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B’huster’s Venture: Virgin Territory
Vid Chain Moves Further Into Music Biz

ADVERTISEMENTS

This thanksgiving
we're serving dawg.

JCD AND THE DAWG LB.
"A Day In The Life"

“Get Naked"

PRORE

The soundtrack to the motion picture.
Music composed and album produced by
Wojciech Kilar.

Contains Love Song For A Vampire,
written and performed by
Annie Lennox.

$32 million
1 opening weekend box office.

COLUMBIA |

EBY ED CHRISTMAN
and DOMINIC PRIDE

LONDON—BIlockbuster Entertain-
ment, which last month agreed to
buy Music Plus and Sound Ware-
house, continues its rapid deployment
into the music industry with an
agreement to form a joint venture
with Virgin Retail.

Although terms were not dis-
closed, Blockbuster is proposing to
buy half of Richard Branson’s hold-
ings in Virgin Retail stores in Europe
and Australia, while becoming a 75%
partner with Virgin in its future U.S.
operation.

Branson has stated his dream is to
build a Virgin megastore in every
major U.S. city, and the ground-
breaking deal with Blockbuster,
which owns about 2,000 video rental
outlets, moves that vision closer to re-
ality.

Steven R. Berrard, vice chairman
for Fort Lauderdale, Fla.-based

Blockbuster, hopes that the deal will
yield a minimum of 10 U.S. super-
stores in the first 12-18 months of the
venture.

In the U.S,, the agreement doesn’t
include Virgin’s initial store in the
U.S. market, slated to open Dec. 3 in
Los Angeles. That store is being built

NEWSPAPER

by Virgin Retail Sunset, a joint ven-
ture with Singaporean entrepreneur
Ong Ben Seng. The proposed Block-
buster deal closes off further U.S. ex-
pansion for the Virgin Retail Sunset
partnership.
Analysts see the Blockbuster deal
(Continued on page 99)

Country’s Class Of "89 Puts
Array Of Acts On The Books

B BY EDWARD MORRIS
_and DEBBIE HOLLEY

NASHVILLE—The country music
explosion during the past three years
is not reflected only in massive rec-
ord sales for a few acts, such as
Garth Brooks, Clint Black, and Billy
Ray Cyrus. It is a phenomenon as
wide as it is deep, involving dozens of

[ 4
]

B BY MARCELO FERNANDEZ BITAR

BUENOS AIRES, Argentina—Tan-
go, the alluring pas de deux that
first swept to international acclaim
70 years ago, seems
to be re-emerging in
the city still synony-
mous with the musi-
cal genre—Buenos
Aires.

“It is one of the
few [musical] styles
that represents a
city, has beautiful
melodies and rich harmonies,” de-
clares noted tango maestro José Co-

Buenos Rires Breathes
New Life Into The Tango

langelo, perhaps the most promi-
nent musical heir to tango fusion
star Astor Piazzola. “I love and re-
spect it so much that [ want to con-
tribute something new.”

Signs of the dance
form’s resurgence
already are popping
up in the Argentin-
ean capital. The first
Tango Summit, held
Sept. 17-27 in Buenos
Aires, featured the
first local perfor-
mance of the '80s
Broadway musical “Tango Argen-

(Continued on page 96)

platinum- and gold-selling artists.
And it has also had a fiscally thera-
peutic effect on acts that were
around well before Brooks began his
triumphant march up the charts.

Although
Brooks has been
country music’s
best seller for the
past three years,
having sold more
than 20 million al-
bums, he is but
one member of the
historic Class of
’89, an assemblage
that includes multiplatinum sellers
Black, Alan Jackson, and Travis
Tritt; and gold-selling Mary-Chapin
Carpenter.

Since these artists made their chart
debuts, they have been joined in the
high-numbers game by such newer
acts as Cyrus, Brooks & Dunn, Wyn-
onna, Trisha Yearwood, Mark Ches-
nutt, Collin Raye, Sammy Kershaw,
Diamond Rio, Tracy Lawrence, Hal
Ketchum, Aaron Tippin, and Doug

(Continued on page 97)
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The Sound Of Germany:
A Billboard Spotlight
Rita Marley Cleared In
Suit Over Diversion Of
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Jimi At 50: Gone
But Still A Star

W BY PAUL SEXTON

LONDON—As admirers of one of
rock’s most en-
during icons
prepare to cele-
brate what
would have
been the 50th
birthday of
Jimi Hendrix
48 Friday 27), a
raft of releases

and associated
product is combining to make a
(Continued on page 98)
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pAVAROTTI

in concert

INTRODUCING DCC.

COMPACT CASSETTE:

Presenting the Digital Compac: Cassette, a breakthrough

in both digital and cassette technology. Brought to you
by Philips, the same people who invented the compact disc.

Pre-recorded DCC cassettes give you precise, crystal clear
reproduction of every kind of music with zero noise and zero hiss.
That's because the tape inside is all digital. Outside, DCC cassettes are
sleek, streamlined and come complete with their own lyric booklet.
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THE DI

DCC. How to hear the future
without giving up the past.

In addition, DCC decks are specially designed to play analog tapes as well
as digital.  That means you can keep the cassettes you have now, and
keep listening to them.  So whether it's a favorite old tape from years
ago, or your favorite new DCC cassette, ycu can have it both ways.
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TS IN A CASSETTE BOX.

GITAL COMPACT CASSETTE.

*/hat's more, you'll be able to enjoy DCC cassettes at home or on All of -hese atists ard hincreds more are now available on DCC:
tve go. Look for pcrtable DCC players at your lccal retailer soon. Bryan Adams « 2on Jevi * Boys Il IMen * |ose Carreras » Cathy Dennis

?lacidz Domirgo * Shirley Hern < | Musici © Herbert von Karajan

The incredible sound quality of digital audio Yevgeny Kissin * Ecd Marley * Lician> Pavarotti » Lionel Richie
comrbined with the unsurpassed convenience Shakesoear's 5stzr = JZ * Suzanne Vega * Vanessa Williams
of a cassette. That's wnat DCC stands for.

Your music @l never be the same.

© 1992 POLYGRAM RECORDS, INC,
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'..t00 popular
..£00 mainstream
.00 damn good...

Geoffrey Himes, Country Music

Record Reviews

Warner Bras. Records
Kragen & Co. Management

Wiliiam Morris Ageney
Evelyn Shriver Publix Relations

Travis Tritt
t-r-0-it-h-1-e
Warner Bros. 9-45048

Travis Tritt's third album, t-r-0-u-b-l-¢, is going
to force the issue; Just what is country music in
the 90's? Is there any difference between
modern country and Southern rock? Or ha
Southern rack become a subset of country? The
question has been raised before by the likes of
Steve Earle and Hank Jr, but Earle never had
the commercial clout to make it a pressing issue
and Bocephus has always resided in his own,
ahem, peculiar category.

Tritt, however is too popular, too
mainstream and just too damn good for the
question to go away. His new album, which
builds on the strengths of his first two, is sure fo
be o commercial smash. It uses mainsireom
Nashville songwriters and musicians to create
such a tangled-up knot of honky tonk and rock
'n’ roll that it's nearly impossible io tell where
one stops and the other starts. Even when he
sings a tear-in-your-beer hallad like "Can | Trust
You With My Heart”, for example, the drums
explode like hombshells lobbed from the grave
by The Who's Keith Moon.

The question hoils down to this: Is country
music defined by its tradition or by its audience?
Ifit's tradition, Tritt may be in trouble. He can
pull off an old-fashioned country song like
“When | Touch You" or "Lord Have Mercy On The
Working Man" on the new album, but most of
his new songs boast the kind of buzzing guitars
and revorb-heavy drums that Rey Acuff and
Ernest Tubb never imagined in their darkest
dreams. If, on the other hand, country music is
defined by its audience - the army of displaced
Confederates that has spread from Southern
farms to the San Joaquin Valley, East Baltimore
and the Chicago suburbs - then Tritt is the direct
descendant of Acuff and Tubb, for the young
star is playing for the grandchildren of the
Grand Ole Opry's biggest fans.

Like those grandchildren, Tritt grew up on
tynyrd Skynyrd and Marshall Tucker as well as
Waylon and Willie, and he knows that if country
music is to remain relevant for his generation, it
must find o way fo integrate all those
nfluences.  That's just what he does so
successfully on t-r-o-u-b-l-e.

When he sings "A Hundred Years From Now" by
his pal Marty Stuart, Tritt captures the song's
hanky tonk swing in his vocal, but he cranks up
the drums and eleciric guitars to give it the
oomph his younger oudience demands. On
"Looking Out for Number One", the rocking beat
may recall Charlie Daniels, but the vocal lament
is pure Waylon.

The album’s title tune was a 1975 single for
Elvis Presley;  Tritt transforms it with
boogie-woogie piano, slide guitar and super-fast
tempo into a har-band romp reminiscent of
Little Feat, his collaborators on lost year's
album, 1t's All About to Change. Presley, who
domingted the country charts even when
considered a rack star, is an obvious touchstone
for Tritt.

it would be a mistake, though, to think of
Tritt as the next Elvis - or as the next Ronnie
Van Zant or Willie Nelson, for that matter. Tritt
is a fine singer and an appealing performer, but
as songwriter and vocal stylist, he lacks the
stark originality of those three gentlemen. On
the other hand, he doesn't carry Hank Jr's
macho baggage nor Garth Brooks' play-it-safe
tendencies, and he might be the right person ot
the right fime to cement the integration of
country and Southern rock.

Tritt told me he had recently visited
Graceland in Memphis, Hank Williams' grave in
Montgomery and Jimmie Rodgers' birthplace in
Meridian. "When you think about it, " he
said,"the people who really had a big influence
on country music all had that black influence. |
think we got away from that, but now we're
getting back to it” It's no coincidence
therefore, that t-r-o-u-b-le ends with a
convincing version of "Leave My Girl Alone” by
Chicago bluesman Buddy Guy. If, on top of
everything else, Tritt can bring the blues back to
country music, he may push Nashville into the
future by reconnecting it to its past.

Geoffrey Himes
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RIAA Requests DAB C’right Safeguards

Seeks FCC ‘Surrogate’ To Hoped-

H BY BILL HOLLAND

WASHINGTON, D.C.—The Recording In-
dustry Assn. of America has asked the
FCC for “surrogate” copyright protection
safeguards against unauthorized use of
more than a single album selection by fu-
ture digital audio broadcast (DAB) net-
works. Digital audio cable services are not
mentioned in the filing.

In the RIAA’s Nov. 13 comments, the

trade group said it wants the FCC to install
DAB copyright safeguards in the absence
of a performance-right amendment to the
Copyright Act, which it plans to pursue on
Capitol Hill.

The FCC is currently deciding whether
to authorize the construction and operation
of what could be the country’s first satel-
litecarried digital radio service by Satellite
CD Radio Inc.

While full-scale DAB networks—satel-
lite or terrestrial—are not expected to de-
liver services to consumers until the next
decade, the recording industry wants to
make sure that technology does not out-
strip traditional notions of copyright pro-
tection.

Bill Doherty, assistant VP of operations
for Washington, D.C.-based Satellite CD
Radio, says the company has no comment
on the RIAA request to the FCC. “We are
presently formulating our own reply com-
ments” to the commission, he says.

Doherty adds that he doesn’t think the
FCC has authority to draw up “‘surrogate”
copyright protection rules. “That’s going
to require someone at a much higher politi-
cal level,” he suggests.

But the RIAA insists the FCC does have
the authority to develop the safeguards
and points to similar rules governing cable
retransmission of broadcast signals.

Specifically, the trade group wants the
commission to include RIAA-licensed ap-

IN THE KEY OF KENNY G

Kenny G's latest sax object, two years in the making, is Arista
album “Breathless.” Gil Griffin talks with the musician and label
executives about the new project and the marketing push.

success with U.S. product.

SMILE! MUSIC VIDEO CONFAB IN FOCUS
When leading music video industry professionals gathered Nov.
4-6 in L.A. for the 14th annual Billboard Music Video Confer-
ence & Awards, our photographer was there.

AUSSIE LABELS TAKE DIFFERENT TACKS
Domestic or imported? That's a question Sony Music Australia
and Warner Music Australia might disagree on. As Glenn A.
Baker reports, Sony is high on local acts while Warner is finding

proval for digital transmission “of any-
thing more than an individual selection
from a particular album during a limited
time period.”

The RIAA says it is concerned that the
record-buying public, in the digital age,
might opt to tape commercial-free pro-
gramming of entire new albums rather
than buy them in stores. It cites a Register
of Copyrights report that such celestial
jukebox services could become “the princi-
pal means of delivery of music to the pub-

For Amendment

A license-or-one-cut-only FCC policy
would remedy or compensate for entire-al-
bum digital copying and prevent “irrepara-
ble harm” to the industry, says the RIAA,
adding that unfettered DAB has the poten-
tial to “eviscerate” the traditional methods
of marketing prerecorded music through
retail stores.

“We must abandon the antiquated, self-
serving, and largely inaccurate view of the

(Continued on page 86)

B BY DOMINIC PRIDE

LONDON—Shockwaves have been echo-
ing through the international copyright
community since Michael Freegard, chief
executive of Britain’s Performing Right
Society, resigned Nov. 13. PRS is one of
the world’s largest performing rights or-
ganizations, with 1991 gross revenues of
$240 million.

Freegard’s exit followed news that the
society’s $16 million on-line database sys-
tem, PROMS, had been put on ice. It was
already a year behind schedule. Freegard,
62, was due to retire from his post in
March 1994, but problems with the system
contributed much to his early departure.
He has helmed PRS since 1969 and was
about $240,000 last year.

While Freegard intends to stay on until
a successor is found, his move leaves PRS
with a weakened management. Robert

Britain’s PRS Rocked By News
Of Exec Freegard’s Departure

rector of external affairs, left last month,
reportedly after a disagreement with
Freegard. Among senior management,
only director of administration John Axon
remains.

The erisis at PRS has serious implica-
tions for other rights bodies, songwriters
and publishers. Earlier this year, the soci-
ety broke off reciprocal arrangements
with overseas affiliates. Abrahams and
Freegard were to be involved in making
new deals. Yet head of international rela-
tions David Safir says no societies will be
left without a PRS contract.

The PRS is ASCAP’s leading income
source among overseas societies: Last
year, ASCAP received about $17.8 million
in payouts from the British society (based
on an average $1.76 exchange rate to the
pound for 1991). BMI received approxi-
mately $12 million in PRS payments for
the year. For U.S. performances of PRS

Abrahams, deputy chief executive and di- (Continued on page 97)
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SPECIAL-INTEREST MEET IS UPBEAT

The recent Special Interest Video Assn. meeting in Connecticut
had a somewhat unexpected, but very welcome, guest: Opti-

mism. Seth Goldstein reports.

THE BOTTOM LINE ON RADIO BUDGETS

Although broadcasters are expecting some payoff from their
consolidation efforts this past year, radio budgets aren’t likely to
budge too much in the coming year. Carrie Borzillo investigates.
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AVA: Let Jury Say If Vid Is Obscene
Adult Trade Group Seeks Pre-Sale Ruling

B BY PAUL VERNA

NEW YORK—In an unusual, pre-
emptive move, the Adult Video Assn.
is petitioning a Tennessee court to let
a jury determine whether a sexually
oriented video distributed by one of
the association’s members is obscene.

The AVA’s stated goal—in a com-
plaint filed Oct. 22 in U.S. District
Court for the Western District of
Tennessee on behalf of a California
adult video distributor and a Mem-
phis retailer—is to prevent the Jus-
tice Dept. from prosecuting either
company for violations of the obscen-
ity codes for that district, which in-
cludes Memphis.

The AVA says it is withholding the
identities of the distributor and retail-
er for fear that the Justice Dept.
“would retaliate by bringing federal
charges against [them].” The compa-
nies are referred to in the court pa-
pers as Poe Inc. and Roe Inc.

Although the AVA maintains that
the tape in question—titled “After
Midnight”"—is not legally obscene in
that district, it compares the title
with other adult videos that have
prompted Justice Dept. prosecutions.

“[“After Midnight”] deals candidly
with sexuality and was intended by
its producer to be both erotic and en-
tertaining,” says the complaint. It
does not “appeal to the prurient inter-
est in sex,” does not depict “sexual
acts in a patently offensive manner,”
and does not lack “serious literary,
artistic, political, and scientific val-
ue,” the AVA contends.

However, the trade group points to
the 1986 indictment of Essex Video in
Western Tennessee as “a specific ex-
ample leading to plaintiffs’ belief that
[“After Midnight”] would be prose-
cuted in this district.”

The complaint further cites the
“enormous cost of defending a feder-
al obscenity prosecution, and the
jeopardy and stigma of a criminal
prosecution” as reasons for seeking
an advance declaration of the legality
of the tape.

“Adult[s] ... should not have their
right of access to non-obscene sexual-
ly explicit materials depend upon the
willingness of a distributor or retailer
to risk criminal and civil prosecutions
and/or sanctions in order to learn the
legal status of a particular video-

tape,” states the motion.

The defendants named in the suit
are the Justice Dept.; Attorney Gen-
eral William Barr; Patrick Trueman,
head of the Child Protection and Ob-
scenity Enforcement Section of the

Justice Dept.; Edward Bryant, U.S/ :

Attorney for the Western District of
Tennessee; and Dan L. Newsom, as-
sistant U.S. Attorney for the same
district.

Aside from the fact that govern-
ment officials are being sued, the ac-
tion differs from other obscenity-re-
lated proceedings in that it asks for a
jury to decide the legality of the art
work in question, rather than submit-
ting to a judge, as the attorneys rep-
resenting rap group the 2 Live Crew

(Continued on page 97)

An Artist With Verve. Verve VP Richard Seidel, right, presents recording artist
Shirley Horn with a plaque commemorating her recent 15-week reign at No. 1
on Billboard’s Top Jazz Albums chart. The presentation was made following
Horn’s performance at The Village Vanguard in New York. Shown congratulating
Horn are her band members Steve Williams, left, and Charles Ables.

ASCAP Rates For ABG, GBS Stalled After Court Date

B BY FRED KIRBY

NEW YORK—Post-trial briefs will
forestall a decision for several
months on ASCAP rates for the ABC
and CBS television networks, follow-
ing a seven-day trial that ended in
federal rate court here Nov. 12.

In a sharp exchange with Emory
Univ. economics professor George J.
Bentson the previous day, Judge Wil-
liam C. Conner disputed claims that
previous contracts had been signed
by the networks because of ASCAP
pressure. The jurist pointed out that
the networks had recourse to rate-

court proceedings if they disliked the
offered terms.

Bentson, called as an expert wit-
ness by the networks, presented two
possible blanket-rate schedules, one
calling for about $5 million a year a
network and the other calling for $3
million-$9 million annually, as con-
trasted with the $11.3 million CBS
had agreed to for 1990, the last year
of the previous pact.

ASCAP proposed similar rates for
CBS and ABC for 1991, and a 0.44
percentage of the networks’ gross
revenues for 1992 and 1993.

Conner and Bentson sharply dis-

VSDA Plans Big Mac Attack On Orion

Creditor Motions To Open Sealed Files On Vid Co.

B BY SETH GOLDSTEIN

NEW YORK—The Video Software
Dealers Assn. seeks a smoking gun
in hopes of preventing cut-price sales
of “Dances With Wolves” and two
other Orion titles by McDonald’s.
Taking advantage of its position as
a creditor, VSDA filed a motion in
federal court in New York Nov. 17
that, if granted, would give it access
to selected sealed documents in Orion

Pictures’ bankruptey proceeding. Ori-
on, which just emerged from Chapter
11, previously denied the trade group
a look at the papers.

VSDA is looking for incriminating
details about Orion Home Video’s
deal with McDonald’s, which enables
the fast-food chain to sell “Dances
With Wolves” for $7.99 and two less-
er titles, “Dirty Rotten Scoundrels”
and “Babes In Toyland,” for $5.99
each in a nationwide promotion be-

2 Members Of The Teenagers
Awarded Royalties For ‘Fools’

NEW YORK—Two of the original
members of Frankie Lymon & the
Teenagers co-wrote “Why Do Fools
Fall In Love” and are entitled to roy-
alties from 1969, a federal district
court jury here found Nov. 17.

Emira Lymon, widow of Frankie
Lymon, lead singer of the ’50s teen-
age rock group, had been awarded
50% interest of the writer’s share of
the song’s royalties April 16 in a sum-
mary judgment by U.S. District
Judge Vincent L. Broderick.

The jury’s decision, in its second
day of deliberations, means Jimmy
Merchant and Herman Santiago will
share the remaining 50%.

At the end of the four-day trial be-
fore Magistrate Judge Naomi Reice
Buchwald Nov. 16, attorney Ira G.
Greenberg said these rights belonged
to his clients, which include the estate

of the late Morris Levy and his Rou-
lette Records and Big Seven Music.

Attorney Carl E. Person, repre-
senting Merchant and Santiago, not-
ed his clients had received no royal-
ties for 38 years.

He said the late George Goldner,
ex-head of Gee Records, incorrectly
filed the copyright of the 1955 song
by listing the writers as Lymon and
himself. Goldner’s rights later were
acquired by Levy; under that deal,
Levy was also credited as the co-writ-
er in place of Goldner.

In its verdict, the jury found
Goldner and Levy had “deliberately”
concealed the accrual of royalties for
the song from Merchant and Santia-
go, both of whom were 15 when the
song was written. (Lymon was two
years younger.) Jurors also found

(Continued on page 96)

ginning Friday (27).

Retailers and wholesalers are up in
arms over an agreement they feel
robs them of a sell-through winner in
“Dances,” which has been rental-
priced at $99.98 for the past year.

“I'm very upset,” says Dave Ste-
vens, video merchandise VP of rack-
jobber Handleman Co. of the McDon-
ald’s deal. “It’s a very dangerous pre-
cedent.” Gary Ross, president of
Musicland’s Suncoast Motion Picture
chain, concurs: “It really stinks.”

There’s talk of individual retailers
boycotting Orion titles in retaliation.
Blockbuster is widely reported to
have canceled purchases of a new
rental title, “Article 99,” for compa-
ny-owned stores, although the chain
continues to refuse comment. Ross
says sell-through cutbacks are “a
possibility”; Stevens suggests sup-
porting only “those companies who
support our business.”

Few think VSDA can halt the Big
Mac attack. Even the bankruptey mo-
tion is considered an exercise in futili-
ty. “This is a way to do something
without doing something,” says one
source, who questions whether
VSDA has the legal standing re-
quired for the bankruptey judge to
open the records. VSDA executive
VP Don Rosenberg responds, “As a
creditor [owed for Orion ads that ap-
peared in VSDA publications] we
have the right to know,” while admit-
ting he has “no idea” whether the
files contain anything worthwhile.

Since the court won’t hear VSDA’s
motion until Dec. 18, three weeks af-

(Continued on page 97)

puted the necessity of ASCAP’s ser-
vices for network TV. The expert wit-
ness said packaged programs could
be covered by source-music licenses,
but the judge said that would lead to
difficulties in monitoring music use
and costs of litigation for individual
COMpOsers.

Bentson, often called as an expert
in previous rate cases, also renewed
network complaints over the per-pro-
gram ASCAP license option, which
he said would amount to four times
the price of a blanket license.

Among those questioned by net-
work attorney R. Bruce Rich and
Evie Goldstein, his associate, were se-
nior VP David Poltrack, finance VP
Jay D. Gold, and George Vraden-
burg, all of CBS; senior VPs Alan
Wortzel and John J. Wolters of ABC;
NBC general counsel Richard Cot-
ton, and producer Richard (Buzz)
Berger.

Earlier, ASCAP attorneys Jay Top-
kis and Allan Blumstein noted that,
about six months earlier, NBC-TV

had signed an agreement with
ASCAP covering the period from
1976-1993.

Rich told the court NBC had
signed to avoid paying an estimated
$15 million in interest.

The longstanding litigation dates
back to 1969, when CBS-TV filed an
antitrust suit against ASCAP chal-
lenging the legality of blanket licens-
ing. That case finally hit the U.S. Su-
preme Court, which in 1981 upheld
ASCAP’s right to issue blanket li-
censes to the networks.

The same year, CBS agreed to pay
ASCAP a flat annual use fee. That
contract was renewed in 1985. ABC
reached a deal on retroactive pay-
ments for music use preceding 1986
but has not come to terms with
ASCAP since then.

Until the recent contract, NBC had
not paid ASCAP fees since 1976.

Conner gave both sides until Dec.
18 to file post-trial briefs. Reply
briefs were scheduled for Jan. 29.

LONDON—Dominic Pride is ap-
pointed European news editor
for Billboard, based in London.
Effective immediately, he as-
sumes responsibility for coordi-
nating and directing the maga-
zine’s editorial
coverage of Eu-
ropean music
and home en-
tertainment
markets, which
were worth
more than $9
billion at retail
in 1991.

Pride comes to
Billboard from Music Business In-
ternational, where he has been as-
sistant editor for the past two
years. He succeeds Jeff Clark-
Meads, who has joined the British
Phonographic Industry as director
of communications.

“Dominic Pride has, in a short
time, developed a reputation for ac-
curate, thorough, and incisive re-
porting of the international music

Billhoard Taps Dominic Pride
As European News Editor

business,” says Adam White, Bill-
board’s London-based international
editor in chief. “His knowledge of
Europe will reinforce our commit-
ment to giving readers the most au-
thoritative, most timely coverage of
the world’s single largest music
market.

“Taken with Thom Duffy’s new
responsibilities as international dep-
uty editor,”” White continues,
“Pride’s appointment exemplifies
how Billboard has increased—and
continues to increase—its coverage
of the global entertainment busi-
ness. The additional editorial fire-
power should help our readers
make the most of their internation-
al business opportunities, using the
best information source on world
markets: Billboard.”

Duffy is relocating from New
York to London in January, where
he will be working with Pride, chief
European correspondent Mike
Hennessey, and the magazine’s net-
work of more than two dozen Euro-
pean correspondents.
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EIXTXHE The amazing 1978

recording that captures 11-year-
old Harry Connick, Jr. playing
New Orleans jazz classics with
an all-star band. An extraordi-
nary historical work that reveals
Harry at the beginning of his
phenomenal career. Featuring
Sweet Georgia Brown, Doctor

Jazz, and more.

“Eleven”-Original album produced by James Duggan.
Produced for reissue by Tracey Freeman.
Management: Wilkins Management, Inc.

IN THE PAST YEAR,
HARRY CO=NICK, JR.’S
1987 SELF-TITLED DEBUT
WENT GO_D AZTER 5
YEARS AND His LAsT RELEASE,
“BLUE LIGHT, REp LIGHT,”
REACHED PLATIXUM, GIVING Him
A TOTAL OFE 3 P_ATINUM
AND 2 GoLD ALBUMS IN H1s
YOUNG CAREER. Now CoME Two
NEw ALBumMs THAT LET YaQu
EXPERIEHMGE WHERE
IT REALLY AL_ BEGAN...AND

WHERE IT s TODAY.

BXHE Harry celebrates “25"
with the same kind of intimate

performances he delivered on
his classic album, “20.” This new
vocal and piano recording fea-
tures solo and duo versions of
standards like Stardust, Caravan,
and On The Street Where You
Live, plus some rare gems. With
special guests Eliis Marsalis,

Ray Brown, and Johnny Adams.

Johnny Adams appears courtesy of Rounder Records.

“25" P T F .
25 roduced by Tracey Freeman COLUMRBIA

Columbia” Reg. U.S. Pat. & Tm. Off. Marca Registrada /© 1992 Sony Music Entertainment inc

HARRY CONNICK, JR.
An Artist For All Ages
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GERMAN RECORDS ARE ENJOYING RESURGENGE

Big Investment In National Talent Is Paying Off

B BY GERD GEBHARDT

German music is being rediscov-
ered at its roots. National produc-
tions prevail more frequently over
the still-predominant competition
from the U.K. and the U.S. In the
German charts, the new impetus
for national repertoire is clearly
visible.

There are several reasons for
this new wave of German success.

With 16 million Germans in the
East, reunification has created a
new consumer market for the Ger-
man song. Dance productions have
acceptance on an international lev-
el. New names, springing up al-
most overnight, have provided
fresh creativity and triggered
brisk demands from new consumer
groups.

The high investment made by
the German record industry in pro-
ductions by national artists,
amounting to more than 40 million
DM ($25.3 million) each year, has
therefore been amply rewarded.

During the last few years, a
change of view has occurred in the
top echelons of Germany’s music
industry. A new generation of
managers has ushered in a sense
of solidarity and of shared respon-
sibility for the music market as a
whole. Despite being in tough com-
petition with one another, the man-
agers and department heads of all
companies are sitting at the same
table to plan joint actions, based on
the perception that we are all in
the same boat in terms of goals
and aspirations. This means that,

with self-confidence and a realistic
sense of proportion, German cre-
ativity has a real chance in an in-
creasingly united Europe.

In recent years, the German rec-
ord companies have helped more
than 30 new artists achieve great
popularity. But only about a quar-
ter of these have had the opportu-
nity to appear on prime-time televi-

Academy.

sion shows. Many TV producers
seem to follow an inflexible rule: If
it isn’t in the charts, then it won’t
be on television. This means that a
great deal of German talent is nev-
er seen by the viewing public. Cer-
tainly the domestic artists who do
appear are not a representative
cross-section.

