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Fitful Start For Big Startup Labels

Few Have Had Major Successes So Far
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Featuring Never lo-Reveal, Double Zero
and Wading Through The Darkness
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©1992 MCA Records. Inc.

She won a Grammy with her

debut album, “Steady On.” Now |

Shawn Colvin leads us on an

exhilarating trip to "Fat City,”

her long-awaited second album.
~ In-store Oct. 27.

You’ll love where she takes you. B8

B BY CHRIS MCRRIS

LOS ANGELES—Due to the eco-
nomic recession, which has impacted
the entire music industry, most of the
major-label-affiliated labels started in
recent years have enjoyed only mini-
mal success so far, and some have
yet to see any fulfillment of their
commercial goals.

As a result, many of the startup-la-
bel executives anticipate a shakeout
that will see increased consolidation
of these companies with their major-
label partners and parents or even
the shuttering of some struggling im-
prints.

Consolidation has already begun.
In September, Geffen Records and
its sister operation DGC Records

Blockbuster’s Music-Ghain Buy
Would Change Face Of Retail

B BY ED CHRISTMAN
and EARL PAIGE

NEW YORK—Blockbuster’s pro-
posed acquisition of Sound Ware-
house and Music Plus dramatically
reconfigures the competitive retail
landscape and could serve as a cata-
lyst for more consolidation in music
retailing.

Galypso Eclipses
GCamival Origins

B BY MAUREEN SHERIDAN

KINGSTON, Jamaica—After years
of sporadic record label interest and

SPARROW

RUDDER

musical mutations, some industry ob-
servers reckon that calypso is inching
(Continued on page 98)

The Fort Lauderdale, Fla.-based
Blockbuster, the nation’s largest vid-
eo retailer, is proposing to pay for the
chains by retiring their debt and us-
ing company stock to buy their equi-
ty in a deal that would be worth ap-

(Continued on page 97)

merged their promotion staffs (Bill-
board, Sept. 26), while Charisma Rec-
ords was essentially folded into Vir-
gin Records later that month (Bill-
board, Oct. 3).

Additionally, Impact Records’ pro-
motion staff was merged with that of
MCA Records this spring, while
EastWest Records was merged with
another Atlantic-operated label, Atco
Records (Billboard, Oct 5, 1991).

An evaluation of the performance
of albums issued by 14 startups on
The Billboard 200 shows that, while

(Continued on page 106)

IN THE NEWS

intouch Listening Posts
Use Billboard Charts

PAGE 8

@ BY ERIC BOEHLERT

NORTHAMPTON, Mass.—As Buf-
falo Tom opened a homecoming
show at Univ. of Massachusetts in
Ambherst, firing off
one of its Husker
Du-meets-Neil
Young bullets, the
mosh pit erupted
into a wave of body
surfers. The enthusi-
astic pace continued
throughout the re-
cent on-campus
show, which attracted several hun-
dred to see the latest bunch of local
alumni who’d made good.

Mass.” Pioneer Valley
Nurtures Gollege Bands

Over the last few years, a host of
successful, feedback-loving college
radio bands have wandered out of
the western Massachusetts region
known as the Pioneer Valley, made
up of Amherst and
neighboring North-
ampton. While many
of the acts are even-
tually dubbed Bos-
ton bands, Buffalo
Tom, the Pixies, Di-
nosaur Jr., Sebadoh,
and Gobblehoof all
have roots in the Val-
ley and are all perennial stars on
College Music Journal charts,

(Continued on page 74)

Young, Hot: New
Gountry Formats

NEW YORK—Country radio’s
latest format
surge centers
around a crop
of current-
based sta-
tions target-
ing 18-34 lis-
teners who
grew up lis-
tening to top
40 and album

LAUDERDALE

rock radio.
Known as ‘“young,” “hot,” or
(Continued on page 87)
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Lo DADA
-

COMING SOON: TIGER AND JAMAL-SKI

o Over 165,000 units

* Dem No Worry We (with Heavy D):
#1 Most-Added/Gavin Rap

o #4 Universal 1-Stop debut
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“Hard To Wet, Easy To Dry”
o Over 130,000 units/

15,000 5-day reorders
® Flex: Universal 1-Stop #8-3
® The video: #7 CVC

REDMAN

“Whut? Thee Album”

e Over 225,000 units

* 70,000 5-day reorders
© On tour now with EPMD

R
|
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MCA Exec, European Gommission Gollide
Hadl Hot Over Copyright Issues At CISAC

B BY MIKE HENNESSEY

LIEGE, Belgium—Transatlantic sparks
flew at the 38th Congress of the Interna-
tional Confederation of Societies of Au-
thors and Composers (CISAC), as a top-lev-
el MCA Inc. executive squared off with a
representative of the European Commis-
sion over European treatment of U.S. art-
ists and record companies.

The event was held Oct. 18-24 here and in
Maastricht, Holland, under the joint auspic-
es of Belgian authors’ society SABAM and
Dutch society BUMA-STEMRA.

In a presentation titled “The Crisis In In-
ternational Copyright,” Robert D. Hadl,
VP and general counsel of MCA Inc., bit-
terly attacked recent directives on copy-
right matters from the European Commis-
sion, which, he said, sought to undermine
the principle of national treatment as em-
bodied in the Berne Convention.

He noted that the directive on rental, due
to take effect on July 1, 1994, grants au-
thors, performers, and producers the right
to authorize or prohibit the rental of audio
and audio-visual works. “But,” he said, “it
is up to the member states to determine
whether any or all of the rights involved
are subject to national treatment. And
some [European Community] states ap-
pear to be prepared to follow the view that
the rental rights of performers and produc-
ers are neighboring rights and, therefore,
uncollectable by nationals of states not
members of the Rome Convention.

“In my judgment,” Hadl said, “this is a
thinly disguised method of denying remu-
neration to U.S. nationals, since the U.S. is
not a member of the Rome Convention.”

Hadl said that if an EC state denies na-
tional treatment under the rental directive
to performer and producer shares, then
U.S. producers would not authorize a col-
lecting society in that state to collect a rent-

al share.

Hadl noted that the nationaltreatment
principle had also been abandoned in the
EC directive on a home taping levy.

“According to the Commission,” he said,
“all shares, whether the author’s, produc-
er’s, or performer’s, are subject to reciproc-
ity unless a country outside the EC grants
similar protection under its national law.

“We are on a collision course,” Hadl said.
“The direction taken by Brussels will, un-
less checked, produce confrontation in-

stead of conciliation and destabilization in-
stead of harmonization.”

In response to a comment by another
speaker, Hadl denied that he was issuing a
“declaration of war” against the E.C. and
its directives.

“I think the declaration of war is coming
from the European Community to the
U.S.,” he said. “We are having reciprocity
substituted for the principle of national
treatment—and that means we have to

(Continued on page 107)

HBY JEFF CLARK-MEADS

LONDON—China’s determination to be-
come a Western-style record market con-
tinues to move ahead—and under its
own steam.

Inspired by the country’s quest for in-
ternational legitimacy, the government
in Beijing signed the Berne Convention
Oct. 15. International labels group IFPI
says the next step will be to establish a
national IFPI group there and press for
improvements in copyright protection.

An IFPI spokesman says of the atti-
tude of the Chinese authorities, ‘“They
are not being put under any pressure;
they have been thinking about this for
themselves for quite a while.”

The international record industry will
consider with relish the prospect of the
world’s most populous nation gradually
opening up to Western product. The first
step on that road was taken at MIDEM

Chinese Govt. Signs Berme Treaty;
IFPI Hopes For Gopyright Gains

this year when the massive, state-owned
China Records Corp. joined the IFPI
(Billboard, Feb. 8).

The barrier now to improved copyright
protection in China, says IFPI president
Sir John Morgan, is confusion over
which government department is respon-
sible. He explains, “There are three min-
istries each with responsibility for super-
vising various aspects of the record in-
dustry. The situation now depends on
which ministry turns out to be the most
powerful.”

He adds, “The China Records Corp. is
extremely powerful and they want the
IFPI’s principles extended in China.

“However, a problem arises. The gov-
ernment is at pains to encourage entre-
preneurship. That has led to three CD
plants being set up; we feel there is a
certain incompatability in encouraging
entrepreneurship without ensuring the

(Continued on page 107)

THIS WEEK IN BILLBOARD

PRINCE-LY DOINGS AT BILLBOARD AFFAIR
In the Purpie prose department, Deborah Russell reports that
Paisley Park will unveil never-before-seen video footage of
Prince & the N.P.G. during a special event just added to Bill-
board’s upcoming Music Video Conference & Awards. For de-
tails, take a gander at the Eye. Page 40

EURO LABELS HUNKER DOWN

The ongoing influx of parallel imports, stimulated by currency
fluctuations, has European music industry leaders tightening
their seat belts in anticipation of some turbulence ahead. Adam
White talks with them about their outlook: Page 65

A SNEAK-PEEK AT THE NEW HIT FACTORY

Under construction since 1991, The Hit Factory’s new studio
complex in New York is not slated to officially open until mid-
November. Susan Nunziata, however, was invited to preview
the new Digital Recording Studios, details of which have been
closely guarded by the company. Until now. Page 84

COURTING THE CLASSICAL CONSUMER

Despite aggressive pricing, hit titles, and hip artists, classical
music has failed to keep pace with the growth of the overall mu-
sic market. In the first installment of “Selling,” an occasional
Billboard series on new strategies for the '90s, experts offer
their tips for broadening the classical business. Ed Christman
and Catherine Applefeld report. Page 75
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EBY BILL HOLLAND
and PHYLLIS STARK

WASHINGTON, D.C.—The FCC
has issued indecency fines
against three Infinity Broadcast-
ing stations for broadcasts of the
nationally syndicated Howard
Stern morning show.

The three stations—WXRK (K-
Rock) New York, WYSP Philadel-
phia, and WJFK-FM Washington,
D.C.—were each slapped with a
$2,000 fine by the FCC’'s Mass
Media Bureau in the Oct. 22 rul-
ing. The action had been pending
since 1990, when the three sta-
tions first received a Notice of
Apparent Liability from the com-
mission.

According to the commission,
the forfeitures were imposed for
“airing indecent language in a
broadcast of the Howard Stern
show during times of day when
there was a reasonable risk that

FGG Slaps Indecency Fines
On Three Stern Outlets

children might be in the audi-
ence.”

The actual “‘indecent’” broad-
cast, which aired in December
1988, ‘‘described sexual activities
and organs in a patently offen-
sive manner and were sufficient-
ly descriptive as to be under-
standable to children,” according
to the FCC. That now-infamous
“Christmas broadcast” appeared
on Stern’s comedy album, “Cru-
cified By The FCC.”

At press time, the FCC was
also expected to issue a fine
against Stern’s Los Angeles af-
filiate, Greater Media’s KLSX,
for several late 1990 broadcasts
which included graphic language
and references to sexual situa-
tions, including masturbation
and rape.

According to commission
sources, that fine could total as
much as $100,000 ($25,000 for

(Continued on page 96)

Wamer Music
Posts Slim Gain
In 3rd Quarter

B BY DON JEFFREY

NEW YORK—Time Warner reports
that its music unit’s operating in-
come for the third quarter, ended
Sept. 30, was $122 million, compared
with $116 million last year. Music
revenues rose to $758 million from
$708 million.

For the nine months that ended
Sept. 30, the music group’s reve-
nues rose 8% to $2.25 billion from
$2.08 billion. Operating profit in-
creased 5.4% to $389 million from
$369 miltion.

Keith Benjamin, an analyst with
Ladenburg, Thalmann, terms the
music results “mediocre.” He says
music was ‘‘the only downbeat part
of the meeting” that Time Warner
held with Wall Street analysts the
day the numbers came out. ‘“The
business is a little slow,” he says.

Christopher Dixon, analyst with
PaineWebber, asserts, ‘“There’s no
question they had a weak quarter in
the U.S. market and that was really
because they didn’t have a lot of
chart positions.”” But the analyst
sees a strong fourth quarter in mu-
sic with album releases by R.E.M.,
Madonna, Prince, and others.

The increase in music profit, Dix-
on adds, came from “higher-margin
CD sales rather than from signifi-
cant unit growth.”

Time Warner’s filmed entertain-
ment group, which includes home
video, movies, and television,
showed a 14.4% rise in revenues in
the third quarter to $874 million
from §764 million last year. But op-
erating profit increased just slightly
to $121 million from $120 million.

At the box office, Warner Bros.
Pictures scored well with “Lethal
Weapon III,” “Batman Returns,”
and “Unforgiven.” But many indus-
try observers say the Batman se-
quel’s performance was disappoint-
ing. The film was released on home

(Continued on page 96)

Wal-Mart Takes Shot At Rental

Sets Up Shop In 3 Oklahoma Outlets

B BY SETH GOLDSTEIN

NEW YORK—Wal-Mart, no stranger
to home video sell-through, has tip-
toed into cassette rentals.

The establishment of 1,500-2,000-
square-foot concessions within three
Wal-Mart stores in Oklahoma City
and Lawton, Okla., could be a pre-
view for the giant discounter’s ap-
proximately 750 supercenters spread
throughout the U.S.

Also part of the test is the pay-per-
transaction system devised by Dal-
las-based Supercomm, which has
been installed at all three locations to
provide program suppliers with a
share of revenues. It is the first appli-
cation of the system outside grocery
chains, themselves just beginning to
consider revenue sharing (Billboard,
Oct. 24).

Supermarket executives will scru-
tinize Supercomm and its pay-per-
transaction rival, Rentrak, at the
Food Marketing Institute’s general
merchandise convention in New Or-
leans this week. Video will receive

Ben Kingsley And I. Philips Classics throws a party to celebrate its new
recording of Rodgers and Hammerstein's "“The King & I, starring Julie Andrews
and Ben Kingsley. Shown, from left, are Marlisa Monroe, manager of press and
artist relations, Philips Classics; David Neidhart, director of sales, PolyGram
Classics & Jazz; Debbie Morgan, senior VP, PolyGram Classics & Jazz; Lisa
Altman, VP, Philips Classics; Greg Barbaro, director of marketing, PolyGram
Classics & Jazz; conductor John Mauceri, who leads the Hollywood Bowil
Orchestra on the recording; Kingsley; Andrews; recording artist Peabo Bryson,
who co-stars in the musical; producer Michael Gore; Costa Pilavachi, VP of
A&R, Philips Classics; and David Weyner, president, PolyGram Classics & Jazz.

unprecedented attention at the FMI
show, even if supermarkets aren’t
quite ready for it, says consultant
Bob Alexander of New York-based
Alexander & Associates.

For Wal-Mart, Supercomm has
started tracking LIVE Home Video’s
“Basic Instinct,” the hottest of the
fall rental releases, with 545,000
copies shipped. Wall to Wall Video,
created to run the concessions,
stocked 200 copies of the title, accord-
ing to president Patrick Kane, who
expects to take Supercomm with him
as the company expands its Wal-Mart
activities. “We're anticipating addi-
tional stores,” he says.

Wall to Wall carries an inventory of
4,000-5,000 tapes and video games per
location. The focus is on mainstream
releases, including direct-to-sell-
through titles such as “Beethoven,”
“Batman Returns,” and “Beauty
And The Beast,” and a selection of
used cassettes, priced for purchase.
Supercomm does not handle sell-
through, and it services only those
rental releases licensed for revenue

sharing. “In general, we’re not seed-
ing product,” says president Jack Sil-
verman. Neither he nor LIVE senior
sales and marketing VP Stuart Sny-
der will comment on the terms that
brought in “Basic Instinct.”

LATE ARRIVAL

Silverman actually was a late arriv-
al at the Wal-Mart stores, which had
a different concession renting cas-
settes under the name Wal-Mart Vid-
eo before Wall to Wall took over.
Tempus Technologies in Auburn,
Ind., supplied inventory control soft-
ware, already being used in 1,000 vid-
eo stores, that proved compatible
with the Supercomm program.

“It does a remarkably good job,”
says Tempus executive VP Paddy
Padmanabhan. “It has made [reve-
nue sharing] real easy. Some of our
customers are interested. I've put
them in touch with [Silverman].” Pad-
manabhan thinks Wal-Mart “stands a
very good chance of getting into this
in a big way.”

(Continued on page 94)

LIVE’s ‘Basic Instinct’ Now
Is To Take The Middle Road

NEW YORK—LIVE Home Video
did what was expected of it, deliver-
ing 545,000 rental copies of “Basic In-
stinct” at $99.98 list. It cleared $30
million wholesale after subtracting
the roughly 22,500 free cassettes giv-
en to video retailers who bought the
12-pack of tapes.

Now, what will LIVE do for an en-
core? “Basic Instinct” is among the
last blockbusters from Carolco,
LIVE'’s prime source of front-line ti-
tles until it hit financial hard times.
The penultimate Carolco title, “Uni-
versal Soldier,” reaches stores in De-
cember; LIVE sales and marketing
senior VP Stuart Snyder estimates
shipments of close to 300,000 units.
The last, “Chaplin,” opens theatrical-
ly in December and, depending on
box-office response, will arrive at re-
tail sometime in the first half of 1993.

M BY GREG REIBMAN

BOSTON—Eleven months after
abruptly closing, the largest live
music club in Boston, the Channel, is
reopening Saturday (31) under new
management.

The new owners of the 1,500-per-
son-capacity club have vowed to re-
sume the eclectic booking policy
that for 10 years made Channel an
important stop for hundreds of acts
in this lucrative live music market
(Billboard, Jan. 15).

The Channel is also important to
the market because it is the only
large venue in the city that is not
controlled by the market’s dominant
concert promoter, the Don Law Co.

New owner Roland Wheeler has
hired Peter Lembo, the Channel’s
former manager and the ex-manag-
er of the Stompers and other Bos-
ton-based rock acts, to handle the
club’s bookings.

Boston’s Ghannel Is Back

As before, the Channel will also
be available for rental to outside
promoters. That includes Law, who
has already booked two shows
there: the Halloween-night grand
opening with the Soup Dragons, and
the Henry Rollins Band Nov. 5.

Law talent buyer Jodi Goodman
says the Channel’s return to the
market “offers acts more flexibili-
ty.” She said she expects to rent the
room ‘“‘about once a month.”

“This market is well-endowed
with venues, but the Channel fills a
certain niche because of its size and
because it has its own identity as a
big rock’n’roll venue,” Goodman
says. She also notes that the city’s
second-largest nightclub, the 1,350-
capacity Avalon, features dance pro-
gramming each Thursday through
Sunday, which requires that live
shows conclude by 10 p.m. “If an act
wants more flexibility with the
hours, then they may want to turn

In The Flow

to the Channel,” she says.

David Werlin of Boston’s Great
Northeast Productions, another out-
side promoter, often used the Chan-
nel in the past and plans to book acts
there again. He notes that, while
“many acts, especially local acts,
felt the Channel’s absence this year,
in this economic climate it’s any-
body’s guess how the new operation
will do . .. and whether it can rewin
the public’s confidence, especially
entering the dead of winter.”

Lembo says the Channel will be
open Wednesdays through Satur-
days, with a focus on local talent on
Thursdays. “We’re going to book
the most varied talent we can find,”
he says. “The Channel was primari-
ly known for rock and reggae. We’d
like to stretch that a little further.”

Since opening in 1980, the Chan-
nel has been a steppingstone for
hundreds of rising acts, including

(Continued on page 94)

By then, LIVE will have switched
to a diet of smaller-grossing, more
prestigious movies that Snyder says
should do in the range of 150,000-
250,000 units each. After the home
runs of ‘“Basic Instinct” and “Termi-
nator 2: Judgment Day,” LIVE will
have more “of what I call doubles
and triples,” Snyder adds. High on
his list are “Bob Roberts,” “Glengar-
ry Glen Ross,” and ‘““Reservoir
Dogs,” all with Academy Award po-
tential that should enhance rental de-
mand, in his view.

Snyder says LIVE has taken to the
middle of the road. The company has
lopped off losers like “Code Name:
Chaos,” with sales to retailers of
10,000-20,000 units, even as it forgoes
the megahits. “There’s really not
much in it for anyone in the smaller
films,” he maintains. As a result,
LIVE is likely to cut back the number
of its rental releases next year to two
a month, compared with three previ-
ously. Snyder is optimistic about the
outcome: “1993 looks better for us
from the business standpoint.”

Sell-through will be a major con-
tributor, he believes. For the first
time, Snyder says, LIVE will take
full advantage of three catalogs—its
own and the two acquired from Ves-
tron Video and ITC Entertainment.
Much of the Vestron library has been
earmarked for the company’s low-
budget Avid line of $9.98 releases.
“We’re looking to be a major player,”
he says, noting LIVE will continue to
sell these titles primarily to mass
merchants.

Snyder believes sustained demand
for evergreen series like LIVE’s
“Christmas Classics” augurs well for
the future. LIVE has already booked
orders and reorders for more than 2
million copies of the six-title anima-
tion package, now in its fourth year.
“We are [20%] ahead of the pace” of
last year, he says. Other sell-through
winners this year include a repriced
“Terminator 2,” at 1.5 million units,
and “Madonna: Truth Or Dare,” at
110,000 units. SETH GOLDSTEIN
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They’re Back. Three Great Voices. One Amazing Album.

EXPOSE

They’ve had more
Top 10 hits than
any female group

since The Supremes.
Now, EXPOSE is back.
Get ready to be

blown away!

“1 WISH THE PHONE
WOULD RING”

The first smash from

their long-awaited

new album, arriving

October 27th.
ot |

Single Produced and Mixed
bv Steve Thompson & Michael Barbiero

Executive Producer: Clive Davis

Direction
Pantera Group Enterprises, Inc.

ARISTA The Album Of Their Career

© 1992 Arista Records, Inc., a Bertelsmann Music Group Companw.
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GRAHAM WAS THE SOUL OF ROCK’N’ROLL

B BY MICHAEL KLENFNER

Rock’n’roll and Bill Graham. Those
were once two supposedly different
entities that came to mean exactly
the same thing. The late Bill Graham
was rock’n’roll. He lived it, he
breathed it, and he loved everything
about it.

It has been just about a year since
Bill Graham, the maestro of live mu-
sic and the promoter and producer
sine qua non, was taken from us on
that stormy night of Oct. 25, 1991, in
that damnable helicopter crash in
Northern California. When Bill went,
the music world suffered one hell of a
cruel and bitter blow. If you think
about some of the greatest concerts
ever presented, my friend was the
man behind the show, the magic
wand that conjured Live Aid or Am-
nesty International or “The Last
Waltz” or any of dozens of Grateful
Dead or Rolling Stones or Jefferson
Airplane extravaganzas. Like nobody
before or probably ever after, he un-
derstood the quintessential power of
live music. In my mind, Bill Graham
was the heart of the soul of rock’n’roll.

When I think about him—and I
think about him an awful lot—I can’t
help but shake my head in wonder
over Bill's crazy, wild, driven-to-the-
max perfectionism, because that Gra-
ham drive revolutionized rock music.
The term “workaholic” doesn’t even
come close to capturing Bill; for him,
there weren’t nearly enough minutes
in an hour or hours in a day. When he
was creating a live show, Bill wasn’t
content to throw a merely fantastic
gig—it had to be the best ever. All

the great sound and light rock shows
that are around today are there for
the audience because of Bill. If you
know music, you know Bill set the
standard for state-of-the-art concert
sound and lighting, the visual and au-
ral festivals that we have become ac-
customed to at today’s concert events.

Every detail, every nuance of live
performance came under Bill’s scruti-
ny; nothing escaped the man’s vision.
He used to write endless notes to
himself on 3-by-5 index cards that he
later transferred to yellow pads:
“Call Mick about sound check” or

““Get Garcia to do Dead concert
promo.” He had a novel’s worth of
notes on every gig. Bill left no Stone
unturned, no pun intended. And there
was no amount of money he wouldn’t
spend just to get the best lighting
and sound going at Fillmore East or
Winterland or any of the other ven-
ues he produced. He wanted the peo-
ple to get their fill of the music they
loved. He cared about his audience,
big time.

Bill got amazing loyalty from those
around him because another thing he
understood was the value of friend-
ship. Everyone wanted a piece of him;

‘Graham’s drive
revolutionized
rock music’

A former member of the
Fillmore East staff,
Michael Klenfner is an
executive marketing and
merchandising consultant
in the music industry.

he had 40,000 acquaintances, but he
knew who his real comrades were
and he always managed to be there
when you really needed him. I've had
three mentors in this business: Clive
Davis, who taught me about records,
Scott Muni, who taught me about
music on the radio, and Bill Graham,
who taught me how to live and
rock'n’roll. Graham was a tremen-
dous communicator; I called him the
Chief Justice of rock musiec.

His passion for his business, for his
kids, and for his friends was conta-
gious. You couldn’t help but get
caught up in the
groundswell of ener-
gy and enthusiasm
that followed him like
a shadow and touched
all of us. It’s no won-
der his favorite art-
ists—like the Dead,
Santana, and the
Stones—were the
ones that really bust-
ed their asses and
gave it their all on the live stage. Bill
had so much fire inside of him, and he
recognized it in others. He made be-
ing around him something exciting,
something special.

And man, oh man, could Bill Gra-
ham argue. Some people play tennis
or golf; Bill argued for sport. Music,
love, politics, or art, it didn’t matter
what he was arguing about. He ele-
vated argument to a fine art because
he had the passion of his own convic-
tions. To this day, he’s the only man I
ever knew who could convince 24,999
French soldiers that they were
marching wrong. That’s how come he

got his way so often in business and
life. He believed in music’s surpass-
ing power, and he made all of us near
him and in his audiences believe in
that power.

Bill was a hilarious guy, too, with
the gift of storytelling, even though a
lot of people who didn’t really know
him thought he was serious as a
heart attack. Moreover, when we
would go to the Concord Hotel in up-
state New York, Bill would invariably
slip on a waiter’s jacket and bus and
serve tables for breakfast just to
show the way it’s done. He was the
best waiter at the Concord. And, even
though Bill loved being the head hon-
cho of his company, Bill Graham Pre-
sents, it took the funniest little things
to make him happy. After all Bill had
accomplished, all the fame and mon-
ey and accolades, the proudest I ever
saw him was the time we walked into
the Carnegie Deli at two in the morn-
ing and they bestowed upon him a
cloth napkin instead of a paper one.
Not even that cloth napkin could wipe
the grin off Graham’s face that
night. Finally and only just then did
Bill know he had really made it. Big
time.

Bill was tough as nails, and he had
more than a few enemies as a result,
but the man had a heart of pure gold.
He did his best to write back to every-
one who sent him a note or he would
chat for an hour to the stranger who
recognized him on the street and
wanted to talk music. He produced a
million benefit concerts, and to him a
benefit was a benefit, so he ate the
cost of everything so all the money
would go directly to charity. He was

one of the founders of the Haight As-
bury Clinic. I remember the time he
had chess-and-checker tables in-
stalled in the park near where he
lived in Mill Valley, Calif., because he
thought the old regulars at the park
might enjoy that.

I knew Bill since the early days
when he ran Fillmore East and I did
security there, so I have a novel's
worth of mental notes and memories
myself. From India or Australia or
wherever on the planet, Bill would
call me at all hours just to talk things
over. I never once got mad, and nei-
ther did my wife, because it was Bill
on the line and we relished him. For
22 years, the Dead did a New Year's
Eve concert at Bill's request. I re-
member one year when Bill came out
on stage dressed as Father Time. He
gave the entire crowd a breakfast of
bacon and eggs. Who else would
have done that?

What's so hard to take about Bill's
death is knowing how fiercely he
loved life. Maybe that ferocity came
out of his childhood in Europe, where
he had to flee across the continent to
escape the Nazis. Anyway, wherever
he got that passion for life, he never
lost it.

I guess you could say that Time
ran out on Father Time, but that
wouldn’t be the whole truth. You see,
every time any of us goes to a con-
cert or listens to rock'n’roll, Bill
comes alive again. As long as there’s
music, there will always be Bill Gra-
ham.

No arguments this time, Bill. You
really were the greatest.

BEGS TO DIFFER

Regarding your article headed
“New Euro Mechanical Rate Set”
(Billboard, Oct. 3), I strongly disap-
prove of one section.

It is ludicrous to state that BIEM
never accepted a reduction in the
mechanical rate. During their long
history, BIEM and IFPI have had
to make concessions on rates and
mostly on the basis of the royalty,
which may lead to the same result.

This time, the rate has not
changed: It still amounts to 11% of
the PPD, as was established in
1985. BIEM has only accepted a
small increase in the deduction re-
lating to discounts, which rose from
4% to 6%.

Concerning the minimum, it re-
mains the same; that is to say, two-
thirds of the most generally applied
prices. It is BIEM that proposed a
rate for budget records in order to
encourage the industry to produce
more and to eliminate the possibili-
ty of national societies waiving this
rule, which was previously the case.
As regards the 25% deduction relat-
ing to new formats, this replaces
the 40% applied to CDs from 1983 to
1987; the new concession is only for
two years.

So where is the so-called qualified
victory for the record industry?

One year ago, the declared aims of
the record producers were to get
the BIEM rate significantly closer
to the British one; to eliminate
clauses relating to the minima, the
maximum number of works and of
extracts per disc and promotional
records; and to reduce the rate re-
lating to TV-merchandised albums.

None of these aims has been
achieved, and the new BIEM rate
remains approximately 15% higher
than the British one. It is also much
higher than those applied in the
U.S,, Canada, Japan, and the Com-
monwealth countries.

The real victory belongs to both
parties, who, despite large areas of
disagreement, have succeeded in
reaching a reasonable compromise
for a four-year term.

Jean-Loup Tournier
President
SACEM/SDRM
Paris

Billboard replies: We stand by
our report. The increase of the
discount allowance from 4% to
6% effectively reduces the me-
chanical rate from 9.504% to
9.306%, as was stated. The state-
ment that this was the first time
in history that BIEM had accept-
ed a reduction in the mechanical

LETTERS

rate was made to Billboard by
the head of a copyright society.
None of the persons who sup-
plied the information on which
the report was based—all of
whom were at the BIEM general
assembly in Seville, Spain—has
seen fit to challenge its accuracy.

EXPORTING CHEAP CDs

In reference to your article about
the RIAA’s shipment statistics for
the first half of 1992 (Billboard, Oct.
10), I was struck by the fact that
U.S. music shipments increased
without a commensurate upturn in
retail sales. Perhaps that is because
the disappearing units are leaving
the country.

The U.S. very conveniently man-
ages to have draconian import laws
to stop parallel imports into the
country, while proceeding to export
its cheap CDs all over the world to
the detriment of everyone else.

It is called having your cake and
eating it!

Jon Webster

Managing Director

Virgin Records International
London

DOUBLE-EDGED SWORD
I am writing in response to your
editorial (Billboard, Oct. 10) about

Vice President Dan Quayle’s state-
ments regarding “Cop Killer” and
2Pac’s violent lyrical content. The
editorialist’s extrapolations of
Quayle’s statements would lead us
to believe that Quayle potentially
spoke outside the scope of First
Amendment rights.

You are about to spring your own
trap. You have implied that high-
profile figures like Dan Quayle
should be more careful with their
public verbalizations because they
carry significant weight in affect-
ing mass opinion and attitudes.
Would you suggest restricting his
speech?

Let’s look at a couple of other
high-profile figures, Body Count
and 2Pac. They have expressed
themselves in ways that affect
mass opinion and attitudes. Thus
we could say that these artists rep-
resent a new form of desensitiza-
tion aimed at forcing society to take
an amoralistic view. As such, they
could be viewed as violating the
First Amendment.

The First Amendment should be
well guarded by all Americans.
However, the First Amendment is
not an end in itself, but one of sev-
eral means to an end, which is the
protection of the American people.
We have as much to fear from an

overly free and self-indulgent cre-
ative community as a narrow-mind-
ed, dogmatic legislative system.
Both the dogmatic and the unre-
strained can have hidden agendas
of control. Both can blitz the coun-
try through the media. Our govern-
mental system was set up to bal-
ance extremists and power mon-
gers. Let’s hope it continues to do
S0.

Like it or not, individuals in a civi-
lized society have a responsibility to
one another. I don’t want this re-
sponsibility legislated any more
than anyone else does. But govern-
ment, record companies, artists,
and individuals need to develop a
“mission statement of conscience”
and operate accordingly.

Brash commentaries may be the
only way to illuminate some harsh
realities. But mirroring reality is
easy. Without hope and the promo-
tion of positive attitudes and action,
the harsh realities just intensify
and garner more media attention.
Isn’t it time to put aside our inse-
curities, take responsibility for our
own stuff, and expend some real
creative energy to effect a positive
change?

Casey McGinty
Nashville
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1992 Uptown Records, Inc

Crown Her
In Platinum

UPT-10654

Just six weeks after its release,
the debut album from the

Queen of Hip Hop Soul
surpassed Platinum, hit No.1

on the Urban Charts, and
generated two No.1 Urban Singles:

“You Remind Me"und

"Reul Love” und won
four New York Music Awards.

So don't sleep on the next hit,
“Reminisce”

UPT-54525

"R n” as the Reign continves.
eal Love
o
Exploding at CHR
Top Io “Reminisce” Produced by Dave “Jam” Hall

for Untouchables Entertainment, Inc.

Executive Producers: Sean”Puffy” Combs,
Kurt Woodley and Charlie Davis

Management: @ W
JDW Management . o%.ovs —= RECORDS
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WMA Gains Agents &
Acts With Triad Buy

B BY DEBORAH RUSSELL

LOS ANGELES—As a result of the
William Morris Agency’s acquisi-
tion of Triad Artists Inc., WMA now
has a force of 50 agents handling
music accounts and a fresh crop of
new clients to complement its re-
spectable roster.

As part of the merger, the jobs of
three Triad music agents and at least
six WMA music agents were elimi-
nated.

Triad, which had developed an im-
age as a cutting-edge agency, brings
a diverse slate of talent, including the
Red Hot Chili Peppers, Nirvana,
Pearl Jam, En Vogue, Vince Gill, and
Mary-Chapin Carpenter to the WMA
fold.

WMA’s music roster prior to the
acquisition included Aretha Franklin,
Julio Iglesias, Alice Cooper, the All-
man Brothers Band, and Tanya Tuck-
er.

To many music industry observers,
the consolidation of the former com-
petitors makes sense, as Triad’s con-
temporary and progressive approach
to the industry complements WMA’s
old-line reputation.

“I feel this merger is just a shot in
the arm for the touring business in
general,” says Larry Magid of Phila-
delphia’s Electric Factory Concerts.
“We needed some excitement and
maybe this is the jump start we were
looking for.”

Promoter Rich Engler of DiCesare-
Engler agrees, predicting the union
with Triad will give WMA a stronger
presence in contemporary circles.

“They’ll be a much bigger contend-
er in the rock field,” he says. “Will

they hold [their clout] over promot-
ers’ heads? I don’t think so,” he adds.
“They’ve always been a pretty
straightforward company.”

Triad, meanwhile, gains a New
York operation, as well as the sup-
port of an organization that is “very
powerful and well run,” says Peter
Grosslight, a Triad partner who is
now a senior VP and worldwide co-
head of the WMA personal appear-
ance department.

Day-to-day relationships between
agents and clients will not be dramat-
ically impacted, says Rick Shipp, who
has helmed Triad’s Nashville opera-
tion since its 1990 inception. He will
co-head WMA'’s reorganized Nash-
ville division with WMA VP Paul
Moore.

“We're going to keep the same
agent-to-client ratio,” he says. “The
objective is to cut the best, tightest,
and toughest deals for our artists and
present them in the best possible
manner.”

(Continued on page 96)

Bob Dylan's musical peers join him in a celebration of his
music at Madison Square Garden. Shown at top, from left,
are George Harrison, Roger McGuinn, Steve Cropper, and
Dylan. Bottom photo, from left, are Eric Clapton, Dylan,
Tom Petty, and Neil Young. For further coverage, see The

Beat, page 10. (Photos: Chuck Pulin)

Eamings From Dylan
PPV Blowing In Wind

@ BY MELINDA NEWMAN

success.”

NEW YORK—Despite a sellout audience and a strong
pay-per-view buy rate, the producer of the Oct. 16 trib-
ute to Bob Dylan says it will be at least a year before
he breaks even on the venture.

However, Kevin Wall, chairman of RadioVision—the
company that produced “Columbia Records Celebrates
The Music Of Bob Dylan"—is calling the four-hour
Madison Square Garden extravaganza a “success.”

“This is the first time a major event like this has
been done on a commercial basis instead of as a trib-
ute,” Wall says. “The costs went up greatly the last
week because of scheduling additional artists and their
flights and other expenses. But we’re not inexperi-
enced at putting these type of shows together. It’s a
niche I've been successful in, and this show will be a

The tribute featured more than 30 artists, including
George Harrison, Eric Clapton, Neil Young, and Tom
Petty & the Heartbreakers, performing Dylan songs.
They were later joined by Dylan for several numbers.

According to Wall, RadioVision spent $4.8 million to
produce the show. Revenues from PPV, ticket sales,
and international broadcast add up to approximately
$2.7 million. The remainder, Wall says, will come from
domestic and international television sales and pro-

(Continued on page 94)

Russian Recordings To See Light Via Joint Venture

@ BY CARRIE BORZILLO

LOS ANGELES—A treasure trove
of Russian music and video record-
ings will be made available for the
first time through a joint venture be-
tween Los Angeles-based United
States Soviet Union Arts Group Inc.
(USSU) and Ostankino, the Russian
State Television and Radio Co. (for-
merly known as Gosteleradio).

The collection of more than 2 mil-

lion a:dio and video recordings—ap-
proximately 300,000 are classical
tapes—come from recording studio
sessions and TV and radio broadcasts
dating back to the ’30s. The classical
recordings, which will be digitally re-
mastered, include world-renowned
and unknown Russian artists, live re-
cordings of touring Western artists,
popular and folk music from Russia
and other republics, as well as public
political speeches, plays, and operas.

@ BY TRUDI MILLER

intouch i.Stations To Use B’hoard Charts

Store Listening Booths Gauge Consumers’ Tastes

major label and most key indies.

ences.

NEW YORK—A San Francisco-based company that plans to
put music listening stations in retail stores, intouch group
inc., has signed an agreement with BPI Communications to
feature Billboard’s charts on the stations. Beginning next
month, intouch will test the machines—called ““1.Stations”—in
six retail stores to gauge their effect on music sales.

The i.Station features 30-second excerpts from five cuts on
every album in its memory; currently, the i.Stations contain
more than 28,000 hit and catalog albums from virtually every

To use the i.Station, a consumer must fill out an application
for an “i.Card.” The application forms provide a database
from which intouch can create demographic profiles for par-
ticipating labels of i.Station users and their musical prefer-

Having obtained an i.Card, the consumer then brings a CD
or cassette to the i.Station and scans the UPC code; album in-
formation and a graphic of the album appear on the screen.
After listening to CD-quality music samples from the record,
the consumer is given the option to rate the cuts on a 1-5
scale; request other albums by that artist; or ask for recom-
mendations for similar artists. The stations also provide re-
cord reviews, music videos, and upcoming concert informa-

(Continued on page 97)

A user chooses one of several viewing and
listening options at the i.Station.

Most of these recordings have nev-
er been heard outside the Common-
wealth of Independent States, except
for a few recordings released by the
former state record company, Melo-
diya, which licensed the music
abroad. (These particular recordings
were also released in Russia, and the
joint venture plans to issue more ti-
tles there in the future.)

Under the old Soviet regime, for-
eign copyright laws were often ig-

nored. According to USSU chairman
Tristan Del, Melodiya ‘“raped” the
Gosteleradio archives and used what
it wanted. He insists that “we will
take a more civilized approach and
will pay royalties to performers and
to the estates of performers in a fair
way.”

At a press conference here last
week, Ostankino general director
Yuri Kornilov said Russian President

(Continued on page 96)

Ghristian Acts Forthcoming
About Their Support For Bush

@ BY BOB DARDEN

WACO, Texas—At the recent SESAC
awards ceremonies in Nashville,
long-haired Dale Thompson, lead
singer of the popular Christian pop/
metal band Bride, strode confidently
forward to accept an award on behalf
of the band.

Suddenly, at the podium, Thomp-
son startled the placidly munching
crowd by aggressively thrusting his
arms in the air and shouting “Bush/
Quayle 92"

Thompson’s outspoken support of
the President is in direct contrast to
the more publicized support given
Democratic challenger Bill Clinton by
the likes of Barbra Streisand, U2's
Bono, and Danny Goldberg (Bill-
board, Oct. 17). But a host of contem-
porary Christian artists and record
label executives have indicated their
wholehearted support of the Republi-
can standard-bearer.

Doubtless the best-known advo-
cate is Sandi Patti, who performed at

the recent Republican National Con-
vention in Houston. Gospel superstar
Patti was personally invited to per-
form by President Bush, and she
says she did so in support of the Pres-
ident’s re-election campaign.

“I support George Bush,” she
says. “I believe George Bush to be a
caring and trusting man. I strongly
support the values he represents.”

Patti also says she “would not hesi-

(Continued on page 96)

Popular Uprisings
Has A New Home

Popular Uprisings, Billboard’s
weekly national report on new
and developing artists, has a new
home. The page, which includes
the Heatseekers Album Chart,
appears in this issue in the Art-
ists & Music section, page 16.
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Artist Royalty Suits May Get Boost
Several Acts Affected By High Court Ruling

H BY MELINDA NEWMAN

NEW YORK—Several current suits
by older performers against record
companies may be affected by a fed-
eral appeals court decision that the
Supreme Court upheld last Decem-
ber.

The result could mean hundreds of
thousands of dollars, if not millions,
for some artists, including the Ron-
ettes, the Shangri-Las, and the
Crests, all of whom are involved in
royalty litigation.

Last year, the Supreme Court let
stand a Sixth U.S. Circuit Court of
Appeals ruling that said two Nash-
ville labels, Gusto and GLM, must
pay $1.2 million in back royalties plus
interest to several artists, including
B.J. Thomas, Gene Pitney, and mem-
bers of the Shirelles (Billboard, Dec.
14). The two record companies had

purchased master recordings by the
artists from another label; and, even
though no new contract between the
new owners and the artists had been
negotiated, the ruling stated that the
two labels had assumed the obliga-
tion to pay past artist royalties and a
percentage of income from licensing.
Despite the fact that the original con-
tracts allowed for only small artist
percentages for foreign license fees
and no domestic licensing fees, the
district court judge overrode the old
contracts and applied new standards.

Attorney Alexander Peltz, who is
representing the Ronettes in their
suit against Philles Records and pro-
ducer Phil Spector, expects the ruling
will spark few new cases because of
statutes of limitations and other com-
plicated legalities. However, he adds,
the decision could be “applicable to
any number of situations where the

Next Step For Next Plateau:
London/PLG Distribution Deal

EBY LARRY FLICK

NEW YORK—Enduring New York
rap/dance independent Next Plateau
Records has entered into an unusual
production and distribution agree-
ment with London Records/PLG. Un-
like typical indie/major marriages,
which often include an equity stake

Next Plateau partners Eddie
O’Loughlin and Jenniene LeClercq.

BPI COMMUNICATIONS. Charles M.
Young is named executive editor of
Musician magazine. He was a con-
tributing editor for Musician.

RECORD COMPANIES. Bob Catania is ap-
pointed VP of pop promotion for
Elektra Entertainment in New York.
He was VP of promotion at Charisma.

Jim Elliott is named VP of top 40
promotion for Arista Records in New
York. He was a staff member of Ac-
tive Industry Research, a music re-
search and marketing firm.

Delos International appoints Rudi
Simpson VP of sales and marketing
in Los Angeles, Jeffrey J. Richman
Northeastern regional manager in
New York, and Linda Callender
West Coast regional manager in Los
Angeles. They were, respectively, VP
of media and marketing for Delos In-
ternational, director of retail store op-
erations/software division for J&R
Music World, and West Coast region-

for the major, this deal is fashioned
more closely after international li-
censing deals.

Over the next five years, London
and PLG will promote, market, and
distribute acts signed to the 10-year-
old indie. Next Plateau will maintain
separate offices, and a seven-person
staff, geared primarily toward A&R
duties. At least one in-house club and
radio promoter will be retained to
supplement PLG’s efforts.

“This is more a rental situation
than a buyout,” says Next Plateau
president Eddie O’Loughlin, who
owns the label with partner Jenniene
LeClercq. “I believe in our capability
to find good records and set them up
from street level.” But he says that
with the London deal, “we’ll be able
to expand and become more competi-
tive, much like our contemporaries,
Jive and Tommy Boy.”

(Continued on page 94)

EXECUTIVE TURNTABLE

YOUNG CATANIA

al manager of A&M Classics.

Wayne Lee is named managing di-
rector of Warner Music Korea in
Seoul. He was area marketing direc-
tor, Southeast Asia, for the U.S. Sur-
gical Corp.

EMI Music’s international offices
announce several appointments. Gil-
bert Ohayon is appointed regional
managing director for France and
Benelux at EMI Music in Paris, effec-
tive Jan. 1. He will retain his position
as president of EMI France. Chris
Windle is named VP of international
marketing for the European sector of

original contract is not fully formed
in what the artist is going to receive
in terms of licensing.”

Peltz believes the ruling strength-
ens the Ronettes’ suit, which was
filed in 1987 but has not yet come to
trial. “All the contracts that appeared
around that time [1963] were similar
in that most called for payment of
royalties for records sold, but didn't
account for synchronization rights or
other licensing,” he says. Therefore,
he says, the decision “will strengthen
our case vis-a-vis the uses of record-
ing that aren’t enumerated in the con-
tract.” He stresses that all new prod-
uct, such as the Ronettes’ “best-of”
compilation issued Sept. 22 on
ABKCO Records through Phil Spec-
tor Records, will be subject to the rul-
ing.

In their suit, the Ronettes are ask-
ing for $1.5 million in damages. How-
ever, before damage hearings can

(Continued on page 107)

NEW YORK—Cosmopolitan
magazine hopes it can trade on
its strong image on newsstands
to achieve similar success in mu-
sic outlets as it launches a line of
hit-song compilations.

In association with Marshall
Blonstein’s DCC Compact Clas-
sics, the Cosmopolitan Collection
gets under way at month’s end
with 10 releases, featuring 10 se-
lections each. After this debut,
via CEMA distribution, the label
plans to issue two or three addi-
tional sets a month.

According to label copy, whole
albums have been manufactured
by the special-products divisions
of such majors as Sony, Warner
Bros., and MCA for a division of
DCC called Sandstone Music.

The sets carry a list price of
$11.98 for CDs and $7.98 for cas-

Cosmo Name (And Models)
Adom Line 0f Gompilations

settes.

The Cosmopolitan Collection is
apparently aimed at the 18-to-34
female age group, the core read-
ership of the Hearst publication,
which has a circulation of 11 mil-
lion. Among the artists set for
various releases are Cyndi
Lauper, Gloria Estefan & Miami
Sound Machine, Chris Isaak, Mi-
chael McDonald, Kathy Troccoli,
Curtis Stigers, Timbuk 3, Belinda
Carlisle, and Linda Ronstadt &
Aaron Neville.

With cover design and artwork
on product packaging similar to
the magazine’s “‘Cosmo Girl” im-
age, the magazine also sees help-
ful cross-promotion with the la-
bel, according to Dick Gersh,
spokesman for DCC.

“The real kicker, besides the

(Continued on page 96)

Generous Gesture. MCA Music Entertainment Group chairman Al Teller and MCA
Records artist Elton John announce that profits from John's next single and video,
“The Last Song,” will be donated to AIDS charities, and that MCA will make a
$100,000 advance donation. Further donations will be generated by sales of a
cassette featuring the song and two other tracks, to be sold via the toll-free number
800-695-AIDS. John will also donate all his artist royalties from the sale of future
singles released in America to U.S. AIDS charities. Shown, from left, are Teller,
John; MCA Records president Richard Paimese; and Dr. Charles Farthing, director
of the AIDS unit of New York’s Bellevue Hospital.

ELLIOTT

SIMPSON

EMI Music in London. He was Pacific
region VP for Fox Video. Hennie
van Kuijeren is appointed managing
director of EMI Holland, effective
Jan. 1. He was VP of international
marketing for the European sector of
EMI Music. EMI Classics in London
appoints Kick Klimbie VP of mar-
keting and John Pattrick director of
international promotion and market-
ing services. They were, respectively,
regional managing director for EMI
Benelux and VP of marketing for
EMI Classics.

Michelle Eagle is named director

Love Fires Latest
Shot In Legal Row
With Brian Wilson

LOS ANGELES—The Beach Boys’
Mike Love has sued his cousin and
former band mate Brian Wilson and
Wilson’s former psychiatrist Eugene
Landy for slander and libel in the lat-
est volley of a continuing series of le-
gal battles surrounding the group.

In the suit, filed here Oct. 20 in Cal-
ifornia Superior Court, Love claims
that “Wouldn’t It Be Nice,” Wilson’s
1991 autobiography, defamed him
“by denigrating his songwriting abili-
ties”” and his contributions to the
group, while maximizing Wilson’s
role at his expense.

Also named in the suit are Harper-
Collins Publishers, which issued the
book, and co-author Todd Gold. The
book chronicles the rise of the Beach

(Continued on page 96)

WORKMAN

TAKEMOTO

of licensing for GNP Crescendo Rec-
ords in Los Angeles. She was director
of licensing for Rhino.

DISTRIBUTION. Uni Distribution Corp.
in Los Angeles promotes Mavis Ta-
kemoto to VP of administration,
Nancy Dean to associate director of
programming, new releases and cata-
log product, and Chrissy Stern to as-
sociate director of advertising. They
were, respectively, senior director of
advertising and administration, ad-
ministrative assistant, and advertis-
ing coordinator.

FRESTON

RELATED FIELDS. Adrian Workman is
promoted to senior VP of BMG Video
International in London. He was VP
of the company.

Bill Freston is named VP of sales
for Track Marketing Co., a joint ven-
ture with Warner Music Group, in
New York. He was VP of sales and
marketing for Billboard Entertain-
ment Marketing.

Steve Levesque is promoted to VP
of music at Roskin-Friedman Asso-
ciates Public Relations in Los Ange-
les. He was senior account executive.

LEVESQUE
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Neneh Cherry Brews Seasoned Batch Of Songs

W BY LARRY FLICK

NEW YORK-—With the release of
Neneh Cherry’s much anticipated sec-
ond Virgin album, “Homebrew,” she
aims to prove that good things really
do come to those who wait.

In 1989, Cherry strained at the bar-
riers separating rap and urban/pop
with the certitied gold single “Buffalo
Stance,” and her critically lauded de-
but album, “Raw Like Sushi,” which
sold more than 2 million copies world-
wide. Since then, her persona as a
swaggering, streetwise youth has
evolved into that of a mature young
woman, whose knack for turning a
clever lyrical phrase is now seasoned
with a more experienced and worldly
perspective.

“During the process of making this

album, I think I've found answers to
some of the questions I've been asking
myself for a while now,” Cherry says.
“I'm not saying that I'm absolutely
right, but I do think I now have a bet-
ter understanding of the things that
shape my life and the world around
me,”

“Homebrew” was recorded over a
period of 18 months in Cherry’s Lon-
don home and, unlike “Raw Like Su-
shi,” boasts guest appearances by an
array of U.S. musicians. At the top of
the list are Guru and DJ Premier of
Gang Starr, who appear on the asser-
tive opening track, “Sassy,” and
R.E.M’s Michael Stipe, who makes his
rapping debut on “Trout,” a blistering,
beat-driven jam about sex education.

“The thing [ respect most about Mi-
chael is his ability to write about rele-

Roxette Takes The Show

Off The Road On ‘Tourism’

B BY CATHERINE APPLEFELD

NEW YORK—When Roxette em-
barked on its first full-scale tour be-
hind the platinum “Joyride” album last
vear, it took the idea of keeping a rec-
ord of its travels to heart.

The result is “Tourism,” an audio
postcard containing nine new songs
recorded in locales around the world—
among them a hotel room in Buenos
Aires, a nightelub in Sao Paulo, and
studios in Europe and the U.S.—plus
live versions of some of the Swedish
duo’s hits. The sporadic recording
process lends a rawer feel to the album

ROXETTE. The Swedish duo is Per
Gessle and Marie Fredriksson.

than on many of Roxette’s past ef-
forts—an occurrence singer/song-
writer Per Gessle happily embraces.

“We're very proud of having all
these hits, but that doesn’t mean you
have to sound the same all the time,”
says Gessle, who with partner Marie
Fredriksson has been churning out a
consistent stream of glossy pop suc-
cesses over the last few years. “The
best pop act in the world was the Bea-
tles, and they changed with every rec-
ord.”

“Tourism,” which debuted last week
on The Billboard 200 at No. 166 with
a bullet, might, however, take some of
Roxette's fans by surprise. “Most peo-
ple who know Roxette from the 10, 11
hits we've had think we’re all about top
40. Which is part of it, but there’s also
another part,” he says. “When you go
to a Roxette show you find such a wide
audience, everyone from 12 to 55.
That’s a sign that what we do really
works.”

While Roxette has hit superstar sta-
tus in Europe—proof of which includes
Gessle and Fredriksson’s likeness ap-
pearing on a stamp in Sweden last
vear—Gessle acknowledges the duo
has vet to match that degree of success
in the States. He cites as a main factor
the lack of exposure to audiences here,
despite two platinum albums and three
singles that hit No. 1 on Billboard’s
Hot 100. In fact, the “Joyride” jaunt
last February was the first time Rox-
ette had ever played in the U.S. “Hope-

(Continued on page 15)

vant issues without taking a hammer to
your head,” Cherry says. “He was so
willing to stl'etch and venture off into
unfamiliar territory. It was brilliant,
and good fun at that.”

Celebrity participation aside, the
singer/rapper uses ‘“Homebrew” as a
showecase for two new and unknown
U.K. acts. Trout, aka the album’s pro-
ducers Jonny Dollar and Cameron

mood. “After a while all of that whole
thing was feeling a bit overdone and
cliché. I have learned that sometimes
there can be immeasurable strength in
a softer touch.”

She continues, “I won’t allow my mu-
sic to be cast from a cookie-cutter. I'm
not completely the same woman I was
two or three years ago; I've grown and
progressed. Why shouldn’t my music

pushing Cherry's music to a pop radio
mainstream that might be expecting a
retread of “Buffalo Stance” won't be
easy. First single “Money Love” has
been a slow mover at top 40, despite a
considerable buzz at alternative for-
mats and acclaim from the press. John
Boulos, Virgin's VP of promotion, at-
tributes the pace to the fact that the
cut is “not a narrow-niche record. It

Sebastlan Bach
Skld Roww

SHURE "

The microphones
the professionals
stand behind.

THE SOUND

OF THE PROFESSIONALS
..WORLDWIDE

McVey, penned and played the music  do the same?”
on the song of the same name, while
Porter’s Head, an unsigned Bristol,
England-based band, collaborated on
the pensive and sullen “Somedays.”
She says the idea was to give the set
a somewhat “communal vibe of people
dropping in and adding bits and
pieces.”

All of these elements gel into a proj-
ect that is far more reflective than her
debut. Cherry says she felt much less
compelled to don the “aggressive
young woman” veneer of her past in fa-
vor of a more subtle and introspective

Virgin Records is well aware that

NENEH CHERRY

has elements of rap and elements of
hard rock; it stands out in an extremely
positive way. It’s just taking a little
longer to seep in. But that’s fine, we be-
lieve in this record enough to stick with
it. We’re nowhere near ready to throw
in the towel.”

Boulos points to MTV adding the
videoclip to “Money Love,” which
was directed by John Maybury, as a
necessary shot in the arm. “It com-
pletes the picture, if you will, of an
artist with many more facets than
originally perceived. The video com-

(Continued on page 15)

BOBFEST: Moments of transcendence at concerts
are all too rare and, therefore, all the more treasured.
The moment came relatively late in Columbia Rec-
ords’ Bob Dylan tribute concert, Oct. 16 at Madison
Square Garden, but it put everything into perspective.
As we watched Neil Young rip through “All Along
The Watchtower” with a clean ferocity that was noth-
ing less than inspired, we were newly awestruck at Dy-
lan’s songwriting mastery. To hear artists from all dif-
ferent genres interpret Dylan’s work in ways that
perhaps the songuriter himself

Young Towers Above At Dylan Tribute;
Earache, Columbia Make ‘Sacrifice’

Pearl Jam and Sophie B. Hawkins, showed its re-
spect for Dylan.

Dylan will again celebrate those who came before
him with a Nov. 3 release, “Good As I Been To You.”
The Columbia recording is a live acoustic collection of
mainly traditional songs.

THEY‘RE B-A-A-ACK: Rob and Fab, better known as
Milli Vanilli, will make their national singing debut
Monday (26) on “The Arsenio Hall Show.” The duo has

landed a contract with Reno, Nev.-

never imagined only served as a
testament to the amazing legacy
he has already created.

