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TRIUMPH AND TRANSITION AT EMI MUSIC

EMI Sales, Eamings Continue To Escalate

Gersh On Top At Capitol

H BY CHRIS MORRIS

LOS ANGELES—With a mandate
to instill stability, a sense of cre-
ativity, and a ‘“‘familial” environ-
ment at Capitol Records, Gary
Gersh has been named president/
CEO of the L.A.-based label.
(Continued on page 98)

This story was prepared by Adam
White in London and Craig Rosen
in Los Angeles.

LONDON—After posting record
gains for the fifth consecutive year
and completing a transitional period
of acquisition and restructuring, EMI
Music “has all elements in place that

Island Fetes African Music

Multi-Act Tour To Hit U.S. In July

B BY PAUL VERNA

NEW YORK—*“I hope that Africa
Fete does for African music what
Reggae Sunsplash has done for reg-
gae music—that is, create more of an
awareness of the music,” says Island
Records founder Chris Blackwell, ex-
plaining plans for Isiand’s Mango Re-
cords world music imprint to orga-
nize a festival designed to boost the
exposure of its top talent in the U.S.

The Africa Fete event will bring
Mango artists Angelique Kidjo,

RuPaul Changing The
Makeup Of Pop Music

HBY LARRY FLICK

NEW YORK—The June 8 release of
Tommy Boy artist RuPaul’s debut al-

bum, “Supermodel
"¢ Of The Worlid,”

’ ‘g}* ' 4w raises one ques-

& - tion: Is the world

A ’f;. e ready for its first

) & 3 drag-queen pop
! star?

‘V_ It appears like-

d ly. During the

RUPAUL past six months,

the openly gay fe-
male impersonator has been on a tire-
(Continued on page 101)

MAAL KIDJO

Baaba Maal, Ismael Lo, and Bouk-
man Eksperyans to audiences in at
(Continued on page 98)

we need to be the premiere music
company in the world,” says the com-
pany’s president/CEOQ, Jim Fifield.

In the 12
months to March
31, EMI Music,
part of British-
owned Thorn-
EMI, increased
worldwide sales
and earnings 34%
to 1.51 billion
pounds ($2.3 bil-
lion), and operat-
ing profits rose 57% to 197 million
pounds ($303.4 million).

Virgin Music Group, acquired by
Thorn-EMI last year, turned in reve-
nues of 253 million pounds ($390 mil-
lion) and operating profits of 53 mil-
lion pounds ($82 million) (See story,
this page). The company was part of
EMI Music for 10 months of EMI's
1992-93 fiscal year, and the result
was slightly higher than analysts ex-
pected. Fifield says he projects Vir-
gin will deliver profits of 80 million
pounds ($123 million) in 1993-94. “Just

(Continued on page 99)

FIFIELD

Virgin U.S. Success

HBY CRAIG ROSEN

LOS ANGELES—Virgin Records’
American operation appears to be
back on track after a yearlong transi-
tion period following the Virgin Mu-
sic Group's sale to Thorn-EMI (Bill-
board, March 21, 1992).

This week “janet.,” the Virgin de-
but by Janet Jackson, enters The Bill-
board 200 at No. 1, becoming the la-
bel’s first No. 1 album since Paula
Abdul’s “Spellbound” topped the
chart June 8, 1991. The album also en-
ters at No. 1 in the U.K.

The label also is enjoying the suc-
cess of Lenny Kravitz's third album,
“Are You Gonna Go My Way,” which

(Continued on page 99)
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| Schulhof
L. Takes On
New Role

PAGE 11

EBY PHYLLIS STARK

NEW YORK—In rough economic
times, when, by
some estimates,
more than half of ra-
dio broadcasters are
operating in the red,
any new potential

therefore, that
broadcasters are excited about the

B’casters Tune In To RBDS
For New Revenue Potential

revenue source is ex- \I @0{“‘ \
amined with interest. I -?\;
It is not surprising,

opportunity to make money from
car radios.

A new line of radio receivers
equipped with a tech-
nology known as Ra-
dio Broadcast Data
Systems (RBDS) is
expected to provide
broadcasters with
some entirely new
sources of revenue.

Although the pri-
mary consumer bene-
(Continued on page 100)

Secada, Selena Are Top
Billhoard Latin Winners

EBY JOHN LANNERT

MIAMI—Latin Grammy winner Jon
Secada and hot Tejano songstress Se-
lena scored three trophies each at
Biliboard and Uni-
vision's fifth annu-
al Premio Lo
Nuestro A La Mu-
sica Latina—the
Latin Music
Awards—present-
ed May 20 at the
James L. Knight
Center here, with
Secada greatly
(Continued on page 92)

SECADA

Heavy Metal Horns
Blow Their Own Way
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14 EXTRAORDINARY ARTISTS PROVIDING SWEET RELIEF.

(WEKIFA BENEFIT FOR VICTORIA WILLIAMS

ARTISTS LISTED IN ORDER OF APPEARANCE ON COMPACT Di1sc.

SOUL ASYLUM '
LUCINDA WILLIAMS

" MICHAEL PENN

LIS L S ’ MATTHEW SWEET '

. THE WATERBOYS

A TRULY

' SHUDDER TO THINK

EVAN DANDO OF
LEMONHEADS

. BUFFALO TOM

Lou REED .

’ THE JAYHAWKS

’ GIANT SAND ' MICHELLE SHOCKED ’

CHAGS  CHADS is A TRAGEMARK OF SONY MUSIC ENTERTAINMENT INC/©) 1993 SONY MUSIC ENTERTAINMENT ING.

www americanradiohistorvy com
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ALL FERFORMIEG NEWLY-IECORDED
VERSIONS OF
VICTORIA WILLIAMS'
COMPOSITIONS.
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WORLDWIDE SALES OVER 2,500,000
NO.1 AL.EEUM IN ANMERICA
NO.1 ALBUM IN SWITZERLAND, JAPAN AND FINLAND
NO.2 ALBUM IN CANADA AND THE U.K.
TGP 10 ALBUM IN AUSTRALIA, DENMARK, ICELAND, JAPAN AND SWEDEN

EXCEEDED TOTAL PUMP SALES WITHIN THE FIRST WEEK IN
AUSTRIA, FRANCE, INDONESIA, JAPAN, PORTUGAL, SPAIN AND THAILAND

NOG.1 TRACK IN AMERICA “LIVIN’ ON THE EDGE”
NO.1 MOST-PLAYED VIDED ON MTV FOR FIVE WEEKS
NO.1 ON MTV TOP 20 COUNTDOWN
NO.1 ON HEADBANGER'S BALL

g RIP IT LIVE WORLDWIDE TOUR WITH
it SPECIAL GUEST JACKYL STARTS JUNE 2

© 1993 Gethon Recomis, | ,
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Billy Joel: Of Time And The “River’

If there is an Irving Berlin in rock’n’roll, his name is Billy Joel.

In his 30-0dd years in music—20 of them spent recording for Co-
lumbia Records—William Martin Joel has authored many of the
most cherished songs in the canon of American popular music, ecu-
menical odes to the hard knocks of self-realization that have few
rivals in their flair for depicting our Age of Anxiety.

Like his Tin Pan Alley predecessor, Billy is a scion of immigrant
stock, imbued with the deep unease of an epoch that could make
refugees or specters of several generations of his ancestors. Ber-
lin’s family fled czarist Russia’s persecutions of Jewish peasants in
1893, while Joel’s father was a Jew born in Nuremberg who en-
dured confinement in the Dachau concentration camp, escaping to
New York City by way of Cuba.

The teenage Irving and Billy would transform their inherited
fears and secret shortcomings into stubborn refinements of the
spirit, striving to report on humanity from the best part of them-
selves.

“I’ve been referred to as a writer in that Tin Pan

realize how pissed off I was about everything in our culture. I
mean, this is a guy who thinks that—as my father used to say
when I was a kid—'Ahh, life is a cesspool.””

Kortchmar sensed that the bold melody of Joel’s bumpy “Motor-
cycle Song” was potentially the regenerative antidote to “No
Man’s Land,” so he suggested Joel slow the tempo down. “I did,”
says Billy, “and boom, 1 hit the essence of what the melody was:
soulful. I was getting to the stage where I was looking for things 1
did believe in, and one of them is deep, substantial love.” Thus, a
throwaway track instead became “All About Soul,” a confessional
tribute to the fortifying character of marriage to Christie Brinkley.

From there, Joel went on to tackle “The Great Wall Of China”
(“A wounded, mocking account of betrayal, with a primal scream
at the end that I'll never be able to hit again”), “Blonde Over Blue”
(“A sardonic song where’s the guy’s grasping at something—sex, I
think”), “Minor Variation” (“About giving in to the fucking
blues”), and “Shades Of Grey” (“An ironic, purging, Cream-influ-
enced song about ambiguities”).

Hired to supply a thorny thrust to Joel's demon-

Alley sense,” says Joel, talking at home in eastern
Long Island. “Maybe I am, because I don’t believe
in completely breaking with the past. When some-
thing new is going to happen, it comes from a de-
sire not to kill off everything that came before, but
to improve on it vastly.”

As brooding idealists graced with a common
touch no cynic could grasp, both Berlin (who also
recorded for Columbia) and Joel would borrow lib-
erally from the vulgate of their times to envision
an idealized universal dialogue. Akin to whistling
in the dark, Berlin’s “Blue Skies,” “White Christ-
mas,” “Puttin’ On The Ritz,” and “Let’s Face The
Music And Dance” were quasi-brash affirmations
meant to quell interior qualms; likewise, Joel’s
“Just The Way You Are,” “Tell Her About It,”
“Only The Good Die Young,” and “A Matter Of
Trust” are fierce appeals from a soul too appre-
hensive to pray.

“In the past,” Joel continues, “l had always

MUsIC

TO MY EARS

by Timothy White

bashing, Kortchmar summoned a studio brigade
that included legendary Mountain guitarist Leslie
West, drummers Steve Jordan (of Keith Richards’
X-Pensive Winos) and Zachary Alford, plus Mel-
lencamp/Springsteen vocalist Crystal Taliefero.