This also applies to radio, and
this negative attitude of program
directors creates big problems for
record companies seeking to bring
the talent of new artists to the
public’s notice. German artists
have long had to confront igno-
rance and discrimination on the
part of the media. This has to
change.

Naturally, it is not our intention
or desire to drive British and

A HAND FOR J.B.

It was a pleasure to see “James
Brown: Live At The Apollo, 1962”
make the front page of Billboard
magazine 30 years after it was orig-
inally recorded (“The White Paper:
Live & Direct: Probing The Integri-
ty Of The Concert Album,” Bill-
board Nov. 21). All Right!

Having spent many hours re-
viewing those unbelievably live
tapes, it was particularly satisfying
to see the CD release hold up under
intense scrutiny. Each member of
the panel pretty much hit the nail
on the head. That said, here are a
few comments:

e No clean-up was done at all to
the original tapes. No No-Noise, no
CEDAR, nada. Edited on a Sony
DAE-3000, the only processing done
was simple EQ and gain change—
often bar by bar, due to the wild
performance.

e During the editing process we
had plenty of opportunities to take
out the static clicks, et al., but that
ruined its spirit and we left them in.

e The lack of natural ambience is
indeed due to close miking.

One more thing: let’s not forget
that James Brown was not above

tinkering with his live albums. The
original LP release of “Live At The
Apollo” in spring 1963 included
overdubbed fake applause (a device
not used on the CD reissue), as did
nearly every live album he released
thereafter (). Yes, it’s true; he even
spliced in studio cuts with over-
dubbed applause on a few.

Nice to know, though, that J.B. is
still the benchmark for live perfor-
mance. Everyone else just rides on
his cape-tails.

Harry Weinger

Director, A&R, Catalog Development

PolyGram Group

Thom Ruff
Chief Engineer, PolyGram Studios

PLAGUE OF RECORD CLUBS

The coverage of BMG Direct's re-
search about record club sales (Bill-
board, Nov. 7) failed to tell the
whole story.

Record clubs are bad for every-
one in the music business except
the club operators.

Clubs are bad for the artists be-
cause they often do not pay artists
their full royalty. Why should an

‘German creativity
has a real chance
in an increasingly
unified Europe’

Gerd Gebhardt is chairman
of the German Phono

LETTERS

American productions out of the
charts. But we like to be recog-
nized, at least, as an inventive ju-
nior partner in the international
community of creative people.

Success at the national level
has been remarkable. Names like
Peter Maffay, Marius Mueller-
Westernhagen, the Scorpions, Her-
bert Groenemeyer, Udo Linden-
berg, Heinz-Rudolf
Kunze, Juliane
Werding, and others
have been the main-
stays of German
popular repertoire
for years.

Today, German
music has more
chance of breaking
through than ever
before. Many of to-
day’s artists have benefited from
the committed and systematic sup-
port given them by German record
companies: Die Prinzen, Die Fan-
tastischen Vier, Claudia Jung, Ma-
thias Reim, Valeries Garten, Snap,
and U96, among many others.
Without doubt, many of these have
the potential to become estab-
lished on the full European musie
scene.

International pop music created
in Germany by such artists as
Snap, Sandra, and Enigma—to
name just a few—has already
found a positive response among
listeners in other European coun-
tries. And German producers like
Frank Farian, Michael Cretu, Mi-
chael Muenzing, Annette Humpe,
Armand Volker, Dieter Bohlen,

and Jack White have set impres-
sive standards with their produc-
tions.

The European single market,
which comes into operation in Jan-
uary 1993, will provide immense
possibilities to open up the market
for German product. All record
companies, from Munich to Ham-
burg, are well prepared to face the
tremendous challenges involved,
and the creators are ready to give
their best.

This renaissance of German pro-
ductions and the enhanced credi-
bility they have achieved were well
reflected in the inaugural ceremo-
ny for the presentation of the Ger-
man record prizes, the Echo
Awards, this year. And they will be
much in evidence again when the
second awards ceremony is held in
March next year.

In addition to this key event, the
Cologne National Product Fair,
PopKomm, has also given a new
visibility and stature to German
repertoire. These events are fur-
ther indications of the fact that the
Germans have begun to give na-
tional productions much more seri-
ous attention.

The recent and encouraging suc-
cesses of Germany’s creative art-
ists and producers have made us in
the music industry justifiably
proud. The increasingly positive
reactions, both in and out of Ger-
many, to domestic artists and rep-
ertoire strengthens our belief that
we are heading in the right direc-
tion.

artist not earn his/her rightful com-
pensation from club product? The
low payments to artists cannot be
Jjustified as a subsidy for the club
marketing effort. Both of the major
clubs have higher margins than
most retailers, so why shouldn’t
they pay the same royalty to the
artists that they earn on retail
sales?

Clubs are also bad for the con-
sumer because they often sell low-
er-quality products. Cassettes re-
corded on lower-quality tape and in
cheaper head shells, LPs pressed on
inferior vinyl, CDs that do not in-
clude all of the original booklets
and recording information are
shortchanging club customers. For
the consumer, this is like going out
to buy a Rolex watch and getting a
cheap knockoff.

Clubs are bad for the music busi-
ness, too. The music industry is sell-
ing the excitement and pleasure
that great artists performing great
music provide. When any distribu-
tor delivers inferior sound to the
consumer, we are chipping away at
the basis of our product and our in-

dustry.

Clubs are bad for retailers—and

yes, I put Bose Express Music, prin-
cipally a music mail-order mer-
chant, in the retailer category.
Clubs are selling nearly $1 billion
worth of recorded entertainment
products every year. This $1 billion
in sales, after deducting any “net
extra” club-generated sales, proba-
bly translates to at least 10% of lost
volume on a fair-share basis to ev-
ery music retailer in America.
Clubs have an unfair cost advan-
tage, which provides a key element
in their business success. This suc-
cess is at the expense of all the oth-
er music industry partners. The re-
tail music industry should ask their
principal suppliers to get their sis-
ter companies to start competing on
a level that supports the industry
and to stop skimming the sales
from the distribution channels that
have built the music industry into a
high-quality business serving the
record labels, the artists, and the
music buyers.
Robert L. Hurley
General Manager
Bose Express Music Div.
Bose Corp.
Framingham, Mass.

Music Shouldn’t Be
Weapon In Trade War

The Bush Administration’s decision
to include imported CDs, cassettes,
and master recordings in trade
sanctions that might be enacted
against European countries boggles
the imagination.

Even if the threat of a trade war
could help the U.S. resolve a dispute
with France over agricultural subsi-
dies, it makes no sense to target in-
tellectual property, such as music,
which is essential to cultural com-
munications. Also, music recordings
are the only artistic product on the
hit list of the U.S. Trade Office; why
single out this industry?

Partly due to U.S. copyright law,
the amount of prerecorded music
imported into this country in re-
cent years has already dwindled to
a trickle. Thus, the stiff tariff pro-
posed on imported recordings
would hurt a number of small spe-
cialty labels without having any
noticeable impact on the European
economies. However, the tariff
would discourage trend-setting re-
tailers who now specialize in sell-
ing imported alternative rock and
dance hits that are not yet avail-
able here. As a result, there would
be less of a buzz on exciting new
artists from abroad in advance of
their U.S. releases.

The sanction on master record-
ings—which would presumably be
based on a title’s net sales poten-
tial—would have the same effect.
Smaller European labels might be
deterred from releasing records in
the U.S. if they had to pay a steep
tariff just to send their masters
over here. But the multinationals,
which cut the vast majority of re-
cordings, will probably just produce
more of them in this country to
avoid the import tax. That would be
good for U.S. studios, but bad for
creativity.

If the U.S. does impose trade
sanctions against music imports
from Europe, it seems inevitable
that European countries will retali-
ate in kind. Sanctions against U.S.
exports might satisfy European la-
bels that are now upset over the
large flow of parallel imports from
this country. But they would hurt
American one-stops and other
wholesalers engaged in the export
business.

The worst aspect of the proposed
sanctions is that they would re-
strain the flow of creative ideas be-
tween the U.S. and Europe. Music
and art are not like shoes or steel;
they are an expression of the spirit
that binds us all together. If we
must squabble over trade, let us
confine ourselves to industrial and
agricultural products and leave the
intellectual ones alone.

Despite these arguments, the out-
going administration seems deter-
mined to place this burden on the
music industry. Let us hope that, if
sanctions are imposed on music im-
ports, President-elect Clinton will
have the sense to rescind them
when he takes office.
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Rita Is Gleared: ‘Thank You, Jah!

Marley’s Acct.,, Lawyer Guilty Of Fraud

B BY FRED KIRBY

NEW YORK—Rita Marley was
cleared of liability in the diversion of
millions of dollars from the estate of
Bob Marley, her late husband, by a
federal district court jury here Nov.
17.

The jurors, however, found that
Marvin Zolt, the artist’s accountant
at the time of his death in 1981, and
David J. Steinberg, his attorney for
matters outside of Jamaica, had com-
mitted fraud, negligence, and other
common law violations and had vio-
lated racketeering statutes in the di-
version of funds.

Rita Marley’s absolution came via
the jury’s clearing of three other de-
fendants, including tax attorney Mar-
tin Oliner and Coudert Bros., the law
firm in which he had been a partner
when he’d begun working on Bob
Marley’s taxes. Those two defen-
dants, along with the law firm of
Bluestein, Rutstein & Mirarchi, had
sued Rita Marley to cover themselves

Daniela Mercury
Rising As Brazil’s
Hottest Artist

B BY JOHN LANNERT

MIAMI—Forget that Daniela Mercu-
ry is the hottest artist in Brazil these
days. Ignore the fact that her latest
album, “O Canto Da Cidade” (Song
Of The City), sold 125,000 units in one
month after its release in October—
an impressive tal-
ly in economically
enervated Brazil.
And never mind
the fact that this
pretty, big-voiced
singer, who per-
forms a bubbly,
pop/samba/reg-
gae hybrid, has
helped expand the
musical and cultural profile of her na-
tive Bahia to the rest of Brazil. No,
the most important aspect of Mercu-
ry’s wild popularity is that, as a kinet-
ic live performer, she is connecting
with a politically and economically
battered Brazilian public in desperate
need of a good time.

“I have a genuine relationship with
the audience,” Mercury says matter-
of-factly. “I'm reaching not only chil-
dren, but also an older crowd who
feel that my show is very upbeat and
positive at a moment in our history
when we're going through a political
cleansing and an economic recession.

“And the music from Bahia is hap-
py music,” she adds. “People are so
tired of living with sadness and ten-
sion, and now this music is coming at

MERCURY

if the verdict had gone against them.

They had contended that, should
any of them been been found liable,
“such liability was caused by the al-
leged acts of conversion, fraud,
breach of fiduciary duty, negligence,
and/or gross negligence of Rita Mar-
ley.”

Upon hearing the verdict, Rita
Marley knelt in court and shouted
“Thank you, Jah!” Later, Marley said
she was “delighted” and “thrilled” by
the decision, and that she was eager
to get back to Jamaica and her chil-
dren as well as to running the foun-
dation now in charge of her late hus-
band’s assets.

Kaare Phillips, Rita Marley’s attor-
ney, said she was “gratified” by the
jury’s verdict as it affected her client.

Also acquitted was Mutual Securi-
ty Merchant Bank & Trust Co., Ja-

maica, which had likewise been
named by Oliner, Coudert Bros., and
the Bluestein firm.

Steinberg and Zolt were found lia-
ble for $1,050,000 in damages, includ-
ing $800,000 on racketeering charges
and $250,000 for common law viola-
tions. Steinberg was found liable for
5% of that sum and Zolt, for 25%.

In addition, the jury awarded $1
million in punitive damages against
Steinberg.

The complaint, brought in 1986 by
J. Reid Bingham, ancillary adminis-
trator of the Marley estate, originally
sought about $14 million.

The Bluestein firm and the law
firm of Greenstein, Gorelick, Price,
Silverman & Laveson, both outfits
Steinberg had been connected with,
were found not responsible for his ac-

(Continued on page 97)

MUSIC VIDEO

Unique Angelique. Mango Records artist Angelique Kidjo is congratulated by
members of Boukman Eksperyans following her recent show at New York’s
S.0.B.’s. Kidjo's current album, “Logozo,” reached No. 1 on Billboard’s World
Music chart. Pictured in foreground, from left, are Mimerose Beaubrun, Boukman
Eksperyans; and Trish Farrell, director, Mango. Shown in background, from left, are
Mike Gormely, Kidjo's manager; Lolo Beaubrun, Boukman Eksperyans; Kidjo; and
Pascal Imbert, president of management firm Pascal Imbert Enterprises.

New Sex-Harassment Suit Vs. Bahineau, Geffen Execs

B BY CHRIS MORRIS

LOS ANGELES—Charging that
Geffen Records executives fostered
“an attitude of sexual terrorism,” a
second female ex-employee has sued
the label, former DGC Records GM
Marko Babineau, and others for al-
leged sexual harassment.

Former Geffen promotion staffer
Christina Anthony filed her suit in
Los Angeles Superior Court on Nov.
17, the same day a published report
said the label had reached an estimat-
ed $500,000 settlement with Babin-
eau’s onetime secretary, Penny
Muck, who filed a widely publicized
sexual-harassment suit against the
company and Babineau a year ago.

Unlike Muck’s action, which named
only the Geffen companies, their par-
ent Matsushita, and Babineau, An-
thony’s suit lists a2 number of other
current and former Geffen senior ex-

ecutives as defendants. The action al-
leges that the co-defendants did noth-
ing to end widespread harassment of
female employees at the label.
Named in the suit are label founder
and former owner David Geffen, Gef-
fen Records president Ed Rosenblatt,
chief financial officer Jim Walker,
former Geffen GM Al Coury, and Da-
vid Geffen Co. president Eric Eisner.
In her suit, Anthony, who worked
at Geffen from 1984 to 1990, charges
that Babineau, who was her supervi-
sor, made persistent sexually harass-
ing remarks to her. She says she ini-
tially refrained from complaining
about them out of fear for her job.
Anthony claims that at an unspeci-
fied time, while driving home from a
show she was required to attend with
Babineau, he unzipped his fly and
showed his penis to her.
The suit says Anthony still did not
complain about Babineau, as “she is

B BY MELINDA NEWMAN

NEW YORK—The challenge be-
fore David Novik, RCA’s senior di-
rector of A&R, is
daunting. His
mandate is to
“fundamentally
take what RCA
has, which is an
incredible heri-
tage, and make
the current com-
pany sexy again
so that people
want to be here,” he says.

NOVIK

Novik Knows The Score
In RGA’s New Talent Drive

Fair, formerly senior VP of A&R
for EMI, as West Coast senior VP
of A&R and staff producer. Novik
is in the process of hiring talent
scouts on both coasts. Additionally,
he is signing new acts and aggres-
sively making deals with smaller la-
bels to tap into talent.

Novik freely admits that “things
are not good right now in terms of
the industry and the perception of
RCA,” he says. “When 1 first took
the job, one of the things that I
knew was that this was a challenge,
and that's what motivates me. All
the negative things have just

the mother of a retarded child and
she deeply felt the necessity of work-
ing to meet the expenses of adequate-
ly caring for that child.”

Later on, however, she requested
that the company sponsor classes
about sexual harassment in the work-
place. Her action was motivated, the
suit says, by her own experience, as
well as the alleged harassment of fel-
low promotion employee Bridgette
Brookman by ex-Geffen promotion
executive Peter Napoliello. (Napo-
liello is not known to have been
charged in any sexual harassment
suit. He left Geffen recently, follow-
ing the departure of Coury.)

The suit claims that, when Walker
asked Anthony to put her request for
harassment classes in writing, she
declined and the matter was dropped.

Babineau’s harassment continued,
Anthony claims, and she ultimately
complained to both Walker and Ro-

senblatt. “These complaints were
communicated to Babineau, and he
told her that the next time she went
above his head he would fire her,”
the suit states.

According to the suit, Coury asked
her “why she was causing all of this
trouble against Babineau,” while
Eisner, after learning that Anthony
had discussed Babineau’s behavior
with a Warner Communications at-
torney, reputedly said, “Christina,
you're being a little paranoid.”

The action charges that Rosenblatt
“became nasty and mean” toward
Anthony, and that, at a weekly mar-
keting meeting in September 1990, he
“stood up and stated, ‘Swing on this,
bitch,” while he was pointing at his
penis.”

Although Eisner asked Anthony to
collect sexual harassment com-
plaints, the suit claims, “there was

(Continued on page 100)

Desperadoes Do It Again
At Steelband Music Festival

B BY MAUREEN SHERIDAN

PORT-OF-SPAIN, Trinidad—The
legendary Desperadoes Steel Orches-
tra won the 1992 Steelband Music
Festival (“Pan Is Beautiful VI”) held
here during October. It was the third
win in a row for the 66-member band.

The Desperadoes played ‘“Musical
Volcano,”” composed by Robert
Greenidge; Lutz’s “The Battered
Bride,” adapted and arranged by con-
ductor Pat Bishop; and the manda-
tory test piece, Rudy Wells’ composi-
tion, “Dance Of The Pannist.”

The group’s win was no surprise to
the thousands of pan fans present for

the Trinidad All-Stars; the Invaders
took third place. Eight bands compet-
ed in the biennial event, which fea-
tured a guest appearance by Sire re-
cording act and soca star David Rud-
der.

The pan festival was judged by
four international panelists, including
Berklee College’s Orville Wright,
who commented on the high quality
of music played by the steelbands:
“The calypso arrangements were
phenomenal, [considering] that they
were done by persons with limited
formal music training, [depending]
almost entirely on their intuitive
skills.”

a time when people want to dance To that end, Novik has been beef-  helped light a fire in my belly.” the finals Oct. 31. Local reviews de- Other winners at the festival were
and be happy. So, we're facilitating ing up the A&R staff. His biggest There's no denying the current scribed the band’s performance as  Liam Teague and Chq.nta] Esdelle,
that feeling.” move so far has been to hire Ron (Continued on page 86) “almost flawless.” who tied for first p]ace in the solo cat-

(Continued on page 35) The festival’s second prize went to (Continued on page 96)
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Oid Track Is New Hit For Ghili Peppers g

Band’s Ex-Label, EMI, Digs Into Catalog

B BY DEBORAH RUSSELL

LOS ANGELES—Everything old is
new again for fans of the Red Hot
Chili Peppers, as the band’s former
label scores a current modern rock
hit with a 5-year-old track.

The track, “Behind The Sun,” was
originally released on the Chili Pep-
pers’ 1987 EMI Manhattan album
“The Uplift Mofo Party Plan.” It has
reappeared as one of 18 cuts on
EMI’s new greatest-hits package
“What Hits?” and is bulleted at No.
13 in its second week on Billboard’s
Modern Rock Tracks chart. Mean-
while, “What Hits?” clocks in at No.
47 on The Billboard 200 this week.

EMI hopes to capitalize on the holi-
day buying season and the Chili Pep-
pers’ rising popularity at a time when
the band’s current label, Warner
Bros., is not working its own single.

EMI produced a new video for the
track, which features animation and
outtake footage from the 1989 video
“Higher Ground.” The clip, which
was produced without the band’s in-
put, is in its third week of stress rota-

tion at MTV.

“The band and I felt this could
have been our first radio track back
[in 1987],” says the Chili Peppers’
manager Lindy Goetz. But the “old
regime” at EMI Manhattan never re-
leased the track as a single, he says.

The “new regime” at EMI shipped
the single Nov. 2 to the band’s core
alternative and college radio base.
Once the track is established there,
the label will target pop radio outlets,
says Mike Mena, EMI's VP of alter-
native promotion and marketing.

“We’re resurrecting the song,”
Mena says. “It’s got that typical Chili
Peppers funk aspect and is a nice hy-
brid of styles that a brand-new Chili
Peppers fan would like, as well as the
diehard fan.”

For many modern rock stations,
the track is essentially a new Chili
Peppers single, says Richard Sands,
OM/PD at modern rock KITS (Live
105) San Francisco.

“We never played the track in the
past, so unless their fans own the al-
bum, they may not be familiar with
it,” he says. “We wouldn’t have added

B BY CRAIG ROSEN

LOS ANGELES—In a move mark-
i _ing a more ag-
gressive commit-
ment to live en-
tertainment,
MCA Music En-
tertainment
Group has
named veteran
concert promot-
er Fred Ordower
to the newly cre-
ated position of executive VP, live
entertainment, MCA Music Group.
Ordower joins Zach Horowitz as

ORDOWER

Ordower Joins MCA To Oversee
Concerts, Merchandising Unit

the second executive VP to be
named by the MCA Music Enter-
tainment Group. Ordower will over-
see MCA Concerts, Facility Mer-
chandising Inc., and Winterland
Productions. He will join MCA at its
Universal City, Calif., headquarters
in January.

MCA Music Entertainment
Group chairman Al Teller says,
“I've felt for some time the oppor-
tunities that are available in mer-
chandising and concerts are so ex-
citing and offer so many areas of
growth, it requires someone on a
day-to-day level to coordinate these

(Continued on page 100)

BILLBOARD. Dominic Pride is appoint-
ed European news editor for Bill-
board in London. He was assistant
editor at Music Business Internation-
al. (See story, page 6.)

RECORD COMPANIES. Aaron W. Levy is
promoted to vice chairman and COO
at Elektra Entertainment in New
York. He was executive VP and CFO.

Fred Ordower is appointed execu-

tive VP of live entertainment at MCA

Music Entertainment Group in Los
Angeles. This move consolidates the
activities of MCA Concerts, FMI, and
Winterland Productions under Or-
dower’s direction. He was VP of Og-
den Entertainment Services. (See sto-
ry, this page.)

PolyGram Label Group appoints
Ronnie Johnson senior national di-
rector of R&B promotion in New
York, Luther Terry senior national
director of R&B singles promotion in
Atlanta, and Sincere Thompson na-

JOHNSON

tional director of rap promotion in
New York. They were, respectively,
national director of R&B promotion
at Reprise, national director of R&B
singles promotion at PLG, and direc-
tor of rap promotion at Wild Pitch.
PLG also names Anita Cloud North-
east regional R&B promotion manag-
er in New York, Myra Weston R&B
promotion manager for the Capitol
region in Washington, D.C., and Deb-
orah Dorsey R&B promotion manag-
er for the Carolinas in Charlotte, N.C.
They were, respectively, regional
R&B promotion manager for the Car-

it if we played it in 1987.”

But John Griffin, MD/acting PD at
modern rock KEDG Las Vegas, says
he would have added the track even if
the station played it in 1987.

“For being so old, it sounds like it
belongs on a new album,” he says.
The track is in medium rotation and is
a top-10 phone record at KEDG.

Kurt St. Thomas, MD at Boston-
based modern rock WFNX, says his
station did program ‘“Behind The
Sun” in 1987, and the rerelease of the
track put him in a “weird position.”

“Most of our listeners are aware of
the song already, and we were a little
hesitant to add it because we felt like
it was an old song,” says St. Thomas.
“But the story started growing really
fast and we were getting a lot of
phone calls. Then MTV started
pounding it, which kind of forced us
into adding it.”

Goetz says he just received a copy
of the video from EMI and notes it’s
strange to see old footage in a clip
over which he and the band had no
control,

“There’s not much we can do about
it,” he says. “EMI owns the catalog,
and I'm sure they’ll do the best they
can.”

For their part, EMI reached a cour-
tesy agreement with Warner Bros. to
wait until Warner Bros. finished
working the most recent single,
‘“‘Breaking The Girl,”’ before it
launched the promotion on “Behind
The Sun.”

“It’s nice to see an active single at
this particular lull between [Warner
Bros.] singles,” says Goetz. “It keeps
the band visible.”

“What Hits?" also contains the
Warner Bros. hit single “Under The
Bridge,” which peaked at No. 2 on
the Billboard Hot 100 Singles chart in
June. The video for that cut picked up
a 1992 MTV viewers’ choice award.

The track—clearly the band’s
“greatest hit”—comes from the Chili
Peppers’ triple-platinum Warner
Bros. debut “Blood Sugar Sex Ma-
gik.” EMI had negotiated to obtain

(Continued on page 99)

TERRY

Bt

GRIFFIN

olinas and Florida at Virgin, regional
R&B promotion manager for the
Midwest at Reprise, and an indepen-
dent radio and retail promotion per-
son.

Carl Griffin is promoted to VP of
A&R for GRP Records in New York.
He was director of A&R.

BMG Classics in New York ap-
points Andreas Schessl director of
artist development for RCA Victor
Red Seal, Deborah Surdi manager of
artist development at RCA Victor
Red Seal, and Leah Hyman product
manager for RCA Victor. They were,

Secada Shows Off No. 1 T-shirt. SBK recording artist Jon Secada shows off
his Popular Uprisings T-shirt, which he received when his self-titled album
reached No. 1 on Billboard’s Heatseekers chart. The album has since gone
gold, jumped to the top 40 of The Billboard 200, and spawned the top 40 single
“Do You Believe In Us?” Shown, from left, are Craig Rosen, Billboard Los
Angeles bureau chief; Dutch Crambilitt, EMI Records Group director of national
sales; Secada; and Geoff Mayfield, Billboard associate director of retail

research. (Photo: Howard Waggner/BPl)

NEW YORK—John Cascella,
whose distinctive keyboard, accor-
dion, and instrumental work col-
ored John Mellencamp’s music for
nearly a decade, was buried Nov. 18
in Indianapolis.

: Cascella, 45,
died of a heart
attack Nov. 14
while driving
home from view-
ing the Holy-
field-Bowe box-
ing match. His
car veered off an
Indiana road into
a cornfield,
where he was found by a passing
motorist.

Cascella’s musical diversity,
which also encompassed playing
the saxophone, melodica, and pen-
nywhistle, greatly flavored Mellen-

CASCELLA

John Gascella, Mellencamp
Band Member, Dead At 45

camp’s sound. His musical interplay
with violinist Lisa Germano on such
Mellencamp hits as “Paper & Fire”
spawned a new interest among
many rockers in acoustic stylings.
“To have someone like John, who
played so beautifully and was such
a skillful and willing participant in
my music, well, it was just amaz-
ing,” says Mellencamp. “He was a
true professional whose aim was to
be the perfect tool for creativity,
and he really was. He was kind and
generous and he’d work 14 to 18
hours a day to help make an idea
work. Frankly, you hardly ever find
guys like that in a rock band.”
Mellencamp says he feels the loss
most acutely on a personal level.
“Most importantly, when you’ve
had a guy like him in your band for
10 years, he’s like your brother. So I
(Continued on page 99)

EXECUTIVE TURNTABLE -

SCHESSL BELL
respectively, marketing manager for
Europe in RCA Victor Red Seal’s Mu-
nich office, director of A&R at Sony,
and promotions director for WNCN
New York.

DISTRIBUTION. PolyGram Group Distri-
bution in New York appoints Robert
Bell senior VP of special markets and
Howard Smiley VP of special mar-
kets. They were, respectively, execu-
tive VP/COO for Licensing Corp. of
America, a division of Warner Com-
munications, and VP of marketing
and artist relations for Warner Music

FEy
TOFFLER

SMILEY

Merchandising. In addition, PGD se-
nior VP Mark Fine will move to the
West Coast to start up a new busi-
ness venture for PGD.

RELATED FIELDS. MTV: Music Televi-
sion in New York promotes Van
Toffler to senior VP of programming
enterprises and business develop-
ment, Joel Stillerman to VP of pro-
duction, and Donald Silvey to VP of
business development. They were, re-
spectively, VP of business manage-
ment, executive producer, and direc-
tor of business development.
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MR. SMITH GOES
- TO WASHINGTON

AND DALLAS, HOUSTON, INDIANAPOLIS,

LOS ANGELES, DENVER, MINNEAPOLIS,
CHICAGO, ST. LOUIS, DETROIT, SEATTLE,
COLUMBUS, NEW YORK, ATLANTA,
PITTSBURGH AND 45 OTHER CITIES.
THE MICHAEL W. SMITH
“CHANGE YOUR WORLD” TOUR

BEGINNING JANUARY 1993,

® TARGET

FOR DETAILS CALL 1-900-7SMITTY.
CALLS ARE 95¢ PER MINUTE
AVEIAGE CALL IS TWO MINUTES.
CAL_LERS SHOULD BE 18 OR OVER.

SPONSORED BY TARGET STORES.
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Kenny G Breathes The Word On Set
Saxist Toiled For 2 Years On Album

B BY GIL GRIFFIN

WASHINGTON, D.C.—Though the
evidence points to the contrary, saxo-
phonist Kenny G didn’t name his sev-
enth and newest Arista album
“Breathless” because of how he felt af-
ter completing a whirlwind schedule.
He wed his longtime sweetheart, Lyn-
die, last April;, worked for more than
two years recording his new album (as
opposed to the six months he toiled on
previous projects); and recently he’s
found himself in the role of host, pre-
siding over “Breathless” listening ses-
sions at his home away from home in
Los Angeles for salespeople at various
retail outlets. In fact, G didn’t even
name “Breathless.”

