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ADVERTISEMENTS 

This thanksgiving 
we're serving dawg. 

Warn the ling catcher. 

ED AND THE DAWG LB. are unleashed on 

!erica for "A Day In The Lk" (PRO !Pet PCP -1 35? 

Featuring the first single and video 

"Get Naked" (PROd3551PCL5585) 

LIWIFINgfigeVER 
DIES. 

The soundtrack to the motion picture. 
Music composed and album produced by 

Wojciech Kilar. 

Contains Love Song For A Vampire, 
written and performed by 

Annie Lennox. 

$32 million 
opening weekend box office. 

COLUMBIA 

B'buster's Venture: Virgin Territory 
Vid Chain Moves Further Into Music Biz 

BY ED CHRISTMAN 
and DOMINIC PRIDE 

LONDON -Blockbuster Entertain- 
ment, which last month agreed to 
buy Music Plus and Sound Ware- 
house, continues its rapid deployment 
into the music industry with an 
agreement to form a joint venture 
with Virgin Retail. 

Although terms were not dis- 
closed, Blockbuster is proposing to 
buy half of Richard Branson's hold- 
ings in Virgin Retail stores in Europe 
and Australia, while becoming a 75% 
partner with Virgin in its future U.S. 
operation. 

Branson has stated his dream is to 
build a Virgin megastore in every 
major U.S. city, and the ground- 
breaking deal with Blockbuster, 
which owns about 2,000 video rental 
outlets, moves that vision closer to re- 
ality. 

Steven R. Berrard, vice chairman 
for Fort Lauderdale, Fla. -based 

Blockbuster, hopes that the deal will 
yield a minimum of 10 U.S. super- 
stores in the first 12-18 months of the 
venture. 

In the U.S., the agreement doesn't 
include Virgin's initial store in the 
U.S. market, slated to open Dec. 3 in 
Los Angeles. That store is being built 

by Virgin Retail Sunset, a joint ven- 
ture with Singaporean entrepreneur 
Ong Ben Seng. The proposed Block- 
buster deal closes off further U.S. ex- 
pansion for the Virgin Retail Sunset 
partnership. 

Analysts see the Blockbuster deal 
(Continued on page 99) 

Country's Class 01 '89 Puts 
Array Of Acts On The Books 

BY EDWARD MORRIS 
and DEBBIE HOLLEY 

NASHVILLE -The country music 
explosion during the past three years 
is not reflected only in massive rec- 
ord sales for a few acts, such as 
Garth Brooks, Clint Black, and Billy 
Ray Cyrus. It is a phenomenon as 
wide as it is deep, involving dozens of 

f 

Buenos Aires Breathes 
New life Into The Tango 

BY MARCELO FERNANDEZ BITAR 

BUENOS AIRES, Argentina -Tan- 
go, the alluring pas de deux that 
first swept to international acclaim 
70 years ago, seems 
to be re- emerging in 
the city still synony- 
mous with the musi- 
cal genre- Buenos 
Aires. 

"It is one of the 
few [musical] styles 
that represents a 
city, has beautiful 
melodies and rich harmonies," de- 
clares noted tango maestro José Co- 

langelo, perhaps the most promi- 
nent musical heir to tango fusion 
star Astor Piazzola. "I love and re- 
spect it so much that I want to con- 
tribute something new." 

Signs of the dance 
form's resurgence 
already are popping 
up in the Argentin- 
ean capital. The first 
Tango Summit, held 
Sept. 17 -27 in Buenos 
Aires, featured the 
first local perfor- 
mance of the '80s 

Broadway musical "Tango Argen- 
(Continued on page 96) 

platinum- and gold -selling artists. 
And it has also had a fiscally thera- 
peutic effect on acts that were 
around well before Brooks began his 
triumphant march up the charts. 

Although 
Brooks has been 
country music's 
best seller for the 
past three years, 
having sold more 
than 20 million al- 
bums, he is but 
one member of the 
historic Class of 
'89, an assemblage 
that includes multiplatinum sellers 
Black, Alan Jackson, and Travis 
Tritt; and gold -selling Mary- Chapin 
Carpenter. 

Since these artists made their chart 
debuts, they have been joined in the 
high -numbers game by such newer 
acts as Cyrus, Brooks & Dunn, Wyn- 
onna, Trisha Yearwood, Mark Ches- 
nutt, Collin Raye, Sammy Kershaw, 
Diamond Rio, Tracy Lawrence, Hal 
Ketchum, Aaron Tippin, and Doug 

(Continued on page 97) 
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Jimi At 50: Gone 

But Still A Star 
BY PAUL SEXTON 

LONDON -As admirers of one of 
rock's most en- 
during icons 
prepare to cele- 
brate what 
would have 
been the 50th 
birthday of 
Jimi Hendrix 
Friday (27), a 
raft of releases 
and associated 

product is combining to make a 
(Continued on page 98) 

HENDRIX 

No. 1 IN BILLBOARD 
HOT 100 SINGLES * I WILL ALWAYS LOVE YOU 

WHITNEY HOUSTON ( ARISTA) 

THE BILLBOARD 200 * THE CHASE 
GARTH BROOKS (uBERm 

HOT R &B SINGLES * I GOT A THANG 4 YA! 
LO -KEY? (PERSPECTIVE) 

TOP R &B ALBUMS * WHAT'S THE 411? 
MARY J. BLIGE (UPTOWN) 

HOT COUNTRY SINGLES * I'M IN A HURRY (AND DON'T KNOW 
WHY) 
ALABAMA (RCA) 

TOP COUNTRY ALBUMS * THE CHASE 
GARTH BROOKS (LIBERTY) 

HOT DANCE CLUB PLAY * ARE YOU READY TO FLY? 
ROZALLA (EPIC) 

HOT DANCE SALES * RUMP SHAKER 
WRECKX -N- EFFECT (MCA) 

HOT RAP SINGLES * RUMP SHAKER 
WRECKX -N- EFFECT (MCA) 

HOT ADULT CONTEMPORARY * TO LOVE SOMEBODY 
MICHAEL BOLTON (COLUMBIA) 

HOT LATIN TRACKS * ANGEL 
JON SECADA MK) 

TOP VIDEO SALES * BEAUTY AND THE BEAST 
(WALT DISNEY HOME VIDEO) 

TOP VIDEO RENTALS * BASIC INSTINCT 
(LIVE HOME VIDEO) 
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NOW DIGITAL SOUND FI 

CARRERAS 

DOMINGO 

PAV AROTTI 

in concert 

MEHTA 

I MUSICI 
VedericoAgostini 

INTRODUCING DCC. THE DI 
c'c'c 
COMPACT CASSETTE 

Presenting the Digital Compac Cassette, a breakthrough 

in both digital and cassette technology. Brought to you 

by Philips, the same people who invented the compact disc. 

Pre -recorded DCC cassettes give you precise, crystal clear 
reproduction of every kind of music with zero noise and zero hiss. 

That's because the tape inside is all digital. Outside, DCC cassettes are 

sleek, streamlined and come complete with tl-eir own lyric booklet. 

DCC. How to hear the future 
without giving up the past. 

In addition, DCC decks are specially designed to play analog tapes as well 

as digital. That means yon, can keep the cassettes you have now, and 

keep listening to them. So whether it's a favorite old tape from years 

ago, or your favorite new DCC cassette, you can have it both ways 
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www.americanradiohistory.com


TS IN A CASSETTE BOX. 

kstik 
t1 

GITAL COMPACT CASSETTE. 
What's more, you'll be able to enjoy DCC cassettes at home or on 

tie go. Look for portable DCC players at >our local retailer soon. 

The incredible sound quality of digital audio 

combined with the unsurpassed convenience 

of a cassette. That's wiat DCC stands for. 

All of :hese artists and hcnareds more are now available on DCC: 

Bryan Adams Bon Jcvi Boys II fen Jose Carreras Cathy Dennis 

Placid: Domingo Shirley Horn I Vi.sici Herbert von Karajan 

Yevgeny Kissi-i EcD Marley Luciano Pavarotti Lionel Richie 

Shakesoear's >st_ =r - J2 Suzanne Vega Vanessa Williams 

Your music wit never be the same. 

1992 POLYGRAM RECORDS, INC. 
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,too popular 

.,.too mainstream 

..,too damn °oo".," 
Geoffrey Nimes, Country Mask 

Warmer Brus. Records 
Kragen & Co. Management 

William Morris Agency 
Evelyn Shriner Public: Relations 

Record Reviews 

Travis Tritt 
t- r- o- u -h -1 -e 

Warner Bros. 9- 45048 

Travis Tritt's third album, t- r- o- u- b -1 -e, is going 

to force the issue: Just what is country music in 

the 90's? Is there any difference betweer 

modern country and Southern rock? Or has 

Southern rock become a subset of country? The 

question has been raised before by the likes of 

Steve Earle and Hank Jr., but Earle never had 

the commercial clout to make it a pressing issue 

and Bocephus has always resided in his own, 

ahem, peculiar category. 

Tritt, however, is too popular, too 

mainstream and just too damn good for the 

question to go away. His new album, which 

builds on the strengths of his first two, is sure to 

be a commercial smash. It uses mainstream 

Nashville songwriters and musicians to create 

such a tangled -up knot of honky tonk and rock 

'n' roll that it's nearly impossible to tell where 

one stops and the other starts. Even when he 

sings a tear -in- your -beer ballad like "Can I Trust 

You With My Heart, for example, the drums 

explode like bombshells lobbed from the grave 

by The Who's Keith Moon. 

The question boils down to this: Is country 

music defined by its tradition or by its audience? 

If it's tradition, Tritt may be in trouble. He can 

pull off an old- fashioned country song like 

"When I Touch You" or "Lord Have Mercy On The 

Working Man" on the new album, but most of 

his new songs boast the kind of buzzing guitars 

and revorb -heavy drums that Roy Acuff and 

Ernest Tubb never imagined in their darkest 

dreams. If, on the other hand, country music is 

defined by its audience - the army of displaced 

Confederates that has spread from Southern 

farms to the San Joaquin Valley, East Baltimore 

and the Chicago suburbs - then Tritt is the direct 

descendant of Acuff and Tubb, for the young 

star is playing for the grandchildren of the 

Grand Ole Opry's biggest fans. 

Like those grandchildren, Tritt grew up on 

Lynyrd Skynyrd and Marshall Tucker as well as 

Waylon and Willie, and he knows that if country 

music is to remain relevant for his generation, it 

must find a way to integrate all those 

nfluences. That's just what he does so 

successfully on t- r- o- u- b -1 -e. 

When he sings "A Hundred Years From Now" by 

his pal Marty Stuart, Tritt captures the song's 

honky tonk swing in his vocal, but he cranks up 

the drums and electric guitars to give it the 

oomph his younger audience demands. On 

"Looking Out for Number One ", the rocking beat 

may recall Charlie Daniels, but the vocal lament 

is pure Waylon. 

The album's title tune was a 1975 single for 

Elvis Presley; Tritt transforms it with 

boogie -woogie piano, slide guitar and super -fast 

tempo into a bar -band romp reminiscent of 

Little Feat, his collaborators on last year's 

album, It's All About to Change. Presley, who 

dominated the country charts even when 

considered a rock star, is an obvious touchstone 

for Tritt. 

It would be a mistake, though, to think of 

Tritt as the next Elvis - or as the next Ronnie 

Van Zant or Willie Nelson, for that matter. Tritt 

is a fine singer and an appealing performer, but 

as songwriter and vocal stylist, he lacks the 

stark originality of those three gentlemen. On 

the other hand, he doesn't carry Hank Jr.'s 

macho baggage nor Garth Brooks' play -it -safe 

tendencies, and he might be the right person at 

the right time to cement the integration of 

country and Southern rock. 

Tritt told me he had recently visited 

Graceland in Memphis, Hank Williams' grave in 

Montgomery and Jimmie Rodgers' birthplace in 

Meridian. "When you think about it, " he 

said, "the people who really had a big influence 

on country music all had that black influence. I 

think we got away from that, but now we're 

getting back to it." It's no coincidence, 

therefore, that t- r- o- u -b -1 -e ends with a 

convincing version of "Leave My Girl Alone" by 

Chicago bluesman Buddy Guy. If, on top of 

everything else, Tritt can bring the blues back to 

country music, he may push Nashville into the 

future by reconnecting it to its past. 

- Geoffrey Himes 
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RIM Requests DAB C'right Safeguards 
Seeks FCC ̀ Surrogate' To Hoped -For Amendment 

BY BILL HOLLAND 

WASHINGTON, D.C. -The Recording In- 
dustry Assn. of America has asked the 
FCC for "surrogate" copyright protection 
safeguards against unauthorized use of 
more than a single album selection by fu- 
ture digital audio broadcast (DAB) net- 
works. Digital audio cable services are not 
mentioned in the filing. 

In the RIAA's Nov. 13 comments, the 
trade group said it wants the FCC to install 
DAB copyright safeguards in the absence 
of a performance -right amendment to the 
Copyright Act, which it plans to pursue on 
Capitol Hill. 

The FCC is currently deciding whether 
to authorize the construction and operation 
of what could be the country's first satel- 
lite- carried digital radio service by Satellite 
CD Radio Inc. 

While full -scale DAB networks- satel- 
lite or terrestrial -are not expected to de- 
liver services to consumers until the next 
decade, the recording industry wants to 
make sure that technology does not out- 
strip traditional notions of copyright pro- 
tection. 

Bill Doherty, assistant VP of operations 
for Washington, D.C. -based Satellite CD 
Radio, says the company has no comment 
on the RIAA request to the FCC. "We are 
presently formulating our own reply coln- 
ments" to the commission, he says. 

Doherty adds that he doesn't think the 
FCC has authority to draw up "surrogate" 
copyright protection rules. "That's going 
to require someone at a much higher politi- 
cal level," he suggests. 

But the RIAA insists the FCC does have 
the authority to develop the safeguards 
and points to similar rules governing cable 
retransmission of broadcast signals. 

Specifically, the trade group wants the 
commission to include RIAA- licensed ap- 

proval for digital transmission "of any- 
thing more than an individual selection 
from a particular album during a limited 
time period." 

The RIAA says it is concerned that the 
record -buying public, in the digital age, 
might opt to tape commercial -free pro- 
gramming of entire new albums rather 
than buy them in stores. It cites a Register 
of Copyrights report that such celestial 
jukebox services could become "the princi- 
pal means of delivery of music to the pub- 

lic." 
A license -or- one -cut -only FCC policy 

would remedy or compensate for entire -al- 

bum digital copying and prevent "irrepara- 
ble harm" to the industry, says the RIAA, 
adding that unfettered DAB has the poten- 
tial to "eviscerate" the traditional methods 
of marketing prerecorded music through 
retail stores. 

"We must abandon the antiquated, self - 
serving, and largely inaccurate view of the 

(Continued on page 86) 

Britain's PRS Rocked By News 
Of Exec Freegard's Departure 

BY DOMINIC PRIDE 

LONDON- Shockwaves have been echo- 
ing through the international copyright 
community since Michael Freegard, chief 
executive of Britain's Performing Right 
Society, resigned Nov. 13. PRS is one of 
the world's largest performing rights or- 
ganizations, with 1991 gross revenues of 
$240 million. 

Freegard's exit followed news that the 
society's $16 million on -line database sys- 
tem, PROMS, had been put on ice. It was 
already a year behind schedule. Freegard, 
62, was due to retire from his post in 
March 1994, but problems with the system 
contributed much to his early departure. 
He has helmed PRS since 1969 and was 
about $240,000 last year. 

While Freegard intends to stay on until 
a successor is found, his move leaves PRS 
with a weakened management. Robert 
Abrahams, deputy chief executive and di- 

rector of external affairs, left last month, 
reportedly after a disagreement with 
Freegard. Among senior management, 
only director of administration John Axon 
remains. 

The crisis at PRS has serious implica- 
tions for other rights bodies, songwriters 
and publishers. Earlier this year, the soci- 
ety broke off reciprocal arrangements 
with overseas affiliates. Abrahams and 
Freegard were to be involved in making 
new deals. Yet head of international rela- 
tions David Safir says no societies will be 
left without a PRS contract. 

The PRS is ASCAP's leading income 
source among overseas societies: Last 
year, ASCAP received about $17.8 million 
in payouts from the British society (based 
on an average $1.76 exchange rate to the 
pound for 1991). BMI received approxi- 
mately $12 million in PRS payments for 
the year. For U.S. performances of PRS 

(Continued on page 97) 

T H I S W E E K I N B I L L B O A R D 

IN THE KEY OF KENNY G 
Kenny G's latest sax object, two years in the making, is Arista 

album "Breathless." Gil Griffin talks with the musician and label 

executives about the new project and the marketing push. 
Page 14 

SMILE! MUSIC VIDEO CONFAB IN FOCUS 
When leading music video industry professionals gathered Nov. 

4 -6 in L.A. for the 14th annual Billboard Music Video Confer- 

ence & Awards, our photographer was there. Pages 38 -39 

AUSSIE LABELS TAKE DIFFERENT TACKS 
Domestic or imported? That's a question Sony Music Australia 

and Warner Music Australia might disagree on. As Glenn A. 

Baker reports, Sony is high on local acts while Warner is finding 

success with U.S. product. Page 42 

SPECIAL -INTEREST MEET IS UPBEAT 
The recent Special Interest Video Assn. meeting in Connecticut 
had a somewhat unexpected, but very welcome, guest: Opti- 

mism. Seth Goldstein reports. Page 69 

THE BOTTOM LINE ON RADIO BUDGETS 
Although broadcasters are expecting some payoff from their 

consolidation efforts this past year, radio budgets aren't likely to 

budge too much in the coming year. Carrie Borzillo investigates. 
Page 80 
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AVA: Let Jury Say If Vid Is Obscene 
Adult Trade Group Seeks Pre -Sale Ruling 

BY PAUL VERNA 

NEW YORK -In an unusual, pre- 
emptive move, the Adult Video Assn. 
is petitioning a Tennessee court to let 
a jury determine whether a sexually 
oriented video distributed by one of 
the association's members is obscene. 

The AVA's stated goal -in a com- 
plaint filed Oct. 22 in U.S. District 
Court for the Western District of 
Tennessee on behalf of a California 
adult video distributor and a Mem- 
phis retailer -is to prevent the Jus- 
tice Dept. from prosecuting either 
company for violations of the obscen- 
ity codes for that district, which in- 
cludes Memphis. 

The AVA says it is withholding the 
identities of the distributor and retail- 
er for fear that the Justice Dept. 
"would retaliate by bringing federal 
charges against [them]." The compa- 
nies are referred to in the court pa- 
pers as Poe Inc. and Roe Inc. 

Although the AVA maintains that 
the tape in question -titled "After 
Midnight " -is not legally obscene in 
that district, it compares the title 
with other adult videos that have 
prompted Justice Dept. prosecutions. 

"[ "After Midnight "] deals candidly 
with sexuality and was intended by 
its producer to be both erotic and en- 
tertaining," says the complaint. It 
does not "appeal to the prurient inter- 
est in sex," does not depict "sexual 
acts in a patently offensive manner," 
and does not lack "serious literary, 
artistic, political, and scientific val- 
ue," the AVA contends. 

However, the trade group points to 
the 1986 indictment of Essex Video in 
Western Tennessee as "a specific ex- 
ample leading to plaintiffs' belief that 
[ "After Midnight "] would be prose- 
cuted in this district." 

The complaint further cites the 
"enormous cost of defending a feder- 
al obscenity prosecution, and the 
jeopardy and stigma of a criminal 
prosecution" as reasons for seeking 
an advance declaration of the legality 
of the tape. 

"Adult[s] ... should not have their 
right of access to non-obscene sexual- 
ly explicit materials depend upon the 
willingness of a distributor or retailer 
to risk criminal and civil prosecutions 
and /or sanctions in order to learn the 
legal status of a particular video- 

tape," states the motion. 
The defendants named in the suit 

are the Justice Dept.; Attorney Gen- 
eral William Barr; Patrick Trueman, 
head of the Child Protection and Ob- 
scenity Enforcement Section of the 
Justice Dept.; Edward Bryant, U.S[` 
Attorney for the Western District of 
Tennessee; and Dan L. Newsom, as- 
sistant U.S. Attorney for the same 
district. 

Aside from the fact that govern- 
ment officials are being sued, the ac- 
tion differs from other obscenity -re- 
lated proceedings in that it asks for a 
jury to decide the legality of the art 
work in question, rather than submit- 
ting to a judge, as the attorneys rep- 
resenting rap group the 2 Live Crew 

(Continued on page 97) 

An Artist With Verve. Verve VP Richard Seidel, right, presents recording artist 
Shirley Horn with a plaque commemorating her recent 15 -week reign at No. 1 

on Billboard's Top Jazz Albums chart. The presentation was made following 
Horn's performance at The Village Vanguard in New York. Shown congratulating 
Horn are her band members Steve Williams, left, and Charles Ables. 

ASCAP Rates For ABC, CBS Stalled After Court Date 
NEW YORK -Post -trial briefs will 
forestall a decision for several 
months on ASCAP rates for the ABC 
and CBS television networks, follow- 
ing a seven -day trial that ended in 
federal rate court here Nov. 12. 

In a sharp exchange with Emory 
Univ. economics professor George J. 
Bentson the previous day, Judge Wil- 
liam C. Conner disputed claims that 
previous contracts had been signed 
by the networks because of ASCAP 
pressure. The jurist pointed out that 
the networks had recourse to rate- 

court proceedings if they disliked the puted the necessity of ASCAP's ser- 
offered terms. vices for network TV. The expert wit - 

Bentson, called as an expert wit- ness said packaged programs could 
ness by the networks, presented two be covered by source -music licenses, 
possible blanket -rate schedules, one but the judge said that would lead to 
calling for about $5 million a year a difficulties in monitoring music use 
network and the other calling for $8 and costs of litigation for individual 
million -$9 million annually, as con- composers. 
trasted with the $11.3 million CBS Bentson, often called as an expert 
had agreed to for 1990, the last year in previous rate cases, also renewed 
of the previous pact. network complaints over the per-pro- 

ASCAP proposed similar rates for gram ASCAP license option, which 
CBS and ABC for 1991, and a 0.44 he said would amount to four times 
percentage of the networks' gross the price of a blanket license. 
revenues for 1992 and 1993. Among those questioned by net - 

Conner and Bentson sharply dis- work attorney R. Bruce Rich and 
Evie Goldstein, his associate, were se- 
nior VP David Poltrack, finance VP 
Jay D. Gold, and George Vraden- 
burg, all of CBS; senior VPs Alan 
Wortzel and John J. Wolters of ABC; 
NBC general counsel Richard Cot- 
ton, and producer Richard (Buzz) 
Berger. 

Earlier, ASCAP attorneys Jay Top - 
kis and Allan Blumstein noted that, 
about six months earlier, NBC -TV 

VSDA Plans Big Mac Attack On Orion 
Creditor Motions To Open Sealed Files On Vid Co. 

BY SETH GOLDSTEIN 

NEW YORK -The Video Software 
Dealers Assn. seeks a smoking gun 
in hopes of preventing cut -price sales 
of "Dances With Wolves" and two 
other Orion titles by McDonald's. 

Taking advantage of its position as 
a creditor, VSDA filed a motion in 
federal court in New York Nov. 17 
that, if granted, would give it access 
to selected sealed documents in Orion 

Pictures' bankruptcy proceeding. Ori- 
on, which just emerged from Chapter 
11, previously denied the trade group 
a look at the papers. 

VSDA is looking for incriminating 
details about Orion Home Video's 
deal with McDonald's, which enables 
the fast -food chain to sell "Dances 
With Wolves" for $7.99 and two less- 
er titles, "Dirty Rotten Scoundrels" 
and "Babes In Toyland," for $5.99 
each in a nationwide promotion be- 

2 Members Of The Teenagers 
Awarded Royalties for `Fools' 
NEW YORK -Two of the original 
members of Frankie Lymon & the 
Teenagers co-wrote "Why Do Fools 
Fall In Love" and are entitled to roy- 
alties from 1969, a federal district 
court jury here found Nov. 17. 

Emira Lymon, widow of Frankie 
Lymon, lead singer of the '50s teen- 
age rock group, had been awarded 
50% interest of the writer's share of 
the song's royalties April 16 in a sum- 
mary judgment by U.S. District 
Judge Vincent L. Broderick. 

The jury's decision, in its second 
day of deliberations, means Jimmy 
Merchant and Herman Santiago will 
share the remaining 50%. 

At the end of the four -day trial be- 
fore Magistrate Judge Naomi Reice 
Buchwald Nov. 16, attorney Ira G. 
Greenberg said these rights belonged 
to his clients, which include the estate 

of the late Morris Levy and his Rou- 
lette Records and Big Seven Music. 

Attorney Carl E. Person, repre- 
senting Merchant and Santiago, not- 
ed his clients had received no royal- 
ties for 38 years. 

He said the late George Goldner, 
ex -head of Gee Records, incorrectly 
filed the copyright of the 1955 song 
by listing the writers as Lymon and 
himself. Goldner's rights later were 
acquired by Levy; under that deal, 
Levy was also credited as the co-writ- 
er in place of Goldner. 

In its verdict, the jury found 
Goldner and Levy had "deliberately" 
concealed the accrual of royalties for 
the song from Merchant and Santia- 
go, both of whom were 15 when the 
song was written. (Lymon was two 
years younger.) Jurors also found 

(Continued on page .96) 

ginning Friday (27). 
Retailers and wholesalers are up in 

arms over an agreement they feel 
robs them of a sell -through winner in 
"Dances," which has been rental - 
priced at $99.98 for the past year. 

"I'm very upset," says Dave Ste- 
vens, video merchandise VP of rack - 
jobber Handleman Co. of the McDon- 
ald's deal. "It's a very dangerous pre- 
cedent." Gary Ross, president of 
Musicland's Suncoast Motion Picture 
chain, concurs: "It really stinks." 

There's talk of individual retailers 
boycotting Orion titles in retaliation. 
Blockbuster is widely reported to 
have canceled purchases of a new 
rental title, "Article 99," for compa- 
ny-owned stores, although the chain 
continues to refuse comment. Ross 
says sell- through cutbacks are "a 
possibility "; Stevens suggests sup- 
porting only "those companies who 
support our business." 

Few think VSDA can halt the Big 
Mac attack. Even the bankruptcy mo- 
tion is considered an exercise in futili- 
ty. "This is a way to do something 
without doing something," says one 
source, who questions whether 
VSDA has the legal standing re- 
quired for the bankruptcy judge to 
open the records. VSDA executive 
VP Don Rosenberg responds, "As a 
creditor [owed for Orion ads that ap- 
peared in VSDA publications] we 
have the right to know," while admit- 
ting he has "no idea" whether the 
files contain anything worthwhile. 

Since the court won't hear VSDA's 
motion until Dec. 18, three weeks af- 

(Continued on page .97) 

had signed an agreement with 
ASCAP covering the period from 
1976 -1993. 

Rich told the court NBC had 
signed to avoid paying an estimated 
$15 million in interest. 

The longstanding litigation dates 
back to 1969, when CBS-TV filed an 
antitrust suit against ASCAP chal- 
lenging the legality of blanket licens- 
ing. That case finally hit the U.S. Su- 
preme Court, which in 1981 upheld 
ASCAP's right to issue blanket li- 
censes to the networks. 

The same year, CBS agreed to pay 
ASCAP a flat annual use fee. That 
contract was renewed in 1985. ABC 
reached a deal on retroactive pay- 
ments for music use preceding 1986 
but has not come to terms with 
ASCAP since then. 

Until the recent contract, NBC had 
not paid ASCAP fees since 1976. 

Conner gave both sides until Dec. 
18 to file post -trial briefs. Reply 
briefs were scheduled for Jan. 29. 

Billboard Taps Dominic Pride 

As European News Editor 
LONDON- Dominic Pride is ap- 
pointed European news editor 
for Billboard, based in London. 
Effective immediately, he as- 
sumes responsibility for coordi- 
nating and directing the maga- 

zine's editorial 
coverage of Eu- 
ropean music 
and home en- 
tertainment 
markets, which 
were worth 
more than $9 

r billion at retail 
PRIDE in 1991. 

Pride comes to 
Billboard from Music Business In- 
ternational, where he has been as- 
sistant editor for the past two 
years. He succeeds Jeff Clark - 
Meads, who has joined the British 
Phonographic Industry as director 
of communications. 

"Dominic Pride has, in a short 
time, developed a reputation for ac- 
curate, thorough, and incisive re- 
porting of the international music 

business," says Adam White, Bill- 
board's London -based international 
editor in chief. "His knowledge of 
Europe will reinforce our commit- 
ment to giving readers the most au- 
thoritative, most timely coverage of 
the world's single largest music 
market. 

"Taken with Thom Duffy's new 
responsibilities as international dep- 
uty editor," White continues, 
"Pride's appointment exemplifies 
how Billboard has increased -and 
continues to increase -its coverage 
of the global entertainment busi- 
ness. The additional editorial fire- 
power should help our readers 
make the most of their internation- 
al business opportunities, using the 
best information source on world 
markets: Billboard." 

Duffy is relocating from New 
York to London in January, where 
he will be working with Pride, chief 
European correspondent Mike 
Hennessey, and the magazine's net- 
work of more than two dozen Euro- 
pean correspondents. 
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TWO FROM THE ONE AND ONLY. 
4 444, 

Ti1i11\1iiV1111i1,1\\IA\i\\t\A rn sfpfsfifírrrf`. 

"Eleven" The amazing 1978 

recording that captures 11 -year- 
old Harry Connick, Jr. playing 
New Orleans jazz classics with 
an all -star band. An extraordi- 
nary historical work that reveals 
Harry at the beginning of his 
phenomenal career. Featuring 
Sweet Georgia Brown, Doctor 
Jazz, and more. 
"Eleven " -Original album produced by James Duggan. 
Produced for reissue by Tracey Freeman. 
Management: Wilkins Management, Inc. 

IN THE PAST YEAR, 
HARRY CONNICK. JR.'S 

1987 SELF -TITLED DEBUT 
WENT GOLD ASTER 5 

YEARS AND HI; LAST RELEASE, 
"BLUE LIGHT, RED LIGHT," 

REACHED PLATINUM, GIVING HIM 
A TOTAL OF 3 PLATINUM 

AND 2 GOLD ALBUMS IN fits 
YOUNG CAREER. NOW COME TWO 

NEW ALBUMS THAT LET YOU 

EXPERIENCE WHERE 
IT REALLY ALL BEGAN...AN D 

WHERE IT IS TODAY. 

"25' Harry celebrates "25" 
with the same kind of intimate 
performances he delivered on 

his classic album, "20. "This new 

vocal and piano recording fea- 

tures solo and duo versions of 

standards like Stardust, Caravan, 
and On The Street Where You 

Live, plus some rare gems. With 

special guests Ellis Marsalis, 
Ray Brown, and Johnny Adams. 
Johnny Adams appears courtesy of Rounder Records. 

"25 "- Produced by Tracey Freeman. 
COUIMMX 

Columbia" Rey U S Pat. & Tm Off. Marca Registrada AO 1992 Sony Musk Entenamment Inc. 

HARRY CONNICK, 
An Artist For All Ages 
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Commentary Articles and letters appearing on this page serve as a forum for the expression 
of views of general interest. The opinions offered here are not necessarily those 
of Billboard or its management. Letters should be submitted to the Letters Editor 
and Commentaries to Commentary Editor Ken Terry, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

GERMAN RECORDS ARE ENJOYING RESURGENCE 
Big Investment In National Talent Is Paying Off 

BY GERD GEBHARDT 

German music is being rediscov- 
ered at its roots. National produc- 
tions prevail more frequently over 
the still -predominant competition 
from the U.K. and the U.S. In the 
German charts, the new impetus 
for national repertoire is clearly 
visible. 

There are several reasons for 
this new wave of German success. 

With 16 million Germans in the 
East, reunification has created a 
new consumer market for the Ger- 
man song. Dance productions have 
acceptance on an international lev- 
el. New names, springing up al- 
most overnight, have provided 
fresh creativity and triggered 
brisk demands from new consumer 
groups. 

The high investment made by 
the German record industry in pro- 
ductions by national artists, 
amounting to more than 40 million 
DM ($25.3 million) each year, has 
therefore been amply rewarded. 

During the last few years, a 
change of view has occurred in the 
top echelons of Germany's music 
industry. A new generation of 
managers has ushered in a sense 
of solidarity and of shared respon- 
sibility for the music market as a 
whole. Despite being in tough corn- 
petition with one another, the man- 
agers and department heads of all 
companies are sitting at the same 
table to plan joint actions, based on 
the perception that we are all in 
the same boat in terms of goals 
and aspirations. This means that, 

with self- confidence and a realistic 
sense of proportion, German cre- 
ativity has a real chance in an in- 
creasingly united Europe. 

In recent years, the German rec- 
ord companies have helped more 
than 30 new artists achieve great 
popularity. But only about a quar- 
ter of these have had the opportu- 
nity to appear on prime -time televi- 

American productions out of the 
charts. But we like to be recog- 
nized, at least, as an inventive ju- 
nior partner in the international 
community of creative people. 

Success at the national level 
has been remarkable. Names like 
Peter Maffay, Marius Mueller - 
Westernhagen, the Scorpions, Her- 
bert Groenemeyer, Udo Linden- 

berg, Heinz -Rudolf 
Kunze, Juliane 
Werding, and others 
have been the main- 
stays of German 
popular repertoire 
for years. 

Gerd Gebhardt is chairman Today, German 
of the German Phono music has more 
Academy. chance of breaking 

through than ever 
before. Many of to- 

day's artists have benefited from 
the committed and systematic sup- 
port given them by German record 
companies: Die Prinzen, Die Fan - 
tastischen Vier, Claudia Jung, Ma- 
thias Reim, Valeries Garten, Snap, 
and U96, among many others. 
Without doubt, many of these have 
the potential to become estab- 
lished on the full European music 
scene. 

International pop music created 
in Germany by such artists as 
Snap, Sandra, and Enigma -to 
name just a few -has already 
found a positive response among 
listeners in other European coun- 
tries. And German producers like 
Frank Farian, Michael Cretu, Mi- 
chael Muenzing, Annette Humpe, 
Armand Volker, Dieter Bohlen, 

`German creativity 
has a real chance 
in an increasingly 
unified Europe' 

sion shows. Many TV producers 
seem to follow an inflexible rule: If 
it isn't in the charts, then it won't 
be on television. This means that a 
great deal of German talent is nev- 
er seen by the viewing public. Cer- 
tainly the domestic artists who do 
appear are not a representative 
cross -section. 

This also applies to radio, and 
this negative attitude of program 
directors creates big problems for 
record companies seeking to bring 
the talent of new artists to the 
public's notice. German artists 
have long had to confront igno- 
rance and discrimination on the 
part of the media. This has to 
change. 

Naturally, it is not our intention 
or desire to drive British and 

A HAND FOR J.B. 

It was a pleasure to see "James 
Brown: Live At The Apollo, 1962" 
make the front page of Billboard 
magazine 30 years after it was orig- 
inally recorded ( "The White Paper: 
Live & Direct: Probing The Integri- 
ty Of The Concert Album," Bill- 
board Nov. 21). All Right! 

Having spent many hours re- 
viewing those unbelievably live 
tapes, it was particularly satisfying 
to see the CD release hold up under 
intense scrutiny. Each member of 
the panel pretty much hit the nail 
on the head. That said, here are a 
few comments: 

No clean -up was done at all to 
the original tapes. No No-Noise, no 
CEDAR, nada. Edited on a Sony 
DAE3000, the only processing done 
was simple EQ and gain change - 
often bar by bar, due to the wild 
performance. 

During the editing process we 
had plenty of opportunities to take 
out the static clicks, et al., but that 
ruined its spirit and we left them in. 

The lack of natural ambience is 
indeed due to close milting. 

One more thing: let's not forget 
that James Brown was not above 

LETTERS 

tinkering with his live albums. The 
original LP release of "Live At The 
Apollo" in spring 1963 included 
overdubbed fake applause (a device 
not used on the CD reissue), as did 
nearly every live album he released 
thereafter (!). Yes, it's true; he even 
spliced in studio cuts with over- 
dubbed applause on a few. 

Nice to know, though, that J.B. is 
still the benchmark for live perfor- 
mance. Everyone else just rides on 
his cape- tails. 

Harry Weinger 
Director, A &R, Catalog Development 

PolyGram Group 

Thom Ruff 
Chief Engineer, PolyGram Studios 

PLAGUE OF RECORD CLUBS 

The coverage of BMG Direct's re- 
search about record club sales (Bill- 
board, Nov. 7) failed to tell the 
whole story. 

Record clubs are bad for every- 
one in the music business except 
the club operators. 

Clubs are bad for the artists be- 
cause they often do not pay artists 
their full royalty. Why should an 

and Jack White have set impres- 
sive standards with their produc- 
tions. 

The European single market, 
which comes into operation in Jan- 
uary 1993, will provide immense 
possibilities to open up the market 
for German product. All record 
companies, from Munich to Ham- 
burg, are well prepared to face the 
tremendous challenges involved, 
and the creators are ready to give 
their best. 

This renaissance of German pro- 
ductions and the enhanced credi- 
bility they have achieved were well 
reflected in the inaugural ceremo- 
ny for the presentation of the Ger- 
man record prizes, the Echo 
Awards, this year. And they will be 
much in evidence again when the 
second awards ceremony is held in 
March next year. 

In addition to this key event, the 
Cologne National Product Fair, 
PopKomm, has also given a new 
visibility and stature to German 
repertoire. These events are fur- 
ther indications of the fact that the 
Germans have begun to give na- 
tional productions much more seri- 
ous attention. 

The recent and encouraging suc- 
cesses of Germany's creative art- 
ists and producers have made us in 
the music industry justifiably 
proud. The increasingly positive 
reactions, both in and out of Ger- 
many, to domestic artists and rep- 
ertoire strengthens our belief that 
we are heading in the right direc- 
tion. 

artist not earn his /her rightful com- 
pensation from club product? The 
low payments to artists cannot be 
justified as a subsidy for the club 
marketing effort. Both of the major 
clubs have higher margins than 
most retailers, so why shouldn't 
they pay the same royalty to the 
artists that they earn on retail 
sales? 

Clubs are also bad for the con- 
sumer because they often sell low- 
er- quality products. Cassettes re- 
corded on lower- quality tape and in 
cheaper head shells, LPs pressed on 
inferior vinyl, CDs that do not in- 
clude all of the original booklets 
and recording information are 
shortchanging club customers. For 
the consumer, this is like going out 
to buy a Rolex watch and getting a 
cheap knockoff. 

Clubs are bad for the music busi- 
ness, too. The music industry is sell- 
ing the excitement and pleasure 
that great artists performing great 
music provide. When any distribu- 
tor delivers inferior sound to the 
consumer, we are chipping away at 
the basis of our product and our in- 
dustry. 

Clubs are bad for retailers -and 

yes, I put Bose Express Music, prin- 
cipally a music mail -order mer- 
chant, in the retailer category. 
Clubs are selling nearly $1 billion 
worth of recorded entertainment 
products every year. This $1 billion 
in sales, after deducting any "net 
extra" club- generated sales, proba- 
bly translates to at least 10% of lost 
volume on a fair -share basis to ev- 
ery music retailer in America. 

Clubs have an unfair cost advan- 
tage, which provides a key element 
in their business success. This suc- 
cess is at the expense of all the oth- 
er music industry partners. The re- 
tail music industry should ask their 
principal suppliers to get their sis- 
ter companies to start competing on 
a level that supports the industry 
and to stop skimming the sales 
from the distribution channels that 
have built the music industry into a 
high -quality business serving the 
record labels, the artists, and the 
music buyers. 

Robert L. Hurley 
General Manager 

Bose Express Music Div. 
Bose Corp. 

Framingham, Mass. 

EDITORIA L 

Music Shouldn't Be 

Weapon In Trade War 
The Bush Administration's decision 
to include imported CDs, cassettes, 
and master recordings in trade 
sanctions that might be enacted 
against European countries boggles 
the imagination. 

Even if the threat of a trade war 
could help the U.S. resolve a dispute 
with France over agricultural subsi- 
dies, it makes no sense to target in- 
tellectual property, such as music, 
which is essential to cultural com- 
munications. Also, music recordings 
are the only artistic product on the 
hit list of the U.S. Trade Office; why 
single out this industry? 

Partly due to U.S. copyright law, 
the amount of prerecorded music 
imported into this country in re- 
cent years has already dwindled to 
a trickle. Thus, the stiff tariff pro- 
posed on imported recordings 
would hurt a number of small spe- 
cialty labels without having any 
noticeable impact on the European 
economies. However, the tariff 
would discourage trend -setting re- 
tailers who now specialize in sell- 
ing imported alternative rock and 
dance hits that are not yet avail- 
able here. As a result, there would 
be less of a buzz on exciting new 
artists from abroad in advance of 
their U.S. releases. 

The sanction on master record- 
ings -which would presumably be 
based on a title's net sales poten- 
tial -would have the same effect. 
Smaller European labels might be 
deterred from releasing records in 
the U.S. if they had to pay a steep 
tariff just to send their masters 
over here. But the multinationals, 
which cut the vast majority of re- 
cordings, will probably just produce 
more of them in this country to 
avoid the import tax. That would be 
good for U.S. studios, but bad for 
creativity. 

If the U.S. does impose trade 
sanctions against music imports 
from Europe, it seems inevitable 
that European countries will retali- 
ate in kind. Sanctions against U.S. 
exports might satisfy European la- 
bels that are now upset over the 
large flow of parallel imports from 
this country. But they would hurt 
American one -stops and other 
wholesalers engaged in the export 
business. 

The worst aspect of the proposed 
sanctions is that they would re- 
strain the flow of creative ideas be- 
tween the U.S. and Europe. Music 
and art are not like shoes or steel; 
they are an expression of the spirit 
that binds us all together. If we 
must squabble over trade, let us 
confine ourselves to industrial and 
agricultural products and leave the 
intellectual ones alone. 

Despite these arguments, the out- 
going administration seems deter- 
mined to place this burden on the 
music industry. Let us hope that, if 
sanctions are imposed on music im- 
ports, President -elect Clinton will 
have the sense to rescind them 
when he takes office. 
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Not Just 

The Launch Of An 
Extraordinary 

New Venture... 

IT'S 

FRONT PAGE NEWS, 
AND IT BEGINS 
RIGHT NOW 
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Rita Is Cleared: `Thank You, Jah!' 
Marley's Acct, Lawyer Guilty Of Fraud 

BY FRED KIRBY 

NEW YORK -Rita Marley was 
cleared of liability in the diversion of 
millions of dollars from the estate of 
Bob Marley, her late husband, by a 
federal district court jury here Nov. 
17. 

The jurors, however, found that 
Marvin Zolt, the artist's accountant 
at the time of his death in 1981, and 
David J. Steinberg, his attorney for 
matters outside of Jamaica, had com- 
mitted fraud, negligence, and other 
common law violations and had vio- 
lated racketeering statutes in the di- 
version of funds. 

Rita Marley's absolution carne via 
the jury's clearing of three other de- 
fendants, including tax attorney Mar- 
tin Oliner and Coudert Bros., the law 
firm in which he had been a partner 
when he'd begun working on Bob 
Marley's taxes. Those two defen- 
dants, along with the law firm of 
Bluestein, Rutstein & Mirarchi, had 
sued Rita Marley to cover themselves 

Daniela Mercury 

Rising As Brazil's 
Hottest Artist 

BY JOHN LANNERT 

MIAMI -Forget that Daniela Mercu- 
ry is the hottest artist in Brazil these 
days. Ignore the fact that her latest 
album, "0 Canto Da Cidade" (Song 
Of The City), sold 125,000 units in one 
month after its release in October - 

an impressive tal- 
ly in economically 
enervated Brazil. 
And never mind 
the fact that this 
pretty, big- voiced 
singer, who per- 
forms a bubbly, 
pop /samba /reg- 
gae hybrid, has 
helped expand the 

musical and cultural profile of her na- 
tive Bahia to the rest of Brazil. No, 
the most important aspect of Mercu- 
ry's wild popularity is that, as a kinet- 
ic live performer, she is connecting 
with a politically and economically 
battered Brazilian public in desperate 
need of a good time. 

"I have a genuine relationship with 
the audience," Mercury says matter - 
of-factly. "I'm reaching not only chil- 
dren, but also an older crowd who 
feel that my show is very upbeat and 
positive at a moment in our history 
when we're going through a political 
cleansing and an economic recession. 

"And the music from Bahia is hap- 
py music," she adds. "People are so 
tired of living with sadness and ten- 
sion, and now this music is coming at 
a time when people want to dance 
and be happy. So, we're facilitating 
that feeling." 

(Continued on page 35) 

MERCURY 

if the verdict had gone against them. 
They had contended that, should 

any of them been been found liable, 
"such liability was caused by the al- 
leged acts of conversion, fraud, 
breach of fiduciary duty, negligence, 
and /or gross negligence of Rita Mar- 
ley." 

Upon hearing the verdict, Rita 
Marley knelt in court and shouted 
"Thank you, Jah!" Later, Marley said 
she was "delighted" and "thrilled" by 
the decision, and that she was eager 
to get back to Jamaica and her chil- 
dren as well as to running the foun- 
dation now in charge of her late hus- 
band's assets. 

Kaare Phillips, Rita Marley's attor- 
ney, said she was "gratified" by the 
jury's verdict as it affected her client. 

Also acquitted was Mutual Securi- 
ty Merchant Bank & Trust Co., Ja- 

maica, which had likewise been 
named by Oliner, Coudert Bros., and 
the Bluestein firm. 

Steinberg and Zolt were found lia- 
ble for $1,050,000 in damages, includ- 
ing $800,000 on racketeering charges 
and $250,000 for common law viola- 
tions. Steinberg was found liable for 
75% of that sum and Zolt, for 25 %. 

In addition, the jury awarded $1 
million in punitive damages against 
Steinberg. 

The complaint, brought in 1986 by 
J. Reid Bingham, ancillary adminis- 
trator of the Marley estate, originally 
sought about $14 million. 

The Bluestein firm and the law 
firm of Greenstein, Gorelick, Price, 
Silverman & Laveson, both outfits 
Steinberg had been connected with, 
were found not responsible for his ac- 

(Continued on page 97) 

Unique Angelique. Mango Records artist Angelique Kidjo is congratulated by 
members of Boukman Eksperyans following her recent show at New York's 
S.O.B.'s. Kidjo's current album, "Logozo," reached No. 1 on Billboard's World 
Music chart. Pictured in foreground, from left, are Mimerose Beaubrun, Boukman 
Eksperyans; and Trish Farrell, director, Mango. Shown in background, from left, are 
Mike Gormely, Kidjo's manager; Lolo Beaubrun, Boukman Eksperyans; Kidjo; and 
Pascal Imbert, president of management firm Pascal Imbert Enterprises. 

New Sex - Harassment Suit Vs. Babineau, Geffen Execs 
BY CHRIS MORRIS 

LOS ANGELES -Charging that 
Geffen Records executives fostered 
"an attitude of sexual terrorism," a 
second female ex -employee has sued 
the label, former DGC Records GM 
Marko Babineau, and others for al- 
leged sexual harassment. 

Former Geffen promotion staffer 
Christina Anthony filed her suit in 
Los Angeles Superior Court on Nov. 
17, the same day a published report 
said the label had reached an estimat- 
ed $500,000 settlement with Babin- 
eau's onetime secretary, Penny 
Muck, who filed a widely publicized 
sexual -harassment suit against the 
company and Babineau a year ago. 

Unlike Muck's action, which named 
only the Geffen companies, their par- 
ent Matsushita, and Babineau, An- 
thony's suit lists a number of other 
current and former Geffen senior ex- 

ecutives as defendants. The action al- 
leges that the co-defendants did noth- 
ing to end widespread harassment of 
female employees at the label. 

Named in the suit are label founder 
and former owner David Geffen, Gef- 
fen Records president Ed Rosenblatt, 
chief financial officer Jim Walker, 
former Geffen GM Al Coury, and Da- 
vid Geffen Co. president Eric Eisner. 

In her suit, Anthony, who worked 
at Geffen from 1984 to 1990, charges 
that Babineau, who was her supervi- 
sor, made persistent sexually harass- 
ing remarks to her. She says she ini- 
tially refrained from complaining 
about them out of fear for her job. 

Anthony claims that at an unspeci- 
fied time, while driving home from a 
show she was required to attend with 
Babineau, he unzipped his fly and 
showed his penis to her. 

The suit says Anthony still did not 
complain about Babineau, as "she is 

Novik Knows The Score 
In RCA's New Talent Drive 

BY MELINDA NEWMAN 

NEW YORK -The challenge be- 
fore David Novik, RCA's senior di- 
rector of A &R, is 
daunting. His 
mandate is to 
"fundamentally 
take what RCA 
has, which is an 
incredible heri- 
tage, and make 
the current com- 
pany sexy again NOVIK 

so that people 
want to be here," he says. 

To that end, Novik has been beef- 
ing up the A &R staff. His biggest 
move so far has been to hire Ron 

Fair, formerly senior VP of A &R 
for EMI, as West Coast senior VP 
of A &R and staff producer. Novik 
is in the process of hiring talent 
scouts on both coasts. Additionally, 
he is signing new acts and aggres- 
sively making deals with smaller la- 
bels to tap into talent. 

Novik freely admits that "things 
are not good right now in terms of 
the industry and the perception of 
RCA," he says. "When I first took 
the job, one of the things that I 
knew was that this was a challenge, 
and that's what motivates me. All 
the negative things have just 
helped light a fire in my belly." 

There's no denying the current 
(Continued on page 86) 

the mother of a retarded child and 
she deeply felt the necessity of work- 
ing to meet the expenses of adequate- 
ly caring for that child." 

Later on, however, she requested 
that the company sponsor classes 
about sexual harassment in the work- 
place. Her action was motivated, the 
suit says, by her own experience, as 
well as the alleged harassment of fel- 
low promotion employee Bridgette 
Brookman by ex- Geffen promotion 
executive Peter Napoliello. (Napo - 
liello is not known to have been 
charged in any sexual harassment 
suit. He left Geffen recently, follow- 
ing the departure of Coury.) 

The suit claims that, when Walker 
asked Anthony to put her request for 
harassment classes in writing, she 
declined and the matter was dropped. 

Babineau's harassment continued, 
Anthony claims, and she ultimately 
complained to both Walker and Ro- 

senblatt. "These complaints were 
communicated to Babineau, and he 
told her that the next time she went 
above his head he would fire her," 
the suit states. 

According to the suit, Coury asked 
her "why she was causing all of this 
trouble against Babineau," while 
Eisner, after learning that Anthony 
had discussed Babineau's behavior 
with a Warner Communications at- 
torney, reputedly said, "Christina, 
you're being a little paranoid." 

The action charges that Rosenblatt 
"became nasty and mean" toward 
Anthony, and that, at a weekly mar- 
keting meeting in September 1990, he 
"stood up and stated, 'Swing on this, 
bitch,' while he was pointing at his 
penis." 

Although Eisner asked Anthony to 
collect sexual harassment com- 
plaints, the suit claims, "there was 

(Continued on page 100) 

Desperadoes Do It Again 
At Steelband Music festival 

BY MAUREEN SHERIDAN 

PORT -OF- SPAIN, Trinidad -The 
legendary Desperadoes Steel Orches- 
tra won the 1992 Steelband Music 
Festival ( "Pan Is Beautiful VI ") held 
here during October. It was the third 
win in a row for the 66 -member band. 

The Desperadoes played "Musical 
Volcano," composed by Robert 
Greenidge; Lutz's "The Battered 
Bride," adapted and arranged by con- 
ductor Pat Bishop; and the manda- 
tory test piece, Rudy Wells' composi- 
tion, "Dance Of The Pannist." 

The group's win was no surprise to 
the thousands of pan fans present for 
the finals Oct. 31. Local reviews de- 
scribed the band's performance as 
"almost flawless." 

The festival's second prize went to 

the Trinidad All -Stars; the Invaders 
took third place. Eight bands compet- 
ed in the biennial event, which fea- 
tured a guest appearance by Sire re- 
cording act and soca star David Rud- 
der. 

The pan festival was judged by 
four international panelists, including 
Berklee College's Orville Wright, 
who commented on the high quality 
of music played by the steelbands: 
"The calypso arrangements were 
phenomenal, [considering] that they 
were done by persons with limited 
formal music training, [depending] 
almost entirely on their intuitive 
skills." 

Other winners at the festival were 
Liam Teague and Chantal Esdelle, 
who tied for first place in the solo cat - 

(Continued on page 96) 
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Old Track Is New Hit For Chili Peppers 
Band's Ex -Label EMI, Digs Into Catalog 

BY DEBORAH RUSSELL 

LOS ANGELES- Everything old is 
new again for fans of the Red Hot 
Chili Peppers, as the band's former 
label scores a current modern rock 
hit with a 5- year -old track. 

The track, "Behind The Sun," was 
originally released on the Chili Pep- 
pers' 1987 EMI Manhattan album 
"The Uplift Mofo Party Plan." It has 
reappeared as one of 18 cuts on 
EMI's new greatest -hits package 
'What Hits ?" and is bulleted at No. 
13 in its second week on Billboard's 
Modern Rock Tracks chart. Mean- 
while, "What Hits ?" clocks in at No. 
47 on The Billboard 200 this week. 

EMI hopes to capitalize on the holi- 
day buying season and the Chili Pep- 
pers' rising popularity at a time when 
the band's current label, Warner 
Bros., is not working its own single. 

EMI produced a new video for the 
track, which features animation and 
outtake footage from the 1989 video 
"Higher Ground." The clip, which 
was produced without the band's in- 
put, is in its third week of stress rota- 

tion at MTV. 
"The band and I felt this could 

have been our first radio track back 
[in 1987]," says the Chili Peppers' 
manager Lindy Goetz. But the "old 
regime" at EMI Manhattan never re- 
leased the track as a single, he says. 

The "new regime" at EMI shipped 
the single Nov. 2 to the band's core 
alternative and college radio base. 
Once the track is established there, 
the label will target pop radio outlets, 
says Mike Mena, EMI's VP of alter- 
native promotion and marketing. 

"We're resurrecting the song," 
Mena says. "It's got that typical Chili 
Peppers funk aspect and is a nice hy- 
brid of styles that a brand -new Chili 
Peppers fan would like, as well as the 
diehard fan." 

For many modern rock stations, 
the track is essentially a new Chili 
Peppers single, says Richard Sands, 
OM /PD at modern rock KITS (Live 
105) San Francisco. 

"We never played the track in the 
past, so unless their fans own the al- 
bum, they may not be familiar with 
it," he says. "We wouldn't have added 

Ordower Joins MCA To Oversee 

Concerts, Merchandising Unit 
BY CRAIG ROSEN 

LOS ANGELES -In a move mark- 
ing a more ag- 
gressive commit- 
ment to live en- 
tertainment, 
MCA Music En- 
tertainment 
Group has 
named veteran 
concert promot- 
er Fred Ordower 
to the newly cre- 

ated position of executive VP, live 
entertainment, MCA Music Group. 

Ordower joins Zach Horowitz as 

ORDOWER 

the second executive VP to be 
named by the MCA Music Enter- 
tainment Group. Ordower will over- 
see MCA Concerts, Facility Mer- 
chandising Inc., and Winterland 
Productions. He will join MCA at its 
Universal City, Calif., headquarters 
in January. 

MCA Music Entertainment 
Group chairman Al Teller says, 
"I've felt for some time the oppor- 
tunities that are available in mer- 
chandising and concerts are so ex- 
citing and offer so many areas of 
growth, it requires someone on a 
day -to-day level to coordinate these 

(Continued on page 100) 

MUBOARD. Dominic Pride is appoint- 
ed European news editor for Bill- 
board in London. He was assistant 
editor at Music Business Internation- 
al. (See story, page 6.) 

RECORD CDNPMUES. Aaron W. Levy is 
promoted to vice chairman and COO 
at Elektra Entertainment in New 
York. He was executive VP and CFO. 

Fred Ordower is appointed execu- 
tive VP of live entertainment at MCA 
Music Entertainment Group in Los 
Angeles. This move consolidates the 
activities of MCA Concerts, FMI, and 
Winterland Productions under Or- 
dower's direction. He was VP of Og- 
den Entertainment Services. (See sto- 
ry, this page.) 

PolyGram Label Group appoints 
Ronnie Johnson senior national di- 
rector of R &B promotion in New 
York, Luther Terry senior national 
director of R &B singles promotion in 
Atlanta, and Sincere Thompson na- 

it if we played it in 1987." 
But John Griffin, MD /acting PD at 

modern rock KEDG Las Vegas, says 
he would have added the track even if 
the station played it in 1987. 

"For being so old, it sounds like it 
belongs on a new album," he says. 
The track is in medium rotation and is 
a top-10 phone record at KEDG. 

Kurt St. Thomas, MD at Boston - 
based modern rock WFNX, says his 
station did program "Behind The 
Sun" in 1987, and the rerelease of the 
track put him in a "weird position." 

"Most of our listeners are aware of 
the song already, and we were a little 
hesitant to add it because we felt like 
it was an old song," says St. Thomas. 
"But the story started growing really 
fast and we were getting a lot of 
phone calls. Then MTV started 
pounding it, which kind of forced us 
into adding it." 

Goetz says he just received a copy 
of the video from EMI and notes it's 
strange to see old footage in a clip 
over which he and the band had no 
control. 

"There's not much we can do about 
it," he says. "EMI owns the catalog, 
and I'm sure they'll do the best they 
can." 

For their part, EMI reached a cour- 
tesy agreement with Warner Bros. to 
wait until Warner Bros. finished 
working the most recent single, 
"Breaking The Girl," before it 
launched the promotion on "Behind 
The Sun." 

"It's nice to see an active single at 
this particular lull between [Warner 
Bros.] singles," says Goetz. "It keeps 
the band visible." 

"What Hits ?" also contains the 
Warner Bros. hit single "Under The 
Bridge," which peaked at No. 2 on 
the Billboard Hot 100 Singles chart in 
June. The video for that cut picked up 
a 1992 MTV viewers' choice award. 

The track -clearly the band's 
"greatest hit" -comes from the Chili 
Peppers' triple -platinum Warner 
Bros. debut "Blood Sugar Sex Ma- 
gik." EMI had negotiated to obtain 

(Continued on page 99) 

Secada Shows Off No. 1 T- shirt. SBK recording artist Jon Secada shows off 
his Popular Uprisings T -shirt, which he received when his self -titled album 
reached No. 1 on Billboard's Heatseekers chart. The album has since gone 
gold, jumped to the top 40 of The Billboard 200, and spawned the top 40 single 
"Do You Believe In Us ?" Shown, from left, are Craig Rosen, Billboard Los 
Angeles bureau chief; Dutch Cramblitt, EMI Records Group director of national 
sales; Secada; and Geoff Mayfield, Billboard associate director of retail 
research. (Photo: Howard Waggner /BPI) 

John Cascella, Meilencamp 
Band Member, Dead At 45 

NEW YORK -John Cascella, 
whose distinctive keyboard, accor- 
dion, and instrumental work col- 
ored John Mellencamp's music for 
nearly a decade, was buried Nov. 18 
in Indianapolis. 

CASCELLA 

Cascella, 45, 
died of a heart 
attack Nov. 14 
while driving 
home from view- 
ing the Holy - 
field -Bowe box- 
ing match. His 
car veered off an 
Indiana road into 
a cornfield, 

where he was found by a passing 
motorist. 

Cascella's musical diversity, 
which also encompassed playing 
the saxophone, melodica, and pen - 
nywhistle, greatly flavored Mellen- 

camp's sound. His musical interplay 
with violinist Lisa Germano on such 
Mellencamp hits as "Paper & Fire" 
spawned a new interest among 
many rockers in acoustic stylings. 

"To have someone like John, who 
played so beautifully and was such 
a skillful and willing participant in 
my music, well, it was just amaz- 
ing," says Mellencamp. "He was a 
true professional whose aim was to 
be the perfect tool for creativity, 
and he really was. He was kind and 
generous and he'd work 14 to 18 
hours a day to help make an idea 
work. Frankly, you hardly ever find 
guys like that in a rock band." 

Mellencamp says he feels the loss 
most acutely on a personal level. 
"Most importantly, when you've 
had a guy like him in your band for 
10 years, he's like your brother. So I 

(Continued on page 99) 

E X E C U T I V E T U R N T A B L E 

LEVY JOHNSON 

tional director of rap promotion in 
New York. They were, respectively, 
national director of R &B promotion 
at Reprise, national director of R &B 
singles promotion at PLG, and direc- 
tor of rap promotion at Wild Pitch. 
PLG also names Anita Cloud North- 
east regional R&B promotion manag- 
er in New York, Myra Weston R &B 
promotion manager for the Capitol 
region in Washington, D.C., and Deb- 
orah Dorsey R&B promotion manag- 
er for the Carolinas in Charlotte, N.C. 
They were, respectively, regional 
R &B promotion manager for the Car- 

TERRY GRIFFIN 

olinas and Florida at Virgin, regional 
R &B promotion manager for the 
Midwest at Reprise, and an indepen- 
dent radio and retail promotion per- 
son. 

Carl Griffin is promoted to VP of 
A &R for GRP Records in New York. 
He was director of A &R. 

BMG Classics in New York ap- 
points Andreas Schessl director of 
artist development for RCA Victor 
Red Seal, Deborah Surdi manager of 
artist development at RCA Victor 
Red Seal, and Leah Hyman product 
manager for RCA Victor. They were, 

SCHESSL BELL 

respectively, marketing manager for 
Europe in RCA Victor Red Seal's Mu- 
nich office, director of A &R at Sony, 
and promotions director for WNCN 
New York. 

DISTRIBUTION. PolyGram Group Distri- 
bution in New York appoints Robert 
Bell senior VP of special markets and 
Howard Smiley VP of special mar- 
kets. They were, respectively, execu- 
tive VP /COO for Licensing Corp. of 
America, a division of Warner Com- 
munications, and VP of marketing 
and artist relations for Warner Music 

SMILEY TOFFLER 

Merchandising. In addition, PGD se- 
nior VP Mark Fine will move to the 
West Coast to start up a new busi- 
ness venture for PGD. 

RELATED FIELDS. MTV: Music Televi- 
sion in New York promotes Van 
Totfìter to senior VP of programming 
enterprises and business develop- 
ment, Joel Stillerman to VP of pro- 
duction, and Donald Silvey to VP of 
business development. They were, re- 
spectively, VP of business manage- 
ment, executive producer, and direc- 
tor of business development. 
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Kenny G Breathes The Word On Set 
Saxist Toiled For 2 Years On Album 

BY GIL GRIFFIN 

WASHINGTON, D.C. -Though the 
evidence points to the contrary, saxo- 
phonist Kenny G didn't name his sev- 
enth and newest Arista album 
"Breathless" because of how he felt af- 
ter completing a whirlwind schedule. 
He wed his longtime sweetheart, Lyn - 
die, last April; worked for more than 
two years recording his new album (as 
opposed to the six months he toiled on 
previous projects); and recently he's 
found himself in the role of host, pre- 
siding over "Breathless" listening ses- 
sions at his home away from home in 
Los Angeles for salespeople at various 
retail outlets. In fact, G didn't even 
name "Breathless." 

"My wife came up with it," G says, 
relaxing after spending a rare day off 
flying over the Colorado River in a 
Glassair fiberglass jet. "She also came 
up with the names [of previous al- 
bums] `Silhouette' and ` Duotones.' She 
said `Breathless' sounds right because 
it ties to the concept of saxophone 
playing." And when the couple tied the 
knot last spring, Lyndie walked down 
the aisle to a new tune G penned with 
producer and longtime collaborator 

KENNY G 

Walter Afanasieff called "The Wed- 
ding Song." 

But even after selling more records 
than any other instrumentalist in the 
'80s, achieving platinum -plus status on 
such discs as "Duotones," "Silhou- 
ette," and "Kenny G Live," and earn- 
ing accolades such as 1988's Billboard 
Contemporary Jazz Artist of the Year, 
marketing his music isn't a honey- 
moon. G calls it "an uphill climb." 

"I'm not trying to be commercial 
and I'm not trying not to be commer- 
cial," he says. "We're hoping for the 
same support we've gotten in the past 

Lone Star Joe Ely finds 
Himself In Good Company 

BY RICK CLARK 

MEMPHIS -Over the course of 11 
albums, Joe Ely has created some of 
the finest examples of gritty Austin, 
Texas, rock'n'roll, a music inspired 
by blues, roots rock, country, and 
folk. Nevertheless, Ely's rich Lone 
Star roots, coupled with strong live 
performances and critical acclaim, 
have failed to translate into meaning- 

JOE ELY 

ful commercial success over the 
years. MCA is hoping that will 
change with the artist's current re- 
lease, "Love And Danger." 

The record is Ely's first album of 
new material for the label since he 
left MCA during the mid -'80s. In the 
interim, he cut a couple of well -re- 
ceived albums for the indie Hightone 
Records and then decided to finance 
the 1989 concert album "Live At Lib- 
erty Lunch" with the intention of 
shopping it for a major -label deal. 
Along the way, Ely landed new rep- 
resentation with Nashville's Vector 
Management, which also represents 
Nanci Griffith and the Remingtons 
and co- manages Lyle Lovett, Los 
Lobos, and Guy Clark, among oth- 
ers, with New York -based Side One 
Management. 

At the invitation of Vector, the sen- 
ior VP of marketing and sales for 
MCA Nashville, Walt Wilson, at- 
tended a show by Ely. Wilson was so 
impressed that he brought Tony 

(Cont in?led on next page) 
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from radio. We're starting out with 
adult contemporary stations, but 
we've found that CHR stations play 
my music, too. When we put out in- 
strumental music, we have to convince 
people at those stations that our music 
is just as valid as that of vocal artists 
like P.M. Dawn. People at CHR sta- 
tions need to realize they can play 
both kinds of music on their stations." 

According to Arista VP of promo- 
tions Rick Bisceglia, adult contempo- 
rary, contemporary jazz, and new age 
stations are leading the way in playing 
the album's first single, "Forever In 
Love." He adds that the song was the 
most added track at AC and new age 
radio last week. "It's the perfect open- 

(Con/ i Hued on page 20) 

Platinum Draw. Bonnie Raitt celebrates the success of "Luck Of The Draw," 
which has reached sales of more than 4 million with label executives. Pictured, 
from left, are Capitol Records' Paul Bishow, senior director of artist development; 
Tim Devine, VP of A &R; and president/CEO Hale Milgrim; Raitt; and Capitol's 
executive VP Art Jaeger. 

Darlene Love, E Streeters Get Together 
For `Home Alone 2' Christmas Track 

ALL YOU NEED IS LOVE: Darlene Love, that is. Of 
course, throwing in former members of the E Street Band, 
including Little Steven Van Zandt, doesn't hurt. That was 
the combination contributing to "All Alone On Christmas," 
the Van Zandt- penned and -produced first single from the 
"Home Alone 2" soundtrack. The winning formula was put 
together by the movie's director, Christopher Columbus, 
who called Van Zandt and asked him to write a Christmas 
track for the album and work with Love. Unbeknownst to 
Columbus, Van Zandt and Love had been friends for a 
dozen years and were just waiting 
for the right opportunity to work to- 
gether. As far as Van Zandt's reunit- 
ing with members of the E Street 
Band goes: "Chris said he could hear 
a Clarence Clemons kind of sax in 
the song, a Max Weinberg drum 
sound, and I'm thinking, `Who could 
I get to do that ?' " Van Zandt 
laughs. He collected Clemons, Wein- 
berg, Danny Federici, and Garry 
Tallent from different corners of 
the world. With Love, they gathered 
at New York's Power Station and, in the same room "Born 
In The U.S.A." was conceived, recorded "All Alone At 
Christmas." "That was a little weird," Van Zandt says. "I'd 
maybe been back in that room only once or twice since 
1984." 

Aside from any ghosts of the E Street Band's past, the 
spirit of Phil Spector, the man behind Love's greatest hits, 
also lingered over the project. Aside from his legendary 
work with Love, "Phil obviously reinvented Christmas 
songs," Van Zandt says. "His Christmas record changed 
the way we listen to Christmas music. It was a new tradi- 
tion. This song was in the spirit of that. To do a Christmas 
record with Darlene Love that didn't have some resonance 
of what he was doing ... I don't know if that would work." 
The result is a midtempo, rollicking number that salutes 
Spector without stealing from him. 

After trying his hand at penning a Yuletide tune, Van 
Zandt says, "I now know why there aren't a whole lot of 
new Christmas songs. You're fighting a tradition. How 
much can you say ?" The soundtrack, which includes tracks 
from Bette Midler, Alan Jackson, and TLC, among oth- 
ers, was released by Fox Records Nov. 17. 

JAGGER JUMPS BACK: The release date for Mick Jag- 
ger's latest solo record has been pushed back from No- 
vember to Feb. 9. Although Jagger and producer Rick Ru- 
bin held a party in September to preview tracks from 
'Wandering Spirit," Jagger's first album for Atlantic, the 
label is just now announcing how delighted it is to reunite 
with the Rolling Stones leader (Atlantic distributed the 
group's records from 1971 -84). "All of us at Atlantic are 

thrilled to be making records again with Mick," says Doug 
Morris, Atlantic's co- chairman/co -CEO. "One of the defin- 
ing figures in rock'n'roll music, he is one of the few artists 
who has genuinely earned the title of superstar." 

CAN YOU HEAR ME? Straight from the La Jolla (Ca- 
lif.) Playhouse, the stage adaptation of the Who's rock 
opera, "Tommy," is headed for Broadway in April. The 
stage version, adapted by Pete Townshend and directed 
by Des McAnuff, will be produced on Broadway by Pace 

Theatrical Group and Dodger Pro- 
ductions. A national tour will begin 
in fall '93. Opening night at the St. 
James Theater is slated for April 22. 

COME TOGETHER: Yothu 
Yindi will wrap its U.S. tour with 
a date at the United Nations Dec. 
10, which has been designated 
Human Rights Day. The aborigi- 
nal group from Australia will help 
launch the International Year Of 
The World's Indigenous People. 

The group will perform "Treaty," as well as other 
songs from its overlooked Hollywood Records' debut, 
"Tribal Voice." 

OVEREXPOSED: Metal Blade act GWAR has won 
an out -of -court settlement against the county of 
Athens -Clarke in Georgia. Local police officers closed 
down the group's performance at Athens' Georgia 
Theater last May citing a violation of a county ordi- 
nance that prohibits clubs serving liquor from having 
persons appear in the nude or any simulation thereof. 
Members of GWAR insisted that no private parts (or 
at least none of those belonging to band members) 
were on display and brought in the local ACLU chap- 
ter to investigate alleged constitutional violations. 
Rather then go to court, the county agreed to pay the 
band $15,000, $10,000 of which GWAR donated to the 
ACLU. 

THIS AND THAT: Lyle Lovett was forced to cancel 
the remaining seven dates on his tour after breaking 
his elbow while performing in Oregon ... In even more 
gruesome news, Suicidal Tendencies guitarist Rocky 
George lost the upper portion of one of his fingers in 
an unexplained accident while on the road with Mega - 
deth. After canceling one date, George was back on 
tour ... Big winners at the New York Music Awards 
the Raw Poets will give a benefit concert at New 
York's Lonestar Roadhouse Tuesday (24) with pro- 
ceeds of either canned food or a money donation going 
to Food For Survival's Thanksgiving collection. 

by Melinda Newman 
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JOE ELY 
4'00 In lied from preceding page) 

Brown, executive VP and head of 
A &R, MCA Nashville, out to see Ely. 

Brown, a fan of Ely's and an advo- 
cate for the growing adult alternative 
format, had a history of working with 
artists who defied easy categoriza- 
tion, like Lovett, Griffith, and Steve 
Earle. 

"Signing Joe was a musical exten- 
sion of what I'm all about," says 
Brown. 

As a result, MCA released "Live 
At Liberty Lunch" in 1990, to good 
reviews, as well as reissuing remas- 
tered versions of Ely's first four 
MCA albums in an overall campaign 
to prepare the public for "Love And 
Danger." 

Co- produced by Brown and Ely, 
"Love And Danger" continues Ely's 
tradition of solid Austin rock. 

"The album still has the rock'n'roll 
thing happening, but his vocal has 
never been a focal point and I just 
pulled it up, because his lyrics are 
the best," Brown says. 

"It's a little more straight -ahead 
and romantic than my last album. It 
feels like where I'm at now," adds 
Ely. "I wanted this album to be more 
song- oriented instead of band -ori- 
ented." 

In the classic Ely tradition, "Love 
And Danger" features some fine band 
playing, particularly the fiery lead 
work of Dave Grissom, who has since 
left for John Mellencamp's band. Ely 
has recruited fellow Austin guitarist 
Ian Moore to fill Grissom's slot. 

MCA has not decided on a first sin- 
gle, even though there are several can- 
didates being considered. Stand -out 
tracks are "Sleepless In Love," "Love 
Is The Beating Of Hearts," "Settle For 
Love," and "Highways And Heart- 
aches." In the meantime, MCA has 
hired independents to promote the rec- 
ord to both adult alternative and col- 
lege radio stations. 

"All it takes is one outlet to break a 
Joe Ely," adds Brown. "This record is 
as commercial as he gets without losing 
that thing that he is all about. Joe's 
never going to be down the middle -of- 
the -road mainstream, and I wouldn't 
want him to be." 

Despite the attempts to secure air- 
play, "we're not going to base our suc- 
cess with Joe Ely going up to the plate 
with radio," MCA's Wilson says. "We 
are really taking advantage of the ex- 
citement that Joe has out on the road 
by buying ads in alternative papers and 
tying in with independent retailers 
wherever Joe is touring. We've created 
a free cassette we are giving away at 
his shows, which contains a taste of 
what Joe is about." 

Along with in -store contests, MCA is 
planning a first -quarter 1993 ad cam- 
paign utilizing quotes from famous mu- 
sicians about Ely, as well as praise 
from critics. Besides the standard flats 
and posters, Wilson is encouraging re- 
tailers to call the MCA Hotline to find 
out further information on Ely. 

"Joe and Tony have delivered us a 
great record. It's up to us to find the 
right marketplace," says Wilson. 

"Tony said that he wanted me to do 
the album I wanted to do, and [just] be- 
cause I was doing it in Nashville, not 
to think of it as a country record," says 
Ely. "He wanted me to do it like I 
would do any record, and I'm thrilled 
that I've been able to do 11 albums the 
way I wanted to do them." 

N IME,,4444NiticAN 
ßE A STAR.!' 

JVC C KARAOKE 
Hello Club DJ's, Mobile DJ's, 

Partymeister's. JVC, the company 
known for Audio and Video innovations, 
is going to make your job easier. We 

understand the hardest part of your 
job -- keeping the party going. 
So we're going to help you 
pump -up your Karaoke 
CD +G library with hot 
new music. 
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JAM 

Ti IN TH 

USED TO BE MY PLAYGROUND 

E CLOSET 

4 LIFE IS A HIGHWAY 

5 YOUR SONG 

ACHY BREAKY HEART 

y DAMN I WISH I WAS YOUR LOVER 

LOSING MY RELIGION 

q SHINY HAPPY PEOPLE 

19 DANGEROUS 

11 BABY GOT BACK SIR mix-ALOr 

L! GIVING HIM SOMETHING HE CAN FEEL Et1 VOGUE 

u GOOD STUFF THE ß 52 S t 

MADONNA 

MICHAEL JACKSON 

MICHAEL JACKSON 

TOM COCHRANE 

ELTON JOHN 

BILLY RAY CYRUS 

SOPHIE B.HAWKINS 

R.E.M. 

R.E.M. 

MICHAEL JACKSON 

f5 C 7517: 
16 

Check it out: Hot new songs 
from today's Radio and Video 
stars, all recorded by some 
of today's hottest session 
musicians, in the CD +G 
(Compact Disc Graphics) format. 
And to keep your parties 
happenin', every three months 
you can look to JVC to bring 
you the hottest music available 
for Karaoke on Compact Disc! 
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Are you looking for a way to liven 

up your next party, wedding or club gig? 

Then check out the XL -GM 800 Karaoke 6 +1 

Multi Disc Changer. It plays regular CD's and the 

very affordable CD +G Karaoke discs, 

and if you are looking for system versa- 
tility, look no further. How about 

CGS Forty Step Programming... 
NS's Remote Control... Digital Key 
:L Ya.icz 
Nirs. Control... Vocal Masking... Vocal 

Replace... Video Superimpose... 
Dual Microphone Input... and many 
more features too numerous to mention. 

Check out the XL -GM 800 Multi Changer 
available at an authorized JVC Karaoke dealer. 

Your events will never be same! 

have a library of over 600 
songs on 60 discs available from 
authorized JVC dealers every- 
where. Check them out! 
You'll be surprised who you 
might find. 

DIGITAL ADM 
( GRAPHICS I 

XC M75 
6 -Disk Magazine 
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XL- GM800TN 
Karaoke CD Changer 

JVC 
JVC COMPANY OF AMERICA 

DIVISION OF US JVC CORP. 
41 Slater Drive, Elmwood Park, NJ 07407 
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PROdUCEd By L.A. REid & BabyfacE 

M OTO W IJ* 

Longest-Runnìng #1 Pop 

Single In the Roch Era 

" MOTOWN IS KNOWN FOR discovERING & dEVEl- 

opiNG ThE WORfd'S GREATEST TALENTS ANd Boyz 

II MEN dEFINÌTELy FIT INTO TI-IAT CATEGORY. 

ThESE ARE VERY CLASSY Guys ANd GREAT TI-IINGS 

hAppEN TO GREAT PEOPLE." 

- L.A. REID & BABYFACE 

"REMEMbER TO SAy YOUR PRAYERS ANd COUNT 

YOUR bLEssiNGS ANd ALWAYS REMEMbER THE 

TI-liNGS ThAT KIiALiL ANd I TAUGI-IT yOU. LOOk 

AT TLiiS RECORd bREAkING SUCCESS AS AN 

ACCOMplIShMENT Of YOUR I1ARd WORk. 

CONGRATS!" 

-BIV AND THE EAST COAST FAMILY 

"IT IS A GREAT fEELING TO hAVE SUCh A I-IONOR- 

AbLE FEAT hAPPEN TO US. ThE LORd IiAS bLESSEd 

US WITLi SO MANy ThINGS ANd FIERE hE GIVES US 

ANOThER bLESSING. 

SURPASSING Elvis' RECORd Of ELEVEN WEEkS 

WAS SOMETIiiNG WE TI-iOUGL-IT WE WOULd NEVER 

do. WE Tf-IOUGI-IT ThAT ThE SONG WAS A good 

SONG WhEN WE hEARd IT, bUT I dON'T TIiINk 

ANYONE WAS pREpAREd fOR ThE IMPACT TLiAT 

IT IiAd ON TLiE PEOPLE. 

TLiE GROUP would LikE TO SAy, TIiANk you, TO 

L.A. REid, BAbyFACE, ANd DARyL SIMMONS FOR 

PRESENTING ThIS bEAUTiFUL SONG TO US ANd TO 

MICLiAEL BIVINS ANd Busby fOR bELIEV- 

ING IN US. WE'RE MAkING hisToRy FELLAS! I!" 

-BOYZ II MEN 

" MOTOWN HAS I-lAd A GREAT hERITAGE Of 

CELEbRATEd VOCALISTS, ANd BOYZ II 

MEN CARRY ON TI-IAT TRAdiTiON. WE 

AT MOTOWN ARE PROUd TO 

DAVE hELPEd TI-IEM MAkE IiISTO- 

Ry. CONGRATULATIONS TO BOYZ 

II MEN ON ThEIR hiSTORIC 

1 3 WEEk RUN AT #1 !" 

- JHERYL BUSBY 

#1 

Single 

For13 

Weeks 

AVAÌIAbIE ON IIIE "EAST COAS1 FAMÌIy VOI. ONE" Album EXECUTIVE PROÓUCER: Bio FOR BÍV ENTERTAIN 
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Furnished corporate suites 
for half the cost of a hoteL 

Stays of 30 days or longer. 

Artists & Music 

Classic Pop Melodies Frame Rembrandts' New Atco Album 
BY MELINDA NEWMAN 

NEW YORK -The Rembrandts' 
Danny Wilde and Phil Solem have a 
confession to make: Despite nicking 
the painter's name for their moniker, 
they don't really like Rembrandt. 

"We just aren't really big Rem - 
brandt fans," says Wilde. 'We could 
have been called the Gauguins or the 
Van Goghs, but we're more into the im- 
pressionistic era. Rembrandt has a 
great sound, a classic sound." 

Similarly, the pair's music relies on 

classic pop elements of layered harmo- 
nies and catchy melodies as evidenced 
on their second Atco/EastWest album, 
"Untitled." 

Since the pair's debut, which 
spawned the hit "Just The Way It Is 
Baby," Solem and Wilde have seen ma- 
jor changes at Atco, including the 
merger with EastWest and a cleaning 
house of the executives who signed the 
band. "It was a shock at first," Wilde 
admits. "But I think a lot of people 
within the structure now feel it's more 
organized and you really have to rely 
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MICHAEL BOLTON 
DIRE STRAITS 

RUSH 
ZZ TOP 

GRATEFUL DEAD 
RANDY TRAVIS 

THE CULT 
KENNY ROGERS 

6.5 MILLION POPULATION BASE 
STATE OF THE ART TECHNOLOGY r COPPS HAMILTON 

Coliseum THEATRE 

COPPS COLISEUM AND HAMILTON PLACE THEATRE 
(416) 546 -3105 

on their intuition and their gut." 
So far, the label has not steered the 

band wrong. First single "Johnny 
Have You Seen Her" re- established 
the band at album rock and is now 
climbing Billboard's Hot 100 Singles 
chart three months after its release. 
Steve Kleinberg, VP of marketing at 
Atco /EastWest, says he noticed the 
same pattern of longevity with the last 
record. "Their songs hang around for 
a long time," he says. "They don't burn 
real fast and it takes a while to get 
them entrenched, but they take hold. 
So we are very patiently marketing 
this record and we're knocking down 
walls." 

The label also waited patiently to get 
the record because the Rembrandts 
toured relentlessly behind their debut. 
'We were on the road approximately 
for forever," says Solem. "Another 
month and it would have probably been 
past forever." They came off the road 
only to fmd Atco extremely eager to 
start pushing a new record. "Our whole 
trip is like no wine before its time, but 
the thumbscrews started being twisted 
pretty tightly," Solem says. "I would 
have liked to have spent more time, but 
I still think it came out well." 

Among the highlights on the album 
is the traditional sounding "Hang On, 
Clementine," a song influenced by Ste- 
phen Foster's works. "That was from 
Phil and I having our Daisy BB guns 
when we were kids," Wilde says. "Phil 
had the riff and we went to the library 
and checked out a lot of Stephen Fos- 
ter books and tales of the Old West and 
melded them together. We practically 
lifted the whole thing from different 
poems; it was like building Franken- 
stein's Clementine." 

However, many of the Rembrandts' 
songs take building. Wilde lives in Los 
Angeles, while Solem resides in Min- 
neapolis, so the songs are often created 
piecemeal by the two. "Phil has a setup 
in Minneapolis and I have a setup in 
Los Angeles," Wilde says. "We just 
kind of grab the tapes and shuttle back 
and forth between our homes." Having 
worked together for years, the two 
don't beat around the bush when ex- 
pressing opinions. 'We've been friends 
for 15 years, so it's not like we skirt 
around the issue," Wilde says. 'We 
pretty much come out and say 'I think 

Sunny Side Of The Street. Denver - 
based concert promoter Barry Fey was 
honored for more than 25 years of 
presenting shows by the Mile High City 
with the unveiling of Barry Fey Avenue 
Oct. 20. Other festivities included a 
black -tie party and press conference. 

that's shit,' if we do. But basically, if 
one of us thinks something isn't up to 
par, we never play it for the other one." 

Since the album's release, Solem and 
Wilde have been busy promoting the 
record at radio and retail, both in the 
U.S. and in Europe. Because of a weak 
concert market, a tour slated for No- 

vember has been pushed back until Fe- 
bruary. 'We're looking for the right 
kind of tour," Kleinberg says. "We 
want something that will bring them to 
a new audience, either as a co -head- 
liner or as an opening act. At the end 
of the day, if you don't play for any- 
body, it's just a waste of money." 

THE REMBRANDTS: From left, Phil Solem and Danny Wilde. 

AMUSEMENT BUSINESS® 
TOP 10 CONCERT BOXSCORE GROSSES 

ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

ELT0NiO4IN Azteca Stadium Nov. 13 -14 

Mexico City 

34,006,410 180,000 

(12,512,018,430 

Mexican pesos) 

$80/ $13 

Canto Nuevo 

in -house 

FRANESINATRA/DIMLEY 

MACLAINE 

Radio City Oct. 8- 

Music Hall 12,14- 

New York 15,Oct. 30- 

31,Nov. 1 

$3,225,585 60,537 

$75/ $55/ $35 62,953,11 

shows, 

eight 

sellouts 

Radio City Music 

Hall Prods. 

U2 

PUBLIC ENEMY 

SUGARCUBES 

Oakland- Nov. 7 

Alameda County 

Stadium 

Oakland, Calif. 

$3,793,700 59,800 

$30 sellout 
Bill Graham 

Presents 

BRUCE SPRINGSTEEN SkyDome Nov. 5-6 

Toronto 
$1,300,361 48,781 
($1,634,164 two 
Canadian) sellouts 

$33.50/ $29.50 

Concert Prods. 

International 

" JESUSCHRIST 

SUPERSTAR -THE 

CONCERT' 

Sydney Nov. 9- 
Entertainment 10,13 -14 
Centre 

Sydney 

51.103,597 41,902 

($1,517,910 45,148, 

Australian) four 

$41.60 shows, 

two 

sellouts 

Garry Van Egmond 

Enterprises 

International 
Management 

Group 

Harry M. Miller 8 
Co. 

BRUCESPRINGSTEEN Nassau Nov. 9.10 

Veterans 

Memorial 

Coliseum 

Uniondale, N.Y. 

$967,290 33,940 

$28.50 36,000, 

two shows 

Ron Delsener 

Enterprises 

BRUCE SKIMMED( Carrier Dome Nov. 13 

Syracuse Univ. 

Syracuse, N.Y. 

$735,275 a,411 
$25 32,000 

Ron Delsener 

Enterprises 

BRUCE SPRINGSTEEN Hartford Civic Nov. 15 

Center 

Hartford, Conn. 

$446,681 15,673 

$28.50 sellout 

Ron Delsener 

Enterprises 

DEFLEPPARD Palace of Oct. 30 

Auburn Hills 
Auburn Hills, 
Mich. 

$445,005 19,778 

$22.50 sellout 
Cellar Over Prods. 

Belkin Prods, 

ELTON JOHN ARCO Arena Oct. 31 

Sacramento, 

Calif. 

$440,413 16,015 

$27.50 sellout 
Bill Graham 

Presents 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327 -1575. For research information and pricing, call Laura Stroh, (615)- 321 -4254. 
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Frank Sinatra and Shirley Maclaine 
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Joan Baez Moves Forward On Latest Set 
Folk Melds With Modern Rock On Collaborative Effort 

BY LARRY FLICK 

NEW YORK -There were mo- 
ments during the recording of Joan 
Baez's Virgin debut, "Play Me Back- 
wards," when she felt like organiz- 
ing a major political rally would 
have been easier. 

Joan Baez talks with Paul Colby, 
owner of famed Greenwich Village 
nightclub The Bitter End. Baez is just 
one of several artists who have 
played recent benefits at the New 
York club to help keep it open. 
(Photo: Chuck Pulin) 

The legendary folk singer /politi- 
cal activist says she had to learn an 
entirely new method of putting an 
album together. "I've always 
worked in isolation, and have had lit- 
tle experience collaborating with 
people who are focused on pro- 
ducing `hit' records. I must admit 
that there were times when I fought 
what I first viewed as 'compro- 
mise.' " 

And yet Baez also admits that 
part of the purpose of "Play Me 
Backwards" is to illustrate her new- 
found focus on her musical career 
over her human- rights work. "I 
guess I really wanted to prove that 
I wasn't dead as an artist yet. There 
was a lot that I missed the first time 
around. I'm giving myself more of 
an opportunity to revel in the joy of 
music, and the rush of performing 
this time." 

Produced by Wally Wilson and 
country musician Kenny Greenberg 
in Nashville, "Play Me Backwards" 
is a carefully constructed collection 
that keeps a reverent eye on Baez's 
history as an artful, poignant story 
teller, while dabbling lightly in mod- 
ern, quasi- mainstream acoustic - 
rock. The first single, "Stones In 
The Road," penned by Mary- Chapin 
Carpenter, is perhaps the best ex- 
ample of this hybrid. Baez's distinc- 
tive voice lends an old- fashioned, 
earthy quality to the tune's catchy, 
radio -friendly tone. The track, 
which went to radio during the first 
week of November, has begun pick- 

ing up adds at both AC and alterna- 
tive formats. 

"It's invigorating for me to be out 
there promoting new music," the 
singer notes. "I still get a kick out of 
hearing my music on the radio, and 
feeling my music touch people in the 
world." 

Another first for Baez during this 
project was co- writing songs with 
other artists. She aimed high by ap- 
proaching the somewhat reclusive 
Janis Ian, with whom she created 
the bittersweet "Amsterdam." She 
recalls their initial meeting as being 
quite memorable. 

"I was so nervous about calling 
someone as gifted as her to work 
with me. As luck would have it, the 
day we met, I had a terrible cold, 
and was coughing and blowing my 
nose all over the place. It was not 
the most attractive sight, and I felt 
just miserable. But Janis was won- 
derful. She taught this old dog a few 
new tricks." 

Baez's revived interest in making 
music has also energized her foray 
back onto the road. She is currently 
trekking across the U.S., performing in 
clubs and venues, and is expected to 
work through the end of 1992 on gigs 
and promotional appearances. 

"I'm not sure how long I'll want to 
do `career,' " she says. "The list of 
things I want to accomplish outside of 
music is still quite long. With that in 
mind, I plan to savor every moment, 
and take pride in what I feel is a job 
well done by all those involved." 

KENNY G BREATHES THE WORD ON NEW SET 
(Continued from page 14) 

ing to the album," Bisceglia says. "Ev- 
ery time stations play the song, the lis- 
teners flood the request lines and 
asked, 'Is that the new Kenny G sin- 
gle?' It's the textbook Kenny G bal- 
lad." 

Bisceglia says he expects pop radio 
programmers to soon follow suit in 
playing "Forever In Love." "Kenny's 
appeal is wide and his following is big; 
not just one type of audience listens to 
him." Though he says no special pro- 
motions are planned with retail out- 
lets, Bisceglia says the basic market- 

ing approach is "trying to reach as 
many people in a certain market as we 
can. Airplay on top 40, AC, [contempo- 
rary jazz], and new age radio covers a 
lot of ground." 

G himself takes an activist approach 
to working the record, working closely 
with Arista's national and field staffs. 
"Everyone wants a successful rec- 
ord -the label, radio, retail, and the 
artist -so I go with the approach that 
we're all on the same team," G ex- 
plains. 

Joining G in his latest, 14 -song ef- 

MINDBLOWING! 
With a title like ...ka- BLOOM!, you'd hardly expect 

Flowerhead's major -label debut to be bashful. 

Indeed, there's no more explosive an album on sale 

anywhere in America. 

To say only that Flowerhead comprises the meanest 

guitar -slingers north of the Rio Grande, though, 

would be to leave a big hunk of the story untold, as 

...ka- BLOOM! shows them to be no less apt to blow 

your mind than your eardrums. 

Baby Sue Music Review described the 'heads' music 

as "melodic, heavy pop /rock with searing, scream- 

ing guitars...." And according to The Austin Chronicle, 

Z EHTEBTBINMENT eMö 

"Led Zeppelin, 

Jane's Addiction 

and the Replacements 

had an orgy. The resulting 

child was Flowerhead." 

Think of them as the first great 

psychedelic /metal/ 
grunge group of 

the '90's. 

MANAGEMENT: LESLIE ALDREDGE ©,992 BMG MUSIC. ALL RIGHTS RESERVED. 

fort are prominent soul vocalists 
Peabo Bryson, who sings on "By The 
Time This Night Is Over," and Aaron 
Neville, who lends his unique stylings 
to "Even If My Heart Would Break," 
which is also included on the Arista 
soundtrack to the film "The Body- 
guard." 

"I met Peabo at [last year's] Ameri- 
can Music Awards," G says, "and he 
was very enthusiastic about wanting 
to record with me. Arista came up with 
the idea of having Aaron Neville re- 
cord with me for a song on the movie 
soundtrack. I ended up liking the song 
so much, I asked for permission to use 
the song on my album. I think my 
playing is more relaxed and my 
songwriting is better this time, too. 
It's an honor to have sold so many rec- 
ords in the past, but I don't think 
about that a lot." 

G is due to embark soon on a promo- 
tional tour to support his new album, 
and if he has his way, he'll have a 
chance to play a live duet with another 
prominent saxophone player: "[Presi- 
dent- elect] Bill Clinton called me and 
wants me to play at an event during 
the Inauguration next January," G 
says. "He and I played a duet of my 
song 'Songbird' at a [Clinton cam- 
paign] fund- raiser a few months ago. 
I think it would be cool if we played to- 
gether again." 

Also in January, according to Bis- 
ceglia, VH -1 -which has traditionally 
given heavy rotation to G's videos - 
will air one of G's concerts live in a 
special broadcast. 
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`One- And -One Equals 3' 
With Virgin's Autonomy 

WHEN EMI MUSIC acquire 
Virgin's music interests earlier thi 
year, its music publishing chief 
Marty Bandier, stated that the Vir 
gin music publishing wing in the U.S 
would maintain an autonomous sta 
tus. 

'We made a strategic decision to 
keep the Virgin creative group in 
tact," says Bandier. "I believe this i 

one of those instances where one 
and -one equals three." 

Although the "EMI" name ha 
been added to the company's nomen 
clature, Bandier has been true to hi 
word, says 
Kaz Utsuno- 
miya, presi- 
dent of EMI - 
Virgin Music 
Publishing. 
Utsunomiya 
started Vir- 
gin's U.S. pub- 
lishing organi- 
zation in 1988 with former Virgin 
U.S. publishing chief Richard Grif 
fiths after a two -year stint at the 
parent company in England. Among 
iJtsunomiya's publishing signings are 
Pet Shop Boys, Nirvana, Indigo 
Girls, Warrant, Deee -Lite, C &C 
Music Factory, and Basia. 

Utsunomiya says the way his setup 
iperates is best done with automony 
most of Virgin's financial or support 

systems were merged into the overal 
EMI publishing system, leaving a 
creative staff of 12). 

"There's room for a smaller bou 
ique kind of company [in the EMI 
lublishing setup]. As a matter of fact 
ve've never expanded by buying cat- 
alogs of old songs, but by essentially 
igning individual copyrights," he 
ays. 

"Also, we kind of look at ourselves 
n terms of management or A &R. In 
igning developing acts, we have to 

be on the street a lot. Because labels 
know that, we are not just asked if we 
have a good song, but if we've heard 
ny good new acts, too." 
To generate this street response, 

Jtsunomiya uses a staff of five in Los 
Angeles, headed by repertoire VP 
Donny Young, and four staffers in 
New York, managed by senior VP 
David Steel. 

For Utsunomiya, a onetime drum - 
ner whose family moved from Japan 
o England in 1961 when he was 9 
ears old and then returned to their 
ative country, contemporary pub - 
ishing's role has "made publishing 
pore exciting and given it new scope. 
his business is more than ambu- 

ance- chasing. We've got to spend 
more time with our talent in terms of 
heir artistry. 

"In fact, we can serve an important 
function for labels. It's not good when 

n artist/writer is signed too quickly 
y a label. It's better when we can 
elp in the developmental stage be- 
ore a label deal is made. Look at us 

as a farm system, if you will." 
'When the acquisition was made, I 

as hoping to operate in the same 
ay as before," Utsunomiya says. 
Even within the Virgin organization, 

we operated with independence. 
We've traditionally had more acts 
signed to us who did not record for 
our labels." 

ON THE ROAD: Ed Murphy, pres- 
ident and CEO of the National Mu- 
sic Publishers' Assn. and its licens- 
ing unit, the Harry Fox Agency Inc., 
has left New York for an extended 
visit abroad to help secure improved 
copyright enforcement in key areas, 
starting off in Taiwan and Singapore. 
He'll be away from Nov. 13 -30. The 
visit to the Pacific Rim will include 

the formal 
opening of an 
NMPA /HFA 
office in Singa- 
pore, to serve 
as a music li- 
c e n s i n g 
agency for 

Lichtman seven coun- 
tries in the 

Southeast Asia region. According to 
Murphy, there are no trade groups or 
mechanical licensing organizations 
operating "effectively" in the area, 
which now accounts for almost $1 bil- 
lion in retail music sales. After the 
Asian trip, Murphy will go to Paris to 
attend a regularly scheduled meeting 
of the BIEM management commit- 
tee, where he plans to address the 
group on the continuing debate over 
centralized licensing. 

Wards &Musie 

by Iry 

WHAT'S NEW IN LOVE: Peabo 
Bryson, the hit maker for Columbia 
Records, has collaborated with com- 
poser Earl Rose in the creation of a 
new love theme, "I Found Love," for 
the ABC soap "All My Children." It's 
on the soap's track by Bryson, al- 
though a commitment to do the song 
on Columbia hasn't been set yet. 

THAT OTHER ELECTION: 
Frances Preston has been re- elected 
as president/CEO of BMI. The elec- 
tion took place Nov. 2 at the organiza- 
tion's annual meeting in New York. 
James Baab, president/CEO of Out- 
let Communications, was elected 
chairman of BMI's board, replacing 
K. James Yager of Benedek Broad- 
casting, who had served in the post 
for the past three years. 

BOOK VALUE: Copyright attorney 
Elizabeth Granville has written a 
tome, "Songwriter's Survival Kit" 
(Granel Press, $34.95), in which the 
former BMI officer details how song- 
writers can protect their works and 
maximize royalties, among other ad- 
vice on making a commercial success 
of their craft. 

PRINT ON PRINT: The follow- 
ing are the best -selling folios from 
Cherry Lane Music: 
1. Metallica, Metallica 
2. Joe Satriani, The Extremist 
3. Guns N' Roses, Use Your Illu- 
sion I 
4. Bonnie Raitt, Luck Of The 
Draw 
5. Guns N' Roses, Use Your Illu- 
sion II. 
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Under And Up. From Port 
Arthur, Texas, comes 
Underground Kingz, a pair of 
19- year -old rappers who rocket 
to No. 1 among Heatseekers in 
their home region, the South 
Central U.S. With minimal radio 
play, U.G.K.'s album is the No. 
1 seller for Houston -based 
Southwest Wholesale and 
ranks No. 21 at the 150 -store 
Sound Warehouse chain. 

G RADUATION: With a 26 -23 jump on Top R &B Albums, styl- 
ish Silas/MCA rookie Chante Moore graduates from Heat - 
seekers. The chart charge has been led by the song "Love's 
Taken Over," which bullets with a 13 -11 move on Hot R &B Sin- 
gles. 

Artists graduate from Heatseekers when any career album 
hits the top half of The Billboard 200, the top 
25 of Top Country Albums or Top R &B Al- 
bums, or the top five of one of our other popu- 
lar- format album charts. 

HOLDING COURT: Although his sales de- 
cline from the previous week, the tally on the 
Trey Lorenz debut still commands the top slot 
on Heatseekers. Another Sony- distributed 
singer, Shawn Colvin, holds close at No. 2. 
She appeared on "Late Night With David Let- 
terman" Nov. 11 ... Following a West Coast 
swing, which included a Nov. 13 stop in L.A., 
Sugar sees a big sales surge in the Pacific re- 
gion. That exposure, and a Bob Mould inter- 
view on MTV's "120 Minutes," help the trio 
earn a bullet at No. 10 ... Following his return 
visit, Nov. 11, to "The Arsenio Hall Show," sax 
man Everette Harp moves up one spot, to No. 
34 ... The highest debut belongs to Phish, 
with the reissue of its 1988 album, "Junta." It's 
the third title Phish has placed on Heatseekers. 

GROOVE TUBE: MTV's slate of adds includes Mad Cobra's 
"Flex," Jackyl's "The Lumberjack," and "Waiting For The Sun" 
by Def American's the Jayhawks ... You can top off your 
Thanksgiving feast with a serving of Mary's Danish when the 
Morgan Creek act visits the Letterman show Thursday (26) ... 
In addition to BET and pay -to -play The Box, SWV has gotten 
exposure from MTV's "Fade To Black." The Sisters started a 
promotional tour in October that has them traveling through this 
month ... Chameleon's Sonia Dada is on VH -1. 

BROWN OUT: MoJazz guitarist Norman Brown is on the 

Dance Steps. Country rookie 
John Michael Montgomery 
developed his initial following 
in his home market, Lexington, 
Ky. His title -track single, "Life's 
A Dance," dances ahead 32 -26 
on Hot Country Singles & 
Tracks. With sales action in the 
South Central and West North 
Central regions, his debut 
enters Top Country Albums at 
No. 71. 

road. Stops include St. Louis and Kansas City, Mo.; Fort Worth, 
Texas; Atlanta; Washington, D.C.; Philadelphia; Boston; Chi- 
cago; Cleveland; and New York. Furthermore, Brown's multifor- 
mat single, his cover of Stevie Wonder's "Too High," accompan- 
ies the closing credits of hit film "Passenger 57." The song isn't 

REGIONAL HEATSEEKERS #1's 
MOUNTAIN 

A lighter Shade Of Brown, Hip Hop Locos 

Right Now. SWV, which 
stands for Sisters With Voices, 
has picked up airplay on a 
majority of R &B stations with 
"Right Here," which moves 
16 -13 on Hot R &B Singles. 
The New York City-based trio 
also gains momentum on Top 
R &B Albums, where "It's 
About Time" jumps 61 -38 in its 
third week. The act is getting 
play on BET and The Box. 

on the movie's soundtrack, which features Stanley Clarke com- 
positions, so those who want it will have to buy Brown's album. 

FASTER: Last week, we reported Gasoline Alley/MCA's Shai 
was trying to get its debut album out in January. Now that "If 
I Ever Fall In Love" came so close to reaching No. 1 on Hot 

100 Singles comes word the R &B act is 
working overtime in the studio in hopes of 
releasing that set before the year's end. NORTHEAST 

Shown Colvin, Fat City 

EAST NORTH CENTRAL 
Jacky!, Jacky! 

PACIFIC 
A Lighter Shade Of Brown, Hip Hop Locos 

MIDDLE ATLANTIC 
Sort &Todd Ihe9tmlonhlteMrvgALtm 

SOUTH ATLANTIC 
MCNasO &DJRed 15MyOciftrite 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 

PACIFIC SOUTH CENTRAL 
1. A Lighter Shade Of Brown, Hip Hop Locos 1. Underground Kingz, Too Hard To Swallow 
2. Trey Lorenz, Trey Lorenz 2. Trey Lorenz, Trey Lorenz 
3. Utah Saints, Something Good 3. D.J. Jlmi, Its Jimi 
4. Soul Asylum, Grave Dancers Union 4. Norman Brown, Just Between Us 
5. lazy Stradlin, Izzy Stradlin 5. Utah Saints, Something Good 
6. Portrait, Portrait . 6. Radney Foster, Del Rio, TX 1959 
7. Shawn Colvin, Fat City 7. Confederate Railroad, Confederate Railroad 
8. Curtis Stigers, Curtis Stigers 8. Screaming Trees, Sweet Oblivion 
9. Charles & Eddie, Duophonic 9. Charles & Eddie, Duophonic 

10. Rodney 0 & Joe Cooley, F**K NEW YORK 10. Jacky!, Jackyl 

NO JIVE: Never underestimate the lean 
but mighty Jive machine. Since Popular 
Uprisings bowed in October 1991, the 
Zomba -owned label has had a high batting 
average, with three artists -Spice 1, R. 
Kelly & Public Announcement, and Fu- 
Schnickens- graduating from Heat - 
seekers. Jive is in the pipeline again as the 
distributing label for Big Time's Under- 
ground Kingz, who debut at No. 20. 

The Port Arthur, Texas, act has fetched 
early sales in several Texas and Southeast- 
ern markets, including Houston, Dallas, 
Austin, Texas, San Antonio, New Orleans, 
Baton Rouge, La., and Jackson, Miss. 

MINUTE BY MINUTE: One of the 
Heatseekers placed by Jive was MC Pooh, aka Pooh -Man, an 
Oakland, Calif. -based rapper who originally signed to In- A -Min- 
ute Records, a label subsidiary started two years ago by Jason 
Blaine's one -stop, Music People. 

In the Pacific region, In- A- Minute is scoring with R.B.L. 
Posse's "A Lesson To Be Learned," which climbs 18-13. Aside 
from West Coast markets, Blaine says the project is also break- 
ing in Texas, Atlanta, and other Southern markets. 

Also grabbing Pacific -region sales is Click's "Down & Dirty." 
On Top R &B Albums, the label's Totally Insane ranks No. 69. 

Popular Uprisings is prepared by Geoff Mayfield with assist- 
ance from, Roger Fitton and Brett Atwood 
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COMPILED FOR WEEK ENDING NOV. 28, 1992 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, """I 

COMPILED, AND PROVIDED BY 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTECD) 

1 1 7 

* * * No. 1 * * * 
TREY LORENZ EPIC 47840* (9.98 E0/13.98) 3 weeks at No. 1 TREY LORENZ 

2 2 3 SHAWN COLVIN COLUMBIA 47122* (10.98 EQ/15.98) FAT CITY 

3 3 5 IZZY STRADLIN AND THE JU JU HOUNDS GEFFEN 2449o. (10.98/15.98) IZZY STRADLIN 

(4) 7 6 SOUL ASYLUM COLUMBIA48898 (9.98 EO/15.98) GRAVE DANCERS UNION 

5 4 9 CHARLES & EDDIE CAPITOL 97150* (9.98/13.98) DUOPHONIC 

6 5 14 JACKYL GEFFEN 24489* (9.98/13.98) JACKYL 

(1 ) 8 58 CURTIS STIGERS ARISTA 18660* (9.98/13.98) CURTIS STIGERS 

8 6 12 UTAH SAINTS LONDON 869843*/PLG (6.98 ED/9.98) SOMETHING GOOD 

9 12 10 SCREAMING TREES EPIC 48996 (9.98 EQ/13.98) SWEET OBLIVION 

(10) 15 10 SUGAR RYKODISC 10239* (10.98/15.98) COPPER BLUE 

11 9 11 MC SERCH DEF JAM/CHAOS 52964 /COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT 

12 10 8 K.W.S. NEXT PLATEAU /LONDON 828368*/PLG (9.98 EQ/13.98) PLEASE DON'T GO 

13 -11 7 RADNEY FOSTER ARISTA 18713* (9.98/13.981 DEL RIO, TX 1959 

(14) 21 4 PORTRAIT CAPITOL 93496* (9.98/13.98) PORTRAIT 

15 18 29 CONFEDERATE RAILROAD ATLANTIC 82335 * /AG (9.98/15.98) CONFEDERATE RAILROAD 

16 14 48 TECHMASTER P.E.B. NEWTOWN 2208* (9.98/15.98) BASS COMPUTER 

11 13 4 A LIGHTER SHADE OF BROWN PUMP 19114* /QUALITY (9,98/14.98) HIP HOP LOCOS 

18 16 21 2 UNLIMITED RADIKAL 15407"/CRITIQUE (9.98/13.98) GET READY 

(19) - 1 PHISH ELEKTRA61413* (10.98/19.98) JUNTA 

(20) - 1 UNDERGROUND KINGZ BIG TIME 415o2 */JIVE(9.98/13.98) TOO HARD TO SWALLOW 

The Heatseekers chart lists the best- selling titles by new and developing artists, defined as those who have never appeared in the top 100 
of The Billboard 200 chart, nor in the top 25 of the Top R &B Albums or Top Country Albums chart, nor in the top five of any other 
Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are immediately 
ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is unavailable. Q Albums with the greatest sales gains. © 1992, Billboard/BPI Communications. 

21 17 31 BASS PATROL JOEY BOY 3004 (8.98/13.98) THE KINGS OF BASS 

22 20 30 BASS BOY NEWTOWN 2209* (9.98/14.98) I GOT THE BASS 

23 30 3 " DREAM THEATER ATCO EASTWEST 92148 * /AG (9.98/15.98) IMAGES & WORDS 

24 22 29 MCBRIDE & THE RIDE MCA 10540* (9.98/13.981 SACRED GROUND 

25 26 31 ARC ANGELS DGC 24465/GEFFEN (9.98/13.98) ARC ANGELS 

(26) - 1 SWV RCA 66074* (9.9E3/13.98) IT'S ABOUT TIME 

21 27 3 NORMAN BROWN MOJAZZ 7000* /MOTOWN (9.98/13.98) JUST BETWEEN US 

(28) - 1 JOHN MICHAEL MONTGOMERY ATLANTIC 82420* /AG (9.98/15.98) LIFE'S A DANCE 

29 24 9 THE MOVEMENT SUNSHINE 18261./ARISTA (6.98/9.98) THE MOVEMENT 

(30) - 12 LEMONHEADS ATLANTIC B2397./AG (9.98/13.96) IT'S A SHAME ABOUT RAY 

31 23 13 DJ FURY ON TOP 9011* (8.98/14.98) FURIOUS BASS 

32 28 23 SASS JORDAN IMPACT 10524 */MCA (9.98/15.98) RACINE 

(33) 36 3 MOODSWINGS ARISTA 18619 *(9.98/13.981 MOODFOOD 

34 35 8 EVERETTE HARP MANHATTAN 96242 */CAPITOL (9.98/15.98) EVERETTE HARP 

(-35) - MC NAS -D & DJ FRED PANDISC 8822 (9.98/16.98) IT'S MY CADILLAC (GOT THAT BASS) 

(36) - i POSITIVE K ISLAND 514057/PLG (9.98 E0/13.98) SKILLS DAT PAY DA BILLS 

31 25 22 SUPER CAT COLUMBIA 52435 (9.98/13.98) DON DADA 

38 32 58 PRIMUS INTERSCOPE 91659 * /AG(9.98/13.98) SAILING THE SEAS OF CHEESE 

39 39 2 LEE ROY PARNELL ARISTA 186884* (9.98/13.98) LOVE WITHOUT MERCY 

40 31 5 MUDHONEY REPRISE 450901WARNER BROS. (10.98/15.98) PIECE OF CAKE 
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Dance 
ARTISTS & MUSIC 

I-- 

G f, 

IS PROUD TO PRESENT: 

The Men 
IT TAKES MORE than a diva with 
a vision to create dance music that 
is both substantial and on the cut- 
ting edge. An astute eye for talented 
collaborators is essential -this is 
particularly true if you're Ma- 
donna. 

During our conversation with the 
ever- quotable artist last week, she 
spoke of her desire to remain true to 
her roots in clubland, and to continu- 
ally work with developing new pro - 
ducers. She has succeeded greatly 
with "Erotica," the first release on 
her new Warner Bros.-distributed 
Maverick Records. And while Ma- 
donna is clearly the driving force be- 
hind this eclectic and totally satisfy- 
ing collection, there is no denying 
the considerable contributions of 
her collaborators, Shep Pettibone 
and Andre Betts. 

The two deserve high marks not 
only for enduring the intense pres- 
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COMPILATION 

PINOCCHIO 

CAN CAN 

FUNKY GUITAR 

PINK PANTER THEME 

LIBERATION 

CHIKI CHIKA 

DISCOMAGIC 
78/A MECENATE,MILAN,ITALY 
a 2.58012071 - FAX 58012355 

V 
We have a complete selection 

-ai_l so i ii 

of all U.S. major & Indie label 12° 

OUR TOP INDEPENDENT HOUSE HITS ON 12 INCH 

o` Tw*c HOUSE OF GYPSIES - SAMBA - MOONROOP 
MARTHA WASH - CARRY ON - RCA (B.I.G.) 

,j 

DEEP AURAL PENETRATION - PHILLY EP - WHEEL 
KAREN POLLACK - YOU CANT TOUCH ME -RMX - EMOTIVE 

JOEY WASHINGTON - JUST US - STRICTLY RHYTHM 
VIL -N -X - WHAT CHA GONNA DO - ISLAND NOYZE 

FELLOWS - PLAY ALL CUTS -EP - HI BIAS 
LEVITICUS FT. V. COOK - LIFE STORY -RMX - HOGLAND 

UBQ PROJECT - PHASE II - NCL 
ADOSE OF PARADISE - DIGI TRAX - TRANSPARENT 

Q- BIK-MUZ - CAN U FEEL IT - UNDER CURRENT 
TEN H.C. - JAZZY MISSION - MAGNET 

PIRATES OF THE CARIBBEAN - TE QUIERO - AV8 
SUB URBAN SOUL - DOMYTHING - SUB URBAN 

DEEP VOYAGE - I FEEL LOVE - DIRECT HIT 

44 LABEL OF THE WEEK NEW 
RELEASE! 

e ° SANDY B - FEEL LIKE SINGING 
.w.- BLUE MOON ORCHESTRA - WILL U LOVE ME 

*HIP -HOP** BLACK MOON - WHO GOT THE PROPS 
etv 00 TRACK MASTERS - COME ON DO ANYTHING 

RECORDS S IN-SYNC - RAVE THANG 

** EP ** 
NERVOUS 

BREAKDOWN 

NEW LABELS - SEND YOUR CASSETTES 
AND TEST PRESSINGS ATTN: DONNA 

CAI .1. I OR I REE e'A'I'&LOG 110 Denton AN V. 
Lithos; all new record. S. title. New Ur de Park, N.V. 11040 

lot ri R I t II. 1.1 \1: MIA 516)294- 5900 1',1X1 16)741 -3584 

',t P1'1ii;R (S00)992-90 1 I((lutsidle N.V.S.) 

41. PROMOVISION r Promotional Music Videos 

TOP 40 DANCE ROCK 
COUNTRY DJ -IN -A -BOX 

ALTERNATIVE 
Available to Nightclubs, Bars, Hotels, Restaurants 

and Retail Outlets Nationwide. 

For Information Call: (201) 450 -1400 

Behind Madonna's `Erotica' 

Dos! TRAX 
by Larry Flick 

sure that accompanies a project of 
such magnitude, but also for suc- 
cessfully complementing- the 
singer's potent lyrics and melodies 
with complex instrumentation and 
grooves that hit hard without over- 
powering the songs. Both Pettibone 
and Betts came to this set after 
promising flirtations with the pop 
mainstream, though Madonna says 
she was more interested in their 
ability to remain plugged into the 
dance underground. 

"They come from opposite ends of 
the spectrum in terms of their style 
and approach to music, but they're 
both connected to the street and 
they're still young and hungry," she 
says. 

Pettibone came to "Erotica" not 
long after a self -imposed close to a 
stellar tenure as a pioneer of dance 

BillboarcJ. 

HOT OT VP 

witouR 
FOR WEEK ENDING NOV. 28, 1992 

CLUB PLAY 

L DON'T YOU WANT ME FELIX 
FEATURING JOMANDA PYROTECH 

2. GONNA GET BACK TO YOU MAW 
FEATURING XAVIERA GOLD ESQUIRE 

3. PUSSYCAT MEOW DEEE -LITE ELEKTRA 

4. FRUIT OF LOVE TRANSFORMER 2 
SONIC 

5. SUPERMODEL (YOU BETTER WORK) 
RUPAUL ToMMY BOY 

MANI -SINGLES SALES 

1. EVERYTHING'S GONNA BE ALRIGHT 
FATHER M.C. UPTOWN 

2. I WISH THE PHONE WOULD RING 
EXPOSE ARISTA 

3. IF I EVER FALL IN LOVE SHAI GASOLINE 
ALLEY 

4. ALL I SEE CHRISTOPHER WILLIAMS 
UPTOWN 

5. I'M GONNA GET YOU BIZARRE INC. 
FEAT. ANGIE BROWN COLUMBIA 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

remixes. Projects with Cathy Den- 
nis and Taylor Dayne have hinted 
at the New Jersey native's growing 
strength as a producer and com- 
poser, though he seems to have 
found a kindred musical spirit in La 
M. The pair previously collaborated 
on her now -signature tune, 
"Vogue " -a track that haunted Pet- 
tibone during the early stages of 
this album. 