Visiting Joel at the end of March as he was
winding up his writing/recording with sessions at
Cove City Sound Studios in Glen Cove, N.Y., the
now-bearded piano warrior was but two songs
short of finishing the album, whose ’‘watershed”
had been the just-completed title track, a gospel
strut in which Joel uses “the emotional resolutions
that go on in our sleep” as an allegory for the “in-
stinctive continuity” of life.

“I literally woke up singing the refrain, ‘In the
middle of the night/I go walking in my sleep!””
Joel exulted. Once again in fine humor, he shared
anecdotes about his somewhat “smart-ass” father
Howard, a classically trained pianist and longtime

written as an onlooker, from a journalistic sense.

And while I was never being detached, I also worked in the old
days because I had to deliver albums. Now, I've reached a point in
my life where I'm not going to write unless I have something to
say—and on this album”—meaning “River Of Dreams,” his 15th
record, due July 27—*I did have something to say.”

Which was that he was “an angry, disillusioned, bitter person
who had lost faith in everything because I had lost faith in myself,
in my ability to form any discerning judgment about what the hell
was going on around me.” This disabling malaise had descended in
the wake of Joel’s $90 million lawsuit in 1989 against former man-
ager Frank Weber.

By the time Joel met with veteran guitarist/producer Danny
Kortchmar (James Taylor, Neil Young, Hall & Oates, Don Henley)
in December 92 to play his work tapes, Joel had begun to win vari-
ous bouts in his ongoing court battle. “I was writing each song in
sequence and as I did I was actually living through these feelings,
working things out and coming to grips with what was troubling
me.” The first demos that Kortchmar and Joel recast in the studio
were the album-opening “No Man’s Land” and an instrumental
segment the singer was calling “The Motoreycle Song.”

“There’s a line in ‘No Man’s Land,”” says Joel, “where it says, ‘1
see these children with their boredom and their vacant stares/God
help us all if we’re to blame for their unanswered prayers.’ I didn’t

FINDERS SEEKERS

Australian promoter Michael Coppel thought he would take a
breather from major productions by taking on a theater tour by
'60s pop group the Seekers. The act’'s appeal turned his break
into a comeback tour of vast proportions. Glenn A. Baker re-
ports from Sydney on the band that’s “‘twice as sexy as the Ma-
mas & the Papas.” Page 52

WAYNE’S WOUND?

The Video Software Dealers Assn. says the newly announced
“Wayne's World’ promotion from Paramount and McDonald’s
adds insult to injury. With last year's “Dances With Wolves”
deal still a sore spot, the promoters say a goal of the pact is to
drive traffic into video stores. VSDA, however, calls the new
promotion another step in the wrong direction. Jim McCullaugh
presents the issue. Page 75
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resident of Vienna who regards rock as “trash mu-
sic.” Joel confided that his contrary parent finally had seemed
proud of his offspring when witnessing a recent encounter be-
tween Billy and violinist Itzhak Perlman, who flattered Joel with a
fan’s warmth. “My father turned to me and said, ‘Diz man likes
your stuff?”” That impressed him.”

And what of Billy’s own status as a living link between fig-
ures like Irving Berlin and the next rhapsodist of the common
folk? “Well,” Joel chuckles, deflecting any direct comparisons,
“I've come to the conclusion that these things of mine aren’t col-
lections of pop tunes; what I’ve been writing are all these musi-
cals!”

Yet what left the biggest impression on Howard Joel's wayward
son as he put the last touches on “River Of Dreams” was a sudden
awareness that the “Lullaby (Goodnight My Angel)” track crown-
ing the finest album of a remarkable career also had unconsciously
captured the continuity of his own mortal path. Composed by the
devoutly atheistic Billy to allay his 7-year-old daughter’s dismay at
the inevitability of death, its chorus contained a wordless fragment
of “Mighty Like A Rose,” the lullaby his mother Rosalind had sung
to him as a toddler. “I was trying to comfort my child,” says Joel,
his voice trembling, “and I got choked up when I realized I was
passing along the ‘loo loo loo’ that had once reassured me. I guess
we both needed comfort.”
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Sing With Elvis? . .. Not So Fast

@ BY KENNETH L. BRESSLER

Would you like to dance with Fred Astaire?
Sing with Elvis Presley? Strike out Babe
Ruth? Or maybe you would like to make
love to Marilyn Monroe or Clark Gable?
Advances in digital technology will make it
all possible through interactive compact
discs. Sitting in our easy chairs, we soon
will be able to edit scenes from our favorite
movies, concerts, or baseball games so it
appears we have “mingled” with the rich
and famous.

Before you get too excited, keep in mind
there is always an attorney lying in wait.
By using basic contract, copyright, trade-
mark, and right-of-publicity laws, a cre-
ative lawyer might stymie a billion-dollar
industry and prevent you from living your
dreams. A number of cases concerning
those issues as they relate to motion pic-
tures, television, videocassette, and cable
already have been brought before the
courts.

The first problem that likely will arise is
whether the celebrities’ estates want you
to dance, play guitar, pitch, or have sex
with the deceased. Many estates are
known to exercise tight controls over how
their “property” is exploited. For example,
it is reported that Fred Astaire’s wife re-
cently prevented the Kennedy Center for
the Performing Arts from showing clips of
Ginger Rogers dancing with Astaire dur-
ing a tribute to Rogers and refused to per-
mit Pepsi to edit film clips making it appear
that Paula Abdul was dancing with Astaire
in a Pepsi commercial. Rejected by Astaire,
Abdul hit the dance floor with Gene Kelly.

Mrs. Astaire can control the exploitation
of her husband’s image, it is reported, be-
cause his contractual arrangement with
RKO and MGM gave him ownership of the
copyrights to clips from his movies, which
passed to his widow.

The Astaire example is unusual in its
simplicity; it is not always easy to deter-
mine who has which rights. For example,
does the actor, writer, producer, studio, or
distribution company have the right to re-
produce and distribute a movie or scenes
from a movie on interactive CDs? Who has
the right to the soundtrack? Does the re-
cording artist, songwriter, or recording
company have the right to exploit a master
recording or musical composition on inter-
active media?

Since the interactive medium is relatively
new, it is likely that rights relating to it
were not covered in agreements that are

more than a few years old. For “older”
agreements, one must try to determine the
“intent” of the parties—did the parties in-
tend to include unknown media developed
in the future?

The question of whether new technology
is included in a contractual grant is not a
new one. As early as 1914, courts consid-
ered whether the right to produce a play
based on a novel includes the right to make

‘The hurdle is
no longer
technological
but legal’

Kenneth L. Bressler is
a partner in Lieberman
& Nowak, a New York-
based intellectual
property law firm.

a movie based on the same novel.

Recently, the owner of the publishing
rights to Stravinsky’s “Rite Of Spring”
sued the Walt Disney Co., claiming that, al-
though Disney had the right to use the
score in a theatrically released film, it did
not have the right to use it in videocas-
settes. Disney is not new to such claims.

In considering whether new forms of ex-
ploitation are covered in an agreement,
courts will look to the “intent” of the par-
ties. In 1988 a court found that the owner
of the copyright to a musical composition
who granted a synchronization license to
use the piece in a film called “Medium
Cool” did not grant the right to use the
composition in the same film on videocas-
sette. The license in that case limited the
right to perform the song to “exhibitions of
the motion picture to audiences in motion
picture theaters ... exhibition of the mo-
tion picture by means of television, includ-
ing pay television, subscription television,
and ‘closed-circuit-into-homes’ television.”
The agreement specifically reserved “all
rights and uses in and to said musical com-
position, except those herein granted to the
licensee.” Thus, the rights holder of one
small component of the movie was able to
block its distribution on video.

By contrast, in 1983 another court found
that a master recording license for the
songs “Almost Grown” and ‘“Johnnie B.
Goode,” recorded by Chuck Berry, “Book
Of Love,” recorded by the Monotones, and
“Goodnight Sweetheart,” recorded by the
Spaniels, for use in the soundtrack of the
movie “American Graffiti,” included the

right to distribute the songs on videocas-
sette versions of the movie because the li-
cense included the right to exploit the mas-
ter “perpetually throughout the world by
any means or methods now or hereafter
known.” In that case, the contractual grant
was broad enough to encompass the new
technology.

A careful review of all the agreements
relating to the underlying work must thus
be undertaken before deciding to proceed
with a particular project.

However, the original holder of the
rights also may be able to prevent unautho-
rized editing even if the rights to the work
have been transferred. In 1976 ABC was
enjoined from broadcasting edited versions
of “Monty Python’s Flying Circus” be-
cause ABC shortened the shows to allow
for commercials and deleted expletives
such as “hell” and “damn.” The court
found ABC not only violated the terms of
the license agreement, which prohibited
unauthorized editing, but also violated
Monty Python’s copyright in the shows by
exceeding the license. More important, the
court found ABC violated the trademark
laws by representing the edited version to
be Monty Python’s work when in fact it
was truncated and not representative of
the group’s talents. Under that theory,
having the right to use an original work
may not provide the rights holder with un-
limited right to edit the work.

Editing of an original work, even with
the rights in hand, also may be precluded
through publicity laws that permit a celeb-
rity or his/her heirs to control and benefit
from the celebrity’s persona, including
name, likeness, voice, or other identifying
characteristics. While the right of publicity
has often taken a back seat to the First
Amendment right of free expression, when
it comes to a “fictionalized” account of a ce-
lebrity’s life through, for example, taking
an actor’s performance in a “G” movie and
editing it into an erotic scene, it is more
akin to a prohibited commercial exploita-
tion than a protected form of expression.

As anybody following the advances in
computer technology knows, the possibili-
ties in creative editing through interactive
CDs are unlimited. The most formidable
hurdle is no longer technological but legal.
It is hoped that by recognizing that legal
obstacles must be negotiated, those seek-
ing to allow us to live our dreams can work
with rights holders to solve legal problems
before they arise.

