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Audio Home Hecordmg Act Passes
Next Step: Dividing The Royalty Pool

ADVERTISEMENTS

TO BUZZBIN
AND BEYOND

SORRY ABOUT
THE WEATHER

\ FROM THE DEBUT ALBUM
‘;IT'S ONLY TIME

Featuring the song "Ashes To Ashes "

i

An arresting debut” savs Rolling Stone,

EBY BILL HOLLAND

WASHINGTON, D.C.—Congress
handed American consumers and
the music and hardware industries
their ticket to new digital music
technologies Oct. 7 by passing the
Audio Home Recording Act of 1992.
Now, with the door opened to the
advent of the digital compact cas-
sette and the MiniDisc over the next
few months, the focus turns to the
complex questions involved in ap-
portioning and distributing the roy-
alties guaranteed by the bill.

The act, which is considered cer-
tain to be signed by President Bush,
provides royalties to record compa-
nies, artists, music publishers, and
songwriters. The royalty pool will
come partly from a 2% surcharge
imposed on digital audio tape re-
corders, with a $1 minimum fee, an
$8 cap for single recorders, and a
$12 cap on machines with two re-

$4.95 (U.S.), $5.95 (CAN.), £3.75 (U.K.)
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corders. In addition, there will be a
3% surcharge on blank digital tapes.
The manufacturers will pay roy-
alties to the Copyright Office, which
will deposit the monies into the U.S.
Treasury for later distribution by
the Copyright Royalty Tribunal.
The sound recording fund, cover-
ing artists and labels, is to receive
662/;% of the royalties. Four per-
cent will be taken off the top for

HEWSPAPER

nonfeatured musicians and vocal-
ists. The remaining 96% is divided
by giving 60% to record companies
and 40% to featured performers.
The musical-works fund will re-
ceive 33'/,;%, to be divided equally
between music publishers and com-
posers.
As far as all that is concerned, the
bill makes the royalty divisions
(Continued on page 84)

Madison Ave. Sees Vehicle
In Gountry Music Explosion

B BY EDWARD MORRIS
and DEBBIE HOLLEY

NASHVILLE—American advertis-
ers are hearing the ring of cash reg-
isters when they listen to country

B BY JOSE ENRIQUE FERNANDEZ
and JOHN LANNERT

MEXICO CITY—Rock music re-
fuses to die in Mexico.
For most of the past 30 years

homegrown rock

music in Mexico has
Q,\

skittered on the
edge of extinction,
usually due to in-
hospitable market
conditions created
by a succession of
Mexican govern-
ments.
Nonetheless, Mexico’s rock mu-
sic acts have managed to keep do-

Homegrown Mexican Rock
Thrives Against The Odds

mestic rock alive in a market now
less dominated by a hostile gov-
ernment than by a conservative
music establishment that favors
pop and ranchero sounds.

Against this challenging back-
drop, the contempo-
rary Mexican rock
scenes—concentrat-

‘cﬁ ed primarily in Mex-

Q& ico City, Monterrey,
-c)% " Guadalajara, and Ti-
QO juana—continue to
struggle to gain

identity and stabil-

ity.

The reasons why rock en espa-

(Continued on page 58)

music. Not only are advertisers in-
creasingly buying spots on country
radio stations and cable networks
and space in coun-
try-oriented mag-
azines, but they
are also allying
themselves with
country artists
for tour sponsor-
ships and product
endorsements.

In that great
omnibus area
called “lifestyle,” the western motif
is running rampant, manifesting it-

(Continued on page 80)

Peniston Leads

Field In B’hoard
Music Vid Noms

LOS ANGELES—CeCe Peniston is
the leading nominee for the 1992
Billboard Music Video Awards. The
A&M artist has four nominations,
three in the dance category and one
in the R&B/rap field.
Other leading contenders—each
(Continued on page 79)
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Gabriel’s ‘US’
Dehuts At No. 2

B BY DEBORAH RUSSELL

LOS ANGELES—Showing the
depth and
breadth of the
fan base that
Peter Gabriel
has built over
the years, his
new Geffen al-
bum “US” de-
buts at No. 2
on The Bill-
board 200 this
week. The high entry for the

(Continued on page 81)

GABRIEL

|
4

L

HOT 100 SINGLES
% END OF THE ROAD
BOYZ Il MEN

@I 10)
THE BILLBOARD 200

# THE CHASE

GARTH BROOKS

HOT R&B SINGLES

r REAL LOVE
MARY J. BLIGE

TOP R&B ALBUMS

(LIBERTY) |

»

(UPTOWN)

* WHAT'STHE 411?

MARY J. BLIGE )
HOT COUNTRY SINGLES
# IF | DIDN'T HAVE YOU |
RANDY TRAVIS (WARNER BROS.) |

TOP COUNTRY ALBUMS |

(UPTOWN)

# THE CHASE

GARTH BROOKS _ wseRT) |

HOT DANCE CLUB PLAY

# KEEP IT COMIN'

C+C MUSIC FACTORY (COLUMBIA)

HOT DANCE SALES

# THE HITMAN

AB LOGIC _ (INTERSCOPE) |
HOT RAP SINGLES

# 360 DEGREES (WHAT GOES

AROUND) ‘
GRAND PUBA (ELEKTRA) |

HOT ADULT CONTEMPORARY

# NOTHING BROKEN BUT MY HEART

CELINE DION (EPIC).

HOT LATIN TRACKS

# EL CENTRO DE MI CORAZON

CHAYANN_E (SONY) |
TOP VIBEO SALES |

# FERNGULLY..THE LAST RAINFOREST

(FOXVIDEO) |
TOP VIDEO RENTALS
# FRIED GREEN TOMATOES
(MCA/UNIVERSAL HOME VIDEO)

HOME & ABROAD

Inner Circle Charms
Sweden With Reggae

PAGE 41

0""71486"02552 Bu’u

AN eNTIRELY NOW

GROOVE FROM PRUL WELLER-
LEADER OF TWO OF THE U.K.'S

www americanradiohistorv com

|

HANT SOLO DEBUT.

OUTFITS WITH THE JAM AND

L e

THE 5TYLE COUNCIL -ON HIS

h‘

A

14

MOST INFLUENTIAL RND REVERED

:
g

ADVERTISEMENT


www.americanradiohistory.com

When Michael Bolton
Performs A Classic,
The Sound Is Timeless...

“Timeless (The Classics)” is the
new album and Michael’s special
tribute to the writers and artists
whose inspired performances have
made these sor.gs ‘classics.” Featuring
the first single To L.ove Somebody,
plus Sinee I Fell For You, Reach Out
I'll Be There (with The Four Tops), a

magical version of White Christmas,

and nore

" THE CLASSICS

The New Albgm'.

4 19 Songs Sung From The:
N “ And Am;ed For Th F -:*--
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MICHAEL BOLTON
STARS IN HIS OWN
NBC-TV SPECIAL,
WEDNESDAY, OCT. 28-
A PRIME TIME FIRST!
CHECK LOCAL LISTINGS.
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Male Vocalist Of The Year
VINCE GILL

Song Of The Year
VINCE GILL and

MAX D. BARNES
"Look At Us"

Special Gongratulations to
Max D. Barnes on his induction
into the Nashville Songwriters
Hall Of Fame

Vocal Group Of The Year
DIAMOND RIO

Vocal Event Of The Year

TRAVIS TRITT & MARTY STUART

Album Of The Year
ALLEN REYNOLDS
Producer
"Ropin' The Wind"

BROOKS & DUNN

Musician Of The Year
MARK O'CONNOR

5 o .

Single Of The Year
BILLY RAY CYRUS, artist;
JOE SCAIFE and JIM COTTON,
producers "Achy Breaky Heart"

gre ot
\ ik, e

FRANCES PRESTON
(Non-Performer)
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Keith Richards: On The ‘Offensive’

He’s still a wanted man, but now sought largely for himself. And
with the worldwide release on Oct. 20 of “Main Offender” (Virgin),
Keith Richards’ third solo album, it should be self-evident that his
sui generis guitar gristle has succeeded beyond all expectations in
gaining him a raffish status wholly independent of the Rolling
Stones.

There was a time when Keith, the Stones’ notorious riffsmith/
night watchman, had the ’round-the-clock task of either upholding
or answering for the musical reputation of his primordial band.
But, with a will as steely as the rant of his scuffed Telecaster,
Keith has spent half a decade spurring his X-Pensive Winos ensem-
ble toward a brashly separate sound and a following to match.

Granted, skepticism ruled five years ago when word first radiat-
ed that Keith and respected drummer Steve Jordan were co-pro-
ducing a unilateral studio project for rock’s rhythm outlaw. But,
after the launch in 1988 of “Talk Is Cheap,” Keith and his new out-
fit became the fount of a cluster of album-radio favorites, including
“Take It So Hard,” “Struggle,” “You Don’t Move

“For me,” says Keith, “the Winos band is a little miracle. We
hadn’t played together in almost four years—because everybody’s
got their own outside thing—and that prevented the latest music
we made from being stale. ] was always conscious of the possibility
of us developing our own signature; and, knowing the loyalty of
the Winos to each other, I definitely thought the new record would
progress from the first one. But the key was the touring in be-
tween.

“Because to me, everything is based upon a rapport on stage;
that’s always been my criteria for growth. If you don’t make it on
the road, you never learn what to do next. So the fun of us getting
back together as this performing unit to write and rehearse once
again is where the present blossoming has come from.”

The core Winos roster consists of Jordan on drums and traps;
bassist Charley Drayton; keyboardist Ivan Neville (a scion of the
Neville Brothers clan); guitarist Waddy Wachtel; and former La-
Belle vocalist Sarah Dash, with additional harmonies provided by

singers Bernard Fowler and Babi Floyd. The axis,

Me,” and “Make No Mistake.” The next step, in
1991, was a 13-track live journal, “Keith Richards
& The X-Pensive Winos: Live At The Hollywood
Palladium, December 15, 1988,” which confirmed
that the road reputation of Richards’ marauders
was well-deserved.

Now, “Main Offender” finds the brambly bray
and corrugated riffs of rock’s venerable party ver-
tebrate converging with heightened discrimina-
tion. While Richards earlier exhibited a clear
awareness of the leaps and limitations of his mé-
tier, the current record evinces an ingenious de-
ployment of bare essentials to reach more sophisti-
cated ends.

Crities like to accuse Keith of studied sloppiness,
as if his modus wavered somewhere between
Guns N’ Roses at its worst and Nirvana at its best,
but a careful examination of even the “Live At The
Hollywood Palladium” record (the most able and
engrossing concert memento since Jimi Hendrix’s

TO MY EAR

by Timothy White

of course, is Keith, grinding against the meter
with his “Exile On Main Street”-era Telecaster, as
well as “this great new Gibson I got, which is a
copy of an old Robert Johnson acoustic.” The cozy
S solidarity amongst these regulars also allowed
Richards to cultivate a warmth and emotional
2 proximity uncommon in his previous work. “Hate
It When You Leave” borders on the confessional,
while “Demon” and “Runnin’ Too Deep” seem like
eavesdropping on others’ most confidential mo-
ments.

“You're hitting it on the head!!” he admits. “I'm
really drawing on 30 years of experience, and I can
tell stories and hint at moods and atmospheres
that I know very well, looking at all these little se-
crets from a more detached point of view. Every-
body’s got demons, and the way I've always writ-
ten songs was to try and put an intimate focus on
something I've observed, so you don’t feel so
alone.

=

1970 “Band Of Gypsies”) puts that fable to perma-
nent flight. The sole ragged factor is Keith’s alleyway arias, which
still resound with the free-round fellowship of a saloonkeeper.

Meanwhile, the articulated space around the grooves and melody
lines of Richards’ “Main Offender” songs shows a faculty for syn-
chronization that any Swiss chronographer would covet.

“The latest arrangements are more adventurous because we're
really playing with time,” says Richards, his leathery wheeze un-
furling in a fat chuckle. “ Rock’n’roll is a limited form musically,
but we use a lot of percussion in a way that’s technically not over-
emphasized, yet you still have the pleasurable feeling of getting up
to your neck in it because it’s all ambient.

“For this new record, the 10 tracks were cut in specifically cho-
sen rooms—chiefly Master Sound in Astoria, Queens, and The Site
in San Rafael, California. We arranged the instruments to control
the space—instead of vice versa—and then worked on the ‘direct
injection’ of skilled musicians interacting in a single area instead of
overlaying on tape.”

Whether it’s the springy cross-cadences of “999” (“a song about
the cost of living”), or the intricate counter-vamps on “Bodytalks,”
the musie joins the all-for-one R&B bonding of Chess and Stax stu-
dio quorums with the vintage judgment that the best rock’n’roll
sessions are stud poker contests dealt from a clean deck.

THIS WEEK

IN BILLBOARD

“A song like ‘Wicked As It Seems’ hints at a
tense relationship [“I suffer the blow/So the bruises don’t show/
... No broken necks/No broken hearts”] that may or may not blow
up at any possible moment—which is the kind of subjects I'm very
interested in. And if I come up with a pretty melody like ‘Demon,’ 1
immediately give it some of the hardest lyrics to counteract that
mood. I'm looking for the mystery in how people relate to each oth-
er, rather than the meaning of the matter.”

And what of band leader Keith’s own intrapersonal obligations?

“With the Stones, you mean? Well, that’s easy. The Winos will
tour in December and January. Then Mick [Jagger] and I have got
a date to meet somewhere remote—it could be New Guineal—in
February or March to do the Stones album.”

Incidentally, is Bill Wyman officially an ex-Stone? “No,” Rich-
ards rules, “it's not settled. I'm going to go over to London in a
week or two and I'll have a chat with him to find out if he wants to
go for another round. I don’t want to change the lineup at all.”

Last question for the ringleader: Why did he name his new al-
bum “Main Offender”?

“Oh, it was just one of those things that goes on wherever I am.
When somebody'’s looking for a culprit, usually the finger points to
me.” Lacerating laughter. “It was a tossup between that title and
‘Blame Hound.” I'm an easy mark.”
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Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Com-
mentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036.

VOTE FOR CLINTON OR FAGE THE (SGARY) MUSIC

B BY DANNY GOLDBERG

While most Americans are focus-
ing on economic issues in the 1992
election, people in the music busi-
ness—particularly those who ordi-
narily would have no hesitation
about voting Democratic—face a
unique quandary as Election Day
approaches.

Bill Clinton has not made it easy
for people who are passionate
about free speech to support him
for President. Whatever his run-
ning mate Al Gore’s other virtues,
the memory of Tipper Gore’s pres-
sure on the music business is still
very painful for people engaged in
fighting censorship or defending
the cultural values of rock’n’roll
and rap music. Clinton himself al-
lowed one of his staffers to join
the political attacks on Ice-T, and
Clinton’s own attack on Sister
Souljah played into the mentality
that sees artists as the cause of so-
cial problems rather than as those
who chronicle the emotions and
thoughts of people who have no
other public voice: youth and mi-
norities.

I have spent a lot of time over
the last several years debating
with Tipper Gore. I still disagree
with the “voluntary’ labels that
were the result of an agreement
between the Recording Industry
Assn. of America and the organi-
zation she helped start, the Par-
ents’ Music Resource Center. |
still cringe when I read the distort-
ed descriptions of popular music in
her book “Raising PG Kids In An
X-Rated World,”” which unfortu-
nately was reissued recently to

cash in on her renewed celebrity.

Nevertheless, I think it is totally
irrational for people in the music
community who are concerned
with the ideals and issues associat-
ed with the First Amendment to
refrain from voting for Bill Clinton
on Nov. 3.

For one thing, at least two, and
maybe as many as four, U.S. Su-
preme Court Justices will be ap-
pointed in the next four years. No
other governmental act will have
as much influence over free speech
and freedom of religion for the
next generation. Additionally, ei-
ther Bill Clinton or George Bush
will appoint dozens of other feder-
al judges. It is true that some
Democratic judges move to the
right after they are appointed and
some Republicans move to the cen-
ter. (It was a Carter appointee who
originally declared 2 Live Crew ob-
scene.) But the general pattern is
clear, as evidenced by several sig-
nificant Federal decisions:

e On free speech, a Carter ap-
pointee, Judge Sprouse, invalidat-
ed a Virginia ordinance that pro-
hibited the sale of books with “sex-
ual content’’ to minors.
Meanwhile, a Reagan appointee,
Judge Posner, upheld the right of
Illinois Community College to
move an art exhibit with sexual
content to a restricted area over
the objections of the chairperson
of the department.

¢ On gay and lesbian rights, two
Carter-appointed jurists, Judge
Canby in 1991 and Judge Norris in
1988, denied the right of the Army
to discharge a soldier for being
gay. In 1989, by contrast, a Ford

appointee, Judge Wood, upheld the
right of the Army to do so.

e On abortion, a Johnson appoin-
tee, Judge Coffin, denied the right
of the State of Massachusetts to
force a woman to wait 24 hours be-
fore having an abortion. However,
last year, Reagan appointee Judge
Stapleton upheld the right of the
State of Pennsylvania to impose
such a waiting period.

Besides the odds of much more

libertarian courts, the Republican
Party includes in its coalition the
religious right, which is the cut-
ting edge of censorship efforts
around the country as well as anti-
abortion and anti-gay and anti-les-
bian activity. The high-profile
speeches at the Republican con-
vention of Pat Robertson, Pat Bu-
chanan, and the Quayles illustrate
the depth of Bush’s involvement
with these elements.

By contrast, Clinton gave time at
his convention to Jesse Jackson and
Maxine Waters. Clinton openly wel-
comed gays and lesbians to his vi-
sion of the American mainstream,
while the Republicans broadcast re-
peated anti-gay code phrases such
as Quayle’s condemnation of the be-
lief that “every so-called lifestyle is

‘Clinton has not
made it easy for
civil libertarians
to support him’

Danny Goldberg is
a senior VP of
Atlantic Records.

equal.” Given the role that racism
and homophobia play in most cen-
sorship attempts, this distinction is
extremely meaningful.

On the abortion issue—a clear
obsession of the same religious
conservatives that support censor-
ship attempts—Clinton and Bush
are on opposite sides. Bush sup-
ports a Republican platform that
calls for a Constitutional amend-
ment banning all abortions. Clin-
ton is pro-choice.
Again, this indi-
cates a stark con-
trast in the minds
of people that each
of the two potential
Presidents will have
around them in posi-
tions of power.

Furthermore,
given the enormous
psychological im-
pact of the Presidency on the cul-
ture, a Bush victory would have a
ripple effect in the media of em-
powering the most extreme pro-
censorship forces in the country; a
Clinton victory, on the other hand,
would embolden the media to dis-
credit Buchanan, Robertson, and
their ilk. Even assuming that Tip-
per Gore uses her visibility as the
Vice President’s wife to reprise
her most offensive views, it will be
a lot easier to fight those views in
the context of a Democratic admin-
istration than to oppose Robert-
son, Buchanan, et al. in the wake
of a come-from-behind Bush re-
election.

It is naive to expect major-party
Presidential candidates to be on the
progressive cutting edge of any is-

sue, especially during an election.
Neither Franklin Roosevelt nor
John Kennedy was perceived as lib-
eral when elected, but the hopes
their election aroused unleashed
progressive forces that pushed
them into being forces for positive
social change. In retrospect, it is
hard to see much value n the “pro-
test votes” that were cast in recent
elections for Dick Gregory, Barry
Commoner, or John Anderson.
From a progressive point of view,
there is a strong argument that
there needs to be a national vehicle
to the left of the centrist Clinton
version of the Democratic party.
But this is not going to happen in
the next few weeks.

There are some on the left who
have a convoluted theory that a
Bush re-election and a subsequent
economic disaster would create the
climate for a truly progressive
Democratic party as opposed to
the centrist Clinton version. This is
a dangerous game. It is more like-
ly that an economic catastrophe in
a second Bush administration
would empower the extreme right,
which is well-organized, well-fi-
nanced, and has ready-made sim-
plistic “answers.”

Frank Zappa, for years an out-
spoken opponent of Tipper Gore in
reference to record labeling, re-
cently summed it up in a recent
L.A. Times interview. Zappa said
he is “so irate at the carryings on
at the Republican convention . ..
that if I can do anything to make
sure George Bush doesn’t get
elected again—up to and including
shaking hands with Tipper Gore—
I'll do it.”

AMUSED BY SPECULATION

I am the attorney for Prince, Pais-
ley Park Records, and Controversy
Music, and I read with much amuse-
ment the imaginative speculations
of lawyers, record executives, and
others, many unnamed, on the sub-
ject of Prince’s new contractual ar-
rangements with Warner Bros.
Records and Warner/Chappell Mu-
sic (Billboard, Sept. 19). The gist of
the speculation seems to be based
on the premise that a deal for
Prince could not be as favorable
overall as deals for certain other
artists who might have sold more
albums in recent years.

I have two responses: First,
these recent megadeals all cover
more than just the artist’s own rec-
ord sales. Madonna’s deal report-
edly covers her records, co-publish-
ing of her own music on all her
LPs, books, movies, cable televi-
sion, a record label, a publishing
company, and home videos. In
Prince’s case, his deal covers his
own albums, two record labels, a
publishing joint venture, the ad-
ministration of Prince’s own music
(although not, as speculated by
some, for all of the albums covered

by his record deal), and Prince’s
employment as a VP of Warner
Bros. Records. He remains free to
negotiate for films, television,
books, and other projects.

As a composer and producer,
Prince’s track record readily sur-
passes that of most other record-
ing artists, who have shown nei-
ther the inclination nor the talent
to extend their own gifts outward
to other artists. From his own films
and records to Chaka Khan, the
Bangles, Sheila E., the Time, Sin-
ead O’Connor, Tom Jones, Tevin
Campbell, and many more, Prince
has time and again proven his fac-
ulty as a songwriter and producer,
as well as an artist of unsurpassed
talent.

Based on this, it should be logical
to assume both that his record and
publishing ventures would justify
more substantial funding, and that
his own publishing interests would
generate substantially greater ad-
vances than those of the artists
with whom he has been compared.

Second, with respect to the deal
for Prince as an artist, I find disin-
genuous any speculation of experi-
enced dealmakers that is based on
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the premise that each album sepa-
rately must justify each advance,
and which chooses to ignore cata-
log sales and other factors that
contribute to the financial logic of
a long-term investment in an artist.
These specialists are sufficiently
experienced in the true economics
of the record business to under-
stand that such a premise is mis-
leading.

Since his sensational debut,
Prince has been one of the most
critically acclaimed and commer-
cially successful recording artists
in the world. His ability consistent-
ly to couple these two often diver-
gent measures of success is almost
without precedent. As a conse-
quence, his prodigious body of
work represents one of the most
valuable assets in the record busi-
ness. An artist of Prince’s stature
profoundly enhances the prestige
of any company with which they
associate. Any doubts about the
wisdom of negotiating a topline re-
cording deal with such an artist are
patently unsound.

We should celebrate the fact
that Warner Records and Warner/
Chappell Music Publishing have

the faith to continue to support an
artist of Prince’s vision, and to
manifest this confidence in the
most tangible means possible. We
salute their conviction. Those of us
fortunate enough to work with
Prince know their endorsement
will prove to be a sound invest-
ment.
Gary Stiffelman
Los Angeles

LOST RETAIL CUSTOMER

I am a consumer who has pur-
chased close to 400 CDs in the past
five years, mainly from the Came-
lot chain here in Jackson.

I cannot believe the gall of the
record companies in raising the re-
tail price of CDs to $16.98; with tax
included, that’s near the $20 mark.
This prices me out of the retail
market—not because I can’t afford
it, but because I refuse to submit
to the greed of the record compa-
nies and retailers.

CD singles also present a prob-
lem for me: In 95% of the cases,
they don’t carry the album or sin-
gle version of a song; in many
cases, they don’t even feature the
remix that is receiving airplay.

They are more frequently coming
in paperboard packages; the old B-
side is extinct; and with their price
now standing at $6.99, they are no
longer worth it, especially as an im-
pulse purchase.

Midline/catalog CDs are consis-
tently packaged without the liner
notes/lyrics that accompanied the
original vinyl, deterring me from
continuing to replace my LPs with
CDs.

And now certain chains are
jumping on the censorship band-
wagon. Camelot, for instance, is re-
fusing to stock the “Sexy MF” sin-
gle by Prince because it contains
the dreaded “M” word. When I told
a store clerk that 10 other CDs had
the same word on them and asked
what the difference was, since
none of them had it on the cover,
he told me he didn’t make the deci-
sions.

I make the decision, and [ have
decided to take my business to the
CD clubs. Although I will suffer a
delay, it will be worth it. Although
the CD single will not be available,
it will certainly be no great loss.

J. Weiss Colen, Jr.
Jackson, Miss.
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There wasn't enough time in his life to contain all the music he had to make, the stories he had to tell.

Presenting KinG Or HEARTS, ten great rare, unreleased and nzwly produced tracks, including six from the all-star sessions that
produced the platinum album MYSTERY GiRL. Put together by executive producer Barbara Orbison, KixG Or HEARTS was produced by
T Bone Burnett, Don Was, Jeff Lynne and Robbie Robertson and includes "Crying," the Grammy-winning duet with k.d. lang.
This is Roy Orbison's crowning achievement, the record of a lifetime.

@T}

Album available in stores October 20th. 2/4-86520. Featuring "Heartbreak Radio.” Executive produczsr and management: Barbara Crbison. Produced by T Bone Burnett, Jeff Lynne, Don Wes, David Was, Wil
Jennings, Gecrge Massenberg, David Briggs, David Cherry, Chips Moman, Guy Roche, Albert Hammond, Barbara Orbison, Diane Warren, Pete Anderson and Roy Orbison. © 1992 Virgin Records Americe, Inc.
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Featuring new music from

Paula Rbdul

Color Me Badd

Shanice

Michael McDonald and Chaka Khan
Jody Watley

Vanessa Williams and Brian McKnight
Cathy Dennis with D-Mol

Tara Kemp

Geoffrey Williams

Puck & Natty

John Davis (“Theme From Beverly Hills, 90210")

And introducing Giant debut artist
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Music Video’s Fortunes In Decline
Product Glut, Price Among Factors Cited

This story was prepared by Paul
Verna and Seth Goldstein in New
York and Earl Paige in Los Ange-
les.

NEW YORK—Music video, once a
mushrooming configuration at music
and video stores, is now declining
swiftly, forcing record companies
and retailers to reassess the viability
of the format.

In the first half of 1992, shipments
of music video fell by 30.72%, to 2.3
million units from 3.32 million in the
same period last year, according to the
Recording Industry Assn. of America
(Billboard, Oct. 3). In dollar terms, the
configuration declined 10.06% to
$54.07 million from $60.12 million.

Industry sources attribute the
plunge to a glut of product resulting
from overzealousness on the part of
record company executives, who saw
the format virtually explode in late
1989 and 1990. Much of that burst
was due to three videos by New Kids
On The Block that shipped in excess
of 1 million units each—more than a
third of the 9.2 million pieces shipped
that year. Then, in 1991, shipments
declined 33.7% to 6.1 million.

Al Reuben, president of Sony Mu-
sic Video, says, “For three or four
years, a lot of folks put out anything
they could,” much of which “never

belonged on the shelves.”

Similarly, A*Vision president Stu-
art Hersch says, “There was a great
rush to do music video about two
years ago. A lot of product was re-
leased that shouldn’t have been re-
leased.”

PolyGram Video VP of sales and
marketing Bill Sondheim concurs, say-
ing, “The industry experienced unnat-
ural growth in late 1989 and 1990. This
led, in my opinion, to unrealistic expec-
tations at the labels and at retail.”

As a consequence, labels and retail-
ers have now taken a step back, exer-
cising greater caution in what they
put out. Ron Phillips, director of mar-
keting at Miami-based, 65-unit Spec’s
Music & Movies, says, “Ultimately,
we have to answer to the customer
and what they want and don’t want,
and music video just hasn’t shown
that much long-term stability in
terms of a configuration. We're back-
ing off and being very conservative.”

“We started feeling the decline last
year in the fourth quarter,” says
Bruce Ogilvie, president of Abbey
Road Distributors in Santa Ana,
Calif. “That’s why we decided to take
music video away from the video buy-
ers and move it to audio. We felt at
the time that music was such a differ-
ent format that the video people
couldn’t keep up with it. Unfortu-

Chart Director Ellis Named
B’hoard Associate Publisher

NEW YORK—Michael Ellis has
been named associate publisher of
Billboard. In his new position, El-

lis will play an
-~ expanded role in

. the manage-
% ment of the
magazine.

. Ellis has been
3 director of
charts for Bill-

i board since
ELLIS 1989. During his
tenure, Bill-

board converted many of its
charts to new data collection sys-
tems. Today, monitored radio air-

NARAS Presenting
Gensorship Panel

LOS ANGELES—*“Censorship On
Record: Warning Signs And Lyric
Laws,” a panel discussion on lyrics
legislation, will be presented by the
Los Angeles chapter of NARAS
Tuesday (13) at A&M Records’ Hol-
lywood office.

Scheduled speakers include Con-
gressman Howard L. Berman (D-
Calif.); Michael Cover, director of
state relations for the RIAA; Carol
Sobel, senior staff attorney for the
ACLU Foundation of Southern Cali-
fornia; Chris Morris, senior writer
at Billboard; Larriann Flores, rap
editor of Black Radio Exclusive; and
John Battle, of UMOJA/Ichiban re-
cording act Success n’ Effect.

The panel will be moderated by
music attorney and chapter officer
Susan Butler. Admission is $2.

play information (provided by
Broadcast Data Systems, a Bill-
board joint venture) and POS re-
tail data (provided by SoundScan)
serve as the basis for most of Bill-
board’s key charts.

Says Billboard publisher How-
ard Lander, ‘“Michael’s keen in-
stinct, leadership, industry knowl-
edge, and dedication have paved
the way for these monumental
changes. In this new capacity, I
will look to Michael along with edi-
tor in chief Timothy White and as-
sociate publisher Gene Smith to
help shape Billboard’s long-term
strategy as we approach our 100th
anniversary and beyond.”

Ellis joined Billboard in 1985 as
the Hot 100 Singles chart manag-
er. Two years later he was named
assistant director of charts.

Prior to joining Billboard, Ellis
spent seven years in New York ra-
dio, serving as MD at WKTU from
1979-83 and WHTZ (Z100) from
1983-84. He was PD of WAPP
from 1984-85.

nately, moving music video to the au-
dio department did not increase vol-
ume as we had hoped.”

CHANGING ENVIRONMENT

Another reason for the decline in
music video sales, say retail execu-
tives, is that price points on music
video have not kept pace with falling
prices on other sell-through catego-
ries.

Mike Dungan, video buyer at 330-
store Camelot Music, says, “Take a
catalog video from the Electric Light
Orchestra at $19.95 vs. some of the
big-selling videos at $14.95 that may
have done $300 million at the box of-
fice. Why is it $5 more? The consum-
er is just not willing to part with the
extra dollars for a program that’s not
even an hour long and pretty outdat-
ed. The price point is mainly what's
keeping the catalog business from
maturing.”

Gary Ross, president of 226-unit
Suncoast Motion Picture Co., the all-

(Continued on page 83)

Rhino Wartare. Following a performance at the Street Scene in San Diego,
members of War dropped by Rhino Records’ festival touring booth. It was the
last stop on Rhino’s summer booth tour. Shown seated in front, from left, are
Scott Marangi, shift manager, Tower Records San Diego; and Lonnie Jordan,
War keyboardist. In the back row, from left, are Billie Sharpe, festival booth
manager; Janet Grey, Rhino’s L.A. regional sales manager; War's drummer,
Ronnie Hammond; Lori Gates, Rhino product manager; War guitarist Howard
Scott; Nancy Walton, Rhino festival booth coordinator; and Jerry Goldstein,
Avenue Records CEO and War’s manager/producer.

U.K. Vid Distributors Start Exclusive Trend

Retailers Get Dibs On ‘Dances,’ ‘Scorsese X 4°

@ BY PETER DEAN

LONDON—U.K. video distributors
are increasingly cutting exclusive
product deals with high-street retail
chains to guarantee sizable initial
shipouts and an in-store splash.
While the retailers are keen to ac-
quire product that helps them carve
an individual niche in the market,
the practice is upsetting smaller ac-
counts.

The four-hour, limited-edition ver-
sion of ““Dances With Wolves”
(PolyGram) is going through the
340-store W.H. Smith chain, while a
collection of Martin Scorsese short
films, “Scorsese X 4” (Connoisseur),
can be obtained only through Our
Price Video, a subsidiary of W. H.
Smith. Both exclusives run for
three months.

“We think the Scorsese title is
particularly appropriate for the vid-
eo specialist,” says Shirley Smea-
ton, Our Price Video’s marketing
and buying manager. “It’s not
mass-market product, and exclusive
deals like this help to differentiate
your own brand in the mind of the
consumer. The same happened with
[Eleanor Neil] Coppola’s ‘Hearts of
Darkness,” which we also sold ex-
clusively. It’s right for the video/
film buff who we're trying to tar-
get.”

Typical of independent-store com-

EBY JIM McCULLAUGH

LOS ANGELES—MCA/Universal
Home Video will duplicate “Far
And Away”—which has a running
time of two hours, 20 minutes—on
a slightly thicker tape stock than
the release would normally war-
rant.

MCA To Duplicate Long-Running
‘Far & Away’ On Thicker Tape

replacement copies of the film, set
for a Nov. 4 release, will be avail-
able immediately through normal
distribution channels.

According to MCA/Universal
Home Video executive VP Louis
Feola, the move is in reaction to
“recent problems retailers have
had with releases that have longer

plaints is that of Adrian Rondeau,
who runs two Adrian’s Video out-
lets in Essex, northeast of London.
“I’ve already had complaints from a
customer hearing of the W. H.
Smith offer,” he says, “and I expect
to lose sales of the three-hour ver-
sions of ‘Dances With Wolves’ as a
result. We weren’t told of this, and
we’ve already ordered an awful lot
of copies.”

Rondeau and others say the prac-
tice makes them look inefficient:
Consumers don’t realize why they
can’t get the releases from their
stores, and the strategy also re-
duces retailers’ incentive to be in-
volved with sell-through. One tactic
Rondeau has employed is to buy
copies of the ‘‘offending” titles
from the chain that has the exclu-
sive and sell them to customers
without profit as a service.

The “Dances’ exclusivity with
Smith was set up because of “long-
term trading relationships,” accord-
ing to PolyGram Video managing di-
rector Peter Smith. Playing down
the anger of mom-and-pop stores,
he says, “Deals like this are more
than the individual title; they’'re
part of a package of terms. We

thought that no one would be upset
by the [$50] ‘Dances.” Wrong! But I
do think the indie stores’ complaints
are totally unfounded; we’re not
talking of mainstream hit product in
huge quantities. The three-hour ver-
sion of ‘Dances’ is open to all retail-
ers and will sell about half a million
copies at 12.99 pounds [$22], while
the special boxed set will sell maybe
12,000 copies at 30 pounds. There’s
no contest with that price differen-
tial.”

For its part, Our Price Video has
signed a dozen exclusive deals this
year, including one for the boxed
set of Oliver Stone’s “The Doors”
(Guild). Part of Smeaton’s brief is to
find titles that will be right for the
34 Our Price Video specialist outlets
and that can cross over to Our Price
Music’s 300 stores. ‘“‘Getting the
numbers right is hard, especially
when you're trying to match the
consumer from both chains,” she
says.

For Connoisseur Video, its exclu-
sive deal is the first of its type,
which guarantees a sizable shipout
for nonmainstream product. “We
can shift a lot in one go like this,”

(Continued on page 83)

Sliwa And Stern Headlines Boost
Arbitron Ratings At 2 NYG Stations

B BY PHYLLIS STARK

NEW YORK—Apparently, being
shot is good for the ratings. Just
ask Curtis Sliwa.

The Guardian-Angels-founder-
turned-WABC-New-York-morning
man was tabloid fodder here for
weeks this summer after becom-
ing the victim of a pre-dawn am-
bush. Consequently, Sliwa, who
hosts the show along with his wife
Lisa, was up 2.9-4.0 in the just-re-
leased summer Arbitron ratings.
Those morning numbers helped

ings.

While he credits the station’s
gains to stability, WABC PD John
Mainelli concedes that, as a result
of the shooting, “there’s nobody in
New York who doesn’t know what
[Sliwa] does in the morning now.”

