOWN & DENNIS ROBBINS
32 | 40 5 y&g&gg’u&&%mgﬂgmw FEEESRIISITE &?&Egﬂﬂg 65 I — | 2 | RUANDISJSTROUD (D.ROBBINS,B DIPIERO,J.S SHERILL) (V) GIANT 18786
b J. . , P - P = /A NEW p 1 EREASHCCOURSE I(N THE BLUES ' STEVE WARINER
* % * POWER PICK/AIRPLAY * % % 'HENDRICKS, T.DUBOIS (S.WARINER,J.JARVIS,D.COOK (V) ARISTA 1-2461
N N EA WYNONNA ONE LIiKE THAT JJ WHITE
36 | 50 S 1.gzocmE(s%seEER?s.HARREIE:‘OLUCC» (C) (V) CURB 54849/MCA NEW ) ! 1.STROUD (T.NICHOLS.J. WHITE,J. WHITE) CURB ALBUM CUT
NO SIR & DARRYL & DON ELLIS
31 37 6 gé&%g?Jﬂﬁé‘?&ﬂgﬁ A ¢ SAV%EE?E&%‘%"# 69 | — 2 1.STROUD (S.DEAN,B.MONTANA,D.ELLIS) (C) EPIC 74454
. - - WHEN LOVE COMES AROUND THE BEND DAN SEALS
IF YOUR HEART AIN'T BUSY TONIGHT TANYATUCKER 66 58 5 8
| 16 ! 16 | | CRUTCHFIELD (T.SHAPIRO,C.WATERS) (V) LIBERTY 57768 ;lL-IEEN‘II":\GK(JE LSE:':ITEIL;SA:;WRIGHTOF S = 2” WARNER ?;;’;(;g;i
34 | 39 5 THE GREATEST MAN | NEVER KNEW REBA MCENTIRE 67 | 70 | 69 11| 2 PENNINGTON (CRYLE 5. HEN?)lEJF;EON JRCHF LlNTC()Vr;‘STEP ONE 439
T.BROWN,R MCENTIRE (R.LEIGH,L MARTINE,JR.) (V) MCA 54441 = E NV ANGEL PR T
55 | 35 | 8 | WEAR MYRING AROUND vOUR NECK sroxyyansueTon | | 68 | 6 | 65 | 5 | BRMEBSEL s vcow nuoan
= - — L.A. TO THE MOON RONNIE MILSAP
38 | 44 5 JSSETQ‘I JS‘D%EDVQQS'&EU ANDERSON) ® JOHN /}\5\)‘ EEAReSzngz NEW ) ! R MILSAP,R. GALBRAITH,T.COLLINS (S.LONGACRE,L WILSON) (V) RCA 62332
e— . 70 | 57 | 53 | 12 | THAT'S WHAT I'M WORKING ON TONIGHT ® DIXIANA
37 | 51 3 'gORD HAVE MERCY ON THE WORKING MAN = QR‘LQ‘\;/F!EST&EE B.MONTGOMERY (L. WILLIAMS, N WILLIAMS,M.W FRANCIS) ) EPIC 74361
_BROWN (KOSTAS) WAl \
WHEN SHE CRIES & RESTLESS HEART
32 | 21 | 13| 16 | ! FEEL LUCKY & MARY-CHAPIN CARPENTER @ NEW ) 1| JLFORESTLESS HEART (M.BEESON.S LENAIRE) (V) RCA 62334
1.JENNINGS, M C.CARPENTER (M.C.CARPENTER.D.SCHLITZ) (V) COLUMBIA 74345
= A TIEETRIE O 12 | 66 | 6 | 19 | HOME SWEET HOME . ., $ DENNIS ROBBINS
33 | 24 14 15 R.LANDIS,J STROUD {D.ROBBINS,J.S.SHERRILL,B.DIP{ERO) (V) GIANT 18982/WARNER BROS.
J.LEO,LM.LEE ALABAMA (R.ROGERS, M. WRIGHT) (V) RCA 62253
- - - NOT TOO MUCH TO ASK MARY-CHAPIN CARPENTER WITH JOE DIFFIE
3405 }Egv;rslryseag(%uss (D CRIDER,M.ROLLINGS) ¢ SL%%RYTFRSEMU&E Q)| newp |1 NG A PR CARRENTER.D SeT) ICOLUMBIATZA465
- - = JUST ANOTHER HILL @ CORBIN/HANNER
15 2% 2 20 THE RIVEI3 GA(I\?)TLII-QEBRTRYOSS%E NEW ) 1 H.SHEDD.J SCAIFE,J.COTTON,B.CORBIN.D.HANNER (B.CORBIN,D.HANNER) ©) MERC/URY 864146
A.REYNOLDS (V.SHAW,G.BROOKS) 75 7 68 7 AS LONG AS YOU BELONG TO ME @ HOLLY DUNN
| SAW THE LIGHT WYNONNA H.DUNN,P.WORLEY.E.SEAY (H.DUNN,C.WATERS, T.SHAPIRO) (v) WARNER BROS. 18831
36 [ 27 | 26 | 19 | 1 3R0wN (LANGELLE.AGOLD) (V) CURB 54407/MCA
k1) 29 25 17 BILLY THE KID @ BILLY DEAN O Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette
W ARDNISHARIROI(B DEAN RANELSON AISBICS 7R e is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single avatability.
44 49 4 SHAKE THE SUGAR TREE & PAM TILLIS (V) Vinyl singie availability. (X) CD manxi-single availability. © 1992, Billboard/BPI Communications.
P.WORLEY,E SEAY (C.HARTFORD) (V) ARISTA 1-2454
e ——————
1 1 1 4 ACHY BREAKY HEART @ BILLY RAY CYRUS 19 | STRAIGHT TEQUILA NIGHT © JOHN ANDERSON
J.SCAIFE,J.COTTON (D.VON TRESS) MERCURY 1.STROUD,J.ANDERSON (K.ROBBINS,D.HUPP) BNA
@ JOHN ANDERSON EVERY SECOND COLLIN RAYE
2 3 — 2 ﬁ'?;fguéﬂiﬂﬁ”gﬁio?(ﬁﬂopngm BNA 15 |1 11 9 J.FULLER.J.HOBBS (W.PERRY,G.SMITH) EPIC
ROCK MY BABY © SHENANDOAH 16 | 21 16 9 OLD FLAMES HAVE NEW NAMES MARK CHESNUTT
3 4 2 4 R.BYRNE,K.STEGALL (B.SPENCER,P.W HITLEY,C. WRIGHT) RCA M.WRIGHT (B.BRADDOCK,R.VAN HOY) - GMCA
SHIPS THAT DON'T COME IN @ JOE DIFFIE EXCEPT FOR MONDAY LORRIE MORGAN
4 2 = 2 B.MONTGOMERY,J.SLATE (P.NELSON,D.GIBSON) EPIC 1 3 7 2 RLANDIS ;R-N'ELSENC) : - STRT\??
NORMA JEAN RILEY DIAMOND RIO _ GONE AS A GIRL CAN GET R
5 9 3 3 | M.POWELLT.DUBOIS (M.POWELL.D TRUMAN,R HONEY) ARISTA 18| 18 : :\'?:(:,:ZEN'G'STRNT L) suzy BOGGUSS
® SAWYER BROWN 19 ] 13 8 4
6 6 7 8 so(r:VI A ( £R) J.BOWEN.S.BOGGUSS (C.WHEELER) LIBERTY
T e c MAYBE IT WAS MEMPHIS @ PAM TILLIS
1 8 6 6 ?Qﬁ"}“%“ﬂs (C.MAJORS) RICKYAVAN S'SEL,LS{X 20|19 18 | 20 | pWORLEY,E.SEAY M.ANDERSON) ARISTA
- 1 i T'AKEK:: LTKZ A MAN @ MICHELLE WRIGHT 21 15 12 1 THgRE AIN;T NOTHIN' WRONG WITH THE RADIO ® AARON T|PP|CN
8 S.BOGARD ,R.GILES (T.HASELDEN) ARISTA E.GORDY,JR. (A.TIPPIN,8.BROCK) RCA
: == - SOME KIND OF TROUBLE ® TANYA TUCKER
9 f 9 11 /’:AREYTN.(T)'I‘_‘DESFJ,??'O%LS(I’-(Sﬁiﬁt{(E @ HAL KETCrciber\g a 20 19 11 | JGRUTCHFIELD (M.REID.B MAHER.D.POTTER) LIBERTY
p T : STUART
MIDNIGHT IN MONTGOMERY © ALAN JACKSON 23 | ==| — [[Eiopll| BURN ME DOWN MARTY
10 | — | — | 1 | SHENDRICKSK.STEGALL (A.JACKSON.D SAMPSON) ARISTA - -—:ﬁ:”xg;;:‘*g::&;g'ﬁ;m R YEARWOM(;:S
SACRED GROUND ® MCBRIDE & THE RIDE 24 17 15
11 10 3 ! S.GIBSON,T.BROWN (V.RUST,K.BROOKS) MCA G.FUNDIS UJOHNSTONE) mea
IS THERE LIFE OUT THERE @ REBA MCENTIRE 7 | 24 |21 [fpall]) A JUKEBOX WITH A COUNTRY SONG *IDOUGISTONE
1212 13 14 JOHNSON (G.NELSON,R SAMOSET
Liz%W:ﬂ,ggAﬁENTIRE (SLONGACRE R BILLs! BROOKS & DUNI‘\TIG @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 | 12 | 10 | 10 | 5\ iEnDRICKS,D.COOK (RDUNN) ARISTA below the top 20. Commercial availability is not indicated on the recurrent chart.
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RODNEY CROWELL
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DWIGHT YOAKAM

THEY SING AS GOOD AS THEY LOOK on CMT: Country Music Television.

And they appeal tc our contemporary, growing audience of loyal music

purchasers. We give a new generation of courtry fans what they can't find

anywhere else: 24-hours of music videos by ccuntry’s hottest artists.

ALL VIDEOQ. ALL DAY. ALL NIGHT. ALL YEAR. —m-

COUNTRY MESIC TELEVISIDM.
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Pint-Size Swoon. Brittany Hodge of Knoxville, Tenn., presents heartthrob Biily
Ray Cyrus a rose during his recent performance on The Nashville Network's
weekday dance series “Club Dance.” Cyrus’ performance marked the first time

an artist had appeared and performed on the show.

B BY EDWARD MORRIS

NASHVILLE —Luke Lewis, the
new president of Mercury/Nush-
ville, says he aims to lead the label
into a period of “controlled” rather
than “explosive” growth. In the
short term, he explains, this will
mean expanding next year's release

members.

Long a Nashville underdog. Mer-
cury’s roster now boasts Billy Ray
Cyrus, America’s hottest-selling act
regardless of genre, the platinum-
selling Kentucky Headhunters, two-
time Country Music Assn. female

MEMO TO AXL ROSE: Listen, Axl, nobody’s saving
it’s your fault or anything like that, but vou seem to be
having some difficulty lately conveying your essential
niceness 1o fans and venue managers. (Let’s not even
mention cops.) Sure, they’re all dolts and you transcend
analogy, but maybe there’s a way you could calm them
down without really giving of yourself or eroding your
dignity.

See, there was this story in the Syracuse Heruald-
American the other day about Reba McEntire—you

know, that country &
western singer—and it
SCZM/

might give you a couple of
ideas about crowd control.
You don’t have to read the
whole thing.

Basically, it was just a
review of McEntire’s show
at the New York State
Fair. Apparently, it was

McEntire’s Recipe For Crowd Pleasing
Singer Lights Up Rainy Night With Charm, Courtesy

raining to beat hell all eve-
ning—and, just like you,
she almost didn’t go on.
Oh, she was willing to, but
the stage was wet, and she was afraid it might fry the
band. I know. Go figure. Anyway, when the rain didn’t
let up, and the stupid crowd just sat there, MeEntire had
her roadies put up this little plastic tent thing on stage.
Well, here’s how Brian Bourke, the reviewer, described
the rest of it.

“McEntire’s four-song set was nothing less than stun-
ning. With no instrumental accompaniment, she offered
an inspirational number, ‘Walk On,” and a heartfelt tale
of father-daughter relationships, ‘The Greatest Man 1
Never Knew.” Her voice was both sweet and powerful,
piercing and intimate. [Opening act Vince] Gill re-
turned to join this remarkable a cappella performance
half way through McEntire’s ‘Is There Life Out There."’

Now here’s the good part, Axl: *“McEntire thanked her
fans many times for hanging in there and apologized that
she wouldn’t be able to meet members of her fan club
after the show, :aunid all that mud. But she had something
else special for her fans: her favorite song. McEntire
hadn’t sung ‘Sweet Dreams,” Patsy Cline's great hit,
since March 16, 1991. It was the last song she had per-
formed with her band before seven members were killed
- that night in a plane crash ... ‘Since you’ve all been so
'+ kind, 1 want to sing my favorite song for you tonight,’
- said McEntire, capping olf & memorable set with a soul-
L ful version of this country classic. After a powerful,
drawn-out finish, McEntire walked out in the rain and
threw a kiss to the erowd, who were giving her a stand-
ing ovation.”

Did you get that, AxI? Four songs, a little sweet talk,
a wave, and she’s outta there. And the crowd loves her!

by Edward Morris

Think, Axl. Could you be overlooking something?

MAKING THI ROUNDS: Scene’s Extra Step Award
this week goes to Susan Collier and Patsi Cox, publi-
cists for Gurley & Co. Recently, gospel singers Jerry and
Tammy Sullivan were in Nashville for a press confer-
ence and a TV show appearance with their old friend,
Marty Stuart. Stuart is one of Gurley’s clients. While
the Sullivans were still in town, someone stole their
acoustic bass fiddle, a family heirloom. Although pros-
pects for its recovery
seemed bleak, Stuart put
up a reward and Collier
and Cox sprang into ac-
tion. They served as liai-
sons between the Sulli-
vans, who had returned to
Alabama, and the Nash-
ville police and arranged
to have notices of the thett
run in the local papers.
They subsequently led a
leafletting team into
downtown Nushville to |
alert the street people that there might be a bass-toting
felon among them. One of them saw the instrument be-
ing lugged into a pawn shop a couple of days later and
notitied Gurley & Co. That ended the hunt. The Sullivans
were ecstatic, but Stuart took the recovery in stride. “A
lot of miracles occur around the Sullivans,” he said.

