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Reactivates the

| The new album, featuring the first single

'The Siren of CBGB's
Pulse of Modern Pop.

l “] Can See Clearly.”

Available on Sire/Reprise Cassettes
or Compact Discs (includes two bonus tracks).

2 DIRECT HITS TO
THE GUT.. NOW
COMES THE FULL
ATTACK

THEIR DEBUT ALBUM

INCLUDES THE PHATTEST
NEW TRACK ON THE STREET
“WE GETZ BUZY" AND THE #1
RAP SMASH “HEAD OR GUT"

e
MANUFACTURED AND D
A BERT

EBY JM BESSMAN

NEW YORK—As jazz enjoys global
rejuvenation, GRP is becoming a
power player here and overseas since
its 1990 acquistion by MCA.

At that time, GRP was a single la-
bel, albeit one long established as a
premier contemporary jazz house.
Three years later, however, the New
York-based company also controls
MCA'’s historic Decca and Impulse
jazz catalog lines, as well as its own

CEMA’s Switch
On Garth Eases
Used-GD Tension

@ BY MELINDA NEWMAN
~and PAUL VERNA

NEW YORK—Most retailers dealing
in used CDs are
taking a concilia-
tory approach to-
ward CEMA since
the distributor
changed its mind
about withholding
the upcoming
Garth Brooks CD,
“In Pieces,” from
accounts that sell
second-hand discs.

(Continued on page 87)

TBS Bid Gould
Alter Vid Distrib

@ BY SETH GOLDSTEIN

BROOKS

NEW YORK—Turner Broadcasting
Systems’ proposed $600 million acqui-
sition of New Line Cinema and Castle
Rock Entertainment is expected to
reshape the home video industry by

(Continued on page 94)

GRUSIN THE RIPPINGTONS

newly instituted GRP Classical label
and more broad-based MCA/GRP im-
print. Additionally, GRP distributes
longtime roster star Chick Corea’s
Stretch Records.

The label’s founder, artist Dave
Grusin, reaches No. 3 on the Top Jazz
Albums chart this week with his
“Homage To Duke.” He is joined on
that chart by GRP’s Diane Schuur
and Arturo Sandoval.

Meanwhile, on the Top Contempo-
rary Jazz Albums chart, the Ripping-
tons’ “Live In L.A.” climbs a notch to
No. 6, and George Howard jumps to
No. 8 with “When Summer Comes.”
The label’s Jimmy Haslip debuts at
No. 24 with “Are,” and the sound-

' Ne_w_An_d fraditioﬂal Mi—xT

$4.95 (U.S.), $5.95 (CAN.), £3.95 (U.K.)

NEWSPAPER

track to “The Firm” enters the chart
at No. 25. Lee Ritenour’s “Wes
Bound” has charted for 23 weeks,
and Eric Marienthal is at No. 14 with
“One Touch.”

Grusin and GRP president Larry
Rosen, who are longtime friends and
associates, launched the label as an
indie in 1982 after finishing a four-
year pact with Arista Records. De-
spite GRP’s acquisition and rapid ex-
pansion, the label’s focus remains on
artistic quality, cutting-edge technol-
ogy, and international marketing.

It is in the international arena that
Rosen sees the greatest growth poten-
tial. International activity accounted
for 25% of GRP’s total unit sales last
year, says Rosen, who looks for it to
push 30% this year.

“The domestic marketplace has
reached a certain point of maturity,”
says Rosen, adding that U.S. market
expansion would require hit singles,
which are hardly GRP’s forte.

The company is looking East for
growth, says Rosen. ‘“The Pacific-

(Continued on page 74)

" In Canadian Maritimes |

| MBY LARRY LeBLANC

HALIFAX, Nova Scotia—Geo-
| graphically isolated from the
| mainstream music industry, with

a population of few-

er than 2 million 8

people, Canada’s ¢

fiercely individualis-
tic Maritime region
has been contribut-
ing to the country’s
musical culture for
decades.

The region con-

sists of the four provinces of New-

foundland, Nova Scotia, New

Brunswick, and Prince Edward Is-
land. (The latter province includes
Cape Breton Island, a prime pro-
tector of the Gaelic language,
Highland stepdancing, and a dis-
tinetive local fid-
dling style.) It is a
meeting place for
Scottish, Irish, and
French musical heri-
tages, where the
guests at house par-
ties called “ceilidhs”
(Gaelic for get-to-
gethers) are expect-
ed to play an instrument,

(Continued on page 22) .
— -

N2 IRELAND

Paul McGuinness On
Musical Appreciati on

Smaller Labels Are
Ireland’s Jewels

FOLLOWS PAGE 66

Black Gets Irish
Up For Shot At
Int’l Success

@ BY KEN STEWART
DUBLIN—Within the Irish mu- |
sic industry,
singer Mary
Black is seen
as a firm fa-
vorite to join
the heavy-hit-
ting ranks of
such domestic
artists as
Enya, Sinead
O’Connor, and
Clannad’s Maire Brennan in the '
international marketplace.
(Continued on page 74) ‘

| Cortmerons

Radio Relishes
New A&R Role

W BY PHYLLIS STARK

BLACK |

NEW YORK—Members of an infor-
mal network of top
40/rhythm pro-
grammers have
quietly trans-
formed themselves
into a valuable
A&R resource for
labels. Over the
last few months,
those program-
mers have discov-
ered a slew of unsigned artists that

(Continued on page 86)

REMEDY

Capitol's Blind Melon,
Radiohead Success
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...IT DOESN’T END WITH THE WEEKEND!

“Prop Me Up Beside The Jukebox (If I Die)” and “Honky Tonk Attitude”

On Epic / Nashville
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T'HE VOICE that gave life
to the legendary Staple singers.

r Al < Yy .
VHE VOICE that has established her
as one of the great singers in modern times.