If you can’t be shot, the next best
thing for the ratings is to ink a mov-
ie deal and announce it during an
appearance on NBC-TV's “The To-
night Show With Jay Leno.” That
stunt helped classic rock WXRK (K-
Rock) New York morning mouth
Howard Stern to not only retain his

For more information, contact The studio will also ensure that (Continued on page 83) propel the talk station to a 3.4-4.2 top spot in that daypart, but to
Billy James at 818-843-8253. jump in the overall (12-plus) rat- (Continued on page 71)
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October 28 - October 31, 1992

New Artist Discovery and Devel

SEXUAL POLITICS: SEXISM IN THE MUSIC INDUSTRY
NIEUW AMSTERDAM WEST
Moderator: Sylvia Chase {"'PrimeTime Live,"”
ABC-TV)

m- EQ MUSIC MARATHON
UwW AMSTERDAM CENTER

THURSDAY, OCTOBER, 29. 1992

[ wepNEesDAY, ocToBER 28, 1992 |

5:00 PM - 10:00 PM
REGISTRATION
EXHIBITS
1 World Trade Center (Mezzanine Level)
8:00 PM
MUSIC MARATHON LIVE! CLUB SHOWCASES

I THURSDAY, OCTOBER 29, 1992 |

8:00 AM - 5:00 PM
REGISTRATION
10:00 AM - 5:00 PM

EXHIBITS
1 World Trade Center (Mezzanine Level)

12:00 PM - 5:45 PM
COLLEGE RADI0 WORKSHOP
THE LIBERTY ROOM

KEYNOTE ADDRESS:
IGGY _POP

12:00 PM - 1:15 PM
THE CANADIAN CONNECTION: WHERE NORTH

MEETS SOUTH

THE PARK SUITE

Moderator: Mark Smith (DMD Promotions)
SONGWRITERS WORKSHOP

THE RIVER SUITE

Moderator- Tanya Donelly (Belly)
ALTERNATIVE SUPER MARKETING

NIEUW AMSTERDAM WEST

Moderator: Michelle Zichella {Slash)

1:30 PM - 2:45 PM
MUEIC PUBLISHING: WHERE THE REAL MONEY IS
THE PARK SUITE
Moderator Jeff Cohen (BMI)
THE REGGAE PANEL
THE RIVER SUITE
Moderator M Peggy Quattro
RAP RADIO: ANATOMY OF A DJ (PART 1)
NIEUW AMSTERDAM WEST
Moderator Bobbito Garcia (RAL/Def Jam)
3:00 PM - 4:15 PM
MUSIC JOURNALISEM: EVERYONE'S A CRITIC
THE PARK SUITE
Moderator: John Leland (Newsweek)
ALTERNATIVE COMMERCIAL RADIO
THE RIVER SUITE
Moderator: Paul V.
DANCE: TECHNQ-RAVE-DUB-RAP-HOUSE-
EXTENDED REMIX
NIEUW AMSTERDAM WEST
Moderator: Jonathan Kadish (Rnckpoo/)
4:30 PM - 5:45 PM
CHANGE FROM WITHIN: ALTERNATIVE
MOLES IN THE MAINSTREAM
THE PARK SUITE
Maoderator: Michael Azerrad (Rolling Stone)
MARKETING CASE STUDY
THE PARK SUITE
Maoderator: Jon Birge (Sony Music)

12:00 PM -12:30 PM
VMJ VIDEO MUSIC MARATHON
KEYNOTE ADDRESS
12:30 PM - 1:45 PM

BREAKING BANDS IN REGIONAL VIDEO
Moderator Mark Klein (Relativity)
Paneiists. Kathy Blaylock (Dallas Music
Videos). Siouxsie Crawford (Bohemia
Afterdark). Gia DeSantis (Request Video)
Tom Sodeur (New Music Now). Mike
Walker (Club Beat Videos)

2:00 PM - 3:15 PM

YES, VIRGINIA, THERE IS A SANITY CLAUSE
VIDEO PRODUCTION ON A BUDGET
Moderator- Linda Ingrisano (Elektra)
Panelists. Paul Andresen (Oif Factory). Peter
Baron (Geffen). Phil Harder (Horse Latitudes
Films), Milcho (GTA Films), Mark Pellington
{Director). Jim Swaffield (Qil Factory)

3:30 PM - 4:45 PM

WHO ARE THESE GUYS ANYWAY?:
NATIONAL VIDEO PROGRAMMING
Moderator. Scott Frampton (VM)
Panelists- Michael Harnett (USA Network's
JBTV). Simon Evans (Much Music), Pearl
Leiberman (Fnday Night Videos), Meredith
Osbourne (VH-1). John Robson (The Box)

MUSIC VIDEO ASSOCIATION MEETING

7:00 PM

CMJ & Dali Records Present The Opening Night Bash
starring Bleach and Smashing Orange:
Danceteria (29 E. 29th Street)

8:00 PM
MUSIC MARATHON LIVE! CLUB SHOWCASES

| FRIDAY, OCTOBER 30, 1992 |

8.00 AM - 5:00 PM
REGISTRATION
10:00 AM - 5:00 PM

EXHIBITS
1 World Trade Center (Mezzanine Level)

11:00 AM - 1:00 PM

NIEUW AMSTERDAM BALLROOMS Wy
KEYNOTE ADDRESS:
LOU REED o

Zulu Spear Live In Performance

{subject 10 change}

The Vista Hotel ¢« NYC

pment

1:30 PM - 2:45 PM
INDIE CONCLAVE 1: MUSIC FIRST
THE PARK SUITE
Moderator: Mike Schulman (Slumbertand)
CAREERS: MUSIC BUSINESS SCHOOLS VS.
THE SCHOOL OF LIFE
THE RIVER SUITE
Moderator: John Harns (Harns Institute For The
Arts)
1:30 PM - 3:15 PM
THE MYSTERY PANEL
NIEUW AMSTERDAM BALLROOMS
3:30 PM - 4:45 PM
COUNTRY SONG SWAP
THE PARK SUITE
PRODUCT MANAGEMENT
THE RIVER SUITE
Moderator: Jeb Hart (PLG)
THE RAP ARTIST PANEL
NIEUW AMSTERDAM EAST
Moderator: T-Money (Co-host. Yo! MTV Raps'')
COLLEGE RADIO: WHO DOES YOUR STATION SERVE?
NIEUW AMSTERDAM CENTER
Moderator: Paul Ashby (Tower/Trip)
THE PRODUCERS
NIEUW AMSTESRDAM WEST
6:00 PM
CMJ & Liberty Recards Present Zulu Spear and Boom
Shaka Live In Performance.
Wetlands (161 Hudson Street)

8:00 PM
MUSIC MARATHON LIVE! CLUB SHOWCASES

[ saTuRDAY, OCTOBER 31, 1992 |

REGISTRATION
EXHIBITS
1 World Trade Center (Mezzanine Level)
11:00 AM - 12:15 PM
THE JAZZ PANEL: BLUE NOTES TO BANK NOTES
THE PARK SUITE
Maoderator: Don Lucoff (DL Media)
KNOW YOUR RIGHTS: BUSINESS AND LEGAL AFFAIRS
THE RIVER SUITE
Maoderator: Elliot Cahn, Esq. (Cahn & Saltzman)
MORE THAN MUSIC: ACTIVISM AT YOUR
RADIO STATION
NIEUW AMSTERDAM CENTER
Moderator: Cliff Furnald (CMJ)
PUBLICITY & PRESS: ALL THE SCHMOOZE
THAT'S FIT TO PRINT
NIEUW AMSTERDAM EAST
Moderator: Felice Ecker (Mute)
ROAD TO RUIN: TOURING SURVIVAL GUIDE
NIEUW AMSTERDAM WEST

12:30 PM - 1:45 PM

INDIE CONCLAVE II: PRODUCTION AND DISTRIBUTION

THE PARK SUITE
Moderator: Johan Kugelberg (Matador)

DISCOVERING THE NEW WORLD. . .MUSIC
THE RIVER SUITE
Moderator: Christina Roden {Stern’'s Music)
COLLEGE RADIO: WHY CAN'T JOHNNY
PROGRAM?
NIEUW AMSTERDAM CENTER
Moderator: Glenn Boothe (Sony Music)
| HATE YOU
NIEUW AMSTERDAM EAST
Co-Moderators: Robert Christgau (Village Voice).
Saphia Chang (Jive)
A&R: THE FEEDING FRENZY
NIEUW AMSTERDAM WEST
Moderator: Mark Kates {DGC)

2:00 PM - 3:15 PM
ARTIGT MANAGEMENT
THE PARK SUITE
Moderator: Jerry Jaffe (Management By Jaffe)
RETAIL FORUM
THE RIVER SUITE
Moderator: Mary Marcus (Warner Bros.)
HOWIE KLEIN PRESENTS
NIEUW AMSTERDAM CENTER
Moderator: Howie Klein (Sire)
RAP RADIO: ANATOMY OF A DJ (PART II)
NIEUW AMSTERDAM EAST
Moderator: Sincere (PLG)
C-30, C-60, C-90, GO!: THE DEMQ TANK
NIEUW AMSTERDAM WEST
Moderator: Gerard Cosloy (Matador)

3:30 PM - 4:45 PM
THE ARTIST ENCOLNTER
NIEUW AMSTERDAM BALLROOMS

8:00 PM
MUSIC MARATHON LIVE! CLUB SHOWCASES
And much more TBA.

METAL MARATHON

THURSDAY, OCTOBER 29,1992

12:00 PM - 1:15 PM
RETAIL & MARKETING: BOUGHT & SOLD, FOR

LESS
NIEUW AMSTERDAM EAST

1:30 PM - 2:45 PM

METAL PROGRAMMING & PROMOTION
SCHMOOZING VS. WHORING
NIEUW AMSTERDAM EAST
Moderator: Tommy D. (WSOU)

FRIDAY, OCTOBER 30, 1992

12:00 PM - 1:15 PM

FINDING A JOB: HOW TO GET YOUR FOOT
IN THE DOOR, WITHOUT GETTING IT SLAMMED!
THE LIBERTY ROOM

1:30 PM - 2:45 PM

METAL MEDIA WORKSHOP: ""MEAT"' THE PRESS
THE LIBERTY ROOM
Moderator: Steve Martin (N.L M. Public Relations)

3:30 PM - 4:15 PM

MUSIC & IMAGE: DOES FASHION MATTER?

SATURDAY, OCTOBER 31. 1992

3:15 PM - 4:30 PM

ARTIST PANEL: HELL AWAITS
THE LIBERTY ROOM
Moderator; Dominick (MTV)

And more TBA

REGISTRATION SCHEDULE

Wednesday, October 28, 1992 5:00 PM - 10:00 PM
Thursday, October 29, 1992 8:00 AM - 5:00 PM
Friday. October 30, 1992 8:00 AM - 5:00 PM
Saturday, October 31, 1992 9:00 AM - 3:00 PM
LOCATION
Pre-registrants, Exhibitors, Walk-up, Showcase Artists
(Mezzanine Level) 1 World Trade Center
Moderators, Panelists, Press New York Lounge
{Third Floor) Vista Hotel

REGISTRATION FORM
CMJ Music Marathon®
October 28-31, 1992 « The Vista Hotel » New York City

Special rates at the Vista Hotel: $145 Single/Double. These rates are only in effect until Oct. 14, 1992. Rates apply from Wednesday, October 28 to Sunday, November 1, 1992. Call the Vista at
1-800-258-2505 (in New York State, 212-938-1990). YOU MUST MENTION CMJ MUSIC MARATHON TO RECEIVE DISCOUNT.

HOTEL ACCOMMODATIONS:

AIRLINE DISCOUNTS: DELTA AIRLINES

Delta Airlines is offering a special discount rate of 5% off any published fare within the U.S. and San Juan (except group, military, government contract, Visit USA, and Delta's Canadian fares), pro-
viding all rules and conditions of the airfare are met, and a 40% discount off the unrestricted Coach (Y, YN, YI) fare. Seven days advance reservations and ticketing is required. Travel from Delta’s
Canadian cities will receive 40% discount, and travel solely on Delta Connection carriers will receive a 35% discount. Certain restrictions may apply and seats are limited. These discounts are available
only through Delta's toll-free number, so call today 1-800-241-6760 8:00 AM - 11:00 PM Eastern Time, daily. Specify File Number: B1251.
Convention registration fee entitles entrance to all Marathon events including exhibits, panels, showcases, and one registration bag.

Please print clearly. Please note that name and affiliation appearing on your badge will be taken directly from this registration form. No changes will be made to badges day of event.

NAME TITLE AFFILIATION
ADDRESS
ciTy STATE ZiP PHONE

ACCOMMODATIONS DURING MARATHON TODAY'S DATE

Registration Fee: $235
Discounted Student Registration Fee*: $95 *To receive student rate, a copy of valid student ID must accompany payment and, in addition, ID must be presented at registration
to pick up badge. NO EXCEPTIONS.

Indicate quantity and make check or money order (non-refundable) payable to CMJ Music Marathon. Purchase Orders without accompanying payment will not be accepted.

Do not send payment later than Oct. 16. Walk-up registration thereafter.

| have enclosed: ( ) Check ( ) Money Order

Check must accompany registration form, or provide the following credit card information: t

CARDHOLDER NAME CARD NUMBER
SIGNATURE EXPIRATION DATE
t Credit card payments after Sept. 18 require registrant to present credit card in person prior to picking up registration material.

For more information contact the Marathon office directly. Phone: (516) 466-6000 or Fax: 516-466-7159. Mail to: CMJ Music Marathon, 245 Great Neck Rd., 3rd Floor, Great Neck, NY 11021.

MasterCard ( ) Visa ( ) American Express ( )
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Elton John Assisting AIDS Research

Donating Future Singles Sales Royalties

B BY MELINDA NEWMAN

NEW YORK—EIton John will do-
nate all future royalties from sales
of his singles in the U.S. to AIDS re-
search.

The artist made the pronounce-
ment Sept. 5 during a press confer-
ence held by MCA to announce that
all profits from John’s next single
and video, “The Last Song,” will go
to six AIDS organizations. MCA is
contributing an initial $100,000 ad-
vance against the proceeds. The
song, about a man dying of AIDS
who makes peace with his father,
appears on John’s current album,
“The One.” Following his next al-
bum, John will switch from MCA to
one of the labels in the PolyGram
Label Group.

John, who has donated all of his
royalties from singles sales in the
U.K. to charity since the release of
the song “Sacrifice” two years ago,
says MCA approached him with the
charity angle. “I was pleased and
delighted. The song and video are
about compassion and not being di-
visive. ['ve seen a lot of people who
didn’t make amends. The song is
about tragedy, anger, and hope. I'm
a gay man and [ wanted to make
sure this song was about two men.
But since [ know AIDS does not just
affect gays, [ chose [a variety of
charities].”

The single, which retails for
$3.50, and the video, which sells for
$9.95, will be released Tuesday (13).

The video, directed by Gus Van
Sant, contains no ancillary footage
other than the promotional clip.
John says he picked Van Sant, who
directed the films “My Own Private
Idaho” and “Drugstore Cowboy,”
because “I wanted someone gay to
do the video.”

Additionally, MCA and John hope
to raise money for the AIDS chari-
ties from calls to a newly estab-
lished 800 number the public can
dial to order a $10 three-song cas-
sette that includes ‘‘The Last
Song.”

A third facet of the arrangement

is an upcoming radio special featur-
ing John and hosted by Leeza Gib-
bons. The two-hour syndicated spe-
cial, which will air on more than 300
stations later this month, will also
feature Dustin Hoffman, Luke Per-
ry, Whoopi Goldberg, Bonnie Raitt,
Sting, Richard Gere, and Roseanne
Arnold. All distribution costs will be
picked up by producer Entertain-
ment Radio Networks, and the pro-
gram will incorporate an 800 num-
ber to facilitate listener contribu-
tions to the designated charities.
MCA will distribute the money to
(Continued on page 93)

Sweet Smiles. Zoo Entertainment executives greet artist Matthew Sweet
following his recent show at L.A.’s Greek Amphitheatre. Shown, from left, are
Mark Matlock, national secondaries pop promotion; Steve Prendergast, national
director of artist development; Sweet; Lou Maglia, president; George Gerrity,
senior VP/GM; Bud Scoppa, VP of A&R; Sami Valkonen, director, finance &
administration; Vicki Leben, VP of pop promotion; Jayne Neches-Simon, VP of
sales & marketing; and Russell Carter, manager.

Lung Cancer Takes Temptation Kendricks

‘Quiet’ Singer, 52,

@ BY JANINE McADAMS

NEW YORK—Eddie Kendricks, the
original falsetto voice in Motown su-
perstar group the Temptations, died
of lung cancer Oct. 5 at Baptist
Medical Center-Princeton in Bir-
mingham, Ala. He was 52.
Kendricks was born Dec. 17, 1939,
in Birmingham. In high school there
he met Paul Williams, and the two
friends performed in various street-
corner doo-wop groups. When both
were 17, they moved to Detroit and
formed a group called the Primes.
In 1960, they joined the popular ri-
val group the Distants, which in-

Popular Uprisings
Has A New Home

Popular Uprisings, Bill-
board’s weekly national report
on new and developing artists,
has a new home. The page,
which includes the Heatseekers
Album Chart, appears in this is-
sue in the Artists & Music sec-
tion, page 21.

EDDIE KENDRICKS

cluded soon-to-be Temptations Otis
Williams (the Distants’ leader), Mel-
vin Franklin, and Eldridge Bryant.
The group was also known as the
Elgins; but, after it was signed to
Berry Gordy’s Miracle label in 1961,
the name was changed to the Temp-
tations.

Kendricks “was always kind of
quiet, never the outgoing type,” re-
members Janie Bradford, a former
Motown secretary and staff writer,
now a marketing and promotion
specialist, who says she knew Ken-
dricks when he was with the
Primes. “He was a loner type of per-
son. It was hard getting inside of
him.”

Kendricks’ light falsetto was
heard on the Temptations’ very first

Was Falsetto InS

uperstar Band

pop-charted single, the Smokey
Robinson composition, ‘“The Way
You Do The Things You Do,” in
1964; it was the first single to fea-
ture the late David Ruffin, who re-
placed Bryant. Kendricks recorded
with the Temps until 1970; the final
tune he recorded with the group,
“Just My Imagination (Running
Away With Me),” stayed at No. 1 for
three weeks on the Billboard pop
chart in 1971. In combination with
co-lead singer Ruffin, Kendricks’
fluid first tenor stylings helped to
make classics of the Temptations’ “I
Wish It Would Rain,” “I’'m Gonna
Make You Love Me,” and “Can’t
Get Next To You.”

Kendricks then embarked on a
successful solo career, recording
nine albums for Berry Gordy’s
Tamla imprint. His “Girl You Need
A Change Of Mind (Part I)”’ reached
No. 13 on the Billboard R&B singles
chart in 1972 and became a club fa-
vorite. His peak came the following
year with the R&B/pop No. 1 single
“Keep On Truckin’ (Part 1), fol-
lowed up by the similar-sounding
“Boogie Down,” which landed at
No. 1 on the R&B chart and No. 2 on
the pop chart. His next seven re-

(Continued on page 93)

IC VIDEO

This story was prepared by Jeff
Clark-Meads in London, Octavi-
an Ursulescu in Bucharest, and
John Carr in Istanbul.

LONDON—After producing a na-
tional euphoria in Romania with
the biggest musical event in the
country’s history, Michael Jack-
son had to cancel the rest of his
European tour, including shows in
Greece and Turkey, due to a prob-
lem with his vocal cords.

Jackson returned to the U.S. Oct.

Ailing Jackson Gancels Rest
Of Euro Tour After Romania

7 for further investigation of wors-
ening throat problems on the advice
of London specialists. That meant
the cancellation of gigs in the Turk-
ish cities of Istanbul and Izmir and
in the Greek capital of Athens.

The last concert of the tour, in
Bucharest, Romania, not only
marked the emergence of the
country from Communist repres-
sion, but was also broadcast to 23
countries across Europe. It is due
to be seen on HBO in the U.S.

(Continued on page 83)

‘Body Gount’ Rises In Va.

Retailer Accused Of ‘Minor’ Sale

@ BY GREG REIBMAN

BOSTON—The controversy that re-
fuses to die surrounding Ice-T's
“Body Count” has resurfaced once
again, this time in southwest Virgin-
ia, where a retailer faces charges for
allegedly selling a copy of the album
to a minor.

In the first known attempt to pros-
ecute a retailer for selling “Body
Count,” a grand jury will consider the
case against Victor Vanover, owner
of Vette Records in Abingdon, Va.,
Saturday (17). He faces charges of vi-
olating the state’s ‘“harmful-to-mi-
nors” statute by allegedly selling the
record to a teenager Aug. 4.

However—Ilike most retailers in
the U.S.—Vanover says he was sold
out of the controversial record on
Aug. 4, which was one week after
Ice-T made “Body Count” an instant
collector’s item by announcing that
he was pulling the song “Cop Killer”
from future pressings.

Vanover claims the charges were
the result of “retaliation” by an an-
gry parent who was upset when one
of his sons (the brother of the minor
who allegedly bought “Body Count”)
was arrested for shoplifting at his
store on Aug. 2.

“It’s pretty much a case of retalia-
tion,” Vanover says. “Two weeks af-
ter I arrested a kid for shoplifting, [
walk into my own store and I'm ar-
rested for selling a record to the
brother of the kid that I caught shop-
lifting. But we hadn’t had ‘Body
Count’ in stock for two weeks. And
he doesn’t have a receipt.”

Vanover was originally charged
with violating the state’s obscenity
laws. The obscenity charges were re-
tracted two days later when prosecu-
tors apparently decided the “harm-
ful-to-minors” law is more applicable.

That statute, which lowers the
threshold for what is considered to be
obscene to children, has been upheld
by Virginia’s Supreme Court. The
law says such material must “lack se-
rious literary, artistic, political or sci-
entific value” for minors.

The prosecutor for the case, county
district attorney David Saliba, be-

lieves “Body Count” violates the stat-
ute. But he said his office would not
have prosecuted Vanover if it were
not for the complaint by the parent.
“It’s not our offices’ intent to go out
and drum up this kind of thing,” he

THE SINEAD ESCAPADE
.. SEE PAGE 82

said.

“We're in rural southwest Virginia
and people here are more conserva-
tive,” Saliba added. “I don’t think
‘Cop Killer’ is an obscene song, but
some of the other songs on the al-
bum—Ilike ‘KKK Bitch’ and ‘Evil
Dick’—would mostly likely indict him
if it weren't for the questions about
the sale.”

Saliba said the “sale question is the
weakest part of this whole case” and
could keep the grand jury from hand-
ing down an indictment.

Although Vanover, who has been

(Continued on page 82)

FBI's Gopeland
Breaks From

InterTalent

NEW YORK—The founder and
CEO of Frontier Booking Interna-
tional, who merged his booking
agency last year with the film and
television-oriented InterTalent
Agency Inc., has split from Inter-
Talent and re-formed FBI's music
division as a separate company.

Ian Copeland of FBI says he
was advised by his attorneys not
to comment on the reasons for the
move. “If we were a band, you
would call this a parting of the
ways due to ‘musical differ-
ences,’ ” he says.

InterTalent partner David
Schiff also declines to comment on
the split.

Still in dispute is the status of

(Continued on page 93)
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McPartland Promoted To Senior VP Slot

@BY KEN TERRY

NEW YORK—BMG has formed
BMG Ventures as an umbrella for
its diversified business operations,
including joint-venture labels, home
video and merchandising subsidiar-
ies, and a newly established pay-
per-view partner-
ship.

Operating un-
der the aegis of
BMG Ventures
are BMG Kidz (in-
cluding Rincon
Children’s Enter-
tainment, Discov-
ery Musie, and
Zoom Express);
BMG Video U.S.; NiceMan Mer-
chandising; Private Music; Wind-
ham Hill Productions; and the
Semaphore Entertainment Group, a

McPARTLAND

PPV joint-venture company. Ven-
tures will also represent BMG’s in-
terests with regard to Fox Records,
a new soundtrack label started by
BMG and 20th Century Fox.

Thomas McPartland has been pro-
moted to senior VP of BMG Ven-
tures, reporting to Tom MclIntyre,
senior VP and CFO of BMG.
McPartland was formerly VP and
deputy general counsel of BMG.

Although all of the companies in
BMG Ventures, except for the video
unit, are joint ventures, not all of
BMG’s jointly operated companies
are included in the new division.
McPartland notes that the main aim
of BMG Ventures is to help build
BMG's diversified businesses and to
link them together in a synergistic
fashion.

“I'll be working with the manage-
ment of each of those companies,

Author Greenfield ‘Presents’
Bill Graham, Showman

@ BY CHRIS MORRIS

LOS ANGELES—BIll Graham liter-
ally set the stage for today’s rock
concert experience, according to
writer Robert Greenfield, who col-
laborated with the late promoter on
his just-released autobiography.

Greenfield asks, “What is Lolla-
palooza but an attempt to put to-
gether again what Bill did at the
Fillmores?”

Graham was finalizing his book
about life at those fabled rock ven-
ues and his other trail-blazing con-
cert work when he was Kkilled in a
helicopter crash near Vallejo, Calif.,
last October (Billboard, Nov. 9). The
book, “Bill Graham Presents,” has
just been published by Doubleday
(see review, page 47).

Veteran music journalist Green-
field believes the atmosphere at
Graham’s halls was derived from

the promoter’s innate sense of the
theatrical. He says that same flair
was on view at Lollapalooza, which,
interestingly enough, used Bill Gra-
ham Presents to mount its special
front-of-house attractions this year.
Greenfield says of Graham, who
had aspired to be an actor in his
youth and played an important role
in the recent film “Bugsy,” “Bill
was an actor in life—Bill’s greatest
performances were in real life.”
Graham’s “performances,” how-
ever, terrorized many a performer
and manager, and Greenfield real-
ized that his subject could over-
whelm his own autobiography
through sheer force of personality.
“I always wanted Bill's voice on
the page—his diction and his
rhythm were special,” says Green-
field. “But you'd get a headache lis-
tening to it all the time. Nobody
(Continued on page 80)

BILLBOARD. Michael Ellis is named as-
sociate publisher of Billboard. He re-
tains his title as director of charts
(see story, page 10).

REGORD COMPANIES. BMG appoints
Tom McPartland to the new position
of senior VP, BMG Ventures, and
names Klaus Schmalenbach VP,
strategic marketing, BMG Interna-
tional. McPartland was formerly VP
and deputy general counsel for BMG
(see story, this page), and Schmalen-
bach was formerly director, strategic
marketing.

Laura Curtin is promoted to asso-
ciate director for Epic national album
promotion. She previously served as
that department’s manager.

Bob Saporiti is appointed VP of
marketing, Warner/Reprise, Nash-
ville. He was VP of international
marketing.

Capitol names Jeremy Hammond
and Tom Corson VPs of A&R. Ham-

== EARPCUTIME TURNTABLE

SAPORITH HAMMOND

mond was VP of marketing, and Cor-
son was VP of international artist de-
velopment.

PolyGram promotes Marjorie
Golde to director, product adminis-
tration, PolyGram special markets.
She was production manager. Addi-
tionally, PolyGram names Mark Pa-
lermo director, business affairs, Po-
lyGram special markets. He was a
corporate associate at the law firm
Pryor, Cashman, Sherman, & Flynn.

Essex Entertainment hires Martin
Basart as national director of sales
and marketing. Prior to his appoint-

and part of my mission will be to
have the merchandising and the vid-
eo division work together, and have
the children’s division work with the
pay-per-view unit and our book and
magazine publishing divisions,” he
says.

McPartland adds that Doubleday
Books and Parents’ Magazine, both
owned by Bertelsmann, BMG’s par-
ent, are looking to expand in the
children’s entertainment field.

BMG Video is housed in Ventures,
he says, to take advantage of oppor-

(Continued on page 82)

Just What The Doctors Ordered. The members of Epic Associated act the
Spin Doctors accept Popular Uprisings T-shirts in recognition of their album
“Pocket Full Of Kryptonite' having topped Billboard's Heatseekers chart.
Putting a new spin on the meaning of fashion, from left, are Jason Richardson,
the group’s road manager; vocalist Christopher Barron; Billboard editor in chief
Timothy White; drummer Aaron Corness; bassist Mark White; guitarist/vocalist
Eric Schenkman; and David Sonnenberg, the group’s manager.

Buddy Guy Takes 5 Handy Blues Awards

But Memphis-Based Foundation Showing Cracks

@ BY JIM BESSMAN

MEMPHIS—Buddy Guy took five
statuettes at the 13th annual W.C.
Handy Blues Awards here Oct. 4 at
the New Daisy Theatre on historic
Beale Street. In light of Guy’s accep-
tance remarks, however, Memphis it-
self may have been the bigger win-
ner.

Acknowledging the current contro-
versy surrounding the show and the

sponsoring Memphis-based Blues
Foundation, Guy, the only well-
known blues star to attend, said that
the awards “must remain” in Mem-
phis. His comments came amid pres-
sure from some circles to move the
show elsewhere, including Chicago.
“Next time you need something,
just call me and I'll bring my band
down,” Guy concluded after being
named blues entertainer of the year.
His comments proved a show of sup-

@ BY LARRY FLICK

NEW YORK—With a lineup of
keynote speakers that includes the
Rev. Jesse Jackson and a panel on
censorship titled “Are We Really
Voting Tipper Gore Into The
White House,” the 12th edition of
the CMJ Music Marathon is taking
a decidedly political direction.

The alternative music/college

GMJ Music Marathon Taking
A Decidedly Political Tack

radio confab is slated for Oct. 28-
31 at the Vista Hotel at New
York’s World Trade Center. In ad-
dition to covering issues directly
related to the music industry,
many of the speeches and panel
discussions during the Music Mar-
athon will aim to motivate people
to vote in the upcoming Presiden-
tial election. The aforementioned

(Continued on page 93)

GOLDE

CORSON

ment, he was national sales director
for Pickwick Entertainment.
Discovery Music recently named
Kym Pahoundis to head its new
marketing division as VP of market-
ing. She was formerly director of
publicity and artist management.

PUBLISHING. William Booth is appoint-
ed managing director of Sony Music
Publishing UK. in London. He was
director of legal and business affairs
at London Records.

RELATED HELDS. MTV promotes Car-

port for an organization struggling
to professionalize its nonprofit, vol-
unteer operation.
Blues people were abuzz about lo-
(Continued on page 84)

Unique Backing
For Graven Tour

@ BY PAUL SEXTON

LONDON—Beverley Craven’s next
U.K. tour will be a “private party,”
but 8.5 million invitations are being
printed.

The plan represents a new twist
in concert sponsorship, involving
Tambrands, the makers of Tampax
tampons. The company will under-
write shows by Craven—whose
Epic debut album has sold more
than 1 million copies—in Manches-
ter, Birmingham, Bristol, Edin-
burgh, and London next summer.

Consumers will be able to claim
free tickets for the concerts via a
Tampax on-pack promotion—and no
other tickets will be available. The
tour is thus described by Adam

(Continued on page 41)

PALERMO BASART

ole Robinson to senior VP, press re-
lations. She was VP. Additionally,
MTV announces the promotion of
Kathy Flynn to director, national
promotion. She was previously execu-
tive assistant to Doug Herzog, senior
VP of programming, MTV.

VH-1 names Jack Sussman VP,
production and original program-
ming, and Eddie Dalva VP of acqui-
sitions and co-productions. They
were, respectively, executive in
charge of production for Globalvision
Inc., and director for VH-1 acquisi-
tions and co-production.

BOOTH ROBINSON

Rabbit Ears Productions in Con-
necticut appoints Mark Grayson VP
of development and production. He
was VP of international television for
Triad Artists Inc. in Los Angeles.

The Rock and Roll Hall of Fame
has named Dr. Bruce Harrah-Con-
forth the director of curatorial and
educational affairs, and Craig In-
ciardi acquisitions coordinator. Har-
rah-Conforth was formerly a lecturer
at Indiana Univ., and Inciardi comes
to the Hall from Sotheby’s North
America.
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New Set, Tour Herald Age Of Trixter
Band Grows Into More Mature Sound

B BY SCOTT BRODEUR

NEW YORK-Trixter guitarist
Steve Brown knew pretty early what
he wanted in a band.

“How could you open up ‘Kiss Alive
I1, see that stage surrounded in fire,
those amplifiers, all those fans, that

: B _ ¥
TRIXTER. Pictured, clockwise from
top left, are band members Mark Scott,

Peter Loran, P.J. Farley, and Steve
Brown.

whole scene, and not want to be a
rock star?” he asks.

Trixter is now attempting to pull
off the same strategy that has allowed
Kiss to sustain for so many years: On
its latest MCA release, “Hear,” the
band is trying to ensure that its audi-
ence grows up with it instead of with-
out it.

Trixter’s 1990 debut, released on
Mechanic and distributed through
MCA, sold more than 800,000 copies
in the U.S. Two hit singles—“Give It
To Me Good” and “One In A Mil-
lion"—were largely spawned by be-
ing the top-requested videos on MTV.

“A lot of bands don’t like to be
linked with MTV for some reason,”
says bass player P.J. Farley. “That’s
really dumb. MTV is the greatest ra-
dio station in the country. It’s the
only place people can hear some types
of music.”

It was a perfect match. At the time
the record came out, the band mem-
bers’ average age was 19. And they

Atlantic Aims To Get Lots Of
Mileage From Myles’ New Set

B BY LARRY LeBLANC

TORONTO—Alannah Myles’ self-ti-
tled debut album sold 4 million copies
worldwide, and the single “Black Vel-
vet” reached No. 1 in numerous terri-
tories. Yet Atlantic Records is practi-
cally treating the Canadian as an artist
new to the U.S. with the roll-out of her
follow-up album, “Rockinghorse,” due
in stores Tuesday (13).

“ ‘Black Velvet’ was a hit song, but
Alannah wasn’t regarded as a hit art-
ist,” says Val Azzoli, senior VP/GM of
Atlantic Records. “The song was big,
but the unfortunate thing was that she
did so well so quick that her status as
an artist hasn’t caught up to the suc-
cess of that song.”

Azzoli and Myles’ manager, Gary
Borman of Borman Entertainment,
met in March to start laying out a
game plan for the new album. “We
knew we had to establish her as an art-
ist. The songs had to be very well-
crafted, very well-produced,” Azzoli
says. “Not only were we looking for hit
songs but we were looking for songs
that would establish her as an artist
worldwide.”

“We want Alannah to be perceived
as a real artist, an artist with a real vi-

sion, and someone with staying power,”
says Borman. “Because of the phenom-
enal success of the last record, there
wasn’t a lot of time to cement all of the
things one has to
do to establish a
longtime career.
Now, with this ree-
ord, we have that
opportunity. Alan-
nah now has to
prove herself. In
Canada, perhaps,
she doesn’t.”

Canada, in fact,
will likely lead the way on “Rocking-
horse” due to the impressive showing
of Myles’ debut, which sold 1 million
units here alone. In addition to “Black
Velvet” being a smash in Canada,
“Love Is,” “Still Got This Thing,” and
“Lover Of Mine” were all hits.

“We're shooting for a million [again
with the new album], but these are, of
course, tough times,” says Stan Kulin,
president of Warner Music Canada.
“We are confident it’s going to be a big
album.”

The leadoff single from “Rocking-
horse,” released Sept. 21, is “Song In-
stead Of A Kiss,” a ballad co-written by

(Continued on page 20)

MYLES

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

£

had that accessible look to kids that
screamed, “Yes, you too can be a rock
star.”

But the group was wary of being pi-
geonholed as a teen band and gobbled
up arena tours as the opening act for
more established bands like Warrant,
Poison, and the Scorpions.

“Hear” boasts a harder, more pol-
ished sound. Most noticeable, the mu-
sicianship and songwriting have im-
proved.

“We grew up as a band,” says
Brown. “This record is light-years
ahead of what most people who heard
the first record thought we could do,
especially the playing.”

Tracks like “Rockin’ Horse” and
“Blood Rock” pack a blues-tinged
wallop. “Those are the songs that are

(Continued on next page) Jaeger.

Psycho Paths. Great White previewed its new album, “Psycho City,” at a
listening party at the band’s home studio. From left are Great White’s Jack
Russell; Capitol Records CEQ/president Hale Milgrim; Alan Niven, Great
White’s manager; Michael Lardie, Great White; and Capitol executive VP Art

WHISTLING DIXIE: The Beat traveled south to
Atlanta last week to attend the fourth annual NewSouth
Music Showcase, a three-day conference that combines
panels with showcases (see story, page 16). It was thrilling
to be in a city that has a winning baseball team, but aside
from that it was refreshing to see people driven by a love
of musie trying to share their enthusiasm. However, New-
South is definitely in a state of transition. While some ses-
sions were informative and stocked with knowledgeable
panelists, others were plagued by no-shows and paltry at-
tendance. The conference was shar-

Exploring The NewSouth Music Showcase;
Sinead Pontiff-icates; Weinberg Drums On

Woggles, from Athens, Ga., whose psychedelic punk with
a "90s twist had the crowd hopping. But the bands garner-
ing the biggest buzz were two groups not associated with
NewSouth who lured attendees to the Clermont Hotel
strip bar. Seersucker, formerly known as Dirt, hypnotized
people with its female-fronted pristine metal, while Jack-
O-Notes lead singer Laura Carter—formerly with the
Bar-B-Que Killers—mesmerized viewers with her intense
performance.

M ONDAY-MORNING QUAR-

ing the floor with a pediatries con-
vention, so directions such as “that
session is in the room past the phar-
maceuticals hall” weren’t uncom-
mon. Although a few of the concerts
we saw were packed, the majority of
the showeases were poorly attended.
In order for NewSouth to prosper,

TERBACK on ‘Saturday Night
Live’: We completely support Sin-
ead O’Connor’s right to “tear-ize”
viewers of NBC's late-night week-
end show by ripping a photograph of
Pope John Paul 11, but one fears
the message of her severely mis-
guided effort was completely lost on

it has to get more support from
Atlanta’s extremely political musie
community, as well as the commu-
nity at large, by convincing them it
is a worthwhile event that benefits the city. Aside from Sky
Records, which presented a well-received evening of its
acts, virtually none of the local labels participated other
than to provide an act for the awards show. It’s unbelieva-
ble that Coca-Cola, which is based in Atlanta, didn’t spon-
sor an event. We saw enough promise in the event to hope
NewSouth rises to the estimable challenge and becomes
the premier music conference the Southeast deserves.

