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Double Platinum look easy
as the first two singles
from BOBBY
strike Gold.

BUFFETT

With the Platinum-plus

BOATS, BEACHES, BARS & BALLADS,

he scores MCA’s biggest box set ever.

M AR K ...TtO new
CHESNUTT

MARY J.
BLIGE

Queen of
Hip Hop Soul
outperforms
Two smash superstars
albums yield by striking
five No. | Platinum in
singles and six weeks
sales surpassing with two

1.4 million units. No. L singles.

Multi-talented s H a I
young chantcuse

takes her The debut
| P . place among, single
C H a N T E ' ‘ o o R E the greatest “If I Ever
J o D E C l vocalists Fall In Love”
Double Platinum debut generates four smashes witha Top 10 tops two charts

and stays in the 81LLBOARD Top 100 a year after its release. debut single. and hits

Douhle Platinum

almost overnight.
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CMA Male
Vocalist Of
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boasts a staggering
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Critical sensation surpasses his Grammy year

with a Gold album and major airplay. !
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= ; Her MCA debut single “Sometimes Love Just Ain’t Enough”
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solo debut yields three No. | singles. M C A

ed forabettertlme 1

1992 MCA Records. Inc

- www americanradiohistorv.com



www.americanradiohistory.com



www.americanradiohistory.com

NEWSPAPER

IN THIS ISSUE
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To Lead Its New
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Guerra Y 4.40 Return
With A New Release
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THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT

THE POWER OF HOME VIDEOQ INCREASES

Film Soundtracks Profit From Vid Releases

#BY CRAIG ROSEN
and EARL PAIGE

LOS ANGELES—The boost sound-
track albums receive from a film’s
home video release is increasing as
record and video labels work more
closely together on cross-promotions.

The soundtracks to “Sister Act”
and the animated hit “Beauty And
The Beast” recently experienced

Garth Takes On
Big Work Load
During ‘Hiatus’

> aBY MELINDA NEWMAN

CLEVELAND—AIlthough Garth
Brooks recently announced he in-
tended to take an eight—month
break until September in order to
spend more time with his baby
daughter, he plans to keep busy
during his hia-
tus.

First, he will
perform the
national an-
them at the Su-
per Bowl Jan.

31 and give two

| Sy concerts in con-
BROOKS junction with

the NFL and

United Way to benefit a South

o | Central L.A. community youth

project. He will also work on a
new album, his second NBC-TV
special, and his first music video
in almost two years, and will con-
tribute to an album of Bob Wills
covers being compiled by Asleep
At The Wheel’s Ray Benson.
Meanwhile, he’s in the midst of
negotiating a new contract with
Liberty Records.

“Unfortunately, there’s going
to a be a lot of [work] done during
this time off,” said Brooks at the
next-to-last stop of his 78-city
tour, which ended Dec. 12. “But I
don’t have problems with doing

(Continued on page 24)

In Billboard Bulletin...

Japanese Govt. OKs
1 Digital-Royalty Bill

PAGE 100

chart gains, spurred by the home vid-
eo release of the films. On The Bill-
board 200 for the week of Dec. 12,
“Sister Act” jumped from No. 62 to
No. 55, while “Beauty” was up from
No. 46 to No. 37.

As Jonathan Coffino, MCA Rec-
ords senior VP of sales and field mar-
ketmg, notes, “The more music there
is in the film, the bigger the [sound-
track sales] spike tends to be when
the film is released on home video.”

Coffino points out that MCA’s
“Juice” soundtrack experienced a
“huge spike in sales” when it went to
home video in late July.

Other labels have had similar expe-
riences.

“We knew we were going to see an

(Continued on page 97)

Sell-Thru Helps Increase Value Of Vid Product

B BY SETH GOLDSTEIN

NEW YORK—Due mainly to explo-
sive growth in the sell-through mar-
ket, the wholesale value of home vid-
eo product jumped 11.6% this year,
according to Billboard’s exclusive
market analysis and studio sources.
A major part of this surge can be at-
tributed to Disney Home Video,
which has become the supply side’s
first billion-dollar baby.

Disney Home Video generated
sales of close to $1.1 billion, a gain of
nearly 21% over last year, on the
strength of aggressive marketing
and a sell-through schedule that in-
cluded “Beauty And The Beast,” the
largest-selling video in history. The
only other entity in the home-video in-

dustry with bigger revenues is retail-
er Blockbuster Entertainment,
whose 1992 revenues should reach
$1.6 billion.

No other software supplier is close.
The combined sales of Warner Home
Video and Columbia TriStar Home
Video, respectively the second- and
third-biggest video suppliers, totaled
just under $1.2 billion. And each had
major contributions from the lines
they distribute—MGM/UA and HBO
Video brought in $225 million to
Warner, and New Line Home Video,
$120 million to Columbia.

The top three studios should ac-
count for some 43% of wholesale rev-
enues of $5.3 billion, a gain of about
11.6% over the 1991 mark of $4.75 bil-

(Continued on page 72)

Country’s Fan Base Is Wider Than Ever

B BY EDWARD MORRIS

NASHVILLE—Gone are the days
when country music label executives
looked at rural dwellers in the 25-to-
54 age range as their primary audi-
ence.

In-house and independent research
reveals that country also appeals
now to listeners/viewers/buyers who
are younger, more musically eclectic,
and more geographically diverse
than ever before.

“The main thing that we have dis-
covered—beyond a shadow of a
doubt—is that the age range has ex-
panded greatly in both directions,”

Barbra/Sony Pact;
Big Tour On Tap?

EBY IRV LICHTMAN

NEW YORK—Barbra Streisand, one
of the last bastions of MOR stardom
on recordings, is
extending her
three-decade-old
relationship with
Columbia Records
in a manner mir-
roring today’s
rock superstars.
In line with
Streisand’s long-
standing multime-
dia success, Columbia parent Sony
Corp. has also worked out a separate
film deal with her through Sony-
owned Columbia Pictures. The com-
mitment gives the film division ac-
(Continued on page 99)

STREISAND

TILLIS MCENTIRE

says Thom Schuyler, who heads RCA
Records’ Nashville division.
The lower end of the age scale,

of our core audience is beenagers and
20-year-olds. I think we've done that
without abandoning our broader au-
dience.”

Schuyler attributes country’s
broadened appeal to the fact that it is
being created by songwriters, artists,
and producers who have had “a very
eclectic musical background ... who
were fashioned by all elements.”

One thing that has not changed is
that female country fans outnumber
their male counterparts. According to

DECEMBER 26, 1992

Divvying Up The
Digital Royalty
Pie In The Sky

l BY SUSAN NUNZIATA

NEW YORK—Several key indus-
try organizations are competing
for control over the division of
royalties provided by the recently
signed Audio Home Recording
Act.

The bill places a royalty on the
sale of digital audio recording de-
vices and blank media, to be
passed on to performing artists,
record companies, songwriters,
and publishers as compensation
for sales lost to home recording.

ASCAP, the Recording Indus-
try Assn. of America, The Harry
Fox Agency, and The Songwriters
Guild of America have already be-

(Continued on page 88)

HOME & ABROAD

World Music Albums
Display Variety,
Widen U.S. Tastes

PAGE 87

No. 1 IN BILLBOARD

Schuyler contmues, now extends into  data compiled for the Country Music | % jwiLL ALJ.,‘XJS"’L"O%E%S [
the midteens “by virtue of the Garth  Assn., more women who are 18 and ~ WHITNEY HOUSTON _ oRsTA) |
Brookses, Clint Blacks, Hal Ket- older listen to country than to adult P BODEH(‘E BILLBOARD 206
chums, and Billy Deans. Very much (Continued on page 98) . SOUNDTRA&:RD )
i “HOT R&B SINGLES
* | WILL ALWAYS LOVE YOU
WHITNEY HOUSTON (ARISTA) |
Stak TOP R&B ALBUMS
s N romat wars | - weneee
SOUNDTRACK (ARISTA)
e . HOT COUNTRY SINGLES
Sony, Philips Bare High Costs | |* BT LET OUR LOVE START s
. | |
E BY DON JEFFREY grow to about $200 million, accord- TOP COUNTRY ALBUNS =
ing to a top Sony official. % THE CHASE
NEW YORK—As the battle be- Philips Electronics N.V. and GARTHH%F_*'_%OA';%E SLTRFAY (UBERTY)
tween the new digital music fo’r- Matsushita Electric Industrial (_30., TS GORMABE A LGVELYIDAY
mats, Philips’ DCC and Sony’s co-developers of the competing THE SO.UL. S.YSTEM. (ARISTA)
MD, moves from corporate offices digital compact cassette, are said HOT DANCE SALES
to electronics and music stores, to have committed $55 million and % ARE YOU READY TO FLY?
the prestige and profits of the par-  $50 million, respectively, to the ROZALLAHOT AP SNGLES 2
ents of three of the Big Six record technology, which allows digital % FLEX
companies are on the line. and analog tapes to be played on MAD COBRA (COLUMBIA)
Sources say that Sony Corp., the  the same machines. HOT ADULT CONTEMPORARY
creator of the MiniDisc, has com- Philips, which owns about 80% % | WILL ALWAYS LOVE YOU
X o WHITNEY HOUSTON (ARISTA)
mitted more than $100 million to of PolyGram Records, needs to HOT LATIN TRACKS
developing the format and retool- score a success with DCC, because Y CASTILLO AZUL
ing factories to make the new por- its lagging consumer electronics RICARDO MONTANER (THRODVEN)
table, recordable, digital music business sales have dragged down TOP VIDEO SALES
carrier. When the costs of produc-  profits and placed increasing pres- ok BENDTY AND T"Ezﬂﬂm OMELIOt)
ing blank and prerecorded soft- sure on the company to increase TOP VIDEO RENTALS
ware are added in, the total costs (Continued on page 99) # SISTER ACT |
(TOUCHSTONE HOME VIDEQ)
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When
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their
choice...
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voice.

/

ASCAP

AMERICAN
SOCIETY OF
COMPOSERS
AUTHORS &
PUBLISHERS

THE
VOICE

MUSIC

ASCAP

congratulates our writer members whose songs hit
the 1992 BILLBOARD Hot 100 Year End Chart.

Paula Abdul - Bryan Adams - Walter Afanasieff + Howard Ashman - Atlantic Starr
Dallas Austin - Jarvis LaRue Baker - Bernard Belle - Vassal Benford - Michael Bivins
Bill Bottrell - Peabo Bryson - Bobby Brown - Glen Burtnik - Alex Call

Tevin Campbell - Gary Chapman - Robert Clivilles and David Cole

Tom Cochrane (s0cAN) - Color Me Badd - The Cure (PRs) -+ Sally Jo Dakota - Das EFX
Hal Davis - Def Leppard (Prs) - Ronald DeVoe : Malcolm Duncan - Jermaine Dupri
Stephen Ferrone - Firehouse - Genesis (PRs) - Phil Galdston - Berry Gordy

Alan Gorrie * Amy Grant - Jay Gruska - Guns N’ Roses - Stuart Hamish

Sophie B. Hawkins - HI-Five - House of Pain - Steve Hurley - Willie Hutchison
Sylvester Jackson - Jimmy Jam & Terry Lewis - Jodeci - Elton John (pRrs)

Gary Kemp (Prs) - The KLF (prs) + Robert John “Mutt” Lange (PRrS) - Lisa Lopes

Peter Lord - Madonna - Marky Mark - Richard Marx - Jeremiah McAllister

Owen McIntyre - George Michael - Mint Condition - Eric Miller - Vic Mizzy

Mr. Big - Mark Mueller - Kenny Nolan - Michael Omartian - CeCe Peniston
Christine Perren - Freddie Perren - Andre Pessis - Shep Pettibone : P.M. Dawn
Prince And The N.P.G. - Queen (PrS) - Bonnie Raitt - Mike Reid - Teddy Riley
Chantay Savage - Jon Secada - Shakespear’s Sister (Prs) + Allen Shamblin

Shanice + Kym Sims - Snap (GEMA) - Stylz - Keith Sweat - Devante Swing

Bernie Taupin - Keith Thomas - Technotronic Featuring Ya Kid K (saBam)

Toad the Wet Sprocket - Ugly Kid Joe - U2 (prs)  Jim Vallance - Luther Vandross

Narada Michael Walden : Diane Warren - Bob West « Marc Williams

And congratulations to all ASCAP members
for their successes in 1992!

New York Nashville Los Angeles Chicago London Puerto Rico
(212)621-6000  (615) 742-5000  (213)883-1000  (312)527-9775  011-44-71-973-0069  (809) 725-1688
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What Fuels Rage Against The Machine?

Fury is often the flower of deep disappointment, and it can blossom
most fiercely in the hearts of frustrated young believers. It’s tough
to placate the pupil who has been taught to care too much, and
Rage Against The Machine is the sound of anger at the brink of
heartbreak.

A Los Angeles-rooted hardcore band that grafts capacious punk
compulsion with crafty political rap, Rage Against The Machine is
also the deeply felt forum for the poetry of Zack de la Rocha, a 22-
year-old guitarist/songwriter of Chicano and white parentage.

“When I was younger, I had a weird image of myself as an All-
American kid,” says de la Rocha, whose unruly dreadlocks and
boyish demeanor belie a personality toughened by a heritage of
conflict. “I grew up moving back and forth between my father’s
place in East L.A. and my mother’s home in the white suburb of
Irvine, because I was the focus of a heavy custody battle between
my dad, who was a first-generation Mexican muralist, and my half-
Chicano/half-German mother, a teacher’s aide who eventually
raised me while working at the Univ. of California

since the sixth grade, drummer Brad Wilk had thundered beside
Eddie Vedder prior to Pearl Jam, and lead guitarist Tom Morello
had previously been part of a local outfit called Lock Up. Just prior
to their initial public performances in the fall of 1991, Rage Against
The Machine recorded a homemade cassette album formidable
enough to sell in excess of 5,000 copies locally. (The Desert Storm-
denouncing “Bullet In The Head” amply illustrates the trenchant
allure of the indie cassette, thus that track was eventually trans-
ferred intact to the Epic album.)

From the start, Rage Against The Machine was a wildly pre-
cocious crowd pleaser, opening for Body Count, Public Ene-
my, Pearl Jam, and Perry Farrell’s Porno For Pyros, as well
as being showcased on the second stage for the Los Angeles
leg of Lollapalooza II. And on the strength of the Epic al-
bum—co-produced by Rage Against The Machine and sea-
soned engineer Garth Richardson (Red Hot Chili Peppers,
Ozzy Osbourne)—they must be viewed as one of the most

original and virtuosic new rock bands in the na-

at Irvine. I was never able to communicate with
my father, a talented but difficult guy, and while I
couldn’t adjust to life in the suburbs, I also found
that I was not accepted by the cholos—the home-
boys from the barrio of East L.A.—because I nev-
er learned to speak Spanish. Of course, the true
language of my people is not Spanish but Nehua,
the tongue of the ancient Aztecs, but these individ-
ual experiences of disenfranchisement fueled my
political awareness of how our system has cut us
off from the real sources of power in our nation.
“My political awakening came in high school
when I realized you’re only seen as successful in
this country when you’ve been completely assimi-
lated and you’ve achieved a lot monetarily. So the
oppression that ordinary people are constantly
subjected to is as much spiritual as political. If
our music sounds angry, it’s because we're fight-
ing for empowerment on a spiritual level as well
as a material one. And when I sing a song on the

MUsic

TO MY EARS

by Timothy White

tion, capable of a latticed wall of stridor so
deftly woven that it’s destined to be the stan-
dard for any audacious headbangers who dare
follow.

Not since the first Led Zeppelin album or
Motorhead’s on-tour ‘“No Sleep ’til Hammer-
smith”’ has a band rumbled and roared with
such extravagant craft, compelling Rage
Against The Machine’s record company to cir-
culate the following clarifier: ‘““No samples,
keyboards, or synthesizers have been used in
the making of this album; all sounds are the
product of guitar, bass, and drums.”

But the ornery abandon of Rage Against The
Machine’s sound is leavened with a forte for in-
tensely versatile arrangements that feature
touches of incisive wit and vulnerable self-ex-
amination. Tracks like ‘““Take The Power
Back,” “Know Your Enemy,” “Wake Up,” and
“Freedom” commence with a martial wallop

p=—=3

new album like ‘Settle For Nothing,’ it’s a reflec-
tion of my inner self as well as my social philosophy.”

The lead singer of Rage Against The Machine goes on to explain
that the songs on the band’s self-titled debut album (on Epic Asso-
ciated) emerged from his “ambition to evolve as a poet as well as a
musician. I started playing guitar when I was 8, and I played most-
ly punk at first, but then in junior high, a music teacher turned me
on to Joe Pass and Charlie Parker. At the time, I was in a punk
band called Juvenile Expression, and jazz opened me up to the pos-
sibilities of improvisation and hybrids. Later in high school I start-
ed listening to the Sugar Hill Gang, Grandmaster Flash, and Run-
D.M.C., and this was a time when I was struggling to shape my
own identity as a Chicano caught between two cultures.”

Membership in hardcore bands with names like Hard Stance and
Inside Out led de la Rocha to the conclusion that the conventional
hardcore approach was “ultimately kinda limiting. I envisioned a
fusion of punk, hardcore, hip-hop, and rap that would also be an
outlet for this rap style of poetry I'd been working on, and over the
course of two-three months I wrote all the material that would
wind up on this album.”

If this sudden burst of literary inspiration marked de la Rocha’s
arrival as a lyricist, the formation of Rage Against The Machine
was an equally swift creative alliance of boyhood friends and com-
patriots from other L.A. bands. Zack had known bassist Timmy C.
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and then careen along a surprisingly cogent
path from growling thrash metal to plaintive choral rap to
rolling electric blues vivified with post-psychedelic guitar
vamps.

In the space of a given song, drummer Wilk can hammer out
a half-dozen tensile tempos in styles that incorporate pure
swing, punishing funk, and dashes of hip-hop jazz. Meantime,
wondrously adept guitarist Morello creates drenching cata-
racts of raw melody, his consummate runs and delicate organ-
like surges redolent of Hendrix, Jimmy Page, and Dr. Know
of Bad Brains—yet none of it seems even remotely busy.

Interswirled with de la Rocha’s elastic vocal howl and the
riptide of Timmy C’s bass, Rage Against The Machine gener-
ates the most beautifully articulated torrent of hardcore bed-
lam that one could imagine. And the hopes invested in these
humming murals of urban din are equally visionary.

“Back in 1974,” says de la Rocha, “my father’s paintings
were part of the first Chicano art exhibit ever organized at the
L.A. County Museum of Art [“Los Four: Almarez, de la Ro-
cha, Lugan, Romero”’]. That accomplishment was really some-
thing to be proud of. I want to make music that gives people
that same sense of identity, and lets them see that human
rights, civil rights, and spiritual rights are part of the same
struggle we all face: to take the power back.”
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DIGITAL DELIVERY SERVICES THREATEN MUSIC BIZ

EBY JAY BERMAN

Despite the music industry’s success
in obtaining passage of the Audio
Home Recording Act of 1992, another
new technological development rep-
resents an even greater danger to
our business. The digital transmis-
sion of sound recordings is no longer
science fiction, nor is it the technolo-
gy of the future. It is here now. It is
being advertised, it is for sale, and it
is here to stay. Digital transmission
of music through cable, telephone
wire, satellite, and broadcast will
transform the way music is delivered
to the home. It will transform the mu-
sic industry as we know it, and it
could soon entirely displace the sale
of sound recordings to the public.
And as long as we don’t have a
sound-recording performance right
in the U.S., this technology could
sound the music industry’s death
knell.

This is not a dilemma facing just
record producers and performers; it
affects composers, songwriters, and
music publishers as well. In modern
times, the principal source of revenue
for everyone in the music business
has always been record sales. But de-
livery through digital music trans-
mission would change that forever.
The entire industry needs to come to-
gether to examine how we can collec-
tively adapt to this changing environ-
ment. If we continue to be blinded by
the historical conflicts of supposedly
opposing constituencies, we shall cer-
tainly perish—ironically, one of the

few things we will have accomplished
together.

DIGITAL CABLE AUDIO

We're on the threshold of a world
of unlimited consumer access to pre-
recorded music through the delivery
of digital signals by cable, satellite,
and broadcast.

In the last few months, I have be-
gun to see ads on cable TV recruiting
subscribers for digital cable audio
networks. There are at least two of
these networks in operation, offering
subscribers more than 30 channels of
24-hour, commercial-free, CD-quality
prerecorded music for $10 a month.
The networks project that, combined,
they will be serving up to 3 million
people by the end of the year.

The formats in use and those being
contemplated by digital cable audio
networks go well beyond those of tra-
ditional terrestrial analog radio
broadcasters. For example, networks
can provide their listeners with de-
tailed program guides, deliver entire
albums without commercial interrup-
tion, create new “greatest hits” com-
pilations of popular artists, offer
“pay-per-listen” services, and, with
an interactive system, allow for deliv-
ery of “audio on demand.”

Currently, there is little or no legal
protection for record companies and
artists to control the uses of their tal-
ent and the works that they have cre-
ated. Unless subject to certain con-
trols, a digital radio service could
transmit, without authorization and
with CD quality, an entire album of a

popular artist, such as R.EM.’s new
hit album “Automatic For The Peo-
ple,” on the day of its release. Thus
these services could virtually wipe
out the economic incentive for record
creators to produce new recordings
by eliminating the market for the
sale of prerecorded music. And, if
music is not recorded, it is painfully
obvious that even those whom exist-

ing copyright law protects—compos-
ers and music publishers—will be
harmed as well,

BROADCASTING ISSUES

Broadcasters say they do not un-
derstand why they should start pay-
ing for the commercial exploitation of
sound recordings when they are ac-
customed to getting them for free
and when record companies compete
with one another to get air time for
their songs. Similarly, it is difficult
for music publishers to be sensitive
to the record companies’ problems,
since they fear a performance right
for labels and performers would re-
duce their piece of the public perfor-
mance pie.

‘60 other nations
have performance
rights for sound
recordings’

Jay Berman is president
of the Recording Industry
Assn. of America.

To the broadcasters, I say their log-
ic is flawed, even in terms of tradi-
tional technology. The fact that copy-
right owners want to have their
works made available to the public
does not mean that such distribution
should not benefit the creator of the
work. Indeed, our entire copyright
system operates on the principle that
authors will be encouraged to make
their works available
in exchange for renu-
meration. When
viewed against
emerging technolo-
gies that will change
the primary means by
which consumers ob-
tain their music, the
ability of the author
to control the uses of
this work and to be
paid for the uses that he or she autho-
rizes is so compelling that some
broadcasters themselves have ex-
pressed support. However, the broad-
casters have also strived to signifi-
cantly limit the extension of such new
legal rights to particular types of
uses.

To the composers and music pub-
lishers, I say simply that we have no
intention of threatening their estab-
lished rights. They deserve to feel se-
cure in their rights. What we want to
do is add a right and develop statu-
tory language that makes it clear
that we can control the performance
of the works that we create. We have
no intention of dividing or taking
away their share of the pie; in fact,

EDITORIAL

ROOTS ARTISTS DESERVE

As NARAS president Michael
Greene aptly observed in a recent
Commentary (Billboard, Dec. 12),
“there would be no rock’n’roll” with-
out the early blues and R&B greats
who paved the way for the genre.
Similarly, country, rock, and other
types of artists owe an immense debt
to their gospel, hillbilly, and folk-mu-
sic forebears; and early jazz, from
Dixieland to swing to bebop, inspired
not only contemporary jazz artists
but many other musicians as well.
Moreover, it is a long-underacknow-
ledged fact that many music forms
from the Southern Hemisphere, in-
cluding samba, salsa, calypso, and
steelpan, as well as ska and reggae,
all played vital roles in helping shape
and enhance a host of modern musi-
cal genres.

Without all of these predeces-
sors—not to mention the rock pio-
neers of the '50s and early '60s—
American popular music would never
have achieved the richness and diver-
sity that propelled the U.S. record
and music publishing industries to
their current size, wealth, and inter-
national influence. Since the advent
of the CD, moreover, original record-
ings by roots artists have generated
substantial worldwide sales—in some
cases, more than they did when they
were first released in a much smaller

market. But, sadly, many older musi-
cians have not received the amount of
remuneration they deserve.

In many cases, this is because they
signed blatantly unfair contracts, re-
corded without contracts specifying
the royalties they were to be paid, or
simply signed away their rights for
absurdly small sums, As a result, a
number of roots artists have received
very little of the income their musical
genius helped to create.

Within the past year, EMI and
MCA have tried to right this wrong
by forgiving deficit balances in their
older artists’ recording accounts and
increasing their royalty rates. In do-
ing so, they followed the example of
Atlantic Records, which in 1988 for-
gave unrecouped advances and be-
gan paying back royalties to some of
its roots artists going back to 1970.
At the same time, Atlantic set up the
R&B Foundation, which dispenses
emergency financial grants and med-
ical assistance to early R&B acts. At-
lantic gave the foundation $1.5 mil-
lion in seed money, and Time Warner
and EMI have paid for its operating
expenses since then.

In recent months, other labels and
industry organizations have jumped
on the bandwagon. Since last June,
the R&B Foundation reports, it has
received pledges of $765,000 per year

ROYALTIES

for a three-year period from Sony,
PolyGram, BMG, Def Jam, Rhino, Jo-
bete Music Publishing, MTV, BMI,
ASCAP, Billboard, and Radio And
Records.

The industry is to be applauded for
finally recognizing its obligations to
its R&B pioneers. Now, perhaps,
more labels will also follow the path
blazed by Atlantic, EMI, and MCA
and pay royalties to the roots artists
on their own labels. They should re-
ward not only older R&B and blues
acts, but also other needy artists who
made a significant contribution to the
development of popular music in its
earlier years. In addition, many great
Caribbean and reggae artists deserve
to get more than the pittance they
have received for their influential re-
cordings.

While such philanthropy might be
seen as an unnecessary drain on the
bottom line, doing the right thing
could also benefit labels financially.
Because, in an industry that is be-
coming increasingly aware of how
much it owes to its roots artists, com-
panies that set aside legalisms to help
their older acts will certainly roll up
credit in the eyes of the younger art-
ists whom they hope to attract. This
is the kind of good work that makes
good business sense.

WARM AND WITTY GEORGE
For me, the high point of the 1992
Billboard Music Awards telecast
was the acceptance speech of
George Harrison. He was warm,
sincere, gracious, and witty.
Looked good, too.
Steve Holsey
Music Editor
Michigan Chronicle

TZUKE IS A FAYORITE

It was with great excitement that I
read Timothy White's column re-
garding Judie Tzuke (“U.K.’s ‘Won-
der’ Woman,” Billboard, Dec. 12).
Judie Tzuke has been a favorite of
mine since her first album and I
have continued to follow her excep-
tional music via her superb import
releases.

“Wonderland” is another fine re-
cording by this extremely talented,
wrongfully unappreciated (both in
the U.K. and U.S.) and influential
artist. Hopefully this write-up will
signal a resurgence in appreciation
for Judie Tzuke. Again, my thanks
to Timothy White for recognizing
her extraordinary talent.

Patrick M. Hnidka
Pittsburgh

‘SAMPLING IS THEFT

In response to the Commentary by
Francesca Spero (Billboard, Dec. 5),
she appears to avoid the basic prin-

LETTERS

for the industry to survive, we must
expand both the pie itself and the rev-
enue derived from it.

INTERNATIONAL RAMIFICATIONS

Approximately 60 other countries
have a performance right for sound
recordings, while the U.S. lags be-
hind. It is embarrassing that this
country, the leading producer of
sound recordings in the world, does
not recognize this essential right. But
more importantly, it directly and ad-
versely affects the ability of U.S.
companies and performers to share
in the revenue collected overseas for
the use of our recordings.

The absence of a performance
right makes it extremely difficult for
U.S. negotiators to secure higher lev-
els of protection for sound recordings
in other countries. How can we re-
spond to the charge that the U.S. is in
no position to argue for more adequate
and effective protection when its own
laws fail to provide a critical element
of what is considered effective protec-
tion in many parts of the world?

The majority of foreign countries
limit the entitlement to receive per-
formance royalties to nationals of
countries that provide reciprocal pro-
tection. As a result, American per-
formers, musicians, and recording
companies can be denied their right-
ful share of foreign performance roy-
alty pools. Currently, these funds ex-
ceed $100 million annually worldwide
and are expected to grow exponen-
tially in the next few years.

(Continued on page 97)

ciples. Sampling is an infringement
of copyright. Sampling is theft. In
the event that a sampler is able to
reach an accommodation with the
copyright owners (both of the mas-
ters and music copyrights), then all
parties are happy. But it is not the
divine right of the sampler to ex-
pect any copyright owner to give
permission, and when such permis-
sion is refused, the sampler has the
duty to remove such sample from
his production. Why doesn’t the
sampler get permission to use any
samples before he commits to
spending money in recording and
mixing, or is that outside the sam-
pler’s creative scope?

Spero says all the samplers/pro-
ducers she represents have never
“not wanted to clear a sample.” In
that case, why does it matter
whether the clearance is being
sought from the original owner of
the master or copyright, or another
party that purchased the rights or
their legal representatives?

I do not read “greed” into the
sampling situation, just hard-nosed
business. I believe that sampling is
fundamentally noncreative and par-
asitical, and that the sooner it dies
down, the sooner this whole prob-
lem will disappear.

Peter Knight Jr.
Global Music Ltd.
London
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TOP COMBINED CLASSICAL LABEL
" i . TOP. CLASSICAL LABEL
“Top CLASSICAL-ALBUMS
#1 CARRERAS DOMINGO PAVAROTTI IN CONCERT

. #7 CECILIA BARTOLI MOZART ARIAS
#10 - CECILIA BARTOLI — ROSSINI HEROINES

ToP CLASSICAL ARTISTS . .
JOSE CARRERAS, PLACIDO DUMINGO, LUCIANO PAVAROTTI

Thanks to everyone who worked so hard to help _‘ S . ﬂ;m R Anderéew hontion Reeordismewese ] - Cokiia Baralid
make London Records shine so brightly this year! [ B [ You Love Me”- Billboard's first #1 Classical Release for 1993!

© 1992 London Records/PolyGram Records, Inc. i Desies A division of PolyGram Classics & Jazz


www.americanradiohistory.com

ArtiSts Reap
Rewards From
B’hoard B’cast

B BY BARBARA DAVIES

NEW YORK—With national TV
ratings up 25% over its previous
outing, the 1992 Billboard
Awards packed a significant
punch at retail and helped lift
seasonal sales, according to buy-
ers for several leading chains.
Among the big retail movers
were Arrested Development,
which performed on the show,
and award winners Boyz II Men
(which also performed) and Billy
Ray Cyrus.

This week’s Billboard 200 also
reflects the award show’s im-
pact. Most artists who won an
award or appeared on the pro-

(Continued on page 96)

Music Clips On Videos Aid Soundtrack Sales

@ BY CRAIG ROSEN
and EARL PAIGE

LOS ANGELES—The growing trend
of including music videos on home
video releases of feature films helps
increase soundtrack sales and is be-
ing heralded by retailers as a value-
added dimension to the home video ti-
tles.

The concept is not new: For in-
stance, the 1989 release of Nelson
Entertainment’s “When Harry Met
Sally ...” featured Harry Connick
Jr.’s “It Had To Be You” clip. But, in
recent months, this marketing tactic
has become more common.

Current titles featuring music vid-
eos, soundtrack commercials, or both
include “Sister Act,” “Encino Man,”
“Deep Cover,” “Straight Talk,” and
the 25th-anniversary edition of “The
Graduate.”

Touchstone Home Video’s “Sister
Act” includes a videoclip of Lady
Soul performing the song “If My Sis-

Arbitron Wams Stations:
Don’t Pirate Our Ratings

B BY PHYLLIS STARK

BALTIMORE—Arbitron is cracking
down on unauthorized use of its rat-
ings by nonsubscribing stations.

The new policy was announced
here Dec. 11 at the rating service’s
fourth annual radio consultant “fly-
in.” According to Jay Guyther, Arbi-
tron’s VP of sales and marketing, ra-
dio station services, the company will
add a copyright notice inside the
front cover of printed reports and
send letters to subscribing agencies
explaining its copyright policy. Arbi-
tron is also considering suggestions
from clients, including the payment
of bounties to people reporting illicit
use of Arbitron data, the establish-
ment of “sting” operations to catch il-
licit users in the act, and publishing
the ratings only of subscribing sta-
tions.

The latter suggestion sparked an
immediate outery from the consul-
tants present, who complained that
under that system, subscribers
would have to pay more to Arbitron
for information on competing sta-
tions that may not necessarily sub-
scribe.

Guyther responded the idea needs
more thought. “We're not committed
to it, because it’s obviously a signifi-
cant change,” he said. “We were
asked to look into it and we will.”

Arbitron is also examining several
options for changing survey periods,
including a switch from the current
four-survey system to three or even
two 16-week surveys per year.

SURVEY ADS IN ATLANTA

The idea of advertising the diary
on-air to encourage a greater re-
sponse rate came up at this meeting,
as it did last year, but it got a much
more favorable response from Arbi-
tron this time.

At last year’s meet, Arbitron’s
Brad Feldhaus called on-air survey
announcements “a real mine field”
because they would be so difficult to
police. This time, Guyther said the
Atlanta Radio Group has proposed
testing the idea in that market and
Arbitron “will evaluate it and possi-
bly do it.” He noted that a survey an-

nouncement system would have to be
self-policing and every station in the
market would have to participate.

In his talk on diary-keeper re-
sponse rates, Feldhaus confirmed
suspicions that they are “at an all-
time low,” but said, “We are confi-
dent they have bottomed out.” He
added Arbitron is ‘“committed to
meeting or exceeding [the record
high] response rate levels of the late
1805‘11

To meet this goal, Arbitron has as-
sembled a ‘‘response-rate action
group” made up of representatives of
various Arbitron departments. Be-
ginning with the fall survey, the
group will increase the number of
times it tries to call potential diary-
keeper households from nine to at
least 13 and expand interviewer train-

(Continued on page 96)

ter Is In Trouble,” in front of the fea-
ture. The clip is followed by a 30-sec-
ond commercial promoting the “Sis-
ter Act” soundtrack on Disney-
owned Hollywood Records.
Hollywood Records VP of sales
Bill Kennedy says the inclusion of the
music video and commercial for the
soundtrack “has definitely had an im-
pact. We have brought the awareness
level up to a lot of video renters and
buyers that there is an audio piece.
That audience isn’t necessarily the
active record-buying audience.”
Kennedy notes the inclusion of a
music videoclip on a home video fea-
ture also gives the label another op-
portunity to expose an act that may
have been ignored by radio or MTV.
“It’s a great tool to get a new act out
there or even an act that you are try-
ing to take to another level,” he says.
Kennedy says the record label is in-
volved in several films that will be re-
leased in 1993 and that “down the
road we plan to go ahead and use this

approach on an ongoing basis.”
Although Walt Disney Records has
yet to cross-promote a soundtrack re-
lease with a music video on a home
video release, Walt Disney Records
VP Mark Jaffe sees the value in such
plans. “Clearly, if there was a home
music video on the back of the video,
we would sell more product, because
people would be exposed to the single

again,” he says.

‘VALUE-ADDED PROGRAMMING

According to a Buena Vista Home
Video representative, the decision to
include a music video or commercial
for a soundtrack is made on “a per ti-
tle basis. In the case of ‘Sister Act,’
Hollywood Records made some great
videos from it and we thought they
were entertaining; it’s value-added
programming on the videocassette.”

According to the source, Buena
Vista Home Video sees the cross-pro-
motion as part of an emerging “mar-
keting slant. It's all very new, we're

For He’s A Jolly Good Fellow. RIAA president Jason Berman, second from
left, is announced as the recipient of the 1993 Humanitarian Award from the T.J.
Martell Foundation for Leukemia, Cancer, and AIDS Research. The award will
be presented at the foundation's annual dinner, scheduled for April 17 at the
New York Hilton. Congratulating Berman, from left, are Floyd Glinert, chairman
of the Marteli board of directors; BMI president/CEO Frances Preston, the 1992
Humanitarian Award winner; and Tony Martell, president of the Martell board of

directors. (Photo: Chuck Pulin)

U.K. Biz Fears BBC Plans To Alter Radio 1

Labels Say Proposal Will Hurt Pop Music’s Future

@ BY EDWIN RIDDELL
and MIKE McGEEVER

LONDON—The British Phonograph-
ic Industry is joining the battle over
the future of the country’s 25-year-
old bastion of popular music, BBC
Radio 1.

Industry leaders are said to be an-
gry at changes proposed by the gov-
ernment and the BBC itself in the
corporation’s charter, due to be re-
newed in 1996. They feel that moves
to alter Radio 1—such as the addition
of more talk—disregard its role in
fostering the country’s musical cre-
ativity and would harm the record
business.

The BPI is currently preparing its
response to the government’s “green
paper” on the BBC and the corpora-
tion’s “Extending Choice” document,
both published last month. The orga-
nization will submit this early in 1993
to Peter Brooke, Secretary of State
for National Heritage, whose depart-
ment is responsible for the debate on
the broadcaster’s future. Separately,
U.K. record producer and label own-

er Pete Waterman has launched a
publicity campaign, “Save Radio 1.”

Save it from whom? Perhaps from
the BBC itself. Whereas the govern-
ment document talked tentatively
about the broadcaster avoiding dupli-
cation of commercial stations, the
corporation’s own plans are more
specific. Not only does “Extending
Choice” agree with the government’s
aims for radio, but the BBC says
these will “leave little or no room for
radio programs which consist of non-
stop top 40 music.”

BPI chairman Maurice Oberstein
says, “Radio 1 is free, unfettered,
popular music programming, unique
in the world. It plays what it wants to
play, not what it must play to service
a commercial purpose. By allowing
producers to program and play what
they like, you also end up with the
most popular radio station, so you
achieve access to the public, and a
large one, who are interested in new
music.”

Waterman argues, ‘“Leave univer-
sities to educate, let radio entertain.
Radio 1 cannot be everything to ev-

ery man, but it has to be the founda-
tion stone for the British music indus-
try. Without it, there will not be one.”

Tony Powell, managing director of
MCA Records UK., says it would be
“a severe blow” if pop music pro-
gramming on the station were al-
tered. He charges that the authors of
the documents do not take the record
industry seriously.

“They don’t think pop music has
any [good] qualities whatsoever,” he
says. “They just see it as noise on the
radio. Yet look at the impact [British]
pop music had worldwide in the '60s
and "70s. Radio 1 played its part in the
early days promoting pop as cul-
ture.” And, Powell adds, the station
“remains a bastion of support for the
music industry.”

The MCA executive says he and
other BPI leaders are disgusted that
neither the BBC nor the government
consulted the music industry when
drafting their proposals. “These peo-
ple just throw this stuff out with no
real look at the record industry,
which is an enormous earner of over-

(Continued on page 98)

trying different tactics.”

Other video labels have also noted
the value of including a music video-
clip on a home video release. New
Line Home Video’s Greg Ptacek
helped line up Atlantic Records act
the Lemonheads for involvement in
the rerelease of “The Graduate” (Bill-
board, Oct. 10).

The band covered the Simon &
Garfunkel classic “Mrs. Robinson”
and a videoclip was included on the
25th-anniversary edition of ‘““The
Graduate.” The effort was aimed at
reaching a college age audience “that
is so hard to target. You have to go to
their mediums, radio, MTV, and mov-
ies,” Ptacek says.

MCA Records is another label that
has taken advantage of the cross-pro-
motion on a home video release. A
commercial for MCA’s “Juice”
soundtrack is featured on the home
video release of the title.

Jonathan Coffino, senior VP of

(Continued on page 97)

McDonald’s Acts
To Keep Its Orion
Deal Under Wraps

@BY SETH GOLDSTEIN

NEW YORK—McDonald’s, as well
as Orion Home Video, is seeking to
protect its turf against an incursion
by the Video Software Dealers Assn.
Worried about the release of “sensi-
tive information,” McDonald’s filed a
brief Dec. 11 opposing changes in the
bankruptey court order that prevents
release of any information describing
its two-month “Dances With Wolves”
promotion that began Thanksgiving
week.

The move was unexpected, but the
fast-food chain is adamant about
keeping details of its Orion deal un-
der wraps (Billboard, Nov. 21). Court
papers hint strongly that McDonald’s
has other arrangements in the works.
“As McDonald’s may seek to deal
with other studios for its future pro-
motions,” says the brief, “[disclo-
sure] could unfairly damage its nego-
tiating posture.” The chain already
expects home video competition from
Wal-Mart, K mart, and Target and
“quick-service restaurant chains”;
the brief suggests K mart and Har-
dees are experimenting with a food-
video offer.

As a result, McDonald’s was more
adamant than Orion about concealing
terms of the contract. Orion consid-
ered the transaction “in the ordinary
course of its business,” studio presi-
dent Leonard White says in an affida-
vit, but “McDonald’s nevertheless in-
sisted that the transaction be subject
to Bankruptcy Court approval in
light of the magnitude of the deal.”

The agreement had been included
in Orion Pictures’ bankruptcy pro-
ceedings sealed by Judge Burton Li-
fland, who heard VSDA'’s request to
unseal the papers Dec. 18, after dead-
line.

McDonald’s reportedly anticipates
selling 7 million copies of “Wolves” at
$7.99 each. That has incensed video
retailers, who have had to pay $72 per
copy; they bought 500,000-550,000
cassettes when the rental title was
released last year.

Orion doesn’t plan to reprice

(Continued on page 96)
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Beatles To Meet For Documentary
Say Work May Involve Musical Reunion

HBY THOM DUFFY

NEW YORK—George Harrison and
Ringo Starr have confirmed, through
spokesmen, that they are getting to-
gether with Paul McCartney to work
on an upcoming Beatles documenta-
ry, which McCartney says could in-
volve a musical reunion of the three
surviving group members.

“There is a chance we might actu-
ally do a little bit of music for it,”
says McCartney of the long-awaited,
multipart documentary on the Bea-
tles, titled “The Long And Winding
Road.”

McCartney made the remark at a
press conference Dec. 10 at which he
announced his first concert tour of
Australia since 1975.

However, representatives for Har-

Juan Luis Guerra
Delivers Hotly
Awaited Follow-Up

@ BY JOHN LANNERT

MIAMI—Two years after releasing
the smash album ‘‘Bachata Rosa,”
merengue megagroup Juan Luis
Guerra Y 4.40 finally put out their
long-awaited follow-up, “Arefto,”
Dec. 8. According to Guerra’s label,
BMG-distributed Karen Records, the
new album shipped 400,000 units in
the U.S. and 2 million worldwide—
one of the largest initial shipments
ever for a Spanish-language album.

For Guerra, a gifted singer/
songwriter from
the Dominican Re-
public, the ship-
ment could not
have come soon
enough. To be
sure, ‘“‘Bachata
Rosa” was an in-
ternational hit
that sold 4 million
copies worldwide,
according to Karen president Bien-
venido Rodriguez. But the album’s
dizzying prosperity, rare for a His-
panic artist, also put unrelenting heat
on Guerra and Rodriguez to quickly
come up with a successful sequel.

Notes Guerra, “There was lot of
pressure for me, as well as the record
label, principally because of the audi-
ence, which is always waiting for a hit.
The problem is that people get used to
a type of song, but an artist always
has to be evolving. This album is com-
pletely different than the last one.

“I cannot say what kind of reaction
this album is going to have,” he con-
tinues. “If it's a question of populari-
ty, well, I think my previous albums
were popular. Whether [‘Arefto’] be-
comes bigger or not, I can’t say.”

However, Rodriguez is confident
about the prospects for the new rec-
ord, which hit U.S. retail stores Dec.

(Continued on page 76)

GUERRA

rison and Starr could not confirm any
performance plans by the three for-
mer Beatles.

“What we understand is that some
interviews [for the documentary]
may show the three of them together
but there are no performance plans,”
says a spokeswoman for Starr’s rec-
ord label, Private Music. “Which
doesn’t mean it couldn’t happen,” she
adds.

On Dec. 31, 1970, six months after
the release of the “Let It Be” album,
McCartney filed suit in London seek-
ing the legal dissolution of the Bea-
tles’ partnership. Ten years later,
Dec. 8, 1980, John Lennon was fatally
shot outside his New York City apart-
ment building.

At his press conference, McCart-
ney was asked the perennial question

about a reunion of the three surviv-
ing members of the Beatles.

“Normally, I have to sort of an-
swer, ‘No, nooo! Stop asking that
question,’” he replied. “But actually,
funny you should [ask] that. I just
saw George in California and we’re
getting together for this [documenta-
ry]). And there is a chance that we
might actually do a little bit of music
for it.

“Rather than put a huge pressure
on us and say, ‘The Beatles are re-
forming . . . probably it will happen a
bit more naturally and we’ll get to-
gether for this film, for this TV se-
ries. And it will just be the three of
us, probably, that’s the way to do it.
We’ve known each other for so long
that it is like an old glove you're pull-

(Continued on page 98)
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Soaring Soundtrack. BMG chairman Michael Domemann, left, presents Arista
president Clive Davis with a plaque commemorating the success of “The
Bodyguard Original Soundtrack Album,” which features Whitney Houston’s No. 1
single “ Will Always Love You.” The plaque displays eight of Billboard’s sales and
airplay charts on which the album or single reached No. 1. The soundtrack has
gone quadruple-platinum, while the single has reached the triple-platinum mark.

Vidclip Play On ‘90210° Provides Zip For Soundtrack

@ BY CARRIE BORZILLO

LOS ANGELES—Giant Records’
“Beverly Hills, 90210—The Sound-
track” is receiving a unique promo-
tional boost with videoclips from the
album running during the closing
credits of the hit Fox Broadcasting
Co. television show.

The label is also planning to pro-
mote the soundtrack with a syndicat-
ed radio special in January.

As part of the joint venture be-
tween Giant and Spelling Entertain-
ment, excerpts from the soundtrack
are being played during new episodes
of the 1992-93 TV season.

The first video, Shanice’s “Saving
Forever For You,” featuring “90210”
star Brian Austin Green, was played

Nov. 25 during the closing credits of
the show, which reaches an estimated
15 million viewers, according to a Fox
spokesperson.

The following week the single
jumped six spots on the Hot 100 Sin-
gles chart to No. 13. This week, the
single is bulleted at No. 8. The sound-
track is at No. 104 on The Billboard
200.

The “90210” singles follow the re-
cent success of another joint effort
between Spelling Entertainment and
Capitol Records, which released the
soundtrack to the Fox show “The
Heights.” That album spawned a No.
1 hit with the single “How Do You
Talk To An Angel?”

After a limited run on Fox, “The
Heights” was put on hiatus due to

low ratings. “Beverly Hills, 90210,”
on the other hand, is the No. 1 show
in its time slot in the 12-34 demo-
graphic—the key record-buying audi-
ence.

“We are partners with Spelling
[Entertainment] and in this joint ven-
ture we look to get their support in
creating consumer awareness
through their audience,” says John
Brodey, head of marketing and pro-
motion at Giant. “In a couple of ma-
jor markets, including Chicago, we've
seen single sales pick up after the
[Shanice] clip was on.”

However, he says that the success
of “Saving Forever For You” isn’t
solely due to “90210.” Brodey says
Shanice is an established artist and
has the support of radio and video.

Island Seeking Marley Gopyright Offenders

Label Opens Proceedings Against Some Euro Firms

B BY DOMINIC PRIDE

LONDON—Island Records, with the
cooperation of international trade
group IFPI, has launched a world-
wide campaign against alleged in-
fringements of Bob Marley copy-
rights.

Three companies in the U.K. have
received writs from Island over Mar-
ley recordings on sale, and others in
Europe and the U.S. can expect pro-
ceedings in the new year, says the
company.

In the UK., writs were served in
the High Court Nov. 20 against Mu-
sic Collection International and Pick-
wick International (Great Britain),
and a joint writ was filed against
Tring International and Long Island
Music Co.

Action will be taken against com-
panies in Germany, Holland, and
France before Christmas, and Island
anticipates more cases will be
brought in other European territories
and the US. early in the new year.

Action against MCI and Tring has
been taken jointly in the UK. by Is-
land and the British Phonographic In-
dustry. Pickwick, itself a BPI mem-
ber, is the subject of a writ from Is-
land only. Other actions around the
world will be coordinated by IFPI.

Pickwick chairman Ivor Schlos-
berg criticized Island’s action: “It’s ri-
diculous. They could have picked up
the phone instead.”

The worldwide scale of catalog CD
piracy is as yet unknown. Island legal
executive Alistair Norbury says he
hopes Island will have a better idea if
courts find in its favor and force com-
panies to surrender accounts and roy-
alties.

Island says, however, that some 80
Marley compilations were on the
market worldwide when it launched
its four-CD boxed set “Songs Of
Freedom” in September. About 95%
of the compilations were on CD.

The IFPI action against the unau-
thorized versions of Marley records
marks the beginning of a new IFP!

drive to stamp out international pira-
¢y. According to IFPI’s new anti-pira-
¢y coordinator, Margo Langford,
“This is just one of many initiatives
we intend to take, but it was given ex-
tra impetus by the involvement of Is-
land and [label founder] Chris Black-
well. They got their act together fast-
er.”

Langford says IFPI has isolated 25
cases where it believes action can be
taken for infringement of copyright
of sound recordings. Other action will
be taken on the basis of passing off
early recordings as more recent
works by using newer photographs
on the cover.

At the same time, the Bob Marley
Foundation will be taking action over
photographs, artwork and other non-
music infringements of copyright.

In some cases, says Langford, the
alleged pirates may actually hold
rights, having licensed tracks in good
faith: “It may well be that they have
a piece of paper which they claim

(Continued on page 97)

In addition to the recently released
Jeremy Jordan single, “Right Kind
Of Love”—which debuted at No. 88
and is No. 79 in its third week on the
Hot 100—and the Vanessa Williams
and Brian McKnight duet “Love Is,”
Brodey says the label will release a
fourth single off the soundtrack; it
will probably be “Why,” by Cathy
Dennis with D-Mob. Other songs on
the soundtrack may be featured on
the series as well, Brodey says.

Brodey says there is no “formula”
for how much exposure the sound-
track will get on “90210,” but in gen-
eral it was agreed that there would
be some use of a song in each show.

The soundtrack is also being used
as a launching pad for newcomer Jor-

(Continued on page 99)

$2 Mil Settiements
In Copter Crash

NEW YORK—Legal settle-
ments totaling more than $2 mil-
lion have been reached for the
survivors of two members of
Eric Clapton’s road entourage
who were killed in a 1990 heli-
copter crash after leaving a con-
cert at the Alpine Valley Amphi-
theater near Milwaukee. Guitar-
ist Stevie Ray Vaughan and
Bobby Brooks, Clapton’s book-
ing agent at Creative Artists
Agency, also died in the acci-
dent.

Widows of Nigel Browne,
Clapton’s bodyguard, and Colin
Smythe-Park, his tour manager,
will receive undisclosed amounts
of the $2 million in the first case
to reach trial. The widows will
also receive lifetime incomes
which equal or exceed the top an-
nual income of the decedents.

Settlements are still pending
for the Vaughan estate as well
as Brooks’ family.
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R&B Foundation Gains Support
Fund Drive Draws $765,000 In Pledges

M BY JANINE McADAMS

NEW YORK—In its fourth year, the
Washington, D.C.-based Rhythm &
Blues Foundation is sailing into 1993
with a wealth of support from a vari-
ety of new industry sources.

Due to a fund-raising drive begun
in June '92, the nonprofit organiza-
tion finds itself with a total of
$765,000 in pledges over a three-year
period from Sony Music Entertain-
ment, PolyGram, Rhino Records, Def
Jam Recordings, MTV, Radio & Rec-
ords, Jobete Music Publishing, BMG,
BMI, ASCAP, and Billboard. In addi-
tion, the National Endowment for the
Arts has granted $8,800 to the foun-
dation’s archive project to conduct
oral histories.

These monies are in addition to a
three-year pledge of $450,000 made
by Time Warner in 1989 and a three-
year commitment of $150,000 made
by EMI Music in 1991.

Suzan Jenkins, executive director
of the foundation, says she is “enor-
mously pleased and grateful” that so
many industry organizations are re-
alizing the importance of providing
support, recognition, and financial as-
sistance to its R&B pioneers, and
adds that the need is just as great for
pioneering folk and rock artists.

‘AN INDUSTRY PROBLEW’

“With Sony, PolyGram, and others
coming to the table, it does make a
statement,” she says. “We under-
stand that [the plight of older artists
is] an industry problem, not just a
rhythm & blues problem.”

LeBaron Taylor, senior VP/GM of
corporate affairs, Sony Music Enter-
tainment, who is chairman of the
foundation’s executive committee,
was part of a group headed by EMI's
Jim Fifield that solicited funds for
the foundation this year. He says
that, while the amount raised is en-
couraging, “the money is not in lieu
of taking care of these artists [with
back royalties and services]. If any of
these companies is thinking they can
give money and the challenge goes

away, they are badly mistaken.”

Taylor adds that one reason why
labels did not support the R&B Foun-
dation earlier is that, because it was
founded in 1988 with a $1.5 million en-
dowment from Atlantic and $450,00
for operational costs from Warner
Communications, it was perceived as
a Time Warner project.

“One of the challenges was to
make certain that the industry knew
that this was an industry organiza-
tion as a whole,” he says. “It is partic-
ularly those older performers who
make it possible for all of us to be in
the black music industry.”

TRUSTEES NAMED

Also new is the addition of trustees
to the foundation’s 30-plus-member
board. The new trustees are Brenda
Andrews of Almo Irving Rondor Mu-
sic; Ed Bradley of “60 Minutes”; Jim-
my Jam and Terry Lewis of Flyte
Tyme Tunes; Frances Preston, CEO
of BMI; Antonio “L.A.” Reid of La-
Face; and Sylvia Rhone, CEO of At-
co/EastWest Records.

Since its inception, says Jenkins,
the R&B Foundation has paid out
more than $225,000 in emergency fi-
nancial assistance grants and
$415,000 in Pioneer Awards, which
have been presented to pioneering
R&B artists at an annual ceremony
since 1989.

The foundation has paid for wheel-
chairs, dental work, eyeglasses, hear-
ing aids, and musical instruments for
needy artists. For the late Mary
Wells, who died of throat cancer earli-
er this year, the foundation worked in
conjunction with AFTRA to reinstate
medical benefits and contributed
more than $150,000 toward Wells’
medical care. It also provided a head-
stone for the late David Ruffin, one
of the original Temptations. It has
worked together with other service
organizations like Business Volun-
teers for the Arts, Volunteer Law-
yers for the Arts, the Coistey of Sing-
ers, the Actors Fund, and MusiCares.

When the R&B Foundation was es-
tablished in 1988, Atlantic Records

RECORD COMPANIES. EMI Records
Group North America appoints Phil
Blume senior director of sales in
New York and Dutch Cramblitt se-
nior director of retail marketing in
Los Angeles. They were, respective-
ly, director of sales and marketing
for BMG Kidz and director of sales at
SBK Records.

Phil Murphy is named VP of
Warner Music Asia Pacific in Sydney.
He was director of Warner Music In-
ternational Services Ltd.

Vinnie Freda is promoted to VP of
administration for MCA Records in
Los Angeles. He was director of ad-
ministration.

Mike Stradford is named VP of
A&R for Qwest Records in Los An-
geles. He was program director at
KKBT-FM Los Angeles.

John Axon is named director of op-
erations at the UK.’s Performing
Right Society in London. He was di-
rector of licensing at the society.

BLUME

Gaby Sappington is promoted to
manager of international promotion
for BMG International in New York.
She was marketing assistant.

Relativity Records in Hollis, N.Y.,
names John Trumpbour national ad-
vertising director and Steve Korff
national manager of alternative/rock
retail promotion. They were, respec-
tively, advertising assistant for Rela-
tivity and Northeast sales represen-
tative for RED.

Gary Overton is appointed director
of A&R for BNA Entertainment in
Nashville. He was associate director,

CRAMBLITT

also agreed to pay back royalties to
many of its own pioneering R&B per-
formers.

“There were a lot of artists who
had deficit accounts—they were in
the red—so we forgave them whatev-
er they owed us,” explains Atlantic
co-chairman/co-CEQ Ahmet Erte-
gun. “As of 1970, we paid them as if
they had no minus accounts,” he
adds, meaning that the label paid art-
ists back royalties for the period
from 1970 on. “There were reissues
where they [hadn’t gotten] royalties
because they hadn’t earned back roy-
alties. So we forgave [the negative
balances] and paid them for about 20

(Continued on page 96)

T-Shirts With Soul. Columbia recording group Soul Asylum gets a Christmas

present-—"Popular Uprisings” T-shirts, indicating that the band’s album “Grave
Dancers Union" reached No. 1 on Billboard's Heatseekers chart. Shown, from left,
are band members Dave Pimer and Grant Young; Billboard associate director of
retail research Geoff Mayfield; band members Dan Murphy and Karl Mueller; and
Billboard Los Angeles bureau chief Craig Rosen. (Photo: Glenn Waggner/BP!)

PBS Gets Rap On Artist, Label Responsibility

Execs, Citizens’ Groups Debate First Amendment Issues

NEW YORK—The rights and re-
sponsibilities of rap music acts and la-
bels—not a topic normally addressed
in PBS round-table discussions—took
center stage Dec. 15 during the net-
work’s ‘‘Popular Culture: Rage,
Rights And Responsibility.”

The program was underwritten by
the Warner Music Group as the first
product of Time Warner’s commit-
ment to promote discussion of social
problems and First Amendment is-
sues. Time Warner pledged to create
such a forum amid the controversy
surrounding Body Count’s “Cop Kill-
er.”

Members of citizen and police
groups along with entertainment in-
dustry figures—including Jeff Ayer-
off, co-chairman of Virgin Records
America; David Harleston, president
of Def Jam Recordings; and Michael
Franti of the Disposable Heroes Of
Hiphoprisy—wrestled with scenarios
about whether to make movies about
cannibalistic serial murders or to dis-
tribute records that suggest killing
school teachers.

Harvard Law School’s Charles Og-
letree hosted. After discussing Holly-

EXECHTIYE F U RNTRELE

STRADFORD

FREDA

creative, for Warner/Chappell Music.

Cathy Irby is named president of
Guest Shot Records in Atlanta. She
was a producer and director of music
videos at her own company, Devine
Communications.

Peter Kline is appointed VP of
Hindsight Records in Los Angeles.
He was VP of the Capitol Record
Club and the Longines Symphonette
Society.

Joe Tassi is promoted to A&R
manager at Arista Records in Nash-
ville. He was an A&R assistant.

wood’s role in shaping society, he
asked Ayeroff, as the head of a label,
if he’d be interested in marketing a
hot new rap group with a huge hit,
“Dirty Looks,” which is about educa-
tion and ‘‘bringing authority to
young people.” It also happens to
mention “offing” teachers, said Ogle-
tree, adding the record was exploding
on the charts, “selling itself.”
Harleston said he’d market the
group because if its song was strik-

ing a chord with so many hundreds of
thousands of listeners, the question
of why was worth addressing. He
said he was convinced the song itself
would not lead anyone to killing.
Also, regarding the use of the term
“offing,” he said “ art [and] poetry
lyrics are very rarely to be literally
interpreted. I have really no problem
with that lyric.” )
Massachusetts Congressman Bar-
(Continued on page 88)

ACLU Seeks To Save Body Count Club Date

NEW YORK—Despite requests by
the ACLU, the city of Pittsburgh has
declined to intervene in the cancella-
tion of a Tuesday (22) Body Count
club date.

The show was pulled when Robin
Fernandez, managing partner of the
Metropol, heard “through the grape-
vine that [the police department]
would be asking the off-duty police
officers not to work the show.” Since
this summer, officers in numerous
communities have protested against
Body Count’s song “Cop Killer.”

On Dec. 16, the local ACLU chap-
ter released a copy of a letter to Pitts-
burgh mayor Sophie Masloff asking
that “the City publicly declare its op-
position to governmental censorship
and commit City police officers to
provide necessary security for any
future artistic performances, includ-
ing those of rapper [and Body Count
leader] Ice-T.”

However, Lew ‘Borman, the may-
or's press secretary, says there is
nothing for the city to address. “Me-

(Continued on page 88)

TRUMPBOUR KORFF

DISTRIBUTION. CEMA Distribution
names Phil Fox national sales direc-
tor in Woodland Hills, Calif., Brenda
Tamayo manager of national adver-
tising in Woodland Hills, and Paul
Wittcoff sales manager of the Chica-
go branch. They were, respectively,
sales manager for CEMA's Cleveland
branch, senior advertising coordina-
tor for CEMA, and sales representa-
tive/account representative for Sony
Music Distribution.

RELATED RELDS. Mary Healy is named
director of international operations

HEALY

for CMT: Country Music Television in
Nashville. She was director of TNN
Enterprises.

Frank Brown is promoted to direc-
tor of advertising sales for MTV Eu-
rope in London. He was deputy direc-
tor of advertising sales.

Steve Cunningham is appointed
VP of sales for Fostex Corp. of
America in Norwalk, Calif. He was
VP/GM for JL Cooper Electronics.

James Gibbs is promoted to pro-
gramming analyst at The Box in Mi-
ami. He was supervisor in the cus-
tomer-service department.

OVERTON
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Sony Creates
Unit To Broaden
Merchandising

B BY PAUL VERNA

NEW YORK—Sony Software has
formed a new unit designed to
maximize the merchandising op-
portunities offered by its sizable
stable of artists, properties, and
products.

In a Dec. 14 press release, the
company announced the formation

of Sony Signatures, which will be
headed by Winterland Productions
president Dell Furano, a 19-year
veteran of the merchandising busi-
ness. Furano will take over at
Sony once his contract with Win-
terland expires, according to the
statement (Billboard, Oct. 3).

Although neither Sony nor Win-
terland would comment on the
terms of Furano's contract, a pub-
lished report indicates that Furano
has six months left before he can
leave the San Francisco-based
merchandising giant, which he
founded with the late Bill Graham.
Sony Signatures will reportedly be
based in San Francisco.