"We were listening to one of the 
first songs in my home studio, and I 
turned to her and said, `It's great, 
but it's no `Vogue'," he recalls. "She 
turned and looked me straight in the 

eye. It had been a long time since I'd 
been star -struck by her, but she was 
glowing differently now. `Shep,' she 
began, `no matter how fierce some- 
thing is, you can't ever do the same 
thing twice. Ever'." 

The germ of Pettibone and Ma- 
donna's work on "Erotica" started in 
July '91 with a tape of three tracks - 
in- progress. She liked all of them, 
and in no time they had written 
about 10 songs together. 

Most of those tunes were cut in 
the producer's New York digs, with 
many of the original takes landing 
on the finished album. But not ever- 
ything survived those sessions. Pet - 
tibone remembers how the since dis- 
carded "Goodbye To Innocence" 
turned into a cover of Peggy Lee's 
"Fever." 

"[The song] just wasn't working. I 
tried to fix it by creating a new bass - 
line and adding some new chords. 
When she put the headphones on to 
lay down vocals, instead of singing 
the original words, Madonna started 
toying with the lyrics to `Fever'. It 
was the last track we recorded, and 
it carne together in a flash." 

Betts was tapped to add four 
songs to "Erotica" after remixing 
the singer's No. 1 hit, "Justify My 
Love." Because he's not as familiar 
to pundits as Pettibone, his presence 
often proves to be more startling. 
Tracks like the smokin' hip -hop jam 
"Waiting," and the artful, jazzy "Se- 
cret Garden" add a pleasing, off -the- 
wall quality to the set. He says he 
never envisioned working on such a 
mainstream project. "I've always 
felt like my music was too hardcore 
to make it in the pop world." 

The Bronx -bred producer credits 
the stress -free environment created 
by Madonna as the impetus for "Did 
You Do It," a racy rap cut that only 
appears on the "clean" version of the 
CD. "It started out as a joke. We 
were mixing `Waiting,' and she 
wanted to go out to eat. While she 
was out, I just started rapping over 
the music. When she came back, I 
played it for her, and she liked it. 
Next thing I knew, it was on the al- 
bum. That's a perfect example of 
how low -key and relaxed we were." 

While Madonna and Pettibone 
worked within the comfy confines of 
his home, she and Betts found them- 
selves in more "colorful" settings. 
"She'd always get on my case about 
having to record in all of these funky 
places," he says. "One time, I took 
her to a place that had mice. I never 
heard the end of it!" 

Now that "Erotica" is a bona -fide 
hit, neither Pettibone nor Betts is 
willing to sit back and enjoy the 
spoils of success. While wading 
through a slew of other offers, Petti- 
bone is about to write and produce 
material for New Kids On The 
Block. He has also just remixed Ma- 
donna's next single, "Deeper & 
Deeper" (as did David Morales). 
Betts, meanwhile, has a track on the 
upcoming Living Colour album, 
and is writing and producing mate- 
rial for Naomi Campbell and his 
pet act, the unsigned Mayhem. 

TID- BEATS: With word of yet two 
more layoffs at Smash Records this 
week, recent rumors of the label's 
pending demise are heating up. Di- 
rector of A &R Connie Varvitsiotis 
and label manager Dee Murray have 
been let go, leaving only alternative 
A &R rep Mike Egan and label pres- 
ident Marvin Gleicher in the loop. 
Varvitsiotis helmed Smash's stron- 
gest and most successful acts, 
D'Bora, Ten Tray, and Cookie Wat- 
kins ... Speaking of Watkins, she is 
about to ink a deal with New York's 

(Continued on next page) 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 

LABEL & NUMBER/DISTRIBUTING LABEL 
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MAXI -SINGLES SALES 
COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORES AND ONE -STOP SALES REPORTS. 

LABEL & NUMBER/DISTRIBUTING LABEL 

ARTIST 

0 4 5 7 

* ** No.1 * ** 
ARE YOU READY TO FLY? EPIC 74729 1 week at Na. 1 ROZALLA 1 1 2 9 

* * * No.1 * * * 
RUMP SHAKER (M) In MCA 54389 2 weeks at No. 1 WRECKX -N- EFFECT 

2 2 3 7 FOLLOW YOUR HEART VIRGIN 12613 INNER CITY 2 3 5 7 ARE YOU READY TO FLY? (T) (X) EPIC 74729 ROZALLA 

O 6 9 6 CARRY ON RCA 62367 MARTHA WASH 

O NEW 1 

***HOT SHOT DEBUT*** 
EROTICA (M) co (X) MAVERICK/SIRE 40585/WARNER BROS. MADONNA 4 1 7 5 EROTICA MAVERICK/SIRE 40585 WARNER BROS. MADONNA 

5 5 6 8 SO MUCH LOVE A &M 007) MALAIKA ® 5 8 9 BLOW YOUR MIND (MI (T) RAL/CHAOS 74424 /COLUMBIA REDMAN © 7 11 6 WHAT ABOUT THIS LOVE? MCA 54485 MR. FINGERS 
5 4 6 10 WORK TO DO (T) (X) WING 863 541 /MERCURY VANESSA WILLIAMS 

1O 8 12 6 SOUL FREEDOM (FREE YOUR SOUL) ESQUIRE 74336 DEGREES OF MOTION FEATURING BITI © 6 10 5 SLOW AND SEXY (M) In (X) EPIC 74742 SHABBA RANKS (FEATURING JOHNNY GILL) 

8 3 2 9 SAMBA FREEZE 500)9 HOUSE OF GYPSIES 7 2 1 10 SESAME'S TREET (M) (T) (x) PYROTECH 10082 /AG SMART ES 

O12 24 4 THE NEW ANTHEM STRICTLY RHYTHM 12104 REEL 2 REAL ® 14 - 2 MY NAME IS PRINCE (M) (T) a1 PAISLEY PARK 40700/WARNER BROS. PRINCE & THE N.P.G. 

10 16 39 3 LEASH CALLED LOVE ELEKTRA 66364 THE SUGARCUBES O 12 19 4 CARRY ON (M) )n (x) RCA 62367 MARTHA WASH 

11 10 13 7 PEACE & LOVE INC. TOMMY BOY 544/WARNER BROS. INFORMATION SOCIETY 10 10 13 6 PEACE & LOVE INC. (M) (T) (X) TOMMY BOY 544/WARNER BROS. INFORMATION SOCIETY 

12 9 4 10 STINKIN' THINKIN' ELEKTRA 66363 HAPPY MONDAYS 11 20 27 3 LOVE CAN MOVE MOUNTAINS IT) EPIC 74378 CELINE DION 

13 13 17 6 UNDERSTAND THIS GROOVE RCA 62371 SOUND FACTORY 
12 11 14 7 OBSESSION In (X) GIANT 40545/WARNER BROS. ARMY OF LOVERS 0 17 28 4 WHAT ARE YOU UNDER CHARISMA 12611 DEFINITION OF SOUND 
13 13 16 6 YOU GOTTA BELIEVE (M) (TI INTERSCOPE 98492/AG MARKY MARK & THE FUNKY BUNCH 

15 14 16 6 TRUE FUSCHNICK JIVE 42078 FU- SCHNICKENS 14 18 20 7 WHAT ABOUT THIS LOVE? (M) IT) Ix) MCA 54485 MR. FINGERS 0 15 25 5 MY NAME IS PRINCE PAISLEY PARK 40700/WARNER BROS. PRINCE & THE N.P.G. 15 7 3 17 RHYTHM IS A DANCER (M) (T) ARISTA 1.2445 SNAP 

17 11 1 11 SAVED MY LIFE EPIC 744)0 LIL LOUIS 8. THE WORLD 16 17 18 5 STINKIN' THINKIN' TI ELEKTRA 66363 HAPPY MONDAYS 

18 19 31 4 RUMP SHAKER MCA 54389 WRECKX -N- EFFECT 17 22 25 4 FLEX (MI (T) (x) COLUMBIA 74390 MAD COBRA 

19 22 33 4 RISING SUN SIRE 40532/WARNER BROS. THE FARM 18 19 23 6 GOOD TIME (M) (T) ATCO EASTWEST 96143/AG TRILOGY 0 23 36 3 SYMPHONY I.D. 1013 /RCA DONELL RUSH 19 24 29 3 RIGHT NOW IT) (X) WARNER BROS. 40525 AL B. SURE! 

21 25 38 3 THEY'RE HERE EMI 56256/ERG EMF 20 8 7 11 REAL LOVE (M) (T) (X) UPTOWN 54456/MCA MARY J. BLIGE 

22 18 8 9 EVAPOR -8 VIRGIN 12599 ALTERN 8 21 16 15 10 HOUSE OF MAGIC (M) (T) (X) CHEETAH 9511 D.J. MAGIC MIKE 

13 43 - 2 

***POWER PICK* * * 
IT'S GONNA BE A LOVELY DAY ARISTA 12485 THE S.O.U.L. S.Y.S.T.E.M. FEAT. MICHELLE VISAGE 

22 9 4 11 SAVED MY LIFE IM) (T) EPIC 74410 LIL LOUIS & THE WORLD 

23 15 9 15 LSI (LOVE SEX INTELLIGENCE) IT) (x) EPIC 74401 THE SHAMEN 

14 31 48 3 IF YOU DON'T LOVE ME EPIC 74743 PREFAB SPROUT 14 29 40 3 SOUL FREEDOM (FREE YOUR SOUL) (M) (T) ESQUIRE 74336 DEGREES OF MOTION FEATURING BITI 

25 27 37 4 A MILLION COLOURS CAROLINE 2524 CHANNEL X 25 23 17 8 SAMBA (M) (T) FREEZE 50019 HOUSE OF GYPSIES 

2Iì 30 45 3 LOVE CAN MOVE MOUNTAINS EPIC 74378 CELINE DION s6 NEW 1 WHAT ABOUT YOUR FRIENDS (M) (T) (X) LAFACE 24033 /ARISTA TLC 

27 20 10 9 WORK TO DO WING 863 541 /MERCURY VANESSA WILLIAMS 21 32 - 2 ONLY TIME WILL TELL (T) ATCO EASTWEST 96102,AG TEN CITY 

28 21 15 11 FREE LOVE WARNER BROS, 40529 JULIET ROBERTS 01 33 41 3 SO MUCH LOVE (M) (T) A &M 0071 MALAIKA 

29 33 44 3 FIRE ELEKTRA 66370 THE PRODIGY 

29 38 - 2 

***POWER PICK* * * 
HERE WE GO AGAIN! m CAPITOL 15887 PORTRAIT 30 39 - 2 I NEED YOU /Yx 6663 SPACE MASTER 

31 26 19 9 I'LL KEEP HOLDIN' ON ACTIVE 66385 /ELEKTRA DSK 30 28 33 6 FIRE/JERICHO (T) (x) ELEKTRA 66370 THE PRODIGY 

32 34 47 3 TRIPPIN' OUT COLUMBIA 74380 PRINCE MARKIE DEE 31 25 11 11 YOU LIED TO ME IM) IT) (X) POLYDOR 863 453 /PLG CATHY DENNIS 

33 24 30 5 TUMBLIN' DOWN E -LEGAL 846210 HERMANN 32 26 26 12 SOMETHING GOOD In LONDON 069 843 /PLG UTAH SAINTS 

34 29 20 6 SESAME'S TREET PYROTECH 10082 /ATLANTIC SMART ES 33 42 - 2 FOLLOW YOUR HEART (n (X) VIRGIN 12613 INNER CITY 

01 NEWIllo. I 

***HOT SHOT DEBUT*** 
EASY WAY OUT GIANT 40536 WARNER BROS. PRAISE 

34 30 34 4 HERE IT COMES /BACK TO THE GRILL (M) IT) DEE JAM /CHAOS 744)3 /COLUMBIA MC SERCH 

35 NEW 1 PUNKS JUMP UP TO GET BEAT DOWN (T) ELEKTRA 66365 BRAND NUBIAN 

36 NEW Illo 1 I'M GONNA GET YOU COLUMBIA 74490 BIZARRE INC. FEATURING ANGIE BROWN 36 39 - 2 IF YOU DON'T LOVE ME Ln EPIC 74743 PREFAB SPROUT 

31 NEW 1 ONLY TIME WILL TELL ATCO EASTWEST 96102 /ATLANTIC TEN CITY 37 21 12 9 FREE YOUR MIND (M) (T) (X) ATCO EASTWEST 96128/AG EN VOGUE 

38 32 21 9 YOU LIED TO ME POLYDOR 863 453 /PLG CATHY DENNIS 38 34 38 3 I NEED YOU IM) m (x) zvx 6663 SPACE MASTER 

39 45 - 2 I WANT YOUR BODY xx oo)1 /SMASH NYMPHOMANIA CI 46 - 2 LEASH CALLED LOVE (n ELEKTRA 66364 THE SUGARCUBES 

4 NEW 1 LET THIS HOUSEBEAT DROP SRK 19768/ERG YA KID K 40 41 43 3 UNDERSTAND THIS GROOVE TI RCA 62371 SOUND FACTORY 

41 NEW 1 DUELLING TECHNO zoo 14065 POOD, BHUD'N' PFLUG 41 27 21 15 PEOPLE EVERYDAY (T) CHRYSALIS 19756/ERG ARRESTED DEVELOPMENT 

42 NEW 1 PLEASURE BIG LIFE PROMO /MERCURY THE SOUP DRAGONS 42 40 - 2 LOVE'S TAKEN OVER 1M) In Ix) MCA 54417 CHANTE MOORE 

43 NEW, 1 THE MESSAGE GREAT JONES 530 619/ISLAND 49ERS 43 NEW 1 WICKED (M) m (V) PRIORITY 538)3 ICE CUBE 

44 28 27 6 A LITTLE LOVE DOUBLE J 55008/SALSOUL AURRA 44 35 32 5 I WANNA LOVE YOU (T) (X) GIANT 40595/WARNER BROS. JADE 

45 40 26 7 EDGE OF NO CONTROL MUTE 66370 /ELEKTRA MEAT BEAT MANIFESTO 45 43 - 2 TRIPPIN' OUT IM) IT) (X) COLUMBIA 74380 PRINCE MARKIE DEE 

46 36 22 9 TIMEBOMB TOMMY BOY 540 808 STATE CI NEW 1 l'D DIE WITHOUT YOU (M) (T) (x) GEE STREET /LAFACE 24036 /ARISTA P.M. DAWN 

47 46 35 7 JUST CALL ME MOTOWN 0631 GOOD GIRLS 47 44 39 3 THE BEST THINGS IN LIFE... m (S) PERSPECTIVE 7406/A &M LUTHER VANDROSS & JANET JACKSON 

48 38 41 5 WALKIN' ON FFRR 350006 /LONDON SHEER BRONZE 48 31 24 18 THE HITMAN (M) IT) INTERSCOPE96168/AG AB LOGIC 

49 35 14 12 HYPNOTIZED GREAT JONES 530617/ISLAND CLUBLAND FEATURING ZEMYA HAMILTON 49 NEW 1 REALLY INTO YOU IM) m ATLANTIC 85814 AROUND THE WAY 

50 37 32 11 OBSESSION GIANT 40545/WARNER BROS. ARMY OF LOVERS 50 45 48 5 LOST IN THE STORM (T) SELECT 66386 /ELEKTRA CHUBB ROCK 

cD Ti les with the greatest sa es or club play increases this week. Videoclip availability. Catalog number Is for cassette maxi -single, or vinyl maxi -single if cassette is unavailable. On sales chart (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (X) CD maxi -single 
availabi ity. /0 1992, Billboard /BPI Communications. 

DANCE TRAX 
(Continued from preceding page) 

Strictly Rhythm Records. Her first 
single for the label, "I Know," is due 
in early '93 ... To bolster its spank- 
ing -new deal with RCA, Chicago's 
hot I.D. Records, the label has re- 
leased Brand New Heavies remixes 
of Donell Rush's "Symphony." More 
funk/urban than the original, these 
fine mixes deserve immediate play at 
crossover radio ... Remember hip - 
house star Fast Eddie? We're glad 
to note that the former DJ Interna- 
tional artist has resurfaced at new 
Chicago indie V &R Records, and 

has a cool new single, "Bak On Da 
Scene." Check it out ... Boston radio 
maven Jerry McKenna has joined 
Columbia Records in New York as 
associate director of crossover pro- 
motion ... Get ready for the return 
of Caron Wheeler, who will issue 
"Beach Of The War Goddess" on 
EMI /ERG in early '93 ... Confusion, 
confusion. We keep hearing about 
how hot those import remixes of 
"Soul Freedom" by Esquire act De- 
grees Of Motion are. Guess what: 
They don't exist. 

PARTING GLANCES: We are 
saddened to note the death of three 
members of the dance music commu- 
nity over the past two weeks. 

Fans of the multitalented DJ and 
producer Larry Levan were startled 
by his passing Nov. 8 of heart failure 
resulting from endocarditis. He was 
38 years old. From '76 to '87, he ruled 
the roost of New York's famed Para- 
dise Garage, where he forged what 
was then a radical style of mixing. He 
often enhanced tracks by adding bits 
and pieces of other instrumentals 

and keyboards. This led to work as a 
remixer and producer of hits by 
Taana Gardner and Instant Funk. 
His imprint on dance music is indeli- 
ble. 

Equally jolting was the untimely 
death of Cause & Effect's Sean 
Rowley Nov. 12 of cardiac arrest re- 
sulting from asthma. He was 23 
years old. The act was in the middle 
of a U.S. tour with Information So- 
ciety, and the accident occurred dur- 
ing a sound check for a gig in Min- 
neapolis. 

Rowley performed on and co- 
wrote several hits for the act, includ- 
ing the most recent "What Do You 
See" on SRC /Zoo Records. 

Carl Pierce, director of the Bos- 
ton Record Pool, died Nov. 1 of 
complications resulting from AIDS. 
He was 47 years old. 

Pierce was at the helm of the 
highly respected pool for more than 
10 years, and worked regularly as a 
DJ himself at the chic Randolph 
Country Club. 
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Cross Krush. Perspective acts Lo -Key? and Krush wowed visitors to Macy's at 
the Mall of America in Minneapolis by performing their respective hits, "I Got A 
Thang 4 Ya" and "Let's Get Together (So Groovy Now)." The groups performed 
as part of a Macy's promotion for Cross Colours clothing. Shown, clockwise from 
back row left, are Lisa Todilla, wardrobe stylist, Perspective; Prof -T, Lo -Key ?; 

Jimmy Jam; Carl Jones, president, Cross Colours; Janet Jackson; Rene Elizondo; 
Johnny Gill; Jeff Taylor, second engineer, Flyte Tyme; Tina Landon, 
choreographer; Dre, Lo -Key ?; Christy, Krush; T -Bone, Lo -Key ?; Angie, Krush; D, 

Lo -Key ?; and Ashley, Krush. 

Silk Makes A Smooth Takeoff 
Project Kicks Off Producer Sweat's Label 

BY KAREN HARRIS 

NEW YORK -Tasteful, energetic, 
and smooth: three worthy descrip- 
tions of one of Elektra Entertain- 
ment's latest releases, Atlanta - 
based group Silk. Produced by 
singer /songwriter /producer Keith 
Sweat, the troupe's new album also 
marks the kickoff of Keia Records, 
Sweat's new label. 

Easily comparable with the vocal 
talents of male vocal groups Jodeci 
or Boyz II Men, Silk's difference is 
in both its music and its easygoing 
image. "Lose Control," the group's 
debut collection, is a polished R &B 
showcase sprinkled with jazz, blues, 
and rap overtones that represent a 
progressive '90s attitude. Silk excels 
at both up -tempo new jack rhythms, 
as on "Freak Me," and sensual bal- 
lads, like the title track. 

The group's debut single, "Happy 
Days," reached No. 46 on the Hot 

Jamaica Hello: Reggae Showdown Set 
Also, Rankin Hits; Shanachie Flexes Dancehall Muscle 
CLEARLY CARIBBEAN: With the weather growing 
cold in New York, Caribbean getaways are never far from 
our thoughts. Dubwise rhythms of the sunny islands do 
much to fuel the fantasy. 

For those who missed the Reggae Sunsplash tour and 
can get away to Jamaica right after Christmas, the ninth 
annual "Sting '92: The Ultimate Dancehall Experience" 
concert takes place Dec. 26 at the National Stadium in 
Kingston. This is the major showdown concert for dance - 
hall's biggest artists. Appearing will be Super Cat, Buju 
Banton, Mad Cobra, Dennis Brown, Junior Reid, Fred- 
die McGregor, Beres Hammond, Papa San, Tiger, Fran - 
kie Paul, Pinchers, Tony 
Rebel, Marcia Griffiths, 
J.C. Lodge, Gregory 
Isaacs, and American fave 
Kris Kross. This is an 
amazing one -night parade 
of talent that saw more 
than 30,000 attendees 
crowd the stadium last 
year. Supreme Promotions 
organizes it; call its New 
York office for more info. 

Many toasters lay claim 
to the title of king of dance - 
hall, but New York's Louie 
Rankin, named New York artist of the year at the 1991 
Tamika Reggae awards, is a credible contender. His single 
"Typewriter," released Nov. 5 by Mesa/Blue Moon, puts 
him in line for more national recognition. "Typewriter," 
which was an underground hit at Jamaican clubs in a 12- 
inch version last summer, is a smash and deserves airplay. 
The album, "Showdown," combines true Jamaican dance - 
hall with hip -hop's hard realities, featuring producers 
Steely & Clevie, Bobby Konders, King Jammy, and 
Trackmasterz. This is a must -have for dancehall fans. 

Shanachie Records has compiled some favorite dance - 
hall tracks from a variety of labels on "Watch How You 
Flex." The title track is by Buju Banton & Ed Robinson; 
other artists include Cocoa Tea, Ninjaman, Chackade- 
mus & Pliers, Jack Radics, Cutty Ranks (who has a new 
album, "From Mi Heart," also on Shanachie), Tony Rebel, 
Red Rose, Jr. Cat, and Cobra. 

We also found it worth noting that Jamaican entrepre- 
neur Delroy Cowan (among other ventures, he owns Co- 
ney Park, Jamaica's amusement park) is in the process of 

The 
Rhythm 
and the 
Blues 

establishing the Caribbean Satellite Network, an interna- 
tional, 24- hour -a -day television cable network that will 
beam programs on the arts and culture of the Caribbean, 
including "roots music" videos (reggae, dancehall, calypso, 
soca, etc.) and jazz, blues, and reggae concerts to house- 
holds in the U.S., southern Canada, Mexico, Central Amer- 
ica, northern South America, and the Caribbean. Based in 
Miami and transmitted via Spacenet II, CSN is currently 
signing on cable channels and will be seen in some territor- 
ies as early as next month. Of interest to the industry are 
their planned reggae, dancehall, and gospel video pro- 
gramming. 

by Janine McAdams 

With Caribbean -based 
music growing in popular- 
ity, the Caribbean Music 
Awards is planning ahead 
for its third annual presen- 
tation, March 19, 1993, at 
New York's Apollo Thea- 
ter. Produced by Inner 
City Broadcasting, the pro- 
gram is seeking to expand 
its recognition through lo- 
cal television broadcast, ca- 
ble, and pay -per -view dis- 
tribution. Corporate 
sponsors are being sought 

for both the awards presentation and a postshow black -tie 
dinner. 

SCREEN NOTES: We recently caught a screening of 
"The Bodyguard," a thriller starring Whitney Houston 
and Kevin Costner. So, can Whitney act? Well, despite the 
fact that she is basically playing herself -that is, a pop 
singer -she does a great job at making the romance with 
the stony Costner seem believable. The Arista soundtrack 
features Houston on the soaring single "I Will Always 
Love You," as well as the hard -rocking, "Free Your Mind" - 
ish "Queen Of The Night" ... With film now becoming a 
marketing medium for up- and -coming artists, a whole host 
of rap acts will appear in New Line Cinema's upcoming 
"Who's The Man?" vehicle, starring Dr. Dre & Ed Lover 
(of "Yo! MTV Raps" fame). Set to hit theaters next April, 
Dre & Lover star as the worst barbers in Harlem who be- 
come cops. Set to make cameos: Ice -T, Kris Kross, Queen 
Latifah, KRS -One, Flavor Flay, House Of Pain, Q -Tip, 

(Continued on page 28) 
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R &B Singles chart last week and is 
still climbing. The group debuted its 
single nationally on NBC's "Friday 
Night Videos" and also performed 
an a cappella gospel tune and a live 
duet with Sweat. 

Each of Silk's members hails from 
a gospel music background. Jimmy 
Gates Jr., Timothy Cameron, and 
Jonathon Rasboro first met in their 
midteens at a local McDonald's. 
Later additions of Gary Jenkins and 
Gary Glen provided the support to 
round out their sound. Performing 
locally, the quintet developed and 
perfected its skills through weekly 
talent shows at its high school. Each 
of the members is also an instru- 
mentalist. An impromptu meeting 
with Sweat last summer at which 
Silk first caught his ear performing 
Boyz II Men cover tunes led to the 
group's being signed by Sweat. 

"We went with Keith because we 
didn't want to sound like everyone 
else," says Rasboro. "We try and 
combine different elements in our 
music -a street feel with strong, 
powerful leads -the churchy feel. 
Working with Keith in a sense was 
like an apprenticeship for us. We 
were like understudies working 
mostly on the vocals. Keith handled 
most of the writing and production." 

"We didn't want to go through the 
club circuit, playing live until we 
were noticed or got a production 
deal," adds Glen. 

According to Joe Morrow, senior 

VP of urban promotion at Elektra, 
"They've been going around doing 
certain spots and singing a cappella. 
We had a listening party last Wed- 
nesday night in Washington, D.C., 
with a radio and retail party where 
they sang three songs. They were 
very well- received. At the top of the 
year we will put on a promotional 
tour." 

The establishment of Keia Rec- 
ords is the result of almost a decade 
of top R &B hits for the multitalen- 
ted Sweat. "I wasn't originally look- 
ing to sign anybody at the time I 
met Silk," says Sweat, "but what I 
did as a result of being given my la- 
bel was think about all the bands I 
had seen while on tour and consider 
them for possibly working with me 
through Keia Records." He adds 
that his new label duties, including 
hand- picking new talent and assist- 
ing them with their productions, will 
not keep him from recording his 
own music. 

A national promotional tour is 
planned for the group in late No- 
vember. "Lose Control" hit retail 
racks Nov. 17, just in time for the 
holiday rush. While the follow -up 
single to "Happy Days" is unde- 
cided, the quintet is excited and ea- 
ger to perform live. 

"We were really impressed with 
Keith's live show and we are now in 
the process of putting together 
ours," says Rasboro. 

Erma Franklin's `Heart' 
Attacks U.K., Euro Markets 

BY ADAM WHITE 

LONDON- Britain has a piece of 
Enna Franklin's heart. The onetime 
soul singer, sister of Aretha, hit the 
U.K. top 19 at the beginning of No- 
vember with her 25- year -old recording 
of "Piece Of My Heart," boosted by the 
song's use in a European TV commer- 
cial for Levi's jeans. 

The single, released by Epic Rec- 
ords, has sold more than 100,000 copies 
in the U.K., according to Maureen 
Kealy, marketing manager for Epic 
here. Now it is garnering radio airplay 
in Germany, Holland, Belgium, Aus- 
tria, Finland, Switzerland, and Greece. 
The Levi's spot featuring the song has 
been running on MTV Europe and 
other outlets. In addition, Epic has 
issued "Piece Of My Heart/The Best Of 
Erma Franklin," a compilation album 
featuring material she made for Epic in 
the early '60s that includes the title 
track. 

"I'm still really stunned," says 
Franklin, who did not at first believe 
the news when a journalist called her 
several weeks ago. "I haven't sung the 
song since it was nominated for a 
Grammy in 1968." Recently she made 
a video featuring "Piece Of My Heart," 
taped at the Soup Kitchen in Detroit, 
her hometown. 

Today, Franklin works for Boysville 
of Michigan Inc., the largest child -care 
agency in the state. "We treat delin- 
quent, abused, and neglected kids," she 
explains. "Naturally, doing the video 
was exciting and tiring, trying to get 
back into that groove again. I guess the 
Lord was with me, because I got over 
the shakes and all the nerves when the 
music started playing." 

Franklin recorded the original of 
"Piece Of My Heart" for Shout Rec- 
ords in 1967. It was a top -10 R &B hit 
at the time, but a cover by Big Brother 
& the Holding Company (featuring 
Janis Joplin) beat her in the pop mar- 
ket, and became the better -known ver- 
sion. The song was co- written by 
Shout's Bert Berns, a successful '60s 
R &B producer. 

Vintage copyrights often enjoy new 
life when used in TV spots or movies, 
but British music buyers appear to de- 
light in sending the original recordings 
of such songs up the charts, as with 
"Piece Of My Heart" or John Lee 
Hooker's "Boom Boom," also a hit re- 
cently. 

Epic Records U.K. has told Franklin 
she stands to earn royalties from the 
success of "Piece Of My Heart," al- 
though she doesn't yet know how much. 
"You know, jobs are nice," she laughs, 
"but record money is much better!" 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

Z o 
~ ó aa 

* * * No. 1 * * * 
MARY J. BLIGE UPTOWN 10681* /MCA (9.98/15.98) 7 weeks at No. 1 WHAT'S THE 411? 

AL B. SURE! WARNER BROS. 26973* (10.98/15.98) SEXY VERSUS 

1 

2 

BOBBY BROWN MCA 10417 (10.98/15.98) BOBBY 1 

DA LENCH MOB 
STREET KNOWLEDGE/ATCO EASTWEST 92206 * /AG (9.98/13.98) 

GUERILLAS IN THA MIST 4 

REDMAN RAUCHAOS 52967/COLUMBIA (9.98 EQ/13.98) WHUT? THEE ALBUM 5 

SOUNDTRACK LAFACE 26006* /ARISTA (10.98/15.98) BOOMERANG 1 

MIKI HOWARD GIANT /REPRISE 24452./WARNER BROS. (9.98/15.98) FEMME FATALE 7 

AFTER 7 VIRGIN 86349* (9.98/13.98) TAKIN' MY TIME 8 

TLC LAFACE 26003* /ARISTA (9.98/13.98) 000000HHH...ON THE TLC TIP 3 

10 7 5 33 ARRESTED DEVELOPMENT 
CHRYSALIS 21929 * /ERG (9.98/13.98) 

3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF... 3 

11 11 13 5 
PRINCE AND THE NEW POWER GENERATION 
PAISLEY PARK 45037 */WARNER BROS. (10.98/15.98) 

11 

12 13 15 7 SHABBA RANKS EPIC 52464* (9.98 EQ/13.98) X -TRA NAKED 12 

13 15 18 8 CHUCKII BOOKER ATLANTIC 82410 * /AG (9.98/15.98) NIICE N' WIILD 13 

14 19 23 4 GRAND PUBA ELEKTRA 61314 (10.98/15.98) REEL TO REEL 14 

15 16 17 BUSHWICK BILL RAP -A -LOT 57189 * /PRIORITY (9.98/15.98) LITTLE BIG MAN 15 

16 14 12 14 FREDDIE JACKSON CAPITOL 96859* (10.98/15.98) TIME FOR LOVE 7 

17 17 20 10 MAD COBRA COLUMBIA 52751 (9.98 EG/I3.98) HARD TO WET, EASY TO DRY 17 

I8 23 27 5 LO -KEY? PERSPECTIVE 1003 * /PLG (9.98/13.98) WHERE DEY AT? 18 

19 12 9 42 R. KELLY & PUBLIC ANNOUNCEMENT 
JIVE 41469* (9.98/13.98) 

BORN INTO THE '90'S 3 

20 22 22 7 COMPTON'S MOST WANTED ORPHEUS 52984* /EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY 20 

21 39 2 SADE EPIC 531 /A* (10.98 E0/15.98) LOVE DELUXE 21 

22 18 14 9 PUBLIC ENEMY DEF JAM 53014 /COLUMBIA (10.98 EQ/15.98) GREATEST MISSES 10 

23 26 32 6 CHANTE MOORE SILAS 10605 /MCA (9.98/15.98) PRECIOUS 23 

24 24 21 34 EN VOGUE ATCO EASTWEST 92121*/AG (10.98/15.98) FUNKY DIVAS 1 

25 21 19 16 EPMD RAL/CHAOS 52848/COLUMBIA (10.98 E0115.98) BUSINESS NEVER PERSONAL 5 

26 20 16 14 HI -FIVE JIVE 41474* (10.98/15.98) KEEP IT GOIN' ON 9 

27 27 28 9 WILLIE D RAP -A -LOT 57188/PRIORITY (9.98/15.98) I'M GOIN' OUT LIKA SOLDIER 27 

28 25 24 10 CHUBB ROCK SELECT 61299 /ELEKTRA (9.98/15.98) I GOTTA GET MINE YO! 24 

29 29 35 17 LORENZO ALPHA INTERNATIONAL 781000* /PLG (9.98 EQ/13.98) LORENZO 24 

30 37 49 BIG BUB ATCO EASTWEST 92180 * /AG (9.98/15.98) COMIN' AT CHA 30 

31 28 29 11 MC SERCH DEF JAM/CHAOS 52964 /COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT 28 

31 35 38 6 TREY LORENZ EPIC 47840* (9.98 EQ/13.98) TREY LORENZ 32 

33 33 30 75 JODECI 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 

36 44 5 RACHELLE FERRELL MANHATTAN 93769* /CAPITOL (9.98/13.98) RACHELLE FERRELL 34 

35 31 33 24 TROOP ATLANTIC 82393*/AG (10.98/15.98) DEEPA 21 

36 30 25 33 KRIS KROSS 3 RUFFHOUSE 48710* /COLUMBIA (10.98 E0/15.98) TOTALLY KROSSED OUT 1 

31 32 26 21 SOUNDTRACK PERSPECTIVE 1004 * /A&M (10.98/15.98) MO' MONEY 2 

61 90 3 SWV RCA 66074* (9.98/13.98) IT'S ABOUT TIME 38 

39 34 37 19 BRIAN MCKNIGHT MERCURY 848605* (9.98 EQ/13.98) BRIAN MCKNIGHT 20 

40 41 43 32 DAS EFX ATCO EASTWEST 91827 * /AG (9.98/13.98) DEAD SERIOUS 1 

41 44 40 39 CECE PENISTON A&M 5381* (9.98/13.98) FINALLY 13 

42 40 34 18 TOO SHORT JIVE 41467 (10.98/15.98) SHORTY THE PIMP 11 

43 38 31 15 EAST COAST FAMILY BIV 10 6352*/MOTOWN (9.98/13.98) EAST COAST FAMILY VOLUME ONE 12 

44 46 39 21 N2DEEP PROFILE 1427* (9.98/14.98) BACK TO THE HOTEL 29 

45 42 42 26 SUPER CAT COLUMBIA 52435 (9.98 EQ/13.98) DON DADA 37 

46 43 36 30 SPICE 1 TRIAD 41481* /JIVE (9.98/13.98) SPICE 1 14 

53 58 6 
DIAMOND AND THE PSYCHOTIC NEUROTICS 
CHEMISTRY 513934 * /MERCURY (9.98 EQ/13.98) 

STUNTS, BLUNTS & HIP HOP 47 

48 47 50 6 PRINCE MARKIE DEE AND THE SOUL CONVENTION COLUMBIA 48686 (9.98 EQ/15.98) FREE 47 

49 45 41 52 TEVIN CAMPBELL QWEST 26291 */WARNER BROS. (9.98/15.98) T.E.V.I.N. 5 

B UMS.. COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE 

AND ONE -STOP SALES REPORTS. 

50 57 64 4 HOME TEAM LUKE 120 (9.98/15.98) VIA SATELLITE FROM SATURN 50 

51 52 57 6 NORMAN BROWN MOJAll 7000 * /MOTOWN (9.98/13.981 JUST BETWEEN US 51 

52 49 45 12 FATHER M.C. UPTOWN 10542/MCA (9.98/15.98) CLOSE TO YOU 34 

53 54 60 6 GEORGE DUKE WARNER BROS. 45026* (10.98/15.98) SNAPSHOT 53 

54 50 46 16 HOUSE OF PAIN TOMMY BOY 1056 (10.98/15.981 HOUSE OF PAIN 19 

55 51 56 6 SUCCESS -N- EFFECT UMOJA 8113 * /ICHIBAN (9.98/16.98) DRIVE -BY OF UH REVOLUTIONIST 51 

56 48 48 23 PETE ROCK & C.L. SMOOTH MECCA AND THE SOUL BROTHER 
ELEKTRA 60948* (10.98/15.98) 

7 

57 55 52 12 ART PORTER VERVE FORECAST 511877 *NERVE (9.98 EO/13.98) POCKET CITY 50 

58 58 54 64 VANESSA WILLIAMS WING 843522 /MERCURY (10.98 E0/15.98) THE COMFORT ZONE 1 

59 80 2 PORTRAIT CAPITOL 93496* (9.98/13.98) PORTRAIT 59 

60 60 53 19 NAJEE EMI 99400* /ERG (10.98/15.98) JUST AN ILLUSION 25 

61 56 47 17 DJ QUIK PROFILE 1430* (10.98/15.98) WAY 2 FONKY 13 

62 72 2 GERALD ALSTON MOTOWN 6353* (9.98/13.98) ALWAYS IN THE MOOD 62 

63 62 71 4 THE 2 LIVE CREW THE 2 LIVE CREWS GREATEST HITS 
LUKE 122 (9.98/15.98) 

62 

64 59 51 16 RUDE BOYS ATLANTIC 82401 * /AG (9.98/15.98) RUDE HOUSE 33 

65 67 61 27 TYRONE DAVIS ICHIBAN 1135* (9.98/15.98) SOMETHING'S MIGHTY WRONG 53 

66 78 2 VOICES ZOO 11039* (9.98/13.98) JUST THE BEGINNING... 66 

67 64 69 23 MEN AT LARGE ATCO EASTWEST 92159 * /AG (9.98/13.98) MEN AT LARGE 24 

68 66 62 EVERETTE HARP MANHATTAN 96242 * /CAPITOL (9.98/15.98) EVERETTE HARP 54 

69 69 67 15 TOTALLY INSANE IN- A- MINUTE 7700* (9.98/14.98) DIRECT FROM THE BACKSTREET 61 

10 65 66 9 BOBBY CALDWELL SIN -DROME 8893* (9.98/15.98) STUCK ON YOU 65 

11 70 63 LITTLE MILTON MALACO 7465 (9.98/16.98) STRUGGLIN' LADY 63 

12 82 81 78 BOYZ II MEN 4 MOTOWN 6320* (9.98/13.98) COOLEYHIGHHARMONY 1 

73 74 73 28 MC BREED WRAP 8109 * /ICHIBAN (9.98/15.98) 20 BELOW 40 

14 77 75 60 CYPRESS HILL RUFFHOUSE 47889 /COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4 

75 63 55 17 DAVID BLACK BUST IT 98015* (9.98/13.98) LOVIN' AIN'T EASY 41 

76 68 59 20 MC REN RUTHLESS 53802/PRIORITY (6.98/9.98) KIZZ MY BLACK All 10 

77 71 65 10 FRESH KID ICE LUKE 3007* (9.98/15.98) FRESH KID ICE IS THE CHINAMAN 56 

78 84 83 5 SHOWBIZ & A.G. LONDON 828334/PLG (9.98 EQ/13.98) RUNAWAY SLAVE 78 

79 75 70 ANTIDOTE 70 

80 73 68 40 GLENN JONES ATLANTIC 82352*/AG (10.98/15.98) HERE I GO AGAIN 22 

95 2 SPECIAL GENERATION BUST IT 71220* (9.98/15.98) BUTTERFLIES 81 

93 96 SHANTE LIVIN' LARGE 3001 (10.98/16.98) THE BITCH IS BACK 82 

83 85 82 12 CLARENCE CARTER HAVE YOU MET CLARENCE CARTER...YET? 
ICHIBAN 1141* (9.98/15.98) 

73 

92 92 3 NONA GAYE THIRD STONE 92181*/AG (10.98/15.98) LOVE FOR THE FUTURE 84 

100 2 MAXI PRIEST VIRGIN 86500 (9.98/13.98) FE REAL 85 

86 79 72 18 MILES DAVIS WARNER BROS. 26938* (10.98/15.98) DOO-BOP 28 

87 90 85 51 KEITH SWEAT ELEKTRA 61216* (10.98/15.98) KEEP IT COW N' 

VARIOUS ARTISTS THE JACKSON& AN AMERICAN DREAM 
MOTOWN 6356* (10.98/15.98) 

88 

96 2 F--K NEW YORK 89 

90 81 77 31 CHAKA KHAN WARNER BROS. 26296* (10.98/15.98) THE WOMAN I AM 

91 94 89 40 LUKE LUKE 118* (10.9W15.98) I GOT SHIT ON MY MIND 20 

JERRY BUTLER URGENT 1151*ACHIBAN (9.98/16.98) TIME & FAITH 92 

93 86 79 21 DON'T SWEAT THE TECHNIQUE 

94 76 80 28 GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 14 

THE DOGS JR 2007./10E7 BOY (8.98/14.98) K-9 BASS 95 

96 88 88 31 POISON CLAN LUKE 3006* (9.98/15.98) POISONOUS MENTALITY 62 

97 91 74 56 GERALD LEVERT ATCO EASTWEST 91777*/AG (10.98/15.98) PRIVATE LINE 

98 89 86 20 DENISE LASALLE MALACO 7464 (9.98/15.98) LOVE ME RIGHT 73 

99 98 100 4 INSANE POETRY NASTYMIX 7108*/ICHIBAN (9.98/16.98) GRIM REALITY 98 

100 83 76 11 6.0.1. 70 

01 Albums w.th the g eatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 

certifica ion for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette 
and CD. *Asterisk indica es vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, 

and all other CDs, are equivalent prices, which are projected from wholesale prices. @ 1992, Billboard/BPI Communications. 
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Billboard. FOR WEEK ENDING NOVEMBER 28, 1992 R &B SINGLES A -Z 

R&D Radio Monitor.. 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 65 R &B stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross - 
referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the Hot R &B 
Singles chart, which uses playlists, rather than monitored ai play. 
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O 1 8 

* * NO. 1 * * 
SHAT (GASOF NE A LLEY) :weeks at N. 1 

® 42 3 
REMINISCE 
MARY J. BLIGE (UPTOWN /MCA ) 

34 7 ALL I SEE 
CHRISTOPHER WILLIAMS (UPTOWN/MCA ) 

OZ 2 16 
LOVE SHOULDA BROUGHT YOU ... 
TONI BRAXTON (LAFACE /ARISTA 47 4 

ALL DAY, ALL NIGHT 
STEPHANIE MILLS (MCA ) 

C) 3 13 WHAT ABOUT YOUR FRIENDS 
TLC (LAFACE /ARISTA I 

41 39 8 I WANT TO LOVE YOU DOWN 
KEITH SWEAT (ELEKTRA ) 

4 13 3 
i WILL ALWAYS LOVE YOU 
WHITNEY HOUSTON ( ARISTA) 42 45 20 

MY KINDA GIRL 
RUDE BOYS (ATLANTIC ) 

5 4 17 PEOPLE E Y 
(CHRYSALIS) . 553 3 SIKPPEDAEKAEST SILK I ETRA ) 

6 5 18 REAL LOVE 
MARY J. BLIGE (UPTOWN/MCA ) 

44 38 15 I ADORE YOU 
CARON WHEELER (PERSPECTIVE ) 

7 OO 1O 12 
RUMP SHAKER 
WRECKX -N- EFFECT (MCA ) 49 3 

I DON'T 
BIG BUB (ATCO EASTWEST ) 

8 6 11 GAMES 
CHUCKII BOOKER (ATLANTIC ) 

46 44 11 SOMETHING IN COMMON 
BOBBY BROWN (MCA ) 

O 9 9 HERE WE GO AGAIN! 
PORTRAIT (CAPITOL) 

47 41 16 I'D DIE WITHOUT YOU 
P.M. DAWN (GEE STREET /LAFACE / ARISTA ) 

IO 8 21 
TEVIN CAMPBELL 

YOU 
QWEST /WB) ®50 5 

WHERE 
IMPLEE PEASUVRES REPRISE ) 

11 11 8 SLOW AND SEXY 
SHABBA RANKS /JOHNNY GILL (EPIC ) 

49 46 7 GROOVIN' IN THE MIDNIGHT 
MAXI PRIEST (CHARISMA /VIRGIN ) 

12 12 22 END OF THE ROAD 
BOYZ II MEN (BIV 10 /MOTOWN) ® 52 8 

I'M OVERJOYED 
NONA GAVE (THIRD STONE /ATLANTIC ) 

13 15 11 
BABY I'M FOR REAL /NATURAL... 
AFTER 7 (VIRGIN) 51 ÓO 6 

ITS ALRIGHT 
CLASSIC EXAMPLE (HOLLYWOOD BASIC ) 

14 17 11 
GOOD ENOUGH 
BOBBY BROWN (MCA) 52 57 4 

EVERYTHING'S GONNA BE ALRIGHT 
FATHER M.C. (UPTOWN /MCA ) 

15 7 21 )) 

R.L VD& PUBLIE ANNOUNCEEMENT (JIVE ) O 61 2 JADE 4 (GIANT/REPRISE ) 

16 14 13 WORKA TO 
WILLIAMS MS (WING /MERCURY) ® 59 2 POSITIVE IVEE K4(SNLAND /PG ) 

17 20 6 
NO ORDINARY LOVE 
SAD (EPIC ) O 69 3 

DAMN U 
PRINCE & THE N.P.G. (PAISLEY PARK /WB ) 

18 18 15 AIN'T NOBODY LIKE YOU 
MIKI HOWARD (GIANT /REPRISE ) 

56 56 14 YESTERDAY 
EN VOGUE (ATCO EASTWEST ) 

19 16 15 RIGHT NOW 
AL B. SURE! (WARNER BROS. ) 

57 51 6 WHATS THE 411? 
MARY J. BLIGE (UPTOWN /MCA ) 

® 22 13 INSIDE THAT I CRIED 
CECE PENISTON (A &M) 

58 48 16 KICKIN' IT 
AFTER 7 (VIRGIN ) 

25 10 
FLEX 
MAD COBRA (COLUMBIA) S9 67 2 

MAKE LOVE 2 ME 
LORENZO (ALPHA INT'L /PLG ) 

22 21 18 SHE'S PLAYING HARD TO GET 
HI -FIVE (JIVE ) 

®66 5 
PICK IT UP 
HOME TEAM (LUKE ) 

® 23 12 I GOT A THANG 4 YA! 
LO- KEY? PERSPCTIVE/A&M) 

61 54 11 'TIL YOU COME BACK TO ME 
RACHELLE FERRELL (MANHATTAN ) 

24 31 5 
IN THE STILL OF THE NITE 
BOYZ II MEN (MOTOWNI 

62 62 4 NO RHYME, NO REASON 
GEORGE DUKE (WARNER BROS.) 

25 24 15 THERE U GO 
JOHNNY GILL (LAFACE /ARISTA ) © 70 3 MR. WENDAL 

ARRESTED DEVELOPMENT (CHRYSALIS ) 

26 
O 

27 9 
LOVE'S TAKEN OVER 
CHANTE MOORE (SILAS /MCA) 

O 
3 

1 WANT 
CAAKA KHAN (WARNER EROS. ) 

27 19 16 SWEET NOVEMBER 
TROOP (ATLANTIC ) 

65 58 5 HELL OF A SITUATION 
GERALD ALSTON (MOTOWN) 

® 30 
8 R HTCHERE ® 1 CONFCAMPBELL 

(QWEST /WB ) 

c 32 12 SOMEONE TO HOLD 
TREY LORENZ (EPIC) 

67 63 7 CLEAN UP MAN 
WILLIE D (RADA -LOT /PRIORITY ) 

30 26 3 GANGSTA 
BELL BIV DEVOE (MCA ) 

® 71 12 
BACK TO THE HOTEL 
N2DEEP (PROFILE ) 

10 40 5 
HEY LOVE (CAN I HAVE A WORD) 
MR. LEE /R. KELLY (JIVE ) 

69 1 MURDER SH PW ROTMANGO 
/ISLAND ) 

32 33 4 ALL RIGHT NOW 
PATTI LABELLE (MCA ) 70 1 CAN I TOUCH YOU 

FREDDIE JACKSON (CAPITOL ) 

O V 2 
GIVE IT UP, TURN IT LOOSE 
EN VOGUE(ATCO EASTWEST) 71 2 

GET AWAY 
BOBBY BROWN (MCA) 

34 28 18 STILL 
(UPTOWN/MCA Cx) 

72 75 12 
GRAD ND PG BA ELEKYTRA ))T 

GOES ... ) 

35 35 17 HUMPIN' AROUND 
BOBBY BROWN (MCA ) 

73 64 16 ONE NITE STAND 
FATHER M.C. (UPTOWN /MCA ) 

® 43 4 
QUALITY TIME 
171-FIVE (JIVE) 74 - 11 

YEAH YEAH, YEAH! 
VOICES (ZOO ) 

37 29 20 I COULD USE A LITTLE LOVE... 
FREDDIE JACKSON (CAPITOL ) 0 - 19 JUMP AROUND 

HOUSE OF PAIN (TOMMY BOY ) 

Tracks moving up the chart with airplay gains. © 1992, Bilboard /BPI Communications. 

R&D RADIO RECURRENT MONITOR 
1 1 2 GIVE U MY HEART 

BABYFACE /T. BRAXTON (LAFACE /ARISTA) 

2 2 5 I'VE BEEN SEARCHIN' 
GLENN JONES (ATLANTIC ) 

3 3 5 KEEP ON WALKIN' 
CECE PENISTON (A &M ) 

4 4 4 BABY -BABY -BABY 
TLC (LAFACE /ARISTA ) 

5 5 7 YOU REMIND ME 
MARY J. BLIGE (UPTOWN/MCA ) 

6 - 1 I WANNA LOVE YOU 
JADE (GIANT /REPRISE ) 

7 6 8 COME & TALK TO ME 
JODECI (UPTOWN/MCA ) 

8 8 2 MONEY CAN'T BUY YOU LOVE 
RALPH TRESVANT (PERSPECTIVE /A &M ) 

9 10 8 MR. LOVERMAN 
SHABBA RANKS (EPIC ) 

10 9 16 MY LOVIN' (YOU RE`NEVER ... ) 
) EN 

11 7 8 THE BEST TßìHINGS IN LIFE ARE FREE 
L VANDROSS /J. JACKSON (PERSPECTIVE ) 

12 - 1 YOU CAN MAKE THE STORY RIGHT 
CHAKA KHAN (WARNER BROS. ) 

13 15 9 TENNESSEE 
ARRESTED DEVELOPMENT (CHRYSALIS ) 

14 11 11 GIVING HIM SOMETHING HE... 
EN VOGUE (ATCO EASTWEST ) 

15 17 21 BABY HOLD ON TO ME 
GERALD LEVERT (ATCO EASTWEST ) 

16 16 21 I LOVE YOUR SMILE 
SHANICE (MOTOWN ) 

17 13 13 HONEY LOVE 
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) 

18 14 21 REMEMBER THE TIME 
MICHAEL JACKSON (EPIC ) 

19 12 14 GOODBYE 
TEVIN CAMPBELL (QWEST /WB ) 

20 22 16 AIN'T 2 PROUD 2 BEG 
TLC (LAFACE / ARISTA ) 

21 18 21 DON'T BE AFRAID 
AARON HALL (SOUL /MCA ) 

22 - 15 PLEASE DON'T GO 
BOY2 II MEN (MOTWN ) 

23 23 17 SOMEBODY LOVES YOU BABY 
PATTI LABELLE (MCA ) 

24 19 21 BREAKIN' MY HEART 
MINT CONDITION (PERSPECTIVE /ASM ) 

25 - 10 I'LL TAKE YOU THERE 
BEBE & CECE WINANS (CAPITOL ) 

Recurren s are titles which have appeared on the Monitor 
for 20 weeks and have dropped below the top 20. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

63 360 DEGREES (WHAT GOES AROUND) (Rushtown, 

ASCAP) 

21 AIN'T NOBODY LIKE YOU (Virgin, BMI /Buffalo Music 
Factory, BMI) HL 

32 ALL DAY, ALL NIGHT (MCA, ASCAP /Geffen Again, 

BMI /Music Corp. Of America, BMI) 
27 ALL I SEE (EMI April, ASCAP /Across 110th Street, 

ASCAP /DeSwing Mob, ASCAP /Babydon, ASCAP) WBM 

35 ALL RIGHT NOW (Whole Nine Yards, ASCAP /Avid One, 

ASCAP /Mizmo, BMI /Casadida, ASCAP /EMI Virgin, 
BMI /Designee Of Kenneth Karlin, BMI /Fabby Minny, 
ASCAP) 

72 ALONE WITH YOU (Al 8. Sure!,/Willaire, /EMI 
April,Across 110th Street, ASCAP) HL/WBM 

15 BABY I'M FOR REAL /NATURAL HIGH (Jobete, 

ASCAP /Crystal Jukebox, ASCAP) CPP 

86 BACK TO THE HOTEL (Promuse, BMI /Deep Groove, 

BMI/Vouges, BMI) 
33 BLOW YOUR MIND (Funky Noble, BMI/Takin' Care Of 

Business, BMI /Saja, BMI/Troutman's, BMI) 
30 CAN I TOUCH YOU (Three Boys From Newark, 

ASCAP) 

48 CLEAN UP MAN (N -The Water, ASCAP) 
47 CONFUSED (Willaire, ASCAP /AI B. Sure!, ASCAP /EMI 

April, ASCAP /Across 110th Street, ASCAP) 

87 DEM NO WORRY WE (Wild Apache, /E- Z- Duz -lt, 
ASCAP) 

45 DON'T WALK AWAY (Gradington, ASCAP /MCA, 
ASCAP /Ronnie Onyx, BMI) 

73 END OF THE ROAD (FROM BOOMERANG) (Kear, 
BMI /Ensign, BMI /Greenskirt, BMI) CPP 

96 EVER SO CLEAR (N -The Water, ASCAP) 

60 EVERYBODY KNEW BUT ME (Def Jam, ASCAP) 

81 EVERYTHING'S GONNA BE ALRIGHT (EMI April, 
ASCAP /Across 110th Street, ASCAP /Father M.C., 

ASCAP /Music Corp. Of America, BMI /Second 

Generation Rooney Tunes, BMI /EMI Blackwood, 
BMI /Flow Tech, BMI) 

10 FLEX (Aunt Hilda, ASCAP /Zomba, ASCAP /Shadows 
Int'I, BMI) 

6 GAMES (Count Chuckula,/Trycep, /Black Satin, /Big 
Giant,/Warner- Tamerlane, BMI)WBM 

29 GANGSTA (Hip City, ASCAP /Hi Frost, ASCAP) 
99 GIMME WHATCHA GOT (B Funk, ASCAP) 

58 GIVE IT UP, TURN IT LOOSE (Two Tuff- Enuff, 
BMI /Irving, BMI) 

46 GO AHEAD AND CRY (Trycep, BMI/Willesden, 
BMI /Ramat, BMI /Cleveland's Own, BMI /Rude News, 

BMI) 
49 GOODBYE MY LOVE (Pri, ASCAP /Let's Have Lunch, 

ASCAP /Rejoice, BMI) 
9 GOOD ENOUGH (Kear, BMI /Greenskirt, WI) 

26 GROOVIN' IN THE MIDNIGHT (Def Mix, ASCAP /EMI, 
BMI /Maxi, BMI/Virgin, ASCAP /Gunsmoke, 
ASCAP /Pow Wow, ASCAP) WBM 

34 HAPPY DAYS (E /A, ASCAP/WB, ASCAP /Large Giant, 

ASCAP/Wokie, ASCAP) 

91 HEAD BANGER (Paricken, ASCAP) 

28 HELL OF A SITUATION (Stanton's Gold, BMI /April 
Joy, BMI) 

54 HERE IT COMES (Def Jam, ASCAP /Mind Squad, 
ASCAP/Totally Mental, ASCAP) 

12 HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP /Unit 4, 

ASCAP/WB, ASCAP /Stone Diamond, BMI /Jobete, 
ASCAP /Black Bull, ASCAP /Doll Face, BMI) CPP /HL 

23 HEY LOVE (CAN 1 HAVE A WORD) (Zomba, 

ASCAP / Jobete, ASCAP /Black Bull, ASCAP) CPP 

97 I COULD USE A LITTLE LOVE (RIGHT NOW) (WB, 
ASCAP /Heritage Hill, ASCAP /Zomba, ASCAP /Jo Skin, 
ASCAP) WBM 

50 I'D DIE WITHOUT YOU (FROM BOOMERANG) (MCA, 

ASCAP) HL 

20 I DON'T MIND (Down Low, BMI /Davone Racine Lee, 

BMI) 
3 IF I EVER FALL IN LOVE (Gasoline Alley, BMI) 

76 I GOT A MAN (Step Up Front, BMI) 
1 I GOT A THANG 4 YA! (New Perspective, ASCAP) 

69 I'M CALLING YOU (DO- PO- LIDDLE- LO -LE- YEAH!) 

(Kharatroy, ASCAP /B.Black, ASCAP /Chrysalis, 
ASCAP /Fair -Elm, ASCAP) 

77 I'M GONNA BE YOUR LOVER (TONIGHT) (Zomba, 
ASCAP) 

100 I MISSED THE BUS (So So Def, ASCAP /Fergell, 
BMI /Sunset Plaza, BMI /EMI April, ASCAP) WBM 

17 I'M OVERJOYED (Gimme 1/2, ASCAP /Leftover 
Soupped, BMI /AN, BMI/Welbeck, ASCAP) 

84 I'M STILL WAITING (EMI April, ASCAP /Across 110th 

Street, ASCAP /DeSwing Mob, ASCAP) WBM 

16 INSIDE THAT I CRIED (Urban Tracks, BMI / Mainlot, 
BMI /Donyolo, BMI) 

42 IN THE STILL OF THE NITE (I'LL REMEMBER) (Llee, 
BMI) 

75 IT HURTS ME (WB, ASCAP /Keith Sweat, ASCAP /E /A, 
ASCAP /Sony Tunes, ASCAP /Maestro B., ASCAP) 

56 ITS ALRIGHT (FROM SOUTH CENTRAL) (Buff Man, 

BMI /Screw Box, BMI /Fat Hat, BMI) 
68 ITS A MAN'S, MAN'S, MAN'S WORLD (Clamike, 

BMI /Dynatone, BMI /Unichappell, BMI) 
93 I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella, 

ASCAP/Warner Chappell, ASCAP /Mom & Dad, ASCAP) 

31 I WANT TO LOVE YOU DOWN (Keith Sweat, 
/E /A,/WB,/Wokster, ASCAP) WBM 

79 I WANT (All Nations, ASCAP /Donesha's, ASCAP /Music 
Corp. Of America, BMI /Bright Light, BMI /Babyface, 

BMI /Nuttin' Butt Cuttin', BMI /MCA, BMI) 
18 I WILL ALWAYS LOVE YOU (FROM THE BODYGUARD) 

(Velvet Apple, BMI) CPP 

92 LADY (Daryl Gaines, /Bruce Saunders, /Bocar, BMI) 
59 LET IT BE ME (SAY YOU LOVE ME) (Elm City, 

ASCAP /Polygram Int'I, ASCAP) 

53 LIFT YOUR HEAD AND SMILE (Sweetness, BMI) 
80 LOST IN THE STORM (ADRA, BMI /Getaloadoffatso, 

BMI/Trakmasterz, BMI/Tisaka, ASCAP /MCA, ASCAP) 

85 LOVE OF MY LIFE (Anutha, BMI /JRR, BMI) 
2 LOVE SHOULDA BROUGHT YOU HOME (FROM 

BOOMERANG) (Saba Seven, BMI /Kear, BMI /Ensign, 
BMI /Greenskirt, BMI) CPP 

11 LOVE'S TAKEN OVER (EMI Blackwood, BMI /Chante' 
7, BMI /EMI April, ASCAP) WBM 

22 MAKE LOVE 2 ME (Peljo, BMI /Scottsville, BMI/Walter 
Simmons, BMI) 

74 M.M.D.R.N.F. (MY MAMA DIDN'T RAISE NO FOOL) 

(Má Phil, ASCAP) 

57 MY NAME IS PRINCE (NPG,/WB, ASCAP) WBM 

88 NATALIE (Al B. Sure!, ASCAP /EMI April, 
ASCAP/Willaire, ASCAP) 

83 NEW STYLEE (Halwill, ASCAP) 

71 NICE 'N' SLEAZY (P- Blast, ASCAP /Zomba, ASCAP) 
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1 11 

* * NO. 1 * * 
RUMP AKER SH(MCA) 

6 weeks at No. l 

38 37 9 WORK TO DO 
VANESSA WILLIAMS (WING /MERCURY) 

35 19 CROSSOVER 
EPMD (RL/CHAOS /COLUMBIA ) 

I0 2 7 
IF I EVER FALL IN LOVE 
SHAI (GASOLINE ALLEY /MCA ) 

40 34 17 I WANNA LOVE YOU 
JADE (GIANT/REPRISE/WARNER BROS. ) 

3 2 
I WILL ALWAYS LOVE YOU 
WHITNEY HOUSTON (ARISTA ) 

41 40 8 INSIDE THAT I CRIED 
CECE PENISTON (A &M ) 

4 4 6 
SHABBA RANKS/JOHNNY GILL (EPIC) 42 71 2 

EVERYTHING NABE ALRIGHT 

O 8 12 FLEX 
MAD COBRA (COLUMBIA ) 

43 31 16 SHE'S PLAYING HARD TO GET 
HI -FIVE (JIVE ) 

6 7 9 
PI'D .M. 

l 
DAWN 

(GEE 
R ETT/LAFACE /ARISTA) ®45 3 DUIACE RMR BÉLLMARK ) 

7 5 21 JUMP AROUND 
HOUSE OF PAIN (TOMMY BOY) 

45 39 6 I WANT TO LOVE YOU DOWN 
KEITH SWEAT (ELEKTRA ) 

® 12 21 BACK TO THE HOTEL 
N2DEEP (PROFILE) 

46 44 g I MISSED THE BUS 
KRIS KROSS (RUFFHOUSE /COLUMBIA ) 

9 10 3 WICKED 
ICE CUBE (PRIORITY ) 47 D 62 2 

ALL I SEE 
CHRISTOPHER WILLIAMS (UPTOWN/MCA ) 

10 11 12 WHAT FABOUT ISYOUR FRIENDS 
TLC 

® 53 5 COVETS TAAKKREN(OVVER 

11 6 18 
BOYZ II MEN F(BIV 110 / MOTOWN) 49 66 2 

R HTxHERE 

12 9 16 PEOPLE EVERYDAY 
ARRESTED DEVELOPMENT (CHRYSALIS ) 

50 42 21 BABY GOT BACK 
SIR MIX -A -LOT (DEF AMERICAN /REPRISE ) 

13 16 6 
GOOD ENOUGH 
BOBBY BROWN)MCA) 51 O 58 6 

PICK IT UP 
HOME TEAM (LUKE) 

14 13 14 RIGHT NOW 
AL B. SURE! (WARNER BROS. ) 

52 47 8 LOST IN THE STORM 
CHUBB ROCK (SELECT /ELEKTRA ) 

15 
O 

15 7 
LOVE SHOULDA BROUGHT YOU ... 
TONI BRAXTON (LAFACE /ARISTA) ® ® 69 2 

MAKE LOVE 2 ME 
LORENZO (ALPHA INT'L /PG ) 

16 14 16 
MAR LJ. BLIGE (UPTOWN /MCA ) ® 1 MAXI PRIEST ('CHARISMADNRGIN ) 

17 19 10 
GAMES 
CHUCKII BOOKER (ATLANTIC /AG ) 

55 43 21 BABY-BABY-BABY 
(LAFACE /ARISTA ) 

18 18 8 SOMEONE 
TO H OLD ®67 2 

HEY LOVE (CAN I HAVE A WORD) 
MR. LEE /R. KELLY (JIVE ) 

19 21 7 I GOT A THANG 4 YA! 
LO -KEY' (PERSPCTIVE /A&M) 

57 48 7 TRIPPIN' OUT 
PRINCE MARKIE DEE (COLUMBIA ) 

® 22 7 
HERE WE GO AGAIN! 
PORTRAIT (CAPITOL) 

58 54 21 GIVING HIM SOMETHING HE ... 
EN VOGUE (ATCO EASTWEST /AG ) 

0 - 1 
GANGSTA 
BELL BIV DEVOE (MCA ) 

59 46 21 YOU REMIND ME 
MARY J. BLIGE (UPTOWN/MCA ) 

22 23 5 NO ORDINARY LOVE 
SADE (EPIC ) 

60 52 21 THEY WANT EFX 
DAS EFX (ATCO EASTWEST /AG ) 

23 17 16 SLOW DANCE (HEY MR. DJ) 
R. KELLY & PUBLI ANNOUNCEMENT (JIVE) 

61 49 9 YEAH, YEAH, YEAH! 
VOICES (ZOO ) 

24 24 11 WOULD I LIE TO YOU? 
CHARLES & EDDIE (CAPITOL ) 

62 51 12 EX GIRL TO THE NEXT GIRL 
GANG STARR (CHRYSALIS /ERG ) 

25 20 11 SWEET NOVEMBER 
TROOP (ATLANTIC /AG ) 

63 56 18 WHERE THEY AT 
D.J. JIMI (AVENUE ) 

26 25 11 RED OUR MOIND 
TWES7 /AG) ®65 11 A(TORI EFCÁLLED QUEST (JIVE ) 

27 38 4 
BABY l'M FOR REAL/NATURAL ... 
AFTER 7 (VIRGIN) ®6$ 10 

BLOW YOUR MIND 
REDMAN (RAC /CHAOS /COLUMBIA ) 

28 26 16 HUMPIN' AROUND 
BOBBY BROWN (MCA ) 

66 55 13 LOVIN' YOU 
SHANICE (MOTWN ) 

® 32 17 l'M STILL WAITING 
JODECI (UPTOWN /MCA) 

67 59 21 WARM IT UP 
KRIS KROSS (RUFFHOUSE /COLUMBIA ) 

30 28 17 360 DEGREES (WHAT GOES ...) 
GRAND PUBA (ELc TRA I 

68 64 P1 COME & TALK TO ME 
JODECI (UPTOWN/MCA ) 

31 41 4 
SAVING FOREVER FOR YOU 
SHANICE (GIANT /REPRISE /WB) 69 - 1 

REMINISCE 
MARY J BLIGE (UPTOWN/MCA ) 

32 30 14 ALONE WITH YOU 
TEVIN CAMPBELL (QWEST /WB ) 

70 57 7 YOU GOTTA BELIEVE 
MARKY MARK (INTERSCOPE /AG ) 

33 27 7 MY NAME 
N.P.G. PAISLEY PARK /WB) 71 - 12 AFTER II7 (VIRGIN ) 

34 29 7 FOREVER LOVE 
COLOR ME BADD (GIANT /REPRISE /WB) 72 O 74 6 

STRAIGHTEN IT OUT 
PETE ROCK & C.L. SMOOTH (ELEKTRA ) 

35 50 3 PUNKS JUMP UP TO GET... 
BRAND NUBIAN (ELEKTRA) 

73 60 14 EVER SO CLEAR 
BUSHWICK BILL (RAP -A- LOT /PRIORITY ) 

36 33 11 
MIN HOWARD (GIANT/REPRISE/WB ANT /REPRISE /WB) 74 - 6 

CLEAN 
ILLIE D RAP A -LOT /PRIORITY ) 

37 36 14 
MC 

CR 
ERE CH (DEF J AM/CHAOS/COLUMBIA 75 1 

HAPPY ((K DEIA/AEEEKTRA ) 

CD Singles with increasing sales. © 1992, Billboard /BPI Communications and SoundScan, Inc. 

14 NO ORDINARY LOVE (Angel, ASCAP /Silver Angel, 
ASCAP /Playhard, ASCAP) 

24 NO RHYME, NO REASON (Mycenae, ASCAP) 
38 PEOPLE EVERYDAY (EMI Blackwood, BMI /Arrested 

Development, BMI) WBM 

89 PERSONALITY (Rich, ASCAP /GY2, ASCAP /Baj, 
ASCAP /Hitmakers, ASCAP) 

40 PICK IT UP (Zig- Zag -Zig, BMI/Yuddah Saks, BMI /Pac 
Jam, BMI) WBM 

78 PUSH (Melody Girl, BMI /LA liunz, BMI) 
36 QUALITY TIME (Willesden, BMI /R.Kelly, BMI) 
51 REAL LOVE (Music Corp. Of America, BMI /Second 

Generation Rooney Tunes, BMI) HL 

43 REMINISCE (Stone Jam, ASCAP/WB, ASCAP /Ness, 
Nitty & Capone, ASCAP) 

95 REPOSSESSED LOVE (Spectrum One, BMI) 
94 REVOLUTION (EMI Blackwood, BMI /Arrested 

Development, BMI) 
13 RIGHT HERE (Bam Jams, BMI) 
41 RIGHT NOW (AI B. Sure!, ASCAP/Willarie, ASCAP /EMI 

April, ASCAP /Across 110th Street, ASCAP) HL/WBM 
4 RUMP SHAKER (EMI April, ASCAP /D. Wynn, 

ASCAP /Zomba, ASCAP / Abdur Rahman, ASCAP) WBM 

67 SAVE YOUR SEX FOR ME (Gratitude Sky, /Make It 

Big,/WB, /E/A, /Christopher's Rainey Daze,/EMI April, 
ASCAP) 

44 SAVING FOREVER FOR YOU ( Realsongs, ASCAP) WBM 

98 SHE'S PLAYING HARD TO GET (Zomba, ASCAP /RHO, 
ASCAP) CPP 

5 SLOW AND SEXY (Flyte Tyme, ASCAP /Sony Songs, 

BMI /Zomba, ASCAP /Aunt Hilda, ASCAP/Songs Of 

PolyGram, BMI /Ixat, BMI /EMI Virgin, ASCAP /EMI 
April, ASCAP) HL/WBM 

62 SLOW DANCE (HEY MR. DJ) (Willesden, BMI / R.Kelly, 

BMI /Zomba, ASCAP /310 Jammin', ASCAP) 

64 SO ALONE (Trycep, BMI /Ramat, BMI/Willesden, BMI) 
19 SOMEONE TO HOLD (M Carey, BMI /Sony Songs, 

BMI/WB, ASCAP/Wallyworld, ASCAP) WBM 

82 SOMETHING SPECIAL (Color It Funky, ASCAP) 

55 SO WHAT! (Avante Garde, ASCAP) 

61 STRAIGHTEN IT OUT (Ness, Nitty & Capone, 

ASCAP /Smooth Flowin', ASCAP /Pete Rock, ASCAP) 

39 SWEET NOVEMBER (Kear, BMI/Sony Epic/Solar, BMI) 
52 TIL YOU COME BACK TO ME (Warner- Tamerlane, 

ASCAP /Kings Kid, BMI /Faithful Works, BMI /Mizmo, 
BMI /EMI Blackwood, BMI /Steve Harvey, ASCAP) 

WBM 

66 TRIPPIN OUT (Flow Tech, BMI /EMI Blackwood, 

BMI /Music Corp. Of America, BMI /Second Generation 
Rooney Tunes, BMI) WBM 

37 TRUST IN ME (Full Swing, ASCAP /AACI, ASCAP) 

7 WHAT ABOUT YOUR FRIENDS (DAR.P., ASCAP /Diva 
One, BMI /Pebbitone, ASCAP/Tizbiz, ASCAP) 

25 WHERE 00 WE GO (Pleasure, ASCAP) 
70 A WHOLE NEW WORLD (ALADDIN'S THEME) 

(Wonderland, BMI/Walt Disney, ASCAP) 

90 WHO'S LOVIN' YOU ( Jobete, ASCAP) CPP 

65 WICKED (Gangsta Boogie, ASCAP/WB, ASCAP /One In 

The Chamba, ASCAP) WBM 

8 WORK TO DO (Ronnie Runs, ASCAP /EMI April, 
ASCAP /Bovina, ASCAP) 
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GRAND 

Reel To Ree 

DIGABLE PLANETS 

Rebirth Of Slick 

CHUBB ROCK 

4 Gotta Get Mine, Yo 

BROTHERS UV DA BLAKMARKET 

r Ruff Life 
BRAND NUBIAN 

in God We Trust 

PETE ROCK & C. 

ROXANNE 

Go Down But Don't Bite It 

Mecca and the So BOO -YAA T.R.I.B.E. 

Rumors Of A Dead Man 

versity SOUTH CENTRAL 

Soundtrack 
PAPA 

Funk 

sEIECr 
PEMUUEYM 
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Dissed 
by 
pirates, 

c13 

by 
"sample 
hell," 

by havelock nelson 

119ks the amount of acts releasing 
rap recordings grew to an unprece- 
dented number in 1992, the landscape 
supporting them became ever more 
competitive. The music maintained its 
sales strength, and, though way too 
many machinists cropped up, the genre 
continued to evolve artistically. Mean- 
while, an atmosphere of conservatism 
caused some artists to take a backseat 
and strengthened rap's rebellious image 
in mainstream circles. High levels of pi- 
racy continued to cut into record profits 
significantly, as more thorough sample - 
clearing procedures became common- 

place ;delaying titles while warding off 
the possibility of litigation). 

Last year, much of the major -label rap 
noize was deemed well and good by core 
fans.. It was hard, not soft, commercially 
successful (pop), but still very credible 
(underground). It rated as some of the 
year's most amazing and influential 
street sounds. 

Witness this partial list of new -artist ti- 
tles: "Jump Around" by House of Pain 
on Tommy Boy/Wamer Bros., "Jump" by 
Kris Kross on Ruffhouse /Columbia, 
"They Want EFX" by DAS EFX on Atco/ 
EastWest, "Blow Your Mind" by Redman 
on RAUColumbia, "Tennessee" by Ar- 
rested Development on Chrysalis. New 
artists were the ones who brought forth 
innovative sounds and styles," says 
Atlartic VP Craig Kalman. 

Now peep some of the jams delivered 
by vets who also scored big: "Don't 
Sweat The Technique" by Eric B. & 
Rakim (MCA), "Crossover" by EPMD on 

a maturing art form fights for respect 

At Home in 
"Tennessee ": 
Arrested 
Development 

Def Jam/Columbia, "360 Degrees (What 
Goes Around)" by former Brand Nubian 
lead -man Grand Puba on Elektra, 
"Rumpshaker" by Wreckx -N -Effect on 
Future/MCA. 

"Major labels are giving rap more of a 

major commitment," says Lindsey Wil- 
liams, senior director of rap music, EMI 

Music Group. 
They understand better what the mu- 

sic is all about now, but I still don't think 
they totally get it," adds Rocky Bucano, 
executive VP /GM at BMG- distributed 
Rowdy Records. "Certainly a lot of the 
national promotion and marketing peo- 
ple who the majors have put in place are 
doing great jobs, but I don't know if 
they're all getting every tool needed to 
win in the marketplace." 

Eric Skinner, manager of rap promo- 
tions and marketing at Atlantic /Atco/ 
EastWest, isn't sure of the labels' 
across -the -board respect for rap-a 
doubt echoed by a number of his major - 
label colleagues. They don't give it the 
attention it deserves," he says. 

"It's like, when you get on conference 
calls, rap is the last thing that is dis- 
cussed. And then it's at the end and for 
only about five minutes," adds Bucano. 
"A big part of my role at Rowdy involves 
making my major understand what it 
takes to be successful with rap out 
there. It takes pure commitment from all 
departments-not only from promotion 
and marketing, but also distribution. 
Product should be available wherever 
and whenever kids want it." 

Patience played a huge role in the big- 
gest artist -development stories this year, 
including those for Fu- Schnickens on 
Jive, Arrested Development and House 
of Pain. EMI's Williams says, "Majors 
learned that you have to build from the 
ground up, and although people were 
telling us we shouldn't market Arrested 
Development to black people, we were 
patient in our belief that theirs was a 

black record, that you don't get no 
blacker than this." 

Barry Weiss, senior VP and general 
manager at BMG- distributed Jive Rec- 
ords, reports that over the past year 
some retailers became reluctant to 
stock titles by some explicit rap artists 
(like Too Short on his label), even though 
their previous releases sold well. "It's re- 
ally bothersome -this conservative tide 
and things like local obscenity laws," he 
says. 

As the (election) year progressed, the 
right -wing attack on rap kept up. It was 
constantly on the lips of public officials 
(including President Bush and Vice Pres- 
ident Quayle) and in news headlines. 
The attacks were aimed at the lyrical 

(Continued on page R -12) 
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NIP HOP HAS A 
HOME IN 

RELATIVITY 
irel'a tiv'i te) 

1. A Theory 

leading to the 

assertion of 

Phat -ness and 

Flavor into the 

HECK OUT THESE'T= i4T °It LEASES: 
HI-ALI THE FABULOUS CHI -ALI" (1082) 

COMMON SENSE "CAN I BORROW A DOLLAR ?" (1084) 
ROUGH HOUSE SURVIVERS "STRAIGHT FROM THE SOUL" (1130) 
AND LOOKOUT FOR THE '93 FLAVORS: BEAT NUTS, 
MIXED ELEMENT, FAT JOE & A NEW JOINT FROM CHI -ALI 

IFts, LATMTY 
© 1992 RELATIVITY RECORDS, INC. 

OM MI Ir INNI MI NEI NMI MI En MINI NM MI MI Mil MI MI MN 

FREE PHAT SAMPLE! 
JUST SEND IN AN ENTRY FORM TO RECEIVE RELATIVITY'S NEW PHAT SAMPLER 

TAPE FEATURING: CHI -ALI, COMMON SENSE, ROUGH HOUSE SURVIVERS, BEAT NUTS, & 
MIXED ELEMENT, AND AUTOMATICALLY BE ENTERED INTO A DRAWING TO WIN 
THE GRAND PRIZE - A BRAND NEW SONY PORTABLE CD PLAYER OR, FIRST PRIZE - FIVE 

FULL LENGTH CD'S OR CASSETTES FOR EACH OF THE FEATURED BANDS ON RELATIVITY'S 

PHAT SAMPLER TAPE. 1 GRAND PRIZE AND 5 FIRST PRIZES WILL BE AWARDED. 

Deadline: AO Entries Must Be Postmarked By 2/15/93. Photocopied entries or entries other than authorised BILLBOARD entry blanks will not 
be accepted. Open to U.S. residents except employees of Relativity Records, Inc., Relativity Entertainment Distribution, BILLBOARD, or their 
families. Void where prohibited. All Federal, State, and Local laws apply. All entries will receive Relativity's Phat Sampler tape while 
supplies lost. Prise will be awarded by random drawing from all entries received. Drawing will be held by Relativity Records, Inc. which will 
notify winner by mail on or about 3/31/93. Odds of winning depend on the number of entries received. All entries become the property of 
the contest sponsors. For a list of the winners, send a S.A.S.E. to Relativity, 187 -07 Henderson Avenue, Hollis, N.Y. 11423. Relativity 
Records A BILLBOARD assume no liabilities resulting from the use of these prices. Taxes, if any, are the responsibility of the winner. No cash 
prize or prise substitution is offered. Prise is not transferable. Winner will be 

r 

equired to sign an affidavit of eligibility A liability/publicity 
relaese (allowing contest sponsor to use his /her name & likeness for publicittypurposes). Failure to do so will invalidate award & result in 
an alternative winner being selected. By participating, you agree to these s & the decisions of the judge which shall be final in all 
matters relating to this contest. If the winner is under the age of 18, winner most show letter of consent from his /her parent or guardian & 
must be cmomponied by an adult. 

r 
PLEASE SEND YOUR ENTRY TO: 

RELATIVITY PHAT TAPE CONTEST 
c/o RELATIVITY RECORDS, INC. 18707 HENDERSON AVENUE, HOLLIS , NY 11423 

NAME 

ADDRESS 

CITY 

AGE 

STATE ZIP 

PHONE 

L 
RG)LATfVRr 

J 

t/1 

Too Short took orders 
on the streets, customiz- 

ing his rap tapes for 
drug -dealer and pimp 

customers; Hammer 
sold copies of his first 
( and least -known) al- 

bum from the trunk of 
his car in Oakland, Calif. 

tactics 
(Continued from page R -4) 

rap is now big business -at the cutting 
edge of musical and cultural tastes. 
And with the proliferation of start-up la- 
bels in the industry at large, even pro- 
moters of traditional R &B find them- 
selves using the same alternative 
methods of breaking acts once re- 
served for hip -hop and altemative rock 
acts: club and in -store play, video, mix 
shows and special events. 

But as 1992 draws to a close, just 
what is the status of the market for rap 
music, according to those who market 
and promote it? It's a mixed bag, 
where radio acceptance of such rec- 
ords as "Jump," "Jump Around," 
"Tennessee" and "Back To The Hotel" 
is both a blessing and a curse for rap 
labels, where the costs of making com- 
petitive videos is climbing higher, and 
where the rap audience itself is so 
demographically varied that no single 
method of marketing always hits the 
mark. 
Strength From Adversity 
"I would definitely say there's a new 
transition for the '90s in terms of rap," 
says Wyatt Cheek, senior VP, market- 
ing and promotion for Select Records, 
home to Chubb Rock, the A -Teem and 
Kid N' Play. "Around five years ago 
there was a real formidable move to 
squeeze rap out. The effort began to 
narrow the avenues for its potential 
success. What continues to happen 
with rap is that things are employed to 
continue to deny its force and to ignore 
its viability. But all of this has served to 
strengthen the genre. It has strength- 
ened both the hard -core rap enthusiast 
and the average consumer. Rap serves 
as a magnet to pull all people with 
common interests. So as radio begins 
to close out avenues of exposure, oth- 
ers always crop up. It's supply and de- 
mand." 

Of course, the industry turns on new 
and unique promotions that utilize the 
dynamics of the "street buzz" to best 
advantage. Ruffhouse /Columbia used 
promotional postcards highlighting the 
"Totally Krossed Out" look -of wearing 
clothes backwards -to create anticipa- 
tion for Kris Kross long before anyone 
in the market had heard the group's 
music or even seen their faces. Pro- 
grammers, retailers, press people and 
other tastemakers have been receiving 
mysterious missives consisting of weird 
news stories with the caption "Y'All So 
Stupid "; as it turns out, Y'All So Stupid 
is a new act on Rowdy Records. Chrys- 
alis/EMI perfectly captured the crea- 
tive, rural spirit of Arrested Develop- 
ment by printing hand - lettered lyrics to 
"Tennessee" over a photo of the 
group. And in a totally new marketing 
strategy, Select recently was able to 

(Continued on page R -10) 
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' HIE GROOVY L00 
Executive Producer Chuck D of Public Enemy. "Got 'Em Running Scared" Out in November, 

Album out in Jan '93 (WRA 8116) 

GANGSA PAf 
The Single: "Gangsta Boogie" 

The Album: "All About Comin' Up "(WRA 8115) 

REED 
NEW SINGLE "No Frontin' Allowed" From the Album "20 Below "(WRA 8109) 

SUCCESS & EFFECT 
"The Ultimate Drive -By" is hittin' hard 

From The Album "Drive By Of Uh Revolutionist" (WRA 8113) 

S'KOOL GIRLZ 
"Jus Da 2 Of Us"(WRA 8108) 

MAX 
New Album: "Trauma From The Dark Dome" (WRA8112) 

NGEL DE 
The Album and Single: "Featuring Angel" (WRA8112) 

FAIKER LO 
HOT SINGLE: "America Has A Problem ". 

New album out in Jan '93 "Grand Pooba" is Slammin' From 
The Album "Father Dom "(WRA 8105) 

I_AIVU IVI VISJ C O IC E 
Check out "Dance Floor" and the album "Every Dog Has It's Day" (WRA8111) 
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THE FIRST WORLD EXHIBITION 

ON HIP HOP CULTURE 

VALLEY FORGE SHERATON HOTEL 

KING OF PRUSSIA, PA 

JANUARY 14 -17, 1993 

AN INTERNATIONAL RAP CONFERENCE 

CONFERENCE HIGHLIGHTS 

New talent showcase competition 
Join the battle for World Supremacy 
VIEWS FROM THE TOP: music industry leaders 
gather to explore the limits of freedom of speech, 
censorship and the future relationships between 
major record companies and the hip hop nation. 
VIEWS FROM THE HIP HOP NATION: The major 
players in Hip Hop present their formula for success 
in world music culture. 
Seminar, workshop, demonstration sessions 
Unlimited opportunities for networking with music 
industry, radio, record retaiVwholesale decision makers. 
Formation of the Association for Rap Music (ARM) 

Planning for the International Hip Hop Music Awards. 
The Dance Hall experience 
House music connections 
Dance music connections 
The movies: Hip Hop strikes again 
Fashion: The Hip Hop statement 
The Declaration of independents: the role and 
importance of independent record companies. 
Music television: present status and future of the Hip 
Hop nation 
Radio panel: Those who play hip hop and those who 
don't. 

Advance Registration Deadline: December 18th $200 
Late Registration: January 8th $250 
Registration at Conference $275 
Talent Showcase $200 
Spouse (with regular registration) $100, $150, $200 
College /Aspiring Artists $100, $150, $200 

FOR MORE INFORMATION CONTACT: 
Brenda Scarborough 

Phone: (215) 765 -9781 
Fax: (215) 765 -9782 

"Rap serves as a magnet 
to pull all people with 

common interests. So as 
radio begins to close out 

avenues of exposure, 
others always crop up. 

It's supply and de- 
mand." 

-Wyatt Cheek, 
Select Records 

tactics 
(Continued from page R -8) 

set up simultaneous live video broad- 
casts of a Chubb Rock performance 
and a live interactive question- and -an- 
swer session at Tower Records in New 
York and Los Angeles, as well as at a 
store in New Jersey and the Sony Jum- 
botron screen in Times Square. 

Select has also focused on clubs 
with the release of the A- Teem's record 
"Yeah." Cheek says that the strategy 
to create a buzz for the record includes 
sending "Yeah Teams" into clubs to 
help make "Yeah" a chant the way 
"Go! Go! Go!" became the party an- 
them when Chubb Rock's "Treat 'Em 
Right" was a smash. (Catchy chants 
also pushed "O.P.P." and "Jump" to 
the top of the charts.) 

Careful setup was the key to break- 
ing House of Pain, whose first single, 
"Jump Around," rose to the No. 5 posi- 
tion on the Hot 100 and sold in excess 
of 850,000 units. According to Tommy 
Boy president Monica Lynch, the video 
did much to attract the audience. 
"Shooting it at the Saint Patrick's Day 
Parade worked in our favor," she says. 
"It created this reaction: 'Oh shit! Look 
at those crazy white boys!' Kids reali- 
zed they weren't trying to pander to the 
black core. They showed their pride in 

their own way and they weren't white 
apologists." The Cypress Hill produc- 
tion sound also lent the band credibility 
with the audience. 

This method of piggybacking a new 
artist onto an established rap com- 
modity has been successful in many 
cases. In addition to the House of Pain/ 
Cypress Hill connection (Cypress Hill 
records for Ruffhouse /Columbia), 
Tommy Boy was successful with this 
scheme by using Queen Latifah to in- 
troduce Naughty By Nature, which is 
now spinning off a solo project by 
Apache. Consistent gold -seller EPMD, 
now on Chaos, has lent its credibility to 
discoveries DAS EFX (EastWest) and 
Redman (RAL/Chaos). And a formerly 
successful act can support the spin -off 
solo careers of former members -the 
way N.W.A launched Ice Cube, MC Ren 
and Eazy -E, and the way the outra- 
geous Geto Boys provided a base for 
the success of Willie D, Bushwick Bill 
and Mr. Scarface. "Kids pride them- 
selves on knowing things before they're 
out," says Lynch, "It's still a culture of 
the new. The rap market is still hungry 
for the next thing. They wanna be up on 
the new shit, and they like to know who 
you're down with." 
Longer Setups 
This method is all part of extended 
setup periods to position artists 
through imaging, word -of -mouth and 
singles -release strategy. Says Russell 
Simmons, chairman of Rush Commu- 

(Continued on page R -24) 
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A successful act can 
support the spin -off solo 
careers of former mem- 

bers -the way N.W.A. 
launched Ice Cube, MC 

Ren and Eazy -E, and tha 
outrageous Geto Boys 

provided a base for the 
success of Willie D, 

Bushwick Bill and Mr. 
Scarface. 

dissed 
(Continued from page R -3) 

content of titles by Ice -T's Body Count 
(Sire/Warner), Epic's Sister Souljah, 
Interscope /Atco's 2 Pac and others. 

This moral panic and its resulting 
sparks had an effect at the major record 
companies. As "molehills became 
mountains," as Weiss puts it, some ex- 
ecs scrutinized lyrics more. Others just 
continued signing good music while be- 
coming sensitized to the heated environ- 
ment. None of them endorsed censor- 
ship. "From my standpoint that's never 
cool," says Bucano. "But I would tell my 
artists, 'Look, unless you really live this 
stuff, don't make up stories about killing 
cops' or something like that." 

Richard Nash, VP, black music, Atlan- 
tic Records, says, "We have open dis- 
cussions with our artists. We talk about 
direction and style, but in no way do we 
edit them or limit their right to free and 
open expression." 

James "Jazzy" Jordan, senior director, 
urban marketing, Polydor Records, adds, 
'We've been very careful to get the type 
of groups that have a message or direc- 
tion and aren't just out to shock peo- 
ple." 

Another key issue that affected the 
rap industry and majors is counterfeiting, 
although it's nothing new. "The people 
involved in it are parasites," says Hank 
Caldwell, senior VP, black music, Epic 
Records. 

"What they do has a real, real serious 
impact on our overall sales," Nash adds. 

Major labels have been looking into a 
number of ways to combat bootlegging, 
including passing out fewer advance 
cassettes. Nash claims that WEA branch 
reps in such cities as Los Angeles, New 
York, Atlanta and Cleveland have been 
"making significant inroads" into the 
counterfeiting problem by reporting ille- 
gal sales to the RIM. Their efforts have 
resulted in the arrests of "mainly street 
vendors and a few warehousers, too." 
But few think this approach will have 
much long -term impact. 

There is, however, a large body of sup- 
port for active anti -piracy involvement by 
artists. "If half the energy that went into 
the 'Rock the Vote' campaign went into 
a counterfeit -tape campaign, I think 
we'd see dollars in our pockets as op- 
posed to a theoretical argument," Weiss 
notes. "The majors have access to a lot 
of the most important artists in the rap 
genre. The artists can make the state- 
ment to the public that these tapes are 
of inferior quality, that they're bogus 
product. A public -service announcement 
with KRS -ONE or Chuck D. or L.L. hold- 
ing up a counterfeit tape and saying, 'It's 
wack; don't buy it. If you do, I don't get 
paid' will make great strides." 

Instead of attacking the counterfeiting 
problem from the demand side, Rowdy's 

(Continued on page R -24) 
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ALBUM SALES 1,500,000 AND SELLING! 
#1 RAP & R &B SINGLE, "TENNESSEE" 

#1 RAP & #2 R &B SINGLE, "PEOPLE EVERYDAY" 

"TENNESSEE" SINGLE - GOLD 

EOPLE EVERYDAY" SINGLE - PLATINUM -BOUND 

GAIV G STARR 
#1 RAP SINGLE, "TAKE IT PERSONAL" 

UNDERGROUND HIT OF THE SUMMER, "DWYCK" 
ALBUM SALES OVER 300,000 

LJI U 'S 
#1 RAP SINGLES, "BLUE CHEESE" AND ONE TO GROW ON" 

ALBUM SALES OVER 200.000 

MAUIV se. LJFIt E 
#1 RAP SINGLE, "FAKIN' THE FUNK" 

ON THE LOOSE IN '93 
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"You're dealing like every record could be your last, and you're out there killing for it." 

by wendy blatt 

or all its increased prominence, 
rap remains a street -level music. With 
all their money and muscle, major la- 
bels are still finding their two best 
chances of success in hip -hop are (1) 
making a distribution deal with a former 
indie or (2) buying an indie. 

Priority Records is the most success- 
ful by far of the rap independents. 
"What's important to us," says presi- 
dent Bryan Turner, "are artists who do 
full album releases, where there's a 

concept and the artist is really saying 
something. What the major labels are 
trying to do is break singles. That's why 
they have disposable rap artists -if they 
don't sell singles quickly they don't 
stand behind it. 

"The retailers look at rap and lump it 
all together. Like that whole Bust -It deal 
at Capitol: They sign a bunch of rappers 
and put out a bunch of records, but they 
don't know the difference between rap 
and hip -hop- the stores don't know 
the difference. Then it comes back be- 
cause no one wants it. It sours the 
whole genre when the majors continu- 
ously come out with shit that's just not 
happening. The street credibility that we 

have takes a little longer to develop, be- 
cause it has to have depth and sub- 
stance. We have near -instant hits now 
because there are reputations on the 
acts I've got, but it takes a long time to 
get to that point -to develop at that 
level. We have street promotion guys 
who go to the different swap meets, the 
housing projects. 

When you establish a fan base like 
we have for Ice Cube, you don't need 
to have a hit single. Those fans aren't 
just buying songs. We're catering to the 
die -hard hip -hop fan, as opposed to the 
mainstream crossover pop fan." While 
sticking to the hard -core, Priority's ex- 
pansion plans include Jewish rap (Blood 
of Abraham is out in January) and raga- 
muffin. 

Of the major -owned indies, Tommy 
Boy has the strongest identity of its 
own. Although it occasionally gets an 
act from the parent company, it prefers 
to operate entirely as a self- contained 
unit. We don't choose to take advan- 
tage of anything they could do for us," 
says chairman Tom Silverman. We 

leam more, and we experiment more, 
on our own. We signed House of Pain 
after Warners dropped them, and the 
album is at 850,000 now and will prob- 
ably be platinum by the time this is out. 
Our new act Apache was one that Wam- 
ers gave us; we've also got another Fla- 
vor Unit managed act, Groove Garden. 
Simple Pleasures can do better at 
Warners because they're an R &B sing- 
ing group, but for the rap -with the flex- 
ibility here, acts know Tommy Boy is the 
best at what we do and Warners is the 

"It sours the whole 
genre when the majors 
continuously come out 

with shit that's just not 
happening." 

-Bryan Turner, 
Priority Records 

best at what they do. We don't do the 
same thing." 

What TB does is offer individual at- 
tention that a major simply wouldn't be 
able to devote time to. We only have 
15 or 16 artists signed to the label," 
Silverman points out. "This year we re- 
leased only five albums, next year 10- 
and Warners might do 200. So for us 
to coordinate and control and give very 
close attention to each project, we 
don't have that factory mentality. We're 
also specialists, and we can do every- 
thing our own way." 

Relativity is an indie that's moved into 
rap fairly recently (their first rap record 
was in summer of '91) and is doing well 
with it. Among their current and immi- 
nent rap product are Common Sense's 
"Can I Borrow A Dollar," Roughhouse 
Survivors' "Check Da BackPack," Chi 
Ali's "Let The Horns Blow" and, in Jan- 
uary, Mixed Element, BeatNuts and Fat 
Joe (all three from RelativityNiolator). 
Alan Grunblatt, VP of marketing and 
promotion, points out, "We're a corn - 
pany that cut its teeth in the metal mar- 

ketplace, and the same things that work 
with metal and alternative work with the 
rap marketplace if you have the right 
records: dealing with the mom -and -pop 
stores and specialty press. We're doing 
a major campaign with The Source; ev- 
ery issue will have a coupon in the mag- 
azine for a free cassette sampler. 

"The similarity [between metal and 
rap] is that it's the music of rebellious 
teenagers, the stuff that people hate, 
that a radio station will advertise they 
don't play. I do a lot of things back and 
forth between rap and metal -with Cor- 
rosion of Conformity, for example. I was 
feeling for a long time that a lot of the 
metal videos looked like crap, so I found 
the director who did N.W.A. and PE [Eric 
Meza], and he did a terrific video. 

The great thing about rap is that the 
kids respond to the records. An inde- 
pendent is a lot more flexible in terms 
of its release schedule and priorities, so 
it's in a better position than a major to 
deal with a rap record. It's no coinci- 
dence that 50 percent of all rap records 
are sold by independent labels, and a 

lot of the rest are from ex- independents 
like Jive and Def Jam. The list of majors 
who have gone after rap and tried to get 
into the market and failed miserably is 

extensive, because rap music lends it- 
(Continued on page R -20) 
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DISTRIBUTED RAP LABELS 
4 SIGHT BRUTAL HIP ROCK K -TEL POW WOW TOMMY BOY 
4TH & BROADWAY CHEETAH HIP HOP NEWTOWN PRIORITY TUFF CITY 
ATTITUDE DJ INTERNATIONAL HOT PRODUCTIONS NEXT PLATEAU QUALITY VISION 
AVENUE DYNAMIX II ICHIBAN ON TOP ROLL 'EM UP WARLOCK 
BIG EFFECT ILS GROUP PAR SELECT WRAP 

(BMG IND. GROUP) EXIT JOEY BOY PAN DISC TANDEM YO! 

OTHER LABELS DISTRIBUTED BY SELECT -O -HITS 
ALLIGATOR COLLECTABLES INTERSOUND INT. /PROJAZZ PEPPER CO. SOH 
ALSHIRE DCC ILS GROUP PPI ENTERTAINMENT SOUTHERN TRACKS 
AMAZING RECORDS DELMARK M & R RECORDS GROUP SPINDLETOP 
AMHERST DCC GOLD MADACY INC. RAS RECORDS SST RECORDS 
ANTONES EVIDENCE RECORDS MALACO REBEL STEP ONE 
AIR FANTASY /STAX GROUP MELTONE ROIR SUGARHILL 
BERACAH FLAT TOWN MUSIC MICMAC RECORDS ROUNDER WAX TRAX 
BLACK LABEL FLYING FISH MUSE SAVOY WELK 
BLUE PLATE GNP CRESCENDO RECORDS OH BOY SILVER WAVE WORLD RECORDS 
CMH HIGHTONE ORIGINAL SOUNDS SOG /WESTBOUND ZYX 

MEMPHIS* NASHVILLE ATLANTA MIAMI 

1981 Fletcher Creek Dr. 725 McKays Ct. 95 Memory Lane 9103 Vineyard Lane Dr. 
Memphis, TN 38133 Brentwood, TN Lawrenceville, GA 30244 Plantation, FL 33324 
Tiffany Rubio (Buyer) Lee Ann McCain Ted Williams Barry Moskovitz 
1- 800 -346 -0723 Ph. /Fax 615 -661 -9586 Ph. /Fax 404 -925 -0463 Ph. /Fax 305 -452 -4507 
Fax 901 -388 -3002 

* New Accounts Contact Kathy Gordon at 1- 800 -346 -0723 New Labels Contact John Phillips at 901 -388 -1190 
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rapping the world 
As its influence spreads, french, rus- 
sian, african & chinese posses bust 
rhymes on the "global bush telegraph 
of the street" 

by david sinclair 

ondon -At first glance rap might 
seem a uniquely American art form. 
The baseball- inspired fashions, the 
quick -cutting, sometimes violent urban 
imagery and the rapid, heavily stylized 
use of black street -language suggest a 

genre unlikely to travel much beyond 
the big population centers of the East 
and West coasts, let alone overseas. If 
non -Americans still haven't come to 
grips with the cultural complexities of 
country music, what hope is there of 
turning them on to rap? 

In fact, rap has had a huge impact 
right around the planet. From Paris to 
Tokyo, Moscow to Capetown, Frankfurt 
to Kowloon, London to Sydney, it has 
stamped its mark as a potent specialist 
phenomenon and left its fingerprints all 
over mainstream popular music. From 

militant protest and hard -core sex 
rhymes to advertising jingles and TV 

themes, the worldwide influence of rap 
on a generation of musicians and mu- 
sic fans has been incalculable, though 
not always benign. 

In many countries there have been 
notable, if unlikely, successes for rap 
acts who have essentially copied the 
American model. In Russia, Bogdan Ti- 
tomir and his band, Vysokaya Energiya 
(High Energy), has been attracting big 
crowds to their shows in sports palaces 
nationwide. The Ukrainian -born, 
twenty- something Titomir has created 
a Russian -language hip -hop show, 
which the press there has described as 
"steadily approaching Western stand- 
ards." His hits include "A Boy From The 
Tundra," "Do As Myself," "Nonsense" 
and "Sex Machine." 

In Korea the desire to emulate Amer- 
ican rap may seem doubly strange, 
given the hostility of Ice Cube's contro- 
versial gangsta rap "Black Korea" and 
the victimization of Korean -American 

Not Fu -Schnicken: 
GermanRappers Die 
Fantastischen Vier 
Squadders' Rights: DAS EFX 

shopkeepers during the May riots in 

Los Angeles. While pundits in Korea 
agree that the popularity of rap there is 
"unusual and unexpected," there is no 
doubting the success of leading rap act 
Tae Ji Seo & Boys, whose debut, "Nan 
Arayo" (Young, Bando), was the fast- 
est- selling single since 1982, topping 
the half -million mark and, in the words 
of one retailer, "revitalizing a market 
stricken by recession." 

Elsewhere in Southeast Asia, the 
novelty value of rap has made a super- 
star out of Kayto Ochi, better known as 
Captain George. Born in Chicago and 
famous in Hong Kong, Taiwan and Ja- 
pan, where he now lives, Captain 
George has transcended cultural barri- 
ers with Asian- flavored, Western -style 
rhymes on his most recent album, 
"Asian Rapper" (BMG): "They call me 
Kayto, a hard -rappin' Asian /I'll make 
you sweat no matter your persuasion/ 
Cos bustin' rhymes is my only occupa- 

tion." Yo! 
The German star Falco pulled off a 

similar trick with a cod -rap style com- 
bining phrases in English and German. 
His 1986 hit "Rock Me Amadeus" top- 
ped the U.K. and U.S. charts, and he 
is currently enjoying renewed success 
with the album "Nachflug" (Nightflight, 
EMI /Electrola). 

In India, Baba Sehgal, the country's 
first male Hindi pop star, has amassed 
double -gold sales (60,000) for his 
third album, "Thanda Thandi Pani" 
(Cold Cold Water, Magnasound). The 
title track is a Hindi rap featuring Seh- 
gal's humorous lyrics spliced to instru- 
mental backing from Vanilla Ice's "Ice 
Ice Baby." 

But while imitation may be the sin- 
cerest form of flattery, such mimicry 

rarely produces the best rap music. In- 
deed, as it has traveled round the 
world, rap has often found itself the vic- 
tim of a cultural mugging. In Germany 
the puppets of the satirical TV show 
"Hurra Deutschland," which is mod- 
eled on the U.K. program "Spitting Im- 
age," recently scored a hit (under the 
alias Kohl and the Gang) with a political 
comedy rap entitled "He's The Boss" 
(Polydor). In South Africa the govern- 
ment -mn TV statics has attempted to 
give its youth sports program a boost 
by commissioning a bland piece of rap 
music for its theme song. 

Rap sells. There are now advertise- 
ments for French crackers, English 
building societies, African soft drinks 
and, of course, American jeans -all 

(Continued on page R -22) 
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1738 BERKELEY STREET 

SANTA MONICA, CA 90404 
(3101 829-3476 (310) 829 -0355 

FAX: (310) 828 -8765 
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TWO COLOR LABELS 

WHITE INNER SLEEVE 

WHITE JACKETS WIHOLE 

TEST PRESSINGS SHRINK WRAP 

Co 10005- oS2299 
-COLOR COVER WITH 

BLACK/WHITE BACK 
4 INLAY CARD 

2 -COLOR LABEL IMPRINT 
JEWEL BOX /SHRINK WRAP 
500 CD'S MINIMUM ORDER 
Does n e Typesetting 

or Comp site Film 

PACKAGE 

RAPPERz hoo Rapped wIRAINBO 

n Racked Stax of FAT WAX 
YOUR HIP + OUR HOP = A CHART START TO THE TOP 

ARTIST 
POOHMAN 

SIR MIX'ALOT 

GETO BOYS 

ASKARI X 

M.C. BREED 

PROPER DOS 

BRAND NEW 

HEAVIES 

E-40 

TOTALLY 

INSANE 

SCARFACE 

CRAZY RAK 

ICE CUBE 

BROWN TOWN 

DR. DRE 

RAY LUV 

RODNEY 0 8 

JOE COOLEY 

al MAGIC MIKE 

oAKTOWN 3.5.7 

M.C. REN 

RBL POSSE 

LABEL 
JIVE RECORDS 

DEF AMERICAN 

RAP -A -LOT RECORDS 

RIGHTEOUS RECORDS 

ICHIRAN PRODUCTIONS 

SKANLESS RECORDS 

DELICIOUS 

VINYL 

SIK WID IT 

IN- A- MINUTE 

RECORDS 

RAP -A-LOT RECORDS 

SUMO RECORDS 

PRIORITY RECORDS 

EXPLICIT RECORDS 

PRIORITY RECORDS 

STRICTLY BUSINESS 

PSYCHOTIC 

RECORDS 

CHEETAH RECORDS 

BUST IT RECORDS 

+ 1 U.R. NEXT UROWN* 

Your Talent Our Know How A Mix That Stix!!! 

500 Cassettes 
S5Ó5 

Complete (Including) 
Composite Negatives from 
your Camera Ready Artwork 
Cassette Running Master 
Test Cassette In Flve Days 
Apex Printing on Cassette 

1000 One -Color Inserts 
(500 for re- order) 
Norelco Box - Cello Wrapped 
Quick- Turn -Around 

REORDER ANYTIME 

S 385 
22 minutes per side maximum 

CASSETTE SINGLE 
500 - S499.95 

REORDER - 5349 
1000 - S 799.95 

REORDER - S659 

INCLUDES: 

RUNNING 

6_ . MASTER & TEST 

COMPOSITE NEGATIVES 

SHRINK WRAP I-COLOR 

WRAPAROUND CARDS* 

APEX PRINTING ON CASSETTE 

1000 12" FULL -COLOR PACKAGEt S 1,799 
MASTERING /PROCESSING /8 TESTS/2-COLOR LABELSI4-COLOR JACKETS/SHRINK WRAPI 

QUICK -TURN- AROUND I REORDER - S1329 

1000 12" ONE -COLOR PACKAGEt S 1,599 
(AS ABOVE WITH 1-COLOR JACKET') I REORDER - S 1 119 

1000 7" 45's S699 
MASTERING /PROCESSING /8 TESTS/2-COLOR ,ABELS /WHITE SLEEVE 

QUICK- TURN -AROUND / REORDER 5359 

500 7" 45's 
)SAME AS ABOVE) REORDER - 5229 

5549 

1000 FULL -COLOR CASSETTESt $899 
MASTERING/TEST/2,000 4 -COLOR INSERTS 11000 EXTRA FOR REORDER) 

APEX PRINTING ON SHELL /NORELCO BOX /SHRINK WRAP /22 MIN. PER SIDE IMAK.) 
QUICK- TURN -AROUND I REORDER - 5750 

tDoes not include composite negatives 
From your camera -ready artwork 

./9/LlUNl 1AW Ll//I6F0Ml 

by abbie kearse 

1 n the fall of 1992 the momen- 
turn started to grow on U.S. rap tours. 
The Beastie Boys headed back on the 
road with Da Lench Mob for the first half 
and Cypress Hill for the second. Public 
Enemy recently wrapped up an opening 
spot on U2's "Zoo TV" tour. Rap new- 
corners Arrested Development spent 
some time on the road with the funky di- 
vas En Vogue, while Kriss Kross traveled 
the States with MC Lyte. But one of the 
most notable bills on the road this fall 
was The Hit Squad" tour, featuring 
EPMD, DAS EFX, Red Man and K -Solo. 
One of the reasons this tour stood out 
among the rest was because it hap- 
pened to be one of the few straight -up 
hip -hop tours on the road. The groups 
on this bill possessed a special bond 
considering EPMD members Erick Ser- 
mon and Parrish Smith produce and 
manage all of the groups on the roster - 
making it a rap tour reminiscent of the 
family -type atmosphere established 
back in the days when Run DMC would 
tour with other Def Jam or RUSH acts. 

Times have changed in the industry 
since Run DMC's glory days. Booking 
rap tours has become nearly impossible 
due to either lack of venues willing to 
take the financial risk on rap shows be- 
cause of high security costs or disillu- 
sioned booking agents keeping their 
bands off the road. 

"There are a number of reasons [it's 
hard to book a rap tour in 1992], some 
of which are sociological and some of 
which are economic," says N.W.A. man- 
ager Jerry Heller. "Some of the eco- 
nomic reasons are that the halls do not 
embrace rap tours and they jack up the 
insurance costs and jack up the cost of 
security to the point where it prohibits a 
promoter or entrepreneur from doing a 
show. On other kinds of shows, if a guy 
invests a certain amount of money with 
a certain amount of profit potential, 
that's a business risk that normally a 
promoter is willing to take. With a Whit- 
ney Houston show, a promoter may put 
up $250,000 with a chance of making 
$100,000 or $200,000. That obviously 
becomes an acceptable risk. On a rap 
show, where you may be paying 
$30,000 or $40,000 for security costs 
and say a dollar or a dollar and a quarter 
a seat for insurance, the cost becomes 
so prohibitive that a guy has to put up 
the same amount of money -say the 
$250,000 he would on a Whitney Hous- 
ton show or an En Vogue show -with 
the chance of making only $30,000 or 
$40,000, which becomes a risk that's 
just not acceptable." 

EPMD's 24- year -old Parrish Smith is 

also hopeful that things are going to 
change. Smith and rap partner Erick 
Sermon head up SHUMA Management 
based in the New York suburban village 
of Babylon, Long Island, where they like 
to oversee the booking of their tours. 
Smith says that when it comes time to 
book a tour, the higher an act charts the 
more doors open. "Promoters started 
coming to the table. With DAS EFX al- 
most platinum, EPMD with four consec- 
utive gold albums and Red Man and K- 

Family -style 
"hit squad" 
gets over, 
but hard - 
core is still 
hard to book. 

Solo with a big vibe happening, they 
wanted a package deal. So we knew 
that they were going to come to us, be- 
cause rap has had a big hole where 
there was no tours." 

Smith adds that the cost of putting on 
a rap show is something they consid- 
ered when planning 'The Hit Squad" 
tour. "Naturally, the insurance is going 
to be up because rap has a past," says 
Smith. But the overall outlook is that 

Taking hard -core rap on the road isn't 
always a given in the industry, and 
Smith aspires to break new ground with 
EPMD. 'This is the first tour that we are 
headlining," he says, "but we've been 
on big tours in the past -with MC Ham- 
mer, IL Cool J, Run DMC, the Gathering 
of the Tribes and Heavy D. We've been 
on a lot of tours and we've had a chance 
to get some experience. Now we want 
to take it to that level, but with the un- 
derground, because hard -core street 
music hasn't really been taken to that 
level. A lot of the groups on the headlin- 
ing bills are crossover acts, and there 
has never really been a hard -core group 
in there to actually represent that hard - 
core funk." 

For Smith and Sermon, taking charge 
of their careers has made a difference to 
their fans. For instance, the two rappers 
sit in on general meetings with Siegel at 
ICM to discuss all elements of their tour, 
such as lighting arrangements, ticket 
prices and sound. In fact, according to 
Smith, they are still learning a lot about 
the industry as they go along. When 'The 
Hit Squad" tour stopped at the Apollo 
theater in New York City for two sold -out 

Squadders' Rights: DAS EFX 

you definitely have to have the right se- 
curity or EPMD itself won't perform. It's 
up to us to take care of that for our fans, 
and we stress heavy security on all our 
riders." 

CM vice president Mark Siegel, who 
booked 'The Hit Squad" tour, contends 
he went about arranging the tour with a 
positive attitude. "At ICM we feel that 
we should take artists to every market 
where their record sells," he says. 
"Most agents are afraid they might be 
asking for problems when booking a rap 
tour. But we went to buildings where you 
could control security. We also went 
back to buildings where we've been be- 
fore. The problem is that not too many 
experienced promoters want to do rap 
anymore." 

Heller admits that N.W.A., a band 
that has numerous problems while tour- 
ing, is starting to adopt a different strat- 
egy to deal with most promoters' rejec- 
tion. "What I am planning to do with 
N.W.A. is keep them off the road for a 
while," he says. "Of course, N.W.A. had 
problems in lots of venues. They were 
arrested on stage in Cincinnati for ob- 
scenity, and they had the police break 
up their concert in Detroit for doing 
'Fuck Tha Police.' So we've had the 
added problems of civic political pres- 
sures. But for now we're going to con- 
centrate on their solo albums." 

shows, Smith and Sermon had to per- 
form with hoarse throats. Smith elabo- 
rates on that night: "The Apollo show 
was great but our voices got hoarse be- 
cause we sing live where some artists 
lip- synch. I just figured out what's going 
to save our voices in the future -stage 
monitors! You know, everything is a 
process and we're still learning. We 
would go out on stage and everything 
was all amps and volume, and we would 
try and scream as loud as we could to 
hear ourselves in the speaker. Mean- 
while, the solution [to throat problems] 
was something as simple as putting a 
stage monitor in front of you." 

As rap continues to evolve, so will the 
elements of touring. Industry veteran 
Heller feels the passive ban on rap con- 
certs by promoters in the '90s is only a 
temporary setback. "I've been in rock 'n' 
roll since the beginning," he says. "I 
represented Elton John and Pink Floyd, 
and I remember when they wouldn't play 
Rolling Stones records because they 
said 'Let's Spend The Night Together.' I 

remember when the Rolling Stones 
couldn't get into halls because they were 
the bad boys of rock 'n' roll. You look at 
that and see how all things change. 
Pretty soon, as rap becomes more im- 
portant and as it becomes mainstream, 
things will change when it comes to 
touring." 
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dancehall 
(Continued from page R -6) 

Grammy. Shabba made those things 
happen." 

And labels, both major and inde- 
pendent, are definitely listening. Ac- 
cording to Epic A &R director Vivian 
Scott, who's responsible for signing 
Shabba, Epic has signed another 
dancehall artist, Lady Patra, who 
sings and DJs. "She's like a cross be- 
tween a female Shabba and a dance - 
hall Mary J. Blige," says Scott. 

Columbia Records has by far been 
the most aggressive label in signing 
dancehall artists. In addition to the 
success of artists Supercat and Mad 
Cobra and "Dancehall Español," the 
Spanish dancehall compilation, A &R 
manager Maxine Stowe counts three 
stylistically diverse new dancehall 
artists who are set for releases this 
winter: longtime dancehall star Tiger, 
Carla Marshall and Tony Rebel, who's 
known for his culturally uplifting lyr- 
ics. We wanted a broad spectrum of 
styles," says Stowe, "because we're 
interested in artist and market devel- 
opment. We knew the best way to do 
that would be to sign the top acts 
first, like Supercat, then build up 
younger artists over time." 

The emerging market for dancehall 
is continuing to expand. Though it 
was once a music made by and for 
a relatively Jamaica -centric audi- 
ence, new styles are rapidly emerging 
that preserve the basic dancehall feel 
but integrate other elements like hip - 
hop and R &B. 

Urban radio, for instance, has 
been particularly receptive to Mad 
Cobra's "Flex" single. And, says Vi- 
vian Scott, "We've noticed that radio 
has been more receptive to Shabba 
when he's accompanied by a known 
R &B singer" like Maxi Priest and-on 
his new single "Slow And 
Sexy " - Johnny Gill. Scott feels that 
in the next year there will be more 
such dancehall R &B duets and artists 
who can sing as well as DJ, like Lady 
Patra. 

Stowe also feels that in the next 
year dancehall will reflect a broader 
spectrum of sounds. "I think there 
will be more hip -hop in Jamaica," 
she says, "and there will be a differ- 
ent groove in dancehall, more like a 
New Jack Swing." She also feels the 
music will be less producer- driven 
than it has been and become more 
artist -driven, citing Tony Rebel's up- 
coming album, with tracks by four dif- 
ferent producers, as an example of 
things to come. 

Epic's and Columbia's marketing 
strategies reflect a long -term com- 
mitment to dancehall that has been 
catching on at other labels. The 
question of how to market this new 
music is also easier to answer for 
people who haven't been long asso- 
ciated with it, largely because of hip - 
hop. "Hip -hop really paved the way 
for the street marketing techniques 
that are vital to breaking new dance - 
hall artists," claims Stowe. 

Merlin Bobb, senior VP of A &R at 
Atco /East West, agrees. Seeing 
dancehall as very close to hip -hop, 
Bobb, who first signed Lieutenant 
Switchie to Atlantic, is using a similar 
plan to break East West's new dance - 
hall artist Snow, a white singer -DJ 
from Toronto. "First we want to get a 

street buzz with his first single, 'In- 

former,' by sending it to the club DJs 
and the stores. Then after awhile 
we'll send the next single to the ra- 
dio." 