Among the acts that had people talking were Domino
Records’ act Cowboy Mouth, whose on-stage antics
(including the drummer hanging from a ceiling beam) al-
most overshadowed the country-punk music ... Jeffrey
Dean Foster, formerly of the Carnies, whose acoustic sty-
lings and beguiling lyrics best resembled a latter-day
Steve Forbert ... Detroit’s Blue Nation, a harmonious,
yet hard-edged septet with two female vocalists . .. Alter
Ego, a hypnotic metal band from Altamonte Springs, Fla.
... Sky Records’ Five-Eight, a rocking Athens power trio
that drew more than its share of stage divers ... Andy
Brown, formerly of Roswell, Ga.’s Night Porters, fronted
a promising five-piece that included an electrie violin . . .
Yams From Outer Space, a sax-driven party band from
Blacksburg, Va., that featured a few killer riffs . .. Sugar
Lal.a’s from Birmingham, Ala., who take festive, colorful
party pop to a new dimension.

My personal favorites were Dead Cut Tree, a Myrtle
Beach, S.C.-based metal band that combined the melody
of Pearl Jam with the intensity of Metallica; and the

by Melinda Newman

the audience. It seems O’Connor,
who ended a stirring a cappella ver-
sion of Bob Marley’s “War” by
shredding the Pope’s picture while
uttering “Fiight the real enemy,” was trying to illustrate
the Rastafarian belief that many of society’s ills, including
repression in Northern Ireland in the present and condon-
ing of slavery in the past, are directly attributable to the
policies of the Roman Catholic church. However, even the
most discerning viewer schooled in the ways of Rasta and
Catholicism would have had trouble deciphering
O’Connor’s point. To the casual observer, it looked like the
singer was turning a global message of anti-racism into a
personal attack. O’Connor has declined to comment on the
matter, indicating she prefers that people use her action
as a springboard for debate. Perhaps O’Connor thinks
Americans are so educated and smart that they understood
the higher purpose of the incident; but the simple fact is
that she merely succeeded in alienating millions of viewers
without effectively getting her befuddled message across.

THIS AND THAT: Max Weinberg has gone from being
drummer for the E Street Band to being the 10,001st Ma-
niac. He recently filled in on three dates for 10,000 Mani-
acs’ drummer Jerome Augustyniak, who broke his collar-
bone. Mighty Max was in top form and later told the Beat
he is definitely interested in pursuing other drumming
gigs. In the meantime, he’s staying plenty busy running
his own record label, Hard Ticket Entertainment, which
is distributed by BMG . .. Sky Records act Flat Duo Jets
and manager Dick Hodgin have parted ways.
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AGE OF TRIXTER

(Continued from preceding page)

supposed to mow you down,” Brown
says. The first single, “Road Of A
Thousand Dreams,” was released to
album rock stations Sept. 21, with the
complete album to follow Tuesday
(13).

To support the record, Trixter will
hit the road in October as part of an
arena tour featuring Kiss and Faster
Pussycat.

The group is ecstatic about opening
for its own teen idols. Then again, the
band is happy to be on the road at all.
The recent split between Mechanie
and MCA almost found Trixter tan-
gled in legal webs without a contract.
But MCA quickly re-signed the band
and avoided legal snafus.

This time around, however, the
band’s management, Shark Enter-
tainment, worked out a new market-
ing deal with MCA where manage-
ment will handle the bulk of the
marketing chores.

“With the first record, Trixter was
and wasn't a priority with MCA/Me-
chanic, which is very understand-
able,” says Joel Weinshanker of
Shark Entertainment. “Trixter was a
priority, but so were eight other
bands.”

So Weinshanker and his partner
Ken Makow negotiated to do the
brunt of the marketing for the new
record on their own.

“We can negotiate deals with mag-
azines and with retail that MCA just
isn’t able to do,” Weinshanker says.
“We were able to show the record
company that we would be able to use
the money earmarked toward mar-
keting more effectively and stretch
the dollars much further, and they
were willing to try it out.”

Brown says he hopes the fans of
the first record—Trixter has a fan
club with more than 14,000 mem-
bers—are as willing to check out the
band’s maturing sound.

“A lot of people are going to be sur-
prised when they hear this record,”
Brown says. “It’s different. But hope-
fully people will say, ‘Hey, I grew up,
and so did Trixter. That’s cool.””

On their return to the U.S., |
The Twenty % Tippers |
. were stunned to find their
demonstration cassette had |
found a cult audience, made up|
mostly of CIA cryptographers |
' and satan worshippers who
misunderstood the lyrics,
yuppie aerobic workout
enthusiasts and
Philadelghia Mummers who
misunderstood the music, and
an army of twelve year old
girls who felt frontman
Fab Morejon to be a Latin
dream boat cut from the
same cloth as Desi Arnaz!

FOR A FREE
TWENTY % TIPPERS
CASSETTE...

CALL 212 567 » 5243

A beguiling blend of contemporary tales and
upbeat tunes produced with young imaginations

in mind. A spunky little character named “K.J” is
your child’s personal guide through one magical

adventure after another.

vr Live action,
animation, puppetry

7+ Recommended for
children ages 2-8

v Consumer Advertising,
over 1.4 million
impressions in Chil-
dren’s Playmate,
Turtles, Humpty

% Firstin a3 volume Dumpty and Parents’

series Guide magazines

¥ Coming in '93: v Public Relations
SILLY Tales & Tunes Press Tour by noted
SPOOKY Tales & co-producer Amy
Tunes Weintraub

( only $14.98

vk Street Date:
OCTOBER 28, 1992
. Pre-Order Date:

OCTOBER 14, 1992

#‘,

ORDER HOTLINE
1-800-786-8777

Video Treasures, Inc.

2001 Gienn Parkway

Batavia, Ohio 45103

(513) 732-2790 FAX (513) 732-2611
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Street Date: October 27

on ZOOM Express and Rincon Children’s Entertainment
Cassette (Norelco only) 30016-4
Cassette (Norelco w/Blister) 35016-4
Cassette Disc (Blister) 35016-2

=N G ZOo
1

&P

Legal Representation: Robert Thorne, Esqg., Loeb and Loeb
© 1992 ZOOM Express

Rincon

OM L Children’s

EXPRESS R Cntertainment

ﬂgw—Kafe & Ashley Olsen

The recording debut of

Mary-Kate
Ashley Olsen

who together
star as

Michelle
on TV's

Full House

TM 1992 Lorimar Television.

Look for the Olsen twins
this Fall on
The Arsenio Hall Show 1023
Good Morning America 10/28,
Regis and Kathie Lee 70/29,
and in their
ABC Christmas
Movie of the Week 12/13,
and on
The Disney Channel Spring '93.

NewSouth Fair
Lacks Support
From Atlanta

B BY MELINDA NEWMAN
and JANINE McADAMS

ATLANTA—As it concludes its fourth
year, the NewSouth Music Showcase
here is experiencing growing pains.
Just how severe they are depends upon
whom you talk to. Presence from na-
tional labels was high, with most com-
panies sending A&R staffers, and
many attendees felt the panel quality
increased significantly. But locally the
event has inspired little community
support.

“We have an increasing reputation
nationally, but we need to work on local
involvement,” says the event’s execu-
tive director, Erica Card.

Local attorney Joel Katz, who repre-
sents several national acts and serves
on the showcase’s advisory board,
stresses the event’s growth. “I see a lot
of acts who are much bigger and the
quality of the panels just gets higher
and higher. People who are attending
aren’t just people who want to be in the
business, but people who are becoming
actively involved in it.”

According to Card, paid attendance
held steady with last year’s 800, al-
though many previous attendees said
this year seemed less well attended
than in the past.

New South kicked off with the New-
South Music Awards Show, Sept. 30.
The next three days were devoted to
panels during the day and artist show-
cases at night. The number of South-
eastern acts showeasing was scaled
down from approximately 200 to 130
this year (with the number of partici-
pating venues dropping from 16 to 12)
“to make the numbers more managea-
ble,” Card says.

Additionally, the number of already
signed major-label acts was increased
as incentive to bolster club attendance.
“In Austin [scene of the successful
South By Southwest], local people will
go out just to hear music. Here, people
think if the band’s not signed, why go
see them,” Card says.

However, many bands still per-
formed to nearly empty clubs, leaving
some of them upset about their invest-
ment. Ken Cordes, a producer for
Orlando, Fla.-based jazz saxophonist
Paul Howards, says, “We spent $1,500
to come up and showcase, and there’s
20 people here.”

For their part, A&R reps noted in-
terest in some bands, but few were pre-
pared to recommend that their label
sign an act. “This year isn’t as good as
in past years,” says one national label
A&R exec. “It’s certainly not a waste
of time, but the organizers aren’t as
good this year and the quality of the
musie isn’t as good.” Another national
label rep says he was “slightly surpri-
sed that the bands weren’t more devel-
oped. A lot are still imitating. The next
step is developing their own style;
that’s what we’d be looking for.”

A major goal of NewSouth this year
was to integrate Atlanta’s brimming
R&B scene into the conference. “I
think we were moderately successful,”
Card says. “We increased awareness,
but not participation as much as we’d
like. It’s very difficult with so many

(Continued on page 20)

BILLBOARD OCTOBER 17, 1992



www.americanradiohistory.com

Artists & Music

John Gorka Heads
Down A More
Optimistic Road

B BY LARRY FLICK

NEW YORK—John Gorka is getting
a little tired of people telling him to
lighten up and stop being so self-in-
volved.

“That kind of eriticism is not com-
pletely fair,” says the singer/song-
writer. “I try to
write about things
that are true to me
with the hope that
others will relate
to the emotional
honesty of the
songs. The stron-
gest songs come
from the greatest GORKA
feelings, and 1
guess I've learned the most from sad
songs.”

That philosophy aside, a sizahle
portion of Gorka'’s new High Street
album, “Temporary Road,” hints that
he is now gaining inspiration from the
happier moments in life. The dark,
sad tone of previous love songs has
been replaced with a warm, decidedly
optimistic attitude, best exhibited on
cuts like “Gravyland” and “Looking
Forward.”

“I guess being in love can be an up-
lifting and emotionally stabilizing ex-
perience,” he says.

Even though the New Jersey na-
tive’s heart is lighter at the moment,
he has not lost any of his political bite.
On this album, upbeat love songs are
tempered with hard-hitting diatribes
on the lingering impact of the war
(“The Gypsy Life”) and fascism
(“Brown Shirt”), among others. “I
can’t help but take the chance to put
my two cents in,” he says. “But even
in those songs, I'm searching for that
feeling of hope that people can grab
on to at the same time that I'm identi-
fying the problem as I see it.”

Musically, “Temporary Road” is
also Gorka's most fully realized,
band-oriented collection. Though
Gorka says he is still most at home
strumming his acoustic guitar alone,
he made a conscious effort to make
this album “sound real big and
fleshy.” Intricate arrangements of
classical strings and country-rock
rhythms abound, with embellishment
offered by guests Nanci Griffith, Cliff
Eberhardt, and Darol Anger of the
Turtle Island String Quartet, among
others.

Although the inclusion of several
beefier, almost twangy-sounding cuts
seems like a conscious effort to ex-
pand on the minor country radio and
video attention he received last year
with “Jack’s Crow,” Gorka asserts he
is only “exploring other sounds and
textures. Quite honestly, 1 will sing
for anyone who has an interest in my
music. But [ don’t think a little inter-
est from one part of the world will
make me reposition my musical direc-
tion. Any changes or growth has to
happen naturally, otherwise it won’t
work.”

Gorka is currently in the middle of
a U.S. acoustic club tour, fielding a
smattering of press and alternative
radio promotion in between gigs. Af-

(Continued on page 20)
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H BY JIM BESSMAN

NEW YORK—AIl of Hal Willner’s
eclectic “tribute” productions—pre-
viously feting Nino Rota, Thelonious
Monk, Kurt Weill, and Walt Dis-
ney—have been ambitious, to say
the least. His latest, “Weird Night-
mare: Meditations On Mingus,” is
no exception.

Like his other efforts, Willner’s
salute to jazz composer/bassist
Charles Mingus is a multi-artist en-
deavor. This go-round stars the likes
of Leonard Cohen, Elvis Costello,
Chuck D, Dr. John, Bill Frisell, Ver-
non Reid, Keith Richards, Robbie
Robertson, Henry Rollins, Henry
Threadgill, and Charlie Watts. Sur-
prisingly, Willner regards the
troupe as “a small cast,” in compari-
son with the “Cecil B. DeMille-like”
assembly enlisted for the 1988 Dis-
ney record.

But even with the smaller group
and the “cohesive” sense facilitated
by the core rhythm section of Fri-
sell, Don Alias, Greg Cohen, Mi-
chael Blair, and Franeis Thumm,
“Weird Nightmare” required sev-
eral years of incubation.

“It wasn’t like the others,” says
Willner, who envisioned the project
back in 1984. “For one, I'd actually
seen Mingus perform many times,

and I wasn’t sure about other people
interpreting his music—which had
been done mostly unsuccessfully.
The guy was so complex, yet so sim-
ple. T had to really get spiritual
about it.”

With the support of Mingus’
widow and manager, Sue, Willner

‘The guy was so
complex, yet so
simple. I had to
really get spiritual
about it’

waited for the proper “inspiration”
needed to tackle Mingus’ compli-
cated artistry. Constructing a “blue-
print tape” out of various obscure
Folkways ethnic recordings, he
gradually enlisted musicians like Ri-
chards and Watts, who cut “Oh
Lord, Don’t Let Them Drop That
Atomic Bomb On Me” during the
1990 Stones tour. After attending a
Harry Partch retrospective in New
York, Willner chose to incorporate
the late American composer’s
unique inventions, including Cloud
Chamber Bowls (made of Pyrex bot-

tles), Cone Gong (airplane gas tank
nose cones), and the Chromolodeon
IT reed-pump organ.

Willner even went to Mingus’ non-
music writings. On “Canon Part 2,”
Robbie Robertson recites “Playing
Chess With Bobby Fischer In Belle-
vue Reverie” from Mingus’ autobi-
ography, “Beneath The Underdog.”
Henry Rollins reads “Groovy,” from
an unpublished section of the book,
during “Purple Heart.”

The album itself is Willner’s first
for Columbia. “[Director of A&R/
marketing] Steve Berkowitz opened
the door for us, and we hung around
for six months and no one objected
so we moved ahead,” says Willner.

While Willner’s unique take on
the admittedly difficult Mingus
source material might seem a tough
sell, East Coast VP of marketing
Jay Krugman sees strong built-in
press potential in three areas.

“We can focus on Mingus’ jazz
side, Willner’s story, and the partic-
ipating artists—Costello, Richards/
Watts, all the way down the list,”
says Krugman. After that base is
covered, Krugman says the label
will utilize “traditional marketing
areas” to further the record’s expo-
sure.
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AMUSEMENT BUSINESS®

BOXSCORE ™ssss™

AR

ARTIST DEVELOPMENTS

Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
“* JESUS CHRIST Sydney Sept. 5- $3,209,741 144,283 Garry Van Egmond
“SUPERSTAR—THE Entertainment 6,8-11,20- (35,276,650 148,005 Enterprises
CONCERT” Centre 22,2421 Australian) Internationat
Sydney $41.60 Management
Group
Harry M. Miller &
Co.
GUNS N' ROSES/METALLICA Oakland- Sept. 24 $1,650,668 59,800 Bill Graham
BODY COUNT Alameda County $27.50 sellout Presents
Stadium
Oakland, Calif.
ELTON JOHN Spectrum Sept. 22- $1,038,455 36,437 Electric factory
Philadelphia 23 $28.50 Concerts
GUNS N' ROSES/METALLICA Williams-Brice Sept. 7 $1,037,190 316 Celtar Door
FAITH NO MORE Stadium $271.5% 40,136 Concerts'
Columbia, S$.C.
ERIC CLAPTON Shoreline Sept. 3-4 $1,032,815 39,554 Bill Graham
CURTIS STIGERS Amphitheatre $40.25/ $28.75/ seftout Presents
Mountain View, $23.75
Calif.
u2 Williams-Brice Sept. 23 $776,568 28,305 Cellar Door
PUBLIC ENEMY Stadium $28.50 40,136 Concerts
BIG AUDIO DYNAMITE H Cotumbia, S.C.
HEIL DIAMOND San Diego Sept. 25- $754,846 29,059 Avalon Attractions
Sports Arena 26 326 30,630
San Diego, Calif.
ELTON JOHN Hartford Civic Oct. 1 $446 827 16,365 Metropolitan
Center $28.50 sellout Entertainment
Hartford, Conn.
FRAMK SINATRA Centrum In Oct. 2 $357,653 6861 Don Law Co.
SHIRLEY MACLAIKE Worcester $75/ $45/ 330 9,584
Worcester,
Mass.
BRUCE SPRINGSTEEN San Diego Sept. 29 $328,571 11,138 Avalon Attractions
Sports Arena $29.50 14,336
San Diego

Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

WHO DO YOU HAVE TO BE
TO JOIN ASCAP?

Membership in the American Society of Composers,
Authors & Publishers is open to any writer or publisher
who meets the following requirements:

Writers: Any composer or author of a copyrighted musi-
cal composition who has written one or more regularly
published or commercially recorded works. Any compos-
er or author of a copyrighted musial composition who
does not meet the above requirement may be elected as
an associate member.

Publishers: Any person, firm, corporation or partnership
actively engaged in the music publishing business whose
musical pu%licotions have been used or distributed on a
commercial scale, and who assumes the
financial risk involved in the normal publica-
tion of musical works.

ASCAP 1 Lincoln Plaza, New York, NY 10023

New York  Nashville Los Angeles
(212} 621-6000  {615) 7425000 (213) 883-1000
Chicago don Puerto Rico

n
{312) 527.9775  011-44-71-973-0069 (809) 725-1688

JAYHAWKS RISING

Not every band lands a major-label
contract when a producer hears its
music over the phone. Count the
Jayhawks among the lucky ones.

The band’s vocalist/guitarist Mark
Olson explains that the Minneapolis-
St. Paul quartet was looking for a new
deal when Def American A&R man
and producer George Drakoulias
happened to call Dave Ayers, a
manager in the group’s hometown and
a former Twin/Tone Records
mainstay. Ayers happened to have a
copy of the Jayhawks’ demos near his
cassette machine.

“Dave set the receiver down by the
tape deck and left the room for a
while,” Olson explains.

Drakoulias was sold, and went on to
produce the group’s Def American
debut, “Hollywood Town Hall.”

The Jayhawks weren’t an unknown
commodity before Drakoulias entered
the picture. The band issued an album
on its own Bunkhouse label in 1986,
followed three years later by “Blue
Earth” for Twin/Tone.

“T grew up in Minneapolis, and the
ultimate thing was to be on Twin/
Tone,” says Olson, who adds that the
album was made “kinda through the
back door” with demo money from A&

JAYHAWKS. Pictured, from left, are
Mark Olson, Gary Louris, Ken
Callahan, and Marc Periman.

M Records.

While “Blue Earth” won kudos for
its outstanding writing and the
sterling vocal interplay of Olson and
guitarist Gary Louris, it proved hard
to find in stores, since Twin/Tone was
distributed by the soon-defunct Rough
Trade.

Still, those who heard “Blue Earth”
or saw the band live were struck by
the uncanny similarity between the
harmony work of Olson and Louris
and that of Gram Parsons.and Chris
Hillman of the Flying Burrito
Brothers.

Surprisingly, Olson says a major
source of the band’s vocal sound dates
back further: “We practiced to the
Louvin Brothers for a while.”

To support the new album, the band
will play dates in London (opening for
Dwight Yoakam, who shares the same
management, Borman-Moir
Entertainment) and New York, make
an appearance on the “Mountain
Stage” radio show, and tour for a
couple of weeks as an opener for
Matthew Sweet. Then it will join the
Black Crowes’ tour as the warm-up
act.

According to Def American product
manager Mike Etchart, “Hollywood
Town Hall” is “being worked
marketingwise at three levels”—by

' Warner Bros.” alternative marketing

staff, Def American’s marketing
department, and WEA’s in-house
marketing reps.

“It’s being covered at as many bases
retailwise as possible,” Etchart says.
“We're trying to get as many people to
hear it as possible. Response has been
really positive already—it seems to be
taking off a lot faster than everybody
anticipated.” CHRIS MORRIS

OVERWHELMING NEWS

For a guy whose mission is to “get the
hell out of {the] little town" he grew up
in and see the world “with a guitar
rather than a backpack,” Bob Reed is
certainly achieving his goal.

Reed, singer/guitarist and chief
songwriter for Overwhelming
Colorfast, a hard-rock quartet from
Antioch, Calif., is spanning the globe
as his band opens for the Ramones and
Social Distortion during a two-month
tour that ends in New York in
November. At the conclusion of that
jaunt, Overwhelming Colorfast may do
its own club stint.

While the band hones its act on
stage, its self-titled Relativity Records
debut—produced by grunge guru
Butch Vig—continues to garner rave
reviews. The record bears more than
a passing resemblance to some of Vig’s
recent productions, such as Nirvana’s
“Nevermind” and Sonic Youth’s
“Dirty”: fiercely distorted guitars that
occupy the entire sonic spectrum,
from earth-rattling low registers to
ear-splitting trebles; bass lines that
often double the guitar riffs an octave
lower; and a punchy, no-nonsense
drum sound. However, Colorfast is
more often compared with the Beatles
and Hisker Dii than with the slew of
Seattle bands often mentioned in the
same breath as Nirvana.

Hailing the Beatles as the greatest
rock band of all time, Reed welcomes
any comparison to the Fab Four as the
highest form of praise. Regarding Bob
Mould’s seminal Minneapolis outfit, he
says, “Husker Dii set out to do a lot
of the things that we set out to do,
which is play real melodic music, to
play it revved up, to play with a lot of
energy and a lot of power.”

He adds that “there’s always going
to be that struggle for our own
identity, but it’s not going to get me to
play Yugoslavian banjo music just for
the sake of doing something original
and different.”

The Ramones tour should help
Colorfast cement its identity among
its growing fan base. That prospect is
as exciting to Reed as it is panie-
inducing.

“It’s kind of scary,” he says. “Here’s
a band that’s going from playing clubs
of 300 or 400 people to playing 4,000-
seat venues. We played a little 400-
seater in Berkeley last week, and now
we're playing the Greek Theatre,
which is this huge outdoor
amphitheater. That’s pretty good.”

PAUL VERNA

GIN BLOSSOMS BLOOM
“We'd like to sing like the Beatles,
rock like Tom Petty, and have a smoke
machine like Toad The Wet Sprocket.”
Such is the vision proffered by singer
Robin Wilson for his band, the Gin
Blossoms.

Lofty aspirations and hard work
have been constants for the quintet,

which up until recently had been
playing every weekend at clubs in its
hometown of Tempe, Ariz. With the
release of its first major-label album,
“New Miserable Experience” on A&M
Records, and respective tour dates
with Toad and Del Amitri, that smoke
machine might not be too far out of the
Gin Blossoms’ reach.

“Touring is definitely our best tool
right now,” says Mariel Pastor,
director of product development at A&
M, who says the label has seen
immediate results in album sales.
“That’s a direct reaction to them
playing,” she adds, “which is always
what you hope for because as a
supporting band—people aren’t
buying their tickets just for them.”

The recent swirl of activity has been
all the more sweet for the Gin
Blossoms since they experienced a
false start last year. A failed attempt
to record an album with a producer in
Los Angeles left the group with no
follow-up to its self-produced indie
album, “Dusted,” and no debut for
A&M, to which it had recently been
signed. “That was a dark time for the
Gin Blossoms,” says Wilson. “We went
home thinking we were going to get
dropped—we’d lost some $90,000 [of
the label’s money}l—and our fans
would abandon us.”

Wilson credits A&M for having the
savvy and patience to let the band
produce its own EP (“Up And
Crumbling”), which the label
released, and go out on the road.
“They gave us a chance to succeed or
fail, to learn about the studio and
toughen us up,” he says. Eventually,
the Gin Blossoms landed a spot on
A&M’s showcease at last year’s CMJ
convention and began to build a buzz.

When it came time to return to the
studio to record a full-length album
for A&M, the Gin Blossoms chose a
different producer, John Hampton,
and a different locale, Memphis'
Ardent Studios. This time, says
Wilson, they got it right.

“We wanted John because he
produced some of our favorite
records,” he says, citing, in particular,
“Based On Happy Times” by Tommy
Keene. “He wanted to assist us in
making the Gin Blossoms album we
wanted it to be.”

Lyrically, “New Miserable
Experience” speaks to the fragile and
frenzied state of young-adulthood,
examining the dynamic of screwing
up—and only sometimes getting a
second chance. Musically, it draws on
a variety of elements, from melodic
folk-pop harmonies reminiscent of
the Byrds to moody alternative
swings, with forays into country and
grunge-guitar stylings. The video for
first single “Hey Jealousy,” a guitar-
driven pop number, has just been
added to rotation on MTV’s “120
Minutes.”

Their current tour schedule has the
Gin Blossoms on the road until mid-
December, with some Del Amitri
dates criss-crossing back to the cities
they hit with Toad, and vice versa.
Wilson says this is a great way to
hook fans. “We're learning the
following we built in Tempe is no
different than in Cincinnati. We just
have to get out there and play more.”

CATHERINE APPLEFELD
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I ARTISTS IN CONCERT

EN VOGUE
ARRESTED DEVELOPMENT

T The Fabulous Fox, St. Louis

HE SELF-PROCLAIMED Funky
Divas of Soul, the members of En
Vogue brought their big Las Vegas-
style production to the elegant confines
of St. Louis’ premier theater to enthu-
siastic response. Midway through the
crisp 90-minute set, En Vogue used its
cover of the Beatles’ “Yesterday” as an
excuse to segue into a medley of soul
and funk hits, including Aretha Frank-
lin’s “Respect” and Patti LaBelle’s
“Lady Marmalade,” as a tribute to past
divas and as a declaration of the name
the group aims to secure for itself.

Backed by a seven-piece band,
including three keyboardists to maxi-
mize versatility, and interacting with
five male dancers, the four women
shared lead vocals. It was their classic
girl-group harmonies, however, that
ruled the night.

Early on, a harsh mix, and later the
often overaggressive arrangements

NEWSOUTH FAIR

(Continued from page 16)

other R&B events, such as Jack The
Rapper, also happening here.”

With only one panel dedicated solely
to R&B, one black attendee from an
Atlanta-based label feels that New-
South has not made the necessary
strides to reach developing black acts.
“We're not really made to feel wel-
come,” he says.

Of bigger concern is involving the
Atlanta community as a whole. Artist
manager Russell Carter, who serves on
NewSouth’s board of directors, says,
“There’s no reason at all why all the ra-
dio stations aren't talking about this
and the corporations in town aren’t
supporting the event. We're trying to
create a week for the community.”

Carter notes the fate of NewSouth
rests in increasing local involvement.
Currently, any expenses not covered
by sponsorship or registration fees
come out of the directors’ pockets; the
event has lost money every year. “I
hope NewSouth will happen again next
year,” Carter says. “It will if the com-
munity embraces it. The goal was to
become a community affair, but the
community needs to sustain it.”

threatened to diminish the outstanding
strength of En Vogue: its pure vocal
sweetness. But in the end, the richness
of its vocal blend, its sassy confidence,
and its engaging showmanship over-
came any obstacles. En Vogue dropped
in numerous a cappella moments and
interspersed enough ballads so things
moved along at an even and enjoyable
pace.

As a dramatic device, one of the
women feigned losing a boyfriend just
before the show began, which gave rise
to “Give It Up, Turn It Loose,” and
later provided the lead-in for the
night’s sexiest moment. A male volun-
teer from the audience was chosen as
a possible replacement for the errant
boyfriend, and one at a time the women
strutted across the stage “Giving Him
Something He Can Feel.” The segment
was just a few inches of spandex away
from adult entertainment, and the fans
ate it up. However, as much as En
Vogue urged the members of the audi-
ence to “get up and party with us”
throughout the show, most of the 3,500
fans preferred to watch rather than
participate.

Other highlights included a dazzling
“My Lovin’ (You’re Never Gonna Get
It),” “Hip Hop Lover,” and the new
single, “Free Your Mind,” which

brought the band out for a few rock
licks. No encore was given.

Strong visuals, inviting perform-
ances, dazzling choreography, and
lighthearted professionalism left one
with the impression En Vogue’s ambi-
tions will be attained. These Funky Di-
vas delivered.

Arrested Development’s opening
segments celebrated life-music, re-
spect for womanhooed, and an end to op-
pression. “Tennessee,” “Fishin’ For
Religion,” and “People Everyday” put
the rappers on a course that connects
politically conseious values to irresisti-
ble musie,

BRIAN Q. NEWCOMB

JOHN GORKA

(Continued from page 17)

ter five years of toiling as one of the
leading male figures of the alleged
“new folk movement,” he is still con-
tent to play in an intimate setting. The
idea of mainstream success is appeal-
ing, but not mandatory. “It would be
real nice, if not a little scary, to hear
big crowds of people cheering when 1
walk on stage,” he says. “But quality
has to take a priority over numbers. All
I've ever wanted is to believe I'm good
at this. And I actually think I am.”

ALANNAH MYLES

(Continued from page 14)

Myles and Nancy Simmonds, which is
based on a poem by Robert Priest.
“[Atlantic Records senior VP] Tunc
[{Erim] and [co-chairman/co-CEO]
Doug [Morris] were relentless in say-
ing, ‘Give us a ‘key’ song and then she
brought ‘Song Instead Of A Kiss’ in
near the end. We're going after CHR,
AC, and hip AC and we know it’s going
to be an uphill struggle but it’s going
to hit a nerve,” says Azzoli. “What we
felt was we had to get the right song
that wasn’t an obvious song, one that
might need a little bit of work to get on
the radio.”

“This single is metaphorical in a way
to the whole point of the record,” says
Borman. “First, she co-wrote it. Sec-
ondly, it's a different approach from
Alannah than one would expect: One
would expect an artist that had her
kind of success to duplicate what they

Bad taste has

a new name. ‘S8

Aher they mode Green Jelld, they
really broke the mold.

Thonk God.

Not confent to make music thot evokes
fingernails across a chalkboard, the 15 ar so
members of Green Jell5 also dress up like
pumpkins, cows, furds, ond the Flintstones,
and cavort like bady-function-fixated skate-
boord haoligans let loose on the set of o
movie about o (bad) acid trip.

Why have we released Cereal Killeron  or whet?

video only? Becouse we con
no more imagine the Jell3"s
music without the accom-
panying visuals than the
mumps without painful
glondulor swelling.
Billboard warns that Green
Jell “exceeds one’s most dis-
gusting expectations.” Are cal-
lege students sure o love them, ¥

mEHIEHIHIHHEHI

We have no shame.

had done in the past, to give everyone
the obvious. However, Alannah has a
strong vision of what she’s got to offer.
It’s not about being obvious.”

In the first four months following
the album’s release, Atlantic—collabo-
rating with the outside publicity com-
pany Levine-Schneider—will heavily
promote Myles to television and main-
stream press. “She’s provocative and
does good interviews,” says Azzoli.

Tour plans are also being readied for
next year. “We have the luxury to es-
tablish the album [this fall] and tour
North America the beginning of next
year,” says Borman. “We intend to
start in the late spring in Canada and
then tour the entire world.

“At this point, with the imaging we
want to do and the statement we want
to make, we’d like Alannah to headline
or co-headline in the States,” he contin-
ues. “What we don’t want to do is to
send her out to buildings that are be-
vond our reach as a headliner. There’s
a really good base for her that we've
now got to stimulate and rekindle.”

REPRINTS

For reprints of
advertisements or articles
appearing n Billboard

(minimum of 100)
call
Lydia Mikulko
212-536-5292

Modern Song Offerings
Are Light On Laugh Tracks

THE LIGHT TOUCH: The pop
song of advocacy and rage is not a
new phenomenon—the Depres-
sion saw to that in theater works
by the likes of Kurt Weill & Paul
Green (“Johnny Johnson”) and
Marc Blitzstein (“The Cradle
Will Rock”).

But there were limitations then
of exposure. Theater then and now
is hardly a vehicle of mass-commu-
nication and the airwaves, movies,
or recordings did not readily wel-
come songs at war with the ills of
society. In general, the flags wa-
ved, love beckoned, and purpose-
fully silly

Andrew, which slammed into
Miami with dire devastation Aug.
24,

In an “Open Letter From
Sandy,” Feldstein, thanking the
trade for its concern and support
over the last six weeks and for its
contributions to an employee relief
fund, notes:

“I guess in the scheme of things,
we were very luecky. In South
Dade, 81,000 residences were to-
tally destroyed or suffered cata-
strophic damage. Of our 211 em-
ployees, only five totally lost their
homes and 100% of their posses-

sions ... An-

novelty songs
provided a
cheerful lift.
Now, re-
cordings,
movies, and
live tours pull

Words &-Musi

other six fa-
milies
sustained
major dam-
age. In some
way, every-
one here has

no punches,
and radio can
ery out, too, although with some
limits on verbal expression.

So activism with wide exposure
has a soapbox in pop music it never
could claim before, capitalizing, of
course, on more aggressive song
styles to carry the message with
conviction.

But why deny pop music the
light touch it's so comfortable
with? There appears to be an im-
balance, a distancing too far from
pop music’s traditional role as a
setting for life’s little pleasures
and conceits, and, at its best, from
its ability to charm and be playful
with the foibles of the day.

Yes, things that go on are not
the stuff of love and laughter. But
isn't it depressing to realize that in
recent years songs that give us a
good laugh and make social com-
mentary at the same time (such as
Frank Zappa’s “Valley Girl,”
Randy Newman’s “Short People,”
and Steve Martin’s “King Tut”)
have been very few and far be-
tween?

THE HEAVY HAND: While Sin-
ead O’Connor meets the chal-
lenge of a crop of standards on her
latest Chrysalis album, “Am I Not
Your Girl?,” her liner notes should
raise an eyebrow or two. Save per-
haps for “Gloomy Sunday” or the
country hit “Success Has Made A
Failure Of Our Home,” her songs
are, on the surface at least, utterly
out of sync with the largely no-
holds-barred statement on child
abuse. Words & Music, as one al-
bum song puts it, is “Bewitched,
Bothered & Bewildered.”

AFTER THE STORM: Sandy
Feldstein, president and CEO of
Miami-based music print giant
CPP-Belwin, has given his cus-
tomers an update on the impact to
employees and the firm's opera-
tion as a result of Hurricane

by Irv Lichtman

been touched
by the devas-
tation of this storm. We are, how-
ever, very thankful that none of
our immediate CPP family was
hurt, although some of our em-
ployees’ family members were,
including loss of life.”

Feldstein goes on the report
that CPP/Belwin’s physical plant
was not affected. “Our building,
equipment, and inventory were
untouched by the storm,” although
Feldstein adds that electricity was
lost for four days, which “put us a
little behind in our shipping ... We
have been working 10-hour days,
six days a week at the office, and
then [we] proceed to restore our
personal lives.”

Feldstein maintains that the
company has caught up and is back
to its normal schedule of shipping
80% of its orders within 24 hours,
and 100% within 48.

“On behalf of all of us, I want to
extend our appreciation for your
tremendous support,” Feldstein
writes.

WORDS ON WORDS: Sheila
Davis, author of the classic song-
writing tome “The Craft Of Lyrie
Writing,” will conduct a weekend
course called “The Songwriters
Idea Workshop” at the Los
Angeles offices of The Songwrit-
ers Guild of America. The work-
shop will take place Nov. 6 and 7.
For more details, call the SGA.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Hal Leonard Publications:

1. Soundtrack, “Beauty And The
Beast”

2. Wynonna Judd, “Wynonna”

3. Lyle Lovett, “Joshua Judges
Ruth”

4. Steve Vai, “Super Rock Guitar-
ist”

5. Wilson Phillips, “Shadows And
Light.”
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First Stretch. Jazz fusion
guitar vet Robben Ford and his
trio, the Blue Line, own the first
charting record for Stretch,
Chick Corea’s new GRP-
distributed label. Bolstered by
sales in the Northeast, South
Central, Mountain, and Pacific
regions, the group's self-titled
album debuts at No. 29 on
Heatseekers in its second
week out.

ON TOP: Although it loses ground on The Billboard 200, Sai
gon Kick continues to rule the Heatseekers roost, logging its
second week at No. 1. However, the big news at the top of the
chart appears to be K.W.S., which is closing in fast. Fueled
largely by MTV play of its title-track clip, “Please Don’t Go,”
the British group sees a 53% gain, which moves it 9-2 on Heat-
seekers and moves it into The Billboard 200
at No. 162.

Also making debuts on The Billboard 200
are Jude Cole (No. 194) and 2 Unlimited

MOUNTAIN

Standard Time. “American
Standard” is the second
Morgan Creek release for
Mary’s Danish, a darling of Los
Angeles-area rock critics. The
band is headed for an Oct. 26
appearance on “The Tonight
Show.” It started a nine-date
“Rock The Vote” tour Oct. 10,
and its pro-vote “Leave It
Alone’ video is running on
MTV's *120 Minutes.”

9, and S.0.B.'s in New York, Nov. 13.

PATH FINDERS: It was an unusual scene Oct. 5 at the
Roxy in Los Angeles. The famed showcase club was populated

REGIONAL HEATSEEKERS #1's

L

(No. 197). A 28% sales boost moves Cole’s
“Start The Car” 12-6 on Heatseekers, while
2 Unlimited’s “Get Ready” holds at No. 7. .
Others seeing significant increase are Curtis
Stigers (20-12 on a 26% gain), Mad Cobra
(26-18 on a 27% increase), and Charles &
Eddie (28-19 on a 29% gain).

FRESH: It has been almost a full year since
Heatseekers debuted in Billboard, and the
chart has never seen a more diverse slate of
new entries than it does this week. Making

[ .. g .
’7,Gm Blossoms, New Miserable Experience

EAST NORTH CENTRAL
Sai_gon Kick, Lizard
N

LA .

