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What's The 411? MCA Has Hot Hand
Slew Of Hits Points Way To Bst-Ever Year

B BY CRAIG ROSEN

LOS ANGELES—MCA Records is
on track to make 1992 its best year in
history, after posting its highest
monthly sales figure ever in Septem-
ber, according to MCA Music Enter-
tainment Group chairman Al Teller.
Buoyed by a combination of hit
pop, R&B, and country titles, MCA
posted more than $50 million in U.S.
sales in September. In its previous

record month, in September 1991,
MCA posted more than $40 million in
sales, Teller says.

Leading the way was “What's The
4117, the gold-certified debut album
by Mary J. Blige on the Uptown im-
print. The album is currently No. 10
on The Billboard 200.

Other hot MCA titles include Bob-
by Brown’s ‘“Bobby” (currently No.
11); Vince Gill's “I Still Believe In
You” (No. 12 with a bullet) and “Pock-

Featured-Artist Provisions:
Next Royalty Battleground?

EBY BILL HOLLAND

WASHINGTON, D.C.—The fea-
tured-artist royalty provisions of the
Audio Home Recording Act, passed
by Congress Oct. 7, could be the fo-
cus of future turf battles between la-
bels and artist representatives over
who will ultimately benefit from art-
ist royalty monies, according to mu-
sic industry sources and Capitol Hill
lawmakers.

Rentrak Eyes Mass
Merchants For
Its PPT Lineup

H BY SETH GOLDSTEIN

NEW YORK—Breaking out of the
video-specialist ghetto, Portland,
Ore.-based Rentrak has established a
chain-store division that will attempt
to bring revenue-sharing to every re-
tailer who rents movies, including su-
permarkets, record outlets, and drug
and variety stores. Their volume is
significant—25% of all rentals, ac-

(Continued on page 92)

One senior industry figure, speak-
ing under condition of anonymity,
says that if the issue is not cleared up
before sizable royalties on digital

(Continued on page 93)

SMYTH

BROWN

et Full Of Gold” (No. 91 with a bul-
let); Wynonna Judd’s platinum “Wyn-
onna” (No. 14 with a bullet); George
Strait’s “Pure Country” (No. 23); El-
ton John’s platinum “The One” (No.
27); “Patty Smyth” (No. 75); and Tri-
sha Yearwood’s “Hearts In Armor”
(No. 51) and “Trisha Yearwood” (No.
161).

Aside from its current hits, MCA
also has a number of potential big-
sellers set for release before the end
of the year, including Bell Biv De-
Voe's follow-up to the triple-platinum

(Continued on page 84)

M BY TERRY BARNES

LOS ANGELES—There’s a world
of black music that goes beyond
jazz, gospel, R&B, and rap. Al-
though those
genres are among
the best-known in-
ventions of African-
Americans, black
talent has left its
imprint on virtually
every kind of musiec,
including classical.
In 1803, George
Bridgetower, a black violinist, was
selected by Ludwig van Beetho-
ven as partner at the world pre-

African-Americans Striving
To Break Classical Barriers

miere of his Kreutzer Sonata.
Even earlier, all-black orchestras
were performing throughout the
U.S. In this century, such African-
American artists as Paul Robeson,
Marian Anderson,
Leontyne Price, Jes-
sye Norman, Andre
Watts, Kathleen
Battle, and Wynton
Marsalis have
achieved renown in
the classical world.
But hidden behind
the big-name soloists
is a sobering fact of classical life:
Although 12% of the U.S. popula-
(Continued on page 42)
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An Ominous Note:
German Act Fans
Neo-Nazi Hames

B BY MIKE HENNESSEY

FRANKFURT—In the wake of
recent neo-Nazi, anti-foreigner vi-
olence in Germany, a local band
here with a highly racist track rec-
ord has shot into the top echelons
of the chart with an album called
“Heilige Lieder,”” or ‘“Holy
Songs.”
Now controversy has erupted
around the band—Boehse Onkelz
(Continued on page 84)
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Two Soundtracks Set
For ‘Malcolm X’ Movie
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The Empires Of The Future Are The Empires Of The Mind!

