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Upshaw, Lemper Head Classical Glass
Touring, Airplay Help Artists Cross Over

ADVERTISEMENTS
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Music from this summer's totaly-Hit flick
featuring:

C.C. DeVille

Green Jelly

Goo Goo Dolls

Pauly Shore

Butthole Surfers

Queen

and more!

In-store July 6th.

Available on Hollywood Records eompast
discs and cassettes.

IN STORES JUNE 29

RO/F(1/P(B 441

Featuring thé first single and vides

"TEMPLE OF BOOM"

P=0.7397/PC 5397

PROFLE

Luis Miguel
Retums With
An R&B Havor

EBY JOHN LANNERT

MIAMI—In much of Latin Ameri-
ca, “Micky”
usually does
not refer to
Disney’s fam-

ous rodent, but o W Y
rather to Luis =

Miguel, a Mexi- ,_,‘
can singing -~
idol who is per- ' :

haps the hot- MIGUEL
test-selling
male vocalist in the region.

His 1991 WEA Latina Spanish-
language release “Romance” con-
tained a veritable digest of updat-
ed romantic standards that be-
came a favorite among music

(Continued on page 72)

MTV Experiments
To Hold Viewers

This story continues Billboard’s
June 26 report on growth and di-
versification at MTV and VHI.

B BY DEBORAH RUSSELL

LOS ANGELES—Nurturing a loyal
base of viewers is
the charter of any
network, and the
MTV Networks
are no exception.
To that end, MTV
and VH1 program-
mers constantly
experiment in or-
der to keep their
networks vibrant
for viewers and advertisers.
Neither network excels at the rat-
ings game: MTV’s average Nielsen
(Continued on page 84)

CORTESE

B BY SUSAN ELLIOTT

NEW YORK—*I think it just came
at the right time, With all the turmoil
in the world today, perhaps people
just needed something they could
grab hold of easily. Something that
speaks to them spiritually but in a
straightforward manner. That’s the
piece’s greatest strength—it's writ-
ten so simply and yet it's so power-
ful.”

Soprano Dawn Upshaw offers her
explanation of the huge and appar-
ently unexpected success of her re-
cording with the London Sinfonietta
of Henryk Gorecki’s Symphony No.
3, currently No. 1 on the classical
charts in the U.S., England, Spain,
Austria, Switzerland, Germany, and
Australia. Released in April of last
year, the Elektra/Nonesuch disc has
been No. 1 in this country for the last
17 weeks. In England, it has gone as
high as No. 6 on the pop charts.

NEWSPAPER

®

&
o 4 ™
UPSHAW LEMPER

Subtitled “Symphony Of Sorrow-
ful Songs,” the work, written in 1976,

Z

The Marriage Of
Jazz & Hip-Hop

Tenor Madness With
Henderson & Redman
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is slow, hypnotic, and highly repeti-
tive, somewhat resembling Arvo
Part’s music. Certainly it’s unusual
for contemporary classical music to
sell this well (300,000 units, according
to a recent ad in Gramophone), al-
though in this case “contemporary”
means tonal (modal, to be precise) to
the point of resembling “Frere Jac-
ques” in a minor key.
Another success story in the classi-
(Continued on page 72)

American Bands Go To U.K.
For 1st Crack At Success

EBY PAUL SEXTON

LONDON—For cutting-edge Ameri-
can bands, the message is clear—the
British are listening. A stream of crit-

B BY CRAIG ROSEN

LOS ANGELES—On July 17, radio
listeners across the
U.S. will get their first
dramatic taste of John
Mellencamp’s “Hu-
man Wheels”” album
when “What If I Came
Knocking” is issued to
album-rock stations.
Yet those same lis-
teners will have to
wait two months be-
fore they will be able
to buy the track. Since it is not be-
| ing released commercially as a sin-
gle, it will not be available until
Mercury Records rolls out the “Hu-

Mellencamp, Mercury Ready
Rollout Of ‘Human Wheels’

MELLENCAMP

man Wheels” album Sept. 7.
Mercury also will service the title
track to album rock, top 40, AC, and
adult album alterna-
tive radio stations
Aug. 18. A video for
the track will be deliv-
ered at that time to
MTV and VHI. Six
days later, a “Human
Wheels” single will be
released commercial-

ly.

lease of the two cuts is
clearly designed to drum up ad-
vance interest in “Human Wheels,” |
it seems appropriate for this proj

l
While the early re- ’
(Continued on page 82) ‘

ical and commercial breakthroughs in
the U.K. marketplace for U.S. acts
long before their first glimpse of a
similar reaction at home is emphasiz-
ing the importance of the British me-

RAGE AGAINST THE MACHINE

dia—and of inquiring minds among
record buyers here—as A&R and
promotional tools for the American
industry.
The phenomenon of U.S. artists
finding first acceptance in this mar-
(Continued on page 71)
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5 Top Contenders
For Billboard Awards
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IT'S ALSO THE BEST.”
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-MELODY MAKER

BLOW Their new album, featuring "CAT INNA CAN"
Produced by Paul Fox
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The album she was born to make.

e

E ST EFKFFAN

mi tierra

With fiery horns and sizzling rhythms, Gloria takes you back to where it all began with “mi tierra,”

her first Spanish language album in over a decade.

“mi tierra” is much more than a labor of love. It’s a passionate celebration of the music and people

of her homeland.

Featuring the first single and video, “mi tierra.”

From Gloria, with love.

Produced by Emilio Estefan, Jr., Jorge Casas & Clay Ostwald.

Management: Emilio Estefan, Jr.

epic

“Epic” Reg. U.S. Pat. & Tm. Off. Marca Registrada ] E= is a trademark of Sony MusiaEntertainment Inc./© 1993 Sony Music Entertainment Iuc.
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* Shock To The System CDS/CT ”
Single ‘

* Shockumentary
Home Dideo with
Shock To The
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scenes footage £3-24841
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Umar Bin Hassan’s Poetic Justice

What Umar Bin Hassan has to say is scary. But the fact that his
expressions have been so necessary for nearly 25 years is far more
frightening.

“Number one tunes on the hit parade. Daddy came and then was
gone. Made a move that left a pawn. Boys’ in the hood. They test
the waters and dance the flames. They hear the whispers but never
their names. Looking over shoulders trying to look ahead. Over-
looking paranoia to hear what’s said. The only enemy becomes the
only friend. The only way out becomes the only way in. Indecent
exposure to legendary fame playing with stacked decks while de-
stroying the game. The divine becomes tempting and then cocaine
addiction becomes subtle and then profane. Wearing the streets
like they wear a crown. Wearing their dreams like they wear a
frown. I can’t quit. I can’t quit. This is all I've got. There’s plenty of
drama but where is the plot?”

The preceding passage is a splenetic excerpt from “Bum Rush,”
a typically searing “spoken picture” from the forthcoming album
“Be Bop Or Be Dead” (Axiom/Island, due July 20),

down and call them bitch, or shoot up some grocer and blame him
for your troubles after the Reagan-Bush era, you're not conscious.
But if you're aware, you know what's really happened is that we’ve
lived through a time of robber barons who have ransacked the
S&Ls and government agencies like HUD for evil political pur-
poses. The enemy is too strong, the job ahead is too hard, to have
anybody behave as if guns are toys and music is a game.

“As for me,” adds Umar, who was born Jerome Huling in Akron,
Ohio, in 1948, the son of journeyman trumpeter Gilbert “Sonny”
Huling, “being a poet means everything, because the Last Poets
was the only real job I ever knew.”

Growing up watching his father strain to hold a family together
with wages from a shoeshine parlor and pickup gigs with passing
bands such as Count Basie’s, the younger Huling resolved to avoid
compromise in his choice of vocation. Umar was a black-nationalist
militant visiting the Antioch College campus in '69 when he caught
a show by a then-unrecorded contingent of the Poets (whose flexi-

ble ranks have included Felipe Luciano, Gylan

by Umar Bin Hassan, once and future member of
legendary rap progenitors the Last Poets.

If the track seems hypercritical of any home
slice acquiring fame from speech set to the beat of
ghetto stance, Umar has been making his living in
that once-undefinable field since the summer of
1969. Back when Kool Herc had just traded King-
ston for the Bronx and was mixing his breakbeat
funk at sound-system block parties, Umar was al-
ready inside Manhattan’s Impact Sound Studio
cutting Douglas Records’ “Last Poets” debut.

Before Afrika Bambaataa coined the term hip-
hop, before Doug E. Fresh became a human beat-
box, before Public Enemy revived message rap
with “Rebel Without A Pause,” before Arrested
Development paid soundtrack homage to Malcolm
X and Digable Planets helped pave the way for
“Jazzmatazz,” the Last Poets had been there,
done that, with Miles Davis and Nina Simone
lampin’ backstage like the fans they were.

music

TO MY EARS

by Timothy White

Kain, David Nelson, Abiodun Oyewole, Suliaman
El-Hadi, Alafia Pudim, and conga player Nilaja).

“I followed the group back to Harlem,” he re-
calls, “and found them at the East Wind, their loft
on 125th Street. All I had was 22 cents, my suit-
case, and a book of my own poetry. And I wasn’t
gonna leave”—he laughs—"until they let me join.
My poetry with the group was naive at first, but
my influences were Miles Davis and Marvin Gaye
singing ‘Stubborn Kind Of Fellow.” Abiodun and
the others helped me mold my style into some-
thing explosive. Six months later, Abiodun and I
were sitting in Mount Morris Park and he said,
‘What have you learned as a poet since you came
to Harlem?

“I looked at him and answered, ‘I’ve learned
that niggers are scared of revolution.” He said,
‘Oh my God! That’s what you gotta write! ”’
Within weeks, the “Niggers” poem was com-
pleted and cut for the Last Poets’ inaugural al-

The Poets pioneered the premise—but never the
pose—of gangsta shootout scenarios on the 1973 Douglas album
“Hustlers Convention” (with musical accompaniment from the likes
of Kool & the Gang, Eric Gale, and Julius Hemphill), and dropped
science with Nikki Giovanni, Amiri Baraka, and Rap Brown. On-
stage and off, they enjoyed street currency to a degree more intense-
ly dope than any hops before or since. Yet none of these things were
ever the goal, because, as Umar takes pains to remind his most rabid
young emulators, “The only point was to be a poet.”

“I’'m comfortable being called a rapper,” says Umar, “but if peo-
ple want to understand our music or my latest work on ‘Be Bop Or
Be Dead,” they have to know the ancient purpose of the poet in a
society. Poets mirror the pain and the misery around them, to help
make listeners politically and spiritually aware. To do that, you
have to first be honest with yourself.

“In my past, I've been through heavy dues with drugs, but you
never conceal your mistakes, because people are always watching
the poet. And while they may see that you have misgivings and
weak points in your character, if you're trying to be real, you can
get that respect. So the poet is not an actor, does not wear a cos-
tume or a uniform, does not play a role or assume a character. The
poet must always be himself, nothing less.

“Lastly, you have to be conscious of your surroundings, or you
can't make a contribution. If you feel it's OK to knock women

DUBOIS’ NEW DEAL

Tim DuBois, Arista’s new president of Nashville operations, has
his sights set on boosting the profiles of Texas and contempo-
rary Christian music, much the way he worked on raising the
popularity level of country music. With his new appointment and
the go-ahead to create two new labels, he's set to run. Edward
Morris reports. Page 10

BARNEY AND BEYOND

The home-video business, taking a cue from **Jurassic Park,” is
creating some dinosaurs of its own to satisfy consumer “Pre-
hysteria,”” as the title of one dino-themed video calls it. Jim
McCullaugh digs up the dirt.

Page 51
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bum, an agitated Nilaja thrumping his conga
while Abiodun and Alafia lent cowbell and churning chant
backing. A seething discourse on humanity’s capacity for apa-
thy and self-exploitation, “Niggers Are Scared Of Revolu-
tion”” became a fulerum of the flowering rap ethos. The origi-
nal version was featured in “Malcolm X,” the acclaimed 1972
Warner Bros. documentary, and Umar offers a caustic new
on-camera performance this July in film director John Single-
ton’s “Poetic Justice,” starring Janet Jackson.

All of the aforementioned compositions and more (including
“AM” and the giddily crafted ghetto/African-village canticle
of “Pop”’) are contained on “Be Bop Or Be Dead,” an incompa-
rable treatise by a true pioneer of our modern oral traditions.
The brawny band assembled by producer Bill Laswell for “Be
Bop” is anchored by Hammond B-3 genie Bernie Worrell, gui-
tarist/bassist Bootsy Collins, drummer Buddy Miles, and an
array of guests such as kora ace Foday Musa Suso and conga/
chatan percussionist Aiyb Dieng. But ultimately this record is
about one man’s belief in words.

“The poet,” says Umar Bin Hassan, “is entrusted with
something very important: the language. It’s a gift, to make
you think. If you destroy the language, you destroy yourself.
It’s the best weapon an honest person has.”
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Broaden The Digital Royalty Act

B BY WILLIAM I. HOCHBERG

Many music attorneys and business advis-
ers are still celebrating the Audio Home
Recording Act of 1992, a copyright law that
will generate royalty income from the sales
of blank digital audio tape and taping
equipment. But many fail to notice a far
larger reservoir of tape royalty income
welling up in Europe. Whether U.S. music
clients will be able to tap into these new
royalty sources is a watershed question.

The Audio Home Recording Act puts the
U.S. in synch with the prevailing trend
among Western nations, to an extent.
Songwriters, publishers, record companies,
artists, and music unions will enjoy addi-
tional royalty income and mitigate some of
the astronomical annual losses from taping
piracy.

The crucial difference between the U.S.
program and those in place in most other
countries is that the U.S. law applies only
to digital technology. Yet the vast majority
of the existing tape and equipment in use
worldwide is analog. Although the world’s
equipment manufacturers and record com-
panies would like to phase out analog tape,
much as they buried the vinyl LP with the
introduction of compact discs, that horizon
may be farther than it appears.

Many in continental Europe are upset
with the U.S. digital-only policy, because it
means Europeans will collect hundreds of
millions of dollars annually in analog and
digital royalties for the benefit of Ameri-
can artists, composers, and publishers,
while relatively insignificant digital dollars
will be collected in the U.S. for the benefit
of European rights holders. Additionally,
the Continentals also are pressing for
change in the United Kingdom, which has
no home taping royalty.

The Council of Ministers of the EC is set
to convene in Brussels later this year to
consider a draft directive to establish a
pan-European tape royalty rate and to
make various European tape royalty laws
adhere to the reciprocal treatment doc-
trine. Under that doctrine, the U.S. will be
excluded from dipping into Europe’s huge
royalty pool until Congress enacts an ana-
log home recording act.

Rights societies in Germany, France, and
Sweden pay sound recording performance
royalties and analog home taping royalties
to Americans, notwithstanding the nonreci-
procity of U.S. law. Yet all are considering
a switch to reciprocal treatment.