/!

WEST NORTH CENTRAL

NORTHEAST
Sugar, Copper Blue

MIDDLE ATLANTIC
_ 2Uniimited, Gef Ready

‘Eyes’ Have It. Elekira has
been working Birmingham,
England, native Ephraim Lewis
since May, but his “Drowning In
Your Eyes” single appears to
be the key to the singer’s
emergence. The track moves
into heavy rotation on VH-1,
and rises 17-14 on Hot Adult
Contemporary, 91-81 on Hot
R&B Singles, and 80-72 on Hot
100 Singles.

with a higher-than-usual number of minors, and at one point,
a large flock of them sat cross-legged before the stage. What
gives?

The object of the young erowd’s attention was Joshua Path,
a 21-year-old singer/songwriter, whose solo debut album,
“Headrush,” is being released this month by Quality. Path ac-
tually looks young for his years, but his
musie and his performance style seem
more mature than his chronological age.
What made Path’s performing poise im-
pressive is that this showcase was only his
13th appearance with a band.

So, where did Path find his following?
Of all places, at Camp Alonim, a Southern
California summer camp where Path was
a counselor for more than one season, and
a songleader for another year. Path’s

n

Saigon Kick, Lizard

g

PACIFIC

SOUTH ATLANTIC
Mad Cobra, Hard To Wet, Easy To Dry
=]

manager, music business attorney Susan
Butler, says he noticed that his own songs
were in some cases eliciting as much re-
sponse as the traditional camp favorites,

debuts are country music’s Radney Foster
and Darryl & Don Ellis (Nos. 16 and 21, re-
spectively); jazz fusion trio Robben Ford &
the Blue Line (No. 29); R&B rookie Trey
Lorenz (No. 30), who was featured on Mar-
iah Carey’s “I'll Be There”; adult-oriented vocalist Ephraim
Lewis (No. 32); and bluegrass stars Alison Krauss & Union
Station (No. 34). Re-entering the list for the ninth time is
Marcia Griffiths’ snake-dance-fed “Carousel” (No. 38).

EXPOSURE: Krauss & Union Station started a Northeast
concert swing Oct. 9 in Northampton, Mass. The schedule in-
cludes stops in five New York cities, along with Somerville,
Mass., Lancaster, Pa., and Pittsburgh ... Utah Saints’ title
track, “Something Good,” has been added at MTV . .. Jazz vo-
calist Kevyn Lettau will do showcases for her “Simple Life”
album in three major markets. The JVC Music artist hits
Slim’s in San Francisco, Nov. 5, the Roxy in Los Angeles, Nov.

L LB O A RD " §

KW, Plegse Dont Go _

4 Y§

SOUTH CENTRAL !
[Confederate Railroad.Confederar_e_ _qulroad |

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MIDDLE ATLANTIC
2 Unlimited, Get Ready
MC Serch, Return Of The Product
Curtis Stigers, Curtis Stigers
Saigon Kick, Lizard
Super Cat. Don Dada
K.W.S., Please Don't Go
TKA, Greatest Hits
The Movement, The Movement
George LaMond, In My Life
Mad Cobra, Hard To Wet Easy To Dry

WEST NORTH CENTRAL
Saigon Kick, Lizard
Jackyl, Jacky!
Confederate Railroad, Conf
Martina McBride. Time Has Come
McBride & The Ride, Sacred Ground
Sugar, Copper Blue
K.W.S., Please Don't Go
Jude Cole, Start The Car
Arc Angels, Arc Angels
10. Techmaster P.E.B.. Bass Computer

Railroad
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and that some of the campers had even
learned the words to his originals.
During his encore at the Roxy show-
case, Path recalled his songleader days,
and that reminiscence prompted his
young fans to sit campfire-style on the
Roxy floor—a scene that stunned the music-industry vets who
were in attendance.

Aside from his young followers, one of the interested by-
standers at the Roxy event was photographer Pamela
Springsteen, sister of rock icon Bruce, who shot the photos
that appear on Path’s album.

Quality hopes an initial blitz at college radio will start the
path that leads Path from local hero to national star. First sin-
gle will be “Girls & Dead People.”

Popular Uprisings is prepared by Geoff Mayfield with assist-
unce from Roger Fitton and Brett Atwood.

CHART

COMPILED FOR WEEK ENDING OCT. 17, 1992 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100
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@ 20 | 52 | CURTIS STIGERS aRisTA 18660* (9.98/13.98) CURTIS STIGERS
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28 | 3 | CHARLES & EDDIE cAPITOL 97150% (6.08/13.98) DUOPHONIC 38 | 27 | 6 | EVERETTE HARP MANHATTAN 96242+CAPITOL (9.98/15.98) EVERETTE HARP
20 | 16 | 19 | MARTINA MCBRIDE Rca 66002+ (9.98/13.98) THE TIME HAS COME 40 | 34 | 34 | CAUSE & EFFECT src 11019200 (9.98/13.98) ANOTHER MINUTE
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Newsmakers

Michael Domemann Honored

LOS ANGELES—BMG chairman/CEO Michael Dornemann was pre-
sented with the Spirit of Life Award by the Music and Entertainment
Industry Chapter of the City of Hope Sept. 17 at the Century Plaza Hotel
here. BMG’s worldwide fund-raising effort for the City of Hope raised
more than $2.5 million, making it one of the most successful campaigns
in the history of the chapter.

Michael Dornemann, right, thanks Arista president Clive
Davis, chairman of the dinner, for his support throughout
the BMG fund-raising campaign.

RCA artist Lisa Stansfield relaxes with label mate Rick
Astley after her performance at the City of Hope event.

e Sl

e

e e

A e

City of Hope president/CEO Dr. Sanford M. Shapero, left, presents Michael
Dornemann with the Spirit of Life Award.

o

BMG Intemational soul/gospel singer Al Green, left, jams
with Arista pop artist Curtis Stigers.

Recording artists Al Green and Lisa Stansfield enjoy the
festivities.

Michael Dornemann, second from right, is congratulated, from left, by RCA
Records president Joe Galante, actress Lisa Hartman, and RCA recording artist
Clint Black.

" Socializing at the City of Hope dinner, from left, are Arista recording artist Barry “Weird Al” Yankovic, left, who records for BMG-

Zoo Entertainment president Lou Maglia chats with R&B Manilow; Michael Dornemann; Arista artist Dionne Warwick; Arista president distributec Scatti Bros., mugs for the camera as actor/
artist Philip Bailey. Clive Davis; and 20th Cantury Fox senior VP Roger Birnbaum. BMG Aricla artist David Hasselhoff looks on.

22 BILLBOARD CCTOBER 17, 1992

www.americanradiohistorv.com


www.americanradiohistory.com

TERRIROSSI'S

RHYTH
SICTION

ALL THIS AND THAT: “Real Love” by Mary J. Blige (Uptown) captures
the top spot on the Hot R&B Singles chart. It has reports from 103 of the
radio panel’s 104 reporters, including 40 that list it at No. 1 on their playlists.
“People Everyday” by Arrested Development (Chrysalis) moves up to No.
3 with reports from 92 stations. It is No. 1 at eight stations, including WGCI
Chicago, WEDR Miami, WVEE Atlanta, and WZAK Cleveland. It ranks No.
1 in sales. Also, it is No. 1 on the R&B Radio Monitor chart with airplay on
60 of the 64 monitored stations, displacing “End Of The Road” by Boyz II
Men (Biv 10) after it held at No. 1 on that chart for 12 weeks.

DANCEHALL MAGIC: “Flex” by Mad Cobra (Columbia) had a great week
with 23 adds. Some of the new listings are logged by KMJM St. Louis; WQMG
Greensboro, N.C.; WWDM Columbia, S.C.; WTLC Indianapolis; and WJLB
Detroit. It has already developed strong playlist positions around the country,
such as No. 6 at WPLZ Richmond, Va.; No. 8 at WDKX Rochester, N.Y.; No.
15 at WOWI Norfolk, Va.; No. 17 at WBLS New York; and No. 22 at WUSL
Philadelphia. “Slow And Sexy” by Shabba Ranks featuring Johnny Gill
(Epic) has another strong week with adds at 15 stations, including WIZF Cin-
cinnati; WIMI Jackson, Miss.; WGCI Chicago; and KQXL Baton Rouge, La.
It has top 20 reports at four stations: WCDX Richmond, Va.; WBSK Norfolk;
XHRM San Diego; and KMJJ Shreveport, La. Look how far R&B radio has
come since 1988 with reggae music. “Tumblin’ Down” by Ziggy Marley & the
Melody Makers (Virgin) did go to No. 1 then, but in a remixed version mated
with the familiar tracks of “Tainted Love” by Soft Cell (Sire). But thanks to
Shabba and daneehall styling, radio now seems to be more open to new sounds.

DOWN MIAMI WAY: Luke Records is on the move and now owns all the
product it previously distributed on the Effect and Nautica Records labels.
The artists involved are Poison Clan, Fresh Kid Ice, Bust Down, and Game,
This week on the singles chart, “Pick It Up” by Hometeam (Luke) gets con-
siderable action, gaining nine stations. Some of the new reporters include
WCKX Columbus, Ohio; WEAS Savannah, Ga.; KTAA Fresno, Calif.; WJTT
Chattanooga, Tenn.; and WQQK Nashville. And, if anybody is looking for Fred
Held, I've found him. He is the new VP of marketing and distribution for Luke.

SOME OF THIS WEEK’S big winners at radio include “Good Enough” by
Bobby Brown (MCA) (58 adds); “Where Do We Go” by Simple Pleasure (Re-
prise) (33); “Goodbye My Love” by Brian McKnight (Mercury) (32); “If 1

Ever Fall In Love” by Shai (MCA); and “It’s Alright” by Classic Example |

(Hollywood Basic), both with 25 adds.

SOUNDSCAN CONVERSION UPDATE: In case you missed last week’s
announcement, the R&B charts will be converted to SoundSean point-of-sale
retail information and BDS airplay data in the Dec. 5 issue. Progress is being
made and many new independent retail outlets are now transmitting their
sales information. Also, we are continuing to identify the proper chain loca-
tions. The next step will be to issue test charts a few weeks prior to conversion.

Tony Dofat Is On The Rise

Producer Has Hot Hand Of Late

NEW YORK—Meet Tony Dofat, up-
and-coming producer. If you haven't
heard of him, you will. The 23-year-old
from Mount Vernon, N.Y., was the ar-
chitect of the remixed version of Mary
J. Blige’s “You
Remind Me” and
also contributed
the insinuating
“What's The 411"
rap track on the
album of the same
name for Uptown.
His remix magic
DOFAT can also be heard
on Father MC’s
“One More Nite,” Jodeci’s “I'm Still
Waiting,” and Keith Sweat’s “Love
You Down.”

Influenced by "70s funk and soul
groups like Parliament, the Commo-
dores, and the Isley Brothers as well
as the bubblegum soul of the Jackson
5, Dofat fashions kick-drum-heavy
hip-hop rhythms that create tension
against mellow R&B grooves. Intro-
duced to Uptown A&R director Puffy
Combs by a former Uptown employee,

Dofat was immediately invited to try
his hand at remixes for Blige. Dofat
credits Combs for helping to develop
his talent and make contacts within
the industry; now offers seem to be
coming “through word of mouth,” he
says. With a Bronx, N.Y., studio he
shares with partner Gregory Trout-
man, the former trumpet player/DJ
lays down tracks for both TD Hype,
his and Troutman’s company, and his
own Tone Capone Productions.

Dofat is currently finishing up work
on new tracks for Queen Latifah,
Heavy D. & the Boyz, Christopher
Williams, and a whole crop of new rap
and R&B acts. Among them: Black
Butterfly for Ruffhouse and Rough
House Survivors on Relativity, both
signed through TD Hype; Back 2 Back
on RCA; Living Proof for MCA; and
Essence on Giant.

“I'm more influenced by R&B, but
hip-hop is my heart,” says the soft-
spoken Dofat, whose name comes from
his Chinese-born father. “I just like to
do something new and different.”

JANINE McADAMS

ONCE IN A WHILE

SOMETHING

it

IIIIM

98486

The first single from her debut album
LOVE FOR THE FUTURE s21s: J
Produced by: Zack Harmon
& Christopher Troy/

For Another Production Company

THIRD

RECORDS Qnoum'C

1997 Alannc Recording Corp. A Time Warner Company
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R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING OCTOBER 17, 1992

TITLE (Publisher — Licensing Org.} Sheet Music Dist. =

12 14-ALL4] (Mike Ten, BMI/Biv Ten, ASCAP/K.Wales, In es a es
ASCAP/MCA, ASCAP)

43 360 DEGREES (RushtownASCAP) ™

95 50/50 LOVE (Music Corp. Of America, BMi/Gasoline Compiled from a national sub-sampie of POS (point of sale) equipped key R&B retail stores which report number
Aliey, BM1/Van Gogh's Ear, BMI/Warner-Tamerlane, of units sold to SoundScan, Inc. The chart is being printed for comparison to the Hot R&B Singles Chart, which
BMI) uses ranked reports of best-selling singles, rather than the unit counts used on this chart. !

70 AFTER HOURS (Island, ASCAP) A ioililll

7 AINT NOBODY LIKE YOU (Virgin, BMI/Buffalo Music —T=Ts —T=TT
Factory, BMI) wiwls Slyl3
P 5 2|0 )
42 IB\I':I"/I’L:&;:&I,’PBI:I)US NOW (Warner-Tamerlane, ; c E TITLE % ;u_: § TITLE
2 ALONE WITH YOU (Al B. Surel, ASCAP/Willaire, | 5 | 5 | ARTIST (LABEL) F | 3 | % | ARTIST LABED
SSCAR/EN April [ASCAR) ) AIN'T NOBODY LIKE YOU

62 ANOTHER CHANCE (Rambush, ASCAP/MCA, ASCAP) * % NO.1 * W 3813615 | R OaARD (AT /REPRISE W) BOR R OW

69 BABY-BABY-BABY (Kear, BMI/Greenskirt, BMI) END OF THE ROAD 11 weeks at No. 1 ‘

sl BAC;(VTO THEBI:;T;IEL (Promuse, BM!/Deep Groove, 1112 govzumen (BIV lO/MOToa’e; )s kst b HE.EEF:JHSE())#EEM/CHAOS/COLUMBIA) A D o L .-A R ?
BMI/Vouges, il S - - S

PEOPLE EVERYDAY LOVIN' YOU ;
g;";:'( PEARL (Street Knowledge, ASCAP/Down Low. | (7)) 2 | 10 | ARRESTED DEVELOPMENT (CHRYSALIS) 40 | 7 | SHANICE (MOTOWN ) The Debut Album
's Musi JUMP AROUND WELCOME TO THE GHETTO Featurin

N E’&ﬁxﬁhﬁl’aﬁf;l“’is?ﬁ}%ﬁé“'Xé"c“;if/'if&m 3|3 [ | ole or e rommy eov) 42 | 15 | Spice 1 rRIAD/UIVE ) - 9 2
BMI/Bust-It, BMI) (D] 8 | 5 | RUMP SHAKER __| 1 | YOU GOTTA BELIEVE Ta ke ir EZ

784 BLUE ANGEL (Gratitude Sky, ASCAP) WRECKX-N-EFFECT (MCA) MARKY MARK (INTERSCOPE/AG ) ser el W BLF 1 A% ¥ e

94 BREAKDOWN (Pac Jam, BMI) WBM EAL LOVE 4 EX GIRL TO THE NEXT GIRL o -

88 BREAKOUT (Lilbert, BMI) o Nl MARY J. BLIGE (UPTOWN/MCA ) A angis GANG STARR (CHRYSALIS/ERG ) co_m mont Sen ‘se 1s

9 CAN YOU HANDLE IT (Trycep, BMI/Willesden, BMI) 6 | 5 | 10| SLOW DANCE (HEY MR. DJ 44132 | 15 | COME & TALK TO ME poised to achieve

81 CLEAN UP MAN (N.The Water, ASCAP) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) JODECI (UPTOWN/MCA ) najfionwide

99 COME OUT AND PLAY (Anutha, BMI/JRR, BMI) ‘ =

" WHAT ABOUT YOUR FRIENDS LOST IN THE STORM cgs .

: gzgﬁvs':"’é“'g’:’&cﬁ‘;”év"éc?& . 9 | 6 | TLC(LAFACE/ARISTA) [35)[ 53 | 2 | Ghilbs ROCK (SELECT/ELEKTRA ) recognifion.

2 00 0 T FAD (R0M SooMERwwG) | | 8 6 |15 BACKTO TUEHOTEL 2 B I e e e —Thegapf ree
BMI/Ensign, BMI/Greenskirt, BMI) CPP N T TATIG = *—g“——- P ) e

49 EVER SO CLEAR (N.The Water, ASCAP, ) H ROLATIVITY

65 EX GIRL TO NEX; GIRf (EiﬂlerADr“, AS)CAP/GifIEd L ADBASURE(WARNERIBROS, ), 55 i1 JODECTURTOWN/MCA) ©I1992 RELATIVEFY RECORDS, INC.

Pearl, ASCAP) 10| 7 {10 | HUMPIN' AROUND 50 | 3 | YEAH, VEAH, YEAR!
THE FINAL FRONTIER (Ruthless Attack, BOBBY BROWN (MCA ) VOICES (200)
ASCAP/Microphone Matia, ASCAP) 11 | 10 | 10 | SHE’S PLAYING HARD TO GET __| | | VF]EVER FALL IN LOVE
FLEX (Aunt Hilda, ASCAP/Zomba, ASCAP/Shad HI-FIVE (JIVE ) SHAI (GASOLINE ALLEY/MCA)
[¢ ! / \ /
Int’l, BMI) 1 WANNA LOVE YOU I'VE BEEN SEARCHIN’
FREE YOUR MIND (Two Tutf-Enuff, BMI/Sony Songs, (A2)] 15 | 11 | JADE (GIANT/REPRISE WARNER BROS. ) 50 147115 4 BYER JONES (ATLANTIC/AG )
EMI/Irving, BM1)|CPF v LOVE SHOULDA BROUGHT YOU

lo g:!ESB ;Cl%!t %huc:u.l;'.mﬂ/wmﬂ rvceTv- BMII/Bla;;I) LINIE B Ep'}n%‘c’(zﬁ/%ﬁnosxcowmam ) (SD] — | 1 | ToNIBRAXTON (LAFACE/ARISTA)

Satin, ig Giant, arner-Tamerlane, B."m d

93 GIVE U MY HEART (FROM BOOMERANG) (Kear, 1411315 ?&?&?&%ﬁ%&?{) 5214313 u’(':sN,\‘sch&AgJI%EA[?(PAnolsc) | {0 [G) FOR WEEK ENDING OCTOBER 17, 1992
BMI/Ensign, BMI/Greenskirt, BMI/Saba Seven, BMI) ki 2 | ALONE WiTH YoU @ SOMEONE TO HOLD
cee 4 62 | 2 | TReY LORENZ n

B {EPIC)

85 GOODBYE MY LOVE (Pri, ASCAP/Let's Have Lunch, LEVINCAMBEE LC(QWEST/WE?)

ASCAP/Rejoice, BMI) FLEX 5 1 | TRIPPIN' UT

55 GOOD ENOUGH (Kear, BMI/Greenskirt, BMI) 20| 6 | mAD coBRa coLumBiA) —i PRINGE MARKIE DEE (COLUMEIA)

52 GROOVIN' IN THE MIDNIGHT (Def Mix, ASCAP/EMI, (i) 18 | 3 | /D DIE WiTHOUT YOU (55| 59 | 3 | WORKTO DO I
BMI/Maxi, BMI/Virgin, ASCAP/Gunsmoke, P.M. DAWN (GEE STREET/LAFACE/ARISTA ) VANESSA WILLIAMS (WING/MERCURY ) .

ASCAP/Pow Wow, ASCAP) , 18| 16 | 11| 360 DEGREES (WHAT GOES ....) 56 | 48 | 15 | GHETTO RED HOT - COMPILED FROM A NATIONAL SAMPLE OF RETAIL

71 HAZY SHADE OF CRIMINAL (Def American, GRAND PUBA (ELEKTRA ) SUPER CAT (COLUMBIA ) - o & AND ONE-STOP SALES REPORTS.
BMI/Bring The Noize, BMI) 1 GOT A LOVE THANG 4 YA! il 2o vl

61 HERE IT COMES (Def Jam, ASCAP/Mind Squad, 19 |19 | 15 | XO R M whveA) (8D} — | | | LoKeY (PERSPECTIVE/AGM) IE| 2L | 2| £5| ML o ocrosRBUnNG LA ARTIST
ASCAP/Totally Mental, ASCAP) BRI O 58 |57 | 10 | BREAKDOWN El

oot s bimng omromt &, | [P | 1| cotoreeaoo cmr/meerse wa LUK QUkE) *x % % NO. 1 * % *

ASCAP) ' ' A GAMES 59 |46 | 5 | HOT SEX (D] 3 | 3 | 9 | 360 DEGREES (WHAT GOES AROUND) & GRAND PUBA

73 HOLD ON GOOD THANG (Luelia ASCAP/D : 714 CHUCKII BOOKER (ATLANTIC/AG ) A TRIBE CALLED QUEST (JIVE ) {C) (M) (T) ELEKTRA 64708 1 week at No. 1
ASCAP ' BABY GOT BACK 60 | 49 | 12 | SEXY MF MIC CHECKA

2 NUMPI)N' AROUND (Kear, BMI/Greenskirt, BMI/MCA, Z |17 |13 | SRWALOT (GEF AMERCAN/REPRISE ) PRINCE & THE NP.G. (PAISLEY PARK/WB) | 2 ! 4 10 | G arco EastwesT se159vac SASTERY
ASCAP/Babby Brown, ASCAP/Stylz, ASCAP) HL SWEET NOVEMBER 61 | 44 | 15 | THEY REMINISCE OVER YOU HERE IT COMES/BACK TO THE GRILL oM

15 | ADORE YOU (FROM MO’ MONEY) (Fiyte Tyme, @ 24| 5 | Trooe (ATLANTIC/AG ) PETE ROCK & C.L. SMOOTH (ELEKTRA ) @ 4 4 8 {C) (M) (T} DEF JAM/CH/AOS 74414/COLUMBIA GISERE
ASCAP/Burbank Plaza, ASCAP/EMI, BMI/Orange Tree, FREE YOUR MIND MY KINDA GIRL EVER SO CLEAR & BUSHWICK BILL
BMI) wBM Mlz|s EN VOGUE (ATCO EASTWEST/AG ) 2 RUDE BOYS (ATLANTIC/AG ) @ 5 7 ’ (M) RAP-A-LOT 53807*/PRIORITY K

44 | COULD USE A LITTLE LOVE (RIGHT NOW) (WB, A RINCE MIC CHECKA PEOPLE EVERYDAY @ ® ARRESTED
:gg:;/ﬂegtage Hill, ASCAP/Zomba, ASCAP/Jo Skin, 31— | 1 | MINAMER trnaﬂ((r:wsm PARK/WB) 6356|111 MICL (ATCO EASTWEST/AG) 9 2 L 8 | (0 cHRvSALS 50357/ERG DEVELOPMENT

WBM
: M SOMETHING HE . .. THE DOO-BOP SONG BLOW YOUR MIND & REDMAN
:\ls)c?\lls) wnleom U PO LBGONEREREIH K Syl )is Sl"v'&%é‘ (IATcsoo ugmesmc) AEE MILES DAVIS (WARNER BROS. ) @ B g 3 (M) (T) RAL/CHAQS 4755*/COLUMBIA .
A NE NITE STA! GIVE U MY HEART EX GIRL TO THE NEXT GIRL & GANG STARR
:ar%))“ MIND (Down Low, BMI/Davone Ravone Lee, | (7){ 29 | 8 | ONENTESTAND | ) 85 | 54 | 14 | B EVFACE/T, BRAXTON (LAFACE/ARISTA ) @D| 7 |05 (€) (T) (X) CHRYSALIS 50405/ERG
IF | EVER FALL IN LOVE (Gasoline Alley, BMI 1 MISSED THE BUS WHERE THEY AT 8 q 6 TOSS IT UP & ZHIGGE

: 1 GOT A THANG 4 YAO ‘(I:e(w ::,:;divey' ASCKP) 39 | 3 | krISKROSS (RUFFHOUSE/COLUMBIA) 68 | 13 | b simi (AvENUE ) (M) (T) POLYDOR 865 861+/PLG

31 | MISSED THE BUS (So So Def, ASCAP/Fergell, (29|38 | 4 | BLOW YOUR D 67163 | 2 | HOOD TOOK ME UNDER @ u|wu|s t?(?fsmg*gf&[g&wm & CHUBB ROCK
BMI/Sunset Plaza, BMI) WBM REDMAN (RAL/CHAOS/COLUMBIA ) COMPTON'S MOST WANTED (ORPHEUS) RUMP SHAKER CKX C

47 I'M OVERJOYED (Gimme 1/2, ASCAP/Leftove: ﬂ) = © WRECKX-N-EFFECT
Soupped, BMI/AT(ergr;eI/VCereck, AS/CAP()W ' 20123 e 35’3«371 '((Pk-égggg '),TON 68 (66| 4 | LADORE Foutn (PERSPECTIVE/AGM ) . Iy 2 | o mwca sazes

19 I'M STILL WAITING (EMI Aprii, ASCAP/Across 110th CLEAN UP MAN & WILLIE D
Street, ASCAP/DeSwing Mab, ';SCAP) ::MM - (3D| 34 | 15 KwasRKhF‘i(gSl{:UFFHOUSE/COLUMBIA) —[! gg%‘ggggf gdggggTH (ELEKTRA) @ S 3 (M) {T) RAP-A-LOT 53806*/PRIORITY

u :;Nras:%o:m |B ;r};zo (Urban Tracks, BMI/Mainlat, 32|26 11| JAALAL oromy |1 | muackeEARL 129 |6 |12 gﬁgﬁ?ﬁ;{ 2 ———————— ® EPMD

90 IT'S ALRIGHT (FROM SOUTH CENTRAL) (Buff Man, ;

e A e S AL WOULD ! LIE TO YOU? 71|45 [ 15 | WISHING ON A STAR 13 | 12| 16 | 5 | AIN'TTOO MUCH WORRIED @ MC BREED
/Screw Box, BMI/Fat Hat, BMI) (3335 (C) (T) WRAP 118/ICHIBAN
CHARLES & EDDIE (CAPITOL) THE COVER GIRLS (EPIC)

82 IT'S MY NATURE (Strange Motel,/Proper ASCAP) WELCOME TO THE GHETTO  SPICE 1

79 I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella, 34128 | 15 | MR. LOVERMAN (72)| 74 | 2 | INSIDE THAT | CRIED 14 110 | 5 14 ||, ()T TRIAD 320850IVE
ey ghappe(lli ASCAP/%W P D;d'b?sw) s e (A5)| 3 | 26 | 3 | LATINLINGO @ CYPRESS HILL

56 I'VE BEEN WATCHIN' (Harrindur, BMI/Joe Public, KICKIN' | IN THE TRUNK o
BMI/Bonedome, BM1/Ensign, BMI) CPP (335 | 7 | KRERY e (I — | 1 | oo swort gve) - e S 5

8 | WANNA LOVE YOU (FROM CLASS ACT) (W8, | COULD USE A LITFTLE LOVE HERE WE GO AGAIN ap)| a | — | 2 @ DIAMOND & THE PSYCOTIC NEUROTICS
ASCAP/Gradington, ASCAP/MCA, ASCAP/Warner- 3|30 | 12| LoD N (CAPITOL) — | 1 | PORTRAIT (CAPITOL ) f;;“: :‘;"': :"EE::';'; 8’:’; I3;4R/ MERCURY e
ASCAP/Music Corp. Of Ameri
Wy Co O nench BD | 57 51 15 | THEXWANTERX o0 ol T DB o rmoniswio
i TRIPPIN’ OUT o

& :K;ICAA’:‘;EB?\ L:;lg;%;)OAVgréA(:/exl‘;kSS:gatASCAP) O Singles with increasing sales. ©® 1992, Billboard/BPt Communications and SoundScan, Inc. 24 = 2 (C) (M) (T) CQLUM;A 74_37P_9R|ECE_MT|EEE &_SOU I CONVENTIOl
WBM ) 27 29 3 LONELY MONDAY MORNING SNOW

53 JUMP AROUND (I-Boy, ASCAP/Soul Assasins, 8 OH MY LOVE (Gamble-Huff, ASCAP) 60 TEAR IT UP (ON OUR WORST BEHAVIOR) (FROM A TGOl A S TWES TR 1e/AG
ASCAP/MCA, ASCAP) ) 22 ONE NITE STAND (EMI April, ASCAP/Across 110th BEBE'S KIDS) (Famous, ASCAP/Big H, 20| 18| 8 | 12 | GHETTO RED HOT # SUPER CAT

2: jﬂ;tz:ilca:zo: (;roloorﬁl./::ﬂvlf Quik ASCAP) Street, ASCAP/Father M.C., ASCAP/WB, ASCAP/Frank ASCAP/Teaspoon, ASCAP/Tunes On The Verge Of (C) (M) (T) COLUMBIA 74391

ohn Barnes 1il, ) Nitty, ASCAP/Joe's Songs, ASCAP) WBM Insanity, ASCAP/So So Def, ASCAP/EMI April, BACK TO THE HOTEL &N
1 :g%ﬂpk‘;l(gkf-ig CAAS:)AP/DM One, ASCAP/Polish, 3 PEOPLE EVERYDAY (EMI Blackwood, BMI/Arrested ASCAP/Ensign, BMI/Suga Wuga, BMI) CPP 21 | 19 | 18 | 15 | &) prorie 5367 ZBEE;
prii, Development, BMI) WBM 28 'TIL YOU COME BACK TO ME (Warner-Tamerlane, HAZY S
:30 gs 2g %OI_SIE?T(NDgctal M‘an’;;-c :r/%n ; 59 PICK IT UP (Zig-Zag-Zig, BMI/Yuddah Saks, BMI/Pac ASCAP/Kings Kid, BMI/Faithful Works, BMI/Mizmo, @ NEW D V| ww E‘e&?fmggx\g JM:';?‘-%%LUMB.A S OBRICIEREN
1 S om Sturges, rysalis, Jam, BMI) WBM BMI/EMI Blackwood, BMI/Steve Harvey, ASCAP)
ASCAP/Warner-Tamerlane, BMI/One Day I'm Going To g7 QUICKIE (P-Blast, ASCAP/Zomba, ASCAP/Doc lce, WeM 3| % Bl e PRk WHEUNPERERE[IND
Make it, BMI) WBM BMI/Willesden, BMI) 76 TOSS IT UP (Salaam Remi,/Zhigge Ears, ASCAP) P | MISSED THE BUS © KRIS KROSS

23 LIFT YOUR HEAD AND SMILE (Sweetness, BMI) 1 REAL LOVE (Music Corp. Of America, BMI/Second 92 TOUCH YOU THERE (Leorose, BMI/Too Smooth, 29 2 IS KR

50 LOST IN THE STORM (ADRA, BMI/Getaloadoffatso, Generation Rooney Tunes, BMI) HL BMI/Armacien, BMI) (€) (T) RUFFHOUSE 74498/COLUMBIA
BMI/Trakmasterz, BM|/Tisaka, ASCAP/MCA, ASCAP) 37 RIGHT HERE (Bam Jams, BMI) 32 TRIPPIN OUT (Flow Tech, BMI/EMI Blackwood, 25 | 15 | 13| 16 | JUMP AROUND A 26 # HOUSE OF PAIN

72 LOVE MAKES THE WORLD GO ROUND (Jago, & RIGHT NOW (Al B. Sure!, ASCAP/Willarie, ASCAP/EMI BMI/Music Corp. Of America, BMI/Second Generation
ASCAP/Polygram, ASCAP) April, ASCAP/Across 110th Street, ASCAP) HL Rooney Tunes, BMI) WBM 2% | 16 | 14 | 12 | JUSLYKE COMPTON © DJ QUIK

36 LOVE SHOULDA BROUGHT YOU HOME (FROM 27 RUMP SHAKER (EMI Apsil, ASCAP/D. Wymn, 45 TRY MY LOVE (Stone Jam, ASCAP/Ness, Nitty & (CHUMIEROFICES 372
BOOMERANG) (Saba Seven, BMI/Kear, BMI/Ensign, ASCAP/Zomba, ASCAP/Abdur Rahman, ASCAP) Capone, ASCAP/WB, ASCAP/African Love, BMI) @ NEW ) 1 BLACK PEARL ¢ YO-YO

. fgﬂvléGsre::;lgmow)(m i 5 SHE'S PLAYING HARD TO GET (Zomba, ASCAP/RHO, 14 WHAT ABOUT YOUR FRIENDS (D.ARP., ASCAP/Diva ‘LCI’\‘I"I";“'T’I:‘Tcl;’AE“;T(;’V_'E:[Z“"‘“”‘G - T e T

y N OVER ackwood, ante’ ASCAP) CPP One, BMI/Pebbitone, ASCAP/ Tizbiz, ASCAP) 28 | » J 20 @ BROTHER KMARKET
7, BMI/EMI Agril, ASCAP) 40 SLOW AND SEXY (Fiyte Tyme, ASCAP/Sony Songs, 87 WHERE DO WE GO (Pleasure, ASCAP) § | ©msect paraveiekiva

64 LOVIN' YOU (?lcknebird, BM[I)/WarnersTarrEerlane, BMI) BMI/Zomba, ASCAP/AuntHilda, ASCAP/Songs Of 75 WHO'S LOVIN' YOU (Jobete, ASCAP) NEW b 1 TRUE FUSCHNICK @ FU-SCHNICKENS

83 MIC CHECKA (Straight Out Da Sewer, ASCAP/EMI PolyGram, BMI/Ixat, BMI) 18 WORK TO DO (Ronnie Runs, ASCAP) (C) (T) (X) JIVE 42079
April, ASCAP/Celiar Addict, ASCAP/Sewar Slang, 16 SLOW DANCE (HEY MR. DJ) (Willesden, BMI/R.Kelly, 98 WOULD | LIE TO YOU? (Virgin, BMI) NEW D 1 HOOD TOOK ME UNDER o COMPTON'S MOST WANTED
ASCAP/EMI Blackwood, BMI/Christopher Charity, BMI/Zomba, ASCAP/310 Jammin’, ASCAP) 17 YEAH, YEAH, YEAH! (Voices, BMI) (C) (T) ORPHELIS 74448/EPIC
BMI/Derek Lynch, BMI) WBM 13 SOMEONE TO HOLD (M Carey, BMI/Sony Songs, 57 YOU CAN MAKE THE STORY RIGHT (Zomba,

86 MONEY CANT BUY YOU LOVE (FROM MO’ MONEY) BMI/WB, ASCAP/Wallyworld, ASCAP) WBM ASCAP/Public Eye, ASCAP/Goodness, ASCAP) () Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association
(Flyte Tyme, ASCAP/Rated RT, ASCAP/Burbank Plaza, 68 STAND BY MY WOMAN (ATV, BMI/Leftover Soupped, 29 YOU ME (Trycep, BMI/Willesden, BMI) of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miltion units.
ASCAP) WBM BMI/Music Corp. Of America, BMI/Welbeck, 81 YOU REMIND ME (FROM STRICTLY BUSINESS) (WB, Catalog no. is for cassette single. *Asterisk indicates catalog number is.for cassette maxi-single; cassette single

35 MY KINDA GIRL (Trycep, BMI/Willesden, BMI) ASCAP/Gimme 1/2, ASCAP/MCA, ASCAP/Baby Ann, ASCAP/Stone Jam, ASCAP/Milteer, ASCAP) WBM unavailable. {C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

43 MY NAME IS PRINCE (NPG, ASCAP) ASCAP/Nu Zulu, BM1) 78 YOU TURN MY LIFE AROUND (We Fly, BMI) (T) Viny! maxi-single availability. (X) CD maxi-single avaifability. © 1992, Billboard/BPI Communications.

58 NO RHYME, NO REASON (Mycenae, ASCAP) 6 SWEET NOVEMBER (Kear, BMI)
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pRAANA VY

; : | \ 2atG "t!g =¥
\ W | LUKE-SOLO-—LP cat # XR1i8 POISON CLAN_LP cat. # E3006
featuring the hits—| Wanna Rock—GR453 single— Shake Whatcha Mama Gave Ya—E729
Breakdown—GR452 Action—E732
\‘ @'4 £

N (I | APOI 7 4 T
. b EXRLICHY LYRICY ] _ A % ot
FRESH KID ICE—LP cat # E-3007 HOME TEAM_(p cat # XRi20

Freak 'Em Down—E730 single—Pick it Up—# G454

INDEPENDENT

' BEST OF
' 0 LIVE

Coming Soon
THE NEW LP

7 & &
DISCO RICK & THE WOLF PACK
—Back From Hell XR121

single—Wiggle Wiggle—GR455

COMING SOON!
PROFESSOR GRIFF

DISTURB N
THA PEACE

) CAT # XR124
single: Sista Sista GR456

L LUKE RECORDS
8400 NE 2nd AVE.
¥ MIAMI, FLORIDA 33138
(305) 757-1969 ¢ FAX (305) 757-3456
For Fan Club Information call 1-800-966 LUKE
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[ ]
BI I I m rd I “ I H&B AlB u Ms COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING OCT. 17, 1992 AND ONE-STOP SALES REPORTS.