"THE NEW HOME VIDEO

Features all the hit clips including “Silent Lucidity”

‘Epire," “ Gity Woman” and “Eyes Of A Strange"

'
19 GLIPS IN ALL!

OVER 90 MINUTES IN LENGTH
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Arrested Development’s ‘Revolution”

Growth is the grasping of an unwanted challenge. If that chal-
lenge is met, one learns the value of change. When change inspires
others, it becomes an option. If that option seizes imaginations, it
becomes an issue. If that issue touches hearts, it becomes a need.
If that need invades the soul, it becomes a revolution.

And if that revolution furthers the growth of truth, no force can
forestall it from becoming a reality.

“To me, revolution means a rebirth, a cleansing,” says Speech,
the 23-year-old singer whose ardent but unaffected songwriting
and production style are the prime attributes of his group, Arrest-
ed Development. “The word ‘revolution’ is misconstrued, in Ameri-
ca especially. But when you look at all the different problems that
face African-Americans—or every American—I think revolution is
a beautiful concept that gives people hope.”

And now it also gives people a musical rallying point, since “Rev-
olution” is the name of the Arrested Development song chosen as
the first release off the soundtrack of director Spike Lee’s much-
anticipated “Malcolm X" movie. The “Revolution”
single and its Lee-directed video will be issued by
Chrysalis/EMI Records on Nov. 10, with the film
biography’s full soundtrack to reach stores via
Qwest Records when the picture opens nationwide
on Nov. 20.

“Malcolm X’s basic thing was self-determination
and pride,” says Speech, who was born Todd
Thomas in Milwaukee, the second son of Patricia
O’Flynn-Thomas and Robert J. Thomas, who pub-
lish the Milwaukee Community Journal newspa-
per. “One thing the movie does that I'm really
thankful for is that it gives a side of Malcolm
that’s also the perspective Arrested Development
comes from, which is caring.

“The movie shows the sensitive side of Malcolm
as a family man, a husband, and a person who
made a lot of sacrifices. Malcolm X was a chang-
ing man; he always had the same goal, which was
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the freedom of African people, but he changed phi-
losophies throughout his lifetime, and that really

TO MY EARS

by Timothy White

need for struggle, because of all the bad things going on in the
nation—high teenage pregnancy rate, high rate of black-on-black
crime and homicide, high rate of crack babies, three quarters of the
black population living in the underclass—with most of them being
experienced by the people Malcolm X was preaching to. As the
song also states, ‘Let’s talk about revolution,’ because this is a seri-
ous and timely moment to discuss it.”

Arrested Development began some four years ago when Speech
and DJ Headliner aka Tim Barnwell met at the Art Institute of At-
lanta. “At that point, I was fighting a lot and doing terribly in
school,” says Speech. “I had just graduated from high school and
moved to Atlanta when I heard Public Enemy’s ‘Rebel Without A
Pause, which was rebellious enough to catch my attention.” After
a half-hearted stab at gangsta rap, Speech and Headliner devised a
more embracing fusion of “southern-folk-ethnic-rap” that they
christened “life music.” They brought two women (singer/design-
er Aerle “Early Ta-Ree” Taree and choreographer Montsho “Ee-
She” Eshe) into the fold, along with drummer/vo-
calist Rasa Don, dancer/counselor Baba “0.J.”
0Oje, and support personnel like singer Dionne Far-
ris, whose fervent solo swept across “Tennessee.”

But there would have been no “Tennessee” or
Arrested Development as we now know it if not
for an abrupt series of personal losses suffered by
Speech in February 1991.

“My grandmother, who I had grown up with in
Tennessee [in a small town off U.S. 51 called Rip-
ley] and was extremely close to, had a sudden
heart attack,” he explains. “Then my brother Ter-
ry, who was the older brother who I had bounced
ideas off of and looked up to for my whole life,
died of an asthma attack that same week. Ironical-
ly, he had just become a doctor; he was 29, and had
only been a doctor for a month, and he was en-
gaged to be married.