It was those artists who have
repeatedly shown their ahility to
create new works from Dylan’s
songs, rather than merely imitate
him, who stole the show. Among

based label Taj Records/Joss En-
tertainment, which released the
pair’s first single, “We Can Get It
On,” a few weeks ago. The album,
titled “Rob And Fab,” will be re-
leased in November. According to
their publicist, Laura Kaufman,
the duo decided to remain together

the top moments: Stevie Won-
der’s stirring rendition of
“Blowin’ In The Wind,” Johnny
Cash and June Carter Cash’s “It
Ain't Me Babe” country hoedown, Eric Clapton’s
bluesy “If Not For You,” Lou Reed’s razor-sharp
“Foot Of Pride,” the O’Jays’ gospelly “Emotionally
Yours,” Mary-Chapin Carpenter, Rosanne Cash,
and Shawn Colvin’s sweet, harmonious “You Ain’t
Going Nowhere,” and the Clancy Brothers & Tommy
Makem'’s “When The Ship Comes In.”

Sinead O'Connor managed to grab the immediate
headlines by acting like a petulant child who doesn’t
get her way at another kid’s birthday party: When up-
set by audience boos, she launched into a defiant ver-
sion of Bob Marley’s “War” (that same tune she per-
formed on “Saturday Night Live”) instead of the
planned cover, “I Believe In You,” by that other Bob
fellow. But the memory of her tantrum won’t last
nearly as long for those who were there as will the
memories of Tom Petty, George Harrison, George
Thorogood, Roger McGuinn, and others paying fit-
ting tribute to Dylan.

The man of the evening didn’t appear until nearly
the end of the program, and when he did he pulled a
great switch. After listening to more than 20 artists sa-
lute him, his first song was “A Song For Woody,” in
which he paid homage to one of his main inspirations,
Woody Guthrie. The whole evening was like listening
to a musical family tree with Dylan honoring his roots,
while a new generation, represented by the likes of

by Melinda Newman

after it was revealed that the pair
was only lip-syncing on their multi-
platinum Arista debut, which re-
sulted in their having to return
their Grammy for best new artist. She adds that they co-
wrote or co-produced each of the songs on the new album.

GROW SOME FUNK OF YOUR OWN: Paisley Park
will host “A Funky Little Affair” during Billboard's 14th
annual Music Video Conference & Awards, Nov. 4-6 in
L.A. The party will include never-before-seen footage of |
Prince & the New Power Generation. For all the
groovy details, see The Eye, page 40.

THIS AND THAT: Nanci Griffith is moving to Elektra
Entertainment from MCA Records. Her first Elektra
release, “Other Voices, Other Rooms,” will be in stores
in early 1993. Earache Records and Columbia Records
have joined together to distribute “Soul Sacrifice,” a four-
song EP by Earache doom-metal band Cathedral. Ear-
ache, which normally is distributed through Relativity,
linked with Columbia for this one artist. The EP, released
Oct. 20, will be followed by a full-length album on Ear-
ache/Columbia next year ... DGC/Geffen will release
“Throw-Aways,” a collection of B sides and previously
unreleased material from Nirvana, Dec. 22 . . . God knows
we always go to Steven Seagal movies for the music. For
the millions just like us, GNP Crescendo Records has re-
leased “Music From The Films Of Steven Seagal,” which
includes tracks from “Hard To Kill,” “Above The Law,”
and “Out For Justice,” plus an interview with Seagal.
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Maxi Priest Carries Reggae Torch

B BY MAUREEN SHERIDAN

KINGSTON, Jamaica—When a
spontaneous midnight music session
spawned “Groovin’ In The Mid-
night,” the first single from Maxi
Priest’s new “fe Real” album, it set
the tone for the entire project.

The track reunited Priest with co-
producers David Morales, Handel
Tucker, Mikey Bennett, and Sly
Dunbar. “It was the first time the
‘House Call’ production team had re-
united.” says the sultry-voiced reg-
gae singer, referring to the No. 1 R&
B hit by Shabba Ranks the ensemble
created. “We got together for a late-
night jam in my home studio, and
‘Groovin’ In The Midnight’ is what
came out.”

That illustrious start set a positive
pace for the recording of the rest of

“fe Real,” says Priest, who describes
the Tuesday (27) Charisma release
as “an intentional blend of diiferent
stvles—dancehall, lovers’ rock, raga-
muffin, pop, and R&B,” or, as he

. summatrizes,
“Maxi Priest mu-
sic.”

Priest’s music,
as diverse—and
polished—us it
has become, never
betrays its Jamai-
can roots, or loses
its regguae credi-
bility. As perhaps
the only reggae artist to have earned
true pop and R&B acceptance, Priest
is also one of the very few to cross
and conquer the great divide be-
tween the dancehall sound of the '90s
and the “conscious” or traditional

MAXI PRIEST

reggae made famous by Bob Marley.
“From the age of 14 years, I have
been paying my danecehall dues,” he
says, recalling his early days as a DJ
with London’s Saxon International
Sound System, and his first danceh-
all appearance in Jamaica when he
was stoned off the stage. Of that 1989
experience, Priest says, “That sealed
it for me. I had to stand up and earn
the respect of the dancehall massive
[audience).”
The London-based Priest, who has
a reputation for flawless “one-take”
vocals, sees “fe Real” as clarifying
and expanding the “rough map” he
drew with its predecessor, “Bona-
fide,” which was certified gold in the
U.S. and has sold 800,000 units
worldwide. Priest says the record
also carries him a few miles closer to
(Continued on page 1)

EMI Pub Veteran Slattery
Bids Music Industry Adieu

A SONG MAN RETIRES: Ed Slat-
tery’s career, like the music industry
itself, started with a song. At 82, Slat-
tery has just retired from EMI Mu-
sic Publishing after more than 40
vears with the organization and its
predecessor companies. He originally
entered the music field as a musician,
playing the organ at a local New York
City church. He later became an ar-
ranger and conductor for various ra-
dio shows, including the “American
Melody Hour.”

In the late '40s, he joined The Big
3 (Robbins-Feist-Miller), then

lished songs by Kramer, the renewals
of which were picked up by Bourne
Music in 1973. Also, Bourne founder
Saul Bourne sat with Kramer on the
ASCAP board in the early ’50s.
Bourne's wife, Bonnie, took over his
spot on the board following her hus-
band’s death, as well as assuming the
position of head of Bourne Music.
Bourne's daughter, Bebe, is active in
the firm and was in on the negotia-
tions for the Kramer-Whitney deal.

WHEN GREGORY ABBOTT, the
artist/writer/producer, started GMI?
Inc., it in-

MGM. Since
then, the com-
pany has seen
shifts in own-
ership from
United Art-
ists; CBS; the

owned by

aeMisi

cluded a pro-
duction unit
and a BMI-
cleared music
publishing
company,
Grabbit Mu-

partnership of
Charles Kop-
pelman, Martin Bandier, and Ste-
phen Swid; and, currently, EMI Mu-
sic. The constants have been an
incredible catalog of songs and Slat-
tery himself.

Over the years, as the original Big
3 catalog changed hands, Slattery’s
knowledge of the catalog proved in-
valuable, especially as each sale of
the company meant attrition of other
veleran staffers.

With the home video revolution,
the publisher once again turned to
Slattery’s expertise. Recently, for ex-
ample, he read some 300 music cue
sheets from feature films in order to
sort out usage of music in them to de-
termine royalty rates.

Slattery often handled inquiries
from writers or their estates. He re-
calls one instance in which the son of
a famous composer inquired about
the nature of one of the deals involv-
ing a composition by his father. After
researching the matter, Slattery said
to the son, “The deal may be odd, but
it's not incorrect.”

For Slattery, the biggest change in
music publishing is, “Today, a song
comes to the publisher after it’s re-
corded. In the old days, the publisher
got a song and worked like the devil
to get it recorded.”

CREAM OF THE CROP: In some
golden-oldie acquisitions, Bourne
Music has tapped into the top
money-earners over the last two dec-
ades of the songs penned by Alex
Kramer and his wife, the late Joan
Whitney. The deal, drawing from the
Kramer-Whitney Ine. catalog, in-
cludes such songs as “Candy,” “Ain’t
Nobody Here But Us Chickens,”
“My Sister & 1,” and the closing
theme of the “Your Hit Parade”
show, “So Long For A While.” As for
“Candy” and “Ain’t Nobody Home
But Us Chickens,” they have gotten
recent exposure via a hit film,
“Bugsy,” and a successful Broadway
musical, “Five Guys Named Moe,”
based on songs made famous by
Louis Jordan, respectively.

The Bourne-Kramer ties go back
more than 50 years. Bourne pub-

by Irv Lichtman

sic. That was
almost a dec-
ade ago, in 1983, a period that also
saw Abbott come up with a major pop
success in 1987 with his own song,
“Shake You Down,” on the Columbia
label. Although without a label home
at the moment, Abbott is busy on the
writing and production fronts. He
and Henry Gaffney wrote the new
Jennifer Warnes single, “Rock You
Gently,” on the Private label. He is
writing and co-producing with Mel
Holder an R&B/rap group called
Aureo, currently being shopped. He
is also co-writer with Judd Friedman
of a song, “If You Could See Through
My Eyes,” by Mona Lisa on the
Quality label. Abbott’s publishing
company, based in GMP Ine. offices
in Bergenfield, N.J., currently has
two staff writers, while Abbott is
working with another 10.

ART FOR FRANK’S SAKE:
Warner/Chappell Music senior VP
in N.Y. Frank Military is an artist
with a bent toward abstract work.
Along with the work of Maria
Cooper Janis—wife of pianist Byron
Janis and daughter of actor Gary
Cooper—Military is exhibiting his
work at the Elysium Gallery in
Manhattan through Saturday (31). At
the Oct. 9 opening, Military reports,
more than 30 of his paintings were
sold among 500 gathered. Military
and Janis drew such luminaries as
Tony Bennett, Michael Feinstein,
Liza Minnelli, Maureen McGovern,
Bobby Short, Mel Torme, Judy Col-
lins, Margaret Whiting, Brooke
Shields, K.T. Sullivan, Kitty Kal-
len, Judy Collins, and David Doug-
las Duncan. His songwriting friends
on hand included Burton Lane, Jule
Styne, Cy Coleman, George David
Weiss, and Sammy Cahn.

PRINT ON PRINT: The following
are the best-selling folios from Music
Sales Inc.:

1. The Red Hot Chili Peppers, Blood
Sugar Sex Magik

2. The Cure, Wish

3. The Cure, Standing On A Beach
4. Raffi, Evergreen Everblue

5. The Cure, Disintegration.
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NARAS Panel Flags Dangers
Of State, Local Censorship

B BY DEBORAH RUSSELL

LOS ANGELES—The most “clear
and present danger” of censorship
in the arts today exists at the state
and local level, according to a panel
of experts who spoke during an Oct.
13 forum presented by the L.A.
chapter of NARAS, the recording
academy.

The NARAS presentation, “Cen-
sorship On Record: Warning Signs
And Lyric Laws,” was held at the
headquarters of A&M Records
here.

“There’s a tremendous siege at
the state and local level,” said David
Leibowitz, executive VP and gen-
eral counsel for the Recording In-
dustry Assn. of America in Wash-
ington, D.C.

He cited the recent passage of an
“erotic music” statute in the state of
Washington, as well as recent legis-
lative activity in the Louisiana and
Michigan state governments.

Rep. Howard Berman (D-Calif.)
rejected the notion that the nation is
in the throes of an ultraconserva-
tive, right-wing, fundamentalist
movement. He said he supports the
rights of special-interest groups to
take economic retaliation against
entertainment companies that re-
lease product they find offensive,
but draws the line when government
agencies seek to impose limits on
the distribution of that product.

“This is one of the most restricted
societies in terms of the government
keeping out of the affairs of the indi-
vidual,” he said.

However, panelist Johne Battle,

producer, writer, and member of the
rap group Success-N-Effect,
stressed his fear regarding the
proximity of Parents’ Music Re-
source Center founder Tipper Gore
to the White House, and her poten-
tial impact on federal legislation re-
garding the arts.

“As an artist, I'm terrified that
[Gore] could have that kind of
power,” Battle said.

As co-founder of the PMRC, Gore
successfully lobbied the recording
industry to adopt a standardized
“explicit lyric” warning sticker,
which is voluntarily affixed to music
recordings. She is the wife of Tenn-
essee Senator and Democratic Vice
Presidential candidate Albert Gore.

Panelist Chris Morris, senior
writer in Billboard’s West Coast bu-
reau, said it would take “extreme
vigilance on the part of the artistic
community” to fight censorship in
the current political climate. He re-
minded the audience that the threat
to artistic freedom transcends polit-
ical party, gender, and race.

Increased economic boycotts and
other legal sanctions against com-
panies that release controversial
product cause a more subtle form of
censorship, warned Carol Sobel,
senior staff attorney, ACLU Foun-
dation of Southern California.

A label that finds it economically
unattractive to release controversial
product will find it a “whole lot
cheaper” to simply cancel an artist’s
contract than defend it, she said.

Music attorney/personal manager
Susan Butler moderated the discus-
sion.

MAXI PRIEST

(Continued from page 12)

his long-held dream of “picking up
where Bob Marley left off, and tak-
ing reggae even further than he did,”
a goal partially realized with “Close
To You,” the No. 1 single off “Bona-
fide.”

Virgin Records, which is promot-
ing the record for Charisma, shares
Priest’s optimism about the patois-ti-
tled (it means “For Real”) new al-
bum. “We're going out with 200,000,”
says John Boulos, Virgin’s VP of pro-
motion, “and ‘Groovin’ In The Mid-
night’ has had a good R&B and pop
response in its first week.” Boulos

PUBLICITY
PRINTS
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COLOR'
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adds that a video for the single was
shot in Malibu and has been serviced
to appropriate video outlets.

Unlike reggae’s political pioneers,
Priest doesn’t object to a main-
stream push. Despite his name, his
waist-length dreadlocks, and his
Rasta faith, the nephew of late reg-
gae great Jacob Miller is “not a
preacher” and “not a political per-
son.”

A world tour, starting in Europe,
to promote the new album is planned
for the early part of 1993. U.K. audi-
ences will see him first. “I haven’t
played in England in over three
years,” he says. “I'm overdue.”

Simon Law and Gussie Clarke also
produced tracks on “fe Real,” which
was recorded at London’s Eden,
Eastcote, and Livingston Studios,
and at Music Works and C.R.S. in
Kingston. The album’s executive pro-
ducer is Erskine Thompson. Writers
include “Close To You” team G. Ben-
son and W. Sela, who, with Priest,
share credits on the singer’s favorite
cut—*“Just Can’t Turn Away.”

“I really identify with those lyr-
ies,” he says, commenting on the
song’s theme. “With all the serious
problems in the world, no one can af-
ford to turn away. The only solution
we have is to face them head on.”
Priest may not be overly political,
but, he laughs, “I do have a heart.”

MADRID—Dire Straits said
“adios” to megatours—possibly
forever—with six shows in Spain
that ended Oct. 9 in a damp and
cold soccer stadium in the north-
east city of Zaragoza. The stint
wrapped more than two years of a
220-concert tour seen by approxi-
mately 7 million fans.

Spain was an apt setting. In
three separate stretches, in May,
August, and December, nearly half
a million Spaniards saw the U.K.
group led by Mark Knopfler at 18
concerts in 10 cities. Apart from
the three Barcelona concerts in

Dire Straits Wraps Megatour In Spain

Mark Knopfler Says This Jaunt Is His Final One

October, all the gigs were open-air,
in soccer stadiums or bullrings.

Knopfler had made it clear the
“On Every Street” tour would be
his last. But he expressed similar
sentiments following the “Brothers
In Arms” tour a few years ago.

Crities noted, however, he
played less guitar on this October
stretch-—three concerts at Barce-
lona’s Palau Sant Jordi, a summer
Olympics venue with a 17,000 ca-
pacity; two in Madrid’s 18,000-ca-
pacity bullring, the world’s largest;
and Zaragoza—than he had in May
and August.

Concert promotion firm Dr. Music
thinks the Spanish public is com-
pletely different to those Dire
Straits normally plays for.
“Knopfler sometimes stands puzzled
at the interminable ovations without
being able to strike a note—and
that’s before the concert starts,” ex-
plains Dr. Music spokesman José
Puig. “The band really enjoy them-
selves and the sound of 20,000 peo-
ple shouting ‘torero, torero,” which
means bullfighter—a term of vener-
ation in Spain—is something you
don’t get in, say, northern Europe.”

HOWELL LLEWELLYN

HOUSE OF PAIN

How likely is an Irish-American rap
group to score a top-five hit? About as
likely as hip-hop fans handing out
stuffed leprechauns as gifts to rappers
at concerts. But, improbably, both
things have happened to Tommy Boy
Records’ hardcore hip-hop group
House Of Pain.

Fronted by rapper Everlast, once a
member of Ice-T’s rappers stable the
Rhyme Syndicate, the act’s first single,
“Jump Around,” has crashed the top
five on Billboard’s Hot 100 Singles
chart and sold more than 1 million
copies. Perhaps no one is more
surprised about this than Everlast
himself.

“When I was watching MTV and saw
our video as one of the top five, then
saw our single in the top five on the pop
charts, I bugged,” he says. “The song
wasn’t ever intended for pop radio, but
other hardcore songs by Das-EFX and
EPMD made it onto pop radio, too. But
our song is too hardcore, with its sound
and language, that radio can’t play our
song to death. I trust the hip-hop
audience,” he continues, “not pop
radio. The pop audience’s attention
span is about as long as a finger snap.”

And seemingly as fast, House Of
Pain has become a household name in
hip-hop circles here and abroad.
Everlast and his band mates, rapper
Danny Boy and DJ Lethal, recently
returned from a European tour, which
included a memorable gig in—you
guessed it—Dublin. “We played at a
pub called the Dublin Castle Inn, in
front of 200 people,” Everlast recalls.
“The whole front of the stage was a
mosh pit. Kids came up to me and said,
‘Welcome home,’” and brought me gifts.
One even handed me a small stuffed
leprechaun. We got so many gifts I
started to feel like a game-show host.”

Despite the steady growth of both
white and Latino rappers in the
overwhelmingly African-American hip-
hip scene, House Of Pain’s “Irishness,”
symbolized in song titles such as
“Shamrocks And Shenanigans” and
“Top O’ The Morning To Ya,” and an
orange, white, and green logo with a
shamrock, is an issue for fans and
crities alike. “The media has

(Continued on next page)
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Soul Asylum Shines On Columbia Debut

B BY CRAIG ROSEN

LOS ANGELES—With the release of
“Grave Dancers Union,” 10-year vet-
eran act Soul Asylum is—in a sense—
starting all over.

The album marks the band’s debut
on Columbia, after two albums on
A&M and a handful of releases on the
independent Twin/Tone label. “We
kind of cleared house altogether,” says
guitarist Dan Murphy. “We got new
management [Danny Heaps of Addis/
Wechsler] and a new label. We kind of
felt we were running into the ground.
We needed to step back and see what
we wanted to do.”

“A record company can just work a
record for a few weeks, and then they
move on to the next thing. But for us,”
Murphy adds, “this is our lives.”

After 1990’s critically acclaimed
“.. . And The Horse They Rode In On”
failed to broaden the band’s cult follow-
ing, Soul Asylum almost called it quits.
“[A&M] wanted us to record another
record, but we couldn’t get ourselves
into the studio because we didn’t have
any faith,” Murphy says. “I don’t think
they really had much faith in us at the

from left, are Dave Pirner, Karl
Mueller, and Grant Young. Shown
seated is Dan Murphy.

time either. We contemplated quit-
ting.”

Instead, the band—which includes
singer/guitarist Dave Pirner, bassist
Karl Mueller, and drummer Grant
Young—recorded some demos on its
own and played a few live dates. “Then
the next thing we knew we had all
kinds of offers,” Murphy says. “It was
kind of reassuring in a way. It was kind
of a tough year. 1991 wasn’t a good
year for Soul Asylum.”

The band talked to five labels before
deciding on Columbia. “They kind of let
us take charge,” Murphy says. ‘“We
have been doing it for a while and we
know what was wrong and right with
the business end of it.”

Produced by Michael Beinhorn (Red
Hot Chili Peppers), “Grave Dancers
Union” ranges from the hard-rock sin-
gle “Somebody To Shove” to the
tender ballad “Runaway Train,” and is
the band’s most accessible work to
date. “We did four weeks in preproduc-
tion and 12-13 weeks recording,” Mur-
phy says. “That’s getting into Def Lep-
pard territory.”

Ironically, the band’s dissatisfaction
with the fate of its last album may have
made the material on “Grave Dancers
Union” stronger. ‘“Sometimes that
makes for good product,” says Mur-
phy. “I sound like a record guy. Good
product, what’s that?”

Columbia director of product mar-
keting Nick Cucci says the label’s “big
plan is to make the band as successful
as it can be, but at the same time, we
don’t want to alienate the band’s very
loyal fan base. It’s important that when
you work with a band like Soul Asylum,
that you don’t do anything that goes
against what the band stands for, or
rubs it the wrong way.”

A video for “Somebody To Shove”
has aired on MTV’s “120 Minutes” and
the song last week held at No. 12 on the
Modern Rock Tracks chart. (A one-
sided 12-inch promo, which also in-
cludes the album track “99%” and a
cover of Smokey Robinson’s “Tracks
Of My Tears,” was serviced to college
and alternative radio.)

To build advance interest in the al-
bum, Soul Asylum recently wrapped up
a two-week club tour.

After a promotional tour in Europe,
the band will hit the road again in the
U.S. for a full-scale tour in December.
Murphy says he would not mind if the
band landed the opening slot on a large
tour. “But most bands won’t have us,
because our live reputation kind of pre-
cedes us. They think we'll be sponging
all the beer out of the dressing rooms
... I wish we could find a band that is
playing theaters and hockey rinks. If
you are a band you should take your
music to the people. It doesn’t matter
if they have your records or not,” Mur-

phy says.

ARTIST DEVELOPMENTS

(Continued from preceding page)

questioned how Irish we are,” Everlast
says. “The Irishness is just something
Danny Boy and I had in common and
we just brought it out in our music. I
guess we fit one major Irish stereotype
in that we drink and get loud and
rambunetious, but we don’t perpetuate
that stereotype in our musie. I've also
been asked if I feel I have the right to
rap. I’ve been rapping for 10 years, so
if I didn’t have the right then, I've
earned it. I've starved for this music.”
GIL GRIFFIN

ROXETTE TAKES THE SHOW OFF THE ROAD ON ‘TOURISM’

(Continued from page 10)

fully that tour was like the same thing
that we did in Europe in ‘89 in terms
of an introduction,” he says. “The me-
dia people didn’t know what we were all
about until we came here and played.
They thought we were going to be up
on stage with three dancers or some-
thing.”

To ensure visibility for the band and
its third U.S. release, EMI Records
Group North America launched an ag-

gressive campaign, including print ads
in such publications as People, Us,
USA Today, and Billboard, and heavy
advertising on both MTV and VH-1
touting the album’s early-October re-
lease. “With the changing landscape of
MTV and top 40 radio in terms of what
they’re programming, it was important
that we were very visible commensu-
rate with the album in stores” and not
just wait for lead single “How Do You

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

Do!” to take off at radio, says Ken
Baumstein, senior VP of marketing.

The videoclip for “How Do You Do!”
is currently receiving play on VH-1. In
addition, the band will make an appear-
ance on “The Tonight Show With Jay
Leno” Thursday (29).

While Baumstein says both the lead-
off and second single “Queen Of Rain”
are targeted at top 40 radio, Gessle
expresses some disdain for the highly
formatted nature of American radio.
“It’s no big deal in Europe to go from
one direction to another,” he says. “[In
the U.S.], someone once told me AOR
didn’t want to play us because we al-
ready had a top 40 image. That seems
so stupid to me, because so many of the
songs are very hard-rocking.”

The threat of being pigeonholed
has not daunted Roxette’s modus
operandi, which, says Gessle, “is the
’60s and "70s stuff done in a '90s way.
What amazes me is that no one else
is really doing what we’re doing be-
cause what we are is a very tradi-
tional band, basically.”

The duo will head back into the stu-
dio in February to record its next al-
bum, the material for which Gessle is
currently cooking up. It is a process
he clearly savors. “It would be ex-
tremely boring if I were sitting here
right now and knew exactly what’s
going to happen on the next album. I
haven’t got a clue, and that’s the way
it should be.”

NENEH CHERRY BREWS NEW ALBUM

(Continued from page 10)

plements the song perfectly, and
should help bring Neneh back to the
audience that first embraced ‘Buf-
falo Stance.””

The label has not planned much
for Cherry beyond the first single,
other than an extensive round of
press and promotional appearances.
A tour is being considered, but will
not be launched earlier than Jan-
uary 1993.

“T’'m excited to be back on the
streets working my music,” she
says. “I had such a feeling of being
overwhelmed and burnt out after
the first album that I’'m not sure
how I'll deal with all of the bustle
this time. But I'm feeling calmer and
more clearly focused on the impor-
tant things in life, like my family and
musie. I suspect I'll just go out there
and have a wicked time.”
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NOTICE

Notice to all parties who have entered into contracts or are contemplating
entering into contracts or who (without a valid agreement) have exploited or
intend to exploit rights to performances, recordings, copyrights or
rights in or 10 the name and/or likenesses of the late BILL EVANS:

The sole and exclusive person authorized to contract with respect
to any and all of said rights, is NENNETTE EVANS as the sole administratrix of
THE ESTATE OF BILL EVANS who died intestate on September 15, 1980.

Mrs. Evans may be reached through the Law Offices of STEVEN R. LOWY,
8444 Wilshire Blvd. 8th FL., Beverly Hills, CA 90211 PHONE: (213) 653-8444.

Any contracts entered into purporting to convey or license any of the aforesaid rights,
which contracts have not been cxecuted by the Administratrix of the Estate of
BillEvans, will be deemed to have been entered into without authority and
the exploitation of any rights pursuant thereto shall be in violation
of the rights of the lawful owners' thereof.

Any heretofore unreleased live or studio recordings (whether audio only or audio visual)
cmbodying performances of Bill Evans were made without the artist’s express
consent to the manufacture of records or other mechanical reproductions
therefrom. Any attempts to exploit heretofore unreleased recordings of Bill Evans’
performances or to utilize the name and/or likeness of Bill Evans for
any commercial purpose not expressly licensed by the Bill Evans Estate will
be deemed a violation of the said Estate's rights therein.

Any person or entily purporting to represent or own rights in any or all of
the aforementioned properties (including but not limited to unreleased recordings,
nanie, likenesses or pcrformances) is doing so fraudulently and in violation
of the rights of the Estate of Bill Evans and his heirs.

This notice is given without prejudice to the rights of the said Estate or heirs in the
premises. The Estate reserves its said rights and shall take action to enforce same.

BILLEOARD OCTOBER 31, 1932
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Trey Parlays. TV has been
kind to new Epic powerhouse
Trey Lorenz. His solo on “Vll
Be There" during Mariah
Carey's “MTV Unplugged”
cablecast created awareness
for the singer prior to his
debut album. Now, an Oct. 13
stop on “The Arsenio Hall
Show” generates a 35% sales
gain and a 186-149 jump on
The Billboard 200.

TOP GUN: The debut of Izzy Stradlin & the Ju Ju Hounds,
the new band led by the former Guns N’ Roses guitarist, races
onto The Billboard 200 at No. 102 in its first week out and imme-
diately becomes the top-selling Heatseeker.

With MTV running the Hounds’ “Shuffle 1t All” for two weeks,
chances are good the act will soon reach the top half of The Bill-
board 200, and thus have a short stay on Heat-
seekers. Beyond that exposure, a big ally for =
Stradlin is the genuine enthusiasm Geffen |
staffers are showing for this project; Popular

MOUNTAIN
Jackyl_, _Jackyl

lzzy Is. The new No. 1
Heatseeker is a familiar face,
former Guns N’ Roses guitarist
Izzy Stradlin. In its first week
out, the debut of his new band,
the Ju Ju Hounds, becomes a
top-five Heatseeker in all eight
regions, riding at No. 1 in
three. Among the guests on
the album are Nicky Hopkins
and former Faces member lan
MclLagan.

Englund, who played Freddy Krueger in the “Nightmare On
Elm Street” films, and one of the actors who played Mike Myers
in the “Halloween” films, will be MCs at the GWAR show.

DEF AND TRAVELING: Three developing acts on the hot

REGIONAL HEATSEEKERS #1's

F]

Uprisings has been hearing raves about this
band for months, heartfelt raves that go be-
yond the realm of typical hype.

Stradlin and pals are touring Europe now,
and will hit Australia and Japan before the
year is out. Prior to their overseas jaunt, they
played a date at the Avalon in Chicago Sept.
23.

The Ju Ju Hounds kick off a U.S. tour in
January ... Although it gets pushed back to
No. 2, KW.S,, which was last week’s No. 1
Heatseeker, actually sees a 2% sales increase
over the prior week, and moves up 148-143 on L

‘j—‘lzzy Stradiin & Ju Ju Hounds , lzy Stradlin & Ju Ju Hounds

NORTHEAST

’—'Izzystvodlln&JuJunnds.lzzySfrad{n&JuJuHounds

Chanteuse Charms. MCA'’s
new Silas label places its flag
on the map with rookie singer
and composer Chante Moore.
Moore’s “Precious” zooms
71-48 on Top R&B Albums,
while “Love’s Taken Over,”
which she co-wrote, moves
27-21 on Hot R&B Singles. Her
strongest sales base thus far is
in the Pacific region. She
ranks No. 37 on Heatseekers.

Def American label are on the concert trail. The Jayhawks, who
are in the midst of a four-week run with lable mates the Black
Crowes, start a 12-date run with Matthew Sweet through the
Northeast and Midwest on Nov. 4. The Red Devils open 17 dates
for Los Lobos, mostly in Southeast venues, starting Oct. 22,
And, Flipper goes out with GWAR for 24 nights, starting Oct.
20, with several Southern dates, some Mid-
west stops, and a few East Coast stops.

QUEST FOR VISIBILITY: RCA is em-

EAST NORTH CENTRAL
Saigon Kick, Lizard

/“ WEST NORTH CENTRAL
[— Jackyl, Jacky
e senron]

K

&l MIDDLE ATLANTIC
|zy Stradiin & Ju Ju Hounds , tzzy Siradiin & Ju Ju Hounds

T SOUTH ATLANTIC
Trey Lorenz, Trey Lorenz

ploying a multifaceted campaign, with ties
to The Musicland Group (Musicland and
Sam Goody stores), Keebler, and the Nick-
elodeon cable network, to build awarness of
PC Quest.

In one phase, an ad in 16 magazines will
bear a toll-free number that entitles read-
ers to receive a copy of PC’s “I Have To

Go On Alone” cassette single. The packag-
‘ ing will include a coupon good for $1 off the

PACIFIC

band’s new “Directions” album at the

N A

The Billboard 200.

SHOWTIME: Of the 40 artists who appeared

on last week’s Heatseekers list, the two who

see the biggest gains, respectively, are Trey Lorenz and MC
Serch. Both owe thanks to shots on “The Arsenio Hall Show.”
Lorenz, who appeared on Oct. 13, sees a gain of more than 2,000
units, while Serch, who hit the show the following night, sees a
gain of more than 1,500 pieces.

HAPPY HALLOWEEN: A band that is always in costume,
GWAR, hopes the Halloween season will bring sales treats its
way for its recently released EP, “The Road Behind,” and its
newest home-video title, “Tour De Scum.” On Halloween, Oct.

SOUTH CENTRAL -
Radney Foster, Del Rio, TX 1959

THE REGICNAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
1. lzzy Stradlin, 1zzy Stradlin
2. Mudhoney, Piece Of Cake
3. Trey Lorenz. Trey Lorenz
4. K.W.S., Please Don't Go
5. MC Serch, Return Of The Product

SOUTH CENTRAL
1. Radney Foster, Def Rio, TX 1959
2. K.W.S., Please Don't Go
3. Jude Cole, Start The Car
4. 1zzy Stradlin, 1zzy Stradiin
d, C

5.¢C Rail Railroad

6. Rodney O - Joe Cooley, F**K NEW YORK
7. A Lighter Shade Of Brown, Hip Hop Locos
8. The Movement, The Movement

9. Charles & Eddie, Duophonic

6. Lo-Key?, Where Dey At?
7. Jackyl, Jackyl

Musicland chain, the largest U.S. music
chain. The coupon will be good through the
end of the year. In a related contest, fans
can win PC Quest tour jackets, and phone
calls from the band’s members.
PC Quest jackets and the “Directions”
CD will also serve as prizes for a 48-market, three-month tour
being staged by Nickelodeon’s “Double Dare” show. The prize
package will also irclude a poster that is sponsored by Music-
land, Sam Goody, end Keebler. Audiences at each of the dates
are expected to nurber from 7,000-12,500 fans.

In select major markets, Keebler will distribute 1,000 PC
Quest cassette singles to early arrivers at the “Double Dare”
events. The Keeble -sponsored tapes will also include a $1 “Di-
rections” coupon, good at all Musicland and Goody outlets
through the end of February.

8. Bass Patrol, Kings Of Bass
9. McBride & The Ride, Sacred Ground

31, the band takes its gory show to the annual Fangoria Conven-
tion, which this year is being held in Chicago. Fangoria is a
monthly mag that caters to devotees of horror films. Robert

siLreoarp ' s H E A T S E E

10. Jude Cole, Start The Car 10. Charles & Eddie, Duophontc

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger F:tton and Brett Atwood.

K E R S alisvwm cnart

COMPILED FOR WEEK ENDING OCT. 31, 1992 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing arti its, defined as those who have never appeared in the top 100
z SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I II"“ of The Biltboard 200 chart, nor in the top 25 of the Top R&B Albums or Tap Country Albums chart, nor in the top five of any other
o «|Ck COMPILED, AND PROVIDED BY Billboard album chart. When an album reaches any of these levels, the allum and the artist's subsequent albums are immediately
% wlhule = | ARTIST TITLE ineligible to appear on the Heatseekers chart. All albums are available on :assette and CD. *Asterisk indicates viny! LP is unavailable.
F2 | 32| S| |ageL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) Albums with the greatest sales gains. © 1992, Billboard/BPI Communications.
| * %k * NO.1 % % % 21 21 5 THE MOVEMENT SUNSHINE 18261*/ARISTA (6.93/9.98) THE MOVEMENT
(1)l — | 1 | 1zzY STRADLIN & THE JU JU HOUNDS cerren 24450+ (10.98/15.98) 1 week atno 1122Y STRADLIN | (22| — | 1 | MANOWAR atLantic 82423+ (10.98/15.9%) TRIUMPH OF STEEL
2 1 4 | K.W.S. NEXT PLATEAU/LONDON 828368*/PLG (9,98 EQ/13.98) PLEASE DON'T GO 23 | 1 2 | SOUL ASYLUM columaia 48898 (9.98 EQ/15.98 GRAVE DANCERS UNION
3 2 20 | SAIGON KICK THIRD STONE/ATLANTIC 92158+/AG (10.98/15.98) LIZARD 24 | 28 6 SCREAMING TREES EPIC 48996 (9.98 EQ/13.9¢) SWEET OBLIVION
@ 6 3 TREY LORENZ epiC 47840" (9.98 EQ/13.98) TREY LORENZ % | 24 3 ROBBEN FORD & THE BLUE LINE sTreTc1 1102+/GRp (9.98/13.98) ROBBEN FORD & BLUE LINE
@ 1 7 MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT 26 26 9 DJ FURY ON TOP 9011* (8.98/14.98) FURIOUS BASS
6 3 10 | JACKYL GeFFen 24489° (9.98/13.98) JACKYL 271 | 22 | 19 | SASS JORDAN IMPACT 10524*/MCA (9.98/15.98) RACINE
(3D| 8 | 5 | CHARLES & EDDIE carrot 97150 0.98/13.98) DUOPHONIC 28 | 27 | 21 | MARTINA MCBRIDE RcA 66002+ (9.98/13.98) THE TIME HAS COME
8 5 8 JUDE COLE REPRISE 26898+WARNER BROS. (9.98/15.98) START THE CAR 2% | » 3 DARRYL & DON ELLIS EPIC 48807* (9,98 EQ/1 3.98) NO SIR
@ 1 MUDHONEY REPRISE 45090*/WARNER BROS. (10.98/15.98) PIECE OF CAKE - 1 FLOTSAM & JETSAM McA 10678" (6.98/15.98) CUATRO
10 4 25 | CONFEDERATE RAILROAD ATLANTIC 82335%/AG (9.98/15.98) CONFEDERATE RAILROAD 3 2 5 PRIMUS 1 TERSCOPE 916507116 (©.08/13.581 SAILING THE SEAS OF CHEESE
- ? - I ! WHERE DEY AT?
AD[ 2 | 2 | LOKEV? rersprcnve ionamem osaizon 32 | 33 | 23 | HARDLINE mca 10s86* (9981399 DOUBLE ECLIPSE
12 14 44 | TECHMASTER P.E.B. NEWTOWN 2208" (9.98/15.98) BASS COMPUTER
o 33 3 26 | L7 SLASH 26784*/WARNER BROS. (9.98/13.98) BRICKS ARE HEAVY
13 10 17 | 2 UNLIMITED RADIKAL 15407+/CRITIQUE (9.98/13.98) GET READY
B 34 32 18 | SUPER CAT columaia 52435 (9.98/13.98) DON DADA
14 9 25 | MCBRIDE & THE RIDE mca 10540* (9.98/13.98) SACRED GROUND " I ; o ELON
BLIND MELON capiToL 96585* (9.98/13.98) BLIND
15 | 17 | 3 | RADNEY FOSTER ARisTA 18713 (998/13.98) DEL RIO, TX 1959 m
SAINTS J A < SOMETHING GOOD
16 | 12 | 58 | CURTIS STIGERS arisTa 18660° (9.98/13.98) CURTIS STIGERS SoN I SN e L)
17 | 16 | 25 | BASS BOY newrown 2209 (0.98/14.98) | GOT THE BASS 31 | 37 | 2 | CHANTE MOORE siLAs 10605/MCA (9.98/15.98) PRECIOUS
18 19 6 SUGAR RYKODISC 10239 (10.98/15.98) COPPER BLUE 38 35 36 | SMASHING PUMPKINS CAROLINE 1705* (9.96'13.98) GISH
19 | 20 | 27 | BASS PATROL soev 80y 3004 (8.98/13.98) THE KINGS OF BASS — | ! | RODNEY O & JOE COOLEY psvcroric :101 (2.98/15.98) F..K NEW YORK
20 | 18 | 27 | ARC ANGELS 0GC 24465/GEFFEN (9.98/13.98) ARC ANGELS 40 [ 39 2 BAD 4 GOOD INTERSCOPE 92185/AG (9.98/15.98' REFUGEE
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R&B

ARTISTS & MUSIC

Chante Moore Set Heralds Silas Records Launch

H BY JANINE McADAMS

NEW YORK—*“I didn’t want to be a
dance diva, I
didn’t want to be
this great sex
symbol thing. I
just want to sing
music that feels
good and write
lyrics that feel like
songs,” says rising
new singer Chante
Moore, the first
artist on new label
Silas Records. “I want to be respected.
1 know I’'m not the best singer yet but
T want to keep finding the right pro-
ducers that can push me even further
so that I can get better. So far it’s been

Billooards

Moore

the Lord and really not my talent.”

Moore is loquacious and upbeat, and
that is a large part of her charm. In a
brief phone conversation from Los
Angeles, where she resides, she crams
four hours of information regarding
her burgeoning vocal career. But being
placed out front as the premiere artist
for a brand-new label, in this case the
MCA-distributed Silas Records, de-
mands that one be outgoing and confi-
dent as well as talented.

Moore’s Brit-groove first single,
“Love’s Taken Over,” now being em-
braced by urban programmers in a big
way, is a healthy start for both artist
and label. Her recently released album,
“Precious,” debuted at No. 71 with a
bullet on the Top R&B Albums chart
last week, while “Love’s Taken Over”

FOR WEEK ENDING OCTOBER 31, 1992
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPCRTS.

LABEL & NUMBER/DISTRIBUTING LABEL

ARTIST

*xx NO. 1T ®x % %

1 SO CLEAR
(M) RAP-A-LOT 53807*/PRIORITY

@ BUSHWICK BILL

1 week at No. 1

1 10 HERE IT COMES/BACK TO THE GRILL & MC SERCH
1 (C) (M) (T) OEF JAM/CHAOS 74414/COLUMBIA

BLOW YOUR MIND ¢ REDMAN

(M) (T) RAL/CHAQS 4755*/COLUMBIA

@ | | w
o

5 LOST IN THE STORM
(C) (T) SELECT 647 167/ELEKTRA

¢ CHUBB ROCK

—
o
—

360 DEGREES (WHAT GOES AROUND)
(©) (M) (T) ELEKTRA 64708

@ GRAND PUBA

RUMP SHAKER
(©) (M) (T) MCA 54388

¢ WRECKX-N-EFFECT

EX GIRL TO THE NEXT GIRL
(C) (T) (X) CHRYSALIS 50405/ERG

® GANG STARR

PEOPLE EVERYDAY @

@ ARRESTED DEVELOPMENT

8 5 10 | (om crvsaus 50397/ERG

7 3 TOSS IT UP & ZHIGGE
(M) (D) POLYDOR 865 861*/PLG
CLEAN UP MAN & WILLIED

{M) (T) RAP-A-LOT 53806*/PRIORITY

BEST KEPT SECRET @ DIAMOND & PSYCHOTIC NEUROTICS
(©) (T) PWL AMERICA 863 334/MERCURY

LATIN LINGO

(M) (T) (X) RUFFHOUSE 74478*/COLUMBIA

@ CYPRESS HILL

TRIPPIN' OUT @ PRINCE MARKIE DEE & SOUL CONVENTION
(©) (M) (T) COLUMBIA 74379

| MISSED THE BUS
(C) (T) RUFFHOUSE 74498/COLUMBIA

@ KRIS KROSS

CREEE EENEMCIMCCIMIS

—
o
—
o0

[T - S e O A

HAZY SHADE OF CRIMINAL
(M) (T} (X) DEF JAM 74487*/CHAOS

@ PUBLIC ENEMY

@ DAS EFX

16 9 2 12 MIC CHECKA
(M) (T) ATCO EASTWEST 96159%/AG
7 | 131 131 7 | AINTTOOMUCH WORRIED © MC BREED
(€) (T) WRAP 118/ICHIBAN
21 __ 2 STRAIGHTEN IT OUT @ PETE ROCK & C.L. SMOOTH
(C) (T) ELEKTRA 64711
25 . 2 NOT GONNA BE ABLE TO DO IT © DOUBLE XX POSSE
(©) (M) (T) BIG BEAT 10076
20 | 17| 23| a | PSYCHO @ LORDS OF THE UNDERGROUND
(M) (T) PENDULUM 66383*/ELEKTRA
THE FINAL FRONTIER & MC REN
a | 1.8 6 (C) (T) PRIORITY 53810
@ 22 30 3 HOOD TOOK ME UNDER & COMPTON'S MOST WANTED
(C) (T) ORPHEUS 74448/EPIC
@3)| 23 | 27 | 3 | BLACKPEARL *Y0-Y0
(C) (M) (T) ATCO EASTWEST 98494/AG
24 19 19 5 LONELY MONDAY MORNING SNOW
(M) (T) ATCO EASTWEST 96151*/AG
@ 2 | 29 | 3 | TRUE FUSCHNICK & FU-SCHNICKENS
(C) (T) (X) JIVE 42079
T
NEW ) 1 (MA)z')E()!;rREELZATIVITY 1134* ¢ COMMON SENSE
CROSSOVER & EPMD
a | | 12 14 | (&) (D 00 RAUCHAOS 74173/C0LUMBIA
FLEX ¢ MAD COBRA
NEW D 1 (©) (M) (T) COLUMBIA 74373 €O
WE IN THERE & BDP
8| — 2 (C) (T) JIVE 42071
BACK TO THE HOTEL & N2DEEP
| 8|2 17| & ) proFiLE 5367

(O Records with the greatest sales gains this week. ® Videoclip availability. @ Racording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1992, Billboard/BPI Communications.

heads toward the singles chart’s top 30.

To introduce both label and artist,
Silas/MCA mounted a series of launch
parties, in Los Angeles, Atlanta, Atlan-
tie City, N.J., Chicago, and New York,
where Moore performed with a live
band. And retailers, programmers,
press, and Uni Distribution staffers
were able to see for themselves that
Moore is not just another sister who
sings. Her material has a uniquely
adult, sophisticated feel, featuring both
polished production and Moore’s sweet
soprano.

“The more shows she did, the better
she got, the more confident she got,”

says Louil Silas, president of Silas Rec-
ords and former senior A&R VP for
MCA. “We could put her up against
any [other artist] out there. This series
gave tour promoters an opportunity to
see who she is and what kind of shows
she could go out on. Right now we're
just making sure this single survives.”

A former model, the San Francisco
native’s pursuit of a recording career
led her to a chance meeting with vocal-
ist El DeBarge, with whom she became
friendly. DeBarge asked her to duet
with him on “You Know What I Like,”
on his “In The Storm” album. His man-
ager, Fred Moultrie, was so impressed

with Moore’s demo tape that he de-
cided to manage her as well. Her tape
had previously caught the interest of
Silas, who was already putting the deal
together for his forthcoming label ven-
ture. Moore’s album was actually two
years in the making.

According to Moore, who co-wrote
six of the album’s 11 tracks, Silas sent
her to Chicago to polish her song craft
with writer/producers Laney Stewart
and Tony Haynes. One of their compo-
sitions, “Candlelight & You,” was cho-
sen to be included on the “House Party
I1” soundtrack and was performed by

(Continued on page 38)

‘X’ Film Marked By Dual Soundtracks

NEW YORK-—Spike Lee’s new
film, “Malcolm X,” will open nation-
wide Nov. 20. The release of the
three-hour-plus autobiographical
epic about the slain Muslim civil
rights leader will be accompanied at
music retailers by two soundtrack
projects. One is a multi-artist compi-
lation album and the other, a score.
Quincy Jones’ Warner Bros.-dis-
tributed Qwest label will release
“Music From ‘Malcolm X, ” a multi-
artist compilation featuring past hits
from the '30s through the ’60s, as
well as two newly recorded tracks.
According to Qwest president Jim
Swindel, Arrested Development’s
“Revolution” has been chosen as the
first single (Music To My Ears, Oct.
24), with Aretha Franklin’s remake
of the Donny Hathaway classie
“Someday We’ll All Be Free,” pro-
duced by Arif Mardin, following.

CHRYSALIS HAS ‘REVOLUTION’

Chrysalis/EMI Records Group, to
which Arrested Development is
signed, is promoting the “Revolu-
tion” single, which is being worked
to R&B and pop formats.

Other artists included on the
Qwest soundtrack are the Ink Spots,
Billie Holiday, Duke Ellington, Jr.
Walker, Erskine Hawkins, Louis
Jordan, Ray Charles, Lionel Hamp-
ton, Joe Turner, and Ella Fitzger-
ald. The album will be in stores Nov.
17.

Lee’s own label, 40 Acres & A
Mule Music Works, will release jazz-
man Terence Blanchard’s original
score to “Malcolm X.” According to
Lisa Jackson, VP/GM of the Sony-
distributed label, the Blanchard al-
bum includes all original and inci-
dental music from the film and
spans many styles and moods. That
album will be available Nov. 10.

Lee says he did the musical re-
search for the multi-artist Qwest
soundtrack himself. “The clues [to
the right musie] are in the book,” he
says. “Malcolm mentions the music
that he listens to. Because the film
spans four different decades, you
have an idea in your mind of who
you want. You want a soundtrack to
be about the greats.”

Lee says Jones gave him some di-
rection, suggesting certain tunes to
include in the film, like Hampton’s
“Flying Home.” Lee adds that Big
Joe Turner’s “Roll ’Em Pete” was

mentioned by name in the original
James Baldwin script for the film,
which Lee adapted. And, says Lee, it
was “Q’s” idea to reteam producer
Mardin with Queen of Soul Franklin
for a recording of the classic
Hathaway tune for the end credits.
Lee credits Bill Stephney with sug-
gesting rural-themed rap group Ar-
rested Development as the right act

to record an original tune. “I love
them,” says Lee. “I first saw them at
Sweet Jane’s during the New Music
Seminar, then I saw them in Paris
with the Brand New Heavies, then on
the tour with En Vogue. So I called
[group member] Speech and 1 flew
him up to see an early screening of
the film. And the next day he wrote

(Continued on page 21)

TERRI ROSSI'S

SLTION

GIVE THE PEOPLE WHAT THEY WANT: Radio is embracing music that
is from opposite ends of the spectrum. On one hand, dancehall is massive and
taking up major playlist slots. On the other hand, smooth adult sounds are
making tremendous radio gains. “Blow Your Mind,” by Redman (RAL), has
reports from 30 stations, with new activity at 17, including WEAS Savannabh,
Ga.; WEDR Miami; KMJQ Houston; and WPEG Charlotte, N.C. “Flex,” by
Mad Cobra (Columbia), gains 13 new reports, including WJTT Chattanooga,
Tenn.; WBLK Buffalo, N.Y.; WVEE Atlanta; and WENN Birmingham, Ala.
It is on 77 stations. “Slow And Sexy,” by Shabba Ranks featuring Johnny
Gill (Epic), is on 95 stations as it gains six, among them KACE L.A.; WYLD-
FM New Orleans; and WATV Birmingham. “Groovin’ In The Night,” by Maxi
Priest (Charisma), is on 81 stations, gaining six, including WIZF Cincinnati;
WOCQ Ocean City, Md.; and WHYZ Greenville, S.C.

On the other hand, “No Ordinary Love,” by Sade (Epic), grabs 24 adds and
the Power Pick/Airplay award. It is on 95 stations. “Baby, I'm For Real,” by
After 7 (Virgin), is runner-up by one point. It gains 33 station reports, for
a total of 71. “Hell Of A Situation,” by Gerald Alston (Motown), gains 18,
including KMJM St. Louis; WJLB Detroit; WXYV Baltimore; and WGCI Chi-
cago. “Goodbye My Love,” by Brian McKnight (Mercury), makes a strong
gain. It is on 61 stations, gaining 12, including WHJX Jacksonville, Fla.;
WZFX Fayetteville, N.C.; WWIN Baltimore; and WZAK Cleveland. And then,
of course there is “If I Ever Fall In Love,” by Shai (Gasoline Alley), which
picks up 20 stations, including WRKS New York; WZHT Montgomery, Ala.;
and WMYK Norfolk, Va. “Rump Shaker,” by Wreckx-N-Effect (MCA), is just
that. Sales are tremendous and radio is catching up. It gains six: WVEE
Atlanta; KBCE Alexandria, La.; WGOK Mobile, Ala.; WQQK Nashville;
WCKX Columbus, Ohio; and KJLH Los Angeles.

SPREADING THE GOOD NEWS: One of my favorite gospel artists is
scheduled to appear on a number of upcoming TV shows. Shirley Caesar, who
has recorded for Word Records for 12 years, is currently in L A_ taping “The
Lou Rawls Parade Of Stars.” She is booked for “The Tonight Show” for mid
December, and in January will appear on the Stellar Awards broadcast.

BEST WISHES to Downtown Julie Brown, who celebrates her birthday
this week at The Country Club. Brown has just inked a development deal with
Columbia Pictures for her own sitcom and can be heard Sunday nights on
WW1. Best of luck to the former hostess of MTV’s afternoon dance show.