CHARLIE WILSON BON AMI 10587*/MCA (9.98/15.98) YOU TURN MY LIFE AROUND 42
=z
5. =] 51 46 41 50 GERALD LEVERT @ ATCO EASTWEST 91777+/AG (10.98/15.98) PRIVATE LINE 1
x x | 2 a4 =
- =
20 2w 33| €| ARTIST TITLE | 58 52 | 59 | 65 6 | ART PORTER VERVE FORECAST 511877*/VERVE (9.98 EQ/13.98) POCKET CITY | 52
=2 | 32|~ | 25| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR FQUIVALENT FOR CASSETTE/CD) oa
x %% NO. 1 % % % 53 8 | 6l 21 | TYRONE DAVIS ICHIBAN 1135+ (9.98/15.98) SOMETHING'S MIGHTY WRONG 53
1 1 1 10 MARY J. BLIGE A UPTOWN 10681+/MCA (9.98/15.98) IweeksatNo. 1 WHAT'S THE 4117 1 54 49 40 15 AL JARREAU REPRISE 26849*/WARNER BROS. (10.98/15.98) HEAVEN AND EARTH 30
2 | 2 | 2 | 14 | SOUNDTRACK A LAFACE 26006%ARISTA (10.98/15.98) BOOMERANG | 1 G5 | 66 | 68 | 4 | 2iGGE rouroon 132416 9m1308 ZHIGGE | 95
3 3 3 5 BOBEY BROWN MCA 10417 (10.98/15.98) T 3 56 51 47 35 | SIR MIX-A-LOT A DEF AMERICAN/REPRISE 26765WARNER BROS. (9.98/15.98) MACK DADDY 19
1 1 1 27 é‘,?&‘éfﬁg?l',?z%‘f/ﬁk%'@g 9A8) 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . 4 @ NEW ) 1 BUSHWICK BILL RAP-A-LOT 57189*/PRIORITY {3.98/15.98) LITTLE BIG MAN 57
5 6 7 36 ﬁv EK‘lell‘_tlé\gr‘s{‘nglszl?|3.|€§:8ANNOUNCEMENT [] BORN INTO THE '90'S 3 58 | 53 | 58 | 54 | CYPRESS HILL ® RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
.@ 65 79 4 FRESH KID ICE LUKE 3007+ (9.98/15.98) FRESH KID ICE IS THE CHINAMAN 59
6 7 5 31 TLC A LAFACE 26003*/ARISTA (9.98/13.98) OOO000HHH...ON THE TLC TIP 3
60 52 42 17 MEN AT LARGE ATCO EASTWEST 92159%/AG (9,98/13.98) MEN AT LARGE 24
1 5 6 10 EPMD RAUCHAOS 52848/COLUMBIA (10,98 EQ/15.98) BUSINESS NEVER PERSONAL 5
3 9 | 10 | 8 | FREDDIE JACKSON capitoL 96859° (10.98/15.98) TIME FOR LOVE | 8 61 | 63 | 62 | 9 | TOTALLY INSANE IN-AMINUTE 700" (9.98/14.98) DIRECT FROM THE BACKSTREET | 61
9 10 9 | 28 | ENVOGUE A ATCO EASTWEST 92121*/AG (10 98/15.98) FUNKY DIVAS 1 62 | 56 | 44 | 20 | XCLAN POLYDOR 513225%PLG (9.98 EQ/I3.98) xopus | 11
10 8 8 15 | SOUNDTRACK A PERSPECTIVE 1004*/A&M (10.98/15.98) MO’ MONEY 2 63 | 60 | 53 | 22 | MC BREED wRAP B109v/CHIBAN (9.98/15.98) 208BELOW | 40
; 64 | 57 | 46 | 22 | LIONEL RICHIE @ MOTOWN 6338 (10.98/15 98) BACK TO FRONT l
@ 13 17 8 HI-FIVE JIVE 41474 (10.98/15.98) KEEP IT GOIN' ON 11
65 64 66 34 | LUKE LUKE 118 (10.98/15.98) | GOT SHIT ON MY MIND 20
12 12 15 9 EAST COAST FAMILY Biv 10 6352*/MOTOWN (9.98/13.98) EAST COAST FAMILY VOLUME ONE 12
NEWD | 1 | SHABBA RANKS epic 52464 (9.98 £/13.98) X-TRANAKED | 66
13 11 11 27 | KRIS KROSS A 3 RUFFHOUSE 48710*/COLUMBIA (10.98 FQ/15,98) TOTALLY KROSSED OUT 1 = % o " " 1
MICHAEL JACKSON A 4 EPIC 45400 (10.98 EQ/15.98} DANGEROUS
17 | 20 | 6 | AFTER7 viroin 86349" (9.98/13.98) TAKIN' MY TIME izll o | 5t | 6 [ 5 | TEANNeWRERAE T v 1 T8
15 14 12 12 | TOO SHORT @ JivE 41467 (10.98/15.98) SHORTY THE PIMP . .
69 69 70 58 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 FQ/15.98) THE COMFORT ZONE 1
26 | 50 | 3 | PUBLIC ENEMY DEF Jav 53014/C0LUMBIA (10.98 EQ/15.58) GREATEST MISSES | 16 0 Lo T 131 T voscmuoxens PR ————
- JIVE 41472 (9 98/13.98) U.- !
17 15 14 24 | SPICE 1 TRIAD 41481*/JIVE (9.98/13.98) SPICE 1 14 @
2 | — 2 EVERETTE HARP MANHATTAN 96242*/CAPITOL (9. .98) VERETTE 1
18 16 13 26 | DAS EFX @ ATCO EASTWEST 91827*/AG (9.98/13 98) DEAD SERIOUS 1 @ d HA SR EXER ERE 7
80 85 4 DON-E GEE STREET/ISLAND 512725%/PLG (9.98/13.98) UNBREAKABLE 72
19 18 18 | 69 | JODECIA 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 R
13 62 54 10 | THIRD WORLD MERCURY 510279 (9.98 EQ/13.98) COMMITTED 51
20 19 16 11 DJ QUIK PROFILE 1430* (10.98/15.98) WAY 2 FONKY 13
4 73| 67 26 | THE COLLEGE BOYZ VIRGIN 86225 (9.98/13.98) RADIO FUSION RADIO 25
@ 45 1 — 2 AL B. SURE! WARNER BROS. 26973* (10.98/15.98) SEXY VERSUS 21 @ e % 5 T ——————— 6ol 75
22 20 21 13 | BRIAN MCKNIGHT MERCURY 848605 (9 98 £Q/13.98) BRIAN MCKNIGHT 20 7 7 7 R e T p—— G T Lo )
6l | — | 2 | DALENCHMOB . GUERILLAS IN THA MIST | 23 .
@ STREET KNOWLEDGE/ATCO EASTWEST 92206+/AG (9.98/13.98) (AD| NEWP | 1 | COMPTON'S MOST WANTED ORPHEUS 52984+/EPIC (9,98 EQ/13.98) MUSIC TO DRIVEBY | 77
2 24 25 11 LORENZO ALPHA INTERNATIONAL 781000*/PLG (9.98 FQ/13.98) LORENZO 24 %9 ] — 5 Ty el 78
. 98/15. DEEPA 21 —
25 | 23 [ 26 | 18 | TROOP aTLANTIC 82393+/4G (10.98/15.98) NEWD | | | LITTLE MILTON MALACO 7465 (0.98/16.98) STRUGGLIN' LADY | 79
26 27 30 46 TEVIN CAMPBELL @ QWEST 26291 */WARNER BROS. (9.98/15.98) T.EV.IN. 5 80 77 73 6 CUI\BS\E,{(I;EIC{;RJER o HAVE YOU MET CLARENCE CARTER.. YET? 73
ICH *(9.98/15.98 el
@ 50 | 96 3 MIKI HOWARD GIANT/REPRISE 24452 */WARNER BROS. (9.98/15,98) FEMME FATALE 27
28 | 21 | 2 | 7 | PEIEROCK & CL SMOOTH MECCA AND THE SOUL BROTHER | 7 81 | 72 | 60 | 46 | LISA STANSFIELD @ ARISTA 18679" (10.98/15.98) REALLOVE | 6
— 2 ND FACE 26004*/AR 98/13.98
29 | 22 | 23 | 10 | HOUSE OF PAIN Tommy BoY 1056 (10.98/15.98) HOUSE OF PAIN | 19 LA B 7] HIGHLAND PLACE MOBSTERS LAFACE 26004+ARISTA (9.98/13.98) 1746DCGA30035 | 72
N . (9.98/15.98 I
30 30 35 4 CHUBB ROCK SELECT 61299%/FLEKTRA (9.98/15.98) | GOTTA GET MINE YO! 30 83 7 78 7 CRIMINACINATIONINAS X7 074/ CHIBANIGB/1 S 58) RODECHNITELLIO0D 7
5 94 95 3 BOBBY CALDWELL SiN-DROME 8893 (9.98/15.98) STUCK ON YOU 84
£l J 4l & CECE PENISTON @ nat 5381 (9.98/13.99 FINALLY 91 93 11 HO FRAT HO! BUST IT 95384* (9,98/13.98) HO FRAT HO! 63
@ 41 | & 3 WILLIE D RAP-A-LOT 57188/PRIORITY (9.98/15.98) I'M GOIN' OUT LIKA SOLDIER 32 86 | 79 | 77 | 25 | POISON CLAN LOKE 3006 591508 POISONOUS MENTALTY | 62
@ 36 | 37 5 MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9,98 EQ/15.98) RETURN OF THE PRODUCT 33 NEWD 1 T e BROA‘DWAV '444047 SUAND (9,98 E215.98 ANTIDOTE P
H : I !
(39 1 MAD COBRA COLUMBIA 52751 (9.98 EQ/13.98) HARD TO WET, EASY TO DRY 34
@) 39 | 51| 4 ¢ i 88 | 82 | 74 | 23 | BROTHERHOOD CREED GASOLINE ALLEY 10574/MCA (998&/15.98)  BROTHERHOOD CREED | 29
/|29 | 32 15 | N2DEEP PROFILE 1427+ (39.98/14.98) BACK TO THE HOTEL 29 89 | 85 | 8 R Ty y— INTRODUCTION =
36 25 19 14 MC REN A RUTHLESS 53802/PRIORITY (6.98/9.98) KIZZ MY BLACK AZZ 10 90 7 55 R T T ————————— R 9
37 3 | 33 10 | RUDE BOYS ATLANTIC 82401+/AG (9.98/15.98) RUDE HOUSE 33 AR R .
J FURY ON TOP 9011 (9.98/15.98) FURIOUS BASS
38 34 34 6 FATHER M.C. UPTOWN 10542/MCA (9.98/15.98) CLOSE TO YOU 34
= 5 = 20 c DON DADA " 92 89 84 45 | KEITH SWEAT A ELEKTRA 61216* (10.98/15.98) KEEP IT COMIN' 1
SUPER CAT COLUMBIA 52435 (9.98 EQ/13.98)
7 ” 2 > HE WOMAN 1 AV 9 93 81 56 18 MARIAH CAREY A COLUMBIA 52758+ {7.98 EQ/9.98) MTV UNPLUGGED EP 16
CHAKA KHAN WARNER BROS. 26296* (10.98/15,98) THE WOMA
94 68 64 21 GROVER WASHINGTON, JR. COLUMBIA 48530 (10.98 EQ/15.98) NEXT EXIT 26
43 57 11 DAVID BLACK BUST IT 98015* (9.98/13.98) LOVIN' AIN'T EASY 41 95 84 81 32 | JOE PUBLIC coLumBia 48628~ (9.98 c13.98) e 23
42 | 32 | 28 | 12 | MILES DAVIS WARNER BROS. 26938* (10.98/15.98) DOO-BOP | 28 9% | 87 | 76 11 | ME PHI ME rca 61036 (9 98/13.98 o 71
43 | 40 | 36 | 13 | NAJEE emi 99400/ERG (1098/15.98) o GO 7 97 | 93 | 92 | 14 | DENISE LASALLE maLACO 7464 (9.98/15.98) LOVE ME RIGHT | 73
4 28 24 11 SHABBA RANKS EPIC 52443 (9,98 £Q/13.98) ROUGH & READY-VOL.1 24 JOHNNIE TAYLOR
NEW [ | e A THE BEST OF JOHNNIE TAYLOR...ON MALACOVOL. 1 | 98
45 | 38 | 31 | 15 | ERIC B. & RAKIM MCA 10594 (9.98/15.98) DON'T SWEAT THE TECHNIQUE 9 9 | 781 59 | 13 JHFEN'&LSJOE"Z%&%E%% FEIgUé?ING RONALD ISLEY TG
46 44 39 22 | GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 14 100 | 88 % 6 | SHANICE ® Morown saf(g o819 INNER CHILD 13
0 | — 2 CHUCKII BOOKER ATLANTIC 82410%/AG (9.98/15.98) NIICE N* WIILD 47 ) :
Albums with the greatest sales gains this week. @ Recording (ndustry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
43 47 8 8 QUAD FORCE ATTITUDE 14002* (9.98/14.98) FEEL THE REAL BASS 4 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette
. and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ,
48 48 8 o GLENN JONES ATLANTIC 82352+/AC (10.98/15.98) REREyICOlCE 2 and all other CDs, are equivaient prices, which are projected from wholesale prices. ©® 1992, Billboard/BPI Communications.

IF YOU SELL TO OR SERVICE
RECORD RETAILERS—READ THIS!

Billboard’s 1992 RECORD RETAILING DIRECTORY is here! This year's edition has over
7,000 completely updated record retailing and chain headquarter listings—including phone

numbers, fax numbers, store buyers, store planners and lots more!
To order your copy call 1-800-344-7119 or 1-908-363-4156.
Or send check or money order for $99 plus $3 shipping ($8 for international orders) to

Billboard Directories « P.O. Box 2016 - Lakewood, NJ 08701
NY, NJ, CA, TN, MA, IL & DC residents please add applicable sales tax

Order bulk copies for your entire sales staff—Call for special rates!
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R&B

Ron C. Is Back
With A New
Profile Album

M BY HAVELOCK NELSON

NEW YORK—Having served 24
months on a drug-related charge,
Profile artist Ron C.’s second album,
“Back On The Street,” refers to more
than the return of the product. “It’s
also sayin’ I'm back in circulation, and
that I'm back makin’ straight street
records,” he says.

The title, which has since logged 11
weeks on the Top R&B Albums chart,
contains many lyrics that will no
doubt fuel the gender war. But Ron
C. also drops a few bold lines about
his stay in the slammer. “It definitely
ain’t no place to be,” he says.

According to Profile president
Corey Robbins, “Back On The
Street” is selling well in Southern and
Southwestern cities despite the fact
that a promotional clip for first single
“Mary Had A Pimp” (whose hook
samples Rick James) got rejected by
the national outlets and the album has
been sliding down the albums chart.

Ron C. says James was approached
about making a cameo in the clip, but
that the singer decided not to appear
at the last minute. “Everybody
would’ve been playing the video if
[James] had been in it,” suggests the
rapper.

His minimalist bass beats and
monotone vocals that recall Too Short
came to the attention of Profile after
the major indie got wind of the local
success he had with the EP “Trend-
setter,” which appeared on his own
Mack Time Records and sold 9,000
units. His Profile debut, “C-Ya,” has
sold steadily since its release in 1990.
Its total sales to date have reached
the 200,000-unit mark. “It turned out
to be more successful than I thought,”
says Robbins. “Ron couldn’t appear
in the video we had done, and he
couldn’t do interviews because he got
locked up the week before the album
came out.”

The album should receive a shot in
the arm with the Nov. 9 release of
Ron C.’s next single, “Funky Lyrics
2,” preceded by a promotional clip di-
rected by Cameron Casey for his In-
dustry Pictures. Meanwhile, Ron C. is
on tour with Too Short.

REPRINTS |

For reprints of |
advertisements or articles|{| |
appearing in Billboard I

(mintmum of 100)

call
Lydia Mikulko
212-536-5292

Billboard.

FOR WEEK ENDING OCTOBER 17, 1992

R&B Radio Monitor.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 64 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the Hot R&B
Singles chart, which uses playlists, rather than monitored airplay.

AHEE AEE
|2 |a 2/ 2lw
o5 § TITLE of|&| TITLE
E | S| 2 | ARTIST (LABEL) I || % | armst@asey
SOMEONE TO HOLD
* % NO.1 * % 3813616 | N ez er)
PEOPLE EVERYDAY 1 week at No. 1 1 GOT A THANG 4 YA!
(D] 2 |11 | asresten pevetorment mwsatis) | (3] 40 | 6 | | SoT ATHANG dYALM)
END OF THE ROAD 1| WANT TO LOVE YOU DOWN
Z |1 |18 R i i sommoTOWN) 61 | 2 | GEiTH SWEAT (ELEKTRA)
SLOW DANCE (HEY MR.DJ HERE WE GO AGAIN!
(3] 5 | 15 | R KELLY & PUBLIC ANNOUNCEMENT (IIVE ) 48 | 3 | PORTRAIT (CAPITOL )
REAL LOVE GROOVIN' IN THE MIDNIGHT
813 [12] REAY - OGE werown/McA) — | 1| MAXIPRIEST (CHARISMA)
S | 4 |12 | SHE'S PLAYING HARD TO GET 43 |38 | 10 | I'D DIE WITHOUT YOU
HLFIVE (JIVE ) P.M. DAWN (GEE STREET/LAFACE/ARISTA )
ALONE WITH YOU WISHING ON A STAR
66 |15 ] N CamPBELL dowesT/we) 90 [ 15 | THE COVER GIRLS (EPIC)
8|7 WHAT ABOUT YOUR FRIENDS 45 | 43 | 14 | JUMP AROUND
TLC (LAFACE/ARISTA ) HOUSE OF PAIN (TOMMY BOY )
BABY-BABY-BABY LOVE'S TAKEN OVER
8|7 |0 B e asth) 57 | 3 | CHANTE MOORE (SILAS/MCA )
(Dl 13|10 LOVE SHOULDA BROUGHT YOU ... 47 (46| 5 | YOUME
TONI BRAXTON (LAFACE/ARISTA ) MEN AT LARGE (ATCO EASTWEST )
HUMPIN’ FREE YOUR MIND
109 11| HoMP BRoev'}v?ggAD) 54 | 5 | ENVOGUE (ATCO EASTWEST)
KEEP ON WALKIN' 4 10 | ONE NITE STAND
1110 [ 23 | KR N sToN (g 913910 | R me pTOWN/MCA )
RIGHT NOW YEAH, YEAH, YEAH!
@ 16| 9 AL B. SURE! (WARNER BROS. ) Rk VOICES (200)
13 /14 | 10 | SWEET NOVEMBER 51|44 |12 | 1-4-ALL-4-1
TROOP (ATLANTIC ) EAST COAST FAMILY (BIV 10/MOTOWN )
I'VE BEEN SEARCHIN' 'TIL YOU COME BACK TO ME
18 | 20 | GLENN JONES (ATLANTIC ) (52)[ 55 | 5 | RACHELLE FERRELL (MANHATTAN)
15 [ 17 115 | 1 WANNA LOVE YOU 53 |52 [ 3 | LIFT YOUR HEAD AND SMILE
JADE (GIANT/REPRISE ) SPECIAL GENERATION (BUST IT )
16 | 11 | 16 | GIVE U MY HEART 54 |53 | 4 | | MISSED THE BUS
BABYFACE/T. BRAXTON (LAFACE/ARISTA ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
2105 GAMES 55 | 56 | 18 | WHEN YOU'VE BEEN BLESSED
D CHUCKII BOOKER (ATLANTIC ) PATTI LABELLE (MCA )
MY KINDA GIRL LOST IN THE STORM
18 12 | 14| e aeANTIC) %6 (51] 3 | T ROt Gsteeen)
211 1 COULD USE A LITTLE LOVE ... 57 | 41 | 12 | CROSSOVER
FREDDIE JACKSON (CAPITOL ) EPMD (RAL/CHAOS )
MONEY CAN'T BUY YOU LOVE RIGHT HERE
B 15|16 | O VAT (rERaPeCTVE AaM ) 64| 2 | swy(rca)
AIN'T NOBODY LIKE YOU MY NAME IS PRINCE
(ZD[ 24 | 9 | MK HOWARD (GIANT/REPRISE ) 60 | 2 | PRINCE & THE N.P.G. (PAISLEY PARK/WB )
@ 35| 2 SLOW AND SEXY 50) 68 | 2 I'M OVERJOYED
SHABBA RANKS (EPIC ) NONA GAYE (THIRD STONE/ATLANTIC )
@ 2115 YOU CAN MAKE THE STORY RIGHT 61 | 49 | 18 | FOREVER IN YOUR EYES
CHAKA KHAN (WARNER BRO! MINT CONDITION (PERSPECTIVE/A&M )
IF | EVER FALL IN LOVE ALL I SEE
45 | 2 | SHAI(GASOLINE ALLEY/MCA ) (8] — | 1 | CHRISTOPHER WILLIAMS (UPTOWN/MCA)
KICKIN' IT 360 DEGREES (WHAT GOES...
5|22 | 10| JERIN Vinain) 6362 | 6 | B oot (ELeRTRR) ;
26 (25| 7 | WORK TO DO 64|59 | 15 | THROUGH THE TEARS
VANESSA WILLIAMS (WING/MERCURY ) MELI'SA MORGAN (PENDULUM/ELEKTRA )
27126 | 9 | 1 ADORE YOU 65 | 58 | 15 | THE WAY LOVE GOES
CARON WHEELER (PERSPECTIVE ) BRIAN MCKNIGHT (MERCURY )
RUMP SHAKER UICKIE
32 | 6 | WRECKX-N-EFFECT (MCA) 86 67| & | Qi Somce (CAPITOL )
2|27 9 | THEREU GO 67 1 65| 3 | AINT NO STOPPIN' US NOW
JOHNNY GILL (LAFACE/ARISTA ) MIKE DAVIS (JIVE )
GOOD ENOUGH TRIPPIN OUT
(3] 47 | 5 | gosBY BrOWN (MCA) 72 | 2 | pRINCE MARKIE DEE (COLUMBIA )
"M STILL WAITING NEVER SATISFIED
(28112 M Towncs ) 73 | 19 | GOOD 2 GO (GIANT/REPRISE )
32|31 | 10 | CAN YOU HANDLE IT 70 | 66 | 2 | STRAIGHTEN IT OUT
GERALD LEVERT (ATCO EASTWEST ) PETE ROCK & C.L. SMOOTH (ELEKTRA )
(3| 3 | 7 | INSIDE THAT | CRIED |1 | BLOW YOUR MIND
CECE PENISTON (ABM ) REDMAN (RAL/CHAOS )
BABY I'M FOR REAL CLEAN UP MAN
313315 | AR o (D] — | 1 | Wikt 0 RAPALOT/PRIORITY )
YESTERDAY COMMITTED
58 DAY coEasTwesT) B |75 | 13 | GO woro MercuRY)
FLEX BACK TO THE HOTEL
(38)] 37 | 4 | Wb cosra coLUMBIA) 74169 | 9 | e ooy
37|30 | 5 | SOMETHING iIN COMMON 55| __ | 20 | THEY WANT EFX
BOBBY BROWN (MCA ) DAS EFX (ATCO EASTWEST )

(O Tracks moving up the chart with airplay gains. © 1992, Bitlboard/BP! Communications.

R&B RADIO RECURRENT MONITOR

1 |—]| 1 | YOU REMIND ME 14 | 15 | 15 | DON'T BE AFRAID
MARY J. BLIGE (UPTOWN/MCA ) AARON HALL (SOUL/MCA )
2| 1|2 | COME&TALK TO ME 15— 1 | I'LL BE THERE
JODECI (UPTOWN/MCA ) MARIAH CAREY (COLUMBIA )
3 | 2 | 2 | THE BEST THINGS IN LIFE ARE FREE 16 |14 | 7 O0L ME
L. VANDROSS/J. JACKSON (PERSPECTIVE ) GERALD LEVERT (ATCO EASTWEST )
4 | 3|2 | MR. LOVERMAN 17 | 13 | 15 | KEEP IT COMIN’
SHABBA RANKS (EPIC ) KEITH SWEAT (ELEKTRA )
MY LOVIN' (YOU'RE NEVER... PLEASE DON'T GO
R EN VOGUE (ATCO EASTWEST ) ) e BOYZ Il MEN (MOTOWN )
6 | 4 | 5 | GIVING HIM SOMETHING HE ... 19 | 18 | 15 | BREAKIN' MY HEART
EN VOGUE (ATCO EASTWEST ) MINT CONDITION (PERSPECTIVE/A&M )
7 | 6|7 | HONEY LOVE 20 | 19 | 15 | HERE | GO AGAIN
R, KELLY & PUBLIC ANNOUNCEMENT (JIVE ) GLENN JONES (ATLANTIC )
8 | 7 | 3 | TENNESSEE 21 (20 | 3 | SILENT PRAYER
ARRESTED DEVELOPMENT (CHRYSALIS ) SHANICE (MOTOWN )
GOODBYE JUMP
9[9]8 TEVIN CAMPBELL (QWEST/WB ) I KRIS KROSS (RUFFHOUSE/COLUMBIA )
10 8 | 9 | LOVE YOU ALL MY LIFETIME 23|21 |15 ITS O.K.
CHAKA KHAN (WARNER BROS. ) BEBE & CECE WINANS (CAPITOL )
11 |12 | 15 | REMEMBER THE TIME 24 | — | 12 | LIVE AND LEARN
MICHAEL JACKSON (EPIC ) JOE PUBLIC (COLUMBIA )
12 [ 11 | 15 | BABY HOLD ON TO ME 25 | — | 12 | SAVE THE BEST FOR LAST
GERALD LEVERT (ATCO EASTWEST ) VANESSA WILLIAMS (WING/MERCURY )
13110 | 15 | | LOVE YOUR SMILE Recurrents are tities which have appeared on the Monitor
SHANICE (MOTOWN ) for 20 weeks and have dropped below the top 20.
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Dance

ARTISTS & MUSIC

One More From Adeva; Future Sounds Now On Virgin

TURNTABLE TREATS: Fierce rul-
ing Adeva’s recording contract with
Cooltempo (U.K.) may be history, but
that does not mean the label cannot (or
will not) dip into her most recent al-
bum, “Love Or Lust,” for yet one more
single. “I'm The One For You” shows
her in fine vocal form, strutting down
a bright garage/house path with signa-
ture ease. Roger S. delivers three mus-
cular mixes that are heavy on hard
beats and muted horns. More compel-
ling, though a little less programmable,
is the smooth, soulful original version
by the Smack Productions posse.
Snatch this one on import, since it
seems highly unlikely that Capitol will
be releasing it domestically.

Several months back, we noted the
club potential of “Love Can Move
Mountains” (Epie) by pop/AC radio
belter Céline Dion. With the onset of
Tommy Musto’s gorgeous remixes of
the song, we're glad (make that re-
lieved) that we were right. Musto com-
plements Dion’s voice with a spine-
crawling bass line and jazzy keyboard
passages. He also beefs up the song’s
gospel influences, making it a shoo-in
for mainstream and R&B-driven house
sets. Delicious.

By the by, jocks who have refused to
dole out astronomical sums of cash for
the previously import-only (and out-of-
print) “Unison” by Dion will be pleased
to discover the original remix on the
flip side of this 12-inch.

Once again, London-headquartered
Logic Records stands tall among the
current crop of bold and ballsy U.K. in-
dies with a pair of unique and thor-
oughly satisfying tracks.

First up is the unpredictable Blake
Baxter, who continues to whittle away
at the wall dividing house and techno
with “Brothers Gonna Work It Out.” It
is a rich, soulful anthem that gains its
edge from a slicing electro undercur-
rent. A myriad of remixes were de-

signed to click at most club formats.
The best of the batch are the “Blue
Planet” mix, with its deep bass line and
lively percussion, and the sinister
“Black Planet” version, which is ripe
for rave picking. One question: When
can we expect an entire album from
this truly gifted artist?

Next, there's “Why Don’t You Love
Me” by On Vision, an instrumental
that employs a full range of trend-con-
scious sounds. A rapid beat is embel-
lished with hard trance/techno key-
boards, cutting funk guitars, and
rolling piano lines. Also worth a spin is
the tribal and trippy bonus cut, “Tun-
nel Of Hell,” on the flip side. Overall,
a cool package with multiformat ap-
peal.

After winning praise from European
club pundits, the Thompson Twins is-
sue domestic mixes of “Play With Me
(Jane)” (Warner Bros.), a track from
the “Cool World” soundtrack. Thanks
to ethereal vocals by Alannah Currie
and creative postproduction by Sinis-
tra, the track smokes with potential at
both rave and pop/house levels. The
“Full On” version is caustic, and the
“African NCP” mix has a more cu-
shiony bottom and hip tribal chants.
Flip the record over for powerful, pre-
viously unavailable trance mixes of
“The Saint.” Ooooh!

Legendary house music producer
Marshall Jefferson shows he has not
lost any of his bite on “Love Don't Let
Me Down” by Umosia, the first cut
from his recently revived indie, Other
Side Records. Many will be struck by
the overtly retro tone of the song, as
rumbling, discolike congas underscore
a smooth, chant-along chorus. The bass
line, however, is totally modern and
raw enough to work inside a deep-
house setting.

Victor Simonelli continues to grow
as a producer on Upstryd’s rendition of
the Earons’ 1984 nugget, “This Is Our

DANGE
TRAX

by Larry Flick

Land (Land Of Hunger)” (Freeze,
New York). He lays a raw and rigid
house beat beneath the act's smooth
harmonies and toasting, creating an in-
triguing study in contrasts. Todd
Terry contributes the atmospheric
“Terry’s Key” mix, though “Vie's Orig-
inal” version is more solid.

The ever-prolific Prince twirls back
onto the dancefloor with the
fun’n’cheeky “My Name Is Prince”
(Paisley Park). His spills prize-
fighter-like rants and whoops into a
steamy funk broth with eye-winking
abandon. The singer handles remix
chores himself this time—and they’re
actually quite good. The 12-inch mix is
seasoned with techno flavors that seem
a bit out of place given the context of
the song. However, the house and
“Hardcore” throwdown hard are
highly programmable.

At long last, Soundsource (aka
Morgan King and Nick Hook) follows
its 1991 international hit “Take Me
Up” with the equally smoking “One
High” (OM, U.K.), a loop-lined tam-
bourine-shaker that’s tailored to seep
into spine and never let go. Frenetic 4/
4 beats are the fuel for synths that
straddle the stylistic line dividing
techno and hi-NRG, and rousing belted
bits of uncredited diva vocals. A peak-
hour blaster that deserves a domestic
home soon.

On a radically different tip, we direct
your attention to “Rebirth Of Slick
(Cool Like Dat)” by new rap trio Diga-

ble Planets (Pendulum). The track is
a refreshing, down-tempo gem that
blends pure jazz with hip-hop. Lead
lyricist Butterfly is the picture of
street-smoothness, while our fave
member, Mecca The Lady Bug,
makes great strides in proving women
in rap do not need to scream and swag-
ger in order to be tough and assertive.
Mecca never raises her voice, but is al-
ways a commanding figure. Something
to ponder while awaiting this promis-
ing act’s debut album, “Reachin’ (A
New Refutation Of Time & Space).”

TIDS-BEA’I‘S: The oh-so-cool Future
Sounds Of London have inked a deal
with Virgin Records. They're already
in the studio working on tracks for the
next album. In the meantime, FSOL
are about to appear under the guise of
Metropolis for a self-titled 12-inch on
Virgin U.K. dance subsidiary Union
City Recordings. The 10-month-old la-
bel is simmering with a number of
groovy tracks, like “Bad Man” by Ur-
ban Jungle, “Cry Freedom” by Mom-
bassa, and “Is This Love” by Sure Is
Pure. Plans are under way for a compi-
lation album later this year that we
hope will be picked up by Virgin here

.. Salsoul Records has finally issued
its long-touted remix album, “Syn-
ergy.” In addition to Steve “Silk”
Hurley’s take on Aurra'’s “A Little
Love,” highlights include Louie Vega
& Kenny Gonzalez’s version of “Ten
Percent” by Double Exposure, and
Tony Humphries’ interpretation of
“Pressure Point” by Pressure Point.
Check it out ... Glad to report SoHo
Sounds has signed Roc & Kato (aka
New York underground upstarts Ray
Checo and Juan Lemus) to an album
deal. Savvy spinners are hip to their
slammin’ jams “Jungle Love” and
“Shake It.” The set, tentatively titled
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“Live & Direct From The Digital Dun-
geon,” is due out later this season ...
Who says you can’t go home again?
Producer Chris Cox has left the Ra-
zormaid remix service to rejoin Hot
Tracks in Tulsa, Okla. His Hot Tracks
replacement, J. Mark Andrus, is ex-
pected to remain on staff ... Memo to
stateside A&R folks: While digging
through import bins for ideas, do not
miss the debut album by John James,
one of Canada’s best new entries in
some time. His eponymous album on
Attic Records (Toronto) is winning
much-deserved kudos for its unusual
twist of "70s-fashioned funk and '90s
dance/pop. And what a voice!

PARTING GLANCES: The dance
music community is mourning the un-
timely passing of Academy Award-win-
ning composer Paul Jabara, who suc-
cumbed to complications resulting
from AIDS Sept. 30. He was 44 years
old.

The New York native took home the
best-original-song Oscar in 1979 for
“Last Dance,” from the movie “Thank
God It’s Friday,” which was sung by
Donna Summer. The tune was one in
a lengthy list of disco-era classics pen-
ned by Jabara, including “It’s Raining
Men” by the Weather Girls and “No
More Tears,” a duet by Summer and
Barbra Streisand.

As a recording artist in his own
right, Jabara had shining moments
during the underrated “Keeping Time”
album (which featured his own poign-
ant reading of “Last Dance”) and the
wonderfully campy drag-diva epic “De
la Noche.”

Shortly before his death, Jabara was
honored with a tribute during designer
Jean-Paul Gaultier’s AIDS fund-
raiser, which had performances by
Gloria Gaynor, Thelma Houston,
Martha Wash, Evelyn King, and
Patti Austin, who sang one of his last
compositions, “We Can Win.” The song
is a ballad about fighting and surviving
AIDS.

Jabara brought an unpretentious
sense of humor and energy to music
that will not likely be duplicated by
anyone else. His songs helped define a
musical era, and have had immeasura-
ble influence on current music. He will
be sorely missed.

Hot Dance Breakouts
CLUB PLAY

1. CARRY ON MARTHA WASH rca
2. UNDERSTAND THIS GROOVE SOUND
FACTORY rca

3. RISING SUN THE FARM waRNER 8R0S,
4. FIRE THE PRODIGY ELEKTRA

5. FREE YOUR MIND EN VOGUE atco
EASTWEST

MAXI-SINGLES SALES

1. PEACE & LOVE INC. INFORMATION
SOCIETY Tommy BOY
2, S%(L)Egl’ IN THE STORM CHUBB ROCK

3. FIRE/JERICHO THE PRODIGY eLekTRA
4. HERE WE ARE VOYCE aTLANTIC
5. I NEED YOU SPACE MASTER zvx

Breakouts: Tittes with future chart potential,
based on club ptay or sales reported this week.
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Billboard.