Tony Arata, Karen Brooks, Gary Burr, Mark Col-
lie, Jill Colucei, Austin Cunningham, ’aul Davis, Ste-
phanie Davis, Steve Dorff, Angela Kaset, Kennedy/
Rose, Hal Ketechum, Richard Leigh, Susan Longacre,
Lyle Lovett, Dennis Morgan, Gene Nelson, Mac
McAnally, Thom Schuyler, Allen Shamblin, Randy
Sharp, Russell Smith, and Mel Tillis will perform at
the Harlan Howard Birthday Bash, Sept. 14 on the BMI
parking lot.

Kenny Rogers will host the national finals ol the True
Value/GMC Truck Country Showdown. The finals will be
held Jan. 8, 1993, al the Grand Palace in Branson, Mo.,
and will be taped for an hourlong syndicated television
special ... George Jones has agreed to his first corpo-
rate sponsorship via Alabama-based Sunshine Mills. The
company’s new line of dog and cat food will be called
“George Jones Country Gold” ... Billy Dean, Liberty/
SBK Records, and Verlon Thompson have written the
theme for the ABC-TV animated adventure series for
children, “Wild West C.O.W. Boys Of Moo Mesa.” Dean
also sings the song.

SIGNINGS: Step One Records’ Jack Robertson to
The Talent Agency for booking . . . Epie Records’ Darryl
& Don Ellis to DCS for publicity.

schedule and hiring more staff

vocalist Kathy Mattea, and up-and-
coming artist Sammy Kershaw.

“The place is humming,” Lewis
concedes. “So the agenda—if there
1s one—is to build it, not to particu-
larly change it.”

Lewis says he has not yet exam-
ined the roster or talked about it
with Harold Shedd, Mercury’s sen-
ior VP of ereative operations. But he
stresses he doesn’t intend to tamper
with the roster: “I didn’t get this job
as & creative guy. I have no creden-
tials and wouldn’t attempt to run the
creative side. I'd like to think I've
got good ears, but I don’t mean to
impose them on anyone.”

Lewis says he believes he wus ap-
pointed because of his broad busi-
ness skills and experience: “I can't
second-guess the guys who hired
me—Alain Levy [president and
CEO, PolyGram N.V.| and Eric
Kronfeld [president and COO, Poly-
Gram Holding Inc.]J—but I think
probably it had to do with my repu-
tation as a fairly in-depth leader and
businessman, with some particular
strengths in sales and marketing. 1
think the hope is that I can bring the
people here up a noteh in those ar-
eas.”

Prior to his appointment at Mercury,
Lewis was senior VP/GM at Uni Distui-
bution. And before that, he held posts
at MCA and CBS. His first job in the
record business was in the sales divi-
sion at CBS/Nashville.

Lewis says he was already ac-
quainted in one way or another with
some of Mercury/Nashville’s key
staffers: “Steve Miller [national di-
rector of sales and marketing] I
know by reputation, and Paul Lucks
[VP/GM] and I worked together in
Texas as competitors.”

In developing what he desecribes
as his own “ireakish sort of manage-

Lewis Plans To Keep Pace At Mercury
Says He Will Not Tamper With Roster

ment style,” Lewis says he was pos-
itively influenced by such figures as
Joe Galante, president of RCA Ree-
ords; David Conrad, VP of Almo/
Irving Music: Ed Rosenblatt, presi-
dent of Gelfen Records (“in terms of
style. leadership ability, and atten-
tion to details”); and Al Teller, chair-
man of MCA Music Entertainment
Group (“his intelligence and aggres-
siveness”). He says he is especially
indebted to Teller for releasing him
from his Uni contract to take the job
at Mercury.

AGGRESSIVE RELEASE SCHEDULE

“We are going to have a much
more aggressive release schedule
next year,” Lewis says. "I can’t re-
call the numbers exactly, but I be-
lieve it's going to be 30% or 40%
more.” There have been no discus-
sions vet, he adds, about what the la-
bel’s roster size should be.

“I wasn't given an agenda,” Lewis
continues, “other than that Alain
Levy believes there’s a huge poten-
tial here. He got a taste of it with
Billy Ray Cyrus, and I think he un-
derstands that that’s not going to be
the norm. But I think he sees a lot
of opportunities here he wants to
tuke advantage of.”

Assessing the job that lies ahead,
Lewis is both modest and confident:
“There’s a bunch of talented people
in this town. I'm not going to comne
in here and teach anybody how to do
business. They know. I might have
a different twist on it, and I defi-
nitely have a different perspective.
But I don’t have any tricks up my
sleeve.”

Still, he adds, “I don’t think
there’s anvbody around—forget
Nashville—who knows much more
about selling records than I do. And
this is the record business.”

Wild Blue Yodeler. Hank Snow visits with songwriter/artist Mark Brine and Diesel
Only Records owners Jay Sherman-Godfrey and Jeremy Tepper following Brine's
recent appearance on the Grand Ole Opry with Snow and his Rainbow Ranch
Boys. Brine’'s Jimmie Rodgers tribute “New Blue Yodel" has been released as

a jukebox single by Brooklyn, N.Y -based Diesel Only. The single is included on
the compilation “Rig Rock Jukebox—A Collection Of Diesel Only Records.
Pictured, from left, are Sherman-Godfrey, Brine, Snow, and Tepper.
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o COMPILED FROM A NATIONAL SAMPLE
= OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan
© L
FOR WEEK ENDING SEPT. 12, 1992 ™
g 5 g =
x X o 5 = x X o 5 =
o] L (D) 1] o] w (&) @
2 I 14 ARTIST TITLE < @ % =z 4 ARTIST TITLE <
z ] T
E 5 o = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} a = <_E| o =z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) la_J
* % % NO.1 *x % % 40 38 39 45 | STEVE WARINER ARISTA 18691* (9.98/13.98) | AM READY 28
1 L 1 15 BILLY RAY CYRUS A 3 MERCURY 510635* (9.98 EQ/13.98) 15 weeks at No. t SOME GAVE ALL 1 4 39 36 18 MCBRIDE & THE RIDE McA 10540~ (9.98/13.98) SACRED GROUND 27
BROOK * (9. . BEYOND THE SEASON 2
(D] NEWD | 1 | GaRrTH S UBERTY 98742 (9.98/15.99) 18 | 47 | 18 | CONFEDERATE RAILROAD arantic 82335 .981598 CONFEDERATE RAILROAD | 36
3 2 2 GARTH BROOKS A 7 LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1
o LIBERTY 56330 43 41 38 26 LITTLE TEXAS WARNER BROS. 26820* (9.98/13.98) FIRST TIME FOR EVERYTHING 19
4 4 3 103 | GARTH BROOKS A ® LBERTY 93866+ (9.98/13.98) NO FENCES 1
NEWP | | | SAWYER BROWN curs 77574+ (9.98/13.98) CAFE ON THE CORNER | 44
5 3 4 55 BROOKS & DUNN A ARISTA 18658" (9.98/13.98) BRAND NEW MAN 3
45 40 40 | 33 | SAWYER BROWN CURB 95624* (9.98/13.98) DIRT ROAD 12
@ 6 | — | 2 | TRAVIS TRITT wARNER BROS. 45048* (10.98/15,98) T-R-0-U-B-L-E 6
46 43 41 | 129 | TRAVIS TRITT A WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 3
1 5 5 7 CLINT BLACK RcA 66003+ (10.98/15.98) THE HARD WAY 2
47 44 43 | 212 | THE JUDDS A 2 CURS 8318 /RCA {9.98/15.98) GREATEST HITS 1
7| 6 | 2 | WYNONNA A curs 10520+mca 10.9815.98) WYNONNA | 1
48 42 37 55 | DOUG STONE @ EPiC 47357+/SUNY (9.98 EQ/13.98) | THOUGHT IT WAS YOU 12
(9| 3| — | 2 | SOUNDTRACK epic sounorrax s284s+/son (10.98 Eri5.981  HONEYMOON IN VEGAS | 9 AR CHAPIN CARPENTER ®
MARY-CHAPIN CARPENTER 49| 46 | 44| 9B | oo veia aco77+1son (8,98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK | 11
10 8 7 9 COLUMBIA 48881 */SONY {9.98 EQ/13.98) COME ON COME ON 6
50 | 49 | 16 | SHENANDOAH Roa 66001+ (9.98/13.98) LONG TIME COMIN' | 34
1 9 15 3 RICKY VAN SHELTON COLUMBIA 52753*/SONY (10.98 E/15.98)  GREATEST HITS PLUS 9
51 47 46 | 103 | REBA MCENTIRE A McA 10016 (9.98/15.98) RUMOR HAS IT 2
12 10 8 174 | GARTH BROOKS A 3 LIBERTY 90897* (9.98/13.98) GARTH BROOKS 2
52 45 42 | 130 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
13 11 12 3 ALABAMA RCA 66044* (9.98/15.98) AMERICAN PRIDE 11
53 49 45 47 ALABAMA @ RCA 61040* (9.98/13.98) GREATEST HITS VOL. 2 10
NEWD | | | COLLIN RAYE epic 489837SONY (9,98 EQ/13.98) IN THIS LIFE | 14
54 51 51 20 | VINCE GILL Rca 61130* (7.98/11.98) I NEVER KNEW LONELY 47
15| 12| 9 | 5 | CHRIS LEDOUX uBerry 98818+ (9.9813.98) WHATCHA GONNA DO WITH A COWBOY | 9§ 611307 (79871198
55 52 48 95 CLINT BLACK A 2 (9.98/13.98) PUT YOURSELF IN MY SHOES 1
18 | 17 [ 29 | JOHN ANDERSON ena s1029° 0.9813.98) SEMINOLE WIND | 10 ReA 52372 G981
0 98/13.
17 | 15 | 13 | 48 | REBA MCENTIRE A 2 mca 10600 (10.98/15.98) FOR MY BROKEN HEART | 3 S R L DIUCATEVOTSL RS
18 | 14 | 11 | 68 | ALAN JACKSON a2 aristasss1+ 0.9813.98) DON'T ROCK THE JUKEBOX | 2 U T | R S R e WU
19 | 17 | 14 | 8 | MARTY STUART wca 10596+ 9.5813.98 THIS ONE'S GONNA HURT YOU | 12 60 | 73 | 14 | MARTINA MCBRIDE Rca 66002" (9.98/1398) THE TIME HAS COME | 54
HANK WILLIAMS, JR. & HANK WILLIAMS
20 | 20 | 20 | 42 | SAMMY KERSHAW @ MERCURY 510161+ (9.98 £013.98) DON'T GO NEAR THE WATER | 17 59 1056 | 54 | 20 | (on rrs52r 6.089.98) THE BEST OF HANK & HANK | 44
20| 16 | 10 | 72 | LORRIE MORGAN @ RCA 30210" (9.98/13.98) SOMETHING IN RED | 8 62 | 69 | 3 | PAULOVERSTREET Rca66029° (9.98/15.98) LOVE IS STRONG | 60
2 19 24 3 DOUG STONE epiC 52436*/SONY (9,98 EQ/13.98) FROM THE HEART 19 61 55 52 71 PAM TILLIS @ ARISTA 8642+ (8.98/13.98) PUT YOURSELF IN MY PLACE 10
23 21 18 | 22 | MARK CHESNUTT McA 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 9 62 57 55 33 | JOE DIFFIE €piC 47477*/SONY (9.98 EQ/13.98) REGULAR JOE 22
26 | 26 | 44 | SUZY BOGGUSS UsERTy 95847+ (9.98/13.98) ACES | 15 63 | 58 | 57 | 35 | GEORGE STRAIT @ wcA 10450 0.98/15.98) TEN STRAIT HITS | 7
25 22 16 66 | TRAVIS TRITT A 2 wARNER BROS. 26589* (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2 64 59 56 5] THE JUDDS @ CURB 61018*/RCA (9.98/13.98) GREATEST HITS VOL. 1l 7
26 | 28 | 25 | 49 | BILLY DEAN sBK 96728+/LIBERTY (9.98/13.98) BILLY DEAN | 22 65 | 69 | 66 | 53 | RANDY TRAVIS @ WARNER BROS. 26661 (9.98/13.98) HIGH LONESOME | 3
21 | 25 | 21 | 66 | DIAMOND RIO @ aRisTa 8673* (9.98/13.98) DIAMONDRIO | 13 66 | 61 | 58 | 28 | HANK WILLIAMS, JR. CURB 26806*/CAPRICORN (9.98/15.98) MAVERICK | 7
28 | 29 | 22 | 25 | AARONTIPPIN @ Rrca61129" (9.98/13.98) READ BETWEEN THE LINES | 6 67 | 64 | 63 | 21 | SHENANDOAH coLUMBIA 48885%/SONY (9.98 EQ/13.98) GREATEST HITS | 43
29 26 28 40 | TRACY LAWRENCE @ ATLANTIC 82326* (9.98/13.98) STICKS AND STONES 10 68 63 61 99 | MARK CHESNUTT @ MCA 10032* (9.98/13.98) TOO COLD AT HOME 12
30 23 19 55 HAL KETCHUM @ CURB 77450 (9.98/13.98) PAST THE POINT OF RESCUE 6 69 71 64 153 | REBA MCENTIRE @ wch 8034 (10.98/15.98) RERA LIVE 9
31 | 27 | 23 | 61 | TRISHAYEARWOOD A wca 10297+ (3.98/15.98) TRISHA YEARWOOD | 2 70 | 67 | 67 | 107 | KEITH WHITLEY @ rca 52277 (9.98/13.98) GREATEST HITS | 5
32 | 30 | 27 | 61 | TANYA TUCKER @ LIBERTY 95562* (9.98/13.98) WHAT DO | DO WITH ME 6 71 | 68 | 62 | 78 | BILLY DEAN saK 94302+LIBERTY (6.98/13.98) YOUNG MAN 12
Sl I L UG RO 72 | 65 | 65 | 52 | CHRIS LEDOUX LiBERTY 96499+ (9.98/13.98) WESTERN UNDERGROUND | 36
1 GEORGE STRAIT @ * (10.98/15.98) HOLDING MY OWN 5
Ll I M I MCA 105327 (10981598 (3)| reenmmy | 2 | WAYLONJENNINGS 100 DUMB FOR NEW YORK CITY, TOO UGLY FORLA. | 73
35 | 33 | 32 | 15 | RODNEY CROWELL COLUMBIA 47985%/SONY (9.98 EQ/13.98) LIFE IS MESSY | 30 ERICE8552; SONY(S-SSIEQITT 8!
2 *(9.98/13.
36 34 30 95 | DWIGHT YOAKAM @ REPRISE 26344+/WARNER 8ROS. (9.98/13.98) |F THERE WAS A WAY 7 - U R U (O e 22T 2%
3 3 33 | 126 | DOUG STONE @ £ric 4530350nY (5.9 £0/9.98) DOUG STONE 12 75 66 60 472 | PIRATES OF THE MISSISSIPPI LBERTY 95798* (9.98/13.98) WALK THE PLANK 39
O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
38 35 34 49 COLLIN RAYE @ epic 47468*/SONY (9.98 EQ/13.98) ALL 1 CAN BE 7 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most aibums available on cassette
and CD. *Asterisk indicates vinyl unavaitable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ,
39 37 35 15 MICHELLE WRIGHT ARISTA 18685* (9.98/13.98) NOW & THEN 20 and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1992, Billboard/BP1 Communications, and SoundScan, Inc.
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
B" kmrd n n“nlp ala u “ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
I ® ™ FOR WEEK ENDING SEPTEMBER 12, 1992 IIIlI"
5 e
x ~ o x x T
28| ARTIST TTLE | £5| | 28|28 ¢s
E z 5 2 LABEL & NUMBER/DISTRIBUTING LABE L (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} B 5 ’]_: = 5 = = 5
1 1 PATSY CLINE A 4 MCA 12 (4.98/10.98) 69 weeks at No. | GREATEST HITS 69 14 16 | THE JUDDS A CURB 5916-1/RCA (7.98/12.98) HEARTLAND 69
2 2 THE CHARLIE DANIELS BAND A EPIC 38795+/SONY (7.98 EQ/11.98) A DECADE OF HITS 69 15 17 REBA MCENTIRE A McA 2789 (7.98/12.98) GREATEST HITS 67
3 3 GEORGE STRAIT A MCa 42035 (7.98/12.98) GREATEST HITS, VOL. 2 69 16 9 ANNE MURRAY A % LIBERTY 46058 (7.98/12.98) GREATEST HITS 69
4 5 REBA MCENTIRE @ Mca 6294 (4.98/11.98) SWEET SIXTEEN 62 17 15 ALABAMA A 3 RCA 7170 (9.98/13.98) GREATEST HITS 68
5 6 VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 69 18 19 | GEORGE STRAIT A MCA 5913 (4.98/11,98) OCEAN FRONT PROPERTY 55
6 4 RAY STEVENS MCA 5918* (4.98/11.98) GREATEST HITS 14 19 18 | HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS | 59
1 14 GEORGE STRAIT A 2 MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 68 20 20 RICKY VAN SHELTON A COLUMBIA 40602*/SONY (5.98 EQ/9.98) WILD EYED DREAM 38
8 12 RAY STEVENS curg 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 12 21 22 THE JUDDS Rca 2278* (3.98/No CD) COLLECTOR'S SERIES 67
9 7 GEORGE JONES @ EPIC 40776%/SONY (5.98 EQ/9.98) SUPER HITS | 55 22 24 | PATTY LOVELESS @ Mmca 42223 (4.98/11.98) HONKY TONK ANGEL | 43
10 10 | REBA MCENTIRE @ Mca 42134 (4.98/11.98) REBA | 49 23 21 ALABAMA A * RCA 4229 (7.98/11.98) MOUNTAIN MUSIC | 47
1 13 | ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 64 24 23 | DWIGHT YOAKAM @ REPRISE 25989/ WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 30
12 8 PATSY CLINE DELUXE 5050/1MG {7.98/9.98) 20 GOLD HITS 40 25 | — | THE JUDDS A 2 CURB 5319/RCA (7.98/12.98) WHY NOT ME 46
13 11 RANDY TRAVIS A “ WARNER BROS. 25568 (9.98/13.98) ALWAYS & FOREVER 69 Catalog albums are older titles which are registering significant sales. © 1992, Billboard/BP! Communications and SoundScan, Inc.
34 BILLBOARD SEPTEMBER 12, 1992