THE VOICE
The new Mavis Staples album.. ...
featuring the single and video,"The Voice ...
and “Blood Is Thicker Than Time.”

Management: Rick IFrio for [go Management

Paisley Park

©O1993 Waimner Bros, Records Ine, Merey!
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Mariah Garey’s Stirring ‘Music Box

Many say it's the unimpeachable power of her high-coloratura
vocals that assured Mariah Carey’s success, but after hearing her
heart-piercing “Music Box” album (Columbia, due Aug. 31), some
may hereafter maintain that it actually was the perceptible hurt in
her voice.

“I always used to sing when I was a little girl if I was upset
about something,” says Carey, sitting alone in mix room A of Sony
Music Studios, on Manhattan’s West Side, after listening for the
first time to the final mastering of her much-anticipated third full-
length album. “Some kids go outside and play basketball or some-
thing, but I would take a walk by myself in the woods, or wherever
nobody else was, and I'd sing to myself.”

The enduringly reflective pangs in her singing are perhaps the
most absorbing aspect of Carey’s four-octave abilities. Whether it’s
“Vision Of Love,” from her 1990 self-titled debut, “Make It Hap-
pen” from 1991’s “Emotions” collection, the savvy exuberance of
1992’s “MTV Unplugged EP,” or the current “Dreamlover” single,
Mariah’s earnest interior monologues convey the
doctrine that belief is its own dominion/sanctuary.

daughter as a cohort and comrade-in-arms. “She wouldn’t let any-
body talk baby-talk around me,” Mariah says. “She had me around
all her friends as a kid, and she used to say I was like a little adult.
All I wanted to do was sing for my mom’s friends, so I would mem-
orize every jingle on TV, and whatever records were playing
around the house, like Stevie Wonder, Aretha Franklin.”

Those soul songs, commercial ditties, and the mother who loving-
ly praised Mariah’s execution of each, were the only touchpoints in
Carey’s unsettled existence. Mrs. Carey and her daughter moved
some 13 times (“I always felt the rug could be pulled out from un-
der me”) before Mariah reached her teens. Mariah’s mounting
sense of detachment from her ever-shifting surroundings was rein-
forced by the schoolmates who criticized the striking looks afford-
ed by her interracial heritage.

“My father is Venezuelan and black, and my mother’s Irish—her
parents came from County Cork,” Carey explains, “so I guess I
was seen as being different. I felt like an ugly duckling, but if I

didn’t think I belonged, I at least knew I had a spe-

As a consecration of this view, “Music Box” is
easily the most elemental of Carey’s releases, her
vocal eurythmics in natural syne with songs that
examine the personal ferment of faith, particular-
ly fidelity to one’s most private emotional ideals.
Unlike her previous studio efforts, technical per-
fection has been downplayed in favor of feel and
flow—a move aligned with her decision to tour this
fall. “I'm just more comfortable about being my-
self and letting go,” she says.

“Music Box” treats trust as a secular sacra-
ment. Yet the album confronts an era when con-
stancy and its sensual value have been despoiled
by meanness of spirit, any hint of devotional can-
dor automatically decried as déclassé. One must
venture back to the best Motown work of Tammi
Terrell to find singing so instinctive in its exalta-
tion of vulnerability as (arduous) virtue.

Nonethless, the material is marbled with admis-

Music

TO MY EARS

by Timotv White

cial thing: I could sing.”

It excited Mariah to discover that her maternal
grandfather also had been a singer and musician.
Unfortunately, Patricia Carey could share only
sketchy details. “He died a month before she was
born,” Mariah says, “so she didn’t know him.”

Religion was another link to her ancestry, but
Patricia Carey was a fallen Catholic of conviction,
so all issues of belief centered on self-reliance. An
instance of personal pluck that still produces gig-
gles for Mariah was her appearance, while still a
first grader, in a high-school production of “South
Pacifie,” during which she sang ‘“Honey Bun.”
Subsequent attempts to open up to adults other
than her mother usually met with disappointment.
“In my third-grade class at an elementary school
in Northport, we got assignments to write poet-
ry,” she recalls. “My teacher, a Mr. Cohen,
wouldn’t believe I wrote them, and embarrassed
me in elass, telling me I copied them out of a book!

sions of “disillusion,” “loneliness and emptiness,”

and the dread that “everything fades away.” To understand why
somebody would put such feelings on the public record (Carey is
the lyricist and co-composer of almost all the songs), one must con-
sider the background of the singer herself.

The youngest of three children by aeronautical engineer Alfred
Carey and the former Patricia Hickey, a vocal coach and onetime
mezzo-soprano with the New York City Opera, Mariah was born on
March 27, 1970. It was the iffy onset of an uneasy decade, as fight-
ing raged in the Middle East, Simon & Garfunkel’s “Bridge Over
Troubled Water” was the most popular song in America, and four
students at Kent State Univ. were a week away from being slain
by National Guardsmen during an anti-war demonstration.

Unbeknownst to the infant Mariah, the Carey household had its
own troubles, her family soon to rupture into two separate camps,
Mariah fated to be reared as if an only child.

“My parents divorced when I was 3,” she says, “and after the
divorce my older sister lived with my dad. My brother moved out
when he was 16 and | was 6, so I grew up on my own with my mom.
I was always singing around the house because she was always
singing, so I would try to mimic her.” A subtle grin. “She couldn’t
shut me up. I was like a little tape recorder.”