The new unit will serve the mer-
chandising needs of all of the Sony
Software companies: Sony Music
Entertainment, which consists of
the Columbia, Epic, Epic/Associat-
ed, Sony Classical, Chaos, and
Sony Soho Square record labels;
Sony Pictures Entertainment,

(Continued on page 20)

Tritt, Trisha, Little
Texas Top Bud’s "93
Rock "N Gountry Tour

NASHVILLE—Travis Tritt, Trisha
Yearwood, and Little Texas will
headline the 1993 Budweiser Rock ‘N
Country Tour. The 110-city sweep
will start in February and run
through December. Each show will
include all three acts.

The 1992 edition of the tour, which
featured Hank Williams Jr., Doug
Stone, Patty Loveless, and the Ken-
tucky Headhunters, was disrupted in
June when Williams gave what was
reported as an abbreviated and abu-
sive performance in Bonner Springs,
Kan., for which he subsequently
apologued and offered ticket buyers
their money back (Billboard, Aug. 8).
Williams played only one more show
under the Budweiser banner before
Anheuser-Busch announced that it
was ending its sponsorship of the
tour with 12 dates remaining.

The tour is scheduled to begin at
the Pyramid in Memphis on Feb. 13
and end at the Omni in Atlanta. Ven-
ues range from 6,000 to 20,000 seats,
although most are in the 10,000-to
15,000-seat range. The package is
also scheduled to play Jamboree In
The Hills, an annual outdoor festival
near St. Clairsville, Ohio, that draws
crowds of 60,000 and up.

Anheuser-Busch will donate 25
cents from each ticket sold on the
tour to the Cities In Schools program
that encourages students to stay in
school.
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Cross-Country Hits Gain Mileage, Films Get
Starring Role In A Genre-Bending Year

B CHRIS MORRIS

LOS ANGELES—A variety of cross-
genre hits, a bounty of movie-driven
chart-toppers, and a surge of popular-
ity for the class of Lollapalooza "92
were among the talent phenomena wit-
nessed in the year just past.

THE.TOP.STORIES

« Garth Brooks, Billy Ray Cyrus
Lead Country To Top

« From Gangsta To Socially
Conscious, Hip-Hop Rules

« The Charts Go To The Movies
As Soundtrack Albums Soar

« Lollapalooza 92 Lifts Another
Slate Of Modern Rockers

« Some Established Stars Do A
Fast Fade On The Charts

In 1992, country and hip-hop acts
made major incursions on The Bill-
board 200, demonstrating anew that
the "90s is shaping up as the decade in
which musical cross-pollination will
play an important role in chart success.

Country continued its commercial
dominance. Garth Brooks persisted as
the most popular performer in music,
attaining multiplatinum status with his
most recent release, “The Chase,” and
his new Christmas album, “Beyond

The Season.” Between 1991 holdover
“Ropin’ The Wind” and “The Chase,”
Brooks spent 17 weeks at No. 1in 1992,

1992-IN-REVIEW

Billy Ray Cyrus, he of the achy breaky
heart, tooks honors as pop newcomer
of the year with his quintuple-platinum
debut, which spent 17 weeks at the top.

Other veterans and neophytes kept
country in the public eye; these in-
cluded George Strait, Pam Tillis, Suzy
Bogguss, Mark Chesnutt, Vince Gill,
Trisha Yearwood, Hal Ketchum, Travis
Tritt, Randy Travis, Mary-Chapin Car-
penter, and Alan Jackson.

Hip-hop also held at the top. From
gangsta rap to kiddie rap to a new
hreed of socially conscious hip-hop,
the gemre launched a host of major
commercial performers. The ever-
controversial Ice Cube climaxed the
year by taking a shot at Billboard and
shooting to the top of the charts with

KRIS KROSS

“The Predator”; his current posse
mates Da Lench Mob and former
N.W.A colleague M.C. Ren also
scored with hardcore offerings. The
genre’s major "92 debut was by Kris
Kross, whose prepubescent rap
jumped to the pinnacle of The Bill-
board 200. TLC brought distaff fresh-
ness to the genre, while Arrested De-
velopment charted new directions in
socially aware hip-hop. Even the va-
nilla brat-rap of the Beastie Boys
found renewed chart life. And while
Sir Mix-A-Lot’s “Baby Got Back”
video was not ready for prime time,
he shook his booty to stardom.

We may recall 92 as “the year the
charts went to the movies.” A plethora
of soundtrack albums soared on The
Billboard 200; some—for the Whitney
Houston vehicle “The Bodyguard” and
Penelope Spheeris’ dudefest “Wayne’s
World”"—hit No. 1. The Eddie Murphy
vehicle “Boomerang” spawned one of
the biggest single hits ever, Boyz II
Men’s “End Of The Road.” “Singles”
took Seattle’s hard-rock sound to the
top 10. And Walt Disney Records had
a double-barreled year, with hit albums
from Disney’s “Aladdin” and “Beauty
And The Beast.”

Albums for “Sister Act,” “Juice,”
“Rush,” “Honeymoon In Vegas,” and
“The Commitments” also made the
leap from the screen to the charts.

(In a related development, “Wayne’s

(Continued on page 21)

ICE CUBE

1992 was the first complete year
The Billboard 200 chart was calcu-
lated by piece-count data. The fol-
lowing is an alphabetical listing of
releases that logged time at No. 1
in 1992. The numbers in parenthe-
ses are the weeks the record spent
at No. 1 in 1992,

* “Adrenalize,” Def Leppard, Mer-
cury (5)

“The Bodyguard,” Soundtrack,
Arista (2)

*“The Chase,” Garth Brooks, Lib-
erty (7)

“Dangerous,” Michael Jackson,
Epic (1)

“Nevermind,” Nirvana, DGC/Gef-
fen (2)

‘THE CHART TOPPERS

THE BLACK CROWES

* “The Predator,” Ice Cube, Prior-
ity (1)

*“Ropin’ The Wind,”
Brooks, Liberty (10)
“Some Gave All,” Billy Ray Cyrus,
Mercury (17)

*“The Southern Harmony And
Musical Companion,” The Black
Crowes, Def American (1)
“Timeless (The Classies),” Michael
Bolton (1)

“Totally Krossed Out,” Kris Kross,
Ruffhouse/Columbia (2)

“Wayne’s World,” Soundtrack, Re-
prise (2)

Garth

* DENOTES ALBUMS THAT
DEBUTED AT NO. 1.

Politics Of Music Echoed; Labels Take Commitment Seriously

ANY YEAR THAT ENDS with
the possibility of a reunion of the
three remaining Beatles has to be
considered a good one, but even
without that final note, 1992 was no
slouch. The sound of musie rang
loudest in the nation’s capital. For
the first time since the '60s, music
and politics were intertwined like a

T

DEL AMITRI: David Cummings,
Justin Currie, lain Harvie, and Brian
McDermott.

serpentine chain. Aside from the
Ice-T and Sister Souljah imbro-
glios, the election brought out the
best in the music industry. Involve-
ment was the key: The conventions
were often the best gigs in town,
with Wynonna and Randy Travis
at the Republican National Conven-
tion and Aretha Franklin among
those appearing at the Democratic
National Convention. And the party
shows no signs of ending with artists
like Bonnie Raitt, Steel Pulse, and
Kenny G among those slated to play
during the inaugural festivities.
Given Bill Clinton’s obvious love of
music, the White House may be-
come the D.C. nightelub of choice
for the next four years.

But the real story can be told in
the impact felt by Rock The Vote.
After years of not-so-benign politi-
cal apathy, the music industry ral-

lied around the voter-registration
organization with a zeal that ap-
proached religious fervor and as a
result more than a million new vot-
ers exercised their constitutional
right. Doing a PSA for Rock The

C.J. Snare of
Firehouse

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

by Melinda Newman

Vote became a badge of honor for an
artist. Not voting was no longer
seen as an option. Simply put, in
1992, the music industry made vot-
ing hip.

COMMITMENT IS IN: Our favor-
ite trend of "92 is a return to commit-
ment. For the last few years, it
seemed as if a new band didn't hit a
home run—if not at least a single—
its first time at bat, it was history.
But when we review some of this
year's top success stories, we're
looking at albums that were out for
months before any national sparks
ignited. And in many cases, way af-
ter many key radio programmers
had quit believing and the pundits
had long ago written off the project,
somewhere, somehow an ember
started glowing and label staffers

just kept pushing and pushing.

The most glaring example this
year is Columbia’s success with
Toad The Wet Sprocket. The label
inked the band in 1989 after a bid-
ding war only to have Toad’s first
two releases be met with little com-
mercial success. However, Columbia
stuck with the band and, no doubt
also mindful of its investment,
pushed its third album, “Fear,” like
warriors heading for battle. Ulti-
mately, the album went gold (and is
still selling well) and the band
scored a top-15 pop hit with the im-
mensely catchy “All I Want.” The
new single, “Walk On The Ocean,”
has also gone top 40. Similarly,
A&M is scoring with Del Amitri.
Although the gain is not as striking,
the label kept pushing “Always The

& b

—

Mark White.

-

Last To Know” long after the sin-
gle’s release and ended up with a top
30 hit.

The successes of Pearl Jam and
Spin Doctors have been exhaus-
tively chronicled in these pages, but
deservedly so. When Epic released
Pearl Jam’s debut, “Ten,” in the
summer of 1991, the band had the
benefit of a small buzz created from
some of the members’ previous affil-
iation with Mother Love Bone, but
the record hardly qualified as an
out-of-the-box smash. The album
did not chart until four months after
its release, and then it came in at a
mediocre No. 155. However, the la-
bel kept working the album, cut af-
ter cut after cut, so that more than
a year after its release, “Ten” is still

(Continued on page 22)
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Those aren't tears of joy, Mr. Big Rock Star. Your fans are hurt by the
selfish use of inferior cassette tapes.

Why blow money in the studio by going off and recording on a
dimestore cassette? Duplicate your next release on TDK Pro SA Cobalt
tape. TDK's Professional Super Avilyn Cobalt formulation pertectly
complements today’s most advanced digital bin duplicating systems. In

tests, nine out of ten audio engineers couldn’t hear any difference between
TDK and CD.
¢ET S Ralg [ & Put it on TDK. Or you're gonna have to buy a lot of Kieenex, buddy.
@TDK Have your people call our people. Denise Fioretti in New York at
-~ ®  1-800-TDK-TAPE, Mark Stockley in Chicago at 1-800-323-1559, or Dean
Peterson in Los Angeles at 1-800-PLAY-TDK.
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The Canadian
Brass performs
on hand-crafted,
| 24-carat, gold-
plated instruments
1| of their own design,
. marketed world-
wide as the "Cana-
dian Brass-

Collection.”

2 N\

WE WOULD LIKE TO THANK \
CANADIAN BRASS FOR THEIR '\
COOPERATION AND THE BRILLIANT,
SUCCESSFUL EUROPEAN TOUR °92

THANKS TO PHILIPS CLASSICS FOR THEIR SUPPORT
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More Prizes, Gategories For
Sth Billboard Song Contest

NEW YORK—The fifth annual Bill-
board Song Contest, which has
awarded more than $400,000 in cash
and prizes to more than 85 songwrit-
ers, is underway with an expanded
competitive approach. Among the
changes: the addition of a video cate-
gory, a new prize of a publishing deal
with BMG Music, guitars from Gib-
son Guitars, and other prizes.

Each year, the contest presents
cash awards to first-place finishers in
seven categories, with other prizes
for second- and third-place winners.

A grand prize consisting of both
cash and prizes is presented to the
writer of the song judged to be the
best of the seven first-place winners.
The seven categories are pop, rock,
country, gospel, black/rap, Latin,
and jazz.

The competition is open to individ-
uals who have earned less than an av-
erage of $5,000 per year in royalties
over a three-year period. The judging
is multi-tiered, with separate panels
of specialists screening entries in
each category. Their selections are
then submitted to a blue-ribbon panel
of writer/performers in each of the

categories. As chairman, Quincy
Jones, as he has done since the con-
test started, listens to the seven first-
place winners and selects the recipi-
ent of the grand prize.

As for the video category, it is
based on the best amateur video mu-
sic production, to be submitted on
VHS tape, one video per tape, accom-
panied by an entry form and a $15 en-
try fee. Entrants must have earned
less than an average of $5,000 per year
in video production during a three-year
period. Video production professionals
will determine the final winner.

To enter, contestants must submit
their songs on audio tape, one song
per tape, accompanied by a typed or
clearly written lyric sheet plus a $15
entry fee with each song.

For entry forms and further infor-
mation contact Kathy Purple, contest
administrator, Billboard Song Con-
test, P.O. Box 35346, Tulsa, Okla.
T74153-0346.

Besides Billboard magazine, other
co-sponsors are BMG Music Publish-
ing, Gibson Guitars, Northwest Air-
lines, BluBlocker Sunglasses, and
Dean Markely Strings.

SONY CREATES MERCHANDISING UNIT

(Continued from page 17)

which encompasses film produc-
tion and distribution, TV program-
ming and syndication, home video,
and operation of studio facilities;
and Sony Electronic Publishing,
the company’s interactive media
division.

In a prepared statement, Sony
USA vice chairman and Sony Soft-
ware president Michael P. Schul-
hof says, “The artists on the Sony
Music labels, the motion pictures
and television programs produced
and distributed by Sony Pictures,
and the video games developed by
Sony Electronic Publishing all lend
themselves to merchandising op-
portunities. Sony Signatures will
enable our companies and artists
to maximize those opportunities.”

At least three of the other ma-
jor-label groups are partnered
with merchandising companies:
MCA with Winterland, PolyGram
with Great Southern, and BMG
with Nice Man. The Warner labels
are beginning to consolidate their
merchandising business under Gi-

ant Records’ large merchandise
operation, according to a Giant
representative, while Capitol-EMI
is not known to have any stake in
the merchandising industry.

Sony also plans to establish “a
retail presence’’ under the Sony
Signatures banner, according to
Robert Zito, Sony USA VP of com-
munications. ‘“We plan to be ag-
gressive in establishing retail loca-
tions. We haven’t set a number yet,
but we know we want to open re-
tail outlets.”

Zito adds, “We have a wonderful
new music headquarters building
[on Madison Avenue in Manhattan]
that looks like it would be a great
place for either the first Sony Sig-
natures store or a [future] Sony
Signatures store, but we are not
restricting ourselves to making
that the first one.”

The product mix for the retail
operation has not been determined
yet, says Zito. He notes Sony aims
to open its first Signatures store
by the end of 1998.
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KEEPING

SCORE

by Is Horowitz

PRODUCT GLUT, long an industry irritant subject to
much talk and little action, showed some signs of easing
this past year, at least as far as top-of-the-line classics are
concerned. Still, the number of such releases remained too
large for easy assimilation.

Further, the slack was more than compensated for by
greater label attention to crossover, most often in innova-
tive cross-talent mixes, and forays into hitherto little ex-
plored repertoire territory. Along with a rising flood of
“yccessible” midline compilation albums, they mark a de-
termined effort to expand market boundaries. The shift in
label emphasis is more apparent than most any observer
anticipated.

If, as many believe, the market for classical music is
shrinking, why not test new repertory options to attract
younger listeners? And if the music no longer sounds “clas-
sical,” not to worry. New times, new definitions.

Sheltered under the classical umbrella, the musie may
even garner revenues robust enough to help labels finance
classical projects otherwise judged too speculative.

PASSING NOTES—1992: Angel Records was restruc-
tured as a crossover label, while retaining a strong A&R
and marketing presence in the classics field. All classical
material except for certain midprice reissues now carry
the EMI Classics logo.

« Philips entered into a joint venture with Euphorbia,

a production company headed by Philip Glass, to record
and release new music. The label is Point Musie, and the
material defies easy relationship with traditional genres,
classical or otherwise. Glass has described the label’s man-
date as musie that’s “progressive, eclectic, and experimen-
tal.”

« BMG Classics completed the exhaustive reissue of all
Arturo Toscanini recordings in its vaults—82 CDs in 71
volumes. That cycle was topped, numerically, by the
mother of all reissue sets, Philips’ Mozart bonanza holding
180 CDs in 45 volumes. Meanwhile, Sony Classical
launched heavy multi-CD series devoted to newly reproc-
essed reissues of its entire Leonard Bernstein and Glenn
Gould catalogs.

« EMI hit violinist Nigel Kennedy abandoned a thriving
classical career to devote himself full time to rock. Some be-

1992.IN.-REVIEW

lieve he will temper this decision as time passes and, at the
very least, perform and record selected contemporary seri-
ous works. And then, he did say at some point he will step
back to record the Bach solo violin sonatas and partitas.

« While the bicentenary observance of Mozart’s death
engaged heavy record company attention this year, a val-
jant attempt was made to pay some homage to the 500th
anniversary of Columbus’ voyage of discovery. Lots of
Spanish musie.

Other anniversaries? The 150th of both the New York
Philharmonic and Vienna Philharmonie, and the 100th of
Carnegie Hall. Next year will be Edvard Grieg’s 150th an-
niversary, but celebratory events, if any, are expected to
be on the modest side.

e EMI Classics released a first recording by Sarah

(Continued on page 45)
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CROSS-COUNTRY HITS, FILM’S ROLE MARK '92

(Continued from page 18)

World” also sparked a startling rebirth
of interest in Queen, thanks to its high-
profile use of the English group’s
“Bohemian Rhapsody.”)

Lollapalooza '92, the sequel to 1991’s
wildly successful modern-rock package
tour, again helped catapult some of its
featured artists to prominence. The al-
ready successful sales of the Red Hot
Chili Peppers’ “Blood Sugar Sex Ma-
gik” and Pearl Jam's “Ten” were fired
anew by the tour, while fellow Lollapa-
loozers Ministry and Soundgarden also
hit the charts. (The Pear]l Jam/Sound-
garden hybrid Temple Of The Dog also
belatedly elimbed up The Billboard
200.) And Lollapalooza '91 graduate
Nine Inch Nuils blazed into the top 10
with its EP “Broken.”

Heavy metal and hard rock lost none
of their clout in '92: Def Leppard
adrenalized, Megadeth began a count-
down to extinetion, Slaughter lived the
wild life, Alice In Chains dished the
dirt, and Ugly Kid Joe proved to be
anything but America’s least wanted
with its debut EP. On the hard rock
side, the Black Crowes notched a No.
1 sequel to the band’s multiplatinum
debut. And Body Count should not
pass unnoticed—while there were
many bands whose albums outsold the
debut by Ice-T’s thrash group, none
could claim as much (positive or nega-
tive) attention.

On the R&B tip, Bobby Brown re-
turned after a long hibernation with a
new top-five entry, En Vogue freed
minds, and Mary J. Blige commanded

major attention with a striking debut.

R.E.M., modern rock’s biggest act,
proved again with “Automatic For The
People” that a band doesn’t necessarily
have to hit the road to score a multipla-
tinum suecess. For Santa Barbara, Ca-
lif.’'s Toad The Wet Sprocket, the oppo-
site proved true, as plenty of touring,
and a hit MTV video, broke this slow-
breaking band through at last.

Female voealists enjoyed a high-pro-
file year, with Mariah Carey (repre-
sented by her “MTV Unplugged” EP),
Melissa Etheridge, Céline Dion, and
newcomers Sophie B. Hawkins and
Tori Amos all taking the spotlight and
clambering up the charts.

Not all the major talent stories of the
year concerned successes: Releases by
Bruce Springsteen, Wilson Phillips,
and Sinead O’Connor all did unexpect-
edly fast fades.

But, in a year when Right Said
Fred’s infamous “I'm Too Sexy”
reached No. 1 on Billboard’s Hot 100
Singles chart and Spinal Tap re-
grouped for a new album and tour,
anything was possible.
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THE BEAT

(Continued from puge 18)

near the top of The Billboard 200. In
the case of the Spin Doctors, whose
debut full-length album was re-
leased in September 1991, radio did
not respond to the band until more

than half a year after “Pocket Full
Of Kryptonite” came out. Now, the
act is practically an album-rock sta-
ple. At Zoo, the label debut by
Matthew Sweet just refused to die

TOAD THE WET SPROCKET: Glen Phillips, Todd Nichols, Randy Guss, and
Dean Dinning.
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houses, many overlooking Central Park.
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so that any new release should be
greeted by radio with open arms.

Unfortunately in this era of in-
stant gratification, we’ve all been a
little too quick to sound the death
knell on many acts. Generally in the
past, when an A&R rep said, “This
is a career artist, we are not just out
for the quick hit,” the cynical jour-
nalist’s immediate reaction was,
“Yeah, right ... Let’s see if they're
on the roster six months from now.”
But after the successes of this year,
maybe the music will get more of a
chance to rise above the din of all the
naysayers. Among the artists (some
of whom made debuts this year, oth-
ers have been slogging along for a
while) we’d like to see make it big in
1993: Blue Rodeo, the Cages, Cow-
boy Mouth, dada, Evangeline,
Nicky Holland, Sonny Landreth,
the Mavericks, Heather Mullen,
Phish, Sextants, the Sighs, and
Steve Wynn,

BEST OF THE BUNCH: The last
few weeks have been like a feeding
frenzy around here, as the Billboard
editors and staffers scurried to hear
all that musie that had crossed our
desks over the past 12 months to
come up with the definitive Critics’
Choice Top 10 list (which starts on
page 27). However, anyone attempt-
ing the daunting task knows it’s vir-
tually impossible to listen to every-
thing and we just resign ourselves to
the fact that at some point midway
through 1993 as we unearth some
buried treasure, we'll hit our heads
and know we missed one. Given that
disclaimer, acts leading the pack in
cumulative picks this year are one of
last year's top vote-getters—
R.E.M.—cited for “Automatic For
The People” (Warner Bros.) and se-

" lected tracks; and Arrested Devel-

opment for its Chrysalis debut, “3
Years, 5 Months & 2 Days In The
Life Of ..., ” and the “Tennessee”
track. Also currying favor with the
masses are Los Lobos’ “Kiko”
(Slash); Lyle Lovett's “Joshua
Judges Ruth” (Curb/MCA), and
Lindsey Buckingham's “Out Of
The Cradle” (Reprise).

AS THE YEAR CLOSES, acts
continue to wage war on scalpers.
U2 declared war and won over and
over again at concert sites this past
year. Fed up with scalpers who were
selling tickets for up to $1,000,
Garth Brooks has quit selling tick-
ets for the first two rows of seats al-
together. Instead, the night of the
show, the crew goes and finds the
fans with the worst seats and brings
them down front. The first to sound
the battle cry for 1993 are the Black
Crowes, who have announced that,
starting in January, the tickets for
the first five rows will be sold via a
voucher system available only
through the venue box office. When
patrons pay for a ticket, they will be
given a voucher they must present
the night of the show with a picture

- War Waged On Words;
Pubs Expand A&R Role

CREATIVELY, the songs of
some acts released in 1992 re-
flected the hard issues of our time,
not only from a domestic but over-
seas point of view as well.

In the U.S., the debate over
whether rap’s rage was a legiti-
mate expression of its black ghetto
heritage or a cynical endeavor to
exploit it dramatically spilled over
into the U.S. Presidential cam-
paign in two major encounters:
through the controversy over the
metal-rap song “Cop Killer” and
remarks suggesting violence
against white

As for a publisher’s part in
creating hit songs, that responsi-
bility continued to reflect the
“A&R” role publishers willingly
take on, in effect searching out art-
ist/writer talent and providing a
nurturing environment within the
publishing structuve itself.

Although this “A&R” role re-
quires both staff and facility com-
mitments beyond traditional song-
only exploitation by publishers,
the irony is that publishers in vir-
tually all agreements with such tal-
ent are getting no more than co-
publishing

Americans by
a relatively
unknown rap-
per, Sister
Souljah.
Mixed in with L
this concern

Wards s:Music

rights. So it
takes more
deals and a
greater per-
centage of
success  to
make up for

over the con-
tent of song
lyries were apparent political ends,
generally denunciations by Repub-
lican candidates and, oddly, criti-
cism of Souljah by Democratic
Presidential candidate Bill Clin-
ton, then governor of Arkansas.
Crities of Clinton claimed his com-
ments before a black group, in the
presence of civil rights leader Rev.
Jesse Jackson, were calculated to
distance himself from the left-of-
left elements of the Democratic
party.

For the industry, the substance
of the attacks was less intriguing
than the source of the controver-
sies. Namely, it was astonished
that the material and personal per-
spectives of the music industry’s
creators could command the atten-
tion of those seeking the highest
levels of public office.

Ifthe U.S. trade thought it alone
had to deal with embattled music,
by year’s end, Germany was con-
fronted with the harsh approach of
its own fringe artists, who are say-
ing in song it is time, in view of ec-
onomic hardships, to deal with
Germany’s liberal political asylum
laws, in particular the use made of
these policies by recent arrivals
from Eastern Europe.

Song, which has been used for
centuries to rally a nation for
struggles against external ene-
mies, was now mirroring social and
economic upheavals within the
borders of nations.

ON THE BUSINESS end, music
publishing began the year with an-
other major consolidation result-
ing from EMI Music’s acquisition
of Richard Branson’s Virgin Mu-
sic. In addition, major publishing
associations were made with key
artists at Warner/Chappell, in
one instance a part of a vast new
tie with Madonna through her

by Irv Lichtman

lesser pub-
lishing own-
ership of copyrights. In compensa-
tion, perhaps, major success today
is measured in platinum units
rather than gold and there are far
more opportunities for pertorm-
ance usage around the world.

PRINT ON PRINT: The follow-
ing are the best-selling folios of the
year from:

Cherry Lane Music:

1. Metallica, Metallica

2. Guns N’ Roses, Use Your Illu-
sion I

3. Bonnie Raitt, Luck Of The
Draw

4. Guns N’ Roses, Use Your Illu-
sion I1I

5. Lionel Richie, Back To Front

CPP/Belwin

1. Garth Brooks, Ropin’ The
Wind

2. Garth Brooks. The Best Of

3. Garth Brooks, No Fences

4. Extreme II, Pornograffitti

5. Bryan Adams, Waking Up The
Neighbours

Hal Leonard Publishing:

1. Mannheim Steamroller, Fresh
Aire Christmas

2. Stevie Ray Vaughan, The Sky
Is Crying

3. Reba McEntire, For My Bro-
ken Heart

4. Travis Tritt, Country Club/It’s
All About To Change

5. Enya, Shepherd Moons

Music Sales Corp.:

1. Red Hot Chili Peppers, Blood
Sugar Sex Magik

2. The Cure, Standing On A Beach
3. The Cure, Wish

4. AC/DC, Live

5. Bob Dylan Greatest Hits

Warner Bros. Publications:
1. New Best Of Queen

- il [.D. They will then receive their own company, Maverick, andare- 2. Eagles Complete
S 2 tickets and proceed directly to their newed association at Warner/ 3. Robin Hood, Soundtrack
THE MIA;Y FLOVV R HOTEL seat without passing Go or collecting Chappell with Elton John (and his 4. Led Zeppelin Complete
OnThe Park $200. lyricist partner Bernie Taupin). 5. James Taylor, Greatest Hits.
- 15 Central Park West at 61st Street, New York, NY 10023 o
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THE DAWN

OF A NEW

SERVIGE AT
ASCAP

THE COLLECTION AND DISTRIBUTION
OF DIGITAL AUDIO ROYALTIES

When it comes to experience, trust and dependability,
ASCAP is the logical choice to process royalties from
the Audio Home Recording Act of 1992.

By uﬁlizinﬁ fair and cost-effective distribution methods, royalties
will be paid to our members who wish ASCAP to act for them.
We were there from the start as a leader in the campaign to
ensure that royalties were part of the digital audlio legjslation.
Now that the battle is won, we are hands-on again, looking after
our members’ interests by providing this new and vital service.

This is a bold step forward for our members and a powerful
indication of how ASCAP continuously works for
creators’ rights.

ASCAP
AMERICAN
SOCIETY OF
COMPOSERS
AUTHORS &
PUBLISHERS

THE VOICE OF MUSIC

New York Nashville Los Angeles Chicago London Puerto Rico
(212) 621-6000 (615) 742-5000 (213) 883-1000 (312) 527-9775 011-44-71-973-0069 (809) 725-1688
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GARTH BROOKS’ ‘TIME OFF’ WILL BE TIME WELL SPENT

(Continued from page 5)

stuff around Nashville because
I'm with my little girl all the time.”

Brooks, the best-selling artist of
the current era, says he felt daunt-
ed last summer when he looked at
a schedule booked without respite
through 1994. At that point, he
contemplated not just a hiatus but
retirement (Billboard, Sept. 5).
“There was no relief in sight and I
felt the only way out was to com-
mit suicide on [my] career and get
out, because I did have commit-
ments and promises to people.”

When Brooks voiced these
thoughts, he recalls, Capitol-EMI
head Joe Smith paid him an emer-
geney visit: “He said, ‘You need to
talk; you are confused,” and I said,
‘Amen, brother.’

“So, for the next few hours we
sat in this little trailer and I told
him what I was feeling and that,

two years down the line, there
wasn’t a break for me. And I said,
‘Man, I can’t break my word to
these people, so I think the only
fair thing to do is quit, get the hell
out.””

Hoping to change the mind of
his biggest star, Smith suggested
that Brooks cancel plans for an
eight-month world tour that had
been slated to start in January and
use that time to regroup. Brooks
agreed to this plan.

“This eight months off is going
to tell a lot for me, and to tell you
that retirement is out of the ques-
tion is like my saying three months
ago that staying in was out of the
question; it’s not,” Brooks says.
“It’s there, it’s on the fringe.
There’s a lot of stuff I have to get
straightened out for me.”

Brooks admits that the activities

of the past three years—including
the sales of 28 million copies of his
records—have left him a bit dazed.
“After a while, you just start get-
ting numb,” he says. “It was two
and a half years ago when I start-
ed seeing numbers [on record
sales] that I just went, ‘Shit, I can-
not comprehend these kinds of
numbers.’ The biggest change in
the business end of things for me
is that zeroes used to mean noth-

ing.

CLOSE TO NEW DEAL

Those numbers are coming into
focus as Brooks negotiates a new
contract with Liberty Records and
its parent company, Capitol-EMI.
While some reports have him ac-
counting for as much as 90% of
Liberty’s total record sales and
67% of Capitol’s, Brooks says he’s

¢

K&K Coverages Take
Center Stage.

products,

and risk managers look to

K&K for quality service and innovative

Coverages are placed with "A" rated carriers, ®
and are designed specifically for the music

industry's unique needs. Our hit list includes

the beat, give us a call.
Call K&K, the Sports, Leisure, and

Entertainment Specialists.
(800)553-8368

KSK INSURANCE
GROUP, INC.

For insurance coverages that hit the right
note, K&K takes the lead. Promoters

liability, property, equipment, auto and many
other related specialty coverages.
From year-round tours to single events, from

country to rock to rhythm and blues, whatever

A paot LINCOLN NATIONAL CORPORATION

1]

1712 Magnavox Way
P.O. Box 2338

Fort Wayne, Indiana 46801
(800)553-8368

Fax (219)455-5624

¢

just interested in signing a fair
deal that leaves all parties satis-
fied.

While he won't disclose particu-
lars of the still-unsigned agree-
ment, he says, “I’m not sure that
this deal will ever be made again in
this sort of fashion because it’s not
your typical deal. It’s a full incen-
tive contract where we start from
scratch every time. If we don’t sell
any records, we don’t get a cent;
and if we sell a lot of records, we
get a lot of money. I still can’t talk
about it, but it's that black and
white.

“The thing that I'm real happy
about is, if we don’t sell records,
Liberty Records is not sunk. They
won’t be looking at each other, go-
ing, ‘Well, shit, guys, we just
signed this deal and we’re out tons
of money here and we have noth-
ing but a bunch of his product sit-
ting in the store.’” That can’t hap-
pen with this deal.”

Brooks adds that he is responsi-
ble for the delay in concluding the
deal. “I don’t think we’ve ever had
an easy contract on anything we
do, if it’s just signing up to get the
newspaper delivered to my
house,’”” he says. ‘“Everything’s
very slow with us. That’s how we
do business.”

FICKLE AUDIENCE

With country music experienc-
ing unprecedented growth, Brooks
fears country audiences, long
known for their loyalty, may start
becoming as fickle as rock fans.
But he says he hopes he’ll be as
“fortunate” as the Rolling Stones
or Elton John, who have “been do-
ing this thing for 20 or 30 years.”
Such continued success in coun-
try music depends to a large ex-
tent on the good will of radio pro-
grammers, and Brooks received a
bit of a message from them when
(Continued on next page)

E Nt AMUSEMENT BUSINESS®
9 S— GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
JUAN GABRIEL National Nov. 26-29 $1,287,819 30,894 Zenith
Auditorium (4,014,131,823 39.608, Espectaculos
Mexico City Mexican pesos) four shows
$64/ $25.60
KENNY ROGERS Westbury Music Dec. 8-13 $627,186 2139 Music Fair Prods.
UITTLE TEXAS Fair $31 22,960,
Westbury, N.Y. eight
shows,
seven
sellouts
LUIS MIGUEL National Nov. 12 $439,229 9,885 Museo Del Nino
Auditorium (1,371,112,167 9,902
Mexico City Mexican pesos)
$128/ $19.20
JOHNNY MATHIS Star Plaza Dec. 3-6 $408,000 13,600 in-house
Theatre $30 four
Merrillville, ind. seltouts
BRUCE SPRINGSTEEN Reunion Arena Dec. 2 $385329 15,756 PACE Concerts
Dallas $25 17,000
GARTH BROOKS Palace of Dec. 12 $381,510 23464 Mainstage Prods.
MARTINA MCBRIDE Auburn Hills $18 sellout
Auburn Hills,
Mich.
GARTH BROOKS Richfield Dec. 11 $332.478 18,726 Mainstage Prods.
MARTINA MCBRIDE Coliseum $18 sellout
Richfietd, Ohio
NATALIE COLE National Nov. 17 2317 5,631 I.N.BA.
Auditorium (721,985,355 sellout
Mexico City Mexican pesos)
$64/ $22.40
GARTH BROOKS Ervin J. Nutter Dec. 10 213,732 11874 Mainstage Prods.
MARTINA MCBRIDE Center $18 seliout
Wright State
Univ.
Dayton, Ohio
THE YOUNG MESSIAH TOUR: The Summit Dec. 10 $198.116 13,267 Mid-South
SAND! PATTI, STEVEN Houston $16.50/ $14.50 17,591 Concerts
CURTIS CHAPMAN, WAYNE Beaver Prods.
WATSON, TWILA PARIS
LARNELLE HARRIS
MICHAEL ENGLISH, KATHY
TROCCOL!, STEVE GREEM
PHIL DRISCOLL, CiNDY
MORGAN, 4 HIM, RALPH
CARMICHAEL
Copyrighted and compiied by A t Busi a pubiication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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GARTH BROOKS

(Continued from preceding page)

“We Shall Be Free,” the first sin-
gle from his current album, “The
Chase,” reached only No. 12 on
Billboard’s Hot Country Singles &
Tracks chart, his worst showing
ever on that list. The gospel-in-
flected song declared true free- s Y O_N
dom will come only when we
achieve racial equality and are
free “to love anyone we choose”—
an unusual message for a country
song.

About radio’s reaction to the sin-
" gle, Brooks says, “I was extremely
disappointed, I'm extremely sur-
prised, but not mad. Some pro-
grammers were scared to play it;
some programmers played the hell
out of it, but just didn’t get any re-
sponse to it . .. The first single on
the album should have been [cur-
rent hit] ‘Somewhere Other Than e g y——
The Night.’ I was told that; I even . " -
admitted it myself, but if ‘We Shall
Be Free’ wasn’t going to be the
first single, I was afraid it would
never be a single, and what it said
I wanted said. So for the first time
in my career I forced something
out there.”

Brooks says he intends to call
certain radio stations and “basical-
ly apologize for sending them

PEACEFUL

PRIVATE

ELEGANT

EXCELLENT

ECCENTRIC

IDIOSYNCRATIC

o conditioning

something that didn’t work, I - "
guess. But to back down or say I - : - LUXURIOUS
do not believe in the song, I can’t ) ! ‘ '
do that.” i d marble bathrooms
STILL CLIMBING ) 7 ‘ i DISCREET
Overall, ““The Chase’’ has 4

camped out at No. 1 on the Top B EEeS
Country Albums chart since its Without DISCERNING
Sept. 22 release and has also

topped The Billboard 200 for much GSEHER It

24 hour service

of that time. Additionally, it is the {srIcncEeh"g

only album in history to be certi- most elegant INDIVIDUAL

fied quintuple-platinum for out-of- little hotel, i = el

the-box sales. Nevertheless, some the city’'s best ax and telex

retailers and Brooks himself con- kept secret. INTIMATE

sider the album’s performance less ¥EE BaTEles

than explosive. . conference and
“You know ‘The Chase’ isn't e

making the big boom like ‘Ropin’ EFFICIENT

The Wind’ did by staying on the
charts and going back in at No. 1
again and again,” he says. “When
I look at between “The Chase’ and
[Christmas album] ‘Beyond The
Season,” we're looking at around 8

multi lingual In my

experience
CARING one of the most
comfortable

and attractive

secretarlal

million records [sold] since Sep- CALM hotels in

tember; it makes me feel good, but the world

I look at it as ‘The Chase’ isn’t facilities

making the big explosion.” Suniday
BALM Telegraph

However, he says he’s far from
dismayed by its performance; he
believes the ballad-heavy album
will climb with the release of sub- HALCYON
sequent singles. Meanwhile, ac- e —
cording to SoundScan figures,
Brooks’ first three albums are still
selling hundreds of thousands of
units a week.

Considering the relatively small
sales of country music abroad, it is
not surprising that Brooks’ for-
eign sales are only a small fraction

(Continued on next page) HALCYON HOTEL -81 HOLLAND PARK: -LONDON WI113RZ

LONDON

TELEPHONE: 071 727 7288 - FACSIMILE: 071 229 8516

SOMETHING TERRIBLE HAPPENS A
WHEN YOU DON'T ADVERTISE . ..
WORLDWIDE U.S.A. ANQ CANADA toll free 1 800 457 4000 JAPAN (03) 5561 0150 FRANCE toli free 05 127354 S U NNYWIT

RESERVATIONS GERMANY (0211) 493 1223/4 ITALY (02) 86 45 08 71 SPAIN (91) 319 0143 SWEDEN (08) 662 4747 INTERNATIONAL HOTEL
T AVAT

NOTHING . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

BILLBOARD DECEMBER 26, 1992 25

wwWw americanradiohistorvy com



www.americanradiohistory.com

SCENE THREE:  Le Dufy Pool and Sun Terrace

PETUNIA CONFIDES TO PAMELA: | know one day I'll meet the
man of my dreams. I wonder if that one over there is single.

* 800-253-7997
1000 WESTMOUNT DRIVE
WEST HOLLYWOOD
CALIFORNIA 90069
“SUITE *Offer based labiliy.
SAVER” Tax a:; m(uir‘:'nn::ilnacl:ull‘z‘l

“Escape to the city within the city. . .West Hollywood, California”
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GARTH BROOKS’ ‘TIME OFF" WILL BE TIME WELL SPENT

(Continued from preceding page)

of his domestic figures. But he
plans to enlarge his international
presence considerably.

Even though the international
tour has been postponed, Brooks
says he “really want[s] to focus”
on expanding his worldwide sales
and that he may tour abroad if lo-
gistics allow him to bring his wife
and daughter along.

“We're going to try the family
tour next [fall in the U.S.]. If it
works, we’ll take it worldwide. But
I don’t think it’s fair to take the
family worldwide [first] and if it
doesn’t work, kill [the tour] with-
out doing a United States tour.”

Liberty is not waiting for
Brooks’ international concert
swing to start the push. It has al-
ready flown in EMI representa-
tives from all around the world to
see Brooks’ show in order to gen-
erate excitement for the impend-
ing international assault.

MOVING BACK INTO VIDED

That worldwide expansion is
just one reason Brooks is consider-
ing moving back into video, an
area he has resolutely ignored
since many video outlets banned
his clip for “The Thunder Rolls”
almost two years ago, due to its vi-
olent content. “I have foreign peo-
ple who are screaming out the wa-
200 to get something on film for
this product, so they can show

their people over there,” he says.

Despite his low level of involve-
ment with videoclips, the NFL re-
newed his interest in the medium
by asking him to make a video for
“We Shall Be Free."”’ The clip,
which may include NFL quarter-
backs, will be used primarily for
the NFL Experience—a Super
Bowl attraction open Jan. 28-31 at
the Rose Bowl—but will also be re-
leased to video outlets.

“If they choose not to play it,
that’s fine,” Brooks says. ““I can’t
imagine why they would choose
not to, but then I couldn’t imagine
why the single didn’t do better
than it did. So we’ll see.”

His decision to make this video
represents an abrupt turnabout,
considering his often expressed
displeasure with the treatment
“The Thunder Rolls”’ received at
CMT and TNN. However, he
stresses, he has no intention of
toning down any of his clips. ‘“The
deal is ... if I put out a video I'm
going to be saying things.”” He
adds that VH-1 has approached
him about being a featured artist
of the month, an offer he plans to
consider after the hiatus.

The video for ““We Shall Be
Free'’ will be directed by Bud
Schaetzle, who directed Brooks’
highly successful television spe-
cial last January. The pair is also
working on a new NBC concert

special, which will be filmed in
September at Texas Stadium.

HOLLYWOOD DREAMS

In addition to his small-screen
endeavors, Brooks is being court-
ed by Hollywood. While he issues a
“no comment” when asked about
specific movies, he allows that “we
are meeting with people that I
can’t even believe will let us in the
door. I think [films] are definitely
going to be in the future, but I
think right now to take on some-
thing as time consuming as that
would be very unfair to myself,
not only to my family, but also the
music.”

And the music is what remains
primary in Brooks’ mind. Al-
though he fears his growing media
stature takes the focus away from
his music, he still feels he has
much more to achieve as an artist.

“So we’'re clawing, we're
scratching, we're kicking, we're
fighting, and we're competing,” he
says. ‘‘Although some people think
we're at the top, I think we’re still
on the side of the mountain and
we’re hanging on to everything we
got while still trying to take that
extra step or one pull up. And I'll
tell you this, if I could have my
way, we wouldn’t even be 75% up
the mountain. I want to go to lev-
els that aren’t even thought of yet,
I really do.”

STUDIOS

212-627-8200 Fax: 212-627-5285

137 W. 25th St. New York, NY 10001-7296

CONGRATULATES

Chris Trevetk

ON AN OQUTSTANDING 1992

® R.Kelly and Public Announcement
“Born Into The 90%s” over 950,000 sold

® HiFive
“She's Playing Hard To Get” #1 R&B Single/
Top 5 Hot 100

R.Kelly and Public Announcement
“‘Honey Love” and “Slow Dance"(Hey Mr. D.J.)
#1 R&B Singles

¢ D.J. Jazzy Jeff & The Fresh Prince
“Ring My Bell” Gold Single

Check out 1993:

Billy Ocean “Time To Move On” Lp

D.d. Jazzy Jeff & The Fresh Prince Forthcoming Lp
Souls of Mischief Forthcoming Lp

Casual Forthcoming Lp

Chris Trevett is booked exclusively through Battery Studios .
Contact Susan Morrison New York Office

BATTERY NASHVILLE

916 19th Ave South

Nashville, Tn 37212
(615) 329-0600

BATTERY CHICAGO
323 E. 23rd St.
Chicago, IL 60616
{312) 326-4700

BATTERY LONDON
1 Maybury Garden
NW10 25G
011-4481-459-8899
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CATHERINE
APPLEFELD

Copy Editor

1. Jules Shear, “The Great Puzzle” (Polydor/
PLG).

2. Sugar, “Copper Blue” (Rykodisc).

3. Soul Asylum, “Grave Dancers Union” (Co-
lumbia).

4. The Jayhawks, “Hollywood Town Hall”
(Def American).

5. “Black 47” (SBK/ERG EP).

6. R.E.M., “Automatic For The People”
(Warner Bros.)
-7. Lou Reed, “Magic & Loss” (Sire/ WB).

8. Cavedogs, “Soul Martini”’ (Capitol).

9, Indigo Girls, “Rites Of Passage” (Epic).
10. Also noteworthy: Me Phi Me, ‘‘One”’
(RCA); Steve Forbert, “The American In Me”
(Geffen); Ice Cube, “The Predator” (Priority);
Gin Blossoms, “New Miserable Experience”
(A&M).

JIM
BESSMAN

New York Correspondent

1. 10,000 Maniacs, “Our Time In Eden” (Elek-
tra). Added musicians (even the JB Horns!)
only accented the great Natalie Merchant’s
conscientiously haunting/captivating confes-
sionals.

2. Graham Parker, “Burning Questions”
(Capitol). Still the most incisive and consistent-
ly rewarding singer/songwriter to emerge
from the punk/new wave.

3. Lindsey Buckingham, “Out Of The Cra-
dle” (Reprise). As if “Clinton’s Song” wasn’t
enough, this endlessly intriguing set begged
repeated listenings and easily explained the
long time it took comin’.

4. k.d. lang, “Ingenue” (Sire/WB). Maybe I'm
only now getting it, but this seems the most
focused, perfectly produced and genuinely felt
record she’s made, always having had the vo-
cal goods.

5. Tony Bennett, “Perfectly Frank” (Colum-
bia). Bennett singing Sinatra seems inevitable,
but Frankly, it’s perfectly Tony.

6. Sonny Landreth, “Outward Bound” (Prax-
is/Zoo). They should put a sign up: “Entering
Breaux Bridge: Home of Sonny Landreth.”

7. Grayson Hugh, “Road To Freedom” (MCA).
Gutsy, melodic heartlands-style soul-rock that
really fills a hole.

8. Alan Jackson, “A Lot About Livin’ (And A
Little 'Bout Love)” (Arista). Jackson’s song-
writing remains as clever as his third album ti-
tle, while its production—and his singing—
rank him at the top of today’s pure country
artists.

9. “Body Count” (Sire/WB). Ferocious, foul,
and funny—and even beat out Madonna for
Controversy of the Year.

10. Jonathan Richman at the Lone Star; Lou-
don Wainwright III at the Bottom Line. Both
did keen Dylan impressions, and between the
two of them, covered all aspects of life in the
'90s, good, bad, and hilarious.

ERIC
BOEHLERT

Radio Features Editor

1. Charlie Rich, “Pictures And Paintings”
(Blue Horizon/Sire/WB).

2. Vulgar Boatmen, “Please Panic” (Safe
House).

3. Buffalo Tom, “Let Me Come Over” (Beg-
gars Banquet).

4. Arrested Development, “Tennessee’”
{Chrysalis single).

BILLBOARD’S EDITORS AND WRITERS PICK THEIR
TOP 10 RECORDS, VIDEOS, AND CONGERTS OF 1992

5. The Mavericks’ Raul Malo covering Patsy
Cline’s “Sweet Dreams” at NYC's Bang On!
at 1 a.m.—the voice of a new generation.

6. Michelle Shocked, “Come A Long Way”
(Mercury album track).

7. Mark Chesnutt, ‘“‘Bubba Shot The Juke
Box,” (MCA Nashville single).

8. Guy Clark, ‘“Boats To Build” (Asylum).
Now that Lyle’s abandoned the West Texas
plains for crowded big-city parlors, Clark re-
turns to remind us who taught Lovett his
tricks.

9. The Jayhawks, “Hollywood Town Hall”
(Def American).

10. Ice-T quote: “Rap is really funny, man.
But if you don’t see that it’s funny, it will
scare the shit out of you.”

GARRIE
BORZILLO

Editorial Assistant

1. Queen, “Greatest Hits” (Hollywood).

2. Queen, “Classic Queen” (Hollywood).

3. Sass Jordan, “Racine” (Impact/MCA).

4. En Vogue, “Funky Divas’ (Atco/
EastWest).

5. Black Crowes, “The Southern Harmony
And Musical Companion” (Def American).

6. Pantera, “Vulgar Display Of Power,”
(Atco/EastWest).

7. Temple Of The Dog, “Say Hello To Heav-
en” (A&M single).

8. Trouble, “Memory’s Garden” (Def Ameri-
can single).

9. Best concerts: Guns N’ Roses at Rose Bowl
in Pasadena, Calif.; Pantera at the Shrine Au-
ditorium in L.A.

10. Best live, TV, and radio event: “The Trib-
ute To Freddie Mercury: A Concert For Life.”

ED
GHRISTMAN

Retail Editor

1. XTC, “Nonsuch” (Geffen).

2. Sugar, “Copper Blue” (Rykodisc).

3. Alice In Chains, “Dirt” (Columbia).

4. Loreena McKennitt, “The Visit” (Warner
Bros.).

5. “Body Count,” (Warner Bros.)

6. Megadeth, “Countdown To Extinction”
(Capitol).

7. Various Artists, “Sweet Soul Music: Voices
From The Shadow” (Warner Bros.)

8. Suicidal Tendencies, “The Art Of Rebel-
lion” (Epic).

9. Mega City Four, “Sebastopol Rd” (Big
Life/Caroline).

10. Neil Young, “Harvest Moon” (Warner
Bros.).

LISA
COLLINS

Gospel Music Correspondent

1. John P. Kee & the New Life Community
Choir, “We Walk By Faith” (Tyscott).

2. Daryl Coley, “When The Music Stops”
(Sparrow).

3. Rev. Milton Brunson & the Thompson
Community Singers, “My Mind’s Made Up”

(Word).

4. Thomas Whitfield, “Alive & Satisfied”
(Benson).

5. Melvin Williams, “In Living Color—Live”
(Blackberry).

6. West Angeles C.0.G.1.C. Mass Choir,
“Saints In Praise Vol. III” (Sparrow).

7. Lavine Hudson, “Between Two Worlds”
(Sparrow).

8. Various Artists, “Leap Of Faith” (MCA
soundtrack).

9. Marvin Winans, “Perfecting Church” (Se-
lah).

10. Ron Kenoly, “Lift Him Up With Ron Ken-
oly” (Integrity).

BOB
DARDEN

Gospel Music Correspondent

1. Newsboys, “Not Ashamed” (Star Song Rec-
ords).

2. Iona, “The Book Of Kells” (ForeFront Rec-
ords).

3. Mark Heard, “Satellite Sky” (Fingerprint
Records).

4. DC Talk, “Free At Last” (Forefront Rec-
ords).

5. Various Artists, “No Compromise—Re-
membering The Music Of Keith Green” (Spar-
row Records).

6. Steven Curtis Chapman, “The Great Ad-
venture” (Sparrow Records).

7. Jon Gibson, “Forever Friends” (Frontline
Records).

8. (tie) Christ Lizotte & Soul Motion (New
Breed Records); Petra, “Unseen Power”
(DaySpring Records).

9. (tie) Geoff Moore, “A Friend Like You”
(Forefront Records); First Call, “Human
Song” (Dayspring Records).

10. (tie) Ken Medema, “One Good Tune De-
serves Another” (Brier Patch Records) for
best instrumental release; Kurt Kaiser & the
Daughters Of St. Paul, “Love Is Born” (Krys-
tal Records) for best Christmas release.

BARBARA
DAVIES

Editorial Assistant

1. David Kilgour, “Here Come The Cars” (Fly-

ing Nun).

2. Pell Mell, “Flow” (SST).

3. Freedy Johnston, “Can You Fly” (Bar/
None).

4. Pavement, “Slanted & Enchanted” (Mata-
dor).

5. Yo La Tengo “May I Sing With Me” (Alias).
Band’s Beach Boys’ homage, ‘‘Farmer’s
Daughter” (from the “Upside-Down” CD-5)
makes a good postseript to this album.

6. Unrest, “Imperial” (TeenBeat).

7. Tall Dwarfs, “Fork Songs” (Flying Nun).
Band with the year’s best live show.

8. Luna?, “Lunapark” (Elektra).

9. Heavenly, “Le Jardin De Heavenly” (K).
Creators of year’s best B side— “Escort Crash
On Marston Street,” from the 7-inch “She
Says.”

10. Screaming Trees, “Sweet Oblivion” (Epic).
Shuffle play: k.d. lang, “Miss Chatelaine”;
Jazz Butcher, “Racheland”; Babes In Toy-
land, “Handsome & Gretel”; Digable Planets,
“Rebirth Of Slick’’; Ween, “Push Th’ Little
Daisies”; The Cannanes, ‘“Tribute”; Helmet,
“Better”; R.E.M., “Try Not To Breathe.”

THOM
DUFFY

International Deputy Editor

1. Bruce Springsteen, “Lucky Town” (Colum-

bia).

2. Tracy Chapman, “Matters Of The Heart”

(Elektra).

3. Arrested Development, “3 Years, 5 Months

And 2 Days In The Life Of ...” (Chrysalis/
ERG).

4. Vulgar Boatmen, “Please Panic” (Safe
House).

5. Trisha Yearwood, “Hearts In Armor”

(MCA).

6. Angelique Kidjo, “Logozo” (Mango).

';. Steve Forbert, “The American In Me” (Gef-
en).

8. Sophie B. Hawkins, “Tongues & Tails” (Co-

lumbia).

9. Lyle Lovett, “Joshua Judges Ruth”

(Curb/MCA).

10. Los Lobes, “Kiko” (Slash/WB)

LARRY
FLICK

Dance Music Editor

1. Indigo Girls, “Rites Of Passage” (Epic).

2. Madonna, “Erotica” (Maverick/WB.)

3. Clubland Featuring Zemya Hamilton
(Great Jones/Island).

4. Urbanized Featuring Silvano, “Helpless”
(Maxi 12-inch).

5. Neneh Cherry, “Homebrew” (Virgin).

6. Ten City, “No House Too Big” (EastWest).
7. Tyrell Corporation, “The Bottle” (Volante/
Cooltempo U.K. 12-inch).

8. k.d. lang, “Ingenue” (Sire/WB).

9. The Daou, ‘“Head Music” (Columbia).

10. The Aloof, “On A Mission” (Cowboy UK.
12-inch).

MARILYN
GILLEN

Senior Copy Editor

1. Lou Reed, “Magic & Loss” (Sire/WB).
2. The Levellers, “Levelling The Land” (Elek-

3. R.E.M., ““Automatic For The People”
(Warner Bros.).
4. Lyle Lovett, “Joshua Judges Ruth” (Curb/
MCA).

(Continued on next page)
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5. Soul Asylum, “Grave Dancers Union” (Co-
lumbia).

6. Tom Waits, “Bone Machine” (Island).

7. Marty Stuart, “This One's Gonna Hurt
You” (MCA).

8. Joe Ely, “Love & Danger” (MCA).

9. Trisha Yearwood, ‘“Hearts In Armor”’
(MCA).

10. Gotta mention: “Cracker” (Virgin); Dan
Baird, “Love Songs For The Hearing Im-
paired” (Def American); The Oyster Band,
“Deserters” (Rykodisc); Lemonheads, “It’s A
Shame About Ray” (Atlantic).

DEBBIE
HOLLEY

Asst. Country Music Editor

1. Country Singles: “Love, Me,” Collin Raye
(Epic); ‘““Sweet Little Shoe,” Dan Seals
(WB);“Straight Tequila Night,” John Ander-
son (BNA); “Suspicious Minds,” Dwight Yoa-
kam (Epic).

2. Other Singles: “Ever Changing Times,"”
Aretha Franklin w/Michael McDonald
(Arista); “Thought I'd Died And Gone To
Heaven,” Bryan Adams (A&M); “Sometimes
Love Just Ain’t Enough,” Patty Smyth
(MCA).

3. Country Albums: “Wynonna” (Curb/MCA);
“The Chase,” Garth Brooks (Liberty); “Every
Time You Say Goodbye,” Alison Krauss &
Union Station (Rounder).

4. Boxes: Bill Monroe & His Bluegrass Boys
(Columbia Country Classics), Jimmy Buffett
(Margaritaville/MCA).

5. Videos: Alan Jackson, “She’s Got The
Rhythm (And I Got The Blues)”’; Randy Trav-
is, “Look Heart, No Hands;” Trisha Year-
wood, “Walk Away Joe;” Billy Ray Cyrus,
“Achy Breaky Heart.”

6. Hot: Stuart Duncan (of the Nashville Blue-
grass Band)—move over Mark O’Connor;
Suzy Bogguss; Celine Dion; Robert Ellis Or-
rall; Brooks & Dunn; Ronna Reeves.

7. Best Comeback: Sade (Epic).

8. Event: Alison Krauss & Union Station al-
bum release/listening party.

9. Movies: “Edward Scissorhands,” “Fried
Green Tomatoes,” “My Cousin Vinny,” “Far
And Away,” “Two Moon Junction,” “Dra-
cula.”

10. Biggest Disappointment: Madonna’s over-
hyped “Sex’ book, but kudos tossed at her
marketing finesse.

JOHN
LANNERT

Caribbean/Latin American
Bureau Chief

1. Best Album, Pop: Presuntos Implicados,
“Water Being” (WEA Latina).

2. Best Album, Tropical/Salsa: Various art-
ists, “Musical Production All Stars” (M.P.1).
3. Best Album, Regional Mexican: Los Temer-
arios, “Mi Vida Eres Tu” (AFG Sigma).

4. Best New Acts: Pop: Jon Secada (SBK-Ca-
pitol/EMI Latin); Tropical/Salsa: Rey Ruiz
(Sony Tropical); Regional Mexican: Okiroqui
(Fonovisa).

5. Best Concerts: Luis Miguel (WEA Latina),
James L. Knight Center, Miami; Daniela Mer-
cury (Sony), Praca Da Apoteose, Rio de Janei-
ro; Café Tacuba (WEA Latina), S.0.B.’s, New
York.

6. Best Music Video: Juan Luis Guerra Y
4.40, “El Costo De La Vida” (Karen).

7. Best Comebacks: Frankie Ruiz (TH-Rod-
ven), José José (BMG), Braulio (Sony Latin).
8. Best Album, Brazil: Daniela Mercury, “O
Canto Da Cidade” (Sony).

9. Best Album, Caribbean: Boukman Eksper-
yans, “Kalfou Danjere” (Mango).

10. Best News: The launching of the Caribbe-
an Satellite Network Dec. 1.

LARRY
LeBLANG

Canadian Correspondent

1. Various Artists, “Hitsville USA” (Motown).
After decades of reissues, we finally get the
original single versions of Motown classics.

2. Various Artists, “Cajun Music And Zydeco”
(Rounder). A 17-track swampland retrospec-
tive that nicely covers all the historical bases.
3. Celine Dion, “Dion Chante Plamondon”
(Columbia). Dion’s French-language record-
ings far outrank her English pop output. Here
she sings the lyrics of Canadian superstar
songwriter Luc Plamondon (‘“Tycoon”) and
the results are dazzling.

4. Mary-Chapin Carpenter, “Come On Come
On” (Columbia). An album with far more
depth than the singles suggested.

5. Trisha Yearwood, ‘“‘Hearts In Armor”
(MCA). The chart-topping “Wrong Side Of
Memphis” single is reason enough to own this
album.

6. Lucinda Williams, ‘“Sweet Old World”
(Chameleon/Elektra). Brilliant performances
and lucid songwriting.

7. B.B. King, “King Of The Blues” (MCA). The
title aptly fits.

8. Devon, “It's My Nature” (Capitol). Versa-
tile Canadian rapper with a bagful of jazz and
funk chops makes a high-energy debut. Well
worth seeking out.

9. Jo-El Sonnier, “The Complete Mercury
Sessions” (Mercury). A fine collection of his-
torical tracks by one of music’s most over-
looked great talents.

10. Delbert McClinton, “Never Been Rocked
Enough” (Curb). Some of us can never get
enough of McClinton.

o)

oo

1. Khaled, “Khaled” (Barclay; Kohiba/Poly-
dor in the U.S.). Rai goes to the world.

2. €esaria Evora, “Miss Perfumado” (Melo-
die). From the Cap-Vert Island, one of the
most beautiful female voices in the world.

3. Sugar, “Copper Blue” (Rykodisc). They
make noise, don’t they?

4. Arrested Development; Disposable Heroes
Of Hiphoprisy; Me Phi Me; DC Basehead.
Rap: the next wave. With four stunning first
albums.

5. John Trudell, “Aka Graffiti Man” (Ryko).
The other side of Columbus’ year.

6. Kat Onoma, “Billy The Kid” (FNAC Music).
When French rock doesn’t sound ridiculous.
7. The Nits, “Ting” (Columbia). Dutch band
blessed by subtlety, intelligence, and grace.
8. House Of Love, “Babe Rainbow’ (Fon-
tana). One of the last interesting U.K. bands.
9. Bob Marley, “Songs Of Freedom” (Tuff
Gong). Bravo!

10. Leonard Cohen, “The Future’’ (Columbia).
Like Neil Young, he’s ageless.

EMMANUEL
LEGRAND

French Correspondent

JANINE
L McADAMS

# R&B Music Editor

1. Mary J. Blige, “What’s The 411”7 (Uptown/
MCA). Girlfriend has almost too much attitude
to live, and we love it.

2. Arrested Development, “3 Years, 5 Months,
And 2 Days In The Life Of ...” (Chrysalis/
ERG). Hip-hop from the heartland. A soulful

celebration that makes you nod your head.

3. Chante Moore, “Precious” (Silas/MCA).
Pretty face, pretty voice, pretty music. Could
the spirit of Minnie Riperton be watching over
her?

4. Basehead, “Play With Toys” (Imago). Ur-
ban rock hip-hop realities—sad, funny, bla-
tant, and on point—filtered through a pleasant
40-ounce haze.

6. Various Artists, “Boomerang” (LaFace/
Arista). “End Of The Road,” “Love Shoulda
Brought You Home,” “Hot Sex On A Platter,”
and “Die Without You.” 'Nuff said.

7. Das EFX, ‘‘Dead Serious’ (Atco/
EastWest/AG). Not always politically correct,
but the pig-Latin rhymes, street-savvy lyric
flow, and pop culture references are tough to
ignore. Honorable mention: Gang Starr, “Dai-
ly Operation” (Chrysalis/ERG).

