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Island: Thinking 
Global For Eire's 
The Cranberries 
11 BY MELINDA NEWMAN 

NEW YORK—The phrase 

THE CRANBERRIES 

"Think Global, Act Local," is 
most often associated with social 
causes; however, it also applies 

(Continued on page 77) 

Jarre Tour Maps 
Innovative Route 
• BY THOM DUFFY 

MONT ST. MICHEL, FRANCE— 
French instrumen-
talist Jean Michel 
Jarre's July 28 
performance here 
opened the first 
tour of the artist's 
24-year career. It 
is a venture that 
finds Jarre draw-
ing links with mu-
sical traditions 

ranging from 19th century European 
(Continued on page 83) 

In Billboard Bulletin... 

Snow's Criminal Rap 
Bars Him From U.S. 
PAGE 85 

It's In The Mix For Country Singles 
Are Hit Club Versions True To Genre? 
BY ERIC BOEHLERT 

NEW YORK—One year after 
Brooks & Dunn's "Boot Scootin' Boo-
gie" set the standard for club remix-
es and propelled both the duo and the 
single toward country stardom, the 
stream of club remixes flowing out of 
Nashville labels has swelled into a 
torrent. And, for the first time since 
"Boot Scootin' Boogie," a remix is 
providing fuel for another smash 
country single, Alan Jackson's "Chat-
tahoochee." 
While club DJs welcome the in-

creased remix inventory, radio pro-
grammers continue to grapple with 
the role of contemporary-sounding 
remixes that regularly push the 
boundaries of acceptability within the 
realm of country music. 
Wynn Jackson runs Country Club 

Enterprizes and promotes records to 
the clubs on behalf of the labels (Bill-
board, July 17). He counts 41 country 
remixes that have been released to 
date. And with more product due by 

BROOKS & DUNN CARPENTER 

December, the success or failure 
throughout the rest of this year could 
well determine Nashville's remix fu-

ture. 
Today radio programmers unpack 

at least one remix a week, a marked 
increase from six months ago. Recent 
entries include "Holdin' Heaven" by 
Tracy Byrd, "It Sure Is Monday," by 
Mark Chesnutt, "God Blessed Texas" 
by Little Texas, and "Janie Baker's 
Love Slave," by Shenandoah. In addi-
tion, Mary-Chapin Carpenter's "The 
Bug" will make its debut Monday (9). 

(Continued on page 70) 

With FTC Inquiry Under Way, 
Suits Mount In Used-CD Fray 
This story was prepared by Craig 
Rosen in Los Angeles, Ed Christ-
man in New York, and Bill Hol-
land in Washington, D.C. 

NEW YORK—The Federal Trade 
Commission has launched an investi-
gation into prohibitive used-CD poli-

Cabaret's Resurgent Appeal 
Bridges The Generations 

• BY ROXANNE ORGILL 

NEW YORK—Some say it started 
with Linda Ronstadt's recordings 
with Nelson Riddle. Others credit 
Michael Feinstein. 
Certainly Natalie 
Cole's Grammy-win-
ning "Unforgetta-
ble" fueled the fire. 
Whatever the cause, 
the resurgence of 
cabaret is now in 
full swing. 
The "let's make a 

record" vanity productions of old 
have been almost entirely replaced 

by a new, vital crop of indepen-
dent labels. And the independents 
would not exist were it not for ma-
jor record companies producing al-
bums such as "Unforgettable" 

and Tony Bennett's 
"Perfectly Frank," 
which bring atten-
tion to this music in 
a big way. 
The term cabaret 

is a little confusing; 
to most people it's a 
movie with Liza 
Minnelli and Joel 

Grey. Cabaret refers to the small 
(Continued on page 54) 

cies, with implications of broader im-
pact on record company trade prac-
tices. Meanwhile, independent 
retailers have filed two lawsuits 
against the four major distributors 
that have instituted such policies. 
According to sources, the FTC Dal-

las office has sent letters to all six 
major record companies, including 
BMG and PolyGram, which don't 
have anti-used-CD policies. The let-

(Continued on page 84) 

Motown Adds Might 
To P'Gram Roster 
III BY DON JEFFREY 

NEW YORK—In the 
Gram NV's $301 
million acquisi-
tion of Motown 
Records, the R&B 
imprint's hottest 
new act, Boys II 
Men, has re-
signed to a seven-
album deal poten-
tially worth tens 
of millions of dol-
lars. Thus, the PolyGram buyout is 

(Continued on page 82) 

wake of Poly-

BOYZ II MEN 

GLOBAL MUSIC 

Echo Tattoo Leads 
Greek Female Rockers 
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Catchin' Cab: The Magic Of Calloway 
No living pathfinder in American popular music or its jazz and 

rock'n'roll capillaries is so frequently emulated yet so seldom ac-
knowledged as Cabell "Cab" Calloway. He arguably did more 
things first and better than any other band leader of his genera-
tion, a fact exemplified by "Cab Calloway—Best Of The Big 
Bands" and "Cab Calloway—Featuring Chu Berry" (both Colum-
bia/Legacy), two exceptional new installments of the ongoing Leg-
acy Big-Band reissues series. 

Half a century since his heyday, most of Calloway's accomplish-
ments remain preeminent. 
"You see this rapping they doing today, I did that 25, 35, 45, 55 

years ago!" exclaims the 85-year-old White Plains, N.Y., resident 
with the thunderclap cackle fans will recall from vintage films like 
"The Big Broadcast" (1932) and "The Singing Kid" (1936). "I did a 
rap thing on 'Minnie The Moocher's Wedding Day' and 'Hi-De-Ho 
Man, That's Me.' Call it rap or scat, singing for me was just a feel-
ing that you got. I forgot the lyrics to 'Minnie The Moocher' one 
night [in 1931, on a live radio concert] and out of 
the clear blue sky it came out of my mouth: hi-de-
ho!" 
The most vocally proficient performer ever to 

front a true jazz orchestra, Calloway's prankish 
pipes bridged the full breadth of bass, baritone, 
tenor, and soprano—randy yet always refined. 

Calloway's expert troupe, comprising such para-
gons as Berry, Ben Webster, Illinois Jacquet, Milt 
Hinton, Danny Barker, Doc Cheatham, Ed Sway-
zee, Cozy Cole, Eddy Barefield, Dizzy Gillespie, 
and singers Lena Home and Pearl Bailey, com-
manded a demanding repertoire, each arrange-
ment characterized by inspired soloing. Calloway 
never hogged the spotlight, a deferential instinct 
atypical for the time. 

Nonetheless, Calloway was an eye-widening fig-
ure before the footlights: trim, well-tailored, de-
bonaire with his pencil mustache as he swayed 
atop a stepped podium, adroit drill ;earns of female 
dancers stomping and swiveling before him. He 
whipped his jet-black mane with each surge of the 
breakneck beat, leaping into full airborne turns, slow-motion 
breaststrokes, or a pre-Moonwalk glide called the Buzz. 
These days, Calloway's ingenious groundwork glows beneath 

the late Louis Jordan's witty boogie shuffles in Broadway's "Five 
Guys Named Moe" (Jordan having molded his '40s merrymaking 
around the Calloway prototype), and it also shadows the saltatory 
grooves, videogenic style, and double-entendre story-telling of 
Prince circa "Sign O' The Times" and "Diamonds And Pearls." 

Calloway's melodic/percussive jazz mastery of word sounds and 
scat-singing was complete by the '30s, surpassing that of early 
mentor Louis Armstrong and fully anticipating the complex instru-
mental approaches that Lambert, Hendricks & Ross, Ella Fitzger-
ald, or Bobby McFerrin eventually would bring to the party. 
"What I expected from my musicians was what I was selling: the 

right notes, with precision, because I would build a whole song 
around a scat or a dance step." 
And, naturally, there had to be a racy musical setting to comple-

ment each agile physical stunt. Within the drumbeat of modern 
musical history, Calloway quickly became the human rimshot: vo-
calist as choreographer, dancer as comic, humorist as percussion-
ist, social critic as rhythmatist, maestro of a maelstrom. 
Calloway came to life on Christmas morning 1907, the son of 

Rochester, N.Y., lawyer Cabell Calloway and college-educated pub-

TO MY EARS 

lic-school teacher Martha Eulalia Reed. Cab was a crap-shooting 
teenage choirboy, with a few voice lessons and a drumming hobby, 
when he found work as the timekeeper in a 10-piece Baltimore dix-
ieland outfit, Johnny Jones and his Arabian Tent Orchestra. Fur-
ther chance employment as a substitute singer in the support crew 
of "Plantation Days," a touring revue in which his older sister 
Blanche starred, got him as far as Chicago. 
"The first band I had was at the Sunset Cafe: the Alabamians," 

says Calloway. "It was a corporate band, meaning everybody was 
the leader, and they wouldn't listen to anybody. I had ideas that 
were really explosive ideas—like jazz. They played novelties, and 
that's why we bombed when we came to New York. They sent us 
back to Chicago." 
But Calloway opted to stay behind in N.Y. after Louis Arm-

strong got him a job in "Connie's Hot Chocolates," a Broadway 
show whose score, by Fats Waller, Andy Razaf, and Harry Brooks, 
was notable in part for juvenile lead Calloway's vocal contribution: 

"Ain't Misbehavin'." 
"I went over very, very well," says Calloway. 

From there he moved to the Savoy Ballroom, 
where he took over regular second-tier attraction 
the Missourians. The Savoy was the most famous 
African-American dance hall in the world, a wide-
open Harlem frolic box rocked regularly by the 
bands of Count Basie, Jimmy Lunceford, Chick 
Webb, and Duke Ellington. 
"With the Missourians, we were working our 

way to the Cotton Club," Calloway continues, "but 
we first had a gig down at 126th Street at a new 
club just about to open called the Plantation Club. 
We had been down there during the day and re-
hearsed and everything, and we went back there 
that night and everything was in shambles! Gang-
sters who ran the Cotton Club had walked in, took 
over, and broke up the joint!" Within a few 
months, the Cotton Club offered Calloway's Mis-
sourians a rotating substitution slot for Duke El-
lington's outfit, which had Hollwood film commit-
ments. The new job turned permanent in Februr-

ary 1931. Calloway was 23 years old and making $50,000 a year in 
the depths of the Depression. He rechristened his lineup the Cotton 
Club Orchestra, signed a recording contract with Brunswick Re-
cords, and had his first No. 1 smash with "Minnie The Moocher." 
Radio banned his next hit, a reefer-laced "St. James Infirmary" fit 
for Cypress Hill. 

In the years immediately after World War II, the dilemma 
among jazz giants of the era was whether to court jazz orchestra 
enthusiasts or jump-blues dance ravers. Since his maverick music 
satisfied both camps, Calloway saw no need for such midcourse ad-
justments. His sound was a pure, pixilated spectacle of self-concep-
tion, and by 1945 it was pushing jazz, rhythm, blues, and his own 
improvisations nearer the polymetrical palette of Bop. 

Listeners to the "Cab Calloway" installment of Legacy's 
winning reissue series will discover beautiful music between 
antics, while those who treat themselves to "Cab Calloway— 
Featuring Chu Berry" will find the fearless leader's sides 
with tenor sax scientist Leon "Chu" Berry were leavened 
from the start with a sly measure of mutual accommodation. 
"Before he came on," Calloway says, "I was playing saxo-
phone, and it was very weak saxophone. So Chu said, 'I'll join 
the band on one condition: You put down that saxophone.' I 
said, 'Awww, alright. You got a job!' " 

by Timothy White 

THIS WEEK IN BILLBOARD 

MONTREUX ON THE MOVE 
Europe's premier summer music event, Montreux Jazz Festival 
marked its 27th year in a new venue that drew nods of approval 
from veterans on the scene. Audio system sponsor Meyer 
Sound took the opportunity to road-test some of its newly de-
veloped technology. Mike Lethby reports. Page 44 

STARS ON 45 
Ardmore, Pa.'s Collectables Records and sister operation 
Gotham Distribution are out to prove not only that vinyl is still a 
viable medium, but also that there's a need for 7-inch singles 
featuring all the current hits by all the latest stars. Catherine Ap-
plefeld has the story. Page 47 
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Cornrnentary 
Used CDs Are Integral To Industry 
The following commentary was written 
by Kevin Stander on behalf of the 154-
member Independent Music Retailers 
Assn. On July 30, the group filed suit 
against CEMA, WEA, Sony Music, and 
UNI Distribution over their used-CD pol-
icies (see story, page 1). 

There is most certainly justification for 
used CDs: The independent store needs to 
sell used CDs to survive and the music in-
dustry needs the survival of the indepen-
dent store. 
According to his commentary (Billboard, 

July 24), Russ Bach, president of CEMA, 
would have the independent stores and the 
public at large believe that this issue is not 
a battle between a few giant retailers and 
the labels/distributors. Unfortunately, the 
history of this issue does not support this 
contention. Until recently, when Where-
house began its sale of used CDs, the in-
dustry tolerated their sales at independent 
stores. Now that the giant chains have 
"crossed the line," CEMA and other dis-
tributors are checking their wallets and ob-
sessing over their bottom line. The present 
used-CD policies of CEMA and other dis-
tributors, despite their assertions to the 
contrary, would devastate independent re-
tailers and create a monopoly among the 
giant chains. 
The policies only serve to enhance the 

power of the retail giants to the detriment 
of the music industry and the music buyer. 
The entire scenario surrounding the recent 
statements made by Garth Brooks is just 
the beginning of the ever-tightening grip in 
which the labels/distributors hold the in-
dustry. Here we have an artist who has 
been so ill-informed by the labels/distribu-
tors that he believes he is somehow being 
cheated out of his royalties. This misinfor-
mation creates problems rather than solu-
tions. 
Simply put, the average independent will 

hardly miss Brooks. The independents did 
their job, helping to make Brooks a popular 
and successful artist by exposing him to 
the general music public at the beginning 
of his career. It troubles us to think that 
now that he has "arrived," he wants to 
take the opportunities he had away from 
others. 

Let's start at the core of the issue—what 
problem, exactly, do CEMA and other dis-
tributors have with used CDs? They sug-
gest used CDs would amount to 20% of all 
CDs sold by 1998. They reason that this 
equals a 20% loss in royalties and that the 
record companies would, accordingly, lose 
20% of their income stream. This is un-
founded. 
A major percentage of used CDs sold 

have no negative impact on the sale of new 
CDs. In fact, a large number of used CDs 
are those which were originally sold 8 or 10 
for a penny by record company-sponsored 
CD clubs (with no royalties paid to artists), 
or promotional CDs provided by record 
companies. Other used CDs are either mar-
ginal or deleted titles for which customers 
would never pay full price. The more desir-
able titles (hot new artists or classic cata-
log) are difficult to come by secondhand be-
cause fewer people trade them in. 
The trading of used CDs helps us sell 

more new CDs. By recycling this cash back 
into the CD market, customers are likely to 

be more adventurous in buying a CD know-
ing they can bring it back for credit. It is 
always nice to buy something knowing 
that one day it will still have some value. 
This encourages people to buy, which in 
turn is good for the whole music industry. 
CEMA won't take back defects if a re-

tailer sells used CDs. This implies we are 
guilty of sending back used CDs. What 
happened to being innocent before proven 

'Let's find a 
solution to the 
problem.' 

Kevin Stander is 

co-founder of Record 

& Tape Traders, 

Catonsville, Md. 

guilty? If our defective percentage is in 
line with everyone else's, then what is the 
difference? 

In his commentary, Bach equated selling 
used CDs to renting. That is not our inten-
tion at all. Not many customers will give 
up $3-$4 a day for a digital recording so 
they can go home and tape it to an analog 
cassette. 
Bach also stated that the pricing of CDs 

is lower in the U.S. than in other countries. 
Yes, it is, as is everything from gas to food 
to housing. He is comparing a $12 billion 
U.S. industry to a $4 billion European mar-
ket. Does he want our businesses to shrink 
considerably by raising prices? 
The used/promo/bootleg-only CD stores 

pay 100% cash for CDs. Hurting the new/ 
used CD store will only make these stores 
flourish and encourage shrinkage. 
Most of us have been working hard re-

cently with PGD, pushing their new music. 
For the first time in several months, four 
to six PGD titles have begun to appear in 
our top 10 lists. We can create sales. We 
can influence the market. The major 
chains' market is already set. 
What is frightening is the claim that the 

large chains will help fill this void for new 
artists if the independents fail. While the 
large chains may have the resources to de 
velop new artists, they don't have the abili-
ty to do so. Ask your own sales people how 
well these chains work with new and alter-
native artists. The major chains are simply 
too big, too corporate, too sterile, and too 
limited in their knowledge to be effective in 

showcasing emerging new talent. The mu-
sic industry, as it exists today, did not be-
gin with the large chains. Its roots are with 
the small independent who will take a risk 
on new music and new artists. To destroy 
the roots of the music business is to de-
stroy the business. 

Independent stores provide a market-
place for the music industry that the giant 
chains cannot provide. If, indeed, only 5%-
10% of the records put out ever make mon-
ey, the music industry should thank the in-
dependents that the percentage is that 
high. The independents are the ones that 
have tried and, more often than not, suc-
ceeded in breaking new artists for the mu-
sic industry. In many cases, the indepen-
dent will go out of its way to help achieve 
this result. Artists such as U2, INXS, 
R.E.M., and, yes, a certain Mr. Brooks, did 
not begin their rise to the top on the 
shelves of the giant chains. In fact, had it 
not been for independents promoting, 
pushing, and playing this music, we won-
der whether these artists would ever have 
become household names. 
Bach said used and new CDs, like apples 

and oranges, don't mix. Well, those apples 
are next to those expensive oranges in the 
food stores. And it sure is nice that, when 
you shop for apples, you can pick up some 
of those expensive oranges. And it is great 
to know that if you have a couple of bad 
apples, you can trade them in and get some 
nice oranges. A lot of us need to buy apples 
from time to time. Sometimes we buy both, 
which sure keeps us coming back to the 
store. 
Without used CDs, the independents 

cannot continue to compete against the gi-
ants. Most of us started our businesses 
with not much more than our own record 
collections and some change in our pockets. 
We have always worked with the record 
companies to extend the base of music lis-
teners and educate and enlighten the pro-
spective music owner. 
We implore CEMA, other distributors, 

and the record industry at large to rethink 
their unfair trade policies before they mis-
takenly force the independent stores out of 
business. There are many other ideas and 
resolutions that are far less drastic and will 
be beneficial to the artists, labels, distribu-
tors, retailers, and consumers. Let's find a 
solution to the problem and get back to fo-
cusing on the most important issue: selling 
CDs and keeping the consumers aware of 
new artists and products. 

LETTERS 

NAOMI TELLS WHY 
I'm supposed to be flailing away at my 

autobiography, but I had to pause to give 
Timothy White a pat on the back. His sto-
ry, ["Wynonna's Searching 'Tell Me 
Why," Music To My Ears, Billboard, April 
17] was most impressive. It starts out like 
"Night Comes To The Cumberlands," Har-
ry Caudill's explanation of why hillbillies 
are loners. Regarding the first lines ("The 
only way to cure loneliness is to defeat the 
dread of being alone. Yet this fear often 
can't be conquered without facing a sepa-
ration from all things familiar."), I'm also 
experiencing panic attacks from the transi-
tion of being with Wy on tour to the intense 

isolation this past year and a half has im-
posed. The first paragraph is correct. 

Naomi Judd 
Nashville, Tenn. 

ROOM FOR ALL 
1 loved Timothy White's Terrance Simien 

piece ('Music To My Ears,' Billboard, Jul. 
31). Not only do I want to buy the album, 
"There's Room For Us All," but I think 
that, in passing, White's written the clear-
est and most concise musicological history 
of zydeco that I've ever read. Thank you. 

Bill Adler 

Independent publicist/marketing consultant 

New York 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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Satellite Films, 
a division of Propaganda Films, 

wishes to congratulate the following nominees for the 
1993 MTV Music Video Awards: 

Madonna, "Rain" 

Director: Mark Romanek 

BEST ART DIRECTOR: Jan Peter Flack 

BEST CINEMATOGRAPHY: Harris Sevides 

En Vogue, "Free Your Mind" 

Director: Mark Romanek 

BEST VIDEO OF THE YEAR 

BEST GROUP VIDEO 

BEST DANCE VIDEO 
BEST R&B VIDEO 

BEST DIRECTION: Mark Romanek 

BEST CINEMATOGRAPHY: Marc Reshovsky 
BEST CHOREOGRAPHY: 

Frank Gatson/Lavelle Smith/Travis Payne 

k.d. lang, "Constant Craving" 

Director: Mark Romanek 

BEST FEMALE VIDEO 

BEST CINEMATOGRAPHY: Thomas Kloss 
BEST ART DIRECTION: Tom Foden 

Lenny Kravitz, "Are You Gonna Go My Way" 

Director: Mark Romanek 

BEST MALE VIDEO 

BEST ART DIRECTION: Nigel Phelps 

R.E.M., "Man on the Moon" 

Director: Peter Care 

BEST VIDEO OF THE YEAR 

BEST GROUP VIDEO 

BEST DIRECTION: Peter Care 

BEST ART DIRECTION: Jan Peter Flack 

BEST EDITING: Robert Duffy 

Sting, "If I Ever Lose My Faith" 

Director: Howard Greenhalgh 

BEST MALE VIDEO 

BEST ART DIRECTION: Mike Grant 

BEST CINEMATOGRAPHY: ‘tan Bartos 

Duran Duran, "Ordinary World" 

Director: Nick Egan 

BEST CINEMATOGRAPHY: Martin Coppen 



PolyGram Profits Surge In First Half 
Double-Digit Increase Foils 
• BY DON JEFFREY 

NEW YORK—Keeping a lid on costs 
and posting higher sales despite a 
European recession, major music 
company PolyGram NV reports dou-
ble-digit increases in profits for the 
first half of 1993. 

PolyGram's net sales rose 6.1% in 
the six months that ended June 30, to 
$1.66 billion from $1.57 billion during 
the same period a year ago. Factor-
ing out the effects of fluctuations in 
various currencies, sales grew 8%. 

William Kessler, media analyst 
with Wertheim Schroder & Co., says, 
"Revenue growth was solid, given 

that there were fewer superstars in 
their release schedule compared to 
last year and that there is an ongoing 
recession in Europe." 
Net profit climbed 15.8%, to $107 

million from $90 million a year ago, 
while operating income went up 
18.3% to $168 million. Analysts say 
the results were better than expect-
ed. 

Profits rose at a higher rate than 
sales because costs were kept in line. 
SG&A (selling, general and adminis-
trative expenses) increased only 3% 
from last year, to $612 million. The 
company says it was successful in 
controlling marketing expenses, es-

Virgin Megastores Pay Price 
In Fight For Sunday Hours 
la BY EMMANUEL LEGRAND 

PARIS—Virgin Megastore's crusade 
to stay open on Sundays has just be-
come 16 times more expensive. 

Courts here increased the penalty 
that Virgin Megastore must pay to 
shopworkers' unions for each Sunday 
it stays open from 250,000 francs 
($42,000) to 4 million francs 
($678,000). Virgin says it will appeal 
the decision. The three French Me-

Staffers Ousted 
In Shamrock/Malrite 
Broadcast Merger 
• BY PHYLLIS STARK 

NEW YORK—WHTZ (Z100) New 
York morning man Gary Bryan and 
KFAN/KEEY Minneapolis OM Jim 
DuBois have become the latest casu-
alties in the Shamrock Broadcasting/ 
Malrite Communications merger, 
which closed Aug. 2 after a delay of 
almost a week. 
The merger of the two groups' ra-

dio broadcast operations gives Sham-
rock, the surviving entity, a total of 
21 stations in 12 of the top 25 mar-
kets, making it the fifth-largest radio 
group in the country (Billboard, 
March 27). The value of the deal was 
in excess of $300 million. 
Bryan was not the first casualty of 

the merger. Three station manag-
ers—KLAC/KZLA Los Angeles VP/ 
GM Norm Epstein, KABL-AM-FM 
San Francisco VP/GM Mike Grinsell, 
and KNEW/KSAN San Francisco 
station manager Bruce Blevins— 
were fired two weeks ago and re-
placed with managers from other 
Shamrock stations. 

Bryan's partrier at Z100, Ross Brit-
tain, remains for now. Steve Kings-
ton, Z100's VP/operations and pro-
gramming, also denies reports that 
Dr. Judy Kuriansky, host of the high-
ly rated evening "Love Phones" 
show, will exit now that Shamrock 
has taken over Z100 from Mainte. 
The sexually explicit program was 

thought to be too controversial for 
the Disney-owned Shamrock, but 
Kingston insists "Dr. Judy is going 
nowhere. She has a long-term agree-
ment with this station." 
DuBois has not been replaced at 

KFAN/KEEY. 

gastores have tried to get around the 
Sunday trading laws by not closing 
on Saturday. 
At press time, the Megastore con-

firmed it would be open Sunday, 
Aug. 8, despite the threat of ruinous 
fines. Patrick Zelnik, president of Vir-
gin Stores, says the penalty is "hard 
to understand" because the Champs 
Elysées, the main shopping area 
where one Virgin Megastore stands, 
draws a large number of tourists and 
the Megastore contributes to overall 
interest in the area. The other two 
stores are located in Bordeaux and 
Marseilles. 
Under French law, Sunday trad-

ing is permitted by local authorities 
in areas that cater to tourists. Vir-
gin had been allowed to trade on 
Sunday, but the change in French 
government brought with it a 
change of policy by the local Prefect 
(Billboard, July 24). 

Zelnik contends that the vast ma-
jority of employees had voted to open 
the store on Sundays. Sunday sales 
account for 10%-20% of Virgin's Paris 
totals, which are in the region of 500 
million francs ($84.7 million) yearly. 
A group of employees demonstrat-

ed August 4 in front of the Ministry 
of Labor in Paris, asking for a meet-
ing with Labor minister Michel Gi-
raud. At the same time, Virgin deliv-
ered 48 boxes to the ministry contain-
ing a petition bearing 400,000 
signatures collected from Megastore 
customers. 

Zelnik is calling for a political and 
(Continued on page 1.9) 

Recession 
pecially television costs. Kessler says 
the "repertoire through their pipeline 
was more local or national artists, 
which require lower marketing ex-
penses" than international stars. The 
company also cites cost efficiencies in 
manufacturing and distribution. 

MOTOWN ACQUISITION 
In music, which accounts for 82% 

of PolyGram's sales (69% pop and 
13% classical), the big winner in the 
first half was Sting's "Ten Summon-
er's Tales," an A&M Records album 
that sold more than 3 million copies 
worldwide. But the company's many 
labels did not release any other multi-
platinum hits during the six months. 
North America accounted for 22% 

of PolyGram's first-half sales, the 
same as last year. But PolyGram 
says its U.S. market share fell during 
the period, although it declines to re-
lease a figure. The acquisition of Mo-
town Records for $301 million, which 
was announced the same day as the 
financial results, should increase 
North American music sales in the 
second half (see story, page 1). 
"The strength they're seeing is 

(Continued on page 82) 

New H'wood Rental Quotas 
Could Mean Sink Or Swim 

II BY SETH GOLDSTEIN 
and EARL PAIGE 

NEW YORK—Home video dis-
tributors may be on the verge of 
a new Hollywood diktat ordain-
ing a different formula to split 
the rebates attached to quotas 
for key rental releases. The pay-
ments can reach 6%-8% of pur-
chases. 

Early in the business, the stu-
dios began assigning sales goals 
to individual wholesalers, based 
on past performance, and then 
added those figures to reach a 
national total. But distributors 
have since become a lot more 
competitive, aggressively under-
pricing each other as a way to in-
crease market share without in-
creasing the number shipped. 

Meanwhile, rental demand has 
flattened, making it more diffi-
cult for the studios to achieve 
quotas. One wholesaler source, 
with access to data routinely col-
lected by the National Assn. of 
Video Distributors, says four of 

the 10 biggest titles released in 
May did not hit any of their as-
signed goals, "period." It was a 
typical month, he adds. 
The studios, paying out re-

bates despite unmet targets, fig-
ure it is time for a change, al-
though none will say so publicly. 
Trade sources, however, point to 
two developments as indicative 
of efforts to dampen price-cut-
ting. For months, MCA/Univer-
sal Home Video has had a mix of 
individual goals and a national 
supergoal that can translate into 
"a very nice rebate," says a dis-
tributor. 

Late last month, Paramount 
Home Video became the first ma-
jor to go the distance, placing an 
all-or-nothing national quota on 
"Indecent Proposal," which ar-
rives at retail Oct. 13. If Para-
mount achieves its numbers, 
thought to start at 400,000 units 
for a feature expected to sell for 
$99.95, all wholesalers will re-
ceive rebate checks in proportion 

(Continued on page 84) 

Pocket Full Of Platinum. Epic Records executives present Spin Doctors with 
triple-platinum awards commemorating U.S. sales of the band's Epic Associated 
debut album, "Pocket Full Of Kryptonite." Spin Doctors currently are on a 
headlining tour presented by MTV's "Alternative Nation," running through Aug. 
28. Shown in back row, from left, are Epic senior VP of marketing John Doelp; 
Epic Associated president Richard Griffiths; band member Mark White; Epic 
Records president Dave Glew; Epic senior VP/West Coast Alan Mintz; and Epic 
marketing manager An Martin. In front row, from left, are band members Aaron 
Comess, Chris Barron, and Eric Schenkman; tour manager Jason Richardson; 
and Epic director of A&R Frankie LaRocka. 

RIAA's Local Anti-Piracy Efforts Pay Off 
WASHINGTON, D,C.—The Record-
ing Industry Assn. of America's anti-
piracy efforts continue to pay off as 
federal and local law enforcement, 
now more aware of industry con-
cerns and RIAA programs, work 
with the anti-piracy unit to take ad-
vantage of updated laws, raid pirate 
manufacturing facilities, and crack 
down on street vendors. 
RIAA anti-piracy statistics for the 

first six months of 1993 posted big 
gains in some important areas. The 
number of counterfeit/pirate cassettes 
seized increased over 1992 figures for 
the same time period from 1.18 million 
to 1.30 million, and seizures of nonas-
sembled, "in-process" bogus cassettes 
jumped a whopping 177%. 

RIAA has followed through with 
its pledge to help retailers with the 
nagging urban-street-vendor prob-
lems-85% of all criminal seizures 
during the time period took place at 
street level, much of it in the New 
York and Los Angeles areas. Sight 
seizures jumped from 337 to 362. 
Another important area showed 

gains: arrests and indictments. Dur-
ing the first six months of last year, 
RIAA, working with law enforce-
ment, tallied 104; this year, the figure 
jumped to 153. 
"One very important statistic that 

should not be left out of our midyear 
report is the 65% increase in new 
cases our anti-piracy unit has initiat-
ed over the past six months," said 

RIAA president Jay Berman. Cases 
opened jumped from 524 for the time 
period last year to 862 in 1993. 

Outfits such as printers and tape 
loaders associated with counterfeit 
operations also have been raided. In 
June, the RIAA unit shut down a 
tape-loading facility that was capable 
of producing 55,000 blank cassettes a 
day. 

Arrests and seizures in the second 
half of 1993 are highlighted by July 
raids against four alleged pirates at 
four locations in the Bronx, N.Y., 
which resulted in the seizure of 
90,000 cassettes and the arrest of five 
individuals who, if found guilty, could 
face up to five years in prison and 
$25,000 in fines. BILL HOLLAND 

U.S. To Maintain 
Tough Stance On 
Asian Pirates 
• BY BILL HOLLAND 

WASHINGTON, D.C.—U.S. Trade 
Representative Mickey Kantor wants 
to make sure pirates in Taiwan and 
Thailand tuck away the skull-and-
crossbones flags for good before he 
lifts the big-guns threat of U.S. trade 
retaliation. 
Kantor announced Aug. 2 that he 

will continue to monitor progress in 
enforcement efforts rather than lift 
the two nations' "priority country" 
designation—a punishment that was 
slapped on the countries in April, in 
response to their continued foot-drag-
ging on copyright enforcement (Bill-
board, April 17, May 15). 

C,oypright organizations, including 
the Recording Industry Assn. of 
America, said they were pleased with 
the USTR's tough stance. 

International Intellectual Property 
Alliance spokesman Eric Smith ech-
oed industry reports, saying that pi-
rate manufacturers and street ven-
dors were ready to go back to work 
as soon as the threat of retaliation 
was removed, especially in Thailand. 
Kantor announced that USTR will 

continue to monitor progress in the 
two countries and, in Thailand's case, 
will conduct a "comprehensive re-
view" of that nation's copyright up-
grade and enforcement efforts early 
next year. Only then will the U.S. 
make a decision on downgrading the 
country's trade problem status. 
Kantor noted that Taiwan had 

made progress in several areas, such 
as controlling the export of pirate 
CDs, but said many problems remain. 
Hungary was removed from the 

Trade Act's Special 301 "priority 
watch list" after it debuted a bilateral 
intellectual property agreement, 
which Kantor said he hoped "would 
become a model" for other Eastern 
European countries. 
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Hey baby boomer, it's a busy life... 

Go to the office 
...the di), cleaner 
...the day-care center 
...the grocery store 
...the laundromat 
...the hardware store 
...the movies 
...the gym 
...the airport 

and then go home. 

Introducing the world's first intelligent music 
vending machine. Customers can browse 
the titles, hear the music, and complete 
their purchases in less than a minute. 
It's as easy to use as a soft driiiL machine... 
and it gives a taste first. 

The machine offers up to 48 different 
selections of compact discs and/or 

cassettes. Pressing any album picture 
plays a free sample of the music. 
Customers can purchase with a credit 
card, ATM card or cash. Daily sales and 
inventory status from each site are 
automatically reported to a central 
computer. 

Machines are currently operating in the 
Southern California metropolitan area at 
selected Hughes and Alpha Beta grocery 
stores, AMC and Cineplex Odeon theatres, 
Sears, video rental stores, and more. 

For more information on how you can 
increase your music sales, 

Call 1-800-841-3863. 

Henri] out to Ilui ilisrovertitl Ron Boll 
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Radio, Retail Return To 
A Boogie Wonderland 

• BY CARRIE BORZILLO 

LOS ANGELES—The disco divas 
and danceclub stars of the '70s are 
getting a second life at radio, re-
tail, and clubs as interest blossoms 
in the disco era's sounds and fash-
ions. 

In the past month, two syndicat-
ed disco retro shows have debuted 
on a combined 144 top 40 and hot 
AC stations, including some of the 
most successful top 40 outlets in 
the top three markets. 
Westwood One bowed its three-

hour "The Retro Show" July 4 on 
94 stations, including WQHT (Hot 
97) New York, KPWR (Power 106) 
Los Angeles, and WBBM-FM 

(B96) Chicago. 
Hot Mix Radio Networks pre-

miered its hourlong, unhosted 
"RetroMix" July 17 on 50 stations, 
including KKFR (Power 92) Phoe-
nix, KHFI Austin, Texas, and 
KHQT San Jose, Calif. In addition, 
many top 40 stations have fea-
tured disco-heavy "flashback" 
weekends or hosted retro nights 
at clubs. 
On the club circuit, Donna Sum-

mer sold out two dates at the 
Westbury Music Fair in Westbury, 
N.Y., without the benefit of a cur-
rent hit. In addition, the Village 
People, the Trammps, France Joli, 
Loleatta Holloway, Carol Doug-

(Continued on page 19) 

Industry Witnesses Deflate 
Marine Claims In Vocal Trial 
MI BY CHRIS MORRIS 

LOS ANGELES—Attorneys for 
defendant Virgin Records ex-
pressed hope that testimony in 
Yvette Marine's suit against the 
label would be concluded by Aug. 
6, setting the stage for a decision 
in the frequently contentious trial. 
Witnesses for Virgin continued 

to take the stand the week of Aug. 
2 at the federal trial of singer Ma-
rine's action, which alleges that 
she was not credited for co-lead vo-
cals she performed on Paula Abd-
ul's 1988 debut album "Forever 
Your Girl." 
Following the appearance of 

star defense witness Abdul on July 
27-28 (Billboard, Aug. 7), atten-
dance in Judge A. Wallace Tashi-
ma's courtroom here dwindled to a 
handful of spectators. But testi-
mony by such industry notables as 
producer Antonio "L.A." Reid and 
Virgin co-chairman Jordan Harris 
knocked additional holes in Ma-
rine's claims. 

Virgin attorney Joseph Yanny 
said he still thought the label 
would have its side of the case 
wrapped up by Aug. 6. Marine's 
lawyer Laurence Berman was less 
optimistic, noting that Virgin still 
had 13 witnesses left to call as of 
Aug. 3. 

Testifying on July 29, Grammy-
winning producer Reid character-
ized Marine's contribution to Abd-
ul's song "Knocked Out," which 
he co-wrote and co-produced, as 
"minimal at best," and said that 
the vocalist worked "20 to 30 min-
utes, max" on the session for the 
song. 

Reid noted pointedly that he has 
used vocal doubling on songs by 
"most of the vocalists I've worked 
with," including Whitney Hous-
ton, Michael Jackson, and Bobby 
Brown. He added that such dou-

biing was credited as background 
vocals on the albums. (In her suit, 
Marine, who doubled Abdul's vocal 
on the song "I Need You," claims 
co-lead credit on the track.) 
Under cross-examination by 

Berman, Reid pointed out that his 
partner Kenneth "Babyface" Ed-
monds' entire guide vocal for the 
song "Roni" was used on Brown's 
sextuple-platinum 1988 album 
"Don't Be Cruel" to double the 
singer's lead track, and that Ed-
monds was credited as a back-

(Continued on page 19) 

Big Flood-Relief Show Can't Go On 
But Advance Tix Still Add To Aid Coffers 
NEW YORK—Although St. Louis However, the spokesperson says person at Contemporary Produc-
was spared the brunt of the floods the majority of ticketholders chose tions in St. Louis, which produced 
that have decimated other parts of not to redeem their $10 tickets, so both events. The artists scheduled 
the Midwest, the destructive force the show raised money even to perform on that bill—dubbed 
of rising waters in that city has though it was canceled. Moreover, "Willing To Help"—were Kenny 
hampered the music industry's re- two previous concerts by Mellen- Rogers, Lorrie Morgan, George 
lief efforts. camp and Blind Melon (without Jones, Hal Ketchum, Sawyer 
A benefit concert starring John Dylan) sold "smashingly well," ac- Brown, Shenandoah, and Martina 

Mellencamp, Blind Melon, and Bob cording to the spokesperson. McBride. At press time, neither 
Dylan—scheduled for July 31 at Those shows were held July 28 at the revised lineup nor the makeup 
the Riverport Amphitheatre in St. the World Music Theatre in Chica- date could be determined. 
Louis—was canceled by the city's go and July 29 at the Deer Creek Meanwhile, Bon Jovi continues 
chief of police because a nearby le- Music Center in Indianapolis. An its flood-relief campaign, pledging 
vee broke the night before the estimate of the proceeds from the money from every show on the 
show, leaving only one passable three benefits was not available by Midwest leg of its current tour to 
access road to the venue, accord- press time. the Red Cross. Other artists and 
ing to a spokesperson for the Another all-star benefit at the companies that have contributed 
event. Authorities feared emer- Riverport Amphitheatre, sched- to the relief effort include Wide-
gency vehicles would be unable to uled for Aug. 1, was postponed for spread Panic and the St. Louis-
use the road if it was congested by the same reasons as the Mellen- based Streetside Records chain, 
motorists heading to the theater. camp date, according to a spokes- which donated its portion of com-

missions from ticket sales for the 
Riverport shows to the Red Cross. 

PAUL VERNA 

Whitney's World. Whitney Houston enjoys a party in her honor, hosted by Arista 
Records at the Rainbow Room following the opening concert of Houston's five-night 
run at Radio City Music Hall in New York. At the party, Arista president Clive Davis 
presented Houston with a plaque commemorating worldwide sales of 85 million units 
during the course of her career. Pictured, from left, are Radio City Music Hall 
executive producer Scott Sanders; BMG chairman/CEO Michael Dornemann; 
Houston; recording artist Bobby Brown, Houston's husband; and Davis. 

Guitar Recordings Launches 2 Subsidiaries 
New Labels Offer Acoustic Acts, 'Classic' Sessions 
• BY TRUDI MILLER ROSENBLUM 

NEW YORK—Guitar Recordings, 
the Port Chester, N.Y.-based guitar 
music label owned by Cherry Lane 
Music, has branched out with two 
new imprints, Guitar Recordings 
Classic Cuts and Guitar Acoustic. 

Classic Cuts will offer "classic re-
cordings, previously unreleased in 
the U.S., by people who were influen-
tial in the '70s and '80s," explains la-
bel director Trudy Lartz. The first re-
lease, due Tuesday (10), is "Packet Of 
Three Live," a live radio broadcast 
featuring Steve Marriott, the late 
singer/guitarist of Humble Pie and 
Small Faces, with his band Packet Of 
Three. In the fall, Classic Cuts will re-
lease "Walter Ego" by the Sy Klopps 
Blues Band, whose members include 
veterans of Journey, Europe, and the 
Tubes. 

Executive VP of A&R John Stix 
says there is a wealth of unreleased 
material to pursue. "For example, I 
just got hold of master tapes from a 
variety of bands that played at Wood-
stock that never came out," he says. 

"Working with Sony Special Products 
[to negotiate licenses for the mate-
ria], maybe we can put out Johnny 
Winter at Woodstock or Janis Joplin 
at Woodstock." 

Stix also cites the popularity of the 
John Peel radio sessions in Europe, 
and notes that many radio concerts in 
the U.S.—featuring such acts as Pro-
col Harum and Stevie Ray Vaughn— 
never have been issued on disc. He 
also plans to mine television perfor-
mance footage and foreign concerts 
for material. 

"Basically, if it excites me, I'll go 
after it—it's almost like unearthing 
treasure," he says. 
The Guitar Acoustic label will be 

"very varied," Lartz says, and will in-
clude singer/songwriters, new age 
instrumentals, rare acoustic perfor-
mances by rock acts, and alternative 
acts such as the Fenwicks, whom 
Lartz describes as "in the vein of 
They Might Be Giants." 

"I think we're going to surprise 
people with what 'acoustic' stands 
for," she adds. The first release from 
Guitar Acoustic will be an album by 

Pete Kennedy, Nanci Griffith's gui-
tarist, due in January. 

Meanwhile, the Guitar Recordings 
label will continue to release new 
product by non-acoustic, guitar-based 
artists. Guitar Recordings grew out 
of the magazine Guitar For The Prac-
ticing Musician, established in 1983. 
The magazine was receiving a large 
number of tapes from readers, and 
founded Guitar Recordings in 1989 to 
expose this music. The label, which 
has a staff of 10, started as an instru-
mental label and gradually branched 
out into other kinds of guitar and gui-
tar-and-vocal music. 
A breakthrough of sorts occurred 

last June, when Brad Gillis' album 
"Gilrock Ranch," featuring vocals by 
Greg Allman on two tracks, spawned 
the single "Honest To God," which 
reached No. 20 on Billboard's Album 
Rock Tracks chart. 
"We realized there's an audience 

out there, beyond guitar enthusiasts, 
that's looking for what we have to of-
fer," says Lartz. "That's when we de-
cided to split the labels up into differ-

(Continued on page 83) 

Africa Fête 
Tour Is Hailed 
As A Success 
NEW YORK—Africa Fete, the Af-
rican and Haitian music roadshow 
put on by Island Records world im-
print Mango Records, was a re-
sounding success, according to 
festival organizers. 

In New York, the Africa Fête 
show at the Central Park Summer-
stage July 25 was attended by a 
crowd of 15,000-20,000 people, a re-
cord-breaker for the venue, ac-
cording to Summerstage producer 
Erica Ruben. 
Dates in other cities, such as 

Boston, were also well attended. 
The tour wound up in Edmonton, 
Alberta, Aug. 5. 
According to Mango VP of mar-

keting Peggy Dold, the success of 
this year's bill bodes well for the 
prospects of future Africa Fête 
tours. 
"We have every intention of do-

ing it again," she says. "It's been 
an extraordinary experience. The 
excitement generated from the 
New York show and from other ar-
eas is evidence that there's a mar-
ketplace in this country for these 
artists and this type of music." 
The festival, which has been lik-

ened to the annual Reggae Sun-
splash extravaganza, featured Be-
nin's Angelique Kidjo, Senegal's 
Baaba Maal and Ismael Lo, and 
Haiti's Boukman Eksperyans, all 
Mango artists. Island Records 
founder Chris Blackwell has said 
he will keep open the possibility of 
inviting other record companies to 
participate in future versions of 
Africa Fête (Billboard, June 5). 
The festival presented a wide 

range of African culture with arts, 
crafts, food, and clothing playing a 
role alongside the MŒiC.PAUL VERNA 
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whole music industry for pulling together on this one, and for making it cool to care. 

For more information about what you can do, or to learn about ECO's environmental 

CD inserts, call us at 310-444-4792. Together, there's no telling what we can do. 

ROCK& 
ROLL 

N R 
(And today, the planet moved closer to the same basic guarantee.) 

Talk about harmony. It took the entire music industry working together to 

figure out a solution to the CD long box. And now, thanks to the RIAA, 

NARM, NAIRD, and some very committed artists, the long box is history, 

and the planet can sigh a breath of relief. And as the environmental group 

for the entertainment industries, ECO would like to thank the 
/ Ire cL) 

EARTH 

COMMUNICATIONS 

OFFICE 

SPECIAL THANKS TO EMI RECORDS GROUP-NA., SONY MUSIC ENTERTAINMENT, MCA MUSIC ENTERTAINMENT GROUP, WARNER MUSIC GROUP 

BERTELLSMAN MUSIC GROUP, POLYGRAM HOLDING INC. AND THEIR ASSOCIATES LABELS FOR MAKING THIS AD POSSIBLE. 
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Colleagues Recall Hulett's 
Cutting-Edge Tour Biz Work 
BY MELINDA NEWMAN 

NEW YORK—Tom Hulett, who 
died July 30 of cancer at age 55, is 
being remembered by those who 
worked with him as a revolution-
ary in the field of concert promo-
tion and an artist manager to be 
reckoned with. 
"He was a forerunner of nation-

al concert tour promotion," says 
Larry Magid, head of Philadelphia-
based concert promotion firm 
Electric Factory Concerts. "Many 
of us did not necessarily agree 
with what he did, but I'd have to 
say we owe Tom and people like 
him a debt of gratitude. Without 
him laying the groundwork, the 
concert business might not be as 
we now know it." 

Hulett co-founded concert pro-
motion company Concerts West 
with Jerry Weintraub in 1967. To-
gether they broke through terri-
torial boundaries rigidly adhered 
to by local promoters by coordinat-
ing and promoting national tours 
for such artists as Jimi Hendrix, 
Creedence Clearwater Revival, El-
vis Presley, Neil Diamond, John 
Denver, and Frank Sinatra. 
"At that point, Elvis was only 

playing in Las Vegas," says Ron 
Delsener, head of New York-based 
Delsener/Slater Enterprises. 
"They went to see him in Vegas 

and convinced him there was mon-
ey in doing one-nighters around 
the country ... Tom was a gentle-
man and a family man, but he was 
a very imposing figure. If I'd been 
Colonel Tom Parker and I'd seen 
him and Jerry coming, I would 
have been convinced too. Until 
then, promoters had a bad reputa-
tion as being hucksters in loud 
suits and flashy jewelry, but they 
were classier than that and were 
entrepreneurs." 

"Basically, we did [the national 
tours] ourselves. We were kids and 
we didn't know any better. We 
went and got smarter and contin-
ued doing it anyway," recalls 

(Continued on page 77) 

Green With Pride Jazz pianist Benny Green recently received the City of 
Toronto Glenn Gould International Protégé Prize in Music and Communication. 
The award is presented by the Glenn Gould Foundation, a Canadian group 
formed to perpetuate the ideas and accomplishments of the late classical 
pianist. Shown, left to right, are Green; the governor general of Canada, Ramon 
John Hnatyshyn; drummer Jeff Hamilton; guitarist Herb Ellis; bassist Ray Brown; 
and pianist Oscar Peterson (seated), winner of the third Glenn Gould Prize. 

LIVE's Mount Named Prez/CEO Of WEA 
3 BY CRAIG ROSEN 

LOS ANGELES—As expected, the 
Warner Music Group has officially 
named David Mount, currently 
president/CEO of LIVE Entertain-
ment Inc., as the new president/ 
CEO of WEA Corp. Mount will re-
place Henry Droz, who is retiring 
from the post at the end of 1993 
(Billboard, July 10). 
According to Warner Music 

Group chairman/CEO Robert J. 

Morgado, Mount will join WEA as 
co-president/CEO on Sept. 1. He 
will also participate in WEA's con-
vention this week "as the designat-
ed successor to Henry, as well as a 
client of ours for another month." 
By the end of the year, Mount will 
officially assume the title of presi-
dent/CEO of WEA. 

Prior to joining LIVE, Mount 
spent 11 years with various divi-
sions of Warner Communications, 
including a stint as VP of sales and 

Report Forecasts Slower Music SalesU BY DON  JEFFREY  

NEW YORK—Music industry 
sales in the U.S. will grow at a 
slower rate in the next five years 
than they did during the past five, 
according to a new study. 
A report by New York invest-

ment bank Veronis, Suhler & As-
sociates Inc. projects compound 
annual sales growth of 7.4% for 

1993-97, compared with 10.1% for 
1988-92. 
The firm expects total spending 

on recorded music by consumers 
in the United States to reach $12.9 
billion in 1997. Last year consum-
ers spent $9 billion, according to 
the Recording Industry Assn. of 
America. 
The principal reason given for 

the projected slowdown is a flat-

tening of CD sales growth. CD 
sales increased at a 27.3% com-
pound annual rate during the past 
five years, but the bankers fore-
cast only 10.4% average growth 
through 1997. 
"Over the next five years, spend-

ing will grow at a slower rate as 
the CD market matures, and con-
sumers' price sensititivies keep 

(Continued on page 67) 

RECORD COMPAME& David Simone is 
promoted to senior VP of business af-
fairs for Capitol Records in Los An-
geles. He was VP of business affairs. 
Connie Baer is appointed VP of 

marketing for Sony Music Nashville. 
She was a partner at the Gary Group, 
an entertainment marketing agency. 
Hollywood Records in Los Angeles 

names both Bob Pfeifer and Nick 
Terzo VP of A&R. They were, re-
spectively, VP of A&R at Epic, and 
senior director of A&R at Columbia. 

Peter Takiff is appointed senior 
VP and chief financial officer for 
Tommy Boy Music in New York. He 
was executive VP of administration 
and GM for Mercury. 
Greg Peck is named VP of promo-

tion and black music marketing for 
Qwest Records in Los Angeles. He 
was head of Bahia Entertainment., a 
joint venture with RCA. 

Paisley Park Records in Los Ange-
les names John Dukakis GM and 

distribution for Warner Home Video 
from 1984-88. 
At LIVE, Mount also holds the ti-

tle of president/CEO with WEA-dis-
tributed LIVE Home Video. 

Aside from the video subsidiary, 
LIVE Entertainment is also the par-
ent company of the 139-store LIVE 
Specialty Retail Division, based in 
Milford, Mass., and VCL/Carolco 
Communications GmbH, a Munich, 
Germany-based home video distrib-
utor. 
According to Morgado, Warner 

Music Group had to go "outside to 
get somebody from inside" in hiring 
Mount. Morgado says Mount has 
"the knowledge of the various 
strengths of WEA, and he also 
brings the fresh perspective of a cli-
ent of WEA. He has the sensitivities 
of being not only a seller of music to 
retail, but a seller of music to con-
sumers. And that's a perspective 
that in some ways will be fresh to 
our organization." 
Morgado points out that it is a 

misconception that Mount has limit-
ed experience in the musk business. 
"The reality of it is, except for the 

(Continued on page 84) 

EXECUTIVE TURNTABLE 

PFEIFER TERZO SIMONE BAER 

Kerry Gordy VP of A&R and artist 
development. They were, respective-
ly, VP of Paisley Park and owner of 
KG Entertainment Group. 

Atlantic Records promotes Seth 
Gershman to manager of national al-
ternative radio promotion in New 
York, Kris Metzdorf to manager of 
national alternative radio promotion 
in Los Angeles, and Gene Rankin to 
A&R coordinator and administrator, 
West Coast. They were, respectively, 
coordinator of national college radio 
promotion, national college radio co-
ordinator, and executive assistant to 

senior VP Danny Goldberg. 
Linda Murdock is promoted to se-

nior director of national CHR promo-
tion for the PolyGram Label Group in 
Los Angeles. She was national direc-
tor of CHR promotion. 
Corbin Dooley is appointed direc-

tor of marketing for SBK Records in 
New York. He was regional promo-
tion director for EMI Records Group. 
Ginger Greager is named director, 

media and artist relations, for Mercu-
ry Records in New York. She was as-
sociate director of that division. 
Jason Pert is named national man-

Stewart, Diamond 
Score Platinum 
In July Certs 
• BY CHRIS MORRIS 

LOS ANGELES—An "Unplugged" 
triumph for Rod Stewart and a plat-
inum parade for Neil Diamond high-
lighted July sales certifications 
from the Recording Industry Assn. 
of America. 

Stewart's Warner Bros. album 
"Unplugged ... And Seated" be-
came the first "Unplugged" project 
released in 1993 to be certified plati-
num. The album is the raspy-voiced 
vocalist's 10th million-selling re-
lease. 
Diamond's "Gold" became the 

singer's fifth multi-platinum seller; 
three platinum certifications—for 
"Gold," "Moods," and "Tap Root 
Manuscript"—brought the vocal-
ist's total of million-sellers to 15. Di-
amond's gold certification for 
"Brother Love's Traveling Salva-
tion Show" raises his total in that 
category to 26 albums. He is tied 
with Elton John for the second-best 
gold track record; only Elvis Pres-
ley boasts more. All of the Diamond 
titles certified in July were on Uni. 
After more than 30 years in the 

business, veteran country act the 
Statler Brothers tallied their first 
multi-platinum album with their 
hits package "Best Of The Statler 
Brothers"; the 1987 release hit the 
two million mark. 
July was a double-barreled month 

for Wynonna Judd: she scored plati-
num records for her second solo re-
lease "Tell Me Why" (MCA) and the 
Judds' "Love Can Build A Bridge" 
(RCA Nashville). 

First-time platinum achievers 
were Twin Cities rock band Soul 
Asylum, for "Grave Dancers 
Union" (Columbia) and country 
singer Aaron Tippin, for "Read Be-

-tween The Lines" (RCA Nashville). 
Reba McEntire's 1987 MCA re-

lease "Merry Christmas To You" be-
came the country thrush's 12th gold 
album; she ranks fourth among fe-

(Continued on page 82) 

D'ACHILLE CORY TAKIFF PECK 

ager of adult contemporary promo-
tion for Arista Records in New York. 
He was national director of top 40 
promotion at AIM Marketing. 
Norma DeShields is appointed re-

gional manager of R&B promotion 
for Zoo Entertainment in Chicago. 
She was national R&B promotion co-
ordinator for Motown. 

Eric Brooks is promoted to execu-
tive director of promotions for Priori-
ty Records in Los Angeles. He was 
director of promotions. 
Helena Coram is promoted to art-

ist relations manager for Warner 

Bros. Records in Los Angeles. She 
was artist relations assistant. 

MIMED HEWS. Virgin Retail Europe 
in Landon promotes Max D'Achille 
to European marketing projects man-
ager and names Bianca Cory prod-
uct liaison manager. They were, re-
spectively, European marketing coor-
dinator for Virgin Retail Europe, and 
an employee of W.H. Smith. 
John Scott is appointed VP of vid-

eo sales for WEA Corp. in Los Ange-
les. He was director of sales for Co-
lumbia TriStar Home Video. 
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Honeymoon Continues For UB40 
Act Scores On 2nd Try With Elvis Cover 
• BY PAUL SEXTON 

LONDON—For the band that defies 
critical indifference to take reggae to 
the ma.s.ses, UB40's tenure at No. 1 on 
Billboard's Hot 100 and on charts 
worldwide with "Can't Help Falling In 
Love" is a typically against-the-odds 
triumph. 
The octet from Birmingham actually 

had its recording of the Elvis Presley 
standard commissioned—and then 
turned down—for another Hollywood 
movie before they secured a spot on 
the soundtrack of "Sliver." 

Furthermore, the band's run to the 
top of the U.S. chart marks the second 
time a UB40 single has risen to Bill-
board's top 10 after entering in the an-
chor No. 100 position (Chart Beat, July 
31). The act is now celebrating 14 con-
secutive years of U.K. chart singles 
and a total of 28 top 40 appearances in 
its native country. 

Virgin senior VP of promotion Mi-
chael Plen reports that UB40's "Prom-

ises And Lies" album, released July 27, 
shipped gold in the U.S. "Considering 
we took four or five months to achieve 
that on the last album (1990's "Labour 
Of Love II"), that's a tribute to how 
hard we pushed that record, taking two 
years to break two singles, 'The Way 
You Do The Things You Do' and 'Here 
I Am (Come And Take Me)'." The cov-
ers collection sold some five million co-
pies worldwide, including 150,000 in 
South Africa, 72,000 in New Zealand, 
and 40,000 in Colombia, he adds. 
The rise of "Can't Help Falling In 

Love" from the cutting-room floor to 
the top of the charts is remembered 
with some bemusement by drummer 
Jim Brown. "We accidentally did that 
track because we were asked to for a 
specific project," he says. "We were 
first approached by the people that 
made 'Honeymoon In Vegas'; everyone 
was covering Elvis songs for the 
soundtrack. I'm not really an Elvis 
fan—other guys in the band are—but 
I just happened to be in the studio 

UB40: Ali Campbell, Earl Falconer, Mickey Virtue, James Brown, Brian Travers, 
Norman Hassan. Astro. and Robin Campbell. 

Siberry: This Boy's Life? 
Set Poses Mktng. Challenge 
• BY LARRY LEBLANC 

TORONTO—One of the most cele-
brated performers in Canadian music 
for a decade, Jane Siberry is the type 
of artist apt to make label executives 
and artist managers a tad nervous. 
Her Aug 3. release, the adventurous 

and ambiguously titled "When I Was A 
Boy," took four years to complete and, 
although it is unlikely its music or vid-
eos will break through at mainstream 
formats in North America, Siberry 

• doesn't plan to tour with it. 
"I can't picture touring," says Tor-

onto-based Siberry, who maintains 
separate label deals with Warner Mu-
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JANE SIBERRY 

sic Canada and Warner Music U.S. "I 
know if I do, it will have to be much 
more vocal-oriented than before, but I 
can't quite get the germ of it." 

Peter Standish, product manager for 
Warner Bros./Reprise in Los Angeles, 
admits marketing the release is "going 
to be a challenge, but the consensus in 
the company is that this is a wonderful 
record. What makes Jane's music at-
tractive is that she's a true artist." 
"With Jane, I just roll with the 

punches because she's such an unusual 
artist," maintains Siberry's manager of 
10 years, Bob Blumer, who is based in 
Los Angeles. "She is unbelievably 
steadfast in her musical vision." 

Recorded at Toronto's Reaction Stu-
dios here, Mushroom Studios in Van-
couver, Westside Studio in London, 
and Studio Backstage in Switzerland, 
"When I Was A Boy" was produced 
mostly by Siberry. Brian Eno came in 
to produce two tracks (one with Si-
berry), while Canadian producer/gui-
tarist Michael Brook produced likely 
second single "Love Is Everything." 
The project's initial stages included 

a false start. After playing her first set 
of demos about 18 months ago for 
Warner president Lenny Waronker, 
along with senior VP of A&R Michael 
Ostin and VP/GM of A&R Roberta Pe-

(Continued on page 43) 

when the request came in. I said, 'Well, 
I quite like 'Can't Help Falling In 
Love,' so me and the bass player [Earl 
Falconer] put down the basic track. 
They didn't like it very much—Bono 
did a version and they preferred his to 
ours— which is fair enough. So we just 
shelved it. 
"Then a month or two later, a re-

quest came in for the track from an-
other film company," he says. "We 
weren't even going to put it on the al-
bum, so you can see from the circum-
stances that one thing led to another." 
He adds that the band had also dis-
cussed the possibility of giving 'Crying 
In The Chapel' the distinctive UB40 

(Continued on page 13) 

Tina's Gold. Tina Turner is presented a gold record for her latest effort, the 
soundtrack to her li‘e story, "What's Love Go: To Do With It." Flanking her are Virgin 
Records president Phil Cuartararo, left, and Turner's manager, Roger Davies 

Current Acts Experience Jimi 
The Cure Shows Oft Sabbath Bows Out 
BAND OF GYPSYS: It's a work in progress so Warner 
Bros. isn't talking much about it, but the label is lining 
up artists for a Jimi Hendrix tribute album tentatively 
slated to come out before the end of the year. Among the 
acts said to be cutting tracks are P.M. Dawn ("You Got 
Me Floatin' "), the Cure, ("Purple Haze"), and the Spin 
Doctors ("Spanish Castle Magic"). Other names attached 
to the project are Ice-T and Eric Clapton. The project 
is being produced by longtime Hendrix cohort Eddie 
Kramer (Billboard, May 1). 

SHOW AND TELL: The aptly ti-
tled "Show," which chronicles the 
Cure's appearance at The Palace in 
Auburn Hills, Mich., last July, 
opens at movie theaters in Cleve-
land and Kansas City Aug. 27. The 
90-minute film, shot in color and 
black & white, is expected to play in 
more than 20 cities throughout the 
fall, with most theaters booking it 
for a week. Other cities on the slate 
include Austin, Texas; San Diego; 
Milwaukee; and Denver. The movie will be followed by the 
early September release of a live CD-5, "Side Show." The 
CD-5 will include four songs not available on late Sep-
tember's full-length "Show" CD. Both releases will come 
through Fiction/Elektra. The cassette version of "Show" 
will include the four cuts from "Side Show." Under the 
Too-Much-Of-A-Good-Thing Dept., in October the Cure 
will release "Paris," a set recorded during 1992's Euro-
pean tour featuring tracks not included on the September 
releases. 

IT'S A ROCK'N'ROLL WORLD, and it gets rockier ev-
ery day. After Ozzy Osbourne told Billboard several 
weeks ago that plans were all set for a Black Sabbath 
tour with Osbourne at the helm, we've now learned that 
the tour has been canceled after nine months of negotia-
tions. We guess when Ozzy told us, "all our childish fuck-
ing anger is water under the bridge," that was before the 
water rose and the dam burst. 

SLY FOX: Fox Records, the label started by 20th Cen-
tury Fox and BMG last summer, is moving from a sound-
track-only imprint to one that handles individual artists 
as well (Billboard, July 4, 1992). Projects will be funneled 
through different BMG labels, which will assist in promo-
tion and marketing. The first act to come out on Fox will 
be Big Country, which has not had a record out in the 
U.S. in five years. The Sept. 14 release, titled "The Buf-
falo Skinners," will go through RCA. The 1994 debut by 
alternative act the Carnival Strippers will go through 
Zoo. Other signees with early 1994 releas are "In Liv-

by Melinda Newman 

ing Color"comic Jamie Foxx, female rapper Simply E, 
and movie composer Jerry Goldsmith. Designated labels 
have not been named. 

OLD MUSIC VIDEO EDITORS never die, they just 
fade into light rotation. But we've kept an eye toward the 
video screen, and the best clip we've seen in some time 
is Blind Melon's "No Rain." The video plays off the 
band's album cover, which features a prepubescent, tap-
dancing girl in a bumblebee outfit. Samuel Bayer di-

rected the clip, a sweet parable of 
her travails to be allowed to per-
form despite her comical appear-
ance. After multiple rejections, she 
passes through gates to a beautiful 
field filled with human bumblebees 
of all different shapes and sizes who 
accept and embrace her. As the tale 
unfolds, scenes of the Capitol Rec-
ords act playing in the same field, 
are intercut. Imagine, a video with 
a scantily clad female, albeit very 
young, that isn't sexist or neander-

thal in its approach. 

THIS AND THAT: The Earth Communications Office 
(ECO), which has worked long and hard with the music 
industry in getting the longbox banned, is saluting Bon-
nie Raitt, Raffi, and the Beach Boys for their environ-
mental work at an Aug. 9 luncheon in Los Angeles. With 
a roomful of artists, label heads, and press, ECO is set 
to announce its next project: to have CD jewel boxes made 
from 30% pre- and post-consumer material by January 
1995 ... David Coverdale and Jimmy Page, collectively 
known as Coverdale/Page, will kick off a 13-date tour Oct. 
8 in Miami. The act will be playing Led Zeppelin and 
Whitesmike tunes as well as songs from their Geffen de-
but. Vince Neil, currently on the road with Van Halen, 
is the opening act ... Two upcoming reissues from the 
PGD-distributed Chronicles series should have baby 
boomers crowing with delight. Arriving Aug. 17 is a Tom 
Jones anthology, which spans from "It's Not Unusual" to 
"Kiss," and set for Sept. 21 release is the 19-track "Abba 
Gold," which already has sold four million units in Europe 
... Stewart Copeland will be the featured percussionist 
with The Seattle Symphony Sept. 21. The symphony will 
perform the world premiere of Copelkuld's "Solcheeka," 
as well as play movements from some of his other works 
... "The Stuff Of Dreams," a three-part PBS series that 
explores how man-made materials are affecting progress, 
will include segments on Richie Sambora and his man-
made Ovation guitar, and Todd Rundg-ren, who will ex-
plore the digital distribution of music via phone lines. The 
program begins airing Oct. 19. 
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FE UCIZI 
EXTENSION 

Entertainment Studies 

Learn From Top 
Professionals in 
the Music Industry 

Fall Quarter Begins September 25 

Whether you are interested in one course or an entire 
curriculum, UCLA Extension provides the highest level 
of instruction and course content to help you achieve 
your career and personal goals. 

Our courses are continually updated and expanded to 
keep pace with current trends and events as well as 
the latest in music technology. And you'll have access 
to recognized leaders at the forefront of their fields, 
chosen for both their professional accomplishments and 
their ability to communicate. 

Here are some of the courses we offer this fall: 

• The Music Business from the Ground Up: An Inside 
View, Burt Stein, owner, Burt Stein Entertainment 
Company and Bill Berro!, music business attorney 

• Basic Dynamics of Domestic and International Music 
Publishing: Law and Business, Martin Cohen, music 
business attorney 

• Understanding the Contracts of the Music Industry, 
Laurie L. Soriano and Lawrence J. Blake, attorneys 
at Manatt, Phelps & Phillips 

• The Music Underground: Alternative and Street 
Marketing, Vince Bannon, concert promoter, club owner 

• Record Production I. John Boylan, producer and song-
writer whose producing credits include Linda Ronstadt 
and REO Speedwagon and the soundtracks for Crybaby 
and The Sirnpsons 

• The Independent Music Company: Synergies and 
Strategies for Competing in the '90s, Neil Portnovv, 
Vice President, West Coast Operations, Zomba and 
Joyce Lapinsky, songwriter consultant; former profes-
sional manager, Chappell Music Publishing Company 

• Film Music-Found Money: Soundtrack Administration, 
Richard Schulenberg, JD, and Colin Slater, PhD, co-
founders, International Royalty Management, a company 
specializing in the administration of soundtrack music 

Join us for this special FREE program: 

• Preparing for a Career in the Music Industry 
Saturday, August 28, 9 am-5 pm 
UCLA: 2160-E Dickson Art Center 
Leading professionals answer your questions 
about career training in their fields. Opportunities for 
counseling and enrollment at a discount are available. 

Do you have questions about these and other courses in 
recording engineering, electronic music, film scoring, 
or songwriting? Call us at (310) 825-9064. 

Call Now For 
Your Free Catalog 
(800) 554-UCLA 
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Immortal/Epic Prepare To Pass ̀ Judgment 
New Soundtrack Pairs Rap & Alternative Rock Acts 
• BY HAVELOCK NELSON 

NEW YORK—Ranging from bunts 
to grand slams, the tracks on the 
"Judgment Night" soundtrack on Im-
mortal/Epic Soundtrax drive home 
the possibilities of rock/rap fusion. 

In occasionally offbeat, mostly rev-
ved-up pairings, 11 choice alternative 
rock bands back 10 leading rap acts. 
The album ships Sept. 7, and is nota-
ble for the totality of its musical con-
cept as well as the strength of its en-
listed talent. "All the artists are A-list 
professionals," says Immortal presi-
dent Happy Walters, who guided the 
project from conception to comple-
tion. He observes that although rock-
ers and rappers have gotten together 
before, as with "Fight The Power" by 
Public Enemy & Anthrax, and "Walk 
This Way" by Run-DMC & Aeros-
mith, "they never did it over an entire 
album using original songs." 
The creative matchups on "Judg-

ment Night" are Mudhoney with Sir 
Mix-A-Lot; Living Colour with Run-
DMC; Dinosaur Jr. with Del Tha 
Funkee Homosapien; Therapy? with 
Fatal; Pearl Jam with Cypress Hill; 
Helmet with House Of Pain; Faith No 
More with Boo Yaa T.R.I.B.E.; 
Slayer with Ice-T; Biohazard with 
Onyx; Teenage Fan Club with De La 
Soul; and Sonic Youth with Cypress 
Hill. 
The first single, due to drop in 

early August, will be "Just Another 
Victim" by Helmet & House Of Pain. 
The movie, "Judgment Night," is 

an "urban suspense-drama" starring 
Emilio Estevez, Denis Leary, Cuba 
Gooding Jr., and House Of Pain's 
Everlast. The Universal release hits 
screens Oct. 22. 

Walters, who also helms Buzztone 
Management (Cypress Hill, House of 
Pain, Funkdoobiest), says, "Since I 
manage Everlast, it sort of came to 
pass that [my record label] would 
handle the soundtrack." The idea for 
a set cross-pollinating alternative 
noise with rap expression grew out of 
Walters' realization that "a lot of al-
ternative artists dig hip-hop and a lot 
of hip-hop artists like alternative. It 
kind of made sense to do something 
that brings the [two teen genres] to-
gether." 
The process of translating his vi-

sion into reality took six months to 
complete. It involved hard planning 
and heavy negotiations. 

"First I had to get a hold of the 
managers and get them excited about 
the project," he says. Once that was 
achieved, the artists also had to be 
stirred. "Next, the labels had to give 
them permission to be on the album. 
Then the artists' publishers had to 
grant sync fees and licenses for the 
songs to appear in the movie. And, to 
actually get songs recorded, we had 
to work out logistics. It was hell. A lot 
of people didn't think I could pull it 

Reach For The STARS! 

Moving? Relocating? 
ARE YOU INTERESTED IN RESIDEN  
COMMERCIAL OR STUDIO PROPERTIES? 
BE SURE TO READ THE ADS IN THE REAL 

ESTATE TO THE STARS CLASSIFIED 
SECTION EVERY WEEK IN BILLBOARD 

off." 
Walters says he succeeded with 

help from other artist managers 
linked to the project. 
To assist the creativity of the per-

formers, who recorded from locales 
all over the world, Walters says he 
provided them scenes from the movie 
complete with notes explaining the 
shots. The task of "spotting" (select-
ing where songs would be used) was 
carried out by Karen Rachman, music 
supervisor for the film's producer, 
Largo Entertainment. 
The soundtrack will be boosted by 

a comprehensive campaign that will 
target anyone who wants to hear 
good music, Walters says. "It will be 
marketed as an album featuring 10 
of the best hip-hop artists working 
with 11 of the best alternative art-
ists." 
A videoclip will support the first 

5 

single, which will be promoted at 
college radio and on the alternative 
and hip-hop sides of the industry. 
Epic and Immortal will split the pro-
motional duties. Metal and hip-hop 
remixes will be made available. 

Plans are to herald the arrival of 
the album with a party hosted by 
Fab 5 Freddy of "Yo! MTV Raps" 
and "Headbangers Ball" host Ricki 
Rachtman. 
"The idea is to bring the two 

worlds together," says Walters. 
"We'll get as many artists as we can 
to perform." 

Walters is confident that "alterna-
tive kids will love `Judgment 
Night.' " He speculates that fans of 
hip-hop "will probably not jump all 
over it but [that] they will be pleas-
antly surprised. We'll have to wait 
and see who responds to what." 

AMUSEMENT BUSINESS® 
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ARTIST(S) Venue Date(s) 
Gress Attendance 
Ticket Price(s) Capacity Promoter 

WHITNEY HOUSTON 
IUFN WHALUM 
MIGIE li «SITIE 

Radio City July 20-21, 
Music Hall 23-24, 26 
New York 

$1,451,075 753,720 
175/ 150/ 140/ sellout 

130 

Radio City MUSIC 
Hall Prods 

LOLLAPAUXIZA '93: 
PRIMUS 
AUCE IN CHAINS. 
DINOSAUR JR. FISHBONE 
ARRESTED DEVELOPUENT, 
FRONT 242 
TOP. 

Kiefer UNO July 30 
lakefront Arena 
Grounds 
pmo. of New 
Orleans 
New Orleans 

$714,153 25,058 
128.50 30,000 

Beaver Prods. 

AME!. SUMMER JAM 
MARY J. BUCE. QUEDI 
LAMAN 
SNOW, SILK, EIRIAN 
MCKNIGHT, ICE CUBO 
ROGER/ZAPP, SM. 
NAUGHTY BY NARRE li 
OTHERS 

Shoreline July 31 
Amphitheatre 
Mountain View. 
Calif. 

1617,847 19,763 
137/ $29.50 sellout 

Bill Graham 
Presents 
KMEL Radio 

VAN lea 
RINCE NEIL. 

World Music July 30 
Theatre 
Tinley Park, III. 

$569,075 24,610 
635/ 62730/ sellout 
$18.50 

Tinley Park Jam 
Corp. 

LOU.APALOOZA 13: 
PRIMUS 
M'U IN CHAINS, 
DINOSAUR R. FISHBONE 
ARRESTED DEYELOPMENT, 
FRONT 242, TOOL 

Coca-Cola Aug. 1 
Starplex 
Amphitheatre 
Dallas 

9554,745 »,111 
132/ 626 sellout 

MCA Concerts 
PACE Concerts 
462 Concerts 

ROO STEWART 
PATTY Salrlt 

Shoreline July 30 
Amphitheatre 
Mountain Viere, 
Calif 

J415,405 20,000 
540/ 129.50/ sellout 
92050 

Bill Graham 
Presents 

VAN HALEN 
VINCE NEIL 

Riverport July 28 
Amphitheatre 
Maryland 
Heights, Mo. 

9428,137 19,996 
924.50/ 120.50 sellout 

Contemporary 
Prods. 

GARTH BROOKS Grandstand, July 30-31 
Frontier Days 
Park 
Cheyenne, Wyo. 

9315,458 23,234 
$17 sellout 

Don Romeo 
Agency 

KENKYG 
PEA80 VISOR 

Reunion Arena July 30 
Dallas 

1368,196 12,968 
SAO/ 929.50/ sellout 
62250 

Beaver Prods. 
Larvic Inc. 

ROO SlIWART 
PATTf SMYTHE 

Seattle Center July 28 
Memorial 
Stadium 
Seattle 

$398,204 14142 

/40/ $2850/ 16,500 
125 

Bill Graham 
Presents 
Entertarnment 
Consultants 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications. 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321 -4295, Fax: (6 15)-
327- 1 575. For research information and pricing, call Laura Stroh, (615)-321 -4254. 
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SOMEBODY'S DAUGHTER 

Conti ne Mal Drift 
UNSIGNED ARTISTS AND REGIONAL NEWS 
E (DITE B Y NAFILINJID F VVIVIA,N1 

ST. LOUIS: Last week at Mississippi Nights, with the river rising uncomfortably 
close to the venue's back door, Riverfront Times publisher Ray Hannann and 
Austin's South By Southwest organizers Louis Black and Louis Jay Meyers 
held a press conference to announce the first Mississippi River Music Festival, 
to be held Sept. 9-11. The regional event, which they hope will become annual, 
is co-sponsored by Budweiser, ASCAP, Streetside Records and co-owned radio 
stations The Fox (101.1 FM) and The Point (105.7 FM), as well as a dozen other 
newsweeldies throughout the Midwest. Given the success at SXSW, Black says 
his organization felt St. Louis was a logical place for growth as a "response to 
this growing music scene, and the strong bands we've been seeing at SXSW 
from this region." The benefit of such an undertaking, he adds, lies in the net-
working that takes place between music professionals. "It's about the music, 
or it's worthless." Meyers says the MRMF was not intended "to be a clone of 
SXSW. We've tried to create an event tailored around the needs of St. Louis." 
He admits that bands may not get signed to major-label deals through the fest, 
but suggests that "people in the region meet each other and share information. 
A band can move up a rung on the ladder, and they do play in front of people 
who can make a difference." Only one day of panels and workshops is planned, 
but the fest promises more than 200 regional acts, including about 80 of St. 
Louis' best, playing in 15-plus clubs. Half the acts will present a variety of blues, 
reggae, folk, and pop stylings; the rest will be up-and-comers in the rock/alter-
native vein. Locals the Boorays, Sun Sawed in 1/2, the Urge, Nov. 9, Pretty 
Polly, Suede Chain, Bent, Life Without Wayne, Suave Octopus, and hard 
rock entrees Lela Luthor and London Calling are benefiting from an early 
buzz. BRIAN Q. NEWCOMB 

SEATTLE: When Somebody's Daughter members Sheryl Wiser and Dustin 
Waln began singing and playing together in 1990, they discovered that the se-
cret to their harmony was that they didn't sing harmony at all. "We just sing 
at the same time," says Wiser. "Once we figured out what we were doing—or 
weren't doing—it really freed us." Over the last three years the duo has filled 
out to a five-piece, with the lineup now including Clayton Park and his soaring, 
strafing violin, and the rolling-thunder rhythm section of bassist Cory Van de 
Ven and drummer Steve Smith. Wiser writes much of the band's original mate-

rial and takes the forefront in live per-
formance. The songs are emotional 
and compelling; the vocals, combined 
with Waln's precise lead work and 
Park's violin, create a sonorous weave. 
In a historical context, the band's 
sound probably owes more to San 
Francisco than Seattle—It's A Beauti-
ful Day and the Jefferson Airplane 
come to mind—but Wiser and Waln's 

well-constructed, melodic material is right in step with what is apparently be-
coming the post-grunge Seattle sound: a richer, more melodic mix that doesn't 
ignore the city's serrated sensibilities. Only Somebody's Daughter was already 
there. Three self-produced demo cassettes have garnered considerable industry 
attention, but it's the upcoming CD, expected by fall, that Wiser says will "be 
our silver bullet." Meanwile, the band remains a sure draw in local clubs and 
festivals. 

TOM PHALEN 

MINNEAPOLIS: Soul Asylum, the only Minnesota-based act not affiliated 
with l'rince to earn a platinum album in the past 10 years, made a big 
splash at the Minnesota Music Awards July 15 at First Avenue nightclub. 
The 10-year-old quartet won Minnies for best artist, album ("Grave Danc-
ers Union"), song ("Runaway Train"), and male vocalist (Dave Pirner). 
Prince was honored with two awards, top R&B recording (" 44") and best 
R&B act, which he shared with the Curbfeelers. To share a Minnie with 
the famous mini-mogul is indeed an honor; the Curbfeelers also took the 
prize for best new artist. Other double winners included established acts 
such as bluegrass vets Stoney Lonesome, underground rockers Walt 
Mink and jazz organist Jack McDuff, a recent arrival here; some deserv-
ing local stalwarts, jazz singer Debbie Duncan and world-beaters Ipso 
Facto; newcomer new-age guitarist Billy McLaughlin; and defunct band 
the Suburbs, who reunited for four gigs to promote a live album. Several 
artists performed at the low-key ceremony, including polka fixture Ruth 
Adams and promising rock act Rex Daisy. The nonprofit Minnesota Mu-
sic Academy now has presented the Minnies 12 times in 13 years, and the 
number of categories and the voting rules and procedures have changed 
each time. Nineteen of this year's 41 winners received pieces of original 
art, created by students or professional artists, to commemorate their 
achievements. About 180 MMA members voted this year. The awards 
were part of the four-day Icebreaker '93, which included seminars and 
nightclub showcases staged by seven local labels, including Catacombs, 
Twin/Tone, and Red Decibel. JON BREAM 

ARTIST DEVELOPMENTS 
WHEEL ON THE MOUE 
Having a rock star in the family 
would be a boon to most budding 
musicians. But Rob Dickinson, lead 
singer for the Catherine Wheel, 
claims he never saw his first cousin 
Bruce—longtime front man for Iron 

Maiden—as a role model. 
"He was quite reluctant to come 

and see the band, actually, because 
of where he thought we fit in," he 
says. "It wasn't until recently that 
we ever sat down and talked about 
our respective music in a brotherly— 

CATHERINE WHEEL: Dave Hawes, Brian Futter, Neil Sims, and Rob Diciçnson. 

HONEYMOON CONTINUES FOR UB40 
(('() ued from page 11) 

treatment. 
Brown says he hasn't even seen 

"Sliver," which does not get its U.K. re-
lease until Aug. 20, and claims to be 
similarly oblivious to the often-nega-
tive reaction to the band's work at 
home. Critics cite the band's reliance 
on cover versions for its biggest hits— 
all four of UB40's U.S. top 10 hits have 
been remakes—and the band's sup-
posed "sellout" from early, politically 
motivated British chart items such as 
"King," "The Earth Dies Screaming," 
and "One In Ten." 

"If you listen to the first album 
[1980's "Signing Off"], you'll fmd it's 
extremely laid back, mellow, poppy 
sounding, and that's pretty much how 
we've stuck to making music," he says. 
"I don't see what we're doing now as 
any kind of change. The more likely 
criticism would be that we haven't 
changed. So we're not self-conscious 
about the cover, otherwise we wouldn't 
have released it ... The only criticism 
that has any relevance is whether peo-
ple buy the records." 
By Brown's yardstick and the band's 

track record, "Can't Help Falling In 
Love" is a sales spectacular. "It's turn-
ing into a Frankenstein," says Plen of 
its U.S. performance. Apart from its 
trans-Atlantic achievements, the single 
is or has recently been No. 1 in Canada, 
Australia, New Zealand, Holland, Aus-
tria, Denmark, Finland, Sweden, Ice-
land and Greece. The self-produced 
"Promises And Lies" already has sold 
200,000 copies in Britain, where it re-
moved U2's "Zooropa" from the pole 
position. 
The Presley song is the only cover 

on the new set. "The perception may 
be that UB40 got their foot in the 
door by having cover hits," says 
Plen, "but I didn't become ac-
quainted with themthrough covers. 
I've known them since the first al-
bum, and I will not let any promo 
person use the argument with a 
UB40 song that 'this is not a cover, 
so it's not a hit.' The last part of our 
job is persuading people that there's 

more to this group than that." 
On July 30, UB40 began a North 

American tour that runs until Sept. 
18. Virgin will release "Higher 
Ground" as the album's second U.S. 
single later this month. 

or is that cousinly?—way." 
Catherine Wheel, which released 

its second Mercury album, 
"Chrome," last month, lapped up on 
the American shores with its 1992 
U.S. debut, "Ferment." With that 
album, the Great Yarmouth-based 
quartet shed the "shoegazing" tag 
pinned on them by the British press. 
Not only did "Ferment" spawn last 
summer's most unusual alternative 
radio hit (the seven-minute "Black 
Metallic"), it also drew considerable 
notice from more adventurous metal 
programmers. 
To further expand the Catherine 

Wheel's diverse audience, Mercury 
preceded "Chrome" with the single 
"Crank," which shipped to 
alternative radio during the July 
Fourth weekend. That was quickly 
followed by a four-song sampler 
(keying the track "I Kill Rhythm") 
scheduled to arrive at metal outlets 
concurrent with the album's release. 
"We're as excited about this 

project as anything that's ever been 
brought to us by [London-based] 
Phonogram," says Mercury Records 
president Ed Eckstine. "The more 
you listen to it, the more you hear its 
potential. We've got a band here that 
goes far beyond your typical 
format." 
Mercury marketing director 

Marty Maidenberg says the label 
will again emphasize grass-roots 
retailers and media in its campaign, 

(Continued on next page) 
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ARTIST DEVELOPMENTS 
(Continued from preceding page) 

with contests and promotions 
planned for the band's late summer 
tour. "I consider this to be the first 
real Catherine Wheel record," 
Dickinson says of "Chrome." "There 
was a sense on the first record of us 
coming from a small seaside town, 
wanting to fit in, not pushing our 
ideas of what we wanted." 
"Chrome," produced by Gil 

Norton, is certainly the quartet's 
most spontaneous recorded effort, 
an outcome not lost on Dickinson. 
The singer recalls an early meeting 
where the band laid down a "no 
demos" ultimatum. Norton agreed, 
noting that he worked in a similarly 
adventurous manner with the Pixies. 

"I think by doing things the way 
we did, we captured the edginess 
that came out of a solid year on the 
road," says Dickinson. "So few bands 
have a reason to make a record and 
we felt we did, that we'd moved on to 
something different and relevant." 

DAVID SPRAGUE 

RHINE-LAND 
What first attracted Stevo 
Glendinning, senior director of A& R 
at I.R.S. Records, to Cincinnati-
based alternative band Over The 
Rhine was the group's focused 
artistic presentation. He 
remembers, "I get so many tapes it 
seems endless, but the package was 
just unbelievable. There was this 
whole vibe, the way it was put 

together was immediately 
impressive. It just made me put it on. 
I put it on and couldn't believe what 
I was hearing, actually. I just 
couldn't believe that this band wasn't 
signed." 
What Glendinning was hearing 

was the band's "Patience" set, 
originally released independently. 
The album, released June 29, came 
out as originally recorded, except 
that "Circle Of Quiet," which I.R.S. 
plans to promote to adult-alternative 
radio, was moved up from track 10 to 
third in the song order. Explains 
Glendinning, "It is so strong that to 
just dismiss that record would really 
be stupidity. I really feel this record 
can get to the masses." 

Further, I.R.S. has reproduced 
the band's original 20-page lyric 

OVER THE RHINE: Linford 

Detweiler, Brian Kelly, Karin 

Bergquist, and Ric Hordinski. 
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booklet and invested in the band's 
unusual idea of a highly attractive 
eight-postcard bio. "The whole 
reason that I put ('Patience') on 
immediately was the artwork. If 
some band can do that off the bat, 
there's got to be something going on 
here. For me to try to bastardize 
that would have defeated the whole 
object. It's a very important element 
of the act." 

It was Glendinning's willingness 
to catch the vision of Over The 
Rhine that made the band choose 
I.R.S. Bassist and songwriter 
Linford Detweiler says, "There's 
been no attempt by the label to 
reinvent Over The Rhine. They 
respect our identity; they encourage 
us to be closely involved in 
everything that's relevant to us— 
the marketing concepts and, of 
course, the artistic decisions. Stevo 
signs bands that he likes and then 
leaves them alone." 

Detweiler's melodies, featuring 
the sultry yet brittle vocals of Karin 
Bergquist and the guitar textures 
and tones of Ric Hordinski, give 
Over The Rhine its haunting 
signature sound. Says Hordinski, 
"The new CD was kind of inspired 
by our ongoing search for ourselves, 
and record contracts, and fame and 
fortune, and teen-age stardom." 
The quartet's first musical 

experiments were released in 1991 
as " 'Til We Have Faces," which 
they sold at their gigs. Eventually, 
the band found its way onto high-
profile opening slots, doing a short 
string of dates for Bob Dylan and 
then touring with Adrian Belew. 
The band's maturity and growth as 
songwriters and performers is 
evident throughout "Patience." 

Glendinning recalls, "I 
immediately saw them play in 
Cincinnati at this place called Sudsy 
Malone's. So I go there and it's in 
the middle of November and there 
must have been 400 or 500 people in 
there, just jam-packed. And Over 
The Rhine was just great. I was 
stunned. I met the guys and Karin. 
They had this incredible sense of 
what they wanted to do. What they 
wanted to do was totally in line with 
what I saw the vision of the band 
being, so I signed them." 

BRIAN Q. NEWCOMB 
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Jeff Serrette 

BMI Goes Corporate; 
Lines, Women, & Song 

BMI MEANS BUSINESS: BMI 
says it has developed the first "uni-
fied" music performance agreement 
for use of music in any number of cor-
porate settings. A result of its survey 
of the top 7,500 American businesses, 
the new agreements now being mar-
keted will increase BMI's coffers in 
this area, while benefiting businesses 
in providing one annual fee, based on 
the number of employees, and "sub-
stantially less paperwork." "Previ-
ously, corporate executives had to fill 
out three or four different agree-
ments because there was no single 
agreement to 
meet their mu-
sic require-
ments," says 
Thomas G. 
Annastas, 
BMI's VP of 
general licens-
ing. 
The agree-

ment covers BMI-licensed music per-
formed in sales meetings; in fitness 
and aerobics facilities; live or rec-
orded background music; music in 
TV and radio programming received 
by licensee on the premises; and on-
hold music. This usage falls under the 
category of general licensing, which 
accounts for 14% of BMI's revenues, 
or $42 million of its annual take of 
$300 million. 

WELCOME TO THE CD ERA: 
When "88 Lines About 44 Women," 
as originally recorded by the Nails in 
1981 on four-track equipment, ap-
pears on an EMI compilation CD, 
"Living In Oblivion II," due in Sep-
tember, it'll mark another interesting 
chapter in the song's 12-year history. 
"Modern-rock radio has introdu-

ced '88 Lines' to a new generation of 
fans who have not been able to pur-
chase the song because the Nails' al-
bums are out of print and were never 
re-released on CD," says David 
Kaufman, the song's original pro-
ducer, its co-writer, a former Nails 
member, and president of New York-
based City Beat Music Co., which 
publishes the song. 

"It was added as an afterthought 
to three other 2,4-track recordings for 
an independently released EP on the 
Jimboco/City Beat label titled 'Hotel 
For Women'," Kaufman continues. 
He says the EP sold more than 3,000 
copies and was picked up by Jem/ 
Passport for distribution on the Jam 
label in the U.S. and Passport/A&M 
in Canada. The song has become 
"fodder for collectors" in that it has 
been released on three different la-
bels and there are three-song and 
four-song versions of the EP—some 
sporting picture inner sleeves, some 
without a picture, and others with dif-
ferent covers. Also, a single version 
was released with a different B side 
than appears on the EP. There also 
is a recent Rough Trade U.K. single 
that was mastered from one of the 
EPs. 
The Nails were signed to RCA in 

1984 and recorded an album, "Mood 
Swing," which included the version of 

"88 Lines" that's getting airplay to-
day and is used on the EMI album. 
According to Kaufman, other 

members of the Nails have re-formed 
to record a CD project. 

ON THE ROAD AGAIN: When 
writer/producer/guitarist Jim Cre-
gan dropped out of the touring cir-
cuit in 1988, his stated reasons were 
to devote himself full-time to song-
writing and producing, while being 
close to his home and family in Los 
Angeles. This hiatus helped him 
make platinum-selling music for such 

acts as the 
London 
Quireboys 
and Glass Ti-
ger. Cregan, 
who recently 
signed a global 
publishing 
deal with 
MCA Music, 

has had his songs recently recorded 
by Peter Cetera and Rita Coolidge, 
and has spent time recording with 
Roger Taylor of Queen and Japan-
ese superstar Yoshiki. 
Now, it's back to the road for Cre-

gan, as he joined Rod Stewart's 
worldwide "Unplugged" tour that 
kicked off two weeks ago. His friend-
ship with Stewart goes back almost 
two decades, including 12 years as 
Stewart's band leader and guitarist. 
He also is Stewart's most important 
songwriting partner, with 27 collabo-
rative efforts so far, including "To-
night I'm Yours," "Passion," and 
"Forever Young." 

ic 
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by Iry Lichtman 

LOSE OUT' SALE: Broadway 
Angel closes out the rerelease of Ca-
pitol Records cast and soundtrack 
albums in September with four titles, 
bringing the total to 34 albums. Set 
are Jerry Bock & Sheldon liar-
nick's "Fiorello!" (1959) and "Ten-
derloin" (1960), Noel Coward's "Sail 
Away" (1961), and Charles Strouse 
& Lee Adams' Golden Boys" (1964). 

EASY DOES IT: A firm in Santa 
Clarita, Calif. says it has developed a 
royalty accounting software system, 
Synchronizity, that automates roy-
alty accounting. The company main-
tains music databases containing the 
copyright ownership and payee infor-
mation. At the end of each royalty pe-
riod the data are merged to generate 
the royalty accounting reports and 
statements. The system can also gen-
erate royalty checks, while other por-
tions of the system can handle music 
clearance, music supervision and cus-
tomized reports, says Ron 
McGowan, VP of business affairs. 

PRINT ON PRINT: The following 
are the best-selling folios from CPP/ 
Belwin: 
1. 4 Non Blondes, Bigger, Better, 
Faster, More! 
2. Living Colour, Stain 
3. ZZ Top, Greatest Hits 
4. Paul Gilbert, Intense Rock II 
5. Michael Damian, Reach Out To 
Me. 
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Artists 8( Music 

U.S. Lawmakers Rip Germany's Ban Of Corea Show 
• BY MIKE HENNESSEY 
and DOMINIC PRIDE 

STUTTGART—The controversy 
over Chick Corea's religious beliefs 
is escalating into a diplomatic row, 
with heated exchanges between U.S. 
and German authorities over free-
dom of speech. 
The incident started when the 

state government of Baden-Wuert-

temburg refused to hire Corea for 
an Aug. 15 concert on the grounds 
that he is a member of the Church of 
Scientology (Billboard, July 17). 
Now, U.S. Congress members 

have sent a formal response to the 
German ambassador stating their 
concern over the ban. 
The letter, sent July 20, states: 

"The German Constitution is similar 
to the American Bill of Rights, in 

that all individuals, and especially 
minorities, are guaranteed the right 
to practice the religion of their 
choice without penalty. The German 
constitution goes further than the 
Bill of Rights by also guaranteeing 
the right of artistic expression. It is 
distressing to have the German gov-
ernment decide who can perform 
based on their religious beliefs." 
The letter was signed by Louis 

Slaughter, chair of the Congression-
al Arts Caucus and its vice chair, 
James JefforcLs; John Conyers, chair 
of the Congressional Black Caucus; 
and Jose Serrano, chair of the Con-
gresssional Hispanic Caucus. Sena-
tor Dianne Feinstein (D-Calif.) has 
also sent a letter to the German am-
bassador voicing her concerns. 
Corea himself wrote June 8 to 

(Continued on page 84) 

Her career has spanned three decades, and she continues to 
reign as one of the most beautiful voices in music today. 

From her numerous hits with the Supremes, through her film 
and then solo career, Billboard's September 25 special is an 

exclusive tribute to her record-setting accomplishments, with 

an eye toward the future, as she releases her CD-boxed set! 

Join us in toasting the diva of Motown, 

ISSUE DATE: SEPTEMBER 25 
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LA. Jodie LeVitus, Jon Guynn, 213-525-2300 
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Ken Karp 212-536-5004 

Panel Studying 
Rules, Fees At 
National Library 
• BY BILL HOLLAND 

WASHINGTON, D.C.—A private-
sector panel appointed as part of a 
congressional study will determine 
whether to recommend cutting the 
Library Of Congress' registration 
and deposit requirements for copy-
right applicants. The panel, which is 
meeting throughout the summer, 
must advise Congress this fall. 

In the rarefied copyright law com-
munity, some feel the current regis-
tration fee and deposit requirements 
are a burden on some applicants and 
urge that the copyright act be amend-
ed; opponents fear such a change 
would close an important door for the 
acquisition of national resource 
copies of American music, literature, 
arts, and culture. 
No other country has a national li-

brary with public holdings and ar-
chives as extensive as the Library of 
Congress. 
The advisory group is co-led by for-

mer register of copyrights Barbara 
Ringer, one of the principal architects 
of the revised 1976 Copyright Act. It 
includes top copyright lawyers and 
professors, some with arts or music 
business experience. 

Its conclusions could have impor-
tant ramifications on a pending law 
to change the way copyright protec-
tion is offered. The Library Of Con-
gress provisions are part of a larger 
bill that would amend the copyright 
law through a number of measures, 
including the abolishment of the dis-
credited Copyright Royalty Tribu-
nal. 

Sen. Dennis DeConcini, D-Ariz., 
and Rep. William J. Hughes, D-Ni., 
authors of the bill, asked the Li-
brary of Congress and the Copy-
right Office to "re-examine" the 
benefits and burdens of the present 
system. 
With some exceptions, publishing 

houses and record companies nor-
mally register releases and file de-
posit copies of works. Opposition to 
the requirements have come from 
other applicants, such as photogra-
phers, who find it a burden to send 
registration fees as well as copies of 
perhaps hundreds of photographs. 

Musicologists and archivists reg-
ularly use the library's deposit-copy 
archives. Sometimes the projects 
are large-scale. 

Last spring, Sony Music officials, 
with prior copyright authorization, 
traveled to the library on a success-
ful mission to study and make 
copies of Frank Sinatra's rare 
World War II-era V-Disc recordings 
for its upcoming Sinatra boxed-set 
program (Billboard, March 6). 

Panelists with music and enter-
tainment industry copyright-area 
backgrounds include Bernard Sor-
kin of Time Warner Inc.; John 
Baumgarten of Proskauer, Rose, 
Goetz & Mendelsohn; and Fred 
Koenigsberg of White & Case. 
The panel, which is meeting twice 

monthly, may have initial findings 
and conclusions this fall, according 
to library officials. 
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POPULAR•UPR'SINGS 
BILLBOARD'S WEEKLY NATIONAL REPORT ON NEW AND DEVELO 0 ING ARTISTS 

ON Broadway. Sarah 
Brightman, star of the original 

London and New York casts of 
"Phantom Of The Opera," is 

starting to see sales build for 
her alternative-flavored 

"Dive." The set has been out 
since April, but it has been 
showing fast growth in many 

major markets during the past 

three weeks. 

BECOMING: "Become What You Are," by the Juliana Hatfield 
Three, is the rest album to be worked by Mammoth and Atlantic 
in the labels' joint venture (Billboard, Oct. 10, 1992). The set hit 
the streets Aug. 3, and if press coverage offers any clue as to how 
the album will fare, it will be a solid seller. 

Hatfield is profiled in the current issues of GQ, Elle, and Seven-
teen, and the album fetched the lead review 
spots in Musician and Alternative Press. Mam-
moth says features are also planned for upcom-
ing editions of Rolling Stone, Details, and Gui-
tar Player, with a review set to run in Spin. 
For Hatfield, who earned "Best Alternative 

Indie Album" accolades from Entertainment 
Weekly with her solo title, "Hey Babe," the new 
trio album marks her first band project since 
leaving the Blake Babies at the beginning of 
last year. 
'We are not using any gimmicks on this rec-

ord," says Danny Goldberg, Atlantic senior VP. 
"The music speaks for itself. Our strategy is to 
remain faithful to her artistic vision." 
The Juliana Hatfield Three kicked off the al-

bum with a 30-minute performance, followed by 
an autograph session, at Tower Records' Boston 
store. Tower estimates about 500 people turned 
out, and bought some 200 units. "The floor was 
packed," says Nancy Kahn, cassette buyer at 
the Boston Tower. "A lot of her fans were excited to see her new 
hand play live." 

PARADISE FOUND: Metal Blade isn't waiting for a street date 
to generate a buzz for metal act Paradise Lost. Although its new 
album, "Icon," isn't due until Sept. 28, the U.K. band already is 
traveling the U.S. with fellow death-rock diehards Morbid Angel 
(Giant) and Kreider (Futurist). This triple-threat tour began Aug. 
7, with dates in San Francisco, Seattle, and Denver to be followed 
by a Midwest assault later this month. 

Indie metal specialty stores such as Apple Emporium in Apple-
ton, Wis., are prime targets to build a word-of-mouth following. 
Apple owner Dan Minton, who sells a steady amount of Paradise 

Band In Boston. Despite 
competition from fellow 
Boston scene acts the Story, 

the Mighty Mighty Bosstones, 

and Aimee Mann, the No. 1 
Heatseeker in the Northeast 

region for two of the last three 

weeks has been Slash/Warner 
Bros. act Tribe. The quintet 
began playing a 14-date 

Northeast tour Aug. 6, with 
shows elsewhere to follow. 

Lost imports and T-shirts, says, "They are one of the consistent 
sellers. We already have kids coming in asking about the new rec-
ord." 

"With this record, the band is moving a bit more towards main-
stream heavy metal," says Ralph Paz, Metal Blade's national di-

REGIONAL HEATSEEKERS 

MOUNTAIN 
Big Head Todd & The Monsters, Sister Sweetly  

ÇUWEST NORTH CENTRAL   1 EAST NORTH CENTRAL 
: White Zombie, La Sexoxisto: Devl Music Veil 

T - 

White Zombie, La Sexorcista Devi!Music Vol I 

No Gimmicks. Former Blake 
Babies member Juliana 
Hatfield returns to her band 

roots with the first album by 

the Juliana Hatfield Three. The 
Mammoth/Atlantic act kicked 

off a no-nonsense marketing 
campaign with a well-attended 

in-store appearance at Tower 

Records in Boston. Hatfield is 
profiled in current issues of 

GO, Elle, and Seventeen. 

rector of retail sales. "They aren't your typical death-rock band. 
Paradise Lost is one of our key priorities." 

SARAH SMILE: Sarah Brightman's alternative-minded depar-
ture from Broadway fare, "Dive," has been out since April, but 
it's starting to rise quickly in several major markets, including 

New York, Boston, Los Angeles, San Diego, 
Minneapolis, Las Vegas, and New Orleans. 
MM says sales in some of those pockets 
have tripled during the past three weeks, 
and that alternative airplay has been the 
catalyst in most markets. In the San 
Francisco Bay area, Brightman's biggest 
market to date, her "Captain Nemo" track 
has received airplay from KITS "Live 105." 
In Minneapolis, the catalyst has been album-
alternative station KTCJ/KTCZ "The Cities 
Y7." 

"Dive" was one of the three albums in-
cluded in A&M's presentation to Tower Rec-
ords' recent convention (Popular Uprisings, 
July 10). When PolyGrarn Group Distribu-
tion asked Tower managers and field staff 
to vote on the artists it would like to see in-
cluded in an advertising campaign, Bright-
man handsomely outpolled label mates Paw 
and Sheryl Crow. Consequently, the title is 

now featured in the chain's CD Listening Stations. 

MACHINE AGE, PART TWO: Popular Uprisings recently 
noted the flood of groups with the word "machine" in their names, 

Rage Against The Machine, Damn The Machine, and Ma-
chines Of Loving Grace (Billboard, July 17). Well, the Chameleon 
label adds another to the mix on Tuesday (10) when it bows the 
new album by My Sister's Machine. Adding to the potential con-
fusion: the set is titled 'Wallflower," quite similar to the name of' 
Virgin act the Wallflowers. 

PACIFIC 
Rodney 0 & Joe Cooley, F-It New York N 

--"I'lliemeNt SOUTH CENTRATI  
Doug Supemcnv, Red And Rio Grande 

  1 

NORTHEAST 
Ube, Sleeper 

MIDDLE ATLANTIC 
Robin S., Show Me Love  

SOUTH ATLANTIC 
Robin S., Show Me Love 

THE REGIONAL ROUNDUP 

Rotating top-10 lists of best-selling titles by new & developing artists. 

PACIFIC SOUTH CENTRAL 
1. Rodney 0 lti i.e Cooley, F h New Yoh. 1. Doug Supernaw, Red And Rio Grande 
2. Deep Fiyest. 'Jeep Forest 2 Ganksta N•l-P, Psychic Thoughts 
3. Tool, Undertow 3. Nemesis, Temple Of Boom 
4. White Zombie, La Sexorcisto Devil Mu.. 4 White Zombie, La Sexormsto Devil Music 
5. Robin S., Show Me Love 5. Tool, Undertow 
6. Fugazi, in 01 The ltaltaker 6. Bass Patrol, Nothin But Bass 
7. EI.Stet, Shor Dalia 7. Mark Collie, Mark Collie 
8. Big Mountain. Wake Up 8. Big Head Todd/Monsters, Sister Sweetly 
9. CAM, Gas ChamMI 9. Radney Foster, Del Rio. TX 1959 

10. Bad Religion, Remo,. For Hate 10 Bass Outlaws, Illegal Bass 
Popular Uprisings is prepared by Geoff Mayfield and Brett 
Atwood with assistance from Pietroluongo. 
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COMPILED FOR WEEK ENDING AUGUST 14, 1993 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, 11111111111 

COMPILED, AND PROVIDED BY • • 
ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSE-TE/CDi 

CO 3 11 
* * * No. 1 * * * 

TOOL 700 1105? (9 98/15 98) : week at No 1 UNDERTOW 

2 2 25 WHITE ZOMBIE (.¡!i! ri .,1460/MCA (9.98/)3.98) LA SEXORCISTO: DEVIL MUSIC VOL. 1 

3 4 4 ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.981 SHOW ME LOVE 

4 5 23 BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486MB (9.98/15.98) SISTER SWEETLY 

5 6 10 DOUG SUPERN . _....AW BRA 66133" (9.98/13.98) RED AND RIO GRANDE 

C) 15 7 DEEP FOREST EPIC 53747 (9.98 E0/15.98) DEEP FOREST 

7 8 8 RUPAUL TOMMY BOY lose (10.98/16.98) SUPERMODEL OF THE WORLD 

(1020 11 MIGHTY MIGHTY BOSSTONES MERCURY 514836 (9.98 10/13.98) DON'T KNOW HOW TO PARTY 

9 7 5 VERTICAL HOLD AMA 0310 (9.98/13.98) A MATTER OF TIME 

(10) 22 3 BASS PATROL JOEY Boy 3009 (9.98/14.981 NOTHIN' BUT BASS 

11 11 6 THE POSIES DGC 24522 (9.98/13.98) FROSTING ON THE BEATER 

12 14 5 GANKSTA N-I-P RAP-A-LOT 53860/PRIORITY 19.98/15.98/ PSYCHIC THOUGHTS 

13 , 13 7 FUGAZI DISCHORD 70* (6.98/8.98/ IN ON THE KILLTAKER 

14 10 19 BUTTHOLE SURFERS CAPITOL 98798 (9.98/13.981 INDEPENDENT WORM SALOON 

15 9 5 NEMESIS PROFILE 144) (10.98/15.981 TEMPLE OF BOOM 

16 19 30 MARK COLLIE MCA 10658 (9.98/15.98) MARK COLLIE 

17 21 12 2 UNLIMITED RADIKAL 15415/CRITIQUE (10.98/15.98) NO LIMITS 

18 12 8 CAPTAIN HOLLYWOOD PROJECT IMAGO 21027 (9.98/13.98) LOVE IS NOT SEX 

19 17 41 SCREAMING TREES EPIC 48996' (9.98 10/15.98) SWEET OBLIVION 

CD125 13 Pi HARVEY ISLAND 514696/PLG (9.98 10/13.981 RID OF ME 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five 
of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are 
immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP 
is ava lable. 0 Albums with the greatest sales gains. 4.) 1993, Billboard/BPI Communications. 

21 26 36 RADNEY FOSTER ARISTA 1871319.98/L3.981 DEL RIO, TX 1959 

22 16 3 PRIME MINISTER PETE NICE/DADDY RICH ou. JAM/RAL 53454'/COLUMBIA (9.98 EGY15.98) DUST... 

23 24 37 BASS OUTLAWS NEWTOWN 2210 (9.98113.981 ILLEGAL BASS 

24 23 14 RODNEY 0 & JOE COOLEY psycoonc 1101.(9.98/15.98) F..K NEW YORK 

(A) - 2 URGE OVERKILL GEFFEN 24529'19.98'13.981 SATURATION 

26 27 12 AIMEE MANN IMAGO 21017 (9.98/15.98) WHATEVER 

(g) _ 2 PATTI SCIALFA COLUMBIA 44223 (9.98 EQ/15.981 RUMBLE DOLL 

28 18 6 MARIA MCKEE DIFFER 24508 (9.98/13 98) YOU GOTTA SIN TO GET SAVED 

29 33 2 SHELBY LYNNE MORGAN CREEK 20018/MERCURY (9.98,13.981 TEMPTATION 

30 30 37 DADA I.R.S. 13141 Z7.98/11.981 PUZZLE 

31 36 3 SHANIA TWAIN MERCURY 51442219.9B E0/13.98) SHANIA TWAIN 

32 31 5 CHAKA DEMUS & PLIERS MANGO 9930'/ISLAND (9.98/15.98) ALL SHE WROTE 

33 34 9 GIBSON/MILLER BAND EPIC 52980' (9.98 EQ/13.98) WHERE THERE'S SMOKE 

34 37 8 ARCADE EPIC 53012' (10.98 EQ(15.98) ARCADE 

(...4) - 1 THE STORY GREEN LINNET 61471/ELEKTRA (10.98/15.98) THE ANGEL IN THE HOUSE 

36 39 13 MCBRIDE & THE RIDE MCA 10787 E9.98/15.98/ HURRY SUNDOWN 

37 28 8 BAD RELIGION EPITAPH 86420'18.9E414.98/ RECIPE FOR HATE 

38 32 14 RICKY LYNN GREGG unary 80135 (9.98/14.981 RICKY LYNN GREGG 

(19) - 2 D-SHOT SIC molt 715 (9.98/13.98) SHOT CALLA 

(41)..) - 1 CANDLEBOX MAVERICK/SIRE 45313/WARNER BROS. (7.98/11.981 CANDLEBOX 

BILLBOARD AUGUST 14,1993 17 



R&B 
• rT1 IS & MUSIC 

Roe Downing Plays To Listener Loyalty 
Mercury Bets 'Place To Be' Draws Older Demo 

Honoring Their Hero. The family of Otis Redding gathered recently at a U.S. 
Postal Service dedication of a stamp commemorating the late singer. At the 
dedication, from left, are Dexter and Demetria Redding, son and daughter of Otis 
Redding; Phil Walden, Capricorn Records president and former Redding 
manager; Harry Warner, BMI assistant VP/writer-publisher relations; Mrs. Zelma 
Redding; and Karla Redding, daughter of Otis Redding. 

BY DANYEL SMITH 

NEW YORK—In a field that in-
cludes powerhouse contenders such 
as Babyface and Luther Vandross 
as well as talented upstarts like 
Brian McKnight and Christopher 
Williams, the soulful croonings of 
Will Downing are bluesy, romantic, 
and most of all, formidable. With 
his new album, "Love's The Place 
To Be," his first with Mercury, 
Downing is in top form. 
Acquired from Island Records 

(and still signed to Island in the 
U.K.) Downing is demonstrative of 
the black music division at Mercury 
solidifying its base of artists appeal-
ing to the adult listener. Mercury 
product manager Hakim Abdal-

IAAAM Takes On International Mission 
Reprise Marches On; Jack Backs 17th Ga. Confab 

WORLDWIDE: The International Assn. of African 
American Music (IAAAM), the group that recently pro-
duced the successful African American Music Month Cele-
bration in Washington, D.C., will host a delegation of Afri-
can-American recording artists, music industry executives, 
and journalists on a journey to London for a meeting with 
their U.K. counterparts. The junket is scheduled for Aug. 
24-31. 

Envisioned as a "cultural trade mission," IAAAM's plan 
is to create and nurture business opportunities in the inter-
national marketplace as well as offer participants a chance 
to experience the United Kingdom's "African diaspora." 
There will be a tour of a black-owned radio station, 

Choice FM, and a recep-
tion at Jazzie B's London 
studios. IAAAM will honor 
Blues & Soul magazine 
along with the Voice, Lon-
don's leading black-owned 
newspaper. Sounds pro-
gressive and productive. 
For registration info, call 1-
800-IAMUSIK. 
Along those lines, Re-

prise Records, in associa-
tion with the National Civil 
Rights Museum, has put to-
gether a great album called "March On." It's in honor of the 
"music, ideals, and accomplishments" of the Civil Rights 
Movement. Featuring live performances by Patti Austin, 
Will Downing, and Vanessa Williams along with the Civil 
Rights Museum's 25th Anniversary Mass Choir, the album 
is reminiscent and stirring. Artists' royalties from the sale 
of the album will be donated to the Memphis, Tenn., Civil 
Rights Museum. I hear that. 

JACK IS BACK: And in full effect. Saturday (14) at the 
17th Annual Jack The Rapper Black Music Convention 
in Atlanta, six legendary radio personalities will be inducted 
into the Black Radio Hall of Fame: Riney Bryson, Eddie 
Castleberry, E. Rodney Jones, Martha Jean "The Queen" 
Steinberg, Charles "Buggs" Scruggs, and Shelley "The 
Playboy" Stewart. 
Motown founder Berry Gordy will be presented with the 

Hall of Fame's highest honor. Other award recipients in-
clude Gerald Levert, Mary J. Blige, James Ingram, DJ 
Jazzy Jeff & the Fresh Prince, Michael Jackson, and Bill 
Summers. 
Knowledge + Change=A Positive Future, that's what 

The  
Rhythm  
and the  
Blues T. 

by Danyel Smith 

Jack is saying this year and it sounds good. See you there, 

right? 

SO YOU KNOW: Anthony Darlington, aka Creo-D of 
Duke ("Dazzey Duks"), has started his own label, the Au-
gusta. Ga.-based Amber Records. The first signing is a band 
called United Bamboo, a group of seven West Indian guys, 
that, according to producer/label partner Greg McPherson, 
is coming into the industry fold "à la Arrested Develop-
ment." The first single is called "Butt Funky." McPherson 
worked previously with New Kids On The Block as a pro-
ducer and music director. The new label will be distributed 
by the very hot Bellmark Records ... Oct 15-16 the Third 

Annual T.O.P.S Urban 
Music Business Confer-
ence will take place in 
Nashville and Murfrees-
burro, Tenn. There will be a 
songwriters' panel and 
seminars on how to deal 
with record labels. Call 
BM! in Nashville for more 
information ... Tommy 
Boy recording artist K7's 
"Come Baby Come" is a 
fierce little jam. The video 
is as exploitive of the female 

body as it needs to be to get plenty of call-in requests to 
The Box, but the song shouldn't be sold short—it's just dif-
ferent and danceable enough to have "hit" written all over 
it... Don't sleep on the new single from Cluysalis/ERG's 
Gumbo, "Free Soul." The groove features a strong perform-
ance from group member Deanna Dawn as well as a cool 
Marley Marl remix ... She's been there almost two months 
and a lot of folks are slow to catch on: Chris Reade, formerly 
of Set To Run and before that with Island Records, is na-
tional co-director of publicity at Def Jam Records, working 
closely with Taryn Mitchell... MoJazz/Motown recording 
artist J. Spencer is straight outta Oakland, Calif., but that's 
not the only reason I like him. He plays the sax like it's his 
longtime lover, and that's reason enough ... Congratula-
tions to Tonya Pendleton, formerly of the Philadelphia 
Tribune. She is moving to Washington, D.C., to work for 
YSB magazine as associate editor in charge of music... I 
mentioned Silas recording artist Damion Hall last week as 
a producer (he's working with Pebbles in Atlanta), but I for-
got to say how his own album sounds: fly. Period. But you 
gotta wait. The as-yet-untitled album won't be out until 
1994. 