— e ———
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R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING OCTOBER 31, 1992

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
53 14-ALL4-1 (Mike Ten, BMI/Biv Ten, ASCAP/K Wales,
ASCAP/MCA, ASCAP)
35 360 DEGREES (WHAT GOES AROUND) (Rushtown,
ASCAP)
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 65 R&B stations . . i Compiled from a national sub-sample &l POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 93 50/50 LOVE (Music Corp. Of America, BMI/Gasoline of units sold to SoundScan, Inc. The chart is being printed for mwﬂkﬁg to the Hot R&B Singles Chart, which
referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the Hot R&B Alley, BMI/Van Gogh's Ear, BMI/Warner-Tameriane, uses ranked reports of best-selling singles, rather than the unit counts used on this chart.
Singles chart, which uses playlists, rather than monitored airplay. BMI) i’i‘ﬁm
—— = 4 AINT NOBODY LIKE YOU (Virgin, BMI/Butfalo Music =
g g S E gl E FactnryﬁBMI) 183 ALK
z | m 96 AINT NO STOPPIN' US NOW (Wamner-Tamerlane, gl= H
2|5 |3 |Tme |5 |§|TmE B Longitude, B, ol |Eimme o |z |2 Tme
& | 3 | E | ARTIST LABEL/DISTRIBUTING LABEL) £ | % | & | ARTIST (LABEL/DISTRIBUTING LABEL) 61 ALL | SEE (EMI April, ASCAP/Across 110th Street, Z |'S | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| £ | armst panrumermmemms Lasey
ASCAP/DeSwing Mob, ASCAP/Babydan, ASCAP) -
. *%x NO.J *k )20 |a || WANTTO LOVE VOU DOWN 16 ALONE WITH YOU (Al B. Surel, ASCAP/Willsre, L% A NO. 1% & . 60| 2 | SO0 ENOUGH
e ASCAP/EMI April, ASCAP) HL/WBM 2 < 5
PEDPLE EVERYDAY 3 weeks 2t No. 1. . - RUMP SHAKER
1 |13 | Wraesten eveLomwent oravsadss | (380140 | 3 | ALLLSEE o williams wPTowN/MCA) g :::;-ma:&%m (Kffgée BMI;(s}Ee:;)sknn, BMI) (D] 1| 7 | etroceern: tich) 2 wesksat No. 1 0|4 |losTnmesTORM i
" REAL te,
REAL LOVE i I'D DIE WITHOUT YOU END OF THE ROAD WORK TO DO
2|2 MARY J. BLIGE (UPTOWN/MCA ) (40 43 | 12 | o, DawN (GEE 'STREET/LAFACE/ARISTA ) 66 :ﬁ;‘vxgg‘fam;ﬂ (Promuse, BMI/Deep Groove, 2(2|14 B2 i HEke (5 SO/MOTONN ) 51 | 5 | VANESSAWILLIAMS WiNG/MERCURY) |
(9| 6 | o | WHAT ABOUT voua FRIENDS 41 [44 | 3 | GROOVIN' IN THE MIDNIGHT 75 BLACK PEARL (Street Knowledge, ASCAP/Down Low, 3 | 3 |12 | PEOPLE EVERYDAY 41 37 | 17 | BABY GOT BACK
TLC {LAFACE/ARISTA MAXI PRIEST (CHARISMA/VIRGIN ) BMI) ARRESTED DEVELOPMENT (CHRYSALIS ) SIR MIX-A-LOT (DEF AMERICAN/REPRISE )
(T} 5 |17 | SLOW DANCE (HEY MR. DJ (5T 54 | 2 | WHAT'S THE 4112 78 THE BLOOD (Benny's Music, BMI/EM! Blackwood, 4| 4 117 Jump AROUND : (@) 45 | 5 | YEAH, YEAH, YEAH!
= R. KELLY & PUBLIC ANNOUNCEMENT (JVE )| | MARY J. BLIGE (UPTOWN/MCA ) BMI/Rhett Rhyme, ASCAP/BMG, ASCAP,Pitchford, HOUSE OF PAIN (TOMMY BOY ) VOICES (Z0O)
ALONE WITH YOU CAN YOU HANDLE IT BMI/Bust-It, BMI) {F | EVER FALL IN LOVE GIVING HIM SOMETHING HE ..
S|4V TEVIN CAMPBELL (QWEST/WB) 4338 12 GERALD LEVERT (ATCO EASTWEST ) 71 BLOW YOUR MIND (Funky Noble, BMI/Takin’ Care Of @ 153 SHAI (GASOLINE ALLEY/MCA ) o il B EN VOGUE (ATCO EASTWEST/AG
Business, BMI)
LOVE SHOULDA BROUGHT YOU ... SOMETHING IN COMMON ) SLOW AND SEXY 1-4-ALL4-1
(B4 8 |12 | TON BRAXTON (LAFACE/ARISTA) gl L M ol (MCA) — :; mxgggc(mhem BMI) N (117 | 2 | S A ) 403813 LEALLAL v oo I
7 | 3 |18 | enp OF THE ROAD 45 |46 | 10 | vESTERDAY ASCAP) WL L BT 7 | 5 {12 | REAL LOVE @) 45 | 3 | YOU GOTTA BELIEVE
BOYZ H MEN (BIV 10/MOTOWN ) EN VOGUE (ATCO EASTWEST ) N MARY J. BLIGE (UPTOWN/MCA ) MARKY MARK (INTERSCOPE/AG )
: IF § EVER FALL IN LOVE RIGHT HERE et e MU L L L L) BACK TO THE HOTEL 46| 34 |17 | THEY wANT EFX
m 13)4 SHAI (GASOUNE ALLEY/MCA ) @ 584 SWV (RCA ) ;g gw:: (‘;rﬁ(’:‘k‘:ﬂm Avslgt:;') ASCAP) 8|17 IN2DEEP (PROFILE ) DAS EFX (ATCO EASTWEST/AG )
9 | 7 |14 | SHE'S PLAYING HARD TO GET @m0 | 7 | YOU ME 40 END OF THE ROAD (FROM BOOMERANG) (Kear, 9 | 6 | 8 | WHAT ABOUT YOUR FRIENDS 53| 4 | INSIDE THAT I CRIED
HIFIVE (JIVE ) " MEN AT LARGE (ATCO EASTWEST ) BMI/Ensign, BMI/Greenskirt, BMI) CPP TLC (LAFACE/ARISTA ) CECE PENISTON (A&M)
(W11 | 7 | GAMES 43 |48 | 12 | ONE NITE STAND 50 EVER SO CLEAR (N-The Water, ASCAP) 10| 8 | FLEX 48 | 36 | 14 | 1COULD USE A LITTLE LOVE
CHUCKII BOOKER (ATLANTIC ) FATHER M.C. (UPTOWN/MCA ) 86 EVERYBODY KNEW BUT ME (Def Jam, ASCAP) MAD COBRA (COLUMBIA ) FREDDIE JACKSON (CAPITOL )
SWEET NOVEMBER YEAH, YEAH, YEAH! 73 EX GIRL TO NEXT GIRL (EM! April, ASCAP/Gifted RIGHT NOW M STILL WAITING
19|12 TROOP (ATLANTIC ) 9]0 8 VOICES (Z00) Pearl, ASCAP) {910 AL B. SURE! (WARNER BROS. ) 5913 JODEC! (UPTOWN/MCA )
80 THE FINAL FRONTIER (Ruthless Attack
RIGHT NOW LIFT.YOUR HEAD AND SMILE ; : SLOW DANCE (HEY MR. DJ MR. LOVERMAN
121101 AL B. SURE! (WARNER BROS. ) 15y52 | 5 SPECIAL GENERATION (BUST IT ) » %AP/MW;?;'WWA;A&?& zASCM’)' e R.KELLY & PUBLIC ANNOUNCEMENT (JIVE ) |l SHABBA RANKS (EPIC )
(119 | 9 | WORKTO 0O (GT) 57 | 6 | IMisSED THE BUS e W I 13[11] 5 | o DIE WiTHOUT YOU 51[47 |17 | wARM T UP
VANESSA WILLIAMS (WING/MERCURY ) KRIS KROSS (RUFFHOUSE/COLUMBIA ) o P.M. DAWN (GEE STREET/LAFACE/ARISTA ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
14 [12 |22 | aasv.aaBv.8aBY IN THE STILL OF THE NIGHT Sl L U AR RS GAMES 2 TRIPPIN' OUT
_1 BMI/Irving, BMI) CPP 19 24 6 5713
TLC (LAFACE/ARISTA ) @ BOYZ il MEN (MOTOWN ) 5 GAMES (Count Chuckula, BM}/Trycep, BMI/Black CHUCKII BOOKER (ATLANTIC/AG ) PRINCE MARKIE DEE (COLUMBIA )
(T5){ 24 | 8 | RUMP SHAKER 53 [45 | 7 | TIL YOU COME BACK TO ME Satin, BMI/Big Giant, BMI/Warner-Tamerlane, BMI) 15 | 13 | 12 | SHE'S PLAYING HARD TO GET 53 (49| 9 | LOVIN' YOU
WRECKX-N-EFFECT (MCA ) RACHELLE FERRELL (MANHATTAN ) 95 GIMME WHATCHA GOT (B Funk, ASCAP) HIFIVE (JIVE ) A SHANICE (MOTOWN )
16 | 14 |18 | GIVE U MY HEART (52{56 | 5 | LOSTIN THE STORM 56 GOODBYE MY LOVE (Pri, ASCAP/Let’s Have Lunch, 16 | 16 { 13 | 1 WANNA LOVE YOU . 154 1’44 {16 | JUS LYKE COMPTON
BABYFACE/T. BRAXTON (LAFACE/ARISTA ) CHUBB ROCK (SELECT) ASCAP/Rejoice, BMI) JADE (GIANT/REPRISE/WARNERBROS.) | |- DJ QUIK (PROFILE )
(17| 20 | 7 | GOQD ENOUGH 55 |53 | 7 | FREE YOUR MIND 27 GOOD ENOUGH (Kear, BMI/Greenskirt, BMI) 17 | 14 | 12 | HUMPIN' AROUND (3 61 | 2 | | WANT TO LOVE YoU DOWN
BOBBY BROWN (MCA ) EN VOGUE (ATCO EASTWEST ) 41 GROOVIN' IN THE MIDNIGHT {(Def Mix, ASCAP/EMI, BOBBY BROWN (MCA ) KEITH SWEAT (ELEKTRA )
BMI/Maxi, BMI/Virgin, ASCAP/Gunsmoke,
INSIDE THAT | CRIED JUMP AROUND ALONE WITH YOU EX GIRL TO THE NEXT GlRL
I8} 28 | 9 | CrCE PENISTON (A&M) 56 |55 |16 | SO Sroan (TOMMY BOY) » ASCAP/Pow Wow, ASCG:’A) et Arri 18 [18 110 | R CattLy (QWEST/WB) SR TARR (CHRYSALIS/E
19 |18 | 11 | AN'T NOBODY LIKE YOU &7)l62 | 4 | TRIPPINOUT :ﬁ;;:"ﬁg;;ﬂ"am; Rl 2| 7 | SWEET NOvEMBER 57 (43 [ 6 | BLOW vouR MiND
MIKI HOWARD (GIANT/REPRISE ) PRINCE MARKIE DEE (COLUMBIA ) g J . TROOP (ATLANTIC/AG ) N (RAL/CHAOS/COLUMBIA )
57 HELL OF A SITUATION (Stanton’s Gold, BMI/Aprit
() 21 | 4 | SLOWAND (G) — | 1 | HEY LOVE (CAN | HAVE A WORD) Joy, BMI) 2019 | 15 | cROSSOVER 58 | 52 | 17 | WELCOME TO THE GHETTO
SHABBA RANKS (EPIC) ML LEE CRVE) = 44 HERE IT COMES (Def Jam, ASCAP/Mind Squad EEMD{RAU/CHAOS/COFUMBIA) SPICEHIMAD/IVE)
NO ORDINARY LOVE I'M OVERJOYED ASCAP/Totally Mental, ASCAP, ' 360 DEGREES (WHAT GOES ... COME & TALK TO ME
K214 37 | 2 | sape (EPIC) 1597460 | 4 | nowa GAYE (THIRD STONE/ATLANTIC ) 24 HERE vﬁocowm:ru (Jobete ASCAP /Black Bull, i) GRAND PUBA (ELEKTRA ) ) | JODECH (UPTOWN/MCA )
22 (22 [ 13 | HUMPIN' AROUND (504 67 | 5 | AINT NO STOPPIN' US NOW ASCAP/Doll Face, BMI/Stone Diamond, BMI/Unit 4, 21121 3 | myNaME 15 PRING 60 | 56 | 17 | FVE BEEN SEARCHIN'
BOBBY BROWN (MCA ) MIKE DAVIS (JIVE ) ASCAP) PRINCE & THE N.P.G. (PAISLEY PARK/WB ) GLENN JONES (ATLANTIC/AG )
23 |17 | 17 | ) WANNA LOVE YOU B — | 1 PICK IT UP 59 HEY LOVE (CAN | HAVE A WORD) (Zomba, 23|23 | 3 | FOREVER LOVE 61 | 58 { 10 { EVER SO CLEAR
JADE (GIANT/REPRISE ) HOMETEAM (LUKE ) ASCAP/Jobete, ASCAP/Black Bull, ASCAP) COLOR ME BADD (GIANT/REPRISE/WB ) BUSHWICK BILL (RAP-A-LOT/PRIORITY )
64 HOLD ON GOOD THANG (Luella, ASCAP/Demtwinzz,
THERE U GO MY NAME IS PRINCE ! WOULD ! LIE TO YOU? GHETTO RED HOT
20X 29 [ 11 | Sornny GiLt (LAFACE/ARISTA ) sajol 14 PRINCE & THE N.P.G. (PAISLEY PARK/WB ) ASCAP/EMI April, ASCAP) BMIMC AR c»agl.ss& EDDIE (CAPITOL ) (&2 64 | 17 SUPER CAT (COLUMBIA )
54 HUMPIN AROUND (Kear, BMI/Greenskirt, BMI/MCA,
- HERE WE GO AGAIN b IT’S ALRIGHT 4 HERE IT HOT SEX
@ 3%|5 PORTRAIT (CAPITOL ) \E' 12)2 CLASSIC EXAMPLE (HOLLYWOOD BASIC ) 30 IA:%:)PR/EB:‘::{ (.;’:::, :%(';AMP@?%'(AHS;A?Y:t @ 3]0 MC SERCHC(DOE'ngsM/CHAOS/COLUMBIA ) 831357 A TRIBE CALLED QUEST (JIVE )
(1 Y
BABY I'M FOR REAL WHERE DO WE GO NO ORDINARY LOVE  IT'S MY CADILLAC
(26130 | 7 | Arver 7 qiReiN) (B4 — | 1 | SMPLE PLEASURES (REPRISE ) s;‘i;“x:;'baﬂk Plaza, ASCAP/EMI. BMI/Orange Tree, | [ZB)| — | 1 | MCRou B4 |65 | 15 S Y A eanoise )
FLEX 65 61 | 14 | CROSSOVER 65 | A LITTLE LOVE (RIGHT ) FREE YOUR MIND MY KINDA GIRL
@ 3|6 MAD COBRA (COLUMBIA ) EPMD (RAL/CHAOS ) Ascgltllszigrislgge Hill, ASCAP, /Zf)mba, Aggxg /flvolgkin, ajs 7 EN VOGUE (ATCO EASTWEST/AG ) —1{8 RUDE BOYS (ATLANTIC/AG )
| ADORE YOU STRAIGHTEN IT OUT ASCAP) WBM SOMEONE TO HOLD TRUE FUSCHNICK
2% |1 | Aoweeits (PERSPECTIVE ) (6868 | 4 &C.L. SMOOTH (ELEKTRA) 17 I'D DIE WITHOUT YOU (FROM BOOMERANG) (MCA, 30 [ 4 | Trev Lorenz EPIC) — | 4 | FuscricKENS ivE )
29|25 |16 | 1COULD USE A LITTLE LOVE. .. 67 |64 |17 | WISHING ON A STAR ASCAP) HL 29 | 21 [ 17 | BABY-BABY-BABY 67 | 63 | 13 | MIC CHECKA
FREDDIE JACKSON (CAPITOL ) THE COVER GIRLS (EPIC) 46 ) DON'T MIND (Down Low, BMi/Davone Ravone Lee, TLC (LAFACE/ARISTA ) DAS EFX (ATCO EASTWEST/AG )
. BMI)
M STILL WAITING 1-4-ALL-4-1 1 GOT A LOVE THANG 4 YA! STRAIGHTEN T OUT
@ 3414 JODECI (UPTOWN/MCA ) e EAST COAST FAMILY (BIV 10/MOTOWN ) 28 IF | EVER FALL IN LOVE (Gasoline Alley, BMI) 423 LO-KEY? (PERSPECTIVE/A&M ) 681673 PETE ROCK & C.L. SMOOTH (ELEKTRA )
10 1 GOT A THANG 4 YA (New Perspective, ASCAP) |
SOMEONE TO H 360 DEGREES (WHAT GOES . .. LOVE SHOULDA BROUGHT YOU PICK ITUP
I31136 | 8 | Frey L(?R”ENZ (EP|C°)LD gles|s GRAND PUBA (ELEKTRA ) ) 3 Lm/sssm 1;";' Busaﬁr/gaﬁkr?sgggfﬂh 3D]39| 3 | Toni BRAX“)(ON (LAFACE/ARISTA ) — 1 3 | HoMETEAM (LuKE)
unse! aza, W,
MY KINDA GIRL CLEAN UP MAN i ' HERE WE GO AGAIN 1 ADORE YOU
212716 | M e e [F0470 | 3 | WiLle D RAPALOT/PRIORITY ) i m‘:ﬁﬁ"‘m %ﬁi@f‘fééi'ﬁ?'" (3250 | 3 | roRmAITCAPITOL) 70 [ 66 | 6 | A wrAreLER (PERSPECTIVE/ASM)
1 GOT A THANG 4 YA! WHEN YOU'VE BEEN BLESSED 4 M STIL : il, AS KICKIN® IT THEY REMINISCE OVER YOU
@ 4|8 LO-KEY? (PERSPECTIVE/A&M ) 7116520 PATTI LABELLE (MC; s'ms;‘:lkgch:‘/Tl;:sﬁw(I:r"dx?lAsAg ::)PCIABC::“ U BB AFTER 7 (VIRGIN ) nie | PETE ROCK & C.L. SMOOTH (ELEKTRA )
34 |23 |18 | MONEY CAN'T BUY YOU LOVE (70| — | 1 | GELAWAY 12 (NSIDE THAT | CRIED (Urban Tracks, BMI/Mainlot, 34 29| 10 | ONE NITE STAND (7| — | 1 | TRYE TO THE GAME
SVANT (PERSPECTIVE/A&M ) e BOBBY BROWN (MCA ) BMi/Donyolo, BMI) FATHER M.C. (UPTOWN/MCA ) ICE CUBE (PRIORITY )
35 |32 | 12 | KiCKIN' IT (79§ — | 1 | HELL OF A SITUATION SIS AL RIGHT{(FROMISOUTHICENTRAD](ButtlWan, 35|28 |17 | YOU REMIND ME (33173 | 16 | THE BEST THINGS IN LIFE ARE FREE
AFTER 7 (VIRGIN ) GERALD ALSTON (MOTOWN) BMI/Screw Box, BMI/Fat Hat, BMI) MARY J. BLIGE (UPTOWN/MCA ) L. VANDROSS/J. JACKSON (PERSPECTIVE )
LOVE'S TAKEN OVER THE WAY LOVE GOES 89 IT'S A MAN'S, MAN'S, MAN'S WORLD (Clamike, AIN'T NOBODY LIKE YOU LOVE'S TAKEN OVER
(36447 | 5 MOORE (SILAS/MCA ) T4 (69 |17 | o (MERCURY ) BMI/Dynatone, BMI/Unichappell, BMI) B [32]7 | AT earo (GIANT/REPRISE/WB ) — ] 1 | CHANTE MOORE (SiLAS/MCA )
100 ITS MY NATURE (Strange Motel,/Proper,ASCAP)
YOU CAN MAKE THE STORY RIGHT FOREVER IN YOUR EVES b 1 MISSED THE BUS IN THE TRUNK
Sl ksl A CHAKA KHAN (WARNER BROS. ) 75, | 66 12 MINT CONDITION (PERSPECTIVE/A&M ) 82 'A'\S'EABPE;;‘ SU'::‘;"’;'N I(I"gg&npv/;“(f Z°g)d(‘-:;gzp) 71815 KRIS KROSS (RUFFHOUSE/COLUMBIA ) 5jee|s TOO SHORT (JIVE )
armer y jom ad,
O Tracks moving up the chart with airplay gains. © 1992, Billboard/BPI Communications. 68 I'VE BEEN wu‘l’culrl?e(uarrindur, BMI/Joe Public, (O singles with increasing sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.
BMI/Bonedome, BMI/Ensign, BMI) CPP
“&B Mnl“ .El:lnnfm mm 38 | WANNA LOVE YOU (FROM CLASS ACT) (WS, 48 NO RHYME, NO REASON (Mycenae, ASCAP) ASCAP/Smooth Flowir', ASCAP/Pete Rock, ASCAP)
ASCAP/Gradington, ASCAP/MCA, ASCAP/Warner- 63 ONE NITE STAND (EMI April, ASCAP/Across 110th 3 SWEET NOVEMBER (Kear, BMI/Sony Epic/Solar, BMI)
11— 1 | *VE BEEN SEARCHIN' 14 {10 | 17 | REMEMBER THE TIME Tamerlane, ASCAP/Music Corp. Of America, BMI) Street, ASCAP/Father M.C., ASCAP/WB, ASCAP/Frank 19 °TIL YOU COME BACK TO ME (Warner-Tameriane,
GLENN JONES (ATLANTIC) MICHAEL JACKSON (EPIC ) 5 :‘m'dm G e Nitty, ASCAP/Joe’s Songs, ASCAP) WBM ASCAP/Kings Kid, BMI/Faithful Works, BMI/Mizmo,
: eith Sweat, 79 ONLY WANT TO BE WITH YOU (Gerard Video, BMI) BMI/EMI Blackwood, BMI/Steve Harvey. ASCAP)
- KEEP ON WALKIN M
2 1| EEE oo ('}\w) 1519 1 %%‘f&‘in‘&ka'ﬂé.%' BGs, ) € CISBC':P/ E/A, ASCAP/WB, ASCAP/Wokster, ASCAP) 2 PEOPLE EVERYDAY (EMI Blackwood, BM1/Arrested WBM
i ) ] Development, BMI) WBM 97 TOSS IT UP (Salaam Remi,/Zhigge Ears, ASCAP)
3| 1] 3| YOUREMIND ME 16 (16 | 12 | PLEASE DONT GO 91 | WANT (All Nations, ASCAP/Donesha's, ASCAP/Music 49 piCK IT UP (Zig-Zag-Zig, BMI/Yuddah Saks, BMI/Pac 25 TRIPPIN OUT (Flow Tech, BMI/EMI Blackwood,
MARY ). BLIGE (UPTOWN/MCA ) BOYZ Il MEN (MOTOWN ) Co ,
rp. Of America, BMI/Bright Light, BMI/Babyface, Jam, BMI) WBM BM1/Music Corp. Of America, BMI/Second Generation
4124 | COME&TALK TO ME 17115 |17 | DONT BE AFRAID BMI/Nuttin’ Butt Cuttin', BMI/MCA, BMI) 7 REAL LOVE (Music Corp. Of America, BMI/Second Rooney Tunes, BMI) WBM
JODECI (UPTOWN/MCA ) g J 72 JUMP AROUND (T-Bay, ASCAP/Soul Assasins, Generation Rooney Tunes, BMI) HL 81 TRUST IN ME (Full Swing, ASCAP/AAC), ASCAP)
5 | 3 | 4 | THE BEST THINGS IN LIFE ARE FREE| |18 [ 17 | 17 | KEEP IT COMIN' ASCAP/MCA, ASCAP) 22 RIGHT HERE (Bam Jams, BMI) 98 TRY MY LOVE (Stone Jam, ASCAP/Ness, Nitty &
1. VANDROSS/J. JACKSON (PERSPECTIVE ) KEITH SWEAT (ELEKTRA ) 69 JUST C{\LL ME (John Barnes IIF, BMI) ' 1 RIGHT NOW (Al B. Sure!, ASCAP/Willarie, ASCAP/EMI Capone, ASCAP/WB, ASCAP/African Love, BMI)
6| 5|7 | GIVING HIM SOMETHING HE ... 19|22 | 2 | THEY WANT EFX 33 KICKIN' IT (D.A.R.P., ASCAP/Diva One, ASCAP/Polish, April, ASCAP/Across 110th Street, ASCAP) HL 6 WHAT ABOUT YOUR FRIENDS (DAR.P., ASCAP/Diva
EN VOGUE (ATCO EASTWEST ) DAS EFX (ATCO EASTWEST ) ASCAP/EMI April, ASCAP) 11 RUMP SHAKER (EMI April, ASCAP/D. Wynn, One, BMI/Pebbitone, ASCAP/Tizbiz, ASCAP)
7|4 |4 | MR.LOVERMAN 20|18 | 5 | SILENT PRAYER 42 LET'S GET CLOSER (Norcal Atianta, BMI) ASCAP/Zomba, ASCAP/Abdur Rahman, ASCAP) S5 WHERE DO WE GO (Pleasure, ASCAP)
SHABBA RANKS (EPIC ) SHANICE (MOTOWN ) ii t‘o’;'r'.?.”r"..'é??omn(fﬁ‘ék‘ éf«vf%:r;efs;:': 77 SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM 60 WHO'S LOVIN' YOU (Jobete, ASCAP)
y aloa atso, J A .
8|6 [12| MYLOVIN (YOURE NEVER...) 21— |13 | AINT 2 PROUD 2 BEG BMI/Trakmasterz, BMI/Tisaka, ASCAP/MCA, ASCAP) a i’;é:,,;“c*,,',,"‘“ HARD TO GET (Zomha, ASCAP/RHO, 9 :‘&%/Tgogga,(mnwp)kum. ASCAP/EMI April,
- 15 LOVE SHOULDA BROUGHT YOU HOME (FROM 18 SLOW ANO SEXY (Flyte Tyme, ASCAP/Somy Songs, 90 WOULDN'T CHANGE A THING (Motown, BMi/Love
9 |7 | 5 | RS opment crrvsatsy | | 2 | 1 | 1T | A e A cTvE/A&M ) BOOMERANG) (Saba Seven, BMI/Kear, BMI/Ensign, BMI/Zomba, ASCAP/Aunt Hilda, ASCAP/Songs Of Jones, ASCAP/Carlotta, ASCAP/Chilean Swing,
HONEY LOVE SIBITlEoR 2 méf;re::;lg:&':g I T — PolyGram, BMI/Ixat, BMI) HL/WBM ASCAP/Virgin, ASCAP/Miles Of Music, ASCAP)
1089 K. i ¢ ackwood, ante’ 32 SLOW DANCE (HEY MR. DJ) (Willesden, BMI/RKelly, 14 YEAM, YEAH, YEAH! (Voices, BMI)
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) BEBE & CECE WINANS (CAPITOL ) 7, BMI/EMI April, ASCAP) BMI/Zomba, ASCAP/310 Jammin', ASCAP) 8 YOU CAN MAKE THE STORY RIGHT (Zomba,
11|11 |10 | coopBYE 24|14 | 3 | 'LL BE THERE 92 LOVIN' YOU (Dickiebird, BMI/Warner-Tameriane, BMI) 8 SOMEONE TO HOLD (M Carey, BMI/Sony Songs, ASCAP/Public Eye, ASCAP/Goodness, ASCAP)
TEVIN CAMPBELL (QWEST/WB ) MARIAH CAREY (COLUMBIA ) 51 MAKE LOVE 2 ME (Peljo, BMI/Scottsville, BMI/Walter BMI/WB, ASCAP/Wallyworid, ASCAP) WBM 52 YOU ME (Trycep, BMI/Willesden, BMI)
| LOVE YOUR SMILE HERE | GO AGAIN Simrmons, BMI) ) 58 STAND BY MY WOMAN (ATV, BMI/Leftover Soupped, 94 YOU REMIND ME (FROM STRICTLY BUSINESS) (WB,
121121171 etV (MOTOWN ) 5|81 | GERR ones (ATLANTIC ) 1L :; KIND: glklig&cmpg'd‘!\/svgxl;ﬁg. f;‘c'ip BMI/Music Corp. O America, BMI/Welbeck, ASCAP/Stone Jam, ASCAP/Milteer, ASCAP) WBM
- - - 2 MY NAME IS PR 5 ) ) ASCAP/Gimme 1/2, ASCAP/MCA, ASCAP/Baby Ann, 87 YOU TURN MY LIFE AROUND (We Fly, BMI/EMI
H N T R les which h ed on the Monit : ] ] h g
13 |13 7 Y Ry thTo0 ASTWEST) for 20 woslcs and have dropped boiow the top 20, | 37 N0 ORDINARY LOVE (Angel, ASCAP/Siver Angel, ASCAP/Nu Zulu, BMI) Blackwood, BMI/C Dub, ASCAP/Kuzu, BMI)
ASCAP/Playhard, ASCAP) 85 STRAIGHTEN IT OUT (Ness, Nitty & Capone, -
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TOP R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

ART PORTER VERVE FORECAST 511877 */VERVE (9.98 EQ/13.98) POCKET CITY 50
p=4
o ol & e 51 | 48 | 40 | 27 | CHAKA KHAN WARNER BROS 26296 (10.98/15 98) THE WOMAN | AM 9
— X 4 x =
2y 24|23 €| ARTIST TITLE | 58 @ 72 | — 2 TREY LORENZ £PIC 47840* (9 98 £Q/13 98) TREY LORENZ 52
2|32 | ~E | TS| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR FQUIVALENT FOR CASSETTE/CD) a d
53 5 53 23 | TYRONE DAVIS ICHIBAN 1135* (9.98/15 98) SOMETHING'S MIGHTY WRONG 53
* % % NO. 1T * x %
1 1 1 12 | MARY J. BLIGE A UPTOWN 10681*/MCA (9.98/1598)  SweeksaiNo.1  WHAT'S THE 4117 1 94 | 51 | 51 | 52 | GERALD LEVERT @ ATCO EASTWEST 91777°/AG (10 98/15.98) PRIVATE LINE !
2 2 3 8 BOBBY BROWN MCA 10417 (10.98/15.98! BOBBY 9 55 50 49 36 | GLENN JONES ATLANTIC 82352*/AG (10.98/15.98) HERE | GO AGAIN 22
3 4 4 29 égggﬁé:glgz%\!%g%%ﬁ% 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 3 5 | 5 | 59 6 | FRESH KID ICE LUKE 3007* (9.98/15.98) FRESH KID ICE IS THE CHINAMAN | 56
4 3 7 16 | SOUNDTRACK & LafACE 26006 -ARISTA (10.98/15.98) BOOMERANG 1 51 49 | 46 | 24 | GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 14
5 5 6 I T ———— O0000OHHH.ON THE TLC TIP 3 58 | 52 | 45 17 | ERIC B. & RAKIM MCA 10594 (9.98/15.98) DON'T SWEAT THE TECHNIQUE 9
6 6 5 18 ﬁVEKL‘ElIZIég*&;ng%/[?la.IgEANNOUNCEMENT ® BORN INTO THE '90'S 3 (B9 | NEW D 1 LO-KEY? PERSPECTIVE 1003*/PLG (9.98/13.98) WHERE DEY AT? | 59
1 7 8 10 FREDDIE JACKSON CAPITOL 96859* {10.98/15.98 TIME FOR LOVE 7 g = & 6 Call 3 R A R AP e dalltitls <
T 4 | AL B. SURE! WARNER BROS. 26873 (10.98/15.98) SEXY VERSUS 8 61 | 55 [ 60 | 19 | MEN AT LARGE ATCO EASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE | 24
(B)| 18 | 23 | 4 | DA LENCH MO o eAsTweST 92206+7AG (9.98/15.98) GUERILLAS IN THAMIST | 9 67 | 69 | 60 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE | |
10 [ 12 | 16 | 5 | PUBLIC ENEMY DEF jam 53014/COLUMBIA (10 98 EQ/15.98) GREATEST MISSES | 10 63 | 62 | 71 | 4 | EVERETTE HARP MANHATTAN 96242°/CAPITOL (9.98/15.98) EVERETTE HARP | 62
64 60 78 4 JIMMY CLIFF JRS 35808* (9.98/13.98) BREAKOUT 0
1 8 7 12 | EPMD @ RAL/ICHAOS 52848/COLUMBIA (10.98 EQ/15 98) BUSINESS NEVER PERSONAL 5 5 b
65 54 48 10 QUAD FORCE ATTITUDE 14002* (9 98/14.98) FEEL THE REAL BASS 47
12 13 14 8 AFTER 7 VIRGIN 86349* (9.98/13.98) TAKIN' MY TIME 12
13 3 1 10 | RIFIVE avE 41470 (10.5815.99 T (O 9 66 61 63 24 MC BREED WRAP 8109*/ICHIBAN (9 98/15.98) 20 BELOW 40
14 1 5 30 | EN VOGUE A A1CO EASTWEST 9212120 (109871 981 TG | 67 59 58 | 56 | CYPRESS HILL @ RUFFHOUSE 47889%/COLUMBIA (9 98 EQ/13.98) CYPRESS HILL 4
B § 3
68 | 63 | 6l 11 | TOTALLY INSANE iN-A-MINUTE 7700" (9.98/14.98) DIRECT FROM THE BACKSTREET 61
15 10 10 17 SOUNDTRACK A PERSPECTIVE 1004*/A&M (10.98:15.98) MO’ MONEY 2 E
69 68 84 5 BOBBY CALDWELL SIN-DROME 8893* (9.98/15.98) STUCK ON YOU 8
21 27 5 MIKI HOWARD GIANT/REPRISE 24452*WARNER BROS. (9.98/15.98) FEMME FATALE 16
80 = 2 PRINCE MARKIE DEE AND THE SOUL CONVENTION COLUMBIA 48686 (9.98 EQ/15.98) FREE 70
17 15 12 11 EAST COAST FAMILY BIV 10 6352*/MOTOWN (9.93/13.98) EAST COAST FAMILY VOLUME ONE 12
18 | 17 | 13 | 29 | KRIS KROSS A * RUFFHOUSE 48710*/COLUMBIA (10,98 EQ/15.98) TOTALLY KROSSED OUT 1 njnjn ! K-STONE BRYANT 4127*/ICHIBAN (9.98/15.98) 601 | 70
37 | — | 2 | REDMAN RALCHAGS 52967/COLUMBIA (9,98 £13 o WHUT? THEE ALBUM | 19 (2D | NEWP | 1| | RACHELLE FERRELL MANHATTAN 93763+/CAPITOL (9 98/13.98) RACHELLE FERRELL | 72
20 | 18 | 15 | 14 | TOO SHORT @ Jive 41467 (10.9815.98) SHORTY THE PIMP | 11 73 | 74 | 79 | 3 | LITTLE MILTON MALACO 7465 (9.98/16.98) STRUGGLIN' LADY | 3
@ Py EPS B NS 89 | — | 2 | SUCCESS-N-EFFECT umosa 8113+ICHIBAN (9.98/16981  DRIVE-BY OF UH REVOLUTIONIST | 74
EPIC 52464* (9,98 EQ/13.98) =
@ 3 57 3 BUSHWICK BILL LITTLE 816 AN 7 @ 91 — 2 GEORGE DUKE WARNER BROS 45026* (10.98/15.98) SNAPSHOT 75
RAP-A-LOT 57 189*/PRIORITY (9.93/15.98)
7 19 7 2% | spice1 SPICE 1 m 16 64 56 | 37 | SIR MIX-A-LOT A DEF AMERICAN/REPRISE 26765 WARNER BROS. (9.98/15.98) MACK DADDY 19
TRIAD 41481 */JIVE (9 98/13.98)
3 I 1 ) ” n 79 87 3 RONNY JORDAN 47H & BROADWAY 444047 */ISLAND (9.98 EQ/15.98) ANTIDOTE 7
CHUCKII BOOKER ATLANTIC 82410%/AG (9 98/15.98) NIICE N' WIILD 97 — 7 ?'QMQ'A%‘??Q‘QEHMEE&%‘LE’f?gg%&%‘é‘}m'CS STUNTS, BLUNTS & HIP HOP 7
@5 27 | 3¢ | 6 | mADCOBRA coLumBia 52751 .98 ra13.98) HARD TO WET, EASY TODRY | 25 HEMIST
NEW D 1 PRINCE AND THE NEW POWER GENERATION (% 2% 86 | — 2 NORMAN BROWN MOJAZZ 7000*/MOTOWN (9.98/13.98) JUST BETWEEN US 79
PAISLEY PARK 45037 */WARNER BROS. (10.98/15.98) 3 | 81 80 8 E:hﬁ\&m(lzggg%gg o HAVE YOU MET CLARENCE CARTER..YET? 73
27 | 20 [ 19 | 71 | JODECI A2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 ==
28 | 29 | 25 | 20 | TROOP ATLANTIC 823937AG (10.98/15.98) DEEPA | 21 81 | 66 | 50 [ 11 | CHARLIE WILSON BON AM! 10587*/MCA (9.98/15.98) YOU TURN MY LIFE AROUND 42
a *
29 24 30 6 CHUBB ROCK SELECT 61299/ELEKTRA (9.98/15.98} | GOTTA GET MINE YO! 24 82 8 16 i BONZINIMENTASIMOTOWNICS2089 S8/ts o0) COOEERHICHLERMOT !
30 28 32 5 WILLIE D RAP-A-LOT 57 18&/PRIORITY (9.98/15 98) I'M GOIN’ OUT LIKA SOLDIER 28 8 69 1 b DONCEICEE TRE eV ANDID P27 203 BIGIG 08/ 13T08) CNEREABEE 69
o . - E 2 84 65 54 17 | AL JARREAU REPRISE 26843*WARNER BROS. (10.98/15.98) HEAVEN AND EARTH 30
BRIAN MCKNIGHT MERCURY 848605* (9.98 EQ/13.98) BRIAN MCKNIGHT
85 85 88 25 BROTHERHOOD CREED GASOLINE ALLEY 10574*/MCA (9.98/15.98) BROTHERHOOD CREED 29
@D 44 | 77 | 3 | cCOMPTON'S MOST WANTED 0RPHEUS 52984+/EPIC (@ 98 EQ13 98) MUSIC TO DRIVEBY | 32 5 75 1 67 147 | mionacL sackson a - eemons T 1
EPIC 45400 (10 98 EQ/15.98)
33 30 33 7 MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT 30 P P 6 % LUKE |2 (10981598 | GOT SHIT ON MY MIND 2
LUKE 118* (10.98/15.9
34 22 18 28 | DAS EFX @ ATCO FASTWEST 91827+/AG (9.98/13.98) DEAD SERIOUS 1
o e e 5 3 NEW D 1 SHOWBIZ & A.G. LONDON 828334/PLG (9.98 EQ/13.98) RUNAWAY SLAVE 88
DJ QUIK @ PROFILE 1430* (10.98/15.98) WAY 2 FONKY
89 88 97 16 | DENISE LASALLE MALACO 7464 (9.98/15 98) LOVE ME RIGHT 73
36 32 24 13 LORENZO ALPHA INTERNATIONAL 781000*/PLG (9.68 EQ/13.98) LORENZO 24 % 73 6 72 | XCLAN PoLo0 L0 (9,98 £ 1998 YODUS mn
YOOR 513225%/PLG (9.98 :
K 34 26 48 | TEVIN CAMPBELL @ QWEST 26291*WARNER BROS (9 98/15 98) TEV.ILN. 5 o " ” ” -
LIONEL RICHIE A MOTOWN 6338+ (10.98/15.98) BACK TO FRONT
38 35 31 35 | CECE PENISTON @ A&M 5381* (9.98/13.98) FINALLY 13
9 | 36 | 28 | 19 E’&E;}%&;ﬁg‘. (Cl‘(';‘ggs/';";,og%)m MECCA AND THE SOUL BROTHER 7 92 | 94 | 86 | 27 | POISON CLAN LUKE 3006* (9.98/15.98) POISONOUS MENTALITY | 62
R I — o - BACK T0 THE HOTEL 2 NEW p 1 BIG BUB ATCO EASTWEST 92180%/AG (9.98/15.98) COMIN’ AT CHA 93
Lo ey 94 | 95 | 98 | 3 gﬂgg'gggsgae{;ggls e THE BEST OF JOHNNIE TAYLOR...ON MALACOVOL. 1 | 94
41 | 42 | 39 | 22 | SUPER CAT COLUMBIA 52435 (9.98 £Q/13.98 DON DADA 37 —
1A 52435 19,96 £Q/13.98) 95 | 84 | 74 | 28 | THE COLLEGE BOYZ viraiN 86225+ (9.98113 98) RADIO FUSION RADIO | 25
42 38 29 12 HOUSE OF PAIN @ TOMMY BOY 1056 (10. £ HOUSE OF PAIN 19
© rouwy Bov 9815 98) NEWD | 1 | SHINEHEAD eLekTRa 61139 (10 98115 98) SIDEWALK UNIVERSITY | 96
43 0 3 M.C. 10542/MCA (9.98/15.98) CLOSE TO YOU 34
o J 8 FATHER UPTOWN MMCA19 981159 97 | 100 | 91 15 DJ FURY ON TOP 9011 (9 98/15 98} FURIOUS BASS 71
Y
S R O O IR NN e F oo PRy gt en 98 | 93 | 83 | 9 | CRIMINAL NATION NASTYMiX 7107 *ICHIBAN (9.98/15.98] TROUBLE IN THE HOOD | 75
oI R e Bl ST ol S e O ) RUDE HOUSE | 33 99 | 99 | 92 | 47 | KEITH SWEAT A ELexira61216° (10981598 KEEP T cOMIN'® | 1
46 45 41 13 DAVID BLACK BUST IT 98C15* (9 98/13.98) LOVIN' AIN'T EASY 41 100 | 77 68 10 E?fc%ﬁ?uﬁv[‘§¥Yy§5§é’3§§y13 o HEAVY RHYME EXPERIENCE: VOL. 1 19
47 47 43 15 NAJEE EMI 99400*/ERG (10 98/15.98) JUST AN ILLUSION 25
D Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
[ _ 2 CHANTE MOORE SILAS 10605/MCA (9.98/15.98) PRECIOUS 4 certification for sales of 1 mullion units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette
49 46 42 14 MILES DAVIS WARNER BROS. 26938" (10 98/15.95) DOO-BOP 28 and CD. *Asterisk indicates viny! unavalable. Most tape prices, and CD prices for WEA and BMG labels, are suggested hists. Tape prices marked EQ,
; - and all other CDs, are equivalent prices, which are projected from wholesale prices. @ 1992, Billboard/BPI Communications.

‘MALCOLM X’ FILM MARKED BY DUAL SOUNDTRACK PROJECTS

(Continued from page 19)

[RZ)

‘Revolution.

A video for the track was directed
by Lee and shot in Brooklyn,
N.Y.—Lee’s home turf and far from
Arrested Development’s “Tennessee”
setting. The clip will include scenes
from the “Malcolm X film.

Noted jazz trumpeter and com-
poser Blanchard’s score will be
mostly instrumental, largely orches-
tral, and much more evocative, says
the artist. Having already worked on
scores for Lee’s “School Daze,” “Jun-
gle Fever,” and “Mo’ Better Blues,”

Blanchard says that previous scoring,
arranging, and conducting experience
was preparation for his creative work
for this epie film.

“T knew when I was doing ‘Jungle
Fever’ that I was working toward
‘Maleolm X, ” says Blanchard, whose
last album for Columbia, “Simply
Stated,” was a traditional-oriented
quintet album.

Describing the album’s music as
“some jazz, but 90% orchestral,”
Blanchard says his own feelings
about Malcolm X, who was killed

when Blanchard was 6, helped to fla-
vor the music he composed. “I first
heard one of his speeches when I
was in a jazz workshop in high
school, and during the break I heard
this ‘blue-eyed devil’ speech. 1
thought, who is this madman? And
everyone [in high school] was into
him. It wasn’t until later I under-
stood what he was about.

“So I drew on these frustrations
and confusion,” Blanchard contin-
ues. “I also grew up as a black per-
son in America, and that's the most

important thing about this story.
This guy’s whole life was about
searching for the truth about life in
America. It was an honest and sin-
cere search, so even when he talked
about segregation and white devils
he later attempted to right the
wrongs and admit his mistakes.
That’s an incredible thing to do.”
The full orchestra and classic
scoring of “Malcolm X” wasn’t a big
transition for Blanchard, who also
incorporates the voices of the Har-
lem Boys’ Choir in some passages.

“Tt was a lot of fun for me,” he
says. “For the first time I had a lot
of tonal colors to choose from, and I
was excited about the prospect of
writing for strings, woodwinds per-
cussion, and brass, and even voices.
Before it was just small jazz ensem-
bles.”

Lee’s film “Do The Right Thing”
also had two soundtrack projects in
the stores: a multi-artist compilation
on Motown and a Columbia-issued
score by his father, composer Bill
Lee. JANINE McADAMS
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CALL TO ENTRIES 4
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BILLIE AARDS

WHAT RRE THE BILLIE'S?

The Billie Awards are a salute to excellence in marketing.

The first competition of its kind, The Billie Awards will be presented

to creative departments and ad agencies to acknowledge and celebrate the best
consumer and trade advertising for music, video, professional audio and retail.

Billhoard recognizes the significant role the creative departments play,
from conception to final Eruduct, in all phases of advertising.

Billboard helieves these behind the scenes people make an invaluable
contribution toward the popularity and sales successes of

an artist, group or company. 1t is with this sentiment that

Billboard created The Billie Awards.

Awards are based upon excellence in all areas of the creative process,
including graphic design, copy, production, audio and visual impact.

Winners will be selected by a panel of judges composed of highly acclaimed
creative directors, art directors, designers and professionals in the advertising
and entertainment industry.

Hﬂw TO ENTER: A record company or advertising agency is

welcome to submit an unlimited number of entries, in any category
in as many divisions as is appropriate.

) )

Winners will be selected in the following areas:
Music, Home Video/Music Uideo, Professional Audio,
and Retail in all of the following medium:

* Consumer Print © Trade Print e Television/Cable e Radio
* Point of Purchase e Packaging & Cover Art * Outdoor Advertising

Al print submissions should be sent in slide form. For radio submissions
send audio cassettes and for video submissions send UHS tape.

The cost is $35 per entry or $100 per four entries (eight for $185).
Each piece is considered a separate entry.

Call for entries! Contact Melissa Subatch (212) 536-5019.

Loak for entry forms in upcoming issues of Billhoard.

i
WH ENI The first annual Billie Awards Ceremony will be held in

February of 1993.The Billie Awards will set the standard of advertising for
today and tomorrow. Be a part of this prestigious event.

Billboard

THE BILLIE AWARDS... the only international
advertising awards ceremony honoring the fields of
Music, Uideo and Home Entertainment,

wwWwW americanradiohictorv com
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Dance

ARTISTS & MUSIC

Tyrell’s ‘Day’; Compilation Craze; Nunnally’s Deal

TURNTABLE TREATS: Top of the
singles heap this week is “One Day”
by the Tyrell Corporation (Cool-
tempo, U.K.), the latest in a long line
of flawless singles from this sorely
underrated British act.

Singer Joe Watson continues to
hone his unusual voice into a sterling
instrument of music and emotion.
He's backed up by a dramatic garage
groove and gospel-tinged choir
chants. Roger S. provides a few sim-
mering remixes, though we're most
taken with the more song-oriented
(but totally beat/break-conscious)
original version. As this star-worthy
act inches closer to completing its
first album, we're boggled by the fact
that no U.S. major has snapped it up.

7

Wake up, folks!

New York club and drag personal-
ity RuPaul sashays back into action
with “Supermodel (You Better
Work!)” (Tommy Boy), a fun and at-
titudinal disco/house affair that ele-
vates the voguing phenomenon to a
new level. Producer Eric Kupper
lays a limber bass line beneath light
and frothy synths—but it’s all about
those fierce “chantay” chants in the
background. Flip the record over, and
check out “House Of Love,” an
equally festive, retro-minded romp
that has a more traditional (and effec-
tive) song structure.

Speaking of flamboyant divas,
Patti LaBelle struts down the run-
way with her signature flair on “All

Carrying On. KKXX (Power 106) L.A. recently hosted a rave in honor of RCA diva
Martha Wash, who performed her first solo single, “Carry On.” The track is
currently No. 25 on Billboard’s Club Play Chart. She has just completed an album
that will be released in January 1993. Pictured standing, from left, are Steve Wall,
program director, KKXX; Michelle Santosuosso, national director of dance and
crossover promotion, RCA; Gary Richards, manager of dance and crossover
promotion/West Coast, RCA; Wash; Terry Anzaldo, national director, West Coast
promotion and national dance radio, RCA; and Carmen Caccitore, manager of
dance and crossover/East Coast, RCA. Kneeling in front is Barry Pinlac, local

promotion manager, RCA.

by Larry Flick

Right Now” (MCA), a slammin’ ur-
ban/funk jam that’s easily her best re-
cording in years. She whoops and
wails over a kinetic syncopated beat,
while En Vogue-style harmonies
swirl around her. The hook is irresist-
ible, and will appeal to club pundits
with R&B tastes. A smoother, house-
inspired remix would ensure more
across-the-board play, though track
works just fine as it stands.

Newcomer Bridgett Grace reveals
a voice that must be heard on “Can U
Feel It” by production team Q-Bik
Muz (Undercurrent, Detroit). In its
original form, this cut is a soaring
slice of techno/NRG that will slide
into rave and pop programs. Flip it
over, and lose yourself inside two
steamy house mixes. Can’t wait to
hear Grace take on more than a few
anthemic chants.

Pirates Of The Caribbean concoct
a hearty stew of deep-house, trance,
and salsa flavors on “Te Quiero”
(AV8, Boston), a delicious jam that is
tailor-made for sunrise sets and un-
derground programs. Comparisons to
Louie Vega and Kenny Gonzalez’s
“Masters At Work” mixes are likely
at first, though you are likely to dis-
cover a more Latin vibe that gives the
track its own distinctive sound. An in-
triguing first effort.

The latest of Strictly Rhythm’s
(New York) much-ballyhooed “blue
label”/artist development records is
“Just Us,” by Joey Washington &

the Men’s Club, an R&B-driven
houser that is easily its best release
in a couple of months. Washington de-
livers a vocal that is warm and sincere
enough to distract you from his lim-
ited range. He's supported by rich
harmonies and a muscular bass line.
For a harder, more garage beat, go
for the “Bop To Da Track” mix on the
B side.

COMPILATION CRAZY: Inan age
when nearly every record originating
from clubland has to be on some sort
of album, where would we be without
CD compilations? Some consider
them useless tossoffs, though we be-
lieve these discs are the only way to
maintain the concept of developing
some acts through singles before al-
bums. Here’s a rundown of new and
upcoming sets to be aware of:
Tribal America/l.R.S. issues its
second effort of this ilk with “Save
The Last Trance For Me,” a sterling
collection that carefully bridges the
gap dividing deep-house and Euro-
trance. This is one of those rare times
when each track deserves a spin.
Overflowing with potential chart hits
... Nova Mute imports the unique
vibe of Berlin’s famed Tresor club
and indie label via a set with the same
name. This is cream-of-the-crop
techno that stands apart from the
typical fare that is glutting the rave
scene at the moment. In particular,
take note of “Der Klang Der Familie”
and “Drugs Work.” Pretty intense
stuff ... On the R&B tip, U.K.-based
Expansion Records gets deep with
“Soul Sauce, Vol. 1,” an album that
continues to herald remnants of last
year's rare-groove/acid-jazz trend.
The cool hook is how the set pays
homage to folks like Rockie Robbins,
Ronnie McNeir, and Keni Burke—
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SPECIALS -with This Ad Only”

i ]

Maxi-Single" Cassetles
Complete Packapa, 500 - 3716
Everything ncluded - Mastering. Tesl Cassefis,
Graphics Design. 2-Colar (-Card Printing,
Labed Typasating Printing, & Shrirdk-Wrap.

12" Vinyl Single
Compiete Packape, 500 - 5985
Ewerything included - DIMM° Masiering, Tosi
Pressipg. Labal Typesetting Printing, Black
or White Die-Cut Jackel. & Shrink-Wrap.

hd ﬂllmna(:l msc = Mastering and

Replication - Complete Packages
Free Graphics Design'

[EUROPADISK(LTD.

Call for our free Brochure... ﬁ”%
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75 Varick Street
New York. NY 10013
T (212) 226-4401
FAX (212) 966-0456
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PROMOVISION

Promotional Music Videos

TOP 40 « DANCE « ROCK
COUNTRY ¢ DJ-IN-A-BOX
ALTERNATIVE

Available to Nightclubs, Bars, Hotels, Restaurants
and Retail Outlets Nationwide. -

For Information Call: (201) 450-1400

@URO$EA’

"MELODY'S RETURN"
IS A DIVISION OF:

DI fof\}ﬂ(;,;

DISTRIBUTED BY DISCOMAGIC srl - VIA MECENATE. 78/A
20138 MILANO - ITALY TEL O2/58012071 R A
FAX 02/55400364/58012566.

innovative artists who are the reason
why Brand New Heavies and the like
exist. Of the newcomers, Helen Bay-
lor rises above as someone to keep an
eye on . . . The third installment of the
ongoing “Hit The Decks” series on
Music Factory (U.K.) continues to
shine the spotlight on some of Eur-
ope’s best scratching and mixing DJs.
Carl Cox, Slipmatt & Lime (aka
SL2), and Unity are among the agile
spinners clocking in a blasting array
of techno tracks. A cathartic sensory
assault.

TID-BEATS: After a brief run as a
solo artist on Giant Records, Keith
Nunnally is back working with
former collaborator Steve *‘Silk”
Hurley and has signed a deal with
I.D. Records. You should remember
that Nunnally and Hurley made
house music history with the classic
“Jack Your Body” as JM Silk. No
word yet whether or not they will re-
sume recording under their old name
... The latest in the edition of Testa
Communications’ traveling series of
DJ Expos lands in Chicago, Nov. 9-
12. It will be held at the Sheraton.
Topies of discussion will include the
latest innovations in mobile DJ equip-
ment, club promotion, and spinning
with CDs ... Glad to hear that Nova
Mute has inked cool rave act G.T.O.
to a U.S. album deal. Look for a new
single, “Love Is In The Air,” to drop
next month, with a five-song EP due
in January. That set will also feature
the group’s international hit, “Eleva-
tion” ... Venerable freestyle indie
Micmac Records is about to enter
the techno fray with a new subsidiary,
Adrenalin Records. Its first single
will be “Lone Raver” by Drastic
Measures . .. Though it won’t be out
domestically on MCA until January
1993, European pop and club pundits
are already feasting on “Harmony,”
the latest album by Londonbeat
(Anxious/BMG, U.K.). Once again,
the quartet serves impeccable harmo-
nies and lushly produced hooks and
grooves, while the set is, on the whole,
more stylistically varied. Most con-
ducive to clubs are the house-in-
flected “Lover You Send Me Colours”
and the peppy “All Born Equal.”
Look for it.

Hot Dance Breakouts
CLUB PLAY

1. LEASH CALLED LOVE THE
SUGARCUBES €LEKTRA
. WHAT ARE YOU UNDER? DEFINITION
OF SOUND cHaRismA

2

3. IF YOU DON'T LOVE ME PREFAB
SPROUT €pic

4. A MILLION COLORS CHANNEL X
CAROLINE

5

. LOVE CAN MOVE MOUNTAINS
CELINE DION epic

MAXI-SINGLES SALES

CARRY ON MARTHA WASH rca

HERE WE GO AGAIN PORTRAIT
CAPITOL

READ MY LIPS A THOUSAND POINTS
OF NIGHT poLYDOR

IN MY NEIGHBORHOOD SPICE 1 TriAD
PLAY WITH ME (JANE) THOMPSON
TWINS WARNER BROS.

ok w N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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| 1a.
FOR WEEK ENDING OCT. 31, 1992 ™

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wElox|e 3 = OF DANCE CLUB PLAYLISTS. wE|lxle g = OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Sulew|23(E€$| TITLE ARTIST Tui2w|zZ[¥F| TITLE ARTIST
F2 |32 |~ | Z5 | LABEL & NUMBERDISTRIBUTING LABEL F2 |32 | 2| T8 LaseL & NUMBERDISTRIBUTING LABEL
*x % NO. T * % » * kx NO. 1T * * %
3 5 6 STINKIN' THINKIN' ELEKTRA 66363 1 week at No. 1 & HAPPY MONDAYS 1 1 3 11 LSI {(LOVE SEX INTELLIGENCE) (1) () EPIC 74401 2 weeks at No. 1 OTHE SHAMEN
% 2 4 7 SAVED MY LIFE EPIC 74410 LiL LOUIS & THE WORLD 2 2 4 13 | RHYTHM (S A DANCER (M) (T) ARISTA 1-2445 ® SNAP
3 9 20 5 | SAMBA FREEZE 50019 HOUSE OF GYPSIES 3 4 5 7 | SAVED MY LIFE (M) (TYEPIC 74410 LIL LOUIS & THE WORLD
4 1 2 8 HYPNOTIZED GREAT JONES 530 61 7/1SLAND CLUBLAND FEATURING ZEMYA HAMILTON 4 8 12 6 SESAME'S TREET (M) (T) (X} PYROTECH 10082/AG ® SMART E'S
5 4 3 7 GROOVY BEAT GUERILLA 13865/1.R.S. D.O.P. 5 6 8 7 REAL LOVE (M) (T) (X) UPTOWN 54456/MCA ® MARY J. BLIGE
6 1312 5 EVAPOR-8 VIRGIN 12599 ® ALTERN 8 6 9 11 ] YOU LIED TO ME (M) (T} {X) POLYDOR 863 453/PLG @ CATHY DENNIS
] 12 13 7 FREE LOVE WARNER BROS. 40529 JULIET ROBERTS @ 10 13 6 WORK TO DO (1) (X) WING 863 541/MERCURY @ VANESSA WILLIAMS
14 | 22 5 WORK TO DO WiING 863 541/MERCURY ® VANESSA WILLIAMS 13 | 24 5 RUMP SHAKER (M) (T) MCA 54389 ) ® WRECKX-N-EFFECT
21 34 3 FOLLOW YOUR HEART VIRGIN 12613 @ INNER CITY 12 19 5 FREE YOUR MIND (M) (T) (X) ATCO EASTWEST 96128/AG & EN VOGUE
10 17 | 29 4 SO MUCH LOVE A&M 0071 MALAIKA 10 7 6 10 { THE COLOUR OF LOVE (T) (X) GIANT 40401/WARNER BROS. THE REESE PROJECT/RACHEL KAPP
1|6 8 9 | PEOPLE EVERYDAY CHRYSALIS 19756/ERG © ARRESTED DEVELOPMENT D] 14 | 29 | 3 | AREYOU READY TO FLY? 1) (v Epic 74729 © ROZALLA
12 5 1 9 | KEEP IT COMIN' (DANCE TILL YOU CAN'T. . . ) COLUMBIA 74431 @ C+C MUSIC FACTORY | v | » 5 | BLOW YOUR MIND (M) (T) RALCHAOS 74424/COLUMBIA ® REDMAN
13 | 11 | 12 | 7 | OBSESSION GIANT 40545WARNER BROS. ©® ARMY OF LOVERS 13 ] 3 14 | THE HITMAN (M) (T) INTERSCOPE 96168/AG @ AB LOGIC
14 | 8 6 10 | THE COLOUR OF LOVE GIANT 40401/WARNER BROS. THE REESE PROJECT/RACHEL KAPP 14 5 2 9 | HUMPIN' AROUND (M) (T) (X) MCA 54343 © BOBBY BROWN
5] 28 | 45 3 | ARE YOU READY TO FLY? epiC 74729 ® ROZALLA 202 5 | HEART (M ePiC 74464 KATHY SLEDGE
16 19 | 27 5 YOU LIED TO ME POLYDOR 863 453/PLG & CATHY DENNIS 16 11 10 9 FREE LOVE (T) (X) WARNER BROS. 40529 JULIET ROBERTS
17 16 23 5 HEART EPIC 74464 KATHY SLEDGE 17 15 18 6 PUMP THAT BODY (M} (T) EPIC 74369 STEVIE B
2 | 32 5 | rLL KEEP HOLDIN' ON ACTIVE 66385/ELEKTRA DSK 18 | 16 | 16 | 8 | HYPNOTIZED (1) (x) GREAT JONES 530 617/ISLAND CLUBLAND FEATURING ZEMYA HAMILTON
26 30 5 TIMEBOMB TOMMY BOY 540 808 STATE 22 26 4 SAMBA (M) (T) FREEZE 50019 HOUSE OF GYPSIES
2 | 7 7 9 | SOMETHING GOOD LONDON 869 843/PLG  UTAH SAINTS 20 | 18 | 14 | 11 | PEOPLE EVERYDAY (T) CHRYSALIS 19756/ERG ® ARRESTED DEVELOPMENT
* % * POWER PICK*x * % @ 24 | 2 6 HOUSE OF MAGIC (M) (T) (X) CHEETAH 9511 & D.J. MAGIC MIKE
@ m | — 2 WHAT ABOUT THIS LOVE? MCA 54485 MR. FINGERS @ 28 | &2 3 OBSESSION (T) (X) GIANT 40545/WARNER BROS. & ARMY OF LOVERS
22| 15[ 9 | 8 | LOOK TO THE FUTURE mure 66395/ELEKTRA @ FORTRAN 5 FEATURING LARRY GRAHAM (@[ 3% [ 46 | 3 | what agout THIS LOVE? wh 0o o suses MEEINGERS
23 | 10 [ 10 | 7 [ TAKE A CHANCE ON ME muTE PROMORELEKTRA ® ERASURE 24 | 29 | 3 | 5 | HE SAID SHE SAID (M) (D CUTTING 264 GICCEES
24)| 36 | 46 | 3 | PEACE & LOVE INC. ToMMY BOY 544 WARNER BROS. @ INFORMATION SOCIETY * % * POWER PICK*X % %
| % | — 2 CARRY ON RCA 62367 MARTHA WASH @ 8 | — 2 | YOU GOTTA BELIEVE (M) (T) INTERSCOPE 98492/AG © MARKY MARK & THE FUNKY BUNCH
2 | 27 28 7 STYLOPHONIA RADIKAL/SBK 12308/ERG TWO LITTLE BOYS 2% | 27 31 8 SOMETHING GOOD (T LONDON 869 843/PLG ® UTAH SAINTS
2D | 43 | — | 2 | souL FREEDOM (FREE YOUR SOUL) ESQUIRE 74336 DEGREES OF MOTION FEATURING BITI - %% *HOT SHOT DEBUT* * %
28)| 45 | — | 2 | SESAME'S TREET PYROTECH 100B2/ATLANTIC ® SMART E'S @D | NEWD 1 | SLOW AND SEXY () (1) (0 EPIC 74782 © SHABBA RANKS (FEATURING JOHNNY GILL)
29 | 35 | 4 | 3 | EDGEOFNOCONTROL MUTE 66370/ELEKTRA SIMEATREEATIMANIGESTO 37 | — | 2 | PEACE & LOVE INC. ) (T) (x) ToMMY BOY 544WARNER BROS. ® INFORMATION SOCIETY
30 | 25 | 15 | 11 | WECAN MAKE IT RELATVITY 1131 RACIEDAVES 29 | 19 | 7 | 10 | EVERYBODY'S FREE (TO FEEL GOOD) (T) (x £PIC 74444 @ ROZALLA
31 39 | — 2 TRUE FUSCHNICK 1ive 42078 ® FU-SCHNICKENS 3 | 33 | 36 5 PSYCHO (M) (T) PENDULUM 66383/ELEKTRA ® LORDS OF THE UNDERGROUND
2)[ 41 | — | 2 | UNDERSTAND THIS GROOVE RCA 62371 SOUND FACTORY 31 | 23 | 15 | 18 | JUMP! (M) (T) SUNSHINE 1-2456/ARISTA © THE MOVEMENT
3 | 31 | 16| 8 | HUMPIN' AROUND mcase3ss SEOEEYEROWN 3D | NEWP | 1 | STINKIN' THINKIN' (0 eLexTra 66363 @ HAPPY MONDAYS
U2 18 9 PACIFIC SYMPHONY SONIC 2008/INSTINCT TRANSFORMER 2 3 | — 7 GOOD TIME (M) (T) ATCO EASTWEST 96147 e
35 | 33 | 35| 5 | LETMEGO coumsia 74451 2 3 | 21 | 9 | 12 | DISAPPOINTED () o waRnER sros. 40562 @ ELECTRONIC
3 | 40 | 42 | 4 | REAL LOVE uPTOWN 54456MCA SIMERTEABLIGE 35 | 25 | 17 | 9 | KEEP IT COMIN' (DANCE TILL YOU CAN'T. . ) ) (1) 00 COLUMBIA 74431 @ C+C MUSIC FACTORY
@D| 4 | 4 [ 3 | 1usTCcALL ME worown o631 SIGEODIGIRLS 36 | 30 | 32 [ 6 | HOT sEx mm o0 ive 22004 @ A TRIBE CALLED QUEST
49 | — | 2 | ALITTLE LOVE DOUBLE J 55008/SALSOUL @ AURRA 37 | 39 | 44 | 4 | TIMEBOMB o (m) 00 ToMMY BOY 540 808 STATE
39 | 24 | 19 | 13 | YOU GOTTA BELIEVE (ATOMIC SLIDE) INVASION 36009 FIERCE RULING DIVA 38 | 35 | 33 | 9 | SHE'S PLAYING HARD TO GET tr) sve 42066 R
40 | 37 | 38 | 5 | HOUSE OF MAGIC CHEETAH 9511 ¢ D.J. MAGIC MIKE 43 | 43 | 3 | STRAIGHTEN IT OUT M ELEKTRA 66382 @ PETE ROCK & C.L. SMOOTH
4 | 23 | 14 | 8 | FUCKYOU sBK 19764/ERG OTTORONGO NEWDP | ! | 1 WANNA LOVE YOU (1) (x) GIANT 40595/WARNER BROS. @ JADE
A48 | — | 2 | SEETHE DAY &G BEAT LODGAATLANTIC ANN CONSUELO 46 | — | 2 | FIREJIERICHO (1) (0 ELEKTRA 66370 @ THE PRODIGY
43 34 31 9 | BELIEVE IN YOU NETTWERK 13864/1.R.5. ) U3 AN T 42 32 28 18 PLEASE DON'T GO (M) (T) (X) NEXT PLATEAU 50187 @ K.W.S.
* x* *HOT SHOT DEBUT * % % 43 | 31 | 22 | 9 | ONENITE STAND () (1) (X) UPTOWN 54446/MCA @ FATHER M.C.
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50 18 | 17 13 MY PEACE OF HEAVEN ATCO EASTWEST 96153/ATLANTIC TEN CITY 50 40 33 10 360 DEGREES (WHAT GOES AROUND) (M) (T) ELEKTRA 66405 @ GRAND PUBA

O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-singte
availtability. ® 1992, Billboard/BPI Communications.
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Chipmunks Are Ready To Overrun Country!