8. Neneh Cherry, “Homebrew” (Virgin). An
artist unafraid to explore and expand her art-
istry, a unique voice.

9. Prince (Paisley Park). Don’t ask. It’s a love/
hate thing.

10. Brenda Russell, “Greatest Hits” (A&M)
and “Barry White: Just For You” (Mercury).
Singer/songwriters (and in White's case, ar-
ranger/band leader) whose work seems inge-
nious in retrospect.

STEVE
McCLURE

Tokyo Bureau Chief

1. The Bonzo Dog Band, “Cornology” (EMI).
The definitive collection of the recorded works
of the second-best band ever to come out of
the British Isles.

2. Miyuki Nakajima, “East Asia” (Pony Can-
yon). Another sterling effort from one of Ja-
pan’s premier songstresses.

3. “Arc Angels,” (Geffen). Greasy roadhouse
music of the highest order.

4. Shang Shang Typhoon, “Shang Shang Ty-
phoon 3” (Epic/Sony). Another solid, adven-
turous album by the masters of Japanese neo-
pop.

5. “Television,” (Capitol). Simply wonderful
and well worth the wait. More!

6. Eric Clapton, “Unplugged”’ (Duck/Re-
prise). Music to listen to on a sunny day on
your front porch, drink in hand.

7. Shonen Knife, “Let’s Knife”’ (MCA Victor).
Osaka’s best female surrealist/power-pop trio
comes up with an album more polished and
confident than its earlier efforts, but which
preserves its unique ability to make you re-
member when rock’n’roll was fun.

8. Vijaya Anand, “Dance Raja Dance” (Luaka
Bop). Sometimes just plain bizarre but always
enjoyable musical mutations from the master
of South Indian film music.

9. Paul Weller (Canyon International). A lyri-
cal, gently funky gem of an album by a great
songwriter.

10. The Master Musicians Of Jajouka Fea-
turing Bachir Attar, “Apocalypse Across The
Sky” (Axiom). The Eestatic Brotherhood rocks
on in fine form.

MOIRA
McGORMICK

g Corr p

1. R.E.M., “Automatic For The People”
{(Warner Bros.)

2. Various Artists, “Singles” (Epic Soundtrax).
3. Peter Himmelman, ‘“Flown This Acid
World” (Epic).

4. Rage Against The Machine (Epic).

5. Arrested Development, “3 Years, 5 Months,
And 2 Days In The Life Of .. .” (Chrysalis).
6. Shoes, “Black Vinyl Shoes” (CD reissue,
Black Vinyl Records).

7. House Of Love, ‘“Babe Rainbow” (Fon-
tana).

8. Meryn Cadell, “Angel Food For Thought”
(Sire).

9. Nick Drake reissues (Rykodisc).

10. Urge Overkill, “Stull”” (Touch & Go).

b = 4
1. Gilberto Gil, “Parabolic” (Tropical Storm/
WEA).

2. Henry Kaiser & David Lindley, “A World
Out Of Time: Henry Kaiser & David Lindley
In Madagascar” (Shanachie).

3. Sergio Mendes, “Brasileiro” (Elektra).

4. Peter Gabriel, “US” (Geffen).

5. Uakti, “Mapa” (Point/Philips).

6. Various Artists, “Asmat Dream: New Mu-
sic Indonesia, Vol. 1 (Sunda)” (Lyrichord).

7. Pat Metheny, “Secret Story” (Geffen).

8. G.S. Sachdev & Zakir Hussain, “Flights Of
Improvisation” (Lyrichord).

9. Dr. John, “Goin’ Back To New Orleans”
(Warner Bros.).

10. Toots Thielemans, ‘“The Brasil Project”
(Private Music).

GHRIS
McGOWAN

L.A. Correspondent

TRUDI
MILLER

Editorial Assistant

1. Loreena McKennitt, “The Visit” (Warner
Bros.)

2. John Wesley Harding, “Why We Fight”
(Sire/ WB).

3. Michael Penn, “Free For All” (RCA).

4. “Black 47" (SBK/ERG EP).

5. Lemonheads, “It's A Shame About Ray”
(Atlantic).

6. Loudon Wainwright III, “History” (Charis-
ma).

7. R.E.M., “Automatic For The People”
(Warner Bros.)

8. Soul Asylum, “Grave Dancers Union” (Co-
lumbia); Screaming Trees, “Sweet Oblivion”
(Epic).

9. Peter Gabriel, “US” (Geffen).

10. Mary-Chapin Carpenter, “Come On Come
On” (Columbia); Tori Amos, “Little Earth-
quakes” (Atlantic).

GHRIS
MORRIS

Senior Writer

1. Jimmy Scott, “All The Way” (Blue Hori-
zon/Sire/WB). Standard songs, deep beauty.

2. Lou Reed, “Magic & Loss” (Sire/WB). A .

startling meditation on death and rebirth.

3. Rollins Band, “The End Of Silence” (Ima-
go). The outside of the hard rock envelope.

4. “Body Count” (Sire/WB). Forget the con-
troversy—Ilet’s rock.

5. Chris Bell, “I Am The Cosmos” (Rykodisc).
A long-buried masterpiece of dark-hued pop.
6. The Skeletons, “Waiting” (Alias). The pride
of Springfield, Mo., rattles them bones.

7. Lindsey Buckingham, “Out Of The Cra-
dle” (Warner Bros.). To complete the phrase:
endlessly rocking.

8. Basehead, “Play With Toys” (Imago). New
directions in hip-hop.

9. Alejandro Escovedo, “Gravity”’ (Watermel-
on). A somber song cycle by the gifted Austin,
Texas, musician.

10. Bob Marley, “Songs Of Freedom” (Tuff
Gong/Island). I-tal reissue of the year.

(Continued on next page)
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EDWARD
MORRIS

Country Music Editor

1. Reba McEntire, “The Greatest Man I Nev-
er Knew” (MCA). A tragedy of what might
have been.

2. Clint Black, “Burn One Down” (RCA). Ex-
quisitely bitter.

3. Travis Tritt, “Nothing Short Of Dying”
(Warner Bros.). Tritt describes loneliness like
a man who’s endured it.

4. Trisha Yearwood, “Nearest Distant Shore”
(MCA). This save-yourself admonition is the
high point of “Hearts In Armor,” the year’s
best country album.

5. Lorrie Morgan, ‘“‘Something In Red”
(RCA). The primary color here is black.

6. Alabama, “Between The Two Of Them”
(RCA). A hymn to parents who give all. Listen
and weep.

7. Michelle Wright, “He Would Be Sixteen”
(Arista). Pain so palpable that you forget the
music.

8. Sammy Kershaw, “Yard Sale” (Mercury).
As starkly country as a once-fine car rusting
in a field.

9. Don Edwards, “The Cowboy’s Song”
(Warner Western). A grim, melodic tribute to
the working wrangler.

10. Garth Brooks, “We Shall Be Free” (Liber-
ty). Religious in its intensity; noble in its
aims.

HAVELOGK
NELSON

ey Rap Music Correspondent

1. Pete Rock & C.L. Smooth, “Mecca And The
Soul Brother” (Elektra).

2. Grand Puba, “Reel To Reel” (Elektra).

3. Annie Lennox, “Diva” (Arista).

4. DJ. Quik, “Way 2 Fonkay” (Profile).

5. R.E.M., “Automatic For The People”
(Warner Bros.)

6. Brian McKnight (Mercury).

7. Mary J. Blige, “What's The 411” (Uptown).
8. Gang Starr, “Daily Operation” (Chrysalis).
9. Beastie Boys, “Check Your Head” (Capitol).
10. Jodeci, “Stay” (Uptown single).

MELINDA
NEWMAN

Talent Editor

1. Los Lobos, “Kiko” (Slash/WB).

2. Bruce Springsteen, ‘“‘Lucky Town” (Colum-
bia).

3. U2 at Madison Square Garden, March 20.
4. Lou Reed, “Magic & Loss” (Sire/WB).

5. Lyle Lovett, “Joshua Judges Ruth” (Curb/
MCA).

6. Arrested Development, “Tennessee” (Chry-
salis/ERG single).

7. “Wynonna” (MCA).

8. Garth Brooks at the Smith Center, Chapel
Hill, N.C,, Oct. 10.

9. tie: Joe Ely, “Love & Danger” (MCA); Son-
ny Landreth, “Outward Bound” (Praxis/Zoo).
10. Clannad, “Anam” (Atlantic).

SUSAN
NUNZIATA

Technology/Pro Audio Editor

1. Tom Waits, “Bone Machine” (Island/PLG).
2. En Vogue, “Funky Divas” (Atco/
EastWest).

3. Annie Lennox, “Diva’ (Arista).

4. k.d. lang, “Ingenue” (Sire/WB).

5. Indigo Girls, “Rites Of Passage” (Epic).

6. Leonard Cohen, “The Future” (Columbia).
7. Neil Young, ‘“Harvest Moon” (Reprise).

8. Sophie B. Hawkins, “Tongues & Tails” (Co-
lumbia).

9. “Wynonna” (Curb/MCA).

10. Shawn Colvin, “Fat City” (Columbia).

GRAIG
ROSEN

L.A. Bureau Chief

1. Lemonheads, “It’s A Shame About Ray”

(Atlantic).
2. R.E.M., “Automatic For The People”
(Warner Bros.)

3. Beastie Boys, “Check Your Head” (Capitol).
4. Soul Asylum, “Grave Dancers Union” (Co-
lumbia).

5. En Vogue, “Funky Divas” (Atco EastWest).

6. Neil Young, ‘“Harvest Moon” (Reprise).

7. Luna?, “Lunapark” (Elektra).

8. Marvin, “The Mandolin Man” (Restless).
9. Los Lobos, “Kiko” (Slash/WB).

10. Julian Cope, “Jehovah Kill” (Island).

DEBORAH
RUSSELL

Music Video Editor

1. Lindsey Buckingham, “Out Of The Cra-
dle” (Reprise).

2. Dwight Twilley, demo tape.

3. Various Artists, “The Music Of Disney: A
Legacy In Song” (Walt Disney Records).

4. Various Artists, “The Best Of Mountain
Stage—Volume Three Live” (Blue Plate Mu-
sic).

5. The Magnolias, “Off The Hook” (Alias).

6. NRBQ, “Honest Dollar” (Rykodisc).

7. The Jazz Butcher, “Condition Blue” (Sky).
8. Five-Eight, “I Learned Shut Up” (Sky).

9. Various Artists, “The Stiff Records Box
Set” (Demon/Rhino).

10. The LeRoi Brothers, “Crown Royale”
(Rounder).

KEN
SGHLAGER

Managing Editor

1. Black 47 (demo tape and EMI EP). These
guys bring out the previously undiscovered
Irish in me. A Clash-like mix of boozy humor
and political consciousness.

2. The Mavericks, “From Hell To Paradise”
(MCA). Cuban blood lines. Nashville record
deal. Great rock’n’roll band. Go figure.

3. Joe Ely, “Love & Danger” (MCA). Another
terrific rock record straight outta Nashville.
4. Lucinda Williams, “Sweet Old World”
(Chameleon/Elektra). World-weary romantic
sends postcards from America.

5. Ellis Marsalis, “Heart Of Gold” (Columbia);
Harold Mabern Trio, “Straight Street”
(DIW/Columbia): Move over youngbloods and
give the oldbloods some.

6. Lyle Lovett, “Joshua Judges Ruth” (Curb/
MCA). If Grammy ever creates a jazz-gospel-
folk-rock-country-blues category, Lovett
would clean up.

7. Barenaked Ladies, “Be My Yoko Ono”
(Sire/Reprise album track). The final word on
the Beatles’ breakup: “Don’t blame it on Yo-
kie.”

8. Los Lobos, “Kiko” (Slash/WB). The wolf
survives by checking out fresh turf.

9. Blue Rodeo, “Lost Together” (Atlantic). In-
fectious, countrified folk rock that sounds
more like Brinsley Schwarz than the Byrds.
10. Also noted: Sade, “Love Deluxe” (Epic);

Suzanne Vega, “99.9F” (A&M); Jules Shear,
“The Great Puzzle” (Polydor/PLG); Little
Village (Reprise); and little Steven’s fave,
“The Cowboy Album” (Kid Rhino).

i

DAVID
SINGLAIR

Global Music Pulse Editor

1. Keith Richards at the Marquee, London.
Great band and a once-in-a-lifetime vibe. Thir-
ty years since the Stones first played this (re-
located) venue.

2. Sonny Landreth, ‘“Outward Bound”
(BMGQG). One track—*“Back To Bayou Teche”—
floors me every time.

3. The Cure at Olympia, London, as watched
live on MTV. Mind-blowing lightshow in the
comfort of your own home. Proof of MTV
Europe’s consistent knack of being where it’s
at.

4. PJ Harvey, “Dry” (Too Pure). Too much.
5. Third annual Q awards, London. Led Zeppe-
lin (plus Jason Bonham) all present to receive
The Q Merit Award. A relaxed affair, but real-
ly quite an occasion.

6. Capercaillie, “Get Qut” (BMG/Survival).
Radically updated Scottish folk sweeping
down from the Gaelic-speaking North.

7. Pearl Jam, “Ten” (Epic). The record label
says it all.

8. Rainer, “Worried Spirits” (Demon). Spooky
bluespicker from East Berlin via Tucson, Ariz.
Hell of a wailer.

9. Green On Red at Mean Fiddler, London.
Welcome return of another Tucson twosome.
Roots-rock desperadoes on awesome form.
10. Suede at SW1 Club, London. Believe the
hype, just this once.

Top Albums

1. Jeffrey Gaines (Chrysalis/ERG). Great
songwriting, great vocals, great album.

2. The Levellers, “Levelling The Land” (Elek-
tra). Is it the Alarm, or is it Memorex?

3. Lyle Lovett, “Joshua Judges Ruth” (Curb/
MCA). A classic collection of oddities from the
only man who could rhyme “flyswatter” with
“ice water.”

4. Pam Tillis, “Homeward Looking Angel”
(Arista). From one queen of denial to another.
5. Scott Kempner, “Tenement Angels” (Razor
& Tie). The kind of songwriting we’ve come to
expect from the former Del Lords front man.
Top Singles

1. Indigo Girls, “Galileo” (Epic).

2. Delbert McClinton, “Every Time I Roll The
Dice” (Curb).

3. Pam Tillis, “Shake The Sugar Tree” (Aris-
ta).

4. Midge Ure, “Cold, Cold Heart” (RCA).

5. The KLF featuring Tammy Wynette, “Jus-
tified & Ancient” (Arista). Weird!

PHYLLIS
STARK

Radio Editor

PAUL
VERNA

Associate Marketing Editor

Hats off to:

1. Steve Forbert, for “The American In Me”
(Geffen), the most-overlooked American al-
bum of 1992.

2. All the artists who contributed songs to
“Until The End Of The World’’ (Warner
Bros.), the year’s finest soundtrack.

3. U2, for the Zoo TV tour.

4. The unforgettable club gigs: Spinal Tap

“unplugged” at CBGB, Cowboy Mouth at
Bang On!, and the Smithereens unannounced
at Kenny’s Castaways.

5. East Side Digital, for reissuing Jane Si-
berry’s brilliant debut album.

6. Tom Waits, Leonard Cohen, Peter Gabri-
el, and Neil Young for showing up.

7. Phish, for the debut album of the year (“A
Picture Of Nectar,” Elektra).

8. Michelle Shocked, for giving us a road map
that doesn’t need to be folded (“The Arkansas
Traveler,” Mercury).

9. This year’s artists most deserving of a rec-
ord deal: Kirsty MacColl and Trip Shake-
speare.

10. SBK, for signing Black 47.

DREW
WHEELER

Asst. Production Manager

1. Barenaked Ladies, “Gordon” (Sire/WB).
What happens if these cool Canadians become
as big as the idols they like to sing about?

2. E, “A Man Called (E)” (Polydor/PLG). De-
but collection from this brilliant pop singer/
songwriter says it all. Except what they call
him for short.

3. David Murray, “Shakill’s Warrior” (DIW/
Columbia). The tenor giant swings deep, in-
fected by Don Pullen’s Hammond organism. |
4. Youssou N’Dour, “Eyes Open” (40 Acres
And A Mule/Columbia). All hail the new King
Of World.

5. John Scofield, “Grace Under Pressure”
(Blue Note). Six-string sophisticate Scofield
meets wildman Frisell.

6. Sugar, “Copper Blue” (Rykodisc). Fact:
Sugar provides the perfect conditions if you
want Mould to develop.

7. Swales, “Pleasureland” (Bar/ None). A
swell pop/rock/country soufflé, seasoned
with savvy hooks.

8. They Might Be Giants, “Apollo 18” (Elek-
tra). Beautiful. So what if they fired their tape
deck and hired a band?

9. 29th Street Saxophone Quartet, ‘“Your
Move” (Antilles). Their hot saxophonics are a
Miracle On 29th St.

10. Frank Zappa, “You Can’t Do That On
Stage Anymore Vol. 5” (Rykodisc). FZ un-
earths new '60s freakouts—plus sharp '82
Mothers cuts.

TIMOTHY
WHITE

Editor In Chief

1. Tie: Boukman Eksperyans, “Kalfou Dan-
jere” (Mango); Arrested Development, “3
Years, 5 Months, And 2 Days In The Life Of
... " (Chrysalis).

2. Tie: PJ Harvey, “Dry” (Indigo); Marta Se-
bestyen, “Apocrypha” (Rykodisc).

3. Annie Lennox, “Diva” (Arista).

4. Tie: Keith Richards, “Main Offender” (Vir-
gin); Elmore James, “King Of The Slide Gui-
tar—The Fire/Fury/Enjoy Recordings” (Cap-
ricorn).

5. Bob Marley & the Wailers, “Songs Of
Freedom” (Tuff Gong/Island).

6. George Harrison, “Live In Japan” (Dark
Horse/Warner Bros.).

7. Tie: Lindsey Buckingham, “Out Of The
Cradle” (Warner Bros.); Peter Gabriel, “US”
(Geffen).

8. Tie: Roger Waters, “Amused To Death”
(Columbia); Lush, “Spooky” (4AD).

9. Tie: Pam Tillis, “Put Yourself In My Place”
(Arista); Shawn Colvin, “Fat City” (Colum-
bia).

10. Tie: Bruce Springsteen, “Human Touch”
(Columbia); Bruce Springsteen, ‘‘Lucky
Town” (Columbia).
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N D DEVELOPING ARTISTS

Kid Stuff. Ugly Kid Joe
heiped put the Santa
Barbara, Calif., scene on the
map when its EP, “As Ugly As
They Wanna Be,"” reached
No. 4 on The Billboard 200.
Paced by the single
“Everything About You,”
which wenttop 10 on Hot 100 Singles and Album Rock Tracks,
the album went double-platinum. Its subsequent album,
“America’s Least Wanted,” was certified gold and the band
toured with its hero, Ozzy Osbourne.

POS’I‘ GRADUATE WORK: We close out the year with a look
at the hottest of the Heatseekers pack.

In the 1992 chart year—which ran from Nov. 30 of last year
to 1992’s Nov. 28 issue—48 acts graduated from our Heatseekers
chart. Graduation occurs when any career album rises to the top
half of The Billboard 200, the top 25 of Top R&B Albums or Top
Country Albums, or the top five on one of our
other popular-format album charts. .

Who headed this year’s graduating class? To W

Shawn Colvin, Fat City

Quick Tip. The trio TLC spent
only one week in March on
Heatseekers before a 105-84
jump on The Billboard 200
moved its “Ooooooohhh . . .
On The TLC Tip” to graduate
status. Although Ugly Kid Joe,
Arrested Development, and
Temple Of The Dog had higher
chart peaks, TLC's overall sales
make it the second-highest
ranked graduate.

Lloyd Webber,” Atlantic/AG (No. 54, Jan. 11).

14, Pantera, “Vulgar Display Of Power,” Atco EastWest/AG
(No. 44, March 14).

15. Tori Amos, “Little Earthquakes,” Atlantic/AG (No. 54, May
30).

REGIONAL HEATSEEKERS #1's

MOUNTAIN

Shuwn Colv

1992-IN-REVIEW

find out, we compiled a top 20 list, based on
sales these albums registered on The Billboard
200 during the chart year.

HONOR ROLL: The list details where and
when each album peaked on The Billboard 200.
1. Pear] Jam, “Ten,” Epic (No. 2, Aug. 22).

2. TLC, “Ooooooohhh ... On The TLC Tip,”
LaFace/Arista (No. 14, Sept. 5).

" NORTHEAST

Jam’s Pearl. PearlJambuilta
steady buzz before the
group’s “Ten” debuted in
January on The Billboard 200
at No. 155, and from there, its
sales and chart position rose
steadily. With a little help from
an “Unplugged” appearance
on MTV, the album hit the top 10 in May and camped out there
for a 27-week stay, just one week shy of the time that that other
famous Seattle headliner, Nirvana, spent in the top 10. The
album ranked No. 2 for four weeks.

16. AMG, “Bitch Betta Have My Money,” Select Street/Select
(No. 63, March 21).
17. Toad The Wet Sprocket, “Fear,” Columbia (No. 49, Sept. 19).
18. Sophie B. Hawkins, “Tongues And Tails,” Columbia (No. 51,
July 11).
19. “2nd II None,” Profile (No. 83, April 25).

20. N2Deep, “Back To The Hotel,” Profile
J (No. 55, Oct. 31).

G CHy, Hosrs wiTh THE MOST: The label

il

that housed the most graduates this vear
was Columbia, with four. Four labels—
Atlantic, Epic, Jive, and Mercury—were
tied for second place, with three each.

EAST NORTH CENTRAL
Jackyl, Jacky!
A ; MIDDLE ATLANTIC |
WEST NORTH CENTRAL theZMommg 200 Crew, The Best of..Vol.Vill i

Among distributing labels, Atlantic
Group came in first with six acts. Columbia

Jackyl, Jackyl

SOUTH A

1_— Bass Ouﬂclws

was next, with five. Tied for third place,
with four each, were Epic and Mercury,
while Arista and Jive tied for fourth with

T
three grads each.

LANTIC
lilegal Bass

PACIFIC

There were 29 titles that reached No. 1

Portrait, Portrail

[

3. Ugly Kid Joe, “As Ugly As They Wanna
Be,” Stardog/Mercury (No. 4, April 11).

4. Arrested Development, “3 Years, 5 Months
& 2 Days In The Life Of ...” Chrysalis/ERG
(No. 13, Sept. 19).

5. “Temple Of The Dog,” A&M (No. 5, Sept. 5).
6. “Cypress Hill,” Rufthouse/Columbia (No. 31, April 11).

7. R. Kelly & Public Announcement, “Born Into The '90s,” Jive
(No. 42, June 20).

8. Black Sheep, “A Wolf In Sheep’s Clothing,” Mercury (No. 30,
April 11).

9. “Jon Secada,” SBK/ERG (No. 31, Sept. 5). -

10. Spin Doctors, “Pocket Full Of Kryptonite,” Epic Associated/
Epic (No. 26, Dec. 6).

11. Collin Raye, “All I Can Be,” Epic (No. 54, Feb. 8).

12. Sammy Kershaw, “Don’t Go Near The Water,” Mercury
(No. 95, Oct. 3).

13. Michael Crawford, “Michael Crawford Performs Andrew

NS

SOUTH CENTRAL
, Underground Kingz,Too Hard To Swallow

THE REGIONAL ROUNDUP

during the chart year. Columbia, with

three, had the most. Tied for second place

with two each: Atlantic, DGC, Epic, Profile.

Among distributing labels, Atlantic Group

had the most No. 1 Heatseekers, with four.

Columbia, Epie, and Geffen tied for second

with three each. EMI Records Group, Jive, Priority, Profile, and
Warner Bros. each distributed two.

Among distributors, there was a three-way tie at first place.

Rotating top-10 lists of best-selling titles by new & developing artists.

The independent-distribution camp placed six titles at No. 1, as

PACIFIC

Portrait. Portrait

2. A Lighter Shade Of Brown. Hip Hop Locos

3. Paris, Sleeping With The Enemy

4, Dada, Puzzle

5. Shawn Colvin, Fat City

6. Soul Asylum, Grave Dancers Uniof

7. Stone Temple Pitots, Core

8. Dream Theater, Images & Words

9. R.B.L. Posse, A Lesson To Be Learned
10. Jade, Jade To The Max

SOUTH CENTRAL

1. Underground Kingz, Too Hard To Swallow
2. John Michael Montgomery, Life’'s A Dance
3. Lee Roy Parnell, Love Without Mercy
4. Jacky!, Jacky!
5. C ate Raitroad, C:
6. Stone Tempie Pilots, Core
7. McBride & The Ride, Sacred Ground
8. Silk, Lose Control
9. Moodswings, Moodfood

10. Bass Outlaws, lllegal Bass

1

Railroad

did Sony and WEA. BMG finished second with four No. I’s; Uni
placed third with three.

MERRY AND HAPPY: Popular Uprisings thanks its count-
less sources, wishes you Happy Holidays, and hopes all your pet
Heatseekers find the heat in 1993!

Prepared by Geoff Mayfield and Brett Atwood with assistance
Srom Roger Fitton and Silvio Pietroluongo.

Lceoarp's H E A T S E EKERSTALBUM C HART
M
COMPILED FOR WEEK ENDING DEC. 26, 1992 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100
|| B | SAMPLE OF RETAL STORE AND RACK Sk B o provioeo av [ IREN Bitrd oo dhart, Wheh an B saachos iy 0 ess 1wl he aloum oné e BTt SUpSEaLent alours are Immediately
% o Z) g|e £ | ARTIST TITLE ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is unavailable.
3| 53| 20| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) (O Albums with the greatest sales gains. © 1992, Billboard/BPI Communications.
xxx NO 1 % % % 21 9 11 | TREY LORENZ epic 47840* (9.98 EQ/13.98) TREY LORENZ
1 1 18 JACKYL GEFFEN 24489+ (9.98/13.98) 2 weeks al No. 1 JACKYL 22 21 33 MCBRIDE & THE RIDE wmca 10540* (5.98/13.98) SACRED GROUND
2 2 10 | SOUL ASYLUM coLumsia 48898 (9.98 EQ/15.98) GRAVE DANCERS UNION 23)) — | 1 | JADE GIANTREPRISE 2466*WARNER BROS. (9.98/15.98) JADE TO THE MAX
3 3 3 PARIS SCARFACE 100 (5.98/8.98) SLEEPING WITH THE ENEMY 24 | 19 | 14 | SUGAR RvkoDISC 10239* (10.98/15.98) COPPER BLUE

@ 6 7 SHAWN COLVIN coLumsia 47122 (10.98 EQ/15.98) FAT CITY 25 22 7 MOODSWINGS ARISTA 18619* (9.98/13.98) MOODFOOD
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6 4 9 1ZZY STRADLIN AND THE JU JU HOUNDS GEFFEN 24490° (10.98/15.98) 1ZZY STRADLIN 77 24 25 | 2 UNLIMITED raomaL 15407+/CRITIQUE (9.98/13.98) GET READY
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(8] 12 | 4 | STONETEMPLE PILOTS AlLANTC 824187AG (9.98/15.98) CORE | [29) 31 | & | AUIGHTER SHADE OF BROWN pump 191 14-/qUALITY (9.98/14.98) HIP HOP LOCOS
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(11 ) 15 [/ DREAM THEATER ATCO EASTWEST 92148°/AG (9.98/15.98) IMAGES & WORDS ‘ -324 36 | 27 | SASS JORDAN mmacr 10504-en (5.98/15.98 RACINE
12 | 14 5 | JOHN MICHAEL MONTGOMERY ATLANTIC 82420°/AG (9.98/15.98) LIFE'S A DANCE ;

(13)] 20 | 4 | MARY KATE & ASHLEY OLSEN z0owm exeress 35016+/6mG K0z (9.981398) BROTHER FOR SALE | e M (R UL e T R TIE
16 | 13 | 62 | CURTIS STIGERS arisra 18660 0.98/13.9% CURTIS STIGERS K1) : 29 5 UNDERGROUND KINGZ BiG TIME 41502*/JIVE (9.98/13.98) TOO HARD TO SWALLOW
15 | 16 | 14 | SCREAMING TREES eric 48996 (6 98 E/13.98) SWEET OBLIVION (35) 39 5 LEE ROY PARNELL ARisTA 186884* (9.98/13.98) LOVE WITHOUT MERCY

(16 17 | 13 | CHARLES & EDDIE caeimoL 97150+ 0.98/13.98) DUOPHONIC 36 | 35 | 35 | BASS PATROL JoEv BOv 3004 (8.98/13.98) THE KINGS OF BASS
17| 7 | 4 | KOOLG RAP & D.J. POLO cowo critum 5001 (10981698 LIVE AND LET DIE e, e LW LI s S S e AT gl as Rl 335

18 25 | 16 | LEMONHEADS ATLANTIC 82397+/AG (9.98/13.98) IT'S A SHAME ABOUT RAY 38 | 38 | 15 | MC SERCH DEF JAMCHAOS 52964/COLUMBIA (9.98 EQ/15.98) RETURN OF THE PRODUCT
19 23 4 DADA 1 RS, 13141- (7.98/11.98) PUZZLE 39 | 30 Il | RADNEY FOSTER ARisTA 18713 (9.98/13.98) DEL RIO, TX 1959
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R&B

ARTISTS & MUSIC

Controversy, Diversity & Hits That Krossed Borders

REMEMBER THE TIME: Confu-
sion, surprises, disappointments, tri-
umphs, frustrations, and a lot of
good music. 1992 was a continuation
of trends established the year be-
fore, particularly with ever more suc-
cessful soundtracks and groups that
really “sang.” But what has been
more interesting about the biggest
R&B/rap hits of 1992 is their diver-
sity and wide appeal and the fact that
ever more of them are landing on the
Hot 100 Singles chart and The Bill-
board 200. In fact, in December, nine
of the top 10 Hot 100 singles are by
African-American acts.

SMASH HITS: No one could have
predicted that two 12-year-olds from
Atlanta who can’t seem to dress
themselves—Kris Kross—would
score one of the biggest records of
the year with the platinum-certified
“Jump.” The duo’s album, “Totally
Krossed Out,” jumped to No. 1 on
The Billboard 200 within six weeks.
But it proves the universal appeal
that so-called *“youth-oriented” mu-
sic can have with a wide listening au-
dience (and inspired a wave of
voung-artist signings). And who
knew that some rural young folks in
dreds, beads, and Birkenstocks
would say a funky prayer for guid-
ance in “Tennessee” and strike a
chord? But by bringing rap to a com-
munal, spiritual, Africans-in-Amer-
ica sensibility, Arrested Develop-
ment tapped into the new
Afrocentricity movement gripping
the nation’s young people and laid a
foundation for more “alternative”-
styled rap artists to come. Now A.D.
has a gold-certified follow-up in
“People Everyday” and a track,
“Revolution,” on the soundtrack to
the most eagerly anticipated movie
of the year, Spike Lee’s “Malcolm
X.” House Of Pain, with the catchy
“Jump Around,” proved that rap can
be viable in colors. En Vogue—pat-
terned after the girl groups of yes-
teryear—broke preconceived no-
tions with “Free Your Mind,” a rip-
snortin’ rock treatise about, well,
preconceived notions. Boyz II Men,
already well-established in 1991,
ruled the charts with a traditionally
structured R&B ballad, “End Of The
Road,” penned by the ubiquitous
L.A. & Babyface & Daryl Sim-
mons. And Mary J. Blige, a young
woman who combines sass and savvy
with smoky, streetwise vocals, con-

21
Love, Peace & Hair Grease. Arrested
Development takes rap home where
the heart is.

No Sellout. Sister Souljah
successfully responds to charges of
racism by Gov. Bill Clinton, but loses
her recording contract.

nects with the deep-soul/hip-hop
crowd—the first vocal female to
make the connection at eye-level.

R&B BABY: For more traditional
R&B music, it was a year to become
more entrenched in soulful style.
While Uptown was successful in pur-
veying its brand of hip-hop soul with
more Jodeci singles and the intro-
duction of Blige, there were many
long-term artists with staying power
this year. Patti LaBelle, Chaka
Khan, Glenn Jones, Peabo Bry-
son—who distinguished himself as a
singer of film/stage material from
last year's “Beauty And The Beast”
to a cast album for “The King &
["—Freddie Jackson, and Bobby
Brown did well on the R&B charts.
Groups like After 7 (which redid the
standard “Baby I'm For Real”), En
Vogue (which redid the Curtis May-
field gems “Giving Him Something
He Can Feel” and “Hooked On Your
Love”), the Rude Boys, Boyz 11
Men, Portrait, and Shai made music
that harked back to the harmonic
soul sounds of groups from the ’50s
and '60s.

NEW STYLE: Again, diversity.
Hip-hop continues to influence R&B
as well as jazz, as with the new jazz
swing movement. Some African-
American artists made an effort to
reach out to other musical formats to
incorporate into their music. Artists
like Lonette McKee flow effort-
lessly from R&B to rock and pop; the
critically hailed Me Phi Me took rap
to folk acoustics; the Disposable
Heroes Of Hiphoprisy made indus-
trial music and rapped political com-
mentary into performance art; jazz
legend Miles Davis began collabo-
rating with Easy Moe Bee before his
death in September 1991 and the re-
sult was the “Doo-Bop” album.
Singer/songwriters Geoffrey Wil-
liams, Jeffrey Gaines, Bemshi,
Des’ree, and Garland Jeffreys made
music in which they bared their
souls, but did not fare well commer-
cially with the R&B audience. The
failure of deep-rhythm-bred fans to

support experimental or nontradi-
tional black artists was made clear
when the Family Stand chose to dis-
band after two albums last spring.
A&R exces still walk the line between
signing artistically daring artists and
those guaranteed to meet with radio
acceptance. But, as explained above,
the success of acts like Arrested De-
velopment is encouraging.

CHANGES: At Billboard, 1992 saw
a couple of significant changes de-
signed to better serve the industry.
In February, The Rap Column de-
buted. And in the Dec. 5 issue, after
arduous preparations, the Hot R&B
Singles and Top R&B Albums charts
were converted to SoundScan data.
Terri Rossi shuts herself into the
Elizabeth Arden salon on Fifth Ave-
nue for extended R&R for a
month—oops, just kidding.

BURN HOLLYWOOD BURN: On
April 29, when four L.A. police offi-
cers were acquitted in the video-
taped beating of motorist Rodney
King, residents of Los Angeles
erupted in anger, burning businesses
and homes and looting. America ex-
pressed shock, and President Bush
sent in troops to maintain the peace.
Rappers, whose lyries had long been
condemned by the mainstream for
expressing the high level of frustra-

1992 IN-REVIEW

by Janine McAdams

tion with social services and police
brutality in the streets of that city,
were suddenly treated as soothsay-
ers and peacemakers. Record and
video retailers in South Central and
Crenshaw struggle to this day to re-
cover from lootings and burnouts, as
the entertainment industry contribu-
ted to the cleanup and rebuilding ef-
forts with benefits and fund-raising
drives.

EXECUTIVE SUITE: At labels,
consolidations (like that of EMI,
Chrysalis, and SBK), buyouts (like
that of Virgin by EMI), and restruc-
turings (Capitol, Elektra, Atlantic,
and RCA) had staff people fearing
for their jobs this year. Shakeouts at
Capitol found senior VP Step John-
son and VP of A&R Scott Folks on
the outside looking in and no clear
explanations offered. Ruben Rodri-
guez resigned from the R&B VP
post at Elektra to concentrate on his
Pendulum label. Sharon Heyward
was forced to depart her senior VP
post as Virgin adjusted to new own-
ers, and in a series of shifts, Mercury
dropped, among others, senior VP/
GM Tony Anderson, publicity direc-
tor Walter Greene, marketing VP
Gwen Franklin, and product man-

THE.TOP.STORIES

« Police Seek To Crush Ice-T’s
‘Cop Killer With Boycott

« Clinton Blasts Souljah For
‘Racist’ News Quote

« L.A. Burns After King Verdict;
Rap Gains Respect

o Kris Kross Jumps To Top

« Singles, Albums Charts
Converted To POS Data

ager Mike Kelly.

At the same time, a raft of new la-
bels were launched amid great cere-
mony this year (a lot of them in Sep-
tember): MCA A&R honcho Louil
Silas Jr. staffed up his brand-new Si-
las Records and released Chante
Moore; L.L. Cool J announced Un-
cle Records; R&B/rap marketing wiz
Bill Stephney opened shop at Step-
sun Entertainment with help from
Time Warner; Michael Bivins
introduced Biv 10 with a multi-artist
album; and Motown unveiled its new
jazz division, MoJazz. Headlines
were grabbed by Prince, who
earned VP stripes, a restructured la-
bel, and a publishing deal for Paisley
Park, and a second joint-venture la-
bel at Warner, all for a reported $100
million. And Andre Harrell restruc-
tured his deal with MCA for Up-
town, gaining multimedia capability.

Always-fierce competition will
make the game even rougher in 93
because of the entry of new labels.
IFor example, labels like EastWest
and Motown, which easily captured
consistent chart numbers in 91, re-
leased a lot of new product this year
and struggled for the same level of
sales. Not to say they didn’t have
some great releases: Das EFX, Ger-
ald lLevert, and En Vogue for
EastWest; and Boyz II Men and
Shanice for Motown.

UP FOR THE DOWNSTROKES:
If there were troubled areas, they
usually involved rappers. Censorship
and sampling were again the buga-
boos of the year. June was particu-
larly difficult. Though black music
month, as Nice & Smooth would
say, ain't a damn thing changed—at
least not on the censorship front. In
the aftermath of the L.A. riots,
Texas police turned their attention
to Ice-T’s Body Count project, pres-
suring Time Warner to pull “Cop
Killer” from the album and retailers
to pull the album from shelves.
Eventually Ice-T relented, pulling
the track from the album because he
said Time Warner execs were receiv-
ing death threats. But that only
caused a run at retail by fans rushing
to snap up “Body Count” containing
the offending track. In a Presidential
election year, then-candidate Gov.
Bill Clinton of Arkansas criticized
“raptivist” Sister Souljah for a com-
ment the Epic artist made in a Wash-
ington Post interview. Though Soul-
jah slapped back with a biting New
York press conference, claiming she
was quoted out of context, Clinton

later won the Presidency and Soul-
jah's “360 Degrees Of Power” bit the
dust. No justice, no piece counts.

I LI1KE: What’s been most fun about
the year is new music. My entry in
the Crities’ Choices (page 28) con-
tains the albums 1 listened to most
often in 1992. But honorable men-
tions go to those who made great
creative statements, or whose voices
were a revelation this year:
Ephraim Lewis, Des’ree, Lonette
McKee, Body Count (ves, you read it
right), CeCe Peniston, Trey Lor-
enz, Sade (heaven!), Charlie Wil-
son, TLC, Tyler Collins, the Wail-
ing Souls, Me Phi Me, Ellis
Marsalis, Ronny Jordan, Lisa
Stansfield, Don-k.

Thank '"Em Or Spank 'Em? honors
to Sir Mix-A-Lot, for “Baby Got
Back.” It’s great to know that broth-
ers appreciate the curvy Afriean-
American female form, but that
video! And the giant butt balloons
stations were using as promos? In
the real world, sex sells, but it’'s a
shame that a comparable “Baby Got

Diva Baby! Uptown’s Mary J. Blige
gives us much attitude and rules.

Brains” song would have been
laughed off the radio. And to
Apache, for “Gangsta Bitch.”
Though the term “bitch” remains
one of the most derogatory of the ac-
cepted street terms for women,
Apache’s desire for a female equal
that can roll with him, shot for shot,
crime for crime, and play-fight with
machetes is pretty progressive. On a
very primal level, this is a tune about
respect.

Honorable Mentions: To Chaka
Khan, for continuing to do what she
does best and giving us a great al-
bum, again ... to Glenn Jones, for
keeping “I've Been Searching” on
the singles chart for the better part
of the year ... to House Of Pain, for
a fun “Jump Around” and a credible
non-black rap image ... to Luther
Vandross, for getting funky on “The
Best Things In Life Are Free” ... to
Sabrina Johnston, for giving us the
rousing “Peace In The Valley.”

Here’s wishing everyone a happy
and healthy Christmas, Hanukah,
and Kwanzaa holiday, with hope for
greater productivity, greater wis-
dom, and greater peace in the new
year.
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= COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
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[ZRrel ] %) x =
Tw|low |z (X<| ARTIST TITLE | =2 .
E3 [ 53| J2 | 235 | LaBEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) &8 @ nn 4 JADE GIANTREPRISE 244663 WARNER| BROSIIG108/15108) JADE TO THE MAX_| 52
53 | 50 | 56 5 UNDERGROUND KINGZ 81G TIME 41502*/JIVE (9,98/13.98) TOO HARD TO SWALLOW | 37
* k% NO. 1 % « ! 8/ 00 0
@ 1 1 4 SOUNDTRACK ARISTA 18699* (10.98/15.98) A TaealE SENGL THE BODYGUARD 1 54 52 52 68 | VANESSA WILLIAMS A WING 843522/MERCURY (10.98 EQ/15.98) THE COMFORT ZONE 1
9 3 3 % I ISADEE RO s o e T oroc LOVE DELUXE 2 55 | 53 | 54 | 22 | TOO SHORT @ JivE 41467 (10.98/15.98) SHORTY THE PIMP | 11
@] s 5 0 | KENNY G ARISTA 18646+ (10.98/15.98) BREATHLESS 3 56 | 56 | 62 | 18 | HI-FIVE Jive 41474* (10.98/15.98) KEEP IT GOIN' ON 9
4 2 ) 5 ICE CUBE PRORITY 57185 (10.98/15.98) THEPRELRTOR 1 @ 66 | 68 | 43 | SIR MIX-A-LOT A DEF AMERICAN/REPRISE 26765/ WARNER BROS. (9.98/15.98) MACK DADDY 19
5 1 4 | 20 | MARYJ. BLIGEA Uptown 10681-mCA (9.98/15.98) T T 1 58 | 58 | 6l 9 [ RACHELLE FERRELL MANHATTAN 93769+/CAPITOL (9.98/13.98) RACHELLE FERRELL | 34
9 | 57 DAS EFX TWEST 91827+ T |
6 6 6 3 WRECKX-N-EFFECT MCA 10566 (9.98/15.98) HARD OR SMOOTH 6 g Y = = il it S L I D DEAD SERIOUS !
60 59 66 7 SWV ReC «(9.98/13.98 ’ TIME 38
1 7 7 16 | BOBBY BROWN A MCA 10417 (10.98/15 98) BOBBY 1 e e oty
8 8 | 20 | SOUNDTRACK A LAFACE 26006*/ARISTA (10.98/15.98) BOOMERANG 1 61 | 54 | 33 5 | BASS OUTLAWS NEWTOWN 2210° (9.98/13.98) ILLEGAL BASS | 53
ARRESTED DEVELOPMENT A 2 .C. UPT!
@] 9 9 37" ["|ABRESTEDIDEVELOPMERTAY 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. 3 6. 62 | 55 | 16 | FATHER M.C. UPTOWN 10542/MCA (9.98/15.98) CLOSETOYOU | 34
10 | 12 | 41 | TLCA (AFACE 26003/ARISTA (9.98/13.98) 000000HHH..ON THE TLCTIP | 3 63 | 51 | 46 | 6 \"/":XI' P';'iiTT‘I’:*Tz" E6500((0:96/1328) FEREAL | 4
RIOU! .
D] 15 | 32 | © | VARGUSARISIS ————————F;OELS MESSIAT, A SOULFUL GELEBRATION | 11 791 97 | 4 | NN (30 054095 HITSVILLE USA: THE MOTOWN SINGLES COLLECTION | 64
T 221750 65 | 60 | 65 17 | DAVID SANBORN ELEKTRA 61272+ (10.98/15.98) UPFRONT | 60
@ 18 | 20 37 | KRIS KROSS A 3 RUFFHOUSE 48710+/COLUMBIA (10.98 EQ/15.98) TOTALLY KROSSED OUT 1
66 | 65 71 21 | DJ QUIK @ PROFILE 1430" (10.98/15.98) WAY 2 FONKY 13
(A3)| 20 | 21 | 8 | BOYZ Il MEN & * MoTOWN 6320 (99813 98) COOLEYHIGHHARMONY | 1
67 64 57 18 | FREDDIE JACKSON CAPITOL 96859 (10.98/15.98) TIME FOR LOVE 7
12 [ 13 | 38 | EN VOGUE A 2 ATCO EASTWEST 92121°/AG (10 98/15.98) FUNKY DIVAS 1 - ]
TR 10 3 ""é[‘é%% AN[: JOHE_NEW POWER GENERATION > 3 68 | 69 | 67 13 | WILLIE D RAP-A-LOT 5718B/PRIORITY (9.98/15.98) I'M GOIN' OUT LIKA SOLDIER | 27
Pal AR 45037 /WARNER BROS. (10.98/15.98) 69 68 69 23 NAJEE £M! 99400°/€RG (10.98/15.98) JUST AN ILLUSION 25
19 17 20 | HOUSE OF PAIN @ TOMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 16
70 | 61 48 10 | TREY LORENZ EPIC 47840° (9.98 EQ/13.98) TREY LORENZ 3
17 16 16 3 SOUNDTRACK SIRE 26978/WARNER BROS. (10.98/15.98) TRESPASS 16
18 B3 1 1 SHABBA RANKS £PIC 52464+ (0.98 £Q/13.98) X-TRA NAKED 1 n 75 74 56 | TEVIN CAMPBELL @ QWEST 26291*/WARNER BROS. (9.98/15.98) T.EV.N. 5
19 1 1 12 sDT‘n\zELEEr%ngg)BGmTco AT 5206 (5 9811398 GUERILLAS IN THA MIST 2 ;: (731 ;2 :g EPM: [} RAL/C:AOS 52848/COLUMBIA (10.98 £Q/15.98) BUSINESSCNZERVZZTO:AL 357
21 | 51 | 4 | SOUNDSOF BLACKNESS 'E NIGHT BEFORE CHRISTMAS. AMUSICAL FANTASY | 20 SEASTIE BOYS CAPIToL 98988 1109010 98) HECK JOLRWEAD :
74 | 72 | 63 | 23 | BRIAN MCKNIGHT MERCURY 848605 (9.98 £Q/13.98) BRIAN MCKNIGHT | 20
21 | 17 | 15 | 10 | REDMAN RAL/CHAOS 52967/COLUMBIA (9.98 £Q/13.98) WHUT? THEE ALBUM 5 15|71 7| 27 EPLEEER'}?)%? %bgqﬂﬁ%g}'* MECCA AND THE SOUL BROTHER 1 |
's 2 N
(2| NEWD | 1| | eAzv E ruthiess 53815/PRIORITY (2.98/6.98) 5150 HOME 4 THASICK | 22 76 | 76 | 88 | 28 | LIONEL RICHIE & moTowN 6338" (10.98/15.98) BACK TO FRONT 7 ‘
23 | 26 | 31 | 10 | CHANTE MOORE SILAS 10605/MCA (9.98/15 98) PRECIOUS | 23 77 | 73 | 72 | 43 | CECE PENISTON @ Asm 5381+ (9.98/13.98) FINALLY | 13 |
u 25|28 9 | LO-KEY? PERSPECTIVE 1003-/PLG (9.98/13 98) WHERE DEY AT? 18 78 | 63 | 64 | 13 | PUBLIC ENEMY @ DEF JAM 53014/COLUMBIA (10.98 EQ/15.98) GREATEST MISSES | 10 '
35 | 49 [ 51 | NATALIE COLE A * ELEKTRA 61049 (13.98/16.98) UNFORGETTABLE 5 79 | 78 | 50 6 xgggggsggﬂlsg g—sm 08) THE JACKSONS: AN AMERICAN DREAM | 41 ‘
26 24 42 6 BOB MARLEY A TUFf GONG/ISLAND 12280°/PLG (37.98 EQ/47.98) SONGS OF FREEDOM 24 90 _ 5 ROBERT CRAY MERCURY 51721+ {10.98 EQ/15.98) | WAS WARNED 80 |
a 3 25 16| AFTER 7 viRGIN 86349" (9.98/13 98) JAKINTMY TIME 8 81 70 78 21 LORENZO ALPHA INTERNATIONAL 781000*/PLG (9.98 EQ/13.98) LORENZO 24
28| 33 | 38 | 6 | PORTRAIT capiroL o3196 9981398) PORTRAIT | 28 98 | — | 25 | MEN AT LARGE ATCO EASTWEST 92159*/AG (9.98/13.98) MEN AT LARGE | 24
29 | 22 | 29 | 3 | STEPHANIE MILLS MCA 10690 (1098/1598) SOMETHING REAL | 22 83 | 8 | 94 | 6 | VARIOUS ARTISTS ToMuy 80V 1053 (10.98/15.98) MTV: PARTY TO GO, VOL. 2 | 83
30 | 34 | 34 | 4 | SILK KE 61394 /ELEKTRA (10.98/15.98) LOSE CONTROL | 30 84 | 81 | 8 | 6 | POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS | 79
31 | 23| 23| 3 | PARIS scarrace 100 (5.98/8.98) SLEEPING WITH THE ENEMY | 23 RE-ENTRY | 33 jyzﬁ‘fz’;'E;‘g:Nf o) F.U.- DON'T TAKE IT PERSONAL | 13
212 18 4 KOOL G RAP & D.J. POLO COLD CHILLIN 5001~ (10.98/16.98] LIVE AND LET DIE 18 86 | 83 | 82 | 30 | SUPER CAT cOLUMBIA 52435 (9.98 £Q/13.98) DON DADA | 37
33 | 30 | 26 5 PATTI LABELLE MCA 10691° (10.98/15.98) PATT! LABELLE LIVE! 18 87 | 84 | 90 | 55 | KEITH SWEAT A ELEKTRA 61216* (10.98/15.98) KEEP IT COMIN' 1
4 | 29 | 22 8 GRAND PUBA ELEKTRA 61314 (10.98/15.98) REEL TO REEL 14 88 | 99 | — [ 42 | MARIAH CAREY A * COLUMBIA 47980 (10.98 EQ/15.98) EMOTIONS 6
@5 | 41 | 43 | 79 | JODECIAZ uprown 10198mCA 9 9813 98) FOREVER MY LADY | 1 RE-ENTRY | 5 | CHARLES&EDDIE = DUOPHONIC | 81
R. KELLY & PUBLIC ANNOUNCEMENT @ B ‘an” ; -
36 | 37 | 33 | 46 | Nlaheb-toen 3.98) BORN INTO THE '90'S 3 90 [ 8 | 99 | 6 | BOBJAMES/EARL KLUGH WARNER BROS. 26939* (10.98/15.98) cooL | 88 !
37 | 40 | 44 | 22 | MARIAH CAREY A COLUMBIA 52758* (7.98 EQ/9.98) MTV UNPLUGGED EP 16 91 95 7 10 | NORMAN BROWN MOIAZZ 7000°/MOTOWN (9.98/13.98) JUST BETWEEN US 51 h
38 | 28 | 19 | 12 | AL B. SURE! waRNER BROS. 26973" (10.98/15.98) SEXY VERSUS 2 NEW b 1 “ﬂ?g?'s(cvo%%?z(o% ;\gflgggggg}mcH YOU GOTTA BELIEVE | 92
I R - -
39 | 36 | 30 11 | COMPTON’S MOST WANTED ORPHEUS 52984 */EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY 20 9 | 80 | 8 6 . —— JE— 80
J. VI * (9. g
& & g GYERESSIN| B @lpuih iouse 7 BIROUUMEAK D saleQi o) CYRRESSHILL ! 94 4 79 12 EVERETTE HARP MANHATTAN 96242*/CAPITOL (9.98/15.98) EVERETTE HARP 54
4 | 32 | 24 | 4 | SOUNDTRACK QWEST/REPRISE 45130*/WARNER BROS. (10.98/15.98) MALCOLM X | 23 95 | 82 | 87 | 3 | THE PHARCYDE DELICIOUS viNYL 92222/AG (9.98/1598)  BIZARRE RIDE Il THE PHARCYDE | 82
45 | 39 | 25 | N2DEEP PROFILE 1427" (9.98/14 98) BACK TO THEHOTEL | 29 NEWD | | | ALIGHTER SHADE OF BROWN PUMP 19114*/QUALITY (9.98/14.98) HIP HOPLOCOS | 96
43 | 38 | 35 [ 14 | MAD COBRA COLUMBIA 52751 (9.98 EQ/13.98) HARD TO WET, EASY TO DRY 17 97 | 100 I 96 | 34 | ICECUBE A prIORITY 57155 (9.98/15.98) DEATH CERTIFICATE 1
“ | 44 5 | GETO BOYS RAP.A-LOT 57183*/PRIORITY (9.98/1598)  'GETO BOY'S THE BEST UNCUT DOPE | 31 RE-ENTRY 9 g:’[‘mgﬁ?;}?gglxiR’::%VR“:{’:SJS'E Q’[‘SUS';?T'CS STUNTS, BLUNTS & HIP HOP | 47
45 | 42 | 37 | 12 | CHUCKII BOOKER ATLANTIC 82410/AG (9.98/15.98) NICE N'WILD | 13 RE-ENTRY g | THE2 lz.l‘\!)EE) g:IREW) THE 2 LIVE CREW'S GREATEST HITS | 62
LUKE 122 (9,98/15 98
47 | 40 | 10 | GEORGE DUKE waRNER BROS. 45026* (10.98/15.98) SNAPSHOT | 40 C+C MUSIC FACTORY & 5 -
@00 | REENTRY | 48 | Coriubia 47095 6.98 EQr15.98) GONNA MAKE YOU SWEAT | 11
47 49 59 53 MICHAEL JACKSON A * EPIC 45400 (10.98 £/15.98) DANGEROUS 1
e o Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA
48 | 43 | 36 | 11 | BUSHWICK BILL RaP-ALOT 57189'/PRIORITY (9.98/1598) LITTLE BIG MAN | 15 certification for sales of 1 million units, with multimillion seliers indicated by a numeral following the symbol. Most albums available on cassette
49 48 47 34 SPICE 1 TRIAD 41481 °/)IVE (9.98/13.98) SPICE 1 14 and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ,
and all other CDs, are equivalent prices, which are projected from whotesale prices. © 1992, Biliboard/BPI Communications.

Sample Suits Hopped; Label Deals Shopped; Alternative Rap Bopped

THL DAYS ON THE NEGATIVE
slope of December are the absolute
worst times to ask me to recount the
vear that was. Tradition and conditions
make them so. But from somewhere
between a shopping daze and a holiday-
party hangover, I represent these
highlights and thoughts:

SAMPLING-as-theft allegations rose
to new heights in January. A New York
federal judge barred sales of Biz Ma-
rkie’s “I Need A Haircut” album be-

cause it contained a loop from song-
writer Gilbert O’Sullivan’s 1972 hit
“Alone Again (Naturally).” In his deci-
sion, Judge Kevin Thomas Duffy sort
of compared ripping off a few bars to
snatching a gold chain, writing, “Thou
shalt not steal has been an admonition
followed since the dawn of time.”

A few days after the Biz case sur-
faced, Tuff City Records sued Sony
Music and Def Jam Recordings, alleg-
ing producer Marley Marl violated
copyright laws for using a dyum sam-

1992-IN-REVIE

by Havelock Nelson

ple, for chrissake.

Then, in one of the biggest copy-
right-infringement suits to date, an or-
ganization called the Assn. of Parlia-
ment/Funkadelic Members 1971-83
filed a complaint against a number of
parties, including 62 recording acts
(among them Ice Cube, Ice-T, Run-
D.M.C,, and Salt-N-Pepa), 36 major
and indie record companies, and three
music publishers. The result of these
suits and others has been albums being
held in “sample hell” and lotsa anal-re-

tentive sample clearance procedures.

QUEEN LATIFAH, Ice Cube, L.L.
Cool 1., and Dr. Dre (who got arrested

4 few times) announced label deals this

year. All were linked to major-label
distributors. Folks talked about how
free-standing hip-hop independents
can’t compete with the majors any-
more, but the contrary might be the
case. The fallout from this year’s battle
with censors will probably make indies

(Continued on next page)
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R&B

ARTISTS & MUSIC

THE RAP COLUMN

(Continued from preceding puge)

a more attractive option for some art-
ists. Just ask Paris and Kool G. Rap
& DJ Polo.

WITH MIXED results, members of
3rd Bass, Brand Nubian, Geto Boys,
N.WA, and 2 Live Crew dropped solo
albums. And Large Professor left
Main Source. Besides going it alone,
the Crew's Luke broke out in another
way: booming systems in the East ac-
tually pumped his Miami-style track
“Breakdown” ... The homogenized
output from acts like Vanilla Ice and
Hammer crawled back behind the cur-
tain of imitation and exploitation.
Harder and more culturally connected
stylists caught the ears of mainstream
listeners, who grew to appreciate skills.
As Naughty By Nature would say,
“Hip-hop hooray!”

WHEN I heard KRS-ONE bum-
rushed P.M. Dawn’s stage show back
in January, it appealed to my inner-
hoodlum side. But what I thought
about as a critic is how agenda-less rap
is, and how neither BDP nor its audi-
ence had taken the principles of the
Stop The Violence movement com-
pletely to heart. KRS-ONE was one of
the first performers to combine raga-
muffin elements into rap records. This
year, Fu-Schnickens scored big with
that mix. But dancehall stood on its
own with hits by Mad Cobra (“Flex”),
Super Cat (“Ghetto Red Hot”), and

Somethin’s Shakin'. Wreckx-N-Effect
comes back hard.

others. Sometimes it seemed dancehall
was ruling over traditional rap.

ME PHI ME, Disposable Heroes Of
Hiphoprisy, Divine Styler, and Ar-
rested Development came to the fore-
front with “alternative rap.” How curi-
ous it is that a genre that began as an
alternative to the rest now requires
this tag. What this proves is there are
a lot of lazy lyricists and beatmen out
there in the hip-hop nation.

A sound movement called “new jazz
swing” also sailed through. Its output
gets mixed reviews. Digable Planets
are cool, but need a soul injection. Mi-
les Davis’ “Doo Bop” was R&B with
many lackluster loops and not-so-rug-
ged rhymes. We preferred the edgy
stuff: Gang Starr’s “Take It Personal”
and A Tribe Called Quest’s “Hot Sex.”

A LOT OF SINGLES appealed to me
because of their sound. The production
and attitude in jams like “Jump
Around” by House Of Pain; “Sce-
nario” by A Tribe Called Quest;
“Dwyck” by Gang Starr featuring Nice
& Smooth; “They Want EFX” by Das
EFX; “They Reminisce Over You
(T.R.0.Y.)” by Pete Rock & C.L.
Smooth, and “Rump Shaker” by
Wreckx-N-Effect made them dope. I
appreciated Arrested Development’s
“People Everyday” more for its
thoughtful message, though. Despite
what some purists say, it was one of the
best hip-hop records of 1992. Certainly
it was one of the most adult.

SlSTER SOULJAH got more press
than a whole lot, and her album still
bombed. Epic dropped her . . . The first
Billboard Rap Column was published
in the Feb. 1 issue .. . Kris Kross and
House Of Pain bought into a fad that
was taking place at rap dives every-
where—pogoing—and won. “Jump”
leaped to No. 1 on the Hot 100 and Hot
Rap Singles charts. “Jump Around”
also rose high ... When Das EFX de-
buted double-time rhyming, it was a re-
freshing innovation. Thanks to a bunch
of wagon-jumpers, I'm now sick of it
... Sir Mix-A-Lot’s No. 1 single “Baby
Got Back” was responsible for a mini-
cultural phenomenon. So many B-boys
in a huddle shouted the song’s title
when a pretty female tap-tapped by.

PRIME MINISTER PETE NICE
& DADDY RICH

Rat Bastard, the sinister first skigle, is throwin® a monkey
wrench in the world of Hip Hop.

RAT BASTARD
from the upcoming album,

“DUST TO DUST™

Protduced hy The Beat Nuts.
05,

“Columbia™ Reg. LS. Pat. & Tm, Off. Marca Registiada /€ 1982 Sany Music Ententanment e, COLEMBIA

FOR OVER 11 YEARS WE HAVE WORKED

WITH THE INDEPENDENT MUSIC RETAILER
TO MAKE SURE WE STOCK THE PRODUCT
THEY NEED TO SUCCEED.

R&B...RAP..GOSPEL...and more!