= _ =—— =—— — ——— = = == _{ji— =
www americanradiohistorv com


www.americanradiohistory.com

Country

ARTISTS & MUSIC

GOUNTRY

2 8.8.0.0.8.8.0 804

by Lynn Shults

INSIDE THE TOP 10: No. 1 on the Hot Country Singles & Tracks chart
for the second consecutive week is “I Still Believe In You” by Vince Gill. Sev-
eral large jumps oceur, the biggest a six-place move by Doug Stone’s “Warn-
ing Labels” (10-4). Others gaining four positions or more are “Love’s Got A
Hold On You” (6-2), by Alan Jackson; “You And Forever And Me” (12-7),
by Little Texas; and “So Much Like My Dad” (13-9), by George Strait.

THE MOST ACTIVE TRACKS on the singles chart are “We Shall Be Free”
(debut-40), by Garth Brooks; “Love’s Got A Hold On You” (6-2), by Alan Jack-
son; “No One Else On Earth” (36-25), by Wynonna; “Watch Me” (59-45), by
Lorrie Morgan; “You And Forever And Me” (12-7), by Little Texas; “Next
Thing Smokin'” (32-24), by Joe Diffie; “Seminole Wind” (38-30), by John
Anderson; “If T Didn’t Have You” (22-20), by Randy Travis; “Lord Have
Mercy On The Working Man” (37-31), by Travis Tritt; and “Jesus And Mama”
(28-23), by Confederate Railroad.

THE ALBUMS CHARTS HAVE a “ho-ho-ho” flavor as Garth Brooks’ yule
tide treat, “Beyond The Season,” debuts at No. 2 on Top Country Albums and
No. 5 on The Billboard 200. “Some Gave All” by Billy Ray Cyrus continues
to dominate both charts. Cyrus, who has topped The Billboard 200 for 14
weeks, holds off chart debuts by two of the pop world’s most visible artists,
Eric Clapton and Bobby Brown. New competitors on Top Country Albums
are “In This Life” by Collin Raye, which enters at No. 14, and “Cafe On The
Corner” by Sawyer Brown, which hits at No. 44

SHOWING SIGNIFICANT SALES gains on this week’s albums chart is the
soundtrack album “Honeymoon In Vegas” (13-9). Riding the crest of the
movie's first week in release, the soundtrack shows a whopping 49% increase
in sales from the previous week. Other albums inside the top 25 increasing
their percentages: “T-R-O-U-B-L-E” (6-6), by Travis Tritt, which gains 18%;
“Seminole Wind” (18-16), by John Anderson (8% gain); “Wynonna” (7-8), by
Wynonna Judd (4.5% gain); and “Aces” (24-24). by Suzy Bogguss (2% gain).

C()UNTRY MUSIC IS continuing to gain ground on the East Coast. At the
Meadowlands Arena, just outside New York, Garth Brooks proved Big Apple
fans to be no different than fans in other cities. His Sept. 5 show sold out 21,000
seats in 17 minutes. Bob Castronovo, assistant manager at the Meadowlands,
says, “This puts him up there with the Claptons of the world. We were not
surprised. We actually encouraged him to do more than one show here, but
they are just doing one everywhere.” Tickets were handled by 110 Ticketmas
ter locations and no promotions or advertising was done other than on WYNY
New York. Castronovo says, “WYNY announced it the Thursday before tick-
ets went on sale and that was the only promotion that was done. I'm sure word
had gotten out one to another, but in terms of actual set promotion, that was
the only one.” In Philadelphia, Billy Ray Cyrus played the Spectrum Sept.
1. becoming the first country act to play the venue since Alabama and Rest.-
less Heart in October 1987. The Spectrum’s Ike Richman reported sales of
8,000 against seating of 12,000 and deemed the show a success. John Hart.
of WXTU Philadelphia, says, “There are 20 million-plus people in this corridor
between Philadelphia and New York City. Country is starting to do well here.
The market for country music up here is awesome.”

—— New Radio Net Offers Gospel, Country Blend

Brooks, Skaggs Among ‘Family’ Programming

NASHVILLE—A new around-the-
clock programming service here is
offering radio stations a blended for-
mat of gospel and “positive” country
music. The Super Gospel Country
Radio Network, carried by satellite,
went on the air Aug. 25 with one cli-
ent. [t has since picked up two more,
one of them a 50,000-watt AM sta-
tion on Grand Turk Island in the
Bahamas.

The network is the joint creation
of Jim Black, a former gospel
singer, DJ, and SESAC executive;
Bill Malone, a former radio station
owner, GM, and program director;
and Jerry Shaw, owner of a Russell-
ville, Ky., car dealership.

Black, who is also acting as inte-
rim program director for the net-
work, says that programming will
be split “about 50/50” between musie
by gospel and country acts. A
straight country song will be eligible
for the playlist, he explains, if it is
“something that talks good about
the family or life or the home.”
Many of the country songs that will
be programmed, Black continues,
will be album cuts.

The current playlist includes such
country fare as Garth Brooks’ “The
River,” Ricky Skaggs' “Father
Knows Best,” Collin Raye’s “Love,

Me,” Matthews, Wright & King’s
“Power Of Love,” Diamond Rio’s
“Mama Don’t Forget To Pray For
Me,” Confederate Railroad’s “Jesus
And Mama,” and Wynonna Judd’s
“When I Reach The Place I'm
Goin’.”

Among the gospel acts pro-
grammed are the Gaither Vocal
Band, the Nelons, the Cathedrals,
the Chuck Wagon Gang, J.D.
Sumner & the Stamps. the Dixie
Melody Boys, the Kingsmen, Gold
City, and Heirloom.

Divided into “Hot Picks” and
heavy, medium, and light rotation,
the list contains 50 songs.

Stations can subscribe to all or a

part of the daily programming,
Black says. The network. which is
carried on Spacenet 1V Transpon-
der 20, reserves two minutes an
hour for its own advertising sales,
with up to 15 minutes an hour for
subscribing stations. USA Radio
News is offered as part of the overall
package.

The network has its own corps of
DJs, who will broadeast live.

So far, according to Black, 200
stations have inquired about subs-
cribing to the network. “When we
[sign] 30 stations,” he says. “we're
rolling real well, and we think we
can have that in 60 days.”

EDWARD MORRIS

HAVE YOU TRIED
BILLBOARD CLASSIFIED?

It you're tooking for a vehicle to take your
advertising message to over 200,000
responsive readers . . . iook no’further!!

BILLBOARD Magazine can deliver!!

When a trade publication is read as avidly
as Billboard, it can only be for one reason . ..
the publication provides accurate, reliable
information that makes a real difference in
how readers conduct their business.

If you are looking to hire someone, sell a
product or service, or any other classified-
related item-you can count on Billboard's
classified section for the most effective
and extensive market contacts.
Make that move today!
CALL OR WRITE:
1-(800) 223-7524 [Toll-free]
(212) 536-5351 - [FAX]
(212) 536-5352 - [FAX]
(212) 536-5174 - [Direct Line}

Billboard Classified
1515 Broadway
New York, NY 10036

TAMMY WYNETTE
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CONTACT:
LEE ANN PACK (615) 321-4284

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org ) Sheet Music Dist

75 AS LONG AS YOU BELONG TO ME (Careers-BMG, BMI/ 39
South Heart, BMI/Great Cumberland, BMI/Diamond
Struck, BMI) CPP/HL 12
68 BE MY ANGEL (Pink Pig. BMI/Polygram. ASCAP/Ranger
Bob, ASCAP/Amachnist, ASCAP/Popcern Family, ASCAP)
HL BMI) CPP/WBM/HL
37 BILLY THE KID (EMI Blackwood, BMI/Great 32 1 FEEL LUCKY (EMI Apnl, ASCAP/Getarealjob, ASCAP/

BMI)

HEY MISTER (I NEED THIS JOB) (Careers-BMG. BMI/
Padre Hotel, BMi/Willesden, BMI) HL

HOME SWEET HOME (Corey Rock, ASCAP/Sonny King

ASCAP/Little Big Town, BMI/American Made, BMI/Brand
New Town, BMI/0id Wolf, BMi/Music Corp Of America.