B BY DEBBIE HOLLEY

NASHVILLE—Move over Garth.
Look out Billy Ray. Alvin & the Chip-
munks have recorded a country album,
“Chipmunks In Low Places,” marking
the group’s first venture in the genre
since the gold-selling “Urban Chip-
munk” 10 years ago.

A flurry of marketing, promotion,
and merchandising activity has been
outlined for the album—the Chip-
munks’ first for Epic Records. Label
officials expect the album, which climbs
to No. 33 in its third week on the Top
Country Albums chart and moves to
128 with a bullet on The Billboard 200,
to sell like “gangbusters” through
Christmas.”

Along with five new songs, the 11-
song collection features covers of
“Achy Breaky Heart,” “There Ain't

Nothin® Wrong With The Radio,”
“Stand By Your Man,” “Don’t Rock
The Jukebox,” “Down At The Twist
And Shout,” and “I Feel Lucky.”
“This is my favorite album yet,”
squeaks Alvin of his newest release,
“my best work ever. But, if I did an al-
bum tomorrow, that would be my best
work. I'm a character of the moment.”
On several numbers, the group is
paired with guest artists such as
Cyrus, Aaron Tippin, Tammy Wynette,
Charlie Daniels, Alan Jackson, and
Waylon Jennings. Alvin, Simon, Theo-
dore, and Brittany (Alvin’s female
friend who leads Jeanette and Eleanor
as the Chipettes) exchange jokes and
dialog with the artists. The album was
produced by John Boylan, Janice Kar-
man (the voice of Theodore, Brittany,
Jeanette, and Eleanor), and Ross Bag-
dasarian Jr. (the voice of Alvin, Simon,

and David Seville—the Chipmunks’
mentor). Bagdasarian is the son of the
Chipmunks’ creator, Ross Bagdasarian
Sr., who died in 1972.

Released Sept. 29 on the Epic/Chip-
munk label, in association with Sony
Kids’ Music, “Chipmunks In Low
Places” is described as the first in a se-
ries of albums from the new worldwide
relationship between Sony Music and
Bagdasarian Productions, creators and
worldwide owners of the Chipmunks
characters.

Elise Kolesky, director of sales for
jazz and kids musie, Sony Music Distri-
bution, says, “You’d think with the
number of people involved with this
project, it would have been a total
nightmare—Epic, Epic/Nashville,
Sony Distribution, and Sony Kids—but
everyone came to the table with differ-
ent and very good ideas.”

HEAR ’EM AND WEEP: Critics trivialize it when they
call it “cry-in-your-beer music,” but in truth country mu-
sic s an unabashedly misty-eyed medium, occasionally
maudlin, almost always sentimental.

That emotional softness may be another reason for its
widening appeal. Where else can we find this sensation?
Until rock came along with its youthful swagger, studied
bravado, and ersatz toughness, a lot of pop music was
tender at the center—or at least around the edges. It re-
cognized the cathartic value of a good cry and was willing

to do what was necessary
to induce one.
Nashvill
—

But of all the popular
formats, country was the
least emotionally guarded,
primarily because it dealt
with the hard life of the ru-
ral poor. Here, there was
much to grieve about—
sickness, early death,
abandonment, dislocation
from home, deprivation, as
well as the full range of ro-
mantic calamities. It
sounds sentimental merely to cite such blows to the soul.
And to dwell on them—as the lyrics do in “Holding Things
Together,” “Everything That Glitters,” “He Stopped Lov-
ing Her Today,” “Jesus And Mama,” “The Dance,” “He
Would Be Sixteen,” ad infinitum—is to open the flood-
gates.

Country fans listen to these sad stories and relish the
vicarious grief they generate. The songs are a warning
and a preview and a liberation from the harshness one cul-
tivates to confront the world—three minutes of cleansing
and letting go, after which we can all return to being as
nasty as we wanna be.

MAKING THE ROUNDS: The incomparable Gene
Watson has just released a new album, “In Other
Words,” on PolyGram Canada. Those who have come to
country music in recent months should know that Watson
is one of the greatest country vocal stylists of all time, a
fact made evident in such recordings as “One Sided Con-
versation,” “Farewell Party,” and “Nothing Sure Looked
Good On You” . .. E.D. Harp has been named operations
manager for A.M.I. Records. The Hendersonville, Tenn.,
label recently purchased Adobe Sound Studios in that city
... The Texas Music Office in Austin has published its
1992 “Texas Recording And Production Guide,” available

Sad Songs Say So Much About Country

The Soft Touch Opens Floodgates To Genre’s Fans

by Edward Morris

at no charge from the governor’s office in Austin.

The Amusement & Music Operators Assn. proclaimed
Billy Ray Cyrus three times a winner at its recent con-
vention in Nashville. The coin-machine trade group hon-
ored Cyrus’ “Achy Breaky Heart” as top jukebox record
in both pop and country and also crowned the singer as
Rising Star ... Cyrus was also honored as new touring
artist of the year at the Country Music Assn.'s SRO con-
vention. Other SRO award-winners: Garth Brooks, tour-
ing artist of the year; Jack McFadden, top manager; Joe
Harris, lop booking agent;
Buddy Lee Attractions,
top booking agency; Terry
Elam, top road manager
(for Vince Gill); Joe Gehl
(of the Gehl Group), top
talent buyer/promoter;
Evelyn Shriver, top publi-
cist; Grand Palace (Bran-
son, Mo.), top venue; Billy
Bob’s Texas (Iort Worth);
top club/theater; Jamboree
In The Hills (Wheeling,
W.Va)), top festival/special
event; and Concert Staging (Hendersonville, Tenn.), top
support services company. The late booking agent Dave
Douds was memorialized with the Chairman’s Award.

A compliant but less-than-contrite Lynn Anderson
spent the weekend of Oct. 17-18 in the Nashville jail on
a contempt-of-court citation. Anderson was sentenced to
jail for calling her ex-husband a “derogatory name” in
front of his and her children and for “swearing” in their
presence. Said Anderson in a prepared statement: “T am
serving this time, even though I feel my freedom of
speech has been violated, and [I] doubt very seriously that
any woman has ever received a similar sentence. If, in
fact, an individual can go to jail for making a derogatory
remark about a spouse, a boyfriend, or girifriend, then the
streets will soon be deserted.”

MCA Records’ Mark Collie appears in a series of tele-
vision commercials on hehalf of the Heart Of Tennessee
Oldsmobile Dealers . .. John McEuen has arranged and
produced the score of the 10-hour TV miniseries, “The
Wild West.” The series is syndicated by Lorimar. Among
the acts performing on the soundtrack are Gary Morris,
Crystal Gayle, Pam Tillis, Marty Stuart, Michael Mar-
tin Murphey, Rodney Dillard, Bill Miller, Don
Edwards, Red Steagall, the Sons Of The San Joaquin,
Peter Rowan, the Nashville Mandolin Ensemble, the

(Continued on next page)

Ken Komisar, Epic’s West Coast A&
R executive, brought the deal to the ta-
ble after meeting with Bagdasarian
about another Epic project.

“The country record is what resulted
from that conversation,” says Komisar.
“It made so much sense to do a country
record by the Chipmunks. Country is
a family-oriented market; children are
people’s favorites no matter what; here
was the country thing which is the hot-
test music going. Tie it all together and
you've got a hit.”

Komisar describes the Chipmunks
as a “classic property.” “Disney just
made a major investment in terms of
releasing videos into the marketplace,”
says Komisar.

According to Kolesky, pre-orders on
the country album were about 80,000.
“We're at 200,000 today and I would
bet this is a gold record by Christmas.”
Additionally, Epic has rereleased a re-
mixed and remastered version of “A
Chipmunk Christmas.” The new album
has a suggested list price of $9.98 for
cassette and $13.98 for CD; the Christ-
mas record, categorized under Sony’s
“Best Value” line, lists for $7.98 cas-
sette and $11.98 CD.

ALVIN AT THE MALL

A mall tour, coordinated by Promo-
tion Management Network, which
handled Michael Damien’s mall tour
several years ago, is under way. Dur-
ing their mall stops, the Chipmunks
participate in a myriad of activities.
“They may be part of a Santa parade,
meet-and-greets throughout the mall,
or introduced at center cowt to per-
form with video and musie,” says Ko-
lesky. The 45 stops scheduled through
Dec. 19 include Baltimore; Rockhill,
S.C.; Savannah, Ga.; and Los Angeles.

“Depending on the budgets at the
vartous malls,” explains Kolesky,
“there will be everything from print
advertising to television spots to news-
paper inserts in addition to mall sign-
age. Promotion Management Network
has given us carte blanche to do what-
ever we need to do with the various re-
tailers in the malls—we’re working

Alvin & ﬂi@ C

%un
e

e

with everyone from Musicland to Ca-
melot and Blockbuster, Waldenbooks
and various Trans World stores.”

Sony will have a video of “I Ain’t No
Dang Cartoon” ready in November.
That, too, will be part of the mall tour.
“We are simply going to overrun these
malls with chipmunks,” says Kolesky.

Accounts have been supplied with
Chipmunk paraphernalia ranging from
small figurines to posters and mini-
standups of Alvin. Kolesky says details
of a major promotion effort staged with
a large retailer are being ironed out.

Other Chipmunks exposure slated
for the coming months includes the
current cartoon series, which is syndi-
cated on Fox Television. The specials
“A  Chipmunks Christmas” and
“Rockin’ Through The Decades” are to
air on the USA Network on four dates
during December, adds Kolesky. Addi-
tionally, USA Network will run a “Jam-
min’ With The Chipmunks,” sweep-
stakes from Dec. 7-27 via 80 60-second
spots. The first 100,000 copies of the
CD have a sticker detailing the sweep-
stakes.

Among the sweepstakes prizes are
the Disney home videos “Rockin’
Through The Decades” and “Chip-
munks Christmas.” “We're cross-pro-
moting the stuff,” says Bagdasarian,
“s0 if we have product coming out with
Disney, they'll also promote some of
the records we're putting out with the
Sony folks.”

Also, Kolesky says the albums will
receive exposure, on a premium level,
with Del Monte snack cups. Consum-
ers purchase two Del Monte snack
products and send in the UPC codes in
order to receive one of the premium
giveaways. “We were able to do an in-
sert that goes out with the premiums
that shows pictures of the country rec-
ord as well as the Christmas record,”
says Kolesky. “We tagged Tower Rec-
ords on this nationally. It goes out with
125,000 of the premiums which might
include a Chipmunks flashlight, key
chain, or whatever.”

Two live Christmas tours with the

(Continued on page 29)
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Country legends Tammy Wynette and Waylon Jennings chat with critter
legends Alvin & the Chipmunks during the album release party for the rodents’
“Chipmunks In Low Places.” Wynette and Jennings both are featured on the
album, along with Billy Ray Cyrus, Alan Jackson, Aaron Tippin, and Charlie
Daniels. Pictured, from left, are, Alvin, Wynette, Simon, Jennings, and

Theodore.
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11 13 | REBA MCENTIRE @ MCa 6294 (4.98/11.98) . SWEET SIXTEEN 69 24 | — | GEORGE STRAIT A MCA 5913 (4.98/11.98) _ OCEAN FRONT PROPERTY | 58 A
12 12 | GEORGE STRAIT A ? MCA 5567 (7.98/12.98) ) GEORGE STRAIT'S GREATEST HITS | 7§ 25 | — | RANDY TRAVIS A ‘ WARNER BROS. 25568 (9.98/13.98) ALWAYS & FOREVER 75
13 15 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 71 Catalog albums are older titles which are registering significant sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.
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MARTY STUART
VINCE GILL
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THEY STRIKE A CHORD with young adults, especially young women who
are buying the records that are topping the charts. And there's only one place
where young fans can see them and dozens more artists just like them—

CM™: Country Music Television.

ALL VIDED. ALL DAY. ALL NIGHT. ALL YEAR. .m. |

COUNTRY MUSIC TELEVISION.

21992 Group W Satellite Zommanications. COUNTRY MUSIC TELEVISION, CMT, the CMT fogo and THE OTH:R SIDE OF COUNTRY ar= service marks of Country Music Television, Inc.
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4y 8" Annual

Sl FRANK BROWN INTERNATIONAL

| Songuiniderns Fatival

ERDIDO KEY, FLORIDA « ORANGE BEACH, ALABAMA ¢
{4 GULF SHORES, ALABAMA & SURROUNDING AREAS

NOVEMBER 5-15, 1992

Come to the sun ...
Touch the sand ...

Feel the music. ..
Photo By Bill Gonzalez

Are you looking for a great entertainer? Frank Brown Songwriters Festival Goals:
Reports of the alleged demise of Mickey Newbury have been greatly * To increase recognition O,t songwriters apd their artistic talents
exaggerated! Mickey is alive and well and is available to perform world * To provide songwriters with an opportunity to interact with their peers on the
wide. Come join Mickey on the beach at the Flora-Bama Lounge during beautiful Gulf Coast
the Frank Brown International Songwriters Festival. For more infor- * To provide an opportunity for the professional growth of aspiring songuriters
mation on Mickey, contact his manager, Owsley Manier, at (615) 383-1694. through seminars and exposure to some of the greatest talents in the industry.
Last year, over 60 established and aspiring songwriters participated in the Frank Brown International Songwriters
AS CAP Festival. This year, the Festival has expanded to several venues to help accommodate the writers and patrons interested
SOngWI'lterS Semlnar | in attending. The following are a few of the writers planning to attend:
JAN BUCKINGHAM ROCK KILLOUGH JEFF RAYMOND
November 14th LARRY BUTLER KEN LAMBERT BILLY RAY REYNOLDS
Topics will includ it e JERRY CARRIGAN RED LANE ALAN RHODY
OPIES WILINCLAE SONp WG, “’Hj.lg‘ WAYNE CARSON JIMMY LOUIS BO ROBERTS |
protection, publishing, and recording. HANK COCHRAN PETER McCANN VERNON RUST '
Seminar will be held at Perdido Beach | WILD BILL EMERSON MICKEY NEWBURY WHITEY SHAFER |
Resort, Call (205) 981-8777 for information. DONNIE FRITZ SPOONER OLDHAM BILLY JOE SHAVER
] HAWKINS JAMIE O'HARA SONNY THROCKMORTON
— LARRY HENLEY DAN PENN MACK VICKERY
Perdido Beach Resort is offering special | JIM HURT NORBERT PUTNAM LARRY JON WILSON
rates for the Songwriters Festival. Call JIM VEST & THE TENNESSEE FAT CATS
(800) 634-8001 for reservations. As always, all our plans are subject to change with and without notice. Call (205) 981-8777 for more information.

NMemter of

-It E) Sponsored By: Perdido Records N/'\IR'D ¢ Bama Blues Publishing (BMI) ¢ Flora Bama Music (ASCAP) ¢ Lite Beer
l ‘ - * Flora Bama Lounge * The Night Reef at Perdido Beach Resort ® The Marina Cafe at Zeke’s Landing
= BEER NORTHWEST AIRLINES - OFFICIAL AIRLINE OF FBISF

wwWw americanradiohistorv com
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Country

ARTISTS & MUSIC

CHIPMUNKS TAKING THE COUNTRY

(Continued from page 25)

Chipmunks characters are in the
works—a 13-day excursion called “The
Christmas Tour: Heartbeat” that runs
Nov. 23-Dec. 28 and the 11-date
“Christmas Tour: Strawberry,” which
runs Dec. 4-20. The “Rockin’ Through
The Decades” tour, in conjunction with
the television special, and most of
which took place this past summer, has
four stops left. Bagdasarian says a

e £
Maple Meet. Aaron Tippin visits
backstage with Marla Maples during a
recent trip to New York, where he
attended the Broadway musical *‘The
Will Rogers Follies,” in which Maples is
aleading lady. Later the same evening,
Tippin entertained in nearby New
Jersey as part of “The Hard Way” tour
with Clint Black.

country tour could hit the road by
March next year.

One advantage to working with char-
acter stars is that they can be in sev-
eral places at the same time. In fact,
Kolesky says, “Alvin, Theodore, and
Simon are in Connecticut and Pennsyl-

“vania Nov. 14. I have three Alvins run-

ning all over the country right now and
a Theodore and Simon out and about
somewhere, t00.”

RADIO RESPONDS

On the radio facet, Jack Lameier
Epic/Nashville’s VP of promotion, says
his department is providing album
service and Chipmunk IDs to country
stations.

“There is definitely a Chipmunk phe-
nomena happening out there,” says La-
meier. “ ‘Achy Breaky Heart’ is getting
played during morning and afternoon
drive in a lot of markets.” It debuts as
an album cut on the Hot Country Sin-
gles & Tracks chart at No. 71 this
week.

“We are also experiencing play in
other markets on the Aaron Tippin cut
as well as getting some hits back
through the regional staff for nearly
every other cut on the album.”

“This is all taking off so fast,” says
Bagdasarian, “faster than nearly any
other Chipmunk album, with perhaps
the only exception being my dad’s first
Chipmunk release in 1958, where he
sold 4'/> million records in seven
weeks.”

Radney Foster Brings It Home Alone
Sans Bill Lioyd, Arista Artist Returns To ‘Del Rio’

NASHVILLE—*Del Rio, TX, 1959,”
the title of Radney Foster’s Arista solo
debut album, signifies its direction.

“It goes back to my roots,” says the
former half of Foster & Lloyd, also for-
merly of Del Rio, Texas.

“It’s very much a countrier record
than Foster & Lloyd’s. Those were
kind of ‘Buck Owens meets the Beatles,
Everly Brothers, and Byrds.” This
one’s more Haggard and the Austin
singer/songwriters like Guy Clark and
Waylon, and the things that made me
want to come to country music in the
first place as a kid.”

Lyrically, Foster acknowledges “Del
Rio” also departs from his earlier duo
work.

“There’s more storytelling, which is
one of the things 1 brought to Foster
& Lloyd. The songs are more autobio-
graphical and personal, though part of
that has to do with the nature of a duo,
which lends itself to [songs like] ‘Wake
Up Little Susie’—lighter, funner
songs. Bill |Lloyd] and I tried to write
things of depth, and we accomplished
that in some respects, but even then,
we planted our tongues in our cheeks
on a regular basis.”

After three Foster & Lloyd albums
for RCA, the duo, which scored well
with the college/alternative erowd, am-
icably split two vears ago. Arista/Nash-
ville head Tim DuBois, who once mana-

ged Foster & Lloyd and has known
Foster since he was a camp counselor
for DuBois’ daughter, notes Arista’s
earnest effort to set “Del Rio” apart.

There were positives and negatives
with Foster & Lloyd, quite honestly,”
says DuBois, who secured Foster’s
signing with a handshake in the Blue-
bird Cafe’s kitchen following an acous-
tic showcase.

“There were definite positives in
their press following, but there were a
few negatives with radio, and a few at
retail because of their less-than-ster-
ling sales performance. They were a lit-
tle ahead of their time for the mid-to-
late '80s: edgy, intellectual—not main-
stream country at that point.”

DuBois claims credit for “holding
[Foster’s] feet to the fire and making
him dig deep as a writer. There’s a lot
of country commercialism [in ‘Del
Rio’], and a lot of musical integrity, ob-
viously.”

That the project is off to a good start
is also obvious, as first single “Just Call
Me Lonesome” continues climbing
while DuBois reports that an initial al-
bum shipment of near 100,000 doublect
original expectations.

“Radney’s our only new artist for
1992, DuBois adds, “and he’s his own
best salesperson.” Exploiting this as-
set, Arista has “worked |Foster's] tail
off around the country,” presenting

him at “acoustic luncheon” perform-
ances for radio personnel, and show-
casing him at the Handleman meet.

“I think Nashville’s changed a lot In
the last five years,” Foster concludes.
“Foster & Lloyd would put out a rec-
ord, and people would say, ‘Geez, col-
lege kids are playing and buying this?
We can't play it!" Now it’s, ‘College
kids? Get it out quick!”

FOR THE RECORD

In an Oct. 24 story announcing the
new Country Music Assn. officers
and directors, the following per-
sons were inadvertently left out of
the new-officers category: Fritz
Portner, PPK AG, Zurich, Interna-
tional VP; Hal Durham, Grand Ole
Opry, secretary; Norm Epstein,
KZLA/KLAC, Burbank, Calif., as-
sistant secretary; Wayne Halper,
Liberty Records, treasurer; Joe
Sullivan, Americana Television
Network, Branson, Mo., assistant
treasurer; Covote Calhoun,
WAMZ Louisville, Ky., sergeant at
arms; Luke Lewis, Mercury Nash-
ville, assistant sergeant at arms;
Evelyn Shriver, Shriver Public Re-
lations, historian; Bob Buker,
CMT, assistant historian.

Warner/Elektra/Asylum Music, Inc.
Salutes Jon Ims and Rites of
Passage Music, recipients of
this year’s Robert J.Burton
Award for the most performed
country song of the year,

“She’s In Love With The Boy™

We congratulate our other ASCAP and BMI Award Winners:

“Here We Are” Beth Nielsen Chapman Macy Place Music

“One Of Those Things” Pam Tillis Blood, Sweat & Ink Music

“Down Home” Josh Leo Mopage Music.

e d]
4 d
“\Warner "Liexha "y um
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DANGEROUSLY
BRILLIANT
COLLECTION
OF NEw
COUNTRY GEMS

&

The New Album _
CLOSE TO THE EDGE
In Stores
October 27th

.
The New Single

“IN A WEEK OR TWO”

Going For Adds
November 2nd

+

The New Video
“IN A WEEK OR TWO”
Airing Nationally
October 26th

Management
Ted Hacker
International Artist Management

ARISTA

© 1992 Arista Records, Inc..
a Bertelsmann Music Group Company
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SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
AWEEK. SONGS RANKED BY GROSS IMPRESSIONS, COMPUTED BY CROSS-
REFERENCING EXACT TIMES OF AIRPLAY WITH ARBITRON LISTENER DATA.

Bilboard. HOT COUNTRY

&TRAGKS

OR EK ENDING OCT. 31, 1992
5 5
x x| @ .-~ x ~ | @ e
= H;ﬂ 2 H;ﬂ 23| 2| TiTLE ARTIST 2y % B1z3| €% Tme ARTIST
= ) ~ | 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL == 2| | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
RUNNIN’ BEHIND & TRACY LAWRENCE
* % % NO. 1 x x % 40 | 37 3% 20| ['STROUD (E.HILLM.D.SANDERS) ATLANTIC ALBUM CUT
@ 1 2 12 NO ONE ELSE ON EARTH 2 weeks at No, 1 & WYNONNA
T.BROWN (S.LORBER,S.HARRIS,J.COLUCCI) (C) (V) CURB 54449/MCA 4l 35 27 18 COULD'VE BEEN ME @ BILLY RAY CYRUS
J.SCAIFE.J.COTTON (R.NIELSEN,M.POWELL) () (D) (V) MERCURY 866 998
SEMINOLE WIND & JOHN ANDERSON
@ 3 6 12| PSTROUD.J.ANDERSON (J ANDERSON) (V) BNA 62312 Y3 41 11 20 E\GNOULDI‘fJPl:AVE IT A)NY OTHER WAY & AARON TIPPIN
(D| 4 | 8 [ 12 | THE GREATEST MAN | NEVER KNEW REBA MCENTIRE e s
T.BROWN,R.MCENTIRE (R.LEIGH.L.MARTINE,JR.) (V) MCA 54441 50 62 3 WHER'M | GONNA LIVE? & BILLY RAY CYRUS
i . : 12 | IF I DIDN'T HAVE YOU © RANDY TRAVIS J.SCAIFE,J.COTTON (B.R CYRUS,C.CYRUS) (V) MERCURY 864 502
K.LEHNING (S.EWING,M.D.BARNES) (V) WARNER BROS. 18792 24 40 3] 20 YOU AND FOREVER AND ME & LITTLE TEXAS
. p : 13 | CAFE ON THE CORNER * SAWYER BROWN 1.STROUD, C.DINAPOLI,D.GRAU (P.HOWELL,S HARRIS) (V) WARNER BROS 18867
R.SCRUGGS.M.MILLER (M.MCANALLY) CURB ALBUM CUT 51 53 5 ANYWHERE BUT HERE & SAMMY KERSHAW
@ 9 13 12 | LETTING GO * SUZY BOGGUSS B.CANNON,N.WILSON (B.CANNON,J.S SHERRILL.B.DIPIERC) (V) MERCURY 864 316
J.BOWEN.S.BOGGUSS (D.CRIDER.M.ROLLINGS) (v) LIBERTY 57801 4% | w 3 15 | WHATCHA GONNA DO WITH A COWBOY CHRIS LEDOUX
@ 10 10 10 LORD HAVE MERCY ON THE WORKING MAN & TRAVIS TRITT A.REYNOLDS,J.CRUTCHFIELD (G.BROOKS,M.D SANDERS) (V) LIBERTY 57885
G.BROWN (KOSTAS) (V) WARNER BROS. 18779 52 55 5 LOVE WITHOUT MERCY @ LEE ROY PARNELL
5 18 9 WATCH ME ¢ LORRIE MORGAN 5.HENDRICKS,B.BECKETT (D.PFRIMMER M.REID) (V) ARISTA 1-2462
R.LANDIS (T.SHAPIRO,G.BURR) (v) BNA 62333 54 57 5 LIFE'S A DANCE  JOHN MICHAEL MONTGOMERY
@ 12 1a 11 | SHAKE THE SUGAR TREE & PAM TILLIS D.JOHNSON (A SHAMBLUIN,S SESKIN} ATLANTIC ALBUM CUT
P.WORLEY,E.SEAY (C HARTFORD) (V) ARISTA 1-2454 WHAT WERE YOU THINKIN' LITTLE TEXAS
13 17 20 BUBBA SHOT THE JUKE BOX MARK CHESNUTT o 58 4 J.STROUD,C.DINAPOLI,D GRAU (C.DINAPOLLP.HOWELL,D.O'BRIEN.B SEALS) (V) WARNER BROS. 18741
M.WRIGHT (D LINDE} (V) MCA 54471
WHAT KIND OF LOVE RODNEY CROWELL
@ 16 2 6 I'M IN A HURRY (AND DON'T KNOW WHY) & ALABAMA 30 4 4 19 L.KLEIN (R.CROWELL.W.JENNINGS.R.ORBISCN) (CY (V) COLUMBIA 74360
J.LEO,L.M.LEE ALABAMA (R.MURRAH,R.VANWARMER) (V) RCA 62236 WHO NEEDS IT * CLINTON GREGORY
12 14 12 3 WE SHALL BE FREE GARTH BROOKS @ 53 o4 6 R.PENNINGTON (B.MASON,J. MEHAFFEY) (V) STEP ONE 442
A.REYNOLDS (S.DAVIS,G BROOKS) (V) LIBERTY 67994
5 WILD MAN & RICKY VAN SHELTON
@ 19 19 10 IF THERE HADN'T BEEN YOU # BILLY DEAN @ 1 - 2 S.BUCKINGHAM (S.LONGACRE R GILES) (V) COLUMBIA 74731
C.HOWARD, T.SHAPIRO (T.SHAPIRO,R. HELLARD) (V) SBK 57884/LIBERTY THAT'S ME S
18 | 21 10 g\clgol;l( J\-AHCELNEADNcéyK)THE MOON IS CRYIN' * M/-\(S)KM&O;%L% 848 11| G WORLEY,E.SEAY (T.HASELDEN.5 ALAN) (V) RCA 62291
51 5 | 5 | 16 | GOING OUT OF MY MIND ® MCBRIDE & THE RIDE IR S
S.GIBSON,T.BROWN (KOSTAS, T.MCBRIDE) (V) MCA 54413 IADON'YT NEED YbUR ORI i il
16 7 4 18 é%?éigf\g%mem% — CONFEDE?&I&E?J%&?&? @ % | 6 3 EAGORDYO,JRT.-’(“BAEYATE(S),(I;.;YCUS,K‘K.PH[LL)PS) — (V)EMCA 545470
L.A. T M NNIE MILSAP
17 11 3 14 mﬂgg_hgﬁs (M.REID,A.SHAMBLIN) * (((:))O(\%)LI!PNCBAAAYQE 36 45 45 8 R.MILSAP,R.GALBRAITH.T.COLLINS (S.LONGACRE, L. WILSON) (V) RCA 62332
NEXT THING SMOKIN’ JOE DIFFIE 57 | 48 | 28 | 13 | HEY MISTER (I NEED THIS JOB) @ SHENANDOAH
18 | 17 | 16 | 12 | g uONTGOMERY S SLATE (.DIFFIED MORRISON,J.SLATE) (V) EPIC 74415 R.BYRNEK.STEGALL (K.CHATER R ARMAND) {v) RCA 62290
| CROSS MY HEART & GEORGE STRAIT o SUSPICIOUS MINDS DWIGHT YOAKAM
1 351 5 | 7 BROWNG.STRAIT (S DORFF,E KA (V) MCA 54478 n 2| PAnDeRson neAED ERICIATEUMICT
A STREET MAN NAMED DESIRE & PIRATES OF THE MISSISSIPPI
21 23 12 é?.?.fgﬁﬁ'}'asﬁ"fa (I;%‘S%SRQG%EMS) ¢ R(é)?\l\)‘ AE;S';AO 151}:—:4% 6l 61 4 J.BOWEN,R.ALVES (B.MCCORVEY,R.ALVES,G.HARRISON) (V) LIBERTY 57995
) SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS
@ 22 | 2 8 y&m;’;’ﬁ&%ﬁﬂggﬂ}gﬁ * MAR(TV\)( SCTAUJ}‘@I 62 | 69 3| RREVNOLDS (< BLAZY,G BROOKS) LIBERTY ALBUM CUT
@ 2 36 6 TWO SPARROWS IN A HURRICANE @® TANYA TUCKER 63 66 4 WELCOME TO THE CLUB ¢ TIM MCGRAW
J.CRUTCHFIELD (M.A.SPRINGER) LIBERTY ALBUM CUT J.STROUD,B.GALLIMORE (S .SESKIN.A PESSIS) CURB PROMO SINGLE
@ 23 29 6 LONESOME STANDARD TIME & KATHY MATTEA 62 58 51 15 WEAR MY RING AROUND YOUR NECK & RICKY VAN SHELTON
B.MAHER (J.RUSHING,L.CORDLE) (V) MERCURY 868 343 S BUCKINGHAM (B.CARROLL,R.MOODY) (V) COLUMBIA 74418
WRONG SIDE OF MEMPHIS & TRISHA YEARWOOD
248 7 13 | 5 FUNDIS (M.BERG,G.HARRISON) (V) MCA 54414 * * * HOT SHOT DEBUT * » %
LOVE'S GOT A HOLD ON YOU ALAN JACKSON (63)| NEW | | STANDING ON THE PROMISES LIONEL CARTWRIGHT
5| 20 | 1|15 | g HenDRICKS.S.STEGALL (KSTEGALL C.CHAMBERLAIN) (V) ARISTA 1-2447 . > B.BECKETT (L.CARTWRIGHT A.SHAMBLIN) (V) MCA 54514
LOST AND FOUND @ BROOKS & DUNN HE WOULD BE SIXTEEN & MICHELLE WRIGHT
31 40 ! 5 HENDRICKS,D COOK (D COOK, K.BROOKS) (V) ARISTA 1-2460 NEW ) ! S BOGARD ,R.GILES (J.COLUCCI,C.BLACK.A.ROBERTS) (V) ARISTA 12480
@ 30 M 6 BURN ONE DOWN CLINT BLACK 68 73 3 CAN | COME ON HOME TO YOU & THE BELLAMY BROTHERS
J.STROUD,C.BLACK (C BLACK,H.NICHOLAS F.MILLER) (V) RCA 62337 H.BELLAMY,D.BELLAMY (D.BELLAMY) BELLAMY BROTHERS ALBUM CUT/INTERSOUND
.‘33 THAT'S GOOD & TIM MENSY
SHE'S GOT THE RH‘:T*HI\‘: (pAr%vYEcﬁ ﬁ-llEC ;T.{J%slr PLAYHxx & ALAN JACKSON NEWD | 1 | stous imemsrrmsraoe ) GANT 18742
g2 | — | 2 | SHE'S GOT THE RHYTHN A Al 67 | & | 64 | 15 | ONETIME AROUND MICHELLE WRIGHT
$.BOGARD ,R.GILES (C.HARTFORD,D.PFRIMMER) (V) ARISTA 1-2444
(29)| 3¢ | 33 | 6 | SURELOVE ¢ HAL KETCHUM LITTLE TEARS * JOY WHITE
:'.FE)E;NOLDOS,J“;l?OOéq:‘YT(-FE)K;TS();UM,G.BURR) CTRITTITN THWJ)S:ZRETF??E 13 - 2 B CHANCEY,P.WORLEY (M HENDERSON.M.IRWIN) (V) COLUMBIA 74412
TO U el ARPENTER W | ,
30 2 2 8 J.JENNINGS,M.C CARPENTER (M.C CARPENTER.D SCHLITZ) (V) COLUMBIA 74485 69 57 48 10 I!(EELJENF;'I'?ANR‘Q}Iiﬁ[I;/‘\(CIO’tF TR AT 0 C'Ommﬁ 545'{8
WHEN SHE CRIES & RESTLESS HEART ’
@ 3 I 8 | ) LFO.RESTLESS IHEART (M.BEESON,S LENARE) (V) RCA 62334 70 [ 65 | 70 3 EQE}LngyHIRXPU KNOW STACY DI;:VA)'C\IOE:UAM'\BAMP?‘E‘LQE
DON'T L UR LOVE START SLIPPIN' AWAY @ VINCE GILL
@D| s | s | 3 | DO T Ot (V) MCA 54489 (TD)| NEWD | 1 | ACHY BREAKY HEART ALVIN & THE CHIPMUNKS
3 BOYLAN.J.KARMAN, R BAGDASARIAN (D.VON TRESS) SONY KIDS 74776/EPIC
33 | 32 | 25 | 18 | !STILL BELIEVE IN YOU ® VINCE GILL
T.BROWN {V GILL, |.B JARVIS) (V) MCA 54406 72 70 | 74 19 TOO MUCH & PIRATES OF THE MISSISSIPPI
- % : CRASH COURSE IN THE BLUES * STEVE WARINER J.BOWEN,R.ALVES (G.CLARK,L.R PARNELL) LIBERTY ALBUM CUT
S.HENDRICKS, T.DUBOIS (S WARINER,J JARVIS.D.COOK) (V) ARISTA 1-2461 @ NEW ) 1 SOMEBODY'S IN LOVE & LISA STEWART
. WARNING LABELS * DOUG STONE R.LANDIS (S.BOGARD,M.CLARK) (V) BNA 62311
5| 8 | 2 T | 5 i0nNSON (KWILLIAVS.0 TURMAN) ) EPIC 72399 712 | &7 | & | 11 | HELP, 'M WHITE AND | CAN'T GET DOWN @ THE GEEZINSLAWS
% | 2% 5 17 NOWHERE BOUND * DIAMOND RIO R.BALL,R PENNINGTON (R.BALL,C.GREGORY) (C) (V) STEP ONE 442
M.POWELL,T.DUBOIS (M.POWELL.J.MEDDERS) (V) ARISTA 1-2441 75 69 7 17 ME AND MY BABY PAUL OVERSTREET
37 | 2 9 17 | SO MUCH LIKE MY DAD GEORGE STRAIT 8.BANNISTER,P.OVERSTREET (P.OVERSTREET.P.DAVIS) (V) RCA 62254
J.BOWEN,G.STRAIT (C.MOMAN,B.EMMONS) (V) MCA 54439
46 50 4 SOMEBODY PAINTS THE WALL TRACY LAWRENCE O Records moving up the chart with airplay gains this week, ® Videochp avatlability. Catalog number is for cassette single, or vinyl if cassette
J.STROUD (E.KAHANEK.N.LARKIN,T.5M1TH.C. BROWDER) ATEANTICIACBUMICU} 1s unavailable. (C) Cassette single availabthity. (D) CD single availabihity. (M) Cassette maxi-single availabihty. (T) Vinyl maxi-single availability.
39 36 30 20 WE TELL OURSELVES & CLINT BLACK (V) Vinyl single availability. (X) CD maxi-single availability. © 1992, Billboard/BPI Communications.
J.STROUD,C.BLACK (C BLACK.H NICHOLAS) (V) RCA 62194
1 1 1 4 BOOT SCOOTIN' BOOGIE ® BROOKS & DUNN 13 BACKROADS RICKY VAN SHELTON
S.HENDRICKS,D.COOK.B. TANKERSLEY (R DUNN) ARISTA S.BUCKINGHAM (C.MAJORS) COLUMBIA
) 2 2 5 WHAT KIND OF FOOL DO YOU THINK | AM LEE ROY PARNELL 15 10 7 3 é:grgylAC"}‘(sL‘?[\)ISBSO O] STEVE WATRNSETR
S HENDRICKS,B.BECKETT (A CARMICHAEL.G GRIFFIN) ARISTA ! RICKS, S (8. R. ISTA
I'LL THINK OF SOMETHING € MARK CHESNUTT 16 22 18 16 EVERY SECOND COLLIN RAYE
8 — | 1 M.WRIGHT (J.FOSTER,B RICE) MCA J.FULLER,J.HOBBS (W.PERRYG.SMITH) EPIC
4 3 5 3 IF YOUR HEART AIN'T BUSY TONIGHT TANYA TUCKER 17 14 8 7 THE RIVER GARTH BROOKS
J.CRUTCHFIELD (T SHAPIRO,C.WATERS) LIBERTY A.REYNOLDS (V.SHAW,G BROOKS) LIBERTY
| FEEL LUCKY © MARY-CHAPIN CARPENTER NEON MOON BROOKS & DUNN
9 4 3 3 JJENNINGS,M.C CARPENTER (M.C.CARPENTER,D.SCHLITZ) COLUMBIA 18 18 16 7 S.HENDRICKS,D.COOK {R.DUNN) ARISTA
PAST THE POINT OF RESCUE & HAL KETCHUM
6 6 4 11 fg&YFE?&?TKTENH(EDAV%L TRESS) ¢ BiLLY RAXACFY&UR% 19 | 15 | 19 | 18 | «RevnOLDS,) ROONEY (M HANLY; T CURB
STRAIGHT TEQUILA NIGHT JOHN ANDERSON
U 5 6 b ITEQ(%VL“(‘EA%\II(?ETEE,A.GOLD) WVNOCNJ\,‘JQ 20 1920 )% ;SATROUD.J.ANDERSON {K.ROBBINS,D.HUPP) o — TgEA
TAKE A LITTLE TRIP ALABAMA CRED GROUND MCBRIDE & THE R
s 18 1= 12 | e hiieann nmoasuumo || e R
0 LA R R vt PPN SO IS | [ e st T e
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Coupon Promo Heats Up
Sampler Offered With Food Purchases

| COUNTRY

2 8.8 0.6 6.8.6.8 8¢

by Lynn Shults

I MAKE IT TWO WEEKS IN a row for Wynonna Judd. Her “No One Else
On Earth” remains atop Hot Country Singles & Tracks. Co-written by
Stewart Harris, Sam Lorber, and Jill Colucci, the song was born in 1988,
The original concept began with Colucei. She says, “I originally got inspired
when 1 first heard this female artist with acoustic guitars named Melissa
Etheridge. It was such a breath of fresh air to me to hear something that
organic on pop radio. I was so inspired by that. When Stewart, Sam, and I
went to write ‘No One Else On Earth,” I was hearing it very acoustic-guitar-
oriented. We got the groove going and started working on the song.” Colucei
usually sings on her own demos, however this time she had to fly back to L.A.,
leaving Harris and Lorber in charge of recording the demo. Of this she says,
“I was thinking acoustic guitar. I'm in L.A. when I get the tape and, man,
there were horns. It wasn’t exactly how I heard [the song] in my head. It was
different. But it was fantastic. It was very soulful, just rockin’.” Because of
the way the demo was cut, she thought any chance of the song being recorded
by a country artist was simply out of the question. It was pitched to a select
group of artists, and Harris recorded the song with BJ. Thomas. But the
track was cut from Thomas’ album. Then one day, while in EMI Publishing’s
Nashville office, the song-pluggers were getting songs together to pitch Judd’s
producer, Tony Brown. She was asked if she had a song, and Colucci said
“No One Else On Earth.” The song was then put on a tape and sent to Brown.
Says Colucei, “[Brown] just loved it, and the rest is history.”

THE MOST ACTIVE TRACK on the singles chart for the second consecutive
week is “She’s Got The Rhythm (I've Got The Blues)” (42-28), by Alan Jack-
son, followed by “I Cross My Heart” (24-19), by George Strait; “Don’t Let
Our Love Start Slippin’ Away” (43-32), by Vince Gill; “Watch Me” (15-8), by
Lorrie Morgan; “Wher'm I Gonna Live” (50-43), by Billy Ray Cyrus; “Sure
Love” (34-29), by Hal Ketchum; “Lost & Found” (31-26), by Brooks & Dunn;
“Burn One Down” (30-27), by Clint Black; “Wild Man” (71-52), by Ricky Van
I Shelton; and “Two Sparrows In A Hurricane” (25-22), by Tanya Tucker.

SALES OF COUNTRY albums fell off the torrid pace of the past three
weeks. However, increases in sales were generated by “A Lot About Livin’
(And A Little About Love)” (24-10), by Alan Jackson; “Can’t Run From Your-
self” (31-22), by Tanya Tucker; “Watch Me” (55-24), by Lorrie Morgan; “Chip-
munks In Low Places” (42-33), by Alvin & the Chipmunks; and “Voices In
The Wind” (49-39), by Suzy Bogguss.

MOVIES USING COUNTRY artists now have a new standard to live up
to. George Strait’s screen debut in “Pure Country” is very strong. Credit must
be given to the film's producer and director, Jerry Weintraub and Chris-
topher Cain, for their efforts in developing a script that takes advantage of
Strait’s natural talents. The film is warm, with a nice gentle pace. The casting
is excellent. Lesley Ann Warren captures the role of a caring, yet greedy,
manager in an impressive and familiar way. Most of those in attendance at
the Nashville premiere agreed the film’s magic is generated by the ease with
which Strait and co-star Isabel Glasser interact. Not since Kenny Rogers’
emergence as “The Gambler” has a recording star been placed in as friendly
a film environment. Once again, the world of country music shines.

NASHVILLE—Hot country music is
now available in the frozen-food sec-
tion, thanks to a joint promotion of the
Country Music Assn. and the Con Agra
Food Corp., maker of the Banquet line
of frozen dinners.

Under the promotion, which is ex-
pected to continue through next
spring, Con Agra/Banquet is offering a
free 11-cut album in return for six
proof-of-purchase coupons.

The coupons will appear on approxi-
mately 40 million packages. In early
November, an advertisement heralding
the promotion will run in Sunday sup-
plements that have a total circulation
of 50 million.

Joe Aniello, CMA’s marketing direc-
tor, says all the major country labels
were invited to participate. “Each label
submitted a couple of choices,” he ex-
plains, “and Con Agra picked the ones
they wanted to get the right balance
between males and females, ballads

and up-tempo, ete.”

Called “Country Music’s Rising
Stars,” the cassette features these art-
ists and songs: Michelle Wright, “Take
It Like A Man” (Arista); Tim Mensy,
“This OI' Heart” (Giant); Martina
McBride, “That’s Me” (RCA); Cleve
Francis, “You Do My Heart Good”
(Liberty); Neal McCoy, “Mountains On
The Moon” (Atlantic); Ronna Reeves,
“The More I Learn” (Mercury); the
Remingtons, “Eternally Blue” (BNA);
Tracy Bird, “Back In The Swing Of
Things” (MCA); Little Texas, “Down
In The Valley” (Warner Bros.); Mike
Reid, “I Can’t Make You Love Me”
(Columbia); Darryl & Don Ellis, “I
Knew You'd Come Around” (Epic).

Aniello says publishers/writers will
be paid the full mechanical rate on the
first 250,000 albums and three-fourths
rate on the rest.

The cassettes are manufactured by
NTC, Nashville. EDWARD MORRIS

NASHVILLE SCENE

(Continued from page 25)

Goodhouse Family, and the Ameri-
cus Brass Band.

MARK YOUR CALENDAR: Up-
coming guest speakers for the Nash-
ville office of the Songwriters Guild of
America are songwriter Mark Irwin
(“Here In The Real World”), 7 p.m.
Wednesday (28), free to members, $2
for nonmembers; producer Keith
Thomas, 7 p.m. Nov. 4, free to mem-
bers, $2 for nonmembers; Asylum
Records A&R chief John Condon, 7
p.m. Nov. 9 (song critiques), free to
members; financial planners John
Russell and Joseph Marabeti, 6 p.m.
Nov. 16, free to all; RCA Records
A&R rep Josh Leo, 7 p.m. Dec. 7
(song critiques), free to members ...
Conway Twitty, George Jones, Vince
Gill, and Vern Gosdin will do a benefit
concert for the 100 Plus Club and
Christmas For Kids, Nov. 5 at the
Grand Ole Opry House. Tickets are
available through Ticketmaster. The
100 Plus Club provides services to the
families of policemen and firemen
killed in the line of duty. Christmas
For Kids gives money to underprivi-

leged children for a “Christmas shop-
ping spree.”

Kathy Mattea and Mark Chesnutt
will present a free concert at Nash-
ville’s Riverfront Park at 4 p.m. Nov.
8, as the finale to a fund-raising walk
for AIDS prevention. The 5-kilometer
walk begins in the park at noon, pro-
ceeds through Music Row, and then re-
turns to the starting point. Jo Walker
Meador, former executive director of
the Country Music Assn., is honorary
chairperson of the event. Additional in-
formation is available from Nashville
CARES at 615-385-1510 ... Brenda
Lee and Pinkard & Bowden will sing
at a $75-a-plate dinner at Loews Van-
derbilt Plaza Nov. 11, to raise funds for
Nashville’s Jewish Community Center,
The banquet is part of the JCC’s 90th-
anniversary celebration, during which
the organization aims to raise $1 mil-
lion for scholarship assistance for its
various educational and social services.

The Dollywood theme park in Pigeon
Forge, Tenn., bows its third annual
“Smoky Mountain Christmas” specta-
cle Nov. 13. It will continue through
Jan. 3.

CMT Push For
Black, Chesnutt

NASHVILLE—Country Music
Television will conduct promotions
involving Clint Black and Mark
Chesnutt over the next several
weeks.

The Black effort—jointly spon-
sored with RCA Records and Tar-
get Stores—runs Oct. 26-Nov. 20.
Called the “Lost Hat” contest, it is
inspired by Black’s current “no
hat” look. Viewers of CMT are
asked to locate the cowboy hat su-
perimposed on four of Black’s mu-
sic videos and then submit the
names of the videos involved and
the locations within the videos
where the hat is spotted.

CMT will air a series of 60-sec-
ond spots during the promotion,
and the 498 Target outlets will dis-
play signs about the promotion as
well as announce it on the in-house
video network.

The grand prize is an all-ex-
penses-paid seven-day trip for two
to a Black concert in Europe. Other
winners will be given “The Hard
Way” T-shirts (named for Black’s
current RCA album), autographed
CDs, and CMT caps.

All entries are due by Nov. 23,
and Black will call the grand-prize
winner Dec. 1 to announce the re-
sults.

The Chesnutt promo—*“CMT’s
Jukebox Jam”—is a sweepstakes
co-sponsored with the Amusement
& Music Operators Assn., Nov. 2-
Dec. 3. To spotlight it, CMT will run
four 30-second spots a day. Addi-
tionally, there will be easelback dis-
play boards and tear-off informa-
tion sheets at approximately 15,000
Jjukebox locations. Each jukebox in-
volved in the promotion will also
carry six special title strips that
highlight Chesnutt and other MCA
artists and CMT.

First prize in the drawing is a CD
jukebox programmed with 100
MCA singles, which Chesnutt will
help deliver personally. He will also
notify the top prize winner with a
call Dec. 5.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist

BMI}

71 ACHY BREAKY HEART (Milihouse, BMI/Songs Of 64 HE WOULD BE SIXTEEN (EMI April, ASCAP/Heartland
PolyGram, BMI) Express, ASCAP/Five Bar-B. ASCAP/Sony Cross Keys.