1-800-476-

NOVA
(6682)

1-404-447-1591 OR FAX 1-404-662-0775

Billboard»

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

FOR WEEK ENDING DECEMBER 26, 1992

(C) (M) (T) (X) ATCO EASTWEST 98465/AG

13 15 7 CASUALTIES OF WAR @ ERIC B. & RAKIM
{C) (M) (T) MCA 54498
HEAD BANGER & EPMD

{M) (T) (X) RAL/CHAQS 74700*/COLUMBIA

HOOD TOOK ME UNDER
(C) (T) ORPHEUS 74448/EPIC

ICE CREAM DREAM
(C) (T) PERSPECTIVE 7412/A4M

REBIRTH OF SLICK
(C) (M) (T} PENDULUM 64674/ELEKTRA

© COMPTON'S MOST WANTED

®MCLYTE

© DIGABLE PLANETS

- AND ONE-STOP SALES REPORTS.
o5 55| €al 9%| mmne
= 7 z L ARTIST
E ; 3 E o~ s(’ ; 5 LABEL & NUMBER/DISTRIBUTING LABEL
3 * %% NO. 1T * x »
@ 2 3 9 FLEX ® & MAD CDBRA
(C} (M) (T) COLUMBIA 74373 1 weeks at No. 1
@ 4 4 6 WICKED & ICE CUBE
{M) (T) (X) PRIORITY 53813"
3 0 1| 2 | 10 | NOT GONNA BE ABLE TO DO IT # DOUBLE XX POSSE
(C) (M} (T) BIG BEAT 10076
4 6 8 7 PUNKS JUMP UP TO GET BEAT DOWN © BRAND NUBIAN
(C) (T) ELEKTRA 64687
5 | 3 | 1 | 12 | RUMPSHAKER & @ WRECKX-N-EFFECT
(C) (M) (T) MCA 54388
(&) 7 | 1| 6 | GOTAMAN ® POSITIVE K
(C) (T) ISLAND 864 305/PLG
715 1| ¢ | 9 | TAKEITEZ # COMMON SENSE
(M) (T) (X} RELATIVITY 1134*
8 9 9 8 PICK IT UP & HOME TEAM
(M} (T) LUKE 454*
@ 12 16 5 LETTERMAN & K-SOLO
{M) (T) ATLANTIC B5803*/AG
14 | 18| 4 | STRAIGHT OUT THE SEWER @ DAS EFX
13

UMPIN’ ¢ THE COLLEGE BOYZ
(C}(T) VIRGIN 12614

EVERYTHING'S GONNA BE ALRIGHT
(M) (T) (X) UPTOWN 54524°/MCA

12 | BEST KEPT SECRET @ DIAMOND & PSYCHOTIC NEUROTICS
(C) (T) PWL AMERICA 863 334/MERCURY

3 FAT POCKETS
(C) (T) PAYDAY/LONDON 869 930/PLG

10 | STRAIGHTEN IT OUT
(C) (T) ELEKTRA 64711

INFORMER
(M) (T) ATCO EASTWEST 96112*

PAPA WAS A ROLLING STONE
(€) (D) (T) G.W.K/PUMP 19125/QUALITY

DEM NO WORRY WE
(C) (M) (T) {X) COLUMBIA 74720

REVOLUTION
(M) (T) (X) CHRYSALIS 24812*/ERG

ULTIMATE DRIVE-BY
(C) (T) UMOJAMWRAP 01 17/ICHIBAN

HOMIES
(€} () () PUMP 191 34/QUALITY

BLOW YOUR MIND
(M) (T) RAL/CHADS 4755*/COLUMBIA

LOST IN THE STORM

(C) (T) SELECT 647 16*/ELEKTRA

LATIN LINGO

(M) (T) (X) RUFFHOUSE 74478*/COLUMBIA

360 DEGREES (WHAT GOES AROUND)
(C) (M) (T} ELEKTRA 64708

—
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¢ FATHER M.C.

g
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w

¢ SHOWBIZ & A.G.

~
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~
~

¢ PETE ROCK & C.L. SMOOTH

~
(=)
—
—
—
(=]

¢ SNOW

& SOUTH CENTRAL CARTEL

® SUPER CAT

& ARRESTED DEVELOPMENT

SEIEE

]
3
=
1

® SUCCESS-N-EFFECT

# A LIGHTER SHADE Of BROWN

8

2|17 4 REDMAN

& CHUBB ROCK

¢ CYPRESS HILL

3 (30 (2 19 ¢ GRAND PUBA

O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A& RIAA certification for sales of 1 million units.
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1992, Billboard/8P1 Communications.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
s AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan
® I I l I I I I
FOR WEEK ENDING DEC. 26, 1992 ™
=z Z
x x| @ =y < <l @ e
28| g4 3g| ¢ % TITLE ARTIST 2| G| g Q% TITLE ARTIS
=2| 32| o] 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2| 32| k| =S| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* K % No 1 * K % 50 46 46 22 I'M STILL WAITING @ JODECI
D.SWING,AL B.SURE! (D.SWING) (C) (M) (T) (V) (X) UPTOWN 54451/MCA
(D)) 1| 1 | 7 | | WILL ALWAYS LOVE YOU (FROM “THE BODYGUARD") ® WHITNEY HOUSTON ' - —
D.FOSTER {D.PARTON) 4 weeks at No. 1 (C) (D} (V) ARISTA 1-2490 @ 95 | — 2 CRAZY LOVE @ CECE PENISTON
\F | EVER FALL IN LOVE & T D.ABRAHAM (G.LYTER,M.O’HARA.D. RICH) (C) (T) A&M 0034
2 2 : 12 C.MARTIN (C.MARTIN) (C) (M) (T) (X) GASOLINE ALLEY 54518/MCA 52 | 49 | 51 4 REVOLUTION (FROM "MALCOLM X") @ ARRESTED DEVELOPMFNT
T RIS S ECIeNICEEECT SPEECH (ARRESTED DEVELOPMENT) (M) (T) (X) CHRYSALIS 2481 2*/ERG
@ 3 3 15 T_RILEY,D.WYNN A DAVIDSON,M._RILEY,T.FYFFE (DAVIDSON,WYNN,RILEY,RILEY,HOLLINS}  (C) (M) (T) (V) MCA 54388 @ 62 89 5 Q ;\‘”F/A':‘%%EEFF"(‘E,\%N\%??kgngLADD'N’S THEME) @ PEABO BRYSON(S':‘D?(\';‘:ES&'}‘&E%%E
@ 6 7 5 |N THE STILL OF THE NlTE (FROM "THE JACKSONS") BOYZ 1l MEN GO AHEAD AND CRY ® RUDE BOYS
BOVZINMENIEEARRIS) (€) (V) MOTOWN 2193 57 | 61 6 | G'LEVERTE NICHOLAS (G LEVERT,£.NICHOLAS.J.LITTLE ) (C) ATLANTIC 87419
HERE WE GO AGAIN! @ PORTRAIT '
@ 5 9 B3 | formrar (M.SAULSBURY,E. KIRKLAND.P.JOHNSON,S. WONDER,S.GREEN) (C) (T) CAPITOL 44865 @ 59 | 66 6 f,cR’K'\J'Y,\mQL!IMMY'KIRK'" L0sE) o A:UI '7%63%5
GOOD ENOUGH & BOBBY BROWN
@ 7 6 11 | A REID.BABYFACE.D.SIMMONS (BABYFACE.L A REID.D.SIMMONS) (C) (M) (T) (V) (X) MCA 54517 * x* *x POWER PlCK/SALES * & Kk
SLOW AND SEXY # SHABBA RANKS (FEATURING JOHNNY GILL) TRUST IN ME @ AZ-1
1 4 4 12| 7 JARTLEWISC.DILLON (HARRIS 11, LEWIS, GORDON, DILLON DUNBAR, TUCKER LAW) (C) (M) (T) (X) EPIC 74741 A 5 | ABOLTON,M KEMBER.J.GILL (M.KEMBER) () (1) (0 SCOTT! BROS. 75351 :
8 | 8 | 5 | 14 | LOVESHOULDA BROUGHT YOU HOME (FROM “BOOMERANG") & TONI BRAXTON @D 60 | 56 | 14 | PICKITUP # HOME TEAM 1.
L.A.REID,BABYFACE.D.SIMMONS (B.WATSON,BABYFACE,D.SIMMONS) (C) (D) (T) LAFACE 2-035/ARISTA P.WATLER.V.WATLER (P.WATLER,V.WATLER) (C) (M) (T) LUKE 454
BABY I’'M FOR REAL/NATURAL HIGH & AFTER 7 SWEET NOVEMBER & TROOP
@ 10 13 100 | 5 SIMMONS.KAYD (M.GAYE.A GAYE.C. MCCORMICK) (C}(T) VIRGIN 12623 BB H 18 | Srussew @astrace {C) ATLANTIC 87445
WICKED @ ICE CUBE
10 9 8 [ 16 g I[;ELXON.(E.BROWN.C.DILLON.B.THOMPSON) ©© M (1.) c’g'@,ﬁa?ﬁ?;‘; 59 | 55 | 57 | 7 | TORCHA CHAMBA.ICE CUBE (CE CUBE.DJAGUAR,TORCHA CHAMER) (M)(T) () PRIORITY 53813
NO RHYME, NO REASON GEORGE DUKE
@ 12 | 12 | 10 | NO ORDINARY LOVE @ SADE 60 | 52 | 43 | 3 | ¢ouke G.oukk) (C) WARNER BROS. 18756
SADE {ADU.M MAN) (©) (D) (V) EPIC 74734 ONE & MEN AT LARGE
SO AL
1218100 DwAﬁé’TNeggngnggP'gsrRIENDs ° () (M) (T) (¥) LAFACE 2-4025%»3[5‘?2 Gl R gt%’zy‘:gﬁ;oalsr“%““m'E'N'CHOLAS'“"""E'E'BA""S) CIlATCO EASQNFI?EESTD:ASZSI\?
13 11 10 16 | 1GOT A THANG 4 YA! @ LO-KEY? 62 38 62 14 | £SERMON (R.NOBLE.R CALHOUN.R. TROUTMANLTROUTMAN) (M) (T) RALCHAOS 74424*/COLUMBIA
L ALEXANDER PROF. T. (L.ALEXANDER, T.TOLBERT) (C) (T) PERSPECTIVE O008/A&M GANGSTA BITCH © APACHE
16 | 16 fusly LOVESTAKENOVER (C)’M():("?)“\SMSEF)M(Q)I(/)M%E 9 | — | 2 | A'Tmiee calLep quesT apacke) (M) (T) (X) TOMMY BOY 5417
— - = | WANT LOVE YOU DOWN @ KEITH SWEAT
@ 20 21 7 REMINISCE & MARY J. BLIGE 64 63 39 12| yswear A!&WARTV(K SWEAT,A.STEWART) (C) ELEKTRA 64694
DL (KCREENED HALL) (CUMMTIUPTOWN'S 3526 MCR g4 | — | 2 | REBIRTH OF SLICK (COOL LIKE DAT) @ DIGABLE PLANETS
19 2 7 QUALITY TIME @ HI-FIVE BUTTERFLY (DIGABLE PLANETS) (C) (M) (T) PENDULUM 64674/ELEKTRA 4
R.KELLY (R KELLY) (C) JIVE 42109
DAZZEY DUKS & DUICE
17 | 15 14 16 AMES & CHUCKII BOOKER 66 | 64 | 68 7 PARAGON PRODUCTIONS (LASNO.CREO, TAYLOR BOY) (C) (T) TMR 3089/BELLMARK
C.BOOKER (C.BOOKER,G.LEVERT,C.J. ANTHONY) (C) ATLANTIC 87448 88 o 2 HEAL THE WORLD & MICHAEL JACKSON
18 22 9 HEY LOVE (CAN | HAVE A WORD) & MR. LEE FEATURING R. KELLY M.JACKSON (M.JACKSON) (C) EPIC 74790
MR.LEE,W.WILLIAMS (L.HAGGARD,W.WILLIAMS.S.WONDER.C.PAUL,M.BROADNAX) (C) JIVE 42017 87 91 5 M.M.D.R.N.F. (MY MAMA DIDN’'T RAISE NO FOOL) & VOICES
19 | 17 | 17 | 20 | PEOPLE EVERYDAY @ ® ARRESTED DEVELOPMENT HAMI (HAMI) (C) (D) 200 14073
SPEECH {SPEECH) (C) (T) (V) CHRYSALIS 50397/ERG 69 54 82 10 1 DON'T MIND # BIG 8UB
DOWN LOW PRODUCTIONS (D.GUPPY.L. DRAKEFORD) (C) (M) (T) ATCO EASTWEST 98482
o | | o | 0| B e G
- —_ * % *HOT SHOT DEBUT * x %
21| 12| 15 | 22 | REALLOVE® # MARY J. BLIGE NEWD | 1| | WHO'S THE MAN? # HEAVY D, & THE BOY?Z
M.C.ROONEY,M.MORALES (M.C.ROONEY.M.MORALES) (C) (M) (T) (V) {X) UPTOWN 54455/MCA T.DOFAT (HEAVY D.,T.00FAT) (C) (T (V) (X) UPTOWN 54543/MCA
HAPPY DAYS @ SILK IT’S GONNA BE A LOVELY DAY ¢ THES.O.UL S.YS.TEM.
@ &) L K.SWEAT. A STEWART (K. SWEAT,A STEWART) (C) KEIA 64701/ELEKTRA @ 76 | 8 3 R.CLIVILLES,D.COLE (WITHERS.SCARBOROUGH.CLIVILLES COLE.NEVER VISAGE) (C) (M) (T) {X) ARISTA 1-2486
GIVE IT UP, TURN IT LOOSE EN VOGUE *
@ 29 | 38 6 T.MCELROY,D.FOSTER (T.MCELROY.D.FOSTER) (C) (M) (T) (X) ATCO EASTWEST 98455 73| 8 3 LE#&?J&«O%TEEN (K.SWEAT,B.WOOTEN) JAC((:cl) M&%ﬁs@%
20 | 22 | 18 | 12 | RIGHTHERE oSSy 73 | 70 | 77 | 5 | SAVE YOUR SEX FOR ME P # HOWARD HEWETT 4
b . N.M.WALDEN (N.M.WALDEN,H.HEWETT,N.PEEPLES,M.MANI,S. DAKOT) KTRA 64
MAKE LOVE 2 ME # LORENZO NATALIE @ AL B. SURE!
5| 3|28 10| £scor.JeFreRsoN (F.scotm (C) ALPHA INTERNATIONAL 787 001/PLG 81 %0 3 AL B.SURE!.K.WEST (AL B.SURE!.K.WEST) (C) (M) (T) () WARNER BROS. 18696
a3 8 AL %AY,( o NIGH! A= (S @ B = 2 ? NEELrTELAasSaEnMT EOFFEV () NETTLESBEY.T.COFFEY) (ci.l‘rﬂ'rKl'sS%ﬁSs?
V.BENFORD (V. BENFORD.R.SPEARMAN) ) (C) (T) MCA 54474 ! T d T
p IT'S ALRIGHT (FROM "SOUTH CENTRAL") @ CLASSIC EXAMPLE
@Dj 3 || s o SENFERY,V&%N&V:& y e BEARMAN) € (EIGIANT I%SJRéfR%E 76 | 69 | 63 | 10 | ¢ ;75 5 H.ABDULSAMAD (K, & T ABDULSAMAD.R.PENNON.L.WOLFE) (C) HOLLYWOOD BASIC 64690/ELEKTRA
s " W SHOOP SHOOP (NEVER STOP GIVIN'’ YOU LOVE). & MICHAEL COOPER
2825 | 19|16 ,',B&ﬁﬁg’;&gr YOU (FROM "BOOMERANG") @ N FRIGEE srnsnur;%s’az'ydasﬂx/gy: @ 8 | — | 2 | wcoomert SHOCKE!SCV (M.COOPER.T.SHOCKENCY) © (T 00 %Egmss 186459
EVERYTHING'S GONNA BE ALRIGHT @ FATHER M.C. 80 | — | 2 | ITMUSTBE LOVE @ GOOD GIRL
36 | 4 | 7 | 1 MORALES.MROONEY (FATHER M.C.MMORALES.MROONEY..IGHNSON)  (€) (M) (T) ) 00) UPTOWN 54523/NGA g;;;’:z;‘_:_‘"&ﬁr;;}“g’:&”sR ) "ngXg ZE 1:;
ALL RIGHT NOW @ PATTI LABELLE 19 (66| 74| 4
32 3 8 SOULSHOCK.CUTFATHER,KARLIN.MCKINNEY (MCKINNEY,CUTFATHER, SOULSHOCK KARLIN,PERRY) (C) (T) MCA 54513 C.CHARITY.D LYNCHL(A, WESTON W HINES G CHARITY, D LYNCH), (M) (T)00 ATCO EASTWEST.98465
86 86 3 COME IN OUT OF THE RAIN & WENDY MOTEN
31 | 28 | 25 7 GANGSTA @ BELL BIV DEVOE N.LYRAS (C.BOONE,N.LYRAS,E.WILLIAMSON JR.) (C) EMI 50417/ERG
DR.FREEZE (DR FREEZE) 3 (C) (V) MCA 54555
I'M CALLING YOU (DO-PO-LIDDLE-LO-LE-YEAH!) & OSCAR
32 | 33| 2 | 20 | ALONEWITHYOU ® TEVIN CAMPBELL 81| 75 |8l S | TTAVORCFARRAR (T.TA(YLOR,C.FARRAR,C.THOMAS) () EPIC 74732
AL B.SURE!, K. WEST (AL B.SURE!,K.WEST) (C) QWEST 18874/ WARNER BROS. NEWD ; HOMIES A LIGHTER SHADE OF BROWN
@ 38 | a1 10 | WHERE DO WE GO ® SIMPLE PLEASURE ).CARTER (B.RAMIREZ.R.GUTIERREZ.J.CARTER) (C) {T) (X) PUMP 19134/QUALITY
V.HOLLAND (V. HOLLAND,G. DRUMMOND) (C) (T) {X) REPRISE 18784 I'M OVERJOYED © NONA GAYE
3 | % | 20 | 21 | ENDOF THE ROAD (FROM 'BOOMERANG')A ® BOYZ Il MEN 83 | 61 | 39 | I3 | 7 iRMON.C TROY OW.HARMON.C.TROV (C) THIRD STONE 9B4B6/ATLANTIC
BABYFACE,L.A.REID,D SIMMONS (BABYFACE.,D.SIMMONS, L A REID) (C) (V) BIV 10 2178/MOTOWN HEAD BANGER ® EPMD
@ 4 50 7 | GOT A MAN @ POSITIVE K B | 71|75 3 E.SERMON.P.SMITH (E.SERMON P.SMITH) (C) (T) (X) RALICHAOS 74700/COLUMBIA
S.THOMAS (POSITIVE K} (C) (T) ISLAND 864 305/PLG 85 78 69 15 FREE YOUR MIND ® & EN VOGUE
% 35 3 19 LAlﬁvESrfLOBUo?SY) LIKE YOU & MIKI g'{O/WARD T.MCELROY,D.FOSTER (T.MCELROY,D.FOSTER) (C) (D) (M) (T) (V) (X)CATCO EAS;WgE‘SEQDSSfSé
_HUMES (L.HUM (C) GIANT 18849/REPRISE WOULD 1 LIE TO YOU? @ CHARLE! |
37 | 37 | 3 | 25 | BACKTO THE HOTEL ® © N2DEEP 86 | 71| 67 16 | ) DEuTSCH (M.LEESON.PVALE) (©) (V) (X) CAPITOL 44809
JOHNNY Z. (J.ZUNINO.J. TRUJILLO.T.LYON) (C) (T) PROFILE 5367 89 93 3 SHAMROCKS AND SHENANIGANS (BOOM SHALOCK LOCK BOOM) & HOUSE OF PAII\!
% | 5 | o 9 SAVING FOREVER FOR YOU (FROM "BEVERLY HILLS 902107 © SHANICE D.J.LETHAL (£ SCHRODY.D.O'CONNOR, L. DIMANT) (M) (T) () TOMMY BOY 543
D.FOSTER (D.WARREN) (C) GIANT 187 19/REPRISE NEW ) 1 7 . . @ PRINCE AND THE NESW I”;AOQNERZGENERATIR%N
PRINCE AND THE N.P.G. (PRINCE.MCCRACKLIN.FULSON) (C) (D) (V) PAISLEY PARK 18824/ WARNER BROS.
Gl R RN B et e il - it KE-llCaROEEE ARNOTEY e @ 2 | COME A LITTLE CLOSER GENE RICE
RIGHT NOW o ALB. SURE! - C.BOOKER (C.BOOKER.S.SHEPPARD,E.RICE) (C) RCA 62360
40 | 31 | 30 [ 19 ) i : : GROOVIN' IN THE MIDNIGHT © MAXI PRIEST
ALB SURE K WESTHAN B SURENKWEST) G0 Vi RNERIBROST 8615 90 68 54 1 DUNBAR,BENNETT,TUCKER,D.MORALES,PRIEST (MORALES ELLIOTT, TUCKER.BENNETT)  (C} (T) (V) (X} VIRGIN 12617
DAMN U © PRINCE AND THE NEW POWER GENERATION i
53160 3 ;:g;z I:rjr[grg (;«.P.e (PRINCE) (C) (D) (V) PAISLEY PARK 1:750;)/WARNLE: BR;\:Z 91 | 83| 72| 14 gf&ﬁgﬁ,ﬂlﬁm,g}ggg) @ PETE ROC Kc%(g' E'-LEKSTMAOgm
¢ VAN A WILLIA
42| a2 | 3 17 DR.JAM,G.BROWN, PHASE 5,v.WILLIAMS (0.K.ISLEY,R.ISLEY,R.ISLEY) (C) (T) (V) (X) WING 863 540/MERCURY % | — 2 gg{ ggm‘gﬁ_e{;‘gﬁ&}g Do IT © ™ (r? B%%LEJAE;L[EO)%ESSN%
CONFUSED & TEVIN CAMPBELL
8 | 55 | 6 | B SURELAWEST (KWESTAL B.SURED C) QWEST 1872 1/WARNER BROS. 93 | & (76| 13 (l:ﬂjsal A&Ir&&l&?& (R SIMPSON. TRAKMASTERZ, P ADAMS.T.GONZALEZ) e SEL’Eg'gB?SELR&%(\
U] 8|09 | ool AmER (5 SaepeaRD s vaRNER GERALDALSTON | [ 94 [ 93 | 78 | 18 | HEREIT COMES/BACK TO THE GRILL oo oer 1M SERCH
PUSH & TIS| I MISSED THE BUS @ KRIS KROSS
5 | 64 4 D.BRAMBLE (DAVIS,AVERY Il HARVEY) (C) CAPITOL 44850 95 | 94 | 80 14 J.DUPRI,).NICOLO,P.NICOLO.A.KRAVITZ {J.DUPRIJ.ELLIOTT.A FERGUSON) (C) (T) RUFFHOUSE 74498/COLUMBIA
SOMEONE TO HOLD & TREY LORENZ FOREVER IN LOVE KENNY G
46 | 392 16 W.AFANASIEFF,M.CAREY (M.CAREY,W.AFANASIEFF.T LORENZ) (©) (D) (V) EPIC 74482 NEW ) 1 KENNY G (KENNY G) (C) ARISTA 1-2482
* x * POWER P|CK/ AIRPLAY * % % NEW D ! II\ANC',:SOJ:YMEE'BRIEN,S.MOLTKEE,E,LEARY) (M) (T) ATCO EAsrws.srsgel 1\9{
74 o 2 MR. WENDAL @ ARRESTED DEVELOPMENT CLEAN UP MAN @ WILLIED
SPEECH (ARRESTED DEVELOPMENT) (C) (D) (T) CHRYSALIS 24810/ERG 98 | 91 3 16 | iiLiE D.CRAZY C.BIDO.ROLAND,GOLDFINGER (W.DENNIS,C.REID,W.CLARK) (M) (T) RAP-A-LOT 53806*/PRIORITY
VE OF MY LIFE & JUS' CAUZE
8 | 40 | ¥ 16 yﬁ':gg (Lﬁ(.AJICLS%ﬁ,IIEEYRD,OD'AGNOLO) i SIcECE ﬁmﬂ% NEW ) 1 cl;gossg (R.MCNE!IKL,D.SMITH.L.WALKERJ.ALLEN) (C) (T) SAVAGE 50027
| WANT CHAKA KHAN
51 | 58 6 DPIE,%’,S[S, (igx&h‘,gg SUE,EIE,EQLE[%WN .(g}(?r/)\ ’E\IL?KPRE\J gye\s’\; 100 | 97 | 84 7 M.MILLER (D.BOWDEN.J.DEMPSEY, J. MCKINNEY) (C) WARNER BROS. 18699 l
C) Records with the greatest airplay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additiona! million indicated by a numeral following the symbol.
Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single avallablllty (D) CD single availability. {M) Cassette maxi-single avallablhty {T) Vinyl maxi-single availability.
(V) Vinyl single availability. (X) CD maxi-single availability. © 1992, Billboard/BPI Communications.
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TERRI ROSSI'S

il
St

UNLESS YOU'VE JUST RETURNED from Mars, you already know what
the big news story was for me in 1992. The Hot R&B Singles and Top
R&B Albums charts were successfully converted to include BDS monitored
airplay information and SoundSean retail data. An important outgrowth of that
process was the development of a framework for converting other specialty
charts. There were additional benefits. Nearly 100 African-American retailers
chose to computerize, many of whom had never considered computers to man-
age their businesses. Most difficult was getting everyone involved to under-
stand the concept of specialty charts. Just when I thought I was fighting a
losing battle, a distribution exec called and reiterated what I'd been saying

for six months. Jim Caparro, president of PGD, wins my Man Of The Year . 2 - : Ry 5 J U s ! Ca Uze

Award for understanding.

SPEECH & SPIKE made the most significant and dramatic ereative impact : _

of the year. Their art touched not only our entertainment sensibilities, but 5 ' " H
spoke to our souls. Speech of Arrested Development took us home, celebrat- ; o iy Love Of MY Llfe
ing our southern American roots. His lyries ery out to the creator for comfort ‘ : )

and understandmg, using the imagery of Tennessee as a safe and welcoming : : e

place. Spike Lee, in “Malcolm X,” gave America a fresh view of our struggle il & A : From the Album
for racial equality during the *60s. Before the film, all that was remembered

about Malcolm’s speeches was an excerpted theme, twisted into a threatening 4 2

and nonproductive slogan. Malcolm’s words through Lee, and Speech’s lyrics . — JU s' ca vze

through “Tennessee,” give us a broader, more sympathetic view of our past. ; =<

BILLBOARD MOMENTS: Billboard introduced The Rap Column, but my
pmudest moment came when Billboard editorialized the L.A. uprising in the
May 16 issue. Of all the media editorials and commentaries, the analysis was
sensitive to the many socio-political issues that created the circumstances for
just such an eruption. Additionally, the rap and rock groups that foretold the
mindsets of the downtrodden were applauded while cautioned not to foster
the same hatred that pits the powerless against one another.

I CAN SEE CLEARLY NOW: All summer there were multiple cuts, by dif-
ferent artists, from the “Boomerang” soundtrack (LaFace) on the R&B Radio
Monitor chart. On this week’s monitor chart there are five cuts and one on
the recurrents chart from one album: “What’s The 411” by Mary J. Blige (Up-
town). Another great advantage of the new chart system is that we can now
determine the margin of sales between records. On this week’s Top R&B Al-
bums chart, “The Bodyguard” soundtrack has nearly four times the sales of
the album behind it. Therefore, we know this record is likely to remain at No.
1 for a while—at least until the next explosive record displaces it.

PROOF OF THE PUDDING: Many of this year’s R&B/rap releases ended
up on the pop charts. These artists achieved crossover sales even though the
music was very black—rooted in traditional R&B/funk/soul styles. I'm looking
forward to next year, best wishes to you all. " POOTY MISSION:

Runaway

. w-

— ‘ Slaves
HOT R& ; -,
B“BB[ING “NnEnm 8|JGI|‘.ESBTM (4 \ "’ Feotruing the singl‘e

THIS WEEK

ARTIST (LABEL/DISTRIBUTING LABEL)

rme " AN (Yo Yo Where the Ho's At?)

AL = |8 From the album

HUMPIN EE THE PHARCVM (DELICIOUS VINYL) /
.t . .

n cnr.cx iT ouT nn‘n TRUE TO THE GAME -~ = N BOO?Y Mission

| GRAND PUBA (ELEKTRA) ICE CUBE (PRIORITY) i

GIMME WHAT YOU GOT: GET THEF ~ } .
| [s | amegparvovcon | [ur[1s[s [ SN e sy - - Due in March
n.n‘ SOMETHING GOOD ﬂnn WIGGLE WIGGLE

U.GK. (JIVE) DISCO RICK (LUKE)
DOgE: ey |oonr . Se—m" e
OO | EuE s— £ OngigREangibr

ERIC B. & RAKIM (MCA) BOBBY CALDWELL (SIN-DROME)

00N£ (GEE STREEY/ ISLAND/PLG) XQSBABDRAOBCK (SELECT/ELEKTRA) J u s ’ E = - ]

-
iR T-ICE coming in '93

ﬂ\ﬂ\ﬂ

eesr KEPT SECRET . HEAVEN AND EARTH

DIAMOND/PSYCHOT'C NEUROTICS (PWL) AL JARREAU (REPRISE)

ﬂﬂﬂ
OOOEES o.l... : e SAVAGE RECORDS LTD. * 152 WEST 57TH STREET » NY NY * 10019

MC LYTE (PERSPECTIVE/A&M)

LATIN LINGO Bubbling Under lists the top 25 singles under No. 100
CreRess HILL (RurrHouse/cowumemy | LERRE o arted. g

s TECE
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Billboard.

FOR WEEK ENDING DECEMBER 26, 1992

R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING DECEMBER 26, 1992

[ ] [ ] TITLE (Publisher — Licensing Org.) Sheet Music Dist.
88 7 (Controversy, ASCAP/WB, ASCAP/Warner Chappell,
ASCAP/Budget, BMI/Bug, BMI)
™ 36 AINT NOBODY LIKE YOU (Virgin, BMI/Buffalo Music
Factory, BMI) HL/WBM
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 66 R&B stations b ’ Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs rankedysby gross impressions, computed by cross: 26 ALL DAY, ALL NIGHT (MCA, ASCAP/Geften Again, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. BMi/Music Corp. Of America, BMI) 2
20 ALL | SEE (EMI April, ASCAP/Across 110th Street, ’i’i’ﬁm
< - ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM - -
] g 3 E18)3 30 ALL RIGHT NOW (Whole Nine Yards,/Avid 51513 5(5)3
2z » T[22 |w One ASCAP/Mizmo, BMI/Casadida, ASCAP/EMI Virgin, || 2| ¥l
o5 | & | TITLE 2|y || TITLE BMI/Designee Of Kenneth Karlin, BMI/Fabby 2|5 || TITLE oG 5| TITLE
- 'S X | ARTIST (LABEL/DISTRIBUTING LABEL) E | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) i .:.. < | £ | ARTIST (LABEL/DISTRIBUTING LABEL) E < | $ | ARTIST (LABEL/DISTRIBUTING LABEL)
Minny, ASCAP)
32 ALONE WITH.YOU (Al B. Sure!, ASCAP/Willaire, Lov 'S TAKEN OVER
4% NO.1 & & 3919 !.'.:‘é’é%"&sﬁ%??mm ASCAP/EMI April, ASCAP/Across 110th Street, % NO.1 % &% Bla]9 S AN Oven /MCA)
ASCAP) HL/WBM
| WILL ALWAYS LOVE YOU , | WILL ALWAYS LOVE YOU FREE YOUR MIND
1| 117 | wHITNEY HOUSTON ARISTA (3D 40 | 6 | RSOTAMAN, opLe) 9 BABY I'M FOR munngcm HIGH (Jobete, (D] 1 | 6 | whiTNEY HOUSTON (ARISTA) (3D)] 44 | 15 | N VOGUE (ATCO EASTWEST/AG)
ASCAP/Crystal Jukebox, ASCAP) CPP
IF MAKE E IF | EVER FALL IN LOVE HOMIES
(D) 2 |12 suA%EgoruAr}ELA'S.ELV%EA) | LORENZ'&?XEP&HNY-LMG) o :Q?/(v:gg:f‘s'pﬁ;ﬂ (Promuse, BMI/Deep Groove, 2 L e A LEY A — | 1 | ALIGHTER SHADE OF BROWN (PUMP)
LOVE SHOULDA BROUGHT YOU ... DAMN U 62 BLOW YOUR MIND (Funky Noble, BMI/Takin® Care Of RUMP SHAKER 41 | 40 | 15 | WOULD I LIE TO YOU?
(3)]3 |20 TONI BRAXTON (LAFACE/ARISTA) ol PRINCE & THE N.P.G. (PAISLEY PARK/WB) Ruysi BMI /Saja,(BLr'dl /y‘l’routr:an, Bﬁ; ! @ 3 |15 | WRECKXN-EFFECT (MCA) CHARLES & EDDIE (CAPITOL)
HERE WE GO AGAIN! I'M EVERY WOMAN 98 CLEAN UP MAN (N-The Water, ASCAP/Longitude, N THE STILL OF THE NITE 42|33 | 7 | DAZZEY DUKS
4)| 4 |13 | porTRAIT (CAPITOL) 54 [ 4 | wHITNEY HOUSTON (ARISTA) BMI) ()] 4 | 3 | govziimen (oTown) DUICE (TMR/BELLMARK)
RUMP SHAKER EVERYTHING'S GONNA BE ALRIGHT 89 COME A LITTLE CLOSER (Big Giant, BMi/Count FLEX 434 HUMPIN’ AROUND
@ 5118 WRECKX-N-EFFECT (MCA) @ 478 FATHER M.C. (UPTOWN/MCA) Chuckula, BMI/Seventy-Ninth Street, BMI) 51516 MAD COBRA (COLUMBIA) 3|10 BOBBY BROWN (MCA)
. 80 COME IN OUT OF THE RAIN (Square Lake,
BABY 'M FOR REAL/NATURAL. ., MURDER SHE WROT SLOW AND SEXY A WHOLE NEW WORLD
(&) 8 |15 | AeR7 MRS.N) nj3 CHl;'lKA DEMUSE; Pu(»:ORsEMANGo/nSLAND) ASCAP/M. Squared, ASCAP/WB, ASCAP/Cotton Row, 61610 SHABBA RANKS/JOHNNY GILL (EPIC) (4D)[ 55 | 2 | P BRYSON/R. BELLE (COLUMBIA)
BMI/Radidio, BMI) WBM
Dl GOOD ENOUGH STRAIGHT OUT THE SEWER
(D) 10 | 16 {ggg;r’k(gt%ys%#v!/‘iam 513612 ?RV:)%%ES%ET%)BER 8 ﬁo'_‘lfl"‘ga P(X\I"a"e' ﬁ%t::';/t‘“ B. :;gib ;‘SCA"/ (L] (D] 7 10| goray ano?vlrld?MCA) 85142] 3 | BIREN (ATCO EASTWEST/AG)
pnl, \CrOSS reet,
. ; HAPPY DAYS
13 | 17 | WHAT ABOUT YOUR FRIENDS 46 (42 | 7 | GANGSTA 51 CRAZY LOVE (By George You've Got It, BMI/O'ara, 8 | 9 |16 | WHAT ABOUT YOUR FRIENDS ag | 5 | HAPPY D
TLC (LAFACE/ARISTA) BELL BIV DEVOE (MCA) BMI/Music Corp. Of America, BMI/IDG, ASCAP) TC (LAFACE/A?S:) - il (KEIA/ELEKTRA)
GOOD ENOUGH SOMEONE TO HOLD 41 DAMN U (Controversy, ASCAP/WB, ASCAP) WBM 8 |13 | I'D DIE WITHOUT YO!
@ 11]15 BOBBY BROWN (MCA) 47|41 |16 TREY LORENZ (EPIC) 66 DAZZEY 0(qu r((:'egﬁoy Chez, B{dvll/Mvert, B')MV)I 9 3 P.M. DAWN (GEE STREET/LAFACE/ARISTA) 593 PRINCE & THE N.P.G. (PAISLEY PARK/WB)
SLOW AND SEXY NO RHYME, NO REASON 27 DON'T WALK AWAY (Gradington, ASCAP/MCA, HERE WE GO AGAIN! REBIRTH OF SLICK
e il SHABBA RANKS/JOHNNY GILL (EPIC) | GEORGE DU'E(E (WARNER BROS.) ASCAP/Ronnie Onyx, BMI) HL JOJRIOE1 PORTRAIT (CAPITOL) 63 | 3 | DiGABLE PLANETS (PENDULUM/ELEKTRA)
NO ORDINARY LOVE PUSH 34 END OF THE ROAD (FROM BOOMERANG) (Kear, LOVE SHOULDA BROUGHT YOU .., 49 | 46 | 15 | AIN'T NOBODY LIKE YOU
(AD) 14 |10 | sapercy 49148] 3 | PO (CAPITOL) BMI/Ensign, BMI/Greenskirt, BMI) CPP N Raon (LAFACE/ARISTA) MIKI HOWARD (GIANT/REPRISE/WB)
29 EVERYTHING'S GONNA BE ALRIGHT (EMI April
SWEET THING NF! : 1 GOT A THANG 4 YA! END OF THE ROAD
(2] 15 | 3 | MRy J. BLIGE (UPTOWN/MCA) (50157 | 5 | SN e (QWEST/WARNER BROS) ASCAP/Across 110th Street, ASCAP/Father M.C., 2112111587 (PERSPECTIVE/A&M) 50|34 1 22 | B Fhen BN 10/moTowN)
ASCAP/Music Corp. Of America, BMI/Second
LOVE'S TAKEN OVER WA g BACK TO THE HOTEL 360 DEGREES WHAT GOES ..
(A3)] 16 | 13 | CLaNTE MOORE (SILAS/MCA) 150112 !(EITHNSTN‘E.?TL(?L%DE(YVR(:? Rl g;“r/’f_l"““r"“‘;“ez':;“;si/m"‘m' Blackwood, 13113 (25 SRS (PROFILE) il bl Rl PUBA (ELE )
ow fecl
GAMES | DON'T WANT ANYTHIN ild BABY I'M FOR REAL/NATURAL .. 52 45 | 15 | SWEET NOVEMBER
W 112115 | GA0SKR sooker arLanicy b Sl K ey (UFII’?)WDNO/MCA) S 1 lrl:‘tilx é;‘:')“ Hilda, ASCAP/Zomba, ASCAP /Shadows 17| 8 | AFvER7 (VIRGIN 5 |15 | TROGE ATLANTIC/ AG)
15| 9 | 21 | PEOPLE EVERYDAY REVOLUTION 9 FOREVER IN LOVE (Kenny G, BMI EVERYTHING' ssomu BE ALRIGHT | |53 | 32 | 20 | SLOW DANCE (HEY MR. DJ
ARRESTED DEVELOPMENT (CHRYSALIS) 5314914 ARRESTED DEVELOPMENT (CHRYSALIS) 85 FREE YOUR MIiND ((TWO lyuff-Enuﬂ), BMI/Sony Songs, @ 18| 6 FATHER M.C. (UPTOWN/MCA) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE)
REMINISCE SLEIGH RIDE BMI/Irving, BMI) CPP MES HEAL THE WORLD
19 | 7 | MaRY J. BLIGE (UPTOWN/MCA) (50— 1 TLC (FOX/ARISTA) 17 GAMES (cgoum Chuckula, BMI/Trycep, BMI/Black i Jul CHUCKII BOOKER (ATLANTIC/AG) (6D — [ 1 | micraeL JACKSON (EPIC)
FLEX 1 DON'T MIND Satin, BMI/Big Giant, BMI/Warner-Tamerlane, SAVING FOREVER FOR YOU SHAMROCKS AND SHENANIGANS
@ 17 | 14 | map cosra (COLUMBIA) 5|47 BIG BUB (ATCO EASTWEST) BMi/Willesden, BMI) WBM 71168 SHANICE (GIANT/REPRISE/WB) @ 60 | 3 | House of PAIN (TOMMY BOY)
63 GANGSTA BITCH (Forked Tongue, ASCAP)
REAL LOVE VE N U] 4 REAL LOV PUSH
18|62 MARY J. BLIGE (UPTOWN/MCA) @ 65]2 I\LngRs J. gu'é'z"w;wwwmc» 31 GANGSTA (Hip City, ASCAP/Hi Frost, :SCAP) 18]115]2 MARY J. euéc (UPTOWN/MCA) (56| — | 1 | Tiswia campeELL capiTOL)
23 GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuff,
HEY LOVE (CAN | HAVE A WORD, ! gt ' UALITY TIME WHERE THEY AT
20| 9 | MR LEE/R KELLY UIVE) ) 57(53 )9 | HELLD IF\LéYsOI;l(jwengv'fN) - gx'(:"ggr&'ﬂ)cﬁ'v"’a — 26 | 4 | Jve ove) (BD)] 58 | 22 | by, i avenwe)
Tycep, illesden,
GIVE IT UP, TURN IT LOOSE . PUNKS JUMP UP TO GET.... 18 | ALONE WITH YOU
(20) 26 | 6 | £ VOGUE (ATCO EASTWEST) 61| 2 gﬁé’é}g%}&ﬁm gm; ?Pr;al' BMI/Cleveland’s Own, BMI/Rude News, (20| 23 | 7 | BRAND NUBIAN (ELEKTRA) 5 | 50 TEVIN CAMPBELL (QWEST/WB)
. 1 MISSED THE BUS
22| g | QUALITY TIME 59 | 58 [ 15 | SOMETHING IN COMMON 6 GOOD ENOUGH (Kear, BMI/Greenskirt, BMI) 21(19 |25 | JuMP AROUN (59)1 64 | 13
2 LFIVE (JIVE) BOBBY BROWN (MCA) 90 GROOVIN' IN THE MIDNIGHT (Def Mix, ASCAP/EMI, HOUSE Of FAW oMMy B0V £ HRIS KROSS (RUFFHOUSE/COLUMBIA)
DON'T WALK AWAY RELEASE ME BMI/Maxi, BMI/Virgin, ASCAP/Gunsmoke, NO ORDINARY LOVE _ TRUST IN ME
(@)} 27 | 6 | jade GianT/REPRISE) 67 | 2 | Miks HOWARD (GIANT/REPRISE) ASCAP/Pow Wow, :SCAP) WBM 2119 | 50OcR0 1 | az.1 (scorT BROS)
THERE U GO IT'S ALRIGHT HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant, REMINISCE ALL DAY, ALL NIGHT
ajan JOHNNY GILL (LAFACE/ARISTA) 61 (% |10 CLASSSlC EXAMPLE (HOLLYWOOD BASIC) ASCAP/Wokie, ASCAP) @25 5 MARY J. BLIGE (UPTOWN/MCA) 71 [ 4 | STEPHANIE MILLS (MCA)
GET AWAY v 84 HEAD BANGER (Paricken, ASCAP/WB, ASCAP) PEOPLE EVERYDAY BABY GOT BACK
3|6 BOBBY BROWN (MCA) 62)5% |1 LOMNQYEE\FV? ?r!cfs% STONE/ATLANTIC) 67 HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane, 212020 ARRESTED DEVELOPMENT (CHRYSALIS) 62 |25 SIR MIX-A-LOT (DEF AMERICAN/REPRISE)
BMi/Hudmar, ASCAP) WBM
IN'T NOBODY LIKE YOU 1 g ; M HOLD 1 WANT TO LOVE YOU DOWN
%23 |19 | AINT NOBOOY LIKE YOU 63622 | SOWHAT o HELL OF A SITUATION (Stanton's Gold, BMI/April 22|12 | SOMEONE TQ MO 83152 1 10 | L M WERT (oL eKTaA)
@ HAPPY DAYS 64 | 60 | 20 | I'D DIE WITHOUT YOU LMY, 26127 | 5 | GANGSTA GIVE IT UP, TURN IT LOOSE
287 i ! HERE IT COMES/BACK TO THE GRILL (Def Jam, 69 | 2 | £NVOGUE (ATCO EASTWEST/AG
S'I:I(T:EI;/ELEKLI:A;HE - P.M. DAWN (GEE STREET/LAFACE/ARISTA) ASCAP/Mind Squad, ASCAP/Totally Mental, ASCAP) BELL BIV DEVOE (MCA) S T e ‘(:OMES )
27125 9 |V TILL PICK IT UP S HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4, 27 (28 | 6 | ALLISEE
BOYZ It MEN (MOTOW 651599 HOME TEAM (LUKE) ASCAP /wg. ASCAP /S(tone Diarnondl,n!I!Ml / Jobet/e, ' CHRISTOPHER WILLIAMS (UPTOWN/MCA) MC SERCH (DEF JAM/CHAOS/COLUMBIA)
ALL | SEE PUNK P ASCAP/Black Bull, ASCAP/Doll Face, BMi 1GOT 66 | 57 | 13 | BLOW YOUR MIND
ol CHRISTOPHER WILLIAMS (UPTOWN/MCA) —|1! a#&osudgm (g.ﬂ;rt?agn CPP/HL/WBM / ) 374 POSmVE K (lSLAND/PLG) 3 REOMAN (RAL/CHAOS/COLUMBIA)
MR. WENDAL IT'S GONNA BE A LOVELY DAY 18  HEY LOVE (CAN | HAVE A WORD) (Zomba, RIGHT NOW 67 | 51 | 12 | INSIDE THAT | CRIED
@ 46 | 7 | ARRESTED DEVELOPMENT (CHRYSALIS) 6716413 THE S.OUL. S.V.S.T,AE.M. (ARISTA)A ASCAP/Jobete, ASCAP/Black Bull, ASCAP) CPP ad K B AL B. SURE! (WARNER BROS.) CECE PENISTON (A&M)
ALL DAY, ALL NIGHT 82 HOMIES (Hip Hop Loco, BMI/Jams R Us, BMl/Jobete, GANGSTA BITCH _ M.M.D.R.N.F.
|z STEPHANIE MILLS (MCA) 69 |2 lJIC’?:“’"M‘gGSH?[E (MCA) ASCAP) 53 | 2 | apacHE (TOMMY BOY) 1 | voicEs (z00)
28 1'D DIE WITHOUT YOU (FROM BOOMERANG) (MCA,
ALL RIGHT NOW , ? WICKED WARM IT UP
(3D{ 34 | 8 | PaTri LABELLE (CA) 75 2 | e ey (UPTOWN/MCA) 3 ﬁ)%‘u’z ’:"-'"D (OomloianBADeroretiaate ¢ 31129 | 7 | WICKED crior) 72 | 25 | «Ris KROSS (RUFFHOUSE/COLUMBIA)
own LOw, avone Ravone Lee,
32 |32 [ 12 | RIGHT HERE 73| 2 | GO AHEAD AND CRY BMI) ()| 38 | 6 | RIGHT HERE 70 (65 | 21 |  WANNA LOVE YOU
JADE (GIANT/REPRISE/WARNER BROS.
wwc;:x “’) — RUDE BOVSATEANTIC) 2 IF | EVER FALL IN LOVE (Gasoline Alley, BMI/Music SWY (:mc)) o N LT !
P i MAKE LOV
il A VANESSA WILLIAMS (WING/MERCURY) @]—| 1 37%3?&%33&5 (REPRISE) 5 f‘gg-,okt mzlzgteiml}; Front, BMI) Bl LORENZO (ALPHA INT'L/PLG) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
CRAZY LOVE COME IN OUT OF THE RAI 13 ) GOT A THANG 4 YA! (New Perspective, ASCAP PICK IT UP 72|54 | 13 | WORK TO DO
(32 63 | 2 | Cece penisTon aam) (2] — | 1 | SNF RoTENemhe 81 M CALLING YOU (oéntmn&?fo-mmun) (30} 48 | 10 | 1iome Team wuke) VANESSA WILLIAMS (WING/MERCURY)
3530 | 17 | INSIDE THAY | CRIED REBIRTH OF SLICK (Kharatroy, ASCAP/B.Black, ASCAP/Chrysalis, HEY LOVE (CAN | HAVE A WORD! FOREVER IN LOVE
sl CECE PENISTON (A&M) (@D — | 1 | DiGABLE PLANETS (FENDULUM/ELEKTRA) ASCAP/Fair-Elm, ASCAP) $f3)6 MR. LEE/R. KELLY (JIVE) ) D74 | 2 | kenny 6 arisTa)
RIGHT NOW AT'S THE 411? 95 | MISSED THE BUS (So So Def, ASCAP/EMI April, REVOLUTION _ WHO'S THE MAN?
%fa| AL B. SURE! (WARNER BROS.) 74168110 m:w J. BLIGE (ngwu/mcn ASCAP) WBM (38)| 39 | 4 | ARRESTED DEVELOPMENT (CHRYSALIS) 1 | HEAVY D. & THE BOYZ (UPTOWN/MCA)
S 83  I'M OVERJOYED (Gimme 1/2, ASCAP/Leltover q
ME & MRS. JONES I'M STILL WAITING DAMN U
i EY R b s Gl M KR A e o Soupch MVATL M ey S5O (% |21 | msmiwamne P — | 1 JIOAMN
N , CrOS: F N " M
(O Tracks moving up the chart with airplay gains. © 1992, Billboard/BPI Communications. Street, ASCAP/DeSwing Mogtl»iSCAP) WB;JI * (O singles with increasing sales. ® 1992, Billboard/BPI Communications and SoundScan, inc.
97 INFORMER (Motor Jam, ASCAP/Green Snow,
B&B Mnl“ n[c“nnfm Mn"mn ASCAP/M.C. Shan, ASCAP) ) 11 NO ORDINARY LOVE (Silver Angel, ASCAP/Sony intellect, BMI/immortal, BMI/BMG, BMI) HL
48 INSIDE THAT | CRIED (Urban Tracks, BMI/Mainlot, Tunes, ASCAP/Playhard, ASCAP) 77 SHOOP SHOOP (Norcal Atlanta, BMI)
112 | 2 | ALONE WITH YOU 11 | YOU REMIND ME BMI/Donyolo, BMI) 60 NO RHYME, ND REASON (Mycenae, ASCAP) 7 SLOW AND SEXY (Fiyte Tyme,/Sony
TEVIN CAMPBELL (QWEST/WB) MARY J. BLIGE (UPTOWN/MCA) 4 ';‘ THE ST';'{- ?vfl ;“:SQLTPE/(U%-SBM') “ALSCAP/E/A 92 NOT GONNA BE ABLE TO DO IT (Headcracker, Tunes,/Zomba,/Aunt Hilda, ASCAP/Songs Of
72 1T HURTS ; Keith Sweat, 5 ASCAP/CRK, ASCAP) PolyGram, BMI/Ixat, BMI/EMI Virgin,/EMS April
= ROAI b b ) !
2 1 (%lv ?ognorowu) 15111] 5 | up %’.‘A#%‘é%‘é&’ - ;‘Tsc‘l:’g:'g Igcezs'( :50“’/;*':965‘;;; ‘Sdc‘l’l’) 19 PEOPLE EVERYDAY (EMI Blackwood, BMi/Arrested ASCAP) HL/WBM/CPP
M areers-BMG, BMI/Hudnall, Development, BMI) WBM 33 SLOW DANCE (HEY MR. DJ) (Willesden, BMI/R.Kelly,
3| 36| Y R warace/arstay | | 18 [ 13|12 | MR A ) BMI/In Flight, ASCAP) §7  PICK IT UP (ig-Zag-Zig, BMI/Yuddah Saks, BMI/Pac BMI/Zomba, ASCAP/310 Jammin’, ASCAP) CPP
4| 1| 2 | SLOW DANCE (HEY MR. DJ 17 | 14 | 15 | GIVING HIM SOMETHING HE ;s :;: A<L>R 'G"'BEBX" : azn '/S;m(?lox'/nm H||at o po LGy U el b,
: 1 GONNA LOVELY DAY (Unichappell, 49 PUNKS JUMP UP TO GET BEAT DOWN (Def Jam, 46 SOMEONE TO HOLD (Rye Songs, BMI/Sony Songs,
R, KELLY & PUBLIC ANNOUNCEMENT (JIVE) EN VOGUE (ATCO EASTWEST) BMI/Golden Withers, ASCAP) HL ] ASCAP/Dusty Fingers, BMI) BMI/WB./Wallyworld, ASCAP/Smitty’s Son,BMI) WBM
5|5 | 9 | 'VE BEEN SEARCHIN' 18 | 15 | 12 | THE BEST THINGS IN LIFE ARE FREE 64 § WANT TO LOVE YOU DOWN (Keith Sweat, 45  PUSH (Melody Girl, BMI/LA liunz, BMI) 55 SO WHAT! (Avante Garde, ASCAP)
GLENN JONES (ATLANTIC) A 0SS A CK SON(BERSRECTWE) /E/A/WB,/Mokster, ASCAP) WEM _ 16 QUALITY TIME (Willesden, BMI/R.Kelly, BMI) CPP 91 STRAIGHTEN IT OUT (Ness, Witty & Capone,
6 | 4 | 2 | SHE'S PLAYING HARD TO GET 19 { 22 | 13 | TENNESSEE 100 | WANT (Alt Nations, ASCAP/Donesha’s, ASCAP/Music 21 REAL LOVE (Music Corp. Of America, BMI/Second ASCAP/Smocth Flowin', ASCAP/Pete Rock, ASCAP)
HIFIVE (JIVE) ARRESTED DEVELOPMENT (CHRYSALIS) Corp. Of America, BMI/Bright Light, BMI/Babyface, Generation Rooney Tunes, BMI) HL 79 STRAIGHT OUT THE SEWER (EMI Blackwood, /Sewer
BMI/Nuttin’ Butt Cuttin', BMI/MCA, BMI) 65 REBIRTH OF SLICK (Wide Grooves,/Gliro, BMI) Slang,/Cellar To Addict,/Fat Wax, BMI
BABY-BABY-BABY YOU CAN MAKE THE STORV RIGHT iro, 3 ict,/Fat Wax, BMI)
7188 | R At amsth 2 20| 5 | KA (WARNER 8RO L | ILLALWAYSLOVE YOU Vet Al BMY CPP 75 RELEASE ME (ol Netisty, SW1) 58 SWEET NOVEMBER (Kear, BMi/Sony Epic/Solar, BMI)
" LOST IN THE STORM , BMI/Getaloadoffatso, 15 REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness, 56 TRUST IN ME (Full Swing, ASCAP/AACI, ASCAP)
3 BA‘D&T'&W"&@'J',.'J& A %&%&‘?ﬂ‘éﬁ"‘“ BMI/Trakmasterz, BMI/Tisaka, ASCAP/MCA, ASCAP) Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM 12 WHAT ABOUT YOUR FRIENDS (DARP., ASCAP/Diva
COME & TALK TO ME I 99 LOVE OF MY LIFE (Anutha, BMI/JRR, BMI) 52 REVOLUTION (FROM MALCOLM X) (EM) Blackwood, One, BMi/Pebbitone,/ Tizbiz,/EMI April, ASCAP)
9 12|12 O I 2|25|25 oREn ng#&i&kékcm oy 8 LOVE SHOULDA BROUGHT YOU HOME (Saba BMI/Arrested Development, BMI) WBM 33 WHERE DO WE GO (Pleasure, ASCAP)
10/ 9 | 9 [ xeeP on waLKIN 23 |— | 24 | REMEMBER THE TIME 1 o ?'ii’&fﬁ"éﬂkﬁ"’f"ér"‘; ) gr’;’;/cna t gt L e S Bl 53| 'MWHOLEIHEWIWORLD (ALADDIN.S. THEME)
F = ' Mi Blackwood, nte’ 40 RIGHT NOW (Al B. Sure!, ASCAP/Wiliarie, ASCAP/EMI (Wonderland, BMI/Walt Disney, ASCAP) HL
CECE PENISTON (ASM) MICHAEL JACKSON(EFIC) 7, BMI/EM! April, ASCAP) WBM April, ASCAP/Across 110th Street, ASCAP) HL/WBM 70 WHO'S THE MANT (EMI April, ASCAP/Across 110th
11 {—| 1 | HUMPIN' AROUND 24 123 | 25 | BABY HOLD ON TO ME 25 MAKE LOVE 2 ME (Peljo, BMI/Scottsville, BMI/Watter 3 RUMP SHAKER (EMI April,/D. Wynn, /Zomba,/Abdur Street, ASCAP/E-Z-Duz-It, ASCAP/Tony Dofat, BMI)
BOBBY BROWN (MCA) GERALD LEVERT (ATCO EASTWEST) Simmons, BMI) Rahman, ASCAP) WBM/CPP 59 WICKED (Gangsta Boogie, ASCAP/WB, ASCAP/One In
12| 7 | 4 | 1COULD USE A LITTLE LOVE... 25121 | 6 | MONEY CAN'T BUY YOU LOVE 68 MMD.RNF. (Ma'Pil, ASCAP) 73 SAVE YOUR SEX FOR ME (Gratitude Sky, /Make It The Chamba, ASCAP) WBM
FREDDIE JACKSON (CAPITOL) RALPH TRESVANT (PERSPECTIVE/A&M) 47 MR WENDAL éEMI Blackwood, BMI/Arrested Big,/WB,/E/A,/Christopher’s Rainey Daze,/EMI April, 42 WORK TO DO (Ronnie Runs, ASCAP/EMI April,
g : . ; Development, BMI) WBM ASCAP) ASCAP/Bovina, ASCAP)
MY LOVIN' RE NEVER... Recurrents are titles which have appeared on the Monitol : el
ol el Kl B A for 20 aooks and have droposd below the top 20, | 74 NATALIE (A B. Surel, ASCAP/EM) Apri, 38 SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM 85 WOULD | LIE TO YOU? (Virgin, BMI)
/Willaire,/Across 110th Street, ASCAP) WBM 8 SHAMROCKS AND SHENANIGANS (Tee Gifl, BMi/lrish
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Dance

ARTISTS & MUSIC

Diversification A Singular Sensation This Year

“Will it last? Only time will tell .. .”
Ten City

REFLECTIONS: The past 12
months have been a tumultuous pe-
riod of highs and lows for the world
of dance music.

On one hand, the club community

Hypnotic Grooves. Swedish act
Clubland enjoyed a string of
dancefloor hits from its eponymous
album on Great Jones/Island Records.
Among them were the No. 1 hits “Set
Me Free” and “Hypnotized.” Pictured
are musician Jan Ekholm, left, and
singer Zemya Hamilton.

has never appeared healthier. The
music has become far more diverse
in style and complex in structure. As
a result, it is no longer correct for
outsiders to ask what is hot in dance
music as a singular entity, but rather
what is happening in Chicago house,
U.K. trance/techno, New York ga-
rage, ete. No single act or record
completely rules the roost anymore.

Armed with a formidable creative
cachet, and buoyed by the 1991
crossover success of acts like C&C
Music Factory and CeCe Peniston,
major-label dance departments
forged into 1992 with the confidence
of lions. Signings of dance acts scaled
to an all-time high, while the term
“production and distribution deal”

It's A Club Thang. A&M ingenue
CeCe Peniston continued to rule the
dance music roost in 1992 with “We
Got A Love Thang,” the No. 1 foliow-
up to her smash “Finally.” She was
also on the road throughout much of
the year, touring ciubs in the U.S. and
Europe. Peniston wili enter the studio
to record her second album shortiy.

THE.TOP.STORIES

« Dance Music Acts Hit By
Major-Label Roster Cuts

« Techno Goes Commercial
Via The Majors, Compilations

« RCA Dumps Its Dance Dept.,
Starts Over From Scratch

« Dance Community Loses Bid
For Grammy Category

« AIDS Continues To Ravage
Dance Music Community

1992 IN-REVIEW

by Larry Flick

buzzed incessantly throughout the
indie label scene.

And then the other shoe dropped.

By mid-autumn, the line of acts let
go by majors was lengthening at a
frightening pace. At last count, the
following acts do not have deals in
the U.S. (although some still have
major-label affiliation in the U.K.
and Europe): Ten City, Li’l Louis,
ABC, Brothers In Rhythm, Alison
Limerick, Shawn Christopher, In-
ner City, and Mass Order. Making
matters increasingly tense, the inno-
vative Smash Records shifted its
dance-intensive stance into a more
modern-rock mode. Meanwhile, Car-
diac and Boy George’s More Pro-
tein Records both folded. Collec-
tively, the two labels added

e Dance
Breakouts

FOR WEEK ENDING DEC. 26, 1992

CLUB PLAY

. BRUTAL-8-E ALTERN 8 virGIN

. THING GOIN’ ON BETTY BOO sire

. SUNSHINE AND LOVE HAPPY
MONDAYS ELEKTRA

. LONELY JAZZY fFaDER

. THE MUSIC IS MOVING FARGETTA
RADIKAL

MAXI-SINGLES SALES

. 1 GOT MY EDUCATION UNCANNY
ALLIANCE aam

. LET ME BE YOUR UNDERWEAR CLUB
69 FrRR

. WALK AWAY JAMMY cuTTinG

. SHAKE DANCE THE DOGS Joey BOY

. ALWAYS MK FEATURING ALANA ViRGIN

NAhH WK =

NAdPw N =

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

approximately a dozen acts to the
Charisma/Virgin roster; a number
of which are also now label-less.

What happened? Getting straight
answers from politically conscious la-
bel folks, who are clearly afraid of
adding to the ever-heightening un-
employment rate, was often akin to
dentistry.

And yet, no one could deny that,
from a business perspective, dance
music is at a critical point in its main-
stream development and acceptance.
As we enter 1993, it will be vital for
the club community to regroup and
refocus in order to survive. The first
step is to identify the root of the
problem: artist development—or
lack thereof.

The common denominator among
many of the acts that have been
dropped is the absence of a market-
able image. Half of them are pro-
ducer-fronted or -driven, a concept
that is fast becoming passe if you
want a long life at a major label.

Without diminishing the impor-
tance of a solid producer or remixer,
what portion of the record-buying
general public is aware of (or cares
about) what one does? How many
people outside of clubs could truly
relate to, or understand the concept
of a record like Li’l Louis’ “Club
Lonely,” which was sung by a woman

A Wish List
For 1993

Here is a checklist of wishes for the:
citizens of the dance music commu-
nity to ponder as they approach the
new year. Interestingly, one seems
to beget the other.

« VISION. Develop a capability to
see beyond your own backyard. All
too often, we forget that the world
of dance music is vast and varied.

« RESPECT. Recognize the differ-
ences in folks and the music that
moves them. Then, try to respect
them for their perspectives—no
matter how tragic you think they

are,

» LOVE. We are all in this field
because of an alleged love of dance
music and its culture—and yet
negativity often prevails. Do not
lose that passion and love for the
music; the day you do, you are
through.

* UNITY. We need to come to-
gether, get over petty differences,
and prove that dance music is one
of the last havens for true creativity
and freedom of expression.

¢ HEALTH. People are dying at an
astonishing rate. Although we are
helpless on a basic level, there is no
need to increase our chances of ill-
ness. Take care of your body, as
well as the bodies of those you love.