Denmark and Finland already have
home copying schemes based on the princi-
ple of reciprocity, effectively excluding the
U.S. from participation.

From the perspective of countries with
analog royalty programs, extending recip-
rocal treatment to the U.S. before it adopts
an analog policy would be unfair. Many be-
lieve the public probably will not buy into
blank digital tape and equipment as readily

‘It is time for the
U.S. to broaden
the Audio Home
Recording Act’

William |. Hochberg is
a music attorney with
an international law
practice based in

Los Angeles.

as they embraced the CD, due to a relative-
ly sluggish global economy.

Nevertheless, many Americans are bull-
ish on digital technology’s near-term pros-
pects. Its supporters say the superior re-
cording capability of digital tape will at-
tract buyers as the price of the new
equipment comes down. But most agree
that royalties generated in the U.S. on digi-
tal tape and equipment will be dwarfed by
the estimated $1 billion in annual royalties
that will be generated overseas from ana-
log and digital product for the rest of this
century. Thus, American interests—partic-
ularly recording and publishing concerns—
would like to scuttle the EC reciprocal
treatment directive.

Moreover, the Japanese, who own a siz-
able chunk of the world’s recording and
publishing industries through Sony and
MCA, are believed to be allied with the U.S.
since Japan also will be excluded under an
EC reciprocal treatment policy.

To understand the dynamics of the situa-
tion, one must recognize that in the world
of music publishing, battle lines have long
existed between the English-speaking
countries, or “Anglos,” and continental Eu-
rope. The chief reason is the fierce hegemo-
ny of English-language pop music over the
international airwaves and in the record
stores of the world, and the concomitant
multibillion-dollar trade imbalance between
non-English speaking countries and the
U.S./U.K. alliance. Thus, the coupling of a
monetary and cultural aspect to the discord
helps fuel the fire.

WHOLESALER WOES

As a CD wholesaler, just like a label, we
too are “out of the loop” on the added reve-
nues used CDs provide to retail outlets.
The labels jump up and down and cut off
advertising revenue to retailers that sell
used CDs, yet a large percentage of those
“used” CDs are promotional copies sold by
DJs, radio station staffers, and music store
employees.

Many promotional copies are labeled
“Not to be sold. For promotional use only.”
Some even state that promotional copies
are being lent only and “remain the proper-
ty of the label.”

If the major labels are truly serious

about destroying the used-CD trade, why
don’t they conduct a few raids on retailers
and confiscate their “lent out” property?
How about suspending trade with retailers
caught selling promos?

Let’s see some real action on the part of
majors, instead of threats and grand ges-
tures. Maybe they don’t realize how few of
their promotional copies actually end up in
the hands of people interested in pushing
their product.

Joe Jervis
operations manager
JFL Distributors Inc.

Miami

There is no question that American en-
tertainment—music, film, and television—
dominates world culture much as Roman
and Greek culture permeated the outlying
realms during the height of those civiliza-
tions. Add to this state of affairs the fact
that barriers exist with respect to foreign
entertainment permitted into the highly lu-
crative American markets, and one begins
to understand the scope of the situation.

For example, Michael Jackson rides the
airwaves from Heidelberg to Hong Kong
to Harare, but French artists such as John-
ny Halliday and German artists such as To-
ten Hosen, although hugely successful in
Europe, are virtually unknown in the U.S.
Notable exceptions include Sweden’s Rox-
ette and Germany’s Scorpions, although
both bands sing mostly English lyrics.

As for the future, Americans should re-
alize that it is not an immutable law of na-
ture that English-language pop music will
dominate forever. The taste of the general
public changes over the years. For exam-
ple, the Japanese after World War 11 adopt-
ed American music and American lifestyle
as their own. Now Japanese music and
texts are extremely strong there and are
spreading quickly to other parts of the Far
East.

Returning to the near-term prospects of
the U.S. digital audio act, the National Mu-
sic Publishers’ Assn. predicts little new
royalty income generated by the law for
the first few years, but projects upward of
$150 million annually in five to eight years,
after the digital formats gain momentum.

The following countries have enacted, or
will soon enact, audio home taping royalty
programs: Argentina, Australia, Austria,
Congo, Denmark, Germany, Finland,
France, Hungary, Iceland, Italy, Japan,
Netherlands, Norway, Portugal, Spain,
Sweden, and the U.S. The most conspicu-
ous omission is the United Kingdom, which
has no program in place, although its song-
writers and artists create a disproportion-
ate share of the world’s popular music and
thus may benefit tremendously from other
countries’ programs.

It is time for U.S. lawmakers to consider
broadening the Audio Home Recording Act
to include analog tape and equipment. To
do otherwise is to turn away from the legis-
lative music that’s sweeping most other de-
veloped territories and could leave U.S.
publishing interests with a sour note in
their ears.

PRICE PARADOX

As an owner of an independent music store
that does not sell used CDs, I feel squeezed
on this used-CD debate. I'm trying to resist
moving into the used business, as I think a
good percentage of the product is stolen
goods, but with having to pay $12 for a ma-
jor release from a one-stop, things are
tough. I can’t make a decent markup as I
have to compete with the used stores.

I'd like to see the labels greatly reduce
the prices on product . .. to narrow the gap
between new and used prices.

Ed LeBrun
Spins
Greensboro, N.C.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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B BY PHYLLIS STARK

NEW YORK—An unprecedented
five stations have swept the nomi-
nations for this year’s Billboard
Radio Awards. All five are nomi-
nated in each of the five station
categories: best station, best pro-
gram/operations director, best
music director, best promotion/
marketing director, and best air
personality.

The five stations are: country
KMPS Seattle; AC KSFI Salt Lake
City; AC WMTX Tampa, Fla.; urban
WRKS New York; and urban
WZAK Cleveland.

KPWR (Power 106) Los Angeles
also received five nominations, in-
cluding two in the air personality

Five Stations In Sweep
Of Nominations For 1993
Billhoard Radio Awards

category.

A total of 186 stations and 17 dis-
tributors of network and syndicat-
ed radio programming have been
nominated by Billboard’s six blue-
ribbon panels, which comprise radio
programmers, record-label promo-
tion executives, and members of the
Billboard editorial and chart depart-
ments.

This year, for the first time, the
awards include Spanish stations in
the four major station categories.

A record-breaking 22 stations
received four nominations each
in this year’s awards, including
six top 40 and top 40/rhythm sta-
tions: KMEL San Francisco;
WBBM-FM (B96) Chicago; WKCI

(Continued on page 65)

Trade Applauds
S.C. Veto Of
‘Sin Tax’ Bid

B BY BILL HOLLAND

WASHINGTON, D.C.—While ap-
plauding South Carolina Gov. Carroll
Campbell’s line-item veto of a contro-
versial “sin tax” in the state’s budget
bill, entertainment industry officials
say such proposed levies are becom-
ing more common as states search
for additional revenue.

“There’s been a bunch of them this
year,” says a state-relations official
at the Motion Picture Assn. of Ameri-
ca. “But they were stand-alones and
not attached to a budget bill, so we’ve
put out the fires before they got out
of committee.”

The amendment, passed by the leg-
islature June 14, would have slapped
a $1 surcharge on the sale or rental
of videos, films, and recordings that
contain nudity or depictions of sexual
activity.

Jay Berman, president of the Re-
cording Industry Assn. of America,
says, “Gov. Campbell took a coura-
geous stand” by vetoing the the sec-
tion, and adds that while the measure

(Continued on page 77)

EMRO Issues Fuel Ongoing Debate

Licensing Body Faces Uncertain Future

B BY DOMINIC PRIDE

LONDON—PIlans for a centralized
European licensing body may be on
hold, say publishers, but the issues
that prompted the formation of the
European Music Rights Organisation,
the Anglo-American-owned copyright
society, are left unresolved.

News that one major publisher,
Warner Chappell, has withheld its
support for the planned organization
(Billboard, June 19) appeared to pour
cold water on plans for EMRO.

EMI Music Publishing CEO Martin
Bandier has clarified his company’s
position, saying that EMRO still
“ranks among the alternatives being
considered in Europe.”

EMRO also faces the prospect of
having five major record companies
tied into centralized European licens-
ing deals, as EMI Music goes shop-
ping for a mechanicals deal.

Many of the burning issues that

A Woman’s Place Is In The House . .. And The Senate. ASCAP salutes
newly elected women of the 103rd Congress and members of the new
administration’s cabinet at a reception in the U.S. Capitol Building. Shown, from
left, are Gloria Messinger, ASCAP managing director; Marilyn Bergman, lyricist
and ASCAP VP; Janet Reno, attorney general; Hal David, lyricist and ASCAP
board member; and Morton Gould, ASCAP president.

led to EMRO’s formation last year re-
main unresolved, and are still being
hotly debated.

EMRO was conceived as an alter-
native to the perceived problems in-
herent in the existing system. In the
mid-'80s, several major record compa-
nies struck centralized licensing
deals with continental European au-
thors’ rights societies.

In 1985, the European Commission
decided that a mechanical license is-
sued in one country was valid in all 12
member states. Once licensed, a
sound carrier can be sold anywhere
in the EC.

This situation gave rise to the cur-
rent deals: Germany’s GEMA li-
censes BMG and Warner; PolyGram
currently gets its licenses from Hol-
land’s STEMRA; and Sony Music,
which ends its deal with STEMRA
this month, is licensed by France’s
SDRM-SACEM, effective July 1.

The one-stop licensing system
saves record companies money by al-
lowing them to manufacture central-
ly and distribute throughout Europe
without seeking individual licenses
from national societies.

DOWNSIDE FOR RIGHTS HOLDERS

But for rights holders, the emer-
gence of one-stop deals has arguably
had a negative effect. Competition
between rights societies has led to
them offering incentives to record
companies. Sony Music’s deal with
mechanicals society SDRM, part of
author’s society SACEM, gives the
record company a “rebate” for bring-
ing in business (Billboard, April 3).

SACEM’s commission on the deal
is thought to be 3.6% of all royalties,
but Sony takes 2.5% of that, bringing
an estimated $2 million per year back
to the record company'’s bottom line.

Less obvious ways of saving rec-
ord companies’ money include rebates
for the record company processing in-
formation and, some observers say, an

Quincy Jones Eyes The Superhighway

B BY DON JEFFREY

NEW YORK—Quincy Jones has
formed a new joint venture with his
TV-production partner David Salz-
man to create entertainment projects
for the new electronic superhighway
and to produce movies, magazines,

LOS ANGELES—One of the larg-
est video specialty chains in Texas,
the 35-store H.E.B. Video Central,
apparently is up for sale in a move
that comes as surprise to industry
observers.

Officials at San Antonio-based
parent firm H.E.B. Grocery Co. will
say only that the chain, which has
several combo stores, has been put
in the hands of an undisclosed bro-
ker. “Although we have no defini-
tive plans to sell this division at this
time, we continually explore all op-
portunities to develop Video Cen-
tral business,” says a spokesperson
for H.E.B.

H.E.B. Video Weh On The Block
Speculation Builds Within Trade

Calls to the chain’s headquarters
were not returned by press time.

Video Central, operating in 16
Texas communities, is closely
watched in the industry, because
H.E.B. executive Craig Odanovich
is one of 19 directors of the Video
Software Dealers Assn.

The news of the possible sale sur-
prised Bill Roberts, owner of the
two-store Smash Hits Video in San
Antonio, who has faced enormous
competition from H.E.B. “They are
very aggressive,” he says. “If
Blockbuster is $3, they’re $2.50.
Their whole game is market share.”

EARL PAIGE

TV shows, Broadway musicals, and
interactive programming.

The new company, Quincy Jones-
David Salzman Entertainment, or
QDE, is a seven-year co-venture with
Time Warner Entertainment, a sub-
sidiary of Time Warner Inc., which
will be providing much of the undis-
closed financing. Salzman and Jones
are co-executive producers of the TV
shows “The Fresh Prince Of Bel-
Ailr,” “Dark Justice,” and “Jenny
Jones.

“Quincy and myself were already
individually established in television,
movies, and music,” says Salzman. “It
was Steve Ross [Time Warner's late
chairman] and [current chairman] Jer-
ry Levin’s idea to put us together to be
able to navigate through the synergis-
tic waters of the company.”

Time Warner’s cable division is
planning to test a fully switched, in-
teractive fiber-optic cable network—
the so-called electronic superhigh-
way—in about 4,000 households near
Orlando, Fla., next year. Salzman
says he and Jones have ideas for 11
different channels for that cable sy-
tem and that “several of them are in-
teractive.” And, although he declines
to be specific because the ideas are in
early stages of development, he says
two of the 11 channels could be mu-

sic-based.

One of the projects QDE is work-
ing on is a 10-hour prime-time series
for broadcast TV, “Time Life” Pre-
sents The History Of Rock'n’
Roll, which will be aired in September
1994. Producers include Andrew Solt
and Bob Meyrowitz. Salzman prom-
ises that the series will be “a relative-
ly new take on rock’n’roll,” concen-
trating on the origins of the music
and the early struggles involving ac-
ceptance of the genre.

Jones and Salzman are also col-
laborating on “African Americans:
Voices Of Triumph,” which will be a
three-volume book set and a six-hour
prime-time TV series. It will also in-
clude an interactive computer compo-
nent, including games and a study
guide. Music will be a key element of
the series, says Salzman. Videocas-
sette releases will follow. “We hope it
will be a collector’s set like ‘Civil
War,”” says Salzman.

Live entertainment also is in the
works for QDE, and Broadway is one
venue. Salzman says, “We have a few
shows we’re working on. One is fair-
ly close to being announced.” He says
it is a musical based on the life of a
“great figure” in music and that a
top director has been selected.

(Continued on page 77)

unwritten agreement that involves
only the most cursory of audits of the
record companies’ shipments.

EMRO aimed to stop such abuses
and introduce transparency into the
market. Other aims were to stop the
double commissions that came about
through two societies handling the
royalties, to speed up payments, and
to produce one-stop payments to its
publisher members.

EMRO began as an initiative of the
U.Ks Mechanical Copyright Protec-
tion Society, owned by the Music
Publishers Association. When the

(Continued on page 82)

IFPI Recognizes
South African
Industry Group

LONDON-—South Africa’s music
business has ended its exclusion
from the rest of the world, with
IFPI officially recognizing the na-
tional industry group, the Assn.
of the South African Musical In-
dustries (ASAMI).

At its June 89 council meeting
in Brussels, IFPI had already giv-
en provisional approval for
ASAMI to link with the global
federation, but had to wait on fi-
nal approval from the United Na-
tions Educational Scientific and
Cultural Organization. IFPI was
informed June 16 of UNESCO’s
decision in a letter.

Recognition means that IFPI
and affiliated organizations can
make official visits to South Afri-
ca, and allows ASAMI to benefit
from the clout of the worldwide
group. Funkazi Koroye-Crooks,
IFPI’s legal advisor with responsi-
bility for Africa, made an unoffi-
cial visit in January.