45 ANYWHERE BUT HERE (Pri, ASCAP/Buddy Cannon, ASCAP/My Lady, ASCAP/Walmik, ASCAP)
ASCAP/Littte Big Town, BMI/Amencan Made, BMi/Brand 57 HEY MISTER (I NEED THIS JOB) (Careers-BMG, BML/
New Town, BMI/0ld Wolf, BMI/Music Corp Of America, Padre Hotel. BM/Wiliesden, BMI) HL
BMI) WBM/HL 19 | CROSS MY HEART (Warner-Elektra-Asylum, BMI/

70 BABY DON'T YOU KNOW {Jamie 0'Hara, ASCAP} Dorff, BMI/Zena, ASCAP) WBM

10 BUBBA SHOT THE JUKE BOX (EM! Blackwood, BMI/ 55 | DON'T NEED YOUR ROCKIN' CHAIR (16 Stars, BMI/
Linde Manor, BMI/Right Key, BMI} WBM Warner, SESAC/Noreale, SESAC/Dyinda Jam, SESAC/

27 BURN ONE DOWN (Howlin' Hits, ASCAP) CPP Texas Wedge, ASCAP)

5 CAFE ON THE CORNER (Beginner, ASCAP} WBM 4 IF | DIDN'T HAVE YOU (Acuft-Rose. BMI/Irving, BMI/

65 CAN|COME ON HOME TO YOU (David Bellamy, ASCAP) Hardscratch, BMI) CPP

41 COULD'VE BEEN ME (Englishtown, BMI/Warner- 13 IF THERE HADN'T BEEN YOU (Edge O' Woods. ASCAP/
Tamerlane, BMI) WBM Kinetic Diamond, ASCAP/Moline Valley, ASCAP/Careers

34 CRASH COURSE IN THE BLUES {Steve Wariner, BMI/ BMG, BMI) HL/CPP
Irving, BMI/Sony Tree, BMi/Inspector Barlow. ASCAP) 11 M IN A HURRY (AND DON'T KNOW WHY) (Murrah.
HL/CPP/CLM BMI/VanWarmer, ASCAP)

32 DON'T LET OUR LOVE START SLIPPIN AWAY (Benefit. 17 IN THIS LIFE (Almo, ASCAP/Brio Blues, ASCAP/Hayes
BMI/Foreshadow, BMI/Uncle Pete, BMI) Street, ASCAP/Allen Shumbhin, ASCAP) CPP

14 EVEN THE MAN IN THE MOON IS CRYIN' (BMG, ASCAP/ 33 | STILL BELIEVE IN YOU (Benefit, BMI/Inspector
Judy Judy Judy, ASCAP/Sony Tree, BMI) HL Barlow. ASCAP/Bug. ASCAP) WEBM

15 GOING OUT OF MY MIND (Songs 0f PolyGram, BMI/ 54 | WAS BORN WITH A BROKEN HEART (Careers-BMG,
Seven Angels, BMI/Songs Of McBrde, BMI) HL BMI/EMI Apnil. ASCAP)

3 THE GREATEST MAN | NEVER KNEW (EMI Apni, ASCAP/ 42 | WOULDN'T HAVE IT ANY OTHER WAY (Acuff-Rose,

Lion Hearted, ASCAP/Layng Martine, Jr., BMI) HL BMI/Telly Larc, ASCAP/Groove Palace, ASCAP) CPP

74 HELP, I'M WHITE AND | CAN'T GET DOWN (Almarie, 16 JESUS AND MAMA (Tom Collins, BMI CPP

20 JUST CALL ME LONESOME {St. Julien, ASCAP/
Polygram, ASCAP/Poor House Hollow, ASCAP) HL

69 KEEP ON WALKIN' (Almo, ASCAP/Brio Blues, ASCAP/
Mcbroom, BMI) CPP

56 L.A TO THE MOON (W.B M, SESAC/Long Acre, SESAC/
Zomba, ASCAP) WBM

6 LETTING GO {Warner-Tamerlane, BMi/Zesty Zacki's,

BMI) WBM

48 LIFE'S A DANCE (Hayes Street, ASCAP/Almo, ASCAP/
Love This Town, ASCAP) WBM/CPP

68 LITTLE TEARS {Colgems-EMI, ASCAP/EMI Apnl, ASCAP)

23 LONESOME STANDARD TIME (EMI April, ASCAP/The
01d Professor's Music, ASCAP/BMG Songs. ASCAP/
Mighty Chord, ASCAP) WBM/HL

7 LORD HAVE MERCY ON THE WORKING MAN (Songs Of

PolyGram, BMI) HL

26 LOST AND FOUND (Sony Cross Keys, ASCAP) HL

25 LOVE'S GOT A HOLD DN YOU (Warner-Tamerlane, BMI/
Just Cuts, BMI/Patte Hurt, BMI) WBM

47 LOVE WITHOUT MERCY (Polygram, ASCAP/Ladge Hall,
ASCAP/BMG, ASCAP) HL

75 ME AND MY BABY (Scarlet Moon, BMI/Paul And
Jonathan Songs, BMI) CLM

18 NEXT THING SMOKIN' (Forrest Hills, BMI/Sengwniters

Ink, BMI/0ut Of Slate, BMi/Texas Wedge, ASCAP/Pitch

'N" Run, ASCAP) CPP

NO ONE ELSE ON EARTH (Sony Tree. BMI/Edisto Sound,

BMI/Sony Cross Keys, ASCAP/EMI Golden Torch,

ASCAP/Heart Street, ASCAP) HL/CPP

30 NOT TOO MUCH TO ASK (EMI Apnl, ASCAP/Getarealjob,
ASCAP/Oon Schiitz, ASCAP/Almo, ASCAP) HL/CPP

36 NOWHERE BOUND (Resaca Beach, BMI/Warner-

=

Tamerlane, BMI/Julie Medders. BMI/Designee, BMI)
2

e

NOW THAT'S COUNTRY (Songs Of PolyGram, BMI/
Tubb’s Bus, BMI) HL
67 ONETIME AROUND (Sony Tree, BMI/Zomba, ASCAP) HL
40 RUNNIN BEHIND (New Haven, BMI/MCA, ASCAP) HL
2 SEMINOLE WIND (Alma, ASCAP/Holmes Creek, ASCAP)
cpp

9 SHAKE THE SUGAR TREE (Seny Tree, BMI) HL

28 SHE'S GOT THE RHYTHM (AND | GOT THE BLUES)
(Mattie Ruth, ASCAP/Seventh Son, ASCAP/Sometimes
You Win, ASCAP/AIl Nations, ASCAP)

38 SOMEBODY PAINTS THE WALL (Lust-4-Fun, ASCAP/
Zomba, ASCAP/Joyna, ASCAP/Noted, ASCAP)

73 SOMEBODY'S IN LOVE (WB, ASCAP/Rancho Bogardo,
ASCAP/Warner-Tamerlane, BMI/Flying Outchman, BMI)

60 SOMEWHERE OTHER THAN THE NIGHT (Sophie’s
Choice, BMI/Major Bob, ASCAP/No Fences, ASCAP)

37 SO MUCH LIKE MY DAD (Rightsong, BMI/Chips Moman,
BMI/Attadoo, BMI) HL

63 STANDING ON THE PROMISES (Warner-Tamerlane,
BMI/Long Run, BMI/Alma, ASCAP/Hayes Street, ASCAP/
Allen Shumblin, ASCAP)

59 A STREET MAN NAMED DESIRE (Great Cumberiand,
BMI/Fiawfactor, BMI/Longitude, BMI/August Wind, BMI)

29 SURE LOVE (Foreshadow, BMI/Sengs 0f PolyGram
BMI/MCA, ASCAP/Gary Burr, ASCAP) CLM/HL

58 SUSPICIOUS MINDS (Screen Gems-EMI, BMI)

66 THAT'S GOOD (Sony Cross Keys, ASCAP/Miss Dot
ASCAP/Millhouse, BMI

53 THAT'S ME (Millhouse, BMI/Shedhouse, ASCAP) HL

72 TOO MUCH (EMI Apnit, ASCAP) HL

22 TWO SPARROWS IN A HURRICANE (Murrah, BMI)

35 WARNING LABELS (Sony Cross Keys, ASCAP/Sony Tree,

BMI) HL

WATCH ME (Great Cumberland, BMI/Diamond Struck,

BMI/In The Air, BMI/MCA, ASCAP/Gary Burr, ASCAP)

HL/CPP

62 WEAR MY RING AROUND YOUR NECK (Loltipop. BMI)
cpp

«

61 WELCOME TD THE CLUB (Love This Town, ASCAP/
Endless Frogs, ASCAP)

12 WE SHALL BE FREE (EMI Blackwood, BMI/Beartooth,
BMI/Major Bob, ASCAP/No Fences. ASCAP) WBM/CPP

39 WE TELL OURSELVES (ASCAP) CPP

46 WHATCHA GONNA DD WITH A COWBOY (Major Bob.
ASCAP/Mid-Summer, ASCAP) CPP

50 WHAT KIND OF LOVE (Sony Cross Keys, ASCAP/Blue
Sky Rider, BMI/Orbisongs, BMI) HL

43 WHAT WERE YOU THINKIN' (Square West, ASCAP/
Howlin' Hits, ASCAP)

31 WHEN SHE CRIES (EMI April, ASCAP/Son Mare, BMI)
WBM

43 WHER'M | GONNA LIVE? (P, BMI/Sly Dog, BMI/Pr,
ASCAP/Music Express., ASCAP)

51 WHO NEEDS IT (Movteville, BMI/Careers-BMG, BMY/
Monk Family, BM!) HL

52 WILD MAN (WB, ASCAP/Long Acre. SESAC/Great
Cumberland, BMI/Diamond Struck, BMI/Patenrick, BMI)

24 WRONG SIDE OF MEMPHIS (Warner-Tamerlane, BMI/
Patrick Joseph, BMI) WBM

44 YOU AND FOREVER AND ME (Square West, ASCAP/
Howlin' Hits, ASCAP/Sony Tree, BMI/Edisto Sound, BMI)
CPP/HL
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by John Lannert

RUIZ GETS USED TO KINGLY ATTENTION: What
a difference a year makes. In 1991, Rey Ruiz was in the
Dominican Republic performing with the Havana cabaret
troupe Tropicana Show when he decided to seek political
asylum from his native Cuba. Now the handsome singer
is a Sony Tropical artist attracting major radio and press
notice as his hook-laden leadoff single “No Me Acostum-
bro” scoots up the Hot Latin Tracks chart.

Moreover, Ruiz also is copping heated applause for his
riveting live performances, as witnessed during his kinetic
40-minute showcase Oct. 15 at Miami's Club Mystique.
Though fronting a band he was not familiar with, Ruiz—
who possesses a magnificently muscular light baritone—
comfortably cruised through several appetizing salsa
tracks from his eponymous debut album.

Ruiz, 26, checks off label mate Gilberto Santa Rosa and
RMM'’s Oscar I)'Leo6n as his primary stylistic influences,
while erediting Sony A&R manager Jorge Luis Piloto for
helping him shape his vocal personality in the studio.

To huild his salsero proiile, Ruiz wisely relocated from
Miami to San Juan in July. Ruiz, who now will begin per-
forming dates around the island, notes his first Puerto Rico
show was well received. “I couldn’t believe the wurm re-
sponse,” he recalls. “The audience congratulated me and
made me feel great. It was super.”

CHILE CON SALSA: RMM’s Celia Cruz and Tito
Puente are booked to top the bill at the inaugural “Primer

Festival De Salsa En Lationamérica” Saturday (31) at the
Estadio Atlético Del Estadio Nacional in Santiago, Chile.
The seven-hour musical happening—co-promoted by Pro-
din Interamericana, Prodise, and Ralph Mercado—also
features dance contests, a fashion show, and artist exhibits.

The event, in effect, will duplicate Mercado’s New York
salsa lests, with a musical lineup consisting of RMM’s fin-
est vocalists, such as Osear D’Ledn, Cheo Feliciano, José
Alberto “El Canario,” Tito Nieves, Tony Vega. Ismael
Miranda, Domingo Quifones, Santos Colén, and Millie
P. Peruvian act Anibal Lépez Y Orquesta La Unica and
the Eddie Torres Dance Co. round out the talent.

SONY CERTS SEVEN: Sony Discos, the only U.S. His-
panic label using an outside accounting frm to certify do-
mestic album sales, has certified seven new titles: Double-
platintum (200,000 units sold): “Calor,” Julio Iglesias; “Mi
Mexico,” Ana Gabriel. Platinum (100,000 units sold):
“Arriba El Norte, Arriba E1 Sur,” Vieente Fernindez/Ra-
mén Ayala; “Magneto,” Magneto; “Caminando,” Rubén
Blades; “Silueta,” Ana Gabriel; and “Uno Mismo,” Tony
Vega, who is an RMM/Sony artist.

RELEASE UPDATE: Miguel Tomas’ throbbing
Warner single “Yo Sé” has been released as a 12-inch sin-
gle. Carlos Sarli remixed . .. Also just released on a CD-
5 via Soho Sounds/Sony are “Condén” by M.C. Whiz,
along with “Think Strong” by P’resent Moment . . . Sultry
thrush Paulina Rubio, former vocalist of Mexican outfit
Timbiriche, has shipped her Capitol/EMI Latin debut
named after her nickname “La Chica Dorada” . .. Sony’s
new tropical imprint Sony Tropical has shipped Gilberto
Santa Rosa’s latest effort *Dos Tiempos A Un Tiempo” . ..
Finally, one retail flash: Manhattan Latin Music Distrib-
utor is due to launch its retail operation Nov. 1.

OI’F THE BIEATEN PATH: As usual, there are numer-
(Continued on next puge)

MP ALL STARS

NINO SEGARRA

P
SEGARKA

MUSICAL PRODUCTIONS INC. PRESENTA EL ELENCD MEJDR Y
MAS COMPLETO DE CANTANTES DEL GENERO OE SALSA. UNIDOS EN
LA GRABACION DEL MP ALL STARS. CON ESTA PRODUCCION
MUSICAL PRODUCTIONS INC. HACE HISTDRIA.
DELEITESE ESCUCHANDO A TODOS LDS CANTANTES DE SALSA DEL
MOMENTO JUNTOS EN UNA SOLA GRABACION.

NINO SEGARRA. EL (DDLD Y SENDR DE LA SALSA, VUELVE A
PRESENTARSE PARA DELEITE DE SUS FANATICOS EN SU MAS
RECIENTE GRABACION “LOCO DE AMOR".

ESTA NUEVA PRODUCCION DE NINO. BAJD EL SELLO DISQUERD
MUSICAL PRODUCTIONS INC.. YA SEENCUENTRA DISPONIBLE.
“LOCO DE AMOR™ESUNA NUEVA ADICION A LA SERIE DE
PRODUCCIONES A QUE EL MAESTRO NINO SEGARRA TIENE
ACOSTUMBRADOS A SUS FERVIENTES ADMIRADORES.

Peves ECORDS INC.
CD’s, RECORDS & TAPES

140 N.W. 22 AVENUE, MIAMI, FLORIDA 33125
Tel.: (305) 541-6686 / Fax.: (305) 642-2785

TUDU EN MUSICA o EVERYTHING YOU NEED IN MUSIC

Billboard.

FOR WEEK ENDING OCTOBER 31, 1992

Top Latin Albums.

=
o % Compiled from a national sampie of retail store
é ) g an one-stop sales reports.
2|y |©
2|3 |¢
= |~ | 2| ARTIST TITLE vLABEL & NUMBER/DISTRIBUTING LABEL
1| 1]15] JONSECADA @ JON SECADA SBK 98845/CAPITOL-EMI LATIN
2| 2|15 ANAGABRIEL SILUETA sonvsosis
3(3]47| LUISMIGUEL ® ROMANCE WEA LATINA 75805
415 (13| CRISTIAN AGUANUEVA MELODY 9056/FONOVISA
5 (12|23| PANDORA ILEGAL CAPITOL-EMI LATIN 42686
6|4 (21| JULIOIGLESIAS CALOR sonv80763
716 (21| MIJARES MARIA BONITA CAPITOL-EMILATIN 42687
8 (9 (13| H20 DE OTROPLANETA sonvsos21
9 (7 ]11| CHAYANNE PROVOCAME sonv 80831
10(16|39| ALVARO TORRES NADA SE COMPARA... CAPITOL-EMILATIN 42537
11|11{ 3| GIPSYKINGS LIVE ELEKTRA61390
12117 7 | BACHATA MAGIC BACHATA MAGIC RTP 80820/ TH-RODVEN
a [13[13|33| LOSBUKIS QUIEREME  FONOVISA 9040
E 14(10|35| RICKY MARTIN RICKY MARTIN sony 80695
15(20| 3 | LUIS MIGUEL AMERICAY EN VIVO WEALATINA 90720
16 (14|21 | RAPHAEL AVEFENIX sonys8o767
17|—{ 1| JONSECADA OTRO DIA MAS SIN VERTE sBx 80646/CAPITOL-EMI LATIN
1818| 7 { MIGUEL TOMAS MIGUEL TOMAS waARNER 26797
19/24| 3 | RICHARD CLAYDERMAN AMERICA LATINA QUALITY 19123/TH-RODVEN
20| 8 | 13| ROCIODURCAL ELCONCIERTO...ENVIVO aROLA 3344/BMG
21|19]23] JULIAN VUELA MIIMAGINACION weALATINA 75878
22(21| 5| LUNNA YO QUE TE ADORE CAPITOL-EMILATIN 42611
23| —| 19| YOLANDITA MONGE CARA DE ANGEL WEALATINA 77467
241549 MAGNETO MAGNETO SONY 80670
25(23]13| FERNANDO ALLENDE FERNANDO ALLENDE waRNER 26848
R
1]2]|11| OSCARD'LEON EL REY DE LOS SONEROS SONERO 80823/SONY
2|1]21| JERRYRIVERA CUENTA CONMIGO 0iSCOS INTERNATIONAL 80776/SONY
315|%5| CANABRAVA NOME FALTES NUNCA PLATANO 5002
41 4|5| ALEXD'CASTRO REGALAME ESTA NOCHE TH-RODVEN 2962
5111 3| LINDARONSTADT FRENES| ELEKTRA61383
6|6 |15 OLGATANON SOLA WEALATINA 77478
717]5| KIDPOWERPOSSE LOSNENESDE LA MEDICINA  PRIME 3399/8MG
8 (337 TITOROJAS TITOROJIAS wmrisosl
9 118(29| LALO RODRIGUEZ DE VUELTAEN LA TRAMPA CAPITOL-EMI LATIN 42478
X110]12|15| ROKABANDA LAROKA sen7as
5 11{ 8 | 17| FRANKIERUIZ MILIBERTAD TH.RODVEN 2946
) 12| — | 1 | REYRUIZ REYRUIZ sonygo8as
5 1320 3 | TONO ROSARIO RETORNO A LAS RAICES PRIME 3392/BMG
=141 9 |51| GILBERTO SANTA ROSA PERSPECTIVA DISCOS INTERNATIONAL 80689/SONY
% 15|10 (27| ZONA ROJA ORQUESTA ZONA ROJA  CANDELA001/TTH
E 16| —| 1 | RUBEN BLADES AMORY CONTROL DISCOS INTERNATIONAL 80839/SONY
17113| 7 | RUBEN DJ TODO MOVIDO RTP80853/TH-RODVEN
18|14 7 | VANLESTER SOY LA VOZ SONERO 80811/SONY
19| —| 1 | XAVIER PARA SIEMPRE CAPITOL-EMI LATIN 42665
20— | 7 | MAYRAY SELINES MAYRAY SELINES 18.75 PaRADISC 3305/BMG
211—| 1 SONORA PONSENA GUERREANDO inca 1086
22116|11| JOHNNY RAY SALSA CON CLASE/LOS 3... RTP80846/TH-RODVEN
23115(17| MIAMIBAND MIAMI BAND RTP80768/TH-RODVEN
24117 (57| EDDIE SANTIAGO SOY EL MISMO cAPITOLEMILATIN 42296
25|—| 1| ORQUESTADELALUZ SOMOS DIFERENTES rwmM 80851/SONY
1(1]21] SELENA ENTRE A MI MUNDO CAPITOL-EMI LATIN 42635
2| 2|17| VICENTE FERNANDEZ QUE DE RARO TIENE DISCOS INT'L 80809/SONY
3(3![11| MAZZ LOHAREPORT! CAPITOL-EM LATIN 42593
41417 | BANDA MACHOS CASIMIRA FONOVISA5161
51819 ALEJANDRO FERNANDEZ ALEJANDRO FERNANDEZ sony 80770
6|7 |37 LOSTEMERARIOS MIVIDAERESTU AfG siGMa 3002
715(5]| LAMAFIA ESTAS TOCANDO FUEGO DISCOS INTERNATIONAL B0660/SONY
8 (6|25 LUCERO LUCERO DEMEXICO FoNOvisa 9039
2|91—|1 BANDA SUPER BANDIDO NOS DIERON LAS DIEZ  ANDREA 7021
a 10|22 | 5| LOS HURACANES DEL NORTE CON NUEVOS... sonygosaz
E 11{ 9 | 11| FLACO JIMENEZ PARTNERS REPRISE 26822/ WARNER
% | 12|13|39| LINDARONSTADT MAS CANCIONES ELEKTRA 61239
-t |13|19| 5 | BANDA VALLARTA SHOW ESA CHICA ME VACILA FoONOVISA 9058
; 14|11 (35| EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOL-EMI LATIN 42626
© 15[18|15| LOS ACUARIO LAS MISMAS PIEDRAS MaR INTL 304
8 1611439 ROCIO BANQUELLS A MIVIEJO CAPITOL-EMILATIN 42620
B=117/12|63| ANAGABRIEL MIMEXICO sonvsosos
18|10(13| GRUPO MOJADO LA GORDA FfONOVISA5154
19|20 (11| CHALINO SANCHEZ ADIOS A CHALINO MUSART 758/8BALBOA
20|21 (57| LOS ACUARIO LAHIELERA MARINTL 291
21|—1{ 3 { LIBERACION CON MAS AMOR FroNOViSA 3031
22|—| 3 | LOS BARON DE APODACA PARA TODOS roNovisa 8097
23(25|53| MAZZ MAZZ LIVE-UNA NOCHE JUNTOS CAPITOL-EMI LATIN 42549
24 |—| 21| GRUPO VENNUS Y SITEQUIERO mMaRINTL 271
25[15|17| ANGELICA MARIA INTERPRETA RANCHERO Y NORTENO sony 80771

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification
for sales of 1 million units. © 1992, Billboard/BPI Communications.
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The Name Culturas Speaks For Itself
Budding Tejano Act Is A Melting Pot Of Cultures

W BY RAMIRO BURR

SAN ANTONIO—Culturas’ lead
singer, Dee Burleson, should hardly
be dubbed the Charley Pride of Te-
jano music, but Burleson concedes
concertgoers are a tad surprised to
see a black singer performing with a
Tex-Mex outfit.

“People are still doing double-takes
when they look at the stage,” Burle-
son says. “I still get asked several
times a night, ‘Are you Puerto Rican,
Cuban, Jamaican?’ I tell them, ‘No,
I'm 100% black.””

As in African-American. Certainly,
the vision of a black vocalist erooning
Tejano tunes in Spanish is a rare oc-
currence indeed. In reality, however,
Burleson is co-front man and song-
writer of a self-contained septet from
San Antonio that has emerged as one
of the most promising Tejano acts in
1992.

The group’s first single, “Besame,”
was scoring radio airplay in January
before the band had even performed
publicly or signed a record contract.
“Besame” would go on to become the
hit track taken from its self-titled de-
but album, released in March on
Manny Musie. Culturas already is fin-
ishing up its sophomore effort, due
out in December.

Rounding out the rest of the band
are co-lead singer Delia Gonzalez,
along with five veteran Tejano musi-
cians: guitarist Luis Ortiz, ex-side-
man of Jimmy Edward; keyboardist

Culturas members from Ieft are
Michael Macias, Carlos Silva, Delia
Gonzalez, Dee Burleson, Candor
Tovar, and Luis Ortiz. Not pictured is
Joe Martinez.

Carlos Silva, who has played with
Sunny Ozuna; accordionist Candor
Tovar; bassist Xavier Michael Ma-
cias; and drummer Joe Martinez, for-
merly with Patsy Torres.

The group was put together last
year, primarily through the efforts of
Martinez, who recruited both Burle-
son—a front man of a local pop/rock
group—and Gonzalez, who had her
own Tex-Mex band.

Gonzalez points out the septet went
through more than 100 band names
before settling on Culturas, which
means “cultures” in Spanish.

“A friend came up with Culturas,”
recalls Gonzalez, “and we loved it right
away because it says a lot about who we
are. It identifies different cultures,
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which we are. We have Mexican-Amer-
ican blood, Spanish blood, Indian blood,
and Afro-American blood.”

Though he had never sung in Span-
ish, Burleson notes he had grown
tired of singing pop/rock material and
was eager to join a Tejano outfit. Still,
Burleson acknowleges he not only felt
a little apprehensive about singing
before a Tejano audience, he also felt
a little intimidated even showing up
for rehearsal.

“In the beginning, I didn’t know
the band,” says Burleson. “And for
me, to be so bold as to say | was going
to sing Spanish in their Tejano band
when I couldn’t even speak it right,
was . .. you know, strange.”

But with constant rehearsing and
linguistic assistance from his band
mates and Mexican wife Pilar Chapa-
Burleson, the erstwhile pop vocalist
became a Tejano singer.

Culturas’ first professional gig was
in February as an opening act at a
“Four Stars Over Texas” concert,
headlined by Ozuna, Edward, Joe
Bravo, and Rene Rene. Manny Music
president Manny Guerra attended
the show and soon thereafter signed
the group to a three-year deal with
two two-year options.

“I signed the group after they
started to get their song played on the
radio,” says Guerra. “I also was im-
pressed that they were getting
booked.”

LATIN NOTAS

(Continued from preceding page)

ous albums released in the last sev-
eral months that, so far, may not be
receiving radio airplay, but nonethe-
less deserve mention. Without going
into critical detail, here is a checklist
worth checking out: “Café Tacuba,”
the eponymous debut from WEA
Latina’s rock crew, is wacky, won-
derful, and there are radio-ready
ballads, too. Much less wacky, but
equally wonderful is the Sony pre-
miere of Laura I)’Ana, a stylish pop
siren who instantly recalls Epic’s
Céline Dion. D’Ana, incidentally, is
the daughter of José Colangelo,
Argentina’s reigning tango maestro.
Yordano, Venezuela’s marvelous
singer/songwriter, has put out a fine
Caribbean-flavored album, “De Sol A
Sol” (Sonotone), which, unhappily, suf-
fers on occasion from poor studio pro-
duction. Okiroqui is a sharp, young
grupo from Mexico whose solid self-ti-
tled bow on Fonovisa spotlights the
soulful vocal stylings of Alma Leticia
Garza and Francisco Duran Espin-
oza.

DOWN SOUTH: Though they are
embarked on separate tours, Sony art-
ists Chayanne and Raphael both drew
rave reviews for their recent concerts
in Chile. Raphael’s seven-city trek—
promoted by Prodin—concluded Oct.
24 in Santiago . . . In Brazil, Sony Bra-
sil has signed a distribution pact with
Bompastlor, a prominent gospel music
label . . . In an attempt to slow rampant
domestic piracy, Brazilian cassette
manufacturers now are using a hard-
to-replicate acrylic cassette shell.

Billboards
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN

u |8 RADIO AIRPLAY REPORTS.
28|58 29| ¢%| armisT TITLE
=
fz |3z |25 LABEL/DISTRIBUTING LABEL
* % % NO.1 * x %
1 1 1 14 | ANA GABRIEL  EVIDENCIAS
SONY 10 weeks at No. 1
@ 2 2 | 1 EOF:‘,\L’\YANNE @ EL CENTRO DE MI CORAZON
@ 3 3 7 | JON SECADA ® ANGEL
SBK/CAPITOL-EM! LATIN
4 6 4 11 | ALVARO TORRES HE VIVIDO ESPERANDO POR TI
CAP(TOL-EM) LATIN
5 4 5 g | MUARES PIEL CANELA
CAPITOL-EMI LATIN
@ 0| 10| ¢ | PABLORUIZ @ EL RINCON PROHIBIDO
CAPITOL-EM! LATIN
7 5 6 7 | PANDORA REZO UNA ORACION POR TI
CAPITOL-EMI LATIN
)| 9 12 | 7 | LUIS MIGUEL COMO
WEA LATINA
CRISTIAN ® NO PODRAS
9 7 7 12 MELQODY;FONOVISA
SELENA COMO LA FLOR
10 8 8 13 CAPITOL-EMI LATIN
NO ES AMOR
11 11 18 6 CAPITOL-EMI LATIN
H20 GANAR O PERDER
12| 12| 13| 9 | J28
RICKY MARTIN VUELO
B |un|s |
20 | 17 | 5 | JUAN LUIS GUERRA Y 4.40 SENALES DE HUMO
KAREN/EMG
@ 19 | 22 | 5 | BACHATAMAGIC © BAILAR PEGADO
RTP/SONY
LINDA RONSTADT FRENESI
16 16 21 5 ELEKTRA
@ 7 | — | 2 g(()JNl;IO IGLESIAS @ Y AUNQUE TE HAGA CALOR
21 | 33 | 3 | ILAN CHESTER © 0JOS VERDES
DISCOS INTERNATIONAL/SONY
OSCAR D’LEON ® LA CARTA
22 25 4 SONERQ/SONY
nl—1 2 ggNssmA CRISTINA ® COSQUILLAS EN EL CORAZON
Y
NATUSHA QUE NOS DEJEN EN PAZ
21 25 38 4 CAPITOL-EMI LATIN
* ¥ *x POWER TRACK* * %
@ 39 | — | 2 | ALEJANDRO FERNANDEZ © BRUMAS
DISCOS INTERNATIONAL/SONY
LOS BUKIS © QUIEREME
23 24 20 15 FONOVISA Q
24 | 14 | 9 | 12 | ANGELA CARRASCO TU AMOR ES UNA RUEDA
CAPITOL-EMI LATIN
25 | 27 | 29 | 4 | VERONICA CASTRO QUE SE VAYA A LA PARRANDA
CAPITOL-EMI LATIN
35 | — | 2 | VICENTE FERNANDEZ ACA ENTRE NOS
DISCOS NTERNATIONAL/SONY
@ 4| — | o | PUNTOG & LA MALA
TH-RODVEN
% |15 | 14| 14 kF%SITﬁMERARIOS © A QUIEN QUIERES ENGANAR
29 | 40 | 4 | PALOMA SAN BASILIO ORI ORO
CAPITOL-EMI LATIN
EMMANUEL ESE SOY YO
3 | 17| 15| 12| SN
sl | 2% | 7 g)ANclSEL MARTINEZ © AMERICANA AMERICANA
@ 37 | — | 2 | RUBENDJ @ S| TE GUSTA EL HUESO
RTP/SOMY
* x * HOT SHOT DEBUT** x
MYRIAM HERNANDEZ St NO FUERAS TU
@ NEw ’ 1 WEA LATINA
LUIS MIGUEL AMERICA
NEw ’ 1 WEA LATINA
35 | 18 | 16 | 12 | VICENTE FERNANDEZ & QUE DE RARO TIENE
DISCOS INTERNATIONAL/SONY
KIARA # LIBERAME
36 32 z 5 TH-RODVEN
REY RUIZ NO ME ACOSTUMBRO
@ NEw ’ 1 DISCOS INTERNATIONAL/SONY
LOS FUGITIVOS NDO POR Tl
38 | 2 I AN PEnsa-as ESPERA
LUNNA Y ET
NEw ’ 1 CH’#OL»EMI LATIN 0 QU .
20 | 36 | — | 2 | TmoRosAs SENORA

() Records with the greatest airplay gains this week. @ Videoclip availability. © 1992, Billboard/BPI

Communications.
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Artists & Music

by Lisa Collins

GOSI’EL POW-WOW: Last week in Detroit, Oct. 20-21,
the leaders of all the major gospel conventions and groups
converged for a two~day swnmit to discuss strategies for
expanding their agendas to address such social issues as
illiteracy, child abuse, and teen sex within their re-
spective forums. Those slated to attend included Al Hobbs
(Gospel Music Workshop of America); John I, Kee (VIP—
Victory In Praise Seminar); Shirley Caesar (Shirley Cue-
sar’s Evangelistic Crusade); the Rev. Otis Floyd (Free
Spirit Convention); Bobby Jones (The Bobby .Jones Gospel
Explosion); Hoyett Owens (Singsation); Dr. Margaret
Douroux (the L.A.-based Gospel Heritage House); Edwin
Hawkins (The Edwin Hawkins Music & Arts Seminar);
and the Rev. Kenneth Moales (National Convention of

Inspired by Kee’s recent hurricane response efforts,
GMWA executive director Ed Smith called the meeting
planners together to outline priorities for a collective plan
“It we can network and work to-
gether to find resources for those social ills most often af-

THIS TIMI: LAST YEAR, things weren’t going so well
for the Rev. James Moore, who was outspoken about what
he saw as the untair treatment he'd received from his label,
Malaco Records. “Since then, things have not changed,” he
savs now. “I'm not as bitter as I was last year. I've just
learned to go with the flow, though I wish the world could
know how the record company antagonized me, over prob-
lems I was having in my personal life, which had nothing

to do with them. But some positive things are happening.”
In fact, 1992 hus bheen a great vear for Moore. He's got
new management, his own gospel label—Shebac Rec-
ords—and a current album, “Live In Detroit” (his last re-
lease on Malaco), that is No. 3 on the Top Gospel Albums
chart. But. savs Moore, “the reason I'm no longer bitter
is that sometimes when we go into situations naive and
blind and without good representation ... we have to
blame ourselves. It’s still a disgrace, being that it's gospel.
But now I'm trying to inspire young artists not to go into
this business blind.”

STELI,AR NOMINEES: Leading the list of nominees
for the eighth annual Stellar Awards (to be presented Nov.
5 in Los Angeles) is the New York Restoration Choir,
which pockets five nominations, including song, album, and
choir of the year (contemporary). Other artists racking up
muitiple nominations include the Mississippi Mass Choir,
War On Sin, and the late Thomas Whitfield, each of
whom garners four nominations. Shirley Caesar, James
Moore, and the Rev. Timothy Wright are all tied at three
apiece. Among the biggest surprises is a nomination for
best video going to Daryl Coley. What's so surprising is
that Coley didn’t do a video. Stellar representatives were
unavailable for comment.

AMONG A HANDFUL OF new killer releases is John
P. Kee & the New Life Community Choir’s “We Walk
By Faith™ ... It looks like Marvin Winans has another
hit on his hands with newly released Perfected Praise
Choir, a live project featuring his own Detroit-based
church choir. The cut making the most noise—“Worthy Is
The Lamb”—features evangelist Ionia Locke, an associ-
ate pastor at the church . . . And Blackberry Records is be-
ginning to gather steam with its latest release from Melvin
Williams, “In Living Color ‘Live’” . .. The list of produc-
tion eredits for BeBBe Winans is getting even more impres-
sive. Latest to join the growing roster of artists Winans
has worked with is Chante Moore, the debut artist from
Silas Records. The tune is titled “Because You're Mine.”

® Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following the symbol. Ali albums availabie on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1992, Billboard/BP! Communications.
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CGI'RECORDS

by Is Horowitz

THE GOULD STANDARD: Like others who watch
and listen as the musical scene unfolds, I have been
spending lots of time with Glenn Gould lately.

The first installment in a massive outpouring of Gould
reissues by Sony Classical is now at hand to remind us
once again of the unique place he occupied, and the
growing influence he still exerts 10 years after his death.

At the same time, we have the release of « dozen vid-
eos featuring Gould in a variety of roles. The canvas is
broader here and, in some cases, even more absorbing.

His eccentricities at the piano, viewed close up, are of-
ten revelatory. Far from distracting, they add another
dimension to the musical experience.,

On the purely audio side, the Gould Edition calls for
46 albums, comprising 75 midprice discs, to be issued
through September 1994. All are being reprocessed us-
ing the label’s “super-bit mapping” technologv to retain
most of the advantages of new 20-bit digital transfers.

Despite the project’s already outsize proportions,
Andreas Packhauser, Sony’'s director of secondary ex-
ploitation, suggests it may grow still larger.

“We look on it as an edition in progress,” he says.
“We're discovering new things almost daily.”

Material has come largely from Sony's own vaults, but
a variety of other sources have been tapped, among them
live broadcast and concert tapes, as well as film and TV
performances.

The video project arose two yvears ago, says Kevin
Wood, Sony Classical’s video project manager, with the

&
ol ¥ Compiled from a national sample of retail store
I I I and one-stop sales reports. - m
£l lsihis ”
@ | £| g | ARTIST TITLE
£ | « | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO. 1 &%
1 1 | 33 | REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGER?J
WORD 48784*/EPIC 27 weeks at No, MY MIND 1S MADE UP
2 | 4 | 15| DARYL COLEY sparrOw 1234+ WHEN THE MUSIC STOPS
3 | 2 | 23| REV. JAMES MOORE  maLACO 6009 LIVE IN DETROIT
4 3 | 33| THOMAS WHITFIELD  Benson 2841+ ALIVE & SATISFIED
5 6 | 43 | REV. T. WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR
SAVOY 14804/MALACO I'M GLAD ABOUT IT
6 5 | 23 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 8535*/A&M FOCUS ON GLORY
7 8 | 43 | SHIRLEY CAESAR  woRD 48785¢/Epic HE'S WORKING IT OUT FOR YOU
8 ! 10|21 | THE RICHARD SMALLWOOD SINGERS  sparrOw 1283¢ TESTIMONY AIDS,
9 7 | 55 | MISSISSIPPI MASS CHOIR  mALACO 6008 GOD GETS THE GLORY
10 | 11| 25 | WILLIE NEAL JOHNSON & THE NEW KEYNOTES ]
_MALACO 6010 THE COUNTRY BOY GOES HOME
11 |NEWp | JOHN P. KEE  TvSCOT 1403¢/SPECTRA WE WALK BY FAITH
12 | 12| 9 | THE ANOINTED PACE SISTERS  SavOY 14812°/MALACO U KNOW
13 | 9 | 21 | THE NEW YORK RESTORATION CHOIR
SAVOY 14811/MALACO THANK YOU JESUS
CROUCH . WITH ALL MY HEART .
1078241 5 |iSANDRA CHARROW B2 Choirs and Choruses).
15 [ 13| 25 | L.LA. MASS CHOIR  LiGHT 73055*/SPECTRA COME AS YOU ARE
16 | 14| 7 | REV. ERNEST DAVIS, JR.'S WILMINGTON CHESTER MASS CHOIR
AIR 10180 STAND STILL UNTIL HIS WILL IS CLEAR
17 | 15| 11 | FLORIDA MASS CHOIR  maLAcO 6011 NOW, | CAN SEE of action. Said Smith,
MELVIN WILLIAMS AT g S0 )75 sy
18 |29 3 BLACKBERRY 220330121 1/SPECTRA IN LIVING COLOR - “LIVE" fecting blacks, it could truly be meaningtul.
19 | 16 | 15 | THE JACKSON SOUTHERNAIRES maLaco 6012 LIVE AND ANOINTED
20 | 18| 63 | YOLANDA ADAMS  TRIBUTE 790113/SPECTRA THROUGH THE STORM
21 | 19 | 77 | DONNIE HARPER/NEW JERSEY MASS CHOIR
TRIBUTE 1160*/SPECTRA HOPE OF THE WORLD
22 | 17| 35 | NICHOLAS  woRD 48786%/EPIC BACK TO BASICS
23 20| 5 | BEAU WILLIAMS  LiGHT 730806 /SPECTRA LOVE
24 | 21| 23 | WEST ANGELES C.0.G.I.C .
SPARROW 1319* SAINTS IN PRAISE VOL.NII
25 | 37| 7 | PASTOR MURPHY PACE Il & THE VOICES OF POWER
BLACKBERRY 2203301110/SPECTRA LOOKING FOR THE PROMISE
26 | 23| 5 | THE GOSPEL MUSIC WORKSHOP OF AMERICA
SAVOY 7105°/MALACO LIVE FROM SALT LAKE CITY
27 |NEWp | VARIOUS ARTISTS 4 ChA e
REPRISE 26980°/WARNER BROS. HANDEL'S MESSIAH A SOULFUL CELEBRATION ]
28 | 25 | 5 | MISSISSIPPI CHILDREN'S CHOIR
MALACO 4454+ CHILDREN OF THE KING
29 | 33| 7 | BEN TANKARD  TRIBUTE 790113+/SPECTRA KEYS TO LIFE KEEP[N
30 | 32| 9 | JAMES BIGNON & DELIVERANCE  ar'10181 USE ME
31 [ 28|27 | WAR ON SIN  LiGHT 73077 /SPECTRA THIS IS GOSPEL
32 | 30| 73 | DOROTHY NORWOOD/NORTHERN CALIFORNIA G.M.W.A. MASS CHOIR
MALACO 4450 LIVE
33 |NEWP | CHICAGO MASS CHOIR  LiGHT 750769°/SPECTRA HE THAT BELIEVETH
34 | 35|57 | HELEN BAYLOR  worD 48781°/EPIC LOOK A LITTLE CLOSER
35 | 31| 7 | VARIOUS ARTISTS  cGi0004+/aem SALUTE TO THE CARAVANS
36 | 38 | 25 | REV. LAWRENCE THOMISON & THE MUSIC CITY MASS CHOIR
NEW HAVEN 20014* NEVER LET GO OF HIS HAND
37 |NEWP | MARVIN WINANS  SELAH 7509¢/SPARROW PERFECTING CHURCH
38 |26 | 9 | FAIRFIELD FOUR  warNER BROS. 26945+ STANDING IN THE SAFETY ZONE
39 (27| 7 | THE N.C. MASS CHOIR FEAT. CHRISTOPHER GRAY
LIGHT 730830°*/SPECTRA SING IN THE SPIRIT
40 | 36 | 13 | REV. PAUL JONES  puRE 001 | WON'T COMPLAIN

offer of video rights to a dozen Gould programs telecast
in France. As it turned out, Sony then went to CBC, in
Canada, where most of the original material was stored,
to make digital transfers of the tapes and tilm and reas-
semble them in new thematic programs.

In all, says Wood, 32 hours of Gould visual material
was screened to come up with the 10 hours and 40 min-
utes of playing time in the 12 programs. He says six
more Gould videos will be released in October 1993. All
are being made available on laserdise and VHS.

RINGING IN ANEW: For more than 25 years, Lon-
don Records’ landmark recording of Wagner’s “Ring”
has been an adornment of the catalog, and will likely re-
main so for years to come. Nevertheless, the label kicks
off a new cycle with “Die Walkiire” early in November,
with the Cleveland Orchestra under the direction of
Christoph von Dohnanyi. Soloists include Robert
Hale, Gabriella Schnaut, and Allessandro Marc.

The recording sessions, in Cleveland’s Severance Hall,
follow a week of rehearsals and concert performances.
The other operas in the cycle will be performed and re-
corded over the next few years. The project, financed in
part by 2 $1 million grant from the Rheinberger Founda-
tion, is being launched as a teature of the orchestra’s
75th season.

PASSING NOTES: Violinist Midori is doing her part
to counter the musical drought in schools. She has estab-
lished the Midori Foundation to provide lecture demon-
strations for children by artists drawn from professional
and conservatory ranks. Midori will also be a participant
in the program.

Future plans include artist residency programs at se-
lected schools and the production of music education/ap-
preciation videos for school distribution. The foundation
has offices in New York, Los Angeles, and Tokyo.
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Top Contemporary Ghristian.

FOR WEEK ENDING OCTOBER 31, 1992

E Compiled from a national sample of retail store
. i « 313 and one-stop sales reports.
o < | z
N I I
‘Crook & Chase’ and ‘Nashville Now’ has meant that the 2 £ | ¢ | ARTIST TITLE
. - . = ~ Z | LABEL & NUMBER/DISTRIBUTING LABEL
opportunity has been there. Of course, with it now come
questions like, ‘Are you the next crossover artist?’ All T can *x NO. 1 & &
) say is that I'm interested in communicating this messuge, 1 | 1|7 | MICHAEL W. SMITH
- ‘ . iy . : WORLD
P not to alienate people, but to invite them. REUNION 0071*/WORD 3 weeks at No. 1 CHANGE YOUR WOR!
@ Although the soft-spoken Chapman may be the first ma- 2 | 2 |15 | STEVEN CURTIS CHAPMAN  sparrOw 1328° GREAT ADVENTURE
ot < jor benghaary of Sparrow’s new owners, EMI/leerLy, he 3 | 3 | 15| SUSAN ASHTON  sparrow 1327+ ANGELS OF MERCY
says things actually began to turn around with the release
by Bob Darden of “For The Sake Of The Call” and the subsequent tour. 4 | 5|5 | MICHAEL CARD  spammow 1321- THE WORD: RECAPTURING
“With that release we were able to tour with a band and
< ., a " ) » % AMY GRANT */WO HOME FOR CHRISTMAS
STEVEN CURTIS CHAPMAN is the guy who kept Mi- add first-rate sound and lights,” he says. “The challenge 3 _|NEW) . e
chael W. Smith out of the No. 1 spot on the Top Contem- became to keep our message as intimate as before, to keep 6 |12| 3 | WAYNE WATSON  woRD a232* HOW TIME FLIES
porary Cln'lst‘mn albums chart until a few weeks ago. H'e s dancing with the One wh_o brung you, to be as honest and 7 |9 | 15 | RON KENOLY recairy oaa-/seasrow LIFT HIM UP WITH RON KENOLY
also been selling out venues across the U.S. and appearing  as open as I can be during those two hours on stage . ..
on national TV shows. Hopefully, we'll be able to continue encouraging and chal- 8 | 4 | 15| WHITE HEART  STARSONG 8247% TALES OF WONDER
When the dust settles, you just have to figure Sparrow lenging our audiences where we are.”
B L PRI » P ¢/
artist Chapman has arrived with “Great Adventure. Chapman, who has won 12 Dove Awards and a Grammy, 9 |NEWD | 4 HIM  senson 2060 10 BREles Gl e
“Well, the difference between ‘Great Adventure’ and admits his level of success is already beyond what he’d ever 10 | 8 | 49 | CARMAN  sEnsoN 2809° ADDICTED TO JESUS
previous releases is that we now have a studio with people  dreamed of—or hoped for: “My wife and I have to catch
like Phil Naish, Michael Card, and others,” he says. “For  ourselves periodically or we get caught up in all this talk 11 15| 3 | CARMAN woro 9345 YO KIDS
the first time, I've had access to the recording process to  about a gold record. If ‘Great Adventure’ doesn’t go gold, 12 | & | 83 | AMY GRANT A3  WORD 6907* HEART IN MOTION
experiment with the things I've always wanted to try— it'll be considered something of a failure. It’s then we have ‘
without a clock ticking. And that was a big difference. to remember it wasn’t but a few years ago we were hoping 13 10| 9 | RAYBOLTZ woro 52991-/EpiC 2O RS
“This was my most aggressive record,” he adds. “I've our records would sell 40,000 units so we’'d have enough 14 | 24 | 31 | RAY BOLTZ  DIADEM 2094*/SPECTRA MOMENTS FOR THE HEART
wanted to do this before. But when I traveled with just my money to pay for the album and live until the tour, ard ] RICH MULLINS
guitar and accompaniment tracks, 1 couldn’t do it. We’d  that the record label would keep us for another release.” 3 | 7|18 | feinon corze/woRD THE WORLD AS BEST | REMEMBER VOL.2
come to a place on the record where [studio guitarist] Dan Ultimately, Chapman says, his real challenge is to not 16 | 11 | 105] MICHAEL W. SMITH @  reunion 0063+/woRD GO WEST YOUNG MAN
Hulf would say, ‘I hear a really smokin’ guitar solo here,” compromise, to not change what he’s doing or saying just
and I'd have to pass because it would look silly for me to  to sell a few more units. “I really want to remain faithful 17 | 13 | 43 | PETRA  woRD 48859*/EPIC UNSEEN POWER
stand up there playing that solo on an acoustie guitar!” to the ability God gave me,” he says, “to keep my integrity, 18 |NEWp | BRIDE  srarsonc 8261 SNAKES IN THE PLAYGROUND
Chapman’s previous release, “For The Suke Of The to write songs from my heart. And if one of those love
Cull,” focused on Christian discipleship. But “Great Adven-  songs is to my wife instead of being about spiritual love, 19 | 21| 5 | KIM BOYCE  sparrow 4132° FACTS OF LOVE
ture” harks back to his earlier releases. then I need to feel I can do that, too. And if something hap- 20 | 14 | 53 | MICHAEL ENGLISH
“T wanted something that would appeal to the guy oft’ pens with one of our songs and a mainstream label wants WARNER ALLIANCE 4104°/ WARNER BROS. MICHAEL ENGLISH
the street, something that would portray the Gospel in 2 to work it, to make a video or something, I'm not going 21 | 25| 5 | CARMAN MINISTRIES  STaRSONG 8250* HIGH PRAISES VOLUME 2
simple, yet arresting way,” he says. “Being on shows lik fight that tells me otherwise.”
pie. y Busy) tieadys “Demegon shovsllike] (ordg Buless/Goy OB 22 | 26 | 13 | VERN JACKSON 18N 0001* HIGHER THAN I'VE EVER BEEN
23 | 18 1105| D.C. TALK  FOREFRONT 2682¢/BENSON NU THANG
24 |17 | 23 | JON GIBSON  FRONTLINE 9285* FOREVER FRIENDS
25 | 32 | 21 | VARIOUS ARTISTS  sParrow 1330* CORAM DEO
26 | 16 | 15 | YARIOUS ARTISTS
spaRROW 1329°  NO COMPROMISE REMEMBERING MUSIC OF K. GREEN
27 | 23|93 STEVEN CURTIS CHAPMAN
SPARROW 1258* FOR THE SAKE OF THE CALL
. 28 |19 | 67 | BEBE & CECE WINANS @  sparrow 1257+ DIFFERENT LIFESTYLES
B 29 | 30| 17 | DINO  BENSON 2912° SOMEWHERE IN TIME
No one in recent years has contributed more to the devclopment of 30 | 20 | 13 | LARNELLE HARRIS  senson zs02e | CHOOSE JOY
Traditional and Contemporary Urban Gospel music than the 31 | 27| 21 | WEST ANGELES C.0.G..C
d . B . / d P . l{ H (1 A d R . l‘l SPARROW 1319* SAINTS IN PRAISE VOL.II
award-winning writer/producer Fatric enderson. /And 1t 1s with great 32 35| 7 | PRAY FOR RAIN vico 2202+ sparrow S [FoR FIA
prlde that Word/Eplc announces a specml recordmg association with him. 33 | 23| 3 | PAUL OVERSTREET woro 5357- LOVE 1S STRONG
34 | 33|83 | SUSAN ASHTON  SParrOW 1259° WAKENED BY THE WIND
THE FIRST TWO RELEASES: 35 |NEWD | ANGELO & VERONICA  senson 2904* HIGHER PLACE
36 | 22 | 67 | RICH MULLINS  ReunioN 0066+ woro THE WORLD AS BEST | REMEMBER
37 | 36|29 | FIRST CALL  DAYSPRING 6925°/WORD HUMAN SONG
P“ FA(ToR 38 | 34 | 47 | KATHY TROCCOL|  REUNION 0725*/WORD PURE ATTRACTION
i L
g WHEN THE MU STOPS
PH |: A(TOR J— 39 38| 7 | DARYL COLEY  spamrow 1234 HEN THE MUSIC
Thousands who watched them perform with Michael 40 | 29 [323| AMY GRANT A  wYRRH 3900*/WORD THE COLLECTION

Bolton and Celine Dion were instantly captivated by this
dynamic foursome. PH stands for Patrick Henderson and
never before has he presented Contemporary Urban

GREATER VICTORY TEMPLE (HOIR
“HOI.D ON" ET/EK 53176

New songs that instantly sound like traditional Gospel classics!
"Hold On" features just the right balance of top Gospel singers,
songwnriters, and Patrick Henderson—and is brimming with so
much excitement and joy it had to be captured live.

Gospel with more polish and flair.

® Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1992, Billboard/BPI Communications.

BILLBOARD READERS ARE LOOKING

FOR YOUR HOMES

Sell your properties in “REAL ESTATE TO THE STARS” and
reach a world of recession-proof talent and entertainment ex-
ecutives.

40% of our readers own 2 homes or more. 25% of these read-
ers’ homes are valued at $500,000 to $1 million and more.

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean.

Call ROSEANNE AMORELLO at 800-223-7524 NOW!

BILLBOARD OCTOBER 31. 1992
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Swee’ Pea Goes The Distance For Miles;
Great ‘X’-Pectations; Denon Digs Deep

MILES FROM SWEE' PEA: At
last glance, Joe Henderson was still
reaping rewards from “Lush Life,”
his brilliant homage to composer
Billy Strayhorn that affirmed what
many insiders have known for too
long—namely, that both Strayhorn
(who enjoyed the moniker Swee’
Pea) and Henderson are talents de-
serving wide, wider, widest recogni-
tion. (The album is still charting, af-
ter 33 weeks.) As a follow-up, the
tenorist has just completed a long-
planned record dedicated to Miles
Davis (you'll see a lot of those in the
months, years, decades ahead). The
spin here is that Henderson is cover-

by Jeff Levenson

ing an assortment of Miles’ lesser-
recorded tunes, compositions the
Great One either wrote or intro-
duced to the world. (So what? you
ask. No, that’s not one of them.) I
hear tell that “Flamenco Sketches”
(or “Pfrancing” or “Teo”) may put
this project over the top. His side-
kicks on the date? John Scofield,
Dave Holland, and Al Foster—all
of whom served with His Coolness
at one time or another (as did Hen-
derson, briefly, in 1967, alongside
hornmate Wayne Shorter, though
no recordings substantiate the fact).

ixs

MARKS THE BLITZ: Co-
lumbia, in conjunction with Spike
Lee's 10 Acres & A Mule Music
Works, is getting set to issue “Mal-
colm X, The Original Motion Picture

MOORE SET HERALDS SILAS LAUNCH

(Continued from page 19)

Moore with Qwest vocalist Keith
Washington. Their version is also in-
cluded on Moore’s album. The trio also
penned the up-tempo “Who Do I Turn
To,” a favorite of Moore's for its en-
ergy.

Veteran jazz fusion master George
Duke also contributes his production
skills on six tracks. “I was definitely
excited about getting George,” says
Moore. “When Louil and the staff sat
down to discuss the album, I told them
all the people 1 admired. I said T love
George Duke. And less than a week
later, I was in the studio with him.”

Other veterans guesting on “Pre-
cious” include BeBe Winans, who
wrote and produced “Because You're
Mine”; veteran writer/producer Vassal
Benford, with whom Moore wrote “It’s
Alright”; and British producer Simon
“The Funky Ginger” Law for “Love’s
Taken Over.”

“This is one of the hottest records on
the streets of the U.K.,” says Silas,
“That’s why we wanted Simon Law,
he’s a superstar in London. We're plan-
ning to do a British promo tour for ra-
dio so the programmers can meet her.”

The label plans to maximize expo-

Score.” The release, masterminded
by Terence Blanchard, will coin-
cide with the opening of Lee’s much-
anticipated biopic. This is the fourth
collaboration between the trum-
peter and film maker (including the
Grammy-nominated “Mo’ Better
Blues™). Featured on the recording:
The Boys Choir Of Harlem, Bran-
ford Marsalis, Taurus Mateen,
Troy Davis, Sir Roland Hanna,
Jerry Dodgion, and Britt Wood-
man. (For more on the project, see
story, page 19.)

Not to be outdone in the rush-to-
“X" sweepstakes, Gramavision has
issued Anthony Davis’ opera, “'X,
The Life And Times Of Malecolm X”;
and Red Baron is about to release
David Murray’s “MX (A Tribute To
Maleolm X).” I don’t know if any
spoken-word records exist of Mal-
colm’s autobiography, but expect
those too—in fact, expect anything
“X"-related at this point.

BEBOP HITS MIDDLE-AGE In
Stride: Denon, which last year pur-
chased the legendary Savoy catalog,
is finally inaugurating its much-pro-
mised reissue project, ballyhooed to
include the entire catalog of Savoy
back issues. (This appears to be a se-
rious program.) As many as 100 ti-
tles will surface in this first year. As
a hook, Denon is tying its efforts to
the 50th anniversary of Savoy; the
bebop-and-beyond label was
founded in Newark, N.J., in 1942,
The midpriced series of dises will of-
fer remastered sound. First up
among the 1007 Ten titles, by Char-
lie Parker (with two issues), Can-
nonball Adderley, Lee Morgan,
Stan Getz, Gigi Gryce, Curtis
Fuller, Donald Byrd, Hank Jones,
and Art Blakey.

sure for Moore through several means.
A video for the single was shot in Paris
and is getting play on BET, MTV, and
local outlets. Silas says the single will
also be serviced to AC and top 40 for-
mats once the “black base” is secured.
Moore also appeared on the popular
“Quiet Storm Live” program broadeast
by Vaughn Harper on WBLS New
York. And Silas adds that the showcase
series was so successful he is looking
for ways to send her on a club tour in
an acoustic setting in the next year.

Though the process of finally getting
out there has been a long one, Moore
is philosophical and optimistic.

“It took a lot of patience even to get
to that point [of being signed], so I was
pretty good at waiting,” says Moore,
who grew up singing only gospel music
and is a devout Christian. “With the al-
bum being on Silas Records, the deal
wasn't closed yet, so we were waiting.
We were ready with the album a long
time ago. But I'm used to competition;
I used to be in beauty pageants when
I was younger and it made me competi-
tion-friendly, I think. I do get worried,
though, but I keep my faith.”

CHIPS OFF THE OL’ BLOCK: A re-
cent story in downbeat, “Jazz Chil-
dren,” cited a number of offspring who
are currently making noise following in
the footsteps of their more celebrated
parents. Among those highlighted
were Joshua and Dewey Redman,
Ravi and John Coltrane, John and
Bucky Pizzarelli, Maxine and Max
Roach, Rene and Jackie McLean, and
T.S. and Thelonious Monk. Let’s add
to the list singer Carmen Bradford,
whose dad is trumpeter Bobby Brad-
ford. After years of fronting the Basie
Band, beltineister Carmen is going out
on her own with “Finally Yours,” her
first solo album, on Amazing.

Worth The Wait. Columbia recording artist Harry Connick Jr., center, receives

a gold plaque for sales of his debut album, “Harry Connick, Jr.

. which was

released in 1987. This latest award gives Connick a total of two gold and three
platinum albums. Presenting the award are Columbia president Den lenner and

Connick’s manager, Ann Marie Wilkins.
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RS’ Music-Editor Apparent
Outlines His Game Plan

lS DETENTE BREAKING out in
music magazine circles? David Fricke,
who soon takes over as music editor of
Rolling Stone, says he welcomes the
recent arrival of new players Details,
Entertainment Weekly, and Vibe.

“For me, as a music fan and writer,
the more publications and voices that
are out there the better,” he says. “I
don’t believe in exclusivity of informa-
tion.” No one will mistake Fricke for
Rolling Stone’s ad director, who’s no
doubt eyeing the steady drum-beat of
big-dollar competition a bit more war-
ily.

Fricke says those other weeklies and
monthlies will not affect Rolling
Stone’s direction. “Our coverage of rap
or rock or any type of music is not dic-
tated by what other magazines do,” he
says. He admits that after he’s been on
the “hot seat” a while that view may
change.

Fricke, who joined Rolling Stone as
a senijor writer in 1985, replaces James
Henke as music editor. The new title
gives Fricke jurisdiction over all the

SEX
By Madonna
(Warner Books, $49.95)

What if you did something shocking
and nobody’s hair stood on end?
Granted, that’s not a likely scenario
when you're an international superstar
who has just been photographed acting
out wild sexual fantasies with all make
and manner of partners (toss in a dog
and an elderly, white-haired gent and
you should be home free on that score).
But Madonna has been jolting the pub-
lic so consistently for so long now that
we've become almost numb to the juice.
Still we can’t help hearing the buzz
when the switch is pulled again . ..
The “Sex” object in question this
time is an alluring one, sheathed in a
come-hither/hands-off! shiny-silver
Mylar wrapper: It is safe “Sex” for the
’90s, only what is being protected here
is the book’s shock value, a highly per-
ishable currency not to be squandered
on browsers (an adage about boys,
cows, and free milk comes to mind).
Pony up the dough, though, and the

PURE COUNTRY
(Warner Bros.)

“Pure Country” isn’t much, except en-
tertaining. The story unravels as pre-
dictably as a line dance (hero goes
here, crisis there, and step-step to
happy ending); the actors aren’t extra-
ordinary; and the pace is that of the old
horse given to inexperienced riders.
But none of that matters somehow,
and the reason isn’t hard to pinpoint:
George Strait. A real-life country star,
Strait plays Dusty, a fictional country
star at the top of his game. One night
on stage, however, before the voleano

magazine’s music coverage. One recent
change there has been the abolishment
of the “New Faces” page. Fricke ad-
mits some record label people, eager to
expose new artists, were disappointed
by the move, He explains “there was a
feeling that the format itself had out-
run its usefulness. People came to ex-
pect it and the idea of music publishing
is you don’t want to be predictable.”

The commitment to exposing new
artists has not diminished, he says. In-
stead, it will take different forms, such
as live reviews rather than “400 words
on ‘here’s a band and here’s how they
formed.””