FEMALE FIRSTS

I read with great interest your “Spotlight”
article on “Women In Music And Home En-
tertainment” (Billboard, April 24). I no-
ticed, however, that in your paragraph on
ASCAP’s managing director, Gloria Mes-
singer, you cited her as the “First woman
in the world to become chief of a perform-
ing rights society . .. She has held that po-
sition since 1981.”

Actually, Alice H. Prager was named
president and chairman of SESAC Inc.,
America’s second-oldest performing rights
organization, in January 1973 and, as chair-
man, headed that organization until she

LETTERS

sold the firm in November 1992. She re-

tains chairmanship of The Personal Touch
Ine., a division of which is PT Music.

Charles Scully

Executive VP, The Personal Touch

New York

COVERING ALL ANGLES
I have just finished reading your great arti-
cle on “Women In Music And Home Enter-
tainment.” You covered the story from all
the crucial angles and I admire your in-
sight and thoroughness.

Many years ago, when I came to L.A. as
the first female program director in the

market, I was hired at $40,000 less a year
than my male predecessors, all for lack of a
penis and, I believe, because management
knew they could get away with such a dis-
criminatory policy. The music business is on
the vanguard of change regarding women
in positions of power, but it appears that ra-
dio lags way behind in advancing talented
women. As always, women must be twice as
smart and work twice as hard as their male
counterparts to make half the money.
Carol Archer
Director of creative services
Sin-Drome Records Lid.
N. Hollywood, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036,

WWW . americanradiohistorv.com

BILLBOARD JUNE 5, 1993


www.americanradiohistory.com

"Unto

Celebrating Uptown Records And The Rebirth Of Soul
Featuring The First Single

“Lately” LPTCS-54652
By Jodeci Live Hits From

Mary J. Blige, Jodeci, Heavy D,
Christopher Williams, Father M.C.

UPT/C/D-1085¢&

Plus The Bonus Track And All-Star S:udio Joint

“Next Stop Uptown” . .
i The Biggest Black Music Event Ever...

A Premiere May 31

MUSIC TELEVISION

Executive Producer: Andre Harrell
Album Produced “Live” By DeVante Swing For Swing Mob Prodtctions, Inc.
“Next Stop Uptown™ Produced By DJ Clark Kent.For Supermen Productions

© 1993 MCA Records. Inc,
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OLIV'NG PROOF'
{ DREAMS |

REALITY

| “It u/azm'.t 50 much the No. 1 on BILLBOARD's

| WORLD MUSIC chart with our first album

' MOUTH MUSIC' in 1991 - it was getting
into the chart at all that made the difference.

message we got that somebody out there really
loved us! After that, peeling potatoes made

much more sense.”

*Scortishllrish slang for an energetically good time , ie. fun

That was the real 'crack'," the first clear
)

Moo, ™ %W &ﬂ%@

Michaela Rowan Martin Swan Jackie Joyce

Mouth Music, 1993

It's not a hit until it's a hit in
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H BY JOHN LANNERT

MIAMI—Billboard’s fourth annu-
al International Latin Music Con-
ference—held May 18-20 at the
downtown Hyatt here—was
capped by the magazine’'s an-
nouncement that its Latin music
retail chart would begin using
SoundScan data in July.

The announcement was made
May 20 by Billboard associate
publisher Michael Ellis during a
retail chart panel. Ellis said Bill-
board’s Top Latin Albums survey
would be switched to SoundScan
beginning with the July 10 issue.
The Top Latin Albums chart cur-
rently is compiled from reports
supplied by wholesalers and re-
tailers in the U.S. and Puerto
Rico.

The conference also featured
two music showcases and a vari-
ety of lively panel discussions on
video and publishing, as well as
question-and-answer sessions on
Broadecast Data Systems—
chaired by BDS president Marty
Feely—and SoundScan, helmed
by SoundScan chairman Michael
Fine.

Also held during the conclave
were two awards ceremonies:
Billboard’s fifth annual Premio
Lo Nuestro A La Musica Latina
(story, page 1) and the inaugural
presentation of ““El Premio
ASCAP,” an awards competition
created by ASCAP president
Morton Gould to honor member
writers and publishers (story,
page 44). Billboard also honored
Gould with its first “El Premio
Billboard’” award for his

(Continued on page 44)

Changes In Wind At Latin Gonfah

Billboard, SoundScan Detail Chart Plans

Billboard editor in chief Timothy White, above left, presents the lifetime
achievement award to famed Mexican composer Armando Manzanero, right,
as Univision president Ray Rodriquez looks on at the fifth annual *‘Premio Lo
Nuestro A La Musica Latina.” In photo below, ASCAP president Morton
Gould, center, receives the first El Premio Biilboard award. Offering
congratulations, from left, are Billboard associate publisher Gene Smith,
producer/manager Emilio Estefan, Billboard Latin American/Caribbean
bureau chief John Lannert, and ASCAP membership manager Ivan Alvarez.

New Duties For Schulhof
Mean Synergy For Sony

@ BY DON JEFFREY

NEW YORK—Sony Corp.’s appoint-
ment of Michael Schulhof as head of
its U.S. hardware operations is ex-
pected to hasten the company’s ef-
forts to create digital-delivery sys-
tems for music and movies. He re-
mains Sony’s top worldwide
entertainment executive.

Schulhof has been named presi-
dent/CEOQ of Sony Corp. of America,
an entity that previously oversaw
U.S. consumer electronics only. Now
it includes two subsidiaries: Sony
Software Corp., which controls the
company’s vast entertainment em-
pire, and Sony Electronics Corp.,
which is responsible for hardware
manufacturing and marketing in the
U.S.

This action moves Sony toward its
goal of closer cooperation between
the units that make and market such
consumer electronics products as
VCRs and CD and MiniDisc players
and those that produce and distribute
software such as movies, music, and
home video.

The restructuring, which had been
the subject of speculation in Febru-
ary when a top Sony electronics exec-
utive in the U.S. was transferred to
Europe, consolidates more power un-
der 50-year-old Schulhof, to whom
Sony’s top U.S. music executive,
Tommy Mottola, and its chief movie
mogul, Peter Guber, report.

In an interview, Schulhof, a 19-year
veteran of Sony who holds a Ph.D. in
physics, said, “Today’s announce-
ment is not a personal recognition for
me. It is a reflection of Sony’s deci-
sion to bring its electronics and enter-
tainment businesses closer together.
The line between electronics and en-
tertainment is becoming very fuzzy.”

Nimbus To Roll Out Video CD Hardware This Year

EBY PETER DEAN

LONDON—Music videos, children’s
programs, and specialty titles are
likely to be the first sell-through cate-
gories encoded onto 5-inch CDs under
a system Nimbus Technology and
Engineering plans to make available
to software producers this summer.
The company says encoded discs
will play on a range of existing inter-

active and karaoke machines current-
ly on the market. The addition of a
“black box” that NTE expects to
market later this year in Asia will al-
low audio CD players to play the
discs. The $150-$250 units are due in
Europe and the U.S. in spring 1994,
The pro system, which NTE says
will cost about $250,000, will allow
producers of video software or inter-
active media to prepare video materi-

LOS ANGELES—Wherehouse En-
tertainment has dropped a bomb-
shell in the used-CD war with an ad-
vertising blitz that takes the hotly
debated issue to the consumer for
the first time.

While the battle over used CDs
has been raging within the industry
for several months, observers note
retail promotions for used CDs
have been on the quiet side.

But Wherehouse is changing all
that with plans to launch a major
print and radio advertising cam-
paign during the Memorial Day
weekend focusing on the virtues of
buying and selling used CDs.

Wherehouse In Used-GD Ad Blitz
Chain Boasts Low-Priced ‘A lternative’

In a press release announcing the
promotion, Wherehouse noted that
“used compact discs offer an alter-
native to rising CD prices” and are
“a way for new CD owners to build
their library at minimal cost.”

In the weekend promotion,
Wherehouse is offering $3 off on
any new CD or cassette that is
priced above $9.99 to any consumer
that turns in a used CD. The ads
also boast, “Buy used CDs at great
prices!”

The print ads also state Where-
house’s policy of refusing to accept
promotional product for trade as

(Continued on page 19)

al for release and distribution on 5
inch CDs.

NTE also will offer video software
producers a video-encoding service at
$100 per minute, with plans to expand
its existing laser-mastering demon-
stration suite at its headquarters in
Monmouth, England, later this year.

Using the international video stan-
dard of MPEG-1, the CDs will be ca-
pable of carrying 79 minutes of full-
motion video. A feature film would
require two CDs, which will initially
limit their use to nonfeature-film ti-
tles such as music and kid vid.

NTE previously announced that it
developed the ability, using existing
technology, to compress up to 135
minutes of full-color, full-motion digi-
tal video and sound on a single 5inch
disc (Billboard, Feb. 20). The tech-
nique would require a double-density
CD that could hold twice the informa-
tion of a normal CD. However, these
discs do not conform to universally
accepted “Red Book” standards used
in normal CD manufacturing and
could be played only in some existing
CD players.

Talks among NTE and other hard-
ware manufacturers to extend the
standard to double-density CDs have
not yet begun, so NTE is focusing on
the single-density, 79-minute discs.

The pro systems designed by NTE
are based on video-encoding technolo-
gy provided by C-Cube Microsys-

tems, Milpitas, Calif. They will be
compatible with a range of video
standards, including NTSC and PAL.

NTE claims to have received thou-
sands of inquiries about its technolo-
gy, first demonstrated at the
MIDEM conference in Cannes in Jan-
uary. Two of the first laser master-
ing systems and licenses to make the
video decoder box for consumer play-
ers have been sold to Chinese compa-
nies Winbo, based in Shandong Prov-
ince, and Pacific Optotron, whose
partners are High Point, Yanion, and
the Guangdong Broadcasting Au-
thority.

NTE expects video CD software
from these firms by year’s end and in
Western markets by next spring.