“Now we have recognition; it
has opened the gates,” says
Crooks. “We can now make repre-
sentations to the government on
issues such as a broadeast right,
which South Africa hasn’t got.”

ASAMI, which claims to repre-
sent 96% of South Africa’s music
industry, has 54 members.

Four South African record com-
panies are members of IFPI. They
are EMI; Warner licensee Tusk;
Sony licensee Gallo; and the
newest member, BMG, which last
year established a company in
South Africa under managing di-
rector Keith Lister.

As a nongovernmental organi-
zation, IFPI had to seek UNESCO
approval to bring ASAMI into the
fold. The green light was given af-
ter ASAMI proved it was a racial-
ly integrated organization and did
not uphold apartheid.

“ASAMI has always had strong
links with the [African National
Congress],” says Crooks. UNES-
CO’s letter to TFPI, signed by as-
sistant director general K. Nhouy-
vanisvong, acknowledges IFPI
for “consulting” the ANC.

ASAMI produced a joint mis-
sion statement with the South Af-
rican Musicians Alliance (SAMA),
putlining their intention. to work
together, DOMINIC PRIDE
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Neville ‘Grand Tour’ Hits Nashville
A&M/Mercury To Work Single At Country

B BY EDWARD MORRIS

NASHVILLE—Aaron Neville’s cov-
er of George Jones’ 1974 hit “The
Grand Tour,” scheduled for release
as a single in July, will be worked as
a country single and music video.

A&M Records, Neville’s label, will
get promotional help from Mercury
Records’ Nashville division. The sin-
gle will be released to radio July 19
and made available in commercial
cassette format and 7-inch vinyl for
jukeboxes. “The Grand Tour” also is
the title of Neville’s new album,
which hit the streets April 20.

Neville currently is on the Hot
Adult Contemporary and Hot 100 Sin-
gles charts with “Don’t Take My
Heaven Away.”

According to a statement issued by

A&M, staffers at Mercury/Nashville
went to label president Luke Lewis
with the idea of working Neville's
cover to the coun-
try market.

A&M reports
that some country
stations already
are playing “The
Grand Tour” as an
album track. But
several program-
mers contacted by
Billboard indicate
that the record could face a tough
road at country outlets.

WWYZ Hartford, Conn. simulta-
neously added both the “Grand Tour”
and “(You Never Can Tell) Cest La
Vie” tracks from Neville’s album.
Dale Carter, the station’s PD, says

NEVILLE

‘immediate’ Family: Oldham,
Calder Back In Business

B BY RICK CLARKE
and DOMINIC PRIDE

LONDON—The label that launched
the Rolling Stones and Small Faces to
stardom is back in business—again.
And its founders, Andrew Loog Old-
ham and Tony Calder, are hoping the
third time around is lucky for Imme-
diate III.

Oldham and Calder’s return has al-
ready added a splash of color to the
British music business. Tales of the
heady days of '60s scams, hyping,
and harassment have surfaced with
their return, with most veterans
ready to offer a tale about “the two
rakes.”

Oldham, producer of the Stones’
first six albums, has been living in
Bogota, Colombia, but is now active
again in New York and London music
circles. Calder has stayed in business
in London, running his own licensing
company and managing Eddy Grant.

Immediate was the blueprint for
many British independent labels of
the '60s and '70s. It went down in
1970, but not before giving a start to
acts such as the Faces, Marianne

Faithfull, and Fleetwood Mac. A sec-
ond reincarnation, Immediate Re-
cords Unlimited, went into liquidation
in 1975.

Immediate III at least looks as
though it means business. It has the
financial backing of Dutch-based me-
dia group MMS, which has offices in
Amsterdam and Frankfurt. Last
year MMS bought a controlling stake
in Immediate, and the two companies
formed a “strategic alliance,” shar-
ing offices, repertoire, and personnel.

MMS also has a CD plant and
warehouse in Langen, Germany.

In June, MMS merged its opera-
tions into a “shell” company, Idaho-
based ECT. MMS says it will seek a
listing on the NASDAQ market in the
U.S. through ECT, and will soon com-
plete a record-catalog acquisition in
the U.S.

Immediate has just opened offices
in New York, under Barry Ehrman,
and Santa Monica, Calif., under
Bruce Patch.

Calder says Immediate is “close to
a deal” for distribution with a major,
believed to be BMG. Immediate is

(Continued on page 61)

“You Never Can Tell’—a cover of the
old Chuck Berry tune—earned great-
er listener response and has been put
in heavy rotation. The station has
backed off “The Grand Tour” but
could “bring it back at some other
time.”

Tricia Biondo, music programmer
for WUSN Chicago, says the station
“probably won’t” add the song. “We
would consider it like we would any
other record. But there’s so much
country by country artists who are
committed to the country format that
those would definitely have priority
over an Aaron Neville song.”

Gary McCartie, operations manag-
er for WMZQ Washington, D.C., also
expresses doubt. “It would be a
tough stretch . .. [Are] any of our lis-

(Continued on page 83)

MUSIC VIDEO

B BY EDWARD MORRIS

NASHVILLE—Tim DuBois is go-
ing to attempt to do with Texas mu-
sic and contemporary Christian mu-
sic what he has done with country
music.

DuBois, who founded Arista Rec-
ords’ Nashville operation and has
just been named its president, is be-
ing empowered to set up a general-
interest label in Texas and a Chris-
tian music label in Nashville.

Arista president Clive Davis an-
nounced DuBois’ new deal June 22,
after months of negotiations and
rumors that the executive might be
lured away from the operation. Nei-
ther of the planned labels has been

Anista’s DuBois Adds Stripes;
Will Create Two New Labels

named, and neither has a specifical-
ly targeted opening date.

DuBolis says he plans to keep the
Arista/Nashville
operation at
roughly the
same size it is
now. The unit
has 11 acts, in-

: cluding the mul-
'ﬁ% ; tiplatinum-

‘ selling Alan
DUBOIS Jackson and

Brooks & Dunn.

According to DuBois, the Texas-
based label is “something that’s
been a dream of mine for a few
years. I spent a lot of time in the
(Continued on page 77)

Who Is It? It's The Winners. The winners of MTV's “My Weekend At

Michael's Neveriand Valley” contest are announced by, from left, John Cannelli,
MTV senior VP of talent and music relations; Michael Jackson; and Andy
Schuon, MTV senior VP of music programming. Contestants submitted a video
to MTV for the song “Who Is It,” featured on Jackson’s “Dangerous” album.
MTV received 3,700 video entries, and selected 10, from which Jackson picked
the grand-prize winner (Eddie Barber of Sherman Oaks, Calif.) and runners-up
(J. Randall Argue of Lake Forest, Calif., and Bill Green of Hampton, Va.). Barber
will receive a $10,000 “director's fee”” and the opportunity to direct an upcoming
video for Epic. All three winners and their guests spent a weekend at Jackson's

Neverland Valley Ranch.

Music Memorabilia Generates Big Bucks At Auction

H BY DON JEFFREY

NEW YORK—What do Madonna’s
underwear, Elvis’ limousine, Dizzy’s
trumpet, and Prince’s purple boots
have in common?

They all went on sale June 23 at
Sotheby’s as part of the New York
auction house’s semiannual sale of
rock’n’roll memorabilia.

The two-hour-and-10-minute auc-
tion, which also included some Holly-
wood memorabilia, yielded bids total-
ing $490,850, including Sotheby’s 15%
premium. The presale low estimate
was $450,000.

The deepest pockets at the auction
belonged to Hard Rock Cafe, whose
restaurants prominently feature arti-
facts of rock. Andrea MacNary, who
handles acquisitions for Hard Rock,
said she spent more than $100,000
that day.

The Hard Rock’s purchases includ-
ed such items as Elvis’ rhinestone-
studded jumpsuit, cape, and belt
from his Vegas days ($17,250), the red
leather jacket Michael Jackson wore
in the “Beat It” video ($7,762), a dou-
ble bass Bill Haley used when he and
the Comets created the new sound of
rock’n’roll in the '50s ($4,600), the

high-heeled handmade purple paisley
shoes Prince wore during his Purple
Rain tour ($3,565), Madonna’s sheer
red nylon underpants with the word
“KISS” in white felt across the rear
($2,070), and much more. MacNary
said the bounty would be warehoused
in Orlando, Fla., and then deployed in
the 23-unit chain’s new stores.
Ironically, the item that made the
biggest sale of the day was not a
rock’n’roll memento at all. It was a
King trumpet played by the late jazz
bebop genius Dizzy Gillespie in the
prerock '40s. The object of spirited
bidding, the instrument was sold to

an unidentified telephone caller for
$50,600.

The most expensive item on the
block did not find a buyer. It was a
silver 1969 four-door Mercedes limou-
sine sedan that Elvis Presley had
bought from Ross Bagdasarian, cre-
ator of the Chipmunks, in 1970, and
had given four years later to Jimmy
Velvet, president of the Elvis Presley
Museum. Parked on the sidewalk out-
side the auction house, the limo car-
ried a preauction price tag of
$100,000-$150,000. When no bids were
made, auctioneer Sarah Shinn looked

(Continued on page 76)

Verve Album Out
In U.S. Despite
Trademark Suit

LOS ANGELES—In apparent defi-
ance of a trademark-infringement
suit filed in May by PolyGram Re-
cords and Deutsche Grammophon,
Virgin Records subsidiary Vernon
Yard Recordings has released in the
U.S. the debut album by rising Wig-
an, England, band Verve.

Verve’s “A Storm In Heaven,” the
first album to be issued by Vernon
Yard and one of the most highly tout-
ed British releases in recent years
(Billboard, May 8), arrived in state-
side stores June 15.

On May 7, PolyGram and Deutsche
Grammophon filed suit in U.S. Dis-
trict Court in Los Angeles, charging
that Verve’s name infringed on the
federally registered trademark of
Verve Records, the noted jazz label
established in the ’50s by Norman
Granz. Deutsche Grammophon owns
the rights to the Verve Records
name; PolyGram releases Verve cata-
log and contemporary recordings.

Named as defendants in the suit
are Virgin; Hut Recordings, the
band’s English label; Virgin-owned
independent distributor Caroline Re-
cords, which issued an American EP
by the band (and which was headed
by Vernon Yard president Keith
Wood); and group members Richard
Asheroft, Nick McCabe, Simon
Jones, and Peter Salisbury.

The suit alleges that the defen-
dants “were aware that their activi-
ties were likely to cause confusion,
mistake or deception as to the source
of origin” of the Verve album.

The action seeks an injunction bar-
ring the release or sale of albums
bearing the Verve name or its use in
any other commercial manner by the
band; real, exemplary, and punitive
damages to be determined; and any
profits realized from the alleged in-
fringement. The plaintiffs claim they

(Continued on page 76)
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U2, Gypress Hill, Dayne
Sets Grace Stores In July

EBY LARRY FLICK

NEW YORK—U2, Cypress Hill, Tay-
lor Dayne, and Clint Black are at the
forefront of an eclectic lineup of acts
delivering new albums in July.

Other key releases this month are
courtesy of James Taylor, Ronnie
Milsap, and Robin S. Also, Patti
Scialfa, Toni Braxton, and ex-Sugar-
cube Bjork, each issue long-anticipat-
ed debut sets.

On July 6, Island unveils “Zoo-
ropa,” the follow-up to U2’s quadru-
ple-platinum 1991 opus ‘“Achtung
Baby” (Billboard, June 19). Album-
and modern-rock radio will be ser-
viced with the first single, “Numb,”
July 4. The track has a rare lead vocal
by the band’s guitarist, The Edge.
The 10-cut album is said to explore a
variety of musical idioms, spanning
from rhythm-pop to Middle Eastern.
Johnny Cash is a guest on the set’s
closing track, “The Wanderer.”

Renegade rap act Cypress Hill
kicks its second album, “Black Sun-
day,” on RuffHouse/Columbia, July
13. The follow-up to the group’s 1992
platinum eponymous debut was pro-
duced by Larry Muggerud, and is
preceded by the single “Insane In
The Brain,” which went to radio June
15.

Pop/dance siren Dayne ends a
three-year-plus break from recording
July 13 with her third Arista album,
“Soul Dancing.” Produced by such
luminaries as Narada Michael Wal-
den, Shep Pettibone, and Ric Wake,
the set marks Dayne’s debut as a
songwriter; she co-wrote six of its 11
songs. Her cover of Barry White’s
“Can’t Get Enough Of Your Love” is
climbing the Hot 100.

The prolific Black is back less than
a year after the release of his plati-
num epic, “The Hard Way,” with “No
Time To Kill,” due July 13 from RCA.
Produced by the singer with James
Stroud, the set is bolstered by the
crossover success of his current duet
with Wynonna, “A Bad Goodbye,”
which is fast climbing the Hot 100.

On July 27, venerable singer/-

songwriter Taylor offers a chronicle
of his 1992 summer tour with “Live
...” on Columbia. The double-
CD/cassette package was produced
by George Massenberg.

Country veteran Ronnie Milsap
aims to build upon revived radio and
retail interest with “True Believer,”
due July 27 from Liberty. The singer,
who is about to embark on a summer
tour, handled production chores with
Rob Galbraith.

Country music fans can also look
forward to Kelly Willis’ new self-ti-
tled MCA collection (July 6) and “This
0Old Hat” by Chris LeDoux on Liber-
ty (July 13).

Scialfa steps out from the shadows
of singing backup for husband Bruce
Springsteen and his defunct E Street
Band with her debut, “Rumble Doll”

(Continued on page 71)

Mute Makes

@ BY TRUDI MILLER ROSENBLUM

NEW YORK—Mark Fotiadis, recent-
ly appointed to head Mute Records’
U.S. operations, has the mission of
expanding the U.K.-based label’s
presence in the States. To that end,
he is restructuring its U.S. marketing
and promotion departments and par-
ticipating in the startup of a new dis-
tribution system.

“We want to establish a promotion
department, which we never had,”
Fotiadis says. He has established the
department in the person of Wendy
Naylor, who he named director of
promotion.

“Currently we have four regional
people—in Los Angeles, Chicago, At-
lanta, and New York—whose job de-
scriptions include both radio and re-
tail promotion, acting as product
managers in each region,” he contin-
ues. “What we hope to do is take the
radio promotion responsibilities away
from the four regions and shift it to
Wendy, allowing the regionals to con-
centrate on retail and niche market-

RECORD COMPANIES. Tim DuBois is
promoted to president of Arista Rec-
ords/Nashville. He was senior VP/
GM. (See story, page 10.)

Robert Bowlin is named executive
VP at Sony Music Entertainment Inc.
and senior executive VP at Sony Mu-
sic International in New York. He re-
tains his title of CFO at Sony Music
Entertainment Inc.

Michael Rosenblatt is named se-
nior VP of A&R at MCA Records in
New York. He was head of A&R for
WEA UK.

Rene Bell is appointed VP of A&R
at Liberty Records in Nashville. She
was director of A&R at MCA.