FOR WEEK ENDING OCT. 17, 1992

HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
Wl x| g 1= OF DANCE CLUB PLAYLISTS. w28 g e OF RETAIL STORES AND ONE-STOP SALES REPORTS.
28|28 | 2312 TIMLE ARTIST Tu|2w|23|=2F| TITLE ARTIST
FZ2 |32 | Q2| 25| LABEL & NUMBERDISTRIBUTING LABEL F2| 32| NI | TS| (ABEL & NUMBERDISTRIBUTING LABEL
* % x NO.1T * x x x* %% NO. 1T * % »
3 3 7 KEEP IT COMIN' (DANCE TILL YOU CAN'T. . . ) COLUMBIA 74431 1 week at No. 1 @ C+C MUSIC FACTORY 1 1 3 12 THE HITMAN (M) (T) INTERSCOPE 96168/AG 2 weeks at No. 1 @ AB LOGIC
% 4 13 6 HYPNOTIZED GREAT JONES 530 617/ISLAND CLUBLAND FEATURING ZEMYA HAMILTON 2 2 2 7 HUMPIN' AROUND (M) (T) (X) MCA 54343 & BOBBY BROWN
6 14 5 GROOVY BEAT GUERILLA 13865/I.R.S. D.0.P. @ 4 5 9 LS| {(LOVE SEX INTELLIGENCE) (T) (x) EPIC 74401 © THE SHAMEN
4 7 16 5 SAVED MY LIFE EPiC 74410 LIL LOUIS & THE WORLD @ 5 6 11 | RHYTHM IS A DANCER (M) (T) ARISTA 1-2445 & SNAP
@ 14 | 30 4 STINKIN' THINKIN' ELEKTRA 66363 ® HAPPY MONDAYS @ 9 12 5 SAVED MY LIFE (M) (T} EPIC 74410 LIL LOUIS & THE WORLD
6 1 1 8 | THE COLOUR OF LOVE GIANT 40401/WARNER BROS. THE REESE PROJECT/RACHEL KAPP 6 7 8 8 | THE COLOUR OF LOVE (T) (X) GIANT 40401/WARNER BROS. THE REESE PROJECT/RACHEL KAPP
@ 8 11 7 SOMETHING GOOD LONDON 869 843/PLG ® UTAH SAINTS 7 3 1 8 EVERYBODY'’S FREE (TO FEEL GOOD) (T) (x) EPIC 74444 & ROZALLA
8 9 12 7 PEOPLE EVERYDAY CHRYSALIS 19756/ERG ® ARRESTED DEVELOPMENT 8 10 15 5 REAL LOVE (M) (T) (x) UPTOWN 54456/MCA @ MARY J. BLIGE
9 10 18 6 LOOK TO THE FUTURE MUTE 66395/ELEKTRA ® FORTRAN 5 FEATURING LARRY GRAHAM 9 6 7 10 | DISAPPOINTED (M (x) WARNER BROS. 40562 & ELECTRONIC
161 21 5 TAKE A CHANCE ON ME MUTE PROMO/ELEKTRA & ERASURE 11 14 7 FREE LOVE (T) (X) WARNER BROS. 40529 JULIET ROBERTS
11 12 5 9 EVERYBODY'S FREE (TO FEEL GOOD) epiC 74444 & ROZALLA @ 14 18 5 YOU LIED TO ME (M) (T) (X) POLYDOR 863 453/PLG @ CATHY DENNIS
2] 20 28 5 OBSESSION GIANT 40545/WARNER BROS. @ ARMY OF LOVERS @ 19 | 36 4 SESAME'S TREET (M) (T) (X) BIG BEAT/ATLANTIC 10082/AG @ SMART E'S
)R] 31 5 FREE LOVE WARNER BROS, 40529 JULIET ROBERTS @ 15 19 4 WORK TO DO (T) (X) WING 863 54 1/MERCURY @ VANESSA WILLIAMS
14 19 22 6 FUCK YOU SBK 19764/ERG OTTORONGO 14 12 10 9 PEOPLE EVERYDAY (T) CHRYSALIS 19756/ERG @ ARRESTED DEVELOPMENT
15 3 [ g WE CAN MAKE IT RELATIVITY 1131 TRACIE DAVES 15 8 4 16 | JUMP! (M) (T) SUNSHINE 1-2456/ARISTA & THE MOVEMENT
16 15 15 6 HUMPIN’ AROUND MCA 54343 @ BOBBY BROWN 16 17 20 6 HYPNOTIZED (T) (X) GREAT JONES 530 617/ISLAND CLUBLAND FEATURING ZEMYA HAMILTON
17 13 2 11 | MY PEACE OF HEAVEN ATCO EASTWEST 96153/AG TEN CITY 17 13 11 7 KEEP IT COMIN' {DANCE TILL YOU CAN'T. . .) (M) (T) (X) COLUMBIA 74431 @ C+C MUSIC FACTORY
18 | 22 | 24 | 7 | PACIFIC SYMPHONY SONIC 2008/NSTINCT TRANSFORMER 2 18)| 20 | 24 | 4 | PUMP THAT BODY (M) (T) EPIC 74369 STEVIE B
19 | 5 | 4 | 11 | YOU GOTTA BELIEVE (ATOMIC SLIDE) INVASION 36009 FIERCE RULING DIVA 189)| 23 | 37 | 3 | FREEYOUR MIND (M) (T) () ATCO EASTWEST 96128/AG @ EN VOGUE
30 | 47 3 SAMBA FREEZE 50019 HOUSE OF GYPSIES 2 2 | 2 4 REAL COOL WORLD (T} (X) WARNER BROS. 40575 & DAVID BOWIE
* % * POWER PICK* % % -Q-D 24 | 32 | 3 | HEART (m)EPIC 74464 KATHY SLEDGE
@) | 3 | EVAPOR-8 VIRGIN 12599 © ALTERN 8 2 (18 [ 17 7 | ONE NITE STAND (M) (T) (X} UPTOWN 54446/MCA © FATHER M.C.
@ 32 | 45 | 3 | WORK TO DO WING 863 541/MERCURY @ VANESSA WILLIAMS 23 | 16 | 9 | 9 | MY PEACE OF HEAVEN (1) ATCO EASTWEST 96153/4G TEN CITY
@[ 2 | 39 [ 3 | HEARTEpic7asss KATHY SLEDGE * % * POWER PICKX % %
24 | 17 | 10 | 8 | DISAPPOINTED waRNER BROS. 40562 @ ELECTRONIC 25 | 44 | 3 | RUMP SHAKER (M) (T) MCA 54389 @ WRECKX-N-EFFECT
2% | 23 7 10 | FEELING GOOD EMOTIVE 728 JAMES HOWARD 2 31 | 39 3 BLOW YOUR MIND (M) (T) RAL/CHAQS 74424/COLUMBIA © REDMAN
2 | 21 9 8 REAL COOL WORLD WARNER BROS. 40575 © DAVID BOWIE 26)| 38 - 2 SAMBA (M) (T) FREEZE 50019 HOUSE OF GYPSIES
@ 3% | 89 3 | YOU LIED TO ME POLYDOR 863 453/PLG © CATHY DENNIS 27 | 32 | 38 | 4 | HOUSE OF MAGIC (M) (T) (X) CHEETAH 9511 © D.J. MAGIC MIKE
28 26 | 33 5 STYLOPHONIA RADIKAL/SBK 12308/ERG TWO LITTLE BOYS 28 29 | 25 16 | PLEASE DON'T GO (M) (T) (X) NEXT PLATEAU 50187 S KWS.
29| 41 | — | 2 | SO MUCH LOVE a&m 0071 MALAIKA * % * HOT SHOT DEBUT * % %
3 | 38 | 3 | TIMEBOMB oMMy B0 540 808 STATE NEWD | [ | AREYOU READY TO FLY? (1 ) £Pic 74729 ROZALLA
31 | 18 | 17 | 7 | VBELIEVE IN YOU NETTWERK 13864/LR.S. THE FINAL CUT 30 | 26 | 16 | 18 | JUMP AROUND i) (1) (x) ToMMY BOY 526 @ HOUSE OF PAIN
S 501 I N R CE ERLH ORDVNOM I C e 355/ Te g oK 31 | 33 | 30 | 6 | SOMETHING GOOD (T LONDON 869 843/PLG @ UTAH SAINTS
38 [ 31 ] 2% [ 6 | 0ILDOzxeess & INTERACTIVE 322 | 271 291 4 | Horsexmm e az0se @ A TRIBE CALLED QUEST
*x *HOT SHOT DEBUT * % 33 | 30 | 21 [ 8 | 360 DEGREES (WHAT GOES AROUND) () (1) ELEKTRA 66405 @ GRAND PUBA
NEWD | 1 | FOLLOW YOUR HEART viRGiN 12613 @ INNER CITY 34 | 36 | 47 | 3 | HESAID SHE SAID o) (1 cuTTinG 264 GIGGLES
35 | 40 | 46 3 LET ME GO COLUMBIA 74451 T42 3% | 28 | 28 6 THE MUSIC'S GOT ME (T) (X) ZvX 6659 & BASS BUMPERS
36 | 28 | 19 | 10 | ALL OVER THE WORLD CHAOS 74292 © WAILING SOULS 42 | 4% 3 | PSYCHO (M) (T) PENDULUM 66383/ELEKTRA © LORDS OF THE UNDERGROUND
] SET YOUR LOVING FREE ARISTA 1-2451 LISA STANSFIELD 37 | 35 | 27 | 10 | WHERE DOES THAT LEAVE LOVE (M) (T) (X) COLUMBIA 74405 ® GEORGE LAMOND
(38)| #2 438 3 HOUSE OF MAGIC CHEETAH 9511 @ D.J. MAGIC MIKE 38 21 13 11 MIC CHECKA (M) (T) ATCO EASTWEST 96159/AG @ DAS EFX
39 | 34 [ 27 | 10 | MASS OF EMOTION SAVAGE 50013 MOCCA SOUL 43 | 4 7 SHE’S PLAYING HARD TO GET (T) JIVE 42066 ® HI-FIVE
40 43 | — 2 FREE HOLLYWOOD 66388/ELEKTRA THE PARTY 40 39 26 12 | CROSSOVER (M) (T) (X) RALCHAOS 74172/COLUMBIA & EPMD
@ NEW)- 1 HEARTBEAT VIRGIN PROMO RYUICHI SAKAMOTO 37 | 35 12 | EVEN BETTER THAN THE REAL THING (T} (X) ISLAND 864 281/PLG & U2
42 | 4 | — | 2 | REAL LOVE uprown Seesemch © MARY J. BLIGE NEW D> | 1 | OBSESSION (1) () GIANT 40545/WARNER BROS. ® ARMY OF LOVERS
NEW ) 1 EDGE OF NO CONTROL MUTE 66370/ELEKTRA © MEAT BEAT MANIFESTO NEW ) 1 STRAIGHTEN IT OUT (T) ELEKTRA 66382 @ PETE ROCK & C.L. SMOOTH
4 [ 5 ] — | 2 | MACHINES I.RS. 13863 RED FLAG 8 | — | 2 | TIMEBOMB () (1) (x) TOMMY BOY 540 808 STATE
NEW ) 1 ARE YOU READY TO FLY? epiC 74729 ROZALLA 4 | 4| — 2 LATIN LINGO (M) {T) (X) RUFFHOUSE 74478/COLUMBIA ® CYPRESS HiLL
NEW P 1 PEACE & LOVE INC. TOMMY BOY 544/WARNER BROS. @ INFORMATION SOCIETY NEW P 1 WHAT ABOUT THIS LOVE? (M) (T) {(X) MCA 54485 MR. FINGERS
NEW ) 1 JUST CALL ME MDTOWN 0631 ® GOOD GIRLS 47 | 4l | 42 9 BACK TO THE HOTEL (1) PROFILE 7367 & N2DEEP
48 | 11 8 12 | LSI(LOVE SEX INTELLIGENCE) EPIC 74401 & THE SHAMEN 48 | 34 | 34 7 MASS OF EMOTION () SAVAGE 50013 MOCCA SOUL
49 | 38 | H 9 EVEN BETTER THAN THE REAL THING ISLAND 864 281/PLG & U2 49 | 45 | — 2 HAZY SHADE OF CRIMINAL (M) (T) (X) DEF JAM/CHAOS 74487/COLUMBIA & PUBLIC ENEMY
NEW.)> 1 | MATTER OF TIME TURNSTYLE/ATLANTIC 10060/AG QO0SCHA 50 | 46 | 50 | 4 | TRUE FUSCHNICK (T (x) JivE 42078 @ FU-SCHNICKENS

O Titles with the greatest sates or club play increases this week. @ Videoclip availability. Catatog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single

availability. © 1992, Billboard/BP{ Communicaticns.
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Charitable Chat. Liberty artist Paulette Carlson, ieft, spends a few moments
catching up with BMI president and CEO Frances Preston during a backstage
gathering Sept. 20 at Charlie Daniels’ Volunteer Jam XV at Nashville's Starwood
Amphitheatre. A portion of the proceeds from this year's Jam went to the T.J.
Martell Foundation for Leukemia, Cancer, and Aids Research. The Foundation
supports the Frances W. Preston Research Wing at Nashville’s Vanderbilt

Hospital.

H BY DEBBIE HOLLEY

NASHVILLE—As the business of
country music becomes more special-
ized, more sophisticated, and more
competitive, the need for niche mar-
keting is growing by leaps and
bounds. Now country record labels
have their own country club music
pool and promotion company, the re-
cently established Country Club Pool
and Country Club Promotion.

The partners, Wynn Jackson, a 20-
year marketing and promotion vet-
eran in the rock arena, and Paul Love-
less, who established the successful
CDX music mailing service here sev-
eral years ago, believe the concept of
a country club pool and promotion
company was an untapped area
“worth pursuing a little deeper after

Country Still Making Conscious Efforts

Seal, Pirates Among Latest To Document Social Ills

CHANGING TIMES: As mentioned here a few
weeks back, country music is taking on a refreshing
edge of social consciousness. Among the latest addi-
tions to this trend: Dan Seal’s “We Are One” and Pi-
rates Of The Mississippi’s “A Street Man Named De-
sire.” Both singles have accompanying videos, and
they join a list of worthy currents that includes Garth
Brooks’ “We Shall Be Free,” Sawyer Brown’s “Cafe
On The Corner,” John Anderson’s “Seminole Wind,”
Travis Tritt’s “Lord Have Mercy On The Working

Man,” and Shenandoah’s
“Hey Mister (I Need This
Nashville

Job).” These pieces range
from the subtle to the
outright preachy, but
they have the common
trait of looking beyond
the woes that afflict peo-
ple individually.

Seals, who lobbies for
religious and racial toler-
ance in “We Are One,”
continues a theme he
raised in his video for
“They Rage On.” That clip showed the ordeals faced
by a young interracial couple. In the new video, he
shows children reducing such symbols of hate as a
swastika and a Klan hood to impotence by their inno-
cence and acceptance.

The Pirates take up the cause of the homeless, and,
in the video, they intersperse their lyrics with chill-
ingly eloquent commentaries from the people they
sing about. The refrain of “Street Man” goes: “Saddam
Hussein still has a job, but I don’t/Tonight he’ll sleep
in a big warm bed, but I won’t.” (In one refrain, they
substitute “The President” for “Saddam Hussein.”) To
nudge the viewer from sympathy to action, the video
ends with a contact number.

Country singers and songwriters have long senti-
mentalized the individual who falls on hard times. It
is to their credit that they are now widening their vi-
sion,

MAKING THE ROUNDS: To celebrate its 20 con-
secutive years as winner of Billboard’s top-country-
music-publisher award, Sony Tree has issued a com-
memorative CD of 20 hit songs from those years. The
selections range from “It’s Four In The Morning” (a
1972 hit for Faron Young) to “Boot Scootin’ Boogie”

by Edward Morris

(a recent No. 1 for Brooks & Dunn) ... Mark
McEwen, music editor for “CBS This Morning,” won
the Country Music Assn.’s media-achievement award
this year. It was presented to him during one of his
CMA Week broadeasts by CMA board chairman
Thom Schuyler and artist Vince Gill. Other winners:
Wally Whyton, BBC Radio, the Wesley Rose Foreign
Media Achievement Award; Don Schlitz, the Presi-
dent’s Award for his work on Project Literacy; and
lobbyist Jim Free, the Connie B. Gay Award for his
work on behalf of the
CMA and its members.
Additionally, the produc-
ers’ awards went to Jim
Cotton and Joe Scaife
(for ‘“Achy Breaky
Heart”) and Allen Reyn-
olds (for “Ropin’ The
Wind”) and video director
Jim Shea was honored
for “Midnight In Montgo-
mery” ... New York-
based Victoria Shaw,
who co-wrote “The
River” with Garth Brooks, is in contention for three
New York Music Awards: song and songwriter of the
year and Rising Star . . . K-tel has released a new com-
pilation album called “Today’s Hot Country,” a follow-
up to its “Today’s Best Country” collection ...
Byworth-Wootton, the British-based country music
consultancy and publicity company, is celebrating its
10th year in business. While in Nashville for CMA
Week, founders Tony Byworth and Richard Woot-
ton threw a party to mark the anniversary.

MARK YOUR CALENDAR: “Country America,” a
lifestyle consumer magazine, will celebrate reaching a
circulation of 1 million with a series of parties for the
advertising and entertainment communities, begin-
ning Tuesday (13) at Hoover Roadhouse in Detroit.
Similar events are set for Chicago and New York. At
the New York party, Dec. 3, the magazine publisher
will present a contribution to Feed The Children ...
On Saturday (17), VH-1 will air “VH-1 On Location:
Riding The Rodeo.”

SIGNINGS: Vicki Rovel and David Langley With
New Country to Bobbi Smith Associates for manage-
ment and publicity.

seeing what happened with Billy Ray
Cyrus and a couple of these other art-
ists recently,” says Jackson.

Jackson moved to Nashville in July
and spent several weeks researching
the country club scene. Initially, he
opened the company as Country Club
Promotion. That company still exists
and labels pay him to take certain
projects out and conduct special pro-
motions on them at the club level.
However, after numerous meetings
with label executives and numerous
conversations with club DJs, Jackson
and Loveless unearthed the need for
a country club pool to service clubs
with audio product. “The clubs I was
talking to before we set this up were
buying most of their albums, if not all
the CD singles,” says Jackson.

Mike Martinovich, senior VP of
marketing, Sony Musie/Nashville,
says he is “extremely excited” about
what Jackson is doing. “This is new for
Nashville. It's the first time Nashville
labels have really availed themselves
to a pool.”

NICHE MARKETING NECESSARY

Several label reps say niche market-
Ing is more necessary now than ever
before. “You really need to call upon
the services of mavens,” adds Martin-
ovich. “People who are really special-
izing in those niches, not unlike using
independent publicists, or independ-
ent radio promotion, or independent
video promotion. I don’t think there is
a record company around that is
staffed or has the time and expertise
needed to really be that focused.”

The pool is structured as follows:
Record companies supply Jackson’s
company with product at no charge.
On the first and 15th of each month,
single, album, and dance mix product
is packaged and sent to clubs sub-
seribing to the pool. Jackson says he’ll
adapt his schedule according to Nash-
ville product flow. The company’s
club universe consists of about 300 po-
tential clubs. To compile his list, Jack-
son spoke with the top 100-150 coun-
try radio stations in America—their
promotion and programming depart-
ments—to find out which clubs in
their town were the most active and
which clubs the station listeners fre-
quented.

“I was able to weed out clubs with
jukeboxes, the ones with live bands
that play tapes between sets, and
those that don’t have an active, full-
time DJ who can give us feedback, re-
spond to our requests, and help us test
things and expose new product.” Jack-
son says approximately 150 clubs have
signed up for the pool in its first four
weeks. Clubs pay $75 per month and
agree to provide feedback in a timely
fashion about the product delivered.

“We let the DJ rate the records
from one to five,” says Jackson. “The
same concept has been really, really
successful at the pop and urban level
for a number of years.”

WAITING LISTS FOR POP POOLS

DJs are instructed to call Country
Club with their responses. But, “so
far, we're having to contact them,”
notes Jackson, who says DJs respond

Country Club Pool Makes Splash

Services Product, Queries DJs On Titles

in the pop dance pools “like clock-
work.” According to Jackson, pop
pools have waiting lists. If the DJ
doesn't call to give his feedback on a
package, they get fined. If they fail to
respond three times, they loose their
status in the pool. “That is how I'd like
this one to run some day, but for now,
we’re just trying to get it off the
ground.”

Jackson and Loveless made their
play for the Nashville labels’ business
and support in August. Jackson says
his research afforded labels a means
of communicating with the club DJs
by telephone and mail via his com-
pany. “We offer labels a mailing serv-
ice they would otherwise have to pay
for and many of them don’t know
which are the prevalent clubs and
which are a waste.”

Jackson reports label participation
as “terrific.” Some have even invited
him to participate in their marketing
meetings. “There are a couple who ha-
ven't put records in here yet, but they
really haven’t had records that would
apply to this market. MCA has put
nearly every record they've released
in the pool since we started this
thing.”

MOST LABELS ISSUED PRODUCT

Atlantic and Liberty are the only
two who haven’t issued product
through the pool yet. Jackson believes
any second-guessers will come around
“once we begin returning reports to
the labels.”

Nick Hunter, GM and VP of promo-
tion, Giant Records/Nashville, says he
put Dennis Robbins’ album in the
pool. “It went out on the first of this
month and we’ll service a dance mix on
his next single scheduled to be out
about the middle of next month. I plan
to put all the product we deem dance-
able through there. We're going to use
his full services, including promotion
as well.”

“I can’t guarantee anyone I'm going
to take a song no one has heard, by an
artist nobody’s heard, and have clubs
force radio to play it like they did Billy
Ray,” says Jackson, “but I can see
that the clubs are serviced with new
product on a timely basis in order to
maximize exposure, and I can make
sure the labels are aware of what the
clubs’ response is to their product.”

The same two questions are asked
about each piece of product, according
to Jackson: “ ‘How would you rate this
record as a DJ/How do you think it
will do on your floor?’ and ‘Are you go-
ing to add this product into your for-
mat and play it at the club on a regular
basis starting now or are you going to
wait and see?’ ” This information is re-
ported back to the labels.

Country Club Promotion works
with labels in setting up special club
promotions around their music. Jack-
son says he recently worked with RCA
on shipping Shenandoah’s current al-
bum. Field research was conducted to
“try and help the label pick the next
single. I got back to them with the
cuts we were getting feedback on and
let them know that out of all the cuts
on that album, there were two that

(Continued on page 33)
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Liberty Asks, (Le)Doux You Care To Dance?
Rolls Out Club Promotion For Artist’s New Single

COUNTRY

2.8 8.0.0.0.0.0.8 0.4

by Lynn Shults

FOR THE 13TH TIME IN HIS CAREER, Randy Travis hits No. 1 on Bill-
board’s Hot Country Singles & Tracks chart. “If I Didn’t Have You” (2-1) by
Travis is the first of a possible four singles from his Warner Bros. releases
“Greatest Hits Vol. I” and “Greatest Hits Vol. I1.” The song was written by
Skip Ewing and Max D. Barnes and produced by Kyle Lehning. Travis first
hit the charts in January '79 with “She’s My Woman” on Paula Records under
his real name, Randy Traywick. Much has been chronicled about Travis and
his wife/manager, Lib Hatcher, and their early days in Charlotte, N.C., and
later move to Nashville. What is subject to being lost in time is that Travis'
first No. 1 single had to be released twice. His “On The Other Hand” was
first released in August '85, and peaked at No. 67. Then came “1982" in De-
cember ‘85, peaking at No. 6. “On The Other Hand” was then rereleased in
April 86, and went on to become Travis’ first No. 1 single.

THE MOST ACTIVE TRACKS on the Hot Country Singles & Tracks chart
are “Burn One Down” (55-44), by Clint Black; “I Cross My Heart” (51-34),
by George Strait; “Just Call Me Lonesome” (32-23), by Radney Foster; “I'm
In A Hurry (And Don’t Know Why)” (26-20), by Alabama; “Somebody Paints
The Wall” (68-50), by Tracy Lawrence; “Seminole Wind” (8-6), by John
Anderson; “No One Else On Earth” (3-2), by Wynonna; “Now That’s Coun-
try” (35-26), by Marty Stuart; “The Greatest Man I Never Knew” (11-8), by
Reba McEntire; and “Even The Man In The Moon Is Crying” (27-21), by
Mark Collie.

TELEVISION AWARDS SHOWS GENERATE SALES, and this year's
CMA awards show again points out the impact generated for those artists who
secure performance roles on such shows. Consumers responded to the annual
retail marketing blitz surrounding the show, as sales of country albums were
up 9% over the prior week. Certain artists in particular appear to have bene-
fited tremendously via their CMA performances. Take co-host Vince Gill, a
multi-award winner, and Reba McEntire. Gill's “Pocket Full Of Gold” (46-
28) has been on the Top Country Albums chart for 8 weeks and showed an
increase in sales of 120%. “I Still Believe In You,” Gill’s latest release, moves
from No. 8 to No. 5, selling more than 12,000 units (a 9% gain) over the previ
ous week. “For My Broken Heart” (22-18) by McEntire increased in sales by
40% over the prior week. And Mary-Chapin Carpenter scored big as both
“Shooting Straight In The Dark” (59-44) (60%) and “Come On Come On” (18-
10) (51%) showed dramatic gains. One thing is sure: The entire industry came
out a winner as never before.

MANY ARE THOSE WHO CAN TAKE PARTIAL CREDIT for the stun-
ning success country music has attained over the last three years. But when
it comes to condensing the year into a two-hour awards show, Irving Waugh,
its executive producer, is the man directly responsible. Of this year’s CMA
show, Waugh was quick to point out the contributions producer/director Wal-
ter Miller made, as well as ideas generated by the artists themselves. It was
Miller’s creative input that led to Mary-Chapin Carpenter’s playfulness with
Lyle Lovett and Marty Stuart during her performance of “I Feel Lucky.”
l And Waugh was high in his praise of co-host Vince Gill and others for the

ease with which they played their roles.

NASHVILLE—Liberty Records is
introducing Chris LeDoux’s “Cadillac
Ranch,” the second single from his
“Whatcha Gonna Do With A Cowboy”
album, via a promotion that involves
36 country dance clubs nationally.
The promotion, which started Oct. 5,
will continue for three weeks.

As was the case with Billy Ray
Cyrus and “Achy Breaky Heart,” a
choreographer was commissioned to
create a special dance for the “Cadil-
lac Ranch” promotion. This dance is
called the “LeDoux Shuffle.” A video
showing how the dance is done was
sent to the dance instructor at each
participating club.

Each club will hold a contest to pick
the couple that does the dance best.
The dancers will then be videotaped
and the tape sent to the Liberty Rec-
ords representative for final judging.

In addition to the demonstration
video, each club has been given a 10-
by-4-foot banner, 50 miniposters, 500
bumper stickers, and 500 buttons
(which bear the slogan, “I Can Doux
The LeDoux. Can Youx?”), table
tents, and fliers.

Local winners will be given a five-
CD gift set from Liberty, a hat, and

a shirt. Grand prize is an expenses-
paid three-day trip to Texas Lil's
dude ranch in Fort Worth, Texas.
Sponsors of the promotion include
Liberty, Texas Lil’s, Justin/Milano,
the Stockyards Hotel, and Lone Roo/

Roper.

The dance video has been serviced
to a total of 200 clubs, including those
involved in the promotion.

NASHVILLE—Travis Tritt has
launched an ambitious one-man
campaign to encourage voting in the
upcoming Presidential election.

The effort was kicked off nation-
ally with the release of the video for
his current single, “Lord Have
Mercy On The Working Man.” The
video not only takes cracks at politi-
cians but also ends with a message
that urges the viewer to vote.

“Lord Have Mercy On The Work-
ing Man” is the lead single from
Tritt’s third album, “T-R-0-U-B-L-
E‘”

According to his label, Warner

Travis Tritt Uses Vid In His
Effort To Get Out The V-0-T-E

Bros., Tritt has also used his con-
certs this year to espouse the voting
theme; and he recently recorded
“Get Out The Vote” public-service
spots, which were shipped to radio
on the CDX singles compilation sys-
tem.

As an incentive for radio stations
to involve themselves in the “Get
Out The Vote” movement, Tritt is
offering to do a free concert in 1993
for the station that does the best job
in promoting it. The contest is being
administered through the office of
Tritt’s manager, Ken Kragen.

COUNTRY CLUB POOL MAKES A SPLASH

(Continued from preceding page)

had not been released as singles that
were surfacing in the dance clubs.”

Jackson worked on another special
promotion around Sony’s Gibson/
Miller band single debut, “Big Heart.”
“We sent a teaser cassette to all our
DJs three weeks in advance of the CD
single’s scheduled ship date. It was ac-
companied by a questionnaire and
contest. We wanted them to guess who
Gibson is and who Miller is.” The CD
single is to be sent in a red Valentine’s
box to the clubs.

ENTER ‘NEW COUNTRY ROAD SHOW

Most recently, the promotion com-
pany has organized “The New Coun-
try Road Show,” a sort of mini-club-
tour featuring new artists. The first
trip takes place Nov. 9-16 with four
artists from different labels who will
travel by bus to five clubs in five days.
At the club, they will meet-and-greet,

perform three songs each, and sign
autographs. Confirmed for the first
show are Libby Hurley (Giant), Mi-
chael White (Warner Bros.), and Jeff
Chance (Mercury). The fourth artist is
yet to be confirmed.

Artists will sing with a CD track
reference minus the lead vocal. “A
sound guy will travel with us,” says
Jackson. “We see this as a new mar-
keting concept for getting new artists
out on road and exposed to media, ra-
dio, and the public.”

He says the show will be planned
one week at a time. “We’ll probably
start in Birmingham and end up in
Knoxville or Raleigh,” says Jackson.
“And, we’re just about to hire a na-
tional tour press company, as well.”
Additionally, each act will have its own
backdrop, and retail fliers will be dis-
tributed throughout the club featuring
the artist’s product and release dates.

Jackson is scheduled to launch a
newsletter Nov. 1 that will be distrib-
uted to his club roster. He says he dis-
covered the need for a communication
vehicle within the club community af-
ter sending fliers to the clubs
announcing his new company. A full-
page questionnaire accompanied the
fliers. “We asked the clubs what tools
and services they would like out of
Nashville. Many said a hot sheet or
newsletter where they can look at
other clubs’ promotions, etc.”

Jackson’s newsletter will probably
include a dance chart of the 30 most-
played songs, as well as a list of the
most-added songs. Editorially, it will
feature a general information column
of up-and-coming singles, tours, and
album remixes. He says he may also
feature a club of the week or month,
and spotlight a promotion and/or a DJ.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist.
53 ANYWHERE BUT HERE (Pri, ASCAP/Buddy Cannon, 67

Lion Hearted, ASCAP/Layng Martine, Jr., BMI) HL

HELP, I'M WHITE AND | CAN'T GET DOWN (Almarie,

ASCAP/Little Big Town, BMI/American Made, BMI/Brand
New Town, BMI/Old Wolf, BMI/Music Corp. Of America,
BMI) WBM

70 BABY DON'T YOU KNOW (Jamie 0'Hara, ASCAP)

72 BE MY ANGEL (Pink Pig. BMI/Polygram, ASCAP/Ranger
Bob, ASCAP/Amachnst, ASCAP/Popcorn Family, ASCAP)
HL

17 BUBBA SHOT THE JUKE BOX (EMI Blackwood, BMI/
Linde Manor, BMI/Right Key, BMI) ‘WBM

44 BURN ONE DOWN (Howlin Hits, ASCAP} CPP

9 CAFE ON THE CORNER (Beginner, ASCAP) WBM

73 CAN | COME ON HOME TO YOU (David Bellamy, ASCAP)

27 COULD'VE BEEN ME (Englishtown, BMI/Warner-
Tamerlane, BMI) WBM

56 COWBOY BEAT (Bellamy Brothers, ASCAP)

42 CRASH COURSE IN THE BLUES (Steve Wariner, BMI/
irving, BMY/Sony Tree, BMI/Inspector Barlow, ASCAP)
HU/CPP/CLM

63 DON'T LET QUT LOVE START SLIPPIN' AWAY (Benefit,
BMI/Foreshadow. BMI/Uncle Pete, BMI)

21 EVEN THE MAN IN THE MOON IS CRYIN' (BMG, ASCAP/
Judy Judy Judy, ASCAP/Sony Tree, BMI) HL

5 GOING OUT OF MY MIND (Songs Of PolyGram, BMI/
Seven Angels, BMI/Songs Of McBnde, BMI) HL
8 THE GREATEST MAN | NEVER KNEW (EMI Apnl, ASCAP/

28
34
€5

—

i3
20

25
41

BMI)

HEY MISTER (1 NEED THIS }0B) (Careers-BMG, BMI/
Padre Hotel. BMI/Willesden, BMI) HL

| CROSS MY HEART (Warner-Elektra-Asylum, BMI/
Dortf, BMI/Zena, ASCAP) WBM

| DON'T NEED YOUR ROCKIN' CHAIR (16 Stars, BMI/
Warner, SESAC/Noreale, SESAC/Dyinda Jam, SESAC/
Texas Wedge, ASCAP)

IF | DIDN'T HAVE YOU (Acuff-Rose. BMIArving, BMI/
Hardscratch, BMI) CPP

F THERE HADN'T BEEN YOU (Edge 0" Woods, ASCAP/
Kinetic Diamond, ASCAP/Moline Valley, ASCAP/Careers-
BMG, BMI) HL/CPP

I'LL THINK OF SOMETHING (Polygram fnt’l, ASCAP) HL
I'M IN A HURRY {AND DON'T KNOW WHY) (Murrah,
BMI/vanWarmer, ASCAP)

IN THIS LIFE (Almo, ASCAP/Brio Blues, ASCAP/Hayes
Street, ASCAP/Allen Shumblin, ASCAP) CPP

i STILL BELIEVE IN YOU (Benefit, BMI/Inspector
Barlow, ASCAP/Bug, ASCAP) WBM

1 WOULDN'T HAVE IT ANY OTHER WAY (Acuff-Rose.
BMI/Telly Larc, ASCAP/Groove Palace, ASCAP) CPP
JESUS AND MAMA (Tom Collins, BMI) CPP

JUST CALL ME LONESOME (St Julien, ASCAP/
Polygram, ASCAP/Poor House Hollow, ASCAP) HL

48 KEEP ON WALKIN' (Almo, ASCAP/Brio Blues, ASCAP/
Mcbroom, BMI) CPP

45 LA TOTHE MOON (W.B.M, SESAC/Long Acre, SESAC/
Zomba, ASCAP) WBM

13 LETTING GO (Warner-Tamerlane, BMI/Zesty Zacki’s,
BMI) WBM

57 LIFE'S A DANCE (Hayes Street, ASCAP/Almo, ASCAP/
Love This Town, ASCAP) WBM

29 LONESOME STANDARD TIME (EMI April, ASCAP/The
01d Professor’s Music, ASCAP/BMG Songs. ASCAP/
Mighty Chord, ASCAP) WBM/HL

10 LORD HAVE MERCY ON THE WORKING MAN (Songs Of
PolyGram, BMI) HL

40 LOST AND FOUND (Sony Cross Keys, ASCAP) HL

11 LOVE'S GOT A HOLO ON YOU (Warner-Tamerlane, BMI/
Just Cuts, BMI/Patt Hurt, BMI) WBM

55 LOVE WITHOUT MERCY (Polygram, ASCAP/Lodge Hall,
ASCAP/BMG, ASCAP)

71 ME AND MY BABY (Scarlet Moon, BMI/Paul And
Jonathan Songs, BMI) CLM

16 NEXT THING SMOKIN' (Forrest Hills, BMI/Songwnters

ink, BMI/Qut Of Slate, BMI/Texas Wedge, ASCAP/Pitch

"N’ Run, ASCAP} CPP

NO ONE ELSE ON EARTH (Sony Tree, BMI/Edisto Sound,

~

BMI/Sony Cross Keys, ASCAP/EMI Golden Torch,
ASCAP/Heart Street, ASCAP} HL/CPP

59 NO SIR (Tom Collins. BMI/Music Corp, Of Amenca, BMI/
Brand New Town, BMI/Midmght Crow, ASCAP) HL/CPP

32 NOT TOO MUCH TO ASK (EMI April, ASCAP/Getarealjob,
ASCAP/Don Schiitz, ASCAP/AImo, ASCAP) HL/CPP

15 NOWHERE BOUND (Resaca Beach. BMI/Warner-

Tamerlane, BMI/Julie Medders, BMI/Designee, BMI)
WBM

26 NOW THAT'S COUNTRY (Songs Of PolyGram, BMI/
Tubb's Bus, BMI) HL

64 ONE TIME AROUND {Sony Tree, BMI/Zomba, ASCAP) HL

75 OUR LOVE WAS MEANT TO BE (Mike Curb, BMI/Farren

BMI/Maypop, BMi/Wildcountry, BMI) HL/WBM

24 WARNING LABELS (Sony Cross Keys, ASCAP/Sony Tree,
BMI) HL

18 WATCH ME (Great Cumberland, BMI/Diamond Struck
BMI/in The Air, BMI/MCA, ASCAP/Gary Burr, ASCAP)
HL/CPP

oo,

14
50

69
2
61
ki)
46

43
68

49
74

36
60

Curtis, BMI/Farren Square, ASCAP)

RUNNIN' BEHIND (New Haven, BMI/MCA, ASCAP) HL
SEMINOLE WIND (Almo, ASCAP/Holmes Creak. ASCAP)
CpPp

SHAKE THE SUGAR TREE (Sony Tree. BMI} HL
SOMEBODY PAINTS THE WALL (Lust-4-Fun, ASCAP/
Zomba, ASCAP/Joyna, ASCAP/Noted, ASCAP)
SOMEWHERE OTHER THAN THE NIGHT (Sophie’s
Choice, BMI/Major Bob, ASCAP/No Fences, ASCAP)

SO MUCH LIKE MY OAD (Rightsong. BMI/Chips Moman,
BMI/Attadoo, BMI) HL

A STREET MAN NAMED DESIRE (Great Cumberland,
BMI/Flawfactor, BMI/Longitude, BMI/August Wind, BMI}
SURE LOVE (Foreshadow. BMI/Songs Of PolyGram,
BMI/MCA. ASCAP/Gary Burr, ASCAP) CLM/HL

TAKE A LITTLE TRIP (Maypop, BMI/Wildcountry, BMI/
EMI Biackwood. BMI/Wrightchild, BMI) WBM

THAT'S ME (Millhouse, BMI/Shedhouse, ASCAP) HL
THERE AIN'T NOTHIN' | DON'T LIKE ABOUT YOU
(Polygram Int'l, ASCAP/EMI April, ASCAP) WBM/HL
THIS ONE'S GONNA HURT YOU (Songs Of PolyGram,
BMI/Tubb’s Bus, BMI) HL

TOO MUCH (EMI Apnil, ASCAP) HL .