Five wishes never seemed so basic,
and yet so impossible. Think about
it. LARRY FLICK

whom people rarely saw? Despite its
considerable potency, not many.
Existing on a major label means
venturing into the pop market. And
if you want to be competitive in that
arena, you have to give 'em some-
thing to grab onto. You have to be a
marketable, tangible entity, not a

faceless studio creation. Those are
the rules. Learn 'em, or step aside.
But we are not letting the majors
off the hook, either. In many ways,
dance departments are little more
than small promotion machines.
They are geared toward pushing rec-
(Continued on next puge)

A“ that gettin’

down adds U

#1 ciub PaY Lo
#1 Maxi-sates Label
#1 Combined Dance Labe

#1 Combined Distributing Label

#1 Club Play Artist: michaeL 1acson

#1 Maxi-Sales Artist: MICHAEL JACKSON

epic

Thanks « DJ’S, Retailers, and an of our
fl'iends at Bi"board for their support

throughout 1992, Wishin

all of you

health and happiness in 1993!

“EPIC' REG U.S. PAT, & TM. OFF. MARCA REGISTRADA./ == 1S A TRADEMARK OF SONY MUSIC ENTERTAINMENT INC.

1992 SONY MUSIC ENTERTAINMENT INC
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‘FOR WEEK ENDING DEC. 26, 1992

HOT DANGE MUSIC

CLUB PLAY ‘ ' MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
=T 2 o g E OF DANCE CLUB PLAYLISTS. | ol | = @ L g § OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Tw| Qw33 | XT| TITLE ARTIST Tw|(Qw| 3| x| TITLE ARTIST
=% |32 | ~a| 20| |ABEL & NUMBER/DISTRIBUTING LABEL FZ |32 [~&| 25| LaBEL & NUMBERDISTRIBUTING LABEL
*%xx NO. 1T % % % **xx NO. 1T * x* %

2 5 6 IT'S GONNA BE A LOVELY DAY ARISTA 12485 1 week at No. 1 @ THE S.0.U.L. S.YS.T.EM. 2 3 11 | ARE YOU READY TO FLY? (1) (X) EPIC 74729 1 week at No. | @ ROZALLA
% 8 20 5 I'M GONNA GET YOU COLUMBIA 74490 # BIZARRE INC. FEATURING ANGIE BROWN % 4 5 8 | CARRY ON (M) (T) (X) RCA 62367 MARTHA WASH

3 5 11 7 IF YOU DON'T LOVE ME EPIC 74743 @ PREFAB SPROUT 3 3 2 13 | RUMP SHAKER (M) (T) MCA 54389 © WRECKX-N-EFFECT
4 1 4 7 LEASH CALLED LOVE ELEKTRA 66364 THE SUGARCUBES 4 1 1 5 EROTICA (M) (T) (X) MAVERICK/SIRE 40585/ WARNER BROS. © MADONNA

@ 7 12 7 THEY'RE HERE Emi 56256/ERG ® EMF @ 9 13 4 IT'S GONNA BE A LOVELY DAY (M) (T) (X) ARISTA 12485 @ THE S.0.U.L.SYSTEM.

6 3 1 8 THE NEW ANTHEM STRICTLY RHYTHM 12104 REEL 2 REAL FEATURING ERICK MOORE GD 6 9 4 IF ) EVER FALL IN LOVE (M) (T) (X) GASOLINE ALLEY 54546/MCA ® SHAI

1 9 10 7 SYMPHONY 1.0. 62421/RCA DONELL RUSH 1 7 7 7 LOVE CAN MOVE MOUNTAINS (1) EpIC 74378 @ CELINE DION
10 | 18 7 LOVE CAN MOVE MOUNTAINS EPic 74378 # CELINE DION 8 5 4 ) SLOW AND SEXY (M) (T) (x) EPIC 74742 # SHABBA RANKS (FEATURING JOHNNY GILL)
9 4 7 8 | WHAT ARE YOU UNDER CHARISMA 12611 © DEFINITION OF SOUND (O] 10 10 5 WHAT ABOUT YOUR FRIENDS (M) (T) (X) LAFACE 24033/ARISTA *TLC
32 6 | 1NEED YOU 7vx 6663 SPACE MASTER 15 | 8 4 | GOOD ENOUGH () (T} () MCA 54521 ¢ BOBBY BROWN
11 11 13 8 RUMP SHAKER MCA 54389 © WRECKX-N-EFFECT 11 14 19 6 HERE WE GO AGAIN! (T) CAPITOL 15887 @ PORTRAIT
@ 19 27 4 DON'T YOU WANT ME PYROTECH 10081/ATLANTIC FELIX FEATURING JOMANDA @ 25 41 3 SHAMROCKS AND SHENANIGANS (M) (T) (x) TOMMY BOY 543 @ HOUSE OF PAIN
13 6 2 10 CARRY ON RCA 62367 MARTHA WASH E 26 — 2 REMINISCE (M) (T) (X) UPTOWN 54525/MCA @ MARY J. BLIGE
4| 15 [ 23 5 EASY WAY OUT GIANT 40536/WARNER BROS. PRAISE | 14 18 | 27 4 1 WISH THE PHONE WOULD RING (M) (T} () ARISTA 12471 ® EXPOSE

5 25 | 31 3 GONNA GET BACK TO YOU ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD 15 8 6 6 MY NAME IS PRINCE (M) (T) (x) PAISLEY PARK 40700/WARNER BROS. © PRINCE & THE N.P.G.

6)| 32 | — | 2 | DEEPER AND DEEPER MAVERICK/SIRE 40722/WARNER BROS. @ MADONNA 16 | 17 | 24 | 6 | IFYOU DON'T LOVE ME (1) EPIC 74743 © PREFAB SPROUT
17 | 21 | 22 | 5 | ONLY TIME WILL TELL ATCO EASTWEST 96 102/ATLANTIC TEN CITY D[ 23 | 38 | 3 | GIVEITUP, TURN IT LOOSE (M) (T) (X) ATCO EASTWEST 96091/AG EN VOGUE

23 | 28 5 DUELLING TECHNO 700 14065 POOD, BHUD 'N' PFLUG 8| 22 | 30 4 EVERYTHING'S GONNA BE ALRIGHT (M) (T) (X) UPTOWN 54524/MCA @ FATHER M.C.
2% | 35 3 | PUSSYCAT MEOW ELEKTRA 66331 DEEE-LITE 19 | 16 [ 20 6 | ONLY TIME WILL TELL () ATCO EASTWEST 96102/AG TEN CITY
20 12 3 10 | WHAT ABOUT THIS LOVE? MCA 54485 MR. FINGERS 33 | 42 3 SUPERMODEL (YOU BETTER WORK)/HOUSE OF LOVE (M) (T) (x) TOMMY BOY 542 @ RUPAUL
21 | 22 | 26 | 5 | LETTHIS HOUSEBEAT DROP Sek 19768/ERG @ YA KID K 21 | 13 | 12 | 8 | FLEX (M N ®X COLUMBIA74390 @ MAD COBRA
* % * POWER PICKX % % 22 19 | 21 5 PUNKS JUMP UP TO GET BEAT DOWN () ELEKTRA 66365 @ BRAND NUBIAN
@ 3 | 2 | GOT MY EDUCATION A&m 8077 UNCANNY ALLIANCE 23 | 20 | 28 7 | NEED YOU (M) (T) (X) ZYX 6663 SPACE MASTER
24 21 29 D) I’'D DIE WITHOUT YOU (M) (T) (X) GEE STREET/LAFACE 24036/ARISTA @ P.M. DAWN

23 14 6 10 | SOUL FREEDOM (FREE YOUR SOUL) ESQUIRE 74336 DEGREES OF MOTION FEATURING BITI ==
25 11 11 7! RIGHT NOW (T) (x) WARNER BROS. 40525 @ AL B. SURE!

21 | 38 4 THE MESSAGE WARNER BROS. 40534 SOFIA SHINAS
[(25)] 29 | 33 | 4 | FRUIT OF LOVE sonic z016msTinct TRANSFORMER 2 * % * POWER PICK* % %

26)| 3 | 3 2 T e ot e a | — 2 GONNA GET BACK TO YOU (T) ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD
21 | 20 16 12 | SO MUCH LOVE AeM 0071 MALAIKA @ 39 | 40 4 DON'T YOU WANT ME (M) () (X) PYROTECH 10081/AG FELIX FEATURING JOMANDA
3% | 36 4 GOOD TIME ATCO EASTWEST 961 43ATLANTIC @ TRILOGY 2 3% | 43 3 SYMPHONY (M) (T) 1.0. 62421/RCA DONELL RUSH
29 [ 18 [ 17 | 11 | ARe You READY 10 FLY? epic 7472 # ROZALLA 29)| 46 | — | 2 | PUSSYCAT MEOW (n ELExTRa 66331 DEEEILITE
38 | 48 3 SUPERMODEL (YOU BETTER WORK) TOMMY 80v 542 e ﬁ M | M4 3 I'M GONNA GET YOU (M) (T) (X) COLUMBIA 74490 @ BIZARRE INC. FEATURING ANGIE BROWN
@ 36 | 41 3 | MUST INCREASE MY BUST CAROLINE 2525 LORDS OF ACID 31 12 8 13 | BLOW YOUR MIND (M) (T) RALICHAOS 74424/COLUMBIA _® REDMAN
32 | 24 [ 9 | 9 | MY NAME IS PRINCE paisLeY Park 40700WARNER BROS. @ PRINCE & THE N.P.G. 32 1 16 | LI Ul W WICKEDInII00RRIaRITV 53418 SlcECuBE

33) | 15 2 | ALwAYS viroi 12625 MK FEATURING ALANA ** *HOT SHOT DEBUT * * %

)| 37 | 45 | 3 | s0v perspective sosoman SOUNDS OF BLACKNESS (33)| NEWD | | | GANGSTA BITCH () ) 00 ToMMY 80Y 541 @ APACHE
35 | 28 14 8 RISING SUN SIRE 40532/WARNER BROS, @ THE FARM 34 | M4 37 7 UNDERSTAND THIS GROOVE (1) RCA 62371 SOUND FACTORY
36 | 44 | 47 3 HALCYON FFRR 350 009/LONDON # ORBITAL @ 45 | 48 3 REVOLUTION (M) (T) () CHRYSALIS 24812/ERG @ ARRESTED DEVELOPMENT

@ 8 — | 2 NEXT IS THE E INSTINCT 247 MOBY 43 | — 2 EASY WAY OUT (T) (x) GIANT 40536/WARNER BROS. PRAISE
38 | 30| 25 10 | UNDERSTAND THIS GROOVE RCA 62371 SOUND FACTORY 37 28 18 9 STINKIN' THINKIN® (T) ELEKTRA 66363 ® HAPPY MONDAYS
* x* * HOT SHOT DEBUT * * % NEWD | | | STRAIGHT QUT THE SEWER (M) (T) (X) ATCO EASTWEST 96101/AG # DAS EFX

NEWD | | | SHAMROCKS AND SHENANIGANS TOMMY EOY 543 ® HOUSE OF PAIN 39 | 37 | 32 | 21 | RHYTHM IS A DANCER oo ) ARiSTA 1-245 ® SNAP
0 | 16 | 8 9 | EROTICA MAVERICK/SIRE 40585WARNER BROS. ® MADONNA NEW ) 1 NEXT IS THE E (1) INSTINCT 247 MOBY
] 17 ] 15 ] 11 | FOLLOW YOUR HEART viRcin 12613 @ INNER CITY a | 47 | 8 3 GROOVIN’ IN THE MIDNIGHT (1) (0 VIRGIN 12618 @ MAXI PRIEST
2 3] 30 7 | FIRE eexiracssro © THE PRODIGY 42 | 29 | 17 | 14 | SESAME'S TREET (M) (T) (x) PYROTECH 10082/AG ® SMART E'S
NEWD | 1 | LvinG IN ECSTASY quaLiy 19133 BKS 43 | 27 | 25 | 6 | LEASH CALLED LOVE (T) ELEKTRA 66364 THE SUGARCUBES
4 | 39 | 32 5 | THE MESSAGE GREAT JONES 530 619/SLAND 49ERS 44 | 48 | 46 | 3 | )WANT YOUR BODY (T)Xx0011/SMASH NYMPHOMANIA
45 | 41 | 37 | 6 | 1 WANT YOUR BODY xx 0011/sMASH NYMPHOMANIA 45 | 30 | 14 | 10 | PEACE & LOVE INC. () (T) (x) TOMMY BOY 544/WARNER BROS. ® INFORMATION SOCIETY
NEWD | 1| | BINGO sunskine 2502/aRiSTA ® THE MOVEMENT NEWD | 1 | PICKITUP (M LKE 454 ¢ HOME TEAM
NEWD | 1 | GET UP (MOVE BOY MOVE) INTERSCOPE 96096/ATLANTIC AB LOGIC NEWP | | | SIMILAK CHILD (1) MERCURY 864 591/PLG # BLACK SHEEP
NEW p> 1 | JUST US STRICTLY RHYTHM 007 JOEY WASHINGTON FEATURING THE MENS CLUB NEW ) 1 GET UP (MOVE BOY MOVE) (M) (T) INTERSCOPE 96096/AG AB LOGIC
49 | 47 | 34 8 A MILLION COLOURS CAROLINE 2524 CHANNEL X 49 | 38 | 34 6 LOVE’S TAKEN OVER (M) (T) (X) MCA 54417 ® CHANTE MOORE
50 | 31 19 13 | SAMBA FRrEEZE 50019 HOUSE OF GYPSIES 5 | 24 15 10 | GOOD TIME (M) (T} ATCO EASTWEST 96143/AG # TRILOGY

O Titles with the greatest sales or club play increases this week. ® Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X} CD maxi-single

availability. © 1992, Billboard/BP) Communications.

DANCE TRAX

(Continued from preceding puge)

ords up charts, getting them onto
crossover radio and mix shows, and
providing career-reviving remixes
for pop, rock, and urban groups that
have seen better days. Few depart-
ment heads have A&R signing
power, and often have to struggle for
a voice during the early recording
stages of dance-oriented projects.
Further, it is astonishing to note
that dance departments are still bat-
tling to get financial support for bare
essentials like videos and promotion
tours. As a result, when a major does
have a marketable act like Ten City

or Limerick, dance departments are
often restrained in their efforts.

As we roll into 1993, our intention
isn’t to play the role of doomsayer,
but rather to sound a rallying cry to
the club community. As illustrated,
there are many dangling questions,
and points that need resolution. But
we need to come together and come
up with some good answers—and
fast.

Creatively, dance music has never
been stronger. That should fortify all
of us who work in this community for
the final, most important fight of all:

for a permanent, respected place in
the mainstream marketplace, where
we belong.

SOUND BITES: Heaviness aside,
the club community maintained its
stance as the corner of the industry
that rarely takes a disco nap. Strap
on your fave pair of platform boots
for this whirlwind twirl through
some of the finer (and not so fine)
moments of 1992:

For a brief time, Kevin Saunder-
son was the first person to lead two
acts on different labels: Inner City

on Virgin, and the Reese Project on
Giant. Both groups released sterling
albums within the space of a month,
and both spawned at least one top-
five dance hit . . . Anti-establishment
techno acts learned the definition of
capitalism this year, as they lined up
for major-label deals, and placement
on a flurry of compilation albums.
The music got goofier (TV show
themes set to a caustic groove?
Tragic.), and a little more NRGetic.
We could feel the rug being pulled
out when techno godfather Moby
said his next album would have some

house and garage flavors ... It was
not all bad for techno, though. When
the music worked, baby, it burned.
For example, take Altern 8, GTO,
and Digital Boy. But you sure did
need a mining helmet to search out
the good stuff ... With a little help
from an army of remixers, Michael
Jackson became a hot club property
with a string of jammin’ singles from
his 1991 album, “Dangerous” (Epic).
Best of the batch is the yet-to-be-re-
leased Brothers In Rhythm versions
of “Who Is It” ... In a brief seven

(Continued on next page)

38

WM. AMEriCanlatioDiSt Ol CO o

BILLBOARD DECEMBER 26, 1992



www.americanradiohistory.com

Dance

ARTISTS & MUSIC

DANCE TRAX

(Continued from preceding puge)

months, Cowboy Records became
one of the most innovative and excit-
ing indie labels in the U.K. Acts like
the Aloof, Well-Hung Parliament,
and Secret Life inspired kudos from
DJs and consumers throughout Eur-
ope and the U.S. ... Coming in a
close second were the folks at the
new London-headquartered Logic
Records, who served such delicious
techno/trance acts as Blake Baxter
and Violet Force ... On the U.S. in-
die label front, New York’s Eight-
Ball emerged as a young turk to con-
tend with, while groundbreaking
NuGroove sadly closed its doors ...
Chicago’s Mirage posse (most nota-
bly Terry Hunter and Georgy
Porgy) proved there is a lot more to
the Chicago house scene than L.D.
Records ... Speaking of I.D., the
Steve Hurley-led clique took strides
toward infiltrating the pop/urban ra-
dio market via a hefty deal with
RCA. The labels’ first collaborative
effort: the brilliant “Symphony” by
star-to-be Donell Rush ... Speak-
ing of stars, Clubland’s Zemya
Hamilton became the diva to beat
thanks to a stellar self-titled album
on Great Jones/Island, and the No.
1 hits “Set Me Free” and “Hypno-
tized.” We are breathlessly waiting
for her solo-album ... Equally tal-
ented, but not as fortunate, is Sa-
brina Johnston. The New Jersey
native is still waiting for her excel-
lent debut album to be released on
Atco/EastWest—which she deliv-
ered to the label eons ago. Solace
was found in a virtually flawless sin-
gle, “1 Wanna Sing” . .. Elektra trio
Deee-Lite staged what should have
been a triumphant return with “In-
finity Within.” Alas, the set was
coolly received by critics, DJs, and
consumers. The music was far more
assured and mature, though you
couldn’t tell from the choice of sin-
gles. Highly potent hip-hop and
down-tempo funk jams like “Heart
Be Still” and “Fuddy Duddy Judge”
were ignored in favor of the lesser
“Thank You Everyday” and “Runa-

way.” A shame ... Capitol moved
out of the dance-music biz when it
disbanded its dance department. Lo-
cal reps were supposed to pick up the
slack with club DJs, to better build
dance records from the street up.
One thing: Where’s the dance prod-
uct? ... RCA dumped its entire de-
partment in June, and started again
from scratch. The jury is still deli-
berating on whether or not this one
is more effective ... Former Sister
Sledge diva Kathy Sledge stormed
back into the clubs with -a pair of
flawless Roger S. creations: “Take
Me Back To Love Again” and
“Heart” (Epic). Too bad neither
could be found on her album ... The
dance community was once again re-
fused a category at the Grammy
Awards. Yet another proposal is be-
ing put together, and will be pres-
ented to the National Academy of
Recording Arts and Sciences early
next year. Keep your fingers crossed

. Rozalla was one of the new bri-
gade of “crossover” divas with two
festive No. 1 hits, “Everybody’s
Free” and “Are You Ready To Fly”
(Epic). But what is this “Queen of
Rave” stuff? The music sounds a lot
more like NRG-etie pop/house to us.
Either way, a distinctive new talent
to watch ... Finally, Madonna
romped back onto the dancefloor
with “Erotica” (Maverick/Warner
Bros.), her most club-conscious col-
lection to date. Despite its strong
lyrical content and slammin’ beats,
courtesy of Shep Pettibone and
Andre Betts, folks often appeared
more interested in her bare bottom
(and other assorted parts and limbs),
exposed in her X-rated tome, “Sex.”

FOR EVERY RECORD that sailed
up the charts in 1992, we can count
at least two equally potent singles
that went largely unnoticed. With
that in mind, we pause to pay hom-
age to the following “shoulda-been-
hits™:

 “Batonga” by Angelique Kidjo
(Great Jones).

* “What The Child Needs” by
Terry Ronald (MCA).

* “Body Medusa” by Supereal
(Tribal America/l.R.S.).

¢ “Natural High” by People Get
Ready (Produce).

¢« “All T Want” by Richard
Rodgers (Sam).

¢ “Stand By (Your Brother Man)”
by Bryan (Black Rain/Easy
Street).

¢ “Thank You” by Karen Ander-
son (Nott-Us).

» “Penetration”
Sound (EightBall).

If you missed any of these gems
the first time, please give ’em a spin
now. You won't be sorry.

by Wall Of

PARTING GLANCES: Unfortu-
nately, we close 1992 on a sad note.
At this time last year, we cited AIDS
as the most powerful and affecting
force in dance music. And over the
past 12 months, we've seen the dis-
ease ravage our community further.
The ranks of close friends, musical
pioneers, and promising young hope-
fuls continue to dwindle at a heart-
breaking pace.

LIFEbeat and the Red Hot +
Blue Organization have proven ef-

. What A Pair! New Jersey-bred
duo Bas Noir reveled in criticat kudos
for its Atlantic debut, “Ah . . . Bas Noir.”
Singles “Superficial Love™ and “Shoo-
Be-Doo” both garnered heaithy
underground play.

fective in dispersing information,
raising public consciousness, and
providing care to people in music.
People like the late Bob Caviano,
Daniel Glass, Tim Rosta, and
Leigh Blake, among others, have
been tireless in their commitment to
the cause. They have staged a num-
ber of successful benefits around the
U.S, as well as issuing the jammin’
“Red Hot + Dance” compilation on
Columbia. There is still a daunting
amount of work to be done, but we
are optimistic we will not be strug-
gling alone—and neither will people
who are in need.

On that note, we implore you to do
whatever you can in the battle
against AIDS. Nothing is too small.
And while you are at it, spare a mo-
ment to remember those who have
been lost to this disease. What fol-
lows is a list of some of the citizens
of clubland who died this year. They
will be sorely missed: David Die-
bold, Paul Jabara, Sharon Redd,
Carl Pierce, Larry Patterson,
Vince Michaels, Ray Alessi, Roger
Hillman, Michael Ova, Mark Wat-

kins, Arthur Russell, Kenn Fried-

man, Danny Keaton, Bill Chafin,
Jon Gabrielson, and Caviano.

It's Gonna Be A Lovely

Year. S.O.U.L. S.Y.S.T.EM.,, the latest
brainchild of producer/composers
Robert Ciivilles and David Cole, is
closing 1992 with an internationat hit,
"It's Gonna Be A Lovely Day,” on
Arista. The cut is fronted by ex-
Seduction rapper Michelle Visage.
Pictured, from left, is the recently
unveited full lineup: Jamal Alicea,
Visage, Octavia Lambertis, and Gary
Michael Wade.

PROMO VISION
Promotional Music Videos
TOP 40 « DANCE ¢ ROCK
COUNTRY ¢ DJ-IN-A-BOX
ALTERNATIVE

Available to Nightclubs, Bars, Hotels, Restaurants
and Retail Outlets Nationwide.

or Information Call: (201) 450-1400

JINGLE BELLS
WHITE CHRISTMAS
HAPPY DAY

L.
‘4""’ IMAGINE
MY SWEETLORD
JUST CALLED 10 SAY 1 LOVE YOU
WE ARE THE WORLD
HAPPY CHRISTMAS
WE ARE THE CHAMPIONS

DISCOMAGIC
78/A MECENATE,MILAN,ITALY

= 2.5801207) - FAX 58012355

HITS !!!
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12-INCH
(- NOT REAL P PRESENCE
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LESH FOR FANTASY{remixes) DOUBLE MIX VARIUS STYLES
CAN CAN GANG
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ALL OVER THE TIME {remizes) DOUBLE MIX  VARIOUS STVLES
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Q1He Guys
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THE PINK PANTHER THEME TECHNO
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FREE MESSAGE TECHNO
¢ B C SOURD UNDERGROUND
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Complete Faclllty'
SPECIALS -~with This Ad Oniy"

"Maxi-Single" Cassettes
Complete Package, 500 - $715

Everything included - Mastering. Test Cassette,
Graphics Design, 2-Color 0-Card Printing,
Label Typesetting/Printing, & Shrink-Wrap. |

11] H
12" Vinyl Single
Complete Package, 500 - $965
Everything included - DIMM Mastering, Test
Pressing, Label Typesetting Printing, Black
or White Die-Cut Jacket, & Shrink-Wrap.

L4 Compal:l DiSC - mastering ana

Replication - Complete Packages
Free Graphics Design!

EUROPADISKILTD: KALTD

Call for our free Brochure...

75 Varick Street

New York, NY 10013

T (212) 226-4401 \
FAX (212) 966-0456 K

mf‘

UNIQUEIVIUSICICORE?

We have a complete selection of all U.S. major & indie label 12”

OUR TOP INDEPENDENT HOUSE HITS ON 12 INCH

MUSy
G

SOLE FUSION FT. P. SALANDY - WE CAN MAKE IT - STRICTLY RHYTHM
RALPH FALCON - EVERY NOW AND THEN - NITEBEAT
EXTORTION FT. CHANELLE - | FEEL THE EARTH MOVE - DOWNTOWN 161

MICHELLE AYERS - RESPECT - EMOTIVE
RASOIR FT. SWEATBOX - ALRIGHT - WHEEL
SIERRA - RAINDANCE - NOBLE
TRIBUTE - RAIN - SUB URBAN SOUL
VIL-N-X - DEJA VU - ISLAND NOYZE
RADICAL NOMADS - LA DA’S DANCE - NERVOUS
NEW GIRL POSSE - HIGHER - UNCLE JACKS (B.1.G.)
MARTHA WASH - CARRY ON - RCA (B.1G.)
DEEP VOYAGE - I FEEL LOVE - DIRECT HIT
MOODS - A FEELING - DEEP DISH
AFTERLIFE - THOSE HAPPY DAYS - NSF
DONNEL RUSH - SYMPHONY-BRAND NEW HEAVIES REMIX - ID (B.1.G.)
CHRISTINA LORR - DARK AS NIGHT - HI-BIAS
IT'S THINKING - AFTER GLOW - MALEGO
HOUSE OF GYPSIES - SAMBA-RMX - MOON ROOF
22 LARGE - TAKE ME AWAY - VINYLLA
PIRATES OF THE CARIBBEAN - TE QUIERO - AVS

NEW LABELS —

SEND YOUR CASSETTES
AND TEST PRESSINGS — ATTN: DONNA
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It Just Doesn’t Get Any Hotter Than This . . .

B BY DEBBIE HOLLEY

NASHVILLE—Whew! The '90s are
looking like country’s hottest decade
ever. After the rocketing ignition of
country music in 1991, the genre grew
explosively throughout 1992. While the
range of musical styles broadened
country’s boundaries once again, the
music’s demographic borders also ex-
panded to cover an even larger portion
of the population. As a result, the music
gained an even greater share of the
Arbitron points above top 40 radio.
Country music eye-openers ranged

from the phenomenal debut of Billy
Ray Cyrus and his “Achy Breaky
Heart” to sales of Garth Brooks’ music
in excess of 28 million units, and from
the gyrations of Travis Tritt and Marty
Stuart on their “No Hats Tour” to the
controversial writhing and pumping of
the Bad Girl Dancers on the more re-
cent “Best Of Country "92: Countdown
At The Neon Armadille” ABC special.

Reflections of country music’s prom-
inence in 1992 are as follows:

* Cyrus soared to the top of the sin-
gles and albums charts (both pop and
country) with his debut Mercury single

1992 -IN-REVIEW

“Achy Breaky Heart” and album,
“Some Gave AllL” The label introduced
Cyrus with an innovative marketing
plan that snowballed from a dance con-
test in clubs across the nation, and was
responsible for moving more than a
million cassette singles of his debut
song. His single skyrocketed abroad as
well. To date he has sold more than 5
million copies of his debut album.
Travis Tritt accused Cyrus of fore-
ing acts “into an ass-wiggling contest

MOVING ON: A year ago in this column, we won-
dered (with fingers crossed) if 1992 would be as good
a year for country music as 1991 had been. To the
great relief of all, it’s been even better. Billy Ray
Cyrus demonstrated that Garth Brooks wasn't the
only country artist who could command the popular
music charts. Reba McEntire, Wynonna, Trisha
Yearwood, Tanya Tucker, Lorrie Morgan, and
Dolly Parton—also all million-plus sellers—proved
country music wasn’t the male preserve it was reputed
to be. After talking about it forever, the labels made
some serious and systematic moves to take country
music abroad. In this re-
gard, they stand to be
aided enormously by
Country Musie Televi-
sion’s move into Europe.

The health of the in-
dustry—and the seem-
ingly bottomless pool of
first-rate performers—
continued to attract
droves of support people
to Nashville from other
music centers, including
record and video produe-
ers, studio musicians,
songwriters, managers,
and publicists. No matter
what else happens, coun-
try musie isn’t going to
founder for a lack of talent.

But there’s additional good news in the fact that
country music is persisting in reimaging itself—not by
accentuating aspects of its provincialism (as it has in
the past) but by developing attitudes and exploring
themes that are universal. Country has always taken
on such “adult” subjects as joblessness, hard-drinking,
marriage and divorce, dislocation, and depression; but
it usually faced these subjects with attitudes that were
severely restricted by geographical isolation, educa-
tion, and religion. As these attitudinal restrictions are
broken or eroded—in other words, as country song-
writers and performers become culturally homoge-
nized—the music can speak forcefully to a wider audi-
ence. And that seems to be what it’s doing. Country
music is the ideal medium for a population that now
thrives on motivational and self-help books.

Nashville
Stee

OOPS! The Nov. 28 article on Joan Baez’s new al-
bum failed to identify Buddy Mondlock as the co-
writer (with Janis Ian) of the song “Amsterdam.”

MAKING THE ROUNDS: The Nashville-based
rock band Royal Court Of China has been getting
some deserved mileage from using former members of

Country Eroding Restrictive Attitudes

Begins To Speak Forcefully To A Wider Audience

1992.IN.-REVIEW

by Edward Morris

Elvis Presley’s band in its new recording of “Santa
Claus Is Back In Town,” a song Presley cut in 1957.
Assisting the Royal Court were the Jordanaires,
Scotty Moore, Floyd Cramer, and D.J. Fontana. The
song is on the MWC America label . .. Larry Gatlin
will take over the lead role in “The Will Rogers Fol-
lies” on Broadway Feb. 16, replacing Mac Davis. Da-
vis will resume songwriting and appear in selected
touring company performances of the play ... Tower
Pulse! magazine has voted Pinkard & Bowden’s
“Cousins, Cattle & Other Love Stories” one of its top-
10 comedy albums for 1992 . . . Jamboree USA and the
Capitol Music Hall in

off a fully decorated
Christmas tree, adorned
by autographed orna-
ments from Billy Ray
Cyrus, the Oak Ridge
Boys, Willie Nelson, and
others. Proceeds were
earmarked for Big Broth-
ers and Big Sisters ...
Eddie Rabbitt will head-
line the halftime cere-
monies Dec. 31 at the
Liberty Bowl ... Travis
Tritt has been named na-
tional chairman of the
1993 National Salute To
Hospitalized Veterans,
sponsored by the Dept. of Veterans Affairs . .. The In-
ternational Bluegrass Music Assn. has conducted a
profile survey of its membership, Results will be an-
nounced to its members in early 1993.

Wynonna has a cut on the soundtrack of the Steve
Martin/Debra Winger movie “Leap Of Faith.” The
song, “Stone’s Throw From Hurtin’,” was written by
Elton John and Bernie Taupin . .. Gibbs McGuire,
of Belmont Univ., and Russell Johnston, of Vander-
bilt Univ.’s Blair School of Music, have won scholar-
ships from the Songwriters Guild Foundation’s Sue
Brewer Fund ... The Univ. of Northern Alabama has
awarded Roy Clark an honorary doctorate of humane
letters ... Atlantic Records’ Tracy Lawrence, an
Arkansas native, has recorded a series of TV spots for
the Arkansas Dept. of Tourism.

SIGNINGS: Hugh Prestwood has signed a long-
term contract with BMG Music Publishing and Nancy
Lee Baxter has signed to Hugh Prestwood Music/Ca-
reers-BMG Music ... Dino to a five-year recording
contract with the Benson Music Group ... Johnny
Paycheck has signed to record for Playback Records
... Charles Whitstein, of the Whitstein Brothers, to
record for C.E.O. Records.

Wheeling, W.Va,, raffled |

[with] one another” in order to be pop-
ular in country music. A rather odd
comment as Tritt and Stuart’s show of-
fers more buns-to-the-audience twitch-
ing than most hormones can endure.

* Garth Brooks’ Jan. 17 NBC-TV
special scored the highest ratings in its
time slot and pumped his record-set-
ting album sales.

* Greater focus was directed toward
country dance clubs as America’s inter-
est in country dancing began to flame.

Additionally, labels began releasing
dance remixes of select country single
product to dance clubs.

* Video and radio outlets embarked
on more cross-promotions of music
product than ever before, pooling their
individual strengths. Viewers in some
markets can tune in to their local coun-
try video program and see their favor-
ite radio personalities introducing the
clips.

* Several labels established Nash-
ville offices: Asylum Records with Kyle
Lehning at the helm; Cabin Fever En-
tertainment’s satellite office; and Mar-
garitaville Records, which is operated
by Jimmy Buffett and Bob Mercer and
distributed by MCA Records, where

b %

Biker Chat. Mercury's Billy Ray Cyrus,
left, and Atlantic’s Tracy Lawrence
discuss the mechanics of their new
Harley-Davidson motorcycles. Both
were gifted with the bikes by their
producers.

Buffett is an artist.

* Advertisers increased the number
of spots they were purchasing on coun-
try radio stations, cable networks, and
in country-oriented magazines. They
also, aligned themselves more closely
with country artists and events for
sponsorships and product endorse-
ments. Some included Jose Cuervo te-
quila and Willie Nelson, Black Velvet
and Tanya Tucker, GMC Trucks and
Randy Travis. Other sponsors include
Chevrolet, Cadillac, Bud Light, Coke,
Pepsi, American Airlines, Miller Lite,
Pizza Hut, Budweiser, Marlboro, and
Con Agra Food Corp.

* Radio City Music Hall Productions
and manager Ken Kragen announced
plans for “Country Takes Manhattan,”
an event founders hope will become an
annual extravaganza. The first such
event, involving numerous country
headliners who will perform at various
venues throughout New York, is slated
for May 1993.

* Wynonna Judd began her solo ca-
reer recording for MCA Records strik-
ing a musical nerve across the board.
She debuted at No. 1 on the Top Coun-
try Albums chart, knocking Garth

THE-TOP.STORIES

« Billy Ray Cyrus Rules
Billboard 200 For 17 Weeks

« Country Music Television
Plans European Invasion

« The King Is Gone: Roy Acuff
Dead At 89

« Garth Brooks’ “The Chase”
Hits 5 Million

« Gays Among Country’s Most
Passionate Fans

Brooks from his 29-week stay there.
Her album was certified double-plati-
num within seven months.

* On the international agenda, the
industry began taking a more serious
look toward expanding country music
globally. Country Music Television be-
gan its push into Europe in October.

“The Nashville Record Review”
weekly countdown program on TNNR
became available on KTYO, Japan’s
only 24-hour country radio station.

And it was announced at the CMA’s
SRO talent buyers' conference that
Billy Ray Cyrus, Vince Gill, and Trisha
Yearwood are planning European
tours for next year. Garth Brooks in-
tends to tour internationally in 1994.

* BMG Music Publishing purchased
a number of song catalogs: Jim Hal-
sey’s Century City artists group,
Songs Of The World, Preston Sulli-
van’s collection, Swallow-fork, Rice and
Rice, Shobi, Judy Judy Judy, Four Of
A Kind, and Four Profit.

* Among key executive moves:
Douglas Howard was named GM of the
Nashville division of PolyGram/Island
Music Publishing Group ... Luke
Lewis was named president of Mer-
cury/Nashville and announced his plan
to lead the label toward “controlled”
rather than “explosive” growth ...
Singer/songwriter Thom Schuyler was
appointed VP of RCA Records’ Nash-
ville operations.

* A flurry of country product for
kids was produced.

* The gay community’s interest in

(Continued on page 42)

Film Sends Soundtrack
Soaring Strait Up

NASHVILLE—Movies aren't
Jjust stimulating sales of pop
soundtrack albums (Billboard,
Dec. 5). At least one is moving
country product.

“Pure Country,” George
Strait’s first movie, has helped
boost its accompanying album to
the platinum level within six
weeks of the film’s release. (The
album debuted Sept. 15).

“I Cross My Heart,” the first
single from the album, spent two
weeks at No. 1 on the Hot Country
Singles & Tracks chart.

“Pure Country” is Strait’s ninth
platinum album.
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IT JUST DOESN’T GET ANY HOTTER THAN THIS . ..

(Continued from page 40)

country music was voiced, noted, and
welcomed.

* Garth Brooks had five records—
his entire album repertoire—in the up-
per 12 positions on the Top Country Al-
bums chart and in the top 45 positions
on The Billboard 200 in QOctober. Ac-
cording to Forbes magazine, Brooks is
the 13th highest paid entertainer, hav-
ing grossed an estimafed $44 million

Clint Black. RCA sued Clint Black, and
the law firm Benson & Siman sued
Ham to secure their position repre-
senting Black . . . Del and Ellen Reeves
sued Billy Ray Cyrus in separate suits
claiming they’re owed for work on his
behalf early in his career. Cyrus coun-
tersued Del Reeves.

* Nashville-based Thomas Nelson
Publishers Inc. purchased Dallas-

during 91 and *92.

sued manager Bill Ham; Bill Ham sued

based Word Inc. from Capital Cities/
ABC. Sparrow, also a gospel label, was
bought by EMI Music.

Clint Black parted ways with and

OPPORTUNITY IS
KNOCKING FOR.....

COUNTRY MUSIC

DISC JOCKEYS

Open the door to an exciting future
with the industry’s fastest growing,
TEXAS-BASED Nightclub Chain.
Associated Club Management has 10
units in Texas, Nevada, Alabama,
Colorado and the U.S. Virgin Islands.
ACM is now accepting applications for
energetic, entertaining DJ’s, male or
female, who can make their creativity
work within our proven format.
Emcee skills a must. If this describes
you, send resume to ACM, Attn: Jay
King, 12260 Nacogdoches, Suite 102,
San Antonio, Texas 78217.

* Country radio’s new format surge
targets the 18-34 age bracket, calling
themselves “young,” “hot,” or “fresh.”
The stations’ top 40-like presentation
and album-cuts rotation appear to be
the only critical differences between

Dynamic Duo. Garth Brooks lends a
supportive hug to RCA artist Martina
McBride. McBride, promoting her
debut album, “The Time Has Come,”
opened the shows on Brooks’ tour this
year,

them and the other country stations.

¢ The country industry expanded its
efforts toward the fight against AIDS
with plans for a country benefit album
spearheaded by Kathy Mattea, and an
annual citywide pledge walk.

« Country music went to the movies
and the movies came to Nashville: John
Mellencamp’s “Falling From Grace”
soundtrack (Mercury) targeted coun-
try. George Strait made his acting de-
but in “Pure Country,” which also fea-
tured a country soundtrack. More than
half of the 13 cuts on the “Honeymoon
In Vegas” soundtrack were performed
by country artists ... Dolly Parton’s
song “I Will Always Love You” was
featured in the Kevin Costner/Whitney
Houston film “The Bodyguard,” mark-
ing the third time the song has scaled
to the top of the charts. Parton took it
to No. 1 the first two times.

* One of country music’s most influ-
ential figures, Roy Acuff, died Nov. 23
of congestive heart disease. He was 89
... Legendary songwriter/performer
Roger Miller died Oct. 25.

|
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by Lynn Shults

MAKE IT BACK-TO-BACK No. 1 hits for Vince Gill as his “Don’t Let Our
Love Start Slippin’ Away” moves from No. 2 to the top of Hot Country Singles
& Tracks. The song was written by Gill and Pete Wasner and produced by
Tony Brown. Brown also scores back-to-back accolades, repeating as Nash-
ville’s top producer for *92 in this, Billboard’s year-end issue. The consecutive
No. 1 hits are Gill’s first in Billboard.

THE MOST ACTIVE TRACKS on Hot Country Singles & Tracks are “What
Part Of No” (66-45), by Lorrie Morgan; “Trying To Hide A Fire In The
Night” (53-41), by Billy Dean; “Let Go Of The Stone” (32-24), by John Ander-
son; “My Strongest Weakness” (36-25), by Wynonna Judd; “Can I Trust You
With My Heart” (30-22), Travis Tritt; “Drive South” (40-29), by Suzy Bog-
guss; “Walkaway Joe” (11-7), by Trisha Yearwood; “Leavin’s Been A Long

I Time Comin’” (48-37), by Shenandoah; “I Want You Bad (And That Ain’t

Good)” (47-38), by Collin Raye; and “Startin’ Over Blues” (70-58), by Joe Dif-
fie. Album sales were up 17% over the previous week.

CHANGE IS THE NAME of the game, and ’92 saw its share of changes
within the Nashville music community. Getting most of the attention were the
departures of Liberty Records VP of marketing Joe Mansfield and Jerry
Crutchfield, Tanya Tucker’s producer and head of the label’s video and inter-
national departments. RCA Nashville has been a key topic of conversation
since midsummer, when word began spreading that noted songwriter and com-
munity leader Thom Schuyler would be taking the reins there. Since Schuyler
assumed command, five significant changes have taken place. Dave Wheeler,
VP of sales & product development, retired; national promo VP Eddie Mas-
colo and promotion director Mike Sirls have been removed, as have A&R VPs
Josh Leo and Randy Talmadge. BN A's national promotion director, Ken Van
Durand, has left his post to become RCA’s East Coast regional rep, while
Nick Hunter, the veteran Warner Bros. senior VP of sales and promotion,
moved to Giant Records as operations director. At Sony, seasoned Columbia
Records national promotion head Joe Casey took over the post of VP of
A&R/special projects. Others vacating highly visible positions were Arista
Records director of publicity and artist development Merissa Ide; PolyGram
Publishing czar Bob Kirsch; Sony manager of media relations Schatzi Hage-
man; and William Morris VPs Jeffery Beals and Sol Saffian.

NEW LEADERS EMERGING FOR 93 are Mercury Records’ new presi-
dent, Luke Lewis:. Prior to Lewis’ appointment, Mercury had named Steve
Miller as VP of marketing. Newly appointed national promotion heads are
Dale Turner, RCA; Chuck Thagard, BNA; Michael Moore, Columbia; and
Bill Mayne, Warner Bros. BNA Records has appointed Gary Overton as
A&R director. PolyGram Music appointed its former tape copy/song plugger
and Vanderbilt Univ. law school graduate Doug Howard to lead its Nashville
unit. Three big mergers occurred, two within the gospel music world. Liberty
Records purchased Sparrow Records and Thomas Nelson acquired Word Ree-
ords. The other acquisition of note was in the talent agency world, with William
Morris buying Triad. Triad’s Rick Shipp assumed command of both agencies’
stables of acts. This was an exciting year for those in the country music indus-
try, and I wish everyone health and an even more prosperous '93.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

34 ALL THESE YEARS (Beginner, ASCAP) WBM

14 ANYWHERE BUT HERE (Pri, ASCAP/Buddy Cannon,
ASCAP/Little Big Town, BMI/American Made, BMI/Brang
New Town, BMI/0Id Woli, BMI/Music Corp. OI America,
BMI) WBM/HL

69 BEST MISTAKES | EVER MADE (Longitude, BMI/Mike
Curb, BMI) WBM

53 BIG HEART (Nocturnal Eclipse, BMI/Union County, BMI/
BrahmSongs & Careers-BMG, BMi/Young World, BMI)
HL

42 BOOM! IT WAS OVER (EMI April, ASCAP/JKids, ASCAP/

EMI Blackwood, BMI/Okay Then, BMI)

BURN ONE DOWN (Howlin' Hits, ASCAP) CPP

CADILLAC RANCH (Great Cumberland, BMI/Diamond

Struck, BMI) CPP

51 CALL HOME (BMG, ASCAP/WB, ASCAP/Two Sons,

ASCAP) HL

CAN | TRUST YOU WITH MY HEART (Sony Tree, BMI/

Post Oak, BMI/Edisto Sound. BMI) HL

CHEAP WHISKEY (Sony Tree, BMI/Paulding County,

BMI/Polygram, ASCAP/Amanda-Lin, ASCAP) HL

OON'T LET OUR LOVE START SLIPPIN' AWAY (Benefit,

BMI/Foreshadow. BM!/Uncle Pete, BMI) CLM

29 DRIVE SOUTH (Litiybitly, BMI/Bug, BMI)

21 EVEN THE MAN [N THE MOON IS CRYIN' (BMG. ASCAP/

; Judy Judy Judy, ASCAP/Sony Tree, BMI) HL

won

2

~

6

- S

~

50 THE GREATEST MAN P NEVER KNEW (EMI April, ASCAP/
Lion Hearted, ASCAP/Layng Martine, Jr., BMI) HL

31 HE WOULD BE SIXTEEN (EM! April, ASCAP/Heartiand
Express, ASCAP/Five Bar-B, ASCAP/Sony Cross Keys,
ASCAP/My Lady, ASCAP/Walmik, ASCAP) HL/WBM

54 HIGH ON A MOUNTAIN TOP (Midstream, BMI)

6 1 CROSS MY HEART (Warner-Elektra-Asylum, BMI/

Dorff, BMI/Zena, ASCAP) WBM/CPP

35 | DON'T NEED YOUR ROCKIN' CHAIR (16 Stars. BMI/
Warner, SESAC/Noreale, SESAC/Dyinda Jam, SESAC/
Texas Wedge, ASCAP) H/WBM

43 IF ) DION'T HAVE YOU (Acuff-Rose, BMV/Irving. BMI/
Hardscratch, BMI) CPP

28 IF THERE HADN'T BEEN YOU (Edge 0" Woods, ASCAP/
Kinetic Diamond, ASCAP/Moline Valley, ASCAP/Careers-
BMG, BMI) HL/CPP

19 FM N A HURRY (AND DON'T-KNOW WHY) (Murrah,
BMI/VanWarmer, ASCAP) CPP

20 N A WEEK OR TWO (Madwomen, BMI/MCA, ASCAP/
Gary Burr, ASCAP) HL

73 IN THE BLOOD (MCA, ASCAP/Little Big Town, BMI/
Amercan Made, BMI/Alabama Band, ASCAP)

38 WANT YOU BAD (AND THAT AIN'T GOOD) (Harlan
Howard, BMI/Tree, BMI) HL

62 | WAS BORN WITH A BROKEN. HEART (Careers-BMG,
BMI/EMI Apri, ASCAP) HL

€7 1 WILL STAND BY YOU (Famous, ASCAP/Bob Corbin.
ASCAP) CPP

44 JUST CALL ME LONESOME (St. Julien, ASCAP/
Polygram, ASCAP/Poor House Hollow, ASCAP) HL

39 JUST ONE MIGHT (Songs Of PolyGram, BMI/Songs Of
McBride, BMI) HL

37 LEAVIN'S BEEN A LONG TIME COMIN' (Shenandoah's,
ASCAP/Ark, ASCAP/Judy Judy Judy, ASCAP/Four Of A
Kind, BM))

24 LEV GO OF THE STONE (Irving. BMI/Hargtoscratch,
BMI/WB, ASCAP/Two Sons, ASCAP) WBM/CPP

48 LETTING GO (Warner-Tamerlane, BMI/Zesty Zacki's,
BMI) WBM

15 LIFE'S A DANCE (Hayes Street, ASCAP/AImo, ASCAP/
Love This Town, ASCAP) WBM/CPP

33 LONESOME STANDARD TIME (EMI April, ASCAP/The
0ld Professor's Music, ASCAP/BMG Songs, ASCAP/
Mighty Chord, ASCAP) WBM/HL

11 LOOK HEART, NO HANDS (MCA, ASCAP) HL

46 LORD HAVE MERCY ON THE WORKING MAN (Songs Of
PotyGram, BMI) HL

8 LOST AND FOUND (Sony Cross Keys, ASCAP) HL

12 LOVE WITHOUT MERCY (Polygram, ASCAP/Lodge Hall,
ASCAP/BMG, ASCAP) HL

25 MY STRONGEST WEAKNESS (Kentucky Sweetheart,
BMI/Almo, ASCAP/Brio Blues, ASCAP) CPP

€1 NEXT THING SMOKIN' (Forrest Hills, BMI/Songwriters
Ink. BMI/Out Of Slate, BMi/Texas wedge, ASCAP/Pitch
‘N’ Run, ASCAP) CPP

30 NO ONE ELSE ON EARTH (Sony Tree, BMI/Edisto Sound,
BM1/Sony Cross Keys. ASCAP/EMI Goiden Torch,
ASCAP/Heart Street, ASCAP) HL/CPP

52 NOT TOO MUCH TO ASK (EMI April, ASCAP/Getareatjob,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP) HL/CPP

57 NOW THAT'S COUNTRY {(Songs Of PolyGram, BMI/

ASCAP/Milthouse, BMI) HL

T0O0 BUSY BEING IN LOVE (Gary Morris, ASCAP/MCA.
ASCAP/Gary Burr, ASCAP) HL

41 TRYIN' TO HIOE A FIRE N THE DARK (EMI Blackwood,

Tubb’s Bus, BMI) HL
70 THE OLD MAN'S BACK IN TOWN (Major Bob, ASCAP) 11
65 ONCE UPON A LIFETIME (Zomba, ASCAP/Dixie Stars,

26
55

rs
~o

10

63

58

56

13
68

ASCAP)

PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman,
BMI/Warner-Tamerlane, BMI)

POOR MAN'S ROSE (Sony Tree, BMI/Coupe Deville,
BMI/Sony Songs, BMI)

QUEEN OF MEMPHIS (Nocturnal Eclipse, BMI/Union
County, BMI/Titiis, BMI)

ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz, BMI/
Posey, BMI)

SEMINOLE WIND (Almo, ASCAP/Holmes Creek. ASCAP)
cpp

SHAKE THE SUGAR TREE (Sony Tree, BMI) HL

SHE'S GOT THE RHYTHM (AND t GOT THE BLUES)
(Mattie Ruth, ASCAP/Seventh Son, ASCAP/Sometimes
You Win, ASCAP/AIl Nations, ASCAP) WBM

SOMEBODY PAINTS THE WALL (Lust-4-Fun, ASCAP/
Zomba, ASCAP/Joyna, ASCAP/Noted, ASCAP) CPP
SOMEWHERE OTHER THAN THE NIGHT (Sophle’s
Choice, BMI/Major Bob, ASCAP/No Fences, ASCAP) CPP
STANDING ON THE PROMISES (Warner-Tamerlane,
BMI/Long Run, BMI/Almo, ASCAP/Hayes Street, ASCAP/
Allen Shumblin, ASCAP) WBM/CPP

STARTIN' OVER BLUES (Acufi-Rose, BMI)

STILL OUT THERE SWINGING (Scariet Moon, BMI) CLM
SURE LOVE (Foreshadow, BMI/Songs Of PolyGram,
BMI/MCA, ASCAP/Gary Burr, ASCAP) CLM/HL
SUSPICIOUS MINDS (FROM HONEYMOON IN VEGAS)
(Screen Gems-EMI, BMI) WBM

TAKE (T BACK (Fever Pitch, BMI)

THAT’S GOOD (Sony Cross Keys, ASCAP/Miss Dot,

-~

32

64
59

45
21

43
4
16

BMI/Coburn, BMI)

TWO SPARROWS IN A HURRICANE (Murrah, BMI) CPP
WALKAWAY JOE (Warner-Tamerlane, BMI/Warner-
Refuge, BMI/Patrick Joseph, BMI)

WATCH ME (Great Cumberiand, BMI/Diamond Struck,
BMI/In The Air, BMI/MCA, ASCAP/Gary Burr, ASCAP)
HL/CPP

WELCOME TO THE CLUB (Love This Town, ASCAP/
Endless Frogs, ASCAP) CLM

WE SHALL BE FREE (EM) Blackwood. BMI/Beartooth,
BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM/CPP
WHAT KIND OF MAN (Golden Reed, ASCAP/Little
General, BMi/Clarion. BMI)

WHAT PART OF NO (Zomba, ASCAP/O-Tex, BMI)
WHAT WERE YOU THINKIN' (Square West, ASCAP/
Howlin' Hits, ASCAP) CPP

WHEN SHE CRIES (EMI April, ASCAP/Son Mare, BM)

WBM

WHER'M | GONNA LIVE? (Pri, BMI/Sly Dog. BMI/Pri.
ASCAP/Music Express, ASCAP) HL

WHO NEEDS IT (Movieville, BMI/Careers-BMG, BMI/
Monk Family, BMI) HL

WILD MAN (WB, ASCAP/Long Acre, SESAC/Great
Cumberiand, BMI/Diamond Struck. BMI/Patenrick. BMI)
WBM/CPP

GOLDEN YEARS (Sony Tree. BM!/Gold Line, ASCAP)
42
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

OR K ENDING DEC. 26, 1992
z
Q- n O =
o =862 s |lgs vE|leS| 2o|lul
T (] 9 s ARTIST Tw|Qw| = x TITLE ARTIST
g e et £3 I»:gé&:m (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL E2| 32| a2 35| rropucer (sONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
.61) | WANT YOU BAD (AND THAT AIN'T GOOD) & COLLIN RAYE
DON'T LET OUR LOVE i SL*I'P:;N”ASI.AY" gl ® VINGE GILL |56 | 4] el it (0 Ee 70788
2 | 4|1 i Dl 2 JUST ONE NIGHT # MCBRIDE & THE RIDE
@ REROWN VG EWASHERY (RS 42 [ 88 | 7 | 5GiBSON,T.BROWN (T.MCBRIDE) (C) (V) MCA 54494
2 1 3 10 | SHE'S GOT THE RHYTHM (AND | GOT THE BLUES) & ALAN JACKSON 40 35 3] 19 | SHAKE THE SUGAR TREE & PAM TILLIS
K STEGALL (A JACKSON,R.TRAVIS) (V) ARISTA 12463 P.WORLEY.E.SEAY (C.HARTFORD) (V) ARISTA 1-2454
9 | 11 | SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS TRYIN' 10 HIDE & FIRE IN THE DARK S BILLT DEAN
@ AREYNOLDS (K BLAZY.G BROOKS) y D-:X)LLI;EE?I'TEZGS:\; 53 | 65 ] 3 J,BOWEN,B.DOEAN (B.DEAN,T.NICHOLS) SBK ALBUM CUT/LIBERTY
5 14 | SURE LOVE BOOM! IT WAS OVER @ ROBERT ELLIS ORRALL
@ . ’;ZE';N;"-O";;R:’)O(';EV {H.KETCHUM.G.BURR) C(LVI)I\(I:}IJ'RBB f; 204; 46 | 51 7| SMARCANTONIO.R E.ORRALL J.LEO (R.E.ORRALL,B.LLOYD) (v} RCA 62335
14 WN IF | DIDN'T HAVE YOU # RANDY TRAVIS
AT, : "5CTR°UD;:ﬂ'—fa‘;:’;“:"'”'N‘CHOLAS'F-M'LLER’ . GEOR((\;/)ER;ATGF':;?; 43 | 38 | 34 | 20 | ieuniNG (S EWINGM D.BARNES) (v) WARNER BROS, 18792
3 3 |1 CROS! JUST CALL ME LONESOME & RADNEY FOSTER
x ) : T.BROWN.G.STRAIT (S.DORFF.E.KAZ) T Y(E)AM;\;V 5(‘;‘(')7; 4 | 39 ] 33 | 2 | $ASHELLRFOSTER (RFOSTER.G.DUCAS) (C) (v) ARISTA 1-2448
WALKAWAY JOE
@ B 8 | GFUNDIS (vMELAMED.G BARNHILL) 500 é\g Zcf) 34;9'3 6 | — | 2 m’:,ﬂsmm;gzggm LORRI(EV)l\gngf«II\:
LOST AND FOUND
g 6 b 15 S,SESNDRlCKS,D.COOK (D.COOK.K.BROOKS) o 1()/L) 2;?& E:;:? 46 | 4 37 18 k%‘%ﬁ‘&é@%’g ERCY ON THE WORKING MAN w w’&?ﬁ‘;ﬁggﬂ,ﬂ
WHEN SHE CRIES
@ 9 10 16 J.LEO,RESTLESS HEART {M.BEESON.S.LEMAIRE) (c)(Lx) RCA E&z:g:: 47 | 29 | 29 14 m’:&m&%ﬁﬁsﬂmon, b ¢ CLINT%JS%'E%%E)E!
SOMEBODY PAINTS THE WALL TRACY LAWREN
12 14 12 | TSTROUD (€. KAHANEK,N.LARKIN.T SMITH,C.BROWDER) ATLANTIC ALBUM CUT 48 | 45 41 20 }EJJ:'QSG.B&%USS (D.CRIDERM.ROLLINGS) ¢ Sl{\f)YUEEOR%G#%SI
@D| 13 | 21 | 6 | LOOK HEART, NO HANDS @ RANDY TRAVIS 49 | 26 | 22 | 11 | WHER'M I GONNA LIVE? # BILLY RAY CYRUS
K.LEHNING (T.BRUCE. R.SMITH) (v) WARNER BROS. 18709 J.SCAIFE,J.COTTON (B.R.CYRUS,C.CYRUS) (V) MERCURY 864 502
@] 1 | 15 | 13 | LOVE WITHOUT MERCY © LEE ROY PARNELL 50 | 51 | 43 | 20 | THE GREATEST MAN I NEVER KNEW REBA MCENTIRE
S.HENDRICKS, B.BECKETT (D.PFRIMMER,M.REID) (V) ARISTA 1-2462 T.BROWN,R MCENTIRE (R LEIGH,L MARTINE JR ) (V) MCA 54441
TAKE IT BACK © REBA MCENTIRE CALL HOME ® MIKE REDD
@ 16 . f T.BROWN,R.MCENTIRE (K.JACKSON) (V) MCA 54544 @ 58 | 62 6 P.BUNETTA,R CHUDACOFF (M.REID.T.SEALS) (V) COLUMBIA 74771
ANYWHERE BUT HERE ¢ SAMMY KERSHAW
15 | 17 | 13 | BCANNON.N WILSON (B.CANNGN,L:S SHERRILL,B DIPIERO) (V) MERCURY 864 316 52 { 31 [ 16 | 16 JNJ?JNL((??MM:%&,!EI%A& & CARPENTER.D. scuur'gARY -CHAPIN CARPENTER WLT?Ofl?MEBE%ELE
- LIFE'S A DANCE @ JOHN MICHAEL MONTGOMERY
@ 18 20 13 D.JOHNSON (A.SHAMBLIN,S SESKIN) ATLANTIC ALBUM CUT @ 57 57 7 oajgnns%ﬁ'gcIBSON,B_M|LLER,F.WELL£R) ¢ GIBSON/ '\(/(':I)IE\IBEE'-;’ICBQI;‘:B
WILD MAN @ RICKY VAN SHELTON
19 22 10 | 5 BUCKINGHAM (5.LONGACRE.RGILES) (v) COLUMBIA 74731 62 2 3 :'IB(E;I:!JE?'TNT%R?\?NHQJQEPDI%EMPBELL) MARD; Sg}“!’e?;;
TOO BUSY BEING IN LOVE 4 DOUG STONE ROCK ME (IN THE CRADLE OF LOVE  DEBORAH ALLEN
@ 2 3 8 D.JOHNSON (V.SHAW.G.BURR) (V) EPIC 74761 @ 61 64 4 R.VAN HOY (R(VAN HOY,D.ALLEN) 0 J GIANT ALBUM CUT/WARNER BROS.
TWO SPARROWS IN A HURRICANE @ TANYA TUCKER " -
18 8 2 14 | J CRUTCHFIELD (M.A.SPRINGER) LIBERTY ALBUM CUT 56 | 49 | 35 10 ?k’nsn':r'?géggnsj ATAIEEDS (FROM "HONEYMOON IN VEGAS") \4 DW"-"HJ) Zgé\;y;gg
I'M IN A HURRY (AND DON'T KNOW WHY) & ALABAMA
19 | 10 | 7 | 1 | )ieo. mLEEALABAMA RMURRAH.R VANWARMER) (v) RCA 62236 s7 | 56 | 42 [Wishi| NOW THAT'S COUNTRY  MARTY STUART
IN A WEEK OR TWO ¢ DIAMOND RIO STARTIN’ OVER & JOE DIFFIE
2 28 6 M.POWELL.T.DUBOIS {J.HOUSE,G.BURR) (V) ARISTA 2457 70 _ 2 B.MONTGOMERY,J.SLATBEIIHV\EIELIAMS,S.D.SHAFER) (V) EPIC 74796
@D| 2 | 26 | 12 | WHAT WERE YOU THINKIN' LITTLE TEXAS 59 | 59 | 59 | 16 | WE SHALL BE FREE GARTH BROOKS
1.STROUD,C.DINAPOLI,D.GRAU (C.DINAPOLI,P.HOWELL,D.O'BRIEN, B SEALS) (V) WARNER BROS. 18741 A.REYNOLDS (S.DAVIS,G.BROOKS) (V) LIBERTY 57994
CHEAP WHISKEY & MARTINA MCBRIDE
* % * AIRPOWER * ® & 3 = 65 | 67 | 4 | BlORLEY,ESEAY (E.GORDY.JR.JRUSHING) (V) RCA 62398
(::) 30 5 4 CAN | TRUST YOU WITH MY HEART & TRAVIS TRI NEXT THING SMOKIN' 'JOE DIFFIE
QIS (AL 82 WE:RNER s 1;669 61 63 63 20 B.MONTGOMERY,J.SLATE {J.DIFFIE,D.MORRISON,J.SLATE) (V) EPIC 74415
CADILLAC RANCH ¢ CHRIS LEDOUX
@ 2% | 32 8 J.BOWEN,J.CRUTCHFIELD (C.WATERS,C.JONES) (v) LIBERTY 56787 62 | 52 38 10 L_‘gﬁg%ﬂ'}mPwdznc%R?[z?KEN HEART AAR(?”:JAIES:;’:
STANDING ON THE PROMISES LIONEL CARTWRIGHT
P LET GO OF THE STONE * % * AIRPOWER * * % JOHN ANDERSON 63 | 64| 6 9 B.BECKETT (L CARTWRIGHT,A SHAMBLIN) (V) MCA 54514
3 40 5 J.STROUD,J ANDERSON (M.D.BARNES,M.T.BARNES) (V) BNA 62410 4 54 50 12 WELCOME TO THE CLUB & TIM MCGRAW
AIRPOWER * % % J.STROUD, B.GALLIMORE (S.SESKIN.A.PESSIS) CURB PROMO SINGLE
* Kk Kk
@] 3 | o | e das o b ONCE UPON A LIFETII*VIE* *HPTSHOT DEBUTA.A ALABAMA
BT A S NEW ) 1 JLEO,L M.LEE.ALABAMA (G.BAKER,F_J.MYERS) (V) RCA 62428
* % * AIRPOWER * % % N ISSE z
34 a4 6 QUEEN OF MEMPHIS ¢ CONFEDERATE RAILCROAD NEW ) 1 fﬁﬁﬁk%s.ﬂ%rﬁsgu.wuu,w ¢ MARY CHAP(I\/’;JCELAUTAZE\’\;LEQ
8.BECKETT (D.GIESON,K_LOUVIN) (V) ATLANTIC 87404 = " | WILL STAND BY YOU & CORBIN/HANNER
27 | 21 12 18 | EVEN THE MAN IN THE MOON IS CRYIN’ @& MARK COLLIE H.SHEDD,J.SCAIFE J.COTTON,CORBIN,HANNER (B.CORBIN) MERCURY ALBUM CUT
D.COOK (M.COLLIE,D.COOK) (V) MCA 54448 68 | 60 | 58 . THAT'S GOOD © TIM MENSY
28 | 21 | 18 | 18 | )F THERE HADN'T BEEN YOU @ BILLY DEAN J.STROUD (T.MENSY,T HASELDEN) (/) GIANT 18742
£ HOWARD,T.SHAPIRO (T.SHAPIRO.R.HELLARD) V) SBK 57884/LIBERTY 66 | o | 3 | BEST MISTAKES | EVER MADE @ RICK VINCENT
40 | 55 4 DRIVE SOUTH & SUZY BOGGUSS W.WALDMAN (R.VINCENT) CURE ALBUM CUT
J.BOWEN,S.BOGGUSS (J.HIATT} (V) LIBERTY 56786 NEW » 1 THE OLD MAN'S BACK IN TOWN GARTH BROOKS
30 | 28 | 27 | 20 | NOONE ELSE ON EARTH & WYNONNA AREYNOLDS (L BASTIAN.R TAYLOR.G BROOKS) LIBERTY ALBUM CUT
T.BROWN (S.LORBER,S.HARRISJ.COLUCC) (C) (V) CURB 54449/MCA = l - 5 STILL OUT THERE SWINGING PAUL OVERSTREET
@ 37 | 39 9 HE WOULD BE SIXTEEN @ MICHELLE WRIGHT B.BANNISTER,P.OVERSTREET (P.OVERSTREET) (V) RCA 62361
S.BOGARD ,R GILES (J.COLUCCI,C.BLACK, A ROBERTS) (V) ARISTA 12480 @ NEW) 1 GOLDEN YEARS HOLLY DUNN
27 | 25 | 17 | WATCH ME @ LORRIE MORGAN H.DUNN,P.WORLEY.E.SEAY (S.HOGIN,G.PETERS) WARNER BROS. PROMO SINGLE
2 R.LANDIS (T SHAPIRO,G.BURR) (v) BNA 62333 @ NEW D 1 IN THE BLOOD & ROB CROSBY
13 17 11 14 LONESOME STANDARD TIME & KATHY MATTEA S.HENDRICKS (M.SANDERS,B.DIPIERO.J.JARRARD) (V) ARISTA 1-2481
B.MAHER (J.RUSHING,L.CORDLE) (V) MERCURY 868 343 75 I . 2 WHAT KIND OF MAN MARTIN DELRAY
5| s 5 ALL THESE YEARS @& SAWYER BROWN B.MEVIS (K.BEARD,J.F.KEUS) ATLANTIC ALBUM CUT
R.SCRUGGS,M.MILLER (M.MCANALLY) CURB ALBUM CUT @ NEW » 1 POOR MAN'S ROSE @& STACY DEAN CAMPBELL
@ a | 11 | 1 DON'T NEED YOUR ROCKIN’ CHAIR & GEORGE JONES B.MAHER (S.D.CAMPBELL,B.OWSLEY,J SPENCE) (V) COLUMBIA 74803
E.GORDY, JR. {B.YATES,F.DYCUS K K PHILLIPS) (v) MCA 54470 O . . , ) ]
HN AN racks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records whicl
% 33 30 20 fgwg%ghﬁng'srgr?u.mnmsow ¢ JO /?V) EEARGSZQE ?g)ag‘ 1500 dgtelctionslfo; Ilttle f(I(DS)f grge. 0|Videoclig) i;ai(l:ﬁb)il(i:ty. Catalog numbelr is forI cl;aTsettf s),i\r}gle, or vinyi if Icasset[tebi? tun;:v;;il\;sblel. I
» + assette single availability. single availability. assette maxi-single availability. (T) Viny! maxi-single availability. (V) Vinyl single
48 [ 53 | 5 '.;Eae,;\,'\"ENKETEBGI;:\ﬁN(MAM%G%&g !;':‘A.EGS_‘;LY{'E’,‘, d SHE(U)A,;’Q'B%S availability. (X) CD maxi-single availability. © 1992, Billboard/BPI Communications.
—_— e A
3 BUBBA SHOT THE JUKE BOX MARK CHESNUTT 8 RUNNIN’ BEHIND & TRACY LAWRENCE
1 1 1 M.WRIGHT (D.LINDE) MCA 1.STROUD (E.HILL.M.D:SANDERS) ATLANTIC
2 3 2 12 BOOT SCOOTIN’ BOOGIE ® BROOKS & DUNN 15 22 18 23 SOME GIRLS DO & SAWYER BROWN
S.HENDRICKS,D.COOK, B TANKERSLEY (R.DUNN) ARISTA R SCRUGGS M.MILLER (MMILLER) CURRB
1| 2 2 | INTHISLIFE @ COLLIN RAYE 6 | 12| 10| 5 | warniNG LaBELS @ DOUG STONE
— G.FUNDIS.J.HOBBS (M.REID.A.SHAMBLIN} EPIC D.JOHNSON (K. WILLIAMS.0. TURMAN) EPIC
LOVE’S GOT A HOLD ON YOU ALAN JACKSON I'LL THINK OF SOMETHING @ MARK CHESNUTT
4 4 3 3 S.HENDRICKS,S.STEGALL (K.STEGALL.C.CHAMBERLAIN) ARISTA 17 7 v 9 M.WRIGHT (J.FOSTER B.RICE) P McA |
WRONG SIDE OF MEMPHIS TRISHA YEARWOOD
§ - - 1 géEEU%gST:AEMEIS.E’;'(‘AEA’:ACANALLY) & SAWYER BROWN 18 = L 1 :S:UNDIS(MBE:G,G.HARR!SON) ST MCA
YOUR HEART AIN'T BUSY TONI TANYA TUCKER
6 4 6 g_‘;‘é&#@,mm 1.D.HICKS) CONREDERRTERF LRO‘T\E 19 | 14 ] 16 | 11 | JCRUTCHRIELD (T.SHAPIRO.C.WATERS) LIBERTY
NG OUT OF MY MIND & MCBRIDE & THE RIDE 1 WOULDN'T HAVE IT ANY OTHER WAY ® AARON TIPPIN
1 7 5 4 ggllasgut?#ekgww (KOS‘IIASAT.MCBRIDE) MCA & z 4 . SIGL(:_';D;:;Z "'(‘iEPP'NB-CURR" ST DEF:\CA
N
B | u | 7 |19} RPN Bvoness & BILLY RA ERcuRy 2 L1011 CLOWARD SHAPIDE DEPNELSON s
9 18 | 13 | 14 }gﬁg&m&ﬂgg{z AGOLD} WYNOC"&Q 2 | 0| 2 10 | JiFO.LMLEEALABAMA (RROGERS M WRIGHT) RCA
- - == NORMA JEAN RILEY DIAMOND RIO
10 9 11 11 ;f&%&é‘;ﬁg CARPENTER (M.C.CARPENTER, D SCHLITZ) @ MARY-CHAPIN CARPENTS& 2 21 20 20 | M.POWELLT.0UBOIS (M.POWELL,D.TRUMAN . HONEY) ARISTA
I STILL BELIEVE IN YOU # ViNCE GiLL I L Bt e CARTH e
1|8 6 b | 7BROWN (V.GILLJ.BIARVIS) A.OEMVINOELRE Bblﬁgw S Dl—oL%%
COULD'VE BEEN ME BiLLY RAY CYRUS 25 | 16 | 19 | 5 | NOwH AMON
2] 18112 18 | Jsoarecomon wnitisemeontiy o @ Videoclip availability. R :M.POV:'ZLLJ'[::'JB:: (M'P?WE:LJ'MEDDE: 3 the top 75 Singles & Tracks chart for 20 weeks and h dARIST';
ideociip availability. Recurrents are titles whici ave already appeared on the top ingles racks chart for weeks an ave aroppe:
13 10 9 8 YSE’J;)ELJL[JEC9B%CS!(E(LCYBEL§CK,H.NICHOLAS) e CUNT BLAR%& below the top 20. Commercial availability is not indicated on the recurrent chart.
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by Lisa Collins