NTE still is demonstrating equip-
ment in the U.K. and U.S. with no
sales yet confirmed. NTE says it is
being supplied with studio-quality
digital video film footage for a dem-
onstration disc to be made available
in June.

NTE’s director of communication,
Philip Moss, says the Japanese own-
ership of major movie studios will
encourage acceptance of the new
video CD systems. “Many of the
studios are owned by Japanese com-
panies that have inroads into elec-
tronics concerns,”’ says Moss.
“They’re carrying out their own ex-
periments and dipping their toes into

(Continued on page 86)

The May 24 announcement fol-
lowed by several days the release by
Tokyo-based Sony Corp. of its annual
financial report. Although the
strength of the Japanese yen against
the dollar resulted in weak overall
numbers for the parent corporation,
both the music and movie units re-
ported strong results in dollars for
the fiscal year that ended March 31.

In his remarks on his new role as
head of consumer electronics and en-
tertainment, Schulhof cited the “elec-
tronic distribution of music and film
in the future” as an indication of the
“importance of new hardware to soft-

(Continued on page 98)

GES To Examine
Many Facets
0f Multimedia

H BY MARILYN A. GILLEN

NEW YORK—Multimedia is
shaping up to be the dominant
topic at the Summer Consumer
Electronics Show June 3-6 in Chi-
cago.

Trip Hawkins, president and
CEO of the 3DO Co., will set the
show’s tone with a keynote ad-
dress on the emerging multimedia
world at the convention kickoff
Thursday (3). At a press confer-
ence later that morning, the com-
pany is expected to unveil the first
model of the 3DO interactive
home multimedia player, manu-
factured by Panasonie, which
plays audio CDs, photo CDs, and a
new generation of CD-ROMs. A
company spokesman says more
than 20 software licensees will
display their 3DO system titles at
its booth.

“These probably will be value-
priced initially, starting at $50 or
$60,” Hawkins estimates, ‘“‘but
you will see those prices coming
down, probably to about $35.”

While Panasonic has not con-
firmed the number yet, its 3DO
players are expected to be priced
in the neighborhood of $700.

Another strong interactive buzz
surrounds Philips’ full-motion-vid-
eo extension cartridge, an up-
grade, initially expected last year,
that gives existing players FMV
capability and additional memory.
The cartridges, which are already
being shipped to software devel-
opers, are due on the consumer
market this fall at $249.

In conjunction with that launch,
Philips is expected to announce
this week the first full-motion-vid-
eo software titles to support the
system. Although he would not
reveal specific titles by press time,
a Philips spokesman says they
will come from a combination of
Philips concerns and third-party
developers. Paramount says it has
been in negotiations with Philips
about licensing some catalog
films for the system, but adds no
agreement has been reached.

“There are a lot of platforms
out there making a lot of noise

(Continued on page 93)
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Alternative Tours Greate 3-Ring Circus
Summer Gigs Feature Side Attractions

B BY DEBORAH RUSSELL

LOS ANGELES—As temperatures
rise with the onset of summer, so
does the level of competition on the
alternative-rock tour scene.

And it seems live music alone
doesn'’t fill the bill anymore, as the
season’s live music menu is crowded
with festival-oriented, multi-artist
tours ranging from the elaborate Lol-
lapalooza (Billboard, April 10) to the
down-home barbecue atmosphere of
the Butthole Surfers/Stone Temple
Pilots co-headliner.

“Nowadays there are so many
packages that it's almost like, ‘Who
cares? ” says Trip Brown, the Wil-
liam Morris agent who handles the

Butthole Surfers. “Kids have gotten
jaded over the years, and these days
they have to pick and choose what
shows they’ll see. It’s more elaborate
to plan [a festival-oriented event], but
as the business contracts, you have
to bring things off as special events
and not just a four-band show.”

The Butthole Surfers tour, which
also features fIREHOSE, Basehead,
and Flaming Lips, is set for “alterna-
tive” outdoor venues, such as beach
sites and a water park in Albuquer-
que, N.M. Local promoters in each
tour city will bring attractions to the
gigs, from batting cages and volley-
ball nets to fireworks and carnival
games.

The tour kicks off June 18 in St. Pe-

Gountry Ratings Streak Ends
As Format Reaches Plateau

B BY PHYLLIS STARK

NEW YORK—Country radio’s mete-
oric growth in recent years may have
reached a plateau. In the latest Bill-
board/Arbitron national format rat-
ings, which track shares of listening
by format, country had its first down-
ward trend after nine consecutive
quarterly gains.

Although the dip was relatively
small (13.3%-13.1%) among listeners
ages 12-plus, country’s losses were
consistent, with drops in every day-
part and demo with the exception of
teenagers, where the format was up
8.3%-8.7%.

‘New Adds’ Are
New Addition To
Videoclip Lists

NEW YORK—Effective this
week, Billboard’s new Video
Monitor includes a “new adds”
listing for each of the five mu-
sic video channels monitored
for Billboard by Broadcast
Data Systems.

The Video Monitor, introduced
by Billboard in the April 24 issue,
provides monitored playlists for
BET, CMT, MTV, TNN, and VH1
(see page 49). Each ranked list is
now followed by a listing of newly
added titles for the week ahead as
reported to Billboard by the indi-
vidual channels. This information
is not monitored by BDS.

The Video Monitor, which has
been redesigned to accommodate
the new information, continues to
be accompanied by The Clip List,
which carries playlist information
as reported by The Box, “Friday
.. Night Videos,” and five key re-
gional music video programmers.

The exclusive survey, which is
based on the winter 1993 Arbitron
ratings, also reveals continued
growth for news/talk, the worst
share ever for top 40, and a flat per-
formance from adult contemporary,
which remains the most-listened-to
format.

While much has been made of
country’s growth in the last several
years, a four-year ratings trend
shows N/T has quietly enjoyed ex-
actly the same growth as country
(3.7 shares) since the spring of 1989.
N/T’s 15.2%-15.4% rise in the winter
gives the format its best share ever
and brings it as close to AC as it has

(Continued on page 87)

tersburg, Fla., and is set to run
through mid-August. Ticket prices
range from $15 to $18.50 and venue
seating capacity averages about
4,000 seats.

Lollapalooza, touted as “more than
just a package tour,” has grown from
novelty status in 1991 to a virtual
must-see in alternative circles. The
1992 bill, featuring the Red Hot Chili
Peppers and Pearl Jam, grossed up-
ward of $18.7 million, according to
the industry trade publication
Amusement Business. The figure
was double the tour’s performance a
year earlier.

Lollapalooza 1993, featuring Rage
Against the Machine, Alice In
Chains, Arrested Development, Fish-
bone, and more, kicks off June 18 in
Vancouver and closes Aug. 7 in L.A.

The all-day event is complemented
by a carnival-esque midway, with ex-
otic cuisine, sideshow attractions, and
socio-political booths sponsored by
such organizations as People for the
Ethical Treatment of Animals. The
tour already has sold out dates in Chi-
cago, San Francisco, and Seattle.

Ticket prices likely will remain con-
sistent for the third year. Lowest
price in 1992, reported by Amuse-
ment Business, was $19, with the
highest-priced ticket going for $35.50.

Lollapalooza’s success has not
gone unnoticed by the competition.
H.O.R.D.E. 1993 debuts July 2 in
Denver with a lineup that includes
Blues Traveler, Big Head Todd & the
Monsters, and Col. Bruce Hampton &
the Aquarium Rescue Unit.

H.O.R.D.E. (which stands for the
Horizon of Rock Developing Every-
where) also is an all-day event with a

(Continued on page 93)

(Photo: Chuck Pulin)

NARAS president Michael Greene, left, announced at a May 25 press
conference that the Grammys will be held in New York in 1994. With Greene,
from left, are New York Mayor David Dinkins; New York Host Committee
chairman Jonathan Tisch; Grammy Awards executive producer Pierre
Cossette; and Hank Neuberger, chairman of the board of trustees, NARAS.

NEW YORK—For the third time in
four years, the Grammys will be
held in the Big Apple. The 36th an-
nual edition of the awards returns
March 1, 1994.

The announcement was made at
City Hall here during a May 25
press conference. The ceremony, to
be broadcast on CBS from Radio
City Music Hall, will have a poten-
tial viewing audience of 1.6 billion
people in 114 countries, according to
Michael Greene, president of
NARAS, the recording academy.

“We truly want [the Grammys]
here,” said Mayor David Dinkins.
“I'll climb the flagpole, I'll do any-
thing to let them know how much

Grammys Back In The Apple
For March '94 Geremony

we want them here.” With a nod to
his re-election bid, Dinkins added,
“It will be great to have them here
in the first year of my second
term.” According to the mayor, the
awards and attendant events will
boost the New York economy to the
tune of $50 million.

Greene said a major factor in
moving the awards back east is
New York’s commitment to the
nonprofit events surrounding
the ceremony, including Musi-
Cares, Grammy In The Schools,
and other educational activities
such as the New York City
Music Trail, a ‘““‘roadmap”’

(Continued on page 46)

U.S. Indie Brings Finnish Folk To Fore

Green Linnet Movgs Outside Its Core Celtic Catalog

W S o vn By

B BY KEN NEPTUNE
and THOM DUFFY

STOCKHOLM—An independent
U.S. record label best known for its
promotion of the Celtic music of Ire-
land is now exposing American audi-
ences to the entrancing folk music of
Finland.

Green Linnet Records, which re-
cently launched a new world-music
imprint called Xenophile to market
artists outside its core catalog of
Irish music, has licensed four promi-
nent Finnish folk groups: Virttini,
Ottopassuuna, JPP, and Maria Ka-
laniemi.

While those acts have been tour-
ing and getting radio and media ex-
posure for several years in Europe,
the deal with Green Linnet will intro-
duce them to the U.S. market.

Virttind and Ottopasuuna already
have been released in the U.S. on the
Xenophile imprint, while JPP and
Kalaniemi are scheduled for release
this summer.