Khallaq, says, "Along with Vanessa 
Williams and Oleta Adams, Will 
adds a little more flavor as far as 
going after that older demo." 

Well known for his slow ballads 
and jazz-like intonations, Downing 
expresses a bit of exasperation 
about the changing face of urban/ 
black music. "There's a definite 
place for my type of music. The 
public has to make a concerted ef-
fort to let the radio stations know 
that they really want to hear it. 
This music was once the main-
stream. Now it's becoming alterna-
tive." 

Sporting a new bald-headed look 
for the new proj-
ect, the 29-year 
old, Brooklyn-
bred Downing 
describes him-
self as "warm, 
sensitive, and 
sensual at the 
same time. Very 
inviting and 
trusting. There 
are a lot of singers who sing at you 
and not to you. That's the kind of 
vocalist I try not to be." 
The new album, his fourth, is one 

that Downing feels will appeal to 
"anyone dealing with all the aspects 
of a love relationship." He says he 
is no expert on love, but "I sing 
from the heart and people relate to 
the sincerity of the performance, 
whether I write the song or some-
one else does." 
Downing counts among his idols 

Donny Hathaway, D.J. Rogers, 
Stevie Wonder, Nat "King" Cole, 
Phil Perry, and Ray Charles, so it's 
not surprising that Stevie Wonder 
makes a guest appearance on the 
new album, playing the harmonica 
on the Nat "King" Cole standard 
"That's All." Barry Eastmond, 
Ronnie Foster & Bob Baldwin, and 
Rex Rideout also contributed, pro-
duction-wise, to the project. 

Other album highlights include a 
Vandross-style medley: Freddie 
Scott's "Hey Girl" and the Stylis-
tics' "Break Up To Make Up." 
There is also a duet with Rachel 

DOWNING 

Ferrell ("Nothing's Ever Felt Like 
This"). 

Abdal-Khallaq says the first sin-
gle and title song (written by Ron-
nie Foster) was chosen with a defi-
nite purpose in mind. "The single is 
really different for Will. Most of his 
material has been adult-oriented, 
with a slant toward jazz. This is 
much more commercially accepta-
ble. It's uptempo, really different 
than anything he's done before." 

SOMETHING DIFFERENT 
And according to Abdal-Khallaq, 

the single did well its first week at 
radio. "The video is something a bit 
different for Will, as well. A 
younger audience can get into the 
visual aspects of it, but vocally his 
tones still cater to his fan base." 
The video was filmed in the desert 
outside of Palm Springs, Calif. 
Abdul-Khallaq says that there 

are plans in the works for Downing 
to tour with Oleta Adams. "We're 
hoping to kick that off in October. 
We're still ironing out the details." 
Downing has toured with the likes 
of Phyllis Hyman, Regina Belle, 
Gerald Albright, and the Whispers. 
The venues, says Abdul-Khallaq, 
will be "bigger than the venues on 
his last tour. One of Will's best as-
sets is touring. He has a huge and 
loyal fan base. With Oleta we hope 
to expand the base that already ex-
ists for him." 
And Downing says, "I love the 

smaller settings because you can in-
teract with the audience. It's a lot of 
fun and I'm still enjoying perform-
ing as much as I ever have. I've 
done all of Europe and England be-
fore—this is going to be the first 
time I've done home on a large 
scale." 

Daria Langford, VP of R&B pro-
motion for Mercury says there are 
plans for ads in "upscale magazines 
that adults tend to look at: Essence, 
Ebony, Ebony Man for example. 
We're going out full force with this 
album. It has all the ballads every-
one expects Will to have, plus 
more." 

On His Own. Rapper/producer Parrish Smith, formerly of rap group EPMD, 
relaxes with RCA label executives after signing the label agreement between RCA 

and Smith's new PMD Records. From left are Ron Urban, senior VP, operations; 
Joe Galante, president, RCA Records; Parrish Smith; and Skip Miller, senior VP, 
black music. 
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las, and Gloria Gaynor are among 
the '70s dance acts who have been 
hitting the club circuit. 

Rhino and Mercury Records have 
'70s dance-oriented compilations out 
that are experiencing steady sales. 
Programmers and record execu-

tives attribute the current '70s 
dance-craze to three things—the 
quality of the music, the sampling 
in rap, and, in some cases, a re-
newed interest in retro clothing. 
Former Hot 9'7 PD Joel Salkowitz 

says the reason for the craze is be-
cause "current dance music is miss-
ing something—songs. All of the 
music that came out of the disco era 
were songs you can sing along to. 
Dance now is tracks, unidentifiable 
tracks." 
Andrew Starr, president of the 

Scottsdale, Ariz.-based Hot Mix Ra-
dio Networks concurs. "It's hard to 
sing to dance music today and I 
think people miss that. This is also 
the music that part of our target 
[25-34-year-olds] grew up on. It 
brings back memories for them." 

NO MERE RIEMORY-MERS 
Mercury Records product manag-

er Eddie Santiago says another rea-
son today's youth is interested in 
'70s music is because a lot of hip-hop 
artists sample old funk and disco 
tracks and because clothing stores 
are pushing such '70s garb as bell-
bottoms and platform shoes. 
However, these shows serve 

more than just as memory joggers. 
WW1 director of programming 
Andy Denmark says retro-dance 
shows help lure upper demos back 
to top 40 stations. "It's really like a 
niche oldies show," says Denmark. 
Salkowitz adds that the '70s 

dance craze may affect the state of 
dance music as a whole. 

"I don't know if it will specifically 
change it," he says. "But, people 
will want to hear good dance songs 
and maybe it will come back a little 
stronger. The C&C Music Factory 
album was head and shoulders 
above the rest because those were 
songs. Run down a club chart now 
and see how many songs you can ac-
tually sing along to." 
Hot 97 has also been airing its 

own retro-dance show, "Hot 97 

Classic Showcase," for the past six 
years. Salkowitz says it has always 
been No. 1 or No. 2 in the ratings in 
its timeslot. 
At modern rock WKQX Chicago, 

APD Mary Shuminas says its retro-
dance show continually does well in 
the ratings. In the last Arbitron 
book, she says the show pulled a 3.4 
ratings share with listeners 12 plus. 

Additionally, KUBE Seattle, an 
affiliate of WW1's "The Retro 
Show," has been doing flashback 
weekends since January. PD Bob 
Case says that playing '70s funk not 
only adds to the "variety of the sta-
tion, but it doesn't corner us as a 
young adult station. It's a great 
way to get older demos and adver-
tisers are loving that. It brings in 
the younger crowd because of the 
sampling and the older because of 
familiarity." 

In January, KPWR began run-
ning a retro-dance show and hosting 
retro concerts. Although the station 
abandoned the concert series, the 
show continues to run. In addition, 
the station plays a '70s dance song 
once per hour during weekdays. 
"We immediately saw our upper 

demo numbers jump in the Sunday 
night show," says MD Michelle 
Mercer. 

THEY WILL SURVIVE 
BMA agent Allen A. Faucera 

says the '70s revival has given a 
good shot in the arm to groups such 
as the Village People and the 
Trammps. While those groups have 
been touring steadily during the 
past few years, Faucera notes that 
ticket sales and interest in the 
groups has picked up in recent 
months. 
MTV has gotten hip to the scene 

as well by making the Village Peo-
ple a part of its movie awards show 
in June. 
A remix of Gloria Gaynor's 1978 

hit "I Will Survive" recently 
reached No. 5 on Music Week's U.K. 
singles chart. According to a repre-
sentative, PolyGram is considering 
releasing the single domestically. 

Yet, even if PolyGram doesn't re-
lease Gaynor's remix, the song may 
hit the U.S. airwaves once again. 
SBK/ERG artist Lonnie Gorden re-

cently recorded a remake, which 
may be released as a single later 
this year. In addition, the Pet Shop 
Boys have recorded a version of the 
Village People's "Go West," which 
also may be released as a single. In 
addition, k.d. lang and Erasure's 
Andy Bell cover the Barbra Strei-
sand/Donna Summer 1979 hit "No 
More Tears (Enough Is Enough)" 
on the recently released "Cone-
heads" soundtrack. 
Not only are disco covers at an 

all-time high, but '70s compilations 
are as well. For example, Salsoul 
Records has been resurrected with-
out new acts; it is reissuing old ma-
terial on CD. 
Rhino Records and Mercury have 

released '70s disco and funk compi-
lations that are selling steadily. 
According to Rhino VP/sales 

Keith Ahornare, "The Disco Years" 
series, "The Village People Great-
est Hits," and "The Best Of K.C. & 
The Sunshine Band" have been sell-
ing consistently, but have picked up 
in sales in recent months. 
According to SoundScan, the Vil-

lage People album, released in 1988, 
has sold about 85,000 units since 
SoundScan began tracking in 1991; 
in the last four weeks the release 
has averaged about 900 units per 
week. The K.C. & the Sunshine 
Band album, released in 1990, has 
averaged 350-400 units weekly in 
the past four weeks and has sold a 
total of about 15,000 units in 1991. 
Each of the five volumes of Mer-

cury Records' "The Funk Essen-
tials" collection, released May 18, 
has sold approximately 50,000 units 
each, according to product manager 
Eddie Santiago. According to 
SoundScan, the series' "Parliament 
Tear The Roof Off 1974-1980" has 
sold 18,000 units; "The Best Of 
Cameo" has sold 26,000; "The Best 
Of Con Funk Shun" has sold 20,000; 
"The Best Of The Bar-Kays" has 
sold 13,000; and "The Best Of Kool 
& The Gang 1969-1976," has sold 
5,500. 
Mercury plans to release five 

more volumes next year. 

Assistance in preparing this sto-
ry was provided by Larry Flick 
in New York. 

INDUSTRY WITNESSES TAKE STAND 
(Continued from page 8) 

ground vocalist. 
However, Berman got the pro-

ducer to admit that this was the 
only instance in his prolific career 
in which he used an entire guide 
vocal as a double. 
Testimony by Harris, who has 

VIRGIN MEGASTORES PAY 
(Continued from page 6) 

public debate on the issue. 
Minister Giraud issued a statement 

Aug. 4 in which he claims the store 
unions are against Sunday trading, 
and has said he will initiate a parlia-
mentary debate on the matter. 

Zelnik countered by saying this ini-
tiative had already been used six 
times by previous governments. 

been present in the courtroom 
throughout the trial as Virgin's 
designated observer, was spread 
over three days. 

Harris said he was unaware of 
any dissatisfaction on Marine's 
part about crediting until she filed 
her suit in April 1991. 
He stated that he and Virgin co-

chairman Jeff Ayeroff, who were 
then co-managing directors of the 
label, met with Marine's manager 
and husband Rick Barlowe after 
the March 1991 publication of an 
article stating Marine's assertions 
in the tabloid the Globe. At that 
time, Harris said, Barlowe told the 
executives that Marine was 
"duped" and misquoted by the pa-
per. 
While asserting no claims for 

the singer, Barlowe asked them 
for a recording contract for Ma-
rine, presenting Harris and Ayer-
off with a bio listing Marine as 
"background singer" on the Abdul 
album. 
Under cross-examination by 

Berman, who frequently displayed 
impatience with the executive's re-
sponses, Harris denied that "For-
ever Your Girl" exceeded its bud-
get by more than $20,000, or that 
there was any concern about late 
delivery of the album. 

In previous testimony, Abdul's 
manager, Larry Tolin, said he met 
several times with Barlowe, who 
claimed he could "make these 
problems go away" if a recording 
contract could be secured for Ma-
rine. 

fi 
IIIVE THE PEOPLE WHAT THEY WANT" is the title of a 1975 single 

by the O'Jays (PIR). Well, they obviously listened to the message in their 
music. The act's first chart single was "Lonely Drifter" (Imperial) in 1963. 
Since then, the group has amassed 55 charted singles, including 10 No. is. 
This week, the O'Jays' current album, "Heartbreaker," makes a splash at 
No. 7! The single, "Somebody Else Will," slides as sales are eclipsed by the 
album. "Somebody" is No. 1 at WBLX-FM Mobile, Ala., and WROU Day-
ton, Ohio, and top five at KMJJ Shreveport, La., and WZAK Cleveland. 

PARADE OF HITS: Five developing records in the top half of the singles 
chart are standouts. At No. 2, "Right Here/Human Nature" by SWV 
(RCA) increases 33% in sales points and 25% in airplay points. It ranks No. 1 
at WPEG Charlotte, N.C., WQOK Raleigh, N.C., and WEDR Miami. Vault-
ing 62-31, "For The Cool In You" by Babyface (Epic) earns the Airplay 
award with a whopping 150% increase in airplay points. It is No. 1 in rank at 
WCDX Richmond, Va. It is top five at 5 stations, including WGCI Chicago, 
WDAS Philadelphia, and WENN Birmingham, Ala. "Dreamlover" by Mar-
lab Carey (Columbia) heralds her return, bowing at No. 32. Airplay in-
creases 985%, and it skyrockets out of "Bubbling Under." It ranks No. 2 at 
WCDX and WDKX Rochester, N.Y. "Hey Mr. DJ." by Zhané enters at No. 
39, after building airplay from the Flavor Unit "Roll Wit Tha Flava" compi-
lation. "DJ." ranks No. 1 at WPLZ Richmond, Va., and WMYK Norfolk, 
Va., and top five at WBLK Buffalo, N.Y.; KTOW Tulsa, Okla.; and WQOK. 
"Boom! Shake The Room" by Jazzy Jeff 8z Fresh Prince (Jive) earns the 
sales award with a 91% rise. It enters the Hot R&B Airplay chart at No. 66 
... "Lately" by Jodeci (Uptown) returns to No. 1. It benefits from a sales 
slide for Ice Cube's "Check Yo Self" Ice Cube. "Cowards In Compton" by 
Luke (Luke) squeaks onto the chart at No. 100, and should jump next week. 

SUGAR 8r SPICE: "That's What Little Girls Are Made Of" by Raven-
Symoné (MCA) moves to No. 55 on the singles chart After an incredibly 
adorable portrayal of Olivia on The Cosby Show, Raven-Symoné breaks 
into another area of entertainment Total points on the single increased 45% 
and it is top five at WJBT Jacksonville, Fla., and WJTI' Chattanooga, Tenn. 
... Now, on the other hand, "Make Room" by Tha Alkaholiks (Loud/RCA) 
debuts at No. 95. Even though the group encourages people not to drink 
and drive, the group's message is to celebrate drinking. Considering the 
desperate state of our communities, where's the humor in glorifying smok-
ing and drinking when our kids can't even read. Wow! 

MANY OF US HAVE LIVED for at least six months with rumors that 
PolyGram was negotiating to buy Motown. The story, as the grapevine told 
it, did include Tabu's Clarence Avant taking on a significant role. Finally, 
we know more of the details. Now, one more rumor: Will any or all of the 
existing black music departments from the PolyGram-owned labels, ex-
cluding the A&M group, become consolidated under one super "HNIC"? 
Best wishes to all on the new union! ... But honey, there's more. There are 
two more stories that are sure to be made public. One of them is about a 
super-rich brother helping a should-be-super-rich brother. My hat is off to 
both brothers. The second story is considerably less tasteful, and once out 
will involve a taudry tale of sex, money, and R&B. But, if anybody asks 
you, you didn't hear it from me. 

BUBBLING UNDER HOT 
e 
IS 
Le 
:7, 
s 
e, TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 

1 5 3 GRAZIN' IN THE GRASS 
GEORGE HOWARD (GRO) 

2 6 7 PROTECT YA NECK/METHOD MAN 
Wu-TANG CLAN (LOUD/RCA) 

3 — 1 ALL THRU THE NIGHT 
P.O.V. (GIANT/REPRISE) 

4 9 2 COME GO WITH ME 
CHRISTOPHER mums (UPTOWN/FACA) 

5 11 6 SOMETHING SPECIAL 
PRINCE MARRIE DEE (COLUMBIA) 

6 _ 1 WAKE MY DAY 
BUJU BARTON (MERCURY) 

7 —  1 I DON'T WANT TO DO ANYTHING 
MARY J. BLIGE (UPTOWN/MCA) 

8 4 3 FLOW JOE 
FAT JOE (RELATIVITY) 

9 21 2 SWEAT (A LA LA LA LA LONG) 
INNER CIRCLE (BIG BEAT/ATLANTIC) 

10 —  1 LIGHT OF LOVE 
ANGIE & DEBBIE (CAPITOL) 

11 —  9 HEAD OR GUT 
ILLEGAL (ROWDY/ARISTA) 

12 18 5 LOOK GOOD 
JOHNNY P (RELATIVITY) 

13 24 2 INDO SMOKE 
MISTA GRIMM (Mu/EPIC SOUNDIRAX) 

,e.s. ï 
f. 
.-- 

tfl a 
5 

g ., 
et 
 TITLE 

ARTIST (LABEL/DISTRIBUTING LABEL) 

14 16 9 LET ME TURN TOU t:»4 
BIZ MAMIE (COLD CHILLIFFAVB) 

15 — 1 COMING HOME TO LOVE 
COMING OF AGE (ZOO) 

16 _ 1 AIN'T NUTHIN WRONG 
REAL SEDUCTION (ATLANTIC) 

17 15 5 STRAWBERRY BOY 
EFUA (VIRGIN) 

111 12 5 CALL ME UP 
II CLOSE (TABU/AMA) 

19 19 6 ON THE RUN 
KOOL G RAP & D.J. POLO (COLD CHILL«) 

20 20 7 DONT LET IT GO TO YOUR HEAD 
CHANTAY SAVAGE (l.D./RCA/BIG) 

21 —  1 TONY'S BITCH TRACK 
TONY BOSTON (DECO/WARLOCK) 

22 —  1 KRAK DA WEAZEL 
DA KING & I (ROWDY/ARISTA) 

23 _ 2 SOMEONE LIKE YOU 
JAMES INGRAM (WARNER BROS.) 

24 25 2 GRAND GROOVE 
INTIWGENT HOODLUM (TUFF BREAK) 

25 14 7 ETE TO ETE 
GARY TAYLOR (MORNING CREW) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 
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1
 

1 I _ 2 
* * * No. 1 * * * 

CYPRESS HILL RUFFHOUSE 53931e/COLUMBIA (10.98 EO/15 98) 2 weeks at No 1 BLACK SUNDAY 1 
2 2 1 10 SOUNDTRACK • JIVE 41509 (10.98/15 98) MENACE II SOCIETY 1 
3 3 5 5 SOUNDTRACK EPIC SOUNDTRAX 5713I/EPIC (10.98 E0/16.981 POETIC JUSTICE 3 
4 4 2 11 J T IANFAc ___. JACKSON • ' VIRGIN 8/825 (10 98/)6 98) JANET. 1 

0  5 3 3 

***GREATEST GAINER*** 
TONI BRAXTON LAFACE 2-6007/ARISTA (9 98715 98) TONI BRAXTON 3 

6 6 4 6 TONY! TONI! TONE! WING r,: MFRUlli,//VM1 o ,71 SONS OF SOUL 3 

(D NEW > 1 . 

***HOT SHOT DEBUT* ** 
THE O'JAYS EMI 897401/ERG 110.98/15 98) HEARTBREAKER 7 

8 8 7 40 swv A RCA 6607419.98/13.98) IT'S ABOUT TIME 2 
9 7 6 33 DR. DRE • ' DEATH ROW/INTERSCOPE 57128e/PRIORITY (10.98/15.98) THE CHRONIC 1 
10 9 8 9 LUTHER VANDROSS • EPIC 5323111a98 EQ16.981 NEVER LET ME GO 3 
11 13 14 24 2PAC INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z  4 
12 12 12 18 ONYX • RAUCHAOS 53302'/COLUMBIA (9.98 E0/15.98) BACDAFUCUP 8 
13 15 19 37 SOUNDTRACK A ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 
14 10 9 5 UNV MAVERICK/SIRE 45287/WARNER BROS.19.98/15.981 SOMETHING'S GOIN' ON 7 
15 14 11 10 BOSS RAUCHAOS 52903e/COLUMBIA (9.98 E0/15.981 BORN GANGSTAZ 3 
16 11 10 7 TINA TURNER 98/15 98) WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) 

VIRGIN 88189 110  
8 

© 25 25 17 INTRO ATLANTIC 82463/AG (9.98/15.98) INTRO 14 
18 16 16 17 _. KENNY a A .._...... _ _ ' ARISTA 18646 (10.98/15.981 BREATHLESS 2 
19 20 21 6 MC LYTE FIRST PRIORITY 92230/AG (10.98/15.981 AIN'T NO OTHER 16 
20 18 13 17 H-TOWN • LUKE 126 (9 98,16 98) FEVER FOR DA FLAVOR I 
21 19 20 37 SILK • KEIA 61394/ELEKTRA (10.98/15.981 LOSE CONTROL I 
22 17 18 39 SADE •' EPIC 53178 (10.98 EO/16.981 LOVE DELUXE 2 
23 23 24 56 BRIAN MCKNIGHT MERCURY 848605 (9.98 E0/13.981 BRIAN MCKNIGHT 20 
24 22 (7 19 LEVERT • ATLANTIC 82462/AG 110.98/15.98) FOR REAL THO' 5 
25 21 15 8 JOHNNY GILL MOTOWN 6355 (10.98/15.981 PROVOCATIVE 4 
26 27 32 18 LORDS OF THE UNDERGROUND HERE COME THE LORDS 

Pf ROUI UM 61415'/ELF KTRA 110.98/15 981 
13 

27 24 23 7 NATALIE COLE ELEKTRA 61496 DO 98/16 98) TAKE A LOOK 14 

10 36 2 
***PACESETTER *** 

TAG TEAM LIFE 78000/BELLMARK (9.98/14.98) WHOOMP! (THERE IT IS) 28 
e 30 42 11 GURU CHRYSALIS 21998'/ERG (10.98/15.981 JAllMATAZZ VOLUME 1 15 
30 26 28 14 MC BREED WRAP 8120/ICHIBAN 19.98/16.981 THE NEW BREED 16 
31 31 26 6 YO-Y0 EASTWEST 92252/AG (10.98/15.981 YOU BETTER ASK SOMEBODY 21 
e 39 — 2 GEORGE HOWARD GRP 9724 (9.98/15.981 WHEN SUMMER COMES 32 
33 35 30 21 arrfl R S al __._ _OY_ _ RAP-A-LOT 57191 9/PRIORITY (10.98/15.98) TILL DEATH DO US PART 1 

34 34 29 20 95 SOUTH WRAP 8117/ICHIBAN (9.98/15.981 QUAD CITY KNOCK 20 
35 29 27 6 BELL BIV DEVOE MCA 106821109805.981 HOOTIE MAC 6 
36 28 22 7 LUKE LUKE 200. (9 98/14.98) IN THE NUDE 8 
37 38 41 86 MICHAEL JACKSON •, EPIC 45400e (10.98 EC/15.981 DANGEROUS I 
38 32 33 19 L.L. COOL J • DEF JAM/RAL 53325-/COLUMBIA (10.98 E0/16.981 14 SHOTS TO THE DOME I 

39 40 40 9 VARIOUS ARTISTS UPTOWN 10858./MCA (10.98/15.981 UPTOWN MTV UNPLUGGED 17 
40 37 31 43 CHANTE MOORE SILAS 10605'/MCA (9.98/15.98) PRECIOUS 20 
41 33 34 6 VERTICAL HOLD Aui 0010 (9.98/13.981 A MATTER OF TIME 33 
42 41 36 32 SHAI • GASOLINE ALLEY 10762•/)ACA (9.98/15.98) IF I EVER FALL IN LOVE 3 
0 44 38 37 JADE • GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19 
44 43 37 4 ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.981 SHOW ME LOVE 37 
e NEW > 1 VARIOUS ARTISTS TOMMY BOY 1074 (10.98/16.981 MTV PARTY TO GO VOLUME 3 45 
46 42 35 38 ICE CUBE • PRIORITY 571856 11a98/15.981 THE PREDATOR 1 

(') Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol 'Asterisk indicates LP is available. 

Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact are titles removed from Heatseekers this week. 1993, Billboard/BPI Communications, and SoundScan, Inc. 

BUMS 
COMPILE) FROM A NATIONAL SAMPLE OF RETAL 

STORE SALES REPORTS COLLECTE), COMPILE), 

AND pRoviDED By 1 1So1und1S1ca1n 
1 

47 

49 
50 

47 
NEW 

45 

50 46 
45 47 

53 
1  

13 
24 

MARY J. BLIGE • UPTOWN 10681/MCA (9.98/15.98' WHAT'S THE 411? 1 

VARIOUS ARTISTS TOMMY BOY 1075 (10.98/16.98) MTV PARTY TO GO VOLUME 4 
5TH WARD BOYZ RAP-A-LOT 53859'/PRIORITY19.98/15a81 GHETTO DOPE 

REGINA BELLE COLUMBIA 48826 (10.98 EC/15.981 PASSION 

48 
19 
13 

51 48 39 10 BIG DADDY KANE cot 0 CHILL« 45128•WARNER AROS (10 9815 98) LOOKS LIKE A JOB FOR 9 
52 53 51 21 BLOODS & CRIPS DANGEROUS/PUMP 19138e/OUALITY (9.98/13.981 BANGIN ON WAX 18 
53 52 52 24 NAUGHTY BY NATURE • TOMMY BOY 1069110.98/15.98) 19 NAUGHTY III 
54 49 76 3 SOUNDTRACK MJJ/EPIC SOuNDTRAX 57280/EPIC (10.98 EC1/16 98) FREE WILLY 49 
55 46 43 13 WALTER & SCOTTY CAPITOL 92958 (9 98/15 981 MY BROTHER'S KEEPER 14 
56 55 49 31 THE PHARCYDE DELICIOUS VINYL 92222e/AG (9.98/15.981 BIZARRE RIDE II THE PHARCYDE 23 
o 59 55 6 GEORGE BENSON WARNER BROS. 26685 (10.98/15.98) LOVE REMEMBERS 50 
58 54 44 5 GANKSTA N-I-P RAP-ALOI 53860/PRIORITY (10.98/15.981 PSYCHIC THOUGHTS 30 
59 51 48 28 SNOW • EASTWEST 92207/AG (10.98/15.981 12 INCHES OF SNOW 12 

68 61 5 C•BO AWOL 719 (9 98/13 981 GAS CHAMBER 53 
61 56 54 31 CHRISTOPHER WILLIAMS UPTOWN 1075I/MCA (998/15981 CHANGES 12 
62 61 56 13 RUN-D.M.C. • PROFILE 1440e (10.98/15 98) DOWN WITH THE KING 1 

63 60 59 13 INNER CIRCLE BIG BEAT/ATLANTIC 9226I/AG (9.98/15 981 BAD BOYS 41 
64 63 58 29 DUICE TMR 71000/BELLMARK (9.98/15.98) DAZZEY DUKS 26 
65 58 60 9 ALEX BUGNON ORPHEUS 52995/EPIC (10.98 E0/15.98) THIS TIME AROUND 39 
66 64 57 56 SOUNDTRACK • ' LAFACE 26006/ARISTA (1098/15.981 BOOMERANG 

69 64 5 D-SHOT SIC WID IT 7151998/13.981 SHOT CALLA 52 
68 62 62 19 P.M. DAWN • GEE STREET/ISLAND 514517/P1G110a8/15.981 THE BLISS ALBUM...? 23 

76 75 11 VARIOUS ARTISTS FLAVA UNIT 53615e/EPIC (9.98 EO/15 981 ROLL WIT THA FLAVA 29 
70 65 67 42 RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.981 RACHELLE FERRELL 34 
a 72 73 30 BIG BUD EASTWEST 92180/AG19.98/15.98) COMIN' AT CHA 30 

77 71 6 B.B.KING MCA 10710 (10.98/15.981 BLUES SUMMIT 64 
73 71 66 I I CAMEO MERCURY 514824 (10 98 EO/15 98) THE BEST OF CAMEO 44 
74 70 82 8 CHAKA DEMUS & PLIERS MANGO 9930' (9.98/15.98) ALL SHE WROTE 70 
75 57 53 5 NEMESIS PROFILE 1441 (10 98/15 98) TEMPLE OF BOOM 

PRIME MINISTER PETE NICE & DADDY RICH 
DEf JAbA/RAL 53454•/COIUMBIA (9 98 F0/15 981  

ARRESTED DEVELOPMENT • 
CHRYSALIS 21929/ERG 19_98/13 98)  

49 
76 
77 
78 

66 
67 
75 

50 
69 
79 

3 
70 
24 

DUST TO DUST 

3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF... 
KAM STREET KNOWLEDGE/EASTWEST 92208/AG (9.98/15.98) NEVA AGAIN 

50 
3 
18 

NEW 1 POOH-MAN RIGHTEOUS 3001"/SCARFACE 19.98/13.98) JUDGEMENT DAY 79 
90 74 25 R.B.L. POSSE IN A MINUTE 8000 (9 98'14 981 A LESSON TO BE LEARNED 60 
RE-ENTRY 3 INTELLIGENT HOODLUM 

Tuff BREAK 5389 ./A&M (9.98/13.98( 
TRAGEDY-SAGA OF A HOODLUM 57 

85 94 115 BOYZ II MEN • MOTOWN 6320 (9.98/13.981 COOLEYHIGHHARMONY 1 

83 78 78 43 REDMAN • RAL/CHAOS 52967e/COLUMBIA (9 98 EQ15 98) WHUT? THEE ALBUM 

DIGABLE PLANETS •  PENDUI UM 61414 61E1E10.RA (9 98/15.981REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 

5 
84 
85 

82 
73 

83 
65 

25 
27 PAPERBOY • NEXT PLATEAU/FFRR 1012 (9.98/14.98) NINE YARDS 

5 
26 

86 80 63 6 BIZ MARKIE COLD CHILLIN' 45261 /WARNER BROS. (10.98/15.981 ALL SAMPLES CLEARED 43 
87 74 68 96 CYPRESS HILL • RUFFHOUSE 478139e/COLUMBIA (9.98 EQ15.981 CYPRESS HILL 4 
88 79 72 4 BASS PATROL JOEY BOY 3009* (9.98/14.981 NOTHIN' BUT BASS 72 
89 91 91 49 AFTER 7 • VIRGIN 86349 (9 98/13 98) TAKIN' MY TIME 8 
90 95 70 18 RODNEY O & JOE COOLEY PSYCHOTIC 51101' (9 98/15 98) F--K NEW YORK 50 
91 
92 

89 
83 

87 
93 

5 
71 

ZIGGY MARLEY AND THE MELODY MAKERS 
VIRGIN 8796119 911/15 9R1  

EN VOGUE • EASTWEST 92121/AG (10.98/16.981 

JOY AND BLUES 

FUNKY DIVAS 

75 
1 

93 84 85 13 MARVIN SEASE JIVE 41512' 19.98/13.981 THE HOUSEKEEPER 55 
94 88 81 56 MEN AT LARGE EASTWEST 92159/AG (9 98/15 98) MEN AT LARGE 24 
95 94 69 NATALIE COLE • ELEKTRA 61049 (13.98/16 98) UNFORGETTABLE 5 
96 87 90 7 PIECES OF A DREAM MANHATTAN 81496/CAPITOL (9.98/15.981 IN FLIGHT 81 
97 93 2 BROTHA LYNCH HUNG BLACK MARKET 24 (6.98/9.981 24 DEEP 93 
98 81 77 38 UNDERGROUND KINGZ BIG TIME 41502/JIVE (9 98/13 981 TOO HARD TO SWALLOW 37 
99 96 89 6 ART PORTER VERVE FORECAST 51799719.98/13.981 STRAIGHT TO THE POINT 75 
100 86 95 64 SPICE 1 TRIAD 41481/JIVE 19 98/13 981 SPICE 1 14 

1983 RECORD 
RETAILING 
DIRECTORY 
NOW AVAILABLE. 

1. 7-

‘Ot\:iPtl‘. 

1993 
RECORD 
RETAILING 
DIRECTORY 
mus, s,„:),. DEALERS / 4 
AND CHAIN 
HEADQUARTERS 

if you service record retailers or sell them your products - this is the directory 
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-

date listing of full line record stores - featuring major chains and independents. 

This all-important 3rd edition is a must - containing hundreds of new listings 

plus updates on over 60eX of prior listings. With so many changes in the market-

place this past year, the 1993 RRD is an essential sales tool. Order now at last 

year's price - just S99! (plus shipping & handling, S8 for international orders). 

To order your copy call 1-800-344-7119 or 1-908-363-4156. 

Or send check or money order with this ad to: BILLBOARD DIRECTORIES, 

P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL PA, & D.(.. rt..i-

dents please add applicable sales tax.) 

Order bulk copies for your entire staff and marketing team- call for special rates! 
BDRD0106 
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• P.O.V. COMM AT YOU 
WITH THEIR DEBUT ALBUM 

"HANDIN' OUT BEATDOWNS" 

CHECK OUT THEIR NEW SINGLE 

"ALL THRU THE NIGHT" 

Featuring JADE 

g,RT. IN STORES NOW!! 
0.1993 Giant Kccords 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

0 2 I 11 

* * * NO. 1 * * * 
LATELY • 3 weeks at No. 1 • JODECI 
D.SWING (S.WONDER) (C) (V) UPTOWN 54652/MCA 

(1), 8 14 4 RIGHT HERE (HUMAN NATURE)/DOWNTOWN • SVVV 
B.A.MORGAN .G PARK F R (13.A.MORGAN.J.BETTIS,S.PORCARO,G.PARKER,G.GOMEZ.K.ORTIZI (C) (T) (X) RCA 626(4 

3 i 44 4 CHECK YO SELF • ICE CUBE FEATURING DAS EFX 
ICE CGH: . - •• . ) CUBE,D.J.MUGGS) (C) (D) IT) PRIORITY 53830 

4 5 4 10 LOSE CONTROL/GIRL U FOR ME • SILK 
K.SWEAT,R Mu ),HAY (K.SWEAT,R.MURRAY,G.JENKINS) (C) KEIA 64643/ELEKTRA 

5 3 3 16 SOMETHING'S GOIN' ON • UNV 
J.PENN UPOWE,D.PEETE.J.CLAY) IC) MAVERICK/SIRE 18564/WARNER BROS. 

6 4 2 13 WHOOMP! (THERE IT IS)• • TAG TEAM 
TAG TEAM (TAG TEAM) (CI (M) (T) (X) LIFE 79001/BELLMARK 

(1) 7 9 9 ANOTHER SAD LOVE SONG • TONI BRAXTON 
L.A.REID,BABYFACE,D.SIMMONS (BABYFACE.D.SIMMONS) (C) (M) (T) (X) LAFACE 2-404TARISTA 

8 6 6 16 CRY NO MORE • II D EXTREME 
R.WHITE.KJACKSON,D.WILEY (R.WHITE,KJACKSON.D.WILEY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54650/MCA 

10 9 8 10 
• TONY! TONI! TONE! 

IF I HAD NO LOOT • TONY!TONPTONE! (R.WIGGINS,J.BAUTISTA,W.HARRIS) (C) (T) (V) WING 859 056/MERCURY 

CI 10 21 5 IF • JANET JACKSON 
J.JAM.T.LEWIS,J.JACKSON (J.JACKSON.J.HARRIS )II,T.LEWIS) (C) (T) (V) (X) VIRGIN 12676 

11 12 11 12 SLAM • • ONYX 
C.PARKERJAM MASTER JAY ISCRUGGSJONES.TAYLOR.PARKER) (CI (MI (TI (X) 881/CHAOS 77053/COLUMBIA 

12 11 5 17 WEAK• • SWV 
B.A.MORGAN (B.A.MORGAN) (C) (T) (V) RCA 62521 

13 13 7 18 WHOOT, THERE IT IS • 95 SOUTH 
THE BASS MECHANICS (J.MCGOWAN,N.ORANGF) (M) (T) WRAP 0150•4CHIBAN 

0 20 17 4 ALRIGHT • KRIS KROSS FEATURING SUPERCAT 
J.DUPRI )J.DUPRI) ICI (MI (T) (V) (X) RUFFHOUSE 77103/COLUMBIA 

0 17 20 7 GET IT UP (FROM "POETIC JUSTICE") • TLC 
D.AUSTIN,TIM & BOB (PRINCE) (C) (M) (T) LAFACE/EPIC SOUNDTRAX 77059/EPIC 

0 19 19 11 ONE LAST CRY • BRIAN MCKNIGHT 
EtmcKNIGHT.B.BARm , , MCKNIGHT,B.BARNES.M.BARNES ) (C) MERCURY 862 404 

17 15 10 16 THAT'S THE WAY LOVE GOES• • JANET JACKSON 
J.JAM,T.LEWIS.1 V, - '. 1 JACKSON,LHARRIS III,T.LEWIS) (C) (T) (V) (X) VIRGIN 12650 

18 21 18 15 SEEMS YOU'RE MUCH TOO BUSY • VERTICAL HOLD 
VERTICAL HOLU ,, • . KHALEEL) (C) (T) A&M 0140 

19 14 12 20 KNOCKIN' DA BOOTS• • H-TOWN 
B.BURRELL (SHAZAM.)/)11u.u.STICK,R.TROUTMAN) (C) (M) (T) LUKE 161 

(1) 23 28 8 I GET AROUND • 2PAC 
0 1 DARYl 1SHAKUR.D.ANDERSON.R.TROUTMAN.L.TROUTMAN,S.MURDOCK) (C) (M) (T) INTERSCOPE 98372/ATLANTIC 

21 18 15 16 LOVE NO LIMIT • MARY J. BLIGE 
0.HALL (K.GREENE.D.HALL) (C) (M) (T) (V) (X) UPTOWN 54639/MCA 

0 27 32 7 RUFFNECK • MC LYTE 
M.RILEY.A.DAVIDSON.W.SCOTT (MC LYTE,A.DAVIDSON.M.RILEY,W.SCOTT) (C) (M) (T) FIRST PRIORITY 98401kATLANTIC 

23 26 24 21 ONE WOMAN • JADE 
V.BENFORD (V.BENFORD.R.SPEARMAN) (C) (M) GIANT 18606/REPRISE 

24 16 13 17 SHOW ME LOVE • • ROBIN S. 
A.GEORGE.F.MCFARLANE (A.GEORGF.F.MCFARLANE) (C) (MI (T) (X) BIG BEAT 10118/ATLANTIC 

25 22 16 14 ABC-123 • LEVERT 
G.LEVERT.E.NICHOLAS (G.LEVERT.E.NICHOLAS,I.SCOTT) (C) (D) (V) ATLANTIC 87366 

26 24 23 11 LET ME BE THE ONE • INTRO 
D.HALL (K.GREENE.D.HALL.H.BOHANNON) (CI (M) (T) ATLANTIC 87347 

0 29 30 6 VERY SPECIAL BIG DADDY KANE FEAT. SPINDERELLA, L. WILLIAMS & K. ANDERSON 
BIG DADDY KANE (WJEFFERY,L.PETERS) ICI (D) (M) (T) COLD CHILLIN' 18437/REPRISE 

0 31 35 6 LICK U UP • H-TOWN 
B.BURRELL (SHAZAAM,DINO,GI.STICK) (CI (M) (T) LUKE 163 

CI 32 34 5 IT'S FOR YOU (FROM "THE METEOR MAN") • SHANICE 
M.A.SAULSBERRY.E.KIRKLAND (S.W)LSON.M.A.SAULSBERRY.E.KIRKLAND) (CI (T) MOTOWN 2207 

30 25 22 14 DRE DAY • DR. ORE 
DR.DRE (DR.DRE.SNOOP.C.WOLFE) " 1, DEATH ROW/INTERSCOPE 53827/ATLANTIC 

(if.) 62 --- 2 
* * * POWER PICK/AIRPLAY*** 

FOR THE COOL IN YOU • BABYFACE 
BABYFACE.L.A.REID.D.SIMMONS (BABYFACF n sq,kk.kc,nks • (C) IT) (V) EPIC 77109 

e NEW 1 
* ** HOT SHOT DEBUT*** 

DREAMLOVER • MARIAH CAREY 
M.CAREY,D.HALL.W.AFANASIEFF (M.CAREY.D.HALI) (0)(D) (V) COLUMBIA 77080 

33 30 29 13 BABY I'M YOURS • SHAI 
C.MARTIN (C.MARTIN,M.GAY) c) (M) (T) (V) (X) GASOLINE ALLEY 54574/MCA 

0 35 41 5 I'M IN LUV • JOE 
J.DIBBS (J.DIBBS.B.ALLEN,T.DENSLOW) (C) (T) MERCURY 862 462 

35 33 33 5 SOMEBODY ELSE WILL • THE O'JAYS 
G.LEVERT,E.NICHOLAS IGIEVERTE.NICHOLAS) (Cl (D) EMI 50462/ERG 

0 36 27 6 INSANE IN THE BRAIN • CYPRESS HILL 
D.J.MUGGS (L.FREESE.S.REYES,L.MUGGERUD) (C) (MI (T) (XI RUFFHOUSE 77135,COLUMBIA 

0 37 31 8 RUN TO YOU (FROM 'THE BODYGUARD") • WHITNEY HOUSTON 
D.FOSTER (A.RICH,J.FRIEDMAN) (C) (01 (V) ARISTA 1-2570 

0 38 42 12 THE BONNIE AND CLYDE THEME/IBWIN' WIT MY CREWIN' • YO-Y0 
POCKETS.Q.D.OLICE CUBE (YO-YO.. . k cuBE,POCKETS.QU)NCY 0.111) (CI (M) (T) EASTWEST 98394 

C) NEW> 1 HEY MR- DJ- ZHANE' 118TH STREET PRODUCTIONS (GIST.BROWN.CRISS2HANE.BAHR.WARE.GREY) (C) (T) FLAVOR UNIT 77121/EPIC 

0 41 38 8 CHIEF ROCKA • LORDS OF THE UNDERGROUND 
K-DEF (A.WARDRICK.D.KELLY.M.WILLIAMS,K.HANSFORD) ICI (MI (II PENDULUM 64631/ELEKTRA 

41 28 25 11 UNCONDITIONAL LOVE (FROM "MENACE II SOCIETY") • HI-FIVE 
ART 8, RHYTHM (LCAMPBELL) (CI JIVE 42144 

42 34 26 38 DAZZEY DUKS• • DUICE 
PARAGON PRODUCTIONS (L.A.SNO.CREO-D.BAMBATTA.ROBIE.BAKER.ALLEN.MILLER) (C) (T) TMR 3089/BELLMARK 

43 40 43 II BACK SEAT (OF MY JEEPYPINK COOKIES IN A PLASTIC BAG • L.L. COOL J 
M.MARL (J.T.SM)TH.M.WILLIAMS.O.D. III) (C) (M) (T) (X) DEF JAM/RAL 74984/COLUMBIA 

44 39 39 10 GIMME • CHERYL "PEPSII" RILEY 
FULL FORCE (FULL FORCE.C.RILEY) (C) REPRISE 18488 

C .) 53 81 3 LAID BACK GIRL • MAZE FEATURING FRANKIE BEVERLY 
F.BEVERLY (F.BEVERLY) (C) WARNER BROS. 18422 

e 69 . _. 2 
* * * POWER PICK/SALES*** 

BOOM! SHAKE THE ROOM • JAllY JEFF & FRESH PRINCE 
MR.LEE (SMITH,HAGGARD.W)LLIAMS,MAYBERRY,WEBSTER.PIERCE.NAPIER.MORR)SON) (C) (T) (X) JIVE 42108 

47 46 50 11 I WANNA HOLD ON TO YOU • MICA PARIS 
N.M.WALDEN (N.M.WALDEN.M.PARIS.S.J.DAKOTA) (C) ISLAND 862 212/PIA 

48 42 36 31 I'M SO INTO YOU • • SVVV 
B.A.MORGAN (B.A.MORGAN) (C) (M) (T) (X) RCA 62451 

49 45 45 9 I LIKE IT • JOMANDA 
BUFF LOVE (R.DEBARGE.EL DEBARGE) (C) (M) (TI (X) BIG BEAT 98413/ATLANTIC 

AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES 

INGLES TM COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 

COLLECTED, COMPILED, AND PROVIDED BY SoundScan 
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eo TITLE ARTIST 

PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

0 61 66 7 STREIHT UP MENACE (FROM "MENACE II SOCIETY") • MC EIHT 
MC EIHT,D1 SLIP (A.TYLER,T.ALLEN) (CI (MI (T) JIVE 42138 

C I 71 _ 2 SOMETHING IN YOUR EYES BELL BIV DEVOE 
L.A.REID.BABYFACE.D.SIMMONS (K.EDMONDS) (C) (V) MCA 54725 

52 43 47 8 IT'S ON • NAUGHTY BY NATURE 
NAUGHTY BY NATURE (V.BROWN.K.GIST.A.CRISS.D.BYRD) (M) Ill (X) TOMMY BOY 569* 

53 47 49 11 SAY IT ISN'T OVER • FIVE XI 
T.CHAPMAN,D.PENSADO (T.CHAPMAN,R.MARCEL.L.TOLBERT) (C) (T) RCA 62540 

54 44 40 10 DO DA WHAT • 1 OF THE GIRLS 
G LEVERT,MARC G. (G.LEVERT,MARC G..I OF THE GIRLS,T.WEYMOUTH,C.FRANTZ) (C) (M) (T) EASTWEST 98419 

e 63 72 4 THAT'S WHAT LITTLE GIRLS ARE MADE OF • RAVEN-SYMONE 
C.ELLIOTT (C.ELLIOTT,M.ELLIOTT) ICI IT) MCA 54625 

0 58 64 7 WHAT'S UP DOC? (CAN WE ROCK) • FU-SCHNICKENS WITH SHAQUILLE O'NEAL 
K-CUT (R.ROACHFORD.J.JONES.L.MATURINE.K.MCKENZ1E.S.ONEAL) (C) (MI (T) (XI JIVE 42164 

57 56 61 5 WANT U BACK • ME-2-U 
C.WARREN (C.WARREN) (C) (T) RCA 62565 

58 50 57 6 LET ME ROLL • SCARFACE 
B.JORDAN (B.JORDAN,G.DUKE) (C) RAP-A-LOT 5383) PRIORITY 

C I 76 _ 2 MEGA MEDLEY ZAPP & ROGER 
R.TROUTMAN (R.TROUTMAN.N.WHITFIELD,B.STRONG) (C) (M) (T) (X) REPRISE 18420 

60 55 56 19 
- 

I DON'T WANNA FIGHT (FROM 'WHAT'S LOVE GOT TO DO WITH IT") • TINA TURNER 
C.LORD•ALGE.R.DAVIES (S.DUBERRY.LULU.B.LAWRIE) (C) (V) VIRGIN 12652 

61 59 63 6 24/7 (GOOD LOVIN') BIG BUB 
H.MIDDLETON (H.MIDDLETON.L.DRAKEFORD) (CI EASTWEST 98403 

(I) 64 67 6 HEY THERE PRETTY LADY • LO-KEY? 
L.ALEXANDER.PROF. T. (L.ALEXANDER.T.TOLBEFT1 (CI PERSPECTIVE 7426/A&M 

63 70 59 20 GIVE HIM A LOVE HE CAN FEEL • TENE WILLIAMS 
S.HURLEY (J.MCALLISTER.D.RUSH) (C) (T) PENDULUM 64655/ELEKTRA 

64 49 55 8 TRULY SOMETHING SPECIAL AFTER 7 
D.SIMMONS,KAY0 (K.EDMONDS.B.WATSON• (CI (V) VIRGIN 12670 

65 66 69 4 WILL YOU BE THERE (FROM "FREE WILLY") • MICHAEL JACKSON 
MJACKSON,B.SWEDIEN (MJACKSON) (C) (V) MJJ/EPIC SOUNDTRAX 77060/EPIC 

0 72 77 3 APHRODISIA ALEXANDER O'NEAL 
L.ALEXANDER,PROF. T. (T.TOLBERT,L.ALEXANDER) (CI TABU 7718•A&M 

67 51 46 14 THE FLOOR • JOHNNY GILL 
JJAKTLEWIS U.HARR)S III,T.LEWIS) ICI (M) (T) (V) MOTOWN 2202 

68 54 51 17 PASSIN' ME BY • THE PHARCYDE 
J-SWIFT (E.WILCOX.R.ROB)NSON.D.STEWART.T.HARDSON.J.MARTINEZ) (C1 (M) (T) DELICIOUS VINYL 98434/ATLANTIC 

0 74 80 5 YOU BEEN PLAYED (FROM "MENACE II SOCIETY") • SMOOTH 
C.STOKES U.GAR1k •-• 1 -.,' - , ICI (T) T.N.T. 42140/JIVE 

70 68 62 6 GOTTA GET MINE • MC BREED 
WARREN G.,C.WOLFE,E.BREED (E.BREED,2PAC.D.O.C..C.WOLFE,WARREN G.) (C) (11 WRAP 93154/ICHIBAN 

n 75 82 4 STICKS AND STONES WALTER & SCOTTY 
P.MINORAJOHNSON (P.MINOR.A.JOHNSON) (CI CAPITOL 44964 

72 60 53 15 LITTLE MIRACLES (HAPPEN EVERY DAY) • LUTHER VANDROSS 
L.VANDROSS.M.MILLER (L.VANDROSS,M.MILLER) (C) (D) (V) EPIC 74945 

73 52 58 7 IN MY NATURE • NUTTIN' NYCE 
A.GREENWOOD,D.GREENBURG.J.GILLIARD (LWALLACE.D1 JOINT,A.GREENWOOD) (C) (M) (TI POCKETOWN 42)50 JIVE 

e 77 96 3 40 DOG • SWEET N LO' 
G.LAWSON (G.FRANKLIN,LESTEEN,G.LAWSON,J.MONROE) (Cl THIRD STONE 98400/ATLANTIC 

e 79 89 3 THERE'S NO LIVING WITHOUT YOU • WILL DOWNING 
W.DOWNING,R.RIDEOUT (G.SM)TH.D.MORRIS) (C) (T) MERCURY 862 548 

e NEw> 1 I GOT YOU • JOHNNY GILL 
N.MORRIS,S.STOCKMAN,W.MORRIS (N.MORRIS,S.STOCKMAN,W.MORRIS) ICI (M) (T) MOTOWN 2213 

0 80 84 3 GOOD LOVER • D-INFLUENCE 
D-INFLUENCE (S.WEBB.K.KWATEN,E.B.POWELL.S.MARSTON) (C) (M) (T) EASTWEST 98393 

0 RE-ENTRY 6 TONIGHT'S DA NIGHT • REDMAN 
E.SERMON (R.NOBLE,J.STONE,RJAMES) (M) (T) RAI/CHAOS 749513'/COLUMBIA 

79 73 73 4 RECIPE • BOSS 
',AK'; • ; /S"AWS.R.CAPLES,ISLEY BROTHERS.C.JASPER) (C) (MI (T) RAL/CHAOS 7708I/COLUMBIA 

CD 94 _ 2 CHERISH THE DAY • SADE 
SADL ,ADU.11;111 ,MAIMEWMAN) (CI (V) EPIC 74980 

81 84 74 19 WHO IS IT • MICHAEL JACKSON 
MJACKSON.B.BOTTRELL (MJACKSON) (CI (M) (T) (V) (X) EPIC 74406 

82 83 65 8 WORK IT OUT • LUKE 
C.DICKSON.L.CAMPBELL (L CAMPBELL) (C) (M) (T) LUKE 162 

83 67 54 14 UM UM GOOD • MEN AT LARGE 
G.LEVERT,E.NICHOLAS (G.LEVERT,E.NICHOLAS) (C) EASTWEST 98435 

e 86 92 3 00H, WHATCHA GONNA DO 
THE BOMB SQUAD (ISIMMONS,D.MCDANIELS.H.SHOCKLEE.G.RINALDO) • RUN-D.M.C. (C) (T) PROFILE 5400 

85 57 52 18 THAT'S THE WAY LOVE IS • BOBBY BROWN 
T.RILEY (T.RILEY,D.SHIPP,A.DAVIDSON,B.BROWN) (CI (M) (T) (VI (X) MCA 54618 

86 81 71 9 TEDDY BEAR • G-WIZ 
J.HARRIS (J.HARRIS,R.MARTIN) (C) SCOTT' BROS. 75360 

87 82 75 7 MY CUTIE WRECKX-N-EFFECT 
T.RILEY.A.DAVIDSON.M.R(LEY (M.L.SMITH.T.RILEY) (C) (M) IT) (V) (X) MCA 54661 

0 93 _ 2 ALWAYS VESTA 
M.I.POWELL (K.COLBERT) ICI MM 0342 

0 NEW 1 PAYDAY 
R.KELLY (C.WINANS,W.TISDALF) (CI QWEST I• THE WINANS 8473/WARNER BROS. 

10 NEW 1 LOVE FOR LOVE 
GEORGE,F.MCFARLANE (A.GEORGE.F.MCFARLANE) ROBIN S. A (CI (M) (X) BIG BEAT 98382'ATLANTIC 

CI NEW 1 DREAM IN COLOR 
N.MART(NELLI (A.LANG.S.PEIKEN) REGINA BELLE ICI COLUMBIA 74975 

92 78 60 16 SIX FEET DEEP • GETO BOYS 
J.JOHNSON (B.JORDAN.M.BURNETTE.L.RICHIE,M.GAYEJ.JOHNSON) (C) (T) RAP-A-LOT 53823/PRIORITY e NEW  i WHO DO I TURN TO CHANTE MOORE 
L.STEWART (C.MOORE,P.L.STEWARTT HAYNES) (C) (T) SILAS 54721/MCA 

94 88 79 14 BAD BOYS (THEME FROM "COPS") • • INNER CIRCLE 
1.1.EWIS.T.HARVEY,RIEWIS (INNER CIRCLE) (CI IT) (V) (X) BIG BEAT 98426/ATLANTIC 

C1 NEW 1 MAKE ROOM (SWIFT (R.SMITH.E.BROOKS.J.ROB)NSON) • THA ALKAHOLIKS (CI (T) LOUD 62579/RCA 

96 65 48 10 DAY BY DAY • PORTRAIT 
PORTRAIT (PORTRAIT) (C) (V) CAPITOL 44934 

97 85 68 7 TAKE A LOOK • NATALIE COLE 
T.LIPUMA (C.OTIS,N.COLE) (CI ELEKTRA 64636 

98 87 76 13 BY THE TIME THIS NIGHT IS OVER • KENNY G WITH PEABO BRYSON 
W.AFANAS(EFF,D.FOSTER (M.BOLTON.D.WARREN,A.GOLDMARK) ICI (X) ARISTA 1-2565 

99 98 95 4 TRUST ME • GURU WITH N'DEA DAVENPORT 
GURU (GURU) (CI CHRYSALIS 24849/ERG 

ca NEW 1 COWARDS IN COMPTON • LUKE 
M.MCCRAY (L.CAMPBELL) (C) (M) ID LUKE 164 

) Records with the greates airplay and sales gains this week. •Videoclip availability. • Recording Industry Assn. Of America (RIAA) certi ication for sales of 500,000 units. • RIAA certification for sales of 1 million units, with additional million indicated by a numeral following 
the symbol. Ca alog number is for cassette single. 'Asterisk indicates catalog number is for cassette maxi-sing(e; regular cassette single unavailable. (C) Cassette single availaoility. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. 
(V) Vinyl single availability. (X) CO maxi-single availability. ,5 1993, Billboard/BPI Communications. 
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Hot R&D Airplay,. 
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 63 R&B stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact turnes of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 

'e o 

E 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

W I 

* * NO. 1 * * 
LATELY 
JODECI (UPTOWN/MCA) 3 weeks at No I 

CD 8 
3 2 

4 4 

5 3 

4  
16 

16 

20 

RIGHT HERE (HUMAN NATURE) 
SWV (RCA) 

SOMETHING'S COIN' ON 
UNV (MAVERICK/SIRE/WARNER BROS ) 

THAT'S THE WAY LOVE GOES 
JANET JACKSON (VIRGIN) 

WEAK 
SWV (RCA) 

6 5 35 LOVE NO LIMIT 
MARY 1 BLIGE (UPTOWN/MCA) 

CD 9 
8 6 

8 
12 

IF 
JANET JACKSON (VIRGIN) 

ANOTHER SAD LOVE SONG 
TONI BRAXTON (LAFACE/ARISTA) 

9 7 

(1) 15 

e 12 
12 10 

20 KNOCKIN' DA BOOTS 
H TOWN (LUKE) 

15 

26 
16 

SEEMS YOU'RE MUCH TOO BUSY 
VERTICAL HOLD (A&M) 

LOSE CONTROL 
SILK (KEIA,ELEKTRA) 

CRY NO MORE 
II D EXTREME (GASOLINE ALLEY MCA) 

13 

e 16 
e 20 

19 

025 

10 

20 

12 

5 

6 

IF I HAD NO LOOT 
TONY! TONI! TONE! (WING MERCURY) 

ONE WOMAN 
JADE (GIANT/REPRISE) 

GIRL U FOR ME 
SILK (KEIA/ELEKTRA) 

ITS FOR YOU 
SHANICE (MOTOWN) 

HEY MR. DJ. 
INANE (FLAVOR UNIT EPIC) 

CD 46 
19 11 

20 17 

21 14 

2  
7 

19 

1/ 

FOR THE COOL IN YOU 
BABYFACE (EPIC) 

GET IT UP 
TLC (LATACE/EPTC SOUNDTRAX) 

ABC-123 
LEVERT (ATLANTIC) 

SHOW ME LOVE 
ROBIN S (BIG BEAT) 

22 18 21 LET ME BE THE ONE 
INTRO (ATLANTIC) 

23 21 13 SLAM 
ONYX (RAL/CHAOS/COLUMBIA) 

CD — 1 DREAMLOVER MARIAM CAREY (COLUMBIA) 

028 

e 31 
27 22 

28 23 

10 

6  
12 

32 

ONE LAST CRY 
BRIAN MCKNIGHT (MERCURY) 

LICK U UP 
H. TOWN (LUKE) 

WHOOMP! (THERE IT IS!) 
TAG TEAM (LIFE /BELLMARK) 

cr, 

3 

O 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

38 36 5 DOWNTOWN 
SWV (RCA) 

39 38 5 RUFF NECK 
MC LYTE (FIRST PRIORITY/ATLANTIC) 

44 21 GIVE HIM A LOVE HE CAN FEEL 
TENE WILLIAMS (PENDULUM/ELEKTRA) 

47 3 LAID BACK GIRL MAZE FEAT FRANKIE BEVERLY (WB) 

42 34 6 CHECK YO SELF 
ICE CUBE (PRIORITY) 

43 40 6 INSANE IN THE BRAIN 
CYPRESS HILL (RUFFHOUSE/COLUMBIA) 

44 43 5 SOMEBODY ELSE WILL 
CYJAYS (E MIERG) 

61 5 THE BONNIE AND CLYDE THEME YO-YO (EASTWEST) 

46 45 7 IT'S ON 
NAUGHTY BY NATURE (TOMMY BOY) 

52 3 ANNIVERSARY TONY! TONI! TONE!(WING/MERCURY) 

049 57 8 RUN TO YOU WHITNEY HOUSTON (ARISTA) 

55 10 GIMME 
CHERYL "PEPSI)" RILEY (REPRISE) 

1 THAT'S WHAT LITTLE GIRLS... 
RAVE N-SYMONE (MCA) 

68 4 CHIEF ROCKA LORDS OF UNDERGROUND (PENDULUM) 

49 15 LITTLE MIRACLES 
LUTHER VANDROSS (EPIC) 

53 41 16 WHOOT, THERE IT IS 
95 SOUTH (WRAP ICHIBAN) 

54 42 12 TRULY SOMETHING SPECIAL 
AFTER 7 (VIRGIN) 

55 53 10 I LIKE IT 
JOMANDA (BIG BEAT ATLANTIC) 

56 48 10 DO DA WHAT 
1 OF THE GIRLS (EASTWEST) 

CD 59 8 I WANNA HOLD ON TO YOU Noce PARIS (ISLAND/PLC) 

1 STREIHT UP MENACE 
MC EIHT (JIVE) 

59 51 14 THE FLOOR 
JOHNNY GILL (MOTOWN) 

4 TONIGHTS DA NIGHT REDMAN (PAL CHAOS COLUMBIA) 

61 58 5 WANT U BACK 
ME•2 U (RCA) 

62 37 20 THAT'S THE WAY LOVE IS 
BOBBY BROWN (MCA) 

63 56 11 SAY IT ISN'T OVER 
FIVE VI (RCA) 

75 4 BACK SEAT (OF MY JEEP) L.L. COOL J(DEF JAM/RAL/ COLUMBIA) 

65 20 WHO IS IT 
MICHAEL JACKSON (EPIC) 

I'M SO INTO YOU 
SWV (RCA) 

e 29 
® 30 
31 24 

8  

7  
11 

I GET AROUND 
'PAC ()NTT RSCOPL ATLANTIC) 

VERY SPECIAL 
BIG DADOY KANE (COLD CHILLIN"RE PRISE) 

UNCONDITIONAL LOVE 
HTFIVE (JIVE) 

32 27 5 I'M IN LUV 
JOE (MERCURY) 

® 54 4 SOMETHING IN YOUR EYES BELL BIV DE VOX (MCA) 

e 35 
35 26 

36 33 

5  
13 

15 

ALRIGHT 
KRIS KROSS (RUFFFIOUSE/COLUMBIA) 

BABY I'M YOURS 
SHAI (GASOLINE ALLEY/MCA) 

ORE DAY 
DR DRE (DEATH ROWINTERSCOPE) 

039 9 RIBBON IN THE SKY INTRO (ATLANTIC) 

1 BOOM! SHAKE THE ROOM JAllY JEFF FRESH PRINCE (JIVE) 

67 M 3 AGAIN 
JANET JACKSON (VIRGIN) 

e 71 3 YOU BEEN PLAYED SMOOTH (TN T JIVE) 

e 1 LOVE FOR LOVE 
ROBIN S (BIG BEAT/ATLANTIC) 

70 62 15 PASSIN' ME BY 
THE PHARCYDE (DELICIOUS VINYL) 

1 CHERISH THE DAY 
SADE (EPIC) 

1 WHO DO I TURN TO CHANTE MOORE (SILAS/MCA) 

74 13 APHRODISIA 
ALEXANDER O'NEAL (TABU/A&M) 

74 60 8 IN MY NATURE 
NUTTIN' NYCE (POCKE TOWN) 

75 50 23 DAZZEY DUKS 
DUICE (TMR/BELLMARK) 

( ) Tracks moving up the chart with airplay gains i 1993. Billboard 'BPI Communications. 

HOT RAI RECURRENT AIRPLAY 
1 — 1 EVERY LITTLE THING U DO 

CHRISTOPHER WILLIAMS (UPTOWN/MCA) 

2 3 12 COMFORTER 
SHAI (GASOLINE ALLEY/MCA) 

3 1 5 DON'T WALK AWAY 
JADE (GIANT/REPRISE) 

4 2 10 DEDICATED 
R KELLY & PUBLIC ANNOUNCEMENT (JIVE) 

5 5 11 HIP HOP HOORAY 
NAUGHTY BY NATURE (TOMMY BOY) 

6 4 6 FREAK ME 
SILK (KE)A/ELEKTRA) 

7 8 14 I'M EVERY WOMAN 
WHITNEY HOUSTON (ARISTA) 

8 11 10 NUTHIN* BUT A -G" THANG 
DR ORE (DEATH ROW/)NTERSCOPE) 

9 7 16 REMINISCE 
MARY J. BLIGE (UPTOWN/MCA) 

10 10 6 IF I COULD 
REGINA BELLE (COLUMBIA) 

11 12 8 KISS OF IJFE 
SADE (EPIC) 

12 6 6 ITS ALRIGHT 
CHANTE MOORE (SILAS/MCA) 

13 17 28 WHAT ABOUT YOUR FRIENDS 
TLC (LAFACE/ARISTA) 

14 9 7 SO ALONE 
MEN AT LARGE (EASTWES)) 

15 15 14 SWEET THING 
MARY J. BLIGE (UPTOWN/MCA) 

16 13 8 I HAVE NOTHING 
WHITNEY HOUSTON (ARISTA) 

17 16 31 REAL LOVE 
MARY 1 BLIGE (UPTOWN/MCA) 

18 25 19 HERE WE GO AGAIN! 
PORTRAIT (CAPITOL) 

19 ____ 29 BABY-BABY-BABY 
TLC (LAFACE/ARISTA) 

20 18 5 TELLIN' ME STORIES 
BIG BUB (EASTWEST) 

21 19 22 RUMP SHAKER 
WRECKS-N EFFECT (MCA) 

22 20 18 HAPPY DAYS 
SILK (KEIA,ELEKTRA) 

23 22 28 PEOPLE EVERYDAY 
ARRESTED DEVELOPMENT (CHRYSALIS) 

24 — 20 GAMES 
CHUCKII BOOKER (ATLANTIC) 

25 24 11 IF I EVER FALL IN LOVE 
SHAI (GASOLINE ALLEY/MCA) 

Recu rent are t 11es which have appeared on the Hot R&B 
Singles chart to 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

61 24/7 (GOOD LOVIN') (Big Herb's, BMI/Davone Ravone 
Lee, BMI/Down Low, BM)) 

74 40 DOG (WB, ASCAP/Third Stone From The Middle, 
ASCAP/Swette Ya', ASCAP/Lowtex, ASCAP/Warner-
Tamerlane, BMI/Playfu), BMI/G.Q. Romeo. BM)) 

25 ABC-123 (Trycep. BM)/Willesden, BMI/Ramal, 
BMI/Cleveland's Own, BMI/Warner-Tamer(ane, BMI) 
CPP 

14 ALRIGHT (So So Def. ASCAP/EMI April, ASCAP) WBM 
88 ALWAYS (Do It 4 Me, ASCAP) 
7 ANOTHER SAD LOVE SONG (Era!, BM)/Sony Songs, 

HMI/Bootie-Lop, BMI/Warner-Tamerlane, BMI) 
1.4861/HL 

66 APHRODISIA (Avante Garde, ASCAP/New Perspective, 
ASCAP) 

33 BABY I'M YOURS (Music Corp. Of America, 
BMI/Gasoline A)ey, BMI/Cameo Appearance By 
Ramses, ASCAP/MCA, ASCAP/Semaj, BMI/Ethy(, 
ASCAP) 

43 BACK SEAT (OF MY JEEP) /PINK COOKIES IN A 
PLASTIC BAG (De! Jam, ASCAP/LL Cool 1, 
ASCAP/EM) April, ASCAP/Marley Marl, ASCAP) WBM 

38 THE BONNIE AND CLYDE THEME/IBWIN' WIT MY 
CREWIN' (Street Knowledge, ASCAP/Deep Technology, 
ASCAP/Gangsta Boogie, ASCAP/WB, ASCAP) 

46 BOOM! SHAKE THE ROOM (Zomba, ASCAP/Jazzy Jeff 
& Fresh Prince, ASCAP/House Jam, ASCAP/Forty 
Floors Up, ASCAP/Deshane, ASCAP/Bridgeport, BM)) 

98 BY THE TIME THIS NIGHT IS OVER (Warner-
Tamerlane, BMI/Rea(songs, ASCAP/New Nonpareil, 
BMI/Mr. Bolton's, BMI/Warner Chappell, PRS) WBM 

3 CHECK YO SELF (WB, ASCAP/Gangsta Boogie, 
ASCAP/MCA, ASCAP/Sou( Assasms, ASCAP) WBM 

80 CHERISH THE DAY (Angel, ASCAP) 
40 CHIEF ROCKA (LOTUG, ASCAP/Marley Marl, 

ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP) WBM 
100 COWARDS IN COMPTON (Pac Jam, BMI) 
8 CRY NO MORE (II D Extreme, ASCAP/MCA, ASCAP) 

42 DAZ/EY DUKS (Gigilo Chez, EIMI/Alvert, BM)/Tee Girl, 
BMI/Shakin* Baker, BM)) 

54 DO DA WHAT (Trycep, BMI/Wi)lesden, 
BMI/Cleveland's Own, BMI/Metered, ASCAP) CPP 

91 DREAM IN COLOR (Hidden Pun, BMI/Sushi Too, 
BMI/1DM, ASCAP) 

32 DREAMLOVER (Rye Songs, BMI/Sony Songs, 
BM)/Stone Jam, ASCAP/Ness, Nutty & Capone, 
ASCAP) 

30 ORE DAY (Sony Tunes, ASCAP) HL 
67 THE FLOOR (F(yte Tyme, ASCAP) WBM 
31 FOR THE COOL IN YOU (Sony Songs, B411/Ecat 

BMI/Bootne-Loo, BMI/Warner-Tamer)ane. BM)) 
15 GET IT UP (FROM POETIC JUSTICE) (Tionna, 

ASCAP/WB, ASCAP) WBM 
44 GRIME (P-Blast, ASCAP/Zomba, ASCAP/Soda Face, 

ASCAP) CPP 
63 GIVE HIM A LOVE HE CAN FEEL (Four Feathers, 

BMI/Last Sound, ASCAP/Third Coast, ASCAP) 
77 GOOD LOVER (BMG, PRS/L.Wedgewodh, 

PRS/G.Worthy, PRS/Little Char(es, 8611) 
70 GOTTA GET MINE (Power Artist, BMI/Nuthouse, 

ASCAP/Warren G., ASCAP/Funky Slut, BMI/Ghetto 
Gospel. BMI/Interscope Pear), BMI/Warner-Tamerlane, 
BMI( 

39 HEY MR. DJ. (Naughty, ASCAP/1'-Boy. ASCAP/Flavor 
Umt, ASCAP/Almo, ASCAP/Irving, BMI/0/8/0 Itself, 
ASCAP/Medad, BM)) 

62 HEY THERE PRETTY LADY (New Perspective. ASCAP) 
60 I DON'T WANNA FIGHT (FROM WHATS LOVE GOT TO 

DO WITH IT) (Chrysalis, ASCAP/Bilu, BM)/Ensign, 
BM)) CPP 

9 IF I HAD NO LOOT (Ghatti, ASCAP/Gangsta Boogie, 
ASCAP/WB, ASCAP/Street Knowledge, 
ASCAP/Polygram ASCAP/Tony Toni Tone, 
ASCAP/L.A. Jay, ASCAP/Bigwil() HL/CPP/WBM 

10 IF (Black Ice, BMI/Flyte Tyme, ASCAP/Jobete, 
ASCAP/Stone Agate, BMI) WBM/CPP 

20 I GET AROUND (GLG Two, BMI/Ghetto Gospel, 
BMI/Rubber Band, BM)/Saja, BMI/Troutman, 
BM(/Intersccoe Pearl, BMI/Warner-Tamerlane, BMI) 

76 I GOT YOU (Vanderpool, ASCAP/Slim Shot, 
ASCAP/Squid Shot, ASCAP) 

49 I LIKE IT (Jobete, ASCAP) CPP/HL 
34 I'M IN LUV (J.Dibbs, BMI/Ahunit And Fifth Street, 

BMI/Teddy Denslow, BMI) 
48 I'M SO INTO YOU (Bam Jams, BMI/Warner-

Tamerlane, BM)/Interscope Pearl, BM)) WBM 
36 INSANE IN THE BRAIN (Cypress Funky, ASCAP/Sou) 

Assasins, ASCAP/MCA, ASCAP/BMG, ASCAP) HL 
29 ITS FOR YOU (FROM THE METEOR MAN) (ShaniCe 4 

U, ASCAP/Hee Bee Dooinit, ASCAP/Warner Chappell, 
ASCAP/U.A., ASCAP/EMI April, ASCAP/Unit 4 Muse, 
ASCAP) WBM 

52 ITS ON (T-Boy, ASCAP/Naughty, ASCAP/Elgy, BMI) 
47 I WANNA HOLD ON TO YOU (Gratitude Sky, 

ASCAP/Warner Chappe)l, PRS/Unichappell, BM)) 
19 KNOCKIN' DA BOOTS (Pic Jam, BMI/Saja, 

BMI/Troutman, EiMI) WBM 
45 LAID BACK GIRL (Amazement, BMI) 
1 LATELY (Jobete, ASCAP/Black Bull, ASCAP) CPP 

26 LET ME BE THE ONE (Frabensha, ASCAP/MCA, 
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone, 
ASCAP/Warner Bros., ASCAP) WBM 

58 LET ME ROLL (N-The Water, ASCAP/Mycenae, 
AS 

28 LICK U UP (Pac Jam, BMI/Wreckshop, BM)) WBM 
4 LOSE CONTROL/GIRL U FOR ME (Keith Sweat. 

BMI/E/A, BMI/WB, BMI/Saints Alive, BMI/EM( 
Blackwood, BM)) WBM 

90 LOVE FOR LOVE (Song-A-Tron, BMI) 
21 LOVE NO LIMIT (WB, ASCAP/Ness, Nifty & Capone, 

ASCAP/Stone Jam, ASCAP/MCA, ASCAP) WBM 
95 MAKE ROOM (ESP, BMI/Warner Chappell, BMI) 
59 MEGA MEDLEY (Troutman, BMI/Saja, BMI/Rubber 

Band, BM)/Stone Agate, BM)) 
16 ONE LAST CRY (Pri, ASCAP/Let's Have Lunch, 

ASCAP/Rejoice, BMI) HL 
23 ONE WOMAN (Gradington, ASCAP/MCA. 

ASCAP/Ronnie Onyx, BMI) 
84 00H, WHATCHA GONNA DO (Protoons, ASCAP/Rush 

Groove, ASCAP/Shocklee, BMI) 
68 PASSIN' ME BY (Beetjunkye, BMI/EM( Blackwood, 

BMI/Crack Addict, BM') WBM 
89 PAYDAY (Zomba, ASCAP/For Our Children, 

ASCAP/Tisway, ASCAP/BMG, ASCAP) 
2 RIGHT HERE (HUMAN NATURE) /DOWNTOWN 

(Warner-Tamerlane, ASCAP/Interscope Pearl, 
BMI/Bam Jams, BMI/ATV, BMI/John Bettis, 
ASCAP/WB, ASCAP/Playlull, BMI/GG Loves Music, 

Hot R118 Singles Sales.. 
Compiled from a national sub-sample of POS (point of sale) equipped key R6‘13 retail stores which report number 
of units sold to SoundScan, Inc. This data is used in the Flot R&B Sines chart. 

Mr1 

e, TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

...., 

,,, 
,1 

su 

:7, 
3 

0 

e, 
e 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 1 1 
. 

* * NO, 1 * * 

CHECK YO SELF 
ICE CUBE (PRIORITY) 2 weeks at No. 1 

(1) — 1 IKeRiAiliA-AlifYr(tCOLUMBIA) 

39 34 9 I DON'T WANT TO FIGHT 
TINA TURNER (VIRGIN) 

2 2 " A WHOOMP!([ISTEF/IBEEFIt_FAte 110 38 7 GOTTA GET MINE 
MC BREED (WRAP/ICHIBAN) 

3 4 18 
wli°°TAT(wHREARPncH EITIBSAN) 9s souT 

41 32 5 SOMEBODY ELSE WILL 
 OJAYS (EMI/ERG) 

4 3 10 LATELY 
JODECI (UPTOWN/MCA) e 44 6 lIN YOU WHITNEYr  HOUSTON (ARISTA) 

5 5 12 SLAM 
ONYX (RAL/CHAOS/COLuMBIA) 

43 37 13 LOVE NO LIMIT 
MARY J. BLIGE (UPTOWN/MCA) 

a 7 , 
.' 

ALRIGHT 
KRIS KROSS (RUFFHOUSE, COLUMBIA) 

44 42 4 THAT'S WHAT UTILE GIRLS... 
RAVEN-SYMONE (MCA) 

7 6 14 SOMETHING'S COIN' ON 
UNV (MAVERICK/SIRE/WEI) W'S 54 3 71E re LEKUCURY) 

8 8 16 CRY NO MORE 
II D EXTREME (GASOLINE ALLEY/MCA) 

46 43 8 IT'S ON 
NAUGHTY BY NATURE (TOMMY BOY) 

rio 19 3 SWV (RCA) HERE/DOWNTOWN 47 40 18 PASSIM' ME BY 
THE PHARCYDE (DELICIOUS) 

10 12 9 IF I HAD NO LOOT 
TONY! TONI! TONE' (WING /MERCURY) 

48 46 4 WILL YOU BE THERE 
MICHAEL JACKSON (MJEEPIC) 

11 11 8 12pGAETc(ANTROFRUKN 
opntATLANTic) CO) 62 2 tUrelMówN) 

ne 15 7 MITKiIAExilePLAKCICTASg ie e- i . FOR THE COOL IN YOU BABYFACE (EPIC) 

13 9 3 IF 
JANET JACKSON (VIRGIN) 

51 52 8 WORK IT OUT 
LUKE (LUKE) 

34 16 8 regE(IlliST PRIORITY/ATLANTIC) U 56 6 ILNETTR e( A IfekNTTeC ONE 

15 10 15 WEAK 
swv (RCA) a5. — 1 LAID BACK GIRL 

MAZE /FRANNIE BEVERLY (WARNER BROS.) 

16 13 40 DAZZEY DUKS 
DUICE (TMR/BELLMARK) 

54 45 6 SEEMS YOU'RE MUCH TO BUSY 
VERTICAL HOI D (A&M) 

17 14 12 DRE DAY 
DR. ORE (DEATH POW/INTERSCOPE) 

55 53 8 UNCONDITIONAL LOVE 
HI FIVE (JIVE) 

3 27 8 
CHIEF ROCKA 

UNDERGROUND (PENDULUM) 
56 47 15 SIX FEET DEEP 

GE TO BOYS (RAP-A-LOT PRIORITY) 

34 24 6 CeetErl. IN THE , COLUMBIA) 
57 50 14 BAD BOYS (THEME FROM "COPS") 

INNER CIRCLE (BIG BEAT ATLANTIC) 

20 22 4 VERY SPECIAL 
BIG DADDY KANE (COLD CHILLINYREPR)SE) 

58 49 13 THE FLOOR 
JOHNNY GILL (MOTOWN) 

21 21 8 BACK SEAT (OF MY JEEP) 
L L COOL 1 (DEF JAM 'PAL/COLUMBIA) 

59 51 23 IT WAS A GOOD DAY 
ICE CUBE (PRIORITY) 

22 17 20 KNOCKIN' DA BOOTS 
H.TOWN (LUKE) CD — 

i 
' 

MAKE ROOM 
TFIA ALKAHOLIKS (LOUD/RCA) 

23 18 17 SHOW ME LOVE 
ROBIN S (BIG BEAT/ATLANTIC) CI — 14 DOLLY MY BABY 

SUPER CAT (COLUMBIA) 

24 20 8 ONE LAST CRY 
BRIAN MCKNIGHT (MERCURY) 

62 66 2 00H, WATCHA GONNA DO 
RuND M.C. (PROFILE) 

a 31 5 -g7(WP 
63 59 7 MY CUTIE 

WRECKX.N-EFFECT OKA) 

26 23 12 ABC-123 
LEVERT (ATLANTIC) 

64 69 4 TEDDY BEAR 
G.WIZ (SCOTT) BROS ) 

27 25 12 BONNIE AND CLYDE/1E0%N' 
YOYO (EASTWEST) 

65 56 28 NUTHIN' BUT A "G" THANG 
DR DRE (DEATH ROW/INTERSCOPE) 

!!! 35 8 elgureFervvel) 66 73 6 I LIKE IT 
ANDA (BIG BEAT/ATLANTIC) 

E) 41 2 IJIAZZIEF>1 1,17 (EESITIFILROOM CE ceE) 67 63 23 IF I COULD 
REGINA BELLE (COLUMBIA) 

30 30 11 ONE WOMAN 
JADE (GIANT/REPRISE) CD — 

, 
' 

COWARDS IN COMPTON 
LUKE (LUKE) 

43 39 8 STRE Illenl.v.1r MENACE 
MC 

69 68 4 RECIPE 
BOSS (RAL /CHAOS 'COLUMBIA) 

32 28 6 LET ME ROLL 
SCARFACE (RAPA-LOT PRIORITY) 

70 71 3 PROTECT YA NECK/METHOD MAN 
WUTANG CLAN (LOUD RCA) 

33 29 8 LOSE CONTROL/GIRL U FOR ME 
SILK (KEIA ELEKTRA) 

71 60 11 BY THE TIME THIS NIGHT IS OVER 
KENNY G.PEABO BRYSON (ARISTA) 

34 33 3 LICK U UP 
I-4, TOWN (LUKE) e_ 1 YOU BEEN PLAYED 

SMOOTH (T.N T./JIVE) 

35 26 16 THAT'S THE WAY LOVE GOES 
JANET JACKSON (VIRGIN) 

73 57 2 FLOW JOE 
FAT JOE (RELATIVITY) 

a 48 2 ezAAEPPGtegegEPRIsE) e- ee - I WILL ALWAYS LOVE YOU WHITNEY HOUSTON (ARISTA) 

37 36 10 BABY I'M YOURS 
SHAI (GASOLINE ALLEY MCA) 

75 55 14 GIRL I'VE BEEN HURT 
SNOW (EASTWEST AG) 

O Singles with increasing sales. (c) 1993. Billboard/ BPI Communications and SoundScan. (nc. 

BMI) WBM 
n RUFFNECK (Brooklyn Based, ASCAP/Top 

ASCAP/Smokin' Sounds, ASCAP/Quick Time, Ellill/EMI 
April, ASCAP/Abdur Rahman, ASCAP/Music Corp. Of 
America, BMI) WBM 

37 RUN TO YOU (FROM THE BODYGUARD) (Music City. 
ASCAP/Ne(ana, BMI/PSO, ASCAP/Candlelight, ASCAP) 
CPP 

53 SAY IT ISN'T OVER (EMI Blackwood, BM(/Money In 
The Bank, BMI/Todski, BMI/Gotta Pay The Rent, 
BM)) 

18 SEEMS YOU'RE MUCH TOO BUSY (Music Corp. Of 
America. BMI/Baby Diamond, ASCAP/Colgems-EMI, 
ASCAP/Mantronik )nternational, ASCAP) 

24 SHOW ME LOVE (Song-A-Tron, BMI/Champion, BMI) 
II SLAM (1M1, ASCAP/Chyski)lz Musk, ASCAP/Harris 

Onyx, ASCAP/EMI April, ASCAP) WBM 
35 SOMEBODY ELSE WILL (Trycep, BMI/Willesden, 

BM)/Rama(, BMI/WE, BMI) CPP 
51 SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecat 

BMI) 
5 SOMETHING'S COIN' ON (Undercurrent, 

ASCAP/Maverick, ASCAP/Nomad-Noman, 
BMI/Warner-Tamer)ane, BMI/Audible Arts, BM)/W8. 
ASCAP) WBM 

71 STICKS AND STONES (Rojo Grande, ASCAP/Jasmin 
Tyler, ASCAP/Ninatom, BMI/Paul Minor, BMI) 

50 STREW UP MENACE (FROM MENACE II SOCIETY) 
(Drrveby, BMI/New Line, BMI) 

17 THAT'S THE WAY LOVE GOES (Black Ice, EIMI/Flyte 
Tyme, ASCAP) WBM 

55 THAT'S WHAT LITTLE GIRLS ARE MADE OF (Back To 
The Ghetto, ASCAP/Swing Mob, BMI) 

75 THERE'S NO LIVING WITHOUT YOU (Peer, BMI/Bad 
Mofo, BMI/Irving, BM)) 

78 TONIGHT'S DA NIGHT (Funky Noble, BMI/Screen 
Gems-EM), BM(/Stone City, ASCAP/National League, 
ASCAP) WBM 

64 TRULY SOMETHING SPECIAL (Kear, BMI/Saba Seven, 
BM(/Sony Songs, BMI) 

41 UNCONDITIONAL LOVE (FROM MENACE II SOCIETY) 
(Zomba, ASCAP/Art & Rhythm, ASCAP) CPP 

n VERY SPECIAL (AZ, ASCAP/Cold Chi(lin', ASCAP/WEI, 
ASCAP/At Home, ASCAP/Jellix, ASCAP) WBM 

57 WANT U BACK (Louis St., BM)) 
12 WEAK (Barn Jams, BMI/Interscope Pear), 

BMI/Warner-Tamerlane, BMI) WBM 
56 WHAT'S UP DOC? (CAN WE ROCK) (Willesden, 

BMI/CPMK, BMI/Zomba. ASCAP/Scratch 'N' Source, 
ASCAP/Chrysalis, ASCAP) CPP 

93 WHO DO I TURN TO (EMI Blackwood, BMI/Chaule' 7, 
BMI/Ensign, ASCAP/Lane Brane, BMI/Ackee 
ASCAP/Toe Knee, ASCAP) 

6 WHOOMP! (THERE IT IS) (Alvert, BMI) 
13 WHOOT, THERE IT IS (Jamie, BMI/Koke, Moke & 

Noke, BMI) 
65 WILL YOU BE THERE (FROM FREE WILLY) (Mijac, 

BMI/Warner-Tamer(ane, BMI) WBM 
69 YOU BEEN PLAYED (FROM MENACE II SOCIETY) 

(Zomba, ASCAP/Teaspoon, BMI) CPP 
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IF YOU'RE LOOKING 
FOR ERICK SERMON, 
FOLLOW THE FUNK. 

THE FIRST SINGLE 

FROM HIS DEBUT ALBUM, 

"NO PRESSURE" 
Clime and Chaos despn use dademalks of Sony MUSIC 
Edtedainment Inc /C/1993 Sony Me. Entertainment Inc 

FOR WEEK ENDING AUGUST 14, 1993 

Hot Rap Singles, 
rn 

8 
in 

Z 
0 r— 
œ 

1E-1 
SU 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
AND ONE-STOP SALES REPORTS. 

TITLE ARTIST 
LABEL 8. NUMBER/DISTRft 

1 I 2 6 

* * * No. 1 * * * 
INSANE IN THE BRAIN/WHEN THE SH--T... • CYPRESS HILL 
(MI IT) (XI RUFFHOUSE 77019.;COLUM8iA 2 weeir at No. 1 

2 2 3 9 
40 BELOW TROOPER/ALL I THINK... • JUNGLE BROTHERS 
(m (T) WARNER BROS. 40764* 

3 3 4 7 RUFFNECK • MC LYTE 
'Cl (Nu (T) FIRST PRIORITY 98401/AG 

Cl) 5 7 7 BACK SEAT (OF MY JEEP)/PINK COOKIES... • L.L. COOL J 
IC) (M) (T) (X) DEI JAM/RAL 74984/COLUMBIA 

C) 6 10 6 
CHIEF ROCKA • LORDS OF THE UNDERGROUND 
(C) (M) (T) PENDULUM 64631/ELEKTRA 

6 4 1 ii BONNIE & CLYDE/IBWIN' WIT MY CREW • YO-Y0 
ttin (T) EASTWEST 96054 ./AG 

7 9 13 ' 6 LET ME TURN YOU ON • BIZ MARKIE 
(C) IT) COLD CHUM' 18542/REPRISE 

(j 11 14 5 I GET AROUND • 2PAC 
emit IT) INTERSCOPE 98372/AG 

0 21 — 2 
CHECK YO SELF • ICE CUBE 
11.4) (T) (X) PRIORITY 53830*  

e 18 — 2 ALRIGHT • KRIS KROSS 
)C) 1M) (T) (X) RUFFHOUSE 77103/COLUMBIA 

11 7 5 11 SLAM • • ONYX 
(C) MI) Ill (X) RAuCHAOS /7053/COLUMBIA 

CI 14 25 3 
GRAND GROOVE • INTELLIGENT HOODLUM 
(C) (T) TUFF BREAK 0082//18,14 

13 8 6 1 13 WHOOT, THERE IT IS • 95 SOUTH 
oat (T) WRAP 015CMICHIBAN 

(I) 15 23 4 
GOTTA GET MINE • MC BREED 
(C) IT) WRAP 93154/ICHIBAN 

CD 23 27 3 
LET ME ROLL • SCARFACE 
(CI RAP-A-LOT 53831/PRIORITY 

10 17 22 5 ALL SHE WANTED/HED RUSH • KNUCKLEHEDZ 
(14) IT) EASTWEST 96042•/AG  

11 19 20 4 
EUPHORIA TRIQUE-DIK-SLIK 
(OMIT) INDEROC 0202 

18 10 11 9 
HUMPS FOR THE BLVD. RODNEY 0 & JOE COOLEY 
UM (t) PSYCHOTIC 1203' 

19 13 15 8 
WHOOMP! (THERE IT IS) • TAG TEAM 
(C) (1A) (13 00 LIFE 79001/BELLMARK 

10 27 28 3 
INDO SMOKE • MISTA GRIMM 
(C) IT) EPIC 77026 

21 12 12 
8 THIS IS IT/RIP IT UP • LIN QUE 

IC) af RUFFHOUSE 74764/COLUMBIA 

22 16 16 5 
WORK IT OUT • LUKE 
(C) (MI (T) LUKE 162 

23 24 19 5 
ON THE RUN • KOOL G RAP & D.J. POLO 
(C) (T) COLD CHILLIN 2010 e NEW  1 RECIPE • BOSS 
)C) MI IT) RM./CHAOS 77081/COLUMBIA 

e 30 — 2 FLOW JOE • FAT JOE 
(C) IT) VIOLATOR 1185/RELATiviTY 

e NEw > I ATTITUDES • RUMPLETILSKINZ 
(C) IT) LOUD 62435/RCA 

27 20 17 6 D-SHOT CALL • GENERAL GRANT 
(c) (MI (T) 00 RARA 1001 

28 26 26 4 PROTECT YA NECK • WU -TANG CLAN 
(C) (T) LOUD 62544/RCA 

29 25 8 10 REIGN OF THE TEC • THE BEATNUTS 
(C) fil VIOLATOR HIM/RELATIVITY e NEW 1 WHAT'S UP DOC? • FU-SCHNICKENS WI SHAQUILLE O'NEAL 
tom) IT) 00 JIVE 42164 

IC) Records with the greatest sales gains this week. • Videoclip availabili(y. • Recording Industry Association 
of America (RIAA) certi carion or sales of 500.000 units. • RIAA certification for sales of 1 million units. 
Catalog no. is for cassette ingle  'Asterisk indicates catalog number is for cassette maxi-single: cassette single 
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. 
(T) Vinyl maxi-single availability. (X) CD maxi-single availability. 1993, Bi)lboard/BPI Communications. 

Ron Ga's Large Sphere Of Influence; 
Daddy-0 Goes Solo; Fresh Set From Wes 
H OW LARGE IS RON G.? Very. You also strive to keep it real," meaning his 
can judge his juice by the friendliness mixes aren't too flamboyant. Through-
of his promotional "Down Wid Da Mix out them, he chimes in shoutouts to ev-
King" T-shirts. Wear one up in Harlem eryone from his boys on the block to 
or down in Brooklyn and comments producers, label executives, and artists 
like, "Yo! You know him?" or simply everywhere else. He also bounces his 
"Ron G.!" (accompanied by a knowing name across his soundscapes— 
grin and other anxious gestures) flow "R00000n G.... fat beats!" 
freely. Slowly but surely, the mixer is be-
The 21-year-old owes his rep to his coming a producer with credits. He has 

series of underground party tapes. His reworked the Hoodratz's "Bootlegga' 
specialty is blending a cappella versions 
of R&B songs with minimalist, Jeep-
crushing breakbeats. He can turn a 
smooth swayer into a gritty monster or 
make a soft ballad louder than a bomb. 
His sphere of influence runs from the 
street to record-company suites. 

Jeffrey Sledge, director of MR at 
Jive, says, "Ron makes as well as by Havelock Nelson 
breaks records." He flips tracks, but he 
also exposes titles others in his home- for Epic and is about to collaborate with 
town don't. For example, Sledge says, fledgling artists Mz. Jones, Cold T, 
"He was the first New York DJ to play Woodstock, and King Amper Rock. 
Luke's 'Breakdown." 
Ron G. practices in a recording stu- THE REST: And now, after running 

dio he built in his bedroom. He lives up- with Stetsasonic ("Talkin' All That 
town, on 155th Street. Inspired by some Jazz," "Sally") and making tracks with 
cousins, he started "messing around" Audio 2 ("Top Billin' "), TCF Crew 
with two turntables and a mixer six ("Go To The Horses Mouth"), and oth-
years ago. And from "terrorizing" par- ers, Daddy-0 is about to release his 
ties at community centers and YMCA first solo album, titled "You Can Be A 
auditoriums, he picked up on an idea Daddy, But Never Daddy-0" (Brook-
thrown down by Grand Master Flash, town/Island). His chart ambitions for 
DJ Hollywood, Kid Capri and others; the set can be gauged by his decision to 
he started making blend tapes and mar- collaborate with outside producers. He 
keting them. He says he sells masters says he concentrated on writing dope 
of his mixes to "four or five" stores rhymes and relieved himself of most of 
around New York at a flat rate. They the burden of creating beats to accom-
in turn make dubs for customers. pany them. The album is scheduled to 

Since starting out, Ron has added ship Oct. 5. First single is the cushiony 
drum machines, keyboards, samplers, pride anthem "Brooklyn Bounce" ... 
and vocalists to his arsenal. Pondering Maestro Fresh Wes, the Guyanese-
the secret of his success, he says, "I try born rapper who made a big name for 
very hard to be different." He adds, "I himself in Canada and is now living in 

The 
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I ARTIST DEVELOPMENTS  
MAKING URBAN SPEECH 
Kevin Osbourne, half of Reprise duo 

Urban Speech, would prefer people 
sit through the act's music—an odd 
preference given the hearty funk 
nature of the material that fills its 
debut, "Do Something." 
"To me, that would imply they are 

going beyond the grooves, and are 
picking up the other, more thought-
provoking parts of the music," he 
says. "We are definitely trying to 
say more than 'Let's dance!' We 
want to talk about life." 
And that they do. The first single, 

"Let Me Go," is the lyrically sharp 
story of a conflict between a father 
and his daughter. Woven into a hard 
dance-inflected arrangement, the 
words were inspired by a real-life 
exchange between Urban Speech 
diva-in-training Lynieve Austin and 
her parent. 
"At first, it can be difficult to 

relive sad or trying moments from 
your life, but it's the emotion you 
feel from past experiences that 
gives your performance weight," 
she says. 

It is that creative philosophy that 
apparently fuels "Do Something." 
Austin's rich alto range is equally at 
home jamming within tough, hip-

Brooklyn, N.Y., has a smooth'n'finiky 
single titled "Fine Tune Da Mie" on 
LMR Street. The track was produced 
by Showbiz.. . MC Blvd, Stacy Q, Too 
Down, Royal T & the Raza Crew, and 
Rodney 0 & Joe Cooley will come to-
gether in what is being called "the Lol-
lapalooza of Latino rap." Its official 
name is the 1993 Lowrider Car Show & 
Unity Tour, and it kicks Sunday (8). 
The tour will play nine dates including 
San Diego, Los Angeles, and Dallas. 
Lowrider-style cars and trucks will be 
on display while the acts are playing. 
All of the artists make appearances on 
the Thump Records release "Lowrider 
Soundtrack Volume V". According to 
news accounts, at least 100 men and 
women stormed out of a panel discus-
sion at the National Assn. of Black 
Journalists convention in Houston July 
21, allegedly in response to sexist com-
ments made by Bushwick Bill from 
the Geto Boys. He reportedly told the 
audience that all the women he knew 
were either bitches or hoes. He then 
"cursed out" a woman who asked if he 
would describe his mother that way. 
Later, he amended his comments, say-
ing he only meant women he has dated 
... "Paint The White House Black," the 
first single from George Clinton's next 

Paisley Park album, "Hey Man, Smell 
My Finger," will feature performances 
by Dr. Dre, Ice Cube, Yo Yo, Chuck 
D., and Flavor Flay. The Hudlin 
Brothers recently lensed a promotional 
clip for the track. Humpty Hump from 
Digital Underground as well as Flea 

and Anthony Keidis from Red Hot 
Chili Peppers completed cameos in the 
video. The single, a radio-friendly 
funker, hits retail racks Sept. 9. The al-
bum arrives Oct. 12. 

URBAN SPEECH: Kevin Osborne and 
Lynieve Austin. 

hop-derived fare, like the single-
worthy "Found Love," and 
stretched out over forlorn R&B 
ballads such as "Since You've Gone," 
one of the album's shining moments. 
"We wanted to create an album 

that could walk through a variety of 
formats," Osbourne says. "We did 
not want to go and create something 
that would pigeonhole us. This 
album has funk, pop, R&B, and 
house. There are a few threads of 
continuity, the standout being Lyn's 
incredible voice." 
Osbourne and Austin met while 

attending a performing arts 
university in London seven years 

ago. He was studying saxophone 
(which is one of about a half dozen 
instruments he plays) while she was 
honing her skills as a dancer and 
singer. The two tapped into their 
mutual musical tastes and have been 
collaborating ever since. Along the 
way, they worked in Easy, an eight-
piece R&B band that heated up the 
late '80s British rare groove 

moment. Urban Speech was born 

out of Easy's demise. 

" I never stopped writing, and Lyn 

would hang and sing," Osbourne 

says. " It was a natural growth 

process." 

The duo was signed to WEA/ 

Eternal in 1990, and issued several 

singles that fared moderately to well 

in the U.K. charts. One of those 

tracks, " Sooner Or Later," a moving 

look at teen-age pregnancy, sparked 

interest from Reprise in the states. 

The promotional scheme behind 

this project is still in flux at the 

moment. Plans for the act to visit the 

U.S. for a round of radio, press, and 

club gigs are on the front burner, 

though dates have yet to be 

confirmed. In the meantime, it 

appears that " Found Love" will be 

the follow-up to " Let Me Go." 

LARRY FLICK 
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Martin's Comeback Struggle; 'Clearly' Deborah 
BILLIE RAY MARTIN is perplexed. 
The stunning and unique voice that 

defined the dearly departed English 
• dance act Electribe 101 is awash in in-

dustry accolades for her recent solo 
compositions and one-off recordings. 
Yet Martin is struggling in her efforts 

• to land a major-label deal. 
"It's so frustrating," she says. "Peo-

ple keep telling me how they'd love to 
see me make a comeback, but no one is 
brave enough to step forward with a 
contract. At the end of the day, I'm told 
that my music is strong, but too unusual 
... too adventurous." 
Although the material on the demo 

she is shopping through Warner/Chap-
pell Music, her song publisher, is miles 
away from your new-jill-swingin' flavor 

of the day, it is as 
exciting and inno-
vative as "Club 
Lonely" by Li'l 
Louis or "Why" by 
Annie Lennox— 
two compositions 
that bear a close 
resemblance to 
Martin's. Like 
warm fluid over 

solid ice, tunes like "Deadline For My 
• Memories" and "Your Loving Arms 

Around Me" show Martin pouring her 
milky vocal tones over pillowy, synth-
savvy melodies, while an undercurrent 
of firm, electronic beats shuffle and 

• click. This is not standard club fare, but 
rather complex art that aims to increase 
the creative curve on which all dance 
music is graded. 

"I like to think of myself as a soul 
singer who writes proper songs that you 
can move to," she says. "To be solely 
thinking of the beat can be limiting. You 
need to think of a bigger and broader 
musical picture. That was one reason 
why Electribe broke up; they could not 
see beyond their noses." 
The apparently bitter split of Elec-

tribe 101, a band that enjoyed world-
wide success during the late '80s with 
the Phonogram album "Electribal 
Memories," has left Martin with some 
very touchy feelings about the balance 
of male and female power in the indus-

"It's incredible what a womam has to 
go through; it's so below what anyone 
should have to endure. [The band's 
split] was very complicated, mostly be-
cause the guys did not think it was nec-
essary to be communicative. After all, 
who was I ... only the singer and song-
writer of the band! 

"That situation has made me stronger 
than I ever thought I could be," she 

3 adds, "and that strength will make me 
quite a force over time." 
While shopping for a solo album deal, 

Martin is keeping plugged in to club 
trends via several indie projects. She 
has teamed up with Guerilla U.K. duo 
Spooky for "Persuasion," a slammin' 
trance single that has just started float-
ing about on promo. She also has an EP 
of ambient jams, recorded with the Grid 
on Belgium's R&S Records, that should 
be out in the fall. Beyond that, Martin 
has been writing tunes with Arthur 
Baker and Massive Attack's Mush-

MARTIN 

MOM. 

A walking hotbed of emotion and 

uncensored opinions, Billie Ray Martin 
is an artist with more than talent and a 
standard dose of charisma. She has that 
divine element that few are lucky 
enough to possess: star power. All she 
needs is a label with the longterm vision 
to nurture it, and then deliver it to the 
world. 

DISC'N'THAT: It must be tough for 
an act to sweat over an album, then 
watch it languish in the depths of a ma-
jor label's "low priority" list. Although 
we cannot confirm this is the case with 
Reprise/Warner Bros. duo Urban 
Speech, it's clear that something is 
askew with its virtually flawless debut, 
"Do Something." 
Constant confusion over single 

choices and the album release date has 
the project tied up in knots—at least to 
the eye of anyone outside the label. Giv-
ing the label the benefit of the doubt, 
any number of unforeseen factors could 
contribute to the confusion. But that 
should not prevent bringing the music 
to the people—especially when the mu-
sic is as potent as this. 
"Do Something" is one of those rare 

rhythm records that succeeds in its cre-
ative goal of covering a variety of styles 
effectively. Joyous housers "Happy" 
and "No Reason" kick comfortably 
alongside slick urban/funk fare such as 
"Found Love" (our pick for singles 
sucess) and "Sooner Or Later." And for 
those quieter, more pensive times, 
"Since You've Gone" will melt your 
heart. 
Singer Lyn ieve Austin is an agile 

belie., nicely complemented by partner 
Kevin Osbourne, a gifted multi-instru-
mentalist/songwriter. The U.K.-based 
duo has been making music for more 
than seven years, spending a brief pe-
riod as members of late '80s rare groove 
band Easy. Seek "Do Something" out, 
and prove to the majors that you will 
not subscribe only to "high priority" 
lists. 

Swingin' over to the other end of the 

Billboard. 
HOT 
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CLUB PLAY 
1. WORLD (THE PRICE OF LOVE) NEW 
ORDER QWESI 

2. LOVE FOR LOVE ROBIN S. BIG BEAT 
3. AFFAIR MAHOGANY BLUE MCA 
4. A SHADE SHADEY (NOW PRANCE) 

RUPAUL TOMMY Boy 
5. CHANGE IS WHAT WE NEED HOUSE 

OF GYPSIES FREEZE 

MAXI-SINGLES SALES 
1. MEGA MEDLEY ZAPP & ROGER REPRISE 
2. DEEP INSIDE HARDRIVE STRICTLY 

RHYTHM 

3. SPECIAL KIND OF LOVE DINA 
CARROLL /UM 

4. MAKE ROOM THA ALKAHOLIKS ouo 
5. TONY'S BITCH TRACK/WHORES IN 

THIS HOUSE FRANK SKI DE( 0 

Breakouts. Titles with future chart potential. 
based on club play or sales reported this week 

Who's That Girl? Enduring drag 
performer/singer Donna Giles vamps 
her way through David Morales' hit 
Mercury single, "Gimme Luv," at 
Jackie 60 in New York recently. Giles 
appears on the 12-inch version of the 
record with Paul Alexander. (Photo: 
Tina Paul) 

by Larry Flick 

club spectrum, U.K. ravemeister Or-
bital steamrolls into trance and ambi-
ent territory on "2" (FFRR), a mind-
bending, body-invading journey into 
keyboard wizardry. The set is led off by 
"Lush 3-1," a four-part electro-sym-
phony that is filled with 30-plus minutes 
of captivating twists and turns. Orbital's 
taste for insistent techno colors has not 
waned, but is enhanced by a more var-
ied palette of sounds and moods. 
Moving deeper into "2," you will dis-

cover enticing instrumentals that set 
Orbital apart from your basic kitchen-
sink rave composer. "Walk Now" and 
"Monday" are challenging, epic compo-
sitions: sort of akin to Pink Floyd's 
"Dark Side Of The Moon," only with 
grooves that motivate the booty. 

BEAT THIS: Deborah Harry pre-
views her fab new "Debravation" set 
with "I Can See Clearly" (Sire/Warner 
Bros.), which is ripe for DJs who regu-
larly indulge in tribal jams. Ricky Cre-
spo and Arar S. Key surround Harry's 
distinctive voice with urgent beats and 
caustic techno keyboards. There is 
enough of a pop gloss to push the record 
over the top in both above-ground and 
rave circles. Arthur Baker's ast , • 
original production, with its jiggly 
rhythms and smooth melody, could be 
the source of much action at NRG 
level—not to mention top 40 radio. 
"Debravation" is an appetizing pot-

pourri of sounds ranging from dance to 
the more alternative vibe of Blondie. 
Longtime collaborator Chris Stein was 
at the helm for a number of cuts, as were 
Ann Dudley, R.EIVI., and Jon Astley. 

Italian hi-NRG siren Spagna comes 
out wailing on "I Always Dream About 
You" (Epic, Italy), a bright and fluffy 
anthem produced by Larry Pignagnoli. 
Purists will dig the glistening synths, 
rapid pace, and Spagna's ever-gorgeous 
delivery. A harder-edged mix will be 
needed to trigger mainstream accept-
ance. We're hoping Epic in the states 
will muster the courage to momentarily 
buck "hip" trends and release this one 
over here. 

It is pleasure to hear Kim Appleby 
back on the boards with "Light Of The 
World" (Parlophone, U.K.), a rave-
etched pop/houser that is ready to dom-
inate peak-hour programs. Phil Kelsey 
embellishes Slateford 8z Davige's origi-
nal arrangement with a contagious piano 
roll that increases the energy on the cho-
rus (which is already quite juicy). Ian 
Curnow and Phil Harding add their 
two cents, gleefully bringing the song 
into hi-NRG territory. And while all of 
these producers are twiddling about, 
Kim romps happily, turning in a vocal 
that has a lot more soul than in the past. 
Loads of good fun. 
Donna Delory follows her recent hit, 

"Just A Dream," with the even stronger 
"Think It Over" (MCA). Miami's Murk 
Boys throw down a dark and lovely un-
derground groove, while Delory gets 
down'n'dirty. It's too bad the original 
version of the song doesn't work this 
well. Regardless, this is an essential pro-
gramming choice—particulary the 
"Donna Got Mtuiçed" mix. 

TID-BEATS: Glad to note that Mo-
town has resurrected its dance music 
department. Mark Keene, the label's 
previous dance guru, has been rehired as 
national dance and video promotion di-
rection. A batch of club-oriented proj-
ects are to be announced shortly ... Fol-
lowing a somewhat messy split with New 
York's Emotive Records, popular Chi-
cago indie Clubhouse Entertainment 
will parent two new labels: Af-rith-mix 
and Disco Diva. "My Prayer" by Ron 
Carroll will be released under the 
former banner later this month. The 
rust Disco Diva track has yet to be de-
termined. By the by, "Nu-Nu" dude Li-
dell Townsell will record for Clubhouse. 

A new single is on the way ... Luther 
Vandross is about to make a spirited re-
turn to clubs with "Heaven Knows" 
(Epic). The cut is from his current 
"Never Let Me Go" opus, and it has 
been transformed into a delicious disco-
house twirler by David Morales and 
Frankie Knuckles. This music on this 
new mix matches his voice perfectly, and 
is so much better than the original that 
we cannot help wondering why he 
doesn't just go ahead and record a dance 
song from scratch instead of relying on 
remixes later in the game. .. Madonna 
fans should seek out the 12-inch format 
of her current pop hit, "Rain," which has 
"Up Down Suite," a 12-minute house 
dub on the flipside. Produced by La M 
and Shep Pettibone, the track uses por-
tions of the forever-lost tune "Goodbye 
To Innocence." Pretty solid stuff, but we 
prefer the other B side entry: Danny 
Saber's textured hip-hop remix of 
'Waiting," which convincingly casts Mo 
as an emancipated gangsta bitch. %plc! 

Citizen In Action. Diane "Citizen" 
Kane works it with one of her dancers 
during a performance at Underground 
Network's recent New Music Seminar 
bash. The event was held in the Grand 
Ballroom of the Manhattan Center 
Studio in New York. Kane's single, 
"Excuse Me," on International Badd 
Boyz Records, is actively picking up 
regional club adds. (Photo: Tina Paul) 

LAURIE R9T H 
INeHOUSE 

• IN MY HOUSE AVAILABLE ON 

CASSETTE 73333 36020-4CASS 

AND 12" LP 73333 36020-1LP 

• ALWAYS BEST FRIENDS 

AVAILABLE ON CD 73333 35829-2CD 

AND CASSETTE 73333 35829-4CASS 

C-FOUR RECORDS 206.454.9511 

SPIN THE SMASH 

EXPLOSIVE HIT 

SINGLE "IN MY HOUSE" 

FROM E4 RECORDING 

ARTIST LAURIE ROTH 

FEATURED FROM HER 

PREMIERE RELEASE 

-fi[mys BEST FRIENDS" 

111 Mos.tfl.! 

C-f01111 , • , , , a i f%:11 ..0 .  
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

4 7 6 
* * * No. 1 * * * 

CAN YOU FORGIVE HER? EMI 56279/ERG 1 week at No. 1 • PET SHOP BOYS 

7 12 5 GIMME LUV (EENIE MEENIE...) MERCURY 862 327 • DAVID MORALES & THE BAD YARD CLUB 

0 5 5 7 CAN'T GET ENOUGH OF YOUR LOVE ARISTA 1.2583 • TAYLOR DAYNE 

0 8 11 7 HUMAN BEHAVIOUR ELE/TIRA 66299 • WORK 

0 9 14 7 KILLER/PAPA WAS A ROLLIN' STONE HOLLYWOOD 66289/ELEKTRA • GEORGE MICHAEL 

6 3 2 11 TUBALE (EXTASY) ANGEL EYES 5411 WARNING 

CI 15 20 6 LOOK GOOD RELATIVITY 1186 • JOHNNY P. 

0 12 18 8 TRIBAL DANCE RADINAL 12423/CRITIQUE • 2 UNLIMITED 

9 1 3 10 SHINE COLUMBIA 74948 MIDI RAIN 

10 2 I 10 BAD MOOD SBK 19782/ERG LONNIE GORDON 

CD 17 26 5 SPECIAL KIND OF LOVE A&M 0062 • DINA CARROLL 

12 6 4 9 VOICE OF FREEDOM COLUMBIA 74943 • FREEDOM WILLIAMS 

13 13 8 11 BACK TO MY ROOTS TOMMY BOY 565 • RUPAUL 

(9 31 - 2 IF VIRGIN 12675 • JANET JACKSON 

15 11 6 9 STAND ABOVE ME VIRGIN 12668 • 0. M.D. 

16 14 9 11 BOY POP SIRE 40806/WARNER BROS • BOOK OF LOVE 

o 22 33 4 WHO DO YOU THINK YOU ARE WARNER BROS 40910 • SAINT [TIENNE 

C) 25 35 4 CRITICAL (IF YOU ONLY KNEW) EIGHT BALL 014 WALL OF SOUND FEATURING GERALD LETHAN 

a 23 32 4 STATE OF MIND WARNER BROS. 40924 SOFIA SHINAS 

20 16 13 10 you MAKE ME HAPPY FREEZE 50036 THE DARRYL JAMES/DAVID ANTHONY PROJECT 

21 20 23 6 HAPPY RCA 62568 • LEGACY OF SOUND FEATURING MEJA 

22 19 19 8 I WILL CATCH U EPIC 74968 • NOKKO 

e 36 38 4 SING HALLELUJAH! LOGIC 1 2597/ARISTA • DR. ALBAN 

C) 35 39 3 LOVE CAN SAVE STRICTLY RHYTHM 011 COOKIE WATKINS 

25 32 34 4 STEP IT UP GEE STREET/ISLAND 862 431/PIG • STEREO MC'S 

0 39 49 3 U GOT ME UP CMUAL 206 DAJAE 

0 41 48 3 DO U FEEL 4 ME IMAGO moll EDEN 

19 47 2 
* * * POWER PICK* * * 

JOY WARNER BROS. 40955 ULTRA NATE 

e 40 42 3 I LIKE IT BIG BEAT 10124/ATLAS ;1, • JOMANDA 

(I) 43 - 2 RUNNING OUT OF TIME DEF AMERICAN 40934/WARNER BROS. DIGITAL ORGASM 

31 27 30 5 JUMPING TO THE PARTY zrx 6988 SPACE MASTER 

32 18 21 9 RUNAROUND RCA 62542 MARTHA WASH 

e 46 - 2 AMBER GROOVE LIQUID MUSIC 3505/INSTINCT SAS 

34 21 16 10 JUST CAN'T cIFY Fhinunil __. ______ SONIC 2017ANSTINCT TRANSFORMER 2 FEATURING ASLI 

35 10 10 11 U R THE BEST THING SIRE/GIANT 40853/WARNER BROS. • DREAM 

0 44 50 3 YA YAE YA YO YO YO MAX III. ' VOICES OF KWAHN 

(1) NEW 1 
* * * HOT SHOT DEBUT * ** 

Nu TIERRA EPIC 77062 • GLORIA ESTEFAN 

38 42 — 2 WHAT IS LOVE ARISTA 125 . • HADDAWAY 

(I) 48 2 GET OVER REPRISE 40711/WAHNI it likub NICK SCOTTI 

40 30 24 7 LET 'EM IN III kilM (a.79: • SHINEHEAD 

e 50 2 WHAT'S UP DOC? (CAN WE ROCK) .yi 42127 • FU-SCHNICKENS WITH SHAQUILLE O'NEAL 

42 26 28 5 PENTHOUSE AND PAVEMENT (REMIX) VIRGIN 12667 • HEAVEN 17 

43 45 45 3 10X10 TOMMY BOY 562 • 808 STATE 

44 28 25 10 HEROIN CHRYSALIS 74826/ERG • BILLY IDOL 

0 NEW 1 . IF I HAD NO LOOT WING 859 057/MERCURY • TONY! TONI! TONE! 

0 NEW 1 SLIDE ON THE RHYTHM VIRGIN 12682 ARIZONA FEATURING ZEITIA 

47 33 31 7 LIVING IN THE PAST CHRYSALIS IMPORT/ERG • JETHRO TULL 

48 29 22 12 GLAMMER GIRL SEXY 1001/MAXI THE LOOK 

49 34 27 9 HYPNOMANIA SMASH 880 004/ISLAND • LATOUR 

50 24 15 13 GOTTA KNOW (YOUR NAME) Axhi 0255 • MALAIKA 

E MUSIC 
.1 '3 e 

3 8 
N< e5 

TITLE 
LABEL á NUMBEP • 

MAXI-SINGLES SALES 
COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORES AND ONE-STOP SALES REPORTS. 