AS 1992 WINDS down, gospel activity seems to be
gearing up. 1993 will see the expansion of Chicago-
based I Am Records into the area of independent gos-
pel distribution. The first signing was Philadelphia
Gospel Sound (Dec. 10), and the company is currently
GMWA chair
Al Hobbs recently threw his hat into the label ring,
with his own label, Aleho International Records. The
Indianapolis-based venture will be distributed by
Spectra. Initial shipping of the first release (featuring
Hobbs and his Indy Mass Choir) was Oct. 16. . . Vicki
Mack-Lataillade, who this month resigns her post as
Sparrow’s director of A&R development, has inked
with Grammy-winning songwriter/producer Michael
Powell, gospel producer Brian Spears, and attorney
Ben Whitfield in the formation of a new label, Gospo-
Centric (Sparrow/CEMA). The company officially
launches in January. Its first release is from the Tri-
City Singers, discovered and produced by Donald
Lawrence (who serves as music director for Ste-
phanie Mills). Peabo Bryson and Mills guested on
the live recording, due in February. Also signed is
Betty Griffin-Kenner-—who traveled and performed
with the late Rev. James Cleveland, Twinkie Clark,
and Special Gift, an urban-contemporary female

LEAP OF FAITH: Albertina Walker, Ricky Dil-
lard, and Delores Hall co-star in Paramount’s “Leap
Of Faith,” which opened Dec. 18. The film stars Steve

Martin as Jonas Nightengale, a touring evangelist
whose smoke-and-mirrors crusade gets him more than
he bargained for. Dillard, who leads the Chicago-based
New Generation Chorale, shows his trademark high-
energy flair in a role that was tailor-made for him as
director of Nightengale’s “Angels Of Mercy.” Shun
Pace Rhodes, La Chanze, Hall, and Lizz Lee have
standout vocals. The soundtrack is no less than phe-
nomenal. Five of the nine songs featured on the film’s
soundtrack (from MCA) were produced by George
Duke. The tunes were selected and arranged by Edwin
Hawkins, who shares lead vocals with Patti LaBelle
on “Ready For A Miracle.”

CONDOLENCES TO THE family of the late Rev.
Thomas Whitfield on the recent passing of his mother,
Jacqueline L. Whitfield ... Former manager/pro-
ducer Brian Spears is currently in the process of re-
cording “A Tribute To The Maestro: Minister Thomas
A. Whitfield.” Producers include Donald Lawrence,
Commissioned’s Fred Hammond, and Michael
Powell. The project, featuring Twinkie Clark, the Tho-
mas Whitfield Company, the Clark Sisters, Commis-
sioned, and brothers Larry and David Whitfield, is be-
ing slated for release on Benson Records in the first
quarter of '93.

BRIEFLY: Last weekend (Dec. 11-13), Walt Whit-
man & the Soul Children Of Chicago were among the
featured performers (including Peabo Bryson, Julie
Andrews, and Neil Diamond) at “Christmas In Wash-
ington,” an annual White House benefit, with proceeds
going to the Washington-based Children’s Hospital.
The program will be nationally telecast by NBC Sun-
day (20).

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1992, Billboard/BPI Communications.

YOU’VE TRIED THE OTHERS!!!

NOW TRY THE BEST!!

BILLBOARD COVERS IT ALL WEEKLY!!

REACHING OVER 200,000 POTENTIAL

CUSTOMERS EVERY WEEK CAN BE THE

POSITIVE STEP FOR YOU AND YOUR BUSINESS

PLAIN AND SIMPLE — IT’S TIME TO GO WITH A WINNER

BILLBOARD CLASSIFIED

CALL TOLL FREE TODAY!!! 800-223-7524 (OUT OF STATE)

FOR RATE INFORMATION 212-536-5174 (N.Y.S.)

by Jeff Levenson

OK, time for that kitschy film technique that has the
pages of a calendar winging off the wall, passing within
view, then gathering at one’s feet. That actually happened
to me this year—bad sheetrock, cheapo bank calendar, I
guess. Made a mess on the floor. However, found among

—Joe Henderson (Verve)

“Naked Lunch"—Ornette Coleman (Milan)

“Tanga”—Mario Bauza (Messidor)

“People Time"—Stan Getz/Kenny Barron (Verve)

“In Walked Thelonious”—Walter Davis Jr. (Maple-
shade)

“Choices”—Dewey Redman (Enja)

“Nocturne Parisian”"—Graham Haynes (Muse)

“I'm Old-Fashioned”—Harold Ashby (Stash)

“From The Heart"—Joe Lovano (Blue Note)

“Adam Rudolph’s Moving Pictures”—Adam Rudolph
(Flying Fish).

S ; Compiled from a national sample of retail store
E 2.8 and one-stop sales reports.
2 | £|¢|aRmsT TITLE
Z | « | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 &
1 9 { JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
TYSCOT 1403%/SPECTRA 3 weeks at No. 1 WE WALK BY FAITH
2 | 2 |23 | DARYL COLEY  sparmrow 1234 WHEN THE MUSIC STOPS
3 | 6| 9 | VARIOUS ARTISTS
REPRISE 26980°/W8 HANDEL'S MESSIAH A SOULFUL CELEBRATION
4 34 REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS
WORD 48784°/EPIC MY MIND IS MADE UP
5 [10| 7 | GEORGIA MASS CHOIR savov 7102 | SING BECAUSE I'M HAPPY
6 | 8 |17 | THE ANOINTED PACE SISTERS  5avOY 14812°/MALACO U KNOW
7 4|5 REV. T. WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR
SAVOY 14804/MALACO I'M GLAD ABOUT IT
8 5 | 31 | REV. JAMES MOORE  Mataco 6009 LIVE IN DETROIT
9 | 9 |11 | MELVIN WiLLIAMS in negotiations with two other labels . . .
BLACKBERRY 2203301211/SPECTRA IN LIVING COLOR - “LIVE"
10 | 7 | 41 | THOMAS WHITFIELD  BENSON 2841°/A&M ALIVE & SATISFIED
11 |11]31 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 8535°/A&M FOCUS ON GLORY
12 | 14| 9 | CHICAGO MASS CHOIR  LiGHT 750769+/specTRA  HE THAT BELIEVETH
13 |12 | 63 | MISSISSIPPI MASS CHOIR  maLaco 6008 GOD GETS THE GLORY
14 [ 16| 9 | MARVIN WINANS  stLaH 7509¢/SPARROW PERFECTING CHURCH
15 [ 13! 29 | THE RICHARD SMALLWOOD SINGERS  sparrow 1283 TESTIMONY
16 | 21 | 33 | WILLIE NEAL JOHNSON & THE NEW KEYNOTES
MALACO 6010 THE COUNTRY BOY GOES HOME
17 [ 17| 7 | CALVIN BERNARD RHONE ccis14161111/sPEcTRA 1T'S IN THE PRAISE
18 | 201 29 THE NEW YORK RESTORATION CHOIR
SAVOY 14811/MALACO THANK YOU JESUS
19 |18 | 13 | SANDRA CROUCH  sparrow 1325¢ WITH ALL MY HEART
20 |19 | 19 | FLORIDA MASS CHOIR  maLaco 6011 NOW, | CAN SEE
21 | 22| 51 | SHIRLEY CAESAR  worD a8785+/erc  HE'S WORKING IT OUT FOR YOU group
22 | 15| 15 | REV. ERNEST DAVIS, JR.'S WILMINGTON CHESTER MASS CHOIR
AIR 10180 STAND STILL UNTIL HIS WILL IS CLEAR
23 | 23| 15 | VARIOUS ARTISTS  cGi 0004°/a8m SALUTE TO THE CARAVANS
24 | 25| 23 | THE JACKSON SOUTHERNAIRES wmataco 6012 LIVE AND ANOINTED
25 | 24| 13 | BEAU WILLIAMS  LigHT 730806*/SPECTRA LOVE
26 | 28 | 7 | ALVIN DARLING & CELEBRATION 1M a021° MEDLEY OF PRAISE
27 | 33| 15| BEN TANKARD  TRIBUTE 790113%/SPECTRA KEYS TO LIFE \,
28 30/ 7 REV. R.L. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR ]
FAITH 1992¢ THERE IS A FOUNTAIN
29 |27 | 43 | NICHOLAS  COMMAND/WORD 48786°/EPIC BACK TO BASICS
30 | 29 | 13 | THE GOSPEL MUSIC WORKSHOP OF AMERICA
SAVOY 7105°/MALACO _LIVE FROM SALT LAKE CITY
31 |34 3 | RUBY TERRY
MALACO 4455*  “LIVE” WITH THE SOUTHWEST LOUISIANA MASS CHOIR N‘n‘m
32 | 37|17 | JAMES BIGNON & DELIVERANCE 4 10181 USE ME
33 |35/ 21 | REV. PAUL JONES  pure 001 | WON'T COMPLAIN
34 |INEW) SOUNDS OF BLACKNESS
PERSPECTIVE 9000+/a8M  NIGHT BEFORE CHRISTMAS. . .A MUSICAL FANTASY
35 (32 l]l YOLANDA ADAMS  TRIBUTE 790113/SPECTRA THROUGH THE STORM
36 |NEWD | HEAVEN SENT  cGi 0038+/A&M KEEP LOVE ALIVE
37 NEW)p | TM MASS YOUTH CHOIR  Tm 2001° SEND YOUR ANNOINTING
38 |26 1 33| L.A. MASS CHOIR  LiGHT 73055%/SPECTRA COME AS YOU ARE the sweepings . . .
39 | 38 | 35 | DONNIE HARPER/NEW JERSEY MASS CHOIR T
TRIBUTE 1160°/SPECTRA HOPE OF THE WORLD EN RECORDS THAT I LIKED A LOT:
40 | 31 | 13 | MISSISSIPPI CHILDREN'S CHOIR “Lush Life™
MALACO 4454+ CHILDREN OF THE KING

COCKTAILS FOR TWO: A well-known saxophonist,
wise to the ways of charting high, contemporary-style, cor-
nered a colleague of mine at a party and nailed him for
writing a review he considered unfair, unjust, and mean-
spirited. The following exchange was overheard . ..

Saxist: “I don’t want to be the target for your generie
discomfort with commereial music.”

Critic: “Hommina . ..”

Saxist: “I don’t want to bear the brunt of your cynicism.”

Critic: “. .. hommina . .. hommina ...”

Saxist: “Just because a record sells doesn't invalidate it
as art.”

Critic: “... hommina . .. hommina ... hommina ...”

Points for Alto man,; the critic gets the Ralph Kramden
Award for eloquence under fire.

A MODEST HOLIDAY WISH LIST: Here's hoping that

* Jackie Mac will one day time capsule his heart-on-the-
horn reading of Bud Powell’s “I'll Keep Loving You.”

¢ Jazz hybrids will no longer be Franken-crafted in
sound laboratories by men with smocks.

* Ornette will play some, then play some more.

'1992.IN-REVIEW

* Jazz conservatism will go the way of the Bushes.
* Young singers will be advised that scatting before the

age of readiness is punishable by stoning.

* Ndugu Chancler will bottle his deep-pocket backbeat,
mist his wrists with the stuff, then challenge drum pro-
grammers to concoct a comparable groove.

* Jesse Belvin will become known.

* The competition among jazz repertory orchestras will
result in shows more exciting than historical.

* Dizzy will get better.

BEST BOX ART DIRECTION: “The Complete Billie
Holiday On Verve, 1945-1959,” with its retro-onward de-
sign, establishing a new standard for multidise sets.

BEST GESTURE THOUGHT TO BE PRIVATE: Dur-
ing the recording sessions for Joe Henderson's upcoming
“So Near, So Far (Musings For Miles),” drummer Al Fos-
ter taped a dogeared photo of Miles to his cymbal stand.

(Continued on next page)
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by Bob Darden

AND WHAT A year it was! When musicologists write the
history of religious music, they’ll doubtless devote an en-
tire chapter to 1992. The big news stories of '92 would have
been big in any year and the aftershocks from the biggest
ones will still be felt years from now. Following is a list
of the top events:

THE MAJOR story—hands down, class—was the sale of
two of the three largest contemporary Christian record la-
bels and the “For Sale” sign slapped on the third.

The two biggest purchases were made within hours of
each other. Liberty/EMI, under the guidance of country
music wunderkind Jimmy Bowen, purchased what had
been the most aggressive (and, in some respects, most suc-
cesstul) religious label of the past few years, Sparrow Rec-
ords. The “other” sale—which was even bigger in terms
of total revenue—was the purchase of Word Inc. by one
of its main competitors in the religious book-publishing
field, Thomas Nelson Inc.

Then the third member of contemporary Christian mu-
sic’s “Big Three,” The Benson Co., was put on the market
by its owner, Zondervan, the other member of religious
publishing’s “Big Three.”

Still on the market at press time is the largest of the
next tier of contemporary Christian labels, Star Song.

The sales—and possible sales—are significant for a
number of reasons, but none has more potential impact
than Nelson’s purchase of Christian music’s slumbering gi-
ant, Word. With a new infusion of cash and energy, Word
is primed to shake off the benign neglect of its previous
owners (Capital Cities/ABC) and resume its position as
CCM'’s biggest player.

ANOTHER HIGHLIGHT was the continued success of
Amy Grant. Without compromising her beliefs or totally
alienating her original constituency, she almost single-han-
dedly has forced the media to take this music seriously.
“Heart In Motion” is already the “Thriller” of religious
music and it is significant that her seasonal release, “Home
For Christmas,” shot into the top 10 on The Billboard 200,
ahead of some monster acts. May she live long and pros-

per.

THE PURCHASE of Sparrow by Liberty/EMI prompted
another important chain-reaction, the move of Carman to
Sparrow from Benson. Carman, who chose Sparrow de-
spite a spectacular offer from Warner/Alliance, is behind
only Grant, Sandi Patti, and Michael W. Smith in Chris-
tian record sales. To date, his influence (and sales) have
been felt strictly in the Christian music community. With
this new deal, that could change.

Dwarfed by the size of the Carman contract, but nearly

as significant, is the move by Russ Taff from Word to
Sparrow. If Taff stays with Sparrow/EMI/Liberty, there
is no limit to what his once-in-a-lifetime voice might accom-
plish.

THE SUSTAINED success of Michael W. Smith cer-
tainly can’t match that of Grant, but it proves once again
that this isn’t a one-voice industry. Behind Smith are the
first glimmers of a breakthrough from Kathy Troccoli and
Paul Overstreet. Is this a steady trickle or the beginnings
of a wave?

THE DEATH of Mark Heard is still being felt. Some-
times it is not until someone is gone that you appreciate
how much they do, how important they are to you. Not
since the death of Keith Green has there been a hole this

1992.IN-REVIEW

size in this industry.

There was other bad news in contemporary Christian
music, but most of it is dwarfed by the loss of Heard. The
ongoing exposé of the alleged “testimony” of comedian
Mike Warnke is a significant black eye to the industry.
Kudos to some courageous publications, most notably Cor-
nerstone and The Lexington (Ky.) Herald-Leader, which
have continued their investigations into Warnke’s minis-
try. Thumb’s down, on the other hand, for Word Inc.’s in-
excusable delays in suspending sales of Warnke’s product.

Another blow to contemporary Christian musice came in
the form of the recent conviction of highly regarded pro-
ducer/arranger Jonathan David Brown for “hate-crime”-
related activities.

IN A GENRE in which a dozen artists sell three-fourths
of the product, the ability of Christian record labels to
break new, young talent is not just imperative, it’s a life-
and-death priority. 1992 saw the first such breakthrough
with DC Talk. To a lesser degree, it also saw significant
advances for several other younger acts, including the
Newsboys, Bride, Susan Ashton, and 4Him.

THE RECORDING event of the year, the release of Lost
Dogs’ “Scenic Routes” (Brainstorm Artists, Interna-
tional), combined the talents of four of the leading creative
lights of modern religious music: Terry Taylor, Walter
Eugene, Darrel Daughtry, and Mike Roe. The result is
a careening, joyous, excessive, tune-filled romp, full of
wide-eyed wonder. If it wasn’t the best release of '92, it
was certainly the most important.

Roe’s other release this past year, the Seventy-Sevens’
eponymous project for Brainstorm, had equal moments of
transcendence and goofiness. It also provoked a firestorm
of controversy within Christian music circles. Thumb’s up
to Brainstorm (and distributor Word Inc.) for taking a
chance and releasing it. When a label chooses artistic in-
tegrity over possible backlash in the stores, you know a
genre is Big Time. !

And maybe, just maybe, 1992 will enter the music his-
tory books as the year contemporary Christian music hit
The Big Time.

—

BLUE NOTES

(Continued from preceding page)

Inspiration? Comfort? Devotion? I'm
sure.

BEST JAZZ QUIP WITH A Political
Slant: Writer/historian Dan Morgan-
stern, on saxophonist Bill Clinton:
“We may be seeing the first Pres who

Freddie Moore, Percy France, Junior
Cook, Red Callendar, Lee Abrams;
Ray Abrams, Eddie Case, Johnny
Russell, Charles Tyler, Johnny Car-
isi, Teddy Blume, Andy Kirk, David

Stone Martin, Astor Piazzola.
P.S: Give thanks. Ninety-three, hit it.
Assistance provided by Phil Schaap.

digs Pres.” KEEPING SCORE
PRroPER SENDOFF DEPT.: Rest  (Continued from page 21)
easy ... Chang, an 11-year-old violinist already

Monty Budwig, George Morrow,
Sylvia Sims, Sammy Price, Joe New-
man, Willie Jones, Ed Blackwell,
George Adams, Ernestine Allen,
June Tyson, Pat Patrick, Teddy Ri-
ley, Sammy Benskin, Red Mitehell,
Johnny Letman, Hal Russell, Mary
Osborne, Honi Coles, Nat Pierce,

when she was 9.

a star on the concert circuit. What’s
more, the recording was produced

¢ More a 1992 dim-out than a high-
light, NARAS, the recording academy,
gave up hope for a separate Grammy
classical and jazz telecast in 1993. They
couldn’t come up with enough financial

backing. Maybe in 1994.
* Klaus Heyman, who heads budget
line Naxos, put it to classical labels that
- austerity may help them beat the profit
odds as recording costs increase and
unit sales decline. Among his maxims:
“Don’t throw expensive parties to cele-
brate the signing of an artist. Just
make another recording.”

Billboard.
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- g % Compied ron 2 ratons sleasm% retail store
o z
£ |g|0
‘é’ § %’ I.AA'::l.l E:umesmmsmeurms LABEL "

& NO.1 & &
1 | 3] 9 | AMY GRANT  myRRrH 6962*/WORD 1 week at No. 1 HOME FOR CHRISTMAS |
2 1 | 15| MICHAEL W. SMITH @  REUNION 0071°/WORD CHANGE YOUR WORLD
3 2 | 23 | STEVEN CURTIS CHAPMAN  sPARROW 1328¢ GREAT ADVENTURE
4 |18| 3 | D.C. TALK  FOREFRONT 3002¢/STARSONG FREE AT LAST
5 {19 .3 STEVE GREEN  SPARROW 1348% HYMNS: A PORTRAIT OF CHRIST
6 [11] 5 | RUSS TAFF  sparrow 1338° A CHRISTMAS SONG
7 | 9| 5 | BRIAN DUNCAN  mvery 6953/worp ‘ MERCY
8 | 6|11 | WAYNE WATSON  DAYSPRING 422:12'/WORD HOW TIME FLIES
9 | 4| 9| 4HIM senson 2960 THE BASICS OF LIFE
10 | 5 | 23| SUSAN ASHTON  sparrow 1327° ANGELS OF MERCY
11 | 7 | 57 | CARMAN  Benson 2809* ADDICTED TO JESUS
12 |NEWP | TWILA PARIS  STARSONG 8252° HEART THAT KNOWS YOU
13 |25 vvvfnedgl:iuﬁgsﬂzss!aso-/spmﬂow HANDEL'S MESSIAH A SOULFUL. . .
14 | 8 | 13 | MICHAEL CARD  sParrow 1321° THE WORD: RECAPTURING
15 110 ] 23 | RON KENOLY INTEGRITY 04a¢/sparrow  LIFT HIM UP WITH RON KENOLY
16 |NEWD | DINO  eenson 2952¢ CHRISTMAS . .. A TIME FOR PEACE
17 | 21| 11 | CARMAN  EVERLAND 9345%/WORD YO KiDS
18 | 20 | 39 | RAY BOLYZ  DiaDEm 2094°/SPECTRA MOMENTS FOR THE HEART
19 [RE-ENTRY] TWILA PARIS  STARSONG 8128* IT'S THE THOUGHT
20 | 12 | 23 | WHITE HEART  STARSONG 8247° TALES OF WONDER
21 115( 5 | WHITE CROSS  STARSONG 8249° HIGH GEAR
22 | 14| 7 | NEWSBOYS  STARSONG 8251° NOT ASHAMED
23 | 24| 21 | VERN JACKSON  Ten o0o01° HIGHER THAN I'VE EVER BEEN
24 |[RE-ENTRY| AMY GRANT  MYRRH SP 5057/a&M A CHRISTMAS ALBUM
25 | 17 | 61 | MICHAEL ENGLISH  WARNER ALLIANCE 4104*/sPaRROW  MICHAEL ENGLISH
26 | 13| 91 | AMY GRANT A3 MYRRH 6907°*/WORD HEART IN MOTION
27 | 28| 5 | PETRA  STARSONG 8266* PETRAPHONICS
28 |23 31| JON GIBSON  FrONTUNE 9285* FOREVER FRIENDS
29 |31 (15| DARYL COLEY sparrow 123a* WHEN THE MUSIC STOPS
30 32|51 | PETRA DAYSPRING 48859¢/WORD UNSEEN POWER
31 |NEW)p | HOSANNA! MUSIC  sparrow 802° -‘BETHLEHEM'S TREASURE
32 [39] 5 | JOHN P. KEE  TySCOT 1403¢/SPECTRA WE WALK BY FAITH
3 |32 | PR e o COGIC SAINTS IN PRAISE VOL I
34 16|17 | RAY BOLTZ  woRD 52991° SEASONS CHANGE
35 lRE-ENTRY SANDI PATTI  iMPACT 3874°/BENSON THE GIFT GOES ON
36 [RE-ENTRY| GLAD  senson 2825¢ AN ACAPELLA CHRISTMAS
37 |22 [113] MICHAEL W. SMITH @  REUNION 0063*/WORD GO WEST YOUNG MAN
38 |29 | 27 | OO N s oo THE WORLD AS BEST | REMEMBER VOL.2
39 [ 35| 13 | CARMAN MINISTRIES  sTarSONG 8250° HIGH PRAISES VOLUME 2
40 | 25| 21 | LARNELLE HARRIS  BENSON 2902° I CHOOSE JOY

® Recording Industry Assn, Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates viny!
unavailable. © 1992, Billboard/BPI Communications.
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Top Latin Albums.

TROPIGAL/SALSA

REGIONAL MEXIGAN

THIS WEEK

2 WKS. AGO
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WKS. ON CHART

Compiled from a national sampie of retail store
and one-stop sales reports.

ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL

JON SECADA @ JON SECADA  SBK 98845/CAPITOL-EMI LATIN

LUIS MIGUEL ® ROMANCE  wEA LATINA 75805

ANA GABRIEL SILUETA SONY LATIN 80818/SONY

CRISTIAN AGUA NUEVA  MELODY 9056/FONOVISA

PANDORA ILEGAL caPITOL-EMILATIN 42686

RICARDO MONTANER LOS HIJOS DEL SOL  TH-RODVEN 2995
ALVARO TORRES NADA SE COMPARA. .. CAPITOL-EMILATIN 42537
GIPSY KINGS LIVE eLexTRA 61390

ANA GABRIEL THE BEST  sONY LATIN 80871/SONY

MIJARES MARIA BONITA CAPITOL-EMILATIN 42687

::w'mu

Lhod
-

12

15

1
19
16

41

1

b

19

LOS BUKIS QUIEREME roNOvISa 9040

EDNITA NAZARIO METAMOQRFOSIS CapITOL-EMILATIN 42709

PAULINA RUBIO LA CHICA DORADA  CAPITOL-EMILATIN 42750

RICHARD CLAYDERMAN AMERICA LATINA. .. QUALITY 19123/TH-RODVEN
JOSE JOSE 40Y 20 ARIOLA 3442/BMG

JULIOIGLESIAS CALOR SONYLATIN 80763/SONY

JON SECADA OTRO DIA MAS SIN VERTE  SBK 80646/CAPITOL-EMI LATIN
JOSE LUIS RODRIGUEZ PIEL DE HOMBRE  SONY LATIN 80746/SONY
RAPHAEL AVE FENIX SONY LATIN 80767/SONY

CHAYANNE PROVOCAME. SONYLATIN 80831 /SONY

]

RRBVRNB

22

11
15

DANIELA ROMO MIL COLORES CAPITOL-EMILATIN 80767
DYANGO AMANTE GAVIOTA CAPITOL-EMILATIN 42678
GLORIA TREVI ME SIENTO TAN SOLA  ARIOLA 3391/BMG
LUIS MIGUEL AMERICA Y EN VIVO  wea LATINA 90720
BACHATA MAGIC BACHATA MAGIC RTP 80820/TH-RODVEN

29
19

on

45
13
3
1
23

JERRY RIVERA CUENTA CONMIGO  SONY TROPICAL 80776/SONY

OSCAR D’'LEON EL REY DE LOS SONEROS  SONERO 80823/SONY
GILBERTO SANTA ROSA A DOS TIEMPOS. .. sONY TROPICAL 80895/SONY
TONY VEGA APARENTEMENTE RMM 80915/SONY

TITO ROJAS TITO ROJAS wmPpi 6061

KID POWER POSSE LOS NENES DE LA MEDICINA  priME 3399/8MG
LAS CHICAS DEL CAN EXPLOSIVO  TtH.RODVEN 2970

LINDA RONSTADT FRENESI ELEKTRA 61383

OLGA TANON SOLA  WEALATINA 77478

XAVIER PARA SIEMPRE CAPITOL-EMI LATIN 42665

Clewoe N w e wN

Gt gt b b ettt et
WO o0 N O D W N

29
1
13

GRUPO NICHE LLEGANDO AL 100%  SONY TROPICAL 80712/SONY
TONO ROSARIO RETORNO A LAS RAICES PrIME 3392/8MG

CANA BRAVA NO ME FALTES NUNCA  PLATANO 5002

ANTONY SANTOS ANTONY SANTOS  PLATANO 5001

INDIA LLEGO LA INDIA VIA EDDIE PALMIERI  SOHO SOUNDS 80864/SONY
CUCO VALOY EL QUE SABE..! Jan7s2

RAY SEPULVEDA CON SABOR SONERO 80852/SONY

SONORA PONCENA GUERREANDO inca 1086

JUNIOR GONZALEZ EN SU TIEMPO...SIEMPRE JaN 80898/SONY
LOS SABROSOS DEL MERENGUE SIN FRONTERA m.p.1 6076

ROKABANDA LA ROKA Jan748

RUBEN BLADES AMOR Y CONTROL SONY TROPICAL 80839/SONY
FRANKIE RUIZ MILIBERTAD TH-RODVEN 2946

RAULIN ROSENDO SALSA SOLAMENTE SALSA  KuBANEY 276
MAYRA Y SELINES MAYRA Y SELINES 18.75 PARADISC 3305/BMG

SELENA ENTRE A MI MUNDO  CAPITOL-EMILATIN 42635

ALEJANDRO FERNANDEZ A. FERNANDEZ SONY DISCOS 80770/SONY
VICENTE FERNANDEZ QUE DE RARO TIENE SONY DISCOS 80809/SONY
MAZZ LOHARE PORT! CAPITOL-EMILATIN 42593

BANDA MACHOS CASIMIRA FONOVISA 5161

BANDA VALLARTA SHOW ESA CHICA ME VACILA FONOVISA 9058
LINDA RONSTADT MAS CANCIONES ELEKTRA 61239

GRUPO ZEUS MARCHATE  AFG SIGMA 007

BRONCO POR EL MUNDO Fronovisa 3032

BANDA MACHOS CON SANGRE DE INDIO  roNovisa 9067

CRE[Bervomewn=IRRRR RS

23
7
2
14

LA MAFIA AHORA Y SIEMPRE  SONY DISCOS 80925/SONY

FLACO JIMENEZ PARTNERS WARNER 26822

TEXAS TORNADOS HANGIN' ONBY A THREAD waRNER 45058
LOS ACUARIO LAS MISMAS PIEDRAS MAR INTT 304

EMILIO NAVAIRA UNSUNG HIGHWAYS  CAPITOL-EMILATIN 42626
LUCERO LUCEROQ DE MEXICO MELODY 5039/FONOVISA

ANA GABRIEL MIMEXICO SONY DISCOS 80605/SONY

TIERRA TEJANA BAND PRENDE EL RADIO  TH-RODVEN 2969
JOAN SEBASTIAN BANDIDOS DE AMORES  MUSART 843/BALBOA
LOS TEMERARIOS - MI VIDAERES TU  afG siGMA 3002

21
16

29

LOS HURACANES DEL NORTE CON... SONY DISCOS 80847/SONY
GRUPO VENNUS- Y SI TE QUIERO MaARINTL 271

MAZZ MAZZ LIVE-UNA NOCHE JUNTOS  CAPITOL-EMI LATIN 42549
LIBERACION CON MAS AMOR  FONOVISA 3031

Artists & Music

Sony Had Spectacular Year In All Categories;
Secada Sparkled; PolyGram Revived Latin Unit

HARD WORK: In this year’s year-end
tabulations, Sony enjoyed a banner
1992, winning 10 of 14 categories,
including a sweep of three distributor
label classifications. What’s more, if
Sony and now-defunct Discos Interna-
tional had combined their points in the
year-end regional Mexican survey, they
would have pulled an unprecedented hat
trick in the label categories, as well.
Sony recently increased its chances

Mercury On The Rise. Sony Brasil
singing sensation Daniela Mercury
receives a platinum record after a
recent sold-out show in Rio De Janeiro.
Congratulating her, from left, are
promoter Manuel Poladian; Roberto
Augusto, president and managing
director, Sony Brasil, and Mercury’s
manager, Jorge Sampaio.

| 1992 IN-REVIEW

by John Lannert

for across-the-board chart success in
1993 by splitting into Sony Latin, Sony
Discos, and Sony Tropical. Point combi-
nations will no longer be necessary.

Capito/EMI Latin took the top slot
in the regional Mexican category for the
second consecutive year, barely edging
out Fonovisa. While Fonovisa domina-
ted with the number of titles, the label
had few blockbuster albums in '92. Re-
cent releases by Bronco and Banda
Macheos could help change Fonovisa’s
retail profile in '93.

Capitol, in turn, was narrowly de-
feated by Sony in the pop category. But
again, if Sony and Discos International
had totaled their points together, Sony
would have won in a runaway.

Sony, which only a few years ago, was
invisible on the tropical/salsa charts,
finished on top for the third year in a
row. Sony Tropical artist Gilberto

Santa Rosa—who scored top individual
honors as artist and album of the year
winner (“Perspectiva”)—showed the
way for Sony, along with Jerry Rivera.

WEA Latina’s Luis Miguel domina-
ted the pop scene individually with first-
place finishes in artist, album and sin-
gles artist categories. Miguel’s neo-bo-
lero smash album “Romance” was the
first Spanish-language record certified
gold by the RIAA in a decade. For the
second straight year, Sony Latin’s Ana
Gabriel occupied the top slot of Hot La-
tin Tracks with “Evidencias,” her third
song to spend 10 weeks atop the singles
chart. Last May, Gabriel won a record
four Premio Lo Nuestro awards in two
different musical genres.

Sony Discos’ La Mafia picked up indi-
vidual top spots in the regional Mexican
category with No. 1 finishes in artist
and album of the year (“Estds Tocando
Fuego”) categories. Point totals, inci-
dentally, are tabulated between No-
vember 1991 and November 1992.

Bear in mind, however, that '93’s re-
sults could be different because the re-
tail charts are slated to switch to
SoundScan very soon. Jon Secada’s
English-language album, for example,
will be eliminated from the Latin charts,
since with SoundScan there is no way to
determine whether a specific consumer

(Continued on next page)

LOS ACUARIO LA HIELERA maARINTL 291
ey T

& Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification
for sales of 1 million units. © 1992, Biliboard/BPI Communications.

)

CD's, RECORDS & TAPES

f/ 140 N.W. 22 Avenue, Miaml, Florida 33125 @ Tel.: (305) 541-6686/Fax: (305) 642-2785
TODO EN MUSICA ¢ EVERYTHING YOU NEED IN MUSIC
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BASSIN DISTRIBUTORS

DISCOS COMPACTOS a VIDEOLASER a CASSETTES a ACCESSORIOS
PRODUCTOS PROFESIONALES a CASSETTES SINGLES a VIDEOS
POSTERS/AFICHES a CAMISETAS Y MUCHO MAS!

iLLAMENOS HOY! TOLL FREE: 800-329-7664 OR 305-621-0070

MAS DE 1,000,000 DE DISCOS COMPACTOS EN EXISTENCIAS
DE SELLQS MAYORES E INDEPENDIENTES!

4 DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA E INTERNACIONAL.

4 PERSONAL DE VENTAS BILINGUE Y EXPERTO EN LA MATERIA.
A VALUADO COMO EL DISTR!BUIDOR ONE-STOP #1 POR LA REVISTA BILLBOARD.

ISTH AVE.. MIAML, FL 33169

FAX: 305-621-0465 ¢ 15959 N.W.

H DISTRIBUTORS,
NC,

6940 S. W. 12 Street
Miami, Florida 33145

e Inventario Completo de e Compiete Inventory
Musica Latina: of Latin Music:
CD o Cassettes ® 12" CD e Cassettes ® 12~
Video Musicales Music Videos

e Personal Bilingiie para  ® Knowledgeable
Atender Sus Ordenes Sales Reps

e Completamente e Fully Computerized
Computarizado

Local: 305-262-7711. Ask for Gloria
or Call Toll Free: 1-800-780-7712
Fax: 305-261-6143

WE ARE A SERVICE ORIENTED COMPANY

de ';l Vfﬂo"

Juan Luis Guerra

>

Koeva York

LATIN NOTAS

(Continued from preceding puge)
is Hispanic or non-Hispanic.

AND SO WHITHER SECADA? Not
quite. His multisurvey roll continues as
the SBK-EMI/Capitol artist charts si-
multaneouly on The Billboard 200 and
the Top Latin Albums pop list (at No.
1) with his eponymous debut. In addi-
tion, his Spanish-language counterpart,
“Otro Dia Mas Sin Verte,” also has
climbed into the top 10 of the Top Latin
Albums pop survey. No other Latino
artist has put both an English-language
album and its Spanish-language equiva-
lent in the top 10 on the Top Latin Al-
bums survey.

Was Secada’s bilingual chart success
a fluke? Too early to tell. Epic’s Gloria
Estefan has turned the trick already,
but Mercury’s Triplets—signed to Ca-
pitol for the Latin market—failed to hit
pay dirt in the Hispanic arena. Con-
versely, Secada’s label mates the Bar-
rio Boyzz are moving up the singles
chart without penetrating the Anglo
charts.

’

92 NOTABLE NOTAS: Let’s start
the stream of thought in the U.S. Latin
market, where WEA Latina and TH-
Rodven are finding executive stability;
BMG soon may join them. PolyGram
has resurrected its Latin division by
launching PolyGram America Latina in
Miami with longtime Sony exec Manolo
Diaz. Fonovisa quietly purrs along in
second place behind Sony, using a bal-
ance of big-time grupos and clean-cut
pop acts from Mexican sister label Mel-
ody. While U.S, Latin record firms still
refuse to divulge company sales figures,
at least Sony made the effort this year
to independently certify strong titles.

BA'I'I‘LE ROYALE: In Mexico, Sony
and BMG are battling neck and neck in
a economically depressed market where
the legal-to-illegal sales ratio has fallen
to a dismal 1/1.5. But the government
appears to be cracking down lately, says
Jesis Lépez, managing director of
BMG and president of AMPROFON.
There’s more good news. Lipez says
the country’s five majors (Sony, BMG,
Warner, EMI, and PolyGram) have
agreed to have sales numbers made
publie via an indie auditor. Sony, EMI,
and PolyGram also stabilized their per-
sonnel toward the end of "92. As always,
grupos are most popular; AFG Sigma’s
Los Temerarios drew 130,000 at a re-
cent concert. No need to note Mexico
City is becoming a more important con-
cert stop for foreign English-speaking
acts.

Charytin Glorifies Trevi. Charytin,

Billbocrd® FOR WEEK ENDING DECEMBER 26, 1992

Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
RADIO AIRPLAY REPORTS.

ARTIST
LABEL/DISTRIBUTING LABEL

TITLE

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

* x4 NO. 1 * x %
RICARDO MONTANER

1 2 5 © CASTILLO AZUL
TH-RODVEN 2 weeks at No. 1

3 | 3 | 10 | BRAULIO QUE TENTACION
SONY LATIN/SONY

) 1 1 DANIELA ROMO # PARA QUE TE QUEDES CONMIGO
CAPITOL-EMI LATIN

4 | § | g | CHAYANKNE © PROVOCAME
SONY LATIN/SONY

5 | 7 | g | EMMANUEL © MAGDALENA
SONY LATIN/SONY

7 | 9 | 5 | PauLINARUBIO * MIO
CAPITOL-EMI LATIN

5 | JOSE JOSE 40Y 20

ARIOLABMG

11 | PANDORA ¢ MATANDOME SUAVEMENTE

CAPITOL-EMI LATIN

12 | 18 | 6 | ANAGABRIEL SILUETA
SONY LATIN/SONY
LA MAFIA

16 30 A SONY DISCOS/SONY DILE
BRONCO

9 1l 6 FONOVISA AUCED
FRANKIE RUIZ

10 10 6 TH-RODVEN BAILANDO

15 | 16 | 6 | GLORIATREVI # CON LOS 0JOS CERRADOS
ARIOLA/BMG

17 | 21 | § | EDNITA NAZARIO TANTO NOS AMAMOS
CAPITOL-EMI LATIN

13 | 20 | 4 | ALVARO TORRES TE OLVIDARE

CAPITOL-EMI LATIN

MYRIAM HERNANDEZ
WEA LATINA

diECIEE ECIHSICICICIMC S

SI NO FUERAS TU

* * * POWER TRACK* % %

an| =« 5 | Jon secapa CREE EN NUESTRO AMOR
SBK/CAPITOL-EMI LATIN
23 | 29 | 5 | JOSE LUIS RODRIGUEZ ® VALE LA PENA VOLVER
SONY LATIN/SONY
YOLANDITA MON
19 21| 2 | 7 | YOLANDI GE & CARA DE ANGEL
LOS TEMERAR
20 | 18 | 24 | 7 | LOSTEMERARIOS EXTRANANDOTE
SERGIO VARGA!
21 14 13 9 SONY TROPICAUSgNVS LA VENTANITA
@D| u | | 2 | JUANLUIS GUERRA Y 4.40 © EL COSTO DE LA VIDA
KAREN/BMG
2 19 19 6 GILBERTO SANTA ROSA EN LA SOLEDAD
SONY TROPICAL/SONY
28 | 36 | 3 | JERRY RIVERA CUENTA CONMIGO
SONY TROPICAL/SONY
@| 2 | — | 2 | cwpsywins QUIERO SABER
ELEKTRA
38 | 37 | 3 | JOSE ALBERTO DISCULPEME SENORA
RMM/SONY
SELENA
@ 3|32 s S QUE CREIAS
* x* * HOT SHOT DEBUT * *
TONY VEGA
NEWD | 1 | TONYVE APARENTEMENTE
H
3 40 3 SO%J?LATIN/SONV NENA
3 | 31 | 38 | 3 | LASCHICAS DEL CAN + HACER EL AMOR CON OTRO
TH-RODVEN
ROCIO DURCAL
Bl ) 21 ofiudil] | 4[| BOSIOIDURE COMO AMIGOS
GUSTAVO ALARCO
(3D| NEWD | 1 | SUSTA FUE LA NOCHE
BANDA MACH
(33)| NEWD | 1 | BANDA 0s SANGRE DE INDIO

3 | 25| 3a | 6 | MUARES QUIZAS QUIZAS QUIZAS
CAPITOL-EMI LATIN
@5)| v | — | 2 | JosE FELiCIANO VENGA LA ESPERANZA
CAPITOL-EMI LATIN
THE BARRIO B
NEW > ! SBK/CAPITOL-EMI LATomYZZ S:iBHaSURVEMENTE
; LUIS MIGUEL
2% ] 23 | 12 | weavarine E & AMERICA, AMERICA
MARISELA
NEWD | | | MARISEL TE DEVUELVO TU APELLIDO
CRISTIAN oN RA
39 22 12 23 MELODY/FONOVISA 0 PODRAS
JON SECADA S
40 20 5 18 SBK/CAPITOL-EMI LATIN ANGEL

() Records with the greatest airplay gains this week. ® Videoclip availability.
Communications.

) 1992, Billboard/BPI

‘HHEXB‘R‘E Selectlon ‘0'3
. LRTINA. Qi v

LATIN MUSIC DISTRIBUTOR

Contac Sony Latin recording artist an_d hostess 7626 MIRAMAR ROAD - SUITE 3600 - SAN DIEGO » CALIFORNIA 92126
of her own TV show, “Charytin,” takes * Knowledgeabie Latin Servioe Reps. PHONE (619) 695-8863
a sartorial cue from BMG's streetwise « Best Prices Guaranteed
pop/rock artist Gloria Trevi during a « Catalogs and Flyers FAX : (619) 695-3768
recent taping session in Miami. * 100% Retums* { on recommended products}) TOLL FREE : 1-800-74-LATIN
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ARTISTS & MUSIC

It Was Biz As Unusual As Politics Reigned,
Garth Abstained, VJN Was Renamed ...

THE PRESIDENT of the United
States embraced the music video
medium to no avail and the nation’s
top-selling artist rejected it and
reaped millions. One could say 1992
was a year of ironies as the three
major political candidates parried
for time on MTV, while country
crossover sensation Garth Brooks
disavowed the medium altogether.

THE-TOP -STORIES

» Garth Brooks Skips Videos,
Leaps To Top Of The Charts

¢« MTV Throws Its Hat into The
National Political Ring

« Regional Programmers Gain
Ground, Get New Respect

« BET Threatens To Boycott
Labels Over MTV Exclusivity

« The Box Emerges Amid
Financial Changes At VJN

ELECTION YEAR ’92 brought a
whole new spin to the programming
at MTV, as the network launched its
aggressive “Choose Or Lose” cam-
paign in conjunction with the indus-
try’s “Rock The Vote” voter-regis-
tration drive.

Viewers accustomed to fast edits
and blaring tunes were treated to in-
terviews with the three major candi-
dates and witnessed some rock’n’roll
coverage of the Democratic and Re-
publican National Conventions.

MTV’s efforts to reach young vot-
ers appear to have worked. Election
results indicate the number of 18-24-
year-olds who voted in 1992 in-
creased by 20% from 1988, reflect-
ing the first increase in young voter
turnout since 1972,

“We showed that this generation
that remains anonymous to a lot of
people could actually be motivated
and get out and vote,” says Judy
McGrath, senior VP/creative direc-
tor at MTV.

Next year, MTV will focus on cre-
ative ways to talk about tolerance
and diversity in America, says

McGrath. Specials are planned to
continue along the social-conscious-
ness vein mined by “Choose Or
Lose.”

1992-IN-REVIEW

In other news, MTV will test-mar-
ket its three new networks in spring
1993. And the network gave the pro-
duction community an early Christ-
mas present in December when it
agreed to give masic video directors
on-screen credit.

V[l-l continued to demonstrate its
unique ability to bring new musie to
an adult audience, as contemporary
acts such as Lyle Lovett, Jon Se-
cada, Sophie B. Hawkins, Charles
& Eddie, k.d. lang, and Curtis
Stigers received the benefits of the
network’s concentrated efforts.

Career-classic artists and catalog-
driven acts continued to move units,
as VH-1 spotlighted the music of
John Mellencamp, Neil Young,
and Santana alongside Bob Mar-
ley, Roy Orbison, and Elvis Pres-
ley in its artist-of-the-month promo-
tions.

VH-I's new “Center Stage,” a
show launched in partnership with
Chicago-based publi¢ TV station
WTTW, is sure to inspire even more
passion in the ranks of the network’s
adult viewers in the year to come.

The series premieres in Fe-
bruary, and will feature Lindsey
Buckingham, Keith Richards,
Sade, Michael Bolton, and Gloria
Estefan, to name a few.

Norman Schoenfeld, VH-1’s VP
of programming and artist develop-
ment, says the network plans to ex-
plore the country, jazz, and soul for-
mats with “Center Stage” as well,

THE BOX experienced more grow-
ing pains in 1992, as the interactive
video network dropped the moniker
Video Jukebox Network and under-
went a financial restructuring to in-
spire outside investment and fuse
funds into the company. The network
continues to seek a buyer for a portion
or majority interest in the company.

Behind The Scenes. The second annual Music Video Producers Assn. Awards
were held in November at Universal Studios’ Alfred Hitchcock Theatre in L.A. Top
video directors, producers, and other behind-the-scenes players attended.
Pictured here, from left, are some of the awards’ top talents: Host Jeff Altman,
John Lindauer (directorial debut), Kim Bowen (best stylist), Satellite Films’ Mark
Romanek and Larry Perel (best video, platinum), choreographer Toni Basil, Frank
Gatson of Gatson, Payne, and Smith (best choreography), and MVPA executive

director Laurane Sheehan.

Meanwhile, The Box continues to
carve its programming niche with fans
of urban and hip-hop. The viewer-pro-
grammed network’s No. 1 clips often
are videos too racy for MTV: Ma-
donna’s “Erotica,” Sir Mix-A-Lot’s
“Baby Got Back,” Public Enemy’s
“Hazy Shade Of Criminal,” etc.

As 1993 approaches, The Box will
focus increasingly on merchandising,
says Les Garland, VP of program-
ming. He hopes to install a system
whereby callers requesting clips will
be given options over the phone to or-
der T-shirts and audio product, as well
as listen to interviews or collect tour
information.

In addition,
Garland says the
network will
sharpen its focus
on international
expansion. And
the company is
working toward
installing one na-
tional phone re-
quest line to re-
place the 175 or
so currently in
existence.

BET refused to
back down on its
position to boy-
cott labels that
give exclusives to
MTV, and while
MTV’s exclusiv-
ity policy remains
in effect, progress has been made in
relations between the networks. In
fact, 1992 saw the simulcast world pre-
miere of Arrested Development’s
“Revolution” on BET and MTV.

In the programming realm, BET re-
formatted a number of its regular pro-
grams to make room for more music,
and in September, the network

by Deborah
Russell

launched its “Heart And Soul Of

R&B” show.

The new year will see a new em-
phasis on specialty programming,
with a continued spotlight trained
on Black Music Month, says Lydia
Cole, BET's director of music pro-
gramming. Recent, in-depth pro-
grams about Michael Jackson and
Lionel Richie were so successful
that BET will continue more of the
same, she says.

CO(INTRY MUSIC continued to
broaden its horizons in 1992, as The
Nashville Network and Country

Music Television saw an influx of

rising stars with diverse influences,
ranging from Lyle Lovett and Ke-
vin Welch to Mary-Chapin Car-
penter and Marty Stuart.
Ironically, Garth Brooks refused
to reel a single video for his “Ropin’
The Wind” album in 1992, while he
continued to break sales records and
rest comfortably at the top of the
charts. Programmers simply kept
Brooks’ clips from his multiplatinum
“No Fences” album in rotation.

REGIONAL VIDEO program-
mers stepped up efforts to organize

Heavy Rotation. President-elect Bill Clinton was the first presidential hopeful
willing to address the MTV generation when he agreed to meet the network’s
viewers face-to-face in the New York studios. As Nov. 3 drew near, President
George Bush and independent candidate Ross Perot also agreed to be

interviewed on the network.

and gain collective strength in 1992,
as a number of shows banned to-
gether as members of the Inde-
pendent Music Video Assn. in or-
der to coordinate multishow time
buys and provide labels with higher
penetration for advertising and pro-
motions.

More and more regional program-
mers took advantage of the link with
local radio and retail to launch crea-
tive cross-promotions.

Unfortunately, a number of key
players, including *‘Request
Video,” “Pump It Up,” and “Night
Tracks,” were canceled.

The Music Video Assn., mean-
while, accomplished a major goal
when it hired its first executive di-
rector this year.

WE CLOSED THE YEAR with
the 14th annual Billboard Music
Video Conference and Awards.
Daniel Glass, executive VP/GM of
EMI Records Group and founding
member of the music industry AIDS
organization LIFEbeat, keynoted
the conference with LIFEbeat’s ex-
ecutive director, Tim Rosta. To-
gether they encouraged production
companies and programmers to pro-
duce and broadcast public-service
announcements to give the situation

Subtle? Not. Madonna continued to
wreak havoc with her sexually explicit,
oh-so-raunchy black-and-white video
“Erotica,” which received restricted
play on MTV, but climbed to the No. 1
spot on The Box.

and reality of AIDS a national fo-
rum.

The conference’s star-studded
artists panel featured Marty Stuart,
Howard Hewett, Dave Koz, and
Cypress Hill’s Sen-Dog and B-
Real, among others, for a lively and
engaging look at video from the “vic-
tim’s” per: spectlve

This year's conference brought to
the fore the ever increasing impor-
tance of regional and local video pro-
gramming in breaking and promot-
ing talent. In fact, Billboard used
the 1992 event to inaugurate a video
award for best local/regional show in
each of five musical genres.

Maybe it was the election results,
but there was an undeniably upbeat
feel to the whole conference, as label
and production folk, independent
promoters, and local, regional, and
national programmers actually got
together and explored constructive |
methods to propel the industry to-
ward the 21st century.

————— W

TOP 15 VIDEOS: Looking back on
1992, we are compelled to pay trib-
ute to the talents behind the follow-
ing videos, all of which made our job
exceedingly enjoyable:

1. “Free Your Mind,” En Vogue
(Atco/EastWest).

2. “One,” U2 (Island).

3. “Unsung,” Helmet (Interscope).
4. “I Can’t Dance,” Genesis (Atlan-
tic).

5. “Don’t Be Cruel,” Elvis Presley
(RCA).

6. “I Feel Lucky,” Mary-Chapin |
Carpenter (Columbia). |
7. “Look What The Cat Drug In
(Long Way Down),” Michael Penn
(RCA).

8. “Teen Angst (What The World
Needs Now),” Cracker (Virgin).

9. “Lovin’ All Night,” Rodney
Crowell (Columbia).

10. “Friday I'm In Love,” the Cure
(Fiction-Elektra).

11. “Pretend We're Dead,” L7
(Slash).

12. “Constant Craving,” k.d. lang
(Sire/Warner Bros.).

13. “Beneath The Damage And The
Dust,” Peter Himmelman (Epic). I

14. “Get Down,” Emergency
Broadcast Network (TVT).