With the already highly competitive 
dancehall world, the competition in 
the States will increase over the next 
year with releases by the previously 
mentioned artists, as well as the fol- 
lowing: Barrington Levy (MCA), Buju 

Latifah Duets With Dancehall 

Banton (Mercury), Romy Dee (Prior- 
ity), Willi One Blood (Wild Pitch) and 
Combined Flavour (Danzalot/MCA). 

While some hard -core fans may be 
skeptical about the sudden interest 
of American labels in Jamaican mu- 
sic, Supercat counts himself among 
those who see definite benefits be- 
yond increased market exposure. 
"Signing to a major label is like sav- 
ing the day for the music because it 
is helpful in organizing the business 
of the music," he says, going on to 
decry the disorganized state of the 
Jamaican music business. 

Important to Supercat and other 

indies 
(Continued from page R -14) 

self to being independent. An indie can 
turn around a record quicker, so you 
can meet the tastes of the marketplace; 
a major is so bogged down with too 
many records and too many priorities. 
On an indie, you're dealing like every 
record could by your last, and you'll be 
out there killing for it. A major can't do 
that. We can't have a 20- person promo 
department that some of the majors 
would, but that just makes the job even 
more challenging." 

Select is a former indie that now 
sends some of its product, but not all, 
through a major label. 'We do all the 
promotion and all the marketing, even 
for the stuff that's distributed through 
Elektra," points out Wyatt Cheek, VP of 
promotion and marketing. "They don't 
have any less work, just because we've 
signed on with them. We're able to 
more intimately work our product; we 
can get it developed from the ground 
level. Their distribution is obviously 
much more powerful. The things that 
are in character with Elektra go through 
them, but a lot of the street rap stuff 
isn't-like AMG, A -Teem and Red Hot 
Lover Tone. The biggest advantage to 
the branch distribution is the might of 
a WEA. But on the other hand, with cer- 
tain kinds of records, that force is active 
a layer above where those records be- 
gin. Some of the individual accounts 
and some of the street elements of 
marketing and promotion would be 
missed. What develops in the street of- 
ten becomes mass appeal, so you can 
wonder if it would have been even big- 
ger if you'd started with branch distribu- 
tion. But I think generally the record 
goes the distance it's going to. Our rec- 
ords have done what they ought to, and 
I think that's because we've put the 
right records through the right system 
initially. Rap music, as Fred keeps tell- 
ing us, is pop music, and its appeal is 
a lot broader than anyone wants to ac- 

Vet In The 'hall: Supercat 

Jamaican artists is the passage of a 
copyright law in Jamaica to protect 
the artists' work. "If the Jamaican 
government and people organize and 
pass the copyright law, the music will 
become even more valuable," he 
points out. "But no one wants to 
pass the copyright law because there 
are too many crooks in the busi- 
ness -and I mean big -time people." 
To Supercat, gaining increased 
worldwide attention as an artist can 
put him in a position to influence 
other artists and people in the Jamai- 
can music business to act on this 
matter. If that becomes a reality, this 
will perhaps be the greatest impact 
dancehall can have in Jamaica and 
beyond. 

knowledge." 
Big Beat is another example of a hy- 

brid. Owned by Atlantic, it operates 
mostly on its own. Rob Tewlow, co -di- 
rector of A&R and director of marketing 
and product management for the rap 
department, explains, "We promote 
and market the rap records entirely in- 
house. Our second major rap project, 
OFTB (Operation From The Bottom), 
has an LP 'Straight Up Watts,' single 
'Slangin' Dope (Gimme 'Nother Hit)' 
and video in late November. We do have 
the option of WEA distribution, and 
sometimes Atlantic will give us a project 
to distribute -like Charm's new album 
will go through WEA. We'll use them for 
things with a definitive pop potential, 
but each project is evaluated on its 

(Continued on page R -22) 

R-20 A Billboard Spotlight BILLBOARD NOVEMBER 28, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


P ATT '93 i 

i 

IIAtKII ME PHI ME 

Zr 

RUMPLETILSKINZ Thri 
KW 

k GA fEC R S LA 
CONTACT: SUNKISS 212 - 930 - 4565 

@iigt TMK(S) , REGISTERED MARCASIS) REGISTRADA(S) GENE PAL ELECTRIC USA. BMG LGOO UNO MUM 01992 BMG MU/IC 

EL 
www.americanradiohistory.com

www.americanradiohistory.com


BfULEV* * * 
BRCAD(',ASTING 
S F R V I C E S 

Art xrouNWnWakens 

s 

o s% 

07 

#e 6 
for more info: call 2 13- 969 -001 I /969- 8474FAX 

M.B. SOLID 

1.10 94111911 '. 

8o[íá 8teppI n' 8ton 
album 

FEATURING 12 CUTS INCLUDING: 
"Mornin' Blues," 

"(Get Off The Wall) I'm Micin' Itl," 
"Solid Steppin' Stone," 

"2 Feet Deep" 

All innovatively packed into M.B. Solid's, "Solid Steppin' Stone," album 
It's definitely a diversified album -- for diversified minds 

pea,, For orders, bookings, and more information call: ®) 1 -800- 552 -STEP 
SOLID RECORDS, P.O. Box 54211, San Jose, CA 95154 

world 
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using rap (or recognizable variants) as 
their chosen musical medium. 

Such crass misappropriations of the 
most incendiary musical movement of 
the past decade nevertheless under- 
line the genuine power of rap as a vehi- 
cle for the communication of attitudes 
and ideas among international corn - 
munities. As the author Nelson George 
succinctly observed, "Rap has a lot of 
words." No matter where in the world 
you find yourself, if you want to use 
music to get something off your chest, 
protest an injustice, explain a philoso- 
phy or simply let people know who you 
are and what you're about, then rap is 
your best bet. 

In South Africa, where rap is now an 
accepted strand of a broad musical 
spectrum, the group Taps recently re- 
leased its second album, "Young Hip 
And African," on the David Gresham la- 
bel. "It's not about politics, hype or 
black or white," a spokesman ex- 
plained. "The subject here is pride, 
African pride." 

Township influences abound in the 
music of Prophets of the City, still 
South Africa's premier rap act. Al- 
though its members ape American cul- 
ture with their look and street names, 
their rhymes are born of experiences in 
their own black communities. 

The furor caused by the strident so- 
cial commentary of East German rap- 
per J. on his Polydor debut, "We Are 
The Majority," further emphasizes the 
international political dimension that 
rap has assumed. In neighboring 
France, the group Supreme NTM- 
from the tough Parisian area of Seine 
Saint -Denis -is often referred to as the 
French Public Enemy. Like most Euro- 
pean rap posses, though, it is a mixed - 
race unit. The band, which has 
achieved substantial sales without any 
radio play whatsoever, punches home 
a provocative mix of heavy ghetto atti- 
tude and social- idealist politics rapped 
out in uncompromising French street - 
language. In a similar vein is I Am, a 
posse from Marseilles whose album 
"From The Planet Mars" is doing brisk 
business. 

One of the most significant and 
unforeseen results of the international 
rap explosion has been its linguistic im- 
pact. At a basic level, as in America, 
rap has created an entertainment/me - 
dia platform for the language of the 
street, which previously had no such 
popular outlet. The Japanese group 
Zing - likened again to Public Enemy, 
the American rap act against which all 
"serious" international posses are 
measured -uses an extremely rough 
gangster argot, a low -class strain of 
backstreet Japanese, normally un- 
heard in most walks of life. 

In Italy, where virtually every major 
city has a thriving independent rap 
scene, the music has provided a vital 
stimulus for local strains of language. 
Sicilian -born Frankie HI -NRG MC, who 
is renowned for his courageous attacks 
on the Mafia, is typical of a growing 
number of militant hip -hop acts who 
choose to perform in their own regional 
dialects. Far from being another impo- 
sition of American culture abroad, rap 
is proving to be the ideal vehicle for re- 
discovering local cultural roots and 
translating them into hard political 
statements. 

The Fabulous Trobadors from the 

south of France have gone one step 
further, rehabilitating one of Europe's 
most ancient languages, Occitan, and 
reviving the technique of verbal 
"fights," an oral tradition that dates 
back to the Middle Ages. 

Indeed, rap and the French language 
are enjoying a love affair. For while the 
rhythms and cadences of French have 
always been woefully ill- suited to rock 
'n' roll, there is a natural affinity be- 
tween the rhyming couplets of rap and 
the poetic French "chanson" tradition. 
The tremendous and enduring enthusi- 
asm for rap in France is sufficient to 
sustain a weekly TV program, "Rap - 
line," on the national M6 channel, and 
to make the country's leading rapper 
M.C. Solaar into a megastar. His debut 
album has now sold 100,000 copies 
and has produced four hit singles, and 
he is soon to be marketed in the U.K. 
on the highly fashionable Talkin' Loud 

Fantastischen Vier (The Fantastic 
Four), whose in- your -face second al- 
bum, "4 Gewinnt" (4 Wins, Sony), 
bludgeoned its way into the Top 10 last 
month. A vibrant hip -hop street culture 
flourishes in the Tokyo suburbs of Shi- 
buya and Shinjuku. And in the black 
townships of Cape Town, rap fulfills a 
role as an alternative public informa- 
tion service. 

At a time when mistrust of political 
leaders and legal institutions is more 
widespread than ever and the "over - 
ground" news is disseminated by in- 
creasingly sophisticated communica- 
tions systems, rap has become the 
global bush telegraph of the street. 
Word. 

indies 
(Continued from page R -20) 

own. Our biggest reason not to use 
them [for rap] is that WEA distribution 
has so many bigger priorities. 

"Where WEA could help us is if we 
had a record selling faster than we 
could supply it; that's when the sheer 

label. 
If Solaar breaks through in Britain, 

he will be going against the trend. For 
while rap has exerted a tremendous in- 
fluence on British popular music, there 
have been few British rap stars. The 
Shamen's recent No. 1 "Ebeneezer 
Goode" is basically a rap song, and 
acts from Neneh Cherry to the Stereo 
MCs incorporate a substantial element 
of rap in their music. But contrary to 
the French experience, the unsuitability 
of British accents has tended to under- 
mine the credibility of U.K. rappers. For 
some reason, the cockney rhymes of 
such acts as Derek B and Smiley Cul- 
ture lack conviction, while rapping in a 
Northern or Scottish accent sounds 
faintly ridiculous -a point amply dem- 
onstrated by the KLF and MC Tunes. 
Also, the overwhelming popularity of 
techno and, to a lesser extent, raggae 
has claimed the attention of those peo- 
ple who two or three years ago might 
have taken an exclusive interest in rap. 
Thus, after an initial burst of enthusi- 
asm, rap culture in the U.K. has been 
quietly absorbed into the mainstream. 

There are now urban rap strongholds 
all around the world. Frankfurt is known 
as "the cradle of German rap." The city 
is home to Turbo B (of Snap), B.G. the 
Prince of Rap and most recently Die 

volume of product they could move 
would help a project. On the pop side, 
if something crossed over, like OPP did 
for Tommy Boy, and the demand was 
incredible, we would have the luxury of 
tapping into their capabilities. But so far 
we don't have any group with the type 
of sales base that would warrant any- 
thing like that." 

Unlike a lot of the majors, Big Beat 
is an "ardent supporter of vinyl," ac- 
cording to Tewlow. "Demand is signifi- 
cantly less -for singles about 2 percent 
is vinyl -but we put it out to service DJs. 
With album projects you'd service some 
vinyl initially. After the first few months 
there's no point, but at first, for the DJs, 
it's important. Vinyl still is the important 
medium for breaking rap records; that's 
where it originated and you can't siphon 
that out. Cassettes are a big mover for 
rap now, especially in the South and the 
West, where it's such a car culture that 
cassettes sell well-better than CDs. 

"Rap albums are a lot different than 
they used to be. There's not so many 
throwaway tracks anymore. It's not just 
about singles, and the majors don't 
have a real handle on that. The way rap 
albums are created is a full -scale thing 
now." 
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tactics 
(Continued from page R -10) 

nications, "The difference between 
[the early days of rap promotion] and 
now is that people have started doing 
the conventional promotions. That was 
never the way. Now the majors have 
the power to do it that way." He cites 
the traditional single -release with the 
album dropping a month later. "I'm re- 
leasing three singles before I even do 
an album," he says. "I'm more con- 
cerned about developing a buzz before 
I release a record; setup is more of a 
real process now. I've been setting up 
Redman for six months." 

With the field of rap labels and the 
sheer number of artists escalating, 
many execs say they must alter their 
release schedules in order to compete. 

"In the early stages of the game, if 
you got your radar up, you could get 
signals about whether something was 
real or not, but it can take a lot longer 
for a record to develop now," says 
Lynch. "It takes longer for a record to 
break in the market. It took six months 
for House of Pain's 'Jump Around' to 
develop." 

Priority president Bryan Turner says 
that in the past labels had the patience 
to stick with an artist. 'When we put 
out Eazy -E's first single, 'Radio Radio,' 
it took nine months to make that hap- 
pen. I fear for the future of the genre 
if it took nine months for that to break. 

"Business is shitty," he continues, 
saying that retail retums for credit are 
way up because retailers demand more 

SUPER HYPE 
PUBLICITY CO. 

We are the experts you or your 
artists need to make your career 
a success. We give you the 
visibility you need, specializing in 

RAP, R &B, DANCE, GOSPEL, and 
REGGAE music. 

DO BELIEVE THE HYPE!! 

Call Now (718) 443 -4535 
Fax (718) 574 -9774 

for more information 

immediate sales with limited space in 
which to sell. "I'm relegated to doing 
more promotions on these acts to keep 
the record out there, and they're forc- 
ing me to move my timetable up. 
There's no question that more money 
is being spent." 

Executives still cite showcasing art- 
ists at conventions and clubs as being 
effective in reaching new audiences. 
While events like New York Live, which 
has showcased many up- and -coming 
rap talents, help to create a street buzz 
on new talent, appearances on televi- 
sion's In Living Color" and "The 
Arsenio Hall Show" are still prime tools 
for enhancing a rap artist's image. Ads 
in cutting -edge rap- oriented journals 
like The Source and Rappages are ef- 
fective. Tommy Boy's Lynch says that 
ads in smaller, regional papers like San 
Francisco's The Bomb, Seattle's Fla- 
vor, San Diego's Straight From The L/p, 
L.A.'s The Rap Sheet and New York's 
One Nut Network and Beat Down have 
also been useful in reaching the right 
audiences. 
The Radio Dilemma 
While radio stations have helped to 
make huge hits of street -styled acts 
House of Pain, Kris Kross and Naughty 
By Nature, promoters of rap still face 

Eazy -E's "Radio" 
Took Time 

a wall of resistance and mispercep- 
tions. 

"There's still no black radio 
play," says Simmons, who counts RAI/ 
Def Jam and Rush Management 
among his holdings. "You might hear a 
record once a day. But I still work ra- 
dio." 

Select's Cheek doesn't think radio is 
opening up. "It's closing down," he 
says. "I'm finding that it's actually 
harder [to get a record played]. What 
[radio is] doing is playing those records 
that come up from the street with a big 
ground swell and a lot of video play - 
it could be DAS EFX, Chubb Rock. But 
they are responding to their audience's 
plea to play the music. That doesn't 
signify that they're more open." He 
adds that while mix shows meet audi- 
ence deihand, they still don't demon- 
strate a real commitment by program- 
mers to play rap during other dayparts. 

Priority's Bryan Turner feels that "the 
negative side of [radio acceptance is] 
it has relegated rap music as a genre 
of music to hit singles again, and it's 
hurting companies like mine. I'm still 
trying to develop and sign artists who 
don't need to have a hit song. One side 
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edeiir auoa 4 Educate-ow- 
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%a 

X 

X 
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is good, but the negative is that the 
majors sign groups because they hear 
a song, they put the song out to radio, 
radio's got to play rap to be viewed as 
hip. So they're playing this song, and 
the record companies are shipping al- 
bums to retail. But they're not selling, 
because they're songs, not artists." He 
adds that upon the release of his more 
"artist- oriented, not single- oriented" 
albums, retailers now ask about chart 
position or which track is hitting before 
ordering. 

Another issue for rap promoters is 
the encroachment of "major -label" 
sensibilities, which dilute the immedi- 
ate, hungry, take- it -to- the -streets re- 
flexes required to promote rap. The ac- 
quisition of rap labels by the majors, 
whether through buyouts, mergers or 
distribution deals, was designed to give 
the smaller rap independents more re- 
sources within the market while allow- 
ing them to utilize time -proven street - 
oriented promotion techniques. But 
many label execs feel that the indie 
ways of doing things has been phased 
out in favor of cookie -cutter major -la- 
bel promotion practices. 

"When rap first came out, the artists 
became popular in the way they were 
exposed, which was word -of- mouth, 
and the mom -and -pops," says Prior- 
ity's Turner. "The interesting thing 
about this whole aspect of how to mar- 
ket rap music is that we haven't em- 
braced that old -school traditional way. 
We're not set up for it. Our roster is 
much more street -oriented. " 

Monica Lynch, though, sees "a lot of 
the old -boy network way of doing things 
being adopted by the rap community, 
i.e. chart hype and hype in general. I 

think that labels have to be very cau- 
tious. A lot of times at the major labels, 
their traffic is such that, if they have a 
lot of rap releases, they just churn 
them out the way they do a lot of R& 
B records." 
The Strength Of Video 
One fairly consistent method of alter- 
native marketing is video, which has 
been the single largest factor in break- 
ing new rap acts in the past two years, 
what with the rise in popularity of the 
viewer -programmed The Box channel 
and MTV's introduction of the "Fade To 
Black" program. 

"I think rap has now become more 
of a visual experience as opposed to a 
listening experience," says Varnell 
Johnson, senior VP of promotion for 
Jive Records, who sees the video as a 
positive tool. 'With the influx of videos, 
people can understand it a lot better. 
One of the problems with rap is that a 
lot of people didn't understand the 
words or where the artists were coming 
from. Now they can see or hear and 
don't think every rapper is out to harm 
them, and that's good. There are a lot 
of profound statements being made by 
these artists." 

But Select's Cheek objects to rising 
costs and the programming choices at 
MTV. "Video is too important," he 
says. "I am vehemently opposed to the 
cost of doing them and being at every 
[video] programmer's mercy for play, 
especially at the major outlets. We've 
had some successful acts on record 
and still haven't had what we feel we 
deserve in terms of video exposure, 
particularly at MTV. Based on what I 

see going on there, we're just on line 
and taking numbers." 

Because of rap's street -level view 
being at odds with the conservative re- 
quirements of video programmers, 
some videos have to be edited or re- 
shot. 'We already go through an A&R 
process with the record, but you have 
to be A&R'ed again by video outlets," 
says Cheek. "You can say this word but 
not that word, and we're continually 
doing edits, which can still be rejected. 
It's difficult." Cheek adds, however, 
that videos greatly enhance the artist's 
image and have helped them to secure 
live shows. 

Executives agree that there is no one 
tried- and -true method for breaking rap 
artists. "The rap audience is so diverse 
and expansive, and it's not a consumer 
to be taken for granted," says Cheek. 
"Not all rap enthusiasts need and want 
the same thing or come from the same 
perspectives. The closer you come to 
staying true to the art, the better your 
chances of winning not only with the 
'heads,' but also with newer enthusi- 
asts as well." 

dissed 
(Continued from page R -12) 

Bucano proposes a solution that's on 
the supply side. "I've been working on a 
computer program called Direct Link, 
which will place the point of purchase in 
the home via a computer," he says. 
"Kids will be able to get the music right 
from their homes, sometimes at a redu- 
ced price. It would be available at major 
distributors and even indies. I'm hoping 
to get it out there next year or so." 

Lynch, who calls bootlegging "a prob- 
lem that doesn't seem like it will go 
away, proposes a much more "outra- 
geous" concept -actually working with 
the bootleggers. "We're wondering if 
having a new artist's song on an uptown- 
mixed tape might help us in trying to de- 
velop that street buzz," she says. 'We're 
trying to see if there's a potential silver 
lining with this scenario." 

Though not as pressing as the bootleg 
tape issue, the matter of counterfeit vi- 
nyl album titles has also caused concern 
in 1992. Many labels that had stopped 
issuing album titles on vinyl (like Elektra 
and Jive) started again. "There's that 
much of a demand among street DJs," 
says Jeff Sledge, manager of rap promo- 
tion at Jive. 

Besides the piracy problem, rap mu- 
sic's conflict with sampling also hasn't 
died down. In January, a case involving 
Biz Markie sampling the Gilbert 
O'Sullivan song "Alone Again (Natu- 
rally)" prompted more than a few major 
labels to initiate "ultrasafe" sample - 
clearing procedures. Consequently, al- 
bums by Kool G. Rap & Polo on Cold 
Chillin', Grand Puba on Elektra and oth- 
ers were delayed. "The G. Rap album 
'Live And Let Die' was in sample hell for 
about eight months," says Cold Chillin' 
president Lenny Fitchtelberg. 'We used 
to clear a lot of samples before. Now we 
clear everything." 

For reasons Fitchtelberg wouldn't dis- 
close, except to say it has "something to 
do with the censorship issue," Warner 
Bros. has opted not to distribute "Live 
And Let Die." For similar reasons, Intelli- 
gent Hoodlum was asked to tone down 
or delete some of his lyrics, and FU2 was 
dropped from MCA. 

"There have been a lot of negative de- 
velopments in rap this year," says Weiss. 
"The good news is that the art form is 
avoiding stagnation." 
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The record they tried to keep 
from coming out... 
...is out Nov. 23rd. 
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Scarface Records 1611 Telegraph Ave. #602 Oakland, CA 94612 (510) 834-9188 
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ARTISTS & MUSIC 

Strait Country. MCA artist, and now movie actor, George Strait visits with record 
label execs and actresses at the Nashville -held motion -picture world premiere of 
"Pure Country," in which he stars. Pictured, from left, are Bruce Hinton, president, 
MCA/Nashville; actress Lesley Ann Warren, who appears in the movie; Strait; 
actress Isabel Glasser, also in the movie; and Tony Brown, executive VP and head 
of A &R, MCA/Nashville. 

Tanya Tucker Pilots Into Platinum 
Liberty Making Artist, New Set A Priority 

BY DEBBIE HOLLEY 

NASHVILLE -After 20 years in the 
country record business, more than 25 
top -five records, and miles and miles of 
touring, superstar Tanya Tucker is fi- 
nally a platinum -selling artist. Though 
she has delivered a couple of gold al- 
bums ( "Tanya Tucker Greatest Hits" 
and "TNT," both certified by the Re- 
cording Industry Assn. of America in 
1978), her more recent and highly 
touted Liberty release, 'What Do I Do 
With Me," was the nudge she needed 
to move her over the platinum edge. 

Tucker first hit the country airwaves 
in 1972 (at age 13) with the Columbia 
single "Delta Dawn." She eventually 
recorded for MCA and Arista, before 
taking a three -year hiatus and return- 
ing in 1986 to sign with Capitol (now 

To What Degree Is Country Collegiate? 
An Increasing Number Of Acts Earning Diplomas 
COLLEGE TRY: We still don't see a lot of academic 
robes on Music Row, but we've noticed that an increas- 
ing number of country performers are coming to town 
with a college degree in tow. Reba McEntire, Garth 
Brooks, Radney Foster, Mary- Chapin Carpenter, 
Suzy Bogguss, Mike Reid, George Strait, Trisha 
Yearwood, Lisa Stewart, and Lionel Cartwright, to 
name a few, will always have "Old Main" to look back 
on with pride, whether or not they ever make it to the 
Country Music Hall of Fame. Dozens of other major acts 
have at least tasted the 
campus life. 

We don't know if this 
fact amounts to anything 
beyond itself, but it may 
just be one of the many el- 
ements that account for 
country music's broaden- 
ing appeal. Even today, 
most country artists come 
from small towns and ru- 
ral regions, which are the 
last bastions of social insu- 
larity. Colleges -even 
backwater ones -tend to break down regionalism, less 
by education than by exposure to other people and the 
cultural baggage they bring with them. Thus do themes, 
sounds, and attitudes that would have once seemed for- 
eign embed themselves naturally into country records 
and videos. And thus does the "language" spoken there 
seem more universal and accessible. 

MAKING THE ROUNDS: Kenny Rogers, Vince 
Gill, and Wynonna are scheduled to perform on the 
two -hour CBS -TV special "A Country Music Celebra- 
tion," to air this coming spring. It will be taped Jan. 13 
at the Grand Ole Opry House. Other acts are yet to be 
announced for the show that will commemorate the 35th 
anniversary of the Country Music Assn. ... Gill is the 
new national spokesman for the EAR Foundation, an or- 
ganization concerned with hearing . .. The family of 
Fred Rose -the late music publisher, songwriter, and 
member of the Country Music Hall of Fame -has do- 
nated a collection of his memorabilia to the Country Mu- 
sic Foundation. Included are sheet music, correspond- 
ence, song manuscripts, and photos. CMF historian 
John Rumble is writing a biography of Rose, about 
whom he also wrote his doctoral dissertation ... The 
Cactus Brothers, who recently signed to Liberty Rec- 
ords, will perform five nights at the Break For The Bor- 

Nashville 
Scene 

der club in Dublin, Dec. 2 -6 ... Mel Tillis Enterprises 
has moved to 809 18th Ave. South, in Nashville. 

Hallway Entertainment & Distribution, Nashville, has 
released an hourlong home video biography of Willie 
Nelson. It features segments of 20 performances and 
comments from Waylon Jennings, Kris Kristofferson, 
Faron Young, Ray Charles, Emmylou Harris, Gary 
Busey, and others ... Tim Wood has joined the Liz Gre- 
gory Talent Agency in Nashville as a booking agent ... 
Randy Travis will be honored Dec. 3 in Washington by 

the USO for his work on 
that organization's behalf. 
Also up for honors that 
night: Secretary of De- 
fense Dick Cheney; Wil- 
liam Anders, chairman 
and CEO of General Dy- 
namics; and Helga Haub, 
president of the USO 
Council of Wiesbaden, 
Germany ... MCA Rec- 
ords threw a party Nov. 16 
to celebrate Mark Ches- 
nutt's "Longnecks & 

Short Stories" album going gold. 
"Inside Country Music With Rene Goodman," a two - 

minute weekday radio series, debuted Nov. 2 and is now 
heard in 40 markets in the U.S. and Canada. The host 
is a former reporter for "Crook & Chase" ... Booking 
agent Sol Saffian has joined Buddy Lee Attractions. He 
was formerly a vice president at the William Morris 
Agency ... David Kershenbaum, formerly with Morgan 
Creek Records, is K.T. Oslin's new producer. The two 
are currently working on three new songs for Oslin's up- 
coming greatest -hits collection. 

MARK YOUR CALENDAR: Two songs performed by 
Atlantic/Nashville artists will be heard on the Nov. 29 
segment of the ABC -TV series "Life Goes On ": Tracy 
Lawrence's "Somebody Paints The Wall" and Neal 
McCoy's "Now I Pray For Rain" ... Joe Diffie and Ex- 
ile will perform a benefit concert Dec. 8 at 7 p.m. at the 
Grand Ole Opry House for First Steps, an organization 
that deals with disabled children. Tickets are available 
through Ticketmaster ... The W.O. Smith Community 
Music School and BMI will present their "Jazz On Music 
Row" Christmas Concert Dec. 13 at 4 p.m. at the BMI 
building at 10 Music Square East. Tickets are available 
at the door for $5 each or $1 for those under 18. Included 
in the deal: coffee, cider, free parking. 

by Edward Morris 

Liberty), where she is currently the 
roster's top -selling female artist, sec- 
ond only to Garth Brooks in Liberty's 
overall sales. 

She has a consistent and successful 
singles chart history and an easily re- 
cognized vocal style. So why hasn't she 
seen platinum -album status before 
now? Sources close to her name several 
factors. First, and perhaps foremost, 
the high wave of country album sales 
the industry is now experiencing has 
been building over the past several 
years. Prior to the rise in country sales, 
Tucker was moving album units that 
were comparable to many in her league 
and, according to Liberty's VP of pro- 
motion, Bill Catino, in the neighbor- 
hood of 100,000 units. "She has never 
really been a consistent gold -selling 
artist, but 100,000 was pretty common 
for successful name acts then. That 
was before Randy Travis, Clint Black, 
and Garth Brooks." 

Jerry Crutchfield, VP of A &R at 
Liberty and Tucker's producer for 
more than 15 years, claims Tucker has 
always been an "impact" artist at radio. 
Of the 21 singles released since Tucker 
signed with Liberty, all but two have 
reached the top 10, and 15 of those 
were top five. Discussing her platinum 
success, he says, "I think the idea of 
Tanya Tucker has come of age." At 34, 
she's still younger than most of her 
contemporaries and has had 21 years of 
success and hits. "But now," he says, 
"she's more accessible to all facets of 
the market and now she's more accept- 
able. Her image is a very positive one." 

Although Crutchfield says the music 
is "first and foremost," he also says 
much "strategizing and brainstorm- 
ing" took place in preparation of 'What 
Do I Do With Me." The label examined 
Tucker's low sales figures, considering 
the kind of radio success she had had 
and her staus as a superstar. "We said, 
With all of these hits, why are we not 
selling gold and platinum every time 
out ?' " Crutchfield says. 

Liberty circled its wagons and servi- 
ced Tucker's product with sharper fo- 
cus "on presentation and positioning," 
says Crutchfield, "and really found out 
that, historically, her product had not 
been placed properly. If her album is 
not in the record store, the buyers 
aren't going to go, `Aw shucks, I'll 

come back.' They're going to go, Well 
give me this,' because they're there to 
buy music and there's too much great 
music out there." Crutchfield says her 
product is now positioned relative to 
her status as a superstar. 

TUCKER A PRIORITY 
Bob Freese, VP of sales and market- 

ing at Liberty, agrees. "Our regionals 
are doing a terrific job of making sure 
that Tanya is a priority." 

Liberty shipped 250,000 units of 
Tucker's newest release, "Can't Run 
From Yourself," which hit the streets 
Oct. 6 and marked her 25th album. "In 
the country world, that will fill every 
pipeline, but it won't overload it," says 
Freese. At press time, the number of 
distributed units was up to 375,000. 
The suggested retail price is $10.98 for 
cassette and $15.98 for CD. 

Freese says Liberty is aiming 
Tucker's product, in part, toward peo- 
ple who are testing country music, "not 
just the straight -ahead country audi- 
ence." A glance at her new album cover 
reveals an unusually glamorous photo- 
graph of Tucker, marking a more ma- 
ture and sexy image. "Tanya has a bit 
of mystique and intrigue about her," 
says Catino, who believes the country 
audience has moved away from the "lit- 
tle 13- year -old Tanya Tucker that I'm 
sure a lot of them visualized for years. 
Her image has been tamed and sharp- 
ened. She has become a real classy lady 
out there and her music has gotten a 
little edgier." 

Freese says his department has the 
new album tied in with major retail 
outlets through the holidays. "It is one 
of the most focused -on albums at retail 
because of the marketing campaign we 
laid out - that's price and positioning in 
a lot of stores." Freese has also placed 
a tremendous amount of newspaper 
and radio ads. "It's a priority for us 
just like Garth Brooks. We are spend- 
ing money and we're supporting her 
like a superstar." 

"Can't Run From Yourself' is No.15 
on Billboard's Top Country Albums 
chart in its sixth week there. ('What 
Do I Do With Me" is still on the albums 
chart after 72 weeks.) On The Billboard 
200, the new record moves to No. 52 
with a bullet, while the first single, 

(Continued on page 30) 

Americana Network To Air On Nostalgia 
NASHVILLE -The still -to -air 
Americana Television Network in 
Branson, Mo., says it will make its 
debut as a segment of Nostalgia Tel- 
evision's overall programming. 

An ATN announcement says the 
network will provide Nostalgia a 
weekly 10- to 15 -hour block of pro- 
gramming beginning in March '93, 
and that the block will be expanded 
to 30 hours a week in June. Ulti- 
mately, ATN aims to be an inde- 
pendent service. 

According to the announcement, 
the 7- year -old Nostalgia Television 
has 14 million viewers. It will handle 
affiliate sales, affiliate and trade- 

show marketing, and on -air promo- 
tion for Americana. ATN will sell its 
own advertising. 

ATN, a privately held corpora- 
tion, describes itself as a program- 
mer of "American music, back -to- 
basics lifestyle pieces, folk arts and 
crafts, travel, outdoor, and nature 
shows." 

It is headed by Stan Hitchcock, 
who ran Country Music Television 
until it was purchased in '91 by Gay- 
lord Entertainment Co. and Group 
W Satellite Communications. 

ATN does not specify when it will 
function apart from Nostalgia. 
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41 45 45 72 TANYA TUCKER LIBERTY 95562* (9.98/13.98) WHAT DO I DO WITH ME 6 

8 8 10 114 GARTH BROOKS 9 LIBERTY 93866* (9.98/13.98) NO FENCES 1 

48 48 43 8 HAL KETCHUM CURB 77581* (9.98/13.98) SURE LOVE 36 
9 

10 

9 

10 

9 

8 

62 

6 

GARTH BROOKS ° LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 

ALAN JACKSON A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711* (10.98/15.98) 

1 

8 
49 46 46 66 HAL KETCHUM CURB 77450* (9.98/13.981 PAST THE POINT OF RESCUE 6 

50 50 49 36 AARON TIPPIN RCA 61129* (9.98/13.98) READ BETWEEN THE LINES 6 

11 11 11 40 JOHN ANDERSON BNA61029" (9.98/13.98) SEMINOLE WIND 10 

51 47 47 6 KATHY MATTEA MERCURY 512567* (9.98 EQ/13.98) LONESOME STANDARD TIME 43 

12 14 15 14 ALABAMA RCA 66044* 19.98/15.981 AMERICAN PRIDE 11 

52 52 54 7 RADNEY FOSTER ARISTA 18713* (9.9813.98) DEL RIO, TX 1959 50 

13 12 13 11 TRISHA YEARWOOD MCA 10641* (9.98/15.98) HEARTS IN ARMOR 12 

53 55 50 14 DOUG STONE EPIC 52436*/SONY (9.98 EQ/13.98) FROM THE HEART 19 

14 18 23 7 
ALVIN &THE CHIPMUNKS 
CHIPMUNK 53006 */SONY (9.98 EO/13.981 

CHIPMUNKS IN LOW PLACES 14 

54 56 51 29 CONFEDERATE RAILROAD ATLANTIC 82335 " /AG (9.98/15.98)CONFEDERATE RAILROAD 36 

15 13 16 6 TANYA TUCKER LIBERTY 98987* (10.98/15.98) CAN'T RUN FROM YOURSELF 13 
55 57 53 137 DOUG STONE EPIC 45303"/SONY (5.98 E0/9.98) DOUG STONE 12 

16 15 14 20 
MARY -CHAPIN CARPENTER COME ON COME ON 
COLUMBIA 48881* /SONY (9.98 EQ/13.98) 

6 10 
51 

58 

75 

58 

54 

- 
61 

57 

2 

223 

12 

VARIOUS ARTISTS K -TEL 6063 (7.98/12.98) TODAY'S HOT COUNTRY 

THE JUDDS CURB 8318 /RCA (9.98/15.981 GREATEST HITS 

SAWYER BROWN CURB 77574* (9.98/13.98) CAFE ON THE CORNER 

56 

1 

39 

11 16 19 13 SOUNDTRACK EPIC SOUNDTRAX 52845 * /SONY (10.98 EQ/15.98) HONEYMOON IN VEGAS 4 

18 19 17 185 GARTH BROOKS 3 LIBERTY 90897* (9.98/13.98) GARTH BROOKS 2 

19 17 12 13 TRAVIS TRITT WARNER BROS. 45048* (10.98/15.98) T- R- O- U -B -L -E 6 
59 59 58 60 COLLIN RAYE EPIC 47468" /SONY (9.98 EQ/13.98) ALL I CAN BE 7 

20 20 20 18 CLINT BLACKA RCA 66003'(10.98/15.98) THE HARD WAY 2 

60 60 60 141 ALAN JACKSON ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4 

21 22 22 59 REBA MCENTIRE ' MCA 10400* (10.98/15.98) FOR MY BROKEN HEART 3 

61 53 52 30 GEORGE STRAIT MCA 10532" (10.98/15.98) HOLDING MY OWN 5 

22 21 18 6 LORRIE MORGAN BNA 66047* (9.98/13.98) WATCH ME 18 

Ó2 65 64 114 REBA MCENTIRE MCA 10016 (9.9815.98) RUMOR HAS IT 2 

23 23 21 9 RANDY TRAVIS WARNER BROS. 45044* (10.98/15.98) GREATEST HITS, VOL. 1 14 

63 66 63 140 TRAVIS TRITT WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 3 

24 27 27 60 BILLY DEAN 58K 96728* /LIBERTY (9.98/13.98) BILLY DEAN 22 

64 61 65 151 VINCE GILL MCA 42321 (8.96/13.98) WHEN I CALL YOUR NAME 2 

25 24 24 1 PAM TILLIS ARISTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL 23 

65 62 62 109 
MARY- CHAPIN CARPENTER 
COLUMBIA 46077"/SONY (8.98 EO/13.98) 

SHOOTING STRAIGHT IN THE DARK 11 
26 26 25 79 ALAN JACKSON ' ARISTA 8681'19.98/13.981 DON'T ROCK THE JUKEBOX 2 

21 28 30 9 RANDY TRAVIS WARNER BROS. 45045* (10.98/15.98) GREATEST HITS, VOL. 2 20 66 64 68 58 ALABAMA RCA 61040* (9.98/13.98) GREATEST HITS VOL. 2 10 

28 25 26 14 RICKY VAN SHELTON COLUMBIA 52753 * /SONY (10.98 E0/15.98) GREATEST HITS PLUS 9 61 68 67 31 VINCE GILL RCA 61130* (7.98/11.98) I NEVER KNEW LONELY 41 

29 32 35 3 GEORGE JONES MCA 10652" (9.98/15.98) WALLS CAN FALL 29 68 63 59 29 MCBRIDE & THE RIDE MCA 10540* (9.98/13.981 SACRED GROUND 27 

30 29 28 33 MARK CHESNUTT MCA 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 9 69 67 66 26 MICHELLE WRIGHT ARISTA 18685' (9.98/13.98) NOW & THEN 20 

31 30 29 12 COLLIN RAYE EPIC 48983* /SONY (9.98E0113.98) IN THIS LIFE 10 10 69 70 185 CLINT BLACK 2 RCA 9668 (9.98/13.98) KILLIN' TIME 1 

32 31 32 6 SUZY BOGGUSS LIBERTY 98585" (9.98/15.98) VOICES IN THE WIND 31 )1 NEW 1 JOHN MICHAEL MONTGOMERY ATLANTIC 8242o */AG(9.98/15.98) LIFE'S A DANCE 71 

33 33 33 53 SAMMY KERSHAW MERCURY 510161* (9.98 03/13.98) DON'T GO NEAR THE WATER 17 
12 71 - 103 CLINT BLACK 2 RCA 52372 (9.9813.98) PUT YOURSELF IN MY SHOES 1 

34 35 34 16 CHRIS LEDOUX LIBERTY 98818* (9.98/13.98) WHATCHA GONNA DO WITH A COWBOY 9 
13 10 72 42 GEORGE STRAIT MCA 10450* (9.98/15.98) TEN STRAIT HITS 1 

35 37 36 17 TRAVIS TRITT 2 WARNER BROS. 26589* (9.9813.98) IT'S ALL ABOUT TO CHANGE 2 74 72 74 37 LITTLE TEXAS WARNER BROS. 26820* (9.98/13.98) FIRST TIME FOR EVERYTHING 19 

36 34 31 55 SUZY BOGGUSS LIBERTY 95847* (9.98/13.98) ACES 15 

15 42 
SAWYER BROWN 
CURB 95624* (9.98/13.98) 

DIRT ROAD 12 

37 36 38 88 VINCE GILL MCA 10140* (9.98/15.98) POCKET FULL OF GOLD 5 
RE -ENTRY 

0 41 41 5 RESTLESS HEART RCA 66049* (9.98/15.981 BIG IRON HORSES 38 
C) Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 

certifica ion for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette 

and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked Ea, 

and all other CDs, are equivalent prices, which are projected from wholesale prices. = 1992. Billboard /BPI Communications. and SoundScan, Inc. 39 38 40 83 LORRIE MORGAN RCA 30210* (9.98/13.98) SOMETHING IN RED 8 

Billboard. Top Country Catalog Albums. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 

SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY SoundScan I'll' FOR WEEK ENDING NOVEMBER 28, 1992 
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PATSY CLINE^ MCA 1214.98/10.98) 80 weeks at No. 1 GREATEST HITS 

GEORGE STRAIT MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 

RAY STEVENS MCA 5918* (4.98/11.98) GREATEST HITS 

THE CHARLIE DANIELS BAND EPIC 38795* /SONY (7.98 EO/11.98) A DECADE OF HITS 

VINCE GILL RCA 9814 (4.98/9.98) BEST OF VINCE GILL 

GEORGE JONES S EPIC 40776 * /SONY (5.98 E0/9.98) SUPER HITS 

REBA MCENTIRE MCA 2789(7.98/12.98) GREATEST HITS 

RAY STEVENS CURB 77312* (6.98/9.98) HIS ALL -TIME GREATEST COMIC HITS 

PATSY CLINE DELUXE 5050 /IMG (7.98/9.98) 20 GOLD HITS 

ANNE MURRAY 4 LIBERTY 46058" (7.98/12.98) GREATEST HITS 

ALABAMA 3 RCA 7170 (9.98/13.98) GREATEST HITS 

DOLLY PARTON RCA 4422 (7.98/11.98) GREATEST HITS 

GEORGE STRAIT MCA 5800 (2.98/6.98) MERRY CHRISTMAS STRAIT TO YOU 

80 

80 

25 

80 

80 

66 

78 

23 

51 

80 

79 

63 

6 

lN W 
1-3 

14 

Y 
V) 

w 

53 

9 GEORGE STRAIT 3 MCA 5567 (7.98/12.98) 

15 13 HANK WILLIAMS, JR. 2 CURB 60193/WARNER BROS. (9.98/13.98) 

16 KENNY ROGERS & DOLLY PARTON RCA 5307 (9.98) 

17 15 DWIGHT YOAKAM REPRISE25989/WARNER BROS. (9.98/13.981 

18 RAY PRICE COLUMBIA 08866" /SONY (5.98 EQ/9.98) 

19 18 REBA MCENTIRE MCA 6294 (4.98/11.98) 

20 23 THE JUDDS S CURB 6422/RCA (7.98/11.98) 

21 16 ALABAMA 3 RCA 4939 (7.98/11.98) 

22 ANNE MURRAY Z CAPITOL 16232 

23 20 REBA MCENTIRE MCA 42134 (4.98/11.98) 

24 19 GEORGE STRAIT MCA 5913 (4.98/11.98) 

25 ALABAMA RCA 7014 (8.98) 

z o 
ui 
¢ 

Y G 

GEORGE STRAIT'S GREATEST HITS 19 

GREATEST HITS 70 

ONCE UPON A CHRISTMAS 8 

JUST LOOKIN' FOR A HIT 41 

ALL TIME GREATEST HITS 4 

SWEET SIXTEEN 73 

CHRISTMAS WITH THE JUDDS 9 

ROLL ON 75 

CHRISTMAS WISHES 8 

REBA 60 

OCEAN FRONT PROPERTY 63 

ALABAMA CHRISTMAS 7 

Catalog albums are older titles which are registering significant sales. © 1992, Billboard /BPI Communications and SoundScan, Inc. 
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Country 
ARTISTS & MUSIC 

COUNTRY 
* * * * * * * * ** 

CORNER 
by Lynn Shults 

N0.1 FOR THE SECOND consecutive week on Hot Country Singles, Ala- 
bama, the boys from Ft. Payne, Ala., have now hit No. 1 on 30 of 40 releases. 
Originally the band was known as Wild Country. The members began work- 
ing the club circuit in Myrtle Beach, S.C., in 1973, changing their name to Ala- 
bama in 1977. The group first hit the charts in July '77 with "I Wanna Be 
With You Tonight," on GRT Records. Its next release was on Dallas-based 
independent label MDJ Records; and its third release, "Tennessee River," was 
on both the MDJ label and RCA. How the song came to be on both labels 
is an interesting story. The band had gotten enough attention via its first two 
singles to earn a spot on the 1980 Country Radio Seminar's "New Faces" show. 
Alabama wowed the crowd that night, creating a stir among Nashville's major 
label executives. Jerry Bradley, now GM of Opryland Music Group, was then 
heading up RCA Records/Nashville. In the days when many labels would offer 
only singles deals to new acts, Bradley reportedly negotiated an album deal 
for Alabama for an advance of $25,000 -and also was able secure the rights 
to "Tennessee River" from MDJ. According to sources at RCA, Alabama has 
sold more than 50 million albums. The group reeled off a record -setting 21 
consecutive No. 1 singles between May of '80 and spring '87. 

FOR 23 YEARS THE Country Radio Seminar's "New Faces" show has been 
a make -or -break situation for aspiring stars. The show on which Alabama ap- 
peared was one of the most memorable for veteran seminar attendees. Others 
performing that night were Carol Chase, Lacy J. Dalton, Big Al Downing, 
Leon Everette, Reba McEntire, Juice Newton, Sylvia, and Jim Weatherly. 
With CRS poised to break all attendance records in 1993, the next "New 
Faces" could be the most important showcase yet. CRS will be held March 
-6 at the Opryland Hotel. 

THE MOST ACTIVE TRACK on Hot Country Singles & Tracks is "Take 
It Back" (57 -38), by Reba McEntire, followed by "In A Week Or Two" (64- 
43), by Diamond Rio; "Look Heart, No Hands" (56 -41), by Randy Travis; 
"Somewhere Other Than The Night" (25 -17), by Garth Brooks; "Burn One 
Down" (11 -7), by Clint Black; "I Cross My Heart" (7 -2), by George Strait; 
"Too Busy Being In Love" (40 -35), by Doug Stone; "Two Sparrows In A Hur- 
ricane" (8-4), by Tanya Tucker; "Don't Let Our Love Start Slippin' Away" (13- 
10), by Vince Gill; and "Life's A Dance" (32 -26), by John Michael Montgom- 
ery, 

ALBUMS SHOWING THE greatest sales percentage increase over the pre- 
vious week on Hot Country Albums are "Today's Hot Country" (75 -56), a var- 
ious- artists package; "A Travis Tritt Christmas" (51 -44); `Walls Can Fall" 
(32 -29), by George Jones; "Chipmunks In Low Places" (18 -14), by Alvin & 
the Chipmunks; and `Beyond The Season" (4-4), by Garth Brooks. 

THE MOST DOMINANT ARTIST on the albums chart is still Garth Brooks. 
"The Chase" debuted at No. 1 seven weeks ago and continues to hold a solid 
lock on the top position. Brooks has four albums in the top 10 and his debut 
album, "Garth Brooks" (19 -18), continues to see strong sales, even after 31/2 

years. The combined gross sales of Brooks' five albums is about 25 million 
units. This week's sales of his five albums were more than 250,000 units. 

TANYA TUCKER PILOTS 
(Co fled from page 28A) 

"Two Sparrows In A Hurricane," is 
bulleted at No. 4 on the Hot Country 
Singles & Tracks chart. 

Where promotion is concerned, Ca- 
tino says "most of it is all effort," add- 
ing that much of Tucker's leap in sales 
can be attributed to "the youth that 
have been coming over to country radio 
in the last couple of years." Dance 
clubs are another big factor in boosting 
sales, according to Catino. "They're 
fashionable these days and the people 
who go to the clubs are going out and 
buying the music." 

FOCUS ON LIVE CONCERTS 
The label also is focusing on 

Tucker's live show. Says Freese, 
"She's becoming a bigger star and her 
show needs to keep up with that with 
perhaps a more elaborate set." 

Paul Moore, Tucker's booking agent 
at William Morris for more than 10 
years, says her road work has been 
steady throughout his time working 
with her. "In fact, she probably worked 
as hard as she ever worked during '83 
and '84 when she had no records on the 
chart, was experiencing some personal 
traumas, and had no record deal." By 
the end of '92, he says, Tucker will have 
played 160 dates, not including per- 
sonal appearances. 

Moore says Tucker has gradually 
moved from clubs of 1,500 -3,000 seats 
two years ago into small halls of 4,000- 
5,000 seats last year, and he is looking 
toward halls with as many as 8,000 
seats for next year. `We're at a point 
where we're going into civic centers 
and major arenas and she's headlining 
most of her shows." 

Tucker was named the Country Mu- 
sic Assn.'s female vocalist of the year 
in 1991, something Moore says gave 
him another handle to talk about when 
selling dates on her. "I don't think it 
had a particular influence on pricing," 
he adds, "because since the mid -'80s, 
we've taken a very deliberate, conser- 
vative approach toward building her 
pricing and her worth in the market- 
place." 

Her platinum status, however, "re- 
ally helped solidify her as a hard ticket 
seller as well as a record seller," notes 
Moore. `When Liberty really got the 
album sales moving, with the last two 
albums particularly, I could see a dra- 
matic increase in her worth in the mar- 
ketplace as a ticket -selling commod- 

INTO PLATINUM 

ity." 
Moore hopes to move Tucker to a 

new plateau in '93, "making more 
money and working fewer dates. We 
are now in a position where we can be 
more selective." Although she will co- 
headline some dates, Moore believes 
Tucker will headline the majority of 
next year's shows, "and we'll build sup- 
port around her. We're working on var- 
ious packaging ideas now." Some dates 
are already planned with Billy Dean, 
Mark Collie, and Aaron Tippin, and 
possibly Brooks & Dunn. 

Recently, Black Velvet imported 
Canadian whiskey announced the sign- 
ing of Tucker to an exclusive two -year 
sponsorship of the "Black Velvet 
Lady" tour, during which the company 
is to sponsor at least 250 of Tucker's 
performances in the U.S. and Canada. 

Tucker will also be a key player in 
Black Velvet's "Smooth Steppin' Black 
Velvet Showdown" dance competitions, 
which begin in January and run 
through August in country nightclubs 
and dance bars across the U.S. She is 
to perform at some of the competitions 
and present some of the awards. 

A cut from her new album is to be 
used as the "key" dance song through- 
out all levels of the dance competition. 
The winners are to appear in one of 
Tucker's music videos and perform 
during one of her tour performances in 
1993. The Showdown benefits the Mul- 
tiple Sclerosis Society; all contestant 
couples pay a one -time entry fee of $5. 

Patsy Swayze is the competition's 
national dance spokeswoman and will 
help judge the national finals, provide 
counsel for Tucker's next video and an 
instructional video, and instruct at 
least two country dance clinics during 
the competition. 

Freese plans to work promotional 
tie -ins with the venues where the con- 
tests are held, possibly involving re- 
tailers and radio as co- sponsors. 'We'll 
be supplying posters and giveaway ma- 
terials," he adds. A premium giveaway 
cassette (a four -song sampler from 
various albums), tied in with Black Vel- 
vet, "will expose some of Tucker's mu- 
sic to some folks who probably 
wouldn't go into a record store and buy 
a cassette," says Freese. `We want to 
get CMT involved as well." 

Tucker is to begin work on a new al- 
bum next April, but she says she has 
never really had time to enjoy record- 
ing and would like to spend more time 
on her albums. "I'm on the road. I'm 
slammed into the studio. I'm on the 
road. I'm slammed back on a plane. 
Making records has never been a real 
comfortable situation for me." 

She wants to slide into the co -pro- 
duction seat as early as the next album. 
"If I haven't earned the [co- production 
seat] through talent, I've certainly 
earned it through perseverence." 

Freese says developing Tucker's 
catalog in 1993 is a priority. 'We're in 
the midst of planning a lot of things, 
but nothing is etched in stone yet." 

New CMT Europe Making Big Strides 
NASHVILLE -CMT Europe, which 
was officially launched Oct. 19, is now 
available to more than a third of the ca- 
ble homes in the U.K. 

Carriers are Southwestern Bell, 
Telewest Communications Group, De- 
vanha Group Plc, and Maclean Hunter 
Cablevision. Together, they account for 
about 123,000 households, CMT says. 
They began airing CMT during the 
first week of November. 

As a part of its startup, CMT Eur- 
ope has reached an agreement in prin- 
ciple with Video Performance Ltd., an 
agency that licenses videos owned by 
record labels in the U.K. 

Following a policy now in force in the 
U.S., CMT requires its European out- 

lets to carry its programming around 
the clock. 

CMT's European playlist roughly 
parallels its American counterpart - 
both in design and content. The cur- 
rent list has 50 videos in heavy rotation 
and 20 in light. The overseas version 
also has its weekly "pickhit" and 
"breakout" videos and a top-10 count- 
down. 

In addition to those from established 
country stars on major labels, the Eur- 
opean list also has videos by such indie 
or noncountry artists as Alison Krauss, 
Clinton Gregory, John Gorka, Tish 
Hinojosa, Glenn Frey, and Joan Baez. 

EDWARD MORRIS 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

72 ALL THESE YEARS (Beginner. ASCAP) 

28 ANYWHERE BUT HERE (Pri. ASCAP /Buddy Cannon, 
ASCAP /Little Big Town, BMI /American Made, BMI /Brand 
New Town, BMI /Old Wolf, BMI /Music Corp. Of America, 
BMI) WBM /HL 

58 BIG HEART (Nocturnal Eclipse, BMI /Union County. BMI/ 
BrahmSongs & Careers -BMG. BMI/Young World, BMI) 
HL 

56 BOOM! IT WAS OVER (EMI April. ASCAP /JNids, ASCAP/ 
EMI Blackwood, BMI /Okay Then, BMI) 

6 BUBKA SHOT THE JUKE BOX (EMI Blackwood, BMI/ 
Linde Manor, BMI /Right Key, BMI) WBM 

7 BURN ONE DOWN (Howlin' Hits, ASCAP) CPP 

44 CADILLAC RANCH (Great Cumberland, BMI /Diamond 
Struck, BMI) CPP 

39 CAFE ON THE CORNER (Beginner, ASCAP) WBM 

64 CALL HOME (BMG, ASCAP /WB, ASCAP/Two Sons. 

ASCAP) 

63 CRASH COURSE IN THE BLUES (Steve Warmer, BMI/ 
Irving, BMI /Sony Tree, BMI /Inspector Barlow, ASCAP) 

HL/CPP /CLM 
10 DON'T LET OUR LOVE START SLIPPIN' AWAY (Benefit, 

BMI /Foreshadow, BMI /Uncle Pete, BMI) CLM 
5 EVEN THE MAN IN THE MOON IS CRYIN' (BMG, ASCAP/ 

Judy Judy Judy, ASCAP /Sony Tree, BMI) HL 

40 GOING OUT OF MY MIND (Songs Of PolyGram, BMI/ 
Seven Angels. BMI /Songs Of McBride. BMI) HL 

33 THE GREATEST MAN I NEVER KNEW (EMI April. ASCAP/ 
Lion Hearted, ASCAP /Layng Martine, Jr., BMI) HL 

47 HE WOULD BE SIXTEEN (EMI April, ASCAP /Heartland 
Express, ASCAP /Five Bar -B. ASCAP /Sony Cross Keys, 
ASCAP /My Lady, ASCAP /Walmik, ASCAP) HL /WBM 

69 HEY MISTER (I NEED THIS JOB) (Careers -BMG, BMI/ 
Padre Hotel. BMI /Willesden, BMI) HL 

68 HOUSE HUNTIN' (Little Big Town, BMI /American Made, 

BMI /Alabama Band, ASCAP /Wildcountry, ASCAP /MCA. 
ASCAP) 

2 I CROSS MY HEART (Warner- Elektra- Asylum, BMI/ 
Dorff, BMI /Zena, ASCAP) WBM /CPP 

53 I DON'T NEED YOUR ROCKIN' CHAIR (16 Stars, BMI/ 
Warner, SESAC /Noreale. SESAC /Dyinda Jam, SESAC/ 
Texas Wedge, ASCAP) HL/WBM 

29 IF I DIDN'T HAVE YOU (Acuff -Rose, BMI /Irving, BMI/ 
Hardscratch, BMI) CPP 

3 IF THERE HADN'T BEEN YOU (Edge 0' Woods. ASCAP/ 

Kinetic Diamond, ASCAP /Moline Valley, ASCAP /Careers- 
BMG, BMI) HL/CPP 

1 I'M IN A HURRY (AND DON'T KNOW WHY) (Murrah, 
BMI/VanWarmer, ASCAP) CPP 

43 IN A WEEK OR TWO (Madwomen, BMI /MCA, ASCAP/ 
Gary Burr, ASCAP) 

31 IN THIS LIFE (Almo, ASCAP /Brio Blues, ASCAP /Hayes 
Street, ASCAP /Allen Shumblin, ASCAP) CPP 

45 I WAS BORN WITH A BROKEN HEART (Careers -BMG. 
BMI /EMI April, ASCAP) HL 

16 JUST CALL ME LONESOME (St. Julien, ASCAP/ 

Polygram, ASCAP /Poor House Hollow. ASCAP) HL 

54 JUST ONE NIGHT (Songs Of PolyGram, BMI /Songs Of 

McBride, BMI) HL 

62 LEAVIN'S BEEN A LONG TIME COMIN' (Shenandoah's, 
ASCAP /Ark, ASCAP /Judy Judy Judy. ASCAP /Four Of A 

Kind, BMI) 

59 LET GO OF THE STONE (Irving, BMI /Hardtoscratch, 
BMI /WB, ASCAP /Two Sons. ASCAP) 

32 LETTING GO (Warner- Tamerlane, BMI /Zesty Zacki's, 
BMI) WBM 

26 LIFE'S A DANCE (Hayes Street, ASCAP /Almo, ASCAP/ 
Love This Town, ASCAP) WBM /CPP 

15 LONESOME STANDARD TIME (EMI April, ASCAP/The 
Old Professor's Music, ASCAP /BMG Songs, ASCAP/ 
Mighty Chord, ASCAP) WBM /HL 

41 LOOK HEART, NO HANDS (MCA. ASCAP) 
21 LORD HAVE MERCY ON THE WORKING MAN (Songs Of 

PolyGram, BMI) HL 

12 LOST AND FOUND (Sony Cross Keys, ASCAP) HL 

31 LOVE'S GOT A HOLD ON YOU (Warner -Tamerlane. BMI/ 
Just Cuts. BMI /Patti Hurt, BMI) WBM 

23 LOVE WITHOUT MERCY (Polygram, ASCAP /Lodge Hall, 
ASCAP /BMG, ASCAP) HL 

60 NEXT THING SMOKIN' (Forrest Hills, BMI /Songwriters 
Ink, BMI /Out Of Slate, BMI/Texas Wedge. ASCAP /Pitch 
'N' Run, ASCAP) CPP 

13 NO ONE ELSE ON EARTH (Sony Tree, BMI /Edisto Sound, 
BMI /Sony Cross Keys, ASCAP /EMI Golden Torch, 
ASCAP /Heart Street, ASCAP) HL /CPP 

20 NOT TOO MUCH TO ASK (EMI April, ASCAP /Getarealjob, 
ASCAP /Don Schlitz, ASCAP /Almo, ASCAP) HL /CPP 

11 NO WAY JOSE (Careers -BMG, BMI /Four Of A Kind. BMI/ 
Nocturnal Eclipse. BMI /Michael Garvin, BMI( HL 

18 NOW THAT'S COUNTRY (Songs Of PolyGram. BMI/ 

Tubb's Bus, HMI) HL 

67 ONE TIME AROUND (Sony Tree, BMI /Zomba, ASCAP) HL 

74 OVERNIGHT MALE (Sony Cross Keys. ASCAP/ 
Charthrob, ASCAP /Of Music, ASCAP) HL 

55 QUEEN OF MEMPHIS (Nocturnal Eclipse, BMI /Union 
County, BMI /Tillis. BMI) 

22 SEMINOLE WIND (Almo, ASCAP /Holmes Creek, ASCAP) 
CPP 

11 SHAKE THE SUGAR TREE (Sony Tree, BMI) HL 

65 SHE LIKES TO DANCE (Fame, BMI /Bobworld, BMI/ 
Makin' It Up, BMI /Music Of The World. BMI /Sony Cross 
Keys, ASCAP) HL 

9 SHE'S GOT THE RHYTHM (AND I GOT THE BLUES) 
(Maine Ruth, ASCAP /Seventh Son, ASCAP /Sometimes 
You Win, ASCAP /AII Nations, ASCAP) WBM 

21 SOMEBODY PAINTS THE WALL (Lust -4 -Fun, ASCAP/ 
Zomba, ASCAP /Joyna, ASCAP /Noted, ASCAP) 

61 SOMEBODY'S IN LOVE (WB, ASCAP /Rancho Bogardo, 
ASCAP /Warner -Tamerlane, BMI /flying Dutchman, BMI) 
WBM 

73 SOMETHING MOVING IN ME (Polygram. ASCAP /Songs 
De Burgo, ASCAP /BMG, ASCAP) 

11 SOMEWHERE OTHER THAN THE NIGHT (Sophie's 
Choice, BMI /Major Bob. ASCAP /No Fences, ASCAP) CPP 

50 STANDING ON THE PROMISES (Warner -Tamerlane, 
BMI /Long Run, BMI /Almo, ASCAP /Hayes Street, ASCAP/ 
Allen Shumblin, ASCAP) WBM /CPP 

57 STILL OUT THERE SWINGING (Scarlet Moon, BMI) CLM 
15 A STREET MAN NAMED DESIRE (Great Cumberland, 

BMI /Flawfactor, BMI /Longitude, BMI /August Wind, BMI) 
WBM /CPP 

14 SURE LOVE (Foreshadow, BMI /Songs Of PolyGram, 
BMI /MCA, ASCAP /Gary Burr, ASCAP) CLM /HL 

42 SUSPICIOUS MINDS (Screen Gems -EMI, BMI) WBM 

38 TAKE IT BACK (Fever Pitch, BMU 
52 THAT'S GOOD (Sony Cross Keys. ASCAP /Miss Dot, 

ASCAP /Millhouse. BMI) HL 

70 THAT'S ME (Millhouse, BMI /Shedhouse, ASCAP) HL 

35 TOO BUSY BEING IN LOVE (Gary Morris. ASCAP /MCA. 
ASCAP /Gary Burr. ASCAP) HL 

4 TWO SPARROWS IN A HURRICANE (Murrah, BMI) CPP 
25 WALKAWAY JOE (Warner -Tamerlane, BMI /Warner- 

Refuge. BMI /Patrick Joseph, BMD 

8 WATCH ME (Great Cumberland, BMI /Diamond Struck, 
BMI /In The Air, BMI /MCA, ASCAP /Gary Burr, ASCAP) 
HL/CPP 

66 WEAR MY RING AROUND YOUR NECK (Lollipop. BMI) 
CPP 

49 WELCOME TO THE CLUB (Love This Town, ASCAP/ 
Endless Frogs, ASCAP) CLM 

51 WE SHALL BE FREE (EMI Blackwood, BMI /Beartooth, 
BMI /Major Bob, ASCAP /No Fences, ASCAP) WBM /CPP 

48 WHATCHA GONNA DO WITH A COWBOY (Major Bob, 
ASCAP /Mid- Summer, ASCAP) CPP 

34 WHAT WERE YOU TNINKIN' (Square West. ASCAP/ 
Nowlin' Hits, ASCAP) CPP 

19 WHEN SHE CRIES (EMI April. ASCAP /Son Mare, BMI) 
WBM 

24 WHER'M I GONNA LIVE? (Pri, BMI /Sly Dog, BMI /Pri, 
ASCAP /Music Express, ASCAP) HL 

36 WHO NEEDS IT (Mavieville, BMI /Careers -BMG, BMI/ 
Monk Family, BMI) HL 

30 WILD MAN (WB, ASCAP /Long Acre, SESAC /Great 
Cumberland, BMI /Diamond Struck, BMI /Patenrick, BMI) 
WBM /CPP 

46 WRONG SIDE OF MEMPHIS (Warner- Tamerlane, BMI/ 
Patrick Joseph. BMI) WBM 
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TITLE 
PRODUCER (SONGWRITER) 

OT COON 
ARTIST 

LABEL & NUMBER/DISTRIBUTING LABEL 

cp 1 5 10 

* * * No. 1 * * * 
I'M IN A HURRY (AND DON'T KNOW WHY) 2 weeks at No. 1 

J. LEO,L M.IEE,ALABAMA (R.MURRAH,R VANWARMER) 
ALABAMA 

(V) RCA 62236 

0 1 11 
I CROSS MY HEART 
T.BROWN,G.STRAIT (S,DORFF,E.KAZ) 

GEORGE STRAIT 
(V) MCA 54478 

3 6 14 
IF THERE HADN'T BEEN YOU 
C.HOWARD,T.SHAPIRO (T.SHAPIRO,R.HELLARD) 

BILLY DEAN 
(V) SBK 57884 /LIBERTY 

8 12 10 TWO SPARROWS IN A HURRICANE 
J.CRUTCHFIELD (M,A.SPRINGER) 

TANYA TUCKER 
LIBERTY ALBUM CUT 

5 6 9 14 
EVEN THE MAN IN THE MOON IS CRYIN' 
D.COOK (M.COLLIE.D.COOK) 

MARK COLLIE 
(V) MCA 54448 

6 5 4 24 BUBBA SHOT THE JUKE BOX 
M WRIGHT (D.LINDE) 

MARK CHESNUTT 
(V) MCA 54471 

(1) 11 15 10 BURN ONE DOWN 
J.STROUD,C.BLACK (C.BLACK,H,NICHOLAS,F,MILLER) 

CLINT BLACK 
(V) RCA 62337 

8 2 2 13 
WATCH ME 
R.LANDIS (T.SHAPIRO,G.BURR) 

LORRIE MORGAN 
(V) BNA 62333 

0 12 14 6 
SHE'S GOT THE RHYTHM (AND I GOT THE BLUES) 
K.STEGALL (A.JACKSON,R.TRAVIS) 

ALAN JACKSON 
(V) ARISTA 12463 

10 13 17 7 
DON'T LET OUR LOVE START SLIPPIN' AWAY 
T.BROWN (V.GILL,P.WASNER) 

VINCE GILL 
(V) MCA 54489 

11 4 3 15 
SHAKE THE SUGAR TREE 
P,WORLEY,E.SEAY (C. HARTFORD) 

PAM TILLIS 
(V) ARISTA 1 -2454 

12 15 16 11 LOST AND FOUND 
S. HENDRICKS,D.000K (D,COOK,K.BROOKS) 

BROOKS & DUNN 
(V) ARISTA 1 -2460 

13 9 1 16 
NO ONE ELSE ON EARTH 
T.BROWN (S.LORBER,S,HARRIS.J.COL000I) 

WYNONNA 
(C) (V) CURB 54449/MCA 

14 19 21 10 SURE LOVE 
A.REYNOLDS,J.ROONEY (H,KETCHUM,G.BURR) 

HAL KETCHUM 
(V) CURB 87243 

15 16 19 10 LONESOME STANDARD TIME 
B. MAHER (J,RUSHING,L.CORDLE) 

KATHY MATTEA 
(V) MERCURY 868 343 

16 10 13 16 
JUST CALL ME LONESOME 
S.FISHELL,R.FOSTER (R.FOSTER,G.DUCAS) 

RADNEY FOSTER 
(CI (V) ARISTA 1 -2448 

(17) 25 46 1 
SOMEWHERE OTHER THAN THE NIGHT 
A.REYNOLDS (K.BLAZY,G.BROOKS) 

GARTH BROOKS 
(V) LIBERTY 56824 

18 18 18 12 
NOW THAT'S COUNTRY 
R.BENNETT,T.BROWN (M.STUART) 

MARTY STUART 
(V) MCA 54477 

19 20 24 12 
WHEN SHE CRIES 
J.LEO,RESTLESS HEART (M.BEESON,S.LENAIRE) 

RESTLESS HEART 
(C) (V) RCA 62334 

20 21 22 12 
NOT TOO MUCH TO ASK MARY -CHAPIN CARPENTER WITH JOE DIFFIE 
J.JENNINGS,M.C.CARPENTER (M,C.CARPENTER,D,SCHLITZ) (V) COLUMBIA 74485 

21 23 25 8 SOMEBODY PAINTS THE WALL 
J.STROUD ( E. KAHANEK ,N.LARKIN,T,SMITH,C.BROWDER) 

TRACY LAWRENCE 
ATLANTIC ALBUM CUT 

22 17 10 16 
SEMINOLE WIND 
J.STROUD,J.ANDERSON ((ANDERSON) 

JOHN ANDERSON 
(VI BNA 62312 

23 28 33 9 
LOVE WITHOUT MERCY 
S.HENDRICKS,B.BECKETT (D.PFRIMMER,M.REID) 

LEE ROY PARNELL 
(V) ARISTA 1 -2462 

(24) 27 30 7 
WHER'M I GONNA LIVE? 
J,SCAIFE,J,COTTON (B.R.CYRUS,C.CYRUS) 

BILLY RAY CYRUS 
(V) MERCURY 864 502 

25 30 44 4 
WALKAWAY JOE 
G.FUNDIS (V.MELAMED,G. BARNHILL) 

TRISHA YEARWOOD 
(V) MCA 54495 

26 32 36 9 
LIFE'S A DANCE 
D.JOHNSON (A.SHAMBLIN,S.SESKIN) 

JOHN MICHAEL MONTGOMERY 
ATLANTIC ALBUM CUT 

21 14 7 14 LORD HAVE MERCY ON THE WORKING MAN 
G. BROWN ( KOSTAS) 

TRAVIS TRITT 
(V) WARNER BROS. 18779 

28 31 34 9 
ANYWHERE BUT HERE 
B. CANNON,N.WILSON ( B .CANNON,J.S.SHERRILL,B.DIPIERO) 

SAMMY KERSHAW 
IV) MERCURY 864 316 

29 24 23 16 
IF I DIDN'T HAVE YOU 
K.LEHNING (S. EWING,M.D,BARNES) 

RANDY TRAVIS 
(V) WARNER BROS. 18792 

(30) 34 35 6 
WILD MAN 
S.BUCKINGHAM (S,LONGACRE,R.GILES) 

RICKY VAN SHELTON 
(V) COLUMBIA 74731 

31 29 26 18 
IN THIS LIFE 
G.FUNDIS,J.HOBBS (M.REID,A.SHAMBLIN) 

COLLIN RAYE 
(CI (VI EPIC 74421 

32 22 8 16 
LETTING GO 
J.BOWEN,S.BOGGUSS (D.CRIDER,M,ROLLINGS) 

SUZY BOGGUSS 
(V) LIBERTY 57801 

33 26 20 16 THE GREATEST MAN I NEVER KNEW 
T.BROWN,R,MCENTIRE (R.LEIGH,L.MARTINE,JR.) 

REBA MCENTIRE 
(V) MCA 54441 

(14) 37 42 8 
WHAT WERE YOU THINKIN' 
J. STROUD,C.DINAPOLI.D.GRAU ( C .DINAPOLI,P.HOWELL,D,O'BRIEN,B. SEALS) 

LITTLE TEXAS 
(V) WARNER BROS. 18741 

35 40 54 4 
TOO BUSY BEING IN LOVE 
D.JOHNSON (V.SHAW,G. BURR) 

DOUG STONE 
(V) EPIC 74761 

36 38 43 10 WHO NEEDS IT 
R,PENNINGTON (B.MASON,J.MEHAFFEY) 

37 33 29 19 
LOVE'S GOT A HOLD ON YOU 
S.HENDRICKS,S,STEGALL (K,STEGALL,C.CHAMBERLAIN) 

CLINTON GREGORY 
(V) STEP ONE 442 

ALAN JACKSON 
(V) ARISTA 1 -2447 

57 2 

** *POWER PICK /AIRPLAY * ** 
TAKE IT BACK REBA MCENTIRE 
T.BROWN,R. MCENTIRE (K.JACKSON) (V) MCA 54544 

39 35 28 17 CAFE ON THE CORNER 
R.SCRUGGS,M.MILLER (M.MCANALLY) 

SAWYER BROWN 
CURB ALBUM CUT 

YM 

SINGLES 

&TRACKS 

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY 

STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS 

A WEEK. SONGS RANKED BY GROSS IMPRESSIONS, COMPUTED BY CROSS- 

REFERENCING EXACT TIMES OF AIRPLAY WITH ARBITRON LISTENER DATA. 
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40 36 32 20 GOING OUT OF MY MIND 
S.GIBSON,T.BROWN (KOSTAS.T. MCBRIDE) 

MCBRIDE & THE RIDE 
(V) MCA 54413 

41 56 2 
LOOK HEART, NO HANDS 
K.LEHNING (T.BRUCE,R.SMITH) 

RANDY TRAVIS 
(V) WARNER BROS. 18709 

42 42 47 6 
SUSPICIOUS MINDS 
P.ANDERSON (M.JAMES) 

DWIGHT YOAKAM 
EPIC ALBUM CUT 

43 64 2 
IN A WEEK OR TWO 
M.POWELL,T.DUBOIS (J,HOUSE,G.BURR) 

DIAMOND RIO 
(V) ARISTA 2457 

cp 47 52 4 
CADILLAC RANCH 
J.BOWEN.J CRUTCHFIELD (C.WATERS,C.JONES) 

CHRIS LEDOUX 
(V) LIBERTY 56787 

45 45 48 6 
I WAS BORN WITH A BROKEN HEART 
E.GORDY,JR. (A.TIPPIN,J.MCBRIDE) 

AARON TIPPIN 
(V) RCA 62338 

46 43 41 17 
WRONG SIDE OF MEMPHIS 
G.FUNDIS (M.BERG,G.HARRISOM 

TRISHA YEARWOOD 
(V) MCA 54414 

(41) 49 55 5 
HE WOULD BE SIXTEEN 
S.80GARD .R.GILES (J,COLUCCI,C.BLACK,A.ROBERTS) 

MICHELLE WRIGHT 
(V) ARISTA 12480 

48 48 53 19 
WHATCHA GONNA DO WITH A COWBOY 
A.REYNOLDS,J.CRUTCHFIELD (G,BROOKS,M.D.SANDERS) 

CHRIS LEDOUX 
(V) LIBERTY 57885 

49 50 56 8 
WELCOME TO THE CLUB 
J.STROUD,B.GALLIMORE (S.SESKIN,A.PESSIS) 

TIM MCGRAW 
CURB PROMO SINGLE 

(5_0) 51 51 5 
STANDING ON THE PROMISES 
B.BECKETT (L.CARTWRIGHT,A.SHAMBLIN) 

LIONEL CARTWRIGHT 
(V) MCA 54514 

51 44 27 12 
WE SHALL BE FREE 
A.REYNOLDS (S.DAVIS,G.BROOKS) 

GARTH BROOKS 
(V) LIBERTY 57994 

52 55 60 5 
THAT'S GOOD 
J.STROUD (T.MENSY,T.HASELDEN) 

TIM MENSY 
(VI GIANT 18742 

53 52 57 7 
I DON'T NEED YOUR ROCKIN' CHAIR 
E.GORDY,JR. (B.YATES,F. DYCUS,K.K.PHILLIPS) 

GEORGE JONES 
(V) MCA 54470 

54 59 72 3 
JUST ONE NIGHT 
S.GIBSON,T.BROWN (T.MCBRIDE) 

MCBRIDE & THE RIDE 
(C) (V) MCA 54494 

(55) 60 2 QUEEN OF MEMPHIS 
B.BECKETT (D.GIBSON,K.LOUVIN) 

CONFEDERATE RAILROAD 
(V) ATLANTIC 87404 

56 62 64 3 
BOOM! IT WAS OVER 
S.MARCANTONIO,R.E.ORRALL.J.LEO (R.E.ORRALL,B.LLOYD) 

ROBERT ELLIS ORRALL 
(V) RCA 62335 

(57) 58 59 4 
STILL OUT THERE SWINGING 
B.BANNISTER.P OVERSTREET (P.OVERSTREET) 

PAUL OVERSTREET 
(V) RCA 62361 

(50) 61 61 3 BIG HEART 
D.JOHNSON (D.GIBSON,B.MILLER,F.WELLER) 

GIBSON /MILLER BAND 
(C) (V) EPIC 74739 

59 NEW 1 

***HOT SHOT DEBUT*** 
LET GO OF THE STONE JOHN ANDERSON 
J.STROUD,J.ANDERSON (M.D.BARNES,M.T.BARNES) (V) BNA 62410 

60 53 50 16 NEXT THING SMOKIN' 
B.MONTGOMERY,J.SLATE (J.DIFFIE,D. MORRISON,J.SLA I 

JOE DIFFIE 
(V) EPIC 74415 

(61) 63 62 5 
SOMEBODY'S IN LOVE 
R. LANDIS (S.BOGARD,M,CLARK) 

LISA STEWART 
(V) BNA 62311 

NEW 1 
LEAVIN'S BEEN A LONG TIME COMIN' 
R.BYRNE,K.STEGALL IM.MCGUIRE,C.CRAIG,S.DAILEY) 

63 54 39 12 
CRASH COURSE IN THE BLUES 
S. HENDRICKS.T.DUBOIS (S.WARINER.J.JARVIS,D.000K) 

64 72 - 2 
CALL HOME 
P.BUNETTA,R,CHUDACOFF (M.REID.T.SEALS) 

65 65 63 4 SHE LIKES TO DANCE 
R. BYRNE,A.SCHULMAN (R.BYRNE,A.SCHULMAN,M.WHITE) 

SHENANDOAH 
(V) RCA 62397 

STEVE WARINER 
(V) ARISTA 1 -2461 

MIKE REID 
(V) COLUMBIA 74771 

MICHAEL WHITE 
(V) REPRISE 18715/WARNER BROS. 

66 68 68 19 
WEAR MY RING AROUND YOUR NECK 
S.BUCKINGHAM (B.CARROLL,R,MOODV) 

RICKY VAN SHELTON 
(V) COLUMBIA 74418 

67 67 67 19 ONE TIME AROUND 
S.BOGARD ,R,GILES (C.HARTFORD,D.PFRIMMER) 

MICHELLE WRIGHT 
(V) ARISTA 1 -2444 

68 NEW 1 
HOUSE HUNTIN' 
S.BUCKINGHAM,L.STRICKLAND ( B .DIPIERO,J.JARRARD,M.D.SANDERS) 

MATTHEWS, WRIGHT & KING 
(VI COLUMBIA 74749 

69 74 66 17 
HEY MISTER (I NEED THIS JOB) 
R. BYRNE.K.STEGALL 1K. CHATER,R.ARMAND) 

SHENANDOAH 
(V) RCA 62290 

10 69 69 15 
THAT'S ME 
P.WORLEV,E.SEAY IT.HASELDEN,B,ALAN) 

MARTINA MCBRIDE 
(V) RCA 62291 

71 70 73 4 NO WAY JOSE 
M. POWELL,R.KENNEDY (P.R,BATTLE,M.GARVIN) 

RAY KENNEDY 
ATLANTIC ALBUM CUT 

(72) NEW 1 
ALL THESE YEARS 
R.SCRUGGS,M.MILLER (M. MCANALLY) 

SAWYER BROWN 
CURB ALBUM CUT 

73 73 2 
SOMETHING MOVING IN ME 
J.STROUD (R.M.BOURKE.M. REID) 

DARRYL & DON ELLIS 
(V) EPIC 74758 

14 15 70 3 
OVERNIGHT MALE 
T.BROWN,G.STRAIT (K.WILLIAMS,R.HARBIN,R. FAGAN) 

GEORGE STRAIT 
MCA ALBUM CUT 

75 66 58 8 A STREET MAN NAMED DESIRE 
J.BOWEN,R.ALVES (B.M000RVEY,R,ALVES,G. HARRISON) 

PIRATES OF THE MISSISSIPPI 
(V) LIBERTY 57995 

Records moving up the chart with airplay gains this week. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette 

is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. 
(V) Vinyl single availability. (X) CD maxi -single availability. 0' 1992, Billboard /BPI Communications. 

HOT COUNTRY RECURRENTS 
1 1 1 8 BOOT SCOOTIN' BOOGIE BROOKS & DUNN 

S.HENDRICKS,D.000K,B.TANKERSLEY (R.DUNN) ARISTA 

2 2 2 9 WHAT KIND OF FOOL DO YOU THINK I AM LEE ROY PARNELL 
S.HENDRICKS,B.BECKETT (A. CARMICHAEL,G.GRIFRN) ARISTA 

3 3 - 2 JESUS AND MAMA CONFEDERATE RAILROAD 
B.BECKETT (D.B.MAYO,J.D,HICKS) ATLANTIC 

4 4 - 2 I STILL BELIEVE IN YOU VINCE GILL 
T.BROWN (V.GILL,J. B.JARVIS) MCA 

5 1 
WARNING LABELS DOUG STONE 
D.JOHNSON (K.WILLIAMS,O.TURMAN) EPIC 

6 7 4 4 
I WOULDN'T HAVE IT ANY OTHER WAY AARON TIPPIN 
E.GORDY,JR. (A.TIPPIN,B.CURRY) RCA 

7 6 3 4 WE TELL OURSELVES 
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) 

CLINT BLACK 
RCA 

8 9 6 4 
RUNNIN' BEHIND TRACY LAWRENCE 
J.STROUD (E.HILL,M. D.SANDERS) ATLANTIC 

9 5 - 2 COULD'VE BEEN ME BILLY RAY CYRUS 
J.SCAIFE,J.COTTON (R.NIELSEN,M.POWELL) MERCURY 

10 - I 
NOWHERE BOUND DIAMOND RIO 
M.POWELL,T.DUBOIS (M.POWELL,J.MEDDERS) ARISTA 

11 15 10 10 
I SAW THE LIGHT WYNONNA 
T.BROWN (L.ANGELLE,A.GOLD) CURB 

12 12 5 7 
IF YOUR HEART AIN'T BUSY TONIGHT TANYA TUCKER 
J.CRUTCHFIELD (T. SHAPIRO,C.WATERS) LIBERTY 

13 11 7 7 I FEEL LUCKY MARY -CHAPIN CARPENTER 
J.JENNINGS,M.C.CARPENTER IM. C.CARPENTER,D,SCHLITZ) COLUMBIA 

14 10 11 15 
ACHY BREAKY HEART BILLY RAY CYRUS 
J.SCAIFE,J.COTTON (D,VON TRESS) MERCURY 

15 17 18 16 
NORMA JEAN RILEY DIAMOND RIO 
M.POWELL,T.DUBOIS (M.POWELL,D. TRUMAN,R.HONEY) ARISTA 

16 16 15 13 WHEN IT COMES TO YOU JOHN ANDERSON 
J.STROUD,J.ANDERSON (M,KNOPFLER) BNA 

17 13 9 19 
R.SCRUGGS,M.MILLER 

GIRLS DOER 
(M.M LLER 

SAWYER BROWN 

18 14 16 8 BILLY THE KID BILLY DEAN 
C. HOWARD,T.SHAPIRO (B.DEAN,PNELSON) SBK 

19 8 8 5 I'LL THINK OF SOMETHING MARK CHESNUTT 
M,WRIGHT IJ.FOSTER,B,RICE) MCA 

20 24 20 22 THERE AIN'T NOTHIN' WRONG WITH THE RADIO AARON TIPPIN 
E.GORDY,JR. (A.TIPPIN,B.BROCK) RCA 

21 23 12 6 
TAKE A LITTLE TRIP ALABAMA 
J. LEO,L.M.LEE,ALABAMA IR.ROGERS,M,WRIGHTI RCA 

22 19 13 15 
ROCK MY BABY SHENANDOAH 
R.BYRNE,K.STEGALL (B.SPENCER,P.WHITLEY,C.WRIGHT) RCA 

23 20 19 82 
FRIENDS IN LOW PLACES GARTH BROOKS 
A.REYNOLDS (D.BLACKWELL,B.LEE) LIBERTY 

24 1 
SO MUCH LIKE MY DAD 
J.BOWEN,G.STRAIT (C.MOMAN,B.EMMONS) 

GEORGE STRAIT 
MCA 

25 18 25 17 
BACKROADS RICKY VAN SHELTON 
S.BUCKINGHAM (C.MAJORS) COLUMBIA 

Videoclip availability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped 

below the top 20. Commercial availability is not indicated on the recurrent chart. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

1 1 11 

* * NO. 1 * * 
MICHAEL W. SMITH 
REUNION 0071' /WORD 7 weeks at No. 1 CHANGE YOUR WORLD 

2 2 19 STEVEN CURTIS CHAPMAN SPARROW 1328' GREAT ADVENTURE 

3 3 5 AMY GRANT MYRRH 6962' /WORD HOME FOR CHRISTMAS 

4 4 19 SUSAN ASHTON SPARROW 1327 ANGELS OF MERCY 

5 6 5 4 HIM BENSON 2960 THE BASICS OF LIFE 

6 7 7 WAYNE WATSON DAYSPRING 4232' /WORD HOW TIME FLIES 

7 5 9 MICHAEL CARD SPARROW 1321 THE WORD: RECAPTURING 

8 10 53 CARMAN BENSON 2809' ADDICTED TO JESUS 

9 8 19 RON KENOLY INTEGRITY 044 /SPARROW LIFT HIM UP WITH RON KENOLY 

l0 9 19 WHITE HEART STARSONG 8247' TALES OF WONDER 

11 19 3 NEWSBOYS STARSONG 8251' NOT ASHAMED 

12 NEW BRIAN DUNCAN MYRRH 6953' /WORD MERCY 

13 13 57 MICHAEL ENGLISH WARNER ALLIANCE 4104' /SPARROW MICHAEL ENGLISH 

14 12 13 RAY BOLTZ WORD 9294' SEASONS CHANGE 

15 11 87 AMY GRANT A3 MYRRH 6907 /WORD HEART IN MOTION 

16 NEW RUSS TAFF SPARROW 1338 A CHRISTMAS SONG 

17 17 47 PETRA EVERLAND 48859'/WORD UNSEEN POWER 

18 15 35 RAY BOLTZ DIADEM 2094' /SPECTRA MOMENTS FOR THE HEART 

19 21 109 MICHAEL W. SMITH REUNION 0063' /WORD GO WEST YOUNG MAN 

20 18 27 JON GIBSON FRONTLINE 9285' FOREVER FRIENDS 

21 14 7 CARMAN WORD 9345' YO KIDS 

22 24 109 D.C. TALK FOREFRONT 2682' /BENSON NU THANG 

23 20 17 VERN JACKSON TBN 0001' HIGHER THAN EVE EVER BEEN 

24 16 5 BRIDE STARSONG 8261' SNAKES IN THE PLAYGROUND 

25 25 9 CARMAN MINISTRIES STARSONG 8250' HIGH PRAISES VOLUME 2 

26 27 9 KIM BOYCE WARNER ALLIANCE 4132' /SPARROW FACTS OF LOVE 

27 26 23 RICH MULLINS 
REUNION 0072'/WORD THE WORLD AS BEST I REMEMBER VOL.2 

28 NEW PETRA STARSONG 8266* PETRAPHONICS 

29 30 17 LARNELLE HARRIS BENSON 2902' I CHOOSE JOY 

30 23 19 
VARIOUS ARTISTS 
SPARROW 1329 NO COMPROMISE REMEMBERING MUSIC OF K. GREEN 

31 35 3 GLAD BENSON 2959' FLOODGATES 

32 RE -ENTRY GEOFF MOORE FOREFRONT 2935' /BENSON A FRIEND LIKE YOU 

33 NEW WHITE CROSS STARSONG 8249' HIGH GEAR 

34 28 3 MYLON LEFEVRE STARSONG 8255' FAITH, HOPE & LOVE 

35 NEW VARIOUS ARTISTS 
WARNER ALLIANCE 4141' /SPARROW HANDEL'S MESSIAH A SOULFUL... 

36 31 327 AMY GRANT MYRRH 3900' /WORD THE COLLECTION 

37 32 25 WEST ANGELES C.O.G.I.0 
SPARROW 1319' SAINTS IN PRAISE VOL.III 

38 NEW lo, JOHN P. KEE TYSCOT 1403' /SPECTRA WE WALK BY FAITH 

39 22 97 STEVEN CURTIS CHAPMAN 
SPARROW 1258' FOR THE SAKE OF THE CALL 

40 37 11 DARYL COLEY SPARROW 1234' WHEN THE MUSIC STOPS 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 
certification for sales of 1 million units with each additional million indicated by a numberal 
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl 
unavailable. © 1992, Billboard /BPI Communications. 
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by Bob Darden 

IT'S HARD to think of the late Mark Heard, who died 
in August, without thinking of Dan Russell. The two had 
been partners since 1986, but their lives had been forever 
intertwined when they first met in 1979. Together they 
formed Fingerprint Records -with a third investor -with 
the sole purpose of making great music. 

"Principally," Russell explains, "singer /songwriters that 
aren't like the cookie -cutter, generic acts that are so com- 
mon. And we decided not to work specifically with Chris- 
tian artists only -but to work with humans. And in that, 
we've been pretty fortunate." 

Along the way, Russell has worked closely with the likes 
of the Call, Sam Phillips, T Bone Burnett, U2-he is cur- 
rently U2's road manager -and other similar artists. As 
a result, Heard and Russell spoke three times a day for 
six years ( "About as much as I spoke to my wife!" he says.). 

Not surprisingly, it has fallen to Russell to get Heard's 
musical message out after his friend's untimely death. 

"I think it is critical to get Mark's music to the people," 
he says. "We just couldn't get any Christian labels inter- 
ested until Enclave licensed to get `Satellite Sky' out. I'm 
placing my own ads for it. I think by now people have heard 
that Mark died, but nobody knows about his music. Our 
goal is to perpetuate his music. People like Bruce Cock- 
burn, Michael Been, Sam, and Bono all feel like Mark 
was one of the great singer /songwriters. But in the Chris- 
tian marketplace -where he originally comes from -he 
couldn't get anybody to do anything." 

Russell has also been active in organizing the various 
benefits for Heard's family in Nashville and Los Angeles 

that will feature artists including Phil Keaggy, Chagall 
Guevara, Kim Hill, and others. 

Additionally, Russell is spearheading a tribute band 
that -tentatively -includes Burnett, Phillips, Cockburn, 
Scott Musick, and Been of the Call, among others. Dates 
have tentatively been set for Jan. 1 and 2, 1993, in San 
Francisco and San Juan Capistrano, Calif. 

"We're going to record them doing Mark Heard's music," 
he said. 'With that lineup, I feel pretty confident we're go- 
ing to sell the venues out, and raise some money for the 
Heard Family Fund. But, maybe most importantly, get 
Mark's songs into the hearts and minds of people." 

Russell is currently sitting on 65 unreleased Heard 
songs, a legacy of his focused, frenetic recording style. 

Elsewhere, Russell says a compilation album for the 
Christian marketplace is being overseen by Gary Chap- 
man, who is directing a contingent of artists in Nashville 
that may include Charlie Peacock and Margaret Becker. 
The West Coast side is being coordinated by Randy Ston- 
ehill and others and may include the Choir, among other 
acts. Myrrh Records is reputed to be interested and Russell 
is asking that artists donate a song each for the project. It 
could be released as early as April or May. 

At the time of Heard's passing in August, Russell said 
Heard had six records set to produce. 

"The funny thing was when the word of Mark's death got 
out, some of the presidents of the major secular labels made 
generous donations to the Heard Family Fund," Russell 
said. 'We got more support after his obituary ran in Bill- 
board from them than any of the Christian labels. One 
mainstream label exec called me on the road, in tears. 

"At the time of Mark's death, I was courting two different 
mainstream labels, both of whom had asked to sign him! M- 
ter the Cornerstone Festival [where Heard was first 
stricken], Mark was flying back to rehearse his band. Some 
of these A &R men I'd been courting people five years. `Dry 
Bones Dance' and `Satellite Sky' were really just demos for 
those labels. I knew they were good enough as is to release. 
But he was just inches away from signing. It's just part of 
the classic irony of Mark Heard." 

KEEPING 

SCORE 
by Is Horowitz 

GOING ON RECORD: A cluster of new projects will 
keep Telarc's recording crew hopping the first quarter 
of 1993. Early January sessions will find the Boston Ba- 
roque under Martin Pearlman in Worcester, Mass., 
tackling Bach's last three Brandenburg Concertos. Pian- 
ist John O'Conor occupies the same venue, Mechanic's 
Hall, a few days later to record parts of two albums, a 
Schubert set including the "Impromptus" and "Moments 
Musicaux," and a continuation of his Beethoven sonata 
cycle. 

On the orchestral side, other Telare sessions in Jan- 
uary will be devoted to Brahms (the Serenade No. 1 and 
the "Haydn Variations "), performed by the Atlanta Sym- 
phony under Joel Levi, followed by Edo de Waart and 
the Minnesota Orchestra in Glazunov's "The Seasons" 
and the symphonic suite "Scenes de ballet." 

Among sessions so far scheduled for February is a 
gospel set by Erich Kunzel and the Cincinnati Pops. 
Working title of the crossover package is "Amen." 

Telarc's recording pace quickens in March with 
Bruckner's Symphony No. 8 inked in for Jesus Lopez - 
Cobos and the Cincinnati Symphony, and members of 
the Vienna Philharmonic, led by Andre Previn, perform- 
ing Mozart's Serenade for 13 Winds ( "Gran Partita "). 

Also scheduled for March is a new recording of 
Mahler's Symphony No. 4 with Previn and the Vienna 
Philharmonic and Barbara Bonney as soprano soloist, 
as well as a program of operatic choruses performed by 
the Atlanta Symphony & Chorus conducted by Robert 
Shaw. 

On the marketing side, Telarc plans to introduce its 
first midline series next July with six titles. Product will 
be all -digital catalog stepdowns. So far, Telarc has lim- 
ited lower -priced product to sampler concepts. 

LATEST LABEL to emerge out of privatization initia- 
tives in Russia is Russian Disc; it bows here this month 
with five titles. In common with other such labels that 
have surfaced in recent years, Russian Disc will have ac- 
cess to archive material from Melodiya and other state 
repertoire pools, as well as new recordings produced un- 
der its own auspices. 

JeffJoneikas, director of operations for Russian Disc, 
says the label will concentrate on recordings not for- 
merly available in the West. Performances by such art- 
ists as Sviatoslav Richter, David Oistrakh and Mstis- 
lav Rostropovich are included in the first release. 

Five titles a month are planned initially, says Jone- 
ikas, a rate that is expected to double as RD seeks a 
rapid buildup of catalog. 

Opera packages will be included in the product mix be- 
ginning in January. First up will be a recording of Proko- 
fiev's "The Gambler," with Alexander Lazarev conduct- 
ing the Bolshoi Theatre forces, as well as a coupling of 
two short Rimsky -Korsakov stage works -"Mozart and 
Salieri" and "Vera Sheloga," directed by Mark Ermler. 
RD is distributed by Koch International. 

Mobile Fidelity, meanwhile, has resumed release of 
selected items from Russian sources, but this time under 
its own MB imprint. A former distribution deal with 
MCA, covering its Art & Electronics label, one of the 
earliest joint enterprises with Russian partners, termin- 
ated last June. 

At this point, says Mobile Fidelity's Jerry Gilbert, the 
label is handling distribution on its own, with future mar- 
keting formats still to be determined. Among upcoming 
releases is a disc of the Ysaye solo violin sonatas per- 
formed by Gidon Kremer. 
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by Lisa Collins 

BOBBY JONES wasn't nominated, but he had more 
than his share of great news backstage at the recent Stel- 
lar Awards. Jones had just signed an agreement with 
Sparrow Records for a production deal to release his own 
label, "Bobby Jones Presents." 

"I'll have an opportunity to bring a new and different 
kind of gospel music, [music] that's going to make a dif- 
ference in a lot of ways because I'm going to try and fill 
some needs," he says. 

The first project for the label is Jones' own upcoming 
release, tentatively titled "Bringing It To Jesus," with his 
TV group, the New Life Singers. "Bringing It To Jesus" 
is slated for a Feb. 14, 1993, release. 

For the past several years, Jones' ever -growing popu- 
larity has been based around his top -rated gospel music 
TV show, "Bobby Jones Gospel." It has received BET's 
best ratings over those years. 

Now Jones is teaming up with Stellar Awards producer 
Don Jackson to develop a new half -hour series for com- 
mercial television. (Jones, incidentally, was an associate 
producer of the eighth annual Stellar Awards telecast.) 

Additionally, his popular, biannual "Gospel Explosion," 
an industry event featuring seminars and artist show- 
cases, is now moving to Atlanta. 

"The response has been so overwhelming that we could 
not retain it in Nashville," Jones says. 

THE BIGGEST SURPRISE at this year's Stellar 
Awards is that the most -nominated act -Donnie 
McClurkin's New York Restoration Choir -went 

home empty- handed. Despite the success of his highly 
touted release, which drew five nominations, McClurkin 
announced he was not happy with Savoy's handling of the 
project and he was leaving the label after just two re- 
leases. 

"There were serious discrepencies between Savoy/Mal- 
aco and I concerning the choir," McClurkin says. "They 
weren't taking care of business with regards to promoting 
and distributing the album. More people couldn't fmd it 
than could and there was no avenue to go any higher." 

McClurkin, an associate pastor at Marvin Winans' De- 
troit -based Perfected Faith Church, is in the final stages 
of a new agreement with Warner Alliance Records. 

ELSEWHERE AT THE Stellar Awards, creator /pro- 
ducer Don Jackson had some harsh words for secular 
stars who openly talk of their commitment to gospel and/ 
or the Church, but won't follow their talk with action. 

"What I've found is that when secular artists do a show, 
they reach out to the gospel community to get them on 
their shows," he says. 

"But when the gospel community does a show, the sec- 
ular artists sit on the fence. They can say, We came from 
gospel music' or We grew up in the Church.' But when 
they hit that secular scene, it appears that their record 
companies and management say, We don't want you on 
those gospel music shows.' 

'We did a show where we honored Whitney Houston's 
mom in New York and they prevented us from promoting 
that she was going to be singing with BeBe & CeCe Win- 
ans." 

The situation has become one of Jackson's biggest frus- 
trations: "It's taught me a lesson," he says. "I'm not going 
after them anymore. They need to re- evaluate their com- 
mitment to gospel, or not make those claims- because 
they can help gospel music along the way with their par- 
ticipation, and not just the Stellar Awards. 

"But they don't. And it is hypocritical." 

J4,0 

BLuE 
NOTES 

by Jeff Levenson 

EAST OF THE (RISING) SUN: Inspired by the suc- 
cess of its eponymous all -star big band record (25 weeks 
on the Top Jazz Albums chart), GRP has arranged for 
the aggregate a major tour of Japan beginning in Jan- 
uary '93. Key cities include Osaka, Hiroshima, Nagoya, 
and Fukuoka. Reportedly, keyboardist/composer Dave 
Grusin (the G in GRP) is writing a boffo program finale, 
designed to highlight the band's many guest stars. 

DOUBLE PLEASURE: Fantasy tells us that it is re- 
turning to twofers, the label's preferred method for reis- 
suing back -catalog material, successfully marketed in 
the '70s. The two -for -the -price -of -one concept was drop- 
ped with the introduction of the single -disc, facsimile ti- 
tles on the OJC series. The new twofers -two titles re- 
leased on one CD -will contain as much as 70 -plus 
minutes of music. Expect a few in '93. 

BOX TREATS: Also from Fantasy, a number of boxed 
sets, one due by year's end, the others to follow. Veteran 
producer Orrin Keepnews (who did an impressive job 
with Sonny Rollins' "Complete Prestige Recordings ") 

has just completed work on a 12 -disc package, "The 
Complete Riverside Recordings Of Wes Montgomery." 
That should be out in time for stocking stuffing. Upcom- 
ing boxes in '93? The Prestige works of saxophonists 
long, tall Dexter Gordon, and long (not), tall (not) Eric 
Dolphy. 

TAKING INVENTORY (THEN ISSUING IT): First 
GRP issues an anniversary collection that ties together 
10 years of recording activity; it features three discs and 
a host of artists who have graced the label. Now Blue- 
bird has "RCA Victor Jazz/The First Half- Century: The 
Twenties Through The Sixties." It is a five -disc box, 
organized by decade, the earliest recording being "Tiger 
Rag" by the Original Dixieland Jazz Band (1918), the 
most recent, "Blood Count" by Duke Ellington and his 
men (1967). (One of the great Johnny Hodges exposi- 
tions on that one.) Considering that Victor was the first 
label to record jazz -in 1917 -one can only imagine what 
their vaults look like. (Actually, why imagine? Ask pro- 
ducer Keepnews.) Needless to say, this is a highly selec- 
tive compilation. 

YES, IT'S ROUND, IT SPINS, IT GLOWS Laser 
Light: So I confess, I never did figure it out -that is, the 
significance of Bela Fleck's latest album title, "U.F.O. 
Tofu." (Missed it in the liner notes.) It took a personal 
explanation by the banjoist (well, sort of, he was talking 
to the audience and I was sitting in it) to appreciate pre 
cisely the wordplay nature of this, er, curiosity. Guess 
I was never any good at sizing up palindromes, even 
when they suddenly appear on the charts and hit me like 
a low -flying bean curd. The only thing I can say in my 
defense is, Able was I ere I saw Elba. There. 

FORGET THE CHIPS, GIMME THE GROOVE: So 
I'm at a party attended by a well -known R &B- influenced 
sax man who needs no introduction to Billboard's Top 
Contemporary Jazz Albums chart. He hears an advance 
cassette of Maceo Parker's "Life On Planet Groove" 
and proclaims with a mix of awe, envy, and astonish- 
ment, "This is the shit!" Right he was; the album de- 
buted at No. 14 on the contemporary side last week. 
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Compiled from a national sample of retail store 

and one -stop sales reports 

ARTIST TITLE 

LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 19 

* * No.1 * * 
DARYL COLEY SPARROW 1234.3 weeks at No. 1 WHEN THE MUSIC STOPS 

2 3 5 
JOHN P. KEE & NEW LIFE COMMUNITY CHOIR 
TYSCOT 1403 /SPECTRA WE WALK BY FAITH 

3 2 37 REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS 
WORD 487840/EPIC MY MIND IS MADE UP 

4 4 27 REV. JAMES MOORE MALACO 6009 LIVE IN DETROIT 

5 5 47 REV. T. WRIGHT /CHICAGO INTERDENOMINATIONAL MASS CHOIR 
SAVOY 14804 /MALACO I'M GLAD ABOUT IT 

6 6 37 THOMAS WHITFIELD BENSON 28410/A &M ALIVE & SATISFIED 

7 8 13 THE ANOINTED PACE SISTERS SAVOY 148120/MALACO U KNOW 

8 7 27 
HEZEKIAH WALKER /FELLOWSHIP CRUSADE CHOIR 
BENSON 85350/A &M FOCUS ON GLORY 

9 15 5 
VARIOUS ARTISTS 
REPRISE 269800/WB HANDEL'S MESSIAH A SOULFUL CELEBRATION 

lU 10 25 THE RICHARD SMALLWOOD SINGERS SPARROW 1283 TESTIMONY 

11 12 7 MELVIN WILLIAMS 
BLACKBERRY 2203301211 /SPECTRA IN LIVING COLOR - "LIVE" 

12 9 59 MISSISSIPPI MASS CHOIR MALACO 6008 GOD GETS THE GLORY 

13 22 3 GEORGIA MASS CHOIR savoy 7102 I SING BECAUSE I'M HAPPY 

14 14 11 
REV. ERNEST DAVIS, JR.'S WILMINGTON CHESTER MASS CHOIR 
AIR 10180 STAND STILL UNTIL HIS WILL IS CLEAR 

15 13 25 
THE NEW YORK RESTORATION CHOIR 
SAVOY 14811 /MALACO THANK YOU JESUS 

16 17 9 SANDRA CROUCH SPARROW 13250 WITH ALL MY HEART 

17 16 29 WILLIE NEAL JOHNSON & THE NEW KEYNOTES 
MALACO 6010 THE COUNTRY BOY GOES HOME 

18 11 47 SHIRLEY CAESAR WORD 487850/EPIC HE'S WORKING IT OUT FOR YOU 

19 23 5 CHICAGO MASS CHOIR LIGHT 7507690/SPECTRA HE THAT BELIEVETH 

20 18 29 L.A. MASS CHOIR LIGHT 73055 /SPECTRA COME AS YOU ARE 

21 19 15 FLORIDA MASS CHOIR MALACO 6011 NOW, I CAN SEE 

22 26 5 MARVIN WINANS SELAH 75090/SPARROW PERFECTING CHURCH 

23 24 19 THE JACKSON SOUTHERNAIRES MALACO 6012 LIVE AND ANOINTED 

24 28 11 VARIOUS ARTISTS CGI Ooo4 /A &M SALUTE TO THE CARAVANS 

25 20 9 BEAU WILLIAMS LIGHT 730806/SPECTRA LOVE 

26 21 39 NICHOLAS COMMAND /WORD 48786/EPIC BACK TO BASICS 

27 31 3 CALVIN BERNARD RHONE CGI 514161111 /SPECTRA IT'S IN THE PRAISE 

28 38 31 WAR ON SIN LIGHT 730770/SPECTRA THIS IS GOSPEL 

29 25 67 YOLANDA ADAMS TRIBUTE 790113 /SPECTRA THROUGH THE STORM 

30 37 9 THE GOSPEL MUSIC WORKSHOP OF AMERICA 
SAVOY 71050/MALACO LIVE FROM SALT LAKE CITY 

31 40 3 ALVIN DARLING & CELEBRATION i AM 4021 MEDLEY OF PRAISE 

32 32 11 BEN TANKARD TRIBUTE 790113/SPECTRA KEYS TO LIFE 

33 36 17 REV. PAUL JONES PURE 001 I WON'T COMPLAIN 

34 30 27 WEST ANGELES C.O.G.I.0 
SPARROW 13190 SAINTS IN PRAISE VOL.III 

35 27 31 
DONNIE HARPER /NEW JERSEY MASS CHOIR 
TRIBUTE 1160 /SPECTRA HOPE OF THE WORLD 

36 33 13 JAMES BIGNON & DELIVERANCE AIR 10181 USE ME 

37 29 9 MISSISSIPPI CHILDREN'S CHOIR 
MALACO 4454 CHILDREN OF THE KING 

38 34 11 PASTOR MURPHY PACE III & THE VOICES OF POWER 
BLACKBERRY 2203301110 /SPECTRA LOOKING FOR THE PROMISE 

39 39 3 
REV. R.L. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR 
FAITH 19920 THERE IS A FOUNTAIN 

40 35 11 
THE N.C. MASS CHOIR FEAT. CHRISTOPHER GRAY 
LIGHT 7308300/SPECTRA SING IN THE SPIRIT 

Recording ndustry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 

million units wi h each additional million indicated by a numeral following the symbol. All albums available on cassette and CD. 

Asterisk indicates vinyl unavailable. @ 1992, Billboard /BPI Communications. 
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Compiled from a /Mona' sample of retail store 
and one-stop sales reports. 

F- N 3 ARTIST TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 2 19 JON SECADA JON SECADA SBK 98845 /CAPITOL -EMI LATIN 

2 1 19 ANA GABRIEL SILUETA SONY 80818 

3 3 51 LUIS MIGUEL ROMANCE WEA LATINA 75805 

4 4 17 CRISTIAN AGUA NUEVA MELODY 9056 /FONOVISA 

5 5 27 PANDORA ILEGAL CAPITOL -EMI LATIN 42686 

6 14 7 GIPSY KINGS LIVE ELEKTRA 61390 

7 11 43 ALVARO TORRES NADA SE COMPARA... CAPITOL -EMI LATIN 42537 

8 15 11 BACHATA MAGIC BACHATA MAGIC RTP80820 /TH- RODVEN 

9 9 25 MIJARES MARIA BONITA CAPITOL -EMI LATIN 42687 

10 8 15 CHAYANNE PROVOCAME sow 80831 

11 10 7 RICHARD CLAYDERMAN AMERICA LATINA QUALITY 19123 /TH- RODVEN 

12 6 5 JON SECADA OTRO DIA MAS SIN VERTE SBK 80646 /CAPITOL -EMI LATIN 

d 13 - 23 JOSE LUIS RODRIGUEZ PIEL DE HOMBRE SONY 80746 

E 14 7 25 JULIO IGLESIAS CALOR SONY 80763 

15 12 37 LOS BUKIS QUIEREME FONOVISA 9040 

16 17 25 RAPHAEL AVE FENIX SONY 80767 

17 21 9 LUNNA YO QUE TE ADORE CAPITOL -EMI LATIN 42611 

18 25 23 YOLANDITA MONGE CARA DE ANGEL WEA LATINA 77467 

19 - 1 JESSICA CRISTINA APRENDIENDO A QUERER SONY 80843 

20 - 1 BRAULIO ENTRE EL AMOR Y EL DESEO SONY 80866 

21 20 7 LUIS MIGUEL AMERICA Y EN VIVO WEA LATINA 90720 

22 16 39 RICKY MARTIN RICKY MARTIN SONY 80695 

23 23 53 MAGNETO MAGNETO SONY 80670 

24 13 17 H2O DE OTRO PLANETA SONY 80821 

25 - 1 EDNITA NAZARIO METAMORFOSIS CAPITOL EMI LATIN 42709 

1 2 15 OSCAR D'LEON EL REY DE LOS SONEROS SONERO 80823 /SONY 

2 3 9 CANA BRAVA NO ME FALTES NUNCA PLATANO 5002 

3 8 41 TITO ROJAS TITO ROJAS M.P.I.6061 

4 5 9 KID POWER POSSE LOS NENES DE LA MEDICINA PRIME 3399/BMG 

5 1 25 JERRY RIVERA CUENTA CONMIGO DISCOS INTERNATIONAL 80776/SONY 

6 7 19 OLGA TANON SOLA WEA LATINA 77478 

7 6 7 LINDA RONSTADT FRENESI ELEKTRA 61383 

8 12 5 XAVIER PARA SIEMPRE CAPITOL -EMI LATIN 42665 

9 9 19 ROKABANDA LA ROKA J&N 748 ÿ 10 4 9 ALEX D'CASTRO REGALAME ESTA NOCHE TH- RODVEN 2962 

Q 11 

12 

25 5 

63 

SONORA PONCENA GUERREANDO INCA 1086 - JERRY RIVERA ABRIENDO PUERTAS DISCOS INTERNATIONAL 80426 /SONY 

og 
13 10 21 FRANKIE RUIZ MI LIBERTAD TH- RODVEN 2946 

14 17 5 RUBEN BLADES AMOR Y CONTROL DISCOS INTERNATIONAL 80839/SONY 

p 15 14 33 LALO RODRIGUEZ DE VUELTA EN LA TRAMPA CAPITOL -EMI LATIN 42478 

Ñ 16 23 7 TONO ROSARIO RETORNO A LAS RAICES PRIME 3392/BMG 

17 15 5 EDDIE PALMIERI Y LA INDIA LLEGO LA INDIA SOHO SOUNDS 80864 /SONY 

18 20 5 ANTONY SANTOS ANTONY SANTOS PLATANO5001 

19 - 1 GILBERTO SANTA ROSA A DOS TIEMPOS DE... Discos INrL 80895/SONY 

20 19 11 MAYRA Y SELINES MAYRA Y SELINES 18.75 PARADISC 3305 /BMG 

21 - 1 LOS SABROSOS DEL MERENGUE SIN FRONTERA M.P.I. 6076 

22 22 15 JOHNNY RAY SALSA CON CLASE /LOS 3... RTP80846/TH- RODVEN 

23 18 27 GRUPO NICHE LLEGANDO AL 100% DISCOS INTERNATIONAL 80712 /SONY 

24 16 11 RUBEN DJ TODO MOVIDO RTP80853 /TH- RODVEN 

25 11 55 GILBERTO SANTA ROSA PERSPECTIVA DISCOS INTERNATIONAL 80689 /SONY 

i 1 25 SELENA ENTRE A MI MUNDO CAPITOL -EMI LATIN 42635 

2 2 21 VICENTE FERNANDEZ QUE DE RARO TIENE DISCOS INT'L 80809 /SONY 

3 4 15 MAZZ LO HARE POR TI CAPITOL -EMI LATIN 42593 

4 3 23 ALEJANDRO FERNANDEZ ALEJANDRO FERNANDEZ SONY 80770 

5 5 11 BANDA MACHOS CASIMIRA FONOVISA 5161 

6 15 15 FLACO JIMENEZ PARTNERS WARNER 26822 

7 7 29 LUCERO LUCERO DE MEXICO FONOVISA 9039 

8 17 43 LINDA RONSTADT MAS CANCIONES ELEKTRA 61239 

= 9 9 41 LOS TEMERARIOS MI VIDA ERES TU AFG SIGMA 3002 

S l0 8 19 LOS ACUARIO LAS MISMAS PIEDRAS MAR INT'L 304 

11 6 59 LA MAFIA ESTAS TOCANDO FUEGO DISCOS INTERNATIONAL 80660 /SONY 

12 - 13 TEXAS TORNADO HANGIN' ON BY A THREAD WARNER 45058 

1 13 19 25 GRUPO VENNUS Y SI TE QUIERO MAR INTL 271 

g 14 16 39 EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOL -EMI LATIN 42626 G 15 10 9 BANDA VALLARTA SHOW ESA CHICA ME VACILA FONOVISA 9058 

21 
16 11 9 LOS HURACANES DEL NORTE CON NUEVOS... SONY 80847 

17 13 43 ROCIO BANQUELLS AMI VIEJO CAPITOL -EMI LATIN 42620 

18 23 3 TIERRA TEJANA BAND PRENDE EL RADIO TH- RODVEN 2969 

19 14 5 BANDA SUPER BANDIDO NOS DIERON LAS DIEZ ANDREA 7021 

20 - 1 BRONCO POR EL MUNDO FONOVISA 3032 

21 - 1 GRUPO ZEUS MARCHATE AFG SIGMA 007 

22 24 7 LIBERACION CON MAS AMOR FONOVISA 3031 

23 18 17 GRUPO MOJADO LA GORDA FONOVISA 5154 

24 - 59 LOS ACUARIO LA HIELERA MAR INT'L 291 

25 - 1 JOAN SEBASTIAN BANDIDOS DE AMORES MUSART 843 /BALBOA 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification 
for sales of 1 million units. © 1992, Billboard /BPI Communications. 
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Notas 
by John Lannert 

TO BE(MG) OR NOT TO BE: Just when BMG's newly 
appointed GM, Paul Ehrlich, was giving his state- of -the- 
label address in this column back in September, he sud- 
denly had to bail out of his lofty post. 

As it turns out, Ehrlich's abrupt parachute jump re- 
sulted in a soft landing, much to the delight (not to men- 
tion relief) of BMG's major brass. 

It seems Ehrlich had not cleared his release with his 
former employer, FoxVideo, which kept him out of the 
BMG slot until Oct. 26. 

"Basically," says Ehrlich, "the terms of the release had 
to be settled and I may have rushed a little bit in the de- 
cision of starting with BMG before this was settled. I'm 
very happy with the settlement and I think Fox and BMG 
are very happy. So now it's business as usual." 

Which, for Ehrlich, is cause for excitement. 
"Gustavo [Alarcó] is getting off the ground slowly but 

surely," says Ehrlich, adding that BMG's GMs in Chile, 
Mexico, and Argentina are excited about Alarcó's label 
bow, "Entre Sueños." 

Ehrlich waxed enthusiastic about new releases from 
José José- "his best since ' Secretos' "- Marisela, and 
Raúl di Blasio, plus new product coming from Prime 
Records (Fransheska, Vico C., Brewley M.C., Orlando) 
and Karen (Juan Luis Guerra Y 4.40). 

"We're expecting Guerra's album `Areito' to be out Dec. 
8," comments Ehrlich. 

What won't be coming out are albums from Manny 
Guerra's Tejano label, Manny Music, which nearly came 
on board as a distributed imprint when BMG's former 
marketing director, Salvador Pérez Muñoz, was with the 
label. 

"That deal didn't go through," says Ehrlich. "We tried 
to give it a follow -up but the way [Guerra] is used to work- 
ing and the way we work -it was going to be complicated 
for him. It's a pity because it's a good label, but that 
doesn't mean that we won't keep on looking for something 
in the area -maybe not a label but a big name. I'd like to 
go after a big name." 

Guerra had a different opinion of the circumstances sur- 
rounding the distribution pact: "Nobody seemed to know 
what was going on there," he says of BMG. Guerra notes, 
as well, that Manny Music is "probably going to get to 
work with PolyGram," where, not coincidentally, Pérez is 
currently employed as director of Latin artists. 