“My wife came up with it,” G says,

relaxing after spending a rare day off

flving over the Colorado River in a
Glassair fiberglass jet. “She also came
up with the names [of previous al-
bums] ‘Silhouette’ and ‘Duotones.” She
said ‘Breathless’ sounds right because
it ties to the concept of saxophone
playing.” And when the couple tied the
knot last spring, Lyndie walked down
the aisle to a new tune G penned with
producer and longtime collaborator

KENNY G

Walter Afanasieff called “The Wed-
ding Song.”

But even after selling more records
than any other instrumentalist in the
"80s, achieving platinum-plus status on
such dises as “Duotones,” *Silhou-
ette,” and “Kenny G Live,” and earn-
ing accolades such as 1988’s Billboard
Contemporary Jazz Artist of the Year,
marketing his music isn’t a honey-
moon. G calls it “an uphill climb.”

“I'm not trying to be commercial
and I’'m not trying not to be commer-
cial,” he says. “We'’re hoping for the
same support we've gotten in the past

Lone Star Joe Ely Finds
Himself In Good Company

M BY RICK CLARK

MEMPHIS—Over the course of 11
albums, Joe Ely has created some of
the finest examples of gritty Austin,
Texas, rock'n’roll, a music inspired
by blues, roots rock, country, and
folk. Nevertheless, Ely’s rich Lone
Star roots, coupled with strong live
performances and critical acclaim,
have failed to translate into meaning-

JOE ELY

ful commercial success over the
vears. MCA is hoping that will
change with the artist’s current re-
lease, “Love And Danger.”

The record is Ely's first album of
new material for the label since he
left MCA during the mid-"80s. In the
interim, he cut a couple of well-re-
ceived albums for the indie Hightone
Records and then decided to finance
the 1989 concert album *“Live At Lib-
erty Lunch” with the intention of
shopping it for a major-label deal.
Along the way, Ely landed new rep-
resentation with Nashville’s Vector
Management, which also represents
Nanei Griffith and the Remingtons
and co-manages Lyle Lovett, Los
Lobos, and Guy Clark, among oth-
ers, with New York-based Side One
Management.

At the invitation of Vector, the sen-
ior VP of marketing and sales for
MCA Nashville, Walt Wilson, at-
tended a show by Elv. Wilson was so
impressed that he brought Tony

(Continued on next puge)

/ SHURE®

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
..WORLDWIDE

Bel Biv Devoe

from radio. We're starting out with
adult contemporary stations, but
we've found that CHR stations play
my musie, too. When we put out in-
strumental music, we have to convince
people at those stations that our music
is just as valid as that of vocal artists
like P.M. Dawn. People at CHR sta-
tions need to realize they can play
both kinds of music on their stations.”

According to Arista VP of promo-
tions Rick Bisceglia, adult contempo-
rary, contemporary jazz, and new age
stations are leading the way in playing
the alhum first single, “Forever In
Love.” He adds that the song was the
most added track at AC and new age
radio last week. “It’s the perfect open-

Platinum Draw. Bonnie Raitt celebrates the success of “Luck Of The Draw,”
which has reached sales of more than 4 million with label executives. Pictured,
from left, are Capitol Records’ Paul Bishow, senior director of artist development;
Tim Devine, VP of A&R; and president/CEQ Hale Milgrim; Raitt; and Capitol's
executive VP Art Jaeger.

(Continued on page 20)

ALL YOU NEED IS LOVE: Darlene Love, that is. Of
course, throwing in former members of the E Street Band,
including Little Steven Van Zandt, doesn’t hurt. That was
the combination contributing to “All Alone On Christmas,”
the Van Zandt-penned and -produced first single from the
“Home Alone 2" soundtrack. The winning formula was put
together by the movie’s director, Christopher Columbus,
who called Van Zandt and asked him to write a Christmas
track for the album and work with Love. Unbeknownst to
Columbus, Van Zandt and Love had been friends for a
dozen years and were just waiting

Darlene Love, E Streeters Get Together
For ‘Home Alone 2’ Christmas Track

thrilled to be muking records again with Mick,” says Doug
Morris, Atlantic’s co-chairman/co-CEO. “One of the defin-
ing figures in rock’n’roll music, he is one of the few artists
who has genuinely earned the title of superstar.”

CAN YOU HEAR MI<? Straight from the La Jolla (Ca-
lif.) Playhouse, the stage adaptation of the Who's rock
opera, “Tommy,” is headed for Broadway in April. The
stage version, adapted by Pete Townshend and directed
by Des McAnuff. will be produced on Broadway by Pace

Theatrical Group and Dodger Pro-

for the right opportunity to work to-
gether. As far as Van Zandt's reunit-
ing with members of the E Street
Band goes: “Chris said he could hear
a Clarence Clemons kind of sax in
the song, a Max Weinberg drum
sound, and I'm thinking, *Who could
I get to do that?””” Van Zandt

ductions. A national tour will begin
in fall *93. Opening night at the St.
James Theater is slated for April 22.

COME TOGETHER: Yothu
Yindi will wrap its U.S. tour with
a date at the United Nations Deec.
10, which has been designated

laughs. He collected Clemons, Wein-
berg, Danny Federici, and Garry
Tallent from different corners of
the world. With Love, they pathered
at New York’s Power Station and, in the same room “Born
In The U.S.A.” was conceived. recorded “All Alone At
Christmas.” “That was a little weird,” Van Zandt says. “I’d
maybe been back in that room only once or twice since
1984.”

Aside from any ghosts of the E Street Band’s past, the
spirit of Phil Spector, the man behind Love’s greatest hits,
also lingered over the project. Aside from his legendary
work with Love, “Phil obviously reinvented Christmas
songs,” Van Zandt says. “His Christmas record changed
the way we listen to Christmas music. It was a new tradi-
tion. This song was in the spirit of that. To do a Christmas
record with Darlene Love that didn’t have some resonance
of what he was doing . . . T don’t know if that would work.”
The result is a midtempo, rollicking number that salutes
Spector without stealing from him.

After trying his hand at penning a Yuletide tune, Van
Zandt says, “I now know why there aren’t a whole lot of
new Christmas songs. You're fighting a tradition. How
much ean you say?” The soundtrack, which includes tracks
from Betie Midler, Alan Jackson, and TLC, among oth-
ers, was released by Fox Records Nov. 17.

JAG(",ER JUMPS BACK: The release date for Mick Jag-
ger’s latest solo record has been pushed back from No-
vember to Feb. 9. Although Jagger and producer Rick Ru-
bin held a party in September to preview tracks from
“Wandering Spirit,” Jagger’s first album for Atlantic, the
label is just now announcing how delighted it is to reunite
with the Rolling Stones leader (Atlantic distributed the
group’s records from 1971-84). “All of us at Atlantic are

by Melinda Newman

Human Rights Day. The aborigi-
nal group from Australia will help
launch the International Year Of
The World’s Indigenous People.
The group will perform “Treaty,” as well as other
songs from its overlooked Hollywood Records’ debut,
“Tribal Voice.”

OVEREXI’OSED: Metal Blade act GWAR has won
an out-of-court settlement against the county of
Athens-Clarke in Georgia. Local police officers closed
down the group’s performance at Athens’ Georgia
Theater last May citing a violation of a county ordi-
nance that prohibits clubs serving liquor from having
persons appear in the nude or any simulation thereof.
Members of GWAR insisted that no private parts (or
at least none of those belonging to band members)
were on display and brought in the local ACLU chap-
ter to investigate alleged constitutional violations.
Rather then go to court, the county agreed to pay the

band %‘15 000, $10,000 of which GWAR donated to the
ACLU

THIS AND THAT: Lyle Lovett was forced to cancel
the remaining seven dates on his tour after breaking
his elbow while performing in Oregon .. . In even more
gruesome news, Suicidal Tendencies guitarist Rocky
George lost the upper portion of one of his fingers in
an unexplained accident while on the road with Mega-
deth. After canceling one date, George was back on
tour ... Big winners at the New York Music Awards
the Raw Poets will give a benefit concert at New
York’s Lonestar Roadhouse Tuesday (24) with pro-
ceeds of either canned food or a4 money donation going
to Food For Survival’'s Thanksgiving collection.
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JOE ELY

(Continued from preceding puge)

Brown, executive VP and head of
A&R, MCA Nashville, out to see Ely.

Brown, a fan of Ely’s and an advo-
cate for the growing adult alternative
format, had a history of working with
artists who defied easy categoriza-
tion, like Lovett, Griffith, and Steve
Earle.

“Signing Joe was a musical exten-
sion of what I’'m all about,” says
Brown.

As a result, MCA released “Live
At Liberty Lunch” in 1990, to good
reviews, as well as reissuing remas-
tered versions of Elv’s first four
MCA albums in an overall campaign
to prepare the public for “Love And
Danger.”

Co-produced by Brown and Ely,
“Love And Danger” continues LEly’s
tradition of solid Austin rock.

“The album still has the rock’n’roll
thing happening, but his vocal has
never been a focal point and I just
pulled it up, because his lyries are
the best,” Brown says.

“It’s a little more straight-ahead
and romantic than my last album. It
feels like where I'm at now,” adds
[ly. “1 wanted this album to be more
song-oriented instead of band-ori-
ented.”

In the classic Ely tradition, “Love
And Danger” features some fine band
playing, particularly the fiery lead
work of Dave Grissom, who has since
left for John Mellencamp’s band. Ely
has recruited fellow Austin guitarist
Tan Moore to fill Grissom’s slot.

MCA has not decided on a first sin-
gle, even though there are several can-
didates being considered. Stand-out
tracks are “Sleepless In Love,” “Love
Is The Beating Of Hearts,” “Settle For
Love,” and “Highways And Heart-
aches.” In the meantime, MCA has
hired independents to promote the rec-
ord to both adult alternative and col-
lege radio stations.

“All it takes is one outlet to break a
Joe Ely,” adds Brown. “This record is
us commercial as he gets without losing
that thing that he is all about. Joe's
never going to be down the middle-of-
the-road mainstream, and I wouldn’t
want him to be.”

Despite the attempts to secure air-
play, “we’re not going to base our suc-
cess with Joe Ely going up to the plate
with radio,” MCA's Wilson says. “We
are really taking advantage of the ex-
citement that Joe huas out on the road
by buying ads in alternative papers and
tying in with independent retailers
wherever Joe is touring. We've createcd
a free cassette we are giving away at
his shows, which contains a taste of
what Joe is about.”

Along with in-store contests, MCA is
planning a first-quarter 1993 ad cam-
paign utilizing quotes from famous mu-
sicians about LKly, as well as praise
from critics. Besides the standard tlats
and posters. Wilson is encouraging re-
tailers to call the MCA Hotline to find
out further information on Ely.

“Joe and Tony have delivered us a
great record. It’s up to us to find the
right marketplace.” says Wilson.

“Tony said that he wanted me to do
the album I wanted to do, and |just] be-
cause I was doing it in Nashville, not
to think of it as a country record,” says
Ely. “He wanted me to do it like I
would do any record, and I'm thrilled
that I've been able to do 11 albums the
way | wanted to do them.”
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JVC CD+G KARAOKE

Hello Club DJ's, Mobile DJ’s,
Partymeister’'s. JVC, the company '
known for Audio and Video innovations,
is going to make your job easier. We
understand the hardest part of your 1
job -- keeping the party going.
So we're going to help you
pump-up your Karaoke
CD+G library with hot
new mMusic.

16
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1 THIS USED 7O BE MY PLAYGROUND  MADONNA
2 JAM MICHAEL JACKSON
2 IN THE CLOSET MICHAEL JACKSON
:& LIFEIS A HIGHWAY TOM COCHRANE

5 YOUR SONG ELTON JOHN

& ACHY BREAKY HEART BILLY RAY CYRUS
< DAMN | WISH | WAS YOUR LOVER SOPHIE 8. HAWIKINS

¢ LOSING MY RELIGION R.E.M.
<] SHINY HAPPY PEOPLE R.E.M.
{9 DANGEROUS MICHAEL JACKSON,

11 BABY GOT BACK SIR MIX-A-LOT

12 GIVING HIM SOMETHING HE CANEEEL EN VOGUE
3 GOOD STUEP

IHEB:52:5
[THECOVERTGIRISE ¢

G S RGEIMICHAELY (
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CAN'‘T BEL/IEVE
I ACTUALLY &2

Are you looking for a way to liven
y up your next party, wedding or club gig?
Then check out the XL-GM 800 Karaoke 6+1

very affordable CD+G Karaoke discs,
and if you are looking for system versa-
tility, look no further. How about
Forty Step Programming...

Remote Control... Digital Key
Control... Vocal Masking... Vocal
Replace... Video Superimpose...
O Dual Microphone Input... and many
AO more features too numerous to mention.

177 * Jrx@F
New Y ;QN(_ e
A ceAD on A R
Aoy TE L2

XC-M75
6-Disk Magazine
{provided) "

available at an authorized JVC Karaoke dealer.
Your events will never be same!

i glNTROPUCEﬁ

NEWES
T;;mffagmw

-~

7, MOST

EV/ER!

Check it out: Hot new songs
from today’s Radio and Video
stars, all recorded by some

of today’s hottest session
musicians, in the CD+G
(Compact Disc Graphics) format.
And to keep your parties
happenin’, every three months
you can look to JVC to bring
you the hottest music available
for Karaoke on Compact Disc!

st
THE OW-SGCREEN
LyR/CS -~ YOU CAN'T

5 1 T S
= o === [

We have a library of over 600
songs on 60 discs available from
authorized JVC dealers every-
where. Check them out!
You'll be surprised who you
might find. comeact

’ UisE

Ll

XL-GM800TN
Karaoke CD Changer

JVC

JVC COMPANY OF AMERICA
DIVISION OF US JVC CORP.
41 Slater Drive, Elmwood Park, NJ 07407
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Longest-Running #1 Pop
Single In the Rock Era

“Motown is known for discovering & devel-

Record Compavy, L P

© 1992 Motows

oping The world's Grearest Talents and Boyz
Il Men definirely fir into THAT cATEGORY.
These ARE VeRry classy Guys and Great Things
HAppEN 1O GREAT people.”

— L.A. REID & BABYFACE

“ReMEMbER TO SAY YOUR PRAYERS AN COUNT

youR blessings and always remember the

things that Khalil and | taught you. Look
a1 this Record breaking success As AN
accomplishment of your hard work.
CongRrarts!”
—BIV AND THE EAST COAST FAMILY
“It is A GreaT feeling 1o have such A honor-
able feat happen 10 us. The Lord Has blessed
us with so many Things and here He Gives us
ANOTHER blEssing.
h e Surpassing Elvis’ Record of eleven weeks

Produced By L.A. Reid & Babyface

waAs someThing we thought we would Never

do. We thoughr that the song was A good

sonG WHeN we heard i1, bur | don't think

ANYONE WASs PREpARE [or THe impAacT ThaAT

it had on The people.

The group would like 1o say, thank you, 1o

L.A. Reid, Babyface, and Daryl Simmons for

presenting This beautiful song 10 us and 10

Michael Bivins and Jheryl Busby for believ- -

inG in Us. We'Re making history fellas!!!”
—-BOYZ Il MEN

“Motown has had A Grear heritage of
celebrared vocalists, and BOYZ 1l
MEN carry on that Tradition. We

AT Motown ARe proud 10
have helped them make histo-
ry. Congrarulations 1o BOYZ
Il MEN on their historic

1% week Run AT #1117
—JHERYL BUSBY

N

MOTOWN®) Available on the "East Coast Family Vol One” Album » Execurive Produceg: Biv For Biv Enterianmint ® Manacement  Biv Entertanment

www americanradiohistorvy com


www.americanradiohistory.com

Artists & Music

Classic Pop Melodies Frame Rembrandts’ New Atco Album

M BY MELINDA NEWMAN

NEW YORK—The Rembrandts’
Danny Wilde and Phil Solem have a
confession to make: Despite nicking
the painter's name for their moniker,
they don't really like Rembrandt.
“We just aren't really big Rem-
brandt fans,” says Wilde. “We could
have been called the Gauguins or the
Van Goghs. but we're more into the im-
pressionistic era. Rembrandt has a
great sound, a classic sound.”
Similarly, the pair's musie relies on

classic pop elements of layered harmo-
nies and catchy melodies as evidenced
on their second Atco/EastWest album,
“Untitled.”

Since the pair’s debut, which
spawned the hit “Just The Way It Is
Baby,” Solem and Wilde have seen ma-
jor changes at Atco, including the
merger with EastWest and a cleaning
house of the executives who signed the
band. “It was a shock at first,” Wilde
admits. “But I think a lot of people
within the structure now feel it's more
organized and you really have to rely

PUBLICITY

PRINTS

LIthoGraoned On Heavy Closs Stock
BLACK & WHITE 8 X10’s
800 - $70.00 1000 - $95.00
COLOR
1000 - $396.00
Above Prices inctude Typesetting & Freight
Send 8xi0 Photo - Check or M.O.
Full Color ; E/Jv Posters

composites - Cards - Other Sizes

LR
Send For Catalog & Samples

i PICTURES

1867 €. Florioa, Oept. B8
Springfieid, MO 65803
417) 869-9438 Or 869-3456

212. 736. 0484

...at your
service for all
your needs...

517 West 36th Street, New York, NY 10018

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

MICHAEL BOLTON
DIRE STRAITS
RUSH
ZZ TOP

@ Copps

Coliseum

COPPS COLISEUM AND HAMILTON PLACE THEATRE

(416) 546-3105

LETS PLAY
COPPS!

GRATEFUL DEAD
RANDY TRAVIS
THE CULT
KENNY ROGERS

6.5 MILLION POPULATION BASE
STATE OF THE ART TECHNOLOGY

HAMILTON
PLACE
THEATRE

P

on their intuition and their gut.”

So far. the label has not steered the
band wrong. First single “Johnny
Have You Seen Her” re-established
the band at album rock and is now
climbing Billboard's Hot 100 Singles
chart three months after its release.
Steve Kleinberg, VP of marketing at
Atco/FastWest, says he noticed the
same pattern of longevity with the last
record. “Their songs hang around for
a long time,” he says. “They don’t burn
real fast and it takes a while to get
them entrenched, but they take hold.
So we are very patiently marketing
this record and we're knocking down
walls,”

The label also waited patiently to get
the record because the Rembrandts
toured relentlessly behind their debut.
“We were on the road approximately
for forever,” says Solem. “*Another
month and it would have probably been
past forever.” They came off the road
only to find Atco extremely eager to
start pushing a new record. “Our whole
trip is like no wine before its time, but
the thumbserews started heing twisted
pretty tightly,” Solem says. “I would
have liked to have spent more time, but
I still think it came out well.”

Among the highlights on the album
is the traditional sounding “Hang On,
Clementine,” a song influenced by Ste-
phen Foster’s works. “That was from
Phil and I having our Daisy BB guns
when we were kids,” Wilde says. “Phil
had the riff and we went to the library
and checked out a lot of Stephen Fos-
ter books and tales of the Old West and
melded them together. We practically
lifted the whole thing from different
poems; it was like building Franken-
stein’s Clementine.”

However, many of the Rembrandts’
songs take building. Wilde lives in Los
Angeles, while Solem resides in Min-
neapolis, so the songs are often created
piecemeal by the two. “Phil has a setup
in Minneapolis and I have a setup in
Los Angeles,” Wilde says. “We just
kind of grab the tapes and shuttle back
and forth between our homes.” Having
worked together for vears, the two
don’t beat around the bush when ex-
pressing opinions. “We've been friends
for 15 years, so it's not like we skirt
around the issue,” Wilde says. “We
pretty much come out and say ‘I think

Sunny Side Of The Street. Denver-
based concert promoter Barry Fey was
honored for more than 25 years of
presenting shows by the Mile High City
with the unveiling of Barry Fey Avenue
Oct. 20. Other festivities included a
black-tie party and press conference.

that’s shit," if we do. But basically, if
one of us thinks something isn’t up to
par, we never play it for the other one.”

Since the album'’s release, Solem and
Wilde have heen busy promoting the
record at radio and retail, both in the
U.8. and in Europe. Because of a weak
concert market. a tour slated for No-

vember has been pushed back until Fe-
bruary. “We're looking for the right
kind of tour,” Kleinberg says. “We

want something that will bring them to
a new audience, either as a co-head-
liner or as an opening act. At the end
of the day, if you don't play for any-
body, it's just a waste of money.”

AMUSEMENT BUSINESSe
GROSSES
Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ELTON JOHN Azteca Stadium Nov. 13-14 $4,006,410 180,000 Canto Nuevo
Mexico City (12,512,018,430 in-house
Mexican pesos)
$80/ $13
FRANK SINATRA/SHIRLEY Radio City Oct. 8- $3,225,585 60,537 Radio City Music
MACLAINE Music Hall 12,14- $75/ $55/ $35 62,953, 11 Hall Prods.
New York 15,0ct. 30- shows,
31,Nov. 1 eight
seflouts
2 Oakland- Nov. 7 $1,783,700 59,800 Bill Graham
PUBLIC ENEMY Alameda County $30 seilout Presents
SUGARCUBES Stadium
Oakland, Calif.
BRUCE SPRINGSTEEN SkyDome Nov. 5-6 $1,300,361 48,781 Concert Prods.
Toronto ($1,634,164 two International
Canadian) seltouts
$33.50/ $29.50
“JESUS CHRIST Sydney Nov. §- $1,103,597 41,902 Garry Van Egmond
SUPERSTAR—THE Entertainment 10,13-14 ($1,587,910 45,148, Enterprises
CONCERT" Centre Australian) four International
Sydney $41.60 shows, Management
two Group
seflouts Harry M. Miller &
Co.
BRUCE SPRINGSTEEN Nassau Nov. 9-10 $967,290 33,940 Ron Delsener
Veterans $28.50 36,000, Enterprises
Memorial two shows
Coliseum
Uniondale, N.Y.
BRUCE SPRINGSTEEN Carrier Dome Nov. 13 $735,275 29,411 Ron Deisener
Syracuse Univ. $25 32,000 Enterprises
Syracuse, N.Y.
BRUCE SPRINGSTEEN Hartford Civic Nov. 15 $446,681 15,673 Ron Delsener
Center $28.50 seflout Enterprises
Hartford, Conn.
DEF LEPPARD Palace of Oct. 30 $445,005 18,778 Cellar Door Prods,
Auburn Hifls $22.50 ssllout Belkin Prods.
Auburn Hills,
Mich.
ELTON JOHN ARCO Arena Oct. 31 $440,413 16,015 Bill Graham
Sacramento, $27.50 seflout Presents
Calif.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254,
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$3,225,688

IT WAS A VERY GOOD RUN!
FRANRK
S

1 N C ONUCER ‘.
Frank Sinatra and Shirley MacLaine
11 PERFORMANCES
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Joan Baez Moves Forward On Latest Set
Folk Melds With Modern Rock On Collaborative Effort

M BY LARRY FLICK

NEW YORK-—There were mo-
ments during the recording of Joan
Baez’s Virgin debut, “Play Me Back-
wards,” when she felt like organiz-
ing a major political rally would
have been easier.

owner of famed Greenwich Village
nightclub The Bitter End. Baez is just
one of several artists who have
played recent benefits at the New
York club to help keep it open.
(Photo: Chuck Pulin)

The legendary folk singer/politi-
cal activist says she had to learn an
entirely new method of putting an
album together. “I've always
worked in isolation, and have had lit-
tle experience collaborating with
people who are focused on pro-
ducing ‘hit’ records. I must admit
that there were times when I fought
what I first viewed as ‘compro-
mise.””

And yet Baez also admits that
part of the purpose of “Play Me
Backwards” is to illustrate her new-
found focus on her musical career
over her human-rights work. “I
guess | really wanted to prove that
I wasn’t dead as an artist vet. There
was a lot that I missed the first time
around. I'm giving myself more of
an opportunity to revel in the joy of
music, and the rush of performing
this time.”

Produced by Wally Wilson and
country musician Kenny Greenberg
in Nashville, “Play Me Backwards”
is a carefully constructed collection
that keeps a reverent eye on Buez's
history as an artful, poignant story
teller, while dabbling lightly in mod-
ern, quasi-mainstream acoustie-
rock. The first single, “Stones In
The Road,” penned by Mary-Chapin
Carpenter, is perhaps the best ex-
ample of this hybrid. Baez’s distinc-
tive voice lends an old-fashioned,
earthy quality to the tune’s catchy,
radio-friendly tone. The track,
which went to radio during the first
week of November, has begun pick-

ing up adds at both AC and alterna-
tive formats.

“It’s invigorating for me to be out
there promoting new music,” the
singer notes. “I still get a kick out of
hearing my music on the radio, and
feeling my music touch people in the
world.”

Another first for Baez during this
project was co-writing songs with
other artists. She aimed high by ap-
proaching the somewhat reclusive
Janis Tan, with whom she created
the bittersweet “Amsterdam.” She
recalls their initial meeting as being
quite memorable.

“I was so nervous about calling
someone as gifted as her to work
with me. As luck would have it, the
day we met, I had a terrible cold,
and was coughing and blowing my
nose all over the place. It was not
the most attractive sight, and I felt
just miserable. But Janis was won-
derful. She taught this old dog a few
new tricks.”

Buaez's revived interest in making
nmusic has also energized her foray
buack onto the road. She is currently
trekking ucross the U.S., performing in
clubs and venues, and is expected to
work through the end of 1992 on gigs
and promotional appearances.

“I'm not sure how long I'll want to
do ‘career,”” she suvs., “The list of
things I want to accomplish outside of
music is still quite long. With that in
mind, I plan to savor every moment,
and take pride in what 1 feel is « job
well done by all those involved.”

KENNY G BREATHES THE WORD ON NEW SET

(Continued from page 14)

ing to the album,” Bisceglia says. “ISv-
ery time stations play the song, the lis-
teners flood the request lines and
asked, ‘Is that the new Kenny G sin-
gle? It’s the textbook Kenny G bal-
lad.”

Bisceglia says he expects pop radio
programmers to soon follow suit in
playing “Forever In Love.” “Kenny’s
appeal is wide and his following is big;
not just one type of audience listens to
him.” Though he says no special pro-
motions are planned with retail out-
lets, Bisceglia says the basic market-

ing approach is “trying to reach as
many people in a certain market as we
can. Airplay on top 40, AC, [contempo-
rary jazz], and new age radio covers a
lot of ground.”

G himself takes an activist approach
to working the record, working closely
with Arista’s national and field staffs.
“Everyone wants a successful rec-
ord—the label, radio, retail, and the
artist—so [ go with the approach that
we're all on the same team,” G ex-
plains.

Joining G in his latest, 14-song ef-

With a fitle like_...ka-BLOOM!, you'd hardly expect
Flowerhead's major-label debut to be bashful.
Indeed, there’s no more explosive an album on sale
anywhere in America.

To say only that Flowerhead comprises the meanest
guitar-slingers north of the Rio Grande, though,
would be 1o leave a big hunk of the story untold, as
_.ka-BLOOM! shows them to be no less apt to blow
your mind than your eardrums.

Baby Sue Music Review destribed the ‘heads music
as “melodic, heavy pop/rock with searing, scream-
ing guitars...." And according o The Austin Chronicle

MINDBLOWING!

[ HI [HI H | H M [ HI .'ii MANAGEMENT: LESLIE ALDREDGE » ©1992 BMG MUSIC. ALL RIGHTS RESERVED

“Led Zeppelin,
June's Addiction
and the Replacements
had an orgy. The resulting
child wos Flowerhead.”

Think of them as the first great
psychedelic/metal/
grunge group of
the '90's.

“pgnglin T

fort are prominent soul vocalists
Peabo Bryson, who sings on “By The
Time This Night Is Over,” and Aaron
Neville, who lends his unique stylings
to “Even If My Heart Would Break,”
which is also included on the Arista
soundtrack to the film “The Body-
guard.”

“I met Peabo at [last year’s] Ameri-
can Music Awards,” G says, “and he
was very enthusiastic about wanting
to record with me. Arista came up with
the idea of having Aaron Neville re-
cord with me for a song on the movie
soundtrack. I ended up liking the song
so much, I asked for permission to use
the song on my album. I think my
playing is more relaxed and my
songwriting is better this time, too.
It’s an honor to have sold so many rec-
ords in the past, but I don’t think
about that a lot.”

G is due to embark soon on a promo-
tional tour to support his new album,
and if he has his way, he’ll have a
chance to play a live duet with another
prominent saxophone player: “[Presi-
dent-elect| Bill Clinton called me and
wants me to play at an event during
the Inauguration next January,” G
says. “He and I played a duet of my
song ‘Songbird’ at a [Clinton cam-
paign] fund-raiser a few months ago.
I think it would be cool if we played to-
gether again.”

Also in January, according to Bis-
ceglia, VH-1—which has traditionally
given heavy rotation to G's videos—
will air one of G’s concerts live in a
special broadcast.

‘One-And-One Equals 3’
With Virgin’s Autonomy

WHEN EMI MUSIC acquired
Virgin's music interests earlier this
year, its music publishing chief,
Marty Bandier, stated that the Vir-
gin music publishing wing in the U.S.
would maintain an autonomous sta-
tus.