15. “Dyslexic Heart,” Paul Wester-
berg (Epic Soundtrax). l
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AS OF DECEMBER 19, 1992

o ™CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC QUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

TREVE0H

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

A |

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ )TNN

THE NASHVILLE NETWORKe
The Heart of Country
The Nashville Network

30 hours weekly
2806 Opryland Dr, Nashvitle,TN
37214

Giloria Estefan, Megamix ADDS
ADDS Lindsey Buckingham, Soul Dritter ADDS —
REM.. Man On The Moon Prince & The N.P.G., 7 Bruce Saunders, Lady Pam Tillis, Let That Pony Run
Poison‘. Stand VE STAR VIDEO .I:(ho_vsv.E(. g:sh?tys(; :sshha HEAVY
Jesus Janes, The Devit You Know 4 ARVID LeCres: = Brooks And Dunn, Lost And Found
Annie Lennox, Little Bird Los Lobos, Kiko And The Lavender . ... Billy Ray Cyrus, Wher'm | Gonna Live
:eg Vc;ugg. Ha"’oeds‘l Moon HEAVY Billy Dean, If There Hadn't Been You
uPaul, Supermode ARTIST OF THE MONTH Whitney Houstom, | Will Always Love Diamond Rio, In A Week Or Two
Roy Orbison, Heartbreak Radio Shai, It | Ever Fall tn Love Vince Gill, Don't Let Our Love ...
Wreckx-N-Effect, Rump Shaker Clinton Gregory, Who Needs It
GRE 9 Se, Alan Jackson, She’s Got The Rhythm
ATEST HITS Shabba Ranks, Slow And Sexy {
EXCLUSIVE Toni Braxton, Love Should Have George Jones, | Don't Need Your . ..
~ Michae! Bolton, To Love Somebody Bobby B ’ Good E h “ Sammy Kershaw, Anywhere But Here
Paison, Stand f . obby Brown, nougl S
Whitney Houston, | Will Always Love. . . Mad Cobra, Flex Hal Ketchum, Sure Love
R.E.M., Man On The Moon Darlene Love, Ali Alone On Christmas Portrait, Here We Go Again Chris Ledoux, Cadillac Ranch
Madonna, Deeper And Deeper LoKey" 1Got A Thang 4 You Kathy Mattea, Lonesome Standard . ..
TLC, What About Your Friends Reba McEntire, Take It Back
HEAVY Sade, No Ordinary Love John Michael Montgomery, Life's A . ..
K . Roy P: M, L i M
HEAVY P. Bryson/R. Belle, A Whole New World | Chante Maore, Love's Taken Over keeestleosys Hae':; W::z gv:'ehétrji;s ercy
Bobby Brown, Good Enough Celine Dion, Love Can Move Mountains | After 7, Baby I'm For Real Ricky Van Shelton, Wild Man
Def Leppard, Stand Up Fleetwood Mac, Paper Doll SW, R.'SBM t:ere G Doug Stone, | Was Too Busy . . .
Whitney Houston, | Will Always Love. .. | Elton John, The Last Song f"‘"c";' l‘."’ ‘; ames George Strait, | Cross My Heart
Jackyl, The Lumberjack Sade, No Ordinary Love ary J. Blige, Reminisce Randy Travis, Look Heart, No Hands
" Mr. Lee With R. Kelly, Hey Love y o 2 n
Nirvana, In Bloom oL i Ielly ey Tanya Tucker, Two Sparrows In A
5 . Hi-Five, Quality Time ya 'u i P NUCTE
Shai, if | Ever Fall In Love WHAT'S NEW nQually, Michelle Wright, He Would Be Sixteen

U2, Who's Gonna Ride Your Wild . ..
Wreckx-N-Effect, Rump Shaker

Christopher Williams, All | See

BUZZ BIN

10,000 Maniacs, These Are Days
Atter 7, Baby I'm For Real

P. Cetera/C. Khan, Feels Like Heaven
Shawn Colvin, Round Of Blues

Del Amitri, Be My Downfall

Go West, Faithful

10,000 Maniacs, These Are Days
Jesus Jones, The Devil You Know

Nine Inch Naits, Wish

Screaming Trees, Nearly Lost You
Soul Asylum, Somebody To Shove

Michael Jackson, Heal The World
Restless Heart, When She Cries
Keith Richards, Wicked As It Seems
U2, Who's Gonna Ride Your Wild . . .
Neil Young, Harvest Moon

Trey Lorenz, Someone To Hold
Patti LaBelle, All Right Now
Stephanie Mills, All Day, All Night

Trisha Yearwood, Walkaway Joe
Dwight Yoakam, Suspicious Minds

LIGHT

MEDIUM

BREAKTHROUGH

Michael Penn, Look What The Cat . ..

STRESS

T H E

BlA

s TN TRE CONTON .

Conti programming

Dan Baird, | Love You Period

Black Crowes, Sometimes Salvation
Extreme, Stop The World

Michael Jackson, Heal The World
Madohna, Deeper And Deeper

Ozzy Osbourne, Time After Time
P.M. Dawn, I'd Die Without You
Prince & The N.P.G., 7

The Soup Dragons, Pleasure

Stone Temple Pilots, Sex Type Thing
lzzy Stradlin, Shuffle It All

Toad The Wet Sprocket, Walk On . ..

12000 Biscayne Blvd, Miami,FL
33181

Arrested Development, Revotution
Eddie Murphy, | Was A King

Father MC, Everything's Gonna Be. . .
Freddie Jackson, Me And Mrs. Jones
Lionel Richie, Love Oh Love

Michael Jackson, Heal The World
Prince, Damn U

Tisha Campbell, Push

Joan Baez, Stones In The Road

Karen Brooks/Randy Sharp, That's . ..
Boy Howdy, Thanks For The Ride

The Cages, Hometown

Jeff Chance, A Heartache On. ..

MEDIUM

ADDS

Bell Biv Devoe, Gangsta

Cypress Hill, Stoned Is The Way . ..
JCD & The Dawg LB, Get Naked
Jeremy Jordan, Right Kind Of Love
K-Solo, Letterman

Nesto, Personality

Oscar, I'm Calling You

Public Enemy, Louder Than A Bomb

COUNTRY MUSIC TELEVISION.

Continuous programming
2806 Opryland Dr, Nashville,TN
37214

HEAVY

BOX TOPS

ACTIVE

Alice In Chains, Angry Chair

Bell Biv Devoe, Gangsta

Bon Jovi, Bed Of Roses

Jude Cole, Tell The Truth

Dream Theater, Pull Me Under
Elton John, The Last Song
Lemonheads, Mrs. Robinson

Annie Lennox, Little Bird

Keith Richards, Wicked As It Seems
Shanice, Saving Forever For You
S.O.U.L.S.YS.TEM,It's GonnaBe...
Spin Doctors, Jimmy Olsen's Blues

ON

Dada, Dizz Knee Land

Go West, Faithful

The Jayhawks, Waiting For The Sun
Jeremy Jordan, Right Kind Of Love
RuPaul, Supermodel

Shakespear’s Sister, | Don't Care
Suzanne Vega, 95.9F

Neil Young, Harvest Moon

B

WWOR

One hour weekly
216 W Ohio, Chicago,IL 60610

Apache, Gangsta Bitch

Boyz Il Men, End Of The Road
Chaka Demus/Pliers, Murder She . ..
Common Sense, Take It EZ
Disco Rick, Wiggle Wiggle

The Dogs, Shake Dance

Dr. Dre, Nuthin’ But A “G” Thang
EPMD, Headbanger

Ice-T/Ice Cube, Trespass

Ice Cube, Wicked

Jesse Jaymes, College Girls
Jodeci, I'm Still Waiting

Luke, Breakdown (Rave Mix)
Luke, You & Me

Madonna, Deeper And Deeper
Madonna, Erotica

Mary J. Blige, Reminisce

Mary J. Blige, Real Love

Positive K, | Got A Man

Prince, Damn U

Proper Dos, Firme Hina

Rough House Survivers, Check Da. . .
Scarface, Streetlife

Shabba Ranks, Slow And Sexy
Shai, It | Ever Fall In Love

Snow, Informer

Tevin Campbell, Confused

TLC, What About Your Friends
Toni Braxton, Love Should Have . ..
Voices, Yeah, Yeah, Yeah
Wreckx-N-Effect, Rump Shaker

Atan Jackson, She’s Got The Rhythm
*Billy Ray Cyrus, She's Not. . .

Chris Ledoux, Cadillac Ranch
Diamond Rio, In A Week Or Two
Doug Stone, | Was Too Busy . . .

Hal Ketchum, Sure Love

John Michael Montgomery, Life's A ...
Lee Roy Parnell, Love Without Mercy
*Mark Collie, Born To Love You
Randy Travis, Look Heart, No Hands
Reba McEntire, Take It Back
Restiess Heart, When She Cries
Ricky Van Shelton, Wild Man

Sammy Kershaw, Anywhere But Here
Travis Tritt, Can | Trust . ..

Trisha Yearwood, Walkaway Joe
Vince Gill, Don’t Let Our Love . ..

Deborah Allen, Rock Me

Suzy Bogguss, Drive South

Billy Burnette, Tangled Up In Texas
Stacy Dean Campbell, Poor Man's Rose
Contederate Railroad, Queen Of . ..
Corbin/Hammer, | Wil Stand By You
Rab Crosby, in The Blood

Billy Dean, Tryin’ To Hide . ..

Joe Diffie, Startin’ Over Blues
Gibson/Miller Band, Big Heart
McBride & The Ride, Just One Night
Martina McBride, Cheap Whiskey
Tim Mensy, That's Good

Gary Morris, Love Hurts

Robert Eilis Orrall, Boom! It Was Over
Collin Raye, | Want You Bad

Mike Reid, Call Home

Tim Ryan, ldle Hands

Sawyer Brown, All These Years
Shenandoah, Leavin's Been Along. ..
Travis Tritt, Can | Trust . ..

Rick Vincent, Best Mistakes | Ever . ..
Curtis Wright, If | Could Stop Lovin'
You

Audio Vision

One hour weekly
1000 Centerville Turnpike, Virginia
Beach,VA 23463

CURRENT

HOT SHOTS

8illy Burnette, Tangled Up In Texas
8Billy Dean, Tryin' To Hide . ..
Dwight Yoakam, Suspicious Minds
*Mark Chesnutt, O Country
Martina McBride, Cheap Whiskey
Pam Tillis, Let That Pony Run
*Radney Foster, Nobody Wins
Suzy Bogguss, Drive South

Sting/Eric Clapton, it's Probably Me
Geoff Moore, A Friend Like You
Genesis, Hold On My Heart

Celine Dion, If You Asked Me To
Beautiful South, We Are Each Other
Lisa Stansfield, All Woman

Simply Red, For Your Babies

Amy Grant, | Will Remember You
Midge Ure, Cold Cold Heart

MEDIUM

AMERICA'S NO, 1 VIDEO

Alabama, I'min AHurry . ..

Alison Krauss, Heartstrings

Brooks And Dunn, Lost And Found
Clinton Gregory, Who Needs It
Coilin Raye, | Want You Bad
Confederate Railroad, Queen Of . ..

Whitney Houston, | Will Always Love. . .

CURRENT

8lind Melon, Tone Of Home
Television, Call Mr. Lee

Violent Femmes, Gone Daddy Gone
Pop Will Eat Itself, Bullet Proof
Gumbatl, New Pose

Darling Buds, Sure Thing

James, Born Of Frustration

EBN, We Will Rock You

Inspiral Carpets, Two Worlds Collide
Mary Curry, Blow Me Down
Ministry, Just One Fix

Brenda Khan, | Don’t Sleep . . .

The Soup Dragons, Pleasure
Sextants, She Thinks

One hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Eddie Murphy, | Was A King

INXS, Taste It

Bobby Brown, Good Enough
S.0.U.L.S.YS.T.EM., It's GonnaBe. ..
Whitney Houston, | Will Always Love. . .
Michaei Jackson, Heal The World
Chante Moore, Love's Taken Over

Corbin/Hammer, | Will Stand By You
Curtis Wright, If | Could Stop. . .
Deborah Allen, Rock Me

George Jones, | Don't Need Your . ..
George Strait, | Cross My Heart
Gibson/Miller Band, Big Heart

Joe Diffie, Startin' Over Blues

Kathy Mattea, Lonesome Standard . . .
*Kentucky Headhunters, Honky. . .
*Little Texas, I'd Rather Miss You
McBride & The Ride, Just One Night
Michelle Wright, He Would Be Sixteen
Mike Reid, Call Home

Palomino Road, Why Baby Why

Rick Vincent, Best Mistakes | Ever . ..
Rob Crosby, In The Blood

Robert Ellis Orrail, BoomtIt Was Over
Sawyer Brown, All These Years
Shenandoah, Leavin's Been A Long.. ..
Stacy Dean Campbeli, Poor Man's Rose
Tanya Tucker, Two Sparrows In A ...
Tim McGraw, Welcome To The Club
*Tim Ryan, ldle Hands

¢ DENOTES ADDS

Lightmunice

Five 1/ 2-hour shows weekly
Signal Hill Dr, Wall,PA 15148

CURRENT

Michael W. Smith, 1 Will Be Here . ..
Brian Duncan, Love Takes Time
First Call, Always Come Back
BeBe & CeCe Winans, It's OK
Michael Card, So Many Books
Mr. Mister, The Border

Randy Stonehill, Still Small Voice
Sheila Walsh, Mystery

Michael W. Smith, Away
Silverwind, Song In The Night
Petra, Dance

Amy Grant, Don’t Run Away
Take 6, Revelation

Gontitti, Windy Land

Keith Robinson, Just What You Wanted
Preston Reed, Slap Funk

Bobby McFerrin, Baby

Amy Grant, Wise Up

Gloria Estefan, Coming Out Of. ..
Lisa Bevill, Chaperone

Susan Ashton, Here In My Heart
Quincy Jones, Hallelujah

%& [ | [ |
edidline
Interactive Hotline Spreads

The Word On Censorship

B BY ERIC BOEHLERT

SPEECH: Over the years, under-
ground media entrepreneurs have al-
ways found new and cheaper ways of
getting out their message, from fan-
zines to newsletters to fliers. Now, with
the help of inexpensive long-distance
phone lines, the latest outlet is taking
shape.

See/Hear/Speak No Evil is touted
as a “free interactive censorship hot-
line.” Each Tuesday evening, the hot-
line (312-509-5018) is updated with the
latest news on eensorship, particularly
from the world of music. The two-min-
ute message is free if you live in the
Chicago area; otherwise, it's the price
of a regular long-distance phone call.

The brainchild of Bill Paige, a
former UPI staffer and the current
publie relations manager for Playboy,
Sece/Hear/Speak has been up and run-
ning for just 10 weeks. So far, Paige
has reported on goings-on with Ma-
donna, Frank Zappa, German hate
music, and Howard Stern. The
monthly bill for the line and voice-mail
system is just $20, far cheaper than a
renegade publishing start-up.

GO()D FRIENDS: Deep down, rec-
ord label executives no doubt envy
their Hollywood brethren and all the
media attention that is lavished on
their industry. Consider, for example,
the amount of cheerleading the con-
sumer press routinely does on
Hollywood’s behaif.

The seasonal-preview stories—what
movies open when—have become
mainstays in every major daily, main-
stream magazine, and cable outlet. No
other segment of the entertainment in-
dustry—certainly not the record busi-

MY FAVORITE YEAR
Lancoln Center Theater
New York

Ninety-two likely won’t go down as any-
one’s favorite year for musicals. A
seeming epidemic of coughing among
Broadway audiences is probably for all
the dust that’s been kicked up via revi-
vals. Come the eleventh hour, however,
and in rides a new musical. Unfortu-
nately, despite a cast and a start that
are both strong, it pulls up lame, ham-
strung by weak music and off-kilter
plotting. Don’t shoot it, but don’t bet the
season on it either. This show only
places.

Fifty-four is the year in question, the
golden age of live TV, As in the 1984
film of the same name, Benjy Stone
(Evan Pappas), the gofer-cum-gag-
writer for the “King Kaiser Comedy
Cavalcade,” is assigned the task of ba-
bysitting his matinee idol—the hard-
drinking, swashbuckling Alan Swann
(Tim Curry)—during his guest-stint.

On such turns the buoyant first act,
which opens promisingly with the scene-
setting “Twenty Million People” and in-

ness—is blessed with such a loving
corps of reporters eager to chronicle
the latest flick.

One reason for the inequality, no
doubt, is the fact that movie studios
spend buckets of money on print and
TV advertising for their produets; rec-
ord labels do not. Still, that does not ex-
plain one of Hollywood’s biggest boost-
ers: USA Today, which lands almost no
movie-studio ads.

TO BEE CONTINUED: One of the big
questions for "93 is the future of Vibe,
the hip-hop magazine jointly published
by Time Warner and Quincy Jones.
By all accounts its autumn trial issue
was 4 success. But the question re-
mains whether TW will give its go-
ahead to a costly investment. Did a
possible hint come recently at the
PaineWebber Media Conference?
There, TW announced that in an effort
to trim its troubling $9.2 billion debt it
may sell off some of its assets, which
include chunks of BET and E! Enter-
tainment. Not that TW is shunning all
new projects. After all, Martha
Stewart recently talked the publishing
giant into bankrolling her table-setting
magazine.

SI’]NS: Bob Guccione Jv. is report-
edly eyeing the purchase of QW, the
gay weekly that recently suspended
publication due to money woes ...
Spin’s senior editor Lauren Spencer,
who had been overseeing the mag’s
record review section, exits. She heads
to the Jane Pratt talk show.

SHAMELESS PLUG: Billboard’s
Jim Beloff is the author of the new
“Ukulele IFavorites: 30 Great Uke
Songs” (Hal Leonard Publishing Corp.,
$9.95).

cludes the show’s two memorable
songs—"Rookie In The Ring” (via Lainie
Kazan) and “Welcome To Brooklyn.”

The bubbles go flat at the end of the
first act, however, as the story takes a
wrong turn and gets muddled in melo-
drama. Suddenly Swann is a self-pitying
drinker haunted by a failed relationship
with his daughter, and Stone is looking
to Swann to replace the father who
abandoned him, This is not the stuff of
great comedy, nor apparently of great
songwriting, as the talented Stephen
Flaherty and Lynn Ahrens (of “Once
On This Island”) can manage only the
wispiest music and heavy-handed lyrics
to explicate the situation.

It is the potential here that makes the
execution so disappointing. Curry’s
proven comie flair is muffled and Pap-
pas’ genial spirit weighted down. That
opens the door to a superior supporting
cast to steal scenes, chief among them
Andrea Martin, whose every wisecrack
and hip-twitch are exquisitely rendered.

“My Favorite Year” is far from bad,
but neither is it great. It is the kind of
middling good year that quickly fades
from memory. MARILYN A GILLEN
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Billboard Classified Action Mart
Reg: $4.50 per wd. - $90 min.
Display Classified
1"/1X -

$126
116
110
103
85

17/74X -

17/12X -
17/26X -
17/52X -

JEFF SERRETTE
(800) 223-7524

NY (212) 536-5174
FAX: (212) 536-5351
Billboard Magazine
1515 Broadway
New York, NY 10036

SERVICES SERVICES

The Professional Edge in

Cassette Duplication

Each order
custom personalized
fo fit your budget

and your fotal needs
High speed - Realtime

& DATORQ&?ﬁOH
L 1-800-633-0455
ﬁ" AIRID Call For Free Sample

COMPLETE CD AND CASSETTE
PRODUCTION
N ITo @ e
Liugin re L'Ub:
212-333-5950
MASTERING  REPLICATION
PRINTING TOTAL PACKAGING

POSTERS GRAPHIC DESIGN STUDIO
PERSONALIZED EXPERT SERVICE

330 WEST 58TH ST. NEW YORK, N.Y. 10019

"FOR THOSE WHO HEAR THE
DIFFERENCE"

CUSTOM
= SERVICE

CASSETTES $ 599
500 COMPACT DISCS $1699

1000 eacw CASS and CD $2999

FROM YOUR 1630 & FOUR COLOR FHM

MAJOR LABEL QUALI

500

PHONE: (800) 423-2936
FAX. (818) 569-3718
BURBANK, CALIFORNIA

Superior quality
video duplication

e
TAPES &
CD'S

*CD REPLICATION
* HIGH SPEED
CASSETTES

* AUDIOPHILE REAL TIME
CASSETTES ON TDK-SA
* DIGITAL MASTERING
AND EDITING
* COMPLETE
PRINTING
AND
PACKAGING

EASTERN
STANDARD
PRODUCTIONS, INC.
37 JOHN GLENN DR.
BUFFALO, NY 14228

TEL. 716-691-7631
FAX. 716-691-7732
1-800-527-9225

1-800-527-9225

FOR A FREE BROCHURE

If You Don't
Sound Good,
We Don't Look Good.

State of the art mastering, replication,
and duplication services for the
discriminating producer.

TRUTONE INC.
310 Hudson St. Hackensack, NJ 07601
201-489-9180 Fax: 201-489-1771

| NATIONAL SOUND CORP.

CALL THE COPS
OUR CUTS ARE HOT!

®

RECORD MASTERING
12" TEGNO/DANCE SINGLE SPEIAUSTS
REVERSE CUTTING & OTHER (RAZY STUFF

COMPACT DISC CUTTING

HOT CD'S WITH THE SAME EQ'S AS YOLR 17° MASTER

7610 W. WARREN AVE. DETROIT, MCHGAN 48228
PHONE: (313) 336-3800 FAX: 336-4449

CASSETTES « CDS
QUALITY DUPLICATION
& GRAPHICS,
FuLL
PACKAGING

services no one
can copy.

High speed JVC-licensed e Fast turnaround
Affordable pricing * Million copy capabilities
All formats & standards

1-800-VHS-DUPE

or (212) 399-6090

“UTUC

Duplicators
A Division of Future Network, Inc.™

Wediawsionm

FILM AND VIDEO PRODUCTION
P .

NEW YORK
(718) VISIONS
(710-847-4667)

LOS ANGELES
{213) MANAGER
{213-626-2437)

SERVICES SERVICES

If SAS Is'Not Doing Your Duplication

They’ll Never Know

Custom Loaded
Cassette Blanks
How Good
You Really Sound

Digital Din Cassette Duplication
Hi-Fi Video Duplication
CD’s

ulilizing
MAXELL XLIl HIGH BIAS TAPE
or your choice of

AMPEX, AGFA, BASF PREMIUM TAPE

Any fength up to C-96

=, rushed to you in minimum runs
m of 100 cassettes.
TRUTONE INC.

310 Hudson St. Hackensack, NJ 07601 Call for our complete

Information Package

201-489-9180 Fax: 201-489-1771

800955:7271  shelouine”
COMPACT DISCS D SC—
REAL-TIME GASSETTES
duplicated on *l]he largest KABA System COSSEHE & CD
“QuicklZA rl*mjri(z::::,“l‘:st;')riccs! . Man Ufac tu rl ng

MasterCard and Visa accepted chzfmir,:,zh;,ca a?;i: : 500 CDS
(214) 630-2957 waior bl Gy + | it
Money Back Guarantee o B&W inserts
@ CI'YS[ﬂl Clear Sound Call Today For Qur | in two piece
4902 Don Drive. Dallas, Texas 75247 FREE Full Color Catalog; | Iewel box )
1-800-468-9353 [ *1790 |:

1328 N. 4th S, Philo., PA 19122
215-232-4140 FAX: 215-236-7763

AUDIOPHILE
QUALITY...

m Selection Anywhere!

Call For Free Catalog

* Gassette Duplication
* Compact Disc Production
* DMM Vinyl Pressing
* Custom Graphics
¢ Mastering Studios

COMPLETE PACKAGES with state-

of-the-art Neve Digital Mastering for

CD, Studer & Lyrec HX-Pro Cassette

Duplication, DMM Mastering for Vinyl

and a complete in-house art depart-

ment - design, layout, typesetting, color

separation.

Get THE BEST at no extra cost!

For a Complete Brochure, call or write: L
EUROPADISK, LTD. b~

75 Varick Street, New York, NY 10013 ‘\\ﬂ!’ ‘
®(212) 226-4401 FAX (212) 966-0456 % ps®

seseesedsscces

At
107 WELSH ROAD HORSHAM, PA 19044
1300300000 00000080000000000040

MIRROR IMAGE

CUSTOM DUPLICATORS

* STATE OF THE ART DUPLICATION
OTARI TMD AND "REAL TIME"

* LOWEST PRICES

* IN-HOUSE GRAPHIC SERVICES
AVAILABLEI

(803) 548-7300
(803) 548-3335 FAX
NC 28241

CDs in 1 Week

1-10 CDs for as low as $100 ea.
transferred
from almost any 2 track source

P.0. BOX 74647 CHARLO!

* STATE OF THE ART
LYREC SYSTEM | COMPLETE PXG.
FOR Hi-SPEED DUPLICATION

MAJOR LABEL QUALITY
* BLANK TAPES & ACCESSORIES PRINTING / PACKAGI
| 71000 CD
PACKAGE $ 1999
FREE CATALOG! 1-800-365-TAPE(8273)

Call: (804) 464-4924
write:
4924 Shell Road
Virginia Beach, Virginia 23455

R:e:Miess
IR ICK;
ACK AGE

' 3OO-CASSETTES _
TESTS * INSERTCARDS « NORELCO BOX + SHRINKWRAP « QUICK TURN AROUND

—  TOO0O-12°°-VINYL _
TESTS + LAQUER MASTERING + METAL PARTS * 2 COLOR LABEL
WHITE JACKET WITH HOLE « SHRINKWRAP + QUICK TURN AROUND

R A| N Bo 1738 BERKELEY STREET » SANTA MONICA, CA 90404

wnce 1w3s RECORDS & CASSETTES (310) 820-3476 (310) 8290355 FAX: (310) 826-8765

SERVICES

LABELS/MANAGERS
You have the artists and the talent. You
are committed to success. Without sales
and marketing, you will fail. We will help
you develop an effective campaign to in-
crease your sales. What you need is . .
HIRED GUN MARKETING

P.O. Box 305, LAFAYETTE HiLL, PA 19444
1-800-892-9698 ® FAX 215.825-7329

COMPACT DISCS

INSTAFIND
Why pay a high price for point of sale
software when you can buy our fast
point of sale system with a 100,000
plus database for under $500.00.
Call for a free demo floppy TODAY!
Call (800) 825-7920

WANTED TO BUY

H I

SMITH-ALSTER

AND COMPANY

LIQUIDATION
CONSULTANTS

SERVING YOUR INDUSTRY
WITH DISCRETION
AND CONFIDENTIALITY,

- Bankruptcies

+ Consolidations
» Liquidations

« Overstocks

Serving Manufacturers, Wholesalers,
Distributors and Retailers.

WE BUY BRAND NAME
MERCHANDISE

* Audio Books

e Consumer Electronics
e Videos

¢ Laser Discs

SMITH-ALSTER

AND COMPANY

« Warchouse
Clean-outs

- Barter of Aged
Receivables

¢ Video Games

* Computers

¢ Compact Discs
» Cassettes

NEW YORK
(516) 420-8300
Fax (516) 420-8455

DALLAS
(214) 915.0054
Fax (214) 915.0056

| BUY CD’S

New, used, promo, jukebox, over-
stock, etc. | need large quantities
weekly.
Call: (619) 693 1710 Jeff
or FAX lists to: (619) 695 3917

RECORD AWARDS WANTED

RIAA GOLD & PLATINUM
ALL ARTISTS CONSIDERED
$25 TO $1000
JIM GREENWOOD
818-995-1801

BILLBOARDS - 1940s
Want bound volumes or single issues.
Also, 1930s, 1950s and 1960s sets
and special supplements and year-
books (especially from the '40s).

RECORD RESEARCH INC.
(414) 251-5408 © Fax: (414) 251-7572
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RETAIL-WHOLESALE-EXPORT

LATEST SELECTION ON
RECORDS TAPES AND CD'S,
TURNTABLES, MIXERS, DJ
EQUIPMENT

12" - $3.99 - $4.44

LPS - TAPES - $6.99 - §7.99
CD'S - §7.99 - $11.99

MAIL ORDERS $50.00 MINIMUM

CALL OR FAX
ROCK & SOUL ELECTRONICS, INC.
PH (212) 695-3953-4
FAX (212) 564-5358

= Operating Supplies
Plastic & Paper Sleeves - Cassette Shells
Jewel Boxes - CD Blisters - Divider Cards

Wrapping & Packaging
The Shrinkmaster™ Packaging System
Reuil-level packaging:Does LP's, Videos, CD's,
Casseties & more. Fasy operation. .3298.95 complete
The CD Sealer™

Stop taping! Stop stapling! Sea! blister paks
cleanly and efficiently. Complete system, $229.95.

Music & More...
Indie Labels - Budget & Cut-Out CD’s,
Tapes & LP’s - Novelties - Books & Mags

Performance Dist.
2 Oak St. POB 0156

New Branswick N} 08903-0156

Tel: (908)345-3004 Fax: (908)345-6054

DON'T BUY CUTOUTS!

Until You See Our Catailog
Of Great Cassettes and CD'S

TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
MIAM!, FL 33166

P | Phone: (305) 591-2188
Fax : (305) 501-7210
CHARTMASTERS’

ROCK 100
Collector’s Edition

Brand new 5th edition of this great
book (275 pages) with Top Song
rankings for 1954 thru 1991,
including Titles, Artists, Labels,
and Chart Data for each song.
Complete alphabetical Title Index
and separate Artist index for all
3700 entries. Includes new easy-
to-read formatting and ranking
development section. A “must
have" book for record collectors,
disc jockeys, libraries, radio
stations, hobbyists, music
enthusiasts, and others. Ideal
Christmas gift! Send $12.95 plus
$2.00 P/H to Chartmasters, P.O.
Box 1264, Dept. B, Covington, LA
70434. Canadian orders add 10%.

116 LEGENDS OF ROCK N’ ROLL
MUSIC FROM THE PAST 40 YEARS
- ALL IN ONE UNIQUE PRINT -
This unique 2ft. x 3. print from the original B&W Oil

Painting by Meers include artists as; Buddy Holly,

| Jim Morrison, Janis Joplin, John Lennon, Mick
Jagger, Robert Plant, U2 and many more. Each
print comes complete with index of all the artists for
only $14.95(us) plus $3.50 ship. & hand. for USA.
and Canada, $7.50 ship. & hand. outside North
America. To: FINE ARTS, P.O. BOX 141 CON-
CORD, ONTARIO L4K 1B2 CANADA

MOVIES/USED
100% GUARANTEED
OVER 100,000 in STOCK

LY

Thrash * Noise * New A

ALBUMS — CASSETTES — CD'S
At the Best Prices
Major Label overstocks and de-
letes. Send for our free 100 page
catalog.
Dealers Only
Foreign customers and fieamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog cali (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, Nj) 08691 0020

TAPES

‘ PROFESSIONAL RECORDING SUPPLIES
CUSTOM AUDIO/VIOEQ CASSETTES

* TOK VIDEO CASSETTES * DATS * AMPEX MASTER-
ING TAPE * SPLICING TAPE * EMPTY REELS & BOXES
* INSERT CARDS * NORELCO & SOFT POLY BOXES
* AUDIO/VIDEO ALBUMS ° CASSETTE LABELS
* ENDLESS CASSETTES " C-O's “BASF & MAGNETIC
MEDIA AUDIO CASSETTE TAPE (PANCAKES)
* CELEBRATING OUR 25TH YEAR.
DON'T DELAY CALL TODAY FOR OUR FREE
CATALOG AND PRICE LIST!!

ANDOL AUDIO PROD., INC.
4212 141n AVENUE ® BROOKLYN. NY 11219
1-800-221-6578 FAX (718) 853-2589
516-212 CALL 718-435-7322

MON.-FRI.-9AM TO 5PM
VISA/MASTERCARD ACCEPTED

NATIONAL SALES MANAGER

Immediate opening with Newark,
NJ based entertainment company.
National accounts experience plus
knowledge of prerecorded video
and audio industries necessary.
Send Resume to:

Department NSM

P.O. Box 5096
Newark, Nj 07105

LOOKING FOR A RECORD DEAL?

STOP GUESSING
CALL AG.P. CALL
(ARTIST GUIDANCE & PROMOTION)
(313) 294-5971

P.0. BOX 66216
ROSEVILLE, MI 48066

RESEARCH ASSISTANT needed for
major reissue project. Strong knowledge
of music from classical through R&B
from the 50's and 60's. Send resumes to:
Box 8019
Billboard Magazine
1515 Broadway
New York, NY 10036

ASPIRING BANDS LOOKING for manager,
send demo tapes and picture to: Ray Ray,
2265 Westwood Blvd. #200, Los Angeles
CA 90064.

NEW CHILDREN’S LABEL
Openings entry level through product man-
agement. Looking for people with previous
background in Children’s field. Send re-
sumes to:

Box 8020
Billboard Magazine
1515 Broadway
New York, NY 10036

ESTABLISHED CONSULTANT
WITH MAJOR NAME MUSIC CREDITS AND
CONTACTS 1S SEEKING SIGNED ARTISTS
WHO ARE UNHAPPY WITH THEIR CURRENT
SITUATION OR UP & COMING ARTISTS JUST
LOOKING FOR THE RIGHT DIRECTION.

IF | LIKE WHAT | HEAR AND SEE POTENTIAL,
MY CAREER CONNECTIONS CAN PUT YOU
IN TOUCH WITH GOOD PEOPLE iIN ALL FAC-
ETS OF THE MUSIC INDUSTRY.
THERE IS NO FEE INVOLVED. MY GOAL IS
TO SPECULATE CORRECTLY ON FUTURE
POTENTIAL.
PLEASE SEND TAPE, PRESS KIT, PHOTOS TO:
1.P. COMMINS
P.0. BOX 1939, MEDIA, PA 19063

NATIONAL SALES MANAGER

Leader in Security and Merchandising
products for the Audio/Video Retail In-
dustry is seeking a National Sales Man-
ager to service Music Retailers and Dis-
tributors. Candidate should possess
strong background in Audio/Video Re-
tail, Distribution or Loss Prevention.
Relocation to the Midwest is required.
Position will entail extensive National
travel.

Send Resumes to:
Box #8023
Billboard Magazine
1515 Broadway
New York, NY 10036

SUBWAY POP AND REGGAE ARTIST
BEST KNOWN FOR SONGS “HALF A
LOVE IS BETTER THAN NONE” AND

*“SPANISH HARLEM'’ SEEKS

SONGWRITER/PRODUCER

TO WORK WITH.
Ask for Winston Spencer af:
330 West 38th St.,, New York
(212) 563-6320

AND FINISH PRODUCTS IN CANADA

Subscribe to 24 Issues for only
$24.00 In Canada, $34.00 outside,

2828 Bathurts St.

ATTENTION VIDEO
WRITERS

Nationally-distributed series cov-
ering home video hardware and
software seeks two new video-
savvy, freelance correspondents.
Requires strong writing skills and
on-camera presence. Must be
NY-based.

Call (212) 683-5087 after 1 PM.

Toronto, Ont. Canada M68 3A7|

R SECEIERIE

ARTISTS UNSIGNED WITH
MEGA ENT

HERE'S WHERE YOU'LL FIND 'EM

the D
@

Suite 302

Tel(416)785-5414 Fax(416)785-6696

NOVELTIES

INCREASE PROFITS
BY REDUCING THEFT!

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE &
CD SECURITY PRODUCTS

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240

SONGWRITERS

TOP-QUALITY
COUNTRY LYRICS
AVAILABLE

ASCAP writer offers dozen
or so fresh, artful country/
crossover lyrics. Ask for a
look. No obligation.

Box # 8022
Billboard Magazine
1515 Broadway

POSTERS o POSTERS ¢ POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK "N’ ROLL @ PIN-UPS ¢ SPORTS o
CARS ¢ FLOCKED ¢ DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL Toll Free 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES, INC.
132-05 ATLANTIC AVE.,
RICHMOND HILL, N.Y. 11418

DEALERS ONLY

'HOT NEW PATCHES

& JEWELRY
100’S OF STYLES
1-800-872-2334

ROCK T-SHIRTS
* OVER 100 STYLES
* TOP ROCK ARTISTS
* LICENSED DESIGNS

STORE FOR SALE

COMPACT DISC & TAPE STORE
FOR SALE
ATLANTA AREA
Successful three year old es-
tablished business in great lo-
cation. Growing business.
Sales volume has doubled each
year. Also has accessories —
t-shirts & posters. Selling due to
spouse relocating. Serious in-

quiries only.
Call Kathy at:
(404) 499-1514 or
(404) 237-3122

POSITIONS WANTED

Experienced record producer/engineer
with successful and solid track record in
all styles of music, iooking for A&R posi-
tion at record label.
Box 8018
Billboard Magazine
1515 Broadway
New York, NY 10036

FIXTURES

FACTORY DIRECT
* JEWELBOX OR LONG BOX
COMPACT DISC DISPLAYERS
* AUDIO CASSETTE DISPLAYERS
* LASER DISC DISPLAYERS
* VIDEO CASSETTE DISPLAYERS
* ELECTRONIC ARTICLE SUR-
VEILLANCE SYSTEMS

Arschitectural Merchandising Floor Plans at no
cost or obligation.

Free 100 Page Color Catalog
1-800-433-3543

Ask for Ken Cohen
Stocked in Chicago, Baltimore, Los Angeles
And London, England
Fax: 213-624-9022

VIDEO

UNITED
- AMERICAN
LIZLTMTT] VIDEO

+ OVER 1,500 VIDEO SELL-THROUGH
TITLES (MOVIE GREATS, CARTOONS,
& BEST OF T.v. SERIES)

* WE BUY AND SELL PREVIOUSLY
VIEWED RENTAL MOVIES.
...AND MORE

[\ 803) 548-7300
T00AY! (afm Y40 3235 FAX

N Wincts Oy Sinp Pantvstiong Toscn
SERVING THE RECORDING INDUSTRY
WITH HIGH-IMPACT
MUSIC VIDEOS and COMMERCIALS
CLIENTS: THE 80X, DEF JAM/RAL, IVE

Contact: Eric Kline (305) 886-2129

ANNOUNCEMENTS

wwWwW. americanradiohistorvy com

STORE-SETS 200 10,000 TITLES 1-800-922-6287 * FREE CATALOG
New York, NY 10036
PLAYBACK INTERNATIONAL 502/885-8088 NICEMAN MERCHANDISING
1 (800) 899-7529  FAX (214) 644-4270 DEALERS ONLY To order a
Psychedelis * N Watal - Punk * Jezs * Biues « R&B *
e Cé'r'ﬁp'us R"ecords 3 J REMOVE ROCK & ROLL MERCHANDISE DIRECTORY
Wholesale Distributor of ke Aircheck collectors and music fans: Now S'NGERS' VdCAL’E.’ The g’;::::'dv:ﬁ:g O'i "cﬂ'::gn?"“.?:‘jﬁgsﬁwu"m
“Deletions/?vemluks” MPORY ‘g there’s a new source for uncommon airchecks %“gfgg g‘{f’z ?ingﬂgg,v POSTERS, T —SH{RTSP ?or;%r 700 styles), PATCHES, call
874 Albany Shaker Rosd 3 and atbums/CDs. C)A offers current and clas- L Removes most Vocals from Stan. TATTOOS, JEWELRY - WE HAVE IT ALLY
Latham, NY 12110 ExPORY 71 7 sic airchecks of New York favorites such as dard Recordings. Free Demo Recotl 1-800-248-2238 Dealers Only! Toll Free
:g::; ;:ggggg - T Shannon, Imus, Ingram, Stern; new monthly ZMACHARS POSTERS, INC.
® PL)/Z-100 samplers covering a conti 16 7911 N.W. 72 AVE,, SUITE 102
a Unique Blend of Independent and H hour period ($10 monthly, $300 annual). Free (404)482-4189-Ext. 12 g i MEDLEY, FL 33166 1 (800) 22 3'7 5 2 4
For a Unig of Indepe! P . 4
Major Label Closcouts and Overstocks 31 | list of available material from the 60's thru to- 23ticu pemeiinte Sy SNE: (305) 888-2238 FAX: (305) 886-1924
« UYL < MED o G0Bew . W0I1283 + Souva - day. CJA Box 126 Lincroft, N) 07738. Singer's Supply - Anﬁ.h";w & Evl:’rylhl;lg For Singers Senice b ow iSed (Contmued on page 52)
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SCHOOLS &
INSTRUCTIONS

EALESTATE T0 THE SHAR

e

CAREERS IN MUSIC
& VIDE BUSINESS
. Pr;X;ﬁm/Morim?\ng:é:grding . PuHis'hing

TOu%E% l '800'424'2800 %ﬂf

Iy Check the At Institute location of interest,
OAtanta O Seattle O Colorado O Philadelphia
ODallas OHouston O Piusburgh OFt. Lauderdale

Yes. I would like information about your Programs’

NAME

TRHSGRW.
o - ——— e
v ———

s

M 'll‘HE ART INSTITUTES
emAlional”

526 Penn Avenue. Pitisbungh, Pennsylvania 15222, USA

INVESTQRS WANTED

CARIBBEAN MINI ESTATE
* PRIVATE
o PERFECT WEATHER ¢ NO POLLUTION
¢ NO CRIME ¢ NO DRUGS ¢ TAX ADVANTAGES
* THE SECURITY AND STABILITY OF AN ENGLISH ISLAND
o THE BEST OF CARIBBEAN LIVING!

SEAPOINT
ON MONTSERRAT

Over 4000 sq. ft. of island
style contemporary inside/
outside living, perched high
on a cliff overlooking the
Caribbean Sea.

“Seapoint” gives the ultimate in off-the-beaten path tropical luxury. Lush
grounds, gated and walled for seclusion. 3 guest bedrooms with baths, sepa-
rate master wing, spacious decks, freshwater swimming pool, satellite TV, ste-
reo system and sparkling beach below for entertaining family and friends in
perfect privacy. All this in tiny, unknown, unspoiled Montserrat, s short hop
from Antigua’s international airport but a world away from the frantic pace and
stress of todays living.

Offered by Motivated Seller
at $1,590,000
Information & Brochure Available

Austin Marshall
Box 355, Plymouth, Montserrat
Tel: 809-491-5209/Fax 809-491-5122

SONGWRITING TEAM WITH
songs of hit potential seeks in-
vestor for production costs . . .
only sincere interest. Contact:
P.O. Box 437, Charleroi, PA
15022.

MISCELLANEOUS

. Siafe Marketing * 90 W. Mertpnury AviNa 2668° Rockville, Md 200

SKELETON KEY

FITS MOST LOCKS
{boltlocks. doorlocks. & some padlocks)
Amaze Your Friends
With A Lock Picking Demonstration.
You get 3 sized tension keys. the stide pick. & precise instructions.
Note: this device is to be used for demonstration purposes only!
Saursfacton Guaranteed or Fl Refurt 2wk detivery. Send onfy $9.75 ux:

PROFESSIONAL

SERVICES

INTERNATIONAL MUSIC CONVEN-
TION (“MIDEM”)

ENTERTAINMENT ATTORNEY GOING
TO (MIDEM) CONVENTION, IS WILL-
ING TO SHOP HOT NEW MUSIC FOR
INTERNATIONAL LICENSES.

(CONTACT: JOSEPH LEONARDI
(312) 751-1740

N
)

|| PHOTOGRAPHY
(201) 890-1815

e :
That's
Right

On Cue!

“see his work featured on the
cover of BILLBOARD’S 1993
INTERNATIONAL TALENT &
TOURING DIRECTORY for 30
countries WORLDWIDE"

il

The Real Estate

Insurance People
%tablished 1890

Prime location ® Ocean breezes ® Designed by W. L. Bottomley o
Spacious rooms ® Luxurious 60 foot gunite pool ® Incredible
gardens © Four acres ® Sensational value ® Recently reduced e
Brochure ® Price Reduced by $2,000,000 to $6,500,000

G

516-324-0041
11 Gay Lane
East Hampton, N.Y.

******i"*****************************

: World Class Living at North Ranch Country Club Es-
# tates. Premiere Golf Course properties in Westlake Vil-
* lage, California. 12 miles inland from Malibu and 45

miles north of Los Angeles. 8000 square feet new Estates.
# Art Deco and Classical Mediterranean. Media rooms/
* surround sound, elaborate pools and landscaping, guest
* houses and exercise studios, computer ready/limo bays.
* 24 hour guard gated one acre plus lots.

*
*
*
*  (805) 496-5290

FRED SANDS ESTATES
Tom Geiser, Director

=

KARAAAAANRAANNARAAAAAA R A A AR A A AR AA &

GROUND LEVEL GARAGE
SPACE 5000 SQ. FT. AVAIL-
ABLE FOR TRUCKING, TV,
ETC. ...
WEST 52nd
NO BROKERS
CALL 371-3333

2222222222223 33

PRIME SUNSET STRIP
LOCATION
Walled & private, 2BR + Den Pied-a-terre
lush grds surrounding home. Bricked court-
yard w/pool, partial city views. North of Sun-
set, walking distance to Chic Sunset Plaza
shops & restaurants. PROBATE—Major Re-
duction $469,000.
MIMI STYNE ASSO. (310) 274-8601
Verna Bailey

AUDIO/VIDEO STUDIO

(3,000 sq. ft.) on private country es-
tate. Country home (4 bedrooms),
barn @ equestrial facilities.
$625,000 Brochure.
Owner/broker (203) 426-5385

SANTA MONICA CANYQN
Adj. to Pac. Palisades, “apprx. 20
mins. to L.A.X. & DWNTWN L.A»
Short wik to bch along creek. Mature
trees. 1920’s restored bch cottage on
a small quiet st. Ideal piet-a-terre.
$395k.

(310) 326-9579

REAL ESTATE RATES
RATE: $59

Roseanne Amorello (800) 223-7524/(212) 536-5173 (NYS)
IN CA: Kimberly Wood ¢ PGR: (213) 963-8320

NEw YoRk CItYy, WEST 57TH ST. “THE OSBORNE”

BuiLT 1883
*THE 19TH CENTURY AWAITS YOU*

1sRETREAT INTO A WORLD OF
DAZZLING ORIGINAL DETAIL,
THAT IS CENTRALLY LOCATED
TO ALL OFFICES & STUDIOS. DI-
AGONAL TO CARNEGIE HALL. 6
FIREPLACES, MAHOGANY & OAK
PANELING, 14 FT. CEILINGS.
LARGE ENTRANCE GALLERY.
DOUBLE LIVING ROOM, LI-
Sl BRARY, FORMAL DINING ROOM,
"M BUTLER’S PANTRY, COUNTRY
1 KITCHEN, 3 BEDROOMS, 4 BATHS.
L3 S GRAND FOR ENTERTAINING-
wttl SOUNDPROOF.

9 ROOM DUPLEX 3500 SQ. FT.

CORPORATE OR TRUST OWNERSHIP POSSIBLE $1,320,000
GILDA CELLO (212) 906-9221 BROWN, HARRIS, STEVENS, INC.

HOME ON THE LAKE
On The Quiet Elegance of Lake Calabasas
25 Minutes From Hollywood, 20 Minutes From Malibu

Gorgeous 4 Bedroom, 3 Bath, 4000 home on large breathtaking lake. Huge ali
oak family room with indoor spa, 13' wetbar & fireplace. All Oak Kit. The 30" rum-
pus room & patio deck has access to lake & paddie boat. Acres of greenbelt with
no maintenance to owner. One of a kind. Private community with excellent secu-
rity. 1M dollar home. Just reduced to $789K. Negot.
4527 Park Allegra on Calabasas Lake
Ms. Lynn 818/888-8264. OPEN HOUSE SUNDAY 12-2 PM.

TANGLEWOOD
Enjoy the magic of America’s premier sum-
mer music festival in the beautiful Berk-
shires of Massachusetts. Exciting properties
available in all price ranges in close proximi-
ty to Tanglewood yet offering privacy. Con-
temporaries or classic colonials, one with
spacious music studio with mountain views.
Other cultural activities and tennis, boating,
skiing nearby.
SHELDON GROSS REALTY, INC.
(201) 325-6200

UPPER NYACK
GEORGIAN MASTERPIECE

PERFECT FOR
ROCK STAR/HIGH PU%IE]R EXECUTIVE
Sited on over 41/, private landscaped acres
with spectacular Hudson River view is this
stunning 28 room Georgian mansion estate.
Call for private appointment or brochure.

Larry Weinstein RE/MAX
(814) 638-1600

****************
* LUCILLE BALL'S X

* 5000 s.f. Chatsworth ranch estate on 8/
10 of an acre - entertainer's dream - fab-
ulous features, Grt REC STUDIO poss. *
Drastically reduced to $569,000 by own-

W er. Seller motivated. Principals only.

: (818) 366-2262
1 832322444848 ¢844 8 8¢

VACATION/TRAVEL

RENT YOUR OWN
800 ACRE PRIVATE

BAHAMA ISLAND

W2 to 14 people only $175/P/day, &
#based on 8. Includes 3 meals/P/ %
“rday, staff of 3, 80 ft. dock, air strip, in 4
#7000 ft. castle, 6 villas. *
“ Brochure (804) 288-2823 (24 hrs.) ¥

1 8 8 4 884408482488 & B ¢

DEER VALLEY, UTAH
Luxurious 3600 s.f. 5bdr condo w/
indoor spa. Fully equipped ktch,
fplc, cable TV. Sleeps 12. Gorgeous
views of Deer Valley ski runs. Rent
direct from owner & save $$.

Candace 801-649-9890

HOME RECORDING STUDIO! MAIN
HOUSE HAS THREE BEDROOMS TWO
BATHS NEW KITCHEN, 25' COUNTRY
SCREENED PORCH! GUEST HOUSE
W/BATH PLUS A PROFESSIONAL
QUALITY HOME RECORDING STUDIO
CURRENTLY USED TO SCORE MA-
JOR MOTION PICTURES AND T.V.
SHOWS! EXCELLENT LOCATION
CLOSE TO THE STUDIOS, AND DOWN-
TOWN LA
OFFERED AT $550,000
CALL, SAM BUCHANAN
818-956-1795 or
PAGER 818-545-2045
PRUDENTIAL
CALIFORNIA REALTY.

1 8 8 8 88 8 8 888 8.8 8.6 8¢

X *AGENT TO THE STARS* *
membe{ *

* RUBICON ToP10"#

* Real Estate

.4 6749 Fulton Ave.

* Van Nuys, CA 91401

Y Vivian Leinhos res. (818) 769-1381

* bus. (818) 765-8800

* fax (818) 765-2061

*

L8 0 8 888888 888444

* 2% % % % %

NO PAYMENTS 1st YEAR!
Stunning New 3 Bd, 2 Ba Spacious
Home in Prestigious Area of Holly-
wood Hills. Pool & Spa, Marble, Gran-
ite, Fountains, Waterfalls, Security, 3-
Car Garage. Low Down, $869,000
($150K Below Appraisal).
(213) 851-3035 p/p

SUN VALLEY, IDAHO
Mtn. home or vacation spot, escape to
world class skiing, dining, golf, tennis,
fishing. Spectacular mountain setting w/
all the luxury amenities you deserve!
Prof. REALTOR will assist buyers for
homesites, custom homes, condos.

Cali GINI BALLOU (208) 788-2350.

CHARM AND CHARACTER

Hollywd Hills. Quaint 8 pix. Lrg 1 Br/
Dng. Area/Frch wndws/prvt balcony/
pool & prkg. $575. Cats ok.

Studio City. Grdn Styte 6 plex/ 2 br/
f.d./wood fls/frch wndws/prkg on beau-
titul quiet st. $799. Cats ok.

(818) 508-0222

(Continued on page 76)
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ANALYSES, THE YEAR'S MUSIC-BUSINESS EVENTS CHRONI-
CLED, THE BILLBOARD MUSIC AWARDS, AND MUCH MORE!
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How The Charts Are Compiled

The 1992 year-end charts were compiled by computer
from Billboard’s weekly and biweekly charts during the
eligibility period, which is November 30, 1991, through
November 28, 1992, for all the charts.

On all Billboard albums and singles charts, a distribut-
ing label is defined as one that provides marketing, sales
and distribution services for another label or for a subsid-
iary label. Distributing labels are different from distribu-
tion corporations (BMG, CEMA, PGD, Sony, Uni, WEA),
which are not listed on the charts. On our singles and al-
bum tracks airplay charts, a distributing label is one that
provides radio promotion services for another label or for
a subsidiary label.

If two or more companies split label credit for a record
on any of our weekly charts, the record’s year-end label
chart points are divided evenly among the companies.
The distributing label, however, will continue to receive
all the chart points in the distributing label year-end cate-
gory.

Since Billboard has been using actual unit sales data
from SoundScan and gross impressions airplay data from
BDS for some charts (Hot 100 Singles, The Billboard
200, Top Singles Sales, Hot Country Singles & Tracks,
Top Country Albums, Album Rock Tracks), we now use
the following year-end methodology for those charts: For
the Billboard 200, country albums, and singles sales
charts, year-end rankings are determined by accumulat-
ing the total number of units sold each week that a title is
on the chart; for the country singles and album rock
charts, rankings are determined by accumulating the total
number of gross impressions registered each week; for
the Hot 100, gross impressions are accumulated in com-
bination with accumulated unit sales and weekly small-
market radio playlist points.

Year-end rankings for charts that had not converted to
BDS and/or SoundScan during the 1992 chart year are
still determined by accumulating weekly points, which are
assigned to each record for each week on the chart in a
complex inverse relationship to the chart position. Each
chart has its own unique point system, with points as-
signed to each rank on a chart based on the actual average
number of points a record receives at that position on the
computer worksheet for the chart. (These point totals are
not shown on the charts printed in the magazine.)

Due to the difficulty of combining album sales data with
singles airplay data, combined album and singles catego-
ries for pop and country are still determined by the sys-
tem described above for non-converted charts—i.e., us-
ing weekly chart rankings with a fixed number of points
assigned to each position on the weekly singles and al-
bums charts.

Billboard's Year-End Video Charts will appear in the January 9, 1993
issue,

CREDITS

Group Publisher: Howard Lander

Editor: Gene Sculatti

Director of Charts: Michael Ellis

Art Director: Claire Morales

Cover by Jeff Nisbet

Contributing Editors: Paul Grein, Ken Terry
Copy Editor: Dalet Brady
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Roger Miller
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BILLBOARD MUSIC AWARDS Photo Researcher: Alyse Zigman
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Ropin‘ The Wind” isn’t just the title of 1992’s top-sell-

ing album. It’s also an apt metaphor for the way Garth Brooks
has defied the odds and done the improbable in the past 12
months.

Brooks is the year’s top artist for combined albums/singles
activity in both pop and country. He's also the first country art-
ist to take the pop grand-sweepstakes title since it was intro-
duced in 1981. Remarkably, Brooks achieved the feat without
any pop singles activity; his points came entirely from albums.

All five of Brooks’ albums are listed on the ycar-end recaps in
both pop and country. The Oklahoma native has four of the
Top 5 country albums and four of the Top 30 pop titles. *‘Ro-
pin’ The Wind” is the No. | album of the year in both fields.
This marks the first time that a country title has been cited as
the year’s top pop album.

Boyz II Men’s *End Of The Road" from “Boomerang” is the
year’'s No. 1 pop single. This is the second year in a row that a
film theme has emerged as the year’s top hit. Last year's champ
was Bryan Adams’ “Everything I Do (I Do It For You)” from
“Robin Hood—Prince Of Thieves.” The Boyz Il Men hit is on
Motown’s Biv 10 subsidiary, which marks the first time that a
Motown release has wound up as the year’s No. | pop hit.

The country explosion of the past year is reflected in the fact
that three country albums appear in the year-end Top 10 for
the first time. Trailing the top-ranked “Ropin’ The Wind" are
Billy Ray Cyrus’ “Some Gave All” at No. 4 and Brooks’ 1990
album, “No Fences,” at No. 6. Cyrus’ platinum-selling single,
“Achy Breaky Heart,” is No. 15 on the year-end Hot 100, the
highest ranking by a country crossover hit in nine years.

Rap accounts for two of the Top 3 singles on the year-end
Hot 100: Sir Mix-a-Lot’s “Baby Got Back™ and Kris Kross’
“Jump.” Two other rap smashes appear in the year-end Top
40: House of Pain’s “Jump Around” and Arrested Develop-
ment’s “Tennessee.”

Here’s a more in-depth look at the top formats.

POP

In combined albums/singles activity, Garth Brooks and Mar-
iah Carey are the top male and female pop artists for the sec-
ond year in a row. By the same yardstick, Guns N’ Roses is the
top pop group and Kris Kross is the top new pop artist. It’s the
second time that a rap act has taken the latter title. The Beastie
Boys won in 1987.

Brooks is also the top pop album artist for the second year in
arow. He’s the first act to repeat in this key category in more
than 20 years.

In addition to having the year’s No. 1 pop hit, Boyz Il Men are
the top pop singles artists. Michael Jackson, who claimed the lat-
ter distinction three times (in 1972, 1980 and 1983) is 1992’s top
male pop singles artist. Dallas Austin is the top pop singles pro-
ducer for the second straight year. He's the first producer to
earn this citation two years running since Narada Michael Wal-

den scored in 1986-87.

COUNTRY

Garth Brooks is the top
country artist in combined al-
bums/singles activity for the
second year in a row. Reba
McEntire is the top female
country artist for the eighth
consecutive year. Brooks &
Dunn are the top country
group, marking the first ime
since 1980 that the title has
gone to a group other than Al-
abama or the Judds. Billy Ray
Cyrus is the top new country
artist.

This is the second year in a
row that Brooks has had the
No. | country album. *‘No
Fences” led the list in 1991.
And Brooks is the first artist to S
walk off with the No. I country
album two years in a row since
Randy Travis scored in 1987-88. In addition, Brooks is the top
country singles artist for the third straight year.

Wynonna's "I Saw The Light” noses out Billy Ray Cyrus’
crossover smash “‘Achy Breaky Heart” to become the year's
No. | country single. The Judds never had accomplished this
feat. The closest that Wynonna and Naomi came was in 1984,
when their breakthrough hit, *“Mama He’s Crazy,” emerged as
the year’s No. 3 country hit.

Tony Brown is the top country singles producer for the third
straight year. Brown, executive VP at MCA Nashville, has pro-
duced a series of hits for such artists as Wynonna and Vince Gill.

R&B
Jodeci noses out Michael Jackson to become the year's top
R&B artist in combined albums/singles activity. It’s the first
time that a new act has claimed this grand-sweepstakes title.
Jodeci also has both the No. 1 R&B album, “Forever My
Lady,” and the No. 1 R&B single, “Come & Talk To Me.” It's

RICHARD MARX: Top Adult Contemporary Artist

only the fourth time in the past
20 years that one act has swept
both awards. Earth, Wind &
Fire achieved the feat in 1978,
followed by Chic in 1979 and
Keith Sweat in 1988.

Though Jackson loses the
top R&B prize to Jodeci, he is
the year’s top male R&B artist
for the fourth time since 1980.
He’s also the top R&B singles
artist for the fourth time since
1980. Vanessa Williams is the
top female R&B artist. Narada
Michael Walden noses out Dal-
las Austin to become the top
R&B singles producer of the
year. Walden was the top pop
producer in 1986 and 1987.

J ADULT CONTEMPORARY

i Richard Marx is the year’s
No. 1 adult contemporary art-
ist. He had finished among the
year’s Top 10 AC acts in both 1988 and 1989. Amy Grant is the
top female AC artist; Genesis is the top AC group.

Vanessa Williams’ “‘Save The Best For Last” is the year’s No.
1 AC hit. The ballad ranks No. 4 on the year-end Hot 100.

ROCK

U2 is the year’s top act in both album rock and modem
rock—and also has the No. | hit of the year in both formats.
The Irish band is the first act to lead in both formats since these
charts were introduced in 1985. “Mysterious Ways,” the first
single from the band’s “Achtung Baby” album, is the top album
rock track; the follow-up, “One,” is the top modern rock track.

John Mellencamp and Sass Jordan (at No. 30) are the top
male and female artists in album rock. Morrissey and Suzanne
Vega (at No. 25) are the leading male and female artists in
modern rock.

(Continued on page YE-49)
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RARELY HAS THE BEAUTY OF CHROME
BEEN COMBINED WITH SUCH POWER.
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NEW YORK—In the music business, 1992 was a year of
change. Everything was in a state of transition: the continu-
ing rise of country music, the introduction of two new digital
formats, the decline of cassette sales, the beginning of an in-
crease in frontline CD prices, the labels’ new emphasis on
direct marketing, new legal requirements for artists who
sample others’ records, and the majors’ decision to replace
the longbox with a jewel-box-sized package, beginning in
April 1993,

Overriding all of these things was another new element: at-
tacks by city, state and national politicians on the right of art-
ists to express themselves freely. While Bill Clinton’s victory
in the presidential election promised a less restrictive climate,
the upshot of all the brouhaha was that labels began to rein in
albums with especially raw or violent lyrics.

The first development to herald the year of change was a
New York federal judge's decision on Dec. 17, 1991, that Cold
Chillin’/Warner Bros. artist Biz Markie had infringed the
copyright of Gilbert O’Sullivan’s 1972 hit “‘Alone Again (Nat-
urally)” with an cight-bar sample of the song on his own track,
“Alone Again.” In the wake of the decision, Warner Bros. told
retailers to stop selling Biz Markie’s “‘I Need A Haircut” al-
bum and to pull it from their shelves. Repercussions were also
noticed at other labels, which, over the next few months, im-
plemented additional safeguards to prevent unauthorized
samples from cropping up on their releascs.

CD packaging also led to controversy when, after a year of
debate among its member labels, the Recording Industry
Assn. of America announced in late February that it backed a
Jjewel-box-sized package, rather than the Eco-Pak earlier fa-
vored by WEA as a replacement for the longbox. Despite re-
tailers’ murmurs of revolt at the ensuing National Assn. of Re-
cording Merchandisers Convention, the major retailers finally
accepted the inevitability of the shift.

But they protested again when the major distributors an-
nounced their rebate plans to help the dealers bear the cost of
refixturing their stores. Overall, the latter group felt the re-
bates were insufficient and did not last long enough. Some fa-
vored converting them into permanent CD price cuts, but the
majors ignored this suggestion. Meanwhile, both labels and
retailers were concerned about the decline in cassette sales,
which, in unit terms, fell below the level of CD sales for the
first time.

CD SALES GROWTH STALLS
Not that CD sales were going through the roof during this
period of economic recession. After growing steadily since the
format’s inception a decade earlier, CD retail sales leveled off
during the first eight months of the year, according to

PRINCE: $100 million to re-sign with Warners,

SoundScan data. Retailers were surprised when RIAA figures
showed CD unit shipments up 18 percent in the first half com-
pared to the prior-year period; but much of that increasc was
explained by a dropoff in sales during the Persian Gulf War in
1991, as well as a sharp risc in CD player

ICE-T: Body Count’s *‘Cop Killer” stirred controversy.

VENCE GILL: Like Wynonna, a Tony Brown production.

tried several tacks to increase sales and profits. First, they put
an increased emphasis on direct marketing, not only through
record clubs, but also via mail-order ads in consumer maga-
zines, mail-order catalogs, digital audio cable shows and 800

phone lines. Some of these efforts were

sales last Christmas.

organized in conjunction with retail

Unfortunately for the music business, (V] - chains that fulfilled customer orders.
the CD hardware penetration rate failed Second, distributors such as CEMA
to increase very much after that, advanc- Country and PGD experimented with lower price

ing only a few points from the 35 percent
level of January. While some in the in-
dustry saw that as a reason to step up
promotion of the CD as a format, others
focused on the potential of the two new

Direct Marketing
Megastar Price Tags

DOWN

points on developing-artist albums. But
this was counterbalanced by a dollar
price rise to $16.98 list on selected CDs
by such superstars as Garth Brooks (Lib-
erty), Madonna (Maverick/Warner

digital configurations that appeared near
the end of the year.