As for coverage of rap and country
in RS to date, Fricke says he is happy
with both. To those who suggest the
mag has overlooked rap, Fricke an-
swers, “We put Ice-T on the cover.
End of the story.”

Will RS readers see Garth or Tri-
sha on the cover in 937 “Let me put
it this way,” he says, “there are no
plans not to put someone like that on
the cover.” ERIC BOEHLERT

sensory barrage resumes: The book
boasts aluminum covers bound spiral-
notebook style. A 5-inch CD single, a
rawer version of the “Erotica” track, is
packed inside, This is fun stuff,

But move on.

Bondage dominates the opening
pages. Nipple rings, whips, and knives
to the crotch are part of the sex-pain-
power theme. Chic photographer Ste-
ven Meisel shot these pictures in New
York, and they are the most disturb-
ing. There is little joy in this sex.

More playful are the scenes set in
Miami, which Meisel shot mostly out-
doors and which boast a grab-bag of ce-
lebs in various states of undress
(Naomi Campbell, Big Daddy Kane,
Vanilla Ice, Isabella Rossellini). Note-
worthy is hitchhiker Madonna in wig,
heels, and Kelly bag (period).

Is it erotic? For all the flesh rubbing
up against leather, there are few
sparks; the scenes are too well caleu-
lated. But Madonna, a master of main-
streaming the cultural fringes, is none-
theless sure to raise some heat. And
isn’t that the point? MARILYN A. GILLEN

erupts but after the fireworks, Dusty
decides he’s had too much glitz—and
splits. There’s no place like down home
to find his spirit again, not to mention
true love and a good barber (goodbye
glam-era ponytail and whiskers).
Strait makes his film debut here and,
though raw, seems a natural—greatly
aided, of course, by the perfect-fit role
and gentle tone of the film. He displays
a powerful screen presence, and sug-
gests a real flair for comedy. Still, he
is best when he is singing his hot new
songs (available on the MCA sound-
track), which he does often, on stages
and back porches. M.AG.

AS OF OCTOBER 24, 1992

st CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

)
AR

Black Entertainment Television
14 hours daily

1899 9th St NE, Washington,DC
20018

ADDS

U2, Who's Gonna Ride...

Bobby Brown, Good Enough

The Heights, How Do You Talk...
Snap, Rhythm is A Dancer
N2Deep, Back To The Hotel
Screaming Trees, Nearly Lost You

En Vogue, Free Your Mind

Gloria Estefan, Always Tomorrow

The Heights, How Do You Talk...
Richard Marx, Chains Around My Heart
The Cages, Hometown

Carole King, Now And Forever

Spin Doctors, Little Miss...

Jennifer Warnes, Rock You Gently

ADDS

After 7, Baby I'm For Real

Ce Ce Peniston, Inside That | Cried
Freddie Jackson, Me And Mrs. Jones
Me Phi Me, Black Sunshine

Mr. Lee With R. Kelly, Hey Love
Shabba Ranks, Slow And Sexy

€ I TNN

THE NASHVILLE NETWORK«
The Heart of Country
The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville, TN
37214

ADDS

Michelle Wright, He Would Be Sixteen
Deborah Allen, Rock Me

HEAVY

Suicidal Tendencies, Nobody Hears FIVESTAR VIDEO HEAVY
Sade, No Ordinary Love Mary J. Blige, Real Love
Arrested Develop t, People...
EXCLUSIVE ARTIST OF THE MONTH :l ?_. Sl-lrsﬁ'iv ?iglﬂ NOWH P
Bon Jovi, Keep The Faith Bob Marley, Various Clips T:o;;e'Sweee?NoaV/y;rl':\gbera rd fo e
Bobby Brown, Good Enough SRR i .
Guns N’ Roses, Yesterdays GREATEST HITS MikiHowsrd BinjtiobedylEikelio

U2, Who's Gonna Ride...

HEAVY

Boyz H Men, End Of The Road
Eric Clapton, Layla

Def Leppard, Have You Ever...

En Vogue, Free Your Mind

R.E.M., Drive

Red Hot Chili Peppers, Breaking...
Saigon Kick, Love Is On The Way
Spin Doctors, Little Miss...

Charles & Eddie, Would | Lie To You
Eric Clapton, Layla (Unplugged)

The Jackson Five, Who's Loving You
Elton John, The Last Song

Annie Lennox, Walking On...

Patty Smyth, Sometimes Love...
Swing Out Sister, Am | The Same Girl

HEAVY

Peter Gabriel, Digging In The Dirt
Jon Secada, Do You Believe In Us
Michael W. Smith, | Will Be...

Curtis Stigers, Never Saw A Miracle

WHAT'S NEW

Jade, | Wanna Love You
Chuckii Booker, Games

After 7, Kickin' It

East Coast Family, 1-4 All 4-1
Trey Lorenz, Someone To Hold
TLC, What About Your Friends
Voices, Yeah, Yeah, Yeah
Vanessa Williams, Work To Do
Lo-Key?, | Got A Thang 4 You
Father MC, One Night Stand

R. Kelly, Slow Dance

Special Generation, Lift Your...
Bobby Brown, Humpin' Around
Men At Large, You Me

Prince, My Name Is Prince

Alabama, I'm In A Hurry ...

John Anderson, Seminole Wind

Suzy Bogguss, Letting Go

Brooks And Dunn, Lost And Found
Mark Collie, Even The Man...

Billy Ray Cyrus, Wher'm | Gonna Live
Billy Dean, If There Hadn't Been You
Radney Foster, Just Call Me Lonesome
Vince Gill, Don't Let Our Love . . .
Alan Jackson, She's Got The Rhythm
Kathy Mattea, Lonesome...

McBride & The Ride, Going Out...
Lorrie Morgan, Watch Me

Restless Heart, When She Cries
Sawyer Brown, Cafe On The Corner
Shenandoah, Hey Mister

George Strait, | Cross My Heart
Marty Stuart, Now That's Country
Pam Tillis, Shake The Sugar Tree
Randy Travis, If | Didn't Have You
Travis Tritt, Lord Have Mercy...
Tanya Tucker, Two Sparrows...

Wy , No One Else On Earth

BUZZ BIN

10,000 Maniacs, These Are Days
Alice In Chains, Them Bones
Soul Asylum, Somebody To Shove
Utah Saints, Something Good

STRESS

10,000 Maniacs, These Are Days
Nona Gaye, I'm Overjoyed

Vince Gill, | Still Believe In You
Los Lobos, Kiko And...

Branford Marsalis, B.B.'s Blues
The Rembrandts, Johnny Have...
Roxette, How Do You Do
Vanessa Williams, Work To Do

MEDIUM

AC/DC, Highway To Hell

Arrested Development, People...
Damn Yankees, Where You Goin' Now
Extreme, Rest In Peace

Peter Gabriel, Digging In The Dirt
The Heights, How Do You Talk...
Megadeth, Foreclosure Of A Dream
Metallica, Sad But True

Mother Love Bone, Stardog

0zzy Osbourne, Time After Time
P.M. Dawn, I'd Die Without You
Shai, I | Ever Fall In Love

Toad The Wet Sprocket, Walk On...
TLC, What About Your Friends

T H E

i HstvOn vou COMIROR .

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

En Vogue, Free Your Mind

Ho Frat Ho, Education

Keith Sweat, | Want To Love You Down
Kris Kross, | Missed The Bus

P.M. Dawn, I'd Die Without You
Racheile Ferreil, 'Til You...

Toni Braxton, Love Should Have . ..
Wreckx-N-Effect, Rump Shaker

Trisha Yearwood, Wrong Side...

LIGHT

ADDS

ACTIVE

A Lighter Shade Of Brown, Spill...
Carmen Electra, Everybody Get On Up
CeCe Peniston, Inside That | Cried
Color Me Badd, Forever Love

Das EFX, Straight From Da Sewer

bi

COUNTRY MUBIC THLIVISION.

Continuous programming
2806 Opryland Dr, Nashville,TN
37214

Toy Caldwell, Midnight Promises
Glenn Frey, Desperado

John Gorka, | Don't Feel Like A Train
Corbin/Hanner, Just Another Hill
Libby Hurley, The Beginning...
Alison Krauss, New Fool

Suzy Luchsinger, And So It Goes
Mac McAnally, The Trouble...

MEDIUM

HEAVY

- d & The Psychotics, Best...
Mary J. Blige, Real Love Qaktown's 3.5.7, Get The Fila...
Neneh Cherry, Money Love
Helmet, Unsung BOX TOPS

Elton John, The Last Song
Annie Lennox, Walking On...
N2Deep, Back To The Hotel
Michael Penn, Seen The Doctor
Prince, My Name Is Prince
Patty Smyth, Sometimes Love...
Snap, Rhythm Is A Dancer

lzzy Stradlin, Shuffle It All

ON

Blind Melon, Tones Of Home

Great White, Big Goodbye
Screaming Trees, Nearly Lost You
Sugar, Helpless

Suicidal Tendencies, Nobody Hears
The Rembrandts, Johnny Have...

"

WWOR

One Hour Weekly
216 W Ohio, Chicago,IL 60610

CURRENT

Arrested Development, People...
Bass Patrol, Kings Of Bass

Boyz It Men, End Of The Road
Brother/Hood Nation, New Stylee
Bushwick Bill, Ever So Clear
Chaka Demus/Pliers, Murder...
Common Sense, Take It EZ
Compton's Most Wanted, Hood...
Cypress Hill, Latin Lingo

Da Lench Mob, Guerillas In The Mist
Hi-Five, She’s Playing Hard To Get
Jodeci, Come And Talk To Me
Keith Sweat, | Want To Love You Down
Kris Kross, | Missed The Bus

Lil Suzy, Take Me In Your Arms
Luke, Breakdown (Rave Mix)

Mad Cobra, Flex

Mary J, Blige, Real Love

N2Deep, Back To The Hotel

P.M. Dawn, I'd Die Without You
Poison Clan, Shake Whatcha'...

R. Kelly, Slow Dance

Scarface, Streetlife

Shabba Ranks, Slow And Sexy
Snap, Rhythm Is A Dancer

Spice 1, East Bay Gangster

TLC, What About Your Friends
TLC, Baby, Baby, Baby

Too Short, In The Trunk

Voices, Yeah, Yeah, Yeah

Willie D, Clean Up Man
Wreckx-N-Effect, Rump Shaker

Alabama, I'm In A Hurry . ..

Billy Dean, If There Hadn't Been You
Brooks And Dunn, Lost And Found
George Strait, | Cross My Heart

Hal Ketchum, Sure Love

John Anderson, Seminole Wind
Kathy Mattea, Lonesome...

Lorrie Morgan, Watch Me

Mark Collie, Even The Man...

Marty Stuart, Now That's Country
Pam Tillis, Shake The Sugar Tree
Radney Foster, Just Call Me Lonesome
Randy Travis, If | Didn't Have You
*Sawyer Brown, All These Years
Suzy Bogguss, Letting Go

Tanya Tucker, Two Sparrows...
Travis Tritt, Lord Have Mercy...
*Trisha Yearwood, Walkaway Joe
Wynonna, No One Else On Earth

Karen Brooks/Randy Sharp, That's...
Bellamy Brothers, Can | Come...

Boy Howdy, Thanks For The Ride

Rob Crosby, In The Blood

Mike Dekle, Rockin’ Ramona

Darry! & Don Ellis, No Sir
Gibson/Miller Band, Big Heart
Clinton Gregory, Who Needs It
George Jones, | Don't Need...

Ray Kennedy, No Way Jose

Sammy Kershaw, Anywhere But Here
Hal Ketchum, Sure Love

Tracy Lawrence, Let's Give The...
Chris Ledoux, Cadillac Ranch

Tim Mensy, That's Good

John Michael Montgomery, Life's...
Nitty Gritty Dirt Band, One Good Love
The Normaltown Flyers, A Country...
Robert Ellis Orrall, Boom! It Was Over
Lee Roy Parnell, Love Without Mercy
Pirates Of The Mississippi, A Street...
Ronna Reeves, We Can Hold Our Own
Dan Seals, We Are One

Lisa Stewart, Somebody's In Love
Rick Vincent, Best Mistakes...

Steve Wariner, Crash Course...

Joy White, Little Tears

HOT SHOTS

Alan Jackson, She's Got The Rhythm
Billy Ray Cyrus, Wher'm | Gonna Live
Chris Ledoux, Cadillac Ranch
Deborah Allen, Rock Me

Michelle Wright, He Would Be Sixteen
Restless Heart, When She Cries
*Ricky Van Shelton, Wild Man

Robert Ellis Orrall, Boom! It Was Over
Vince Gill, Don't Let Qur Love . . .

MEDIUM

Carter USM, The Only Living...
Rollins Band, Tearing

Darling Buds, Please Yourself
Shakespear's Sister, Stay
Shakespear’s Sister, Goodbye...
The Cure, Friday I'm In Love

The Shamen, LS|

Inspiral Carpets, Generations
Kitchens Of Distinction, 4 Men
Sugar, Helpless

Sonic Youth, 100%

Michael Penn, Seen The Doctor
Too Much Joy, Donna Everywhere
Gin Blossoms, Hey Jealousy
Alice in Chains, Would |
Screaming Trees, Nearly Lost You
Suzanne Vega, Blood Makes Noise
Morrissey, Tomorrow

Soul Asylum, Somebody To Shove
John Wesly Harding, Kill The...
Los Lobos, Kiko And...
Lemonheads, Confetti

Ministry, NWO

AMERICA'S NO. 1 VIDEO

Madonna, Erotica

\:(/c;

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Eric Clapton, Layla

TLC, What About Your Friends

Trey Lorenz, Someone To Hold

Keith Sweat, | Want To Love You Down
Silk, Happy Days

D', | Told You

Boy Howdy, Thanks For The Ride
Karen Brooks/Randy Sharp, That's...
Clinton Gregory, Who Needs It

Collin Raye, In This Life

Dan Seais, We Are One

George Jones, | Don't Need...
Gibson/Milier Band, Big Heart

*Guy Clark, Baton Rouge

¢ Jeff Chance, A Heartache...

John Michael Montgomery, Life's...
Joy White, Little Tears

Lee Roy Parnell, Love Without Mercy
Lisa Stewart, Somebody's In Love
McBride & The Ride, Going Out...
Mid South, You Were At The End...
Nitty Gritty Dirt Band, One Good Love
Pirates Of The Mississippi, A Street...
Prairie Oyster, Did You Fall...

Ray Kennedy, No Way Jose

Rick Vincent, Best Mistakes...

Rob Crosby, in The Blood

Ronna Reeves, We Can Hold Our Own
Sammy Kershaw, Anywhere But Here
Sawyer Brown, Cafe On The Corner
Steve Wariner, Crash Course...
Beliamy Brothers, Can | Come...

Tim McGraw, Welcome To The Club
Tim Mensy, That's Good

Trisha Yearwood, Wrong Side...

¢ DENOTES ADDS

Audio Vision

1 hour weekly
1000 Centerville Turnpike, Virginia
Beach,VA 23463

CURRENT

Nikolaj Steen, The New Message

D.C. Talk, Walls

East Coast Family, 1-4 All 4-1

Vince Ebo, Make It Work

Me Phi Me, Sad New Day

Robert Palmer, Every Kinda People
Garland Jeffreys, The Answer

Voice Of The City, Stand And Be Proud
Patti LaBelle, When You've Been...

! » K [ )
5 1/2-Hour shows weekly
Signal Hill Dr, Wall,PA 15148

CURRENT

Susan Ashton, Here In My Heart
First Call, I'll Always Come Back
Yellow Jackets/Take 6, Revelation
Quincy Jones, Handel's Messiah
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ARTISTS & MUSIC

‘Music Box’ Puts Education In The Mix
N.Y.-Based Show Also Stresses Local Link

W BY DEBORAH RUSSELL

LLOS ANGELES—As a pioneer in
regional music video programming,
Ralph McDaniels follows an agenda
that focuses as much on education as
it does on entertainment.

McDaniels created the New York-
based “Video Music Box” with part-
ner/director Lionel Martin in April
1984. The show reaches about 300,000
viewers via the PBS-affiliated
WNYC-TV.

“By virtue of being in the PBS fam-
ily, we are more tuned in to the im-
portance of educational program-
ming,” says McDaniels, who mixes
features about Dr. Martin Luther
King Jr., Nelson Mandela, and Rock
The Vote with videos by Charles &
Eddie, Public Enemy, and Angelique
Kidjo.

In addition, McDaniels strives to
forge a link with his viewers through
features about local role models and
community leaders. One segment fol-
lowed Tommy Boy rap sensation
Naughty By Nature into the pediatric
AIDS ward of an area hospital.

“Video Music Box” also features
“Shout Outs,” during which studio au-
dience members send messages to
friends and relatives.

“We offer urban kids a chance to
see people who look like them on TV,”
says McDaniels, noting that “Video
Music Box” fills a void in communities
with little or no cable penetration.

The “Video Music Box” audience

‘We're very serious
about breaking
urban music’

ranges in age from 10-40. The show
is particularly strong with females 18-
34, McDaniels says.

The show airs Mondays-Fridays
from 4:30-5:30 p.m., and on Saturdays
from noon-1 p.m. McDaniels pro-
grams 10-13 videos in each show.

There are four different formats in
the six-day cycle. “Old School Mon-
days” is a “rap oldies” program, fea-
turing early clips by the likes of L.L.

Cool J, Afrika Bambaataa, and
Grandmaster Flash. Tuesday’s “Love
Zones” is a ballad program, with clips
by such acts as Najee, Vanessa Wil-
liams, and Sade, while “Nervous
Thursdays” follows an alternative
agenda, programming clips by Snap
and Rare Essence.

The most popular program is a
new-music segment—repeated
Wednesdays, Fridays, and Satur-
days—during which hot, new videos
are played by such acts as Silk, Dis-
posable Heroes Of Hiphoprisy, and
Das-EFX.

“We're very serious about break-
ing urban musie,” says McDaniels.
“Urban radio programmers often
look to the ‘Music Box’ to see what’s
happening.”

McDaniels is seeking to secure a
syndication deal for the show. In ad-
dition to his work with “Video Music
Box,” he also directs and produces
music videos at the New York-based
production company Classic Con-
cept, which he formed with Mar-
tin—who also produces segments
for “Video Music Box.”

| PRODUCTION NOTES

LOS ANGELES

* Gus Van Sant directed Elton
John’s new video, “The Last Song,” for
MCA. Robert Jason produced the
shoot for Riviera Films Inc,

* Flashframe Films director Jack
Cole directed Travis Tritt’'s new
Warner Bros. video, “Can I Trust You
With My Heart.” Len Epand and Ed
Silverstein produced.

* Jesse Vaughn directed James
Ingram’s “One More Time” video,
which comes from the Qwest/Warner

Bros. soundtrack to the film “Sarafina!
The Sound Of Freedom.” Larry Perel
produced the shoot for Satellite
Films.

* Mark Freedman Productions di-
rector Mark Rezyka recently directed
“Everytime 1 Look At You” for Kiss.
Joseph Sassone produced the Mer-
cury clip.

Sassone also produced the new
Oliver Who? video, “Clever,” for Zoo
Entertainment. Eden Diebel di-
rected for Mark Freedman Produc-
tions.

Standing In. Vince Gill called on a few pals to sit in for his vacationing band
during production of his new MCA video, “Don't Let Our Love Start Slippin’
Away.” Pictured here, from left, are Gill with just a few members of his temporary
crew: Ralph Emery, Kelly Willis, Lee Roy Parnell, Carl Perkins, Gill, Kevin Welch,
and Leland Sklar. John Lloyd Miller directed the Nashville-based clip, and Marc
Ball produced for Scene Three Productions.

NEW YORK

* Information Society’s new Tommy
Boy/Reprise video, “Peace And Love
Inc.,” is a Woo Art International pro-
duction directed by Mark Pellington.
Victoria Strange produced.

Pellington and Strange also directed
and produced INXS’ latest Atlantic
clip, “Beautiful Girl.” The crew reeled
footage on location in New York and
London.

* Ondrej Rudavsky recently di-
rected Los Lobos in “Kiko And The
Lavender Moon” for Slash/Warner
Bros. Alex Erickson produced the clip
for Tonal Images Inc. The crew shot
the video on location in New York and
L.A.

OTHER CITIES

* Lydie Callier directed Sophie B.
Hawkins’ version of “I Want You” for
Columbia. Odille DeVars produced
the Paris-based shoot for The End.

The End’s Zachary Snyder directed
Soul Asylum’s new Columbia video
“Somebody To Shove” on location in
the group’s hometown of Minneapolis.
Gregory Everage produced.

* Steven Lippman directed a video
for the classic folk hymn “Shall We
Gather At The River” for Erato Rec-
ords. George Reisz produced the New-
buryport, Mass.-based clip for InVue
Sound.

* The Ricky Skaggs video “From
The Word Love” is 2 Rainmaker Pro-
ductions clip directed by Wayne
Miller. Stan Strickland produced the
Nashville-based shoot.

* Michael Merriman directed the
latest Brooks & Dunn video, “Lost And
Found,” on location in Tijuana, Mexico.
Brian Bateman produced the clip for
Pecos Films.

-number of special guests

Prince Footage To Debut
At Billhoard Video Meet

PAISLEY PARK will unveil never-
before-seen video footage of Prince
& the New Power Generation—
including material shot for their new
album—during a special event just
added to Billboard’s 14th annual Mu-
sic Video Conference & Awards.

The event, “A Funky Little Affair,”
will be held from 7-10 p.m. Nov. 5 at
Ma Maison-Sofitel. The convention
runs Nov. 4-6 at the Los Angeles ho-
tel. The Paisley Park event will be
open to convention attendees and
special invitees only.

The new material will be included
in a specially created, three-hour
“Paisley Vision” extravaganza of
rare, unreleased, and ex-
clusive footage featuring
Prince & the N.P.G.—
whose new album hit the
streets Oct. 13—plus Car-
men Electra, and more.
Paisley Park has invited a

and promises a night full
of surprises.

AND SPEAKING OF
closed-circuit program-
ming: A special feed from
Miami-based interactive
cable network The Box
will be offered to guests at
Sofitel during Billboard’s
three-day conference.

Hotel guests will be pro-
vided with a special num-
ber to call and request vid-
eoclips—free of charge—
to air on the service. In addition, The
Box will run updates regarding con-
ference activities, as well as promos
for “A Funky Little Affair.”

In fact, Prince and The Box are so
tight right now that the artist plans
to promote The Box on “Paisley Vi-
sion,” even as The Box promotes him
during the conference,

MORE CONVENTION NEWS:
The Music Video Assn. will use the
conference to present a number of
round-table breakfast discussions
from 8:30-9:30 a.m. Nov. 6.

Topies include “Making The Most
Of Local Promotions,” “Alternative
Programming For Music Videos,”
“Women In The Music Video Busi-
ness,” “Turning A Profit With A Lo-
cal Video Show,” “The Viability Of
Video Singles At The Retail Level,”
“Video Content And Censorship,”
“Promoting Artists At The Club
Level,” and “How The Music Video
Industry Can Promote AIDS Aware-
ness.”

In addition, the MVA will hold a
general meeting at 4 p.m. Nov. 4. All
conference attendees are invited. The
meeting will include a special presen-
tation on the closed-captioning of mu-
sic videos.

For further information on the
Billboard Music Video Conference &
Awards, contact Melissa Subatch at
212-536-5018.

ENOUGH ALREADY: Was any-
body surprised by the ratings HBO

THE

by Deborah
Russell

raked in for the unprecedented live
concert appearance of Michael Jack-
son? The Oct. 10 broadcast, originat-
ing from Bucharest, Romania, was
the pay-cable network’s highest-
rated special ever, with about 3.7 mil-
lion of HBO’s 17.5 million homes
tuned in to the program.

That’s all fine and good, but we got
a headache just following the camera
through the crowd of lunatic fans
screaming and crying for their pop
savior.

MTV is giving only limited play to
Madonna’s “Erotica” video. Tina
Exarhos, MTV's director of program
publicity, says the clip de-
buted on MTV at midnight
Oct. 2 and was played
again at 12:30 a.m. “Erot-
ica” also aired at midnight
Oct. 3.

The video is being pro-
grammed during MTV’s
dance program “Grind,”
where it can be heard in its
entirety, but only seen in
bits and pieces. “Grind”
airs from 6:30-7 p.m. Mon-
days-Fridays.

INDUSTRY VETERAN
Mark Wightwick, for-
merly the head of music
video at Limelight Film &
Video, has joined New
York-based Riviera Films
Inc. as director of develop-
ment. He'll oversee the ex-
pansion of Riviera’s music video de-
partment and create a new division
designed for longform production. In
addition, he plans to develop TV and
feature film projects for the firm.

Rising directors Jason Beck, Abe
Lim, and Bianca Miller recently
joined the Riviera roster.

“We offer labels new, definitive tal-
ent, with the full backup of Riviera’s
production experience,” Wightwick
says, noting the music video industry
provides an ideal opportunity toward
growth for the young directors. He
projects Riviera will produce an inde-
pendent feature within two years.

REALITY CHECK: Whoopi
Goldberg and Gloria Estefan will
appear in a video duet of “Shout,”
culled from their performance at
the recent “Hurricane Relief”
charity concert to benefit victims
of Hurricane Andrew. Proceeds
from the clip also will go to hurri-
cane victims.

Meanwhile, a number of Flor-
ida-based music industry veterans
and area performers have teamed
to create “Somehow We Will Sur-
vive,” another music video de-
signed to provide relief in the wake
of the hurricane.

Singer/songwriter Bruce Ber-
man and Zach Ziskin wrote the
ballad, which was produced by
Nick Martinelli. Bob Kahn of
Bob Kahn & Co. directed the clip,
using dramatic news footage
reeled during the disaster.
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DICTURE
THIS @

By Seth Goldstein

TWO CHANGES TWO: Techni-
color Videocassette has changed
its name and will shortly be
changing its address.

A couple of weeks after the Oct.
1 start of its current fiscal year,
the duplicator became Technico-
lor Video Services to better re-
fleet the customer fulfillment roles
it has assumed in recent months.
Early in 1993, Technicolor expects
to clear out of its sprawling New-
bury Park, Calif., facilities and
take up residence in nearby Ca-
marillo. The new space, which will
be occupied in stages, is about
double in size—more than 440,000
square feet.

Both changes echo similar
moves in the U.K., where the
newly named Technicolor Distri-
bution Services takes over a 1.8-
million-cubie-foot warehouse from
Pickwick Group. Pickwick, a dis-
tributor when acquired by Carl-
ton Communications, now con-
centrates on developing its own
video labels.

Technicolor’s Livonia, Mich.,
plant won’t be affected by the
move, according to sales and mar-
keting senior VP Gary Hunt.
Hunt says the dubber’s first for-
ays into distribution look good.
“From everything I’'ve heard, peo-
ple were real pleased” about Tech-
nicolor’s delivery of Texaco’s
Olympics cassette, Hunt main-
tains; he doesn’t yet know the re-
sults of the specially prepared
Gerber Foods cassette, except
that it went this summer “to a sta-
tistieally valid national sample”
that will be polled by phone to de-
termine the impact of direct-to-
consumer distribution.

Hunt passed on the annual Pre-
mium Show in Chieago earlier this
month, but Technicolor did show
up at the smaller Promo Expo in
New York, where it finished third
in the competition for technologi-
cal innovation. Its entry: the Delta
shell. Hunt says the award usually
goes to ad and promotion agen-
cies. Technicolor was the first
dubber ever to be nominated.

M OVING TIME: Another dupli-
cator is trying to expand home
video coverage. Los Angeles-
based Dubs Inc. has hired Chip
Viering as sales and marketing
VP of its videocassette duplication

(Continued on page 64)

VSDA: Smaller Audience For Big Screen
Survey Says Many Fans Wait For Vid Release

B BY SETH GOLDSTEIN

NEW YORK—Theater owners will
howl upon reading this, but the
Video Software Dealers Assn. is
only telling it like it is.

According to a newly released
VSDA survey of consumer attitudes
toward videocassette rentals, “Half
[the respondents] acknowledge that
movies come out on video so quickly,
it’s not worth going to the theater.”
Maritz Marketing Research, which
was hired by VSDA to conduct na-
tionwide phone interviews and tabu-
late the responses last spring, also
found 60% of those questioned be-
lieve renting “is as good as going to
the movies.”

Seventy percent find ticket prices
too high. Movie attendance isn’t con-
sidered a “significant source of com-
petition” to the video retailers, says
Maritz in a report that is the basis
of VSDA’s campaign to boost con-
sumer awareness of rental.

What, exactly, is the competition?
Maritz data point to several areas
that have helped convince 25% of
current renters to borrow fewer cas-
settes than a year ago, vs. 17%
who’ve increased their frequency.
Television—cable, network, and
pay-TV channels—and “outside de-
mand on leisure time” are two.

A third, affecting one in seven re-
spondents, is sell-through, defined
as “videos bought or received as

”

gifts.” Maritz determined sell-
through reduced rentals by 6%, less
than hobbies or other activities (7%)
but more than work or school (5%).

Supermarkets, meanwhile, are
credited with a 10% share of rentals,
convenient for customers who “ap-
preciate the lower prices and being
able to shop for other items at the
same time.”

VSDA, which has long suspected
consumers had lost the thrill of rent-

A high percentage of
broken VCRs is
armong factors

LworRing against
video rental

ing, found confirmation in the sur-
vey results. “Only one in seven”
thought it was “as much fun as it
used to be,” largely because “you
can’t always get what you want.” Al-
most half of the sample have left
stores empty-handed at least once in
the last 10 visits.

What many renters do not want is
sex, violence, and bad language:
Nearly 50% felt there’s too much of
each “in the movies today.” For that
reason, among others, VSDA was
told, “Switching disappointed poten-

In Good Hands. Columbia TriStar executives hold Braille Institute awards
given for their roles in the studio’s release of its “Insight” series about
blindness. Pictured, from left, are Fritz Friedman, worldwide publicity VP; Bill
Perrault, VP of marketing; Pat Campbell, president; Paul Culberg, executive
VP; and David Pierce, senior VP of sales.

tial renters from out-of-stock new
releases to other titles may not be
simple.” In any event, 30% of re-
spondents were reluctant to take
home a title “they’ve never heard
of.”

There’s another factor adversely
affecting rentals: VCR breakdowns.
Maritz determined that fully one in
five machines were broken last year,
which could have “substantial im-
pact” on tape transactions.

“[The] problem is only going to
get worse as VCRs get older,” says
the report, which also notes that
with VCR ownership averaging six
years, “there is not a backlog of ti-
tles consumers haven't had a chance
to see.” And with the passing of the
years, these consumers are “less
likely to have children,” who often
determine rental priorities and fre-
quency.

All this is reflected in Maritz's
profile of the lower-rental group,
who spend more time with their fa-
milies, have less leisure time in gen-
eral, and took out only 3.1 cassettes
in the four weeks preceding the in-
terview.

Market For S|
Moves Outside
Video Outlets

B BY JIM McCULLAUGH

LOS ANGELES—Only 52% of ac-
tual retail outlets that might carry
special-interest video now do so, ac-
cording to market research firm
Cambridge Associates. It may not
matter, since the greatest growth
potential could come from drug and
convenience stores and supermar-
kets.

Such was the distribution and re-
tail landscape as described by Dick
Kelly, president of the Stamford,
Conn.-based company, who deliv-
ered the opening business presen-
tation at ITA’s fifth annual Execu-
tive Seminar On Special Interest
Video here.

The two-day event, dubbed
“Creating New Opportunities For
Special Interest Video,” was held
Oct. 15-16 at the Loews Santa Mon-
ica Beach Hotel.

Supermarkets have come on fast-

(Continued on page 52)

ANGEI1A IS
PoSITIVELY REDUCED.

Angela Lansbury's Positive Moves

{ soared to "Triple-platinum” heights at
$29.95. Now at the reduced pnce of
® $19.95, we'll just keep on counting...

PosITIVE MOVES is:

® One of the most successful fiess
| videos ever!

® Powered by one of today’s most

admired stars!

® An evergreen gift!

® The perfect sale or rental product!
® Always in constant demand!

Angela Will
Positively Move At

51995!

Wood KnappVideo

The Special Interest Studio

5900 Wilshire Blvd.
[-800-521-2666 213-965-3509

Los Angeles, CA 90036
FAX 213-930-2742
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SUPERMARKETS BLASTED:
Supermarkets represent the top
growth area for home video retail-
ing for the right kind of special-in-
terest topics—those that are suffi-
ciently general in content. That’s
the message Ron Eisenberg in-
sists he meant to convey at the
fifth annual ITA executive seminar
on special interest Oct. 15-16 at
Loews Santa Monica Beach Hotel.
Eisenberg is president of Hous-
ton-based distributor ETD.

“You won’t sell many copies of
‘Chair Caning’
in a supermar-

Supermarkets Are Tops
When Vid List Is General

FEATURE FILMS SELL: Of-
fering a rare peek inside its opera-
tions, executives Paul Marcus
and Frank Chessman revealed Si-
mon Marketing’s supermarket
strategies to ITA attendees. As Ei-
senberg had noted, Hollywood hits
pace promotional sales.
Currently, Simon is promoting
“Video Theater” in Ralphs, a large
West Coast supermarket web. The
15 titles feature some children’s
and a couple of musie videos,
including “Eric Clapton &
Friends.”’
Most titles are

ket,” said Ei-
senberg, refer-
ring to a chair-

STORE[ =

familiar main-
stream offer-
ings such as

supermarkets

will sell lots of “Beauty And The
Beast,” Eisenberg noted. In fact,
he told the audience, “We hope to
move 2 million copies” of the Dis-
ney title.

Seminar attendees were
shocked by Eisenberg’s negative
remarks, some even speculating
that, as one said, he was “hoping to
scare off competition.” Eisenberg,
however, maintained he was only
being honest and candid. He said
a golf title promoted aggressively
sold only 96 copies in a total of 46
stores. “Everyone had fun enter-
ing the golf-putting contest, but no
one bought the video.”

Eisenberg’s scenario about the
supermarket business met with
keen interest because many at the
ITA gathering were on their way
to the Food Marketing Insti-
tute’s nonfoods convention Sun-
day-Wednesday (25-28) in New
Orleans, expected to give home
video its best showcase ever in the
grocery field. “I am the world’s
greatest optimist in terms of home
video in the supermarket,” Eisen-
berg explained to queries about his
negative impressions.

Sixteen-branch ETD, which got
into the grocery field with Kroger
in 1980, enjoys a 50% market
share in food stores although it
hasn’t opened a new account in two
years, Eisenberg noted. “We don’t
even try to sell drugstores any-
more,” he said.

Some stats revealed that 11,655
U.S. supermarkets are into video,
or 38% of the total 30,670. A popu-
lar misconception is that the mar-
ket has hardly been tapped, but
Eisenberg cautioned against too
much optimism. It’s the larger
stores that have plunged in. He
told of one chain, concentrating on
2,500-square-foot stores, that
ETD has been after for two years.
“They may never go in to video,”
he said. “It would mean taking out
two brands from the six lines of
bread, three brands of milk ...”

repair  title “Air America,”
presented at MONI'I‘(,I‘ “No Way Out,”
ITA by con- “Three Ami-
sultant Leslie by Earl Paige gos,” “Meat-
McClure. But balls,” and

“Desperately
Seeking Susan.”

Among the kid-vid titles are “GI
Joe: The Movie,” “The Jungle
Book: Richi Is Alone,” “Inspector
Gadget,” and “The Last Unicorn.”
Prices are $6.99 with a $5 purchase
(with some limitations, such as no
liquor or fluid milk produects). Si-
mon recently stirred up the music
community with a promotion that
had compact dises at $6.99 in
Ralphs, where Chessman worked
for 20 years (Billboard, Aug. 29).

The two Simon executives, and
Eisenberg, noted supermarket
marketing realities are often
blunt. Shelf space has tightened to
the point where some stores can
command “$100,000 to get a prod-
uct on display” throughout the
chain, said Chessman and Eisen-
berg.

Just as stark is the way super-
markets operate, said Eisenberg.
“Buying is a staff funection, so the
buyers report to the general mer-
chandise manager and may love
your promotion. However, the
store managers report up through
store operations. They can tell you
a display is blocking the aisle and
you may end up in the rear of the
store.”

Eisenberg showed a slide in one
store where five dumps were fea-
tured. They were displays of
“Wayne’s World,” “Ferngully: The
Last Rainforest,” “Hook,” “Rock-
A-Doodle,” and “The Great Mouse
Detective.” Normally, he said, “We
consider ourselves lucky if we get
three dumps.” Eisenberg showed
other slides where only a few dis-
plays of sell-through were offered
in departments that typically em-
phasize rental.

Another slide pictured a Kroger
store with a blue awning featuring
the yellow The Movie Center
logo, which is similar to the Block-
buster Video exterior. “I hardly
have to tell you that many grocery
stores are very serious about be-
ing in the video business,” Eisen-

(Continued on page 52)
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Top Video Sales

E: COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
« | = |35
I = s
= z S 58 w0 ﬁ'g
25 |¢ TITLE Copyright Owner, Principal 8 | £ | 8%
Fl 3| % Manufacturer, Catalog Number Performers =& | & | a3
*xx NO.1 * x %
Universal City Studios Charles Grodin
1] 2|3 | BEETHOVEN MCA/Universal Home Video 81222 Bonnie Hunt il ke b
2 1 4 THE RESCUERS Walt Disney Home Video 1399 Animated 1977 G | 2499
5 Paramount Pictures Mike Myers
3 4 10 WAYNE'S WORLD Paramount Home Video 32706 Dana Carvey Loz /RG] p2ds
4| 3|7 aiﬂfoUR"EL;’f'THE LAST FoxVideo 5594 Animated 1992 | 6 | 2498
5 | 5 | 73| CASABLANCA: 50TH ANNIV. ED. MGM/UA Home Video 302609 Humphrey Bogart 1902 | NR | 2498
Ingrid Bergman
Amblin Entertainment Dustin Hoffman
6 b 13 HOOK Columbia TriStar Home Video 70603 Robin Williams 1991 PG | 2495
. Carolco Home Video A. Schwarzenegger
T | 7 | 17 | TERMINATOR 2: JUDGMENT DAY T iecy e e T 1991 | R | 1998
8 11 | 13 | THE GREAT MOUSE DETECTIVE Walt Disney Home Video 1360 Animated 1986 | G | 2499
. Playboy Home Video . :
9 8 10 | PLAYBOY: WET & WILD IV Uni Dist. Corp. PBV0714 Various Artists 1992 [ NR | 1995
10| 12| 2 gng%nga:I&(}?D/ LA S GoodTimes Home Video 7032 Cindy Crawford 1992 | NR | 1999
11 | 14 | 7 | ERIC CLAPTON: UNPLUGGED Warner Reprise Video 38311 Eric Clapton 1992 | NR | 1998
12| 9 | 8 | ROCK-A-DOODLE HBO Video 90701 Animated 1992 | 6 | 2498
13 | 10 | 28 | 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 | G | 2499
. Fay Wray
14 | 13 | 4 | KING KONG (60TH ANNIV.) Turner Home Entertainment 6281 Robert Armstrong 1933 | MR | 1698
New Line Cinema Billy Crystal
15] 32 | 3 | cimysLickers Columbia TriStar Home Video 75263 Daniel Stern RE (ot e
PLAYBOY: 1992 VIDEO PLAYMATE Playboy Home Video
16 | 15| 9 | gacpack Unl Dist. Corp, PEVO713 Cady Cantrell 1992 | NR [ 19.95
17 | 16 | 8 | KISS: X-TREME CLOSE-UP PolyGram Video 440085395-3 Kiss 1992 | NR | 1995
PLAYBOY: INTIMATE WORKOUT FOR  Playboy Home Video ) }
18 17| ¢ iSyer Uni Dist. Corp, PBVO715 Various Artists 1992 | NR | 2995
5 Playboy Home Video . :
19 | 18 | 23 | PLAYBOY'S EROTIC FANTASIES Uni Dist. Corp, PBVO712 Various Artists 1992 | NR | 1995
) Penthouse Video ; ;
20 | 20 | 2 | PENTHOUSE: PARADISE REVISTED A"Vision Entertainment 50338-3 Various Artists 1992 | NR | 1998
PENTHOUSE: PET OF THE YEAR Penthouse Video . .
21| 2| 3 | plavorr 1992 A*Vision Entertainment 6-50336 Various Artists 192 | NR | 1998
22 | 19 4 TIME OUT: TRUTH ABOUT HIV, AIDS  Arsenio Hall Communications Arsenio Hall 1992 | 850
& YOU Paramount Home Video 85070 Magic Johnson '
23 | 25 | 11 | BILLY RAY CYRUS PolyGram Video 440085503-3 Billy Ray Cyrus 1992 | MR | 1295
Carotco Home Video A. Schwarzenegger
24 | 22 | 10 | THE TERMINATOR TWIN PACK Live Home Video 48943 i g e 1992 | R | 2098
. Penthouse Video . .
25| 29 | 15 | PENTHOUSE: READY TO RIDE R st Various Artists 1992 | NR | 19.98
THE SPANISH VERSION OF Universal City Studios Carlos Villarias
26|35 | ppacula MCA/Universal Home Video 81123 Lupita Tovar e
21| % | 1 g{f:ELESST'NG ALONG SONGS: BE .t pisney Home Video 311 Animated 1992 | WR | 1299
28|33 2 ?'9"7‘33(72"33”“ STORY: VOL. 1 Warner Reprise Video 38316 Black Sabbath 199 | MR | 1998
29 | NEW D ZS:;‘&E:.‘J;‘E N.P.G.: DIAMONDS . or Reprise Video 3-38291 Prince & The N.P.G. | 192 | NR | 198
30 | 24 | 44 | THE RESCUERS DOWN UNDER Walt Disney Home Video 1142 Animated 191 | 6 | 2499
i Universal City Studios Kurt Russell
31 | RE-ENTRY | BACKDRAFTO MCA/Universal Home Video 81078 Robert De Niro 191 R 1958
N Paramount Pictures Ray Milland
32 | REENTRY | THE UNINVITED MCA/Universal Home Video 80400 Ruth Hussey kO [PLLE [
THE MAKING OF THE COMPANY . Dean Jones
33 (3] 6 VIDEO RCA Victor 902660914-3 e 1970 | MR | 1498
New Line Home Video Harrison Ford
34| 3 7 BLADE RUNNER (10TH ANNIV.) Columbia TriStar Home Video 1380 Sean Young 1982 E 1495
1992 PLAYBOY VIDEO PLAYMATE Playboy Home Video . .
35| 38| 50 AT Lni Dist. Corp, TBV0702 Various Artists 1991 | NR | 1998
¥ PENTHOUSE: THE GREAT PET HUNT,  Penthouse Video ; .
36 | REENTRY | oo e Various Artists 1992 | MR | 1998
i Penthouse Video 1 .
37 | RE-ENTRY | PENTHOUSE: WINNERS 1992 A Various Artists 1992 | NR | 1698
38 | NEW D> | BOB MARLEY: TIME WILL TELL PotyGram Video 440084059-3 Bob Marley 1992 | NR | 1995
39 | 27 | 23 | PLAYBOY PLAYMATE REVIEW '92 flavBoyibiomelvideo Various Artists 1992 | MR | 1995
Uni Dist. Corp. PBV0708 :
40 | 30 | 2 ELTON JOHN: LIVE A*Vision Entertainment 50358-3 Elton John 1992 | NR | 2498

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. & RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. ®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units

and $1 million at suggested retail for nontheatricat tities. < ITA platinum certication for a minimum sale of 250,000 units or a doltar volume of $18 million at retail for
theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical tities. © 1992, Billboard/BPI Communications.
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Home Video I

U.K. Sports Group
Kicks Soccer Player
For How-To Video

B BY PETER DEAN

LONDON—Professional sports-
men aiming to make a quick buck
out of home video sell-through
should probably heed the case of
Vinnie Jones, an English soccer
player who is likely to face a ban
from the game for his part in “Soc-
cer’s Hard Men,” an October release
in the U.K.

Jones has been charged with mis-
conduct by the controlling body, the
Football Assn., for detailing what is,
in effect, a cheat’s charter of the
game. The tape, distributed by
fledgling company Vision Video
Ltd., looks at the careers and tough
tactics of a handful of soccer’s top
“hard men,” including that of Jones
himself.

In a series of filmed interviews, he
reveals the ploys that these players
use: elbowing opponents when
jumping for headers, raking their
calves after the ball has gone, lifting
them up by their armpit hair when
they are on the ground, treading on
their toes, and grasping their testi-
cles, as once performed—and cap-
tured on film—by Jones on England
star Paul Gascoigne.

Not since last year's “Lover’s
Guide” has so much attention (and
free publicity) accompanied the re-
lease of a sell-through video here.
The Professional Footballers Assn.
has stated it may seek an injunction
to prevent the release of the video,
while the sports pages have been
filled with outrage at the tape.

With his sentence pending, Jones
appears remorseful, saying, “I want
to apologize . .. for my involvement
in the video. In hindsight, I regret
having taken part in the production.
Unfortunately neither my agent nor
myself ever made sure that we could
check the final editing of the video

. By regretting it so much I hope
it will prevent people from thinking
that T endorse the video as finally
edited.”

VVL/’s sales department has said it
has been asked by retailers to bring
the release of the video forward by five
days. Head of marketing David Living-
stone explains that since the rumpus
flared, VVL has not heard from Jones
to contest the final edit of the tape.
“This amount of media attention can
only improve sales and from a business
point of view, it’s good business,” Liv-
ingstone concludes.

DID YOU KNOW .. .7

—more than 50% of Bili-
board readers own homes
valued at over $250,000;

—more than 40% maintain 2,
3 or more residences.

IF YOU HAVE PROPERTY TO
SELL, SELL iT IN BILLBOARD!

Call Roseanne at Billboard's
REAL ESTATE TO THE STARS
1-800-223-7524

Disney and Nestlé Beverage Company

Stir Up Profits With A Hot $3 Offer!

First-Time Refund On Disney's Top-Selling Film Line
Promoted By Major TV Advertising And National FSI'*

ONLY SIB!IH

After
$3 Rebate

From Nestlé |
¥ Beverage &
Company!**

I: $19.99 Suggested l;'
Retail Price ]

E.Eé'—i-:»}?t’-,’iﬂr.". A
Stozk #028 (Black & White) Scock #014

Stock #{145 Stock #266

The Parent Trap
Old Yeller
Swiss Family Robinson
The Three Lives of Thomasina
20,000 Leagues Under the Sea
The Love Bug
The Apple Dumpling Gang

The Story of Robin Hood
Darby O’Gill and the Little People
Candleshoe
In Search of the Castaways
Treasure Island
Freaky Friday
Kidnapped

OfrreER GOOD
ON ALL
STUDIO FILM
COLLECTION TiTLES!

ALSO AVAILABLE: _ PREBOOK:
48-Unit Prepack 1 @,&M% _“ . 12/15/92
Stock #1661 i WiLL .
32-Unit Prepack = o | L
Stock #1660 -
t ¢ *FS1 drops 1/10/93. NAAD:

**Additional purchases required. Mail-in offer good 1/4/93 to 2/28/93. Void where prohibited.
Walt Disney Home Video distributed by Buena Vista Home Video, Burbank, CA 91521. © The Walt Disney Company.

1/8/93
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|
‘Chaplin’ Laser Silence Broken I l
plin r Si ull eu e“ a s
b l T F S o R l & COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
Labels Team For Series Release :
|| S
Ll wl z
LOS ANGELES—CBS/Fox Video, format to enable viewers and film en- z = 3 ) o 5% | w
FoxVideo, and Image Entertainment thusiasts to study the films. Each vol- |2 | TITLE Copyright Owner, Principal 53 | 5§

. o . [= z Manufacturer, Catalog Number Performers > | @
are teaming up to release restored la-  ume, distributed by Image Entertain-
serdisc versions of classic Charlie ment, will have a suggested retail *x % NO.1T %%

Chaplin movies. price of $69.98. ) .
. L . . I Fried Green Tomatoes Productions Kathy Bates
The launch is timed to coincide with Assembling the material involved 1 | 1| & | FRIED GREEN TOMATOES MCA/Universal Home Video 81228 Jessica Tandy 1991 | PG-13
the December release of “Chaplin,” required utilization of current state- e ”
. ’ L . Inc. Richard Gere
the feature directed by Richard of-the-art digital technology, accord- 2 | 3| 7 | FINALANALYSIS Warner Home Video 12243 Kim Basinger 1992 | R
Attenborough, which is expected to  ing to CBS/Fox. o 31 7 | 3 | seerHovEN Universal City Studios Charles Grodin o | rors
heighten interest in the legendary ac- Original negatives and original MCA/Universal Home Video 81222 Bonnie Hunt 3
tor and film maker. fine-grain prints that had never be- | ] Woody Harrelson
Called “Chaplin: A Legacy Of fore been transferred to video were 4| 2| 8 | WHITE MEN CAN'T JUMP RS ek Wesley Snipes RS
Laughter,” 10 discs will eventually be  made available by Pamela Paumier, S T Fovisen 1876 o8 Pesci N
released, beginning with “Modern  who is president of the Roy Export Marisa Tomei
Times” in November. Such titles as Company Establishment, Chaplin’s 6| 2 | 8 | MEDICINE MAN Hollywood Pictures Sean Connery 7| [eafe
“City Lights,” “The Great Dictator,” film distribution organization. Hollywood Home Video 1358 Lorraine Bracco
“Monsieur Verdoux,” and “A Dog’s _David Shepar(.l, who teaches film 715 | 7 | THE LAWNMOWER MAN Elelw LLqe ?(_)g:e Vl_i‘deo Video 12773 j’i?frcFe Erosnan RN
Life” will follow, part of a selection  history at the Univ. of Southern Cali- SRR IA OTEAVICED )
that also includes “The Kid,” “The  fornia and is a renowned expert in the 8| 8| 5 | wHITESANDS x:::g E:)O;é':‘/?éeo 12532 :\’AVI"C':? ggz‘r’:e 1992 | R
Circus,” “The Idle Class/Sunnyside/ technical restoration of silent cinema, =
Payday/The Pilgrim/Shoulder Arms/ is the primary consultant to the proj- 9 | 9 | 10 | THE PRINCE OF TIDES Columbia TriStar Home Video 50943-5 ﬁfgﬁ’;j:;e'sa”" 191 | R
A Day’s Pleasure,” “Limelight,” ect. - = Y
wrs , - .y Aty , i . aramount Pictures ike Myers .
Kl’{lg OE New York/Wo‘r‘nan Of Pa According to Patrick Cousans, di 10 | 10 | 9 | WAYNE'S WORLD e T Dana Carvey 1992 | PG-13
ris,” and “The Gold Rush.” Image En-  rector of product development at Im- : _
tertainment is the dise distributor. age Entertainment, thousands of 11 | 11 | 15 | THE HAND THAT ROCKS THE CRADLE :0I|yw00d Pictures Annabella Sciorra o | s
. . : . . ollywood Home Video 1334 Rebecca DeMornay
Each volume, according to Mindy  video edits have been made to remove R—— Dol Par
g g . CE R e 5 5 nli ollywood Pictures olly Parton
Plclkard, _CBS/FOX dlrect.m of ma dir t, correct film damage and splices, 12 | NEW D> | STRAIGHT TALK Hollywood Home Video 1449 s 1992 | PG
keting, will be packaged in a special and improve the sound tracks. Warner Bros. Inc FY———
lgserdisc jacket containing infor.ma- Thg dise of “Moder.n Tm}es” will 13 | 13 | 6 | THE MAMBO KINGS Warner Home Video 12308 Antonio Banderas 1992 | R
tion, photographs, and reproductions  also include an interview with com- T
of production logs, parts of seripts, poser/conductor David Raskind, who | 14| 20 | 2 | CRissCROSS MGM/UA Home Video 90246 Keith Carradine 1992 | R
and other memorabilia. worked with Chaplin on the score of e T e 3
. N i y Dangerfield
Most of the discs will be in the CAV  the film. JIM McCULLAUGH 15|15 | 6 | LADYBUGS Paramount Home Video 32736 e 1982 | PG-13
Universal City Studios
16 | 14 | 6 | AMERICAN ME Gl T Edward James Olmos 1992 |
Warner Bros. Inc. Chevy Chase
17 | 12 | &8 | MEMOIRS OF AN INVISIBLE MAN s sy P Dary! Hannah 1992 | PG-13
18 | NEW D | GLADIATOR Columbia TriStar Home Video 90803 Jcau”gjse"g:éis:;” o 1992 | R
19 | 18 | 3 | ONE FALSE MOVE Columbia TriStar Home Video 91173 g;';g:’:}fiﬂiams 1992 | R
20| 17 7 FERNGULLY...THE LAST RAINFOREST FoxVideo 5594 Animated 1992 G
21 | 16 | 6 | SPLIT SECOND HBO Video 90804 i 1992 | R
A New Line Cinema Louis Gossett Jr.

i 2| 2 . IRON EAGLE MI: ACES Columbia TriStar Home Video 75883 Rachel McLish e i
. RO . }’ 23119 5 MISSISSIPPI MASALA Columbia TriStar Home Video 92693 Denzel Washington 1992 [ R
Charlie Chaplin exercises his directorial prerogatives in the making of “Monsieur - - -

X X Amblin Entertainment Dustin Hoffma
Verdoux,” one of several Chaplin features and short subjects that CBS/Fox gnd 24 | 28 | 13 | HOOK CqumbianTriSz:l‘:r Heonme Video 70603-5 RgbilnnWilliamsn el
Image Entertainment have prepared for laserdisc release. Their appearance is 25 ] I ason Patric
timed to coincide with a new movie about the film icon. 23 | 11| RUSH MGM/UA Home Video 902527 Jennifer Jason Leigh 1991 ] R
26| 31 | 5 | RADIOFLYER Columbia TriStar Home Video 50713 Lorraine Bracco 1992 | PG-13
21 | 2% | 16 | GRAND CANYON FoxVideo 5596 AL 1991 | R
Danny Glover
I“E REPORTER® Iop Io 28 | 30 | 3 | PARIS IS BURNING Academy Entertainment 1495 Borlanicorevs 191 | R
Pepper Labeija
WEEKLY MOVIE GROSSTES 29 | 21 | 4 | THE POWER OF ONE e B I o411 Stephan Dorff 1992 | PG-13
NO. OF TOTAL Amblin Entertainment Robert De Niro
SCRNS  WKS GROSS 30| 32 | 19 | caPE FEAR MCA/Universal Home Video 81105 Nick Nolte il i
THIS WEEKEND  PERSCRN IN TO DATE
WEEK  PICTURE/(STUDIO) GROSS ($)  AVG($) REL $) Touchstone Pictures :
‘ 31 | 24 | 20 | FATHER OF THE BRIDE T A e Steve Martin 1991 | PG
1 Under Siege 11,151,874 2,248 1 30,301,259 -
(Warner Bros.) 4,961 32| 36 | 15 | SHINING THROUGH FoxVideo 5661 e DB 191 | R
2 Last of the Mohicans 5,828,251 1,852 3 43,734,536 i ;
' ' ! ! ! Samuel Goldwyn Robin Wright
(20th Century Fox) 3147 33| 25| 4 | THE PLAYBOYS HBO Video 90702 Aidan Quinn P L
3 The Mighty Ducks 5,479,821 1,857 2 21,639,003
(Buenagvgm) 2951 34 | 29 | 4 | THE RESCUERS Walt Disney Home Video 1399 Animated 1977 | 6
4 Candyman 5404320 1,251 — 5,404,320 Touchstone Pictures )
(TrStan) 4320 35| 27 | 5 | ERNEST SCARED STUPID L e Jim Varney 1992 | PG
5 Consenting Adults 5,023,467 1513 — 5023467 36|33 | 4 | INSIDE OUT 3 sl Various Artists 1952 | MR
(BUGD& Vista) 3,320 Uni Dist. Corp. PBV0716
6 Mr. Baseball 2,250,170 1,822 2 12,890,090 37| 38 | 6 | ONCE UPON A CRIME MGM/UA Home Video 902607 j?;”agfu"s"hyi 1992 | PG
(Universal) 1,235 .
7 Hero 2244711 1826 2 13.649.208 38 | NEW D> | RED SHOE DIARIES Republic Pictures Home Video 3389 B 199 | W
(i) 1,229 39| 37 | 2 | FALLING FROM ia Tri - John Mellencamp
8 Snoakers 2,004,750 1,458 5 41,564,593 GRACE Columbia TriStar Home Video 51203 Mariel Hemingway 1992 | PG-13
Universal, 1,375 . ; :
( /) : 40 | 35 13 STOP! OR MY MOM WILL SHOOT Urgversa_l City Studios ) Sylvester Stallone 1992 | PG-13
9 1492: Conquest of Paradise 1,305,392 1,008 1 4,883,146 MCA/Universal Home Video 81264 Estelle Getty
'Paramount) 1,295
(0 - @ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least
10 The Public Eye 1,139,825 635 — 1,157,470 25,000 units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certication for a minimum sale of 250,000 units or a
(Universal) 1,795 dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for

nontheatrical tities. © 1992, Billboard/BPI Communications.
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Video Previews

MUSIC

Priice & the N.P.G.,
“Diamonds & PPearls,”
Warner Reprise Video, 60
minutes, $19.98.
His name is Prince and, yes, he
and his New Power Generation
are quite funky in this
compilation of videoclips, live
performances, and interviews
surrounding their last album,
“Diamonds & Pearls.” Say what
you will about the Paisley One
ana his ego, but this video is
proof positive that he is
showman through and through.
Also made vividly clear is the
extent to which he is clicking
musically with the members of
the New Power Generation,
footage of whom provides
welcome close-up look. The
release of the Prince & the
N.P.G’s new "'Love Symbhol”
set should ignite interest.
CATHERINE APPLEFELD

“Latino Session,” Rhino
Honie Video, 60 minutes,
$19.95.