“We made a strategic decision to
keep the Virgin creative group in-
tact,” says Bandier. “I believe this is
one of those instances where one-
and-one equals three.”

Although the “EMI” name has
been added to the company’s nomen-
clature, Bandier has been true to his

we operated with independence,
We've traditionally had more acts
signed to us who did not record for
our labels.”

ON THE ROAD: Ed Murphy, pres-
ident and CEO of the National Mu-
sic Publishers’ Assn. and its licens-
ing unit, the Harry Fox Agency Inc.,
has left New York for an extended
visit abroad to help secure improved
copyright enforcement in key areas,
starting off in Tuaiwan and Singapore.
He’ll be away from Nov. 13-30. The
visit to the Pacific Rim will include

word,  says the formal
Kaz Utsuno- = opening of an
o wllrlls M“sm NMPA/HFA
dent of EMI- office in Singa-
Virgin Music 4 = pore, to serve
Publishing. as a musie li-
Utsunomiya = = censing
started Vir- agency  for
gin’s U.S. pub- by Irv Lichtman seven coun-
lishing organi- tries in the

zation in 1988 with former Virgin
U.S. publishing chief Richard Grif-
fiths after a two-year stint at the
parent compuny in England. Among
Utsunomiya’s publishing signings are
Pet Shop Boys, Nirvana, Indigo
Girls, Warrant, Deee-Lite, C&C
Music Factory, and Basia.

Utsunomiyva says the way his setup
operates is best done with automony
(most of Virgin’s financial or support
systems were merged into the overall
EMI publishing system, leaving a
creative staff of 12).

“There’s room for a smaller bou-
tique kind of company [in the EMI
publishing setup]. As a matter of fact,
we've never expanded by buying cat-
alogs of old songs, but by essentially
signing individual copyrights,” he
says.

“Also, we kind of look at ourselves
in terms of management or A&R. In
signing developing acts, we have to
be on the street a lot. Because labels
know that, we are not just asked if we
have a good song, but if we've heard
any good new acts, too.”

To generate this street response,
Utsunomiya uses a staff of five in Los
Angeles, headed by repertoire VP
Donny Young, and four staffers in
New York, managed by senior VP
David Steel.

For Utsunomiya, a onetime drum-
mer whose family moved from Japan
to England in 1961 when he was 9
vears old and then returned to their
native country, contemporary pub-
lishing’s role has “made publishing
more exciting and given it new scope.
This business is more than ambu-
lance-chasing. We've got to spend
more time with our talent in terms of
their artistry.

“In fact, we can serve an important
function for labels. It’s not good when
an artist/writer is signed too quickly
by a label. It's better when we can
help in the developmental stage be-
fore a label deal is made. Look at us
as a farm system, if you will.”

“When the acquisition was made, [
was hoping to operate in the same
way as before,” Utsunomiya says.
“Even within the Virgin organization,

Southeast Asia region. According to
Murphy, there are no trade groups or
mechanical licensing organizations
operating “‘effectively” in the area,
which now accounts for almost $1 bil-
lion in retail music sales. After the
Asian trip, Murphy will go to Paris to
attend a regularly scheduled meeting
of the BIEM management commit-
tee, where he plans to address the
group on the continuing debate over
centralized licensing.

WHAT’S NEW IN LOVE: Peaho
Bryson, the hit maker for Columbia
Records, has collaborated with com-
poser Earl Rose in the creation of a
new love theme, “I Found Love,” for
the ABC soap “All My Children.” It’s
on the soap’s track by Bryson, al-
though a commitment to do the song
on Columbia hasn’t been set yet.

THAT OTHER ELECTION:
Frances Preston has been re-elected
as president/CEO of BMI. The elec-
tion took place Nov. 2 at the organiza-
tion’s annual meeting in New York.
James Baab, president/CEO of Out-
let Communications, was elected
chairman of BMI’s board, replacing
K. James Yager of Benedek Broad-
casting, who had served in the post
for the past three vears.

BOOK VALUE: Copyright attorney
Elizabeth Granville has written a
tome, “Songwriter’s Survival Kit”
(Granel Press, $34.95), in which the
former BMI officer details how song-
writers can protect their works and
maximize royalties, among other ad-
vice on making a commercial success
of their craft.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Cherry Lane Music:

1. Metallica, Metallica

2. Joe Satriani, The Extremist

3. Guns N’ Roses, Use Your Illu-
sion [

4. Bonnie Raitt, Luck Of The
Draw

5. Guns N’ Roses, Use Your Illu-
sion II.
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Under And Up. From Port
Arthur, Texas, comes
Underground Kingz, a pair of
19-year-old rappers who rocket
to No. 1 among Heatseekers in
their home region, the South
Central U.S. With minimal radio
play, U.G.K.'s album is the No.
1 seller for Houston-based
Southwest Wholesale and
| ranks No. 21 at the 150-store
Sound Warehouse chain.

GRADUATION: With a 26-23 jump on Top R&B Albums, styl-
ish Silas/MCA rookie Chante Moore graduates from Heat-
seekers. The chart charge has been led by the song “Love’s
Taken Over,” which bullets with a 13-11 move on Hot R&B Sin-
gles.

Artists graduate from Heatseekers when any career album
hits the top half of The Billboard 200, the top
25 of Top Country Albums or Top R&B Al-

lar-format album charts.

bums, or the top five of one of our other popu- ﬂ Alighter Sho'\fe%fu NTAIN

Dance Steps. Country rookie
John Michael Montgomery
developed his initial following
in his home market, Lexington,
Ky. His title-track singte, ‘'Life’s
A Dance,” dances ahead 32-26
on Hot Country Singles &
Tracks. With sales action in the
South Centrat and West North
Central regions, his debut
enters Top Country Albums at
No. 71.

road. Stops include St. Louis and Kansas City, Mo.; Fort Worth,
Texas; Atlanta; Washington, D.C.; Philadelphia; Boston; Chi-
cago; Cleveland; and New York. Furthermore, Brown’s multifor-
mat single, his cover of Stevie Wonder’s “Too High,” accompan-
ies the closing credits of hit film “Passenger 57.” The song isn’t

REGIONAL HEATSEEKERS #1°'s

Brown, Hip Hop Locos|
4 Aglesd !

l'j} NORTHEAST
| Shawn Colvin, Fat City

Right Now. SWV, which
stands for Sisters With Voices,
has picked up airptay on a
majority of R&B stations with
"“Right Here,” which moves
16-13 on Hot R&B Singles.
The New York City-based trio
also gains momentum on Top
R&B Albums, where “It's
About Time" jumps 61-38 inits
third week. The act is getting
play on BET and The Box.

on the movie's soundtrack, which features Stanley Clarke com-
positions, so those who want it will have to buy Brown’s album.

FASTER: Last week, we reported Gasoline Alley/MCA’s Shai
was trying to get its debut album out in January. Now that “If
I Ever Fall In Love” came so close to reaching No. 1 on Hot
100 Singles comes word the R&B act is
working overtime in the studio in hopes of
releasing that set before the year’s end.

HOLDING COURT: Although his sales de-
cline from the previous week, the tally on the
Trey Lorenz debut still commands the top slot
on Heatseekers. Another Sony-distributed
singer, Shawn Colvin, holds close at No. 2.
She appeared on “Late Night With David Let-
terman” Nov. 11 ... Following a West Coast
swing, which included a Nov. 13 stop in LA,
Sugar sees a big sales surge in the Pacific re- - '

view on MTV’s “120 Minutes,” help the trio

EAST NORTH CENTRAL
Jackyl, Jackyl

A

WEST NORTH CENTRAL |

-

MIDDLE ATLANTIC
| Sook&Todd, IPESIITmhIPEIVk:rr'igAlln‘lJ
R&lodd heShomonh e Mg Abum

NO JIVE: Never underestimate the lean
but mighty Jive machine. Since Popular
Uprisings bowed in October 1991, the
Zomba-owned label has had a high batting
average, with three artists—Spice 1, R.
Kelly & Public Announcement, and Fu-
Schnickens—graduating from Heat-

Jackyl, Jacky!

4

SOUTH ATLANTIC |
}NCMS—D&DJMkWC{xItGdM&B)!
—— - S sy I

seekers. Jive is in the pipeline again as the
distributing label for Big Time’s Under-
ground Kingz, who debut at No. 20.

The Port Arthur, Texas, act has fetched

PACIFIC \

gion. That exposure, and a Bob Mould inter- r
I

earn a bullet at No. 10 . . . Following his return

A Lighter Shade Of Brown, Hip Hop Locos|

N VR

visit, Nov. 11, to “The Arsenio Hall Show,” sax
man Everette Harp moves up one spot, to No.
34 ... The highest debut belongs to Phish,
with the reissue of its 1988 album, “Junta.” It’s
the third title Phish has placed on Heatseekers.

GROOVE TUBE: MTV’s slate of adds includes Mad Cobra’s
“Flex,” Jackyl’s “The Lumberjack,” and “Waiting For The Sun”
by Def American’s the Jayhawks ... You can top off your
Thanksgiving feast with a serving of Mary’s Danish when the
Morgan Creek act visits the Letterman show Thursday (26) . ..
In addition to BET and pay-to-play The Box, SWV has gotten
exposure from MTV’s “Fade To Black.” The Sisters started a
promotional tour in October that has them traveling through this
month . .. Chameleon’s Sonia Dada is on VH-1.

BROWN OUT: MoJazz guitarist Norman Brown is on the
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Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
A Lighter Shade Of Brown, Hip Hop Locos
Trey Lorenz, Trey Lorenz
Utah Saints, Something Good
Soul Asylum, Grave Dancers Union
lzzy Stradlin, |zzy Stradlin
Partrait, Portrait
Shawn Colvin, Fat City
Curtis Stigers, Curtis Stigers
Charles & Eddie, Duophonic
Rodney O & Joe Cooley, F**K NEW YORK

SOUTH CENTRAL
Underground Kingz, Too Hard To Swallow
Trey Lorenz, Trey Lorenz
D.L& fimi, It's Jimi
Norman Brown, Just Between Us
Utah Saints, Something Good
Radney Foster, Del Rio, TX 1959
Confederate Railroad, Confederate Railroad
Screaming Trees, Sweet Oblivion
Charles & Eddie, Duophonic
Jackyl, Jackyl
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early sales in several Texas and Southeast-
ern markets, including Houston, Dallas,
Austin, Texas, San Antonio, New Orleans,
Baton Rouge, La., and Jackson, Miss.

MINUTE BY MINUTE: One of the
Heatseekers placed by Jive was MC Pooh, aka Pooh-Man, an
Qakland, Calif.-based rapper who originally signed to In-A-Min-
ute Records, a label subsidiary started two years ago by Jason
Blaine’s one-stop, Music People.

In the Pacific region, In-A-Minute is scoring with R.B.L.
Posse’s “A Lesson To Be Learned,” which climbs 18-13. Aside
from West Coast markets, Blaine says the project is also break-
ing in Texas, Atlanta, and other Southern markets.

Also grabbing Pacific-region sales is Click’s “Down & Dirty.”
On Top R&B Albums, the label’s Totally Insane ranks No. 69.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton and Brett Atwood.

CHART
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COMPILED FOR WEEK ENDING NOV. 28, 1992 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as th ho have never d in the top 100
% SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I IIIIII of The Billboard 500 cr|1a?l, n%r in the tlgp 2|5le t¥1e Top R&B Alburlns or +op Cgulntery AIl:u‘r)r1sse(\:«t/1a(:t,1 n‘:; |:\{?1'e t%gefm v:;fnan; otﬁer
x| x| & COMPILED, AND PROVIDED BY Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are immediately
‘é’ & 2] || 2 < | ARTIST TITLE ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is unavailable.
F2 | 32| 20| |ageL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) Albums with the greatest sales gains. © 1992, Billboard/BPI Communications.
* %% NO.1 * % % 21 17 31 BASS PATROL JoEy 80Y 3004 (8.98/13.98) THE KINGS OF BASS
1 1 7 | TREY LORENZ epic 47840+ (9.98 Ea/13.98) 3 weeks at No. | TREY LORENZ 22 | 20 | 30 | BASS BOY NEWTOWN 2209* (9.98/14.98) I GOT THE BASS
2 2 %) SHAWN COLVIN COLUMBIA 47122% (10.98 EQ/15.98) FAT CITY @ 30 3 DREAM THEATER ATCO EASTWEST 92148+/AG (9.98/15.98) IMAGES & WORDS
3 3 5 1ZZY STRADLIN AND THE JU JU HOUNDS GEFFEN 24490* (10.98/15.98) 1ZZY STRADLIN Yzl 22 29 | MCBRIDE & THE RIDE mca 10540 (9.98/13.98) SACRED GROUND
@ 7 6 [ SOUL ASYLUM coLumBIA 48898 (9.98 EQ/15.98) GRAVE DANCERS UNION 25 | 26 | 31 | ARC ANGELS DGC 24465/GEFFEN (3.98/13.98) ARC ANGELS
§ | 4 | 9 | CHARLES & EDDIE capiToL 97150" (9.98/13.98) DUOPHONIC — | 1 | SWV rease074* (0.9813.98) IT'S ABOUT TIME
6 | 5 | 14 | JACKYL GEFFen 24489 (5.98/13.98) JACKYL 21| 27 | 3 | NORMAN BROWN mo1Azz 7000°/MOTOWN (9.98/13.98) JUST BETWEEN US
(TD| 8 | 58 | CURTIS STIGERS arista 18660- 098139 CURTIS STIGERS — | 1 | JOHN MICHAEL MONTGOMERY ATLANTIC 82420+/AG (9.98/15.98) LIFE'S A DANCE
8 6 12 | UTAH SAINTS LONDON 869843+/PLG (6.98 EQ/9.98) SOMETHING GOOD 29 24 9 THE MOVEMENT SUNSHINE 18261 “/ARISTA (6.98/9.98) THE MOVEMENT
§ |12 | 10 | SCREAMING TREES cric 45996 (9.98 EX13.98) 2L QIR | — | 12 | LEMONHEADS ATLANTIC 8239774 (9.98/13.98) IT'S A SHAME ABOUT RAY
10 SUGAR * (10 y BLUE
% RUHODSCH 023951 0.96119:58) SORRER 31 23 13 DJ FURY on 0P 9011+ (8.98/14.98) FURIOUS BASS
111 9 11 MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT -
32 28 23 SASS JORDAN MPACT 10524*/MCA (9.98/15.98) RACINE
12 10 8 K.W.S. NEXT PLATEAU/LONDON 828368*/PLG (9.98 EQ/13.98) PLEASE DON'T GO
(33) 36 | 3 | MOODSWINGS arisra 18619+ (5.98/13.98) MOODFOOD
13 | 11 7 RADNEY FOSTER ARISTA 18713* (9.98/13.98) DEL RIO, TX 1959
Fa~l 34 35 8 EVERETTE HARP MANHATTAN 96242+/CAPITOL (9.98/15.98) EVERETTE HARP
21 | 4 | PORTRAIT capiror 93496* 9 981398) PORTRAIT €
- M -D & DJ FRED v b ! T ASS
15 | 18 | 23 | CONFEDERATE RAILROAD ATLANTIC 823357AG (9.98/15.98) CONFEDERATE RAILROAD - SUERT S0 RS e S W PO EON WA o)
16 | 14 | 48 | TECHMASTER P.E.B. newrown 2208" (0.98/15.98) BASS COMPUTER = (RN ROSITIVEN Sl Tis piaeisleahe) SR DR S
17 | 13 | 4 | ALIGHTER SHADE OF BROWN runp 13114-QUALTY (9.98/14.98) HIP HOP LOCOS 2 1 Eori SURERICAY IR Rz, B
18 | 16 | 21 | 2 UNLIMITED RADIKAL 16407 +/CRITIQUE (9.98/13.98) GET READY 38 | 32 | S8 | PRIMUS INTERSCOPE 91659*/AG (9.98/13.98) SAILING THE SEAS OF CHEESE
1 | PHISH ELextra 614137 (10.98/19.98) JUNTA 39 | 39 [ 2 | LEE ROY PARNELL ARISTA 186884" (9.98/13.98) LOVE WITHOUT MERCY
— | 1 | UNDERGROUND KINGZ 8iG TIME 41502+/JIVE (9.98/13.98) TOO HARD TO SWALLOW 40 | 31 | 5 | MUDHONEY REPRISE 45090+ WARNER BROS. (10.98/15.98) PIECE OF CAKE
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The Men Behind Madonna’s ‘Erotica’

IT TAKES MORE than a diva with
a vision to create dance music that
is both substantial and on the cut-
ting edge. An astute eye for talented
collaborators is essential—this is
particularly true if you’re Ma-
donna.

During our conversation with the
ever-quotable artist last week, she
spoke of her desire to remain true to
her roots in clubland, and to continu-
ally work with developing new pro-
ducers. She has succeeded greatly
with “Erotica,” the first release on
her new Warner Bros.-distributed
Maverick Records. And while Ma-
donna is clearly the driving force be-
hind this eclectic and totally satisfy-
ing collection, there is no denying
the considerable contributions of
her collaborators, Shep Pettibone
and Andre Betts.

The two deserve high marks not
only for enduring the intense pres-

We have a comp lele selecﬁon of nll U.S. nfajor & lndie Iabel 12' M

OUR TOP INDEPENDENT HOUSE HITS ON 12 INCH

G
o Musie

HOUSE OF GYPSIES - SAMBA - MOONROOF
MARTHA WASH - CARRY ON - RCA (BI1.G)
DEEP AURAL PENETRATION -
KAREN POLLACK - YOU CANT TOUCH ME-RMX - EMOTIVE
JOEY WASHINGTON - JUST US - STRICTLY RHYTHM
VIL-N-X - WHAT CHA GONNA DO - ISLAND NOYZE
FELLOWS - PLAY ALL CUTS-EP - HI BIAS
LEVITICUS FT. V. COOK - LIFE STORY-RMX - HOGLAND
UBQ FROJECT - PHASE I - NCL
A'DOSE OF PARADISE - DIGI TRAX - TRANSPARENT
Q-BIK-MUZ - CAN U FEEL IT - UNDER CURRENT
TEN B.C. - JAZZY MISSION - MAGNET
PIRATES OF THE CARIBBEAN - TE QUIERO - AV8§
SUB URBAN SOUL - DOMYTHING - SUB URBAN
DEEP VOYAGE - I FEEL LOVE - DIRECT HIT

PHILLY EP - WHEEL

“*HIP-HOP**

BLACK MOON

- WHO GOT THE PROPS
@1V O(,  TRACK MASTERS - COME ON DO ANYTHING
s IN-SYNC - RAVE THANG

1R D Aot

* NERVOUS
 BREAKDOWN

PROMOVISION

Promotional Music Videos

TOP 40 - DANCE « ROCK
COUNTRY -+ DJ-IN-A-BOX
ALTERNATIVE

Available to Nightclubs, Bars, Hotels, Restaurants
and Retail Outlets Nationwide.

For Information Call: (201) 450-1400

by Larry Flick

sure that accompanies a project of
such magnitude, but also for sue-
cessfully complementing: the
singer’s potent lyrics and melodies
with complex instrumentation and
grooves that hit hard without over-
powering the songs. Both Pettibone
and Betts came to this set after
promising flirtations with the pop
mainstream, though Madonna says
she was more interested in their
ability to remain plugged into the
dance underground.

“They come from opposite ends of
the spectrum in terms of their style
and approach to musie, but they're
both connected to the street and
they’re still young and hungry,” she
says.

Pettibone came to “Erotica” not
long after a self-imposed close to a
stellar tenure as a pioneer of dance

1| e Dance

FOR WEEK ENDING NOV. 28, 1992

CLUB PLAY

1. DON'T YOU WANT ME FELIX
FEATURING JOMANDA pYROTECH

2. GONNA GET BACK TO YOU MAW
FEATURING XAVIERA GOLD ESQUIRE

3. PUSSYCAT MEOW DEEE-LITE eLexTRA

4. FRUIT OF LOVE TRANSFORMER 2

SONIC

5

. SUPERMODEL (YOU BETTER WORK)
RUPAUL Tommy BOY

MAXI-SINGLES SALES

1. EVERYTHING'S GONNA BE ALRIGHT
FATHER M.C. urTowN

. 1 WiISH THE PHONE WOULD RING
EXPOSE arisTa

. IAFL'LIE‘EVER FALL IN LOVE SHAI GASOLINE

. ALL | SEE CHRISTOPHER WILLIAMS
UPTOWN

. I'M GONNA GET YOU BIZARRE INC.
FEAT. ANGIE BROWN coLumsia

g bW N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

remixes. Projects with Cathy Den-
nis and Taylor Dayne have hinted
at the New Jersey native’s growing
strength as a producer and com-
poser, though he seems to have
found a kindred musical spirit in La
M. The pair previously collaborated
on her now-signature tune,
“Vogue”—a track that haunted Pet-
tibone during the early stages of
this album.

“We were listening to one of the
first songs in my home studio, and I
turned to her and said, ‘It’s great,
but it’s no ‘Vogue’,” he recalls. “She
turned and looked me straight in the

eye. It had been a long time since I'd
been star-struck by her, but she was
glowing differently now. ‘Shep,” she
began, ‘no matter how fierce some-
thing is, you can't ever do the same
thing twice. Ever.”

The germ of Pettibone and Ma-
donna’s work on “Erotica” started in
July ’91 with a tape of three tracks-
in-progress. She liked all of them,
and in no time they had written
about 10 songs together.

Most of those tunes were cut in
the producer’s New York digs, with
many of the original takes landing
on the finished album. But not ever-
ything survived those sessions. Pet-
tibone remembers how the since dis-
carded “Goodbye To Innocence”
turned into a cover of Peggy Lee’s
“Fever.”

“[The song] just wasn’t working. I
tried to fix it by creating a new bass-
line and adding some new chords.
When she put the headphones on to
lay down vocals, instead of singing
the original words, Madonna started
toying with the lyrics to ‘Fever’. It
was the last track we recorded, and
it came together in a flash.”

Betts was tapped to add four
songs to “Erotica” after remixing
the singer’s No. 1 hit, “Justify My
Love.” Because he’s not as familiar
to pundits as Pettibone, his presence
often proves to be more startling.
Tracks like the smokin’ hip-hop jam
“Waiting,” and the artful, jazzy “Se-
cret Garden” add a pleasing, off-the-
wall quality to the set. He says he
never envisioned working on such a
mainstream project. “I've always
felt like my music was too hardcore
to make it in the pop world.”

The Bronx-bred producer credits
the stress-free environment created
by Madonna as the impetus for “Did
You Do It,” a racy rap cut that only
appears on the “clean” version of the
CD. “It started out as a joke. We
were mixing ‘Waiting,” and she
wanted to go out to eat. While she
was out, I just started rapping over
the music. When she came back, I
played it for her, and she liked it.
Next thing I knew, it was on the al-
bum. That’s a perfect example of
how low-key and relaxed we were.”

While Madonna and Pettibone
worked within the comfy confines of
his home, she and Betts found them-
selves in more “colorful” settings.
“She’d always get on my case about
having to record in all of these funky
places,” he says. “One time, I took
her to a place that had mice. I never
heard the end of it!”

Now that “Erotica” is a bona-fide
hit, neither Pettibone nor Betts is
willing to sit back and enjoy the
spoils of success. While wading
through a slew of other offers, Petti-
bone is about to write and produce
material for New Kids On The
Block. He has also just remixed Ma-
donna’s next single, “Deeper &
Deeper” (as did David Morales).
Betts, meanwhile, has a track on the
upcoming Living Colour album,
and is writing and producing mate-
rial for Naomi Campbell and his
pet act, the unsigned Mayhem.

TID-BEATS: With word of yet two
more layoffs at Smash Records this
week, recent rumors of the label’s
pending demise are heating up. Di-
rector of A&R Connie Varvitsiotis
and label manager Dee Murray have
been let go, leaving only alternative
A&R rep Mike Egan and label pres-
ident Marvin Gleicher in the loop.
Varvitsiotis helmed Smash’s stron-
gest and most successful acts,
D’Bora, Ten Tray, and Cookie Wat-
kins . .. Speaking of Watkins, she is
about to ink a deal with New York’s

(Continued on next page)
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Complete Facility!

SPECIALS -with This Ad Only"

"Maxi-Single" Cassettes
Complete Package, 500 - $715
Everything included - Mastering, Test Cassette,
Graphics Design, 2-Color 0-Card Printing, |

Label Typesetting/Printing, & Shrink-Wrap.

12" Vinyl Single
Complete Package, 500 - $965

Everything included - Mastering, Test
Pressing, Label Typesetting/Printing, Black
or White Die-Cut Jacket, & Shrink-Wrap.

b cnmpact nISG = Mastering and

Replication - Complete Packages
Free Graphics Design!
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FOR WEEK ENDING NOV. 28, 1992 ™
CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE

wxloxle 3 £ OF DANCE CLUB PLAYLISTS. weloxle 3 = OF RETAIL STORES AND ONE-STOP SALES REPORTS.

TWl2u |z |£3| TITLE ARTIST Tw| e |(ZZ|XT| TTLE ARTIST

=232 | «x | 85| LaABEL & NUMBER/DISTRIBUTING LABEL FZ[32 |~ | 23| LaBEL & NUMBER/DISTRIBUTING LABEL

* * % NO. 1T » x % * % * NO.1 * % %

4 5 7 ARE YOU READY TO FLY? EPIC 74729 1 week at No. 1 @ ROZALLA 1 2 9 RUMP SHAKER (M) (T) MCA 54389 2 weeks at No. 1 @ WRECKX-N-EFFECT
2 2 3 7 FOLLOW YOUR HEART VIRGIN 12613 & INNER CITY (2)| 3 5 7 ARE YOU READY TO FLY? (T) (x) EPIC 74729 & ROZALLA

(3| 6 | 9] 6 | carry oN reaseser MARTHA WASH % % *HOT SHOT DEBUT * * *

4 1 7 5 EROTICA MAVERICK/SIRE 40585/ WARNER BROS. ® MADONNA @ NEW ) 1 EROTICA (M) (T} (X) MAVERICK/SIRE 40585/ WARNER BROS. @ MADONNA
3 > 6 8 SOIMUCHIEOVETacH(co7) ML 4 5 8 9 BLOW YOUR MIND (M) (1) RAL/CHAQOS 74424/COLUMBIA & REDMAN

(6)| 7 [ 11| 6 | wHATABOUT THIS LOVE? wea seaso MR. FINGERS 5 | 4 | 6 | 10 | worKTO DO mx win 863 saumercury ® VANESSA WILLIAMS

@ 8 12 b SOUL FREEDOM (FREE YOUR SOUL) ESQUIRE 74336 DEGREES OF MOTION FEATURING BIT! @ 6 10 5 SLOW AND SEXY (1) (1) 00 £91C 74742 ® SHABBA RANKS (FEATURING JOHNNY GILL)
8 | 3 | 2 | 9 | SAMBAFReEzE 50019 ROCSEIOGIGNEIE 7 | 2 | 1 | 10 | SESAME'S TREET w0 pvroTecH 10082/a6 @ SMARTE'S

@ 12 Gl 4 HEINEWIANTHEME TRICTRJRENIHMIL2102 GEERZIREAE 14 = 2 MY NAME IS PRINCE (M) (T) (X) PAISLEY PARK 40700/WARNER BROS @ PRINCE & THE N.P.G.

16 | 39 3 LEASH CALLED LOVE ELEKTRA 66364 THE SUGARCUBES @ 2 [ 4 CARRY ON (M) (1) () RCA 62367 MARTHA WASH
11 | 10 | 13 | 7 | PEACE & LOVE INC. TOMMY BOY 544/WARNER BROS. @ INFORMATION SOCIETY 10 | 10 | 13 | 6 | PEACE & LOVE INC. () (T} (x) TOMMY BOY 544 WARNER BROS. ® INFORMATION SOCIETY |
12 | 9 | 4 | 10 | STINKIN THINKIN' ELEKTRA 66363 @ HAPPY MONDAYS ADJ] 20 [ 27 | 3 | LOVE CAN MOVE MOUNTAINS ™ epic 74378 @ CELINE DION
BBV 6 UNDERSTAND THIS GROOVE RCA 62371 - SOUND FACTORY 12 | 11 14 7 OBSESSION (T) (X) GIANT 40545/ WARNER BROS. ® ARMY OF LOVERS

17 | 28 | 4 | WHATARE YOU UNDER ChaRIsMA 12611 @ DEFINITION OF SOUND 13 [ 13 | 16 | 6 | YOU GOTTA BELIEVE (o 1) INTERSCOPE 984921AG @ MARKY MARK & THE FUNKY BUNCH
15 | 14 | 16 | 6 | TRUEFUSCHNICK uivE42078 SARCESCHINICKENS 18 | 20 [ 7 | WHAT ABOUT THIS LOVE? ) (1 tx) mca 54485 MR. FINGERS

15 25 5 MY NAME 1S PRINCE PAISLEY PARK 40700/WARNER BROS @ PRINCE & THE N.P.G. 15 7 3 17 RHYTHM IS A DANCER (M) (T} ARISTA 1.2445 @ SNAP
17 | 11 ] 1 | Il | SAVED MY LIFE ric 74410 S -1 11 O 0| S & 411 B OR D 16 | 17 | 18 | 5 | STINKIN' THINKIN' (1) ELEKTRA 66363 @ HAPPY MONDAYS

19 )3 4 RUMP SHAKER MCA 54389 ¢ WRECKX N EFFECT 2|25 4 FLEX (M) {T) () COLUMBIA 74390 @ MAD COBRA

2|3 4 RISING SUN SiRE 40532/WARNER BROS. ¢ THE FARM 18 | 19 | 23 6 GOOD TIME (M) (T) ATCO EASTWEST 96143/AG & TRILOGY

23 | 36 | 3 | SYMPHONY i.D. 1013/RCA DONELL RUSH 26 | 29 | 3 | RIGHT NOW (o warner Bros 40525 @ AL B. SURE!