DATEL DEBUTS: Datel, a subsidiary of Televisa, made 
its premiere as Fonovisa's telemarketing outlet in October 
with a two -week telemarketing campaign for the label's 
"LatinoAmérica Mágica Y Pasión," a compendium of 
rhythms from different Latin American countries produ- 
ced by Argentinian guitarist Miguel Angel Provenzano. 

Datel's director of marketing, Alejandro Fas, remarks 
that "Mágica Y Pasión" was a "dry run," while observing 
that the outfit is searching for appealing compilation pack- 
ages for upcoming TV promo campaigns. 

"I think that our market for Fonovisa is very defined," 
says Fas, "but we're trying to jump one level to go to a 
more affluent Hispanic." 

TH- RODVEN'S HOLIDAY HARVEST: TH- Rodven is 
getting busy for the holidays with Ricardo Montaner's 
just -released blockbuster "Los Hijos Del Sol." Upcoming 

(Continued on page 36) 
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DANIELA MERCURY 
(Continued from page 10) 

A well -known singer and ex -ballet 
dancer in her hometown of Salvador, 
Bahia, Mercury first broke nationally 
in 1991 with her eponymous debut al- 
bum, which contained the runaway 
smash "0 Swing Da Cor" (The Swing 
Of Color). Mercury supported her al- 
bum, released on the tiny indepen- 
dent label Eldorado, with 130 shows, 
many of which drew rave reviews. 

Mercury, 27, subsequently signed 
with Sony Brasil. Last June, Mercury 
performed in Sao Paulo before an ex- 
pected crowd of 2,000. More than 
30,000 fans showed up, which helped 
confirm her status as Brazil's most 
popular entertainer. "What sets me 
apart as a performer," says Mercury, 
"is that our production is a daring 
blend of great lighting, sets, and 
dancing. Very few artists experiment 
with music and dance. Perhaps I am 
the only one-along with Fernandina 
Abreu and Elba Ramalho -and they 
have less dancing than me. But I mix 
the dance I learned in formal training 
with the Afro-Bahian street dances 
that Brazil does not know. The rest of 
Brazil, they have no contact with M- 
rican music or Bahian dance because 
it's our own thing." 

Indeed, Mercury acknowledges her 
samba -reggae music is designed to 
attract non -Bahian Brazilians to 
sounds emanating from Bahia. "May- 
be I've broken through because I 
have a musical way of speaking that 
approximates the musical language 
of the cities," explains Mercury. "I 
had been singing samba -reggae for a 
long time, and I was looking for a 
more mature interpretation of sam- 
ba- reggae. The songs on '0 Canto Da 
Cidade' are similar to tunes done by 
composers from Salvador. I have just 
put pop clothing on a more elaborate 
sound with which the urban class can 
identify. But I did not break my ties 
with Bahia. 

"In Bahia there is a movement 
that's already happened, a change in 
behavior where black music from the 
ghettos and lower classes came to the 
middle and upper classes of Bahia," 
continues Mercury. "This movement 
is extending to all of Brazil through 
the media, radio, and record labels, 
and this has made a very strong reper- 
cussion in our state. I myself thought 
that it wouldn't take long for Brazil to 
catch on, because [the music] is so con- 
tagious and enjoyable." 

NEW SONGS ON STAGE 

In the recording of "0 Canto Da Ci- 
dade," Mercury employed noted Bra- 
zilian producer Liminha, whom she 
says added his "national /interna- 
tional vision" to the project. Though 
Liminha did spiff up Mercury's stu- 
dio sound immensely, he also allowed 
his client to develop new material on 
stage with her band before they went 
into recording. 

"I experimented with songs on 
stage, and several of the songs which 
appear on the record had matured in 
my shows," says Mercury. "The ar- 
rangements were done by me and my 
band, with whom I'm very close. Of 
course, since the first record was so 
successful, I wanted to maintain that 
continuity." 

Mercury hopes the rest of the 
country- particularly southern Bra- 
zil- will cease to look upon Bahia and 

(Continued on next page) 
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Billboard-H, FOR WEEK ENDING NOVEMBER 28, 1992 Artists & Music 
Hot Latin Tracks.. 

3 aJ 3 N ¢ 

z 

o 

COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS. 

ARTIST 
LABEL/DISTRIBUTING LABEL 

TITLE 

I I 1 14 

* * * No. 1 * * * 
JON SECADA ANGEL 
SBWCAPITOL -EMI LATIN 5 weeks at No. 1 

2 2 2 7 
DANIELA ROMO PARA QUE TE QUEDES 
CAPITOL -EMI LATIN 

4 7 6 BDRAULIO QUE TENTACION 

4 3 3 7 PANDORA MATANDOME SUAVEMENTE 
CAPITOL -EMI LATIN 

ED 6 17 4 CHAYANNE PROVOCAME 
SONY 

© 8 14 5 
EMMANUEL MAGDALENA 
SONY 

7 5 5 19 CRISTIAN NO PODRAS 
MELODY /FONOVISA 

8 10 12 9 JULIO IGLESIAS Y AUNQUE TE HAGA CALOR 

9 12 13 8 MYRIAM HERNANDEZ SI NO FUERAS TU 
WEA LATINA 

(I0) NEW 1 

* * * HOT SHOT DEBUT*** 
RICARDO MONTANER CASTILLO AZUL 
TH- RODVEN 

11 9 10 12 JUAN LUIS GUERRA Y 4.40 SENALES DE HUMO 
KAREN/BMG 

12 M 11 9 ALEJANDRO FERNANDEZ BRUMAS 
DISCOS INTERNATIONAUSONY 

13 7 6 13 
MAZZ NO ES AMOR 
CAPITOL -EMI LATIN 

14 13 9 9 VICENTE FERNANDEZ ACA ENTRE NOS 
DISCOS INTERNATIONAL/SONY 

0 34 - 2 

* * * POWER TRACK*** 
ANA GABRIEL SILUETA 
SONY 

III 21 29 5 
SERGIO VARGAS LA VENTANITA 
SONY 0 22 24 4 
FRANCO SIMONE MAGICA 
BISCAYNE EUROPA/WEA LATINA 

1ló 37 2 FRANKIE RUIZ BAILANDO 
TH- RODVEN 

I8 NEW 1 PAULINA RUBIO MIO 
CAPITOL -EMI LATIN 

20 15 8 9 JESSICA CRISTINA COSQUILLAS EN EL CORAZON 
SONY 

2I 23 25 5 
XAVIER POR ALGUIEN COMO TU 
CAPITOL -EMI LATIN 

22 17 16 6 JERRY RIVERA AMORES COMO EL NUESTRO 
DISCOS INTERNATIONAL/SONY 

23 24 27 8 LUNNA YO QUE TE ADORE 
CAPITOL -EMI LATIN 

24 20 20 8 LUIS MIGUEL AMERICA, AMERICA 
WEA LATINA 0 30 32 4 
FERNANDO ALLENDE LA FUERZA DEL AMOR 
WARNER 

26 18 19 9 PUNTO G LA MALA 
TH- RODVEN 

Y7 28 33 3 
YOLANDITA MONGE CARA DE ANGEL 
WEA LATINA 

28 26 38 3 
LOS TEMERARIOS EXTRANANDOTE 
AFG SIGMA 0 35 - 2 GILBERTO SANTA ROSA EN LA SOLEDAD 
DISCOS INTERNATIONAL/SONY 

30 31 - 2 MIJARES QUIZAS QUIZAS QUIZAS 
CAPITOL -EMI LATIN 

31 16 15 8 
REY RUIZ NO ME ACOSTUMBRO 
DISCOS INTERNATIONAL/SONY CI 

33 - 2 EDNITA NAZARIO TANTO NOS AMAMOS 
CAPITOL -EMI LATIN 

33 29 - 2 GLORIA TREVI CON LOS OJOS CERRADOS 
ARIOLNBMG 

34 NEW 1 
JOSE LUIS RODRIGUEZ VALE LA PENA VOLVER 
SONY 

35 32 - 2 BRONCO ADORO 
FONOVISA 

3Ó 39 35 3 
ROCIO DURCAL COMO AMIGOS 
ARIOIA/BMG 

37 11 4 18 
CHAYANNE EL CENTRO DE MI CORAZON 
SONY 

38 NEW 1 
SELENA QUE CREIAS 
CAPITOL -EMI LATIN 

1 NEW 1 
JOSE JOSE 40 Y 20 
ARIOLNBMG 

40 19 23 12 
KIARA LIBERAME 
TH- RODVEN 

CI Records with the greates airplay gains this week. Videoclip availability. © 1992, Billboard /BPI 
Communications. 
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LATIN NOTAS 
(Continued from page 34) 

albums also are expected in the next 
few weeks from Andy Montañez ( "El 
Swing De Siempre"), Hector Tri- 
coche ( "A Corazón Abierto"), Victor 
Roque ( "The People's Band "), and 
Little Joe ( "Que Pasó "), whose Te- 
jano Discos imprint is now being dis- 
tributed by TH. 

Other TH artists with albums due 
out in the coming weeks are Wilfrido 
Vargas and recent signee Banda 
Blanca, plus three compilation al- 
bums: "Tejano #1," "Somos La 
Salsa," and "Tropichanga." Product 
set to come out on TH's newly 
acquired label RTP includes albums 
from Banda Show and a compilation 
package called "Mega Rap." 

In addition, TH is planning a label 
bow for Las Payasitas Ni Fu Ni Fa, 
a female clown troupe whose TV show 
is hugely popular in Venezuela and 
Colombia. Las Payasitas are set to 
make their U.S. TV debut in spring 
1993. 

RELEASE UPDATE: Just out on 
Warner Discos are two Tejano al- 
bums: "Tesoro Tejano" by Tesoro and 
"Hangin' On By A Thread" by the 
Texas Tornados ... Also released is 
"Visions" (One Globe Music/WEA La- 
tina) by Brazilian saxophonist Leo 
Gandelman. 

BUT DO CDs BURN? Incensed af- 
ter singer /songwriter Mercedes Sosa 
called the Cuban exile community 
"worms" before her Miami show Nov. 
7, Raul Alarcón Sr., owner of Spanish 
Broadcasting System, held a rally 
Nov. 12 for those wishing to burn Sosa 
records and CDs. Only about 40 peo- 
ple showed up, which was twice as 
many as picketed Sosa's concert. Per- 
haps times have changed in Miami, 
where in the past, Sosa's controversial 
remark would have ignited wide- 
spread protest from Miami's exile 
community. 

Sosa's Miami date kicked off a 
three -week U.S. minitour in support 
of her latest album, "De Mí," a typi- 
cally fine set that contains mostly soci- 

DANIELA MERCURY 
(Continued from preceding page) 

its mostly black artists as cultural out- 
casts. "In Bahia, a movement has al- 
ready happened where black music 
from the ghettos and lower classes has 
come to the middle and upper classes 
of Bahia," says Mercury. "This move- 
ment is extending to all of Brazil, via 
the media, radio, and the record labels. 
I myself thought that it wouldn't take 
long for Brazil to catch on, because the 
music is so contagious and enjoyable 

"I had seen an interview with John 
Lennon," continues Mercury, `where 
he was asked why he thought rock was 
such a success. And Lennon said be- 
cause rock is very contagious, very or- 
ganic, and it makes a person move. It's 
as if the blacks had returned the mid- 
dle -class whites their bodies. That is 
the attribute of samba- reggae. That 
once again, blacks are giving people a 
reason to move." 

Mercury says she may perform a 
show in New York in December. Mean- 
while, she will continue touring a coun- 
try that cannot seem to get enough of 
her. 

opolitical tracks from a host of stellar 
composers, including Milton Nasci- 
mento, Chico Buarque, Silvio Rod- 
riguez, David Lebón, and Charly 
García. "De Mí" is being released by 
German imprint Tropical Music, now 
distributed by Koch International. 

FUENTES LOOKS FOR HOME: 
Ever since splitting from Sonotone 
earlier in the year, Discos Fuentes - 
Colombia's venerable record company 
that is home to the ever -popular Son- 
ora Dinamita -has been busily talk- 
ing to several labels in an effort to se- 
cure a distribution pact. 

But as the label's international rep- 
resentative, Alejandro Fuentes, tells 
it, "We're not going to make the 
wrong decision by being in a hurry." 
Fuentes points out in passing the com- 
pany has inked solid, techno-pop act 
Estado Alterados. 

PIMPINELA SPLITS: Lucia and 
Joaquin Galan, better known as the 
Argentinian sister/brother duo Pim- 
pinela, have broken up due to Lucia's 
recent eye operation, which requires 
an extensive, post -op convalescent pe- 
riod. Joaquin is currently working on 
a new album. It is unclear whether the 
pair's current label, Sony Discos, will 
distribute Joaquin's record. 

NEW ON THE CHARTS: Mexico's 
Paulina Rubio, sultry actress and ex- 
vocalist of Timbiriche, blasts onto the 
Hot Latin Tracks at No. 19 with the 
dancefloor thumper "Mió." Rubio re- 
leased her solo debut, named after her 
moniker "La Chica Dorada," in mid- 

November. Additionally, Rubio has 
finished shooting her latest telenovela, 
"Baila Conmigo." 

CHART NOTE: At No. 10, Ricardo 
Montaner's "Castillo Azul" (TH -Rod- 
ven) becomes the first single to debut 
in the top 10 of the Hot Latin Tracks 
chart since Yolandita Monge entered 
(and peaked!) at No. 4 nearly four 
years ago with "Borinqueña" (CBS 
Discos). Montaner's ballad is the sec- 
ond- highest chart entry since the sin- 
gles chart was reintroduced in 1988. 

ON THE ROAD: Elton John's Nov. 
13 and 14 shows at Mexico City's 
Estadio Azteca drew a two -day total 
of 176,000 spectators. The event was 
promoted by Canto Nuevo and was 
taped by Televisa for a future TV spe- 
cial. 

MISCELLANEA: Former TH- 
Rodven and Sonotone staffer Carlos 
Santa Cruz has been tapped by 
M.P.I. as Southwest sales and promo- 
tion director. Santa Cruz, who began 
his new assignment Nov. 10, is based 
at the label's new San Antonio, Texas, 
office, where he is expected to head 
the label's debut foray into the Te- 
jano /regional Mexican market ... Ca- 
pitol/EMI Latin has appointed inde- 
pendent columnist Nelson 
Henriques as the label's publicist ... 
Carlos Valldejuli has replaced Ser- 
gio Rozenblat- recently named 
managing director of WEA Latina - 
as manager of trumpeter Arturo 
Sandoval, whose next GRP album is 
due out in early 1993. 

HLDISTRIBUTORS, 
6940 S.W. 12 Street INC. 
Miami, Florida 33145 
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Music Video 
ARTISTS & MUSIC 

Artists Put Vid Biz Under Lens 
Cite Lack Of Imagination, High Budgets 

BY CHRIS MORRIS 

LOS ANGELES -A diverse panel of 
popular performers offered sometimes 
stinging critiques of the music video 
business' lack of imagination, inflated 
budgets, and racial policies during the 
Nov. 5 artists' panel at the 14th annual 
Billboard Music Video Conference 
here. 

Some of the most damning commen- 
tary on the state of video was made by 
Giant recording artist Thomas Dolby, 
who has directed several videos for his 
own songs. 

Dolby said the shortform format 
"has been used up ... I wish I had the 
opportunity to do something in a 
longer form, like 10 or 15 minutes." 

Later, Dolby noted, "We got into 
music not to reinforce everything that 
had gone before, but to challenge it. 
There's nothing [in video] that makes 
me think, that makes me question the 
way things are done." 

He contrasted current videos to 
some of the reels he saw at a Russian 
competition: "There was a sense of in- 
genuity in it that communicated some- 
thing to me. I miss that in videos now." 

Terming music videos "a necessary 
evil," Elektra Entertainment artist 
Howard Hewett added, "Videos have 
been the doorway to some of the most 
untalented people I have ever known in 
my life ... If you look good, you have 
a shot at this business." 

Several of the panelists noted artists 
are frequently at the mercy of a direc- 
tor's vision of a song, which may be 
radically different from the musician's 
own idea. 

"You get directors who perceive 
your story as something else," said B- 
Real of the Ruffhouse /Columbia rap 
act Cypress Hill. 

Added Capitol Records jazz artist 
Dave Koz, "Ultimately, if you're not in 

control, you're relying on someone's 
version of your song." 

Billboard talent editor Melinda Newman, far left, moderated the artist panel during 
the 14th annual Billboard Music Video Conference & Awards Nov. 4 -6 in L.A. The 

diverse collection of talent represented on the dais included, from left, Epic's Peter 

Himmelman, MCA's Marty Stuart, Giant's Thomas Dolby, Capitol's Dave Koz, 

Elektra's Howard Hewett, Gary Hines of A &M's Sounds Of Blackness, and B -Real 

and Sen -Dog of Ruffhouse /Columbia rap act Cypress Hill. (Photo: Glenn 
Waggner) 

Growing video budgets were fre- 
quently attacked by the panelists. Epic 
artist Peter Himmelman derided a di- 
rector who shot one of his clips for 
$75,000. 

"The numbers are astonishing," he 
said. "No matter what anyone's charg- 
ing, quantity is never a measure of 
quality." 

Himmelman drew laughter from the 
audience by complimenting director 
Daniel Zirilli, who shot his latest clip, 
"Beneath The Damage & The Dust," 
for about $15,000: "He wasn't just one 
of the guys who takes lunch at Le 
Dome," he said. 

Himmelman went so far as to sug- 
gest artists use video budgets to pur- 
chase their own film- making equip- 
ment in order to exert greater control 
over the creative process. 

B -Real pointed out that Cypress Hill 
had made two videos for a total of 
$20,000. "Keep 'em simple and to the 
point, and people will love you for what 
you are and what your music is, not for 
some fantasy," he said. 

MCA artist Marty Stuart said one of 
his favorite pieces of film was an inex- 

pensive home movie of Elvis Presley 
and Buddy Holly, shot by a fan in Lub- 
bock, Texas, in the mid -'50s. 

"That $5 piece of film has done as 
much for me in my life as anything Mi- 
chael Jackson's ever done," Stuart 
said. 

Koz recalled that one of his man- 
ager's acts, the Atlantic hard -rock 
group Electric Boys, made a video for 
the grand total of $18.98 at a Universal 
Studios do- it- yourself video booth. 

Queried by Billboard talent editor 
Melinda Newman -who moderated 
the panel -about the use of minor- 
ity directors, Gary Hines of the Per - 
spective/A&M group Sounds Of 
Blackness said, "Whether or not we 
acknowledge it, race is always a fac- 
tor ... We always insist that people 
of color be part of the process." 

B -Real said that Cypress Hill had 
attempted to hire a Hispanic direc- 
tor for its "Latin Lingo" clip, but 
that "he wasn't really in sync with 
us." 

Hewett added: "Racism can be a 
two -edged sword ... It's all about 
who has the best plan [for the clip]." 

PRODUCTION NOTES 

LOS ANGELES 
Picture Vision's Jon Small di- 

rected and produced Reba McEn- 
tire's new MCA video "Take It Back." 
David Wunsch co- produced the 
shoot; Steven Saporta executive -pro- 
duced. 

David Florimbi and Rupert 
Wainwright directed Jermaine 
Stewart's new Warner -Reprise video 

"Set Me Free" with producer Paul 
Schiefer. Terance Power executive - 
produced for Fragile Films. 

NEW YORK 

Marcus Nispel directed Martha 
Wash's new RCA video "Give It To 
You" for Portfolio Artists Network. 
Nancy Riggs produced and Anouk 
Frankel executive -produced. Shelly 

AIDS GROUP SEEKS HELP IN PSA DRIVE 
NEW YORK - LIFEbeat, the mu- 
sic industry organization to fight 
AIDS, is creating public -service an- 
nouncements for use by music 
video outlets. The project sprang 
from a keynote address by Daniel 
Glass, executive VP /GM of EMI 
Records Group, and Tim Rosta, 
LIFEbeat executive director, at the 
Billboard Music Video Conference 
in Los Angeles (Billboard, Nov. 21). 

During his address, Glass urged 
video makers to "shoot a PSA ... 
it'll take another five minutes. Give 
the situation and the reality of 
AIDS a forum." 

The PSA project is dependent on 
donated services and funds. Labels, 
artists, producers, directors, and 
equipment suppliers who would 
like to help can contact Rosta at 
212 -245 -3240. 

Bloch was supervising producer. 
Crescenzo Notarile directed photog- 
raphy on the Brooklyn -based shoot. 

fAt Films director Millicent 
Shelton reeled Jacci McGhee's MCA 
video "It Hurts Me." Philip Dolin 
produced and David Waterson di- 
rected photography. 

NASHVILLE 
John Lloyd Miller directed Dia- 

mond Rio's new Arista video "In A 
Week Or Two." Marc Ball directed 
photography and produced the Scene 
Three clip. 

Greg Crutcher directed Clinton 
Gregory's SOR video "Who Needs 
It." Mike Stewart produced the 
shoot for Jim Owens & Associates. 

OTHER CITIES 

Mary- Chapin Carpenter's new 
Columbia clip "Passionate Kisses" is 
a Spellbound Pictures production di- 
rected by Markus Blunder. Joe 
Charbanic produced the Washing- 
ton, D.C. -based clip. 

Closed- Circuit Assn. Opens 
Shop At Billboard Confab 

TIIE INDUSTRY's leading closed - 
circuit programmers convened Nov. 5 

during the 14th annual Billboard 
Music Video Conference in Los 
Angeles to formally create the Na- 
tional Assn. of Closed Circuit Pro- 
grammers. As a trade association, 
the NACCP hopes to streamline the 
closed -circuit programming industry 
and set forth standards and practices 
by which to operate in the future. 

Representatives from Sight & 
Sound Entertainment (Seattle), 
Telegenics (New York), Rock - 
America (New York), National 
Video Subscription Inc. (Anaheim, 
Calif.), Wolfram Video Inc. (West 
Allis, Wis.), ET Videos 
(Burbank, Calif.), and Spe- 
cial Promotions Inc. 
(Nashville) attended the 
L.A. meeting. First order 
of business: To shed their 
image as `video pools." 

"Our industry is much 
more like a programming 
service for closed- circuit 
networks that feature mu- 
sic video; we do not oper- 
ate in the sense of record 
pools," says Sight & 

Sound president Michael 
DuKane. 

Retailers, nightclubs, 
restaurants, and medical 
facilities are just a few 
arenas that subscribe to 
programs produced by the 
nation's closed -circuit pro- 
grammers. 

But since its inception, the indus- 
try has been a "freewheeling" one, 
says Wolfram president Wolf Zim- 
merman, and no single standard 
applies to any record label or pro- 
grammer in regards to monetary 
consideration, distribution territor- 
ies, licensing terms, production value, 
and return of product, among other 
things. 

The purpose of the new trade asso- 
ciation is primarily to create a "boil- 
erplate agreement that would have 
some flexibility" regarding standards 
and practices that make sense for the 
closed -circuit programmers and the 
labels that supply them, says 
DuKane. 

"We're not looking at building a co- 
alition to `take on' the labels," he 
says; in fact, label representatives 
are welcome to join the NACCP. 
"We're trying to bring a pragmatic 
group together and understand more 
fully the labels' objectives for closed - 
circuit programming." 

In addition, the NACCP is de- 
signed to help the labels better un- 
derstand the promotional impact of 
closed- circuit programming, says 
Chris Russo, president of Telegen- 
ics. 

DuKane projects the NACCP will 
define its organizational structure 
by the end of 1992. He targets Jan- 
uary as an official launch date of the 
group, at which time he hopes to 
bring to the labels a formal, pro -ac- 
tive presentation about its goals and 
functions. 

SHOWTIME: MTV will launch its 
new hip- hop /new jack/R &B video 
show "MTV Jams" Monday (23). The 
hourlong show will air daily from 11 

a.m. -noon ... Jon Faulkner, for- 
merly of Anaheim, Calif. -based "Re- 
quest Video," is working on a pilot 
for a new hourlong, weekly show 
called "Notes From The Under- 
ground." Faulkner says he hopes to 
be on the air via Southern California - 
based cable outlets in early 1993 ... 
Gil Ashley, formerly of Oakland, Ca- 
lif.'s California Music Channel, is 
developing a pilot, which he hopes to 
begin broadcasting in early 1993, as 
well ... And David Law of San 

Diego -based "Hot Traxxs" 
will launch his new "Back- 
stage Pass" shortly after 
Christmas. Each half -hour 
show will showcase one 
artist and feature inter- 
views, a video profile, and 
clips. MC Serch opens the 
series. 

THERE'S STILL TIME 
to enter music video long - 
forms, films, pay -per -view 
concerts, and broadcast TV 
specials for nomination in 
the second International 
Visual Music Awards, to 
be held during the Jan. 24- 
28 MIDEM gathering in 
Cannes. The deadline for 
entries has been extended 
to Nov. 30. Call us in L.A. 
if you're interested. 

ROLL CREDITS: Nashville -based 
director Greg Crutcher has dis- 
banded his Dream Ranch Pictures 
and is now represented by Nash- 
ville's Tune Town Films. The com- 
pany's first production is Shenan- 
doah's "Leavin's Been A Long Time 
Comin'," directed by Crutcher and 
produced by Stephen Angus ... The 
directors' roster at Mary Matthews' 
new Nashville -based Above & Be- 
yond Pictures includes L.A. -based 
Abraham Pulido, noted for his work 
with Placido Domingo and Julio 
Iglesias; commercial/feature director 
Jeff Smith, who just wrapped 
Sammy Kershaw's "Anywhere But 
Here"; Harold Jarboe, a feature film 
DP who recently reeled Mike De- 
kle's "Rockin' Ramona "; and Tom 
Bevins, a New York expatriate who 
just shot Lisa Stewart's "Some- 
body's In Love." In addition, Claudia 
Welker has joined Above & Beyond 
as director of marketing ... NYU 
film school graduate Richard Reines 
has signed with New York's Picture 
Vision. 

WAS IT JUST US or did anyone 
else notice that the volume of "MTV 
bashing" was sharply reduced during 
Billboard's recent Music Video Con- 
ference? It appears industry veter- 
ans have given up the perennial 
bitching, which has been a traditional 
byproduct of the convention, and are 
focusing on constructive solutions to 
ongoing problems. 

TIH E lc 
IE 

by De 
Rus 

borah 
sell 

BILLBOARD NOVEMBER 28, 1992 37 

www.americanradiohistory.com

www.americanradiohistory.com


Music Video 

Music Video's 

Leading Lights In 

B'board Spotlight 
LOS ANGELES- Leading music vid- 
eo industry professionals gathered 
Nov 4-6 at the 14th annual Billboard 
Music Video Conference & Awards 
here. Among the highlights were an 
opening -night showcase for new vid- 
eoclips at Q's Billiard Hall and "A 
Funky Little Affair," an elaborate 
evening sponsored by Paisley Park 
and Billboard to premiere new video 
footage of Prince & the New Power 
Generation. The conference was 
capped by the anuual awards ceremo- 
ny hosted by Peter Noone, host of 
VH -l's "My Generation." (Photos: 
Glenn Waggner!BPI) 

Director Kevin Layne of Forti /(Layne 
Productions and EMI's Allison Bandier 
celebrate Jon Secada's trio of Latin 
video awards for the Layne- directed clip 
"Otro Dia Mas Sin Verte." Bendier also 
accepted Arrested Development's 
award for best new pop /rock artist. 

Tim Rosta of LIFEbeat, Billboard's 
managing editor Ken Schlager, and 
Daniel Glass of EMI Records Group 
encourage video programmers and 
producers to join LIFEbeat "s quest to 
help people with AIDS. 

Chris Parr of Aristo Media, Sandy 
Neese of Mercury/Nashville, and video 
producer Mary Matthews of Above & 
Beyond Productions at the opening - 
night reception. 

Aristo Media's Jeff Walker, Epic's 
Laurie Nocerito, Kevin Ferd of "Power 
Play," and Billboard's Melinda Newman 
survey the competition during the 
opening -night reception at Q's Billiard 
-lall. 

Host Peter Nocne explains the 
Billboard music video competition to the 
awards -show crowd. 

Lisa Herndon of Weasel Marketing was 
the grand -prize winner of a limited - 
edition Prince jacket during Paisley 
Park's "A Funky Little Affair." 

Maverick Records' Abbey Konowitch 
and MTV's Linda Alexander check out 
the opening -night events. 

Saxophonist Dave Koz, left, who was 
featured on the annual Artists' Panel, 
chats with VH -1's Sal LoCurto and Lois 
Ruben. 

Epic dance artist Rozalla and her 
manager, Bill Diggins, in eager 
anticipation of the Music Video Awards. 
Rozalla was nominated for best female 
dance artist. 

David Law of San Diego-based "Hot 
Traxx" talks up his billiards skills with 
Sherry Theus, center, and Andrena 
Davis, producer of Washington, D.C. - 
based "Rap Beat." 

Richard Serringer of Telegenics, Sue 
Barbato of MCA, Max Leinwand of 
RockAmerica, and Sharon Steeley of 
A &M at "A Funky Little Affair." 

Warner Bros.' Bob Merlis, Tommy Boy's Laura Hynes, R'N'R Freelance's Mark 
Weinstein, Weasel Marketing's Lisa Hemdon, and Belma Johnson of the Image 
Awards enjoy Paisley Park's "A Funky Little Affair." 
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Billy Soule of Akron's "TV 23," Mercury's Diane Earl, and Dante Moratto of 
Albertson N.Y. -based "Rock Rap" enjoy the pre- awards reception. 

Armando Zapata of Chicago's "Music 
Video 50" and Gia DeSantis of 
"Request Video" display their 3illboardl 
Music Video awards for best local/ 
regional show in the dance and pop/ 
rock categories, respectively. 

A &M's Emily Wittmann, Warner Bros.' Wendy Griffiths, Jive's Janet Kleinbaum, and 

Elektra's Linda Ingrisano compare trophies following the awards show. 

Relativity's Mark Klein, "Friday Night Videos" producer Pearl Lieberman, CVC 

Report's Sharon Steinbach, and "Friday Night Videos" ' Eddie Isidron observe the 

antics of their colleagues at Q's Billiard Hall. 

Rob Smith of America's New Country, Deborah Russell of Billboard, Chris Parr of 

Aristo Media, and Mike Drumm of Denver's "Music Link" take a break from billiards 

at the opening -night party. 

Awards host Peter Noone congratulates 
Mercury's Sandy Neese as she accepts 
Billy Ray Cyrus' awards for best male 
artist and best new artist in the country 
category. 

fAt Films director Millicent Shelton 
congratulates A &M artist CeCe 
Peniston on her double win in the 
Billboard Music Video Away. Shelton 
directed Peniston's MM video "Keep 
On Walkin'." 

Wayne Jobson of KROQ's "Reggae 
Revolution" and Neville Garrick, who 
executive- produced the film 'Time Will 

Tell," chat before the awards ceremony. 

Music Video 

Linda Ingrisaino of Elektra, John Robson of The Box, Wendy Griffiths of Wawa 
Bros., Armando Zapata of Chicago's "Music Video 50," and Sean Femald of 

Capitol sit down and get funky during Paisley Park's "A Funky tittle Affair." 

Four top directors share the awards -show spotlight. From left are Eric Meza, winner 

in the R &B /rap category for Public Enemy's "Can't Truss It"; Mark Pelllinglon, pop/ 
rock winner for Pearl Jam's "Jeremy"; M icho, whose "Tennessee" clip earned 

best- new -artist honors in the pop /rock field for Arrested Development; and Kevin 

Layne, winner in the Latin field for Jon Secada's "Otro Dia Mas Sin Verte." (Photo: 

N. Azzara -Millet) 

Rusty Gamer of Endless Music, Janet Kleinbaum of Jive, Casey Mitchell of East 

Chicago, Ind. -based "Wax N Wane /Images," and Emily Wittmann of A &M peruse 

the room during Paisley Park's "A Funky Little Affair." 

Billboard managing editor Ken Schlager, Motown's Mark Keene, The Box's Les 

Garland, and VJN Inc.'s Jules Haimovifz enjoy the exclusive video footage of 

Prince & the N.P.G. featured during Paisley Park's "A Funky Little Affair." 
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B LIST. 
A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

MUSIC niEY1110M' 

Continuous programming 
1515 Broadway, New York,NY 10036 

IE OW 

Continuous programming 
1515 Broadway, New York,NY 10036 

FIVE STAR VIDEO 

Black Entertainment Television 

14 hours daily 
1899 9th St NE, Washington,DC 
20018 

E TUN 
THE NASHVILLE NETWORK. 

The Heart of Country 
The Nashville Network 

30 hours weekly 
2806 Opryland Dr, Nashville,TN 
37214 

ADDS 

Madonna, Deeper And Deeper 
Nirvana, In Bloom 
Def Leppard, Stand Up, Kick Love... 
Whitney Houston, I Will Always Love... 
Wreckx -N- Effect, Rump Shaker 
Mad Cobra, Flex 
Shanice, Saving Forever For You 
Go West, Faithful 
Jackyl, The Lumberjack 
The Jayhawks, Waiting For The Sun 
Ugly Kid Joe, So Damn Cool 

Keith Richards, Wicked As It Seems ADDS ADDS 

ARTIST OF THE MONTH 

Neil Young, Harvest Moon 

GREATEST HITS 

Arrested Development, Revolution 
Bobby Brown, Good Enough 
Christopher Williams, All I See 
Father MC, Everything Gonna Be... 
Mary J. Blige, Reminisce 

Reba McEntire, Take It Back 
Mike Reid, Call Home 
Gary Morris, Love Hurts 

HEAVY 

Michael Bolton, To Love Somebody 
Eric Clapton, Layla (Unplugged) 
Gloria Estefan, Always Tomorrow 
Whitney Houston, I Will Always Love... 
Elton John, The Last Song 

HEAVY 

HEAVY 

EXCLUSIVE 

Nirvana, In Bloom 

HEAVY 

Peter Gabriel, Digging In The Dirt 
The Heights, How Do You Talk To ... 
k.d. lang, Mind Of Love 
Sade, No Ordinary Love 
Jon Secada, Do You Believe In Us 

Bon Jon,, Keep The Faith 
Damn Yankees, Where You Goin' Now 
Def Leppard, Stand Up, Kick Love... 
Guns N' Roses, Yesterdays 
The Heights, How Do You Talk To ... 
Madonna, Deeper And Deeper 
Metallica, Sad But True 
P.M. Dawn, I'd Die Without You 
R.E.M., Drive 
Saigon Kick, Love Is On The Way 
U2, Who's Gonna Ride Your Wild ... 

WHAT'S NEW 

BUZZ BIN 

10,000 Maniacs, These Are Days 
Sonia Dada, You Ain't Thinkin' 
Celine Dion, Love Can Move Mountains 
Go West, Faithful 
Annie Lennox, Love Song For A... 
Los Lobos, Kiko And The Lavender ... 
Richard Marx, Chains Around My Heart 
The Rembrandts, Johnny, Have You... 
Restless Heart, When She Cries 
Spin Doctors, Little Miss Can't Be ... 
U2, Who's Gonna Ride Your Wild ... 
Dwight Yoakam, Suspicious Minds 

Miki Howard, Ain't Nobody Like You 
Chuckii Booker, Games 
TLC, What About Your Friends 
Vanessa Williams, Work To Do 
Trey Lorenz, Someone To Hold 
Lo-Key ?, I Got A Thang 4 You! 
Wreckx -N- Effect, Rump Shaker 
Troop, Sweet November 
Toni Braxton, Love Should Have ... 
CeCe Peniston, Inside That I Cried 
Shabba Ranks, Slow And Sexy 
Shai, If I Ever Fall In Love 
Mad Cobra, Flex 
Chante Moore, Love's Taken Over 
Al B. Sure!, Right Now 
SWV, Right Here 
Arrested Development, People ... 
Portrait, Here We Go Again 
Special Generation, Lift Your Head 
Full Force, Nice 'N Eazy 
Sade, No Ordinary Love 

Alabama, I'm In A Hurry ... 
Suzy Bogguss, Letting Go 
Brooks And Dunn, Lost And Found 
Mark Collie, Even The Man In ... 
Billy Ray Cyrus, Wher'm I Gonna Live 
Billy Dean, If There Hadn't Been You 
Radney Foster, Just Call Me Lonesome 
Vince Gill, Don't Let Our Love ... 
Clinton Gregory, Who Needs It 
Alan Jackson, She's Got The Rhythm 
Sammy Kershaw, Anywhere But Here 
Hal Ketchum, Sure Love 
Kathy Mattea, Lonesome Standard ... 
Louie Morgan, Watch Me 
Restless Heart, When She Cries 
Ricky Van Shelton, Wild Man 
George Strait, I Cross My Heart 
Marty Stuart, Now That's Country 
Pam Tillis, Shake The Sugar Tree 
Travis Tritt, Lord Have Mercy On ... 
Randy Travis, Look Heart, No Hands 
Tanya Tucker, Two Sparrows In A ... 
Steve Wanner, Crash Course In The ... 

LIGHT 

MEDIUM 

10,000 Maniacs, These Are Days 
Alice In Chains, Them Bones 
Soul Asylum, Somebody To Shove 

BREAKTHROUGH 

Los Lobos, Kiko And The Lavender... 

T H E 

flOR 

Continuous programming 
12000 Biscayne Blvd, Miami,FL 
33181 

After 7, Baby I'm For Real 
Freddie Jackson, Can I Touch You? 
The Jackson Five, Who's Loving You 
Keith Sweat, I Want To Love You Down 
Kris Kross, I Missed The Bus 
Prince Markle Dee, Trippin' Out 
Prince, My Name Is Prince 

Joan Baez, Stones In The Road 
Jeff Chance, A Heartache On Her... 
Cee Cee Chapman, Two Ships 
Guy Clark, Baton Rouge 
Mike Dekle, Rockin Ramona 
The Finnigan Brothers, I've Fallen 
John Gorka, I Don't Feel Like A Train 

MEDIUM 

STRESS ADDS 

Arrested Development, Revolution 
Bobby Brown, Good Enough 
INXS, Taste It 
Jackyl, The Lumberjack 
Megadeth, Foreclosure Of A Dream 
Ozzy Osbourne,Time After Time 
Red Hot Chili Peppers, Behind The Sun 
Shai, If I Ever Fall In Love 
Snap, Rhythm Is A Dancer 
Stone Temple Pilots, Sex Type Thing 
lazy Stradlin, Shuffle It All 
TLC, What About Your Friends 
Toad The Wet Sprocket, Walk On ... 

ACTIVE 

Whitney Houston, I Will Always Love... 
Elton John, The Last Song 
Prince & The N.P.G., 7 
Screaming Trees, Nearly Lost You 
The Soup Dragons, Pleasure 
Spin Doctors, Little Miss Can't Be ... 
Utah Saints, Something Good 
Wreckx -N- Effect, Rump Shaker 

Apache, Gangsta Bitch 
Art Of Origin, Into The Pit 
Auto & Cherokee, Taste 
AZ -1, Trust In Me 
Da Lench Mob, Freedom Got An A.K. 
Dwight Yoakam, Suspicious Minds 
Expose, I Wish The Phone Would Ring 
Father MC, Everything Gonna Be... 
Goats, Typical American 
Good Girls, It Must Be Love 
Hi -Five, Quality Time 
Jacci McGhee, It Hurts Me 
MC Nas-D, It's My Cadillac 
Michael Bolton, To Love Somebody 
Mobb Deep, Peer Preasure 
Nasty Nas, Half Time 
Nine Inch Nails, Pinion 
Prince & The N.P.G., 7 
Proper Dos, Firme Hina 
Red Hot Chili Peppers, Under The Sun 
Richard Marx, Chains Around My Heart 
RuPaul, Supermodel 
Strickly Roots, Duck Da Boyz .. . 

Tisha Campbell, Push 
Willie D., You Still Black 

C T 
r.nc nr 

Continuous programming 
2806 Opryland Dr, Nashville,TN 
37214 

HEAVY 

Alabama, I'm In A Hurry ... 
Alan Jackson, She's Got The Rhythm 
Billy Ray Cyrus, Wher'm I Gonna Live 
Brooks And Dunn, Lost And Found 
Clinton Gregory, Who Needs It 
George Strait, I Cross My Heart 
Hal Ketchum, Sure Love 
John Michael Montgomery, Life's A .. . 

Kathy Mattea, Lonesome Standard ... 
Lorne Morgan, Watch Me 
Mark Collie, Even The Man In ... 
Marty Stuart, Now That's Country 
Radney Foster, Just Call Me Lonesome 
Restless Heart, When She Cries 
*Suzy Bogguss, Drive South 
Tanya Tucker, Two Sparrows In A ... 
Vince Gill, Don't Let Our Love ... 

Deborah Allen, Rock Me 
Karen Brooks /Randy Sharp, That's ... 
Bellamy Brothers, Can I Come... 
Boy Howdy, Thanks For The Ride 
Confederate Railroad, Queen Of ... 
Corbin /Hammer, I Will Stand By You 
Rob Crosby, In The Blood 
Gibson /Miller Band, Big Heart 
George Jones, I Don't Need Your... 
Chris Ledoux, Cadillac Ranch 
Diamond Rio, In A Week Or Two 
McBride & The Ride, Just One Night 
Tim McGraw, Welcome To The Club 
Tim Mensy, That's Good 
John Michael Montgomery, Life's A ... 
Nitty Gritty Dirt Band, One Good Love 
Robert Ellis Orrall, Boom! It Was Over 
Lee Roy Parnell, Love Without Mercy 
Sawyer Brown, All These Years 
Dan Seals, We Are One 
Shenandoah, Leavin's Been A Long ... 
Lisa Stewart, Somebody's In Love 
Rick Vincent, Best Mistakes I Ever ... 
Michelle Wright, He Would Be Sixteen 
Trisha Yearwood, Walkaway Joe 
Dwight Yoakam, Suspicious Minds 

HOT SHOTS 

BOX TOPS 

ON 

Go West, Faithful 
The Jayhawks, Waiting For The Sun 
Annie Lennox, Love Song For A... 
Mad Cobra, Flex 
Keith Richards, Wicked As It Seems 
Shakespear's Sister, I Don't Care 
Shanice, Saving Forever For You 
Suicidal Tendencies, Nobody Hears 
The Sundays, Love 
Ugly Kid Joe, So Damn Cool 

JBlif 
WW OR 

One hour weekly 
216 W Ohio, Chicago,IL 60610 

Boyz II Men, End Of The Road 
Chaka Demus /Pliers, Murder She ... 
DJ Quik, Way 2 Fonky 
The Dogs, Shake Dance 
Ice Cube, Wicked 
Madonna, Erotica 
Mary J. Blige, Reminisce 
Mary J. Blige, Real Love 
R. Kelly, Slow Dance (Hey Mr. DJ) 
Scarface, Streetlife 
Shabba Ranks, Slow And Sexy 
Shai, If I Ever Fall In Love 
TLC, What About Your Friends 
Toni Braxton, Love Should Have ... 

Billy Dean, Tryin' To Hide ... 
Doug Stone, Too Busy Being In Love 
Dwight Yoakam, Suspicious Minds 
*Martina McBride, Cheap Whiskey 
Randy Travis, Look Heart, No Hands 
Reba McEntire, Take It Back 
Ricky Van Shelton, Wild Man 
Sawyer Brown, All These Years 
Trisha Yearwood, Walkaway Joe 

Audio Vision 

One hour weekly 
1000 Centerville Turnpike, Virginia 
Beach,VA 23463 

CURRENT 

MEDIUM 

AMERICA'S NO. 1 VIDEO 

Wreckx-N- Effect, Rump Shaker 

CURRENT 

Soul Asylum, Somebody To Shove 
EMF, They're Here 
Ned's Atomic Dustbin, Not Sleeping,.. 
Sonic Youth, Youth Against Fascism 
My Little Funhouse, I Want Some Of... 
The Sundays, Love 
The Farm, Rising Sun 
Morrissey, Glamourous Glue 
Daniel Ash, Get Out Of Control 
Sugar, Helpless 
10,000 Maniacs, These Are Days 
Suzanne Vega, Blood Makes Noise 

One hour weekly 
888 7th Ave, NY,NY 10106 

CURRENT 

Bon Jovi, Keep The Faith 
Michael Bolton, To Love Somebody 
Expose, I Wish The Phone Would Ring 
Wreckx-N- Effect, Rump Shaker 
Annie Lennox, Love Song For A... 
The Jackson Five, Who's Loving You 

Alison Krauss, Heartstrings 
Billy Dean, If There Hadn't Been You 
Boy Howdy, Thanks For The Ride 
Chris Ledoux, Cadillac Ranch 
Confederate Railroad, Queen Of ... 
Corbin /Hammer, I Will Stand By You 
Curtis Wright, If I Could Stop Lovin'.. . 

Dan Seals, We Are One 
Deborah Allen, Rock Me 
Diamond Rio, In A Week Or Two 
George Jones, I Don't Need Your ... 
Gibson /Miller Band, Big Heart 
Guy Clark, Baton Rouge 
Lee Roy Parnell, Love Without Mercy 
Lisa Stewart, Somebody's In Love 
McBride & The Ride, Just One Night 
Michelle Wright, He Would Be Sixteen 
Mike Reid, Call Home 
Nifty Gritty Dirt Band, One Good Love 
Pam Tillis, Shake The Sugar Tree 
Rick Vincent, Best Mistakes I Ever... 
Rob Crosby, In The Blood 
Robert Ellis Orrall, Boor! It Was Over 
Roy Orbison, I Drove All Night 
Sammy Kershaw, Anywhere But Here 
Shenandoah, Leavin's Been A Long ... 
Stacy Dean Campbell, Poor Man's... 
Tim McGraw, Welcome To The Club 
Tim Mensy, That's Good 
Tish Hinojosa, In The Real West 
Wynonna, No One Else On Earth 

DENOTES ADDS 

Madonna, This Used To Be My ... 
Take 6,l- L- 0 -V -E -U 

Carly Simon, Love Of My Life 
Take 6, Where Do The Children Play 
Simply Red, For Your Babies 
Bobby McFerrin, Baby 
Paul Overstreet, Heroes 
Najee, I Adore Mi Amor 

Five 1/2 -hour shows weekly 
Signal Hill Dr, Wall,PA 15148 

CURRENT 

Carman, 1955 
Michael Card, So Many Books 
First Call, I'll Always Come Back 
Denise Graves, Time 
Denise Graves, Moment Away 
Wayne Watson, It's Time 
DeGarmo & Key, Are You Ready 
Michael W. Smith, Secret Ambition 
Cindy Morgan, How Could I 

Steven Curtis, Great Adventure 
Brian Duncan, Love Takes Time 
Quincy Jones, Hallelujah 
Jacob's Trouble, Something Good... 
Al Denson, Shine Out 
10,000 Maniacs, These Are Days 
Jody Watley, It All Begins 
Petra, Dance 
Arrested Devlopment, Tennessee 
Michael W. Smith, I Will Be Here ... 
Mr. Mister, The Border 

,4lêdîalîne 
Labels Discover A Way 
To Guarantee Airplay 

BY ERIC BOEHLERT 

TIME BUY: For label marketing and 
promotion executives, getting artists 
exposed to potential customers is their 
most important and often most frus- 
trating task. 

Now, perhaps tired of relying on the 
kindness of radio and video program- 
mers, some labels are moving aggres- 
sively to eliminate the middle man and 
buying their own exposure through 
block programming on TV and radio. 

Columbia is producing its own live 
Sunday- morning concert series, sent 
via satellite to nearly 100 radio sta- 
tions. Arista's own bought- and -paid- 
for TV showcase is set to run on a 
handful of major- market stations 
through the month of December And 
up until the summertime demise of ca- 
ble radio's Digital Planet, Capitol 
maintained its own artist channel that 
Digital Planet listeners could dial into 
to hear the latest Capitol releases. 

Paul Rappaport, VP /artist develop- 
ment at Columbia, says he and label 
colleague Josh Rosenthal had been 
brainstorming on ways of securing ra- 
dio exposure for acts that don't make 
a living off hit singles. Sensing some al- 
hum rock and AC stations were allow- 
ing more variety on Sunday mornings, 
the label last year presented Bruce 
Cockburn in a Christmas special. 

This October, with a commitment to 
go ahead with "The Columbia Radio 
Hour" on a monthly basis, James 
McMurtry was featured in the essen- 
tially acoustic setting before a few - 
dozen fans. Shawn Colvin followed in 
November, and Cockburn will return 
for another holiday performance in De- 

cember. With a roster including Toad 
The Wet Sprocket, James Taylor, Ro- 
sanne Cash, and others, Rappaport 
says the possibilities are plentiful. 

Columbia picks up each episode's 
$6,000 production bill. To help cover 
the cost, it hired Media America to sell 
three national spots each month. The 
label also takes an additional spot for 
itself. No ads are sold on the approxi- 
mately 40 noncommercial stations that 
run the "Columbia Radio Hour." 

Rappaport says rather than opting 
for the standard fare of recording art- 
ists live, pressing CDs of the perform- 
ance, and mailing them to stations, Co- 
lumbia chose the live as -it- happens, 
small -scale acoustic approach. While 
acknowledging the show is a marketing 
tool, Rappaport stresses if it weren't a 
quality one stations wouldn't bother 
with it. PDs at KFOG San Francisco, 
WNEW -FM N.Y., and WXRT Chicago 
have all praised the program, he says. 

CHAIN COMMAND: Stories about 
musical trends often spread like the 
fads themselves, through a word -of- 
mouth media food chain that moves 
from the streets to the masses. Take, for 
example, the story of the Riot Girl (or 
Grrrl) bands based in Olympia, Wash. 
Last July, Emily White wrote a 
lengthy piece chronicling that area's 
"Teenage Feminist Rock 'n' Roll Under- 
ground" for L.A. Weekly. In August, 
the San Jose Metro picked up White's 
story, followed by the Chicago Reader 
in September. In its October issue, Spin 
spread the Riot Girl word to a wider au- 
dience with its own four -page piece. 
Then on Nov. 15, The New York Times 
weighed in with a look at the "new 
young feminist troop on the move." 

ON : SCREEN m 
THE BODYGUARD 

Directed by Mick Jackson 
Warner Bros. 

(Opens Wednesday [2,5]) 

With a script by Lawrence Kasdan, 
strong music by superstar recording 
artist Whitney Houston, and the screen - 
star clout of Kevin Costner, it would be 
hard for this film to go wrong. 

Not that it doesn't make an effort. 
Harder to compensate for than a slow 
start, "The Bodyguard" has no start; 
viewers enter midclimax and haven't 
even been introduced to their date. As 
it turns out, the frenetic opening sets 
the gauzy, unflaggingly earnest tone for 
a film full of orchestrated crescendos 
that is made to feel as if some epic 
struggle of good and evil is being waged 
within. Turns out, it's not really. 

What is going on makes for a thrilling 
if sometime off -track ride. Costner is 
Frank Farmer, an ex- Secret Service 
agent turned high -priced bodyguard 
who is still haunted by "the Reagan inci- 
dent." Houston is Rachel Marron, an E- 
ticket entertainer: superstar singer, 
Oscar -nominated actress, Robin Leach - 
league celebrity. Threatening fan mail 
brings the two, grudgingly, together. 

Houston proves herself a thoroughly 
adequate actress. In her defense, that's 
all that's demanded of her in a role that 
essentially asks her to play herself, only 
frightened. She is, not surprisingly, ter- 
rifle in a nightclub scene in which the 
action swirling around Marron spins out 
of control as she belts "Queen Of The 
Night" (one of seven new songs on the 
soundtrack). Here, as elsewhere in the 
opening half, the entertainer -eye -view 
of the adoring masses, and the body - 
guard's saber -sharp take on this world, 
is chilling. (Gary Kemp as one of Mar - 
ron's well -played musical entourage, Sy 
Spector, is equally sharp -and chilling.) 

Costner, sporting a Trivial- Pursuit- 
worthy `worst male haircut in a feature 
film," raises his trademark stony de- 
meanor to Rocky Mountain heights, but 
is also given most of the film's surpris- 
ingly high quotient of humor. 

That these two fall in love is more plot 
device than plot- driven. Like their sole 
sex scene, it seems to have happened 
off- camera. Once set in motion, though, 
Houston and Costner carry it off con- 
vincingly and, as the movie unfolds into 
full- fledged and fully revved thriller, 
create a final crescendo that rings true. 

MARILYN A. G111.RN 
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Philippine Affiliate 
For Warner Music Int'l 

BY ADAM WHITE 

LONDON - Warner Music Interna- 
tional is opening for business in the 
Philippines with a 100% -owned affili- 
ate. The company will headquarter in 

Manila and be headed by Marianne 
(Ma -an) Hontiveros, a former adviser 
to the country's 
president, Fidel 
Ramos. 

It is the first 
new Warner affili- 
ate in Southeast 
Asia for three 
years. The multi- 
national has 
wholly owned 
firms in Hong 
Kong, Malaysia, 
Singapore, and Korea. It is expected to 
open elsewhere in the region in 1993; 

sources say Taiwan will be its next des- 
tination. 

"Warner Music International's aim 
... is to establish our own companies in 

the emerging territories of Asia," said 
Stephen Shrimpton, senior VP for the 
Asia Pacific region, in a prepared 
statement. `We have elected the Phi- 
lippines as the first of our new compan- 
ies because we believe the market is 

now right for our operations to be free- 
standing in this territory." 

The affiliate is scheduled to come on- 

HONTIVEROS 

line Dec. 1, with Hontiveros as manag- 
ing director. The company will operate 
with third -party agreements for manu- 
facturing and studio facilities. Further 
details of staff appointments were not 
available by press time. 

Hontiveros was media adviser in Fi- 
del Ramos' successful presidential 
campaign earlier this year; previously, 
she was president of corporate commu- 
nications firm MegaScopeGraphics 
Inc. She also has experience as a free- 
lance broadcaster and journalist. 

"The Philippines is one of the 
strongholds of American and British 
popular music in Asia," Hontiveros 
said in a statement, "and has enormous 
potential as a key market in terms of 
both domestic and international reper- 
toire." She will work with Shrimpton 
and Paul Ewing, Warner Music Inter- 
national's Hong Kong -based regional 
director. 

Warner has been represented in the 
Philippines for many years through li- 

censee Universal Records, which at 
one time was known as WEA Philip- 
pines by licensing the U.S. company's 
name. 

Other multinationals are active in 
the Philippines through licensees, ex- 
cept BMG, which is a minority (40%) 
partner in a joint venture with local 
management. In addition to marketing 

(Continued on page 44) 

Virgin Spain's Carlos Juan Casado Dies 
MADRID- Carlos Juan Casado, di- 
rector general of Virgin Records in 
Spain, died of lung cancer Nov. 13. He 
was 42. 

A popular and experienced music 
industry figure, Casado helped set up 
Virgin in Spain nine years ago. He de- 
veloped strong personal relationships 
with such acts as Simple Minds (ap- 
pearing in one of their videos) and 

Mike Oldfield. Previously, he worked 
for Hispavox and Ariola. 

Casado was told he had cancer in 
September, after catching a cold 
while attending a Virgin meeting in 
Austria. He had been working in bed 
until less than 24 hours before his 
death. 

HOWELL LLEWELYN 

Listening To The Future. MiniDisc is the topic as Alan Phillips, Sony Software 

VP of sound technology marketing for U.K. /Europe, converses with Ken Sockolov, 

managing director of Tower Records' European operations, and Eddie Short, 

Sony Music U.K. sales representative. Shown, from left, are Sockolov, Short, and 

Phillips. 

2 Acts Penalized For Foiling 
Norwegian Albums Chart 

BY KAI ROGER OTTESEN 

OSLO -Norwegian artists Sissel 
Kyrkjebo and Go Go Gorilla became 
victims of overenthusiastic marketing 
recently when their albums were re- 
moved from the national Dagbladet 
charts. 

The penalty followed the discovery 
by industry organization GGF of inac- 
curate sales reports supplied by their 
respective record companies, 
Stageway/BMG and Sonet Grammo- 
fon. The records were penalized by 
removal from the charts for one week. 

BMG Ariola, which is distributing 
Kyrkjebo's album "Gift Of Love," re- 
ported 15,000 copies too many, while 
sales indicators of Go Go Gorilla's al- 
bum "Stuck" suggested 7,000 more 
copies sold than actual business. 

The Dagbladet charts are compiled 
from reports of record company ship- 
ments to retailers and wholesalers. 

Products are disallowed if their retail 
prices are too low, trade discounts too 
high, or if generous returns facilities 
have been given. 

In BMG's case, 15,000 units of the 
Kyrkjebo album were purchased by a 
large wholesaler with an option to re- 
turn the product. BMG Ariola Nor- 
way managing director Erling Joh- 
annessen says, "The routines of 
reporting weren't good enough and 
I'm very sorry about this. It's not go- 
ing to happen again. 

"This wasn't an attempt to cheat. 
We're only distributing Sissel Kyrk- 
jebo. Three weeks ago, the album was 
at No. 2 and this week it's back at No. 
2. It makes no sense that we should 
fake the reports." The release has 
sold 45,000 copies. 

Sonet Grammofon managing direc- 
tor Jerje Engen and GGF secretary 
Saemund Fiskvik weren't available 

(Continued on next page) 

Thai Govt. Reviewing Copyright Law As Piracy Measure 
IN BY ROSS BLAUFARB 

BANGKOK -The Thai government 
is considering several strategies to 
turn up the heat on audio and video 
pirates. They reflect changing atti- 
tudes toward intellectual property 
rights as the country develops into a 
major economic power in Southeast 
Asia. 

"From now on, the government will 
take results- oriented action," prom- 
ises Piphat Intarasupht, director gen- 
eral of the Department of Intellectual 
Property under the Ministry of Com- 
merce. Topping the action list is a re- 
view of -and possible changes to- 
current copyright law. The DIP also 
has created an ad hoc action commit- 
tee to increase cooperation between 
various ministries and the recording 
industry in cracking down on pirates. 

This committee is considering a 
change to make it easier for police to 
take action against illicit tape manu- 

facturers, wholesalers, and retailers. 
Currently, a copyright violation is a 
"compoundable" offense: To get the 
police to raid factories or seize re- 
tailers' stocks, the copyright holder 
must file a complaint. 

"Under the current law, copyright 
is a private right," explains Krirk- 
krai Jirapaet, deputy permanent sec- 
retary of the Ministry of Commerce. 
"An infringement is a violation 
against a private citizen, not an in- 
fringement of the rights of the people, 
so police must have a formal request 
to act." 

This requirement has led to the 
perception among foreign record 
companies that the police sit on their 
hands and blithely watch as flagrant 
copyright infringement goes on under 
their noses. "It is not a matter of bad 
faith in the police department," says 
a lawyer who represents these copy- 
right holders. "Police are willing to 
raid pirates. There has been a lot of 

uncertainty about their duties under 
the law." An amendment would make 
unauthorized copying a "noncom - 
poundable" offense upon which the 
police could act on the basis that the 
act is a violation of the law, whether 
or not the copyright holder alleges in- 

jury. 
Changing the law to make copy- 

right violation a noncompoundable of- 
fense is fraught with political over- 
tones, however. Krirk -krai warns, 
"Any amendment is touchy because if 
it is perceived as arising from pres- 
sure from another country, the issue 
gets politicized. Some people think 
that state sovereignty is being com- 
promised." This is particularly true in 
Thailand, the only country in the re- 
gion that never succumbed to Euro- 
pean colonial rule. 

The DIP committee will forward its 
proposals for change to the minister 
of commerce, Uthai Pimchaichon, 
who will then submit them to the cab- 

inet. If approved, they are submitted 
to parliament for final consideration, 
although Krirk -krai would not specify 
how long it would take. 

In addition to changing the copy- 
right law, the Ministry of Commerce 
is trying to get at the pirates through 
indirect means. An ad hoc DIP action 
group has contacted officials in the 
Ministry of Finance and the Ministry 
of Industry to develop indirect meas- 
ures to deal with copyright violators. 

Yanyong Puangraj, deputy direc- 
tor general of the DIP, told the local 
press the Revenue Department has 
already been assigned to investigate 
suspected audio and video pirates for 
tax evasion. "Selling pirate tapes 
could involve some kind of tax eva- 
sion," Piphat adds. "If we can't get 
them directly, we'll go the other way 
around." The Customs Department 
will also check audio and video tape 
exports to see whether these prod- 
ucts violate foreign copyrights. 

41 
BILLBOARD NOVEMBER 28, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


International 

Different Strokes For Aussie Folks 
Sony's Strength Is Local Acts 

BY GLENN A. BAKER 

SYDNEY -To use the Aussie vernacular, a lot of Denis 
Handlin's chooks are coming home to roost. The managing 
director /CEO of Sony Music Australia, Handlin leads a 
company -the local affiliate of a multinational, to boot - 
that has seen domestic repertoire grow from a 2% share 
of annual revenues to 32% in eight years. 

With both direct signings and artists represented 
through distribution arrangements with indie labels Albert 
Productions, Mega, and Volition, Sony can claim a local 
roster of about 45 acts -by far the largest commitment to 
domestic recording of any of the five majors (PolyGram, 
Sony, Warner, EMI, and BMG) operating here. 

As if to underscore that fact, the Alberts/Sony double 
album of AC/DC's "Live" debuted at No. 1 on the national 
chart last week -while the single -album version debuted 
at No. 15. Another local Sony act, Noiseworks, was also in 
the top 20, with "The Greatest Hits." 

Thus, Sony Music Australia has made itself less depend- 
ent on parent- company repertoire. "If we get hits from 
overseas, that's great," says Handlin, "However, there is 
nothing more satisfying than developing local talent and 
having great success with it here and in other markets." 

In particular, Handlin is associated with the multipla- 
tinum impact of Daryl Braithwaite, Margaret Urlich, 
Noiseworks, Tommy Emmanuel, and the Black Sorrows. 
The company's latest platinum act is Rick Price, who has 
enjoyed a top -selling album at home and release commit- 
ments in more than 25 countries, including the U.S. 

Urlich's "Chameleon Dreams" and the Black Sorrows' 
"Better Times" are currently chart riding, as is the 
Alberts/Sony soundtrack to "Strictly Ballroom." Also, the 
second album by "Phantom Of The Opera" star Marina 

(Continued on page 44) 

2 ACTS PENALIZED 
(Continued from preceding page) 

for comment, but reportedly 7,000 
units of the Go Go Gorilla album were 
sold with a 30% discount, 5% more 
than permitted under chart rules. 

Jon Erik Iversen at Oslo -based 
retailer Imerslund Musikk says the 
sales charts have to be as reliable as 
possible. "Manipulation isn't accept- 
able." 

Warner High On U.S. Product 
SYDNEY -Warner Music Australia is claiming to 
have set a new sales high for a single month, topping 
not only its previous best but also that of any of its 
competitors. The company billed $13.5 million (Austra- 
lian) (more than $9 million U.S.) in October, according 
to managing director Robert Rigby. 

Warner so effectively blitzed the album charts that 
it closed October with eight slots in the top 20, includ- 
ing Madonna's "Erotica" and Prince & the New Power 
Generation's "[Love Symbol]" at Nos. 1 and 2, respec- 
tively. The others were releases by R.E.M., Wendy 
Matthews, Cold Chisel, Eric Clapton, Madonna again 
( "The Immaculate Collection "), and the movie sound- 
track "The Power Of One." Six of those albums were 
still in the top 20 last week. 

"We targeted a $10.8 million [about $7.5 million 
U.S.] turnover in October," says Rigby, "but we came 
in at $13.5 million." He adds, "It is, I believe, the big- 
gest one -month result for any record company in this 
country, ever." Warner's own previous peak came in 
December 1989, when it grossed $11.9 million Austra- 
lian (about $8 million U.S. at current exchange rates) 
with hit albums by the Traveling Wilburys, INXS, 
1927, and others. 

Today as in the past, most of Warner Music Austra- 
lia's strength has come from international repertoire, 
but the company has begun to benefit from its deal 
with the independent rooArt label, which switched 
from PolyGram in March. Matthews, whose "Lily" al- 
bum was in the top 10 at press time, is a rooArt artist, 
as are other contenders (the Screaming Jets, Ratcat) 
with current product. Aside from rooArt, Warner has 
hopes for a new Boom Crash Opera album due early 
in 1993. 

GLENN A. BAKER 

newsilne ... 
ITALY'S CGD RECORDS has set up a new department for international exploita- 
tion of its artists, with Tino Silvestri as director and Alda Dury as manager. 
Silvestri was previously A &R director at CGD. Priority projects for the unit 
include albums by Paolo Conte, Adriano Celentano, and Umberto Tozzi and, 
next year, new releases by Litfiba, Raf, and Enrico Ruggeri. 

MELODIYA RECORDS will survive Russia's current economic difficulties, ac- 
cording to director general Valery Sukhorado, who refutes rumors of the com- 
pany's imminent demise. It will participate, as usual, at MIDEM in January. 
Sukhorado says Melodiya has temporarily relocated its HQ and some equip- 
ment to semiprivate firm Russian Disc. 

BERLIN RAPPER J, now signed to A &M Records for the U.K. and the U.S., 
is due to perform college dates in England and Scotland this month. His label 
debut, "First They Came," was recently featured as single of the week by the 
NME; his debut album is due in the new year. 

EPIC /SONY JAPAN has set a company record with initial shipments of 1.35 mil- 
lion units of the new album by pop trio Dreams Come True, "The Swinging 
Star." One track is featured as the theme song for a popular TV drama. The 
group's last album has sold 2 million copies in the last 12 months. 

CD TRADE DELIVERIES of classical repertoire in the U.K. fell by 12% to 1.8 
million units during July- September, according to the British Phonographic 
Industry, and vinyl LPs tumbled to a virtually extinct 5,000 units. For the first 
nine months of this year, revenues from classical shipments fell by 12% to 
about $85 million at wholesale. 

A NORWEGIAN ADVERTISING agency, In Advance, has launched a record label 
of the same name with Jon Erik Iversen, a former PolyGram and Grammofon 
A/S Electra executive. Its first release is an album by U.K. band the Fugitives. 

LONDON -BASED Simply Classics is issuing "Peace," a cassette and CD single 
featuring works by Bach, as a charity fund- raiser for Africa In Crisis and the 
Musicians Benevolent Fund. Performance is by the Simply Classics Ensemble 
under label owner Ian Christians. National U.K. distribution is through Nim- 
bus Records. 

GUNS N' ROSES are scheduled to play three dates in Japan in January, accord- 
ing to MCA Victor. Venue is the 50,000 -seat Tokyo Dome; tickets will sell for 
$56. The band was last in Japan in February. 
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The Language Of Zucchero; 
BMG Goes British Bhangra 
AFTER cracking the singles 
charts in the U.S., the U.K., and 
throughout Europe in 1991, Italian 
superstar Zucchero Fornaciari is 
ready for an encore. 

Zucchero's vocal style owes more 
to the grit of American R &B than 
the romanticism of Mediterranean 
pop. His duet last year with British 
soul singer Paul Young on the 
English -language track "Senza 
Una Donna" (Without A Woman) 
not only broke through on Bill- 
board's Hot Adult Contemporary 
chart but went top 10 in the U.K., 
Germany, France, Sweden, and 
elsewhere, driving European sales 
of his 1991 album, "Zucchero." 

"In Europe, we did really well 
last time; a million rec- 
ords sold outside of 
Italy," says John 
Reid, the London - 
based international 
marketing director of 
PolyGram's London 
Records. 

Now Zucchero, who 
sells out soccer stadi- 
ums and outranks the 
likes of Sting or Bruce 
Springsteen in his 
homeland, has teamed 
up with a fellow Italian 
superstar, Luciano 
Pavarotti, for the first 
single and title track of 
his new album, "Miser - 
ere." The album is the second he 
has released specifically for the 
global market. 

The single "Miserere," with or- 
chestral arrangements by Michael 
Kamen and English -language 
verses written by Bono of U2, has 
reached No. 15 on the British sin- 
gles chart while also picking up air- 
play in Zucchero's natural base in 
Italy and Southern Europe. How- 
ever, label execs acknowledge "Mi- 
serere" is an unlikely radio smash. 

'What we need Zucchero to do is 
some consistent touring in the U.K. 
and elsewhere, because he's an as- 
tonishing live artist," says Reid, 
noting this new album is expected 
to be released in the U.S., Australia, 
and Japan in 1993. 

And touring also will be the key 
to breaking Zucchero in the States, 
says manager Kim Turner of KRT 
Productions, who represents the 
singer in the U.S. Recalling the im- 
pact achieved by Zucchero's coun- 
tryman Eros Ramazzotti with a 
single sold -out date at Radio City 
Music Hall in New York (Billboard, 
Aug. 10, 1991), Turner says he has 
already received inquiries from a 
top U.S. promoter about Zucchero's 
tour plans here. 

"Very few artists take the time 
and effort to translate their work 
into another language," says Tur- 
ner. But Zucchero, with the support 
of fans like Eric Clapton and Sting, 
is clearly eager to do so, breaking 
through both language and cultural 
barriers to an international audi- 
ence. Says Turner, "It is time to 
project his career into the U.S." 

BRITISH BHANGRA music com- 
bines English and Indian- language 
lyrics with the rhythms of ragga, 
reggae, and rock. And it has just 
found a major -label home. BMG 
Records (U.K.) Ltd. has acquired a 
majority share in Britain's Multi - 
tone Records, one of the leaders in 
the Bhangra market under the fa- 
ther and son team of Pran and Ji- 
tesh Gohil. British Bhangra "has 
great crossover potential and is fast 
becoming the next big dance craze 
to come out of Britain," says John 
Preston, chairman of BMG Rec- 
ords (U.K.) Ltd. BMG's first Multi - 
tone release, the compilation disc 
"Ragga For The Masses," is set for 

December release. 

THE GERMAN 
Tropics: Claus 
Schreiner may be the 
foremost fan of Latin 
music in Germany. 
The GM of German - 
based Tropical Music, 
a record label and pub- 
lishing company, 
Schreiner has special- 
ized for more than a 
decade in bringing mu- 
sic from Brazil, Argen- 
tina, and the Carib- 
bean to German 
audiences. Tropical 
Music recently signed 

a U.S. distribution deal with Koch 
International that will see the U.S. 
release, via Germany, of new discs 
from renowned Argentinean vocal- 
ist Mercedes Sosa, Brazilian gui- 
tarist Baden Powell, Portuguese 
flautist Rao Kyao, and the Latin - 
funk- influenced sounds of Ger- 
many's Immer Alle Immer Mich. 

BORDER CROSSINGS: Chaka 
Khan opens a Japanese tour Wed- 
nesday and Thursday (25 -26) at Ko- 
sei Nankin Kaikan Hall in Tokyo ... 
Curtis Stigers plays 14 dates in 
Germany alone this month on his 
fall tour of Europe ... Fourplay- 
the all -star Warner Bros. jazz quar- 
tet of Bob James, Lee Ritenour, 
Nathan East, and Harvey Ma- 
son -take up residence at the Blue 
Note in Osaka, Japan, Monday -Sa- 
turday (23 -28) and its sister club in 
Tokyo Nov. 30 -Dec. 5 ... David 
Sanborn starts a European tour 
swing at the Olympia in Paris Nov. 
29 ... On his recent Japanese tour, 
singer /songwriter Bobby Caldwell, 
who records for L.A. -based Sin - 
Drome Records, picked up an art - 
ist-of -the -year award from Nippon 
Record Taisho on TBS Television. 
Only two other international art- 
ists, Madonna and Mariah Carey, 
have received the award previously. 

Home & Abroad is a biweekly col- 
umn spotlighting the activity of the 
international music business and 
artists outside their native mar- 
kets. Information may be sent to 
Thom Duffy, 1515 Broadway, 39th 
Floor, New York, N.Y 10036. 

HOME & 
ABROAD 

D 
by Thom Duffy 
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International 

Belgian Police 
Seize 200,000 
CDs, Tapes 

BY MARC MAES 

BRUSSELS -Officers of the Ghent 
judicial police and Belgian Antipiracy 
Foundation inspectors have seized 
200,000 allegedly counterfeit CDs and 
cassettes from Trends European Busi- 
ness, an import firm based in Aalter. 

TEB managing director Paul Breys 
contends that the merchandise is not il- 
legal, and claims the action has been 
taken because of his company's sub- 
stantial import business. The seized 
goods may include parallel imports, ac- 
cording to Belgian music industry offi- 
cials. 

The 30 -ton load was actually sealed 
by state police officers earlier this 
year, prompting an investigation of its 
origin by Belgian authors' rights soci- 
ety SABAM, IFPI Belgium, and the 
BM'. Originally, the police had acted 
because they suspected a "carousel op- 
eration" to dodge value -added tax and 
tax regulations. 

SABAM, IFPI, and BAF took the in- 
vestigation to a higher level to check 
the "uncertain origins" of the near -per- 
fect product, and this resulted in a po- 
lice raid Oct. 7. Says IFPI Belgium 
president Guy Brulez, "We're cur- 
rently checking individual items seized. 
This could take some time, considering 
the large quantity, but we're already 
convinced there is a huge amount of pi- 
rate product involved." 

Says BAF executive Marc Michelet: 
"At least half the material is counter- 
feit product or pirate CDs, and 90% of 
it is of Southeast Asian origin." IFPI 
Belgium director Vincent van Mele 
says that in addition to counterfeit ma- 
terial, the load, valued at the equivalent 
of some $3.5 million, possibly includes 
some U.S. imports from the parallel 
circuit. 

Belgium is awaiting parliamentary 
approval for the new copyright bill pro- 
posed by Senator Roger Lallemand to 
replace existing legislation, but van 
Mele is convinced that even in the ab- 
sence of an update, the law provides 
enough powers to convict offenders 
where copyright is concerned. 

At Trends European Business, man- 
aging director Paul Breys says that al- 
though his company is one of Belgium's 
leading importers, handling an average 
200,000 albums monthly, he has not 
been officially charged. 'We've never 
been questioned by the authorities and 
until now there's no evidence against 
us. I can't help it if Belgium hasn't 
signed the Rome Convention and if the 
BAF argues that 50% of the material 
is fake -let them prove it." 

Breys, disputing claims that the load 
also contains current releases, says 
that "not 200,000 but merely 120,000 
CDs and 65,000 blank tapes were sei- 
zed -and the CDs were only of oldies 
material." 

In a related development, the na- 
tional police seized an additional load of 
18,000 CDs at Brussels Airport and, ac- 
cording to Breys, the material was re- 
leased Oct. 30 for lack of evidence. The 
TEB executive says his company pur- 
chases legal material in countries 
where major record companies have no 
affiliates. 

THE GOLDEN YEARS OF ITALIAN & FRENCH CINEMA 

TilE3rd S ERIES OF 25 CDs 

THE THIRD SERIES 

CSE TITLE COMPOSER 

002- ACCADDE AL PENITENZIARIO 

- UN EROE DEI NOSTRI TEMPI 

Musk by Nino Rota 

038- AVVENTURA 
- DESERTO ROSSO 

- ECLISSE 

- ADVENTURE 

- RED DESERT 

- ECUPSE 

Music by Giovanni Fusco 

040 LA BUGIARDA 

SIX DAYS A WEEK 

Music by Benedetto Ghiglio 

055 - CANNIBALI 

- GALILEO 

- THE CANNIBALS 
- GALILEO 

Music by Ennio Morricone 

054 LES (HOSES DE LA VIE 

THE THINGS OF LIFE 

Music by Philippe Sarde 

052 COMANDAMENTI PER UN GANGSTER 

Music by Ennio Morricone 

041 LA COSTANZA DELIA RAGIONE 

Music by Giorgio iinzi 

016 CRONACA FAMILIARE 

A FAMILY DIARY 

Music by Goffredo Petmssi 

047 KALI' YUG, LA DEA DELLA VENDETTA 

THE VENGEANCE OF KALI' 

Music by A.F. Lovagnino 

030 LO CHIAMEREMO ANDREA 

WE' LL CALL HIM ANDREA 

Music by Manuel De Sica 

091 LUNA DI MIELE IN TRE 

HONEYMOON IN THREE 

Music by Armando Trovaioli 

089 MAX ET LES FERRAILLEURS 

Music by Philippe Sarde 

058- LE MANI SPORCHE 

- MIO CARO ASSASSINO 

- DIRTY HANDS 

- MY DEAR ASSASSIN 

Music by Ennio Morricone 

034 OLTRE LA PORTA 

Music by Pino Donoggio 

019 PARIGI 0 CARA 

Music by Fiorenzo Carpi 

085 PROVIDENCE 

PROVIDENCE 

Music by Miklos Roszo 

091 OUE LA FETE COMMENCE 

Music by Antoine Duhamel 

084 SEDOTTA E ABBANDONATA 

SEDUCED AND ABANDONED 

Music by Carlo Rustichelli 

035 LA SCOUMOUNE 

Music by François De Roubaix 

092 SIMON BOLIVAR 

Music by (ado Sovina 

073 UN TENTATIVO 

SENTIMENTALE 

Music by Piero Piccioni 

029 TFKOYO E IL SUO PESCECANE 

TI -KOYO AND THE SHARK 

Music by Francesco De Masi 

102 UN UOMO, UN CAVALLO, 

UNA PISTOLA 

SHOOT FIRST, LAUGH LAST 

Music by Stelvio Cipriani 

060 UNA VITA VENDUTA 

A SOLD LIFE 

Music by Ennio Morricone 

037 VIVI 0 PREFERIBILMENTE MORTI 

DEAD OR ALIVE 

Music by Gianni Femo 

CAM'S SOUNDTRACK ENCYCLOPEDIA 

THE FIRST (Ds SOUNDTRACK ENCYCLOPEDIA o I DOLBY SURROUND I 

TM 

CAM - VIA VIRGILIO, 8 - 00193 ROMA (ITALY) - TEL (396) 6874220 - 6874347 - 6874290 C FAX (396)6874046 

Dolby and III ore aadeawrks of Dolby Laboratories Licensing Coryorafian 

BILLBOARD NOVEMBER 28, 1992 
43 

www.americanradiohistory.com

www.americanradiohistory.com


GLI BAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 
ITALY: Something is bubbling in Catania, and it's not just the giant Mount Etna 
volcano that towers over the Sicilian city. Uzeda, the English -language rock 
band fronted by female singer Giovanna Cacciola, delivers some hard and 
angry songs on its album "Out Of Colours" (A.V. Arts). More punk than metal, 
some of the numbers are discreetly influenced by bands like the Sugarcubes 

. Brando, ex -front man with the defunct English -language rockabilly act 
Boppin' Kids, has reverted to singing in Italian on his debut solo album, 
"Santi E Peccatori" (Saints And Sinners; Polydor). Brando's streetwise ap- 
proach to self -composed songs about booze, bars, cars, and women have inter- 
national appeal, and his guitar playing could be mistaken for top pickers from 
Athens, Ga., or Memphis. The album entered the Sicilian chart at No. 7 (yes, 
Sicily has its own chart!) and the first single, a rip- roaring Irish folk -influenced 
song called "Oh Mary," is picking up major airplay ... The rock group Flor 
De Mal also is changing to Italian- language vocals on its next album, slated 
for 1993 release on the Catanian indie label Cyclope. Although much -praised 
by the critics and a favorite of R.E.M.'s, the band's debut went largely unno- 
ticed on the domestic market. DAVID STANSFIELD 

CUBA: Like the rest of the country's economy, the music industry is in dire 
straits. Acute shortages of oil for transport, rum and beer for entertainment, 
and cardboard for record sleeves means that both live and recorded music are 

in short supply for ordinary Cubans. 
This does not apply to foreign tourists 
or Cubans with access to dollars (al- 
though holding dollars is a punishable 
offense). Glitzy dollar cabarets like the 
Tropicana and similar venues in the 
luxury hotels, continue to employ good 
10 -14- member salsa bands and the 
chief Havana dance venue for ordinary 
Cubans, the Tropical, still puts on the 
top son/salsa bands: Orquesta Revé, 

Dan Den, N G, La Banda, Isaac Delgado Y Su Grupo, and Adalberto Y 
Su Son. One of the biggest hits of the year -only 20,000 copies sold due to 
lack of printing facilities, but a huge radio, TV, and popular success -has been 
Adalberto's "Y Que Tu Quieres Que Te Den," which deals with the flourishing 
Afro- Christian syncretic religion of santeria. PHILIP SWEENEY 

SPAIN: Madrid's premier rock venue, The Revolver Club, is spreading its 
wings in moves that should benefit radical Spanish rock. The 1,000 -capacity 
club, which has become a temple of hardcore since opening in February 1991, 
has started its own record label, Rock Addiction, and added a 16 -track in -house 
recording studio to a range of rock services that already include a promotion 
arm, Ambar Concert Promoters. The club underwent structural changes this 
summer and will soon be split in two by plastic screening -a dancefloor for 
large concerts and a smaller stage area for post -1 a.m. "club ambience" shows. 
The Revolver's promotions head, Elixabete "Ely" Azurmendi, says, 'We want 
to help new Spanish bands who face obstacles because of their stance or lack 
of venues, as well as attract more non -Spanish acts." Examples of this enlight- 
ened policy in action include Madrid garage -punk band Sex Museum record- 
ing its first live album there Nov. 14; a studio compilation of Madrid hardcore 
acts to be recorded in January; a new flamenco slot on stage every Monday; 
and Jamaican reggae star Yellowman Friday (27). HOWELL LLEWELLYN 

FRANCE: "Sahara Blue" (Crammed Disc) by Hector Zazou is one of the most 
ambitious musical projects of the year. Renowned for his production of the 
album by Nouvelles Polyphonies Corses, Zazou is a magician of electronic 
sounds. Two years in the making, "Sahara Blue" is a long musical journey 
through the works and poems of Arthur Rimbaud (regrettably performed 
mostly in English, not in the original French). It is sometimes danceable ( "I'll 
Strangle You," featuring actor Gérard Depardieu and Anneli Drecker from 
Bel Canto, mixed by Tim Simenon), often ethereal in its mood ( "Victim Of 
Stars," featuring David Sylvian), and always exotic (especially "Amdyaz," by 
Khaled and Israeli singer Malka Spiegel, and "Harar Et Les Gallas," a tradi- 
tional Ethiopian song featuring Ketama Mekoun on vocals and Ryuichi 
Sakamoto on piano). Other contributors include John Cale and Bill Laswell. 
Zazou's keyboard -driven music is always intriguing and offers a lot of space 
for personal voyage. On the other hand, it will not r 
add much to Rimbaud's fame. EMMANUEL LEGRAND'NVá'vf aT 
ROMANIA: For the 22nd time, the country's finest 
composers and performers met on the stage of the 
Summer Theatre of Mamaia for the annual festival 
on the Black Sea coast. Traditionally a pop music 
contest, this year the four -day event also featured 
performances by top rock acts Phoenix and Holo- 
graf. The finale was an emotional performance of the 
Beatles' "Let It Be" by a choir of all the singers fea- 
tured throughout the fest. ocrAVIAN URSULESCU 
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Canada 

Tragically Hip Hopping In Home Mkt. 
New Album, Tour Raise Band's Profile 

BY LARRY LeBLANC 

TORONTO -In five weeks, MCA's al- 
ternative hard -rock act the Tragically 
Hip's aggressive new album, "Fully 
Completely," has racked up Canadian 
sales of 210,000 copies, leaving several 
industry figures predicting the band is 
now poised for international recogni- 
tion. 

"One track deep [ "Locked In The 
Trunk Of A Car "] and we're 210,000 co- 
pies sold," says Stephen Tennant, VP 
of marketing. "That's frightening and 
they've only started to tour." 

Although the Kingston, Ontario - 
based quintet has always had a gener- 
ally low profile nationally, its records 
have been a consistent sales draw. Its 
1989 album debut, "Up To Here," sold 
320,000 units and its 1991 album "Road 
Apples," which chalked up sales of 
102,000 copies in its first 10 days of re- 
lease, topped out at sales of 330,000 
units. In the same year, the band won 
a Juno Award for Canadian entertainer 
of the year. 

"Fully Completely," produced by 
Chris Tangarides at Battery Studios in 
London, has now been issued in Hol- 
land, Germany, France, and Australia 
and will be released in the U.S. and the 
U.K. in January. 

With the Hip having the support of 
a substantial and active Canadian fan 
base, and with strong pre- advance 
word of the album at "street" and re- 
tail, it's perhaps not surprising that the 
new album would pull in strong sales 
action here but it seems that the com- 
bination of radio and press support is 
further broadening the group's com- 
mercial base. 

"This has been much faster than 
`Road Apples,' where we did 100,000 
very quickly but the reorder pattern 
didn't take shape as quickly as with 
`Fully Completely,' " says Tennant. 
"With 'Fully,' we shipped 135,000 units 
and had reorders within a week, which 
took us to 160,000. It was quiet for a 
week and then it took off again. 

"Obviously, there's strong AOR 
play," Tennant continues. 'We're now 
the No. 1 power track in the country 
[according to Canadian trade magazine 
The Record], the first time the Hip has 
ever had that. We've got major campus 
and alternative play, the area where 
they began, but there's also very 
strong CHR play, which caught us by 
surprise. That's helped with [attract- 
ing] the bottom end of the demo, the 
teens. Stations like CFTR [Toronto], 
CKLG [Vancouver], and AM 106 
[CFCN Calgary, Alberta] jumped on 
this track very early and the video 
kicked in in the last few weeks. Also, 
the press has done a great job in that 
they've reviewed [the album] in a posi- 
tive fashion." 

"The band's fan base is more solidi- 
fied and putting the tour on sale two 
days after the record came out made a 
big difference," claims Jake Gold, co- 
owner with Allan Gregg of Manage- 
ment Trust Co., which has handled the 
band for six years. 

The Tragically Hip are currently in 
the midst of a national 12-city tour here 
that kicked off Nov. 10 at the Maritime 
Coliseum Arena in Moncton, New 
Brunswick, and runs to Dec. 2, with a 

date at the Pacific National Exhibition 
in Vancouver. 

Not only did Gold and Gregg decide 
to keep ticket prices low in 3,000- 5,000- 
seat venues ( "around $20 net ") but the 
pair also steadfastly refused to bend to 
pressure by promoters to add shows in 
markets. 'We didn't gauge what the 
market will bear," says Gold. 

"It's still a cheap ticket. We had re- 
quests to add shows in Toronto and 
Winnipeg, but we told people not to ex- 
pect to add another show or that we'd 
open up the area to play the full arena." 

The Hip are already planning an- 
other assault on the Canadian market- 
place, an extensive national tour of ma- 
jor venues here next summer. "I think 
we're going to lean more toward out- 
side shows and try to put some other 
bands on the bill with us," says Gold. 
'We may go with international acts and 
Canadian acts or just with Canadian 
acts." 

BOOSTING BAND'S STATUS 
One result of the band touring on 

such a major scale here is that it could 
likely shatter the illusion of the Hip's 
underdog or alternative status here. A 
successful tour would show that the 
band is on equal footing commercially 
with the likes of Bryan Adams, Tom 
Cochrane, and Rush. "It's a tough 
call," says Gold, "but we're at that pin- 
nacle where we have to make a decision 
of, 'Do we want to be a theater act the 
rest of our lives ?' I think if it's done 
right, and we create the right atmos- 
phere, it'll work. We played two shows 
on Canada Day [July 1] in front of 
30,000 people and there wasn't a prob- 
lem with the band putting its message 
across in those size venues. I don't 
know if we're talking that big. We 
might be talking about 15,000 -seaters." 

Following the Canadian dates, the 
Hip will return to Europe in December 
to promote the album. 'We've been 
through Europe four times in the past 
18 months," says Gold. 'We've not just 
looked at the U.S. as the world. We've 
looked at the whole world as the world. 

It's a priority for us. We now communi- 
cate with all the territories individually 
and people there communicate with me 
without prodding. We just don't talk to 
one person at International." 

Enormously impressed by the 
band's two week Australian stint in the 
spring, during which it played three 
shows in both Melbourne and Sydney, 
Gold has set up a three -week tour for 
it there in March. "Australia is just like 
Canada but the people are a bit more 
laid- back," he says. 'We did a lot of in- 
terviews, a live radio broadcast, and 
came back with a press Me with over 
25 stories. This time we're going to hit 
the whole country and New Zealand as 
well." 

Despite releasing two albums in the 
U.S. and performing some 250 shows in 
that market since 1989, Gold concedes 
the Hip have yet to catch on in the 
States. 

"It's real tough to say where the la- 
bel [has] stood," he says. 'We were one 
of the first bands signed when Al Teller 
[MCA Music Entertainment Group 
chairman] started running the com- 
pany and the label has since gone 
through some changes. There's a great 
team in there now and I know they're 
committed to this record." 

To support "Fully Completely" in 
the States, the Hip, following the re- 
lease of a second single, will hit the 
road there in April or May, with possi- 
ble plans for a headlining tour. 

'We're planning to go on our own 
unless there's a tour that makes sense 
or means a lot to us," says Gold. "The 
Tragically Hip can be very exciting in 
40 minutes but are overwhelming in an 
hour- and -a -half. You let people see that 
show from start to finish and it takes 
on a whole life of its own that doesn't 
transpire in an arena in 40 minutes. 

'We're not an immediate radio band 
and the markets that are generally 
press- and live- driven markets are the 
ones where we do well at this point," 
Gold adds. "In all of the markets where 
we've continued to go back, the audi- 
ence has kept growing." 

SONY'S STRENGTH IS LOCAL ACTS 
(Continued from page 42) 

Prior ( "Aspects Of Andrew Lloyd 
Webber ") has debuted inside the top 
30. 

Upcoming are releases by the 
Dukes, led by Sean Kelly, formerly of 
the Models and Absent Friends, and 
producer /songwriter Simon Hussey's 
"Company Of Strangers" studio con- 
cept. 

Parallel to the development of musi- 
cal talent has been the rise of another 
Handlin initiative: personality projects. 
Sony has closely identified itself with 
champion sportsmen, high -rated radio 
announcers, and high -profile TV pre- 
senters. For example, a video biogra- 
phy of football hero Wally Lewis has 
sold 25,000 copies, as has a video by TV 
gardener Don Burke. 

"Australians love their heroes," says 
Handlin, "and if there's something de- 
cent on the market about them or by 
them or bearing their image, it's going 
to sell. You might not see it at No. 1 

on the pop charts, but it all adds to 

[our] company's market share and it's 
Australian -so as far as I'm con- 
cerned, it's the way to go!" 

Handlin declines to reveal Sony Mu- 
sic revenues, but industry sources say 
the firm generated about $70 million 
Australian (just under $50 million U.S. 
at current exchange rates) in 1991, for 
a market share of around the 17% level. 

PHILIPPINE AFFILIATE 
(Continued from page 41) 

international repertoire, BMG has 
been developing Filipino artists with 
local and -in the case of Smokey 
Mountain -regional appeal. 

The prerecorded music market in 
the Philippines was worth about $22 
million in 1991, with international rep- 
ertoire taking a share of about 58 %. No 
significant market growth is expected 
this year. The country has a piracy rate 
of approximately 23 %. 
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THE SOUND OF 

LtKMANY 
A B I L L B O A R D E X P A N D E D I N T E R N A T I O N A L S E C T I O N 

BY 

WOLFGANG 

SPAHR 

he 80 million Ger- 
mans between Aachen in the west, 
Frankfurt on the Oder in the east, Gar - 
misch in the south and Flensburg in 
the north are experiencing new emo- 
tions of pride and excitement in the 
achievements of music "Made In Ger- 
many." 

Domestic dance music is finding lu- 
crative international success. Million 
sellers are becoming almost common- 
place for the country's pop and rock 
acts, who at long last are holding their 
own against interna- 
tional competition. 
And the German pop 
song, in recent years 
often tagged "syrupy 
sob -stuff," hardly 
worth taking seriously, 
is celebrating a dra- 
matic comeback in 
popularity. Slowly, 
steadily, remorselessly 
even, national product 
is increasing the prof- 
itability and unit sales 
of the German sound 
carrier market. 

But a persistently 
nagging headache for 
the record industry is 
the way national radio 
and television net- 
works still overlook 
domestic product. It's 
by no means a boycott, 
but international re- 
leases still get the big- 
ger share of air and 
screen time. So, de- 
spite increased inter- 
national awareness of 
the quality of music 
"Made In Germany," German acts still 
find it tough breaking through in their 
homeland. The demise of the single 
hasn't helped, in terms of promotion. 
And international productions some- 
times still get an 80 percent -plus share 
of the German Top 100. 

But there's increased optimism 
among German record companies, mu- 
sic publishers, recording studios and 
artists. The future looks good, they say. 
They sense a wave of support for na- 
tional product from the general public. 

According to figures from the Fed- 
eral Association of the Phonographic 
Industry, the German sound carrier 
market in 1991 grossed (at retail price) 

4.8 billion DM (some $3.3 billion). Of 
that, pop music had a 4.4 billion DM 
share. And national product grossed, 
again at retail, 1.3 billion (some $900 
million). 

This year, German record companies 
have so far picked up 159 gold and plat- 
inum trophies, as well as nine "golds" 
for music videos. That's a notable in- 
crease (achieved by October) over all 12 

months of 1991. And there will be fur- 
ther increases in "Made In Germany" 
productions in 1993. This year's most 
successful domestic artists are Marius 
Museller - Westernhagen, Peter Maffay, 
the Scorpions, Die Prinzen, the folk 
music group Kastelruther Spatzen, 
Matthias Reim, Howard Carpendale, 
Herbert Groenemayer, Claudia Jung, 
Juliane Werding, the Naabtal Duo, 
Achim Reichel, Udo Lindenberg, Va- 
leries Garten, Nena, Die Fantastichen 

Vier, Heinz -Rudolf 
Kunze, Purple Schulz, 
Rolf Zuckowski, Nicole 
and Nicki. 

In recent years, 
German national prod- 
uct has earned inter- 
national emphasis 
through English -lan- 
guage releases by such 
acts as the Scorpions, 
the dance group Snap, 
U96, Uwe Ochsenk- 
necht, Blue System, 
David Hasselhoff, San- 
dra, Enigma, Errol 
Brown, Bad Boys Blue 
and Culture Beat. 

J., a 21- year -old rap 
singer- songwriter 
from Berlin, has gen- 
erated a major buzz in 
Germany ever since 
the delivery of advance 
promotional copies of 
his debut album, "We 
Are The Majority." Po- 
lydor's J. has genera- 
ted major features in 
the big circulation 
magazines. The hith- 

erto unknown, who sings in English, 
has made headlines for his highly polit- 
ical, incendiary lyrics, which slam both 
the rise of neo- Nazism in Germany and 
what he regards as the government's 
"shameful treatment" of citizens of his 
old East Germany home. 

German producers such as Dieter 
Bohlen, Jack White, Michael Muenz- 
ing, Armand Volker and many others 
have successfully eased their releases 
through at international and are repre- 
sented in pan- European charts. 

After the unification of Germany, the 
market for national product has clearly 
increased, particularly in Eastern Eur- 
ope, according to Wolf D. Gramatke, 

president of PolyGram Germany. 
"If all the border areas of neighbor- 

ing states are taken into account, more 
than 150 million people are speaking - 
or at least understand -the German 
language," says Gramatke. "National 
product, therefore, has a potential sales 
territory of true European dimension. 
Naturally, this has motivated us to step 
up our involvement in national produc- 
tions." 

The PolyGram repertoire compan- 
ies- Phonogram, Polydor and Metro- 
nome -have doubled their output of 
national product. The group's big na- 

for hopeful new bloods of the sound 
carrier market, and that means all 
kinds of music, from traditional pop to 
heavy rock." 

According to Michael Karnstedt, 
managing director of Peer Musik, in- 
terest in national product is deep - 
rooted. He welcomes increased media 
support for local product but warns 
that record companies are "still far too 
selective" where national material is 
concerned. If in doubt, he says, they 
opt in favor of foreign signings. Karn- 
stedt seeks intensive debate with all ar- 
eas of the media to ensure creative 

THE K1SLOr 
HOME-GROWN 
ARTISTS 

tional stars include Howard Car - 
pendale, Udo Lindenberg, Stefan Wag - 
gershausen, Nina Hagen, Philip Boa, 
Matthias Reim, the Scorpions, U96 and 
Uwe Ochsenknecht. Corporate philoso- 
phy is to support national product with 
all the know -how and financial re- 
sources available to a giant company. 
Newcomers nowadays are backed over 
a long period of time, not merely tried 
and discarded. 

"It's a matter of regret that Ger- 
many's 200 -plus radio stations and 12 

television channels so often ignore Ger- 
man artists in favor of international 
names," says Gramatke. "Program- 
mers aged 40 to 60 clearly suffer from 
the delusion that they're arbiters of 
taste, dictating to their listeners what 
they should listen to. Creative talent 
new to the business hardly make the 
airwaves. To some extent, we're deal- 
ing here with ignorant and pessimistic 
culture vultures and spoilsports, who 
don't have a good word to say for Ger- 
man national product -even though 
the public likes it so much. 

"But it's good that the German pop 
song is so popular in the new federal 
states, getting an increased sales base. 
PolyGram's repertoire companies are 
genuinely optimistic about the future of 
our business, especially for national 
product. We provide the starting point 

German talent isn't discriminated 
against. "All we want are equal chances 
for all," he says. The Peer European 
chief sees 1993's united Europe as of- 
fering the music industry enormous 
scope. He believes it will end the 
"Heinz 57" kind of homogenous chart 
compiled from the Top 40s of all coun- 
tries, which "nobody wants to listen to 
or watch. Music lovers in every Euro- 
pean territory want to enjoy their own 
national artists." 

Thomas Stein, managing director of 
BMG, says, "The upsurge in recent 
years of national product should be 

(Continued on page 48) 

CLOCKWISE FROM TOP: 

CLAUDIA JUNG, 
UDO LINDENBERG, 
SANDRA, 
JULIANE WERDING 
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UDO JÜRGENS TOUR '92 
16.01. LIMBURG 09.02. KIEL 06.03. BRAUNSCHWEIG 25.03. WÜRZBURG 
17.01. OELDE 10.02. SEME 07.03. BERLIN 26.03. S(HW. GMÜND 
1811. RANSBACH 12.02. BIELEFELD 08.03. HAMEURG 27.03. KARLSRJHE 
2011. HEILBRONN 13.02. BIELEFELD 09.03. BIELEFELD 28.03. SAARBRÜCKEN 
21.01. PFORZHEIM 14.02. LJNEBURG 11.03. OSNABRÜCK 29.03. NÜRNBERG 

22.01. BENSHEIM 15.02. HAMELN 1? 62 JSNABRÜCK 31.03. DRESDEN 

24.01. WIESBADEN 16.02. 1,?. al(1ï r ,3.1.3. nÖLN 01.04. HALLE 

25.01. FRANKFURT 17.02 HAGK`I 14' .1J ;A 02.04. ROSTOCIK 

26.01. ELLWANGEN P' _. ;, D l' 3. IR U 04.04. GREFRAIhH 

27.01. ULM ?I 9. '_I :rr' 17.k.. ..tBLL.,,,. 08.04. SIEGEN 

28.01. BAYREUTH 21.u,.. KOSENntiM 18.03. AACHEN 09.04. BIELEFELD 

03.02. DUISBURG 22.02. MÜNCHEN 19.03. AACHEN 11.04. AUGSBURG 

05.02. HAMBURG 23.02. LIJ)WIGSHAFEN 20.03. WOLFSBURG 12.04. FREIBURG 

06.02. HAMBURG 24.02. MINSTER 21.03. BREMEN 26.04. KEMPTEN 

07.02. HAMBURG 04.03. MINDEN 22.03. WUPPERTAL 

08.02. HANNOVER 05.03. BRAUNSCHWEIG 24.03. LINSEN 

PETER MAFFAY TOUR '92 
04.02. OLDENBURG 20.02. FRANKFURT 19.05. 11ÜKN8ERG 04.06. ASCHAFFENBURG 

O5.02. MÜNSTER 22.02. FRANKFURT 2005. JENA 05.06. MANNHEIM 
07.02. DORTMUND 22.02. FRANKFURT 22.05 RAD SEGEBERG 06.06. MANNHEIM 
08.0 ?. DORTMUND 23.02. '`)?'CH 7. .. ,AD SEGEBERG 07.06. EMMENDINGEN 
09.01 DORTMUND 25.02. wJHEHEN 24 °' RAE I . i 09.06. HALE 
11.02. KÖLN 2F 

" 
'wÜ HEN 2 J. L ER 10.06. DRESDEN 

12.02. KÖLN 2 12. L 1ARI 2, - .EL 12.06. BERLIN 

13.02. GREFRATH A. ,1.. ,,T 29 05. (ELFE 13.06. ROSTOCK 

14.0 ?. BREMEN 01.03. S "LTTGART 30 05. HAMELN 14.O6?. KASSEL 

15.0 ?. BREMEN 16.05. ABSBURG 3105. LORELEY 15.06. HAMBURG 

17.02. BAYREUTH 17.05. FÜSSEN 02 06. SAARBRÜCKEN 

18 .01 WÜRZBURG 18.05. NÜRNBERG 03 06. SAARIBRÜCKEN 

RAINHARD FENDRICH TOUR '92 
15.0. MÜHLDORF 23.01. ULM 31.01. DÜSSELDORF 09.02. AUGSBURG 

16.0. TRAUNSTEIN 24.01. ME'MINSr': . 1, 'BANKFURT 10.02. STUTTGART 

17.0. NÜRNBERG 25.01. !..ìU 03.P FA" "'Y 11.02. ASCHAFFENBURG 
18.0' . LICHTENFELS 26 °' 'LI ,HU1 0 :. I J1 12.02. REICHERTSHOFEN 

19.0'. HOF 2 I. 1'. HEIL 0_ ' _R 15.02. WEIDEN 

20.0'. REGENSBURG 2,, ' ,Ü. A 07.w. KEILBRONN 16.02. KEHEHEIM 
22.O7. MÜNCHEN 30.01. FREIBURG 08.02. AALEN 19.02. MÜNCHEN 

TONY CHRISTIE TOUR '92 
23.02. PAHLEN 06.03. MANNHEIM 16.03. KASSE, 08.04. ERFURT 

24.02. BREMEN 07.03. BONN 17.03. BRAUNSCHWEIG 09.04. COTTBUS 

25.02. DORTMUND 08.03. GF°NV`J7 L 1. HAMBURG 10.04. LÜNEBUFG 
27.02. DRESDEN 09.03. Bu b 19 Hi` 3 11.04. BREMEN 

28.0:. NÜRNBERG 1° - M STEF ' 04. T E 13.04. STUTTGART 

29.0:. MÜNCHEN 03. I FELL L "" .7,A JR 14.04. HANDEWITT 
02.0. BERLIN i. ,t[ 04.04. SCHWERIN 15.04. LÜBECK 

03.0'2. DESSAU 13.03. BAD HOMBURG 05.04. CHEMNITZ 16.04. STADE 

04.02. HANNOVER 15.03. ROSENHEIM 06.04. BILEFELD 

PETER MAFFAY 

On tour '92 
UDO JÜRGENS 

On tour '92 

RAINHARD FENDRICH 

On tour '92 

TONY CHRISTIE 

On tour '92 + '93 
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16.01. PAHLEN 

17.01. WOLFSBURG 

18.01. HANNOVER 

19.01. KIEL 

21.01. KOBLENZ 

22.01. BONN 

23.01. DUISBURG 

TONY CHRISTIE TOUR -93 

24.01. ASCf-AFFENBURG 02.02. BIELEFELD 

26.01. SIEI3 N 03.02. MÜNSTER 

27.07. HAGEN 04.02. PFORIF EIM 

28.01. BERLIN 

29.07. ESSEN 

30.0'. SAARBRUCKEN 

01.02. OSNABRUCK 

05.02. ULM 

06.02. FRANKFURT 

08.02. AUGSBIRG 

09.02. NÜRNBERG 

10.02. LICHTEI 

11.02. MÜNCHEN 

14.02. DRESEEV 

15.02. HAMBURG 

16.02. HAMBURG 

17.02. 6R. UNiCHWEI 

NANA MOUSKOURI 

On tour '93 

WOLFGANG AMBROS 

On tour '93 

ROGER WHITTAKER 

On tour '93 

ROLAND KAISER 

On tour '93 

NANA MOUSKOURI TOUR '93 
19.02. WIESBADEN 28.02. HANNOVER 09.03. OSNABRÜCK 18.03. HOF 

20.02. HAMM 02.03. FRANKFURT 11.03. BERLIN 19.03. DRESDEN 

21.02. BIELEFELD 03.03. RAN'SBACH 12.03. NÜRNBERG 20.03. KARLSRUHE 

22.03. ENNIGERLO 04.03. AACHEN 13.03. ASCHAIFENBURG 21.03. AUGSBURG 

23.02. WOLFSBURG 06.03. SIEGEN 14.01 BONN 23.03. STUTTGART 

25.02. BREMEN 01.03. DUISBURG 15.03. KOBLEIZ 24.03. 'AANNIIEIM 

26.02. HAMBURG 08.03. BOCHUM 17.03. MLN :FEN 26.03. = RANK =URI' 

ROGER WHITTAKER TOUR '93 

08.03. STADE 17.03. KIEL 26.03. ESSEN 03.04. 3AYRE_TH 

09.03. BIELEFELD 1103. BRAUNSCHWEIG 27.03. KÖLN 04.04. 3REFR;ATH 

11.03. MÜNSTER 19.03. BREMEN 28.03. HANNCVER 05.04. BERLIN 

12.03. FRANKFURT 20.03. HAMBURG 29.03. DRESDEN 06.04. NURNBERG 

13.03. DUISBURG 21.03. HAMBURG 31.03. BENSHEIM 07.04. MÜNCHEN 

14.03. AACHEN 24-03. OSNABRÜCK 01.04. LUDWIGSHAFEN 08.04. 4 -WIEN 

15.03. WOLFSBURG 25.03. LINGEN 02.04. STUTTGART 

ROLAND KAISER TOUR '93 
09.03. SIEGEN 17.03. HANNOVER 24.03. BRAUNSCHWEIG 03.04. ESSEN 

10.03. WILHELMSHAVEN 18.03. BONN 25.03. KASSEL 04.04. DÜSSELDORF 

11.03. OSNABRÜCK 14.03. KCLN 26.03. FRANKFURT 06.04. GREFIRATH 

12.03. OLDEN3URG 2C'.03. MUNSTER 27.03. BIELEFELD 07.04. KOBLENZ 

13.03. WOLFSBURG 2103. DUISBURG 30.03. BERLIN 08.04. MANNEIM 

14.03. HAMBURG 22.03. AACHEN 02.04. STADE 10.04. DORTMUND 

WOLFGANG AMBROS TOUR '93 

09.03. AUGSBURG 15 03 PASSAU 22.03. HOF 29.03. HANNOVER 

10.03. NÜRNBERG 17.03. SAARBRÜCKEN 23.03. WJRZ3URG 30.03. KÖLN 

11.03. FRANKFURT 18.03. CIE3URG 25.03. INGOLSTADT 31.03. NEU' +ULM 

12.03. WEIDEN 19.03 STUTTGART 26.03. DEG3ENDORF 01.04. EGGEHFELDES 

13.03. REGENSBURG 20.03 MEMMINGEN 27.03. BAMBERG 02.04. MOOSBURG 

14.03. TRAUNSTEIN 2.03. ROSENHEIM 28.03. BERLII 26.04. MÜNCHEN 

DESIGN. BAUM3AR 
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HOMEGROWN 
(Continued from page 45) 
used to build a solid foundation to 
launch young hopefuls, so the un- 
knowns of today can become the real 
industry forces of tomorrow." Stein 
says BMG Ariola Munich has been very 
successful with national product over 
the past couple of years. "Next to pop 
and dance -floor material, where Snap 
and Dr. Alban are the biggest, compila- 
tions and German folk music have also 
grossed well for us." 

Of German- language product, Stein 
notes the big sales in Germany of Aus- 
trian artists like Rainhard Fendrich, 
and the success in Austria of German 
folk groups like the Original Naabtal 
Duo. He says Switzerland, where three 
languages are spoken, is more open - 
minded to Italian or French product 
than the German market. "In the folk 
scene, with groups like the Wildecker 
Herzbuben, German- language music - 
and dialect material -has great poten- 
tial. The Cologne -based band Piano 
Has Been Drinking has rock songs 
sung in a local dialect." 

Since 1988, BMG Ariola has system- 
atically increased its output of national 
product. The company sets up new la- 
bels or works with outside companies 

guage standards. 
Peter Ende, of EMI Music Publish- 

ing, said the success of Matthias Reim 
has done much to persuade the publish- 
ing fraternity to pay more attention to 
German -language repertoire and im- 
prove its general quality. "It's the pre - 
studio phase that really counts -pick- 
ing the right songs and melodies. We 
took a full year planning the first in- 
house production for Valeries Garten, 
for instance. 

"We've been similarly meticulous in 
handling the productions for Nena, 
Wiebke Schroeder, Die Fantastichen 
Vier, Bandit and Joachim Witt, and we 
know we'll reap the big dividends. But 
it's a fact that the market is being 
flooded with German- language releases 
that, in my view, are not right either 
in artist personality or music quality. 
This simply overloads the media and 
the trade and obscures the marketing 
of the very few really good produc- 
tions." 

Gunther Ilgner, of publisher Gerig 
Music, acknowledges that buyers of 
German -language titles are often re- 
ferred to by young salespeople as 
"wheelchair consumers." It's got to the 

Peter Maffay 

"Only if people actually 
listen to the German 

language again, can they talk 
authoritatively about the 
quality of the lyrics. The 

rubbish dished out daily in 
English - language songs is, to 

most people, completely 
incomprehensible." 

-Joachim Neubauer 

to provide music of all styles. "From 
German rock to dance -floor, children's 
product to pop and classical to German 
folk, we've built a repertoire net cover- 
ing the whole of the country," says 
Stein. 

Jochen Leuschner, managing direc- 
tor of Sony Music in Germany, admits 
that German product traditionally has 
played only a minor role in the interna- 
tional sound carrier market, but he 
notes that role is becoming bigger. 
"Names like the Scorpions, Sandra, 
Enigma and Snap all point the way to 
greater international acceptance in the 
1990s. The German industry is much 
more professional in creativity, promo- 
tion and technology. The increased suc- 
cess is fine, but it's basically the logical 
result of the way we've handled things 
in recent years. 

"Our artists are using the German 
language more matter -of- factly and 
therefore more efficiently. Our prod- 
ucts can be favorably compared with 
international quality standards. Plac- 
ing German product abroad is an abso- 
lute priority with us." 

Music publisher Rolf Budde is keen 
to dispel any lingering belief that Ger- 
man artists are linked with the Ger- 
man-style pop. He says that artists like 
Westernhagen, Herbert Groenemeyer, 
Klaus Lage, Herwig Mitteregger, Pe- 
ter Maffay, Pe Werner and others are 
chart regulars, but their rock and pop 
styles certainly match English -lan- 

point, he says, that some of the "more 
mature customers" hardly dare ask for 
German repertoire in shops and end up 
ordering from record clubs or mail -or- 
der operations. 

But he insists that many writers and 
producers have plunged into the folk 
song business simply to earn their 
bread and butter. Their music, he 
avers, is nothing more than an attempt 
at songs in the style of folk music. 

Abi Lin, of Global Music, is happy 
that German -language songs are in- 
creasingly represented in the Top 100 
chart. Global's most recent example is 
Mario Jordan, who went Top 10 
straight from his career launch. Nor- 
bert Masch, MR manager at Warner 
Chappell Germany, says German-lan- 
guage music has had its problems - 
mainly because lyricists didn't concen- 
trate on writing in the colloquial way 
Germans actually talk. 

"Only if people actually listen to the 
German language again, can they talk 
authoritatively about the quality of the 
lyrics," says Siegel Music's Joachim 
Neubauer, who notes that 12 titles in 
the second 50 of the Top 100 recently 
were German -language productions. 
"The rubbish dished out daily in 
English -language songs is, to most 
people, completely incomprehensible, 
but it doesn't seem to stir them up suf- 
ficiently to tackle the problem." 

Joost van Os, of PolyGram Songs, 
says, `The absence of German artists 

Die Prinzen 

Ochsenknecht 

and German -language songs is mainly 
due to being ignored by radio stations. 
It's a fact that everything from further 
afield is reckoned somehow superior, so 
Anglo- American repertoire domi- 
nates." 

"A clear priority for the industry has 
long been in the field of international 
repertoire," says leading publisher 
Hans Sikorski, "and that's contributed 
to the talent erosion of our national 
product in recent years." 

Bodo Bochnig, chairman of the Ger- 
man record retailers' trade group, says 
a further problem for national product 
is that many large shops no longer 
stock singles-certainly not by German 
artists. "And I'm convinced the single 
is very important for the success of the 
German song," he says. 

"Most of the artists appearing in 
Germany's major shows are foreign, so 
it's hardly surprising that Germany's 
young hopefuls find it tough against in- 
ternational competition," says Irma 
Holder, a leading lyricist. "It's not too 
easy abroad for German -language 
product either, even for top names like 
Westernhagen." Adds lyricist Bernd 
Meinunger, "There are still too few 
German products in the national 

Dr. Alban 

charts, and that is due to the immense 
amount of foreign product forced into 
the German marketplace." He, too, 
blames the media, pointing out that if 
the buyer isn't aware of what product 
is available he can't go out and buy it. 

"There's a difference between Ger- 
man pop and rock and pure German- 
language light music," he says. `Pro- 
gressive sounds do get in the charts, 
but Germany's undemanding light mu- 
sic is still somehow frowned upon. The 
same MOR titles, but with English lyr- 
ics, get notably better sales. A good ex- 
ample is the German success of Ameri- 

can actor David Hasselhoff." 
Looking after national product has 

always been part of the Intercord tra- 
dition, and it's proved by the market 
penetration of such homegrown acts as 
PUR, Pe Werner and Jule Neigel. The 
company's national A &R chief, Charly 
Rothenburg, insists that good product 
linked to artist personality is the key to 
success. "The national music landscape 

U96 

is rich in talent," he says. "Once the sin- 
gle- market concept starts in 1993, we 
can expect a surge of interest in na- 
tional product, especially that in the 
original or `dubbed' foreign languages." 

Heinz Canibol, MCA managing di- 
rector, says the new "peaking" of na- 
tional product in Germany and in Aus- 
tria is "solely, purely and simply based 
on the individual top performance of 
the artists and producers involved." 
The high points show what can be 
achieved, he says, but shouldn't be in- 
terpreted as indicating a real trend - 
neither in Germany nor on a pan-Euro- 
pean stage. 

There's plenty of domestic talent, 
says Goetz Kiso, managing director of 
Polydor, but very often not enough 
originality. Polydor national product 
has increased to a 45 percent share, he 
says. `The market is open to good pro- 
ductions, but what we get often lacks 
professionalism. Local product has to 
compete with international standards. 
We're delighted with the performance 
of such artists as Howard Carpendale, 
Udo Lindenberg, Matthias Reim and 
Stefan Waggershausen." 

"I'm very pleased about the im- 
proved situation in Germany for Ger- 
man or German- language music," con- 
cludes EMI chief Helmut Fest. "One 
reason is the creativity of the product 
in the charts and another is that every- 
body involved, artists, industry and 

"To some extent, we're 
dealing here with ignorant 

and pessimistic culture 
vultures and spoilsports, who 
don't have a good word to say 

for German national 
product-even though the 
public likes it so much." 

-Wolf D. Gram atke 

media, seem to approach German prod- 
uct with an awareness and open -mind- 
edness. The old barriers between the 
different kinds of music are being 
brought down. 

"Our chances abroad increase in pro- 
portion to the quality of our product. 
But I don't believe that German-lan- 
guage product, apart from a few excep- 
tions, will get much broader acceptance 
in Europe. 

"The international language of music 
will continue to be English. But I'm de- 
lighted that MTV, while still dominated 
by Anglo- American products, is giving 
continental European material far 
more airtime. That must increase our 
chances for wider acceptance." 

Pp Komm '92-"The Fair for Pop 
Music in Germany"-was rated the 
most successful and comprehensive 
meeting ever organized for the Ger - 
man music industry. 

The four-day conference, staged at 
Cologne's Koln Mess (Cologne Fair) 
Aug. 20 to 23, attracted a wide - 
range audience from the music busi- 
ness and its related sectors. Some 95 
percent of the total 5,010 visitors 
came from Germany, and more than 
100 companies were represented. 
The program included more than 50 
panels and seminars, and "Pop 
Komm -The Festival" showcased 
more than 200 bands and solo acts 
in 20 different Cologne club venues, 
attracting some 50,000 fans. 