Guy Eckstine is promoted to VP of
A&R for Verve, PolyGram Classics
and Jazz in New York. He was na-
tional director of A&R and promo-
tion.

Kevin Evans is named VP of A&R,
urban, for Scotti Brothers in Los An-
geles. He was senior director of

ROSENBLATT

BOWLIN

A&R, black music, at A&M.

Dominique Trenier is named na-
tional director of A&R, black music
division, for MCA Records in New
York. He was manager of producers
Kyle West and Kevin Deane and was
lead singer of Uptown vocal group
Key West.

Epic Records in Los Angeles
names Suzie Sponder director of na-
tional singles, West Coast, Victor
Murgatroyd director of A&R, West
Coast, and Barry Gasmer manager
of international marketing, West
Coast. They were, respectively, local

The First. Scarface, left, whose “Mr. Scarface Is Back” was the first No. 1
Heatseeker when the chart debuted in October 1991, receives his Popular
Uprisings T-shirt from Geoff Mayfield, Billboard associate director of charts/
retail. The Geto Boys member, who also became the first Heatseeker Graduate,
has a new solo Rap-A-Lot album, “The World Is Yours,” due for Aug. 3 release.

(Photo: Glenn Waggner/BPI Newswire)
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ing.”

Aside from commercial radio pro-
motion, Naylor also will handle MTV
promotions. The regional staff will,
however, continue to handle local col-
lege radio promotion. No staff is
planned for Naylor at this time. Fo-
tiadis also has named Jennifer Gross
director of media and artist relations.

In addition, Mute plans to add to its
marketing menu by participating in
the Alternative Distribution Alliance,
a new independent distribution com-
pany formed by the Warner Music
Group, its labels, and Restless Re-
cords.

Currently, in the U.S. Mute has a
hybrid licensing deal with Elektra, as

EXECUTIVE TURNTABLE =

ECKSTINE

BELL

promotion manager for Philadelphia
at Epic, director of A&R for Revolu-
tion Records, and media coordinator
at Sony Music International.

Bob Bortnick is appointed director
of A&R for Imago Recording Compa-
ny in New York. He was director of
A&R for Giant in Los Angeles.

EastWest Records America in
New York names Peter Albertelli
manager of national crossover pro-
motion and Joel Klaiman manager
of alternative promotion. They were,
respectively, national dance promo-
tion manager for Virgin, and manag-

ost U.S. Biz

well as a production and distribution
deal with that label. The P&D aspect
of the agreement allows Mute to
work acts in coalition with Elektra or
to license product directly to the la-
bel. In both instances, the acts are
distributed by WEA.

ADA, which will focus on alterna-
tive rock acts, will handle whatever
albums are assigned to it by labels in
the Warner Music Group portfolio
(See Billboard, May 15). A separate
entity from WEA Distribution, ADA
has 14 sales people across the U.S.,
with a main office in Burbank, Calif.

The idea is to launch new artists
through ADA, which will cover the
“street level” independent stores and
small chains; then, once the artist has
a solid base, take advantage of the
WEA Distribution system for the
next release, says Fotiadis. “What
you have with ADA is street-level
sales people, all with backgrounds
from the alternative music communi-
ty, talking the language and under-
standing the music completely,” he

(Continued on page 83)

IRS To Include
Music Trade In
Audit Blitz

@ BY ROBERT MARICH

LOS ANGELES—The Internal Reve-
nue Service crackdown on the motion
picture and TV program industries is
being broadened to include the music
industry for the first time.

IRS brass told an industry finance
conference June 22 it will focus on in-
dividuals and personal-service compa-
nies—which typically are one-person
operations—in the music industry,
but not large recording companies.

The IRS agents addressed the an-
nual Entertainment Industry Confer-
ence sponsored by the California So-
ciety of Certified Public Accountants,
an event that drew 500 entertainment
finance executives to the Century
Plaza Hotel here.

“We are focusing on all income lev-
els and all types of occupations with-
in the [entertainment] industry,” said
Pamela Christensen, IRS chief of the
field examination branch in Los An-

(Continued on page 83)

Jury Weighing Rap
As An Accomplice To
Murder Of A Trooper

@ BY GREG BEETS

AUSTIN, Texas—A Travis County
jury is considering whether rap mu-
sic was a contributing factor in the
death of a Texas state trooper.
Ronald Ray Howard, 19, was con-
victed earlier this month of killing
Texas Department of Public Safety
trooper Bill Davidson at a weigh sta-
tion near Victoria, Texas, in April
1992. In the sentencing phase of the
trial, the jury is now hearing testimo-
ny on whether Howard should re-
ceive life imprisonment or death by
lethal injection.
Howard was driving a stolen GM
Blazer when Davidson pulled him
(Continued on page 83)

o

EVANS TRENIER

er of alternative promotion for Sav-
age Records.

Ian Ramage is named marketing
director for EMI, UK. division. He
was head of marketing for Polydor
UK.

Norma Moreno is promoted to di-
rector of accounts payable and billing
for Atlantic Records in New York.
She was associate director of ac-
counts payable and billing.

Grace Row is promoted to asso-
ciate producer at Sony Classical in
New York. She was music editor in
the production department.

ALMODOVAR

BRABEC

PUBLISHING. Jeffrey Brabec is appoint-
ed VP of business affairs for The
Chrysalis Group in Los Angeles. He
was VP of business affairs for the
PolyGram Music Group.

Diane J. Almodovar is named di-
rector of Latin music at BMI in New
York. She was publishing director of
Caribbean Wave Music and Crossing
Borders Music.

RELATED FIELDS. Diane Richards is
promoted to senior VP of Dick Scott
Entertainment in New York. She was
VP.
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BRANSON CONTINUES TO GROW

NASHVILLE Success continues in a
suburb of Atlanta, Georgia, where Branson
Entertainment has recently added popular
country performer Johnny Rodriguezto their
growing roster.

Rodriguez marks the seventh artist signed
to the expanding label and joins veleran
country music favorites Roy Clark, Janie
Fricke, The Gatlin Brothers, Crystal Gayle,
Mickey Gilley and Mel McDaniel. His
upcoming album, scheduled for fall release,
will run in the same format as his labelmates
as a combination of greatest hits and new
material. A video and single. “Run for the
Border.” will precede the album with a
projected release date of July 26.

Branson Entertainment is also preparing
for a second release to radio of the Gatlin

Brothers™ disc. Moments to Remember. The
only project to date which steps out of the
greatest hits boundary, the Gatlin Brothers
chose instead torecord a gathering of favorite
songs previously recorded by such artists as
the Ames Broth-
ers and the Mills
Brothers.
Because of the
overwhelming
response outside
of country radio
forthisalbum, the
label has chosen a
simultaneous
push o the Adult Contemporary market in
order 10 boost airplay.

Response to the entire label has been

JOHNNY RODRIGUEZ

'WHAT DOES A DEAF GUY HEAR?

Or, Finally Classical Music is Cool!

{
| ATLANTA —Somewhere. Looney Tunes
| snuck up and put classical music in your
cartoons. And you liked it. And then you
grew up, and found yourself rolling up the
windows of your car and listening to the
‘ low end of the FM dial, the place where
your parents kept their radio tuned. But
let’s face it, classical was
music for old people.
Classical music was just
not cool.

Until now.

June brings the
release of Counter
| Culture, a new line of
| classical CDs and T-
shirts from Intersound
Entertainment. The line brings music and
style to the masses by making classical
music hip.

Counter Culiure hopes to bury the
stuffy old gentleman stereotype by
introducing a whole new generation to the
works of the great composers. Titles
include: What Does A Deaf Guy Hear
(selected works of Beethoven). Prolific in
Everv Respect (selected works of Bach),
Not Bad For A Kid (selected works of
Mozart), Don't Give Up (selected works

of Tchaikovsky). Instrumental Strategy
(1812andotherovertures),and Long Hair |
Loud Music (great symphonies).
T-shirts are styled much like a rock
concert tour shirt, and are available in
black or white. The front features aboldly
lettered saying such as Long Hair Loud ‘
Music. while the back
gives information about |
composers Haydn,
Mozart, Beethoven and |
Mendelssohn. ‘
Discs in the line
correspond with the line
of T-shirts, and bring ‘
classical music home to ‘
the ordinary listener.
Liner notes for the discs explain the music
and composerin “street lingo.” rightdown
to the pronunciations listed for some of’
the names and musical techniques.
Marketed specifically at the 18 to 35-
year-old group, the line will be sold
through larger retail outlets, and will
additionally be made available through
college bookstores and alternative record
and T-shirt shops. Suggested retail price
is $9.98 for CDs and $19.98 for T-shirts.

4

good. withoverall sales reaching the 350.000
unit mark. An intensive advertising and
marketing campaign, including adver-
tisements in popular music publications
Country America and Music Cirv News.
contributed to initial sales of the line.
Television advertisements for the releases
are scheduled to begin airing on TNN: The
Nashville Network and CMT in July.
General Manager George Collier credits
this campaign with the initial success of the
label. “We are here to stay,” notes Collier,
who recently opened the label’s Nashville
oftfice. "The artists themselves love the new

record label concept because they are given
the opportunity to be merchandised and
marketed again along with the newer artists.
The key words every time we go into an
account are ‘Yes, there is a place in the
market for these artists and this product.”™

Branson Entertainment is finalizing
negotiations with several other artists new to
the label. and plans tor late 1993 to early
1994 release of these projects. These albums
will follow in the same tormat as their
predecessors with a combination of greatest
hits and new material.

INTERSOUND SNAGS TOP NAMES
Label Plans Wave of Fall Releases

CHICAGO — Tony and Grammy award
winning performer Jenniter Holliday. country
duo The Bellamy Brothers and Adult
Conlemporary favorite Peler Nero are just a
few of the top names preparing for new tall
releases with Atlanta-based independent
Intersound Entertainment.

Newlywed Jennifer Holliday looks to
her gospel roots with a release on the
Intersound Entertainment label. Holliday
has formed Sonday
Entertainment. a
Detroit-based record
label which will feature
new releases from the
artist as well as other
perforiners whom she
will develop and
produce. Projects from
Sonday Entertainment
will then be developed
and distributed through
Intersound  Enter-
tainment.

Most widely known
for her show-stopping
performances in the hit
Broadway musical Dreamgirls. this
performer’s beginnings were much more
humble. She returns to her roots with this
upcoming release. and hopes to cultivate
other performers as well as choirs like the
one in Houston where she began.

Across the spectrum, country mainstays

GIVE MY REGARDS TO BROADWAY ...

THE BELLAMY BROTHERS

The Bellamy Brothers will release their
twenty-first record this year, entitled Rip Off
the Knobh. With a career that spans three
decades and includes singles such as “Let
Your Love Flow™ and “If [ Said You Had a
Beautitul Body (Would You Hold it Against
Me)"” that have crossed radio formats from
Country to Pop, the brothers are excited tobe
releasing their third album on their own
Bellamy Brothers Records.

Thetitletrack, "Rip
Off the Knob.” will be
the first single and
video from the album
and is scheduled for
release in mid-July.
The album s scheduled
for July 15 release.

Peter Nero. whose
Grammy-winning
“Theme from ‘Summer
of "42° ” took him to
million-selling status in
the early 1970s, is
scheduled torelease his
fourth project for
Intersound Enter-
tainment in September.

The album will feature a collection of
contemporary love ballads targeted at adult
contemnporary listeners. and may include as
many as six special guest artists from the
fields of Jazz. Pop. R&B and Classical.

the new series now available on Intersound Entertainment.
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Dayne Delivers 1st Set In 3 Years

Arista Fostered Singer’s Soul Searching

B BY LARRY FLICK

NEW YORK—The road from Taylor
Dayne’s 1989 double-platinum opus,
“Can’t Fight Fate,” to her long-awaited
third collection, “Soul Dancing,” has
been paved with creative growth for
the artist.

Currently riding a wave of radio and
sales success generated by the set’s
first single, a reverent rendition of the
Barry White classic, “Can’t Get
Enough Of Your Love,” the singer
proudly proclaims the project as “the
most consuming, draining, and yet
thoroughly satisfying musical experi-
ence of my life. It was my first venture
into a new form of artistry for me—
writing songs.”

Dayne says it all began after the tour
supporting “Can’t Fight Fate.”

“I remember going to [Arista presi-
dent] Clive Davis, and telling him that
I felt it was time for me to explore
songs and how they’re constructed in
more depth. My goal was to dig inside
myself and create something that peo-
ple would respond to.”

That objective extended the gap of
time between Dayne’s albums to more
than three years as she honed her

craft. And while other major labels
might have begun clamoring for prod-
uct and exerting deadline pressures,
Davis, who also served as the set’s ex-
ecutive producer, encouraged Dayne to
indulge in a slow learning process.

“I never really concern myself with
time,” he says. “We didn’t want to

TAYLOR DAYNE

PDs See Summer Success
For Miller’s “Wide River’

B BY MELINDA NEWMAN

NEW YORK—Many musical styles
have come and gone since Steve
Miller’s last studio album in 1988, but
as “Wide River,” his Polydor/PLG de-
but, is fast proving, Miller’s sound is
immune to fads.

First single, the title track, is soar-
ing up Billboard’s Album Rock Tracks
chart and making
in-roads at top 40.

“It just seems
like a classic pop
record,” says Dave
Edwards, PD of
Syracuse, N.Y., top
40 station WNTQ.
While Edwards ad-
mits that “we’re
kind of out on a
limb on this one,” he says, “The song
has a tempo which we’ve all been cry-
ing for. It’s got a wonderful arrange-
ment.”

Johnny Barbis, senior VP of promo-
tion for PLG, says the song’s mid- to
up-tempo feel is one of its strong suits.
“There’s a lot of music out there that’s
very urban-oriented,” he says. “This is
kind of refreshing from radio’s stand-
point ... What I'm getting back from
people is that it’s a great summertime
record.”

The track was serviced to album
rock, adult contemporary, album alter-

MILLER

TO OUR READERS

The Beat is on the road. It will
return to its usual home in next
week’s issue.

native, and top 40 simultaneously. “It
would have slighted his audience not to
g0 s0 broad based,” Barbis says.

While the acceptance at album rock
is no surprise, Barbis says the pop at-
tention also has to do with tasty, yet
not too flamboyant, guitar licks. “Gen-
erally if you come to pop with a rock
artist, [the music’s] too hard,” he says.
“That’s why we came with this record.
There are some good guitar licks that
aren’t too hard for them.”

However, the song still has plenty of
bite for album rockers. “It’s just one of
those records where you want to reach
over and turn the volume up,” says Jim
Owen, PD of St. Louis rocker KSHE.
He adds that the song mixes in well
with the other tunes on the station.

“It’s not a song that knocked me out
when I first heard it, but every time I
hear it, it’s grown on me,” says Pat St.
John, PD for New York album-rock
station, WNEW. “I would guess it’s go-
ing to have staying power.”