Patricia Carey was the impressionable Mariah’s inevitable exem-
plar, but the economically pressed parent preferred to regard her

FTHIS WEEK

BOXED SETS CHALLENGE MUSIC RETAILERS

As the holiday season approaches, so does the now-familiar
avalanche of boxed-set releases. Retailers' excitement about
the high-ticket boxes is tempered somewhat by their concerns
about racking the sets in a post-longbox era. Craig Rosen re-
ports on their proposed solutions. Page 8

DANCE CHART SWITCHES TO SOUNDSCAN

Beginning with this issue, Billboard will use data provided by
SoundScan in compiling the magazine’s Maxi-Singles Sales
Chart. The panel of stores providing sales figures for the chart
currently includes 80 dance specialty outlets. Rap singles are
the first beneficiaries of the new system. Page 32
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“People try to drag you down and shatter your
dreams a lot of times,” she shrugs, more bewildered than embit-
tered, “maybe because their own dreams haven’t been fulfilled. It
was funny how no teacher ever supported my singing; they would
always tell me, ‘What’s gonna make you different?’ That’s why I
wrote ‘Make It Happen’ on my second album. I was trying to in-
spire the people that nobody encourages.”

At age 14, Carey began a secret after-school life as a demo sing-
er for several Long Island studios, and six of the songs (including
“Vision Of Love”) she penned at 16 with early collaborator Ben
Margulies wound up on her debut album. But the period before she
signed with Columbia was a lean one, Mariah leaving home shortly
after her mother’s second marriage, supporting herself at 17 with
assorted gigs (“I hatchecked, sold t-shirts, waitressed in the
Sports Bar and at the Boathouse Cafe in Central Park”) and back-
up vocal stints for supporters like Brenda K. Starr. “I walked and
worked and waitressed in a pair of shoes with holes in them in the
snow and slush,” she laughs, “living on one plate of pasta a day
between three people.”)

The ultimate lessons of the distance traveled are preserved in
“Hero,” a moving highlight of the refreshingly open “Music Box.”

“The song is saying you don’t need someone to say, ‘It’s okay for
you to do this,”” Carey says softly as she rises to go. “If you look
inside yourself, and you believe, you can be your own hero.”
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Expanding Ideas Of Kids’ Music

8@ BY HOWARD D. LEIB

The term “kids’ music” is being heard
more and more in the halls of major record
and video companies, but what does the
term mean? It makes no more sense to re-
fer to the diverse product being produced
for children under the heading “kids’ mu-
sic,” than it would to take everything from
Mantovani to Aerosmith and Randy Travis
to Geto Boys and lump it all together as
“adult music.”

Too many people in the industry, includ-
ing retailers, think the kids’ market starts
with Raffi and ends with Barney. Surely,
each of these acts represents an important
part of the music to which our youngest
children listen; however, there is also a va-
riety of musical styles and performers as
diverse as the elements that make up
“adult music.” Today’s “kids’ music” mar-
ket includes pop, rock, rap, reggae, classi-
cal, show tunes, Latin, mariachi, country &
western, jazz, and even blues.

Kids' music is hot these days. Raffi
played to sold-out audiences on Broadway;
Sharon, Lois & Bram will be there in De-
cember. “Chipmunks In Low Places” and
Disney’s “For Our Children” went gold.
NARAS has finally divided the children’s
Grammy into two, one for spoken word and
one for music (although both are given to
the producer). Barney has taken the world
by storm, and his first record will be re-
leased Aug. 31 by EMI Records Group.

The biggest problem facing the chil-
dren’s market today is a lack of infrastruc-
ture to assist it in selling records by artists
without television or movie support. There
is a single children’s satellite radio net-
work, which is available in 11 markets.
While there is some children’s radio in al-
most every major market in the country,
few people are aware of it. There is little
television support for children’s music.
Few people specialize in marketing, man-
aging, or representing children’s artists.

Record stores still put all product intended
for kids in a single bin marked “children’s,”
in the same ghetto that is home to comedy
and sound effects.

The biggest advantage we in the “kids’
music” market have is that no one has told
kids that there is only one type of music to
listen to to be “cool.” Kids love all music,
especially good music. They don’t care if
it’s folk or Latin, rock or classical. They

‘Kids’ music is
more than Raffi
and Barney’

Howard D. Leibis a
New York-based
entertainment
attorney specializing
in children’s
entertainment.

will find something to appreciate in all mu-
sic. Another advantage is that with the cur-
rent baby boom, parents are eager for
good music the whole family can listen to
together. Since most children’s music is lis-
tened to in cars, the parent is a captive au-
dience. The tape that a parent can tolerate,
let alone enjoy, four times in a row is a tape
that a parent will buy.

All the major record companies, and
most of the independent labels, involved in
this market are searching for ways to let
parents know about the people on their la-
bels who will entertain their children. One
strategy could be the creation of a nation-
wide directory of children’s radio; if a com-
pany would spend the time and money to
create such a directory and give it away
free, it not only would make the public
aware of these vital outlets for children’s
music, but the company also could adver-
tise its product in the directory and use it to
help build a mailing list.

Retailers could benefit by putting the
kids’ classical in with the classical records.

DJ SPEAKS OUT ABOUT USED COs

As a 14-year mobile, club, and radio veter-
an, I'm a strong supporter of those who
buy and sell used CDs. Firstly, because I
purchase music on a weekly basis, being
able to sell older, less popular dises allows
me to purchase more new product than I
could otherwise afford. Secondly, when I
do pick up a used CD, it's usually because a
new one is out of print or out of stock. To
meet the demands of the public, the music
has to be available.

Here’s the facts: The record pools do a
piss-poor job of servicing the club and mo-
bile DJs. When they do take us on as mem-
bers, they charge us a small fortune for
what the record companies give them for
free! So who can blame the DJ who picks
out the good stuff and sells the rest to re-
coup his loss?

There are resale shops for clothing, fur-
niture, electronics, and just about every-
thing else. How can anyone justify a spe-
cial case for CD resale when manufactur-
ing is suffering in this country? Face it:
Resale is a fact and it's here to stay. Put
out good product at a good price and the

Parents might accidentally find something
to share with their children while looking
for a record for themselves. Retailers, es-
pecially the larger retailers, can sponsor
concerts either in-store or at another loca-
tion. If the concert is at another location,
the audience can be invited back to the
store, where the artist will be on hand to
sign copies of his or her tapes. In addition
to creating a new market for the children’s
product the retailer carries, this can help
draw back into the record store the upper
end of the young adult market that is start-
ing to have children.