Carlos Santana and Jerry
Garcia hook up with the world’s
most famous Latin musicians—
Reben Blades, Celia Cruz, Tito
Puente, Muriachi Los
Camperos, Poncho Sanchez,
Danny Valdez, and Steve
Jordan—{or a jumbo jam of
salsa, mambo, and
imprevisation. Neither
Santana’s instrumental
exeursions nor Gareia's
sporadic outbursts measures up
to thi real highlights of the
1989 performance: a furiously
syneopated reworking of the
Gipsy Kings’ “Bamboleo” by
Cruz and Sanchez; Puente’s
intoxicating timbale work; and
Blades’ peppery trilogy of
“Cuentas Del Alma,” “Ojos De
Perro Azul,” and “Muévete.”
While uninitiated Anglo
audiences are always invited to
the party, they may not (ind
this bilingual program as
appealing as devotees of the
participants will. PAUL VERNA

Grateful Dead, “Backstage
Pass: Access All Areas,”
Grateful Dead
Merchandising, 35 minutes,
$19.95,

Six songs provide a loose
framework for this melange of
concert and studio footage. plus
home movies documenting the
hand’s evolution from its early
days in the parks of San
Fran-isco. Aside {rom
providing a glimpse of erstwhile
band members, highlights
include footage rom the band
members’ trip to Egypt; a peek
at Jerry, Bobby, und Phil in the
studio doing Dylan’s “She
Belongs To Me”; and a moving
live version of “Easy To Love
You.” sungr by late kevbhoardist
Brent Mydland. Of course no
Dead set would be complete

UuprPpCOM

without its share ol psychedelic
imagery, and the tape comes to
4 close with plenty. A winner

{or the band’s {lood of fans. C.A.

“The Rock Bottom
Remainders,” BMG Video, 15
minutes, $16.95.

Only one of the 11 numbers
here is excruciating. That, of
course, is the good news. But
then the music isn’t really the
point of this exercise, the
musicians are—best-selling
authors and equally well-known
critics (Dave Burry. Robert
FFulghum, Stephen King, Amy
Tan, Dave Marsh, and Matt
Groening among them) who laid
down their pens and gamely
picked up guitars, microphones,
and the occasional tune for a
recent benefit concert. Filmed
live as the band played to a
book-biz crowd, the music is
interrupted none too frequently
for snippets of the participants
humorously discussing the
hand’s genesis. Meanwhile,
back onstage, King doing lead
vocals on “Teen Angel” and
“Sea Of Love” proves surreal;
horror, indeed. Barry’s voice
would be best kept in the third
person, and Ridley Pearson is
actually quite good. Who'll huy
this¢ The masses of people who
have sent their books soaring,
but only if they are ulerted to
its existence.

MARILYN A GILLEN

CHILDREN'S

“The Cat Came Back And
Three Other Titles,” Smarty
Pants Video, 30 minutes,
$11.98.
This National Film Board of
Canad:t animation collection
opens with Cordell Barker’s
treatment of the 100-year-old
folk song. The Oscar-nominated
cartoon follows a man’s
desperate—and incredibly
unsuceessful—attempts to rid
himself of the infamous cat.
Wittily drawn and animated,
the cat gets laughs from people
of all ages, including adults.
The tape's other titles are “The
Egg,” “What On Earth,”
another Oscar nominee about
Martian views of our planet,
and “Blackberry Subway Jam.”
The latter is a tale of a boy
investigating why his room
suddenly hecame a subway
stop. With its unique art,
animation, and humor, this tape
would go well in a family or “all
ages” video section.
CATHERINE CELLA

“Brown Bear's Wedding” and
“Touring The Firehouse,”
GoodTimes Home Video, 30
minutes each, $14.99 cach.
These two videos are part of

SPECIALTY T

GoodTimes’ new Fisher-Price
Home Entertainment line.
“Brown Bear’s Wedding,” an
adaptation of « children’s story,
is a sweet tale that probably
works as a bedtime storv {or a
sleepy child. As a video.
however, it may be too quiet
and slow-moving to hold a
child’s interest. “Touring The
Firehouse,” in contrast, is a
lively, visnally exeiting and
informative look at firefighters.
This live-action program is
narrated by Juckie, a gruff-
voiced Dalmatian who will
delight young viewers. We see
how firefighters wash their
trucks, get alook at the control
center where calls come in,
learn about the equipment
used, and watch a team put out
a small {ire and rescue a cat
from a tree. There’s also a
catehy. dance-music song with
lyrics about firefighters. It’s
enough to make you want to run
out and sign up.

TRUDI MILLER

SPORTS

“Great Moments In College
Bowl History,” Columbia
TriStar Home Video/41 Blue
Sports, 11 minutes, $14.95.
Vintage footage from some of
college football's great bowl
games makes this an
entertaining trip down memory
lane for the veteran fan. For the
younger viewer, highlights
include the 1963 Rose Bowl in
which Wisconsin quarterback
Ron Vanderkellen narrowly
missed engineering a fourth-
quarter 30-point comeback
against USC; the 1979 Sugar
Bowl berween Alubama and
Penn State that was decided in
the final sceonds on a stirring,
goal-line stand by Alabama;
and the 1979 Cotton Bowl, in
which future pro great Joe
Montana, playing for Notre
Dame, engineered a thrilling
fourth-quarter comeback
against Houston. For the older
viewer, such legendary figures
as Knute Rockne, Pop Warner,
and Paul “Bear” Bryunt are
featured in clips from the "30s
and '40s. Commentary includes
brief histories of the major bowl
games with interesting asides
on some other, little-known
defunct games such as the
Rhumba Bowl, the Oil Bowl.
and last, but not least, the Salad
Bowl. TERRENCE SANDERS

DOCUMENTARY

“F.D.N.Y.: Brothers In
Battle,” A&E Home Video, 50
minutes, 19.95.

The real-life heroism of the
New York City Fire
Department is vividly explored
in this gritty documentary.
Viewers wre given a look at
training techniques, rescue
procedures, and the annual
awards ceremony that honors
these brave people. Spectacular
fire footage is included, as well
as candid interviews with the
firefighters in which all
describe their occupation as
more than just a “job.” The
pride they have in being able to
help people in need shines
through in every instance. A

Video Previews is a weekly ook at new titles at sell-through prices.
Send review copies to Catherine Applefeld, Billboard, 1515
Broadway, New York, N.Y. 10036.

TLES

look at this video will give
viewers a greater appreciation
of the dangers these public
servants face each day.

MARC GIAQUINTO

EDUCATIONAL

“Portraits Of The American
Presidents,” Questar Video,
210 minutes, $59.95.
DK students, listen up. With
the election of our 42nd
President upon us, it’s time to
review the terms of the
previous 41 (although the book
isn’t vet closed on George
Bush). Now, [ know these are
usually texthook assignments.
This time, however. you can go
to this set of three videotapes.
The Questar Video/NBC News
presentation, which includes a
30-page booklet on the
presidency and 15 presidential
decisions originally published
by “American History
Hustrated.” is as
straight forward as the name.
What you see is what you get:
thumbnail sketches of each ol
the incumbents, embedded in
narrative and pietorial doses of
then-current events. The cycles
of birth, achievements, time in
office, and (where appropriate)
death can get as repetitive as
those texts that turned high
school courses into sleepathons.
Nevertheless, like spinach, this
handsomely boxed set is good
for any of us. present reviewer
included, who discover how
little we actually know about
the history of the world's
longest-lived democracy.

SETH GOLDSTEIN

ANIMATION

“Beyond The Mind's Eye,”
BMG Video/Miramar, 45
minutes, $19.98.
The state-of-the art computer
animation of “Bevond The
Mind's Eye” lives up to its
billing and surpasses its
predecessor, “The Mind's Eve.”
Its synthesized images are well-
matched to the synthesized
music of Jun Hammer that
backs abstract electronic
environments or geoinetric,
M.C. Escher-like constructions.
Mirroring reality, it depicts the
courtship of a virtual-couple, a
landscape of computer {lora,
and digitized bees locked in
aerial combat. (Some footage
has also appeared in the sci-fi
film *“The Lawnmower Man"
and on one of those eve-
catching Dianetics TV
commercials.) These videos
seem to have been created by
techniciang rather than artists,
and—uwhile rich in detail—they
luck the humor and humanity
that mark the best in any
animation. Nonetheless,
“Bevond” provides a duzzling
survey of this new art form.
DREW WHEELER

BY DREW

A biweekly guide to lesser-known
rentul-priced video titles.

“Proof” (1991), R, New Line Home
Video, prebooks Nov. |

Movies about blind photographers
don’t come along every day, and Aus-
tralian writer/director Jocelyn Moor-
house took this curious premise and
turned it into a funny, sad, and re-
warding film. Martin (Hugo Weaving),
sightless since birth, substitutes a
camera for his missing sense, then has
people describe his photos to him.
Bright and perceptive, yet deeply dis-
trustful of the sighted world, Martin
has a strange relationship with his
housekeeper, Celia (Genevieve Picot),
who's in love with him but still gets a
kick out of rearranging his furniture.
When Martin’s new friend Andy (Rus-
sell Crowe) starts hanging around, an
odd but all-too-believable love triangle
develops. Sometimes an art film,
sometimes a twisted black comedy,
“Proof” is fine tare tor movie lovers
desperate to get off the Hollywood
genre-go-round.

“Black Ice” (1992), R and unrated,
Prism Pictures, prebooks Nov. 10.

This cross-country chase thriller be-
gins with a philandering congressman
who dumps his mistress, then tries to
kill her. He's killed instead by the mis-
tress, playved by Joanna Pacula, in her
usual role as a mysterious, vaguely
European beauty. She's
agent, and her unsympathetic boss de-
cides to have her rubbed out. (Since
the boss is Michael Ironside, Pacula
has only herself to blame. Who'd take
a4 job from a man who's been playing
the same steely-eyed-killer role for
the last 10 years?) Michael Nouri is
likable as the cabbie hired by Pucula
to drive her from Detroit to Seattle.
Aside from a cursory government-con-
spiracy plot, “Black Ice” doesn’t seem
to care (or even know) who its own
good and bad guys are, but with confi-
dent performances and measured
amounts of sex and violence, it’s a
functional chase film.

“The Vagrant” (1992), R, MGM/UA
Home Video, prebooks Nov. 5.

Bill Paxton plays a yuppie named
Graham who finds an unpleasant, par-
ticularly scabrous vagrant living in
and around his new home. Graham be-
comes obsessed with the vagrant, and
dreamlike visions of the vagrant cause
him to doubt his sanity. When people
start turning up dead, Graham thinks
the vagrant was the killer, but all clues
point to Graham instead. So who really
1s the vagrant after all? Few will really
care after viewing this extended “Twi-
light Zone” episode. Director Chris
Walas was the man behind the
makeup FX for both of the “Fly” {ilms,
so horror-movie buffs may enjoy his
few gory interludes.

“Kickboxer 3: The Art Of War”
(1992), R, LIVE Home Video, pre-
books Nov. 3.

An American kickboxing champion
and his Asian trainer fly down to Rio
and run afoul of a sadistic pimp/mob-
ster who wants to “fix” a big kickbox-
ing match. Except for the American
bad guy, all the Brazilian characters
are either prostitutes, street thieves,
evil minions, or corrupt policemen—
just praying, presumably, for the day
when the right kickboxer would come
to clean up their town. Starring Sasha

some sort of

QUEE U
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Mitchell, this third fists-and-guntire
entry could never be subtitled “The
Art Of Acting,” but with the built-in
martial-arts audience, it could do for
Mitchell what the first “Kickboxer”
film did for Jean-Claude Van Damme.
(Granted, a dubious precedent.)

“Passed Away” (1992), PG-13,
Hollywood Pictures Home Video,
prebooks Nov. 2.

When an aging union leader (Jack
Warden) drops dead, his oldest son
(Bob Hoskins) must gather his far-
flung, feuding family for the funeral.
Amid the relative frenzy, Hoskins is
intrigued by one unknown mourner
(Nancy Travis), a young woman he
suspects was his father's mistress.
Sadly, the film fluctuates between a
warm, sprawling, “Parenthood”-styled
comedy and a satire about death. The
film makers wanted to throw the
wackiest funeral since Ayatollah Kho-
meini’s, but in the name of zaniness
they threw in too much—midlife
crises, union politics, illegal immigra-
tion, and more. Still, “Passed Away”
can very nearly survive on the
strength of un excellent ensemble cast
that includes Blair Brown, Pamela
Reed, Tim Curry, Peter Riegert, and
Maureen Stapleton.

“The Killer” (1991), unrated, Fox
Lorber Home Video, prebooks Nov.
10.

Set in Hong Kong, this dubbed ac-
tion movie centers around Jeftrey
Chow, a hit man who partially blinds
an innocent woman in a shootout.
When the sensitive Chow later meets
the woman, they fall in love and he
tries to raise enough money to pay for
her corneal transplant operation. On
Chow's trail is Inspector Lee, who's
developed a grudging respect for his
all-too-similar quarry. (When the
hunter and hunted finally do meet,
their gunplay is as comical as it is sus-
penseful.) “The Killer” practically
never slows its violent pace, with each
hot-lead encounter topping the next to
rack up surrealistically high body
counts. There are some unexpectedly
arty touches in this over-the-top action
film, and high-firepower genre-freaks
should be alerted, so they can compare
it to its in-production American re-
make.

“A Private Matter” (1992), PG-13,
HBO Video, prebooks Nov. 12,

This true story casts Sissy Spacek
as Sherri Finkbine, a mother of four
and the host of the local “Romper
Room™ show in Phoenix. Pregnant
again, Sherri discovers that the tran-
quilizer she's been taking, thalido-
mide, is causing birth defects all over
Europe. Her doctor recommends an
abortion, which a local hospital will
perform in secret. Dismayed by the
clandestine atmosphere surrounding
her procedure, Sherri tells her story to
a newspaper under guarantee of ano-
nymity. When her name is leaked,
Sherri is hounded by the media, be-
comes a public pariah, and is forced
from her job (as is her husband).
Sherri would ultimately have her
abortion in Europe. More than an
abortion-rights story, “A Private Mat-
ter” is u parable of women’s shifting
roles from homemakers to career
women. One of Spacek’s best socially
conscious characterizations, released
in u year when abortion could well be
a decisive political issue.

BILLBOARD OCTOBER 31, 1992

www americanradiohistorv com

51


www.americanradiohistory.com

Home Video

STORE MONITOR

(Continued from page 42)
berg said.

MEETINGS: Activity continues
feverish among VSDA regional
chapters. Meetings include Central
Ohio, Tuesday (27) at the Radisson
Hotel in Columbus, with executive
VP Don Rosenberg guest speaker.
Also that day: Virginia, at the Wil-
liamsburg Inn, Willlamsburg, with
motivational speaker Bob Ramsey;
Spokane, Wash., at Cavanaugh Inn
at the Park, Spokane, in conjunction
with the Major Video Concepts
trade show; and Arizona, at West-
court at the Buttes, Tempe, with
presentations by Warner, Para-

Also, Wednesday (28): Northern
California, Emeryville at the Holi-
day Inn, with consumers rating
stores and features; Minnesota, at
the Minneapolis Hilton, discussing
customer and employvee theft; and
Delaware Valley, at the Taj Mahal,
Atlantic City, N.J., with Rosenberg.
Nov. 4: Connecticut, Holiday Inn,
North Haven, featuring a Disney
presentation and a screening of
“Honey, I Blew Up The Kid.” Nov.
5: Indiana Chapter, Signature Inn,
Indianapolis. Nov. 10: Manitoba,
Paradise Lounge & Restaurant,
Winnipeg, with Byron Hill of Supe-
rior Video.

mount, and Columbia TriStar.

Billboards

FOR WEEK ENDING OCTOBER 31, 1992
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H BY JIM McCULLAUGH
and CHRIS McGOWAN

LOS ANGELES—Two of the coun-
try’s largest home entertainment re-
tailers—Wherehonuse Entertainment
and Blockbuster—have quietly
stepped up their exploration of laser-
dise rental.

Yet the trade remains sharply di-
vided as to the merits of rental vs.
sell-through. Sales have always been
the preferred transaction among sup-
pliers who want to keep replenishing
product, unlike rental, which gener-
ally limits demand and revenues to a
single order. Studios would be forced
to raise laserdisc prices, as they have
with cassettes, to help make up the
difference, or so the argument goes.

“We're afraid that if too many peo-
ple out there start renting,” says
Tower Video laserdisc buyer Cliff
MecMillan, “it will become the same
story as with videotape. Our policy is
not to rent and we don’t want to rent.”

Nevertheless, rental proponents,
seeking to emulate the cassette side of
the market, say the tactic is necessary
because sales alone are not sufficient.
“We've been testing laser rental and
have been for about four months now.
Prior to that we were selling laserdisc
only in those stores,” says Where-
house video buyer George Rogers.
“Something has to happen to explode
this business, especially with the mar-
gins involved, the terms of sale in-
volved, and the advertising support
involved.”

He adds, “We started the rental
test with a small group of stores that
we thought were demographically ap-
propriate. Since then we have ex-
panded it to about 30. But whether
you are talking about laser sell-

Laser-Rental Picture Comes Into Focus
Blockbuster, Wherehouse Take A Look At Pros, Cons

through or rental, it’s still a small
niche husiness. We’ll be lucky to have
a million pieces of hardware in con-
sumer hands by the end of this year.
This industry has had a decade to
make a business out of the format and
it’s just moving way too slow.”
Rental results have been spotty,
and will have to improve before
Wherehouse expands the trial, not be-
fore next year. Participating stores
now charge $1.50 a day, identical to

‘There are certainly
questions from
custormers about
the technology’

cassette rentals. “But we don’t think
it's a price issue,” Rogers adds, “but
a hardware-based issue. We're study-
ing other locations, and there are cer-
tainly questions from customers
about the technology.”

According to a source close to
Blockbuster, the huge video chain
with more than 2,000 U.S. storefronts
has recently placed rental and sale
discs in some 59 corporate stores, re-
versing a move away from the laser
format. “They did pull back and reor-
ganize, but never got out,” he says.
“They got more input from suppliers
about where the highest penetration
of laser was, identification of markets
that made more sense, and thus they
began focusing on a smaller target
group of stores. As we see the success
expanding out, there are a lot of cor-
porate stores asking to add laser to
their mix.”

Rental is one way to do it, maintains

~catching on to this. Small video stores

Daniel Alban, owner of Rose Video
Entertainment in Rosalia, Wash., who |
is conducting “Laserdisc Seminars,” a
12-week nationwide tour of 28 cities.
“I would say that 80%-%% of people
attending our seminars are going into
rentals.” 1

That includes hardware. ‘“We
tested out five [laserdise] machines
under $500 and we recommend three
of five for rentals,” he says. “With
only 1% penetration in homes, ap-
proaching 1 million players out there,
it’s not really conducive to rental.
Those stores with laser rental can
hardly do without hardware rental. I
think rental is necessary to build a la-
ser market.”

Last year, according to Alban, “we
saw a great increase in laser rental,
an almost 400% increase of stores
handling laser rental in cities of under
10,000 population. Small towns are

are going to laser. They've got a cap-
tive audience.” He estimates 700
stores are renting discs of the 4,000
carrying the format.

It is attempted, he adds, because
“at $25 it doesn’t take as many turns
to make a profit. You don’t have to
start out with the same magnitude of
titles. And you're getting dual rentals.
Someone into laser doesn’t necessar-
ily stay with only new releases. They
will also look at older titles and newer
movies they have seen before because
of renewed interest in quality, extra
sound, and widescreen. And video
stores can sell off extra copies at
$19.95 after renting them out for six
weeks. The resale value holds.”

However, disc supplier and distrib-
utor Pioneer LDCA’s David Wallace
says rental accounts for no more than

(Continued on page 64)

MARKET FOR SI MOVES OUTSIDE OF VID OUTLETS

(Continued from page 41)

est, he said, with 25,500 out of 33,000
locations merchandising video. Fewer
drugstores do, 32,000 of 49,000. Con-
venience stores, in and out of the mar-
ket for years, are still considered virgin
territory—only 10,600 of 60,000 outlets
stock tapes.

The three retail classes are wide
open compared to penetration else-
where. Some 5,000 of 5,500 record
stores, and 6,100 of 9,700 bookstores,
7,700 of 8,300 toy and hobby stores, and
12,200 of 13,100 mass merchants han-
dle cassettes.

“There’s no question that the expan-
sion of supermarkets into video will be
a boon to special-interest video,” Kelly
told attendees. “The key is square foot-
age, but as square footage is allocated
to home video a portion of that will be
special-interest video. The key will he
low-priced product and rack distribu-
tion.”

Unfortunately for producers, he
noted, the specialty stores remain apa-
thetie “and may never really get inter-
ested.” Bookstores have also become
questionable outlets, Kelly added, as
evidenced by Waldenhooks’ recent de-
cision to scale back home video in its
more than 1,000 stores.

Overall, he stressed to attendees, the

special-interest market remains up-
beat. Fueling interest, according to
Kelly, has been the consolidation of li-
censees offering the product, the
“awakening of the majors such as Co-
lumbia TriStar Home Video and the
continuing efforts of MCA/Universal
Home Video, and the decline in aver-
age retail price per tape to $14.50.”

Columbia TriStar Home Video re-
cently appointed veteran executive
Rand Bleimeister to helm its special-
interest and new technology interests.

MCA/Universal Home Video mar-
kets a wide variety of special-interest
product.

Other trends, Kelly suid, are the ex-
panding number of retail locations as
well as retail acceptance, heightened
direct response efforts fueled by “bet-
ter lists,” increased premium use, and
“multiple VCR households where
watching special-interest doesn't tie up
the main machine.”

He thought special-interest reve-
nues to program rights holders will in-
crease from last year’s $450 million to
$486 million in 1992 and $510 million in
1993. Consumer spending has been es-
timated at $735 million, $785 million,
and $815 million, respectively.

Kelly then broke out figures for var-

ious special-interest genres in 1991,
1992, and 1993:

* Exercise/fitness. To rights holders:
$120 million, $156 million, $150 million.
Consumer spending: $285 million, $275
million, $260 million.

*Sports. To rights holders: $120 mil-
lion, $135 million, $140 million. Con-
sumer spending: $200 million, $215 mil-
lion, $235 million.

*Documentaries. To rights holders:
$71 million, $79 million, $95 million.
Consumer spending: $105 million, $120
million, $140 million.

*Fine arts and how-to. To rights hold-
ers: $94 million, $116 million, $125 mil-
lion. Consumer spending: $145 million,
$175 million, $180 million. Kelly said he
excluded musie video, children’s fea-
ture programming, and adult video
from his projections.

Placing special-interest within the
context of the overall home video mar-
ket, Kelly estimated total cassette vol-
ume at 375 million units, of which 320
million will be sell-through and 55 mil-
lion rental, headed toward 405 million
in 1993, split 350 million and 55 million,
respectively. Rental has risen slightly
since 1991 when that category regis-
tered 51 million of a 331 million total.
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FALLVIDED FOGUS

FITNESS AND SPECIAL-INTEREST VIDEO

BILLBOARD

LOOKS AT

Fitness Vid Steps Into A Sales B

B BY JOE ROBINSON

LOS ANGELES—In the early days
of fitness video, getting your product
to customers could be more of a
workout than the actual exercise
routine. Ask Kathy Smith. Her first
release, “Ultimate Workout,” proved
to be just that when she tried to
present it to an oblivious market-
place in 1983.

“We didn’t have distribution any-
where,” recalls Smith. “I couldn’t
find it in the stores. It was very
tough getting shelf space, getting
distribution and getting the word out
without a big advertising machine
behind you.”

Not many people took the dawning
of the aerobic revolution seriously.
In a world of feature films, this leo-
tard-clad hybrid was missing the
usual ingredients of success: car
crashes, love triangles, one-liners.
“People said aerobics was just a fad
and that it was only going to be
around for a couple of vears,” says
Smith. “But I knew in my heart that
wasn't going to be the case because
the idea of people moving and being
fit and healthy was here to stay.”

As the chief financial officers at
companies from Warner Home
Video to A*Vision can testify, Smith
was right. The fitness video business

HEALTH &

LEFT TO RIGHT: MARLA MAPLES, JANE FONDA, KATHY SMITH, DIXIE CARTER, CINDY CRAWFORD

has become a multimillion-dollar in-
dustry. Smith’s “Ultimate Workout”
has gone on to se’l more than 800,000
units. Her 12 videos have combined
sales of over 5 million, and she's be-
come one of the top superstars in the
fitness business, with audiocassettes,
books, her own weight-loss system—
over $130 million in product in the
marketplace.

Fitness video has become a major
segment of the home video market,
one of the healtkiest niches around.
Even in recession-mired 1992, when

a lot of industries have been sweat-
ing it out, most major producers in
the fitness arena have been on a
profit-induced endorphin high. “Our
business has grown 20% this year,”
affirms Donald Kasen, president of
Peter Pan Industries, which is one of’
the largest fitness video distributors
in the world and handles videos for
a stable of exercise legends that in-
cludes Denise Austin, Judi Sheppard
Missett of Jazzercise, and Joanie
Greggains, plus music-oriented
dance-fitness product from Jody

Watley and Maria Conchita Alonso.

“With Americans becoming more
health-conscious, they're spending
more (ime keeping themselves
healthy and fit,” Kasen notes. “I see
a lot of growth in the next few years,
as the aging population takes fitness
more and more seriously.”

The hot prospects are attracting a
host of new players, including some
of video’s top feature-oriented com-
panies. A*Vision, better known for
its music videos, jumped into the
field with a marketing agreement

Special Interest ook

B BY JIM McCULLAUGH

LOS ANGELES—The special-interest
video murket continues to command a
healthy 20% share of the $11 billion home
video market and continues to grow at about
a 10% annual rate. According to most ana-
lysts, that 20% figure includes children’s
video and music video. Subtracting those
two categories, the balance of the special in-
terest market is said to be 12 to 13%.

Even accounting for the recessionary
economy, such categories as health & fit-
ness, sports, travel & tourism, comedy, fine
arts and documentary continue to grow at a
nice, steady pace. But despite the sales and

CBS/Fox’s sportsfest,
“The Thrill Of Victory”

For Retail Respect

programming successes, the special-interest
battle remains the same, according to most
observers: marketing and distributing prod-
uet in an environment that still sees minimal
interest from mainstream home video re-
tailers.

Michael Pritt, VP of sales and marketing
of San Ramon, Calif.—-based International
Video Network, a major supplier of travel
and tourism videos, sums up the sentiment
of many players in the special-interest video
field when he says, “Despite the recession-
ary economy, special interest has held its
own. There’s been some growth. And
compared to other industries, we should be

(Continued on page 62)

this year with the fitness world’s
leading lady, Jane Fonda. The result
was Fonda's fastest-selling video
ever, “Jane Fonda’s Step Aerobics,”
which has sold over 1 million in just
one year.

“The exercise segment of the
video industry is perhaps the health-
iest,” says Stuart Hersch, president
of A*Vision. “We’ve had a terrific
year with it.”

Another newcomer to the field,
CBS/Fox, made an equally big
splash this year. Using star power,
an innovative marketing strategy
and a winning program, Fox pow-
ered “CherFitness: A New Attitude”
to a million sales in less than a year.
“We've been told it’s the most suc-
cessful fitness video launch ever,” re-
marks Fox marketing director Kevin
Conroy. Cher’s debut won the VSDA
Homer Award for the Best Fitness
Video of 1992.

The boom is being driven by the
aging wave of health-conscious baby
boomers and by two other phenom-
ena: big-time, big-buck marketing
and the introduction of a new aerobic
routine that has swept through the
workout world like Beatlemania—
the Step.

Ever since aerobics videos burst on
the scene in the early '80s, fitness

(Continued on page 55)
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Fall Video Focus

FITNESS VIDEO BOOM

(Continued from page 53)

routines have gone through periodic
changes to adapt to the needs of the
market and develop much-needed va-
riety. “The key to success with fitness
video is variety,” points out Sharon

Biddle, VP and marketing director of

Carlsbad, Calif.~based Jazzercise,
the pioneering company that fran-
chises aerobic dance studios and has
5,000 franchises worldwide. “Peaple
don’t want to do the same workout
too many times in a row,” she says.
Jazzercise changes its dance routines
every eight weeks to keep its 500,000
weekly participants happy.

At first the workouts were high-in-
tensity. But the no-pain, no-gain phi-
losophy, after a few shinsplints and
ankle injuries, quickly gave way to
“lower impact, milder forms of exer-
cise,” says Kathy Smith. “We went
from there to resistance training and
strength training. The next stage
was longer routines to burn fat.”

The aerobics scene hit a lull in the
late '80s. Denise Austin, whose work-
outs from tropical locales on ESPN’s
“Getting Fit With Denise Austin”
have made her one of fit-vid’s top
stars, says, “We needed a new vehi-
cle to pump some energy into aero-
bies. Step aerobics was it. I was wary
about it at first, because I thought
people wouldn’t want to buy an appa-
ratus to work out. But it gets the job
done. You work 7% harder on your
body with the Step and it’s low-im-
pact. It's a chance to burn more fat
with less stress on your body.”

What is the Step? It's a four-to-

“We needed a new
vehicle to purmp
sorme energy into
aerobics. Step
aerobics was it.”
—Denise Austin

six-inch-high platform that aerobics
participants step up and down on re-
peatedly in the course of the work-
out. It builds a kind of uphill load fac-
tor into the routine, which burns
calories in a low-impact way. From

Jazzercise's Judi Sheppard Missett;
Cher in “Body Confidence”
=§ ; B i
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such elementary notions, great for-
tunes are born. The Step has been in
use since the late '80s in health clubs,
but it wasn’t until one of the savviest
marketers in America got hold of it
that it really took off.

That company is Reebok, which
rode the original wave of aerobics to
the top of the athletic-shoe market.
According to Reebok, the Step was
invented by an Atlanta aerobics in-
struetor who took to stepping to
strengthen an injured knee. She in-
corporated it into her aerobics
classes and it spread to clubs around
Atlanta. Reebok knew a good thing
when it saw it and developed it into
a marketing phenomenon with the
Step Reebok Program. The Step was
found to provide the cardiovascular
effects of running and the low-im-
pact benefits of walking.

Reebok launched the program in
1990 with a massive marketing cam-
paign to clubs arcund the nation. The
company went on to train 25,000 aer-
obies instructors in 5,000 clubs,
launch a Step shoe, Step exercise
equipment and, of course, a Step
video. “Step Reebok: The Video,”
distributed by PolyGram, has been
one of the big hits of 1992 and is dis-
tinguished by its music-videolike
high-production, high-fashion look.

“We're different from all other
step videos and fitness videos out
there,” savs Reebok’s director of
new products, Barbara Jackson.
“Because we created the whole con-
cept and movement, we brought a
passion and commitment to the video
nabody else could. The camera levels
and art direction are very different.
We see the video as a way to bring
the program we developed in the
clubs into the home. We're ex-
tremely happy about how well it's
done. We see the popularity of the
Step growing and lasting for a long
time.”

(Continued on page 57

Health & Fitness Videos Take a Softer
Approach To Mind/Body Wellness

B BY JIM McCULLAUGH

LOS ANGELES—The exercise
video market may have been built
on hard aerobies and sweat, but
these days many video users are
preferring a softer approach to body
and mind fitness. Sure, full-tilt body
impact tapes can still be found in
great abundance as new enthusiasts
discover such aerobic gurus as Jane
Fonda, Kathy Smith and others ev-
ery day.

But the wellness/alternative/sup-
plemental health and fitness tapes
have begun to proliferate as never
before. In fact, a whole new mind/
body lifestyles sub-category has
sprouted out of the basic exercise
category.

Each day, for example, retailers
are seeing more titles like “Yogaro-
bics: A Balanced Approach To Fit-
ness,” “Coping With Allergies,”
“Say Goodbye To High Blood Pres-
sure,” “Yoga For Beginners,” “The
World Of Herbs,” “Stress Manage-
ment” and such topical health
awareness titles as “Time Out: The
Truth About HIV, AIDS and You.”

Even the celebrity icons are di-
versifying, as typified by such newer
releases as Marla Maples’ “Journey
To Fitness” from Live Home Video,
which is described as “non-impact
toning, shaping and muscle condi-
tioning.”

One example of the mainstream
home video interest in the health
awareness video trend is Los
Angeles-based =supplier Wood
Knapp, which is now distributing a
new health series produced by Xen-
ejenex. Called “America’s Hottest
Health Care Videos,” it covers such
topies as coping with depression and
stopping smoking.

“People are trying to take better
care of themselves now more than
ever,” says Betsy Wood Knapp,
president, adding, “This video series
is designed to help people reach
their health goals by offering medi-
cally-supported facts and guide-
lines, all delivered with a perfect
blend of information, education and
entertainment.”

According to Dick Kelly, presi-
dent of the Connecticut-bhased mar-
ket research firm Cambridge Asso-
ciates, alternative forms of health
and fitness videos have, indeed, bhe-
come “a pretty healthy category.
People are asking how many more
step workout or low-impact tapes
can you do. But the answer is that
you can do a lot more. And you don’t
necessarily need a star anymore.
“Cher, Jane Fonda and Richard
Simmons are great, but more of the
professional instructors are doing
videos and they are selling,” he con-
tinues.

Steve Adams, president of Santa
Monica, Calif.—based Healing Arts
Video, a leading supplier of yoga,
massage and health-oriented tapes,
declares, “In my mind, I don't think
the Jane Fonda |aerobies] approach
has diminished. But people’s inter-
ests are changing in health and fit-
ness. Their interests are more di-
verse.

“These tapes are also reflective of
the increasing trend toward living
healthy and positively,” he contin-
ues. “And there’s the aging factor,
Some people may not be able to do
hard aerobics anymore. Others have
limited time to devote to health and
fitness. And healing arts and mind/
body fitness are also perceived as
more sophisticated methodologies
and thus more interesting. The mar-
ket has matured people and they are
more receptive to the benefits of
other approaches. The health area
also seems more accessible to more
audiences.”

“There is a very strong market for
[health and fitness] programming
that is good and interesting,” says
Suzie Peterson, VP of special pro-
gramming at MCA/Universal Home
Video, marketers of the highly suc-
cessful “Callanetics™ health and fit-
ness series, a unique body shaping
approach akin to yoga that empha-
sizes precise body movements to at-
tain strength and toning. “People
who exercise are always looking for
new things to do. Their needs
change and there’s a certain level of
boredom. There's a constantly self-
renewing audience.

“Certainly, people are loyal to cer-
tain health and fitness tape person-
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Shiatsu massage with Pat Morita

lated information that will be useful
to the audience. Most people exer-
cise to lose weight and look better
but that's also related to what they
eat. You get better results if you do
both.”

According to special-interest
video consultant Leslie T. McClure
of “411” Video Information in Peb-

-

Callan Pickney shapes that body in her new “AM/PM Callanetics” video.

)

alities,” she observes. “Callan Pick-
ney has a large following, for
example, and her fans anxiously
await her new release. I'm sure that
is true for Jane Fonda and Kathy
Smith. But there’s also a general au-
dience out there in addition to the
hard-core followers who try other
things or maybe they mix different
approaches,

“Our research has shown that
people who are concerned with fit-
ness are usually concerned with
staying healthy and feeling good,”
she continues. “The goals are inter-
linked, so it makes sense to diversify
with a whole series of videos with re-

ble Beach, Calif., “The fitness and
health areas are still dominated by
the big names and everyone who is
anyone wants to do a video. Those
big-name titles pull all the other
ones along with them. But it seems
today that, in order to really do
something in the exercise field, you
have to specialize.”

As long as American society
places an emphasis on “looking good
and feeling good, then fitness tapes
will thrive,” according to Sal A. Sca-
mardo, director of promotions and
public relations for CBS/Fox Video.
His company is releasing “CherFit-

(Continued on puge 6.3)
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FITNESS

Shape Up With America’s Most
Talked About Fitness Celebrity

QUALITY

From the creator and choreographer
of Angela Lansbury’s “Positive Moves”
and Rita Moreno’s “Now You Can.”

PUBLICITY CAMPAIGN
Marla’'s national press is taking America
by storm!

Marla will be supporting her video with
appearances on Arsenio Hall, Oprah Winfrey,
Joan Rivers, Loving, Regis and Kathie Lee
and other national and local TV shows.

ADVERTISING SUPPORT

National radio promation to build consumer
awareness through “Playground of the
Stars Campeign.”

STOCK UP
FOR THE
| HOLIDAY
Non:mpact FITNESS
Lhalt SEASON!

shap'ng and

muscle

ol (-
conditioning 319.9 8

Pre-Order Date:
11/17/92
Street Date:
12/9/92

Exclusisely Distributed by

Approx. Run. Time: 45 Min. Catalog No. 0098 tmogn LIVE
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(Continued from page 55)

The promotional dollars pumped
into the market by Reebok ener-
gized everyone in the industry. “God
bless Reebok and all the work that
they did, just like the work that Jane
Fonda did in the early years of aero-
bics,” says Julie LaFond, president
of LaFonda Puartners, which pro-
duces the Jane Fonda workout vid-
eos. “We had Step classes in our stu-
dio for several years, but we were
waiting for the market to mature.
It's ulways good when somebody
new comes into the market to en-
courage interest. We find it's great
for our business.”

“Jane’s Fonda’s Step Aerobic And
Abdominal Workout,” one of the
most successful of the Step servings.
is at a million units and counting.
With an infomercial and Step Mania
behind it, the video has helped La-

Fonda Partners rack up “our best !
vear ever,” says LaFond. It’s also led
to the company produecing its first |
fitness equipment, a Jane lFonda |

Step device, which is being sold along
with the video and manual ($59.95) in
sporting-goods stores and mass out-
lets like K Mart.

The Step has also been good to
Denise Austin, who savs her “Denise
Austin’s Step Workout™ is the nost
popular of her 11 videos. Kathy
Smith hit No. 1 on the Billbouard [it-
ness video chart with “Kathy Smith’s
Step Workout.” Greg Smithey’s hot
“Buns Of Steel” series stepped into
a Top 10 hit with “Buns Of Steel 2:
Step Workout."”

One of the problems of a hot indus-
try is that it attracts competition and
a glut of product. There are more
than 1,500 fitness videos on the mar-
ket. According to PPI's Kasen,
“There’s too much product out there
and not enough credible people.
We're reaching over-saturation.
There’s « limited amount of shelf
space at retail. There's o lot of fringe
produet out there that is being sold
by price.”

A*Vision's Hersch agrees. “Be-
cause the area’s become very trendy,
you have a lot of non-serious exercise
talent coming in and trying to be ex-
ercise gurus,” she says. The battle
for shelf space is intense enough to
cause problems even for the top per-
formers. “I go into « video store and
I know the business and I'm over-
whelmed,” says Kathy Smith. “It’s
scary there's so much product in
there. I look at the box covers, and
there’s really no way to differentiate
from one video to the next. If re-
tailers could figure out a way for peo-
ple to review the tapes at kiosks or
something, that would help.”

“One of the hardest things,” says
LaFond, “is to get the retailer to
carry the whole line. We spend a lot
of time trying to get retailers and
distributors to understand that the
consumer is not just looking for the
last video. It's also an impulse item,
and if you don’t have the variety
there’s a real good chance that
you're going to miss the sule.”

To get around some of the crunch
at retail, fitness video execs are turn-
ing to creative marketing and pro-
motion as never before. LaFond
entered into the murketing agree-
ment with A*Vision (Warner Home
Video continues to distribute) to

(Contimued on next page)

How DO YOu FOLLOW UpP
THE BEST-SELLING
FITNESS VIDED OF 19927

WITH CONFIDENCE!

INESS
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Included
with this video

(xntroducmg CherFitness: Body Confidenge, the perfect companion {o CherFitness:
A New Attitude. Body Confidence was created by Cher and-experts‘in the field of
cross-training, and features two modular workouts.

The first is a 38 minote aerobic dance workout which was designed by Cher’s
personal choreographer. The second is an innovative 45 minute resistance
training workout using rubber resistance bands, currently one of the most

popular new technigues used in strength training. As a special bonus, we are
including two FREE CherFitness Resistance Bands with sach video! This
innovative cross-training program is sure to be another smash hit!

Once again, CBS/Fox and EQUAL® sweetener are teaming up in a multi-
million dotiar advertising and promotional campaign!

» Over a miltion dolfars in TV advertising in January and February of '33

Two CherFitness » Major consumer print advertising campaign

.. Resistance Bands__g

—
REBATE! W

< et a $5 rebate on the already low price by mailing in proofs-of-puichase
= fram CherFitness™ video and EQUAL  sweelener

» National FSI dropped into 52 mitlion households in January '93
» 35 mail-in rebate included in video and on EQUAL packages!

» Massive in-store merchandising including posters, floor and counter
displays, tear pads, shelf talkers and more!

» Extensive public relations campaign will support the promotion

ORDER WITH
CONFIDENCE!

Video and Resistance Bands: Catalog #2577

UPC Code: #8616-22577-3

15-pack COUNTER DISPLAY: Catalog #2836
40-pack FLOOR DISPLAY: Catalog #2837

Dealer Order Date: 10/13/92 Street Date: 11/5/92
Suggested Retail Price: $19.98 each

DON'T FORGET §
TO STOCK UP ON §
CHERFITNESS:

A NEW ATTITUDE §
JIDE0

Catalog #2576

©1392 The CBS/Fox Company Al Rights Reserved. TBS™ 1s z trademar® of CBS inc. used under icense. Fox™ and FoxVideo™ and their logos are Trademarks.
of Twentieth Century Fox Fdm Corperation. ©1992 1SIS Productions, Inc. All Rights Reserve. CherFitness™ is a trademark of iSIS Productions, nc.

EQLAL, the EQUAL sign design, NutraSwee! and the NutraSweest symbc are registered trademadks of The NutraSweet Company, Photo: © 1992 Herb Ritts, COPY PROTECTED
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(Continued from preceding puge)

stimulate catalog sales. PPI used a
freestanding insert in 50 million
newspapers in a tie-in with Tone
soap to promote the latest Jazzercise
video, “Jazzercise’s Funk Workout.”
The ad offered three free Jazzercise
classes with the purchase of a bar of
Tone. “We've found that promotions
like that really move the product,”
says Jazzercise's Biddle.

The art of cross-promotion was
perfected by CBS/Fox in its lavish
marketing campaign for “CherFit-
ness: A New Attitude.” The company
developed a rebate program with
Equal tabletop sweetener and pro-
moted it in a freestanding insert that
was sent to 52 million households.
Explains Kevin Conroy, “Equal’s TV
advertising, together with our con-
sumer advertising in Cosmopolitan,
People, and Us, really created
awareness for the product. It was
very simple. You buy the video to-
gether with any size Equal, send in
the proof of purchase and receive a
$5 rebate.”

It worked so well Equal and CBS/
Fox are doing it again for Cher’s new
video, “Body Confidence,” due out
Nov. 5. This time the offer is a $5 re-
bate plus two free resistance bands
to go along with the workout on the
tape.

New styles of marketing and new
distribution outlets such as sporting-
goods stores and infomercials are ex-
pected to continue as the industry
grows. The product itself is also
broadening. Hersch sees “more di-
versity. It’s more like the music busi-
ness now, where you have different
people appealing to different individ-
uals. It’s becoming more segmented.
It’s not just Jane Fonda, Kathy
Smith and Richard Simmons any-
more.”

Kasen, whose company has been
in the fitness business since the days
when workouts appeared on albums
in the late '70s, sees a boom in other
fitness areas. “Walking is a fast-
growing area. Leslie Sansone, owner
of Walkaerobics, has created some
workouts for us there. I also see
things heading toward wellness as a
category, addressing not only fit-
ness, but diet and lifestyle. I see a lot
of growth in this business in the next
few years.”

Workouts are also getting more
ambitious, with high concepts and
production to boot. The new video
from Denise Austin, “Swinging With
The Big Band,” features the ener-
getic instructor leading a workout
with a 14-piece big band in a 1940s
ballroom. She’s doing a 30-city pro-
motional tour with the band to sup-
port the video, which is aimed at an
older demographic (her mom’s in the
video).

Most in the fitness category agree
that the entrance of hot new product
helps build awareness and sales for
everyone. New stars are likely to
emerge as the industry becomes
more like the music business, with a
variety of aerobic styles and artists.
One who could break through next is
Karen Voight, owner of L.A’s hot
Voight Fitness and Dance Center.
Voted Fitness Instructor of the Year
in 1992 by IDEA/the Association of
Fitness Professionals, Voight has a
national reputation for innovative
dance-oriented fitness. Her studio’s
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KATHY SMITH WILL
OUT-WALK THE COMPETITION!

Walking is the fastest growing participant sport in America.
Over 70 million people walk for exercise. Now Kathy Smith,
who in 1991 had more Top 20 fitness videos on the Billboard

chart than anyone else, releases Kathy Smith’s WALKFITT.

WALKFITT is fun and effective for beginners and advanced
walkers. Included are two 60-minute audio cassettes con-
taining original music and a 16-page handbook. WALKFITT
is beautifully packaged and competitively priced.

Kathy Smith, keeping pace with the trends.

"

Available Now. Contact your nearest distributor:

Big State Dist. Corp. Navarre Corp.

(214)631-1100  FAX(214) 630-2866  (612)535-8333  FAX (612)533-2156
Rock Bottom, Inc. Great Bay Dist. Inc.

(404) 448-8439  FAX (404) 246-0820  (201) 316-5866  FAX (201) 316-0211
(305)474-1114  FAX (305) 4744079 (410)675-7855  FAX (410) 675-1102
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#1 ON THE BILLBOARD CHARTS!
YOU'VE SEEN THE REST-NOW BUY THE BEST!

A STEP AHEAD OF THE COMPETITION!
KATHY SMITH’S STEP WORKOUT:

4l The first step workout to use the step from warm-up
to cool-down

4l Makes the step an economical home gym

& The most comprehensive step workout available — from aerobic
stepping to body sculpting

4 Designed for all fitness levels

ol The latest program in the successful KATHY SMITH'S WORKOUT
series with almost 5 million units sold
g8
19,

Suggested Retail Price

Stock # M032905
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KATHY SMITH’S ULTIMATE
VIDEO WORKOUT:

Low-impadt aerobics for weight

loss and a stronger heart.
. All levels. #M032899, $14.98 Rubber band resistance for
toning and reshaping for o

firmer physique.
All levels. #4032901,514.98
sy
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s , VIDEO
©1992 FoxVideo. Inc. Ail rights reserved m
©1992 MEDIA HDME ENTERTAINMENT. inc.  FoyVideo™ and Twenlieth Cenlury Fox™

Al rights reserved. Printed in U.S.A. and their l0gos are Irademarks of

Comprehensive aerobic and e ——— —
sirength fraining. e
Intermediate/advanced. KATHY SMITH'S i

W #M032900,514.98 BODY BASICS:

KATHY SMITH’S TONE UP:

Twentielh Century Fox Fllm Corporation © 1992 Video Treasures, Inc.

clientele reads like a who's who of
film and roek stars: Paula Abdul,
Tina Turner, Jasmine Guy, Susan
Sarandon, Rachel Ward, Faye
Dunaway, Vanessa Williams. Even
top fitness stars from Kathy Smith
to “Morning Stretch” star Joanie
Greggains to bodybuilder Cory
Everson have worked out at her
dance center. She’s released five fit-
ness videos, which have received
rave reviews in the national press,
but have only been available through
her studio, plus a few exclusive de-
partment store chains such as Nord-
strom and Macy’s. This fall the
Voight tapes are set to be released
nationally through Fitness Arts Dis-
tributors (800-735-3315).

Another indication of the variety
available in aerobics these days is an
infectious reggae/world beat-styled
workout, “Regguaerobics.” The brain-
child of San Isiego entrepreneur
Brad Klein, Reggaerobics gives peo-
ple who are burned out on canned
disco and funk authentic sounds
from original reggae artists, such as
Desmond Dekker, Israel Vibration
and Tippa Irie. It’s an irresistible
workout. (Reggaerobics: 619-436-
3282).

The music in fitness videos is ripe
for change. Many instructors and
workout participants complain about
the monotonous backing tracks. One
of the largest fitness video produc-
ers, Delphus, which produces Denise
Austin, Joanie Greggains and many
other fitness stars, has decided “to
upgrade the quality of music in fit-
ness videos,” according to CEO
Roger Hatfield. “Everybody’s tired
of the droning synthesizer elevator
music.” His company is working with
instructors and aerobics experts to
create fitness music cassettes that
teachers and consumers can inter-
change to vary routines. The Cort-
land, Ohio, firm expects to release an
audio series for Joanie Greggains in
the spring of 1993.

New developments in technology
could make the next big leap in home
fitness, one that bypasses both video
and audiocassettes. The first interac-
tive workouts are on the horizon, and
the technology that will carry them,
CDs and computer software, could
revolutionize the fit-vid world. Kathy
Smith has her own interactive line in
the works. The first product, devel-
oped by Kathy Smith Productions
and GTE ImagiTrek, is “Personal
Trainer,” which will enable users to
interact with the program and cus-
tomize their workouts, making
changes as often as they wish. Peo-
ple will be able to input information
about their fitness levels, pick their
workout duration, choose their music
and watch a running total of calories
burned. As goals and fitness change,
users can change the information on
the screen. The product is targeted
for a Christmas 1993 launch.

One frontier that has yet to be con-
quered by fitness mavens is the
men’s market. Although there have
been attempts to win over men to
video workouts, the market remains
overwhelmingly female. “Whoever
can find the tape that men will buy
as actively as women will have a real
bonanza,” says A*Vision's Hersch,
who admits that, like most men, he
can’t stand watching someone tell
him how to jump around on a video.

Even without men, the future for

(Continued on next page)
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CINDY

“Riveting...forceful...a triumph.”

- Janet Maslin, The New York Times
“Move over Jane Fonda, Kathy Smith and Cher.”
- The Tashington Post

“...hip music and

- Lntertainment Weekly:

“A magnificent piece of work.”
- Regis Philbin

.
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FITNESS EXPERT

RADU

Executive Producers (INDY CRAWFORD & ANDREW GREENBERG
Executive in Charge of Production ERNEST SCHULTZ Directed by PETER CARE Divector of Photography PAUL LAUFER
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16 East 40th Street New York NY 10016 212-951-3000 FAX (212) 213-9319

CONGRATULATIONS

...a contemporary edge seldom seen in exercise videos...”

In Association With

ﬁ ﬁ Executive Producer for Sotellte Films LARRY PEREL Exercise Program Developed by RADU TEODORESCU REVI_O N

© 1992 GoodTimes Home Video Corp. All rights reserved. Shape Your Bady™ is o trademark of Craw Daddy Productions, Inc.

FITNESS VIDEO BOOM

(Continued from preceding page)

fitness video looks extremely bright,
a vista even Jane Fonda never could
have imagined in those early days.
“She got into this in 1979 hoping to
make $100,000 for a political organi-
zation,” says LaFond. “As she says,
‘Who woulda thought?’ She’s become
more and more devoted to it over
time and recognizes that what we do
really makes a difference. She’s very
committed to it. We see lots of
growth ahead for this business.”

NEW & UPCOMING PRODUCT
BARR ENTERTAINMENT: Cory
Everson will follow up her two step-
aerobics videos with “Cory Ever-
son’s Total Body Workout,” a strenu-
ous mix of cross-training and
strength-enhancement. Also from
Barr (formerly KVC Entertainment)
is a video from Marilu Henner based
around aerobicized jazz dance and
diet/lifestyle advice, “Marilu Hen-
ner’s Dancerobics—And Personal
Plan For Total Fitness.”
CBS/FOX: The follow-up to Cher’s
smash debut is “CherFitness: Body
Confidence.” It features an aerobic
dance workout and a resistance
training workout. It’s out Nov. 5.
FITNESS ARTS: Karen Voight, fit-
ness coach to the stars, releases five
tapes this fall. Titles include “Karen
Voight’s Power Packed Workout,”
“Karen Voight's Lean Legs &
Buns,” “Karen Voight’s Firm Arms
& Abs,” “Karen Voight's “Great
Weighted Workout” and “Karen
Voight’s Pure & Simple Stretch.”
The price is $29.95 each.

JANE FONDA/LAFONDA PART-
NERS/A*VISION/WARNER
HOME VIDEO: A new top-secret
video is in the works to follow up
“Jane Fonda’s Step Aerobics.” It'’s
due out in 1993.

JAZZERCISE: Coming up is a new
fusion of jazz dance and the Step,
called JazzerStep. It's scheduled for
release before Christmas.

KATHY SMITH/MEDIA HOME
ENTERTAINMENT: The new
Kathy Smith video will add weight
training to the aerobics. It’s shot on
film to highlight muscle definition.
“Body Sculpting” is due out in Jan-
uary.

PETER PAN INDUSTRIES: For
the next five months, PPI has a busy
release schedule. It includes three
videos from Tony Little of Home
Shopping Network fame, two walk-
ing workouts with Leslie Sansone,
two new Joanie Greggains videos,
two “Body Shaping” videos from the
ESPN series of the same name, a
Jackie Sorensen video and two new
tapes from Denise Austin (including
a weight training product).
STRAND HOME VIDEO: This
Santa Monica-based subsidiary of
the European independent sell-
through firm Video Collection Inter-
national is continuing its “British
Fitness Invasion,” begun with tapes
featuring Princess Diana’s personal
trainer Carolan Brown and prima
ballerina Marguerite Porter’s “Bal-
leteise.” Strand’s latest series is from
Lydia Campbell, a top U.K. fitness
personality, and it’s dedicated to pro-
ducing, as its titles indicate, “Leaner
Legs,” “Tighter Tums” and “Beauti-
ful Buns.” Due in December from
Strand is a new video, “Aromather-
apy & Massage.” ®
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Designed For Unlimited Appeal!

WORKOUT

A Sane Way To A Sensational Body!

UNbeatable at just
$19.98 suggested retaill

“Designing Wornen” star DIXIE CARTER | 54T
goes one-on-one with corsumers to give
them the most comfortable, casual,
un-stressful exercise program ever creat-
ed! Based on the proven stretching,
strengthening and breathing techniques of |
traditional yoga, Dixies’' Unworkout is %
the same totally safe, non-agrobic routine "
she uses to stay trim, healthy and glow-

ing with energy — without any jumping,
jogging or running. b

‘f‘_ }ff‘ e ;t-; Fe 8
4 i ,-. l -

Duxie’s trademark Southern charm and E ;
humor motivate the viewer through this b
invigorating, tension-reducing routine §
designed to tone all the body's major . ;
muscle groups—as well as taking time ol ar
out to nurture the inner self. The result — 4
is a program that brings the entire self cﬂ" e -
$ 98 to life in a way no other workout can! L @ LSRR
Dixie Carter’s Unworkout. Stock up today. ”
Suggesied And watch for unbelievable customer response to this unique, up-close-and-friendly
exercise experience!

« UNbelievable customer appeal courtesy of DIXIE CARTER, popular star of the
hit TV series, “Designing Women.”

« UNcommonly refreshing, completely safe exercises for the body and mind, based
on easy-to-follow yoga techniques.

« UNequalled national print advertising campaign designed to generate over
57 MILLION impressions among wormen aged 25 to 54!

First  VeorVWooessMeune  MeCalls
Journal womnseviry  WORKINGWOMAR  People

« UNparalleled support: Dixie’s in-person guest appearances on TV talk shows nationwide
plus interviews for feature articles in major consumer magazines will send sales soaring!

CONTACT YOUR SALES REPRESENTATIVE TODAY. : . . . : . :
STREET DATE: DECEMBER 16, 1992 » UNsurpassed interest in exercise iapes makes this one of video's healthiest categories!
. s B¢

« POSTER and CO-OP ABVERTISING AVAILABLE.

sxpmee ooteen. DIXIE CARTER cossmve emoover WENDY MERSON
motcrromson STEVE SILAS asoawrs sroneen MICHAEL FEUERHELM
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uerscroroe ey EDWARD RIO ROTUNNO A BABY BEES PRODUCTION.

© 1992 MCA Home Video. Inc. All Rights Reserved.
Advertising and promotional details subject to change without notice.
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I Fall Video Focus

SPECIAL-INTEREST VIDEO

(Continued from page 53)

grateful.