It’s too early to tell how the song’s
suceess is impacting Miller’s tour, Bar-
bis says. However, over the years
Miller has played the summer shed cir-
cuit, and, like Jimmy Buffett, has built
up a steadily increasing following that
is immune to airplay.

Barbis notes that much of Miller’s
concert-going audience is made up of
younger fans who probably first
learned of Miller via classic-rock sta-
tions. Edwards adds that for many of
his listeners, “Steve Miller is probably
brand new.”

Barbis and his team are in the proc-
ess of selecting the next emphasis
track, which may be worked only to al-
bum rock radio. However, Barbis says
another tune, “Midnight Train,” proba-
bly will be serviced to all four formats.

lower our standards of quality because
time was passing. It was more impor-
tant that we were moving forward in
creating and discovering great mate-
rial. T believe that we have succeeded
in making an album that not only dis-
plays the talent of a wonderfully affect-
ing vocalist, but also an artist who is
now operating on a new and exciting
creative level.”

Paired with such luminous tune-
smiths as veteran popsters Lotti
Golden and Tommy Faragher, Narada
Michael Walden and Jeffrey Cohen,
and club mainstay Shep Pettibone,
Dayne effectively injects romantic
prose into a variety of musical idioms.
“Say A Prayer” and “Someone Like
You” are rousing, house-inflected
dance jams, while “Memories” and “If
You Were Mine” are dramatic power
ballads, seemingly designed to fit top
40 and AC formats. For Dayne, the al-
bum’s shining moment is an eventual
single choice, “I'll Wait.”

“It just doesn’t get more real than
on that song,” Dayne says. “It’'s wrap-
ped up in lots of raw emotion. It’s all
the pain and all the joy that you feel
when you'’re in the middle of an intense
relationship. When [co-writer Petti-
bone] and 1 finished it, it was clearly a
gift from heaven. And I love singing it.”

“Soul Dancing” is fleshed out with
compositions by Dianne Warren,
among others. Dayne asserts that it
was important to balance her own writ-
ing with the work of others, in order to
stress that “there is also artistry in be-
ing an interpretive voice. There’s a per-
ception in this business that being a
singer with the skills to connect with
the emotion or message of a song is not
enough. It bugs me that you can be
seen as less of an artist because you
are ‘just’ a singer.”

With the musie of “Soul Dancing”
primed for its July 13 street date, the
Long Island, N.Y., belter who burst
upon the scene in 1988 with the multi-
format hits “Tell It To My Heart” and
“Prove Your Love” is ready to face the
public again. Later this month, Dayne
starts a tour of Australia and Japan
that will eventually lead to dates in the
U.S. around midsummer. She admits
experiencing a momentary bout with
butterflies in the stomach before diving
into the rigors of being on the promo-
tional and concert trail.

“Every once in a while, T’ll go
through a ‘Am I good enough?’ phase,”
she says. “It’s hard not to second-guess
yourself. But once you move toward
the rush of an album coming out,
everything starts to move real fast, and
there is no time to get depressed. The
work carries you through, and getting
feedback from people is always a kick.”

Once she is finished promoting “Soul
Dancing,” Dayne says she will direct
some of her attention toward acting,
which she recently has begun to study
seriously. In fact, she already is being
wooed for the lead role in a potential
Broadway revival of “Funny Girl.”

“Acting scares me to death, but it’s
a challenge that I want to take,” she
says. “I've always had expansive
thoughts in terms of my career. I've
never seen the box that some people
try to stick you in. My ultimate plan is
to become a well-versed artist and en-
tertainer.”

MusiCares. NARAS, the recording academy, recently announced it is
instituting the music industry’s first health-care coalition open to a wide range
of professionals via MusiCares, its human resources division. Attending the
breakfast to announce the plan, back row, from left, are Martin B. Rosen, Sanus
VP of national sales; Peter Ratican, Medicare president/chairman; and Sierra
employee benefits manager Albert Rogari. In middle row, from left, are Mike
Greene, NARAS CEO/president; Larry Linkin, NAMM president; and Mitch
McGlynn, East Coast VP of sales and marketing, MIDA. In front row, from left,
are Karen Sherry, president of New York NARAS chapter; Holly Rosum, NARM
director of member services and membership; and Charlie Feldman, BMI VP

of writer and publisher relations.

lan’s ‘Silence’ May Be Golden
Label Hears Demand For Comeback

B BY CRAIG ROSEN

LOS ANGELES—Twelve years since
her last album, Janis Ian returns with
her aptly titled Morgan Creek debut
album, “Breaking Silence,” released
June 8.

Ian’s initial success came in 1967 at
the age of 15 with a song about an in-
terracial love affair called “Society’s
Child (Baby I've Been Thinking).”
Nearly a decade later, in 1975, the con-
fessional ballad “At 17,” which ex-
plored teenage isolation and insecuri-
ties, became a hit, propelling “Between
The Lines” to No. 1 on the album chart.

Four albums for Columbia Records
followed, but each failed to match those
earlier successes. Finally, after 1981’s
“Restless Eyes,” Ian stopped record-
ing.
So why has Ian decided to break the
silence? “It’s a combination of things,”
she says. “There are certain songs on
this album, like ‘Tattoo’ and “Breaking
Silence,” that I didn’t think anyone else
would record. It seemed like a good
time for an artist like me.”

Morgan Creek president Jim Mazza
agrees the time may be right for Ian.
“There’s pent-up demand for Janis Ian

JANIS IAN

out there right now,” he says. “The re-
sponse from a press standpoint has
been phenomenal. I didn’t believe that
there were so many people out there
waiting for the new album.”

In addition, Mazza says, the Ian
project has garnered a strong response
from Morgan Creek distributor PGD.
“The initial number of orders has been
doubled,” he says.

“Breaking Silence” not only repre-
sents lan’s comeback, but also her
coming out.

“[Being gay] hasn’t been something
that I have actively spoken about be-
fore, because I really didn’t want it to
become a three-ring circus,” she say.
“But somehow in the age of AIDS and
fag-bashing, I think it is something
that is necessary.”

Ian also brings up some other fairly
controversial topics on “Breaking Si-
lence,” including domestic violence and
molestation in “His Hands” and the ti-
tle track, respectively. Other topics
tackled on the album include the ’60s,
in “Guess You Had To Be There,” and
the Holocaust, in “Tattoo.”

Of the latter song, lan says, “It’s a
real rough song. It’s not a song that
most people would write. My hope is
that it will be used well in a film or
something that gives an overall picture
about the Holocaust.”

She adds, “I think it’s a high-risk al-
bum, because of the subject matter,
and it’s made by an artist in her 40s
who has already had two careers. I give
Morgan Creek a lot of credit. There’s
a lot of people telling them that they’re
crazy. [ hope we prove them wrong.

“I think that there has been a lot
more acceptance of older artists,” Ian
continues. “In the mid-'80s there was a
mindset that was similar to the '60s
mindset that only men sold records, ex-
cept that it was only young women sold
records. We have had some outlaw
types like Tracy Chapman that have

(Continued on page 20)
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Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

ST. LOUIS: Suave Octopus played three high-profile gigs here in a recent
seven-day period, and all the alternative rock band’s singer, Matt Westphale,

for the Kinks, took one of the prime time slots and venues—Mississippi

ern-rock station KPNT’s promotion celebrating 105 days on the air. Things
have picked up markedly since the
April 15 release of Suave Octopus’
first indie recording, titled “Kissing
The Sun.” Guitarist Dave Kalz sug-
gests, “A lot of people have described
our music as hook-oriented, or radio-
oriented, but we're not trying to
write pop. Matt just naturally writes
songs that have hooks. But if that
wasn’t our thing, we wouldn’t change
it.”” Westphale does indeed write
tasty, sing-along hooks, but Suave
Octopus leans toward harder rock that maintains a danceable rock rhythm

SUAVE OCTOPUS

ports the central melody with Kalz’ meaty guitar sounds. The result is a rock

esque harmonies. This accessibility has garnered airplay for “Ocean” on sta-
tions in Joplin, Mo., Lawrence, Kan., and Toledo, Ohio, which perhaps explains
the large percentage of female fans at the band’s club dates. “Put that in
there,” says Ellington, “that we’re babe magnets.” BRIAN Q. NEWCOMB

Rose, and the Rocky Mountain Music Assn. co-sponsored the second annual

more than 350 entries. To take the event beyond Colorado, the contest also
was promoted by songwriters’ associations in Arizona, New Mexico, Utah, and

lections on hook, lyries, melody, continuity, and development. First place went
to Craig Griffen and Jon Iger for their country/pop-flavored “The Way You
Look In Her Eyes.” The team’s prize package includes an all-expenses-paid
trip to Nashville and meetings with music industry professionals. Rossi Kane

has yielded the duo a Takamine guitar autographed by Steve Wariner and
$200. Cash awards, concert tickets, and cowboy boots were awarded to the
third- and fourth-place winners, Ciano Maes, for the rock-tinged “Listen To

music heard. “They get thousands of songs a day [in Nashville],” says Romeo.
song.”

SYRACUSE, N.Y.: After 10 self-released albums and years of building a buzz
among the alternative press and underground music fanatics, the Wallmen
are finally getting noticed by labels. The band’s quirky tunes incorporate punk,

structures. “We've always just wanted to make the music that we want to hear,
stuff that no one else is making, and that’s always meant taking a lot of chances
and screwing things up a lot,” explains guitarist Yom Tucker. The Wallmen
have consistently twisted their music with multiple effects and unorthodox re-
cording techniques (mainly on their home four-track recorder). Even early on,
while the band members were still in high school, their experiments in multi-
track recording won the band write-ups in Flipside maga-
zine, Maximum Rock’n’Roll, and dozens of small fanzines
in North America and Europe, building its mailing list to

they’'ve opened for such acts as the Pixies, Faith No

ent side to the band, featuring bare-bones arrangements
that expose vocalist Norm’s bizarre humor and the band’s
general pop sensibility. Recently, however, a week in a
professional 24-track studio with producer Dave Frid-
mann (Mercury Rev, the Flaming Lips) finally achieved
the marriage of the band’s live and recorded sounds. The
Wallmen’s newfound sound has caught the attention of Bar/None Records,
which recently put the group on the bill with Freedy Johnston at the Knitting
Factory for Bar/None night at the NYU Music Festival.

THE WALLMEN

BRUCE BUCKLEY

has to say is, “I guess we're on a roll.” The band played an acoustic set opening

Nights—for a Regional Music Seminar, then played for St. Louis’ new mod-

fueled by drummer Mark Hrabovsky and bassist Rich Ellington, and sup-

band sound that has major commercial appeal, at times approximating Beatle-

DENVER:In an effort to give regional songwriters the opportunity to have their
music heard by Nashville industry professionals, KYGO-FM, the Grizzly

Rocky Mountain Songwriting Contest here April 1-May 24. Winners were

announced June 17 at a Merle Haggard concert. Although KYGO is a country
station, the contest was promoted as a genre-neutral competition and drew

Wyoming. Judges, culled from several publishing companies, based their se-

and Tom Beyer took second place for “When Eagles Fly,” a pop song that

My Heart,” and Cliff Laird, for the gospel number “Little Baby Jesus.” Con-
test organizer and Nashville-based songwriter Fran Romeo suys she consid-
ers the competition a rare opportunity for amateur songwriters to get their

“At least with a contest, {you know] you got people handing somebody your
PETER M. JONES

grunge, surf rock, country, eclectic vocals, and psychedelic noise into basic pop

more than 1,000 fans. The Wallmen’s potent live shows—

More, and Rollins Band—have generally shown a differ-

Balladeer Burl lves’ Enduring ‘Magic’

New Cornerstone Set Touts Singer’s 80-Year Career

M BY JEFF LEVENSON

NEW YORK—Burl Ives can’t quite re-
member whether “The Magic Ballad-
eer,” his latest recording on Corner-
stone Promotions, is his 100th—as it’s
being touted—or his 104th or his 138th
in a career that has lasted more than
than 80 years. To say that he can't may
not be altogether accurate; in all prob-
ability, such precision regarding the
notches on his album belt means little
to him. At age 84, Ives has earned the
right to be as forgetful or nonchalant
as he wants to be.

What does matter is that “The
Magic Balladeer” is a collection of new
songs and standards that showcases
the man whom poet Carl Sandburg
called “the mightiest ballad singer of
any century.”

Recently, the Washington state na-
tive returned to New York to partici-
pate in a ballyhooed fund-raiser for the
92nd Street Y, the arts-friendly venue
that opened its doors to folk music’s
first-wave practitioners in the ’40s.

Throughout that decade and the
next, Ives was instrumental in spear-
heading a movement that saw folk
songs absorbed into the popular cul-
ture. Though far less seminal (or polit-

ical) than fellow folkies Woody Guthrie,
Pete Seeger, or Richard Dyer-Bennett,
Ives carved his reputation by popular-
izing songs—and song forms—that
have been around for centuries, pri-
marily through oral transmission, and
then through recordings.

“It was the music of the folk,” he ex-
plains, amplifying the obvious, when
asked about folk music’s appeal. “Peo-
ple who immigrated here from Scot-

BURL IVES

ARTISTS

AEROSMITH
Target Center, Minneapolis

THE REMARKABLE things
about Aerosmith’s June 13 concert
here were that the band still has the
same five members as when it
started in 1970, that Steven Tyler
sang his butt off for almost two
hours, and that the performance
was probably the most frills-free
hard-rock arena show in years.

The Boston quintet, augmented
by a keyboardist/saxophonist,
sounded first-rate throughout the
concert. Most hard-rock bands rum-
ble: Aerosmith finds a groove. How-
ever, the band seemed a bit stifled
by tight arrangements; seldom did
Aerosmith give the concertgoers
anything more than we might hear
on the radio. Guitarist Joe Perry
was never allowed more than eco-
nomic solos until the very end. In its
early days, this blues-based band
would get carried away boogying on
old blues tunes such as “Train Kept
A-Rollin’.” On this night, “Train”
didn’t roll all night long.

Nevertheless, the 12,000 fans—
the place was only 80% full, proba-
bly because Aerosmith also played
in nearby Fargo, Sioux Falls, and
Cedar Rapids—were thrilled, espe-
cially since the band skipped Min-
neapolis on its last tour. “So you like
the old [stuff], huh?” Tyler mused
after singing 1976’s “Last Child,”
following an opening onslaught of
tunes from the band’s latest, “Get A
Grip.” “Me, too. It depends what
side of the bed I woke up on.”

The wide-awake Tyler, 45, sang
with consistent passion, though he
saved the high-energy antics for the
last half of the concert. During

IN"ACTION

“Love In An Elevator,” he dashed
across the stage to join Perry during
a guitar solo and later joined rhythm
guitarist Brad Whitford for some
goofing around on guitar. Then it
was time for classic Tyler on the ex-
plosive, galvanizing “Walk This
Way.” He pranced and pouted, he
did somersaults and spins. He was
totally lost in his performance, car-
rying on like some overzealous fan
lip-synching to this classic rocker in
front of a mirror.