“When I heard Finnish music, it

£~

VARTTINA

spoke to me directly,” says Wendy
Newton, founder of Green Linnet,
which is based in Danbury, Conn. “I
don’t know what the phenomenon is,
but our [Irish music] constituency
also loves Finnish music.”

In Finland, Virttind (which
means ‘“‘spindle”’) is licensed to Po-
lyGram on the Sonet/Spirit label

for Scandinavia. Outside of Fin-
land, the group itself has control of
its material through Mipu Musiec,
owned by member Sari Kaasinen.
Ottopasuuna is on the independent
Amigo label in its home market,
while JPP and Kalaniemi are
signed to another Finnish indie,
Olarin Musiikki.

Newton says Virttind’s origins in
the eastern region of Finland known
as Karelia “speaks to my Russian
roots.”” Previously a lineup of 15
singing girls, the group has since
streamlined its membership: four fe-
male vocalists and four men who
play fiddle, acoustic bass, bouzouki,
mandolin, and guitar, plus a fifth
woman on accordion. Its first release
on Spirit, the 1991 album “Oi Daij,”
sold 40,000 copies and qualified as a
gold record in Finland. The group’s
most recent release, “Seleniko,” has
sold 10,000 copies so far.

Virttind has performed through-
out Europe in the past year, includ-
ing appearances at the WOMAD fes-

(Continued on page 19)

Two Singers, One Song. Willie
Nelson and Sinead O'Connor take a
break during the filming of the video
for their duet, ‘Don’t Give Up,” which
appears on Nelson's Columbia album
“*Across The Borderline.” The video
was directed by Peter Israelson of
Picture Vision and produced by Jon
Small. (Photo: Chuck Pulin)
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@ BY SUSAN ELLIOTT

NEW YORK—Mieczyslaw Hors-
zowski was never a household
name in the way Rubinstein and
Horowitz were, but the concert pia-
nist, who broke all records for ca-
reer longevity, did maintain a cult
following throughout his career.

A diminutive presence, Hors-
zowski, who died May 22 at his Phil-
adelphia home at age 100, was not
an especially aggressive player and
was known instead for his gor-
geous, velvety tone, his expressive
passagework, and his ability to spin
out a long, singing line.

He performed his last concert in
Philadelphia at age 99.

“He never went with the trend,”
says Agnes Eisenberger, president
of his longtime management firm,
Colbert Artists. “In the early years,
when the trend was for the big
thunder pieces, he went his own
way. He wasn’t flashy, and the im-
portant critics didn’t appreciate him
until later on.”

Horszowski signed with Henry

Horszowski Dies At 100:
Pianist Had 95-Year Career

Colbert in 1948 and was the firm’s
first client.

His 95-year career began in 1897
when, at age 5, he performed Bach
Inventions from memory. He began
his studies when he was 3 with his
mother, a pupil of Chopin’s student
Kar] Mikuli. He did his formal train-
ing with famed virtuoso Theodor
Leschetizky, teacher of Artur
Schnabel, Paderewski, and other gi-
ants of the Golden Age of pianism.

His taste in repertoire changed
over time, from the Romantics to
the French Impressionists to Cho-
pin, Mozart, and Beethoven in the
’40s and ’50s. In the 1954-55 season,
he played all the Beethoven solo pi-
ano works in 12 concerts; in 1960, all
the Mozart sonatas in four con-
certs. He was also relatively inter-
ested in contemporary musie, play-
ing the first New York perfor-
mances of works by Honegger,
d’'Indy, Stravinsky, and Szyman-
owski.

He leaves a legacy of about 15 re-
cordings, the most recent of which

(Continued on page 93)

June Heats Up With Streisand, Cole
Cyrus, Vandross, Idol Also Drop New Sets

@ BY LARRY FLICK

NEW YORK—The summer music
season kicks into high gear in June as
an army of platinum acts offer new
albums. Among those on the front
lines are Barbra Streisand, Natalie
Cole, Billy Ray Cyrus, Luther Van-
dross, Tony! Toni! Toné!, Billy Idol,
Johnny Gill, and Gloria Estefan.
Others with key releases this
month include Neil Young, Marc
Cohn, Pat Benatar, and Bel Biv De-
Voe. On the soundtrack tip, albums
supporting “The Last Action Hero,”
“Sleepless In Seattle,” and “Super
Mario Bros.” all sport previously un-
available material by a glittery cast
of pop and urban radio mainstays.
On June 29, Streisand releases
“Back To Broadway,” her 50th Co-
lumbia recording and the follow-up to
her 1985 No. 1 smash, “The Broad-
way Album.” The album features a
selection of musical-theater classies
and two new songs from Andrew
Lloyd Webber’'s new musical, “Sun-
set Boulevard,” which opens in Lon-
don later this summer. Johnny Ma-
this duets with Streisand on “I Have

Warren, EMI Top 10th ASCAP Pop Awards

Founder’s Honors For Bacharach & David Team

@ BY CARRIE BORZILLO

LOS ANGELES—Dianne Warren,
“Save The Best For Last,” and EMI
Music Publishing took the top
awards at the 10th annual ASCAP
Pop Awards dinner, held May 24 at
the Beverly Hilton Hotel here.

The songwriting team of Jimmy
Jam and Terry Lewis hosted the
black-tie event, which honored the
writers and publishers of the most-
performed ASCAP songs during
the 1992 survey year (Oct. 1, 1991-
Sept. 30, 1992).

For the third time, Warren was
named ASCAP songwriter of the

year for writing the greatest num-
ber of award-winning songs. The
songs included “If You Asked Me
To,” recorded by Celine Dion; “Live
For Loving You,” recorded by Glo-
ria Estefan; “Missing You Now”
and “Time, Love and Tenderness,”
recorded by Michael Bolton; and
“Set The Night To Music,” recorded
by Maxi Priest and Roberta Flack.

Warren was named songwriter of
the year in 1990 and 1991.

“Save The Best For Last” was
named song of the year. It was co-
written by Phil Galdston (and Wen-
dy Waldman and Jon Lind, who are
licensed by BMI), published by Kaz-

RECORD COMPANIES. Bill Gaden is ap-
pointed head of BMG Kidz UK. in
London. He assisted the chairman of
BMG Records UK. in strategic plan-
ning and development.

Chris Hensley is promoted to se-
nior director of artist development
for RCA Records in New York. He
was senior director of field promotion
in Chicago.

Brian Cohen is promoted to direc-
tor of creative services for Elektra
Entertainment in New York. He also
retains his responsibilities as director
of advertising and merchandising.

Bob Duskis is promoted to director
of A&R at Windham Hill in Mill Val-
ley, Calif. He was manager of A&R.

Terry Meyer is promoted to direc-
tor of finance for Private Music in
Los Angeles. She was manager of fi-
nance.

Eduardo Hiitt is appointed manag-
ing director of EMI Odeon in Argen-
tina. He was senior project manager

GADEN

at McKinsey & Co. in Mexico.

Arista Records promotes Carolyn
Wright to Southeast regional direc-
tor of sales in Atlanta, Laura Match
to manager of video sales and mer-
chandising in New York, and Pau-
lina Perez to national manager of
single sales in New York. They were,
respectively, national director of sin-
gle sales, national coordinator of vid-
eo sales and merchandising, and na-
tional coordinator of tour and sales.
Additionally, Kathi Condron is
named national coordinator of tour
and sales in New York. She was as-

HENSLEY

zoom Musie Inc. and PolyGram In-
ternational Publishing Inc., and per-
formed by Vanessa Williams.

EMI Music Publishing took pub-
lisher-of-the-year honors for the
publisher with the most award-win-
ning songs. The songs include:
“Blowing Kisses In The Wind,”
“Don’t Want To Be A Fool,” “Emo-
tions,” “I Love Your Smile,” “If You
Asked Me To,” “Jump,” “Make It
Happen,” ‘““Motownphilly,” ‘“The
Promise Of A New Day,” “Things
That Make You Go Hmmm,” “To Be
With You,” and “Too Many Walls.”

Legendary songwriters Burt Ba-

(Continued on page 41)

EXECUTIVE TURNTABLE

COHEN

DUSKIS

sistant to the president of FoxVideo.

Silver D is named A&R represen-
tative for Select Records in New
York. He was a DJ on the “Operating
Room” show on WBLS New York.

Intuition Records in New York, the
U.S. division of European company
veraBra music group, appoints Ellen
Brody GM and Andreas Wuerfal di-
rector of marketing. They were, re-
spectively, director of tour promo-
tions for veraBra music group and
professional manager of A&R/inter-
national at MCA Music Publishing in
Hamburg, Germany.

A Love/One Hand, One Heart” from
“West Side Story.”

Elektra diva Cole follows her 1991
Grammy winner ‘“‘Unforgettable”
June 15 with “Take A Look.” Andre
Fischer and Tommy LiPuma are at
the production helm of a set that
showcases Cole’s interpretations of
pop standards from the '30s and ’40s.
The title track has just shipped to pop
and AC radio. Look for Cole to em-
bark on an extensive concert tour lat-
er this summer.

Country/pop star Cyrus will try to
make lightning strike twice June 22
with “Won’t Be The Last,” his second
album on Mercury. The singer, who
scored last year with “Achy Breaky
Heart,” goes to country and top 40
radio simultaneously June 8 with “In
The Heart Of A Woman.”

Fans of Vandross needn’t wait
longer than Tuesday (1) for his latest
Epie collection, “Never Let Me Go,”
which was produced by the singer
with Marcus Miller. The first single,
“Little Miracles (Happen Every
Day),” is making inroads at pop and
urban formats. Vandross begins a
U.S. concert trek in September.

Mercury urban/pop trio Tony!
Toni! Toné! returns June 22 after a
two-year break from recording with
“Sons Of Soul.” According to the act,
the set’s title represents a stylistic di-
rection that combines elements of
early Marvin Gaye and Smokey Rob-
inson with current hip-hop flavors.
The single “If I Had No Loot” has
Jjust gone radio.