Pop Komm chief Dieter Gorny 
says, `Pop Komm's high national 
acceptance and its important role 
within today's German music mar- 
ket- which is Europe's largest and 
the worlds third largest music mar- 
ket- is attracting more and more 
international interest." 

The 1993 Pop Komm is set for 
Aug. 19 to 22. 
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Major- powered Or Ton -a lì =ned, 
Satellìte Labels" Tap Quickly 

Into Creative source 
In recent years, the German music in- 
dustry has seen a remarkable buildup 
of small creative cells of talent and la- 
bels outside the major and multina- 
tional companies. It's a development 
that emphasizes the division of crea- 
tive and administrative responsibili- 
ties. 

A recent example is the Harvest la- 
bel, which was revitalized by EMI in 
April and set up in Berlin. Lothar 
Meinerzhagen, who heads the opera- 
tion, says, "Harvest Germany was set 
up to achieve a decentralization of cre- 
ative resources and provide a more 
flexible and faster -moving unit within 
the EMI Electrola group -and have it 
based in one of the most culturally at- 
tractive cities." 

Aside from the direct signing of 
U.K. acts Fischer Z and Broon 
(former Sisters of Mercy guitarist), 
the artist roster includes two national 
classic hard -rock acts: Rosebud (alias 
Alex Conti, ex -Lake) and Green Hill, 
to be released in January and availa- 
ble on low- priced CD for a limited 
length of time. Further signings in- 
clude the punk -rock band Abwaerts 
(Going Down) and I.N.E.Z., to be pro- 
duced by Alex Conti and Peter 
Werner. 

Another creative EMI satellite is 
the Munich -based Synergy label, 
headed by Jochen Kraus, which was 
also set up in April. Releases include 
a wide range of music, as represented 
by the highly acclaimed jazz -rock al- 
bum "Out Of Key With Time" by 
Mandoki (featuring such jazzmen as 
Al Di Meola, Steve Khan, Larry Cor- 
yell, Michael Brecker and Bobby Kim- 
ball); the dance style of Danny B., 
whose single "Life Can Be So Groovy" 
was released in Europe and the U.S.; 
the progressive- with -a- message 
sounds of X.E.S. ( "Sex" backwards); 
and the Chamer Buam, which is Elec- 
trola's first established volksmusik 
act. 

Says Kraus, "Our goal is to 
maintain a compact artist roster 
and put into it our most intensive 
care." 

Virgin Records, Munich, brought 
forth Michael Cretu, Germany's most 
successful international producer of 
1991 (on the basis of 6 million units of 
the Enigma album and 4 million "Sa- 
deness" singles sold worldwide). A re- 
cent Cretu production is Sandra's 
"Greatest Hits" album and the 
"Johnny Wanna Live" single, with its 
lyrical opposition to scientific testing 
on animals. 

Die Toten Hosen has sold 3 million 
units worldwide, but Virgin is success- 
ful with not only pop /rock product; in 
the folk -music field, Patrick Lindner, 
probably the most successful in this 
genre, has sold a million albums. His 
current effort is "Ohne Zartlichkeit 
Geht Gar Nichts" (Nothing Doing 
Without Tenderness). 

Two direct signings to EMI -owned 

By Ellie Weinert 
Virgin Germany are U.K. band Elec- 
tronic, comprised of Johnny Marr and 
Bernard Sumner, and Saxon, who will 
tour with Motorhead in December. 
Blind Guardian's album "Somewhere 
Far Beyond" has been on the charts 
for three months and there's a Japan- 
ese tour set for December. Also new 
from Virgin are "Forever Dancing," 
which is from the Giorgio Moroder 
Project and includes popular disco 
tracks from the 1970s, and a new 
Donna Summer single, "Carry On." A 
new signing is Six Was Nine, two 
young Mannheim -based musicians 
whose debut album, "A Few Bold 
Strokes Of The Brush," is produced 
by Frank Meyer -Thum. 

Peter Giesecke, an enterprising 
producer who is also a tour manager, 
singer, composer, publisher and studio 
owner, has recently inaugurated Gia- 
como Records. Its first release was his 

Sun 

Giesecke's earlier album, "The 
Munich Philharmonic Plays Abba 
Classics," was way ahead of the cur- 
rent Abba trend, and the Swedish 
quartet OK'd the project long before 
similar projects like Erasure's were 
started. His Abba album has topped 
the charts in Germany, Austria and 
Sweden, selling 200,000 units in Ger- 
many alone. He has world rights to the 
album. 

His partner at Giacomo is Teddy 
Teake, former head of distribution at 
WEA Musik Germany, and the label is 
distributed by Bertelsmann. "We 
want to become a real alternative to 
the major companies," says Giesecke, 
"and we'll acquire masters for release 
if we believe in them strongly 
enough." 

In recent years the VeraBra Music 
Group (VMG) has built a name as one 
of Europe's most successful trend-set- 
ting music groups. Originally a con- 
cert and tour promotion firm, Vera 
Brandes has been presenting original 
music since 1974, though the record 
label VeraBra Records didn't start un- 
til 1980. Never much interested in run - 
of- the -mill music, Brandes first staged 
the "New Jazz In Cologne" concert se- 
ries featuring Oregon and later pres- 
ented Keith Jarrett's "Cologne Con- 
cert" and the debut of Swiss harpist 
Andreas Vollenweider, "Behind The 
Gardens," which won the first New 
Age Grammy award. At this year's 
Pop Komm, Brandes won the 
"achievement award for creativity and 
innovation in Germany's music and 
media industry." 

Now VMG has created a new prod- 
uct line, "Call It Anything," intended 
not as categorization but as a platform 
for pop, jazz, hip -hop or whatever, and 
a collaboration with CMP Records, 

Erotic Jesus 

"Munich Philharmonic Orchestra 
Plays The Rolling Stones," which has 
already topped 100,000 -unit sales. Gie- 
secke describes setting up Giacomo 
within the German record industry as 
"like David taking on Goliath, but it 
was something I just had to do." 

ENJA, Enemy and VeraBra. From 
this base will come compilation albums 
featuring a new generation of German 
artists who aren't restricted by musi- 
cal borders -among them Swim Two 
Birds, Jungle Pilots, Scetches and 

(Continued on page 52) 
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SATELLITE 
(Continued from page 50) 
Brother Virus. 

Global Records (distributed by 
BMG Ariola) has scored in the past 
with Donna Summer and the group 
Wishful Thinking, as well as with Ger- 
man- language signings Gitte Haen- 
ning, Hoffmann & Hoffmann, Joy 
Fleming, Konstantin Wecker and Isa- 
bel Varell. Recent in -house produc- 
tions include "Welch Ein Tag" by 
Mario Jordan, and two singles by 
dance group En- Sonic. Just out are 2 
Live Crew's "Greatest Hits" album on 
Global's Deep Groove label and the 
"Energique" album by British band 
Bizarre Inc. 

BMG Ariola has long recognized the 
importance of satellite labels to supply 
creative input and has established a 
network that includes Berlin -based 
Hans Musikproduktion, K +P Musik 
in what was East Berlin, Logic Rec- 
ords in Frankfurt, Chlodwig in Co- 
logne and the hard -rock label GUN in 

Witten, near Dortmund. 
Logic was founded in 1988 by Mi- 

chael Muenzing (alias Benito Benites) 
and Luca Anzilotti (alias John Garrett 
Virgo III), two Frankfurt -based DJ- 
producers, together with Matthias 
Martinsohn. Since then, it's become 
the only indie label devoted entirely to 
dance, with acts like Moses P., Rico 
Sparx, 16 Bit and Offi, as well as Snap, 
Dr. Alban and Rozalla. Summing up 
the Logic philosophy, Martinsohn 
says, 'We work for the DJ! Our rec- 
ords are made for the DJ, and that is 
where product meets the final test: 
Does it get people out on the floor or 
not ?" 

Beate Geibel, of Songs of Logic, 
claims, "Trance music was invented by 
people like Brian Eno, David Bowie 
and Tangerine Dream. Nowadays the 
Orb are leading the trance field - 
they're licensed to Logic via Big Life 
for Germany, Austria, Italy and 

Spain." Other current releases include 
Felix, Gar Decor, Blake Baxter and 
Non -Eric. 

Recent Logic singles to hit the plat- 
inum mark (500,000 units) in Germany 
are "One Love" by Dr. Alban and 
"Rhythm Is A Dancer" by Snap. The 
Muenzing/Anzilotti team is in the stu- 
dio working on a new Snap album and 
single, "Exterminate." The band has 
sold 2.5 million units worldwide, going 
gold in five European countries and in 
Canada for the current album, "The 
Madman's Return." 

The GUN (Great Unlimited Noises) 
label specializes in hard rock and has 
releases by Erotic Jesus (on tour with 
the Manic Street Preachers), heavy 
doom rockers Alien Boys (soon tour- 
ing the U.S. for the third time, with 
the album "Doom Picnic "), punk -funk- 
metal band Monkeys With Tools 
( "Sure "), the melancholic thrash al- 
bum "First Depression" by Depres- 

THE SOUND EXPLOSION 

YJNICH'PHILHARYJNIC' 2 RC R, 

Rolling Stones 

CLASSIC 

TIME IS ON MY SIDE PAI\ I IT BLACK THE LAST TIME RUBY TUESDAY \\t ll. 

'UNPIN' JACK FLASH LADY J.\ \lì AS TEARS GO BY SATISFACTION IT'S ALL OVER \OO \\ 

OUT OF TIME LET'S SPED THE \IGHT TOGETHER 19T11 \ERVOUS BREAKDOWN 

DON'T MISS IT! ORDER NOW! CD/MC 

GICOII Records 
n000\ breed of record company 

GIACOMO RECORDS Mühlenstraße 4 2000 Wedel GERMANY Tel.: 04103 - 13395 Fax: 04103 - 14918 

Leningrad Cowboys 

sive Age, and the group Sun. 
Founded in 1990, K +P Music, of 

Krahl and Peppel (from East Berlin), 
represents BMG Ariola's foothold in 
the East. The label handles two of the 
most popular former East Berlin 
bands, City ( "Keine Angst ") and 
Keimzeit ( "Kapital II "). 

The Cologne -based Chlodwig label, 
founded by brothers Walter and Karl - 
Heinz Puetz in 1986, has long been a 
creative force. Acts signed include 
singer -songwriter Julian Dawson, the 
bands Instant Karma, The Piano Has 
Been Drinking and Leningrad Cow- 
boys (a Finnish band with a blues -rock 
album called 'We Cum From Brook- 
lyn"). Upcoming Chlodwig releases in- 
clude the album "Schwarzer Peter," 

Sandra 

the German -language blues of Stefan 
Stoppok, and newcomer duo Philipps 
Brueck ( "Helden Auf Zeit," produced 
by Peter Richter). Chlodwig's first 
New York signing is Wendy Chamlin, 
whose album "Small Mother," pro- 
duced by Patti Smith Band guitarist 
Lenny Kaye, is set for an early '93 re- 
lease. 

The latest addition to the BMG 
Ariola fold is the Red Rooster label, a 
BMG joint venture with top German 
rock star Peter Maffay and headed by 
Franz von Auersperg. The label's first 
worldwide signing is Austrian -born 
Wolf!, whose English -language rock 
album "The Meaning Of Life" was 
produced by Roland Prent (Dire 
Straits' mixer) and comes out in Jan- 
uary. BMG has also signed female 
German -language pop -rock singer 
Jule Neigel, who will be handled by 
Red Rooster. 

Current releases on the Hansa label 
include the album "Angel Heart" by 
Bonnie Tyler, which was written by 
various songwriters with most of the 
tracks produced by Dieter Bohlen. 
The Europe -wide release is proving a 

big seller. The album's single, "Fool's 
Lullaby," went to No. 1 in Norway. 
And Hansa's a cappella pop band Die 
Prinzen has hit high in the German 
charts with "Juessen Verboten" (Kiss- 
ing Forbidden). 

Pop /rock band Schulze debuts with 
a single and album titled "Wilkommen 
In Deutschland," produced by Dieter 
Falk (successful producer of the group 
PUR and Pe Werner). The single is 
about asylum- seeking foreigners in 
Germany and calls for more under- 
standing for the less fortunate. 

Also from Hansa is a swing album 
by noted bandleader Paul Kuhn and 
the SDR Big Band, playing original 
arrangements of such standards as 
"Moonlight Serenade" and "Take The 

Two direct signings to WI- 
owned Virgin Germany are 

U.K band Electronic, 
comprising Johnny Mary- and 
Bernard Sumner, as well as 

Saxon, who tour with 
Motorhead in December. 

Monkeys With Tools 

A- Train." 
Other releases on Frank Farian's 

MCI label, which is handled by Hansa, 
are "Tell Me Where It Hurts" by the 
group Try 'n' B off the album "Sexy 
Eyes," "Body -n -Soul" by Lori Glori, 
"Bolingo" by the duo Cool & Joy, "The 
Most Beautiful Christmas Songs Of 
The World" by Boney M. and "Accille- 
lao" by Mauritian female singer Ne- 
morin, whose album "Creole Dance," 
sung in English and Creole, is set for 
release in Germany. 
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enja 
ABBEY SINGS BILLIE 
VOLUME 2 

ENJA 7037-2 

IVO PERELMAN 
CHILDREN OF IBEJI 

ENJA 7005-2 

ELVIN JONES 
YOUNGBLOOD 

ELVIN JONES 
YCJL INGBL®Q0 

JAVON JACKSON JOSHUA PEOMAN 
NICHOLAS PAVTON GEORGE MRAZ 

ENJA 7051-2 

SUN RA 
DESTINATION UNKNOWN 

S HIS MORSE 
ARNESTRA 

Conoert Biz Both Dornestlge 4 m I opted Talent torn' ìn= -erma,n ta =es 
By Ellie Weinert 

The renaissance of German na- 
tional artists and repertoire is re- 
flected in the public support and ap- 
proval lavished on this country's 
major talents, some of whom are 
more than holding their own 
against imported superstars. 

Marcel Avram, head of Ger- 
many's leading concert agency, 
Munich -based Mama Concerts & 
Rau, says that some 40 percent of 
the company's annual gross income 
of 15 to 18 million DM is generated 
by tours of local acts. 

"This is a much bigger propor- 
tion than used to be the case three 
years ago," says Avram. "It's 
mainly due to tremendous efforts 
by my partner Fritz Rau -the god- 
father of domestic talent -to build 
our national roster. The acceptance 
level of top German acts is now very 
high indeed." 

Mama's success list is impres- 
sive. Rainhard Fendrich, Austrian 
singer- songwriter, is one -a top 
name whose repertoire embraces 
both schlager and rock. He played 
28 sell -out shows in January to a to- 
tal audience of 100,000 -plus. And 
Peter Maffay undertook one of the 
biggest tours of his career, a two - 
part operation involving 21 indoor 
shows in February and March and 
25 more in May and June, during 
which he attracted more than 
500,000 fans. 

Udo Juergens, who has been one 
of Germany's favorite Austrians for 
many years, also tackled a two -part 
tour. His 61 shows between Jan- 
uary and February were seen by 
200,000, and he was back on the 
road in the summer for nine open - 
air concerts, which drew 40,000. 

Another success sector is that of 
such "adopted" locals as Roger 
Whittaker (Kenya), Nana Mou- 
skouri (Greece), Tony Christie 
(U.K.), Herman van Veen (Hol- 
land), David Hasselhoff (U.S.), 
Milva (Italy) and Howard Car- 

there on the same level as Dire 
Straits, Guns N' Roses, Rod 
Stewart and Prince. It's one of my 
biggest ambitions to present Wes - 
ternhagen and Stewart together in 
concert because they look and 
sound alike." 

Only superstar acts like Tina 
Turner, Michael Jackson, the Roll- 
ing Stones and Genesis rank higher 
in the live- concert league than Maf- 
fay and Westernhagen, according 
to Avram. He adds, "We have some 
great emergent new talents, like 
Brings and PUR, both rock bands 
of great potental." 

While Avram admits the eco- 
nomic recession has hit attendances 
this year, he notes that fans are 
prepared to pay bigger ticket 
prices to get a seat rather than 
lower prices and stand. One prob- 
lem, though, in showcasing newer 
artists on tour is getting them pro- 
motional exposure on television. 

"So we have to buy advertising 
space on radio and television- 

Only superstar acts 
like Tina Turner, 
Michael Jackson, 
the Rolling Stones 
and Genesis rank 
higher in the live 

concert league 
than Peter Maffay y 
and Westernhagen. 

factors as low incomes and high un- 
employment. Additionally, there's a 
shortage of suitable venues. "Busi- 
ness is gradually improving," says 
Avram, "but it'll take 15 to 20 years 
to rebuild the former East Ger- 
many." 

Avram foresees a "tough" 1993 
because of economic restraints, but 
he's confident German artists will 
still generate big business to match 
that of visiting big names. 

Lined up for 1993 are major 
tours by Herman van Veen, Tony 
Christie, Roland Kaiser, Nana 
Mouskouri, Roger Whittaker and 
Wolfgang Ambros. 

Marek Lieberberg, of Frankfurt - 
based Lieberberg Concerts, a top 
rock tour agency, represents such 
British and American acts as Bruce 
Springsteen, Chris Rea, U2, Dire 
Straits, Sting and Depeche Mode. 
He presented two major local acts 
on tours of Germany, Austria and 
Switzerland this year: Uwe 
Ochsenknecht and Wagner /pop 

tenor Peter Hofmann. Ochsenk- 
necht, a famed actor turned rock 
singer, went Top 20 with his epony- 
mous debut album (Polydor) and 
played a sell -out 11 -city tour of 
small venues, attracting more than 
6,000. Hofmann sold out a 25 -city 
tour performing pop and Presley 
songs from his chart album "Love 
Me Tender "(Sony). 

"We present music regardless of 
its origin, be it German, American 
or Swahili," says Lieberberg. "The 
one big difference is that there's 
greater communication with a do- 
mestic act, so we can concentrate on 
production. We've toured Falco in 
Europe and Japan and Nena in 
Holland, Scandinavia, the U.K. and 
Japan." 

For newer artists, Lieberberg 
puts great emphasis on stage per- 
sonality and originality of music, 
noting Tori Amos and Marc Cohen 
as examples. "Cohen is a new 
American act who played small 

(Continued on page 56) 

Delsplte Itas I.i m ìted 
iE3íze, 4134-erman Jazz Malret Catered To By Arn Abundance Of Labells, Yeriueft ári EYents 

By Mike Hennessey 

Maynard Ferguson's Big Bop Nou- 
veau Band played two concerts in 
Munich last month, and the band's 
new In + Out album, "Footpath 
Cafe," was on sale in the theater 
foyer. Over the two days, 70 were 
sold -mostly to people who would 
not have troubled to seek the CD 
out in a record shop the following 
day. 

This illustrates the paradoxes of 
jazz in Germany: The music has a 
good following, the country has pro- 
duced a substantial number of world - 
class jazz musicians, there are a 
score of small jazz labels, the club 
scene -though erratic -is in reason- 
ably healthy shape, and there are 
around 100 jazz festivals throughout 
the year. 

But sales of jazz recordings 
through conventional outlets are sur- 

(Continued on page 56) 

Albert Mangelsdorff 

the best Jazz tradition 

PUR 

pendale (South Africa). All have 
built substantial followings in Ger- 
many. Christie, in fact, did a 15 -con- 
cert tour for Mama this year, draw- 
ing a total 70,000 fans. 

Says Avram, "Artists like Peter 
Maffay and Westernhagen are up 

we're budgeted for 2.5 million DM 
this year," Avram explains. 

German concert promoters are 
increasingly seeking to boost busi- 
ness in the eastern states of the re- 
unified Germany, but ticket prices 
there have to take into account such 

of the ordinary! 

IN + OUT Records 
Schallplatten und Vertriebs GmbH 
Granatgássle 3 W -7800 Freiburg i. Br. Tel .:0761/286847 Fax 0761/286879 
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DANKEI 
Mannheim Steamroller 
und American 
Gramaphone möchten 
sich bei ihren deutschen 
Freunden und Partnern 
herzlich bedanken fa- 
den überragenden 
Erfolg der Fresh -Aire -Tour 
"Expanding the Limits of 
Sound" im November 
'92, unserer ersten 
Deutschland- Tournee. 

Vielen Dank. 

Chip Davis 
Composer and Producer 

ormucgin quirnoPosoe 
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CONCERT 
(Continued from page 54) 
2,000- capacity clubs in Germany 
before he'd ever attracted that 
many in the States. If you can 
make it here, you don't have to 
make it elsewhere. The fact is, Eur- 
ope offers a new artist so many 
openings for a career launch, he 
doesn't have to put all his eggs in 
one basket. 

"In the U.S., they're so depend- 
ent on MTV and their own videos, 
but thankfully that's not the case in 
Europe. Video is only a small part 
of an artist's total presentation. 
Whereas many clubs are closing in 
the U.S., more and more are open- 
ing up in Germany. That's good 
news. Since artists don't just grow 
on trees, they need room to hone 
their talents." 

Schlager pop is somewhat in de- 
cline, but acts like PUR, Groene- 
meyer and Westernhagen are pros- 
pering and Lieberberg insists, 
"Germany has a very active live 
scene, and prospects for newcom- 
ers have never been better." 

Hamburg -based promoter Kar- 
sten Jahnke is especially happy 
with the attendances on tours by 
such acts as German -language rock 
stars Herbert Groenemeyer 
(250,000 -plus) and Achim Reichel 
(50,000), as well as the band Purple 
Schulz (20,000) and 1992's nomi- 
nated "best new female artist" Pe 
Werner (20,000), performing in 
venues of varying capacities. 

"On promotion, there's no differ- 
ential drawn between international 

and national acts," says Jahnke. 
"Ticket prices are set according to 
artist popularity, production costs, 
length of tour and venue capacity." 

Jahnke tours upcoming talent 
and finds a sufficient number of 
small clubs in Germany to launch 
newcomers, though he finds big - 
city venues are diminishing. "There 
isn't a lack of performing bands. 
It's just that concerts are less finan- 
cially attractive for clubs, due to ris- 
ing costs as opposed to expenses 
for a discotheque or movie thea- 
ter." 

Roland Temme, of Balou Enter- 
tainment, ran the most successful 
tour by a German act this year: 
German -language rock singer Wes - 
ternhagen attracted a total audi- 
ence of 750,000. He also manages 
Cologne -dialect rock band Bap, 
which is set to tour next year in con- 
nection with its upcoming album re- 
lease. Says Temme, "There are 
enough clubs, but we have to re- 
member that audiences have a lot of 
shows available and often choose 
not to go see an unknown band. 

"But overall Germany is a good 
touring country and you can earn 
good money here. There's a strong 
annual presence of mega -acts on 
the German road. The big acts get 
bigger, but there does seem less ac- 
tion for the `middle' area of upcom- 
ing talent. Tickets cost up to 60 
DM, and there has to be a point 
where kids' pocket money runs 
out." 

JAZZ 
(Continued from page 54) 
prisingly low -less than 25 percent 
of the jazz sales in neighboring 
France, for example. 

No one seems to know quite why 
sales of jazz albums- estimated at 
less than 2 percent of the total sound 
carrier market -are not more sub- 
stantial in a country where jazz activ- 
ity is so considerable. What is re- 
markable is the fact that this limited 
market is abundantly -some say 
over -abundantly- catered to. Apart 
from the regular jazz releases from 
PolyGram, BMG, EMI, Warner, 
Sony and MCA, there is a wealth of 
jazz product available from dedi- 
cated, independent jazz labels. 

One of the most successful special- 
ist jazz companies is the Munich - 
based ECM label. Founded more 
than two decades ago by Manfred 
Eicher, the label has won a high in- 
ternational reputation for its record- 
ings of Keith Jarrett, Chick Corea & 
Return to Forever, Gary Burton, 
Dave Holland, Jan Garbarek, Jack 
De Johnette, Pat Metheny and the 
Art Ensemble of Chicago, among 
many more. 

Recent releases include an album 
by bassist Steve Swallow, "Home," 
featuring Sheila Jordan, Steve 
Kuhn, David Liebman, Lyle Mays 
and Bob Moses; a duo session with 
Swallow and Gary Burton; and a 
"one -man band" production, "Hal's 
Bells," by multi -instrumentalist Hal 
Russell, who plays tenor and soprano 
saxophones, trumpet, musette, 
drums, vibraphone, marimba and as- 

sorted percussion instruments. 
ECM is also releasing "Adventure 

Playground" by British saxophonist 
John Surman, with Gary Peacock, 
Paul Bley and Tony Oxley, and a new 
live solo album by Keith Jarrett, 
"Vienna Concert." 

Another world- renowned, Mun- 
ich -based jazz label is ENJA, 

Joachim Kuhn 

founded in 1972 by Matthias Winck- 
lemann and Horst Weber. Initially 
specializing in European avant - 
garde jazz, ENJA later expanded its 
range to record American jazz art- 
ists on tour in Germany -such as 
Charles Tolliver, the New York Jazz 
Quartet, Pepper Adams and John 
Scofield. The label also acquired 

master tapes of recordings by Eric 
Dolphy, Charles Mingus, Gil Evans 
and Ben Webster. 

In 1986 Wincklemann and Weber, 
who had divergent views regarding 
repertoire policy, decided to go their 
separate ways. They split the exist- 
ing catalog and began producing in- 
dependently. Horst Weber introdu- 
ced a sub -label, Tutu, which released 
albums by Mal Waldron, Jim Pep- 
per, and Aki Takase with Maria 
Joao; Wincklemann concentrated on 
the contemporary New York jazz 
scene, producing dates by Leni 
Stern, Ray Anderson, Kenny Barron 
and John Stubblefield. 

New releases by Wincklemann in- 
clude an all -star date led by brilliant 
Brazilian tenor saxophonist No Per- 
elman, "Children Of Ibeji," which 
features Flora Purim, Don Pullen, 
Paul Bley, Fred Hopkins, Andrew 
Cyrille and Guilherme Franco. Also 
new to the catalog are albums by Art 
Farmer ( "Soul Eyes "); Elvin Jones 
( "Youngblood," featuring saxophon- 
ists Javon Jackson and Joshua Red- 
man, trumpeter Nicholas Payton and 
bassist George Mraz); German or- 
ganist Barbara Dennelein ( "That's 
Me "); Freddie Hubbard ( "Topsy "); 
and Swiss trumpeter Franco Ambro- 
setti ( "Gin And Pentatonic "). 

Wincklemann's and Weber's 
tastes coincide in at least one area, 
because Weber, too, has recorded 
Joshua Redman -a date with father 
Dewey called "Choices." Other new 

(Continued on page 58) 

DIE FANTASTISCHEN 
VIER 
"Vier Gewinnt" 
SONY /COLUMBIA 
472 263 

CHROMING 
ROSE 
"Pressure" 

EMI /ELECTROLA 

780 377 

21 GUNS 
"Salute" 
BMG /RCA 
07863 61017 

Talent 
Made 

In Germany 

NENA 
"Bongo Girl" 
SONY /EPIC 

472 475 

CORACKO 
"New Virus 

Spreads" 
POLYDOR 

517 134 

FISCHER -Z 
"Destination 

Paradise" 
ELECTROLA /HARVEST 

780 501 
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THE II D .1 1TY 
JAZZ 
(Continued from page 56) 
releases from Weber include "Crys- 
tal Fire" by the Karl Berger Trio, 
with Dave Holland and Ed Black- 
well; "Sounds Of Joy" by Joe Lo- 
vano, with Anthony Cox and Ed 
Blackwell; "Tomorrow" by a much 
acclaimed Swiss group, the Peter 
Schaerli Quintet, with U.S. trombon- 
ist Glenn Ferris; and "Abbey Lincoln 
Sings Billie, Vol. 2." And due for fu- 
ture release is an album by the Sun 
Ra Omniverse Arkestra recorded 
live in Switzerland. 

A major project by the Hamburg - 
based ACT Music & Vision company, 
headed by former WEA Germany 
managing director Siggi Loch, is 
"Jazzpaña," a flamenco jazz big -band 
extravaganza featuring Al Di Meola, 
Steve Khan, Peter Erskine, Michael 
Brecker and the big band of the 
West Deutscher Rundfunk. The al- 
bum features music by Vince Men- 
doza, Jorge Pardo, Arif Mardin and 
Camaron de Isla and was recorded in 
the Cologne Philharmonic Hall last 

They have been here: 
Art Blakey Miles Davis Lester Bowie Dizzy 
Gillespie Yusef Lateef Don Cherry David Murray 
John McLaughlin John Lurk John Scofield Henry 

Threadgill Chao Freeman Phil Woods Pharoah 
Sanders Betty Carter Eartha Kitt Arthur Blythe 

Wayne Shorter Nina Simone Jack de Johnette 
James Newton Max Roach Joe Henderson Cecil 
Taylor Courtney Pine Gonzalo Rubalcaba Maceo 
Parker Sonny Sharrock Larry Coryell Albertina 
Walker Leon Thomas The Barrett Sisters Myra 
Melford Kenny Garrett James Blood Ulmer 

.. 
JAZZ IN GUTERSLOH 
JLG KAISERSTR. 25 1S3(1 GÜTIìRSLOI I GERMANY FAX 52 4 I/S2 2(1-I4 

TO ALL THE GREAT MUSICIANS 

WHO TOURED FOR ME IN 1992 ... 

Monty Alexander, Charly Antolini, Benny Bailey, 
Gordon Beck, Richie Beirach, Queen Bey, Arthur 
Blythe, Lester Bowie, Ruby Braff, Ray Brown, Rob 
van den Broek, Dave Brubeck, James Carter, Philip 
Catherine, Ray Charles, Nathan Davis, Buddy 
DeFranco, The Dirty Dozen, Niels Lan Doky, Gerd 
Dudek, Urszula Dudziak, Harry Edison, Maynard 
Ferguson, Chico Freeman, Raimund Frick, Benny 
Golson, Al Grey, Johnny Griffin, Charlie Haden, Jim 
Hall, Ali Haurand, Freddie Hubbard, Bobby 
Hutcherson, Milt Jackson, Ronald Shannon 
Jackson, Etta Jones, The Jumping Jivers, B,B,King, 
Bob Malach, Albert Mangelsdorff, Tania Maria, 
Wynton Marsalis, James Moody, Airto Moreira, Don 
Moye, Idris Muhammad, Amino Claudine Myers, 
Houston Person, Michel Petrucciani, Julian Priester, 
Don Pullen, Flora Purim, Sam Rivers, Roots, Gonzalo 
Rubalcaba, George Shearing, Archie Shepp, 
Wayne Shorter, Wolfgang Socher, Bob Stewart, Sun 
Ra, Clark Terry, James 'Blood' Ulmer, Michal 
Urbaniak, Miroslav Vitous, Annie Whitehead ... 

.. THANK YOU FOR THE MUSIC. 

9.1,4 'itee:odeluitat 

Gabriele Kleinschmidt Promotions 
Tobelstrasse 2, D -7201 Durchhausen 
German Federal Republic 
Tel: 49- (0)7464 2177 Fax: 49- (0)7464 3195 

l 

Peter Herbolzheimer 

July. "This is the most ambitious re- 
cording project of my entire career 
as a producer," says Loch. 

Also on the ACT label is "The Reg- 
ulator" by Bazillus, featuring Eddie 
Harris and Sal Nistico; "Blues Gi- 
ants In Concert," a compilation from 
the 1963 American Folk Blues Festi- 
val package, with Memphis Slim, 
Willie Dixon, Muddy Waters, Otis 
Spann, Lonnie Johnson and Sonny 
Boy Williamson; `Blau," with Jasper 
van't Hof and Bob Malach; "The Ho- 
rizon Beyond" by the Attila Zoller 
Quartet; "Twin House," a reissue of 
the classic guitar duo album by 
Larry Coryell and Philip Catherine, 
with six additional tracks; and 
"Bluesy Toosy," a compilation of top 
tracks by German saxophonist Klaus 
Doldinger, with guests Etta James 
and Les McCann. 

In addition to the well- received 
Maynard Ferguson album men- 
tioned above and released on its Hot 
Shot label, Freiburg -based jazz inde- 
pendent In + Out has also won plau- 
dits for its "Salute To The Saxo- 
phone" album by jazz repertory 
septet Roots. Comprising the Roots 
are Arthur Blythe, Nathan Davis, 
Chico Freeman and Sam Rivers on 
saxophones, Don Pullen on piano, 
Santi Debriano on bass and Tommy 
Campbell on drums. 

In five years of operation, In + 
Out has built up a solid catalog of 
contemporary jazz and blues with re- 
cordings by James Blood Ulmer, 
Woody Shaw, Buster Williams (with 
Wayne Shorter and Herbie Han- 
cock), Chico Freeman's Brainstorm, 
Urszula Dudziak, Hans Koller, Airto 
Moreira and Flora Purim, Nat 
Adderley, Just Friends (with Jasper 
van't Hof, Bob Malach, Alphonse 
Mouzon, Michal Urbaniak and Bo 
Stief), and a gifted young German 
trombonist named Lucas Heide - 
priem. Lined up for future release 
are an album by Lester Bowie's 
Brass Fantasy and a studio date 
by Roots featuring more songs asso- 
ciated with the great jazz saxophon- 
ists. 

The core repertoire of Frankfurt - 
based independent Messidor, headed 
by Goetz Woerner, is authentic mu- 
sic from Central and South America. 
Messidor was the first label outside 
Cuba to release recordings by piano 
virtuoso Gonzalo Rubalcaba, who has 
since signed to Blue Note's Japanese 
associate Somethin' Else, a Toshiba - 
EMI label. Messidor's catalog also 
boasts albums by Paquito D'Rivera 
(featuring Arturo Sandoval), Ray 
Barretto, Ruben Blades, Astor Piaz- 

zola, Sandoval, Irakere and mambo 
king Mario Bauza. 

Distributed in the U.S. by 
Rounder, Messidor has recently re- 
leased the Giovanni Hidalgo album 
"Villa Hidalgo," with guest appear- 
ances by Dizzy Gillespie and Paquito 
D'Rivera, a new Paquito recording 
"La Habana -Rio Conexion," and 
"Decision," an album by the New 
York based quintet Seis Del Solar. 
Messidor recently presented music 
from Giovanni Hidalgo's new album 

at a special reception at the Village 
Gate in New York, where his Puerto 
Rico Star Jazz group appeared with 
guests Carlos "Patato" Valdez and 
Richie Flores. 

A major new Messidor project is 
the recording in New York next 
month of a new album by Mario 
Bauza & his Orchestra. 

Access to live jazz in Germany via 
clubs, concerts and festivals is exten- 
sive, thanks to the commitment of 

(Continued on page 60) 

JÌ\LZ FA 1V/1 
THE MENDOZA /MARDIN PROJECT 

with Michael Brecker Al Di Meola 
Peter Erskine Steve Khan Jorge Pardo 
Cañizares Carles Benavent El Portugues 

WDR ORCHESTRA conducted by Vince Mendoza 
SKETCHES OF SPAIN FOR THE 90'S 

available for license contact: 

icr 
ACT MUSIC + VISION GMBH Gustav- Freytag -Str. 10 

D - 2000 Hamburg 76 Germany 
Tel. +49 -40- 227 80 90 Fax 2273404 
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JAZZ 
(Continued from page 58) 
some very dedicated jazz enthusi- 
asts. Typical of these is Josef Honcia, 
who has been running the Gueters- 
loh Youth Center for the past 15 
years. Honcia's heart is in jazz, and 
he convinced the local authority that 
finances the center to include jazz in 
its cultural program. 

Every week, the center presents a 
jazz concert and occasionally hires 
the city hall to present a really major 
jazz name. Some of the jazz stars 
Honcia has brought to Guetersloh in- 
clude Miles Davis, Nina Simone, 
Lester Bowie, Dizzy Gillespie and 
Betty Carter. 

The jazz guru in Nuremberg is 
Walter Schatzlein, organizer of the 
annual Jazz Ost -West Festival, 
which each May brings together 
groups from America and both East 
and West European countries. 

Axel Graneist. One of the most popu- 
lar elements in the Leipzig event is 
the program of after -hours jam ses- 
sions in the picturesque Moritzbastel 
students' cellar club. 

Other major annual festivals in 
Germany include Leverkusen, Ingol- 
stadt and Berlin in October and No- 
vember; Burghausen in March; Vil- 
lingen in the spring; Moers in June; 
and the Klavier Sommen in Munich, 
Singen, and the Jazz Gipfel, Stutt- 
gart, in July. There are also impor- 
tant festivals in Viersen, Erding, 
Heidelberg, Hannover, Aslen, 
Frankfurt, Hamburg, Freiburg, 
Ludwigsburg and many other Ger- 
man cities. 

When it comes to jazz clubs in Ger- 
many, the oldest is the Frankfurt 
Jazz Keller, which this year cele- 
brates its 40th anniversary. Run by 

Jazz promoter Josef Honcia with jazz legend Miles Davis 

Schatzlein founded the event in 1966 
in order to give jazz musicians from 
Eastern Europe the opportunity to 
play with their Western counter- 
parts. It was through this festival 
that East German talents like Ernst - 
Ludwig Petrowski, Uli Gumpert and 
Guenter Sommer were given the op- 
portunity to reach much wider audi- 
ences. The festival, which has a 
budget of 750,000 DM, receives one - 
third of its finances from the city of 
Nuremberg, one -third from ticket 
sales and one -third from radio and 
television sponsors. 

Schatzlein also has his own regular 
Sunday -night jazz radio program, 
"Jazz Time Nuremberg," in which he 
presents records from his own collec- 
tion. He reaches an average audience 
of 11,000 fans and receives sponsor- 
ship from the Karstadt department - 
store chain, Mercedes and the local 
newsaper. 

A festival of growing significance 
in Germany is that of former GDR 
city Leipzig, which has been running 
for 16 years and has presented such 
major names as Chick Corea, Joe 
Zawinul, Bennie Wallace, Carla 
Bley, Joachim Kuhn and the Airto 
Moreira/Flora Purim Fourth World 
group. Before the dismantling of the 
Berlin Wall, the Leipzig organizers 
had major difficulties in finding 
hard currency to pay the artists and 
sometimes had to barter with 
Bleuthner pianos and vintage double 
basses. 

The reunification of Germany has 
enabled the Leipzig event to spread 
its wings in the past two years under 
the dedicated and enthusiastic direc- 
tion of jazz writer and broadcaster 
Bert Noglik and the festival's chief 
organizer and sponsorship specialist, 

Eugen Halm, the club initially came 
into being as a result of the efforts 
of brother musicians Albert and 
Emil Mangelsdorff, who are still 
very much connected with the estab- 
lishment. The Subway in Cologne, 
the Allotria in Munich and the Qua - 
sidmodo in Berlin are other interna- 
tionally famous jazz venues. There 
are also thriving clubs in Karlsruhe, 
Nuremberg, Minden, Werl, Vil- 
lingen, Freiburg, Loerrach, Pforzh- 
eim, Hamburg (Birdland) and Han- 
nover. 

Although the active club and festi- 
val scene presents year -round op- 
portunities for American jazz artists 
to perform, the German jazz musi- 
cians have a much harder time find- 
ing playing opportunities. 

"The problem is," says band- 
leader, composer, arranger and 
trombonist Peter Herbolzheimer, 
whose multinational big band has 
been a feature of the German music 
scene for 20 years, "that at a time 
when Germany is producing more 
jazz musicians than ever, opportuni- 
ties for them to play are actually de- 
creasing, particularly with the de- 
cline of jazz on television. The jazz 
education system in Germany is 
functioning really well and we are 
producing some excellent young 
players." 

Internationally known German 
jazz talents like the Mangelsdorff 
brothers, Volker Kriegel, Eberhard 
Weber, Klaus Doldinger, Joachim 
Kuhn, Wolfgang Dauner, Ali Haur- 
and, Peter Brotzmann, Klaus Weiss, 
Charly Antolini, Heinz Sauer, Chris - 
tof Lauer, Manfred Schoof, Gunter 
Hampel, Joe Haider -who is direc- 
tor of the jazz school in Berne -and 
Alexander von Schlippenbach man- 

age to hold their own against the 
challenge of U.S. jazzmen. But for 
the up- and -coming native talents, it 
is not easy to find places to play. 

"In my band currently," says Her - 
bolzheimer, "I have three young 
players from the National Youth 
Jazz Orchestra, but even an estab- 
lished band like mine has less oppor- 
tunities to work now than before. We 
have about two engagements a 
month -about one -third of the book- 
ings we had the previous year. 

"The pity is that we have some 
great young musicians in Germany, 
like trumpet player Klaus Stoetter, 
saxophonist Ernst Felsch, pianist 
Frank Chastinier, vibraphonist Wolf 
Kerschek and drummer Wolfgang 
Haffner, but working opportunities 
for them are not that frequent. With 
98 percent of jazz -playing opportuni- 
ties going to American jazz musi- 
cians, we should either stop our jazz 
education program or else create 
more chances for our national musi- 
cians to play." 

Gaby Kleinschmidt, head of GK 
Promotions and a booker of jazz tal- 
ent for Europe for the past 17 years, 
endorses Helbolzheimer's claim that 
Germany's young jazz talents should 
have more exposure and says, "I 
would love to book more German 
players, but the jazz public has a de- 
cided preference for American jazz- 
men. And while there are a large 
number of internationally celebrated 
American jazz musicians who are 
much higher in stature than any 
European players, there are far 
more with whom Europeans can 
more than hold their own. The prob- 
lem is that, if you offer the public a 
choice between equally gifted Amer- 
ican and German musicians, they 
tend always to pick the Americans." 

This is one of the market realities 
that GKP has to face in supplying 
talent to promoters and club owners 
throughout Europe. One of the most 
active jazz agencies in Europe, GKP 
is a major provider of talent for festi- 
vals like the North Sea, Berlin, 
Ingolstadt, Aalen, Burghausen, 
Singen, Warsaw's "Jazz Jamboree," 
Leipzig and Hamburg. It was the 
GKP agency that was largely re- 
sponsible for creating the first Mos- 
cow International Jazz Festival in 
the summer of 1990, with Freddie 
Hubbard, Benny Golson, Buster Wil- 
liams, Sun Ra, James Blood Ulmer, 
the Leaders, Chico Freeman's 
Brainstorm and Rufus Harley. 

"With the present economic reces- 
sion," says Kleinschmidt, "promot- 
ers have to take note of a much 
greater degree of selectivity on the 
part of the public. This sometimes 
means that special attractions have 
to be created, for example putting to- 
gether musicians who don't normally 
play together but who can combine 
to produce music on a very high 
level." 

GKP assembled the American jazz 
repertory band Roots, which has 
made two European tours and a spe- 
cial jazz video program for the Tokyo 
company Videoarts Japan, Inc. 

Two of the major attractions on 
the GKP program this fall are Mayn- 
ard Ferguson's Big Bop Nouveau 
Band and Lionel Hampton and his 
Golden Men of Jazz, with Clark 
Terry, Benny Golson, Harry Edison, 
Junior Mance, Al Grey, Andy 
McGhee and Bobby Durham. 
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SINGLES 
END OF THE ROAD BOYZ II MEN MorowN 

DON'T YOU WANT ME FELIX tl&CONSTRUCTION 

SWEAT (A LA LA LA LONG) INNER CIRCLE 
METRONOME 

EROTICA MADONNA MAVERICK 

BAKER STREET UNDERCOVER PWL INTERNATIONAL 

KEEP THE FAITH BON JOVI JAMBCO 

BE MY BABY VANESSA PARADIS REMARK 

DUR DUR D' ETRE BEBE JORDY COLUMBIA 

JUST ANOTHER DAY JON SECADA SBK 

IRON LION ZION BOB MARLEY & THE WAILERS 
TUFF GONG 

ALBUMS 
ABBA GOLD- GREATEST HITS POLAR 

MADONNA EROTICA MAVERICK 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER mos. 

BON JOVI KEEP THE FAITH JAMBCO 

AC /DC LIVE AT DONINGTON ATCO 

SIMPLE MINDS GLITTERING PRIZE VIRGIN 

PETER GABRIEL US VIRGIN 

PRINCE & THE NEW POWER GENERATION LOVE 

SYMBOL PAISLEY PARK/WARNER BROS. 

ERIC CLAPTON UNPLUGGED REPRISE 

VAYA CON DIOS TIME FLIES ARIOLA 
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SINGLES 
END OF THE ROAD BOYZ II MEN MOTOWN/POLYDOR 

ACHY BREAKY HEART BILLY RAY CYRUS 
PHONOGRAM/POLVGRAM 

BEST THINGS IN LIFE ARE FREE LUTHER 
VANDROSS & JANET JACKSON POLYDOR/POLYGRAM 

THE DAY YOU WENT AWAY WENDY MATTHEWS 
rooART/WARN ER5 

SOMETIMES LOVE JUST AIN'T ENOUGH PATTY 
SMYTH MCABMG 

NOVEMBER RAIN GUNS N' ROSES GEFEEN/BMG 

AIN'T NO DOUBT JIMMY NAIL rooART/WARNER 

EROTICA MADONNA SIRE/WARNER 

WHITE MEN CAN'T JUMP RIFF EMI 

ACCIDENTLY KELLY STREET FRENTE WHITE/ 

FESTIVAL 

SOMETHING GOOD UTAH SAINTS POLYDOR/ 

POLYGRAM 

KEEP THE FAITH BON JOVI MERCURY/PHONOGRAM 

WOULD I LIE YOU? CHARLES & EDDIE EMI 

JUST ANOTHER DAY JON SECADA EMI 

LOVE HOW YOU LOVE ME TEEN QUEENS 
PHONOGRAM/POLYGRAM 

LOVE IS IN THE AIR (BALLROOM MIX) JOHN PAUL 
YOUNG ALBERTS/SONY 

MY NAME IS PRINCE PRINCE & THE N.P.G. 
WARNER 

TOO MUCH LOVE WILL KILL YOU BRIAN MAY EMI 

DON'T YOU WANT ME FELIX RCNBMG 

THE MAGIC FRIEND/MEGAMIX 2 UNLIMITED 
LIBERATION/FESTIVAL 

ALBUMS 
AC/DC LIVE (DOUBLE ALBUM) ALBERTS/SONY 

ABBA ABBA GOLD POLYDOR/POLYGRAM 

SIMPLE MINDS GLITTERING PRIZE 81 -92 VIRGIN/ 

EMI 

MADONNA EROTICA SIRE/WARNER 

BON JOVI KEEP THE FAITH MERCURY/PHONOGRAM 

BILLY RAY CYRUS SOME GAVE ALL PHONOGRAM/ 

POLYGRAM 

NOISEWORKS THE WORKS COLUMBIASONY 

MARIAH CAREY UNPLUGGED COLUMBIA/SONY 

WENDY MATTHEWS LILY rooART/WARNER 

ERIC CLAPTON UNPLUGGED WARNER BROS. 

KYLIE MINOGUE GREATEST HITS MUSHROOM/ 

FESTIVAL 

RED HOT CHILI PEPPERS WHAT HITS? EMI 

BOYZ II MEN COOLEYHIGHHARMONY MOTOWN/ 

POLYDOR 

COLD CHISEL LAST STAND EASTWEST/WARNER 

AC/DC LIVE ALBERTS/SONY 

PRINCE & THE NEW POWER GENERATION LOVE 

SYMBOL WARNER 

AUSTRALIAN CAST JESUS CHRIST SUPERSTAR 
EMERALD CITY/POLYGRAM 

HOODOO GURUS ELECTRIC SOUP BMG 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 

BELINDA CARLISLE BEST OF BELINDA VOL. 1 
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DRIVE R.E.M. WARNER BROS. 

KUSSEN VERBOTEN PRINZEN HANSA 

HOW DO YOU DO! ROXETTE EMI 

MY NAME IS PRINCE PRINCE PAISLEY PARK/WEA 

MR LOVERMAN SHABBA RANKS EPIC 

ALBUMS 
ABBA GOLD- GREATEST HITS POLYGRAM 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 

BON JOVI KEEP THE FAITH MERCURY 

FANTASTISCHEN VIER 4 GEWINNT SONY 

AC /DC LIVE (DOPPEL) ATCO 

US PETER GABRIEL VIRGIN 

ERIC CLAPTON UNPLUGGED REPRISE 

ROXETTE TOURISM ELECTROLA 

MADONNA EROTICA SIRE 

PRINZEN KUSSEN VERBOTEN HANSA 

SIMPLE MINDS GLITTERING PRIZE VIRGIN 

PRINCE & THE NEW POWER GENERATION LOVE 

SYMBOL PAISLEY PARK 

SANDRA GREATEST HITS VIRGIN 

VAYA CON DIOS TIME FLIES BMG/ARIOLA 

GENESIS WE CAN'T DANCE VIRGIN 

MICHAEL JACKSON DANGEROUS EPIC 

GUNS N' ROSES USE YOUR ILLUSION II GEFFEN 

MUNCHENER FREIHEIT IHRE GROSSTEN HITS 
COLUMBIA/SONY 

SADE LOVE DELUXE EPIC 

INNER CIRCLE BAD TO THE BONE WEA 
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MARITATAKEUCHI QUITE LIFE MMGZ 

BON JOVI KEEP THE FAITH NIPPON PHONOGRAM 

MARIKO NAGAI 1992 LIVE IN YOKOHAMA 
STADIUM FUN HOUSE 

SOUTHERN ALL STARS YONI MANYOHNO 
HANAGA SAKUNARI VICTOR 

MADONNA EROTICA WARNER 

ZARD HOLD ME POLYDOR 

KYOKO NAKED EYES KIOON/SONY 

T -BOLAN NATSUNO OWARINI ROCK IT 

FRANCE (Nielsen/Europe 1) 10/3/92 
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RHYTHM IS A DANCER SNAP BMG 

THE WORLD IS STONE CYNDI LAUPER EPIC/SONY 

IT'S PROBABLY ME ERIC CLAPTON & STING ARM/ 

POLYDOR 

BE MY BABY VANESSA PARADIS REMARK/POLYGRAM 

IRON LION ZION BOB MARLEY & THE WAILERS 
ISLAND /POLYGRAM 

SHE'S LIKE THE WIND PATRICK SWAYZE BMG/RCA 

LES MARIES DE VENDEE ANAIS ET D 

BARBELIVIEN SONY /POM 

LA LEGENDE OOCHIGEAS ROCH VOISINE BMG 

LOVE IS ALL BUTTERFLY BALL sow 
JAM MICHAEL JACKSON SONY /EPIC 

WE ALL NEED LOVE DOUBLE YOU POLYGRAM 

DAS BOOT /I WANNA BE A KENNEDY U 96 
POL VG RAWPOLYDOR 

JUMP KRIS KROSS SONY/COLUMBIA 

LE LION EST MORT CE SIOR POW WOW POLYGRAM 

LE CHAT POW WOW POLYGRAM 

SWEET LULLABY DEEP FOREST SONY /COL 

THE MUSIC'S GOT ME BASS BUMPERS POLYGRAM/ 

SCORPIO 

PERCHE LO FAI MARCO MASINI POLYGRAM 

THIS USED TO BE MY PLAYGROUND MADONNA 
WEHSIRE 

ALBUMS 
SADE LOVE DELUXE SONY /EPIC 

POW WOW REGAGNER LES PLAINES ... REMARK/ 

POLYGRAM 

AC/DC LIVE EASTWEST 

VANESSA PARADIS VANESSA PARADIS REMARK/ 

POLYGRAM 

MICHAEL JACKSON DANGEROUS EPIC/SONY 

ROCH VOISINE EUROPE TOUR (L'EMOTION) BMG 
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AINO WAVE CARL SMOKY ISHILL & YUMI 
MATSUTOYA SONY/TOSHIBA/EMI 

CHRISTMAS CAROLNO KORONIWA JUNICRI 
INAGAKI FUN HOUSE 

SEKAIJUNO DAREYORI KITTO MIHO NAKAYAMA & 

WANDS KING 

DA KA RA MAKI OHGURO TOSHIBA/EMI 

GOOD LUCK MY LOVE KYOSUKE HIMURO 
TOSHIBA EMI 

JUNRENKA TSUYOSHI NAGABUCHI TOSHIBA/EMI 

EGAONO GENKI SMAP VICTOR 

YAKUSOKUNO HASHI/SWEET 16 MOTOHARU 
SANO EPIC 

HARETARA TINE DREAMS COME TRUE EPIC,/SONY 

KESSENWA KINYOBI DREAMS COME TRUE EPIC/ 

SONY 

ALBUMS 
CHAGE & ASKA GUYS PONY CANYON 

7 
8 

9 
10 
11 

12 
13 
14 

15 
16 
17 

18 
19 
20 

1 

13 

8 

7 

10 
9 
6 

NEW 

14 
12 

NEW 

17 
11 

19 

MADONNA EROTICA WEA 

PRINCE & NEW POWER GENERATION PRINCE & 
THE N.P.G. WEH 

VANGELIS 1492 -CONQUEST OF PARADISE COR 

DIDIER BARBELIVIEN VENDEE 93 SONY/POM 

PETER GABRIEL US VIRGIN 

SOUNDTRACK DIRTY DANCING BMG 

ELSA DOUCE VIOLENCE BMG 

LA SOIREE DES ENFOIRES LA SOIREE DES 

ENFOIRES SONY/COL 

MICHEL JONASZ OU' EST LA SOURCE WEA 

GENESIS WE CAN'T DANCE VIRGIN 

BOB MARLEY & THE WAILERS SONGS OF 

FREEDOM POLYGRAM 

GIPSY KINGS LIVE SONY/COLUMBIA 

CHRISTIAN MORIN ESQUISSE scor 
ETIENNE DAHO PARIS AILLEURS SONY/EPIC 

ITALY (Musica e Dischi) 10/5/92 

THIS 
WEEK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

1 

2 
3 

4 

5 

6 

7 

8 

9 
10 

LAST 
WEEK 

1 

3 

4 
2 

7 

5 

NEW 

6 
8 
9 

1 

6 
2 
3 

4 
5 

7 
8 

NEW 

9 

SINGLES 
EROTICA MADONNA SIRE/MAVERICK 

DON'T YOU WANT ME FELIX GFB 

IT'S PROBABLY ME STING & ERIC CLAPTON ASM 

MY NAME IS PRINCE PRINCE & THE N.P.G. PAISLEY 

PARK 

WE ALL NEED LOVE DOUBLE YOU DWA 

YERBA DEL DIABLO DATURA TRANCE 

NO ORDINARY LOVE SADE EPIC 

NON M' ANNOTO JOVANOTTI RICORDI 

BECAUSE THE NIGHT CORO PROPIO 

THIS USED TO BE MY PLAYGROUND MADONNA 
SIRE 

ALBUMS 
ZUCCHERO FORNACIARI MISERERE POLYDOR 

PAOLO CONTE 900 coo 

MADONNA EROTICA SIRE/MAVERICK 

FRANCESCO DE GREGOR! CANZONI D'AMORE 
COLUMBIA 

MINA SORELLE LUMIERE PDU 

RENZO ARBORE E L'ORCHESTRA ITALIANA 
NAPOLI PUNTO E A CAPO FONIT CENTRA 

SADE LOVE DELUXE EPIC 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 

ABBA GOLD POLYDOR 

PETER GABRIEL US REAL WORLD 

SPAIN (WE/AFYVE) 9/26/92 

HITS OF THE + U.K, 
© 1992, Billboard /BPI Communications (Music Week/ © CIN /compiled by Gallup) 

GERMANY (Der Musikmarkt) 9/29/92 

THIS 
WED( 

1 

2 
3 
4 
5 

6 
7 
8 
9 
10 

11 

12 
13 
14 
15 

LAST 
WEEK 

1 

2 

4 
3 

6 

5 

12 
7 

13 
8 

11 

16 
9 
10 
15 

SINGLES 
SWEAT (A LA LA LA LONG) INNER CIRCLE WEA 

DON'T YOU WANT ME FELIX &CONSTRUCTION 

DIE DA ! ?! FANTASTISCHEN VIER COLUMBIA 

BAKER STREET UNDERCOVER PWL 

MORE AND MORE CAPTAIN HOLLYWOOD 
PROJECT BLOW UP 

JUST ANOTHER DAY JON SECADA SBK 

END OF THE ROAD BOYZ II MEN MOTOWN 

ONE LOVE DR. ALBAN LOGIC 

RAUMSCHIFF EDELWEISS EDELWEISS WEA 

THE BEST THINGS IN LIFE ARE FREE LUTHER 
VANDROSS & JANET JACKSON PERSPECTIVE 

NOVEMBER RAIN GUNS N' ROSES GEFFEN 

KEEP THE FAITH BON JOVI MERCURY 

IT'S MY LIFE DR. ALBAN LOGIC 

ABBA -ESQUE ERASURE MUTE 

EROTICA MADONNA SIRE 

THIS 
WED( 

LAST 
WED( SINGLES 

MIS 
WEEK 

LAST 
WEEK ALBUMS 

1 1 END OF THE ROAD BOYZ II MEN MOTOWN 1 NEW CHER CHER'S GREATEST HITS: 1965 -1992 GEFFEN 

2 14 WOULD I LIE TO YOU? CHARLES & EDDIE CAPITOL 2 2 SIMPLE MINDS GLITTERING PRIZE 81/92 VIRGIN 

3 2 PEOPLE EVERYDAY ARRESTED DEVELOPMENT 3 3 MICHAEL BOLTON TIMELESS (THE CLASSICS) 

COOLTEMPO COLUMBIA 

4 6 BOSS DRUM THE SHAMEN ONE LITTLE INDIAN 4 6 GLORIA ESTEFAN GREATEST HITS EPIC 

5 3 RUN TO YOU RAGE PULSE8 5 1 BON JOV1 KEEP THE FAITH JAMBCO 

6 13 BE MY BABY VANESSA PARADIS REMARK 6 8 R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 

7 NEW NEVER LET HER SLIP AWAY UNDERCOVER PwL. 7 5 ABBA GOLD- GREATEST HITS POLYDOR 

8 9 SUPERMARIOLAND AMBASSADORS OFFUNK/MC 8 7 MADONNA EROTICA MAVERICK/SIRE 

MARIO LIVING BEAT 9 4 CHRIS REA GOD'S GREAT BANANA SKIN EASTWEST 

9 5 I'M GONNA GET YOU BIZARRE INC VINYL SOLUTION 10 12 THE SHAMEN BOSS DRUM ONE LITTLE INDIAN 

10 10 WHO NEEDS LOVE (LIKE THAT) ERASURE MUTE 11 10 LIONEL RICHIE BACK TO FRONT MOTOWN 

11 12 PIECE OF MY HEART ERMA FRANKLIN EPIC 12 14 BELINDA CARLISLE THE BEST OF BELINDA 

12 NEW 1 WILL ALWAYS LOVE YOU WHITNEY HOUSTON VOLUME 1 VIRGIN 

ARISTA 13 20 TAKE THAT TAKE THAT AND PARTY RCA 

13 4 SLEEPING SATELLITE TASMIN ARCHER EMI 14 11 BOYZ II MEN COOLEYHIGHHARMONY MOTOWN 

14 23 HELLO (TURN YOUR RADIO ON) SHAKESPEAR'S 15 13 MIKE OLDFIELD TUBULAR BELLS II WEA 

SISTER LONDON 16 NEW SHAKESPEAR'S SISTER HORMONALLY YOURS 

15 8 A MILLION LOVE SONGS TAKE THAT RCA LONDON 

16 17 TO LOVE SOMEBODY MICHAEL BOLTON COLUMBIA 17 NEW DANIEL O'DONNELL FOLLOW YOUR DREAMS RITZ 

17 7 EROTICA MADONNA MAVERICK 18 15 ANNIE LENNOX DIVA RCA 

18 11 KEEP THE FAITH BON JOVI JAMBCO 19 16 CURTIS STIGERS CURTIS STIGERS ARISTA 

19 15 IT WILL MAKE ME CRAZY FELIX &CONSTRUCTION 20 9 NEIL YOUNG HARVEST MOON REPRISE 

20 24 FREE YOUR MIND EN VOGUE EASTWEST 21 19 ARRESTED DEVELOPMENT 3 YEARS, 5 MONTHS 

21 27 THE LAST SONG ELTON JOHN ROCKET AND 2 DAYS IN THE LIFE GOOLTEMPO 

22 NEW STOP THE WORLD EXTREME AaM 22 17 GO WEST INDIAN SUMMER CHRYSALIS 

23 NEW THE QUEEN OF OUTER SPACE THE WEDDING 23 NEW HUEY LEWIS & THE NEWS THE HEART OF ROCK 

PRESENT RCA & ROLL/BEST OF CHRYSAUS 

24 19 FAITHFUL GO WEST CHRYSALIS 24 28 THE POLICE GREATEST HITS AIM 

25 22 TOO MUCH TOO YOUNG LITTLE ANGELS POLYDOR 25 30 JIMI HENDRIX THE ULTIMATE EXPERIENCE 
POLYGRAM 26 

27 
16 
35 

TETRIS DOCTOR SPIN CARPET 

POING ROTTERDAM TERMINATION SOURCE SEP 26 24 TASMIN ARCHER GREAT EXPECTATIONS EMI 

28 38 QUEEN OF RAIN ROXETTE EMI 27 23 LOVE SYMBOL PRINCE & THE NEW POWER 

29 18 MISERERE ZUCCHERO WITH LUCIANO GENERATION PAISLEY PARK 

PAVAROTTI LONDON 28 31 SIMPLY RED STARS EASTWEST 

30 NEW TASTE IT INXS MERCURY 29 22 MADNESS MADSTOCK! GO! DISCS 

31 NEW WHO PAYS THE PIPER? GARY CLAIL PERFECTO 30 26 SADE LOVE DELUXE EPIC 

32 21 IT'S MY LIFE DR. ALBAN LOGIC/ARISTA 31 21 AC/DC LIVE Arco 

33 NEW OH NO NOT MY BABY CHER GEFFEN 32 29 THE SMITHS BEST ... II wEA 

34 32 DON'T STOP K -KLASS &CCONSTRUCTION 33 18 BOB DYLAN GOOD AS I BEEN TO YOU COLUMBIA 

35 25 WHEREVER I MAY ROAM METALLICA TUFF GONG 34 27 TALKING HEADS ONCE IN A LIFETIME/SAND IN 

36 NEW BITCHES BREW INSPIRAL CARPETS cow THE VASELINE EMI 

37 36 HEARTBREAK RADIO ROY ORBISON VIRGIN AMERICA 
35 NEW GARY GLITTER MANY HAPPY RETURNS -THE HITS 

38 30 DO YOU BELIEVE IN US JON SECADA SIEB 
36 25 

EMI 

JOHN LEE HOOKER BOOM BOOM POINTBLANKNIRGIN 
39 
40 

NEW 
NEW 

GOLD EAST 17 LONDON 

I'D DIE WITHOUT YOU P.M. DAWN GEE STREET 
37 
38 

32 
34 

HANK MARVIN INTO THE LIGHT POLYDOR 

BOB MARLEY & THE WAILERS LEGEND TUFF GONG 

39 33 ERIC CLAPTON UNPLUGGED DUCK 

40 35 GENESIS WE CAN'T DANCE VIRGIN 

THIS 
WEEK 

1 

2 
3 

4 
5 

6 

7 

8 

9 

10 

1 

2 
3 
4 
5 

6 
7 
8 
9 
10 

LAST 
WEEK 

1 

2 
3 

4 

6 
10 
12 

NEW 
8 

NEW 

2 

1 

7 

3 

8 

NEW 
4 

NEW 
6 

NEW 

SINGLES 
BECAUSE THE NIGHT CO.OR GINGER MUSIC 

DON'T YOU WANT ME FELIX RCA 

IF YOU LEAVE NOW WILLIE & CO MAX MUSIC 

EROTICA MADONNA WARNER BROS. 

RHYTHM IS A DANCER SNAP BMG/ARIOLA 

WE ALL NEED LOVE DOUBLE YOU? BLANCOYNEGRO 

HISTORIAS DE AMOR O.B.K BLANCO Y NEGRO 

PINOCCIO PEPPETO MAX MUSIC 

UNA HISTORIA DE ELLEGIBO ELLEGIBO BLANCO 

NEGRO 

AMIGOS PARA SIEMPRE LOS MANOLOS am/ 
ARIOLA 

ALBUMS 
JON SECADA JON SECADA RISPAVOX 

MIKE OLDFIELD TUBULAR BELLS II WEA 

ABBA GOLD POLYGRAM 

VARIOUS ARTISTS LO MAS DISCO III BMG/ARIOLA 

VARIOUS ARTISTS BANDAS SONORAS 
ORIGINALES BMG/ARIOLA 

SADE LOVE DELUXE EPIC 

VARIOUS ARTISTS GIGANTES CBS/SONY 

VANGELIS B.S.O. 1492 WARNER BROS. 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 

ROXETTE TOURISM EMVODEON 

CANADA (The Record) 11/9/92 

THIS 
WEEK 

1 

2 
3 

4 

5 

6 

7 

8 
9 
10 

1 

2 

3 

4 

5 

6 
7 
8 
9 

10 

LAST 
WEEK 

1 

3 
2 

9 

4 

NEW 

NEW 

7 

8 
5 

1 

2 

3 
4 

7 

5 

6 
10 
8 

9 

SINGLES 
END OF THE ROAD BOYZ II MEN MOTOWN/PGD 

PLEASE DON'T GO KWS POLYDOR/PGD 

EROTICA MADONNA SIRE/REA 

HOW DO YOU TALK TO AN ANGEL THE HEIGHTS 
CAPITOL/CEMA 

PEOPLE EVERYDAY ARRESTED DEVELOPMENT 
CAPITOL/CEMA 

WOULD I LIE TO YOU? CHARLES & EDDIE CAPITOL/ 

CEMA 

SONG INSTEAD OF A KISS ALANNAH MYLES 
ATLANTIC/WEA 

KEEP THE FAITH BON JOVI MERCURY /PGD 

STAY SHAKESPEAR'S SISTER LONDON/PGD 

MY NAME IS PRINCE PRINCE & THE N.P.G. PAISLEY 

PARK/WEA 

ALBUMS 
ERIC CLAPTON UNPLUGGED REPRISE/WEA 

THE TRAGICALLY HIP FULLY COMPLETELY MCN 

UNI 

MADONNA EROTICA SIRE/WEA 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER 

BROS./WEA 

VARIOUS ARTISTS DANCE MIX 92 QUALITY 

BARENAKED LADIES GORDON RCNBMG 

QUEEN GREATEST HITS HOLLYWOOD/WEA 

ALANNAH MYLES ROCKINGHORSE ATLANTIC/WEA 

PETER GABRIEL US GEFFEN/UNI 

PEARL JAM TEN EPIC ASSOCIATED/SONY 
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Album Reviews 
EDITED BY PAUL VERNA, CHRIS MORRIS, AND EDWARD MORRIS 

P O P 

MUSIC FROM THE MOTION PICTURE 

SOUNDTRACK 
Malcolm X 

PRODUCERS: Various 
Owest/Reprise 45130 

Spike Lee's stormily conceived production 
about the life of the African- American 
political revolutionary and martyr is graced 
with an exquisite soundtrack featuring 
period music -jazz, blues, pop, and R &B- 
and a couple of notable new tracks. Latter 
comprises Arrested Development's live - 
wire "Revolution" and Aretha Franklin's 
gospel- inflected "Someday We'll All Be 
Free." A big opening is expected for the 
film, which will certainly assure a fast 
launch for the album. 

* RAGE AGAINST THE MACHINE 
PRODUCERS: Rage Against The Machine & Gggarth (Garth 
Richardson) 
Epic Associated 52959 

On long -awaited debut, L.A. four -piece 
mauls its way through 10 visceral rap'n'rock 
originals that retain a peculiar danceability 
despite their shifting tempos and moods. 
While the group takes cues from the Chili 
Peppers, Public Enemy, and Urban Dance 
Squad, its sound is distinctive, especially 
Tom Morello's strident guitar lines. Though 
songs like "Bullet In The Head" and "Killing 
In The Name" preclude mainstream airplay, 
band's ample buzz and electrifying delivery 
will catch many ears. 

NED'S ATOMIC DUSTBIN 

Are You Normal? 
PRODUCER: Andy Wallace 
Chaos 53154 

On second outing, Ned's makes extremely 
palatable use of scores of alternative 
stylings, with plenty of rocking rhythms, 
swooping melodies, and neatly turned 
phrases-much like its first album. The 
band takes steps forward with songs like 
"Swallowing Air" and "Leg End In His Own 
Boots," in which fuzz guitar, stringlike 

sounds, and vocal harmonies jell nicely. 
Fans will feel right at home, and anyone 
with the inclination to join the fold will be 
able to pick up the book at chapter two 
without missing a trick. 

TISH HINOJOSA 

Culture Swing 
PRODUCER: Tish Hinojosa 
Rounder 3122 

Major -label émigrée has crafted what may 
be her most assured and loveliest album to 
date. Hinojosa's Mexican heritage is melded 
with a confident approach to Texas folk - 
rock; whether numbers are performed in 
English or Spanish, results are scintillating 
and highly personal. Not a major 
commercial entry, perhaps, but a sure -fire 
item for Texas music nuts. 

R & B 

STEPHANIE MILLS 

Something Real 
PRODUCERS: Various 
MCA 10690 

Singer's high, expressive vibrato is an 
R &B classic in the manner of divas 20 years 
her senior. Here, she and several marginally 
known producers craft a relentlessly hooky 
package that runs the gamut of 
contemporary R &B -based styles, from jack 
swing to gospel soul to pop anthem to 
sweaty ballad. Choice cuts are finger- 
snapping "Never Do You Wrong," "All Day, 
All Night," the slow -burn warning "Stone 
Cold Woman," the R &B pop tune "Love All 
The Hurt Away," and the swinging "I 
Found A New Love." Also includes pop 
ballad "All In How Much We Give," from 
"Tom & Jerry -The Movie." 

J A Z Z 

* HENRY THREADGILL 

Very Very Circus Live At Koncepts 
PRODUCERS: David Stone & Henry Threadgill 
Taylor Made 10292 

The ravenously creative reedman/ 

N E W & N O T E W O R T H Y 

BARRY MANILOW 
The Complete Collection & Then Some ... 
PRODUCERS: Marc Hulett, Barry Manilow 
Arista 2496 

After releasing a plethora of greatest - 
hits and live collections over 10 -plus 
years, the pressure for Manilow to dig 
up something special for a boxed 
retrospective was, no doubt, immense. 
He succeeds tremendously by filling 
this 70 -song, four -CD set with 
unreleased demos and alternate 
recordings of guilty pleasures like 
"Mandy" and "Could It Be Magic," and 
a handful of new tunes. Added pleasure 
is derived from a one -hour video of rare 
concert performances and a 68 -page 
book of photos and anecdotes. Though 
Manilow has certainly taken his share 
of cracks from critics, this set proves 
he's had the last laugh by enjoying a 
long and memorable career. 

BARRY WHITE 
Just For You 
COMPILATION PRODUCERS: Barry White & Harry 
Wetnger 
Mercury 314 514 143 

Singer /producer White's rumbling 
love -man erotica sold millions in the 
early '70s, but both the artist and the 
style toppled into self -parody as the 
disco era passed. Today, White's 
unfairly besmirched reputation has 
been restored to a degree, and this 
three -CD compilation offers frequent 
evidence of his basso profundo potency 
as a romantic narrator and his dense, 
lubricious, influential production style; 
David Ritz's notes put everything in 
fresh perspective. For many, the 39 
tracks here may be too much, but set 

performs a valuable musical re- 
evaluation. 

KING CRIMSON 
The Great Deceiver/Live 1973 -1974 
PRODUCER: None listed 
Discipline/Caroline 1597 

Four -CD all- concert sequel to '91's 
"The Essential King Crimson: Frame 
By Frame" is an in -depth study of what 
may have been the English 
progressive -rock ensemble's most 
outstanding edition -guitarist Robert 
Fripp, bassist John Wetten, drummer 
Bill Bruford, and violinist David Cross. 
These 1973 -74 live shots from the U.S. 
and abroad deliver a knotty, ferocious 
performing unit that transcended the 
artsy clichés of the genre. Fripp's 
candid, often cranky notes and diary 
entries afford additional insights into a 
unique (and hard -rocking!) group's on- 
stage progress. 

NAT KING COLE 
COMPILATION PRODUCER: Pete Welding 
Capitol 99777 

The last gasp of the Cole renaissance that 
followed the 1991 success of daughter 
Natalie's "Unforgettable" may be this 
enormous, 100- track, four -CD 
retrospective, which manages to hit all the 
high points. No aspect of Cole's 
multifaceted career as jazz pianist, 
reinterpreter of the standard repertoire, 
and chart hit maker is left unconsidered; 
good notes by Leonard Feather and Will 
Friedwald add extra substance. Those 
who found earlier single -volume 
retrospectives skimpy will dive right into 
this adeptly timed holiday treat. 

S P O T L I G H T 

ICE CUBE 

The Predator 
PRODUCERS: Various 
Priority 57185 

As one might expect, the first 
hardcore rap release since the L.A. 
riots is packed with verbal fusillades 
on the cops who beat Rodney King 
and the jury that acquitted them, 
which is not to say that others -like 
"bitches," the white race, and 
Billboard -are spared Cube's bile. 
Most incisive cuts are first single 
"Wicked," title track, "Now I Gotta 
Wet 'Cha," "Don't Trust 'Em," "We 
Had To Tear This -Up," and "Dirty 
Mack." Like last year's "Death 
Certificate," this one's a powderkeg 
that's sure to trigger controversy and 
its bedfellow, chart action. 

composer /arranger continues on a 
challenging avant -garde path with this 
seven -piece ensemble that features a 
French horn, two guitars, two tubas, and 
percussion. Some tracks have a tangibly 
Ornette -ian feel, especially the harmolodic- 
sounding "Next," as well as such other 
highlights as the gently flowing "I Love You 
With An Asterisk," the contrapuntally 
eccentric "Breach Of Protocol," and the 
moodily arhythmic "Someplace" and "King 
Kong." 

LATIN 
RICARDO MONTANER 

Los Hijos Del Sol 
PRODUCER: Oscar Gómez 
TH- Rodeen 2995 

How big is this Venezuelan titan of sweet 
love songs? Well, album's seductive first 
ballad, single "Castillo Azul," enters the Hot 
Latin Tracks chart at No. 10 only the 
second song ever to debut in the top 10 of 
the HLT. And there are plenty of other top 
10 candidates to boot, including jazzy 
"Sabor A Nada," gushy "Al Final Del Arco 
Iris," and the dramatic, save- the -children 
title cut. Unfortunately, none of Montaner's 
superb session players is mentioned on the 
jacket. 

POCHI Y SU COCOBAND 

El Arrollador 
PRODUCER: Alfonso Vasquez " Pochi" 
Kubaney 325 

Manic merengueros from Dominican 
Republic return with another slab of party - 
hearty entries, offset by several tasty salsa 
tracks highlighted by magnificent, but 
severely overlooked, leadoff single "Salsa 
Con Coco." But second, kid- oriented single 
"Pa' Los Coquitos" should boost album's 
sales, along with "A Usted Lo Botan" and 
perky "socarengue" entry "Olvida Las 
Penas." 

C O U N T R Y 

MARTIN DELRAY 

What Kind Of Man 
PRODUCER. Blake Mevis 
Atlantic 82439 

Delray turns in a string of solid 

S P O T L I G H T 

KENNY G 

Breathless 
PRODUCERS: Kenny G, Walter Afanasieff, David 
Foster, Dan Shea 
Arista 18646 

Contemporary jazz saxist's first album 
of new music in a couple of years 
reaffirms his standing as one of the 
genre's most reliable agents. 
Crossover into pop, AC, and new age 
formats is likely thanks to first single 
"Forever In Love," which is tuning up 
for a big chart run, and vocal entries 
with Peabo Bryson ( "By The Time The 
Night Is Over ") and Aaron Neville 
( "Even If My Heart Would Break "), 
the latter also appearing on the 
"Bodyguard" soundtrack. 
Instrument's newfound appeal 
should also help, particularly if 
a planned appearance at President - 
elect Clinton's inauguration 
materializes. 

traditional country performances here, 
the best of which include "Sometimes 
She Forgets," "What Was I Thinkin'," 
"Nobody Wants You," and a fine cover of 
the 1962 Stonewall Jackson hit "The 
Wound." Great instrumental backing. 

LISA STEWART 
PRODUCER: Richard Landis 
BNA 66040 

Stewart has the rich sound and precise 
vocal delivery of a pop singer. These 
qualities -in league with Landis' full and 
attentive production -serve her well on 
such lyrical treasures as "Old- Fashioned 
Broken Heart," "Drive Time," "There 
Goes The Neighborhood," and the classic 
"Don't Touch Me." 

G O S P E L 

MYLON LEFEVRE & FRIENDS 
Faith, Hope & Love 
PRODUCER: Mylon LeFevre 
Star Song 8255 

Veteran rocker LeFevre (who once 
toured with the likes of Eric Clapton and 
the Allman Brothers and wrote songs for 
Elvis) returns for his first all -new set 
after a near -fatal heart attack a couple of 
years ago. But in place of thundering 
rockers, Mylon has opted for a gentle, 
well -crafted collection of praise songs 
and worship choruses that will probably 
sound better in churches than on the 
radio. 

CLASSICAL 
DANCES FROM RENAISSANCE TO 

NUTCRACKER 

Los Angeles Guitar Quartet 
Delos DE 3132 

An admirable display of virtuoso playing 
and split- second coordination, and the 
group gives no points away when it comes 
to musicianship. There's ample 
opportunity to savor all these qualities in 
a generous and varied program that 
features Tchaikovsky's "Nutcracker 
Suite," Warlock's "Capriol Suite," and 
assorted pieces by Praetorius, Morley, 

S P O T L I G H T 

HARRY <:ON.vrc-.. 

HARRY CONNICK JR. 

25 
PRODUCER: Tracey Freeman 
Columbia 53172 

Youthful and gifted heartthrob with 
proven cross -genre and cross - 
generational appeal celebrates his 
25th birthday with a set of 
midcentury standards performed 
intimately, mostly on piano and vocal 
(with organ, double bass, and 
trumpet thrown in). "Stardust" 
(featuring Ellis Marsalis), "On The 
Street Where You Live," and "I'm An 
Old Cowhand (From The Rio 
Grande)" are just some of the 
evergreens he revives here; bluesy 
duet of "Lazy Bones" with Johnny 
Adams sparkles. 

HARRY CONNICK JR. 
Eleven 
PRODUCER: James Duggan; REISSUE PRODUCER: 
Tracey Freeman 
Columbia 53171 

A portrait of the artist as a very 
young man -age 11, to be exact -and 
a remarkable recording under the 
circumstances. The clarity of sound is 
as impressive as the performances, 
not only from the prodigious Connick 
but from the Dixieland band that 
accompanies him. Spirited renditions 
include "Sweet Georgia Brown," 
"Doctor Jazz" (on which the 
prepubescent singer sounds 
amusingly gritty), and "Muskrat 
Ramble," which also appears on "25" 
and therefore provides a nice point of 
comparison between the two. 

and Gabrieli. All arrangements are by 
members of the quartet. 

THE ART OF THE BAWDY SONG 
The Baltimore Consort, The Merry Companions 
Dorian 90155 

Thirty -three uninhibited ballads and 
catches from 17th and 18th century 
England designed to tease and titillate. 
Sexy and scatological, they still entertain 
today, especially in these period- sensitive 
performances. The Baltimore Consort, a 
longtime Dorian act, finds 
complementary support in the male 
voices of the Merry Companions. A 
"parental advisory" sticker warning 
against explicit lyrics can only help sales. 

SPOTLIGHT: Predicted to be a significant success on The Billboard 200 or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased 
albums and compilation records of special artistic, archival, and commercial interest. PICKS (Po) : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which 
the reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire 
Blvd., Los Angeles, Calif. 90036. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Chipmunk Chat. Fred Croshall, Dallas -based sales manager for Sony Music 

Distribution, obviously will do anything to make a sale. Here he dresses up as 

Alvin the Chipmunk for a sales presentation on the "Chipmunks In Low Places" 

album at the Amarillo, Texas, headquarters of Western Merchandisers. 
"Chipmunks In Low Places," by Alvin & the Chipmunks, was released on Epic/ 

Chipmunk Records in September and has reached the top 25 of Billboard's Top 
Country Albums chart. Shown behind "Alvin" are Western Merchandisers 
executives. From left, they are director of advertising Scott Colley; marketing 
director /rack division Raylan Davis; children's audio buyer Tom Earley; senior 
buyer John Rose; and music buyer Dick Snyder. 

Musicland, MCA Expose Promo Options 
Team To Drive Product Related To CBS Show 

BY EARL PAIGE 

LOS ANGELES- Promotion partner- 
ships are becoming larger in scope and 
increasingly sophisticated, according 
to executives involved in a program 
with the 1,110 -store The Musicland 
Group. 

In an effort that involves 20 different 
licensees and vendors, the Minneapo- 
lis -based chain has teamed up with 
MCA/Universal Merchandising to pro- 
mote the CBS television show "North- 
ern Exposure." 

"In today's market," says Sid Kauf- 
man, president of MCA/Universal 
Merchandising, "it's important that 
[promotions] be able to drive product 
through to the consumer, especially on 
licensed product. You have to be able 
to at least deliver it to the consumer, 
and deliver it in an exciting way that 
works for the [licensed] property." 

CONVENTION CAPSULES 

The following is a roundup of events 
from the Western Merchandisers and 
Hastings Books, Music & Video con- 
vention, held Nov. 4 -7 at the Civic 
Center in Amarillo, Texas (Bill - 
board, Nov. 21). 

AND THE ENVELOPE PLEASE: 
At the convention, Western Mer- 
chandisers and Hastings honored 
employees for service and perform- 
ance. The Hastings store of the year 
was outlet No. 9676, managed by 
Lewis Windham. Dan Gomez of 
Spokane, Wash., and Maurice Ray of 
Houston both were named district 
managers of the year, while buyers of 
the year were John Rose, Dick 
Snyder, and Jane Love, all of Amar- 
illo, Texas. In addition, achievement 
awards for doing work above and be- 
yond the call of duty were presented 
to employees in the support, rack, 
and retail divisions. The Beverley Lo- 
gan Achievement Award, named by 
the support group after Logan, who 
died in 1978, was presented to 
Brenda Chapman of Dallas, while 
Lynna Paris of Amarillo won the 

rack achievement award, and Laura 
Gilbertson of Amarillo won the retail 
achievement award. 

Western Merchandisers also pre- 
sents a buyer with what it dubs as the 
FISH award, which stands for "first - 
in- still- here." The FISH award is 
presented to the buyer who stepped 
out and took a chance on a product, 
an essential characteristic for any 
good buyer. However, if the experi- 
ment fails, the buyer receives the 
FISH award. Jerry Hopkins, execu- 
tive VP at the rack division, won for 
buying heavily on a country compila- 
tion that was poorly marketed by its 
distributor and for overbuying on 
"The Silence Of The Lambs." The 
award was presented to Hopkins by 
someone dressed in full -blown Dr. 
Hannibal Lecter regalia, including a 
straitjacket and face mask. 

In addition, service awards were 
presented to Bob Davee, who has 
been with the company for 25 years. 
Receiving 15 -year awards were Deb- 
bie Abel, Pat Andrews, Rusty Car- 
nes, Zen Colley, Pauline Dunlap, 
Marian Ericson, Bob Krug, Martha 

McClenagan, Teri Miller, and Dick 
Snyder. 

Sales citations also were presented. 
In the rack category, for Western 
Merchandisers, Pat Brown of Nor- 
folk, Neb., won a double -platinum 
award. Platinum awards went to Mar- 
ilyn Deering of Albuquerque, N.M., 
Matt Didier of Amarillo, and Cindy 
Spear of Denver. For Hastings, plati- 
num awards were presented to Brian 
Dausses of Albuquerque; Kevin Da- 
vidson of Houston; James Mata of 
Sequine, Texas; Bob McKenzie of 
Spokane, Wash.; Lorie Muretta of 
Billings, Mont.; Karl Spencer of 
Great Falls, Mont.; and Phil Trippet 
of Fort Collins, Colo. 

KING OF THE HILL: The vendor 
awards were presented to Arista 
Nashville as label of the year, while 
Putnam Publishing Co. won in the 
book category. The nonmusic vendor 
of the year, which included all other 
vendor categories- including video - 
was won by Valley Records Distrib- 
utors Inc. in Woodland, Calif. The 

(Cant irrr(ed on page 66) 

As a result, MCA/Universal Mer- 
chandising works with retailers to in- 
crease the merchant's business volume 
through promotions that heighten ex- 
posure and sales for the licensed prod- 
uct, he adds. 

"MCA as a corporation is embracing 
`Northern Exposure' as a priority," he 
says. "We are taking all of the assets 
of the company, whatever they may be, 
whether it's records, or merchandising, 
or Winterland, which is our T -shirt 
company, and harnessing them to re- 
ally get behind this show." 

EXTENSION OF THE SHOW 

CBS wanted to deliver to the really 
loyal fan an extension of the show, 
"things they could really associate 
with," explains Kaufman. So MCA/Uni- 
versal Merchandising took a lot of time 
to create a quality product that was 
right for the show, and then did a lot 
of consumer testing to determine the 
right product, the right design, and the 
right price point, he says. According to 
Kaufman, planning and testing ex- 
tended over eight months in select 
stores. In addition, MCA/Universal 
goes to extremes to ensure vendor and 
licensee quality. 

Kaufman went to Musicland with the 
promotion because it is "one of the 
most aggressive trend retailers in the 
country," he says. "They're always on 
top of what's new, what's different, 
what's exciting -and they'll test any- 
thing to reach their customer." 

But Kaufman adds the promotion 
does not inhibit involvement by other 
chains. "The state of retail is very diffi- 
cult. If we can find something that 
sells, we are demonstrating it to other 
retailers." 

In order to increase excitement for 
the Musicland customer, the promotion 
includes a sweepstakes, with the grand 
prize being a trip to Alaska sponsored 
by Alaska Airlines, Sheraton Hotels, 
and Hertz Rent -A -Car. The trip in- 
cludes five days of sightseeing, skiing, 
and attendance at the famed Iditarod 
dog -sled race. 

Chris Johansen, trend merchandis- 
ing manager at Musicland, says the 
chain looked beyond both the recently 
released "Northern Exposure" sound- 
track album on MCA Records and the 
entertainment aspects of the promo- 
tion, and is looking toward making a 

broader connection with customers. 
"It's really turned into a lifestyle 

type of thing," Johansen says. "People 
like it not just because of the TV show, 
but because of the look of the product. 
It's what's selling in apparel." 

Items spawned by the Emmy 
Award -winning one -hour comedy/ 
drama set in Cicely, a fictional Alaska 
town, range all the way from posters, 
T- shirts, and sweatshirts to shoes, wool 
baseball caps, and a stuffed plush 
moose. "There is even a deal with 
Pocketbooks for 'Letters From Cicely,' 
a book based on the show," adds MCA/ 
Universal's Kaufman. 

Running through November, the 
promotion has each participating 
Musicland store carrying the sound- 
track, an official 1993 calendar depict- 
ing the show's cast, and various other 
apparel items and novelties. In addi- 
tion, the company's Suncoast Motion 
Picture Co., a 225 -unit video sell - 
through -only chain, has a catalog with 
a circulation of 6 million, and it will 
highlight information about the sweep- 
stakes. Some merchandise will be avail- 
able only in Musicland's 40 or so 
larger -size stores, while other items 
will be featured at the chain's Suncoast 
outlets. 

'ET' COVERAGE 

In order to publicize the promotion, 
Julie Douglass, Musicland advertising 
coordinator in the region, helped set up 
coverage on "Entertainment Tonight." 
At the Beverly Center store in Beverly 
Hills, Kaufman was interviewed at a 
special foam -core display constructed 
by Revital Nahmia, an artist at the 
store. 

Musicland was especially pleased 
with the timing. "After Thanksgiving, 
it might have been too crowded to do 
the promotion. It also matched sweeps 
months so it was right for Universal," 
says Johansen. "They get exposure 
from our [stores]." 

"Our average age in Suncoast is 
about 30, so for those stores it's per- 
fect," she adds. "The Musicland demo 
is a little younger, but we do have the 
viewer in those stores also. The demos 
fit both stores," she says, adding the 
chain is wide open to such opportuni- 
ties. "We are in constant touch with all 
the studios and TV production houses, 
we talk to them daily," she says. 

400 CD BOOKLETS in 2 SQ. FT.! 
actual CD's kept in jewel boxes behind the counter. 

Call or write today for 
FREE sample CD See - 
Through Browser Pak. 
Perfect for counter or 
handy wall display. 

Browser® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior Chicago, IL 60610 
Phone: 312 -822/0822 Tolltree: 800 -822/4410 

In addition to 104 different 
section dividers, 
191 categories, 1312 artists, 
and a full line of accessories, 
we can custom print 

ANY THING YOU WANT. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

We're Open The Day 
After Thanksgiving, 

Friday, November 27! 
Is Your One -Stop? 

EÎbbQy Road Distributors 
Orange County Los envies Atlanta 

800 -827 -7177 800 -795 -6874 800 -758 -6710 

Call us with your order on Friday and receive it 
the next day! Call for complete details. 
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ALPHA knows CD's! 
ALPHA, the leader in software security packaging, 
stands ready to service your CD packaging needs. 

Environmentally - 
friendly: 
ALPHA's packages 
are reusable and 
recyclable 

Cost-effective: 
No refixturing 
necessary 

User -friendly: 
The same key fits 
ALPHA's cassette 
and CD packages 

EAS tag compatible: 
Accommodates all 
technologies 

Recyclable ALPHA 
ALPHA Enterprises, Inc. 

330 South Wood Street East Canton, Ohio USA 44730 
216-488-0361 1-800-442-5742 

Call for the distributor nearest you. 

CD FLIP FILE TM 

Compact Disc Storage Rack /Retailer 

Protects, organizes and stores 
up to 20 compact discs in their 
storage cases for quick and easy 
access. 
Available in different colors. 

Packaged for retail sales 

Made in U.S.A. 

Ability to accommodate double CD 
boxed sets to enhance your 
merchandising capabilities. Acts as a 
theft deterrent. 

The Flip File is protected by 
U.S. Patent No. 4,850,477 

-o 
SHAPE INC. 
P.O. Box 366 
Biddeford, ME 04005 
800/462 -4165 or 207/282 -6155 
Fax 207/283 -9138 

Retail 

Rising Tide: Camelot, Title Wave Add Units; 
Tower (Store) Of Strength; Honors Roll Call 
STEADY GROWTH: While Block- 
buster Entertainment continues to 
make news buying up everything that 
moves, U.S. music retailers continue to 
go their way (see story in the news sec- 
tion), quietly building their businesses. 
For instance, in North Canton, Ohio, 
Camelot Music has bought one store 
from Rocky Mountain Records, leav- 
ing the Boulder, Colo. -based chain with 
seven stores. Paul David, Camelot's 
chairman and CEO, says that store, a 
4,000 -square -foot outlet in Crossroads 
Mall, represents "our entry into our 
32nd state." The chain hopes to fill in 
more stores there, he adds. The new 
outlet gives the chain 330 stores. Mean- 
while, rumors continue to swirl that 
Rocky Mountain Records is negotiat- 
ing the sale of the rest of its outlets to 
a major combo chain. Rocky Mountain 
Records executives were unavailable 
by press time ... In Plymouth, Minn., 
Title Wave announces it will open two 
more outlets, bringing the combo - 
chain's total to nine. Lou Kennedy, 
president of the chain, reports that the 
two new outlets will be in Apple Valley, 
Minn., and Waite Park, Minn. The lat- 
ter store, about 55 miles northwest of 
Minneapolis, represents the chain's 
first move outside of the Twin Cities 
area. Both new outlets are about 9,500 
square feet. "Both of the new outlets 
will look very different from our cur- 
rent stores," Kennedy says. 'We are 
not going from A to Z in design, but we 
have upgraded the Title Wave look 
fairly significantly with these two 
stores." He adds the chain has four 
more stores on the board for next year 
for the Twin Cities markets. "Our goal 
is to put 18 -20 stores in this, then we 
will look at other markets." 

TOWER TALES: Bob Feterl, re- 
gional manager for Southern Califor- 
nia, reports that the Marina Del Rey 
outlet opened up last month is per- 
forming strongly for the West Sacra- 
mento, Calif. -based chain, even though 
Wherehouse Entertainment has a 
store in the same center and the "No. 
1 Music Plus" outlet is right up the 
street. The Tower outlet takes in about 
12,000 square feet. Of that, 3,000 
square feet is devoted to video rental, 
and 1,200 square feet is for a store - 
within -a -store classical music depart- 
ment. The store, above a Good Guys 
outlet, also has a great laserdisc selec- 
tion; a separate children's boutique; 
and a book and magazine section. 

SHINING STARS: Goldman Sachs 
analyst David Bolotsky, who follows 
Trans World Music Corp. and Best 
Buy, among other specialty retailers, 
won the runner -up slot as specialty re- 
tail analyst for the prestigious All - 
America Research team, put together 
by Institutional Investor magazine ... 
RCA Records' creative service depart- 
ment won the Bronze Outstanding 
Merchandising Award handed out by 
the Point Of Purchase Advertising 
Institute, a trade association based in 
Chicago. According to a press release, 
the RCA team -consisting of Ria 
Lewerke, RCA's VP of creative serv- 
ices /video; Jackie Murphy, RCA art 
director; and .lo Priest, RCA display 
purchasing manager - working closely 

1WI IL 
TRACK 

by Ed Christman 

with the Phoenix Display and Pack- 
aging Co., won for the displays created 
for "Elvis: The King Of Rock 'N' Roll - 
The Complete '50's Masters." 

AND THE ENVELOPE PLEASE: 
Kemp Mill Music in Beltsville, Md., 
held its convention at the end of 
October, under the theme "20 Amazing 
& Incredible Years." At the conven- 
tion, service and performance awards 

were presented to staffers. The Gai- 
thersburg, Md., outlet was named store 
of the year. The manager-of-the-year 
awards went to Mark Tidwell, man- 
ager of the Rehoboth Beach, Del., loca- 
tion, and Tim Richie, manager of the 
Baileys Crossroads, Va., location. The 
rookie -of- the -year award went to Joe 
Wensell, now manager of the DuPont 
Circle, Washington, D.C., location. 

In addition, awards for 15 years of 
service were presented to special -or - 
ders manager Mike Miller, warehouse 
manager Sam Lloyd, and Fran Lind, 
manager of the Loehmanns Plaza store 
in Falls Church, Va. Those honored for 
10 years of service were P.O. manager 
Ellis Solomon and regional manager 
Carlton Tucker. 

HLDISTRIBUTORS, 
6940 S.W. 12 Street INC. 
Miami, Florida 33145 

Excellent Service Great Fill Super Prices 
Knowledgeable Sales Reps Huge Inventory 
Customer Satisfaction CD Cassettes. 12" 
Fully Computerized Accessories 

Local: 305 -262 -7711, Ask for Thomas 
or Call Toll Free: 1 -800- 780 -7712 

Fax: 305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 

BAKER tf TAYLOR; U DI O 
_ 

SERVING RETAILERS FROM COAST TO COAST. 

Hfl THEMUSIC 110M ONE GREAT SOURCE! 

For a FREE Catalog Call 1 -800- 775 -3300 
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ADVERTISEMENT 

I 
To: S. Claus 

(Urgent) 
BEAR SANTA - PLEASE 
make sure you have plenty of the 
following Disney audio products 
loaded in the sleigh and ready 
for immediate delivery. They're 
selling faster than a speeding 
reindeer and here's why: 

Aladdin 
- Backed by Disney 
Records' largest market- 
ing campaign ever! 
- A Top 10 single! 

Beauty and the Beast 
- Disney video releases 
increase audio product 
sales as much as 3 times! 
- Record- breaking video 
release (over 7MM sold 
in 6 days)! 

The Music of Box Set 
- One -hour CBS special 
reaching over 20MM 
consumers! 
- Special includes 2 
product ads! 

"Dinosaurs" Big Songs 
- Music video premiere 
on ABC TV! 
- Advertising on 
Nickelodeon! 

Little Richard - Shake it 
all About 
- 3 -week "Hokey Pokey 
Dance Contest" on BET 
(34.5MM households)! 
- 2 -week ad campaign on 
"Nick at Nite" going on 
now (50MM households)! 

Country Music for Kids 
- Country America maga- 
zine holiday issue adver- 
tising ( IMM circulation)! 

P.S. Will your reindeer consider 
overnight delivery? 
Just asking. 

(e)Ali sne!o 

RERDS 
© DISNEY 

Children's Music Network 
Gathers Industry Together 
GATHERING TOGETHER: The 
Children's Music Network held its 
second annual National Gathering Oct. 
23 -25 at Los Angeles' Griffith Park 
Camp, featuring a full menu of music 
workshops, interspersed with busi- 
ness- oriented panels. Songwriters, re- 
tailers, teachers, parents, and kids rub- 
bed elbows with acclaimed children's 
performers like Ella Jenkins, Dan 
Crow, Peter Alsop, Sarah Pirtle, Lisa 
Atkinson, Tickle Tune Typhoon, and 
others, according to sources who at- 
tended the meeting. 

The nonprofit CMN's primary func- 
tion is "to support the creation and dis- 
semination of life -affirming, multicul- 
tural musical fruinr by and for young 

by Moira McCormick 
people," in the words of Pirtle, found- 
ing editor of CMN's quarterly newslet- 
ter "Pass It. On." As Pirtle has written, 
CMN's ongoing purpose is to serve as 
"a positive catalyst for education and 
community -building through music," 
and not necessarily as a children's in- 
dustry support group. 

Yet, as evidenced by the National 
Gathering's events, the organization 
can fulfill that function as well. Witness 
panel participation, by kid -biz VIPs 
Joan Pelton, founder and CEO of indie 
distributor Silo Inc. (Waterbury, Vt.); 
Regina Kelland, A &M Records' di- 
rector of children's marketing; Rick 
Bloom, founder of talent agency Hori- 
zon Artists (West Hills, Calif.); and 
Leib Ostrow, co- founder of independ- 
ent label/wholesaler Music For Little 
People (Redway, Calif.), now in part- 
nership with Warner Bros. 

Also on panels were Lorraine Bayes 
Deardorff and Dennis Westphall, 
founder /directors of recording act 
Tickle Tune Typhoon; Juneau, Ala- 
ska -based Jeff Brown, the co-pro- 
ducer of syndicated national radio 
show "We Like Kids!"; and others. 

A &M's Kelland says the message 
delivered by some of the business pan- 
els may discourage neophyte kids' art- 
ists hoping to ride the ever -cresting 
wave of the children's entertainment 
boom. But she points out that self -reli- 
ance and initiative was stressed above 
all. 

"A &M, for one, isn't signing anyone 
right now, which might be frustrating 
for people who can see what looks like 
a burgeoning kids' market," she says. 
"But I tell them, get out and do what 
the indie labels have done: start your 
own label and distribution. Go ahead 
and submit your stuff to the majors, 
but don't wait for them. You have to 
make your own breaks." 

DISNEWS: Walt Disney Records 
shipped platinum on the movie sound- 
track to "Aladdin," which opens nation- 
wide Wednesday (25). The duet by 
Peabo Bryson /Regina Belle on "A 
Whole New World" serves as the sin- 

gle. The "Beauty And The Beast" 
soundtrack, incidentally, which has 
spent a year on The Billboard 200, was 
goosed from No. 124 to No. 43 by the 
Oct. 31 home video release. The 
ground- breaking kids' reggae album 
"Sebastian," from Disney, was recently 
certified gold. 

FRANK AND NICK: A &M's Frank 
Cappelli, host of Emmy-winning kids' 
TV show "Cappelli & Company," will 
be seen on Nickelodeon beginning 
April 1. "Cappelli & Company," produ- 
ced by Hearst Broadcasting and cur- 
rently airing on Hearst stations in Bal- 
timore, Boston, Milwaukee, Kansas 
City, Dayton, Ohio, and its native Pitts- 
burgh, will be shown "Monday through 
Friday between 9 a.m. and 1 p.m.," ac- 
cording to Patty Cappelli, Frank's 
wife and manager. "Nickelodeon is 
purchasing rights to all 65 half -hour 
episodes." Shows feature music videos 
based around original songs on Cap - 
pelli's five A &M albums, the most re- 
cent of which is `Pass The Coconut." 
Cappelli is at work on album No. 6, 

which should be released next spring. 

Please address all correspondence, re- 
view copies, etc. to Moira McCormick, 
1209 Sherwin #801, Chicago, Ill. 
60626, or call 312 -236 -9818. 

Retail 

You Know The Rest, Now Try The Best! 
Your full line, full service one -stop 

090,000 Titles Same Day 
Shipping P.O.P Material 

Excellent Pricing Great Fills! 
We Have Imports! 

Toll Free 800- 275 -4799 
Ph 713 -681 -0629 

4240 Lockefield Houston, Texas 77092 Fax 681 -3037 

Service Is Our #1 Priority 

SOUTHWEST 
WHOLESALE 

e c.o rd s& ta pes 

vUa ff m 
DISIRIBUIORS 

COMPACT DISCS 

LASER DISCS 

CASSETTES 

ACCESSORIES 

PROF. TAPES 

CASSINGLES 

VIDEOS 

POSTERS 

T- SHIRTS 

& MUCH MORE ! 

OVER 1,000,000 
CD'S IN STOCK 

MAJOR AND 
INDEPENDENT 

MAKE THE CALL THAT DOES IT ALL! 

TOLL FREE: 1- 800 -329 -7664 ASKFOR 
BRUCE 

RECEIVE YOUR ORDER IN 48HRS. 
OR LESS AT NO EXTRA COST 

INCLUDING SATURDAY ! 

GUARANTEED! 

Specializing In New Store Openings 

AWARD WINNING SERVICE 40 
[LOCAL: (305) 621-0070 FAX: 621 -046515959 N.W. 15TH AVE. MIAMI, FL 33169 

SEND us 
YOUR outs! 

ediVr 
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'SW 
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Outs... No -Fil Is...Whatever you call them, they cost 

you money. After all, you can't sell what you don't 
have. Put together an order of everything you 

haven't received and give us a shot. You'll be 

surprised. Here's the introductory offer: 

5% discount 

Free overnight shipping 

100% Return Guarantee 

VALLEY RECORDS. 
NATIONAL SUPPLIER OF DEEP CATALOG, 

VALLEY RECORD DISTRIBUTORS 
1280 Santa Anita Court / P.O. Box 2057 

Woodland, CA 95695 
FAX TOLL FREE: 800-999.1794 

CALL TOLL FREE: 800.845.8444 
loam 
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Rincon To Distribute Rabbit Ears Audio 
Deal Includes Holiday, `Greatest Stories' Product 
NEW YORK- Children's label 
Rabbit Ears -whose audio product 
was previously distributed by vari- 
ous companies -has just signed a 
distribution agreement for all of its 
music titles with Rincon Children's 
Entertainment, according to a state- 
ment from Rincon. 

The deal comprises 18 titles from 
Rabbit Ears' "Storybook Classics" 
series, originally distributed by 
Windham Hill; 13 "We All Have 
Tales" titles, which were distributed 
by Kid Rhino, and 13 "We All Have 
Tales II" titles, which are currently 
in production; and 13 "American 
Heroes And Legends" titles, due for 
release this fall, also from Kid 
Rhino. 

Rincon -which early this year 

signed a distribution agreement 
with BMG's children's division - 
also has acquired rights to distrib- 
ute audio versions of four Rabbit 
Ears Christmas titles. 

Furthermore, the deal includes 
Rabbit Ears' latest series, the 13- 
part "The Greatest Stories Ever 
Told," of which four installments are 
currently available. Rincon retains 
worldwide rights to the series, ex- 
clusive of the Far East. 

In the statement, Rabbit Ears 
founder and CEO Mark Sottnick 
says, "It became increasingly clear 
that we had to bring the entire cata- 
log together under one roof in order 
to effectively market and distribute 
the titles. Rincon and BMG have the 
means to strengthen our visibility in 

the growing children's music mar- 
ket, increase sales, [and] expand and 
develop our audio line." 

Rincon president Ralph King 
adds, "There are currently over 35 
Rabbit Ears audio titles which have 
never reached their potential. This 
is due in part to the fact that there 
has never been, nor could have been, 
a focused effort to promote catalog 
to the retail community in its en- 
tirety." 

Rincon says it will distribute ex- 
isting inventory for the remainder of 
the calendar year. Thereafter, Rin- 
con will create new, consistent pack- 
aging for all Rabbit Ears audio ti- 
tles. 

PAUL VERNA 

CONVENTION CAPSULES 
wont. lied from puye 6.3) 

sales representatives of the year for 
those three categories, respectively, 
were Mel Patton of PolyGram 
Group Distribution; Rule Brand of 
Little, Brown & Co.; and Judge 
Henshaw of TDK. 

WHEN WE WERE FAB: The con- 
vention kicked off with a videotaped 
spoof on "Entertainment Tonight," 
dubbed "We're Entertainment To- 
night." In it, Western Merchandisers 
and Hastings management found fun 
ways to provide information about the 
company. For instance, during that 
tape, we found out that the two oper- 
ations combined have sold 11% of all 
Garth Brooks' albums. Then the 
"Fabulous Marmadukes," also known 
as "The Fabs," comprised entirely of 
senior management, did a stupendous 
version of the Romantics' "What I 
Like About You," led by Scotti Bros. 
recording artist "Weird Al" Yanko- 

vic. 

WHITHER STEVE: Even though 
Steve Marmaduke, formerly head of 
purchasing, left the company about a 
year ago, his name kept popping up 
during the convention. On the last 
night, he addressed the meeting on 
behalf of the Madge Marmaduke 
Memorial Scholarship Fund. After- 
ward, he told Billboard the rumors 
about him now doing nothing but 
playing golf are absolutely true. 

STARS SHINE: Performances and 
appearances by recording artists at 
the convention were plentiful. Jimmy 
Buffett and Tanya Tucker were the 
biggest music stars that performed at 
the meet, but the biggest celebrity of 
all to make an appearance was author 
Robert Ludlum. Ludlum showed 
that recording artists do not have a 
lock on working a chain convention. 

He began his talk by telling Hastings 
and Western staffers, "You are tre- 
mendous. I would not be where I am 
if not for you." After speaking for 
about 20 minutes, he fielded ques- 
tions from the audience, one member 
of which asked him what he thought 
about books on cassette. "Books on 
cassette are wonderful," he said. "At 
first I was not too happy with them 
but as my wife pointed out, there are 
people who just don't have the time to 
read." 

SPEAKING ABOUT audio books, 
earlier in the convention during a 
Q &A session with vendors, John 
Marmaduke, president and CEO of 
Hastings, gave his opinion of the for- 
mat. "It is a good business, not 
great," he said. "The problem with 
books on cassette is it sells better 
anywhere in the store than in with 
books." 

II-lciz:z # H ts 
"Kirya" #1 Billboard World Music Chart 11/14/92 

"The musics of the Middle East have long shared 
an undulating minor -key sensuality and a hypnotic 
rhythmic drive that transcend ethnic barriers. No 
one expresses this passionate commonality better 
than Haza." - People Magazine 

"Israeli vocalist makes an astute venture into 
world music ... spotlighting Haza's soaring, 
dramatic voice..." - Billboard 

"One of the great voices of her generation 
- Phiadelphia Inquirer 

*The Track "Daw Da Hiya" featuring lqgy Pop is getting added at 
0o modern rock radio! 

Available on Shanachie Cassettes and CDs. (SH 64043) 
Order From Better One -Stops or Contact Your Koch Intl Rep Today. w.wiralo 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

NEW AGE ALBUMSTM 

1 1 51 

** NO.1 ** 
SHEPHERD MOONS ENYA 
REPRISE 26775 /WARNER BROS. 31 weeks at No. 1 

2 2 33 
SOLO PARA TI OTTMAR LIEBERT + LUNA NEGRA 
EPIC 47848 

3 4 25 
THE VISIT LOREENA MCKENNITT 
WARNER BROS. 26880 

4 3 17 
DREAM KITARO 
GEFFEN 24477' 

5 6 7 
TUBULAR BELLS II MIKE OLDFIELD 
REPRISE 245041 /WARNER BROS. 

6 8 182 WATERMARK ENYA 
REPRISE 26774' /WARNER BROS. 

7 5 23 YONNONDIO PETER BUFFETT 
NARADA 62013' 

8 15 3 
MY FOOLISH HEART LIZ STORY 
WINDHAM HILL 11115' 

9 9 15 
LOVE THEMES GARY LAMB 
GOLDEN GATE 71802' 

10 13 35 
DARE TO DREAM YANNI 
PRIVATE MUSIC 82096' 

11 11 135 
NOUVEAU FLAMENCO OTTMAR LIEBERT 
HIGHER OCTAVE 7026' 

12 14 5 
CUSCO 2000 CUSCO 
HIGHER OCTAVE 7046 

13 7 31 
ROCKOON TANGERINE DREAM 
MIRAMAR 2802' 

14 12 57 
SUMMER GEORGE WINSTON 
WINDHAM HILL 11107 

15 10 15 
THE GAMES JOHN TESH 
GTS 4567' 

16 16 9 FLAMENCO MYSTICO GINO D'AURI 
WORLD CLASS 11300/HEARTS OF SPACE 

17 18 54 
ENYA ENYA 
ATLANTIC 81842/AG 

18 17 19 
HEART ZONES DOC LEW CHILDRE 
PLANETARY PRODUCTIONS 3170 /LAURIE 

19 20 144 
DEEP BREAKFAST RAY LYNCH 
WINDHAM HILL 11118 

20 RE -ENTRY 
DECEMBER GEORGE WINSTON 
WINDHAM HILL 1025' 

21 NEW I 

THE IMPRESSIONISTS: A WINDHAM HILL SAMPLER VARIOUS ARTISTS 
WINDHAM HILL 11116' 

22 21 7 
BEHIND THE LIGHT OSAMU KITAJIMA 
HIGHER OCTAVE 7045' 

23 23 97 NO BLUE THING RAY LYNCH 
WINDHAM HILL 11119 

24 24 44 
AUTUMN GEORGE WINSTON 
WINDHAM HILL 1012' 

25 NEW PIANO SOLOS VARIOUS ARTISTS 
NARADA 61031' 

WORLD MUSIC ALBUMSTM 

I 3 5 

* * No.1 * * 
SONGS OF FREEDOM BOB MARLEY 
TUFF GONG /ISLAND 512280/PLG I week at No. 1 

2 1 13 
KIRYA OFRA HAZA 
SHANACHIE 64043 

3 2 23 
EYES OPEN YOUSSOU N'DOUR 
40 ACRES & A MULE 48714'/COLUMBIA 

4 7 7 
RAPA ITI THE TAHITIAN CHOIR 
TRILOKA 71922' 

5 5 35 
LOGOZO ANGELIQUE KIDJO 
MANGO 539918' 

6 6 7 
LIVE GIPSY KINGS 
ELEKTRA MUSICIAN 613902 /ELEKTRA 

7 4 p3 BRASILEIRO SERGIO MENDES 
ELEKTRA 61315' 

8 8 27 
A WORLD OUT OF TIME HENRY KAISER & DAVID LINDLEY 
SHANACHIE 64041' 

9 9 25 
AMERICAS STRUNZ & FARAH 
MESA 79041 

10 14 3 
MONKEY JAI UTTAL 
TRILOKA 7194' 

11 11 13 
DUKE REID'S TREASURE CHEST VARIOUS ARTISTS 
HEARTBEAT 95/96' /ROUNDER 

12 15 3 
THE PAHINUI BROS. THE PAHINUI BROS. 
PRIVATE MUSIC 82098' 

13 12 5 
KHALED KHALED 
COHIBA 221101' 

14 NEWS ZAKIR HUSSAIN AND THE RHYTHM EXPERIENCE ZAKIR HUSSAIN 
MOMENT 1007 

15 10 29 
APOCALYPSE ACROSS THE SKY MASTER MUSICIANS OF JAJOUKA 
AXIOM 510857' /ISLAND 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 
certification for sales of 1 million units, with each additional million indicated by a numeral following the 
symbol. All albums available on cassette and CD. 'Asterisk indicates vinyl unavailable. © 1992, Billboard/ 
BPI Communications. 
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Retail 

SST -Cruz -New Alliance Open 

Shop, Literally, 
P I UOJECT MERSH: The hottest in- 
novation in mall shopping is the studio 
store -a wall -to -wall collection of 
movie product and related merchan- 
dise that draws in browsers in droves. 
You may have visited a Disney, 
Warner Bros., or even a Hanna -Bar- 
bera outlet recently. 

At least one independent label is 
thinking along the same lines. Strolling 
in West Hollywood, Calif., the other 
night, DI stumbled upon a new store- 
front at the corner of Sunset and Lar- 
rabee. A sign in the window of the still - 
vacant shop read "COMING SOON: 
THE SST- CRUZ -NEW ALLIANCE 
STORE." 

A call to SST mouthpiece Ron Cole- 
man was in order. 

"Most stores turn into labels, but 
we're a label that turned into a store," 
says Coleman, who adds that the 500 - 
square -foot shop is set to open in early 
December, selling the voluminous cata- 
log and merchandise of the three 
Southern California indies. 

"We're hustling now, getting fix- 
tures in, and interviewing people," 
Coleman says. 

by Chris Morris 
Noting the close proximity of Tower 

Records' landmark Sunset Strip loca- 
tion and the mammoth new Virgin me- 
gastore, Coleman says, with more than 
a taste of irony, that the minuscule in- 
die outlet has been dubbed "the SST 
Superstore." 

The SST shop will be open until mid- 
night, and stands to benefit from heavy 
foot traffic from evening shows at the 
nearby Roxy and Whisky A Go Go. If 
you're in L.A., you can stop by for all 
your Black Flag needs. 

GOOD `CAUSE': Rock For Choice, 
the pro- abortion -rights organization 
co- founded by the distaff rock group 
L7, has just issued a star -studded ben- 
efit album, "Cause," on the LA.- and 
San Francisco -based indie Piece Of 
Mind. Proceeds go to Rock For Choice 
and the Feminist Majority, an LA.- 
based group devoted to the protection 
of women's reproductive rights. 

Most of the album was recorded at 
a February show at Onyx Sequel in 
LA. It was co- produced by Debbie Pa- 
tino (a former member of the Rin- 
gling Sisters and vocalist of local band 
Holy Water), and Dave Travis and 
Jon Vogel of Counterproductions. 

Among those contributing words 
and music are Patino, Exene Cer- 
venka, Gretchen Seager and Julie 
Ritter of Mary's Danish, Rosie 
Flores, Ann Magnuson, Suzi 
Gardner of L7, Kira of Dos, and LA. 
Weekly music editor Sue Cummings 
(who helped found Rock For Choice). 
It's a thought -provoking and entertain- 
ing album, and it supports a worthy 
(lower case) cause. 

In Los Angeles 
S 11OKIN' OLDIES: On a less seri- 
ous note, our new President -elect and 
other noninhalers might want to cock 
an ear to a munchie -inducing new indie 
compilation, "Marijuana's Greatest 
Hits Revisited." 

This wacky new CD, on the aptly 
named Nashville label Re -Hash Rec- 
ords, features covers of such happenin' 
hemp hits as Black Sabbath's "Sweet 
Leaf," Country Joe & the Fish's 
"Bass Strings," Johnny Paycheck's 
"Billy Bardo," John Prine's "Illegal 
Smile," and Cab Calloway's "Reefer 
Man," performed by such pot -puffin' 
pickers as Scott McCaughey of the 
Young Fresh Fellows, the Blue 
Chieftains, Southern Culture On 
The Skids, Murphy's Law, and (inevi- 
tably, one supposes) Mojo Nixon & 
the Toadliquors. The CD cover will 
probably suck in nostalgic hippies: It's 
a portrait of Gilbert Shelton's Fabu- 
lous Furry Freak Brothers toking on 
a bong. 

Don't bogart this album. 

FLAG WAVING: Assume the 
"Powerstance" -the gods of Super 
Rock, the Fleshtones, have returned. 

The hard -rocking, good- humored 
New York band, which began its re- 
cording career in 1978, hasn't issued an 
American studio album since 1987. But 
the band makes a glorious re- 
appearance on the new Naked Lan- 
guage Records release "Power - 
stance!" 

"It has a really loud and live and 
crisp sound," says drummer Bill Mil - 
hizer. "It's sounding like we play to- 
day." 

The Fleshtones has always played 
the same way -raw'n'raucous. Since 
its advent in the late '70s with the clas- 
sic single "American Beat," the group 
has advanced a mixture of Brit -beat, 
garage rock, and funky soul; that 
sound, heard to killer advantage on a 
succession of '80s albums for I.R.S., 
was dubbed "Super Rock" by its prac- 
titioners. 