The show was oddly paced: Unfa-
miliar new material dominated the
beginning, and then a killer closing
of seven hits followed, with two old
FM favorites mixed in. On record,
Aerosmith can compete with any
hard-rock band that wants to get on
the radio. Onstage the band was fun,
but it lacked the visuals and sense of
spectacle (there was a bit of stage
fog and Joey Kramer’s drum kit
traveled around part of the stage)
associated with current hard-rock
arena shows.

JON BREAM

GONZALO RUBALCABA
Alice Tully Hall, New York

AMID THE KIND OF hype usu-
ally reserved for arriving dignitaries
with socio-political agendas (which
is exactly what we had here, with
music thrown in for good measure),
Cuban pianist Gonzalo Rubalcaba
played Alice Tully Hall as part of
Lincoln Center’s annual jazz pro-
gram. Although getting him to the
States proved a task worthy of spy
novelist John Le Carré, his arrival
was seen as a relaxation of the
cultural boycott between his home-

(Continued on page 20)

land, or Ireland, or, in fact, anywhere,
had songs that they sang. As they fol-
lowed the curve of the Earth, the music
followed them. I sang those songs be-
cause I liked them. Pure and simple.”

“The Magic Balladeer” evinces, as
did his Y performance, Ives’ fondness
for simple, enduring melodies. His
voice is still strong, reedy, a clarion call
heralding the awakening of quiet, yet
powerful, emotions. There is little of
that signature haunt left in his voice—
the sweet and mournful delivery that
taps the now, but echoes the ever.

In its place, he offers controlled opti-
mism, caressing the universal themes
of love, children, age, and time—pre-
cisely what one might expect of an oc-
togenarian folkie. Tves has traded in
the myth of the wandering troubadour
for the verity of the wheelchair-bound
survivor.

Cornerstone hopes to reach his le-
gions of admirers through the magic of
home shopping. The marketing com-
pany, which sells records through di-
rect mail and its television and radio ad
campaigns, has had success with oldies,
country, and classical music compila-
tions. However, Ives’ record is its first
title (available in all three formats) de-
voted to a single artist. Ads for “The
Magic Balladeer” began running this
spring, and Cornerstone marketing di-
rector Linda Zinn reports the response
is good, with cassettes representing
two-thirds of the total sales. She be-
lieves the company will reach its pro-
jected sales goal of 25,000 units.

Ives is far less interested in these
ledger reports than in the sheer joy of
singing. But few of this generation’s
consumers of pop culture, it seems,
know of Ives’ folk career. For them, he
is the round, hirsute thespian featured
in such films as “Cat On A Hot Tin
Roof,” “East Of Eden,” and “The Big
Country” (for which he won a best-sup-
porting-actor Oscar). For those even
younger, he’s best known as the jolly
narrator of the Christmas television
classic “Rudolph The Rednosed Rein-
deer.” It’s probably no surprise that
acting afforded him a degree of celeb-
rity that records could not. He remem-
bers Hollywood as a curious and exhil-
arating testing ground.

“I was typecast a bit,” he says, “and
not everyone thought I could act. But
that didn’t matter much to me, because
I always saw myself as an entertainer.
The movies, plays, music, it’s [all] en-
tertainment of one kind or another.”
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Write On: Songwriters Honored In N.Y.

NEW YORK—Songwriters, re-
cording artists, and music indus-
try executives gathered June 2 at
the Sheraton New York Hotel and
Towers for the 24th annual dinner
and induction ceremonies of the
Songwriters Hall of Fame. In addi-
tion to the induction of Paul
Anka, Rolling Stones Keith Rich-
ards and Mick Jagger, and the late
German songwriting team of Bert
Kaempfert and Herb Rehbein, the
festivities also included musical
tributes to Sammy Cahn, the late
lyricist and president of the Song-
writers Hall of Fame, and Berry
Gordy, recipient of the Abe Olman
Publishers Award. (Photos: Chuck
Pulin)

Berry Gordy, center, is congratulated
on receiving the Abe Olman
Publishers Award by Stevie Wonder,
left, who sang a mediey of songs
published by Gordy, and Smokey
Robinson, who presented the award.

Composer Hy Zaret, left, proudly
displays his song citation for
“Unchained Melody.” At right is
presenter George David Weiss,
president of the Songwriters Guild of
America.

Artist Peter Cetera, left, and BMI president
Frances Preston, right, congratulate Paul
Anka after his induction.

The late songwriting team of Bert
Kaempfert and Herb Rehbein is
inducted posthumously into the
Songwriters Hall of Fame. Hall of
Fame board member Milt Gabler,

second from right, made the induction.

Gabler was formerly head of A&R at
Decca Records and worked closely in
the production of Kaempfert and
Rehbein’s biggest hits. Accepting the
award are Kaempfert’s daughters,
Doris, left, and Marion, far right, and
Rehbein’s widow, Ruth.

Jule Styne, left, takes time out from
work on the upcoming Broadway
musical adaptation of “The Red
Shoes” to receive the Johnny Mercer
Award, given in memory of the late
founding president of the Songwriters
Hall of Fame. Presenting the award is
songwriter Marvin Hamlisch.

Classical music personality Eugenia
Zuckerman, left, presents the Patron
of the Arts award to Michel Roux,
president/CEO of Carillon Importers,
which has subsidized many projects
and events in the arts and
entertainment world.

Sammy Cahn’s widow, Tita Cahn,
thanks Cy Coleman for his moving
tribute to her late husband. She also
received a plaque honoring Sammy
Cahn, and Vic Damone performed a
medley of Cahn’s songs.

Ray Charles, laft, receives the Hall of
Fame Lifetime Achievement award from
Billy Joel, whe was inducted last year.

In mutual admriration, inductee Keith
Richards, left, talks with Motown’s Berry
Gordy, who received this year's Abe
Olman Publishers Award.

Luncheon Tums Memorial
In Honor Of Bernie Wayne

THE LUNCHEON: “Bernie would
have wanted us to have the lunch,”
said Phyllis Wayne, the wife of song-
writer Bernie Wayne, who died
April 18. The June 14 luncheon at
Sardi’s in New York was to be the
second at which Wayne, the writer of
such hits as “Blue Velvet” (written
with Lee Morris), “Laughing On
The Outside (Crying On The Inside)”
(with Ben Raleigh), and “Vanessa,”
was to host a sentimental visit from,
his home in Los Angeles to greet his
friends and writer associates. The
first luncheon was held two years

Wayne’s. With him, Wayne wrote
“C'mon Blues,” a new recording of
which is being released by a new
artist, Sandi Thompson, on Play-
back Records. Moore died almost a
exactly a year before Wayne.

The luncheon closed with Phyllis
Wayne playing a tape of her hus-
band playing a song he wrote short-
ly before his death. It’s called “May
God Keep You In The Palm Of His
Hands.”

DEALS: EMI Music Publishing
U.K. will represent worldwide, via

ago—last its film/TV di-
year's was . vision, May-
canceled be- wnr“s fair Music
cause Wayne Ltd., a newly
was ill. ) Sl m __u formed music

Those who Tl ] publishing
answered EoS == = unit of the-
svh yllis Mayfair En-

ayne’s re- . tertainment
quest for oral by Irv Lichtman Group, with

memorabilia offered poignant and
funny stories, among them one re-
cited by Miss America of 1962,
Jackie Mayer Townshend. She
said she suffered a stroke in 1970
and in subsequent years has devot-
ed much of her time to speaking be-
fore groups to help stroke victims.
“One year I addressed the Ameri-
can Heart Assn. in Dallas. And
there was Bernie, who was brought
in to play on [‘There She Is, Miss
America’] as I walked in.”” That
song by Wayne is, of course, the an-
them of the Miss America contest.

Harvey Hudson, now a retired
DJ out of Richmond, Va., said he
and Wayne had a long friendship
that overcame marked differences
in backgrounds—he a Southern Lu-
theran, Wayne a Jew from Pater-
son, N.J. For the Univ. of Virginia,
Hudson’s alma mater, Wayne
wrote a football march called “The
Win Win Song.” Plans were in place
to have it played during halftime at
a game against William And Mary.
Hudson related that the college’s
publicity man, however, decreed
that the song was not going to be
played at halftime because the
school was expected to be losing in
a big way by that point. Instead, he
said, it would be performed before
the game, which meant that the
performance would not have the
benefit of halftime exposure. “As it
turned out,” Hudson said, ‘“the
Univ. of Virginia won 7 to 6.” Hud-
son also noted that Wayne's first
hit, “You Walk By,” which he wrote
with Ben Raleigh, was among the
first songs to be licensed through
BMI when the performance rights
group was established in 1940.

Songwriter Ervin Drake said he
and Wayne had done a few songs
together during the last 10 or 15
years, including an effort called
“Hillbilly Hop.” One of them, “He
Believes In Me,” is being released
by Jeannie C. Riley.

Also present were Leta Jean Sta-
chura and Diana Armstrong, the
daughters of Marvin Moore, a
longtime friend and collaborator of

such film hits under its belt as
“The Crying Game” and “How-
ard’s End.” First project under the
deal is the soundtrack for a new
feature, “Deadly Advice,” which
began production May 10, for
which Hal Lindes has penned the
score. Mayfair is in the process of
making another dozen films . ..
Rondor Music International will
handle administration of Phil
Walden’s two publishing compa-
nies, Allegiance Music Inc. (BMI)
and Inaugural Music Inc.
(ASCAP), which Walden estab-
lished in Nashville in 1991 along
with the return of his Capricorn
label there ... Artist/writer Bur-
ton Cummings’ catalog of songs
has been acquired by Hollywood-
based Bug Music. Included are
Cummings’ Guess Who-era hits
‘“American Woman,”' ‘“‘These
Eyes,” “Undun,” and “No Sugar
Tonight.” Also, Bug will be han-
dling all the material from Cum-
mings’ solo career, as well as all
his new songs ... Mark Hudson,
writer/producer/recording artist/
actor, has signed his first publish-
ing deal, and it’s MCA Music. He
is the co-writer on two tracks on
the Aerosmith album, including
the hit single ‘““Livin’ On The
Edge.” He recently completed
songs for upcoming albums by Al-
ice Cooper, the Divinyls, and the
Scorpions, and wrote and co-pro-
duced material on the Ceremony
album. In his 20-year career, he
also was a member of the Hudson
Bros. and a band leader for the
Arsenio Hall and Joan Rivers TV
shows.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Music Sales:

1. 10,000 Maniacs, Anthology

2. 10,000 Maniacs, Our Time In
Eden

3. Red Hot Chili Peppers, Blood
Sugar Sex Magik

4. Raffi, Children’s Favorites

5. Bob Dylan, Good As I Been To
You.
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ARTIST DEVELOPMENTS

THE BLUFUNK FACTS

When a Nigerian-born, London-
based unknown called Keziah Jones
stepped boldly into the recording
arena by declaring himself the
creator of a new musical subdivision
called blufunk, he may have appeared
as biting off more than he could chew.
Especially the release of his finished
record, “Blufunk Is A Fact,” had
already been vetoed by Capitol in the
U.S. But within a few months, Jones
was celebrating European sales of
250,000 for the debut set, which had
been picked up by Virgin France
subsidiary Delabel.

Now Jones is consolidating that
success with the European release of
a six-track in-concert disc, simply
called “Live EP,” recorded at 1992
shows in Paris and Tokyo. Like his
debut, it showcases the singer and

guitarist’s self-styled blufunk
concept, in which "70s funk riffs leap
out from lean, percussive dance
constructions.

The performance of “Blufunk Is A
Fact” was especially sweet after its

L
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rejection by Capitol, which had
financed its recording.

“Someone I never met discarded
my music,” remembers Jones, “So I
had to come back to London and pick
myself up to believe in things again.”
Already well versed in hawking his
music as a busker in London, Paris,
and elsewhere, Jones started to play
the university circuit and met his
band.

Then came the intervention of
Emmanual de Biuretel, MD of
fledgling imprint Delabel, who
recalls, “I was running Virgin Music
in France, and one day I came to
London to [the offices of publishers]
Hit & Run to hear the new Genesis
album. They showed me a live video
of Keziah, and I said he was just the
kind of artist I was looking for for my
new label. It’s music for everybody,
very mixed, but not world music.
Keziah is playing funk, but it’s
different from the Lenny Kravitz '70s
culture.”

Delabel thus presided over a
storybook, if stop-start, career
launch. “It was one of the best first-
album sales for a Virgin act,” says de
Biuretel, recounting sales of 140,000
in France, 40,000 in Germany, and
another 40,000 in Japan, which he
describes as “crazy for a first album.”
The top end of Delabel’s expectation
had been a total sale of 60,000.

Jones says despite the blufunk
banner, his style takes more from
heroes like John Coltrane, Miles
Davis, and Jimi Hendrix than from
any particular blues player. He
stresses that he had worked toward
the style for years since arriving in
London from a well-to-do family
background in Lagos at the age of
eight. “From 13, I knew what I was
going to do, but my family didn’t
understand. I had several years of
complete ostracization.”

North America was the only major
market not to release “Blufunk,” but
de Biuretel says Virgin U.S.
subsidiary Caroline is showing
interest in placing Jones in the
American marketplace. The
impressive performance of the debut
set will argue a strong case when the
second album, to be recorded later
this summer for early 1994 release, is
ready. “There’s a rule in Virgin where
you become a priority if you reach a
certain number of sales. So Keziah is
going to be an international priority.”

PAUL SEXTON

SPREADING RUMORS

If the signing of Seattle’s Rumors
Of The Big Wave to Warner Bros.
subsidiary EarthBeat Records isn't a
marriage made in heaven, it must at
least be the creation of a collective
consciousness.

The Northwest quintet and the
northern California label share not
only a love for rich, world-wrought
music, but a sincere passion for
matters concerning the earth’s
environment and the human
condition.

“We look for people who are like-
minded,” says EarthBeat president
Jim Deerhawk. “We're really careful
about who we’re going to get into a
relationship with. It really is about
teamwork, not about ‘How many
units are you shipping?’ and ‘What’s
the bottom line?” You need to feel
good about each other and trust one

another in what is a very difficult
medium."

Rumors came to the attention of
EarthBeat through label associate
Jeff Heiman, after the band’s
manager, Amy Larkin, gave him an
already-completed copy of “Burning
Times” at last year’s Northwest Area

RUMORS OF THE BIG WAVE:
Paula Stentz, James Santoro, Charlie
Murphy, Jami Sieber, and Bob
Conger.

Music Assn. conference.

“Burning Times” is 10 tumultous
and tender songs turning around
love, passion, despair, disease,
addiction, destruction, and
redemption. The recording, produced
by former Santana drummer Michael
Shrieve, throbs and burns. Jami
Sieber’s cello hums, purrs, wails, and
stings. The band takes what could
have been merely political polemic
and makes strong music.