Billy Idol walks the line between al-
ternative rock and techno with his
new album, ‘“‘Cyberpunk”
(Chrysalis/EMI Records Group, June
29). The label is working two singles
from the Robin Hancock-produced al-
bum. The rock-angled “Shock To The
System” has just shipped to top 40,
while a rave rendition of Velvet Un-
derground’s ‘‘Heroin” is being
worked to clubs.

New Edition belter Johnny Gill
steps solo June 8 with “Provocative”
(story, page 27). Motown already is
knee-deep in urban promotion behind
first single “The Floor.” Jimmy Jam
and Terry Lewis were behind the
board in the studio. Gill currently is
rehearsing for his first tour in more

(Continued on page 99)

On The Road Again. Imago president Terry Ellis, front row, fifth from right,

wishes “bon voyage" to three Imago acts—Pere Ubu, Orangutang, and
Boneclub—as they set off on Imago’s Roadshow tour. The tour began in Atlanta
and will hit 27 cities before ending June 14.

i

MEYER NEWMARK

PUBLISHING. Linda Newmark is pro-
moted to VP of business affairs for
PolyGram Music Publishing Group in
New York. She was director of inter-
national acquisitions.

Jim Cardillo is promoted to senior
director of A&R/marketing at
Warner/Chappell Music in Los Ange-
les. He was director of talent acquisi-
tion.

Peter Jaegerman is promoted to
VP of business/legal affairs at Peer-
music in Los Angeles. He was man-
ager of business/legal affairs.

CARDILLO CHAPMAN

RELATED FIELDS. Brooke Chapman is
appointed VP of consumer marketing
at MTV: Music Television in New
York. She was management supervi-
sor at Hal Riney & Partners.

Sony Music Special Products in
New York appoints Kathleen Ther-
inger director of copyright and artist
clearance, business affairs, and Scott
Pascucci director of business affairs.
They were, respectively, associate di-
rector of contract administration for
Sony Music Special Products and di-
rector of business affairs for Arista.
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The ROBI-CD RONDO-LINE is again a new proof of ROBI's dedication to

designing extraordinary products, that utilize the latest developments in

process technology and electronic control-systems.

Using our over 20-years experience in factory-automation and our 8-years

continous success in integrated — CD-production systems,

we proudly introduce our third sl D' generation of inte-
grated CD replication
systems, the ROBI-CD
RONDO-LINE.
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U.S. INDIE BRINGS FINNISH FOLK TO FORE

(Continued from page 12)

tivals and a prestigious showcase at
the Berlin Independence Days con-
ference. In March, Virttinid per-
formed at the South By Southwest
Music & Media Conference in Aus-
tin, Texas, where it met overwhelm-
ing reaction. A more extensive U.S.
tour is planned for the fall.

The four members of Ottopa-
suuna are professional popular mu-
sicians, considered among the best in
Finland. (Fiddler Kari Reiman also is
a member of Virttini.) Equipped
with a wide and varied repertoire,
Ottopasuuna plays both traditional
Finnish music and original composi-
tions. Marti Keikkinen, managing di-
rector of the group’s record label,
Amigo Finland, calls Ottopasuuna’s
style multitraditional with revolu-
tionary arrangements.

The instrumentation on the
group’s Xenophile debut includes
bagpipes, flutes, fiddle, and clarinet.
The group was signed to Green Lin-
net after playing last year at the
Champlain Valley folk festival in
Vermont, where it brought down the
house.

The group JPP (an abbreviation
for the Finnish name for “Little Fid-
dlers of Jarvela”) includes five fid-
dlers, acoustic bass, and harmonium.

Achieving national fame in Fin-
land when it won the Finnish Cham-
pionship Competition for folk music
groups in 1982, JPP has since distin-
guished itself through its quirky ar-

rangements, compositions, and
style. The group also has found ac-
claim well beyond its homeland.

Through the years, JPP has
brought its brand of Finnish folk
to Portugal, Egypt, Singapore,
Thailand, Denmark, Switzerland,
Germany, Norway, and Sweden,
The band is set to make its U.S. de-
but at this year’s Champlain Val-
ley festival.

No less innovative is accordion
virtuoso Kalaniemi. Playing since
age 8, her speciality is the five-row
accordion. Previously a member of
the experimental folk group
Niekku, Kalaniemi released her
first CD last summer to critical ac-
claim. Invitations followed to the
Montmagny Accordion Festival in
Quebec and the Melbourne Festi-
val in Australia.

Among those who can claim
credit for introducing these four
notable acts to Newton at Green
Linnet is Phillip Page, a Texan now
living in Finland.

Page, who exports Finnish mu-
sic throagh his company, Digelius
Music, and now represents Virt-
tind for the U.S,, believes strongly
in the international potential of
Finland’s folk music.

“I see the talent, diversity, ex-
citement, freshness, depth, and
passion in Finnish music making a
dramatic impact in the U.S. and
the rest of the world,” he says.

Green Linnet Records’ Xenophile series will release albums from such Finnish
acts as JPP, above, and Maria Kalaniemi, below.

Lasse{-‘le..,

WHEREHOUSE BLITZ

(Continued from page 11)

used CDs.

The chain denies it is “doing any-
thing to aggravate” labels that have
been waging war against the sale of
used CDs.

CEMA, WEA, Sony, and, most re-
cently, Uni have instituted strict poli-
cies of withholding advertising funds
from retailers offering used CDs.

According to Bruce Jesse, VP of
marketing communications at
Wherehouse, the promotion was set
to run in newspapers and on radio
“and is not that different than our
normal Memorial Day event,” which
usually has a $3 discount coupon of-
fer, he says.

In fact, Jesse believes the trade
press has made more of an issue out
of the used-CD flap than is warrant-
ed. Rather he contends the issue is
with the consumer “who doesn’t give
a damn about any policies of distribu-
tion companies,” but does want to
save money and is trading in used
CDs with independent stores.

Paul Smith, president of Sony Dis-
tribution, says he was not surprised
by the extent of the Wherehouse
campaign. Executives at other distri-
bution companies contacted by Bill-
board would not comment.

Torrance, Calif.-based Where-
house, with 350 stores in 10 states
stretching as far east as Minneapolis,
is believed to be the largest chain
dealing in used CDs.

EARL PAIGE

in Chicago, (708)678-4488. &
NS

In a world where bigger is usually considered better, we at Hotel Sofitel would
like to remind you that true contentment is most often found in the smallest of

details. A big, plush bath towel. Querstuffed chairs as beautiful as they are

Many hotels are so large,
you could get lost in them. We suppose the

same could be said of our towels.

comfortable. And a staff that’s trained to accomplish nothing less than the
impossible. Plus, music venues, fine shops and restaurants are nearby. In Los
Angeles, were at La Cienega and Bewverly boulevards. In Chicago, we're
next to O’Hare and the Rosemont Horizon. In Minneapolis, we’re close to
Paisley Park, The Met and Target Center. For reservations in Los Angeles,

you can simply call us at (310) 278-5444. ln Minneapolis, (612) 835-1900. And

Los Angeles - Chicago
Minneapolis

Hotel Sofitel Wzll keep your towel fluffed.
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X Returns With Red-Letter Studio Album

Big Life/Mercury Hope To Hook 2-Tiered Fan Base

B BY CHRIS MORRIS

LOS ANGELES—X, one of the
founding L.A. punk rock bands, is
making its return with its first studio
release in six years, its Big Life/Mer-
cury debut, “Hey Zeus!” And all con-
cerned think the timing couldn’t be
better for the June 8 release.

Says vocalist Exene Cervenka,
“Right now, people believe in alter-
native music, so [labels are] willing to
go out on a limb for it and spend
cash, because they think they’ll get
more of a return. In the past, why
would you? Why would you spend a
million dollars on a band like X?”

“They've influenced the Nirvanas
and the Pearl Jams of the world,”
says Jazz Summers, head of the
U.K.-based Big Life Records.

Mercury marketing director Dan-
iel Savage adds there is an opportu-
nity to hit two different audiences for
the band: “One, the people who know
X, love X, and are waiting for this
record ... The other group is the

Atlantic’s Sights
On Sound Of New
Winger Album

B BY MELINDA NEWMAN

NEW YORK—With the May release
of “Pull,” Winger’s first album since
1990’s platinum “In The Heart Of The
Young,” the band and Atlantic Records
find themselves in the strange circum-
stance of playing down what helped the
group rise to prominence in the late
"80s—its photogenic appeal.

“There was a time a few years ago
when you couldn’t turn on MTV with-
out seeing [band leader] Kip Winger,”
says Vicky Germaise, Atlantic’s senior
director of product development. “That
face was part of the big sell on him and
it turned around and it hit us in the ass
because big-hair bands are out. This
time the focus is on credibility, and
we've approached the press angle that
way in using the other musicians as
much as Kip.”

It also doesn’t hurt that the band—
composed of Winger, co-writer/guitar-
ist Reb Beach, and drummer Rod Mor-
genstein—delivered an album that
builds on the group’s already estab-
lished hard rock melodies, while taking
them in a more mature lyrical direc-
tion.

“I tried to experiment a lot more this
time,” says Winger. “We replaced the
keyboards with more of an acoustic feel
and I concentrated on more interesting
vocals so it wasn't so cliché.”

Winger also drew from unusual situ-
ations around him for inspiration,
including world events (“Blind Revolu-
tion Mad”) and a friend’s overdose
(“Junkyard Dog”). The idea for first
single “Down Incognito”—about a
down-on-his-luck charmer—came to
him while he sat in a sales pitch for, of
all things, a vacation package.

“I got a form in the mail that I'd won
a car, but it was like you had to drive
three hours into Pennsylvania to claim

(Continued on page 24)

younger people who were 12 the last
time X had a record out. We have to
reach both of those audiences.”