,, PITuTING LABEL 
ARTIST 

ED 2 4 7 
* * * No. 1 * * * 

CAN'T GET ENOUGH OF YOUR LOVE omm (X) ARISTA 1-2583 1 week al No. 1 • TAYLOR DAYNE 

2 1 3 11 SLAM 7 • CHAOS 74882/COLUMBIA • ONYX 

6 9 4 GET IT UP (FROM *POETIC JUSTICE") (WIT) LAFACE/EPIC SOUNDTRAX 77073/EPIC • TLC 

13 2 IF IT) (X) VIRGIN 12675 • JANET JACKSON 

5 5 6 7 IT'S ON (M) (T) (X) TOMMY BOY 569 • NAUGHTY BY NATURE 

6 7 10 5 INSANE IN THE BRAIN (tx) (r) (x) RUEEHOUSE 77019/COLUMBIA • CYPRESS HILL 

10 13 HAPPY (TI (X) RCA 62568 • LEGACY OF SOUND FEATURING MUA 

15 16 6 I GET AROUND (MI (T) INTERSCOPE 96036/AG • 2PAC 

12 15 7 I LIKE IT (MI (T) (X) BIG BEAT 10124/AG • JOMANDA 

10 3 1 9 DRE DAY 1M) )TI DEATH ROW 53829/INTERSCOPE • DR. DRE 

11 9 8 11 WHOOMP! (THERE IT IS) (m) (T) (X) LIFE 79001/BELLMARK • TAG TEAM 

CD, 16 17 5 LATELY (T) UPTOWN 54693/MCA • JODECI 

13 14 14 12 WHOOT, THERE IT IS mu III WRAP 0150/ICHIBAN • 95 SOUTH 

14 4 2 9 PLASTIC DREAMS (T) (X) EPIC 74992 • JAYDEE 

19 20 5 INDO SMOKE (m) (T) EPIC 77026 • MISTA GRIMM 

18 25 4 WHAT IS LOVE 1M) IT) ARISTA 1.2574 • HADDAWAY 

28 48 3 MI TIERRA (T) (X) EPIC 77062 • GLORIA ESTEFAN 

25 34 3 THE FUNKIEST/FREAK MODE (pe) IT) IMMORTAL 77045/EPIC • FUNKDOOBIEST 

a 21 30 5 IF I HAD NO LOOT (T) WING 859 057/MERCURY • TONY! TONI! TONE! 

23 29 4 STEP IT UP In ()OGEE STREET/ISLAND 862 431/PLG • STEREO MC'S 

21 8 5 10 U R THE BEST THING In Ix) SIRE/GIANT 40853/WARNER BROS • DREAM 

22 22 27 6 2 THE RHYTHM (r) Ix) RCA 62569 SOUND FACTORY 

23 20 22 6 WHAT'S UP DOC? (CAN WE ROCK) (.1) rr 'X) M/F .12177 • FU SCHNICKENS W/ SHAQUILLE O'NEAL 

NEW 1 

*** HOT SHOT DEBUT*** 
CHECK YO SELF II PRIORITY 53830 • L CUBE FEATURING DAS EFX 

30 45 3 CHAINS (T) (X) IMMORTAL 77028/EPIC • HIS BOY ELROY 

26 17 7 10 BACK TO MY ROOTS (m) IT) (X) TOMMY BOY 565 • RUPAUL 

27 29 33 7 BABY I'M YOURS (m) (I) (X) GASOLINE ALLEY 54589/MCA • SHA) 

32 2 ALRIGHT (M) (T) (X) RUFEHOUSE 77102/COLUMBIA • KRIS KROSS FEATURING SUPERCAT 

29 11 12 9 I WILL CATCH U ,7) EPIC 74968 • NOKKO 

45 2 
* * *POWER PICK* * * 

ONLY WITH YOU ror (r) (x) moo 25041 • CAPTAIN HOLLYWOOD PROJECT 

31 27 18 23 SHOW ME LOVE (M) (T) (X) BIG BEAT 10110/A,, • ROBIN S. 

32 26 24 17 DAZZEY DUKS (T) TMR 3089/BELLMARK • DUICE 

39 44 3 KILLER/PAPA WAS A ROLLIN' STONE (r) HOLLYWOOD 66289/ELEKTRA • GEORGE MICHAEL 

34 36 39 4 CHIEF ROCKA (M) (T) PENDULUM 66302/ELEKTRA • LORDS OF THE UNDERGROUND 

NEW 1 DO U FEEL 4 ME IN) (r) Ix) IMAGO 25031 EDEN 

e 42 43 3 WHO DO YOU THINK YOU ARE (T) IX) WARNER BROS 40910 • SAINT [TIENNE 

43 2 MY CUTIE (T) IX) MCA 54662 • WRECKX-N-EFFECT 

38 40 36 5 BAD MOOD (T) SBA 19782/ERG LONNIE GORDON 

39 24 11 10 RUNAROUND (x) IT) (X) RCA 62542 MARTHA WASH 

40 33 28 6 PINK COOKIES.../BACK SEAT (OF MY JEEP) (M) (T) (X) DEI JAM/RAL 74983/COLUMBIA • L.L. COOL J 

41 37 40 5 MEGAMIX IT) (X) ZYX 6966 K.C. AND THE SUNSHINE BAND 

49 49 4 U GOT ME UP (TIC/LIU/U. 206 DAJAE 

43 46 47 3 LOOK GOOD (m) (T) (X) RELATIVITY 1186 • JOHNNY P. 

44 31 19 11 LOVE NO LIMIT (MI (T) (X) UPTOWN 54640/MCA • MARY J. BEIGE 

45 41 21 18 MORE AND MORE 0.4) (r) (X) IMAGO 25028 • CAPTAIN HOLLYWOOD PROJECT 

46 38 26 11 WHO'S THE MAN? (M) (T) (X) TOMMY BOY 556 • HOUSE OF PAIN 

NEW 
NEW> 

1 

1 

RUFFNECK (m) (r) FIRST PRIORITY 96038/AG 

CAN YOU FORGIVE HER? (14) (r) Ix) EMI 56279/ERG 

• MC LYTE 

• PET SHOP BOYS 

NEW> 1 LOVE FOR LOVE (m) IT) (X) BIG BEAT 10133/AG ROBIN S. 

50 34 23 13 THAT'S THE WAY LOVE GOES a) Ix) VIRGIN 12661 • JANET JACKSON 

TI les with the greatest sales or club play increases this week. • Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maul-single if cassette Is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. 1993. Billboard/BPI Communications. 
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DURAN 
From the Platinum-Plus  album 
loTe` DURAN DURAN 

Styles Change. 

Style Doesn't 

Additional production 
and remix by D:REA 

Produced by Duran Duran and John Jorn-

C;99) 39; Records It, 
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Young Performers Hit The Trail Gaylord Sets Stage For '94 
Show Packages 4 Artists, Hits 7 States With Opryland USA Concert Series 
• BY EDWARD MORRIS 

NASHVILLE—Four artists from 
four different labels have been pack-
aged into "The New Country Road 
Show," which will perform at clubs 
Aug. 17-Sept. 5. Wynn Jackson, of 
Nashville's Country Club Enter-
prises, put the package together and 
will oversee its progress. 
The aim of the project is to draw 

attention to the acts in "important 
markets" in a seven-state area. 
The artists involved are Jeff 

Knight, Mercury Records; Austin 
Powers, Bellamy Brothers Records; 
Jack Robertson, Step One Records; 
and Billy Yates, Curb Records. 
Knight and Robertson already have 
albums out. 
Knight's second album, "Easy 

Street," is slotted for a September 
release; Powers' "Austin Powers" 
will be out in January; Yates' "Billy 
Yates" is targeted for November re-
lease. Robertson's first album, 
"Honky Tonk Daze" is already in 
stores. 
The acts will travel together in a 

tour bus and perform to prerecorded 
tracks. Shows will be approximately 
three hours long. In addition to per-
forming, the artists will meet with 
promoters and media representa-
tives at each stop and sign auto-
graphs for fans after each show. 

Labels will bear the primary costs 
of the promotion, a tour publicist 
says. In addition, he adds, the clubs 

Featured artists on the multilabel "New 
Country Road Show," from left, are 
Austin Powers, Bellamy Bros. Records; 
Billy Yates, Curb; Jeff Knight, Mercury; 
and Jack Robertson, Step One. The 
seven-state club tour runs Aug. 17-
Sept. 5. 

involved will pay "a slight talent fee." 
According to Jackson, when the 

costs of promotional cassette sam-
plers, publicity photos, stage banner, 
and tour T-shirts are factored in, the 
tour costs between $10,000 and 
$11,000 a week to keep on the road. 
Jackson says each cooperating ra-

dio station gets 15-20 cassette sam-
plers and T-shirts, and each partici-
pating club 100 cassettes for 
giveway. 

Creative Media Services, Nash-
ville. is handling tour press for the 
series. 

Here is the schedule of clubs, ci-
ties, and dates: 

Midnight Rodeo, Memphis, Aug. 
17; Midnight Rodeo, Little Rock. 

Desert Rose Flowers Anew 
With New Album On Curb 
• BY JIM BESSMAN 

NEW YORK—Desert Rose Band 
might have called it quits if band-
leader Chris Hillman hadn't refused 
to leave the group's last album, "True 
Love," as its final "calling card." 

"I couldn't live with that," says 
Hillman about the 1991 collection. On 
Sept. 21, Curb Records will release 
"Life Goes On," the followup to "True 
Love" and the band's fifth studio al-
bum. 
"Any disgruntled artist can point 

fingers," Hillman says, "but we were 
mildly seduced by the record com-
pany to go into a direction which they 
felt would break us through. So we 
compromised on a lot of things, and 
while it wasn't a complete disaster, it 
wasn't a good album. We got resist-
ance at radio [on the first single, "You 
Can Go Home], and the record com-
pany bailed." 
As Hillman explains it, Desert 

Rose's previous albums, "like all early 
Curb deals, were production deals in 
a major-label situation. This worked 
well for the Judds [who were linked 
with RCA] and Hank Williams Jr. 
[with Warner Bros.], but not as well 
with us [at MCA]." 
When MCA dropped the band in 

1992, Hillman also had to deal with 

Chris Hillman, right, and Herb 
Pedersen remain the nucleus of Curb 
Records' revitalized Desert Rose Band. 
Both hope the band's new album, "Life 
Goes On," compensates for the dismal 
performance of the group's previous 
collection. 

the amicable departures of original 
guitarist John Jorgensen and drum-
mer Steve Duncan. 

"I was sitting here with Bill and 
Herb and Tom [bassist Bill Bryson, 
banjoist/guitarist/vocalist Herb Pe-
dersen, and pedal steel player Tom 
Brumley], and asking, 'Is this it? 
Should I go solo?' But I couldn't let tri-, 
go out with 'True Love,' and we owed 
Curb two records. So we worked 
things out with [Curb's country divi-
sion president] Dick Whitehouse, and 

(Continued on page 28) 

Ark., Aug. 18; Midnight Rodeo, 
Tulsa, Okla., Aug. 19; Wild West 
Club, Dallas, Aug. 20; Cheyenne Cat-
tle Co., Wichita Falls, Texas, Aug. 
21; In Cahoots, Oklahoma City, Aug. 
22. 

Midnight Rodeo, Lubbock, Texas, 
Aug. 24; Midnight Rodeo, Amarillo, 
Texas, Aug. 25; Cactus Moon, Abi-
lene, Texas, Aug. 26; Dallas Club, 
Austin, Texas, Aug 27; Dallas Club, 
San Antonio, Texas, Aug. 28; Texas 
Longhorn Saloon, Houston, Aug. 29. 
Club and city to be announced, 

Aug. 31; Wild Wild West, Mobile, 
Ala., Sept. 1; Midnight Rodeo, Birm-
ingham, Ala., Sept 2; Two Steps 
West, Atlanta, Sept. 3; Cactus Moon, 
Chattanooga, Tenn., Sept. 4; Ro-
deo's, Nashville, Sept. 5. 

NASHVILLE—Gaylord Enter-
tainment Co. has booked 150 con-
secutive nights of big-name coun-
try concerts for three separate 
theaters at its Opryland USA park 
here in 1994. 
"Nashville On Stage," as the 

project is called, will run from May 
6 through Oct. 2 and feature as 
headliners Alabama, George 
Jones, Tammy Wynette, the Oak 
Ridge Boys, and Tanya Tucker. In 
all, the series will amount to 600 
shows. 
Alabama has been contracted 

for 105 dates, Jones for 108, the 
Oaks for 28, Tucker for 17, and 
Wynette for 42. 
According to a spokesman for 

Gaylord, approximately two dozen 

top acts in all will be involved in 
the series. In addition to the head-
liners, Marty Stuart, Doug Stone, 
and Hal Ketchum have also signed 
on for performances. 
Venues will be the Chevrolet/ 

Geo Celebrity Theater, which will 
be remodeled to contain 4,000 cov-
ered seats; Theater By The Lake, 
which will be upgraded to 2,200 
covered seats; and the indoor 
Acuff Theater, which can accom-
modate 1,500. 
There will be two concerts a day 

at the Acuff Theater and one each 
at the other two. 

Tickets, which are sold sepa-
rately from park tickets, will 
range from $12.95 to $19.95 each 
per show. 

Stonemans Spotlighted In Tribe Tome 
Dayton Used-CD Retailers Strike Back At Brooks 

FANS WITH FOOTNOTES: Long before record retailers, 
suburban teenagers, and dispirited Las Angelenos fell in love 
with country music, it already had earned the affection and 
respect of many academies. In the music, they found not only 
a fertile art form but also an important sociological tool. Thus, 
the format was appraised, measured, and, to a great degree, 
made coherent by such scholars as Bill Malone, Neil Rosen-
berg, Norm Cohen, Archie Green, D. K. Wilgus, and Charles 
Wolfe. Nashville's own Country Music Foundation has also 
yielded a procession of scholarly comentators, among them 
Doug Green (currently incarnated as "Ranger Doug" of Rid-
ers In The Sky), CMF director Bill Ivey, Robert K. Oer-
mann, Ronnie Pugh, John 
Rumble, Jay Orr, and "Jour 
nal Of Country Music" editor 
Paul Kingsbury. 
One of the most prolific of 

this group of researcher/ 
writers is Ivan M. Tribe, 
who teaches history at the 
Univ. Of Rio Grande (Ohio). 
A few years back, he produ-
ced the marvelously enter-
taining and copiously de-
tailed "Mountaineer 
Jamboree: Country Music In 
West Virginia." Now he's back with another fine book, `The 
Stonemans: An Appalachian Family And The Music That 
Shaped Their Lives." The book, published by the Univ. Of 
Illinois Press, traces the prominent musical family from its or-
igins in Virginia, through its myriad triumphs and reverses, 
to the current activity of its remaining members. Many lovers 
of country music believe that the Stonemans never earned the 
accolades their music merited, and that a more aware and car-
ing industry already would have enshrined the clan's founder, 
Ernest V. "Pop" Stoneman, in the Country Music Hall Of 
Fame. 
Tribe has gone to extraordinary length to chronicle the 

great and small events from which the family and its art 
evolved, always citing the historical context to illuminate the 
facts within it. In addition to his narrative, he provides a gene-
alogy, history of recording dates, discography, photos, and 
even a documented rundown of the group's personal appear-
ances and earnings during its latter years. It is history at its 
best. 
Country music may maintain its day-to-day visibility 

through quickie biographies and articles, but it is through 
books such as Tillie's that it maintains its soul. 

GARTHQUAKE, PART DEUX: A report by Dave Larsen 

by Edward Morris 

in Dayton, Ohio's Daily News says several record stores in the 
city that sell used CDs will refuse to buy copies of Brooks' 
upcoming album, "In Pieces." He quotes negative reactions 
from seven retailers to Brooks's stand against selling used 
CDs. Four say they will not carry the album at all; two report 
they will stock it, but won't discount, display, or advertise it; 
and one says it will buy only one copy of the album and then 
do "something nasty to it." 

MAKING THE ROUNDS: Dolly Parton and Sandollar 
Productions, a company she OUTS with manager Sandy Gat-
lin, have signed an exclusive agreement to develop and pro-

duce television series for 
Walt Disney Television ... 
Bluegrass acts who want to 
be listed in the 1994 
SPBGMA (Society For The 
Preservation Of Bluegrass 
Music Of America) Festival 
Guide And Band Directory 
should contact the organiza-
tion at P.O. Box 271, Kirks-
ville, Mo. 63501 ... Marty 
Stuart recently was be-
decked with honors by his 
hometown of Philadelphia, 

Miss. In addition to awarding Stuart a key to the city and pro-
claiming a "Marty Stuart Day," city officials also told the per-
former that they will rename a street for their favorite son. 
Mississippi Governor Kirk Fordice also named Stuart an hon-
orary state ambassador . Mieke Appel has been named cre-
ative director and producer for Maven Entertainment Corp., 
Nashville, and all its affiliates. 
Texas music entrepreneur Major Bill Smith has sued Elvis 

Presley Enterprises and Graceland Enterprises in U.S. Dis-
trict Court in Fort Worth, Texas. He alleges that representa-
tives of the two Memphis-based businesses prevented him 
from promoting his book, "Memphis Mystery," on a local radio 
show last year by disrupting the broadcast. The book main-
tains that Elvis Presley faked his own death. Smith has asked 
for more than $50,000 in damages and wants the court to en-
join the plaintiM from disparaging Smith and his book. 

MARK YOUR CALENDAR: The 10th annual Harlan 
Howard Birthday Bash is set for Sept. 14 at the BMI parking 
lot in Nashville. Gates open at 5:30 pm., and the show starts 
an hour later. Among those already booked to perform: Ron-
nie Milsap, Pat Alger, and, of course, Howard himself. Pro-
ceeds will go to the Nashville Songwriters Assn. International 
and the Nashville Songwriters Hall Of Fame. Tickets are $15. 
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TITLE ARTIST 

RITER) LABEL 8 NUMBER/DISTRIBUTING LAB( i 

C) 3 4 13 

* * * No. 1 * * * 
IT SURE IS MONDAY 1 week at No. 1 • MARK CHESNUTT 
K1.WRIGHT (D.UNDE)  (c) (v) MCA 54630 

2 I I 14 
CHATTAHOOCHEE • ALAN JACKSON 
K.STEGALL (AJACKSON.J.MCBRIDE) (C) (V) ARISTA 1-2573 

C) 5 9 12 
EVERY LITTLE THING • CARLENE CARTER 
H.EPSTEIN (C.CARTER.A.ANDERSON)  (C) IV) GIANT 18527 

CD 4 6 11 
CAN'T BREAK IT TO MY HEART 
ISTROUD (K.ROTH,T.LAWRENCE.E.CLARKE EST) • TRACY LAWRENCE ATLANTIC ALBUM CUT 

5 2 2 14 
WE'LL BURN THAT BRIDGE BROOKS & DUNN 
D.CCOK.S.HENDRICKS (R.DUNN.D.COOK) (CI (v) ARISTA 12563 

CD 8 10 9 WHY DIDN'T I THINK OF THAT DOUG STONE 
D.JOHNSON (B.MCDILL.P.HARRISON) (V) EPIC 77025 

C;) 10 12 12 
WHAT MIGHT HAVE BEEN • LITTLE TEXAS 
J.STROUD.C.DINAPOLI.D.GRAU (P.HOWELL.D.O'BRIEN.B.SEALS) (CI (V) WARNER BROS 18516 

01 11 14 13 
RENO  

-. UPERNAW.BUCKLEY.DELEON,CRIDER.KINGM M UFF.WHI • DOUG SUPERNAW OP BNA 87356 

0 15 19 7 THANK GOD FOR YOU • SAWYER BROWN 
• . •..., LER,M.MCANALLY (M.MILLER,NTMCANALLY) CURB PROMO SINGLE 

10 17 20 7 
IN THE HEART OF A WOMAN • BILLY RAY CYRUS 
1.SCAIFE,J.COTTON (K.HINTON.B.CARTWRIGHT) (C) (V) MERCURY 862 448 

(1) 12 15 9 
MAMA KNOWS THE HIGHWAY • HAL KETCHUM 
A.REYNOLDS.J.ROONEY (P.WASNER.C.LOUARTO) CURB ALBUM CUT 

12 9 11 15 HAUNTED HEART • SAMMY KERSHAW 
B.CANNON,N.WILSON (B.BROCK.K.WILLIAMS) (CI (v) MERCURY 862 096 

© 14 16 13 WE GOT THE LOVE RESTLESS HEART 
ILEO.RESTLESS HEART (S.BOGARD.R.GILES) IV) RCA 62510 

(1) 13 17 8 A THOUSAND MILES FROM NOWHERE • DWIGHT YOAKAM 
P.ANDERSON (D.YOAKAM) (C) (0) (V) REPRISE 18528/WARNER BROS. 

10 16 18 11 JANIE BAKER'S LOVE SLAVE • SHENANDOAH 
()K (D.LINDE (V) RCA 62504 

(1), 37 
2 

* * *AIRPOWER* ** 
AIN'T GOING DOWN (TIL THE SUN COMES UP) GARTH BROOKS 
A REYNOLDS (K.BLAIV.K.WILLAMS.G.BROOKS)  (V) LIBERTY 17496 

17 6 5 14 IT'S YOUR CALL • REBA MCENTIRE 
T.BROWN.R.MCENTIRE (LHENGBER.S.HARRINGTON.BURKHARI.B.BURCH) IC) (V) MCA 54496 

0 18 23 8 
WORKING MAN'S PH.D • AARON TIPPIN 
S.HENDRICKS (A.TIPPIN.P.DOUGLAS.B.BOYD) (v) RCA 62520 

19 7 3 14 
A BAD GOODBYE • CLINT BLACK WITH WYNONNA 
ISTROUD.C.BLACK (C.81 ,. (CI (v) RCA 62503 

e 19 22 10 
DOWN ON MY KNEES • TRISHA YEARWOOD 
G.FUNDIS (B.N.CHAPMAN) (V) MCA 546 ;C., 

CD 23 32 9 

* * * A I R POW ER * ** 
HOLDIN' HEAVEN • TRACY BYRD 
T.BROWN (B.KENNER,T.FACHucF • ICI IV) MCA 54659 

(1) 22 25 10 
TEXAS TATTOO • GIBSON/MILLER BAND 
D.JOHNSON (D.GIBSON,B.MILLER, (CI (V) EPIC 74991 

(1) 29 38 5 
ONLY LOVE • WYNONNA 
T.BROWN (M.HUMMON,R.MURRAH) (V) CURB 54689/MCA 

(I) 27 37 5 LOOKING OUT FOR NUMBER ONE TRAVIS TRITT 
G.BROWN (T.TRITT.T.SEALS) (CI (V) WARNER BROS. 18463 

e 28 30 10 EASIER SAID THAN DONE • RADNEY FOSTER 
S.FISHELL.R.FOSTER (R.FOSTER) (V) ARISTA 12564 

0 26 28 11 
SHAME SHAME SHAME SHAME • MARK COLLIE 
D.COOK (M.COLLIE.J.LEAP) (CI (v) MCA 54668 

® 30 34 6 
BEER AND BONES • JOHN MICHAEL MONTGOMERY 
D.JOHNSON (S.D.SHAFER.L.WILLIAMS) (CI (V) ATLANTIC 87326 

0 31 36 7 
IF I DIDN'T LOVE YOU • STEVE WARMER 
S.HENDRICKS U.VEZNER.J.WHITE) (C) (V) ARISTA 1-2578 

e 36 39 9 A COWBOY'S BORN WITH A BROKEN HEART • BOY HOWDY 
C.FARREN (J.STEELE,C.FARREN) CURB ALBUM CUT 

e 38 43 6 
WHAT'S IT TO YOU • CLAY WALKER 
ISTROUD (C.wRIGHT,R.(.ORRALL) (C) (VI GIANT 18460 

31 21 8 16 
MONEY IN THE BANK • JOHN ANDERSON 
ISTROUD.J.ANDERSON IJJARRARD.B.DIPIERO.M.SANDERS) (CI (V) BNA 62507 

32 20 7 16 
WHEN DID YOU STOP LOVING ME GEORGE STRAIT 
T.BROWN.G.STRAIT (M.HOLMLS.D.KEES) (C) (V) MCA 54642 

33 32 27 20 
BLAME IT ON YOUR HEART • PATTY LOVELESS 
E.GORDYJR. (H.HOWARD.KOSTAS) (C) (V) EPIC 74906 

e 39 45 7 HE AIN'T WORTH MISSING • TOBY KEITH 
NIARKIN.H.SHEDD IT.KEITH) (C) IV) MERCURY 862 262 

e 45 52 4 PROP ME UP BESIDE THE JUKEBOX (IF I DIE) • JOE DIFFIE 
J.SLATE.B.MONTGOMERY (R.BLAYLOCK.K.K.PHILLIPS.H.PERDEW) (CI (V) EPIC 77071 

36 28 21 15 
" 

THAT SUMMER GARTH BROOKS 
A.REYNOLDS (P.ALGER.S.MAHL,G.BROOKS) (V) LIBERTY 17324 

(I) 52 61 3 
ONE MORE LAST CHANCE • VINCE GILL 
T.BROWN (V.GILL,G.NICHOLSON) (v) MCA 54715 

0 40 42 7 
LET GO • BROTHER PHELPS 
R.L.PHELPS,D.PHELPS (D.BROWN) ASYLUM PROMO SINGLE 
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NEW 

58 57 56 7 

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 113 COUNTRY 

STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS 

A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

TITLE 
PRODUCER (SONGWRITER) 

ARTIST 
LABEL 8, NUMBER ,DISTRIBUTING LABEL 

THIS ROMEO AIN'T GOT JULIE YET 
Ki POWELL.T.DUBOIS (1.0LANDER.E.SILVEM 

• DIAMOND RIO 
(C) (V) ARISTA 1-2580 

TRUE BELIEVER 
R.MILSAP,R.GALBRAITH (.1.HIATT) 

RONNIE MILSAP 
LIBERTy PROMO SINGLE 

TELL ME ABOUT IT 
J.CRUTCHFIELD (B.LABOUNTY.P.MCLAUGHLIN) 

TANYA TUCKER WITH DELBERT MCCLINTON 
iv) LIBERTY 56985 

HOMETOWN HONEYMOON 
J.LEO,L.M.LEE.ALABAMA (J.LE0.1.PHOTOGLO) 

CLEOPATRA, QUEEN OF DENIAL 
P.WORLEY.E.SEAY (P.TILLIS,B.DIPIERO BUCKINGHAKII 

ALABAMA 
(v) RCA 62495 

• PAM TILLIS 
(C) (V) ARISTA 1-2552 

WHEN YOU LEAVE THAT WAY YOU CAN 
B.BECKETT (S.CLARK,J.MACRAF) 

I GOT A LOVE 
R.SCRUGGS U.LEAP) 

I'LL CRY TOMORROW 
S.HENDRICKS.L.STEWART (S.BOGARD.R.GILES1 

NEVER GO BACK•CONFEDERATE RAILROAD 
(V) ATLANTIC 82422 

• MATTHEWS, WRIGHT & KING 
COLUMBIA ALBUM CUT 

LARRY STEWART 
(v1 RCA 62546 

SOMEBODY ELSE'S MOON 
G.FUNDIS,J.HOBBS (P.NELSON.T.SHAPIRO) 

TELL ME WHY 
T.BROWN (K.BONOFF) 

COLLIN RAYE 
on EPIC 74912 

WYNONNA 
(C) (V) CURB 54606 MCA 

THE HARD WAY 
J.JENNINGS.M.C.CARPENTER (M.C.CARPENTER) 

NOTHIN' BUT THE WHEEL 
E.GORDY.JR. U.S.SHERRILL) 

MARY-CHAPIN CARPENTER 
(V) COLUMBIA 74930 

• PATTY LOVELESS 
IV) EPIC 77076 

NO FUTURE IN THE PAST 
T.BROWN (v.GILL,C.JACKSONI 

I GUESS YOU HAD TO BE THERE 
R.LANDIS ILROBBIN.B.CLOYD) 

VINCE GILL 
ICI (V) MCA 54540 

• LORRIE MORGAN 
(v) BNA 62415 

HURRY SUNDOWN 
S.GIBSON.T.BROWN (K.STEGALL.D.HENSON.B.MASON) 

• MCBRIDE & THE RIDE 
(V) MCA 54688 

TRASHY WOMEN 
B BECKETT (C WALL) 

• CONFEDERATE RAILROAD 
(c) (V) ATLANTIC 87357 

JUST LIKE THE WEATHER 
1•BOWEN.S.BOGGUSS RITIRI 

SUZY BOGGUSS 
(V) LIBERTY 17495 

OH ME, OH MY, SWEET BABY 
M.POwELL T DUBOIS " ' 

DIAMOND RIO 
co IV) ARISTA I-2464 

* * * HOT SHOT DEBUT * * * 
NO TIME TO KILL 
J.STROUD,C.BLACK IC 

CLINT BLACK 
(V) RCA 62609 

DANCE WITH THE ONE THAT BROUGHT YOU • SHANIA TWAIN 
H.SHEDD.N.WILSON IS.HOGIN,G.PETERS) MERCURY 862 346 

CAN YOU FEEL IT 
C.HOWARD (R.L.GREGG.D.SAMPSON) 

HALF ENOUGH 
R.LANDIS (W.WALDMAN.R.NtELSON) 
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61 68 

66 67 

68 

63 65 
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71 73 I 75 5 

NEW 1 

73 71 64 4 

74 75 69 14 

75 62 55 11 

• RICKY LYNN GREGG 
(v) LIBERTY 17399 

• LORRIE MORGAN 
(V) BNA 62576 

THE GRAND TOUR 
S.LINDSEY (G.RICHEY,C.TAYLOR.N.WILSON) 

MY BABY LOVES ME 
P.WORLEY.E.SEAY.M.MCBRIDE (G.PETERS) 

THAT WAS A RIVER 
G.FUNDIS.J.HOBBS (S.LONGACRE.R.GILES) 

FALLIN' NEVER FELT SO GOOD 
M.WRIGHT (S.CAMP,W.SMITH) 

AN OLD PAIR OF SHOES 
K.LEHNING U.FOSTER,A.MASTERS,J.MORRIS) 

I'M THE ONLY THING (I'LL HOLD AGAINST YOU) 
D.COOK (K.WILLIAMS.J.DIFFIE.L.WILSON) 

I WANNA TAKE CARE OF YOU 
J.BOWEN.B.DEAN )B.DEAN.J.K.JONES) 

RIP OFF THE KNOB 
E.SEAY.BELLAMY BROTHERS (D.BELLAMY) 

FEELIN' KIND OF LONELY TONIGHT 
ELmAHER (1.0•HARA.B.MAHER) 

HOLD ON, ELROY 
M.CLUTE.T.DUBOIS (D.LINDE) 

• AARON NEVILLE 
ICI (v) A8M 580312 

• MARTINA MCBRIDE 
(V) RCA 62299 

COLLIN RAYE 
IV) EPIC 77118 

• SHAWN CAMP 
ICI (V) REPRISE 18465 'WARNER BROS 

• RANDY TRAVIS 
(V1 WARNER BROS 18616 

CONWAY TWITTY 
(V) MCA 54716 

BILLY DEAN 
(v) SBK 569841IBERTY 

• THE BELLAMY BROTHERS 
BELLAMY BROTHERS ALBUM CUT INTERSOUND 

• SHELBY LYNNE 
(0 (V) MORGAN CREEK 30187 MERCURY 

• DUDE MOWREY 
ICI (V) ARISTA 1-2579 

GOD BLESSED TEXAS 
ISTROUD.C.DINAPOLLD.GRAU (P.HOWELL.B.SEALS) 

MOONLIGHT DRIVE-IN 
K.STEGALL (1.TURNER.T.NICHOLS.B.KIRSCH) 

EVERY DAY WHEN I GET HOME 
S.MARCANTONIO.R.E.ORRALL.J.LEO (R.E.ORRALL,G.COTTON) 

LEAD ME NOT 
R.CROWELL,L.WHITE.S.SMITH (L.WHITE) 

A MIND OF HER OWN 
C.HOWARD (C.JONES.J.BERRY) 

LITTLE TEXAS 
WARNER BROS ALBUM CUT 

• TURNER NICHOLS 
(V) BNA 62577 

• ROBERT ELLIS ORRALL 
(V) RCA 62547 

LARI WHITE 
(V) RCA 62511 

• JOHN BERRY 
LIBERTY ALBUM CUT 

CD T acks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records 

which attain 2000 detections for the first time. • Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is 

unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. 
(V) Vin,) ;,•;,•.b,iity. (X) CD maxi-single availability. 1993, Billboard/BPI Communications. 

HOT COUNTRY RECOUNTS 
1 1 1 

4 SHOULD'VE BEEN A COWBOY 
N.LARKIN,H.SHEDD (T.KEITH) 

• TOBY KEITH 
MERCURY 

2 _ _  i LOVE ON THE LOOSE, HEART ON THE RUN 
S.GIBSON.T.BROWN (KOSTAS.A.L.GRAHAM) 

MCBRIDE & THE RIDE 
MCA 

3 2 2 
3 I LOVE THE WAY YOU LOVE ME 

D.JOHNSON (V.SHAW,C.CANNON) 
• ATJOHN MICHAEL MONTGOMERY 

ATLANTIC 

4 3 3 
3 AIN'T THAT LONELY YET 

P.ANDERSON (KOSTASJ.HOUSE) 
• DWIGHT YOAKAM 

REPRISE 

5 4 4 
4 TENDER MOMENT 

S.HENDRICKS.B.BECKETT (L.R.PARNELL.R.M.BOURKE.C.MOORE) 
• LEE ROY PARNELL 

ARISTA 

6 6 5 
7 SHE DON'T KNOW SHE'S BEAUTIFUL 

B.CANNON,N.WILSON (B.MCDILL,P.HARR(SON) 
• SAMMY KERSHAW 

MERCURY 

7 7 6 6 ALIBIS ISTROUD (R.BOUDREAUX) 
• TRACY LAWRENCE 

ATLANTIC 

8 5 2 
HONKY TONK ATTITUDE 
B.MONTGOMERY.J.SLATE (J.DIFFIE,LBOGAN) 

• JOE DIFFIE 
EPIC 

9 8 9 In 
' 

NOBODY WINS 
S.FISHELL.R.FOSTER (R.FOSTER.K.RICHEY) 

• RADNEY FOSTER 
ARISTA 

10 9 7 
4 ALRIGHT ALREADY 

S.HENDRICKS.L.SIEWART (B.HILL.J.B.RUDD) 
• LARRY STEWART 

RCA 

11 10 8 
6 HEARTS ARE GONNA ROLL 

A.REyNOLDS.J.ROOrii , .. i THUM.R.SCAIFE) 
HAL KETCHUM 

CURB 

12 —  —  i TROUBLE ON THE LINE 
R.SCRUGGS.M.MILLER (r.) , •.• , ( ER,B.SHORE) 

SAWYER BROWN 
CURB 

13 11 10 11 
WHEN MY SHIP COMES IN 
J.STROUD,C.BLACK (G.I3LA, - H.NICHOLAS) 

• CLINT BLACK 
RCA 

14 12 12 13 
HEARTLAND 
T BROwN (S DORFF 1 BETTIS) 

• GEORGE STRAIT 
MCA 

15 11 13 11 
IT'S A LITTLE TOO LATE 
J.CRUTCHFIELD (P.TERRy,R.MURRAH) 

• TANYA TUCKER 
LIBERTy 

16 21 18 26 
I CROSS MY HEART 
I.BROWN,G.STRAIT (S.DORFF,E.KAZ) 

• GEORGE STRAIT 
MCA 

17 13 16 19 
QUEEN OF MEMPHIS 
B.BECKETT (D.GIBSON,K.LOUVIN) 

• CONFEDERATE RAILROAD 
ATLANTIC 

18 14 15 45 
BOOT SCOOTIN' BOOGIE 
S HENDRICKS D COOK B TANKERSLEY (R DUNN) 

ARISTA • BROOKS & DUNN 

19 19 17 15 
WHAT PART OF NO 
R.LANDIS (W.PERRY,G.SMITH) 

LORRIE MORGAN 
BNA 

20 16 14 6 
THE HEART WON'T LIE 
T.BROWN,R.MCENTIRE (K.CARNES,D.T.wEISS) 

• REBA MCENTIRE & VINCE GILL 
MCA 

21 15 19 26 LIFE'S A DANCE D.JOHNSON (A.SHAMBLIN,S.SESKIN) 
• JOHN MICHAEL MONTGOMERY 

ATLANTIC 

22 18 11 5 MADE FOR LOVIN' YOU 
D.JOHNSON (C.PUTMAN,S.THROCKMORTON) 

• DOUG STONE 
EPIC 

23 20 20 24 
DON'T LET OUR LOVE START SLIPPIN' AWAY 
T.BROWN (V.GILL,P.WASNER) 

• VINCE GILL 
MCA 

24 23 22 9 BORN TO LOVE YOU D .COOK (M.COLLIE,D.COOK,C.RAINS) 
• MARK COLLIE MCA 

25 22 21 9 
MY BLUE ANGEL 
E.GORDY.JR. IA.TIPPIN.K.WILLIAMS.P.DOUGLAS) 

• AARON TIPPIN 
RCA 

• Videoclip availability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 

dropped below he top 20. Commercial availability is not indicated on the recurrent chart. 
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COUNTRY 

IR Go RN 
by Lynn Shults 

SCORING NO. 1 is Mark Chesnutt with "It Sure Is Monday" (3-1). The song, 
written by Dennis Linde and produced by Mark Wright, is Chesnutt's third No. 
1 since debuting on the Hot Country Singles & Tracks chart in August 1990 with 
"Too Cold At Home." It peaked at No. 3. His follow-up, "Brother Jukebox," 
reached No. 1 in February 1991, and "ni Think Of Something" went to the top 
of the singles chart last June. "It Sure Is Monday" is Chesnutt's 10th release 
on MCA. Nine of those 10 releases have been top five or better. The exception 
was "Broken Promise Land," which peaked at No. 10. 

PRODUCTION DEALS are a rare commodity on music row, but Chesnutt came 
to MCA via a production agreernent with SBK/ERG, which also placed Billy Dean 
with Capitol records (now Liberty). In Nashville, the issue of production compan-
ies has always been a touchy one. Maybe that's because Music Row originally was 
empowered by producers such as Chet Atkins and Owen Bradley. And as country 
music began to grow, labels opening Nashville offices looked for clones of these 
two legendary producers to head their Nashville operations. But tine brings 
change, and so the situation is changing. Today, producers head seven of the 
town's major labels: Arista, Asylum, Curb, Giant, Liberty, RCA, and Warner Bros. 
Four labels are being led by executives with extensive marketing and promotion 
backgrounds: Atlantic, MCA, Mercury, and Sony. BNA is the only label to be led 
by someone with a financial background. As more marketing types enter the 
arena, more production deals might be on the horizon. Marketers are constantly 
looking for product to sell, and might judge production deals differently than 
someone from the creative community. 

THE MOST ACTIVE TRACK on the singles chart is "Ain't Going Down ail 
The Sun Comes Up) (37-16) by Garth Brooks. It is followed by "Reno" (11-8) 
by Doug Supernaw; "One More Last Chance" (52-37) by Vince Gill; 'What 
Might Have Been" (10-7) by Little Texas; "No Time To Kill" (debut-57) by Clint 
Black; "Prop Me Up Beside The Jukebox (If I Die)" (45-35) by Joe Diffie; "Why 
Didn't I Think Of That" (8-6) by Doug Stone; "Only Love" (29-23) by Wynonna; 
"Hurry Sundown" (59-53) by McBride & The Ride; and "In The Heart Of A 
Woman" (17-10) by Billy Ray Cyrus. 

A NEW NO. 1 ALBUM appears this week as "A Lot About Livin' (And A Little 
'Bout Love)" (3-1) by Alan Jackson completes its magical run to the top of Bill-
board's Top Country Albums chart. The album also earns the chart's Greatest 
(;airier award, given to the album with the largest unit sales increase for the week. 
The Pacesetter award for the greatest percentage increase goes to "Honky Tonk 
Attitude" (37-29) by Joe Diffie. Other albums showing retail activity are "Big 
Time" (20-17) by Little Texas; "Read Between The Lines" (33-32) by Aaron Tip-
pin; "Ropin' The Wind" (27-25) by Garth Brooks; "Life's A Dance" (7-6) by John 
Michael Montgomery; and "T-R-O-U-B-L-E" (30-28) by Travis Tritt. 

THE AIRPLAY TRACKLNG of "Chattahoochee" by BDS, and the correspond-
ing album sales tracked by SoundScan, shows how hi-tech information systems 
work. Fourteen weeks ago, "Chattahoochee" debuted at No. '72 on the singles 
chart. That same week, Alan Jackson's album fell from No. 18 to No. 20, and 
weekly sales of the album dropped below 10,000 units. Fourteen weeks later the 
single sits at No. 2, after spending four consecutive weeks at No. 1, and album 
sales are just shy of 50,000 units per week at retail. And this is fact, not myth. 

ARTISTS 8e MUSIC 

DESERT ROSE FLOWERS ANEW WITH NEW ALBUM ON CURB 
(Continued from page 27) 

now that Curb has its own distribu-
tion and Hal Ketchum's doing mira-
cles for the label, I said, 'You have ev-
ery opportunity to be a major label. 
Let's make a record.' " 

TURNING FROM TRUE LOVE' 
Turning away, then, from the com-

promised polish of "True Love," Des-
ert Rose returned to the production 
team of Paul Worley and Ed Seay, 
which had produced the band's first 
three albums—"Desert Rose Band," 
"Running," and "Pages Of Life." Jor-
genson is back on two tracks. Also 
joining in were Hillman's close 
friends and ace players Tony Rice on 
guitar, Sam Bush on fiddle, and Al 
Perkins on dobro. 

Guitarist Jeff Ross, who first stood 
in for Jorgenson and played on the 
new album, has just been replaced by 
Jim Monahan. The vacant drummer's 
chair has been filled by Tim Grogan. 
"We've worked on the road and 

built a good core following, and could 
remain working without a record," 
Hillman says. "So we took our time 
putting [the new album] together. 
The songs and the vocal blend which 
Herb and I get are even more fo-
cused, but we've just furthered the 
unique sound we have." 

MYSTERY TEASER CAMPAIGN 
Curb's teaser campaign behind 

"What About Love," the first single 
from the new album, demonstrated 
that Desert Rose still stands out. 
Curb sent the single out to all report-
ing stations in a black box, gold-em-
bossed with "The Magic And Mystery 
Of Music." 
There was no other identification 

on the CD or envelope, so program-
mers were asked to identify the group 
on a contest entry form and send it to 
an anonymous post office box for a 
drawing that awarded a trip to the 
Bahamas. 
More than 200 stations responded, 

creating early interest in the single 
before its video was released on 
Country Music Television. Shot in a 
Spanish courtyard in Santa Fe, N.M., 
with spiritual overtones emphasizing 
the song's theme, the clip suggests 
the West Coast country sound that 
Desert Rose has always epitomized. 
"The whole album is premised on 

the fact that this band brings a credi-
bility and artistic integrity to country 

music," says co-manager Cameron 
Randle of Refugee Management, who 
notes Hillman's country-rock pio-
neering in such bands as the Byrds 
and the Flying Burrito Brothers. 
"But they've been absent from the 

scene the last couple of years—at a 
time of an enormous changing of the 
guard in country radio. So they're 
carrying on with new personnel, but 
the core, as always, is the relationship 
between Chris and Herb, vocally and 
historically. And the new material is 
as fresh and compelling as anything 
they've ever done." 

Hillman and Pedersen have been 
playing together off and on since 
their late teens, when both were blue-
grass performers. 

FROM THE TOP 
"We've been on the top with hit sin-

gles—and to the bottom," Hillman 
says. "Having experienced some fail-
ure, and taking a break between Des-
ert Rose albums, has only made this 

one better. 
"My great stock line is that the 

shelf life of artists has been cut in half 
from four years ago, because of the 
country boom and the volume of new 
artists. There's 50 guys out there with 
hats and three names like 'Robert 
Thomas Bessman!' And you can have 
the best record in the world and 15 in-
dies working on it, and it still won't 
sell. So we've had to adapt, and I 
know I sometimes come across as be-
ing arrogant, but we're still an honest 
band that really believes in what it's 
doing." 
Randle says the Smithsonian and 

the Rock and Roll Hall Of Fame re-
cently have requested stage outfits 
from Hillman, a Hall Of Famer with 
the Byrds. 

"There's no more appropriate time 
for Desert Rose to re-enter the coun-
try market than when everybody else 
is acknowledging [Hillman's] contri-
butions," Randle concludes. 

Wrangler Inks 'Seamless' 
Group W Promotions Deal 
NASHVILLE—Wrangler will 
make a "six-figure" investment in 
Group W Satellite Communica-
tions' new "seamless communica-
tions" advertising plan. The broad-
based effort involves Wrangler ads 
and promotions on The Nashville 
Network, Country Music Televi-
sion, the "Nashville Record Re-
view" (a syndicated radio pro-
gram), and Country America 
magazine. 
Group W originated the concept 

to offer clients several avenues of 
access to the burgeoning country 
music market. 
The Wrangler campaign started 

Aug. 2. Its two main components 
are a "Dress Your Best And Then 
Head West" sweepstakes and a 
Wrangler-sponsored hourlong spe-
cial, to be produced by and air on 
TNN, to preview the Country Mu-
sic Assn.'s awards show. The spe-
cial, which features an appearance 
by Wrangler spokesperson Chris 
LeDoux, will air three times, the 

last time just before the live broad-
cast of the CMA awards show, 
Sept. 29, on CBS-TV. 
The preview show will also be 

announced in a full-page ad in 
Country America. 
LeDoux will also appear in a se-

ries of spots on TNN and CMT to 
promote the sweepstakes. Liberty 
Records, LeDoux's label, will, in 
turn, spotlight the sweepstakes 
and LeDoux's new album with 
point-of-purchase displays in 3,000 
record stores and 2,000 Wrangler 
Western Specialty stores. 
The sweepstakes offers three 

grand prizes, each of which con-
sists of an all-expense-paid trip for 
two to Nashville for the CMA show 
and dinner with LeDoux and an 
all-expense-paid trip to a dude 
ranch in Cody, Wyoming. In addi-
tion, one of the grand prize win-
ners will be given a new Ford 
truck. 
Wrangler will also award 10 sec-

ond and 20 third prizes. 

COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE (Publisher Licensing Org I Sheet Music Dist 

16 AIN'T GOING DOWN (TIL THE SUN COMES UP) 
(Sophie's Choice, EMI/Sony Cross Keys, ASCAP/Major 
Bob. ASCAP/No Fences, ASCAP) 

19 A BAD GOODBYE (Blackened, BMI) CPP 
27 BEER AND BONES (Acuff -Rose BMI/Lazy Gator. But) 

CPP 
33 BLAME IT ON YOUR HEART (Harlan Howard. BMI/Sony 

Tree, BM(/Songs Of PolyGram, BM(/Seven Angels, BHP 
Hl 

4 CAN'T BREAK IT TO MY HEART (Loggy Bayou ASCAP/ 
Mike Dunn. ASCAP/MV. ASCAP) 

59 CAN YOU FEEL IT (Hoosier Hills. BMI/Milene, ASCAP) 
2 CHATTAHOOCHEE (Maple Ruth. ASCAP/Seven)h Son. 

ASCAP/Sony Cross Keys. ASCAP) HL/WBM 
43 CLEOPATRA. QUEEN OF DENIAL (Sony Tree BM)/Little 

Big Town. BMI/American Made, PM/Duck House. BMI) 
HL/WBM 

29 A COWBOY'S BORN WITH A BROKEN HEART 
(Farrenuff. ASCAP/Full Keel, ASCAP/Curb, ASCAP/ 
Parren Curtis. BAII/Mike Curb. Bull IVFIPA 

58 DANCE WITH THE ONE THAT BROUGHT YOU (Sony 
Tree BM)/WB, ASCAP) HL/WBM 

20 DOWN ON MY KNEES (BAG. ASCAP) HL 
25 EASIER SAID THAN DONE (Polygram Intl ASCAP/St 

Julien, ASCAP/Mighty Nice. Bull HL 
73 EVERY DAY WHEN I GET HOME (EMI April. ASCAP/ 

Mids. ASCAP/Triumvirate, BMI/New Clarion. BMI) WBM 
3 EVERY LITTLE THING (Sony Cross Keys. ASCAP/ 

Tortured Artist. ASCAP/Bash. ASCAP/This Big, ASCAP) 
HL 

64 FAWN' NEVER FELT SO GOOD (Path. Janus. ASCAP/ 
WB. ASCAP) 

69 FEELIN' KIND OF LONELY TONIGHT (Sony Cross Keys. 
ASCAP/Trick Knee ASCAP/Welbeck ASCAP/MCA. 
ASCAP/Blue Ouill, ASCAP) Hl 

71 GOD BLESSED TEXAS (Square West. ASCAP/Howlin' 
Hits ASCAPI CPP 

61 THE GRAND TOUR (Al Gallico. BMI/Algee. BMI) 
60 HALF ENOUGH anglishtown BMI/Longdude. BM)/Moon 

& &tars. AMP 
49 THE HARD WAY (EMI April. ASCAP/Getareabob, ASCAP) 

Al 
12 HAUNTED HEART (Acuff -Rose. BMI/Sony Cross Keys, 

ASCAP) CPP/HL 
34 HE AIN'T WORTH MISSING (Songs Of PolyGram. BMI/ 

Tokeco, Bull HL 
21 HOLDIN' HEAVEN (TOM Collins. BMI/Music Corp Of 

America BMI) HL/CPP 
70 HOLD ON. ELROY (EMI. BMI/Linde Manor, BMI) 
42 HOMETOWN HONEYMOON (Warner-Elektra-Asylum, 

BMI/Mopage. BMI/A( ter Berger. ASCAP/Patny Janus. 
ASCAP/WB. ASCAP) WBM 

53 HURRY SUNDOWN (Warner-Tamerlane. ASCAP/Zomba, 

BMI/W8, ASCAP/Denny Henson, ASCAP) 
28 IF I DIDN'T LOVE YOU (Warner-Tamerlane. BMI/ 

Minnesota Man, 131.11/Bob White, ASCAP) WBM 
45 I GOTA LOVE (Harlan Howard, BMI/Sony Tree, BMI) HL 
52 I GUESS YOU HAD TO BE THERE (Ten Ten, ASCAP) 
46 I'LL CRY TOMORROW (WB, ASCAP/Rancho Bogardo. 

ASCAP/Great Cumberland, BMI/Diamond Struck, BMI/ 
Patenrick, Bull WBM/CPP 

66 I'M THE ONLY THING (I'LL HOLD AGAINST YOU) (Sony 
Cross Keys. ASCAP/Zomba. ASCAP/Sony Tree. BMW 
Songwriters Ink, BMI/Regular Joe. BMI) 

10 IN THE HEART OF A WOMAN (WS. ASCAP/Warner-
Tamerlane. BMI/Brupo, Bull WBM 

1 IT SURE IS MONDAY (EMI Blackwood, BMI/Linde 
Manor. BMI) WBM 

17 IT'S YOUR CALL (Starstruck Writers Group, ASCAP/ 
Burch Brothers. Bull 

67 I SUNNA TAKE CARE OF YOU (EMI Blackwood, BMI/ 
Jechol, ASCAP/EMI April. ASCAP) Hl 

15 JANIE BAKER'S LOVE SLAVE (EMI Blackwood, BAII/ 
Linde Manor, BHP WBM 

55 JUST LIKE THE WEATHER (Famous. ASCAP/Loyal 
Dutchess. ASCAP/Lazy Kato. DAD 

74 LEAD ME NOT (Straight Lace, ASCAP/Sis N Bro. 
ASCAP/LaSongs, Ascap/Swell Kid, ASCAP) WBM 

38 LET GO (Dickre Brown. ASCAP) 
24 LOOKING OUT FOR NUMBER ONE (Sony Tree. BMI/Post 

Oak, BMI/WB. ASCAP/East 64th. ASCAP) WBM/HL 
11 MAMA KNOWS THE HIGHWAY (Uncle Pete. BMI/ 

Foreshadow, IWO CLM 
75 A MINO OF HER OWN (Great Cumberland. BMI/ 

Diamond Struck. BMI/Kicking Bird. BIM) CPP 

31 MONEY IN THE BANK (Alabama Band, ASCAP/ 
Wildcountry, ASCAP/Little Big Town. BMI/Amencan 
Made, BMI/MCA. ASCAP) HL/WBM 

72 MOONLIGHT DRIVE-IN (Coburn, BMI/Nocturnal Eclipse, 
BMI) 

62 PAY BABY LOVES ME (Sony Cross Keys. ASCAP) HL 
51 NO FUTURE IN THE PAST (Benefit. BAII/Famous. BMI/ 

Too Strong, BMI) CPP/WBM 
50 NOTHIN' BUT THE WHEEL (Music Corp Of America. 

BMI/Brand New Town. BMI/Old Wolf, Bull WBM/HL 
57 NO TIME TO KILL (Blackened, BMI) 
56 OH ME, OH MY, SWEET BABY (Sony Tree. BMI/Terrace, 

ASCAP) WBM/HL 
65 AN OLD PAIR OF SHOES (WS. ASCAP/Tapper. ASCAP/ 

On The Wall. BMI/Great Galen, BMI) WBM 
37 ONE MORE LAST CHANCE (Benefit. BMI/Sony Cross 

Keys. ASCAP) HL 
23 ONLY LOVE (Careers-BMG BMI/Muirah BMI/Tom 

BMI) HUCPP 
35 PROP ME UP BESIDE THE JUKEBOX (IF I DIE) 

(Songwriters Ink. BMI/Teyas Wedge ASCAP) 
8 RENO (Supernaw. ASCAP) 

68 RIP OFF THE KNOB (Bellamy Bros . ASCAP) 
26 SHAME SHAME SHAME SHAME (BMG. ASCAP/Judy 

Judy Judy, ASCAP/Harlan Howard, BMI/Sony Tree. BMI) 
HL 

47 SOMEBODY ELSE'S MOON (Sony Tree, BMI/Great 
Cumberland. BMI/Diamond Struck. EIMI) HL/CPP 

41 TELL ME ABOUT IT (Warner-Tamerlane. BMI/Top Down. 
SNI/Music Corp 01 America, BMI/Frankly Scarlett, Bull 
WBM/111 

48 TELL ME WHY (Seagrape. BMI) CPP 

22 TEXAS TAtt00 (Nocturnal Eclipse, BMI/Union County. 
BMI/BrahmSongs & Careers-BUG. BMI) HL 

9 THANK GOD FOR YOU (Travelin. Zoo. ASCAP/Beginner. 
ASCAP) SUM 

36 THAT SUMMER (Bait And Beer. ASCAP/Forerunner. 
ASCAP/Major Bob. ASCAP/No Fences. ASCAP) CPP/CLM 

63 THAT WAS A RIVER (W U U, SESAC/Long Acre. SESAC/ 
Great Cumberland. SESAC/Diamond Struck, BIM/ 
Patennck. BMI) 

39 THIS ROMEO AIN'T GOT JULIE YET (Warner-Tamerlane, 
BMI/Taxicaster. BMI/Pickanbo, ASCAP) WBM 

14 A THOUSAND MILES FROM NOWHERE (Coal Dust 
West BMI/Warner-Tamerlane, BPAI) WBM 

54 TRASHY WOMEN (Rhythm Wrangler. BMI/Groper. BMI) 
40 TRUE BELIEVER (Careers-BMG. BMI/Whistling Moon 

Traveler Bull HL 
13 WE GOT THE LOVE (WU. ASCAP/Rancho Bogando. 

ASCAP/Great Cumberland. BMI/Diamond Struck, BMI/ 
Patenrick, BMI) CPP/WBM 

5 WE'LL BURN THAT BRIDGE (Sony Tree. NI) HL 
7 WHAT MIGHT HAVE BEEN (Square West, ASCAP/ 

Bowfin' Hits. ASCAP) CPP 
30 WHAT'S IT TO YOU (Stroudavarious, ASCAP/JKids. 

ASCAP/EMI April. ASCAP) HL 
32 WHEN DID YOU STOP LOVING ME (Acuff -Rose, BMI) 

CPP 
44 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO 

BACK (Music City. ASCAP/EMI April. ASCAP) HL 
6 WHY DIDN'T I THINK OF THAT (Polygram. ASCAP/ 

Ranger Bob, ASCAP/Unichappell. BMI) HL 
18 WORKING MAN'S PH.D (Acuff-Rose, BMI/Careers-

BMG, BMI/BMG. ASCAP/Mickey Niter, ASCAP) HI/CPP 
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* * * NO. 1/GREATEST GAINER * * * 38 38 34 44 PAM TILL'S • ARISTA 18649 (9.98/13.981 HOMEWARD LOOKING ANGEL 23 

(1) 3 3 43 ALAN JACKSON • ARISTA 18711 (10.98,15.9131 1 week at No 1 A LOT ABOUT LIV1N' 1 39 39 42 6 CARLENE CARTER GIANT 24499/WARNER BROS. (9.98/15.98) LITTLE LOVE LETTERS 38 

2 1 1 6 BILLY RAYr-YPIls   _.___ MERCURY 514758 (10.98 E0/16.981 IT WON'T BE THE LAST 1 40 41 38 77 JOHN ANDERSON • BNA 61029(9.98/13.98) SEMINOLE WIND 10 

3 2 2 3 CLINT BLACK RCA 66239 (10.98/15.98) NO TIME TO KILL 2 ***HOT SHOT DEBUT*** 
4 4 4 46 GEORGE STRAIT • ' MCA 10651110.98/15.981 PURE COUNTRY (SOUNDTRACK) 1 OW NEW 1 SHENANDOAH RCA 66267 (9.98/15.98) UNDER THE KUDZU 41 

0 6 6 12 WYNONNA • CURB 10822/MCA (10.98/15.98) TELL ME WHY 1 
42 40 43 14 K.T. OSLIN GREATEST HITS: SONGS FROM AN AGING SEX BOMB 

RCA 66138(10 98i15.981 
31 

0 7 10 38 JOHN MICHAEL MONTGOMERY • ATLANTIC 82420/AG (9.98/15.981 LIFE'S A DANCE 4 
43 44 40 19 WILLIE NELSON COLUMBIA 52752/SONY (10.98 E0/15.981 ACROSS THE BORDERLINE 15 

7 5 5 63 BILLY RAY CYRUS A' MERCURY 510635 (10.98 E0/15.981 SOME GAVE ALL 1 
44 45 44 51 DOUG STONE EPIC 52436/SONY (9.98 EO/15.981 FROM THE HEART 19 

8 8 7 23 BROOKS & DUNN A ARISTA 18716 (1098/15.98) HARD WORKIN' MAN 2 
45 43 39 43 TANYA TUCKER • LIBERTY 98987 (10.98/15.981 CAN'T RUN FROM YOURSELF 12 

9 9 8 33 REBA MCENTIRE A, MCA 10673 (10.98/15.98) IT'S YOUR CALL 1 
46 47 45 42 RESTLESS HEART RCA 66049 (9.98/15.98) BIG IRON HORSES 26 

10 10 9 19 DWIGHT YOAK AM al _... _... _ _ REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4 
47 46 46 14 TRACY BYRD MCA 10649 19.98/15.981 TRACY BYRD 24 

11 11 11 21 TRACY LAWRENCE • ATLANTIC 82483/AG (9.98/15.98) ALIBIS 5 48 48 49 18 VARIOUS ARTISTS eua 6068 (7.98/12.98) TODAY'S HIT COUNTRY 24 

12 12 12 45 GARTH BROOKS •, LIBERTY 98743 (10.98/16.98) THE CHASE 1 49 49 48 29 MARK COLLIE MCA 10658 (9.98/15.981 MARK COLLIE 38 

13 15 16 66 CONFEDERATE RAILROAD • CONFEDERATE RAILROAD 
All ANTIC 82335.AG (9 98/15.98) 

13 50 42 50 96 REBA MCENTIRE • 2 MCA 10400 (10.98/15.981 FOR MY BROKEN HEART 3 

14 14 14 103 BROOKS & DUNN A 3 ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3 51 50 51 66 LITTLE TEXAS WARNER BROS. 26820 (9.98/13.981 FIRST TIME FOR EVERYTHING 19 

0  16 18 151 GARTH BROOKS A , LIBERTY 93866 (9.98/13.981 NO FENCES 1 0 NEW > I STEVE WARINER ARISTA 18721 (9.98/13.981 DRIVE 52 

16 13 15 57 MARY-CHAPIN CARPENTER • COME ON COME ON 
COLUMBIA 48881/SONY (9.98 EO/13.98) 

6 53 52 54 40 DIAMOND RIO ARISTA 18656 (9.98/13.981 CLOSE TO THE EDGE 24 

0  20 20 12 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 17 54 56 56 33 RADNEY FOSTER ARISTA 18713 (9.98/13.98) DEL RIO, TX 1959 46 

18 19 17 6 MARK CHESNUTT MCA 10851 (9.98/15.98) ALMOST GOODBYE 13 55 51 47 49 COLLIN RAYE • EPIC 48983/SONY (9.98 E0/13.981 IN THIS LIFE 10 

19 17 19 15 TOBY KEITH MERCURY 514421 (9.98 E0/15.981 TOBY KEITH 17 56 53 52 120 LORRIE MORGAN • RCA 30210 (9.98/13.98) SOMETHING IN RED 8 

20 22 21 48 VINCE GILL • KICA 10630 110.98/15.98) I STILL BELIEVE IN YOU 3 57 58 59 38 HAL KETCHUM CURB 77581* (9.98/13.98) SURE LOVE 36 

21 21 29 3 CHRIS I FnnIlY LIBERTY 80892 (10.98/15.98) UNDER THIS OLD HAT 21  
58 55 53 46 RANDY TRAVIS • WARNER BROS. 45045 (10.98/15.981 GREATEST HITS, VOL. 2 20 

-- - -- 

22 18 13 6 JOHN ANDERSON BNA 6623219.98/15.98) SOLID GROUND 12 
59 62 60 114 TRAVIS TRITI' •, WARNER BROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2 

23 23 22 43 LORRIE MORGAN • BNA 66047 (9.98/13.98) WATCH ME 15 
60 59 58 108 TRISHA YEAR WOOD A MCA 10297 (9.98,15.981 TRISHA YEARWOOD 2 

e 26 27 222 GARTH BROOKS A 4 LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 61 54 61 171 ALAN JACKSON A ARISTA 862318.98/13.98) HERE IN THE REAL WORLD 4 

0 27 26 99 GARTH BROOKS A , LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1 62 65 68 70 MARK CHESNUTT • MCA 10530 (9.98/15.981 LONGNECKS & SHORT STORIES 9 

26 24 24 15 PATTY LOVELESS EPIC 53236/SONY (9.98 EGV15.981 ONLY WHAT I FEEL 13 63 60 57 50 SOUNDTRACK • EPIC SOUNDTRAX 52845/SONY (10.98 (0/15.98) HONEYMOON IN VEGAS 4 

27 25 23 23 DOLLY PARTON • SLOW DANCING WITH THE MOON 4 
64 61 55 49 SAWYER BROWN CURB 77574 (9.98/13.98) CAFE ON THE CORNER 23 

COLUMBIA 53199/SONY (10.98 E0/15.981 

o T-R-O-U-B-L-E 6  
65 63 69 87 COLLIN RAYE 0 EPIC 47468'/SONT (9.98 E0/13.98) ALL I CAN BE 7 

30 31 50 . TRAVIS TRITT • WARNER BROS 45048 (10 98/15 98f 
CHRIS LEDOUX • 

***PACESETTER*** 
66 64 65 53 

WHATCHA GONNA DO WITH A COWBOY 
LIBERTY 9881819.98/13.98) 

9 

(19) 37 41 15 JOE DIFFIE EPIC 53002/SONY (9.98 ECV15.98) HONKY TONK ATTITUDE 17 67 66 63 125 VINCE GILL • MCA 1014o (9.98/15.981 POCKET FULL OF GOLD 5 

30 29 28 70 WYNONNA • .' CURB 10529/MCA (10.98/15.981 WYNONNA 1 68 57 64 174 DOUG STONE • EPIC 45303/SONY (5.98 E0/9.981 DOUG STONE 12 

7 
HEART 11 

69 67 71 143 DWIGHT YOAKAM • REPRISE 26344/WARNER BROS. 19.98/13.98) IF THERE WAS A WAY 

31 28 25 21 SAMMY KERSHAW MERCURY 14332 (9.98 EO/15.98, HAUNTED 
2 SHELBY LYNNE TEMPTATION 69 

(IV 33 32 73 AARON TIPPIN • RCA READ BETWEEN THE LINES 6 

70 69 — moRGAN CREEK 2201EVMERCURY (9.98/14.981 

611 29 (9.98/13.98) 

33 31 33 48 TRISHA YF_ARWOOD • MCA 10641(9.98/15.98) HEARTS IN ARMOR 12 
71 74 62 55 CLINT BLACK • RCA 66003 (10.98/1598) THE HARD WAY 2 

34 36 36 9 DOUG SUPERNAW BNA 66133 (9.98/13.98) RED AND RIO GRANDE 34 
72 70 73 86 TRACY LAWRENCE • ATLANTIC 82326/AG (9.98/13.98) STICKS AND STONES 10 

35 35 35 51 ALABAMA • RCA 66044 (9.98/15.98) AMERICAN PRIDE 11 
73 75 — 3 SHANIA TWAIN MERCURY 514422 (9.98 E0/15.98) SHANIA TWAIN 73 

CARPENTER • 

36 34 37 116 ALAN JACKSON •, ARISTA 8681 (9.98/13.981 DON'T ROCK THE JUKEBOX 2 74 72 70 142 
MARY-CHAPIN 

SHOOTING STRAIGHT IN THE DARK 
COLUMBIA 46077/SONY (8.98 E0/13.981 

11 

37 32 30 15 TANYA TUCKER LIBERTY 81367 (10.98/15.98) GREATEST HITS 1990-1992 15 75 71 74 8 GIBSON/MILLER BAND EPIC 52980 (9.98 E0/13.98) WHERE THERE'S SMOKE 66 

) Albums w•th the greatest sales gains this week. • Recording Industry Assn. Of America (R)AA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked E0, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 

Heatseeker Impact are titles removed from Heatseekers this week. 41/ 1993, Billboard/BPI Communications, and SoundScan, Inc. 

Billboard Top Country Catalog Albums 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

FOR WEEK ENDING AUGUST 14, 1993 1 11 11 1 1 

1 ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 

1-

e 3 

2 

3 

4 
5 
6 

8 

9 

10 

11 

12 

13 

2 

3 

2 

4 

6 

5 

7 

8 

12 

17 

10 

9 

PATSY CLINE • ° MCA 12 (7.98/12.98) 106 weeks at No. 1 GREATEST HITS 117 

CONWAY TWITTY A MCA 31238 (4 98/11.98) THE VERY BEST OF CONWAY TWITTY 

REBA MCENTIRE • MCA 4979* (7.98/12.981 GREATEST HITS 

LYLE LOVETT • CURB 42263/MCA (9.98/13.98) LYLE LOVETT & HIS LARGE BAND 

GEORGE JONES • EPIC 40776/SONY (5.98 (0/9.98) SUPER HITS 

THE CHARLIE DANIELS BAND • EPIC 38795/SONY (7.98 E0/11.98) A DECADE OF HITS 

GEORGE STRAIT A MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 

RAY STEVENS • MCA 5918 (4.98/11.981 GREATEST HITS 

RAY STEVENS CURB 77312(6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 

ALABAMA • RCA 7170* (9.98/13.981 GREATEST HITS 

8 

115 

10 

102 

117 

117 

62 

57 

116 

16 

LYLE LOVETT CURB 42028/MCA (9.98/13.981 PONTIAC 

CONWAY TWITTY FEDERAL 6502/HIGHLAND (7.98/10.98) BEST OF THE BEST OF 

DWIGHT YOAKAM • REPRISE 25989VWARNER BROS. (9.98/13981 JUST LOOKIN' FOR A HIT 

5  

74 

)-

1 w  

14 11 CONWAY TWITTY MCA 6391 (4.98/11.98) GREATEST HITS #3 8 

15 15 HANK WILLIAMS, JR. A , CURB 6O193/WARNER BROS (9.98/13.98) GREATEST HITS 104 

16 13 GEORGE STRAIT A MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 115 

17 14 DOLLY PARTON • RCA 4422' (7.98/11.98) GREATEST HITS 100 

18 18 ALABAMA •' RCA 4939* (7.98/11.98) ROLL ON 106 

19 19 REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA 90 

20 20 REBA MCENTIRE • MCA 6294' (4.98/11.98) SWEET SIXTEEN 104 

21 VINCE GILL • RCA 9814'14 98/9.98) BEST OF VINCE GILL 115 

22 24 DAVID ALLAN COE COLUMBIA 35627/SONY (5.98 E0/9.98) GREATEST HITS 30 

23 21 CONWAY TV/ITTY • MCA 1488 (4.98/11.98) NUMBER ONES 7 

24 23 WILLIE NELSON • COLUMBIA 237542/SONY (9 98 (0/13 98) GREATEST HITS 16 

25 ANNE MURRAY A' LIBERr( 46058 (7.98/12.98) GREATEST HITS 109 

Catalog albums are older titles which are registering significant sales. 10 1993, Billboard/BPI Communications and SoundScan, Inc. 
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"OUTSKIRTS OF TOWN" brings together all the wild energy, 
fun and musical integrity that is Sawyer Brown. The album's 
debut single and video "Thank God For You" have already 
soared up the charts to enter the top five! 
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Billboard FOR WEEK ENDING AUGUST 14, 1993 Artists 8( Music 

KEEPING 
SCORE 

This week, Keeping Score is written by Su.san Elliott. 

THE FALL lineup from Nonesuch looks typically ec-
lectic, spanning everything from a complete Beethoven 
cycle by pianist Richard Goode to a 30-minute Kronos 
"single" of works by Berg, Webern, and Liszt. The 
former comes in the form of a 10-CD boxed set and will 
be complemented by Goode's domestic and international 
tour with the same repertoire in the 1993-94 season. 

Kronos also has Morton Feldman's Piano Quintet on 
tap, with pianist Aki Takahashi. The piece was commis-
sioned by the Kronos and premiered in 1985 at the New 
Music America Festival in Los Angeles. John Adams' 
"Hoodoo Zephyr" is due in the fall, performed entirely 
by the composer on his MIDI synthesizer. Sessions were 
recently completed for Adams' "El Dorado," performed 
by the Halle Orchestra under Kent Nagano. 

PHILIP GLASS' "Einstein On The Beach" will be 
issued in a new, complete (3 CDs) recording with the 
Glass Ensemble. This marks the first of six new Glass 
recordings scheduled for release on Nonesuch in the 
next six months. Glass has left CBS/Sony. "Rhapsody In 
Blue" and "American In Paris" are among the works on 
"Gershwin Plays Gershwin," a disc based on the piano 
rolls the composer made in the '20s. They've been trans-
ferred to the Yamaha Disklavier and recorded digitally. 
Also coming is the soundtrack for the film "The Nut-

cracker," an Elektra Entertainment production with the 
New York City Ballet and Macaulay Culkin as the 
Prince. David Zinman conducts the NYCB orchestra. 
Recent Nonesuch sessions include Steve Reich's 

"Telhillim" with the Schoenberg Ensemble and Gor-
ecki's "Goodnight" with Dawn Upshaw and members of 
the London Sinfonietta. The latter is part of a forthcom-
ing disc of Gorecki chamber music. 

HIGHLIGHTS OF THE New World fall lineup include 
the music of Bernard Rands as performed by the Phila-
delphia Orchestra; Riccardo Muti and Gerard Schwarz 
share conducting duties. Music Amici plays the cham-
ber music of Ben Johnston in a disc titled "Ponder Noth-
ing," while a reissue (1977) by the Emerson String 
Quartet offers 50 years of American music, with works 
by Henry Cowell, Roy Harris, and Gunther Schuller, 
among others. Also due is Hugo Weisgall's "Six Charac-
ters In Search Of An Author" with Lee Schaenen con-
ducting the Lyric Opera Center for American Artists, a 
division of the Chicago Lyric. And the Phoenix Sym-
phony plays the second and third symphonies of Daniel 
Asia, with James Sedares conducting. 

ALBANY MUSIC president Susan Bush reports adding 
30 labels in the past year, bringing the company's total 
number of distributed labels to 80, many of which special-
ize in avant-garde and/or American music. Fall lineup for 
flagship Albany Records includes first-time recordings of 
orchestral music by contemporary African-American 
composers David Baker, Gary Powell Nash, Adolphus 
Hailstork, Julius Williams, and the late H.T. Burleigh. 
Performing is the Czech-based Martinu Symphony Or-
chestra led by Julius Williams. More American orches-
tral music comes on "Those Fabulous Americans," with 
works by Francis Johnson, George Chadwick, and Harry 
Rowe Shelley. Matthew Phillips leads the Philadelphia-
based Symphony Orchestra of America. A disc of Roy 
Harris' chamber music is also slated. 

by Jeff Levenson 

0 ('TAVIUS, WE BOW: Suddenly, Wes Montgo-
mery—his music, his name, his place among instrumen-
talists—is in the air. No sooner does Fantasy issue "The 
Complete Riverside Recordings" a 12-disc set that in-
cludes everything you could possibly want to know about 
the great guitarist (I'm partial to his orean-trio clinics 
and his heated play with the likes of Cannonball Adder-
ley and Harold Land), than GRP releases Lee Riten-
our's homage to Montgomery, "Wes Bound" (currently 
riding a 21-week run on the contemporary chart). Add 
to the list two new volumes from Evidence, "A Tribute 
To Wes Montgomery," featuring Kenny Burrell, Kevin 
Eubanks, Gene Bertoncini, Ted Dunbar, Rodney 
.Jones, and Jack Wilkins. What emerges is the formal 
deification of a self-taught musician who patented the 
use of unusual block chords, octave runs, and blues-
tinged voicings. A total original. Want to know the essen-
tials of jazz guitar? Montgomery's your man. 

THE GREENING OF VINTAGE JAZZ: Windham 
Hill has announced a partnership with Sterling Vine-
yards to benefit the National Parks & Conservation 
Assn., a private, not-for-profit organization dedicated to 
the preservation of the country's national parks through 
tree-planting and educational activities. Windham and 
Sterling are sponsoring a seven-city, outdoor-venue tour 
by label artists Ray Obeido, Andy Narell, and Billy 
Childs, scheduled to run through August. Simultane-
ously, a CD of their works (including tracks from other 
artists, as well), "In Concert With Nature," will be avail-
able by mail via displays at retail wine shops. 

OUT FROM DOWN UNDER: Since the sports pages 
have been heralding the arrival of Australian baseball 
players to the U.S. major leagues (the Yankees' Mark 
Hutton is one of them), it seems fitting to mention jazz's 
newest comer from that side of the planet. Vince Jones 
is a trumpeter/vocalist known in his homeland and 
throughout Europe (he's got 10 albums under his belt), 
but he's not quite a household name yet in the States. 
That could change soon (in jazz households, anyway) 
with "One Day Spent," his American debut from Intu-
ition. There's a lot of hype surrounding him (" ... the 
appeal of Harry Connick,"" ... the stamina of Tony 
Bennett"), that appears, well, eh, hypey, but he does 
summon comparisons with Chet Baker, if for no other 
reason than he's a romance-friendly crooner who blows 
brass. 

DID YOU HEAR THE ONE ABOUT ... Just a note 
to acknowledge the passing of Mort Goode, a good 
friend who specialized in kibitzing, schmoozing, and 
turning up—as if on cue—anywhere a meal was being 
served. Mort was 80 and he died June 9; it took a while 
for us to find out about it. He was a writer who'd been 
in the business since forever. He took great pride in his 
jazz liner notes and his story-telling, and he loved re-
membering his comedy days churning out material for 
fat Jack E. Leonard. Mort had a mustache that was be-
yond handlebar—it was pure Harley, and it made him 
look like an elder Gene Shalit or Frito bandit°. He en-
joyed laughter more than just about anything—except, 
perhaps, lunches where someone else picked up the tab. 
The funny stuff, however, was always on him. 
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COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE SALES REPORTS. 

TITLE ARTIST 
LABEL 8. NUMBER/DISTRIBUTING I ABU 

1 I 65 

* * * No. 1 * * * 
GORECKI: SYMPHONY NO. 3 NONESUCH 79282 23 weeks at No. 1 

UPSHAW, LONDON SINFONIETTA (ZINMAN) 

2 2 41 
IF YOU LOVE ME , ()NOON 436262 

CECILIA BARTOLI 

3 5 35 TOUS LES MATINS DU MONDE vALOIS v4640/HARMONIA MuNDi 
JORDI SAVALL 

4 4 25 AN ENGLISH LADYMASS HARMONIA MUNDI (FRANCE) 907080 
ANONYMOUS FOUR 

5 3 151 IN CONCERTA LONDON 4304332 
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) 

6 14 3 GLASS: ITAIPU SONY CLASSICAL SK46352 
ATLANTA SYMPHONY (SHAW) 

7 10 3 GORECKI: STRING QUARTETS 1 & 2 NONESUCH 79319.2 
KRONOS QUARTET 

8 7 23 PHILIP GLASS: LOW SYMPHONY POINT MUSIC 4381502/PHILIPS 
BROOKLYN PHILHARMONIC (DAVIES) 

9 8 67 ROSSINI HEROINES LONDON 436075 
CECILIA BARTOLI 

10 6 15 HEAVY CLASSIX ANGEL 64769 
VARIOUS ARTISTS 

1 1 9 n GORECKI: BEATUS VIR ARGO 4368352/DECCA 

CZECH PHILHARMONIC ORCH. (NELSON) 

12 15 5 PERGOLESI: STABAT MATER LONDON 4362092 
ANDERSON/BARTOLVDUTOIT 

13 11 65 MOZART: ARIAS LONDON 430513 
CECILIA BARTOLI 

14 20 7 SENSUAL CLASSICS TELDEC 90055.2 
VARIOUS ARTISTS 

15 NEW > RACHMANINOFF: PIANO CONCERTO NO. 3 RCA 61548-2 
EVGENY KISSIN 

16 18 67 BAROQUE DUET SONY CLASSICAL Si 46672 
KATHLEEN BATTLE, WYNTON MARSALIS 

17 19 35 OPERA'S GREATEST MOMENTS RCA 61440 
VARIOUS ARTISTS 

18 12 19 THE REINER SOUND RCA 61250-2 

CSO/REINER 

19 25 3 UN COEUR EN HIVER ERATO 45920-2 
KANTOROW, MULLER, ROUVIER 

20 13 13 PRIMA DONNA SILVA AMERICA 1023 KOCH INTERNATIONAL 
LESLEY GARRETT 

21 17 5 
ITZHAK PERLMAN'S GREATEST HITS DG 4377372 

ITZHAK PERLMAN 

22 NEW> MAHLER PLAYS MAHLER I.M.P. 101/ALLEGRO 
THE WELTE-MIGNON PIANO ROLLS 

23 22 9 
DAVID DIAMOND: VOL. III DELOS DE3119 

SEATTLE SYMPHONY (SCHWARZ) 

24 16 13 PAGANINI: 24 CAPRICES MUSICMASTERS 67092 
ELIOT FISK 

25 NEW > GERSHWIN: RHAPSODY IN BLUE DG 4316252 
CHICAGO SYMPHONY (LEVINE) 

TOP ALBUMS„ CROSSOVER 
1 1 11 

*** No. 1 * * * 
UNFORGETTABLE SONY CLASSICAL SK 53380 7 aeeas at No 1 

BOSTON POPS (WILLIAMS) 

2 2 19 KIRI SINGS KERN ANGEL 54527 
KIRI TE KANAWA 

3 4 19 
PAVAROTTI & FRIENDS LONDON 4401002 

VARIOUS ARTISTS 

4 3 25 ILLUSIONS LONDON 4367202 
UTE LEMPER 

5 6 77 HUSH SONY MASTERWORKS SI( 48177 
YO-Y0 MA/BOBBY MCFERRIN 

6 5 13 KURT WEILL SONGS: VOL. II LONDON 43641%. 
UTE LEMPER 

7 8 43 
THE KING AND I PHILIPS 4380072 

HOLLYWOOD BOWL ORCHESTRA (MAUCERI) 

8 9 7 THE DAEMON LOVER DORIAN 90174/ALLEGRO 
THE BALTIMORE CONSORT 

9 7 69 DIVA! SILVA AMERICA 1007/KOCH INTERNATIONAL 
LESLEY GARRETT 

10 10 15 
ANDREW LLOYD WEBBER: LOVE SONGS SILVA AMERICA 1022, KOCH INT l 

LESLEY GARRETT 

11 12 7 
POPS ROUNDUP RCA 61666-2 

ARTHUR FIEDLER AND THE BOSTON POPS ORCHESTRA 

12 11 27 THE ART OF THE BAWDY SONG DORIAN 90155/ALLEGRO 
THE BALTIMORE CONSORT 

13 NEW> 
HOLLYWOOD'S GREATEST HITS: VOL 2 TELARC 80319 

CINCINNATI POPS (KUNZEL) 

14 14 23 GALWAY AT THE MOVIES RCA 61326 2 
JAMES GALWAY 

15 NEW > 
ELMER BERNSTEIN BY ELMER BERNSTEIN TENON CO-75288 

ROYAL PHILHARMONIC POPS (BERNSTEIN) 

• Reco ding Industry Assn. Of America (RIAA) certification for sales of 500.000 units. • RIAA certification 
for sales of 1 million units with each additional million indicated by a numeral following the symbol. All albums 

available on cassette and CD. *Asterisk indicates vinyl available. IV: 1993. Billboard/BPI Communications. 
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SALUTES AN ARTIST 

OF A DIFFERENT TYPE 

ir OR THE PAST 20 YEARS, 

THERE HAVE ALWAYS BEEN TWO 

IMPORTANT PILLARS FOR POLYGRAM'S 

CLASSICAL MUSIC AND JAZZ: 

THANKS, JACK FOR YOUR 

FIRST 20 YEARS... 

ç, " ( JJREFS TO THE NEXT 20! i 

-The entire staff of 
PolyGram Classics & Jazz 

Billboard •, FOR WEEK ENDING AUGUST 14, 1993 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

AND ONE STOP SALES REPORTS. 

ARTIST TITLE 
, ,.., , .. ,ffimei ii -.BITTING LABEL  

cp 1 / 

, 

NATALIE COLE 96 3 weeks at No I 
TAKE A LOOK 

2 3 9 DAVE GRUSIN 
HOMAGE TO DUKE 

3 2 19 
JOE SAMPLE WARNER BROS 45209 

INVITATION 

0 8 7 HORACE SILVER cot mein 53817 
IT'S GOT TO BE FUNKY 

c) 6 ii MICHEL CAMILO COI UMBIA 51754 
RENDEZVOUS 

(T) 18 5 JOEY DEFRANCESCO COLUMBIA 53405 
LIVE AT THE FIVE SPOT 

7 5 II DIANE SCHUUR GRP 9713 
LOVE SONGS 

8 4 II KEITH JARRETT TRIO ECM 513 074 
BYE BYE BLACKBIRD 

Ci) 12 5 JAZZ FUTURES NOVUS 63158/RCA 
LIVE IN CONCERT 

15 7 ii ROY HARGROVE NOVUS 63154,RCA 
OF KINDRED SOULS 

0 15 , MILT JACKSON 1/WEST 45704 REPRIS[ 
REVERENCE AND COMPASSION 

12 9 9 BRANFORD MARSALIS cot mom 52461* 
SI OOMINGTON 

13 11 23 
JOE HENDERSON VERVE 517 674 

SO NEAR, SO FAR 

14 13 
9 ARTURO SANDOVAL GRP 9701 

DREAM COME TRUE 

e „ , GONZALO RUBALCABA BLUE NOTf 80054,CAPITOL 
SUITE 4 Y 20 

0 18 5 BOB BERG STRETCH 1105,GRP 
ENTER THE SPIRIT 

0  21 3 ERNESTINE ANDERSON OWESI 15249121PRISI 
NOW AND THEN 

18 16 7 SLIDE HAMPTON & THE JAZZMASTERS 
TELARC 83323 DEDICATED TO DIZ 

0 18 5 STEPHEN SCOTT VERVE 517 996 
AMINAH'S DREAM 

28 

. 

14 19 JOSHUA REDMAN ....,., tt HROS 152E2 
JOSHUA REDMAN a NEW > DON PULLEN & THE AFRICAN-BRAZILIAN CONNECTION 

BLUE NON , ' ODE TO LIFE 

e 24 3 
SUSANNAH MCCORKLE CoNct; au .:,4 7 

FROM BESSIE TO BRA/IL 

e NEw. JEFF BEAL THILOKA 7197 
THREE GRACES e NEW > ROBERT HURST 

DIW 5/298/COLUMBIA ROBERT HURST PRESENTS. ROBERT HURST 

25 20 15 
MULGREW MILLER NOVUS 63153/RCA 

HAND IN HAND 

TOP CONTEMPORARY JAll ALBUMST. 
CD 3 5 

* * * No. 1 * * * 
GEORGE BENSON WARNER Hp - . , -. , I week al No. I 

LOVE REMEMBERS 

2 1 15 
JEFF LORBER .!HVE 10171f , , . I HVI 

WORTH WAITING FOR 

3 2 15 MICHAEL FRANKS RI PRISE 4527 
DRAGONFLY SUMMER 

4 4 15 
THE JAZZMASTERS FEATURING PAUL HARDCASTLE 
JVC 2021 THE JAllMASTERS 

0 12 3 DAVE KOZ CAPITOL 98892 
LUCKY MAN 

6 6 7 ALEX BUGNON ORPHEUS 52995 EPIC 
THIS TIME AROUND 

Ci) 8 5 THE RIPPINGTONS nRr 9718 
LIVE IN L.A 

8 5 21 
LEE RITENOUR GRP 9697 

WES BOUND 

9 7 9 PIECES OF A DREAM MANHA1 TAN 81496,CAPIIOL 
IN FLIGHT 

e 10 5 ART PORTER .. RVE f °RECAST 517 99/VERVE 
STRAIGHT TO THE POINT 

0 NEW > PAT METHENY GI 111 N 74601 
THE ROAD TO YOU 

12 9 35 KENNY GII ARISTA 18646 
BREATHLESS 

13 II 9 ERIC MARIENTHAL (TRP 9691 
ONE TOUCH 

(9 NEW > GEORGE HOWARD GRP 97;61 
WHEN SUMMER COMES 

15 13 9 JON LUCIEN MI RCURY 51E 8:6 
MOTHER NATURE'S SON 

16 15 9 AL DI MEOLA WORLD SINFONIA 
MESA 79057,RITINO HEART OF THE IMMIGRANTS 

17 20 25 INCOGNITO vt RVI FORECASI 54 198 
TRIBES, VIBES & SCRIBES 

0 NEW > PETER WHITE SIN DROME 180/ 
PROMENADE 

15 19 7 NEW YORK VOICES GRP 9/00 
WHAT'S INSIDf 

cp 24 3 
STRAIGHT AHEAD A•I A.E•R ,'.1q2 

BODY & SOUL 

21 16 23 
KIRK WHALUM 

CACHE 

22 14 17 
WILTON FELDER PAR 7018 

I OREVER, ALWAYS 

e 25 3 STEVE BACH unEY VUI 2700( 
CITY MAGIC 

24 18 19 
JAZZ AT THE MOVIES BAND 
Discov i(t ,7001 BODY HEAT. JAll AT THE MOVIES 

25 21 II 
ZACHARY BREAUX NYC 6003 

GROOVIN' 

C) Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIPAI certificatioi 

or sales of 500,000 unIts A RIPA certification for sales of 1 million units with each additional million 

ndicated by a numberal following the symbol. All albums available on cassette and CD. `Asterisk indicates vinyl 

available. ç 1993, Billboard/BPI Communications. 
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COMPILED FROM NATIONAL LATIN 

RADIO AIRPLAY REPORTS. 

ARTIST TITLE 
LABEL/DISTRIBUTING LABEL 

(1) I 2 8 
* * * No. 1 * * * 

GLORIA ESTEFAN • MI TIERRA 
F PIC, SON/ 2 weeks at No. 1 

2 2 1 10 LUIS MIGUEL • AYER 
WEA LATINA 

3 4 4 10 SELENA NO DEBES JUGAR 
EMI LATIN 

CI 5 6 6 JUAN LUIS GUERRA Y 4.40 • CORONITA DE FLORES 
KAREN/BMG 

0 9 15 4 LOS FANTASMAS DEL CARIBE ELLA ES 
RODVEN 

6 3 3 15 EDNITA NAZARIO • UN CORAZON HECHO PEDAZOS 
EMI LATIN 

7 6 8 11 RICKY MARTIN • ME AMARAS 
SONY LATIN SONY 

8 7 5 8 GUILLERMO DAVILA CUANDO SE ACABA EL AMOR 
ROD VEN 

9 8 10 9 LUCERO SOBREVIVIRE 
MELODY/FONOVISA 

MO 13 14 8 LA MAFIA • AHORA Y SIEMPRE 
SONY ntscos ;01‘tv 

11 10 9 8 LOS CARLOS PIDEME LA LUNA 
LUNNFONOVISA 

0 14 18 3 VICENTE FERNANDEZ LASTIMA QUE SEAS AJENA 
SONY DISCOS/SONY 

13 II II 8 EDGAR JOEL • HASTA EL SOL DE HOY 
RODVEN 

CI 20 26 5 
* * * POWER TRACK* * * 

RICARDO ARJONA PRIMERA VEZ 
SONY LATIN/SONY 

15 17 20 6 MARC ANTHONY PALABRAS DEL ALMA 
SOHO SOUNDS/SONY 

16 12 12 10 PAULINA RUBIO • AMOR DE MUJER 
EMI LATIN 

17 15 13 11 JORDY • DUR DUR D'ETRE BEBE 
SONY LATIN/SONY 

18 16 16 7 MAZZ MI TESORO 
EMI LATIN 

e 25 24 5 YURI POLIGAMIA 
SONY LATIN/SONY 

(1) 27 28 3 "ARES AHORA SE ME VA 
I MIL AUN 

21 21 22 5 ROCIO JURADO Y ANA GABRIEL • AMOR CALLADO 
SONY LATIN/SONY 

22 22 27 3 ALVARO TORRES ESTOY ENAMORADO DE TI 
EMI LATIN 

e 28 30 6 BRONCO TRES HERIDAS 
FONOVISA 

24 29 38 3 SERGIO DALMA AVE LUCIA 
POLYGRAM LATINO/PIG 

25 26 21 14 MAGNETO • SUGAR SUGAR 
SONY LATIN/SONY 

26 23 23 7 LUIS ENRIQUE NO TIENES QUE PEDIR PERMISO 
SONY TROPICAUSONY 

CD 33 _ 2 MILTON CORTEZ TRAS UN CRISTAL EMPANADO 
RODVEN 

0 31 32 3 LOS RODARTE NO SOY UN CUALQUIERA 
SONY DISCOS/SONY 

29 18 17 15 ANA GABRIEL • TU Y YO 
SONY LATIN/SONY 

30 24 25 6 LOS HERMANOS ROSARIO AMOR AMOR 
KARENiBMG 

0 NEW > 1 
* * * HOT SHOT DEBUT*** 

CRISTIAN NUNCA VOY A OLVIDARTE 
MELODY/FONOVISA 

(1) 38 
, 

2 JOHNNY VENTURA PITASTE  
S.D.1.,SONY 

®  NEW > 1 elgELACTArDi A TIEMPO AL TIEMPO 

34 35 _ 2 POCHI Y SU COCOBAND CANCIONES COCOMANTICAS 
KUBANEY 

(1). NEW 1 IF-evleRES DEL NORTE EL CANELO 

36 32 34 6 GRUPO VIENTO Y SOL CENIZAS Y FUEGO 
FONO VISA 

e NEW  i MELAIiIi.11SN/SO rii>yERALES AMOR SIN LIMITE 

®  NEW I 
egtieMAZZ(nTi COSAS DE LA VIDA 

e NEw> 1 RICARDO MONTANER HONDA 
ROD VEN 

40 19 7 18 JON SECADA • SENTIR 
SINK/EMI LATIN 

() Records with the greatest airplay gains this week. • Videoclip availabtlity. 1993. Billboard/BPI 

Communications. 
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• Best Prices Guaranteed 
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• 100% Returns' (on ircomrnended products ) TOLL FREE : 1-800-74-LATIN 
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Artists 8( Music 

Latino Rap Tour Hitches A Low Ride 
"ALL MY FRIENDS Know The 
Low Rider" ... Remember the opening 
lines of War's quirkily funky, 1975 
smash "Low Rider?" Well, there is a 
Los Angeles-based publication called 
"Lowrider" which, since its founding 16 
years ago, has quietly become the most 
widely read Latino consumer magazine 
in the U.S. 

Dedicated to the subculture rooted 
in lowering a car or truck as far as pos-
sible without destroying the muffler or 
oil pan, "Lowrider" currently boasts a 
monthly circulation of 250,000. "Low-
rider" publisher Al López attributes 
the magazine's circulation growth 
spurt of late to Anglo crossover in L.A., 
as well as to the adoption of the low-
rider ethic by L.A.'s hardcore rappers 
Dr. Dre and Eazy-E. 
The magazine also has been sponsor-

ing a traveling car/truck exhibit and 
concert series for the past five years. 
This year's edition, billed as the 1993 
"Lowrider Car Show and Unity Tour," 
is being dubbed rather grandly by Ló-
pez as the "Lollapalooza Of Latino 
Rap." 
The 1993 musical lineup is totally 

rap-oriented and features such rhym-
esmen as Warner verse spinners Rod-
ney O. & Joe Cooley, along with Too 
Down, MC Blvd, and Royal T & the 
Raza Crew. The latter three rap acts 
appear on "Lowrider Soundtrack Vol-
ume V," available on Lowrider subsidi-
ary Thump Records. 

In fact, the first volume contained 
"Knockin' Boots," a grinding rap num-
ber by an ex-Tone Loe dancer/rapper 
called Candyman. Thump later sold the 
song to Epic, which made the carnal 
anthem an across-the-board hit in 
1991. Most of the product now put out 
by Thump is sweet soul and retro 
techno compilations. 
"But through Thump Records we 

want to give Hispanic kids at least an 
avenue where they can come and show-
case their talent," comments López. 
"Hopefully, we can continue to grow 
and become a force in the industry just 
like Motown did with the blacks in the 
'60s." López estimates Thump's 1993 
sales, thus far, to be at about $1.5 mil-
lion. 
As for the "Unity" trek, the tour in-

cludes dates in Los Angeles on Sunday 
(8), San Diego (Aug. 15), Dallas (Sept. 
5), and Los Angeles again in October. 

"On this particular tour," says Ló-
pez, "it was time for us to address the 
needs of the Chicano community. "The 
community is plagued by a lot of nega-
tive elements—drugs and gangs—that 
have really grown over the last three 
years. So, we felt it was a great oppor-
tunity ... to demonstrate to people that 
we want to be a positive force and try 
to get the kids into the lowrider move-
ment vs. the gangs." 

According to López, attendance fig-
ures for previous shows such as those 
in Denver and Mesa, Ariz., have been 
averaging between 8,000 and 9,000 
spectators. Last year the magazine 
sponsored a lowrider car show/concert 
in Osaka, Japan. This year López says 
the event will take place in Tokyo in 
November. 

MISCELLANEA: Los Tigres Del 
Norte drew an eye-popping 10,000 fans 
last month during its first show at the 
Civic Center in St. Paul, Minn. The re-
vered norteño quintet is on an exten-
sive I R jaunt in support of its latest 

Notes 
TY , 

by John Lannert 
Fonovisa album "La Garra De" ... 
Sony Tropical artists Rey Ruiz and 
Grupo Niche, along with Sony Latin's 
Magneto, are scheduled to headline 
Marlboro Music's ninth annual Pan-
American Festival Aug. 14-15 in Chi-
cago. 

NEW ON THE CHARTS: Bolivian 
crooner Milton Cortez debuted on the 
Hot Latin Tracks Aug. 7 at No. 33 with 
his Rodven ballad "Tras Un Cristal 
Empanado." The song climbs to No. 27 
this week with a bullet. Italian super-
star Eros Ramazzotti comes in this 
week at No. 38 with "Cosas De La 

Vida," whose video, in ease you did not 
know, was directed by Spike Lee. Ra-
mazotti's Italian-language album 
"Tutti Stolle" (DDD) was No. 2 last 
week on Music & Media's Eurochart 
Hot 100. 

Elsewhere, Argentinian hi-tech spin-
ner DJ Deró entered the top 10 singles 
chart in Spain two weeks ago with Car-
linhos Brown's "Batucada." The 
samba-heavy thumper is taken from 
his sophomore effort on Oid Mortales 
entitled "Volumen 2." 

SPECIAL NOTICE: As of Aug. 16, 
all correspondence and material per-
taining to the Latino, Brazilian, or Car-
ibbean markets should be sent to Bill-
board, 1814 Fern Valley Road., 
Louisville, Ky., 40219. I am relocating 
to Louisville, but I am also maintaining 
a base in Miami. In addition, I plan to 
cover concerts and record-related ac-
tivities in the Chicago area and in New 
York. 
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Nuestro Servicio No Se Puede Comparar 
Le ofrecemos 5% descuento en su primera orden y 

servicio de flete de segundo dia gratis. Llamenos hoy 
mismo para mas informacion y reciba su catalago gratis. 
• Con Buenos Precios 
• Personal Bilingue Para Servirle Mejor 
• Especiales Cada Semana 
• Amplio Surtido y Mucho Mas W ST SOUT 
Llame Gratis 800-275-4799 WHO ESALE 

Ph 713-681-0629 

4240 Lockefield • Houston, Texas 77092 • Fax 681-3037 

Servicio Es Nuestra Prioridad Numero Uno. 

HL DISTRIBUTORS, 
6940 S.W. 12 Street INC. 
Miami, Florida 33145 

• Inventario Completo de 
Musica Latina: 
CO • Cassettes • 12" 
Video Musicales 
• Personal Bilingue para 

Atender Sus Ordenes 
• Completamente 

Corn puta rizado 

• Complete Inventory 
of Latin Music: 
CD • Cassettes • 12' 
Music Videos 

• Knowledgeable 
Sales Reps 
• Fully Computerized 

Local 305-262-7711 Ask for Gloria 
or Call Toll Free. 1-800-780-7712 

Fax 305 261 6143 
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ESPN's 'Max Out' Goes To Extremes 
Show Mixes Music & Daredevil Sports 
U BY DEBORAH RUSSELL 

LOS ANGELES—The 24-hour sports 
channel ESPN is looking to the music 
industry to bolster its influence among 
young viewers. 
"Max Out," ESPN's answer to 

sports-loving music fans, combines 
footage of such "extreme sports" as 
snowboarding, rock climbing, and dirt 
skiing with the music of such develop-
ing and alternative artists as the 
Mighty Mighty Bos.stones, Dandelion, 
fIREHOSE, Funland, and Stereo 
MC's. 
"We're trying to sandwich together 

the interests of this younger genera-
tion, who really enjoys these extreme 
sports and who also enjoys all kinds of 
music," says ESPN spokesperson 
Josh Krulewitz. 
Mixing sports with music is not ex-

actly groundbreaking. But it is logical 
for ESPN, whose executive VP of mar-
keting and programming, John Lack, 
was involved in the development and 
organization of MTV more than a dec-
ade ago. 
The 30-minute "Max Out," hosted 

by Greg Lee, is formatted much like a 
traditional music video program. Lee 
introduces each song (from a set 
adorned with TV monitors hanging 
from bungee cords) and describes the 
ESPN sports footage the viewer will 

be seeing in place of the actual music 
video. Each clip is chyroned with the 
track title, record label, and artist's 
name. 
"What it does is bridge the gap be-

tween music television programming 
and other [forms of entertainment]," 
says Mark Klein, Relativity Records 
national director of video promotion. 
Klein has serviced "Max Out" with 
clips by Steve Vai and Joe Satriani, 
among others. "Some kids could be to-
tally into these sports, but not into mu-
sic videos. This combination really 
opens up a whole new world for peo-
ple." 
For the major labels, "Max Out" 

provides a showcase for developing 
acts that need as much promotional 
support as possible in the early stages 
of their careers. 
"ESPN is going to play music any-

way, so why not play new music that 
may sell some records," says Andrew 
Berkowitz, associate director of na-
tional video promotion at Arista. He 
serviced the show with a clip by Fun-
land. "It really widens the audience 
for some of our newer bands." 
ESPN already reaches more than 

60 million households, and the net-
work hopes to attract more young 
viewers in those households by contin-
uing to tweak the sports/music genre. 
Each "Max Out" show features one 

Greg Lee, familiar to viewers of the PBS series "Where In The World Is Carmen 
Sandiego?" hosts ESPN's music video show "Max Out." 

"Max Action" video, which intercuts 
existing music video footage provided 
by the labels with sports footage from 
the ESPN archives. The result is often 
a clever juxtaposition of lyrics and vis-
uals. 
For example, a "Max Action" video 

version of the Mica Paris clip "I Want 
To Hold On To You" cuts from an lin-
age of the artist singing about solid 
ground to a shot of a rock climber dan-
gling in midair. A Stereo MC's video 
for "Step It Up" melds footage culled 
from the band's video with shots of 
daredevil skiers and snowboarders. 

Response to the clips inspired the 
network to air a recent 30-minute epi-
sode devoted solely to the "Max Ac-
tion" video hybrids. 
Such kamikaze editing practices are 

generally frowned upon by the labels, 
but the crew at Nelson/Snow Enter-
tainment, which produces "Max Out," 
has met with positive feedback about 
its treatment of each video clip. 

"They're not just cutting up the vid-
eos; they're very careful in how they 
do it," says Steve Leeds, PLG's direc-
tor of alternative/video promotion. 
"They came to us first and asked, 
which shows a lot of respect. They've 
shown a lot of sensitivity with what 
they're doing." 
Adds Arista's Berkowitz, "People 

understand these are not the actual 
music videos, but are just 'Max Out's' 
interpretation of the songs. They can 
go pursue the real video on their own 
now that they've seen it on ESPN. 
They've got the tools. The chyron tells 
them everything they need to know." 

Since its debut in May, "Max Out" 
has been bouncing around the ESPN 
schedule, but the show recently found 
a somewhat permanent time slot every 
weekday at 4 p.m. and 5:30 p.m. ESPN 
positioned the program around its 
weekday coverage of the inaugural 
season of the World Roller Hockey 
League, a sport that skews to a young 
demographic. 
Advertising response indicates 

"Max Out" is a hit with sponsors, says 
the network's Krulewitz. The initial 
major sponsors include A&W Brands, 
Coca-Cola, Gatorade, and Pizza Hut. 
Tim Snow directs "Max Out." Den-

nis Derringer is coordinating producer. 

PRODUCTION NOTES 
LOS ANGELES 

• Propaganda Films director Sanji 
4 shot Johnny Gill's new Motown video, "I 

Got You." Greg Cundief produced. 
• Squeak Pictures director Leta 

Warner directed Oleta Adams' new Fon-
tana/Mercury video, "Window Of Hope." 
John Duffin produced. 
• The Stone Temple Pilots' Atlantic 

video 'Wicked Garden" is a Hero pro-
duction directed by Graane Joyce. Law-
rence Ncwitch produced the shoot. 
• Julien Temple directed Duran 

Duran's new Capitol clip "Too Much In-
formation." Lion Liaison produced for 
Nitrate Films. Christophe Lanzenberg 
directed photography. 
• F. Gary Gray of F.M. Rocks di-

rected Usher Raymond's "Call Me A 

Mack," from "Poetic Justice," on Epic 
Souridtrax. 
• Director Melissa Maxwell lensed 

Dougie Dee's new Mercury video, "Ain't 
No Sunshine." Martin Jones produced 
for Underdog Films; Mark Gordon di-
rected photography. 

NEW YORK 
• Mica Paris' latest Island clip, "Two 

In A Million," is a Squeak Pictures pro-
duction directed by Pierluca D. De-
Carlo. Jim Czarnedci produced. 
• EYC's "Feelin' Alright" video on 

Gasoline Alley is an F.M. Rocks produc-
tion directed by Albert Watson. Craig 
Fanning executive produced. F.M. 
Rocks also recently wrapped Micro-
phone Prince's new Next Plateau clip 

"Smooth Criminal." Jeffrey W. Byrd di-
rected; Joe Osborne produced. 

OTHER CITIES 
• Peter Christopherson directed 

Scorpions' new Mercury clip "Under The 
Same Sun." Fix Oliver and Ben Whit-
taker produced for Squeak Pictures on 
site in New Mexico. Roger Tonry di-
rected photography. 
• Alberto Tolot of Vendetta Pictures 

directed Gloria Estefan's new Epic vid-
eos "Mi Tierra" and "Con Los Anos." Su-
san Johnson produced; Brian Agnew 
directed photography on site in Miami. 
• Planet Pictures' Gerry Wenner di-

rected George Benson's Warner Bros. 
clip "Love Of My Life" in Chicago. 
Sharon Ullman produced. 

Regional Shows Lift Sales 5 
Lottery May Limit Local Vid 
CASHING IN: Regional music video 
shows do sell records, says a recent 
Sound Data National Music Consum-
ers Study, which polled about 1,000 
music buyers nationwide. The phone 
survey was conducted by Hartsdale, 
N.Y.'s Sound Data, a research com-
pany created by SoundScan's Mike 
Shalett and Mike Fine to track music 
consumers' opinions. 
Some 65% of the respondents said 

they had purchased an album in the 90 
days preceding the survey. Of that 
sample, some 18% credited the pur-
chase to video play on M'IV. About 8% 
of the sample said Viii influenced 
their purchase, 6% credited TNN, 5% 
named CMT, and BET in-
fluenced 5% of the sample. 

Local video scored high 
with respondents, as a 
rather impressive 17% of 
all survey participants said 
a local music video program 
at some point influenced 
them to buy an album. 

In addition, 21% of all re-
spondents 18 or younger-
said they bought an album 
due to local video play, and 
44% of all African-Ameri-
can respondents said local 
shows inspired a purchase. 

LOCAL LAMENTS: 
Alysa Cardone, producer 
of New York's "Big Video 
Dynamite Blastoff!", is 
reading ominous under-
tones into a series renewal 
request form she recently received 
from Manhattan Neighborhood Net-
work. MNN administers publie-access 
cable TV services in Manhattan. 

Competition for time on the public-
access network is forcing MNN to 
launch a time-slot lottery, and MNN is 
polling producers to determine how 
well each show fits its definition of pub-
lic-access programming. 
A review of the survey indicates mu-

sic video shows may not fit MNN's cri-
teria of "locally produced" program-
ming. One survey question asks 
whether 50% or more of a program's 
material is produced by a source other 
than the local programmer, "pre-pro-
duced music videos from record com-
panies" are cited as an example of such 
material. 
Cardone interprets the question as 

being a "preliminary way of separating 
[music video] programming for lower 
priority assignation in the upcoming 
prosposed time-slot lottery," but only 
time will tell. 
Elsewhere in the programming 

universe: We hear a number of shows 
have ceased production, but we've 
been unable to reach producers to 
confirm. We also hear "Al Dente" of 
Brunswick, Maine, and "Richmond 
Rocks" of Richmond, Va., have gone 
dark. Phone numbers at "The Naked 
Truth" in Atlanta and "Video Bah! 
TV" in Dallas are out of service. 

THE ANNUAL COMPETITION for 
the Billboard Music Video Awards is 
underway. Letters have been sent to 

major and independent labels request-
ing submissions for the awards in 10 
different genres. If your label has not 
received a submission form, please con-
tact Melissa Subatch at Billboard, 
212-536-5018. Deadline for submissions 
is Sept. 1. The awards will be presented 
at Billboard's 15th Annual Music Video 
Conference & Awards, Nov. 3-5 in LA 

BIG BLUE ON THE BIG SCREEN: 
The music of Reprise recording artist 
Enya is featured in a new socially con-
scious music video/PSA that was to 
=spool Aug. 6 in about 2,000 movie 
theaters nationwide. 

Beverly Hills, Calif.-based Big Blue 
produced the $300,000 clip, 
directed by Mark 
McLaughlin. 
The PSA showcases 

Enya's vision of humanity as 
seen through the eyes of 
such animals as chimps, 
lions, tigers, giraffes, 
camels, and whales, says 
McLaughlin. 

"It's not a typical music 
video," he says, noting the 
clip was reeled specifically 
for cinematic purposes. PG 
and R-rated versions will be 
released simultaneously to 
theaters. 
The Enya clip is the latest 

in a series of PSA-s Big Blue 
has produced for theatrical 
release since 1989. And 
while past campaigns have 
relied on narrative to bring 

the message home, the current theme 
of cruelty-free treatment for animals is 
"driven by the music and the rhythm," 
says McLaughlin. 
Robert Strozer executive-produced 

the Enya clip, which features music 
from the tracks "Ebudae" and "How 
Can I Keep From Singing" from the 
double-platinum album "Shepherd 
Moons." Linda Levine produced, Pete 
Romano directed underwater photog-
raphy, and Rob Davidson directed top-
side photography. Paul Mitchell Sys-
tems sponsored the PSA. 

PEACHY PREMIER: That Paisley 
Park artist, formerly known as Prince, 
will world premier his new video, 
"Peach," on Playboy TV's 30-minute 
music video program "Playboy's Hot 
Rocks." The clip, directed by Parris 
Patton, was to hit the airwaves Aug. 6 
at 8 pm. EDT. Graphic language re-
stricts broadcast options elsewhere. 
The Aug. 6 'Playboy's Hot Rocks" 

show also was to feature Chris Isaak's 
"Solitary Man" video, which includes 
some nudity. Playboy TV is available to 
about 9 million households on a pay-
per-view basis. 

REEL NEWS: New York's Notori-
ous Pictures has signed director Der-
rick Boatner ... LA's Maddhatter 
Films is now representing director 
Otis Sallid ... Riviera Films has mo-
ved to 13 W. 89th SL, #1, New York, 
N.Y. 10021 ... Mark Keene is back at 
Motown as national video and dance 
promotion director. 

CMg, 

by Deborah 
Russell 
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FOR WEEK ENDING AUG. 1, 1993 

Billboard. Video Monitor. 
THE MOST—PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
** NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 

Black Entertainment Television 

14 hours daily 
1899 9th Street NE, 
Washington. DC 20018 

1 Silk, Girl U For Me 
2 Toni Braxton, Another Sad Love.. 
3 Janet Jackson, If 
4 Whitney Houston, Run To You 
5 Vertical Hold. Seems You're Much 
6 Shai, Baby I'm Yours 
7 Tony! Toni! Tone!, If l Had No Loot 
8 Levert, Do Thangs 
9 Robin S. Show Me Love 

10 Jade, One Woman 
11 Run-D.M.C..0oh, Whatcha... 
12 Natalie Cole, Take A Look 
13 Onyx, Slam 
14 II D Extreme. Cry No More 
15 Jodeci, Lately 
16 O'Jays, Somebody Else Will 
17 Intro, Let Me Be The One 
18 SWV, Right Here/Human Nature 
19 Shanice, It's For You 
20 Cheryl "Pepsii" Riley, Gimme 
21 Raven-Symone, That's What Little... 
22 Will Downing, There's No Living... 
23 Oleta Adams. I Just Had To Hear.., 
24 Lords Of Underground, Chief... 
25 Nikki D, Freak Out 
26 MC Lyte, Ruff Neck 
27 Portrait, Day By Day 
28 Heavy D. & The Boyz, Blue Funk 
29 U.N.V., Something's Goin' On 
30 Brian McKnight, One Last Cry 

* * NEW ADDS ** 

2Pac, I Get Around 
Angie And Debbie, Light Of Love 
Jazzy Jeff/Fresh Prince, Booml. 
Digable Planets, Nickel Bag Of Funk 
Ice Cube, Check Yo Self 
Joe, I'm In t uy 
Lords Of Underground. Chief Rocka 

C•111111•• MUSIC ..... 181•01. 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Pam Tillis, Cleopatra, Queen Of.., 
2 Alan Jackson, Chattahoochee 
3 Dwight Yoakam, A Thousand.. 
4 Doug Supernaw, Reno 
5 Trisha Yearwood, Down On My... 
6 Gibson Miller Band, Texas Tattoo 
7 Aaron Tippin, Working Man's Phi) 
8 Sawyer Brown, Thank God For You 
9 Mark Chesnutt, It Sure Is Monday 

10 Little Texas, What Might Have Been 
11 Tracy Lawrence, Can't Break It 

12 Carlene Carter, Every Little Thing 
13 Hal Ketchum, Mama Knows The... 
14 Shenandoah, Janie Baker's Love 
15 Billy Ray Cyrus, In The Heart.. 
16 Lorrie Morgan, Half Enough+ 
17 Tracy Byrd, Holdin' Heaven 
18 Lee Roy Parnell, On The Road 
19 Jimmy Buffett, Another. ..f 
20 Aaron Neville, The Grand Tours 
21 Joe Diffie, Prop Me Up Beside.. .I 
22 Vince Gill, One More Last Chance 
23 Wynonna, Only Loves 
24 Dennis Robbins, Looking For A...t 
25 Shawn Camp, Fallin' Never Felt...t 
26 Martina McBride, My Baby.. .t 
27 Confederate Railroad, Trashy...t 
28 Ricky Van Shelton, A Couple 01.5 
29 Reba McEntire, It's Your Call 
30 Shelby Lynne, Feelin' Kind Of... 
31 Sammy Kershaw, Haunted Heart 
32 Darryl 8. Don Ellis, Ten Minutes Till 
33 Boy Howdy, A Cowboy's Born.., 
34 Kelly Willis, Whatever Way The... 
35 Brother Phelps, Let Go 
36 Steve Wanner, If I Didn't Love You 
37 Clay Walker, What's It To You 
38 John Michael Montgomery, Beer... 
39 Diamond Rio, This Romeo Ain't.., 
40 Mark Collie, Shame Shame... 
41 Clint Black With Wynonna, A Bad,.. 
42 Matthews, Wright & King, I Got.. 
43 Shania Twain, Dance With The... 
44 Bellamy Brothers, Rip Off The Knob 
45 Turner Nichols, Moonlight Drive.ln 
46 Roger Ballard, A Little Piece.., 
47 Radney Foster, Easier Said Than.., 
48 McBride & The Ride, Hurry... 
49 Twister Alley, Dance 
50 Desert Rose Band. What About... 

f Indicate. Hin Shot. 