@ 25 38 3 THEY'RE HERE EM 56256/ERG & EMF 20 8 7 11 REAL LOVE (M) (T} (X) UPTOWN 54456/MCA @ MARY J. BLIGE
22 | 18 | 8 | 9 | EVAPOR-8VIRGN 1250 ¢ ALTERN 8 21 | 16 | 15 | 10 | HOUSE OF MAGIC M) (T) (x) CHEETAH 9511 @ D.J. MAGIC MIKE

* % * POWER PICK* % * 22 9 4 11 | SAVED MY LIFE (M) (1) EPIC 74410 LIL LOUIS & THE WORLD

@ 43 = 2 IT'S GONNA BE A LOVELY DAY ARriSTA 12485 THE S.0.U.L. S.Y.S.T.E.M. FEAT. MICHELLE VISAGE 23 15 9 15 LSI (LOVE SEX INTELLIGENCE) (1) (x) EPIC 74401 @ THE SHAMEN

31 48 3 IF YOU DON'T LOVE ME £piC 74743 @ PREFAB SPROUT 29 | 40 3 SOUL FREEDOM (FEYOL; SOUL) (M) (1) ESQUIRE 74336 DEGREES OF MOTION FEATURING BITI |
25 27 37 4 A MILLION COLOURS CAROLINE 2524 CHANNEL X 25 23 17 8 SAMBA (M) {T) FREEZE 50019 HOUSE OF GYPSIES
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_ﬁ T 37 32 11 OBSESSION GIANT AOSA_S;WA;[—;RO? o @ ARMY OF LOVERS 50 45 I 48 LOST IN THE STORM (T) SELECT 66386/ELEKTRA o & CHUBB ROCK
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DANCE TRAX

(Continued from preceding puge)

Strictly Rhythm Records. Her first
single for the label, “I Know,” is due
in early '93 ... To bolster its spank-
ing-new deal with RCA, Chicago’s
hot 1.ID. Records, the label has re-
leased Brand New Heavies remixes
of Donell Rush’s “Symphony.” More
funk/urban than the original, these
fine mixes deserve immediate play at
crossover radio ... Remember hip-
house star Fast Eddie? We're glad
to note that the former DJ Interna-
tional artist has resurfaced at new
Chicago indie V&R Records, and

has a cool new single, “Bak On Da
Scene.” Check it out . . . Boston radio
maven Jerry McKenna has joined
Columbia Records in New York as
associate director of crossover pro-
motion ... Get ready for the return
of Caron Wheeler, who will issue
“Beach Of The War Goddess™ on
EMI/ERG in early '93 . .. Confusion,
confusion. We keep hearing about
how hot those import remixes of
“Soul Freedom” by Esquire act De-
grees Of Motion are. Guess what:
They don't exist.

PARTING GLANCES: We are
saddened to note the death of three
members of the dance music commu-
nity over the past two weeks.

Fans of the multitalented DJ and
producer Larry Levan were startled
by his passing Nov. 8 of heart failure
resulting from endocarditis. He was
38 years old. I'rom 76 to '87, he ruled
the roost of New York's famed Para-
dise Garage, where he forged what
was then a radical style of mixing. He
often enhanced tracks by adding bits
and pieces of other instrumentals

and kevboards. This led to work as a
remixer and producer of hits by
Taana Gardner and Instant Funk.
His imprint on dance music is indeli-
ble.

Equally jolting was the untimely
death of Cause & Effect’s Sean
Rowley Nov. 12 of cardiac arrest re-
sulting from asthma. He was 23
years old. The act was in the middle
of a U.S. tour with Information So-
ciely, and the accident occurred dur-
ing a sound check for a gig in Min-
neapolis.

Rowley performed on and co-
wrote several hits for the act, inelud-
ing the most recent “What Do You
See” on SRC/Zoo Records.

Carl Pierce, director of the Bos-
ton Record Pool, died Nov. 1 of
complications resulting from AIDS.
He was 47 years old.

Pierce was at the helm of the
highly respected pool for more than
10 years, and worked regularly as a
D.J himself at the chic Randolph
Country Club.
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ARTISTS & MUSIC

Cross Krush. Perspective acts Lo-Key? and Krush wowed visitors to Macy's at
the Mall of America in Minneapolis by performing their respective hits, “l Got A
Thang 4 Ya" and “Let's Get Together (So Groovy Now).” The groups performed
as part of a Macy’s promotion for Cross Colours clothing. Shown, clockwise from
back row left, are Lisa Todilla, wardrobe stylist, Perspective; Prof-T, Lo-Key?:
Jimmy Jam; Carl Jones, president, Cross Colours; Janet Jackson; Rene Elizondo;
Johnny Gill; Jeff Taylor, second engineer, Flyte Tyme; Tina Landon,
choreographer; Dre, Lo-Key?; Christy, Krush; T-Bone, Lo-Key?; Angie, Krush, D,

Lo-Key?; and Ashley, Krush.

B BY KAREN HARRIS

NEW YORK-—Tasteful. energetic,
and smooth: three worthy descrip-
tions of one of Elektra Entertain-
ment’s latest releases, Atlanta-
based group Silk. Produced by
singer/songwriter/producer Keith
Sweat, the troupe’s new album also
marks the kickoff of Keia Records,
Sweat’s new label.

Easily comparable with the vocal
talents of male vocal groups Jodeci
or Boyz I1 Men, Silk’s difference is
in both its music and its easygoing
image. “Lose Control,” the group’s
debut collection, is a polished R&B
showecase sprinkled with jazz, blues,
and rap overtones that represent a
progressive "90s attitude. Silk excels
at both up-tempo new jack rhythms,
as on “Freak Me,” and sensual bal-
luds, like the title track.

The group’s debut single, “Happy

Days,” reached No. 46 on the Hot

CLEARLY CARIBBEAN: With the weather growing
cold in New York, Caribbeun getaways are never far from
our thoughts. Dubwise rhythms of the sunny islands do
much to fuel the fantasy.

For those who missed the Reggae Sunsplash tour and
can get away to Jamaica right after Christinas, the ninth
annual “Sting ’92: The Ultiinate Dancehall Experience”
concert takes place Dec. 26 at the National Stadium in
Kingston. This is the major showdown concert for dance-
hall’s biggest artists. Appearing will be Super Cat, Buju
Banton, Mad Cobra, Dennis Brown, Junior Reid, Fred-
die McGregor, Beres Hammond, Papa San, Tiger, [Fran-
kie Paul, Pinchers, Tony

Jamaica Hello: Reggae Showdown Set
Also, Rankin Hits; Shanachie Flexes Dancehall Muscle

establishing the Caribbean Satellite Network, an interna-
tional, 24-hour-a-day television cable network that will
beam programs on the arts and culture of the Caribbean,
including “roots music” videos (reggae. dancehall, calyvpso,
socy, ete.) and jazz, blues, and reggue concerts to house-
holds in the U.S., southern Canada, Mexico, Central Amer-
ica, northern South America, and the Caribbean. Based in
Miami and transmitted via Spacenet 11, CSN is currently
signing on cable channels and will be seen in some territor-
ies as early as next month. Of interest to the industry are
their planned reggae, dancehall, and gospel video pro-
gramming.

With Caribbean-based

Rebel, Marcia Griffiths,
J.C. Lodge, Gregory
Isaacs, and American fave
Kris Kross. This is an
amazing one-night parade
of talent that saw more
than 30,000 attendees
crowd the stadium last
year. Supreme Promotions
organizes it: call its New
York office for more info.

Many tousters lay claim
to the title of king of dance-
hall, but New York’s Louie
Rankin, named New York artist of the year at the 1991
Tamika Regpae awards, is a credible contender. His single
“Typewriter.” released Nov. 5 by Mesa/Blue Moon, puts
him in line for more national recognition. “Tyvpewriter,”
which was an underground hit at Jamaican clubs in a 12-
inch version last siunmey, is a smash and deserves airplay.
The album, “Showdown,” combines true Jamaican dance-
hall with hip-hop’s hard realities, featuring producers
Steely & Clevie, Bobby Konders, King Jammy, and
Trackmasterz. This is « must-have for dancehall fans.

Shanachie Records has compiled some favorite dance-
hall tracks from a variety of lubels on “Watch How You
Flex.” The title track is by Buju Banton & Ed Robinson;
other artists include Cocoa Tea, Ninjaman, Chackade-
mus & Pliers, Jack Radics, Cutty Ranks (who has a new
album, “From Mi Heart,” also on Shanachie), Tony Rebel,
Red Rose, Jr. Cat, and Cobra.

We also found it woith noting that Jamaican entrepre-
neur Delroy Cowan (among other ventures, he owns Co-
ney Park, Jamaica’s amusement park) is in the process of

The
Rhythm
and the

Blues

by Janine McAdams

music growing in popular-
ity, the Curibbean Musie
Awards is planning ahead
for its third annual presen-
tation, March 19, 1993, at
New York’s Apollo Thea-
ter. Produced by Inner
City Broadcausting, the pro-
gram is seeking to expand
its recognition through lo-
cal television broadeuast, ca-
ble, and pav-per-view dis-
tribution. Corporate
sponsors are being sought
for both the awards presentation and a postshow black-tie
dinner.

SCREEN NOTES: We recently caught a screening of
“The Bodyguard,” a thriller starring Whitney Houston
and Kevin Costner. So, can Whitney act? Well, despite the
fact that she is basically playing herselt—that is, a pop
singer—she does a great job at muking the romance with
the stony Costner seem believable. The Arista soundtrack
features Houston on the soaring single “I Will Always
Love You,” as well as the hard-rocking. *“Free Your Mind”-
ish “Queen Of The Night” ... With film now becoming «
marketing medium for up-and-coming artists, a whole host
of rap acts will appear in New Line Cinema’s upcoming
“Who’s The Mun?” vehicle, starring Dr. Dre & Ed Lover
(of “Yo! MTV Raps” fame). Set to hit theaters next April,
Dre & Lover star as the worst barbers in Harlem who be-
come cops. Set to make cameos: Ice-T, Kris Kross, Queen
Latilah, KRS-One, Flavor Flav, House Of Pain, Q-Tip,

(Continued on page 25)

R&B Singles chart last week and is
still climbing. The group debuted its
single nationaily on NBC’s “Friday
Night Videos” and also performed
an a cappella gospel tune and a live
duet with Sweat.

Each of Silk’s members hails from
a gospel music background. Jimmy
Gates Jr., Timothy Cameron, and
Jonathon Rasboro first met in their
midteens at a local Mc¢Donald’s.
Later additions of Gary Jenkins and
Gary Glen provided the support to
round out their sound. Performing
locally, the quintet developed and
perfected its skills through weekly
talent shows at its high school. Each
of the members is also an instru-
mentalist. An impromptu meeting
with Sweat last summer at which
Silk first caught his ear performing
Boyz II Men cover tunes led to the
group’s heing signed by Sweat.

“We went with Keith because we
didn't want to sound like everyone
else.” says Rashoro. “We try and
combine different elements in our
music—a street feel with strong,
powerful leads—the churchy feel.
Working with Keith in a sense wus
like an apprenticeship for us. We
were like understudies working
mostly on the vocals. Keith handled
most of the writing and production.”

“We didn’t want to go through the
club cirecuit, playing live until we
were noticed or got a production
deal,” adds Glen.

According to Joe Morrow, senior

8 Silk Makes A Smooth Takeoff

| Project Kicks Off Producer Sweat’s Label

VP of urban promotion at Elektra,
“They've been going around doing
certain spots and singing a cappella.
We had a listening party last Wed-
nesday night in Washington, D.C.,
with a radio and retail party where
they sang three songs. They were
very well-received. At the top of the
vear we will put on a promotional
tour.”

The establishment of Keia Rec-
ords is the result of almost a decade
of top R&B hits for the multitalen-
ted Sweat. “1 wasn’t originally look-
ing to sign anybody at the time I
met Silk,” says Sweat, “but what I
did as a result of being given my la-
bel was think about all the bands I
had seen while on tour and consider
them for possibly working with me
through Keia Records.” He adds
that his new label duties, including
hand-picking new talent and assist-
ing them with their productions, will
not keep him from recording his
own music.

A national promotional tour is
planned for the group in late No-
vember. “Lose Control” hit retail
racks Nov. 17, just in time for the
holiday rush. While the follow-up
single to “Happy Days” is unde-
cided, the quintet is excited and ea-
ger to perform live.

“We were really impressed with
Keith'’s live show and we are now in
the process of putting together
ours,” says Rasboro.

Erma Franklin’s ‘Heart’
Attacks U.K., Euro Markets

B BY ADAM WHITE

LONDON—Britain has a piece of
Erma Franklin's heart. The onetime
soul singer, sister of Aretha, hit the
UK. top 19 at the beginning of No-
vember with her 25-year-old recording
of “Piece Of My Heart,” boosted by the
song’s use in a Kuropean TV commer-
cial for Levi’s jeans.

The single, released by Epic Rec-
ords, has sold more than 100,000 copies
in the U.K., according to Maureen
Kealy, marketing manager for Epic
here. Now it iz garnering radio airplay
in Germany, Holland, Belgium, Aus-
tria, Finland, Switzerland, and Greece.
The Levi's spot featuring the song has
been running on MTV Europe and
other outlets. In addition, Epic has
issued “Piece Of My Heart/The Best Of
Erma Franklin,” a compilation album
featuring material she made for Epic in
the early '60s that includes the title
track.

“I'm still really stunned,” says
Franklin, who did not at first believe
the news when a journalist called her
several weeks ago. “I haven’t sung the
song since it was nominated for a
Grammy in 196%.” Recently she made
a video featuring “Piece Of My Heart,”
taped at the Soup Kitchen in Detroit,
her hometown.

Today, Franklin works for Boysville
of Michigan Inc., the largest child-care
agency in the state. “We treat delin-
quent, abused, and neglected kids,” she
explains. “Naturally, doing the video
was exeiting and tiring, trying to get
back into that groove again. I guess the
Lord was with me, because 1 got over
the shukes and all the nerves when the
music started plaving.”

Franklin recorded the original of
“Piece Of My Heart” for Shout Reec-
ords In 1967. It was a top-10 R&B hit
al the time, but a cover by Big Brother
& the Holding Company (featuring
Janis Joplin) beat her in the pop mar-
ket, and became the bhetter-known ver-
sion. The song was co-written by
Shout’s Bert Berns, a successful *60s
R&B producer.

Vintage copyrights often enjoy new
life when used in TV spots or movies,
but British music buyers appear to de-
light in sending the original recordings
of such songs up the charts, as with
“Piece Of My Heurt” or John Lee
Hooker's “Boom Boom,” also « hit re-
cently.