74 JUST ANOTHER HILL (Pri. ASCAP/Bob Corbin. ASCAP/
Play On, ASCAP)

46 JUST CALL ME LONESOME (St Julien. ASCAP/
Polygram, ASCAP/Poor House Hollow, ASCAP) HL

52 KEEP ON WALKIN' {Almo. ASCAP/Bro Blues. ASCAP/
Mcbroom, BMI)

69 LA TOTHE MOON (WB M SESAC/Leng Acre. SESAC/
Zomba, ASCAP)

34 LETTING GO (Warner-Tamerlane, BMi/Zesty Zacks's,
BMI WBM

31 LORD HAYE MERCY ON THE WORKING MAN (Songs Of
PolyGram, BMI) HL

2 LOVE'S GOT A HOLD ON YOU (Warner-Tamerlane, BMY/

Cumberland, BMI) CPP/HL

Don Schiitz, ASCAP/AIma, ASCAP) HL/CPP

13 BOOT SCOOTIN' BOOGIE (Alfred Avenue, BMi/Sony 20 IF | DIDN'T HAVE YOU (Acuff-Rose. BMI/Irving, BMI/
Tree, BMI) HL/WBM Hardscratch, BMI) CPP

60 BUBBA SHOT THE JUKE BOX (EMI Blackwood, BMI/ 44 IF THERE HADN'T BEEN YOU {fdge 0" Waods, ASCAP/
Linde Manor, BMI/Right Key, BMI) WBM ¥inetic Dlamond, ASCAP/Moline Valley, ASCAP/Careers-

26 CAFE ON THE CORNER (Beginner. ASCAP) WBM BMG. BMD HL

3 COULD'VE BEEN ME (Engiishtown. BMI/Warner- 27 IF YOUR HEART AIN'T BUSY TONIGHT {Edge 0" Woods.

Tamerlane, BMI) WBM ASCAP/Kinetic Diamond, ASCAP/Moline Valley, ASCAP)

47 COWBOY BEAT (Bellamy Brothers. ASCAP) cpp

63 CRASH COURSE IN THE BLUES (Steve Warner, BMi/ 8 I'LL THINK OF SOMETHING {Polygram Int'), ASCAP) HL
Irving, BMI/Sony Tree, BMI/Inspector Barlaw. ASCAP) 11 IN THIS LIFE (Aimo, ASCAP/Brio Blues, ASCAP/Hayes

50 EVEN THE MAN IN THE MOON IS CRYIN' (BMG, ASCAP/ Street. ASCAP/Allen Shumblin, ASCAP) CPP
Judy Judy Judy, ASCAP/Sony Tree, BMI) HL 36 | SAW THE LIGHT (Great Eastern, BMI/Sluggo Songs.

49 FIVE Q' CLOCK WORLD (Screen Gems-EMI, BMI) WBM BMI/Sister Elisabeth, BMI) CPP

21 GDING QUT OF MY MIND (Songs Of PoiyGram, BMI/ 1 I STILL BELIEVE IN YOU (Benefit, BMI/inspector
Seven Angels. BMI/Songs Of McBnde, BMI) HL Barlow, ASCAP/Bug, ASCAP) WBM

28 THE GREATEST MAN | NEVER KNEW (EMI Apnil. ASCAP/ 5 | WOULDN'T HAVE IT ANY OTHER WAY (Acuff-Rose,
Lion Hearted. ASCAP/Layng Martine, Jr.. BMI) HL BMi/Telly Larc, ASCAP/Groove Palace. ASCAP) CPP

56 HELP, I'M WHITE AND | CAN'T GET DOWN (Almarie. 23 JESUS AND MAMA (Tom Collins. BMI) CPP

22

§5
62

24

25

65

Just Cuts. BMI/Patti Hurt, BM() WBM

ME AND MY BABY (Scarlet Moon, BMI/Paul And
Jonathan Songs, BMI) CLM

MOTHER'S EYES (AMR, ASCAP/Sisteen Stars, BMI)

MY SIDE DF TOWN (Corey Rock, ASCAP/Dixie Stars,
ASCAP/Littie Big Town, BMI/Amencan Made. BMI/Brand
New Town, BMI/0Id Wolf, BMI/Music Corp. Of Amernca.
BMI}

NEXT THING SMOKIN (Forrest Hills. BMI/Songwnters
Ink. BMI/Out Of Slate, BMI/Texas Wedge. ASCAP/Pitch
‘N Run. ASCAP} CPP

NO ONE ELSE ON EARTH (Sony Tunes, ASCAP/EMI
Golden Torch. ASCAP/Heart Street, ASCAP/Sony Tree,
BMI/Edisto Sound, BMI) HL

NO SIR (Tom Collins, BMI/Music Corp. Of America, BMI/
Brand New Town, BMI/Midnight Crow, ASCAP)

NOT TOO MUCH TO ASK (EMI Apnil, ASCAP/Getarealjob.
ASCAP/Qon Schiitz. ASCAP/AImo. ASCAP)

NOWHERE BOUND (Resaca Beach, BMI/Warner-

Tamerlane. BMI/Julie Medders. BMI/Designee. BMI)
WBM

61 NOW THAT'S COUNTRY (Songs Ot PolyGram. BMI/
Tubb’s Bus. BMI)

64 ONE LIKE THAT (Lodge Hall. ASCAP)

43 ONETIME AROUND (Sony Tree. BMI/Zomba, ASCAP) HL

51 OUR LOYE WAS MEANT TO BE (Mike Curb, BMI/Farren
Curtis, BMI/Farren Square, ASCAP}

3% THE RIVER (Gary Morns. ASCAP/Major Bob. ASCAP/
Mid-Summer, ASCAP) CPP

19 RUNNIN' BEHIND (New Haven., BMI/MCA, ASCAP) HL

30 SEMINOLE WIND (Atmo. ASCAP/Hoimes Creek, ASCAP)
cpp

43 SEND A MESSAGE TO MY HEART {Songs Of PolyGram,
BMI/Tilis, BMI) HL

38 SHAKE THE SUGAR TREE (Sony Tree. BMI) HL

67 SHE TAKES THE SAD OUT OF SATURDAY NIGHT (Tillis.
BMI/Peer Five, BME

54  SOMETHING N RED {Caburn, BMI) CPP

9 SO MUCH LIKE MY DAD (Rightsang, BMI/Chips Moman,

BMI/Attadoo. BMI) HL

33 TAKE A LITTLE TRIP (Maypop. BMI/Wildcountry, BMI/
EMI Blackwood, BMI/Wnghtchild, BMI) WBM

53 THAT'S ME (Millhouse, BMI/Shedhouse, ASCAP) HL

7D THAT'S WHAT 'M WORKING ON TONIGHT (Songwnters
Ink, BMI/Lazy Gator. BMI/Texas Wedge, ASCAP/
BluWaBoo. ASCAP)

5] THERE AIN'T NOTHIN' | DON'T LIKE ABOUT YOU
(Polygram Int'l, ASCAP/EMI Apnil. ASCAP)

41 THIS ONE'S GONNA HURT YOU (Songs Of PolyGram,
BMI/Tubb's Bus, BMI) HL

58 THE TIME HAS COME (Zomba, ASCAP/WB, ASCAP/Long

Acre. SESAC) WBM
58 TOO MUCH (EMI April, ASCAP) HL
42 TWO-TIMIN' ME (Careers-BMG, BMI/Rita's Cloud Nine.
BMI/Maypop, BMI/Wildcountry, BMI) HL/WBM
4 WARNING LABELS (Sony Cross Keys, ASCAP) HL
45 WATCH ME {Great Cumberland, BMI/Diamond Struck.
BMI/In The Air. BMI/MCA. ASCAP/Gary Burr. ASCAP)
29 WEAR MY RING ARDUND YOUR NECK {Lollipop. BMI)
cpp
40 WE SHALL BE FREE (EMI Blackwood. BMI/Beartooth.
BMI/Major Bob. ASCAP/No Fences. ASCAP}
14 WE TELL OURSELVES {ASCAP) CPP
12 WHATCHA GONNA DO WITH A COWBOY (Major Bob.
ASCAP/Mig-Summer. ASCAP) CPP
6 WHAT KIND OF FOOL 00 YOU THINK | AM
{Sheddhouse, ASCAP/Robinette, ASCAP/Polygram Int'l,
ASCAP) HL
15 WHAT KIND OF LOVE (Sony Cross Keys. ASCAP/Blue
Sky Rider, BMI/Orbisongs. BMI) HL
66 WHEN LOVE COMES AROUND THE BEND {Sweat & Ink,
BMI/Warner-Elektra-Asylum, BMI/Mopage, BMI/Suess
And Goose. BMI) WBM
71 WHEN SHE CRIES (EMI Apnil, ASCAP/Son Mare, BMI)
18 A WOMAN LOVES (WB, ASCAP/Rancho Bogardo,
ASCAP/Kinetic Diamond. ASCAP/Edge O Woods,
ASCAP) CPP/WBM
19 WRONG SIDE OF MEMPHIS (Warner-Tamerlane, BMI/
Patrick Joseph, BMI) WBM
17 YARD SALE (Major Bob, ASCAP/Jobete, ASCAP) CPP
7 YOU AND FOREVER AND ME (Square West. ASCAP/
Howlin' Hits. ASCAP/Sony Tree, BMI/Edisto Sound. BMI}
CPP/HL
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A Classical
KEEPING

SCORE

by Is Horowitz

GRAY MATTER: Brain power has little to do with mu-
sical curiosity. That’s one conclusion that might be
drawn from a list of the 10 “best recordings of all time,”
assembled by a special committee of Mensa, the society
whose members must score in the top 2% on a standard-
ized 1Q test.

Although one can hardly discount the high merit of the
recordings on the Mensa list, it is surprising that these

music earlier than Haydn or later than Stravinsky wor-
thy of inclusion. Also unaceountably absent is any men-
tion of chamber music or song literature.

The list: Beethoven’s complete svmphonies recorded
by Arturo Toscanini and the NBC Symphony (RCA);
Artur Schnabel’s cyele of the Beethoven piano sonatas
(EMI); Antal Dorati’s traversal of the Haydn Symphon-
ies with the Philharmonia Hungarica (London); Mahler’s
Symphony No. 9 by Herbert von Karajan and the Ber-
lin Philharmonic (Deutsche Grammophon); a set of Mo-
zart symphonies and violin concertos with Bruno Wal-
ter and Zino Francescatti (Sony);

Also, Murray Perahia’s set of Mozart’s piano concer-
tos (Sony); Puccini’s “La Boheme” conducted by Sir
Thomas Beecham (EMI); Rachmaninoff’s piano concer-
tos played by the composer with Leopold Stokowski
and the Philadelphia Orchestra (RCA); the complete
Stravinsky Edition conducted by the composer (Sony),

connoisseurs of high intellect could find no recordings of
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@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales
of 1 muliion units with each additional million indicated by a numeral following the symboi. All albums available
on cassette and CD. *Asterisk indicates vinyl unavailable. © 1992, Billboard/BP| Communications.
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The perfect record for any romantic occasion.

A collection aof the greatest Italian
love songs by the world’s favorite
Italian singer— Luciano Pavaraotti.

Only on London Records.
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Just Between Us
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CHUCK MORRIS
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WHOOI’S, YOU MEAN There’s
Another Tony Williams? The re-
nowned Washington Post ran an AP
story a few weeks back about the
death of Tony Williams, the origi-
nal lead singer of the Platters.
Heartfelt obit, to be sure. The only
problem was, the newspaper ran a
photo of our Tony Williams—
drummer, group leader, and
bootwear fancier (lizard skin's his
thing), who’s currently criss-cross-
ing the planet with the Miles Davis
tribute band. Poor guy. There’s no
way seeing vour picture in the obits
the first thing in the morning is a
confidence builder. The real ques-
tion is, Did the family of the Plat-
ters’ Tony Williamns receive flowers
in the shape of a tom-tom?

More: That Miles Davis tribute
band, which features Williams, Her-
bie Hancock, Ron Carter, Wayne
Shorter, and Wallace Roney
(Miles’ greatest group plus princely
stand-in), typifies perfectly how
wacky this business is. The group
did boffo business in Europe this
summer (deservingly so, I'd say, af-
ter hearing it in Italy), then re-
turned to the States to a far less en-
thusiastic reception. A show
scheduled for New York’s Beacon
Theatre (a mere quarter-note from
Miles’ old residence on the Upper
West Side) was canceled because of
poor ticket sales. Granted, the Eur-
ope connection found them working
festivals as opposed to single-per-
formance venues, but the overall
contrast in audience support be-
tween the two continents under
scores a fundamental truth about
the popularity of jazz here vs.
abroad. There are artists who raise
the roof overseas but can’t get ar-
rested on their own turf. Hancock
and friends (even banding under the
Miles banner) obviously illustrate

by Jeff Levenson

the point. ‘

GIANTS, BOXED: After (too)
many years of preparation, Poly-
Gram Classics & Jazz is about to is-
sue its CD version of the Lady Day
hox, “The Complete Billie Holiday
On Verve, 1945-1959." It should
compete for retail shelf space with
Columbia’s box, “The Legacy” (cov-
ering material from the years be-
tween 1933 and 1942), and GRP’s
“The Complete Decca Recordings”
(spanning 1944 through 1950). The
Verve package, slated for release in
October, contains 10 discs, eight of
which are studio and concert re-
cordings, while the remaining two
are rare rehearsal sessions; addi
tionally, there’s a 200-page booklet
(1) annotated by Phil Schaap. The
label is planning to issue a limited-
edition version, cloth bound and
spiffy ... What better way for a la- |
bel to celebrate a jazz giant’s 75th-
birthday year than to search the
vaults for treasured material? A |
three-CD box honoring Dizzy Gil-
lespie, “The Best Of The Verve
Years,” is due out later this month.
Each dise—compiled by drummer
and jazz historian Kenny Washing-
ton—features a distinct phase of
Dizmo's career: Big Bands, Small
Groups, Latin Jazz.

ROOTS, REVISITED: Michigan
is touting the return ol the Ann Ar-
bor Blues & Jazz IFestival, which,
when it was first staged in 1972,
presaged the proven ritual of pro- |
gramming jazz and blues artists to-
gether, festival-style, under a ban-
ner called “Roots.” Nothing wrong
with that. Featured performers at
this year’s bash—Sept. 11-13—in-
clude Bonnie Raitt, Al Green,
Sonny Rollins, James Cotton, Da-
vid Murray, and Charles Brown.