* * NEW ADDS * * 

Billy Burnett., The Bigger The Love 
Billy Dean, I'm Not Built That Way 
Collin Raye, That Was A River 
John Anderson, I Fell In The Water 
Randy Travis, Cowboy Boogie 
Tom Kell, Thunder And Lightning 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Aerosmith, Cryin'•• 
2 UB40, Can't Help Falling In... 
3 Onyx, Slam 
4 Soul Asylum, Runaway Train 
5 U2, Numb 
6 Stone Temple Pilots, Plush 
7 Janet Jackson, If 
8 Radiohead, Creep' 
9 Lenny Kravitz. Believe 

10 Red Hot Chili Peppers, Soul To 
11 Sting, Fields Of Gold 
12 Blind Melon, No Rain. 
13 Tony! Toni! Tone!. If I Had No Loot 
14 Proclaimers, I'm Gonna Be 

15 SWV, Weak 
16 Stereo MC's, Step It Up. 
17 Porno For Pyros, Pets 
18 Spin Doctors, How Could You 
19 Gm Blossoms, Hey Jealousy' 
20 Shai, Baby I'm Yours 
21 Rod Stewart, Reason To Believe 
22 Neil Young, Long May You Run 
23 Tears For Fears, Break It Down... 
24 Bjork, Human Behaviour 
25 Alice In Chains, What The Hell... 
26 Van Halen, Right Now 
27 Guns N' Roses, November Rain 
28 Paul Westerberg, World Class Fad 
29 Madonna, Rain 
30 Cypress Hill, Insane In The Brain' 
31 Michael Jackson, Will You Be There 
32 Metallica, The Unforgiven 
33 Dr. Dre, Nuthin' But A "G" Thang 
34 PM Dawn, The Ways Of The Wind 
35 Guns N' Roses, Don't Cry 
36 Fu-Schnickens, What's Up Doc? 
37 Guru, Trust Me 
38 Pearl Jam, Even Flow 
39 Ned's Atomic Dustbin, Saturday.. 
40 Spin Doctors. Two Princes 
41 Jodeci, Lately 
42 Dr. Dr.,. Dre Day 
43 Pearl Jam, Jeremy 
44 Naughty By Nature, Hip Hop... 
45 Aerosmith, Livin On The Edge 
46 Primus, Mr. Krinkle 
47 Bon Jovi, I'll Sleep When I'm Dead 
48 Ice Cube, It Was A Good Day 
49 Lenny Kravitz, Are You Gonna Go... 
50 Cranberries, Dreams 

•6 Indicates MTV Exclusive 
• Indicates Buzz Bin 

** NEW ADDS ** 

Stone Temple Pilots. Wicked Garden 
Duran Duran, Too Much Information 
White Zombie, Thunder Kiss '65 
E.Y.C., Alright 

CYriiN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Alan Jackson, Chattahoochee 
2 Vince Gill, One More Last Chance 
3 Ricky Van Shelton, A Couple Of... 
4 Hal Ketchum, Mama Knows The.. 
5 Doug Supernaw, Reno 
6 Shenandoah, Janie Baker's Love.. 
7 Tracy Lawrence, Can't Break It... 
8 Billy Ray Cyrus, In The Heart... 
9 Aaron Neville, The Grand Tour 
10 Wynonna, Only Love 
11 Gibson Miller Band, Texas Tattoo 
12 Pam Tillis, Cleopatra, Queen Of... 
13 Reba McEntire, It's Your Call 
14 Tracy Byrd, Holdin' Heaven 
15 Dwight Yoakam, A Thousand... 
16 Carlene Carter. Every Little Thing 

17 Mark Chesnutt, It Sure Is Monday 
18 Little Texas, What Might Have Been 
19 Rodney Foster, Easier Said Than. 
20 George Jones, Walls Can Fall 
21 Steve Wanner, If l Didn't Love You 
22 Sawyer Brown, Thank God For You 
23 Patty Loveless, Nothin' But The... 
24 Joe Diffie, Prop Me Up Beside... 
25 Louie Morgan, Half Enough 
26 John Anderson, I Fell In The Water 
27 Sammy Kershaw, Haunted Heart 
28 John Anderson, Money In The Bank 
29 Mark Collie, Shame Shame.., 
30 Toby Keith, He Ain't Worth Missing 

** NEW ADDS ** 

John Anderson, I Fell In The Water 
Vince Gill, One More Last Chance 
Lorrie Morgan. Half Enough 
Stephanie Davis, It's All In The Heart 

VNI 
VISO VITT 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Michael Jackson, Will You Be There 
2 UB40, Can't Help Falling In Love 
3 Whitney Houston. Run To You 
4 Celine Dion di Clive Griffin, When .. 
5 Janet Jackson. That's The Way 
6 Tina Turner, I Don't Wanna Fight 
7 Sting, Fields Of Gold 
8 Aaron Neville, Don't Take Away... 
9 Taylor Dayne, Can't Get Enough... 

10 Proclaimers, I'm Gonna Be 
11 Madonna, Rain 
12 Janet Jackson, If 
13 Kenny G, By The Time This Night.., 
14 George Michael, Somebody To... 
15 Jon Secada, I'm Free 
16 Donald Fagen, Tomorrow's Girls 
17 Gloria Estefan, Mi Tierra 
18 Steve Miller Band, Wide River 
19 Expose, I'll Never Get Over You... 
20 Rosanne Cash, The Wheel 
21 En Vogue, My Lovin' 
22 Natalie Cole, Take A Look 
23 Rod Stewart, Rhythm Of My Heart 
24 Michael Jackson, Who Is It 
25 Steve Winwood, Valerie 
26 Steve Winwood, Higher Love 
27 John Cougar Mellencamp. Jack &... 
28 Rod Stewart, This Old Heart Of 
29 George Michael, Freedom 
30 David Bowie, Let's Dance 
Indicates Five Star Video 

* * NEW ADDS ** 

Toni Braxton, Another Sad Love Song 
Dare Koz, You Make Me Smile 
PM Dawn, The Ways Of The Wind 
Rod Stewart, Reason To Believe 

THE CLIP LIST,. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING AUG. 7, 1993 

Y MI E 

Continuous programming 
12000 Biscayne Blvd. Miami, FL 33181 

ADDS 

Basehead, Split Personality 
D.B.G.4, Body Lika M.F. 
DeLano, Young Luv 
Digable Planets, >fickle Bag Of Funk 
Geetas, Gang Related 
He-Five, Unconditional Love 
Levert, Do Thongs 
Nikki D., Freak Out 
NYC Badmen, Boom Wa Dis 
Onyx, Slam (Bionyx Mix) 
Sade, Cherish The Day 
Vai, Deep Down Into The Pain 

BOX TOPS 

2 Pac, I Get Around 
95 South, Whoot, There It Is 
Cypress Hill, Insane In The Brain 
Dr. Dre, Dre Day 
Duice, Dazzey Duks 
Fat Joe, Flow Joe 
H-Town, Knockin' Da Boots 
Ice Cube, Check Yo Self 
Janet Jackson, If 
Jodeci, Lately 
Johnny P., Look Good 
Kris Kroft', Alright 
LL Cool 1, Back Seat Of My Jeep 
Lords Of Underground, Chief... 
Luke, Work It Out 
Luke, Cowards In Compton 
M.C. Breed, Gotta Get Mine 
MC (jilt, Streiht Up Menace 
Nuttin' Nyce, In My Nature 
Onyx, Slam 
Raven-Symone, That's What Little... 
Scarf ace, Let Me Rolf 
SWV, Weak 
SWV, Right Here 
TLC, Get It Up 

AMERICA'S NO. 1 VIDEO 

Smooth, You Been Flayed 

%Çyo tow 
TELEVISION 

Fire hours weekly 
223 225 Washington St 
Newark, NJ 07102 

Madonna, Rain 
Snow, Runway 
Screaming Trees, Butterfly 
The Story, So Much Mine (Live) 
Blind Melon, No Rain 
Buck Pets, Living Is.. 
Primus, Mr. Knnkle 
Jazzy Jeff & Fresh Prince, Boom' 
Fat Joe, Flow Joe 
Diamond Rio, This Romeo Ain't 
East 17, Deep 
Urge Overkill, Sister Havana 
Desert Rose Band, What About Love 
Shanice, It's For You 
Flotsam di Jetsam, Swatting At Flies 
Diamond Yukai, Dirty Hero's 
Monster Magnet, Facedown 
Nemesis, Temple Of Boom 
Pat Benatar, Somebody's Baby 
Fortrain-5, Time To Dream 

American Hot Video 
Three hours weekly 
110 E 23rd St, New York, NY 10010 

95 South, Whoot, There It Is 
Cypress Hill, Insane In The Brain 
Eric Sermon, Hittin' Switches 
Freedom Williams, Voice Of Freedom 
Fu-Schnickens, What's Up Doc? 
Heavy D. & The Boyz„ Blue Funk 
Illegal, We Getz Busy 
Intro, Let Me Be The One 
Jade, One Woman 
Janet Jackson, That's The Way 
Kris Kross, Alright 
MC Lyte, Rutfneck 

Mobb Deep, Hit iEm From The Back 
Naughty By Nature, It's On 
Prince Markle Dee, Something Special 
Raven-Symone, Little Girls 
Run D.M.C., Do What Cha ... 
Shai, Baby I'm Yours 
Toni Braxton, Another Sad Song 
Tony! Toni! Tone!, If I Had No Loot 

• • 

Five 1/2-hour shows weekly 
Signal Hill Dr. Wall. PA 15148 

ETW, Stay Together 
DeGarmo And Key, Medley 
Julie Miller, SOS 
Jamiroquai, When You Gonna Learn 
Michael W. Smith, Give It Away 
Ray Boltz, Heaven 
Corbin/Hammer, I Will Stand By You 
Bjork, Human Behavior 
Phil Keaggy, I Will Be There 
W. Nelson/S. O'Connor, Don't Give Up 
Phil Driscoll, The Greatest Love 
Dakoda Motor Co., Grey Clouds 
Maia Amada, Only Love 
Kelli Reisen. The Wind Blows 
Wayne Watson, Touch Of The.. 
Newsboys, I Can Not Get You 

WWOR 
One hour weekly 
216 W Ohio, Chicago. IL 60610 

Posies, Dream All Day 
The The, Slow Emotion Replay 
Boo Radleys, Lazarus 
Ned's Atomic Dustbin, Saturday Nigh! 
Suede, Animal Nitrate 
Reverend Horton Heat, Swiggle Stick 
Screaming Trees, Butterfly 
Juliana Hatfield, My Sister 
Vau, Deep Down Into Pain 
Buck Pets, Living Is The Biggest Thing 
Midnight Oil, Outbreak Of Love 
Tripping Daisy, My Umbrella 
4 Non Blondes, Dear Mr. President 
Biork. Human Behavior 

One hour weekly 
330 Bob Hope Dr, Burbank, CA 91523 

Tears For Fears, Break It Down again 
Tony! Toni! Tone!, If I Had No Loot 
Steve Miller, Abracadabra 
Kris Kross. Alright 
Jodecl, Lately 
U2, Numb 

NvIERKANA 
30 hours weekly 
P 0 BOX 398, Branson, MO 65616 

Doug Supernaw, Reno 
Matthews, Wright & King, I Got A Love 
Little Texas, What Might Have Been 
Trisha Yearwood, Down On My Knees 
Shelby Lynne, Feelin' Kind Of... 
Katie Webster, Two Fisted Mama 
Reba McEntire, It's Your Call 
Restless Heart, Tell Me What... 
Dolly Parton, More Where That 
The Isaacs, Thank You 
Andy Childs, I Wouldn't Know 
Mary Karlzen, A Long Time Ago 
Brother Phelps, Let Go 
Kelly Willis, Whatever Way The Wind,.. 
John Berry, A Mind Of Her Own 
Ray Charles, A Song For You 
Mark Chestnutt. It Sure Is Monday 
Bobbie Cryner, Daddy Laid The Blues... 
Mannheim Steamroller, Come Home.. 
Toby Keith, He Ain't Worth Missing 

Alédialine  
Stars To Face The Music; 
Chasing Talk-Show Time 
• BY ERIC BOEHLERT 

IN THE STARS: Music industry 
players be warned. From the publish-
ers of the National Enquirer comes 
word that a new monthly magazine, 
New Music Confidential, devoted to 
delivering the dish on music stars, is 
now on newsstands. 

Tired of reading only about the ex-
ploits of pop's big three—Michael, 
Madonna, and Prince—Toni Allen 
and her sister Gina McHatton came 
up with the idea of a full-time gossip 
magazine devoted to the music biz. 
"It's something that needed to be 
done," says Allen. 
The two shopped the idea around 

and eventually took it to Sterling/ 
McFadden Partnership Publishing 
Company, owners of the Enquirer, 
who agreed to back them. "It takes a 
certain kind of publisher," to get be-
hind a tabloid, says Allen. 

Available on newsstands since Au-
gust 3, with a price of $2.95 and a pre-
dicted circulation of 200,000, New 
Music Confidential is described by its 
editor as a People-size version of the 
National Enquirer with plenty of pa-
parazzi-type photos. While it contains 
stories "you won't find anywhere 
else" (the alleged stroke suffered by 
Ozzy Osbourne), Allen insists far-
fetched tales of the supernatural, 
with which the Enquirer has become 
synonymous, will not be part of the 
NMC mix. "We print the truth," she 
says. Contributors will include MTV's 
Lewis Largent, Chris Carter of Dra-
marama, and The Poorman of 
KROQ Los Angeles. 

Allen claims the new monthly is not 
bent on picking fights with labels or 
embarrassing artists. "We're not out 
to hurt anyone," she says. 

PD: Also debuting in August is Pub-

lic Domain Report, edited by enter-
tainment attorney Scott Johnson. 
The first edition includes articles 
about the latest titles entering the 
public domain in music (Emmett 
Adams/Douglas Furber's "The Bells 
of St. Mary's"); theater (George Ber-
nard Shaw's "Getting Married"); film 
( Cecil B. DeMille's "The Woman God 
Forgot"); literature (Ernest Poole's 
"His Family"); and art (four of Nor-
man Rockwell's Saturday Evening 
Post covers). 
To contact PDR, write: P.O. Box 

3102, Margate, N.J. 08402. 

THE CHASE: Carole Propp has 
been named executive in charge of 
talent for Fox's late-night show 
hosted by Chevy Chase, which bows 
September 7. Propp will oversee all 
the talent booking, including musical 
guests, who, she says, will appear two 
or three times a week. Chase's house 
band will be anchored by Tom Scott. 
Propp worked on Dennis Miller's 

show as coordinating producer and 
also has produced scores of specials, 
including the recent Soul Train 
Awards. 

Because Chase's show will be more 
comedy-driven than the competition, 
Propp says the program, unlike 
Miller's, will not be breaking new 
acts. "That's not where we're at." 

TUNE TOWN: Since Kevin 
Costner personally suggested Dolly 
Parton's "I Will Always Love You," 
for "The Bodyguard," and actress 
Mary Stuart Masterson reportedly 
tapped the Proclaimers "I'm Gonna 
Be (500 Miles)" for the "Benny & 
Joon" soundtrack, and since those 
tunes headed to the top of the singles 
charts, which label, Arista or Chrysa-
lis/ERG, will be the first to offer to 
keep Hollywood's Michael Ovitz on 
retainer? 

IN PRINT 

THE ROLLING STONES: 
STREET FIGHTING YEARS 

By Stephen Barnard 
Foreword by Bill Wyman 
(BDD Illustrated Books) 

GUNS N' ROSES: 
THE PHOTOGRAPHIC HISTORY 

Photographs by Robert John 
Foreword by W. Arl Rose 

(Little, Brown) 

Picture books succeed or fail not by 
what they show but by what they re-
veal. It's a distinction not lost on the 
creators of these two books. 

Barnard's is a luxurious hardback— 
more than a foot square and a handful 
to hoist—which lays out rich history-
of-the-band text in almost equal meas-
ure to its photographs, many of them 
black-and-white and all artfully pres-
ented. 

John's more conventionally sized pa-
perback is decidedly taciturn in com-

parison; Rose's four-page intro offers 
the only words other than the briefest 
of captions accompanying John's 
glossy photos. The feel is fanzine. 

Both, however, display a keen eye 
for the wink behind the stage mask, the 
people behind the poses. In John's 
case, he is described by Rose as "one 
of my best friends," and it shows in his 
pictures, which have a familiarity to 
diem that occasionally recalls the home 
photo album (Axl standing in front of 
a frozen-food case in a grocery store, 
for a somewhat goofy for-instance) and 
always shouts of great access. 
The decades-spanning pictures in 

"Street Fighting Years" were culled 
from the works of a venerable assem-
blage of photographers and, while any-
thing but goofy, share the spirit of a 
photography that captures the soul. 
"There is real substance here," notes 
Wyman. 
Grab hold. 

MARILYN A. GILLEN 
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Members of the BMG family gather to celebrate the opening of their new nome and 
the launch of the World of Expression Scholarship Program. Shown, from left, are 
BMG Distribution president Pete Jones; RCA artist Suzette Charles; BMG Classics 
president Guenter Hensler; RCA artist K.T. Oslin; RCA president Joe Galante; RCA 
artist Freddie Jackson; Arista artist Radney Foster; BMG International president/ 
CEO Audi Gassner; RCA Victor artist Cleo Laine; Arista artist Curtis Stigers; BMG 
chairman/CEO Michael Dornemarn; actress Lauren BacaII; RCA artists Warren Hill 
and Marion Meadows; and Imago president Terry Ellis. 

Ted Kelly, director of promotions at WCBS-FM New York, and an unidentified 
woman study an RCA display, part of a large exhibit detailing BMG's 158-year 
history and its evolution into a global group involved in book, magazine, and 
newspaper publishing, music and entertainment, radio, television, video, printing, 
and manufacturing. 

RCA artists join in the tun. Shown, from left, are Suzette Charles, Freddie 
Jackson, K.T. Oslin, and Warren Hill. 

Actress Lauren BacaII signs BMG's 
"Wall Of Expression." 

RCA Victor jazz vocalist Cleo Laine 
performs with John Dankworth and 
the Dankworth Quartet. 

Arista artist Kenny G signs the "Wall 
Of Expression," which will be 
displayed through 1994 at various 
events related to the inaugural year of 
the scholarship program. 

Chatting at the gala, from left, are RCA recording artist Freddie Jackson; RCA 
president Joe Galante; RCA recording artist K.T. Oslin; and BMG chairman/ 
CEO Michael Dornemann. 

Newsmakers 

BMG's Scholarship Launch 
NEW YORK—Bertelsmann Music Group celebrated the launch of its 
World of Expression Scholarship Program with a June 22 gala at the 
new Bertelsmann building at 1540 Broadway here. The building will be 
the new worldwide headquarters of BMG. In attendance were New York 
Mayor David Dinkins, actress Lauren BacaII, author Norman Mailer, 
and a number of Bertelsmann recording artists. Guests were invited to 
express themselves by playing musical instruments, making their own 
audio cassette tapes, building with blocks, and drawing on a six-foot mu-
ral. The program will present six scholarships totalling $60,000 in its 
first year. 

Socializing at the gala, from left, are actress Lauren BacaII; BMG chairman/CEO 
Michael Dornemann; RCA Victor jazz vocalist Cleo Laine; and BMG classics 
president Guenter Hensler. 

Arista recording artist Curtis Stigers, center, talks with BMG Distribution 
president Pete Jones, left, and BMG International president/CEO Audi Gassner. 

Bertelsmann president/CEO Mark Wiissner, left, and BMG chairman/CEO 
Michael Dornemann, right, welcome Zoo Entertainment recording artists Phyllis 
Hyman and Philip Bailey to BMG's new worldwide headquarters. 
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International 
French Biz Buoyed By June Sales 
Digital, Short Formats Boost Figures 
• BY EMMANUEL LEGRAND 

PARIS—Bumper sales in June reversed 
the negative trend suffered by the 
French music industry during the three 
previous months, and helped push up in-
dustry revenues by 6% for the first half 
of 1993. 

Total first-half sales at wholesale 
prices reached 2.69 billion francs ($463.7 
million) by the end of June; of that total, 
singles represented 155 million francs 
($26.7 million) and albums 2.467 billion 
francs ($425.3 million). 

In the month of June, industry organi-
zation SNEP, which represents 90% of 
the total market salas, reported a 25% in-
crease both in value and in units 
compared to the same month in 1992. The 
industry welcomed these figures with re-

lief and is looking forward to a better 
year-end resift. 
CDs accounted for the largest part of 

the surge, with a 35% increase in value 
and a 50% increase in units, and short for-
mats (CD singles and 2-track cassettes) 
continued to boom (up 80%). However, vi-
nyl moved one step further toward the 
grave—the industry stopped servicing 
stores with vinyl singles in May 1992— 
and cassettes experienced only a limited 
7% growth in volume. 

Highlights of the first-half French fig-
ures include: 
• Total album units reached 48 million, 

up 0% from 452 million in the first half 
of 1992; 
• CD album sales topped 1.985 billion 

francs ($342 million), up 92% on last year, 
while unit growth was up 14.6%, to 35 mil-

Makin' It Big. Mr. Big paid their first visit to Switzerland in two years when they 
played the "Out In The Green" festival in Frauenfeld recently. When the band flew 
in from L.A. it found its record company Musikvertrieb had kept a gold disc for 
25,000 copies of "Lean Into It" warm for the band's arrival, despite the freezing 
rain. Shown, from left, are manager Sany Einstein; Michele Raue, Musikvertrieb 
promotion; Mr. Big's Paul Gilbert; Musikvertreib's Reto Lazzarotto; band members 
Eric Martin and Pat Torpey; Mary Hooton of Atlantic U.K.; Musikvertrieb product 
manager Felix Schoeller; and Billy Sheehan of Mr. Big. 

lion from 30.5 million; 
• Cassette sales declined, with sales 

clomm 14% to 481 million flancs (tv2.9 mil-
lion). Units dropped 11%, to 13 million. 
• Vinyl LPs are seeing their last days, 

with sales reaching 1.2 million francs 
($206,000), down 58%. Unit sales were 
down 7o.re, to 38,748. 
• Singles 1'OS e alter a strong decline in 

1992, jumping 37.7% to 155.3 million 
francs ($26.8 million). In units, single 
sales gained 2 million to 8.5 million, up 
29.5%; 
• Cumulative sales of CD-singles 

reached 5.9 million units, up 283% bun 
1-5 million in 1992, while 2-track cassettes 
were up 39%, to 22 million horn 1.7 mil-
lion. For the record, vinyl singles, which 
sold 3.1 million units during 1992's first 
semester, registered "negative" sales of 
56,000 units for the same period in 1992, 
as retailers returned stock to the record 
companies. 
• Sales of music-related videos jumped 

57.4% to a).9 million francs ($12.(15 mil-
lion), while units increased by 51.5' ;to 

a6,000. 
DCC and MiniDisc remain virtually 

non-existent, with respective unit sales of 
211 and 388 in June. 

Gilles Paire, president of SNEP and 
CEO of PolyGram France, considers the 
June growth "very important" and the 
global figures for the first setnester as a 
"good result." Paire says the June surge 
was sparked by a stream of new super-
star releases, including albums by Ste-
phan Eicher, Eddy Mitchell, Dire Straits, 
and Jean-Michel Jarre. Increased sales 
also followed Johnny Hallyday's much-
publicized 50th birthday, with its string of 
related activities including the release of 
a 40-CD box set and three conceits at the 
Pare des Princes stadium. 

'There is no mystery, when there are 
major releases and key events, cm-mill-
ers find their way back to stores and it 
boosts the market," Paire says. "It looks 
like music is a remo ly for the current cri-
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Pilz Denies Rumors Of Financial Stress 
• BY MIKE HENNESSEY 

MUNICH—Rumors that CD maker 
Pilz is in financial difficulty have been 
strenuously denied by the company. 
Sparking the rumor was a German 

press agency report that the company 
had closed its factory at Albrechts, near 
Suhl in eastern Germany, less than 
three months after it was opened, and 
that the plant would remain closed until 
Sept. 15. 
The report added that 100 employees 

on short-term contracts would not have 
their contracts renewed. 
Spokesman Diether Habicht-Bent-

hin, at Pilz's headquarters in Kranz-
berg, near Munich, confirmed the re-
port was substantially correct and said 
that the current recession had created 
a critical drop in demand for custom 
pressing work. But, he added, the main 
factory in Kranzberg was operating at 
its full capacity of 50 million CDs annu-
ally. 

Ile Llso denied that the three-week 

closure of the Kranzberg factory in 
June was due to a shortage of orders. 
`The Kranzberg plant was established 
six years ago and the closure was 
arranged so that important mainte-
nance work could be carried out," he 
said. 

Habicht-Benthin said the summer 
months were traditionally slow months 
in the record manufacturing business, 
but the situation had been exacerbated 
by the difficult economic circumstances. 

It is understood that major record 
companies and independent CD manu-
facturers were approached with a view 
to buying the Albrechts plant, but were 
deterred by the price, size, location, and 
poor connections of the factory. 
The factories at Kranzberg and 

Albrechts each have 120 full-time em-
ployees working on CD production. 
"We expect to have both factories work-
ing full out by mid-September," said 
Habicht-Benthin. The closure of the 
Albrechts plant came just two weeks af-
ter the group had opened a new $10 mil-

lion production facility in Concordville, 
Pa., with a planned initial capacity of 
eight million CDs a year and a potential 
output of 30 million. The U.S. invest-
ment, says Habicht-Benthin, is aimed 
at establishing a beachhead in a market 
that is responsible for 38% of the 
world's CD sales. 
"We also believe there is a special ca-

chet in having product made in the 
United States," he adds. 
A Spanish plant also has been given 

the green light: In May Pilz confirmed 
plans to build a 100 million-unit-per-
year plant at Avila, north of Madrid 
(Billboard, June 12). 

Pilz's plant in Albrechts originally 
was planned as one of the first joint 
ventures between the former GDR and 
West Germany, with Pilz building the 
plant with East German automation 
company Robotron. 

Pilz„ headed by Rainer Pilz, a former 
East German, is understood to have re-
ceived substantial state subsidies to 
build the East German plant. 

Anthrax Outbreak In South America. Promoting their new EleKtra Entertainment 
album, "Sound Of White Noise," the members of Anthrax recently made their first 
concert swing into South America, with performances in Sao Paulo and Rio de 
Janeiro, Brazil, and Buenos Aires, Argentina, and appearances on MW Brazil. 
Gathered at the tour stop in Buenos Aires, from left, are Nicholas Musco, 
promotion manager, Warner Music Argentina; Roberto Lopez, A&R manager, 
Warner Music Argentina; Anthrax bassist Frank Bello; Carlos "Charlie" Gustavo 
Tonelli, international label manager with Warner Music; Anthrax vocalist John 
Bush; Cuca Escardo, head of the international department for Warner Music 
Argentina; and Anthrax drummer Charlie Benante. (Photo: Michael Mazur) 

Poles Launch Pirate Raids 
IFPI Education 
• BY KORNELIUSZ PACUDA 

WARSAW—In the absence of a 
new copyright law, the fledgling 
music business here appears to he 
keeping ahead in the battle against 
piracy. 
On July 28 Warsaw police 

launched a raid on the outskirts of 
the capital and confiscated 20,000 il-
legal cassettes and copying equip-
ment worth a total of $700,000. The 
officially registered company, based 
in Lomanki, had a list of 250 popular 
albums to be copied and distributed 
throughout Poland. 
The raid was the second major 

anti-piracy action mounted: In June 
there were simultaneous raids in 
three cities in Poland, with 200,000 
cassettes confiscated. 

Bianka Kortlan, IFPI's legal ad-
viser and representative in Poland, 
says the problem is only the tip of 

Plan Paying Off 
the iceberg. The law in Poland still 
has no protection for producers' 
rights, and action has yet to be 
taken on infringement of authors' 
rights and trafficking in counterfeit 
goods. However, the prospects here 
are improving. 

Police, working closely with rec-
ord companies, have shown an 
increasing willingess to cooperate 
in anti-piracy activities, mainly due 
to an education program by IFPI 
(Billboard June 26). 
The Polish government estimates 

that losses caused by music piracy 
on cassettes and CDs are in the re-
gion of $25 million. Losses from 
other forms of copyright infringe-
ment are put at $120 million per 
year. 

Assistance in preparing this story 
was provided by Dominic Pride in 
London. 

Germans Gear Up For Electronic Charts 
II BY WOLFGANG SPAHR 

HAMBURG—Laborious paperwork 
may become a thing of the past for 
German retailers. 
Some stores are already using 

point-of-sale systems to monitor sales 
data in a pilot program that could rev-
olutionize the way charts are com-
piled in the world's third-largest mar-
ket. 
For the last 16 years, chart infor-

mation has been obtained from re-
tailers via a questionnaire. Retail out-
lets mark down their sales on the 
form and submit them to Media Con-
trol. 
Germany's record industry federa-

tion, BPW, believes this method is no 
longer applicable in the days of com-
puter technology. Says managing di-
rector Peter Zombik, "It is expensive, 
and at the same time inaccurate 
compared with electronic syst 

PhonoNet, a newly established elec-
tronic communications network for 
electronic registration and transmis-
sion of sales data, is an ideal base for 
chart surveys." 
PhonoNet, a prit ate company 

owned by the BPW, has already in-
stalled a system in retail outlets for 
computerized ordering of stock. Us-
ing PhonoNet to collect chart data 
would be a logical extension of the ex-
isting system. 

Technical preparations for the sys-
tem are almost finished. The tills reg-
ister the data, and PhonoNet systems 
transmit all the relevant sales data 
for the charts to Media Control. Me-
dia Control and PhonoNet are now 
approaching retailers to canvass sup-
port, and asking them to abandon the 
questionnaire system. The electronic 
data will be incorporated into the ex-
isting sales-based charts. 
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International 

Cover Versions Could Hamper U.S. Potential Of Ace Of Base 
BY MIRANDA WATSON 

AMS1 LRDAM—A spate of cover ver-
sions is hampering the progress of this 
year's pan-European success story, Ace 
Of Base, according to the band's record 
company and its licensees. 
The Swedish band is signed to Mega 

Records in Denmark, and licensed to 
Metronome/PolyGram for Europe ex-
cluding Scandinavia. It has just inked a 
deal with Arista for the U.S., Canada, 
South and Central America, and Japan. 
But there are now fears that the covers 
could prejudice the band's U.S. potential. 
Ace Of Base has sold more than 1 mil-

lion units of its album "Happy Nation" 
and has had three top 10 hits to date in 
Europe, "All That She Wants," "Wheel 
Of Fortune," and "Happy Nation." 

"All That She Wants" reached No. 1 
in 10 countries and has sold more than 
2.5 million units. 
But with the rise in popularity has 

come a rash of cover versions with simi-
lar names, such as Age Of Bass and Bass 
Of Spades. Mega says these confuse to 
the consumer and are detrimental to the 
band's reputation. The deluge of Ace Of 
Base cover versions has highlighted the 
mounting problem in Europe, especially 
in Germany and Italy. Cover versions are 
a growing business, legally produced 
days after original songs have charted. 
But the record company believes it has 

reached new depths with this act: Says 
Mega A&R/artist liaison Maurice 
Hawkesworth, "I don't think this has 
ever happened to a band with so many 
covers—there are at least five bands that 
I know of ripping off Ace Of Base. There 
are also rumors that a cover of 'All That 
She Wants' Ls to be released in the US., 
where Ace of Base haven't been released 
yet." 

Milan label Discomagic Italy released 
Age Of Bass' cover of "All That She 
Wants," the most damaging cover Mega 
has come across so far. As the name of 
the band Age Of Bass was so close to the 
original Ace Of Base, Mega managed to 
have the record withdrawn from the 
market with the help of licensee Metro-
nome/PolyGram. Although cover ver-
sions are perfectly legal if authors and 
composers royalties are paid, label trade 
group IFPI forbids releases under a 
name that cause deliberate confusion 
with the original artist. Mega pointed 

FRENCH BIZ BUOYED 
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sis and mood of [moroseness]. Compared 
to many other sectors the global trend is 
positive, and I expect that we will achieve 
a 5%-fi% global growth this year." 

Paire expressed confidence that new 
releases by top artists lilce Jean-Jacques 
Goldman, Patrick Bruel or Nilda Fernan-
dez will continue the upward trend, and 
a strong schedule of international re-
leases is also expected. 
For Paire, the high point of these fig-

ures is the explosive growth of the CD-
single, a configuration that was introdu-
ced in France before other European ter-
ritories. Paire forecasts that more than 20 
million units will be sold by year's end. 
Says Paire, "Even if our margins on this 
product are low, it is important to have 
a short format that can appeal to those 
who don't have the means to buy CDs— 
and can also be a promotional tool to sell 
albums." 

this out to Discornagic, which pulled the 
record. 

Claes Cornelius, Mega's MR man-
ager, comments, "It seens that some of 
these companies have nothing better to 
do than to make copies and rush them 
onto the market to cause confusion." He 
says it is difficult to quantify the damage 
has been done to the reputation of Ace 
Of Base. 
Another cover by Box Of Laces, out on 

German ZYX Mikulski Records, has 
Mega most worried now. The four-track 

single Dance Box includes mixes of 
"Happy Nation," which hasn't even been 
released in Germany yet, as well as a ver-
sion of "All That She Wants." ZYX de-
fends its decision to release the single, 
with promotion manager Rudi Beyer 
saying that "every artist is free to inter-
pret music in his own way" and that 
cover versions present the consumer 
with "an alternative product and a differ-
ent interpretation of music." He adds, 
"It's also a way, of course, of earning 
money." 

Then there's the problem with compi-
lations, where the originator of the work 
loses valuable licensing income. Box Of 
Laces' cover of "All That She Wants" 
also is appearing on several compliations, 
including one released by Arcade Spain, 
while the offending Age Of Bass cover is 
put out on a compilation by Edel Ger-
many. 
Perhaps the most novel to date is a hu-

morous version by German rock group 
Wiso who have recorded a punk/ska ver-
sion of "All That She Wants." The ver-

sion apparently has the appproval of 
both the band and Mega, and a clip of the 
video has been shown on MTV Europe 
News. 
Says Cornelius, "Except for the cover 

of 'All That She Wants' by Wiso, which 
is quite a funny uptempo ska-beat ver-
sion, the others are merrily riding along 
on the coattails of the sucœbs of Ace Of 
Base." 

Miranda Watson is staff reporter with 
Music & Media in Amsterdam. 

SPOTLIGHTS 

It is a very exciting time for the music industry as 

Mexico rides the wave of pop music and expands 

into more contemporary genres. The climate in 

Mexico is buzzing with optimism, as MTV prepares 

to broadcast and retailers such as Tower and 

Wherehouse begin to take root in the territory. 

World renowned for its presence in the Latin and 

more traditional music markets, Mexico seeks sta-

tus as the new "international venue". 

Billboard brings the story of Mexico to 

the forefront, with reviews of the talent, 

interviews with the labels, a report on the piracy 

issue, and a feature on the "media revolution". 

This is the place to be to join in the 

Mexican explosion! 

1SSU.E DATE: SEPTEMBER 18 

AD CLOSE: AUGUST 24 

Mexico City: Giselle Trainor 011-525-658-7461 
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THE CRUEL SEA THE HONEYMOON IS OVER RED 

RAGE AGAINST THE MACHINE RAGE AGAINST 
THE MACHIN( hIC 

SPIN DOCTORS POCKET FULL OF KRYPTONITE 
y 
LENNY KRAVITZ ARE YOU GONNA GO MY WAY 

KENNY G BREATHLESS ARISTA 
2 UNLIMITED NO LIMITS I 'KRA 110N,FI SUVA' 
ROLLING STONES HOT ROCKS 1964-1971 

RICK PRICE lEAVEN KNOWS cotumniksomv 

JIMMY BARNES HEAT MUSHROOM/El stomt 

JAPAN (Music Labo) 8/8/93 

THIS 
WEEK 
1 

2 

3 
4 

5 

6 

7 
8 
9 
10 

LAST 
WEEK 
NEW 

3 
NEW 

2 

NEW 

7 
4 

8 
6 

SINGLES 
MANATSUNO YONO YUME YUMI MATSUTOYA 

EROTICA SEVEN SOUTHERN ALL STARS TAISHO.. 

MAKE-UP SHADOW YOSUI INOUE FOR LIFE 
HARLEM NIGHT MAKI OHGURO TM FACTORY/TOSHIBA 

SUTEKINA BIRDY SOUTHERN ALL STARS TAISHITA 

SARABA SEISHUNNO HIKARI TOMOYASU HOTEL 

NATSUNO HINO 1993 CLASS rx ONEJAPOLLON 
KOISEYO OTOME WANDS IM FACTORY/TOSHIFIA EMI 

SHIMAUTA (ORDINAL VERSION) THE BOOM son+, 
TSUBASAWO HIRGETE DEEN e GRAM 

ALBUMS 

THIS 
WEEK 
1 
2 

3 
4 

5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 

17 
18 

19 
20 

2 
3 
4 

6 

LAST 
WEEK 
1 
2 

3 
7 

4 
5 
6 
8 
10 
11 
16 
12 
9 
15 
NEW 
18 

NEW 
13 

NEW 
14 

1 

2 
11 
3 
4 
7 

SINGLES 
WHAT IS LOVE HADDAWAY POI YGRAM 

ALL THAT SHE WANTS ACE OF BASE BARCLAY 
POI YGIIAM 

INFORMER SNOW 1 Alifiln 
DARLA DIRLADADA G.O. CULTURE scowl& 
1,111V(,1"0,/ 

NO LIMITS 2 UNLIMITED SCORPIO/POLYGRAM 
CAN'T HELP FALLING IN LOVE UB40 VIRGIN 
TRIBAL DANCE 2 UNLIMITED SCORPIO,POLYGRAM 
ENCORE DIRE STRAITS VERTIGO 
SING HALLELUJAH DR ALBAN ARIOLA 
JE SERAI LA JOHNNY HALLYDAY PHONOGRAM 
MR VAIN CULTURE BEAT SONY MUSIC 
CHRONOLOGIE JEAN-MICHEL JARRE DRE YE US SOW, 
PARISIAN WALKWAYS GARY MOORE VIRGIN 
TU TATUTA TUTA TA PIN-NOCCHIO IARMUSIDISC 

REGG'LYSS...METS DE L'HUILE REGG'LYSS VIRGIN 
UN AMOUR DE VANCANCES CHRISTOPHER 
RIPPERT HMG 
ZIGGY CELINE DION COI UMBIASONY 

PEOPLE EVERYDAY ARRESTED DEVELOPMENT 
CHRYSAI 

MR LOVERMAN SHABBA RANKS SONY 
WE ARE THE CHAMPIONS QUEEN EMI 

ALBUMS 
JOHNNY HALLYDAY AU PARC DES PRINCES 
PEIL,NOGRAM 

U2 ZOOROPA ISLAND 
UB40 PROMISES AND LIES VIRGIN 

MAGAZINE 60 MEDLEY 60'S SLOW POLYGRAM 
JEAN-MICHEL JARRE CHRONOLOGIE DREYFUS,SONY 
PATRICA KAAS JE TE DIS VOUS COLUMBIA 

HITS OF THE ma 
1993, Billboard/BPI Communications (Music Wee'," C N/compiled by Gallup) 8/7/93 

7 5 
8 6 
9 9 
10 10 
11 12 
12 19 
13 15 
14 NEW 
15 18 
16 16 
17 14 

18 17 
19 NEW 
20 8 

STEPHAN EICHER CARCASSONE BARCLAY,POLYGRAM 
DIRE STRAITS ON THE NIGHT VERTIGO 
TEARS FOR FEARS ELEMENTAL PHOMOGRAM 
HELENE FIEL ENE AHEM° 
2 UNLIMITED NO LIMITS SCORPI0iPOLYGRAM 
SOUNDTRACK THE BODYGUARD no) 
GARY MOORE BLUES ALIVE VIRGIN 

LIANE FOLY LES PETITES NOTES VIRGIN 
EDDY MITCHELL RIO GRANDE POI YDOR 

JORDY POCHETTE SURPRISE SONY MUSIC 
JACQUES DUTRONC DUTRONC AU CASINO 

MICHAEL JACKSON DANGEROUS EPIC 

, 

ISLAND P AND OLYGRAM 

LUE2 WDZEAPRPELIN REMASTERSNOL.1 CARRERE 

ITALY (Musica e Dischi) 8/2/93 

THIS LAST 
WEEK WEEK 
1 2 
2 3 
3 4 
4 1 
5 7 
6 6 
7 5 
8 11 
9 9 

10 NEW 

1 1 
2 2 
3 3 
4 4 
5 5 
6 7 
7 6 
8 10 
9 8 
10 NEW 

SINGLES 
GLI SPARI SOPRA(REMIX) VASCO ROSSI 04 
SAN MARTINO FIORELLO f R.I. 
WHAT IS LOVE HADDAWAY COCONUT 
ALL THAT SHE WANTS ACE OF BASE METRONOME 
SWEAT U.S.U.R.A TIME 

NORD SUD OVEST EST 883 FRI 
MORE AND MORE CAPTAIN HOLLYWOOD DIG IT 
I DON'T WANNA FIGHT TINA TURNER PARE OPFIONE 
CAN YOU FORGIVE HER? PET SHOP BOYS 

BREAK IT DOWN AGAIN TEARS FOR FEARS 

ALBUMS 
U2 ZOOROPA ISLAND 
883 NORD SUD OVEST EST F.R I 

VARI FESTIVALBAR '93 MERCURY 
FIORELLO SPIAGGE E LUNE FRI 
RAF CANNIBAL) coo 
MINA MINA CANTA I BEATLES POU 
EROS RAMAZZOTTI TUTTE STORIE DOD 
STING TEN SUMMONER'S TALES POLYGRAM 
LAURA PAUSINI LAURA PAUSINI coo 
VARIOUS NON E' LA RAI 2 R11 MUSIC 

SPAIN (TVE/AFYVE) 7/24/93 

GERMANY (Der Musikmark)) 7/27/93 

THIS 
WEEK 
1 
2 
3 
4 

6 
7 
8 
9 
10 
11 
12 
13 

14 
15 
16 
17 

LAST 
WEEK 
1 
2 
3 
5 
4 
6 
8 
7 
9 

NEW 
11 
16 
10 

NEW 
12 
13 
15 

SINGLES 
MR. VAIN CULTURE BEAT DANCE POOL 

CAN'T HELP FALLING IN LOVE UB40 VIRGIN 
TWO PRINCES SPIN DOCTORS EPIC 
SOMEBODY DANCE WITH ME D.J. BOBO EAMS 
TRIBAL DANCE 2 UNLIMITED /Ix 
WHAT IS LOVE HADDAWAY COCONUT 
LOVE SEE NO COLOUR U96 POT YOOR 

WHEEL OF FORTUNE ACE OF BASE MI TRONOME 

GIVE IT UP CUT 'N' MOVE itEcinotx 
WHAT'S UP? 4 NON BLONDES INTE RSCOPE 

CATS IN THE CRADLE UGLY KID JOE MERCURY 
THREE LITTLE PIGS GREEN JELLY roo 
THAT'S THE WAY LOVE GOES JANET JACKSON 

IN THESE ARMS BON JOVI IAMHCO PHONOGRAM 

SING HALLELUJAH! DR. ALBAN LOGIC 

OH CAROLINA SHAGGY OASIS 
DO YOU SEE THE LIGHT SNAP I OGICARISTA 

THIS 
WEEK 
1 
2 

3 
4 
5 
6 

7 
8 
9 
10 
11 
12 
13 
14 
15 
16 

17 
18 

19 

20 
21 
22 
23 
24 
25 

26 

27 

28 
29 
30 
31 

32 

33 
34 
35 
36 
37 

38 
39 

40 

LAST 
WEEK 
1 
5 

2 
4 
3 
11 

7 
8 
6 
10 
12 
21 
9 
23 
20 
13 

NEW 
14 

31 

19 
NEW 
16 
17 
NEW 
15 

30 

22 

18 
NEW 
26 
NEW 

24 

29 
35 
25 
NEW 
27 

NEW 
32 

NEW 

SINGLES 
PRAY TAKE THAT RCA 

LIVING ON MY OWN FREDDIE MERCURY 
PAUL ()PHONE 

WHAT'S UP? 4 NON BLONDES INIERSCOPT 
TEASE ME CHAKA DEMUS & PLIERS MANGO 
DREAMS GABRIELLE GO' DISCS 
THE KEY THE SECRET URBAN COOKIE 
COLLECTIVE PUISE 8 
RAIN MADONNA MAVERICK/SIRE 
ALMOST UNREAL ROXETTE EMI 
WHAT IS LOVE HADDAWAY LOGIC/ARISTA 
THIS IS IT DANNII MINOGUE MC.A 

LUV 4 LUV ROBIN S CHAMPION 
THE RIVER OF DREAMS BILLY JOEL COLUMBIA 
ONE NIGHT IN HEAVEN M PEOPLE DECONSTRUCTION 
IF JANET JACKSON VIRGIN 

RUN TO YOU WHITNEY HOUSTON ARISTA 
YOU'RE THE ONE THAT I WANT CRAIG 
McLACHLAN & DEBBIE GIBSON EPIC 

LOOKING UP MICHELLE GAYLE RCA 
CAN'T HELP FALLING IN LOVE UB40 OFR 
1111 lif,A1,3e1L 
IT KEEPS RAININ'(TEARS FROM MY EYES) BITTY 
McLEAN BRII I IANI 

DOWN THAT ROAD SHARA NELSON coot itkum 
I'LL SLEEP WHEN I'M DEAD BON JOVI Amoco 
IF I CAN'T HAVE YOU KIM WILDE MCA 
WILL YOU BE THERE MICHAEL JACKSON EPIC 

MR. VAIN CULTURE BEAT EPIC 

I WILL SURVIVE (REMIX) GLORIA GAYNOR 
loll VDOR 

CAUGHT IN THE MIDDLE JULIET ROBERTS SIAM 
JAM COul 1E1.11,0 

LA TRISTESSE DURERA (SCREAM TO A SIGH) 
MANIC STREET PREACHERS COI lIMBIA 
BREAK FROM THE OLD ROUTINE QUI 3 MCA 
GIVE IT UP THE GOODMEN FRESH FRUEI;FEREEDOM 
ALL THAT SHE WANTS ACE OF BASE METRONOME 
WHAT EVER HAPPENED TO OLD FASHIONED 
LOVE DANIEL O'DONNELL RITZ 

HAVE I TOLD YOU LATELY ROD STEWART WARNER 

UNFORGIVEN D:REAM DIU/MAGNET 
HOW LONG YAll & ASWAD POLYDOR 
TWO PRINCES SPIN DOCTORS EPIC 

UPTOWN TOP RANKING ALI & FRAZIER ARISTA 
CAN'T GET ENOUGH OF YOUR LOVE TAYLOR 
DAYNE ARISTA 

LOVE SO STRONG SECRET LIFE COWBOY 
INSANE IN THE BRAIN CYPRESS HILL RUFFHOUSE/ 
COL UMELIA 

CHECK YO SELF ICE CUBE FEATURING DAS EFX 
4TH .8 WAY 

THIS 
WEEK 
1 
2 
3 
4 

5 

6 
7 
8 

9 

10 
11 
12 
13 

14 
15 
16 
17 
18 

19 

20 
21 
22 
23 
24 
25 

26 
27 
28 
29 
30 
31 

32 

33 
34 
35 
36 
37 
38 

39 
ao 

LAST 
WEEK 

2 
7 
6 

5 

3 
12 
10 

9 

NEW 
4 
11 
NEW 

8 
13 
15 
NEW 
22 

14 

21 
NEW 
17 
18 
20 
16 

19 
31 
26 
25 
27 
NEW 

33 

29 
NEW 
32 
23 
35 
36 

NEW 
39 

ALBUMS 
UB40 PROMISES AND LIES DEP INTERNATIONAL 
U2 ZOOROPA ISLAND 
R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 
4 NON BLONDES BIGGER, BETTER, FASTER, 
MORE' IN I I RS( On 

SPIN DOCTORS POCKET FULL OF KRYPTONITE 
PIC 

MICHAEL BALL ALWAYS POI YDOR 

TAKE THAT TAKE THAT AND PARTY RCA 
JAMIROQUAI EMERGENCY ON PLANET EARTH 

ROD STEWART UNPLUGGED. ANO SEATED 
WARNER BROS 

OLETA ADAMS EVOLUTION FONTANA 
SMASHING PUMPKINS SIAMESE DREAM HUI 
STING TEN SUMMONER'S TALES we 
CYPRESS HILL BLACK SUNDAY 'turf-broom 
COI uMBIA 

ABBA GOLD - GREATEST HITS POLYDOR 
BJORK DEBUT ONE LITTLE INDIAN 
MICHAEL JACKSON DANGEROUS EPIC 
VAI SEX & RELIGION RELATIVITY 

TINA TURNER WHAT'S LOVE GOT TO DO WITH IT 
PARI °PHONE 

BARBRA STREISAND BACK TO BROADWAY 
LOI UR. 

JANET JACKSON JANET VIRGIN 
DEEP PURPLE THE BATTLE RAGES ON... RCA 

BON JOVI KEEP THE FAITH JAMBCO 
THE STEREO MCs CONNECTED 4TH.13>WAY 
ERIC CLAPTON UNPLUGGED DUCK/REPRISE 
ABBA MORE ABBA GOLD • MORE ABBA HITS 
ROLIDOR 

2 UNLIMITED NO LIMITS Pwc CONTINENTAL 
GLORIA ESTEFAN MI TIERRA EPIC 
SADE LOVE DELUXE (PIC 
NEIL YOUNG UNPLUGGED REPRISE 
KENNY G BREATHLESS ARISTA 
MANIC STREET PREACHERS GOLD AGAINST THE 
SOUL COLUMBIA 
RAGE AGAINST THE MACHINE RAGE AGAINST 
THE MACHINE 1111 
DINA CARROLL SO CLOSE UM 
MADONNA EROTICA MAVERICIVSIRE 
UTAH SAINTS UTAH SAINTS FFRR 
INXS WELCOME TO WHEREVER YOU ARE MERCURY 
EAST 17 WALTHAMSTOW LONDON 
LENNY KRAVITZ ARE YOU GONNA GO MY WAY 
VIRGIN 

QUI 3 QUI LOVE YOU MCA 
JOEY LAWRENCE JOEY LAWRENCE EMI 

THIS LAST 
WEEK WEEK 
1 3 
2 2 
3 4 
4 1 
5 7 
6 5 
7 8 
8 6 

9 9 
10 10 

1 2 
2 1 
3 5 
4 7 
5 NEW 
6 3 
7 4 
8 NEW 
9 8 
10 NEW 

SINGLES 
FIVE LIVE G. MICHAEL 8. QUEEN EMI ODEON 
WHAT IS LOVE HADDAWAY COCONUT 
ENCORES DIRE STRAITS POLYGRAM IBERIC 

ALL THAT SHE WANTS ACE OF BASE METRONOME 
LOVE SEES NO COLOUR U96 POLYGRAM 
INFORMER SNOW Duo 
ELLA VICE VERSA MAY MUSIC 
WHEEL OF FORTUNE ACE OF BASE POI',GRAM 

TRIBAL DANCE 2 UNLIMITED BIANCOY NEGRO 
BATUCADA D J.DERO GINGER MUSIC 

ALBUMS 
GLORIA ESTEFAN MI TIERRA EPIC 
VARIOUS LO MEJOR DEL SOUL ARCADE 1 SPANA 
VARIOUS EURODANCE MAX MUSIC 
VARIOUS MEGATRON POE YGRAIMBERIC 

VARIOUS LOCO PAR LA TELE 2 RCA 
U2 ZOOROPA ARIOLA 
VARIOUS REGGAE, REGGAE ARCADE 
UB40 PROMISES 8. LIES VIRGIN ESPANA 

ANA BELEN VENENO PARA CORAZON AR101 A 

EL ULTIMO DE LA FILA ASTRONOMIA 
RAZONABLE I MI/ODEON 

CANADA (T he Record) 7/26/93 
THIS LAST 
WEEK WEEK 
1 1 
2 2 
3 6 
4 4 

5 3 
6 5 
7 7 
8 8 

9 9 
10 10 

1 1 
2 2 

3 3 

4 4 
5 5 

6 6 
7 10 

8 NEW 
9 9 

10 8 

SINGLES 
CAN'T HELP FALLING IN LOVE L1B40 VIRGINGE MA 
OH CAROLINA SHAGGY . FOIN CI MA 
KNOCKIN' DA BOOTS H TOWN Mlle/LUKE 
HAVE I TOLD YOU LATELY ROD STEWART WARNER 

, 
SHOW ME LOVE ROBIN S A TIANIICAVE A 
BIG GUN AC/DC cotusistivsoNy 
THE FLOOR JOHNNY GILL MOTOWN/PGD 
THAT'S THE WAY LOVE GOES JANET JACKSON 

COME UNDONE DURAN DURAN CAPITOLCEMA 
REGRET NEW ORDER POI YD013/PIG 

ALBUMS 
U2 ZOOROPA .SLAND PGD 
ROD STEWART UNPLUGGED ... AND SEATED 
WARNE R BROS ,WI A 

LENNY KRAVITZ ARE YOU GONNA GO MY WAY 

JANET JACKSON JANET. VIRGINCE MA 

SPIN DOCTORS POCKET FULL OF KRYPTONITE 

AEROSMITH GET A GRIP GUI EN UNI 
TINA TURNER WHAT'S LOVE GOT TO DO WITH IT 

CIlIA 

NEIL YOUNG UNPLUGGED RI PRISE WE A 

VARIOUS ARTISTS SLIVER ORIGINAL 
SOUNDTRACK VIRGIN/CI MA 

VARIOUS ARTISTS LAST ACTION HERO cot united,/ 

Hits Of The World is compiled at Billboard/London by Julie Boodhoo. Contact 71-323-6686, fax 71-323-2314/2316. 
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U2: A ZOONIVERSAL LANGUAGE 
CONGRATULATIONS FROM ISLAND RECORDS WORLDWIDE 

AUSTRALIA   NO. 1 FINLAND   NO 2 ITALY   
AUSTRIA   NO. 1 FRANCE   NO 1 JAPAN   
BELGIUM   NO 3 GERMANY   NO 1 NEW ZEALAND 
CANADA   NO 1 HOLLAND   NO 1 NORWAY   
DENMARK  NO 1 HUNGARY   NO 10 PORTUGAL   
IRELAND  NO 1 ICELAND   NO 1 SPAIN   

4'. 4 

NO. 1 SWEDEN   NO. 1 
NO. 1 SWITZERLAND   NO. 1 

  NO. 1 UNITED KINGDOM ... NO. 1 
NO. 1 UNITED STATES   NO. 1 
NO. 2 
NO. 2 HIGHEST CHART POSITIONS SO FAR 



International 

Royal Family Rolls Out Red Carpet For Spain's Conquering Heroes 
II BY HOWELL LLEWELLYN 

MADRID—Spain's Heroes Del Silen-
cio got royal treatment when the heir to 
the Spanish throne, Prince Felipe, invi-
ted the band to the royal family's Zar-
auela palace outside Madrid July 20. 
The audience was in recognition of 

the band's success in Germany and 
Italy, a considerable achievement de-
spite the fact that their obscure lyrics 
are sung entirely in Spanish. 
Heroes Del Silencio have sold 1 mil-

lion copies total of their three albums in 
Spain, plus 250,000 in Germany and 
100,000 in Italy. Their third album "El 
Espiritu Del Vino" (The Spirit Of Wine) 
went straight to No. 1 in the Spanish 
charts after its June 14 release, and 
stayed there for three weeks before 
dropping to No. 6 in the week beginning 
July 22. "Espiritu" has sold 150,000 co-
pies at home to date, and the record 
company, EMI, is confidently predict-
ing Europe-wide sales of 1 million, after 
strong chart showings in Italy, Portu-

gal, Switzerland, and Germany. 
The Heroes' audience marks the rust 

time any rock group has been invited to 
the royal residence. But the meeting 
also raised eyebrows as the lead singer 
and spokesman, Enrique Bunbury, has 
caused rumbles of official discontent 
with criticisms of the Spanish constitu-
tion, democracy, and of the royal fam-
ily. 
Yet the 15-minute meeting was des-

cribed by Bunbury as "a very interest-
ing exchange of ideas." Bassist Joaquin 

Cardiel says, "We did not reject our 
rock and ideals by going to the meeting. 
We were invited, we went, and it was 
OK. It's part of our job. It didn't cause 
us any problems of conscience. The 
prince seemed to be an intelligent per-
son, and he also knew our music. " 

Cardiel also added: "The five of us 
[the band and the prince] are all young 
and we understand each other well. We 
thought it would be a very cold meeting 
but it wasn't at all." 
Bunbury revealed that Prince Felipe 

TINA RETURNS AFTER SIX YEARS! 
LOLLAPALOOZA STRIKES AGAIN! 
STEELY DAN STEALS THE STAGE! 
COUNTRY TAKES TO THE ROAD! 

THEY'RE FILLING THE SEATS ... 
AND WE CAN INSURE IT'S SRO! 

BILLBOARD'S 1994 INTERNATIONAL TALENT & TOURING DIRECTORY 

PUBLICATION DATE: OCTOBER 13, 1993 

Touring is Back. During an optimistic touring year. 

Billboard's 1994 ITTD will _rapidly fill the seats - from 

venues and facilities, to charter and limo services, 

to hotels' 

Sit back and let Billboard do the selling for you 

From the hot acts that draw the crowds, to 

services, suppliers and equipment manufacturers, 

Billboard's IUD fills thousands of seats every day of 

the year, with over 50,000 buyers! If your goal is to 

sell-out, then Billboard's ITTD is the book for your 

display ad. 
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YOU'LL REACH: ARTISTS, MANAGERS, AGENTS, 
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AND MORE! 

NY: (212) 536-5004 

LA: (213) 525-2300 
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UK 8( EUROPE: 44-71-323-6686 

ITALY: 0362-58-44-24 

PACIFIC RIM: (310) 330-7888 

CANADA: (212) 536-5016 

JAPAN: 03-498-6686 

said he would try to see the band when 
it plays a series of college dates in the 
U.S. next year. 
"He's been busy," says Bunbury, 

"but next year he'll be studying in the 
United States and he's told us he'll do 
everything possible to see us. We gave 
him a box of CDs and a trophy we re-
ceived in Germany, in acknowledge-
ment of our work in spreading the 
Spanish language. In return he gave us 
his thanks." 
Almost half of the 750,000 sales of 

Heroes' second album, "Senderos De 
Traicion" (Paths Of Betrayal), were 
made abroad. Heroes have triumphed 
in Germany (250,000 sales of "Sen-
deros") and in Italy (100,000), singing 
always in Spanish and with lyrics which 
can be described as pseudo-mystical— 
in other words, not easily understood. 
Their lyrics, music, and image incor-

porate influences from psychedelia, 
gothic, glam, and classic rock. The key 
to their success is undoubtedly the 

HEROES DEL SILENCIO 

voice of Bunbury, who has been 
compared with, among others, Robert 
Plant and Jim Morrison. 
"El Espiritu Del Vino" was per-

formed at an early June concert in Ber-
lin when the group were presented with 
a gold disc for sales of "Senderos." The 
Spanish presentation was at a June 16 
Madrid concert attended by 8,000 die-
hards who seemed to have learned the 
new album's lyrics in 48 hours. The 
band comes from Zaragoza, northeast 
Spain, and this was its rust concert in 
Madrid for 21/... years. 
This year will be taken up with fur-

ther touring in Europe and Spain, and 
in 1994 the band will embark on a U.S. 
college campus tour as well as a mini-
tour of South America. Both "Sen-
deros," released in 1990, and the new 
album were produced and mixed by 
Phil Manzanera, formerly of Roxy Mu-
sic, in London. 

Bunbury. who is also the band's lyri-
cist, admits he was heavily influenced 
by Indian poetry on a recent trip to Ne-
pal. It's hard to imagine what German 
youth makes of such lyrics as these in 
Spanish: "Psychoactive beverages do 
not pump enough, nor can aggressive 
dances show your best side, who knows 
whether it's better that way? Leave the 
palace abandoned to fate and doom— 
leave it." This from "Tumbas De Sal" 
(Tombs Of Salt), on the "El Spirite al-
bum. 
At a preconcert press conference, 

Bunbuiy put it more directly. "I'm fed 
up with being civilized. We need to be 
more primitive and look at what the 
world's remaining indigenous people 
are thinking. It's a form of individual 
anarchy to say 'send this shitty system 
to hell' and start again from scratch." 
As far as his lyrics are concerned, 

Sunbury says, `We're concerned about 
what we say and how we say it—and the 
fact that I like poetry adds a touch of 
inaccessibility." 
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GL Music :11.1 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET  

EDITED BY THOM DUFFY 

GREECE: The traditional macho culture of Greece finally may be making room 
for women in rock. Several new all-female rock groups have been noted in 
popular alternative rock haunts in Athens, such as the inner-city district of 
Exarchia. One of them, Echo Tattoo, recently made the cover of a weekly 
Greek newsmagazine. "The struggle for women in rock here is hard," says 
the group's lead vocalist, Evi Hasapidou. So far, Greece's music labels have 
avoided signing all-women groups, claiming they would not fmd much public 
acceptance. But out of the woodwork of the Athenian neighborhoods are 
emerging such female-led groups as Non Man Doll, Vice Versa, and LPB 
(or Light Popular Beat). Says Liana Koutrolikou, bassist for LPB, "Male 
rockers are still condescending; they say, 'She plays well... for a woman.' 
Male fans still pay more attention to our thighs than to our words." The fe-
male groups, if given the chance, could have something original to offer. Ha-
sapidou, for example, says she cries when she listens to some forms of Greek 
folk music, and aims to mix it with original rock. JOHN CARR 

FRANCE: Russian star Roman Ribsev, a 23-year-old member of the Moscow-
based techno pop band Technologia, will be spending the month of August 
in France to record his first solo album at the studio La Seine. Ribsev was 
  part of a contest organized during the last MIDEM by 

France's international radio service, RFI. The winner of 
the contest gets to record an album for RFI's label, Avec 
Le Monde, in partnership with the indic label Forlane. 
One of the members of the contest jury was Jean-Pierre 
Morgand, front man of the French pop band Les Avions. 
The two men met, got along well, and even toured Russia 
together last June. Morgand then offered to produce Rib-
sev's album. A singer, guitarist and piano player, Ribsev 

composed all the songs for his album during the past several months in Rus-
sia. About two-thirds of the songs will be in Russian, and one will be in 
French, with the remaining tracks in English. All of the musicians playing 
with the Russian artist will be French. Morgand calls Ribsev's music "Rus-
sian pop." He says, "He knows what he wants but he is also open to new 
things. He's been influenced by English pop music but, strangely, adores 
Celtic music. I will try to respect as much as possible what he really is, and 
not turn his music into a Westerner's vision of how Russian music should 
sound, as has happened too often. But to me, he has real potential for cross-
over." A release is due in November in France, with a Russian release to 
follow. EMMANUEL LEGRAND 

NORWAY: Sony Music artist Merethe La Verdi, a 26-year-old Norwegian 
TV hostess, comes from an Italian-American family background, but she has 
gained distinction here with a dance music hit sung in her native language, 
Norwegian. Other artists here shy from recording in Norwegian, but La 
Verdi recently released her first record, "St,ormen" ("The Storm") and man-
ages to make her sultry Norwegian lyrics sound natural as she sings them 
over a pounding dance beat. The track, produced by David Ericksen, known 
for his work with the Captain Hollywood Project, recently went top 10 in 
Norway. Radio Oslofjord is staging a contest inviting listeners to perform 
a karaoke version of the song with the best singer winning a spot as a backup 
singer on La Verdi's forthcoming album. KM ROGER OTTESEN 

JAPAN: YMO, or the Yellow Magic Orchestra, as the group previously was 
known, is not the most visually exciting group in the world, particularly when 
the venue for the band's recent reunion concert is the cavernous Tokyo 
Dome. Keith Emerson-style histrionics are worlds away from the decidedly 
more cerebral approach of YMO's Ryuichi Sakamoto, Haruomi Hosono, 
and Yukihiro Takahashi. Instead of seeing people setting pianos on fire 
and the like, the 50,000-odd fans who attended YMO's reunion concert were 
treated to a state-of-the-art computer graphics display on huge screens on 
either side of the stage, providing the necessary visual complement to YMO's 
spacey, yet pop-tinged, music. The show consisted 
almost entirely of selections from YMO's new al-
bum, "Technodon," the group's first effort in 10 
years. Tracks like "Superman," which features the 
dulcet tones of Beat Generation icon William Bur-
roughs (as his craggy visage appeared on screen), 
verged on the ambient, with repetitive musical 
phrases and gentle washes of sound predominant. 
By contrast, old YMO tunes with lots of obvious 
hooks, such as "Fire Cracker," were played with 
much more of a pop feel. The one element lacking 
from the concert was spontaneity, and only during 
the encore was there any real feeling of warmth or 
involvement. An intellectually satisfying comeback show, to be sure, but a 
little more "rebop," as Lester Bangs put it, would have helped. 

STEVE McCLURE 

Canada 

Siberry Set Poses Mktng. Challenge 
(Continued from page 11) 

terson, Siberry decided to scrap what 
she had. Only two songs were retained. 

"It was just a feeling that I had," says 
Siberry. "I feel [the Warner executives] 
trust me in a weird way. Meanwhile, I 
also trust my own instincts. If! could de-
scribe it as a room, [the album] had to 
be a room that was kind of shadowy and 
blue. Then Brian [Eno] heard 'Bound By 
The Beauty' and wrote Warners to ask 
about me, and I met Michael [Brook] 
while working at Peter Gabriel's Real 
World Studio last summer. 

"One thing that did hold it up a fair 
bit was the label looking for a single," 
she adds. "They waited for someone to 
produce the track ['Love Is Every-
thine They thought it could be a [sec-
ond] single. I don't think it's good that 
[Warner U.S.] looks for singles for what 
I do, but they don't know what else to 
do with me." 

Except for critical and industry circles 
in the U.S. and U.K., Siberry is practi-
cally unknown outside of Canada. There, 

The Gang's All Here. EMI Music Canada recording artist Jon Secada, center, drops by the label's Malton office to receive 
a double-platinum award (200,000 units in Canada) for his eponymous debut album. With Secada is his manager, Ady 
Ordiales of Estefan Enterprises, shown toward right, holding award, and EMI staff. 

MAPLE BRIEFS  
ROSAIRE ARCHAMBAULT, 
president of Select Distribution in 
Montreal, Quebec, has been named 
president of the Quebec music in-
dustry association ADISQ. 

THIS YEAR the annual conven-
tion of the Canadian Assn. of 
Broadcasters will be held Nov. 7-9 
in Halifax, Nova Scotia. Among 
the topics planned for the work-
shop sessions are community vio-
lence, pay and speciality services, 
and forging new delivery alliances. 

she's been an imposing musical figure 
since her 1984 album "No Borders 
Here." But even in Canada, her profile 
and influence substantially outweigh her 
sales performances, which fall between 
25,000 and 40,000 units per album. 

Discussing the difficulties of market-
ing someone as non-mainstream as Si-
berry is something Blumer quickly 
warms to, particularly when it comes to 
tackling the American market. "The 
question I ask people is, 'Let's say I 
gave you a $100,000 to market this rec-
ord, what's the first thing you'd do? 
Where would you go to spend that 
money?' There's no really obvious thing 
to do. You do things like pulling a single, 
even though there isn't a single, because 
there's a chance it will catch on and have 
a life of its own. 

"I'm encouraging Warner Brothers to 
put Jane on their compilations because 
of what happened with 'To The End of 
The World' soundtrack [which featured 
Siberry's duet with k.d. lang, "Calling 

All Angels"—also on the new album]. 
That album sold a million units, so a mil-
lion people heard that song and were 
turned on to Jane." 
Neither Blumer nor Siberry was 

taken aback when Warner Music U.S. 
balked at funding a video for the album's 
lead-off track, "Sail Across The Water," 
opting instead to place financial support 
in such areas as independent radio pro-
motion and publicity. 
"What we are trying to do is attack a 

lot of places simultaneously," says 
Standish. Their three-pronged attack in-
cludes promoting at adult album alterna-
tive and alternative radio, and publicity. 
One key element that has happened for 
Jane in the states is that for the first 
time in her career she has a radio format 
home on adult album alternative. And 
with KBCO in Denver, KGSR in Austin, 
KCRW in Santa Monica, Calif., KERA 
in Dallas, WXPN in Philadelphia, and 
WDET in Detroit adding the record 
early, we're off to a good start." 

SOMETHING TERRIBLE HAPPENS 
WHEN YOU DON'T ADVERTISE ... 

NOTHING . . 

CALL BILLBOARD CLASSIFIED 
1-800-223-7524 (OUT OF STATE) 

212-536-5174 

Billboard's 1993 
International Latin Music Buyer's Guide 

The 1993 International Latin Music Buyers Guide is the first & only complete 
directory of Latin Music available - listing critical business-to-business information in 

the U.S., Mexico, Central America, South America, Spain & Portugal. 

Categories include: • Record Labels • Video Companies • Wholesalers • Spanish Language 
Radio Stations (U.S.) • Leading Latin Artists • Music Publishers • Cross-listing of Mgrs. & 

r Agents • Complete listing of service organizations including tape duplicaiors, 
CD manufacturers, pressing & mastering facilities, & lots more! 

Billboard's 1993 Latin Buyer's Guide is a vital business tool 
for  anyone involved in the Latin Music industry! 

To order your copy of the premiere editon  today 
call toll free:1 800 344 7119 or 1 908 363 4156. 

Or send check for $55 plus $3 shipping 
& handling ($8 for international orders) to: 

Billboard Directories, P.O. Box 2016, 
Lakewood, NJ 08701 
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Montreux Settles In At New Site 
Venue Is Sound Challenge For Sponsor 
• BY MIKE LETHBY 

LONDON—The Montreux Jazz 
Festival, now in its 27th year, has 
metamorphosed over time into a 
far more multicultural circus than 
its "jazz" moniker suggests. 
With a bill that spanned jazz, 

rock, pop, opera, classical music, 
and more besides, 1993's eclectic 
lineup maintained the festival's 
prestigious status as a premier 
musical event on the European 
summer calendar. Headline acts at 
the two-week event last month in-
cluded Robert Plant, New Order, 
George Duke, Barbara Hendricks, 
Chaka Khan, Ute Lemper, Ste-
phane Grappelli, Stanley Clarke, 
and Eddie Murphy's Psychedelic 
Psoul Band. 

This year the festival, produced 
by Quincy Jones and Claude Nobs, 
had moved from its familiar habi-
tat in Montreux Casino to the 
city's brand new Convention Cen-
ter a few hundred meters away. 
The talk of festival veterans was 

this new venue—which earned 
mostly widespread approval from 
performers but qualified praise 
from crews. 

Backstage production space and 
facilities are far bigger and better 
equipped than before, and man-
agement and organization are ex-
emplary. A vast circus of artists 
and their entourages, media folk, 
TV and radio crews, broadcast 
trucks, production staff—and le-
gions of ticketholders—was mar-
shalled through the whole fiesta 
with commendable smoothness. 
But for Meyer Sound, which has 

provided the festival's principal au-
dio systems in recent years, the 
new 1,800-seat Stravinsky Hall au-
ditorium posed a tough challenge. 

Using Montreux as a showpiece 
launch pad for new products, 
Meyer's sponsorship centers on 
the provision of the speaker sys-
tems and system crew. In return, 
the company has a free hand in de-
signing, specifying, and tuning the 
PA. 
Underlining the international 

nature of the festival, Audio Lease 
of Cambridge, England, supplied 
Midas XL3 FOH and monitor con-
soles plus control gear and effects, 
while Jurgen Dudda Audio Service 
installed the PA systems and sup-
plied prewired racks of QSC 1250 
and 4000 amplifiers. 
Other senior production partici-

pants included production man-
ager Fraser Kennedy, stage man-
ager Les Clifford, acoustic 
consultant Jim Cousins, and TV di-
rector Gavin Taylor. 
The Stravinsky Hall, designed 

for classical music performance, 
has a broad cheesecake-slice shape 
with a wide stage and generous ex-
panses of highly reflective 
cherrywood wall facings. 

Potential problems with sound 
reinforcement in such a naturally 
resonant room had been brought 
to the attention of the facility's 

owners early on. Critical press re-
views of the first amplified event 
earlier this year had strengthened 
the hands of head sound engineer 
Chris Ridgway and Meyer's Mark 
Johnson early on in requesting the 
installation of heavy ceiling drapes 
to dampen reverberation. 

Despite these measures, the hall 
still proved problematic in terms of 
accurate stereo imaging and bass 
clarity. Meyer's SIM II acoustic 
analyzer system was used 
throughout the festival to fine-tune 
each hall's audio systems, a major 
factor in achieving an uncolored 
PA sound in the Stravinsky's chal-
lenging acoustics. 
Jurgen Dudda's Reinhard Klose 

also explains that a communication 

This was the perfect 
opportunity to debut 
the MSL-5 system and 
other developments' 

lapse had led to underspecified rig-
ging facilities being provided. "All 
the points had to be revised," he 
says, "and because, with 15 shows 
and up to five acts a night, the task 
is comparable to a fixed installa-
tion, we had to ensure that every-
thing was set up extremely se-
curely, so that nothing could go 
wrong." 

Meyer's spotlight was on the 
new MSL-5, a 1.4-meter-tall bi-
amplified cabinet that condenses 
the MSL-10's high-Q characteris-
tics into a far more portable (2-by-
12-inch and 3-by-2-inch HF) box. 
The MSL-5 is an arrayable, 

high-power unit for large-scale ap-
plication. Designed for hi-amplifi-
cation, it has two 12-inch drivers 
and three 2-inch HF units on verti-
cal horns. A standard 60-degree 
array pair delivers 100dB continu-
ous SPL at 100 feet across 70Hz to 
12kHz. The combination of high 
power, high Q, and compact dimen-
sions makes this an important ad-
dition to the Meyer Sound range. 

In the Stravinsky Hall, the sys-
tem was configured in stereo, each 

channel consisting of a combina-
tion of MSL-5 main loudspeakers, 
DS-2 Mid Bass speakers, and 650-
R2 subwoofers. The new MSL-2A 
units were used as fill systems cov-
ering the first few rows of seating 
on the main floor, the balcony, and 
the gallery. Onstage monitoring 
was a combination of UM-1 Ultra-
Monitors and USM-is. 
Meyer also supplied speaker 

systems for the New Q's—the sec-
ondary hall—and the small "Off 
Festival" stage (located right out-
side by the lake). The New Q's 
room, a floor below, turned out to 
possess even more difficult acous-
tics, with a false ceiling of light-
weight copper strips and highly re-
flective walls. Its system was 
based on the MSL-3, supported by 
DS-2s and 650-R2s for LF rein-
forcement. Stage monitors, as in 
the Stravinsky Hall, were a mix of 
UM-is and USM-is. 
The festival's lighting installa-

tion was provided by Scenetex of 
Montreux, with a Patrick Wood-
roffe/Steve Nolan lighting de-
sign—as with the Meyer sound 
team, many of those involved have 
worked on Montreux Jazz for 
years. Nolan used a Wholehog 
desk for conventional lighting, 
with Dave Hill on a Varie Lite Arti-
san board, fronting an array of VL-
5 luminaires. 
"We've always regarded the 

Festival as the premier event in 
Europe, involving a huge diversity 
of acts and making significant de-
mands on the sound system," says 
Meyer's Johnson. "The Stravinsky 
Auditorium is a highly reverberant 
environment and we knew the sys-
tem had to have exceptional dis-
persion characteristics, carefully 
distributed to minimize reflec-
tions. It was the perfect opportu-
nity to debut the MSL-5 system 
and to use some of our other recent 
developments—the DS-2 and the 
MSL-2A." 
He adds, "Technically, it is an 

extremely exciting event, involv-
ing digital multitrack recordings of 
all performances in the Stravinsky 
Hall and high-definition TV broad-
casts." 

Now Playing. BNA act Zack Turner, right, and Tim Nichols record their debut 
single, "Moonlight Drive-ln," at Nashville's Sound Stage Studios. Produced by 
Keith Stegall, the single was released July 26. 

Metropolis' Master Plan: 
New Team, New Multiroom 
• BY ZEN SCHOEPE 

LONDON—Metropolis Studios is 
opening a multiroom mastering 
wing and has amassed some of the 
country's leading cutting stars at 
its Chiswick complex here, in a 
push to raise the profile of master-
ing in the U.K. In a massive up-
heaval, mastering engineers Ian 
Cooper and Tony Cousins and edi-
tor Crispin Murray have joined 
the Metropolis team from the 
Townhouse Cutting Rooms, and 
mastering engineer Tim Young 
has added his 17 years' experience 
from the Hit Factory, London. 
"We want to shake off the image 

in this country of mastering being 
the first stage of the manufactur-
ing process and reinstate it in its 
rightful place as the last stage of 
the creative process," says Me-
tropolis managing director Carey 
Taylor. "This is a serious attempt 
at making the U.K. a world mas-
tering center again." 
The new wing is to be completed 

in the coming months and will fea-
ture two mastering rooms, plus 

Stage Set For '94 Electronics Shows 
NEW YORK—The Electronics Indus-
tries Assn. has set the time and place 
for its debut CES show in South Amer-
ica (Billboard, July 17). 
The EIA and Gua7gelli Associados, a 

trade show producer in Brazil, will team 
to stage the show Aug. 3-7, 1994, at the 
Parque Anhembi Convention Center in 
Sao Paulo, Brazil. The first two days 
will include a consumer electronics con-
ference program "focusing on issues of 
importance to South American CES re-
tailers, distributors, manufacturers, 
and exhibitors," according to the EIA. 

Product categories represented at 

the show, dubbed Feira Internacional 
de Eletro e Electronicos Para Con-
sumo—CES South America (CES 
South America—Consumer Electronics 
and Home Appliances Show), will in-
clude audio and video hardware and 
software, multimedia, video games, and 
cable providers. Expected attendance is 
pegged by the EIA at 30,000 trade at-
tendees and approximately 150 exhibi-
tors. 

In other joint-venture conference 
news, the Audio Engineering Society is 
teaming with One To One in what it 
terms "a major new initiative" for the 

duplication/replication industry. The 
96th AES Convention, to be held Feb. 
27-March 2, 1994, in Amsterdam, will 
for the first time include a duplication 
forum, the two parties say, in associa-
tion with an expanded duplication ex-
hibits section. 
The move is being made, says the 

AES, "in recognition of the advances 
that have taken place in the areas of 
mastering, audio/video duplication, and 
optical disc technology." 
One To One is an international maga-

zine serving the duplication/replication 
industry. 

editing, dubbing, and transfer 
suites. The design team includes 
Sam Toyashima, and of special 
note is the use of adjustable acous-
tic panel areas. The equipment list 
is yet to be finalized, but on the an-
alog side this already includes spe-
cial sets of matched Sontec mas-
tering E Qs and compressors from 
analog designer Burgess Macneal, 
with the EQ described by Cousins 
as "the most flexible and accurate 
there is." 

'We want to shake off 
the image of mastering 
being manufacturing' 

The rooms also will open with 
in-house consoles designed by 
technical manager John Gold-
straw with active equalizers, pas-
sive filters, and what Goldstraw 
cryptically refers to as "a number 
of innovative solutions to com-
monly encountered mastering 
problems." 
On the digital side, a Yamaha 

DMC1000 has so far been named, 
but Goldstraw adds that a lot of 
energy has been invested in 
achieving "absolute integrity of 
the digital lines and all stages of 
the analog process, including con-
versions." 

Cousins maintains that the goal 
is to change attitudes to those in 
the U.S., where the mastering en-
gineer is appreciated, credited, 
and the time is put aside to get 
things right. "To me, the situation 
is explained by the fact that in the 
U.S. it is normally the artist who 
pays for the mastering, while in 
the U.K. it's usually the record 
companies who do." Cousins adds. 
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rEUROSOUNDS 
A column by Zenon Schoepe on the Eur-
opean professional audio industry. 

U.K. 

WESSEX STUDIOS in Highbury, 
London, has been put up for sale by its 
owner of nearly 20 years, Chrysalis 
Group plc. The development is the result 
of Chrysalis' concentration of the pre-
mium end of the market with Air Lynd-
hurst Hall, according to corporate devel-
opment director Richard Huntingford. 
"It therefore makes sense for Wessex to 
seek a new owner who can devote 100e4 
of its energies to continuing the historic 
recording tradition at Wessex," he says. 
Opened more than 30 years ago, the 

studio has been used by Queen, the Sex 
Pistols, the Pretenders, and the Cult, 
and offers two SSL rooms for recording 
and mixing. 'Wessex's live tracking room 
is highly popular with musicians, not only 
because of its small, clublike feel, but 
also because of its relaxed atmosphere 
and sympathetic acoustics," says Wessex 
managing director Bill Price. 

THE BIGGEST venue complex cur-
rently in development in the U.K. is Que, 
in Corporation Street, Bimingham. The 
four-room venue in a former Methodist 
church will house a 1,600-capacity main 
hall and three additional halls, including 
a 420-capacity Marquee Club for Binn-
ingham. 
"The beauty of the place is its sheer 

size, which gives us so many possibili-
ties," says Duncan Bavister, GM at Gaff 
Promotions (Birmingham). "The place is 

• so big that it will be possible for us to run 
two complete gigs simultaneously in dif-
ferent parts of the building, with differ-
ent facilities and separate entrances." 

BRITTANIA ROW Productions has in-
creased its quota of Turbosound Flash-
light arena systems by three in the lar-
gest sale to date. 'We were the biggest 
Flashlight user in the world before this, 
but now we have the capability to handle 
five to eight arenas, depending on the 
acts," says BRP sales manager Chris 
Hey. Flashlight has been used by Dire 
Straits, the Cure, Cliff Richard, Depeche 
Mode, and numerous festivals. 

TRIDENT 90 SERIES desks have 
been bought by postproduction operation 
Charlotte Street Studios and Mike and 
Richard Vernon's Chipping Norton res-
idential recording studios. The news co-
incides with the announcement of new 
headquarters for Trident Audio USA in 
Burbank, Calif., and sales and technical 
staff expansion. 

ORBIS INTERNATIONAL, the char-
ity dedicated to fighting blindness across 
the world through education, has in-
stalled a TAC Bullet in its DC10 air-
craft. The plane visits countries in which 
sight-saving surgery is needed and pro-
vides training for surgeons, nurses, com-
munity health workers, and technicians. 
The DC10 has an edit room and audio/ 
visual production room for the Bullet in 
addition to an operating theater, recov-
ery room, laser-treatment room, and 44-
seat classroom. 

LIVE '93, the consumer electronics 
show, will be held Sept. 16-20 at Olympia 
2, London, and will cover areas including 
gam, computers, music, musical instru-

(Can tin lied on next page) 

The Future of Music Mixing 
is here... 

C52000 
Digital Control Studio System 

T
he new CS2000 dig:tal control studio system from 
Euphonix leads the industry in computer aided 
mix management With the powerful Version 2.0 

software the CS2000 incorporates features that take it 
beyond any other system on the market. 

Screen based interactive graphics supplement the 
controls and indication on the console surface Intuitive 
displays provide the engineer with instant feedback on 
session and mix status 

The system includes SnapShot Recall", for instantly 
resetting everything on the console, and an updated 
Total Automation mixing package 

Total Automation has many new and innovative features 
Play back a mix and all console settings are instantly 
recalled together with the dynamic automation Over 
99 levels of undo are instantly available to the engi-
neer in the form of mix passes 

The new template software allows the engineer to pre-
set the level of automation for every control on the 
console Those familiar with conventional systems can 
simply start by automating lower faders and mutes, 
moving on to upper fader, pan, aux send, and input 
gain automation when the session demands it 

For total control and creative flexibility, no other system 
competes with the CS2000. 

Worldwide Sales: 
10647 Riverside Dlve, N. Hollywood, CA (818) 766-1666 FAX (818) 766-3401 

, 
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ments, audio, hi-fi, TV, video, cable, and 
satellite. Exhibitors include Canon, Hi-
tachi, Pioneer, Rotel, Sharp, Sony, To-
shiba, and Yamaha-Kemble. 

CENTRAL RESEARCH Laborato-
ries Ltd.—formerly the research and de-
velopment center of Thorn-EMI—dem-
onstrated its AQAID audio quality-
control system for audiocassettes at the 
recent APRS exhibition. Audio quality 
between master and cassette is moni-
tored by a menu-driven control system 
that samples audio from both and ana-
lyzes and compares their spectral con-
tent automatically. 

B&Il SOUND SERVICES is providing 
sound, lighting, and staging systems for 

Billboard. 

the Greater Manchester Youth Games, a 
showcasi> for the Manchester 2000 Bri-
tish Olympic bid that will be attended by 
20 members of the International Okrnpic 
Committee. 

MANUFACTURING AND mar-
keting of the Radio Station in-ear 
monitoring system used by U2, Peter 
Gabriel, Genesis, David Bowie, Era-
sure, Michael Bolton, and Luther 
Vandross now is being handled by 
new company Garwood Communi-
cations. Garwood is headed by Ralph 
Dunlop, former European sales and 
marketing manager at B&K, and Ra-
dio Station's designer, Martin Noar, 
who formerly was with Hardware 
House. 

AUSTRIA 

AKG DSE7000 hard-disc editors 
have been bought by 2WS Radio in 
Sydney, Austrian broadcaster ORF, 
Antenne Bayern/Munich in Germany, 
and Radio Sarner Welle, South Tyrol, 
Germany. The DSE7000 has been en-
hanced with the addition of an optical 
disc drive, quadrupled memory to 70 
track minutes, direct machine con-
trol, and digital I0s. 

SWITZERLAND 

RE VOX HAS INTRODUCED the Cl) 
Automation System, which provides a 
complete package and control package 

STUDIO ACTION 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING AUGUST 8, 1993) 

CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK RAP 

TITLE 
Artist/ 
Producer 
(Label) 

CAN'T HELP 
FALLING 
IN LOVE 
U B40/ 
UB40 
(Virgin) 

CHECK YO SELF 
Ice Cube Feat. 
Das Efx/ 
Ice Cube,D1 Pooh 
(Priority) 

CHATTAHOOCHEE 
Alan Jackson/ 
K.Stegall 
(Arista) 

CRYIN' 
Aerosmith/ 
B.Fairbairn 
(Geffen) 

BONNIE & CLYDE 
Yo-Yo/ 
Pockets 
(East West) 

RECORDING 
STUDIO(S) 
Engineer(s) 

ABBATOIR 
(Birmingham 
ENGLAND) 
Gerry Parchment 
Delroy McLean 

ECHO SOUND 
(Los Angeles) 
Bob Morse 
Mike Calderon 

THE CASTLE 
(Nashville) 
John Kelton 
Bill Deaton 

LITTLE 
MOUNTAIN 
(Vancouver,B.C.) 
Ken Lomas 

ECHO SOUND 
(Los Angeles) 
Bob Morse 

RECORDING 
CONSOLE(S) 

BDA AMR 24 With 
Optimix 
Automation 

Trident 80C 
Vector MKI I 

SSL 4056G SSL 4048E/G Trident Vector 
MK Il 

MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reduction) 

Otani MTR90 
MK II 

Studer A827 Studer A820 Studer A800 Sony MCI .1H24 

STUDIO 
MONITOR(S) 

UREI 815 Custom JBL 
Yamaha NS10 

UREI 813 Yamaha NS10 Custom Echo 

MASTER TAPE Ampex 456 Ampex 499 Ampex 499 3M 996 Ampex 499 

MIXDOWN 
STUDIO(S) 
Engineer(s) 

ABBATOIR 
(Birmingham 
ENGLAND) 
Gerry Parchment 
Delroy McLean 

ECHO SOUND 
(Los Angeles) 
Bob Morse 
Mike Calderon 

THE CASTLE 
(Nashville) 
John Kelton 

CAN AM 
(Los Angeles) 
Brendan O'Brien 

APOLLO 
(New York) 
Troy Hightower 
Norman Bullard 

CONSOLE(S) BOA AMR 24 With 
Optimix 
Automation 

SSL 6000E SSL 4056G SSL 4000E 
G Computer 

Trident Vector 
MK ll 

MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise Reduction) 

Otani MTR90 
MK Il 

Studer A800 Mitsubishi X-880 Studer A820 Sony MCI JF124 

STUDIO 
MON ITOR(S) 

UREI 815 Yamaha NSIO 
Custom JBL 

Yamaha NSIO 
UREI 813 

Yamaha NSIO Custom Echo 

MASTER TAPE Ampex 456 Ampex 499 Ampex 499 Ampex 456 Ampex 499 

MASTERING 
(ALBUM) 
Engineer 

ABBEY ROAD 
Steve Rooke 

BERNIE 
GRUNDMAN 
Big Bass Brian 

MASTERMIX 
Hank Williams 

MASTERDISK 
Greg Fulginiti 

MASTERDISK 
Tony Dawsey 

PRIMARY CD 
REPLICATOR 
(ALBUM) 

Capitol 
Manufacturing 

Capitol 
Manufacturing 

DMI Uni 
Manufacturing 

WEA 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Capitol 
Manufacturing 

Capitol 
Manufacturing 

Sonopress Uni 
Manufacturing 

WEA 
Manufacturing 

for broadcasters. Based on Revox 100 x 
CD jukeboxes, it uses a CC100 controller 
running on Microsoft Windows 3.1 and 
Intel 386/486 PC with mouse and touch-
screen picture. 

THE 27TH MONTREUX Jazz Festi-
val, held in July at the Stravinski Audito-
rium at the new Convention Center, em-
ployed a 28-unit Meyer sound system, 
including the new MSL-5 speaker in the 

Main Hall for artists such as Robert 
Plant, Santana, and Al Jarreau. 

GERMANY 

BROADCASTER Bayerischer Rund-
funk has ordered a portable SSL SIA040 
G Series for installation in a new studio 
dedicated to providing a weekly discus-
sion and pop-music program. 

GET REEL 
Finally, movies you can see with your eyes closed. 

IN THE LINE OF FIRE 
Performed by Gary Cole 
4 audio cassettes $22.95 

ISBN: 1-5678-009-4 

HARD TARGET 
Performed by 
Arnold Vosloo 

2 audio cassettes $16.95 
ISBN: 1-5678-015-9 
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ROOKIE OF 
THE YEAR 

.1' Performed by Dan Hedaya 
"0 1 audio cassettes $12.95 
ISBN: 1-5678-008-6 

SURF NINJAS 
Performed by 
Ernie Reyes, Jr. 
2 audio cassettes $12.95 
ISBN: 1-5678-018-3 
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UNDERCOVER 
BLUES 

Performed by 
Stanley Tucci 

2 audio cassettes $16.95 
ISBN: 1-5678-004-3 

LAST ACTION HERO 
Performed by Tom Noonan 
4 audio cassettes $22.95 

ISBN: 1-5678-011-6 

1011 

REEL AUDIO 
ENTERTAINMENT 

COMING SOON: 
PHILADELPHIA • CARLITO'S WAY • BLINK 

99.uNDLINES 
ENTERTAINMENT 

1993. Billboard/BPI Communications. Hot 100, R&D & Country appear in thus feature each time, Album Rock. Modern Rock. Rap, Adult 
Contemporary & Dance appear in rotation. 
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AUDIO Bwmcs 

Listeners 'Read' 'Em And Retailers Reap 
Audio Books' Growing Popularity Leads To Sales—And Rentals—At Music And Video Stores 

By Earl Paige 

T 
he audio book 
and spoken word 
business commu-
nity has finally 
started talking 
about a "regular, 
steady business," 

rather than using hyperbolic 
expressions like "skyrocketing" or 
"exponential," as it has in the past 
few years. 

In an often-quoted 1990 study, 
the Audio Publishers Assn. report-
ed the U.S. total at "between $850 
million and $1 billion"—a figure 

Simon & Schuster's Seth Gershel 

that in some quarters was subject 
to debate. On one hand, some con-
tend that earlier figures were inex-
act; on the other hand, the APA 
estimate refers to sales by publish-
ers and does not include rental 
income, a growing and perhaps 
staggering figure. At present, 
growth is reportedly more down-to-
earth during the first nine months 
of 1992. In dollar sales, again not 
counting the burgeoning rental 
side, revenue was up 43 percent 
compared to 1991. Unit sales, 
where average titles sell 5,000 to 
12,500 copies and blockbusters 
now and then hit 100,000, went up 
16 percent. 
Sales recently have shot up once 

more. And with the music chains 
stepping up activity, sales could 
soar again. 
Typical of the upbeat mood 

among many publishers, Steve 
Stein, president of Sound Horizons, 
says, "I never had a runaway best-
seller [before]," in reference to "The 
Marianne Williamson Relation-
ships Workshop." Two others 
almost as hot are "Gloria Steinem 
On Self Esteem" and "Men And 
Women: Talking Together." 
Where the more enthusiastic 

might hesitate is in projecting how 
the rental market will grow. Stein is 
reluctant to endorse rental, and 
David Hisbrook, VP marketing at 
Brilliance, says rental's long-term 
growth "could mean fewer pro-
grams and a much higher price," a 
condition parallel to video. 
But overall, Hisbrook remains 

optimistic, noting that Brilliance 
had 42 titles in 1992 and will pub-
lish 60 this year—an expansion 
echoed by Grady Hesters, CEO at 
Audio Partners, who like Hisbrook 
sees the format growing in popu-
larity. 

At any rate, APA shows sales for 
the first quarter of 1993 up 81 per-
cent, net after returns. Units, 
including the total package, grew 
by 65 percent. The average per-unit 
receipt for APA member publishers 
was $7.33; the average retail price, 
$15. 
According to several sources, 

however, the business could be in a 
position to explode once again due 
to the lower price points of publish-
ers such as Dove Audio, with its 
launch of "Value Pack" and 
"Supersound Buys," bringing the 
price per title down to $8.99. 

Similarly, Patricia Johnson, 
VP/Publisher at Random House 
Audio, is seeing action now in Wal-
Mart type outlets via the "Priceless" 
line, also at $8.99. "We're selling 
through such wholesalers as 
Handleman, National Book, 
Charles Levy and so on," she says 
of expanding the product into mass 

merchandising. 
At the same time, just as video 

rental is expanding to grocery 
stores, exponentially extending 

ThettiMaILLIAMSON 
RELAI1ONSHIPS %SHOP 
Author of the el IkteSelltne A Return To lure 

H 

S LIND HORIZONS 
Sound Horizons' best-seller 

that market, so is audio books 
rental, says Terry Lipelt, merchan-
dising director at leading distribu-
tor Rezound International. "We 
have a test right now in 82 of 91 
Giant Eagles," says Lipelt, an aver-
age of 300 SKUs with a rental of 79 
cents a day. "There're two reasons 
for how we're seeing it take off for 
the food trade: heavy foot traffic 
and the high percentage of female 
demographics"—a combination 
that is potent for the category. 

Certainly, little is as dramatic as 

nounced its own foray into audio 
books, with the formation of Time 
Warner AudioBooks, a joint venture 
of the Atlantic Group and Time 
Warner Trade Publishing divisions. 
Its first releases are scheduled for 
this fall. 
Yet despite all this enthusiasm, 

some of the blush—if not bloom— 
has worn off the product due to 
mixed reports from one of the 
fastest-growing areas of audio 
books: video store rental. This 
largely stems from the apparently 
negative results of an experiment 
by Blockbuster Video, which is the 
subject of heated discussion in 
publisher circles. 

"I think a lot of the excitement 
about audio books in video stores 
was overly enthusiastic. I said it 
then, and I'll say it now," says Seth 
Gershel, VP/publisher, Simon & 
Schuster Audio, who many consid-
er to be the dean of the business 
because of his long service with 
APA. "I think there's a place for 
audio books in video stores if it's 
done well. But if they're going to be 
successful in audio, they have to 
love the category. They have to 
learn about the category and treat it 
separately. If it's merely treated as 
just an add-on, if you just drop spo-
ken audio in without knowing 
exactly what it is, it's the road to 
failure. My hat is off to the retailers 
who do it right, because they spend 
the time and the effort." 
A number of retail respondents 

audio distribution specialist 
Rezound Corp. to the firm's annual 
spring sales conference in Kansas 
City. 
With 20 stores so far on line, 

Engen is surprised at the initial 
results. "It's frankly caught us off 
guard," he says. "There's so much 
more consumer awareness nowa-
days. We're also benefiting from 
the program Rezound has going: 
the signage, the rental-ready pack-
age, the buy-back—which I think is 
the real key—$3 for any unsold 
copy." 

Yet another audio book apostle 
who has seen some disillusion-
ment is Jake Lamb, director of sales 
and marketing for audio at distrib-
ution giant Ingram Entertainment. 
"You have to talk it up. If you put it 
away, it will be lost in the video 
store. You have to regard it as a 
new category," says Lamb, noting 
as well that POP is a problem. "We 
have one or two suppliers who are 
sending out things like posters, but 
very often the distributor has to do 
a lot of this." 
Ingram has some competition in 

the audio book field, but Lamb says 
he's confident "because we have 
access to 15,000 titles and we have 
26 branches. Also, we do not 
charge a premium for packaging." 
Highbridge director Jim Bran-

nigan, who is president of the 
Audio Publishers Assn., is leading 
the trade group into its most active 
phase ever outside the book busi-

Just as video rental is expanding to grocery stores, 
exponentially extending that market, so is audio books rental. 

what is occurring at Durkin Hayes 
Publishing, which is changing its 
name to Durkin Hayes Enter-
tainment. "We feel we have to 
broaden our vision to include all 
forms of entertainment," says Cyril 
Hayes, president/CEO, and spoken 
audio is a medium of its own, out-
side the book medium. 
Time Warner recently an-

agree, including Ted Engen, presi-
dent of Video Buyers Group, a co-
op of approximately 1,200 stores in 
30 states. "There was no consumer 
awareness when we went out there 
three years ago. We were hyping 
the wrong people. We were hyping 
the retailer, and we should have 
been educating the consumer," 
says Engen, who recently invited 

ness. This includes first-time booth 
activity at Video Software Dealers 
Assn. this summer and at the 
National Assn. of Recording 
Merchandisers next March, having 
already "walked NARM in Orla-
ndo" this year. 

Earlier this year, APA had its 
second booth at Winter CES and its 

Continued on page A-8 
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We want you to 
hear it from us 

first. 

Introducing Time Warner AudioBooks, an exciting new product line 
from the most important name in publishing and entertainment. 

From hot, new bestsellers to innovative original programs on a broad 
spectrum of topics, you'll always hear the latest and greatest on 

Time Warner AudioBooks. 

COMING THIS FALL 

THE DIARY OF JACK THE RIPPER edited by Shirley Harrison 
THE BEST CAT EVER by Cleveland Amory 

TOUCHED BY ANGELS by Eileen Elias Freeman 
IMPULSE by Michael Weaver 

HEALTH JOURNEYS by Belleruth Naparstek M.A., L.I.SW. 
A series of fourteen programs 

COMING IN 1994 

KISS THE GIRLS by James Patterson 
THE AUTOBIOGRAPHY OF NELSON MANDELA 

TEACHING YOUR CHILDREN THE ESSENTIALS by Linda and Richard Eyre 
KATHY SMITH'S WALK*FITT by Kathy Smith 

TIME WARNER AUDIOBOOKS. SOUNDS GREAT. 

o 
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AUDIO BqpKS 

Audio Publishing: 
A By-The-Book Rundown From Acquisition To Distribution 

By Matthew Kopko 

A 
look at how mak-
ers of audio 
books develop 
their products 
reveals much 
about the indus-
try as a whole, 
especially about 

ways it's finding to address its many 
audiences. 
Companies like NorthWord, the 

nature audio company whose "A 
River Runs Through It" is a national 
best-seller, or Achievement Inc., 
parent educators, have specific 
aims and listeners. The many com-
panies in the vast "religious and 
inspirational" and children's audio 
markets are similar cases in point. 
Companies that deal in popular or 

their unabridged cassettes, others 
cut—how much depends in part on 
how many cassettes are planned. 
Abridged novels tend to fit on two 
cassettes. Kay recently did Randy 
Shilts' "Conduct Unbecoming" on 
four because she thought fewer 
tapes couldn't "do it justice." 
Most authors demand final say 

over adaptations of their books. "I 
love it when authors say, 'I had to go 
back to my own work to see what 
was missing,' " says Kay, who often 
does the abridgments herself. 
When the author doesn't perform 

the reading her or himself, publish-
ers may look to engage a well-
known narrator, often an actor with 
some connection to the title or 
theme—a highly regarded actress if 

patterned on—selling 100,000 
copies of the audio for a 1.5 million-
selling book would be wonderful— 
there's an additional element of risk 
in audio production calculations. 
How do companies "set a run," 

determine how many units to dupli-
cate, package and ship? According 
to Random Audio's Susan Butler, 
publishers base their calculations 
on "a combination of the first print of 
the book, the previous sales of the 
author and a whole lot of gut feel-
ing." The figure might represent 
something in the area of 10 to 20 
percent of the first hardcover print-
ing of the book itself. 
When titles are current books, 

package design is often exactly like 
the book, especially when the two 

Audio publishers often look for books with strong campaigns 
behind them, so that they can "piggyback" audio adaptations 

onto already-existing publicity. 

mixed titles develop more varied 
rationales. 

Jessica Kay's midsized Publishing 
Mills tries to produce 20 titles a year. 
Kay says her reasons for acquiring 
titles vary, from excitement over a 
text to eagerness to compete—to 
make clear her company is a player 
for big stakes. 
Promotion budgets are still small 

in the audio industry, even among 
big houses. Therefore, Kay says, 
audio publishers often look for 
books with strong campaigns 
behind them, so that they can "pig-
gyback" audio adaptations onto 
already-existing publicity. 
Big publishers naturally retain 

first dibs on their titles, but they turn 
only a small number of their many 
new titles into audio books. It's up to 
enterprising audio publishers to 
discern which titles might do well 
on audio and to license or buy rights 
to them. 

Publishing Mills is currently com-
pleting a deal for "Angie, I Says" by 
Avra Wing, a book Kay says she 
"passed" on a year ago. It's now hot 
because it will soon be a film star-
ring Geena Davis and Stephen Rea. 
While some publishers, such as 

Books On Tape, pride themselves on 

it's a literary project, a gravel-voiced 
actor for an action-adventure novel. 
Michael York reads the adaptation 
of Kazuo Ishiguro's Booker Prize-
winning "The Remains Of The Day" 
(a forthcoming Ivory-Merchant film) 
for Random; Cybil Sheppard reads 
"Alice In Wonderland" for Dove. 
Though 95 percent of audio books 

are adaptations of texts, there are 
notable exceptions, among them 
the two best-selling audio series of 
all time: HighBridge's Lake Woe-
begone series, featuring storyteller 
Garrison Keillor; and Bantam 
Doubleday Dell's Louis L'Amour 
Series, which, though drawn from 
the Western author's novels, have 
been dramatized, with teams of 
actors working to bring the stories to 
life. More and more of such elabo-
rate productions are likely in the 
future. 

Production And Packaging 
Audio publishing costs differ 

from book costs in one important 
regard: while printing costs drop as 
production increases, the price of 
each duplicate tape stays constant 
(around a dollar a unit). So although 
audio books don't sell as many 
copies as the printed books they're 

are issued simultaneously. Cover art 
bleeds to the edge of the package or 
is within a narrow frame, with the 
audio company's logo superim-
posed at top or bottom. 
Companies have experimented 

with various kinds of packaging, 
and many styles and sizes still exist. 
A certain standard has emerged in 
the approximately 43/4 x 7 boxes 
that fit the display racks common in 
many stores. In audio-only stores 
and in stores with room for displays, 
varying sizes please the eye; where 
space is at a premium, odd-shaped 
packages cause sellers headaches. 
With some titles containing more 
cassettes than others, and outsized 
gift sets, variety is inevitable. But 
debates about packaging will con-
tinue for some time. 

Pricing And Distribution 
Nowadays, you might find an audio 

book anywhere. They're on their way 
to K Marts and Target stores. And 
more and more video outlets are offer-
ing audiotapes for rent. 
The average audio book buyer is a 

middle-aged person with an aver-
age income above $40,000, and 
publishers have been happy to learn 
there's almost no limit to what a lis-

tener will pay for coveted 
titles or gift boxes. 
Nonetheless, the push is 
on to expand the audience 
for spoken audio. 

It's likely all the big 
companies will soon have 
low-priced "paperback" 
offerings like recently 
debuted lines by Random. 
Durkin-Hayes and Dove. 
Simon & Schuster, be-

lieving spoken audio can 
reach many non-readers, 
is developing a number of 
projects with radio giant 
Westwood One, including 
taped highlights of Larry 
King's radio show, "The 
Best Of Larry King," which 
will be released in 
September. Also in 
September, Westwood 
One, with MARK 56 
Records, will begin pub-
lishing a monthly enter-
tainment magazine on 
audiocassette. "Inside 
Track," geared toward 
teens and young adults, 
will feature interviews 
with popular celebrities. 
Many companies now 

routinely produce titles on 
CD; Dove struck a deal 
with Allegro to produce 
100 audio books for sale in 
record stores. 

For now, the most popu-
lar titles are still adapta-
tions of books. And for 
Jenny Frost, publisher at 
Bantam Doubleday Dell, 
"the core market" for audio 
books will remain book-
stores, where acceptance 
took time to develop but is 
now strong. 
"There's a huge world 

to conquer," Frost says. 
"We're going to have to 
develop new kinds of prod-
uct and ways to sell it." But 
audio is the fastest-growing 
sector of publishing, and 
while much of the public has 
yet to learn about it, :poten-
tiAlq are enormous." OF 

Matthew Kopko is the 
audio editor at Publishers 
Weekly. 

Jessica Kay 

Larry King 

Susan Butler 
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Michael York's Novel Approach 
Observations Of An Audio Book Recording Session 

By Don Jeffrey 

N 
EW YORK—Ran-
dom House asked 
renowned British 
actor Michael 
York to record 
the audio ver-
sion of author 
Michael Onda-

atje's critically acclaimed novel The 
English Patient (Knopf), which is 
about the lives of a small group of 
people who come together at a 
bombed-out villa near Florence. 
Italy, during World War II. This 
reporter spent part of an afternoon 
at the Corelli/Jacobs recording stu-
dio here, where York taped his read-
ing. Also present were producer 
Lauren Krenzel and engineer Jerry 

LaRosa. 
The producer and engineer sit 

behind a recording console in the 
carpeted control room, which has 
partly corked walls and a tile ceil-
ing. Analog and digital audiotape 
machines are running, DAT serving 
as backup in case something is lost 
on analog. 
Michael York sits behind a win-

dow in a small recording booth at a 
table that holds a well-marked script 
(a 178-page edited version of the 
novel), a lamp, a water pitcher and a 
cup. He is dressed comfortably: the 
top buttons on his blue striped shirt 
undone, sleeves rolled up. He 
speaks into a microphone partly 
blocked by a circular windscreen to 

cut down on exhaled air. He reads in 
a resonant baritone, changing voic-
es to portray the narrator and vari-
ous characters in the book. 
The engineer slates each record-

ed take by number and listens for 
unwanted noises such as clicks and 
page turns and for mispronounced 
or skipped words. The producer 
offers direction to the actor on vocal 
choices and interpretations. 
York uses his hands while he 

reads. It is as if he is conducting a 
score of this symphony of words 
that he is dramatizing. When he 
doesn't like the way he has read a 
line or when he muffs a word, he 
makes quick dismissive move-
ments with his hands, as if erasing 

SOUNDS OF SUCCESS 
THE TOP HITS ARE FROM RANDOM HOUSE AUDIO 
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the offending words in the air. 
Sometimes he follows up a mis-

take with a clearing of the throat or 
with a short rapid vocalization: "luh 
luh luh luh luh." 
Sometimes the actor becomes so 

caught up in the drama of the story 
that his voice booms from the large 
speakers on the wall in the control 
room. At one point, the producer 
suggests, "You might want to take 
the level down a little. It might be a 
little loud for the mikes." 
York asks for direction. When a 

new character is introduced, he 
asks, "Should I get another voice? Is 
it too much like the Englishman?" 
The session slows down for a 

passage in which numerous foreign 
names arise: Kharga, Zerzura, 
Uweinat, Gill Kebir, Ladislaus de 
Almasy. After York painstakingly 
pronounces each word several 
times, like a beginner in a language 
class, Krenzel jokes, "That's it. Piece 

British actor Michael York reads The English Patient. 

of cake." York is ready but prefaces 
the take with, "Abandon hope, all ye 
who enter here." 
Another new character appears: 

the wife of a rich adventurer. 
Krenzel says to York, "I hope you 
have a young Englishwoman in 
you." York's voice takes on an 
effeminate tone as he says, "Oh yes, 
frightfully. Especially of that class." 
At 5 p.m. the producer calls an 

end to the taping. She wants to 
record room tone. The actor leaves 
the recording booth, but the mike 
remains on. This gives silent 
stretches of tape that can be spliced 
into the edited version to aid in tran-
sitions or to replace sections where 
unwanted noise crept in. 

The day's work began at 11 a.m., 
and about half the script has been 
read. The taping will be completed 
the next day. 

In an interview. York says that he 
was excited when a Random House 
editor asked him to record the book 
because, knowing it had won 
Britain's prestigious Booker Prize, he 
had wanted to read it. 

The preparation he undergoes for 
a reading is a telescoped version of 
what he does for an acting role. "I 
prepare by reading the book and 
then determining an approach for 
each character, - says York. "Lauren 
and I hadn't met until this morning. 
It's a fast synthesis." 
Says Krenzel, "He knows how to 

edit himself and go back and do 
another take. He directs himself a 
lot. He's very perfectionistic. - Their 
rehearsal time together consisted of 
"talking on the phone a lot. -

AUDIOBOOKS 

THENCL I 

79›:1/4 

PATIENT 

44 
M.th•el Ond•à1, 

4ilkytu 

The English Patient presented 
unusual challenges for actor and 
producer because it is impressionis-
tic and nonlinear, a literary work 
rather than a mainstream novel. 
"When you have a piece like this, 
you need a very smart actor to make 
sense of it," says Krenzel. 

After the sessions. Krenzel would 
send the tapes to a studio for editing. 
A week or two later, she and the edi-
tor would meet to mix music for 
atmosphere and mood. The master 
cassette was expected to be ready 
July 28. The audio book will be 
shipped in mid-November, accord-
ing to Random House, at a list price 
of $17. It will consist of three hours of 
material on two cassettes. 0 
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second exhibit at the booksellers 
gala, as well as one midwinter and 
two summer sessions of the 
American Library Assn. 
Brannigan believes audio books 

make sense in video and record 
stores "because there's all kinds of 
traffic in and out. Also, a lot of them 

Steve Gordon of Reader's Chair 

fit our demographics." And, at least 
in video stores, "the bent is toward 
rental. Our hope is that rental will 
do for audio books what it has done 
for video," that is, expand the mar-
ket for sell-through. "Rental has 
driven the sell-through market. You 
have to get people used to the for-
mat before they'll buy it." 

In that regard, the Blockbuster 
experiment is interesting to 
Brannigan. "I heard that Block-
buster tested it and was not going 
to pursue it. But you can find pock-
ets of great success within the 
Blockbuster test," he says. "Talk to 
Blockbuster people in Rhode 
Island, Florida and elsewhere. Like 
any test, it was as successful as the 
people at the store level were mak-
ing it. 

"It's the same problem this 
industry had with the bookstores a 

AUDIO BeKS 

Listening Library- Audio 

Sound Creationsfor 
Generation! 

• Best-selling Children's & Young Adult Titles 
• Classic & Contemporary Fiction for Adults 

• Ramona Quimby 
• The Boxcar Children 
Mysteries 

• Fudge-A-Mania 
• The Outsiders 
• Lord of the Flies 

• Ten Little Indians 
• Sherlock Holmes 
• Short Stories from 
Poe, O. Henry, Twain 
Hemingway, F. Scott 
Fitzgerald and more! 

Call or write for further information 

11 LISTENING LIBRARY INC. 
1 Park Avenue, Old Greenwich, CT 06870, (800) 243-4504, 

(203) 637-3616, FAX: (203) 698-1998 

  $ I 5 Y5 
GROWING UP BRADY 
Read by Barry Williams (a k a Greg Brady) 

FEATURING THE BRADY BUNCH 
THEME SONG' Barry Williams 
who played Greg Brady on THE 
BRADY BUNCH, tells the inside 
story of the fun and games and 
hard work behind the scenes of 
one of television's most 
enduring shows. With a special 
farewell to Robert Reed 

CALL 800-72-AUDIO 
to order or for a free catalog' 

THE PUBLISMING MILLS 

AudioBooks 

1680 N. Vine Sc., Suite 1016, Los Angeles, CA 90028 

1-800-361-8153 

• CASSETTE DUPLICATION 
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• SERVICES 
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• Complete packages 
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few years ago. Someone would buy 
three copies of a title, put them in 
the back of the store and then won-
der why they didn't sell well." 
As for other outlets, in particular 

the exclusive audio book store. 
Brannigan sees expansion being a 
"region specific" phenomena. In 
fact, he is surprised Heller & Jed in 
New York City's financial district, 
where there is little automobile 

primary reason for listening to 
audio books is that the listener can 
do something else as well," says 
Brannigan. "But the interesting 
thing is that the second response to 
a survey question is that they listen 
because they simply enjoy the 
medium. They'll be at home, kick 
back and just pop in a tape, or lis-
ten to a tape before bed, just to 
enjoy it. They don't have to be 

"When we went out there three years 
ago, we were hyping the retailer, and we 

should have been educating the 
consumer," says Ted Engen of Video 

Buyers Group. 
commuting, took off so well. "New 
York City is the last great bastion of 
AM talk radio. So we assume, prob-
ably incorrectly, that even those 
driving listen to radio," says 
Brannigan. 
But the audio market is going 

well beyond the commuter. "The 

doing something else. That was 
surprising." 
More and more, consumers and 

retailers are appreciating that an 
audio book need not necessarily 
work because it sold well in print 
form, says Steve Gordon, partner 

Continued on page A-10 

HARPERAUDIO... 
WHAT A BESTSELLER SOUNDS LIKE 
Proudly announcing simultaneous releases with some of the season's 
most titles_ 

AFTER ALL THESE YEARS 
by Susan Isaacs, performed by Christine Baranski 

1-55994-717-9, July, 2 cassettes, $16.00 

SACRED CLOWNS 
by Tony Hillerman, performed by Gil Silverbird 
1-55994-549-4, August, 2 cassettes, $17.00 

RISE AND WALK 
THE TRIALS AND TRIUMPH OF DENNIS BYRD 

by Dennis Byrd, read by Dennis Byrd 
1-55994-948-1, September, 1 cassette, $11.00 

HONOR AMONG THIEVES 
by Jeffrey Archer, performed by Martin Jarvis 

1-55994-723-3, July, 4 cassettes, $22.50 

STAR TREK MEMORIES 
by William Shatner, read by William Shatner 

1-55994-783-7, September, 4 cassettes, $22.50 

To order, call 1-800-C-HARPER 
ddid gm HarperAudio 

A Division of HarperCollinsPublishen 

AS MORE PEOPLE 
THAN EVER BEFORE LISTEN TO 

SPOKENWORD AUDIO, 
WE'RE GIVING THEM MORE 

AND BETTER -TITLES TO LISTEN TO 
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ntroducing 

HELION AUDIO BOOKS 
A full Service Books on Tape 

Production Company 

We are proud to present our latest release 

All Stories Are True 
Written by PEN/Faulker Award winner 

JOHN EDGAR W IDEMAN 

Read by Grammy Nominee 
CLIFTON DAVIS 

Available August 1993 
For additional information please call 

(818)352-9174 

J. 
WARNING: DON'T CALL 
ANY TAPE DUPLICATOR 
UNTIL YOU READ THIS! 

Did you know that not all 
duplicators are the same? 