Epic Records U.K. has told Franklin
she stands to earn royalties from the
success of “Piece Of My Heart,” al-
though she doesn’t yet know how much.
“You know, jobs are nice,” she laughs,
“pbut record money is much bhetter!”
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k)| 28 | 29 11 | MC SERCH DEF JAM/CHAOS 52964/COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT 28 100 2 VAX!I PRIEST FE REAL %
— VIRGIN 86500 (9.98/13.98)
B[ 35 | 38 | 6 | TREY LORENZ epic 47800~ (9.98 rv13.98) TREY LORENZ | 32 % | 75 172 T 18 wiies oavs P
ARNER 5 * (10.9¢ .98) N
33 [ 33 ] 30 | 75 | JODECI A 2 UPTOWN 10198/MCA (9.98/13.98) FOREVER MY LADY 1 pe 0 | 8 | 51 | ke SWEATWA S CEP 1T COMN 1
ELEKTRA 61216* (10.98/15.98) K IN'
36 | 4 | 5 | RACHELLE FERRELL MANHATTAN 93769*/CAPITOL (.98/13.98) RACHELLE FERRELL | 34 NEWD | | | VARIOUSARTISTS e NV == Ty B
35 | 3l 33 | 24 | TROOP ATLANTIC 82393%/AG (10.98/15.98) DEEPA 21 MOTOWN 63567 (10.98/15.58) :
— (89) — | 2 IR & JOE COOLEY ps : =
36 | 30 | 25 | 33 | KRIS KROSS A 3 RUFFHOUSE 48710%/COLUMBIA (10.98 EQ15.98)  TOTALLY KROSSED OUT | 1 ®] % ODNEY 0 & JOE PSYCHOTIC 51101 (9.98/15.98) =T AL S
1 7 1 : *(10. . |
ki 32 26 | 21 | SOUNDTRACK A PERSPECTIVE 1004*/A&M (10.98/15.98) MO’ MONEY 2 ) J J g CRERAKHENIwATNERBRD T202o0glio s D) Unl3 UL ALY )
61 | 90 | 3 | Swvrcaesora wogizos IT'S ABOUT TIME | 38 91 | 94 | 89 | 40 | LUKE LUKE 118" (10.98/15.98) I GOT SHIT ON MY MIND | 20
39 | 34 | 37 | 19 | BRIAN MCKNIGHT MERCURY 848605 9.98 EQ/13.98) BRIAN MCKNIGHT | 20 NEWD | | | JERRY BUTLER URGENT 1151+/CHIBAN (9.98/16.98) TIME & FAITH | 92
40 | 41 | 43 | 32 | DAS EFX @ a1co eASTWEST 91827+/G (9.98/13.98) DEAD SERIOUS 1 93 | 8 | 79 | 21 | ERICB. & RAKIM MCA 10594 (9.98/15.98) DON'T SWEAT THE TECHNIQUE 9
41 | 22 | 40 | 33 | CECE PENISTON ® naw 381+ (9.98/12.98) FINALLY 13 94 | 76 | 80 | 28 | GANG STARR CHRYSALIS 21910/ERG (9.98/13.98) DAILY OPERATION 14
— (85 | NEW 1 | THE DOGS IR 2007+/10EY BOY (8.98/14.98) K-9BASS | 95
42 | 40 | 34 | 18 | TOO SHORT @ Jive 41467 (10.98/15.98! SHORTY THE PIMP | 11 ” > EYBov (8 oy i
88 88 31 POISON CLAN LUKE 3006* (9.98/15.98) POISONOUS MENTALITY 2
43 38 31 15 EAST COAST FAMILY BIV 10 6352*/MOTOWN (9.98/13.98) EAST COAST FAMILY VOLUME ONE 12 i 2
4 | 26 | 39 | 21 | N2DEEP proFie 1427 09816 98 T b ) 2 97 91 74 | 56 | GERALD LEVERT @ ATCO EASTWEST 91777*/AG (10.98/15.98) PRIVATE LINE 1
45 | 42 | 42 | 26 | SUPER CAT coLummm 52435 (9'98 21298 DON DADA 37 98 | 89 | 86 | 20 | DENISE LASALLE MALACO 7464 (9.98/15.98) LOVE ME RIGHT 73
% | 23 3% 30 | SPICE 1 T0AD 41681 11VE (.9813.98) SPICE 1 ” 99 98 | 100 4 INSANE POETRY NASTYMIX 7108"/ICHIBAN (9.98/16.98) GRIM REALITY 98
53 58 5 g|IE\MgTPF‘{PS}}ygosgt{MEE:CsuyRsvgoggl(éQ%Ea%gf)ﬂcs STUNTS. BLUNTS & HIP HOP 47 100 83 76 11 K-STONE BRYANT 4127*iCHIBAN (9.98/15.98) 6.0.1. 70
HEMI! * A A '
() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA
48 4 50 6 PRINCE MARKIE DEE AND THE SOUL CONVENTION COLUMSBIA 48686 (9.98 £Q/15.98) FREE 4 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette
49 45 41 52 TEVIN CAMPBELL @ QWEST 26291 */WARNER BROS. (9.98/15.98) T.EV.I.N. ] 5 and CD. *Asterisk indicates viny! ungvailable. Most tape prices, and CD prices ft_)r WEA and BMG labels, are suggested lists. Tape prices marked EQ,
and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1992, Billboard/BPI Communications.
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a o a
63 360 DEGREES (WHAT GOES AROUND) (Rushtown,
ASCAP)
™ 21 AINT NOBODY LIKE YOU (Virgin, BMI/Buffalo Music ™
; : : . ' 9 9 0 Factory, BMI) HL 7 N A N . .
Compiled from a national sampie of airplay supplied by Broadcast Data Systems' Radio Track service. 65 R&B stations y I Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 32 ALL DAY, ALL NIGHT (MCA, ASCAP/Geffen Again, of units sold to SoundScan, Inc. The chart is being printed for comparison to the Hot R&B Singles Chart, which
referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the Hot R&8 BMI/Music Corp. Of America, BMI) uses ranked reports of best-selling singles, rather than the unit counts used on this chart.
Singles chart, which uses playlists, rather than monitored airplay. 27 ALL | SEE (EMI April, ASCAP/Across 110th Street, ll []
= = ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM
K 183 35 ALL RIGHT NOW (Whole Nine Yards, ASCAP/Avid One, 5 gz AN
2|20 TITLE (|2 ASCAP/Mizmo, BMI/Casadida, ASCAP/EM! Virgin, R £1%|e
2% |8 2|5 | & |TITLE BMI/Designee Of Kenneth Karlin, BMI/Fabby Minny, o5 |&|TITLE o5 | & |TITLE
£ | S| # [ ARTIST (LABEL/DISTRIBUTING LABEL) £ | S| # | ARTIST (LABEL/DISTRIBUTING LABEL) ASCAP) £ | S| ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL)
72 ALONE WITH YOU (A! B. Sure!,/Willaire, /EMI
INI g .
A% NO.1 * % A e e 1y "orlAcos 110 Srel, ASCAP) HLAVEM * & NO.1 & *& I e ey T
IF 1 EVER FALL IN LOVE BABY I'M FOR REAL/NATURAL HIGH (Jobete, RUMP SHAKER
(D] 1| 8 | SniGASOUNE ALEY) Sweeks atho 1 | | 39|34 T I T e e ASCAP/Crystal Jukebox, ASCAP) CPP (D] 1 | 11| wREGKXNEFFECT oach) Gwoeksatrio 1| |39 |35 | 19 | GROSSOVE ERADS/ COLUMBIA )
LOVE SHOULDA BROUGHT YOU ALL DAY, ALL NIGHT o LSSt S SEL Ve QO IF | EVER FALL IN LOVE 40|34 1 WANNA LOVE YOU
D 2 |16 o ala ! BMIVouges, BMI) (@27 .
TONI BRAXTON (LAFACE/ARISTA ) STEPHANIE MILLS (MCA ) 33 BLOW YOUR MIND (Funky Noble, BMI/Takin' Care Of SHAI (GASOLINE ALLEY/MCA ) JADE (GIANT/REPRISE/WARNER BROS. )
(3)| 3 |13 | WHAT ABOUT YOUR FRIENDS 41 (39| 8 | | WANT TO LOVE YOU DOWN Business, BMI/Saja, BMI/Troutman's, BMI) ()| 3 | 2 | I WILL ALWAYS LOVE YOU 41 |40 | 8 | INSIDE THAT | CRIED
TLC (LAFACE/ARISTA ) KEITH SWEAT (ELEKTRA ) 30 CAN | TOUCH YOU (Three Boys From Newark, WHITNEY HOUSTON (ARISTA ) CECE PENISTON (A&M )
()13 | 3 | | WILL ALWAYS LOVE YOU 45 | 20 | MY KINDA GIRL ASCAP) 4| 4|6 | SLOWAND SEXY 71 | 2 | EVERYTHING’S GONNA BE ALRIGHT
WHITNEY HOUSTON (ARISTA ) RUDE BOYS (ATLANTIC ) 48 CLEAN UP MAN (N-The Water, ASCAP) SHABBA RANKS/JOHNNY GILL (EPIC ) FATHER M.C. (UPTOWN/MCA )
PEOPLE EVERYDAY HAPPY DAYS 47 CONFUSED (Willaire, ASCAP/AI B. Sure!, ASCAP/EMI FLEX SHE'S PLAYING HARD TO GET
S|4 ARRESTED DEVELOPMENT (CHRYSALIS ) @ 533 SILK (KEIA/ELEKTRA ) April, ASCAP/Across 110th Street, ASCAP) @ 8|12 MAD COBRA (COLUMBIA ) 433116 HI-FIVE (JIVE )
87 DEM NO WORRY WE (Wild Apache,/E-Z-Duz-It .
L LOVE 1| ADORE YOU ' I'D DIE WITHOUT YQU DAZZY DUKS
65|18 MARY J. BLIGE (UPTOWN/MCA ) “ 3815 CARON WHEELER (PERSPECTIVE ) s ASCAP) X . 6[7]9 P.M. DAWN (GEE STREET/LAFACE/ARISTA ) 45| 3 | puice (TMR/BELLMARK )
[ AWAY (Gradingt ;
) 10 | 12 | RuMe suaxer 19| 3 | LDONT MIND e 7 |5 |21 | Jump aroUND 25|39 | 6 | 1WANT TO LOVE YOU DOWN
WRECKX-N-EFFECT (MCA ) BIG BUB (ATCO EASTWEST) onnie unyx, HOUSE OF PAIN (TOMMY BOY ) KEFTH SWEAT (ELEKTRA )
8 |6 |11 GAMES 46 | 44 | 11 | SOMETHING IN COMMON B END iy it B%OMERANG) bt BACK TO THE HOTEL 46 | 44 | 9 | 1 MISSED THE BUS
MI/Ensign, BMI/Greenskirt, BMI) CPP 12121
CHUCKII BOOKER (ATLANTIC ) BOBBY BROWN (MCA ) 9 EVER SO CLEAR (N-The Water, ASCAP) N2DEEP (PROFILE ) KRIS KROSS (RUFFHOUSE/COLUMBIA )
()9 | 9 HERE WE GO AGAIN! 47 | 41 | 16 | D DIE WITHOUT YOU 60 EVERYBODY KNEW BUT ME (Def Jam, ASCAP) 9 [10] 3 | WICKED 621 2 | ALLISEE
PORTRAIT (CAPITOL ) P.M. DAWN (GEE STREET/LAFACE/ARISTA ) 81 EVERYTHING'S GONNA BE ALRIGHT (EM| April, ICE CUBE (PRICRITY ) CHRISTOPHER WILLIAMS (UPTOWN/MCA )
10| 8 |21 | ALONE wiTH YOU 50 | 5 | WHERE DO WE GO ASCAP/Across 110th Street, ASCAP/Father M.C., 10 | 11 | 12 | WHAT ABOUT YOUR FRIENDS 53| 5 | LOVE'S TAKEN OVER
TEVIN CAMPBELL (QWEST/WB) SIMPLE PLEASURES (REPRISE ) ASCAP/Music Corp. Of America, BMI/Second TLC (LAFACE/ARISTA ) CHANTE MOORE (SILAS/MCA )
11 11| 8 | SLOW AND SEXY 49 |46 | 7 | GROOVIN' IN THE MIDNIGHT Generation Rooney Tunes, BMI/EMI Blackwood, 11| 6 |18 | END OF THE ROAD 66 | 2 | RIGHT HERE
SHABBA RANKS/JOHNNY GILL (EPIC ) MAXI PRIEST (CHARISMA/VIRGIN ) BMI/Flow Tech, BMI) BOYZ Il MEN (BIV 10/MOTOWN ) SWV (RCA )
12 | 12 | 22 | END OF THE ROAD 5D 52 | 8 | MovERIOVED 10 FLEX (Aunt Hilda, ASCAP/Zomba, ASCAP/Shadows 12| 9 |16 | PEOPLE EVERYDAY 50 |42 | 21 | BABY GOT BACK
BOYZ ! MEN (BIV 10/MOTOWN ) NONA GAYE (THIRD STONE/ATLANTIC ) Int'l, I;M(lé o Black Satin /B ARRESTED DEVELOPMENT (CHRYSALIS ) SIR MIX-A-LOT (DEF AMERICAN/REPRISE )
6 GAMES (Count Chuckula,/Trycep,/Black Satin,/Big
BABY I'M FOR REAL/NATURAL. . . IT'S ALRIGHT A GOOD ENOUGH PICK IT UP
(@ 15 | 11 | arven 7 viRaiNy (BD)] 60 | 6 | cLaSSIC ExAMPLE (HOLLYWOOD BASIC ) Giant,/Warner-Tamerlane, BM)WBM (03] 16 | 6 | Gondy erown tvca) (BD) 58 | 6 | \iome eAm que )
GOOD ENOUGH & EVERYTHING'S GONNA BE ALRIGHT 5 et (H'%c'ty' e 14 |13 | 14 | RIGHT NOW 52 |47 | 8 | LOST IN THE STORM
(10{17 (11 574 99 GIMME WHATCHA GOT (B Funk, ASCAP)
. BOBBY BROWN (MCA ) FATHER M.C. (UPTOWN/MCA ) S8 GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuf, AL B. SURE! (WARNER BROS. ) CHUBB ROCK (SELECY/ELEKTRA )
SLOW DANCE (HEY MR. DJ DON'T WALK AWAY BMI/Irving, BMI LOVE SHOULDA BROUGHT YOU ... MAKE LOVE 2 ME
(72 R KELLY & Pueug ANNOUNCEM)ENT (JIVE) G| 6l | 2 | jor (GIANT/REPRISE ) elco A/"E;g AND)CRV (Trycep, BMI/Willesden, D) 15| 7 | ToM BRATON (LAFACE/ARISTA ) (8369 | 2 | ‘SRenzo (ALPHA INTL/PLG )
16 | 14 | 13 | wORK TO DO ()| 59 | 2 | LGOT A MAN BMI/Ramal, BMI/Cleveland’s Own, BMI/Rude News, 16 | 14 | 16 | REAL LOVE (50 1 | GROOVIN' IN THE MIDNIGHT
VANESSA WILLIAMS (WING/MERCURY ) POSITIVE K (ISLAND/PLG ) BM|) MARY J. BLIGE (UPTOWN/MCA ) - MAXI PRIEST (CHARISMA/VIRGIN )
NO ORDINARY LOVE DAMN U 49 GOODBYE MY LOVE (Pri, ASCAP/Let's Have Lunch, GAMES BABY-BABY-BABY
D] 20 | 6 | save eric) (B[ 69 | 3 | FRINCE & THE NPG. (PAISLEY PARK/WE ) ASCAP/Rejoice, BMI) D) 19 | 10 | Giucki sooker aTLANTIC/AG ) il I B e
9 GOOD ENOUGH (Kear, BMI/Greenskirt, BMI)
AIN'T NOBODY LIKE Y YESTERDAY ! SOMEONE TO HOLD HEY LOVE (CAN | HAVE A WORD
18|18 | 15 | AINT NOBODY LIKE YOU. | 56 156 | 14 | XY o EasTWEST) 26 GROOVIN' IN THE MIDNIGHT (Def Mix, ASCAP/EMI, 18 | 8 | Trev LORENZ EPIC) (BB 67 | 2 | wR Lee/m KELLY (IVE) y
BMI/Maxi, BMI/Virgin, ASCAP/Gunsmoke,
RIGHT NOW WHAT'S THE 4117 1 GOT A THANG 4 YA! TRIPPIN’ OUT
e e ey 57151 8 | WA Btk oatownmca) “ :iﬁ:’:/;::svg}\%‘c‘:;/mm ASCAP/Large it 21| 7 | Lo'™KEY? (PERSPECTIVE/AGM) S [ 48 7 | R MARKE DEE (COLUMBIA)
. i rge Giant,
INSIDE THAT | CRIED 58 | 48 [ 16 | KICKIN' IT ASCAP/Wokie. ASCAP HERE WE GO AGAIN! 58 | 54 | 21 | GIVING HIM SOMETHING HE ...
213 /Wokie, ) 0 22| 7
@ CECE PENISTON (A&M ) AFTER 7 (VIRGIN ) 91 HEAD BANGER (Paricken, ASCAP) :RT::T (CAPITOL) EN VOGUE (ATCO EASTWEST/AG )
FLEX MAKE LOVE 2 ME 2 F ATION (Stanton’ i NGSTA YOU REMIND ME
(@D} 2 | 10 | a5 cosra coLumeia) 67 | 2 | LORENZO (ALPHAINTL/PLG) TOE){LLBZI)A s SHMBEE @D —| 1 | BEll B bevoe aca) S e iy (UPTOWN/MCA )
22 | 21 | 18 | SHE’S PLAYING HARD TO GET 6615 | PICKITUP HERE IT COMES (Def Jam, ASCAP/Mind Squad, 22 (23| 5 | NOORDINARY LOVE 60 | 52 | 21 | THEY WANT EFX
HI-FIVE (JIVE ) HOME TEAM (LUKE ) ASCAP/Totally Mental, ASCAP) SADE (EPIC ) DAS EFX (ATCO EASTWEST/AG )
@ 2|12 1 GOT A THANG 4 YA! 61|54 | 11 | ‘TIL YOU COME BACK TO ME 12 HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4, 23|17 | 16 | SLOW DANCE gﬂgy MR. D}!A) 61|49 | 9 | YEAH, YEAH, YEAH!
LO-KEY? (PERSPECTIVE/A&M ) RACHELLE FERRELL (MANHATTAN ) ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete, R. KELLY & PUBLIC ANNOUNCEMENT (JIVE ) VOICES (200 )
ASCAP/Black Bull, ASCAP/Doll Face, BMI) CPP/HL 9
IN L OF THE NITE NO RHYME, NO REASON WOULD I LIE TO YOU? EX GIRL TO THE NEXT GIRL
(@D)31]5 ao;rrzuuE MSE.L':.MOTOWN) 62624 GEORGE DUKE (WARNER BROS. ) 23 HEY LOVE (CAN ) HAVE A WORD) (Zomba, #un CHARLES & EDDIE (CAPITOL ) 625112 GANG STARR (CHRYSALIS/ERG )
ASCAP/ Jobete, ASCAP/Black Bull, ASCAP) CPP
THERE U GO MR. WENDAL SWEET NOVEMBER WHERE THEY AT
5|5 JOHNNY GILL (LAFACE/ARISTA ) (€[ 70 | 3 | ARNESTED DEVELOPMENT (CHRYSALIS ) 97 1 COULD USE A LITTLE LOVE (RIGHT NOW) (WB, 5 0|1 TROOP (ATLANTIC/AG ) 6356 |18 D.J. JIMI (AVENUE )
LOVE'S TAKEN OVER | WANT ASCAP/Heritage Hill, ASCAP/Zomba, ASCAP/Jo Skin, 2% | 25 | 11 | FREE YOUR MIND e
(26| 27 | 9 683 ASCAP) WBM 65|11
CHANTE MOORE (SILAS/MCA ) CHAKA KHAN (WARNER BROS. ) 50 FD DIE WITHOUT YOU (FROM BOOMERANG) (MCA, EN VOGUE (ATCO EASTWEST/AG ) A TRIBE CALLED QUEST (JIVE )
27 |19 | 16 | SWEET NOVEMBER 65|58 | 5 | HELL OF A SITUATION ASCAP) HL (27| 38 | 4 | BABY I'M FOR REAL/NATURAL ... (55)| 68 | 10 | BLOW YOUR MIND
TROOP (ATLANTIC ) GERALD ALSTON (MOTOWN ) 20 1| DON'T MIND (Down Low, BMI/Davone Ravone Lee, AFTER 7 (VIRGIN ) REDMAN (RAL/CHAOS/COLUMBIA )
RIGHT HERE CONFUSED BMI) HUMPIN’ AROUND LOVIN' YOU
@ 0|8 SWV (RCA ) —|1 TEVIN CAMPBELL (QWEST/WB ) 3 IF | EVER FALL IN LOVE (Gasoline Alley, BMI) B)2%(16 BOBBY BROWN (MCA ) 665 (13 SHANICE (MOTOWN )
@) 32 [ 12 SOMEONE TO HOLD 67 |63 | 7 | CLEAN UP MAN 76 | GOT A MAN (Step Up Front, BMI) (732 | 17 I'M STILL WAITING 67 |59 | 21 | WARMIT UP
TREY LORENZ (EPIC ) WILLIE D (RAP-A-LOT/PRIORITY ) 1 1 GOT A THANG 4 YA! (New Perspective, ASCAP) JODECI (UPTOWN/MCA ) KRIS KROSS (RUFFHOUSE /COLUMBIA )
69 I'M CALLING YOU (DO-PO-LIDDLE-LO-LE-YEAHT)
NGSTA BACK TO THE HOTEL : 360 DEGREES (WHAT GOES ... COME & TALK TO ME
30|23 EE{L BIV DEVOE (MCA) 71 |12 | N2DEEP (PROFILE ) (Kharatroy, ASCAP/B.Black, ASCAP/Chrysalis, e GRAND PUBA (ELEKTRA ) ) Sl JODECI (UPTOWN/MCA )
ASCAP/Fair-EIm, ASCAP)
OVE (CAN | HAVE A MURDER SHE WROTE ; . SAVING FOREVER FOR YOU REMINISCE
(BD] 40 | 5 | MEY LOVE (CAN | HAVE A WORD) — | 1 | CHAKA DEMUS/PUIERS (MANGO/ISLAND ) n ;'S‘c:g)""‘ BE YOUR LOVER (TONIGHT) (Zomba, (3D] 41 | 4 | SUANICE (GIANT/REPRISE/WE ) — [ 1 [ maRy 3. BUGE (uPTOWN/MCA)
32 33| 4 | ALLRIGHT NOW | 1 | CANITOUCH YOU 100 | MISSED THE BUS (So So Def, ASCAP/Fergell 3230 [ 14 | ALONE WITH YOU 70|57 | 7 | YOU GOTTA BELIEVE
PATTI LABELLE (MCA ) :;REETDT;JAAY{ZKSON (CAPITOL ) BMI/Sunset Plaza, BMI/EMI April ASCAP) WBM TEVIN C:‘MEPIESELPLR(QW(I;:T/WB) MAR:Y MARK (INTERSCOPE/AG )
GIVE IT UP, TURN IT LOOSE 7 ™M imme 1/2 33(27|7 | MYNA IN KICKIN' IT
331 37 | 2 | en VOGUE (ATCO EASTWEST) (ID| — | 2 | Bosey BrRoWN (MCA ) sou:p:ﬁorxr/mf"ém/vfeibiff,“:ééi';‘)"e' PRINCE & THE N.P.G. (PAISLEY PARK/WB ) @D|— |12 AFTER 7 (VIRGIN)
34|28 (18 | 'M STILL WAITING (72| 75 | 12 | 360 DEGREES (WHAT GOES ... ) 84 I'M STILL WAITING (EMI April, ASCAP/Across 110th 34 (29| 7 | FOREVER LOVE (72| 74 | 6 | STRAIGHTEN T OUT
JODECI (UPTOWN/MCA ) GRAND PUBA (ELEKTRA ) Street, ASCAP/DeSwing Mob, ASCAP) WBM COLOR ME BADD (GIANT/REPRISE/WB ) PETE ROCK & C.L. SMOOTH (ELEKTRA )
35| 35 | 17 | HUMPIN' AROUND 73 | 64 | 16 | ONE NITE STAND 16 INSIDE THAT I CRIED (Urban Tracks, BMI/Mainlot, (35)| 50 | 3 | PUNKS JUMP UP TO GET.... 73 | 60 | 14 | EVER SO CLEAR
BOBBY BROWN (MCA ) FATHER M.C. (UPTOWN/MCA ) BMI/Donono, BMI) BRAND NUBIAN (ELEKTRA ) BUSHWICK BILL (RAP-A-LOT/PRIORITY )
UALITY TIME YEAH, YEAH, YEAH! 42 IN THE STILL OF THE NITE (I'LL REMEMBER) (Llee, AINT NOBODY LIKE YOU CLEAN UP MAN
(3] 43 | 4 I-FIVE (JIVE ) — [ 11 ] voices (200) BMI) %1331 MIK) HOWARD (GIANT/REPRISE/WB ) — | 6 | wuteo (RAP-A-LOT/PRIORITY )
75 1T HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
1 COULD USE A LITTLE LOVE ... JUMP AROUND ' HERE IT COMES HAPPY DAYS
B s ety (CAPITOL ) (75 — | 19 | Hiouse oF PAIN (oMY BoY ) ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) e oer Jawcrmos/corovain) | (D] — | 1 | sitk keraveLexTra)
: —— ; - — 56 (T'S ALRIGHT (FROM SOUTH CENTRAL) (Buff Man, - -— - - —-
(O Tracks moving up the chart with airplay gains. © 1992, Billboard/BPi Communications. BMI/Screw Box, BMI/Fat Hat, BMI) (O singles with increasing sales. © 1992, Billboard/BPI Communications and SoundScan, inc.
ITS A MAN'S, MAN'S, MAN'S WORLD (Clamike,
n&n Mnln n[l:“nn[m Mn"ITnn BMI/Dynatone, BMI/Unichappell, BMI) 14 NO ORDINARY LOVE (Angel, ASCAP/Silver Angel, PolyGram, BMI/Ixat, BMI/EMI Virgin, ASCAP/EMI
93 I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella, ASCAP/Playhard, ASCAP) April, ASCAP) HL/WBM
1|1 ]2 | GIVE U MY HEART 18 | 11 | 11 | GIVING HIM SOMETHING HE ... ASCAP/Warner Chappell, ASCAP/Mom & Dad, ASCAP) 24 NO RHYME, NO REASON (Mycenae, ASCAP) 62 SLOW DANCE (HEY MR. DJ) (Willesden, BMI/R.Kelly,
BABYFACE/T. BRAXTON (LAFACE/ARISTA) EN VOGUE (ATCO EASTWEST ) 31 'EV;ANT ;o/VLIo:Et VO:S%::IN (Keith Sweat, 38 PEOPLE EVERYDAY (EMI Blackwood, BMI/Arrested BMI/Zomba, ASCAP/310 Jammin’, ASCAP)
3 /E/A,/WB.,/Wokster, ) WBM Development, BMI) WBM 64 SO ALONE BM1/Ramal, BMI/Willesden, BMI
I'VE BEEN SEARCHIN BABY HOLD ON TO ME - ) ! opment, (Trycep, BMI/Ramal, BMI/Willesden, BMI)
e GLENN JONES (ATLANTIC ) e GERALD LEVERT (ATCO EASTWEST ) 9 'CWANmT 2“" '!a"ogs'.d 9%05;"([{9;::"; ;Ifgcx/'ﬂus'c 89 PERSONALITY (Rich, ASCAP/GY2, ASCAP/Baj, 19 SOMEONE TO HOLD (M Carey, BMI/Sony Songs,
- orp. Of America, BMI/Bright Light, abyface, ASCAP/Hitmakers, ASCAP) BMI/WB, ASCAP/Wallyworld, ASCAP) WBM
3| 3|5 | KEEP ON WALKIN 16 | 16 | 21 | LLOVE YOUR SMILE BMI/Nuttin' Butt Cuttin’, BMI/MCA, BMI) 40 PICK IT UP (Zig-Zag-Zig, BMI/Yuddah Saks, BMI/Pac 82 SOMETHING SPECIAL (Color It Funky, ASCAP)
CECE PENISTON (A&M ) SHANICE (MOTO! )
v 18 | WILL ALWAYS LOVE YOU (FROM THE BODYGUARD) Jam, BMI) WBM 55 SO WHAT! (Avante Garde, ASCAP)
4 | 4 | 4 | BABY-BABY-BABY 17 [ 13 | 13 | HONEY LOVE (Velvet Apple, BMI) CPP 78 PUSH (Melody Girl, BMI/LA liunz, BMI) 61 STRAIGHTEN IT OUT (Ness, Nitty & Capone
ARG (ARSTA) B BT AHNGUNCEMENTICIVE 82 LADY (Daryl Gaines,/Bruce Saunders,/Bocar, BMI) 36 QUALITY TIME (Willesden, BMI/R.Kelly, BMI) ASCAP/Smooth Flowin', ASCAP/Pete Rock, ASCAP)
55 (7 | YOU REMIND ME 18 [ 14 | 21 | REMEMBER THE TIME 59 LET IT BE ME (SAY YOU LOVE ME) (EIm City, 51 REAL LOVE (Music Corp. Of America, BMi/Second 39 SWEET NOVEMBER (Kear, BMI/Sony Epic/Solar, BMI)
MARYEDBIGE(UETOWN/MCR)) MACHAECHACKSONIERICH ASCAP/Polygram Int', ASCAP) Generation Rooney Tunes, BMI) HL 52 TIL YOU COME BACK TO ME (Warner-Tameriane,
6 |—| 1 | | WANNA LOVE YOU 19 |12 | 14 | GOODBYE 53 LIFT YOUR HEAD AND SMILE (Sweetness, BMI) 43 REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness, ASCAP/Kings Kid, BMI/Faithful Works, BMI/Mizmo,
JADE (GIANT/REPRISE ) TEVIN CAMPBELL (QWEST/WB ) 80 LOST IN THE STORM (ADRA, BMI/Getaloadoffatso, Nitty & Capone, ASCAP) BMI/EMI Blackwood, BMI/Steve Harvey, ASCAP)
BMI/Trakmasterz, BMI/Tisaka, ASCAP/MCA, ASCAP) 95  REPOSSESSED LOVE (Spectrum One, BMI
COME & TALK TO ME AIN'T 2 PROUD 2 BEG (Spectrum One, BMI) WBM
AEIE JODECI (UPTOWN/MCA ) 2|16 TLC (LAFACE/ARISTA ) Bg tgz: gfgfjmf: é:ﬂlgh? ml/lgz:xgon 94 REVOLUTION (EMI Blackwood, BMi/Arrested 66 TRIPPIN OUT (Flow Tech, BMI/EMI Blackwood,
H H H Development, BMI) BMI/Music Corp. Of America, BMI/Second Generation
S RMA?;‘HQRSQI'::T?P%;SQ::,TWAE&M) 21821 X'PR'&T HBAELLA(%E?W) BOOMERANG) (Saba Seven, BMI/Kear, BMI/Ensign, 13 RIGHT HERE (Bam Jams, BMI) Rooney Tunes, BMI) WBM
RMAN PLEASE DONT GO BMI/Greenskirt, BMI) CPP ) 41 RIGHT NOW (Al B. Surel, ASCAP/Willarie, ASCAP/EMI 37 TRUST IN ME (Full Swing, ASCAP/AACI, ASCAP)
9 10| 8 | R AN ) ] o e 11 LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante April, ASCAP/Across 110th Street, ASCAP) HL/WBM 7  WHAT ABOUT YOUR FRIENDS (D.ARP., ASCAP/Diva
7, BMI/EMI April, ASCAP) WBM 4 RUMP SHAKER (EMI April, ASCAP/D. Wynn, One, BMi/Pebbitone, ASCAP/Tizbiz, ASCAP)
10| 9 |16 | MY LOVIN' 'RE NEVER...) 23123 (17 EOTlTlEBgED!ELOVES YOU BABY 2 MAKE LOVE 2 ME (Peljo, BMI/Scotisville, BMI/Walter ASCAP/Zomba, ASCAP/Abdur Rahman, ASCAP) WBM 25 WHERE DO WE GO (Pleasure, ASCAP)
ENNVOGUEATCOEASTHESTH ATTI LABELLE (MCA ) Simmons, BMI) 67 SAVE YOUR SEX FOR ME (Gratitude Sky, /Make It 70 A WHOLE NEW WORLD (ALADDIN'S THEME)
11| 7 | 8 | THEBEST THINGS IN LIFE ARE FREE | 24 | 19 [ 21 | BREAKIN' MY HEART 74 M.MD.RNF. (MY MAMA DIDN'T RAIST NO FOOL) Big,/WB,/E/A, /Christopher's Rainey Daze,/EMI April, (Wonderland, BMI/Walt Disney, ASCAP)
L VANDROSS/J. JACKSON (PERSPECTIVE ) MINT CONDITION (PERSPECTIVE/A&M ) (Ma'Phil, ASCAP) ASCAP) 9 WHO'S LOVIN' YOU (Jobete, ASCAP) CPP
_ YOU CAN MAKE THE STORY RIGHT — I'LL TAKE YOU THERE 57 MY NAME IS PRINCE (NPG,/WB, ASCAP) WBM 44 SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM 65 WICKED (Gangsta Boogie, ASCAP/WB, ASCAP/One in
12 1 25 10 ;
CHAKA KHAN (WARNER BROS. ) BEBE & CECE WINANS (CAPITOL ) 88 NATALIE (Al B. Sure!, ASCAP/EMI April, 98  SHE'S PLAYING HARD TO GET (Zomba, ASCAP/RHO, The Chamba, ASCAP) WBM
: . . ASCAP/Willaire, ASCAP) ASCAP) CPP 8 WORK TO DO (Ronnie Runs, ASCAP/EMI April
TENNESSEE Recurrents are titles which have appeared on the Monitor ; 3 ,
13]15 ] 9 | RRESTEDDEVELOPMENT CHRYSALS) | oo 90 wasier e oo s o the top 20, 8 NEW STYLEE (Halwill, ASCAP) 5 SLOW AND SEXY (Flyte Tyme, ASCAP/Sony Songs, ASCAP/Bovina, ASCAP)
71 NICE’N’ SLEAZY (P-Blast, ASCAP/Zomba, ASCAP) BMI/Zomba, ASCAP/Aunt Hilda, ASCAP/Songs Of
26 BILLBOARD NOVEMBER 28, 1992

www americanradiohistorv com


www.americanradiohistory.com

A BILLBOARD
SPOTLIGHT

Vg 0 g . s
11 .

A g Vg et

a ] L4
I

- .....a-.-':m—'w--—-
-



www.americanradiohistory.com

ca and the So

s D
i
1]

]

BYnt

" %“;7;0 P/awa"v Ty

il

i{f? 7

T

DIGABLE PLANETS
Rebirth Of Slick |

CHUBB ROCK
k&fta Qet Mine, Yo
Ruff Life

ROXANNE
ut Don't Bite It

SOUTH CENTRAL
Soundtrack

PEKDULUM

© 1992 Elektra Entertaiment, a division of Wamer Communications Inc. A Mime Warner Company



www.americanradiohistory.com

by havelock nelson

&s the amount of acts releasing

rap recordings grew to an unprece-
dented number in 1992, the landscape
supporting them became ever more
competitive. The music maintained its
sales strength, and, though way toco
many machinists cropped up, the genre
continued to evolve artistically. Mean-
while, an atmosphere of conservatism
caused some artists to take a backseat
and strengthened rap’s rebellious image
in mainstream circles. High levels of pi-
racy continued to cut into record profits
significantly, as more thorough sample-
clearing procedures became common-

the possibility of litigation).

Last year, much of the major-label rap
noize was deemed well and good by core
fans. It was hard, not soft, commercially
successful (pop), but still very credible
(underground). It rated as some of the
year's most amazing and influential
street sounds.

Wrness this partial list of new-artist ti-
tles: “Jump Around” by House of Pain
on Toemmy Boy/Warner Bros., “Jump” by
Kris Kross on Ruffhouse/Columbia,
“They Want EFX” by DAS EFX on Atco/
EastWest, ““Blow Your Mind"’ by Redman
on RAL/Columbia, “Tennessee” by Ar-
rested Development on Chrysalis. “‘New
artists were the ones who brought forth
innovative sounds and styles,” says
Atlartic VP Craig Kalman.

Now peep some of the jams delivered
by vets who also scored big: “Don’t
Sweat The Technique' by Eric B. &
Rakim (MCA), “Crossover” by EPMD on

plac> delaying titles while warding off

At Home in
‘“Tennessee’’:
Arrested

Development

Def Jam/Columbia, *'360 Degrees (What
Goes Around)” by former Brand Nubian
lead-man Grand Puba on Elektra,
“Rumpshaker’” by Wreckx-N-Effect on
Future/MCA.

“Major labels are giving rap more of a
major commitment,” says Lindsey Wil-
liams, senior director of rap music, EMI
Music Group.

“They understand better what the mu-
sic is all about now, but | still don't think
they totally get it,”” adds Rocky Bucano,
executive VP/GM at BMG-distributed
Rowdy Records. “Certainly a lot of the
national promotion and marketing peo-
ple who the majors have put in place are
doing great jobs, but | don't know if
they're all getting every tool needed to
win in the marketplace.”

Eric Skinner, manager of rap promo-
tions and marketing at Atlantic/Atco/
Eastwest, isn't sure of the labels’
across-the-board respect for rap—a
doubt echoed by a number of his major-
label colleagues. '‘They don't give it the
attention it deserves,” he says.

“It's like, when you get on conference
calls, rap is the last thing that is dis-
cussed. And then it's at the end and for
only about five minutes,” adds Bucano.
A big part of my role at Rowdy involves
making my major understand what it
takes to be successful with rap out
there. It takes pure commitment from all
departments—not only from promotion
and marketing, but also distribution.
Product should be avallable wherever
and whenever kids want it."

Patience played a huge role in the big-
gest artist-development stories this year,
including those for Fu-Schnickens on
Jive, Arrested Development and House
of Pain. EM!I's Willams says, “Majors
leamed that you have to build from the
ground up, and although people were
telling us we shouldn’t market Arrested
Development to black people, we were
patient in our belief that theirs was a
black record, that you don't get no
blacker than this."”

Barry Weiss, senior VP and general
manager at BMG-distributed Jive Rec-
ords, reports that over the past year
some retailers became reluctant to
stock titles by some explicit rap artists
(like Too Short on his label), even though
their previous releases sold well. “It's re-
ally bothersome—this conservative tide
and things like local obscenity laws,” he
says.

As the (election) year progressed, the
right-wing attack on rap kept up. It was
constantly on the lips of public officials
(including President Bush and Vice Pres-
ident Quayle) and in news headlines.
The attacks were aimed at the lyrical

(Continued on page R-12)
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OUTTHE R4 LEASES:
“THE FABULOUS CHI-ALI™ (1082)
COMMON SENSE "CAN | BORROW A DOLLAR?" (1084)
ROUGH HOUSE SURVIVERS "STRAIGHT FROM THE SOUL" (1130)

AND LOOKOUT FOR THE '93 FLAVORS: BEAT NUTS, ; .
MIXED ELEMENT, FAT JOE & A NEW JOINT FROM CHI-ALI

RO LATIVITY
© 1992 RELATIVITY RECORDS, INC.

FREE PHAT SAMPLER

JUST SEND IN AN ENTRY FORM TO RECEIVE RELATIVITY'S NEW PHAT SAMPLER re——— Ry PP S 1
TAPE FEATURING: CHI-ALl, COMMON SENSE, ROUGH HOUSE SURVIVERS, BEAT NUTS, & SEDRVIT PR TAPEICORTTEST

MIXED ELEMENT, AND AUTOMATICALLY BE ENTERED INTO A DRAWING TO WIN ¢/o RELATIVITY RECORDS, INC. 187-07 HENDERSON AVENUE, HOLLIS , NY 11423
THE GRAND PRIZE - A BRAND NEW SONY PORTABLE CD PLAYER OR, FIRST PRIZE - FIVE

FULL LENGTH CD'S OR CASSETTES FOR EACH OF THE FEATURED BANDS ON RELATIVITY'S
PHAT SAMPLER TAPE. 1 GRAND PRIZE AND 5 FIRST PRIZES WILL BE AWARDED.
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be accepted. Open to U.5. residents except employ ivity Records, Inc., y Entertainment Distribution, BILLBOARD, or their
fomilies. Void where prohibited. All Federal, State, and Local laws apply. All entries will receive Relativity's Phat Sampler tape while
supplies lost. Prize will be awarded by random drawing from all entries received. Drawing will be held by Relativity Records, Inc. which will
notify winner by mail on or about 3/31/93. Odds of winning depend on the number of entries received. All entries become the property of
the contest sponsors. For a list of the winners, send a S,A.S.E. ta Relativity, 187-07 Henderson Avenve, Hollis, N.Y. 11423, Relativity
Records & BILLBOARD assume no liabilities resulting from the use of these prizes. Taxes, if any, are the responsibility of the winner. No cash
prize or prize substitution is offered. Prize is not transferable. Winner will Ee required fa sign an affidavit of eligibility & liability/publicity
relgese (allowing contest sponsor to use his/her name & likeness for publicity purposes). Failure to do so will involidate award & resuft in
an aiternative winner being selected. By participating, you agree to these rules & the decisions of the judge which shall be final in alt
matters relating to this contest. If the winner is under the age of 18, winner must show letter of consent from his/her parent or guardian &

any STATE P

must be accompanied by an adult. e o s e e T i e ol e B e <l

Too Short took orders
on the streets, customiz-

ing his rap tapes for
drug-dealer and pimp
customers; Hammer
sold copies of his first
(and least-known) al-
bum from the trunk of
his car in Oakland, Calif.

tactics
(Continued from page R-4)

rap 1S now big business—at the cutting
edge of musical and cultural tastes.
And with the proliferation of start-up la-
bels in the industry at large, even pro-
moters of traditional R&B find them-
selves using the same alternative
methods of breaking acts once re-
served for hip-hop and alternative rock
acts: club and in-store play, video, mix
shows and special events.

But as 1992 draws to a close, just
what is the status of the market for rap
music, according to those who market
and promote it? It's a mixed bag,
where radio acceptance of such rec-
ords as ‘“‘Jump,” ‘‘Jump Around,”’
“Tennessee” and "“Back To The Hotel”
is both a blessing and a curse for rap
labels, where the costs of making com-
petitive videos is climbing higher, and
where the rap audience itself I1s so
demographically varied that no single
method of marketing always hits the
mark.