There are endless ways in which the re-
tailer, the artist, and the record company
can jointly create marketing opportunities
for kids’ music. It takes more thought and
creativity than selling the next Michael
Jackson or Madonna album, but it also can
develop consumer loyalty in a market seg-
ment that is going to grow up and have its
own dollars to spend. For the retailer who
intends to be around for several years, it is
an important investment that can show
great returns in the long run.

Many industry members, both on the
creative side and on the retail side, may
think this topic is unimportant; after all,
you create or sell big-budget records for
adults. You are wrong. We in “kids’ music”
are creating an audience that you will want
for yourselves in just a few years. The 4-
year-old listening to Karan and the Musical
Medicine Show today will be buying pop re-
cords eight years from now. If you support
us, it can only work to your benefit. Take
the time to find out what'’s being done for
our children. If you are one of those who
thinks that the kids’ market starts with
Raffi and ends with Barney, we’ll knock
your socks off.

In partnership with the New Music Semi-
nar, Leib organized the first daylong
Kids’ Music Seminar on July 24.

LETTERS

public will beat a path to your one-stop.
Stu Chisholm
Stu & His Crew Productions
Centerline, Mich.

AM IS NOT DEAD

Congratulations and thank you for Eric
Boehlert's article in the radio section, “AM
Outlets Buck Syndication Trend” (Bill-
board, July 24). I admit I am constantly
beating the drum for AM, but darn it, AM
isn't dead! With nearly every listener still
having full access to AM, all that’s neces-
sary for audience and billing results is put-
ting on air what the audience wants and ex-

pects.

The fog of defeatism that has seeped
into the AM band in the past 15 years is
unwarranted. Programming AM like
FM doesn’t work very well; if you pro-
gram AM with music the way the audi-
ence wants it, you not only succeed, you
attract new listeners all the way to age
25.

Since more than half of all radio stations
in the US. are still AM, I can’t imagine
much that's more important for the indus-

try these days than trying to counter the
“big lie” about AM prospects.

Eric Norberg

Adult Contemporary Music Research Letter

Portland, Ore.

HERITAGE SHOULD BE APPRECIATED
The Nashville Scene column, “Ricky
Skaggs Confronts His Altar Ego” (Bill-
board, July 31), was verbose in its criticism
of Ricky’s proud display of his heritage,
which happens to be Christian.

The column states, “In formal criticism,
we're taught to separate the art object—
the novel, poem, painting, etc.—from its
creator.” If so, then what is the basis of ap-
preciation for the art object? What is the
basis for the creation of the art object?

The column further states, “By its very
nature, zealotry is unyielding and, thus,
will always create far more enemies than
adherents.” The author should look in the
mirror.

T.J. Weaver
Program Director
WWFG-FM
Ocean City, Md.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions oflered here are not necessarily those of Bilboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Ofeay, I'll Give you
¥ turble Videos, My skeateboary

3ViDEO 6amBs and an X-Ray
OF my LIKGLE Brother’s skull

and that’s my
Final offer

When the #1 kids’ network comes out with home videos,
it causes quite a stir in the marketplace.

More kids watch Nickelodeon than all three networks combined.* So imagine what they'd do to get their hands on the new
Nickelodeon Home Video Collection — nine original tapes of some of the most popular programs on Nickelodeon. These first in a
series of videos from Nickelodeon and Sony Wonder are backed by a multimillion-dollar advertising campaign, including national

TV and magazine ads, movie theatre commercials, mall murals and a national P.R. campaign. And while _ ‘.‘,_.
e o
kids may charge each other an arm and a leg (or an X-ray thereof) for a Nick { N

SONY “’.I ) [ 7
Home Video, we suggest something in the range of $9.98-%14.98. WO NDER.

’

The Ren & Stimpy Show: FLOOR DISPLAY
“The Classics” (Vol. 1) Sel# LV 49200 18-count Sel# BN 57404 (prepack) .
“The Stupidest Stories” (Vol. 2) Sel# LV 49201 36-count Sel# BN 57405 (prepack) .
“The Stinkiest Stories” (Vol. 3) Sel# LV 49202 60-count Sel# STK 57412 (display) -'q{\o
a9 a
. . . . ' - .
«And Coming for Christmas « PLUS great P.0.P., including \.
“Have Yourself a Stinky Little Christmas” Sel# LV 49209 Ren & Stimpy posters, authorized
(Street Date: September 21,1993.) dealer decals and in-store videos.

Rugrats: “Tales From the Crib” (Vol. 1) Sel# LV 49203
“A Baby's Gotta Do What a Baby’s Gotta Do” (Vol. 2) Sel# LV 49204
Doug: “How Did ! Get into this Mess” (Vol. 1) Sel# LV 49205
“Pattie, You're the Mayonnaise for Me” (Vol. 2) Sel# LV 49206
SNICK: “Nick Snicks Friendship” (Vol. 1) Sel# LV 49207
“Nick Snicks The Family” (Vol. 2) Sel# LV 49208

(Coming to playgrounds
everywhere August 3t.)

° Source: Nielsen Media Research, total US Ké-1i ratings estimates, 9/14-11/22/92 vs 916-11/24/91. kids programs, other networks include ABC, CBS, NBC and syndication. Qualifications available upon request.
©1993 Nickelodeon. All rights reserved. Nickelodeon, its related titles and characters are trademarks of MTV Networks, a division of Viacom International Inc. SONY WONDER and BONY are trademarks of Sony Corporation.
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Box-Office Bonanza Is Good News For Video

EBY JIM McCULLAUGH

LOS ANGELES—The biggest the-
atrical summer box office in his-
tory will translate into a bonanza
of major rental titles for the
fourth quarter of 1993 and the
first quarter of 1994.