“We spent a long time recording
because we had an open-ended
situation,” says guitarist/vocalist/
songwriter Charlie Murphy, “and you
know how that goes if you don’t have
a deadline . .. But we tinkered and
fooled around and eventually came up
with something we really liked. Of
course, now the band is itching to get
on with the next one.” The band,
which also includes keyboard player/
vocalist Paula Stentz, bassist James
Santoro, and drummer Bob Conger,

(Continued on page 20)

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Soldier Field June 18-19 $3,041,690 115239 Metropolitan
Chicago $28.50/ $23.50 two Entertainment
seliouts Jam Prods.
GRATEFUL DEAD Rich Stadium June 13 $1,728,293 63,815 Metropolitan
STING Orchard Park, $27.50 seffout Entertainment
N.Y.
PAUL MCCARTNEY Giants Stadium Jure 11 $1,722923 53,013 Delsener/Slater
East Rutherford, $32.50 seflout Enterprises
NJ.
GRATEFUL DEAD Buckeye Lake June 11 $1,325,000 50,000 Metropolitan
STING Music Center $26.50 sellout Entertainment
Hebron, Ohio Belkin Prods.
NEIL DIAMOND Maple Leaf June 14-16 $1,324,506 47,824 Concert Prods.
Gardens (81,697,752 three International
Toronto Canadian) sellouts
$35.50
JIMMY BUFFETT & THE Merriweather June 18-20 $1,162,902 62,306 Nederlander
CORAL REEFER BAND Post Pavilion $21.50/ $20 three Organization
THE IGUANAS Columbia, Md. seflouts
GRATEFUL DEAD Freedom Hall June 1516 $771.412 34,204 Metropotitan
Coliseum $24.50 35,652, Entertainment
Kentucky Fair & two shows Sunshine
Exposition Promotions
Center,
Louisville, Ky.
PETER GABRIEL Centrum In June 19-20 $679,055 22,7165 Don Law Co.
Worcester $35/325 25,232,
Worcester, two shows
Mass.
LIZA MINELLI/CHARLES O'Keefe Centre June 9-13 $593,623 10,505 Concert Prods.
AZNAVOUR for the ($760,016 five International
Performing Arts Canadian) seftouts in-house
Toronto $125/ 325
FRANK SINATRA Westbury Music June 10-12 $536,436 11480 Music Fair Prods.
CORBETY MONICA Fair $50 four
Westbury, N.Y. sellouts
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327.1575. For research information and pricing, calt Laura Stroh, (615)-321-4254.
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A Diamond Yn She y?oayé
Lecomes A G. E.M.

On tour this summer with
Great Entertainment Merchandise

Billy Ray Cyrus ¢ Cher * Cypress Hill « Depeche Mode e
Elton John ¢ Enuff Znuff ¢« House Of Pain ¢ Lynyrd Skynyrd ¢
Mike Oldfield » Onyx ¢ Peter Gabriel ¢« Robert Plant » Sammy Kershaw e
Snow ¢ Spin Doctors ¢ Sting * 38 Special ¢ Ugly Kid Joe ¢ Vince Neil »
Yellow Jackets ¢ On Broadway, Jelly’s Last Jam e Falsettos

(F

¢ For information or complete roster please call 1-212-333-8000

POLYGRAM 825 Eighth Avenue New York, New York 10019

DIVERSIFIED
ENTERTAINMENT

> 1993 PolyGram Diversiicd Entertaiament E A division of ¥ sram Dive-sified Ent Ame
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Artists & Music

ARTIST DEVELOPMENTS

(Continued from page 18)

has been a unit for more than six
years, and although Murphy has
written most of the material, that
responsibility is now more equally
shared.

Now, expansion of the band’s

following falls on EarthBeat, Warner,

and WEA.

“Both Warner and WEA have
really stepped forward, both in the
States and Europe,” says Larkin.

“Two weeks after the official release,

we were already on 40 U.S. stations

and we're just getting into the
process.”

For EarthBeat, which grew out of
the mail-order catalog company
Music For Little People in 1989, the
relationship is seen as a long one.

“In terms of radio, the first steps
are alternative and college,” says
Deerhawk. “We're looking at it as a

slow build. We'd like it to happen fast,

of course, but we're making a long-
term commitment to the band. If we
can get enough people hearing it,

then we'll take the next step and start
working into commercial radio.
“We're a world-music,
progressive label that has very
broad tastes. We aren't just a
reggae label or a black label or a
rock label,” Deerhawk continues.
“Rumors Of The Big Wave is like
another facet of what we're trying to
do. We're looking in all four
directions and bringing it toward
the center.” TOM PHALEN

In today’s crowded marketplace, breaking new
artists has become tougher than ever. Artist
development requires total commitment, and
over the last two years, no one has heen

more dedicated to helping new talent find

their audience than Billhoard's Popular Uprisings
chart and HEATSEEKERS page! Not to mention, the
prized “Popular Uprisings T-Shirt Award”
presented to every number one act on the chart!
In this special spotlight, we'll look

back on the bands that leapt off our

POPULAR UPRISINGS

LLBOARTD

S POTIL

chart to hecome a national explosion.

Join Billboard in supporting new acts and let
Billhoard's over 200,000 readers worldwide
know that you're committed to the

nurturing of new talent!

ISSUE DATE: JULY 24
AD CLOSE: JUNE 29

Ken Piotrowski 212-536-5223
LA: Jon Guynn 213-525-2306
Mashville: Lee Ann Pack 615-321-4294

NY:

1 G H T

ARTISTS IN ACTION

(Continued from page 15)

land and the U.S.

Rubaleaba is a prodigious talent
who draws rhythmic authority from
his Afro-Cuban heritage; at the
same time he is deeply indebted to
the lyrieism and keyboard command
of jazz giants Bud Powell, McCoy
Tyner, and Erroll Garner.

However, on this night he was
less than impressive. The first half
of the program had him performing
with bassist Charlie Haden and
drummer Jack DeJohnette. Rubal-
caba exhibited a recurring weak-
ness—that is, his tendency to lapse
into saccharine voicings that are
predictable and emotionally empty.
Haden and DeJohnette did little to
salvage the performance; they
never could negotiate Rubalcaba’s
concept.

The second half of the show fared
better. Playing with his own group
from Cuba, Rubalcaba regained a
playful toueh, marrying filigreed
runs and syncopated chordings with
his drummer’s percussive explo-
sions. They succeeded where the
first-half trio could not, quickly re-
vealing on which side of the musical
divide Rubalcaba feels most com-
fortable. JEFF LEVENSON

IAN BREAKS SILENCE

(Continued from page 14)

broken a lot of preconceptions.”

Yet Ian downplays the notion that
she has been an influence in the cur-
rent breed of female folk singers: “I
don’t hear my influence in their music,
although the Indigo Girls have told me
that I influenced them. But then again,
people didn’t hear Billie Holiday in my
musie.”

During her 12-year hiatus from re-
cording, Ian kept busy studying, act-
ing, and songwriting for a number of
artists, including Roberta Flack,
Bette Midler, and Mary-Chapin Car-
penter. In addition, John Mellen-
camp covered lan’s “Days Like
These” on the “Falling From Grace”
soundtrack, and Mellencamp plans
to use a customized version of Ian’s
“All Roads To The River” on his next
album.

According to Mazza, Morgan
Creek won’t be working “Breaking
Silence” “single-to-single.” Instead,
the label will treat the work as an al-
bum, servicing it to several different
formats, but focusing on adult album
alternative.

In late summer, Ian is tentatively
set to embark on a full tour of North
America and Canada, followed by a
European jaunt.

Reach For The
STARS!
MOVING?
RELOCATING?

ARE YOL I. NTERESTED IH
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NEW FROM CLAUDE BOLLING

THE LEGENDARY PIANIST, COMPOSER AND CONDUCTOR
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CROSS OVER U.S.A. - CLAUDE BOLLING'S TRIBUTE TO POPULAR AMERICAN SONGS
includes such favorites as "New York, New York®, "Georgia On My Mind" and "Chicago”.

TOGETHER AGAIN WITH FLUTIST JEAN-PIERRE RAMPAL

Also available from
Claude Bolling on Milan:

FIRST CLASS %
with jazz viclinist -
Stephane Grappelli _ mjjan

Distributed through BMG.
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I ONAL REPORT O N N E A

N D DEVELOPING ARTI STS

Zombie Rises. Sales increases in two of the last three weeks have
pushed White Zombie into the teens on Heatseekers, the band’s
highest rank in its 18-week chart run. At least some of the push comes

from exposure on MTV's animated “Beavis & Butt-head” show.
- &

NEW PLEASURABLE EXPERIENCE: The new No. 1 on
Heatseekers is a band that has appeared on this chart for 20 weeks,
as Arizona’s Gin Blossoms ride a 19% sales gain to the top.

The ascent offers the latest proof to record labels that patience
is a virtue: Although the band did not appear on the 40-position
national chart until February, the Blossoms’ “New Miserable Ex-
perience” was a big seller last summer on its
home turf, showing up on the Mountain region :
Heatseekers list as soon as it was released. ‘

The band, which was one of the acts featured

Gin Blossoms, New Miserable Experience

s

&

Ride, Captain, Ride. Top 40
radio and club play for the
single “More & More” have
created a sales swirl for
Captain Hollywood Project’s
“Love Is Not Sex” album. In
last week’s issue, the title's
first week out, the album
scored the second-highest
Heatseeker debut. This week,
a 35% gain pushes it forward
14 places, to No. 12.

ran in the June 12 Billboard), Zombie received some mentions from
Gifford and Regis Philbin on “Live With Regis & Kathie Lee,”
when Gifford’s Warner Bros. title hit the Heatseekers list.
Naturally, O'Brien appreciates the coverage White Zombie got
from Philbin and Gifford, but he somehow thinks the popular morn-

REGIONAL HEATSEEKERS #1"'5

MOUNTAIN (

NORTHEAST
The Jerky Boys, The {_erky Boys

High Drama. A three-week promotional tour that concentrated
on radio, retail, and video outlets helped Dramarama debut at
No. 10 on Heatseekers. Its “Work For Food” enters Modern
Rock Tracks at No. 16.

ing show’s audience might not represent the typical consumers for
an album titled “La Sexorcisto: Devil Music Vol. 1.” So, for lack
of a better explanation, the credit for this recent sales surge goes
to MTV’s animated metal heads.

RECIPE FOR SUCCESS: One of the more enduring names in
punk rock, Bad Religion, seems to be break-
ing through to a wider audience. The band,
which has been brewing hardecore tunes for
more than 12 years, makes an impressive

at KROQ Los Angeles’ daylong inaugural Wee-
nie Roast And Sing Along, continues to benefit
from the song “Hey Jealousy.” A&M initially
took that song to album-rock stations; now that
the song has been taken to top 40, rock radio
continues to play it. Gin Blossoms also built ex-
posure with a tour in April and May.

AWAKENED ZOMBIE: Move over, Jay Leno.
Step aside, Oprah Winfrey. The latest TV hosts
to have an impact on music sales just might be—
if you're ready for this—the animated charac-
ters on MTV’s “Beavis & Butt-head.” As proof,

P

: PACIFIC
.| Rodney O & Joe Cooley, F--K New York

EAST NORTH CENTRAL
Blossoms, New Miserable Experience

BRI

" WEST NORTH CENTRAL 7

| Gin

e

MIDDLE ATLANTIC
The Jerky Boys, The Jerky Boys

649% sales gain—and a 20-rung jump, to No.
14 on Heatseekers—as “Recipe For Hate”
registers strong sales in the Pacific and
Mountain regions.

Andy Kaulfin, marketing manager for
Hollywood, Calif.-based indie label Epitaph,

e is pleased with the fast start. “What we did

||| BigHead Todd & The Monsters, Sister Sweelly
e e

S

S Y

we offer the recent sales gains showed by White
Zombie.

Zombie’s manager, Concrete Management’s
Walter O'Brien, notes the band has had virtually
no activity—no tour, no new video—for the past six weeks. And
yet, in the June 12 issue, a 15% sales gain over the previous week
pushed its album 21-14, its highest Heatseeker rank to date. This
week, a 19% gain puts it at No. 16, with a sales tally that is actually
higher than the one it had when it reached the higher position.

O'Brien thinks the spark plug just might be MTV’s frequently
repeated “Beavis & Butt-head,” which featured Zombie’s “Black
Sunshine” in a recent episode, and the clip of “Thunder Kiss '65”
in a following edition.

Of course, this puts White Zombie in the unique position of being
a band that has gotten praise on the tube from both Beavis and
Butt-head and fellow Heatseeker Kathie Lee Gifford. As noted
earlier in this column and in a letter that O'Brien sent us (which

B L L B O ARD T &

~ SOUTH CENTRAL
| Doug Supernaw, Red And Rio Grande
S el i g Ll A e

\

THE REGIONAL ROUNDUP

SOUTH ATLANTIC |
L RuPaul, _St_lp_ermodel Of The World

Rotating top-10 lists of best-selling titles by new & developing artists.

MIDDLE ATLANTIC
. The Jerky Boys, The Jerky Boys

WEST NORTH CENTRAL
1. Big Head Todd/Monsters. Sister Sweetly 1
2. Gin Blessoms, New Miserable Experience 2. RuPaul, Supermodei Of The World
3. Fugazi, In On The Killtaker 3. Dramarama, Hi-Fi Sei-Fi
4. Sonia Dada, Sonia Dada 4. Captain Hollywood Project, Love Is Not Sex
5. Aimee Mann, Whatever 5. Tasmin Archer, Great Expectations
6. Rage Against The Machine, Rage Against... 6
7. The Cranberries, Everybody Else Is Doing... 7
8. Butthole Surfers, Independent Worm...
9. Doug Supernaw, Red & Rio Grande
10. Mark Collie, Mark Collie

. Rage Against The Machine, Rage Against...
. GIn Blossoms, New Miserable Experience
8. Masta Ace Inc., Slaughthouse
9. Aimee Mann. Whatever
10. dada, Puzzle

B F A T S E E K E R 5 Arsuw

differently with this record was to make sure
that the stores reporting to SoundScan were
both properly stocked and aware of the rec-
ord,” says Kaulfin. “A lot of our sales are in
the mom-and-pops, but we made a conscious
effort to penetrate the major chains.”

THE ROAD ONCE TAKEN: In an effort

to build a fan base for Marty Brown’s soph-

omore release, “Wild Kentucky Skies,” MCA
Nashville has returned to an unusual route it used to build sales
for his first album. Brown and guitar have hit the highway to play
dates at stores throughout the Wal-Mart chain.

When the label used this same ploy in 1991, it boosted Brown
to No. 17 on Heatseekers and No. 44 on Top Country Albums. This
new “Wal-Mart To Wal-Mart” tour is being sponsored by Country
America magazine, Colgate-Palmolive, and Chevy Trucks.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Roger Fitton.