Those formats—Sony’s MiniDisc and
Philips’ Digital Compact Cassette—were
both recordable sound carriers, with

Cassette Sales
Unauthorized Sampling

Bros.), Michael Bolton (Columbia) and
Bon Jovi (Mercury). While running
counter (o retailers’ perceptions that
high CD prices were retarding the mar-
ket, the move to $16.98 was not wide-

software priced in the range of frontline OUT spread.
CDs and hardware listing between $750 One reason given for raising prices was
and $800. (The only exception was the Longboxes the increasing cost of marketing mega-

portable MD player, which debuted for
about $200 less than the DCC recorder
and MD recorder-player.) But, whereas

The Jury on DCC vs. MiniDisc

stars. Aside from the costs involved in
videos, advertising, promotion, etc., the
prices labels paid to keep superstars con-

the DCC system was tape-based and
compatible with analog cassettes, the
magneto-optical MD system was incompatible with CDs.

After the October passage of the Audio Home Recording
Act, which guaranteed compensatory royalties for digital
home taping, several major labels issued titles on DCC and/or
MD. At press time, it was unclear whether either format would
generate a response among Consumers.

SEARCHING FOR FOOTHOLDS
In an adverse business environment, the record companies

tinued to escalate in 1992. The priciest
deals were Time Warner's $60 million
package for Madonna; the $100 million that the same compa-
ny agreed to lay out for Prince; and the $30 million RCA put
on the table for ZZ Top. Both the Madonna and Prince pacts
gave the artists their own labels.

Garth Brooks also renegotiated his deal with Liberty Re-
cords, although the details were not revealed. Having sold 20
million units of his first three albums, Brooks was the most

(Continued on page YE-49)
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Artists Artists

Pos. ARTIST (No. Of Charted Atbums & Singles) Label

1 GARTH BROOKS (5) Liberty
2 MARIAH CAREY (7) Columbia
3 GUNS N’ ROSES (6) Geffen
4 BOYZ If MEN (5) Motown
(1) Biv 10
5 MICHAEL BOLTON (6) Columbia
6 MICHAEL JACKSON (5) Epic
7 GENESIS (6) Atlantic
8 EN VOGUE (4) Atco EastWest
9 RED HOT CHILI PEPPERS (3) Warner Bros.
(1) EMI
10 COLOR ME BADD (6) Giant
11 U2 (6) Istand
12 KRIS KROSS (4) Ruffhouse
13 NIRVANA (4) DGC
(1) Sub Pop
14 TLC (4) LaFace
15 METALLICA (6) Elektra
16 BONNIE RAITT (5) Capitol
17 BRYAN ADAMS (5) A&M
18 AMY GRANT (5) A&M
19 HAMMER (6) Capitol
20 BILLY RAY CYRUS (3) Mercury
21 SIR MIX-A-LOT (2) Def American
22 JODECI (5) Uptown
23 VANESSA WILLIAMS (6) Wing
24 DEF LEPPARD (4) Mercury
25 QUEEN (5) Hollywood
26 PEARL JAM (1) Epic Associated
27 PRINCE AND THE N.P.G. (6) Paisley Park
28 ERIC CLAPTON (3) Duck
(1) Reprise
29 ARRESTED DEVELOPMENT (3) Chrysalis
30 RICHARD MARX (5) Capitol
31 MR. BIG (3) Atiantic
32 ELTON JOHN (3) MCA
(1) Columbia
33 PAULA ABDUL (1) Virgin
(8) Captive
34 MADONNA (2) Sire
(2) Maverick/Sire
35 JON SECADA (3) SBK
36 CELINE DION (5) Epic
37 CECE PENISTON (5) A&M
38 NATALIE COLE (1) Elektra
39 THE BLACK CROWES (4) Def American
40 P.M. DAWN (3) Gee Street/Island
(1) Gee Street/LaFace
41 ENYA (2) Reprise
42 TRAVIS TRITT (4) Warner Bros.
43 02ZY 0SBOURNE (3) Epic Associated
44 BOBBY BROWN (3) MCA
45 REBA MCENTIRE (2) MCA
46 BRUCE SPRINGSTEEN (4) Columbia
47 WYNONNA (2) Curb/MCA
48 HOUSE OF PAIN (2) Tommy Boy
49 UGLY KID JOE (3) Stardog
50 NAUGHTY BY NATURE (3) Tommy Boy

Pos. ARTIST (No. Of Charted Albums & Singles) Labet

1 KRIS KROSS (4) Ruffhouse

2 NIRVANA (3) DGC
(1) Sub Pop

3 TLC (4) LaFace

4 BILLY RAY CYRUS (3). Mercury

5 JODECI (5) Uptown

6 PEARL JAM (1) Epic Associated

7 ARRESTED DEVELOPMENT (3) Chrysalis

8 JON SECADA (3) SBK

9 CECE PENISTON (5) A&M

10 P.M. DAWN (3) Gee Street/Island
(1) Gee Street/LaFace

Top Pop Labels

Pos. LABEL (No. Of Charted Albums & Singles)
1 COLUMBIA (84)
2 EPIC (57)
3 CAPITOL (41)
4 WARNER BROS. (49)
5 MCA (52)
6 LIBERTY (10)
7 A&M (32)
8 ATLANTIC (44)
9 REPRISE (39)
10 MERCURY (26)
11 ELEKTRA (33)
12 ATCO EASTWEST (24)
13 ARISTA (37)
14 GEFFEN (21)
15 MOTOWN (15)

COLUMBIA

pop

Top Pop
Distributing Labels

Pos. Distributing Label (No. Of Charted Albums & Singles)
1 WARNER BROS. (120)
2 COLUMBIA (102)
3 MCA (82)
4 EPIC (71)
5 MERCURY (43)

E hns 2 2
KRIS KROSS: Top New Pop Artists.

anana o oricanradinhictan, ~com
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Top Billboard 200 Album Artists
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Pos. ARTIST (No. Of Charted Albums) Label
1 GARTH BROOKS (5) Liberty
2 MICHAEL BOLTON (3) Columbia
3 GUNS N’ ROSES (2) Geffen
4 NIRVANA (1) DGC
5 MICHAEL JACKSON (1) Epic
6 MARIAH CAREY (3) Columbia
7 BILLY RAY CYRUS (1) Mercury
8 U2 (1)'Island
9 METALLICA (1) Elektra
10 HAMMER (2) Capitol
11 BONNIE RAITT (2) Capitol
12 KRIS KROSS (1) Ruffhouse
13 PEARL JAM (1) Epic Associated
14 RED HOT CHILI PEPPERS (1) Warner Bros.
(1) EMI
15 BOYZ Il MEN (1) Motown
16 GENESIS (1) Atiantic
17 DEF LEPPARD (1) Mercury
18 NATALIE COLE (1) Elektra
19 COLOR ME BADD (1) Giant
20 BRYAN ADAMS (1) A&M
21 THE BLACK CROWES (2) Def American/Reprise
22 QUEEN (3) Hollywood
23 AMY GRANT (2) ASM
24 BRUCE SPRINGSTEEN (2) Columbia
25 R.EM. (2) Warner Bros.
26 REBA MCENTIRE (2) MCA
27 EN VOGUE (1) Atco Eastwest
28 TRAVIS TRITT (4) Wamer Bros.
29 HARRY CONNICK, JR. (4) Columbia
30 JODECI (1) Uptown
31 ENYA (1) Reprise
32 WYNONNA (1) Curb/MCA
33 ERIC CLAPTON (2) Duck/Reprise
34 027Y OSBOURNE (1) Epic Associated
35 PRINCE AND THE N.P.G. (1) Paisley Park
36 VINCE GILL (3) MCA
37 ALAN JACKSON (3) Arista
38 PAULA ABDUL (1) Virgin
(1) Captive
39 SIR MIX-A-LOT (1) Def American/Reprise
40 UGLY KID JOE (2) Stardog
41 BROOKS & DUNN (1) Arista
42 TLC (1) LaFace
43 WILSON PHILLIPS (2) SBK
44 MADONNA (1) Sire
(1) Maverick/Sire
45 VANESSA WILLIAMS (1) Wing
46 GEORGE STRAIT (4) MCA
47 NAUGHTY BY NATURE (1) Tommy Boy
48 STEVIE RAY VAUGHAN & DOUBLE TROUBLE (2) Epic
49 CLINT BLACK (3) RCA
50 FIREHOUSE (2) Epic

Top Billboard

SoundSca
200 Albums paiinii

fiiiim
51 QUEENSRYCHE (2) EMI

52 ARRESTED DEVELOPMENT (1) Chrysalis
53 MARKY MARK & THE FUNKY BUNCH (2) Interscope
54 TRISHA YEARWOOD (2) MCA

55 PUBLIC ENEMY (2) Def Jam/Chaos

56 THE CURE (1) Fiction

57 ZZ TOP (1) Warner Bros.

58 RICHARD MARX (1) Capitol

59 MOTLEY CRUE (1) Elektra

60 YANNI (3) Private Music

61 ELTON JOHN (1) MCA

62 KEITH SWEAT (1) Elektra

63 ICE CUBE (1) Priority

64 MEGADETH (1) Capitol

65 TEMPLE OF THE DOG (1) ALM

66 MR. BIG (1) Atlantic

67 ANNIE LENNOX (1) Arista

68 CYPRESS HILL (1) Ruffhouse

Pos. TITLE—Artist—Label

1 ROPIN' THE WIND—Garth Brooks—Liberty

2 DANGEROUS—Michael Jackson—Epic

3 NEVERMIND—Nirvana—DGC

4 SOME GAVE ALL—BIlly Ray Cyrus—Mercury

§ ACHTUNG BABY—U2—Island

6 NO FENCES—Garth Brooks—Liberty

7 METALLICA—Metallica—Elektra

8 TIME, LOVE AND TENDERNESS—Michael Bolton—
Columbia

9 TOO LEGIT TO QUIT—Hammer—Capitol

10 TOTALLY KROSSED QUT—Kris Kross—Ruffhouse

11 TEN—Pearl Jam—Epic Associated

12 COOLEYHIGHHARMONY —Boyz || Men—Motown

13 WE CAN'T DANCE—Genesis—Atlantic

14 BLOOD SUGAR SEX MAGIK—Red Hot Chili Peppers—
Warner Bros.

15 ADRENALIZE—Def Leppard-—-Mercury

16 LUCK OF THE DRAW—Bonnie Raitt—Capitol

17 USE YOUR ILLUSION |—Guns N’ Roses—Geffen

18 UNFORGETTABLE—Natalie Cole—Elektra

19 C.M.B.—Color Me Badd—Giant/Reprise

20 USE YOUR ILLUSION i1—Guns N’ Roses—Geffen

21 THE CHASE—Garth Brooks—Liberty

22 EMOTIONS—Mariah Carey—Columbia

23 WAKING UP THE NEIGHBOURS—Bryan Adams—A&M

24 HEART IN MOTION—Amy Grant-—A&M

25 FUNKY DIVAS—En Vogue—Atco Eastwest

26 FOREVER MY LADY—Jodeci—Uptown

27 GARTH BROOKS—Garth Brooks—Liberty

28 SHEPHERD MOONS—Enya—Reprise

29 WYNONNA—Wynonna—Curb/MCA

30 NO MORE TEARS—Ozzy Osbourne—Epic Associated

31 DIAMONDS & PEARLS—Prince And The N.P.G.—Paisley
Park

32 FOR MY BROKEN HEART—Reba McEntire—MCA

33 WAYNE'S WORLD—Soundtrack—Reprise

34 CLASSIC QUEEN—-Queen—Hollywood

35 MTV UNPLUGGED EP—Mariah Carey—Columbia

36 UNPLUGGED—Eric Clapton—Duck/Reprise

37 BEAUTY & THE BEAST—Soundtrack—Walt Disney

38 MACK DADDY—Sir Mix-A-Lot—Def American/Reprise

39 BOOMERANG—Soundtrack—LaFace

40 SPELLBOUND—Paula Abdul—Captive

41 THE SOUTHERN HARMONY AND MUSICAL
COMPANION—The Black Crowes—Def American/Reprise

42 BRAND NEW MAN —Brooks & Dunn—Arista

43 0000000HHH. . .ON THE TLC TIP—TLC—LaFace

44 BLUE LIGHT, RED LIGHT—Harry Connick, Jr.—Columbia

45 THE COMFORT ZONE —Vanessa Williams—Wing

46 IT'S ALL ABOUT TO CHANGE—Travis Tritt—Warner Bros.

47 NAUGHTY BY NATURE—Naughty By Nature—Tommy
Boy

48 HUMAN TOUCH—Bruce Springsteen—Columbia

49 TWO ROOMS: SONGS OF ELTON JOHN & BERNIE
TAUPIN—Various Artists—Polydor

50 OUT OF TIME—R.€.M.—Warner Bros.

51 DON'T ROCK THE JUKEBOX—Alan Jackson—Arista

52 AS UGLY AS THEY WANNA BE—Ugly Kid Joe—Stardog

83 SKY IS CRYING—Stevie Ray Vaughan & Double Trouble—
Epic

54 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF .. . —
Arrested Development—Chrysalis

55 WISH—The Cure—Fiction

56 GREATEST HITS—1ZZ Top—Warner Bros.

69 C+C MUSIC FACTORY (1) Columbia
70 MARY ). BLIGE (1) Uptown
71 VAN HALEN (1) Warner Bros.
72 BEASTIE BOYS (1) Capito!
73 DAS EFX (1) Atco EastWest
74 LORRIE MORGAN (1) RCA
(1) BNA
75 RICKY VAN SHELTON (3) Columbia
76 BOBBY BROWN (1) MCA
77 BETTE MIDLER (2) Atlantic
78 TANYA TUCKER (2) Liberty
79 SOUNDGARDEN (1) A&M
80 COLLIN RAYE (2) Epic
81 MARY-CHAPIN CARPENTER (2) Columbia
82 VAN MORRISON (1) Mercury
(1) Polydor
83 JOHN MELLENCAMP (1) Mercury
84 CELINE DION (1) Epic

85 NINE INCH NAILS (1) TVT
(1) Nothing/TVT-Interscope
86 TEVIN CAMPBELL (1) Qwest
87 EXTREME (2) A&M
88 R. KELLY & PUBLIC ANNOUNCEMENT (1) Jive
89 LISA STANSFIELD (1) Arista
90 BLACK SHEEP (1) Mercury
91 JOHN ANDERSON (1) BNA
92 THE JUDDS (3) Curb/RCA
93 LIONEL RIF.HIE (1) Motown
94 WEIRD AL YANKOVIC (1) Scotti Bros.
95 TESLA (1) Geffen
96 DOUG STONE (3) Epic
97 HOUSE OF PAIN (1) Tommy Boy
98 K.D. LANG (1) Sire
99 ALICE IN CHAINS (2) Columbia
100 JON SECADA (1) SBK

albums

57 RUSH STREET—Richard Marx—Capitol

58 DECADE OF DECADENCE—Motiey Crue—Elektra

59 THE ONE—EIton John—MCA

60 KEEP IT COMIN'—Keith Sweat—Elektra

61 BEYOND THE SEASON—Garth Brooks—Liberty

62 MUSIC FOR THE PEOPLE—Marky Mark & The Funky
Bunch—Interscope

63 DEATH CERTIFICATE—Ice Cube—Priority

64 COUNTDOWN TO EXTINCTION—Megadeth—Capitol

65 TEMPLE OF THE DOG—Temple Of The Dog—A&M

66 LEAN INTO IT—Mr. Big—Atiantic

67 EMPIRE—Queensryche—EMI

68 TIMELESS (THE CLASSICS)—Michael Bolton—Columbia

69 DIVA—Annie Lennox—Arista

70 CYPRESS HILL—Cypress Hill—Ruffhouse

71 GONNA MAKE YOU SWEAT—C+C Music Factory—
Columbia

72 WHAT'S THE 4112—Mary ). Blige—Uptown

73 POCKET FULL OF GOLD—Vince Gill—MCA

74 PHANTOM OF THE OPERA HIGHLIGHTS—Original London
Cast—Polydor

75 FOR UNLAWFUL CARNAL KNOWLEDGE—Van Halen—
Warner Bros.

GARTH BROOKS: Top Album Artist

76 SHADOWS AND LIGHT—Wilson Phillips—SBK

77 CHECK YOUR HEAD—Beastie Boys—Capitol

78 DEAD SERIOUS—Das EFX—Atco EastWest

79 LUCKY TOWN—Bruce Springsteen—Columbia

80 THE COMMITMENTS—Soundtrack—Beacon

81 TRISHA YEARWOOD—Trisha Yearwood—MCA

82 BOBBY—Bobby Brown—MCA

83 AUTOMATIC FOR THE PEOPLE—R.E.M.—Warner Bros.

84 APOCALYPSE 91. . .ENEMY STRIKES BLACK—Public
Enemy—Def Jam

85 SINGLES—Soundtrack—Epic Soundtrax

86 BADMOTORFINGER—Soundgarden—A&M

87 SHAKE YOUR MONEY MAKER—The Black Crowes—Def
American/Reprise

88 THE IMMACULATE COLLECTION—Madonna—Sire

89 SOUL PROVIDER—Michael Bolton—Columbia

90 SOMETHING IN RED—Lorrie Morgan—RCA

91 WHENEVER WE WANTED—John Mellencamp —Mercury

92 CELINE DION—Celine Dion—Epic

93 RUSH—Soundtrack—Reprise

94 T.E.V.I.N.—Tevin Campbell—Qwest

95 MO’ MONEY—Soundtrack—Perspective

96 BORN INTO THE '90'S—R. Kelly & Public
Announcement—Jive

97 REAL LOVE—Lisa Stansfield—Arista

98 A WOLF IN SHEEP’S CLOTHING—Black Sheep—Mercury

99 SEMINOLE WIND—John Anderson—BNA

100 BACK TO FRONT—Lionei Richie—Motown
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ou've spentyears playing clubs.

You finally got signed.

You hear yourself on the radio.
You're on your way up the charts.

~ Allofa sudden you're in the top 100
Now all the eyes of the industry

are focused on you.

Congratulations to Billboard’s Best of 1992 from
Nestlé Crunch. Keep those hits coming because, before you know it,

it'll be CRUNCH TIME 1993!

. Né—st\é Nm
© 1992 Nestlé Food Company c
wWWwW americanradiohistorv com
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MARIAH CAREY: Top Female Album Artist

b\.‘
-
- _-_

"0 \99'”

$

Top Billboard 200
Album Artists -
Duo/Group T

Pos. ARTIST (No. Of Charted Albums) Label

1 GUNS N’ ROSES (2) Geffen

2 NIRVANA (1) DGC

3 U2 (1) Istand

4 METALLICA (1) Elektra

5 KRIS KROSS (1) Ruffhouse

6 PEARL JAM (1) Epic Associated

7 RED HOT CHiILI PEPPERS (1) Warner Bros.

(1) EMI

8 BOYZ Il MEN (1) Motown

9 GENESIS (1) Atlantic

10 DEF LEPPARD (1) Mercury

11 COLOR ME BADD (1) Giant

12 THE BLACK CROWES (2) Def American/Reprise
13 QUEEN (3) Hollywood

14 R.E.M. (2) Warner Bros.

15 EN VOGUE (1) Atco Eastwest

16 JODECI (1) Uptown

17 PRINCE AND THE N.P.G. (1) Paisley Park
18 UGLY KID JOE (2) Stardog

19 BROOKS & DUNN (1) Arista

20 TLC (1) LaFace
21 WILSON PHILLIPS (2) SBK

22 NAUGHTY BY NATURE (1) Tommy Boy
23 STEVIE RAY VAUGHAN & DOUBLE TROUBLE (2) Epic
24 FIREHOUSE (2) Epic

25 QUEENSRYCHE (2) EMI

Top Billboard 200
Album Artists -

Female fiFiih

9 MADONNA (1) Sire
(1) Maverick/Sire
10 VANESSA WILLIAMS (1) Wing
11 TRISHA YEARWOOD (2) MCA
12 ANNIE LENNOX (1) Arista
13 MARY J. BLIGE (1) Uptown
14 LORRIE MORGAN (1) RCA
(1) BNA
15 BETTE MIDLER (2) Atlantic
16 TANYA TUCKER (2) Liberty
17 MARY-CHAPIN CARPENTER (2) Cotumbia
18 CELINE DION (1) Epic
19 LISA STANSFIELD (1) Arista
20 K.D. LANG (1) Sire
21 SUZY BOGGUSS (2) Liberty
22 MELISSA ETHERIDGE (1) Island
23 GLORIA ESTEFAN (2) Epic
24 CECE PENISTON (1) A&M
25 TORI AMOS (1) Atlantic

Top Billboard 200
Album Artists -

Male i

Pos. ARTIST (No. Of Charted Albums) Label
1 MARIAH CAREY (3) Columbia
2 BONNIE RAITT (2) Capitol
3 NATALIE COLE (1) Elektra
4 AMY GRANT (2) A&M
S REBA MCENTIRE (2) MCA
6 ENYA (1) Reprise
7 WYNONNA (1) Curb/MCA
8 PAULA ABDUL (1) Virgin
(1) Captive

albums

GARTH BROOKS: Top Male Album Artist

Pos. ARTIST (No. Of Charted Albums) Label
1 GARTH BROOKS (5) Liberty
2 MICHAEL BOLTON (3) Columbia
3 MICHAEL JACKSON (1) Epic
4 BILLY RAY CYRUS (1) Mercury
5 HAMMER (2) Capitol
6 BRYAN ADAMS (1) AGM
7 BRUCE SPRINGSTEEN (2) Columbia
8 TRAVIS TRITT (4) Warner Bros.
9 HARRY CONNICK, JR. (4) Columbia
10 ERIC CLAPTON (2) Duck/Reprise
11 022y OSBOURNE (1) Epic Associated
12 VINCE GILL (3) MCA
13 ALAN JACKSON (3) Arista
14 SIR MIX-A-LOT (1) Def American/Reprise
15 GEORGE STRAIT (4) MCA
16 CLINT BLACK (3) RCA
17 RICHARD MARX (1) Capitol
18 YANNI (3) Private Music
19 ELTON JOHN (1) MCA
20 KEITH SWEAT (1) Elektra
21 ICE CUBE (1) Priority
22 RICKY VAN SHELTON (3) Columbia
23 BOBBY BROWN (1) MCA
24 COLLIN RAYE (2) Epic
25 VAN MORRISON (1) Mercury
(1) Polydor

Top Billboard 200
Album. Labels iiiil

Pos. LABEL (No. Of Charted Albums)
1 COLUMBIA (53)
2 LIBERTY (10)
3 EPIC (30)
4 WARNER BROS. (33)
5 CAPITOL (19)
6 MERCURY (14)
7 MCA (37)
8 REPRISE (33)
9 ELEKTRA (19)
10 ATLANTIC (26)
11 A&M (16)
12 GEFFEN (13)
13 ARISTA (21)
14 EPIC ASSOCIATED (5)
15 ISLAND (7)

Top Billboard 200
Album Distributing
Labels Fiiin

Pos. DISTRIBUTING LABEL (No. Of Charted Albums)
1 WARNER BROS. (89)
2 COLUMBIA (64)
3 EPIC (40)
4 MCA (52)
5 LIBERTY (11)

COLUMBIA
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Pos. ARTIST (No. Of Charted Singles) Label
1 BOYZ H MEN (4) Motown
(1) Biv 10
2 MARIAH CAREY (4) Columbia
3 MICHAEL JACKSON (4) Epic
4 TLC (3) LaFace
5 EN VOGUE (3) Atco EastWest
6 COLOR ME BADD (5) Giant
7 KRIS KROSS (3) Ruffhouse
8 VANESSA WILLIAMS (5) Wing
9 GENESIS (5) Atlantic
10 CECE PENISTON (4) A&M
11 SIR MIX-A-LOT (1) Def American
12 ERIC CLAPTON (1) Duck
(1) Reprise
13 GUNS N’ ROSES (4) Geffen
14 RICHARD MARX (4) Capito!
15 PRINCE AND THE N.P.G. (5) Paisley Park
16 P.M. DAWN (2) Gee Street/island
(1) Gee Street/LaFace
17 MR. BIG (2) Atlantic
18 BRYAN ADAMS (4) ASM
19 U2 (5) Island
20 JON SECADA (2) SBK
21 SHANICE (2) Motown
(1) Giant
22 AMY GRANT (3) A&M
23 CELINE DION (4) Epic
24 JODECI (4) Uptown
25 RED HOT CHILI PEPPERS (2) Warner Bros.
26 HAMMER (4) Capitol
27 MADONNA (1) Sire
(1) Maverick/Sire
28 ARRESTED DEVELOPMENT (2) Chrysalis
29 MICHAEL BOLTON (3) Columbia
30 ELTON JOHN (2) MCA
(1) Columbia
31 RIGHT SAID FRED (2) Charisma
32 NIRVANA (3) DGC
33 BILLY RAY CYRUS (2) Mercury
34 PAULA ABDUL (3) Captive
35 BOBBY BROWN (2) MCA
36 TEVIN CAMPBELL (4) Qwest
37 GEORGE MICHAEL (2) Columbia
38 TOM COCHRANE (2) Capitol
39 DEF LEPPARD (3) Mercury
40 JOE PUBLIC (3) Columbia
41 PATTY SMYTH (1) MCA
42 HOUSE OF PAIN (1) Tommy Boy
43 ATLANTIC STARR (2) Reprise
44 QUEEN (2) Hollywood
45 SOPHIE B. HAWKINS (1) Columbia
46 MARY ). BLIGE (2) Uptown

47 TECHNOTRONIC FEATURING YA KID K (1) SBK

48 THE COVER GIRLS (2) Epic

SIn gles

49 SHAKESPEAR'S SISTER (2) London
50 MINT CONDITION (2) Perspective
51 KARYN WHITE (2) Warner Bros.
52 THE CURE (2) Fiction
53 MARKY MARK & THE FUNKY BUNCH (3) Interscope
54 HI-FIVE (2) Jive
55 K.W.S. (1) Next Plateau/London
56 TOAD THE WET SPROCKET (2) Columbia
57 FIREHOUSE (3) Epic
58 BONNIE RAITT (3) Capitol
59 KEITH SWEAT (2) Elektra
60 THE HEIGHTS (1) Capitol
61 ANNIE LENNOX (2) Arista
62 METALLICA (5) Elektra
63 NAUGHTY BY NATURE (2) Tommy Boy
64 R. KELLY & PUBLIC ANNOUNCEMENT (3) Jive
65 UGLY KID JOE (1) Stardog
66 SNAP (1) Arista
67 STACY EARL (3) RCA
68 N2DEEP (1) Profile
69 KATHY TROCCOLI (1) Reunion
70 JODY WATLEY (2) MCA
71 EDDIE MONEY (2) Columbia
72 JADE (1) Giant
73 ROXETTE (3) EMI
74 LUTHER VANDROSS (2) Epic
(1) Perspective
75 WILSON PHILLIPS (2) SBK
76 SALT-N-PEPA (2) Next Plateau
77 LISA STANSFIELD (2) Arista
78 THE KLF FEATURING TAMMY WYNETTE (1) Arista
79 ROD STEWART (1) Polydor
(1) Warner Bros.
80 CHARLES & EDDIE (1) Capitol
81 BRUCE SPRINGSTEEN (2) Columbia
82 M.C. BRAINS (2) Motown
83 DAS EFX (1) Atco EastWest
84 WRECKX-N-EFFECT (1) MCA
85 SHAI (1) Gasoline Alley
86 NATURAL SELECTION (2) Atco EastWest
87 JANET JACKSON (1) Perspective
88 GLORIA ESTEFAN (2) Epic
89 TRACIE SPENCER (2) Capitol
90 RTZ (2) Giant
91 LIDELL TOWNSELL (1) Mercury
92 LIONEL RICHIE (1) Motown
93 HEAVY D. & THE BOYZ (1) Uptown
94 0ZZY OSBOURNE (2) Epic Associated
95 KYM SIMS (2) I.D.
96 PETER CETERA (1) Warner Bros.
97 NIA PEEPLES (3) Charisma
98 SAIGON KICK (1) Third Stone
99 PEABO BRYSON (1) Epic

100 ROZALLA (1) Epic

Pos. TITLE—Artist—Label
1 END OF THE ROAD (FROM “BOOMERANG")—Boyz Il
Men—Biv 10
2 BABY GOT BACK—Sir Mix-A-Lot—Def American
3 JUMP—Kris Kross—Ruffhouse
4 SAVE THE BEST FOR LAST—Vanessa Williams—Wing
5 BABY-BABY-BABY—TLC—LaFace
6 TEARS IN HEAVEN—Eric Clapton—Reprise
7 MY LOVIN' (YOU'RE NEVER GONNA GET IT)—En
Vogue—Atco EastWest
8 UNDER THE BRIDGE—Red Hot Chili Peppers—Warner
Bros.
9 ALL & LOVE—Color Me Badd—Giant
10 JUST ANOTHER DAY—Jon Secada—SBK
11 | LOVE YOUR SMILE—Shanice—Motown
12 TO BE WITH YOU—Mr. Big—Atlantic
13 I'M TOO SEXY-—Right Said Fred—Charisma
14 BLACK OR WHITE—Michael Jackson—aEpic
15 ACHY BREAKY HEART—Billy Ray Cyrus—Mercury
16 'LL BE THERE—Mariah Carey—Columbia
17 NOVEMBER RAIN—Guns N’ Roses—Geffen
18 LIFE IS A HIGHWAY—Tom Cochrane—Capitol
19 REMEMBER THE TIME—Michael Jackson—Epic
20 FINALLY—CeCe Peniston—A&M
21 THIS USED TO BE MY PLAYGROUND—Madonna—Sire
22 SOMETIMES LOVE JUST AIN'T ENOUGH—Patty Smyth—
MCA
23 CAN'T LET GO—Mariah Carey—Columbia
24 JUMP AROUND—House Of Pain—Tommy Boy
25 DIAMONDS AND PEARLS—Prince And The N.P.G.—
Paisley Park
26 DON'T LET THE SUN GO DOWN ON ME—George
Michael/Elton John—Columbia
27 MASTERPIECE—Atlantic Starr—Reprise
28 IF YOU ASKED ME TO—Celine Dion—Epic
29 GIVING HIM SOMETHING HE CAN FEEL—En Vogue—
Atco EastWest
30 LIVE AND LEARN—Joe Public—Columbia
31 COME & TALK TO ME—Jodeci—Uptown
32 SMELLS LIKE TEEN SPIRIT—Nirvana—DGC
33 HUMPIN' AROUND—Bobby Brown—MCA
34 DAMN | WISH | WAS YOUR LOVER—Sophie 8.
Hawkins—Columbia
35 TELL ME WHAT YOU WANT ME TO DO—Tevin
Campbell—Qwest
36 AIN'T 2 PROUD 2 BEG—TLC—LaFace
37 IT'S SO HARD TO SAY GOODBYE TO YESTERDAY—Boyz
11 Men—Motown
38 MOVE THIS—Technotronic Featuring Ya Kid K—SBX
39 BOHEMIAN RHAPSODY—Queen—Hollywood
40 TENNESSEE—Arrested Development—Chrysalis
41 THE BEST THINGS IN LIFE ARE FREE—Luther Vandross
And Janet Jackson—Perspective
42 MAKE IT HAPPEN—Mariah Carey—Columbia
43 THE ONE—Eiton John—MCA
44 SET ADRIFT ON MEMORY BLISS—P.M. Dawn—Gee
Street/Island
45 STAY—Shakespear’s Sister—London
46 2 LEGIT 2 QUIT—Hammer—Capitot
47 PLEASE DON'T GO—K.W.S.—Next Plateau/London
48 BREAKIN' MY HEART (PRETTY BROWN EYES)—Mint
Condition—Perspective

49 WISHING ON A STAR—The Cover Girls—Epic

50 SHE'S PLAYING HARD TO GET—Hi-Five—Jive

51 I'D DIE WITHOUT YOU (FROM “BOOMERANG™)—P.M.
Dawn—Gee Street/LaFace

52 GOOD FOR ME—Amy Grant—A&M

§3 ALL | WANT—Toad The Wet Sprocket—Columbia

54 WHEN A MAN LOVES A WOMAN—Michael Bolton—
Columbia

55 | CAN'T DANCE—Genesis—Atlantic

56 HAZARD—Richard Marx—Capitol

57 MYSTERIOUS WAYS—U2—Island

58 TOO FUNKY—George Michael—Columbia

59 HOW DO YOU TALK TO AN ANGEL—The Heights—
Capito!

60 ONE—U2-—Island

61 KEEP ON WALKIN'—CeCe Peniston—A&M

62 HOLD ON MY HEART—Genesis—Atlantic

63 THE WAY | FEEL ABOUT YOU—Karyn White—Warner
Bros.

64 BEAUTY AND THE BEAST—Celine Dion And Peabo
Bryson—Epic

65 WARM IT UP—Kris Kross—Ruffhouse

66 IN THE CLOSET—Michael Jackson—Epic

67 PEOPLE EVERYDAY—Arrested Development—Chrysalis

68 NO SON OF MINE—Genesis—Atfantic

69 WILDSIDE—Marky Mark & The Funky Bunch—Interscope

70 DO | HAVE TO SAY THE WORDS?—Bryan Adams—A&M

71 FRIDAY I'M IN LOVE—The Cure—Fiction

72 EVERYTHING ABOUT YOU—Ugly Kid Joe—Stardog

73 BLOWING KISSES IN THE WIND—Paula Abdul—Captive

74 THOUGHT I’D DIED AND GONE TO HEAVEN—Bryan
Adams—A&M

75 RHYTHM IS A DANCER—Snap—Arista

76 ADDAMS GROOVE —Hammer—Capitol

77 MISSING YOU NOW—Michael Bolton—Columbia

78 BACK TO THE HOTEL—N2Deep—Profile ,

79 EVERYTHING CHANGES—Kathy Troccoli—Reunion _‘

80 HAVE YOU EVER NEEDED SOMEONE SO BAD—Def
Leppard—Mercury ‘

81 TAKE THIS HEART—Richard Marx—Capitol

82 WHEN | LOOK INTO YOUR EYES—Firehouse—Epic

83 { WANNA LOVE YOU (FROM “CLASS ACT")—Jade—Giant

83 UHH AHH—Boyz Il Men—Motown

85 REAL LOVE—Mary ). Blige—Uptown

86 JUSTIFIED AND ANCIENT—The KLF Featuring Tammy
Wynette—Arista

87 SLOW MOTION—Color Me Badd—Giant

88 WHAT ABOUT YOUR FRIENDS—TLC—LaFace

89 THINKIN' BACK—Color Me Badd—Giant

90 WOULD [ LIE TO YOU?—Charles & Eddie—Capitol

91 THAT'S WHAT LOVE IS FOR—Amy Grant—A&M

92 KEEP COMING BACK—Richard Marx—Capitot

93 FREE YOUR MIND—En Vogue—Atco EastWest

94 KEEP IT COMIN'—Keith Sweat—Elektra

95 JUST TAKE MY HEART—Mr. Big—Atiantic

96 | WILL REMEMBER YOU—Amy Grant—A&M

97 WE GOT A LOVE THANG—CeCe Peniston—A&M

98 LET'S GET ROCKED—Def Leppard—Mercury

99 THEY WANT EFX—Das EFX—Atco Eastwest

100 ) CAN'T MAKE YOU LOVE ME—Bonnie Raitt—Capitot

BOYZ II MEN: Top Singles Artists

-
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4 x Platinum in Sweden Album “Eva Dahigren”
5 Grammies out now in Germany
Gold in Finland
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MARIAH CAREY: Top Female Singles Artist

MICHAEL JACKSON: Top Male Singles Artist

Hot 100 Singles
Artists =
Dvo/Group

Pos. ARTIST (No. Of Charted Singles) Label
1 BOYZ 11 MEN (4) Motown
(1) Biv 10
2 TLC (3) LaFace
3 EN VOGUE (3) Atco EastWest
4 COLOR ME BADD (5) Giant
§ KRIS KROSS (3) Ruffhouse
6 GENESIS (5) Atlantic
7 GUNS N' ROSES (4) Geffen
8 PRINCE AND THE N.P.G. (5) Paisley Park
9 P.M. DAWN (2) Gee Street/Island
(1) Gee Street/LaFace
10 MR. BIG (2) Atlantic
11 U2 (5) Island
12 JODECI (4) Uptown
13 RED HOT CHILI PEPPERS (2) Warner Bros.
14 ARRESTED DEVELOPMENT (2) Chrysalis
15 RIGHT SAID FRED (2) Charisma
16 NIRVANA (3) DGC
17 DEF LEPPARD (3) Mercury
18 JOE PUBLIC (3) Columbia
19 HOUSE OF PAIN (1) Tommy Boy
20 ATLANTIC STARR (2) Reprise
21 GEORGE MICHAEL/ELTON JOHN (1) Columbia
22 QUEEN (2) Hollywood
23 TECHNOTRONIC FEATURING YA KID K (1) SBK
24 THE COVER GIRLS (2) Epic
25 LUTHER VANDROSS AND JANET JACKSON (1)
Perspective

Hot 100 Singles
Artists - Female

18 ROD STEWART (1) Polydor
(1) Warner Bros.
19 BRUCE SPRINGSTEEN (2) Columbia
20 M.C. BRAINS (2) Motown
21 LIDELL TOWNSELL (1) Mercury
22 LIONEL RICHIE (1) Motown
23 0ZZY OSBOURNE (2) Epic Associated
24 PETER CETERA (1) Warner Bros.
25 PEABO BRYSON (1) Epic

Pos. ARTIST (No. Of Charted Singles) Label
1 MARIAH CAREY (4) Columbia
2 VANESSA WILLIAMS (5) Wing
3 CECE PENISTON (4) A&M
4 SHANICE (2) Motown
(1) Giant
5 AMY GRANT (3) A&M
6 CELINE DION (4) Epic
7 MADONNA (1) Sire
(1) Maverick/Sire
8 PAULA ABDUL (3) Captive
9 PATTY SMYTH (1) MCA
10 SOPHIE B. HAWKINS (1) Columbia
11 MARY J. BLIGE (2) Uptown
12 KARYN WHITE (2) Warner Bros.
13 BONNIE RAITT (3) Capitol
14 ANNIE LENNOX (2) Arista
15 STACY EARL (3) RCA
16 KATHY TROCCOLI (1) Reunion
17 JODY WATLEY (2) MCA
18 LISA STANSFIELD (2) Arista
19 JANET JACKSON (1) Perspective
20 GLORIA ESTEFAN (2) Epic
21 TRACIE SPENCER (2) Capitol
22 KYM SIMS (2) I.D.
23 NIA PEEPLES (3) Charisma
24 ROZALLA (1) Epic
25 ANGELICA (1) Uitra

Hot 100 Singles
Artists - Male

Pos. ARTIST (No. Of Charted Singies) Label
1 MICHAEL JACKSON (4) Epic
2 SR MIX-A-LOT (1) Def American
3 ERIC CLAPTON (1) Duck
(1) Reprise
4 RICHARD MARX (4) Capitol
5 BRYAN ADAMS (4) A&M
6 JON SECADA (2) SBK
7 HAMMER (4) Capitol
8 MICHAEL BOLTON (3) Columbia
9 ELTON JOHN (2) MCA
(1) Columbia
10 BILLY RAY CYRUS (2) Mercury
11 BOBBY BROWN (2) MCA
12 TEVIN CAMPBELL (4) Qwest
13 GEORGE MICHAEL (2) Columbia
14 TOM COCHRANE (2) Capitol
15 KEITH SWEAT (2) Elektra
16 EDDIE MONEY (2) Columbia
17 LUTHER VANDROSS (2) Epic
(1) Perspective

Pos. LABEL (No. Of Charted Singles)
1 COLUMBIA (31)
2 EPIC (27)
3 CAPITOL (22)
4 ALM (16)
$ ATLANTIC (18)
6 ATCO EASTWEST (12)
7 MCA (15)
8 GIANT (14)
9 WARNER BROS. (16)
10 MOTOWN (9)
11 LAFACE (8)
12 MERCURY (12)
13 ARISTA (16)
14 SBK (9)
15 REPRISE (6)

singles

Pos. DISTRIBUTING LABEL (No. Of Charted Singles)
1 COLUMBIA (38)
2 EPIC (31)
3 WARNER BROS. (31)
4 MCA (30)
S A&M (21)

Pos. PRODUCER (No. Of Charted Singles)
1 DALLAS AUSTIN (7) )
2 WALTER AFANASIEFF (3)

3 KEITH THOMAS (5)
4 JERMAINE DUPRI (3)
5 NARADA MICHAEL WALDEN (3)
6 SIR MIX-A-LOT (1)
7 HOWIE TEE (2)
8 RUSS TITELMAN (2)
9 DAVID FOSTER (6)
10 DARYL SIMMONS (7)
11 (tie) BABYFACE (7)
LA. REID 7)
13 RICHARD MARX (4)
14 PM. DAWN (3)
15 KEVIN ELSON (2)
16 GEORGE MICHAEL (2)
17 MARIAH CAREY (5)
18 RICK RUBIN (2)
19 MICHAEL JACKSON (4)
20 PRINCE AND THE N.P.G. (6)
21 THOMAS MCELROY (3)
22 SPEECH (2)
23 TEDDY RILEY (5)
24 TOMMY D. 2)
25 ROY BITTAN (3)

COLUMBIA

YE-22
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Stefan Andersson Rookie Of The Year! Album “Emperors day
1992 Debut album platinum out now in Germany

Soldout tour
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Def American Recordings Congratulates Sir Mix-A-Lot on “Baby Got Back” The No. 1-selling Soundscan single of the year. _‘
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'l'ol; Singles Sales Tracks

Pos. TITLE—Artist—Label
1 BABY GOT BACK—Sir Mix-A-Lot—Def American
2 JUMP—Kris Kross—Ruffhouse
3 END OF THE ROAD (FROM “BOOMERANG")—Boyz II
Men—Biv 10
4 ACHY BREAKY HEART—Billy Ray Cyrus—Mercury
S TEARS IN HEAVEN—Eric Clapton—Reprise
6 I'M TOO SEXY—Right Said Fred—Charisma
7 JUMP AROUND—House Of Pain—Tommy Boy
8 UNDER THE BRIDGE—Red Hot Chili Peppers—Warner
Bros.
9 SMELLS LIKE TEEN SPIRIT—Nitvana—DGC
10 NOVEMBER RAIN—Guns N’ Roses—Geffen
11 2 LEGIT 2 QUIT—Hammer—Capito!
12 BABY-BABY-BABY—TLC—LaFace
13 BOHEMIAN RHAPSODY—Queen—Hollywood
14 AIN'T 2 PROUD 2 BEG—TLC—LaFace
15 SAVE THE BEST FOR LAST—Vanessa Williams—Wing
16 THIS USED TO BE MY PLAYGROUND—Madonna—Sire
17 COME & TALK TO ME—Jodeci—Uptown
18 BLACK OR WHITE—Michael Jackson—Epic
19 JUST ANOTHER DAY—1Jon Secada—SBK
20 MY LOVIN' (YOU'RE NEVER GONNA GET IT )—En
Vogue—Atco EastWest
21 TO BE WITH YOU—Mr, Big—Atiantic
22 LIFE IS A HIGHWAY—Tom Cochrane—Capitol
23 WARM IT UP—Kris Kross—Ruffhouse
24 ALL 4 LOVE—Color Me Badd—Giant
25 SOMETIMES LOVE JUST AIN'T ENOUGH—Patty Smyth—
MCA
26 ADDAMS GROOVE—Hammer—Capitol
27 STAY—Shakespear's Sister—London
28 DON'T LET THE SUN GO DOWN ON ME.—George
Michael/Eiton John—Columbia
29 HUMPIN' AROUND—Bobby Brown—MCA
30 BACK TO THE HOTEL—N2Deep—Profile
31 TENNESSEE—Arrested Development—Chrysalis
32 WILDSIDE—Marky Mark—Interscope
33 GIVING HIM SOMETHING HE CAN FEEL —En Vogue—
Atco EastWest
34 TELL ME WHAT YOU WANT ME TO DO —Tevin
Campbell—Qwest
35 REMEMBER THE TIME—Michael Jackson—Epic
36 EVERYTHING ABOUT YOU—Ugly Kid Joe—Stardog
37 0.P.P.—Naughty By Nature—Tommy Boy
38 DAMN, | WISH | WAS YOUR LOVER—Sophie B.
Hawkins—Columbia

39 BEAUTY AND THE BEAST—Celine Dion And Peabo
Bryson—Epic

40 DON'T CRY—Guns N’ Roses—Geffen

41 MASTERPIECE—Atlantic Starr—Reprise

42 THEY WANT EFX—Das EFX—Atco EastWest

43 I'LL BE THERE—Mariah Carey—Columbia

44 IT'S SO HARD TO SAY GOODBYE TO YESTERDAY—Boyz
H Men—Motown

45 RUMP SHAKER—Wreckx-N-Effect—MCA

46 | LOVE YOUR SMILE—Shanice—Motown

47 BREAKIN' MY HEART (PRETTY BROWN EYES)—Mint
Condition—Perspective

48 PEOPLE EVERYDAY—Arrested Development—Chrysalis

49 OOCHIE COOCHIE—M.C. Brains—Motown

50 FINALLY—CeCe Peniston—A&M

51 LIVE AND LEARN—Joe Public—Columbia

52 MIND PLAYING TRICKS ON ME—Geto Boys—Rap-A-Lot

53 SET ADRIFT ON MEMORY BLISS—P.M. Dawn—Gee
Street/Island

54 HOW DO YOU TALK TO AN ANGEL—The Heights—
Capitol

55 IF YOU ASKED ME TO—Celine Dion—Epic

56 THE BEST THINGS IN LIFE ARE FREE—Luther Vandross
And Janet Jackson—Perspective

57 DIAMONDS AND PEARLS—Prince & The N.P.G.—Paisley
Park

58 UHH AHH—Boyz Il Men—Motown

59 MOVE THIS—Technotronic Featuring Ya Kid K—SBK

60 HAZARD—Richard Marx—Capitol

61 WISHING ON A STAR—The Cover Girls—Epic

62 CAN'T LET GO—Mariah Carey—Columbia

63 YOU REMIND ME (FROM “STRICTLY BUSINESS')—Mary
J. Blige—Uptown

64 THE ONE—Eiton John—MCA

65 SHE'S PLAYING HARD TO GET—Hi-Five—Jive

66 CAN'T STOP THIS THING WE STARTED —Bryan
Adams—A&M

67 IF | EVER FALL IN LOVE—Shai—Gasoline Alley

68 PLEASE DON'T GO—K.W.S.—Next Plateau/London

69 LET'S GET ROCKED—Def Leppard—Mercury

70 I'D DIE WITHOUT YOU (FROM “BOOMERANG")—P.M.
Dawn—Gee Street/LaFace

71 1| CAN'T DANCE—Genesis—Atiantic

72 RHYTHM IS A DANCER—Snap—Arista

73 ENTER SANDMAN—Metallica—Elektra

74 THE UNFORGIVEN—Metallica—Elektra

75 LET'S TALK ABOUT SEX—Sait-N-Pepa—Next Plateau

Top 40 Radio Monitor Tracks

Pos. TITLE—Artist—Label
1 END OF THE ROAD (FROM “BOOMERANG")—Boyz Il
Men—Biv 10
2 SAVE THE BEST FOR LAST—Vanessa Williams—Wing
3 MY LOVIN' (YOU'RE NEVER GONNA GET {T)—En
Vogue—Atco EastWest
4 BABY-BABY-BABY—TLC—LaFace
5 JUST ANOTHER DAY—Jon Secada—SBK
6 | LOVE YOUR SMILE—Shanice—Motown
7 ALL 4 LOVE—Color Me Badd—Giant
8 I'LL BE THERE—Mariah Carey—Cotumbia
9 DIAMONDS AND PEARLS—Prince & The N.P.G.—Paisley
Park
10 REMEMBER THE TIME—Michae! Jackson—Epic
11 FINALLY—CeCe Peniston—A&M
12 TO BE WITH YOU—Mr. Big—Atiantic
13 CAN'T LET GO—Mariah Carey—Columbia
14 LIVE AND LEARN—Joe Public—Columbia
15 BLACK OR WHITE—Michael Jackson—Epic
16 MASTERPIECE—Atiantic Starr—Reprise
17 MAKE IT HAPPEN—Mariah Carey—Columbia
18 UNDER THE BRIDGE—Red Hot Chiti Peppers—Warner
Bros.
19 IF YOU ASKED ME TO—Celine Dion—Epic
20 GOOD FOR ME—Amy Grant—A&M
21 THE BEST THINGS IN LIFE ARE FREE—Luther Vandross
And Janet Jackson—Perspective
22 DON'T LET THE SUN GO DOWN ON ME—George
Michael/Elton John—Columbia
23 MOVE THIS—Technotronic Featuring Ya Kid K—SBK
24 THE WAY | FEEL ABOUT YOU—Karyn White—Warner
Bros.
25 TEARS IN HEAVEN—Eric Ctapton—Reprise
26 SOMETIMES LOVE JUST AIN'T ENOUGH—Patty Smyth—
MCA
27 SET ADRIFT ON MEMORY BLISS—P.M. Dawn—Gee
Street/Island
28 DAMN | WISH ) WAS YOUR LOVER—Sophie B.
Hawkins—Columbia
29 WISHING ON A STAR—The Cover Girls—Epic
30 GIVING HIM SOMETHING HE CAN FEEL—En Vogue—
Atco EastWest
31 TS SO HARD TO SAY GOODBYE TO YESTERDAY—Boyz
Il Men—Motown
32 ALL | WANT—Toad The Wet Sprocket—Columbia
33 JUMP—Kris Kross—Ruffhouse
34 PLEASE DON'T GO—K.W.S.—Next Plateau/London
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35 LIFE IS A HIGHWAY—Tom Cochrane—Capitol

36 TELL ME WHAT YOU WANT ME TO DO —Tevin
Campbeli—Qwest

37 HUMPIN' AROUND—Bobby Brown—MCA

38 ©'D DIE WITHOUT YOU (FROM “BOOMERANG™)—P.M.
Dawn—Gee Street/LaFace

39 SHE'S PLAYING HARD TO GET—Hi-Five—Jive

40 WHEN A MAN LOVES A WOMAN—Michael Bolton—
Columbia

4] KEEP ON WALKIN'—CeCe Peniston—A&M

42 COME & TALK TO ME—Jodeci—Uptown

43 HOLD ON MY HEART—Genesis—Atlantic

44 THE ONE—Eiton John—MCA

45 THIS USED TO BE MY PLAYGROUND—Madonna—Sire

46 BREAKIN' MY HEART (PRETTY BROWN EYES)—Mint
Condition—Perspective

47 TENNESSEE—Arrested Development—Chrysatis

48 MYSTERIOUS WAYS—U2—tsiand

49 T0O FUNKY—George Michael—Columbia

50 EVERYTHING CHANGES—Kathy Troccoli—Reunion

51 IN THE CLOSET—Michael Jackson—Epic

52 NO SON OF MINE—Genesis—Atlantic

53 ONE—U2—Island

54 | CAN'T DANCE—Genesis—Atiantic

55 DO | HAVE TO SAY THE WORDS?—Bryan Adams—A&M

56 I'M TDO SEXY—Right Said Fred—Charisma

57 | WANNA LOVE YOU (FROM “CLASS ACT")—Jade—Giant

58 SLOW MOTION—Color Me Badd—Giant

59 WE GOT A LOVE THANG—CeCe Peniston—A&M

60 TAKE THIS HEART—Richard Marx—Capitol

61 AIN'T 2 PROUD 2 BEG—TLC—LaFace

62 HOW DO YOU TALK TO AN ANGEL—The Heights—
Capitol

63 NOVEMBER RAIN—Guns N’ Roses—Geffen

64 KEEP IT COMIN'—Keith Sweat—Elektra

65 FRIDAY I'M IN LOVE—The Cure—Fiction

66 MISSING YOU NOW—Michael Boiton—Columbia

67 THAT'S WHAT LOVE IS FOR—Amy Grant—A&M

68 HAZARD—Richard Marx—Capitot

69 REAL LOVE—Mary J. Blige—Uptown

70 THINKIN' BACK—Color Me Badd—Giant

71 FOREVER LOVE (FROM “MO’ MONEY")—Color Me
Badd—Giant

72 RHYTHM IS A DANCER—Snap—Arista

73 PEOPLE EVERYDAY—Arrested Development—Chrysalis

74 STEEL BARS—Michael Bolton—Columbia

75 BLOWING KISSES IN THE WIND—Paula Abdul—Captive

SN gl es

VANESSA WILLIAMS: “‘Save The Best For Last"' is the highest-ranking
Top 40 Radio Monitor Track by a female artist.
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Top R&B
Album Artists

Pos. ARTIST. (No. Of Charted Albums) Label
1 JODECI (1) Uptown
2 GERALD LEVERT (1) Atco EastWest
3 MICHAEL JACKSON (1) Epic
4 R KELLY & PUBLIC ANNOUNCEMENT (1) Jive
§ TLC (1) LaFace
6 VANESSA WILLIAMS (1) Wing
7 EN VOGUE (1) Atco EastWest
8 TEVIN CAMPBELL (1) Qwest
9 KRIS KROSS (1) Ruffhouse
10 BOYZ 1l MEN (1) Motown
11 KEITH SWEAT (1) Elektra
12 PATT] LABELLE (1) MCA
13 MARIAH CAREY (2) Columbia
14 CYPRESS HILL (1) Rufthouse
15 ARRESTED DEVELOPMENT (1) Chrysalis
16 HAMMER (1) Capitol
17 DAS EFX (1) Atco EastWest
18 PRINCE AND THE N.P.G. (1) Paisley Park
19 LISA STANSFIELD (1) Arista
20 SHANICE (1) Motown
2] SHABBA RANKS (3) Epic
(1) Pow Wow
22 PUBLIC ENEMY (2) Def Jam
23 BEBE & CECE WINANS (1) Capitol
24 A TRIBE CALLED QUEST (1) Jive
25 MINT CONDITION (1) Perspective
26 ICE CUBE (1) Priority
27 MARY J. BLIGE (1) Uptown
28 SIR MIX-A-LOT (1) Def American
29 CECE PENISTON (1) A&M
30 CHAKA KHAN (1) Warner Bros.
31 BLACK SHEEP (1) Mercury
32 GLENN JONES (1) Atlantic
33 SPICE 1 (1) Triad
34 PHYLLIS HYMAN (1) PIR
35 PETE ROCK & C.L SMOOTH (1) Elektra
36 FU-SCHNICKENS (1) Jive
37 2PAC (1) Interscope
38 LIONEL RICHIE (1) Motown
39 LUTHER VANDROSS (1) Epic
40 BOBBY BROWN (1) MCA
41 2ND §I NONE (1) Profile
42 EPMD (1) RAL
43 BARRY WHITE (1) A&M
44 SCARFACE (1) Rap-A-Lot
45 KARYN WHITE (1) Warner Bros.
46 LUKE (1) Luke
47 T0O SHORT (1) Jive
48 TROOP (1) Atlantic
49 XCLAN (1) Polydor
50 AMG (1) Select Street

Top R&B Albums

Pos. TITLE—Artist—Label
1 FOREVER MY LADY—Jodeci—Uptown
2 PRIVATE LINE—Gerald Levert—Atco EastWest
3 DANGEROUS—Michael Jackson—Epic
4 BORN INTO THE "90'S—R. Kelly & Public
Announcement—lJive
§ 00000OHHH ... ON THE TLC TIP—TLC—LaFace
6 THE COMFORT ZONE—Vanessa Williams—Wing
7 FUNKY DIVAS—En Vogue—Atco EastWest
8 T.EV.LN.—Tevin Campbell—Qwest
9 TOTALLY KROSSED OUT—Kris Kross—Ruffhouse
10 COOLEYHIGHHARMONY—Boyz Il Men—Motown
11 KEEP IT COMIN'—Keith Sweat—Elektra
12 BURNIN'—Patti LaBelle—MCA
13 CYPRESS HILL—Cypress Hill—Ruffhouse
14 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . —
Arrested Development—Chrysalis
15 TOO LEGIT TO QUIT—Hammer—Capitol
16 DEAD SERIOUS—Das EFX—Atco EastWest
17 DIAMONDS & PEARLS—Prince And The N.P.G.—Paisley
Park
18 REAL LOVE—Lisa Stansfield—Arista
19 INNER CHILD—Shanice—Motown
20 BOOMERANG—Soundtrack—LaFace
21 EMOTIONS—Mariah Carey—Columbia
22 DIFFERENT LIFESTYLES—BeBe & CeCe Winans—Capitol
23 LOW END THEORY—A Tribe Called Quest—Jive
24 MEANT TO BE MINT—Mint Condition—Perspective
25 DEATH CERTIFICATE—Ice Cube—Priority
26 WHAT'S THE 4117—Mary ). Blige—Uptown
27 MACK DADDY—Sir Mix-A-Lot—Def American/Reprise
28 MO’ MONEY—Soundtrack—Perspective
29 FINALLY—CeCe Peniston—A&M
30 THE WOMAN | AM—Chaka Khan—Warner Bros.
31 A WOLF IN SHEEP'S CLOTHING—Black Sheep—Mercury
32 JUICE—Soundtrack—Soul
33 APOCALYPSE 91. . .THE ENEMY STRIKES BLACK—Public
Enemy—Def Jam

34 HERE | GO AGAIN—Gienn Jones—Atiantic

35 SPICE 1—Spice 1—Triad

36 PRIME OF MY LIFE—Phyllis Hyman—PIR

37 MECCA AND THE SOUL BROTHER—Pete Rock & C.L.
Smooth—Elektra

38 F.U.- DON'T TAKE IT PERSONAL—Fu-Schnickens—Jive

39 2PACALYPSE NOW—2Pac—Interscope

40 BACK TO FRONT—Lionel Richie—Motown

41 POWER OF LOVE—Luther Vandross—Epic

42 BOBBY—Bobby Brown—MCA

43 2ND 11 NONE—2nd Il None—Profile

44 BUSINESS NEVER PERSONAL—EPMD—RAL/Chaos

45 PUT ME IN YOUR MIX—Barry White—A&M

46 DEEP COVER—Soundtrack—Solar

47 MR. SCARFACE IS BACK—Scarface—Rap-A-Lot

48 RITUAL OF LOVE—Karyn White—Warner Bros.

49 1 GOT SHIT ON MY MIND—Luke—Luke

50 SHORTY THE PIMP—Too Short—Jive

51 DEEPA—Troop—Atiantic

52 AS RAW AS EVER—Shabba Ranks—Epic

53 XODUS—XClan—Polydor

54 BITCH BETTA HAVE MY MONEY—AMG—Select Street

55 PEACEFUL JOURNEY—Heavy D. & The Boyz—Uptown

56 DAILY OPERATION—Gang Starr—Chrysalis

57 JOE PUBLIC—Joe Public—Columbia

58 KIZZ MY BLACK AZZ—MC Ren—Ruthless

59 AIN'T A DAMN THING CHANGED—Nice & Smooth—RAL

60 TIME FOR LOVE—Freddie Jackson—Capitol

61 DON'T SWEAT THE TECHNIQUE—Eric B. & Rakim—MCA

62 NAUGHTY BY NATURE—Naughty By Nature—Tommy
Boy

63 FIRST TIME—Chris Walker—Pendulum

64 WAY 2 FONKY—D) Quik—Profile

65 AFFAIRS OF THE HEART—Jody Watley—MCA

66 ACT LIKE YOU KNOW—MC Lyte—First Priority/Atlantic

67 FOURPLAY—Fourplay—Warner Bros.

68 KEEP IT GOIN' ON—Hi-Five—Jive

69 WE CAN'T BE STOPPED—Geto Boys —Rap-A-Lot

70 LOVE CRAZY—Atiantic Starr—Reprise

71 EAST COAST FAMILY VOLUME ONE—East Coast
Family—Biv 10

72 RADIO FUSION RADIO—The College Boyz—Virgin

73 TRACKS OF LIFE—The Isley Brothers Featuring Ronald
Isley—Warner Bros.

74 TAKIN' MY TIME—After 7—Virgin

75 BRIAN MCKNIGHT—Brian McKnight—Mercury

76 MTV UNPLUGGED EP—Mariah Carey—Columbia

77 PRINCE OF DARKNESS—Big Daddy Kane—Cold Chillin’

78 SONS OF THE P—Digital Underground—Tommy Boy

79 THE EVOLUTION OF GOSPEL—Sounds Of Blackness—
Perspective

80 FRUITS OF NATURE—U.M.C."S—Wild Pitch

81 MEN AT LARGE—Men At Large—Atco EastWest

82 AIN'T NO DOUBT ABOUT IT—D.J. Magic Mike & M.C.
Madness—Cheetah

83 SEXY VERSUS—A! B. Sure!—Warner Bros.

84 LOVERS LANE—M.C. Brains—Motown

85 DON DADA—Super Cat—Columbia

86 LORENZD—Lorenzo—Alpha International

87 SEX AND VIOLENCE—Boogie Down Productions—Jive

88 HOUSE OF PAIN—House Of Pain—Tommy Boy

89 BROTHERHOOD CREED—Brotherhood Creed—Gasoline
Alley

90 C.M.B.—Color Me Badd—Giant/Reprise

91 GUERILLAS IN THA MIST—Da Lench Mob—Street
Knowledge/Atco EastWest

92 JUST AN ILLUSION—Najee—EMI

93 BACK TO THE HOTEL—N2Deep—Profile

94 20 BELOW—MC Breed—Wrap

95 PENICILLIN ON WAX—Tim Dog—Ruffhouse

96 NEXT EXIT—Grover Washington, Jr.—Columbia

97 THE ONE—Chubb Rock—Select

98 OF THE HEART, OF THE SOUL & OF THE CROSS—P.M.
Dawn—Gee Street/Island
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