“Rental transactions should be
at an all-time high,” says Amy In-
nerfield, a home video analyst with
New York-based Alexander & As-
sociates. Combined with what
could be the biggest sell-through
fourth quarter in the history of the
business, home video could set
new overall sales and rental trans-
action records by year’s end, she
adds.

“There’s no question that rental
figures to be better in the fourth
and first quarters as compared
with the same time frame last year
and earlier this year,” says Bob
DeLellis, president, North Ameri-
ca, FoxVideo.

Industry observers note that an
increase in family-oriented and
PG-13 rated films also bodes well
for the fourth quarter (Billboard,
May 29).

According to distributors and re-
tailers, two summer family films
from Warner Bros.—*Dennis The
Menace” and “Free Willy”—have
been definitely pegged for sell-
through in October and November,
respectively.

They would join other fall sell-
through titles such as “Aladdin,”
‘“Home Alone 2: Lost In New
York,”’ ‘““Teenage Mutant Ninja
Turtles 3,” ‘““Homeward Bound:
The Incredible Journey,” *““The
Muppet Christmas Carol,” “Once
Upon A Forest,” and the animated
“Tom And Jerry.”

“Even though sell-through, both
‘Dennis The Menace’ and ‘Free
Willy’ will help rental significantly
because they will provide high-pro-
file, low-cost rental inventory to

Rock Manager Challenges
NARM’s Anti-Theft Standard

B BY PAUL VERNA

NEW YORK—The manager of some
of the industry’s top recording art-
ists—including Nirvana, Bonnie
Raitt, and Sonic Youth—is challeng-
ing the National Assn. of Recording
Merchandisers’ recommendation for
an acousto-magnetic anti-shoplifting
standard for U.S. record stores.

In an Aug. 4 letter to the heads of
the major U.S. record companies,
Ron Stone, president of Gold Moun-
tain Entertainment, states that
‘‘acousto-magnetic deactivation
causes audible degradation in audio-
cassettes, which in turn reflects neg-
atively on artists and labels.”

He adds that Gold Mountain—
whose client roster also includes Be-
linda Carlisle, Lemonheads, Beastie
Boys, and Cyndi Lauper—“will not
support any such recommendation
that places a magnetic field up
against any audio product. We feel
that we have this obligation to both
the artist and consumer, who deserve
excellence in audio fidelity.”

Another manager, Jerry Jaffe of
Management By Jaffe, has joined the
letter-writing campaign, urging re-
cord companies “to oppose the use of
any magnetic devices that are being
considered as anti-theft alterna-
tives.”

Jaffe—who manages such alterna-
tive acts as the Jesus & Mary Chain
and St. Etienne, and represents Cre-
ation Records in the U.S.—says a se-
curity system that damages audio-
tapes would “aid and abet home-tap-
ing by offering the consumer a
dreadful-sounding prerecorded prod-
uct.”

What effect these campaigns
might have on the majors’ thinking
was unclear at press time. However,
given Gold Mountain’s clout in the in-
dustry—and the impact artist in-
volvement has had on related issues
like CD packaging and used CDs—
the potential of the letter cannot be
underestimated.

NARM president Pam Horovitz
says the letter poses a “big, major-
league’’ threat to the proposed
acousto-magnetic standard. She says,
“This letter is extremely unfortunate

in that Ron Stone does not have all
the information surrounding the
NARM recommendation at hand, and
that his remarks—for anybody who's
been involved in the process of this
recommendation—are clearly the re-
sult of some misinformation ... We'd
be happy to see that he judges the
recommendation from an informed
point of view, because I assume that
his goals and our goals are the
same.”

Sensormatic marketing manager
Chris Brown downplays the signifi-
cance of Stone’s letter, saying it is
based on outdated information.
Brown says Sensormatic’s rede-
signed “toaster” deactivator does not
produce any sound degradation on
cassettes.

According to information obtained
by Billboard, Stone’s letter went to
the industry’s most powerful execu-
tives, including David Geffen, Clive
Davis, Ahmet Ertegun, Gary Gersh,
Tommy Mottola, Bob Krasnow,
Charles Koppelman, David Glew, Ir-
ving Azoff, Peter Paterno, Al Teller,
Michael Dornemann, Seymour Stein,
Mo Ostin, Lou Maglia, Russ Bach,
Jheryl Busby, and former Gold
Mountain partner Danny Goldberg,
now a senior VP at Atlantic. Stone
and Jaffe were unavailable to com-
ment at press time.

(Continued on page 95)

video specialty stores,” says one
wholesale distributor. ‘“That’s
what ‘Sister Act’ did last fall.”

The strong fourth quarter rental
landscape, according to some ma-
jor rental accounts, will include
‘“‘Indecent Proposal,” ‘‘Dave,”
“Cliffhanger,” “The Firm,” “Last
Action Hero,” “Sleepless In Seat-
tle,” and even the recent “Rising
Sun.” ‘““Made In America’’ may
also be dropped in.

That contrasts with only five
major rental releases—‘Basic In-
stinet,” “Fried Green Tomatoes,”
“My Cousin Vinny,” “White Men
Can’t Jump,” and “Lethal Weapon
3”—during the 1992 fourth quar-
ter.

Innerfield says there were about
1.2 billion rental transactions in
the U.S. during the fourth quarter
of 1992, up from 1991’s fourth
quarter total of 944 million. The
1993 numbers should set a new
fourth-quarter record, she says.

REPRICED PROMOTIONS
The fourth-quarter sell-through
picture has not only been strength-
ened by the addition of ‘‘Dennis
The Menace” and “Free Willy,”
say observers, but by a slew of

L_— l

just announced repriced promo-
tions as well.