Sure, you can get a pretty good 
product at a reasonable price 
from a lot of places. 

What are most suppliers 
lacking? Care and attention to 
detail! Has the master been 
reproduced perfectly? Are the 
labels or imprinting correct? 
The right color? The right 
copy? Is the packaging correct 
and complete? Have they 
coordinated delivery from other 
suppliers? Was the job finished 
ON TIME? 

If you called with a problem or 
question, was the salesman 
always out? 

For more than 24 years ABBEY 
TAPE has been paying atten-
tion to detail, using extra care, 
doing things right. 
One of their customers, since 
1970, has purchased more than 
50 thousand cassettes per year 
and has never returned a 
single cassette. One business 
consultant, a client for over 10 
years, told them a company as 
accurate and reliable as 
ABBEY TAPE was a rare find 
these days. 

Call (800) 346-3827 (In Calif. 
(818) 882-5210) and talk to the 
nice folks at ABBEY TAPE 
DUPLICATORS, INC. They'll 
be happy to send you a free 
brochure. 

10) A bbimy Tape 
Duplicators, Inc. 

• Cassette Specialists 
Since 1968 

• Reliable Personal 
Service 

• Hi Speed & Real Time 
Duplication 

• Labeling, Imprinting, 
Packaging 

• Concept to Fulfillment • Narration Studio & Mastering 

9525 Vassar Avenue • Chatsworth, California 91311 
1-800-346-3827 • (818) 882-5210 • Fax: (818) 407-5900 

Retailers 
Continued from page A-9 

with Delia White in The Reader's 
Chair. He cites the five-cassette 
title "Murder On The Run" by 
Gloria White, which he says some 
retailers are wary of because of 
modest print success. "They're 
missing the point. They're missing 
the opportunity to get someone into 
their store who otherwise won't 
come in." 
Jenny Frost, VP/publisher at 

Bantam Audio Publishing, sees the 
market continuing to expand, espe-
cially with BMG, the giant record 
company, taking on the Bantam 
line and pointing toward the music 
chains. The key is store staff train-
ing, Frost believes, lauding the 
approach of distributor Rezound, 
Inc. 
"You could sit down with the 

Jenny Frost of 
Bantam Audio 

Publishing sees the 
market continuing 
to expand, espe-

cially with BMG tak-
ing on the Bantam 
line and pointing 
toward the music 

chains. 

notebook Rezound has for new 
accounts and really learn a huge 
amount about what the audio book 
business is, who uses them, why 
they use them," says Frost. "They 
give you ideas for promoting them 
in the store." 
The BMG effort will expand 

Bantam beyond its normal distribu-
tion, "which is through bookstores 
but also truck stops and video 
stores," says Frost. "BMG will 
begin soliciting an assortment of 
our titles into the record-store mar-
ket." 
Along with expansion, however, 

is the realization that "in every mar-
ketplace we go into, there will be 
that same painful learning curve 
that we had in the bookstore mar-
ketplace," says Frost. "I'm sure it 
will take a long time for the video 
store market to have an awareness 
of what audio books are." 

It will also require a lot of dedica-
tion, she believes. "In my opinion, 
firms like Rezound, Inc. and 
Wherehouse are much more com-
mitted. What I hope we can do with 
BMG is target some [music] 
accounts that can work the product 
like video stores have to work it— 
maybe some small chains—get a 
positive sales history, and then 
slowly expand. ID 
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R000rdiog Services of California, lac. 
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o State-of-the-art Digital Technology 

o Mastering & Approval Cassette 

o Dolby Encoding & HX Pro 
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Phone (818)341-1124 FAX (818)341-9131 
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The Writing's On 
The CD 
Spoken Word Labels Are Catching A 
New Beat And Attracting A New 
Generation 

By Deborah Russell 

A 
poetic renais-
sance is spread-
ing from street 
corners to cof-
feehouses, from 
public radio to 
MTV, as fascina-
tion with the 

"spoken word" revitalizes a unique 
and intriguing entertainment genre. 

Activity is on the rise at labels spe-
cializing in the CD reissue of titles by 
such beat poets as Jack Kerouac, 
Allen Ginsberg and William 
Burroughs as well as new releases 
by a current generation of "punk 
poets," including Henry Rollins, 
Dana Bryant and Maggie Estep. 

"People are really hungry for it," 
says Liza Richardson, who hosts a 
spoken word program on the nation-
al public radio station KCRW in 
Santa Monica, Calif. "People are less 
and less afraid of spoken word and 
are beginning to realize how palat-
able it can be. It doesn't have to be 
some esoteric poem with someone 
screaming." 
Richardson works with the spoken 

word label Gang Of Seven (which 
was launched about a year ago in 
Larskpur, Calif., to celebrate "the art 
of storytelling"), and she is co-pro-
ducing a compilation of works by 
female poets set for release in 
October. Gang Of Seven bowed last 
summer with "First Words," a compi-

lation featuring the work of Spalding 
Gray, Lynda Barry, Hugh Gallagher 
and Wallace Shawn, among others. 

In June, Gang Of Seven released 
"The Lynda Barry Experience," and 
in September the label will release 
"No Boundaries," a collection of read-
ings by activist/writer Peter 
Matthiessen. Gang Of Seven hopes 
to close the year with a poets' compi-
lation, showcasing a number of up-
and-coming artists, including 20-
year-old Bahiyyih Watson. 

"There are some amazing poets in 
[New York City's] East Village who 
are just on the street corner reciting 
poetry," says Janet Rienstra, head of 
A&R at Gang Of Seven. She notes 
that the label accepts artist demos 
and says she travels as often as pos-
sible to check out the thriving poetry 
scenes in New York, L.A. and 
Chicago. 
New Alliance, the Lawndale, 

Calif.-based spoken word imprint, 
has a catalog that includes some 100 
titles by such current spoken word 
artists as Wanda Coleman, Louie 
Lista and Pleasant Gehman. 

Late August will see the release of 
Gehman's "Ruined," Linda J. Alber-
tano's "Skin," and Joel Lipman's 
"Down Your Street." New Alliance 
will close the year with Lista's "To 
Sleep With The Lights On," Michelle 
T. Clinton's "Blood Is A Bright Color" 
and Tommy Swerdlow's "Prisoner Of 
Gifted Sleep." 

In addition, September will see the 
launch of New Alliance's offshoot 
label, Issues, which has scheduled 
the fall release of a number of sports-
related spoken word titles. John 
Wooden's "My Life In Basketball" 
and Bill Walton's "Real Men Are 
Made In The Paint" are first, followed 
by the works of sports figures Jack 
Ramsey and Charlie Jones. 
Another new imprint making its 

mark in the spoken word genre is 
Axiom/Island, which released "Be 
Bop Or Be Dead" by Umar Bin 
Hassan, one of the legendary Last 
Poets, who has been recording radi-
cal revolutionary poetry since 1969. 
One of Hassan's most famous 

works, "Niggers Are Scared Of 
Continued on page A-12 

To order, call 1-800-C-HARPER 

HARPERAUDIO... 
WHAT A BESTSELLER SOUNDS LIKE 
Proudly announcing simultaneous releases with some of the season's 

most-anticipates titles... 

AFTER ALL THESE YEARS 
by Susan Isaacs, performed by Christine Baranski 

1-55994-717-9, July, 2 cassettes, $16.00 

SACRED CLOWNS 
by Tony Hillerman, performed by Gil Silverbird 
1-55994-549-4, August, 2 cassettes, $17.00 

RISE AND WALK 
THE TRIALS AND TRIUMPH OF DENNIS BYRD 

by Dennis Byrd, read by Dennis Byrd 
1-55994-948-1, September, 1 cassette, $11.00 

HONOR AMONG THIEVES 
by Jeffrey Archer, performed by Martin Jarvis 

1-55994-723-3, July, 4 cassettes, $22.50 

STAR TREK MEMORIES 
by William Shatner, read by William Shatner 

1-55994-783-7, September, 4 cassettes, $22.50 

lti HarperAudio 
A Division of I larperConinsPublishers 

1972 

A NEW DIVISION OF 

The 
Talking 

1993 Book 
Company 

The David Gresham Entertainment Group (Pty) Ltd. 

Already representing several major international 
"spoken word" catalogues in Southern Africa, 

we are now looking to expand our product base. 
Please contact us. 

Product Manager: Devon Mc Duling Telephone:(2711) 444-2630 
Fax:(2711) 444-1932 P.O. Box 46020, Orange Grove, South Africa 
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Spoken Word 
Continued from page A-11 

Revolution," is featured on the Axiom 
album and will gain widespread pop 
exposure via Janet Jackson's summer 
film, "Poetic Justice," in which 

Hassan performs. 
Spoken word is set to gain even 

more popular exposure, thanks to the 
MTV series "Unplugged," which 

showcased the works of such poets 
as Henry Rollins, Maggie Estep, 
Barry Yourgrau, Edwin Torres, Bob 
Holman and 99 last month. 

It was a first for the network, and 
the show's co-executive producer 
Bob Small applauds MTV's efforts to 
bring the genre to a new generation. 

SEX MURDER, 
ADVENTURE 
AND BIC TIME 

PRO 
SOUNDEDITIONS 

To 
Clam 

atrit 
The most exciting story in rental entertainment today is audio books. The market is already over $1 billion—and 

growing. Now you can he part of the action, with Rezound Audio Book Systems. 

Rezound gives you everything you need to succeed: The hottest titles—in rental-ready boxes, exciting promotional 
materials, and a comprehensive dealer support program. Nobody else gives you a turn-key system like this. 

Call Rezound today and start a new chapter in success. 

Call I•800-328-1639 for free information. 
izezot.ND e 1993 Rezound International, Inc. 5353 Nathan Line, Minneapolis, MN 55442 
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Its A Great Way To Read. 
Just Listen. 

"There is an incredible number of 
people in college—and younger— 
who do read and who do want to talk. 
Once again, MTV is there for them," 
says Small. "This provides a new 
way of thinking, watching and lis-
tening to each other. And there's a lot 
of laughs. You don't have to be on 
some intellectual plateau; it's not 
like a really 'aren't we heavy' beatnik 
kind of thing." 

Small notes that the '90s version of 
spoken word he is promoting is not 
just a kitsch re-creation of the '50s 
and '60s beat poets. And while spo-
ken word is spawning a new genera-
tion of artists and is reaching a new 
generation of listeners, no one in the 
industry downplays the significance 
of those artists who personified the 
beat generation and who launched 
the spoken word movement in the 
first place. 
Santa Monica, Calif.-based Rhino 

Word Beat debuted in 1990 with the 
four-CD "Jack Kerouac Collection" 
and has since re-issued such record-
ings as the three-CD boxed set "The 
Beat Generation" and the single-CD 
Ken Nordine title "The Best Of Word 
Jazz." An Allen Ginsberg boxed set is 
scheduled for early next year. 
Berkeley, Calif .-based Fantasy 

Records, meanwhile, whose found-
ers recorded much of the beat poets' 
works some three decades ago, 
recently released the four-CD anthol-
ogy "Howls, Raps, and Roars," which 
includes a number of unreleased 
recordings by Gregory Corso and 
Peter Orlovslcy and excerpts from the 
Mad Mammoth Monster Poetry 
Readings of 1959 and 1963, featur-
ing Lamantia, Welch, Ginsberg, 
McClure, John Wieners, Philip 
Whalen, David Meltzer and Kirby 
Doyle. The package also contains a 
full disc apiece by Lenny Bruce and 
Ginsberg, as well as selections by 
Kenneth Rexroth and Lawrence 
Ferlinghetti. 

-Art Direction, Theo Piegdon 
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Retail 
45s Still Alive At Collectables 
Label Aims To Return Top Hits To Vinyl 
• BY CATHERINE APPLEFELD 

WASHINGTON, D.C.—As the 
leader in the uphill battle to keep the 
7-inch vinyl configuration afloat, Col-
lectables Records and its sister oper-
ation, Gotham Distribution, have 
found the singles life anything but 
lonely. 

In fact, in the past few years the 
Ardmore, Pa.-based company, a fam-
ily-run business that opened its doors 
in 1981 as an oldies and reissue house, 
has been keeping company with the 
current circuit of hits as well. 
"Oldies is the base on which the 

whole catalog was built, but recently 
we've really focused on trying to 
make the top 100 singles available 
again [on vinyl] through the majors or 
independents, or through our own 
distribution," says Melissa Greene, 
VP of Gotham/Collectables. 
To achieve this goal, Collectables 

has been scooping up domestic licens-
ing rights to product from a broad ar-
ray of record companies, many of 
which had all but sounded the death 
knell on the 7-inch. Among the labels 

Melissa Greene, right, talks shop with 
her father, Jerry Greene, at the 
Collectables/Gotham headquarters. 
Melissa is the company's VP and Jerry 
is president. 

en» 

with whom Greene is doing business 
are Arista, portions of the RCA cata-
log, Tommy Boy, Fantasy/Stax, and 
Rhino, as well as the labels under the 
Sony, CEMA, and PolyGram umbrel-
las. In addition, the company is nego-
tiating with other labels for licensing 
deals. 

In its effort to keep vinyl singles 
alive, Collectables has seen sizable 
success in its own right—sales have 
increased steadily each year, accord-
ing to company President Jerry 
Greene—but it also has inspired some 
other labels to rethink their decisions 
to deep-six the 45. "Because we are 
doing so well, a lot of labels have 
started to put them back out again," 
says Melissa Greene. 
Although Collectables' foray into 

current waters has proven lucrative, 
its soul remains in oldies. Avid collec-
tor Jerry Greene's love of the music 
dates back to when he was 15 years 
old and working at Times Square 
Records in New York, a memory that 
provided the catalyst for an upcoming 
Collectables five-volume retrospec-
tive. From 1966-68, he owned the 
Crimson Records label, where he gui-
ded the Soul Survivors' smash single 
"Expressway To Your Heart." 

"There's a lot of records that we 
put out that we don't make money 
with, but we feel that by putting them 
out we're keeping the configuration 
alive," he says. "Most people would 
probably just put out Beatles and 
Beach Boys and the sure winners. 
We're putting out records by differ-
ent vocal groups that weren't big at 
the time, but we do get calls for them 
and we feel that if we didn't do it, they 
would probably get lost." 
To sustain interest among collec-

tors, the label is always searching for 
new ways to showcase its product, 
including special editions, releases on 
colored wax, and anniversary sets. 
Because it is not geared toward 

front-line product, Collectables does 
not put out 12-inch singles and, says 

Greene, "The only reason we added 
the current singles initially was so it 
would help the oldies sales." A test 
conducted in 17 WaxWorks stores, in 
which 200 current country vinyl sin-
gles were placed at the front of 2,000-
plus-piece oldies sections, supports 
this theory. In 15 stores, sales of the 
oldies increased by 32%; the other 
two saw a 72% increase, according to 
Greene. 

Collectables also has carved a niche 
in the albums market. About one-
tenth of its 2,500-piece catalog con-
sists of full-length albums, primarily 
in the R&B, blues, and jazz genres. 
The label plans to release a minimum 
of 15 full-length albums each month 
for the next year or two. 

(Continued on page 51) 

The Right Price. Antones/Discovery celebrated the release of Toni Price's "Swim 
Away" album with an in-store party at Waterloo Records Shown here from left 
are John Kunz, the owner of Waterloo Records, Harry Friedman of Antones 
Records, Clifford Antone of Antones. Price. and Syd Birenbaum of Discovery 
Records. 

Publicity Is Payback For Offsite Sales 
• BY DEBORAH RUSSELL 

LOS ANGELES—Music retailers 
who take inventory offsite in the hope 
of moving units at live concert events 
say the primary payoff is publicity, 
not profits. 

Chains such as Sacramento, Calif.-
based MTS and Chatsworth, Calif.-
based Tempo are among a handful of 
retailers who are willing to incur the 
overhead and sell CDs and cassettes 
at entertainment venues. 

"It's kind of like a midnight sale," 
says Joel Oberstein, retail supervisor 
at Tempo. "It has to be the right act 
and the right release." 

Oberstein defines the "right act" as 
an "eclectic artist who has built a cat-
alog at one certain label." 
Oberstein points to the Elektra 

Nonesuch act Kronos Quartet, with 
which Tempo has linked twice to sell 
product at L.A.-based concert ven-
ues. A 1992 concert sale coincided 
with the band's hit world music al-
bum, "Pieces Of Africa." The label 
arranged a "meet and greet" event 
following the show, which Oberstein 
says helped sell about 100 units. 
For some retailers, however, 100 

units does not merit such an under-
taking. "You just don't sell enough 
product to make it worthwhile," says 

Jon Kerlikowske, GM of the Nash-
ville Tower Records outlet. "You have 
to set up a register, pay an employee 
overtime, and the people doing the 
show want to charge you for doing it. 
You just can't break even." 

Tower, however, does book a booth 
at the annual country music Fan Fair 
event in Nashville each June. The 
most recent four-day music festival 
attracted some 24,000 country fans 
from as far away as South Africa. The 
retailer says his primary motivation 
is exposing the chain to new custom-
ers. 

"It's successful just for the public-
ity it creates," says Kerlikowske. "It 
puts the name Tower Records all over 
the globe." Ideally, fans are com-
pelled to purchase items the artists 
can autograph, he notes. 
But Fan Fair is one of the few in-

stances in which Kerlikowske would 
consider selling units offsite. "I 
wouldn't do it for a single concert," he 
says. 

David Frey, one of the organizers 
of the H.O.R.D.E. package tour, is 
meeting with that kind of resistance 
from major retailers he had hoped to 
enlist for the tour's "traveling record 
store," in which retailers in each mar-
ket would sell product at the concert 
site. 

"The bigger stores have certain 
overheads to meet, and don't feel they 
can get out there and make it happen 
financially," Frey says. 
But a more positive response is 

coming from the independent com-
munity, he adds. The three-store 
Electric Fetus chain in Minneapolis 
agreed at the last minute to book a 
booth when H.O.R.D.E. visited its 
market, and used the opportunity to 
garner publicity for the store, says 
Dawn Jeche, advertising coordinator. 
"Most of the independents are used 

to really narrow margins of profit, 
anyway, and we did it more to get our 
name out there than to make money," 
says Jeche, who says she paid 40% of 
her income to H.O.R.D.E. in ex-
change for the booth. 
She says Electric Fetus moved 

about 14 CDs and 11:t cassettes during 
its stint at the show, in addition to 
selling several pairs of sunglasses, 
some T-shirts, and other miscellane-
ous items. 
The retailer also distributed a num-

ber of coupons that concertgoers 
could redeem later for discounts at 
Electric Fetus outlets. 
"We'll know how successful we 

were when we start to see the cou-
pons coming in," Jeche says. 
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HL DISTRIBUTORS, 
INC. 6940 S.W. 12 Street 

Miami, Florida 33145 

 J•tv 
• Excellent Service • Great Fill • Super Prices 
• Knowledgeable Sales Reps. Huge Inventory 
• Customer Satisfaction • CD • Cassettes. 12" 
• Fully Computerized • Accessories 

Local. 305-262-7711, Ask for Thomas 
or Call Toll Free 1-800-780-7712 

Fax 305-261-6143 

WE ARE A SERVICE ORIENTED COMPANY 

BASSIN 
IS THE 

LASERDISCS J /414t 
(D'S, TAPES 

CASSINGLES, 12" 
ACCESSORIES CS, Find out what 
PROF. PRODUCTS, everybody's talking about! 
VIDEOS, T-SHIRTS Call toll free 800-329-7664 Ask For Bruce 

& MUCH MORE! 
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QDIPR)ssin IBUTORS 

pint% 

erte\ e,se 

*LARGEST DISTRIBUTOR IN THE U.S. 
*OVER 1 MILLION CD'S IN STOCK 
*SERVICE SPECIALISTS 
*FULL LINE DISTRIBUTOR & ONESTOP 
*48 HR. OR LESS DELIVERY 

Ph.: (305) 621-0070 or fax: (305) 620-2216 • 15959 N.W. 15 Ave., Miami, FI 33169 

CD ONE STOP 
WILL PAY YOU TO 
COMPUTERIZE 
NOW! 
Become a CD One 
Stop/SoundScan Reporter 
and we'll pay you to computerize. 
Already computerized? — 
You can still cash in! You do 
not NOW or EVER have to be a CD 
One Stop customer to qualify! 

Call the CD One Stop/SoundScan Reporter's 
Hotline — 800-388-8889 ext. 457 

COMPACT DISCS 
CASSETTES 

800-388-8889 • FAX: 203-798-8852 
13 Francis J Clarhe Circle, Bethel. CT 06801 
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HMV's Megastore Moves; 
Jersey Land(mark) Grab 
MAKING TRACKS: While other 
chains have been making advances in 
the superstore category, HMV, the 
chain that launched the onslaught 
against Tower Records/Video's domi-
nance of the superstore market, has 
quietly spent the last two years im-
proving the three U.S. superstores it 
opened in 1990. Now, HMV appears to 
be getting back into the superstore 
race. 
Track hears the chain is looking 

closely at a Herald Square/34th Street 
location, one of New York's prime re-
tail areas. Currently, The Musicland 
Group is the main player there, with 
two Sam (;oodys and a Suncoast Mo-
tion Picture in A&S Plaza and a 
freestanding Sam Goody location on 
34th Street. If loee° '44"T'sd "— 
HMV would ha 
three stores 
the Manhatt. 
market. 
Meanwhi 

HMV is also sl 
to be close 
penning a dE 
for its seco: 
Boston-area 
store. Although rumors abound as to 
where HMV will open that store, 
Track has yet to determine the exact 
location. 

ON THE INDIE FRONT: George 
llocutt, chairman and CEO of INDI, 
has extended his contract with the 
company through August 1994. The 
company reports gross sales of $92 
million for the fiscal year that ended 
June 30. In other INDI news, the com-
pany will hold its first convention Au-
gust 20-21 at the Sheraton Inn near 
Newark (N.J.) Airport. .. Speaking of 
New Jersey, Landmark Distributors 
will move its Northeast branch to 
Carlstadt, N.J., Aug. 23. The move 
will give Landmark a total of 30,000 
square feet, up from the 9,000 square 
feet of its current Long Island City, 
N.Y., facility. Landmark will keep its 
current phone number, albeit with a 
201 area code ... Meanwhile, Na-
varre, which last week announced that 
it intends to go public, held a company 
convention July 7-10 in Minneapolis. 
The convention, which was themed 
"Our World Of Music And Beyond," 
featured product presentations from 
Cabin Fever, American Grama-
phone, Disney, DA Music, Spinna-
ker, DCC, Moulin D'Or, Thump, 
Hearts Of Space, Global Pacific, and 
Triloka. In addition, Jeff Arundel, a 
recording artist on Gift Horse Rec-
ords, performed for the attendees. 
Navarre president Eric Paulson 

handed out employee awards during 
the convention. Kevin Day, Los 
Angeles field sales representative, 
won for salesperson of the year; Cindy 
Chinn, regional sales manager in Min-
neapolis, and Karen Paset, who re-
cently was promoted to regional sales 
manager in Chicago, were named as 
runners-up. In addition, Virginia 
Miller, warehouse manager, won a 
"special award of recognition." 

DISCHORD IN TUNE: Artist-run 
labels are generally known for being 
in tune with the music and the fans, 

but they can be out of sync with the 
vital link—the retailers and whole-
salers—that gets albums and singles 
into the hands of shoppers. However, 
Dischord Records, the Arlington, 
Va.-based label run by Ian MacKaye 
of Fugazi, is working at strengthen-
ing that link. 
With the release of Fugazi's current 

album, "In On The Killtaker," Dis-
chord finally got around to seeing eye-
to-eye with accounts on barcodes. Ini-
tially, Dischord resisted the industry's 
move to the barcode and refused to 
mar their albums' artwork with it. But 
for the last two years, all catalog and 
new releases, except for Fugazi al-
bums, have had barcodes applied to 
the shrinkwrap, if not the actual art-

RETAIL 
TRACK 
by Ed Christman 

So while bar-
codes have been 
put on current al-
bums by the la-
bel's other acts, 
such as Circus 
Lupus, Severin, 
and Shudder To 
Think, a.s well as 
catalog titles 

from Scream and Minor Threat, 
among others, Fugazi itself didn't 
place a barcode on the shrinkwrap of 
its last album, or on some pressings of 
its current album. 

"In On The Killtaker" so far has 
peaked at No. 153 on the Billboard 200 
and No. 4 on Heatseakers. The album, 
which has shipped about 180,000 units, 
currently resides at No. 13 on the lat-
ter chart. The band's last album, 
"Steady Diet Of Nothing" sold 215,000 
units, according to MacKaye. 
MacKaye says the barcodes are a 

"real scar" on album artwork. But 
when Dischord was soliciting "In On 
The Killtaker," MacKaye says, "The 
chains said that 'if you can put bar-
codes on this, we will take X amount.' 
In the past we refused to put 'bar-
codes] on. But now that technology is 
to the point where it is helping them 
run their business more efficiently, I 
can totally understand where [the 
chains] are coming from." 
So Dischord put barcode stickers on 

the shrinkwrap of albums that are sold 
to chains, he says. In return, MacKaye 
is hoping that merchants will be a lit-
tle better at adhering to the label's 
price structure, which is less than in-
dustry standards. Its cassettes, which 
go for $4.50 wholesale, have a list-
price equivalent of $7, while its CDs, 
which wholesale at $6, have a list-price 
equivelent of $8. 
"We never have been trying to un-

dermine stores by enforcing them to 
charge a certain amount," says Mac-
Kaye. "But we charge those [lower] 
prices because we want our albums 
available to everybody." 

Dischord distributes its records by 
itself, selling direct to about 250 ac-
counts, and also uses independent dis-
tributors Southern Distributors; 
Relativity Entertainment Distribu-
tion; Cargo, Trip, Dutch East, and 
Twin Cities. 
"We are a really small company," 

says MacKaye. "We just make the rec-
ords and sell them." 

riAüi 
TALK I 

A Christmas 
Score 

KRIS KRINGLE HERE, 
with a scary tale 
of which you 

should be ware. 

I recently met 
Jack Skellington, 

whose gaunt looks 

gave me a scare. 

Jack is a man 

Tim Burton created, 

(you know, the Batman 
and Scissorhands guy). 

Nightmare Before Christmas, 

Tim's latest creation, 

is an exciting 

reach for the sky. 

It's a stop-motion 

animated feature, 

the very 

first of its kind! 
With ten NEW songs 
by Danny Elfman, 

the soundtrack will 

blow your mind! 

It's not your 

typical soundtrack, 

of old songs being redone. 

New songs like 

"What's This?" 

and "Oogie Boogie" 

make 

Nightmare Before Christmas 

fun. 

These new songs 

that tell Jack's story, 

what do they 

mean to you? 

They mean holiday shoppers 

will buy either 

one or two. 

CC, WALT DISNEY RECORDS 
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Music Builds South Florida Network Of Specialized Stores 
BY JOHN LANNERT 

MIAMI—Though Nlusic has 
been long known as perhaps the top 
import/specialty store in Miami, it 
was not until last March that the 
Gainesville, Fla., outlet garnered 
the company international notori-
ety. 
Cause for the notice resulted 

from a newspaper ad, placed by 
store manager Scott Williams, that 
gave any nude customer 50% off on 
a purchase. After several clients 
arrived in the buff for cut-rate 
goods, Gainesville police learned of 
the ploy and quickly nipped the 
promotional campaign in the bud. 
The incident eventually died 

131 LLEE 

TA I I_ 
IS COMING SOON TO 
A STORE NEAR YOU! 

down, but not before the Associated 
Press, CNN, and a host of big-
name newspapers and publications 
had inquired about the occurrence. 

"It was a joke, really," says Y&T 
Music president Richard Ulloa. 
"Scott did not expect anything, but 
guess what? Eight people came in 
nude and Scott had to give them a 
discount." 

Ulloa himself hasn't engaged in 
such daring promotions since open-
ing the first Y&T store in 1981. But 
he undoubtedly is a firm believer in 
discount pricing. 
"We compete with the chains," 

declares Ulloa. "We always sell 
boxed sets lower than anybody, and 
on new material we work on much 
less of a margin. But we make that 
up by selling a lot of imports, cutout 
product, T-shirts, posters, publica-
tions, and used CDs." 
Over the past 12 years, Ulloa also 

has become a master of specialized 
stores. Apart from his 3200-square-
foot flagship store near the Univ. of 
Miami, Ulloa owns Yardbird Rec-
ords, a small 800-square-foot jazz 
store located several blocks away. 
In addition, Ulloa owns a dance out-

let in Miami Beach called Y&T 
Dance Music, which in March was 
named best dance retailer for the 
second consecutive year at the Win-
ter Music Conference. 
"There have been three factors 

important to my success," says 
Ulloa. "One is always having new 
stuff, whether it's imports, publica-
tions, or new releases. Our clientele 
demands this of us. Second, it's our 
job to turn people on to new music, 
that's what we do; and third, we 
must have an interesting product 
mix." 
The sales blend Y&T currently 

sports is 50% alternative rock, 15% 
mainstream rock, 15% '60s rock, 
and 10% metal. The remaining 10% 
is split among country, rap, folk, 
and reggae. Ulloa notes that im-
ported product accounts for 20%-
25% of sales of his flagship store's 
total album revenue, "depending on 
the dollar." 
The format breakdown of total 

sales of the main outlet is 50% CDs, 
of which 35% are imports; 20% vi-
nyl; 10% cassettes; 12% T-shirts 
and posters; and 8% used CDs. 
About 20% of Y&T's customers 

are university students, with the re-
maining buyers coming from Miami 
and as far away as Fort Lauderdale 
and West Palm Beach, some 70 mi-
les north. 
"And we're still growing," as-

sures Ulloa. "We haven't hit the big 
1 [million in total sales] yet, but we 
might hit 800 [thousand I if we're 
lucky this year." 
That $800,000 sales tally is a sub-

stantially far cry from the $4,100 
Ulloa first rang up in 1978 when the 
self-described "hard-core record 
collector" was heading up Top Of 
The Pops, his fledgling mail-order 
company for collectors. 
Three years later, Ulloa opened 

his first Y&T store, then called Yes-
terday and Today, in a building that 
now houses his jazz shop. (Two 
years ago, Ulloa switched to the 
more convenient moniker Y&T Mu-
sic.) 
"One of the things that inspired 

me to open a store was when I went 
to New York and I saw all of the 

The Y&T sales staff at the chain's flagship store on Bird Road in Miami takes time 
off from duties to talk shop. Shown, from lower left, are Mari Giardna, indie buyer; 
Scott Campbell, assistant manager, Rich Ulloa, owner; Tracey Burger, manager. 
Shown in back, from left, are Paul Zimmerman, heavy metal buyer; and Justin 
Sigman, sales associate. (Billboard Photo) 

Owner Rich Ulloa, shown here, opened 
the first Y&T outlet 12 years ago under 
the Yesterday & Today logo. (Billboard 
Photo) 

cool stores like Golden Disc," says 
Ulloa. "And what really intrigued 
me was the product mix: old 45s, 
new imports from England. No-
body was doing that. in Miami on a 
grand scale. I started thinking, 'I 
can do that.' So I opened a store 
and put every record I owned in the 
store. We didn't have any frontline 
product—it was all used." 

Ulloa subsequently began bring-
ing in imported albums that he 
would supply to Univ. of Miami ra-
dio station WVUM in exchange for 
a plug or two. 

"All' of a sudden," recalls Ulloa, 
"the students would start hearing 
about our store and 'VUM would be 
playing records that no one else 
was carrying. By the summer of '82, 
Y&T was established to the point 
where repeat customers came in 
looking for new product: the Clash, 
the Cure, Depeche Mode." 
The following year the progres-

sive dance market exploded, with 
clubs like Fire & Ice forming a rela-
tionship with Y&T similar to the 
one that retailers had with the radio 
station. At the time, Ulloa also be-
gan stocking frontline product. 

In 1984 Ulloa hired Bill Ashton, 
whom Ulloa credits with turning 
Y&T into a much larger operation. 
"He cultivated my clientele," says 
Ulloa of Ashton, now a buyer in 
Atlanta for Wax'N'Facts. "He took 
control of all of the buying and tri-
pled our base of customers. At the 
same time, we became the leader in 
imports. We also began importing 
English music publications and 
started selling T-shirts." 
Buoyed by the rapid growth of 

his store, Ulloa moved to a 1500-
square-foot facility in a nearby, 
newly constructed strip center. The 
old location became home to the 
jazz store. Sales remained steady at 
the main outlet until 1990, when 
Ulloa decided to become more ag-
gressive with the radio sponsor-
ships. "It was an amazing year," 
marveled Ulloa, who opened his 
dance store that same year. 

In late 1990, Ulloa became inter-
ested in the Mavericks, a local 
country band that inspired him to 
create a record label, called Y&T 
Music. In early 1991, Ulloa put out 
a CD that led to a recording deal for 
the Mavericks with MCA Records. 
"Doing the label was almost like 

a dream that everybody has," coin-

ments Ulloa. "I was convinced the 
Mavericks were a very important 
band and they presented an oppor-
tunity for me to do something that 
I always wanted to do." 

Shortly after releasing the Mav-
ericks' eponymous debut, Ulloa 
moved his flagship store once again, 
to a location a few miles east in an 
older strip center. "This store is big 
enough and a little more down 
home," remarks Ulloa, "and I think 
we'll be here for a while." 

Despite the stores' success, Y&T 
takes up only a fraction of Ulloa's 
time nowadays. He currently is 
more consumed with managing 
Mary Karlzen, a local singer/song-
writer. Karlzen has put out one CD 
and one recently released mini-LP, 
which contains a track whose video 
has been receiving solid rotation on 
The Nashville Network. 

Ulloa admits his growing mana-
gerial chores will take him further 
from his retail business. But, he 
says, "Working on Mary's new 
project has forced our staff here to 
basically run the store. 
"We have good people running 

the store, so I could conceivably 
stay away for a year and let the 
store run itself. I don't know if I 
would do that because my heart is 
still in retail. I still get that thrill 

lndie buyer Mari Giardna, above, 
makes sure the store's indie section is 
up to snuff. (Billboard Photo) 

iceburn 

from buying a record and turning 
somebody on to it. 

"I mean if someone walks into my 
store and I turn them on to Lucinda 
Williams' Sweet Old World' and 
they never heard it before and they 
go buy that record, it makes my 
day." 

SENTRY" SEtt RIT 1' PACKAGING 

A GLOBAL IDEA 
COMES HOME 

Originally designed fir the international market. ALPHA's 
CD packages are now available to 1..S. retailers whose merchan-

dising strategies demand C'Djewel box size. 

• Prevents tampering and is compatible with all EIS tags 
• Available with countertop and hand key unlocking devices 
• Full range offormats available. including (..D. Double (D. ..ludio 
Cassette. eldeo, .11iniDisc and lideo Game 

1/ 

sentn, single CD 

Call ALPHA. a leading worldwide supplier of security packaging if se-
ware products for distributor infirmation or samples. 

A[PHA 
1-800-442-5742 • (216) 490-2000 • FAX (216) 490-2010 
fflititdammwureAmamr_b.,  
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Dispute Cramps Checkpoint's 2nd Quarter 
Firm Says European Distrib Failed To Meet Quotas 
• BY DON JEFFREY 

NEW YORK-Despite the termina-
tion of a lawsuit against Checkpoint 
Systems Inc. by its principal compet-
itor in the manufacture of electronic 
anti-theft detection tags for prere-
corded music and video, the dispute 
resulted in lost revenues and lower 
profits in Checkpoint's second quar-
ter. 
Sensormatic Electronics Corp., 

which developed a source-tagging 
technology that competes with 
Checkpoint's, agreed June 26 to drop 
a $35 million false-advertising suit 
against Checkpoint (Billboard, July 
10). 
Among the ternis of the settlement, 

Sensormatic ended its distribution 
agreement to sell Checkpoint's prod-
ucts in Europe. 

Steve Selfridge, VP of finance for 
Checkpoint, says second-quarter rev-
enues would have been 32% higher 
than last year's if Sensormatic had 
met its quotas for selling Check-
point's systems in Europe. Because of 
the dispute, Checkpoint estimates it 
lost $4 million in sales. The company's 
net revenues for the quarter rose 
8.8% to $18 million from $16.5 million 
in the same period last year. How-
ever, net profit fell 6.2% to $884,000 
from $943,000 a year ago, in part be-
cause the situation in Europe re-
sulted in a decrease in manufactur-
ing, which put pressure on margins. 
To prevent future sales declines in 

Europe, Checkpoint in July acquired 
a Holland-based company, ID Sys-
tems, which will be its distributor 
overseas. ID also makes security sys-
tems. 

Selfridge says other terms of the 
lawsuit settlement were agreements 
to "compete on a more positive basis" 
and to cross-license the companies' 
respective products if and when re-
tailers and record manufacturers 
choose a standard anti-theft device. 

In March the National Assn. of Re-
cording Merchandisers recom-
mended use of Sensormatic's Ultra-
Max acousto-magnetic technology for 
source tags on cassettes and CDs, 
choosing it over Checkpoint's and 
other systems. But later tests indica-
ted that deactivation of Sensormatic 

tags caused deterioration in the audio 
quality of some cassettes. Wall Street 
reacted by driving the prices of 
Checkpoint up and Sensormatic 
down. Checkpoint sought in its mar-
keting to capitalize on the findings, 
and that led to the lawsuit. 

Since then, Sensormatic says it has 
shipped to retailers new deactivation 
devices that do not harm cassettes. 

Checkpoint's anti-theft devices for 
music and video work on radio fre-
quencies. The paper-thin tag contains 
a printed circuit that responds to a 
certain frequency. When a nondeacti-
vated tag passes by a door sensor, 
which contains a transmitter and re-
ceiver, an alarm will go off. So far, no 
test has shown that deactivation of 
Checkpoint's tags causes any deterio-
ration of cassettes or CDs. 
"We do not believe it is a problem 

with our product," says Checkpoint's 
Selfridge. "The issue is that [record] 
manufacturers are deciding whether 
the recommendation by NARM is 
something they can live with. There's 
a lot of pressure by big retailers on 
NARM to possibly reopen the proc-
ess again." 
Jim Donio, spokesman for NARM, 

responds, "We've received from 
member companies one letter. We 
stand by our recommendation. We 
put the ball in the [record] manufac-
turers' court, and we are awaiting the 

results of the testing from them." 
Selfridge says that about 2.5% of 

Checkpoint's business comes from 
music retailers. He mentions Trans 
World Music as a big account. But he 
notes that the music industry's share 
of the company's business is "signifi-
cantly more" than 2.5%, because 
Checkpoint also supplies electronic 
security systems to mass merchants 
and electronics retailers like Target, 
Circuit City, and Nobody Beats The 
Wiz, which sell large numbers of re-
cordings. He says 250 Target stores 
use Checkpoint's system. Addition-
ally, home video accounts for 4.2% of 
the company's business. 
Besides the falloff in European 

sales, several other factors contribu-
ted to the second-quarter decline in 
Checkpoint's profits. Selfridge says 
the company recorded higher sales 
than usual ($8 million) to large na-
tional retailers, which do not provide 
the margins that smaller accounts 
give. Checkpoint also introduced 
some new products, which typically 
carry lower margins. 
At press time, Checkpoint's stock 

closed at $9.75 a share in over-the-
counter trading. Its 52-week range is 
$8.75 to $20.125. 
The company, founded in 1969, is 

based in Thorofare, N.J., and has 
manufacturing facilities in Puerto _ 
Rico and the Dominican Republic. 

K-Tel Rocks The Stocks, 
Plots New Retail Initiative 
II BY DON JEFFREY 

NEW YORK-Buoyed by 
increasing sales of its compilation 
albums and a tripling of its stock 
price, music marketer K-Tel In-
ternational Inc. has gotten its 
shares listed on the prestigious 
and visible Nasdaq National Mar-
ket System and has begun prepar-
ing a marketing campaign for a 
new album set that the company 
hopes will extend its reach in re-
tail. 

LAUNCHES 
Billboard 
A BRAND NEW DIRECTORY! 

NASHVILLE B15 / COUNTRY MUSIC SOURCEBOOK 1993 

A brand new dual-directory centralizes a network of non-country and country 
entertainment contacts under one cover for the very first time --

exploding the myth that Nashville is "just country"! 

NASHVILLE 615 is an authoritative guide to non-country music and services in 
Nashville. Country Music Sourcebook1993 is the most vital reference guide for 

artists, managers. country radio stations, promoters, and music publishers. 
Put them together and you get an invaluable guide to the Nashville scene--

in country music or any music. Order your copy of the Nashville 615 / Country 
Music Sourcebook 1993 today for just $40 plus $3 shipping and handling 

($8 for international orders). 
To order call toll-free: 1-800-223-7524 (outside NY), 

(212) 536-5174 or 1-800 344-7119 (outside NJ), (908) 363-4156 BDCM3053 

K-Tel's stock previously traded _ 

on the so-called pink sheets, which  specialize in penny stocks and, other small-capitalization securi-

ties that are generally bought and I 
sold only by certain regional bro-
kerages. 
About a year ago, the stock was 

trading at less than $3 a share. 
When the shares were listed on 
Nasdaq's national system for the 
first time July 19, they were sell-
ing at $8 each. At press time they 
closed at $8.375. 
The Plymouth, Minn.-based "\ 

company has 3.7 million shares 
outstanding. At $8.375 each, the 
market capitalization is $30.9 mil-
lion. However, 2.9 million shares** 
are owned by insiders. It is likely÷ 
that the company will take some 
step in the future to make its stock 
more liquid, but executives are 
saying nothing at present. 

"It was a natural progression 
for us," says CFO Mark Dixon on 
the move to the Nasdaq listing. 
"We've been doing well the past 
couple of years. It was time to be 
more visible to investors." 
The company has not yet re-

leased results for the fiscal year 
that ended June 30. But for the 
nine months that ended March 31, 
net sales rose 23%, to $43.1 million 
from $35.1 million the year before, 
and net profit jumped 51%, to 
$1.85 million from $1.22 million. 

(Continued on next page) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

ARTIST II IIIIII TITLE 
LABEL A. NUMBER/DISTRIBUTING LABEL (SUD. LIST PRICE) 

Z 
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1 I 

* * * No. 1 * * * 
BOB MARLEY AND THE WAILERS A LEGEND 
TUFF GONC,ISLAND 846210./PLG (998 lu .,., 

2 
, 
e 

JIMMY BUFFETT A 2 SONGS YOU KNOW BY HEART 
MCA 563317.98/11.98) 117 

3 3 
STEVE MILLER BAND A '' 
CAPITOL 46101 (7.98/11.98' /  GREATEST HITS 117 

4 
, 
0 

ERIC CLArgaiimitabaBEST OF ERIC CLAPTON 
POLYDOR 82 . Lie 117 

5 8 
ENYA • WATERMARK 
RLPH.SE. ‘:t.. 1 R BROS 94 

6 
, 
/ 

JOURNEY A RNE TEST HITS 
col I i›..qIA 44493 117 

7 5 
AEROSMIT GREATEST HITS 
(.01.,MBIA 368E, N.é E0/9.98) 115 

8 
, 
q 

, 
1 

JAMES TEST HITS 
WARNER BROS. 31 1,:. 117 

9 
THE EAGLE II» 42 , GREATEST HITS 197 1-1975 
ELEKTRA 105' 17. , • .9E0 117 

10 
, , 
11 

METALLICA A ' ... AND JUSTICE FOR ALL 
ELEKTRA 60812 (9.98/15.98) 108 

11 
,, 
IL 

PINK FLOY DARK SIDE OF THE MOON 
CAPITOL 46001* 5 98) 117 

12 
,, 
14 

MEAT LO A ' BAT OUT OF HELL 
CLEVE D INT 4•/EPIC (7.98 (GV11.98) 117 

13 
,„ 
ID 

U • 5 THE JOSHUA TREE 
IS 298•/PLG (9.98116.98) 85 

14 
,, 
IJ 

PINK FLOeLD THE WALL 
COLUMBIA 36 • .98 E0/31.98) 117 

15 
,., 
I/ 

METALLICA A ' RIDE THE LIGHTNING 
ELEKTRA 60396 (9.98/13.98) 102 

16 
,„ 
IU 

THE EAGLES • 3 GREATEST HITS VOL. 2 
ELEKTRA 60205 (7.98/11.981 115 

17 
,,, 
la 

CREEDENCE CLEARWATER REVIVAL • 2 CHRONICLES VOL. 1 
FANTASY 2• (11.98/18.981 29 

18 
„ 
ID 

JANIS JOPLIN A, GREATEST HITS 
COLUMBIA 32168 (5.98 (0/9.98) 76 

19 
„, 
z1 

METALLICA A ' MASTER OF PUPPETS 
ELEKTRA 60439 (9.98/13.98) 103 

20 
„„ 
ZU 

THE DOORS A , q 5- BEST OF THE DOORS 
ELEKTRA 60345 (12.98/19.98) . 106 

21 
,, 
Z4 

BILLY JOEL A' 1 • •-7 GREATEST HITS VOL. I & II 
COLUMBIA 40121 (11.98 E0/28.98) CO / i 117 

22 
„„ 
Z .5 

GUNS N' ROS .WE-,n APPETITE FOR DESTRUCTION 
GEFFEN 24148 (9.95.9e, 117 

23 - 
ALICE IN CHAINS • FACELIFT 
COLUMBIA 46075 (9.98 E0/15.981 I 

24 
„ 
ZD 

ELTON JOHN • 
POLYDOR 512532•/PLG (7.98/11.981 Fr3 GREATEST HITS III 

25 
„ 
CZ 

BEASTIE BOYS A ' LICENSED TO ILL 
DEF JAM 40238/COLUMBIA (7.98 (GV11.98) 55 

26 
„ 
a 

CHICAGO A i-p GREATEST HITS 1982-1989 
REPRISE 26080•/WARNER BROS. (9.98/16981 1 108 

27 
„ 
CO 

PETER GABRIELA' I CD SO 
GEFFEN 24088 19.98/13.981 19 

28 
„ 
JU 

DEF LEPPA HYSTERIA 
MERCURY 8306eD0/15.98) 107 

29 
„„ 
Z/ 

MICHAEL JACKSCfr 1/ THRILLER 
EPIC 38112 (9.98 ECV15 29  

30 - 
UB40 A LABOUR OF LOVE 
Asm 498019.98/156a) kiee._ I 

31 
,, 
IJ 

UB40 I 2 ., LABOUR OF LOVE II 
VIRGIN 8614A8/11.981 2 

> 32 
„ 
44 

SOUNDTRAt.à 9 ( FOOTLOOSE 
COLUMBIA 3924 98) 14 

33 - 
NINE INCH NAILS • PRETTY HATE MACHINE 
1VT 2610. (9.98/15.98) 12 

34 TIC 
FLEETWOOD MAC . ic--(- GREATEST HITS 
WARNER BROS. 25801 (9.98/15.981 96  

35 
„„ 
Si 

THE POLICE A ' EVERY BREeSn5t1 TAKE-THE SINGLES 
ADM 3902 (9.98/15.981 96  

36 
„ 
.1.1 

PETER GABRIEL SHAKING TH JE 16 GOLDEN GREATS 
GEFFEN 24326 (9.98/15.981 3 

37 
„ 
41 

SADE A, DIAMOND LIFE 
EPIC 3958117.0 E0/11.981 14 

38 
„ 
JD 

ENYA • ENYA 
ATLANTIC 81842/AG (7.98/11.98) 72 

39 TIU 
THE BEATLE$ SGT. PEPPER'S LONELY HEARTS CLUB BAND 
CAPITOL 46442• 

40 
„ 
34 

RIGHTEOUS BROTHERS A BEST OF RIGHTEOUS BROTHERS 
CURB 77381 (6.Bano.wo 114 

41 
„ 
to 

GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET 
WARNER BROS. 4/64 17.98/11.98) 35 

42 
,, 
JI 

BON JONEe9d SLIPPERY WHEN WET 
MERCURY 8.98 E 11.981 56 

43 
„ 
JD 

LED ZEPPELI A ' • 
ATLANTIC 19129./A . 1168) I/ q LED ZEPPELIN IV 113 

44 - 
YANNI A REFLECTIONS OF PASSION 
PRIVATE MUSIC 2067(9.98/15.98) I 

45 TID 
METALLICA A KILL 'EM ALL 
ELEKTRA 60766 (9.98/13.981 72 

46 
„ 
43 

PATSY CLINE A ° GREATEST HITS 
MCA I2• (4.98/10.9 117 

47 
„ 
4/ 

SOUNDTRA TOP GUN 
COLUMBIA 4032 11.98) 34 

48 - 
OUEENSRYCHE • 2 EMPIRE 
EMI 92806/ERG (9.98/15.981 I 

49 
,, 
40 

VIOLENT FEMMES A VIOLENT FEMMES 
SLASH 23845/WARNER BROS. (9.98/15.981 50 

50 - 
ELTON JOHN GREATEST HITS 1976-1986 
MCA 10693 (7.98/12.98) 33 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIM) certification for sales 
of 500,000 units. A RIM certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP 
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
© 1993, Billboard/BPI Communications, and SoundScan Inc. 
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Retail 

Navarre's Square Deal; 
CUTTING A BREAK: Minneapolis-
based indie distributor Navarre 
Corp. has come up with an inspired 
way of saving its exclusively distrib-
uted labels some money—it's cut 
deals with CD and cassette manufac-
turers to lower the costs of producing 
the labels' product. 
Under the arrangement, Navarre-

distributed labels will have their CDs 
made by US Optical Disc in Sanford, 
Maine, and their cassettes manufac-
tured by SAS Industries of Lynch-
burg, Va. The replicators (which bill 
Navarre, which then bills the labels) 
have a one-year renewable contract 
with the distributor. 
The wholesaler is charging its 13 

exclusive labels a 3 cents-per-unit ad-
ministrative charge only. 
Navarre president Eric Paulson 

says that 80% of its labels are partic-
ipating in the program. "Every label 
has especially significant savings, 
[more than] 10%," Paulson says. 
Adding that the manufacturing 

program signifies Navarre's commit-
ment to be a partner with its labels, 
Paulson notes, "Everybody makes 
money on it." The manufacturer's re-
ceivables are consolidated via the 
plan; costs are reduced for the labels; 
and Navarre is better able to control 
product flow. 

"I think it's the first time in the in-
dustry's history that someone's done 
this," Paulson says. 
Navarre announced the program to 

its labels during the company's an-
nual convention, held July 7-10 in 
Minneapolis. 

ROUNDER DEALS: Rounder 
Records in Cambridge, Mass., has 
picked up three labels for national 
distribution. The best-known of them 
is American Clave, the eclectic im-

by Chris Morris 

print operated by musician Kip Han-
rahan; some of the company's titles 
were issued a couple of years back by 
Sting's Pangaea Records. Also on 
tap from Rounder are Corason, a 
Mexico-based world music label spe-
cializing in Central American and 
Caribbean sounds, and World Cir-
cuit, a London-based company focus-
ing on jazz, African. and Latin Amer-
ican music. All three imprints will be 
available domestically via REP 
Sales, the Rounder-East Side Digi-
tal-Precision Sound distribution en-
tity. 

BEGINNINGS: Former Chicago 

Labels In The Round; Price Of Swing 
drummer Danny Seraphine, now a 
resident of Evergreen, Colo., has 
started a new Boulder-based label, 
Street Sense Records. The com-
pany's first release will be "Cowboy 
Like Me," an album by country artist 
Matt McKinney. Seraphine plans to 
focus on homegrown Colorado talent 
for the label's roster. 

FLAG WAVING: If singer Mar-
yann ['rice had her way, her new 
Watermelon album, "Etched In 
Swing," would probably bear the old-
fashioned directive "File under 
swing." 

"I just call it swing, for want of a 
better title," Price says of her cool, 
suavely played music. "But I look in 
the jazz bin, and there's my album. I 
don't think there's a swing bin." 

Amazingly, her current album for 
Austin, Texas-based Watermelon is 
her very first solo project, after 20 
years of notable associations as a 
backup singer. Price is probably best 
known as a onetime member of the 
"Lickettes," the vocal duo of Dan 
Hicks & His Hot Licks; she also 
sang with the Kinks and Asleep At 
The Wheel. (She is currently paired 
in the duo Ethyl N Methyl with the 
Wheel's longtime vocalist/guitarist 
Chris O'Connell.) 

Price's album, a warm and witty 
serving of swing produced by noted 
Guitar Player writer Dan Forte, reu-
nites the singer/songwriter with sev-

COLLECTABLES SAVORS SINGLE LIFE 
(( '01111Ii Oct( from pcige 4 ;) 

Greene declines to reveal sales vol-
ume, but says the company's total 
business is divided evenly between 
the single and album configurations. 
The label began dabbling in the 

cassette-single and CD-single for-
mats with a test run two years ago, 
and discovered that vinyl still rules 
the roost. "We probably sell 200 vinyl 
singles to every one CD single," Jerry 
Greene notes. 
"We didn't want to start putting in 

a lot of money to put out licensed 
product because we weren't sure it 
was going to work, so we put out stuff 
that we owned or could acquire easily, 
and they perhaps were not the best ti-
tles we could have released," Melissa 
Greene acknowledges. "The more 
current titles, like George Thorogood, 
did better than, say, the Capris or 
something from the '50s." She says 
the label soon will be doing another 
test run with 20 Motown CD singles 
and some CEMA and PolyGram label 
product as well. 

Like its sister operation, Gotham 
has diversified its operations. Aside 
from acting as a catalog one-stop/in-
dependent distributor for all Collect-
ables product as well as records from 
most other companies, it racks sin-
gles at some 1,200 chain stores and 
many mom-and-pop shops across the 
U.S. Among its major-chain clients 
are The Musicland Group, Tower 
Records, Trans World Music Corp., 
and National Record Mart. 
The major chains account for about 

40% of sales, Melissa Greene says, 
while the independent retailers make 
up the remaining 60%. 
"We are the base on which a good 

portion of the independent retailers 
depend for their business," she says. 
"It's one of the few things a retailer 
can make any kind of money on. They 
can double, even triple their money 
on a single; you can't do that with 
front-line product or even some cata-
log." 
Gotham/Collectables employs a 

staff of about 90, including eight 
salespeople, who all work out of the 

company's Ardmore headquarters. 
Along with Jerry Greene and his 
daughter, Melissa, other key players 
include his wife, Nina, and daughter, 
Kim, who handle retail mail-order; 
son Michael Greene, who looks after 
the one-stop operation; Mike Stefan-
ick, who handles A&R; and Marcus 
Martin, who oversees warehouse op-
erations. 

K-TEL ROCKS THE STOCKS 
I( mil 1« (I Jr0111 pr( (II try pow) 

Operating profit climbed 44%, to 
$2.79 million. 

Results should be strong for the 
fourth quarter and fiscal year be-
cause K-Tel has had some success 
with rap and country compila-
tions. One such release, "Today's 
Hit Country," made The Billboard 
200 albums chart. 
"The U.S. music business is 

very strong now," says Dixon. 
K-Tel has high hopes for a com-

pilation album it is releasing in 
September. Called "The Brill 
Building Sound," it will be a four-
CD or four-cassette collection of 
original hit recordings of songs by 
writers associated with the Brill 
Building in New York's Times 
Square. Most of the hits are from 
the 1960s, by such artists as Neil 
Sedaka, Connie Francis, the 
Righteous Brothers, the Drifters, 
Lesley Gore, the Shirelles, the 
Shangri-Las, and others. The 
boxed set, with accompanying 
booklet, will be released on K-

Tel's Era Records label. Tentative 
prices are $39.99 for cassettes and 
$49.99 for CDs. 

Steve Wilson, director of Era, 
says the label's releases are tar-
geted to "more of a serious lis-
tener" than are K-Tel's other com-
pilations. They may appeal to the 
same consumer who buys, say, a 
Rhino collection, he adds. 
The distribution and retail 

thrust will be different, too. Most 
of K-Tel's releases in the U.S. 
move through rackjobbers like 
Handleman Co. to such mass mer-
chants as Kmart and Wal-Mart. 
But because of the higher price of 
théset and the different target 
customer, "Brill" will be distrib-
uted to chain and independent mu-
sic retailers, says Wilson. 
He says the marketing plan for 

"Brill" has "not been fine-tuned 
yet," but he foresees some co-op 
advertising with retailers as one of 
its elements. 

eral musical colleagues, including 
Hicks ("Slipped him a hundred dollar 
bill, and that was it"), Hot Licks gui-
tarist John Girton, Wheel pianist 
Floyd Domino, and Leon Rausch, a 
member of Bob Wills & the Texas 
Playboys. 
Says Price of Rausch, "I heard him 

sing, and I was completely taken. I 
thought, 'This man can sing (lily-
/h " On the session for the new al-
bum, she adds, "I took his cowboy hat 
off, put a glass of champagne in his 
hand, and said, 'Leon, let's do a swing 
duet.' " The result, "I Never Had It 
So Good," is one of the record's high-
lights. 

Price notes that her brand of 
swing-styled music, which she was 

performing years before it became 
fashionable, has enjoyed a resur-
gence in recent years with the Chet 
Baker boomlet, the popularity of 
Harry Connick Jr., and the success 
of Natalie Cole's "Unforgettable." 

"I'm really happy that people are 
appreciating it," Price says. 

Price, who just returned from an 
Ethyl 'N' Methyl appearance at Vir-
ginia's Bluemont Concert Series, says 
she hopes to tour the East Coast at 
the turn of the year. For now, she can 
often be seen in her home base of 
Austin, backed by a combo that fre-
quently includes pianist/violinist/vi-
braphonist Danny Levin, bassist 
Tommy Clarkson, and guitarist 
Fred Walter. 

FOR MORE INFORMATION OR A FREE OLDIES CATALOG 

CNe.IFIIT OR 1-800-4 GOTHAM 
2324 Haverford Road • Ardmore, PA 19003 

We distribute over 
500 indie labels 

-ÍZ LARGEST DISTRIBUTOR IN THE U.S. 

[- GUARANTEED 48 HR. DELIVERY (OR LESS) 

E?" SERVICE SPECIALISTS 
7 FREE FREIGHT PROGRAM 

(Ask Sales Rep. tar details) 

CALL FORA FREE CATALOG: 
800-329-7664 
(305) 621-0070 
ask for NATALIE 
FAX: (305) 621-9166 
15959 N.W. 15th Avenue 
Miami, Florido 33169 

ssin 
ISTRIBUTORS 

The one 
essential tool 

for today's music 
retailer. 

MUZETM 
The ultimate mind for music. 

(800) 935-4848 
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Album Reviews 
EDITED BY PAUL VERNA, CHRIS MORRIS, AND EDWARD MORRIS 

Pop 

• BILLY JOEL 
River Of Dreams 
PRODUCER: Dan Kortchmar 
Columbia 53003 

El See Billboard, June 5. 

▪ GEORGE THOROGOOD 
Haircut 
PRODUCERS: Terry Manning & the Delaware Destroyers 
EMI 89529 

Lonesome George, never known as an 
interpreter of fresh material, has stnick 
paydirt with "Get A Haircut," a barking anti-
straight-life rant that leads off current 
collection. Tune is a current top 10 Album 
Rock Track, which bodes well for an upswing 
in Thorogood's recently dormant commercial 
fortunes. The rest of the album cleaves 
closely to the usual formula, heavily laden as 
it is with familiar blues and R&I3 covers. 
(Bonus for comix nuts: Nifty CD booklet by 
Peter Bagge illustrating title song.) 

le> VARIOUS ARTISTS 
So I Married An Axe Murderer—Original Motion Picture 
Soundtrack 
PRODUCERS: Various 
Chaos/Colienbia 57303 

Danny Bramson, compiler of the 
phenomenal "Singles" soundtrack, comes 
back with an equally winning collection of 
new alternative-rock tunes from hipsters 
including Ned's Atomic Dustbin, Soul 
Asylum, Toad The Wet Sprocket, Chris 
Whitley, Suede, Sun-60, and the Boo 
Radleys (covering the La's "There She 
Goes," also included in the original version). 
Album also offers recent cuts from the likes 
of Spin Doctors and Big Audio Dynamite 11, 
as well as a surprisingly effective, mock-
beatnik pc)etry reading from "Axe 
Murderer" star Mike Myers. 

* JANE SIBERRY 
When I Was A Boy 
PRODUCERS Jane Sberry, Bran Eno 
Reprise 26824 

The Queen of Quirk's exquisite sixth album 
may not score her a long-overdue commercial 
breakthrough (she's not touring and there 
are no videos), but it will solidify her 
reputation as a torchbearer of the Canadian 
singer/songwriter intelligentsia. Songs such 
as "Sail Across The Water," "Temple," "Love 
Is Everything," and the previously released 
k.d. lang duet "Calling All Angels" exemplify 
Siberry's transcendent songwriting—a 
precious metal waiting to be mined. 

*DIG 
PRODUCERS: Dave Jenien & thg 
Wasteland 9201 

The latest in what promises to be a long line 
of bands emanating from San Diego whacks 
skulls heartily on this first full-length album 
from Radioactive Records subsidiary. 
Quintet blazes on all cylinders, handily 
produced by noisemaker Jerden, and original 
songs have enough twists to distinguish them 
from other amped-up modern-rock fodder. 
"Let Me Know" and "I'll Stay High," among 
many others, have instant radio appeal. 

DEEP PURPLE 
The Battle Rages On ... 
PRODUCERS: Thorn Panunza 8,, Roger Glover 
Giant 24517 

Purple's silver anniversary album is a mixed 
platter. On one hand, the group can still put 
out some good, guitar-drenched rock tunes 
that exist on a level above run-of-the-mill 
corporate rock. lien/mutely, the band also 
is capable of sinking to parodic lows, as it 
does on titles like "One Man's Meat" and 
"Lick It l'p." The record's fate will depend 
on album-rock radio's receptiveness to cuts 
like the t it le track and "Time Ti) Kill," and 
on fans' sr i inimeas to look on the bright side. 

MICHAEL McDONALD 
In The Blink Of An Eye 
PRODUCERS: Russ Titelman 8. Michael McDonald 
Reprise 45293 

Third solo effort frorn the onetime Steely Dan 
and Doobie Brothers ace thrives on his husky 

voice, instantly recognizable and thoroughly 
soothing. On top of that, the record offers 
plenty of possibilities for pop and AC outlets, 
starting with uplifting first single "I Stand 
For You," playful "I Want You," ballad 
"Matters Of The Heart," and the funky title 
track, lyrically and musically reminiscent of 
the Doobies hit "Minute By Minute." 

NEW MODEL ARMY 
The Love Of Hopeless Causes 
PRODUCER Nwo 
Epic 53826 

U.K. hard-rock/alternative outfit aims to 
parlay Euro cult following into stateside 
success via this collection of solid originals, 
boLstered by Bolas and mbanaster Bob 
Clearmountain. The album has strong-aimed 
its way onto college playlisis with tracks like 
"Here Comes The War," "Fate," and "My 
People," and could easily find a place at 
commercial alternative outlets. 

THE JULIANA HATFIELD THREE 
Become What You Are 
PRODUCER: Scott it) 
AtlanticoMarnmoth 92278 

First release in the joint venture between the 
two labels is also the debut by former Blake 
Baby Hatfield's new trio, whose sound is kept 
in focus by her consistently jarring writing 
and Litt's tasty pro(luction. However, despite 
powerful and radio-ready alternative rockers 
like "My Sister," "Supermodel," "A Dame 
With A Rod," and "Addicted," one sometimes 
gets the impression that the band is doing 
little more than walking over tracks laid by 
any one of today's female-led post-punk and 
alternative groups. 

LA MONTE YOUNG THE FOREVER BLUES BAND 
Just Stompin7Live At The Kitchen 
PRODUCER: MELA Foundation 
Grarnavision 79487 

Experimentalist composer/performer, whose 
famed 'lifts unite included future Velvet 
Underground members John Cale and Angus 
McLise, stomps quite righteously on this 
drone-happy, two-CD set recorded in New 
York in January. Here Young applies his 
approach to modality and intonation to what 
is essentially a blues-jam format; while there 
is virtually no movement in the underpinning 
chord structure, the quartet's searing, high-
volume work becomes hypnotic during the 
album's two-hour running time. 

BRIAN ENO 
Neroli 
PRODUCER: Brian Eno 
Gyroscope 6600 

Less a record album than a household 
product, Eno's latest (the first release on 
Caroline's new ambient music imprint) 
continues in the tradition of "Music For 
Airports." The set—nearly an hour of 
sustained solo keyboard tones, with no 
"melody" and very little motion up or down 
the scale—serves as a very potent 
tranquilizer; those seeking music with a non-
holistic function are best directed elsewhere. 
Eno can do this kind of stuff in his sleep, and 
may have. 

* HIS BOY ELROY 
PRODUCERS: Karl Stephenson, Clark Stiles. Fly& Mark Herman 
IninortaVEpic 53210 

Sparkling debut proves that not all bands 
from Seattle have that much-copied "Seattle 
sound." Solid songuwiting is anchored by a 
sweet, sunny sound that blends kicky dance 
beats with contagious pop melodies and jiggly 
guitars. The refreshing twist to tunes like 
"Fade To Black" and the delightful first 
single "Chains" is the weighty lyrical matter 
that is deftly woven around bouncy. "shit-la-
la" choruses. Compulsons to EMI: and Soup 
Dragons abound, though HBE isn't bowed 
down by those bands' dour self-importance. A 
festive, multifonnat party owl-flossing with 
potential singles. 

CATHERINE WHEEL 
Chrome 

Eni Norton 
FontanaMercury 314 518 039 

U.K. alternative four-piece manages to save 

itself from the potential tedium of its 
trademark sound—guitar-swaddled, 
midtempi rock grooves supporting beguiling 
but indistinct vocals—by varying the mix 
with occasional uptempo tracks and shuffle-
time tunes. Accordingly, the most palatable 
cuts here are the ones that rise above the 
drone: opener "Kill Rhythm," harmonically 
rich fast single "Crank," and slightly 
accelerated "Show Me Mary." Recommended 
for advent I ip 'us modern-rockers. 

MARYANN PRICE 
Etched In Swing 
Pic .,ECER: Dan Forte 
Watermelon 1014 

The hottest of Dan Hicks' Hot Licks steps 
out with her first solo album. Price, who has 
always been well-versed in the best of swing 
vocalists past, continues to sing with 
coquettish hipness, exquisite wit, and tireless 
enthusiasm. Material runs the gamut from 
expected Hicks-style novelties (like "What 
About The Sugar?," a duet feature for Price 
and Hicks) to barroom tunes and balladry. 
Various Licks, members of Asleep At The 
Wheel, and even Western swing vet Leon 
Rausch lend comfy support on this utterly 
swinging and enjoyable set. 

STEPHEN BRUTON 
What It Is 
PRODUCER: Tom Canning 
dos 7002 

Singer/guitarist/songwriter who has played 
with Bonnie Raitt, Kris Kristofferson, and 
many others steps into the limelight with a 
rousingly entertaining, thoughtfully written 
solo effort. Raitt and Kiistofferson lend 
background vocal support, while producer 
Canning kicks in some lively keyboard lines. 
Bruton's shaggy-dog vocals and country/ 
R&B/rock hylwid songs work handily 
throughout; "Getting Over You," an original 
recently covered by Rain and Willie Nelson 
on "Across The Borderline," shines brightly 
among the scintillating compositions here. 

BOBBY SHORT 
Swig That Music 
PRODUCER: John Snyder 
Talait Jazz 83317 

Short occasionally takes a holiday from 
Broadway show tunes to essay the 
considerable wonders of Tin Pan Alley, 
represented in this relaxed swing effort of 
music by the talented likes of Duke 
Ellington, Bob Haymes, Kay Swift, and Louis 
Armstrong. Short's breezy backup is the 
Alden-Barrett Quintet. One of the venerable 
cabaret star's most likable sets, and his 
second for Teller Jazz. 

DANCE 

LaTOUR 
Home On The Range 
PRODUCER, Mark Picchatti 
Smash 162-888 005 

Chicago techno-crat who hit with "People 
Are Still Having Sex" returns with a handful 
of catchy, sometimes entrancing tunes—the 
first of which, "Hypnomania," is having a 
good run in the clubs. '1\vo other potential 
dance hits, "Craziaskowboi" and "Don't 
Jump," are presented in original and harder 
remixes, demonstrating that LaTour can 
make noise in league with Windy City 
brethren like My Life With The Thrill Kill 
Kult but also retain a far more polished 
sound for the bulk of his work. 

JAll 

TOOTS THIELEMANS 
The Brasil Project, Vol. II 
PRODUCERS Mdes Goodman & Oscar Castro-Nieves 
Private 10058 21102 

This attempt to re-create the chemistry 
between the virtuoso chromatic Mu-monist 
and his Brazilian (and American) friends is a 
mere shadow of their wonderful rust 
collaboration—more a "lite" contemporary 
jazz recording with Brazilian overtones than 
a true fusion of musical cultures. The main 
problem is an excess of strings, which do 

little more than dilute the music's inherent 
rhythm. Nevertheless, the album does offer 
some fine moments, especially the Luis Bonfii 
tune "Samba De Orfeti." 

MONGO SANTAMARIA AND FRIENDS 
Mambo Mongo 
PRODUCER David Chesky 
Chesky 100 

Veteran percussionist/bandleader 
Santamaria is in fine form with this nine-
piece Latin jazz combo, which features guest 
flautists (and Mongo alumni) Hubert Laws 
and Dave Valentin. Best cuts are the sharp 
title track, an enjoyable take on Hilton Ruiz' 
"Caribbean Sunrise," the lyrical, midtempo 
"Are They Only Dreams," the more 
traditional Latin strains of "Cuco Y Olga," 
and Mong,o's frenetic percussion volleys on 
the uptempi "Azteca." 

DON PULLEN 
Ode To Life 
PRODUCER: Steven Schenleld 
Blue Note 89233 

This pulsing, sometimes languid second 
offering from the veteran pianist and his 
African Brazilian Connection group may be 
one of the most enjoyable of the summer. The 
Mines alumnus is joined by Carlos Ward on 
alto and flute, São Paulo-born NiLson Matta 
on bass. Senegalese percussionist Mor 
Thiam, and Brazilian timba innovator 
Guilherme Franco for a series of songs that 
shimmer throughout. Also, a tribute to the 
late reed stylist George Adams—with whom 
Pullen shared a quartet for 10 years—the 
album's title piece is especially evocative and 
moving. 

JIM CHAPPELL 
Over The Top 
PRODUCER: Jim Chappell 
Real Music 0137 

As the title suggests, Chappell has crossed 
the imaginary wall dividing new age and 
contemporary jam. This he achieves by 
shining a spotlight on the graceful guitar of 
Jean-Michel Huré, and hy allowing the rest 

VITAL 
REISSUES, 

VARIOUS ARTISTS 
Sounds Of The South—A Musical Journey From 
The Georgia Sea Islands To The Mississippi Delta 
Recorded In The Field By Alan Lomax 
PRODUCER: Alan Lomax 
Atlantic 82496 

In 1959, folklorist Lomax set out with a 
state-of-the-art tape machine and a 
mission to document the South's diverse 
musics; a historic seven-LP set, 
compiled onto four CDs here, was the 
result. Collection covers both white and 
black styles, with marvelous country, 
blues, gospel, and old-time music 
performances brilliantly captured; 
among the notable discoveries here are 
the first recordings of bluesman Fred 
McDowell, and Lomax revisits pan 
piper Sid Hemphill, who was uncovered 
by the researcher in the '40s. Great 
stuff, and a superb complement to 
Lomax's excellent new book, "The Land 
Where The Blues Began." 

ARTHUR ALEXANDER 
The Ultimate Arthur Alexander 
COMPILATION PRODUCIR Jon Tine,, 
Razor & Ti. 2014 

It's a pity that R&B vocalist Alexander, 
who died in June on the verge of a 
major comeback, didn't live to see this 
reissue of his seminal '60s hits. The 
songs, most recorded for Dot and 
penned by Alexander himself, are 
among the most potent Southern soul 
recordings of the era; "You Better Move 
On," "Anna," "Go Home Girl," and the 
latter-day Kama Sutra hit "Everyday 1 
Have To Cry Some" are among the 
indestructible classics here. A 
monument to a singular talent. 

of the band to function as a full-fledged jazz 
combo, which it does with requisite warmth 
and spontaneity. A change in direction that 
works because it comes from the heart, not 
from the pursuit of greater popularity. 

WORLD MUSIC 

VARIOUS ARTISTS 
Global Celebration 
PRODUCER: Brooke Wentz 
Ellipsis Arts 3230 

A comprehensive sampling of festive music 
from many corners of the earth, this 54-track 
follow-up to the chart-topping "Global 
Meditation" set is once again divided into four 
discs: religious-festival themes, celebrations 
of nature, rites-of-passage music, and secular 
celebration songs. Material lovingly compiled 
by producer Wentz includes traditional 
themes performed by such world music stars 
as Mahlathini & the Mahotella Queens, 
Bachir Attar, Tarika Sammy, Virunga, the 
Klezmatics, Ahana Ba Nasery, and ViirttinA, 
as well as contributions from the unexpected 
likes of Mower. Santamaria and the late Rev. 
James Cleveland. 

COUNTRY 

I> AARON TIPPIN 
Call Of The Wild 
PRODUCER: Scott Hendricks 
RCA 07863-66251 

Tippin's third album—and first with 
Hendricks as producer—is a prolonged (and 
occasionally profound) tribute to blue-collar 
life and values. Sometimes he waxes 
philosophical, as in "Trim Yourself To Fit 
The World" and "Working Man's Ph.D.," 
and sometimes, in such songs as "Honky 
Tonk Superman" and the title cut, he just 
joyfully blows off steam. Tippin wrote or co-
wrote all the songs on the album. 

bf. BELLAMY BROTHERS 
Rip Off The Knob 
PRODUCERS Bellamy Brothers. Ed Seay 
Bellamy Bros. 9109 

Throughout their career in country music, 
Howard and David Bellamy have been loving 
and attentive chroniclers of American pop 
culture. Here, the tendency manifests itself 
in "Not," "Bubba," "The Andy Griffith 
Show," and others. The album also revisits 
such early Bellamy hits as "I Need More Of 
You," "Lovers Live Longer," "Sugar 
Daddy," and "Reggae Cowboy." Distributed 
by Intersound. 

• BROTHER PHELPS 
Let Go 
PRODUCERS: Ricky Lee Phelps, Doug Phelps 
Asylum 61544 

When the Phelps brothers made their 
abrupt split from the Kentucky 
Headhunters last year because of artistic 
differences, the question was, how much of 
the raucous Headhunter sound will they take 
with them? As demonstrated here, they 
brought virtually none. The focus is on 
smooth vocal harmonies and generally sober 
and thoughtful lyrics. The brothers can still 
rock out, as they do on "Were You Really 
Livin'." But, for the most part, they opt for 
the words over the beat and for meaning 
over mere verbal cleverness. Best cuts: "Let 
Go," "Ever-Changing Woman," "Playin' 
House." 

CLASSICAL 

THE PUCCINI ALBUM: ARIAS FOR PIANO 
John Bayless, Piano 
Angel CDC 54801 

Bayless is a skilled and ingenious 
practicioner of a nearly lost art, at least on 
the classical side—improvisation. Here he 
takes 14 familiar arias from Puccini operas 
and creates paraphrases that often set the 
themes in unexpected contrapuntal context 
and variation. I'erhaps a bit more tremolo 
and arpeggio than sustained listening can 
digest, but highly enjoyable in smaller (lases. 
Good crossover prospects. 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard 200 chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding 
collections of works by one or more artist. PICKS (18.) : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical 
merit. MUSIC TO MY EARS (j) : New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies 
to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire Blvd., Los Angeles, Calif. 90036. Send country albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Single Reviews 
EDITED BY LARRY FLICK 

POP 

U840 Higher Ground (4:20) 
PRODUCERS: U840 
WRITERS: UB40 
PUBLISHERS: Fernscan Limited/New Claims, BMI 
Virgin 12811 (do CEMA) (cassette single) 

Follow-up to the No. 1 "Can't Help Falling 
In Love" is a chipper pop/reggae romp. 
Programmers will find track's earnest lead 
vocal and smooth'n'soft harmonies 
incentive for playlist addition. Two 
remixes take the song down pop and purist 
trails, keeping options for top 40 and urban 
action open. One of numerous cool cuts on 
the "Promises & Lies" album. 

• LUTHER VANDROSS Heaven Knows (4:23) 
PRODUCERS: Luther Vandross, Marcus Miller 
WRITERS: L. Vandross, R. Vertelney 
PUBLISHERS: EMI-April/Uncle Ronnie's, ASCAP 
REMIXERS: David Morales, Frankie Knuckles 
LV/Epic 74996 Icio Sony) (cassette single) 

Familiar-sounding midtempo jam from 
Vandross' current "Never Let Me Go" 
collection shows the singer in fine form. 
Lovely melody and a memorable chorus 
are laid into a retro rhythm that will work 
best with older audiences. Broader 
acceptance will come via sparkling dance 
remixes by Frankie Knuckles and David 
Morales. 

▪ DEF LEPPARD Two Steps Behind 1419) 
PRODUCERS: Woodoffe, Cohen, Elliott, Savage, Campbell 
WRITER: J. Elliott 
PUBLISHERS: Bludgeon Riffola/Zomba, ASCAO 
Columbia 5235 (c/o Sony) (cassette single) 

Previously unavailable tune from the 
soundtrack to "Last Action Hero" is a 
soothing acoustic-pop number that 
emphasizes laid-back strumming and thick 
harmonies. Joe Elliott's well-worn voice 
has become an effective storytelling tool, 
keeping toothy, romantic prose from 
falling into the sugar vat. Pruned-down 
instrumentation is a refreshing change 
from band's standard kitchen-sink style. A 
future smash. 

▪ K7 Come Baby Come (no timing listed) 
PRODUCERS: Joey Gardner, K7 
WRITERS: (7, J. Gardner 
PUBLISHERS: Tee-Girl/Blue Inkffhird & Leo, ASCAP 
Tommy Boy 572 (maxi-cassette single) 

Do not even try to sit out this 
thick'n'chewy hip-hop throwdown ... it is 
next to impossible. K7, who was last seen 
in freestyle act TKA, is no hardcore 
rapper, but he does have an impressive 
style of phrasing, and a friendly presence. 
Infectious groove is enhanced by an 
anthemic, air-punching chorus that you 
will be chanting for days. An essential pop 
radio addition. Also, check out the Latin-
tinged "I'll Make You Feel Good" on the 
flipside. 

* CAPTAIN HOLLYWOOD PROJECT Only With 
You (3:54) 
PRODUCER: not listed 
WRITERS: O. Reincke, D. Stehle, G. Schein, T. Dawson-
Harrison, N. Katzman 
PUBLISHERS: Edison DMP/Get Into Magic/ICM/Warner. 
Chappell, ASCAP 
REMIXERS: Cyborg, DMP GmbH, Tony Garcia, Guido 
Osono 
Imago 28059 (c/o BMG) (cassette single) 

Dance act that scored a recent 
breakthrough radio and club hit with 
"More & More" should have little trouble 
building momentum with this well-
structured, totally contagious spinner. 
Uplifting lyrics are voiced with the 
Captain's solid rapping and uncredited 
female singing at the chorus. Electro-
savvy music is hard enough to fill 
dancefloors, but also is sweet enough to 
glide past top 40 pundits. Check out the 
"Love Is Not Sex" album. 

LAURIE ROTH In My House (4:27) 
PRODUCER: Robert Palmer 
WRITER: R. James 
PUBLISHERS: Stone City/National League, ASCAP 
C-Four/Mogull Entertainment 00131 (c/o BMG) (cassette 
single) 

Roth gives her all to this Rick James 
composition made famous by the Mary 
Jane Girls. The problem is she gets lost in 
an avalanche of beats and synths. You 
sense she has a strong voice, but never get 

the chance to truly appreciate it. Fine as 
a trigger for disco memories, but other 
cuts on her "Always Best Friends" 
showcase Roth far better. 

DEREK COILE Don't Believe It (3:34) 
PRODUCER: Derek Coile 
WRITER, D. Coile 
PUBLISHER: not listed 
Big D Productions 01 (cassette single) 

Coile has a charming delivery to match his 
camera-friendly looks. Both should be 
helpful in generating crossover attention 
for this sweet, if slightly formulaic, funk/ 
pop ditty. A more energetic remix could 
take it far at top 40, though it does have 
merit in its current form. Contact: 708-568-
7265. 

R&B 

THEORY Why Do Fools Fall In Love (4:00) 
PRODUCER: Jim Salamone 
WRITERS: F. Lymon, M. Levy 
PUBLISHERS: Longitude, UM; Full Keel, ASCAP 
Columbia 5309 (do Sony) (cassette single) 

Frankie Lymon's pop classic is 
transformed into a lively, romantic urban/ 
dancehall twirler. Tight, doo-hop 
harmonies bounce atop a clickin' beat 
punctuated by party chants and handclaps. 
Thoroughly satisfying, cute single has legs 
to stroll to the top of R&B and pop charts. 
From the soundtrack to the Jason Priestly 
film, "Calendar Girl." 

EDDIE MURPHY Desdamona (3:39) 
PRODUCERS: Eddie Murphy, Ralph Hawkins Jr. 
WRITERS: E. Murphy, R. Hawkins Jr. 
PUBLISHERS: Eddie MurphyNenus III, BMI 
Motown 1121 (c/o POD) (cassette single) 

One thing can be said for Murphy's 
musical bids: He sure is persistent. 
Actually, this is not the worst tune from his 
current "Love's Alright" album; its "Sgt. 
Pepper"-meets-Stevie Wonder vibe is 
admirably adventurous. But it is also a tad 
too self-indulgent to reach people beyond 
his diehard film fans. 

GLADYS ELIZABETH BANKSTON All The Love You 
Need 13:49) 
PRODUCER: A. Hernandez 
WRITERS: A. Hernandez, M. Parenteau, B. Slivers 
PUBLISHERS: Donzee, ASCAP; Tryx, BMI 
0SR 01 (12-inch single) 

It takes a solid voice to stand tall against 
uneven production. Bankston has full-
bodied delivery that would sound at home 
in any setting. On this track, she is placed 
inside an R&B/dance tune that is strong in 
content (especially its sing-along chorus), 
but unflattering in its mix. Contact: 305-
883-1102. 

COUNTRY 

PAM TILLIS Do You Know Where Your Man IS 
(3:461 
PRODUCERS: Paul Worley, Ed Seay 
WRITERS: C. Chase, D. Gibson, R. Smith 
PUBLISHERS: Artist Vision/MCA, ASCAP; Maypop, BMI 
Arista 2606 (c/o BMG) (cassette single) 

Traditional country right down to the last 
shudder of the steel. A doleful and soulful 

NEW & 
NOTEWORTHY 

TERRI & MONICA Uh-Huh (3:34) 
PRODUCER: Key "Boogie" Smith 
WRITERS: T. Robinson, M. Payne, T. Gotee 
PUBLISHER: 3 Black Systa, ASCAP 
REMIXERS: Mood II Swing 
Epic 77110 (do Sony) (cassette Single) 

Duo that has provided backing vocals 
for Heavy D. and Mary J. Blige, among 
others, steps into the spotlight with a 
slinky funk/pop ditty. A hip-hop-
inflected groove shuffles along at a 
seductive pace, with layers of harmonies 
and diva-like vamping giving the song a 
warm but streetwise demeanor. Act is 
already picking up kudos for its 
appearance on the "Poetic Justice" 
soundtrack. Expect heavy-duty action at 
top 40 and urban formats. 

urging to women to take care of their men. 

iik• KATHY MATTEA Listen To The Radio (3:02) 
PRODUCER: Brent Maher 
WRITER: N. Griffith 
PUBLISHERS: Irving/Ponder Heart, BMI 
Mercury 879 (c/o PolyGram) (CD promo) 

Mattes conveys the euphoria felt in small 
escapes in Griffith's ode to an ever-
dependable source of pleasure. 

11› LEE ROY PARNELL On The Road (3:59) 
PRODUCER: Scott HenOncks 
WRITER: B. McDill 
PUBLISHERS: PolyGram InternationaURanger Bob, ASCAP 
Arista 2588 (c/o BMG) (cassette siogle) 

Parnell sings of those who flee the 
bondage of everyday existence for life on 
the open road. Buoyant instrumental 
backing. 

BILLY DEAN I'm Not Built That Way (2:52) 
PRODUCERS: Jimmy Bowen, Billy Dean 
WRITERS: G. Terren, D. Pfrimmer 
PUBLISHERS: ASCAP 
Liberty/S8K 79797 (c/o CEMA) (CD promo) 

To a bopping, hand-clapping rhythm, Dean 
defines himself by relating what he isn't. 

KENNY ROGERS 01' Red (3:06) 
PRODUCERS: James Stroud, Larry Butler 
WRITERS: M. Sherrill, D. Goodman, J. Bohan 
PUBLISHER: Bulls Creek, BMI 
Giant 6374 (c/o Warner Bros.) (CD promo) 

Rogers returns to the story-song format— 
of which he is a master—to tell the 
amusing tale of the prisoner who outwits 
the warden and his dog. 

MICHAEL WHITE Country Conscience (2:39) 
PRODUCER: Keith Stegall 
WRITERS: M. White, R. Murrah, K. Stegall 
PUBLISHERS: Sony Cross Keys, ASCAP; Murray/Tower 
Street/Little Cayman, BMI 
Reprise 6204 (c/o Warner Bros.) (CD promo) 

This is the thematic offspring of "Almost 
Persuaded" and "On The Other Hand." 
White's vocals have the same taut quality 
found in those of Lefty Frizzell and Merle 
Haggard. 

ROGER BALLARD Two Steps In The Right Direction 
(2:37) 
PRODUCER: Bob Montgomery 
WRITERS: R. Ballard, D. Goodman, A.J. Masters 
PUBLISHERS: Circle SouffVOn The Wall, BMI 
Atlanbc 5226 (cassette single) 

A western swing therapy session in which 
dancing dissolves domestic woes. 

TURNER NICHOLS Moonlight Drive-In (3:24) 
PRODUCER: Keith Stegall 
WRITERS: Z. Turner, T. Nichols, B. Kirsch 
PUBLISHERS: Coburn/Nocturnal Eclipse, BMI 
BNA 62577 (do BMG) (7-inch single) 

This new vocal duo makes its debut with 
an image-rich, bittersweet recounting of 
long-ago nights at drive-in movies. 

DANCE 

01' MASTERS AT WORK FEATURING SCREECHIE 

DAN Give It To Me (5:11) 
PRODUCERS: "Little" Louie Vega, Kenny "Dope" Gonzalez 
WRITERS: L. Vega, K. Gonzalez, R. Stephens 
PUBLISHERS: K-Dope/lndilu, BMI 
REMIXERS: "Little" Louie Vega, Kenny "Dope" Gonzalez 
Cutting 280 (12-inch single) 

A slammin' reminder that there is more 
to this durable team than house beats. 
Rugged hip-hop beats are flavored with 
dancehall spices and Screechie Dan's 
loose toasting style. Wisely, none of the 
six remixes ever rise above downtempo 
pace. Club folks will be forced to rethink 
their programming choices, and radio 
will likely be introduced to a sturdy new 
record. 

• BIZARRE (NC. Love In Motion (no timing listed) 
PRODUCERS: Alan Scott, Bizarre Inc. 
WRITER: not listed 
PUBLISHER: not listed 
REMIXERS: Marc "MK" Kinchen, DJ EFX, Alan Scott, 
Bizarre Inc., Gis & Davide Ruben°, Oscar Merino 
Vinyl Solution/Columbia 77047 (c/o Sony) (12-inch 
single) 

English rave act digs deeper into house 
turf on the latest in a string of hits from 
its current "Energique" collection. 
Highly derivative of C&C Music Factory, 
track leans on diva belting and retro-
sounding synths to get over. Comfort is 
found during DJ EFX's "Supa Hump" 
mix. 

CARMEN ELECTRA Fantasia Erotica (5:36) 
PRODUCER: not listed 
WRITERS: C. Electra, Prince 
PUBLISHERS: Kane C. Miller/Carmenese/Controversy, 
ASCAP 
REMIXERS: Tony Garcia, Junior Vasquez 
Paisoly Park 6389 (c/o Warner Bros.) (12-inch single) 

Vixen from the Paisley Park stable of talent 
delivers a pouty funk affair. Her rapping is 
fine, and she is well-served by a thatch of 
remixes by Tony Garcia and Junior Vasquez 
that travel down house and faux-rave roads. 
Best of the bunch are the "He Dances 
Instead" and "Dub Erotica" mixes. 

HALONA Can't Give Up On Love (5:37) 
PRODUCERS: Shank Thompson, Paul Scott 
WRITERS: S. Thompson, P. Scott 
PUBLISHERS: House Of Fun/Tamark, BMI; Lost In Music/ 
Heavy Times, ASCAP 
Nervous 20049 (12-inch single) 

Lush disco-houser proves the talent does 
run in the family—at least in the case of this 
sista of Sandy B. (who had a hit earlier this 
year with "Feel Like Singing"). Anthemic 
chorus is a natural progression from lively 
verses and a shoulder-shakin' groove. Could 
make pop noise with a good edit. 

* THE ADVENTURES OF DANIEL LITE STARRING 
LORRAINE CHAMBERS I Want Your Love 13 
PRODUCERS: Daniel Lite, Franke Fonce)) 
WRITER: D, Simpson 
PUBLISHER: not listed 
REMIXERS: Mood II Swing 
Tribal America 13903 (c/o I.R.S.) (12-inch single) 

Easy-paced, R&B-soaked houser wooed 
savvy jocks on U.K. import earlier this year. 
In its long-awaited domestic form, the ever-
fab Mood II Swing toughens up the track for 
harder U.S. heads. Chambers is a 
swaggering vocal presence, high-stepping 
her way through a barrage of thick and 
percolating beats. Wisely, the original mix is 
included for those who missed it the first time 
around. 

KEITH THOMPSON Rhythm Of Life (no timing listed) 
PRODUCERS Tony Humphries, luta Aquino 
WRITERS. K. Thompson, T. ACIUMO 
PUBLISHERS: Jamiure International BMV/Tuta Tunes, ASCAP 
Level 10 Music Works 002 (c/o Emotive) (12-inch single) 

Gospel-tinged houser comes in two 
markedly different incarnations. One is 
produced with a trendy hand by Tony 
Humphries, and heavy features India on 
vamp vocal. The other, helmed by Tuta 
Aquino, is steeped more in pop vibes, and is 
a little more song-oriented. Either will work 
DJs with a hankering for good old-fashioned 
soul. Contact: 212-645-7330. 

AC 

STANLEY CLARKE Fantasy Love (4:37) 
PRODUCER: Stanley Clarke 
WRITERS: S. Clarke, H. Hewett 
PUBLISHERS: Clark MUSIC, BMI: WB/E/A/Make It B ASCAP 
Epic 5311 (c/o Sony) (cassette single) 

Reliably nimble jazz guitarist previews his 
upcoming "East River Drive" album with a 
silky, R&B-spiced ballad. Howard Hewett 
adds pretty words and an impassioned guest 
vocal. Nothing here, however, matches the 
beauty of Clarke's expressive solo and 
rhythm patterns. Excellent for AC formats, 
though urbanites may like it, too. 

ROCK TRACKS 

ANTHRAX Black Lodge (4:37) 
PRODUCERS: Dave Jerden, Anthrax 
WRITERS: C. Benante, S. Ian, J. Bush, F. Bello, A. Badalarnenti 
PUBLISHERS: NFP/Zcmba/Anton, ASCAP 
Elekba 8821 (CD promo) 
Headbangin' band gets artsy on this slow 
and ominous take from its excellent "Sound 
Of White Noise" opus. Seemingly 
bottomless layers of guitars and strings 
swirl and spiral around a slow-building beat 
and a storytelling lead vocal. The intricately 
constructed arrangement is a treat for the 
ears and brain, rising to a cathartic 
conclusion. A must for album-rock stations. 

* MICK JAGGER Out Of Focus (4:31) 
PRODUCERS: Rick Rubin, Mick Jagger 
WRITER: M. Jagger 
PUBLISHER: Promopub B.V., PRS 
REMIXER: D-Inf)uence 
Atlantic 5152 (cassette single) 

How hip is it for ageless rocker Jagger to 

team with cutting-edge club band D-
Influence? Incredibly so. The result is a 
kinetic, funky workout (can anyone else 
hear shades of "I'll Take You There" by the 
Staple Singers?) that improves upon an 
already potent tune from Mick's recent solo 
set, "Wandering Spirit." Delicious and 
danceable, track will find a welcome home 
at album-rock radio, though top 40 
programmers should have a nibble, too. 

LILLIAN AXE Cnicified (3:38) 
PRODUCER: Leif Moses 
WRITER: S. Blaze 
PUBLISHER: Sheer Brilliance, ASCAP 
I.R.S. 6715 (CD promo) 

Give this band credit for a good attempt to 
strike a balance between its typical brain-
bending metal and album-rock acceptability. 
Fuzzy guitars and limber solos give the cut 
grit, while anthemic backing chants add 
radio gloss. Ultimately, track is still too far 
left to make a mainstream transition, 
though hard-rock specialty shows and kids 
on the street should find this an easy rave. 

PROPHECY The Eyes (3:291 
PRODUCER: Bryan Rhende 
WRITERS: B. Rhende, C. Guest 
PUBLISHER: not listed 
Visual 161851 (CD promo) 

Atmosphere is the operative word here. 
Sibling quartet weaves ethereal poetry with 
dreamy pop/rock rhythms. Staccato beats, 
light acoustic/synth swapping, and earnest 
female vocals add up to a dramatic 
recording that is fine for college and adult-
alternative formats. Also, check out the 
rumbling additional track, "Another 
World." Contact: P.O. Box 1202, 
Northbrook, III. 60065. 

RAP 

MC POOH Run Brotha Run (4:161 
PRODUCER: Rodney "Blu" Mitchell 
WRITER. not listed 
PUBLISHER: not listed 
Surface 103 (cassette single) 

As ambient flutes waft around jazzy guitars 
in the background, the Pooh Man offers an 
unflinching view of street death by gunfire. 
It's hard stuff for the inexperienced to sit 
through, but Pooh tells it like it is—and you 
need to hear it. Track is featured in clean 
and more profane "Run Nigga Run" 
versions. 

MAESTRO FRESH WES Fine Tune Da Mic (3:52) 
PRODUCER: Showbiz 
WRITER: not listed 
PUBLISHERS: Lefrak Moelis, ASCAP: DSG, SOCAN 
UAR Street 1202 (cassette single) 

The Maestro usually serves far better 
rhymes than on this decent but 
disappointing jam. Live drums and sinewy 
horn samples keep things interesting, 
though a little more lyrical heft would be 
nice. Still, lighter heads may find something 
to dig into here. 

* MOTION MAN Mo' Like Flows On (4:23) 
PRODUCER, King Tech 
WRITERS: P. Laster, R. Sepand 
PUBLISHERS: Potential/All City, BMI 
StepSun 0120 (cassette single) 

There is something endearing about a 
hip-hop jam that is framed by carnival-
like keyboards and soulful "do-do-do" 
backing vocals. Uplifting ditty is 
propelled by a clicking, butt-shaking 
beat, and happy, rapid rapping. Equally 
cool for the street-oriented outlets and 
top 40 radio. Have a taste. 

GET SET V.O.P. Pretty Brown Babies (Pro-Seed) 
(4:23) 
PRODUCERS: Get Set V.O.P. 
WRITERS: M. Batson, S. Batson 
PUBLISHER: Oil Mmoid, BMI 
REMIXER: Tony Dofat 
Polydor 859367 (c/o PLO) (12-inch single) 

Classic-funk guitar sample snakes 
around a wriggling beat, while duo jaws 
about creating the next generation of 
problem-solvers. Clever word-play, nifty 
breaks, and a drawled chant in the 
background are prime elements of a 
track that deserves serious 
consideration. 

PICKS (b.) : New releases with the greatest chart potential. CRITIC'S CHOICE (*) n New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick. Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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GENERATIONS OF CABARET SINGERS FORGE NEW LINKS 
(Continued from page I) 

clubs in which the music is per-
formed. Most cabaret songs are clas-
sics from the movies and musicals of 
the '20s through the '50s, or what 
WQEW-AM (1560) in New York calls 
"American popular standards." 
But cabaret casts a wide net, and it 

is not all historic. Theater composers 
of today, like Stephen Sondheim, 
Richard Maltby, and David Shire 
("Closer Than Ever"), are included. 
And talented songwriters like Craig 
Camelia, Francesca Blumenthal, and 
Dave Frishberg, who haven't hit 
Broadway, are getting a hearing in 
cabaret because artists like Andrea 
Marcovicci and Karen Akers make a 
point of including new songs in their 

NANCY LaMOTT 

shows and on their albums. 
Industry observers are quick to 

point to Barbra Streisand and "Back 
To Broadway" (Columbia), which de-
buted at No. 1 on The Billboard 200 
(Billboard, July 10), as indicative of 
this great new interest in standards. 
But the activity is more widespread 
and varied than can be evidenced by 
any single recording, no matter how 
successful. Dig into the "vocals" bins 
of the record stores in big cities, and 
you'll find that cabaret is alive and 
well on labels large and small; you'll 
also find a vast array of artists work-
ing in the form, from all-American 
Tony Bennett to Ute Lamper, the Ger-
man singer who specializes in Kurt 
Weill songs, and from veterans like 
Rosemary Clooney to newcomers like 
KT Sullivan and Nancy LaMott.. 
With all this diversity, it's no won-

der cabaret is reaching not only older 
listeners, who knew most of the 
tunes when they were new, but also a 
younger crowd looking for an alter-
native to rock, pop, and country. 
Major labels, for the most part, are 

still reserving their contracts for the 
"hot" names. Artists that have record-
ed with major labels include Bobby 
Short (Atlantic and Telarc), Michael 
Feinstein (Elektra), Maureen McGov-
ern (Columbia, BMG/RCA, EMI/An-
gel), and Harry Connick Jr. (Colum-
bia). 

Michael Alago, director of A&R at 
EleIctra, says he's after "longevity" 

and "charisma" in an artist "We look 
for somebody who is out there mak-
ing a buzz about themselves." And 
selling records. Feinstein's sales are 
in the range of 100,000 units per re-
cord, and "Isn't It Romantic?" sold 
250,000, according to Alago. 
According to SoundScan, "Isn't It 

Romantic" has sold about 10,000 
units so far in 1993. Since 1991, when 
SoundScan began tracking album 
sales, the 1988 release has sold ap-
proximately 73,000 units. Feinstein's 
"Jules Stein Songbook," released in 
1991, has sold about 40,000 units and 
"Pure Imagination" has sold about 
36,000 units since its 1992 release. His 
latest album, "Forever," released in 
March 1993, has sold 25,000 units so 
far. 

Occasionally a major label will take 
on a cabaret artist whose "buzz" is 
not yet deafening, but the results can 
be disheartening. Last year Columbia 
added Mary Cleere Haran to its list, 
which already included Bennett and 
Connick, and produced her first re-
cording, a live album called "There's 
A Small Hotel." Then, for undis-
closed reasons, Columbia decided not 
to renew her contract. She has since 
signed with DRG, but says her year 
with Sony was "a very frustrating 
experience." The album got good no-
tices, including a glowing review in 
People magazine, but Columbia did 
no advertising, she says, and she ad-
mits she was "too shy" to promote 
her album during her performances. 
Columbia executives declined com-

ment 

IIMIE ALTERNATIVE 
Fortunately, there are enough in-

dependent labels to give artists an al-
ternative. The list includes Concord 
Jazz (where Rosemary Clooney, who 
once was with Columbia, has been re-
cording with great success since 
1977), Sterling, Original Cast Re-
cords, Painted Smiles, and Stash. But 
the two scooping up most of the busi-
ness are Hugh Fordin's DRG Re-
cords and Jack Globenfelt's two la-
bels, Cabaret and Elba. 

Fordin started DRG in 1976 after 
readers of his biography of Oscar 
Hammerstein II complained they 
couldn't find the soundtracks of the 
old musicals. He began with reissues 
of musicals, added jazz, and finally, 
four years ago, cabaret—"an area," 
he says, "that wasn't getting any at-
tention from major labels." 

Fordin brought back older singers 
like Julie Wilson, who hadn't record-
ed in 25 years, and introduced new-
comers like Akers and Marcovicci to 
a wider audience. Today DRG pro-
duces two or three new recordings a 
month, which makes Fordin's com-
pany the leader among independents 
and entitles him to major distribu-
tion by Koch International. He says 
he has to sell 13,000 units to break 
even, and some of his albums—by 
Margaret Whiting, Marcovicci, 
Akers, Ann Hampton Callaway, and 
Billy Stritch—sell 20,000-25,000 units 
each. 

Globenfelt's 2-year-old company 
has 10 albums in its catalog, by 
Akers, Marcovicci, Sylvia Syms, Ei-
leen Farrell, Baby Jane Dexter, Tom 
Postillio, and Weslia Whitfield. He 
started the business when, as Karen 
Akers' manager, he couldn't get 
anyone interested in recording her— 
even after she sold out Carnegie 
Hall on Good Friday, traditionally 
one of the worst box office days of 
the year. While Fordin is a producer 
as well as executive producer, Glo-

MAUREEN eAcGOVERN 

benfelt leaves artistic matters en-
tirely to the performers. "I try to be 
hands-off, because the artists know 
themselves better than anybody," he 
says. 

Globenfelt distributes through One 
World Records, and also uses Rose 
Records' mail-order service in Chica-
go. But he also encourages the art-
ists to sell their albums at their 
shows. Indeed, during Whitfield's 
monthlong engagement at the Algon-
quin Hotel last spring, her recordings 
were displayed prominently on the 
coat-check table in a cardboard box. 

Cabaret has a mom-and-pop side, 
but don't be fooled by appearances: 
It's a serious business, too, even at 
the smallest levels. Midder Music is a 
one-artist company run by David 
Friedman, an arranger and conductor 
for Disney Studios. He was so 
charmed by LaMott's singing that he 
and a friend, lyricist David Zippel 
("City Of Angels," "The Goodbye 
Girl"), put up $8,200 each to make her 
first record, "Beautiful Baby." 
LaMott herself was distribution 

manager. She says, "I went to HMV 
[a large record store in Manhattan] 
and said, `H:, I made this. I'd like to 
sell it here.' They ordered 10 CDs and 
6 eass.ettes on consigment. I was very 
happy." And successful. When her 
second recording ("Come Rain Or 
Come Shine") came out a year later, 
HMV ordered 450 pieces. The two al-
bums have sold about 4,000 copies 
each, and made enough money for La-
Mott to record a third release, an al-
bum of love songs, due in September. 

MICHAEL FEINSTEIN 

"I've found a way of making peo-
ple say, 'Irving Berlin, he had some-
thing," LaMott says. "Maybe I'll be 
one of those people who will break 
through and make cabaret OK, like 
Michael Feinstein. I don't want these 
songs to die." 

Neither does Jonathan Schwartz, 
who hosts six programs on WQEW in 
New York. The son of Broadway 
composer Arthur Schwartz, he is a 
passionate and convincing proselytiz-
er. "We have something going on 
that has never gone on before," he 
says. "We have contemporary artists 
singing these songs, national figures 
like Linda Ftonstadt and Barbra Strei-
sand. These songs, in Ronstadt's and 
Barbra's hands, and Natalie Cole's 
hands, are reaching millions of people 
who have never heard them before. 
"Then you have the lesser-knowns, 

those who continue in dogged pursuit 
of excellence—the Nancy LaMotts, 
the Ann Hampton Callaways, the 
Weslia Whitfields. I would say that 
the collaboration between the old 
guard and the new guard has never 
been more energized." 

RADIO'S ICET ROLE 
Enthusiastic, knowledgeable DJs 

like Schwartz, Danny Stiles at 
WNYC and WEVD, and David Ken-
ney at WBAI in New York; Mike 
Rapchak at WGN in Chicago; Jack 
Elsworth at WLIM in Long Island, 
N.Y.; and Joe Lacina of the Satellite 
Music Network have been key players 
in the cabaret resurgence. And stan-
dards are getting more airplay nation-
wide than one might expect. Len 
Triola, a record and radio promoter, 
estimates that there are 200 or more 
radio markets for this music, includ-
ing college stations, which do a lot to 
bring younger buyers into the stores. 

Retailers believe that one reason 
buyers in their 20s through 40s are 
turning to cabaret is disenchantment 
with rock. Susan Bushard, vocals and 
soundtrack buyer for Tower Records 
in San Francisco, says, "I'm 39, and 
people my age have been going along 
with rock for years, and some of it is 
not very appealing, like the grunge 
rock coming out of Seattle. They 
want something to listen to while 
they're having dinner, or entertain-
ing. They're not going to say, 'I get 
home, stressed out after work, and 
have a glass of wine and'—what?— 
'listen to Sonic Youth?' I don't think 
so. They want something softer." 
She notes that composer collec-

tions, reissues such as "Capitol Sings 
Cole Porter," do particularly well. 
She also sells a lot of Ben Bagley's 
"Revisited" series ("George Gersh-
win Revisited," etc.) on the Painted 
Smiles label. She takes recordings on 
consignment, though not all Tower 
stores do, much to the disappoint-
ment of the many artists who lack 
major distribution. 
Jim Rose, a partner at Chicago's 

Rose Records, says he is "selective" 
about consignment; still, he makes a 
point of selling the albums of artists 
who are appearing in town, because 
he has experienced first-hand how a 
live performance can influence the 
consumer. Several years ago, when 
Marcovicci brought in 200 or so cas-
settes and asked him to sell them, 
Rose decided to go to see her per-
form. He was so taken by her act— 
"the intelligence, the creativity that 
went into the show," he says—that 
he took an unusual step for a retailer 
He produced her next two engage-
ments in Chicago. 

Rose's experience illustrates a 

problem inherent in cabaret record-
ing. The best cabaret acts depend as 
much upon personality as music, and 
are strongly visual. The medium is 
hardly known for great singing, after 
all, but rather for song interpreta-
tion. Marcovicci's snappy sense of hu-
mor, Whitfield's sly smile, and the 
magnolia in Wilson's hair all are im-
possible to translate onto disc, yet try 
one must, because recordings help 
keep the medium alive. As cabaret 
promoter Donald Smith says, "The 
first thing you hear after a cabaret 
performance is, `Do you have a re-
cording?" 

CAPTURING CABARET ON RECORD 
Smith's first advice to the artist 

who wants to make an album is: 
Don't record your show. "I tell them 
to do an album for listening, as op 
posed to a re-creation of an act that's 
been moved to vinyl." 
LaMott agrees. "I'm in the record 

business, and I'm in the cabaret busi-
ness. They're two different worlds. If 
I were to sing one of my albums from 
front to back [in a live performance], 
people would be bored. You structure 
them both very differently." 
To try to capture the feeling of a 

small club, LaMott's engineer mikes 
her closely, "so the sound of the al-
bum is intimate," she says. "People 
tell me children have been conceived 
to my records. They put people in a 
romantic mood." 
There can be no doubt of the mu-

sic's, and the artists', attraction. Riz-
zoli, an upscale book chain with 11 
stores nationwide, regularly invites 

ANDREA MARCOVICCI 

recording artists to do in-store pro-
motions, with smashing success. Ac-
cording to Arend Lubbers, music 
buyer for Rizzoli's 57th Street store 
in Manhattan, Marcovicci typically 
draws 80 to 100 people to an instore— 
and the store sells 200 copies of a sin-
gle title to be signed. 

If only all retailers were as knowl-
edgeable as Lubbers and his col-
leagues, Rose and Bushard. Most 
buyers and clerks don't know what to 
do with cabaret what to stock, where 
to file it, how to help customers who 
want an album by a singer they've 
never heard of. Every artist and re-
cord producer in this still-obscure but 
burgeoning field has a story about a 
discouraging experience in a record 
store. 

"I went into a record store on 42nd 
Street recently and asked for Andrea 
Marcovicci," recalls Globenfelt "The 
clerk said, 'He's in the orchestra sec-
tion.' It took a minute for me to real-
ize he was thinking of Mantovani." 
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By Seth Goldstein 

DREAMING IN 3D: Elvin 
Feltner is making a play for 3D mov-
ies. Feltner, who's been a quiet 
player in home video since the mid-
'80s, has been pitching to studios 
what he calls "a real-time electronic 
process," supposedly a big improve-
ment on past techniques. Creator 
Delta Design, a British venture, li-
censed the rights to his New Dimen-
sions Entertainment for 36 years, 
and Feltner expects to sign an eight-
to 10-title deal with a Hollywood ma-
jor by late September. He says 3D 
will revive the fortunes of older 
rental features at a nominal cost to 
suppliers—about $3,000 to work dig-
ital magic on the master. Coloriza-
tion, by contrast, costs about 
$200,000. The "electronic glasses" 
needed to deliver the 3D effect 
should run $30 to $40 apiece, a big in-
vestment for retailers who would be 
expected to rent them as well. 
Feltner says the studios are enthusi-
astic, but one could be forgiven a bit 
of skepticism. MCA/Universal 
Home Video briefly tried old-style 
3D (blue and red polarized glasses) 
on a couple of titles a decade ago be-
fore dropping it. However, MCA 
hasn't closed the door on the idea. 
"We've done some experimentation," 
says an executive, who thinks elec-
tronic glasses are effective but cause 
"a little bit of flicker." He wasn't 
aware of New Dimensions because, 
according to Feltner, MCA hadn't 
been approached as of deadline. 

ELVIS AT HOME: There will be 
another sighting of Elvis this month. 
New York-based Lightyear Enter-
tainment has found a home for three 
$19.98 Presley titles on Home Shop-
ping Network. HSN made "a sub-
stantial buy," paying just "pennies" 
below the wholesale price, to honor 
the King on the Mg. 16 anniversary 
of his death, according to Lightyear 
sales VP Don Spielvogel. The TV 
push is planned for Aug. 11-12. "I be-
lieve we're the only video" being pro-
moted, says Spielvogel, but he ac-
knowledges "they don't tell you a 
thing" after making the buy. Light-
year anticipates HSN offering other 
Elvis memorabilia; purchasing VP 
Jim Adams wasn't available for com-
ment. Spielvogel doesn't know how 
well HSN has done with its handful 
of video offers, except that the net-
work likes to have "double-A product 
and a star up there" to sell it. The 

(Continued on page 58) 

Compton's Bows 'Famous' CD-ROM 
Voyager Disc Focuses On Blues Legends 
III BY CHRIS McGOWAN 

LOS ANGELES—The category of 
"special interest" CD-ROMs has 
gained celebrity status with the release 
of Compton's NewMedia's "Lifestyles 
Of The Rich And Famous Cookbook By 
Robin Leach." 
Meanwhile, Voyager Company, an-

other veteran multimedia supplier, is 
introducing "Blues Masters," adapted 
from Rhino Records' audio series of 
the same name. The release further in-
dicates interactive media's crossover 
potential. 
The $39.95 Compton disc is in the 

MPC (Multimedia PC) format, and fea-
tures 55 famous personalities cooking 
their favorite dishes at home. Guests 
include Elizabeth Taylor, Roger 
Moore, Eva Gabor, Florence Griffith 
Joyner, Chris Evert, Regis Philbin, 
Joan Collins, Elle Macpherson, Jerry 
Lewis, and Ivana Trump. It is based on 
the best-selling book of the saine name, 
published last year by Viking Studio 
Books. 
The "Rich And Famous Cookbook" 

CD-ROM includes 30 minutes of full-
motion video footage showing the vari-
ous celebrity chefs at work on spa-
ghetti bolognese and salmon brus-
chetta in their kitchens, and also has 25 
minutes of CD-quality audio, 350 pho-
tographs, and the texts for 200 recipes. 
It is divided into four main sections: 
"Extravagant Affairs," "Casual Enter-
taining," "Relaxing At Home," and 
"Famous Recipes Of The Rich And Fa-
mous." 
Users with printers hooked up to 

their PCs can print recipes from the 
CD-ROM at any time. 

"The only thing it doesn't do is shop 
for you and set the temperature on 
your oven," boasts Robin Leach, who 
hosts the "Lifestyles Of The Rich And 
Famous" television show. 
Leach admits that when the project 

was first discussed, he "didn't have a 
clue" as to what multimedia was. But 
now that's he experienced CD-ROM, 
"it blows my mind." 
He adds that while he doesn't think 

CD-ROMs like the "Rich And Famous 
Cookbook" will ever replace books, 
"when it comes to repairing the car or 
going to the kitchen, this is what you 
need." 
Leach expects his title will help push 

interactive media into the mainstream. 
"Multimedia is on the move, and prod-
uct like ours will drive this market big-
ger," he says. 
Adds Compton's NewMedia senior 

VP and general manager Norman Bas-
tin, "As more and more multimedia 
PCs find their way into homes, this 
wonderful cookbook fulfills the grow-
ing need for recreational titles and pro-
vides superb recipes as well." 