“It put me through some soul-searching,” he
continues somberly, “and the sole reason I wrote
‘Tennessee’ was to get through that pain. It was a

shows a very caring person—a person whose ego
didn’t get in the way of his objectives or his growth as a leader.”

These same virtues are apparent in the demeanor and artistic
ideals of Arrested Development’s unassuming headman, whose
music is equal parts colloquial rap, rustic hip-hop, festive incanta-
tion, and fearless spirituality. Speech’s lyrics are the plain-spoken
cultural scrutinies of a conscience in action, wary of compromise
and venality, while inviting candid dialog with others (such as
Aerle Taree, Speech’s cousin and the confident female counterbal-
ance in Arrested Development’s choral web).

On record, cowbells, casual conversation, and the percussion of
daily life mingle with scratchin’ passages, bass drum thumps, and
harmonic gospel/reggae hollers for A.D.’s two top 10 hits, “Ten-
nessee” and “People Everyday,” from the group’s inaugural “3
Years, 5 Months And 2 Days In The Life Of...” album (Chrysalis/
EMI). As with “Revolution,” whose boisterous cannonade will fill
the film’s closing-credits sequence, the A.D. method seems commu-
nal and extemporaneous, an automatic cohesion of oratorical
charm and social alarm.

“When Spike Lee asked me to write a song,” says Speech, “it
was a privilege, but also a personal responsibility, because I needed
to tell how a man like Malcolm could affect me. That's why in the
lyrics I say, ‘Am I doing as much as / can for the struggle?” My
responsibility as an individual is to acknowledge that there is a
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rough, pivotal time, and a certain weight took over
my body; not exactly a burden, but more like a sense of being
awake for the first time, along with the wisdom that God gave me
music as an outlet for feelings.”

The plaintive, pastoral pull of “Tennessee” paved the way for the
current platinum-plus sales of the “3 Years, 5 Months...” album;
and the graceful musicality of A.D.’s recent live sets as tour open-
ers for En Vogue have primed both rock and rap fans for the
group’s inciteful uplift on “Revolution.”

“Historians’ biggest and best examples of history are usually
art,” Speech counsels. “It gives the most complete story of a peo-
ple’s existence. Music is the same way. I'm not saying song is the
only way that messages should be sent, but it’s fascinating how it
can reach across obstacles to tell others exactly how people are
thinking and living.

“America only seems free in terms of freedom of speech,” he
adds, “and any conscious person is surely aware of the tactics that
are taken to shut people up, whether it’s the assassination of peo-
ple like Malcolm, or the political imprisonment of others. Art is of-
ten one of the only ways you can slip challenging information into
a situation, to tell people about their commonalities, and spread re-
ality. That’s why I’ve never looked at music as just entertainment.

“Song lasts for generations; in terms of revolution, it definitely
serves its purpose.”
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QUAYLE PRACTICES POLITICS OF DISTRACTION

HBY BILL ADLER

Having lost a round to “Murphy
Brown,” our game Vice President
has now apparently decided to take
his family values fight—and his
search for this campaign’s answer to
Willie Horton—to the kinds of oppo-
nents with whom he’s had better
luck: a rapper and the entertainment
conglomerate that distributes his rec-
ords.

Back in July, Vice President
Quayle was among those condemn-
ing Ice-T and Time Warner for the
song “Cop Killer,” a crusade that re-
sulted in the recall of Sire/Warner’s
“Body Count” album. On Sept. 22,
Mr. Quayle led the charge against a
rapper named 2Pac, who records for
Interscope/Atlantic, another Time
Warner label. 2Pac has been named in
a suit by the family of a Texas state
trooper who was shot and killed by a
young man who had allegedly been
listening to 2Pac’s album, ‘“2PACa-
lypse Now,” which contains several
songs that are harshly critical of po-
lice treatment of blacks.

“There is absolutely no reason for
a record like this to be published by a
responsible corporation,” Mr. Quayle
said. “I am suggesting that the Time
Warner subsidiary Interscope Rec-
ords withdraw this record. It has no
place in our society.”