TWO SPARROWS IN A HURRICANE (Murrah, BMI)
TWO-TIMIN' ME (Careers-BMG, BMI/Rita's Cloud Nine,

51
66

30
38

47
58
37
62
54

52
31

WEAR MY RING AROUND YOUR NECK (Lollipop, BMI}
CpPp

WELCOME TO THE CLUB {(Love This Town, ASCAP/
Endiess Frogs, ASCAP)

WE SHALL BE FREE (EMI Blackwood, BMI/Beartooth
BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM/CPP
WE TELL OURSELVES (ASCAP) CPP

WHATCHA GONNA DO WITH A COWBOY (Major Bob
ASCAP/Mid-Summer, ASCAP) CPP

WHAT KIND OF LOVE (Sony Cross Keys, ASCAP/Blue
Sky Rider, BMI/Orbisongs, BMI) HL

WHAT WERE YOU THINKIN' (Square West, ASCAP/
Howlin' Hits, ASCAP)

WHEN SHE CRIES (EM! April, ASCAP/Son Mare, BMI)
WBM

WHER'M | GONNA LIVE? (P, BMI/Sty Dog, BMI/Pni
ASCAP/Music Express, ASCAP)

WHO NEEDS IT (Movieville, BMI/Careers-BMG, BMI/
Monk Family, BMI) HL

WRONG SIDE OF MEMPHIS (Warner-Tamerlane, BMI/
Patrick Joseph, BMI) WBM

YARD SALE (Major Bob, ASCAP/Jobete, ASCAP) CPP
YOU AND FOREVER AND ME (Square West, ASCA™
Howlin' Hits, ASCAP/Sony Tree, BMI/Edisto Sound, B3I
CPP/HL
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7 6 | 27 | WYNONNAA CURS 10529-CA (10.98/15.98) WYNONNA 1 47 | 42 | 38 [ 131 | DOUG STONE @ EPiC 45303*/SONY (5.98 EQ/9.98) DOUG STONE | 12
@ 9 22 3 GEORGE STRAIT MCA 10651+ (1098/15.98) PURE COUNTRY 9 48 | 43 | 42 | 20 | RODNEY CROWELL coLuMBIA 47985*/SONY (9.98 EQ/13.98) LIFE IS MESSY 30
18 | 17 | 12 | MARY-CHAPIN CARPENTER ® COME ON COME ON 6 49 | 47 | 45 | 23 | MCBRIDE & THE RIDE mca 10540* (9.98/13.98) SACRED GROUND | 27
e e 50 | 45 | 43 | 45 | TRACY LAWRENCE @ Ariantic 82326VAG (9.98/13.98) STICKS AND STONES | 10
11 10 8 7 SOUNDTRACK EPIC SOUNDTRAX 52845%/SONY (10.98 E/15.98)  HONEYMOON IN VEGAS 4 _@) NEW ) ) RADNEY FOSTER ARTA 18712- (5.081308 DEL RIO TX-1959 51
i: 1; 193 374 ]’Z::Ii;’s;:sv;:zrq:z BROS. 45048* (10.98/15.98) T-R-0-U-B-L-E 6 @ NEW D - é&g’;%&.};’g&%gﬁggggs SIS o T 5
BNA 61029+ (9.98/13.98) SEMINOLE WIND 10
14 12 10 | 179 | GARTH BROOKS 4 3 LigeRTY 90897+ (9.98/13.98) GARTH BROOKS 2 53 51 56 | 135 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
@ 16 | 16 5 | TRISHA YEARWOOD MCA 10641° (9.98/15.98) HEARTS IN ARMOR 13 54 | 55 | 55 | 108 | REBA MCENTIRE A MCA 10016 (9.98/1598) RUMOR HAS IT 2
16 14 15 3 RANDY TRAVIS WARNER BROS. 45044+ (10.98/15.98) GREATEST HITS, VOL. 1 14 55 | 50 | 49 | 31 | LITTLE TEXAS WARNER BROS. 26820* (9 98/13.98) FIRST TIME FOR EVERYTHING 19
17 15 12 6 COLLIN RAYE EPIC 48983 SONY (9.98 £Q/13.98) IN THIS LIFE 10 5 | 49 | 50 | 19 | MARTINA MCBRIDE Rca 660027 (9.98/13.98) THE TIME HAS COME 43
22 | 20 | 53 | REBAMCENTIRE A2 mca 10400 (10.9/15.98) FOR MY BROKEN HEART | 3 (3D| NEWD | 1| | DARRYL & DON ELLIS tric 4580750NY (9.98 £6/13.98) NOSIR | 97
19 | 17 | 11 | 12 | CLINT BLACK A RCA66003* (10.98/15.98) THE HARD WAY 2 58 | 58 | 53 | 21 | SHENANDOAH Rea 66001 (9.98/13.98) LONG TIME COMIN" | 34
20 20 21 3 RANDY TRAVIS WARNER BROS. 45045+ (10.98/15.98) GREATEST HITS, VOL. 2 20 66 6l ‘ 145” VINCE GILL A mca 42321 (8.98/13.98) WHEN | CALL YOUR NAME 2
21 18 3 ALABAMA RCA 66064+ (9.98/15.98) AMERICAN PRIDE 1 60 | 53 | 48 | 50 | STEVE WARINER ARISTA 18691 (9.98/13.98) | AM READY | 28
@ 23 | 19 | 73 | ALAN JACKSON A > ARiSTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 2 61 | 60 [ 62 | 76 | PAMTILLIS @ arisTa 8642- (8.98/13.98) PUT YOURSELF IN MY PLACE 10
2 (19| 14 8 RICKY VAN SHELTON coLumBia 52753+/SONY (10.98 E¥15.98)  GREATEST HITS PLUS 9 62 | 54 | 47 | 217 | THE JUDDS A 2 CURB 8318 /RCA (9.98/15.98) GREATEST HITS 1
25 [ 26 | 49 | SUZY BOGGUSS @ LIBERTY 95847 (9.98/13.98) ACES | 15 63 | 57 | 54 | 134 | TRAVIS TRITT A WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 3
25 27 25 27 | MARK CHESNUTT wca 10530 (9.98/15.98) LONGNECKS & SHORT STORIES B 64 52 51 20 | MICHELLE WRIGHT ARISTA 18685" (9.98/13.98) NOW & THEN 20
NEW ) 1 PAM TILLIS ARiSTA 18649- (9.98/13.98) HOMEWARD LOOKING ANGEL | 26 65 | 61 | 64 | 179 | CLINT BLACK A2 RcA 9668 (9.98/13.98) KILLIN' TIME 1
@ 28 | 32 | 54 | BILLY DEAN sB 96728+/LIBERTY (9.98/13 98) BILLY DEAN | 22 66 | 56 | 52 | 38 | SAWYER BROWN CURB 95624+ (9.98/13.98) DIRT ROAD 12
46 | 44 | 82 | VINCE GILL A mcA 10140* (9.98/15.98) POCKET FULL OF GOLD 5 67 | 62 | 58 | 52 | ALABAMA @ RCA 61040 (9.98/13.98) GREATEST HITS VOL. 2 10
31 | 29 | 71 | DIAMOND RIO @ arista 8673° (9.98/13.98) DIAMOND RIO | 13 NEWP | | | MIKE REID coLumBia 48967+/SONY (9.98 E13.98) TWILIGHT TOWN | 68
3 24|23 10 | CHRIS LEDOUX LiBerTY 98818+ (9.98/13.98) WHATCHA GONNA DO WITH A COWBOY 9 69 | 65 | 67 | 38 | JOE DIFFIE pic a7477+/SoNY (9.98 EQ/13.98) REGULAR JOE 22
31 26 24 | 47 | SAMMY KERSHAW @ mercuRy 510161+ (9.98 E¥13.98) DON'T GO NEAR THE WATER 17 70 | 63 | 63 | 100 | CLINT BLACK A 2 RCA 52372 (9.98/13.98) PUT YOURSELF IN MY SHOES il
@ 33 31 71 | TRAVIS TRITT A 2 WARNER BROS. 26589 (9 98/13.98) IT'S ALL ABOUT TO CHANGE 2 1 64 59 | 60 | DOUG STONE ® epic 47357+/s0NY (9.98 EQ/13.98) | THOUGHT IT WAS YOU 12
33 | 2 | 28 | 77 | LORRIE MORGAN @ aca 30210* (9.96/13.98) SOMEING D | © 72 | 70 | 60 | 25 | VINCE GILL rea61130° (7.9811.98) I NEVER KNEW LONELY | 47
34 32 30 13 MARTY STUART mca 10596+ (9.98/13.98) THIS ONE'S GONNA HURT YOU 12 13 71 70 | 158 | REBA MCENTIRE @ wca s03¢* (10.98/15.98) REBA LIVE 9
38 | 37 | 86 | TANYATUCKERA LIBERTY 95562 (9.98/13.98) WHATDO I DOWITHME | 6 74 | 74 | 66 | 56 | THE JUDDS @ Ccurs 61018+RCA (9.98/13.98) GREATEST HITSVOL. 1l | 7
34 | 33 | 66 | TRISHA YEARWOOD A McA 10297* (9.98/15.98) TRISHA YEARWOOD 2 75 67 | 65 | 25 | HANK WILLIAMS, JR. & HANK WILLIAMS THE BEST OF HANK & HANK "
3% | — | 2 | HAL KETCHUM curs 77581 ©.9813.98) SURE LOVE | 36 D
3 | 30 | 27 | 8 | DOUG STONE ercszaserisony o 98 eaiase FROM THE HEART | 19 | hcmnomior oot ek, @ Recorng sty Ao, Of A (R crficaton [ sls o 500,000 nits, & i
39 | 35 | 35 | 30 | AARON TIPPIN @ roasiiz 0581358) READ BETWEEN THE LINES. | 6 | 205 2% her Gl arecquneton prces whicn o ottt o molosae peces. © 1998, B1ibsactont oo vemtines e cnsemn e £

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

B"m] d .I.u cnunlp calalﬂ A I]ums SALES REPORTS. COLLECTED, COMPILED, AND PROVIDED BY SoundScan
| Id. ™  FOR WEEK ENDING OCTOBER 17, 1992 THILLL

A e § B |a|en § &
Ez 5] S fA’é;rJ ET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) . =35 EE 5] = 3
1 1 PATSY CLINE A * mcA 12 (4.98/10.98) 74 weeks at No. 1 GREATEST HITS 74 14 17 REBA MCENTIRE A wmca 2789 (7.98/12.98) GREATEST HITS 72
2 2 THE CHARLIE DANIELS BAND A EPIC 38795*/SONY (7.98 EQ/11.98) A DECADE OF HITS 74 15 16 | ANNE MURRAY A “ LIBERTY 46058* (7.98/12.98) GREATEST HITS | 74
3 3 GEORGE JONES @ €ric 40776*/SONY (5.98 EQ/9.98) SUPER HITS | 60 16 11 GEORGE STRAIT A 2 MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 73
4 3 RAY STEVENS Mca 5918+ (4.98/11.98) GREATEST HITS 19 17 15 | DWIGHT YOAKAM @ REPRISE 25989/WARNER BROS. (9.98/13.98) JUST LOOKIN’ FOR A HIT | 35
5 d VINCE GILL Rca 9814 (4.98/9.98) BEST OF VINCE GILL 74 18 18 | RICKY VAN SHELTON A COLUMBIA 40602</SONY (5.98 £/9.98) WILD EYED DREAM 43
6 6 GEORGE STRAIT A MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 74 19 20 | THE JUDDS A cURB 5916-1/RCA (7.98/12.98) HEARTLAND 74
7 7 RAY STEVENS cuRB 77312+ (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 17 20 | 21 | ALABAMA A* RCA 4229 (7.98/11.98) MOUNTAIN MUSIC | 52
8 4 PATSY CLINE DELUXE 5050/MG (7.98/9.98) 20 GOLD HITS | 45 21 24 | DOLLY PARTON A Rca 4422 (7.98/11.98) GREATEST HITS | 57
9 8 ALABAMA A # RCA 7170 (9.98/13.98) GREATEST HITS | 73 22 | — | GEORGE STRAIT A mcA 5913 (4.98/11.98) OCEAN FRONT PROPERTY | 58
10 14 | REBA MCENTIRE @ MCA 6294 (4.98/11.98) SWEET SIXTEEN 67 23 25 | DAVID ALLAN COE coLUMBIA 35427/SONY (6.98 EQ) GREATEST HITS 4
11 10 HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98/13.98) GREATEST HITS 64 24 19 RANDY TRAVIS A * wARNER BROS. 25568 (9.98/13.98) ALWAYS & FOREVER 74
12 13 REBA MCENTIRE @ mca 42134 (4.98/11.98) REBA | 54 25 22 | KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98/15.98) TWENTY GREATEST HITS | 60

13 12 ALABAMA A * RCA 4939 (7.98/11.98) ROLL ON 69 Catalog albums are older titles which are registering significant sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.
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The
Hank Williams Jr.

Collection
1979-1992

3 Compact Discs — 3 Cassettes
November 3rd

~THE BOCEPHUS BOX

The Hank Williams Jr. Collection 1979-1992

The Definiiive Hank Williams Jr. Set... Contains 62 Songs Featuring His Greatest Hits, Fan Favorites and Rarities... 7 Previously
Unreleased Live Recordings... 4 Previously Unreleased Studio Tracks... 2 Previously Unreleased Alternate Takes!

THE SINGLES: 22 Consecutive Top 10-Hits 10 No. I’'s THE ALBUMS: 13 No. I’s 20 Gold 5 Platinum
EQUALS: Over 20 Million Albums Sold!

= ) '1: #
it 2l . Wl

Personal Menagement: Merle Kilgore © 1992 Warner Bros. Reécords Inc.
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&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
AWEEK. SONGS RANKED BY GROSS IMPRESSIONS, COMPUTED BY CROSS-
REFERENCING EXACT TIMES OF AIRPLAY WITH ARBITRON LISTENER DATA.

FOR EK ENDING OCT. 17, 1992
z
~ x| £ E X x| ¢ o EE
28|28 (33| €| nme ARTIST 2| 2|29 €5| TmE ARTIST
F2| 32| ~2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL FZ| 32| 2| 25| PRODUCER SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
IF 1 DIDNT HAVE YOU **x x NO.1 * » x o RANDY TRAVIS @ s | 53| s SL.SESI\I.IE)Fﬁg(E,DFg)gKN(ECOOK,K.BROOKS) ¢ BRO(%KA%S&TAD}_JZTG%
1 week at No. 1
@) 2 | 5| 0| Fioo {5.EWING,M.D.BARNES) oo (v) WARNER BROS. 18792 41 | 31 | 25 | 18 | | WOULDN'T HAVE IT ANY OTHER WAY @ AARON TIPPIN
NO ONE ELSE ON EARTH WYNONNA E.GORDY,JR. (A.TIPPIN,B.CURRY) (V} RCA 62241
@) 3 8 | 10 | TBROWN is.LORBER SHARRIS.).COLUCCD (€) (v) CURB 54449/MCA 48 | 49 | 6 | CRASH COURSE IN THE BLUES @ STEVE WARINER
IN THIS LIFE @ COLLIN RAYE S.HENDRICKS, T.DUBOIS (S.WARINER, J.JARVIS,D.COOK) V) ARISTA 1-2461
3 ! U | 12 | G FUNDIS HOBBS (M.REIDA.SHAMBLINY (©) (V) EPIC 74421 49 | 26 | 9 g’u&yg ySEEAY T HASELDEN B ALAN) L MARTINA(VP)\AR%EEZI%E
@ 4 10 16 JESUS AND MAMA CONFEDERATE RAILROAD - = - =
B.BECKETT (D.B.MAY(,J.D.HICKS) ATLANTIC ALBUM CUT ok K POWER PICK/A‘RPLAY * % K
@ 6 9 14 GOING OUT OF MY MIND & MCBRIDE & THE RIDE 55 67 4 BURN ONE DOWN CLINT BLACK
S.GIBSON,T.BROWN (KOSTAS.T.MCBRIDE) (V) MCA 54413 J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS,F.MILLER) V) RCA 62337
8 | 13 | 10 | SEMINOLE WIND ¢ JOHN ANDERSON L.A. TO THE MOON RONNIE MILSAP
@ SSTROBDIANDERSONICANDERS OR) S ap BN\‘:;SS; A7) 8 | B | RiisAP.R.GALBRAITH.T.COLLINS (5.LONGACRE.L WILSON) (V) RCA 62332
WRONG SIDE OF MEMPHIS & TRISHA YEAR
1 5 6 | oo (M.BERG,G HARRISON) (V) MCA 54414 46 | 44 39 20 Iﬁ{’éf,hﬁLIEémEEJB(L?ROGERS,M.WRIGHT) (\/A)Iilc\PsAzhzﬁsé
11 15 10 THE GREATEST MAN | NEVER KNEW REBA MCENTIRE WHAT KIND OF LOVE RODNEY CROWELL
T BROWN,R.MCENTIRE (R.LEIGH,L.MARTINE,JR ) (V) MCA 54441 47 43 33 17 LKLEIN (R.CROWELL.W_JENNINGS. R.ORBISON) Ol lcotl s v 60
1 | | CAFE ON THE CORNER @ SAWYER BROWN KEEP ON WALKIN’ © MIKE REID
@ O RESCRUGGS MEMIFTERIMMEANATEY) CORBIACBUMICUT 48 | S0 | 4 8 | PBUNETTAR CHUBACOFF (M.REID,AMCBROOM) (V) COLUMBIA 74443
LORD HAVE MERCY ON THE WORKING MAN @ TRAVIS TRITT ,
14 13 8 G BROWN (KOSTAS) (v) WARNER BROS. 18779 48 | 52 | 45 | 20 I.EQEN%‘,E,BSROGWQMQH%T You @ MARTY STUART & TRQY&SCAT;"LE
11 7 2 13 LOVE'S GOT A HOLD ON YOU ALAN JACKSON 68 _ 2 SOMEBODY PAINTS THE WALL TRACY LAWRENCE
S.HENDRICKS S STEGALL (K.STEGALL,C.CHAMBERLAIN) (V) ARISTA 1-2447 J.STROUD (E.KAHANEK,N.LARKIN. T.SMITH,C. BROWDER) ATLANTIC ALBUM CUT
WE SHALL BE FREE GARTH BROOKS
@ 13 7 6 A REYNOLDS (S.DAVIS,G.BROOKS) (¥) LIBERTY 57994 ST 26 13 !QEQ}(RIN(ISVIIJ\MR(IBNCGARﬁgL?,EuC%CYY?UR NECK M R'CKY(V\)/éc,J\iuSM'—éEbE?l’:
LETTING GO & SUZY BOGGUSS
@ 18 | 2 ] 10 | 5owEN.S BOGGUSS (0.CRIDER.MROLLINGS) (V) LIBERTY 57801 92 | 53 | 50 | 19 gé;ﬁl?uo?z’,\wlfvsusow (L.BASTIAN, D.BLACKWELL) A SA(D’; Mécﬁ%&gé—é@g
SHAKE THE SUGAR TREE @ PAM TILLIS ANYWHERE BUT HERE @ SAMMY KERSHAW
16 2 9 P WORLEY.E SEAY (C.HARTFORD) (V) ARISTA 1-2454 @ 59 73 3 B.CANNON,N.WILSON (B.CANNON.J.S.SHERRILL,B.DIPIERQ) (V) MERCURY 864 316
NOWHERE BOUND & DIAMOND RIO S
15 9 7 5y POWELL, T.DUBOIS (M.POWELL,J MEDDERS) (V) ARISTA 1-2441 96 65 4 %’;’&,N&%E(B_mSON'J,MEHAFFEy, A CLINTOV';IS(TE‘EF,S%(&EOEE
17 | 20 | 10 | NEXTTHING SMOKIN' JOE DIFFIE (55)| 57 | 68 | 3 | LOVE WITHOUT MERCY @ LEE ROY PARNELL
B.MONTGOMERY,J. SLATE {J.DIFFIE.D.MORRISON,J.SLATE) (V) EPIC 74415 S.HENDRICKS,B.BECKETT (D.PFRIMMER,M.REID) (V} ARISTA 1-2462
@ 22 28 18 BUBBA SHOT THE JUKE BOX MARK CHESNUTT 56 54 56 20 COWBOY BEAT © THE BELLAMY BROTHERS
M.WRIGHT (D.LINDE) (V) MCA 54471 H.BELLAMY,D.BELLAMY, E SEAY (D.BELLAMY.J.BELAND) BELLAMY BROTHERS ALBUM CUT/INTERSOUND
19 29 7 WATCH ME ¢ LORRIE MORGAN @ 64 69 3 LIFE'S A DANCE ¢ JOHN MICHAEL MONTGOMERY
R.LANDIS (T.SHAPIRO.G.BURR) (V) BNA 62333 D.JOHNSON (A.SHAMBLIN,S.SESKIN} ATLANTIC ALBUM CUT
21 29 8 IF THERE HADN'T BEEN YOU @ BILLY DEAN 72 _ 2 WHAT WERE YOU THINKIN’ LITTLE TEXAS
C HOWARD, T.SHAPIRO (T.SHAPIRO.R.HELLARD) (V) SBK 57884/LIBERTY J.STROUD.C.DINAPQLI,D.GRAU (C.DINAPOLI,P.HOWELL,D.O'BRIEN,B.SEALS) (V) WARNER BROS. 18741
2 40 4 I'M IN A HURRY (AND DON’T KNOW WHY) & ALABAMA 59 58 63 7 NO SIR @ DARRYL & DON ELLIS
J.LEO,L.M.LEE.ALABAMA {R MURRAH,R. VANWARMER) (V) RCA 62236 J.STROUD (S.DEAN,B.MONTANA,D.ELLIS) (C) V) EPIC 74454
, TWO-TIMIN' ME THE REMINGTONS
@ 27 35 8 E\C/gor: LF_'ICELME"\DNC(I)QJHE MOON IS CRYIN A MA(\F/?)P}A&OE%LE 60 60 60 20 L.M.LEE J.LEO (RMAINEGRA,R. YANCEY.J GRIFFIN) (V) BNA 62276
22 12 3 15 SO MUCH LIKE MY DAD GEORGE STRAIT 67 o 2 A STREET MAN NAMED DESIRE & PIRATES OF THE MISSISSIPPI
J BOWEN,G STRAIT {C.MOMAN, B EMMONS) (V) MCA 54439 J.BOWEN,R.ALVES (B.MCCORVEY,R.ALVES,G. HARRISON} (V) LIBERTY 57995
JUST CALL ME LONESOME & RADNEY FOSTER
@ 32 | 38 10 S.FISHELL R.FOSTER (R.FOSTER,G.DUCAS) (C) (V) ARISTA 1-2448 T LI\TE"* *HOT SHOT DEBUT * % % © BILLY RAY CYRUS
WARNING LABELS @ DOUG STONE .@ NEW ) 1 :
2|1 4 15 D.JOBNSON (KWILLIAMS.O. TURMAN) (V) EPIC 74399 S CAIRE S CONTONIE R CYRUS. COYRUS) (VIIMERCHRYIS641502
| STILL BELIEVE IN YOU @ VINCE GILL DON'T LET OUR LOVE START SLIPPIN’ AWAY ¢ VINCE GILL
25 2 18 16 T.8ROWN (V.GILL,J.B.JARVIS)O (V) MCA 54406 NEW D ! T.BROWN (V.GILL,P. WASNER) (V) MCA 54489
" ONE TIME AROUND MICHELLE WRIGHT
B4 6 Eg’gmgr'}'ﬂaiwcﬂﬂ'sﬁ% M MARD}( &&%ﬁﬁg 64 | 63 | 5 13 | s306aR0 RGILES (C HARTFORD,D.PFRIMMER) (V) ARISTA 1-2444
COULD'VE BEEN ME @ BILLY RAY CYRUS | DON'T NEED YOUR ROCKIN' CHAIR @ GEORGE JONES
211 2 | 14 116 | Jsare COTTON (R.NIELSEN MPOWELL (©) (D) (V) MERCURY 866 998 b3l ! £ GORDY.JR. (B.VATES,F.DYCUS K K.PHILLIPS) (IMEAISI270
WELCOME TO THE CLUB & TIM MCGRAW
28 |3 |11 ;‘E\Xzﬁgkssﬁ(gﬂ gaﬁ%;’:ﬁd&%z A SHE(’\\/‘)AR'E‘,PGOZQQ U] — | 2 | J5TROUD.B.GALLIMORE (5. SESKIN.APESSIS) CURB PRO 1020
HELP, I'M WHITE AND | CAN'T GET DOWN @ THE GEEZINSLAWS
il B e A7 I L L B L b el ko ___ Gl
'TNO ! N'T LIK NEAL M Y
0| » | 7| 8| EIREORENES v Mt T T L B T i i —— ALl
0 OTHE NIG GARTH BROOK
31| 25 | 12 | 18 | YOU AND FOREVER AND ME @ LITTLE TEXAS NEWD | 1 | RRevmorbs siacro srooks LIBERTY ALBUM CUT
J.STROUD,C.DINAPOLI.D.GRAU (P.HOWELL S.HARRIS) (V) WARNER BROS. 18867 BABY DON'T YOU KNOW STACY DEAN CAMPBELL
@ 18 43 6 NOT TOO MUCH TO ASK MARY-CHAPIN CARPENTER WITH JOE DIFFIE NEW D 1 B.MAHER (J.O'HARA) (V) COLUMBIA 74491
JJENNINGS,M.C.CARPENTER (M.C.CARPENTER,D.SCHLITZ) (v) COLUMBIA 74485 D UL GVERSTREET
I'LL THINK OF SOMETHING ® MARK CHESNUTT 1 65 52 15
33 [ 30 | 30 | 19 |\ kit (.FOSTER B RICE) (V) MCA 54395 ::A:ANSI\E:;E‘LERSTREU (L OVERSTREERDAVIS) < TIONEL CAF(QVT)C;ARF(:T-T;
51 58 3 1 g&aﬁ% MRYA#(ESAD%:FF eI . GEO%%%CSIQ/:'; 2 73 71 10 8.BECKETT (D.SEALS,B MCDILL,J KIMBALL) (V) MCA 54440
' = o CAN | COME ON HOME T0Q YOU @ THE BELLAMY BROTHERS
35 | 33 | 31 | 18 | RUNNIN' BEHIND © TRACY LAWRENCE @ NEW D 1| BELLAMY.D.BELLAMY (0.BELLAMY) BELLAMY BROTHERS ALBUM CUT/INTERSOUND
J.STROUD (E.HILL,M.D.SANDERS) ATLANTIC ALBUM CUT ool S 6 e
6 | 55 | 4 T(‘gggﬁéﬁﬁg‘p’ssmmcgHURR|CANE ¢ TLQ!’E‘RYTe IIELFMKCELjﬁ T4 | 75 | 70 | 17 | | GOWEN.RALVES (G CLARK.LRPARNELL LIBERTY ALBUM CUT
OUR LOVE WAS MEANT TO BE < BOY HOWDY
@ 40 4 6 }A{S)ERPEJSTSL’?SES SS\LE?M BEESON,S.LENAIRE) M RESTLE(\%%?CEIEQ&I s " 2 16 CRARRENICIEECE CRARREN COREE BUMICH
HRIS LEDOUX .
38 20 11 13 WHATCHA GONNA DO WITH A COWBOY c D Records moving up the chart with airplay gains this week. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette
EREYHODS FCRENCHEIE FOICERODKS M0 ANDERS) ROILBERTYE/SEY is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability,
41 51 4 SURE LOVE ¢ HAL KETCHUM (V) Vinyl single availability. (X) CD maxi-single availability. ® 1992, Billboard/BPI Communications.
A REYNOLDS.J.ROONEY (H.KETCHUM G.BURR) (V) CURB 87243
—————————
1 1 2 BOOT SCOOTIN' BOOGIE ® BROOKS & DUNN 10 NORMA JEAN RILEY DIAMOND RIO
- S HENDRICKS,D.COCK,B. TANKERSLEY (R.DUNN) ARISTA M.POWELL,T.DUBQIS (M.POWELL,D.TRUMAN,R.HONEY) ARISTA
2 2 1 3 WHAT KIND OF FOOL DO YOU THINK | AM LEE ROY PARNELL 15 13 12 16 THERE AIN'T NOTHIN’ WRONG WITH THE RADIO @ AARON TIPPIN
S.HENDRICKS,B.BECKETT (A.CARMICHAEL,G GRIFFIN) ARISTA £.GORDY.JR. (A.TIPPIN,B.BROCK) RCA
3 | FEEL LUCKY ® MARY-CHAPIN CARPENTER 16 14 15 15 NEON MOON BROOKS & DUNN
— | = JJENNINGS,M.C.CARPENTER (M.C.CARPENTER,D SCHLITZ) COLUMBIA S.HENDRICKS.D.COOK (R.DUNN) ARISTA |
OLD FLAMES HAVE NEW NAMES MARK CHESNUTT
4105 [ 3] 9 | AN b von mese & BILLY A ety 7|18 |u i 1l b i
F RT AIN'T BUSY TANYA TUCKER E SECON LLIN RAY!
3 I 1 j C;L?T%ﬁFT‘EElD‘(T‘I..Sﬁl\’;!RO,C.WATTEgS"{IGHT LIBERTY = 16 L 1 :;;L;L‘rLi'RﬁJéHsg?;;wo.;E:REYS%lSJzITH) TG EJ;\;
ONNA 12 | 10| 16 wSlk
6 3 2 4 ' gAgV i3 L'GGEHT GOLD) Wi CURB 19 A.REYNOLDS, J.ROONEY (M.HANLY) CURB
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Intfernational

Growth Slows In Japan Music Biz 2

CD Singles Units, Up 31%, Are Bright Spot

8 BY STEVE McCLURE

TOKYO—The Japanese recording
industry slipped back into single-
digit growth during the first six
months of this year, as the economic
slowdown prevented a repeat of
1991’s spectacular results.

According to the Recording In-
dustry Assn. of Japan, unit produc-
tion of CDs and cassettes by mem-
ber companies rose 9.8% during
January-June, while their value
rose 6.7%. This compares to growth
rates of 17.3% and 11.9%, respec-
tively, for the first half of 1991.

Production of CD albums totaled
101.5 million units, worth $1.21 bil-
lion (166 billion yen) at wholesale
prices—a 6% increase on both
counts compared to the previous
year. CD singles jumped by 31% to
55.6 million units, worth $260 million
(34.4 billion yen), which was a 35%
increase.

Cassette production fell by 15% to
19 million units; their value was
$136.6 million (18.1 billion yen), a
22% decline year-on-year. A total of
399,000 vinyl LPs were produced,
down 11% against 1991. The for-
mat’s value was $5.1 million (682
million yen), down by 16%.

CD singles grew faster than any
other category, due to record com-
panies’ continuing success in pro-
moting singles to the younger end of
the market via TV tie-ins. This, in
turn, caused domestic repertoire in
this category to score much better
results than international product,
since the majority of CD singles fea-
ture Japanese artists.

RECESSION CAUSE OF SLOW SALES
Slower sales of CD albums can be
attributed to the recession, which al-
though milder than that in North
America and Europe, has cut down
on Japanese consumer spending.
Breaking this year’s first-half sta-
tistics into foreign (excluding im-
ports) and domestic portions, pro-
duction of material by non-Japanese

artists totaled 35.4 million units,
down 2% from the same period last
year. Value was $371.1 million (49.1
billion yen), a drop of 6%.

By comparison, production of do-
mestic artists’ material scored 140.6
million units, up 13%, for a value of
$1.3 billion (170 billion yen), an
11.2% uptick.

FEW FOREIGN MEGAHITS
In other words, Japan-manufac-
tured foreign repertoire comprised
20% of the Japanese market in
terms of quantity and 22% in value.
The absence of any foreign mega-

hits in the first half is seen as an-
other reason for the international
sector’s modest showing.

Audiocassettes continued their
steady decline. They now account
for just 10.7% of the market on a
unit production basis, and 8.2% in
terms of value. While analog pro-
duction kept falling (down 11% from
the first half of 1991), in value terms
analog discs rose 16%—most likely
reflecting the fact that the few LPs
now available in Japan are sold
mainly to audiophiles with deep
pockets.

1

i |

Royal Welcome. RCA/Victor's ambassadors from Ireland, the Chieftains, were
greeted by Princess Diana at the British Royai Premiere of ““Far And Away" at
the Empire Theater, Leicester Square, London. At the theater, the band performed
its “Fighting Donnelly’s Theme,” which is featured in the film. Chief Chieftain
Paddy Moloney is pictured shaking hands with Princess Diana.

Dutch Music Biz Experiences First-Half Blahs

8 BY WILLEM HOOS

AMSTERDAM—Having the
highest rate of CD hardware pene-
tration in Europe has not helped the
Dutch music business beat the first-
half blahs. Total sound-carrier ship-
ments to the trade in January-June
were 19.4 million units—down by
19% compared with the same period
last year. Retail value was off by
13% to $335.6 million (537 million
guilders).

About 70% of Dutch homes have
one or more CD players, and each
household owns an average of 40
CDs. The format accounts for more
than 95% of trade deliveries,
compared with less than 3% for cas-
sette.

According to figures issued Sept.
30 by NVPI, the Duteh IFPI group,
CD album shipments were 15.6 mil-
lion units for the first half, a 20% dip
compared with 19.5 million in 1991.
Their value was $305 million (488
million guilders), compared with
$350 million (561 million guilders) in
1991, a 13% decline.

CD singles stayed flat at 1.8 mil-
lion units, but their value increased
by 8% to $14.8 million through price

gram.

Plato, Aristotle, and Aristophanes.

firm Tempo Musie.

newsline...

VIRGIN RETAIL opened its first Megastore in Spain Oct. 1 in the Olympic
city of Barcelona. The city center store comes on line in two phases: 16,000
square feet now and 7,000 square feet in 1993. Next year, both Virgin and
French giant FNAC are to debut superstores in Madrid.

TONY I0ANNOU has been appointed director of A&R/marketing, national
and international, at BMG Ariola Munich, replacing Gerd Ludwigs. Ioan-
nou takes his post Nov. 1; he was assistant managing director at Phono-

OLUFSEN RECORDS of Denmark has shipped a new album, “Songs In An-
cient Greek,” by U.S. poet/singer Ed Sanders, a founding father of the
Fugs. He sings the actual words of the original poetry of Homer, Sappho,

EMI/TEMPO MUSIC have signed a publishing agreement with Carlos Meire,
original composer of the 2 Unlimited hit “Twilight Zone.” The firm is a joint
venture in Belgium between EMI Music Publishing and local production

increases.

One reason for the market con-
traction, say industry observers, is
the end of the replacement effect:
Consumers are no longer buying as
many of their favorite catalog items
on CD. “What the industry now has
to do is change its attitude from cat-
alog marketing to artist marketing,”
says Paul Solleveld, NVPI deputy
managing director.

“The falling figures come as no
real surprise to us,” he continues.
“We predicted that the Dutch mar-
ket would reach CD saturation at
some time in 1992. It’s virtually a
CD market. Consumers wanted to
have their vinyl LPs replaced by
CD, and by and large, they’ve done

that.”

Solleveld predicts a full-year de-
cline of some 10% compared with
1991. “That’s not all that dramatic if
you remember that each year from
1986, we've had increases of 10%-
30%. It was obvious we’d hit satura-
tion point sooner or later.” The
NVPI executive says the introduc-
tion of DCC and MiniDisc will help,
“but we won't get any discernible
impulses until next year at the ear-
liest.”

Aside from CDs, cassette ship-
ments in first-half 1992 amounted to
0.8 million units, down by 47% from
1.5 million units in 1991. The cas-
sette share of the Netherlands’ total
sound-carrier market declined from

3% in first-half 1991 to 2.4% in Jan-
uary-June this year.

Meanwhile, the Dutch industry is
currently in the middle of its annual
“Ten Days Of The Record,” a ge-
neric campaign to boost prere-
corded music sales, backed by ree-
ord companies and retailers. It
includes two TV galas, a “national
CD trophy” (to be awarded to Rene
Froeger for his album, “Matters Of
The Heart”), and the giveaway of an
18-track CD to consumers who
spend more than $30 on prere-
corded music. The album includes
tracks by Garth Brooks, Billy Ray
Cyrus, Joe Cocker, Gloria Estefan,
and Patricia Kaas, plus Candy
Dulfer and seven other Dutch acts.

S. Korea Lifts Old Songwriter Bans

@ BY BYUNG HOO SUH

SEOUL, South Korea—The return
to grace in South Korea of outlawed
songwriters who defected to Commu-
nist North Korea during the late ’40s
and the Korean War is stirring the
record industry here.

In early September, the Korea
Public Performance Ethics Commit-
tee, governing body of South Korea’s
entertainment industry, lifted the ban
on Myung Am Cho, opening the way
for restoration of more than 200 pop
classics to his credit.

His reinstatement was made offi-
cial and drew wild acelaim from the
media as Shinnara Records, with
KPPEC approval, released a compila-
tion CD titled “Korean Popular Songs
We Used To Hear On Phonograph.”
This contained a track, “Sun Chang”
(“The Pier”), with Myung Am Cho
listed as lyricist in the label informa-
tion.

Since his defection, Cho had served
in high-ranking North Korean gov-
ernment posts that included vice min-
ister of the ministry of education and
culture, president of the Pyongyang
Song & Dance Company, and vice
chairman, central committee of the
North Korean Cultural & Arts Fed-
eration.

Record industry insiders say the
lifting of bans on the Communist

songwriters and their nonideological
love songs, regarded by many as
“Bbongjak oldies but goodies,” is a
welcome sign. “We can now fill the
vacuum made by their taboos and ab-
sences, and correctly rewrite the his-
tory of Korean popular music during
the ’30s and '40s,” comments one ex-
ecutive.

LAST NAME LIFTED

Cho was the last name to be lifted
from the South Korean musical black-
list, which had also included Young
Ho Park, Myun Sang Lee, and Hae
Song Kim. They were reinstated in
1987-88.

The final release of North Korea-

born Cho from the ban in the south
came at a time when the two Kor-
eas—divided after the end of World
War II—accelerated dialog in the
field of cultural exchanges, including
the proposed North & South Copy-
right Agreement,

However, Moon Pyung Whang, one
of the few experts on the Korean mu-
sic scene in the '30s and '40s, when
Korea was under Japanese rule,
thinks otherwise. Whang, who also
chairs KPPEC’s music and records
secreening committee, cautions
against “imprudent media sensation
and overhype” of the Communist
writers by some industry people.

Thailand Tackles Audio Piracy
Vows Action Under Threat Of Sanctions

8 BY JEFF CLARK-MEADS

LONDON—Thailand’s government
has pledged to drastically reduce the
rampant audio piracy in the country
within the space of a year.
Threatened with sanctions by the
European Community, the Thai au-
thorities have promised to bring
down illegal copying of EC-produced

recordings “to a minimal level” before
the end of 1993.