The essential 'Tones noise is for- 
warded on such new "Powerstance!" 
numbers as "Armed And Dangerous," 
"Living Legends," and "House Of 
Rock." 

While supporting players have come 
and gone and the bass chair has fluc- 
tuated in recent years, the Fleshtones 
has been a remarkably stable unit: The 
current lineup features founding mem- 
bers Milhizer, vocalist /keyboardist Pe- 
ter Zaremba, and guitarist Keith 
Streng. On " Powerstance!" the band is 
augmented by Wild Kingdom and 
Dictators vet Andy Shernoff on bass. 
Ken Fox, formerly with Jason & the 
Scorchers, currently fills the bass slot. 

While the group has toured tire- 
lessly throughout its career, Milhizer 
says, "There's no six-month extrava- 
ganza planned, but we know we're go- 
ing to be everywhere." 

The band plans to record an album 
in January with Peter Buck of R.E.M. 
producing. And an additional treat may 
lie in store for Fleshtones maniacs: The 
band is putting together a video compi- 
lation that will include everything from 
the group's clips to Zaremba's high - 
jinks as host of the witty MTV modern 
rock show "The Cutting Edge." 

Their 
service 

unh- unh... 
can't do !t...nc... 

backorder.. 
maybe later. 

Our 
service 

Can do... 
yup...today... 

no problem...in 
stock...you got it! 

Find out what service really means. 

g----------st-ibutors Inc. 

I-800-334-3394 
Fax 303-292-6969 

The best pries The best servie The best compact discs Perad. 

SOMETHING TERRIBLE HAPPENS 
WHEN YOU DON'T ADVERTISE ... 

NOTHING . .. 

CALL BILLBOARD CLASSIFIED 
1- 800 -223 -7524 (OUT OF STATE) 

212 -536 -5174 

WORLDWIDE SERVI E 

FOR DEALERS 
Order with confidence from our multi -million dollar inventory. 

Take advantage of our tremendcus buying power! 

COMPACT DISCS AND CASSETTES 
Orders on pre- recorded material for domestic only. 

'VHS Movies 
*Computers 
*Telephones 

Laserdiscs AudioNideo 
*Fax Machines *Car Stereo 
'Blank Tapes *Accessories 

J &R Music World Wholesale Division 
59 -50 Queens Midtown Expressway, Maspeth, New York 11378 

Fax: 1-718-417-3742 Phone: 1- 18- 417 -3747 

Toll Free 1- 800 -221 -3191 
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WEEKLY SPECIALS 
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INCLUDING SATURDAY .DELIXERX+. 

COMPUTERIZED ORDER 
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Update 
Survey: Music 

Majors' Global 

Revs Rose 10.6% 
BY DON JEFFREY 

NEW YORK -A recent survey of the 
music business shows the major record 
companies' combined worldwide reve- 
nues last year rose 10.6% from the pre- 
vious year -significantly higher than 
the 3.9% increase in spending by U.S. 
consumers on music, as reported by 
the Recording Industry Assn. of Amer- 
ica. 

Veronis, Suhler & Associates, a New 
York investment banking firm special- 
izing in the communications industry, 
says worldwide gross revenues for the 
major publicly held record companies 
totaled $14 billion last year, compared 
with $12.6 billion the year before. The 
companies include all of the Big Six ex- 
cept MCA Inc., whose corporate par- 
ent Matsushita Electric Industrial Co. 
does not break out results for its oper- 
ating units. 

According to the study, PolyGram 
led all record companies in revenues in 
1991, at $3.7 billion, 19% higher than 
the year before. But that figure in- 
cludes roughly $500,000 in filmed -en - 
tertainment revenues, which if sub- 
tracted from the total would put 
PolyGram in second place, behind Sony 
Corp., which is No. 2, according to Ver- 
onis, Suhler. 

Sony Corp. had $3.3 billion in reve- 
nues, a decrease of 1.8% because re- 
sults from its record -club unit Colum- 
bia House (now half -owned by Time 
Warner) were not included. 

No. 3 was Time Warner's music unit, 
at $2.96 billion in revenues, a 1% rise. 
The No. 4 company, Bertelsmann Mu- 
sic Group, had $2.22 billion, up 23 %; 
and Thorn-EMI, at No. 5, had $1.81 bil- 
lion in revenues, a 25.2% gain. 

Acquisitions and the expanding mar- 
ket for records overseas were the ma- 
jor reasons for the 10.6% increase in 
revenue growth from 1990 to 1991, ac- 
cording to Veronis, Suhler. Over five 
years, those two factors are even more 
significant: Compound annual growth 
worldwide was 22% from 1986 through 
1991, far higher than the RIAA's 8.9% 
compound annual growth figure for 
spending on music by consumers in the 
U.S. over the same period. 

Veronis, Suhler reports the average 
operating margin for a publicly owned 
record company rose to 10.3% last year 
from 10.1% the year before. (Operating 
margin equals profit before interest 
payments, taxes, and special items di- 
vided by sales.) 

The increase in the average margin 
was due to the performance of one com- 
pany, PolyGram N.V., says Veronis, 
Suhler. That is because the Neth- 
erlands- based fern benefited from the 
rapid expansion of the German music 
market after reunification. PolyGram 
has a higher market share in Europe 
than do the other major record compan- 
ies. 

PolyGram's average operating mar- 
gin rose to 11.6% last year from 11.2% 
the year before; Thorn-EMI's slid to 
11% from 112%; Time Warner's fell to 
8.6% from 8.9%. BMG, Sony and MCA 
did not disclose data for this calculation. 

LIFELINES 
BIRTHS 

Girl, Alana Grace, to Michael and 
Lori Piteo, Nov. 8 in New York. She 
is product manager for BMG Inter- 
national. 

MARRIAGES 
Jeff Birnbaum to Sue Yein Lee, 
Oct. 11 in North Brookfield, Mass. 
He is president of Relentless Man- 
agement, an artist management 

company in New York, and was for- 
merly director of business affairs at 
Arista Records. She is an account 
executive with WCBS -AM New 
York. 

Jim C. Stockdale to Judy Karen 
Peck, Oct. 25 in Big Sandy, Tenn. 
He is program director and morn- 
ing -drive personality at WFWL 
Camden, Tenn. 

Memorable Month. BMG Classics president Guenter Hensler presents a plaque 
to the U.S. sales and marketing team in recognition of October 1992 -the most 
successful single month in the company's history, with gross sales of more than 
$6 million. The top sellers that month included three classical releases on RCA 
Victor Red Seal and three crossover recordings on RCA Victor. Shown, from left, 
are Hensler; Steve Vining, senior director of sales and marketing, RCA Victor; and 
Andre Becker, director of marketing, RCA Victor Red Seal, U.S. 

CALENDAR 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 10036. 

NOVEMBER 
Nov. 19 -22, Young Black Programmers 

Coalition National Convention, Hyatt Regency 
Hotel, Houston. Irene Ware, 205 -432 -8661. 

Nov. 19 -22, Fifth Annual National Confer- 
ence of College Broadcasters, sponsored by 

the National Assn. of College Broadcasters, 
Omni Biltmore Hotel, Providence, R.I. 401 -863- 
2225. 

Nov. 22, Fall Music Conference, presented 
by Mentor Music Group, M -80 Club, Boston. Joe 

Viglione, 617- 932 -6520. 

Nov. 23, "Everything You Need To Know 

About Record Deals," seminar presented by 

Women In Music, Lone Star Roadhouse, New 
York. 212 -459 -4580. 

Nov. 24, ITA Annual Update Seminar: 
"Current Status and Future Trends in Mag- 
netic and Optical Manufacturing," Plaza Ho- 

tel, New York. Charles Van Horn, 212 -643- 
0620. 

Nov. 24, Souled Out For Hunger, concert 
to benefit World Hunger Year, presented by 

WRKS New York and Jive Records, Beacon The- 

atre, New York. 212 -620 -8736. 
Nov. 27 -29, Thanksgiving Weekend of 

Praise Conference, presented by Estarion Rec- 

ords, Park Inn, Minneapolis. 312- 436 -8699. 
Nov. 29, Top 10 Showcase Series, pres- 

ented by Genesis Music Group, Hyatt Regency 

Hotel, Chicago. 312 -645 -0300. 

DECEMBER 
Dec. 3, Seventh Annual Salute to the 

American Songwriter, presented by the Na- 
tional Academy of Songwriters, Wilshire Ebell 

Theater, Los Angeles. Steve Schalchlin, 213- 
463 -7178. 

Dec. 3, Eighth Songwriter Showcase, pre- 
sented by the Songwriters' Hall of Fame and the 
National Academy of Popular Music, Lone Star 
Roadhouse, New York. Bob Leone, 212 -319- 
1444. 

Dec. 7 -11, Image World Atlanta, Featuring 
Video Expo and the Cammp Show, presented 
by Knowledge Industry Publications, Inforum, 
Atlanta. 914 -328 -9157. 

Dec. 9, Third Annual Billboard Music 
Awards, Universal Amphitheater, Universal 
City, Calif. 212 -536 -5018. 

Dec. 12, "Everything You Wanted To Know 
About Music Production And Marketing," 
seminar presented by Revenge Productions, 
Roosevelt Hotel, New York. 212 -688 -3504. 

Dec. 18, Sampling Forum, presented by 

Music Career Services, 71 West Studios, New 
York. Antonio Marinez, 212- 860 -2082. 

JANUARY 
Jan 7 -10, 1993 International Winter Con- 

sumer Electronics Show, Las Vegas Conven- 
tion Center, Las Vegas. 202 -457 -8700. 

Jan. 15 -18, National Assn. of Music Mer- 
chants Convention, Anaheim Convention Cen- 

ter, Anaheim, Calif. 619 -438 -8001. 
Jan. 24 -28, MIDEM Convention, including 

the International Visual Music Awards, 
Cannes. 212 -689 -4220. 

Jan. 25, 20th Annual American Music 
Awards, Shrine Auditorium, Los Angeles. 213- 
655 -5960. 

Scott Stem to Dana Chandler, Oct. 
31 in Nashville. He is a publicist 
with Doyle /Lewis Management. 

DEATHS 
Ron Bernieri, 58, after a short ill- 
ness, Nov. 5 in Netcong, N.J. Ber- 
nieri was a New York sales rep for 
WEA Corp., a 21 -year WEA vet- 
eran who joined WEA's sales force 
the year the firm was founded. He 
is survived by his wife, Joanne, and 
daughter, Kim. 

Sean Rowley, 23, of cardiac arrest 
induced by an asthma attack, Nov. 
12 in Minneapolis. Rowley was key - 
boardist and vocalist for Zoo /SRC 
recording group Cause & Effect. He 
suffered an asthma attack during 
the band's sound check prior to its 
scheduled appearance at Glam Slam 
in Minneapolis. Cause & Effect was 
on tour with Information Society, 
promoting its current album, "An- 

other Minute." The group has can- 
celed the remainder of the tour. 
Rowley is survived by his parents, 
Hugh and Verna, and his brother, 
Kevin. 

Carlos Juan Casado, 42, of lung 
cancer, Nov. 13 in Madrid. Casado 
was director general of Virgin Rec- 
ords in Spain. (See story, page 41.) 

John Cascella, 45, of a heart attack, 
Nov. 14 in Indianapolis. Cascella 
was the keyboardist in John Mellen - 
camp's band for eight years. Consid- 
ered the group's "utility player," he 
also played accordion, pennywhistle, 
saxophone, and melodica. He is sur- 
vived by his wife, Kathy, and three 
children. (See story, page 12.) 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, 39th 
Floor, New York, N.Y. 10036 within 
six weeks of the event. 

GOOD WORKS 

NEW FUNDING, NEW PROJECTS: The Rhythm & Blues Foundation 
has received a series of pledges that will put its annual fund -raising over the 
$750,000 mark. This will give the 4- year -old group opportunities to expand its 
projects, including a Rhythm & Blues Register. The pledges, totalling 
$765,000, came from Sony Music Entertainment, PolyGram Label Group, 
Rhino Records, Def /Jam Recordings, BMI, and ASCAP. Also, the National 
Endowment for the Arts has granted $8,800 to the foundation's archive proj- 
ect to conduct oral histories. The foundation has also chosen Los Angeles to 
be the site of its fourth annual Pioneer Awards dinner in February '93. 

CELEBRATING SAMMY: After a Friar's Foundation salute to Sammy 
Cahn in New York Nov. 9, the lyricist is up for another tribute April 29 in 
New York by the entertainment and music sectors of UJA- Federation. In cel- 
ebrating his 80th birthday, the event will also benefit "Operation Exodus," the 
current UJA- Federation campaign on behalf of Russian -Jewish emigres. For 
more info, call Anne Rose at 212 -836 -1110. 

HOMELESS DAY: The National Coalition for the Homeless and the Har- 
burg Foundation say the first national fund -raising day effort for homeless 
people, named after the Depression -era standard, "Brother Can You Spare A 
Dime," took place Nov. 18. The day was coordinated by Mort Wax, who is also 
producing a CD featuring old and new recordings of the song. One of the new 
recordings is by Tom Waits. The CD will be ready for the fall '93 campaign. 

RENT PARTY: The Warner Bros. and Reprise labels, in conjunction with 
Los Angeles radio station KKBT, hosts a "Rent Party" Sunday (22) at the Pal- 
ace in Los Angeles to aid financially burdened individuals and families by 
awarding five contest winners $1,000 each toward paying their rent. Also, 
$1,000 will be given to His Sheltering Arms, a shelter for homeless women 
with children. 

DINNER CHAIRMAN: Morton Gould, the composer and president of 
ASCAP, has been named dinner chairman for the '92 "USO Christmas Cele- 
bration in Washington" Dec. 3 at the Omni Shoreham Hotel. Performing at 
the event are Randy Travis, USO Gala Honoree, and Ricky Skaggs. Sup- 
ported by individual and corporate donations, the United Way and Combined 
Federal Campaigns, USO provides services for more than 2 million service- 
men and servicewomen and their families in 170 locations worldwide. For more 
info, call Sheri Singer at 202 -783 -8121. 

ABENEFIT concert for drummer Dave Elliott, who recently underwent hip 
replacement surgery, will be held Dec. 2 at Tornado Alley in Wheaton, Md., 
as hosted by Bill Kirchen and Too Much Fun. Performers will include Danny 
Gatton, Billy Hancock, Big Joe Maher, and Tom Principato. For more info, 
call 301-460-4328. 

WAITING TO HELP: A "Celebrity Waiters' Luncheon" Dec. 3 at Terrace 
on the Park in New York's Flushing Meadow Park to benefit the American 
Lung Assn. will include a "Karaoke Contest" MC'd by DJ Dan Daniel, 
WNYC. Special guests will include Candice Agree, WNCN, Chris "Mad Dog" 
Russo, WFAN, and Bill Beutel, WABC -TV news anchor. For more info, call 
718 -263 -5656. 
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Homevideo 
B I L L B O A R D ' S V I D E O N E W S W E E K L Y 

Store Monitor: Eye On Buying Groups 70 Canada Firm Explores The Alternatives 73 
Imperial Moving Into Sell -Thru 72 Marquee Values: `Buffy' & More 74 

IFICTU 
1rH it 

By Seth Goldstein 

OUT AND ONWARD: Vid- 
America is dead; long live Ster- 
ling Entertainment. Al Markim, 
a home video stalwart who struck 
one of the very first movie licens- 
ing deals, with United Artists in 
the late '70s, has sold his VidAmer- 
ica library of some 150 titles to 
Sterling Entertainment, a 6- 
month -old newcomer. "We stopped 
distributing Oct. 31," he says. 

Markim, who had open heart 
surgery a year ago, will take it 
easy for a few months before try- 
ing some "pet projects" next year. 
"I've no desire at this time to start 
another company." As for Vid- 
America, it `vas too small. Mass is 
needed." Mass he didn't have; de- 
spite the early start, VidAmerica 
was never more than a fringe 
player. 

Sterling executive VP Gary 
Needle, once Markim's second -in- 
command, knows the in's and out's. 
He shared Manhattan office space 
with Markim until recently, when 
Sterling moved back to VidAmer- 
ica's old location in the Teletronics 
building, also in midtown. 

Needle works with budget sup- 
plier United American Video, 
which has provided credit, duplica- 
tion, and fulfillment -and now is 
pumping in titles. In a few months, 
Sterling begins delivering MTM 
Entertainment cassettes to video 
stores. The tapes will be what Nee- 
dle calls "full- story" versions of 
separate but thematically con- 
nected episodes of "Hill Street 
Blues" and other series UAV sold 
on an exclusive basis to Wal -Mart 
earlier this year. 

Sterling is pricing the releases 
for rental, although Needle won't 
reveal the suggested list. Sell - 
through repromotion will follow, 
probably at the $19.98 standard 
play and $9.98 EP quotes for Ster- 
ling's first package of six movies. 

The MTM line will be extended 
by one to two releases every other 
month. TV shows, generally non- 
starters in home video, can work, 
Needle maintains, "if you can find 
the right kind of classic stuff." He 
hopes MTM is it. 

sIMMONIZED: GoodTimes 
Home Video has wooed and won 
exercise guru Richard Simmons 
back to retail after years spent 
solely in direct- response. Money 

(Continued on page 72) 

QIE Special- Interest Meet Is Upbeat 
Studio Contingent Signals Support 

BY SETH GOLDSTEIN 

GREENWICH, Conn. -The lights 
went out for a few hours on the Special 
Interest Video Assn. meeting here Fri- 
day the 13th in the aftermath of a se- 
vere windstorm the night before. 

But the light that mattered stayed 
lit -the one at the end of the tunnel. 
The third annual three -day SIVA 
showcase for about 250 program pro- 
ducers, duplicators, distributors, and 
consultants was enlivened by a market- 
place optimism missing at 1991's event. 

Back then, SIVA management com- 
plained bitterly about the lack of re- 
spect accorded nontheatrical programs 
by specialty retailers and by VSDA, 
considered beholden to Hollywood. 
Now, VSDA will be working with SIVA 
to organize a special- interest section at 
the 12th VSDA Convention in Las Ve- 
gas next July. 

The studios themselves seem to be 
paying more attention to SI. Columbia 
TriStar Home Video sent senior VP 
Rand Bleimeister, who took over re- 
sponsibility for SI projects earlier this 

year, and nonfeature -film marketing 
director Loris Kramer; MCA/Univer- 
sal Home Video sent SI veteran Suzie 
Peterson, product development VP, 
and original programming marketing 
director Doranne Jung. Direct market- 
ing and new business affairs VP Ellen 
Stolzman represented HBO Video, 
which can be expected to share her im- 
pressions with distributor Warner 
Home Video. 

SIVA will be a lot easier for 
Hollywood to track in 1993 when it 
moves the show to Los Angeles in No- 
vember, a month after ITA's annual 
special- interest seminar in Santa Mon- 
ica. The likeliest venue: one of the two 
hotels on the Universal Studios lot. 

As a sign of interest, SIVA managed 
to snare a key retailer, Gary Ross, 
president of Musicland's Suncoast Mo- 
tion Picture chain, as the banquet 
speaker and had scheduled a Block- 
buster franchisee, New York & New 
England Videos, as a panelist until 
Blockbuster management in Fort Lau- 
derdale, Fla., vetoed the appearance at 
the 11th hour. 

The third annual SIVA convention drew a crowd to its closing banquet, 
indicative of the belief that nontheatrical programs have arrived. The featured 
speaker was retailer Gary Ross, president of Musicland's Suncoast Motion 
Picture chain, pictured below in between Ellen Stolzman of HBO Video and 
Steve Ades of Fast Forward Distributing. 

SIVA speakers who did make it to 
the microphone focused, predictably, 
on success stories. Big unit sales and 
big bucks were foreign to the vast ma- 
jority of attendees who are lucky to 
move 3,000 cassettes, if they're able to 
get their product to market. But suc- 
cesses are becoming more frequent, 
cranking up hopes that high -profile re- 
leases like "Buns Of Steel" and "Thais 
Of Life" will excite demand to elevate 
releases positioned several rungs be- 
low. 

In a sector thus far dominated by di- 
rect response, where Time Life Video 
has spent $15 million to generate 1 mil- 
lion customers for the multicassette 
"Thais" series, retail is grabbing hold, 
a sign of consumer acceptance. Jona- 
than Palgon said he and partner Jo- 
seph Meyersdorf are seeking franchi- 
sees for their year -old How -To Video 
source in New York. Their startup 
price: $100,000 -$150,000 per location, 
$75,000 for the license and $50,000- 
$75,000 for inventory. Another ambi- 
tious SI specialist, Vide -O- Go/Tape 
Learning Centers of America, Prince- 
ton, N.J., is asking $35,000- $75,000. 

(Continued on page 71) 

B'buster Selling 

Closed- Caption 

Decoders In U.K. 
BY PETER DEAN 

LONDON- Closed- captioning on 
videocassette was launched in the 
U.K. this week with the announce- 
ment that Blockbuster Video's 800 
stores are to sell the decoders, 
along with hardware hire chain Ra- 
dio Rentals. 

The launch of 30 cassette titles 
that enable the hard of hearing to 
read subtitles on major movies 
brings to a head two years of re- 
search and development, which 
started with the 20/20 Vision re- 
lease of "See No Evil, Hear No 
Evil" in both regular and subtitled 
versions. 

Since then, the National Caption- 
ing Institute estimates it has spent 
some $500,000 readying for the 
U.K. launch. Now 10 -15 titles will 
be captioned a month with a target 
of 200 titles captioned by the end of 
next year. 

(Continued on page 71) 

ANGELA Is 
POSITIVELY REDUCED. 

Angela Lansbury's Positive Moves 
soared to "Triple -platinum" heights at 
$29.95. Now at the reduced pnce of 
$19.95, we'll just keep on counting... 

PosrrlvE Movl?s is: 

One of the most successful fitness 
videos ever! 

Powered by one of today's most 
admired stars! 

An evergreen gift! 

The perfect sale or rental product! 

Always in constant demand! 

Angela Will 
Positively Move At 

$19 951 

Wood KnappVideo 
The Special Interest Studio 

5900 Wilshire Blvd. Los Angeles, CA 90036 
1- 800 -521 -2666 213 -965 -3509 FAX 213 -930 -2742 

BILLBOARD NOVEMBER 28, 1992 69 

www.americanradiohistory.com

www.americanradiohistory.com


I Home Video 

Buying Groups Regaining 
Believability With New VAG 

BUYING GROUPS ADD: Home 
video retail buying groups are back in 
the news with the promised resur- 
gence of Video Alliance Group, 
headquartered hi suburban Phoenix. 

Although some of these groups em- 
phasize the buying service, that's go- 
ing to change, says Michael Weiss, 
who returns as executive VP /C00 af- 
ter stints with Independent Video 
Retailers Assn. in Palm Desert, Ca- 
lif., and the American Video Assn. 
(Billboard, Nov. 21). 

Weiss and others believe buying 
groups will gain more credibility as 
they come to be 
known as mar- 
keting organi- 
zations. "It's 
never been 
done right," 
says Weiss. He 
admits he was 
unable to reach 
the goals he set when he helped found 
VAG in 1990. 

It's his fourth time around. Weiss 
first attempted to fashion a viable 
dealer co -op for AVA, which was 
founded in 1980 by John Power and 
then sold to its members in 1988. 

To say AVA didn't work out is to 
put it mildly. 

"I thought we really had some- 
thing," recalls Weiss. "Everyone 
there was so enthused. A lot of us 
came in and worked on Saturday and 
Sunday, and not because I said to do 
it. We were just that turned on." 
Nonetheless, Weiss' efforts ulti- 
mately led to his dismissal by AVA's 
directors. 

Now Weiss has a new plan: 'What 
we hope to do at VAG is to establish 
for independent video stores a con- 
cept like True Value Hardware and 
Ace Hardware, where you have high 
profile spokespeople like Pat Sum - 
merall and John Madden." This 
hope is echoed by Frank Moore, 
VAG chairman/CEO, who believes 
NBA star Jeff Hornacek can serve 
in the celebrity spokesperson role. 

The home video community had a 
chance to see Hornacek in action off 
the court at the 1992 Video Software 
Dealers Assn. convention in Las Ve- 
gas. VAG's booth was teeming much 
of the time with a queue of autograph 
seekers, and there was a press con- 
ference as well. 

Things soured soon afterward, 
however. Ron Friedman, who had 
succeeded Weiss as VAG's director, 
resigned. Moore describes the period 
as "our little fiasco," and promises 
new investment backing and vigorous 
leadership to support Weiss. 

Moore, who came out of retirement 
to run VAG, was an early believer in 
video -store cooperatives, but "I never 
took an active part until this past 
February." He had spent 23 years in 
Europe in mergers and acquisitions. 

Just as enthusiastic is Lorenzo 
Sullivan, head of Pentad Securities 
in Sun City, Ariz., the brokerage 
house organizing a private placement 
on behalf of VAG. 

WHOLESALE EXPANSION: 

That buying groups are doing more 
than merely buying is apparent when 
one calls Flagship in Taunton, Mass. 
The change reflects the expansion 
into distribution via Compass Distri- 
bution & Entertainment, which 
handles children's video products. 

Flagship still maintains Flagship 
Entertainment Centers, the retail 
buying and marketing concern, says 
CEO Marty Grossmuller. But he ac- 
knowledges considerable turnover 
these days. 

"A lot of people who originally 
opened up video stores are burned 

out, or they're 
selling out, or 
just closing. But 
a lot of new peo- 
ple are coming 
in and I believe 
they are better 

SUM 
Mt)NI'l't)R 
./11.. 

by Earl Paige equipped than 
the original 

wave of people," Grossmuller notes. 
With its marketing strengths, 

Grossmuller believes Flagship is 
attractive to suppliers as a distrib- 
utor of specialized product. The 
company has had Lyon's Group 
cassettes featuring Barney the 
purple dinosaur, and now boasts 
representation for "Thomas The 
Tank Engine," a seven -volume 
line from Strand Home Video. 

Grossmuller has also had talks 
with PolyGram Video, a spokes- 
person there confums, in hopes of 
adding Lambchop, the puppet 
character. 

LASER LONGSHOT: Laser's 
Edge, a 6- year -old specialty store 
in Indianapolis, found itself in a bit 
of controversy recently when it 
launched Philips Compact Disc 
Interactive rentals. 

Word got out that the effort 
would originate from Major Video 
Concepts, the distributor also 
based in Indianapolis. "There was 
confusion," says a source at Major 
Video Concepts, which has drop- 
ped plans to handle the line but 
still strongly supports the configu- 
ration. 

While Major has yet to deter- 
mine how it will add CD -I, Laser's 
Edge continues with modest suc- 
cess, according to Rich Churchill, 
manager of the rental section. The 
three players available for rental 
are out a good bit of the time. "It's 
going better now that the price has 
been dropped $200 to $599," says 
Churchill. The store is benefiting 
from the advertising blitz Philips 
has launched. 

Laser's Edge, owned by Anita 
and Wayne Adkins, rents a player 
and five discs for $40 for three 
days. The fee is applicable to the 
purchase price. 

Laserdisc rentals from a library 
of 1,400 pieces is nothing like the 
ratios reported at some stores. 
Churchill says it is only 3%, "but 
that pays for whole rental opera- 
tion" and is a great impetus to pur- 
chase, he contends. Prices are 

(Continued on page 75) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

a 3 
i¢ á 

1 1 4 

* * * No. 1 * * * 
BASIC INSTINCT Carolco Home Video Michael Douglas 

Live Home Video 69015 Sharon Stone 1992 R 

2 2 3 BATMAN RETURNS Warner Bros. Inc. Michael Keaton 
Warner Home Video 15000 Danny DeVito 1992 PG -13 

3 4 3 BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 

4 3 6 MY COUSIN VINNY FoxVideo 1876 Joe Pesci 
Marisa Tomei 1992 R 

5 6 3 THE CUTTING EDGE MGM /UA Home Video M902315 D.B. Sweeney 
Moira Kelly 1992 PG 

6 5 4 THUNDERHEART Columbia TriStar Home Video 70693 Val 
d 
Kilmer 
Ward 1992 R 

7 7 7 BEETHOVEN Universal City Studios Charles Grodin 
MCA/Universal Home Video 81222 Bonnie Hunt 1991 PG -13 

8 9 12 FRIED GREEN TOMATOES Fried Green Tomatoes Productions Kathy Bates 
MCA/Universal Home Video 81228 Jessica Tandy 1991 PG -13 

9 i0 11 FINAL ANALYSIS Warner Bros. Inc. Richard Gere 
Warner Home Video 12243 Kim Basinger 1992 R 

10 8 3 THE BABE Universal City Studios John Goodman 
MCA/Universal Home Video 81286 Kelly McGillis 1992 PG -13 

11 13 3 STEPHEN KING'S SLEEPWALKERS Columbia TriStar Home Video 51213 Brian Krause 
Madchen Amick 1992 R 

12 12 12 WHITE MEN CAN'T JUMP FoxVideo 1959 Woody Harrelson 
Wesley Snipes 1992 R 

13 NEW ' DEEP COVER New Line Home Video Larry Fishbume 
Columbia TriStar Home Video 75593 Jeff Goldblum 1992 R 

14 11 5 STRAIGHT TALK Hollywood Pictures Dolly Parton 
Hollywood Home Video 1449 James Woods 1992 PG 

15 14 12 MEDICINE MAN Hollywood Pictures Sean Connery 
Hollywood Home Video 1358 Lorraine Bracco 1992 PG -13 

16 15 11 THE LAWNMOWER MAN New Line Home Video Pierce Brosnan 
Columbia TriStar Home Video 12773 Jeff Fahey 1992 NR 

17 16 9 WHITE SANDS Morgan Creek Productions Inc. Willem DaFoe 
Warner Home Video 12532 Mickey Rourke 1992 R 

18 NEW K2 Paramount Pictures Michael Biehn 
Paramount Home Video 32828 Matt Craven 1992 R 

19 20 3 FOLKS! FoxVideo 5741 
Don Ame he 1992 PG-13 

20 17 5 GLADIATOR Columbia TriStar Home Video 90803 James Marshall 
Cuba Gooding, Jr. 

1992 R 

21 18 14 THE PRINCE OF TIDES Columbia TriStar Home Video 50943 -5 
BNiarbra 

ck Nolte 
Streisand 

1991 R 

22 22 10 THE MAMBO KINGS Warner Bros. Inc. Armand Assante 
Warner Home Video 12308 Antonio Banderas 1992 R 

23 30 3 SHADOWS AND FOG Orion Pictures Woody Allen 
Orion Home Video Mia Farrow 

1992 PG-13 

24 21 10 AMERICAN ME Universal City Studios 
Edward James Olmos MCA/Universal Home Video 81265 1992 R 

25 26 8 INSIDE OUT 3 Playboy Home Video 
Various Artists Uni Dist. Corp. PBV0716 1992 NR 

26 23 19 THE HAND THAT ROCKS THE CRADLE Hollywood Pictures Annabella Sciorra 
Hollywood Home Video 1334 Rebecca DeMornay 

1992 R 

27 24 13 WAYNE'S WORLD Paramount Pictures Mike Myers 
Paramount Home Video 32706 Dana Carvey 1992 PG -13 

28 19 6 CRISSCROSS MGM /UA Home Video 90246 Goldie Hawn 
Keith Carradine 1992 R 

29 27 7 ONE FALSE MOVE Columbia TriStar Home Video 91173 Bill Paxton 
Cynda Williams 1992 R 

30 31 4 COLD HEAVEN Hemdale Home Video 7020 Theresa Russell 
James Russo 

1992 R 

31 32 12 MEMOIRS OF AN INVISIBLE MAN Warner Bros. Inc. Chevy Chase 
Warner Home Video 12310 Daryl Hannah 1992 PG -13 

32 NEW III. SISTER ACT Touchstone Pictures Whoopi Goldberg 
Touchstone Home Video 1452 Harvey Keitel 

1992 PG 

33 25 10 LADYBUGS Paramount Pictures Rodney Dangerfield 
Paramount Home Video 32736 Jackee 1992 PG -13 

34 35 2 TO PROTECT AND SERVE Live Home Video 9986 C. Thomas Howell 
Lezlie Deane 

1992 R 

35 34 2 PROSPERO'S BOOKS Miramax Films 
Sir John Gielgud FoxVideo MO12883 1992 R 

36 33 8 THE RESCUERS Walt Disney Home Video 1399 Animated 1917 G 

37 38 4 NEWSIES Walt Disney Home Video 1397 Ann- Margret 
Robert Duvall 1992 PG 

38 29 10 SPLIT SECOND HBO Video 90804 Rutger Hauer 
Kim Cattrall 1992 R 

39 37 17 HOOK Amblin Entertainment Dustin Hoffman 
Columbia TriStar Home Video 70603 -5 Robin Williams 1991 PG 

40 

_ 

36 4 HIGH HEELS Miramax Home Video Victoria Abril 
Paramount Home Video 15121 Marisa Paredes 1992 R 

I I P gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, o of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. OITA platinum certication for a minimum sale of 250,000 un is or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1992, Billboard /BPI Communications. 
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Home Video I 

SPECIAL -INTEREST 
(Continued from page 69) 

SI, according to Ross, "is very much 
a growing category and will be for the 
next several years." He thinks it can 
grow without taking away from budget 
movies. "At some point it will become 
necessary to be more selective," Ross 
adds, "but we haven't reached that 
point yet. There's room to expand in 
our stores." In his SIVA presentation, 
Ross said his SI growth was more than 
twice the industry average for sell - 
through. Unit volume of Suncoast's top 
10 nontheatrical titles jumped 33.5% in 
1991, atop a 16.3% gain in 1990; all 
other SI releases rose 35.1% and 
61.1 %, respectively. SI overall is 15% of 
chain volume. 

Unlike repriced movies, however, SI 
cassettes are increasing in list price, 
adding to their margins and attractive - 
ness-so long as they don't scare off 
prospective customers. Ross noted the 
number of over -$l0 tapes has risen 
from 342% of the sales mix in 1989 to 
51.9% last year and should hit 54.5% 
this year. The one major category that 
has shown a decline is the highly com- 
petitive health/fitness, down to 542% 
in 1992 from 62.2% in 1991; exercise 
tapes are vital to a healthy SI segment 
at Suncoast, accounting for one -third 
of unit sales. 

The price drops and the introduction 
of new exercise talent, still seeking a 
wide audience, has placed a ceiling on 
industry revenues of about $160 million 
a year, says consultant Dick Kelly of 
Cambridge Associates in Stamford, 
Conn., even as unit sales have risen. 
However, SIVA panelists Steve Ades 
of distributor Fast Forward and Hand - 
leman video buyer David Stevens dis- 
puted signs of an exercise slowdown. 

"If anything, we see increases," Ste- 
vens claimed. "It's definitely growing," 
largely because of product down -priced 
to $14.98 and $9.98. Ades agreed, point- 
ing to the flood of product seeking to 
enter the market. He listed more than 
a half -dozen titles, including sequels, 
that Fast Forward has been asked to 
review in recent weeks. 

BLOCKBUSTER 
(Continued from page 69) 

John Ball, NCI president, gives spe- 
cial thanks to Blockbuster for its sup- 
port. "We don't have that level of sup- 
port in the States. If someone wants a 
decoder, they have to go to an electrical 
store. Here hardware and software can 
be bought in the same place." 

Gerry Geddis, Blockbuster's VP of 
international, says his chain in the U.K. 
is ideally suited to supporting the initi- 
ative by selling decoders as opposed to 
the operation in the U.S., where only 
the software is sold. Small mom -and- 
pop stores in the U.K. may feel wary 
about stocking something they know 
little about. 

"We noticed in the States that peo- 
ple got to know about it first from an 
educational point of view -that it could 
help children learn how to read and 
write. But we think it's important of- 
fering video for all customers to enjoy." 

Geddis says closed- captioning is 
something most people can relate to 
and doesn't require two versions being 
stocked. He notes the narrative version 
of "Hear My Song" has not been rent- 
ing well primarily because the concept 
of videos for blind people is not under- 
stood as easily. 

It's Nice To Have A lean Around The House 
.or mother Claire, beautiful daughter Cassie and grandma Ruth, the placid 

fe of their rambling Nantucket bed & breakfast is suddenly disrup-ed 

..'ien a mysterious man washed up on the beach. Calling himself Adam, 

le proceeds to insinuate himself into each woman's good graces - opening 

lassie's eyes to life, offering grandma a new outlook on being an oLer 
.roman, and giving Claire her first chance at love in years. But when 

'vicious underworld thugs come looking for the new man in their lies, 
ie women realize Adam's very mysterious past may be hiding a very 

dangerous secret! An all star cast in an altogether beguiling, 

warmhearted romantic romp! 

Star Power: ROGER MOORE (James Bond Films), TALIA SHIRE 

(The Godfather and Rock\ films), COLLEEN DEWHURST 

( "Murphy Brown ") NINA SIEMASZKO (Wild Orchid 2, Tucker), 

and hot new star JAMIE WALTERS ( "The Heights "). 

I 1992 Theatrical Release in Major Markets Nationwide. 

I Seen in 5,000 Video Stores on VIDEO PIPELINE. 

6 month T.V. Window, including Cable and Pay Per View. 

Supported with screening cassettes, theatrical posters, brochures 

and ad slicks. 

"A Charming Pleasure. RogerMoore's Performance 
Has A 

Richness And Sensitivity... A Bright And Smiling Picture." 
`93vuSheehan, KABC -Tv "A Gentle Film of Warmth and Humor." 

-Kevii Thanes, LA TIMES 

#7023, 96 Min, Color, Dolby Stereo 

Treat Your Customers To A 
"Bed & Breakfast" Weekend 
Getaway With Special Discounts 
For Locations Nationwide! 
Buy the TWINPACK and receive 100 

discount coupons offering 15% discounts on 
Bed & Breakfast weekends. Each reservation 
placed through INNovations tollfree National 
service receives a 15% discount and a 

complimentary Bed & Breakfast Directory! 
This is a savings of up to $75.00 for each 
reservation made. 

OUATIONS, NN, 
_ . ; -:, ä ,- 

"Closed captioned by the National Captioning 
® Institute. Used with permission. 

Pre Order: December 2 
Street Date: December 
Bed & Breakfast Single #7023 $89:9 

FREE TAPE 
Buy Two - get the third coPy FREE! 

Order the "Bed & Breakfast" Booster Pack 
#7126 Sugg. Retail $ 179.95 

Available in LaserDisc # 8023 $39.95 
Available in Spanish Subtitles # 9023 $59.95 

PG -13 PARENTS STRONGLY CAUTIONED 

',me Material Mn le Inappropriate for Margin under 13 , 

Art & Design 'c, 1932 Hemdale Home Video, Inc. All Rights Reserved. 

HEMDALE 
HOME VIDEO, INC. 
-. Rf VF PLY BOULEVARD .LDS ANGEtfS Cf. 900- 
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Imperial Courts Sell -Thru 
10 1st-Quarter Titles Tout Entry 

BY JIM McCULLAUGH 

LOS ANGELES- Imperial Enter- 
tainment Corp. -producer of such 
movies as "Black Eagle," "Lion - 
heart," and "Angel Town " -is mov- 
ing into the sell -through business for 
the first time. 

Ten titles will be repriced to a sug- 
gested list of $19.95 each during the 
first quarter, according to Sundip R. 
Shah, executive VP. Selections will be 
determined after the first of the year. 

"It makes sense," says Shah, 
"since we now have about 80 films in 
our library. In fact, we have one of 
the largest action -adventure catalogs 
of any independent." Imperial has al- 
ready been successful in sell -through 
in several foreign territories such as 
the U.K. and Scandinavia, according 
to Shah. 

A major reason for the sell - 
through decision, he says, is that a 
number of stars in early Imperial 
films have gone on to become super- 
star box -office attractions. 

As examples, Shah cites the films 
"Black Eagle" and "Lionheart," 
which star powerhouse Jean- Claude 
Van Damme. "Some of these stars 
have become much more prominent," 
he says, "and should have great sell - 
through appeal." 

Imperial, adds Shah, will support 
the launch with a substantial trade 
push and in -store merchandising ma- 
terial. In addition, Imperial will use 
its signature "metallic" packaging for 
sell- through product. The titles will 
get a push from trailers on rental cas- 
settes that promote sell -through. 

Shah also hints Imperial may at- 
tempt to work out sell -through gift 
and collector's sets on certain stars 
like Van Damme with other suppliers 

in the same fashion as LIVE Home 
Video and Hemdale did for the "Ter- 
minator" collector sets this fall. 
Hemdale owns the original Arnold 
Schwarzenegger epic; LIVE has the 
sequel. 

"That set a precedent," says Shah, 
"and you will see more alliances like 
that." 

The company has been "doing 
quite well" in rentals, says Shah, "be- 
cause of the nature of the genre," de- 
spite the overall flatness of the U.S. 
market. It will boost rental releases 
to two a month, comprised of home- 
grown product, acquisitions, and ti- 
tles generated by recently concluded 
output arrangements, he says. Budg- 
ets on Imperial's productions will 
range from $750,000 for direct -to- 
video releases to $25 million for fea- 
tures with theatrical potential. 

Imperial, which has been in the 
U.S. home video business since 1987, 
has a slate of more than 30 movies in 
various stages of production that are 
being readied for video distribution in 
1992 and 1993, adds Shah. 

Among some of Imperial's recent 
titles are "Night Rhythms," "Lady 
Dragon," "Mikey," "Beyond Dark- 
ness," "The Pamela Principle," "The 
Avenging," "Ulterior Motives," 
"Shadow Force," and "Nemesis." 

Shah says Imperial is gearing up 
for the movie release next year of 
"Double Dragon: The Movie," based 
on the original Nintendo arcade game 
of the same name. DIC is also prep- 
ping a "Double Dragon" TV show. 

Imperial recently became a wholly 
owned subsidiary of Danish enter- 
tainment giant Scanbox Denmark 
A/S. Shah says the merger will fur- 
ther Imperial production and distri- 
bution activities in the U.S. 

"Nemesis" is another in a long line of Imperial Entertainment's action/ 
adventure movies that will be exploited in the rental market before being 
repriced to sell- through. 

PICTURE THIS 
(Continued from page 69) 

helped -GoodTimes modestly de- 
scribes it as a "multimillion- dollar," 
10 -year international agreement, "be- 
lieved to be the largest of its kind." 

Simmons is thought to be worth the 
expense. GoodTimes president Joe 
Cayre expects to ship 3 million -5 mil- 
lion units each of the second and third 
volumes of Simmons' "Sweatin' To 
The Oldies" series by mid -1994. Vol- 
ume No. 2 arrives in stores in January 
at $19.99 suggested list and No. 3 next 
September, which translates to $60 
million -$100 million wholesale if pro- 

jections are accurate. Cayre says Sim- 
mons was drawn to GoodTimes be- 
cause of its success with Cindy 
Crawford's tape, now in the millions. 

Karl -Lorimar Home Video intro- 
duced Simmons to retail. Warner later 
picked up K -L as part of its Lorimar 
acquisition and still retains rights to 
the first "Sweatin' To The Oldies." 
Two -step distribution has moved 2 
million cassettes, according to Cayre, 
while Simmons' Deal -A -Meal Corp. 
sold another 3 million via TV. Direct 
response will continue unabated. 
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TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

s 
> "rx 1 

ÿv 

at ñz 

1 2 3 

* * * No. 1 * * * 
BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 24.99 

2 1 4 BATMAN RETURNS Warner Bros. Inc. Michael Keaton 
Warner Home Video 15000 Danny DeVito 

1992 PG -13 24.98 

3 4 8 THE RESCUERS Walt Disney Home Video 1399 Animated 1977 G 24.99 

4 3 7 BEETHOVEN Universal City Studios Charles Grodin 
MCA/Universal Home Video 81222 Bonnie Hunt 

1991 PG -13 24.98 

5 5 6 
CINDY CRAWFORD /SHAPE YOUR 

GoodTimes Home Video 7032 Cindy Crawford BODY WORKOUT 1992 NR 19.99 

6 11 3 U2: ACHTUNG BABY PolyGram Video 446085557 -3 U2 1992 NR 19.95 

6 11 
FERNGULLY...THE LAST 

FoxVideo 5594 Animated RAINFOREST 1992 G 24.98 

8 7 14 WAYNE'S WORLD Paramount Pictures Mike Myers 
Paramount Home Video 32706 Dana Carvey 

1992 PG -13 24.95 

9 14 32 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 G 24.99 

10 13 4 
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video 

Various Artists CALENDAR Uni Dist. Corp. PBV0720 1992 NR 19.95 

11 10 8 KING KONG (60TH ANNIV.) Turner Home Entertainment 6281 Fay Wray 
Robert Armstrong 1933 NR 16.98 

12 8 17 HOOK Amblin Entertainment Dustin Hoffman 
Columbia TriStar Home Video 70603 Robin Williams 1991 PG 24.95 

13 9 77 CASABLANCA: 50TH ANNIV. ED. MGM /UA Home Video 302609 Humphrey Bogart 
Ingrid Bergman 

1942 NR 24.98 

14 12 4 PLAYBOY: PLAYMATES IN PARADISE Playboy Home Video 
Various Artists Uni Dist. Corp. PBV0717 1992 NR 19.95 

15 15 21 TERMINATOR 2: JUDGMENT DAY 
Carolco Home Video A. Schwarzenegger 
Live Home Video 68952 Linda Hamilton 1991 R 19.98 

16 16 11 ERIC CLAPTON: UNPLUGGED Warner Reprise Video 38311 Eric Clapton 1992 NR 19.98 

17 20 17 THE GREAT MOUSE DETECTIVE Walt Disney Home Video 1360 Animated 1986 G 24.99 

18 17 4 
PLAYBOY VIDEO CENTERFOLD: Playboy Home Video 

Tiffany Sloan TIFFANY SLOAN Uni Dist. Corp. PBV0719 1992 NR 19.95 

19 18 12 ROCK -A- DOODLE HBO Video 90701 Animated 1992 G 24.98 

20 RE -ENTRY BOB MARLEY: TIME WILL TELL PolyGram Video 440084059 -3 Bob Marley 1992 NR 19.95 

21 NEW Illo PLAYBOY'S PLAYMATE BLOOPERS Playboy Home Video 
Various Artists Uni Dist. Corp. PBV0718 1992 NR 11.95 

22 23 21 
DISNEY'S SING ALONG SONGS: BE Walt Disney Home Video 311 Animated OUR GUEST 1992 NR 12.99 

23 36 7 PENTHOUSE: PET OF THE YEAR Penthouse Video 
Various Artists PLAYOFF 1992 A *Vision Entertainment 6 -50336 1992 NR 19.98 

24 21 12 KISS: X -TREME CLOSE -UP PolyGram Video 440085395 -3 Kiss 1992 NR 19.95 

25 25 5 
PRINCE & THE N.P.G.: DIAMONDS Warner Reprise Video 3 -38291 Prince & The N.P.G. AND PEARLS 1992 NR 19.98 

26 19 14 PLAYBOY: WET & WILD IV 
Playboy Home Video 

Various Artists Uni Dist. Corp. PBV0714 1992 NR 19.95 

21 22 6 PENTHOUSE: PARADISE REVISTED Penthouse Video 
Various Artists A Vision Entertainment 50338 -3 1992 NR 19.98 

28 38 19 PENTHOUSE: READY TO RIDE Penthouse Video 
Various Artists 

A *Vision Entertainment 502917 1992 NR 19.98 

29 NEW ' BEYOND THE MIND'S EYE Miramar Images Inc. 
BMG Video 7233380018 -3 Jan Hammer 1992 NR 19.98 

30 NEW III. SISTER ACT Touchstone Pictures Whoopi Goldberg 
Touchstone Home Video 1452 Harvey Keitel 1992 PG 19.99 

31 32 1 CITY SLICKERS New Line Cinema Billy Crystal 
Columbia TriStar Home Video 75263 Daniel Stern 

1991 PG -13 19.95 

32 26 13 
PLAYBOY: INTIMATE WORKOUT FOR Playboy Home Video 

Various Artists LOVERS Uni Dist. Corp. PBV0715 1992 NR 29.95 

33 29 2 AC/DC -LIVE A *Vision Entertainment 50346 -3 AC /DC 1992 NR 19.98 

34 30 2 QUEEN'S GREATEST HITS Elektra Entertainment 40144 Queen 1992 NR 19.98 

35 24 6 BACKDRAFTO Universal City Studios Kurt Russell 
MCA/Universal Home Video 81078 Robert De Niro 1991 R 19.98 

36 27 13 
PLAYBOY: 1992 VIDEO PLAYMATE Playboy Home Video 

Cady Cantrell SIX -PACK Uni Dist. Corp. PBV0713 1992 NR 19.95 

37 40 4 ABBOTT & COSTELLO MEET THE Universal City Studios Bud Abbott 
INVISIBLE MAN MCA/Universal Home Video 80673 Lou Costello 

1951 NR 14.98 

38 34 21 PLAYBOY'S EROTIC FANTASIES Playboy Home Video 
Various Artists Uni Dist. Corp. PBV0712 1992 NR 19.95 

39 31 8 TIME OUT: TRUTH ABOUT HIV, AIDS Arsenio Hall Communications Arsenio Hall 
& YOU Paramount Home Video 85070 Magic Johnson 

1992 NR 8.50 

40 39 54 
1992 PLAYBOY VIDEO PLAYMATE Playboy Home Video 

Various Artists CALENDAR Uni Dist. Corp. TBV0702 1991 NR 19.98 

RIM gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. RIM platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. CITA gold cert'fication for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units 
and $1 million at suggested retail for nontheatrical titles. O ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1992, Billboard/BPI Communications. 
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Home Video I 

Alternative Vid 

Seen As Answer 
By Calgary Firm 

BY EARL PAIGE 

LOS ANGELES -Home video distri- 
bution has matured in Canada to the 
point where wholesalers of alternative 
product can flourish. 

That's the claim of Jim Hawthorne, 
head of Presidential Video, located in 
Calgary. The western prairie province 
is far from the main home video cen- 
ters of Vancouver, Toronto, and Mon- 
treal. "With telemarketing for home 
video distribution, it doesn't matter 
where you're located today," says 
Hawthorne. 

Three -year -old Presidential has 
been deliberately low -key. 'We were 
playing it pretty quiet," Hawthorne 
claims. 'We didn't want the larger dis- 
tributors to find out what we were up 
to." He admits he is not in the same 
league as Video One Canada, Shan - 
nock, and Bellevue Home Entertain- 
ment, all members of U.S. -based Na- 
tional Assn. of Video Distributors. 

Nevertheless, Hawthorne figures 
he's making a name for himself be- 
cause "what we carry for the most part 
are lines and titles that the other dis- 
tributors do not offer due to the de- 
mands of handling big box office hits." 
He believes big -title purchasing re- 
quirements have created unparalleled 
opportunities for alternative product. 

Presidential champions alternative 
product at various Canadian regional 
chapters of the VSDA. "Retailers are 
killing themselves by concentration on 
having 20, 30, 40 copies of `Basic In- 
stinct' or whatever current big rental 
title that's released. This amounts to 
offering a loss leader" because of the 
limited time available to cash in on the 
popularity of a new hit release. 

Rather than buying those in depth, 
retailers are better advised to spread 
their investment over fewer copies of 
more titles, Hawthorne stresses. 

And retailers should not be satisfied 
with just renting the hits. "Why let a 
customer go to the trouble of finding 
your store, parking, and making a com- 
mitment and then walking out with 
spending only $3," Hawthorne asks. 
"Why not end up getting $10 or $15 out 
of that customer ?" 

It's his contention that consumers 
really don't know that much about 
movies, anyway. "There is so much 
product being released that 80% of the 
people coming into stores don't know 
what most of the movies are about. 
They've just heard a title, or maybe see 
a standee or poster." 

Because of such unfamiliarity, rent- 
ers are just as apt to be pleased with 
an alternative title that's a good movie. 
Hawthorne mentions "American Ta- 
boo," "China Cry," and "Man Called 
Moon," three titles that have per- 
formed well for his accounts recently. 

Hawthorne advises retailers to shy 
away from terminology like `B Mov- 
ies" and stay with the term alternative 
as a way to be more positive about fea- 
tures that have had limited or no theat- 
rical release. 

He urges that more stress be placed 
on product knowledge so store person- 
nel can intelligently recommend titles 
by talking about the actors, directors, 
and story lines. 

THE MADNESS 
IS BACKS 

. 

Catalog #1974 
Dealer Order Date: 10/28/92 ** 
Street Date: 11/18/92 
*Canada: $22.98 SRP 
* *Canadian Distributor Order Date 

inally! After two years on 
moratorium, the $175 Million 

Box -Office Classic is back, at a 
price that will make owning 
ROCKY HORROR everyone's 

favorite obsession - 
Just $19.98!* Stock up and 

watch madness take its toll in 
your store. 

AVAILABLE NOW! 
New Low Price 

TWENTETH CENTURY FOX PRESENTS 

A.OU ADLER- MICHAEL WHITE PRODUCTION THE ROCKY HORROR PICTURE SHOW" :tarring TIM CURRY SUSAN SARANDON BARRY BOSTWICK 

Orina Musical Play, Music and Lyrics by RICHARD O'BRIEN Screenplay )y JIM SHAIMAN and RICHARD O'BRIEN associate Producer JOHN GOLDSTONE 

In Executive Producer LOU ADLER Produced by MICHAEL WHITE DYected by JIM 91ARMAN R E 
0-1 mom :19151mCgtonk,imansain andub.t ...x .x a! er:: AZn.uiiwace.mwre aa. i 
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A biweekly guide to lesser -known 
rental- priced video titles. 

"Buffy The Vampire Slayer" (1992), 
PG -13, FoxVideo, prebooks Nov. 30. 

Title character Buffy (Kristy Swan- 
son) lives happily as Buffy The Airhead 
Cheerleader -an arrogant mall- crawl- 
ing Valley Girl -but becomes a Vam- 
pire Slayer after a visit from mystical 
Donald Sutherland. He explains her 
destiny as the one "chosen" to destroy 
the vampires that have already begun 
draining the local populace, and creat- 
ing a new wave of bloodsuckers. Head- 
ing toward a final duel with top vam- 
pire Lothos (Rutger Hauer) and his 
snide assistant Amilyn (Paul Reubens), 
Buffy becomes a bit more grown -up ev- 
ery time she puts another vampire to 
the stake, and emerges as a sweet, 

Billboard Ä> 

strong heroine. With hilarity and neck- 
chomping equally distributed, ` Buffy" 
is both an excellent horror comedy and 
a sharp satire on Southern Californian 
vacuity. It should appeal to fans of 
"Beetlejuice" and "Heathers" alike. 

"Deadly Conspiracy" (1991), not yet 
rated, Monarch Home Video, pre - 
books Dec. 7. 

This thriller casts B -movie king 
John Saxon in the familiar role of the 
corrupt businessman unafraid to kill 
the employee whistleblower who un- 
covers Saxon's financial misdoings. 
(And as if cold -blooded murder wasn't 
enough to cast Saxon in a negative 
light, he also keeps his doped -up, abu- 
sed wife Margaux Hemingway impris- 
oned in the bedroom.) On Saxon's case 

(Continued on next page) 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 
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1 15 3 

* * * No.1 * * * 
BEAUTY AND THE BEAST 
Walt Disney Home Video 1325 1991 24.99 

2 1 9 THE RESCUERS 
Walt Disney Home Video 1399 1977 24.99 

3 3 31 
101 DALMATIANS 
Walt Disney Home Video 1263 1961 24.99 

4 4 17 
THE GREAT MOUSE DETECTIVE 
Walt Disney Home Video 1360 1986 24.99 

5 2 11 
FERNGULLY...THE LAST RAINFOREST 
FoxVideo 5594 1992 24.98 

6 5 11 
ROCK -A- DOODLE 
HBO Video 90701 1992 24.98 

i 
8 

81 THE JUNGLE BOOK 
Walt Disney Home Video 1122 1967 24.99 

8 10 61 
THE RESCUERS DOWN UNDER 
Walt Disney Home Video 1142 1991 24.99 

9 6 21 
DISNEY'S SING ALONG SONGS: BE OUR GUEST 
Walt Disney Home Video 311 

1992 12.99 

to 7 53 
FANTASIA 
Walt Disney Home Video 1132 1940 24.99 

11 12 374 
DUMBO 
Walt Disney Home Video 24 1941 24.99 

12 9 35 
FIEVEL GOES WEST 
Amblin Entertainment/MCA/Universal Home Video 81067 

1991 24.95 

13 11 218 CHARLOTTE'S WEB 
Hanna -Barbera Prod. Inc. /Paramount Home Video 8099 1973 14.95 

14 14 113 
PETER PAN 
Walt Disney Home Video 960 1953 24.99 

15 20 319 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 1951 24.99 

16 17 35 
TINY TOON ADVENTURES: HOW I SPENT MY VACATION 
Amblin Entertainment/Warner Home Video 12290 

1991 19.98 

17 19 5 
TROLLIES 
Peter Pan Video 673 1992 12 98 

18 RE -ENTRY 
HOW THE GRINCH STOLE CHRISTMAS! 
MGM /UA Home Video M201011 1966 14.95 

19 16 233 
AN AMERICAN TAILO 
Amblin Entertainment/MCA/Universal Home Video 80536 1986 19.95 

20 RE -ENTRY 
RUDOLPH THE RED NOSED REINDEER 
Family Home Entertainment 27309 1989 14.95 

21 21 63 
DISNEY'S SING ALONG SONGS: UNDER THE SEA 
Walt Disney Home Video 908 1990 12.99 

22 RE -ENTRY 
GARFIELD'S THANKSGIVING 
FoxVideo (CBS /Fox) 2868 1992 9.98 

23 25 3 
ROCKY & BULLWINKLE: VOL. XI 
Buena Vista Home Video 1535 1992 1299 

24 NEW THE GOLDEN AGE OF LOONEY TUNES: VOL. 2 
MGM /UA Home Video 202917 1992 12.95 

25 NEW THE GOLDEN AGE OF LOONEY TUNES: VOL. 3 
MGM /UA Home Video 202918 1992 12.95 

ITA gold certifica ion for a minimum of 125,000 units or a dollar volume of $9 million at retail for 
theatrically released programs, or of at least 25,000 units and $1 million at suggested re ail for 
nontheatrical titles. O ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of 
$18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. © 1992, Billboard /BPI Communications. 

Video Previews 
A G U I D E T O U P C O M I N G S P E C I A L T Y T I T L E S 

MUSIC 
Prince, "Unauthorized," 
Simitar Entertainment, 50 
minutes, $14.95. 
Prince's unrelenting avoidance 
of the press has rendered him 
one of the most intriguing 
characters in the modern 
music world. This 
documentary -style look at his 
roots and growth through the 
years attempts, and succeeds 
on many levels, to bring some 
of the 34 -year -old superstar's 
mystique to light. Filmed 
primarily in Prince's 
hometown of Minneapolis, the 
video comprises interviews 
with several principal players 
in his life, including members 
of his first band, Grand 
Central, who detail all -night 
basement rehearsals, and the 
band's various gigs at the local 
YWCA dances; Chris Moon, 
who produced and recorded 
Prince's first EP for free; 
manager Owen Husney, who 
explains how he left three 
other projects to work with 
Prince and help him realize his 
major -label dream when he 
signed with Warner Bros. 
Records in 1977; and a Twin 
Cities music critic who 
watched Prince grow from 
awkward stage presence to 
performance legend. Fun and 
fulfilling. 

CATHERINE APPLEFELD 

GWAR, "Tour De Scum," 
Warner Reprise Video, 60 
minutes, $19.98. 
This band's outrageous, 
theatrical metal show 
surpasses Alice Cooper's worst 
nightmares. For the 
uninitiated, this means 
GWAR. Elaborately costumed 
as a blood -drinking, brain - 
eating, mutant -warrior band 
from hell, GWAR gives the 
Grand Guignol treatment to 
superheroes, hippies, 
skinheads, Michael Jackson, 
and a dinosaur, to name a few. 
Cheap stagecraft provides for 
amputations, decapitations, 
and eviscerations, letting 
gallons of stage blood drench 
the audience. (GWAR fans 
must have something in 
common with fans of comedian 
Gallagher.) The band 
members' cartoon violence is 
often interrupted by on -stage 
ranting about their 
constitutional rights to be 
wholeheartedly disgusting - 
and, indeed, most of their 
stunts would make Jesse 
Helms lose his lunch. Yet 
GWAR creates an over -the -top 
rock'n'roll freak scene in 
classic style. Like a thrash 
version of the Residents, 

GWAR is part performance 
art, serving up heapin' 
helpings of bone -crunching 
metal and head -splattering 
gore. DREW WHEELER 

"P.U.N.K.," A *Vision 
Entertainment, 60 minutes, 
$19.98. 
Superb compilation captures 
such punk luminaries as the 
Sex Pistols, the Clash, 
Buzzcocks, Iggy Pop, Siouxsie 
& the Banshees, and the Jam 
jamming live in various 
underground British watering 
holes circa 1977. Many of the 
clips are offset by quotes from 
respective band members that 
serve to highlight the mood 
and madness surrounding 
their music and the entire 
punk era. C.A. 

CHILDREN'S 
"The Night Before 
Christmas," "A Gingerbread 
Christmas," Rabbit Ears/ 
Uni, 30 minutes each, $9.95 
each. 
Holiday offerings of the 
company specializing in 
celebrity -read stories set to 
original art. Highlight of the 
first tape is Meryl Streep's 
spirited reading of the title 
poem. Ably taking on all its 
voices, she refreshes a classic. 
The same could be said for her 
beautiful rendering of "It 
Came Upon A Midnight 
Clear," with its winter -night 
watercolors. Remaining seven 
pieces -both secular and 
religious -are performed by 
pianist George Winston, the 
Edwin Hawkins Singers, and 
the Christ Church Cathedral 
Choir. "A Gingerbread 
Christmas" tells the original 
story of a gingerbread boy and 
girl. As North Pole goodwill 
ambassadors, they bring 
Christmas spirit to 
Gloomsbury, where the mayor 
has tried to cancel the holiday. 
This is not one of Rabbit Ears' 
best -Ginger and Spice are 
unattractively drawn, Susan 
St. James gives them bad 
Russian accents, and the story 
is slight, trite, and overly 
negative. 

CATHERINE CELLA 

The Donut Man With 
Duncan & The Donut Repair 
Club, "The Best Present Of 
All," Integrity Music /Just 
For Kids, 30 minutes, 
$14.95. 

Borrowing a lick from the 
Little Drummer Boy, the 
affable, adorable Donut Repair 
crew (including Donut Man 
Rob Evans and puppet Duncan 

Video Previews is a weekly look at new titles at sell- through prices. 
Send review copies to Catherine Applefeld, Billboard, 1515 
Broadway, New York, N.Y. 10036. 

the donut) stages a Christmas 
pageant re- enacting the Gift of 
the Magi and discovers the 
greatest gift they can give 
baby Jesus is their hearts. This 
message is sweetly swaddled 
in holiday songs, both 
traditional and new, that are 
eminently sing- along -able, and 
likely to set little feet marching 
in place. The video, which is 
closed- captioned, is 
recommended for ages 2 -8. 

MARILYN A. GILLEN 

"My Family's Just Right 
For Me," "The Seventh 
Street Safety Brigade," 
Educational Activities Inc. 
(800- 645 -3739), 30 minutes 
each, $19.95 each. 
Both of these fun and 
educational videos, part of 
EA's new "5 To Get Ready" 
series, are geared toward 
sparking discussion among 
kids about issues that are part 
of everyday life. "My Family's 
Just Right For Me" 
investigates just what 
constitutes a family, and 
shows that single -parent, 
extended -family, and pets are 
all part of the mix. "Seventh 
Street Safety Brigade" 
features a puppet troupe 
narrating several cartoon 
scenarios of children in 
potentially dangerous 
situations -finding a bottle of 
cleaner containing poisons, 
running with shoes untied, and 
standing in the street when 
traffic is coming -and how the 
danger can best be avoided. 
Also available are "It's A 
Happy Birthday Day," 
"Nancy Noonan's Neighbors," 
and "Elephants, Hippos, 
Giraffes ... Oh My!" Complete 
series can be had for $89.95. 

C.A. 

SPORTS 
"Boxing Bloopers And 
K.O.s," ESPN Home Video, 
30 minutes, $9.99. 

ESPN boxing analyst Al 
Bernstein hosts this hilarious 
look at the rock'em -sock'em, 
knock -out world of 
professional boxing. Featured 
here along with the jaw - 
crunching action are 
interviews with such legendary 
boxers as Smokin' Joe Frazier 
and former heavyweight 
champion Evander "The 
Commander" Holyfield. Larry 
Holmes slings one -liners and 
Marvelous Marvin Hagler 
describes his "ugliest" 
opponents -Roberto Duran, 
Sugar Ray Leonard, and 
Tommy Hearns. Any viewer 
who thought a sport like 
boxing didn't have a lighter 
side will think otherwise after 
watching this tape. 

MARC GIAQUINTO 

DOCUMENTARY 
"Dracula: Fact Or Fiction ?," 
WorldVision Home Video, 40 
minutes, $9.98. 
Rushed out to coincide with 
Francis Ford Coppola's new 
Dracula film, this documentary 
is about as lurid as you'd 
expect, with spooky music, 
"visual re- enactments" of 
historical events (filmed in 
faded black -and -white for that 
authentic touch), and a 
narrator who tends to get a 
little overexcited. Yet despite 
the campy melodrama, the 
tape manages to pack in a 
surprising amount of 
interesting information. We 
get a detailed biography of 
Vlad Tepes, the 15th -century 
prince on whom Dracula is 
based; background on Bram 
Stoker's novel; historical cases 

of vampirism; a look at a 
woman who interviews 
modern -day vampires (she 
hasn't found any real ones, just 
people with emotional 
problems); and a brief look at 
Dracula films and the 
psychological appeal of 
vampires. Included are some 
fun trivia nuggets: Stoker's 
vivid descriptions of 
Transylvania came from a 
travel book; Bela Lugosi's 
famous Dracula accent arose 
from the fact that he was 
Hungarian and didn't speak 
English well. All in all, an 
entertaining overview whose 
sales should benefit from both 
the Coppola film and its own 
low price point. 

TRUDI MILLER 

INSTRUCTIONAL 
"Shiatsu With Pat Morita," 
Wishing Well Video, 32 
minutes, $24.95. 
Actor Morita shows his 
knowledge and skill at the fine 
art of Shiatsu massage in this 
instructional video, taped at 
the actor's home in Hawaii. 
Morita carefully details all the 
appropriate rules of thumb 
(literally, as viewers learn the 
thumb is the most important 
instrument when giving 
Shiatsu) and highlights the 
various methods and pressure 
points while giving a complete 
massage, front and back, to a 
willing, if quiet friend. 
Included with the video is a 
diagram showing many of the 
more than 300 points of contact 
located on the body. C.A. 

CLARIFICATION: The 
longform video "Punk And 
Its Aftershocks," listed in 
the Nov. 14 Video 
Previews, is distributed in 
the U.S. by Music Video 
Distributors Inc. (215 -278- 
7240) at a price of $19.95. 
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Top Special Interest Video Sales. 

Home Video I 

MARQUEE VALUES 
(Continued from preceding page) 

is B -movie prince Wings Hauser, a di- 
vorced cop with a troubled personal life 
and the firm belief that there's some- 
thing suspicious about the incredibly 
suspicious -acting Saxon. Ultimately, 
Saxon's tally of murder and mayhem 
escalates and, well- either Hauser 
catches him or he doesn't. Despite its 
TV -movie ambiance, this film is rea- 
sonably fast -paced, with a cast that in- 
cludes familiar faces like Patti 
D'Arbanville and Greg Mullavey. 

"Noises Off" (1992), PG -13, Touch- 
stone Home Video, prebooks Nov. 30. 

As the cast of an awful British sex 
farce makes its disastrous way across 
country, the clash of the actors' per- 
sonalities, libidos, and fists help to un- 
ravel the simple- minded play they're 
supposed to be perfecting for its im- 
pending Broadway premiere. Peter 
Bogdanovich directed this cinematic 
version of the stage hit with an all-star 
comic ensemble including Carol Bur- 
nett, Christopher Reeve, Marilu Ren- 
ner, Julie Hagerty, John Ritter, Mark 
Linn -Baker, Nicolette Sheridan, and 
the late Denholm Elliott. Michael 
Caine is the harried director who mas- 
sages the fragile egos of his none -too- 
bright actors until they push him to the 
borders of madness. That so much of 
this fast -and -furious comedy takes 
place on one set may not be a draw - 
back-it establishes the right sitcom - 
like atmosphere for a cast of energetic 
TV stars in a screwball romp. 

"Prototype" (1992), R, Vidmark En- 
tertainment, prebooks Dec. 7. 

The Prototype is a deadly android 
built to combat the cybernetically al- 
tered humans known as the Omegas in 
the late 21st century. Whether there 
are any un- modified humans left is 
anybody's guess -as much a mystery 
as whether we're supposed to be root- 
ing for the Prototypes or the Omegas 
or somebody else. In the search for an 
actual protagonist, the most votes go to 
Chandra (Lane Lenhart), a blonde in a 
combat bikini who travels the waste- 
lands battling guys way bigger than 

she is. In a fairly confused plot about 
bio- engineering, cybersex, and com- 
puter outlaws, there's little here for a 
discerning science fiction fan. When 
the "Terminator" and "RoboCop" 
tapes are all rented out, offer this one 
to those customers you know will watch 
every SF film anyway. 

" Kafka" (1991), PG -13, Miramax. 
Home Video, prebooks Dec. 8. 

Jeremy Irons is a bundle of nervous 
anxiety as turn-of- the -century modern- 
ist author Franz Kafka, whose tedious 
nine -to -five life as an insurance clerk is 

distracted by fiery co-worker Theresa 
Russell, drawing him into her cell of 
urban revolutionaries. No genuine bio- 
pic, "Kafka" takes the bare facts of his 
life and embroiders them into an in- 
trigue styled after his bleak, surreal 
fiction. Shot mostly in black- and - white, 
"Kafka" has an art -film look, yet is pos- 
sessed of a gleefully zany sense of hu- 
mor. It can appeal to both the art 
crowd and Terry Gilliam fans, as it of- 
ten recalls "Brazil," another nightmare 
of antique technologies. A fitting, if 
fanciful, introduction to the man whose 
writings foresaw the 20th century's 
unique style of inhumanity and insan- 
ity. 

"Bikini Summer 2" (1992), R, PM 
Home Video, prebooks Dec. 2. 

Written and directed by Jeff 
Conaway of "Taxi," this newest R- 
rated testament to toplessness hangs 
on a wafer -thin plot about two fre- 
quently naked sisters (Maureen Flah- 
erty and Melinda Armstrong) and their 
big -hearted aspirations to ... quite se- 
riously ... help the homeless. Besides 
being a transparent attempt to turn 
this leering adolescent fantasy of 
busty, brainless women into something 
with redeeming social value, "Bikini 
Summer 2" is a laugh -riot of numbingly 
bad acting. (Of course, no one can quite 
remember the first "Bikini Summer" 
film ever winning the Palme D'Or at 
Cannes.) Although it allegedly stars 
that queen of the pointlessly famous, 
Jessica Hahn, one doesn't see very 

THE 'rai" ' REPORTER ®TOP 10 
W E E K L Y M O V I E GROSSES 

THIS 
WEEK PICTURE /(STUDIO) 

WEEKEND 
GROSS (S) 

NO. OF 

SCRNS 
PER SCRN 

AVG (5) 

WKS 
IN 

REL 

TOTAL 
GROSS 

TO DATE 
(S) 

1 Bram Stoker's Dracula 30,521,679 2,491 - 30,521,679 
(Columbia) 12,253 

2 Passenger 57 7,075,274 1,974 1 21,022,807 
(Warner Bros.) 3,584 

3 A River Runs Through It 3,924,103 1,062 5 19,712,277 
(Columbia) 3,695 

4 Under Siege 3,707,480 2,007 5 65,133,341 
(Warner Bros.) 1,847 

5 The Mighty Ducks 3,666,225 1,770 6 40,088,122 
(Buena Vista) 2,071 

6 Last of the Mohicans 2,611,777 1,777 7 63,117,283 
(20th Century Fox) 1,470 

7 Jennifer Eight 2,051,865 967 1 6,911,425 
(Paramount) 2, 122 

8 Candyman 1,742,980 1,500 4 21,681,630 
(TriStar) 1,162 

9 Consenting Adults 1,412,972 1,182 4 19,149,854 
(Buena Vista) 1,195 

10 Pure Country 1,236,403 892 3 9,467,461 
(Warner Bros.) 1,386 
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much of Hahn in this film. Rent it to 
those guys who want porn but are still 
too scared to be seen milling around 
the "Adult" section. 

"Hell Master" (1992), not yet rated, 
A.I.P. Home Video, prebooks Dec. 4. 

Unspeakable chemical experiments 
on college students in the late '60s 
form the prologue to this mad- scien- 
tist horror flick, starring the ubiqui- 
tous John Saxon as the madman who 
progresses from students to experi- 
menting on street people. Saxon's 
deadly serum turns his victims into 
vicious mutant junkie zombies who 
travel in a creepy church- school bus 
and dress eerily in white button -down 
shirts with garish neckties. "Hell 
Master" features goodly dollops of 
gore, and its nasty- looking multiple - 
needle syringe -devices are reminis- 
cent of the "Phantasm" films' stain- 
less -steel horrors. Although not a 
movie much concerned with making 
sense, its ever -laudable effort to be 
creatively gross should appeal to the 
omnivorous horror fan. 

Billboard. 

STORE MONITOR 
(Continued from page 70) 

$2.50 daily, $3.50 for two days, and 
$4.95 for seven days. 

Churchill thinks Laser's Edge 
could be the largest laserdisc spe- 
cialty store in the Midwest, offering 
3,700 titles for sell- through. The 
store stocks a smattering of audio 
CDs as well. "We carry symphonic 
music and jazz, titles not as available 
at other record stores," he explains. 

MUSIC, MUSIC, MUSIC: Music 
video will fuel the breakthrough for 
laserdisc, predicts Joe Andrules, 
advertising director at 22 -store 
Peaches, the Miami -based record 
chain achieving success in cassette 
sell- through. "You have crystal - 
clear video and crystal -clear audio. 
It's tremendous," says Andrules, 
who for years was at Spec's Music 
& Movies, the large Florida web. 

Andrules jumped out ahead on 
"Saturday Night Live Celebrity Se- 
ries," featuring Chevy Chase, 
Robin Williams, Steve Martin, and 
Tom Hanks. He priced the tapes at 
$12.98. 

DAVE'S IS THE PLACE: Dave's 
Video: The Laser Place, the dec- 
ade -old Los Angeles area video spe- 
cialty store, has moved again. The 
new 4,700- square -foot store is the 
fourth site for the ever -expanding 
firm. 

For the first time, disc rental is 
now available at what many believe 
to be the hot spot of the San Fer- 
nando Valley: the corner of Laurel 
Canyon and Ventura boulevards. 
The hub is increasingly competitive, 
with Music Plus, Wherehouse, and 
20/20 Video, but for now at least, only 
Dave's rents them. 

According to owner Dave Lucas, 
rental is the smaller part of the 
store's appeal. "We do 60% sales," he 
says, much of the volume from discs 
that have been borrowed. 

Lucas buys Tower Records/ 
Tower Video's conviction that rental 
eventually will result in a two -price 
situation. He continues to stock mu- 
sic CDs and will actually increase 
that inventory, strictly geared to au- 
diophile classical collectors. 

FOR WEEK ENDING NOVEMBER 28, 1992 

Compiled from a national sample of retail 

store sales reports. 

TITLE 
Program Supplier, Catalog Number 

RECREATIONAL SPORTS TM 

** NO.1 ** 
NBA DREAM TEAM 
FoxVideo (CBS /Fox) 5616 

NFL ROCKS 
PolyGram Video 085379 -3 

NFL CRUNCH COURSE 
PolyGram Video 

MAGIC JOHNSON: ALWAYS SHOWTIME 
FoxVideo (CBS /Fox) 3189 

NFL'S GREATEST HITS 
PolyGram Video 

LARRY BIRD: A BASKETBALL LEGEND 
FoxVideo (CBS /Fox) 3191 

MICHAEL JORDAN: COME FLY WITH ME 
FoxVideo (CBS /Fox) 2173 

NFL'S ULTIMATE FOOTBALL CHALLENGE 
PolyGram Video 102829 

NFL COUNTRY 
PolyGram Video 440285491 -3 

MAGIC JOHNSON: PUT MAGIC IN YOUR GAME 
FoxVideo (CBS /Fox) 

NBA COMMEMORATIVE VIDEO COLLECTION 
FoxVideo (CBS /Fox) 5624 

NFL KIDS -A FIELD OF DREAMS 
PolyGram Video 440085483 -3 

L.A. RAIDERS: THE TEAM FOR ALL DECADES 
PolyGram Video 440085487-3 

MICHAEL JORDAN'S PLAYGROUND 
FoxVideo (CBS /Fox) 2858 

SUPER SLAMS OF THE NBA 
FoxVideo (CBS /Fox) 3244 

HISTORY OF THE NBA 
FoxVideo (CBS /Fox) 2857 

WHEN IT WAS A GAME 
HBO Video 90538 

BO KNOWS BO: THE BO JACKSON STORY 
FoxVideo (CBS /Fox) 3394 

BOB MANN'S COMPLETE AUTOMATIC GOLF 
METHOD O VidAmerica VA 39 

TALK OF THE NFL 
PolyGram Video 085381 -3 
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Compiled from a national sample of retail 

store sales reports. 

TITLE 
Program Supplier, Catalog Number 

HEALTH AND FITNESSTM 

1 1 5 

2 4 21 

** NO.1 ** 
CINDY CRAWFORD /SHAPE YOUR BODY 
WORKOUT GoodTimes Home Video 7032 

3 2 117 

4 8 13 

5 6 47 

6 NE" 

KATHY SMITH'S STEP WORKOUT 
FoxVideo (Media) M032901 

RICHARD SIMMONS: SWEATIN' TO THE 
OLDIES O Warner Home Video 616 

STEP REEBOK: THE VIDEO 
PolyGram Video 0847853 

7 7 11 

8 3 9 

9 9 31 

10 13 31 

11 5 43 

12 18 33 

CHERFITNESS: A NEW ATTITUDE 
FoxVideo (CBS /Fox) 2576 

CHERFITNESS: BODY CONFIDENCE 
FoxVideo (CBS /Fox) 2577 

BUNS OF STEEL 4 WITH TAMILEE WEBB 
The Maier Group TMG137 

JANE FONDA'S STEP AEROBIC WORKOUT 
A'Vision Entertainment 3 -50333 

ABS OF STEEL WITH TAMILEE WEBB 
The Maier Group TMG 132 

ABS OF STEEL 2 WITH TAMILEE WEBB 
The Maier Group TMG 133 

BUNS OF STEEL 3 WITH TAMILEE WEBB 
The Maier Group TMG131 

13 15 307 

14 RE-ENTRY 

15 10 83 

16 NE 

17 12 58 

18 RE-ENTRY 

CORY EVERSON'S STEP N' TIME 
Barr Entertainment 60005 

CALLANETICS 
MCA /Universal Home Video 80429 

BEGINNING CALLANETICS O 
MCA /Universal Home Video 80892 

BUNS OF STEEL WITH GREG SMITHEY 
The Maier Group TMG 111 

BUNS OF STEEL STEP WORKOUT 
The Maier Group TMG 1140 

BUNS OF STEEL 2: STEP WORKOUT 
The Maier Group TMG 116 

19 11 192 

20 RE-ENTRY 

KATHY SMITH'S PREGNANCY WORKOUT 
FoxVideo (Media) M032223 

JANE FONDA'S COMPLETE WORKOUT 
Warner Home Video 650 

CORY EVERSON'S STEP TRAINING VIDEO 
Barr Entertainment 877956 -27 -9 

19.99 

19.98 

19.98 

29.95 

19.98 

19.98 

9.99 

24.98 

9.99 

9.99 

9.99 

19.95 

24.95 

24.95 

9.99 

29.95 

9.99 

19.98 

29.98 

19.95 

ITA gold certification for sale of 125,000 units or a dotar volume of $9 million a retail for theat ically released programs, 25,000 units and $ 1 million at 

suggested retail for nontheatrical titles. O ITA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released 

programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. © 1992 Billboard /BPI Communications. 
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Pro Audio 
Mitsubishi Ceasing ProDigi Sales 
Marks 1st Stage Of Pro - Audio -Biz Pullout 

BY ZENON SCHOEPE 

LONDON- Mitsubishi Pro Audio 
will cease sales of its ProDigi 32 -track 
digital multitrack and two -track digi- 
tal mastering machines in Europe 
Dec. 31, marking the first stage in the 
company's withdrawal from the pro- 
fessional audio industry. Field sup- 
port and services for existing ma- 
chines- numbering some 150 32- 
tracks and 200 two -tracks in Europe 
alone -will continue. 

"The 24 -hour answer -phone service 
is still in place at our headquarters, 
where all the spares are located, and 
our electronics service department is 
enthusiastic to respond," says Mitsu- 
bishi sales and marketing manager 
Adrian Bailey. "I do not envisage a 
situation where in six months they 
will stop service. Mitsubishi Electric, 
as a company, supplies a wide range 
of product and it has an extensive 
service department which is there to 
serve the customer's needs. There is 
no problem with service." 

The company's withdrawal has not 
surprised industry observers, who 
have noted Mitsubishi's lack of recent 
new product releases at a time of 
increasing competitiveness due to the 
recession. "The continuing downturn 
in business has endorsed earlier deci- 
sions to withhold development and in- 
troduction of new products," says 
Bailey, adding that this had "acceler- 
ated the need to withdraw from this 
extremely slow -moving market." 

NEVE ARRANGEMENT ENDED 
In North America, Mitsubishi digi- 

tal machines were distributed by 
Neve, part of Siemens Audio Inc., but 
the arrangement ended this past 
summer, due in part to Siemens' re- 
structuring (Billboard, Oct. 17). Sie- 
mens, based in Bethel, Conn., is con- 
tinuing to provide service and 
support for the 150 -200 Mitsubishi 
digital recorders installed in North 
America. 

Mitsubishi Electric's small U.K. - 
based sales and marketing team looks 
likely to be offered redeployment in 
other sections of the company. 

"It was not a sudden decision. The 
situation has been monitored for 
some while," says Bailey. "The com- 
pany has been reviewing its position 
regularly and has had to put into 
force its contingency plans. If sales 
had picked up we wouldn't be doing 
this." 

Mitsubishi introduced its ProDigi 
digital multitrack at the 1982 AES 
Convention and continued to battle 
against Sony's rival digital DASH for- 
mat. Otani, having supplied the 
MTR90 1 -inch transports on which 
the Mitsubishi models were based, 
later strengthened the ProDigi ranks 
with its own DTR900 machine. 

Neither Bailey nor Otan U.K. GM 
Terry Yeadon regards Mitsubishi's 
dropping out as a criticism of ProDigi 
as a format. 

"Otani will continue to manufacture 
ProDigi machines and to promote its 
DTR900 Mark II very heavily," says 
Yeadon. "The machine is doing ex- 
tremely well in Europe, even though 

the recession is affecting us. We have 
sold 19 machines in the last year. We 
have further reinforced our commit- 
ment to ProDigi'by releasing a MADI 
interface for the DTR900II." 

Although he acknowledges that 
some people will regard this develop- 
ment as putting a question mark over 
the format, Yeadon says, "I see it as 
a very definite opportunity for Otani. 
It's no secret that we would prefer 
not to be the only people in ProDigi, 
but that doesn't change what the for- 
mat is for its advantages, and, if 
you're a DASH convert, then for its 
disadvantages." 

Users, such as John Goldstraw, 
technical manager at London's Me- 

tropolis complex, which runs two Mit- 
subishi 32- tracks, seemed unworried 
by the news, stating that the key is- 
sue is the guarantee of continued 
service support. 

"I like the format and I hope it will 
continue," says Goldstraw. "Otani 
makes one of the best digital ma- 
chines available in the DTR900II, and 
it's ProDigi. But, leaving digital audio 
storage in the hands of one manufac- 
turer is dangerous. I've had good sup- 
port from Mitsubishi, I've had good 
service out of the machines, and I've 
made money on them. There are 
many of them out there, and I don't 
see them disappearing overnight." 

La Traviata In Hi Def. Guenther Breest, president of Sony Classical, honored 
Maestro Riccardo Muti at a recent preview screening of excerpts from Sony 
Classical's high -definition video production of Verdi's La Traviata at Alice Tully Hall 
in New York. The film features soloists Tiziana Fabbricini, Roberto Alagna, and 
Paola Coni with Muti and the Orchestra and Chorus of La Scala. (Photo: Ed 
Lederman) 

ELP Tour Meets Sound Challenges At U.K.'s Albert Hall 
BY MIKE LETHBY 

LONDON- Emerson, Lake & 
Palmer, one of the leading icons of 
the early -'70s "progressive rock" 
genre, played its first British shows 
in well more than a decade when its 
world tour arrived at London's 
Royal Albert Hall in October. 

Three sold -out dates at the venue 
followed a string of U.S. and Euro- 
pean shows, and the band -a super- 
group the critics once loved to 
hate -will return to the U.S. next 
year for more shows, following 
strong demand for tickets from 
long -term fans. 

After years of solo projects and 
other partnerships, including the 
abortive mid -'80s Emerson, Lake & 
Powell quasi- reformation, 1992 sees 
the original ELP trio reunited with 
a new album, "Black Moon." 

On Oct. 26, the group played a 
third sold -out show at Royal Albert 
Hall. PA hire company AudioLease 
of Cambridge, England, provided a 
Meyer MSL -3 system for all of the 
European dates- taking over from 
Audio Analysts, sound contractors 
on last summer's North American 
shows. 

AudioLease's front -of -house 
sound engineer was Eddie Richard- 
son. The world -tour team was 
headed by production manager 
Craig Sherwood and ELP's monitor 
engineer, Mike Mule. 

High oval- shaped tiers and 
stacked wedding cake galleries pro- 
vide notoriously difficult acoustics 
for live -sound engineers at Royal 
Albert Hall. Designed in the Victor- 
ian age for classical orchestras, the 
hall's unique combination of sheer 
height, 270 degrees of horizontal 
seating coverage, and a short stage 
still dictate a flown PA location right 
over the front stalls audience. 

Its renowned hostility to sound 
reinforcement of any sort -espe- 
cially the large loudspeaker arrays 
required for rock shows -has slowly 
been ameliorated over the past 10 
years. 

Better (although still far from 
ideal) rigging facilities in the roof 
have helped; it is now easier to cover 

the side -of -stage extremities with- 
out recourse to undesirable cluster 
shapes. But it is the SR industry 
that has provided the major an- 
swers. Many speaker manufactur- 
ers have cited the conquest of this 
venue as one of the best demonstra- 
tions of the benefits of newer, more 
compact, and more directional cabi- 
net technology. 

Steve Sunderland, AudioLease 
boss, explained the main PA system 
for ELP employed 14 flown Meyer 
MSL -3s either side in small curved 
clusters. Additionally, 12 Meyer 650 

The biggest 
challenge is getting 

good coverage 
across the height 

and width without 
blocking sightlines' 

R2 subwoofers provided low bass 
from the stage front, along with Ap- 
ogee AS full -range units for fill -in 
sound to the front rows of floor seat - 
ing-an essential measure here. 

Richardson, whose credits include 
the Thompson Twins, mixed the 
front -of -house PA through a 40- 
channel Yamaha PM3000 desk and a 
split Midas PRO 40 console. 

"The biggest challenge in the 
Albert Hall," says Richardson, ex- 
plaining AudioLease's approach to 
the acoustics, "is getting good cover- 
age across the height and 270 -de- 
gree width without blocking the au- 
dience's sightlines." 

With a constantly changing mix of 
microphones on vocals, drums, or- 
gan, and piano, direct- inputted bass 
and keyboards, and numerous sam- 
plers augmenting all three musi- 
cians' sounds, he was kept busy. 

Keith Emerson's keyboards and 
MIDI devices were premixed by his 
technical assistant /programmer, 
Will Alexander, on a Soundcraft 
Spirit Studio 24/8/2 console side - 
stage, simplifying the FOH and 

monitor engineers' tasks with a 
four -group stereo send to both 
front -of -house and monitor desk po- 
sitions. "It sounds real good," says 
Alexander. "If we were playing are- 
nas, I'd ideally go to something big- 
ger with full automation." 

On stage, AudioLease had 16 of 
its own custom -built bi -amped 
wedge monitors; based around JBL 
drivers and, like the FOH system, 
powered by Crest 4801 amplifiers 
via BSS crossovers. Mike Mule 
mixed the band's sound on a Midas 
XL -3 console, augmented by a 
Soundcraft 200 desk as a "stretch" 
board for extra inputs. 

For Alexander, work on the tour 
began in January 1992 with four 
months of synth programming and 
rehearsals before the live dates 
started. "Now I hardly know what 
month it is," he adds. 

Asked how the band members are 
relating to each other after years 
apart, he comments: "I love these 
guys. Put it this way, there's no lack 
of personality." 

'METICULOUS' APPROACH 
Of singer/bassist/guitarist Greg 

Lake's leading role on the tour, 
Alexander affirms: "Greg is the con- 
ductor, and I like working with him 
a lot; we worked very closely on the 
programming, meticulously going 
over all the sounds with a magnify- 
ing glass to get them right. 

"I've been a serious fan of the 
band for over 20 years, so I had a 
hand in helping them remember 
how it used to be. Then they'd go, 
`That sounds so old, let's take it up 
from there.' We would work for 
hours on one sound; work on a piece 
of music for two or three days refin- 
ing all the parts. There's a lot of 
MIDI programming for zoning, scal- 
ing, and overlaps; all kinds of little 
hidden things that take a lot of time 
and effort." 

Alexander also restored and up- 
dated Emerson's best -known stage 
trademark, the original modular 
Moog synthesizer. "We rebuilt it 
module by module and added a'lot of 
'90s technology," he says. For live 
performance, the most crucial modi- 

fication was to the original power 
supply, responsible for the ma- 
chine's notorious tuning instability. 
(Music magazines of the '70s used to 
be fond of highlighting Emerson's 
ability to retune the Moog with one 
hand while continuing a Hammond 
solo with the other.) 

Every keyboard on stage - 
including Emerson's Yamaha C7 
MIDI grand piano, his Hammonds, 
and his modular Moog -is config- 
ured as a MIDI controller. They 
feed two racks. One contains an 
Akai S1100, three Korg 01 /RWs, a 
Wavestation AD, and three Korg 
Mls. In the other are two Midi 
Minis, a Roland D550, two Korg 
Als, and one A2. "Plus," says Alex- 
ander, "two Roland JD800s which I 
use to emulate lots of analog and 
Moog brass sounds and to mimic the 
Yamaha GX -1. 

"MIDI processors on stage and in 
the racks are Lone Wolf MIDI 
Taps, which I'm a big fan of, inter- 
connected through one fiber -optic 
umbilical cord instead of a whole 
bunch of MIDI lines -perfect for 
Keith's rotating riser." 

Two Hammonds are divided by 
more than 20 years -a digital XB -2 
and an ancient, battered L100 that 
Emerson continues to torment with 
knives and violent wrestling. 

Reliability on the road is another 
problem that digital technology has 
largely consigned to history. "For 
the Hammond we mike up a Leslie; 
the piano is miked with two AKG 
414s on the mid and high and a PZM 
mike on the low end," says Alex- 
ander. "On the MIDI side, I've had 
very few failures; notes hang on oc- 
casionally. But the contacts in the 
Hammond need lots of maintenance. 
I often have it apart 30 minutes be- 
fore the doors open." 

At Albert Hall, little seemed to 
have changed for ELP aficionados, 
aside from the addition of newer 
digital sounds and, of course, a more 
refined PA. Die -hard fans might re- 
gret the move to a smoother, '90s 
sound, but at least better speaker 
technology has made this re- forma- 
tion a more pleasant audible experi- 
ence than before. 
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Pro Audio 
Billboard. 

STUD OAC ON 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING NOVEMBER 21,1992) 

CATEGORY HOT 100 R &B COUNTRY RAP ADULT CONT. 

TITLE 
Artist/ 
Producer 
(Label) 

HOW DO YOU 

TALK 
TO AN ANGEL 
The Heights/ 
S.Tyrell 
(Capitol) 

GAMES 
Chucki Booker/ 
C.Booker 
(Atlantic) 

I'M IN HURRY 

(AND I DON'T 
KNOW WHY) 
Alabama/ 
J.Leo,L.M.Lee 
Alabama 
(RCA) 

LOST IN THE 

STORM 
Chubb Rock/ 
Chubb Rock 
Trakmasterz 
(Select) 

TO LOVE 
SOMEBODY 
Michael Bolton/ 
D.Foster 
M.iBolton 
(Columbia) 

RECORDING 
STUDIO(S) 
Engineer(s) 

TYRELL 
(Los Angeles) 
Michael C. Ross 

AIRE L.A. 

(Los Angeles) 
Anthony Jeffries 

EMERALD 
(Nashville) 
Jay Messina 

CHUNG KING 

(New York) 
Rich Bourg 

CCNWAY/ 
OCEANWAY 
/PASSION 
(L.A. /L.A. 
Connecticut) 
Bill Schnee 
Dave Reitzas 

RECORDING 
CONSOLE(S) 

Trident Series 
80 B 

SSL 4000 E SSL 4064 E 

w/ Ultimation 
Neve VR 60 w/ 
Flying Faders 

Focusrite 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

Studer A -820 
(Dolby SR) 

Ampex ATR124 Mitsubishi X -850 Studer A -821 Sony 3348 

STUDIO 
MONITOR(S) 

Mastering Lab 

Tannoy 
Augsperger 
JBL 

Hidley /Kinoshita 
TAD 

Tannoy DMT 12 Custom Conway/ 
Custom Oceanway 

MASTER TAPE Ampex 499 3M 996 Ampex 467 Ampex 499 Ampex 467/499 

MIXDOWN 
STUDIO(S) 
Engineer(s) 

ONE ON ONE 

(Los Angeles) 
Chris Lord Alge 

AIRE L.A. 

(Los Angeles) 
Anthony Jeffries 

EMERALD 
(Nashville) 
Steve 
Marcantonio 

CHUNG KING 

(New York) 
Steve Ett 

WESTLAKE/ 
ENTERPRISE 
(Los Angeles) 
Mick Guzauski 

CONSOLE(S) SSL 4000 G SSL 4064 E SSL 4064 E 

w/ Ultimation 
Neve VR 60 w/ 
Flying Faders 

Neve VR72 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

Studer A -800 
(dolby SR) 

Studer A -820 Mitsubishi X -850 Studer A -827 
Studer A -820 

Sony 3348,Studer 
A820 (Dolby SR) 

STUDIO 
MONITOR(S) 

TAD Augsperger,JBL Kinoshita /Hidley 
TAD 

Tannoy DMT 12 Westlake SM1, 
Augsperger 

MASTER TAPE Ampex 499 3M 996 Ampex 467 Ampex 499 Ampex 467 

MASTERING 
(ALBUM) 
Engineer 

A &M MASTERING 
Alan Yoshida 

K -DISC 
Jack Skinner 

GEORGETOWN 
MASTERS 
Denny Purcell 

HIT FACTORY 
DMS 
Herb Powers 

SONY MUSIC 
Vlado Meller 

PRIMARY CD 

REPLICATOR 
(ALBUM) 

Capitol 
Manufacturing 

WEA 
Manufacturing 

JVC Disc America 
DMI 

HTM Sony 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Capitol 
Manufacturing 

WEA 
Manufacturing 

Sonopress Uni 
Manufacturing 

Sony 
Manufacturing 

© 1992, Billboard /BPI Communications, Hot 100, R &B & Country appear in this feature each time; Nlbum Rock, Modern Rock, Rap, 

Contemporary & Dance appear in rotation. 
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H A M M E R 

TOM PETTY 

L U T H E R 

VANDROSS 

GEORGE 
HARRISON 

I C E - T 

BABYFACE 
A L I C E I N 

C H A I N S 

GEORGE 
H O W A R D 

J A N E S 

ADDICTION 

BOYZ II MEN 

Q U E N 

1"5 

Bruce 
Swedien 

DEMANDS 

DOLBY SR 

little voice inside tells me not to give 
y analog machines. There is a re- 
ent and character with analog not 

ilable with other mediums." 

Oct.'s lotion 

Recent credits 

Career credits 

Career direction 

On his technique 

On Dolby SR 

Producer, engineer, songwriter. 

Co- produced 5 and engineered I I songs on 

Michael Jackson's "Dangerous." Currently 
working with Michael Jackson. Sergio 
Mendes and Rene Moore. 

At age 19 recorded Tommy Dorsey, and 

hasn't stopped yet: Quincy Jones, 
The Chicago Symphony, Duke Ellington, 
Count Basie, Stan Kenton. Oscar Peterson, 
Sarah Vaughn, Natalie Cole, Barbra 
Streisand, Dizzy Gillespie, Diana Ross, 
Nat 'King' Cole. Awards: 3 Grammy's 
(8 nominations); TEC Hall of Fame. 

"I want to do more co- producing and song 
writing along with engineering." 

"Lately I have returned to recording directly 
to analog recorders, later transferring the 

final elements to digital for editing and 

storage" 

"Dolby SR allows Lhe inherent beauty of 
analog recording to come through without 
annoying hiss, hum, or print- through. I use 

Dolby SR on all 

my projects." 

Michael Jackson's "Dangerous" (Epic) 
5 songs co- produced, 11 engineered 

by Bruce Smedien 

Dolby SR: now over 61,000 tracks worldwide. 

DO Dolby 
Colby labaatones Inc. 100 Rbmero Avenue San Franc sco CA 94103 X913 Telephone C CAB 0200 Telex 34409 Farsinik 4154163 -1919 

046 ClagW, Road Ladin SW99AP Tebyane 011.120-1111 Tek, 919109 FacemJe 07 7204118 

Dora, and tre garb* C symbol are trademarks of Dolby labbrelanee batting Capordml Colby Labors.. 1992 SY2l93S; 
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Billboard Classified Action Mart 
CALL TOLL FREE FOR RATE INFORMATION 

1 -800 -223 -7524 
Call Jeff Serrette NY State - 212/536-5174 Outside NY State - toll free 800/223 -7524 

**REAL ESTATE TO THE STARS** 
For advertising information call Roseanne Amorello 

1 (800) 223 -7524 - in NY (212) 536 -5173 NY OFFICE FAX # (212) 536 -5351 
In CA - Kimberly Wood (213) 963 -8320 FAX # (818) 503 -4723 

FAX YOUR AD 
212- 536 -5351 

SERVICES 

Custom Loaded 
Cassette Blanks 

utilizing 
MAXELL XLII HIGH BIAS TAPE 

or your choice of 
AMPEX, AGFA, BASF PREMIUM TAPE 

Any length up to C -96 
rushed to you in minimum runs 

of 700 cassettes 

TRUTONE INC. 
310 Hudson St. Hackensack, NJ 07601 
201 -489 -9180 Fax: 201-489-1771 

DISC MAKERS 

Cassette & CD 

Manufacturing 
FREE Graphic Design 

Complete Packages 

Major Label Quality 
Money Bock Guarantee 

Call Today For Our 

FREE Full Color Catalog: 

1- 800 -468 -9353 

500 CDs 
with 

B&W inserts 
in two piece 
jewel box 

only $1 790 

1328 N. 41h St., Phila., PA 19122 
215- 232 -4140 FAX: 215-236-7763 

COMPLETE CD AND CASSETTE 
PRODUCTION 

4'111-I ml 1 timi ILI 7l l riL nC.f fiC 
212-333-5950 

MASTERING REPLICATION 
PRINTING TOTAL PACKAGING 

POSTERS GRAPHIC DESIGN STUDIO 
PERSONALIZED EXPERT SERVICE 

330 WEST 58TH ST. NEW YORK, N.Y. 10019 
"FOR THOSE WHO HEAR THE 

DIFFERENCE" 

i)ircrt- marketing services Iùr video and 
audio: consultation, brokering, and 
management. 13 years experience in 
catalogs, telemarketing, and advertising. 

a Tel. 510-865-1441 
SM 

Corporation 

YOUR LYRICS SET to music by professional 
composer /producer. Call for details. (212) 
489 0485, (212) 721 -4667. 

SERVICES 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 25 YRS.! 
Working All Leading National Charts. 

"One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., 1 -800- 737 -9752 
4721 Trousdale Dr., Nashville, TN 37220 

615- 833 -2052 FAX 615-833-2101 

CUSTOM 

SERVICE 

500 CASSETTES $ 599 
500 COMPACT DISCS $1699 

1000 EACH CASS and CD $2999 

FROM YOUR 1630 & FOUR COLOR FILM 

MAJOR LABEL QUALITY 
PHONE: (800) 423 -2936 

FAX: (818) 569 -3718 
BURBANK, CALIFORNIA 

CALL 
NOW 

FREE 
PHONE 
ESTIMATES 

1 -800 -231 -827 3 

KA 
BA 

CASSETTES CDS 
QUALITY DUPLICATION 

& GRAPHICS, 
FULL 

PACKAGING 

BLANK TAPE & ACCESSORIES 
Widest Selection Anywhere! 

Call For Free Catalog 

(800) 
3355-44004 f117JWY77Y4L 

rml wrISH IOAD HaasHUl, P. 
..'W,> Ht' K 

FOR COMPLETE CASSETTE, 

C.D., RECORD MANUFACTURING 

& PACKAGING SERVICES CALL: 

(513) 681 -8400 QCQ 
2832 SPRING GROVE AVE.CINCINNATI, OH 45225 

ACKAG01199 
SG- CASSETTES 

TESTS INSERTCARDS NORELCO BOX SNRINKWRAP QUICK TURN AROUND 

100- 1Z " -V /YL 
TESTS LAQUER MASTERING METAL PARTS 2 COLOR LABEL 

WHITE JACKET WITH HOLE SNRINKWRAP QUICK TURN AROUND 

RAI N BO 1738 BERKELEY STREET SANTA MONICA, CA 90404 

finca 1939 RECORDS & CASSETTES (310) 829'3476 (310) 829.0355 FAX: (310) 828.8765 

SERVICES 

The Professional Edge in 
Cassette Duplication 

Each order 
custom personaled 

to flt your budget 
and your total needs 

High speed - Realtime 
pI on 

i - 8800 -633 -0455 

NARD, Call For Free Sample 

US' MOST 
COMPLETE FACILITY! 

Cassette Duplication 
Compact Disc Production 
DMM Vinyl Pressing 
Custom Graphics 
Mastering Studios 

COMPLETE PACKAGES with state - 
of- the -art Neve Digital Mastering for 
CD, Studer & Lyrec HX -Pro Cassette 
Duplication, DMM Mastering for Vinyl 
and a complete in -house art depart- 
ment - design, layout, typesetting, color 
separation. 
Get THE BEST at no extra cost! 

For a Complete Brochure. call or write: 

EUROPADISK, LTD. ÿjÿñ 
75 Varick Street, New York, NY 10013 0L E,° 

(212) 226 -4401 FAX (212) 966-0456 .., 

If You Don't 
Sound Good, 

We Don't Look Good. 
State of the art mastering, replication, 

and duplication services for the 

/ - discriminating producer. 

\\\\I hs TRUTONE INC. 
310 Hudson St. Hackensack, NJ 07601 
201-489-9180 Fax: 201 -489 -1771 

COMPACT DISCS 
REAL -TIME CASSETTES 

duplicated on the largest KABA System 
in the Southwest. 

"Quick turnaround, low prices!" 
MasterCard and Visa accepted 

(214) G30 -2957 

G Crystal Clear Sound 
4902 Don Drive, Dallas, Texas 75247 

LABELS /MANAGERS 
You have the artists and the talent. You 
are committed to success. Without sales 
and marketing, you will fail. We will help 
you develop an effective campaign to in- 
crease your sales. What you need is ... 

HIRED GUN MARKETING 
P.O. Box 305, LAFAYETTE HILL, PA 19444 

1- 800 -892 -9698 FAX 215 -825 -7329 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE 

TAPE SECURITY PRODUCTS 
-EITHER REUSEABLE 

OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

PROFESSIONAL RECORDING SUPPLIES 
CUSTOM AUDIO /VIDEO CASSETTES 

' TDK VIDEO CASSETTES DATS AMPEX MASTER- 
ING TAPE SPLICING TAPE EMPTY REELS 8 BOXES 

INSERT CARDS NORELCO 8 SOFT POLY BOXES 
AUDIO /VIDEO ALBUMS CASSETTE LABELS 
ENDLESS CASSETTES ' C -O's 'BASF 8 MAGNETIC 

MEDIA AUDIO CASSETTE TAPE (PANCAKES) 
CELEBRATING OUR 25TH YEAR. 

DON'T DELAY CALL TODAY FOR OUR FREE 
CATALOG AND PRICE LIST!!, 

ANDOL AUDIO PROD., INC. 
4212 14th AVENUE BROOKLYN, NY 11219 

1 -800- 221 -6578 FAX (718) 853 -2589 
516 -212 CALL 718 -435 -7322 

MON.- FRI. -9AM TO 5PM 
VISA /MASTERCARD ACCEPTED 

TALENT 

ASPIRING BANDS LOOKING for manager, 
send demo tapes and picture to: Ray Ray, 
2265 Westwood Blvd. #200, Los Angeles 
CA 90064. 

TRYING TO GET SIGNED? 
STOP GUESSING 

CALL A.G.P. CALL 
(ARTIST GUIDANCE & PROMOTION) 

(313) 294 -5971 
P.O. BOX 66216 

ROSEVILLE, MI 48066 

ESTABLISHED CONSULTANT 
WITH MAJOR NAME MUSIC CREDITS AND 
CONTACTS IS SEEKING SIGNED ARTISTS 
WHO ARE UNHAPPY WITH THEIR CURRENT 
SITUATION OR UP & COMING ARTISTS JUST 
LOOKING FOR THE RIGHT DIRECTION. 
IF I LIKE WHAT I HEAR AND SEE POTENTIAL, 
MY CAREER CONNECTIONS CAN PUT YOU 
IN TOUCH WITH GOOD PEOPLE IN ALL FAC- 
ETS OF THE MUSIC INDUSTRY. 
THERE IS NO FEE INVOLVED. MY GOAL IS 
TO SPECULATE CORRECTLY ON FUTURE 
POTENTIAL. 
PLEASE SEND TAPE, PRESS KIT, PHOTOS TO: 

I.P. COMMINS 
P.O. BOX 1939, MEDIA, PA 19063 

MAJOR RECORD LABEL 
SHOWCASE 

AT SWEETWATERS IN 
NYC EVERY THURSDAY, 

FIRST OF ITS KIND! 
(212) 489 -3533 

FOR SALE 

ANY CD /CASSETTE TAPE SOLD 
IN A MUSIC STORE 

TWO FOR ONE!! 
Original Artists /Original Labels! For your 
coupon booklet good for 40 CD's /Cas- 
settes send $9.98 (US) /SASE to: HLR, 67 
South Bedford Road, Mount Kisco, NY 
10549 or call (914) 242 -7300 for more infor- 
mation. 

Operating Supplies 
Plastic & Paper Sleeves - Cassette Shells 

Jewel Boxes - CD Blisters Divider Cards 

Wrapping & Packaging 
The ShrinkmasterTH Packaging System 
Retail -level packaging :Does LP's, Videos. CD's, 

Cassettes & more. Easy operation. 5298.95 complete 
The CD SealerTSr 

Stop taping! Stop stapling! Seal blister paks 
cleanly and efficiently. Complete system, $229.95. 

Music & More... 
Indie Labels Budget & Cut -Out CD's, 

Tapes & LP's Novelties Books & Mags 

Performance Dist. 
2 Oak St. POB 0156 

Haw Brunswick NJ 08903 -0156 
Tel: (90¢)545 -3004 Fax (90$)545ó054 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66 th ST., DEPT J 
MIAMI, FL 33166 
Phone: (305) 591 -2188 

Fax : (305) 591 -7210 

DEALERS 
ONLY 

MOVIES /USED 
100% GUARANTEED 

OVER 100,000 in STOCK 
STORE -SETS 200 10,000 TITLES 

PLAYBACK INTERNATIONAL 
1 (800) 899 -7529 FAX (214) 644 -4270 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Ma- 
jor label CD's, cassettes and LP's as low as SOe. 
Your choice from the most extensive listings 
available. For free catalog call 16091 890 6000. 

FAX: (6091 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Box A 
Trenton, NI 08691 0020 

RETAIL -WHOLESALE- EXPORT 

LATEST SELECTION ON 
RECORDS TAPES AND CD'S, 
TURNTABLES, MIXERS, DJ 

EQUIPMENT 

12 "- $3.99 -$4.44 
LPS - TAPES - $6.99 - $7.99 

CD'S - $7.99 - $11.99 

MAIL ORDERS $50.00 MINIMUM 

CALL OR FAX 
ROCK & SOUL ELECTRONICS, INC. 

PH (212) 695 -3953 -4 
FAX (212) 564 -5358 

PsrehdIta Havv Metal Punk Jams slues Ria 
Campus Records ° 

Wholesale Distributor of 
e "Deletions /Overstocks" IMPORT 0 
z 874 Albany Shaker Road 

Latham. NY 12118 EXPORT 
(518) 783 -6698 

s (518) 783 -6753 FAX 

For a Unique Blend of Independent and 
Major Label Closeouts and Overstocks 

,atasaneul M70 e I ar...swi 3 aua 
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COMPACT DISCS 

INSTAFIND 
Why pay a high price for point of sale 
software when you can buy our fast 
point of sale system with a 100,000 
plus database for under $500.00. 
Call for a free demo floppy TODAY! 

Call (800) 825 -7920 

INVESTORS WANTED 

SONGWRITING TEAM WITH 
songs of hit potential sees in- 
vestor for production costs ... 
only sincere interest. Contact: 
P.O. Box 437, Ccharleroi, PA 
15022. 

NOVELTIES 

ROCK & ROLL MERCHANDISE 
The greatest variety of licensed product around! 

Same day shipping / "no- minimums" 
POSTERS, T- SHIRTS lover 700 styles), PATCHES, 

TATTOOS, JEWELRY - WE HAVE IT ALL!! 
1- 800 -248 -2238 Dealers Only! 
ZMACHARS POSTERS, INC. 

7911 N.W. 72 AVE., SUITE 102 
MEDLEY, FL 33166 

13051888 -2238 FAX: 13051888 -1924 
Service is our # 1 Goal! 

ROCK T- SHIRTS 
OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
1- 800 -279 -2545 

DEALERS ONLY 

WANTED TO BUY 

I 
REAL ESTATE TO THE STARS 

HELP WANTED 

GENERAL MANAGER 
CLASSICAL RECORD 

LABEL 
U.K.'s leading independent 
classical record company has 
been acquired by the world's 
leading independent music 
group. We are looking to 
launch the classical label in 
the U.S. market and need an 
experienced, aggressive self - 
starting General Manager with 
broad experience in classical 
record marketing, publicity, 
distribution, sales and general 
operations. Attractive bene- 
fits. All inquiries will be kept 
strictly confidential. Send re- 
sume to Nina Bueti, 137 -139 
West 25th Street, 11th floor, 
New York, NY 10001. 

SALES OPPORTUNITIES 
Leading independent distributor 
seeks experienced and aggres- 
sive sales people for New York 
City and Boston /New England 
area. Self- starters who know how 
to juggle priorities and are knowl- 
edgeable in many areas of music 
preferred. Resume and salary re- 

quirements to: 
Box 8011 

Billboard Magazine 
1515 Broadway 

New York, NY 10036 

NATIONAL SALES MANAGER 

Established contemporary instrumen- 
tal label with major label distribution 
seeks experienced executive to man- 
age aggressive U.S. sales and mar- 
keting efforts. Requires a minimum of 
5 years sales /marketing management 
experience at national or regional lev- 
el, plus self- motivation, creativity, ana- 
lytical skills with good follow- through 
and ability to interface with top man- 
agement. Send resume to: 

Box #8013 Billboard Magazine 
1515 Broadway New York, NY 10036 

SALES 
East Coast label seeks a charismatic 
leader to manage sales staff. Strong an- 
alytic, financial, management in addition 
to sales and music background. Send re- 

sumes to: 
Box #8014 Billboard Magazine 

1515 Broadway New York, NY 10036 

DJ's - DJ's - DJ's 
National Co. seeking animated female or 
male DJ talent for various nightclubs and 
music formats (Top 40, Country, Party 
Rock, Dance). Must have strong mic. 
presence and "zany" personality. Multi- 
ple locations available. 

(615) 259 -3978 

NATIONAL RADIO PROMOTION 

Northeast based independent dis- 
tribution co. seeking promo guru to 
set -up and head new department. 
Hands -on individual must have 
proven track record and ability to 
get the music played! No amateurs. 
Strong marketing support and in- 

credible artist roster. Unlimited po- 
tential. Send resume w /salary his- 

tory to: Box #8016 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

HELP WANTED 

DIRECTOR OF PURCHASING 
Valley Record Distributors is the 
nations premier one -stop. Spe- 
cializing in deep catalogue, we 
pride ourselves on quality ser- 
vice. Due to growth, we are look- 
ing for a Director of Purchasing to 
manager our Purchasing Depart- 
ment. 
The ideal candidate will have 
10+ years experience in the rec- 
ord business, including five at the 
retail level and as a buyer. Must 
be used to explosive growth and 
love change. Negotiating and 
communication skills a must. 
Proven ability to manage a de- 
partment of 10. 

Send Resume to: 
Valley Record Distributors 

P.O. Box 2057 
Woodland, CA 95776 

Atten: Personnel 

INDEPENDENT 
MUSIC PUBLISHER 

looking for savvy individual well 
versed in Pop /Dance /R &B mu- 
sic field for position as "song 
plugger ". Salary commensurate 
with experience and contacts 
for qualified individual. Bonuses 
available. Resume required. 

Box #8012 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

AUDIO /VIDEO 
ACCESSORY BUYER 

(Atlanta, GA) 
Super Club Music Corporation (Tur- 
tle's /Record Bar /Tracks /Rhythm & 
Views) has an opening for an Audio/ 
Video Accessory Buyer in its Atlanta, 
Georgia office. Must have a thor- 
ough knowledge of Merchandising 
and Contract procedures. Responsi- 
ble for Inventory Control. Good 
Communications /Customer Service 
skills. Interaction with the Advertis- 
ing Department, Vendors, Office, 
and Field staff. Reports to VP of 
Merchandising. Excellent Compen- 
sation /Benefits package. Send re- 
sume and letter of interest with sala- 
ry requirements to: 

Super Club Music Corporation 
Attn. Human Resources 
2151 Northwest Parkway 

Marietta, GA 30067 
EOE M /F /V /H 

PUBLICIST 
NY based label needs powerhouse publicist. 
Responsible for planning and executing nation- 

al campaigns for roster. Heavy phones, high ex- 

pectations, killer acts. Salary comensurate w/ 
experience. Send resumes to: 

Box #8015 Billboard Magazine 
1515 Broadway New York, NY 10036 

FIXTURES 

FACTORY DIRECT 
JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
ELECTRONIC ARTICLE SUR- 
VEILLANCE SYSTEMS 

Architectural Merchandising Floor Plans at no 

cost or obligation. 

Free 100 Page Color Catalog 
1- 800 - 433 -3543 

Ask for Ken Cohen 
Stocked in Chicago, Baltimore, Los Angeles 

And London, England 
Fax: 213-624-9022 

:`:I`[ d' [ :[.,/":[_,V:[)'[; 
4,,U (:0 ,ll.,,,1 

LIQUIDATION 
CONSULTANTS 
SERVING YOUR INDUSTRY 

WITH DISCRETION 

AND CONFIDENTIALITY. 

Bankruptcies Warehouse 
Consolidations (lean-outs 
Liquidations Barter of Aged 
Overstocks Receivables 

Serving Manufacturers, Wholesalers, 
Distributors and Retailers. 

WE BUY BRAND NAME 
MERCHANDISE 

Audio Rooks 
( :onstuncr Electronics 
Videos 
Laser I )iscs 

Sm 

Video ( ailes 
Computers 
Compact I )iscs 
( :assettes 

THAr ,STIE R 
AND COMPANY 

NEW YORK 
(516) 420-8300 
Fax (S 16) 4211 -8455 

DALLAS 
(214) 915-0054 
Fax 12141915 -0058 

I BUY CD'S 
New, used, promo, jukebox, over- 
stock, etc. I need large quantities 
weekly. 