As deeply stirring as is Quayle’s
call for corporate responsibility, one
has to wonder why he invokes it so
selectively. Isn’t this the same Dan
Quayle who heads up the President’s
Council on Competitiveness, which

has lifted government pollution and
safety controls on private business
because such controls supposedly cut
into corporate profitability? Isn’t
Quayle the No. 2 man in an adminis-
tration that just a few weeks ago pre-
vented an FBI agent from telling a
House subcommittee about the envi-
ronmental crimes committed during
the last five years by the Rockwell
International plant in Rocky Flats,
Colo., the plant devoted to the build-
ing of plutonium triggers for thermo-
nuclear bombs? And isn't Quayle's
administration the one that, we now
discover, directed the Justice Depart-
ment to direct the CIA to lie to feder-
al prosecutors in Atlanta about bil-
lions of dollars of illegal loans to
Iraq? How does corporate responsi-
bility figure into all this? I think the
public has a right to know just which
records our White House officials
were listening to when they made
these decisions.

But let’s get serious. The suit
against 2Pac is manifestly a nuisance
suit, but it will increase the chilling
effect being felt throughout the rap
world with regard to the angriest and
most challenging work coming out of
the black community today. Quayle
and his handlers clearly have an
agenda of their own, which is in line
with the Bush administration’s poli-
tics of distraction. In the view of our
country’s leaders, it seems, it is far
better to blame America’s severe so-
cial problems on a handful of rap rec-
ords with violent lyrics than to exam-
ine critically the dire consequences of
the social priorities and policies of the

current administration.

It doesn’t take a rap record to in-
cite America’s black youth. The Vice
President may be unaware of it, but
the economic gap between blacks and
whites in America has been growing
steadily during the last 12 years. Al-
most half of all black children live in
poverty today. Black unemployment
is nearly triple the figure for whites.

Black infant mortality is double the
figure for whites. Black male life ex-
pectancy is declining in a nation
where everybody else’s is increasing.
The Bush Administration’s own Sec-
retary of Health and Human Ser-
vices, Louis W. Sullivan, believes that
“the young black American male is a
species in danger”’—and Dan Quayle
is outraged over a rap record?

Disturbing as is the murder of this
state trooper, why haven’t we heard
the Vice President decry the plague
of firearm homicide, which is now the
No. 1 cause of death among blacks
aged 15-197 How does the Vice Presi-
dent’s outrage over this rap song
square with the administration’s do-
nothing position on the question of
gun control?

‘The nuisance suit
against 2Pac will
increase the
chilling effect’

Bill Adler is an independent
publicist and marketing
consultant who specializes in
representing rap acts.

In the wake of the Los Angeles ri-
ots following the verdict in the Rod-
ney King case—which was, in effect,
predicted by rap acts like N.W.A—
many commentators have begun to
agree that rap really does function as
black America’s news station, just as
the music’s proponents claim, and
that anyone with a sincere interest in
the black community would do well to
tune in. If the Vice
President listened to
more rap, or simply
read a little more, he
might be able to
place the spate of
rap records hostile to
police in the larger
context of the histor-
ic hostility between
the black community
and the police.

Regarding the Texas context of the
2Pac affair, it helps to recall that the
Lone Star State is No. 1 in the coun-
try when it comes to complaints of
police brutality, according to a De-
partment of Justice survey conduct-
ed between 1984 and 1990 and re-
leased in May. It was in Tyler, Texas,
in January of this year that a local po-
liceman—on a drug raid—crashed
into the bedroom of a bedridden 84-
year-old black grandmother and shot
her dead. Although no drugs were
found and no drug charges were
filed, a local grand jury decided not to
indict the officer.

Again we return to the question
of Quayle’s selectivity. Why has he
set his sights on an obscure cop-
killing rap record, but not on Ar-

nold Schwarzenegger’s hugely
popular cop-killing “Terminator’”
movies? For that matter, why stop
at records? What about books, be-
ginning with the Bible? Quayle
must recall the story of Brian
Hood and Jennifer Reali, the Colo-
rado Springs lovers who conspired
to kill Hood’s wife Dianne in 1990.
According to one magazine article,
Reali claimed Hood used his inter-
pretation of the Bible ““to brain-
wash her into believing that she
would be carrying out the will of
God by killing his wife.”