Leach claims his program offers two 
distinct advantages. "You can't splat-
ter baked beans on the CD-ROM" as 
you could on a cookbook, he says. "And 
the other advantage is that I can't get 
out of the computer to come raid your 
refrigerator and drink all your cham-
pagne." 
Voyager Company will try to cook up 

some crossover success this winter 
with its "Blues Masters" CD-ROM, 
which will feature appearances by Bes-
sie Smith, Elmore James, Robert 
Johnson, and other blues legends. 
The title will be the second interac-

A Note From Robin Leach 

Robin Leach's celebrity chefs cook up a storm on Compton's NewMeclia's 
"Rich and Famous" CD-ROM. 

tive spinoff of a Rhino product: the first 
was Todd Rundgren's "No World Or-
der" CD-I disc, an endlessly revisable 
edition of his album on Forward Rec-
ords (also a Rhino label). 
Voyager, known both for its CD-

ROM catalog and for its Criterion Col-
lection line of laserdiscs, has released 
numerous multimedia titles based on 
classical music, plus a CD-ROM ver-
sion of the Beatles movie "A Hard 
Day's Night." 
Although Voyager hopes to ship the 

"Blues Masters" disc in late '93, pro-
ducer Roger Devine says he doesn't 
think it will launch until the first quar-
ter of next year. The price and final ti-
tle of the disc have yet to be deter-
mined. 
The title will feature 45-50 minutes 

of CD-quality music, including one 
song from each of Rhino's 15 "Blues 
Masters" volumes. The disc also will in-
clude extensive text, archival photos, 
and full-motion video clips of blues per-
formances shown in a small window on 
the screen via Quicktime software. 
Rhino Records VP of marketing 

Chris Tobey says that the "Blues Mas-
(Continued on next page) 

Video Execs 
Check In On 

Mom-And-Pops 
• BY EARL PAIGE 

LAS VEGAS—This might have 
been the surprise of the show: 
Hollywood's top home video ex-
ecutives said they're interested 
in how mom-and-pop retailers 
are faring, but seldom have ac-
cess to them. 
You could have fooled most in-

dependent operators attending 
the July 11-14 VSDA conven-
tion—they've long thought (often 
with good reason) that their sur-
vival hasn't been of much con-
cern to the studios. 
The two groups got a rare 

chance to set the record straight 
during VSDA's third annual 
roundtable discussions, open to 
the trade press for the first time. 
Reporters, previously forbidden 
entrance despite strong protests, 
were free to roam about, and 
even sit down and join in. 

(Continued on page 59) 
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Keep an eye out for 
these award winners! 
Wood Knapp presents more fun for 

the whole family with four new 
critically acclaimed videos from the 
Children's Circle" Home Video series. 

Call Wood Knapp Video 
for the complete list of 
Children's Circle titles. 

4tod Knapp Video 
5900 Wilshire Boulevard, 

Los Angeles. California 90036 
Ifffith 521-266n 

t'Wood Knapp is Co.. I,,bsChildren', Circle' /Ionic Vid,o 

Illustration from Where the Wild Things Are" 

limner 
l'rice 
Stories 

NORMAN 
TIE 

DOWN 

WK1188 

FREE! 
Danny and the Dinosaur 

TATTOO* 
Receive two FREE 

with the purchase of a 4-pack 
Ask your distributor for details. 

'FDA regulated, 
non-toxic fake tattoo. 

= 
BILLBOARD AUGUST 14 1 55 



Home Video 

Strand Expands 

Non-Theatrical 

Music, Sports Lines 
• BY JIM McCULLAUGH 

LAS VEGAS—Strand Home Video is 
expanding its music and sports non-
theatrical categories with two high-
profile properties, "The Girl From 
Nutbush" and "The Story Of A Game." 
"Nutbush," a 103-minute documen-

tary about Tina Turner, "deals with 
many of the same subjects that are in 
the movie that is out now theatrically," 
according to sales VP Don Gold, refer-
ring to "What's Love Got To Do With 
It." The movie has generated ticket 
sales of about $30 million. 
Gold says "Nutbush" contains inter-

view footage from Mick Jagger, David 
Bowie, Elton John, Cher, Keith Ri-
chards, and even Ike Turner. 
Covering her rise in the music indus-

try, the $19.99 tape contains 48 minutes 
of classic songs. 'We think we have an-
other 'Queen' on our hands," says Gold 
of a Strand title considered one of the 
all-time bestselling music videos. 
Turner's November tour will help 

sales, he adds. "The movie is out, and 
Tina has a new CD on Virgin Records. 
In fact, we will be trying to cross-pro-
mote as much as possible with Virgin." 
A laserdisc also will be made available 
through Pioneer Entertainment 

In sports, Strand's "The History Of 
A Game" will be an "official history of 
basketball," says Gold. The company is 
partnering on the project with trading-
card specialist SkyBox International. 
"The Story Of A Game—The Early 
Years, Volume 1" and "The Story Of A 
Game—Showtime, Volume 2" will fea-
ture different "David Robinson" trad-
ing cards. Both tapes are priced at 
$14.99. At $29.99 suggested list is "The 
Story Of A Game—Collector's Edi-
tion," containing a 32-page booldet and 

(Continued on page 59) 

'FAMOUS' CD-ROM 
(Continued from preceding page) 

ters" CD-ROM "was a result of our 
team-based marketing process, where 
we take a priority project and try to 
come up with various ways to use its 
theme." The audio release subse-
quently lent itself to creating a video 
series and the upcoming CD-ROM. 
"The more you're interested in a 

given genre or artist, the more you 
want to know," Tobey adds. "And CD-
ROM is the perfect medium for getting 
as much information across as anyone 
could possibly want about a given musi-
cal topic. A CD-ROM like this is sort 
of like the ultimate liner notes." 

Voyager's Devine says "Blues Mas-
ters" will be sold "through mail order 
and bookstores, and will probably have 
considerable record store distribu-
tion." 

"Ultimately, there will be an interac-
tive musical format sold alongside reg-
ular CDs in record stores," Tobey says. 
The "Blues Masters" CD-ROM is "our 
attempt to get ahead of the learning 
curve of this particular medium. It's 
really an R&D experience for us." 
Tobey adds that Rhino has been ap-

proached by a number of other multi-
media producers interested in develop-
ing music-oriented CD-ROM projects. 

Classic Animation. 

"A Musical, Magical Adventure 
An Animated Classic" 

James Grant, SCENE 

From David Kirschner, Creator of 
An American Tail. 

() Currently in theatrical release 
by Twentieth Century Fox. 

(N Opened on over 1,300 screens. 

Film Advisory Board Award. 
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Classic Promotion. 
This Fabulous Furling Is Free! 
Edgar the mole is now a full-sized 9" tall stuffed 
animal. Best of all he's free to every customer who 

" sends in proof-of-purchase with shipping/handling 
charges. Offer expires January 31, 1994. 

$5.00 Consumer Rebate 
In addition to a free Furling, customers will also 
get a $5.00 rebate by mail with purchase of any one 
of these partner titles: 
Home Alone • FernGully • Dr. Dolittle 

Advertising That Will Make Custom 
Run For The Forest! 
de National TV with spots on Saturday 

mornings and weekday afternoons 
a Free Standing Inserts in newspapers 
a Direct Mail to "kid" households 
48-Unit Pre-Pack Shipper (cat# 0695) and 

24-Unit Pre-Pack Shipper (cat.# 0694) 

Single Unit (cat# 8501) 

Pre-Pack Order: 8/11/93 

Single Unit Order: 8/25/93 

Will Call Date: 9/21/93 

Nation.! Advertised Availability Date: 9/24/93 

Specialty Video 
Goes Distance 
For Film Buffs 
• BY EARL PAIGE 

LAS VEGAS—Operators of stores ca-
tering to film buffs and collectors are 
hardly affected by the factors that 
haunt most video retailers, such as 
depth of copy, location, and competi-
tion. By the same token, those retailers 
often go to extreme lengths to ple2se 
their customers, as evidenced by a 
panel at the VSDA convention. 

Participants included Ellen Enke, 
co-owner of the New York-based Mrs. 
Hudson's Video Library; George Lat-
sios, owner of Scarecrow Video in Seat-
tle; and Jay Medley, a buyer with five-
store TLA Video in Philadelphia. Mrs. 
Hudson's has been in business four 
years, the other two for seven years. 
Medley said his efforts to please his 

customers include carrying $500 
multistandard VCRs, which he rents 
for $12 for two nights, allowing buffs to 
watch tapes incompatible with U.S. 
machines. "It's illegal to convert tapes, 
as it's considered duplication," he 
noted, although many stores report-
edly suggest dubbing to the NTSC 
standard. The three dealers have cus-
tomers who often travel to foreign 
countries and pick up titles, and who 
also seek out special orders. 

Understandably, all three are film 
experts themselves. Clerk applicants 
are quizzed with questions such as, 
"name five Brian DePalma movies," 
said Latsios, who grew up in Europe 
"with no television and got to love mov-
ies." 
The panelists would qualify as refer-

ence librarians. 'We have every book 
on film we know about; all kinds of ref-
erence guides, special lists," said Med-
ley. Latsios has plans to expand the li-
brary concept further. 'When we move 
into our new store, the added size will 
allow us to hold film buff discussion 
sessions," he said. 
Not surprisingly, collector stores 

can get crowded. Mrs. Hudson's 
Video Library in Greenwich Village 
is so tiny, said Enke, that the part-
ners "cut a hole in the floor that I'm 
not sure the landlords know about. 
We do our paperwork down there 
and use the space for storage. We 
send up videos in a bag on a string." 
One genre that is exploding lately 

is Japanese animation, known as 
"anime." Latsios said that almost 
every video store should consider 
stocking the category. "We put in 
three to five to start, and now we 
have 100 different titles." 
While most video stores concen-

trate on carrying new releases in 
depth, mainstream product is al-
most an afterthought for Enke. "We 
didn't even want to carry the hit 
movies, but finally realized we are a 
neighborhood store," he said. "So we 
carry a small stock of new things." 
The three carry eclectic catego-

ries, including gay and lesbian titles, 
with a heavy dose of international 
releases categorized by country and 
sometimes by language. While no 
specific title is carried in depth, in 
contrast to regular stores, category 
breadth is common. Enke, for in-
stance, boasts of carrying 40 differ-
ent Bette Davis features. 
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immt.he dream Loir  

comes alive 
two new electrifying live projects 

from Tangerine Drérm 

THREE PHASE 

mages, personal glimpse of the 
- 

us five new songs. 
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• Long awaited live album - first in five years. 

• Back to back grammy nominations in 1991 and 1992. 

• Major national and international press, radio and retail campaigns 

• Shares 5 songs with "Three Phase" including the instrumental remake of Purple Haze." 

1111****....This is the best work Tangerine Dream has iole in a decade. - —Vancouver Sun 
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Audio Books 
Show Promise, 
Panelists Say 
NI BY EARL PAIGE 

LAS VEGAS—Video stores remain 
promising outlets for the rental and 
sale of audio books, despite some 
spectacular setbacks, including an 
unsuccessful test by Blockbuster. 
One company making it work, how-
ever, is Wherehouse Entertain-
ment, a West Coast-based combo 
chain. 
That was the assessment pres-

ented last month during a panel at 
the VSDA convention, hastily arran-
ged after a scheduling snag failed to 
include the session in the official 
program. Moderator Bo Lebo, pres-
ident of New Life Options, noting 
the sparse attendance, apologized 
"for preaching to the choir. But the 
Audio Publishers Assn. still wanted 
this session to provide the continuity 
that is needed if we are to continue 
to expand through video stores." 

Panelists included Jake Lamb, di-
rector of audio product at Ingram 
Entertainment; Terry Lipelt, direc-
tor of merchandising at Rezound, a 
leading distributor; and Hugh Pen-
ton, president, Penton Overseas Inc. 
Part of the presentation was a re-
view of Billboard's new focus on the 
involvement of music and video 
stores in audio books through spe-
cial merchandising sections. 
Lebo and Penton emphasized the 

wide variety of subject matter avail-
able in audio form. New Life has 
introduced titles on health and well-
ness topics, such as sinus care and 
carpal tunnel syndrome prevention; 
Penton specializes in languages and 
has 150 titles available now. It's try-
ing blister packs to ease the product 
into mass merchants. 
Consumers expect to see a variety 

of products in combo stores like 
Wherehouse and therefore are more 
open to audio books, panelists 
pointed out. Video stores like Block-
buster, on the other hand, require 
more dramatic signage and point-of-
purchase displays, said Lamb and 
Lipelt. 

(Continued on page 66) 

PICTURE THIS 
(Continued from page 55) 

dead King is still a lively draw. Light-
year may have another deal for HSN, 
kid-vid titles packed with a plush toy or 
audio tape player. It has a similar tie-in 
with Playskool Electronics, which 
packed a Lightyear brochure in 1 million 
audio cassette boxes. 

TWICE-TOLD TALE: New Line 
Home Video is giving dealers a crack at 
determining the ending of "Three Of 
Hearts," a minor theatrical release 
which needs retail attention to reach a 
150,000-unit goal by the Sept. 28 
preorder deadline. Retailers have until 
Sept. 13 to respond to the two finales on 
15,000 screeners going to stores. One 
appeared in U.S. theaters, the other 
overseas. If there's no clear winner, "we 
would allow both endings to come to 
market," says sales and marketing sen-
ior VP Michael Karaffa. 

58 BILLBOARD AUGUST 14, 1993 



IMIllFOR WEEK ENDING AUGUST 14, 1993 Home  Video  

A LOOK BACK AT THE 1993 VSDA CONVENTION 
To jog fading memories, here's a 
pictorial reminder of some high-
lights of the 12th annual Video 
Software Dealers Assn. conven-
tion held in Las Vegas July 11-14. 
The show successfully brought to-
gether the disparate parts of a 
multibillion-dollar industry with-
out the rancor, and downright 
paranoia, present in recent years. 

VIDEO EXECS CHECK IN ON MOM-AND-POPS 
(Continued from page 55) 

However, not everyone wanted 
the exposure, considered by some 
the equivalent of airing the indus-
try's dirty linen in public. At one ta-
ble, three studio representatives in-
sisted their remarks be entirely off 
the record; a distributor executive 
openly challenged media presence. 

Elsewhere, participants seemed 
totally at ease and more interested 
in talking with David Bishop, LIVE 
Home Video's new president/CEO. 
Julia Potter, operator of J.P.'s Video 
Rental & Things in tiny Elk City, 
Okla., said she was awed by the 
chance to discuss topics with "such 
an important studio executive." 
For his part, Bishop expressed 

appreciation at being able to hear 
firsthand accounts of defective 
tapes, erratic release-date patterns, 

STRAND EXPANDS 
(Continued from page 56) 

three "David Robinson" cards. 
Gold says the Strand mcsettes, cov-

ering the history of basketball and its 
most colorful players, will be the first 
to feature footage from the NBA, Fed-
eration Of International Basketball As-
sociations, Olympics, and the NCAA. 
Chuck Daly, former coach of the De-

troit Pistons and the Olympic "Dream 
Team," and now coach of the New Jer-
sey Nets, and former NBA player Dar-
ryl Dawkins were on hand at VSDA 
when Strand launched the titles. 

VSDA executive VP Don Rosenberg 

greets retired four-s:ar General Norman 

Schwarzkopf, who took the desert by 

storm with a rousing keynote address. 

Steve Martin, who held the laugh meter 

at 10 during his seven-minute shtick, 

helped make Burnside's wishes come 

true. So did a large Las Vegas turnout. 

Shown a: left, Brad Burnside, leaving the VSDA presidency but not this mortal 

coil, dons angel wings at the opening session to pray for a good convention 

Shown above, what retailers cueued for: A chance to pose on Paramount Home 

Video's "Coneheads" barbeque set. The movie just opened theatrically. Apron, 

power mower, and grill offer the correct suburban image. 

ineffective point-of-purchase mate-
rials, and the like. 
Space allotted P-O-P is an issue as 

stores continually add rental titles, 
games, and eventually multimedia, 
said Sid Spinak, who owns the 
three-store Video Zone chain in 
Newport Beach, Calif. More sophis-
ticated displays could help, added 
Robert Cliff Jr., manager at one of 
13 Eastman Video stores in North-
ern California. A triple-sided dis-
play from FoxVideo "forces us to 
buy and promote all three movies." 
Numerous topics have been re-

hashed over the years, Bishop 
noted. Release patterns are one. 
"May has always been a poor 
month," Bishop said. "That's the 
time of year in most of the nation 
when winter is over and people start 
getting outside, so it's been tradi-
tional to hold back. That's why so 
many good movies hit all at once in 
June and July," a logjam everyone 
at the table wanted to break. 

Cliff said big renters such as "The 
Crying Game," "tinforgiven," and 
"A Few Good Men" arrived at once, 
hurting each other and cutting into 
B title business. 
September, when school generally 

starts, is another bleak month. But this 
is changing, said Potter and Cliff, who 
note that Northern California schools 
have shifted to a schedule of four 
weeks in session, two weeks off year-
round. Many schools elsewhere in the 
country break for summer in June and 

reconvene in August. 
Defectives, a big VSDA topic several 

years ago, haven't gone away, said Lori 
Cook of Video & Tanning, Terrell, 
Texas. Potter agreed, saying, "We 
start to see 'ruffles' along the bottom 
of the tapes after only two weeks. 
Tapes start showing wear sooner. The 
shells are thinner nowadays, too." 

Bishop wanted feedback on post-re-
lease advertising. Such campaigns re-
ally help, said Jay Gruenwald, operator 
of five Prime Time Video stores in Ap-
ple Valley, Calif., who maintained that 
national advertising after a release's 
street date is often beneficial. "It 
kicked the legs out as much as 12 
weeks or more on 'Lethal Weapon," 
he said. 
Jump-the-gun promotions that vio-

late street dates enlivened table talk in 
the second half of the roundtable ses-
sion, where retailers remained seated 
and the distributor and supplier mod 
erators rotated tables. 
"We do pay attention," said one of 

the studio representatives. "At our 
headquarters in Burbank, any report 
of street date violation is something 
you'll hear discussed in every office in 
the building." Also vying for attention 
were premium promotions, such as the 
McDonald's/Paramount deal involving 
"Wayne's World" and two other titles 
at $5.95 each with a food purchase. 
"McDonald's is bastardizing this 

whole business of sell-through," said 
Gruenwald, expressing the feelings of 
many retailers. 
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1 1 15 

* * NO. 1 * * 
COMEDY VIDEO CLASSICS 
Curb VIdeo 177703 

Ray Stevens LF 16.98 

2 NEW. 
KONFIDENTIAL 
PolyGram Video 4400876033 

Kiss LF 19.95 

3 2 9 LIVE & LOUD 
Epic MUSIC Video 29V-49151 

Ozzy Osbourne LF 29 98 

4 12 6 
ABBA GOLD: GREATEST HITS 
PolyGram Video 4400855493 

Abba LF 19.95 

5 5 59 THIS IS GARTH BROOKS AS 
Liberty Home Video 40038 

Garth Brooks LF 24.98 

6 3 37 LIVE •4 
PolyGrarn Video 440085955-3 

Billy Ray Cyrus LF 19.95 

7 4 6 
MAKING Fit *HNC VIDEOS I & II 
Geffen Video Uni Dist. Corp. 39542 

Guns N' Roses LF 34.98 

8 8 25 
I STILL BELIEVE IN YOU • 
MCA MUSIC video 10679 

Vince Gill SF 9.98 

9 7 18 KEEP THE FAITH: AN EVENING WITH BON 
JOVI PolyGram VKleo 4400865153 

Bon Jovi LF 19.95 

10 6 18 
THE PREMIERE COLLECTION ENCORE 
PolyGrarn Vdeo 4400861533 

Andrew Lloyd Webber LF 19.95 

11 10 37 
A YEAR AND A HALF IN THE LIFE OF 
METALLICA • Eleldra Enteriamment 40148 

Metallica LF 34.98 

12 11 23 
LIVE: RIGHT HERE, RIGHT NOW. • 
Warner Reprise Video 3-38290 

Van Halen LF 2998 

13 24 49 
UNPLUGGED • 
Wamer Repnse Video 3.38311 

Eric Clapton LF 19.98 

14 15 39 
BEYOND THE MIND'S EYE £2 
Miramar Images Inc BMG Video 7233380018-3 

Jan Hammer LF 19.98 

15 14 39 
LIVE 
A•Vision Entertainment 50346-3 

AC/DC LF 19.98 

16 9 27 CEREAL KILLER • 
Zoo Records BMG Video 11036 

Green Jelly LF 1698 

17 32 81 
GARTH BROOKS A4 
Capitol Video 40023 

Garth Brooks LF 1495 

18 26 27 
FOR MY BROKEN HEART £2 
MCA MUSK Video 10528 

Reba McEntire SF 9.95 

19 13 6 
MAKING F # •IING VIDEOS PART II 
Geffen Video Ur, Dgst. Corp. 39524 

Guns N' Roses LF 14.98 

20 21 72 MOON WALKER A8 
Uttlmate Product., Columba MUSK UK100 49009 

Michael Jackson LF 24.98 

21 18 15 
THE FREDDIE MERCURY TRIBUTE CONCERT 
Hollywood Records Music Video 1780 

Various Artists LF 1939 

22 17 48 
REBA IN CONCERT • 
MCA Music Video 10380 

Reba McEntire LF 14.95 

23 22 45 MICHAEL JACKSON: LEGEND CONTINUES 
Motown Prod./Optimum Prod Vestron Musicvideo 5358 

Michael Jackson LF 15.98 

24 16 3 
THE MALADY LINGERS ON 
Warner Reprise Video 3.38359 

Morrissey SF 16.98 

25 25 35 THIS IS MICHAEL BOLTON • 
Columba Music VIdeo I 9V-49159 

Michael Bolton LF 1998 

26 19 19 
LIVE AT RED ROCKS 
PolyGram Diversified Ent. PolyGrarn Video 4400867613 The Moody Blues 

LF 19.95 

27 20 49 
X-TREME CLOSE-UP • 
Poberam Video 440085395-3 

Kiss LF 1995 

28 23 6 
MAKING F # 'MING VIDEOS PART 1 
Gellen Video Uni Dist. Corp 39523 

Guns N' Roses LF 14.98 

29 27 33 A YEAR AND A HALF: VOL 2 • 
Etektra Entertainment 40147 

Metallica LF 19 98 

30 RE-EffTRY 
A CELEBRATION 
Warner Repulse Video 3-38347 

Travis Tritt LF 16.98 

31 28 31 
USE YOUR ILLUSION: PARTS 1 & Il• 
Geffen Video Um Dist. Corp. 39525 

Guns N' Roses LF 34.98 

32 79 137 $19.98 HOME VID CLIFF'EM ALLI• 
Elektra Entertainment 40106.3 

Metallica LF 19.98 

33 34 7 UNPLUGGED 
Warner Repnse Video 3-38354 

Neil Young LF 19.98 

34 35 ii UNDER MY SPELL 
PolyGrarn Video 4400865233 

Paula Abdul LF 14.95 

35 31 35 BUILDING EMPIRES • 
EMI Home Video 33153 

Queensryche LF 1938 

36 33 9 METAL WORKS'73-'93 
Columbia MUSK Video I 9V-49151 

Judas Priest LF 19 98 

37 38 5 THREE LIME PIGS 
Zoo Records BMG Video 72445-14094-3 

Green Jelly VS 9.98 

38 RE.ENTRy THE WAY WE WALK IN CONCERT 
PolyGrarn Video 4400864973 

Genesis LF 2495 

39 39 142 
THE THREE TENORS IN CONCERT •8 
PoryGram Video 071223-3 

Carreras - Domingo - 
Pavarotti 

LF 24.95 

40 36 37 BILLY RAY CYRUS e 
PolyGrain Video 440085503-3 

Billy Ray Cyrus SF 1295 

0 RIM gold cert for sales of 25,000 units for video singles; • RIAA gold cert, for sales of 50,000 un ts for SF or 
LE videos; 2i R1AA platinum cert. for sales of 50,000 units for video singles; • RIM platinum cert, for sales of 
100,000 units for SF or LF videos; 0 RIM gold cert. for 25.000 units for SF or LF videos certified prior to April 1, 
1991; • RIAA platinum cert. for 50.000 units for SF or LF videos certified prior to April 1, 1991. LF long-form. 
SF Short-form. VS Video single. 0 1993, Billboard/BPI Communications. 
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`Mariachr Gets Bilingual Release; Pioneer Ups Dealer Profits 
MARIACHIS, RAPPERS, 
Femmes Fatales: On Sept. 8, Colum-

bia TriStar will bow a special laser 
edition of Robert Rodriguez's auda-

cious debut film, "El Mariachi" (ex-
tras, $49.95), an inventive action tale 
of mistaken identity set in Mexico and 

shot on a shoestring budget. The disc 
includes Spanish- and English-lan-

guage soundtracks, plus an audio 

track with the director's running 

commentary. 
MCA/Universal releases the hip-

hop comedy "CB4" on laserdisc 
(widescreen, $34.98) Sept 8. Chris 

Rock, Phil Hartman, and Chris 

Elliott star, and rappers Ice-T, Ice 
Cube, Flavor Flay, and Easy E make 

guest appearances. 
Warner bows the thriller "Point Of 

No Return" with Bridget Fonda 

(wide, $34.98) Sept. 1, plus "This 
Boy's Life" with Ellen Barkin and 
Robert DeNiro (wide, $34.98). 

PIONEER LDCA will institute a 
minimum order guideline for its deal-

ers and distributors of $15,000 per 

quarter or $60,000 per year, effective 
Oct. 1, 1993. In addition, the company 

will increase the profit margins cur-

rently offered to dealers and distribu-
tors from 25% to 30%. Pioneer LDCA 

president T. Kudo says the move is in 
response to "natural market 

changes" and "the fact that many 
movie studios have developed strong 
distribution channels of their own." 
One studio that has stuck to an ex-

clusive arrangement with Pioneer is 

Paramount Home Video. The two 
recently extended their longstanding 

LASER 
SCANS., 

by Chris McGowan 

pact by five years. 

BLUE THUNDER: IBM's Optical 
Storage Laboratory in Almaden, Calif., 
announced July 1 that it had set a world 
record by using a blue laser to store 6.5 
gigabytes of data on a double-sided 5.25-

inch optical disc. The infrared lasers cur-

rently used in CDs and CD-ROMs can 
manage only 1.3 gigabytes in the same 
amount of space. This means that blue-

light lasers eventually will enable CDs, 
CD-ROMs, and laserdiscs to store four 

to five times more information per side 
than they can with today's infrared 

beams. 3M, Matsushita, and Sony are 
among the other companies also working 

on blue-laser technology, which probably 
won't be available in consumer products 

until the next decade. 

MULTIMEDIA NEWS: Tribune Co. 
has reached an agreement to acquire 

Compton's Multimedia Publishing 
Group from its parent, Encyclopaedia 
Britarmica, Inc., for approximately $57 
mil:ion. Compton's chief executive, Stan-
ley Frank, and general manager Nor-
man Bastin will continue to lead the 

company, based in Carlsbad, Calif. 'This 
acquisition is an excellent fit for Trib-
une's information and entertainment 
business," says Scott Smith, senior VP 

BASSIN DISTRIBUTORS IS YOUR 
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Laser Disc e \SC 11 EAD% Music Vidceisoes Exer 
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Selection ti`r 5 1 
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of development. "We see Compton's as 
a natural extension of our publishing 
business to include not only print but 
multimedia as well." Compton's 
NewMedia has published CD-ROM ti-
tles such as "Compton's Interactive En-
cyclopedia" and "Jazz: A Multimedia 
History," and is about to launch 'The 

Compleat Beatles." 

HBO has purchased an equity stake 
of 10% in Crystal Dynamics, a Palo 
Alto, Calif.-based multimedia developer 

that made news in June when former 
20th Century Fox chief Strauss Zelnick 

became the company's president and 

COO. Crystal Dynamics will launch its 

first two titles (both for 3D0) this fall. 
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1 1 3 

* 

UNFORGIVEN 

* * No. 1 * * * 
Warner Bros. Inc. 
Warner Home Video 12531 

Clint Eastwood 
Gene Hackman 1992 R 39.98 

2 4 5 BRAM STOKER'S DRACULA Columbia TriStar Home Video 
The Voyager Company CC1335L 

Gary Oldman 
Anthony Hopkins 1992 R 124.95 

3 2 3 THE CRYING GAME Live Home Video 
Pioneer LDCA, Inc. LD69039 

Stephen Rea 
Jaye Davidson 1992 R 34.95 

4 NEW > THE BODYGUARD Warner Bros. Inc. 
Warner Home Video 12591 

Kevin Costner 
Whitney Houston 1992 R 3988 

5 3 19 BLADE RUNNER (DIRECTOR'S CUT) The Ladd Company 
Warner Home Video 12682 

Harrison Ford 
Sean Young 1982 R 49.98 

6 NEW > MALCOLM X Warner Bros. Inc. 
Warner Home Video 12596 Denzel Washington 1992 PG-13 3988 

7 5 7 BODY OF EVIDENCE MGM/UA Home Video 
Pioneer LDCA, Inc. ML 102987 

Madonna 
Willem DaFoe 1993 NR 3488 

8 9 3 MATINEE Universal City Studios 
MCA/Universal Home Video 41481 

John Goodman 
Cathy Moriarty 1993 PG 34.98 

9 6 9 HOWARDS END Merchant Ivory Productions 
Columbia TriStar Home Video 26776 

Emma Thompson 
Anthony Hopkins 1992 PG 3985 

10 14 3 CLINT EASTWOOD BOX COLLECTION Warner Bros. Inc. 
Warner Home Video 12904 Clint Eastwood 1993 NR 119 98 

11 7 15 UNDER SIEGE Warner Bros. Inc. 
Warner Home Video 12420 Steven Seagal 1992 R 2988 

12 12 7 FOREVER YOUNG Warner Bros. Inc. 
Warner Home Video 12571 Mel Gibson 1992 PG 34.98 

13 11 41 THE ABYSS FoxVideo 
Image Entertainment 1988-85 

Ed Harris 
Mary Mastrantonio 1989 PG-13 9988 

14 13 9 A RIVER RUNS THROUGH IT Columbia TriStar Home Video 51576 Craig Sheffer 
Brad Pitt 1992 PG 3985 

15 8 17 THE LAST OF THE MOHICANS FoxVideo 
Image Entertainment 1986-85 

Daniel Day-Lewis 
Madeleine Stowe 

1992 R 3988 

16 NEW > 1492: CONQUEST OF PARADISE Paramount Pictures 
Pioneer LDCA, Inc. 15184 

Gerard Depardieu 
Sigourney Weaver 

1992 PG-I3 39.95 

17 NEW > LORENZO'S OIL Universal City Studios 
MCA/Universal Home Video 41290 

Nick Nolte 
Susan Sarandon 1992 PG-I3 3988 

18 10 5 JENNIFER 8 Paramount Pictures 
Pioneer LDCA, Inc. 32495-2 

Andy Garcia 
Urna Thurman 1992 R 3985 

19 15 23 PINOCCHIO Walt Disney Home Video 
Image Entertainment 239 Animated 1940 G 2989 

20 21 3 FLASH GORDON Famous Films, B.V. 
MCA/Universal Home Video 41518 

Max Von Sydow 
Sam J. Jones 

1980 PG 34 98 

21 NEW > THE GOLDEN AGE OF LOONEY 
TUNES: VOL. 4 

MGM/UA Home Video 
Pioneer LDCA, Inc. ML10276 Animated 1993 NR 9898 

22 16 7 THE LOVER MGM/UA Home Video 
Pioneer LDCA, Inc. ML102935 Jane March 1993 NR 3488 

23 19 3 LEAP OF FAITH Paramount Pictures 
Pioneer LDCA, Inc. LV32792 

Steve Martin 
Debra Winger 1992 PG-13 3485 

24 18 3 TOYS FoxVideo 
Image Entertainment 1992-85 Robin Williams 1992 PG-I3 49.98 

25 17 9 GLENGARRY GLEN ROSS Live Home Video 
Pioneer LDCA, Inc. 69921 

Alec Baldwin 
Al Pacino 

1992 R 34.95 

•ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, 
or of at leas 25,000 units and $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. © 1993, Billboard/BPI Communications. 

The HBO investment further expands 
Time Warner's highly diversified par-
ticipation in interactive media companies 
and projects. 
Tandy Corp. has sold its personal 

computer manufacturing operations 
and related units to AST Research 
Inc., but Tandy chairman and CEO 
John Roach says the Fort Worth-
based corporation will continue to sell 

Tandy-brand PCs through the com-

pany-owned Radio Shack chain. 
Tandy's exit from PC manufacturing 

closes a key chapter of that industry's 

history: its TRS-80, introduced in 
1977, was the first mass-marketed 

personal computer and the Tandy 

Sensation!, launched in '92, was one of 
the first multimedia-ready PCs. 
Sanctuary Woods, a multimedia 

developer based in Victoria, B.C., has 

purchased Toronto-based Mind F/X, 
Inc., producers of CD-ROM titles for 
the home education market. 

Jennifer Rogers has been named VP 
of Electronic Publishing, a Time 
Warner trade books unit responsible for 
developing interactive multimedia works 

created by authors and artists published 
by Warner Books and Little Brown. 
Rogers was formerly director of creative 

services and marketing for Warner New 
Media (now Time Warner Interactive 

(Continued on next page) 
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A FEW GOOD MEN 

* * No. 1 * * * 

Columbia TriStar Home Video 27893-5 
Tom Cruise 
Jack Nicholson 

1992 R 

2 2 3 UNFORGIVEN 
Warner Bros. Inc. 
Warner Home Video 12531 

Clint Eastwood 
Gene Hackman 

1992 R 

3 7 3 THE BODYGUARD 
Warner Bros. Inc. 
Warner Home Video 12591 

Kevin Costner 
Whitney Houston 

1992 R 

4 3 5 BRAM STOKER'S DRACULA Columbia TriStar Home Video 51413-5 
Gary Oldman 
Anthony Hopkins 

1992 R 

5 5 3 THE CRYING GAME Live Home Video 69039 
Stephen Rea 
Jaye Davidson 

1992 R 

6 4 7 FOREVER YOUNG 
Warner Bros. Inc. 
Warner Home Video 12571 

Mel Gibson 1992 PG 

7 8 4 LEAP OF FAITH 
Paramount Pictures 
Paramount Home Video 32792 

Steve Martin 
Debra Winger 

1992 PG-I3 

8 6 6 BODY OF EVIDENCE MGM/UA Home Video M 102987 
Madonna 
Willem DaFoe 

1993 NR 

9 9 5 JENNIFER 8 
Paramount Pictures 
Paramount Home Video 32495 

Andy Garcia 
Uma Thurman 

1992 R 

10 NEW > MALCOLM X 
Warner Bros. Inc. 
Warner Home Video 12596 

Denzel Washington 1992 PG-13 

11 10 10 A RIVER RUNS THROUGH IT Columbia TriStar Home Video 51573 
Craig Sheffer 
Brad Pitt 

1992 PG 

12 17 2 TEENAGE MUTANT NINJA TURTLES Ill 
New Line Home Video 
Columbia TriStar Home Video 52433 

Paige Turco 
Elias Koteas 

1992 PG 

13 18 2 LORENZO'S OIL 
Universal City Studios 
MCA/Universal Home Video 81290 

Nick Nolte 
Susan Sarandon 

1992 PG-I3 

14 11 12 THE DISTINGUISHED GENTLEMAN 
Hollywood Holly 
Hollywooc Home Video 1716 

Eddie Murphy 1992 R 

15 12 9 HOWARDS END 
Merchant Ivory Productions 
Columbia TriStar Home Video 26773 

Emma Thompson 
Anthony Hopkins 

1992 PG 

16 15 6 DAMAGE 
New Line Home Video 
Columbia TriStar Home Video 52943 

Jeremy Irons 
Juliette Binoche 

1992 NR 

17 13 4 MATINEE 
Universal City Studios 
MCA/Universal Home Video 81481 

John Goodman 
Cathy Moriarty 

1993 PG 

18 14 9 HOFFA FoxVideo 1991 
Jack Nicholson 
Danny DeVito 

1992 R 

19 NEW > AMOS & ANDREW 
New Line Home Video 
Columbia TriStar Home Video 53263 

Nicolas Cage 
Samuel L. Jackson 

1993 PG-13 

20 20 16 PASSENGER 57 
Warner Bros. Inc. 
Warner Home Video 12569 

Wesley Snipes 1992 R 

21 16 9 TOYS FoxVideo 1992 Robin Williams 1992 PG-I3 

22 22 17 UNDER SIEGE 
Warner Bros. Inc. 
Warner Home Video 12420 

Steven Seagal 1992 R 

23 19 15 THE MIGHTY DUCKS Walt Disney Home Video 1585 Emilio Estevez 1992 PG 

24 21 10 GLENGARRY GLEN ROSS Live Home Video 69921 
Alec Baldwin 
Al Pacino 

1992 R 

25 23 17 CONSENTING ADULTS 
Hollywood Pictures 
Hollywood Home Video 1523 

Kevin Kline 
Mary Mastrantonio 

1992 R 

26 NEW > 1492: CONQUEST OF PARADISE 
Paramount Pictures 
Paramount Home Video 15184 

Gerard Depardieu 
Sigourney Weaver 

1992 PG-13 

27 24 6 THE LOVER MGM/UA Home Video M102935 Jane March 1993 NR 

28 25 9 USED PEOPLE FoxVideo 1993 
Shirley MacLaine 
Jessica Tandy 

1992 PG-I3 

29 27 5 EDEN 2 
Playboy Home Video 
Uni Dist. Corp. PBV0738 

Barbara Alyn Woods 
Jack Armstrong 

1993 NR 

30 30 13 ENCHANTED APRIL 
Miramax Films 
Paramount Home Video 15114 

Miranda Richardson 
Joan Plowright 1992 PG 

31 36 3 NEMESIS Imperial Entertainment 2436 
Olivier Gruner 
Deborah Shelton 

1992 R 

32 26 6 BEST OF THE BEST 2 FoxVideo 3380 
Eric Roberts 
Christopher Penn 

1993 R 

33 NEW > PASSION FISH Columbia TriStar Home Video 53283 Mary McDonnell 
Alfre Woodard 

1992 R 

34 34 4 PETER'S FRIENDS 
Samuel Goldwyn 
HBO Video 90832 

Kenneth Branagh 
Emma Thompson 

1992 R 

35 29 17 RESERVOIR DOGS Live Home Video 68993 Harvey Keitel 
Tim Roth 1992 R 

36 32 6 THE CEMETERY CLUB 
Touchstone Pictures 
Touchstone Home Video 1781 

Ellen Burstyn 
Olympia Dukakis 

1993 PG-I3 

37 28 13 SCHOOL TIES 
ParamoLnt Pictures 
Paramount Home Video 32290 

Brendan Fraser 1992 PG-I3 

38 39 2 SHADOWHUNTER Republic Pictures Home Video 3469 Scott Glenn 1993 R 

39 31 12 TRESPASS 
Universal City Studios 
MCA/Universal Home Video 81218 

Bill Paxton 
Ice-T 

1992 R 

40 40 18 CAPTAIN RON Touchstone Pictures 
Touchstone Home Video 1586 

Kurt Russell 
Martin Short 1992 PG-13 

•ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. lTA platinum certification for a minimum sale of 250,000 units 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. ,d 1993, Billboard/BPI Communications. 

Home Vicrel 

CD-ROM Makes Interpreting 
Obscenity Laws Xtra Xciting 
X-ROM EXCITEMENT: Adult pro-
gramming on CD-ROM could add 
some new wrinkles to the interpreta-
tions of obscenity laws, according to 
lawyers who watch the X-rated cate-
gory closely. 

Jeffrey Douglas, marketing a new 
legal database service to retailers, says 
the ramifications of CD-ROM are in-
teresting to pon-
der. 
For the first 

time, suppliers 
and stores will 
he offering 
what Douglas 
says might be 
considered not 
much more than a mere "kit" for as-
sembling a program. The product is 
not finished goods. Instead it's just 
stock footage of actors and actresses, 
background scenes, and random 
soundbites, but no completed story. 
It's the consumer with mouse in hand 
who sits at the computer and puts to-
gether what could be called an "ob-
scene" program. 

But noted First Amendment lawyer 
Louis Sirkin worries that prosecutors 
could still point to a supplier. "The con-

cern I have is that it could end up in 
some form of dissemination," he says. 
Examples might include modem trans-
mission across state lines. "It could be 
[actionable] on the part of the provider 
who is giving the bits and pieces, even 
though it's not a finished product, but 
who could actually be considered an 
aider and an abettor." 

Whether or 

STORE 
MMITOR, 

 Affl111.1 

by Ear 1 Paige 

not CD-ROM 
programs be-
come involved in 
legal suits, 
Douglas hopes 
retailers can be 
better advised 
about legal situ-

ations in general. Under the logo 
Know Censorship, Douglas is publish-
ing a quarterly directory listing 1,500 
videos and magazines prosecuted in 
the U.S. since 1987. 
The subscription cost for retailers is 

ea) yearly, reduced to $250 for mem-
bers of the Free Speech Coalition, an 
industry trade group. Wholesalers, 
lawyers, and labels are charged $600. 

Especially valuable, Douglas says, is 
the chronicle of titles that have been 

(Continued on next page) 

LASER SCANS 
«„„ If/ Hurl from preceding page) 

Group). 

NEW MULTIMEDIA SOFTWARE: 
Microsoft has just launched a Macin-
tosh CD-ROM of "Musical Instruments" 
($79.95), which is already available in an 
MPC version and demonstrates the awe-
some potential of multimedia for educa-
tion and the arts. Based on a Dolling 
Kindersley "Eyewitness Guide" book, 
"Musical Instruments" includes more 
than 200 articles, 500 photographs, and 
1500 sound samples of musical instru-
ments from around the world. Why just 
read about zithers and mamas, when you 
can see and hear them as well? 
Spectrum HoloByte recently bowed 

the rather twisted CD-ROM "National 
Lampoon's Chess Maniac 5 Billion and 
1" (DOS, $59.95). Your opponent, the 
Chess Maniac, will distract you with can-
can dancers and swimming sharks—any-
thing to win. If that doesn't destroy your 
concentration, then wait until the chess-
board pieces perform skits and dances 
(including "Death by Lamabada") with 
every move. Also new: "Iron Helix" 
(Macintosh, $99.95), an interactive sci-fi 
animated adventure created by San 
Francisco-based Drew Pictures. Players 
must navigate their probes through the 
3-D, photo-realistic, maze-like interior of 
a renegade staiship, looking for clues to 
stop a doomsday weapon called Iron He-
lix. 
Deep River Publishing has just 

launched the visually dazzling "Frac-
tal Ecstasy" (MPè, $79.95), which 
contains thousands of "frac-
tals"—graphic images produced by 
running a set of mathematical equa-
tions over and over again. The CD-
ROM includes still fractal images, 
fractal "movies," and a program 
called "Fractal Creator" that enables 

you to create your own phantasmago-
ric light show. 

VOYAGER is sponsoring "Devo 
Day" at the Virgin Megastore in 
West Hollywood on Aug. 14, from 1-
4 p.m., to promote the band's new 
Voyager laserdisc "Devo: The Com-
plete Truth About De-evolution" 
($49.95). The disc marks their 20th 
anniversary and contains music vid-
eos, commentary by the band, and a 
comprehensive Devo history. The 
Virgin event will include live music by 
Claw Hammer, appearances by Devo 
members, and discounts on CDs and 
laserdiscs. 

COLUMBIA TRISTAR has just 
bowed two widescreen laser releases 
of "Bram Stoker's Dracula"—a regu-
lar $39.95 edition plus a $49.95 collec-
tor's version that includes a "making 
of' documentary. 

cHicaco ow STOP INC .1.1!= ••• •••erm r — 

JOI West Super°, SI nis7 , 

ChIcago 1111,10.s 60610 

312•822•0822 
800•822•0410 

Browser 
DISPLAY SYSTEMS 
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Especially valuable, Douglas says, is 
the chronicle of titles that have been 
prosecuted and their current legal dis-
positions. A movie can be found illegal 
in one part of a state and completely le-
gal in a nearby community, he points 
out. 
Know Censorship anticipates its 

newsletter of legal cases will be a hot 
item. In fact, to avoid potential losses 
due to photocopying, it is produced on 
special paper that resists copy ma-
chines. "It cost us $3,300 for 40,000 
sheets, or about 12 cents a sheet," he 
says. "You can read it, but it's dark red 
paper and will not fax, either." 

ADULT ASSN. REORGANIZES: 
Douglas and others say they hope the 
adult video industry will continue in 
what appears to be a new direction, 
now that the Adult Video Assn. has 
merged into Free Speech Coalition. 
"For the rust time, [we are] in a posi-
tion to have widespread, deep involve-
ment" in the industry's workings, 
Douglas adds, with several oversight 
committees taking over tasks that once 
were all performed by the AVA's exec-
utive director. 
For some time, Free Speech Coali-

tion seemed in some disarray following 
the departure of Barry Freilich. Often 
strongly opinionated, Freilich arrived 
as executive director from Florida, 
where he had been a retailer involved 
in high-profile First Amendment cases. 
Freilich, also a Video Software Dealers 
Assn. leader in the state, has just been 
hired by the national office of VSDA. 

Douglas says the entire scene at the 
Coalition is different from the days be-
fore the AVA merger, when former ac-
tress Gloria Leonard was the AVA's 
chief spokeswoman. 

STRANGE BOOTHFELLOWS: A 
last-minute registration crunch at 
VSDA resulted in some unlikely booth 
sharing. Sepia Technologies, among a 
growing number of "artificial intelli-
gence" systems for aiding shoppers, 
wound up in the Dove Foundation ex-
hibit. 
Glen Powers, donning a salesman's 

hat instead of his usual video retailer 
persona, is director of national market-
ing at Sepia. He said he is well aware 
of Dove's controversial nature, with its 
"family value" movie-rating service. 
"Adding that to artificial intelligence is 
scary," Powers kidded. There is no af-
filiation, he adds. 
But Sepia is affiliated with MicroBiz 

as of the VSDA show, Powers says. 
MicroBiz provides a point-of-sale serv-
ice in 10,000 retail locations. 

GETTING WIRED: Video retailers 
are concerned about customers being 
wired for direct delivery of entertain-
ment, notes industry attorney Bob 
Levy. 
He told VSDA acquaintances in Ve-

gas that retailers can turn the tables. 
Now they can be "wired to each other" 
through a new service Levy calls Mo-
vieLink. 

Described as a computer bulletin 
board, MovieLink's "MaVin" allows 
dealers to interact with one another, 
with studios, distributors, and with 
trade groups, Levy claims. 

BIG B'S BOOSTER: Many video re-
tailers complain about Blockbuster 

(Continued on next page) 

4 Billion Consu 
Disney's Greatest Campaign Will Drive Recorc 

stock #023 

Stock Up 
Now On 
All Disney 
Classics! 
Offer Expires 

12/31/93. 

$24.99 Suggested Retail Price 

Prebook: August 24 

Will Call: September 28 

Street Date: October 1 

(e)Acr e, isrep 
HOME VIDEO 

Consumers 
Save $5... 
With Purchase Of ANY 
Disney Classic Including 
Aladdin—Plus 4 Colgate® 
Oral Care Products!* 

• Si Million Colgate 
Promotion! 
- Network, Spot & Cable TV! 

- National FSI to 51 Million 
households on Sunday, October 3! 

- Phenomenal exposure on Disney 
& Colgate® Displays and 19 
million Colgate® packages! 

• Mail-In Offer good 9/28/93 to 12/31/93. See full details in 10/3/93 
newspaper insert or on tear pads and specially marked Colgate- boxes 
at participating retailers. Void where prohibited. 
Walt Disney Home Video distributed by Buena Vista Home Video, Burbank, CA 91521. 
O The Wolt Disney Company. 
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mer Impressions... 
Sales On Aladdin And All Disney Classics! 

Contact Your 
Disney Sales Rep 

For Exciting 
Display Options! 

•• Additional pizza purchases required. Magic Pizza Hut" Card supplies limited. 
Offer expires 1/21/94. Details on Magic Pizza Hut " Card inside cassette. 
Void where prohibited. 

Pke 
411ut 

Consumers 
Save Up To $10 
At Pizza Hut®! 

Includes FREE Kid's Pizza 
Pack with Magic Pizza Hut® Card 

inside every Aladdin video!** 

+ Pizza Hut Delivers A 
$17 Million Campaign! 

- Massive Network, Cable 
& Spot TV coverage! 

- National Print Ads reaching 
40 million households! 

-Over 70 Million Impressions 
on Pizza Hut P.O.P. and 

delivery boxes! 

- Special "Aladdin Kids' 
Night" at Pizza Hut every week! 

Half-Price Meals and Aladdin 
giveaways & games! 

Video and its dominance in the busi-
ness, but not Wayne Bailey. As a store 
operator and head of a new trade 
group, Bailey is quick to applaud "the 
excellence of Blockbuster. They are 
great marketers." 

According to Bailey, any number of 
attendees at Laennec Group confer-
ences analyze Blockbuster and adopt 
various ideas. One Bailey likes is the 
use of alternating section widths on the 
hit wall. 

"This is very clever. Look at it some-
time. Every other section is eight mov-
ies across, or 64 of a title on a big hit. 
But the next section is just six movies 
wide. This means the consumer's per-
ception makes it appear they have 64 
of many hit titles when, in fact, they 
only bought 48." 
(A Blockbuster spokesman says 

there is no psychological trickery be-
hind the alternating 64- and 48-title 
shelves. The variation merely adds 
flexibility to the stores' displays.) 
Having completed a recent whirl-

wind tour of Los Angeles area stores, 
including Blockbuster units, Bailey 
also points to various ways the huge 
chain breaks up the hit wall. For exam-
ple, between "Flirting" and "A Few 
Good Men," there might be two sec-
tions of children's rental titles. 

Further along the wall, a section of 
single-copy titles may be alphabetically 
arranged by name of movie. Then the 
regular sequence continues. 
This arrangement solves two prob-

lems. First, Blockbuster is luring peo-
ple past children's product, or minor ti-
tles, while they search for a new hit 
movie. Secondly, these extra sections 
serve as spacers. When a big title ar-
rives and the everything along the wall 
has to be "moved down" to fit in a title 
into alphabetical sequence, spacers 
come in handy. 
"We don't believe in presenting new 

releases on the hit wall in alphabetical 
order by movie name," says Bailey of 
his Video Unlimited store in Aurora, 
Colo. "We differ from Blockbuster on 
this. 
"Instead we will intersperse the 

presentation with big hits here and 
there. We will have 'Scent Of A 
Woman,' 48 or 64, whatever we buy, 
way up in front at the beginning of the 
hit wall. Then at the other opposite 
end, clear across the store, we will put 
'Unforgiven.' Right in the middle we 
will have 'The Crying Game.' We force 
our customers to shop the whole wall, 
not go right away to something that is 
going to be located alphabetically, grab 
it, and head for the counter." 
Video Unlimited also features mov-

ies vertically rather than horizontally, 
says Bailey, offering another contrast. 
"We run our movies up and down so 
that every title has some copies di-
rectly at eye level," he explains. 
"The way Blockbuster does it, and a 

lot of other chains also, is to run the 
movies out the other way. Some movies 
will not be visible above the knees. Peo-
ple come in all sizes. Your eyes can 
miss a title. Not with us. We will run 
one title down to waist level and then 
start another right there, as close to 
eye level as possible." 

PRICE POINT: Video Unlimited is 
moving to a new rate of $3 for two days, 
Sunday-Wednesday. It previously was 
e2, but that was for a single day, Bailey 
points out. 
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LOVE IS A MANY-SPLENDORED THING mith Tonn Thatcher 

Based on A MANY-SPLENDORED THING Han Suyin Screenplay by JOHN PATRICK 
Produced by BIDDY ADLER Directed by HENRY KING 

• A CinemaScope° Picture Color by DEUIE* 
0 1955 Twentieth Gentle Fox Film Coiporation. • 

POT WWI O Renewed 19149 Nemeth Centurx Fox film Corporation 
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* * No. 1 * * * 
Walt Disney Home Video 239 Animated 1940 G 24.99 

2 7 2 TEENAGE MUTANT NINJA TURTLES 
III 

New Line Home Video 
Columbia TriStar Home Video 52433 

Paige Turco 
Elias Koteas 

1992 PG 24.95 

3 3 40 BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 24.99 

4 2 11 PLAYBOY PLAYMATE OF THE YEAR 
1993 

Playboy Home Video 
Uni Dist. Corp. PBV0734 

Anna Nicole Smith 1993 NR 19.95 

5 4 20 PLAYBOY CELEBRITY CENTERFOLD: 
JESSICA HAHN 

Playboy Home Video 
Uni Dist. Corp. PBV0729 

Jessica Hahn 1993 NR 19 95 

6 5 i, 
'" 

DISNEY'S SING ALONG SONGS: 
FRIEND LIKE ME Walt Disney Home Video 1845 Animated 1993 NR 12.99 

7 6 11 
STAR TREK VI: THE UNDISCOVERED 
COUNTRY 

Paramount Pictures 
Paramount Home Video 32301 

William Shatner 
Leonard Nimoy 

1991 PG 14.95 

8 12 69 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 G 24.99 

9 10 9 BARNEY RHYMES WITH MOTHER 
GOOSE The Lyons Group 99031 Various Artists 1993 NR 14.95 

10 15 12 PLAYBOY: EROTIC FANTASIES III Playboy Home Video 
Um Cnst. Corp. PBV073.5 Various Artists 1993 NR 19.95 

11 11 8 OZZY OSBOURNE: LIVE & LOUD Epic Music Video 29V-491 51 Ozzy Osbourne 1993 NR 29.98 

12 13 18 COUNTRY LINE DANCING Quality Video, Inc. 60053 Diane Horner 1992 NR 999 

13 8 12 
PLAYBOY 1993 VIDEO PLAYMATE 
REVIEW 

Playboy Home Video 
Uni Dist. Corp. PBV0736 

Various Artists 1993 NR 19.95 

14 16 25 DANCES WITH WOLVES Orion Pictures 
Orion Home Video 8786 

Kevin Costner 1990 PG-I3 14.98 

15 9 15 MCLINTOCK! GoodTimes Home Video 
MPI Home Video 6022 

John Wayne 
Maureen O'Hara 

1963 NR 1998 

16 14 17 BARNEY'S BEST MANNERS The Lyons Group 99021 Various Artists 1993 NR 14.95 

17 17 27 BLADE RUNNER: THE DIRECTOR'S 
CUT 

The Ladd Company 
Warner Home Video 12682 

Harrison Ford 
Sean Young 

1982 R 39.99 

18 19 14 PENTHOUSE: THE ALL-PET 
WORKOUT 

Penthouse Video 
A*Vision Entertainment 50370-3 

Various Artists 1993 NR 19.98 

19 NEW> KISS: KONFIDENTIAL PolyGram Video 4400876033 Kiss 1993 NR 1995 

20 22 8 2001: A SPACE ODYSSEY (25TH 
ANNIV.) MGM/UA Home Video 700002 

Keir Dullea 
Gary Lockwood 

1968 G 2995 

21 20 24 BARNEY'S MAGICAL MUSICAL 
ADVENTURE The Lyons Group 98091 Various Artists 1992 NR 14.95 

22 23 24 ROCK WITH BARNEY The Lyons Group 98081 Various Artists 1992 NR 14 95 

23 24 5 MY COUSIN VINNY FoxVideo 1876 
Joe Pesci 
Marisa Tome' 

1992 R 1998 

24 18 12 PLAYBOY: THE GIRLS OF THE 
CABARET ROYALE 

Playboy Home Video 
Uni Dist. Corp. PBV073 7 Various Artists 1993 NR 19 95 

25 29 4 TARANTULA Universal City Studios 
MCA/Universal Home Video 45026 

John Agar 
Mara Corday 

1955 NR 14 98 

26 34 14 PENTHOUSE: SATIN & LACE II Penthouse Video 
A*Vision Entertainment 50371-3 

Various Artists 1993 NR 19 98 

27 27 2 NORTHERN EXPOSURE: FIRST 
EPISODE 

Universal City Studios 
MCA/Universal Home Video 81482 

Rob Morrow 
Janine Turner 

1993 NR 14 98 

28 NEW ki. MAKING F#*!ING VIDEOS: PARTS I & 
II 

Geffen Video 
Uni Dist. Corp. 39542 

Guns N' Roses 1993 NR 34.98 

29 26 31 BEYOND THE MIND'S EYE • ' Miramar Images Inc. 
BMG Video 7233380018-3 

Jan Hammer 1992 NR 19 98 

30 RE-ENTRY AN AFFAIR TO REMEMBER FoxVideo 1240 
Cary Grant 
Deborah Kerr 

1951 NR 14 98 

1 31 30 26 BARNEY IN CONCERT The Lyons Group Various Artists 1992 NR 14.95 

32 NEW HOME ALONE 2 FoxVideo 1989 Macaulay Culkin 
Joe Pesci 

1992 PG 24 98 

33 25 3 THREE FACES OF EVE FoxVideo 1413 
Joanne Woodward 
Lee J. Cobb 

1957 NR 19 98 

34 21 14 PENTHOUSE: KAMA SUTRA Penthouse Video 
A*Vision Entertainment 50686-3 

Various Artists 1993 NR 29 98 

35 32 30 
PLAYBOY 1993 VIDEO PLAYMATE 
CALENDAR 

Playboy Home Video 
Uni Dist. Corp. PBV0720 

Various Artists 1992 NR 19 95 

36 33 14 THE FREDDIE MERCURY TRIBUTE 
CONCERT 

Hollywood Records Music Video 1 780 Various Artists 1993 NR 19.99 

37 36 4 THE DEADLY MANTIS Universal City Studios 
MCA/Universal Home Video 81593 

Craig Stevens 
William Hopper 

1957 NR 14.98 

38 28 23 GREEN JELLY: CEREAL KILLER • Zoo Records 
BMG Video 11036 

Green Jelly 1993 NR 16 98 

39 38 4 THE MOLE PEOPLE Universal City Studios 
MCA/Universal Home Video 81594 

John Agar 
Hugh Beaumont 

1956 NR 14.98 

31 25 PLAYBOY: SEXY LINGERIE V Playboy Play Home Video 
Uni Dist. Corp. PBV0727 

Various Artists 1993 NR 19 95 

• RIAA gold cert. fo sales of 50,000 units or $I million in sales at suggested retail. • RIM platinum cert for sales of 100,000 units or $2 million in sales al 
sugges ed retail. •ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units and $I million at suggested retail for nontheatrical titles. •>ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatncal titles. 1993, Billboard/BPI Communications. 
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FOR THE FIRST TIME ON HOME VIDEO! 

QUANTUM 
LEAP 

One of the most popular television series of the '90s 
is about to become one of the most demanded video collections in your store! 

''EL. r'rjr 

QUAINITU 
LEAP 

THE COLOR OF TRUTH 
Sam confronts the ugly sting of 
racism as an African American in 

the deep South, 1955. 
#81621/48 mins. 

CAMII(AZI • i•.,1 

UANTION 
LEAP 

CAMIKAZI KID 
Sam leaps into the body of a hot-

rodding teenager in 1961. 
#81618/48 mins. 

($ 
\ 'uggidowcia'spsrieceee v ttm ' 

QUANTUM 
LEAP 

THE PILOT EPISODE 

QUANTUM 
LEAP 

THE PILOT EPISODE 
Sam begins his time-traveling ¡ourney 

as a test pilot in 1956. 
#80902/1 hr. 33 mins. 

WHAT PRICE GLORIA? 

Sam leaps into the body of a beautiful 
secretary in 1961 and ex-

periences sexual harassment! 
#81619/49 mins. 

Winner of 3 Emmys and 1 Golden Globe Award! 

CATCH A FALLING STAR 
Sam becomes a stage actor who 
must save an alcoholic friend in 

1979. 
#81620/48 mins. 

Follow the incredible adventures of Dr. Sam Beckett (Scott Bakula) as he leaps back through time 
in this exciting action-fantasy series. Co-starring Dean Stockwell. 

All Titles: Color / NOT RATED / STEREO digitally 
recorded 44. 

Available on laserdisc: The Pilot Episode #40902 - What Price Gloria ?/Catch a Falling Star #41734 - The Color of Truth/Camikazi Kid #41735 



II Home Video 

Interactive Confabs Spread 
As Quickly As The Medium 
LOS ANGELES—Interactive tech-
nologies can barely keep up with the 
conferences discussing them. 

Strauss Zelnick, former head of 
20th Century Fox studios and now 
head of new media software company 
Crystal Dynamics, will keynote the 
second Conference On Interactive 
Marketing, scheduled for Sept. 21-23 
in Scottsdale, Ariz. Then, Nov. 3-5 in 
Santa Monica, Calif., Alexander & 
Associates hosts InterTainment '93, 
the fifth confab designed to help at-
tendees "break through the clutter of 
today's interactive technologies." No 
other details are available yet. 
Among the Interactive Marketing 

panel sessions are: 
• Interactive Multimedia: CD-

ROM, floppy disc, CD-I, and la.serdisc. 
• Interactive Television: Now And 

The Future. 
• Pay-Per-View, On Demand TV, 

Satellite Broadcasting (DBS), Inter-

active Video Data Services (IVDS). 
• Interactive Telephone: Is It A 

Medium Or Just Talk? 
• Infomercials, Transactional Tel-

evision & DRTV. 
In addition, there will be a demon-

stration area for attendees to sample 
many of the new technologies. 
The conference is being organized 

by Interactive Marketing and its 
Creative Services Group division. 
Based in Hermosa Beach, Calif., the 
company focuses on interactive voice 
response, home video, pay-per-view, 
interactive video laserdisc kiosks, 
CDs, audio cassettes, interactive tele-
vision, and multimedia. 

According to president Andrew Ba-
tkin, last year's inaugural event at-
tracted executives from such compan-
ies as Apple Computer, Philips 
Interactive, NBC, ESPN, TV Answer, 
Saatchi and Saatchi, Marriott, and 
LIVE Home Video. J131 Mt(1 .1.1.11:Gli 

Interactive Academy Bows Ajax 
Award Promotes Developing Field 
LOS ANGELES—First the Oscars, 
then the Emmys, then the MTV 
Awards, then the Homers. 
Now ... the Ajax. 
That's the name for a new "sustained 

excellence" award to be given out by 
the fledgling Hollywood-based Acad-
emy of Interactive Arts & Sciences. 
The Interactive Academy was estab-

lished to promote the new field of inter-
active entertainment, according to 
Andrew Zucker, executive director. 
Zucker is a veteran entertainment at-
torney practicing in Los Angeles' Cen-
tury City. 
He says the AIAS and the Director's 

Guild of America are planning the first 
Interactive Film Festival, to be held at 

the DGA in Hollywood during the 
spring of 1994. 
Next spring also is the target date 

for the inaugural AIAS Ajax Awards 
ceremony, which will recognize CD-
ROM, virtual reality, interactive film, 
and interactive TV. 

AUDIO BOOKS 
(Continued front page 58) 

"Most consumers are still not 
aware that front-line fiction is avail-
able in audio," Lipelt said. Staff 
training and considerable education 
of customers are essential, Lamb 
pointed out. 

THE REPORTER-TOP 10 
WEEKLY MOVIE GROSSES 

THIS 
WEEK PICTUREUSTUDFO) 

WEEKEND 
GROSS (5) 

NO. OF 
SCRNS 

PER SCRN 
AVG (5) 

WITS 

IN 
REL 

TOTAL 
GROSS 
TO DATE 

(S) 

1 Rising Sun 
(20th Century Fox) 

15,195,941 1,510 
10,064 

— 15,195,941 

2 In The Line of Fire 
(Columbia) 

8,006,617 2,129 
3,761 

3 67,751,737 

3 The Firm 
(Paramount) 

7,076,680 2,105 
3,362 

4 125,004,859 

4 Free Willy 
(Warner Bros.) 

7,059,377 1,937 
3,644 

2 35,367,118 

5 Jurassic Park 
(Universal) 

6,883,315 2,141 
3,215 

7 283,094,155 

6 Robin Hood: Men in Tights 
(Fox) 

6,841,830 1,263 
5,417 

— 10,011,897 

7 Poetic Justice 
(Columbia) 

5,021,226 1,285 
3,908 

1 20,923,955 

8 Sleepless in Seattle 
(TriStar) 

4,898,880 1,458 
3,360 

5 90,118,693 

9 Coneheads 
(Paramount) 

3,554,725 1,978 
1,797 

1 14,483,078 

10 Another Stakeout 
(Buena Vis(a) 

3,505,148 1,477 
2,373 

1 11,667,663 

Video Previews 
EDITED BY CATHERINE APPLEFELD 

MUSIC 

Tangerine Dream, "Three 
Phase," 31irirmar/BNIG 
Video (800-245-6472), 50 
minutes, $19.98. 
Melodic, new-agey 
instrumental ensemble includes 
for the rust time in longform 
some footage culled from 
various concert performances, 
much of it recorded during the 
act's '92 North American tour. 
While these segments certainly 
can stand on their own, the 
multilayered sounds often are 
complemented by an array of 
visual mood-enhancers that TG 
fans are sure to love, including 
time-lapse photography 
showing rising moons, setting 
suns, and the like. Most 
importantly, "Three 
Phase"—indicating the past, 
present, and future—offers 
fans a genuine perspective of 
the veteran outfit. 

Kiss, "Konfidential," 
PolyGram Video, 90 minutes, 
$19.95. 
Kiss is having one hell of a year. 
First comes word of a new 
tribute album hailing the 
supergroup, and now another 
longform video. "Konfidential" 
comprises footage shot on stage 
and behind the scenes during 
the band's 1992 Revenge tour, 
as well as archival clips and 
interviews. While there's plenty 
of contemporary coverage, 
featuring the band's current 
incarnation of veterans Gene 
Simmons and Paul Stanley as 
well as Bruce Kulick and Eric 
Singer, longtime fans will be 
stoked to find four never-
before-seen clips from the 
band's early hair and makeup 
days, including "100,000 Years" 
and "Nothing To Lose." No 
reason this video shouldn't he 
as big a seller as last year's 
"XTreme Close Up" offering. 

CHILDREN'S 

"Musical Chairs Concerts 
Presents Glenn Bennett," 
Zoom Express/BMG Kids 
(212-274-0200), 46 minutes, 
$12.98. 
Zoom couldn't have selected a 
better entertainer to herald its 
new Musical Chairs Concerts 
series. Bennett's charisma and 
enemy are contagious in this 
concert staged in front of an 
audience of happily 
participating families. Backed 
In' a raucous band, Bennett 
rocks and rolls his way through 
a slew of merry tunes. "Don't 
Just Sit There" encourages 
audience members and home 
viewers to clap their hands, 

stomp their feet. etc.. while 
"Baby Brother" makes light of 
the fact that younger siblings 
never seem to get into any 
trouble, and "Brussels Sprouts" 
is a love ballad about 

vegetables. Bennett's popular 
"I Must Be Growing" is here, as 
is his newest song and dance, 
"The Wave," about the many 
ways to grist a friend. 

HEALTH/FITNESS 

"Ginger Lynn Allen's 
SuperBody," Victory Audio-
Visual Services (310-337-
1022), -15 minutes, $9.95. 
With her first fitness video, 
Allen joins the ranks of adult-
film vixens trying to broaden 
their fan bases. But this 
personalized routine, billed as 
"the ultimate hardbody 
workout," may not be the best 
approach. The problem is not 
the workout itself: A series of 
yoga stretches, muscle-toning 
movements, and low-impact 
aerobic steps combine to create 
an interesting, if fairly 
unstrenuous program. There 
are, however, several 
harrowing, not to mention 
offputting, elements, including 
Allen's choice of clothing (a 
white thong leotard over fishnet 
stockings), her sweet and sexy 
tone of voice (the workout is 
aimed at women, and most 
viewers are looking to be 
inspired, not seduced), and the 
distracting, soft-screen camera 
shots that zero in on cleavage 
and buttocks whenever 
possible. If she really wants 
recognition as a serious fitness 
instructor, Allen should leave 
the cheap thrills out. 

DOCUMENTARY 

"Nlerrily We Roll Along: 'I'he 
Early Days Of The 
Automobile," "Mark Twain's 
America," Shanachie 
Entertainment ( 201-579-
7763), 60 minutes each, $19.95 
each. 

NBC News' Project Twenty 
productions of the '50s and '60s 
offered prime-time television 
viewers some of their rust 
glimpses at the genre of 
historical documentary. Now 
Shanachie is bringing these 
same programs to the video 
age, releasing a total of 10 
Project Twenty segments. 
"Merrily We Roll Along," 
narrated by Groucho Marx, 
depicts the slow, oft- (q)posed 
transition from horse and 
buggy to automobile between 
1900 and World War I in the 
U.S. Footage taken from old 
movies, a(lvertisements, and 
personal archives beautifully 
illustrates Marx's monolog. 
"Mark Twain's America" is 
hosted by Howard Lindsay and 
is a moving and educational 
look at the inspired life of one 
of this country's greatest 

storytellers. Also among 
Shanachie's initial batch of 
Project Twenty releases are 
"The Real West" and "Will 
Rogers," narrated by Bob 
Hope. 

"Heartworn Highways," 
Kino On Video (800-562-
3330), 92 minutes, $29.95. 
James Sadapski's telling look 
at the music scene percolating 
around Nashville and Austin, 
Texas, in the mid-'70s provides 
a hauntingly gritty background 
to the glitz and glitter of today's 
country music phenomenon. 
The feature-length 
documentary, shot in black and 
white, follows the dusty 
personal and professional trails 
of such artists as Guy Clark, 
Townes Van Zandt, Rodney 
Crowell, Charlie Daniels, and 
Steve Earle (misspelled on the 
cover) among others. As such, 

"Heartwom Highways" is 
paved with the soulful artistry 
of these then-country 
revivalists, and it is the music 
that speaks loudest about their 
perilous condition. Poignant 
moments abound in this 
documentary, including the 
scene (depicted on the cover) 
that shows Van Zandt eliciting 
tears in the eyes of listeners as 
he brings the heartache of the 
first song he ever wrote to life 
on guitar. 

"Tornadoes: The Entity," 
Norman Beerger 
l'roductions (702-876-2328), 
60 minutes, $29.95. 
An action flick of a very 
different nature, "Tornadoes" 
offers nearly an hour's worth of 
up-close-and-personal footage 
of twisters wreaking havoc 
across several different 
landscapes. A total of 46 
tornadoes grace the screen, and 
the tape includes nine straight 
minutes of the devastating 
storm that rocked Andover, 
Kan., in 1991. The visuals are 
set to an eerie instrumental 
soundtrack provided by such 
musicians as Steve Roach, 
Laurie Spiegel, and Michael 
Stearns. What's missing, 
however, is a narrative to detail 
precisely what the footage of 
these awesome feats of nature 
is depicting, as well as provide 
some educational value. 
Without any narration, 
"Tornadoes" remains best 
suited for the those people who 
are drawn unwittingly to 
roadside accidents. Of course, 
there are an awful lot of those 
people—and this video provides 
quite a ride. 

"7 Up In The Soviet Union," 
68 minutes, "7 Up In South 

Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Applefeld, 2238-8 Cathedral Ave., 
NW, Washington, D.C. 20008. 

Africa," Shanachie 
Entertainment, 83 minutes, 
$19.95 each. 
Kids say the darndest things, 
even in the Soviet Union. 
Correction: especially in the 
Soviet Union. Twenty 7-year-
olds, interviewed in Shanachie 
Entertainment's "7 Up In The 
Soviet Union," offer opinions 
about politics, religion, and the 
importance of family that are 
better articulated and spoken 
with more depth of feeling than 
you would hear from most 
American adults. Russian soul 
is very much in evidence in this 
poignant documentary, which 
signals an auspicious extension 
of the well-received British "7 
Up" series begun in the late 
'60s. Co-producers Granada 
Television and Sovtelexport 
hope to follow the same path, 
revisiting participants every 
seven years, interspersing old 
footage with a look at how their 
lives have evolved. Indeed, 
Soviet lives have already 
changed drastically since the 
first episode was filmed in 1990. 
Gorbachev, Lenin, the 
Revolution itself, still 
celebrated then, have been 
swept into the dustbin of 
history. How these marvelous 
children react will be further 
reflection of the human spirit. 
Shanachie also has released a 
similarly themed companion 
cassette, "7 Up In South 
Africa." 

COMEDY 

"Ralph Emery & The 
Geezinslaw Brothers: What 
A Crowd! What A Night!," 
Step One Records/Shadetree 
Productions (800-264-2054), 
50 minutes, $2'2.95. 

"Help, I'm White & I Can't Get 
Down" became a cult radio hit 
last year and propelled country 
novelty act the Geezinslaws into 
cars and homes across the U.S. 
But Son and Sam were at it 
long before that song surfaced, 
as evidenced ly this 
compilation of their umpteen 
appearances on Ralph Emery's 
show on The Nashville 
Network. While the duo's jokes 
admittedly do have some basic 
appeal, they have changed 
much less over the years than 
have Emery's hairstyles. 
Therefore, the tape is filled 
with various incarnations of the 
Geezinslaws delivering the 
same one-liners, same punch 
lines—to pretty much the same 
effect. Actually, it is Sam who 
handles all delivery, while Son 
looks on with facial expressions 
that seem to denote varying 
degrees of constipation. 
Watching these clone segments 
over and over again lulls the 
viewer into a state akin to a 
Geezinslaw Twilight Zone, a 
place even the most devoted 
may not want to be. 
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Update 
LIFELINES 

BIRTHS 
Boy, Joshua Stewart, to Brian Raw-
lings and Jennifer Stewart-Raw-
lings, July 7 in Los Angeles. He is cre-
ative manager of music publishing for 
Walt Disney. She is a syndicated radio 
personality and standup comedian. 

Boy, Benjamin, to Dan Michaels and 
Laura Martinez, July 26 in Houston. 
He is program director at KZFX 
Houston. 

MARRIAGES 
Joseph Ruscigno to Nicole Price, 
July 28 in Newport, Ky. He is presi-
dent/CEO of Spectrum Group Manage-
ment. She is a southern rock singer 
who has been towing with the show 
"American Classic Rock" and will star 
in the local television show "Nicole 
Price Presents" in the fall. 

DEATHS 
Patrick Snyder, 45, of complications 
from AIDS, July 13 in Los Angeles. 
Snyder was a music writer and editor. 
From 1972-75, he was editor of Craw-
daddy magazine; he then went to Roll-
ing Stone, where he was Los Angeles 
bureau chief from 1975-77. He received 
a Grammy nomination for his liner 
notes for Jefferson Airplane's 1977 al-
bum "Flight Log." In the '80s, Snyder 
worked as a writer in the publicity de-
partment of A&M Records and at man-

agement company Ken Kragen and As-
sociates. He is survived by his mother, 
Marie, and his godsons, Kenneth Kel-
ley and Matthew Howell. Donations in 
his memory may be sent to Being 
Alive, 3626 Sunset Blvd., Los Angeles, 
Calif. 90026. 

Brett Cantor, 25, of stab wounds, July 
30 in Los Angeles. Cantor was A&R 
talent scout for Chrysalis Music Group, 
part-owner of the Los Angeles club 
Dragonfly, and founder and president 
of his own Underground Entertain-
ment, which promoted Los Angeles 
concerts by such acts as Petting Zoo, 
Sanitarium, After Hours, LA Palooza, 
Riot, and Superfly. Cantor also worked 
briefly at Agency for the Performing 
Arts and as a consultant for several 
music industry firms. He is survived by 
his parents, Paul and Rhonda, his 
grandmother, Frieda Gold, and his 
brothers, Cliff and Marc. Donations in 
his memory may be made to City of 
Hope do Tom Sturges at Chrysalis 
Music Group in Los Angeles. 

Tom Hulett, 55, after a long battle 
with cancer, July 30 in Los Angeles. A 
pioneer in the national concert promo-
tion business, Hulett co-founded Con-
certs West in 1967, promoting tours by 
Jimi Hendrix and Creedence Clearwa-
ter Revival. In the '70s, Concerts West 
was one of the leading concert promo-

GOOD WORKS 
GOLF TOURNEY: The 1 lth annual 
Academy Of Country Music Celeb-
rity Golf Classic will be played on 
Burbank's De Bell Golf Course Oct. 
11, with Doug Stone serving as the 
tournament host. Proceeds again will 
go to the T.J. Martell Foundation 
for Cancer, AIDS And Leukemia 
and its West Coast unit, the Neil Bo-
gart Memorial Laboratory. Entry 
fee is $250 per person for the Texas-
style "scrambles" format tourna-
ment. For more info, call 213-462-
2351. 

JOHN CAGE TRIBUTE: A portion 
of the proceeds from the sale of Koch 
International Classics' 2-CD tribute 
to the late composer John Cage will 
benefit Gay Men's Health Crisis, an 

AIDS organization. The album fea-
tures 21 artists. For more info, con-
tact Susan Napodano at 516-938-
8080. 

MAYFIELD HELPS OUT: Curtis 
Mayfield, the miter/artist/producer, 
is serving as the honorary chairman 
for Survivors United Network's first 
benefit concert Sept. 8 at the Lone 
Star Roadhouse in New York. May-
field himself is a quadriplegic as a re-
sult of an accident during a benefit 
concert in Brooklyn. Ray White, a 
DJ at CD 101.9 New York, will host 
the event. SUN is a Long Island-
based nonprofit organization that 
trains and employs the physically dis-
abled in its own wholesale business. 
For more info, call 516-466-4835. 

SLOWER GROWTH SEEN FOR MUSIC BIZ 
WWII! II Mill .1 rom pug( 1(1) 

price growth modest," says John 
Suhler, president of the firm, in its re-
port. 

Cassettes are expected to continue 
their slide during the next five years. 
Their 1987-92 growth rate was 1%. For 
1993-97, the study projects 0.8%. 

Overall unit sales are expected to rise 
to 1.1 billion in 1997 from 896 million 
last year, a 4.6% compound annual in-
crease. From 1987-92 the average in-
crease was 4.8%. 
Veronis, Suhler also projects that 

home video's rate of sales growth will 
decline over the next five years to 7.9%. 
From 1988-92 the average annual rate 

was 13.5'4. The bankers say home video 
in the U.S. will be a $17.5 billion market 
in 1997. Last year it totalled $12 billion. 

Sell-through could account for $6.4 
billion in video revenues in 1997, up 
from $3.7 billion in 1992, for a five-year 
annual growth rate of 11.3%. Rental is 
projected to increase at a slower clip, at 
a compound annual rate of 6.1%, to 
$11.1 billion in 1997. 

Total spending by advertisers on U.S. 
radio will reach $12 billion in 1997, ac-
cording to Veronis, Suhler, from $8.6 
billion last year. Of that total, stations 
are expected to take in $11.4 billion, net-
works $550 million. 

tion companies, promoting over 500 
events annually by such artists as Elvis 
Presley, Eric Clapton, the Rolling 
Stones, Paul McCartney & Wings, Led 
Zeppelin, the Moody Blues, Elton 
John, John Denver, the Bee Gees, the 
Beach Boys, Neil Diamond, Frank Sin-
atra, and Billy Joel. In the '80s, Hulett 
established management company 
Tom Hulett and Associations, whose 
clients included Warrant, the Beach 
Boys, Earth Wind & Fire, the Moody 
Blues, Three Dog Night, and Frank 
Zappa. Hulett is survived by his wife, 
Charlene; his daughter, Tina; his son, 
Donnie; his mother; and his brother. 
Donations in his memory may be made 
to USC Norric Cancer Center, 1420 
San Pablo St., Los Angeles, Calif. 
90033. 

Send information to Lifelines, c/o Bill-
board, 1515 Broadway, 14th Floor, 
New York, N.Y. 10036 within six weeks 
of the event. 

King Of The Blues. MCA Records artist B.B. King relaxes after a recording 
session for his new album, "Blues Summit," which features guest performances 
by 11 well-known blues and R&B artists including Robert Cray, Etta James, Buddy 
Guy, John Lee Hooker, and Koko Taylor. The album includes the single "Mayin' 
With My Friends." Shown, from left, are King; MCA VP of A&R Denny Diante, 
producer of "Blues Summit"; Cray; Andy McKaie, VP of catalog development and 
special markets, A&R, and co-producer/album coordinator of "Blues Summit"; 
Hooker; Dennis Walker, producer of "Playin' With My Friends"; and Mike Kappus, 
manager of Hooker and Cray. 

CALENDAR 
A weekly listing of trade shows, con-
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036. 

AUGUST 
Aug. 12-15, Jack The Rapper 17th 

Annual Family Affair Convention, 
Atlanta Marquis Hotel, Atlanta. Ma-
ria Catalan, 407-423-2328. 
Aug. 19-22, POPKOMM '93, Con-

gress Centrum Ost, Cologne, Ger-
many. 011-49-202-278310. 

Aug. 20-22, Phoenix Rising Expo, 
conference for women in the enter-
tainment, sports, and business indus-
tries, presented by Maverick Produc-
tions, Westin Hotel, Los Angeles. 
310-318-2144. 
Aug. 22, Women In Music Sum-

mer Picnic, Central Park, New York. 
212-459-4580. 

Aug. 23-26, 1993 International DJ 
Expo, Universal City Hilton and 
Towers, Hollywood. Patricia Torrisi, 
516-767-2500. 

SEPTEMBER 
Sept. 2, MTV Video Music 

Awards, Universal Amphitheatre, 
Los Angeles. 212-258-8000. 

Sept. 3-6, Bumbershoot Festival, 
various locations, Seattle. 206-622-
5123. 

Sept. 8-11, National Assn. of 
Broadcasters Radio Convention, 
Dallas Convention Center, Dallas. 
202-429-5300. 

Sept. 9, 11th Songwriter Show-
case, presented by the Songwriters' 
Hall of Fame and the National Acad-

emy of Popular Music, Lone Star 
Roadhouse, New York. Bob Leone, 
212-319-1444. 

Sept. 9-11, Foundations Forum 
'93, Burbank Hilton, Los Angeles. 
212-645-1360. 

Sept. 9-11, Mississippi River Mu-
sic Festival, various locations, St. 
Louis. 512-467-7979. 

Sept. 11, How To Start And Run 
Your Own Record Label, a Revenge 
Productions seminar, Roosevelt Ho-
tel, New York. 212-688-3504. 

Sept. 11-13, Focus on Video '93, 
Canadian Exposition and Conference 
Centre, Toronto. Shane Carter, 416-
564-1033. 

Sept. 11-15, In The City Interna-
tional Music Convention, Holiday 
Inn Crowne Plaza, Manchester, 
England. 011-44-61-234-3044. 

MT1/ Says 2nd Quarter Revenues Up 
NEW YORK—With growth of music tel-
evision relatively flat in the U.S., rapid 
expansion of MTV in Europe provided the 
boost to the networks' revenues and cash 
flow in the second quarter. 

Parent company Viacom Inc. reports 
that in the three-month period ended 
June 30, revenues from its MTV Net-
works unit jumped 31.1% to $163.9 million 
from $125 million in the same period last 
year. Operating cash flow (profit before 
amortization, interest, and taxes) rose 
36.6% to $63.8 million from $46.7 million. 
The biggest contributor to those in-

creases was MTV Europe, where the 
number of households receiving the chan-
nel rose about 18% in the year to 46 mil-
lion. 

In contrast, growth in the U.S. was 
slow. Some experts say cable TV penetra-
tion has reached about its highest level. 
MTV was received by 56.5 million house-
holds, just 1% above the total at the same 
time last year, while the adult-oriented 

VH1 was transnitted to 47 million house-
holds, a rise of 3.7%. 
To further its gains overseas, MTV has 

begun operating in Asia and has plans to 
launch its programming in Russia, Aus-
tria, Germany, and Nigeria. VH1 will 
make its debut in the U.K. next year. If 
it is successful it will be rolled out 
through the rest of Europe (Billboard, 
July 31). 
Viacom reports that MTV's second-

quarter sales from affiliates and from ad-
vertising were higher than last year's but 
declines to break out the numbers. 
The New York-based company says 

revenues from its radio unit increased 
7.2e7( in the quarter to 0.6 million from 
$22 million a year ago. Operating cash 
flow from the 14 radio stations it owns 
grew 19.1% to $10.6 million from mil-
lion. 
During the quarter, Viacom acquired 

KQJ .7-FM Los Angeles frorn Westwood 
One Inc. for $-10 million cash, and chan-

ged its call letters to KXEZ-FM. In addi-
tion, Viacom agreed to exchange its 
KIKK-AM-FM Houston stations for 
Group W Radio's WM-FM and WCFT-
AM Washington, D.C. 

Cable television revenues rose 52% in 
the quarter to $107.5 million from $1022 
million, while its cash flow went up only 
4% to $49.4 million from $473 million. 
The gains were slight ber-Aose the com-
pany sold its Milwaukee cable systems to 
Time Warner Inc. 
Viacom's cable unit in Castro Valley, 

Calif., will be testing interactive services, 
including video on demand, with AT&T 
later this year. A spokeswoman says in-
teractive programming is being devel-
oped by Viacom alone, by the joint ven-
ture, and by third parties. 
The company's common voting stock 

had reached $59.375 a share in American 
Stock Exchange trading by press time, 
close to its 52-week high of $60.50. 

tx)N JEFFREY 
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Audio Manufacturing 

SPECIALS - 
"With This Ad Only" 

500 Cassettes - $595 
caugete with C01.011J-Card & Norelco Box! 
Everything included - Test, Typesetting 

& Layout, Full Color J-Card, 
Norelco Boo & Shrink-Wrap o 50 u.fl, 

500 CasSingles - $690 
complete ewm FULL COLOR 0-Sleeve 

Everything included - Test, Typesetting 
& layout, Full Color 0-Sleeve 
& Shrink-Wrap Ito 29 Min I 

• FREE deluxe graphic design 
• Reference C11 for our appros al 
• Mones hack guarantee 

500 CD's - $1,770 
Fill GRAPHICS - FAST DELIVERY! 

Everything included - 1630. Glass Master, 
ErW Front & Tray Cards, Typesetting, Lay-
out, CD Label, Jewel Case & Shrink-Wrap 

500 12" Vinyl - $995 
Complete 12" Single Package 
Direct Metal Mastering, Test, Label 

Layout 8 Printing, Plastic Sleeve, 

Die-Cut Jacket & Shrink Wrap 

Best Values In The Industry! I 

Call For Our Complete Catalog 

EUROPADISKLTD. 
75 Varick Street, New York, NY 10013 
IT (212) 226-4401 FAX (212) 966-0456 

COLLEGE RADIO D.J. 

IFXc INI1 c B.• A .1C x.c. 

100 - 12" VINYL 

$ 599 oo 

E .3. 1738 BERKELEY STREET • SANTA MONICA. CA 90404 
spar nly 1310$ 929-3476 • 13101829-0355* FAX:13101828-8765 

METAL PARTS 
LACQUER MASTER 

TWO COLOR LABELS 
WHITE INNER SLEEVE 

WHITE JACKETS W HOLE 
TEST PRESSINGS • SHRINK WRAP 

RAINBO 
RECORDS & 
CASSETTES 

1/2 THE PRICE 
IN 1/2 THE TIME 

1,000 CDs 
(from 1630) 

1,000 CDs $1,399 
(from DAT) 
FULL PACKAGE $2,259 
EXPEDITE SERVICE AVAILABLE 

$1,099 

02 ENTERTAINMENT 

(818) 288-2112 
(818) 288-7362 FAX 

*I BLANK TAPE & ACCESSORIES 
Widest Selection Anywiqerel 

Call For Free Catalog 

(800) 355-4400 

etRO-SreTeAL 
TO7 11/13K 10411 HORSHAM 1,1 11044 

>a 
Y:w 

FOR COMPLETE CASSETTE, 
C.D. RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 

QC-1 (800) 859-8401 
2832 SPRING GROVE AVE.41111:11111ATI, 0114225 

SERVICES 

COMPACT DISCS 
CASSETTES 
RECORDS 

COMPLETE ONE STOP II 

500 CASSETTES 599 
500 COMPACT DISCS $1699 

1000 EACH CASS and CD $2999 
FROM YOUR 1830 1 FOUR COLOR FILM 

MAJOR LABEL QUALITY 
PHONE: (800) 423-2936 
FAX. (818) 569-3718 
BURBANK, CALIFORNIA 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 

25 + YEARS! 
Working All Leading National Charts. 

"One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., 1-800-737-9752 
4721 Trousdale Dr., Nashville, TN 37220 

615-833-2052 • FAX 615-833-2101 

COMPLETE CD AND CASSETTE 
PRODUCTION 

ism icr 
Ili_ 

212-333-5950 
MASTERING REPLICATION 

PRINTING TOTAL PACKAGING 

POSTERS GRAPHIC DESIGN STUDIO 

PERSONALIZED EXPERT SERVICE í330 WEST 58TH ST NEW YORK, N Y 10019 
"FOR THOSE WHO HEAR THE 

DIFFERENCE" 

PROFESSIONAL RECORDING 
AND DUPLICATING SUPPLIES 
CUSTOM AUDIO-MC*0 CASSETTE BLANKS 

1 MIN. - 126 MIN. 
Ampex & BASF Mastering Tape 
OATS Reels 8. Boxes 
Splicing & Leader Tope 
Norelco 8. Poly Cassette Boxes 
Color Cassette Labels 8. J-Cards 
TC4C Endless Cassettes 
C-0 Cassette Shells 
BASE 8. Magnetic Media Audio Tape Pancakes 
Duplicahng -Equipment 
On Cassette Prinhng 
Pooled labels 61-Cards IC FOR 

_AL  OUR 
FREE CATALOG 

° 

764 se Avenue 
Brooklyn, New York 11232 e ! ...,ASIRS 

In New Yodo Tel 17181 369-8173 
24 Hour Fax 17181 369-8275 - 

TOLL FREE 1-800-538-23.3' 6 

CASSETTES 
& CDs ...EXPERIENCE 

THE DIFFERENCE! 

• CASSETTE DUPLICATION 

• QUALITY PRINTING 8 PACKAGING 

• CUSTOM LOADED BLANKS 

• COMPACT DISCS 

CD ONE OFFS 

• DIGITAL EDITING 8 MASTERING 

• DEALER FOR 3M. MARANTZ PRO, 8 DENON 

CALL FOR A FREE BROCHURE 

1-800-527-9225 

EASTERN STANDARD 
PRODUCTIONS 

37 John Glenn Dr Buffalo NY 14228 
716-691-7631 FAX 716-691-7732 

SERVICES 

If SAS Is Not Doing Your Duplication 

They'll Never Know 
How Good 

You Really Sound 
Digital Din Cossette Duplication 

HI-FI Video Duplication 
CD's 

Call for our complete 
Information Package 

800.9551271 SAS INDUSTRIES 
loco MMM   

DEMONSTRATE YOUR DEMO! 
ATTENTION: RAB, Rap, Hip-Hop and Jazz 
(Artist)! We will market your music to major 
record labels. Send demo package which 
includes (audio and/or video cassette, bio, & 
one 8 x 10 photo w/515 submission tee) to: 

Osiris Entertainment, Inc. 
P.O. Box 82213 • Tampa, Florida 33682 

(800)730-1555 • 1813) 852-9095 

FOR SALE 

ALBUMS - CASSETTES - CD'S 
At the Best Prices 

Major Label overstocks and de-

letes. Send for our free 100 page 

catalog. 

Dealers Only 

Foreign customers and fleamarkets 

welcome. 

Phone: 

314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 

3310 Samuel Shepard Dr. 

St. Louis MO 63103 

OPERATING SUPPLIES 

Tinsel Boxes • CD Blisters • Secorits 
Packaging • Plastic & l'aper Slees es 
Folding Longboxes • Dis ider Cards 

WRAPPING & PACKAGING 
The Shrinkinaster Packaging SNIem 

Retail-le, el %hrInlo, 'awn,: Doc. CD's. Salt:0s 
cas•elics. LP's, posters 8: is-lore...5298.95 complete! 

The CD Sealer 
STOP TAPING! STOP STAPLING! Seal Cl) 

hl,ster. Ic..1,4 elf...Ices'. $229.95 complete! 
• I a an( e 

MUSIC AND MORE... 
Inth, • lisdeo ut•Out D Tapes. 1.1', 

• 1.11;111, • Rook. .uul Map/ Ines 

ERFORMANCE 
DISTRIBUTORS 

2 OAK Sr. NEW BRUNSWICK NJ 0E1901 
Telt90B.545.3 004 Fax:ROB-545.6054 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Ma-
jor label CD's, cassettes and LP's as low as 50c. 
Your choice from the most extensive listings 
available. For free catalog call 16091 890 6000, 

FAX: 1609) 890 0247 04 write 
SCORPIO MUSIC, INC. 

P.O. Box A 
Trenton, NI 08691 0020 

Paychadaha, •   lanai • Punk • Jan • Blues • ROE • 

N
O
.
,
.
 •
 N
e
w
 A
g.
 Campus Records 

si, hole..ile 1/1.triburor ot . 
-1/eletions / Overstocks" imeC4IT 0 

874 Albry Shaker Reed E .1 
LUNA !trY 12110 EXPORT . 

15181783.6698 
15181783-6753 FAX î 

For a Unique Blend of Independent and • 
Major Label Closeouts and Overstocks 

›. • miasma.' • amp. . 'mensal' .•aueu . 

FOR SALE 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 

TARGET MUSIC DISTRIBUTORS 
7925 NW 66 th ST., DEPT J 

MIAMI, FL 33166 

Phone: (305) 591-2188 
Fax : (305) 591-7210 

DEALERS 
ONLY 

MOVIES/USED 

100% GUARANTEED 

OVER 100,000 in STOCK 

STORE-SETS 200 10,000 TITLES 

PLAYBACK INTERNATIONAL 

1 (800) 899-7529 FAX (214) 644-4270 

RETAIL-WHOLESALE-EXPORT 

LATEST SELECTION ON RECORDS 
TAPES AND CD'S, TURNTABLES, 

MIXERS, DJ EQUIPMENT 

12" - $3.99 - $4.44 
LPS - TAPES - $6.99 - $7.99 

CD'S - $7.99 - $11.99 

MAIL ORDERS $50.00 MINIMUM 

CALL OR FAX 
ROCK & SOUL ELECTRONICS, INC. 

PH (212) 695-3953-4 
FAX (212) 564-5358 

STORE FOR SALE 

FOR SALE: Fully stocked, computerized 
record store in N. Central Florida. Trade 
reporting store in college town available 
now. For details, call 305-279-7201. 

MAJOR MIAMI BASED 
KARAOKE DEALER 

MUST SELL BUSINESS. 

ASK FOR HOWARD 
(305) 653 2565 

BUSINESS 
OPPORTUNITIES 

FORMER OWNER, CEO. CFO OF NYC BASED 
PREMIER STATE-OF-THE-ART VIDEO 
PRODUCTION/POST PRODUCTION FACILITY 
SEEKS SIMILAR EXECUTIVE POSITION OR HAS 
CASH AND WANTS TO BUY EQUITY INTEREST 
IN ESTABLISHED NYC RELATED MEDIA/ 
ENTERTAINMENT CO. REPLY IN CONFIDENCE To: 

BOX *6064 
Billboard Wow* 
1515 Broadway 

New Yak, NY 10036 

VENUES 

PROMOTERS OF GROUP 
EVENTS FOR SENIOR CITIZENS, 
TOURIST, NIGHT CLUB PARTIES, 
DANCE EVENTS, CONCERTS, 
YOU ARE WELCOME TO OUR 
MOST ELEGANT VENUE 
GROUPS OF 50 TO 3000 
PERSONS ARE WELCOME ANY 
TYPE OF CELEBRATION, 
CATERING OR PROMOTION 

THE GRAND PROSPECT HALL 
MR. H. 718-788-0777 
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HELP WANTED COMPUTERS FIXTURES SCHOOLS & 
INSTRUCTIONS 

REQUIRED CONSULTANCY FOR VIDEO TAPE PLANT 
WE ARE MANUFACTURERS OF VIDEO TAPES IN INDIA. 

Presently we produce 600,000 E 180 Cuts (859 Ft.) Video Tapes 
per month. We are looking for a Technical Consultant/Advisor to 
help us improve the drop out level to less than 10 per minute at 15 
Micro Sec. and 18db down with consistency throughout the length 
along with overall improvement in other properties like noise level, 
tape life etc. 

The Consultant we are looking for should have on line production 
experience of Video Tapes of high quality. Our Plant specifications 
are: 

1. Vacuum Pre-Mixer (Premier U.S.A. make) 
2. Sand Mills Premier make (45 Ltrs., 8 nos.) 
3. Vertical Polish Mills (80 Ltrs. 2 nos.) 
4. 13" wide Reverse Coaters (2 nos.) 
5. 9 roll calenders with steel and cotton rolls. 

Please send your replies with detailed resume of experience and 
track record to: 

IV1/s Intermax Trading Corporation 
2079 Wantagh Avenue, Wantagh, NY 11793, U.S.A. 

Fax No. 516 785 0547 

_ MANUFACTURER'S REP 
World's largest Karaoke software 
company looking for reps in selected 
territories. Send resume/company 
history to: 

OKKaraoke 
660 Maple Ave. • Torrance, CA 90503 

TELE-SALES PERSON 
Independent label located in western 
suburban Chicago area seeks motivated 
person to liase with established and 
potential customers by phone. Please 
send resume to: 

GRIFFIN MUSIC 
P.O. BOX 664 • LOMBARD, IL 60148 

PUBLICITY 
NY based label seeks experienced 
powerhouse individual for Director of 
Publicity and Video Promotion. Responsible 
for planning and executing national 
campaigns for a roster of killer alternative 
acts. Heavy phones, high expectations. 
Send resumes to: 

Box #8090 • Billboard Magazine 
1515 Broadway • New York, NY 10036 

MARKETING MANAGER 
Seasoned creative professional required 
by NY based label to direct national 
marketing campaigns for roster of 
alternative bands. Send resumes to: 

Box #8091 • Billboard Magazine 
1515 Broadway • New York, NY 10036 

WANTED TO BUY 

"We are cash buyers of un-
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 

CASH-CASH-CASH 
HIGHEST PRICES PAID FOR CD'S, 
CASSETTES AND LP'S. ANY SIZE 

LOAD. ALMOST NOTHING REFUSED. 
ALL CALLS KEPT IN STRICT 

CONFIDENCE. CALL MR. J.L. AT: 
201-942-5216 OR 
FAX 201-909-0185 

WANTED TO BUY 

,STER.. 
\ il \ 1 

LIQUIDATION 
CONSULTANTS 
SERVING YOUR INDUSTRY 

WITH DISCRETION 
AND CONFIDENTIALITY. 
• Bankruptcies • Warehouse 
• Consolidations Clean-outs 
• I .iquidations • Barter of Aged 
• Overstocks Receivables 

Serving Manufacturers, Wholesalers, 
Dish-inters and Readers. 

WE BUY BRAND NAME 
MERCHANDISE 

• Audi', Book, • Video Games 
• E:onsumer Electronics • E:omputers 
• Videos • L:iimpact I/sr, 
• 1.aser lh,cs •(:assettes 

S  AL 1/ i 'I\  ITF .A1 R   5.,) ( \ 1P \ 1   

NEW YORK 
(516) 420-8300 

Fax (516) 420-8455 

COMPUTERS 

( Rea co rd 7" ra k 

800-942-3008 
Irak Systems 

Wallingford, CT 
203-265-3440 

Fax 203.269.3930 
(Canada) 604-562-7240 

Advanced 
inventory 
control systems 
for record stores. 

MUSIC WARE the 
POSitive Choice 
Complete POS and Inventory 

Control Systems for the 
Record Retailer. 

Compatible with all major databases. 
SoundScan reporting. 

liludcwas• MA 

3
 . WI Croodmoor Rd. 

.=--- ' Sunda 245 
fa, %Me, NC 27012 

(019) 633-5333 
(019) 833-1000 FAX 

Muslewais Europe 
Sums, Houma 
Earahampnett. Chews» 
Sum«, Engdand 
P010 02Y 
(01243) 775419 
(01243) 770327 FAX 

The Leading 

Inventory Management, Return to 

Vendor & Replenishment System 

for Packaged Home Entertainment 

CI Retail Chains 
O Service Merchandisers 
O Distributors MUSK 

Call (916) 856-5555 VIDEC 
PLUS 
SYSTEM 

1,4(x trf awe Seems. 

: NORDIC 

MUSIC 
VIDEO 

1_11S 
iYS1EM 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Coll or fax today to see why YSL is undeni-

ably the leader in computer systems for 

music and video retailers and wholesalers. 

We built 20+ years of music and video in-

dustry experience into our computer systems 

to help make your business more profitable 

YOUNG SYSWAS UNITED Phone (404)449-0338 

Fax (404) 840-9723 

Australia: (081338-2477 

6185 Bulora Hwy Ste C. ICO. Norcress, Ga 3CC71 

CONNECTIONS 
ARE EVERYTHING 

Since 1981, The PAN Network has 
been connecting music professionals 
all over the world, in all segments of 
the music industry. 
To connect by computer and a 
modem, call 617-576-0862. Press 
RETURN when you connect, and type 
PANJOIN. When asked for an 
Authorization Code, type 
BILLBOARD. 

The PAN Network, PO Box 162 
Skippack, PA 19474 
Voice: 215-584-0300 

FAX: 215-584-1038 

With over 11 years experience and 3,500 
POS systems installed worldwide, count on 
Module for the best computerised solution 
for your music, video and book stores. 

Headquarter Control 

V Automatic Reordering 

NI Purchase Forecasting 

V On-Sale & Promotions 

24 Hr/365 Day Support 

NOVELTIES 

ROCK & ROLL MERCHANDISE 
The greatest variety of licensed product around, 

Same day shippingr no-minimums" 
POSTERS, T-SHIRTS (over 700 styles). PATCHES. 

TATTOOS, JEWELRY • WE HAVE IT ALI), 
1-800-248-2238 Dealers Only! 
ZMACHARS POSTERS, INC. 

7911 N.W. 72 AVE., SUITE 102 
MEDLEY, FL 33166 

130S1 888-2238 FAX: 13051 888-1924 
Service is our 0 1 Goal! 

FACTORY DIRECT 
• CD JEWELBOX STORAGE 
CABINETS. In Stock Now, No 
Waiting. Choice of colors, 2 sizes. 
2 drawer, 570 capacity, $208 
3 drawer, 855 Capacity, $282 
Prices INCLUDE locks. Textured 
steel construction. 

• CD JEWELBOX SHELF, 2-TIER. 
Gridwall, Slatwall, Pegboard. 8 
facings, capacity 64. 25' long, 
double tier. Black, white, grey. 
Adjustable dividers. "Flip-thru" 
browsing. Use for CD-ROM too. 

Architectural Merchandising Floor 
Plans at no cost or obligation. 

• JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 

• AUDIO CASSETTE DISPLAYERS 
• LASER DISC DISPLAYERS 
• VIDEOCASSETTE DISPLAYERS 
• ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 
Stocked in Chicago, Baltimore, 

Los Angeles and London, England 

Free 100 Page Color Catalog 
1-800-433-3543 
Ask for Kirk Wiseman 
Fax: 213-624-9022 

TAPES 

SOM. 1,1•3 

(11 909 7. 

MIKM 
.1 IA 9 99 
I« MO 
0.7 .0 99 

PROFESSIONAL RECORDING SUPPLIES 
CUSTOM AUDIO/VIDEO CASSETTES 

OW, v9 9.11.1 

• TDK VIDEO CASSETTES ' DATS • AMPEX MASTER-
iNG TAPE ' SPLICING TAPE • EMPTY REELS A BOXES 
• INSERT CARDS • NORELCO & SOFT POLY BOXES 
• AUDIO/ VIDEO ALBUMS • CASSETTE LABELS 
' ENDLESS CASSETTES'C'O's 'BASF A MAGNETIC 
MEDIA AUDIO CASSETTE TAPE (PANCAKES) 

CELEBRATING OUR 25TH YEAR. 
DON'T DELAY CALL TODAY FOR OUR FREE 

CATALOG AND PRICE LISTIII 

ANDOL AUDIO PROD.. INC. 
4212 14th AVENUE • BROOKLYN NY 11219 

1-800-221-8578 FAX (718) 853-2589 
518-212 CALL 718-435-7322 

MON/FRI 9/5 PM VISA M ( 

INCREASE PROFITS 
BY REDUCING THEFT! 

PROTECT YOUR RETAIL 

OUTLETS WITH LOW COST 

EASY TO USE CASSETTE 8. 

CD SECURITY PRODUCTS 

FAST SHIPMENT FROM 

INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 

CHOOSE! 

CALL OR WRITE TODAY FOR 

SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1-800-922-6287 

502/885-8088 

BILLBOARD CLASSIFIED 
1-800-223-7524 
212-536-5174 
Jeff Serrette 

YOUR BACKSTAGE PASS! 
• 

IOW 

fee 
.te‘ 

jn 18-24 months, Learn the latest about Music and Video Business. 
Classes in promotions/marketing, 
publishing, artist management, and 
production offer the inside track to 
the action and energy of the enter-
tainment business. 

1-800-424-2800 
Check the An Institute location of interest. 

J Atlanta J Dallas J Ft.Lauderdale J Houston 
J Pittsburgh J Philadelphia J Seattle J Colorado (Denver) 

YeA / Would like inionnation about your programs! 

NAME YR.H.S. GRAD. 

ADDRESS 

CITY STATE ZIP 

PHONE SC 40 

1U THE ART INSTITUTES 
I tannerefue 

521, Penn Avenue. Dept .1n Pittsburgh, Pa 15222 

REAL ESTATE 
TORE WC 

REAL ESTATE RATES 
Rate $59 

1 Inch by 1 Column 
See Coupon For Details 

COUNTRY LIVING IN THE CITY 

What an opportunity!! Unique custom 
1 bedroom adobe house, 45 ft. living 
room, view overlooking Woodland 
Hills golf course, fireplace, carpeted, 
high on a hill. Only $249,000. 

Owner/Broker (818) 346 1585 

MAINE 
3,000 ACRES & 3 MILES 

FRONTAGE ON TWO F/WTR. 
SALMON LAKES $750,000 

Glenn Jackson Realty 
207-942-7447 

Reach For The 
STARS! 
MOVING? 

RELOCATING? 

ARE YOU INTERESTED IN 
RESIDENTIAL, COMMERCIAL 
OR STUDIO PROPERTIES? BE 
SURE TO READ THE ADS IN 
THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION 

EVERY WEEK IN BILLBOARD 
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Radio 
Talk Programmers Play The Field 
Networks No Match For Marquee Value 
• BY CARRIE BORZILLO 

LOS ANGELES—In the past, most 
N/T stations took syndicated pro-
gramming primarily from the one 
network with which they were affili-
ated, but the trend these days is to-
ward "programming it la carte." As 
more syndicated talk shows are 
launched, stations increasingly are 
picking programs from different net-
works and building their own on-air 
dream teams. 
WABC New York PD John Main-

elli, who airs Unistar Radio Net-
work's G. Gordon Liddy and EFM 
Media's Rush Limbaugh, likens the 
trend to a similar movement in televi-
sion. "TV mixes networks with syndi-
cation," he says. "At radio, no one 
just sticks with one network any-
more, because not everything on it 
works for everyone." 

In the past, stations didn't have a 
lot of syndication options, according 
to WWKB Buffalo, N.Y., VP/GM 
Darrel Goodin, who carries Infinity 
Broadcasting's Howard Stern as well 
as Liddy and Unistar's Don Geroni-
mo and Mike O'Meara. "If you were 
a Westwood One, ABC, or Daynet af-
filiate, you took what they had and 
lived with it," he says. "That's why 
the adage 'you have to be local' be-
came so dominant in N/T philoso-
phies. Sure, there was great talk out 
there, but for the most part there 
were few big names." 

Steve Nicholl, PD of WCKY Cin-
cinnati and corporate PD for Federat-
ed Media, says the debut of EFM Me-
dia's successful Limbaugh show coin-
cided with programmers beginning 
to look around to see what other tal-
ent is out there. "That's really what 
opened our eyes," he says. 
Today, the old-fashioned straight 

network approach doesn't work any-
more, Goodin says. "Talk has moved 
away from an information-based, is-
sue oriented concept to entertain-
ment. Our audience is now the disen-
franchised music listener, and not 
your typical 50-plus listener." 
While WQYK Tampa, Fla., re-

mains largely affiliated with Uni-
star—the N/T outlet is owned by Un-
istar partner Infinity-0M Tom Riv-
ers says the trend toward cherry-
picking programs is "simply to get 
the most compelling product. As it 
happens, [Unistar] has the most com-
pelling—with [Don] Imus, Liddy, and 
Don and Mike. 

"Talk is more personality-driven 
now," Rivers adds. "That's what 
makes it unique." 
Others say the networks them-

selves have made it easier for sta-
tions to pick and choose specific 
shows, rather than a complete pack-
age. 
"The networks have opened up," 

says KSTR-AM Grand Junction, 
Colo., PD Ken Pilling. "It used to be 
that if you were a Mutual affiliate, 
you got all of their programming. 
That's not the case anymore. They've 
made it available for broadcasters to 
cherry pick." 
KSTR-AM airs programming from 

10 networks or syndicators, including 

Liddy, Mutual's Larry King, and 
Talknet's Bruce Williams. 

À LA CARTE ADVANTAGES 
"The whole a la carte idea is great, 

because I can listen to available tal-
ent and pick and choose what fits per-
fectly with my station," Nicholl says. 
"Before, we didn't have those 
choices. 
"Another great thing with these 

guys is the name recognition even be-
fore they begin, like with G. Gordon 
Liddy," he adds. 
Goodin agrees that the marquee 

value of individual shows often is 

greater than any one network slate. 
"They're controversial and interest-
ing; that's what draws people in," he 
says. 

Stations also are using the bigger 
names to help build their own identi-
ties. KSTR-AM stresses the big name 
talent it carries in all its station pro-
mos. "We pound them into the 
ground," Pilling says. "On our FM, 
the music is what sells the station. On 
the AM, all we have is our personal-
ities. That's our station." 
WWKB's Goodin sees his station 

as an album-rock outlet without mu-
(Continued on page 74) 

Their Big Chance. When KQRC Kansas City, Mo., threw its second "Rock 
Fest," Skydoor recording artist the Chance made the trip. Pictured, from left, are 
band members Seth Kreiswirth and Ethan Kreiswirth, KQRC MD Valerie Knight, 
and bassist Mike Brilliantes. 

It's In The (Re)Mix For More Country Singles 
(Continued from page 1) 

Between last year's remix releases 
for "Boot Scootin' Boogie" and the 
current "Chattahoochee," both of 
which programmers say made the 
original songs better, others have 
met with indifference at radio. That's 
because labels were feeling their way 
through the early stages of remixes 
with hits and misses, says Wynn 
Jackson. 
One common complaint with past 

efforts is that too often the remixes 
simply extended songs without add-
ing anything, says Steve Warren, 
president of Warren Media, a consult-
ing firm. He points to Hal Ketchum's 
"Hearts Are Gonna Roll" as an ex-
ample of a missed opportunity. 
One remix that did stand out was 

Confederate Railroad's "Queen of 
Memphis." "That was an example of 
[a remix] making an average song a 
smash," says Dene Hallam, PD at 
Houston's KKBQ. Lee Logan, PD at 
KNEW/KSAN San Francisco, says 
the band's current reworking of 
"Trashy Women" has the potential to 
become radio's latest extended hit. 
Remixes were created with clubs in 

mind, but radio has been drawn to 
many versions because of their "wow 
factor," says Warren. Also, program-
mers have been anxious to tap into 
the country dance craze that contin-
ues to spread. 

Logan, Hallam, and Warren are all 
fans of radio remixes. Jay Phillips, 
PD at 100CY Oklahoma City, is not. 
Arguing that too many extended ver-
sions cross the line from country to 
blatant dance pop, Phillips says "a lot 
of stations are changing the texture of 
their stations by [spinning remixes]. 
You've got to keep your head on your 
shoulders and ask yourself what kind 
of radio station are you. We're getting 
away from what brought [new listen-
ers] here." Told that Arista is working 
on a remix of Brooks & Dunn's hard-
driving "Rock My World (Little Coun-
try Girl)," Phillips replies, "Oh, God. 
Good luck to them." 
Even remix boosters such as Hal-

lam express concern about the sound 
of new remixes and whether they're 
remaining true to country. For in-
stance, he is hesitant about playing 
Pam Tillis' "Cleopatra, Queen Of De-
nial" remix and Twister Alley's new 

"Dance." Calling the latter perhaps 
the fastest country song he's ever 
heard, Hallam says it "may go over 
the line." 

Travis Tritt's remix of "T-R-O-U-B-
L-E" is mentioned by programmers 
such as John Saville, MD at WWYZ 
Hartford, Conn., as another that is 
too footloose even for contemporary-
sounding stations. 
One thing all programmers seem 

to agree on is that Jackson's reran( of 

JACKSON CONFEDERATE 
RAILROAD 

"Chattahoochee" is a gem and, in 
waiting until the single had begun its 
climb up the charts before releasing 
it to stations, Arista did a masterful 
job of building momentum at radio. 
Most agree the single would have 
topped the chart without a remix, but 
many point to the popularity of the 
remix as responsible for the song's 
monthlong stay at No. 1 on the Bill-
board Hot Country Singles & Tracks 
chart, and for placing the single firm-
ly on the inside track for a song-of-
the-year nomination from any of the 

major country awards shows. Mean-
while, after 42 weeks, the album has 
risen to No. 1 on the Top Country Al-
bums chart, a first for Jackson. 
Jackson was concerned about re-

mixing the single too much, according 
to Allen Butler, Arista's VP of pro-
motion/artist development. (Similarly, 
on the eve of releasing the "Boot Scoo-
tin' Boogie" remix, Brooks & Dunn 
were apprehensive about the remix's 
synthesizer-tinged sound and feared it 
would go down as the country equiva-
lent of "Disco Duck.") 
The end product, which clocks in at 

just over four minutes, includes an en-
hanced snare drum intro (reminiscent 
of George Harrison's "Got My Mind 
Set On You"), a pumped-up bass, and 
a verse that gets a second run-
through. (In an unusual move, the vid-
eo for "Chattahoochee" was shot to 
the music of the extended remix.) 