Call: (619) 693 1710 Jeff 
or FAX lists to: (619) 695 3917 

ARE YOU WORTHY? 
LIVE AMONG THE ELITE!!! 

TWO 22 ACRE WORLD CLASS ESTATE LOTS 

ONLY $895,000.00 & $995,000.00 

CREATE YOUR OWN PRIVATE WORLD 
SECLUDED HILLTOP LOCATION 

Located in exclusive Hidden Valley. 
Near Sherwood Country Club in the Serra Monica Mountains area. 

Breathtaking scenic views of mountains, ocean and valleys. 

Most comfortable year -round climate. Westlake Village schools. 
Only 40 min. from Los Angeles, Local services & freeways 

10 min. away. 
Utilities to both, & up to 4 acres of level building pads on each parcel. 

No Homeowners or Association Fees. 

Offered by Golden Pacific Industries. Call Broker at 909 -981 -8100 

STUNNING CONTEMPORARY 
ON THE BAY 

IN OCEAN CITY, NJ 
Less than 30 minutes from Atlantic 
City this prestigious home offers a 

lifestyle of elegance & serentiy. 
Overlooking Great Egg Harbor Bay 
& the most beautiful sunsets. State 
of the art technologies, including 
media room, elevator, & satelite 
dish. Direct inquiries to: 

RON GRUNSTRA 
(800) 526 -5090 

THE RICHARDS AGENCY 
(609) 398-3636 

AVE. OF LEGENDS 
NEAR NASHVILLE 

Spacious rustic ranch on Old Hicko- 
ry Lake. 4 bd., 3 ba. pool w /multi 
level decking. Pvt. apt. or studio. 
"MILLIONS $$ ROW" $269,900. 

(615) 264 -1837 

ft--,i,Music Software Inc 

*Cost effective POS solutions 
for your retail stores 

Single -User and Multi-user systems 
Extensive ABBEY ROAD Database 

* WEEKLY UPDATE service 
One- Stop/Distributor software 

* SOUNDSCAN reporting available 
Music Software Inc. 

151 Mineola Avenu, 

Roslyn Hei'es, N.Y. 1 1577 

(516)625 -6660 (516)625 -6693 FAX 

i 

RecorclTrak 
800-942-3008 

Advanced 
inventory 
control systems 
for record stores. 

Trak Systems 
Wallingford, CT 
203 -265 -3440 

Fax 203.269.3930 
(Canada) 604- 564 -4118 

HOME STUDIO POTENTIAL 
41x13 rec room, prft for home studio 
in beautiful split -level hillside home, 
opens to pool area, 2BR, 21/2BA, FD, 

cstm oak kitchen, new rdwd deck, big 
trees. Woodland Hills $405K. 

Call Anita (818) 347 -1400 

SHERMAN OAKS HILLS 
1920's spanish home. 3br., in- 

credible views, Lrg prvt yard, Lrg 

modern kit, hi -beam ceilings. 

For Lease - $2450/mo. 
Call - (818) 788 -2014 

RECORDING EQUIP. 
FOR SALE 

MITSUBISHI X -880 digital 32 track w /re- 
mote, well maintained, low hours. Take over 

lease /purchase ask for Mike (818) 405 
8002. 

COMPUTERS 

MUSICWARE the 
POSitive Choice 

Complete POS and Inventory 
Control Systems for the 

Record Retailer. 
The million -plus, song-title Phonolog 

Select database & SoundScan 
reporting available. 

Mualcware USA 3 5611 Creedrnoor Rd. 
Suite 245 
Raleigh. NC 27812 
(919) 833-5533 
Fax (919) 833 -1900 

Muslcware Europe 
Saxony Noose 
Eashampne8, Chichester 
Sussex, England 
P018 WY 
(0243) 775419 
Fax (0243) 776327 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fax today to see why YSL is undeni- 

ably the leader in computer systems for 

music and video retailers and wholesalers. 

We built 20+ years of music and video in- 

dustry experience into our computer systems 

to help make your business more profitable. 

YOUNG SYSTEMS LIMITED Phone (4041 449 -0338 

Fax (4041 840 -9723 

Australia: (081338-2477 
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Radio 
B'casters Predicting Payoff In '93 
But Budgets Will Likely Stay Fixed 

BY CARRIE BORZILLO 

LOS ANGELES -While many 
broadcasters are projecting no reve- 
nue growth for next year, others 
are anticipating that this year's con- 
solidation efforts will pay off in 
1993 with anywhere from 1 % -10% 
overall growth. Nevertheless, cau- 
tion is still the key. Most broadcast- 
ing group heads and GMs surveyed 
say their budgets for '93 will remain 
flat. 

Beasley Broadcast Group presi- 
dent Simon T says the money in- 
vested this year will be sufficient to 
spur revenue share increases in all 
of Beasley's markets in '93, and he 
projects 10% revenue growth. 

"We invested a lot in 1992 and we 
expect '93 to bear the fruits of '92's 
labor," he says. 

Others aren't as optimistic. Bob 
Neil, executive VP /radio for Cox 
Broadcasting, is one of several 
broadcasters projecting flat reve- 
nue growth for '93. However, he is 
also one of the few managers sur- 
veyed who says he will increase 
spending in certain areas next year. 

"Generally, we're seeing some 
moderate expense increases across 
the board," Neil says. "We'll be in- 
creasing our marketing budgets, 
but there will be no other signifi- 
cant changes." 

As for the state of the industry as 
a whole, Neil doesn't expect much 
growth next year "because we have 
no reason to believe the industry 
will take off," he says. "I think it 
will be flat." 

Bill Stakelin, president /CEO of 
Apollo Radio, concurs. He says that 
since an economic recovery isn't 
around the comer, he will continue 
to watch expenditures. However, 
Stakelin does anticipate some 
growth. 

"While national spots remain 
stagnant, we do anticipate local 
growth and growth in outside reve- 
nue streams at our stations," he 
says. "We anticipate a 5 %-6% overall 

growth." 
At Greater Media, VP /radio 

Charlie Banta says the '93 budget 
will be the same or a bit thinner 
than this year's budget. Banta says 
he is not counting on the economy to 
turn around. Instead, he sees inter- 
nal changes in programming and 
sales as the key for revenue growth 
in the coming year. 

"We invested in the training pro- 
cess for the last few years," says 
Banta. "So, we haven't made any 
radical or significant increases in 
this budget." 

KNIX Phoenix's budget for '93 
will also be similar to this year's 
budget, says VP /GM Michael Ow- 
ens, "and it will stay the same until 
we see concrete signs that tell us 
differently." 

Owens says he hopes the addition 
of a marketing manager this Sep- 
tember will help make next year 
more profitable, but he still projects 
flat-to-1% revenue growth. 

Owens also says he hopes the 
changes made in the last two years 
will pay off next year. 

"In '91 we did a lot of consolida- 
tion and downsizing," he says. 
"This got us prepared for '92 and 
'93. We didn't increase expenses this 
year and we haven't for next year, 
and we don't expect much growth 
either. But we'll be able to deliver 
the bottom line like we did this 
year." 

Heritage Media radio group presi- 
dent Paul Fiddick projects flat reve- 
nues overall, yet he sees local reve- 
nues rising 8 %. Fiddick says the fo- 
cus will be on Heritage developing 
business itself instead of relying on 
the agencies. 

Broadcasters have mixed feelings 
on what effect the election of Gov. 
Bill Clinton will have on the indus- 
try. 

"I think the economy is poised to 
recover anyway with or without 
Clinton," says Fiddick. "With a new 
president I think it may give con- 
sumers a new hope and they won't 

McBride And The Raab. Radio consultant Joe Raab, center, said hello to Terry 
McBride, left, and Ray Herndon of McBride & the Ride, backstage at a recent 
New York concert. 

be afraid to spend." 
KNIX's Owens also thinks the 

economy is on the verge of recovery 
and he sees a rebound by the end of 
next year or early '94. Until then, 
Owens sees broadcasters continu- 
ing to take the safe route and bud- 
get conservatively. 

Rick Buckley, president of Buck- 
ley Broadcasting, hopes the new ad- 
ministration will give a push to the 
economy and hopes to see it trickle 
down to the radio industry. 

Even with the new FCC owner- 
ship rules, only a few group heads 
say they plan to expand in the com- 
ing year. 

Stakelin says he'll aggressively 
be pursuing new stations in '93, 
while Neil at Cox says the company 
intends to expand in each market if 
the opportunities arise. 

Looking Presidential. During the final phase of his campaign, Bill Clinton, now 
President -elect, used classical WNCN New York's noontime concert at Bryant 
Park as a platform to greet 12,000 New Yorkers. WNCN PD Mario Mazza, left, 
had to press the "WNCN Brass Quintet" into playing five hours rather than the 
usual one, due to Clinton's tardiness. 

Many Markets Hold More Than 1 `Oldies' 
With 730 Outlets, Format Is Third Most Common 

BY PHYLLIS STARK 

NEW YORK- Despite the indus- 
try's long -held belief that most mar- 
kets can only sustain one oldies sta- 
tion, 42 of the top 100 markets now 
have more than one station in the 
format with at least a 1.0 Arbitron 
rating. Of those 42 markets, 33 have 
two oldies stations, eight have three 
stations, and one market- River- 
side, Calif. -has four. 

According to the latest figures 
from The M Street Journal, there 
are now 730 oldies outlets in the 
country, making it the third most 
common format. Three years ago, 
there were just 545 oldies stations. 

In terms of listening, oldies sta- 
tions claimed 6.5% of the national 
audience in the summer ratings, ac- 
cording to the Billboard /Arbitron 
national format ratings. That in- 
cluded a sizable 9% of the coveted 
25-54 year old demo. 

As further evidence of oldies' 
growth, in recent months there 
have been several examples of mar- 
kets where upstart oldies stations 
have dethroned the incumbent. 
They include Phoenix, where new- 
comer KPSN (Sunny 97) topped 
KOOL -FM for the first time in the 
summer book, and San Diego, 
where KBZS first topped KCBQ -FM 
last spring. 

Consultant E. Alvin Davis, who 
specializes in oldies, notes that the 
growth of oldies is particularly sur- 
prising since many stations in the 
relatively young format don't have 
the advantages of their competitors 
in other formats such as heritage in 
the market, big name air talent, and 
big promotional budgets. 

MYTH FROM THE FORMATIVE YEARS 

Oldies programmers say the idea 
that there is only room for one old- 
ies station per market is a myth that 
began during the format's forma- 

tive years when most people be- 
lieved it was either a fad or a niche 
format with limited appeal. Many 
liken it to the belief widely held five 
years ago that there could only be 
one country station per market. 

"A lot of people want to pigeon- 
hole oldies and believe it is a less 
dominant factor than it really is," 
says Davis. "The demographics now 
favor the oldies format. There are a 
large quantity of people in this 
demo that like this music ... [But] 
for many people it is still a bit of a 
hidden secret." 

As a result of the misperceptions 
about oldies, many broadcasters be- 
lieved that a new oldies station 
could do no better than to halve the 
shares of the existing station. In re- 
ality, in quite a few markets a sec- 
ond oldies station has actually 
broadened the audience for the for- 
mat. In Phoenix, for example, 
KOOL -FM's spring audience share 
was 3.6. But its summer 2.7 share, 
combined with KPSN's share, re- 
sulted in a 6.9 share of FM oldies lis- 
tening in the market. 

"That is one appealing thing that 
has happened in a lot of these [mar- 
kets]," says Davis. "When you add 
a new station, you generally expand 
the marketplace so the shares for 
the whole format get bigger." 

For his part, KOOL -FM OM Tom 
Peake expects that growth will con- 
tinue in Phoenix. "We hope that 
KPSN will broaden the oldies audi- 
ence [and] create their own cume," 
he says. 

HAIR ON FIRE OLDIES 

Even if the two stations are play- 
ing virtually identical music, as they 
are in many cases, some program- 
mers suggest the tempo and atti- 
tude of the stations will differenti- 
ate them from the competition and 
help the market to sustain both sta- 
tions. 

KBZS PD Rich "Brother" Bobbin 
says of the market oldies leaders in 
San Diego and Phoenix, "The tempo 
is way up there. The DJs are up, and 
the format moves 200 miles an hour 
with its hair on fire. The things that 
make it work are solid music and 
momentum, the things that made 
CHR work all those years. 

"Programmers operated oldies 
stations like ACs, sort of a sluggish, 
slow moving, `adult' presentation," 
Robbin adds. "We're finding the 
faster we go the harder we punch, 
the better the numbers are. It has 
that excitement." 

KPSN GM Barbara Dean believes 
that as long as oldies stations differ- 
entiate themselves from each other 
in style, there will be room for more 
than one in a market. 

"Jock presentation and overall 
presentation creates the different 
feel," she says. "I think we'll start 
seeing that [markets] will sustain 
two. A market sustains two country 
stations very well and sustains way 
more than two AC stations." 

In addition to attitude and style, 
Robbin also suggests format frag- 
mentation will help its overall 
growth. "As time goes on we're go- 
ing to hear some shadings in the 
format," he says. "The way to get 
noticed among a bunch of purple 
things in a contest is to be a little 
pinker or a little darker." For oldies, 
being "pinker" could include con- 
centrating on the oldies of a particu- 
lar decade. 

But Robbin is less sure than Dean 
whether two oldies stations can last 
in a market. "I think the jury is still 
out on that one," he says. "It seems 
that one will tend to dominate as in 
the case of Los Angeles [where 
KRTH is far ahead of KCBS -FM] or 
San Diego where KCBQ is down to 
a 1.5." 

Most programmers, however, say 
(Continued on page 83) 
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COMPILED FROM A NATIONAL 
SAMPLE OF RADIO PLAYLISTS 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

0 1 i 8 

* * * No. 1 * * * 
TO LOVE SOMEBODY MICHAEL BOLTON 
COLUMBIA 74733 3 weeks at No. 1 

0 3 3 7 THE LAST SONG ELTON JOHN 
MCA 54510 0 4 4 10 
DO YOU BELIEVE IN US JON SECADA 
SBK 50408/ERG 

4 2 2 12 
I WILL BE HERE FOR YOU MICHAEL W. SMITH 
REUNION 19139 /GEFFEN 

Ï) 5 10 7 ALWAYS TOMORROW GLORIA ESTEFAN 
EPIC 74472 

© 13 28 3 
I 

WILL ALWAYS LOVE YOU WHITNEY HOUSTON 
ARISA 1-2490 

O 11 15 5 WHEN SHE CRIES RESTLESS HEART 
RCA 62412 

® 8 11 12 
LAYLA ERIC CLAPTON 
REPRISE 18787 

O 9 12 8 
HOW DO YOU TALK TO AN ANGEL THE HEIGHTS 
CAPITOL 44890 

10 6 7 12 WALAKING ON BROKEN GLASS ANNIE LENNOX 
AR 1-2452 

li O 
12 17 5 

NEVER A TIME GENESIS 
ATLANTIC 87411 

12 7 5 13 
NEVER2SAW A MIRACLE CURTIS STIGERS 

13 10 6 18 SOMETIMES LOVE JUST AIN'T ENOUGH PATTY SMYTH 
MCA 5440 

C) 19 21 7 FEELS LIKE HEAVEN PETER CETERA WITH CHAKA KHAN 
WARNER BROS. 18651 

15 16 18 15 WOULD I LIE TO YOU? CHARLES & EDDIE 
CAPITOL 44809 0 17 20 7 
CHAINS AROUND MY HEART RICHARD MARX 
CAPITL 44848 

11 14 9 18 NOTHING BROKEN BUT MY HEART CELINE DION 
EPIC 74 

18 21 22 9 SOMEONE TO HOLD TREY LORENZ 
EPIC 74482 

i9 25 27 4 
THEME FROM "NORTHERN EXPOSURE' DAVID SCHWARTZ 
MCA ALBUM CUT 

20 20 16 23 RESTLESS HEART PETER CETERA 
WARNER BROS. 18897 

0 27 31 4 
FAITHFUL GO WEST 
EMI 50411 /ERG 

22 18 13 18 
DO I HAVE TO SAY THE WORDS? BRYAN ADAMS 
A&M 1611 

23 15 8 16 
AM 

rI THE 
SAME GIRL SWING OUT SISTER 

24 26 30 6 DAAND BEWITHOUT 
SLEEPING MELISSA ETHERIDGE 

25 37 2 

* **POWER PICK*** 
A WHOLE NEW WORLD PEABO BRYSON & REGINA BELLE 

26 23 19 23 
THE ONE ELTON JOHN 
MCA 54423 

27 24 23 25 TAKE THIS HEART RICHARD MARX 
CAPITOL 44782 0 39 - 2 FOREVER IN LOVE KENNY G 

ARISTA 1 -2482 

29 22 14 11 ALL I WANTS 
TOAD THE WET SPROCKET 

30 29 29 31 JUSDT73ANOTHER 
DAY JON SECADA 

31 30 26 24 CONSTANT CRAVING K.D. LANG 
SIRE 18942/WARNER BROS. 

32 28 24 16 
MY DESTINY LIONEL RICHIE 
MOTOWN 2176 

33 34 40 3 
NO ORDINARY LOVE SADE 
EPIC 74734 

34 41 - 2 FLKESH15/EBLOOD 
WILSON PHILLIPS 

35 38 - 2 
LOVE CAN MOVE MOUNTAINS 
EPIC 74337 

CELINE DION 

36 31 25 15 
DROWNING IN YOUR EYES EPHRAIM LEWIS 

3) 40 46 3 
DOES LAOVE NOT OPEN YOUR EYES KURT HOWELL 

38 33 36 5 
ANOTHER LIFE BARRY MANILOW 
ARISTA ALBUM CUT 

39 35 37 11 END OF1THET ROAD (FROM "BOOMERANG ") BOYZ II MEN 
BIV 10 

(CO 44 - 2 IF THERE HADN'T BEEN YOU BILLY DEAN 
SBK 57884 /ERG 

41 36 34 35 
HOLD ON MY HEART GENESIS 
ATLANTIC 87481 

42 NEW 0. 
1 

** *HOT SHOT DEBUT * ** 
THESE ARSE DAYS 10,000 MANIACS 
ELEKTRA 647 

43 32 32 19 
COME TO ME BONNIE RAITT 
CAPITOL ALBUM CUT 

44 42 39 27 IF YOOUABELIM 
EVE KENNY LOGGINS 

45 NEW 0. 1 HAVE I TOLD YOU LATELY ROD STEWART 
WARNER BROS. ALBUM CUT 

46 45 42 33 
I 16L0 

REMEMBER YOU AMY GRANT 
A&M 

41 43 38 18 NOWBIAND 
FOREVER CAROLE KING 

ALBUM CUT 

48 47 44 33 IF YOU ASKED ME TO CELINE DION 
EPIC 74277 

49 49 49 9 COULD' VE BEEN ME BILLY RAY CYRUS 
998 MERCURY 

50 46 35 8 LIIKE^EVERYONE SHE KNOWS JAMES TAYLOR 
COLUBIA ALBUM CUT 

C) Records with the greatest airplay gains this week. Videoclip availability. © 1992, Billboard /BPI 

Communications. 

Radio 

lAe week 
Eric Faison 

WBLK Buffalo, N.Y. 

WITH NO STRONG format rival in the market, urban 
WBLK Buffalo, N.Y., PD Eric Faison says the station's 
primary competition is its own image. "This town is very 
loyal to this station," he says, "but it also had the reputa- 
tion of being a revolving door. There wasn't the comfort 
factor of having the same people on the air." 

Since Faison's arrival 14 months ago, the station has fo- 

cused on consistency, and that focus has paid off. In the 
summer Arbitron book, the station was up 5.1 -7.8 12 -plus 

and was No. 2 in the market overall. 
The most stable part of the station has been the air staff. 

The morning "wakeup club," consisting of Brian Scott, 
Kim Fox, and Lou St. James, has been in place for more 

than a year, and Faison says "they have taken the town 
by storm. It's an incredible morning show. It's funny, real, 

and relates to Buffalo." 
Midday host Keith Pollard has been in place for a while 

as well and benefited from some "softening up" of the mu- 
sic during his shift in order to make the station "listenable 
for people in offices, while at the same time not too sleepy 
for people who aren't in offices," Faison says. 

Afternoons are handled by Faison, followed by MD 

Roger Moore, who targets a younger audience with his 
evening show. Debbie Simms hosts the late -night "Quiet 
Storm" show, and overnights are handled by Dr. James 
Cornelius. 

In the next few weeks, WBLK will be launching an eve- 
ning teen forum show, and plans to recruit high school re- 
porters to be involved in the show. "The market can stand 
to have some nonmusic elements," says Faison. "I think 
that will strengthen our base." 

In addition to consistency, Faison credits increased vis- 

ibility for the station's success. With the addition of promo- 

tion director Shelice Smith to the staff six months ago, the 
station got its first "fully functioning promotion depart- 
ment" and has been working hard in that area ever since. 

"We tried to take the emphasis a little bit away from on- 

air promotion," says Faison. 'We've got more signage out 
there, we're in the streets shaking hands [and] doing lis- 

tener- appreciation parties. Also, we've quit trying to grow 
audience with our on -air product," he adds. "Sometimes 
[radio stations] make the mistake of doing that, [but] you 
can only do it so much with the product. The rest has to 

be done outside the station." 
According to Faison, that increased visibility "really 

came together during the summer" when WBLK was in- 

volved in the Taste of Buffalo festival and dozens of other 
events. In addition, Faison says, "we made sure our people 
were approachable and visible on the streets." 

Promotionally, the station gives away no cash but occa- 

sionally awards trips as contest prizes. There is currently 
no external marketing campaign, but there are plans for 
both television and outdoor advertising to be launched in 

either the winter or spring book. 
Despite the on -air consistency, the station has adjusted 

a bit musically in the last year, most notably by building 
a gold library. 'When I first got here we were pretty cur- 
rent- intensive and didn't have any library to speak of," Fai- 
son says. A year ago, the station primarily targeted an 18- 

34 audience. Since then, Faison says, it has widened the 
upper end to 18-49 and began targeting a core audience 
of females 25-34. 

'We became more female -friendly [and] made the sta- 
tion more listenable," says Faison. "[We] weeded out the 
abrasive cuts." 

The station has also gone from being about 80% current 
to 70% current with a gold library that "allows us to play 

some things that haven't been played in this market for 

a while," Faison says. With the exception of the Sunday - 
night oldies jam show and the occasional spotlighting of 

some cuts from the '60s in morning drive, most of the gold 

dates back no further than the mid -'70s. 
Now, Faison says, the station is "real listenable. It's a 

fun radio station without being overhyped." 
Here's a recent afternoon hour: Chuckii Booker, 

"Games "; Maxi Priest, "Groovin' In The Midnight "; Luther 
Vandross & Janet Jackson, "The Best Things In Life Are 
Free "; Tony Terry, "Head Over Heels "; Portrait, "Here 
We Go Again! "; Lisa Stansfield, "A Little More Love "; 

Shabba Ranks (featuring Johnny Gill), "Slow and Sexy "; 

Howard Hewett, "Save Your Love For Me "; Mild Howard, 
"Ain't Nobody Like You "; Shai, "If I Ever Fall In Love "; 

BeBe & CeCe Winans, "I'll Take You There"; and Whitney 
Houston, "I'm Your Baby Tonight." 

The station positions itself as "continuous Jamz Power 
94" and `more music more variety." Occasionally, Faison 
likes to use "a few little psychological -type liners that I 

think push some buttons," such as "the more you listen the 
more you like it," "now it's OK to listen at work," and "the 
music you want when you want it." 

As for his goals at WBLK, Faison says, 'We want to 

grow and be a real force in Buffalo on a consistent basis. 
We want to do the things we need to do to remain a player 
in the market. If the station remains consistent, we can be 

a top -three station in the market consistently." 
Faison began his radio career in Waterloo, Iowa, in 1978. 

His resumé includes stints at WKLR Toledo, Ohio; Cleve- 
land stations WZAK and WDMT; the Sheridan Broadcast- 
ing Network; WTUG Tuscaloosa, Ala.; and WAMO Pitts- 
burgh. PHYLLIS STARK 

CD Storage 
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LIFT DISCPLAY, INC. 
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Album Rock Tracks.. 
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 94 album rock stations are 
electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross -referencing exact 
times of airplay with Arbitron listener data. 

Y -3 Y 
_ 3 cN 3 

Z 
3 O 

TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL 

O 3 4 8 

* * * No. 1 * * * 
HOTEL ILLNESS I week atNo.1 THE BLACK CROWES 
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN/REPRISE 

2 2 1 12 REST IN PEACE EXTREME 
Ill SIDES TO EVERY STORY A&M 

3 4 2 9 DRIVE R.E.M. 
AUTOMATIC FOR THE PEOPLE WARNER BROS. 

4 1 3 6 KEEP THE FAITH BON JOVI 
KEEP THE FAITH JAMBCO /MERCURY 

5 5 8 8 WHO'S GONNA RIDE YOUR WILD HORSES U2 
ACHTUNG BABY ISLAND/PLG © 6 5 8 1 LOVE YOU PERIOD DAN BAIRD 
LOVE SONGS FOR THE HEARING IMPAIRED DEF AMERICAWREPRISE O 9 12 8 TIME AFTER TIME OZZY OSBOURNE 
NO MORE TEARS EPIC ASSOCIATED/EPIC 

8 7 6 10 WHERE YOU GOIN' NOW DAMN YANKEES 
DON'T TREAD WARNER BROS. O 11 10 5 WICKED AS IT SEEMS KEITH RICHARDS 
MAIN OFFENDER VIRGIN 

lO 12 15 6 SHUFFLE IT ALL IZZY STRADLIN AND THE JU JU HOUNDS 
IZZY STRADLIN AND THE JU JU HOUNDS GEFFEN 

11 13 17 4 CRUEL LITTLE NUMBER THE JEFF HEALEY BAND 
FEEL THIS ARISTA 

12 14 16 3 WAR OF MAN NEIL YOUNG 
HARVEST MOON REPRISE 

(13) 16 14 7 YESTERDAYS GUNS N' ROSES 
USE YOUR ILLUSION II GEFFEN 

14 10 9 15 JEREMY PEARL JAM 
TEN EPIC 

15 17 13 23 LITTLE MISS CAN'T BE WRONG SPIN DOCTORS 
POCKET FULL OF KRYPTONITE EPIC ASSOCIATED /EPIC 

C) 36 40 4 

* * *POWER TRACK** * 
STEAM PETER GABRIEL 
US GEFFEN 

11 20 20 8 JIMMY OLSEN'S BLUES SPIN DOCTORS 
POCKET FULL OF KRYPTONITE EPIC ASSOCIATED /EPIC 

18 8 7 12 DIGGING IN THE DIRT PETER GABRIEL 
US GEFFEN 

19 18 18 17 LOVE IS ON THE WAY SAIGON KICK 
THE LIZARD THIRD STONE/ATLANTIC 

20 25 39 3 
FRIENDS JOE SATRIANI 
THE EXTREMIST RELATIVITY 

Tl 23 29 4 SAY HELLO 2 HEAVEN TEMPLE OF THE DOG 
TEMPLE OF THE DOG MM 

22 15 11 15 
HOW ABOUT THAT BAD COMPANY 
HERE COMES TROUBLE ATCO EASTWEST 

23 30 36 3 TOO MANY WAYS TO FALL ARC ANGELS 
ARC ANGELS DGC/GEFFEN 

24 22 19 19 HUNGER STRIKE TEMPLE OF THE DOG 
TEMPLE OF THE DOG A&M 

25 19 23 6 SHAKE FOR ME STEVIE RAY VAUGHAN & DOUBLE TROUBLE 
IN THE BEGINNING EPIC 

26 24 26 7 THEM BONES ALICE IN CHAINS 
DIRT COLUMBIA 

Y7 NEW po, 
1 

* * * FLASH MAKER * * * 
THIS COULD BE THE ONE BAD COMPANY 
HERE COMES TROUBLE ATCO EASTWEST 

Zó 31 32 5 
NOBODY HEARS SUICIDAL TENDENCIES 
THE ART OF REBELLION EPIC 

29 27 28 6 
WEALK 

ON THE OCEAN TOAD THE WET SPROCKET 
COLUMBIA 

30 28 37 3 
THE LUMBERJACK JACKYL 
JACKYL GEFFEN 

31 21 21 13 LAYLA ERIC CLAPTON 
UNPLUGGED DUCK/REPRISE 0 NEW 1 DIZZ KNEE LAND DADA 
PUZZLE I.R.S. 

33 40 - 2 IF YOU'RE GONNA LOVE ME - SASS JORDAN 
RACINE IMPACT /MCA 

34 29 30 19 SUMMER SONG JOE SATRIANI 
THE EXTREMIST RELATIVITY 

35 32 38 3 UNSUNG HELMET 
MEANTIME INTERSCOPE/ATLANTIC 

36 33 35 12 HOT CHERIE HARDLINE 
DOUBLE ECLIPSE MCA 

31 NEW 1 IGNORELAND R.E.M. 
AUTOMATIC FOR THE PEOPLE WARNER BROS. 

(KO NEW 1 
ALL I WANT SAIGON KICK 
THE LIZARD THIRD STONE/ATLANTIC 

39 26 24 10 JOHNNY HAVE YOU SEEN HER? THE REMBRANDTS 
UNTITLED ATCO EASTWEST 

40 37 27 16 SENT BY ANGELS ARC ANGELS 
ARC ANGELS DGC/GEFFEN 

Tracks moving up the chart with airplay gains this week. Videoclip availability. © 1992, Billboard/BPI 
Communications. 

ALBUM ROCK RECURRENT 

1 3 4 23 RIGHT NOW VAN HALEN 
FOR UNLAWFUL CARNAL KNOWLEDGE WARNER BROS. 

2 5 8 21 MAMA, I'M COMING HOME OZZY OSBOURNE 
NO MORE TEARS EPIC ASSOCIATED/EPIC 

3 1 3 7 EVEN FLOW PEARL JAM 
TEN EPIC 

4 7 5 16 MYSTERIOUS WAYS U2 
ACHTUNG BABY ISLAND /PLG 

5 6 2 12 REMEDY THE BLACK CROWES 
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN/REPRISE 

6 2 1 4 THORN IN MY PRIDE THE BLACK CROWES 
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN/REPRISE 

7 - 1 MORE THAN A FEELING BOSTON 
BOSTON EPIC 

g 9 7 3 DREAM ON AEROSMITH 
AEROSMITH COLUMBIA 

9 _ - ii ONE U2 
ACHTUNG BABY ISLAND/PLG 

in _ _ 1 BAD TO THE BONE GEORGE THOROGOOD 
THE BADDEST OF GEORGE THOROGOOD EMI /ERG 

Recurrents are titles which have appeared on the Album Rock Tracks chart for 20 weeks and have dropped below 
the top 20. 

Newsworthy: Washington NewsDesk, 
Post- Gazette Network To Bow In Winter 
LOS ANGELES -The news busi- 
ness will get a little more competitive 
this winter with the launch of two new 
services, and the expansion of an- 
other. 

StandardNews network will bow 
the Washington NewsDesk in-mid- 
December, while the Pittsburgh Post - 
Gazette's regional news network will 
debut in early December. These two 
developments come only weeks after 
the New York -based regional NESE 
Radio Network expanded to 24 -hour 
service and began lining up affiliates 
nationwide. 

Washington NewsDesk, which will 
be based in Washington, D.C., is set 
to air on approximately 25 stations by 
the first of the year. A staff of 45 is 
currently being assembled. 

The 24 -hour network can be used 
either as part of local programming 
or as a stand -alone newscast, says 
managing editor John Rodman. 

StandardNews, a division of 
Broadcast Equities Inc., grew out of 
televangelist Pat Robertson's deci- 

by Carrie Borzillo 
sion not to invest in United Press In- 
ternational earlier this year. Robert- 
son is an investor in Broadcast 
Equities Inc. 

The Post -Gazette Radio News 
Network is set to debut on approxi- 
mately 25 stations in the western re- 
gion of Pennsylvania, eastern Ohio, 
and northern West Virginia in De- 
cember. Affiliates include WBVP and 
WWKS Pittsburgh, WVSC -AM -FM 
Johnstown, Pa., and WAYC -AM -FM 
Bedford, Pa. 

The Post -Gazette network will in- 
clude news, entertainment, humor, 
and commentary features, as well as 
sportscasts from Post -Gazette re- 
porters. The network will run from 6 
a.m. to 7 p.m. (ET). 

"I was sick of radio stealing our 
stories, so I went to my editor and 
said, 'Let's do something about this,' " 
says Bill Moushey, an investigative 
reporter at the time who has since 
been promoted to associate managing 
editor. 

CD STORAGE - Stackable, lockable, all steel. - 2 & 3 drawer cabinets, 6 colors - 300 CD Jewel Boxes per drawer - 900 per 3 drawer unit (3' wide) - or 1800 CD's in Retainer Trays 

$289/2D 
$369/3D 
1- 800 -387 -9790 

As of Nov. 16, AC- formatted 
NESE Radio Network expanded 
from 12 to 24 hours. NESE is heard 
on 40 stations, including WCDA 
Albany, N.Y., and WGBI -FM Scran- 
ton, Pa. 

President Chris Petersen says, 
"Our network provides music, per- 
sonalities, news, and information that 
can be used as much or as little as the 
affiliates desire." 

THANKSGIVING HOLIDAY SPECIALS 
The networks are gearing up for 

the holiday season with a variety of 
Thanksgiving specials. Westwood 
One will present "Rock And The En- 
vironment Thanksgiving Special" 
featuring Seattle's finest -Nirvana, 
Pearl Jam, Soundgarden, Alice In 
Chains, and the Lovemongers- 
Nov. 25 -29. 

Billboard® 

The two -hour show will include ex- 
clusive live performances, interviews, 
and profound statements on the envi- 
ronment, such as the following obser- 
vation from Alice In Chains' Jerry 
Cantrell: "There's only one planet 
and that's all there is!" 

WW1 also has "Hendrix At The 
Beeb," a two -hour special to air Nov. 
25 -29. The performances include rare 
recordings from five live sessions at 
BBC's London studios. Jimi Hendrix 
would have celebrated his 50th birth- 
day Friday (27). 

WW1's Mutual Broadcasting will 
air two specials on Whitney Houston 
Nov. 23 -29 to coincide with the re- 
lease of her first movie, "The Body- 
guard." "All My Love, Whitney 
Houston" is geared for AC, while, 
"Whitney Houston, A Reason To 

(Continued on next page) 
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COMPILED FROM COMMERCIAL AND 
COLLEGE RADIO AIRPLAY REPORTS. 

ALBUM TITLE (IF ANY) 
ARTIST L¢ 

1 1 2 10 

* * * No. 1 * * * 
THESE ARE DAYS 2 weeks at No. I 10,000 MANIACS 
OUR TIME IN EDEN ELEKTRA 

2 3 4 8 SOMEBODY TO SHOVE SOUL ASYLUM 
GRAVE DANCERS UNION COLUMBIA O 11 23 4 STEAM PETER GABRIEL 

GEFFEN 

4 2 3 7 LOVE THE SUNDAYS 
BLIND 

DGC 0 8 10 6 NOT SLEEPING AROUND NED'S ATOMIC DUSTBIN 
ARE YOU NORMAL CHAOS 

6 4 1 9 DRIVE R.E.M. 
AUTOMATIC FOR THE PEOPLE WARNER BROS. 

7 5 17 4 TROUT NENEH CHERRY 
HOME BREW VIRGIN 

CD 9 9 4 TASTE IT 
WELCOME TO WHEREVER YOU ARE LANTC 

9 7 7 6 WHO'S GONNA RIDE YOUR WILD HORSES U2 
ACHTUNG BABY ISLAND /PLG 

i0 10 12 7 UH HUH OH YEH PAUL WELLER 
PAUL WELLER GO!DISCS/LONDON 

11 14 25 4 DIZZ KNEE LAND DADA 
PUZZLE I.R.S. 

lY 18 28 3 MRS. ROBINSON LEMONHEADS 
IT'S A SHAME ABOUT RAY ATLANTIC 0 

15 - 2 BEHIND THE SUN RED HOT CHILI PEPPERS 
WHAT HITS!? EMI /ERG 

14 17 - 2 IRON LION ZION BOB MARLEY 
SONGS OF FREEDOM TUFF GONG/ISLAND /PLG 

15 6 6 13 NEARLY LOST YOU SCREAMING TREES 
SWEET OBLIVION - EPIC 

16 20 30 3 GET OUT OF CONTROL DANIEL ASH 
FOOLISH THING DESIRE COLUMBIA 

17 13 11 7 LIFETIME PILING UP TALKING HEADS 
SAND IN THE VASELINE SIRE/WARNER BROS. 

18 P8 - 2 IGNORELAND R.E.M. 
AUTOMATIC FOR THE PEOPLE WARNER BROS. 

19 12 5 12 DIGGING IN THE DIRT PETER GABRIEL 
US GEFFEN 

20 21 29 3 SOULED OUT SUPREME LOVE GODS 
SUPREME LOVE GODS DEF AMERICAN 

21 25 26 5 TONES OF HOME BLIND MELON 
BLIND MELON CAPITOL 0 NEW 1 99.9 F SUZANNE VEGA 
99.9 F A&M 

23 16 13 9 HAPPINESS IN SLAVERY NINE INCH NAILS 
BROKEN NOTHINCJNT /INTERSCOPE 

T4 30 - 2 EASTERN BLOC THOMAS DOLBY 
ASTRONAUTS & HERETICS GIANT/REPRISE 

25 23 24 4 SUCK YOU DRY . MUDHONEY 
PIECE OF CAKE REPRISE 

Zó NEW I 
JOSEPHINA GENE LOVES JEZEBEL 
HEAVENLY BODIES SAVAGE 

27 19 16 12 SPIRITUAL HIGH MOODSWINGS 
MOODFOOD ARISTA 

TS NEW op, 
1 

TEMPLE OF DREAMS MESSIAH 
DEF AMERICAN 

29 22 14 13 SEEN THE DOCTOR MICHAEL PENN 
FREE FOR ALL RCA 

30 NEW 10. 1 
THEM BONES ALICE IN CHAINS 
DIRT COLUMBIA 

U T acks with the greatest airplay gains this week. Videoclip availability. W 1992, Billboard/BPI 
Communications. 
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NAB Opposes Rolling Back Laxed Radio Owner Rules 
BY BILL HOLLAND 

WASHINGTON, D.C. -In Nov. 18 
comments to the FCC on possible 
modifications to the recently re- 
laxed radio ownership rules, the Na- 
tional Assn. of Broadcasters said it 
opposes petitions by the Media Ac- 
cess Project to roll back the number 
of AM and FM stations a broadcast- 
er can own (18 AMs and 18FMs) to 
the previous 12AM /12FM limit. 

The NAB would also like the com- 
mission to reconsider its new rules 
that allow minorities to enter broad- 
cast ownership through so- called 
small business "incubator" pro- 
grams. Saying that the new rules 
have too much room for possible 
abuse, NAB suggests the commis- 
sion revert to its former rules gov- 
erning minority entrance into own- 

OLDIES STATIONS 
(Continued from page 80) 

oldies is a viable format for the fu- 
ture, even with the new competition. 

"I think it's extremely viable as the 
baby boomers continue to age,' says 
Dean. "This is the music they grew 
up with, so I think it will be a very 
healthy format in the next five to 10 

years." 
KPSN PD Joel Grey adds, "It's 

still a fairly young format, and the 
spring book was the highest numbers 
oldies ever had, so I think it's still in 
its infancy. There is a lot of potential 
out there as long as [programmers] 
continue to keep it fresh and interest - 

m "The second wave of stations are li- 

able to offer more depth in every 
area: stronger talent, stronger infor- 
mation elements, better promotions, 
stronger programming," adds Davis. 
"The reality is there should be suffi- 
cient examples of these [oldies suc- 
cess stories] happening in relatively 
short order." 

ership. 
On the other hand, NAB would 

like the FCC to loosen up another 
provision of the new rules, the one 
dealing with time brokerage, so that 

WASHINGTON 
ROUNDUP 

smaller broadcasters can more ef- 
fectively compete with large group 
owners. 

FCC PULLS DARK STATION LICENSE 

The FCC has revoked the license 
of Brown Communications' WKIJ 
Parrish, Ala., which has been dark 
since June 24, 1990. 

Owner Jimmy Dan Brown took 

the station off the air, then got FCC 
permission to be off for three 
months while he attempted to find 
further financing or a qualified buy- 
er. He also hoped to increase station 
power. 

By January 21, 1991, however, 
Brown let the authorization lapse, 
and, according to the commission, 
"used two unrelated regulatory de- 
velopments" to stall the FCC either 
"deliberately, or without sufficient 
inquiry." 

The commission later found those 
stratagems had "no relevance" to 
get further FCC authorization and 
found that Brown took no other 
steps to get FCC approval to keep 
the station dark. 

The commission said it found no 
evidence that Brown wanted perma- 
nent discontinuance or abandon- 

,A 
Recyled Candidates. The day after the election, more than 6,500 campaign 
signs were collected by KFMB San Diego morning men Joe Bauer, left, and Mac 

Hudson. The two offered a cash prize to the listener who brought in the most 

posters to be recycled. The winner brought 720 posters. 

ment, but lifted the license because 
of Brown's "intentional act of defi- 
ance" in ignoring commission rules. 

Permitting Brown to operate, said 
the commission, would allow broad- 
cast "high standards to be substan- 
tially diminished." 

ADVERSARIES BUDDY UP ON DAB ISSUE 

The NAB and the Recording In- 
dustry Assn. of America have been 
growling at one another for the past 
year over RIAA plans to introduce 
performance rights legislation in 
the next Congress. But they both 
agree that the FCC should take a 
close look at satellite- delivered 
DAB. 

NAB, representing terrestrial 
broadcasters, is firmly opposed to 
paying out future monies to record 
companies as they do now to song- 
writers and music publishers, say- 
ing that the industry gets free pub- 
licity for its recordings in the cur- 
rent arrangement. 

For its part, the RIAA has taken a 
low -key approach, and in meetings 
with NAB has hinted that maybe 
the RIAA will leave current radio 
alone and go after "future services" 
that would be playing digital music 
for free and would be ripe for home - 
taping CD- quality clone- copies. 

SIKES DUE BACK SOON 

The FCC has an update on chair- 
man Al Sikes, who is recovering at 
home from an Oct. 29 operation to 
remove a small malignant tumor on 
his prostate. Said the FCC spokes- 
person: "He's doing just fine, and 
he'll be back in his office by the end 
of the month." 

Part of Sikes' chores upon his re- 
turn will be to brief the transition 
team of President -elect Bill Clinton 
on pending business and recent 
changes in FCC rules. 

Republican Sikes is expected to 
step down from his chairmanship 
soon after Clinton's inauguration. 

NETWORKS AND SYNDICATION 
(Continued from preceding page) 

Be Thankful" is aimed at top 40 and 
urban stations. 

Country music sure has a lot to be 
thankful for this season and Mutual 
is celebrating it with "1992: Country 
Music Year In Review," a three -hour 
special to air Thanksgiving weekend. 

MediaAmerica celebrates 20 years 
of DIR Broadcasting's "King Bis- 
cuit Flower Hour" with the four - 
hour special "King Biscuit Flower 
Hour, Part 2," hosted by E Street 
drummer Max Weinberg on Thanks- 
giving weekend. The show will in- 
clude performances by John Mellen - 
camp, Elton John, Lynyrd Skyn- 
ard, the Doobie Brothers, the Kinks, 
Rod Stewart, Queen, ZZ Top, and 
the Band. 

Entertainment Radio Networks 
and MediaAmerica present the two- 
hour "The Neil Diamond Music Spe- 
cial" Nov. 28, hosted by Leeza Gib- 
bons. 

CBS News Radio will rebroadcast 
the 1990 Thanksgiving special "Ex- 
ploring America: This Bountiful 
Harvest," hosted by CBS News cor- 
respondent Charles Kuralt. He will 
look at food around the country and 

discuss its origins. 
CBS Hispanic Radio Network will 

once again air "Fiestas Navidenas, 
Estrellas, Musica Y La Magia De 
Disney" ( "Holiday Festivities, Stars, 
Music And The Magic Of Disney "), 
which consists of two four-hour spe- 
cials and a daily feature. The first 
special will air Thanksgiving week- 
end from Walt Disney World in Or- 
lando, Fla. The second will air Dec. 
19-25 from Disneyland in Los Ange- 
les. 

Featured artists include Gloria Es- 
tefan, Julio Iglesias, Yuri, Jose 
Jose, and Jose Luis Rodriguez. 

Airing from Nov. 30 to Dec. 25 on 
CBS will be the 21/2-minute daily fea- 
ture "Navidad En Las Americas," 
highlighting the Christmas traditions 
of Latinos in the Americas and spe- 
cial events in Mexico, Central Ameri- 
ca, and the Caribbean. 

AROUND THE INDUSTRY 

Hot Mix Radio Networks is 
launching a new modern rock count- 
down show called "Modern Rock 
Tracks," based on Billboard's chart 
of the same name. The two -hour 

weekly show will feature the top 30 
modern rock songs, as well as special 
segments, such as "Import of the 
Week," and "Classic Replay," along 
with music news, artist interviews, 
and featured album tracks. 

KITS (Live 105) San Francisco 
MD /night jock Steve Masters and 
APD /middays Mark Hamilton are 
the hosts. 

MJI Broadcasting has teamed 
with VH -1 to simulcast the video 
channel's new half -hour acoustic pro- 
gram, "Center Stage." Ten shows 
are already planned. The first will 
feature Neil Young Feb. 14. Others 
will include Michael Bolton, k.d. 
lang, Lindsey Buckingham, and 
Keith Richards. A half -hour pre - 
show will also be aired. 

In other MJI news, the network 
has opened a West Coast advertising 
sales office in Los Angeles. Former 
WMXV New York AE Trisha Mor- 
rissy joins as director of West Coast 
sales. 

Unistar Radio Networks has ac- 
quired the exclusive radio distribu- 
tion rights to "The Tonight Show 
With Jay Leno" monolog from NBC- 

TV. The 60- second weekday -morning 
feature "Last Night On Tonight" 
can be rebroadcast a second time dur- 
ing the day without the network in- 

ventory. 
Unistar has already signed nearly 

50 affiliates, including WHTZ (Z100) 
New York, WZLX Boston, and 
WDVE Pittsburgh. 

Shadoe Stevens' brother Richard 
Stevens, former KODZ Dallas morn- 
ing man, is hosting a new overnight 
show, called "USA Overnight," live 
from midnight to 6 a.m. six nights a 
week. Dallas -based Elgar Entertain- 
ment is the creator of the show. 

"USA Overnight" is set to debut in 
December on 30 AC and top 40 sta- 
tions, including WPNT Chicago. It 
will be one of the few shows offered 
through subscription ($858 a month 
until Dec. 31) and not barter. 

Katz Radio Group Syndication 
has entered into a joint venture with 
Major League Baseball productions 
to syndicate `This Date In Baseball 
History." The 90- second feature is 
hosted by veteran sportscaster Mel 
Allen. 
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Billboard® 
FOR WEEK ENDING 
NOV. 17, 1992 POWER PLAYLISTS. 

Ptaylists supplied by Broadcast Data Systems' 
Radio Track service. Stations selected from 
rotating panel of leading broadcasters In top 85 
radio markets, electronically monitored 24 
hours a day, 7 days a week Songs ranked by 
number of plays In monitored week. 

MONITORED AIRPLAY FROM THE NATION'S LARGEST AND MOST INFLUENTIAL RADIO STATIONS 
HOT 100 

EAGLI = / 6 Rock Roll 

Dallas Brian Krysz 
1 Purl Jam Jeremy 
2 Heights How Do You Talk To An Angel 

3 Damn Yankees, Where You Goin' Now 
4 Bon Jowl, Keep The Faith 
5 Spin Doctors, Little Miss Can't Be Wron 
6 RIM., Drive 
7 Dan Baird, I Love You Period 
8 U2, Who's Gonna Ride Your Wild Horses 
9 Tom Cochrane, Washed Away 

10 Peter Gabriel Digging In The Dirt 
11 Firehouse, When I Look Into Your Eyes 
12 Guns N' Roses, Yesterdays 
13 Keith Richards Wicked As It Seems 
14 Def Leppard have You Ever Needed Someo 
15 Jeff Healey Band, Cruel Little Number 
16 Saigon Kick, Love Is On The Way 
17 INXS, Taste It 
18 Soup Dragons, Divine Thing 
19 Rembrandts, Johnny Have You Seen Her? 
20 Foreigner, With Heaven On Our Side 
21 Extreme Rest In Peace 
n buy Osborirne Time After Time n Toad Tba Wet Sprocket, All I Want 
24 Eric Captor, Layla 
25 Soup Dragons, Pleasure 
26 INXS, Not Enough Time 
27 Genesis, Jesus He Knows Me 
28 Bad Company, How About That 
29 Del Amitri, Always The Last To Know 
30 Jude Cole. Start The Car 

°. )02.7 
Los Angeles PD: Bill Richards 

1 Patty Smyth, Sometimes Love Just Ain't 
2 Toad The Wet Sprocket, All I Want 

3 Boyz II Men End Of The Road 
4 Elton John, the One 
5 Peter Cetera, Restless Heart 
6 Whitney Houston I Will Always Love You 
7 Shai, If I Ever Fall In Love 
8 Expose, I Wish The Phone Would Ring 
9 Genesis, Jesus He Knows Me 

10 Heights, How Do You Talk To An Angel 
11 Charles & Eddie Would I Lie To You 
12 P.M. Dawn, I'd Die Without You 
13 Annie Lennox, Walking On Broken Glass 
14 Technotronic, Move This 
15 Jon Secada, Just Another Day 
16 Mary J. Blige, Real Love 

17 Genesis, Hold On My Heart 
it K.W.S., Please Don't Go 
19 Michael Bolton To Love Somebody 
20 Snap, Rhythm Is A Dancer 
21 Bobby Brown, Good Enough n Erasure, Take A Chance On Me 
23 Spin Doctors Little Miss Can't Be Wron 
24 Jon Secada, Do You Believe In Us 
25 Cure Friday I'm In Love 
26 k.d. lang, Constant Craving 
27 En Vogue, Giving Him Something He Can F 

28 Celtne Dion If You Asked Me To 
29 TLC, Baby -Baby -Baby 
30 Ephraim Lewis, Drowning In Your Eyes 

San Bernardino /Riverside PD: Bob West 
1 Shai, If I Ever Fall In Love 
2 P.M. Dawn, I'd Die Without You 
3 Boyz II Men, End Of The Road 
4 Boyz II Men, In The Still Of The 
5 Jodeci, Come & Talk To Me 
6 Whitney Houston, I Will Always Love You 
7 lade, I Wanna Love You 
8 Mary J. Blige, Real Love 
9 Lo-Key?, I Got A Thang 4 Ya! 

10 Shanice, Saving Forever For You 
11 Hi -Five, She's Playing Hard To Get 
12 Trey Lorenz Someone To Hold 
13 TLC, Baby -Baby -Baby 
14 TLC, What About Your Friends 
15 En Vogue Giving Him Something He Can F 

16 Shanice, 

Vogue, 
You 

17 A Lighter Shade Of Brown, Homies 
18 After 7 Baby I'm For Real 
19 Snap, Rhythm Is A Dancer 
20 Bobby Brown, Good Enough 
21 N2Deep, Back To The Hotel 
n Michael Bolton, You Send Me 
n Mint Condition, Breakin' My Heart 
24 Arrested Development, People Everyday 
25 Technotronic Move This 

Ain't TLC, Ai t 2 Proud 2 Beg 
27 Vanessa Williams, Just For Tonight 
28 Wreckx- N- Effect, Rump Shaker 
29 A Lighter Shade Of Brown, On A Sunday A 
30 En Vogue, My Loin' (You're Never Gonna 

104 
KRBE 

Houston PD: Steve Wyresl,;:. 
1 Snap, Rhythm Is A Dancer 

2 Ephraim Lewis, Drowning In Your Eyes 
3 INXS, Not Enough Time 
4 2 Unlimited, Get Ready For This 
5 P.M. Dawn, I'd Die Without You 
6 Soup Dragons, Divine Thing 
7 Shai If I Ever Fall In Love 
8 Heights, How Do You Talk To An Angel 
9 Charles & Eddie, Would I Lie To You 

10 Peter Gabriel, Digging In The Dirt 
11 Shamen, LSI (Love, Sex Intelligence) 
12 Red Hot Chili Peppers, Breaking The Gir 
13 Mary J. Blige, Real Love 
14 En Vogue, Free Your Mind 
15 Annie Lennox, Walking On Broken Glass 
16 U2, Who's Gonna Ride Your Wild Horses 
17 Rembrandts, Johnny Have You Seen Her? 
18 Madonna, Erotica 
19 Jeremy Jordan, The Right Kind Of Love 
20 Wolfgang Press Mama Told Me Not To Com 
21 S.O.U.L. S Y.S.T..E.M., It's Gonna Be A n Army 01 Lovers, Obsession 
23 Go West Faithful 
24 R.E.M., drive 
25 Sophie B. Hawkins Damn I Wish I Was Yo 
26 Mpadonna, Deeper And Deeper 
27 Doctors, 

ol 
Miss Can't Be baron 

28 Utah Saints, Something Good 
29 Eric Clapton, Layla 
30 Cause & Effect, You Think You Know Her 

Houston PD: Dave Van Stone 
1 Michael Bolton, To Love Somebody 

2 Tom Cochrane Life Is A Highway 
3 Peter Cetera, Restless Heart 
4 Eric Clapton, Layla 
5 Toad The Wet Sprocket, All I Want 
6 Heights, How Do You Talk To An Angel 
7 Annie Lennon Walking On Broken Glass 
8 Charles 8 Eddie, Would I Lie To You 
9 Bonnie Raitt, Come To Me 

io Rodney Crowell, What Kind Of Love 
11 Ephraim Lewis, Drowning In Your Eyes 
12 Restless Heart, When She Cries 
13 Genesis, Never A Time 
14 Grayson Hugh, Talk It Over 
15 Whitney Houston, I Will Always Love You 
16 Richard Marx, Chains Around My Heart 
17 Kenny Loggins, The Real Thing 
18 Celine Dion, Nothing Broken But My Hear 
19 Michael W. Smith, I Will Be Here For Yo 
20 Jude Cole, Tell The Truth 
21 Tom Cochrane, Washed Away 
22 Jon Secede, Do You Believe In Us 
23 Damn Yankees, Where You Goin' Now 
24 Poco, Call It Love 
25 Amy Grant, Good For Me 
26 Rembrandts Johnny Have You Seen Her? 
27 Elton John the Last Song 
28 Madonna Rain 29 Daryl Han 8 John Oates, Don't Hold Bac 
30 Richard Mars, Take This Heart 

San Francisco PD: Cliff Berkowitz 
1 Wracks -N -Effect Rump Shaker 

2 P.M. Dawn, I'd die Without You 
3 Whitney Houston I Will Always Love You 
4 Shai, If I Ever Fall In Love 
5 Boyz II Men, End Of The Road 
6 Boyz II Men, In The Still Of The 
7 Shanice, Saving Forever For You 
8 Mary J. Blige, Real Love 
9 Arrested Development, People Everyday 

10 TLC, What About Your Friends 
11 TLC, Somethin' You Wanna Know 
12 Snap, Rhythm Is A Dancer 
13 Mary J. Blige, What's The 411? 
14 Troop, Sweet November 
15 Jodeci, Come & Talk To Me 
16 Lo-Rey ?, I Got A Thang 4 Ya! 
17 Sade, No Ordinary Love 
18 Trey Lorenz, Someone To Hold 
19 Prince & The New Power Generat, Damn U 
20 After 7, Baby I'm For Real 
21 Arrested Development Mr. Wendel n S.O.U.L S.Y.S.T.E.M., It's Gonna Be A 
23 House Of Pain Jump Around 
24 Turn Campbell, Alone With You 
25 EPMD Crossover 
26 Das EEX, They Want Efx 
27 Bell Biv Devoe, Gangsta 
28 Al B. Sure!, Right Now 
29 Shabba Ranks Slow And Sexy 
30 Color Me Badd, Forever Love 

Seattle PD: Casey Keating 
I Heights, How Do You Talk To An Angel 
2 Patty Petty Smyth, Sometimes Love Just Ain't 
3 TLC, Baby -Baby -Baby 
4 P.M. Dawn, I'd Die Without You 
5 Boyz II Men, In The Still Of The 
6 Guns N' Roses, November Rain 
7 Snap, Rhythm Is A Dancer 
8 CeCe Peniston Keep On Walkin' 
9 Technotronic, Move This 

10 K.W.S. Please Don't Go 
11 Boyz II Men, End Of The Road 
12 Shai, If I Ever Fall In Love 
13 Marry J. Blige, Real Love 
14 Bobby Brown, Good Enough 
15 Madonna, Deeper And Deeper 
16 Eapose I Wish The Phone Would Ring 
17 Jade, I Wanna Love You 
18 Richard Marx, Take This Heart 
19 Jon Secada, Just Another Day 
20 Bryan Adams Do I Have To Say The Words 
21 Elton John, The One 
n Def Leopard, Hare You Ever Needed Someo b lodeci Come & Talk To Mn 
24 TLC, What About Your Friends 
25 Annie Lennox, Walking On Broken Glass 
26 Prince 8 The New Power General, - 7 - 

27 Tom Cochrane, Life Is A Highway 
2B Bobby Brown, Humpin' Around 
29 Shama Saving Forever For You 
30 Arrested Development, Mr. Wendel 

KUBESOß FM 
Seattle PD: Bob Case 

1 Whitney Houston I Will Always Love You 
2 Shai, If I Ever Fall In Love 
3 Boyz II Men, In The Still Of The 
4 Paperboy Dite 
6 Troop, 

Sweet 
Mr. Wendel 

6 
7 Arrested t, People Everyday 
8 Heights, How Do You talk To An Angel 
9 TLC, What About Your Friends 

10 Mary J. BIige, Real Love 
Il Prince & The New Power D e m e n t , - 7 - 

12 Sup Rhythm Is A Dancer 
13 Wreckx -N- Effect, Rump Shaker 
14 Chante Moore, Love's Taken Over 
15 Shanice, Saving Forever For You 
16 N2Deep, Back To The Hotel 
17 P.M. Dawn, I'd Die Without You 

18 Lo -Key ?, I Got A Thang 4 Ye! 
19 Boyz II Men, End Of The Road 
20 Neneh Cherry, Trout 
21 Madonna, Rain 
n Bobby Brown, Humpin' Around 
n Jade, I Wanna Love You 
24 Teehrwtronic, Move This 
25 En Vogue, My Lovin' (You're Never Gonna 
26 Mint Condition, Breakin' My Heart 
27 TLC, Baby- Baby -Baby 
28 Portrait, Here We Go Again 
29 TLC, Ain't 2 Proud 2 Beg 
30 Jodeci, Come & Talk To Me 

EAQte 106 
Philadelphia PD: Brian Philips 

1 Whitney Houston, I Will Always Love You 
2 Heights, How Do You Talk To An Angel 
3 Boyz II Men, In The Still Of The 
4 Bobby Brown, Good Enough 
5 Madonna, Deeper And Deeper 
6 Patty Smyth, Sometimes Love Just Ain't 
7 Eric Clapton, Layla 
8 Toad The Wet Sprocket, All I Want 
9 P.M. Dawn, I'd Die Without You 

10 Jon Secada, Do You Believe In Us 
11 Def Leppard, Have You Ever Needed Someo 
12 TLC, Baby -Baby -Baby 
13 Technotronic, Move This 
14 Bryan Adams, Do I Have To Say The Words 
15 Damn Yankees Where You Goin' Now 
16 Mary J. Bilge, heal Love 
17 Charles & Eddie, Would I Lie To You 
18 Spin Doctors, Little Miss Can't Be Wron 
19 R.E.M., Drive 
20 Michael Bolton To Love Somebody 
21 Annie Lennox, Walking On Broken Glass n Snap, Rhythm Is A Dancer n Saigon Kick Love Is On The Way 
24 Firehouse When I Look Into Your Eyes 
25 Shanice, 

Firehouse, 
Forever For You 

26 Boyz II Men, End Of The Road 
27 CeCe Peniston, Finally 
2B Expose, I Wish The Phone Would Ring 
29 Tom Cochrane, Life Is A Highway 
30 Sophie B. Hawkins, Damn I Wish I Was Yo 

1 0 8 F IVI 

Boston PD: Steve Rivers 
I Snap Rhythm Is A Dancer 
2 Charles & Eddie Would I Lie To You 
3 P.M. Dawn, I'd Die Without You 
4 Eric Clapton, Layla 
5 Luther Vandross & Janet Jackson, The Bes 
6 Bobby Brown, Humpin' Around 
7 Heights, How Do You Talk To An Angel 
8 Bobby Brown, Good Enough 
9 Mary J. Blige Real Love 

10 Jon Secada Just Another Day 
11 CeCe Peniston Keep On Walkin' 
12 Patty Smyth, Sometimes Love Just Ain't 
13 Hi -Five, She's Playing Hard To Get 
14 Jade I Wanna Love You 
lb 1011 Secada, Do You Believe In Us 
16 Boyz II Men, End Of The Road 
17 Shai, If I Ever Fall In Love 
18 Boyz II Men, In The Still Of The 
19 En Vogue, Free Your Mind 
20 Annie Lennox, Walking On Broken Glass 
21 TLC, Baby- Baby -Baby 
22 En Vogue, Giving Him Something He Can F 
23 Technotronic, Wove This 
24 Tom Cochrane, Life Is A Highway 
25 Malaika, So Much Love 
26 Madonna, Deeper And Deeper 
27 Classic Example, It's Alright 
28 TLC, What About Your Friends 
29 Donna Delery, Praying For Love 
30 Sophie B. Hawkins, Damn I Wish I Was Yo 

filefwertek 
New York PD: Steve Kingston 

I Heights How Do You Talk To An Angel 
2 Snap, Rhythm Is A Dancer 
3 P.M. Dawn, I'd Die Without You 
4 Boyz II Men, In The Still Of The 
5 Whitney Houston I Will Always Love You 
6 Eric Clapton, Layla 
7 Mary J. Blige, Real Love 
8 Spin Doctors, Little Miss Can't Be Wron 
9 Bryan Adams, Do I Have To Say The Words 

10 Madonna, Deeper And Deeper 
11 Toad The Wet Sprocket, All I Want 
12 George Lamond, Where Does That Leave Lo 
13 TLC, What About Your Friends 
14 Patty Smyth, Sometimes Love Just Ain't 
15 Boyz II Men, End Of The Road 
16 Def Leopard, Have You Ever Needed Someo 
17 Jon Secada, Just Another Day 
18 Shanice, Saving Forever For You 
19 Bobby Brown Good Enough 
20 Expose, I Wish The Phone Would Ring 
21 Lil Suzy, Take Me In Your Arms 
n Donna Delery, Praying For Love 
23 K.W.S., Please Don't Go 
24 R.E.M., Drive 
25 Wreckx-N- Effect, Rump Shaker 
26 Arrested Development, People Everyday 
27 Michael Bolton, To Love Somebody 
28 Technotronic Move This 
29 Malaika, So Much Love 
30 En Vogue, My Levin' (You're Never Gonna 

Rowa.-106F,v. 
Los Angeles PD: Rick Cummings 

1 N2Deep Back To The Hotel 
2 Snap, Rhythm Is A Dancer 
3 P.M. Dawn, I'd Die Without You 
4 TLC, What About Your Friends 
5 Shai, If I Ever Fall In Love 
6 2 Unlimited, Twilight Zone 
7 Boyz II Men, In The Still Of The 
8 Arrested Development, Mr. Wendel 
9 Sound Factory, Understand This Groove 

10 Whitney Houston, I Will Always Love You ll AI B. Sure!, Right Now 
12 Mellow Man Ace, Linda 
13 Around The Way, Really Into You 
14 Mary J. Blige, Real Love 
15 Classic Example, It's Alright 
16 Prince & The New Power Generat, - 7 - 

l7 Vanessa Williams & Brian Mcckn, Love Is 
18 Wreckx -N -Effect Rump Shaker 
19 House Of Pain, Jump Around 
20 Hi -Five, She's Playing Hard To Get 
21 K.W.S., Please Don't Go n Mad Cobra, Flex 
23 EPMD, Crossover 
24 A Lighter Shade Of Brown, Homies 
25 Shanice Saving Forever For You 
26 Arrested Development, People Everyday 
27 Shabba Ranks, Slow And Sexy 
28 Brotherhood Creed, Helluva 
29 Paperboy, Ditty 
30 Technotronic, Move This 

COUNTRY 

abt 
Minneapolis /St. Paul PD: Jim DuBois 

I Tanya Tucker, Two Sparrows In A Hurrica 
2 George Strad I Cross My Heart 
3 Mark Collie, Even The Man In The Moon I 

4 Alabama I'm In A Hurry (And Don't Know 
5 Alan Jackson, She's Got The Rhythm (And 
6 Billy Dun If There Hadn't Been You 
7 Brooks B Bunn, Lost And Found 
8 Clint Black, Burn One Down 
9 Kathy Mattea, lonesome Standard Time 

10 Mark Chesnutt Bubba Shot The Jukebox 
11 Pam Tillis, Shake The Sugar Tree 
12 Garth Brooks, Somewhere Other Than The 
13 Hal Keytchum, Sure Love 
14 

Michael Montgomery, 
Call Lonesome 

Dance 15 John M t 
16 Vince Gill, Don't Let Our Love Start SI 
17 Restless Heart, When She Cries 
18 Trisha Yearwoed, Walkaway Joe 
19 Billy Ray Cyrus, Wher'm I Gonna Live? 
20 Sammy Kershaw, Anywhere But Here 
21 Little Texas, What Were You Thinkin' n Lee Roy Parnell, Love Without Mercy 
23 Marty Stuart, Now That's Country 
24 Tracy Lawrence, Somebody Paints The 
25 Chris Ledoux, Cadillac Ranch 
26 Mary-Chapin Carpenter Not Too Much To 
27 Lorne Morgan, Watch Me 
28 Wynonna, No One Else On Earth 
29 Ricky Van Shelton, Wild Man 

Clinton Gregory, ho Needs It 

92.3 4.KBST 
HOTANEW COUNTRY 

Albuquerque PD: Jim Patrick 
I Alabama, I'm In A Hurry (And Don't Know 

2 Billy Dean, If There Hadn t Been You 
3 George Strait, I Cross My Heart 
4 Mark Chesnutt, Bubba Shot The Jukebox 
5 Mark Collie, Even The Man In The Moon I 

6 Brooks & Dunn Lost And Found 
7 Pam Tiflis Shake The Sugar Tree 
B Clint Black, Burn One Down 
9 Tanya Tucker, Two Sparrows In A Hurrica 

10 Wynonna, No One Else On Earth 
11 Kathy Mattea, Lonesome Standard Time 
12 Little Texas, What Were You Thinkin' 
13 Restless Heart, When She Cries 
14 John Michael Montgomery, Life's A Dance 
15 Mary- Chapin Carpenter, Not Too Much To 
16 Alan Jackson, She's Got The Rhythm (And 
17 Ricky Van Shelton, Wild Man 
18 Lee Roy Parnell Love Without Mercy 

19 Randy Travis, If I Didn't Have You 
20 Marty Stuart, Now That's Country 
21 Lore Morgan, Watch Me n Hal Ketchum, Sure Love n Vince Gill, Don't Let Our Love Start SI 
24 Billy Ray Cyrus, Wher'm I Gonna Live? 
25 Suzy Boggess, Letting Go 
26 John Anderson, Seminole Wind 
27 Reba McEntire, The Greatest Man I Never 
28 Sawyer Brown, Cafe On The Corner 
29 Doug Stone, Too Busy Being In Love 
30 Clinton Gregory, Who Needs It 

STAR*94H" 
Atlanta PD: Lee Chesnut 

I Annie Lennox, Walking On Broken Glass 
2 Eric Clayton, Leyte 
3 Charles & Eddie, Would I Lie To You 
4 Michael Bolton, To Love Somebody 
5 Elton John, The Last Song 
6 Jon Secada, Do You Believe In is 
7 Bryan Adams, Do I Have To Say The Words 
8 Whitney Houston, I Will Always Love You 
9 Heights, How Do You Talk To An Angel 
it Genesis, Never A Time 
11 Gloria Esteban, Always Tomorrow 
12 Del Amitri, Always The Last To Know 
13 Boyz II Men, End Of The Road 
14 Richard Marx, Chains Around My Heart 
15 Rembrandts, Johnny Have You Seen Her? 
16 Restless Heart, When She Cries 

17 Kenny Loggins, If You Believe 
18 Celine Dion, Love Can Move Mountains 
19 Go West1 Faithful 
20 Celine Dion, Nothing Broken But My Hear 
21 Mary- Chapin Carpenter, Passionate Kisse 
22 Annie Lennox, Why 
23 Damn Yankees, Where You Goin' Now 
24 P.M. Dawn, I'd Die Without You 
25 Michael Bolton, Reach Out, I'll Be Ther 
26 Saigon Kick, Love Is On The Way 
27 Boyz 11 Men, In The Still Of The 
2B Jon Secede, lust Another Day 
29 Amy Grant, I Will Remember You 
30 Richard Marx, Take This Heart 

KMEl1AMS 
MORT Misil IlnIM 

San Francisco PD: Keith Naftaly 
I Bell Biv Devoe, Gangsta 

2 Shai, If I Ever Fall In Love 
3 Wrecks -N- Effect Rump Shaker 
4 Boyz II Men, In the Still Of The 
5 Shanice, Saving Forever For You 
6 Expos I Wish The Phone Would Ring 
7 TLC, What About Your Friends 
8 Toni Braxton, Love Shoulda Brought You 
9 Arrested Development, People Everyday 

10 Whitney Houston I Will Always Love You 
11 Boyz II Men End Of The Road 
12 Al B. Sure!, Right Now 
13 Sade, No Ordinary Love 
14 Mary J. Blige, eal Love 
15 S.O.U.L S.Y.S.T.E.M., It's Gonna Be A 
16 EPMD, Crossover 
17 Portrait Here We Go Again 
18 House 

Portrait, 
Pain, Shamrocks And Shenanigan 

19 Shanice, Don't Wanna Love You 
20 Christopher Williams, All I See 
21 After 7 Baby I'm For Real n Lo-Key ?, I Got A Thang 4 Ya! 
23 Father Mc, Everything s Gonna Be 
24 Bobby Brown, Good Enough 
25 Arrested Development, Mr. Wendel 
26 En Vogue, Give ltt Up turn It Loose 
27 Jeremy Jordan The Bight Kind Of Love 
28 P.M. Dawn, I'd Die Without You 
29 Trey Lorenz Someone To Hold 
30 Shabba Ranks, Slow And Sexy 

FM 100 KILT 
YOUR COUNTRY FAVORITES 121N A ROW 

Houston PD: Rick Candea 
1 George Strait, I Cross My Heart 
2 Mark Chesnutt Bubba Shot The Jukebox 
3 Wynonna, No 

Chesnutt, 
Else On Earth 

4 Pam Tiflis, Shake The Sugar Tree 
5 Lorne Morgan Watch Me 
6 Alabama I'm In A Hurry (And Don't Know 
7 Mark Collie, Even The Man In The Moon I 

8 Randy Travis, If I Didn't Have You 
9 Tanya Tucker, Two Sparrows In A Hurrica 

10 Clint Black, Burn One Down 
11 Billy Dean, If There Hadn't Been You 
12 Marty Stuart, Now That's Country 
13 Hal Ketchum, Sure Love 
14 Mary- Chapin Carpenter Not Too Much To 
15 Radney Foster, Just Call Me Lonesome 
16 Kathy Mattea, Lonesome Standard Time 
17 Alan Jackson, She's Got The Rhythm (And 
18 Clinton Gregory, Who Needs It 
19 Reba McEntire Take It Back 
20 Vince Gill, Don't Let Our Love Start SI 
21 Garth Brooks, Somewhere Other Than The 
22 Brooks & Dunn, Lost And Found 
23 Travis Tritt, Lord Have Mercy On The Wo 
24 Collin Raye, In This Life 
25 Tracy Lawrence, Runnin' Behind 
26 McBride & The Ride, Sacred Ground 
27 Alan Jackson, Love's Got A Hold On You 
28 Rodney Crowell, What Kind 01 Love 
29 Dwight Ypakam, Suspicious Minds 
30 Brooks 8 Dunn, Boot Scootin' Boogie 

96.3 
/rSCS 

Dallas PD: Ted Stecker 
1 George Strait, I Cross My Heart 

2 Clint Black, Burn One Down 
3 Tanya Tucker, Two Sparrows In A Hurrica 
4 Billy Dean If There Hadn't Been You 
5 Alabama I'm In A Hurry (And Don't Know 
6 Mark Collie, Even The Man In The Moon I 

7 Mark Chesnutt, Bubba Shot The Jukebox 
8 Brooks & Dunn Lost And Found 
9 Pam Mks, Shake The Sugar Tree 

10 Alan Jackson, She's Got The Rhythm (And 
11 Garth Brooks, Somewhere Other Than The 
12 Mary-Chapin Carpenter, Not Too Much To 
13 Kathy Mattis, Lonesome Standard Time 
14 Collin Raye In This Life 
15 Joe Difbe, Next Thing Smokin' 
16 Radney Foster Just Call Me Lonesome 
17 Marty Stud, Now That's Country 
18 Vince Gill Don't Let Our Love Start SI 
19 McBride L The Ride, Going Out Of My Min 
20 Restless Heart, When She Cries 
21 Suzy Bogguss, Letting Go 
22 Hal Ketchum, Sure Love n Wynonna, No One Else On Earth 
24 Alan Jackson, Love's Got A Hold On You 
25 Tracy Lawrence, Somebody Paints The 
26 Trams Tritt, Lord Have Mercy On The Wo 
27 Chris Ledoux, Whatcha Gonna Do With A C 
28 Lurie Morgan, Watch Me 
29 Sawyer Brown Cafe On The Corner 
30 Diamond Rio, Nowhere Bound 

Phoenix PD: R.1. Curtis 
1 Vince Gill, Don't Let Our Love Start SI 
2 George Strait, I Cross My Heart 
3 Alabama, I'm In A Hurry (And Don't Know 
4 Tanya Tucker, Two Sparrows In A Hurrica 
5 Sammy Kershaw, Anywhere But Here 
6 Alan Jackson, She's Got The Rhythm (And 
7 Lorrie Morgan, Watch Me 
8 Clinton Gregory, Who Needs It 
9 Clint Black, Burn One Down 

10 Brooks 8 Dunn, Lost And Found 
II Hal Ketchum Sure Love 
12 Mark Collie, Even The Man In The Moon I 

13 Billy Dean, If There Hadn't Been You 
14 Mark Chesnutt, Bobba Shot The Jukebox 
15 Tracy Lawrence, Somebody Paints The 
16 John Michael Montgomery, Life's A Dance 
17 Billy Ray Cyrus, Wher'm I Gonna Live? 
18 Randy Travis, Look Heart, No Hands 
19 Wynonna, No One Else On Earth 
20 Pam Tillis, Shake The Sugar Tree 
21 Little Texas, What Were You Thinkin' 
22 Chris Ledoux, Whatcha Gonna Do With A C 
23 Garth Brooks, Somewhere Other Than The 
24 Marty Stuart, Now That's Country 
25 Ricky Van Shelton, Wild Man 
26 Collin Reyes In This Life 
27 Aaron Tipple I Wouldn't Have It Any Ot 
28 Reba McEntire, The Greatest Man I Never 
29 Trisha Yearwood, Walkaway Joe 
30 Diamond Re, In A Week Or Two 

Knoxville PD: Les Acree 
1 Tanya Tucker, Two Sparrows In A Hurries 
2 Vince Gill, Don't Let Our Love Start SI 
3 Rodney Foster, lust Call Me Lonesome 
4 Lorne Morgan, Watch Me 
5 Randy Travis, IF I Didn't Have You 
6 Sawyer Brown, Cafe On The Corner 
7 Clint Black, Burn One Down 
8 John Anderson Seminole Wind 
9 Billy Dean, If there Hadn't Been You 

10 Mary -Chapin Carpenter, Not Too Much To 
11 Wynonna, No One Else On Earth 
12 John Michael Montgomery, Life's A Dance 
13 Hal Ketchum, Sure Love 
14 Restless Heart, When She Cries 
15 Travis Triti Lord Have Mercy On The Wo 
16 Ricky Von Shelton, Wild Man 
17 Tracy Lawrence Somebody Paints The 
18 Alan Jackson, She's Got The Rhythm (And 
19 Brooks & Dunn, Lost And Found 
20 George Strait, I Cross My Heart 
21 Lee Roy Parnell, Love Without Mercy 
22 Sammy Kershaw, Anywhere But Here 
23 Alabama, I'm In A Hurry (And Don't Know 
24 Billy Ray Cyrus, Wher'm I Gonna Live? 
25 Reba McEntire, Take It Back 
26 Marty Stuart, Now That's Country 
27 Trisha Yearwoed, Walkaway Joe 
28 Mark Collie, Even The Man In The Moon I 

29 little Texas, What Were You Thinkin' 
30 Confederate Railroad, Queen Of Memphis 

Real -time monitorin g The top 80 markets. 24 hours a day. 

Only RadioTrack monitors hundreds of Country and CHR stations in the top 80 
markets. All day. All year. Around the clock. Giving you the fast, accurate -and 
affordable -information you need to make programming decisions. Put us to the test. 
Call Susie Turner at 1- 800 -688 -4634 for details on our fax delivered playlists and special 
introductory package. 
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Radio 

In Radio News? You're Underpaid; 
"Brucie' Idling; Cincy Groups Cinch LMA 
FROM THE tell-us- something -we- 
don't -know category, radio news de- 
partment staffers can now confirm that 
they are, on average, the lowest paid of 
all news journalists, trailing behind 
weekly and daily newspaper, television, 
wire service, and news magazine em- 
ployees. 

A comprehensive Indiana Univ. 
study of 1,400 journalists found that 
those in radio make an average of 
$20,357 a year, less than one -third of 
what news magazine reporters and ed- 
itors earn. In general, the study found 
one in four journalists are not satisfied 
with their jobs and almost the same 

by Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 

number want to leave the business 
within five years. 

In other news, looks like "Cruisin' 
America With Cousin Brucie" has 
been put on a permanent hiatus. The 
show's host, "Cousin" Bruce Morrow, 
says the syndicator he was negotiating 
with (Billboard, Nov. 14) reneged on its 
deal at "the midnight hour" due to eco- 
nomic difficulties. 

"What upsets me the most is how 
unethical this company was to do this," 
says Morrow. "I feel really bad for my 
affiliates who have stood by me for the 

past six years." 
The show was previously syndicated 

by CBS Radio Networks and produ- 
ced by Ron Cutler Productions. 
Though plans for the future are 
unclear, Morrow says he will keep his 
hand in national radio. 

WQHT (Hot 97) New York way 
among the honorees at this year's Mi- 
chael Hirsch Awards, which recognize 
individuals and organizations for "out- 
standing dedication of time, talent, and 
leadership in meeting the challenges of 
HIV /AIDS in their own communities." 
LIFEbeat founder Bob Caviano was 
also posthumously honored at the Nov. 
13 ceremony in New York. 

PROGRAMMING: CINCINNATI DEAL 

Two Cincinnati -based broadcast 
groups, Great American Communi- 
cations and Jacor Communications, 
have entered into a local marketing 
agreement. Jacor, which owns WLW 
Cincinnati, will oversee the program- 
ming and sales of Great American's 
crosstown WKRC and has an option to 
purchase the station. No programming 
changes are anticipated yet. 

Classical WQXR -AM New York is 
set to flip the switch to adult standards 
at 10 a.m. Dec. 2, the day after cross- 
town WNEW -AM stops programming 
the format. WQXR -AM is already us- 
ing the new calls WQEW. WNEW -AM 
is expected to simulcast WQEW until 
it flips to business radio as WBBR in 

January. 
Artist Al Hirschfeld created the 

deco -style new logo for the station to 
be prominently featured in a print and 
outdoor advertising campaign being 
launched Dec. 1. Rich Conaty, for- 
merly of crosstown college outlet 
WFUV, joins WQEW for weekends. 

Howard Stern's national morning 

Making Ink: Suit Settled, 
Suicide Cited, And More 
Here's a look at what's making radio 
news in daily newspapers across the 
country. 

The Washington (D.C.) Post re- 
ports that the $15 million suit against 
WJFK -FM jocks Don Geronimo 
and Mike O'Meara has been settled. 
The suit was filed against the two 
jocks, producer Frank Murphy, and 
Emmis Broadcasting by PR rep 
Carol Sewell last year when the duo 
were hosting mornings at crosstown 
WAVA, then owned by Emmis. 

The suit says Sewell received har- 
assing phone calls in her hotel room 
after the jocks launched an on -air at- 
tack against her, calling her a "bitch" 
and a "liar" when an interview she 
had arranged with actor Leslie Niel- 
sen failed to materialize. Terms of 
the settlement were not disclosed. 

The Philadelphia Inquirer reports 
the death of WMMR morning man 
John DeBella's estranged wife, 
Annette, has been ruled a suicide by 
the local coroner's office. DeBella was 
found Oct. 17 in her car, which was 

in the garage with its engine running. 
Her blood alcohol level was twice 
what is considered legally drunk. 

In Chicago, the Sun -Times reports 
that a group of Native American ac- 
tivists picketed the studios of WLS to 
protest comments made by morning 
host Don Wade, who reportedly re- 
ferred to new Colorado senator Ben 
Night Horse Campbell as an "injun" 
and called Native Americans "sav- 
ages." Operations director Drew 
Hayes apologized for the station. 

The Cincinnati Enquirer reports 
that Jacor Communications has 
taken an :.:.6 million charge in the 
third quarter to write down the value 
of some of its radio stations. Accord- 
ing to Jacor, the charge reflects a 
"permanent impairment" to the value 
of some stations caused by lower than 
expected operating income and cash 
flow. Jacor refused to identify the 
stations in question. 

Jacor shareholders will vote on a 
restructuring of the company at a 
meeting tentatively set for Dec. 29. 

WQEW STEREO 

show will originate from KLSX Los 
Angeles Monday (23) and Tuesday (24). 
An on -air news conference will be held 
at 7 a.m. (PT) Tuesday at the Palace 
Theatre to be followed by the mock fu- 
neral for rival morning men Mark 
Thompson and Brian Phelps of 
KLOS, in the Palace parking lot. 

Philadelphia's new modern rock out- 
let, WIBF, flipped from tapes to a full 
simulcast of sister WDRE Long Is- 
land, N.Y., Nov. 16. Former WPST 
Trenton, N.J., jock Mel "Toxic" Tay- 
lor, the only local jock, will host Friday 
afternoons live from Philadelphia. He 
will also be filling in for WDRE night 
jock Donna Donna when she goes on 
maternity leave. 

WIBF GM Dennis Dougherty tells 
the Philadelphia Inquirer that if listen- 
ers won't accept the simulcast arrange- 
ment, he'll hire a staff of local jocks. 

Meanwhile, Ron Morey, president of 
WDRE and WIBF parent Jarad 
Broadcasting, tells New York News- 
day that simulcasting WDRE in Phila- 
delphia may be just the beginning of a 
plan to network the station into other 
markets such as Boston or perhaps 
syndicate the programming elsewhere. 

A petition to deny the sale of WIBF 
to Jarad filed by a group that favored 
the station's old ethnic programming 
has not been dismissed by the FCC as 
previously reported. 

WTKW Syracuse, N.Y., has signed 
on as "Country 99." Bob Paris, who 
years ago worked at crosstown WPCX, 
is the PD /afternoon driver. The morn- 
ing man is Dave Alexander from 
WLPW Lake Placid, N.Y. Ron Curtis 
Jr., son of a well -known Syracuse radio 
personality, is the midday host. Gary 
Dennis, from WRHP Syracuse, hosts 
evenings, with Mark Smith, from 
crosstown WMCR, in overnights. 

KEZR San Jose, Calif.'s new PD is 
Bill Stedman. He arrives from WMXJ 
Miami, where he held the same title. 
He fills a long- vacant position .. . 

KEDG Las Vegas PD Don Parker ex- 
its. MD John Griffin has been named 
interim PD. 

KYOK Houston has dropped its all - 
rap format and is simulcasting with 
crosstown LMA partner urban AC 
KHYS ... Loyd Ford joins WSSL 
Nashville as PD, replacing Mark 
Elliott. Ford was previously PD at 
KRMD Shreveport, La. 

newsilne ... 
PETER MOORE returns to KCBQ -AM -FM San Diego as GM, a position he 
held there from 1982 -85. He replaces Dave Seibert, now at KLUV Dallas. 
Moore was most recently GM of the Califormula Radio Group, which oper- 
ates San Diego stations XHTZ, XHLTN, and XHKY. 

BARBARA ROBERTS is upped from local sales manager to station manager 
at KGIL Los Angeles following the sale from Buckley Broadcasting to Mt. 

Wilson FM Broadcasting. She replaces GM Tom Mosher, who exits along 
with the rest of the KGIL staff. The station is now being simulcast with 
co -owned KJQI Anaheim, Calif. Brad Buckley, former marketing director 
of KGIL and sister KMGX, becomes VP of Buckley Broadcasting. 

MARK RENIER has been named GM of WAPW (99X) Atlanta, replacing the 
late Bill Phippen. Renier was previously GM at WRKO/WBMX Boston and 
executive VP at parent Atlantic Radio Corp. 

DOC HOLLIDAY is upped from GSM to GM at KSRR and KONO -AM -FM 
San Antonio, replacing Susan Hoffman. 

LARRY KAHN has been upped from research/marketing director to VP of 
research and marketing at Taylor Communications. 

STATION SALES: KLIX -AM -FM Twin Falls, Idaho, from Sawtooth Broad- 
casting Co. to B &B Broadcasting, owner of crosstown KEZJ -AM -FM and 
KLAD -AM -FM Klamath Falls, Ore., for $850,000. 

WNTR Washington, D.C., is ex- 
pected to flip from its talk and ethnic 
programming to children's radio fol- 
lowing the sale from Pat Robertson's 
Broadcast Equities Inc. to Capital 
Kids' Radio Inc. in mid -January. The 
sale price is $650,000. Robertson paid 
$1.6 million for it in 1989, according to 
the Washington Post. The station is 
also expected to simulcast on a north- 
ern Virginia station and a Baltimore 
station shortly after it changes format. 

In Lexington, Ky., the Herald - 
Leader reports that Orlando Magic an- 
nouncer and former Univ. of Kentucky 
basketball star Jack "Goose" Givens 
will sign on new 50,000 -watt outlet 
WJGG in March or April. Givens will 
also be GM at the station, whose for- 
mat has not been determined. 

Elsewhere in Lexington, adult 
standards WHRS flips to easy listen- 
ing. Sister top 40 WLFX is simulcast- 
ing WHRS for now pending a sale, ac- 
cording to the Herald- Leader. 

Sam Whitmire takes over as PD at 
KYKS Lufkin, Texas. He comes from 
KLUV Dallas, where he worked swing 
shifts. He replaces KYKS' Dave Wil- 
liams. 

PEOPLE: NEW KFI TALKERS 
As expected, former WKXW (New 

Jersey 101.5) Trenton, N.J., afternoon 
hosts John Kobylt and Ken Cham- 
piou will join KFI Los Angeles. 
Former LA police chief Daryl Gates' 
afternoon talk show on KFI will be cut 
to one hour to make room for Kobylt 
and Champiou, who will broadcast 
from 4 -7 p.m. 

WRZX Indianapolis' new night jock 
is WIOT Toledo, Ohio, APD/MD /night 
jock Michael Young. He replaces 
Heidi Hess, now at WLUP -FM Chi- 
cago. Filling Hess' MD slot is LeAnn 
Summer, who exits KLUC Las Vegas. 
At WIOT, afternoon driver Don Davis 
is upped to APD/MD. Dennis O'Brien 
moves from late -nights to nights. 
Weekender Dave Doran is upped to 
late- nights. 

Dena Yasner is out as MD at KKFR 
Phoenix. Music mixer Jerry Moran 
adds those duties ... Steve Anthony, 
KTFM San Antonio, Texas' dance mix 

coordinator, adds MD duties, replacing 
Ross Knight. 

Former KISS San Antonio, Texas, 
jock Steve Fisher joins WKQX Chi- 
cago for nights, replacing Doug Blair, 
who moves to overnights as Mike 
Kelly exits. Also, weekender Brian 
Peck is upped to middays, replacing 
Art Wallis, now full -time production 
director. 

Local mixer and record producer 
Frankie "Hollywood" Rodriguez 
joins WBBM -FM (B96) Chicago for 
nights, replacing Baltazar ... WPNT 
Chicago midday host Angela Brooks 
exits and is replaced by former KIOI 
San Francisco jock Jim White. 

The "Chorizo Crew" have joined 
KYST Houston in the afternoon slot, 
replacing Robbie G., who moves to 
middays. Former midday jock Maria 
"Cruisin "' Garcia exits. The "Chorizo 
Crew" were previously at crosstown 
KQQK. 

At WXPN Philadelphia, former 
crosstown WMMR and WYSP veteran 
Michael Tearson is upped from week- 
ends to late- nights, replacing Elise 
Brown, who moves to middays. 
Former midday host Jonny Meister 
moves to production and news. 

KYYS (KY102) Kansas City, Mo., 
OM/marketing director Jim Marchy- 
shyn adds marketing director duties at 
sister station WDAF ... Major Logan 
joins WIVK -AM -FM Knoxville, Tenn., 
as director of creative services. He was 
previously with crosstown WOK'. 

Jon Matthews joins WKZL Greens- 
boro, N.C., for weekends /swing. He 
previously worked at crosstown outlets 
WQFS and WUAG ... Lee Thomp- 
son, a free -lance jock at BBC Radio 5 

London, is looking for an on -air gig in 

the U.S. He's in Baltimore until mid - 
December; call 410 -685 -1615. 

Barry Scott will mark the 500th 
broadcast of his weekly '70s music 
show "The Lost 45's" Dec. 6. It cur- 
rently airs on WBOS Boston ... WMJI 
Cleveland weekender Norm N. Nite 
will fill in for the vacationing Ron 
Lundy Tuesday (24) through Saturday 
(28) on WCBS -FM New York. He was 
previously with WCBS -FM from 1973- 
75 and 1980 -88. 
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HOT100 41"*1 

by Michael Ellis 

WHITNEY HOUSTON JUMPS FROM No. 12 to No. 1 with "I Will Al- 
ways Love You" (Arista), the first time in more than 20 years that a single 
jumps from out of the top 10 to No. 1 (see Chart Beat, page 100). The jump 
was caused by an explosion in sales -from fewer than 30,000 units to more 
than 120,000 -and a strong airplay gain, as well. "Always" is No. 2 in both 
sales and monitored airplay, but it is close to No. 1 on both charts and is No. 
1 overall by a large margin. It is likely to be No. 1 for a long run, at least 
into 1993, but predictions are dangerous just last week it didn't seem pos- 
sible for "Always" to shoot straight to No. 1. The new Hot 100 chart meth- 
odology, introduced a year ago, makes it possible for records to hit the top 
faster because it more quickly and precisely measures both actual radio 
airplay and precise consumer record purchases. 

THE FIVE NEW ENTRIES include one of the highest of the year: a 
No. 15 debut for "In The Still Of The Nite" by Boyz II Men (Motown). 
The high debut is caused by widespread airplay of the track from the 
Jacksons TV movie soundtrack before its single release, which occurs 
this week. "Nite" is No. 1 in airplay at Hot 105 Columbus, Ohio, 92Q 
Baltimore, and WAQQ Charlotte, N.C. The only new artist to bow on the 
Hot 100 is the S.O.U.L. S.Y.S.T.E.M., a quartet produced by Clivilles & 
Cole and featuring Michelle Visage, formerly of Seduction. The group's 
debut single, entering at No. '77, is "It's Gonna Be A Lovely Day" (Aris- 
ta), a reworking of Bill Withers' No. 30 hit from 1978. "Lovely" is al- 
ready No. 1 in airplay at Hot 97 New York. 

QUICK CUTS: The huge jump of Whitney Houston's single causes five 
records in the top 10 to be pushed down one or two places while gaining 
points: the singles by Shai (which holds its bullet because of a 24% point 
gain), the Heights, P.M. Dawn, Snap, and TLC ... Four singles that lose 
bullets this week are gaining in at least one of the three categories we 
measure (monitored airplay, small- market playlists, or sales) and may 
regain bullets next week: "Flex" by Mad Cobra (Columbia); "Back To 
The Hotel" by N2Deep (Profile); "Slow And Sexy" by Shabba Ranks 
(Epic); and "Keep The Faith" by Bon Jovi (Jambco /Mercury). "Faith" is 
doing extremely well in some markets. It's No. 1 in airplay at WAPE 
Jacksonville, Fla., and No. 2 at WYCR York, Pa. 

MORE QUICK CUTS: While some parts of the chart are so "loose" 
that records move up as many as eight places without earning bullets, 
two records in the 40s take smaller than normal moves. "Faithful" by Go 
West (EMI) moves up only two places to No. 46 despite a 24% point gain, 
and "Who's Gonna Ride Your Wild Horses" by U2 (Island) moves up 
only one notch to No. 48 despite a 26% gain. "Faithful" is top 10 in air- 
play at nine monitored stations, including Y107 Nashville and WZOU 
Boston. "Horses" is No. 1 in airplay at WENZ Cleveland and No. 4 at 
KKYK Little Rock, Ark ... "Where Does That Leave Love" by George 
LaMond (Columbia) turns around and goes back up to No. 81 on the 
strength of renewed airplay in Miami and New York. LaMond also has a 
new single, "Baby I Believe In You, " which should chart soon. 

NOT 100 RECURRENT SINGLES 

w 
,, 

x 

W 
W 

ÿ 
S 

Z 
O 

W 

3 
TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

1 1 
ELHTE 

ONE 
JOHN (MCA ) 

2 - 1 RESTLESS HEART 
PETER CETERA (WARNER BROS.) 

3 1 2 GIVING HIM SOMETHING HE... 
EN VOGUE (ATCO EASTWEST ) 

4 2 7 MYUENATCO 
EEASTWESTER 

... ) 
EN 

5 3 2 MOVE THIS 
TECHNOTRONIC FEATURING YA KID K (SBK ) 

6 7 3 LIFE IS A HIGHWAY 
TOM COCHRANE (CAPITOL ) 

7 5 7 THE BEST THINGS IN LIFE ARE FREE 
L VANDROSS /J. JACKSON (PERSPECTIVE ) 

8 6 3 NOVEMBER RAIN 
GUNS N' ROSES (GEFFEN) 

9 4 7 COME&TALKTOME 
JODECI (UPTOWN /MCA) 

10 8 5 TAKE THIS HEART 
RICHARD MARX (CAPITOL ) 

11 9 2 
i7Á ESPEAR'S SISTER (LONDON /PLG ) 

12 10 9 UNDER THE BRIDGE 
RED HOT CHILI PEPPERS (WARNER BROS. ) 

13 12 7 KEEP ON WALKIN' 
CECE PENISTON (A &M ) 

14 13 12 TENNESSEE 
ARRESTED DEVELOPMENT (CHRYSALIS ) 

15 11 2 THIS USED TO BE MY PLAYGROUND 
MADONNA (SIRE/WARNER BROS. ) 
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TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

16 16 29 FINALLY 
CECE PENISTON (A &M ) 

17 19 28 I LOVE YOUR SMILE 
SHANICE (MOTOWN ) 

18 26 11 HOLD ON MY HEART 
GENESIS (ATLANTIC ) 

19 22 10 IF YOU ASKED ME TO 
CELINE DION (EPIC ) 

20 14 5 TWILIGHT ZONE 
2 UNLIMITED (RADIKAL /CRITIQUE ) 

21 15 6 BABY GOT BACK 
SIR MIX -A -LOT (DEF AMERICAN /REPRISE ) 

22 25 28 ALL 4 LOVE 
COLOR ME BADD (GIANT ) 

23 20 5 FRIDAY I'M IN LOVE 
THE CURE (FICTION /ELEKTRA ) 

24 23 17 SAVE THE BEST FOR LAST 
VANESSA WILLIAMS (WING /MERCURY ) 

25 21 10 THEY WANT EFX 
DAS EFX (ATCO EASTWEST ) 

26 18 5 ACHY BREAKY HEART 
BILLY RAY CYRUS (MERCURY ) 

27 24 4 YOU REMIND ME 
MARY J. BLIGE (UPTOWN /MCA) 

28 27 12 DAMN I WISH I WAS YOUR LOVER 
SOPHIE B. HAWKINS (COLUMBIA ) 

29 17 6 WARM IT UP 
KRIS KROSS (RUFFHOUSE /COLUMBIA ) 

30 28 3 EVERYBODY'S FREE 
ROZALLA (EPIC ) 

Recurrents are titles which have appeared on the Hot 100 for 20 weeks and have dropped below the top 50. 

NOVIK KNOWS THE SCORE IN RCA'S TALENT DRIVE 
(Continued from page 10) 

picture is rather bleak. RCA's four 
contributions on this week's Bill- 
board 200 chart all come from its 
country division. RCA continues to 
work new projects by priority acts 
Michael Penn and Me Phi Me; howev- 
er, the two artists' critical acclaim 
has yet to turn into commercial suc- 
cess. 

Novik, who started with RCA in 
June, says that among his first tasks 
was to realign the label's contempo- 
rary and dance music roster. 

"[RCA president] Joe Galante 
came in here and obviously made 
changes with the roster when he 
started," he says. "Then I came in 
and tried to consolidate what we had. 
Unfortunately, we've let a couple of 
acts go, but now [the roster] is small 
enough to devote enough time to 
each project." Novik would not say 
who he had dropped, but says his de- 
partment's list of acts now stands at 
16. 

The label is also in the process of 
revamping the R &B A &R depart- 
ment under the guidance of Skip 
Miller, RCA's senior VP of black mu- 
sic. RCA just hired Alison Ball -Gabri- 
el, formerly West Coast director of 
A &R at EMI Records, as its West 
Coast senior director of A &R for the 
black music department. As in the 
contemporary division, Miller has 
trimmed the black division's roster to 
14 acts. Its biggest success is SWV, 
whose debut leaps from No. 61 to No. 
38 on the Billboard Top R &B Albums 
chart this week. 

"Skip and I both realize it's not 
about quantity, it's about quality," 
Novik says. "You might miss a quick 
one, but we're not going to sell Vanil- 
la Ice just to make a quick buck. Our 
goal is to build a broad -based roster 
of quality artists that will turn into 
catalog sales." 

BEATING THE BUSHES 

To achieve that goal, Novik says 
RCA is "actively looking to sign new 
artists as well as acts that are estab- 
lished to a certain degree. While he 
notes "there's every possibility" that 

RCA could go after another multi - 
million-dollar act, such as recent sig- 
nee ZZ Top, Novik's acquisitions have 
been on a smaller scale. Among his 
signees are the 360s, a Boston -based 
band that was on indie Link Records. 
They will have an EP out early next 
year, to be followed by a full -length 
album in the fall. Other newcomers 
include Dillon O'Brian, a singer/ 
songwriter from L.A., and a female - 
fronted Australian industrial dance 
rock band called Def FX. Both acts 
are expected to release their debuts 
in 1993. 

Additionally, as a means to assess- 
ing an act's viability without making 
a significant financial investment, 
RCA is making singles deals with in- 
die labels with the option to sign the 
bands involved. For example, it re- 
cently funded a single by 700 Miles, a 
trio on Koko Pop /Shimmy Disc. No- 
vik says, "We're going to observe the 
single very closely in terms of the re- 
action and what happens on the 
street." If the single is successful, 
RCA could sign the band directly to 
an album deal. 

TWO NEW DANCE IMPRINTS 
On the dance front, RCA has inked 

a deal with I.D. Records, a Chicago- 
based dance label owned by producer 
Steve "Silk" Hurley and Frank Ro- 
drigo. "We acquired the rights to 
their artists," Novik says. "It's not a 
licensing deal; the songs don't revert 
back to I.D." 

"They have the ability to set up 
records and then we can take them to 
the mainstream," Novik says. 
"There's also another area of I.D. 
where they will release their own 12- 
inch singles throughout the year that 
we will then pick up if they fit us ar- 
tistically." 

For RCA, I.D.'s appeal is based on 
its artistic depth. "The team Steve 
has in Chicago is wonderful," Novik 
says. "It's a creative community 
where they all write together. These 
are the kind of artists we're after." 
The first I.D. /RCA release is "Sym- 
phony," a single by Donell Rush that 

is rapidly climbing the dance charts. 
RCA has also started its own dance 

imprint called Uncle Jacks as an out- 
let for 12 -inch singles. "The goal is to 
give the dance department street 
credibility," Novik says. "We can de- 
velop new music and get a buzz on 
the potential crossover we can 
achieve with these records." The first 
release is "Higher" by Nu Girl Posse. 

Michelle Santosuosso, RCA's na- 
tional director of dance music, has de- 
veloped a merchandising deal with 
Fresh Jive Wear whereby Uncle 
Jacks' logo will appear on T- shirts 
available for sale at clothing outlets. 
The logo was designed by Fresh Jive 
owner Rick Klotz, who also designed 
House Of Pain's popular logo. To be 
included in shipments to the stores is 
a tape of music by Uncle Jacks artists 
to encourage in -store play. 

BOLSTERING EXISTING ACTS 
Novik stresses that the flurry of 

new activity in no way detracts from 
the attention given to artists who 
have been on the roster for years. 
The label is already gearing up for 
Bruce Hornsby's first album in sev- 
eral years, which is expected to be re- 
leased in February or March. Rick 
Astley, in addition to having a song 
on the "Body Of Evidence" sound- 
track on RCA-distributed Milan Rec- 
ords, is also working on a 1993 re- 
lease. 

Restless Heart, signed to RCA 
Nashville, has an AC and top 40 hit in 
the making with "When She Cries," 
which is gaining ground on both 
charts. Novik says the pop division is 
working closely with Nashville to co- 
ordinate the crossover attack on the 
current single, as well as with Rest- 
less Heart's next release. 

With the building blocks in place, 
Novik says he is confident that RCA 
will bounce back. "I believe that this 
is a record company that is now 
ready to go," he says. "We've got a 
new set of rules here and a new fresh 
attitude. We're fully aware of the 
challenge we've got and we're rising 
to meet it." 

RIAA REQUESTS DAB COPYRIGHT SAFEGUARDS 
(Continued from page 5) 

relationship between broadcast and 
sale of prerecorded music," the 
RIAA comments point out. 

Ironically, the record labels them- 
selves are gearing up for electronic 
home delivery (Billboard, April 6, 
1991). But, whereas that would repre- 
sent a new revenue stream to the in- 
dustry, DAB services would not have 
to pay the labels anything for the use 
of their recordings. 

Thus the RIAA has asked the FCC 
to take into account the "crucial inter- 
ests of copyright owners of the sound 
recordings that will comprise the 
very programming of these new 
DAB services." 

The threat, contends the trade as- 
sociation in its comments, is near and 
very real: "Digital audio broadcast- 
ing services ... intend to commercial- 
ly exploit our members' product in di- 
rect competition with their custom- 
ary means of exploitation without 
either securing authorization from, 
or providing remuneration to, record 
companies, musicians, or artists." 

SEEKS PERFORMANCE RIGHT 

The RIAA's comments to the 
FCC underscore the industry's 
new number -one priority now that 
the Audio Home Taping Act has 

become law -the quest for a per- 
formance right in sound record- 
ings to protect distribution and 
sales avenues in the digital age. 

Long before the emergence of 
digital technology, the RIAA bat- 
tled unsuccessfully with the 
broadcast industry to add a perfor- 
mance right to the U.S. copyright 
law. Such an amendment would 
have required analog radio sta- 
tions to pay fees to labels for 
broadcast use of sound recordings, 
similar to the fees now paid to 
songwriters and music publishers. 

The RIAA most recently at- 
tempted to gain a performance 
right and change the arrangement 
in the '70s; but, despite its congres- 
sional lobbying, as well as 1978 
and 1991 reports from the Copy- 
right Office favoring such a 
change, the strong broadcaster 
lobby convinced Congress that a 
change was not needed. 

About two years ago, however, 
RIAA legal architects concluded 
that the new digital age would 
bring new and greater dangers of 
unauthorized exploitation of sound 
recordings that could devastate 
music sales. They decided their 
chances of success could be en- 

hanced by bringing the economic 
threat of the new services to the 
attention of Congress and govern- 
ment agencies. 

When the RIAA discussed this 
matter with the National Assn. of 
Broadcasters last year, the NAB 
was still adamantly opposed to a 
performance right in analog radio 
and future digital services to be of- 
fered by land -based stations. In 
fact, NAB officials said at a meet- 
ing earlier this month that opposi- 
tion to a performance right would 
once again be on their legislative 
agenda. However, it is not clear 
where the NAB stands in relation 
to the RIAA's attack on satellite - 
delivered DAB, which also poses a 
threat to traditional broadcasters. 

In any case, the fight for a per- 
formance right has begun, and 
RIAA is starting with the new 
boys on the block. 

"With digital broadcasters able 
to offer CD- quality music for 
`free' or for a marginal cost to the 
consumer," the RIAA explains to 
the FCC, "it does not take a great 
deal of imagination to foresee 
what choices consumers will 
make." 

86 BILLBOARD NOVEMBER 28, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


Sinale Reviews 
EDITED BY LARRY FLICK 

P O P 

WARRANT The Bitter Pill (3:34) 
PRODUCER: Michael Wagener 
WRITER: J. Lane 
PUBLISHERS: Virgin Songs/Dick Dragon, BMI 
Columbia 74818 (Go Sony) (cassette single) 

Headbangin' band should swing back onto 
top 40 airwaves with relative ease, thanks to 
this well -produced rock ballad. Crunchy 
guitar chords and a snakey lead give an 
otherwise soft tune a necessary and credible 
metal edge. Front man Jani Lane is in 

strong voice, and will likely enjoy increased 
comparisons to Jon Bon Jovi. From the 
current "Dog Eat Dog" album. 

* PRINCE & THE NEW POWER GENERATION 7 
(4:23) 
PRODUCERS: Prince & The New Power Generation 
WRITER: Prince 
PUBLISHERS: Controversy/WB, ASCAP 
REMIXER: Keith "K.C." Cohen 
Paisley Park 18824 (c/o Warner Bros.) (cassette single) 

You can never be too sure of what this 
Paisley dude will serve up next. This time, 
he concocts a stew of old and new flavors: 
retro-funk shuffle beats are countered by 
hip -hop -style scratching and topped with 
flower -child strumming and sitars. The hook 
is rousing and immediate, and should find a 
welcome home at several levels lickety -split. 

JAMMY Walk Away (3:47) 
PRODUCER: Carlos Serrios 
WRITERS: Jammy, P. Scaturro, F. Reyes, C. Serrios 
PUBLISHER: not listed 
Vibe/Cutting 271 (maxi-cassette single) 

Pop/dance ingenue made minor inroads with 
her first single, "Infatuation." With aid of 
super freestyle producer Carlos Berrios, 
she's poised for a breakthrough at crossover 
radio. This percussive ditty sports a funky 
"new- school" vibe and a brain -embedding 
hook that benefits from Jammy's li'l girl 
vocal style. 

* JUDE COLE Tell The Truth (4)16) 
PRODUCERS: Jude Cole, James Newton Howard 
WRITERS: J. Cole, J. Newton Howard 
PUBLISHERS: EMI -Blackwood /Coleision, BMI; MCA, ASCAP 

Reprise 18673 (Go Warner Bros.) (cassette single) 

Cole is one of those artists that offer one 
near -perfect pop tune after another with 
little -to-no grandstanding. This contagious, 
acoustic- anchored rock ballad from his 
stellar "Start The Car" will hopefully sneak 
onto pop and AC playlists, and make him the 
major star he deserves to be. 

JEANNETTE KATT When I Do Wrong I Do It So Right 
(3:42) 
PRODUCER: Brian Malouf 
WRITER: J. Katt 
PUBLISHER: Peer International 
MM 8066 (Go PGD) (cassette single) 

Bright strummed guitar, propped up by a 
synth bass, complements Katt's malleable, 
flirty vocal. This tune could do double duty 
at pop and rock formats. Programmers 
should think Bangles, or Divinyls, and give 
it a spin. 

JUDY TORRES I Love You For All Seasons (3:49) 

PRODUCERS: Mickey Garcia, Elvin Molina 
WRITER: S. Young 
PUBLISHER: Longitude, BMI 
Profile 5386 (cassette single) 

It seems like eons since we've heard from 
Torres. She proves that her alto range has 
matured twofold amid a percolating Latin/ 
dance twirler. A fluid, insinuating sax solo 
floats about, offsetting the track from the 
usual freestyle fare. Fine for crossover 
radio, not to mention assorted clubs. 

R & B 

AL B. SURE! Natalie 14 38) 

PRODUCERS: Al B. Sure!, Kyle West 
WRITERS: Al B. Sure!, K. West 
PUBLISHERS: Al B. Sure! Industries/EMI- April/Willarie, 
ASCAP 
Warner Bros. 5785 (cassette single) 

Second helping from "Sexy Versus" is yet 
another soulful and romantic interlude that 
matches throaty spoken passages with 
sweet singing and a dramatic undercurrent 
of percussion. A late -night delight that 
nicely showcases Sure!'s most assured 
performance to date. Perfect for adult - 
leaning urban formats. 

ALI DEE Who's Da Flava (3:48) 

PRODUCER: Ali Dee 
WRITERS: A. Dee, C. Ellington, Juice 
PUBLISHERS: 40 Thieves/Music Corp. Of America/Madman, 
BMI; Loose Juice, ASCAP 
EMI/ERG 04663 (Go CEMA) (cassette single) 

New rapper Dee breaks a sweat on this 
fun and danceable pop/hip -hop romp. His 
rapid -fire phrasing is a good contrast to 
the track's air -punching chants at the 
chorus. Crisp beats and slowly 
insinuating melody add up to a potential 
hit at several formats -but don't be 
surprised if urban is first to jump aboard. 
Also, check out "Bring It On" on the 
flipside. 

INDIA IRVIN Make Your Move (5:57) 
PRODUCER: Abdul Basil 
WRITER: I. Irvin 
PUBLISHER: Abdul Basil 
REMIXER: Dave Comacho 
World Wide Class 1138 (cassette single) 

Irvin dons the image of sassy vamp on 
this peppy R &B /dance number. Could 
find a home at adventurous urban 
outlets, though reach would be broader 
with a more cushiony remix. Contact: 
201 -596 -9434. 

C O U N T R Y 

WYNONNA My Strongest Weakness (3:59) 
PRODUCER: Tony Brown 
WRITERS: N. Judd, M. Reid 
PUBLISHERS: Kentucky Sweetheart/Almo/Br10 Blues, 
BMI /ASCAP 
Curb/MCA 54270 (c/o Uni) (7 -inch single) 

Wynonna gives a stately and majestic 
reading to a song that fully deserves 
it. Pensive and fraught with 
inevitability. 

O' SAWYER BROWN All These Years (3:20) 
PRODUCERS: Randy Scruggs, Mark Miller 
WRITER: M. McAnally 
PUBLISHER: Beginner Music 
Curb 1031 (7 -inch single) 

A downer, but effectively presented for a 
dreary breakup number. The positive is 
that listeners are left feeling that there 

NEW & 
N O T E W O R T H Y 

THE MUSICAL CAST FROM TOYS FEATURING 

WENDY & LISA The Closing Of The Year 14:20) 

PRODUCER: Trevor Horn 
WRITERS: T. Horn, H. Zimmer 
PUBLISHERS: Fox Film Music/Unforgettable Songs/ 
Zoe Zimmer, BMI 
Geffen 19146 (c/o Uni) (cassette single) 

Tune from the soundtrack to Robin 
Williams' new film, 'Toys," oozes with 
seasonal glad tidings. Wendy & Lisa 
deliver delicate and heartwarming 
vocals that sound quite a bit like Kate 
Bush, while Seal adds an inspirational 
verse midway through the song. 
Producer Trevor Horn injects a dreamy, 
cinematic keyboard sound that swirls 
around a gleefully chirping children's 
choir. Watch pop and AC pundits get 
into the holiday spirit and pounce on this 
one out of the box. 

GAMILAH SHABATI America's Living In A War 

Zone (4:04) 
PRODUCERS: Norval Curtis, Johnny Marrs 
WRITERS: J. Marrs, G. Shabazz, Ice Cube, M. Dixon, 
Mr. Biggs, Me Phi Me 
PUBLISHERS: MGM MX/Amihaad/Lench Mob/ 
Rushtown, ASCAP; Biggs/EMI- Blackwood /It's CeeCee 

Tee, BMI 
RCA 62405 (c/o BMG) (12 -inch single) 

Daughter of Malcolm X makes a 
crackling debut as a rapper on this 
ferocious, angry hip -hop jam. Her hard - 
hitting, world -weary words are 
complemented by equally potent guest 
shots by Ice Cube, Grand Pubs, Me Phi 
Me, Mr. Biggs, and MMG. Rigid, 
assaulting beats support well- placed 
scratches and restrained funk guitar 
riffs. Sound bites from speeches by 
Malcolm X strengthen track's punch. 
Would deservedly do well under any 
circumstances, though timing with 
release of Spike Lee's biopic on the 
activist sure does help. 

was a meeting of the minds. 

I JOHN ANDERSON Let Go Of The Stone (3:20) 
PRODUCERS: James C. Stroud, John Anderson 
WRITERS: M.D. Barnes, M. Troy 
PUBLISHERS: Irving/Hardtoscratch, BMI; WB/Two Sons, 

ASCAP 
BNA 62410 -2 (Go BMG) (CD single; cassette version also 
available, BNA 62410 -4) 

A thoughtfully written and exquisitely 
executed ballad. Anderson is at his most 
emotionally persuasive here. I DEBORAH ALLEN Rock Me (In The Cradle Of 

Love) (3:42) 
PRODUCER: Rafe VanHoy 
WRITER: R. Van Hoy, D. Allen 
PUBLISHERS: Royz BoyzlPosey, BMI 
Giant 24485 (Go Warner Bros.) (CD single) 

A hit song and a fine vocalist, but both 
are lost in the muddy production. 

n MARTINA McBRIDE Cheap Whiskey (3:08) 
PRODUCERS: Paul Worley, Ed Seay 
WRITERS: E. Gordy Jr., J. Rushing 
PUBLISHERS: Sony Tree/Paulding County, BMI/ 
PolyGram/Amanda -Lin, ASCAP 
RCA 62398 (c/o BMG) (7 -inch single) 

This is McBride's strongest single to 
date. The lyrics pound ahead relentlessly 
as McBride and Garth Brooks provide 
the bittersweet harmonies. 

JEFF CHANCE A Heartache On Her Hands (3:22) 
PRODUCER: Harold Shedd 
WRITERS: B. Cannon, J. Northrup 
PUBLISHERS: PRI /Buddy Cannon /Famous, ASCAP 

Mercury 798 (Go PolyGram) (CD promo) 

Vocal production on Chance is warm and 
begs to be listened to, but a less than 
exceptional song fails to masquerade as a 
hit. 

CEE CEE CHAPMAN Two Ships That Passed In The 

Moonlight (3:27) 
PRODUCERS: Jimmy Bowen, Cee Cee Chapman 
WRITER: H. Prestwood 
PUBLISHER: Careers, BMI 
Curb 1027 (7 -inch single) 

Chapman may have a standard on her 
hands. Certainly this anatomy of a one - 
nighter -and its consequence -is a story 
worth hearing. 

CORBIN/HANNER I Will Stand By You (3:21) 
PRODUCERS: Harold Shedd, Joe Scaife, Jim Cotton, 
Corbin /Hanner 
WRITER: B. Corbin 
PUBLISHERS: Famous/Bob Corbin, ASCAP 
Mercury 807 (Go PolyGram) (CD promo) 

Potentially handsome lead vocals 
oversing weak, weak material. 

DAN C E 

ANN CONSUELO Do It For Love (6:33) 
PRODUCERS: D. Carr, Nick Nice 
WRITER: not listed 
PUBLISHER: not listed 
REMIXER: Mindwarp, Champion, Kevin Saunderson 
Big Beat 1919 (Go Atlantic) (12 -inch single) 

European club diva follows "See The 
Day" with a sturdy, pop - juiced houser. 
Belted vocals pump dimension into a 
standard, bass -heavy groove. A myriad of 
remixes take aim at a variety of DJs. Best 
of the bunch is Kevin Saunderson's 
hard'n'wriggling rendering, which 
is chock full of tasty synth 
effects. 