HEE i

Jazzy Crew. Backstage at the Aruba Jazz & Latin Music Festival at the Mansur
Stadium in Aruba, from left, are Matthew Gallien, stage crew; Paxton K. Baker,

producer/artistic director; Daphne Ward, associate producer; pianist Hilton Ruiz, who
performed with the Golden Men Of Latin Jazz; and Derek Lewis, production manager.
This year's festival featured Najee, Phyllis Hyman, Jonathan Butler, Roberta Flack,
Stanley Clarke, Kenny G, Pat Metheny, Milton Nascimiento, and Latin jazz artists
Paquito D'Rivera, Tito Puente, Arturo Sandoval, and Ruiz, among others.
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Hispanic Music Biz Escapes Andrew’s Wrath;
De Noriega Departure?; Manzanero Feted

THERE BUT FOR THE Grace Of
God: Miraculously, few Hispanic re-
tailers, wholesalers, or record labels
suffered extensive damage from Hur-
ricane Andrew, which swept indis-
criminately through the southern
suburbs of Miami on the morning of
Aug. 24. Several radio stations did
lose their roofs and transmitters,
however.

But the personal cost of Andrew’s
most unwelcome visit was dear. Many
label executives and staffers—along
with their radio counterparts—re-
turned to homes that were leveled or
left unlivable.

Thankfully, there were no casual-
ties among radio and record industry
personnel—just deep thoughts of
grateful relief and lengthy recon-
struction. Thanks to all who voiced
their concern and offered support to
those of us in the radio and record biz
living in Miami and South Florida.

DE NORIEGA TO DEPART?
Enrique de Noriega, managing di-
rector of EMI Mexico and president
of AMPROFON, is rumored to be
leaving both posts by month’s end.
The label recently laid off 44 employ-
ees, although street estimates put the
redundancy tally at a much higher
figure.

BMG MEXICO FETES Manzan-
ero: Billboard correspondent José
Enrique Fernandez writes that
BMG concluded its annual convention

by John Lannert

Aug. 25 in Mexico City with an all-
star tribute to composer/bolerista ex-
traordinaire Armando Manzanero.

The videotaped event featured four of

BMG’s singing notables crooning
with Manzanero: Eugenia Ledn,
Guadalupe Pineda, Marco Antonio
Muniz, and José José, whose soon-to-
be-released album contains the lead-
off single “40/20.”

Among other BMG acts participat-
ing at the splashy affair were Los
Mier, Caifanes, Maldita Vecindad,
Rocio Durcal, and Juan Pablo Man-
zanero. Highlighting the festivities
were Alejandro Lerner’s duet with
Manzanero, “Voy A Apagar La Luz,”

and Bronco’s rousing version of

“Adoro,” which ended with the high-
spirited audience throwing napkins at
the stage. The evening closed with
Durcal’s concert, during which she
was recognized by managing director
Jesus Lépez as the best-selling fe-
male singer in the label’s history.

PONCE, AZAEL Tantalize TH:
Top execs at TH-Rodven are very
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high on Lilly Ponce, a Cuban-Ameri-
can chanteuse recently signed to the
label. “Her demo tapes are marvel-
ous,” says label VP José Martinez,
“and the whole company from top to
bottom is excited about her.” As well
they should be. Ponce’s scrumptious
voice and captivating delivery in-
stantly recall a young Rocio Durecal.
Ponce is slated to record her label
premiere in September with noted
Spanish producer Oscar Gémez.

Label brass at TH also wax enthu-
siastic about “Cantor Y Poeta,” the
just-released {rova-oriented album
from Panama’s highly regarded
singer/songwriter Pedro Azael.
Though Azael does not own a spectac-
ular voice, Martinez says, “He is a
sensational interpreter.”

Other albums due out on TH in the
next few days are “Prende El Radio”
by Tierra Tejana, “Cara Sucia,” a tit-
ular compilation based on the teleno-
vela, and “Amazona,” by Rudy La
Scala’s studio outfit of the same
name.

CHART NOTES: On Sept. 5, SBK/
Capitol-EMI Latin artist Jon Secada
became the first new act to land two
leadoff singles simultaneously on the
Hot Latin Tracks chart when “Angel”
reached No. 10, seven slots behind
Secada’s debut single, “Otro Dia Mas
Sin Verte” ... La Mafia’s 22-week
reign on the regional Mexican chart
ended Sept. 5 when Selena’s “Entre
A Mi Mundo” (Capitol-EMI Latin)
ascended to the top slot ... When
Frankie Ruiz’s comeback hit, “Mi
Libertad” (TH-Rodven), hit No. 10
Aug. 29, the peppy track became only
the second salsa entry to reach the
top 10 on the singles chart in 1992.
Luis Enrique’s “Una Historia Difer-
ente” (Sony) climbed to No. 8 March
14.

ON THE ROAD: The Mariachi
USA Symphony is set to team up
with the Los Angeles ’hilharmonic
Sept. 19 at the Hollywood Bowl. The
first-ever concert is being produced
by Rodri Rodriguez, a former City of
Los Angeles Cultural Commissioner

. Armando Manzanero and Maria
Marta Serra Lima, both of whom
record for Sony, are currently on the
U.S. leg of their world tour ...
Arista’s Kenny G plays Buenos Aires’
Estadio Obras Sept. 12 and 13. The
Ramones are set to perform Sept. 17-
19 at Obras, with an additional Sept.
21 show in Montevideo. Sony Brasil's
sultry songstress Simone is hooked
to appear Oct. 2-3 at the Grand Rex
in Buenos Aires. Argentina’s fave
rock act Soda Stereo is slated to em-
bark on a national trek in November.
All of the above shows are being pro-
moted by Daniel Grinbank ... Tito
Puente—along with RMM artists
Tony Vega, Oscar D’Leén, Tito
Nieves, and José Alberto—headline
Puente’s “100th LP” jaunt Sept. 13-20
in Venezuela and Colombia. D’Leén
then heads to Japan in October, while
Nieves and Alberto return for a half-
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Music Video

ARTISTS & MUSIC

Getting Technical About MTV Awards
Production Crew Gears Up For Larger Set

B BY DEBORAH RUSSELL

LOS ANGELES—Regular classes
may not be in session at UCLA right
now, but this week will see plenty of ac-
tion on the university campus.

On Sept. 2, more than 100 technical
experts bhegan to swarm around
UCLA’s Pauley Pavilion in preparation
for the live broadcast Wednesday (9) of
the 1992 MTV Video Music Awards.
Comedian/actor Dana Carvey will host
the presentation.

The new venue virtually doubles the
live audience capacity, and MTV pro-
jects some 11,000 people will attend. In
recent vears the awards were held at
L.A.’s Universal Amphitheatre.

Production designer Jeremy Railton
and his crew built a wide, flexihle set,
creating a five-stage look anchored by
two main performance stages. Tall tow-
ers and open structures will adorn the
set, and presenter podiums will be
placed at the far right and left.

“We're getting away from the small
proscenium look and opening things
up,” says Joel Gallen, VP of production
at MTV Music Television and producer
of the MTV Video Music Awards.

One thing that hasn’t changed. how-

ever, is the logistical problem MTV ex-
periences every year in its attempts to
meet the needs of the record label and
video production communities. Some
label executives expressed surprise
that their ticket allocation remained
static—despite the larger venue.

“We were hoping to pad our [ticket]
list a bit, but we got exactly what we
got last year, even though the venue ix
twice as big,” says Steve Stevenson, di-
rector of music video at Warner Bros.

“Our tickets got cut back from last
year,” adds Randy Roberts, VP of sin-
gles sales, charts, and video promotion
for Mercury Records.

Both Roberts and Stevenson say
they expect ticket availability to loosen
up just prior to the event.

Just where are all these “extra tick-
ets” going? To the fans, according to a
spokesperson for MTV.

“Every year, the ticket allotment
varies hased on the number of artists
that are performing, and the total num-
ber of tickets isn’t changing within the
industry this year,” says Kristy Love-
man, MTV's director of marketing and
sales publicity. “The most important
element of the Video Music Awards al-
ways has heen the support of the fans

and we're thrilled that we'll be able to
accommodate more fans this year.”

Seating will be laid out to provide for
a center pit designed to hold some
1,500 fans, who will surround the cen-
ter stage on three sides. MTV execu-
tives hope the fans’ collective energy
and excitement will translate into a
highly charged television experience.

Most music industry personnel and
other audience members will be seated
in loge and balcony areas facing the po-
diums on either side of the set.

Some 10 acts, including Erie Clap-
ton, Nirvana, Def Leppard, Pearl Jam,
and Bobby Brown are scheduled to
perform live, and acts will be able to
move around the entire set. U2 and the
Cure are to perform via satellite.

Thom Wilson will mix the live music
performances on the fully automated
digital Euphonix Console, which has
the ability to “memorize” a specific mix
programmed during rehearsals.

“This enables us to nail down a great
mix in rehearsals and punch it in when
we shoot,” says Gallen.

The entire proceeding will be cap-
tured by an 11-camera shoot. Allen
Branton is the show’s lighting designer
and Ed Greene is the production mixer.

PRODUCTION NOTES

LOS ANGELES

* DNA’s Piers Plowden directed
Toad The Wet Sprocket's “Walk On
The Ocean” video for Columbia. Da-
vid Bridges directed photography
and Doug Friedman produced.

In addition, DNA's Rocky
Schenck lensed Faster Pussycat’s
“Non-Stop To Nowhere” video for
Elektra. Bruce Colemon produced.

* Midnight Films’ Eric Meza di-
rected Chuckii Booker's new Atlantic
video, “Games.” Rob Newman pro-
duced.

Midnight’s Samuel Bayer is the
eve behind the Ramones’ “"Poison

w0 ugey e -

» T g R

B

Heart™ video for Radioactive/MCA.
Chris Sheffield produced.

NEW YORK

* Epoch Films director Adam
Bernstein shot the B-52s video “Tell
It Like It T-I-1s" for Warner Bros.
Eileen Malyszko produced and Zach
Winestine directed photography.

¢ Rich Murray directed the new
Shomari video “Let It Be Me (Say
You Love Me)" for Mercury.

NASHVILLE

e Flashframe Films director

Old Home Day. MCA's Marty Stuart, center. tapped the talents of old friends DeFord
Bailey Jr., left, and Josh Graves when he decided to shoot his latest video, “Now
That's Country,” with Scene Three Productions director John Lloyd Miller. The track
features Bailey on the broom and Graves on dobro. Marc Ball produced the video,
shot on location in rural Lieper’s Fork, Tenn.

Jack Cole reeled Travis Tritt’s new
Warner Bros. clip, “Lord Have
Merey On The Working Man.” Len
Epand and Shelby Werwa produ-
ced.

* Director Greg Crutcher lensed
the Geezinslaws' new SOR video,
“Help, I'm White, And I Can't Get
Down.” Mike Edwards produced
for Jim Owens & Associates Inc.

OTHER CITIES

* The Company’s Wayne Isham
and Jeff Richter are directing Me-
gadeth’s new Capitol video, “Fore-
closure Of A Dream.” Joey Plewa
produced the shoot, reeled on a vari-
ety of locations around the U.S.

* Marky Mark & the Funky
Bunch's new Interscope video. “You
Gotta Believe,” is a Nitrate Films
production directed by Scott Kal-
vert. The crew shot footage in Bos-
ton.

* The Douglas Brothers directed
and produced the new Ronnie Wood
video, “Show Me.” They reeled the
Continuum Records clip on location
in a pub in Dublin.

* The Neville Brothers’ A&M
video “One More Day” is an Epoch
Films shoot directed by Paula
Greif. Robert Yeoman directed
photography and Anne Mullen pro-
duced the New Orleans-based video.

* The End’s Zachary Snyder di-
rected Soul Asylum’s new Columbia
video, "Someone To Shove.” He shot
the clip in Minneapolis.

In addition, director Charles Wit-
tenmeier recently reeled *Come On
Sheila” for A& M's Zachary Richard.
He shot the New Orleans-based clip
for The End.

No More Air For ‘Pump’;
Madonna’s ‘Erotica’ X 2

66 P

UMP IT UP” aired its last
late-night program Aug. 28, ending
a three-year run as the only hip-
hop music video show airing nation-
ally on broadcast television. The
Hollywood, Calif.-based show,
hosted by Dee Barnes, was syndi-
cated hy L.A.s 20th Television
and aired in some 90 markets at its
peak.

“The show was a consistent per-
former, and this is a big loss for the
kids who live in the cities and don’t
have cable,” says Jay Scharer, ex-
ecutive producer. He says 20th Tel-
evision didn't pick up the syndica-
tion package, and he was unable to
secure a deal with a new
svndicator. He currently
is developing a new mu-
sic show with a more di-
verse musical format.

“Pump It Up” was in-
strumental in the early
career development of
such acts as P.M. Dawn,
Das EFX, and Fu-
Schnickens, to name a
few. The show also fea-
tured interviews with the
elusive Eric B. & Rakim
on more than one occa-
sion.

“Pump It Up” gained
additional notoriety last

THE

launch his new program, “On Q,”
with partner Peter Stavola. Daisy
Fuentes hosts the pilot program,
which features Epie recording act
the Cover Girls and Uptown’s
Heavy D. Pilot sponsors include
Evian and Subway.

Each subsequent episode of “On
Q" will combine performance foot-
age with a hehind-the-scenes look
at the artists’ lives, Esterman says.
He hopes to link with a radio sta-
tion for each taping; WQHT (Hot
97) New York has heen lined up for
the pilot. Esterman plans to begin
soliciting syndicators at the end of
September.

GOING TO THE
Chapel: ABC In Concert
launched a nationwide
contest Aug. 28 in con-
junction with the release
of the film “Honeymoon
in Vegas,” starring Sarah
Jessica Parker, Nicolas
Cage, and James Caan.
Two winning couples will
receive an all-expenses-
paid trip to Las Vegas,
and part of the package is
a free wedding at the
Graceland Wedding
Chapel. An Elvis imper-
sonator will walk the

vear when host Barnes bride down the aisle, and
sued N.W.A’s Dr. Dre by Deborah he'll sing the couple’s fa-
for assaulting her at a Russell vorite Elvis tune as de-

Hollywood nightelub.