Three Disney titles, including
‘““Honey, I Blew Up The Kid,”
“Three Ninjas,” and “The Mighty
Ducks,” have been repriced for
sell-through, as have three high-
profile Warner Home Video titles,
including ‘‘Lethal Weapon 3,”
‘““Passenger 57,”” and ““Under
Siege.”

FoxVideo is also pushing a re-
priced “Last Of The Mohicans,”
while Disney will reprice and re-
promote ‘“Pinocchio.”

During the fourth quarter of
1992, consumers bought 144.7 mil-
lion cassettes, says Innerfield, up
from 1991’s 102 million. She says
the sell-through numbers should
be up this fourth quarter.

STRONG BOX OFFICE

The summer box office has
topped the $2 billion mark for the
first time, says Martin Grove, film
columnist for The Hollywood Re-
porter, “And it’s not all just ‘Ju-
rassic Park’,” which has topped
the $300 million mark. “Even if
you subtract that film, the num-

bers are up,” he says.
(Continued on page 94)

Back To Work. Rolling Stones members Keith Richards, Ronnie Wood, Charlie
Watts, and Mick Jagger take a break at the 17th-century farmhouse in County
Kildare, ireland, where they are writing and rehearsing songs for their upcoming
album. The album, due out next year, will be the Stones’ first release on their

new label, Virgin.

Virgin Radio Adjusts To Listener Feedhack

More Melodies, Personality Are Seen As Key Needs

B BY MIKE MCGEEVER

LONDON—Great Britain’s first
national commercial rock service,
Richard Branson’s Virgin Radio
1215 AM, is adjusting its program-
ming in response to feedback on
its first few months of operation.
The station has changed its out-
put to include more melodic AC
songs, has given presenters more
freedom to develop their personal-
ities, and has altered its compara-
tively generic one-on-one morning
show to a two-man “Rock n’ Roll

Breakfast Show.” The changes are
the results of ‘“‘lessons learned”
from in-house research and listen-
er focus groups since the station’s
April 30 launch (Billboard, May 15).

Meanwhile, the station made its
debut in digital stereo on satellite
and cable in the U.K. Aug. 1, and is
looking to expand service to the
rest of Europe and the U.S.

Joint program director John Re-
vell explains one of the station’s
most important lessons: “Radio, to
most people, is something more
than just pumping out musie, espe-

cially at certain times of the day,
for example breakfast time. Now
we are including more personal-
ity.”

However, Revell defends the
station’s initial policy of emphasiz-
ing musie, with presenters almost
incidental. “If we had gone in ‘pre-
senter-led,’ I think we would have
been accused of being exactly like
BBC Radio FM or Capital FM in
London,” he says. “Now we have
set the bedrock of music that peo-
ple want. What we are doing is

(Continued on page 83)

Alliance/Titus
Deal May Create
New Powerhouse

BBY ED CHRISTMAN

NEW YORK—With a letter of in-
tent to merge Alliance Entertain-
ment Corp. and the Titus Oaks
Companies into a single powerful
wholesaler, Alliance has placed its
plan to become a publicly traded
company on the front burner.

Terms of the merger between
Alliance, a New York-based com-
pany that owns Bassin Distribu-
tors and Encore Distributors, and
Titus Oaks Companies, which
owns CD One Stop and Titus
Oaks Distribution, were not dis-
closed. But the merger would cre-
ate a company with annual sales
of about $285 million, according to
Anil Narung, executive VP and
CFO of Alliance.

After that merger is completed,
Alliance management will move
forward on its planned merger
with Trinity Capital Opportunity
Corp., a publicly traded “shell”
company. But that deal has been
revised to account for Alliance’s
merger with Titus Oaks. Trinity
management now plans on issu-
ing 24 million shares to the own-
ers of Alliance, along with options
and warrants to acquire an addi-
tional 3.6 million shares to Alli-
ance management and certain
others involved with the deal.
Trinity is currently trading at
$5.25.

In addition to those shares, Alli-
ance also will get Trinity’s sole as-
set, about $22 million in cash, and
will control interest in the
company since it will own 24 mil-

(Continued on page 89)

Philips Launches
New GD-I Initiative
With New Divisions

LOS ANGELES—Expanded distri-
bution of Compact Disc-Interactive
software into record, home video,
computer, toy, and book stores will
be a direct result of a global restruc-
turing of Philips Electronics’ world-
wide media and interactive interests.

New York-based Philips Media, a
Philips Electronics company formed
six months ago under president/CEO
Scott C. Marden, will now be the focal
point for all of Philips’ diverse elec-
tronic publishing, programming, ca-
ble, interactive media, and software
retail activities, which span 15 coun-
tries.

Insiders say the restructuring is
somewhat modeled after PolyGram,
a Philips subsidiary.

Two key organizational shifts, says
Marden, will be the creation of Phil-
ips Media Electronic Publishing
(PMEP), which melds L.A.-based
Philips Interactive Media America
(PIMA) with Philips Interactive Me-
dia International and their counter-
parts in various territories.

Specific “label groups” have been
formed under PMEP, including chil-
dren’s music, games, home entertain-
ment, special interest, and education,
as well as a full-motion video/digital

(Continued on page 86)
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“How IMFORTANT IS ROBERT JAMES

WAL_ER? MY WIFE CAN'T PUT THE

BOOK DOAVN, SO | KNOW THIS

RELEASE WILL BE A HIT!

FRANK FALKOW. BUYER,
UNIVERSAL ONE STOP

“IF GIVEN A CHANCE, THIS RECORD
COULD MELT YOUR HEART JUST LIKE
THE BOOK D!D.”

DAVE ROY, BUYER.
TRANS WCRLD MusIC CORP.

“SEL_LING WELL AT ALL FIVE
OLSSON'S BOOKS & RECORDS.
SEEMS TO BE OFF TO A
HEALTHY START.”