NOT AVAILAILE COMMERCIALLY 
As the success of "Chattahoochee" 

demonstrates, heavy radio airplay of 
a club remix can help spearhead a hit. 
But labels have encountered the 
downside, too; the cry of disappointed 
fans. Unlike their pop music counter-
parts, country remixes are not avail-
able commercially. As many label 
and radio people discovered, though, 
many country fans don't realize this 
until after they've purchased an al-
bum expecting to hear the remix they 
know from radio. 

Logan at KNEW/KSAN was get-
ting so many complaints from upset 
record buyers, particularly Brooks & 
Dunn fans, that he decided to air all 
the station's remixes together, dur-
ing a weekly club countdown show, 
to avoid confusing or misleading lis-
teners. 

In a move no doubt aimed at placat-
ing some of those sore fans, Arista 
included the "Boot Scootin' Boogie" 
remix as a bonus track on Brooks & 
Dunn's follow-up album, "Hard Wor-
kin' Man." 

Initially, the labels' uneasiness 
about radio's spinning remixes meant 
for clubs was evident when PDs 
called and asked for copies. "I had to 
beg, borrow and steal" in order to get 
remixes, says Hallam, who admits to 
getting more than a few through 
club DJs. 

Today, that attitude has changed. 
Butler says any programmer who 
calls Arista can get remixes. With 
"Chattahoochee," the label went 
ahead and serviced stations with the 
extended version on its own. And, in 
an effort to make its remixes even 
more available to both programmers 
and consumers, Sony Music Nash-
ville recently released "Steppin' 
Country," a compilation album fea-
turing extended club mixes from la-
bel stars. 

"I feel good about radio using re-
mixes," says label president Roy 
Wunsch. 

No Fairness Doctrine Legislation a.. Yet 
• BY BILL HOLLAND 

WASHINGTON, D.C.—Despite 
promises by Democrats at a recent 
House hearing on the fairness doc-
trine that the controversial measure 
would be introduced before the Aug. 
6 recess, sources from the House 
telecommunications subcommittee 
said no such bill has yet been intro-
duced. 
However, Hill staffers said the 

lawmakers will make good on their 
promise. "They plan to squeeze it in 
before they go home, but we have no 
idea when exactly," said one subcom-
mittee source. 
When and if a bill is introduced— 

and there are assurances from lead-
ing House lawmakers, such as Rep. 
John Dingell, D-Mich., that it will 
be—it probably will be constructed as 

WASHINGTON 
ROUND1113 

an amendment to a larger bill, similar 
to the one tacked-onto the administra-
tion's campaign-reform bill on the 
Senate side. 

"It'll be harder to shoot down that 
way," explained a Hill source. 
The National Assn. of Broadcast-

ers, which has been quiet about the 
pronouncements, has said that if 
such a bill is introduced and passes, it 
will challenge the bill's constitutional-
ity in the courts. 
Most of the impetus for recodifica-

tion comes from the perception on the 
Hill that TV isn't doing its part in 
fairly representing national issues, 
say Hill sources. 

Reimposition of the doctrine, crit-
ics warn, could play havoc with sta-
tions with a N/T format. 

BUCK OWENS GETS BAKERSFIELD 
The FCC has granted a waiver to 

its one-toa-market rule and granted 
(Continued on page 74) 
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national sample of airplay supplied by Broadcast Data Systems' Radioservice. 52 adult contemporary stations 
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TITLE ARTIST 
LAI f -. '/UMBER/DISTRIBUTING LABEL 

c) , , 14 * * * No. 1 * * * 
I DON'T WANNA FIGHT • TINA TURNER 
VIRGIN 12652 4 weeks at No I 

(I) 2 2 11 FIELDS OF GOLD ...1--- • STING 
AMA 0258 

IC 11 24 3 THE RIVER OF DREAMS 
COLUMBIA 77086 • BILLY JOEL 

(1) 6 6 16 DON'T TAKE AWAY MY HEAVEN • AARON NEVILLE 
A&M 0240 

0 7 9 9 I'M FREE , , cP— • JON SECADA 

6 4 4 . AReilEy5 F8I GET OVER YOU (GETTING OVER ME).%  EXPOSE 

0 

9 

9 

5 

12 

5 

3 

33 

IT'S ALRIGHT HUEY LEWIS & THE NEWS 

1.• HAVE I TOLD YOU LATELY • • II 7' i 
WARNER NU Ian 

C) 12 11 9 RUN TO YOU e"--- ARISTA 1-2570  ..-D • WHITNEY HOUSTON 

11 8 8 17 EVEN A FOOL CAN SEE PETER CETERA 
WARNER BROS. 18561 

© 15 18 5 WHEN I FALL IN LOVE EPIC SOUNDTRAX 77021/EPIC • CELINE DION & CLIVE GRIFFIN 

13 10 7 17 HERO • DAVID CROSBY & PHIL COLLINS 
ATLANTIC 87360 

e 18 22 5 WILL YOU BE THERE (...4? • MICHAEL JACKSON 
Mi//EPIC SOUNDTRAX 77060/EPIC 

15 13 10 28 ' LOVE IS • VANESPAIVILLIAMS & BRIAN MCKNIGHT 
ANT 114610 

16 14 13 28 I SEE YOUR SMILE  • GLORIA ESTEFAN 
EPIC 74847 

D  NEW ›, i 

* * * HOT SHOT DEBUT*** 
DREAMLOVER • MARIAN CAREY 

18 16 15 11 
CAN'T GET ENOUGH OF YOUR LOVE • TAYLOR DAYNE 
i..- 2582 

CD 21 20 6 CAN'T HELP FALLING IN LOVE C:1 • UB40 
viRuir, .., 

20 19 16 25 TELL ME WHAT YOU DREAM • RESTLESS HEART/VV. HILL 
NOVUS 62468/RCA 

CD 24 30 3 

* * * AIRPOWFR * * * 
RAIN 
MAVERICK/SIRE 18505/WARNER BROS. 1 0  • MADONNA 

22 22 23 11 COME UNDONE ( I • DURAN DURAN 
CAPITOL 44918 

(,) 28 36 5 ONE LAST CRY • BRIAN MCKNIGHT 
MERCURY 862 404 

(I) 26 26 7 TWO PRINCES 12- • SPIN DOCTORS 
EPIC 74804 

25 25 29 4 I'M GONNA BE (500 MILES) i • THE PROCLAIMERS 
CHRYSALIS 24846/ERG 

26 23 21 15 THAT'S THE WAY LOVE GOES 1(4 • JANET JACKSON 
VIRGIN 12650 

(1/41) NEW ›, 1 TELL ME WHY WYNONNA 
CURB 54606/MCA 

28 27 27 6 WIDE RIVER • STEVE MILLER BAND 
SAILOR/POLYDOR 859 194/PLG 

e 32 39 3 ANOTHER SATURDAY NIGHT • JIMMY BUFFETT 
MCA 54680 

0 30 35 3 RUNAWAY TRAIN ( 5 - • SOUL ASYLUM 
COLUMBIA 74966 

31 29 32 8 RUNNING ON FAITH 149 • ERIC CLAPTON 
DUCK ALBUM CUT/REPRISE 

(I) 33 38 4 TOMORROW'S GIRLS • DONALD FAGEN 
REPRISE 18502 

e 34 _ 2 BREAK IT DOWN AGAIN • TEARS FOR FEARS 
MERCURY 862 330 

34 31 34 6 LOOKING THROUGH PATIENT EYES i --7 • P.M. DAWN 
GEE STREET/ISLAND 862 024/PLO 

e 39 _ 4 COLORS OF LOVE LISA FISCHER 
ELEKTRA 61498 

(1) 30 _ I 
- 

JESSIE Vi!?3:,• JOSHUA KADISON 
SBA 50429/ERG 

37 35 31 13 WALK THROUGH THE WORLD • MARC COHN 
ATLANTIC 87350 

30 37 _ 5 WORLDS APART • JUDE COLE 
REPRISE ALBUM CUT 

CD NEW > 1 I STAND FOR YOU MICHAEL MCDONALD 
REPRISE 18469 

40 36 28 18 CAN'T DO A THING (TO STOP ME) • CHRIS ISAAK 
REPRISE 18604 

Tracks showing an increase in detections 0,9 the previous week, regardless -,f chart movement. Airposver awarded to 
those records which attain 500 detections for IL• • time, • Vtdeoclip availabiiii. ; 993, Billboard/BPI Communications. 

HOT ADUILCONTEMPORARY RECURRE 

2 —  

. • - . -. ,. - .- - . , 

—  i IF I EVER LOSE MY FAITH IN YOU • STING 
AIM 0; : 

3 2 2 ANGEL 2 l • JON SECADA 
4 1 1 5 DO YOU BELIEVE IN US Z ....... • JON SECADA 

SAE 5040&ERG 
5 3 4 5 WHEN SHE CRIES • RESTLESS HEART' 

RCA 62412 

6 7 6 5 WALKING ON BROKEN GLASS • ANNIE LENNOX 
ARISTA 1-2452 

7 4 3 5 NEVER A TIME 
ATLANTIC 87411 Z  '3  GENESIS 

8 6 5 5 
....... 

FAITHFUL • GO WEST 
-Hamm/ERG   

9 5 1 5 JUST ANOTHER DAY • JON SECADA 
SIR 073, • • , . 2 .......ç .' 

10 9 8 5 ORDINARY WORLD 
CAPITOL .1: . - / ...la • DURAN DURAN 

Recurrents are dies which have appeared on the Hot Adult Contemporary chart for 20 weeks and 
have dropped below the top 20. 

Radio 

Kris McClendon 

WMXD Detrit 

BI:SIDES THE FACT that both stations target the 
Airican-American community, urban WJLB and urban 
AC WMXD (Mix 92.3) Detroit have nothing in common, 
according to WMXD OM Kris McClendon. 

In the last two Arbitron books, WMXD has climbed 
from a 3.4 to a 4.7 of the 12-plus audience, putting it 
in fifth place in the market and No. 3 in the 25-54 demo. 
Urban powerhouse WJLB took third place in the 12-
plus demo in the spring book, but remained flat at 6.3. 
But the differences between the stations are clear. 

McClendon points out that WMXD "doesn't have the 
rap, the hip-hop, or the bebop. We don't have a wild 
morning show. We don't have screaming jocks." 

In fact, he says WMXD has more in common with the 
market's five AC stations, particularly WJOI and 
WLTI. "We're very much like mainstream AC except 
inost of our artists are black," he says. 
McClendon began his radio career at country WSJM 

Benton Harbor, Mich. That was followed by on-air 
stints at WZZR Grand Rapids, Mich., and Detroit-area 
stations WABX, WDRQ, and WJLB. His first PD job 
at WDZZ Flint, Mich., led to him joining WMXD two 
years ago to help the station finish its evolution to ur-
ban AC. 
"What we did first was take care of the music," he 

says. "We made sure we were on target 25-54. In order 
to appeal to black adults here, we figured the biggest 
hole was for oldies. Adults were listening to [WJLB] 
only because they didn't have anything else that they 
preferred. We took most of the adult music WJLB was 
playing, added some oldies, and the reaction was almost 
immediate. There was a need and a strong desire for 
radio designed for adults." 
McClendon attributes the station's recent ratings 

success to consistency. "We set our plans and we stuck 
to [them]," he says. "I've had to insulate myself from 
outside voices." 
He also credits the airstaff, which he proudly de-

scribes as among the best in the nation. That lineup 
consists of morning man Bill Bailey, midday host Ger-
ald McBride, McClendon in afternoons, Gerry Bledsoe 
at night, and Val Monroe in overnights. The station is 
consulted by Harry Lyles, and owned by president/GM 
Jock Fritz, who also owns NIT WXYT in the market. 
McClendon describes Bailey's show as "a thinking 

person's morning show," with "no sexual innuendo 
l and] no putting people down." In the spring book, Bai-
ley beat WJLB's morning show in the 25-54 demo for 
the first time. 
Although the urban AC format has been around for 

quite a few years now, McClendon says there is still 
some educating to be done, particularly among the rec-
ord community. "They have their priorities and say, 
'It's a ballad, how come you can't play it,' but this sta-

tion is not about ballads. It's about music that relates 
to adults." 
McClendon also has concentrated on educating his 

airstaff about what the format is all about. "I've got to 
have that complete understanding inside the station," 
he says, "If you don't believe in the product, that affects 
the way you do your job." 

Musically, McClendon describes the station as 40% 
current, and quickly adds, "Except what we consider 
current is probably not current to the record compan-
ies." For example, Luther Vandross' "Little Miracles 
(Happen Every Day)" and Toni Braxton's "Love 
Should've Brought You Home" are still in heavy rota-
tion. "We just hold on to our songs a lot longer," he 
says. 

"Typically the records we say no to are by new or un-
familiar artists," adds McClendon. "We try to think of 
ourselves as the superstar station. Only core artists 
[Whitney Houston, Anita Baker, Aretha Franklin, Van-
dross] are added out of the box. 

Here's a recent hour of afternoons: Rose Royce, 
"Wishing On A Star"; Luther Vandross, "Little Mira-
cles (Happen Every Day)"; En Vogue, "Don't Go"; 
Isley Brothers, "That Lady"; Anita Baker, "Talk To 
Me"; R. Kelly, "Dedicated"; Denise Williams, "Free"; 
Peabo Bryson, "I'm So Into You"; Toni Braxton, "Love 
Should've Brought You Home"; Earth, Wind & Fire, 
"Reasons'; Sade, "Kiss Of Life"; and Karyn White and 
Babyface, "Love Saw It." 
Describing his philosophy about promotions, 

McClendon says, "We try to stay pretty low key or 
event-oriented." Typical promotions include an annual 
fireworks display, riverboat cruises, and a Mother's 
Day luncheon. 
"We try to do things that a 35-year-old woman would 

really relate to and enjoy," McClendon says. "We don't 
do club nights because most of the people that listen to 
our station don't have time to come out and party all 
night. Everything we do we takes into consideration the 
lifestyle of our audience." 

Surprisingly, the station's success has been accom-
plished largely without the aid of marketing, with the 
exception of 14 billboards around town. 

Despite the station's success, McClendon says there 
is much more work to be done. "We need to maintain 
and really solidify ourselves in the market. We are still 
not the station that is immediately recalled, since we're 
only [a few] years old, so we need to work on that. 

"We're also really looking to increase our community 
involvement," he continues. "We will become more ag-
gressive, marketing-wise, and when we do that, I think 
other people in this market better watch out." 

PHYLLIS STARK 

House To Host B'board Radio Awards 
NEW YORK—Nashville-based 
air personality Gerry House will 
be the master of ceremonies at the 
1993 Billboard Radio Awards. 

House's successful career spans 
several aspects of the music busi-
ness. His top rated country morn-
ing show, "Gerry House And The 
House Foundation," originating 
from WSIX Nashville, was 
launched into national syndication 
by Premiere Radio Networks in 
May and now is also heard on 
KZDG Denver. He is also a hit 
country songwriter, has recorded 
two comedy albums for MCA Rec-

HOUSE 

ords, and runs his own music pub-
lishing company, Housenotes Mu-

sic. 
House is a 

past Billboard 
Radio Award 
winner and has 
also won air per-
sonality awards 
from the Na-
tional Assn. of 
Broadcasters, 
the Country Mu-

sic Assn., and the Academy of 
Country Music. 
The annual Billboard Radio 

Awards are the premier industry 
awards for radio professionals. 
They honor the best radio stations, 
programmers, music directors, air 
personalities, and promotion/mar-
keting directors, along with the top 
syndicated programs in the busi-
ness. Winners are selected by Bill-
board readers, and will be featured 
in the Sept. 18 issue. 
This year's ceremony will be 

held Sept. 9 at the Adolphus Hotel 
in Dallas. The ceremony takes 
place during the National Assn. of 
Broadcasters convention. 
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TRACK TITLE ARTIST 
ALBUM TITLE hi ,-.•. LABEUDISTRIBUTING LABEL 

1 I I Il 
* * * No. 1 * * * 

cRyIN, 5 weeks al No. I • AEROSMITH 
amE I A GRIP GEFFEN 

u_D 4 1 4 WHAT IF I CAME KNOCKING JOHN MELLENCAMP 
HUMAN WHEELS MERCURY 

t 

3 3 3 10 RUNAWAY TRAIN /  • SOUL   ASYLU M 
GRAVE DANCERS UNION COLUMBIA 

CI 5 4 8 29 PALMS • ROBERT PLANT 
FATE OF NATIONS  ES PARANZA/ATLANTIC 

'-(1) 

" 

0 

7 

9 

8 

9 

4 

11 

GET A HAIRCUT GEORGE THOROGOODTTHE DESTROYERS 
H It 

•  STONE TE 
— — — 

s '' • : • • " • NE 
BROTHER CANE VIRGIN 

10 10 II 6 PEACE PIPE • CRY OF LOVE 
BROTHER COLUMBIA 

10 8 6 10 REAL WORLD • QUEENSRYCHE 
'LAST ACTION HERO' SOUNDTRACK COLUMBIA 

(ii) 11 15 4 ZOOROPA U2 
ZOOROPA ISLANESPIG 

0 12 21 6 HEY JEALOUSY • GIN BLOSSOMS 
NE W MiSI RABI E EXPERIENCE NM 

0 16 18 7 I'VE ALWAYS GOT YOU • ROBIN ZANDER 
ROBIN /AN(1FF1 IN TERSCOPE 

14 15 12 n ARE YOU GONNA GO MY WAY • LENNY K nag 
ARE YOU GONNA GO MY wAY 

05) I / I,) I BELIEVE • L k NNY KRAVITZ 
ARE YOU GONNA GO MY WAY VIRGIN 

(16) 24 3/ 3 
***AIRPOWER * * * 

SISTER HAVANA • URGE OVERKILL 
SATURATION GEFFEN 

cp 20 26 7 DREAM ALL DAY • THE POSIES 
FROSTING ON THE BEATER 1,;(.'GEFFEN 

18 13 13 12 WHEN WILL IT RAIN • JACKYL 
JAcKyt 

19 18 16 19 LIV1N' ON THE EDGE • AEROSMITil 
GET A GRIP ................ 

e 21 2 NO MAN'S LAND BILLY JOEL 
frIVIR Ed I -m- m ,..)  COLUMBIA 

e 23 28 1 WHAT THE HELL HAVE I • ALICE IN CHAINS 
'LAST ACIIUN Ili , , ,I1NU I RACK COLUMBIA 

10 30 31 4 TWO STEPS BEHIND DEF LEPPARD 
"LAST ACTION HERO SOUNDTRACK COLUMBIA 

23 14 10 9 
WIDE RIVER • STEVE MILLER BAND 
WIDE RIVER SAILOR/POLYDOR/PLG 

24 19 14 11 CHANGES • OZZY OSBOURNE 
LIVE d LOUD EPIC 

25 22 25 8 ANGRY AGAIN • MEGADETH 
'LAST ACTION HERO' SOUNDTRACK COLUMBIA 

C I 38 - 2 NO RAIN BLIND MELON • BLIND MELON 
CAPITOL 

IV 32 32 3 RRY C NO MORE ARCADE 
ACADE EPIC 

0 39 2 CIRCLE BIG HEAD TODD & THE MONSTERS 
SISTER SWEETLY GIANT 

29 29 29 6 I'LL SLEEP WHEN I'M DEAD • BON JOVI 
KEEP THE FAITH JAMBCO/MERCURY 

(3A)   38 38 33 4 EDGE OF THORNS • SAVATAGE 
EDGE OF THORNS ATLANTIC 

31 25 2/ 6 PETS • PORNO FOR PYROS 
PORNO FOR PYROS WARNER BROS. 

CV 37 38 3 WICKED GARDEN • l ONE TEMPLE PILOTS 
ATLANTIC 

33 26 24 15 DOWN INCOGNITO lag 
pH. 

e NEW je, 1 

* * * HOT SHOT DEBUT*** 
THE BATTLE RAGES ON DEEP PURPLE 
THE BATTI E RAGES ON GIANT 

35 21 17 9 TAKE ME FOR A LITTLE WHILE • COVERDALE/PAGE 
unvl RDAI L f WiE • • , r4 

36 28 
, 

I 23 
16 

EAT THE RICH • AEROSMITH I 
GET A GRIP e -emus- , 

37 34 36 4 CAN'T HAVE YOUR CAKE VINCE NEIL 
LAPV,E i, WARNER BROS. 

® NEW > 1 HOW COULD YOU WANT HIM • SPIN DOCTORS 
POCKET FULL OF KRYPTONITE EPIC 

cp NEW' I CHANGE • CANDLEBOX 
CANDI EItOX MAVERICK/SIRE/WARNER BROS. 

(I) NEW 
1 CREEP • FtADIOHEAD 

PABLO HONEY CAPITOL 

ED Tracks showing an increase in detections over the previous week, regardless of chart movement Aim:Ayer awarded to 

those records which attain 500 detections for the first lime • Videochp availability 1993 Billboard/BPI Communications  

3 3 

II I RENT TRACKS 

°OSTER • ALICE IN CHAINS 
CoLut.IBIA 

4 4 4 44 EVEN FLOW I N ... • PEARL JA 

5 8 IS HARD TO HANDLE • I M L BLACK CROWES 
. • , •.. • • AMERICAN'REPRISE , 

6 7 9 30 LITTLE MISS CAN'T BE WRONG 5 --- • SPIN DOCTOR1 
POCKE f FULL Of KRYPTONITE 

7 10 10 21 
' 

ALIVE e • PEARL JAM e TEN EPIC 

8 - 7 41 REMEDY • THE BLACK CROWES 
THE SOUTHERN HARMONY AND MUSICAL C7PANION DEE AMERICAN:REPRISE 

9 
2 BLACK .GOLD • SOUL ASYLUM 

,,,,,..., ,... .. 

10 9 8 27 BAD TO THE BONE • GEORGE THOROGOOD 
THE REDDEST OF GEORGE THOROGOOD ENVERO 

Recurrents are titles WIT ch have appear•Lon the Album Rock Tracks chart for 20 weeks and have dropped below 
he top 20 

Radio 

Stations Form Flood Relief Networks; 
KKGO Conducts Classical Promotion 
LOS ANGELES—When a disas-

ter hits, you can usually count on 

radio to come to the rescue. Many 

stations, both in and outside of 

flood-washed eastern Missouri and 

western Illinois, are sponsoring 

benefit concerts and other promo-

tions to aid flood victims. 

One of the stations taking an ac-

tive role in the relief effort is CBS-

owned KMOX St. Louis, which 

has implemented the "KMOX 

Flood Relief Radio Network" to 

help area flood victims. 

The radio "network" was formed 

to assist stations in other states in 

helping flood victims. Participating 

stations are responsible for devel-

oping a flood relief drive in their 

market. Updates on those efforts 

were to be broadcast on KMOX 

through Aug. 6. 

Among the stations involved 

are: KLTR Houston; KNX Los 

Angeles; KTAR Phoenix; WGST 

Atlanta; WHAS Louisville, Ky.; 

WJNO West Palm Beach, Fla.; 

WWJ Detroit; WWWE Cleveland; 

and WYDE Birmingham, Ala. 

In addition, the CBS Founda-

by Carrie Borzillo 

tion gave a grant of $15,000 on be-

half of KMOX to the American 

Red Cross St. Louis Bi-State chap-

ter. 

Right after the flooding occur-

red, KMOX set up the FloodCen-

ter Hotline to be used as a commu-

nication center giving flood news 

and information. The station also 

sponsored a July 18 benefit con-

cert with the St. Louis Symphony 
Orchestra featuring pianist Andre 
Watts, soprano Christine 

Brewer, and mezzo-soprano Jane 

Bunnell. 
The KMOX Flood Relief Team 

helped to distribute food to volun-

teers and flood victims throughout 

July. 

Many other stations have imple-

mented flood relief efforts as well. 

• WKQI (Q96) Detroit morning 

man Dick Purtan held an all-day 

radio-thon to benefit victims. The 

station raised $86,200 and col-

lected several tons of supplies. 

• WJJD/WJMK Chicago helped 
the Salvation Army fill a semi-

trailer truck full of water, food, 

clothing, and supplies for flood vic-

tims. 

• WVEZ Louisville aired three 

live broadcasts as part of a city-

wide effort to raise donations for 

victims. Food, clothing, and sup-

plies were collected. 

• WWMX Baltimore's morning 

team also collected water, food, 

and clothing for victims in Iowa 

and broadcast live from the collec-

tion site. It filled two 18-wheelers 

with supplies. 

IDEA MILL: CONDUCTOR CONTEST 
Classical KKGO Los Angeles 

and the Los Angeles Philhar-
monic, in association with the Vir-
gin Megastore, are sponsoring the 

Hollywood Bowl Guest Conductor 

contest. The winner will conduct 

the Hollywood Bowl Orchestra 
in "The Star Spangled Banner" 

Sept. 5 onstage at the Bowl. 

KITS (Live 105) San Francisco 

is registering listeners to win a 

special World Series VIP package, 

which includes two tickets to see 

the Giants Oct. 20 at Candlestick 

Park during the World Series. If 

the Giants don't make it to the se-

ries, the winner will receive a cas-

sette tape by They Might Be Gi-

ants. 

Bailey Broadcasting's "Ra-

dioScope" celebrated its 10th an-
- 

niversary with its 7th annual sum-

mer celebrity concert. Tyrin 
Turner from "Menace II Society," 
Immature, Miss U.S.A. Kenya 
Moore, Four Sure, Kam, Coming 
Of Age, Bobby Ross Avila, and 
others came together for the Aug. 

4 concert to help fight inner-city 

drug use and gang violence. 
In addition, "RadioScope" and 

Zoo Entertainment are joining 
for a back-to-school contest, "The 

Coming Of Age, Cool Back To 

School," running throughout Au-

gust. Cash and gift packs are being 

given away. 

KCMO Kansas City, Mo., is get-
ting cool this summer with its "2 

Calorie Quest Cool Down" promo-

tion. During June, July, and Au-

gust, a station van is visiting "hot 

(Continued on page 74) 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE & RADIO PLAYLISTS. 

TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEUDISTRIBUTING LABEL 

CD 6 
2 

* * * No. 1 * * * 
SOUL TO SQUEEZE I week at No. I • RED HOT CHILI PEPPERS 
"CONEHEADS* SOUNDTRACK WARNER BROS. 

2 1 1 11 BREAK IT DOWN AGAIN • TEARS FOR FEARS 
ELEMENTAL MERCURY 

3 7 11 4 
NO RAIN • BLIND MELON 
BLIND MELON CAPITOL 

4 2 3 6 NUMB • U2 
ZOOROPA ISLAND/PLG 

5 4 5 5 HUMAN BEHAVIOUR • BJORK 
DEBUT ELEKTRA 

6 3 4 7 THE UGLY TRUTH • MATTHEW SWEET 
ALTERED BEAST ZOO 

() 11 — 2 MY SISTER • THE JULIANA HATFIELD THREE 
BECOME WHAT 0011 API MAMMOTH/ATLANTIC 

0  8 8 6 SISTER HAVANA • URGE OVERKILL 
SATURATION GEFFEN 

0 9 14 4 CHERUB ROCK 
SIAMESE DREAM • SMASHING PUMPKINS 

VIRGIN 

(1)1 15 24 3 WORLD NEW ORDER 
RLPUBLIC :,%, •.r WARNER BROS. 

11 5 2 13 
PET • PORNO FOR PYROS 
PORNO FOR PYROS WARNER BROS. 

12 10 7 9 
WORLD CLASS FAD • PAUL WESTERBERG 
IA SONGS SIRE/REPRISE 

0 16 13 4 
OUTBREAK OF LOVE • MIDNIGHT OIL 
EARTH AND SUN AND MOON  COLUMBIA 

(I) 17 19 5 SWEET LULLABY • DEEP FOREST 
DEEP FOREST EPIC 

15 12 12 11 
BELIEVE • LENNY KRAVITZ 
ARE YOU GONNA GO MY WAY VIRGIN 

0 29 ___ 2 CRAZY MARY PEARL JAM 
SWEET RELIEF: A BENEFIT FOR VICTORIA WILLIAMS THIRSTY EAR/CHAOS 

0 23 
2 CRANK ciiR,,m! • CATHERINE WHEEL 

MERCURY 
•IT 

-19 6411fr . - DREAM ALL DAY **THE POSIES 
FROSTING ON THE BEATER MC 

COD NEW 
1 OH CAROLINA • SHAGGY 

PURE PLEARURE VIRGIN 

20 13 9 10 
STAND ABOVE ME O.M.D. 
LIBERATOR VIRGIN 

e 28 — 2 ZOOROPA 
ZOOROPA U2 ISLAND 

n 27 23 14 
RUNAWAY TRAIN / • SOUL ASYLUM 
GRAVE DANCERS UNION COLUMBIA 

23 22 21 7 BROTHER AND SISTERS • ZIGGY MARLEY 
JOY AND BLUES VIRGIN 

e 30 29 3 SUMMER OF DRUGS • SOUL ASYLUM 
SWEET RELIEF: A BENEFIT FOR VICTORIA WILLIAMS  THIRSTY EAR/CHAOS 

25 19 20 4 
SOMEDAY I SUPPOSE • THE MIGHTY MIGHTY BOSSTONES 
DON'T KNOW HOW 70 PARTY Y 

01116 .n 411110- DRUM, Age • TI. 
EVERYBODY ELSE IS DOING fT SO WHY CAN'T YIP 

27 18 10 7 WORK FOR FOOD • DRAMARAMA 
II, , I '.,U f I COMAE I E ON 

28 24 16 
.„.....ii.„„ 

18 REGRET • NEW ORDER 
REPusuci:-.....-, , - . owtsuwaRNEURos e NEW > I NEW LIFE • X 
liEY ZEUS! MERCURY 

CD NEW le, 1 WICKED GARDEN • STONE TEMPLE PILOTS 
CORE ATLANTIC 

) T acks with the g eatest airplay gains this week. • Videochp availability 
Communications. 
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SPRING '93 ARBITRONS  ro-t 
13-plus overall average quarter hour shares. (st) indicates Arbitron market rank. Copy-
right 1993, Arbitron Ratings Co. May not be quoted or reproduced without the prior writ-
ten permission of Arbitron. 
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Cad Format '92 '92 '92 '93 '93 Cat Format '92 '92 '92 '93 '93 

NORFOLK, Vurban !b72ç31?? 11.2 
WNOR-Alt-FM album 7.7 
WFOG AC 7.6 
EMS-AM-FM country 6.8 
VAVDE AC 7.9 
WNVZ top 40 4.0 
WMYK urban AC 2.2 
WMXN AC 5.9 
WAFX cls rock 4.8 
VIGH-FM country 4.5 
WN1S N/T 3.9 
WJQI-AM-FM AC 4.3 
WLTY oldies 4.3 
WKOC AC 2.2 
WPCE religious 1.7 
WAYA urban tk 
WSVY-FM urban AC 2.1 
WTAR N/T 2.0 
VIXEZ easy . 
WSVY-AM urban AC 1.0 .5 .8 

GREENSBORO, N.C.-(49) 
WTQR country 18.9 18.0 19.4 18.1 
WKRII album 7.8 6.4 7.4 8.4 
WAIN urban 7.8 8.0 8.2 7.6 
WKZL top 40 6.7 5.7 1.3 4.6 
WMAG AC 4.8 4.1 3.5 4.6 
WQMG-FM urban 5.9 4.4 5.0 3.8 
WSJS N/T 6.3 5.9 6.1 7.2 
wwwe AC 4.0 4.7 39 4.8 
WNEU country 1.7 1.5 1 A 2.3 
WMQX-FM oldies 1.6 3.5 3.5 3.2 
WFMX country 2.6 2.9 2.2 3.2 
WKS1 top 40 2.6 4.0 3.5 3.1 
WPCM country 1.3 2.0 3.1 2.4 
WHPE religious 1.6 2.0 1.8 1.9 
WAAA urban AC 1.5 1.2 .8 .7 
WMFR N/T 1.1 1.9 1.8 1.4 
VAVGL religious 1.6 1.8 24 IS 
WQMG religions 1J 1.1 1.1 1.1 
WROX oldies 1.1 S 1.4 S 

JACKSONVILLE, FLA.-(50) 
WQIK-FM country 12.8 11.0 10.4 13.1 
WFJZ AC 9.1 7.1 9.2 7.8 
WROO country 6.9 6.8 8.7 7.3 
WON We 40/rhythm 4.8 5.8 5.2 4.7 
WAN top 40 9.1 10.3 6.1 6.6 
WFYV-FM album 7.5 8.2 6.9 5.8 
WOKV NIT 2.0 3.0 4.8 6.6 
WIVY AC 7.5 6.0 6.5 5.4 
WKQL oldies 6.1 5.8 4.2 6.3 
WJBT urban 3.8 1.8 1.9 2.5 
WAIA cls rock 2.2 3.0 3.8 2.8 
WCGL religious 1.7 1.9 2.2 1.3 
WBYB urban AC 2.3 3.0 1.5 2.8 
WFOY adult std .9 .5 .6 .6 
WZAZ urban .9 1.2 1.1 1.2 
WSVE religious 2.1 2.3 3.2 3.1 

LOUISVILLE, KY.-(51) 
WAMI country 1&4 22.0 20.5 17.1 
WHAS AC 12.7 12.3 12.9 15.8 
WDJX-AM-FM top 40 96 10.4 8.4 8.2 
WQMF album 8.5 7.4 9.9 12.2 
WGZB urban 5.4 7.2 76 5.5 
WRKA oldies 5.7 7.3 37 4.9 
*WEI AC 5.0 6.1 31 5.8 
WLRS AC 5.9 IS IS 5.0 
WAVG adult std 5.8 2.9 3.7 3.1 
WHKW country 2.7 3.1 1.8 1.8 
VAVKY N/T 2.7 24 2.5 4.2 
WLOU urban AC 2.5 1.1 2.2 1.7 

OKLAHOMA CITY-(52) 
KXXY-AM-FM country 17.8 18.8 18.8 19.5 
KEBC country 8.8 10.3 8.4 10.8 
MO top 40 9.6 10.1 11.1 11.5 
KTOK N/T 7.4 8.8 7.1 7.8 
KATT album 9.0 6.4 6.2 6.6 
KRXO cis rock 6.6 5.9 6.5 6.1 
KMGL AC 6.3 6.8 7.5 6.2 
KYIS log 40 2.8 3.2 2.1 3.9 
WKY easy 7.2 4.3 4.5 3.6 
KOQI. oldies 5.1 3.9 4.8 5.3 
KNTL religious 2.1 1.8 2.1 2.4 
KTNT adult alt 1.3 1.6 1.9 1.3 
KOMA-FM oldies 26 3.4. . 
KOMA-AM oldies 2.5 le 1.3 .9 
KQCV religious 1.0 1.0 1.4 1.3 

BIRMINGHAM, ALA-(53) 
WI2K-AM-FM country 179 16.7 20.0 18.4 
WENN urban 8.6 93 8.8 10.9 
WERC N/T 6.8 6.0 5.5 6.4 
WOOL oldies 2.2 2.0 4.0 5.9 
WIRR ch rock 10.5 9.1 7.6 7.9 
WM11 AC 8.6 9.6 8.0 6.3 
WAP1-FM top 10 6.6 5.9 5.0 6.8 
WAN urban AC 5.3 3.7 4.8 5.3 
WAG urban 3.9 3.5 3.6 2.8 
WAPI-AM adult std 3.7 3.3 3.5 1.0 
WJLD urban AC 2.7 2.2 2.1 2.1 
WAGG religious 3.4 3.9 4.1 2.6 
WIAC religious 3.0 2.5 2.1 3.0 
WZBQ-Flit top 40 1.7 1.8 2.3 1.8 
VIJOX sports 1.2 1.3 1.3 1.1 

ALBANY, N.Y.-(54) 
WGNA-AM-FM country 9.3 13.1 10.6 10.6 
WILY top 40 9.2 9.7 86 9.3 
WGY AC 8.9 7.8 9.1 9.6 
WPYX album 5.2 6.9 8.2 5.7 
WKL1 AC 7.3 5.7 5.8 7.2 
WROW-FM AC 6.9 5.9 6.8 6.5 
WQBK-FM cls rock 5.8 6.1 5.3 3.4 
WGY-FM oldies 5.8 4.3 5.8 31 
WZRQ album 4.5 3.8 3.0 2.6 
WORK N/T 3.4 3.1 3.2 3.3 
WEQX album 1.5 1.2 1.7 2.1 
WIRY-AN-FM oldies 2.3 2.3 2.4 2.0 
WARY adult std 1.5 2.3 1.7 2.3 1.9 
WPTR N/T 2.6 2.3 1.6 2.2 28 
WHRL adult alt , . .9 1.01.5 
WRAY AC .7 1.4 1.0 1.3 1.4 
*10W-AM easy 1.2 1.5 1.3 1.5 1.1 

RICHMOND, VA.-(55) 
WCOX urban 8.4 10.1 11.6 10.9 10.9 

7.3 6.4 7.1 
7.8 7.1 7.6 
7.2 8.0 8.3 
5.3 4.6 3.5 
4.3 5.4 3.6 
1.9 4.8 3.0 
1.7 3.8 3.0 
5.4 3.8 3.7 
7.0 6.2 28 
3.0 5.1 4.8 
5.1 4.6 2.6 
4.4 3.7 3.3 
2.8 2.6 4.6 
1.9 2.0 2.0 
tk tk 3.1 
1.2 1.6 2.3 
1.7 2.5 lA 
5 .6 1.0 

1.6 

9.5 
7.6 
7.4 
7.1 
5.4 
4.9 
4.6 
4.5 
4.4 
4.3 
4.2 
3.9 
3.9 
3.2 
25 
22 

16.4 
8.6 
6.4 
6.4 
5.3 
52 
4.9 
4.0 
3.5 
3.1 
2.8 
28 
2.4 
2.2 
1.9 
17 
1.7 
1.0 
1.0 

WKHK 
WRVA 
WINO 
WPU 
WMXB 
WRXL 
WIVR-FM 
WDCK 
VIVG0 
WKIK-FM 
WLEE 
VIAFX 
WXGI 
WGCV 

KSSK-FM 
1.8 KSSK AC 8.4 9.6 10.6 
1.8 KIKI-FM top 40/rhythm 11.1 10.3 9.6 
1.5 KQMQ-AN-FM top 40 9.6 7.8 6.7 
1.1 KUMU-AM-FM easy 9.8 6.5 7.7 

KRTR AC 5:4 7:0 5.7 
KCCN-FM Hawaiian 
KGU N/T 4.3 3.3 5.5 
KINE Hawaiian 3.9 4.1 3.9 
60(0-FM modern 2.6 2.6 4.8 
KPOI album 2.6 4.0 4.3 
KIKI-AM oldies 2.1 3.1 2.1 
KCCN-AM Hawaiian 2.4 1.6 2.6 
KHVH/KHHH N/T 2.2 1.6 1.6 
KULA AC 1.2 2.0 2.3 
KGUY classic rock - - 1.5 1.3 
80(0-AM country 1.7 .7 2.7 1.4 
881M-1M religious .7 1.1. . 
KNOI religious .7 1.0 .9 1.2 
6700 Hawaiian .9 1.1 .6 .9 

11.6 
&S 
7.9 
7.8 
7.7 
7.6 
5.0 
4.7 
4.2 
3.5 
3.1 
1.5 
1.3 
1.3 
1.3 
1.2 

18.0 
13.2 
10.0 
8.8 
6.9 
5.9 
5.5 
4.2 
3.4 
3.1 
3.0 
1.7 

LAS VEGAS, NEV.-(57) 
top . . 

KFIAS-AM-FM country 8.1 1.8 
KMZQ AC 8.5 1.7 
KWNR country 4.7 7.2 
KJUL adult std 3.4 1.7 
IOCTZ AC 6.5 4.9 
KDWN N/T 4.8 2.2 
KFB1 cls rock 4.0 3.1 
KOMP album 7.0 6.1 
KRLV AC 6.2 4.1 
KKU cis rock 5.5 5.6 
KRRI oldies 14 2.4 
KEDG modern 3.0 5.4 
KNUU Ne 2.6 2.0 
KXPT AC 3.8 3.9 
KEN country 1.0 1.1 
KDOL Spanish 1.3 2.8 
KORK adult std 23 2.2 

SAN DIEGO NORTH-(58) 
KIOZ album 102 5.7 5.5 4.5 
KKLQ-AM-FM top 40 4.5 29 2.9 3.0 
KFMEI-FM AC 6.5 7.0 6.5 6.4 
KFI NIT 3.0 4.1 5.2 5.9 
KJQY AC 5.2 5.0 5.2 5.1 
KSON-AM-FM country 1.2 4.0 4.4 5.4 
KOZS oldies 2.0 2.1 3.0 4.1 
KFSD classical 2.9 4.8 3.2 4.4 
KSOO tiff 3.0 2.4 4.1 4.0 
KYXY AC 3.0 2.8 1.7 1.3 
XHTZ top 10/rhythm 21 2.0 3.1 2.3 
XEMO Spanish 1.8 3.5 2.4 1.4 
KOWF country 2.4 1.4 2.3 3.4 
KIFM adult all 3.7 2.4 3.9 3.1 
KCLX cls rock 2.1 2.8 3.8 3.3 
KFMB N/T 3.5 3.8 2.3 2.5 
KGB cls rock 3.0 2.2 1.6 3.3 

16.4 XETRA-FM modern 4.3 5.3 2.4 3.2 
8.5 XETRA-AM sports 1.5 1.1 1.7 1.9 
tO KGMG adult std 1.8 1.1 1.1 1.4 
71 KPOP adult std 1.6 1.0 .5 .8 
7A XHRM modern .1 .8 1.3 .4 
6.9 KKOS AC 2.3 2.0 3.3 1.0 
6.5 XPRS Spanish - 1.2 2.1 2 
4.6 KCBQ oldies .5 1.0 1.1 .7 
44 KCEO N/T 1.8 .5 1.1 2.4 
24 KLOS album 1.0 1.1 3.3 .9 
3.1 KNX N/1 3.3 3.1 2.3 2.6 
2.8 KSPA adult std 1.5 2.0 1.6 1.4 

22 AUSTIN, TEXAS-(59) 
KASE country 133 16.3 15.2 14.4 
KHFI top 40 7.2 7.9 8.5 7.5 
KLBJ-FM album 6.4 7.7 6.6 7.1 

17.6 KLBJ N/T 6.3 6.0 6.9 6.9 
11.1 KKMJ-FM AC 8.3 7.1 7.7 7.0 
8.4 KPF.Z cls rock 4.8 5.3 4.3 3.5 
73 KEYI AC 3.1 3.4 2.7 3.3 
8.7 KVET-FM country 5.8 4.9 6.1 6.0 
&O KGSR album 3.6 4.6 5.8 4.5 
5.4 KFGI-AM-FM oldies 2.3 3.2 2.0 2.3 
4.1 KKLB Spanish - - - .8 
29 KNOT country 4.1 2.5 2.4 1.8 
2.6 KNNC modern 1.7 1.8 1.7 1.7 
2.6 KLTO oldies 2.2 1.3 1.1 3.2 
2..2 KNOW adult std 1.6 2.0 1.7 1.5 
22 KTXI Spanish 1.6 1.2 1.5 1.2 
20 KIXL religious .9 1.4 .8 1.5 
12 KVET country .1 1.5 1.1 .7 

IOCTN Spanish .8 .5 - .9 

122 GREENVILLE, S.C.-(60) 
9.8 WSSL-AM-FM country 17.0 14.7 18.3 16.2 
8/ WESC-AM-FM country 10.6 13.1 14.1 13.5 
6.7 WPAYI AC 10.3 9.2 10.3 10.1 
6.0 wROQ album 4.7 7.8 6.0 7.5 
5.8 WLYZ/WLWZ urban 5.7 6.9 5.0 5.7 
SO WSPA-Flit AC 4.9 6.4 6.5 7.8 
33 WFBC-AM N/T 3.0 1.6 3.1 3.4 
33 WFBC-FM oldies 3.0 5.4 6.1 4.4 
3.2 WBBO top ICI 3.9 3.5 2.1 3.3 
3.0 WMUU-FM easy 1.5 3.1 2.3 3.1 
L3WSPA AC 1.61.8 2.2 1.2 

WPEG urban 1.3 1.2 2.0 1.6 
WCKZ top 40/rhythm 1.6 1.0 .9 1.4 
WV/MM AC 1.1 1.8 .5 1.8 

RALEIGH/DURHAM, 
WQ0K urban 10.1 
WRAL AC 5.7 
WROU album 8.2 

. . 
9.5 7.0 
IS 4.6 
6.8 6.8 
6.4 6.5 
1.9 
3.4 
3.9 
6.2 
4.9 
5.4 
1.7 
5.1 
2.3 
2.7 
1.1 
.8 
/3 

4.8 
3.6 
4.6 
5.0 
6.3 
4.8 
3.2 
2.7 
1.8 
2.1 
1.2 
2.7 
2.2 

1.2 
1.1 

country 14.0 11.6 12.7 13.8 101 
AC 11.6 12.0 11.5 9.2 10.4 
top 40 7.4 6.9 6.0 6.7 8.3 
urban 6.7 8.6 6.1 6.0 7.8 
AC 7.1 7.3 8.2 6.8 7.5 
album 7.3 7.4 6.8 6.1 7.1 
easy 6.0 7.2 5.8 7.0 6.9 
oldies 5.0 5.0 1.7 3.1 4.2 
album 4.8 4.2 4.1 6.1 4.1 
country . .7 1.3 R 1.9 
N/T .7 1.3 2.2 2.5 1.6 
cls rock .7 1.3 .8 1.0 1.1 
country .9 5 2.3 1.1 1.1 
religious 2.0 1.1 .7 .4 1.0 

HONOLULU-(56) 
AC 12.5 11.0 11.1 14.7 

9.7 
8.1 
9.0 
9.2 
4.8 
6.2 
4.2 
4.5 
2.2 
3.5 
2.1 
2.2 
1.8 
1.4 

10.8 
10.3 
8.7 
8.2 
Ll 
7.5 
6.4 
5.3 
5.1 
3.4 
32 
2.1 
1.7 
1.7 
1.6 
1.4 
1.2 
1.1 
1.1 
1.1 

8.4 
8.1 
6.8 
6.5 
6.0 
5.8 
5.1 
5.0 
5.0 
5.0 
4.8 
3.7 
3.5 
2.0 
1.9 
11 
1.6 
1.6 

6.8 
6.0 
5.1 
4.6 
4.2 
4.0 
3.7 
3.5 
3.5 
3.5 
3.5 
3.4 
32 
3.1 
2.9 
2.9 
2.7 
2.3 
2.1 
1.7 
1.7 
1.4 
1.3 
1.3 
1.2 
1.2 
1.1 
1.1 
1.0 

13.5 
9.9 
9.4 
6.7 
6.2 
5.4 
4.8 
4.8 
3.7 
3.3 
2.7 
2.4 
1.8 
1.7 
1.5 
1.2 
1.1 
1.1 
1.0 

Sp Su Fa W Sp Sp Su Fa W Sp 

'92 '92 '92 '93 '93 Call Format '92 '92 '92 '93 '93 

WPTF N/T 8.0 7.8 8.7 9.3 
WDCG top 40 6.0 8.5 6.9 7.3 
WQDR country 8.6 7.0 9.2 7.1 
WTRG oldies 7.4 5.3 6.0 5.0 
WFXC urban AC 3.4 3.4 3.2 3.0 
WIZU cls rock 4.7 3.6 2.8 3.5 
WILE urban 2.0 1.6 1.3 2.5 
WAND adult alt 1.9 1.5 1.4 2.7 
WILT AC 3.1 4.2 3.5 2.9 
WKIX adult std 1.7 2.4 2.3 1.8 
WPCM country 1.8 1.7 2.6 1.0 
V/SRC religious IA .9 .5 .9 
KAM urban .7 .6 .9 12 

WILKES BARRE, PA.-(62) 
WKRZ top 40 15.8 15.3 16.4 13.3 
WEZX cls rock 7.9 7.9 7.2 7.5 
WGGY country 2.8 3.0 2.5 3.6 
WAGS AC 4.8 3.8 5.2 1.3 
WARM N/T 6.6 5.7 4.1 4.7 
weevretic N/T 3.2 4.0 3.3 2.7 
WDLE/WOLS country 1.6 4.9 5.3 5.9 
WEJL adult std 3.4 4.0 4.2 3.7 
WNAK adult std 4.1 5.8 4.9 5.2 
WSGO oldies 1.7 2.1 2.7 1.6 
WBAX adult std 1.6 1.5 1.1 3.0 
WSBG top 40 1.5 2.1 1.7 1.8 
WBHT top 40 - - - - 
WTLQ top 40 2.5 2.2 1.9 2.7 
WHIM top 40 1.8 1.3 2.0 1.7 
MN AC 2.7 3.5 2.0 2.3 
WICK/WYCK easy 1.3 .5 .6 1.5 
WYOS oldies 1.8 1.7 2.1 1.3 
WZZO album 2.3 1.7 2.4 2.0 
WPMR-FM album - - - .4 
VAVOL AC .9 .9 .9 .4 
WFMZ easy 2.2 1.1 .7 1.4 
NODE-AN-FM oldies .9 1.0 .5 1.1 

TULSA, OKLA.-(63) 
KWEN country 1&) 18.6 18.1 16.2 
KRMG AC 9.3 7.6 11.3 12.0 
KMOD album 6.3 6.0 6.9 7.1 
KBEZ AC 6.3 6.8 7.4 8.7 
KMYZ-FM top 40 8.7 10.0 7.1 5.8 
6000 country 5.4 4.6 5.3 5.2 
KRAV AC 5.5 4.5 4.9 5.7 
KQLL-FM oldies 4.3 4.5 4.7 2.8 
8000-FM country 4.0 1.1 1.2 3.6 
KTHK cls rock 2.1 2.0 1.8 2.9 
KAYI AC 5.0 4.5 2.9 3.5 
KCK1 country 1.2 1.7 .8 1.0 
KTFX country 44 4.7 3.6 3.3 
610W-FM urban 2.5 2.5 2.1 3.6 
KGTO adult std 2.3 1.4 2.0 7.1 
KCMA classical 1.2 2.0 1.3 2.1 
KX0.1-FM religious .6 I./ 1.3 1.6 

ALLENTOWN, PA.-(64) 
WLEV AC 11.1 11.5 11.0 13.1 
WIZO album 9.5 9.6 11.4 8.8 
WAEB-FM top 40 10.0 10.9 8.9 10.0 
WFMI easy 12.4 11.8 11.7 12.2 
NODE-AM-FM oldies 7.0 9.2 7.9 8.2 
WAEB-AM N/T 5.1 4.9 4.3 4.9 
WKAP adult std 1.8 2.8 2.4 2.0 
WISP cls rock 2.8 3.6 3.0 3.0 
WXKW country 2.4 4.0 4.9 3.1 
WXTU country 3.9 2.6 3.3 1.7 
WEST adult std 2.6 2.9 3.4 2.5 
WABC N/T .8 .7 le 2.5 
WIOQ top 10/rhythm 1.1 .9 1.4 .8 
WBYN religious .7 .7 .6 .9 
WOK N/T 1.5 .9 .9 1.5 
WRNJ AC 1.6 .6 1.3 .7 
WINS oldies .5 .3 .7 8 

TUCSON, ARIZ.-(65) 
country 19.6 20.1 18.5 17.9 
album 10.8 6.9 6.9 7.8 
AC 7.5 8.2 7.9 8.0 
top 40 10.2 10.3 9.3 7.9 
oldies 6.3 9.4 7.6 8.0 
N/T 4.5 3.9 7.1 
adult std 3.0 2.9 2.7 
top 40/rhythm 2.5 3.1 2.1 
Spanish 1.2 2.3 2.1 
country 2.9 1.9 2.7 
Spanish - .3 .6 
adult std 3.1 3.1 2.9 
Spanish 2.7 .6 3.0 
AC 2.8 3.0 2.0 

KQTL Spanish 1.1 1.3 .7 
KRIM cls rock .6 1.1 .9 
KTUC NIT 2.1 1.2 2.0 
KUPD album IA 12 1.1 

GRAND RAPIDS, MICH.-(66) ....0.0 
WIHI AC 1 
WKLQ album 9.7 13.7 10.4 8.3 9.5 
WBCT country 3.8 4.8 5.7 5.6 7.6 
WOOD-FM AC 6.5 28 4.7 8.1 7.5 
WCUZ-FM country 9.0 10.3 5.9 7.0 7.3 
WGRD-FM top 40 7.3 7.2 7.2 5.4 6.4 
WOOD-AM AC 5.1 6.0 7.0 9.1 6.0 
VILAV-F14 album 3.7 4.5 2.6 4.1 4.7 
WODJ oldies 6.6 4.7 4.8 5.3 4.7 
WSNX-FM top 40 4.2 3.0 3.0 3.5 42 
MAUS-AM-FM country 4.6 4.4 2.7 3.7 3.5 
WJQK religious 1.7 1.6 1.6 1.5 2.4 
WKEZ easy 2.9 2.4 4.1 3.2 2.4 
WFGR classical - .8 2.5 2.0 22 
WKWM urban .8 1.7 4.4 1.9 1.6 
WFUR-FM religious 1.8 2.1 1.5 .9 1.2 
WLAV-AM modern - - - .7 1.1 

FRESNO, CALIF.-(67) 
KW N/T 9.1 14.1 12.4 15.0 123 
KNAX country 9.5 9.5 8.1 7.8 7.0 
KSKS country 4.3 4.6 6.5 7.0 69 
KBOS top 40/rhythm 4.7 4.3 6.1 4.2 63 
IUFX c S rock 3.1 &I 
K101 AC 4.7 4.7 3.7 3.5 &I 

183 KRZR album 5.5 4.8 5.8 4.6 5.1 
13.3 KTNT AC 4.4 5.2 2.9 4.7 4.5 
9.9 KQPVI top 40/rhythm 4.5 4.8 3.6 3.2 4.4 
80 KFSO-FM oldies 4.3 4.6 3.7 4.6 3.7 
82 10(11X Spanish 2.8 2.1 2.7 3.1 3.2 
4.8 KGST Spanish 4.0 3.3 6.1 2.6 26 
4.1 KKDJ modern 2.3 1.9 1.9 2.7 2.4 
4.1 KUL adult alt 1.7 2.9 2.0 1.5 2.3 
3.3 KFRE country 3.3 3.3 3.2 3.2 2.3 
29 KSLK easy - - 1.6 1.7 2.0 
1.9 KSXY AC 2.5 1.8 1.0 1.8 1.9 
1.5 KOQO Spanish 1.9 1.5 IS 1.3 1.5 
1.1 KTAA Spanish 2.5 1.3 1.9 1.3 1.4 
1.1 KFCL classical - - .5 1.9 22 

KIIM 
KLPX 
KKLO 
KINN 
KWFM-FM 
KNST 
KGVY 
IUTK 
KXEW 
KCUB 
KOHT 
KARR 
K1ZR 
KILN 

6.0 
64 
1.4 
2.3 
.9 

2.1 
2.3 
2.8 
2.7 
1.6 
1.6 
1.1 
.9 

13.4 
8.7 
62 

7.0 WMJI oldies 5.1 6.3 4.8 
6.9 WNIR N/T 7.4 6.6 5.3 
6.2 NONE-FM album 6.5 6.3 5.6 
5.5 WAKR NIT 4.7 6.0 5.4 
28 WRMR adult std 3.1 2.8 2.3 
3.6 WIN AC 3.2 4.0 3.3 
3.5 WQMX country 5.1 4.1 3.5 
3.1 WMMS album 4.7 4.4 4.7 
2.4 VINCX cls rock 3.5 1.6 5.6 
1.7 WQXK country 2.4 2.1 3.6 
1.1 WQAL AC 2.4 2.8 3.4 
1.1 WZAK urban 3.0 3.8 3.0 
1.0 WENZ modern 2.9 1.7 2.8 

VIVAVE NIT 2.8 1.4 1.8 
WSLR country 2.4 2.2 2.1 
WNVN adult alt 1.7 1.8 1.8 
WKNR sports 1.4 1.1 2.3 

5.7 SYRACUSE, N.Y.-(69) 
4.6 WAQX album 
4.4 VINTQ top 10 
3.1 WSYR N/T 
3.1 WYYY AC 
2.7 WFBL adult std 
2.4 WOOS country 
22 VISEN-AM-FM oldies 
2.1 WHEN-FM country 
2.0 VIM AC 
1.9 WPCX country 
1.8 WHEN-AM N/T 
1.6 WSCP-AM-FM country 
1.4 WKFM cls rock 
1.4 WOLF urban 
1.4 WOUR album 
1.3 WUUU oldies 
1.3 
1.0 
1.0 

16.2 
12.9 
6.9 
6.4 
6.0 
5.3 
4.5 
4.3 
4.3 
3.7 
3.5 
3.0 
2.7 
2.5 
2.3 
2.0 
1.2 

11.2 
10.9 
10.4 
92 
6.9 
5.0 
4.0 
3.1 
2.6 
24 
2.1 
1.9 
1.8 
1.2 
1.2 
1.2 
1.0 

19.2 
9.3 
&I 
7.4 
6.3 
5.7 
5.5 
2.7 
2.7 
2.4 
2.4 
LI 
1.8 
1.7 
1.5 
1.5 
1.1 
1.1 

N.C.-(61) 
9.7 9.0 10.2 10.7 
5.7 9.4 8.2 8.9 
6.2 8.1 6.8 80 

AKRON, OHIO-(68) 
WGAR country 6.5 13 92 8.7 
WKDD top 40 6.5 5.7 5.9 3.8 
NOOK AC 64 42 6.6 6.6 

84 
6.9 
6.5 

6.7 6.3 
7.5 63 
6.1 6.2 
6.2 5.0 
3.5 4.6 

32..40 3 1.77 
35:08 333.4 

2.5 3.2 
3.4 3.1 
2.6 3.1 
2.4 1.7 
2.7 1.7 
2.0 1.6 
1.1 1.5 
1.7 1.4 

10.0 10.1 9.6 11.6 
9.7 11.2 11.1 10.4 
12.1 8.9 10.3 11.8 
11.1 9.1 7.9 8.2 
2.2 3.3 3.1 2.9 
7.0 5.9 5.6 3.4 
4.1 5.1 4.0 3.8 
6.6 6.7 6.9 5.9 
3.3 4.2 2.7 3.4 
3.1 3.8 4.6 3.6 
3.0 3.5 2.2 1.8 
1.3 1.3 1.5 1.8 
- - 1.1 - 
1.1 2.0 /3 1.4 
1.7 IS 1.1 IA 
8 .8 .7 .9 

McALLEN, TEXAS-(70) 
KTEX country 13.5 16.7 12.7 15.1 
KBFM top 40 9.8 10.4 9.4 119 
KIVAV Spanish 9.7 8.0 8.4 6.1 
KGBT Spanish 12.5 11.4 13.2 11.6 
KVLY oldies 6.1 4.7 4.3 6.6 
KFRQ country 8.4 8.9 10.6 8.6 
KTJA/KT.IX Spanish 5.0 5.9 6.5 5.9 
KQXX Spanish 1.8 3.2 1.3 5.1 
KKPS Spanish 4.4 4.0 3.9 3.6 
KURV WI 3.1 3.0 1.4 1.7 
KIM easy 1.1 .9 2.3 1.1 
KBOR Spanish 3.0 1.6 1.9 2.5 
KIRT Spanish 1.7 2.7 1.4 1.5 
KRGE religious 3.3 1.5 2.7 2.4 
XRYS Spanish .6 .5 1 - 

KNOXVILLE, TENN.-(71) 
28.6 30.9 31 I 319 
13.5 9.7 8.9 8.8 
8.2 93 14 7.1 
8.5 10.2 8.6 8.1 
10.4 7.8 7.5 7.9 
3.6 3.0 3.2 4.5 
2.8 4.0 5.5 5.3 
2.2 2.8 4.6 4.9 

WIVK-FM country 
WUK-FM AC 
WilAZ album 
WMYU AC 
WOKI country 
VAVZZ top 40 
WQBB-AN-FM adult std 
WIVK N/T 
W1B2 religious 2.6 2.5 3.0 3.1 
WXST oldies 2.2 .9 1.6 .9 

TOLEDO, OHIO-(72) 
VNKS top 40 99 8.4 9.4 79 11.0 
Yak° country 10.5 96 10.7 11.0 10.1 
WIOT album 11.5 12.8 11.0 10.4 9.0 
WXKR cls rock 3.2 4.1 1.2 6.2 7.5 
YAMPA-FM AC 8.0 71 6.5 7.3 7.3 
WSPD lIfT 7.8 8.2 11.1 8.6 7.1 
WLQR AC 5.9 7.3 54 7.2 6.5 
WRQN oldies 1.6 1.1 4.2 5.4 5.5 
WJR AC 3.5 3.3 5.5 4.5 5.3 
VIVAVM urban AC 1.0 1.1 1.3 23 3.5 
WTOD country 4.0 2.3 2.7 2.5 2.4 
WU urban 1.0 2.2 .7 1.2 1.6 
wnve top 10 3.2 2.3 2.6 1.8 1.5 
WHYT top 40/rhythm - .5 .5 - 1.0 

SPRINGFIELD, MASS.-(73) 
WPKX country 8.1 96. 10.3 9.9 
WAQY-AM-FM album 10.7 11.8 7.9 8.7 9.8 
VINYN-AM AC 8.6 6.1 9.7 9.0 8.4 
WMAS-FM AC 7.1 10.0 8.8 8.6 7.8 
WHYN-FM AC 7.8 8.1 10.3 9.0 7.5 
WT1C-FM top 40 7.4 7.9 4.7 5.8 6.6 
WMAS-AM adult std 5.2 6.2 4.5 7.2 4.7 
WAAF album 2.5 3.0 3.7 2.4 4.4 
WCCC-FM album 2.7 1.8 1.6 2.6 3.6 
WRCH AC 3.1 2.8 2.8 3.6 3.5 
WKSS top 40/rhythm 2.1 2.1 2.1 2.5 2.7 
WANZ N/T 2.3 2.5 2.8 2./ 2.2 
VICIRC-FM oldies 2.8 2.6 1.8 1.8 1.9 
WHINP-AM AC 1.2 1.3 1.6 2.1 1.9 
VAYYZ country 1.1 .6 .1 .3 1.5 
WHCN album .8 .9 1.1 .1 1.1 
WHAP-FM top 40 2.1 1.4 1.7 1.5 1.1 

HARRISBURG, PA-(74) 
VINNK-AM-FM top 40 11.6 10.1 10.4 11.9 122 
WHP N/T 6.9 6.7 7.5 8.6 9.8 
WOW AC 7.0 10.5 9.5 7.6 8.5 
VITPA album 6.3 7.3 7.1 8.5 8.1 
WRKZ country 7.1 6.9 11.7 10.7 7.1 
WHYL adult std 3.5 3.9 4.2 3.2 5.5 
VAVKL oldies 6.4 6.2 5.8 5.1 5.5 
WROZ AC 3.8 3.7 3.2 3.8 3.8 
WLBR AC 3.8 2.6 1.5 2.3 3.1 
WHYL-FM country 4.1 2.8 2.1 3.6 2.8 
WIMX-FM AC 5.9 4.0 3.7 4.2 2.7 
WHTF cls rock 1.8 1.7 1.2 1.8 2.1 
WQLV AC 2.0 
"MAC religious 1.0 1.2 .6 1.8 1.4 
WARM-FM AC IS 1.9 1.9 1.7 1.0 

OMAHA, NEB.-(75) 
KOKO top 40 11.3 IO6 98 11.7 Ill 
WOW-FM country 13.3 15.4 11.6 10.7 10.8 
KUO-AM-FM album 8.6 10.6 7.4 9.9 10.5 
KFAB Ne 8.2 11.1 12.9 11.4 10.0 
KGOR oldies 7.1 5.4 7.0 6.9 8.3 
KEFM AC 7.5 6.2 9.3 7.1 71 
KESY-AM-FM AC 7.1 7.6 6.7 6.4 7.8 
WOW country 4.6 4.9 4.2 4.1 4.6 
KXKT country 2.7 2.3 2.3 1.6 3.6 
KKAR NIT 4.4 4.6 4.6 4.8 3.4 
KRRK album 4.8 3.4 3.8 3.1 3.0 
KKCD cls rock 3.2 2.9 3.3 2.8 2.8 
KYNN country .9 1.1 2.6 2.3 1.2 

WILMINGTON, DEL.-(76) 
ETV/ top 40 8.7 - 8.9 - 
WJBR-FM AC 10.0 - 8.9 
WILM N/T 3.8 - 4.2 - 
AMP cls rock 7.5 - 7.7 - 
WM» album 5.9 - 4.1 - 
WUSL urban 6.0 - 3.5 - 
WIOQ top 40/rhythm 3.6 - 5.0 - 

12.1 
11.6 
10.5 
10.5 
4.4 
4.2 
4.0 
2.7 
26 
2.4 
2.3 
22 
2.0 
1.9 
1.6 
1.6 

12.7 
11.9 
9.7 
9.6 
6.7 
6.6 
5.9 
3.9 
3.8 
2.3 
2.0 
1.7 
1.7 
1.6 
1.0 

32.7 
9.5 
9.0 
7.3 
7.3 
6.6 
5.1 
4.9 
2.1 
1.2 

9.8 
89 
58 
5.8 
5.1 
4.5 
4.3 

(Continued on page 76) 

Selections can be heard on "Pioneer Tokio Hot 100" every Sunday 1
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WASHINGTON ROUNDUP 
(Continued from page 70) 

the proposal by Buck Owens Produc-
tion Co. to acquire a second station in 
the same market—Moosey Commu-
nications Inc.'s KTIE Bakersfield, 
Calif. 
The FCC determined that there 

would be no "undue concentration of 
ownership or control of the broadcast 
media in the Bakersfield area" and 
the sale would not affect diversity 
and competition there under the re-
vised ownership rules. 

Bakersfield, Owens famous stomp-
ing ground as a young country per-
former in the '60s, is served by 30 ra-
dio stations and four TV stations; 24 
of them are separately owned, and 
the commission said there would be 
no market dominance problems as a 
result of the deal. 

FCC OKs HERITAGE MEDIA DEAL 
The FCC said it has found no evi-

dence of overt discrimination in a 

number of cases involving stations in 
three states owned by James M. 
Hoak, and has dismissed several peti-
tions to deny the transfer of licenses 
to Heritage Media Corp. 
Hoak now owns 59% of Heritage, 

but at completion of the sale of the 
stations, he will own only 10.3% of 
Heritage's voting stock. 
KULL/KRPM Seattle, WRTH/ 

WIL St Louis, WEMP/WMYX Mil-
waukee, and WBBF/WBEE-FM 

Rochester, N.Y., are the stations in-
volved in the deal. 
The FCC did find equal-opportuni-

ty concerns at one of the combos, 
KULL/KRPM, and fined it $6,250 in 
addition to attaching reporting condi-
tions. 

FCC PROPOSES NEW HOLDING RULE 
The FCC has proposed a require-

ment that successful applicants in 
comparative hearing proceedings op-

BILLBOARD 

SALUTES 
RICK DEES 

WEEKLY 

TOP 40 
1 OrTI-1 

ANNIVERSARY 

KIIS AM/FM 102.9, Los Angeles star Rick Dees 
is a household name. After ten "Personality of 

the Year" Billboard Radio Awards, Top Arbitron 
• ratings, hit record "Disco Duck", and several 
TV credits, he remains one of the nicest, 

funniest, and most successful guys in radio! 

In our September I I th issue, Billboard pays a 
special tribute to the 10th Anniversary of Rick 

Dees Weekly Top 40. Join us in honoring 
this one man American institution. 

ISSUE DATE: SEPTEMBER 11 
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LA: MICHAEL NIXON, 
JON GUYNN 
213. 525. 2300 

NY: NORM BERKOWITZ, 
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212. 536. 5004 
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CHRISTINE CHINETTI 

44-71-323-6686 

erate their stations for three years 
before they are eligible to transfer 
them. 

This action would supercede the 
current one-year holding require-
ment and would reinstate the old 
"anti-trafficking three-year rule," 
which would serve to safeguard the 
public from applicants with decep-
tive, "quick-profit proposals." 

HOUSE INTRODUCES USER FEES 
On Aug. 3, House lawmakers in-

serted in the administration's budget 
bill language requiring FCC "cus-
tomers" to pay so-called user fees. 
The fees, long opposed by the broad-
cast industry, would be in addition to 
the $41 million cost of regulation fees 
now paid by broadcasters and other 
companies in the telephone and cable 
industries. 

Details are sketchy, but sources 
say a TV station might have to pay 
$18,000 a year to the commission and 
a small radio station $200 and up de-
pending on revenues. 

PROMOTIONS 
(( ontinued from page 72) 

spots" in town and delivering the 
new soft drink Quest ... WMXV 
(Mix 105) New York and Loews The-
aters teamed for the "Loews Family 
Adventure Weekend," in which Mix 
105 gave away hundreds of movie 
passes. 
KRQR San Francisco has imple-

mented a goodwill campaign in sup-
port of the California Motor Car 
Dealers Assn. The station is run-
ning 60-second announcements ad-
vising listeners of the advantages 
of buying a new car from a dealer. 
Names of new car dealers are being 
rotated. 
After 10 years, KLOL Houston 

will bid farewell on Sept. 11 to its 
legendary fund-raiser, "The KLOL 
Rock'n'Roll Auction." 
KROQ Los Angeles "Loveline" 

co-host Jim "Poorman" Trenton 
has been hired by the local FOX-TV 
affiliate for some "man on the 
street" reporting for its new morn-
ing show, "Good Day L.A." 

PRO-MOTIONS 
WPLY (Y100) Philadelphia promo-
tion coordinator Dave Demer joins 
WXXL Orlando, Fla., as promotion 
director ... Elisa Cefalu has been 
upped from assistant promotion di-
rector to promotion director at 
WQMX Akron, Ohio. Former enter-
tainment editor Clara Weiss takes 
over for Cefalu. 
Amy Thomas joins WEZK Knox-

ville, Tenn., as promotion director. 
She was previously in healthcare 
marketing and public relations. 

NIT PLAYS THE FIELD 
(Continued from page 70) 

sic. "You have to be more entertain-
ing, and not spend time dwelling on 
traditional N/T philosophies," he 
says. "Our promos make fun of that 
stuff." 
For example, one of the station's 

liners is, "Weather on the 10s? ... 
Give me a break. If you want to know 
the weather, look out the window." 
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Revenues Post Double-Digit June Jump; 
Selling In Seattle; NPR Goes European 
RADIO BROADCASTING equip-
ment manufacturer Broadcast Elec-
tronics, a subsidiary of Cirrus Tech-
nologies, has acquired Seattle-based 
program supplier Broadcast Pro-
gramming and its sister company, 
Sentry Systems, from Kaye Smith 
Enterprises for an undisclosed price. 
BP provides 35 radio formats and con-
sulting services to approximtely 800 
stations. Sentry Systems manufactures 
radio format controllers and digital au-
dio storage systems. 
BP and Sentry will continue to be 

based in Seattle under their present 
management, including president 
Edith Hilliard. In addition, Jim Rad-
ford joins BP as national radio pro-
grammer/consultant. He was network 
OM at Jones Satellite Network, 
where he will not be replaced. 

In other news, radio revenues posted 
double-digit gains in June, capping off 
six months of growth, according to the 
Radio Advertising Bureau. In the 
first semester, combined local and na-
tional revenues were up 9% over the 
same period last year. Local revenue 
was up 9%, and national was up 7%. 
Combined local and national reve-

nues were up 11% in June, with local 
posting a 10% gain and national up 
14%. 
There was also good news for the 

troubled radio network business. Ac-
cording to the Radio Network Assn., 
network revenues were up 7.8% in the 
second quarter and 6.5% in the first 
half, compared to the same periods last 
year. 
National Public Radio has begun 

satellite testing for European distribu-
tion of its programs "Morning Edi-
tion," "Weekend Edition," and "All 
Things Considered." The programs are 
being distributed by the World Radio 
Network and will be available in Eur-
ope in early September. NPR also 
hopes to add its "Talk Of The Nation" 
to the WRN lineup in September. 
Former Vermont Public Radio presi-
dent/GM Ray Dilley will direct NPR's 
international distribution. 

Cable audio supplier Digital Cable 
Radio has signed its first U.K. affiliate 
agreement with Birmingham Cable 
Corp. BCC, the U.K.'s largest cable op-
erator, serves 42,000 subscribers in 
England's second largest city. DCR's 
programming will be launched there in 
September. 
Fans of the "The Dr. Demento 

Show" picketed KLSX Los Angeles 
Aug. 2, after the station dropped the 
show. Syndicator On The Radio 
Broadcasting is looking for a new Los 
Angeles affiliate. 

Syndicated morning man Don Imus 
has been phoning in bits of his show 
from the hospital, where he is being 
treated for a collapsed lung. Mark 
Charnoff, PD at Imus flagship WFAN 
New York, says the I-Man should be 
back full-time in a few weeks. 

PROGRAMMING: HOT 97 PD EXITS 
After seven years with the station, 

Joel Salkowitz, WQ,HT (Hot 97) New 
York's regional VP/operations and pro-
gramming, exits and has not been re-
placed. After a vacation in Africa, he 
will be looking for a new opportunity 
and can be reached at 212-953-2397. 

WQEW New York PD Stan Martin 
is upped to director of programming 
and operations ... WSKQ-FM New 
York flips from Spanish AC to tropical 
music. 
WKOX Boston, which had been si-

mulcasting sister WCLB, is now airing 
Satellite Music Network's "Real 
Country" format... Spanish WSSH-
AM Boston is back on the air. 
Urban radio veteran Ron Atkins 

joins WVAZ (V103) Chicago as OM. He 
was most recently programming 
KMJQ (Magic 102) Houston ... 
KOOL-AM Phoenix PD/morning man 
Danny Davis joins crosstown KPSN 

by Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 

for that shift, replacing Charlie Van 
Dyke. 

Oldies KCBQ-FM San Diego has al-
tered its format to what it is calling 
"Modern Oldies," a personality-inten-
sive format designed by PD Rich 
Brother Robbin, which features up-
tempo oldies from 1968 through 1988, 
with an emphasis on music from 1978-
1985. The switch followed 45 hours of 
stunting. Robbin says he plans to serv-
ice mark the name. 
The new lineup consists of former 

KTZN Tucson, Ariz., morning men 
Royce Blake and The World Famous 
Goat Boy in mornings; former KSLX 
Phoenix swing jock Jeff Stewart in 
middays; afternoon jock Shotgun Tom 
Kelly, who joined the station from 
crosstown KBZS in June; Robbin in 
the 6-8 p.m. slot; former KRQQ Tucson 
jock Nixon Low in nights; and former 
KCBQ P/T jock Dan Mitchinson in 
overnights. Production work is being 
voiced by KRTH Los Angeles morning 
man Robert W. Morgan and former 
KCBQ programmer Jack McCoy. 
Former KRTH P/T jock Al Connors 

joins KZBS as PD/afternoons, replac-
ing Robbin as PD and Kelly in after-
noons ... APD Scott Souhrada has 
been upped to PD at KYYS (KY102) 
Kansas City, Mo., replacing Larry 
Moffit. 
Modern rock KUKQ Phoenix has 

signed off and is now simulcasting sis-
ter album rocker KUPD. The entire 
airstaff, including PD Jonathan L Ro-
sen, is out, with the exception of morn-
ing host Leah Miller, who remains 
with the FM for weekends/swing. FM 
PD Curtiss Johnson says the simul-
cast will last a month or two while 
other options for the AM are being con-
sidered. 
Former WVBF Boston OM Tom 

Connelly joins KUMT/KMXB Salt 
Lake City as PD, replacing Dan Ges-
sop, who exits ... Adult standards 
WTIX New Orleans flips to talk. 
Jazz man Grover Washington Jr. 

has cut a demo for a one-hour weekly 
jazz show which will air on the city's 
adult alternative station, WJJZ, in the 
next few weeks. The station plans to 
shop the demo to other stations for 
possible syndication ... Oldies WOGL-
AM Philadelphia adds American 
Sports Radio Network programming 
on weekends, but director of opera-
tions John Weber says there are no 
plans to go all-sports. 
KQLD New Orleans flips from old-

ies to country KGTR ("The Gator") as 
part of a new duopoly with crosstown 
WNOE-AM-FM. WNOE's GM, Tom 
Kennedy, and PD, Ted Stecker, will 
oversee "The Gator." 
The new lineup includes Allen 

Beebee, from crosstown WEZB, in 
mornings, followed by Shawn Mi-
chael, a KQLD veteran, in middays. 
Josh Holstead, formerly at KORA 
Bryan, Texas, hosts afternoons, fol-
lowed by evening host Jack Elliot, 
moving from overnights at WNOE-
FM. Filling Elliot's slot is Rich Do-
minique, who makes the move from 
WNOE-AM. Back at KQLD, Ted Jor-
don, a former station P/T, is the over-
night man. 
KORA PD/morning man Ernie 

Brown is the new morning man at 
KHEY-FM El Paso, Texas, replacing 
Mark Montana (aka Brad LaRock), 
now at crosstown KSET. A few weeks 
back KHEY-FM management, consid-
ering the name Mark Montana its own, 
went to court and obtained an injunc-
tion to stop LaRock from using it on 
the air at KSET (Billboard, July 24). 
Word now comes that Brown—Mon-
tana's replacement—will go by his own 
name. 
Bob Shannon, last at KORQ Abi-

lene, Texas, fills Brown's slot as PD at 
KORA ... Production director 
Hollywood Haze takes over as PD at 
KPRR El Paso, replacing Roberta Va-
lera, who exits. 
WCCC-AM Hartford, Conn., which 

had been NIT, is once again simulcast-
ing album-rock sister WCCC-FM 
KHFI Austin, Texas, OM/PD Roger 
Allen exits to join the newly formed 
Texas-based specialty retail company, 
Bevra Inc., where he will be VP of 
marketing. John Roberts, PD at sister 
station KPEZ (Z102), adds those du-
ties at KHFI. 
KAY! Tulsa, Okla., has applied for 

the new calls KHTS to go with its "K-

Pig Evolution. KSHE St. Louis pig 
mascot, Sweetmeat, was transformed 
into a rockin' reptile for the latest line 

of station merchandise. The station ties 
its mascot in with a blockbuster film 
each summer 

newsline • • • 
CBS RADIO and Cox Enterprises have entered a station swap deal. Cox will 
turn over its KLRX Dallas in exchange for CBS' WYNF Tampa, Fla. Other 
terms of the agreement were not disclosed. CBS already owns KTXQ Dallas. 
Cox owns WSUN/WWRM Tampa. Both groups have agreed to enter local 
marketing agreements to oversee their new acquisitions, effective Aug. 16. 

MICHAEL CUTCHALL, GM of KNSS/KRZZ/KKRD Wichita, Kan., has been 
named executive VP/C00 at Prism Radio Partners L.P., a new Tucson, Ariz.-
based group that owns 12 stations in four cities. 

DAVID BRAMNICK, formerly sales manager at ICKSF San Francisco, joins 
crosstown KFRC-AM-FM as VP/GM. ICERC-AM-FM PD Bob Hamilton exits 
to return to the PD chair at KSFO/ICYA San Francisco, where he replaces 
the exiting Dave Anthony. Hamilton will be replaced by WMXB Richmond, 
Va., PD Brian White. Steve Davis, PD at sister WAFX Norfolk, Va., adds 
those duties at VVMXB. 

BART GILLIOM, GSM at KHIH Denver, becomes acting GM following the de-
parture of Bob Visotcky for KSFO/KYA. 

STATION SALES: WGUL-AM Tampa, Fla., from Gulf Atlantic Media to Jacor 
Communicat ions, owner of crosstown WFLA/WFLZ; WMQX-AM-FM Win-
ston-Salem, N.C., from Ralph Gulid's EBE Communications to Max Radio 
Inc.; WAKR/WONE-FM Akron, Ohio, from U.S. Radio Company to Gordon-
Thomas Communications, owner of crosstown WQMX (the new combo will be 
known as the Rubber City Radio Group). 

MANUEL BROUSSARD, GM at KEZO Omaha, Neb., adds those duties at co-
owned WYNK Baton Rouge, La., replacing John Peroyea. The two stations 
;u-e the remaining outlets of Narragansett Broadcasting. 

DAVID LEBOW joins WNCN New York as GSM. He was formerly VP/GM at 
VVCDJ Boston. 

EMMIS BROADCASTING subsidiary Etrunis Publishing Corp. has purchased the 
60,000-circulation Atlanta Magazine from American Express. EI71MiS already 
was the 40,000-circulation Indianapolis Monthly. 

EILEEN THORGUSEN has been named western region district director for CBS 
Radio Networks' affiliate relations department She was previously national 
director of affiliate relations at Westwood One. 

Hits" moniker .... CJCH Halifax, Nova 
Scotia, flips from AC to classic rock. 
WAPL Appleton, Wis., PD Garrett 

Hart has been upped to the newly 
created OM position for WAPL and 
sister WHEW, assuming programming 
duties at both. WHBY PD Gary St. 
John exits. 

PEOPLE: TROUBLE AT B100 
KFMB-FM (B100) San Diego morn-

ing man John Lander has been off the 
air since July 29, when he ran a spoof 
commercial for Garcia's Mandarin 
Chinese-Mexican restaurant that 
added fuel to the fire of Hispanic lead-
ers who were already concerned about 
the content of the show. GM Paul 
Palmer and Lander are disagreeing 
about guidelines for the show, but 
Palmer says he hopes to have Lander 
back on the air soon. 
KPLX Dallas morning show pro-

ducer Chris Huff adds music coordi-
nator duties. 
The Chicago Sun-Times reports that 

Patti Haze is upped from middays to 
mornings at WCKG Chicago, filling 
the long-vacant shift previously occu-
pied by Mitch Michaels. She has not 
been replaced in middays. The paper 
also reports that former WTMJ Milwa-
ukee midday host Jay Marvin joins 
WLS for late nights, where syndicated 
programing is currently airing. 
KJLH Los Angeles prr jock Jack 

Patterson is upped to mornings, re-
placing Lon McQ, who moves to after-
noons. Afternoon jock Jeff Gill is now 
Pe. 

Former WMGF Orlando, Fla., night 
jock Stan Reynolds joins WASH 
Washington, D.C., as host of the new 
evening program, "After Hours" ... 
Former Washington Redskin Rick 
"Doc" Walker joins WTEM Washing-
ton, D.C., for fill-ins. 
WNNX (99X) Atlanta midday man 

Sean Demery moves to mornings to 
co-host with APD Leslie Fram. They 
fill a long-vacant slot last occupied by 
former PD Rick Stacy. Axle moves 
from overnights to middays. Over-
nights are being handled by a P/T jock. 
New country WKIK-FM (formerly 

WSVS) Richmond, Va., has rounded 
out its lineup. Clovis, Grooms, from 
crosstown WPLZ, hosts middays, fol-
lowed by PD Hank Matthews in after-
noons. Bert Watson, a WSVS vet, 
hosts nights, followed by Interstate 
Radio Network programming in over-
nights. 
KQMQ Honolulu overnighter 

Candace Cruise and afternoon jock 
Wili Moku move to mornings, re-
placing Michael Qseng and his 
sidekicks, who are now at crosstown 
KGMZ. PD/night jock Kriss Hart 
shifts to afternoons. Weekenders 
Rob Haas, Mars Frehley, and Jeff 
Kino are upped to nights, over-
nights, and middays respectively. 
Kino replaces Kimo Akane, now PD 
at KGMZ. 
John McKeighan joins KDON 

Monterey, Calif., for mornings, re-
placing Jay Kelley, now at KLUC 
Las Vegas. McKeighan was on 
weekends at WMMX Dayton, Ohio. 
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Call 

Sp Su Fa W Sp 
Format '92 '92 '92 '93 '93 

WXTU 
WDEL 
WIYY 

country 
N/T 
album 

2.2 - 3.7 
4.3 - 6.2 
34 - 26 

4.3 
4.0 
3.9 

Sp Su Fa W Sp 
Call Format '92 '92 '92 '93 '93 Call 

WDSO 
VAVDEI 
WOGL-FM 
WXCY 
WDAS-FM 
WIP 
WPLY 
WBEB-FM 
W111 

country 
N/T 
oldies 
country 
urban 
sports 
top 40 
AC 
adult alt 

2.6 
2.5 
3.9 
IS 
2.1 
1.5 
.9 

2.5 
3.5 

2.3 
2.9 
2.9 
2.6 
2.7 
2.0 
1.2 
1.7 
31 

3.7 
3.3 
3.2 
2.9 
2.3 
1.6 
1.5 
1.4 
1.3 

IVIOnikDrTM 

igemrepr .À.À.À.À Top 40 Airplay,. avadcastData Systems 
-a-

Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service to 
Top 40 Airplay Monitor. 69 top 40/mainstream and 35 top 40/rhythm stations are electronically 
monitored 24 hours a day. 7 days a week Songs ranked by number of detections c 1993. Billboard/ 
BPI Communications. Inc 

, . . Top 40/Malustream 
TITLE 
ARTIST il AB) I DISTRIBU TING L ABF 11 

,e., 

i 

,,... 

.:r 

g  
,-, 

Tog 40/11yllui-Cressever 
TITLE 

 ARTIST (I ABE l DISTRIBUTING L AB) l I 

1 1 11 

* * NO. 1 * * 

Fnir (ye ti!: FALLING IN3 LOV,E, a, N. I r ,--, 
s, c_.., 

, 
c 

in 
.0 

* * NO. 1 * * 

JOITFECIIY(UPTOWN MCA) 1 week e No 1 

2 2 11 WEAK 
swv (KA) 

2 1 19 WEAK 
SWV (RCA) 

3 3 3 5 RIGHT HERE/HUMAN NATURE 
swv (RCA) (3) 4 8 lleiA SOUL ASYLUMiA Y T  TRAIN El i A i 

4 3 9 I'M GONNA BE (500 MILES) 
THE PROCLAIMERS (CHRYSALIS ERG) CD 5 8 °AteG''1?,'NeT"," 

CD 7 11 rets1V13;7AET AT( ANTIC) 0 6 11 .4AFG4(??AteiP(iigElIBEEFUV 

9 8 ;,?,;',111f,`",„"41,Fee 6 4 16 KNOCKIN' DA BOOTS 
H TOWN (LUKE) 

JD 10 8 IT F I ONleigNM LOOT (WING/MERCURY) 
7 g g CAN'T HELP FALLING IN LOVE 

UB40 (VIRGIN) 

8 5 17 COME UNDONE 
DURAN DURAN (CAPITOL) Wt . 12 4 

IJFANET JACKSON (VIRGIN) 

9 6 16 THAT'S THE WAY LOVE GOES 
JAN( T JACKSON (VIRGIN) 11 10 SLAM 

ONYX RA). CHAOS) 

10 7 17 SHOW ME LOVE 
ROBIN S (BIG BEAT ATLANTIC) e 11 5 geeeEsT) 

0 14 4 riecie.r.A (MAVERICK SIRE WB) 
11 9 16 THAT'S THE WAY LOVE GOES 

JANET JACKSON (VIRGIN) 

U NEW > 
AH A Y (COLUMBIA) ER mDARREIAM CARE 12 10 10 IF I HAD NO LOOT  

TONY. TON)' TONE' (WING MERCURY) 

o NEw i,,, 
' 

DREAMLOVER 
MARIAM CAREY (COLUMBIA) 

13 8 15 I'LL NEVER GET OVER YOU... 
EXPOSE (ARISTA) 

21 3 
I RS 
JFANE T JACKSON (VIRGIN) e is ii e,i,u! M,Y2I, ...LA. Y(GIA.--1-, ALLEY MCA) 

e 20 5 i WIcLL i i A YOU 
E JACKSON15.F:JEJ EPIC SOUNDTRAX) 0 14 6 113,EGROYA le lek (COLO C 1..1 II i IN REPRISE) 

16 12 7 I'M FREE 
JON SE CADA (SBK ERG) CD 16 7 lle(FATAiVrIg'lSSIREINI; ON ARNER BROS I 

17 13 27 TWO PRINCES 
SPIN DOCTORS (EPIC) 

17 13 15 ORE DAY 
DR DOE (DEATH ROW )NTERSCOPE) 

18 17 17 DAZZEY MKS 
DUICE (TMR BE LLMARK) cp 24 4 rERAERieg per.iteet, 

a 22 7 eitI,Y(GIA'erie ALLEN' MCA) 
19 19 5 INSANE IN THE BRAIN 

CYPRESS HILL (RuFFHOUSE COLUMBIA) 

20 18 12 WHAT'S UP 
4 NON BLONDE S (INTERSCOPE) 

20 22 9 ONE LAST CRY 
BRIAN MCKNiGHT (MERCURY) 

21 15 15 HAVE I TOLD YOU LATELY 
ROD STE WART (WARNER BROS ) 

21 20 10 WHERE ARE YOU NOW 
JANET JACKSON (VIRGIN) 

22 19 12 MORE AND MORE 
CAPTAIN rIOLl YWOOD PROJECT ((MAGO) 

22 18 26 I'M SO INTO YOU 
SWv (RCA) 

23 17 20 LOOKING THROUGH PATIENT EYES 
Pm DAWN (GE) STREET ISLAND PIG) e 23 5 Mrsi? T3 ¡lee e Ali i(eg ASZ 4I% 

e 25 3 Fle0lEobe,ZG?(F THE WIND PIG) 
24 21 5 IT'S FOR YOU 

sHANicE (MOTOWN) 

e 26 9 5V2,124)G°1-D e 27 4 iFielFselegss (aurrHo)JsE, COLUMBIA) 

28 4 ONE LAS T,.,;(1.Ng'_,,.; (MERCURY) e 28 4 CH ECKlEY(eRIER'i,) 

Z 35 2 érlEr Reuct  DREAM S 27 25 15 GIRL U FOR ME 
SILK (KEIA EL E KTRA) 

28 16 11 CAN'T GET ENOUGH OF YOUR LOVE 
TAYLOR DAYNE (ARISTA) 

0 31 3 1,GgolryeUND ) 
2 

e 29 5 is'eNSEHTEMPLE PILOTS (ATLANTIC) 
29 26 7 GET IT UP 

TLC (IMAGE /EPLC SOUNDTRAX/EPIC) 

30 27 26 DON'T WALK AWAY 
JADE (GIANT) 

30 30 9 WHOOT, THERE IT IS 
95 SOUTH (WRAP'ICHIBAN) 

Z 33 3 
STEP IT 

IALCIPS (GEE STREET/ISLAND/PIG) e 32 A '• 
00H CHILD 
ONO (EASTWEST) 

32 23 13 REGRET 
NEW ORDER (QWEST WARNER BROS ) C ..) 37 2 JANET JACKSON (VIRGIN) 

() 32 6 : JINNI?' 'FLIÓLYSTON (ARISTA) 
CD NEW le 

' 
BOOM! SHAKE THE ROOM 
JAZZY JEFF & FRESH PRINCE (JIVE) 

(1) „Ewe. RIGHT HERE/HUMAN NATURE 
SVILV (RCA) 

34 29 8 TEDDY BEAR 
G WIZ (SCOTT( BROS ) 

0 36 2 I'LlEA PPY GACY OF SOUND FEATURING MEJA (RCA) 
35 33 15 A /CACMAN ORE 

CAPTAIN HOLLYWOOD PROJECT (IMAGO) 

36 30 16 I'M SO INTO YOU 
swv (RCA) 

0 NEE, ki„ 
' 

COME INSIDE 
INTRO (ATLANTIC) 

(1) NEW lie' JODETECLIY(UPTOWN 'MCA) 37 34 6 ABC-123 
LE VERT (ATLANTIC) 

e NEW Pe> W 
ISNNEERACTIe LONG) LE (BIG BEAT 'ATLANTIC) ) 

3s 39 25 I'M GONNA GET YOU 
BIZARRE INC 'ANGIE BROWN (COLUMBIA) 

o NEW lb 
'' 

MEGA MEDLEY 
ZAPP 8 ROGER (REPRISE) 

39 31 20 FREAK ME 
SILK (KEIA ELEKTRA) 

* 39 2 MIASIL3AND PLG) C4) NEW lb 
' 

THAT'S WHAT LITTLE GIRLS... 
RAVEN.SYMONE (MCA) 

Records showing an increase in detections over the prev'ous week, regardless of chart movement. A 
record which has been on either chart for more than 20 weeks will not receive a bullet, even if it registers an 
increase in detections. If two records are tied in number of plays, the record being played on more stations 
is placed first. Records below the top 20 are removed from the charts after 26 weeks. 

JULY 26- AUG. 1, 1993 

Sp Su Fa W Sp 

Format '92 '92 '92 '93 '93 Call 

WPEN adult std 1.9 - 1.6 - 
WYXR AC 2 - 1.0 - 
WELN classical 13 - IS - 
WPOC country 

EL PASO, TEXAS-(77) 
KPRR top 40/rhythm 11.4 93 10.2 8.5 
KLAQ album 11.3 10.3 11.5 13.0 
KHEY-FM country 14.1 14.5 11.5 13.6 
KBNA-AM-FM Spanish 7.9 9.5 8.8 10.3 
KTSM-FM AC 6.7 7.4 6.4 7.3 
KTSM N/T 4.5 6.7 4.3 5.1 
KOFX cls rock 3.9 4.0 4.6 4.1 
KAMZ AC 10.5 9.3 5.9 5.0 
K)NT AC - - 10 29 
KSET country 4.6 4.8 5.2 4.6 
KROD oldies 1.4 1.1 1.7 1.6 
XHH Spanish 1.2 12 21 2.9 
KAMA Spanish 3.7 9.3 44 24 
KHEY country 1.2 1.6 2.1 1.0 
KVIV Spanish .9 I6 1.2 IS 

MONTEREY, CALIF.-(77) 
KTOM.AM-FM country 7.8 7.1 6.2 10.3 
KG0 N/T 5.9 6.9 6.3 5.7 
COON-FM top 40/rhythm 11.0 10.5 9.1 8.2 
KWAV AC 1.4 6.0 4.8 6.2 
KBOQ classical 4.1 3.3 4.3 3.5 
KUFX cls rock 2.2 34 4.1 3.8 
KMBY album 4.6 4.8 3.7 4.2 
KBAY AC 10 4.5 5.4 1.8 
KIDD/KXDC adult alt 2.0 1.7 IA 2.0 
KIM top 40/rhythm 1.6 2.1 1.1 2.4 
KTGE Spanish 6.3 4.7 5.2 2.9 
KOCN AC 1.9 11 3.5 2.3 
KNBR N/T 1.8 2.4 1.5 1.9 
KSCO N/T 1.3 IA 2.7 2.8 
OIES adult std - .8 1.4 2.8 
KRAY Spanish 2.0 2.3 3.4 3.0 
EPIC country 2.2 1.7 2.3 2.3 
KCBS N/T 1.9 2.1 2.5 3.2 
MLLE Spanish S - .5 - 
COME album .4 .5 .6 1.3 
KCTY Spanish 2.0 1.9 2.4 2.2 
fILFA Spanish 29 29 1.3 2.2 
CLUE album 6 - .8 - 

ALBUQUERQUE,N.M.-(79) 
COST country 165 15.6 124 14.7 14.6 
KKOB AC 8.4 IOS I10 12.5 9.6 
KKSS top 40 IS 7.5 7.5 6.3 8.2 
KISS/KZRR album 4.4 6.6 4.5 6.8 6.3 
6608-FM AC 7.5 7.2 63 7.2 5.7 
1010A classical 4.7 22 3.5 3.7 4.4 
ELSE cls rock SI 32 39 4.5 4.4 
KIRQ album 2.8 3.7 3.8 4.5 4.1 
KIAGA AC 17 4.4 3.8 4.4 3.9 
KIKLA1A-FM oldies 3.7 4.4 4.3 3.3 3.6 
EASY country 3.4 1.8 3.1 1.9 3.5 
KK1Y easy 6.0 3.8 4.5 4.2 3.4 
KIVA adult std 1.6 2.4 2.1 2.7 3.0 
ESES Spanish 1.7 .8 2.8 1.5 3.0 
COLT-FM country 3.2 3.7 3.0 2.7 2.5 
CAMS-AM-FM top 40 2.5 1.9 1.1 2.7 1.7 
KBAC modern IS 1.5 1.8 .6 1.6 
KALY Spanish .5 1.5 
KQE0 N/T 1.2 .9 1.9 1.2 1.2 

1.3 
1.3 
1.1 
1.0 

13.4 
13.2 
11.6 
10.9 
7.2 
5.9 
4.4 
4.3 
3.7 
2.9 
2.4 
2.4 
2.1 
1.8 
1.0 

7.5 
6.6 
6.4 
6.4 
4.4 
4.1 
3.8 
3.7 
3.6 
3.6 
3.6 
3.3 
3.1 
2.8 
2.6 
2.2 
2.1 
2.0 
2.0 
1.6 
1.4 
1.3 
1.2 

WDUV 
WSRZ 
WFUI 
WCTQ 
WINE 
WFU 
WAMR 
WINK-FM 
WISP 
WQYK-FM 
WWRM 

SARASOTA, FLA.-(80) 
easy 18.3 - 18.7 - 
oldies 3.2 
N/T 
country 
album 
top 40/rhythm 
NIT 
AC 
AC 
country 
AC 

4.6 
3.3 
9.0 
5.0 
1.2 
3.9 
1.1 
3.2 
13 

WMTX-FM AC 1.7 
WRBQ-FM top 40 
WKII adult std 
WSPB classical 1.0 
WGUL.AM-FM adult std 1 2 
WRXB urban - - 

COASTAL N.C.-(81) 
WRNS-FM country 20.2 218 24.9 236 
WIKS urban II 5 11.8 124 164 
WDLX AC 63 58 73 6.7 
WNCT-FM AC 53 6.6 4.2 3.1 
«SIL-FM album 5.7 7.2 51 42 
WKJA/WK00 oldies 5.4 4.1 3.7 5.0 
WRHT top 40 4.0 3.2 5.1 3.5 
WTRG oldies 2.6 3.4 2.6 3.2 
WRDU album 2.1 2.2 2.0 12 
WCZ1/WKQT album 2.0 1.0 2.0 1.2 
WXQR album 2.4 3.2 S 2.1 
W1NC AC .7 .8 1.4 .7 
WIND country 3.6 2.8 3.2 1.4 

LITTLE ROCK, ARK.-(82) 
KSSN country 20.9 22.5 19.1 184 
KIPR urban 10.1 9.3 10.2 8.9 
KDDK country 6.6 4.1 3.0 8.2 
EARN NIT 9.1 7.9 8.1 10.8 

11.3 10.2 8.7 9.8 
6.0 6.9 7.2 7.1 
2.0 29 3.0 4.5 
3.8 5.8 3.2 3.5 
15 - - 3.9 
4.2 3.6 3.8 5.1 
2.5 1.3 - 2.2 
1.3 IS 1.5 1.5 
2.5 2.2 1.7 2.2 

44 
IS 
5.1 

10.0 
48 
1.1 
2.7 
2.3 
3.0 
4.8 
1.7 
.9 

2.0 
1.6 
16 
4 

KIAJX album 
CURB-AM-FM AC 
COLT AC 
KOLL oldies 
KEZQ AC 
KKEK top 40 
KIM urban AC 
KGKO-AM-FM adult std 
CLOG religious 
KAAY religious 
KBIS N/T 
CITA religious 
KYTN religious 

BATON ROUGE, LA.-(83) 
WYNK-AM-FM country 234 18118.7 17.8 
KQXI. urban AC 11.7 10.8 11.4 11.6 
WXOK urban 9.1 6.6 11.3 11.1 
WFMF top 40 6.2 8.6 7.1 5.6 
KRVE AC 5.3 42 5.4 4.9 
W1B0 N/T 5.5 7.3 7.1 5.3 
WK1N country 5.8 6.4 5.5 5.3 
PAGE cls rock 3.0 5.3 4.1 3.9 
WCKW-FM cls rock 3.0 4.7 3.9 4.0 
WGGZ oldies 4.7 3.1 3.3 5.5 
«QUE-FM urban 1.7 2.0 2.2 2.6 
WNOC religion .9 2.2 2.6 2.5 
CHOU oldies 1.4 1.6 2.0 1.7 

NEW BEDFORD, MA-(84) 
WH1Y album 5.7 - 6.0 - 
WEHN top 40 6.9 - 5.2 - 
WCTK country 4.6 - 7.9 - 
«PRO-FM top 40 6.1 - 5.7 - 
WSNE AC 3.8 - 4.2 - 
VIPLIA-Alif-EM adult std 3.1 - 6.1 - 
WBSM N/T 3.5 - 3.8 - 

18.9 
5.9 
5.2 
5.0 
4.7 
4.1 
2.9 
2.8 
2.8 
2.8 
2.8 
2.4 
2.3 
2.1 
1.7 
15 
1.2 

220 
16.4 
5.2 
4.5 
4.2 
3.7 
3.0 
2.8 
2.7 
2.3 
2.2 
1.8 
1.4 

17.2 
11.8 
10.5 
7.5 
6.6 
6.6 
4.8 
4.2 
3.9 
3.9 
1.7 
1.6 
1.4 
1.3 

1.2 1.3 .6 12 1.3 
1.0 1.2 2.1 1.2 1.3 
7 - 1.3 

18.0 
12.0 
8.9 
6.4 
62 
5.9 
5.7 
4.4 
4.3 
3.6 
3.3 
14 
1.7 

8.3 
7.5 
5.9 
5.6 
4.8 
47 
4.5 

Sp Su Fa W Sp 
Format '92 '92 '92 '93 '93 Call 

WWRX-Fia 
WWBB 
WBZ 
V/WLI 
WBCN 
VAVKX 
VIRK0 
WPRO 
WAAF 
WOKS-FM 
WOOS 
WBRU 
WHOM 
WM1X 
WZOU top 40 
WBOS album 

CHARLESTON, S.C.-(85) 
WEIL country 10.2 10.6 11.6 9.1 14.1 
VAVWZ urban 13.5 15.0 148 12.8 13.4 

5.2 5.86.9 19 7.4 
WAVE album 7.1 15 7.0 49 6.5 
WBUB country 12.1 7.1 8.7 7.9 6.1 
«PAL-AM urban AC 3.1 4.7 4.7 3.8 4.8 
WXTC-FM AC 44 6.1 4.4 6.4 4.8 
WXLY oldies 5.3 5.8 4.4 4.1 4.6 
WSUY AC 4.3 32 4.0 49 4.4 
«SSS AC 6.4 5.8 5.7 4.7 3.9 
WEBB cls rock 5.9 5.7 4.3 3.8 3.9 
WOXI AC IS 33 2.3 1.1 2.3 
WQII religious I 3 3.3 2.1 3.2 2.1 
WSSP top 40 2.8 13 1.4 IS 2.1 
«TUA religious 1.3 IS .8 21 1.5 
WIlY religious 22 1.1 1.4 I 3 1.2 

YOUNGSTOWN, OH10-(86) 
WQXK country 14 5 126 (33 
WKBN N/T 124 110 121 
WHOT-FM top 40 8.0 7.1 9.2 
WKEIN-Fkl AC 8.3 9.3 9.7 
WBBG oldies 93 9.9 e6 
WNCD album 7.2 8.4 6.9 
WYFM AC 4.6 6.7 5.9 
WSOM adult std 1.7 1.9 3.6 
WANR/WNRB urban 2.3 2.3 1.9 
WHOT adult std 3.0 3.3 3.2 
WNCX cls rock - .1 .4 
WBBW N/T 2.6 2.9 2.7 
WGFT religious 1.7 2.5 2.3 
«REO-FM album 13 3.0 2.3 
WONE-FM album 4 - 7 

STOCKTON, CALIF.-(87) 
KAIM country 5.4 - 7.6 - 
KWIN top 40/rhythm 9.1 - 8.2 
KNBR N/T 4.6 3.7 
KFMR country 6.2 - 7.4 
KHOP album 5.4 5.5 
KCVR Spanish 3.1 2.5 
(CBS N/T 2.0 - 3.2 
COSO AC 3.4 - 5.0 
KRAK country 3.1 - 2.4 
(JOY AC 2.2 - 3.2 
KGO N/T 2.2 - 2.9 
KSTN-FM Spanish 4.3 - 2.5 
KMEL top 40/rhythm 2.8 - 3.5 
EVES cls rock 4.8 - 4.2 
KWG oldies 2.5 - 1.7 
KSTN urban 1.2 - 1.0 
KSFM top 40/rhythm - .7 
KD1K album 12 20 
KFBK N/T 12 I 7 
KWOD modern I 2 - 8 - 

WICHITA, KAN.-(88) 
KZSN-AM-FM country 156 15.3 
KEDI-EM country 130 12.6 
KRBB AC 59 6.9 
KKRD top 40 74 10.2 
K1CT album 6.2 6.9 
KEDI country 7.1 6.1 
KRZZ album 19 5.6 
COLE AC 3.1 44 
KIASS N/T 6.6 6.5 
KOEZ easy 5.6 40 
KEYN oldies 3.8 3.7 
KTL1 religious 2.0 .6 
KIN oldies 1.5 1.3 
KYQQ country 2.6 2.1 
KQAM adult std 33 I 8 

BAKERSFIELD, CALIF.-(89) 
CUSS country 
100(X-FM top 40 
KERN-AM N/T 
CRAB album 
KGFM AC 
KERN-FM oldies 
KLLY 
KXEM/KSUV 
KIWI 
KKBB 
KNIR 
KCWR 
KCNQ 
KM VS-AM-FN 
KTIE 
KBOS 
KM1 
KVLI-AM-FM 
CFI 
KBID 
KCHT 

MOBILE, ALA.-(90) 
WKS1-AM-EM country 11.0 16.3 160 133 
WBLX-FM urban 17.3 170 10.7 10.9 
WABB-FM top 40 8.1 5.6 4.3 6.5 
WKRG-FM AC 4.8 5.8 6.7 5.4 
WGOK urban 5.6 2.1 4.7 4.7 
WGCX album 6.8 6.9 5.2 1.7 
WKRG N/T 5.6 7.2 5.3 5.6 
WAVH oldies 4.7 4.1 3.8 3.5 
WIEW modern 1.7 4.0 4.7 3.3 
WXBM country 3.5 5.4 4.7 3.8 
«MES AC 15 2.5 1.7 24 
WDLT adult alt 3.2 30 IA I 8 

NEW HAVEN, CONN.-(91) 
WPLR album 92 6 - 
WKCI top 10 8.1 - 7.1 
VIEZN AC 51 - 8.3 - 

AC 80 - 10.7 
WEAN sports 5.8 - 4.9 - 
WKSS top 40/rhythm 40 - 43 - 
VAVY1 country 52 - 5.6 - 
WNHC urban 2.6 - 3.4 - 
WYEtC urban AC 2.3 - 2.6 - 
WDRC-FM oldies 3.4 - 43 - 
«(BE AC 3.1 - 3.4 - 
WHCN album 20 - 1.1 - 
WCBS N/T 26 - 2.9 - 
WRCH AC 21 - 1.4 - 

album 
oldies 
N/T 
AC 
album 
top 40/rhythm 
N/T 
N/T 
album 
top 40 
oldies 
modern 
N/T 
AC 

3.4 
5.3 
1.8 
4.6 
1.1 
1.8 
1.8 
2.6 
.4 

3.1 
3.1 
1.7 
1.4 
1.3 
2.2 
2.5 
2.5 

1.6 
2.7 
1.6 
2.1 

2.1 

3.9 
3.3 
3.1 
3.1 
2.8 
2.3 
2.2 
2.1 
1.8 
1.8 
1.7 
1.4 
1.4 
1.3 
12 
1.1 

136 13.7 
6.8 9.0 
83 12.2 
6.1 5.6 
5.5 6.3 
6.3 54 
3.8 2.1 
6.3 6.6 
5.8 3.3 
4.8 3.9 
3.5 2.5 

I 5 1.6 
12 25 

AC 
Spanish 
Spanish 
cls rock 
N/T 
country 
country 
album 
country 
top 40/rhythm 
N/T 
adult std 
N/T 
adult std 
AC 

112 153 16.6 153 
10.3 10.2 10.6 9.2 
63 61 6.7 68 
7.2 ea 48 89 
5.2 4.9 3.2 5.8 
2.1 1.1 3.3 3.6 
41 5.2 32 3.9 
3.1 4.0 2.2 42 
3.0 1.1 2.1 3.0 
3.6 2.3 2.4 2.7 
.8 1.8 I./ 29 

3.8 4.9 2.4 2.7 
1.3 1.1 IA IS 
1.3 2.3 2.2 .1 
1.1 1.8 1.0 1.3 
1.4 1.0 IS 10 
- .3 IS .7 
.5 - - 1.2 
- - 1.7 .4 
.6 1.1 8 13 
.6 2.1 1.7 1.6 

13.0 
10.8 
9.0 
8.0 
6.6 
4.3 
3.2 
2.7 
2.1 
2.0 
1.4 
1.4 
1.1 
1.0 

9.0 
8.5 
6.7 
5.2 
5.2 
4.5 
4.3 
4.3 
3.7 
3.2 
2.8 
2.7 
2.3 
2.2 
2.0 
1.8 
1.3 
1.0 
1.0 
1.0 

14.6 
11.8 
9.1 
8.8 
8.3 
5.9 
5.9 
4.9 
4.8 
42 
3.7 
3.0 
1.9 
1.9 
11 

11.8 
7.7 
5.9 
5.2 
4.6 
3.6 
3.9 
3.3 
3.3 
2.4 
2.3 
2.1 
2.0 
2.0 
1.5 
1.4 
1.4 
1.2 
1.1 
1.1 

16.0 
14.3 
8.1 
6.6 
5.7 
4.5 
4.5 
4.2 
4.0 
3.1 
1.6 
1.2 

9.1 
82 
7.3 
7.0 
5.8 
5.7 
5.4 
3.9 
3.3 
2.8 
2.8 
23 
is 
il 

WITL-FM country 
VNIC-FIA top 40 
WYK AC 
W1IM-FIA AC 
ItelXQ album 
Whin cls rock 
WQIIH urban 
«ILS-IN country 

N/T 
WJR AC 
14111M-FIA oldies 
WWDX modern 

Sp Su Fa W Sp 
Format '92 '92 '92 '93 '93 

WYSR AC 2.1 - 1.5 - 
WABC N/T 1.1 - .8 - 
WZMX AC 33 - 1.9 - 
«TIC AC 1.4 - 2.0 - 
«TIC-FN top 40 
WMMW adult std 

COLUMBIA, S.C.-(92) 
VAVDM urban 18.4 20.1 16.9 18.0 
WCOS-FM country 134 10.6 12.9 12.2 
WNOK top 40 8.5 7.8 5.7 7.2 
VNOC N/T 6.4 8.3 7.3 6.3 
WTCB AC 6.0 4.2 7.3 7.5 
WMFX album 7.2 7.1 4.0 4.2 
WOMG-FIA oldies 5.7 5.1 4.8 4.8 
VIM country 6.0 7.1 5.7 6.9 
WARQ album 1.9 1.8 5.6 5.1 
WSCQ adult std 2.2 2.9 4.6 5.4 
NIGH religious 30 2.6 38 3.6 
WOIC urban 21 30 24 2 I 

TRI-CITIES VA./TENN.-(93) 
WXBQ-FM country 28.2 27.5 27.6 - 28.5 
«QUI top 40 15.7 17.0 13.5 13.2 
«TEN AC 13.6 14.3 14.3 - 12.6 
WUS1 country 2.2 4.7 4.1 - 4.5 
W1CW N/T 4.5 4.0 3.2 - 4.0 
WINS-FM album 3.5 4.0 2.9 - 3.1 
WEDS oldies 3.8 2.9 4.1 - 2.9 
WMEV-FM country IS .7 .2 - 2.3 
WEPT easy 411 2.0 1.9 - 2.1 
«ZAP religious .7 1.7 .9 - 2.1 
WIVK-FIA country IS 1.2 3.1 - 1.9 
«MIT' religious .3 .3 1.0 - 1.8 
WABN-FIA top 40 1.2 .7 .5 - 1.5 
WBE1 country .5 1.5 1.0 - 1.1 
WETS religious 1.2 23 IA - 1.1 

WORCESTER, MASS-(94) 
WXLO AC 94 - 106 
«SRS AC 11.6 - 
«TAG N/T 7.7 - 
«AK album 9.7 - 
WZOU top 40 6.8 - 
WXKS-FIA top 40 2.0 - 
WCLB country 
WBMX AC 
WOOS Oldies 
WILX cls rock 
WEII N/T 
WCRB classical 
WBCN album 
WQVR country 
V/PLIA-FIA adult std 
WBOS 

1.9 
1.6 
1.5 
1.3 
1.2 
1.0 

20.5 
13.3 
8.7 
7.7 
7.5 
5.0 
4.6 
4.4 
4.1 
3.7 
3.4 
2.4 

3.6 - 
4.5 - 
4.2 - 
2.4 - 
2.1 - 
2.1 - 
2.7 - 
1.2 - 

album - - 
AC 1 1 - 

WBCS country 20 - 

BRIDGEPORT, CONN.-(95) 
WICC AC 115 - 129 - 
KIN AC 101 - 12.6 - 
WEBE AC 8.7 - 8.3 - 
WKCI top 40 5.1 - 6.9 - 
WPLR album 8.7 - 8.2 - 
WEAN sports 4.8 - 5.5 - 
WRKS urban IS - 2.5 - 
WRKI album 2.0 - 2.6 - 
WCBS N/T 3.6 - 2.9 - 
WEFX cls rock 3.5 - 2.0 
WWYZ country 2.6 - 3.4 
WABC N/T 2.1 - 2.2 
WQHT top 40/rhythm 2.1 - 1.8 
VIGSM adult std 2.4 -- .8 
«KM. oldies 9 
WYNY country I 4 - I 7 
WORK cls rock 1 5 - - 8 

ROANOKE, VA.-(97) 
WYYD Country 188 17 if 16 2 
WROV-EM album 8.6 7.1 10.0 
WLYK/WOLK top 40 14.3 12.1 9.3 
WPVR AC 13 103 9.5 
WSLQ AC 4.7 7.2 8.3 
WEIR N/T 4.6 3.9 51 
VIVIR/WVRV urban .8 4.3 3.6 
W1LM country 6.0 5.3 6.3 
WSLC country 4.7 3.5 4.1 
W115 urban 5.3 4.7 4.2 
«ROB oldies S 1.3 1.4 
W1MH urban 1.1 2.3 1.4 

MELBOURNE, FLA.-(98) 
WMMB adult Rd 100 15 - 
«KA country 78 - 11.3 
WHKR country 5.0 - 4.1 
WLFtQ-EN AC 7.3 - 8.2 
WAOA top 40 4.8 - 4.8 
WHTQ album 7.8 - 7.1 
V1111M urban 3.6 - 3.0 
«DIS album 3.0 - 2.8 
WTA1 N/T 3.9 - 3.9 
W1RR AC 3.9 - 2.5 
WKS top 40 1.8 - 1.1 
WGGD oldies 5.0 - 3.7 
WMGF AC 2.8 - 3.0 
WOIAX-FIA AC 2.3 - 3.4 
WOCL oldies 3.7 - 2.3 
WOBO AC .4 - 1.6 
WGNE-EN country 2.1 - 1.4 
WQOL oldies 1.1 - 1.8 
VAVKO urban .4 - . 