The rap artist pleaded
no-contest to the charges and was
fined and sentenced to perform
community service.

QUEEN OF CONTROVERSY:
We hear Madonna has been busy
lensing two videos for her forth-
coming single, “Erotica.” An X-
rated version likely will be released
as a sell-through title, while a G-
rated version will be prepared for
broadcast. No release date has
been set for the “Erotica” clips, but
it's likely the videos will be comple-
ted and delivered by the end of
October. Fabien Baron of Heart x
Coffee Cup = Lightning is direct-
ing the project.

SAMPLE THIS: Get ready for
video sampling. The Utah Saints’
London Records single and video
*Something Good" includes audio
and video samples from Kate
Bush’s “Cloudbursting™ single and
video. Meanwhile, TVT recording
and visual act EBN (Emergency
Broadcast Network) is in the studio
pioneering its own genre of music
video sampling. EBN's work cur-
rently is on display at the opening
of U2's Zoo TV Tour. The group’s
Y0-second video of George Bush
“leading” a rendition of Queen’s
“We Will Rock You” opens U2’s
show each night.

ON CUE: Mike Esterman, for-
merly of Rockville, Md.-based
“Dance Explosion,” is set to

sired. Deadline for the
contest is Sept. 21.

SPEAKING OF CONTESTS:
Philadelphia-based rock act Taken,
which won a local battle-of-the
bands promotion sponsored by The
Box, has completed production on
the video it won as the contest
prize. Taken's clip, “Millionaire,”
will debut nationally Sept. 18.
“We'll check the response and
see if the clip is requested in [mar-
kets other than Philadelphial,” says
Steve Van Valin, director of sales
and marketing at The Box. “After
that, we'll see how quickly we can
roll out the contest elsewhere.”

ON THE MOVE: Gwen Lipsky is
the new VP of research and plan-
ning at MTV. She came to the net-
work from Chiat/Day/Mojo ...
Nicole Hirsch is now executive
producer at L.A.'s Quick On The
Draw P’roductions.

HAPPY, Happy. Joy, Joy: On
Thursday (10), Toronto’s Much-
Music will begin broadcasting
weekly episodes of the Ren &
Stimpy cartoon ... “Cappelli &
Co.,” the Pittsburgh-based chil-
dren’s video show hosted by A&M
artist Frank Cappelli, has been
picked up for syndication by N.Y.'s
Hearst Entertainment. Beginning
Saturday (12), the award-winning,
half-hour program will reach the
Boston, Baltimore, Kansas City,
and Milwaukee markets on a
weekly basis.
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Billooard. THE CLIP

LIST.

A SAMPLING OF PLAYLISTS AT

NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

ADDS

o |

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

Red Hot Chili Peppers, Breaking. . .
Faith No More, A Small Victory
Marky Mark, You Gotta Believe
The Cure, A Letter To Elise
Michael Penn, Seen The Doctor
Sass Jordan, You Don't Have. . .
k.d. lang, Constant Craving

€ )JTNN

THE NASHVILLE NETWORK«
The Heart of Country
The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

Billy Dean, If There Hadn't Been You
Wynonna, No One Else On Earth
Jeff Knight, Someone Like You

EXCLUSIVE

Def Leppard, Have You Ever. ..
Extreme, Rest In Peace

Faith No More, A Small Victory
Peter Gabriel, Digging In The Dirt
Marky Mark, You Gotta Believe
Red Hot Chili Peppers, Breaking. . .
Ugly Kid Joe, Neighbor

Suzy Luchsinger, And So It Goes

HEAVY

John Anderson, Seminole Wind

Bruce Springsteen, Leap Of Faith ADDS
Pat Metheny, The Longest Summer David Black, It's My Nature
Ho Frat Ho, Education
FIVE STAR VIDEO Chante Moore, Love's Taken Over
Lindsey Buckingham, Countdown
CURRENT Lorrie Morgan, Watch Me
ARTIST OF THE 'AONTH Freddie J I Could Use A. ..
Eivis Presley, Various Clips Alyson Williams, Just My Luck
Brian McKnight, The Way Love Goes
GREATEST HITS East Coast Family, 1-4-All-4-1
Eric Clapton, Layla Ralph Tresvant, Money Can't Buy. . . Suzy Bogguss, Letting Go

En Vogue, Giving Him Something. ..
Genesis, Jesus He Knows Me

Billy Joel, All Shook Up

Eiton John, The One

k.d. lang, Constant Craving

Patty Smyth, Sometimes Love Just. ..

HEAVY

HEAVY

Alice in Chains, Wouid?

The Biack Crowes, Thorn In My Pride
Boyz il Men, End Of The Road

Bobby Brown, Humpin' Around

En Vogue, Free Your Mind

Pearl Jam, Jeremy

Temple Of The Dog, Hunger Strike

Bryan Adams, Do | Have To Say. ..
Boyz Il Men, End Of The Road
Charles & Eddie, Would | Lie To You
David Sanborn, Bang Bang

Toad The Wet Sprocket, All | Want
U2, Even Better Than The Real Thing
Wilson Phiilips, Give it Up

Joe Public, | Miss You

Lorenzo, Real Love

Charlie Wilson, Sprung On Me
Arrested Development, People. . .
House Of Pain, Jump Around

Al B. Sure!, Right Now

EPMD, Crossover

En Vogue, Free Your Mind

Mary J. Blige, Real Love

Lionel Richie, My Destiny

Gary Brown, Somebody's Been. . .
After 7, Kickin' It

Mary-Chapin Carpenter, | Feel Lucky
Billy Ray Cyrus, Could've Been Me
Diamond Rio, Nowhere Bound

Vince Gill, | Still Believe In You
Sammy Kershaw, Yard Sale

Tracy Lawrence, Runnin' Behind
Little Texas, You And Forever And Me
McBride & The Ride, Going Out Of. ..
Coilin Raye, In This Life

Mike Reid, Keep On Walkin'

Sawyer Brown, Cafe On The Corner
Ricky Van Shelton, Wear My Ring. ..
Sh d:

HEAVY

WHAT'S NEW

BUZZ BIN

Helmet, Unsung
Sonic Youth, 100%

BREAKTHROUGH

Mark Curry, Sorry About The Weather

STRESS

Bryan Adams, Do | Have To Say. ..
Eric Ciapton, Layla

The Cure, A Letter To Elise

INXS, Not Enough Time

Morrissey, Tomorrow

Soup Dragons, Divine Thing

Spin Doctors, Little Miss Can't. ..
Toad The Wet Sprocket, All | Want
U2, Even Better Than The Real Thing
Suzanne Vega, Blood Makes Noise

After 7, Kickin' It

Mary-Chapin Carpenter, | Feel Lucky
Jude Cole, Start The Car

Crowded House, Weather With You
Del Amitri, Always The Last To Know
Eiton John, Runaway Train

Annie Lennox, Walking On Broken. . .
Ephraim Lewis, Drowning In Your Eyes
Lionel Richie, My Destiny

Swing Out Sister, Am | The Same Girl
Wailing Souls, All Over The World

ACTIVE

T H E

PV —

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

TLC, Baby-Baby-Baby

Jodeci, Stay

Boyz Il Men, End Of The Road

R. Kelly, Honey Love

Kris Kross, Jump

Kris Kross, The Way Of The Rhyme
Bobby Brown, Humpin' Around

Mary J. Blige, You Remind Me (Remix)
Coliege Boyz, Victim Of The Ghetto
Keith Sweat, I'll Give All My. ..

En Vogue, Hold On

Rob Base, It Takes Two

Monie Love, It's A Shame

2 Hyped Brothers And A Dog, Doo . ..
L. Vandross/J. Jackson, The Best . ..
Hi-Five, She's Playing Hard To Get
Stevie Wonder, Ribbon in The Sky
Another Bad Creation, lesha

DJ Jazzy Jeff, Summertime

Quincy Jones, Secret Garden

h, Hey Mister

Doug Stone, Warning Labels

Pam Tillis, Shake The Sugar Tree
Aaron Tippin, | Wouldn't Have It . . .
Randy Travis, If | Didn't Have You
Travis Tritt, Lord Have Mercy On. . .
Trisha Yearwood, Wrong Side Of. . .

LIGHT

Chet Atkins/Jerry Reed, The Claw
Brooks & Sharp, Baby I'm The One
Steven Curtis Chapman, The Great. . .
Corbin/Hanner, Just Another Hill
Rebecca Holden, The Highway Runs. . .
Alison Krauss, New Fool

Jim Lauderdale, Wake Up Screaming
The Mavericks, This Broken Heart
Mac McAnally, The Trouble With. . .
Tim McGraw, Welcome,To The Club
Jack Robertson, Bootie Bumpin'. ..

MEDIUM

Arrested Development, People. . .
Del Amitri, Always The Last To Know
Firehouse, When | Look Into Your Eyes
Hi-Five, She's Playing Hard To Get
House Of Pain, Jump Around

Eiton John, The One

MC Serch, Here It Comes

Michael Penn, Seen The Doctor
Saigon Kick, Love Is On The Way
Slaughter, Real Love

Patty Smyth, Sometimes Love Just. . .
Warrant, Machine Gun

Roger Waters, What God Wants
Wiison Phillips, Give It Up

ADDS

ON

Bryan Adams, Do | Have To Say. ..
Annie Lennox, Walking On Broken. . .
TLC, What About Your Friends
Yo-Yo, Black Pearl

XX Posse, Headcracker

Beastie Boys, Jimmy James
Charles & Eddie, Would | Lie To You
Ho Frat Ho, Education

Immature, Tear it Up

Midi, Maxi & Efti, Raggasteady

Nice N' Smooth, Cake And Eat It Too
Prince Markie Dee, Trippin’ Out
Redman, Blow Your Mind

Roger Waters, What God Wants
Grand Puba, 360 Degrees

Daddy Freddy, Haul & Pull

Jude Cole, Start The Car

Faster Pussycat, Nonstop To Nowhere
k.d. lang, Constant Craving

Kiss, Domino

Sass Jordan, You Don't Have. . .

L7, Pretend We're Dead

Lemonheads, It's A Shame About Ray
Annie Lennox, Walking On Broken. . .
Joe Satriani, Summer Song

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

Bonh. Change Of A Season

Billy Joel, All Shook Up

Chaka Demus & Pliers, Murder. . .
Disposable Heroes. . ., Famous And. . .
Boogie Down Productions, We In There
Mike Davis, Ain't No Stoppin’ Us Now
Kiss, Domino

Lionel Richie, My Destiny

D.J. Laz, Latin Rhythm

Meli'sa Morgan, Through The Tears
Penthouse Players Clique, P.S. Play. ..
Chill Deal Boys, Rock The House

Elvis Presley, Don't Be Cruel

Live Squad, Heartless

Al B. Sure!, Right Now

Army Of Lovers, Obsession

Damn Yankees, Don't Tread On Me
Ministry, N.W.O.

Rhino Bucket, Hey There

COUNTAY MUSIC TELEVISION.

Continuous programming
2806 Opryland Dr, Nashville, TN
37214

HEAVY

Aaron Tippin, | Wouldn't Have 1t . ..
Billy Ray Cyrus, Could've Been Me
Collin Raye, In This Life

Diamond Rio, Nowhere Bound

Doug Stone, Warning Labels

Kathy Mattea, Lonesome Standard. . .
Little Texas, You And Forever And Me
Mark Chesnutt, I'll Think Of Something
McBride & The Ride, Going Out Of. . .
Randy Travis, if | Didn't Have You
Ricky Van Shelton, Wear My Ring. ..
Sammy Kershaw, Yard Sale

Sawyer Brown, Cafe On The Corner
Trisha Yearwood, Wrong Side Of. ..
Vince Gill, | Still Believe In You

Billy Joel, All Shook Up

Boy Howdy, Our Love Was Meant To Be
Tracy Byrd, That's The Thing. ..

B. Carroil/R. Skaggs. if We Only. . .
Lionel Cartwright, Be My Angel

Jetf Chance, Walk Softly On. ..

Mark Collie, Even The Man In. ..

Holly Dunn, As Long As You Belong. ..
Darryl & Don Ellis, No Sir

Radney Foster, Just Call Me Lonesome
Geezinslaw Bros., Help, I'm White. . .
Matthews, Wright & King, Mother's. . .
Martina McBride, That's Me

John McEuen, Miner's Night Out

Tim Mensy, This OI' Heart

Dolly Parton, Light Of A Clear. . .
Pirates Of The Mississippi, Too Much
Ronna Reeves, What If You're Wrong
Dennis Robbins, My Side Of Town
Billy Joe Royal, Funny How Time. ..
Marty Stuart, Now That's Country
Kevin Weich, Somethin' ‘Bout You
Michael White, Familiar Ground

HOT SHOTS

Billy Dean, If There Hadn't Been You
John Michael Montgomery, Life's A. ..
Lorrie Morgan, Watch Me

Marty Stuart, Now That's Country
Restless Heart, When She Cries

Tim Mensy, That's Good

Travis Tritt, Lord Have Mercy On. ..
Wynonna, No One Else On Earth

A i) b
IO

Wan SCOTT ROBE

Audio Vision

1 hour weekly
1000 Centerville Turnpike, Virginia
Beach,VA 23463
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Mary J. Biige, Real Love

Poison Clan, Shake Whatcha'. . .
Ice Cube, Be True To The Game
Prince & The N.P.G., Sexy MF

CURRENT

AMERICA'S NO. 1 VIDEO

Alison Krauss, New Fool

Billy Joe Royal, Funny How Time. . .
Billy Joel, All Shook Up

Chet Atkins/Jerry Reed, The Claw
Clint Black, We Tell Ourselves
Clinton Gregory, Who Needs It
Corbin/Hanner, Just Another Hill
Darryl & Don Ellis, No Sir

Dennis Robbins, My Side Of Town

INXS, Not Enough Time

Original Flavor, Here We Go

The Pharcyde, Ya Mama

Social Misfits Denied, Swingin' On. . .
Ministry, N.W.O.