Quayle could also lend his sup-
port to the 55-year-old gentleman
from Brooklyn Center, Minn., who
has just formally challenged the
local school board to remove the
Bible on the grounds of obscenity.
(According to the Minneapolis Star
Tribune, Mr. Gene Kasmar is “put
off by frequent Biblical references
to concubines, explicit sex, child
abuse, incest, scatology, wine, na-
kedness, and mistreatment of
women.”’)

Of course, the answer to Ameri-
ca’s problems isn’t really equal
censorship for all, any more than it
is the elimination of one nasty rec-
ord and the bullying of the corpo-
ration that owns the label that re-
leased that record. Thirty million
Americans go to bed hungry every
night, a figure that has grown by
50% since 1985. Let Quayle attend
to the serious business of reducing
that figure and see if the tone of
America’s rap records doesn’t im-
prove.

CLASSICAL MUSIC VIEW

I noted with interest the recent
Commentary that “Low CD Prices
Threaten Smaller Classical La-
bels”’ (Billboard, Sept. 26). Al-
though there were many points of
merit in the article, I found the
analysis to be fundamentally
flawed and the conclusion to be
both wrong and irrelevant.

First, the fact that an LP with
60 minutes of music cost about $12
in 1982 does not have any bearing
on the price of a 75-minute CD in
1992. There is no unwritten law
that dictates that the cost per min-
ute of recorded music must re-
main constant after adjusting for
inflation.

Secondly, the fact that CDs sell
for half of what they sell for in
other countries is immaterial. It is
true that CD prices in London, for
example, are twice what they are
in the U.S, but so is everything
else, including Big Macs and Coca-
Colas. Such differentials in prices
are a function of prevailing ex-
change rates, local purchasing
power parity, and cost-of-living
differentials. They are not a mea-
sure of any intrinsic value. To ar-
gue that U.S. CD prices should be
high because prices in London and
the rest of Europe are higher

makes as much sense as raising
U.S. prices of Big Macs to corre-
spond to the price of McDonald’s
at Piccadilly Circus.

Thirdly, the analysis of break-
even costs for record production is
erroneous. Few independent la-
bels have to choose between
spending $60,000 to make a record-
ing or pirating someone else’s old-
er recording. Most independent la-
bels spend far less than $60,000 to
make a recording. They are still
able to turn out a well-presented,
well-documented, multiple-lan-
guage booklet and CD.

Some recordings may cost
$60,000 or more to make. There
are certainly independent labels
that will undertake such projects
out of a commitment to their art-
i1sts or to important repertoire,
even if they have little prospect of
making a financial success of the
project. But any independent label
that spends an average of $60,000
per recording would go broke very
quickly.

Despite the foregoing, however,
the article’s basic premise is cor-
rect: The classical music industry
in this country is in trouble. Inde-
pendents are feeling a dispropor-
tionate share of this pain. They
are feeling it not because of their

LETTERS

failure or their inability to raise
prices, but because they face the
prospect of an ever-shrinking mar-
ket. This is the fundamental truth
of the classical music industry to-
day, a truth the industry has
failed to confront.

Market share for classical music
in this country peaked five years
ago and has been steadily slipping.
The average age of the typical
classical music enthusiast keeps
getting older. Even more disturb-
ing, there is only one new young
person describing himself as an
“enthusiast” for every two of mid-
dle age or older. Simply put, the
number of people who are willing
to support the classical music in-
dustry by buying classical records
is shrinking.

Historically, the U.S. classical
music business has been charac-
terized by a succession of mul-
tiyear waves of rapid growth fol-
lowed by periods of static to de-
clining sales. Such multiyear
waves have often been associated
with technical innovations.