C H A RT

COMPILED FOR WEEK ENDING JULY 3, 1993 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
% SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I llllll top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
x| x| e COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are
%’ AR I B § ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP
£z 32|35 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is available. (C) Albums with the greatest sales gains. ©® 1993, Billboard/BPI Communications.
* % %x NO.1 % * % 2 9 8 RICKY LYNN GREGG LIBERTY 80135 (9.98/14.98) RICKY LYNN GREGG
1 3 20 | GIN BLOSSOMS aam 5403 (9.98/13.98) 1 week at No. 1 NEW MISERABLE EXPERIENCE 22 18 | 20 | YOUNG BLACK TEENAGERS souL 1073a/mca (9.9815.98)  DEAD ENZ KIDZ DOIN' LIFETIME...
(2D 2 | 12 | THE JERKY BOYS SELECT 614957/AG (1098/15.98) THE JERKY BOYS 23 | 3 | 4 | DOUG SUPERNAW BNA 66133 (9.98/13.98) RED AND RIO GRANDE
3 1 2 RUPAUL TOMMY BOY 1058 (10.98/16.98) SUPERMODEL OF THE WORLD ( 2_5 )l 30 9 KATHIE LEE GIFFORD wWARNER BROS. 45084 (9.98/15.98) SENTIMENTAL
@ . 1 FUGAZ| DISCHORD 70* (6.98/8,98) IN ON THE KILLTAKER 25 | 20 6 2 UNLIMITED RADIKAL 15415/CRITIQUE (10.98/15.98) NO LIMITS
5 4 17 | BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/W8 (9.98/15.98) SISTER SWEETLY 26 16 15 | FRANK BLACK 4.A.D 61467/ELEKTRA (10.98/15.98) FRANK BLACK
6 5 13 | RAGE AGAINST THE MACHINE tpic 52959 (9.98 EQ/15.98) RAGE AGAINST THE MACHINE 27 15 | 10 | JEREMY JORDAN GIANT/REPRISE 24483/WARNER BROS. (10.98/15.98) TRY MY LOVE
1 6 13 | BUTTHOLE SURFERS capiToL 98798 (9.98/13.98) INDEPENDENT WORM SALOON 28 14 4 SUEDE NUDE 53792/COLUMBIA (9.98 EQ/15.98) SUEDE
8 ! 13 TASMIN ARCHER stk 80134/ERG (10.98/15.98) GREAT EXPECTATIONS 29 22 7 MASTA ACE INC. DELICIOUS VINYL 92249*/AG (9.98/15.98) SLAUGHTAHOUSE
9 | 8 [ B | AIMEE MANN mAG0 21017 (9981598 WHATEVER 30 | 24 | 5 | MIGHTY MIGHTY BOSSTONES MeRCURY 514836 (9.98 €/13.981 DON'T KNOW HOW TO PARTY
10 — . L L G e ) HI-FISCLFI @ 39 12 | NANA MOUSKOURI PHILIPS 14467 (10.98/15.98) FALLING IN LOVE AGAIN
RS. i g PUZZLE
;; (S e S O G ) . . 32 [ 25 | 7 | MCBRIDE & THE RIDE wc 10787 (9.9815.98) HURRY SUNDOWN
26 CAPT HOLLYWOOD PROJECT IMAGO 21027 (9.98/13.98) LOVE IS NOT SEX
. APTAIN ™ kX] 32 4 BIG MOUNTAIN QUALITY 19121 (9.98/13.98) WAKE UP
13 12 8 RODNEY O & JOE COOLEY psyCHOTIC 1101* (9.98/15.98) F..K NEW YORK
¥ | 29 5 SONIA DADA CHAMELEON 61342/ELEKTRA (10.98/16.98) SONIA DADA
14)) 34 2 | BAD RELIGION EPITAPH 86420 (8.98/14.98) RECIPE FOR HATE =B ; o AR oFVE
HARVEY 51 X . FM
Q_; 21 41 SCREAMING TREES eric 48996 (9.98 EQ/15.98) SWEET OBLIVION e ISLAND 514696/PLG (9.98 EQ/13.58) LY
16)| 19 | 13 | WHITE ZOMBIE Gerren 24460MCA (9.98/13.98) LA SEXORCISTO: DEVIL MUSIC VOL. 1 I S FAT CITY
17 1 5 TOOL 200 11052 (9.98/15.98) UNDERTOW 37| 36 2 LARI WHITE Rca 66117 (9.98/13.98) LEAD ME NOT
18)| 28 [ 3 | THE CRANBERRIES istano s14156/PLG (9.9813.99) EVERYBODY ELSE IS DOING IT, SO WHY. . . — | L | DEEP FOREST epic 53747 (9.98 EQV/15.98) DEEP FOREST
19 | 17 | 24 | MARK COLLIE wmca 10656 (2.98/15.98) MARK COLLIE 39 [ 35 | 26 | POSITIVE K ISLAND 514057*/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS
20 13 31 BASS OUTLAWS NEWTOWN 2210 (9.98/13.98) ILLEGAL BASS 40 31 13 L.A. STYLE ARISTA 18718 (9.98/13.98) L.A. STYLE
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Celebrating Soul. In honor of Black Music Month, Central City Productions
presented “Celebrate The Soul Of American Music,” a syndicated television
special. Motown Record Co. founder Berry Gordy, second from left, was one of
several honorees. Pictured with Gordy, from left, are LeBaron Taylor, senior VP,
Sony Music Entertainment; Don Jackson, Central City Productions president; and
Robert Best, senior VP, Toyota Motor Sales USA. (Photo: Donald G. Gurley)

# BY HAVELOCK NELSON

NEW YORK—H-Town is three Texas
teens living out a pop-life daydream. The
new-jack trio—GI, Dino, and Shazam—
has top-lined Billboard’s Hot R&B Sin-
gles chart with “Knockin’ Da Boots,” its
body-rocking debut on Luke Records.
The song is certified platinum.

The album, “Fever For Da Flavor,”
has sold more than 700,000 copies and is
positioned high on The Billboard 200 and
Hot R&B Albums lists. At the beginning
of June, the group traveled to London,
opening three shows for Mary J. Blige.

“Boots” isn't Luke Records’ first ven-
ture into R&B waters, but the cut is
proving to be the label’s most buoyant
swim. In the past, the Miami bass-ori-
ented music company scored minor chart

hits with Game’s “All Night, All Day”

ONE OF THOSE NIGHTS: To begin with, Al
Green rocked my world. He turned the Apollo Thea-
tre out, had people singing along en masse, and
moved plenty to happy tears. On June 15, in the mid-
dle of the first “Apollo Theatre Hall Of Fame” taping,
the curtains parted to reveal Chuck Jackson, Ben E.
King, Teddy Pendergrass, Brian McKnight, and
Green. Jackson, who looks as if he decided to skip the
aging process, did a stirring performance of “Any
Day Now,” and King did a spirited rendition of “Save
The Last Dance For Me.”

Then Green, looking like the R&B royalty he is in
dark shades and gold-se-
quined suspenders, went

Green Lights Up Apollo Hall Of Fame Fete

Pendergrass, Shai, Belle Also Shine; Emage Makes Noise

its release. Rest assured, I'll be there, as should any-
one who has a desire to see music history in the mak-
ing.

But if Green was the dazzling centerpiece of the
night, then Shai was a brilliant satellite, all cute and
zoot-suited, harmonizing sweetly through the old Ink
Spots tune “Java Jive.” The group members hammed
it up like old pros, singing that ancient song, but
never losing their neo-doo-wop vibe. Regina Belle
looked and sang splendidly in a vibrant tribute to
Ella Fitzgerald. Diana Ross, hair to waist, in stun-
ning red and bronze robe, sang in tribute to Billie

Holiday. Jessica Wil-
son, a recent winner of

into “Let’s Stay To
gether,” and it should
have been the finale. His
set was so ecstatie, so
thrilling, and so essen-
tially soulful, I was feel-
ing sorry for McKnight
and Pendergrass—they
had to follow him. But
they performed “Love
Is” and the classic
“Close The Door,” re-
spectively, and were fan-
tastic. Teddy looks
great.

The show will be aired on NBC sometime in the
late summer or early autumn. As for Green, he will
be performing all over Europe in July. Among his
dates: July 9, the Seaside Festival in Norway; July
10, the Montreux Festival in Switzerland; July 11, the
North Sea Jazz Festival in Holland; and July 13, the
Capitol Radio Festival in London. BMG International
will release an album of all new (secular) material
from Green this fall. He’s working with the Fine
Young Cannibals and legendary dance music pro-
ducer/songwriter Arthur Baker on the project—as
yet there is no title. And no decision has been made
as to what label Green will sign with domestically.

But who really cares about the corporate side of
things when Green sounds so incredible? The man is
in as fine a form as he has ever been. According to
Gaby Sappington, international promotions man-
ager at BMG, there are tentative plans for Green to
do some stateside dates in support of the album after

The
Rhythm
and the
Blues .

by Danyel Smith

the Apollo’s amateur-
night competition, is a
10-year-old who sings
like a grownup. The
child’s voice seemed to
have no limits. I can’t
imagine her remaining
unsigned for very long.

H_OW LEGENDS Are
Made: "Round back of
the Apollo, and way, way
off the bill, a cool girl-
trio called Emage stood
outside by a limo in crushed-velvet dresses and sang
one of their own compositions. Recently signed to
One Love/Mercury and being produced by Black
Sheep, the members of the trio—Taura, Kimbrely,
and Mykah—sing in that “for real” way that has
made such a comeback in contemporary R&B.
They're young and bold and have voices like angels.
The album is due this fall.

SO YOU KNOW: En Vogue will be on tour with
Luther Vandross this fall. The show is going to be
devastating. It's a power bill, to say the least . . . Also,
the new Elektra release by the Steeles is mammoth.
The title cut, “Heaven Help Us All,” soars—it’s inspi-
rational and thought-provoking. Urban AC program-
mers should take notice ... I heard an advance of the
new Del Tha Funkee Homo Sapien album, also on
Elektra—it's a change from his first, critically ac-
claimed release, but it's even better. He manages to
be more eccentric and more focused at the same time.

Y L
H-TOWN: Dino, Gi, and Shazam.

and Angee Griffin’s “Toby.” Of “Boots,”
GI says, “It just blew up—boom! I didn’t
expect it to take off fast like it did.”

But according to Luke president
Luther Campbell, the single actually
wasn't such a swift riser. Three months
ago, when it was released, few were pre-
dicting big things. *‘My independent dis-
tributors thought I had gone crazy, putt-
ing out an R&B group,” Campbell says.
“They kinda doubted my ears. The or-
ders came in soft at first—1I think we had
about 2,000.”

Unfulfilled but undaunted, Campbell,
also a member of 2 Live Crew, says, “I
called every distributor myself. I said,
‘This is gonna be a No. 1 record! I ain’t
ever called anybody up and told them
something was gonna be a No. 1 record,
not even my own stuff,” he continues.
“But I said to them, ‘I’'ma throw all these
orders you just gave me into the garbage
can, and I'll come back in two weeks.

Opportunity’s Knockin’ For H-Town

Luke Hopes Trio’s ‘Fever’ Is Catching

You'll purchase more records!”

In the prevailing days, Luke held off
on filling the initial orders. “We went to
the streets. I made sure our staff covered
all the pools, clubs, and teen discos,” says
Campbell. “And we did a video with [di-
rector| Lionel Martin. The Box was the
first to air it. Then BET came on board.”

The record started to generate a buzz
that radio couldn’t ignore. “The streets
really put a lot of heat under a lot of pro-
grammers,” Campbell offers, adding that
WEDR Miami, WJLB Detroit, KJMQ
Houston, and WFXE Columbus, Ga.,
were among the first to expose the track
over FM airwaves. “It just blew up from
there.”

Having H-Town perform with Silk,
Shai, and Keith Sweat during last Feb-
ruary’s Southeast Music Conference in
Miami contributed to the impact of the
explosion. “Disk jockeys and PDs from
all over the country were there,” Camp-
bell recalls. “When they heard the group
actually singing, they were blown away.
They went back to their stations and
pumped the hell out of the single.”

In an attempt to influence even more
stations to add the track, Luke compiled
quotes from PDs and radio consultants
already playing it and used them in a
full-page trade-magazine ad. In the ad,
Chris Clay, PD of KQXL Baton Rouge,
La.,, is quoted as saying, “If a program
director is not playing this record, he

(Continued on page 28)

| ARTIST DEVELOPMENTS

UNIVERSAL VOICES

For those with a keen ear and a love
of classic R&B vocals, something of note
is happening at Maverick Recording.
Maverick, an
imprint of the
Warner Bros.-
distributed Sire
label (and part of
Madonna' s
multimillion-dollar
multimedia deal
with Warner), is
going all out in its
effort to support
the Tuesday (29) release of “Something’s
Goin’ On,” the debut album from voeal
quartet UN.V.

Composed of brothers John and
Shawn Powe, Demetrius Peete, and John
Clay (known to friends as J-Ski, Shawn,
Peete, and J.C., respectively),
U.N.V—Universal Nubian Voices—
furthers the vocal vibe brought back to
prominence by groups such as Boyz II
Men, Jodeci, and Shai. UN.V is not
fazed by the inevitable comparisons to
these groups. “There’s enough room in
the industry for more groups, especially
those who are vocally equipped,” says J-
Ski, who writes the majority of the
group’s lyrics. “People will always
gravitate to good music.”

U.N.V is Maverick’s second product
(the first was hard-rock rap act Proper
Grounds), and it’s important that the
quartet appeal to a wide audience.
“When signing new artists, we look for

acts that are different,” says Maverick
VP Abbey Konowitch. “These guys
express themselves well artistically.”

The first single, the album’s title cut,
made its way onto the radio in Detroit,
where the group resides. WJLB Detroit,
the city’s top urban station, put the song
into its regular rotation as a demo, only
to watch it quickly become one of the
station’s top requests. Released March
23, an initial pressing of the song
consistently outsold Whitney Houston’s
monster hit “I Will Always Love You” in
the Detroit marketplace. “Clearly, urban
radio was the driving force behind
breaking this record,” notes Ray Harris,
Warner Bros. senior VP, black music
and jazz marketing/promotions. “We're
now seeing acceptance in other formats
as well.” Although WPGC Washington,
D.C., WIOQ Philadelphia, and KBXX
Houston were among the first to play the
record, it also has been getting strong
reactions in Los Angeles, San Francisco,
and Atlanta, according to the label.

A beautifully austere, sepia-toned
video, shot by the British media outfit
Propaganda, perfectly conveys the
smooth, romantic energy of
“Something’s Goin’ On.” It also
demonstrates how the foursome
seamlessly exchanges lead vocal duties.
Already in heavy rotation on The Box
and BET, the video recently was added
to MTV.

Maverick’s marketing plan includes
continuing the group’s appearances on

(Continued on page 28)
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