13.1 
7.9 
6.5 
3.6 
2.0 
.6 

3.3 
4.8 
2.4 
3.9 
2.3 
3.0 
2.6 
1.5 
2.7 
14 
2 I - 

12.2 
11.5 
9.9 
7.0 
5.2 
4.4 
3.9 
3.3 
3.3 
3.1 
2.6 
2.3 
2.2 
2.2 
1.9 
1.6 
1.6 
1.2 

11.6 
7.9 
6.7 
6.4 
5.8 
3.7 
3.0 
2.8 
2.7 
2.4 
2.2 
2.1 
1.6 
1.6 
1.3 
1.0 

- 18.9 
- 12.0 
- 10.5 
- 10.1 

6.5 
6.0 

- 6.0 
- 3.5 
- 2.7 
- 1.5 
- 1.5 
- 1.2 

LANCASTER, PA.-(99) 
WARM-FM AC 102 - 12.8 
WIOV country 100 - 9.8 
VIRKI country 6.3 - 5.0 
WDAC religious 8.0 5.9 
WROZ AC IA - 81 
WHTF cls rock 6.5 4.1 
VILAN-FN top 40 5.8 6.0 
WRVV AC 2.6 - 7.1 
VAAL adult std .6 - 1.6 
WTPA album .6 - 1.0 
WLPA N/T 2.0 - .5 
VAVKL oldies 3.9 - 
WYCR top 40 2.6 - 
WEEU AC .9 - 
WRFY top 10 I 5 - 

10.1 
8.0 
6.3 
6.1 
6.0 
5.6 
4.4 
4.3 
3.6 
3.4 
3.4 
3.2 
3.1 
3.1 
2.6 
1.4 
1.2 
1.0 
1.0 

- 9.1 
- 8.5 
- 8.5 
- 8.0 
- 78 
- 5.7 
- 5.7 
- 4.9 
- 2.0 
- 2.0 
- 18 

2.2 - 1.6 
7 - 1.5 

1.3 
2.1 - 1.1 

LANSING, MICH.-(100) 
18.2 18.9 16.2 17.8 
11.6 11.6 8.5 12.5 
8.3 35 6.4 7.2 
106:93 162.. 79 6 7 05 11.6 9:2 

3.6 4.2 3.9 31 
1.6 4.0 3.6 4.3 
2.5 4.5 11 4.3 
2.8 2.2 1.6 22 
5.5 4.3 5.9 5.7 
5.6 4.8 4.6 3.9 
2.1 1.3 1.3 1.0 

15.4 
11.5 
9.7 
6.0 
6.0 
4.9 
4.9 
4.5 
4.0 
3.7 
3.1 
29 
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by Kevin McCabe 

"CAN'T HELP FALLING IN LOVE" by UB40 (Virgin) holds at No. 1 for 
a fifth week, with another increase in monitored airplay. Its overall points 
are down, however, due to a slip in sales. "Whoomp! (There It Is)" by Tag 
Team (Life/Bellmark) remains No. 1 in sales and gains slightly in overall 
points on Ul340's single, but is still too far behind to challenge for the top. 
This is also the case with the six remaining bulleted titles in the top 10. This 
week's biggest gainer, and quite possibly the next No. 1, is "Dreamlover," 
by Mariah Carey, (Columbia) which soars 21-2 in monitored airplay, fueling 
an impressive jump from 40-13 on the Hot 100. "Dreamlover" debuts at No. 
44 in sales out of the box; a strong sales surge should produce another big 
jump on the Hot 100 next week. 
• 
HE TWO BIGGEST GAINERS among singles not yet in the top 20 have 
lay coming from different sides of the top 40 spectrum. "Boom! Shake 
'oom" by Jazzy Jeff & Fresh Prince (Jive), the No. 1 gainer, wins the 
-)ick/Sales at No. 43. "Boom!" is breaking at rhythm-crossover sta-
'uding top 10 airplay at Q102 Philadelphia, WCKZ Charlotte, N.C., 

Houston. Billy Joel's "The River Of Dreams" (Columbia) is the 
gainer, and wins the Power Pick/Airplay for the second 
"River" is breaking at mainstream and adult top 40, and is 
t Z100 New York (No. 6) and Q106 San Diego (No. 7). 

40s are tightly competitive this week. As a result, sev-
0 point gains make small moves: "Alright" by Kris !Cross 

..,olumbia) is up 25% but rises only one place to No. 32; "Rain" 
_Ana (Maverick/Sire/WB) is up 15% but only moves 30-29; "Ooh 
by Dino (EastWest) also gains by 15% but only moves 38-36; and 

ooth "Another Sad Love Song" by Toni Braxton (LaFace/Arista) and 
"Break It Down Again" by Tears For Fears (Mercury) gain 14% but are up 
only one place each, to Nos. 40 and 41, respectively. Five singles gain points 
but are pushed backward: "One Woman" by Jade (Giant), 25-27; "Insane In 
The Brain" by Cypress Hill (Ruffhouse/Columbia), 28-30; Jon Secada's 
"I'm Free" (SBK/ERG), 29-33; "Creep" by Radiohead (Capitol), 39-44; and 
"I Get Around" by 2Pac (Interscope), 45-48. 

QUICK CUTS: Five album cuts that appear on the airplay chart 
would be on the Hot 100 if they were commercial singles: "It's Al-
right" by Huey Lewis & the News (Shanachie), up 42-37 on the airplay 
chart due to top 40/adult play; "Plush" by Stone Temple Pilots (At-
lantic), up 51-39; and "Numb" by U2 (Island/PLG), at No. 67. And Ja-
net Jackson lists two album tracks: "Where Are You Now" (Virgin) 
at No. 38 in airplay and "Again" (from the movie "Poetic Justice") at 
No. 51 ... Three artists make their Hot 100 bows this week. From the 
soundtrack to "Menace II Society" comes Brooklyn, N.Y.'s MC Eiht 
with "Streiht Up Menace" (Jive), the highest entry, at No. 84. "In My 
Nature" by California female trio Nuttin' Nyce (Pocketown/Jive) en-
ters at No. 89. And "Oh Carolina," the No. 1 European hit by Shaggy 
(Virgin), debuts at No. 99. He's originally from Kingston, Jamaica, 
but now lives in Jamaica, N.Y. 

BUBBLING UNDER 
e - 
e * . 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 3 3 NO RAIN 
BLIND MELON (CAPITOL) 

2 14 3 FEW AND FAR BETWEEN 
10.000 MANIACS (ELEKTRA) 

3 4 4 GOTTA GEr MINE 
MC BREED (WRAP/ICHIBAN) 

4 20 2 LOVE FOR LOVE 
ROBIN S. (BIG BEAT/ATLANTIC) 

5 16 2 MANY CLOUDS OF SMOKE 
TOTAL DEVASTATION (PGA) 

6 13 2 00H, WHATCHA GONNA DO 
RUN-D.M.C. (PROFILE) 

2 9 2 SOMETHING IN YOUR EYES 
BELL BIB DEVOE (MCA) 

8 — 1 BETTER THAN YOU 
LISA KEITH (PERSP(CTIVE/A&M) 

9 — 1 WHAT IS LOVE 
HADOAWAY (COCONUT/ARISTA) 

10 9 3 SOMEBODY ELSE WILL 
DJAYS (EMI/ERG) 

11 — 1 29 PAIIIS 
ROBERT PLANT (ES PARANZA/ATLANTIC) 

12 17 3 LET ME BE THE ONE 
INTRO (ATLANTIC) 

13 — 1 I WANNA BE YOUR MAN 
PIMA MMUS & PLIERS (MANGO) 

HOT 100 ® 
nA SINGLES 

e ta e «., 
e L. * t.7, 
g ,.. ,..,, TITLE , 

ARTIST (LABEL/DISTRIBUTING LABEL) 

14 10 6 ITS YOUR CALL 
REBA MCENTIRE (MCA) 

15 — 1 HOW COULD YOU WANT HIM 
SPIN DOCTORS (EPIC) 

16 15 3 TAKE ME FOR A UTTLE WHILE 
COVEFtDALE/PAGE (GEFFEN) 

17 12 7 RORK IT OUT 
LUKE (LUKE) 

18 11 4 REAL WORLD 
QUEENSRYCHE (COLUMBIA) 

19 _ I PUSH THE FEEUNG ON 
NIGHTCRAWLERS (GREAT JONES/ ISLAND) 

20 19 14 AIN'T THAT LONELY YET 
DWIGHT YOAKAM (REPRISE/W8) 

21 24 2 IT SURE IS MONDAY 
MARK CHESNUTT (MCA) 

n — I TRIBAL DANCE 
2 UNUMITED (RADIKAL/CRITIQUE) 

23 — 1 TRASHY WOMEN 
CONFEDERATE RAILROAD (ATLANTIC) 

24 9 9 SEEMS YOU'RE MUCH TOO BUSY 
VERTICAL HOLD (A&M) 

29 — 1 DELICATE 
TERENCE TRENT GASSY (COLUMBIA) 

Bubbling Under lists the top 25 singles under No. 100 
which have no yet charted. 

THINKING GLOBAL FOR THE 
(Continued from page 1) 

to Island Records' approach to break-
ing Irish quartet the Cranberries. 

Bolstered by the success of the 
lead-off track, "Dreams," the band's 
debut, "Everyone Else Is Doing It, 
So Why Can't We?" advanced from 
Billboard's Heatseekers chart last 
week by moving into the top half of 
The Billboard 200 album chart. 
"We all felt that we should do ev-

erything in our power in the initial 
marketing plan to develop a base for 
the band," says Matt Stringer, Island 
Records senior VP. "The idea wasn't 
to have a massive hit, but to micro-
market the record to a college and al-
ternative base; let it appeal to active 
music buyers first." 

Therefore, Island set about tying 
in local entities to string together a 
success that has culminated in sales 
of close to 75,000 units the first five 
months of the record's release, with 
shipments of more than 143,000 units, 
according to SoundScan. 

"If a certain alternative station 
was coming on the record, we were 
instantly contacting all the local video 
programs to see what they'd pro-
vide," Stringer says. "It was the 
same with retail. Every market that 
came on to the song, we'd ask what 
could we do to broaden it from 
there." 

In addition to playing up to the in-
dustry, Island's idea was also to go 
directly to the people. A cassette sin-
gle with "Dreams" and snippets of 
three other songs was inserted as a 
free bag-stuffer at many indepen-
dent stores or small chains. The sam-
pler also was handed out at concerts 
and events that drew audiences Is-
land felt would like the Cranberries. 

Additionally, Island mailed thou-
sands of postcards to potential fans 
whose names were gleaned from 
magazine subscription lists and the 
label's own internal data base. Island 
also tied in with a music phone line 
run through Sassy magazine that 
featured music and comments from 
the band. 
Although the band's name certain-

ly allows for an array of edible pro-
motions, Island nixed all food tie-ins. 

CRANBERRIES 

"One of our biggest concerns as we 
produced merchandising items was 
to make sure we kept them very spe-
cific to the music: do a cassette, not 
send cranberry sauce; mail a post-
card, don't send out Ocean Spray 
cranberry juice," says Stringer. "It 
was a conscious decision not to be 
lcitschy." 
Given their choice of several labels, 

the band signed with Island three 
years ago. However, management 
problems delayed the release of the 
Cranberries' debut. Interestingly 
enough, when the band sought new 
management, it turned to Rough 
Trade Records U.K. head Geoff Trav-
is, who had previously tried to sign 

the band to his la-
bel. "I wanted to 
kind of go with 
Geoff and the rest 
of the band want-
ed to go to Is-
land," recalls lead 
singer/chief song-

writer Dolores O'Riordan. "Eight 
months later when we had our man-
agement difficulties, we turned to 
Geoff because we knew him and had 
gone through negotiations with him." 
In North America, the band is repre-
sented by Rob Kos, Metropolitan En-
tertainment. 

HEAT 
SEEKERS 

*IMPACT* 
NI F. W S 

VIABLE LUE 
For Kos, one of the major compo-

nents in breaking the band was the 
exposure it garnered through tour-
ing. "They were on a six-week tour," 
he notes. "For the first four weeks, 
they were opening for The The, then 
they did a week of West Coast dates 
and a week of East Coast dates on 
their own." By the time the band did 
its club dates, it was able to sell out 
such venues as New York's The 
Grand and The Troubadour in L.A. 

"They're so viable live, the concern 
was to get them in the marketplace 
immediately, regardless of what was 
happening at radio," says Stringer. 

Luckily, "Dreams" was an instant 
success at radio, garnering immedi-
ate adds at some of the top alterna-
tive and college stations. 

After 12 weeks, it is now slipping 
on Billboard's Modern Rock Tracks 
chart, but many programmers are 
still high on the song. 
"We just moved it into heavy rota-

tion this week," says Blaze, PD at 
modern rocker KRZQ in Reno, Neva-
da. "It tested really well. The support 
from MTV with '120 Minutes' and 
'Alternative Nation' was great pe-
ripheral support." Blaze reports that 
a local record store called the station 
to note that KRZQ's specialty play 
was selling albums for the retailer, so 
the station bumped up the song's ro-
tation. 

IMAM IDENTITY 
Blaze says that at first people were 

calling thinking the song was by Sin-
ead O'Connor or the Sundays, not an 
uncommon perception given O' Rior-
dan's ethereal vocals. 

"Very early on, the reactions were 
that it's a lot like the Sundays. And 
then Sinead became an issue after 
people saw Dolores live because she 
has short hair and is Irish," says Kos. 
He adds that as the band gains more 
and more acclaim mistaken identity 
happens less frequently. 
With "Dreams" showing signs of 

peaking, Island will begin working 
"Still Can't" to college and alterna-
tive stations within a few weeks'. 
However, the big push is being re-
served for "Linger," which Island 
plans to work at adult album alterna-
tive stations (some of which are play-
ing "Dreams") and eventually top 40. 
After a short break, the band will 

return to the States and begin a co-
headlining, five-week long tour of 
1,000-2,000-seat halls with Suede. Af-
ter that, Kos hopes to line up another 
similar situation or have the band 
open for a bigger act. 

Concurrent with the tour, the label 
is starting a new push at college cam-
puses for the band. According to Kos, 
in late August, a poster and record 
placement campaign coordinated 
with more than 150 record stores on 
or around college campuses will kick 
in. 

COLLEAGUES RECALL HULETT'S CUTTING-EDGE TOUR BIZ WORK 
(Continued from page 10 

Weintraub. "We got sued and peo-
ple were irate that we were chang-
ing the concert industry. But we 
did it anyway. Just because some-
one said they owned Denver didn't 
mean we couldn't go in. We were 
strong-headed and strong-willed. 
We saved the artists a lot of mon-
ey. We were happy." 

In the process, Concerts West 
did manage to anger quite a lot of 
regional promoters and booking 
agents, whom they would often 
completely bypass by making 
deals directly with the venues in 
an effort to make more money for 
their acts. 

In the mid-'70s, many promot-
ers, resentful of Concerts West's 
actions, encouraged promoter Bill 
Graham to start coordinating na-
tional tours that would still use the 
local promoters for marketing and 
other skills. Slowly, Concerts West 
began to share the profits with the 
local firms. 
"When the summer venues 

[many of which were owned by the 
local promoters] became a strong 
force they had to sell to the local 
guys," Delsener says. "They sold 
me a date on Sinatra at Forest 

Hills. They always cut us in after 
the first dates. They said, 'Let's 
take care of the local guys.' " 
Magid adds, "Tom didn't owe 

anyone. He created the situation 
and there were quite a few of us 
who worked with him through the 
years, but in no way, shape, or 
form did he have to do business 
with us. He did it because he 
thought it was a good practice ... 
Throughout the years, he and Jer-
ry were able to create tours and 
give the artists the comfort of do-
ing a national tour where they'd 
have the same people handling 
their affairs night after night. 
Without them, some of these acts 
would not have grown and pros-
pered. That's just the way it is." 

MANAGEMENT CAREER 
With Weintraub already concen-

trating on film production and the 
concert industry returning to more 
regional promoter control, Con-
certs West folded in 1983. Al-
though he still promoted selected 
events up to his death, Hulett 
eventually launched management 
concern Hulett & Assoc., which 
guided the careers of such artists 

as the Moody Blues, the Beach 
Boys, Warrant, and Frank Zappa. 
As a manager, Delsener remem-

bers, Hulett was still a tough cus-
tomer. "He got the best deals for 
his acts. He knew the tricks of the 
trade because he knew the busi-
ness from our side. He'd say, 
'Here's what I'll let you make, but 
I can't go to my boys and give 
them any less.' He'd be fair to both 
parties." 
At the time of his death, Hulett 

& Assoc. represented Johnny Riv-
ers, ex-Warrant lead singer Jani 
Lane, and the Moody Blues, who 
are in the midst of their most suc-
cessful concert tour in years (Bill-
board, Aug. 7). For now, the com-
pany will continue doing business, 
according to acting head Jason Ra-
phalian. 
As Weintraub reflected on Hu-

lett's life hours after delivering a 
eulogy at his funeral, he said their 
relationship had been special from 
beginning to end. "We just hit it 
off from the first day and never 
stopped hitting it off, except for 
today when I was standing up and 
he was lying down. Today, I had to 
carry him." 
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 TITLE ARTIST 
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50 , „;..Mre 40 35 DON'T WALK AWAY • 
V.BENFORD (V.BENFORD.R.SPEARMAN • • JADE IC) moo GIANT (8686 * * * No. 1 * * * 

"SLIVER")• 1 1 I 14 CAN'T HELP FALLING IN LOVE (FROM ......1 .......4 wedis at No. 1 • UB40 
U1140  wEISS.H PERETTI.L.CREATORE) (CI (V) VIRGIN 12653 

yn 

70 88 3 cRyiN' • AEROSMITH 
B.FAIRBAIRN (S.TYLER,J.PERRY.T.k, , . , (C) (V) GEFFEN 19256 

W 2 2 12 WHOOMp! (THERE IT IS) • • TAG TEAM 
TAG TEAM (TAG TEAM) (CI (M) (T) (X) LIFE 79001/BELLMARK - 

e 
52 52 52 14 CRY NO MORE • II D EXTREME 

R.WHITEA.JACKSON.D.WILEY (R.WHITEAJACKSON.D.WILEY) (C) (M) (1) (V) (X) GASOLINE ALLEY 5465C)/MCA 

3 3 3 17 wEAKA • SWv 
B.A.MORGAN (B.A.MORGAN) (am (V) RCA 62521 

/34 
Ltf, CI 57 50 7 GET IT UP (FROM "POETIC JUSTICE") • TLC 

D.AUSTIN,TIM & BOB (PRINCE) (C) MI (T) LAFACE/EPIC SOUNDTRAX 77059/EPIC 

C) 4 4 10 I'm GONNA BE (500 MILES) • 
P.WINGFIELD (C.REID,C.REID) 2" • THE PROCLAIMERS (C) CHRYSALIS 24846/ERG 

Ce 
(1) 61 80 5 RUFFNECK • MC LYTE  

M.RILEY,A.DAVIDSON.W.SCOTT INC LYTE,A.DAVIDSON,M.RILEY.W.SCOTT) (C) (M) (T) FIRST PRIORITY 9840I/ATLANTIC 
5 5 5 (2 SLAM • • ONYX 

C.PARKER,JAM MASTERS JAY (SCRUGGS.TAYLOR,PARKER,JONES) (CI (M) (T) (X) JMNRAL 77053/CHAOS 
6 3) 
‘..., 55 / 59/4 35 16 BAD BOYS (THEME FROM -COPS') • • INNER CIRCLE 

LLEWIS,T.HARVEY,R.LEWIS (INNER CIRCLE) (C) (TI (V) (X) BIG BEAT 9E1426/ATLANTIC 

0 6 7 10 LATELY • (C)  (T) • (V) UPTOWN 54652/MCA D.SWING IS.WONDER) • JODECI Ce . 5o )0/  38 13 BY THE TIME THIS NIGHT IS OVER • KENNY G WITH PEABO BRYSON 
W.AFANASIEFF.D.FOSTER (M.BOLTON,D.WARREN,A.GOLDMARK) (C) (X) ARISTA 1-2565 

(I) 7 11 10 
IF I HAD NO LOOT 
TONY!TONI!TONE! (R.WIGGINS,J.BAUTISTA.W.HARRIS) (c) (71• TONY! TONI! TONE! (V) WING 859 056/MERCURY U r" 57 58 51 15 HERO • DAVID CROSBY & PHIL COLLINS 

P.COLLINS (P.COLLINS.D.CROSBY) (CI (D) (V) ATLANTIC 87360 
(I) 11 18 10 RUNAWAY TRAIN :3 • SOUL ASYLUM 

M.BEINHORN (D.PIRNER) (C) (X) COLUMBIA 74966 
49, o  

62 75 4 THE wAYS OF THE WIND • P.M. DAWN 
P.M.DAWN (A.CORDES,LMITCHELL) IC) (TI (X) GEE STREET/ISLAND 862 475/PLO 

CD 10 12 12 I DON'T WRAHNA FIGHT (FROM "WHAT'S LOVE GOT TO DO WITH Ir) • TINA TURNER 
.. , ..... ' :. VIRGIN 12652 

e 
59 56 53 9 BACK SEAT (OF MY JEEPWPINK COOKIES IN A PLASTIC BAG • L.L. COOL J 

M.MARL,O.D.III OT.SMITH,M.WILLIAMS,C1.D. III) (CI (M) (T) (X) DEF JAM/RAL 74984/COLUMBIA TN) 13 20 

mi eteurde 
- de JANET-At/MN 

L(-J.JAM,T.LEWIS,J.JACKSON (J.JACKSON,J.HARRIS I(I,T.LEWIS)  • (CI (T) (V) (X) VIRGIN 12676 
0 

60 34 14 GIRL, I'VE BEEN HURT • SNOW 
M.C.SHAN (D.O'BRIEN.S.MOLTKE,E.LEARY) ICI (M) (T) (V) EASIWEST 98438 

(11) 14 14 16 
WHOOT, THERE IT Is • 95 SOUTH 
'Il BASS MECHANICS (.I.MCGOWAN.N.ORANGE I r.t, , r' wAAI)0: ,(‘• k 

i,-ri- 
69 76 5 

. 
IT'S FOR YOU (FROM "THE METEOR MAN") • SHANICE 
M.A.SAULSBERRY,E.KIRKLAND IS WILSON.M A.SAULSBERRY.E.KIRKLAND) (CI (T) MOTOWN 2207 

12 9 8 . 20 SHOW ME LOVE • • ROBIN 
A.GEORGE,F.MCFARLANE (A.GEORGE.F.MCFARLANE) (C) (4) IT) (x) BIG BEAT 10118/ATLAN 

/ en ut 63 65 13 DON'T TAKE AWAY MY HEAVEN • AARON NEVILLE 
S.LINDSEY (D.WARREN) (C) A&M 0240 

,,13) 40 2 DREAMLOvER 
M.CAREY,D.HALL,W.AFANASIEFF (M.CAREY,D.HALL) • MARIAN CAREY4ce703 IC) (D) (V) COLUMBIA 77080 

„ „ 
D7 
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40 

,,. 
10 REGRET • NEW ORDER 

HAGuE,NEW ORDER (GILBERT.HOOK.MORRIS,SUMNER,HAGUE) IC) (D) (M) (T) (V) (X) QWEST I8586AVARNER BROS. 

14 17 17 17 
WHAT'S UP • 4 NON BLONDES 
D.TICKLE ILPERRY) (:) INTERSCOPE 98430 

Cer* 
68 77 6 CHIEF ROCKA • LORDS OF THE UNDERGROUND 

K-DEF (A.WARDRICK,D.KELLY,M.WILLIAMS,K.HANSFORD) (C) (M) (T) PENDULUM 64631/ELEKTRA 

15 8 6 16 THAT'S THE WAY LOVE GOES• L_.> • JANET JACKSON@ 
. .,. :, on (X) VIRGIN 12650 

e 66 73 6 STEP IT UP • STEREO MC'S 
STEREO MC'S (R.BIRCH,N.HALLAM) (C) (T) (X) GEE STREET/ISLAND 862 308/PLO 

16 12 10 21 
I'LL NEVER GET OVER YOU (GETTING OVER ME) • (4 , • EXPOSE 
G.ROCHE (D.WARREN) (C) (M) (X) ARISTA 1-2518 

s 
t- LJF IU o9 n. 2 SWEAT (A LA LA LA LA LONG) • INNER CIRCLE 

LLEWIS.T.HARVEY.R.LEWIS ((LEWIS) (C) (T) BIG BEAT 98429/ATLANTIC 

17 16 15 32 DAZzEy DUKS• • DUIC 
PARAGON PRODUCTIONS IL.A.SNO.CREO-D.BAMBATTA,ROBIE,BAKER,ALLEKLMILLER) IC) (T) TMR 3089/BELLMAR 

i. 
.." 0 77 81 4  HEY JEALOUSY • GIN 1. BLOSSOMSHAMPTON,GIN BLOSSOMS (D. HOPKINS) (C) A&M 0242 

18 15 9 19 KNOCKIN' DA BOoTs• • H-TOWN CC) 
B.BURRELL ISHAZAM,DINODI,STICK,R.TROUTMAN) ICI MIT I LUKE 16: 68 60 58 11 ABC-123 • LEVERT 

G.LEVERT.E.NICHOLAS (G.LEVERT E.NICHOLAS,T.SCOTT) (C) (D) (V) ATLANTIC 87366 a 24 28 5 
RIGHT HERE (HUMAN NATURE)/DOWNTOWN 
B.A.MORGAN.G.PARKER (BA.MORGAN,J.BETT)S,S.PORCARO.G.PATIRKER,K.ORTIZ.G.GOMEZ) (C) (T) (X) FI leik' 2‘1E\,11 1 IC 76 79 7 (E.ToLAIe Vz E K VI T • LENNY KRAVITZ (L. RA Z,H.HIRSCH) (C) (VI VIRGIN 12662 

20 18 13 17 
HAVE I TOLD YOU LATELY • • ROD STEWART 
P.LEONARD (V.MORRISON) (CI (0) (V) WARNER BROS. 18511 V 

e.c), 73 78 5 STAY FOREVER • JOEY LAWRENCE 
S.BARRI,T.PELUSO U.LAWRENCE,A.L.BACON.A.SHALLIT,N.BACON) IC) (V) IMPACT 54653/MCA 

li) 21 22 10 ONE LAST CRY • BRIAN MCKNIGHT 13 cp WIDE .MCKNIGHT,B.BARNES (B.MCKNIGHT,B.BARNES.M.BARNES BARNES)) (CI MERCURY 862 40 71 64 66 6 RIVER • STEVE MILLER BAND 
SMILLER (C.MCCARTY,S.MILLER) (CI SAILOR/POLYDOR 859 194/PLO 

CW 22 21 11 BABY I'M YOURS • SHAI 
C.MARTIN (C.MARTIN.M GAY) (C) (MI in (V) (X) GASOLINE ALLEY 54574/MCA j?) 85 90 3 

LICK U  UP • H-TOWNB.BURRELL (SHAZAM.DINO,GI,STICK) (CI (KI) (T) LUKE 163 

23 19 16 1 DRE DAY • DR. DRE tee 
. . . • • • .. . .vc)ini (C) (M) IT) DEATH ROW 53827/INTERSCOPE NIC.., 73 75 86 4 HAPPY • LEGACY OF SOUND FEATURING MUA 

BAG.SNOWMAN (A. BAGGE.M. BECKMAN) (C) (T) (X) RCA 62538 

CD 27 36 5 WellimigsBE THERE (FROM "FREE WILLY") I>,• • MICHAEL JACKSON 
M VIILLULN r,1 JACKSON! `....---• IC) (V) MJJ/EPIC SOUNDTRAX 77060/EPIC 

--"' e 
87 2 THAT'S WHAT LITTLE G1RLs ARE MADE OF • RAVEN-SYMONE 

C.ELLIOTT (C.ELLFOTT,M.ELLIOTT) (C) (T) MCA 54625 

25 (70) 85 3 CHECK YO SELF • ICE CUBE FEATURING DAS E 
ICE CUBE.D.J.POOH ((CE CUBE.D 1 MUDOS IC) (D) (T) PRIORITY 5383 75 74 72 7 BIG GUN (FROM 'LAST ACTION HERO') • AC/DC 

R.RuBIN (A.YOUNG,M.YOUNG) (CI (D) EASTWEST 98406 

(à) 26 23 11 FIELDS OF GOLD STING 
C t PAM H.PADGHAM,STING (STING) (C) (X) M 0258 

CD 93 _ 2 MEGA MEDLEY ZAPP & ROGER 
R.TROUTMAN (R.TROUTMAN,L.TROUTMAN.N.WHITFIELD.B.STRONG) (C) (M) (T) (X) REPRISE 40982 

27 25 25 11 ONE WOMAN • JADE 
V.BENFORD (V.BENFORD.R.SPEARMAN) '.I) GIANT 18606 

0„2 22 81 67 6 pETs • PORNO FOR PYROS 
P.FARRELL.M.HYDE (PORNO FOR PYROS) (C) (DI WARNER BROS. 18480 

0 86 95 3 THE BONNIE AND CLYDE THEME/IBWIN' WIT MY CREwIN' 
POCKETS.O.D.111,ICE CUBE (YO-YCLICE CUBE,POCKETS.QUINCY D.I)I) • YO-Y0 IC) (MI (T) EASTWEST 98394 

rifiC37 64 3 

* * * POWER PICK/AIRPLAY * * * 

THE RIVER OF DREAMS 
D.KORIC)fAIAR.J.NICOLO (0.10EL) • BILLY JOEL ICI (V) (X) COLUMBIA 77086 79 72 74 5 EVEN A FOOL CAN SEE PETER CETERA 

D.FOSTER,P.CETERA (P.CETERA.M.GOLDENBERG) (C) WARNER BROS. 18561 

e 30 37 E lint éliXAONTb 
‘CD) (V) MAVERICK/SIRE 18505/WARNER BROS. (1) 90 92 3 IN THE HEART OF A WOMAN 

ISCAIFE,J.COTIDN (K.HINTON,B.CARTWRIGHT) • BILLY RAY CYRUS (CI (V) MERCURY 862 448 

30 28 32 6 INSANE  N THE BRAIN • CYPRESS HIL 
D.J.MUGGS (L.FREESE.S.REYES.L.MUGGERUD) . (.. , , , ,,,E ' : • i•, COLUMBIA 81 82 82 7 TEDDY BEAR • G-WIZ 

J.HARRIS (J.HARRIS,R.MART(N) (C) SCOTTI BROS. 75360 

41D 31 31 8 RUN TO YOU (FROM "THE BODYGUARD') 1 ‘ • WHITNEY HOUSTON 
D.FOSTER (A.RICH.J.FRIEDMAN) (C) ID) (V) ARISTA 1-2570 82 83 70 19 uviN' ON THE EDGE • AEROSMITH 

8.TAIRBAIRN (S.TYLER,IPERRY,M.HUDSON) (C) (V) GEFFEN 19149 

MD 33 33 3 ALRIGHT • KRIS KROSS FEATURING SUPERCA 
J.DUPRI (J.DUPRI) (CI (MI (T) (V) (X) RUFFHOUSE 77103/COLUMBI 83 71 61 10 A BAD GOODBYE • CLINT BLACK WITH WYNONNA 

J.STROu!, BLACK (C BLACK) (C) (V) RCA 62503 

33 29 27 8 I'M FREE ( - • JON SECAD 
E.ESTEFAN,JR.,C.OSTWALD,J.CASAS U.SECADA.M.A.MOREJON)  (C) • (D) (V) SBK 50434/ER 

e 

r 
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* * * HOT SHOT DEBUT***  

STREIHT UP MENACE (FROM 'MENACE II SOCIETY" • MC EIHT 
.., (:(iT,IXI SLIP (A.TYLER. ) A, ,*., IC) DM (T) JIVE 42138 34 23 19 18 COME UNDONE t -3 • DURAN DURA 4000 

DURAN DURAN (DURAN DURAN) (C) (V) (X) CAPITOL 449) 

85 88 68 15 IN THESE ARMS • BON JOVI 
B.ROCK (J BON JOV).R.SAMBORA.D.BRYAN) ICI (V) JAMBCO 8620884/MERCURY 

35 32 29 11 SOMETHING'S GOIN' ON • UNV 1.PENN II U.POWE.D.PEETE,J.CLAY) (C) MAVERICK/SIRE 18564/WARNER BROS 

(4)(7) 45 6 00H CHILD • DINO 
DINO (S.V)NCENT) (C) (T) EASTWEST 98398 

97 _ 2 WHAT MIGHT HAVE BEEN • LITTLE TEXAS 
1 STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.OBRIEN,B.SEALS) IC) (V1 WARNER BROS. 18516 

87 89 89 19 TOUCH MY LIGHT • BIG MOUNTAIN 
B.CAPL)N (OU(NO,G.T.BLAKNEY,J.CRUZ.M.REINKE) (CI QUALITY 19120 37 

_ 

34 24 11 CAN'T GET ENOUGH OF YOUR LOVE • TAYLOR DAYNE,er, 
R.CLIVILLES.D.COLE (B.WHITE) (C) (MI (T) (V) (X) ARISTA 1-2582 %,„Ke"-.^ 

38 35 30 9 GIRL U FOR ME/LOSE CONTROL • SILK 
K.SWEA1.R.MURRAY (K.SWEAT.R.MURRAY) IC) KEIA 64643/ELEKTRA 
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PASSIN' ME BY • THE PHARCYDE 
1-SWIFT (E.W(LCOX.R.ROBINSON,D.STEWART.T.HARDSON,J.MARTINEZ) (C) (M) IT) DELICIOUS VINYL 98434/ATLANTIC 

IN MY NATURE • NUTTIN' NYCE 
A.GREENWOOD,D.GREENBURG,IGILLIARD ILWALLACE.D1JOINT.A.GREENWOOD) (C) (M) (T) POCKETOWN 42150/JIVE 

39 51 60 7 WHAT'S UP DOC? (CAN WE ROCK) • FU-SCHNICKENS WITH SHAQUILLE O'NEA 
K-CUT (R.ROACHFORD.J.JONES.L.MATURINE.K.MCKENZ(E.S.ONEAL) (C) (M) VD (X) JIVE 4216 

C ..) 94 _ 2 LET ME ROLL • SCARFACE 
B.JORDAN (B.JORDAN,G.DUKE) (CI RAP-A-LOT 53831/PRIORITY 40 41 46 7 

r 

ANOTHER SAD LOVE SONG • TONI BRAXTON 
L.A.REID,BABYFACE,D.SIMMONS (BABYFACE,D.SIMMONS) (C) (MI (T) (X) LAFACE 2-4047/ARISTA 

51 79 69 7 KILLER/PAPA WAS A ROLLIN' STONE • GEORGE MICHAEL 
G.M(CHAEL (TdNLEY.SEAL.N.WHITFIELD,B.STRONG) (C) (T) HOLLYWOOD 64626 (41) 42 56 5 

BREAK IT DOWN AGAIN • TEARS FOR FEARS 
T.PALMER,R.ORZABAL.A.GRIFFITHS (R.ORZABAL.A.GRIFFITHS) (C) (D) (V) MERCURY 862 330 

92 78 63 14 LOVE NO iMIT r • MARY J. BLIGE 
D.HALL (D.HALL.K.GREENE) (CI (MI (T) (V) IX) UPTOWN 54639/MCA ." 36 26 16 MORE AND MORE * NCAPTAIN HOLLYWOOD PROJECT 

CYBORG,DMP (G.SCHEIN,O.REINECKE,J.KATIMANN.T.DAWSON•HARRtS0 I (C) (M) (T) (X) IMAGO 25029 

(1) NEW 0,,, 1 REASON To BELIEVE 1.(.0 • ROD STEWART 
P.LEONARD (T. HARDIN) (C) (0) (V) WARNER BROS. 18427 

(I) si ____ 2 

***POWER PICK/SALES*** 
BOOM! SHAKE THE ROOM • JAZZY JEFF & FRESH PRINCE 
MR LEE (SMITH.HAGGARD,WILLIAMS,MAYBERRY,WEBSTER,PIERCE,NAPIER,MORRISI (C) RI (X) JIVE 42108 0 NEW > 1 FOR THE COOL IN YOU • BABYFACE 

BABYFACE.L.A.REID,D.SIMMONS (BABYFACE,D.SIMMONS) (C) (T) (V) EPIC 77109 

95 96 94 8 
IT'S ON • NAUGHTY BY NATURE 
NAUGHTY BYINATURE (V.BROWN.K.GIST.A.CRISS i) ii1.1•Z E, , (PM in (X) TOMMY BOY 569' 

1, 39 49 8 CREEP • RADIOHEAD 
S.SLADE.P.Q.KOLDER)E (RADIOHEAD) (C) CAPITOL 44932 

96 91 84 9 
DUR DUR D'ETRE BEBB! (IT'S TOUGH To BE A BABY) • JORDY 
C.LEMO(NE (P.CLERGETA.MARATRAT) IC) (M) (T) (X) COLUMBIA 74987 

CD 54 59 5 WHEN I FALL IN LOVE (FROM "SLEEPLESS IN SEATTLE") • C. DION & C. GRIFFIN 
D.FOSTER (E.HEYMAN.V.YOUNG) (C) (V) EPIC SOUNDTRAX 7702I/EPIC e NEW  1 I'LL SLEEP WHEN I'M DEAD 

B.ROCK U.BON JOVI,R.SAMBORA.D.CHILD) • BON JOVI (c) (V) JAMBI:0 862 242/MERCURY (1) 49 57 6 CHATTAHOOCHEE K.STEGALL (A.JACKSON.J.MCBRIDE) ig • ALAN JACKSON 
(C) (V) ARISTA 1-2573 

55 95 i 93 15 SIX FEET DEEP • GETO BOYS 
J.JOHNSON (B.JORDAN,M.BURNETTE.L.R(CHIE,M.GAYE,J.JOHNSON) (C) (T) FtAP•A-LOT 53823/PRIORITY (41) 47 54 6 

VERY SPECIAL BIG DADDY KANE FEAT. SP1NDERELLA, L. WILLIAMS & K. ANDERSON 
BIG DADDY KANE (WJEFFERY.L.PETERS) (C) (D) (M) (T) COLD CHILLIN' 18437/REPRISE 

0 NEW 1 OH CAROLINA • SHAGGY 
J.R. ALLEN (0.BURRELL.W. RILEY) (C)(T) (V) VIRGIN 12672 48 45 55 7 

I GET AROUND • 2PAC 
D 1 DARYL (T.SHAKUR.D.ANDERSON,R.TROUIMAN,LIROUIMAN,S.MU K) (C) (M) (T) INTER' '.  

100 98 96 6 I LIKE IT • JOMANDA 
B.LOVE (R.DEBARGE.E.DEBARGE1 (C) (M) ID (X) BIG BEAT 984)3/ATLANTIC 49 43 41 n TWO PRINCES N DOCTORS 

F.AVERSA.SPIN DOCTORS (SPIN DOCTORS) (C) (V) EPIC 74804 

s /I( reef O  Records 'NI h the greatest airplay and sales gains thls •Videoclip ayailabiliti • -',cording Industry Assn. Of America (RIM) certification for sales of 500.000 units. • RIM certificat‘frereales of ieni lion unitewith additional miL indicated by a numeral following the symbol. Catalog nuner Is Co, cassette 
ongle 'Asterisk indicates catalog number Is for cassette maxi s,,g:e, regular cassette single ,,available. (C) Cassette single availabi(ity. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. 1993, BillboarB/BPI Communications. 
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*** HEATSEEKER IMPACT*** 
1 SMASHING PUMPKINS wRGIN 88167 (9 98/15 98) SIAMESE DREAM 

16 39 

ARTIST TITLE 
LABEL 8 NUMBER/DISTRIBUTING LABEL rsucqrsff-D LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

SOUNDTRACK I PIC SOLINDTRAX 53764/EPICG0.98 1Q1(6.98) 

JANET JACKSON Ai %AMIN wirer oduifi 981  

ST.1 TEMPLE PILOTS • Ail Ate , 

BARBRA STREISAND ruMBiA4489Iloa9E1698) BACK TO BROADWAY 

***HOT SHOT 
uB40 -'29 (9.98/15.98) 

A WARNER (3 16 981 

UT*** 
PROMISES AND LIES 

SOUL ASYLUM • COLUMBIA 48898. (9.98 EQ/15.981 GRAVE DANCERS UNION 

SWV A RCA WA (9 98;13.98) 

KENNY STA 18646 10.98/15.98) 

T' ABOUT TIME 

BREATHLESS 

DR. DRE • DEATH ROW/INTERSCOPE 57128/PRIORITY (10.98/15.98) THE CHRONIC 

16 14 13 20 4 NON BLONDES • 
INTL RSCOPE 92112 AG 99 13.98 

17 16 

18 18 

SPIN DOCTORS • ' EPIC 47461 (10.98 10/15.981 

ONYX • RAUCHAOS 53302/COLUMBIA (9.98 E0/15.981 

21 24 43 ALAN JACKSON • 
ARISTA 18711 10 15 98 

20 10 

21 15 

22 17 

12 8 

BIGGER, BETTER, FASTER, MORE! 

POCKET FULL OF KRYPTONITE 

o 
- 
o 

a_ a.. 

10 

11 

3 

3 

BACDAFUCUP 

A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 

BILLY RAY CYRUS MERCURY 514758 (10.98/16.98) IT WON'T BE THE LAST 

1 SOUNDTRACK m111857127 (10.98 E0/16.98) LAST ACTION HERO 

14 3 CLINT BLACK RCA 66239 (10.98/15.98) 

(23) 24 

24 20 

39 5 SOUNDTRACK EPIC SOUNDTRAX 57131/EPIC (10.98 ECV16.98) 

NO TIME TO KILL 

POETIC JUSTICE 

17 10 SOUNDTRACK • LIVE 41509 (10 98/15.98) MENACE II SOCIETY 

25 25 22 21 

27 22 19 7 

(28) 60 86 

11 

LENNY KRAVITZ A VIRGIN 86984 (9.98/15.981 ARE YOU GONNA GO MY WAY? 

STING • MM 0070 (10.98/16.98) TEN SUMMONER'S TALES 

TINA TURNER 
viR(319 H8180 (10 98'15 98) 

WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) 

***GREATEST GAINER*** 
BLIND MELON BLIND MELON 

17 

14 

12 

2 

17 

28 

29 27 

35 29 

38 

25 6 TONY! TONI! TONE! WING 51.1933,MERCURY LILT 98,15 981 SONS OF SOUL 

DURAN DURAN • Ac,R41 98,76 (9.98/13.98' DURAN DURAN 

26 85 PEARL JA • 4 

RADIOHEAD AMITO) 81409 (9 98/15 98 

49 ERIC CLAPTO UGIVREPRIR 45024/WARNER BROS. (10.98/1 

27 

PABLO HONEY 

28 6 &COMA É-STEFAN EPIC 5380/ r c0 Od 1015 98, MI TIERRA 

24 

29 6 VARIOUS ARTISTS TOMMY HOY 10 /rI (10 98,16 98) MTV PARTY TO GO VOLUME 3 

C30) 34 

38  42 

39 36 

40 33 

C41-) 47 

42 35 

36 3 

47 12 

43 6 

43 37 35 17 

44 39 

68 

(46-) 49 

47 43 

2 

55 30 

40 32 

44 

52 45 

53 48 

54 51 

55 52 

31 17 

67 15 

50 6 

49 23 

TONI BRAXTON I AFACE 26007/ARISTA '9 00 15 oto TONI BRAXTON 

THE PROCLAIMERS CHRYSALIS 2. SUNSHINE ON LEITH 

MICHAEL JACKSO DANGEROUS 

GEORGE STRAIT A MCA 10651110.98/15.98) PURE COUNTRY (SOUNDTRACK) 

6 LUTHER VANDROSS • EPIC 53231110.98 E0/16.98) NEVER LET ME GO 

WYNONNA • 10822/MCA (10.98/15.98) TELL ME WHY 

VARIOUS ARTISTS TOMMY Boy 1075 (10 98/16 98) MTV PARTY TO GO VOLUME 4 

YANNI • PRIVATE MUSIC 82106 (10.98/15.981 IN MY TIME 

SADE A EPIC 53178 (10.98 E0/16.981 LOVE DELUXE 

***PACESETTER*** 
TAG TEAM :II( 7!,,nnn PT I I MAP', • WHOOMP! (THERE IT IS) 

JOHN MICHAEL MONTGOMERY • 

SILK A Kt IA 61394/ELEKTRA (10.98/15.981 

51 41 38 7 NATALIE COLE ELEKTRA 61496 (10.98/16.981 TAKE A LOOK 26 

LIFE'S A DANCE 

LOSE CONTROL 

ALICE IN CHAINS • COLUMBIA 52475 ()0.98 E0/15.98) DIRT 

H-TOWN • 6E 176 . (9.98/16.981 FEVER FOR DA FLAVOR 

AARON NEVILLE MM 0086 ()0 98/16 98) GRAND TOUR 

BETTE MIDLER 
ATLANTIC 8.3197/AG (10.9 16.98 

EXPERIENCE THE DIVINE: GREATEST HITS 

BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 

29 

5 

35 

24 

3 

45 

27 
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16 

48 

50 
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FOR WEEK ENDING 

AUGUST 14, 1993 

THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED. COMPILED, AND PROVIDED BY 
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56 54 56 63 JON SECADA • ' SBK 98845/ERG (9.98/15.981 / JON SECADA 

57 44 32 28 SNOW • EASTWEST 92207/AG (10.98/15.981 12 INCHES OF SNOW 

51 59 65 - 103 METAW gle LEKTRA 61113* (10.9845.98) METALLICA 

(...g).. 71 83 16 GIN BLOSSOMS A&M 5403919.98/13.981 NEW MISERABLE EXPERIENCE 59 

60 50 48 7 . NEIL YOUNG ..._._ ............... REPRISE 45310/WARNER BROS. 110 98/16.98) UNPLUGGED 23 

61 53 53 33 REBA MCENTIRE • ' MCA 10673 (10.98/15.981 IT'S YOUR CALL 8 

(12) 63 69 6 TEARS FOR FEARS MERCURY 514275 (10.98/15.981 ELEMENTAL 45 

63 40 33 9 SOUNDTRACK VIRGIN 88064 (10.98/15.981 SLIVER 23 

64 61 10 15 PRIMUS IN IF RSCOPE 92257*/AG (10.98/15.98) PORK SODA 7 

65 57 54 19 DWIGHT YOAKAM • REPRISE 45241/WARNER BROS. (9.98/(5.98) THIS TIME 25 

66 64 57 32 SHAI • GASOLINE ALLEY 10762'/MCA (9.98/15.98) IF I EVER FALL IN LOVE 6 

67 55 45 10 SOUNDTRACK MCA 10859 (10.98/15.98) JURASSIC PARK 36 

68 66 73 24 2PAr... 1NTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z  24 

69 58 51 3 TAYLOR DAYNE ARISTA 18705 (10.98/15.98) SOUL DANCING 51 

70 69 62 21 TRACY LAWRENCE a ... ATLANTIC 82483/AC19.98/15.981 ALIBIS 25 

71 70 134 3 SOUNDTRACK ... r LPIC SOUNDTRAX 57280/EPIC (10.98 10/16.981 FREE WILLY 70 

72 67 60 14 PORNO FOR PYROS • WARNER BROS. 45228' (10.98/15.981 PORNO FOR PYROS 3 

73 62 52 10 DONALD FAGEN • RI PRISE 45230/WARNER BROS. (10.98/16.98) KAMAKIRIAD 10 

(14) 76 103 11 RAGE AGAINST THE MACHINE 
RAGE AGAINST THE MACHINE 74 

(21) 

77 

NEW> 

73 66 

1 

10 

THE O'JAYS , TII , 740NERG (10.98/15.98) HEARTBREAKER 75 

22 

II . : ;,.,•,•,. 4 1 ... _ _ 

BOSS RAUCHAOS 52903'/COLUMBIA (9.98 EQ/15.98) BORN GANGSTAZ 

78 65 59 5 UNV MAVERICK/SIRE 45287/WARNER BROS. 19.98/15.98) SOMETHING'S GOIN' ON 59 

79 79 78 45 JACKYL • GEFFEN 24489 (9.98713.98) JACKYL 76 

80 81 94 12 BRIAN MCKNIGHT. MERCURY 848605 (9.98 EQ/13.98) BRIAN MCKNIGHT 80 

81 75 71 8 VAN MORRISON POLYDOR 519219/PLG (10.98 FO/16.981 TOO LONG IN EXILE 29 

(82) 88 77 14 95 SOUTH WRAP 8117/ICHIBAN (9.98/16.98) QUAD CITY KNOCK 71 

ICD 109 108 16 CHRIS ISAAK REPRISE 45)15/WARNER BROS. (10.98/16.981 SAN FRANCISCO DAYS 35 

84 83 96 14 JIMI HENDRIX MCA 10829 (10.98/16.98) THE ULTIMATE EXPERIENCE 72 

85 90 98 8 STEVE MILLER BAND POLYDOR 519441/PLG (10.98 E0/16.98) WIDE RIVER 85 

86 80 72 10 ANTHRAX • ELEKTRA 61430 (10.98/15.981 SOUND OF WHITE NOISE 7 

87 72 63 7 OZZY OSBOURNE EPIC 48973 (20.98 E0/29.98) LIVE & LOUD 22 

88 92 101 37 CONFEDERATE RAILROAD • 
CONFEDERATE RAILROAD 

Ail ANTIC m23 iI, AG (9.98/15.981 
88 

89 87 79 44 10,000 MANIA'S A ...........___ ELEKTRA 61385 (10 98/15 98) OUR TIME IN EDEN 28 

14- ICE CUBE • 1,12 85. (10.9845.981 HE .PRÉDATO - .• 

101 124 3 
***HEATSEEKER IMPACT*** 

BJORK ELDORA 61468 (10.98;15 98r DEBUT 91 

2.?_ ...kiide dmik 
93 95 28 

BROOKS & BRAND NEW MAN ,--, 10 

93 DUICE 11,1I.' • I 000/BELLMARK 19.98/15.98) DAllEY DUKS 14 

C) 99 99 17 THE JERKY BOYS SELECT 61495NAG 110.98/15.98) THE JERKY BOYS 94 

95 78 64 6 BELL BIV DEVOE MCA 10682 110.98/15.981 HOOTIE MACK 19 

96 82 80 13 INNER, CIRCLE HIC BEAT/ATLANTIC 9226I/AG (9.98/15.98) BAD BOYS 64 

fff) 103 Ill 152 
. 

GARTH BROO CIP BERTY 93866 (9.98/13.98) NO FENCES 3 

98 89 87 57 MARY-CHAPIN CARPENTER • ,LUMBIA 48881 (9.98 E0/15.98) COME ON COME ON 3 t 
99 86 76 38 SOUNDTRACK • WAL 1 DISNEY 60846 (10.98/16.981 ALADDIN 6 

100 77 61 8 JOHNNY GILL MOTOWN 6355 (10.98/15.981 PROVOCATIVE 14 

101 94 82 23 NAUGHTY BY NATURE • TOMMY Bor 1069 (10.98/15.98) 19 NAUGHTY III 3 

102 95 90 19 P.M. DAWN • GU STREIT/ISLAND 5I4517/PLG (10.98/15.981 THE BLISS ALBUM. . .? 30 

103 97 88 20 GREEN JELLY • zoo 11038 (9.98/13.981 CEREAL KILLER SOUNDTRACK 23 

104 116 119 11 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 104 

105 102 106 89 ENYA • 2 FoiallinIUMIL SHEPHERD MOONS 17 

106 85 91 18 L.L. COOL J • DEF JAM/RAL 53325NCOLUMBIA (10.98 10716.98) 14 SHOTS TO THE DOME 'S 

107 100 107 46 QUEEN • HOLLYWOOD 61265/ELEKTRA (10.98/16.98) GREATEST HITS 11 

108 96 104 10 ROBERT PLANT IS PARANZA 92264/AG (10.98/16.981 FATE OF NATIONS 34 

109 118 118 6 MC LYTE FIRST PRIORITY 92230/AG (10.98/15.981 AIN'T NO OTHER 90 

C .) A bums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. A RIM certification for sales o 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates 
LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates 
biggest percentage growth. Heatseeker Impact are titles removed from Heatseekers this week. 1993, Billboard/BPI Communications, and SoundScan, Inc. 
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ARTIST TITLE 
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ARTIST TITLE 
LABEL 8 NUMBER/DISTRIBUTING LABEL OR EQUIVALENT FOR CASSETTE/CD) 

z 
o 

< ‘n L.. 0 
ci_ CI-

118 

110 113 102 6 MARK CHESNUTT MCA west (10.98/15.98) ALMOST GOODBYE 88 

BIG HEAD TODD & THE MONSTERS 
GIANT/REPRISE 24486/WARNER BROS. (998/15.981 SISTER SWEETLY 111 108 115 14 TOBY KEITH MERCURY 514421 (9.98 EQ13.98) TOBY KEITH 103 

112 107 93 30 JADE • GIANT/REPRISE 2466WARNER BROS. (9.98'15.98) JADE TO THE MAX 56 157 147 127 18 THE PHARCYDE 
BIZARRE RIDE II THE PHARCYDE DELICIOUS VINYL 92222/AG 1998/ I 598) 75 

113 104 105 39 GLORIA ESTEFAN • EPIC 53046 (10.98 E0/16.98) CI GREATEST HITS 15 
158 150 137 13 RUN-D.M.C. • PROFILE 1440 (1098/15.98) DOWN WITH THE KING 7 

114 98 128 5 
THE CRANBERRIES 

EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 
istAND 514'. • • •-• EQ13.98) 

98 159 151 145 15 PATTY LOVELESS EPIC 53236 (9.98 E0/15.98) ONLY WHAT I FEEL 69 

(115) 129 151 5 TOOL ZOO 11052 (9.9815.98) UNDERTOW 115 160 155 155 40 AC/DC • EASTWEST 92215/AC(10.9815.98) LIVE 15 

(116) 140 144 17 INTRO ATLANTIC 82463 AG (9.98/15.98) INTRO Ill 161 152 138 23 DOLLY PARTON • SLOW DANCING WITH THE MOON 
COLUMBIA 53199 (10.98 EQ/15.98) 16 

117 117 110 39 BON Inv' A --- .,- - . - )AMBCO 514045/MERCURY (10.98 EQ,16.98) KEEP THE FAITH 5 
162 167 157 11 EXPOSE ARISTA 18577 (10.98/15.981 EXPOSE 135 

118 126 133 9 VARIOUS ARTISTS UPTOWN 10858/MCA (10.98/15.98) UPTOWN MTV UNPLUGGED 71 
076» 172 172 50 TRAVIS TRITT • WARNER BROS. 45048 (1098/15.981 T-R-O-U-B-L-E 27 

(.14) 132 156 11 GURU CHRYSALIS 21998e/ERG 110.98/15.981 JAllMATAll VOLUME 1 94 
164 149 148 53 MARY J. BLIGE •.' UPTOWN 1068I/MCA (9.98/15.98) WHAT'S THE 41 1? 6 

120 105 109 12 NEW ORDER QWEST 45250/WARNER BROS. 110.98/1598) REPUBLIC 11 
165 153 168 64 ANNIE LENNOX • ARISTA 18704110.98/15.981 DIVA 23 

121 Ill 140 5 WHITE ZOMBIE . ., EN 24460 (998/13.9s) LA SEXORCISTO, DEVIL MUSIC VOL. 1 Ill 166 165 149 54 SOUNDTRACK • -. LAFACE 26006/ARISTA (10.98/1598) BOOMERANG 4 
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40 

146 115 89 12 SOUNDTRACK MILAN 35644 19.98/13.981 BENNY & JOON 45 
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141 143 136 116 BOYZ II ME 0111114120(9.98/13.98) f ,..15DOLEYHIGHHARMONelle 

TANYA TUCKER LIBERTY 81367110.98/15.981 ' a. " S 1990-1992 
150 136 120 47 

UGLY KID J 
AMERICA'S LEAST WANTED 

STARDOG 512571/MERCURY (10.98 EQ/15.98) 
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71 EN Vn..i.z...UE A EASTWEST 92121/AG (10.98/16.98) Y  FUNKY DIVAS 

— 

VAN HALEN • WARNER BROS. 45198 (2098/27 98) 1/VE: RIGHT HERE, RI " 'OW (152) 160 164 ' 171 GARTH BROOKS •' LIBERTY 90897 (9.98/13.981 
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VARIOUS ARTISTS SWEET RELIEF: A BENEFIT FOR VICTORIA WILLIAMS 
,OLUMBIA (10.98 E0/15 98) 

154 

TOP ALBUMS A-/ (LISTED BY ARTISTS) 
2Pac 68 
4 Non Blonoe, 1 

AC/DC 160 
Aerosmith 13 
Alabama 189 
Alice In Chains 50 
John Anderson 143 
Anthrax 86 
Arrested Development 123 

Bell Bin Devoe 95 
Pat Benatar 190 
Big Head Todd & The Monsters 156 
Bjork 91 
Clint Black 22 
Mary J. Bilge 164 
Blind Melon 28 
Michael Bolton 173, 182 
Bon Jeri 117 
Boss 77 
Boyz II Men 149 
Tom Braxton 36 
Brooks & Dunn 55. 92 
Garth Brooks 76, 97, 152, 155 

Mary-Chapin Carpenter 98 
Mark Chesnutt 110 

Clannad 124, 169 
Eric Clapton 33 
Marc Cohn 125 
Natalie Cole 51, 200 
Confederate Railroad 88 
Coverdale/Page 134 
The Cranberries 114 
Cypress Hill 1, 186 
Billy Ray Cyrus 20, 49 

Taylor Dayne 69 
Depeche Mode 145 
Joe Dine 170 
Dr. Dre 15 
Duice 93 
Duran Duran 30 

En Vogue 151 
Enigma 130 
Enya 105 
Gloria Estefan 34, 113 
Expose 162 

Donald Fagen 73 

Kenny G 14 
Peter Gabriel 129 
Geto Boys 142 
Johnny Gill 100 

Vince Gill 137 
Gin Blossoms 59 
Green Jelly 103 
Guns N' Roses 184, 197 
Guru 119 

Jimi Hendrix 84 
House Of Pain 175 
H-Town 52 

Ice Cube 90 
Billy Idol 153 
Inner Circle 96 
Intro 116 
Chris Isaak 83 

Janet Jackson 4 
Michael Jackson 38 
Alan Jackson 19, 193 
Jackyl 79 
Jade 112 
The Jerky Boys 94 

Toby Keith 1 1 1 
Sammy Kershaw 172 
Kiss 179 
Dave Koz 188 

Lenny Kravitz 25 

LI. Cool J 106 
k.d. lang 128 
Tracy Lawrence 70 
Chris LeDoux 138 
Annie Lennox 165 
LeVert 131 
Little Texas 104 
Lords Of The Underground 
Patty Loveless 159 
Luke 139 

Madonna 144 
MC Breed 199 
Reba McEntire 61 
Brian McKnight 80 
MC Lyle 109 
Megadeth 183 
Metallica 58 
Pat Metheny Group 194 
George Michael & Queen 176 
Bette Midler 54 
John Michael Montgomery 46 
Lorne Morgan 147 
Van Morrison 81, 140 

Naughty By Nature 101 

Aaron Neville 53 
New Order 120 
95 South 82 
Nirvana 195 

O'Jays 75 
Onyx 18 
ORIGINAL LONDON CAST 
Phanlom Of The Opera 

122 Highlights 127 
Ozzy Osbourne 87 

Paperboy 132 
Dolly Parton 161 
Pearl Jam 31 
The Pharcyde 157 
Robert Plant 108 
P.M. Dawn 102 
Porno For Pyros 72 
Primus 64 
The Proclaimers 37 

Queen 107 

Racbohead 32 
Rage Against The Machine 74 
Bonnie Raitt 181 
Robin S. 136 

Run-D.M.0 158 

Sade 44 
Jon Secada 56 
Shai 66 
Silk 47 
Smashing Pumpkins 10 
Snow 57 
Soul Asylum 11 
SOUNDTRACK 

Aladdin 99 
Benny& Joon 146 
The Bodyguard 8 
Boomerang 166 
Coneheads 168 Tag Team 45 
The Firm 174 Tears For Fears 62 
Free Willy 71 10.000 Maniacs 89 
Jurassic Park 67 George Thorogood & The 
Last Action Hero 21 Destroyers 133 
The Last 01 The Mohicans 185 Aaron Tippin 177 
Menace II Society 24 Tony! Toni! Tone! 29 
Poetic Justice 23 Tool I 15 
Singles 167 Travis TrItt 163 
Sister Act 191 Tanya Tucker 196 
Sleepless In Seattle 2 Tina Turner 27 
Sliver 63 

So I Married An Ave 
Murderer 148 

Spin Doctors 17 
Stereo MC's 126 
Steve Miller Band 85 
Rod Stewart 9 
Sting 26 
Stone Temple Pilots 5 
George Strait 39 
Barbra Streisand 6 
Doug Supernaw 187 
Matthew Sweet 135 
SYVV 12 

U2 3, 141 
UB40 7 

Ugly Kid Joe 150 
UNV 78 

Vai 48 
Van Halen 198 
Luther Vandross 40 
VARIOUS ARTISTS 
MTV Party To Go Volume 3 35 
MTV Party To Go Volume 4 42 
Sweet Relief: A Benefit For Victoria 
Williams 154 
Uptown MTV Unplugged 118 

Paul Westerberg 180 
White Zombie 121 
Wynonna 41, 171 

Vann, 43 
Trisha Yearwood 178 
Dwight Yoakam 65 
Neil Young 60, 192 
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MOTOWN ADDS MIGHT TO POLYGRAM ROSTER 
(Continued from page 1) 

viewed as a pricey bet on Motown's 
new generation of artists and on 
continued exploitation of the leg-
endary label's rich past. 
Boyz II Men's first and only al-

bum, "cooleyhighharmony," has 
sold nearly 7 million copies world-
wide since its release in 1991. The 
vocal quartet's single "End Of The 
Road" topped Billboard's Hot 100 
for a record 13 weeks last year. 
Trade publications reported the val-
ue of the renegotiated contract at 
$30 million, but Jheryl Busby, Mo-
town's president and CEO, charac-
terizes that as "a ridiculous figure, 
not even close." Another source 
says it would be worth that much 
only if all seven albums sold more 
than, say, 3 million copies each. 
The doo-hop band's next record-

ing, "Christmas Interpretations," 
will be out in October or November, 
Motown says, and will contain most-
ly new Christmas songs written and 
produced by the members. 

MOTOWN APPEAL ABROAD 
Motown has a roster of 30 acts 

and a 30,000-album catalog of clas-
sic R&B recordings by such artists 
as Stevie Wonder, Diana Ross & the 
Supremes, Smokey Robinson & the 
Miracles, the Jackson 5, Lionel Ri-
chie, the Four Tops, Marvin Gaye, 
and the Temptations. New acts be-
sides Boyz II Men are Another Bad 
Creation, Johnny Gill, and Shanice. 
Motown also owns the jazz imprint 
MoJazz as well as TV, film, and vid-
eo properties. 
Commenting on the acquisition's 

importance to PolyGram, a compa-
ny source says that although the 
Motown catalog has been widely ex-
ploited in the U.S., it remains under-
exposed in many international mar-
kets. For PolyGram, the deal also 
means the accomplishment of such 
longtime goals as increasing U.S. 
market share and expanding its 
reach into R&B music. 
Analyst Harold Vogel of Merrill 

Lynch says the buyout "clearly in-
creases PolyGram's presence and 
market-share potential in many of 
the major countries around the 
world." 

In many ways the buyout an-
nouncement was anticlimactic. It 
had been rumored for nearly two 
years that PolyGram would be the 
next owner of Motown. PolyGram 
has been the label's U.S. distributor 
since September 1991 and its over-
seas licensee since January 1992. 
Even the acquisition price was 

not unexpected. Earlier this year 
MCA sold its 17.5% stake in Mo-
town. Some sources estimated the 
pricetag at $60 million. If that were 
the figure, 100% of Motown would 
be valued at about $340 million. 
Motown's worldwide revenues 

were $137 million last year. Poly-
Gram says it put a value of $50 mil-
lion on the Motown name. The ac-
quisition, then, represents a multi-
ple of 2.2 times revenues, which 
analysts agree is near the top range 
of what record companies have sold 
for, but is not an unrealistically 
high number. 

Keith Benjamin, analyst with 
Robertson Stephens & Co., says the 
price is justified because Motown 
"gives extra value to PolyGram; it 
gives them the critical mass in the 
U.S. they've been trying to get." 
Analyst Chris Dixon of 

PaineWebber estimates Motown's 
annual cash flow at $20 million, 
which would put a pricey multiple of 

15 times cash flow on the purchase. 
PolyGram plans to initially use its 

cash flow and borrowings to pay for 
Motown. It will also assume $24 mil-
lion in liabilities. To cover the cost, 
PolyGram plans a 10-million-share 
offering of stock to the public later 
this year. No share price has been 
set. 

STRATEGIC PARTNERSHIP 
Continuing to run Motown will be 

Busby, a former MCA executive 
who has been in charge since MCA 
acquired its Motown stake in 1988. 
Clarence Avant, a music industry 
veteran who is chairman of the Po-
lyGram-owned Tabu Records, will 
be chairman of Motown's executive 
board. And Berry Gordy, the leg-
endary founder of Motown in 1959, 
has been named chairman emeritus. 
Commenting on the importance of 

the sale to Motown, Busby says, 
"There are obviously some realities 
in the marketplace. One is consoli-
dation. Another is the global mar-
ket. With those two realities, it's im-
portant to have a strategic industry 
partner positioning Motown to 
move forward." 

Busby says there was "a lot of in-
terest in Motown" from other re-
cord companies but that PolyGram 
won "because it stuck with Motown 
through choppy waters." 

This is a reference to legal and 
other disputes that arose between 
Motown and its previous distributor 
and part-owner, MCA. Motown 
charged in a lawsuit that MCA was 
not giving Motown artists the same 
attention that other MCA acts were 
receiving. Motown shifted distribu-
tion to PolyGram, and MCA sued 
both companies. The suits were set-
tled this year (Billboard, April 3). 
Busby says, "For five years we 

were not able to stay on solid 
ground. For the first time we're po-
sitioned to draw a strategic plan 
without worrying about change." 
Motown has signaled attempts to 

expand globally, especially in the 
U.K., but Busby concedes that it 
"lacked a savvy international part-
ner." PolyGram, with its strong in-
ternational presence, should rectify 
that. 
PolyGram is acquiring virtually 

all of Motown from Boston Ven-
tures, an investment firm that 

owned 88% of the label; from Bus-
by, who owned 10%; and from Diana 
Ross and other investors, who had a 
2% share. Boston Ventures and Bus-
by will retain "a very small equity 
percentage in the company," says a 
Motown spokesman. In addition, 
Boston Ventures and the other in-
vestors will receive a percentage of 
future revenues if the value of the 
company increases according to an 
agreed-upon formula. 
Martha Crowninshield, a partner 

in Boston Ventures, will serve on 
Motown's board. The investment 
firm is two-thirds owner of Bill-
board's parent company BPI Com-
munications L.P. 
The deal also will include mov-

ies, TV, and multimedia, areas that 
are receiving increased attention 
from PolyGram. Motown, along 
with PolyGram, produced the TV 
miniseries and video "The Jack-
sons: An American Dream" and 
Busby indicates that similar treat-
ments of stories about the Tempta-
tions and Stevie Wonder are in ne-
gotiations. PolyGram's approxi-
mately 80% ownership by Philips 
Electronics NV, a leader in mar-

keting interactive software an 
hardware, will add thrust in tha 
direction for Motown. "That's 
slam-dunk," says Busby of th 
multimedia potential. 
PolyGram's CEO, Alain Levy 

says of the acquisition: "Motown 
one of the most prestigious name 
in the entertainment world and I'm 
certainly proud about it." 
The buyout is retroactive to July 

1, the first day of the second half o 
PolyGram's fiscal year (see story, 
page 6). Though most of Poly-
Gram's labels are based in New 
York, Motown will remain in Los 
Angeles. 
Upcoming releases for Motown, 

besides Boyz II Men, include Stevie 
Wonder's first new album in seven 
years, "Conversation Peace," due in 
the fourth quarter, and Another 
Bad Creation's "It Ain't What You 
Wear, It's How You Play It," in Sep-
tember or October. There are also 
recordings on the way from Shanice 
Wilson, ABC, and new female 
group 7669. MoJazz will release al-
bums by J. Spencer, Eric Reed, and 
Wayne Johnson. 

POLYGRAM PROFITS SURGE 
(Continued from page 6) 

driven by the Far East, and a certain 
amount by Latin America," says ana-
lyst Chris Dixon of Paine Webber. 
"Europe is still very weak." 

Classical music had a "slight de-
cline in sales," according to the com-
pany. President/CEO Alain Levy 
says, "Classics is one of the areas 
that hurts when recession comes. 
And there is tremendous expansion 
in budget classics. There is no U2 in 
classics." 
PolyGram's Island Records re-

signed the phenomenally successful 
Irish band U2 to a new six-album con-
tract in June. The first release under 
the new deal, "Zooropa," reached No. 
1 on The Billboard 200 albums chart 
in July. Levy dismisses the $200 mil-
lion price tag some published reports 
put on the signing. "It is a very rea-
sonable deal, but nowhere close to 
$200 million," he says. "The re-sign-
ing was very important to me. People 
were saying Island was a lame 
duck." 

Wall Street once criticized Poly-
Gram for paying too much for Island 
($272 million in 1989) and A&M ($460 
million in 1990). Levy responds, "Is-
land, A&M, and Really Useful Hold-
ings [a theatrical production compa-
ny] are ahead of our projections. If 
the acquisitions had been so expen-
sive and so dilutive, would we have 
come up with the results we've had in 
our past two years?" 

Indeed, investors have applauded 
PolyGram by driving up its stock 
from its initial offering price of $16 in 
December 1989. On Aug. 3, the day 
the first-half results were announced, 
shares rose $1.625 in New York Stock 
Exchange trading, to a 52-week high 
of $30.875. 
Analyst Keith Benjamin of Robert-

son Stephens & Co. says, "Whether 
an acquisition price is good or bad is 
always a function of time. They've 
breathed new life into Island and 
A&M." 

Other labels owned by PolyGram 
include Mercury, Polydor, Fontana, 
London, Vertigo, and Verve in pop, 
and Decca/London, Deutsche Gram-
mophon, and Philips Classics in clas-
sical. Some of the acts on their ros-

IN FIRST HALF 

ters are Dire Straits, Bon Jovi, Bryan 
Adams, Elton John, John Mellen-
camp, Billy Ray Cyrus, and Tony! 
Toni! Toné! New artists include Ex-
treme, Gin Blossoms, P.M. Dawn, 
Stereo MC's, and the Cranberries 
(see story, page 1). 

BRANCHING OUT 
But PolyGram is more than a mu-

sic company. In the past year it has 
branched out into film and home vid-
eo production and distribution, spend-
ing more than $200 million to get into 
the movie business. Last year Poly-
Gram Filmed Entertainment posted a 
$20 million loss; for the first six 

months this year, the deficit was $10 
million. Levy says the losses were ex-
pected for startup operations. "The 
big issue is the quality of the movies 
we're producing," he maintains. 
So far PolyGram's biggest-gross-

ing film has been "Posse," which re-
cently took in $18 million at the box 
office. Despite a relatively low take 
by today's Hollywood standards, ana-
lyst Dixon calls the film a hit because 
its budget was low, and because it 
went out through PolyGram's own 
film distribution venture, Gramercy 
Pictures. 
As for video, PolyGram has an-

nounced plans to price films for rent-

al in the fourth quarter and has ex-
panded its role in the sell-through 
market with the acquisition of Vision 
Video in the U.K. 
The film and video units accounted 

for 8% of PolyGram's first-half sales, 
compared with 7% in the same period 
last year. 
PolyGram, whose headquarters 

are in London, is 79% owned by Hol-
land's Philips Electronics NV. After 
PolyGram completes an anticipated 
sale of 10 million shares of stock to 
the public later this year to pay for 
the Motown acquisition, Philips' 
stake will drop to 75% and public 
shareholders will own 25%. 

STEWART, DIAMOND SCORE PLATINUM IN JULY CERTS 
(Continued front page 10) 

male artists in gold certifications, 
behind Barbra Streisand, Linda 
Ronstadt, and Olivia Newton-John. 

Interscope modern-rock unit 4 
Non Blondes bowed on the list of 
gold album artists in July with 
"Bigger, Better, Faster, More." 
Rap and R&B acts dominated the 

platinum singles last month: 
Duice's "Dazzey Duks" (Tony Mer-
cedes/Bellmark), SWV's "Weak" 
(RCA), and 95 South's "Whoot, 
There It Is" (Wrap/Ichiban) topped 
the million mark. 
A complete list of the July RIAA 

certifications follows. 

MULTIPLATINUM ALBUMS 
Kenny G, "Breathless," Arista, 5 million. 
Statler Brothers, "Best Of," Mercury, 2 million. 
Neil Diamond, "Gold," Uni, 2 million. 

PLATINUM ALBUMS 
Reba McEntire, "Whoever's in New England," 

MCA, her seventh. 
Neil Diamond, "Gold," Uni, his 13th. 
Neil Diamond. "Moods," Uni, his 14th. 
Neil Diamond, "Tap Root Manuscript," Uni, his 

15th. 
Wynonna Judd, "Tell Me Why," MCA, her sec-

ond. 
Sutler Brothers, "Christmas Card," Mercury, 

its second. 
The Judds, "Love Can Build A Bridge," RCA 

Nashville, their fifth. 

Aaron Tippin, "Read Between The Lines," RCA 
Nashville, his first. 

Soul Asylum, "Grave Dancers Union," Colum-
bia, its first. 

Rod Stewart, "Unplugged ... And Seated," 
Warner Bros., his 10th. 

SOLD ALBUMS 
Reba McEntire, "Merry Christmas To You," 

MCA, her 12th. 
Yanni, "In My Time," Private Music, his third. 
Neil Diamond, "Brother Love's Traveling Salva-

tion Show," Uni, his 26th. 
Wynonna Judd, "Tell Me Why," MCA, her sec-

ond. 
Statler Brothers, "Holy Bible-New Testament," 

Mercury, its sixth. 
Statler Brothers, "Today," Mercury, its sev-

enth. 
Anthrax, "Sound Of White Noise," Elektra, its 

sixth. 
4 Non Blondes, "Bigger, Better, Faster, More," 

Interscope, its first. 
Run-D.M.C., "Down With The King," Profile, its 

fifth. 
Aerosmith, "Done With Mirrors," Geffen, its 

15th. 
Luther Vandross, "Never Let Me Go," Epic, his 

ninth. 
Soundtrack, "Menace Il Society," Jive. 
Natalie Cole, "Take A Look," Elektra, her ninth. 
Rod Stewart, "Unplugged ... And Seated," 

Warner Bros., his 17th. 
Soundtrack, "Beverly Hills, 90210," Giant. 
Donald Fagen, "Kamakiriad," Reprise, his sec-

ond. 

PLATINUM SINGLES 
Duice, "Dazzey Duks," Tony Mercedes Re-

cords/Bellmark, its first. 
SWV, "Weak," RCA, its first. 
95 South, "Whoot, There It Is," Wrap/Ichiban, 

its first. 

GOLD SINGLES 
Onyx, "Slam," JMJ/RAL/Chaos/Columbia, its 

first. 
UB40, "Can't Help Falling In Love," Virgin, its 

third. 
SWV, "Weak," RCA, its second. 
Exposé, "I'll Never Get Over You (Getting Over 

Me)," Arista, its second. 
95 South, "Whoot, There It Is," Wrap/Ichiban, 

its first. 
Jodeci, "Lately," Uptown/MCA, its second. 
Shai, "Comforter," Gasoline Alley, its second. 

Assistance in preparing this story was provided by 
Carrie Bonilla 

Reach For The STARS! 
Moving? Relocating? 
ARE YOU INTERESTED IN RESIDENTIAL 
COMMERCIAL OR STUDIO PROPERTIES? 
BE SURE TO READ THE ADS IN THE REAL 

ESTATE TO THE STARS CLASSIFIED 
SECTION EVERY WEEK IN BILLBOARD 
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JARRE TOUR MAPS OUT AN INNOVATIVE ROUTE 

a 

(Continued from page 1) 

opera to '90s rave culture in an effort 
to reinvent the outdoor pop concert. 

Jarre, whose current album, 
"Chronologie," on Disques Dreyfus/ 
Polydor Records, has been charting 
across Europe this summer, has been 
staging one-off spectacles of sound 
and light since 1979 against the sky-
lines of cities including Paris, Beijing, 
Houston, and London. While his live 
shows have been been rare, Jarre 
also has released 14 synthesizer-driv-
en albums since 1969, including "Oxy-
gene" and "Equinoxe," which spread 
his fame in the late '70s to the U.S. 
According to PolyGram, his cumula-
tive global sales since 1969 have sur-
passed 37 million. 

Jarre plans to take his tour across 
Europe this summer, then to South 

America and Asia. He plans to stage 
shows next year in U.S., after he ne-
gotiates a deal for the American re-
lease of "Chronologie." That album, 
like Jarre's catalog, is available as an 
import in the states. 
The towering abbey of Mont St. 

Michel, rising like a medieval mirage 
off the coast of Normandy, creates 
an appropriate backdrop for Jarre's 
show. According to legend, Michael 
the Archangel brought a vision of 
Mont St. Michel to a bishop back in 
the 8th century. On a summer night, 
Jarre brought another kind of vision 
to this historic site, a granite point 
linked by a narrow causeway to the 
mainland. 
The synthesizers, sequencers, gui-

tar and drums of his seven-member 

by Geoff Mayfield 

BY A NOSE: "Sleepless In Seattle" continues to grow, while Cypress 
Hill suffers the second-week decline that rap and hard-rock groups usu-
ally experience after making big debuts. But, in one of the closest bat-
tles we've seen since The Billboard 200 began using SoundScan data, Cy-
press Hill holds on to the top slot, leading the "Sleepless" soundtrack by 
fewer than 1,000 units. Figure that "Sleepless" is practically a lock to 
move to the top spot next week. 

NEW STANDARD: By retaining its grip on the chart, Cypress Hill be-
comes the first rap act in the SoundScan era to hold at No. 1 on The 
Billboard 200 for two straight weeks. Although N.W.A. and Ice Cube 
each made headlines when they reached the top of this chart, the only 
rap act besides Cypress Hill to top the chart in two different weeks since 
the May 1991 conversion to point-of-sale tracking was a fellow Ruff-
house/Columbia act, Kris Kross, but those weeks were not consecutive. 
By the by, Kris Kross' sophomore album hits the charts next week; early 
sales reports indicate it should debut in the top 20 on The Billboard 200, 
but it will likely fall short of the top 10. 

THE U.K. INVASION: When Radiohead jumped to No. 32 on The Bill-
board 200 last week, it marked the first time in 1993 that a new U.K. act 
reached the top 40 on The Billboard 200. The Proclaimers also made the 
top 40 last week, but since their "Sunshine On Leith" first hit the chart 
in 1989, there are some who would have trouble describing that Scottish 
act as "new." The last time a new U.K. band reached the top 40 on The 
Billboard 200? You have to go all the way back to Sept. 14, 1991, when 
KLPs "White Room" rose to No. 39. Annie Lennox's debut entered at 
No. 33 in last year's May 30 issue, but, considering her tenure with 
Eurythmics, she was hardly an unknown entity at the time she launched 
her solo career. 

HOT: Speaking of Radiohead, another young Capitol act, Blind Melon, 
shows The Billboard 200's biggest sales increase as it leaps 60-28. Not 
bad for a band that wasn't even on the chart five weeks ago. New Capi-
tol president Gary Gersh installed Blind Melon and Radiohead as the la-
bel's top priorities, and that strategy has obviously borne fruit... Vir-
gin continues its hot streak, posting two top 10 debuts this week with 
UB40 and Smashing Pumpkins. The recent entry by two UB40 titles on 
Top Pop Catalog Albums (Nos. 30 and 31) indicates its new one could 
hang around the top 10 for a while. Meanwhile, the new UB40 seems to 
cannibalize sales on the "Sliver" soundtrack, which also contains the 
act's No. 1 "Can't Help Falling In Love." It suffers a 21% sales drop as it 
slides to No. 63. 

THERE IT IS: In an effort to settle a score between two similar sin-
gles—Tag Team's "Whoomp! (There It Is)" and 95 South's "Whoot, 
There It Is"—Arsenio Hall staged an old-fashioned battle of the bands 
on his July 26 show, with the two acts delivering their songs back to 
back. Viewers voted for their favorite via a 900 telephone number, with 
proceeds benefiting Red Cross flood-relief efforts in the Midwest. 95 
South won by a hair, pulling 53% of the 16,378 calls. On The Billboard 
200, Tag Team's album—which wins the Pacesetter at No. 45—has 
reached a higher peak. Since the release of 95 South's album (No. 82), 
which came out March 10, it has sold approximately 185,000 units, ac-
cording to SoundScan, while the Tag Team set sold roughly 43,000 in its 
first two weeks. In the wake of the battle on Hall's show, and a segment 
about the two acts' singles that ran that same week on MTV News, both 
albums earn bullets. 

band resounded from the stage at the 
base of the abbey. A 70-member 
choir, dressed in white and carrying 
flaming torches, surrounded the mu-
sicians. Synchronized laser images 
and projections—a woman's face, 
massive flowers and fruit, churning 
gears and clocks—played across nine 
screens flanking the stage, and the 
old stone walls rising behind it. Illu-
minated smoke billowed from the 
ramparts far overhead, and fire-
works bloomed in the night sky. 
At center stage, Jarre stood—feet 

spread, head raised, hands braced on 
his keyboard, turquoise coat flow-
ing—like a mad genius at work. 

LIKE A BM CLUB 
Comparisons can be made to the 

stadium spectacles of other artists, 
from Pink Floyd's flying pigs to U2's 
Zooropa tour. However, unlike most 
stadium shows, the audience of some 
40,000 paid scarce attention to the 
musicians on stage, or to their im-
ages on two small video screens. In-
stead, they seemed immersed in the 
communal experience of music, 
lights, and historical fantasy which 
Jarre has created here. As he trig-
gered the dance beat of "Chronologie 
No. 4," the event was, in fact, akin to 
one huge rave. 
"You can feel the sense of convivi-

ality," says Jarre. "It's like a big club. 
I was recently in a stadium to see a 
concert and you had video screens on 
the left and right. I looked at the au-
dience and you had 40,000 people 
watching TV. Nobody was looking at 
the stage." 

Explaining his goal, Jarre says, "I 
truly believe that this kind of format, 
which I've been experimenting with 
for these last 14 years, could be an al-
ternative to the regular rock con-
cert." 

Francis Dreyfus, who manages 
Jarre and owns Disques Dreyfus, 
says that when he met Jarre in 1972 
he was looking for a performer "who 
was able to conceive that music 
would be only one element in a piece 
of art. What Jean Michel presents on 
stage is only one element of the 
show. The star of the show is the city; 
the star of the show tonight is the 
Mont St. Michel." 

THE RAVE ALTERNATIVE 
In the traditional rock concert for-

mat, a performer sets himself above 
the crowd, isolates himself in the 

FOR 'THE RECORD 
Rykodisc has acquired the 

rights to Elvis Costello's Co-
lumbia Records output for the 
Western Hemisphere (Bill-
board, Aug. 7). 

The photo that accompanied 
the article on Shanachie's Don 
Covay and Otis Blackwell trib-
ute albums (Billboard, Aug. 7) 
was taken backstage at the Bot-
tom Line during a Dan Penn 
concert about two years ago. 
Joe Ferry produced Shanachie's 
three "Soul Of R&B" packages. 

A July 31 story on Sub Pop 
Records should have indicated 
that Mammoth Records is ex-
clusively distributed by Relativ-
ity Entertainment Distribution. 

Fans gather for the first concert of 
Jean Michel Jarre's tour, held at the 
towering abbey of Mont St. Michel, 
France. The concert featured a seven-
member band, a 70-member choir, 
smoke and fireworks, synchronized 
laser images, and projections on nine 
screens flanking the stage. (Billboard 
photo) 

spotlight, and dictates emotions 
through the lyrics of songs. A sense 
of equality and community between 
performer and audience is elusive at 
best. "It is exactly what I am trying 
to escape from," says Jarre. 
The rave scene offers an alterna-

tive setting in which fans share music 
in a more communal fashion, with far 
less focus on performers. And to his 
delight, Jarre, in his mid-40s, is ac-
claimed as a godfather of rave, and 
has found a place as part of the dance 
culture thanks to the early, ambient 
synthesizer beats of "Oxygene," 
"Equinoxe" and other works. He ac-
knowledged the link by working on 
remixes of the track 'Chronologie No. 
4" with dance artists Praga Kahn, 
Sunscreem, Black Girl Rock, and en-
gineer Jamie Petri. 

ONE-OFF ASPECT 
"I feel close to the rave movement 

because the acts have tried to break 
away from having one singer as the 
focal point of a concert," he says. "It 
is my opinion that it is one of the ma-
jor movements of the '90s because of 
[that communal spirit]. It is a differ-
ent format that can co-exist with the 
regular format which we know of for 
concerts—not dictating feelings but 
sharing in a more equal way. 
"One aspect of rave very close to 

my work is the one-off aspect of 
rave," he adds. "There is no second 
chance. It creates an intense, immedi-

ate complicity." 
Dreyfus, whose Disques Dreyfus 

is distributed by Sony in France and 
licensed to Polydor in most other in-
ternational markets, says that Jarre, 
as a non-Anglo artist, has enjoyed "a 
fair element of success" in the U.S. 
with his past albums. But Dreyfus 
chose to not release "Chronologie" si-
multaneously in the U.S. because of 
his concern with parallel exports of 
cheaper U.S. albums to other mar-
kets, and because of marketing dis-
agreements with U.S. record execu-
tives. 

LONG-TERN PERSPECTIVE 
Looking back on the U.S. success 

of his "Oxygene" album, which was 
released in the states in 1976 on Poly-
dor and reached No. 78 after 19 
weeks on the Billboard albums chart 
in 1977, and his outdoor performance 
before 1.5 million people in Houston 
in 1986, Jarre views U.S. acceptance 
with a long-term perspective. "It is 
not the American way of doing busi-
ness," he says. 
And while his tour explores new 

ideas about live performance, Jarre's 
says "Chronologie" suggests new 
ideas about time and perspective. 
"All the big problems of the end of 
the century can't be solved by politi-
cians or businessmen because they 
are trapped in short-term thinking," 
he says. "This will be the big chal-
lenge of America in the next 20 
years. It's the same in Europe. 

"So I really would like to go back 
to America with this project," says 
Jarre. "I truly think it is tailor-made 
for American society." 

NEW GUITAR LABELS 
(Continued from page 8) 

ent categories and bring this music to 
a wider audience." 

Guitar Recordings is now working 
"If Looks Could Kill," the second sin-
gle from "Gilrock Ranch." Upcoming 
is "Hat," an album by Frank Zappa 
guitarist Mike Keneally that is char-
acterized by "Zappa-style guitar 
gymnastics and a bizarro sense of hu-
mor," Lartz says. 
With the new imprints and re-

leases, Lartz says Guitar Recordings, 
which is distributed by Relativity En-
tertainment Distribution (RED), has 
moved beyond its original status as a 
magazine offshoot. "I basically think 
we're becoming a real label, structur-
ing ourselves as any other indie." 

DISC MAKERS 

Complete Cassettes in 7 Days! 
300 C-45 CASSETTES FOR ONLY $550! 

• Includes FREE Graphic Design 
• Dolby HX PRO Duplication 
• HI-TECH Clear Shell 
• Black & White Inserts 
• Major Label Quality 

Some happy clients who 
got their cassettes FAST: 

Syrice D. Adorns, Cleveland, OH 
-Thanks for the great design'• 

Chuck Block,  Washington, DC 
' More affordable thon I thought " 

ft Greg Disotell, New Orleans, LA 
"Your excellent service is 

much appreciated " 

Also Available: Complete CD and LP Manufacturing 
Call Today For Our FREE Full Color Catalog: 

1-800-468-9353 
1650 Broadway, Suite 1010, New York, NY 10019, In NYC call: 212-265-6662 • FAX: 212-262-0798 
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FTC INQUIRY UNDER WAY, SUITS MOUNT IN USED-CD FRAY 
(Continued from page 1) 

ters state that the FM has begun a 
"preliminary inquiry" to determine 
whether attempts to "restrict the re-
sale of CDs" violates section 5 of the 
FTC Act 
That code "prohibits unfair or de-

ceptive acts [or] practices and unfair 
methods of competition." 

In addition, some who have seen 
the letter say the investigation may 
have broader implications beyond the 
used-CD issue, possibly leading the 
commission to look at the industry's 
overall CD-pricing structure. The 
FTC declined to comment on the mat-
ter. But in addition to sources at the 
six major record companies, a num-
ber of retailers told Billboard that 
they have been contacted by the FTC 
and questioned on the issue. 

CLASS-ACTION LAWSUITS 
Meanwhile, the two latest lawsuits 

filed against the four majors appear 
to have been prompted by CEMA 
Distribution's refusal to allow used-
CD dealers to order the new Garth 
Brooks CD. Following a suit by 
Wherehouse Entertainment in July, 
independent retailers have filed two 
separate class-action lawsuits 
against CEMA, Sony Music Distribu-

tion, Uni Distribution, and WEA 
Corp. 
On July 29, Nothing Beats Fun 

Inc., which operates the two-store 
Boogie Records in Toledo, Ohio, filed 
suit against the four distributors in 
U.S. District Court in Toledo. 
On Aug. 2, the Independent Music 

Retailers Assn., along with the eight-
store Baltimore, Md.-based Record & 
Tape Traders and the three-store, 
Dearborn, Mich.-based Repeat The 
Beat, filed a similar suit in U.S. Dis-
trict Court in LA. 
The suits charge that the distribu-

tors violated antitrust laws by with-
holding co-op advertising dollars, and 
that CEMA's refusal to take orders 
on Brooks' new "In Pieces"—due 
Aug. 31 on Liberty Records—is also 
illegal. 

Representatives of the chains in-
volved in the filings claim that they 
were already considering lawsuits 
over the withholding of advertising 
dollars. When CEMA made good on 
its promise to bar used-CD dealers 
from ordering the new Brooks CD, 
they say they had no choice but to 
take legal action. 
Beyond the currently filed actions, 

Paul Mawhinney, owner of the Pitts-

burgh-based Record-Rama, is consid-
ering his legal options, while San Die 
go-based attorney Don Mogin is look-
ing into filing a similar suit against 
the four largest distributors on be 
half of consumers. 
The four distributors named in the 

lawsuits had no comment. 

BROOKS SPURS SUITS 
The used-CD controversy, which 

has been ongoing since the NARM 
convention in March, exploded when 
Torrance, Calif.-based Wherehouse 
Entertainment brought the used-CD 
issue to court with its July 19 federal 
antitrust suit against the four major 
distributors (Billboard, July 31). 
According to Repeat The Beat 

owner Roman Kotrys, the IMRA 
turned to legal action, which repre-
sentatives from the group had sug-
gested in the past (Billboard, July 31) 
as a last resort. "It definitely was the 
Garth Brooks thing" that prompted 
the IMRA suit, he says. 
Kotrys adds that the IMRA feared 

that other distributors would follow 
CEMA's lead and not allow retailers 
in the used-CD business to purchase 
their hot hit product. "If the next 
thing was going to be the Pearl Jam 

H'WOOD RENTAL QUOTAS COULD MEAN SINK OR SWIM 
(Continued from page 6) 

to their market shares. If Para-
mount falls short, they're shut 
out. 
"Everybody rises and falls with 

Paramount's success," says a 
wholesale executive. "It's a very 
big risk for all of us," acknowl-
edges Ingram Entertainment pres-
ident John Taylor, who thinks the 
trend will accelerate. "There are a 
couple of majors thinking about 
it," Taylor says. "I would expect 
one or two jumping in and doing 
this" by year's end. 
At least two independents have 

already jumped, and a third, 
Turner Home Entertainment, says 
it is "weighing the pros and cons." 
PolyGram Video is said to have ap-
plied a national goal to the final 
two sales levels for its first rental 
release, "Posse." 
LIVE Home Video, meanwhile, 

structured a rebate-sharing pro-
gram around "Bad Lieutenant," 
which shipped the week of Aug. 2. 
Taylor says the scheme was a key 
reason Ingram made its numbers, 
and a LIVE spokeswoman claims 
"we're pleased" with orders for 
65,000 copies. 

That's good news for smaller 
wholesalers, who could be tied to 
the performance of Ingram, the 
country's biggest with a share 
generally estimated at 30%-32%. 
"We will not make our goal if In-
gram doesn't make its goal," says 
J.D. Mandelker, head of St. Louis-
based Sight & Sound Distributors. 
Another wholesaler comments, 
"We want to know what Ingram's 
marketing program is, because ev-
erything depends on it." 
When Ingram sneezes, the sup-

plier and the rest of the distribu-
tion community could catch cold— 

ACTIONMART 
The results are last The 
reach is vast And the call is 
free To place a Billboard 
Classilied ad. call Jeff 
Serrette at (800) 223-7524 

or worse—under the new rules. 
Taylor admits a missed goal "defi-
nitely can hurt" the studio. 
Mandelker's concern is that In-

gram has lost more share than the 
studios realize since it acquired 
Commtron last year. They're thus 
expecting better results than the 
company can deliver, he believes. 

"It's my understanding" In-
gram has slipped to 28%-29%, 
which would jeopardize a national 
program, Mandelker says. Taylor 
disagrees. "We've maintained our 
share all the way through the first 
quarter of the year, and we've 
been hitting a good many of our 
goals," he says. 
The studios are loath to com-

ment on any aspect of rebates but, 
according to distributors, prefer 
this kind of infighting among dis-
tributors to price competition. "I 
think that represents a major prob-
lem to the entire industry," Taylor 
says. "We'll continue to make less 
and less money" unless it's cur-
tailed. It's raising worries "about 
the financial health of distribu-
tion," says another source. 
Examples such as Warner Home 

Video's "Unforgiven" don't help 
matters. The title reportedly fell 
short of the studio's goal, and to 

close the gap, Warner proposed an 
extra rebate for wholesalers who 
hit their top-most numbers, known 
as level 3. Artec, based in Shel-
burne, Vt., went after sales with a 
vengeance, offering "Unforgiven" 
at $3 below cost. 
"They were the worst offender 

on the East Coast," according to a 
competitor. "People switched or-
ders. It's a definite example of 
what can happen." He thinks In-
gram, Baker & Taylor Video, and 
Star Video got hit the hardest. Ar-
tec executives weren't available 
for comment at deadline. 

Nonetheless, distributors don't 
necessarily want to trade away the 
competitive advantage gained 
from level 3 rebates. The smaller 
ones often live off the additional 
points, splitting the savings with 
new accounts as a way to close 
sales, notes Ted Engen, president 
of Minneapolis-based Video Buy-
ers Group. A move to national 
goals "hurts [them] big time," En-
gen adds. 

"I'm not in favor" of the change 
for another reason, says one regional 
wholesaler. "I'm afraid the studios 
are going to hold back on [national] 
rebates. Are they going to be honest 
with us? Who's going to know?" 

LIVE'S MOUNT NAMED PREZ/CEO OF WEA 
(Continued from page 10) 

last eight years, he has spent most 
of his life on the music side." 
Morgado credits the retiring 

Droz, the second president of WEA, 
with creating "the modern WEA. In 
many ways he developed the stan-
dards most of the industry has at-
tempted to emulate." 
Droz announced his resignation 

at what was described as an emo-
tional June 25 staff meeting at 
WEA headquarters in Burbank. 
Droz began his career with WEA 

as sales director and administrator 
of national accounts in 1972. Two 
years later he was upped to execu-
tive VP, and in 19'77, he replaced the 

late Joel Friedman as president of 
WEA. 

Droz's planned resignation fol-
lows the departure of several other 
industry veterans who had recently 
left longtime posts. A&M co-chairs 
Herb Alpert and Jerry Moss recent-
ly left the company they founded 
more than 30 years ago (Billboard, 
May 1) and Joe Smith left his post as 
president/CEO of Capitol-EMI in 
April. 
At press time, LIVE had yet to 

announce a replacement for Mount. 

Assistance in preparing this story 
was provided by Earl Paige. 

release, that could very much affect 
my business," Kotrys says. 

Steve Essick, co-owner of Nothing 
Beats Fun, felt strongly enough 
about the issue to file a lawsuit him-
self. (Initially, Repeat The Beat was 
included in the Nothing Beats Fun 
suit, but its name has been with-
drawn from the filing. Instead, that 
chain opted to be included in the 
IMRA suit.) 

Essick says he had been closely fol-
lowing the issue and had consulted 
his lawyers after he received letters 
from the distributors informing him 
that they would no longer offer co-op 
ad dollars to used-CD dealers. 

"I was aware of the Wherehouse 
suit, listening to the opinions of law-
yers, sitting back, and hoping the sit-
uation would go away on its own," he 
says. "I strongly believe that this 
whole issue is misconstrued and 
blown out of proportion." 
When Essick's buyer attempted to 

order Brooks' "In Pieces," and was 
told by a CEMA sales representative 
the chain could not, he decided to file 
a lawsuit. "Obviously, when it starts 
interfering with our daily basic func-
tions, we have to do something," he 
says. "It's not right if I'm not going 
to have Garth and the guy down the 
block is. I've been in the business for 
20 years and I don't believe that is 
correct, and my legal counsel did not 
believe that it was correct." 

Kevin Stander, co-owner of Record 
& Tape Traders, says the distributors 
"kept strong-arming us with more 
sanctions. Used CDs were going to 
happen. It's a pity they had to go this 
route." (See Commentary, page 5.) 
Buyers from Boogie, Repeat The 

Beat, and Record & Tape Traders say 
that their attempts last week to order 
the new Brooks CD were unsuccess-
ful. 
CEMA sales representatives did 

take the chains' orders for cassettes, 
which is somewhat ironic, since Re-
peat The Beat and Record & Tape 
Traders also deal in used cassettes. 

MAY TURN TO ONE-STOPS 
Representatives from those chains 

say they may have to turn to one 
stops to order Brooks' CDs. Repeat 
The Beat's Kotrys, who operates a 
one-stop under the same moniker, 
says the wholesale outlet also was 
barred from ordering "In Pieces." 
Says Kotrys, "I don't know what to 

do. We service jukeboxes also, so I 
have no idea how I'm going to get 
that piece of product to jukebox oper-

ators." 
Record & Tape Trader's Stander 

says he may go the one-stop route. 
"We'll have to pay more and sell it 
for more," he says. "We may put it 
up with a sign explaining why the 
price is so high." 
Nothing Beats Fun's Essick is also 

weighing his options. "We were just 
going to boycott the thing, but when 
the anger dies down, we have to be in 
the business of giving the customers 
what they want," he explains. 
"Throughout this whole thing, we 
haven't done anything to cut off our 
noses to spite our faces." 

According to sources, Wherehouse 
also has been price-shopping at vari-
ous one-stops for the Brooks' CD. 

Like the Wherehouse lawsuit, the 
two recent actions charge that the 
four distributors violated a federal 
antitrust statute known as the Robin-
son-Patman act, which states that 
businesses offering promotional al-
lowances must offer the proportional-
ly equivalent terms to all customers. 
The two new suits also charge that 

the four distributors conspired with 
each other to keep new-CD prices at 
artificially high levels and to restrain 
the growth of the lower-priced used-
CD market, although they are all in-
volved in the record-club business. 
They also charge that CEMA vio-

lated the Sherman Act, which forbids 
restraint of trade and anti-competi-
tive conduct, by barring retailers 
from ordering Brooks' "In Pieces" 
CDs. This claim was not made in the 
Wherehouse complaint. 

Eliot Disner, a Los Angeles-based 
attorney who specializes in antitrust 
law, has speculated that the distribu-
tors may have knowingly broken the 
antitrust laws "as a calculated risk," 
fearing that the potential losses from 
used-CD sales are far greater than the 
money they may lose in legal costs. 
He adds that CEMA's alleged vio-

lation of the Sherman Act by refus-
ing to sell the Brooks CD will be 
"much harder to prove" than the cit-
ing of the Robison-Patinan Act. 
The Recording Industry Assn. of 

America and the National Assn. of 
Recording Merchandisers have re-
mained virtually silent during the le 
gal wrangling, although the latter 
group is conducting a study into the 
used-CD business. 
NARM plans to share the research 

with its members at its Retailers Con-
ference, which is set for Sept 19-21 in 
the Atlanta area. 

U.S. LAWMAKERS RIP GERMANY ON COREA BAN 
(Continued from page 16) 

German president Richard von 
Weizsaecker, Chancellor Helmut 
Kohl, Baden-Wuerttemburg's cul-
ture minister Marianne Schultz-
Hector, and Ignaz Bubis of the Cen-
tral Council of German Jews. In his 
letter he referred to the policy as 
"artistic cleansing," and asked, 
"Will books be burned again soon?" 
However, the state governement 

has rejected as "false and malicious" 
the claims by Corea that it was 
guilty of prejudice by its actions. 

In an official statement July 16, 
Baden-Wuerttemburg spokesman 
Markus Bleichstein said no contract 
with Corea was ever signed, and 
that "negotiations were commenced 
but were discontinued when it was 
learned that Mr. Corea is a practic-
ing Scientologist and makes public 
appearances to promote the sect." 

The statement continues: "We 
are extremely critical of the prac-
tices of Scientology, whose activi-
ties we investigated very thorough-
ly in March 1991. We received horri-
fying reports from former members 
of the organization, and have wit-
nessed the financial ruin of people 
who once belonged to the sect. It is 
our policy not to use public money 
to engage people who are members 
of this organization." 
The state, like others in Germany, 

does not recognize Scientology as a 
religious movement. Baden-Wuert-
temburg has responded to German 
media comment that Corea was not 
barred from playing in the Klavier 
Sommer festival in Munich, saying 
that it was a private, rather than a 
state-funded, event. 
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A glance ahead at Billboard Specials 

HOLIDAY PRODUCT SHOWCASE/ 

CHILDREN'S ENTERTAINMENT 
ISSUE DATE: AUGUST 28 

CLOSED 

IRELAND 

ISSUE DATE: AUGUST 28 
CLOSED 

CD REPLICATION 

ISSUE DATE: SEPTEMBER 4 
AD CLOSE: AUGUST 10 

MERCURY AWARDS 

ISSUE DATE: SEPTEMBER 4 
AD CLOSE: AUGUST 10 

BENELUX 
ISSUE DATE: SEPTEMBER 4 
AD CLOSE: AUGUST 10 

RICK DEES 10TH ANNIVERSARY 

ISSUE DATE; SEPTEMBER 11 
AD CLOSE: AUGUST 17 

CLASSICAL MUSIC 

ISSUE DATE: SEPTEMBER 18 

AD CLOSE: AUGUST 24 

VIVA MEXICO 

ISSUE DATE: SEPTEMBER 18 
AD CLOSE: AUGUST 24 

WORLDWIDE DANCE 

ISSUE DATE: SEPTEMBER 25 
AD CLOSE: AUGUST 31 

DIANA ROSS 30TH ANNIVERSARY 
ISSUE DATE: SEPTEMBER 25 
AD CLOSE: AUGUST 31 

COUNTRY MUSIC 

ISSUE DATE: OCTOBER 2 
AD CLOSE: SEPTEMBER 7 

SALES OFFICES 

NY: 212-536-5004 LA: 213-525-2300 

NASHVILLE: 615-321-4294 

MIAMI 305-441-7976 

LONDON/EUROPE 71-323-6686 

The Billboard Bulletin • 
EDITED BY IRV LicHtMAN 

SNOW DENIED U.S. ENTRY 
Set to begin a nationwide tour, 
EastWest Records star Snow has 
been denied entry into the U.S. by 
the Immigration and Naturalization 
Service. According to EastWest, the 
dancehall artist, who is currently on 
probation after serving a year in a 
Toronto jail on an assault conviction, 
was denied a temporary non-resi-
dent work visa because "an insuffi-
cient amount of time has passed 
since his release from prison to 
show that [Snow] has been rehabili-
tated." Snow is appealing. 

EXEC SHUFFLE AT VIRGIN? 
Several sources indicate that a pow-
er struggle is at hand within EMI-
owned Virgin Records, with specu-
lation that either co-chairmen Jeff 
Ayeroff and Jordan Harris or presi-
dent Phil Quartararo are headed 
out of the company. While most be-
lieve a change at the top is immi-
nent, one well-placed source says no 
move will be made until the trial con-
cludes in singer Yvette Marine's 
suit against the label; Harris al-
ready has testified in the case (see 
story, page 8), while Ayeroff may be 
called as a witness. Some specula-
tion says that Quartararo could 
wind up at one of the WEA labels; 
he is known and respected there be-
cause Virgin formerly was tied with 
Atlantic. 

MERCHANT QUITS MANIACS 
Natalie Merchant, lead singer of 
10,000 Maniacs, is leaving the Elek-
tra Entertainment group after a 

dozen years. Merchant says the split 
is amicable: "There is no ill will be-
tween the members of the group," 
she says. "This is a natural passage 
for which I've prepared." She adds 
that she has contemplated the move 
for two years, but postponed the an-
nouncement until now because she 
wanted to avoid the hype of a "fare-
well tour." 

MTV EUROPE FILES U.K. CHARGES 
MTV Europe has filed a U.K. High 
Court writ against global trade 
group IFPI, the five major record 
companies, and video performance 
rights body VPL, alleging abuse of 
monopoly. The complaint is similar 
to another lodged by MTV Europe 
with the European Community (Bill-
board, July 31) ... Meanwhile, Sony 
Music, Time Warner, Thorn-EMI, 
and PolyGram are out in the open 
as investors in Germany's cable ri-
val to MTV, Viva. The consortium 
has a 24.75% stake in the channel, 
due to start transmitting Nov. 1. 

FARRELL SETS LABEL/PUB BUY 
Veteran writer/producer Wes Far-
rell is set to make his first big move 
as the guiding light behind the re-
cently established Music Entertain-
ment Group in New York. Nearing 
official word, Bulletin hears, is the 
purchase of a strong label and its 
publishing affiliate. 

LAMB TO PEERMUSIC NASHVILLE 
Kevin Lamb is switching his pub-
lishing affiliation in Nashville from 
Maypop, the Alabama catalog, to 

peermusic. The move means Lamb 
likely will surrender his seat on the 
board of the National Music Pub-
lishers Assn., of which Lamb's boss 
Ralph Peer Il is also a member. 

GRATEFUL DEAD SUES WARNERS 
The Grateful Dead has sued its for-
mer label, Warner Bros. Records, 
alleging that the company failed to 
pay full album royalties. The suit, 
filed Aug. 3 in Superior Court in Los 
Angeles, claims that Warner Bros. 
erroneously listed albums sold as 
promotional copies. The action seeks 
payment of royalties plus interest, 
and unspecified punitive damages. 

SHOWTIME HON VIO LABEL? 
Showtime, one of the premier pay-
TV channels, reportedly will create 
a home video label as an outlet for 
its made-for-cable programming. If 
it happens, look for Showtime to dis-
tribute through a supplier more fo-
cused on the cassette market. Nick-
elodeon, like Showtime a Viacom 
subsidiary, recently agreed to reach 
retailers via Sony Wonder. 

NRM OFFERS 1.7 MIL SHARES 
National Record Mart has complet-
ed an offering of 1.7 million shares, 
priced at $7.50. The offering raised 
about $10 million for the company 
and about $1.5 million for current 
shareholders, with the remainder 
going to the underwriters. Laden-
burg, Thalmann & Co. and Advest 
Inc., the co-managers of the deal, 
also sold a 2.55,000 share overallot-
ment. 

Rod's Reason To Believe In Old Hits 
WHILE JODECI HOLDS ON to the No. 6 position 
with its "Unplugged" version of Stevie Wonder's 
"Lately," Rod Stewart debuts at No. 93 with his second 
consecutive "Unplugged" single. "Reason To Believe" 
also was his very first Hot 100 single when it debuted 
at No. 98 on July 17, 1971. Stewart's cover of the Tim 
Hardin song moved up the chart by its lonesome until 
its fifth week, when the B side, "Maggie May," was 
also listed. In its sixth chart week, "Maggie May" be-
came the A side, and six weeks later the two-sided hit 
was No. 1. 
That makes "Reason To Be-

lieve" one of the very few No. 1 
hits to make the chart in a re-re-
corded version by the same artist 
who took the song to the top. Neil 
Sedaka has had the biggest suc-
cess in re-recording a No. 1 hit. He 
took "Breaking Up Is Hard To 
Do" to No. 1 in August 1962. He 
slowed it down for a ballad ver-
sion that peaked at No. 8 in Febru-
ary 1976. Chubby Checker enjoyed a new round of pop-
ularity on his 1960 No. 1 hit "The Twist" when he joined 
the Fat Boys for "The Twist (Yo, Twist!)," which 
peaked at No. 16 in June 1988. And Frankie Avalon 
tried a disco updating of his 1959 chart-topper, "Ve 
nus." The dance version went to No. 46 in March 1976. 
Not every re-recording of a No. 1 hit has made the 

chart. Petula Clark enjoyed a U.K. chart run with 
"Downtown '88," but it never surfaced in the U.S. Roy 
Orbison won a posthumous Grammy for the live ver-
sion of "Oh, Pretty Woman," but the single did not 
chart. And Tears For Fears remade "Everybody 
Wants To Rule The World" as "Everybody'Wants To 
Run The World" for SportAid, but that new version did 
not reach the Hot 100. 

If Rod can take "Reason To Believe" to No. 7 or high-
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er, he'll have the most successful re-recording of a No. 
1 hit in the rock era. It's not unlikely, as he's coming off 
a top five hit with his first "Unplugged" single, "Have 
I Told You Lately." 

I WANT A NEW HIT: If history repeats, then Huey 
Lewis & the News' "It's Alright" won't peak on the 
Hot Adult Contemporary chart until September. The 
cover of the Curtis Mayfield song is up to No. 7 this 
week. It's Huey's first top 10 AC hit since "It Hit Me 

Like A Hammer" in September 
1991. The biggest News hit on the 
AC chart was "Stuck With You," 
No. 1 in September 1986. And in 
case you haven't detected a pat-
tern yet, "Perfect World" peaked 
at No. 2 AC in September 1988, 
"Doing It All For My Baby" 
reached No. 2 in September 1987 
and "If This Is It" went to No. 5 in 
September 1984. 

TEN YEARS AFTER: Darrell Roberts of Raleigh, 
N.C., notes that exactly 10 years ago this week, Mi-
chael Jackson's "Human Nature" was in its fourth 
week in the top 40, at No. 23. And this week, SWV's 
"Right Here (Human Nature)," which incorporates 
elements of the original hit, is in its fourth week in 
the top 40, moving up to No. 19. Roberts also points 
out that Jackson is in his fourth week in the top 40 
with "Will You Be There," up three places to No. 24. 
We can't top that, Darrell, but we can add to it: 

This week in the U.K., Bitty McLean jumps from No. 
31 to No. 19 with "It Keeps Rainin' (Tears In My 
Eyes)." The original version, by Fats Domino, 
peaked at No. 49 in the U.K. So even if Bitty moves 
up a little bitty next Week, he already has the biggest 
U.K. version of the song. 
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COLNIIITY BY STORM! 
"She sang and performed her heart out. Her voice is one of pop's great instruments, and 

there are few singers who can even come close to the kind of high drama and vocal acrobatics 
she brings to the concert stage. She toyed with timing, tempo and phrasing, rearranging 

seemingly at will. There's something exhilarating about watching a performer of her caliber, 
knowing she is calculating rhythm and meter, deciding on the fly which way to go with the 

lyric confident she has the vocal equipment to pull off anything she can conceive. 
Tuesday night, Houston was a triumph." 

- MIAMI HERALD - 
kb 7, 1993 

"WHITNEY HOUSTON'S GOT IT ALL AND IT SHOWS. 
In less than 10 years, she's matured from a shy, 19 year-old newcomer with a dazzling 

voice to a commanding presence with a knockout selection of hits." 
- BOSTON HERALD 

Juis 14, 1893 

"A voice made of steel and smoke that can send chills through an audience. And on Tuesday's 
opening night performance, that voice rang magnificently through the auditorium." 

"An electrifying opening-night performance at Radio City. Her voice à staggering, 
her manner relaxed and real. She is a thrilling talent, and she knows how to handle 

a boisterously affectionate, emotional crowd. Brava, diva!" 
NEW YORK NEWSDAY 

22, 1993 
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"Whitney Houston soared in a spectacular performance, at her 
Radio City Music Hall opener Tuesday." 

- USA TODAY 
holy 22, 1993 

"WHITNEY SPINS SOULFUL MAGIC. 
At her sold-out opening night Radio City Music Hall 

debut, Houston sang beautifully and projected passionately." 
- NEW YORK POST 

klb 21, 1.93 
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‘`-the fourplay seemed to go on and on 
without any sign of letting up. Finally, 

breathlessly, they got between the sheets." 

We're talking radio, of course. And retail. And Fourplay — you remember: 

Bob James, Lee Ritenour, Harvey Mason and Nathan East. 

Fourplay, the group that topped the Billboard Contemporary Jazz charts for a 

record-setting 31 weeks and came across with a Gold album on their very first date. 

Now they're back with the single "Between The Sheets" (4/2-18434) 

(featuring vocals from Chaka Khan and Nathan East), and a new album, 

which is also called Between The Sheets (4/2-45340). The timing's perfect. So jump on in. 

1993 Warner Bros. Records Inc. Produced by Fourplay. Thts ame. %Mum. 