We have been through some fat
years, and now the lean years are
before us. Everyone in the indus-
try, major and independents alike,
will feel some pain. Financially
strong, well-managed indepen-

dents who keep a sharp eye on
costs will survive. Financially
weak, poorly managed, profligate
independents will perish. This is
the law of the marketplace.

The classical music industry’s
problem is not that prices are too
low but that consumer demand is
declining. To try to solve its cur-
rent financial problems by raising
prices will only exacerbate the ex-
isting trend. It makes as much
sense as offering an alcoholic a
drink to help him over a hangover.
In the short run it will make you
feel better. In the long term, it will
only grease the slide toward obliv-
ion.

Joseph Micallef
President, Allegro
Portland, Ore.

DRAWING THE LINE

Monica McCabe, in her recent re-
buttal to my Commentary regard-
ing “Cop Killer” (Billboard, Sept.
12), takes issue with my position
that no state action was involved in
the controversy. While she admits
that private criticism by state ac-
tors would not constitute “state ac-
tion,” she claims that when such
state actors create a massive cam-
paign against an artist’s work, their
actions are tantamount to “state ac-

tion.” If the action of one state ac-
tor is legal, how can it become ille-
gal when other state actors share
the same viewpoint? At what point
does it become illegal—when 20
Congressmen express the same
opinion? 30?7 40?7 Would the Vice
President be precluded from also
expressing his opinion about “Cop
Killer” because the governors of
New York and Alabama had al-
ready done so? McCabe cannot seri-
ously contend that an expression of
opinion that would be legal in isola-
tion becomes illegal because public
denunciation of certain speech is
widespread.

Similarly, McCabe finds my gen-
eralizations about the limits of free
speech “curious.” While there are
exceptions to every precedent,
McCabe surely does not contend
that someone may incite others to
commit murder and then claim pro-
tection for such speech under the
Constitution. While I did not and do
not express the opinion that the
“Body Count” record incites mur-
der, my point was the First Amend-
ment, even if government action is
involved, is not absolute.

Owen J. Sloane
Santa Monica, Caliif.
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Herz it is...

Gloria Estefan’s

“Greatest Hits," her new
album of ten Top-10 hits
(three that went to No. 1)
plus four braad new
songs inclucing the

first single and video,

"Always Tomorrow.”
34T 74472

“GREATEST HiTSs”

FEATURING:

“Anything For You™
“Coming Out Of The Dark”
“Don’'t Wanna Lose You”
"Rhythm Is Gonna Get You"
“Conga”

"1, 2.3

“Get On Your Feet®

“Here We Are”

“Can't Stay Away From You"
“Words Get In The Way"

PLUS FOUR NEW SONGS:
“Always Tomorrow”

“] See Your Smile”

“Go Away”

“Christmas Through Your Eyes”

Produced by E. Estefan, J. Casas
and C. Ostwald.

Management: Emiio Estefan. ~ “Always To:no'rrd‘-av"

will benefit the
South Florida victims

"Epic’ Reg. U.S. Pat. and Tm. Off. Marca Registrada./ = is a trademark of of Hurricane Andrew.

epic Sony Music Entertainment Inc./© 1992 Sony Music Entertainment Inc.
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World Music Sales Up 5.9% In ’91,
But New Markets Falter, IFPI Says

B BY JEFF CLARK-MEADS

LONDON—Record sales appear to
be holding up during the global reces-
sion, but the enthusiasm of many
companies to exploit new markets
shows few signs of concrete success.

According to figures just released
by IFPI, the international labels
group, world sales last year showed a
5.5% rise at retail prices to $25.4 bil-
lion. In addition, and for the first
time, global CD purchases broke the
1-billion-unit barrier.

However, the mature markets of
the European Community, North
America, and Japan accounted for
82% of the value of all prerecorded
music sales. Indeed, in some emerg-
ing markets, the value of sales fell.

Though exchange-rate fluctuations
play a part, revenue in Czechoslova-

kia dropped from $32.9 million in 1990
to $27.8 million last year; in Indone-
sia, sales were down $2.7 million to
$67.1 million, and in South Korea,
there was a dramatic decline from
$438.2 million in 1990 to $272.2 million
in 1991.