JENNIFER BUTLER. HEAD BUYER.
OLSSON’S BOOKS & RECORDS

“I'VE HAD SO MANY CALLS FROM MY
SALES REPS AND SUPERVISORS
I'VE DCUBLED MY ORDER."

DAVE JONES, HANDLEMAN
CCMPANY CINCINNATL

“IT HAS PROVEN TO BE THE
SUCCESS WITH WOMEN THAT WE
ANTICIPATED...AND THE CASSETTE
IS OUTSELLING

THE CD.”

CAVE JACKOWITZ, EXECUTIVE
VICE PRESIDENT, PEACHES

“BIG TEARS = BIG SALES AS WALLER
ROMANCES MUSIC RETAIL.”

JOHN ARTALE, NATIONAL RECORD MART

“*WALLER HAS BEEN WOOING WOMEN
INTO OUR STORES.”

ROY BURKHERT. HARMONY HOUSE

“EARLY SALES HAVE BEEN VERY
STRONG. THIS WILL BE A MAJOR
SELLER THROUGH THE
CHRISTMAS SEASON."

TED SINGER, DIRECTOR OF PURCHASING,
TITLE WAVE, MINNEAPOLIS

AFTER 7 MONTHS AT #1 ON THE NEwW YORK TIMES
BESTSELLER LIST AND 3 MILLION IN BOOK SALES,
AUTHOR ROBERT JAMES WALLER OFFERS
ANOTHER ROUTE TO A VERY SPECIAL PLACE...

T H E

B A L L A D S

O F

THE DEBUT ALBUM FROM

ROBERT JAMES WALLER

82511

A COLLECTION OF STANDARDS AND ORIGINAL SONGS FROM THE
HEART INCLUDING “THE MADISON COUNTY WALTZ,”
“TANGERINE,” AND “"AUTUMN LEAVES”

PRODUCED BY: ARIF MARDIN

ao

THE ATLANTIC GROUP © 1993 ATLANTIC RECOROING CORP A TIME WARNER COMPANY
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Radio Acceptance Eases For Hard Rap
Top 40, R&B Embrace Acts Once Shunned

@ BY HAVELOCK NELSON

NEW YORK—Hard-edged rap is
breaking out of the underground
with ever-increasing sales figures, as
a slew of artists are embraced by pop
radio. The genre’s fan base continues
to expand as titles appeal to greater
numbers of mainstream R&B listen-
ers, alternative-rock fans, and a fe-
male audience that traditionally
shunned hard, or “reality,” rap.

Indeed, business has never been
bigger for these once-outlaw stylists.
Industry executives point to several
cultural and artistic reasons for the
breakthroughs that have occurred,
including the popularity of rap video,
an increasingly competitive radio
landscape, and the musical blends
that characterize many recent re-
leases.

Leading the hard pack of crossover
talent is Dr. Dre, whose Death
Row/Interscope album “The Chron-
ic” has sold about 2.5 million units,
according to SoundScan. The former
N.W.A member
has climbed the
rap, R&B, and pop
charts with two
singles featuring
Snoop Doggy
Dogg, ‘“Nuthin’
But A ‘G’ Thang”
and “Dre Day.”

Other best-sell-
ing albums sport-
ing street aesthetics are Jive's “Men-
ace II Society” soundtrack, which in-
cludes coarse cuts by MC Eiht
(“Straiht Up Menace”) and Spice 1
(“Trigger Gots No Heart”) and has
sold more than 500,000 units; Onyx’s

DR. DRE

Exec Finds Joy Of Rediscovery
Working With Wamer Vaults

@ BY MARILYN A. GILLEN

NEW YORK—Warner Bros. Records
has been digging into its archives and
turning up some long overlooked, un-
derexposed, or just plain unavailable
musical gems.
“Some things
are just too good
to be lost to the
ages,” sums up
New York-based
A&R VP Gregg
Geller of the
guiding principle
behind Warner

Cover art for Maria Muldaur and
Faces albums.

“I also wanted this series to repre-
sent this record company in terms of
its diversity,” he adds. “This is a com-
pany that has never allowed itself to
be slotted in one genre of music or
one style. It's always been a very ad-
venturous record
company, espe-
cially for a big
company, and [
want these re-
cords to convey
that impression. I
think these first
titles certainly
do.”

Archives, a new
series of vintage reissues, fresh com-
pilations, and boxed sets to be culled
from Warner Bros.’ vaults. “And
some things were just never found in
the first place.”

The first raft of 16 albums from
the open-ended series launches Sept.
14 and includes reissues of classic re-
cordings from Small Faces, Faces,
Tower Of Power, Bill Evans, and Ma-
ria Muldaur; bonus-track albums
from Count Basie and Lowell
George, the latter boasting a previ-
ously unreleased demo; new compila-
tions of material, some of it never be-
fore released, from the Everly Broth-
ers, Tony Joe White, and Charles
Wright & the Watts 103rd Street
Rhythm Band; and a double-album
reissue from Joao Gilberto. The al-
bums span the '60s through the '80s.

“On the debut slate especially, I
wanted to make available titles that I
felt there would be a significant de-
mand for in the marketplace,” Geller
says, pointing particularly to the
Small Faces and Faces albums—
“First Step,” “Long Player,” “A Nod
Is As Good As A Wink To A Blind
Horse,” and “Ooh La La.” “We get
letters about those all the time, and
it's inexplicable why they haven't
been available.

The bulk of the
releases are single CDs and, as part
of the label's Super Savers line, will
carry an $11.98 tag. Other prices
vary, Geller says. The Everly Broth-
ers’ 50-song, two-CD set, for in-
stance, is ticketed at $19.98. The Gil-
berto title, consisting of two LPs on
one CD, is $15.98.