The Black Crowes, Thorn In My Pride
Soul Kitchen, | Need It Bad

Jesus & Mary Chain, Aimost Gold
The Black Rebels, More Babies. . .
Bad Company, How About That
Army Of Lovers, Obsession

Common Sense, Take It EZ

Body Count, The Winner Loses
Ernest Kohl, Don't You Want My Love
immature, Tear It Up

Blind Melon, Tone Of Home

Beastie Boys, Jimmy James
Crowded House, Weather With You
Sinead 0'Connor, Success Has. ..
Suzanne Vega, Blood Makes Noise
Chante Moore, Love's Takin' Over
Angeline Ball, That's The Way Love Is

Boyz il Men, End Of The Road

W\

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Doliy Parton, Light Of A Clear. . .

Holly Dunn, As Long As You Belong. ..
Jeff Knight, Someone Like You

John Anderson, Seminole Wind

John Gorka, | Don't Feel Like A Train
Kevin Weich, Somethin’ 'Bout You
Libby Hurley, The Beginning Of. ..
Lionei Cartwright, Be My Angel

Mac McAnally, The Trouble With. ..
Mark Collie, Even The Man In. ..
Martina McBride, That's Me
Mary-Chapin Carpenter, | Feel Lucky
Matthews, Wright & King, Mother's. ..
Mike Reid, Keep On Walkin'

Pam Tiliis, Shake The Sugar Tree
Radney Foster, Just Cali Me Lonesome

U2, Even Better Than The Real Thing
Bryan Adams, Do | Have To Say. ..
Prince & The N.P.G., Sexy MF

Pearl Jam, Jeremy

Toad The Wet Sprocket, All | Want
Shabba Ranks, Mr. Loverman

Shenandoah, Hey Mister

Susie Luchsinger, And So It Goes
Suzy Bogguss, Letting Go

Tim McGraw, Welcome To The Club
Tracy Byrd, That's The Thing. ..
Tracy Lawrence, Runnin’ Behind

Ringo Starr, Weight Of The World
Neville Brothers, Fly Like An Eagle
Arrested Development, Tennessee
Wilson Phillips, You Won't See Me Cry
Patti LaBelle, When You've Been. . .
College Boyz, Victim Of The Ghetto
Jon Secada, Just Another Day

Billy Ray Cyrus, Achy Breaky Heart
Jody Watley, It All Begins With You

Pump it Up

1 hour weekly
5745 Sunset Bivd, Los Angeles,CA
90028

CURRENT

Gang Starr, Ex Girl 2 Next Girl

Grand Puba, 360 Degrees

Kris Kross, Warm It Up

Brand New Heavies, Heavy Rhyme. .,
Chubb Rock, Lost In The Storm
Disposable Heroes. . ., Famous And. ..
MC Serch, Here It Comes

House Of Pain, Jump Around
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Vineyard Vox: WMVY Ends
Its 9th Summer Broadcast

@ BY ERIC BOEHLERT

SUMMER WIND: As Labor Day
beachgoers pack up their kadima
paddles and stroll off Martha's Vine-
yard’s South Beach for the last time
this year, WMVY completes broad-
casting its ninth summer of “Album
Radio” on the Massachusetts sum-
mer resort island.

Eclectie, relaxed, and accessible,
the year-round FM station recalls a
time (real or imagined) when listen-
ers could load batteries into a tran-
sistor radio, rest it on a beach blan-
ket, and tune in to one all-purpose
station for the day and never be
tempted to sean the dial.

WMVY was born out of the demise
of WVOI (*“The Voice of the Island”),
which went under in the late "70s. A
few years later, Hartford, Conn.,
businessman Bob Forrester signed
on WMVY with a little-bit-of-every-
thing musical approach. Broadcaster
Jeff Damon, vacationing on the is-
land, heard the station, stopped by to
introduce himself, and has been
there ever since smoothing out
WMVY's sound as PD.

The station’s evolving “Album Ra-
dio” approach is unique in that it
encompasses scores of format styles.

Like other commendable, left-
leaning stations, such as KBCO
Boulder, Colo., and WNCS Montpe-
lier, Vt., WMVY each hour offers
generous portions of folkies such as
Cheryl Wheeler and adult alterna-
tive artists like Pat Metheny. Unlike
most, though, WMVY also embraces
the whole spectrum of rock: classic
(the Who), album (John Mellen-
camp), and modern (Peter Murphy).
Completing the mix, mainstream AC
releases by Rod Stewart and Carly
Simon are also welcome. “There’s
nothing wrong with pop,” says Da-
mon.

It doesn't hurt that Simon, a long-
time island resident, once personally

“Anna Karenina”
Circle In The Square Theatre
New York
(Through Oct. 11)

To mix literary metaphors, the prob-
lem with the CITS' musical production
of “Anna Karenina” is great expecta-
tions. See, this isn't Tolstoy and, given
the title, theatergoers might just ex-
pect it to be. No, no, no. That said,
loudly, this musical adaptation of liter-
ature’s most poignant tragic love story
is happy in its own small way as a se-
ries of well-played, attractively staged
scenes, often comic, sometimes tender.

Composer Daniel Levine, who is
making his first foray into musicals
here, has crafted some pretty and occa-
sionally moving music (“I'm Lost”), but
it is memorable only in the nagging
sense of trying to remember where one

delivered a tape of her “Coming
Around Again” to Damon long be-
fore its official release. He added it
to heavy rotation—two or three
times a day—seven months before
the single peaked on the Billboard
Hot 100. (Another Simon gift to the
station: a live recording of a young
James Taylor performing “Sweet
Baby James” during the summer of
1968 at the Moon Cusser Cafe on
Circuit Avenue in the island town of
Oak Bluffs.)

As for a programming philosophy,
Damon says he and his MD, Bar-
bara Dacey, simply listen to every
record that comes in and select songs
that fit the station’s sound. “It's real
simple.”

But can't Damon just hear other
broadcasters moaning, “Yeah, if I
owned a station on the middle of an
island 1 could afford to play cool, in-
teresting music, too™? To them, Da-
mon points out that the Cape Cod
market, in which WMVY falls, swells
to more than 1 million people during
the summer. He says WMVY is No.
2 in the market in the 25-54 demo.

The station’s draw is not limited to
its playlist. Its whole approach is re-
freshingly local. Most newscasts fo-
cus on nearby happenings (roof dam-
age at the high school, ete.) and
Steamship Authority reports—ferry
traffic updates—are heard 10 times
a day.

Damon admits those homespun el-
ements reflect the island’s—and the
station's—image as a devil-may-care
kind of place. A kind of place, and
station, not easily found on the main-
land.

IT'S ALL A HAZE: “The Black
Crowes Circle Back To The 60's
They Never Knew” (New York
Times headline, Aug. 26); “Black
Crowes: A Seventies Sanctuary”
(New York Newsday headline, Aug.
26).

has heard it before (Sondheim’s a good
place to start looking). Fellow novice
Peter Kellogg’s lyrics work when he is
dishing lighter fare (“There’s More To
Life Than Love™) but fall wide of cap-
turing a sense of character when he
casts his net in deeper waters. Too
many of the songs simply (simplisti-
cally) convey too little. Kellogg’s book,
likewise, emphasizes humor, and
stacks scenes one atop the other with-
out the sense of building to anything.

As for the cast, Scott Wentworth is
an appropriately dashing Count
Vronsky and Ann Crumb plays Anna’s
descent into despair convincingly.
Jerry Lanning brings the show’s most
satisfving perfortnance to the charac-
ter of Anna's brother, Stiva.

It's not Tolstoy. But if you haven’t
read the book—well, do. It is great.

MARILYN A, GILLEN
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Artists Warm To S. Africa’s Sun City

@ BY ARTHUR GOLDSTUCK

JOHANNESBURG—The infamous
Sun City entertainment complex
completed its return to credibility
Aug. 29 when exile and Emmy-win-
ning singer Letta Mbulu kicked off a
world tour at the venue.

The appearance, with a second
show the following day, marks the
third breakthrough booking by Sun
City in less than a year. Vociferous
anti-apartheid musical activists Hugh
Masekela and Johnny Clegg per-
formed at the venue in February and
July, respectively.

Sun City also came within a hairs-
breath of breaking out of its interna-
tional isolation when it booked jazz
legend Dizzy Gillespie to a concert se-
ries earlier this year. On the eve of
the official announcement of the tour,
however, Gillespie canceled due to ill-
ness.

Hazel Feldman, entertainment di-
rector for Sun International, says the
organization had conducted extensive
negotiations with the anti-apartheid
South African Musicians’ Alliance, as
well as with the major liberation
movements, the African National
Congress, and the Pan Africanist
Congress.

All had given their approval for the
Gillespie concert. The hardline Azan-
ian People’s Organization would not

give its approval, but agreed not to
oppose the event. “It was the right
thing to do at the right time,” says
Feldman. “It would have broken a lot
of ground and ice that now still re-
mains to be broken.”

Nevertheless, the continued will-
ingness of internationally renowned
left-aligned South African musicians
to perform at the once-taboo venue
suggests Sun City will soon open to
the rest of the world, too.

The process began Feb. 1, when
Masekela became the first black
South African artist to headline a Sun
City concert.

“Sun City, previously inaccessible
to our artists, has begun to support
and encourage our diverse local tal-
ent,” says Masekela, explaining his
decision. “The venue, with its state-
of-the-art facilities, boasts technical
excellence of an international stand-
ard.”

The event was a test for both Mas-
ekela and the Sun City Superbowl.
Since the artist’s appeal in South
Africa exists largely among residents
of poverty-stricken townships like
Soweto, observers believed Mas-
ekela’s most likely audience would
not be able to afford the cost of travel
or tickets for the show.

Furthermore, his glory days were
in the '60s, when he scored a world-
wide No. 1 hit with “Grazing In The

Island France Merges With

@ BY EMMANUEL LEGRAND

PARIS—Island Records France, the
only company affiliate aside from those
in the UK. and U.S. operating inde-
pendently, has been merged with an-
other PolyGram-owned label, Barclay.

The surprise move was announced
Aug. 24 during PolyGram's annual con-
vention by PolyGram Disques presi-
dent Paul-Rene Albertini. Island staff
were apparently unaware of the initia-
tive.

Albertini declines to comment fur-
ther on the announcement, saying all
information about the new operation
will come through the office of Bar-

clay’'s managing director, Pascal
Negre.

However, it is known that Albertini
was unhappy about having a PolyGram
company on his territory that was not
under his control. Jean-Pierre Weiller,
president of Island France, reported
directly to Island International manag-
ing director Phil Cooper in London.

FURTHER CUTS POSSIBLE
As a result of the move, Weiller de-
parted the company Aug. 27; it is un-
derstood there will be further job
losses among Island’s remaining 11
staffers. Weiller declines to comment
on the situation.

Grass” and joined Abdullah Ibrahim
and Miriam Makeba as this country’s
greatest musical treasures.

And last year, during the most ex-
haustive tour yet undertaken in
southern Africa, the crowds at Mas-
ekela’s stadium concerts were often
disastrously small, and some shows
had to be canceled.

On Feb.1-2, both Sun City and
Masekela passed the test with flying
colors. The Superbowl was packed to
capacity two nights running, with
most of the audience consisting of
township fans—finally laying to rest
Sun City's image as a playground for
affluent whites.

Moreover, Masekela gave the per-
formance of his life, raising the level
of his tightly drilled South African
backing musicians to standards they
had seldom attained in their years of
isolation from international influence.
If anything, the event underlined the
importance of exposing South African
musicians to international perform-
ance standards.

Clegg’s appearance at Sun City
was no less significant. While Mas-
ekela had been the voice of exiled mu-
siclans against apartheid, Clegg had
played a similar role inside the coun-
try, particularly through defying
now-defunct laws against white and
black South Africans performing to-
gether.

Barclay Label

Last year, Island France had reve-
nues of $27 million. Historically, the
company has traded as a licensed label,
first through Phonogram then through
RCA/BMG. Island became an inde-
pendent company in France in 1989
when founder Chris Blackwell decided
the time was right for a higher profile.

Having started to sign its own roster
of local acts at the end of 1990, Island
France was one of only three Island
companies to do so. Five domestic art-
ists are currently with the company,
the most prominent being Angelique
Kidjo. The others are Poupa Claudio,
Via Romance, Pascal Villenuit, and Pa-
trick Gaspard.

CD Remains A Slow Spin In India

@ BY JERRY D'SOUZA

BOMBAY—The CD market in India
has shown little sign of vitality follow-
ing the release of the first batch of ti-
tles by Music India Ltd. in March this
year.

The past six months have seen an
even trend in trade pickup with MIL
moving about 12,000 CD units
monthly (including exports) and The
Gramophone Co. of India Ltd.
(Gramco) selling a consistent monthly
20,000 units.

These numbers are put in clearer
perspective when seen alongside the
number of titles available—500 from
the two companies—of which 300 are
of international music and 200 of
Indian musie, including film sound-

tracks.

Says V.T. Ravi, Gramco product
manager, “These sales are pretty
much in line with initial forecasts.
We've had satisfactory sales of the
‘Pretty Woman’ soundtrack, Pink
Floyd’s ‘Dark Side Of The Moon,’ the
two volumes of Queen’s ‘Greatest
Hits,” and some Beatles packages.”

Mehmood Curmally, of Rhythm
House, India’s largest retail store,
says, “It's difficult to say accurately
just what sells. We find good demand
for old rock material and current pop
hits like ‘Up,” by Right Said Fred.”
He agrees that Pink Floyd is a big
seller but believes too many Beatles
titles have been released, with the re-
sult that they haven’t achieved the
anticipated sales impact.