Other new markets showed more
cause for optimism: Hungary was up
from $19.1 million to $23.6 million,
Malaysia grew by $1 million to $44
million, and Singapore increased by
$8 million to $54 million.

Another bright spot is Taiwan.
Though not included in the IFPI fig-
ures, local trade association ARCO
estimates its market to have been
worth $150 million in 1991.

Overall, the 12-nation European
Community remains the world’s big-
gest record market. Its $9.1 billion of
sales in 1991—up from $8.5 billion in

CD Gains Gontinue, Tapes
Slip In Initial "92 Results

B BY ADAM WHITE

LONDON—Unit shipments of com-
pact discs continued to advance in
key international markets during the
first half of 1992, at rates of increase
that varied from 6% in Japan to 30%
in Australia, compared with the same
period the previous year. Cassette
unit shipments continued their de-
cline, while the vinyl LP slid closer to
oblivion.

A Billboard analysis of first-half
results from five mature world mar-
kets—Japan, Germany, France, the
U.K., and Australia—shows an aver-
age CD unit increase of 14.5% against
first-half 1991. In cassettes, the aver-
age rate of decline was 19%; in LPs,
the downturn was 63%.

Based on all configurations during

DGG, MD On
Display At
Japan Fair

B BY STEVE McCLURE

TOKYO—Digital compact cas-
sette and MiniDisc were both out
in full force at the Japan Audio
Fair, held Oct. 9-13 here, with a to-
tal of 13 companies exhibiting
products for one or both of the
formats. At least five manufac-
turers—Aiwa, JVC, Pioneer, Ken-
wood, and Alpine—displayed both
DCC and MD products.

Ten companies exhibited work-
ing DCC machines, including for-
mat co-developers Philips and
Matsushita, which began selling
DCC decks in Japan in mid-Sep-
tember. The eight other firms—
Marantz, JVC, Aiwa, Pioneer,
Kenwood, Onkyo, Denon, and Al-
pine—displayed working proto-

S.
On the MD front, eight compa-
nies presented machines for pub-
lic viewing. They were format de-
veloper Sony, plus Kenwood, Al-
(Continued on page 83)

the first six months, the Japanese
and Australian markets grew by
9.8% and 8%, respectively, in units.
The German market slipped 13.1%,
while France and the U.K. declined
11.2% and 9.6%, respectively.

This survey is based on statistics
from IFPl-affiliated trade organiza-
tions in each of the countries cited:
the Recording Industry Assn. of Ja-
pan, Germany’s Bundesverband der
Phonographischen Wirtschaft
(BPW), France’s Syndicat National
de I'Edition Phonographique (SNEP),
the British Phonographic Industry,
and the Australian Recording Indus-
try Assn.

Each of these associations uses
trade shipments for its data, except
the RIAJ, which generally releases

(Continued on page 87)

1990—represents 36% of the world
market; the U.S. takes 31% and Japan
15%.

Of the trends in the worldwide for-
mat mix, the IFPI says, “Following
several years of steep decline, the sin-
gles market has stabilized and con-
tracted only slightly during 1991. The
reason for this is the CD single,
which has increased by over 50%; vi-
nyl singles have continued to decline
and cassette singles have remained
constant. While singles will continue
to play a major role as a promotional
tool for the record companies, their
commercial viability is limited to the
developed markets.”

According to the IFPI report, “Vi-
nyl LPs continued to decline in 1991
with sales falling by 57% from 1990.”
The report cites numerous markets—

(Continued on page 87)

Blockbuster Likely Suitor
If Philips Unloads Super Club

B BY ED CHRISTMAN

NEW YORK—Widespread reports
strongly suggest Philips will finally
unload its Super Club N.A. music and
video retail subsidiary. The big ques-
tion is which company will land the
operation, although Blockbuster ap-
pears to have the inside track.

Since Philips finally acquired out-
right ownership in June of Super
Club after a year of fighting with mi-
nority shareholders, industry observ-
ers have been expecting the Dutch
conglomerate to unload the troubled
retailer. But th