The promise comes after interna-
tional labels group the IFPI com-
plained to the European Commission
under its New Commercial Policy In-
strument. Under this instrument, the
EC may implement sanctions against
any nations it regards as not ade-

(Continued on next page)
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

ROMANIA: Michael Jackson’s concert Oct. 1 at the 60,000-capacity Na-
tional Stadium in Bucharest may have been the biggest rock event in this
country, but he doesn’t have to live here. During the years of Communist
dictatorship, rock acts, especially ‘those with a dy-
namic stage show, suffered grievously under the
intolerant regime. One example is the well-known
group Iris, whose members Doru Borobeica,
Nelu Dumitrescu, Valter Popa, Dan Alex Sirbu,
and the legendary vocalist Christian Minculescu
suffered numerous persecutions. However, the
group recently celebrated its 15th anniversary un-
der happier circumstances with a concert at the

4
A ,: Palace of Sports and Culture in Bucharest, where
/ i) ! it played before 7,000 fans. Free from government
LR-P- RO&!J N ¢ interference, Iris can now take its place alongside
| PPV v v PP

groups like Phoenix, Compact, Holograf, and
Sfinx, among the elite of Romanian rock.
OCTAVIAN URSULESCU

SOUTH AFRICA: Move over mbaganga, here’s another ethnic rhythm that
gets feet bouncing and ecash registers ringing. It’s called Shangaan disco,
and it is the pop music of the Tsonga-speaking people of the arid region
in the far north. The records sell faster than cold beer, not only in the north
of the Transvaal province but also among the large army of Shangaan mi-
grant workers in the Pretoria-Johannesburg region. Thanks to Paul Si-
mon, the world has already been exposed to a superb example of Shangaan
disco on the “Graceland” track “I Know What I Know,” which features stal-
warts of the genre MD Shirinda and the Gaza Sisters. “An unusual style
of guitar-playing and the distinctive sound of the women'’s voices were what
attracted me to this group,” Simon explained. The godfather of Shangaan
disco is the late Paul Ndlovu. Although he died in a car accident in 1986,
numerous people insist they have seen him alive. It is persistently claimed
that a witch-doctor turned him into a zombie. South Africa’s answer to Elvis
Presley, perhaps? Today, the undisputed king of Shangaan disco is Tho-
mas Chauke, backed by the Shinyori sisters, of whom more will be said
next week. ARTHUR GOLDSTUCK

HUNGARY: The liberalization of Eastern Europe is proving a double-edged
sword as far as rock bands here are concerned. On the one hand, increased
freedom of expression and improved opportunities for local acts to reach
international markets has been a blessing. But the sudden influx of product
by Western stars has inevitably led to increased competition. It is hard
enough for new bands to get started without losing a sizable chunk of their
potential market to the more sophisticated recording stars of the West, and
even established Hungarian artists have had
to sharpen up their acts. One band that has
met the challenge head-on is East, a progres-
sive rock four-piece with musical influences
that fall somewhere between contemporary
Genesis and early Pink Floyd. Vocalist Ta-
mas Takats speaks good English, and the
band employs an expatriate Englishman,
Duncan Shiels, to write its lyrics. East’s lo-
cally recorded album, “Taking The Wheel,”
has been released on K-tel Switzerland’s Blue
Martin Records label and marketed simulta-
neously in the GSA countries, Spain, and
Hungary. The original version of the album,
with Hungarian lyrics, has already sold more
than 20,000 copies here. D.S.
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INDIA: Remo Fernandes is arguably the country’s most popular performer
and certainly one of its most versatile. He plays guitar, bamboo flute, and
synthesizer and sings in English, Hindi, French, Portuguese, and Konkani.
One of his trademarks is his liberal usage of Indian rhythms for his compo-
sitions in English. His albums “Pack That Smack” and “Bombay City” (both
on CBS) sold more than 20,000 cassettes each. Fernandes, who lives and
records in the village of Siolim in Goa, recently had a CD released in Japan.
Titled “Old Goan Gold” (Alter Pop-Meta Co.), the album comprises tradi-
tional Konkani and Portuguese songs together with four originals, three
in Konkani, and one in Portuguese. His forthcoming album, “Politicians
Don’t Know How To Rock 'N’ Roll” (Magnasound), incorporates a positive
ode to Prime Minister P.V. Narasimha Rao and his policies.

JERRY D'SOUZA

International

BMG Int’l Lets Vaya Con Dios Album Fly

Marks Its First Major Volley In Fall Selling Season

LONDON—BMG International has
fired the first of its big guns for the
fall selling season: “Time Flies,” the
third album by Belgium’s Vaya Con
Dios. Their last contender, “Night
Owls,” sold close to 2 million copies,
so the new release is a pan-Euro-
pean priority for the label in the
fourth quarter and into 1993.

For “Time Flies,” Vaya Con Dios
is effectively singer Dani Klein.
Original member Dirk Schoufs left
the band after the release of “Night
Owls” in 1990, and died last year.
Klein, who produced the new album
with assistance from drummer Phi-
lippe Allaert, is in the middle of an
intensive European promotional
tour.

That itinerary kicked off in Bel-
gium last month, followed by visits
to Amsterdam, Madrid, Oslo, Hel-
sinki, Stockholm, and Copenhagen.
During November and December,
Klein will handle a series of TV
dates in Germany—the territory
where “Night Owls” sold best, at
500,000-plus. Promotion visits for
France and Italy are being planned.

Launch parties were arranged in
several cities to introduce the album
to local media and retail, according

THAILAND TACKLES

(Continued from preceding page)

quately safeguarding its legitimate
interests.

The international music industry
has long complained that the anti-pi-
racy efforts of the Thai authorities
have “lacked teeth” (Billboard, Oct.
3). The country’s maximum fine for
piracy is $1,600, while any prison
terms are usually suspended.

The threat of EC sanctions will re-
main in effect until that situation is
remedied. The IFPI says, “An initial
evaluation of whether progress has
been made will take place before
April 1, 1993. The European Commis-
sion will then decide whether further
action needs to be taken and what
form that action will take.

“It is intended that a cooperative
body composed of Thai authorities
and representatives of the recording
industry be set up to oversee develop-
ments. The European Commission
has the right to participate in this
body which will enable it to monitor
the government’s commitment to
solving the piracy problem at close
range.”

The II'PI estimates that over the
last 10 years, Thailand’s pirates have
cost the legitimate industry more
than $500 million.

The organization adds, “The pi-
rates have also maintained market
superiority over the legitimate pro-
ducers, largely through threats of vio-
lence, actual violence, and corruption,
Even pressure from the U.S. govern-
ment in the form of threatened Sec-
tion 301 trade sanctions has failed to
move the Thai government to act
against the violation of intellectual
property rights.

“However, the authorities have at
their disposal a wide range of legal
measures which, if applied effectively,
could bring piracy to a standstill.”

to Chris Stone, BMG International
VP of A& R/marketing. Point-of-sale
material includes a dealer poster,
logo board, centerpieces of three dif-
ferent sizes, and a three-sided mo-
bile.

Radio and TV advertising cam-
paigns have also been set to run
through to Christmas, says Stone,
and various consumer press and ra-
dio competitions are in the works.
“Dani’s visibly striking image is
strongly featured on all our promo-
tion and POS materials,” he adds,
“which have been designed to en-
sure the album gets the attention it
deserves.”

KEEN MARKETING CAMPAIGNS

Gary Richmond, manager of Vaya
Con Dios, and Stef Cockmartin,
marketing manager of BMG Ariola
Belgium, took “Time Flies” tapes
across Europe in June to enthuse
BMG affiliate chiefs about the proj-
ect. “Every country has lined up a
keen marketing campaign to back
up the release,” comments Cock-
martin. The album shipped gold
(25,000 units) in the band’s home-
base. “I expect other countries to do
equally well,” he says.

Gerd Dornieden, product man-
ager at BMG Ariola in Munich, an-
ticipates a strong German response.
In addition to radio and TV advertis-
ing, a nationwide flyposting cam-
paign was launched. Klein will ap-
pear Oct. 13 on prime-time show

“Bitte Umblatten.” Next year, Dor-
nieden expects Vaya Con Dios to
tour approximately 10 major cities
in Germany, hitting venues that can
accommodate 8,000-10,000 people—
up from the 2,000 seaters of their
last trek.

In France, BMG Ariola market-
ing manager Stephane Barrett says
the label’s strategy is to establish
Klein as “a jazzy/bluesy artist with
melodic songs.” The “Night Owls”
album sold 140,000 copies there,
twice as many as the band’s first re-
lease. “Vaya Con Dios is a good
seller. but doesn’t have the status
appropriate for an act selling
140,000 units. Our goal is to raise the
band’s profile and expand its fan
base.”

The Scandinavia territories also
offer good prospects. “Night Owls”
sold 56,000 units in Sweden, 27,000
in Denmark, and 10,000 in Norway.
“We've already sold 50% of the total
sales of that last release here,” says
Morten Jensen, marketing manager
of BMG Ariola Norway. “I would
never have dreamed of a sales chart
position before the TV appear-
ances.”

Spain, too, expects to benefit from
Klein’s recent promotion visit, when
she recorded three TV shows for fu-
ture broadcast. “Night Owls” sold
70,000 pieces there, a total that RCA
label manager Alberto Aza at BMG
Ariola feels can be doubled for the
new release.

ALEX SCHIAVI
EXTRAORDINARY EXPERIMENTAL GUITAR |

AVAILABLE DISCOGRAPHY:
¢ LP“BUDAPEST CONCERTS” ¢ L.P “MUSICA FUTURISTA™

the original ITALIAN “ART OF NOISE” |
¢ 1.P’ “ECLIPSE OF REASON™ |
¢ “INFERNO” LP and CD (with 2 honus) - LP “CELLOTRONIC”

l ORDERS TO: NAA AGENCY - V.1e Brianza. 32 - 20127 Milano - Ttaly ‘

(FREE CATALOGUE)
MANAGEMENT: PANNONART - G. Geszty F. Deak ut. 19

1052 Budapest (Itungary)

WIIOLESALE - COLLECTORS - RETAILERS WELLCOME!

!
!

) NERNATONAL 31 [

—

Billboard's 1992 International Latin Music Buyer's Guide is

HOT'HOT!HOT1!

The 1992 International Latin Music Buyer's Guide is the first & only complete
directory of Latin Music available - listing critical business-to-business information in
the U.S., Mexico, Central America, South America, Spain & Portugal.

Categories include: - Record Labels - Video Companies « Wholesalers + Spanish Language
Radio Stations {U.S.)« Leading Latin Artists - Music Publishers + Cross-listing of Mgrs. &
Ly i ¢ Agents Complete listing of service organizations including tape duplicators,
CD manufacturers, pressing & mastering facilities, & lots more!

Billboard's 1992 Latin Buyer's Guide is a vital business tool

) LAINMUSC L.
% BUYERSGUDE

for anyone involved in the Latin Music industry!
N 992

To order your copy of the premiere edition today
~ call toll free:1 800 344 7119 or 1 908 363 4156.
Or send check for $50 plus$3 shipping

& handling ($8 for international orders) to:
Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701
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International

Sony Music’s World View

LAUSANNE, Switzerland—Sony Music International brought together exec-
utives from its European companies as well as Canada, Japan, New Zealand,
and Australia Sept. 1-5 here to share an overview of the company’s global
strategies and each division’s marketing strategies for upcoming releases.

Columbia Records act Warrant was a special guest at a gala dinner during the
conference. Pictured, from left, are Theresa Birilli, VP of marketing, Sony Music
International; Warrant manager Eddie Wenrick; Joey Allen of Warrant; J.P.

:  Bommel, VP of international marketing, Cotlumbia Records; Warrant's Steve
Sweet; Bob Campbell, VP of creative operations, Sony Music International; Jerry
Dixon of Warrant; Robert D. Summer, corporate executive VP, Sony Music
Entertainment; Warrant's Jani Lane; band manager Tom Hulett; Tom Tyrell,
executive VP, Sony Music International; and Warrant's Erik Turner,

Sony Music Canada’s Céline Dion chats with executives of Sony Music Italy
after her headlining set at Le Mad nightclub. Pictured, from left, are director of
marketing Massimo Bonelli; Columbia Records label managear Graziano Ostuni;
Dion; and managing director Franco Cabrini.

Jack Isomura, senior managing
director, Sony Music Entertainment
Japan, right, talks with Robert D.
Summer, corporate executive VP,
Sony Music Entertainment, during a
break in the European Management
Committee/Continental European
Leadership Team joint meetings.

Australian artist Rick Price and Richard Rowe, president, Sony Music
International Publishing, certer, are surrounded by the Sony Music International
Publishing group during dinner at the Beau-Rivage Palace Hotel.

Sony Music Canada president Paul Burger, left, and Paul Russell, chairman and
CEO of Sony Music U.K., center, gather with the members of Sony Music
Canada band 54-40 after the group performed at Le Mad, a nightclub in
Lausanne, during the first of two Sony Music International showcases.

Greeting Epic Records artist Ottmar
Liebert, right, is Mel llberman, 1ecently
named president of Sony Music
International, and corporate executive
VP, Sony Music Entertainment.

Michael P. Schulhof, left, chairman of

Sony Music Entertainment, chats with
; ; Robert D. Summer, corporate

Columbia Records U K. artist Paul Young, center, pauses to pose with Jochen executive VP of Sony Music

Leuschner, managing director, Sony Music Germany, left, and Norman Block, Entertainment, at a dinner hosted by After her performance during company showcases at Le Mad, Sony Music Spain
managing director, Sony Music Switzerland, at the gala dinner on the closing Summer at the Musee d’'Art artist Rosario, center, is joined by Claudio Conde, managing director, Sony
night of the conference. Contemparain in Lausanne. Music Spain, left, and Franco Cabrini, managing director, Sony Music Italy.
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International

FROM JAMAICA, via Miami, the
hottest reggae pop hit of the mo-
ment in Europe has arrived—out of
Sweden. “Sweat (A La La La La
Long)” from reggae veteran act In-
ner Circle, signed to WEA/Metro-
nome Records in Sweden, has bro-
ken out of Scandinavia to hit the
singles charts in recent weeks in
Germany, Switzerland, the Nether-
lands, Italy, and elsewhere.

The single’s success—it has just
hit No. 1 in Germany—coincides
with charting sales for the group’s
album “Bad To The Bone” and a fall
tour through the Netherlands, Hol-
land, France, Switzerland, Austria,
and Germany.

For Inner Circle, this new cycle
of acceptance comes
more than a decade af-
ter the group, first on
Capitol Records and
then on Island, hit the
charts in England,
France, and other mar-
kets. But that ascent
was cut short in 1980
when lead singer Jacob
Miller died in a car ac-
cident. The core of the
band, founding broth-
ers Ian and Roger
Lewis and keyboardist
Touter Harvey, carried
on. Now based in
Miami and fronted by
vocalist Calton Coffey,
the group has been a fixture on the
reggae circuit for years in the U.S,,
where its discs are released by
R.A.S. Records.

A subsequent deal with Jon Gray
of Madhouse publishing in Sweden
brought Inner Circle to the attention
of Mattias Wachtmeister,
A&R director at Metronome, which
in 1990 released the single “Bad
Boys.” Promoted in Sweden’s dance
clubs, and with a major boost from
the Fox-TV show “Cops,” which fea-
tured the song and aired on cable in
Sweden, “Bad Boys” went on to rank
just behind Bryan Adams’ “(Every-
thing I Do) I Do It For You” as the
top-selling single of 1990-91 in Scan-
dinavia, fueling sales of the band’s
1991 album “Black Roses.”

“With that album having done so
well,” says Wachtmeister, “we saw
the huge potential.”

When Inner Circle delivered
“Bad To The Bone,” however, Met-
ronome faced the familiar situation
of a band unavailable for press or
tours in Europe due to U.S, commit-
ments. The label turned to “old-
fashioned club and radio promo-
tion,” says Wachtmeister, until it
was able to further support Inner
Circle outside Scandinavia. With
the percolating pop of “Sweat” posi-
tioning the single as the ideal sum-
mer song, Warner affiliates tar-
geted Mediterranean markets first,
during the months when, it seems,
most of Northern Europe is in
Southern Europe. By the first week
of August, MTV Europe picked up
the video for “Sweat” and placed it
in prime breakout rotation as Inner

HOME &
ABROAD

by Thom Duffy

The Rise Of ‘Sweat’ In
Europe Comes Full Circle

Circle arrived to tour.,

“The amazing thing about this
band is their ability to do two very
different things,” says Wachtmeis-
ter, noting Inner Circle’s strength
as both a driving live act and creator
of reggae-rooted records with sub-
stantial pop appeal. With Warner
Music International now looking at
the potential for the band from Asia
to South America, says Wachtmeis-
ter, “this definitely proves that the
effort that goes into developing a
network for international affiliates
pays off.”

CONTINUUM RECORDS in Bri-
tain, which has garnered attention
in the past year by signing Rolling
Stones members Char-
lie Watts and Ron
Wood for their respec-
tive solo projects and
for its hot-selling “This
Is Techno” compilation
dise, has announced a
pack of new licensing
and distribution deals
throughout Europe.
Distributed in the U.S,
by Relativity Enter-
tainment Distribution,
the label has reached
agreements with CNR
Records for Scandina-
via, Play It Again Sam
for the Benelux mar-
kets, A.V. Arts for
Italy, FNAC Music for France, and
Germany’s Rough Trade for the
GSA markets. “With these new
deals, we'll now have a new outlet
for Continuum—the world,” says
Tony Kee, international VP for the
label . . . Robert Palmer plans a col-
lection of big-band standards, “Ri-
ding High,” which will have its live
premiere at Royal Albert Hall in
mid-November with a taping by the
BBC ... Singer/guitarist Trevor
Tanner’s previous band, Bolshoi,
built its following with albums on
LR.S., Beggars Banquet, and Situa-
tion Two Records, and tours
throughout Western and Eastern
Europe and North and South Amer-
ica by the time Tanner called it
quits in the late ’80s. He is now back
fronting a new trio with Ian White-
head and Jerry Jones dubbed Kite,
managed by Hugh Calder in Lon-
don and John Eden in L.A.

BORDER CROSSINGS: With the
U.S. Lollapalooza tour behind them,
the Red Hot Chili Peppers opened
a previously delayed Australian
tour Oct. 9 at Sydney’s Horden Pa-
vilion, while Lollapalooza-mate
Ministry lands in New Zealand for
a Monday (12) tour start in Auck-
land’s Town Hall.

Home & Abroad is a biweekly col-
umn spotlighting the activity of the
international music business and
artists outside their native mar-
kets. Information may be sent to
Thom Duffy, 1515 Broadway, 39th
Floor, New York, N.Y 10036 or
Sfaxed to 212-536-5358.

UNIQUE SPONSORSHIP SETUP FOR CRAVEN TOUR

(Continued from page 13)

Deighton, managing director of music
marketing group Deighton Rowe, as a
“private party.”

Deighton developed the idea with
marketing company The Edge. “The
recession, and the fact that this sum-
mer lots of shows were playing to less
than packed houses, played a part in
this,” he says. “We researched the art-
ists who appeal to women between 20
and 40. We did some focus-group re-
search, rated artists as they appealed
to men and women, and used that re-
search to appeal to the managers.”

The Craven promotion will appear
on some 8.5 million Tampax packs that
started going into U.K. stores last
week. To qualify, consumers must col-
lect 12 tokens for one free ticket and
20 for two. Thirty-two towel packs will
contain four tokens, while eight-packs
will contain one. Consumers will be
able to choose their preferred venue
from the five cities; two performances
are slated for London’s Royal Albert
Hall. The Edge will organize the shows
with the theaters.

Craven’s manager, John Glover, ad-
mits he struggled to take the idea seri-
ously at first. “Tampax is not the kind
of product you could use to promote Go
West,” he says, referring to one of his
other acts. “I must admit I read it and
laughed, that was my first reaction.
Then I thought about it and realized it
wasn’t such a bad idea. To be honest,
you're looking for the sponsorship be-
cause most tours don’t make money,

unless you’re on the road for six
months or doing Wembley.

“We're committed to six shows with
[Tambrands], so we'd reckon to play to
24,000 people. They reckon to sell 4
million packs per month. The redemp-
tion date is April 1, so come the end of
January, we’ll know what the redemp-

‘There’ll be no
venue-branding, that
was very important’

tion factor is. If the response is as high
as they believe it will be, we can add an-
other five shows. Then we'll probably
put on some general shows of our own
afterward.”

A spokesperson for Tambrands
would only describe the level of spon-
sorship as “substantial,” but Glover es-
timates the figure—including media
promotion of the tour—at about
750,000 pounds ($1.3 million). He adds
that the extra profile, and the no-risk
nature of the offer to the consumer,
will be invaluable. “With the advertis-
ing, she’ll be appearing in magazines
that she would never normally appear
in, like The Grocer and Pharmaceutical
Weekly. I think it could make her a
household name quicker than she
would be otherwise.”

Craven’s self-titled 1991 debut has
now sold 1.3 million copies in Britain,

The album contained the hit single
“Promise Me,” and also brought Cra-
ven considerable European success,
notably in France. After a break from
the business to have a baby earlier this
year, she returns with a new single
(“Feels Like The First Time”) next
month and more conventional live
dates in London in December, and her
sophomore album is slated for world-
wide release in February.

A delighted Glover comments the
deal has been struck very much on his
own terms. “There’ll be no venue-
branding, that was very important to
us. When I realized that we weren’t go-
ing to have Coca-Cola or something all
over the venues, it was perfect. The big
benefit to me is having my production
costs covered, and being able to play
the Albert Hall, which we might not
have done because it’s a very expensive
venue.

“Epic tells me that their research re-
vealed that 65% of Beverley’s audience
is female. They were a little reticent at
first, but I said, ‘Tell me a down side
and I won’t do it.” The artist and the
product happen to be very well
matched. I didn’t have to persuade
Bev, I put the idea to her and she
thought it was perfectly normal.”

The deal is not Tambrands’ first ven-
ture into marketing via music. It had
planned to sponsor Prince’s canceled
shows at Blenheim Palace in August
last year.

UK & Ireland: Pat Rod-Jennings 071-323-6686
Europe: Christine Chinetti 44-71-323-6686
Italy: Lidia Bonguardo 39-362-54-44-24
France: Philippe Crocq 33-1-432-76-309

BILLBOARD'S
PASSPORT TO
EUROPE!

Introducing Billboard's Passport
to Europe...This option accommodates
advertisers who only want to reach
Billboard's European readers,
at a substantial savings.
These ads would be a part
ot a special insert,
printed on heavy stock and
circulated to all our paid
subscribers and newsstands
exclusively within Europe.
Billboard's penetration
into Europe reaches the
most influential decision
makers in the music field accounting
for a weekly readership of over 25,000.
Considering that Europe accounts |
for approx. 35% of the world's music sales,
this is an important opportunity!!
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Canada

Jane Bunnett Gets Into The ‘Spirits Of Havana’ On New Set

B BY LARRY LeBLANC

TORONTO—One of the most ambi-
tious projects by a Canadian jazz
artist in recent times is “Spirits Of
Havana,” the fourth album by local
flautist and saxophonist Jane Bun-
nett.

The album, distributed by Denon
Canada, was recorded in September
1991, with the cooperation of CBC
Variety Recordings here, and
Egrem, the state-owned record
company/recording studio of Cuba.
It was co-produced by Canadian
Danny Greenspoon and the late Cu-
ban percussionist Guillermo Bar-
reto.

Providing the backbone for the al-
bum are Grupo Yoruba Andabo, an
ensemble of Cuban singers and per-
cussionists; singer Merceditas Va-
lades, one of Cuba’s most revered
musical figures; pianist Hilario
Duran Torres, former arranger for
trumpeter Arturo Sandoval before
his defection; Blue Note pianist
Gonzalo Rubaleaba; and Bunnett’s
longtime partner, Larry Cramer, on
trumpet and flugelhorn.

Frank “Machito” Grillo, Charlie
Parker, Lionel Hampton, Dizzy Gil-
lespie, Duke Ellington, and Charlie
Mingus pioneered the fusion of mod-
ern jazz and Afro-Cuban music in
the late ’40s. But, due to the long-
standing American trade embargo
of Cuba, few North American jazz
artists have tried to fuse pure jazz
harmonics with solid Afro-Cuban
rhythms in recent years.

“Americans couldn’t go in and do
a project like this,” claims Bunnett,
adding that the embargo has kept
Cuba’s musical scene unique. “I
think that’s why the music has re-
tained its purity,” she says.

To record the album, Bunnett
spent three years overcoming fund-
ing, bureaucratic, and scheduling
details. “Cuba is not an easy country
to deal with, just because of commu-
nications,” she says. “We had to go

down twice in a year because the
communication was so terrible we
couldn’t get anything done from
here.”

Bunnett, 36, who has a back-
ground in classical piano, turned to
jazz only in 1977 after hearing pian-
ist Don Pullen playing with Mingus
at the Keystone Korner in San
Francisco. It was the first time she’d
heard live jazz, and she went back
night after night to hear the band.
By this time, her potential career as
a concert pianist had ended because
of problems with tendinitis. Switch-
ing to jazz, she first played flute be-
fore settling on soprano saxophone.

In 1988, Bunnett made her re-
cording debut with the Dark Light
label album “In Dew Time,” which
featured Pullen, tenor saxophonist
Dewey Redman, french horn player
Vincent Chancey, and drummer
Claude Ranger. It was followed by
“New York Duets” with Pullen on
the Music and Arts label in 1990 and
“Live At Sweet Basils” with her
quintet in 1991 on Denon Canada,
which has since reissued the earlier
albums.

While Bunnett was studying clas-
sical music in her teens, she’d fallen
in love with the rhythmic and me-
lodic complexity, subtlety, and
power of Latin music. After she be-
came interested in jazz and heard
the influence of Latin music on com-
positions by Mingus and Ellington,
her interest in Latin music grew.

It was seven years ago, while va-
cationing in Cuba with Cramer, that
Bunnett was taken with the intense
musical seene there, particularily in
Santiago de Cuba, the capital of the
Oriente province.

“We were met right off the bus by
bands and an 18-piece band was
playing nightly in the place we were

staying,” says Bunnett.

Since then, the two have returned
to Cuba 12 times, playing with the
musicians there in informal jam ses-
sions and performing at the Havana
Jazz Festival in 1990. “We've made
a lot of friends in Cuba and this rec-
ord is built on friendships we've had
for a number of years with musi-
cians down there.”

During her visits, Bunnett came
to realize that Afro-Cuban music,
including such hybrids as rhumba
and son, and black American idioms,
including blues, boogie-woogie, and
rhythm and blues, share the same
West African, primarily Yoruba,
roots.

“When I got more familar with
the [Cuban] music and got inter-
ested in the rhythms, I found my
music took on a bit of change,” she
says. “The depth of the Cuban music
took on the same sort of history of
American jazz music, and that be-
came very fascinating for me. Ro-
bert Palmer did an incredible article
on Cuban music for Spin magazine
[“Cuba: The Real Birthplace Of
Rock 'n’ Roll” in the November 1988
issue], which was one of the most
inspiring things I've ever read in my
life.”

Accompanied by producer Green-
spoon, engineer Doug Doctor, and
bassist Kieran Overs, Bunnett and
Cramer flew to Havana for sessions
last September with high expecta-
tion to record an album of the music
they'd come to love.

However, the sessions got off to a
bumpy start because the technology
at the studio, the only major facility
on the island at the time, was out-
dated.

For the first four days of record-
ing, while Bunnett and Cramer ran
through 14 tunes with the musicians

assembled, Greenspoon and Doctor
rewired the control room.

Things didn’t jell musically, ei-
ther, at first. Bunnett didn’t change
her style and didn’t want the Cuban
musicians to change their traditional
approach in recording the tradi-
tional Yoruba compositions that are
still sung in African dialect, or The-
lonius Monk’s “Epistrophy,” or orig-
inals by herself, Cramer, and Bar-
reto.

“The first few days I was unsure
of how things were going to work,”
she admits. “We really wanted to
present their music as we heard it
and how it had affected us. We
wanted the drums upfront. We knew
what we didn’t want to do. We didn’t
want to have a Latin jazz record be-
cause there’s so much of that music
out there. We didn’t want it to be
just a fusion in the sense that any-
thing was sacrificed to make some-
thing work.”

During an early trip to Cuba,
Bunnett and Cramer had discovered
the nine-piece Grupo Yoruba
Andabo, with members ranging
from 22 to 70, who figure promi-
nently on the album.

“I had seen them do a perform-

ance with Merceditas,” says Bun-
nett. “They are all Santerias who
had been dock workers who spent
the mornings, from 6 a.m. to 2 p.m.,
working on the docks unloading
ships, and the afternoons practicing
their religion and singing. Larry
and I had been really impressed by
them.”

The most successful collaboration
with Bunnett and Grupo Yoruba
Anadabo takes place on Cramer’s fi-
ery “La Luna Arriba.” “I looked
around the studio and everybody
was turned on by what was happen-
ing,” says Bunnett. “It was very ex-
citing because, coming from differ-
ent cultural backgrounds, there
were no barriers involved between
the religions, countries, or ages.”

Bunnett, who has spent the past
year studying in Paris, returns to
Europe for a monthlong tour with
dates in England, Germany, France,
the Netherlands, Spain, and Italy.
In January, she’ll return to Cuba to
perform informally.

“My passport is pretty messy,”
she laughs. “[American custom offi-
cers] love it when we go to New
York. “They keep saying, ‘Hey, you
like Cuba, eh?”

MAPLE BRIEFS

AT A&M Records, Stephanie Ro-
bertson has been appointed national
publicity manager and Lori Chappell
has been appointed special projects
coordinator.

RECENTLY ADDED to the board
of the Canadian Academy of Record-

ing Arts and Sciences, which adminis-
ters the annual Juno Awards, are Bob
Jamieson, president of BMG Canada;
Bob Roper, VP, A&R, at S.R.0. Man-
agement; Lesley Soldat, VP, station
relations, Sound Source Network;
lawyer Stephen Stohn, McCarthy Te-
trault; and singer Sylvia Tyson.

New &..Original' music for TV conimefcia'ls' and
Shortcut to break into Japanese market.
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By the Numbers:
How Europe

Buys Its Tape

NEW SALES STATISTICS SHOW HOW THE EURO.TAPE
MARKET IS GROWING AND CHANGING IN THE "90S

By Zen Schoepe

ince its introduction almost 30 years ago, cassette
has established a commanding hold on the mar-
ket. It is currently the market-leading format, not
by fractions, but by multiples of its rival formats.
Worldwide sales of CD players in 1990 were 35
million units compared to 180 million cassette
machines. The same year’s figures for worldwide sales of the
three sound carriers place vinyl at 339 million, CD at 770 mil-
lion and MC at 1,446 million units—56.6% of worldwide sales.

In 1990, 1.2 billion cassette machines had been sold throug-
hout the world—90% of all European households own an
average of 2.3 cassette machines. Yet the way tape is sold
into the different territories varies enormously, as do the buy-
ing habits of the nationals.

Steve Lowe is U.K. account
director at the German con-
sumer research company GFK,
which specializes in non-food
products and has offices throug-
hout Europe. He audits market
reports on blank audio and vi-
deo tape for clients like Sony
and TDK. As an example, Lowe
contrasts the U.K. and German
tape markets.

“The UK. is different. Higher
quality cassettes are generally
more important in the rest of
Europe but penetration of video
hardware has been much more
significant in the UK., particu-
larly in the 10 years from 1980 to
1990,” he says. “The majority of
audio tape bought in the UK. is
ferric, in contrast to Germany,
where chrome is more impor-
tant. Germmans individually buy
smaller quantities of tape but of
better quality, whereas in the
U.K. we pile it high and sell it
cheap.

“This is attributable mainly to
the retail structure in the UK. If you think about your High
Street retailers and the way they sell tape, it's large-pack
quantities with the emphasis on price.”

Lowe also draws attention to the growth of grocery outlets
in the UK., where tape is sold as a commodity product. “We
have a different retail environment in the U.K. with its empha-
sis on major multiple groups,” he says. “In some ways we're
very advanced, but in other ways it has disadvantages for the
manufacturer and supplier. Sourcing tape from a hi-fi store
would have a greater importance in Germany,” he adds.

The following is a synopsis of the IFP] precorded sales fig-
ures for 1990 and 1991, and BASF-provided figures for blank
audio and video sales in a sample of the 11 biggest European
markets.

MARKET ANALYSIS

GERMANY

Germany is Europe’s leading consumer of blank audio and vi-
deotape, outstripping its nearest rivals by some 70% and 64%
respectively in 1991. Sales of both media again increased from
1990 to 1991. Germany is also a sophisticated market in audio
terms as it enjoys 82% of its audio tape in Type Il formula-
tions—nearly 50% higher than its closest rival, Switzerland.
Quality is therefore important to Germans, who were
ranked the third-largest consumers of CDs—behind the U.S.
and Japan—in 1990. Their position is likely to be consolidated

with figures for 1991, which reveal that the country has expan-
ded its CD sales by around a third to 102.1 million units.

Prerecorded cassette sales have only held even, while vinyl
LP sales have almost halved. Germany has no interest in cas-
sette singles, yet entertains CD singles with increasing glee—
9.8 million in 1990 to 14.6 million units in 1991.

For a country of high-quality audio tapers, Germany shows
less inclination to indulge itself in high-quality videotape.
Some 85% of total blank video sales in 1991 were accounted
for by Normal Grade formulations, placing Germany well
down the league of European videotape connoisseurs. VHS
music sales amounted to 1.4 million units in 1991.

Almost half of videotapes were bought in four-hour formats,
and 70% of audio tapes are of 90 minutes’ duration.

MARKET ANALYSIS

THE UK.

As a market, the U.K. remains an anomaly in blank tape sales
terms. While it bought 2 million more blank audio tapes in
1991 over 1990, in the same period the amount of quality tape
types it bought dropped. Both Type I and Type Il sales suffered
at the hand of an increasing number of low-grade audio tapes,
as the U.K. continued as the second-largest consumer of blank
audio casettes in Europe. It also distinguished itself in logging
only 7% of sales to Type II formulations in 1991—less than half
of 1990—although its 67% allegiance to Type I in 1991 from
83% in 1990 was still strong. It maintained its purchasing of
audio C90s at around 80% over the two years.

Prerecorded cassette sales dropped from 74.3 million to
66.8 million units from 1990 to 1991, while cassette singles
effectively doubled over the same period to 10.6 million units,
eclipsing the rise from 5.5 million to 9.7 million units of CD
singles. CDs rose by around 23% to 62.8 million units in 1991.

The lack of quality tape formulations extended to video
where only 5% of 1991’s blanks were of High Grade origin,
placing the U.K. below even Germany in the quality videotape
appreciation league. Yet it bought 5.8 million prerecorded mu-
sic videos in 1991, four times more than its nearest rivals in
Europe—Germany and France. The peculiarities continued
with the blank videotape lengths purchased: the U.K. bought
the greater proportion of its tapes in E180 lengths. This 68%
figure was not even approached by other countries in Europe.

EUROPEAN BLANK AUDIO TAPE SALES, 1990

Calculated In Market Percentage Terms

COUNTRY TOTAL % % % % % %
Mil. Units C60 C90 Other Typel Typell Other

Lengths tape tape tape

GERMANY 1450 25 71 4 17 82 1
UK. 90.0 19 80 1 83 16 1
FRANCE 620 46 54 - 71 27 2
ITALY 620 40 36 24 85 15 -
SPAIN 386 34 60 6 71 26 3
HOLLAND 324 35 60 5 47 51 2
BELGIUM 156 38 61 1 33 36 31
AUSTRIA 16.3 57 40 3 58 4] 1
SWITZ. 1.4 27 65 8 39 58 3
SWEDEN 127 21 76 3 81 18 1
DENMARK 6.1 21 70 9 49 49 2

EUROPEAN BLANK AUDIO TAPE SALES, 1991

Calculated In Market Percentage Terms

COUNTRY TOTAL % % % % % % %
Mil. Units C60 C90 Other Typel Typell TypelV Other

Lengths tape tape tape tape
GERMANY 1570 24 70 6 21 78 -
UK. 920 21 78 1 67 7 1 25
FRANCE 62.0 46 53 1 56 7 1 36
ITALY 700 45 32 23 66 15 - 19
SPAIN 470 NANA  NA NA NA NA NA
HOLLAND 350 36 59 5 43 4] 3 13
BELGIUM 170 32 67 1 54 14 - 32
AUSTRIA 16.0 57 39 4 48 34 2 16
SWITZ. 120 28 63 9 30 53 4 13
SWEDEN 130 NANA NA 49 19 1 3l
DENMARK 7.0 20 71 9 43 33 3 2

MARKET ANALYSIS

FRANCE

Prerecorded cassette album sales dropped from 1990 to 1991,
from 41.9 million to 37.4 million units, yet cassette singles rose
from insignificance to 2.9 million units, greater than the 0.6 mil-
lion unit rise to 2 million of CD singles. CD sales rose from 54.8
million to almost 65.4 million units. In blank audio tape terms,
France lost its position as Europe’s joint third biggest consumer
(with Italy in 1990) to Italy in 1991, having only maintained its
62 million units while ltaly jumped to 70 million units in 1991.

France is another country that penalized its percentage
Type | and Type Il sales in favor of low-grade formulations.
Only 7% were Type 1l formulations in 1991 (almost a quarter
of the 1990 figure), 56% were Type | and a massive 36% were
low-grade for