X’s re-entry follows a protracted
hiatus after the band’s last Elektra

X. Exene Cervenka, Tony Gilkyson,
D.J. Bonebrake, and John Doe.

studio release, “See How We Are,”
issued in 1987. (A live album was re-
leased in 1988.) Cervenka and bass-
ist/vocalist John Doe took time off to
raise their young children; Cervenka
subsequently issued two solo albums
on Rhino and made frequent spoken-
word appearances, while Doe re-
corded a Geffen solo album and acted
in such films as “Great Balls Of
Fire,” “Roadside Prophets,” and
“Pure Country.”

But the band, which never for-
mally broke up, regrouped for a se-
ries of Southern California shows in
late 1990; that was the beginning of
the road that led to the making of

(Continued on page 25)

Happy Clubbers. Bob Geldof greets label honchos following his sold-out show
at New York’s Bottom Line. From left are manager Geoff Jukes, road manager
Mick Owen, PLG exec VP John Barbis, Polydor Records president Davitt
Sigerson, Geldof, Polydor senior director of international A&R Denis McNamara,
PLG president/CEO Rick Dobbis, and PLG senior director of national alternative

and video promotion, Steve Leeds.

Country Conquers Manhattan During 1st Fest

THAT’S COUNTRY: The last
Stetson has barely been lovingly
placed back in its hatbox for safe-
keeping, but Radio City Music
Hall Productions already is pre-
paring for next year's Country
Takes Manhattan festival.

“For the first year, we felt this
was a tremendous success,” says
Radio City Productions executive
producer Scott Sanders of the May
14-23 event. “We averaged 85% at-
tendance at the shows, the audi-
ences loved it, and we got plenty of
positive comments from the press.”
Final numbers still are being
crunched, but Sanders says the
event was a moneymaker.

The festival included nine shows
by national artists at Radio City,
the Beacon Theater, Carnegie Hall,
and the Central Park Summer-
stage, as well as a club night featur-
ing local and regional acts. Radio
City says Dolly Parton’s May 14
Carnegie Hall show and the May 23
Summerstage show with Willie
Nelson, Waylon Jennings,

Johnny Cash, and Kris Kristoffer-
son (the Highwaymen) were com-
plete sellouts, while the May 17
Kentucky Headhunters/Billy Ray
Cyrus and May 21 Little Texas/
Trisha Yearwood/Travis Tritt

PHOTO: CHUCK PULIN

shows at RCMH were only a few
seats shy of going clean.

Although exact numbers were
not available, other RCMH shows
drawing well included the May 15
acoustic evening featuring Mary-
Chapin Carpenter, Rodney
Crowell, Joe Ely, and Lucinda
Williams, the two Wynonna/Clint
Black concerts, May 18 and 19, and
the Asleep At The Wheel, John
Anderson, and Willie Nelson bill,
May 22. The only show that drew
fewer patrons than hoped for was
the May 17 Sammy Kershaw/
Marty Stuart performance at The
Beacon. (Billboard, May 29).

Managers of many of the acts in-
volved say there were happy with
the results.

“It was good to see there was
that big of an audience for country
music,” says Ken Kragen, who in
addition to managing Yearwood
and Tritt, served as Country Takes
Manhattan’s co-executive pro-
ducer. “That was one of the big con-
cerns: ‘Can we sustain that many
days of shows?” And it was good to
see that we can.”

“The only drawbacks I found
were the union costs are so tremen-
dous in New York that it makes
things more difficult. Even though
we found the unions very coopera-
tive, they were very expensive,”
says Kragen. “I learned from Jerry
Weintraub years ago that you play
New York and L.A. for your career
and the rest of the country for
money.”

“The event was very well-hand-
led and promoted. We were very
pleased,” says Wynonna’s man-
ager, Ken Stilts. “I think Radio
City Music Hall being the grand old
building that it is, it might be alittle
intimidating to country audiences
who might be a little more reserved
than they’d normally be. The first
night Wynonna wasn’t that pleased
with the audience response [be-
cause of that], but the second night,
I thought the audience was great.”

Winning over the crowd also was
a concern for the intimate acoustic
night, May 15. Tom Carrico, Car-
penter’s co-manager, says although
“that hall can be somewhat intimi-

dating from the stage, I think we
were confident from the beginning
that it would do great business and
that the people in the seats would
make the show.” An original pro-
posal for the acoustic night in-
cluded selling 200 seats on the
stage to help the evening appear
more intimate. However, Carrico
says that idea was abandoned.
Cyrus’ manager, Jack McFad-
den, says he originally was reluc-

by Melinda Newman

tant to have Cyrus come back to
New York so soon after having sold
out two shows at Radio City in Sep-
tember; however, Radio City Music
Hall Productions VP of entertain-
ment Ed Micone convinced
McFadden to do the show. “I was
very happy with it,” McFadden
says. “The event brought a lot of
awareness of country music to New
York and it just broadened Billy
Ray’s base.”

Ticket prices averaged $30 per
show, with some VIP seating avail-
able at $50 per seat. “That Radio
City is saying they made money for
the week means the ticket price
was right,” says Kragen. “I argued
for lower prices [initially], but I
think the only show that suffered
from the price was Marty Stuart
and Sammy Kershaw and that
show shouldn’t have been on a
Monday night anyway.”

With wishlist in hand, Sanders
and Micone head to Nashville next
week to start booking 1994’s Coun-
try akes Manhattan.

Among those Sanders says he'd
like to lure to the festival are Reba
McEntire, George Strait, and
Vince Gill, as well as a star-stud-
ded tribute to George Jones. And

for the grand finale: a free Central
Park concert/television special fea-
turing Garth Brooks. “Can you
imagine a helicopter flying over a
million people in the park?” Sand-
ers asks. “That would make quite a
statement about country music.”

“The single thing I wish would
have happened this year was Garth
Brooks in Central Park; it would
have put the festival over the top,”
agrees Kragen. “That’s a major ob-
jective for next year.”

Both Sanders and Kragen plan to
tie the festival in with area schools
and local merchants in 1994. Other
plans include country dancing exhi-
bitions, perhaps at the Rockefeller
Plaza skating rink. Sanders says he
also would like to see an artist ap-
pearing on Broadway during the
event.

Of the several shows attended by
The Beat, Wynonna’s performance
easily was the best. Although her
band tended to lapse into Vegas-
ese, Wynonna's voice and stage
presence were simply amazing.

One of the more ironic moments
came when WYNY DJ Dan Dan-
iels was introducing the May 15
lineup. He lauded Ely and Williams
to the sky, even though neither
stands a snowball’s chance in hell of
ever getting play on that station.

THIS AND THAT: Guns N’ Ro-
ses guitarist Gilby Clarke has
signed with Virgin Records as a
solo artist ... Amnesty Interna-
tional, in conjunction with Del-
sener/Slater Enterprises, will hold
a June 12 benefit concert at New
York nightelub The Academy.
Among those slated to appear are
Sick Of It All, Black Train Jack,
and Orange 9mm. Spoken-word
performances will punctuate each
set ... Bette Midler set a single-
day sales record at Radio City Mu-
sic Hall May 24, when more than
50,000 tickets were sold for her
Sept. 14-Oct. 9 stand. The $3 mil-
lion gross also set a record. Rumor
has it the venue is holding 10 more
dates should the first 20 continue
selling as well.
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A STAMP OF HONOR: In 1988,
Leroy Anderson was posthumously
inducted into the Songwriters Hall of
I'ame, an honor many felt had eluded
him earlier because he mostly created
“songs without words,” though lyrics
often were written later on for his
charming pop tone-poems. Neverthe-
less, the works o’ Anderson, who died
in 1975 at the age of 67, include such
clever and melodious compositions as
“The Syncopated Clock,” a big hit in
1951 and for many vears the theme of
CBS-TV's “Late Show” movie; “Sleigh
Ride,” “Blue Tango,” “Serenata,”

New Stamp Of Approval;
Late-Blooming Larry Wynn

Wiynn has brought Words & Musie
up to date: “‘Moe’ has literally
changed my life. I was retired, writing
novels, painting [with a poster in na-
tional distribution|, but really sort of
running in place.

“But now, evervthing has changed.
‘Moe’ resuscitated a career that had
been interrupted by 50 years of life,
and suddenly I'm back in the swing of
things. My musical creative juices are
{lowing strongly again and I'm knock-
ing out songs at a dizzy pace; some
Jjust lyries, others including music.

“Michael Kerker o ASCAP hus

“The Type- put me to-
writer,” “The = getherr  with
Waltzing Cat,” wnrds M“SIE some young
“Forgotten musicians on
Dreams” and v the premise
“Belle Of The 2 2% 1 i et ° e e— [that] my lyr-
Ball.”  Many ies, with the
were  later contemporary

wedded to
words by the
late Mitchell Parish, a fellow talent
at Mills Music. In his only Broacdway
effort, Anderson wrote the melodies
for 1958’s “roldilocks,” an underrated
effort recently released on CD by
Sony Broadway. Recently, Telarc re-
leased an album, “American Piano
Classics,” that included the world pre-
miere recording of Anderson’s “Con-
certo IFor Piano And Orchestra In C
Major.”

Such was Anderson’s success and
mastery of his art form that he is
among 33 composers who are profiled
in a book by Howard Pollack pub-
lished last year called “Harvard Com-
posers, Walter Piston And His Stu-
dents, From Elliot Carter To Frederic
Rzewski” (The Scarecrow Press, Me-
tuchen, N.J.).

“The second chapter is about
Leroy—the longest amount of bio-
graphical material that has ever heen
printed about him,” says his widow,
Eleanor Anderson. Anderson was a
1929 graduate of Harvard.

Eleanor Anderson is more than a
casual curator of her husband’s ca-
reer. She actively perpetuates his con-
tributions to the joy of music.

Now she is hoping to get the U.S.
Postal Service to honor him with a
stamp. In that regard, she has estab-
lished Committee For A Commemo-
rative U.S. Stamp For Leroy Ander-
son, along with a special letterhead
meant to be sent to Washington by
those who also want his memory to be
served in this way. Those who wish to
write on behalf of the stamp can do so
by addressing letters to the U.S.
Postal Service and mailing them to
Committee For A Commemorative
U.S. Stamp For Leroy Anderson, P.O.
Box 447, Woodbury, Conn., 06798.