Strength From Adversity

“I would definitely say there's a new
transition for the '90s in terms of rap,”
says Wyatt Cheek, senior VP, market-
ing and promotion for Select Records,
home to Chubb Rock, the A-Teem and
Kid N' Ptay. “Around five years ago
there was a real formidable move to
squeeze rap out. The effort began to
narrow the avenues for its potential
success. What continues to happen
with rap 1s that things are employed to
continue to deny its force and to ignore
its viability. But all of this has served to
strengthen the genre. It has strength-
ened both the hard-core rap enthusiast
and the average consumer. Rap serves
as a magnet to pull all people with
common interests. So as radio begins
to close out avenues of exposure, oth-
ers always crop up. It's supply and de-
mand.”

Of course, the industry tums on new
and unigue promotions that utilize the
dynamics of the “street buzz”” to best
advantage. Ruffhouse/Columbia used
promotional postcards highlighting the
“Totally Krossed Out” look—of wearing
clothes backwards—to create anticipa-
tion for Kris Kross long before anyone
In the market had heard the group’s
music or even seen their faces. Pro-
grammers, retailers, press people and
other tastemakers have been receiving
mysterious missives consisting of weird
news stories with the caption “Y'All So
Stupid”; as it tums out, Y'All So Stupid
1S a new act on Rowdy Records. Chrys-
alis/fEMI perfectly captured the crea-
tive, rural spirit of Arrested Develop-
ment by printing hand-lettered lyrics to
"“Tennessee’ over a photo of the
group. And in a totally new marketing
strategy, Select recently was able to

(Continued on page R-10)
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HIEF GROOVY LOO

Executive Producer Chuck D of Public Enemy, "Got 'Em Running Scared” Out in November,
Album out in Jan '93 (WRA 8116)

MC BRREED

NEW SINGLE "No Frontin' Allowed" From the Album "20 Below"(WRA 8109)

GANGSTA PAT Sjcoor simt=

The Album: "All About Comin’ Up"(WRA 8115)
New Album: "Trauma From The Dark Dome" (WRA8112)

SUCCESS & EFFECT ANGEL DE

"The Ultimate Drive-By" is hittin' hard
From The Album "Drive By Of Uh Revolutionist” (WRA 8113) The Album and Single: "Featuring Angel" (WRA8112)

HIHER DON KILO

"Grand Pooba" is Slammin' From HOT SINGLE: ":meric: Has A ’.’";b'e'.“g';
The Album "Father Dom"(WRA 8105) ew album out in Jan

SLANNM SYNDICATE

Check out "Dance Floor" and the album "Every Dog Has It's Day” (WRA8111)

DVELLBEWRAPPININ'SS mc 2 ot ool

gettin' husy

P.O. Box 724677, Atlanta, Georgia 31139-1677.
Tel: (404) 419-1414 Fax: (404) 419-1230
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THE FIRST WORLD EXHIBITION

ON HIP HOP CULTURE

VALLEY FORGE SHERATON HOTEL

KING OF PRUSSIA, PA

JANUARY 14-17, 1993

LN E T

AN INTERNATIONAL RAP CONFERENCE

®
-

o

||6devoersvoneo
{g;lﬂ..lludJ

CONFERENCE HIGHLIGHTS

* New talent showcase competition
* Join the battle for World Supremacy

Planning for the International Hip Hop Music Awards.
The Dance Hall experience

* VIEWS FROM THE TOP: music industry leaders * House music connections
gather to explore the limits of freedom of speech, » Dance music connections
censorship and the future relationships between * The movies: Hip Hop strikes again
major record companies and the hip hop nation. * Fashion: The Hip Hop statement

* VIEWS FROM THE HIP HOP NATION: The major
players in Hip Hop present their formula for success
in world music culture.

* Seminar, workshop, demonstration sessions Hop nation

 Unlimited opportunities for networking with music * Radio panel: Those who play hip hop and those who
industry, radio, record retail/wholesale decision makers. don't.

* Formation of the Association for Rap Music (ARM)

» The Declaration of independents: the role and
importance of independent record companies.
* Music television: present status and future of the Hip

Advance Registration Deadline: December 18th ...........ccccooeveiiiiiioiiiii e, $200
Late Registration: January 8th ... $250
Registration at CONfEIBNCE .........ccciiiiiiiiii ittt $275
TalENT SHOWCASE .......iiiiiiiici ettt ettt ettt b e ettt $200
Spouse (with regular registration) .........c..cccociiiiiiiie i $100, $150, $200
College/ASPIrING ATISTS .....c..iuiiieeiieetciiee ettt ettt $100, $150, $200

FOR MORE INFORMATION CONTACT:
Brenda Scarborough
Phone: (215) 765-9781
Fax: (215) 765-9782

comInon interes
radio begins

avenues of
others alwa;

tactics
(Continued from page R-8)

set up simultaneous live video broad-
casts of a Chubb Rock performance
and a live interactive question-and-an-
swer session at Tower Records in New
York and Los Angeles, as well as at a
store in New Jersey and the Sony Jum-
botron screen in Times Square.

Select has also focused on clubs
with the release of the A-Teem's record
“Yeah."” Cheek says that the strategy
to create a buzz for the record includes
sending ‘‘Yeah Teams™ into clubs to
help make ‘“Yeah" a chant the way
“Go! Go! Go!” became the party an-
them when Chubb Rock's “Treat 'Em
Right”” was a smash. (Catchy chants
also pushed “O.P.P.” and “Jump” to
the top of the charts.)

Careful setup was the key to break-
ing House of Pain, whose first single,
*Jump Around,” rose to the No. 5 posi-
tion on the Hot 100 and sold in excess
of 850,000 units. According to Tommy
Boy president Monica Lynch, the video
did much to attract the audience.
“Shooting it at the Saint Patrick's Day
Parade worked in our favor,” she says.
"It created this reaction: ‘Oh shit! Look
at those crazy white boys!" Kids reali-
zed they weren't trying to pander to the
black core. They showed their pride in
their own way and they weren't white
apologists.” The Cypress Hill produc-
tion sound also lent the band credibility
with the audience.

This method of piggybacking a new
artist onto an established rap com-
modity has been successful in many
cases. In addition to the House of Pain/
Cypress Hill connection (Cypress Hill
records for Ruffhouse/Columbia),
Tommy Boy was successful with this
scheme by using Queen Latifah to in-
troduce Naughty By Nature, which is
now spinning off a solo project by
Apache. Consistent gold-seller EPMD,
now on Chaos, has lent its credibility to
discoveries DAS EFX (EastWest) and
Redman (RAL/Chaos). And a formerly
successful act can support the spin-off
solo careers of former members—the
way N.W.A launched ice Cube, MC Ren
and Eazy-E, and the way the outra-
geous Geto Boys provided a base for
the success of Willie D, Bushwick Bill
and Mr. Scarface. “Kids pride them-
selves on knowing things before they're
out,” says Lynch, “It's still a culture of
the new. The rap market is still hungry
for the next thing. They wanna be up on
the new shit, and they like to know who
you're down with.”

Longer Setups

This method is all part of extended

setup periods to position artists

through imaging, word-of-mouth and

singles-release strategy. Says Russell

Simmons, chaiman of Rush Commu-
(Continued on page R-24)
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A successful act can
support the spin-off solo
careers of former mem-
bers—the way N.W.A.
launched Ice Cube, MC

Ren and Eazy-E, and tha
outrageous Geto Boys
provided a base for the
success of Willie D,
Bushwick Bill and Mr.
Scarface.

’

dissed

(Continued from page R-3)

content of titles by Ice-T's Body Count
(Sire/Warner), Epic's Sister Souljah,
Interscope/Atco’s 2 Pac and others.

This moral panic and its resulting
sparks had an effect at the major record
companies. As "‘molehills became
mountains,” as Weiss puts it, some ex-
ecs scrutinized lyrics more. Others just
continued signing good music while be-
coming sensitized to the heated environ-
ment. None of them endorsed censor-
ship. "'From my standpoint that's never
cool,” says Bucano. “But | would tell my
artists, ‘Look, unless you really live this
stuff, don’t make up stories about killing
cops’ or something like that.”

Richard Nash, VP, black music, Atlan-
tic Records, says, “We have open dis-
cussions with our artists. We talk about
direction and styte, but in no way do we
edit them or limit their right to free and
open expression.”’

James "'Jazzy” Jordan, senior director,
urban marketing, Polydor Records, adds,
“We've been very careful to get the type
of groups that have a message or direc-
tion and aren't just out to shock peo-
ple."”

Another key issue that affected the
rap industry and majors is counterfeiting,
although it's nothing new. “The people
involved in it are parasites,” says Hank
Caldwell, senior VP, black music, Epic
Records.

“"What they do has a real, real serious
impact on our overall sales,” Nash adds.

Major labels have been tooking into a
number of ways to combat bootlegging,
including passing out fewer advance
cassettes. Nash claims that WEA branch
reps in such cities as Los Angeles, New
York, Atlanta and Cleveland have been
“making significant inroads'’ into the
counterfeiting problem by reporting ille-
gal sales to the RIAA. Their efforts have
resulted in the arrests of “mainly street
vendors and a few warehousers, t00.”
But few think this approach will have
much long-term impact.

There is, however, a large body of sup-
port for active anti-piracy involvement by
artists. “If half the energy that went into
the ‘Rock the Vote' campaign went into
a counterfeit-tape campaign, | think
we’d see dollars in our pockets as op-
posed to a theoretical argument,” Weiss
notes. “The majors have access to a lot
of the most important artists in the rap
genre. The artists can make the state-
ment to the public that these tapes are
of inferior quality, that they're bogus
product. A public-service announcement
with KRS-ONE or Chuck D. or L.L. hold-
ing up a counterfeit tape and saying, ‘It's
wack; don’t buy it. If you do, | don’t get
paid’ will make great strides.”

Instead of attacking the counterfeiting
problem from the demand side, Rowdy's

(Continued on page R-24)
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“You're dealing like every record could be your last, and you’re out there killing for it.”’

by wendy blatt

or all its increased prominence,
rap remains a street-level music. With
all their money and muscle, major la-
bels are still finding their two best
chances of success in hip-hop are (1)
making a distribution deal with a former
indie or (2) buying an indie.

Priority Records is the most success-
ful by far of the rap independents.
“What's important to us,” says presi-
dent Bryan Tumer, “are artists who do
full album releases, where there's a
concept and the artist is really saying
something. What the major labels are
trying to do is break singles. That's why
they have disposable rap artists—if they
don’t sell singles quickly they don't
stand behind it.

“The retallers look at rap and lump it
all together. Like that whole Bust-It deal
at Capitol: They sign a bunch of rappers
and put out a bunch of records, but they
don’t know the difference between rap
and hip-hop— the stores don’t know
the difference. Then it comes back be-
cause no one wants it. It sours the
whole genre when the majors continu-
ously come out with shit that's just not
happening. The street credibility that we

the power of independents

have takes a little longer to develop, be-
cause it has to have depth and sub-
stance. We have near-instant hits now
because there are reputations on the
acts I've got, but it takes a long time to
get to that point—to develop at that
level. We have street promotion guys
who g0 to the different swap meets, the
housing projects.

“When you establish a fan base like
we have for Ice Cube, you don’t need
to have a hit single. Those fans aren't
Just buying songs. We're catering to the
die-hard hip-hop fan, as opposed to the
mainstream crossover pop fan.” While
sticking to the hard-core, Priority’s ex-
pansion plans include Jewish rap (Blood
of Abraham is out in January) and raga-
muffin.

Of the major-owned indies, Tommy
Boy has the strongest identity of its
own. Although 1t occasionally gets an
act from the parent company, it prefers
to operate entirely as a self-contained
unit. “We don’t choose to take advan-
tage of anything they could do for us,”
says chairman Tom Silverman. “‘We

learn more, and we experiment more,
on our own. We signed House of Pain
after Warners dropped them, and the
album is at 850,000 now and will prob-
ably be platinum by the time this is out.
Our new act Apache was one that Warn-
ers gave us; we've also got another Fla-
vor Unit managed act, Groove Garden.
Simple Pleasures can do better at
Wamers because they're an R&B sing-
ing group, but for the rap—with the flex-
ibility here, acts know Tommy Boy is the
best at what we do and Wamers is the

“It sours the whole
genre when the majors
continuously come out

with shit that’s just not
happening.”

—Bryan Turner,
Priority Records

best at what they do. We don't do the
same thing.’

What TB does is offer individual at-
tention that a major simply wouldn’t be
able to devote time to. “We only have
15 or 16 artists signed to the label,”
Silverman points out. “This year we re-
leased only five albums, next year 10—
and Warners might do 200. So for us
to coordinate and control and give very
close attention to each project, we
don't have that factory mentality. We're
also specialists, and we can do every-
thing our own way."

Relativity is an indie that's moved into
rap fairly recently (their first rap record
was in summer of '91) and is doing well
with it. Among their current and immi-
nent rap product are Common Sense’s
“Can | Borrow A Dollar,” Roughhouse
Survivors' “Check Da BackPack,” Chi
Ali's “'Let The Homs Blow'" and, in Jan-
uary, Mixed Element, BeatNuts and Fat
Joe (all three from Relativity/Violator).
Alan Grunblatt, VP of marketing and
promotion, points out, “We're a com-
pany that cut its teeth in the metal mar-

ketplace, and the same things that work
with metal and altemative work with the
rap marketplace if you have the right
records: dealing with the mom-and-pop
stores and speciaity press. We're doing
a major campaign with The Source; ev-
ery issue will have a coupon in the mag-
azine for a free cassette sampler.

“The similanty {between metal and
rap] is that it's the music of rebellious
teenagers, the stuff that people hate,
that a radio station will advertise they
don’t play. | do a lot of things back and
forth between rap and metak—with Cor-
rosion of Conformity, for example. | was
feeling for a long time that a lot of the
metal videos looked like crap, so | found
the director who did N.W.A. and PE [Enc
Meza), and he did a terrific video.

“The great thing about rap is that the
kids respond to the records. An inde-
pendent is a lot more flexible in terms
of its release schedule and priorities, so
It's in a better position than a major to
deal with a rap record. It's no coinci-
dence that 50 percent of all rap records
are sold by independent labels, and a
lot of the rest are from ex-independents
like Jive and Def Jam. The list of majors
who have gone after rap and tried to get
into the market and failed miserably is
extensive, because rap music lends it-

(Continued on page R-20)
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As its influence spreads, french, rus-
sian, african & chinese posses bust
rhymes on the ‘‘global bush telegraph

of the street’’

by david sinclair

ondon—At first glance rap might
seem a uniguely American art form.
The baseball-inspired fashions, the
quick-cutting, sometimes violent urban
imagery and the rapid, heavily stylized
use of black street-language suggest a
genre unlikely to travel much beyond
the big population centers of the East
and West coasts, let alone overseas. If
non-Americans still haven’t come to
grips with the cultural complexities of
country music, what hope is there of
turning them on to rap?

In fact, rap has had a huge impact
right around the planet. From Paris to
Tokyo, Moscow to Capetown, Frankfurt
to Kowloon, London to Sydney, it has
stamped its mark as a potent specialist
phenomenon and left its fingerprints all
over mainstream popular music. From

militant protest and hard-core sex
rhymes to advertising jingles and TV
themes, the worldwide influence of rap
on a generation of musicians and mu-
sic fans has been incalculable, though
not always benign.

In many countries there have been
notable, if unlikely, successes for rap
acts who have essentially copied the
American model. In Russia, Bogdan Ti-
tomir and his band, Vysokaya Energiya
(High Energy), has been attracting big
crowds to their shows in sports palaces
nationwide. The Ukrainian-born,
twenty-something Titomir has created
a Russian-language hip-hop show,
which the press there has described as
"steadily approaching Western stand-
ards.” His hits include ‘A Boy From The
Tundra,” “Do As Myself,” “Nonsense”
and “Sex Machine."”

In Korea the desire to emulate Amer-
ican rap may seem doubly strange,
given the hostility of Ice Cube’s contro-
versial gangsta rap “Black Korea” and
the victimization of Korean-American

shopkeepers during the May riots in
Los Angeles. While pundits in Korea
agree that the popularity of rap there is
“unusual and unexpected,” there is no
doubting the success of leading rap act
Tae Ji Seo & Boys, whose debut, “Nan
Arayo” (Young, Bando), was the fast-
est-selling single since 1982, topping
the half-million mark and, in the words
of one retailer, “revitalizing a market
stricken by recession.”

Elsewhere in Southeast Asia, the
novelty value of rap has made a super-
star out of Kayto Ochi, better known as
Captain George. Born in Chicago and
famous in Hong Kong, Taiwan and Ja-
pan, where he now lives, Captain
George has transcended cultural barri-
ers with Asian-flavored, Western-style
rhymes on his most recent album,
“Asian Rapper” (BMG): “They call me
Kayto, a hard-rappin’ Asian/I'll make
you sweat no matter your persuasion/
Cos bustin' rhymes is my only occupa-

Not Fu-Schnickens: d
GermanRappers Die
Fantastischen Vier
Squadders’ Rights: DAS EFX

b1

tion."” Yo!

The Germman star Faico pulled off a
similar trick with a cod-rap style com-
bining phrases in English and German.
His 1986 hit “Rock Me Amadeus” top-
ped the U.K. and U.S. charts, and he
IS currently enjoying renewed success
with the album “Nachflug” (Nightflight,
EMI/Electrola).

In India, Baba Sehgal, the country’s
first male Hindi pop star, has amassed
double-gold sales (60,000) for his
third album, “Thanda Thandi Pani"
(Cold Cold Water, Magnasound). The
title track is a Hindi rap featuring Seh-
gal’s humorous lyrics spliced to instru-
mental backing from Vanilla Ice’s “Ice
Ice Baby."”

But while imitation may be the sin-
cerest form of flattery, such mimicry

rarely produces the best rap music. In-
deed, as it has traveled round the
world, rap has often found itself the vic-
tim of a cultural mugging. In Germany
the puppets of the satirical TV show
“Hurra Deutschiand,” which is mod-
eled on the U.K. program "“Spitting Im-
age,"” recently scored a hit (under the
alias Kohl and the Gang) with a political
comedy rap entitled ‘'He’s The Boss”
(Polydor). In South Africa the govern-
ment-run TV staticn has attempted to
give its youth sports program a boost
by commissioning a bland piece of rap
music for its theme song.

Rap sells. There are now advertise-
ments for French crackers, English
building societies, African soft drinks
and, of course, American jeans—all

(Continued on page R-22)
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rap on the road:

by abbie kearse
L]

1 n the fall of 1992 the momen-

tum started to grow on U.S. rap tours.
The Beastie Boys headed back on the
road with Da Lench Mob for the first half
and Cypress Hill for the second. Public
Enemy recently wrapped up an opening
spot on U2's “Zoo TV" tour. Rap new-
comers Arrested Development spent
some time on the road with the funky di-
vas En Vogue, while Kriss Kross traveled
the States with MC Lyte. But one of the
most notable bills on the road this fall
was "‘The Hit Squad’ tour, featuring
EPMD, DAS EFX, Red Man and K-Solo.
One of the reasons this tour stood out
among the rest was because it hap-
pened to be one of the few straight-up
hip-hop tours on the road. The groups
on this bill possessed a special bond
considering EPMD members Erick Ser-
mon and Parrish Smith produce and
manage all of the groups on the roster—
making it a rap tour reminiscent of the
family-type atmosphere established
back in the days when Run DMC would
tour with other Def Jam or RUSH acts.
Times have changed in the industry

Family-style
“hit squad’’
gets over,
but hard-
core is still
hard to book.

Solo with a big vibe happening, they
wanted a package deal. So we knew
that they were going to come to us, be-
cause rap has had a big hole where
there was no tours,”

Smith adds that the cost of putting on
a rap show is something they consid-
ered when planning “The Hit Squad"
tour. “Naturally, the insurance is going
to be up because rap has a past,” says
Smith. “But the overall outlook is that

Taking hard-core rap on the road isn't
always a given in the industry, and
Smith aspires to break new ground with
EPMD. *This is the first tour that we are
headlining,” he says, “‘but we've been
on big tours in the past—with MC Ham-
mer, LL Cool J, Run DMC, the Gathering
of the Tribes and Heavy D. We've been
on a lot of tours and we've had a chance
to get some experience. Now we want
to take it to that level, but with the un-
derground, because hard-core street
music hasn't really been taken to that
level. A lot of the groups on the headlin-
ing bills are crossover acts, and there
has never really been a hard-core group
in there to actually represent that hard-
core funk.”

For Smith and Semmon, taking charge
of their careers has made a difference to
their fans. For instance, the two rappers
sit in on general meetings with Siegel at
ICM to discuss all elements of their tour,
such as lighting arrangements, ticket
prices and sound. In fact, according to
Smith, they are still leaming a lot about
the industry as they go along. When “The
Hit Squad” tour stopped at the Apollo
theater in New York City for two sold-out
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since Run DMC's glory days. Booking
rap tours has become nearly impossible
due to either lack of venues willing to
take the financial risk on rap shows be-
cause of high security costs or disillu-
sioned bocking agents keeping their
bands off the road.

“There are a number of reasons [it’s
hard to book a rap tour in 1992], some
of which are sociological and some of
which are economic,” says N.W.A, man-
ager Jerry Heller. “‘Some of the eco-
nomic reasons are that the halls do not
embrace rap tours and they jack up the
insurance costs and jack up the cost of
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security to the point where it prohibits a
promoter or entrepreneur from doing a
show. On other kinds of shows, if a guy
invests a certain amount of money with
a certain amount of profit potential,
that’s a business risk that nomally a
promoter is willing to take. With a Whit-
ney Houston show, a promoter may put
up $250,000 with a chance of making
$100,000 or $200,000. That obviously
becomes an acceptable risk. On a rap
show, where you may be paying
$30,000 or $40,000 for security costs
and say a dollar or a dollar and a quarter
a seat for insurance, the cost becomes
so prohibitive that a guy has to put up
the same amount of money—say the
$250,000 he would on a Whitney Hous-
ton show or an En Vogue show—with
the chance of making only $30,000 or
$40,000, which becomes a risk that's
just not acceptable.”

EPMD’s 24-year-old Parmish Smith is
also hopeful that things are going to
change. Smith and rap partner Erick
Semon head up SHUMA Management
based in the New York suburban village
of Babylon, Long Island, where they like
to oversee the booking of their tours.
Smith says that when it comes time to
book a tour, the higher an act charts the
more doors open. ‘‘Promoters started
coming to the table. With DAS EFX al-
most platinum, EPMD with four consec-
utive gold albums and Red Man and K-

you definitely have to have the right se-
curity or EPMD itself won't perform. It's
up to us to take care of that for our fans,
and we stress heavy security on all our
riders,”

ICM vice president Mark Siegel, who
booked *‘The Hit Squad” tour, contends
he went about arranging the tour with a
positive attitude. “'At ICM we feel that
we should take artists to every market
where their record sells,”” he says.
“Most agents are afraid they might be
asking for problems when booking a rap
tour. But we went to buildings where you
could contro! security. We also went
back to buildings where we've been be-
fore. The problem is that not too many
experienced promoters want to do rap
anymore.”

Heller admits that N.W.A., a band
that has numerous problems while tour-
ing, is starting to adopt a different strat-
egy to deal with most promoters’ rejec-
tion. “What | am planning to do with
NW.A. is keep them off the road for a
while,”” he says. “Of course, N.W.A. had
problems in lots of venues. They were
amrested on stage in Cincinnati for ob-
scenity, and they had the police break
up their concert in Detroit for doing
‘Fuck Tha Police.” So we've had the
added problems of civic political pres-
sures. But for now we're going to con-
centrate on their solo albums.”

shows, Smith and Semon had to per-
form with hoarse throats. Smith elabo-
rates on that night: “The Apollo show
was great but our voices got hoarse be-
cause we sing live where some artists
lip-synch. | just figured out what's going
to save our woices in the future—stage
monitors! You know, everything is a
process and we're still learning. We
would go out on stage and everything
was all amps and volume, and we would
try and scream as loud as we could to
hear ourselves in the speaker. Mean-
while, the solution [to throat problems]
was something as simple as putting a
stage monitor in front of you.”

As rap continues to evolve, so will the
elements of touring. Industry veteran
Heller feels the passive ban on rap con-
certs by promoters in the '90s is only a
temporary setback. ““I've been in rock 'n’
roll since the beginning,” he says. “I
represented Elton John and Pink Floyd,
and | remember when they wouldn't play
Rolling Stones records because they
said ‘Let’s Spend The Night Together." |
remember when the Rolling Stones
couldn’t get into halls because they were
the bad boys of rock 'n’ roll. You look at
that and see how all things change.
Pretty soon, as rap becomes more im-
portant and as it becomes mainstream,
things will change when it comes to
touring.” ®m
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dancehall

(Continued from page R-8)

Grammy. Shabba made those things
happen.”

And labels, both major and inde-
pendent, are definitely listening. Ac-
cording to Epic A&R director Vivian
Scott, who's responsible for signing
Shabba, Epic has signed another
dancehail artist, Lady Patra, who
sings and DJs. “She’s like a cross be-
tween a female Shabba and a dance-
hall Mary J. Blige,” says Scott.

Columbia Records has by far been
the most aggressive label in signing
dancehall artists. In addition to the
success of artists Supercat and Mad
Cobra and *‘Dancehall Espanol,” the
Spanish dancehall compilation, A&R
manager Maxine Stowe counts three
stylistically diverse new dancehall
artists who are set for releases this
winter: longtime dancehall star Tiger,
Carla Marshall and Tony Rebel, who's
known for his culturally uplifting lyr-
ics. “We wanted a broad spectrum of
styles,” says Stowe, “because we're
interested in artist and market devel-
opment. We knew the best way to do
that would be to sign the top acts
first, like Supercat, then build up
younger artists over time."”

The emerging market for dancehall
is continuing to expand. Though it
was once a music made by and for
a relatively Jamaica-centric audi-
ence, new styles are rapidly emerging
that preserve the basic dancehall feel
but integrate other elements like hip-
hop and R&B.

Urban radio, for instance, has
been particularly receptive to Mad
Cobra’'s “Flex”” single. And, says Vi-
vian Scott, “We’'ve noticed that radio
has been more receptive to Shabba
when he's accompanied by a known
R&B singer" like Maxi Priest and—on
his new single *‘Slow And
Sexy"'—Johnny Gill. Scott feels that
in the next year there will be more
such dancehall R&B duets and artists
who can sing as well as DJ, like Lady
Patra.

Stowe also feels that in the next
year dancehall will reflect a broader
spectrum of sounds. ““I think there
will be more hip-hop in Jamaica,”
she says, “and there will be a differ-
ent groove in dancehall, more like a
New Jack Swing." She also feels the
music will be less producer-driven
than it has been and become more
artist-driven, citing Tony Rebel’'s up-
coming album, with tracks by four dif-
ferent producers, as an example of
things to come.

Epic's and Columbia’s marketing
strategies reflect a fong-term com-
mitment to dancehall that has been
catching on at other labels. The
question of how to market this new
music 1S also easier to answer for
people who haven't been long asso-
ciated with it, largely because of hip-
hop. **Hip-hop really paved the way
for the street marketing techniques
that are vital to breaking new dance-
hall artists,” claims Stowe.

Merlin Bobb, senior VP of A&R at
Atco/East West, agrees. Seeing
dancehall as very close to hip-hop,
Bobb, who first signed Lieutenant
Switchie to Atlantic, is using a similar
plan to break East West's new dance-
hall artist Snow, a white singer-DJ
from Toronto. “First we want to get a
street buzz with his first single, ‘In-

Latifah Duets With Dancehall

former,’ by sending it to the club DJs
and the stores. Then after awhile
we'll send the next single to the ra-
dio.”

With the already highly competitive
dancehall world, the competition in
the States will increase over the next
year with releases by the previously
mentioned artists, as well as the fol-
lowing: Barrington Levy (MCA), Buju

Banton (Mercury), Romy Dee (Prior-
ity), Willi One Blood (Wild Pitch) and
Combined Flavour (Danzalot/MCA).

While some hard-core fans may be
skeptical about the sudden interest
of American labels in Jamaican mu-
sic, Supercat counts himself among
those who see definite benefits be-
yond increased market exposure.
“Signing to a major label Is like sav-
ing the day for the music because it
is helpful in organizing the business
of the music,” he says, going on to
decry the disorganized state of the
Jamaican music business.

Important to Supercat and other

. B 3 e 3
Jamaican artists is the passage of a
copyright law in Jamaica to protect
the artists’ work. “If the Jamaican
government and people organize and
pass the copyright law, the music will
become even more valuable,” he
points out. “But no one wants to
pass the copyright law because there
are too many crooks in the busi-
ness—and | mean big-time people.”
To Supercat, gaining increased
worldwide attention as an artist can
put him in a position to influence
other artists and people in the Jamai-
can music business to act on this
matter. If that becomes a reality, this
will perhaps be the greatest impact
dancehall can have in Jamaica and
beyond. =

) knowledge. "

] L]
indies
(Continued from page R-14)

self to being independent. An indie can
turn around a record quicker, SO you
can meet the tastes of the marketplace;
a major is so bogged down with too
many records and too many priorities.
On an indie, you're dealing like every
record could by your last, and you'll be
out there killing for it. A major can't do
that. We can’t have a 20-person promo
department that some of the majors
would, but that just makes the job even
more challenging.”’