“But we are still fighting for our
share of space, whether it's in a di-
rect-mail catalog or the retail shelf.
That hasn’t changed any. In fact, it
may be more difficult, as the motion
picture studios bring out more and
more low-priced catalog films. It's
pretty crowded out there for shelf
space.

“Our challenge is to do a better
job of informing the real potential
customers that special-interest vid-
eos exist,” he continues. “We need to
do a better job of telling people
what’s available, where it can be
found and that it is of high quality.
If we can stimulate the market, our
partnerships with retailers, distrib-
utors and mail-order catalogs will be
that much stronger.

“We've done well but we’ve got to

The Dream Team’s Scottie Pippen

do better,” Pritt adds. “It’s a matter
of taking all of the tools of market-
ing, such as cross-merchandising,
advertising, promotion and public
relations.”

Underscoring the growth in his
company’s strong suit, travel and

tourism videos, Pritt observes that
“there’s the potential to triple or
quadruple the number of units we
can sell during the next three to five
years. Maybe 80% of the potential
customers for travel videos may not
know about the product. The cus-
tomers are out there.”

According to Harold Weitzbherg,
VP of sales at Los Angeles—based
Wood Knapp Video, a major special-
interest supplier, “People are finally
starting to understand video as an
informational medium and a way to
get facts, figures and knowledge
through a multimedia presentation.
A ot of times, video has a stronger
impact than the written word and
people can pick up more. And for
people who are interested in a cer-
tain type of programming, video is
highly advantageous.

“We know through the direct-mail
catalog business that there is a mar-
ket out there,” he continues. “Stores

PRRATL

VIDE

THE FITI\IESS
HEAVYWEIGHTS

PUT MORE PUNCH
IN YOUR PROFITS

Resolve to profit from all the post Holiday
resolutions! Parade Health & Fitness videos
for every fitness level will move more cus-
tomers to get into shape for '93! Parade
offers the hottest names in fitness, the best
in big band sounds, the beat for every body
part plus the power to add a great curve to
your sales. Parade Health & Fitness -
because more than the turkey
will get stuffed this season!

PPI Entertainment Group
88 Saint Francis Street
Newark, NJ 07105

Phone (201) 344-4214

Fax (201) 344-0465

are beginning to realize that there
are consumers out there for this
product and the advantage to them
is profitability and margin, as well
as community service, which can
help them retain their customers.
The consumer marketplace is defi-
nitely looking for more special-inter-
est product.”

Assessing some trends that he
sees in the marketplace, Dick Kelly,
president of the Connecticut-based
research firm Cambridge Associ-
ates, says, “On balance, the special-
interest market is doing OK. The
price points at retail for special in-
terest continue to erode, which is
good news despite the fact some
producers still want to get $40 for
their tape.

“The average price of product, not
including children’s, has gone to the
mid-teens at retail,” he continues. “I
think that is helping to increase de-
mand. Now it’s not such a difficult
decision for people to buy a tape.
What you see going on is a larger de-
mand for special-interest tapes.

“One welcome trend is that more
retail outlets of various types are
selling the product,” he adds.
“That’s becoming more and more
prevalent, although our friends at
the video speciality level are not see-
ing the logic as perhaps they could.
I don't think they will ever change,
however. The mission of the video
specialty store is to rent A and B ti-
tles. But other retailers are coming
on, particularly the mass mer-
chants. And that’s being driven by
price reductions. That's still a good
sign,

“And specialty stores—every-
thing from baby shops to health
clubs to tennis shops—are now be-
lieving video is something they
should carry. They are putting it in
and testing the waters,” he adds.

Kelly further notes that the di-
rect-response side of the special-in-
terest business has grown in 1991,
led by “certain obvious players”
such as Time-Life Video. “That’s
helping a number of companies sell-
ing video via the tube,” he says.
“Time-Life has proved that the con-
tinuity concept really works. But
that should be no bhig surprise, since
it worked for records and books.”

Kelly also adds that more tradi-
tional mail-order catalogs are add-
ing video, “such as L.L. Bean, which
you wouldn’t expect to have video.
That’s a positive step. That’s an-
other contributor to the overall in-
crease. The more yvou make the
tapes available, the more people will
buy them.”

Paul Caravatt, head of the Special
Interest Video Assn., who also
heads his own company called Video
Specialty Marketing, says, “We're
definitely seeing an expansion in the
distribution of product outside the
video store. I've been disappointed
in how long it takes specialty video
store owners to understand the po-
tential that exists. Certainly, special
interest is a growing market. I think
those retailers are so thoroughly in-
grained with rental that they just
don’t see the potential in any sell-
through. But that’s not meant to be
a total criticism.

“Special interest is a very confus-
ing market to look at from the out-
side,” he continues. “We're pre-
sented with several thousand
special-interest videos. There’s no

way dealers can know where they all
are. There’s no easy way to order
them. There’s no discount structure.
We do see, however, growing spe-
cial-interest awareness on the part
of the consumer. And we are seeing
a lot of growth with rackjobbers and
mass merchandisers because of
price reductions.”

Says special-interest marketing
consultant Leslie McClure of “411”
Video Information in Pebble Beach,
Calif., “T've seen a real upswing both
on the supplier side as well as the
consumer gide. The problem still
tends to be at retail. They are not
opening up that much. But special-
interest videos are really selling.
Consumers want the information.
The problem at some of the bigger
video specialty stores that do handle

Televideo’s “The World Of Herbs”

special interest is that they don’t re-
plenish their inventory. They still
tend to carry the same 500 to 1,000
titles that were out five vears ago.

“And special interest,” she contin-
ues, “doesn’t have to be a price-sen-
sitive market. If a consumer wants
it, they will pay anything—even
over $50—if it tells them what they
want to know. That includes such
topies as how to cane a chair. If it de-
livers, people will pay for it.”

Among new programming areas
she sees as generating more interest
are financial and business planning
such as the newer “Meg Ryan’s Fi-
nancial Workout” and other how-to
business-oriented tapes that give
people valuable information in man-
aging their lives. Other emerging
programming areas that McClure
says are attracting consumer inter-
est are tapes covering such subject
matter as human relationships, mas-
sage and sexual therapy. “People
want tapes that help them take con-
trol of their lives,” she says. “These
kinds of tapes are really selling
well.”

Sports-oriented tapes, she adds,
continue to be a major category.
“Golfers will pay anything to take
one stroke off their game. And par-
ents will do anything to help their
kids. Kids are sent to baseball pitch-
ing camps for thousands and thou-
sands of dollars. Why wouldn’t par-
ents pay $20 for a video? And most
of these tapes are very well done
and have a personality who is well-
respected by the audience.”

Fueling the sports category, says
Sal A. Scamardo, director of promo-
tions and public relations for CBS/
Fox Video, “is the growth of sports
itself such as basketball during the
1980s. Sports has been a major as-
pect of our worldwide culture and
will continue to grow.”

One of the keys to video sports-
programming growth, he adds, “is
the ability to give people something
they can’t get on regular TV. That's
one reason why some of the in-depth
sports personality tapes we've done,
such as with Michael Jordan and Bo
Jackson, have done so well.” =
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Fall Video Focus

A SOFTER APPROACH

(Continued from page 55)

ness: Body Confidence,” as a follow-
up to the best selling “CherFitness:
A New Attitude.”

The tape, which features Cher’s
personal cross-training techniques,
will once again feature a $5 rebate
from cross-promotional partner
Equal. Increasingly, product tie-in
partners are seen as more impor-
tant in all phases of the health and
fitness video field. The interest in
health consciousness and a new will-
ingness on the part of supermarkets
and drugstores to carry video is also
fueling the health and fitness video
market, says Scamardo.

Just one of the many examples of
the diverse programming taking
place in the overall health aware-
ness category is “The World Of
Herbs,” a three-volume set from
Darien, Conn.-based TeleVideo
USA. The set is billed as a tour
through the world of herbs and their
uses ‘“past and present, mystical
and medical, cosmetic and culi-
nary.”

According to Bruce Wilkinson,
president of TeleVideo, “There has
been growth in the whole special-in-
terest market but it has become seg-
mented. We all need to do a better
job of letting dealers know what
product is available and how to or-
der it. We need to improve con-
sumer’s perception of value. And
special-interest tapes don’t have to
be priced at $7.99 to $10. We need
to encourage video specialty re-
tailers to get more involved.”

Outlining the mission of many
other special-interest companies in
terms of determining programming
and subject matter, he says, “We
look for product that has a potential
audience, and for niches. With ‘The
World Of Herbs,” we are looking at
schools and libraries, traditional
video specialists and the affinity
groups interested in the content
such as gardeners and people inter-
ested in holistic medicine, massage
therapy and aromatherapy. It goes
beyond that to cooks and decora-
tors. But we also think the market
is large enough to attract the video
trade.”

One example of a major estab-
lished health and fitness diversify-
ing for the '90s is Kathy Smith,
whose recent releases include “Step
Workout,” her spin on the step phe-
nomenon, as well as “Step” and “In-
stant Workout.” But Smith has also
released “Walk*FITT,” an audio-
taped walking workout, while prep-
ping new interactive workouts for
the emerging market. Smith is fur-
thermore reflecting the widespread
media and consumer interest in
health and fitness, as she becomes
the new healthy lifestyle corre-
spondent on NBC’s weekend edi-
tion, “Saturday Today.”

She is also the healthy lifestyle
correspondent on Whittle Commu-
nications’ Special Reports Televi-
sion (SRTV), which is now shown in
more than 25,000 medical offices na-
tionwide. And she is the new na-
tional spokesperson for the National
Recreation and Parks Association
(NRPA) to promote family and com-
munity fitness programs and health
education. After all, these days you
don’t have to sweat all the time to be
a health guru. =

DA THE BIGGEST NAMES IN FITAESS

Jane Fonda. Richard Simmons.
No names are bigger in home video fitness.

In fact, the only other name you need to know
is the company that distributes them both:
Warner Home Video.

For healthy fitness business in 1993,
you’d better bag all three.
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RICHARD SIMMONS’ WORKOUT VIDEOS
GET STARTED - REACH FOR FITNESS - RICHARD SIMMONS AND THE SILVER FOXES
SWEATIN' TO THE OLDIES

JANE FONDA’S WORKOUT VIDEOS
COMPLETE V/ORKOUT - EASY GOING WORKOUT  JANE FONDA'S WORKOUT - LEAN ROUTINE
LIGHT AEROBICS A~D STRESS REDUCTION PROGRAM - LOW IMPACT AEROBICS WORKOUT - LOWER BODY SOLUTION
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© 1992 Warner Home Video
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Home Video

LASERDISC RENTAL

(Continued from page 52)

5% of retailer revenues. “When the
market reaches 5% penetration and
reaches critical masses, that rental
market will develop naturally, abso-
lutely,” Wallace says. “But that is
probably four years away.” If rental
does develop, “we’ve heard the studios
will raise the prices. I don’t know what
the signal will be to say that we have
reached that point.”

MCA/Universal Home Video’s Col-
leen Benn agrees. “I think if rental in-
creases greatly the suggested list price
of laser will begin to rival that of video-
cassette, for initial releases. I'm sure
that’s what would happen. I would re-
ally like the laserdisc market to stay in
a sell-through position, especially with
the player base being as low as it is,”
she says.

“It’s kind of a fine line we’re walking
right now to see what'’s going to happen
in the marketplace. We're waiting. I re-
ally feel strongly now that if we went
into the rental prices for laserdisc we
should kill the format. No one is ready
for that,” Benn says.

Billboard.

PICTURE THIS

(Continued from page 41)

division, with specific emphasis on di-
rect-mail fulfillment. The chief bene-
ficiary should be Bennett Video
Group, which has a line of marine ti-
tles. It’s Dubs’ biggest customer, says
Viering, who came over from AME,
a dubber now wrestling with Chapter
11 bankruptey and reorganization.
Dubs, currently operating 1,500
VCRs, expects to buy a Sony Sprinter
for high-speed output.

OUT OF STEP? VSDA attorney
Charles Ruttenberg will bring his
answer to the early November board
meeting in Marlton, N.J. The ques-
tion: Should the association take legal
steps to prevent Orion Home Video
from releasing a superbudget edition
of “Dances With Wolves” to McDon-
ald’s? The deal has been hanging fire
for a couple of months, and could be
signed and announced to coincide
with Orion’s emergence from Chap-
ter 11.

VSDA’s beef presumably is that
the same terms aren’t being offered

to video stores whose “Dances” in-
ventory shrinks drastically in value
once McDonald’s commits. “Don [Ro-
senberg] may feel under great pres-
sure” from members who expect
VSDA to “do something” for the fees
it collects, says a source. If it takes ac-
tion, the emphasis will be on price dis-
crimination—a consideration when
the product is identical.

An EP version of “Wolves” would
make the title decidedly different,
and move the complaint “out of court
in a second,” he adds. McDonald’s is
said to be considering compressed,
160-minute cassettes dubbed in SP.
In which case, our source thinks a suit
would be dismissed “in maybe a cou-
ple of hours.” Barring the unforeseen,
he adds, “it’s absolute rubbish . . . the
last thing Orion wants is to come out
of bankruptey and get nailed with a
lawsuit.”

The size of McDonald’s and its or-
der, so different from the rank-and-
file VSDA member, also works
against video retailers. “A company

FOR WEEK ENDING OCTOBER 31, 1992

like McDonald’s,” notes another ob-
server, “has the ability to muck up [a
price discrimination case] to a greater
degree than anyone else.”

BETTER BALANCE: Among the
problems facing music video labels
(Billboard, Oct. 17) are the heavy re-
turns generated by unwarranted ex-
pectations for titles that infrequently
net 100,000 units. PolyGram Video’s
Bill Sondheim says, until recently,
copies on the rebound amounted to

30% of a release, vs. the ideal of 17%-
20%. Now he believes the labels “rec-
ognize the need to be more selective.”
BMG’s David Steffen considers
100,000 units of anything to be “gang-
busters,” with 4,000-12,000 cassettes
per title more the norm. His candi-
date for this year’s “pet rock” release:
“The Rock Bottom Remainders,”
performances by a pickup group of
authors, including Stephen King and
Amy Tan. His hope for the market:
“We've got nowhere to go but up.”

VIDEO PEOPLE |
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Richard Cohen resigns as executive VP of Buena Vista Home Video after
6% years with Disney, during its period of greatest growth in the market.
Robyn Miller is promoted to senior VP of marketing, BVHV International.

Leighton (Lee) York joins Rentrak as VP of the newly formed Chain Store
Division. Andrew Miller is named national sales manager.

Jon Altpeter is appointed VP of sales at Starmaker Entertainment. He will
concentrate on supermarkets.

Mike Devitt is appointed sales director of the newly formed DIC Toon-
Time Video, a
joint venture of
DIC Enterprises
and Rincon Chil-
dren’s Entertain-
ment.

David Brink and
Vic Spielman are
advanced to sales
VP positions at
Goldstar Video Corp. Brink, responsible for supermarkets, reports to Spiel-
man, who handles nonfood accounts.

HOWARD

MILLER DEVITT

Andrew Mitrega is named managing director of FoxVideo, Australia. He
had been sales and marketing director for the company in the U.K.

LIVE Home Video advances Patty Matlen to postproduction VP and Nata-
lie Anderson to publicist.

Ed Pessara and Yolanda Nash are promoted to account directors at dupli-
cator Rank Video Services America.

Jeffrey Howard is appointed VP of operations/engineering at NFL Films
Video.

Lance Binley joins Video Products Distributors as game sales director.

Shelly Davine is appointed to the Video Software Dealers Assn. as manager
of VSDA Canadian operations.

Looking for the fastest way o reach talent and touring professionals worldwide?

Get Billaoard's 1333 International
Talent & Touring Directory!

The ultimate International reference guide for
recording talent, agents, management, venues,
clubs, hotels, suppliers, insurance companies,
facility squipment, services and more!
To order send $70 plus $3 S&H ($8 for
International orders) to: Billboard Dirsctories,
Dept. BDTT4160, P.0. Box 2016, Lakewood, NJ
08701. Please add appropriate sales tax
in NY, NJ, CA, TN, MA, PA, IL, & DC
For faster service call toll-fres
1-800-223-7524 (outside NY),

In NY 212-536-5174 or 1-800-344-7118
(outside NJ), in NJ 808-363-4156 BDTT4160
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International

European Label Leaders See Bumpy Terrain Ahead

B BY ADAM WHITE

LONDON—European music indus-
try leaders are tightening their seat
belts, as the $9 billion sound-carrier
market continues to encounter turbu-
lence during the second half. A lead-
ing cause of their discomfort: the on-
going influx of parallel imports,
stimulated by currency fluctuations
that encourage European whole-
salers and retailers to buy merchan-
dise from abroad.

One senior European label execu-
tive, requesting anonymity, even says
he has calculated that “we could be in
the marketplace much cheaper if we
started importing directly ourselves
from the U.S. and pushed it through
our distribution channels.” But, he
adds, “three days later, I'd see my
American companies closing down
and all our acts being extremely an-
noyed.”

Sound-carrier statistics published
earlier this month by the Interna-
tional Federation of the Phono-
graphic Industry (see chart) indica-
ted flat or declining unit growth in a
number of leading territories last
year, even as value increased. Results
for the first half of 1992 show that the
trading environment has worsened in
Germany, the U.K., France, and Hol-
land , among others.

CASSETTE SALES SLIDE

Compact disc shipments are con-
tinuing to advance in most markets—
even dramatically in some territories,
for example, Scandinavia—but the
cassette’s slide appears to be more
rapid than expected. Speculation
about that decline among senior exec-
utives ranges from the quality differ-
ential against CD to the diminished
purchasing power of younger music
consumers.

PolyGram Continental Europe
president Allen Davis notes that four
of the markets under his command
are ahead of last year’s performance,

L]

Royal Bells. Prince Charles, left, greets Warner Bros. artist Mike Oldfield, center,

“the rest are closing in on it, and some
are certainly not going to make it.”
The latter group are heavily impacted
by U.S. imports and exchange rate
turmoil, he says. “We're seeing im-
ports [into Continental Europe] from
the U.K. as well as the U.S,, and from
places like Australia. The currency
situation encourages this, unfortu-
nately.”

ATTRACTION OF IMPORTS

Davis also notes that imports are
increasingly including older reper-
toire as well as front-line titles. “It’s
across the range. There is such a var-
iance [in price] that it’s even attrac-
tive for importers to deal in catalog
now. We're the leader in classical, and
that business is being affected, too.”

Alexis Rotelli, EMI Music’s presi-
dent/CEO for Continental Europe,
comments, “The parallel imports situ-
ation is a shambles. We had a decent
scenario for establishing European
price levels as we move toward 1993,
but the currency fluctuations have
broken all the rules—especially with
the dollar.”

The EMI executive says the overall
downturn is more acute in some terri-
tories than others—Italy is facing
“dark days around the corner,” for in-
stance—and suggests it will worsen
in 1993. “I have this feeling that peo-
ple might not be seriously affected
until Christmas is over. Then I'm def-
initely expecting a disastrous sce-
nario for January and February, once
people start counting the money left
in their pockets.”

Richard Denekamp, senior VP for
Europe at Sony Music International,
acknowledges the difficulties. “There
is a general economic slowdown in
Europe,” he says. “I try not to call it
a recession because in many coun-
tries, there’s no recession at all. But
our product is very sensitive to eco-
nomic developments, it’s not reces-
sion-proof, and people are tending to
buy a few CDs less and maybe home-

and Oldfield's manager, Clive Banks, at the Prince’s Trust concert at Edinburgh
Castle. The performance closed this year’s Edinburgh Festival and aired on BBC
2, featuring material from Oldfield’s “Tubular Bells |I"” which debuted at No. 1 last

month on the British albums chart.

WESTERN EUROPE: SOUND-CARRIER TRADE DELIVERIES 1991

Source: International Federation of the Phonographic Industry (IFPI).
Figures in millions, representing trade deliveries in units by IFPI-affiliated
record companies for calendar 1991. Ranking is by total units per market;
comparison with 1990 in parentheses.

CDs Cassettes LPs Singles Total
Germany 102.1 (+34%) 758 (04%) 23.3 (48%) 249 (-12%) 226.1 (+0.7%)
U.K. 62.8 (+23%) 66.8 (-10%) 129 (-47%) 56.3 (4%) 198.8 (-4.5%)
France 654 (+19%) 374 (-11%) 12 (-82%) 19.5 (-30%) 1235 (-6%)
Spain 133 (+80%) 231 (2%) 166 (8%) 1.1 (-32%) 54.1 (+7%)
italy 184 (+20%) 21.6 (-14%) 84 (41%) 09 (-55%) 49.3 (-13%)
Holland 274 (-22%) 25 (-26%) 04(-8%) 63 (0%) 36.6 (~23%)
Sweden 112 (+49%) 4.5 (-20%) 6.0 (-34%) 4.0 (-18%) 257 (-5%)
Belgium 130 (+40%) 3.1 (+7%) 04(-11%) 62 (-20%) 22.7 (+6%)
Switz, 145 (+12%) 54 (-10%) 05(-68%) 1.0 (-29%) 214 (-1%)
Norway 75(+188%) 52 (+21%) 1.4(-26%) 0.7(+18%) 14.8(+61%)
Austria 7.0 (+35%) 34 (+6%) 25(-81%) 18 (-25%) 14.7 (+2%)
Finland 43 (+26%) 5.7 (-16%) 3.0(41%) 0.7(+76%) 13.7 (-13%)
Denmark 4.6 (+44%) 17 (6%) 33(=20%) 05 (-50%) 101 (0%)
Greece 1.1 (+83%) 22 (-24%) 4.7 (-6%) nv/a 80 (-6%)
Portugal 21 (+75%) 19 (-27%) 15(17%) 01 (-50%) 56 (3%

TOTAL 3547 (+24%) 2603 (-7%) 86.1 (-40%) 124.0 (-13%) 825.1

(-3%)

CDs Cassettes
Germany 47.9 (+20%)
U.K. 28.5 (+12%)
France 30.0 (+6%)

24.6 (-29%)
21.0 (-19%)
14.5 (-18%)

EUROPE’S TOP THREE: FIRST-HALF 1992

Sound-carrier trade deliveries for January-June 1992, based on resuits
published by Germany’s BPW, Britain’s BPI, and France’s SNEP,
Comparison with first-half 1991 in parentheses.

LPs Singles Total
26 (-18%) 125 (0%)
3.4 (-47%) 24.0 (-11%)

0.1 (-86%) 6.4 (-38%)

87.6 (-11%)
76.9 (-10%)
51.0 (-11%)

tape or listen to the radio. There are
competitive ways to consume music.”

Denekamp is guardedly optimistic
that business will improve in the sec-
ond half, “but, nevertheless, a lot of
markets will go down.” Those that
stay flat or increase will most likely
do so because of the conversion factor
to compact dise, such as Scandinavia.
“The frightening effect is that there
are some European countries where

vinyl is virtually gone, cassettes are
going down, and CDs aren’t picking
up that quickly.”

In Germany, industry leaders an-
ticipate a further decline in overall
units, while their value will probably
increase in line with the country’s
4.5% rate of inflation. “This is stagna-
tion,” says Helmut Fest, EMI Music’s
regional managing director for the
GSA territories, “albeit at a very high

level. Consumers are concerned by
rising taxes and unemployment. We
are a mirror of what is happening
elsewhere.” Fest notes that the de-
cline of the British pound and the Ita-
lian lira is accentuating parallel im-
port woes in Germany. “Merchandise
from the U.K. is now 12%-13%
cheaper than it is locally,” he con-
cludes.

Heinz Canibol, managing director
of MCA Music Germany, does not ex-
pect the first-half decline to reverse
itself in the second half, although he
hopes Christmas business will be
strong, nevertheless. “But any resur-
gence then is unlikely to be long-
term,” he adds.

RELYING ON TV
The trading environment is not as
bad as it was in 1983-84, Canibol con-
tinues, “but there is a recession.” One
indicator is the difficulty smaller
firms face. “Dino is bankrupt, and
others will go the same way,” says the
MCA chief. “The larger companies
are simply not giving repertoire to
the smaller companies at present.”
Another byproduct: The major labels
are cooperating over TV-advertised
compilation albums to keep the mar-
keting budgets sufficiently effective.
PolyGram’s Davis contends that, in
some markets, the industry’s reliance
on television advertising has become
a liability. “It’s a bad habit, using tel-
evision for everything—which makes
it more expensive and less effective.
The cost of money—the use of
money—is so critical. In markets like
Italy and Spain, the first question a
retailer asks is, ‘What’s your TV cam-
paign?’ If there's no campaign . ..”
Such TV expenditure is not as ef-
fective as it used to be, agrees Sony
Music’s Denekamp, “but it’s still a
factor—and it’s very hard for record
companies to get out of the habit. You
look at most top 25 album charts, and
you'll see that more than 50% are
(Continued on page 70)

Norway Majors Band To Fight imports

MSO Express Acts As One-Stop For Local Market

H BY KAl ROGER OTTESEN

OSLO—Like others in Europe, the
Norwegian music industry is suffer-
ing from a flood of parallel imports.
Earlier this month, four of the coun-
try’s largest record companies
launched a new counterattack.

The majors have set up a sales and
distribution operation, MSO Express,
to make it easier for retailers to order
domestically produced product. The
venture, which was inaugurated Oct.
16, is owned jointly by BMG Ariola,
EMI Norsk, PolyGram, and CNR
NonStop. It is being run under the
auspices of record industry organiza-
tion GGF.

The goal is for MSO Express to
combat imports by being a one-stop
for all significant product in the mar-
ket; the operation’s owners are cur-
rently seeking to persuade the re-

maining Norwegian major record
company affiliates to join the project.

They are also trying to persuade
the dealers to become partners in the
venture. One prominent Olso retailer
has commended the initiative—but
indicated that he will continue to in-
clude imports in his stores’ inventory
mix.

MSO Express’ main attraction to
retailers is that it is geared to a rapid
turnaround of orders during their
busy times. To that end, it has ex-
tended opening hours during the
peak periods: until 6 p.m. on Fridays
and from 9 a.m. until noon on Satur-
days. Ordered product will be deliv-
ered the next working day, according
to the company.

GGF chairman Erling Johannessen
says, “We presented this project at
[the annual meeting of retail associa-
tion FHF] and it was the first time

I've been interrupted by applause
from retailers.

“It has irritated us that we haven't
been able to fight certain wholesalers,
and that’s why we’ve launched this
service. This is the first step in a plan
to tie the retailers closer to us.”

Parallel importing is not illegal in
Norway, and wholesalers’ enthusiasm
for buying direct from U.S. exporters
is reinforced by prevailing exchange
rates. At a typical rate of 5.6 kroner
to the dollar, wholesalers can buy im-
ported CDs for about $11, while do-
mestic record companies charge
$15.70.

Johannessen, who is also chairman
of BMG Norway, says, “We ask for
two things from the American record
industry: to make the dollar rise if
they can, and to stop exporting rec-
ords to Norway. That’s a prayer from

(Continued on page 70)
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U.K. Broadcast Royalty

Decision Pending

Sparring Label, Radio Groups Fire Final Statements

B BY MIKE McGEEVER

LONDON—The final volleys have
been fired in the lengthy, often bit-
ter dispute over broadcast royalties
between U.K. record companies and
commercial radio stations.

German Record
Biz To Help Mold
Music Channel

B BY JEFF CLARK-MEADS

LONDON—The German record in-
dustry is to take an active role in de-
termining the shape of the country’s
planned new TV music channel,
Deutsches Musik Kanal (DMK).

A committee of record company
representatives has been set up un-
der Peter Zombik, managing direc-
tor of record company trade group
BPW, to debate the programming
content ahead of a firm prospectus
being presented to the country’s fi-
nancial institutions.

One of the partners in DMK, Di-
eter Gorny, says, “We cannot estab-
lish such a station without the sup-
port of the German industry. This
step is very important.”

Gorny says it has already been
agreed that DMK will not emulate
MTV Europe’s all-music-video for-
mat but will concentrate instead on
youth lifestyle programs. The mix of
comedy, fashion, adventure, and
sports will then be underpinned
with a strong musical content.

Gorny explains, “The German in-
dustry has told us that they do not
want a German version of MTV. The
reason is that we have very few art-
ists of our own whose records will
sell better if the record companies

(Continued on puge 70)
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The two sides—Phonographic
Performance Ltd. for the labels and
the Assn. of Independent Radio
Contractors for the broadcasters—
presented their final submissions
and closing arguments to the Copy-
right Tribunal in London Oct. 8-12.
A decision is expected before Christ-
mas.

The 2-year-old battle went the tri-
bunal route in June after PPL re-
jected the AIRC’s proposal of a
fixed rate of 3.5% of net advertising
revenue (NAR), which the trade
body partially based on comparing
rates in the rest of Europe. Mean-
while, PPL’s sliding-scale tariff of
5.5%-15% of so-called “relevant rev-
enue” has been labeled “greedy and
unacceptable” by the radio industry.

PPL’s relevant revenue tariff is
based on revenues derived from
subseription, sponsorship, and the
cash value of barter deals, as well as
NAR.

The tribunal adjourned the hear-
ing after more than five weeks of ev-
idence and cross-examination of an
extensive number of witnesses from
both industries. Attorneys for the
two sides will meet before the tribu-
nal Nov. 2 to discuss procedural
matters, although that meeting will
not have a direct impact on the
panel’s decision, according to Syd-
ney Kentridge, counsel for PPL.

In his closing remarks, Kentridge
described as “ludicrous” AIRC’s
claim that broadcast royalty pay-
ments are merely windfall profits.
“The cost and risks of the record

companies are high in comparison to
the costs and risks of the radio sta-
tions arising from their use of the
PPL repertoire,” he said, referring
to the time and money labels spend
in trying to develop and break new
acts. Kentridge added, “Radio sta-
tions conduct their industry by play-
ing PPL records. They are not
merely music-driven stations, they
are PPL-driven stations. Why
should they not pay additional re-
muneration?”

Christopher Clarke, counsel for
the broadcasters, argued that PPL
skirted the important issue of the
value of airplay during the tribunal.
“Individual record companies com-
pete avidly to secure airplay for
their records,” he said. “That is to
say, to ensure their records and not
those of some other company are
playing on the airwaves.” He contin-
ued, “They do that because of their
intense need to promote the sales of
their records.” Clarke added, “The
record industry’s desire for a na-
tional rock station to promote the
sale of albums is another reflection
of that [airplay] need.”

During the early stages of the tri-
bunal, the adversaries were close to
an agreement forged behind the
scenes. But the deal—in which the
two sides were approximately
$500,000 apart—was rejected by the
record companies, according to
sources close to the talks. At that
point, further negotiations were sus-
pended and the outcome put into the
hands of the tribunal.

newsline...

TOWER RECORDS goes toe-to-toe in Tokyo with Virgin Megastores Nov. 10,
when the U.S.-based chain opens its 15th Japanese store in the Shinjuku
shopping/entertainment district. Virgin has had a Megastore there since
September 1990. The 8,900-square-foot Tower outlet is on the sixth floor
of the Lumine shopping complex; store manager is Yoshikazu Ozawa.

THE ASIAN Conference on Entertainment, due to take place Nov. 5-8 in
Singapore, has been canceled. The organizers claim a number of speakers
and other participants have had to withdraw, because of the influx of for-
eign acts touring the region during the last quarter. The event will be re-
scheduled for June 1993, according to an ACE statement.

U.K. INDEPENDENT Sequel Records is releasing “Under The Influence,” a
CD compilation featuring original versions of songs recorded by the Bea-
tles. Artists include the Isley Brothers, Chuck Berry, the Donays, Barrett
Strong, Buck Owens, Carl Perkins, Lenny Welch, and Peggy Lee.

ELECTRONIC RETAIL ordering is being tested in Australia, with pilot pro-
grams at stores in Sydney under way in late October. The AEROS system
is being developed with merchandisers and the five major labels—Poly-
Gram, Sony, Warner, EMI, and BMG—via the Australian Recording In-
dustry Assn. System supplier is GE Information Services, which operates
similar schemes in the U.K. and the Netherlands.

TURKEY’S FIRST CD plant, Odeon Compact Disc, is due to be inaugurated
Monday (26) by the country’s president, Turgut Ozal. It will have an annual
capacity of about 3 million CDs. The Istanbul facility is part of the Plaksan-
Odeon Group, which set up Turkey’s first cassette manufacturing site.

GENESIS WILL headline a special charity fund-raiser Nov. 16 at London’s
Royal Albert Hall to benefit the Prince’s Trust. A new live album by the
band, “The Way We Walk Vol. 1—The Shorts,” will be released the same
day. The Prince’s Trust helps disadvantaged young people in the U.K., and
is named after its founder, the Prince of Wales.
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

ITALY: Musical protest against social and political injustice has generally been
left to indie groups and rap posses in the past, but many major acts are now
beginning to voice their feelings on a range of important issues. Superstars
Claudio Baglioni and Edoardo Bennato were
among several big names to appear at Gui La Mas-
chera (Up The Mask), an outdoor concert against
the Mafia, staged in Palermo, the Cosa Nostra’s Si-
cilian stronghold. Earlier this month, Antonello
Venditti headlined a free anti-racist concert in
Rome that attracted a rain-soaked audience of
200,000. The following day, an audience of 4,000 at-
tended a concert at Milan’s Palatrussardi stadium
to protest against America’s 30-year embargo of
Cuba. Among the mainstream stars performing un-
der the banner Embargo A Cuba: No Grazie! (Cu-
ban Embargo: No Thanks!) were Tazenda, Pieran-
gelo Bertoli, Gino Paolo, and Elio E La Storie
Tese together with upcoming rap act Aeroplanitaliani and leading raggamut-
fin posse Pitura Freska. Also making an appearance was the Cuban group
Moncada, featuring ex-Roxy Music guitarist Phil Manzanera.

DAVID STANSFIELD

U.K.: The idea of fusing the music of India and Pakistan with jazz, rock, and
dance styles to produce modern hybrids has a long and fascinating history
in Britain. The latest players in this cultural dialog are striking some strong
attitudes and producing sounds that confront all the previous stereotypes.
Apachi Indian’s “Arranged Marriage” (Island) is a perfect example: The idea
of an Asian ragga star is strange enough, but this reggae talker from Hands-
worth, Birmingham, is also attacking an institution that is increasingly a
source of conflict among young, second-generation British Asians. Another rel-
atively new act, Fundamental, also incorporates ragga influences within a
heady mix of hip-hop, techno, tabla percussion, and samples of other Indian
instruments. Drawing its members from London, Bradford, and Leeds, and
signed to Aki Qureshi’s London-based Nation records, Fundamental is dis-
dainful of showcase events such as the Asian Music Awards. The group’s polit-
ical militancy, including the use of speeches by black Muslim leader Louis
Farrakhan, has not endeared it to the conservative sector of the British Asian
music community. Paradoxically, it is exactly this kind of iconoclastic, outspo-
ken music that could raise the profile of forward-looking Asian musicians and
give them the broader, mainstream success they’ve long deserved. DAVID TOOP

NETHERLANDS: A new form of music has been invented here, quite by accident.
A combination of tap dancing and freestyle rapping, it has instantly been la-
beled Tap Rap. This strange combination was first heard Oct. 15 on “Street
Beats,” the weekly show featuring all types of popular mu-
sic on Dutch National Radio VPRO. Among the guests
were tap dancer Peter Kuiter and rapper Franklin de
Ronde; the pair were persuaded by one of the program’s
hosts, Aldith Hunkar, to perform a duet. De Ronde impro-
vised a rap to a beat supplied by Kuiter’s foot tapping and
the performance was so successful that a few minutes later
they were joined by the show’s other host, veteran jazz
saxophonist Hans Dulfer (father of Candy). Hunkar and
Dulfer are confident record companies will soon be show-
ing interest in the exciting new sound of “Sax Tap Rap.”

WILLEM HOOS

PAKISTAN: The latest album by brother-and-sister duo Nazia & Zoheb, “Cam-
era” (EMI), has been a predictable success, with sales on the Indian subconti-
nent already past 135,000 and rising. Released worldwide by the energetic,
London-based independent label Timbuktu, it is the superstar couple’s fifth
album and boasts a sophisticated mixture of pop and dance music, mildly
spiced with the distinctive flavor of the Orient. The beautiful Nazia Hassan
became a household name in 1980, while still a teenager, with the success of
her hit single “Aap Jaisa Koi” from the soundtrack to the film “Qurbani.”
Later that year she teamed up with her brother to record “Disco Dewane,”
a song that became a worldwide hit. The duo’s total sales have now passed
the 23-million mark. But celebrity has not inured them to the hardships of
others, and along with the romantic melodies and catchy choruses that abound
on “Camera” there is a more serious point being made in the anti-drug lyric
of the song “Nasha.” Although it is commonplace for Western entertainers
to express such sentiments, this song marks the first time a Pakistani act has
broken the taboo and publiely addressed one of the most crippling problems
facing the country today. Translated into English, the lyric to “Nasha” is sim-
ple and direct: “Respect the word of God/Don’t throw your life away.” Some-
times for all the efforts of political and religious leaders, it takes a pop singer
to state the obvious. D.S.
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Londonbeat Tops BMI’s U.K. Song List

Donovan Among Performers At Annual PRS Event

B BY ADAM WHITE

LONDON—U.S. performing rights
organization BMI sprinkled some
“mellow yellow” in London Oct. 14 at
its annual dinner to honor songwriter
and publisher members of Britain’s
Performing Right Society.

The occasion, held at the capital’s
Dorchester Hotel, included an im-
promptu performance by onetime
pop-folk troubadour Donovan, whose
“Mellow Yellow” has just advanced to
BMI’s 1-million performance level.
The evening also provided a momen-
tary glimpse of internal PRS politics.

The big winner was U.K. pop group
Londonbeat, whose worldwide hit,
“I've Been Thinking About You,” was
named by BMI as 1992 song of the
year, for garnering the most number
of U.S. performances. It was written
by group members Jimmy Chambers,
George Chandler, Jimmy Helms, and
Willie M, and published by Warner/
Chappell. Londonbeat was present to
receive the accolade, and delighted
the black-tie crowd with a cappella
excerpts of the prize-winning title.

“I’ve Been Thinking About You”
and “Right Here, Right Now” were
among 10 titles recognized as BMI’s
1992 most-performed pop songs in
the U.S. Others included EMF’s “Un-

believable,” Genesis’ “No Son Of
Mine,” and Rick Astley’s “Cry For
Help.”

The BMI/PRS college radio award
for 1992 went to Jesus Jones’ “Right
Here, Right Now,” written by Mike
Edwards and published by EMI Mu-
sic. Film-composer honors were given
to Hans Zimmer and John DuPrez for
their scores to “Backdraft” and
“Teenage Mutant Ninja Turtles I1,”
respectively.

A number of prominent artists
were present, including Astley, Steve
Winwood, Mike Rutherford, Michael
Kamen, Ray Davies and Jim Capaldi,
as well as Queen’s Roger Taylor,

Brian May, and John Deacon. Among
leading publishers in attendance was
EMI Music Publishing chairman/
CEO Martin Bandier.

BMI president/CEO Frances Pres-
ton was the host, with Phil Graham,
VP of European writer/publisher re-
lations. During the evening, Preston
praised the PRS and identified by
name all its senior executives, who
were asked to stand for recognition.
Not asked—despite his presence—
was deputy chief executive Robert
Abrahams, who had left his PRS post
earlier that day after a general coun-
cil meeting (Billboard, Oct. 24).

Greece Hosts Media, Music Event

ATHENS—Greece’s record labels,
major broadcasters, and interna-
tional media executives are due to at-
tend the second annual Music Vision
Media showcase in this city, Oct. 28
to Nov. 1.

Inaugurated in 1991 after five
years of private commercial radio
and television activity in Greece,
MVM is the country’s sole major mu-
sic and media exhibition. This year,
organizers hope to reflect emerging

media markets in the Eastern Medi-
terranean and Middle East. They
also expect to attract attention from
the new free-market Balkan econo-
mies.

The first MVM featured 35 exhibi-
tors, including the major Greek pri-
vate and state media establishments,
such as the ERT network, Antenna
TV, and Mega Channel. It drew
about 7,000 visitors over five days.

JOHN CARR
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Japanese Are Taking Up The
Torch (And Twang) Of Country

YOU COULD HEAR, in the back-
ground, the torch and twang of a
country band onstage at Goodtime
Charlies, which quite possibly is the
only place to regularly hear live
country music in Kumamoto, Japan.

Charlie Nagatani—owner of the
club and leader of its house band, the
Cannonballs—was on the phone
from Kumamoto, explaining how he
and partner Judy Seale of Nashville-
based Refugee Management have
come to co-promote Japan’s largest
country music festivals.

“It’s very hard for people to un-
derstand country music
in Japan,” Nagatani
said, conceding the diffi-
culties the language
barrier presents to
would-be fans of such a
lyric-oriented genre.
“Achy Breaky Heart,”
after all, would be tough
to translate.

Yet attendance at the
Country Gold festivals,
which Nagatani and
Seale first launched in
1989, “has been getting
better every year,” said
Nagatani. On the bill for
Country Gold IV, Oct.
18 in Kumamoto, was
headliner Dwight Yoakam, the Des-
ert Rose Band, Holly Dunn, the
bluegrass duo of Jim & Jesse,
singer/songwriter Michael Woody,
and Nagatani’s Cannonballs.

Then, for the first time this year,
the Country Heart Festival was set
for Sunday (25) at the base of Mount
Fuji in Fujinomiya City, coinciding
with 50th-anniversary celebrations
for the city and featuring the Texas
Tornados atop a bill with the For-
ester Sisters, Grand Ole Opry vet-
eran Porter Wagoner, Doug Ker-
shaw, and Nagatani’s band. In past
years, the Country Gold festivals
have drawn more than 20,000 fans.

As impressive as the talent lineup
for these shows may be, Nagatani
says few Japanese are familiar with
the top names in American country
music. The event itself, with a three-
year track record, draws the musi-
cally curious who come away as
country music converts.

Nagatani notes that country, like
Jjazz, gained more exposure in Japan
in the years after World War II. But
while the Japanese have nurtured
their own jazz and rock stars, says
Nagatani, “country music is very
hard for the Japanese because the
songs have a certain accent and dia-
lect, and to sing it is very hard.”

Nagatani does so, however, and he
traveled to Nashville this past spring
to record a disc for independent re-
lease. Meanwhile, he and the Can-
nonballs play several nights a week
at his club. And plans already are un-
der way for a second Country Heart
Festival beneath Mount Fuji next
April and Country Gold V next fall.

“We have to let people here know
about this music,” he says. “We're
doing this as a cultural thing.”

HOME &
ABROAD

Eals)

by Thom Duffy

THE CANCELLATION by Mi-
chael Jackson of the final dates on
his European tour due to throat
problems (Billboard, Oct. 17) was a
setback to Turkish promoter Ahmet
San, who had the stadium stages up
and ready for the “King of Pop” in
Istanbul and Izmira. (Jackson also
dropped a final show in Athens.) Af-
ter taping his HBO special in Bu-
charest, Romania, the Gloved One
actually made it to Turkey but re-
turned to the U.S. under doctor’s or-
ders. However, according to Morris
Diamond, U.S. liaison for Ahmet
San Productions, the
“Dangerous” tour book-
ing confirms Turkey’s
increasing presence as a
tour market for major
Western acts. A festival
in Cesme this past July,
promoted by Ahmet San
Productions, featured
not only Eastern Euro-
pean artists but Donna
Summer, Snap, Soul 11
Soul, and Vanilla Ice.
The latest acts discuss-
ing shows with the pro-
moter, says Morris, are
Frank Sinatra and
Crosby, Stills & Nash.

GLOBAL SPIN: Welshman John
Cale, co-founder of the Velvet Un-
derground and longtime “avant-
pop” leader, recorded solo concert
performances in Paris, Stuttgart,
and Brussels in the last year for a
haunting retrospective album,
“Fragments Of A Rainy Season,”
which Hannibal Records has just put
out in the U.S. ... The newest re-
lease on David Byrne’s Luaka Bop
world-rhythm label is from Brazilian
poet and pop writer Tom Zé. “Brazil
5—The Return Of Tom Zé—The
Hips Of Tradition,” featuring Byrne
and Arto Lindsay, is built around
jagged-edged beats and dissonance
that, Zé says, reflects the urban tur-
moil of Sao Paulo and his native
northeastern Brazil.

BORDER CROSSINGS: The Stray
Cats have been prowling across Eur-
ope this fall but the highlight of the
reunited rockabilly trio’s current
tour will be a headlining date at the
8,000-capacity Budokan Arena in
Tokyo Nov. 4, which follows a string
of sold-out Japanese theater dates
for the band earlier this year ...
Also on the rise in Japan is the New
York power-rock act Dream Thea-
ter, whose Atco Records album “Im-
ages And Words” is close to 30,000
in sales on Warner affiliate MMG
Records in Japan, where the band
tours next month.

Home & Abroad is a biweekly col-
umn spotlighting the activity of the
international music business and
artists outside their native markets.
Information may be sent to Thom
Duffy, 1515 Broadway, 39th Floor,
New York, N.Y 10036 or faxed to
212-536-5358.
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ANTERNATIONAL VISUAL
MUSIC AWARDS FESTIVAL

in association with SACEM

(the French Society of Authors, Composers and Publishers of Music)

PALAIS
DES FESTIVALS

D

CANNES, FRANCE

24 - 28
JANUARY
1993

If you are a creative talent, director or audiovisual program producer, then you cannot
afford to miss the 2nd edition of MIDEM's unique festival. Organized jointly with
SACEM, the event will feature awards for the very best among this year's visual music

productions.

Enter any of three categories - film, TV programme and music video - covering the
whole gamut of musical genres, from pop, rock, dance and rap to jazz, world music,
traditional and classical. The selected programmes will be viewed by nearly 100 top

TV programme buyers and some 700 journalists who will be there to spread the word.

Give your product the international cover it deserves by taking part in this prestigious

event. If your music looks good, we want to hear from you'!

4 Competition registration open until 21st november 1992
Send your programmes together with all requests for further information to Midem Organisation, 179, Avenue Victor Hugo, 75116

i
Sacem $" Paris. Tel : 33 (1) 44 34 44 44 & Fax : 33 (1} 44 34 44 00

FCM m—
e AOn MO EEE Bilbeard.
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EUROPEAN LABEL LEADERS

(Continued from page 65)

compilations, be they multi-artist re-
leases or single-artist hits packages.”

Denekamp is concerned that across
Europe, the buyers of singles and al-
bums are increasingly polarized.
“You see the album charts reflect the
purchases of 25- to 40-year-olds—a
lot of compilations, a lot of older acts.
There appear to be very few slots for
new talent.” By contrast, the singles
charts mirror the tastes of the under-
25 age group.

“In terms of market slowdown,
we're facing more or less the same
situation we did in the late "70s and
early '80s, but then we were worried
about the fact that people over 25
didn’t buy music. So we concentrated

.all our efforts on that target group,
who have the money to buy CDs, they
spend a lot of time at home, with fami-
lies, cocooning and so on. Meanwhile,
today’s young people go out and buy
nonrecognizable acts, faceless acts,
house music. So we're four to five
years too late in developing new acts
for those young buyers, with the ex-
ception of hard rock and heavy
metal.”

A&R CRISIS AHEAD
EMI Music’s Rotelli goes so far as
to suggest the industry is facing an
A&R crisis. “Apart from the technica-
lities of CD player penetration and so

on, there’s really nothing new in mu-
sic out there. The enormous success
of Queen last year and this year is a
reflection of that. At the same time,
superstars like Michael Jackson are
not selling as many of their current
album as they did of their last. In
other words, the releases on the mar-
ket are not as one would like them to
be, creatively.” By Rotelli’s account,
the public agrees.

Denekamp at Sony Music adds,
“Over the last seven or eight years,
the music industry may have under-
estimated the importance of creating
new stars. The moment the big stars
don’t sell as well as they used to, then
there’s a problem—not only for indi-
vidual record companies, but also for
the market in general.”

For his part, PolyGram’s Davis
suggests that problems of unemploy-
ment and shrinking purchasing
power among Europe’s young people
may be the reason the cassette is de-
clining fast. “It could be the quality
differential, but it could as likely be
that youth simply doesn’t have the
money in this economy. The cassette-
buying demographic may be the first
being impacted by the downturn.”

Assistance in preparing this story
was provided by Wolfgang Spahr in
Hamburg.

NORWAY MAJORS BAND TO FIGHT IMPORTS

(Continued from page 65)

the Norwegian record industry.”

Norway's trade-regulation agen-
cies have shown no enthusiasm for
outlawing parallel imports nor stipu-
lating & minimum price for product
coming into the country. While that is
the case, Johannessen estimates that
40% of total retail sales here consist
of imported product.

The Norwegian industry is united
in its condemnation of imports as
undermining the amount of money
the companies here have to spend on
breaking domestic artists.

Sony Music Entertainment manag-
ing director Rune Hagberg com-
ments, “The importers don’t consider
the consequences; the product range
becomes limited and there is no Nor-
wegian music or acts.

“We receive sympathy from the
[Ministry of Culture] about investing
money in the marketing of Norwe-
gian acts. The Price Authority, how-
ever, says it’s not their business.
They only consider what’s good for
the consumers.”

The industry is, then, pinning its
hopes on MSO Express to counter the

incoming tide—and there are signs
that it has struck a chord with the re-
tail sector.

MSO managing director Jan Mi-
chelet sent a letter to stores Oct. 9,
asking whether they wanted to join
the project. He says, “We received
positive feedback from many stores
on Saturday |Oct. 10] even though we
had only mailed the letter the previ-
ous day.”

Mikkel Ridel, managing director of
the Olso-based CD-Akademiet stores,
comments, “I have wanted this for a
long time. Usually, I'm very stressed
at the end of the week, and it’s good
to have all the products sent by mak-
ing only one phone call.”

Although CD-Akademiet will use
MSO Express, Ridel says he feels the
amount of imports he buys will not
decrease. “I'm flavoring my reper-
toire with imported records, and I'm
going to continue doing that unless
the record companies in Norway can
provide every record I need. It’s un-
realistic to believe they are able to
manage that. I want to place orders
where I get the best service.”

GERMAN VIDEO CHANNEL

(Continued from page 66)

spend the money needed to make a
video.”

The partners in DMK are produc-
tion companies Me, Myself & Eye,
VAP, and DoRo Productions (Bill-
board, Sept. 5); Gorny’'s PopKomm
organization is overseeing program
content. The companies say DMK
will have a start-up capitalization of
100 million deutschmarks (approxi-
mately $70 million).

It is intended DMK will be deliv-

ered by cable to the 10.8 million Ger-
man households connected to the ca-
ble network. Gorny says the
consortium has been assured by pol-
iticians that once the financial back-
ing and the programming plan is in
place, broadcast licenses will be
granted.for each of Germany’s fed-
eral states.

It is planned that 40% of DMK'’s
music content will consist of domes-
tic repertoire.

Canada

Séguin Snags 4 Félix Awards
Les B.B., Flynn Also Take Top Trophies

B BY LARRY LeBLANC

TORONTO—With four awards, vet-
eran Quebec singer Richard Séguin
was the big winner at the 14th annual
Félix Awards, presented Oct. 18 in
Montreal by the Assn. Quebegoise de
L’Industrie du Disque et de
L’Industrie du Spectacle (ADISQ),
the predominantly French-speaking
provincial association of independent
producers and labels.

The awards show, held at the Thea-
tre Saint-Denis and televised by Ra-
dio Canada, was hosted for the second
consecutive year by René Simard and
featured performances by such Que-
bec talent as Séguin, Les B.B., Renee
Martel, Marie Carmen, Dan Brigas,
and newcomer Kathleen.

Séguin won for male singer of the
year against such heavy competition
as Jean Leloup, Michel Rivard, Lue
De Larochelliere, Pierre Flynn, Dan
Bigras, and Roch Voisine. Séguin’s
fifth solo album, “Aux Portes Du
Matin” (The Doorways Of Dawn),
won as best pop/rock album. The al-
bum'’s title track won for best song
and for singer/songwriter perform-
ance of the year.

Despite their individual interna-
tional statures and immense popular-
ity in Quebec, both Voisine and Céline
Dion failed to win singer of the year
in their respective genre categories.
Both were no-shows at the event.
ADISQ, undoubtedly sensitive to past
sniping from quarters of the Quebec
industry suggesting Félix voting is
heavily politicized, decided this year
to open voting for male- and female-
singer categories to the public for the
first time. Fans voted by filling in bal-
lots in Le Journal de Montreal, Le
Journal de Quebec, Le Lundi, and
Echo-Vedettes.

Though Voisine lost the male-
singer category to Séguin, he did win
for most renowned Quebec artist out-
side of Quebec over Dion, De Lar-
ochelliére, Carole Laure, and Leloup.

For the female-singer-of-the-year-
award, Dion was beat out by Carmen,
who also triumphed over Ginette
Reno, Marjo, Joe Bocan, Marie Phil-
lipe, and Joanne Labelle. Ironically,
this year Dion’s French-language al-
bum “Dion Chante Plamondon” won
for best-selling album while the
singer for the second year won for the
Quebec artist most renowned singer
in a language other than French. This
awkward-sounding title was put in
place last year following Dion’s con-
troversial win as Anglophone artist of
the year in 1990. She had refused to
accept the 1990 award saying she
wasn’t an Anglophone artist.

In other key categories, Les B.B.
scored as group of the year over Hart
Rouge, Paparazzi, Villain Pigouin,
and La Bottine Souriante; Kathleen
was named discovery of the year over
Daniel Bélanger, Bourbon Gauthier,
Labelle, and Nicolas; and Flynn was
named top songwriter.

Following is a full list of artist win-
ners.

Group: Les B.B.

Male singer: Richard Séguin
Female singer: Marie Carmen
Discovery of the year: Kathleen

Song of the year: “Aux Portes Du
Matin,” Richard Séguin

Songwriter: Pierre Flynn

Best video: “Opium,” performed by
Daniel Bélanger, directed by Lyne
Charlebois

Best-selling album: “Dion Chante
Plamondon,” Céline Dion

Best pop album: “L’Essentiel,” Gin-
ette Reno

Best pop/rock album: “Aux Portes Du
Matin,” Richard Séguin

Best folk/folklore album: “Jusqu’ Aux
P’tites Heures,” La Bottine Souriante
Best country and western album:
“Tard Le Soir Sur La Route,” Gildor
Roy

Best jazz album: “Michel Cusson And
The Wild Unit”

Best classical album: “Alvaro Perri”
by Alvo Pierri

Best instrumental album: “Néel Au
Piano,” Richard Abel

Best new age album: “Le Feu Sacré,”
Daniel Berhiaume

Best children’s album: “Pass-Partout

Concerto Rigolo,” various artists.
Best comedy album: “L’album Du
Peuple,” Francois Perusse
Singer/songwriter performance of
the year: “Aux Portes Du Matin,” Ri-
chard Séguin

Vocal performance of the year:
“L’essentiel ... La Suite,” Ginette
Reno

Humor performance of the year:
“Marie-Lise Pilote,” Marie-Lise Pi-
lote

TV show of the year—song: “Franco-
Folies De Montréal 1990: Marjo,”
produced by Spectel Video

TV show of the year—comedy: “Le
Monde Merveilleux De Ding Et
Dong,” produced by Avanti Cine
Video

Most renowned Quebec artist outside
of Quebec: Roch Voisine

Most renowned Quebec artist per-
forming in a language other than
French: Céline Dion

Most renowned francophone artist in
Quebec: Patrick Bruel

Sony Snips. Executives and government officials cut the ribbon to open the
renovated headquarters of Sony Music Canada in Toronto at a celebration
attended by numerous artists and guests. Pictured, from left, are Michael P.
Schulhoff, chairman, Sony Music Entertainment; the Honorable Perrin Beatty,
Canada’s Minister of Communications; Sony Music Canada president Paul
Burger; and Mel llberman, president, Sony Music International.

Bon Jovi Surprises Toronto
Debuts Songs From ‘Faith’ Set

TORONTO—Bon Jovi played a 90-
minute set before 1,500 people in a
surprise show at the RPM club here
Oct. 17 intended to stir up interest
for the group’s new Mercury Rec-
ords album, “Keep The Faith,” due
Tuesday (27).

Tickets for the show went on sale
the day before and sold out within a
half-hour. The last time the band
played at a club in this city was in
1984 at the El Mocombo, Toronto’s
former premier showcase club.

Musically tight despite a long lay-
off, the band surprised the audience
by kicking off the evening with a
rousing rendition of the Beatles’
“With A Little Help From My

Friends.” It went on to perform a
generous helping of past hits,
including “You Give Love A Bad
Name,” “Livin’ On A Prayer,” “Bad
Medicine,” and “Lay Your Hands
On Me,” as well as a powerful read-
ing of Jon Bon Jovi’s 1990 “Young
Guns II” soundtrack hit, “Blaze Of
Glory.”

From the upcoming album, pro-
duced by Canadian Bob Rock and
recorded at Little Mountain Studios
in Vancouver, came “Bed Of Roses,”
“I’ll Sleep When I'm Dead,” and the
title track and first single, all of
which the crowd welcomed with siz-
able enthusiasm.

LARRY LeBLANC
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