LETTER FROM LARRY: Larry
Wynn is a hyricist time forgot until
last season’s British import, “Iive
Guys Named Moe™—he co-wrote the
title song, a 1941 hit by the musical’s
subject, Louis Jordan. The show’s
sueeess led him to join a performance
rights group (ASCAP) for the first
time and reignited a desire to continue
his writing career—all at age 82!

by Irv Lichtman

musical touch,
can be a win-
ner. So far, he is right. My song ‘Left-
over Kisses,” with Bryon Sommers,
was introduced at the ASCAP” Show-
case, with great suceess, and two oth-
ers, ‘I Hope I'm Gonna Amount To
Something’ and ‘Lovely Lady,” with
music by Robin Field, will knock you
out when you hear them. I'm looking
for someone to put me together with
Tony Bennett, because ‘Lovely Lady’
could well give him his first big [sin-
gle| since ‘I Left My Heart In San
I'rancisco.” ”

Wuynn goes on to note that a “major
Hollywood” studio is mulling over the
idea of a film based on his career and
a musical based on a similar concept.
He says he already has written the
lyries and is looking for someone to
write the music.

A GORDY RUNS MOTOWN PUB:
Motown Records has formed its own
music publishing unit in Los Angeles,
Motown Music, under Rodney
Gordy, who has left Los Angeles-
based Avatar Music Group after tour
vears. Rodney is the nephew of Mo-
town/Jobete Music founder Berry
Gordy, who spun off the label several
years ago, but maintains ownership of’
Jobete Music, where Rodney Gordy
worked before joining Avatar.

MORTON GOULD 1S RE-Elected:
The ASCAP board has re-elected
Morton Gould as president of the
performance rights society, a post he’s
held since 1986. Others re-elected to
the board include VPs Marilyn Berg-
man and Jay Morgenstern; secretary
Arthur Hamilton; Wayland lloly-
field, assistant secretary; Arnold
Broido, treasurer; and John McKkel-
len, assistant treasurer. Officers are
elected annually.

PI{INT ON PRINT: The following
are the best-selling folios from CPP-
Belwin:

1. Best Of Garth Brooks

2. ZZ Top Eliminator

3. Best Of Clint Black

4. Jimmy Buffett, Songs You Know
By Heart

5. Indigo Girls, Indigo Girls.

Billhoard Song Contest Seeking Entries
Record-Contract Prize, Video Award Added Incentives

NEW YORK—The fifth annual Bill-
board Song Contest is accepting
entries in the original-song and origi-
nal-video categories; the latter is new
to the competition this year.

Best original song winners will be
picked in seven genres: rock, country,
Latin, R&B/rap, pop, jizz, and gospel.
Each of the seven winners will receive
$1,000 cash, a Gibson guitar, and. for
the first time, a contract with BMG
Music Publishing.

The grand prize of $5,000 cash plus
prizes will be awarded to the writer of
the song judged to be the best of the
seven first-place winners.

The Billboard Song Contest, which
has awarded more than $100,000 in
cash and prizes in its history, is open
to persons who have earned less than

an average of $5,000 per year in roval-
ties during a three-year period. The
judging is multitiered, with separate
panels of specialists screening entries
in each category. Their selections are
submitted to a blue-ribbon panel of
writer/performers in each of the cate-
gories.

Quiney Jones will chair the panels
and select the recipient of the grand
prize, as he has done since the incep-
tion of the contest. Other judges in-
clude Billy Ray Cyrus, Travis Tritt,
Frank Zappa, David Foster, Vikki
Carr, Freddy Fender, Andrae Crouch,
Glen Campbell, Carole Bayer Sager,
Jose Feliciano, and Steven Curtis
Chapman,

The new video award will be given to
the person who subniits the best ama-

teur music video of an original or non-
original song; entrants must stbmit on
VHS tape. Noted video director Sher-
man Halsey will select the winner, who
will receive a VHS camcorder and two
registrations valued at more than $700
to the 15th annual Billboard Music
Video Conference and Awards to be
held Nov. 3-5 at Ma Maison-Sofitel in
Los Angeles.

The contest is co-sponsored by BMG
Music Publishing, Gibson Guitars,
BluBlocker Sunglasses, and Dean Mar-
kely.

The cutoff date for entries is Aug. 31.
For entry torms and information, con-
tact the Billboard Song Contest, P.O.
Box 35346, Tulsa, Okla. 71153-0346; or
phone 918-627-0351.

lo say the least, ASCAP,S got some good
friends i Minneapolis. our membership
is worth its weiGHT in gz el and plati“um!

jimmy jam & terry lewis

7

VOICE

OF

ASCAP
AMERICAN
s0crETY OF
COMPOSERS
AUTHORS &
AURLISHERS

New York
(212) 621-6000

Nashville

(615) 742-5200

Los Angieles
(213) 863-1000

Chicago
(312) 5279775

London
011-44-71-973-0069

Puerto Rico
(809) 725-1688
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The Odds’ critically acclaimed
1991 debut, “Neopolitan,” was chock-
full of memorable pop songs. The
only problem was none of those
tracks had the immediacy needed to
grab radio programmers’ ears.

Zoo Entertainment and the Odds
are hoping to change that with
“Heterosexual Man,” a hormonally
charged rave-up that is the first
single from the Odds’ second album,
“Bedbugs,” released May 11.

Says Zoo VP of A& Bud Scoppa,
“What we learned with Green Jelly is
that we need to put out records that
will engender an immediate
response. [t was a big issue to figure
out how we could combine the
artistic aspects of what the Odds are
doing with the marketing needs of
the record company.”

However, according to Scoppa, the
band was reluctant to put
“Heterosexual Man” on the album—

THE ODDS. Paul Brennan, Steven
Drake, Doug Ellioft, and Craig Northey.

much less make it the first single—
until Zoo president Lou Maglia gave
the band what he refers to as his “U2
speech,” in which he explained that
sometimes an act has to make
commercial concessions in order to
get its material heard by a wider
audience.

“We did have slight reservations,”
admits bassist Doug Elliot. “But
what’s amazing about that song that
makes me like it is that if we wore T-
shirts that said, ‘Hi, I'm a
heterosexual man,” it would create
controversy.”

Singer/guitarist Craig Northey
adds that the band was concerned
that some might take the song, which
is a parody, out of context. “It could
be a little scary that way, but we
thought, ‘There’s playing it safe and
playing it stupid,” and we decided to
play it stupid,” he says.

Adds Elliot, “Hopefully, if people
like that song, they will listen to the
record and find a lot of other things
that are deeper that will balance out
songs like that.”

Zoo is working the track at
modern-rock and album-rock radio.
For the video, the Odds—which also
includes singer/guitarist Steven
Drake and drummer Paul
Brennan—teamed with Canadian
comedy troupe Kids In The Hall,
who happen to be fans of the band.

The Odds also have a few well-

known and lesser-known talents
guesting on the album. Warren
Zevon, who tapped the Odds as a
support act and backing band on his
1992 tour, plays piano on the ballad
“Yes (Means It's Hard To Say No).”
That cut also features Northey’s
mother Gay on viola in a string
quartet arranged by Drake. Also,
Zevon and sometime Lou Reed
collaborator Robert Quine lend their
guitar talents to the opening track,
“Jack Hammer.”

CRAIG ROSEN

PAW MAKING TRACKS

Although Paw had played fewer
than two dozen shows around its
Lawrence, Kan., home base during
its first year together, this self-
described “bonecrushingmetal-
grunge” quartet became the object
of one of the industry’s fiercest
bidding wars in years—on the
strength of a single demo tape.

“We’d heard about a buzz, but it
wasn’t until we got to South By

Southwest [in 1992] that the scope of

it hit,” says guitarist Grant Fitch.
“We could’ve signed all sorts of deals
before anyone had seen us live, but
we were operating under this hyper-
idealistic guise of showing people
what we could do.”

By the end of that Austin, Texas,
visit, iteh estimates he’d overheard

(Continued on puge 24)

Bob Ludwig and Dan Crewe of Gateway Mastering Studios quietly
discuss their move fo Portland, Maine.

BL:  Well Dan, my dream studio is up and running in my dream city. .. | couldn’t be happier with our move

to Portiand. Glad | thought of it

DG What's that?

is the smart move to make. We'l

DC: Bob, you followed me here.

BL:  But! knew Portland was right because after all, it’s the perfect escape from the madness of the big city.
You know, the rocky coast of Maine; real fresh air. No congestion. People who don’t grow!. Not fo mention
all the restourants, galleries and clubs. O and how about the deal | got an our great new space?

DC: Bob, The Downtown Portiand Corporation helped us finance the space — does a low inferest loan ring
a bell? And how about all the red tape cutting they did for us?

BL: Yo know | wondered who all those people in suits were. But you've got to agree with me on one point.

BL: /' much easier fo get a cab here.

Call Downtown Portland Corporation todur and we'll talk to you about why a move to Portland
even send along a free video and brochure.

1-800-874-8144
PORTLAND, MAINE

The City That Plays Well For The Music Industry

Downtown Portiand Corporation « 389 Congress Street « Portland, Maine 04101 » Tel.: 1-800-874-8144 o Fax: 207-874-8649

W gateway mastering studios, inc.

Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

BOSTON: After spending much of the past year touring Europe, Japan, Can-
ada, and the U.S. as the brass section for Extreme, the Heavy Metal Horns
have turned down an offer 1o join their fellow Boston rockers on a summer
shed tour with Bon Jovi in favor of pushing their own career. “Playing with
Extreme has been a blast and has opened a lot of doors,” says HMH saxman
John Vanderpool. “Now it’s time to
get back to the clubs and let the
world hear what we sound like on
our own.” The nine-member funk
outfit formed in 1987 after Vander-
pool and fellow sax player Henley
Douglas began getting requests to
ba