Select is a former indie that now
sends some of its product, but not all,
through a major label. “We do all the
promotion and all the marketing, even
for the stuff that's distributed through
Elektra,” points out Wyatt Cheek, VP of
promotion and marketing. “They don't
have any less work, just because we've
signed on with them. We're able to
more intimately work our product; we
can get it developed from the ground
level. Their distribution is obviously
much more powerful. The things that
are in character with Elektra go through
them, but a lot of the street rap stuff
isn't—like AMG, A-Teem and Red Hot
Lover Tone. The biggest advantage to
the branch distribution is the might of
a WEA. But on the other hand, with cer-
tain kinds of records, that force is active
a layer above where those records be-
gin. Some of the individual accounts
and some of the street elements of
marketing and promotion would be
missed. What develops in the street of-
ten becomes mass appeal, so you can
wonder If it would have been even big-
ger if you'd started with branch distribu-
tion. But | think generally the record
goes the distance it's going to. Our rec-
ords have done what they ought to, and
| think that's because we've put the
right records through the right system
initially. Rap music, as Fred keeps tell-
Ing us, 1S pop music, and its appeal is
a lot broader than anyone wants to ac-

Vet In The ’hall: Supercat

Big Beat is another example of a hy-
brid. Owned by Atiantic, it operates
mostly on its own. Rob Tewlow, co-di-
rector of A&R and director of marketing
and product management for the rap
department, explains, ‘‘We promote
and market the rap records entirely in-
house. Our second major rap project,
OFTB (Operation From The Bottomn),
has an LP ‘Straight Up Watts,’ single
‘Slangin’ Dope (Gimme 'Nother Hit)’
and video in late November. We do have
the option of WEA distribution, and
sometimes Atlantic will give us a project
to distribute—like Charm’s new album
will go through WEA. We'll use them for
things with a definitive pop potential,
but each project is evaluated on its

(Continued on page R-22)

R-20

A Billboard Spotlight

wwWwW americanradiohistorv com

BILLBOARD NOVEMBER 28, 1992


www.americanradiohistory.com

KWA lee

" RCARECORDS mnu



www.americanradiohistory.com

S

ELECT
| recoana B

BAlLEY I K K

BROADCASTING
SERVICES

formore info: call 213-969-001 1/9698474FAX

Solid Steppin' 8tone
album

FEATURING 12 CUTS INCLUDING:
"Mornin' Blues,"
"(Get Off The Wall) I'm Micin' It!,"
"'Solid Steppin' Stone,"
"'2 Feet Deep”

ML.B. \\For orders, bookings, and more information call:
; 1-800-552-STEP
SOLID RECORDS, P.0. Box 54211, San Jose, CA 95154

All innovatively packed into M.B. Solid's, "Solid Steppin' Stone," album
It's definitely a diversified album -- for diversified minds

MLB.
SOLID

world
(Continued from page R-16)

using rap (or recognizable variants) as
their chosen musical medium.

Such crass misappropriations of the
most incendiary musical movement of
the past decade nevertheless under-
line the genuine power of rap as a vehi-
cle for the communication of attitudes
and ideas among international com-
munities. As the author Nelson George
succinctly observed, “Rap has a lot of
words.”” No matter where in the world
you find yourself, if you want to use
music to get something off your chest,
protest an injustice, explain a philoso-
phy or simply let peopie know who you
are and what you're about, then rap is
your best bet.

In South Africa, where rap is now an
accepted strand of a broad musical
spectrum, the group Taps recently re-
leased its second album, “Young Hip
And African,’ on the David Gresham la-
bel. “it's not about politics, hype or
black or white,”’ a spokesman ex-
plained. “The subject here is pride,
African pride.”

Township influences abound in the
music of Prophets of the City, still
South Africa’s premier rap act. Al-
though its members ape American cul-
ture with their look and street names,
their rhymes are bon of experiences in
their own black communities.

The furor caused by the strident so-
cial commentary of East Gemrman rap-
per J. on his Polydor debut, “We Are
The Majority,” further emphasizes the
international political dimension that
rap has assumed. In neighboring
France, the group Supreme NTM—
from the tough Parisian area of Seine
Saint-Denis—is often referred to as the
French Public Enemy. Like most Euro-
pean rap posses, though, it is a mixed-
race unit. The band, which has
achieved substantial sales without any
radio play whatsoever, punches home
a provocative mix of heavy ghetto atti-
tude and social-idealist politics rapped
out in uncompromising French street-
language. In a similar vein is | Am, a
posse from Marseilles whose album
“From The Planet Mars” is doing brisk
business.

One of the most significant and
unforeseen results of the international
rap explosion has been its linguistic im-
pact. At a basic level, as in America,
rap has created an entertainment/me-
dia platform for the language of the
street, which previously had no such
popular outlet. The Japanese group
Zingi—Ilikened again to Public Enemy,
the American rap act against which all
“serious’’ international posses are
measured—uses an extremely rough
gangster argot, a low-class strain of
backstreet Japanese, normally un-
heard in most walks of life.

In Italy, where virtually every major
city has a thriving independent rap
scene, the music has provided a vital
stimulus for local strains of language.
Sicilian-bom Frankie HI-NRG MC, who
is renowned for his courageous attacks
on the Mafia, is typical of a growing
number of militant hip-hop acts who
choose to perform in their own regional
dialects. Far from being another impo-
sition of American culture abroad, rap
is proving to be the ideal vehicle for re-
discovering local cultural roots and
translating them into hard political
statements.

The Fabulous Trobadors from the

south of France have gone one step
further, rehabilitating one of Europe's
most ancient languages, Occitan, and
reviving the technique of verbal
“fights,”” an oral tradition that dates
back to the Middle Ages.

Indeed, rap and the French language
are enjoying a love affair. For while the
rhythms and cadences of French have
always been woefully ill-suited to rock
n’ roll, there is a natural affinity be-
tween the rhyming couplets of rap and
the poetic French “chanson’ tradition.
The tremendous and enduring enthusi-
asm for rap in France is sufficient to
sustain a weekly TV program, “Rap-
line,” on the national M6 channel, and
to make the country’s leading rapper
M.C. Solaar into a megastar. His debut
album has now sold 100,000 copies
and has produced four hit singles, and
he is soon to be marketed in the U.K.
on the highly fashionable Talkin' Loud

iabel.

If Solaar breaks through in Britain,
he will be going against the trend. For
while rap has exerted a tremendous in-
fluence on British popular music, there
have been few British rap stars. The
Shamen’s recent No. 1 “Ebeneezer
Goode" is basically a rap song, and
acts from Neneh Cherry to the Stereo
MCs incorporate a substantial element
of rap in their music. But contrary to
the French experience, the unsuitability
of British accents has tended to under-
mine the credibility of U.K. rappers. For
some reason, the cockney rhymes of
such acts as Derek B and Smiley Cul-
ture lack conviction, while rapping in a
Northern or Scottish accent sounds
faintly ridiculous—a point amply dem-
onstrated by the KLF and MC Tunes.
Also, the overwhelming popularity of
techno and, to a lesser extent, raggae
has claimed the attention of those peo-
ple who two or three years ago might
have taken an exclusive interest in rap.
Thus, after an initial burst of enthusi-
asm, rap culture in the U.K. has been
quietly absorbed into the mainstream.

There are now urban rap strongholds
all around the world. Frankfurt is known
as "‘the cradle of German rap.” The city
is home to Turbo B (of Snap), B.G. the
Prince of Rap and most recently Die

" Ice Cube: No Single Needed

Fantastischen Vier (The Fantastic
Four), whose in-your-face second ai-
bum, "4 Gewinnt” (4 Wins, Sony),
bludgeoned its way into the Top 10 last
month. A vibrant hip-hop street culture
flourishes in the Tokyo suburbs of Shi-
buya and Shinjuku. And in the black
townships of Cape Town, rap fulfills a
role as an alternative public informa-
tion service.

At a time when mistrust of political
leaders and legal institutions is more
widespread than ever and the “over-
ground" news is disseminated by in-
creasingly sophisticated communica-
tions systems, rap has become the
global bush telegraph of the street.
Word. =

indies

(Continued from page R-20)

own. Our biggest reason not to use
them [for rap] is that WEA distribution
has so many bigger priorities.

“Where WEA could help us is if we
had a record selling faster than we
could supply it; that's when the sheer

volume of product they could move
would help a project. On the pop side,
if something crossed over, like OPP did
for Tommy Boy, and the demand was
incredible, we would have the luxury of
tapping into their capabilities. But so far
we don't have any group with the type
of sales base that would warrant any-
thing like that.”

Unlike a lot of the majors, Big Beat
is an “‘ardent supporter of vinyl,” ac-
cording to Tewlow. “Demand is signifi-
cantly less—for singles about 2 percent
is viny—but we put it out to service DJs.
With album projects you'd senice some
vinyl initially. After the first few months
there’'s no point, but at first, for the DJs,
it's important. Vinyl still is the important
medium for breaking rap records; that's
where it originated and you can't siphon
that out. Cassettes are a big mover for
rap now, especially in the South and the
West, where it's such a car culture that
cassettes sell well—better than CDs.

“Rap albums are a lot different than
they used to be. There's not so many
throwaway tracks anymore. It's not just
about singles, and the majors don't
have a real handle on that. The way rap
albums are created is a full-scale thing
now.” ®m
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nications, ‘‘The difference between
[the early days of rap promotion] and
now is that people have started doing
the conventional promotions. That was
never the way. Now the majors have
the power to do it that way.” He cites
the traditional single-release with the
album dropping a month later. “I'm re-
leasing three singles before | even do
an album,” he says. “I'm more con-
cemed about developing a buzz before
| release a record; setup is more of a
real process now. I've been setting up
Redman for six months.”

With the field of rap labels and the
sheer number of artists escalating,
many execs say they must alter their
release schedules in order to compete.

“In the early stages of the game, if
you got your radar up, you could get
signals about whether something was
real or not, but it can take a lot longer
for a record to develop now,” says
Lynch. “It takes longer for a record to
break in the market. It took six months
for House of Pain's ‘Jump Around’ to
develop.”

Priority president Bryan Tumer says
that in the past labels had the patience
to stick with an artist. “When we put
out Eazy-E’s first single, ‘Radio Radio,’
it took nine months to make that hap-
pen. | fear for the future of the genre
if it took nine months for that to break.

“Business is shitty,” he continues,
saying that retail retums for credit are
way up because retailers demand more

SUPER HYPE
PUBLICITY CO.

We are the experts you of your
artists nead to moke your career
a success. We give you the
visibility you need, specializing in
RAP, R&B, DANCE, GOSPEL, and
REGGAE music.

DO BELIEVE THE HYPE!

Call Now (718) 443-4535
Fax (718) 574-9774

for more infermation

immediate sales with limited space in
which to sell. “I'm relegated to doing
more promotions on these acts to keep
the record out there, and they're forc-
ing me to move my timetable up.
There’s no question that more money
is being spent.”

Executives still cite showcasing art-
ists at conventions and clubs as being
effective in reaching new audiences.
While events like New York Live, which
has showcased many up-and-coming
rap talents, help to create a street buzz
on new talent, appearances on televi-
sion’s “‘In Living Color” and ‘“The
Arsenio Hall Show" are still prime tools
for enhancing a rap artist's image. Ads
in cutting-edge rap-oriented journals
like The Source and Rappages are ef-
fective. Tommy Boy's Lynch says that
ads in smaller, regional papers like San
Francisco’s The Bomb, Seattle’s Fla-
vor, San Diego’s Straight From The Lip,
L.A.’s The Rap Sheet and New York's
One Nut Network and Beat Down have
also been useful in reaching the right
audiences.

The Radio Dilemma

While radio stations have helped to
make huge hits of street-styled acts
House of Pain, Kris Kross and Naughty
By Nature, promoters of rap still face

Eazy-BE’s ‘“Radio”
Took Time

a wall of resistance and mispercep-
tions.

‘‘There's still no black radio
play,” says Simmons, who counts RAL/
Def Jam and Rush Management
among his holdings. “You might hear a
record once a day. But | still work ra-
dio.”

Select’s Cheek doesn’t think radio is
opening up. “it's closing down,” he
says. “‘I'm finding that it's actually
harder [to get a record played]. What
[radio is] doing is playing those records
that come up from the street with a big
ground swell and a lot of video play—
it could be DAS EFX, Chubb Rock. But
they are responding to their audience's
plea to play the music. That doesn't
signify that they’re more open.” He
adds that while mix shows meet audi-
ence demand, they still don't demon-
strate a real commitment by program-
mers to play rap during other dayparts.

Priority’s Bryan Tumer feels that “‘the
negative side of [radio acceptance is]
it has relegated rap music as a genre
of music to hit singles again, and it's
hurting companies like mine. I'm still
trying to develop and sign artists who
don't need to have a hit song. One side

COMING SOO
"Resenvation of Education”
{505) 268-6110 FAX (505) 268-0237

is good, but the negative is that the
majors sign groups because they hear
a song, they put the song out to radio,
radio’s got to play rap to be viewed as
hip. So they're playing this song, and
the record companies are shipping al-
bums to retail. But they're not selling,
because they're songs, not artists.'’ He
adds that upon the release of his more
“artist-oriented, not single-oriented”
albums, retailers now ask about chart
position or which track is hitting before
ordering.

Another issue for rap promoters is
the encroachment of ‘‘major-label”
sensibilities, which dilute the immedi-
ate, hungry, take-it-to-the-streets re-
flexes required to promote rap. The ac-
quisition of rap labels by the majors,
whether through buyouts, mergers or
distribution deals, was designed to give
the smaller rap independents more re-
sources within the market while allow-
ing them to utilize time-proven street-
oriented promotion techniques. But
many label execs feel that the indie
ways of doing things has been phased
out in favor of cookie-cutter major-la-
bel promotion practices.

“When rap first came out, the artists
became popular in the way they were
exposed, which was word-of-mouth,
and the mom-and-pops,” says Prior-
ity’s Turner. “The interesting thing
about this whole aspect of how to mar-
ket rap music is that we haven't em-
braced that old-school traditional way.
We’'re not set up for it. Our roster is
much more street-oriented.

Monica Lynch, though, sees “a lot of
the old-boy network way of doing things
being adopted by the rap community,
i.e. chart hype and hype in general. |
think that labels have to be very cau-
tious. A lot of times at the major labels,
their traffic is such that, if they have a
lot of rap releases, they just churn
them out the way they do a lot of R&
B records.”

The Strength Of Video

One fairly consistent method of alter-
native marketing is video, which has
been the single largest factor in break-
ing new rap acts in the past two years,
what with the rise in popularity of the
viewer-programmed The Box channel
and MTV's introduction of the ““Fade To
Black’ program.

“I think rap has now become more
of a visual experience as opposed to a
listening experience,” says Varnell
Johnson, senior VP of promotion for
Jive Records, who sees the video as a
positive tool. “With the influx of videos,
people can understand it a lot better.
One of the problems with rap is that a
lot of people didn't understand the
words or where the artists were coming
from. Now they can see or hear and
don’t think every rapper is out to ham
them, and that’s good. There are a lot
of profound statements being made by
these artists.”

But Select’s Cheek objects to rising
costs and the programming choices at
MTV. “Video is too important,” he
says. “‘| am vehemently opposed to the
cost of doing them and being at every
[video] programmer's mercy for play,
especially at the major outlets. We've
had some successful acts on record
and still haven't had what we feel we
deserve in terms of video exposure,
particularly at MTV. Based on what |
see going on there, we're just on line
and taking numbers."

Because of rap's street-level view
being at odds with the conservative re-
quirements of video programmers,
some videos have to be edited or re-
shot. ““We aiready go through an A&R
process with the record, but you have
to be A&R'ed again by video outlets,"
says Cheek. “You can say this word but
not that word, and we’re continually
doing edits, which can still be rejected.
It's difficult.” Cheek adds, however,
that videos greatly enhance the artist’s
image and have helped them to secure
live shows.

Executives agree that there is no one
tried-and-true method for breaking rap
artists. “The rap audience is so diverse
and expansive, and it's not a consumer
to be taken for granted,” says Cheek.
“Not all rap enthusiasts need and want
the same thing or come from the same
perspectives. The closer you come to
staying true to the art, the better your
chances of winning not only with the
‘heads,’ but also with newer enthusi-
asts as well.” =

dissed

(Continued from page R-12)

Bucano proposes a solution that's on
the supply side. ““I've been working on a
computer program called Direct Link,
which will place the point of purchase in
the home via a computer,” he says.
“Kids will be able to get the music right
from their homes, sometimes at a redu-
ced price. It would be available at major
distributors and even indies. I'm hoping
to get it out there next year or so0.”

Lynch, who calls bootlegging ““a prob-
lem that doesn’t seem like it will go
away, proposes a much more “outra-
geous’ concept—actually working with
the bootleggers. ‘“We’re wondering if
having a new artist’s song on an uptown-
mixed tape might help us in trying to de-
velop that street buzz,” she says. “We're
trying to see if there’s a potential silver
lining with this scenario.”

Though not as pressing as the bootleg
tape issue, the matter of counterfeit vi-
nyl album titles has also caused concem
in 1992. Many labels that had stopped
issuing album titles on vinyl (like Elektra
and Jive) started again.“There’s that
much of a demand among street DJs,”
says Jeff Sledge, manager of rap promo-
tion at Jive.

Besides the piracy problem, rap mu-
sic’s conflict with sampling also hasn’t
died down. In January, a case involving
Biz Markie sampling the Gilbert
O’Sullivan song ‘‘Alone Again (Natu-
rally)” prompted more than a few major
labels to initiate ‘“‘ultrasafe’” sample-
clearing procedures. Consequently, al-
bums by Kool G. Rap & Polo on Cold
Chillin’, Grand Puba on Elektra and oth-
ers were delayed. “The G. Rap album
‘Live And Let Die’ was in sample hell for
about eight months,” says Cold Chillin'
president Lenny Fitchtelberg. “We used
to clear a lot of samples before. Now we
clear everything.”

For reasons Fitchtelberg wouldn't dis-
close, except to say it has ‘‘something to
do with the censorship issue,” Wamer
Bros. has opted not to distribute “Live
And Let Die.”" For similar reasons, Intelli-
gent Hoodlum was asked to tone down
or delete some of his lyrics, and FU2 was
dropped from MCA.

“There have been a lot of negative de-
velopments in rap this year,” says Weiss.
“The good news is that the art form is
avoiding stagnation.” =
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Strait Country. MCA artist, and now movie actor, George Strait visits with record
label execs and actresses at the Nashville-held motion-picture world premiere of
“Pure Country,” in which he stars. Pictured, from left, are Bruce Hinton, president,
MCA/Nashville; actress Lesley Ann Warren, who appears in the movie; Strait;

actress Isabel Glasser, also in the movie; and Tony Brown, executive VP and head

of A&R, MCA/Nashville.

M BY DEBBIE HOLLEY

NASHVILLE—After 20 years in the
country record business, more than 25
top-five records, and miles and miles of
touring, superstar Tanya Tucker is fi-
nally a platinum-selling artist. Though
she has delivered a couple of gold al-
bums (“Tanya Tucker Greatest Hits”
and “TNT,” both certified by the Re-
cording Industry Assn. of America in
1978), her more recent and highly
touted Liberty release, “What Do I Do
With Me,” was the nudge she needed
to move her over the platinum edge.
Tucker first hit the country airwaves
in 1972 (at age 13) with the Columbia
single “Delta Dawn.” She eventually
recorded for MCA and Arista, before
taking a three-year hiatus and return-

ing in 1986 to sign with Capitol (now

COLLEGE TRY: We still don’t see a lot of academic
robes on Music Row, but we’ve noticed that an increas-
ing number of country performers are coming to town
with a college degree in tow. Reba McEntire, Garth
Brooks, Radney Foster, Mary-Chapin Carpenter,
Suzy Bogguss, Mike Reid, George Strait, Trisha
Yearwood, Lisa Stewart, and Lionel Cartwright, to
name a few, will always have “Old Main” to look back
on with pride, whether or not they ever make it to the
Country Music Hall of Fame. Dozens of other major acts

have at least tasted the
campus life.
Nashville

We don’t know if this
fact amounts to anything
beyond itself, but it may
just be one of the many el-
ements that account for
country music’s broaden-
ing appeal. Even today,

larity. Colleges—even

backwater ones—tend to break down regionalism, less
by education than by exposure to other people and the
cultural baggage they bring with them, Thus do themes,
sounds, and attitudes that would have once seemed for-
eign embed themselves naturally into country records
and videos. And thus does the “language” spoken there
seem more universal and accessible.

MAKING THE ROUNDS: Kenny Rogers, Vince
Gill, and Wynonna are scheduled to perform on the
two-hour CBS-TV special “A Country Music Celebra-
tion,” to air this coming spring. It will be taped Jan. 13
at the Grand Ole Opry House. Other acts are yet to be
announced for the show that will commemorate the 35th
anniversary of the Country Music Assn. ... Gill is the
new national spokesman for the EAR Foundation, an or-
ganization concerned with hearing ... The family of
Fred Rose—the late music publisher, songwriter, and
member of the Country Music Hall of Fame—has do-
nated a collection of his memorabilia to the Country Mu-
sic Foundation. Included are sheet musie, correspond-
ence, song manuscripts, and photos. CMF historian
John Rumble is writing a biography of Rose, about
whom he also wrote his doctoral dissertation ... The
Cactus Brothers, who recently signed to Liberty Rec-
ords, will perform five nights at the Break For The Bor-

To What Degree Is Country Collegiate?

An Increasing Number Of Acts FEarning Diplomas

most country artists come - Council of Wiesbaden,
from small towns and ru- Germany ... MCA Rec-
ral regions, which are the . ords threw a party Nov. 16
last bastions of social insu- by Edward Morris to celebrate Mark Ches-

der club in Dublin, Dec. 2-6 ... Mel Tillis Enterprises
has moved to 809 18th Ave. South, in Nashville.
Hallway Entertainment & Distribution, Nashville, has
released an hourlong home video biography of Willie
Nelson. It features segments of 20 performances and
comments from Waylon Jennings, Kris Kristofferson,
Faron Young, Ray Charles, Emmylou Harris, Gary
Busey, and others . . . Tim Wood has joined the Liz Gre-
gory Talent Agency in Nashville as a booking agent . ..
Randy Travis will be honored Dec. 3 in Washington by
the USO for his work on
that organization’s behalf.
Also up for honors that
night: Secretary of De-
fense Dick Cheney; Wil-
liam Anders, chairman
and CEO of General Dy-
namics; and Helga Haub,
president of the USO

nutt’s
Short Stories” album going gold.
“Inside Country Music With Rene Goodman,” a two-
minute weekday radio series, debuted Nov. 2 and is now
heard in 40 markets in the U.S. and Canada. The host
is a former reporter for “Crook & Chase” ... Booking
agent Sol Saffian has joined Buddy Lee Attractions. He
was formerly a vice president at the William Morris
Agency . .. David Kershenbaum, formerly with Morgan
Creek Records, is K.T. Oslin’s new producer. The two
are currently working on three new songs for Oslin’s up-
coming greatest-hits collection.

“Longnecks &

MARK YOUR CALENDAR: Two songs performed by
Atlantic/Nashville artists will be heard on the Nov. 29
segment of the ABC-TV series “Life Goes On”: Tracy
Lawrence’s “Somebody Paints The Wall” and Neal
McCoy’s “Now I Pray For Rain” . . . Joe Diffie and Ex-
ile will perform a benefit concert Dec. 8 at 7 p.m. at the
Grand Ole Opry House for First Steps, an organization
that deals with disabled children. Tickets are available
through Ticketmaster ... The W.0. Smith Community
Music School and BMI will present their “Jazz On Music
Row” Christmas Concert Dec. 13 at 4 p.m. at the BMI
building at 10 Music Square East. Tickets are available
at the door for $5 each or $1 for those under 18. Included
in the deal: coffee, cider, free parking.

Liberty), where she is currently the
roster’s top-selling female artist, sec-
ond only to Garth Brooks in Liberty’s
overall sales.

She has a consistent and successful
singles chart history and an easily re-
cognized vocal style. So why hasn’t she
seen platinum-album status before
now? Sources close to her name several
factors. First, and perhaps foremost,
the high wave of country album sales
the industry is now experiencing has
been building over the past several
vears. Prior to the rise in country sales,
Tucker was moving album units that
were comparable to many in her league
and, according to Liberty’s VP of pro-
motion, Bill Catino, in the neighbor-
hood of 100,000 units. “She has never
really been a consistent gold-selling
artist, but 100,000 was pretty common
for successful name acts then. That
was before Randy Travis, Clint Black,
and Garth Brooks.”

Jerry Crutchfield, VP of A&R at
Liberty and Tucker’s producer for
more than 15 years, claims Tucker has
always been an “impact” artist at radio.
Of the 21 singles released since Tucker
signed with Liberty, all but two have
reached the top 10, and 15 of those
were top five. Discussing her platinum
success, he says, “I think the idea of
Tanya Tucker has come of age.” At 34,
she’s still younger than most of her
contemporaries and has had 21 years of
success and hits. “But now,” he says,
“she’s more accessible to all facets of
the market and now she’s more accept-
able. Her image is a very positive one.”

Although Crutchfield says the music
is “first and foremost,” he also says
much “strategizing and brainstorm-
ing” took place in preparation of “What
Do I Do With Me.” The label examined
Tucker’s low sales figures, considering
the kind of radio success she had had
and her staus as a superstar. “We said,
‘With all of these hits, why are we not
selling gold and platinum every time
out? ” Crutchfield says.

Liberty circled its wagons and servi-
ced Tucker’s product with sharper fo-
cus “on presentation and positioning,”
says Crutchfield, “and really found out
that, historically, her product had not
been placed properly. If her album is
not in the record store, the buyers
aren’t going to go, ‘Aw shucks, I'l]

Tanya Tucker Pilots Into Platinum
Liberty Making Artist, New Set A Priority

come back.’ They’re going to go, ‘Well
give me this,” because they're there to
buy music and there’s too much great
music out there.” Crutchfield says her
product is now positioned relative to
her status as a superstar.

TUCKER A PRIORITY

Bob Freese, VP of sales and market-
ing at Liberty, agrees. “Our regionals
are doing a terrific job of making sure
that Tanya is a priority.”

Liberty shipped 250,000 units of
Tucker’s newest release, “Can’t Run
From Yourself,” which hit the streets
Oct. 6 and marked her 25th album. “In
the country world, that will fill every
pipeline, but it won’t overload it,” says
Freese. At press time, the number of
distributed units was up to 375,000.
The suggested retail price is $10.98 for
cassette and $15.98 for CD.

Freese says Liberty is aiming
Tucker’s product, in part, toward peo-
ple who are testing country musie, “not
just the straight-ahead country audi-
ence.” A glance at her new album cover
reveals an unusually glamorous photo-
graph of Tucker, marking a more ma-
ture and sexy image. “Tanya has a bit
of mystique and intrigue about her,”
says Catino, who believes the country
audience has moved away from the “lit-
tle 13-year-old Tanya Tucker that I'm
sure a lot of them visualized for years.
Her image has been tamed and sharp-
ened. She has become a real classy lady
out there and her music has gotten a
little edgier.”

Freese says his department has the
new album tied in with major retail
outlets through the holidays. “It is one
of the most focused-on albums at retail
because of the marketing campaign we
laid out—that’s price and positioning in
a lot of stores.” Freese has also placed
a tremendous amount of newspaper
and radio ads. “It’s a priority for us
Jjust like Garth Brooks. We are spend-
ing money and we're supporting her
like a superstar.”

“Can’t Run From Yourself” is No. 15
on Billboard’s Top Country Albums
chart in its sixth week there. (“What
Do I Do With Me” is still on the albums
chart after 72 weeks.) On The Billboard
200, the new record moves to No. 52
with a bullet, while the first single,

(Continued on page 30)

Americana Network To Air On Nostalgia

NASHVILLE—The still-to-air
Americana Television Network in
Branson, Mo., says it will make its
debut as a segment of Nostalgia Tel-
evision’s overall programming.

An ATN announcement says the
network will provide Nostalgia a
weekly 10- to 15-hour block of pro-
gramming beginning in March ’93,
and that the block will be expanded
to 30 hours a week in June. Ulti-
mately, ATN aims to be an inde-
pendent service.

According to the announcement,
the 7-year-old Nostalgia Television
has 14 million viewers. It will handle
affiliate sales, affiliate and trade-

show marketing, and on-air promo-
tion for Americana. ATN will sell its
own advertising.

ATN, a privately held corpora-
tion, describes itself as a program-
mer of “American musie, back-to-
basics lifestyle pieces, folk arts and
crafts, travel, outdoor, and nature
shows.”

It is headed by Stan Hitcheock,
who ran Country Music Television
until it was purchased in '91 by Gay-
lord Entertainment Co. and Group
W Satellite Communications.

ATN does not specify when it will
function apart from Nostalgia.
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