He says the first two Beatles “Post
Masters” sold convincingly, adding,
“Gramco have even released several
titles in CD format that didn’t sell
even when they were released on cas-
sette—like ‘Jazz’ and ‘Hot Space’ by
Queen.”

There's a time gap here between
the release of current titles on cas-
sette and CD. But demand has to be
met and retailers depend on the
“gray market,”—brought in from
abroad by travelers, to satisfv con-
sumer needs. “I don’t like it, but what
can I do?” Curmally says. “There’s
still strong demand for Michael Jack-
son’s ‘Dangerous,” but CBS/Sony isn't
releasing CDs in India, and I can still
sell Enigma’s ‘MCMXC A.D.’ for

(Continued on page 47)

“I had mixed feelings,” Clegg said
of his agreeing to play at Sun City,
“having never visited here, having
boycotted it completely since its in-
ception, and having had some very
difficult battles with Sun City over
the cultural boycott.

“But with Sun City making a move
toward talking to progressive organi-
zations, agreeing to a policy of having
South African artists play here and
still keeping to the moratorium on in-
ternational acts, they facilitated rap-
prochement.”

Ironically, for someone who was an
arch-opponent of Sun City, Clegg was
welcomed with open arms.

“There is obviously a special signif-
icance about Johnny Clegg being
here,” says Feldman. “He’s been so
much a spokesman for it, and repre-
sents s0 much of what the anti-apart-
heid stands for in world eyes, his deci-
sion to perform at Sun City is of
tremendous significance. This concert
goes a long way toward removing the
stigma that has been attached to the
venue for the past few years.”

Last weekend, Aug. 29-30, the final
seal was placed on Sun City’s respect-
ability. Letta Mbulu, who has pefor-
med with Quincy Jones, Harry Bela-
fonte, and Michael Jackson, made her
second live appearance in South
Africa. Her first was last March when
she appeared at a concert for re-
turned exiles.

Mbulu appeared with her husband,
Caiphus Semenya, who has achieved
renown of his own through his close
collaboration with Jones.

Semenya recently visited the U.S.
to wind up their affairs there, prior to
settling permanently back in South
Africa. However, the title of Mbulu’s
new album, “Not Yet Uhuru”
(Mungale Productions), reflects her
view that black South Africans are
not yet free. The album is dedicated
to “the young people, those unsung
heroes of our nation whose innocent
blood has helped nourish the tree of
freedom”—reflecting Mbulu’s contin-
ued sense of political commitment.

Her appearance at Sun City thus
underscores the new-found politi-
cal—as well as the artistic—credibil-
ity of the venue. The final barrier re-
mains the signing of an international
act to play the Superbowl. Until now,
Sun City has toed the line drawn by
the South African Musicians’ Alli-
ance.

“We still recognize that, as far as
international acts are concerned, we
are not yet in a position where we can
operate freely,” says Feldman. “What
we're agreed to do is continue in the
spirit of negotiation and consultation,
and establish guidelines with the mu-
sicians’ unions regarding interna-
tional acts. We're only looking at
bringing international acts here next
year, and even then only under cer-
tain terms and conditions.

“It’s important we don't see our
role in isolation of the overall music
industry in South Africa. We see our
role very much in the context of being
in a pivotal position to ensure that
acts that come to South Africa will be
able to have the infrastructure they
can have anywhere else in the world.”
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GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

EGYPT: Singer/songwriter Amr Diab is being hailed as the Michael Jackson
of the Arab world. A good-looking young man who moves well on stage, he
uses primarily Western instrumentation, but with an Arabic percussion unit
that has helped him maintain an Eastern feel in his music right up to his most
recent albums, “Mayal” and “Habib.” More importantly, Diab has managed
to respond to the vounger generation’s aspirations, combining fast dance steps
with sweet melodies and a good sense of humotr. As one of the region’s most
sought-after singers, he earns about $25,000 for each appearance. After Diab’s
recent visit to Lebanon, where he sang to a full house, Egvpt's President Mu-
barak asked wryly: “Why is it that Lebanon asks for economic help when Amr
Diab returns to Cairo with $40,0007” MUHLAMMAD HIIAZI

NEW ZEALAND: Here in the South Pacific, the sound of South America is rock-
ing the charts in the shape of the debut album by Kantuta, an eight-piece
band founded 10 years ago in New Zealand by the Chilean refugee brothers
Eduardo and Alvaro Diaz. “Kantuta” (EMI) has unexpectedly lodged itself
in the top 10 for the last three weeks—unexpectedly because the band has
had little coverage in the media. Instead, it has built a following by relentless
live work in restaurants and clubs. The band grew out of
a desire by the Diaz brothers to preserve their Chilean cul-
ture among the small but significant refugee community
here. Now with a stable lineup after many changes, the
band draws on its Brazilian, Seottish, and New Zealand
members to produce a unique sound that puts it in the same
ballpark as Spain’s Gipsy Kings, but embellished by in-
house trumpet and percussion section. Eduardo Diaz says
Kantuta's success is encouraging to other ethnic groups.
“This beautiful country is multicultural and . .. any success for us is a success
for those other people too.” GRAHAM REID

ITALY: “Nippon 6" is a dance album with a difference. Released on Sony/Co-
lumbia’s Dance Pool imprint, it covers a wide range of dancefloor styles—hi-
NRG, techno, downbeat—and features the work of some of the country’s key
producers, arrangers, and remixers. But stealing most of the album’s thunder
is a 28-year-old Japanese classical guitar student named Undo Sakamoto, who
has forsaken Ravel for rap. Sakamoto, who has lived in Italy for 11 years,
was discovered at the Genoa Music Conservatory and raps on most of the
tracks in Japanese. But the cultural fusion doesn’t end there. A search was
mounted in Japanese schools throughout Italy to locate the backing singers
and musicians who played on the album. DAVID STANSFIELD

TAIWAN: Kenny Wen Chin-long has upset purists and baffled traditionalists
with his unconventional use of the erhu, a two-string Chinese instrument that
has been in existence for about 2,000 years. On stage, the 27-year-old Wen
takes on the demented look of Jethro Tull’s Ian Anderson, while his passion
for breaking down musical walls is beginning to rival that of Miles Davis. His
latest foray into gonzo erhu land is a rap track featured on his fourth album,
“Game.” “I want to promote the erhu and let more youngsters know about
its possibilities,” Wen says. “The older generation couldn’t accept my musical
interpretations with the instrument, but when I became popular their attitude
changed.” Wen, who is also master of the string section of the Taipei City
Chinese Orchestra, performed last year with the London Mozart Players
for the recording “Mozart In China,” which used Chinese instruments such
as the erhu and the di (a bamboo flute). HANS EBERT

GERMANY: What became of the German acts that hit the charts around the
world but then faded from the international stage? Falco, who topped the U.S.
and UK. charts in 1986 with “Rock Me Amadeus,” has since collected several
gold and platinum discs at home and is currently climbing the chart with his
new single, “Titanie,” off the album “Nachflug” (Nightflight, EMI/Electrola).
The song is another example of Faleo’s incomparable style of German and
English rap vocalese, and it was masterminded, once again, by the Dutch
brothers Rob and Ferdi Bolland (who wrote and produced “Amadeus”). In
1984, Nena topped the charts in the U.S., U.K., Canada, Japan, Australia, and
half a dozen countries in Europe with her single “99 Luftballons.” Since then,
she has enjoyed one gold and two platinum albums in Ger-
many, together with a string of hit singles. Her latest sin-
gle, “Manchmal Is Ein Tag Wie Ein Ganze Leben” (Some-
times A Day Is Like A Whole Lifetime; Sony), has just
been released, with an album pending. Peter Schilling
reached No. 12 on the U.S. chart and No. 1 in Canada in
1984 with an English-language version of his single “Ma-
jor Tom (Coming Home),” while his album “Error In The
System” (Elektra) stayed on the U.S. chart for an entire
year, Schilling’s current single, “Zug Um Zug” (Make
Your Move; WEA), precedes the new album “Geheime Macht” (Secret Power),
released this month. ELLIE WEINERT
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Stein Defends German Music Biz Image
Industry Staff Are Pros, BPW President Rallies

M BY JEFF CLARK-MEADS

COLOGNE, Germany—Thomas M.
Stein, leader of the world's third-big-
gest record business, would like peo-
ple to know that he is doing a proper
job.

Stung by the perception that the
music industry is no place for a grown
executive, Stein has introduced the
concept of the “musik kauffman.” the
music industry protfessional.

“If vou work in the record industry,
people think it is not a proper job,”
Stein comments. “We have to show
that we are just as professional as
people in other industries.”

According to Stein, the musik
kauffman concept incorporates dem-
onstrating that the record business
has the kind of rigorous in-company
training that is taken for granted in
other professions. He feels it needs to
be acknowledged that industry staff
have spent years learning their pro-
fessional skills and are qualified, re-
spectable people.

Stein, president of record company
trade group BPW and of BMG Ariola
Musik in the GSA territories, is, then,
acutely aware of the fact that the Ger-
man public and the nation’s politi-
cians do not at present hold the rec-
ord business in the highest esteem.

As with many other Western coun-
tries, old prejudices still exist about
the quality of the people within the
business and the cultural worth—or
lack thereof—of its end product.

In his role as BPW president, Stein
issued a rallying call for the industry
to change those perceptions during
his keynote speech at German trade

Thomas M. Stein aims to raise
awareness at home and abroad.

fair PopKomm (Billboard, Sept. 5).
He readily acknowledges, though, the
kind of effort that will require. In an
interview with Billboard at Pop-
Komm, Stein stated. “If you start to-
day. you do not get the message over
tomorrow. You have to talk to politi-
cians and talk to the media and keep
talking to them. [ am looking at time
scales that cover the next four or five
vears."”

An advantage the industry has in
presenting its arguments is the fact
that, according to Stein, the senior ex-
ecutives know each other and feel
they are on the same team. “The peo-
ple at the top of the record companies
have grown up together over the past
20 years. We have a very good rela-
tionship. We talk as friends; there is
a lot of mutual respect.”

There is also a lot of spirit and self-
awareness around the industry. A
new German sense of self-worth was

precipitated by the inaugural Echo
awards in May, and Stein comments,
“PopKomm is the first expression of
this spirit.

“This is helping to make people
aware of German music. For years,
Germany has had to take everything
everybody else wanted to sell us. Now
we want to make people more aware
of German music.”

Stein argues that Germany should
be proud of its musical traditions. He
feels it should be as fashionable for a
German to profess to being a fan of
schlager as for an American to ex-
press enthusiasm for country.

Regarding the Echo awards, he
states, “It shows everybody that the
industry can work together as a
team.”

As for the personal style he is
bringing to the BPW presidency.
Stein says, “I like to be relatively
straight. T like to get straight to the
point.”

He adds that he aims to be in tune
with industry thinking, to move with
its currents and tides. “"But when
youre in the waves, no one knows if
vou're a shark or a tuna.”

In terms of political profile, Stein
says the industry has to use the fact
that “a lot of politicians love music.”
From that platform, he would like to
see records being given the minimal
4% VAT rate that is applied to other
cultural goods. “They have to realize
that we produce a cultural product
and not just a commodity.”

He would also like a blank tape levy
and a generally higher status for pop-
ular music, but admits, “You can’t
take three steps at once.”

Pan-Euro Promo Agency Bows

COLOGNE, Germany—A new, pan-
European music promotion agency
was formally established at Pop-
Komm.

The Music Organisation of Europe
(MORE) is an amalgam of six bodies
mainly representing individual na-
tions' independent sectors.

First discussed at MIDEM (Bill-
board, Feb. 8), the body was officially
established at PopKomm with, ac-
cording to president Mikael Hoejris,
four stated objectives:

* To obtain European Community
funding to offset bands’ touring costs.

* To oppose new U.S. visa restric-
tions.

* To establish a live presence at the
main international trade fairs.

* To set up a database of up-to-the-
minute information on each Euro-
pean market.

The six bodies involved are the
Danish rock council ROSA, of which
Hoejris is export consultant, SPN
from the Netherlands, CIR from
France, Music Base from Ireland,
WBM from Belgium. and Rock Bu-
reau from Germany.

Hoejris says they are aiming for an
interchange of bands: “If you have
two bands coming from Holland to
Denmark, I will get them delivered to
my door by my Dutch colleagues. I
will then set up concerts for them in

Denmark. The reverse will apply with
Danish bands going to Holland.”

MORE is applying to the EC for
funding for this project and for wider
touring activities. It argues that
tradespeople such as plumbers and
electricians already receive help
when they seek work in another EC
country so the same support should
be available to musicians.

The organization also wants to see
retaliatory action over the new U.S.

immigration regulations. Just as it
was argued in the U.S. that European
bands were taking work from Ameri-
can acts, MORE wants the EC to act
on the reverse argument. Hoejris
says European concert promoters
have a bias toward American acts
over continental European bands.
He also argues it is extremely diffi-
cult for emerging bands to obtain gigs
at MIDEM and the New Music Sem-
inar. JEFF CLARK-MEADS

newsline...

FEARGAL SHARKEY, former singer with punk band the Undertones and a
successful solo artist, has joined Polydor U.K. as A& R manager. Managing
director Jimmy Devlin comments, “The advantage of having an experienced
artist in this position is self-explanatory. I am convinced he will add a whole
new dimension to the A&R department.”

MEMBERS OF THE U.K. Musicians’ Union in the London City Ballet Orches-
tra have voted overwhelmingly in favor of strike action in a dispute with
management over the dismissal of three players and the imposition of a new
working contract.

FOR THE RECORD: Vanguard Classics is the trade name that Arcade Inter-
national shares equally with the Omega Record Group Inc. for their respec-
tive territories as well as for the classical mastertapes from the Vanguard
Recording Society. Vanguard is not an independent company.
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