BALINDA MICHAELS No Second Chance (6:21) 
PRODUCERS: Fernando Rosario, Belinda Michaels, Andy 
Pimen, Juan Rosario 
WRITER: A. Laboy 
PUBLISHER: Betterdey's Productions/Tonk, BMI 
Warlock 130 (12 -inch single) 

Attitude is the order of the day on this 
raw, underground houser. Michaels is a 
stylish presence, strutting with 
confidence over a hot bass line. 
Carefully dispersed guitar solos give 
the track a unique, somewhat funk/disco 
edge. 

FAST EDDIE Bak On Da Scene (5:00) 
PRODUCER: Fast Eddie 
WRITER: L.B. Watkins 
PUBLISHERS: Vision & Range/Ha- Ha -Ha, ASCAP 
V &R 12302 (12 -inch single) 

Famed Chicago hip -house artist stomps 
back into the public eye with an 
aggressive jam that is heavy on fist - 
waving rhymes and light techno nuances. 
A peak -hour flight well worth taking. 

Contact: 312 -573 -1800. 

CLOUD 9 Do You Want Me (no timing listed) 

PRODUCER: Victor Simonelli 
WRITER: not listed 
PUBLISHER: not listed 
REMIXER: V. Simonelli 
Sub -Urban 2 (12 -inch single) 

Kinetic garage jam illustrates how much 
New York producer Victor Simonelli has 
grown as a tunesmith. A hard beat is 
dressed with silky synths, a languid sax 
solo, and diva -style vocal vamping. An 
ambient good time. Contact: 212 -472- 
7975. 

TONEY LEE No Matter (5:47) 
PRODUCERS: Toney Lee, Ivan Reid, Jay Dixon 
WRITERS: T. Lee, I. Reid 
PUBLISHER: Emotive, ASCAP 
REMIXER: Jay Dixon 
Emotive 736 (12 -inch single) 

Lee's gospel background empowers this 
deep -houser with a rich, soulful quality. 
He is surrounded by muted horns and 
spiraling disco strings, which give the 
track a decidedly retro feel. Choose from 
a myriad of solid mixes by Jay Dixon. 
Contact: 212 -645 -7330. 

A C 

JENNIFER WARNES True Emotion (3:50) 
PRODUCERS: Jennifer Warnes, C. Roscoe Beck, Eliot 
Schemer 
WRITERS: J. Warnes, J. Fanin, B. Ginn 
PUBLISHERS: Warnes/Copyright Management/Aimless, 
BMI; Woggle, ASCAP 
REMIXERS: Eliot Scheinen, Jennifer Warner 
Private Music 81009 (CD promo) 

Here's another jewel from Warnes' 
sparkling current album, "The Hunter." 
A laidback pop /rock arrangement allows 
her to deliver a well- shaded vocal that is 
often reminiscent of '80s -era Linda 
Ronstadt. A nice one for lively AC 
formats, though open- minded album - 
rockers would be smart to give this one 
a shot, too. 

LINDA RONSTADT Entre Abismos (3:21) 
PRODUCERS: Peter Asher, George Massenburg 
WRITER: V. M. Matos 
PUBLISHER: Promotora Hispano Americanos de Musica, 
BMI 
Elektra 8694 (CD promo) 

As on the previous "Frenesi," this 
mambo number lacks the grit and 
passion to be convincing. There is no 
denying the sincerity in Ronstadt's 
eternally delightful voice is evident, 
although the production is at times 
too slick and antiseptic. One for the 
diehards. 

TORI AMOS Winter (4:38) 
PRODUCER: Devitt Sigerson 
WRITER: T. Amos 
PUBLISHER: Sword & Stone, ASCAP 
Atlantic 4800 (cassette single) 

Atlantic deserves credit for its continual 
support of this unique and refreshing 
artist. One more try at radio approval 
from her "Little Earthquakes" album is 
a stark and moving ballad that focuses on 
a heartfelt vocal and a slow- building 
piano /string arrangement. Memorable. 

NIKKI SHAU Father Up Above 14:12) 
PRODUCER: Carl Rogel 
WRITER: N. Shau 
PUBLISHER: not listed 
Haze 1003 (cassette single) 

Shau comes on like a cross between 
Stevie Nicks and Tori Amos on this slow 
and spiritual ballad. Although dense 
production values are not very 
complementary, Shau shows notable 
vocal and lyrical potential. Deserves a 
fatter remix. Contact: 213 -466 -1448. 

ROCK TRACKS 
PANTERA Walk (5:14) 
PRODUCERS: Terry Date, Vinnie Paul, Pantera 
WRITERS: Pantera 
PUBLISHERS: Power Metal /Cota, BMI 
Atco 4866 (Go Atlantic) (CD promo) 

Tightly played and tightly produced, this 
metal construct carefully doles out doses 
of bloodless guitar and abrasive vocals. 
Overly metered approach deflates power, 

but metal programmers may take 
interest. 

LEVELLERS 15 Years (3:09) 
PRODUCER: Al Scott 
WRITERS: Levellers 
PUBLISHER: Empire Music 
Elektra 8680 (CD promo) 

Aggressive folk -rock tune buoys a 
mournful tale of broken love and sorrows 
drowned in alcohol. Vocals, often left to 
fend for themselves over percussion, do 
better when surrounded by the band's 
whirling dervish of sound. Additional, 
unreleased tracks include a spot -on cover 
of "The Devil Went Down To Georgia." 

LOS LOBOS Kiko And The Lavender Moon (3:36) 
PRODUCERS: Mitchell Froom, Los Lobos 
WRITERS: D. Hidalgo, L. Perez 
PUBLISHERS: Davince/No K.O., BMI 
Slash 18659 (Go Warner Bros.) (cassette single) 

This late release from "Kiko" offers a 
setting and story for the title character. 
Complex, thoughtful, and touched with 
canny percussion and accordion -a 
nursery rhyme set to jazz 
accompaniment -this tune will likely 
prove a tough fit for most rock playlists. 

* AIRLINES Steady Goes (no timing listed) 

PRODUCERS: Airlines, Chad Swanberg 
WRITER: J. Neilson 
PUBLISHERS: Airlines, Quixotic 
Quixotic 003 (7 -inch single) 

Dueling guitars give the song crazy 
rhythms and cool melodies, while hazy, 
doubletracked vocals and bubbly bass 
put the power in this pop. Easily 
absorbed into the memory, but elusive 
enough to require multiple listens. 
Contact: Quixotic Records, G.P.O. Box 
7296, New York, N.Y. 10016. 

GEORGE THOROGOOD & THE DESTROYERS 

Louie To Frisco (4:15) 
PRODUCERS: Terry Manning, The Delaware Destroyers 
WRITER: C. Berry 
PUBLISHER: Isalee, BMI 
EMI /ERG 04650 (Go CEMA) (CD promo) 

Thorogood never fails to deliver no-frills 
bar -room rock with all of the unabashed 
passion and abandon it requires. Here, he 
takes on a nugget from the Chuck Berry 
catalog, and is ably supported by the 
enduring Ian Stuart on piano. A blast for 
album- rockers. 

R A P 

GETO BOYS Damn It Feels Good To Be A 

Gangsta (no timing listed) 

PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: N- The -Water, ASCAP 
Rap -A -Lot 01 (CD single) 

Minimal samples, built into a sweet, almost 
hummable mix, go against the gangsta 
grain, giving the song extra dimension. 
Group offers its definition of a real gangsta 
( "think deep" and "don't sleep "). Laidback 
and likely to strike a chord. B side "The 
Unseen" is a misogynist anti -abortion rant 
that seems to make the mistake of panning 
George Bush for being pro -choice. 

* FM Gimme What You Got! (For A Pork Chop) 
(3:21) 
PRODUCER: Terry Turner 
WRITER: not listed 
PUBLISHERS: Loose Kool/SOH, BMI; B&M/Three Cheers, 

ASCAP 
Avenue 1212 (CD single) 

Who'da thunk that "pork chop" would be the 
source for a cheeky bit of sexual double - 
entendre? Hilarious nursery-rhyme rap 
verses are dressed with fun samples and a 
derivative swing beat. It's the chorus, 
however, that will seep into your brain and 
never let go. Answer record to popular 
"Where They At" is a guilty pleasure with 
novelty appeal. Contact: 901 -388 -1190. 

K SOLO Letterman (3:21) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Atlantic 4797 (CD promo) 

Dizzying raps of mixed spoken and spelled 
parts prove addicting, and challenging to 
decipher. A good jam, too. 

PICKS (p') : New releases with the greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 

developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and /or retail in the U.S. are eligible for review. Send 

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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TOP 40 /MAINSTREAM 
TITLE /LABEL /DISTRIBUTING LABEL ARTIST 

1 1 9 

* * * NO. 1 * 
DO YOU TALK TO AN ANGEL CAPITOL 5 weeks at No. 1 THE HEIGHTS 

2 9 I'D DIE WITHOUT YOU (FROM "BOOMERANG ") GEE STREET /LAFACE /ARISTA P.M. DAWN 

6 9 DO YOU BELIEVE IN US SBK /ERG JON SECADA 

4 5 8 LAYLA DUCK/REPRISE ERIC CLAPTON 

4 9 SOMETIMES LOVE JUST AIN'T ENOUGH MCA PATTY SMYTH 

6 3 9 WALKING ON BROKEN GLASS ARISTA ANNIE LENNOX 

9 6 GOOD ENOUGH MCA BOBBY BROWN 

12 6 REAL LOVE UPTOWN /MCA MARY J. BLIGE 0 10 9 LOVE IS ON THE WAY THIRD STONE /ATLANTIC SAIGON KICK 

10 7 9 WOULD I LIE TO YOU? CAPITOL CHARLES & EDDIE 

11 30 2 

* * * AIRPOWER * * * 
I WILL ALWAYS LOVE YOU (FROM "THE BODYGUARD ") ARISTA WHITNEY HOUSTON 

12 13 6 TO LOVE SOMEBODY COLUMBIA MICHAEL BOLTON 

13 8 9 END OF THE ROAD (FROM "BOOMERANG ") 81V 10 /MOTOWN BOYZ II MEN 

14 20 5 LITTLE MISS CANT BE WRONG EPIC ASSOCIATED /EPIC SPIN DOCTORS 

15 11 9 HAVE YOU EVER NEEDED SOMEONE SO BAD MERCURY DEF LEPPARD 

16 16 6 WHERE YOU GOIN' NOW WARNER BROS. DAMN YANKEES 

17 28 3 

* * * AIRPOWER * * * 
IN THE STILL OF THE NIGHT MOTOWN BOYZ II MEN 

18 18 7 RHYTHM IS A DANCER ARISTA SNAP 

19 26 4 

* * * AIRPOWER * * * 
FAITHFUL EMI /ERG GO WEST 

20 19 9 ALL I WANT COLUMBIA TOAD THE WET SPROCKET 

21 14 9 FREE YOUR MIND ATCO EASTWEST EN VOGUE 

22 17 9 WHEN I LOOK INTO YOUR EYES EPIC FIREHOUSE 

23 5 KEEP THE FAITH JAMBCO /MERCURY BON JOVI 

24 15 7 EROTICA MAVERICK /SIRE/WARNER BROS. MADONNA 

25 22 9 DO I HAVE TO SAY THE WORDS? A &M BRYAN ADAMS 

26 21 9 I WILL BE HERE FOR YOU REUNION /GEFFEN MICHAEL W. SMITH 

27 27 6 WHAT ABOUT YOUR FRIENDS LAFACE /ARISTA TLC 

31 3 I WISH THE PHONE WOULD RING ARISTA EXPOSE 

29 24 9 JUST ANOTHER DAY SBK /ERG JON SECADA 

30 25 8 SOMEONE TO HOLD EPIC TREY LORENZ 

31 32 4 DRIVE WARNER BROS. R.E.M. 

32 40 2 IF I EVER FALL IN LOVE GASOLINE ALLEY /MCA SHAI 

33 29 6 CHAINS AROUND MY HEART CAPITOL RICHARD MARX 

37 4 WHO'S GONNA RIDE YOUR WILD HORSES ISLAND /PLG U2 

O 34 2 WHEN SHE CRIES RCA RESTLESS HEART 

U 38 3 NEVER A TIME ATLANTIC GENESIS 

31 36 2 THE LAST SONG MCA ELTON JOHN 

39 5 JOHNNY HAVE YOU SEEN HER? ATCO EASTWEST THE REMBRANDTS 

NEW WALK ON THE OCEAN COLUMBIA TOAD THE WET SPROCKET 

33 I 9 PLEASE DON'T GO NEXT PLATEAU /LONDON /PLG K.W.S. 

INCREASING IMPACT 
SHANICE GIANT 
SAVING FOREVER FOR YOU 

MADONNA MAVERICK/SIRE/WARNER BROS. 
DEEPER AND DEEPER 

CELINE DION EPIC 
LOVE CAN MOVE MOUNTAINS 

10,000 MANIACS ELEKTRA 
THESE ARE DAYS 

SHAKESPEARE SISTER LONDON /PLG 
I DON'T CARE 

TOM COCHRANE CAPITOL 
WASHED AWAY 

MAXI PRIEST CHARISMA/VIRGIN 
GROWN' IN THE MIDNIGHT 

BELL BIV DEVOE MCA 
GANGSTA 

DAN BAIRD DEF AMERICAN/WARNER BROS. 
I LOVE YOU PERIOD 

THE SOUP DRAGONS BIG LIFE /MERCURY 
PLEASURE 

INXS ATLANTIC 
TASTE R 

GUNS N' ROSES GEFFEN 
YESTERDAYS 

INFORMATION SOCIETY TOMMY BOY 
PEACE & LOVE INC. 

SONIA DADA CHAMELEON 
YOU AIN'T THINKING 

WRECKX -N- EFFECT MCA 
RUMP SHAKER 

JEREMY JORDAN GIANT 
THE RIGHT KIND OF LOVE 

GODDESS ATLANTIC 
SEXUAL 

CURTIS STIGERS ARISTA 
NEVER SAW A MIRACLE 

MICHAEL BOLTON COLUMBIA 
REACH OUT, I'LL BE THERE 

MAD COBRA COLUMBIA 
FLEX 

INITIAL IMPACT 
PRINCE & THE N.P.G. PAISLEY PARK/WARNER BROS. 
7 

GEORGE LAMOND COLUMBIA 
BABY, I BELIEVE IN YOU 

WILSON PHILLIPS SBK/ERG 
FLESH & BLOOD 

FOREIGNER ATLANTIC 
WITH HEAVEN OUR SIDE 
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TOP 40/RHYTHM-CROSSOVER 
TITLE /LABEL /DISTRIBUTING LABEL ARTIST 

2 8 

* * * NO. 1 * * * 
IF I EVER FALL IN LOVE GASOLINE ALLEY /MCA 1 week at No. 1 SHAI 

2 1 9 REAL LOVE UPTOWN /MCA MARY J. BLIGE 

3 4 9 WHAT ABOUT YOUR FRIENDS LAFACE /ARISTA TLC 

4 3 9 I'D DIE WITHOUT YOU (FROM "BOOMERANG ") GEE STREET /LAFACE /ARISTA P.M. DAWN 

O 6 5 IN THE STILL OF THE NIGHT MOTOWN BOYZ II MEN 

11 3 I WILL ALWAYS LOVE YOU (FROM "THE BODYGUARD ") ARISTA WHITNEY HOUSTON 

7 5 END OF THE ROAD (FROM "BOOMERANG ") 81V 10 /MOTOWN BOYZ II MEN 

9 6 RUMP SHAKER MCA WRECKX -N- EFFECT 

9 7 9 PEOPLE EVERYDAY CHRYSALIS /ERG ARRESTED DEVELOPMENT 

10 8 9 GOOD ENOUGH MCA BOBBY BROWN 

11 10 9 RHYTHM IS A DANCER ARISTA SNAP 

12 13 7 SAVING FOREVER FOR YOU GIANT SHANICE 

13 14 3 GANGSTA MCA BELL BIV DEVOE 

14 17 5 HOW DO YOU TALK TO AN ANGEL CAPITOL THE HEIGHTS 

15 15 9 BABY -BABY -BABY LAFACE / ARISTA TLC 

16 25 5 MR. WENDAL CHRYSALIS /ERG ARRESTED DEVELOPMENT 

17 16 9 SHE'S PLAYING HARD TO GET JIVE /RCA HI -FIVE 

18 18 9 I WANNA LOVE YOU (FROM "CLASS ACT") GIANT JADE 

19 12 7 EROTICA MAVERICK /SIRE /WARNER BROS. MADONNA 

20 22 9 BACK TO THE HOTEL PROFILE N2DEEP 

21 20 9 COME & TALK TO ME UPTOWN; MCA JODECI 

22 19 9 JUMP AROUND TOMMY Boy HOUSE OF PAIN 

23 24 SOMEONE TO HOLD EPIC TREY LORENZ 

24 21 5 I WISH THE PHONE WOULD RING ARISTA EXPOSE 

25 23 9 HUMPIN' AROUND MCA BOBBY BROWN 

26 27 6 BABY I'M FOR REAL /NATURAL HIGH VIRGIN AFTER 7 

27 29 6 FLEX COLUMBIA MAD COBRA 

28 28 9 RIGHT NOW WARNER mos. AL B. SURE! 

29 26 9 FREE YOUR MIND ATCO EASTWEST EN VOGUE 

30 30 5 IT'S ALRIGHT (FROM "SOUTH CENTRAL ") HOLLYWOOD BASIC CLASSIC EXAMPLE 

31 33 9 SWEET NOVEMBER ATLANTIC TROOP 

32 35 DO YOU BELIEVE IN US SBK /ERG JON SECADA 

33 34 9 WOULD I LIE TO YOU? CAPITOL CHARLES & EDDIE 

38 2 I GOT A THANG 4 YAI PERSPECTIVE /A &M LO-KEY? 

35 NEW GIVE IT UP, TURN IT LOOSE ATCO EASTWEST EN VOGUE 

40 2 DEEPER AND DEEPER MAVERICK /SIRE /WARNER BROS. MADONNA 

37 36 2 SLOW AND SEXY EPIC SHABBA RANKS (FEATURING JOHNNY GILL) 

38 37 4 ALONE WITH YOU QWEST /WARNER BROS. TEVIN CAMPBELL 

39 NEW LOVE SHOULDA BROUGHT YOU HOME (FROM "BOOMERANG") LAFACE / ARISTA TONI BRAXTON 

40 32 PLEASE DONT GO NEXT PLATEAU /LONDON /PLG K.W.S. 

INCREASING IMPACT 
PORTRAIT CAPITOL 
HERE WE GO AGAINI 

GEORGE LAMOND COLUMBIA 
BABY, I BELIEVE IN YOU 

ANNIE LENNOX ARISTA 
WALKING ON BROKEN GLASS 

THE S.O.U.L. S.Y.S.T.E.M. ARISTA 
IT'S GONNA BE A LOVELY DAY 

MICHAEL BOLTON COLUMBIA 
TO LOVE SOMEBODY 

PRINCE & THE N.P.G. PAISLEY PARK/WARNER BROS. 
7 

A LIGHTER SHADE OF BROWN PUMP /QUALITY 
HOMIES 

CELINE DION EPIC 
LOVE CAN MOVE MOUNTAINS 

JEREMY JORDAN GIANT 
THE RIGHT KIND OF LOVE 

MARY J. BLIGE UPTOWN /MCA 
WHAT'S THE 411? 

MIKI HOWARD GIANT 
AIN'T NOBODY LIKE YOU 

MARKY MARK & THE FUNKY BUNCH INTERSCOPE 
GONNA HAVE A GOOD TIME 

HI -FIVE JIVE /RCA 
QUALITY TIME 

FATHER M.C. UPTOWN /MCA 
EVERYTHING'S GONNA BE ALRIGHT 

PAPERBOY NEXT PLATEAU 
DITTY 

MR. LEE FEATURING R. KELLY JIVE 
HEY LOVE (CAN I HAVE A WORD) 

INFORMATION SOCIETY TOMMY Bor 
PEACE & LOVE INC. 

SADE EPIC 
NO ORDINARY LOVE 

CHANTE MOORE SILAS /MCA 
LOVE'S TAKEN OVER 

INITIAL IMPACT 
VANESSA WILLIAMS & BRIAN MCKNIGHT GIANT 
LOVE IS 

ROZALLA EPIC 
ARE YOU READY TO FLY? 

GODDESS ATLANTIC 
SEXUAL 

MICHAEL BOLTON COLUMBIA 
YOU SEND ME 

HOUSE OF PAIN TOMMY BOY 
SHAMROCKS AND SHENANIGANS 

POSITIVE K ISLAND /PLG 
I GOT A MAN 

FU- SCHNICKENS JIVE 
TRUE FUSCHNICK 

Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain 1500 detections (mainstream) or 500 detections (rhythm) for the first time. Initial Impact lists those records which attain 
150 detections (mainstream) or 75 detections (rhythm) for the first time. Increasing Impact lists records below the top 40 which show an increase in detections over the previous week. Both Initial and Increasing Impact rank records in order of this week's detects. 
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"IF I EVER FALL IN LOVE" SHAI 

GASOLINEALLLY /MCA 

Congratulations to those AIR participants who six weeks 

ago projected MCA's "If I Ever Fall In Love" by Shai to o 
#1 on the Top 40 chart in our Top 40 

Rhythm /Crossover Competition. By 

doing so, they each attain 15,000 

points, helping them inch closer to 

the grand prize of a 1993 Corvette. 

Active Industry Research is a North American network of Program and Music Directors who assess Top 40 music for record companies, artists, managers and producers. 

P.O. BOX 1136 COLUMBIA, MARYLAND 21044 410 -381 -6800 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) RII * ** NO.1 * ** 

00TH _PP1OK$LIBERTY 98743'(10.98/16.989 7 weeks at No. 1 THE CHASE ©aa 7 MICHAEL BOLTON COLUMBIA 52783 (10.98E(Ú16.98) TIMELESS (THE CLASSICS) 
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ERIC CLAPTON ' DUCK/REPRISE 45024 */WARNER BROS. (10.98/15.98) UNPLUGGED 

SOME GAVE ALL 

SADE EPIC 53178 (10.98 EQ/15.98) LOVE DELUXE 

GEORGE STRAIT MCA 10651* (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 

BON JOVI JAMBCO 514045*/MERCURY (10.98 EQ/16.98) KEEP THE FAITH 

R.E.M. WARNER BROS. 45138* (10.98/15.98) AUTOMATIC FOR THE PEOPLE 

BILLY RAY CYRUS 5 MERCURY 510635* (9.98 E0113.98) 

PEARL JAM 3 EPIC ASSOCIATED 47857* /EPIC (10.98 E0115.98) TEN 

EROTICA 

BEYOND THE SEASON 

MADONNA MAVERICK/SIRE 45031*/WARNER BROS. (10.98/16.98) 

GARTH BROOKS A 2 LIBERTY 98742 (10.98/15.98) 

MARY J. BLIGE UPTOWN 10681* /MCA (9.98/15.98) WHAT'S THE 411? 

SOUNDTRACK LAFACE 26006* /ARISTA (10.98/15.98) BOOMERANG 

BOBBY BOBBY BROWN MCA 10417 (10.98/15.98) 

BROOKS & DUNN ARISTA 18658* (9.98/13.98) BRAND NEW MAN 

DIRT ALICE IN CHAINS COLUMBIA 52475' (10.98 EQ/15.98) 

* * *TOP 20 SALES MOVER** * 
GLORIA ESTEFAN EPIC 53046* (10.98 EQ/16.98) GREATEST HITS 

AC /DC ATCO EASTWEST 92215 * /AG (10.98/15.98) LIVE 

VINCE GILL MCA 10630 *(10.98/15.98) I STILL BELIEVE IN YOU 

KRIS KROSS 13 RUFFHOUSE 48710 /COLUMBIA (10.98 EQ/15.98) TOTALLY KROSSED OUT 

TLC LAFACE 26003 * / ARISTA (9.98/13.98) 0000000HHH...ON THE TLC TIP 

HARVEST MOON 

HOME FOR CHRISTMAS 

WYNONNA 

FUNKY DIVAS 

NEIL YOUNG REPRISE 45057 */WARNER BROS. (10.98/15.98) 

AMY GRANT A &M 31454* (10.98/15.98) 

WYNONNA CURB 10529* /MCA (10.98/15.98) 

EN VOGUE ATCO EASTWEST 92121 * /AG 110.98/15.98) 

ARRESTED DEVELOPMENT 
CHRYSALIS 21929 * /ERG (9.98/13.98) 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF .. . 

GARTH BROOKS `/ LIBERTY 93866* (9.98/13.98) NO FENCES 

ROPIN' THE WIND 

THE ONE 

METALLICA 

GARTH BROOKS a LIBERTY 96330* (10.98/15.98) 

ELTON JOHN MCA 10614* (9.98/15.98) 

METALLICA s ELEKTRA 61113 (10.98/15.98) 

SPIN DOCTORS 
EPIC ASSOCIATED 47461 * /EPIC (9.98 EQ/13.98) POCKET FULL OF KRYPTONITE 

PRINCE AND THE NEW POWER GENERATION 
PAISLEY PARK 45037 */WARNER BROS. (9.98/15.981 

2 
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2 
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14 

16 

21 
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8 

13 

3 

1 

8 

1 
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* * *POWER PICK* * * 
VARIOUS ARTISTS A &M 31454.110 98/15 981 A VERY SPECIAL CHRISTMAS 2 

MICHAEL BOLTON 
COLUMBIA 46771 (10.98 EQ/15.98) TIME, LOVE AND TENDERNESS 

PETER GABRIEL GEFFEN 24473* (10.98/15.98) US 

ALAN JACKSON 
A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) ARISTA 18711* (10.98/15.98) 

HOUSE OF PAIN TOMMY BOY 1056* (10.98/15.981 

ANNIE LENNOX A ARISTA 18704* (10.98/15.98) 

QUEEN HOLLYWOOD 61265* /ELEKTRA (10.98/16.98) 

SOUNDTRACK CAPITOL 80328* (10.98/15.98) 

HOUSE OF PAIN 

DIVA 

GREATEST HITS 

THE HEIGHTS 

SOUNDTRACK WALT DISNEY 60618* (8.98/14.98) BEAUTY & THE BEAST 

JOHN ANDERSON BNA 61029* (9.98/13.98) 

10,000 MANIACS ELEKTRA 61385' (10.98/15.98) 

U2 ° ISLAND 510347/PLG (10.98 EQ/15.98) 

DEF LEPPARD 3 MERCURY 512185* (10.98 EQ/15.98) 

ALABAMA RCA 66044* (9.98/15.98) 

RED HOT CHILI PEPPERS EMI 94762* /ERG (10.98/15.981 

TRISHA YEARWOOD MCA 10641* (9.98/15.98) 

SEMINOLE WIND 

OUR TIME IN EDEN 

ACHTUNG BABY 

ADRENALIZE 

AMERICAN PRIDE 

WHAT HITS? 

HEARTS IN ARMOR 

BOYZ II MEN ° MOTOWN 6320* (9.98/13.98) COOLEYHIGHHARMONY 

ALVIN & THE CHIPMUNKS 
CHIPMUNK 53006* /EPIC (9.98/13.98) CHIPMUNKS IN LOW PLACES 

DA LENCH MOB 
5/KLEI KNOWLEUGEJATCO EASTWEST 92206/AG (9.98/13.98) 

52 52 54 6 TANYA TUCKER LIBERTY 98987* (10.98/15.98) 

GUERILLAS IN THA MIST 

CAN'T RUN FROM YOURSELF 

53 57 47 20 MARY -CHAPIN CARPENTER COLUMBIA 48881* (9.98 EQ/15.98) COME ON COME ON 

1 

2 

22 

14 

23 

11 

40 
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35 
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1 

46 

22 

46 

3 

50 

24 

52 

31 

54 50 42 6 SOUNDTRACK MORGAN CREEK 20015* (10.98/15.98) THE LAST OF THE MOHICANS 

55 58 49 26 JON SECADA SBK 98845" /ERG (9.98/15.98) JON SECADA 

42 

31 

0 Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. RIAA c 

CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1992, Billboard/BPI Communications, and SoundScan, Inc 
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56 62 68 14 SOUNDTRACK EPIC SOUNDTRAX52845* /EPIC (10.98 EQ/15.98) HONEYMOON IN VEGAS 18 

57 49 39 20 SOUNDTRACK EPIC SOUNDTRAX 52476 * /EPIC (10.98 EQ/15.98) SINGLES 6 

58 56 51 18 MEGADETH CAPITOL 98531* (10.98/15.98) COUNTDOWN TO EXTINCTION 2 

59 53 61 6 REDMAN RAL/CHAOS 52967/COLUMBIA(9.98 EQ/13.98) WHUT? THEE ALBUM 49 

60 61 57 23 TEMPLE OF THE DOG A &M 5350* (9.98/13.98) TEMPLE OF THE DOG 5 

61 67 60 134 GARTH BROOKS 3 LIBERTY 90897 (9.98/13.98) GARTH BROOKS 13 

62 66 59 61 GUNS N' ROSES ° GEFFEN 24415 (10.98/15.98) USE YOUR ILLUSION I 2 

63 65 53 60 
RED HOT CHILI PEPPERS 3 

BLOOD SUGAR SEX MAGIK WARNER BROS. 26681* (10.98/15.98) 3 

64 63 45 13 TRAVIS TRITT WARNER BROS. 45048* (10.98/15.98) T- R- O- U -B -L -E 27 

( 65) 93 121 6 NEIL DIAMOND COLUMBIA 52914* (10.98 EQ/15.98) CHRISTMAS ALBUM 65 

66 73 62 24 MARIAH CAREY COLUMBIA 52758* (7.98 EQ/9.98) MTV UNPLUGGED EP 3 

61 75 86 21 TOAD THE WET SPROCKET COLUMBIA 47309 (9.98 EQ/13.98) FEAR 49 

68 74 69 73 BONNIE RAITT ° CAPITOL 96111 (10.98/15.981 LUCK OF THE DRAW 2 

69 46 34 3 AC /DC ATCO EASTWEST 92212 * /AG (19.98/27.98) LIVE: SPECIAL COLLECTOR'S EDITION 34 

70 71 70 18 CLINT BLACK RCA 66003 "(10.98/15.98) THE HARD WAY 8 

71 68 66 53 GENESIS' ATLANTIC 82344 * /AG (10.98/15.98) WE CAN'T DANCE 4 

12 60 38 4 GRAND PUBA ELEKTRA 61314(10.98 /15.98) REEL TO REEL 28 

13 76 63 21 N2DEEP PROFILE 1427* (9.98/14.98) BACK TO THE HOTEL 55 

(14) 84 83 52 ENYA REPRISE 26775 */WARNER BROS. (10.98/15.98) SHEPHERD MOONS 17 

15 77 73 59 REBA MCENTIRE ' MCA 1040o* (10.98/15.98) FOR MY BROKEN HEART 13 

16 70 50 8 EXTREME A &M 40006* (10.98/15.98) III SIDES TO EVERY STORY 10 

77 51 - 2 BOB DYLAN COLUMBIA 53200* (10.98 EQ/15.98) GOOD AS I BEEN TO YOU 51 

78 69 75 176 MICHAEL BOLTON ° COLUMBIA 45012 (9.98 EO/15.98) SOUL PROVIDER 3 

19 72 65 5 LORRIE MORGAN BNA 66047* 19.98/15.981 WATCH ME 65 

(80) 96 124 13 SAIGON KICK THIRD STONE/ATLANTIC 92158 * /AG (10.98/15.98) LIZARD 80 

81 87 88 143 
ORIGINAL LONDON CAST 1' PHANTOM OF THE OPERA HIGHLIGHTS POLYDOR 831563/PLG (10.98 EQ/15.98) 46 

82 85 85 61 GUNS N' ROSES ° GEFFEN 24420 (10.98/15.981 USE YOUR ILLUSION II 1 

83 78 64 7 SHABBA RANKS EPIC 52464* (9.98 E0/13.98) XTRA NAKED 64 

84 79 52 35 K.D. LANG SIRE 26840 */WARNER BROS. (10.98/15.981 INGENUE 44 

85 83 84 33 CELINE DION EPIC 52473* (10.98 EQ/15.981 CELINE DION 34 

86 81 71 9 RANDY TRAVIS WARNER BROS. 45044* (10.98/15.98) GREATEST HITS, VOL, 1 44 

87 91 90 61 OZZY OSBOURNE ' EPIC ASSOCIATED 46795/EPIC (10.98 EQ/15.98) NO MORE TEARS 7 

88 88 79 13 PATTY SMYTH MCA 10633 (9.98/15.98) PATTY SMYTH 47 

89 90 80 24 VARIOUS ARTISTS TOMMY BOY 1053* (10.98/15.981 MTV: PARTY TO GO, VOL. 2 19 

90 92 93 60 BRYAN ADAMS a A &M 5367* (10.98/15.98) WAKING UP THE NEIGHBOURS 6 

91 80 76 14 DAMN YANKEES WARNER BROS. 45025* (10.98/15.981 DON'T TREAD 22 

92 94 89 60 NIRVANA A 3 DGC 24425/GEFFEN (9.98/13.98) NEVERMIND 1 

93 86 72 8 BAD COMPANY ATCO EASTWEST 91759 * /AG (10.98/15.98) HERE COMES TROUBLE 40 

94 101 100 22 BILLY DEAN SBK 96728 * /ERG (9.98/13.981 BILLY DEAN 94 

95 98 87 15 HELMETINTERSCOPE92162 * /AG (9.98/13.981 MEANTIME 68 

96 97 91 7 PAM TILLIS ARISTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL 82 

91 105 97 10 
UGLY KID JOE 

AMERICA'S LEAST WANTED STARDOG 512571* /MERCURY (10.98 EQ/15.98) 29 

(98) 114 131 4 SOUNDTRACK GIANT24465 */WARNER BROS. 110.98/16.98) BEVERLY HILLS, 90210 98 

99 82 67 7 BUSHWICK BILL RAP -A -LOT 57189 * /PRIORITY (9.98/15.981 LITTLE BIG MAN 32 

100 100 92 79 ALAN JACKSON 2 ARISTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 17 

101 109 104 9 RANDY TRAVIS WARNER BROS. 45045* (10.98/15.98) GREATEST HITS, VOL. 2 67 

102 95 98 64 JODECI ' UPTOWN 10198 /MCA (9.98/13.98) FOREVER MY LADY 18 

103 99 95 14 RICKY VAN SHELTON COLUMBIA 52753* (10.98 EQ/15.98) GREATEST HITS PLUS 50 

104 102 94 27 THE BLACK CROWES THE SOUTHERN HARMONY & MUSICAL COMPANION 
DEF AMERICAN /REPRISE 26976 */WARNER BROS. (10.98/15.98) 

1 

105 89 78 8 AL B. SURE! WARNER BROS. 26973.(10.98/15.98) SEXY VERSUS 41 

106 111 99 12 AFTER 7 VIRGIN 86349* (9.98/13.98) TAKIN' MY TIME 76 

107 107 105 36 QUEEN HOLLYWOOD 61311 * /ELEKTRA (10.98/16.98) CLASSIC QUEEN 4 

(108) 127 145 3 GEORGE JONES MCA 10652" (9.98/15.98) WALLS CAN FALL 108 

109 110 101 33 MARK CHESNUTT MCA 10530" (9.98/15.981 LONGNECKS & SHORT STORIES 68 
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HOMEBREW hazards a guess about HOW MIGHT 

SOUND...thiS album my well b HERALDED as a stylistic breakthrough. 

S HER OWN u -5 INDOMITABLE ÑEWEH CÑERR 

AND LIFE-AFFIRMING.... 

Rolling Stone 

Cherry still HITS LIKE A BOMB. Her musical perspective 

- blending soul, rap, and hip -hop with an alternative slant - 

is and it's still got POWER. 

Los Angeles Times 

Cherry cheerfully ERASES 

the rigid dis ' ns between 

RAP, ERN and 

yes, ROCK ALL... an 

artist in full possession of 

both a SINGULAR VISION 

and an UNDEFINABLE 

ATURE SOUND. 
HOMEBREW marks t e DAWN OF A NEW SPECIES: a NEW JACK VERSION 

singer -songwriter... Cherry glides from supple notes to seamless rappin: 

hs of inner turmoil to DON'T -MESS -WITH -ME feistiness. Even more 

i I 
I ortant, Cherry has a forthright style that talks to you, not at you,. The 

L 

Entertainment 

HOM 

PRODUCED BY BOOGA BEAR, JOHNNY DOLLAR, NENEH CHERRY, GANGSTARR, 

TWILIGHT FIRM,. GEOFF BARLOW, MICHAEL STIPE AND JT FOR RONINI, INC. 

MANAGEMENT LIPPMAN ENTERTAINMENT. 01992 VIRGIN RECORDS AMERICA, INC. 
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Billboard 200,M continued FOR WEEK ENDING NOVEMBER 28, 1992 
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(110) 122 155 65 VANESSA WILLIAMS WING 843522 /MERCURY (10.98 EQ/15.98) THE COMFORT ZONE 17 

111 106 81 NINE INCH NAILS NOTHING/TVT- INTERSCOPE 92213*/AG (7.98/11.98) BROKEN 7 

(112) 183 199 23 SOUNDTRACK HOLLYWOOD 61334 * /ELEKTRA (10.98/15.98) SISTER ACT 40 

113 113 118 48 CYPRESS HILL RUFFHOUSE 47889 /COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 31 

114 104 103 22 FIREHOUSE EPIC 48615* (10.98 EQ/15.98) HOLD YOUR FIRE 23 

115 112 102 12 COLLIN RAYE EPIC 48983* (9.98 EQ/15.98) IN THIS LIFE 42 

116 117 139 89 AMY GRANT 3 A &M 5321 (10.98/15.981 HEART IN MOTION 10 

117 115 112 41 SIR MIX -A -LOT DEF AMERICAN /REPRISE 26765/WARNER BROS. (9.98/15.98) MACK DADDY 9 

118 121 134 75 NATALIE COLE 4 ELEKTRA 61049 (13.98/16.98) UNFORGETTABLE 

119 125 122 105 MADONNA 3 SIRE 26440/WARNER BROS. (13.98/18.98) THE IMMACULATE COLLECTION 2 

120 108 119 11 MICHAEL W. SMITH REUNION 24491* /GEFFEN (9.98/13.98) CHANGE YOUR WORLD 95 

121 118 114 16 
EAST COAST FAMILY 
BIV 10 6352 * /MOTOWN (9.98/13.98) EAST COAST FAMILY VOLUME ONE 54 

122 103 82 9 PUBLIC ENEMY DEF JAM /CHAOS 53014 /COLUMBIA (10.98 E0115.98) GREATEST MISSES 13 

123 119 111 TREY LORENZ EPIC 47840* (9.98 EQ/13.98) TREY LORENZ 111 

124 124 126 32 DAS EFX ATCO EASTWEST 91827 * /AG (9.98/13.98) DEAD SERIOUS 16 

(125) 144 157 4 MAD COBRA COLUMBIA 52751 (9.98/13.98) HARD TO WET, EASY TO DRY 125 

126 116 123 5 SUZY BOGGUSS LIBERTY 98585* (9.98/13.98) VOICES IN THE WIND 116 

27 141 136 92 ENIGMA CHARISMA 86224* (9.98/13.98) MCMXC A.D. 6 

128 120 108 15 INXS ATLANTIC 82394 * /AG (10.98/15.98) WELCOME TO WHEREVER YOU ARE 16 

129 126 115 31 ZZ TOP WARNER BROS. 26846 (10.98/15.98) GREATEST HITS 9 

130 135 132 7 
COMPTON'S MOST WANTED 
ORPHEUS 52984 * /EPIC (9.98 EQ/13.98) MUSIC TO DRIVE BY 66 

131 133 133 131 VAN MORRISON MERCURY 841970 (9.98 EQ/15.98) THE BEST OF VAN MORRISON 41 

132 128 127 42 
R. KELLY & PUBLIC ANNOUNCEMENT 
JIVE 41469 (9.98/13.98) BORN INTO THE '90'S 42 

133 131 128 45 SAMMY KERSHAW MERCURY 510161* (9.98 EQ/13.98) DON'T GO NEAR THE WATER 95 

(134) 161 158 5 SNAP ARISTA 18693* (9.98/13.98) MADMAN'S RETURN 134 

(135) NEW 
***TOP DEBUT * * * 

PATTI LABELLE MCA 10691* (10.98/15.98) PATTI LABELLE LIVE! 135 

136 130 135 20 ERASURE MUTE 61386./ELEKTRA (5.98/6.98) ABBA -ESQUE 85 

131 138 125 9 TONY BENNETT COLUMBIA 52965* (10.98 EO/16.98) PERFECTLY FRANK 118 

138 142 143 16 CHRIS LEDOUX LIBERTY 98818' (9.98/13.98) WHATCHA GONNA DO WITH A COWBOY 65 

139 134 110 4 THE SUNDAYS DGC 24479* /GEFFEN (9.98/13.98) BLIND 103 

140 140 170 3 LO -KEY? PERSPECTIVE 1003 * /A &M (9.98/13.98) WHERE DEY AT? 140 

141 123 106 STEVIE RAY VAUGHAN & DOUBLE TROUBLE 
EPIC 53168* (9.98 EQ/15.98) IN THE BEGINNING 58 

142 148 151 69 COLOR ME BADD 2 GIANT /REPRISE 24429 /WARNER BROS. (9.98/15.98) C.M.B. 3 

143 146 142 3 SHAWN COLVIN COLUMBIA 47122* (10.98 EQ/15.98) FAT CITY 142 

144 143 109 6 BOB MARLEY TUFF GONG/ISLAND 12280 * /PLG (37.98 EQ/47.98) SONGS OF FREEDOM 86 

145 136 137 24 WILSON PHILLIPS SBK 98924/ERG (10.98/15.98) SHADOWS AND LIGHT 4 

146 132 120 18 TOO SHORT JIVE41467 (10.98/15.98) SHORTY THE PIMP 6 

141 152 152 5 
IZZY STRADLIN AND THE JU JU HOUNDS 
GEFFEN 24490* (10.98/15.98) IZZY STRADLIN AND THE JU JU HOUNDS 102 

(148) 173 174 240 
ORIGINAL LONDON CAST 2 

POLYDOR 831273/PLG (17.98 E0131.98) PHANTOM OF THE OPERA 33 

149 147 138 51 MICHAEL JACKSON 14 EPIC 45400 (10.98 EQ/15.98) DANGEROUS 1 

150 154 149 77 TRAVIS TRITT 2 WARNER BROS. 26589* (9.98/15.98) IT'S ALL ABOUT TO CHANGE 22 

(151) 187 2 SOUL ASYLUM COLUMBIA 48898 (9.98 EQ/15.98) GRAVE DANCERS UNION 151 

152 137 116 44 SUZY BOGGUSS LIBERTY 95847* (9.98/13.98) ACES 83 

153 139 129 9 MIKI HOWARD GIANT /REPRISE 24452 */WARNER BROS. (9.98/15.98) FEMME FATALE 110 

154 151 156 88 VINCE GILL MCA 10140* (9.98/13.98) POCKET FULL OF GOLD 37 
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155 164 154 17 JOE SATRIANI RELATIVITY 1053* (10.98/15.98) EXTREMIST 22 

156 159 147 141 
THE BLACK CROWES 3 

SHAKE YOUR MONEY MAKER DEF AMERICAN /REPRISE 24278/WARNER BROS. (9.98/13.98) 4 

157 129 117 6 ROXETTE EMI 99929 * /ERG (10.98/15.98) TOURISM 117 

158 145 130 4 KEITH RICHARDS VIRGIN 86499* (9.98/13.98) MAIN OFFENDER 99 

159 157 148 63 SOUNDTRACK BEACON 10286 * /MCA (10.98/15.98) THE COMMITMENTS 8 

160 160 164 18 MINISTRY SIRE 2672784JARNER BROS. (10.98/15.98) PSALM 69 27 

(161) RE -ENTRY 21 FRANK SINAiTRA 
SINATRA REPRISE: THE VERY GOOD YEARS REPRISE 26501' /WARNER BRCS- (13.98(18.98) 98 

162 153 176 5 CHARLES & EDDIE CAPITOL97150* (9.98/13.98) DUOPHONIC 153 

163 150 160 14 HI -FIVE JIVE 41474* (10.98/15.98) KEEP IT GOIN' ON 82 

164 168 166 29 DAVID SANBORN ELEKTRA 61272* (10.98/15.98) UPFRONT 107 

165 162 161 39 SOUNDTRACK REPRISE 26805 */WARNER BROS. (10.98/15.98) WAYNE'S WORLD 1 

(166) 178 182 38 PANTERA A TCO EASTWEST 9v5ß` /AG (10.9815.98) VULGAR DISPLAY OF POWER 44 

(167) 180 171 4 RESTLESS HEART RCA 66049' (9.98/15.98) BIG IRON HORSES 167 

168 163 177 115 QUEENSRYCHE 2 EMI 92806 /ERG (9.98/15.98) EMPIRE 7 

169 167 140 8 FOREIGNER ATLANTIC 89999 * /AG (12.98/17.98) VERY BEST & BEYOND 123 

110 175 178 8 JACKYL GEFFEN 244.99* (9.98/)3 98) JACKYL 170 

111 149 141 9 MARKY MARK & THE FUNKY BUNCH 
YOU GOTTA BELIEVE INTERSCOPE 92203'/ÁG (10.98., 15.98) 67 

112 170 167 12 WARRANT COLUMBIA 52584* (10.98 EQ/15.98) DOG EAT DOG 25 

173 179 180 52 TECHNOTRONIC SBK 93422 * /ERG (9.98/15.98) PUMP UP THE JAM - THE ALBUM 10 

174 165 163 80 LORRIE MORGAN RCA 3021* (9.98/13.98) SOMETHING IN RED 53 

115 166 168 8 MOTHER LOVE BONE STARDOG 512884 * /MERCURY (10.98 EQ/15.98) MOTHER LOVE BONE 77 

(176) 190 19 SHAKESPEAR'S SISTER LONDON 28266/PLG (9.98 E0/13.981 HORMONALLY YOURS 56 

111 155 144 28 LIONEL RICHIE MOTOWN 6338* (10.98/15.98) BACK TO FRONT 19 

178 172 146 10 SUZANNE VEGA A &M 54005* (9.98/13.98) 99.9 F 86 

179 174 162 16 EPMD RAL/CHAOS 52848/COLUMBIA (10.98 EQ/15.981 BUSINESS NEVER PERSONAL 14 

(180) NEW 1 SOUNDTRACK WALT DISNEY 60846* (10.98/16.98) ALADDIN 180 

181 171 150 19 MARTY STUART MCA 10596* (9.98/13.98) THIS ONE'S GONNA HURT YOU 77 

(182) 189 - 2 DIAMOND RIO ARISTA 18656* (9.98/13.98) CLOSE TO THE EDGE 182 

(183) NEW 1 D AC US TN 
E05.9ß) ARE YOU NORMAL? FURTIVE/E'S JCHA05 

TOMI 
53154D' /COLUBIMBIA (9.98 /1 183 

184 176 186 16 GEORGE THOROGOOD EMI 97718* /ERG (10.98/15.98) BADDEST OF THE BAD 100 

185 181 181 72 TRISHA YEARWOOD MCA 10297* (9.98/13.98) TRISHA YEARWOOD 31 

186 169 159 77 DIAMOND RIO ARISTA 8673* (9.98/13.98) DIAMOND RIO 83 

(187) 196 183 27 CURTIS STIGERS ARISTA 18660* (9.98/13.98) CURTIS STIGERS 101 

188 186 198 88 R.E.M. n WARNER BROS. 26496 (9.98/15.98) OUT OF TIME 1 

189 156 107 8 SINEAD O'CONNOR ENSIGN /CHRYSALIS 21952* /ERG (10.98/15.98) AM I NOT YOUR GIRL? 27 

190 185 192 30 BEASTIE BOYS CAPITOL 98938 (10.98/15.98) CHECK YOUR HEAD 10 

191 182 200 3 UTAH SAINTS LONDON 869843' /PLG (6.98 E(Ú9.98) SOMETHING GOOD 182 

192 177 179 31 SPICE 1 TRIAD 41481* /JIVE (9.98/13.98) SPICE 1 82 

193 158 113 11 
SWING OUT SISTER 

GET IN TOUCH WITH YOURSELF FONTANA 512241 * /MERCURY (9.98 EQ/13.98) 113 

194 199 181 BONNIE RAITT3 CAPITOL91268* (9 .98/15.98) NICK OF TIME 1 

(195) NEW 1 THE JEFF HEALEY BAND ARISTA 8706* (10.98/15.98) FEEL THIS 195 

196 197 196 27 INDIGO GIRLS EPIC 48865* (10.98 0)/15.98) RITES OF PASSAGE 21 

(191) NEW 1 TRAVIS TRITT WARNER BROS. 45029* (10.98/15.98) . TRAVIS TRITT CHRISTMAS 197 

(198) RE -ENTRY 29 TOM CRA 
MAD MAD WORLD CAPITOL 97723OCH` (9NE 98/13.98) 46 

199 188 189 54 RICHARD MARX CAPITOL 95874* (10.98/15.98) RUSH STREET 35 

(200) RE -ENTRY 17 H 
* .9/13.98) SECRET STORY GEFFEN 

PAT MET 
24468ENY (98 110 

TOP ALBUMS A -1 (LISTED BY ARTISTS) 

AC /DC 18, 69 
Bryan Adams 90 
After 7 106 
Alabama 46 
Alice In Chains 16 
Alvin & The Chipmunks 50 
John Anderson 42 
Arrested Development 26 

Bad Company 93 
Beastie Boys 190 
Tony Bennett 137 
The Black Crowes 104, 156 
Clint Black 70 
Mary J. Bilge 12 
Suzy Bogguss 126,152 
Michael Bolton 2, 34, 78 
Bon Joni 7 

Boyz II Men 49 
Brooks & Dunn 15 
Garth Brooks 1, 11, 27, 28, 61 
Bobby Brown 14 
Bushwick Bill 99 

Mariah Carey 66 
Mary- Chapin Carpenter 53 
Charles & Eddie 162 

Mark Chesnutt 109 
Eric Clapton 3 
Tom Cochrane 198 
Natalie Cole 118 
Color Me Badd 142 
Shawn Colvin 143 
Compton's Most Wanted 
Cypress Hill 113 
Billy Ray Cyrus 4 

Da Lench Mob 51 
Damn Yankees 91 
Das EFX 124 
Billy Dean 94 
Def Leppard 45 
Diamond Rio 182, 186 
Neil Diamond 65 
Celine Dion 85 
Bob Dylan 77 

East Coast Family 121 
En Vogue 25 
Enigma 127 
Enya 74 
EPMD 179 
Erasure 136 
Gloria Estefan 17 

Extreme 76 

Firehouse 114 
Foreigner 169 

Peter Gabriel 35 
Genesis 71 

130 Vince Gill 19, 154 
Amy Grant 23, 116 
Grand Puba 72 
Guns N' Roses 62, 82 

The Jeff Healey Band 195 
Helmet 95 
Hi -Five 163 
House Of Pain 37 
Miki Howard 153 

Indigo Girls 196 
INXS 128 
Izzy Stradlin And The Ju Ju 
Hounds 147 

Michael Jackson 149 
Alan Jackson 36, 100 
Jacky! 170 
Jodeci 102 
Elton John 29 

George Jones 108 

R. Kelly& Public Announcement 1 

Sammy Kershaw 133 
Kris Bross 20 

Patti LaBelle 135 
k.d. lang 84 
Chris LeDoux 138 
Annie Lennox 38 
Lo -Key? 140 
Trey Lorenz 123 

Mad Cobra 125 
Madonna 10, 119 
Marky Mark & The Funky Bunch 1 

Bob Marley 144 
Richard Marx 199 
Reba McEntire 75 
Megadeth 58 
Pat Metheny 200 
Metallica 30 
Ministry 160 
Lorrie Morgan 79, 174 
Van Morrison 131 
Mother Love Bone 175 

N2Deep 73 
Ned's Atomic Dustbin 183 

Nine Inch Nails 111 

32 
Nirvana 92 

Sinead O'Connor 189 
ORIGINAL LONDON CAST 

Phantom Of The Opera 148 
Phantom Of The Opera 

Highlights 81 
Ozzy Osbourne 87 

Pantera 166 
Pearl Jam 9 
Prince And The New Power 
Generation 32 

71 
Public Enemy 122 

Queen 39, 107 
Queensryche 168 

R.E.M. 8, 188 
Bonnie Raitt 68, 194 
Collin Raye 115 
Red Hot Chili Peppers 47, 63 
Redman 59 
Restless Heart 167 
Keith Richards 158 
Lionel Richie 177 
Annette 157 

Sade 5 

Saigon Kick 80 
David Sanborn 164 
Joe Satriani 155 
Jon Secada 55 
Shabba Ranks 83 
Shakespear's Sister 176 
Frank Sinatra 161 
Sir Mix -A -Lot 117 
Michael W. Smith 120 
Patty Smyth 88 
Snap 134 
Soul Asylum 151 
SOUNDTRACK 

Aladdin 180 
Beauty & The Beast 41 
Beverly Hills, 90210 98 
Boomerang 13 
The Commitments 159 
The Heights 40 
Honeymoon In Vegas 56 
The Last Of The Mohicans 
Singles 57 
Sister Act 112 
Wayne's World 165 

Spice 1 192 
Spin Doctors 31 
Curtis Stigers 187 
George Strait 6 
Marty Stuart 181 
The Sundays 139 
Al B. Sure! 105 
Swing Out Sister 193 

Technotronic 173 
Temple Of The Dog 60 
10,000 Maniacs 43 
George Thorogood 184 
Pam Tiflis 96 
TLC 21 
Toad The Wet Sprocket 67 
Too Short 146 
Randy Travis 86, 101 
Travis Tritt 64, 150, 197 
Tanya Tucker 52 

U2 44 

54 Ugly Kid Joe 97 
Utah Saints 191 

Ricky Van Shelton 103 
VARIOUS ARTISTS 

MTV: Party To Go, Vol. 2 89 
A Very Special Christmas 2 33 

Stevie Ray Vaughan & Double 
Trouble 141 
Suzanne Vega 178 

Warrant 172 
Vanessa Williams 110 
Wilson Phillips 145 
Wynonna 24 

Trisha Yearwood 48, 185 
Neil Young 22 

ZZ Top 129 
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BUENOS AIRES BREATHES NEW LIFE INTO THE TANGO 
(Continued from page 1) 

tina," which was attended by more 
than 35,000 spectators. The confab 
also boasted 10 days of sold-out con- 
certs by Argentina's principal tango 
orchestras, including Colangelo's, at 
the 1,000 -seat San Martin Theater. In 
addition, several conferences and 
various art exhibitions were present- 
ed. 

Furthermore, '20s tango legend 
Carlos Gardel is smiling once again 
all around Buenos Aires, courtesy of 
a new campaign by FM Tango, a local 
radio station whose posters portray a 
winged, grinning Gardel. 

Formerly a Top 40 station, FM 
Tango launched its tango format in 
1990 and now has a respectable 10% 
share of the FM radio market. FM 
Tango's executive director, Michel 
Peyronel, observes that the station's 
ratings prosperity is based on its ef- 
fort to attract a broad audience. 

"Our aim was to induce people of 
all ages to rediscover tango and let 
Buenos Aires become its capital, just 
as Chicago is to the blues, and Sevilla 
to flamenco," he says. 

From Oct. 19-24, FM Tango took 
part in Festival Les Allumees, the an- 
nual arts happening in Nantes, 
France, which this year focused on 
Buenos Aires and featured perfor- 
mances by contemporary tango acts 
Sexteto Sur, Adriana Varela, Ruben 
Juarez, Marikena Monti, and Daniel 
Binelli. 

"It was a great way to show that 
tango is alive and kicking," declares 
Peyronel, who also is a drummer for 
Argentinian rock group Riff. "The 
truth is that most people of my gen- 
eration grew up listening to rock and 
there are few tango musicians in my 
35-45 age group. But 20-year-olds are 
getting into tango and bringing new 
life to a classical form." 

TANGO RAVE MIX' 

Proof positive is the recent dance- 
floor success of Piazzola's standard 
"Fuga Y Misterio," which was re- 
worked into a "Tango Rave Mix" by 
Gardel Not Dead, one of many face- 
less dance acts coming from a small 
organization of club DJs called Oid 
Mortales Productions (OMP). 

"The idea was to join tango with 
house music," says Tuti Gianakis, a 
prominent DJ /producer who is a 
member of OMP. "Our survey indi- 
cated that this was the most popular 
tango, mainly due to decades of use 
[as a theme song] by a well -known 
TV talk show called 'Tiempo Nue- 
vo.' " 

But the young -buck producers are 
not alone in their attempts to rede- 
fine tango. Local activist /vocalist Na- 
cha Guevara, a popular singer of anti- 
government songs in the '60s and 
commercial musicals in the '70s and 
'80s, is putting her own singular spin 
on tango. 

Guevara has recorded an intrigu- 
ing album called "Heavy Tango," on 
which timeless tango evergreens 
such as "Cambalache" and "Mi Bue- 
nos Aires Querido" come out sound- 
ing like Bon Jovi with a tango twist. 

"Nowadays, everything needs 
more power, and even tango needs an 
aggressive, penetrating, raw power," 
she explains. "Both tango and rock 
are powerful, rebellious, hard, and 
wild, so this is the tango seen from 
the modern point of view. This is the 
new music of Buenos Aires, with 
heavy metal licks and without nostal- 
gia. I know I am taking a risk, but 
who knows? Maybe older people will 
grow accustomed to rock, and more 
younger people might like tango, af- 

A revamped form of the tango is surging in popularity in Buenos Aires, the city that launched the dance in the '20s. Now, 
the native music is being wedded to house beats and modern radio, and a new generation is pricking up its ears. Noted 
artists like Jose Colangelo, bottom left, and the late Anibal Troilo, upper left, playing the bandoneon, have influenced 
tango rock star Nacha Guevara, upper right, and well -known tango singer Susan Rinaldi, lower right. 

ter all." 
Several large Buenos Aires night 

clubs are switching to tango as well. 
The Palladium, one of the most popu- 
lar dance spots during the '80s, has 
switched from a prominent alterna- 
tive rock hangout to a tango haven, 
complete with a jumbo screen that ro- 
tates slides of past tango heroes with 
old Argentinian movies. Even the Mi- 
chelangelo club, a traditional tango 
night spot that temporarily aban- 
doned its musical raison d'etre, has 
brought its main focus back to tango, 
joining such old -line, tourist- friendly 
clubs as Miejo Almacen, Cafe Ho- 
mero, and Club Del Vino. 

Predictably, tango's percolating re- 
naissance has not gone unnoticed by 

the domestic record labels. 
According to Luis D'Artagnan Sar- 

miento, artistic director of BMG Ar- 
gentina, the label plans to release CD 
packages containing "special selec- 
tions and vintage recordings" of not- 
ed artists such as Piazzola, Anibal 
Troilo, Juan D'Arienzo, and Roberto 
Goyeneche. 

Sarmiento estimates that, thus far, 
combined monthly sales of the CD 
sets are running at a paltry 8,000 
units (less than 5% of BMG's total 
sales), but he insists that this percent- 
age will grow soon, because only five 
titles have been made available in 
CD. "At least a dozen more will reach 
retail stores before Christmas," he 
says. 

STEELBAND MUSIC FESTIVAL 
(Continued from page 10) 

egory; Courtney Yeates, third place; 
and three `old -time" steelbands, Trin- 
idad Nostalgic, Pan Jammers, and 
Pan On The Move. 

The steel pan was recently de- 
clared the national instrument of 
Trinidad and Tobago by Prime Minis- 
ter Patrick Manning. Anticipating the 
rise of pan's status, and to fully uti- 
lize a seven-octave range that match- 
es that of a conventional orchestra, 
steelband musicians have been ex- 
perimenting with original contempo- 
rary classical compositions, thus ex- 
panding upon pan's traditional extra - 
calypso reliance on classical and pop 
covers. 

Trinidad's move to officially honor 
the steel pan was prompted by grow- 

ing international recognition. In the 
U.S., pan as a percussion instrument 
is taught at the university level, and 
in both North America and Europe, 
numerous homegrown steel orches- 
tras are challenging Trinidad's sover- 
eign right to its invention. 

"Pan Is Beautiful VP' was a cele- 
bration of Trinibago's renewed pride 
in pan music. The festival was record- 
ed live and will be released by Trini -T 
Records in the Caribbean in time for 
Christmas. A date for international 
release will be announced as soon as 
licensing negotiations are finalized. 

Assistance in preparing this story 
was provided by Adonijah, news 
editor for Barbados' Sunday Sun. 

Similarly, EMI -Odeon Argentina is 
reissuing its star -studded tango cata- 
log, which includes more than 750 
Gardel songs and most of the record- 
ings cut by long -time tango favorites 
Osvaldo Pugliese, Alfredo De Ange- 
lis, and Francisco Canaro. 

Jose Soler, head of EMI's record- 
ing studios, remarks that a dozen 
CDs already are available, reactivat- 
ing sales in the tango genre. Soler 
notes that some titles are selling well; 
among them are Gardel's "Vida y 
Obra" series and "Veinte Veces Im- 
mortal," a compilation containing 
several versions of the famous tango 
instrumental "La Cumparsita." The 
latter includes Roberto Firpo's classic 
rendition, which was recorded in 

1916. 
Tango was born about 30 years be- 

fore Firpo's landmark recording. At 
that time, Argentina was absorbing 
thousands of European immigrants. 
The music's surging rhythm, gypsy 
melodies, passionate tempos, and 
abrupt pauses included distinctive el- 
ements of polkas, Spanish fandan- 
gos, Cuban habaners, and Uruguay- 
an candombe. 

Initially, tango was played mainly 
in the lower -class suburbs by trios 
consisting of harp, violin, and guitar 
or small bands that used flute or ac- 
cordion. But the accordion would 
soon be replaced by the true symbol 
of tango: a button accordion invented 
in Germany called the bandoneon, 
whose dynamic range forced flutes 
and guitar out and invited piano in. 

About 1915, tango finally reached 
downtown Buenos Aires and even 
crossed the Atlantic. The music was 
performed at swank soirees in 
France, where the genre has re- 
mained admired -if not popular - 
ever since. By the '20s, French -born 
tango crooner Gardel had brought in- 
ternational renown to the idiom; in 
1934, he even made a U.S. film called 
"Tango On Broadway." 

After Gardel died in a plane crash 
in 1935, tango changed little "until 
Astor Piazzolla," says Colangelo. In- 
deed, Colangelo's work follows in the 
steps of Piazzolla, who in the '50s 
added modern devices such as atonal 
or rhythmically irregular passages to 
tango. 

"Some musicians have stayed in 
the past instead of trying to help tan- 
go to continue identifying Buenos 
Aires," notes Colangelo, 51. "I per- 
sonally wish to reach a young audi- 
ence with modern textures and new 
harmonies for tango. My dream is 
playing around the country in univer- 
sity auditoriums." 

Until that dream comes true, Co- 
langelo certainly can take satisfac- 
tion in knowing that he has been a re- 
spected fixture on the local tango 
scene for the past 30 years. During 
the '60s and '70s, Colangelo per- 
formed national tours with renowned 
tango vocalist Julio Sosa and bandon- 
eon legend Anibal Troilo, both of 
whom have died. In the '80s, he dis- 
covered the world appetite for tango 
via international treks with one of 
tango's biggest contemporary stars, 
Susan Rinaldi. Since 1986, he has 
made four solo tours to Japan and 
has released five albums. 

"Tango is becoming so popular 
worldwide," states Colangelo, "that 
finally in Buenos Aires we will learn 
to give it the attention it deserves." 

2 TEENAGERS AWARDED ROYALTIES FOR `FOOLS' 
(Continued from page 6) 

that Levy had threatened Merchant 
and Santiago with "physical force," 
which partly explained why the 1987 
lawsuit was not commenced sooner. 

DAMAGES LATER 

The question of damages will be 
determined at a later trial unless 
the parties decide to settle. Ac- 
cording to one published report, 
Merchant and Santiago expect to 
receive at least $4 million. 

Greenberg told the court he in- 
tended to move to set aside the ju- 
ry's verdict "because it is not sup- 
ported by the evidence." 

In a post -trial statement, Green- 
berg said, "This verdict will be a 
powerful incentive for other oldies 

artists to come out of the wood- 
work decades after hits were re- 
corded and suddenly claim they 
wrote the songs -particularly if 
many key witnesses are dead and 
most of the evidence has been de- 
stroyed." 

In addition to Lymon, the two 
other members of the original 
Teenagers, Joe Negroni and Sher- 
man Garnes, are dead. 

Windswept Pacific, a music pub- 
lishing firm principally owned by 
Japanese media conglomerate 
Fujisankei, now owns Big Seven 
Music. Roulette's assets are now 
controlled by Capitol Records and 
Rhino Records. 

FRED KIRBY 
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FREEGARD DEPARTS PRS 
(Continued from page 5) 

repertoire in 1991, ASCAP paid $12.5 
million and BMI shelled out about $6 
million. 

Like their counterparts elsewhere, 
senior officials at these U.S. rights 
societies are concerned about finding 
a qualified Freegard successor. 
"Finding someone strong enough to 
represent PRS and guide it in the ar- 
cane world of intellectual property is 
going to be extremely tough," says 
one. "Freegard will be badly missed 
for that. We don't need this problem 
now, what with the infighting that's 
going around Europe at the moment. 
The Anglo- American axis has to 
stand firm." 

In Europe, Ger Willemsen, director 
of Dutch authors and composers soci- 
ety BUMA, expressed personal re- 
grets but was little surprised by 
Freegard's move. He noted with dis- 
may that PRS was unable to learn 
from BUMA /STEMRA's difficulties 
in installing its own computer system 
five years ago. "To my knowledge, 
no one from PRS has approached 
us," he comments. 

Willemsen also questions the ratio- 
nale of each performing or mechani- 
cal rights body for building its own 
computer system. "We're doing the 
same job after all," he says. "Interna- 
tional repertoire is the same in Hol- 
land as in Britain." 

The PROMS (Performing Right 
On -Line Membership Services) was 
intended to reduce PRS overheads by 
$4.5 million per year and allow great- 
er access to performing -rights infor- 
mation. The budget has not been ex- 
ceeded, but, once an independent as- 
sesor has produced his report, the 
true cost of salvaging or scrapping 
the system will be revealed. 

Intense speculation has surround- 
ed the question of who will succeed 
Freegard. Abrahams, who was re- 
portedly groomed for the job, is 
thought unlikely to return. John 
Brunning, former senior VP of inter- 
national legal and business affairs at 
Warner /Chappell U.K., has been 
mentioned. PRS has intimated it may 
well look outside the publishing or 
performing rights world for someone 
with systems expertise. 

Another line of speculation - 
fueled by the extent of PRS' prob- 
lems- suggests the society may 
merge with the U.K. Mechanical 
Copyright Protection Society. That 
would make the British organization 
more like Continental European soci- 
eties, which combine performing and 
mechanical rights functions under 
one roof. 

Neither Freegard nor senior mem- 
bers of the PRS council were avail- 
able for comment by press time. 

FOR THE RECORD 
An album review of the "Alad- 

din" soundtrack in the Nov. 21 is- 
sue misidentified the label that 
released the single "A Whole 
New World," by Peabo Bryson 
and Regina Belle. The single is 
out on Columbia Records. Both 
Bryson and Belle are Columbia 
artists. 

Contrary to a Nov. 21 Bill- 
board article about the Spin Doc- 
tors, the group's new live album, 
"Homebelly Groove," is full - 
length and combines material 
from a previous live EP, "Up For 
Grabs ... Live," with unreleased 
concert recordings. 

COUNTRY'S CLASS OF '89 PUTS WIDE ARRAY OF ACTS ON THE BOOKS 
(Continued from page 1) 

Stone. 
To see how country has blossomed, 

one need only compare this week's 
Top Country Albums chart with 
those in the corresponding weeks for 
the past few years. 

Five years ago this week, the total 
Recording Industry Assn. of Ameri- 
ca certifications on the country al- 
bum chart added up to 16.5 million 
units for 10 acts. In 1989, the corre- 
sponding week's certifications 
amounted to 23.5 million, represent- 
ing the work of 11 acts. 

In the last week of November 1990, 
certifications totaled 32.5 million al- 
bums from 19 acts. Last year at this 
time, the certifications moved up to 
34 million units and the number of 
acts with certifications up to 20. This 
week, certifications are for 59 million 
albums and 28 acts. 

It is something of a logical leap to 
credit Brooks & Co. with turning old- 
er artists into gold and platinum sell- 
ers. But it is clear the publicity and 
excitement generated by the new 
wave of acts has made the market 
more open to all country product. 

Artists who charted before 1989 
but who did not sell in great volume 
until afterward include Tanya Tuck- 
er, Vince Gill, Suzy Bogguss, John 
Anderson, Lorrie Morgan, and Kathy 
Mattea. 

Before country sales began to sky- 
rocket, notes Bill Catino, Liberty's 
VP of promotion, an album by a mid- 
level artist such as Tucker was con- 
sidered successful when it sold 
100,000 units. In contrast, Tucker's 

last album, "What Do I Do With Me," 
went platinum, and her newest re- 
lease, "Can't Run From Yourself," 
shipped 250,000 units (see story, page 
28A). 

"I think Garth has opened the door 
for a lot of artists like the Tanya 
Tuckers of the world," says Catino. 

The Class of '89 benefited consider- 
ably from the groundwork laid from 
1985 onward by Randy Travis, Ricky 
Van Shelton, Dwight Yoakam, and 
K.T. Oslin. All sold substantially, 
with Travis racking up triple- and 
quadruple -platinum numbers during 
the pre -Brooks days. Additionally, all 
earned wide media attention and 
used music videos to advantage. 

The uncertified stars in country's 
huge breakthrough are The Nash- 
ville Network and Country Music 
Television, both of which effectively 
broke down the aging hillbilly stereo- 
types under which country had al- 
ways suffered. 

At the mass -merchant retail lev- 
el -among the K marts and Wal- 
Marts -the Selavision in -store album 
exposure service has also presented 
the new face of country music to 
shoppers who might otherwise have 
been oblivious to it. 

Tim DuBois, senior VP /GM of 
Arista /Nashville, speculates that the 
introduction of the SoundScan sales - 
tracking system last year has raised 
country's profile among retailers. 
"All of a sudden, they were able to 
see how we actually rank in relation 
to other charts. Maybe it caused 
them to rethink how much shelf 

space they were giving us," he says. 
"Retail has got to pay more attention 
to us simply because the numbers are 
so big." 

Al Wilson, senior VP of merchan- 
dising at the 138 -store Strawberries 
chain, says "when SoundScan hit, I 
noticed all of the supposed pop and al- 
ternative things hit the skids on the 
charts, and all of these country 
things that were getting laughed at 
suddenly became the things that 
were selling oodles and oodles and 
had bullets on your charts. It was 
right about then that country seemed 
to have more of a visibility in retail- 
ers' minds and therefore on retailers' 
shelves." 

"I remember going to an account 
in New York City four years ago," 
says Walt Wilson, senior VP of mar- 
keting and sales for MCA /Nashville, 
"and at that time he was carrying 
only about three of our titles. And the 
first thing out of his mouth was, 'Is 
this the annual trek from Nashville to 
tell us why country is selling ?' Now 
this person is begging for advertising 
money from the country labels." 

Nowadays, Walt Wilson continues, 
country product presentations and 
marketing campaigns equal those of 
any other format. And, he adds, 
chains that once carried country al- 
bums in only a small fraction of their 
stores are now carrying them in all of 
them. 

"We've always had country sec- 
tions in the stores, both pre- and post - 
country boom," notes Al Wilson, "but 
the difference is in the way we, as re- 

tailers, and the vendors might go af- 
ter the product in terms of visibility." 
He says record companies and retail- 
ers both display an eagerness to ad- 
vertise the titles and break the art- 
ists. "Country is a type of music 
that's now pursued as aggressively 
as pop and alternative and R &B and 
some of the other types of music 
have been." 

Dave Roy, senior buyer for 656 - 
store Trans World Music, notes his 
company has responded to the up- 
surge of country music by giving it 
more prominence in the individual 
stores. Country albums now get 
space on the stores' hit walls, he says, 
"where they never got it before." 

Roy says Brooks "certainly 
spurred" the "much greater accep- 
tance" of new country artists. "There 
are a lot of artists who have emerged 
in the last couple of years since Garth 
became a major force that normally 
might not have gotten airplay or con- 
sideration before," he says. 

Arista's DuBois feels that country 
music as a whole is artistically stron- 
ger than it was in its slow -selling pe- 
riod: "We're providing a very strong 
musical statement for the first time 
in many years. A few years ago, ev- 
erybody tried to make music that 
would cross over. They felt like the 
only way you could get gold and plat- 
inum records was if you got played in 
more than the country format." 

But, as subsequent history has 
shown, country music can now cross 
over to the mass audience without 
pop airplay. 

RITA MARLEY IS CLEARED: `THANK YOU, JAH!' 
(Continued from page 10) 

tions. 
The verdict came at the beginning 

of the ninth day of deliberations after 
a three -month trial. According to 
sources, the judgment was delayed 
because one juror had been con- 
cerned about the statute of limita- 
tions, finally agreeing with other ju- 
rors that Dec. 10, 1982, was the earli- 
est date on which the estate had 
known of the defendants' crimes. 

Ray Beckerman, Zolt's attorney, 
has filed a motion to have findings 

against his client dismissed. At press 
time, it was not known whether 
Steinberg's lawyer, Jeremy D. Mish- 
kin, would do the same. 

Beckerman's motion, returnable 
Nov. 30 before Judge Kenneth Con - 
boy, contends the statute of limita- 
tions had expired on virtually all 
counts because the estate had known 
of the diversion of funds, which also 
made fraud findings inconsistent. 

A main bone of contention during 
the trial was whether the signing by 

Rita Marley of her husband's signa- 
tures on share transfers after his 
death constituted forgeries. She testi- 
fied to signing her husband's name 
with his permission before his death. 

In her summation, Phillips said, 
"We have listened to 22 witnesses, 
seen many hundreds of documents, 
and heard absolutely no evidence 
that Rita Marley stole from the chil- 
dren of Bob Marley ... 

"Mrs. Marley was on the stand for 
11 days ... She testified fully and 

VSDA PLANS BIG MAC ATTACK ON ORION 
(Continued from page 6) 

ter the start of the McDonald's pro- 
motion, "it's totally academic any- 
way," a trade veteran emphasizes. 
"They can't stop it." 

In a prepared statement, Rosen- 
berg acknowledges that "it may be 
very difficult to prevent the `Dances 
With Wolves' arrangement from tak- 
ing place." He's more concerned 
about "laying the legal groundwork 
to deal with any comparable arrange- 
ments that suppliers may consider in 
the future." One observer, however, 
wonders if VSDA won't also antago- 
nize the studios by essentially asking 
for a role in market development. 

VSDA president Brad Burnside 
and outside counsel Charles Rutten- 
berg weren't available at deadline; 
Orion Home Video refuses comment 
about pending litigation. 

ORION'S JUSTIFICATION 

Orion justifies the McDonald's deal 
as a means of generating needed 
cash. Otherwise, the industry runs 
the risk of a key home video supplier 
going out of business, says a spokes- 
man. Not everyone buys the argu- 

ment. "I don't believe the financial 
position is the force behind this," Ste- 
vens maintains. 

As evidence, he points to earlier 
Orion ploys, such as supermarket 
promotions offering catalog titles at 
$5 -$7. He and Handleman president 
Steve Strome each wrote Orion ask- 
ing for a "Dances" explanation, ac- 
cording to Stevens, but "they haven't 
responded" because of non-disclosure 

terms in the McDonald's contract. 
Orion's revenues should far out- 

weigh any losses from a possible boy- 
cott. Estimates are McDonald's and 
Orion will each clear $2 -$2.50 per 
copy on sales to 8 -10 million cas- 
settes, or $16 -$25 million apiece. 
"Dances" is expected to account for 
90% of the total delivery, dubbed by 
West Coast Video Duplicating. 

AVA ASKS FOR PRE -SALE JUDGMENT ON OBSCENITY 
(Continued from page 6) 

did in 1990. 
The AVA justifies its request for a 

jury decision on the grounds that "a 
12- person jury drawn from through- 
out this District will unquestionably 
provide a substantially broader, more 
representative, and more accurate as- 
sessment of this District's communi- 
ty standards than could ever be ac- 
complished by even the most distin- 
guished jurist sitting alone." 

The AVA says that, before filing 
the Oct. 22 action, it asked Bryant's 

office to render "a formal legal opin- 
ion articulating whether ['After Mid- 
night'] is legally obscene within the 
Western District of Tennessee" and 
that Bryant's second -in- command, 
Newsom, "responded to the [AVA's] 
request by stating that the office of 
the United States Attorney did not 
give advisory opinions." 

The AVA's attorneys were not avail- 
able to comment at press time. New- 
som says it is againstJustice Dept. pol- 
icies to comment on pending litigation. 

with great candor on all subjects, in- 
cluding her many dealings and con- 
versations with her co-administrator 
[Security Merchant Bank director] 
Louis Byles. In particular, she testi- 
fied to meetings and conversations 
with Mr. Byles in which he gave his 
implicit or implied approval to things 
she was doing and things she wanted 
to do. And then Louis Byles took the 
stand and called her a liar." 

In his instructions to the jury, 
Judge Conboy explained that Rita 
Marley's entitlements would be de- 
termined by a Jamaican court. 
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JIMI HENDRIX AT 50: GONE 
(Continued from page 1) 

whole new Experience. 
Twenty -two years after Hendrix's 

death, his catalog is now estimated to 
generate annual album sales of 2 mil- 
lion-3 million units worldwide. Few 
extant recording artists could ap- 
proach the prolific level of career ac- 
tivity surrounding the late guitarist's 
momentous half -century. A fresh 
wave of records, tours, exhibitions, 
videos, and tributes is reaffirming 
the magnetism of his art and the 
wealth -both spiritual and commer- 
cial -of the Hendrix legacy. 

Respect for the Electric Gypsy's 
musical preeminence reached new 
peaks this year with the induction in 
January of the Jimi Hendrix Experi- 
ence into the Rock and Roll Hall of 
Fame, and his selection for a Lifetime 
Achievement Award at the 1992 
Grammy Awards. 

Warner Bros. plans to release a 
Hendrix tribute album, expected to 
feature major artists, sometime next 
year; it is being assembled by former 
Hendrix producer Eddie Kramer. In 
Europe, meanwhile, PolyGram has 
just issued a new Hendrix greatest - 
hits package, "The Ultimate Experi- 
ence," which debuted in the top 20 in 
France and in the U.K. top 30. And, in 
late October, BMG Video issued a 
video called "Jimi Hendrix At Wood- 

Hendrix, at left, as part of the group 
Curtis Knight & the Squires, winter 
1965. The group was Hendrix's last 
gig on Europe's "chitlin circuit" before 
he formed his first act, Jimmy James 
& the Blue Flames. (photographer 
unknown) 

stock" in Britain. This is one of a half - 
dozen Hendrix videos the company 
has released in territories outside of 
North America. 

"The Jimi Hendrix Exhibition," a 
photographic celebration that opened 
in London in May, recently pro- 
gressed to several European cities 
and is set to tour into 1994. Present- 
ing images by the major photogra- 
phers and artists of Hendrix's era, it 
has been seen in Milan, Cologne, Ber- 
lin, Amsterdam, Paris, and Dublin 
since September. The exhibit will 
tour Germany, France, Italy, and 
Sweden early next year, after a five - 
city Australian run during Decem- 
ber. It is scheduled to appear in New 
York and four other U.S. cities start- 
ing next April, with spring and sum- 
mer openings also scheduled in Slove- 
nia and Czechoslovakia. 

New and recent books about Hen- 
drix include "Jimi Hendrix: Electric 
Gypsy" by Harry Shapiro and Caesar 
Glebbeek (St. Martin's Press), "Jimi 
Hendrix -A Visual Documentary" 
by Tony Brown (Omnibus Press), and 
"Hendrix: Setting The Record 
Straight" by Kramer and John 
McDermott (Warner Books). 

Finally, Seattle is honoring its na- 

BUT STILL A STAR 

tive son with Jimi Hendrix Day and 
has also approved plans for a Hen- 
drix Museum, slated to open in 1994. 

WHO OWNS THE ASSETS? 
Most of the audio and video record- 

ings involved in the current spate of 
Hendrix activity are administered by 
Alan Douglas, who describes himself 
as "supervisor of the activities of the 
Hendrix assets" through his produc- 
tion company, Are You Experienced 
Ltd. Douglas says the assets are ac- 
tually owned by an "offshore". firm 
called Interlit, about which he will 
say little more. 

(According to an article in the Feb. 
6, 1992, issue of Rolling Stone, Inter - 
lit, based in the British Virgin Is- 
lands, controls European rights, 
while U.S. rights are owned by a 
Dutch company called Elbar B.V. 
Douglas is quoted as saying these 
firms are owned by a group of inves- 
tors. The article also says attorney 
Leo Branton Jr., who, after Hen - 
drix's death, took control of the es- 
tate on behalf of the artist's father, 
Al Hendrix, set up a lifetime annuity 
for the elder Hendrix.) 

In any case, Douglas has licensed 
Hendrix recordings to Warner Bros. 
for North America and to PolyGram 
for the rest of the world. (BMG Video 
has a video license for the world out- 
side North America.) According to 
Douglas, the five -year Warner Bros. 
deal expires at the end of December; 
both he and Warner Bros. say they 
are negotiating a license renewal. Po- 
lyGram's license, according to Doug- 
las, runs through October 1995. 

PolyGram is apparently taking full 
advantage of that deal: "The Ulti- 
mate Experience," available in four 
formats (including DCC), was issued 
less than two years after the label's 
previous European Hendrix set, ti- 
tled "Cornerstones." The 20 -track al- 
bum, which uses artwork from the 
exhibition, has shipped 150,000 copies 
since its release Oct. 26. 

Chris Griffin, director of catalog 
marketing at PolyGram Internation- 
al, defends the decision to release an- 
other Hendrix retrospective so soon. 
"I felt [ "Cornerstones "] was a flawed 
compilation, the artwork wasn't very 
good, and I think we've now got the 
top 20 Hendrix tracks," he says. 

"It's all one coordinated effort to 
try to reduce the record catalog," 
Douglas explains. "Two years ago, 
we did `Cornerstones,' which was an 
effort to convince stores and people 
that they should ignore previous com- 
pilations. It still wasn't working with 
the speed I would have liked, so we 
decided to do something drastic. 

"We had seen the Bob Marley exhi- 

As show headliner at the Paris 
Olympia, Oct. 9, 1967. The band had 
played its fourth gig at the same 
location one year earlier, at which 
time it was fourth on the bill. (Photo: 
Jean -Luis Rancurel) 

Hendrix rehearsing in June 1967, several days prior to the Monterrey Pop 
Festival, during which he set his guitar on fire. This shot was called "possibly 
the finest rock'n'roll picture ever taken" by the late promoter Bill Graham. 
(Photo: Jim Marshall) 

bition last year and I was in contact 
with those people, and I said, what if 
we do six [exhibitions] simultaneous- 
ly and basically put Jimi on the road 
again, and produce the final compila- 
tion, which we did through a market 
research program. Turns out that Ji- 
mi's got an audience that runs from 
13 to 50 years old." 

Douglas and PolyGram are pro- 
moting the new compilation with a 
videoclip of Hendrix's "Fire" that 
mixes live action with animation. It 
was directed by Susan Young, who 
did the animation work for the Mar- 
ley film "Time Will Tell." 

DIFFERENT APPROACH 

Douglas admits posthumous Hen- 
drix releases have sometimes had 
suspect motivations. "When I first 
came in 1975, the management opera- 
tion was trying to take advantage of 
every business opportunity, so they 
created four albums," he says. " `Cry 
Of Love' was the first, and I must 
say that's a pretty good album, but 
then War Heroes' came, `Hendrix In 
The West', 'Rainbow Bridge', `Loose 
Ends,' which was kind of an old -time 
method of distributing good material 
among lesser material. People simply 
lost interest in Jimi Hendrix music. 

"When Jimi died, he was symbolic 
of the '60s, and '60s music, including 
Jimi's, kind of died with it. There was 
very minimal activity from the end of 
19'71. I remember a figure of half a mil- 
lion [per year], then 800,000. It's just 
steadily grown. When we put `Crash 
Landing' out in 1975, the critics 
slammed me for it. However, we sold 2 
million, and since then it's just steadily 
grown. And I don't think it's peaked." 

Bootlegging and pirating continue 
to hamper the legitimate Hendrix re- 
leases: Douglas estimates that 25% of 
annual sales are of unauthorized ma- 
terial, while Caesar Glebbeek, co-au- 
thor of "Jimi Hendrix: Electric Gyp- 
sy," calculates there could be as 
many as 300 bootlegs in regular cir- 
culation. 

"The major problem is the big [Eu- 
ropean] chains," Douglas says. "We 
have 12 official releases in Europe, 
and there are a couple of pre- Experi- 
ence records. Italy and Germany both 
claim very abstract copyright laws 
and claim that certain people have 
rights after a certain number of years. 
Piracy is difficult to calculate, how 
many units are out there, but I think 
that a lot of that has been terminated, 
relative to the popularity of CDs." 

He reports that the market for 
nonrecorded Hendrix merchandise, 
which continues to be overseen from 

the U.S. by Winterland, is relatively 
sluggish at present; however, items 
available at the photo exhibition, 
from framed prints to buttons and 
postcards, have sold briskly. Unau- 
thorized products invade that mar- 
ket, too: A 1993 Hendrix calendar has 
been on sale for several weeks in at 
least one leading London record 
chain, while "Foxy Lady" tights are 
said to be on sale in Japan. 

CONTINUING RELEVANCE 

Hendrix's music continues to influ- 
ence contemporary rockers and fasci- 
nate both old and new fans. The late 
Stevie Ray Vaughan, who was often 
compared to Hendrix, regularly 
played "Voodoo Chile" at his con- 
certs. Neil Young, who inducted the 
Hendrix Experience into the Hall of 
Fame this year, includes "From 
Hank To Hendrix" on his new Re- 
prise album, "Harvest Moon." Sting, 
Skid Row, and Def Leppard have 
each released versions of "Little 
Wing;" Leppard's was with members 
of Hothouse Flowers as the Acoustic 
Hippies From Hell on a recent CD 
single. Sting's rendition of "Purple 
Haze" was also a highlight of his last 
world tour. 

In addition, Douglas has worked 
with the young English group Beau- 
tiful People, whose "If 60s Were 90s" 
album on Castle Communications, a 
U.K. label, includes an elaborate ar- 
ray of more than 50 Hendrix samples, 
both musical and spoken, in startling- 
ly updated dance surroundings. 

The most blatant nod toward the 
Hendrix legacy was Right Said 
Fred's international hit, "I'm Too 
Sexy." The refrain of that song 
copies "3rd Stone From The Sun," an 
instrumental track from the Experi- 
ence's 1967 debut album -"Are You 
Experienced ?" 

According to Douglas, "I'm Too 
Sexy" came out in the U.K. without 
authorization for the use of the Hen- 
drix tune. "First they did it; then they 
came to us because they wanted to 
release it in the States. ... Anyway, 
we let it slide. They had a hit, it was 
their first record, and we decided, 
why destroy somebody's career? All 
we demanded is that they give Jimi 
copyright identification and pay a 
fractional royalty to the publishing 
company." 

Tug Records owner and MD Guy 
Holmes basically confirms this story, 
although he says that, rather than give 
a publishing credit, the label printed a 
dedication, "in admiration of Jimi Hen- 
drix," on the single sleeve. 

Other keepers of the Hendrix 

flame have the opportunity to profit 
from their passion this month. The 
1990 "Electric Gypsy" tome, pub- 
lished in paperback in the U.S. by St. 
Martin's Press, will be published by 
Daiei Shuppan in Japan and VGS in 
Germany. Meanwhile Tony Brown, 
who runs the Jimi Hendrix Archives 
from his Norfolk, Va., home, has 
compiled "Jimi Hendrix -A Visual 
Documentary," published domestical- 
ly by Omnibus Press. The same pub- 
lisher also issued the U.K. edition of 
David Henderson's "The Life Of Jimi 
Hendrix -'Scuse Me While I Kiss 
The Sky," over which Experience 
drummer Mitch Mitchell lost a High 
Court case claiming defamation earli- 
er this month (Billboard, Nov. 21). 

In August, Warner Books in the 
U.S. published "Hendrix: Setting The 
Record Straight" by Kramer and 
Boston -based writer John McDer- 
mott. "One of the things we covered 
was Hendrix's importance in the 
business of rock'n'roll," says McDer- 
mott. "Touring, posters, T- shirts, the 
importance of radio in breaking a rec- 
ord. Because of Eddie's involvement, 
we got to everybody." The book is al- 
ready in its second printing and will 
be published internationally next 
year. 

ANNIVERSARY TOUR 

Experience bass player Noel Redd- 
ing will celebrate Hendrix's 50th at 
London's Town & Country Club, 
guesting on a monthlong anniversary 
tour by Seattle -born guitarist Randy 
Hansen. "I was a bit dubious about it 
at first," admits Redding, "because 
I'd heard that he was one of these 
Hendrix impersonators. But I like the 
guy, we get on well, I think he's a 
bloody good guitar player, he's very 
dedicated to what he's doing. A lot of 
people will slag me off. You've got to 
work, haven't you ?" 

Douglas is also meeting with popu- 
lar British violinist Nigel Kennedy to 
discuss a film /record project of Hen- 
drix material. "We have some unre- 
leased compositions of Jimi's that are 
magnificent; a piece called `Cherokee 
Man' that was Jimi's dedication to the 
Cherokee Indian," notes Douglas, 
adding that he also has a "completely 
unreleased studio blues album" by 
Hendrix in the can. 

At Zurich's Kloten airport, May 30, 
1968. Hendrix played a show in the 
city that evening at Hallenstadion, with 
opening acts Traffic, the Small Faces, 
the Move, and John Mayall. (Photo: 
Dölf Preisig) 
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BLOCKBUSTER VENTURES INTO VIRGIN TERRITORY 
(Continued from page 1) 

with Virgin as a typical move. "Block- 
buster has a history of going faster 
than anybody thinks they will," says 
Keith Benjamin, an analyst with La- 
denburg, Thalmann & Co. "Clearly, 
they are revving up quickly into the 
music business. I have no doubt that 
they will be able to generate music 
sales quickly. They are going into 
this very intelligently, and not look- 
ing for profits up front. That's how 
they did it in rental; they get market 
share first and then go after the prof- 
its." 

Last month, Blockbuster bid to be- 
come one of the top 10 music chains 
by agreeing to acquire the Los Ange- 
les -based Music Plus and Dallas - 
based Sound Warehouse chains, 
which run 236 outlets and have an es- 
timated 3% market share of the U.S. 
music market. That deal is expected 
to close this week. Berrard disclosed 
that those stores will be named 
Blockbuster Music. 

When that deal was first an- 
nounced, Blockbuster boldly pro- 
claimed, in effect, that it would teach 
U.S. retail chains how to sell music. 
Competing chain executives initially 
were skeptical, but the Virgin deal 
puts some teeth into Blockbuster's 
claim, observers say. Indeed, Benja- 
min says that when the pact is com- 
pleted, Blockbuster will "have the ex- 
pertise to do whatever they want." 

Virgin is highly regarded for its 
ability to build and merchandise inno- 
vative music stores, but many ob- 
servers question its operational 
prowess and profitability. By con- 
trast, Blockbuster is considered to be 
strong in operations and generating 
profits, but observers question its 
ability to sell merchandise, as op- 
posed to renting it. If the two compa- 
nies can meld their strengths, it will 
make a formidable competitor, ana- 
lysts says. 

"We think it's a very good deal for 
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by Geoff Mayfield 
BACK ON TOP: Upward movement in the top 10 on The Billboard 200 is a 
matter of who loses less, as Billy Ray Cyrus, at No. 4, is the only artist 
who sees a sales gain over the previous week. The dust clears with Garth 
Brooks returning to the top, logging the seventh week at No. 1 for "The 
Chase." He leads Michael Bolton, last week's No. 1, by a 6% margin, and 
No. 3 Eric Clapton by a 24% gap. 

STILL TO COME: Most of this quarter's big- impact albums have already 
been released, but more juicy titles are due to hit the bins before Santa 
Claus comes to town. Harry Connick Jr. has a pair of albums, including 
one that he recorded when he was 11, reaching stores Tuesday (24). Howev- 
er, Bell Biv DeVoe's much -anticipated sophomore album, which had al- 

ready been pushed back from Dec. 8 to Dec. 22, has just been pushed back 
to February. 

BATTLEGROUND: Meanwhile, tune in next week for an action -packed 
top 10 on The Billboard 200. Three artists with huge chart impact hit stores 
Nov. 17, as did the soundtrack to "The Bodyguard," which contains six new 
Whitney Houston songs -including the new No. 1 single. At the start, 
look for high entries by Ice Cube, who debuted a year ago at No. 2, and 
Genesis, which opened at No. 4 last year. And, don't overlook Kenny G, 

who will also debut on next week's chart. While it's possible that Ice Cube 
and the live Genesis set will debut higher, in the long run, G's album has 
the potential to sell more units. 

CONTRAST: Last week, when the new Sade and Bon Jovi albums drew 
traffic, units sales for titles on The Billboard 200 were almost 10% above 
the prior week's chart. But, with no new big bangers leading the charge in 

stores, volume falls by 7% from last week's total. Thanks to the handsome 
slate of Nov. 17 titles outlined above, business on next week's chart will 
again surge dramatically ... Like the heavy schedule of new releases that 
have hit stores lately, activity on The Billboard 200 and Top Pop Catalog 
Albums over the past couple of weeks shows that the gift- shopping season 
has arrived. Proof of this trend will be seen in the enhanced chart positions 
earned by better -known artists. 

ON TV: The Top 20 Sales Mover this week belongs to Gloria Estefan (36- 

17), who appeared Nov. 10 on "The Arsenio Hall Show." The Top Debut 
belongs to Patti LaBelle (No. 135), who hit "The Tonight Show With Jay 
Leno" Nov. 13 ... Thanks to the recent CBS miniseries on Frank Sinatra, 
"Sintra Reprise: The Very Good Years," the single -disc set culled from 
1990's Reprise box, re- enters at No. 161. The recently released soundtrack 
from the miniseries almost makes The Billboard 200, missing it by just 
about 100 units ... Ironically, in the same week Fox announced it is putting 
"The Heights" on a ratings- induced hiatus, the album culled from that TV 
series jumps 55-40 on a 22% gain. 

MOVIE TIME: Just the other day, a bright distribution executive told me 
he didn't think the "Sister Act" album would be a soundtrack that benefits 
from its film's release on home video. Almost as soon as I digested that 
wisdom, I learned that the title moves 71 places, to No. 112, on a 62% gain 
... The "Aladdin" soundtrack debuts at No. 180, but, so far, the film has 
run only in New York and Los Angeles theaters. Look for it to soar when it 
opens nationally Wednesday (25). 

both sides," says Berrard. "We think 
we can combine our successes in the 
U.S. with their successes in Europe." 

Berrard notes that nothing is a 
"guaranteed success, but between 
our collective experiences we ought 
to be able to minimize the mistakes." 

The deal, which is expected to close 
before the end of the year, gives 
Blockbuster a strategic partner in 
Europe. "We now have a global part- 
ner building out Europe and Austra- 
lia, while Virgin and we build in the 
U.S.," he says. "That represents a lot 
of growth." 

Berrard indicates that, even after 
the Virgin deal closes, Blockbuster 
might still want to make further ac- 
quisitions. The company has previ- 
ously stated its interest in Philips' Su- 
per Club chains, should they be for 
sale. 

U.S. STRUCTURE 

In the U.S., Virgin will build and 
operate new stores, while Blockbust- 
er likely will finance them, sources 
say. Each company will have equal 
representation on the board of direc- 
tors for the joint- venture company, 
says Berrard, adding there will actu- 
ally be three boards, one each for Eu- 
rope, Australia, and the U.S. 

The Virgin U.S. operation likely 
will be separate from Blockbuster 
Music, although there will be cross - 
pollination between the stores, Ber- 
rard says. Also, Blockbuster will 
bring to bear some economies of 
scales with some back -office func- 
tions. 

Some of the stores Blockbuster 
will acquire with its buyout of Music 
Plus are suitable for conversion to 
megastores, says Virgin's Branson, 
although he declines to say which 
outlets are concerned. 

Virgin runs 66 outlets worldwide, 
but its 51 stores in the U.K. and Ja- 
pan are not covered by the deal. Ac- 
cording to press reports, the chain 
generates about $510 million in sales. 

U.S. retail chain executives note 
Blockbuster and Virgin Retail both 
are untested in the U.S. music mar- 
ket. For instance, Peter Luckhurst, 
president of HMV USA, says, "We 
have a tradition of welcoming good 
competition to the markets. If people 
retail well and invest in the process, 
then the market will grow. The more 
people doing it well, the better off ev- 
eryone will be." 

But he adds, `Blockbuster's move 
into music will be a difficult transi- 
tion. I think they can do it, but it's a 
whole new ball game. Blockbuster is 
used to running stores with 12,000 
SKUs, and a super music store can 
have upward of 120,000 SKUs." 

As for Virgin, he says, "They may 

JOHN CASCELLA DIES 
(Continued from page 12) 

take the fact that he's gone like a 
loss in the family." 

Cascella, who was born in New- 
ark, N.J., came to New York at age 
11 after winning a major accordion 
championship. He studied with jazz 
artist Phil Woods and was a mem- 
ber of the Faith Band, which had a 
hit in 1978 with "Dancin' Shoes," be- 
fore hooking up with Mellencamp in 
1984. He also worked as a session 
player and composed film scores. 

Cascella is survived by his wife, 
Kathy, and three children. The fam- 
ily is asking that contributions be 
made to Indianapolis' Prevention of 
Child Abuse organization. 

consider U.S.A. virgin territory, but 
she's no pushover. I still think there 
is only one blockbuster, and that's 
HMV." 

Russ Solomon, president of West 
Sacramento, Calif.-based Tower Rec- 
ords /Video, says he is meeting the 
competition head -on. "First, we are in 
the preliminary planning stages for 
expanding our Sunset Boulevard 
store to 36,000 square feet. We will 
begin that project by first building a 
garage on the property in February. 
And then we may have to temporar- 
ily move the store so that it can be ex- 
panded." 

In Manhattan, Tower will expand 
both of its sites, with the downtown 
complex of stores going from 54,000 
to 60,000 square feet, and the uptown 
complex going from 27,000 square 
feet to 52,000 square feet. In addition, 
Tower has begun construction on its 
86th Street location, which will take 
in 23,000 square feet, he notes. 

Also, Solomon reports that Tower 
is ready to move out of the U.K. onto 
mainland Europe. "We are in negotia- 
tions in some of the cities where Vir- 
gin has stores," Solomon says. 
"That's just a few of the things we 
are doing." 

EUROPEAN OPERATIONS 

Blockbuster will buy half of Vir- 
gin's equity in Virgin Retail Europe, 
which exceeds 80 %. Three other 
shareholders, Canal Plus, retailer 
Asko, and Banque Paribas, will con- 
tinue to hold the remaining equity. 
"They were not asked to renew their 
shareholding," comments Branson. 
"We see them as purely financial 
partners." 

Although terms of the deal were 
not revealed, European newspaper 
reports place the price at $35 million- 

$40 million. 
Blockbuster's cash injection into 

Virgin's European operations will en- 
able the chain to speed up its expan- 
sion. With nine prime site stores in 
continental Europe, Virgin's retail 
growth had been reportedly held 
back by group expenditures ear- 
marked for Virgin Airlines and pri- 
vate railways in the U.K. 

Virgin Retail Europe managing di- 
rector Alastair Kerr says the move 
gives the green light for store open- 
ings in Madrid, Rome, and Munich in 
the near future, with Brussels, Oslo, 
and Seville on the "A" list of priori- 
ties. 

"We plan to open 25 megastores in 
Europe, but we are restrained by the 
opportunities which come along," 
Kerr says. "At the moment there are 
excellent property deals being done 
and we'd like to take advantage of 
them." 

Kerr denies allegations that Virgin 
Retail Europe, with a yearly turnover 
of $195 million, is in trouble. Competi- 
tors point to what they characterize 
as the disappointing performance of 
Virgin's German stores, but those 
perceptions are largely misguided, 
according to Kerr. 

"Both the Berlin and Frankfurt 
stores haven't been as successful as 
what we'd expected, but they're 
showing week -on -week improve- 
ments in line with our budget," he 
says. Trading will be improved next 
year, when floorspace is doubled, 
says Kerr. 

In addition, Virgin's French stores 
have undergone a relaunch, and the 
Bordeaux and Marseille stores are 
expected to reach the more satisfac- 
tory sales levels of Virgin's immense- 
ly successful Paris megastore. 

OLD TRACK IS NEW HIT FOR PEPPERS 
(Continued from page 12) 

the rights to one of the Warner Bros. 
singles for "What Hits ?" as part of 
its deal to release the Chili Peppers to 
Warner Bros., says Goetz. 

Bob Merlis, senior VP /director of 
media relations for Warner Bros., 
says the label is not worried that the 
EMI package will cannibalize sales 
from `Blood Sugar Sex Magik." 

In fact, chart activity would seem 
to indicate the attention to the EMI 
package actually is reigniting inter- 

est in the Warner Bros. title. The al- 
bum, which has charted on The Bill- 
board 200 for 60 weeks, climbs from 
No. 65 to No. 63 this week. 

"We've sold a lot of albums al- 
ready, so there's a whole lot of sales 
that can't be cannibalized," Merlis 
says. "[What Hits ?'] is more or less a 
primer on the band's history, which 
we don't have. It'll all work out in the 
long run." 

DISC MAKERS 
Complete Cassettes in 7 Days! 

300 C -45 CASSETTES FOR ONLY $550! 

Includes FREE Graphic Design 
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Mo 

Some happy clients who 
got their cassettes FAST: 
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k Block, Washington, DC 
re affordable than I thought." 

Greg Disotell, New Orleans, LA 
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Chris Wright Creates New 
Chrysalis Music Unit In U.K. 

BY DOMINIC PRIDE 

LONDON -A year after selling his 
stake in Chrysalis Records to Thorn 
EMI, Chris Wright announced Nov. 
18 here that he is starting a new mu- 
sic division within the Chrysalis 
Group. Former Virgin Music Publish- 
ing MD Steve Lewis has been named 
MD and CEO of the division. 

The music unit will control Chrysa- 
lis' U.K. and U.S. publishing activi- 
ties, the group's interests in the Hit 
Label, Air Edel Associates, Wessex 
Studios, and a new, as-yet- unnamed 
label. 

According to Wright, the label will 
be started in January and will eventu- 
ally be "a fully fledged independent 
record company." Details of the ven- 
ture have not been worked out yet, 
he says, but it will start off as a "full - 
service record company with a distri- 
bution deal." U.S. licensees have not 
been decided on yet. 

Lewis says he anticipates hiring an 
MD to take day -to-day control of the 
label. Chrysalis publishing head of 
A &R Paul Lisberg is tipped to fill the 
job, but Lewis refuses to confirm 
this. "We will build the overhead once 
we have the artists," he says. "The 

company should be creatively driv- 
en." 

Comments Wright: "We don't want 
to develop the infrastructure before 
we have signed any artists." 

The label will have an open A &R 
policy, according to Lewis: "We 
would like to make a pop record just 
as much as a serious rock record by 
the likes of Peter Gabriel." 

Wright says he will be happy if the 
label can find "just six long -term ca- 
reer artists." 

Artist development is the way for- 
ward, adds Wright. "I'd never say no 
to a big name if they wanted to sign, 
but big -name artists want incredibly 
big money," he notes. "To sign a big 
artist all you need is a big checkbook, 
not good ears." 

Wright still has some commit- 
ments to Chrysalis Records under his 
conditions of sale to EMI, but he ex- 
pects to be finished with these by the 
beginning of next year. 

Developing a music label will en- 
able the Chrysalis Group to make the 
most of the music publishing and re- 
cording parts of its business, as well 
as providing synergies with the inter- 
active technology software it is devel- 
oping. 

GEFFEN, BABINEAU SUED FOR SEX -HARASSMENT 
(Continued from page 10) 

actually no change in the relationship 
between Babineau and the women 
who worked with him. 

"Having obtained no relief from 
the treatment that she received, [An- 
thony] was forced to and did quit" 
the label, the suit says. 

Anthony subsequently joined Hol- 
lywood Records, where she now 
serves as national director of video 
promotion. There, her suit claims, her 
duties were diminished after she 
voiced support for Muck in her action 
against Geffen. 

Hollywood had no comment on the 
suit. 

Anthony's filing seeks unspecified 
general, compensatory, and punitive 
damages to be determined at trial. 

NO ADMISSION OF GUILT 

Muck's action, filed Nov. 14, 1991, 
in L.A. Superior Court, had also 
sought unspecified damages and had 
alleged that Babineau's campaign of 
harassment had included masturbat- 
ing at her desk and sticking his penis 
in her ear. 

The Los Angeles Times reported 
that Muck's suit had been settled out 
of court on Nov. 12 after 14 hours of 
mediation. The paper added that the 
settlement entailed no admission of 
guilt or acknowledgment of wrong- 
doing on the label's part. 

Muck's attorney, Bernard Schon- 
brun, neither confirms nor denies the 
report of a settlement. However, he 
indicates that a statement on behalf 
of his client will be forthcoming soon. 

Geffen Records spokeswoman 
Bryn Bridenthal says the company 
has no comment on either Anthony's 
suit or the purported settlement of 
Muck's case. 

Babineau's attorney, Bob Moore, 
says he has not seen Anthony's com- 
plaint. "All I've heard are rumors," 
Moore adds. "However, we deny the 
rumors, and we're prepared to de- 
fend the case in court, where it be- 
longs, and not in the press." 

Moore has no comment on the re- 
ported settlement of the Muck suit. 

Babineau remains active in the busi- 
ness as an independent promoter. 

ORDOWER TO MCA 
(Continued from page 12) 

activities." 
Teller says Ordower was the only 

candidate he considered for the post. 
Ordower, who has been VP of Og- 

den Entertainment Services since 
1987, was named the top promoter 
for the first six months of 1992 by 
Billboard's sister publication Amuse- 
ment Business. In the last year Og- 
den has been involved in numerous 
tour dates, including U2, Neil Dia- 
mond, Guns N' Roses /Metallica, Eric 
Clapton, and Clint Black, as well as 
NBA exhibition games, the Kirov 
Ballet, and other events. 

Ordower's appointment continues 
MCA's growing involvement in con- 
cert promotion, merchandising, and 
exploration into pay -per -view -areas 
a few other labels, such as Sony, Gi- 

ant, and PolyGram, continue to ex- 
plore. "We have been at this for a 
long time," says Teller. "Our compet- 
itive position is excellent, and I want 
to take advantage of that competitive 
position and start new things that 
our competition is not doing. 

"This appointment should send a 
very clear signal that we are commit- 
ted to very strong growth and activi- 
ties in these areas," Teller adds. 

Ordower says, "I'm a longtime ad- 
mirer of MCA and their legacy in the 
entertainment industry and I am ob- 
viously delighted that there are folks 
there that had enough enthusiasm 
about some of the things that I have 
been doing at Ogden for the last five 
years to select me." 
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SEE U.K. SINGLES 'BREAKERS' 

Agreement over a new U.K. "break- 
ers" singles chart has apparently 
been reached between labels and re- 
tailers. The 20- position chart is de- 
signed to generate more interest in 
singles by showcasing promising re- 
leases drawn from below the top 40. 
Trading terms between record com- 
panies and retailers are being 
worked out, according to Virgin Re- 
tail managing director Simon 
Burke, who is chairman of the 
BARD retail body. Dealers are con- 
cerned about excess inventory if 
they support and buy releases fea- 
tured in the "breakers." 

FLAT 2ND QTR. FOR SONY MUSIC 

Sony Corp. reports that its music 
entertainment unit's second -quarter 
sales fell 0.7 %, year -to-year, to $915 
million. The company attributes the 
decline to the appreciation of the 
yen against the dollar and claims 
that without the currency fluctua- 
tion, music sales were up 14 %. But 
sales from filmed entertainment - 
which includes movies, TV, and 
home video -were strong enough to 
overcome the currency factor, rising 
35.5% to $729 million. Operating 
profits for the combined entertain- 
ment units decreased 8.4% to $198 
million in the quarter that ended 
Sept. 30. Music sales for six months 
were $1.76 billion, 4.1% higher than 
in the same period last year. 

NO BUY, BUT MATADOR TALKING 

Atlantic Records and New York in- 
die Matador Records are negotiat- 

ing ties, though Matador owner Ge- 
rard Cosloy says it's not a buyout. 
"We are still involved in an ongoing 
discussion with Atlantic," Cosloy 
says, "but we're not negotiating a 
purchase of Matador." A spokesper- 
son for Atlantic, which recently pur- 
chased North Carolina indie Mam- 
moth Records, had no comment. 

ROCK THE VOTE REGISTERED 

Rock The Vote says it helped put a 
dent in the voting complacency of 
the 18 -to -25 age group by "influ- 
encing" more than 1 million in all 
50 states to register to vote in the 
recent Presidential elections. More 
than 11 million in this age category 
voted, a 20% increase over 1988. 
Rock The Vote, a nonprofit group 
that assembled a coalition of music 
retailers, radio stations, and col- 
lege campuses to increase voter 
registration, says it will now pro- 
mote passage of the Motor Voter 
Bill, whose veto by President Bush 
was not overturned by Congress. 
The bill gives automatic voter reg- 
istration upon renewal of a driver's 
license. 

LEO, TALMADGE EXIT RCA/NASHVILLE 

Josh Leo, VP and head of A &R at 
RCA /Nashville, and Randy Tal- 
madge, VP of A &R, have left the la- 
bel, confirms new label chief Thom 
Schuyler. Leo, Schuyler says, will 
continue to produce albums for the 
label ... Bulletin hears Rolling 
Stone magazine staffer Jim Henke 
is near a deal to join Elektra in a 
marketing slot. 

ACM AWARDS, AN HOUR MORE OF MUSIC 
The 1993 Academy of Country Mu- 
sic awards show, to be broadcast 
May 11 on NBC -TV, will run during 
three hours of prime time instead of 
the usual two. The extra time, ACM 
officials say, comes from the net- 
work's recognition of the increasing 
appeal of country music. No new 
award categories will be added. 

HEIGHTS MUSIC BELIES SHOW'S FATE 

Fox Broadcasting Co. may have 
pulled "The Heights" TV program 
from its Thursday -night lineup, but 
the show has spawned a No. 1 hit 
single and top 40 album despite its 
weak performance with viewers. 
"The Heights," which chronicled the 
working -class lives of a 20 -some- 
thing rock band, generated the hit 
Capitol single "How Do You Talk 
To An Angel," which drops to No. 2 
this week. Meanwhile, Capitol's TV 
soundtrack, "The Heights," climbs 
to No. 40 with a bullet on The Bill- 
board 200. 

LIPPIN OPENING LONDON OFFICE 

The Lippin Group will put its PR 
prowess to work in London with the 
opening of an office there Jan. 4 to 
be known as Lippin Wallace Ltd. 
Vivien Wallace is leaving Granada 
Television International as chief 
executive to form the new company. 
PR firm founder Richard B. Lippin 
will serve as chairman and Wallace 
as managing director. Lippin's mu- 
sic clients include Eric Clapton, 
Fourplay, and Will Ackerman's 
Gang Of Seven label, among others. 

Whitney Makes Big Jump To No. l 
WHITNEY HOUSTON's "I Will Always Love You" 
leaps from No. 12 to No. 1 in its third week on the Hot 
100. That's the biggest jump to No. 1 since Paul & 
Linda McCartney's "Uncle Albert /Admiral Halsey" 
made an identical move in 1971. 

"I Will Always Love You," which is featured in 
Houston's first film, "The Bodyguard," is the fourth 
No. 1 single in a row to originate in a film or TV series. 
It follows Madonna's "This Used To Be My Play- 
ground" (from "A League Of Their Own "), Boyz II 
Men's "End Of The Road" (from 
"Boomerang "), and the Heights' 
"How Do You Talk To An Angel" 
(from the Fox TV series, "The 
Heights "). 

"I Will Always Love You" is 
Houston's 10th single to top the 
Hot 100, which puts her in a tie 
with Madonna as the female solo 
artist with the most No. 1 hits. 
Madonna missed the chance to 
add to her tally when her current 
single, "Erotica," peaked at No. 3 last month. 

Houston's smash is the first single to reach No. 1 on 
the Hot 100 in just three weeks since Michael Jack- 
son's "Black Or White" in December. It's the first No. 
1 for producer David Foster since John Parr's 1985 
hit, "St. Elmo's Fire (Man In Motion)." Foster has two 
other singles streaking up the top 25: Michael Bol- 
ton's "To Love Somebody" and Shanice's "Saving 
Forever For You." 

FOR THE SECOND time in two months, country ac- 
counts for three of the top six albums on The Bill- 
board 200. Garth Brooks' "The Chase" returns to No. 
1, Billy Ray Cyrus' "Some Gave All" rebounds to No. 
4, and George Strait's "Pure Country" soundtrack 
inches up to No. 6 -its highest ranking to date. 

CHART 

BUT 
by Pau 

Alabama, which paved the way for the current 
country explosion, tops the Hot Country Singles & 
Tracks chart for the second week with "I'm In A Hur- 
ry (And Don't Know Why)." This is the 13th consecu- 
tive year that Alabama has landed a No. 1 country 
hit -a record topped by only one act in country-music 
history. Ronnie Milsap reached No. 1 every year for 
16' straight years -from 1974 through 1989. 

FAST FACTS: Boyz II Men's "In The Still Of The 
Nite (I'll Remember)" is the top 
new entry on the Hot 100 at No. 
15. It has already surpassed the 
Five Satins' classic original ver- 
sion, which reached No. 24 in 
1956. 

Bon Jovi's "Keep The Faith" 
drops from No. 5 to No. 7 in its 
second week on The Billboard 
200. The band's last album, "New 
Jersey," logged 15 weeks in the 
top five. 

Gloria Estefan's "Greatest Hits" leaps from No. 36 
to No. 17 in its second week on The Billboard 200. It's 
shaping up as the top -charting greatest -hits album of 
this holiday season. That distinction was held in the 
past few years by Motley Crue's "Decade Of Deca- 
dence" (1991), Madonna's "The Immaculate Collec- 
tion" (1990), Luther Vandross' "The Best Of Luther 
Vandross...The Best Of Love" (1989), and Journey's 
"Greatest Hits" (1988). 

The "Aladdin" soundtrack, composer Alan Men - 
ken's followup to "Beauty And The Beast," enters 
The Billboard 200 at No. 180. The album features five 
new songs by Menken and the late Howard Ashman, 
his collaborator on both "The Little Mermaid" and 
"Beauty And The Beast." The latter soundtrack went 
top 20 in April. 

l Grein 
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STEPHANIE MILLS 

And 

The New Album From 
The Grammy Award Winner 

Featuring All The Spirit 
That's Won Her Standing Ovations In The Wiz 

All The Talent That's Earned Her 
Three Platinum And Two Gold Albums 

And "All Day, All Night" A- 54474 

The First Single And Video 

E A L 
MCA- I 0690 

Single Produced by Vassal Benford for Palm Tree Productions 

Executive Producer: Stephanie Mills Direction: Left Bank Management, Inc. 

(() I )92_ MCA Records, Inc. 
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All The Hits. Lots Of Rarities. Four New Songs. 

A 4- Compact Disc /4- Cassette Boxed Set with a 64 -page booklet of rare photos. 

72 songs, including: Green Manalishi Oh Well, Part I Black Magic Woman Sentimental Lady Hypnotized 
Over My Head Rhiannon Say You Love Me Go Your Own Way Silver Springs Dreams Don't Stop 
You Make Loving Fun Tusk Sara Think About Me Gypsy Big Love Seven Wonders Little Lies 

Plus the new recordings: Paper Doll Heart Of Stone Love Shines Make Me A Mask 

©1992 WameaBms. Records Inc. Take everything easy. show me a smile. 
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