Reissues feature the original al-
bum-cover artwork “whenever possi-
ble,” with the addition of a Warner
Archives logo. “There are a few in-
stances where we were unable to re-
produce the art,” Geller notes, “and
in one case, with the Faces’ ‘Long

(Continued on page 89)

“Bacdafucup” on Def Jam, which
spawned ‘‘Throw Ya Gunz'” and
“Slam’’ and has sold 650,000; and
Naughty By Nature’s “19 Naughty
II1,” which has sold about 860,000
units.

Cypress Hill's “Black Sunday,” on
Ruffhouse/Columbia, debuted at No.
1 on the Billboard 200 and Top R&B
Albums charts (Billboard, Aug. 7),
and has sold about 540,000 units.
Meanwhile, Kris Kross™ “Da Bomb”
(Ruffhose/Columbia), which debuted
at No. 13 on the Billboard 200 (Bill-
board, Aug. 21), has already sold
about 60,000 units.

Dr. Dre’s former N.W.A col-
leagues, Eazy-E, Ice Cube, and M.C.
Ren also have had significant chart
success (Billboard, Jan. 30).

Another album gathering attention
is the upcoming release from Snoop
Doggy Dogg, slated for release in
late August, a period that also will
produce new albums from Garth
Brooks and Mariah Carey.

The list of street-style singles that
have made strides at top 40/rhythm
radio includes Dre's twin hits, Ice
Cube featuring Das EFX's “Check

(Continued on page 94)

@ BY CHRIS MORRIS

LOS ANGELES—Virgin Re-
cords, which customarily mounts
parties to celebrate album re-
leases or platinum certifications,
threw an uncommon bash Aug.
13 in Beverly Hills to mark the
conclusion of a lawsuit.

The day before, a federal jury
here had found in favor of Vir-
gin, which had been the defen-
dant in a suit brought by vocalist
Yvette Marine. Marine claimed
that she had sung co-lead vocals
on two tracks of Paula Abdul’s
multiplatinum 1988 album “For-
ever Your Girl,” and that the la-
bel had robbed her of proper
credit and copyright interests.

Marine, who filed her lawsuit
in April 1991, had sought dam-
ages of $3 million-$3.5 million.

The jury took barely more than
three hours to decide in Virgin's
favor, thus exonerating both the
label, which had been accused of
“deceptive conduct” by Marine's
attorneys, and Abdul, whose cre-

Virgin, Abdul Gelebrate
Victory In Marine Lawsuit

dentials as a vocalist could have
been besmirched irredeemably
by a finding for Marine, even
though she was not a defendant
in the suit.

Virgin's invitation-only celebra-
tion of the verdiet, held at the
trendy club Tatou, might have been
mistaken for a standard industry
affair by someone unfamiliar with
the players in the legal drama:
Champagne was proffered by bot-
tle-wielding waiters, and hors
d’oeuvres and desserts were
served.

But Virgin's lawyers and even a
couple of invited jurors unobtru-
sively rubbed elbows with Virgin
Music Worldwide chairman/CEO
Ken Berry, Virgin Records presi-
dent/CEO Phil Quartararo, and
other label, record business, and
press invitees.

When “I Need You,” a track from
“Forever Your Girl” that had been
played dozens of times in Judge A.
Wallace Tashima’s courtroom,
blared over the club’s sound sys-

(Continued on page 31)

All's Wells. Writer/producers Meech and Noel Welis—the son and daughter,
respectively, of late Motown singer Mary Wells—sign an exclusive worldwide co-
publishing agreement with Giant Music Publishing. Meech and Noel are currently
writing and producing songs for Brigitte McWilliams (Virgin), Shaquille O’Neal
(Jive), and Dee (Def Jam), as well as for their own major label debut, “Welis.”
Shown in front is Noel Wells. Shown in back, from left, are Dale Kawashima,
president, Giant Publishing; Meech Wells; and Irving Azoff, chairman of Giant

Records and Giant Publishing.

Sony Readies Ren & Stimpy Launch

B BY DEBORAH RUSSELL

LOS ANGELES—Those outlandish
animated outcasts, Ren & Stimpy, be-
gin their recording career Aug. 31,
when Sony Wonder launches the
Nickelodeon collection, a new audio/
video line.

The duo’s debut album, “Ren &
Stimpy—You Eediot,” features tunes
from the popular Nickelodeon TV se-
ries, ““The Ren & Stimpy Show,”

which chronicles the puerile antics of
Ren, a bug-eyed, scrawny chihuahua,
and his gullible feline pal Stimpy. The
album includes some 15 extended and
remixed tunes, heard on the show, as
well as an eight-page songbook fea-
turing original art and lyrics.

Ren & Stimpy’s audience tran-
scends the 6-to-11-year-old demo-
graphic for which 'most Nickelodeon
programming is geared, as some 30%
of Ren & Stimpy viewers are older

than 18, according to Sony Wonder.
Thus, Nickelodeon and its Sony Mu-
sic partner Epic Records will combine
forces to hit both markets, says Tom
Ascheim, VP of Nickelodeon Enter-
tainment Products.

“The album really captures the se-
ries; it has a somewhat sophisticated
message,” Ascheim says. “At its
core, Nickelodeon will always go for
kids. But we're trying to hit all age

(Continued on page 94)

MTV, Modem Rock
Keys To Success
For Capitol Bands

B BY CARRIE BORZILLO

LOS ANGELES—Capitol Records,
still settling in under new president/
CEO Gary Gersh, is enjoying twin
success stories with the debut al-
bums by Blind Melon and Radiohead.
Both records were released when the
company was led by former presi-
dent/CEO Hale

Milgrim.

Powered by HEé\T
hpa\r]ygllgygyhg SEEKERS
single “No Rain
at r%lodem-rock o * IMPACT »
dio and MTV, BB VRS
Blind Melon’s self-

titled debut has been the Greatest
Gainer on The Billboard 200 for three
consecutive weeks. During the past
four weeks, the album has jumped
from No. 60 to No. 28 to No. 10 to its
current position at No. 7. “Blind Mel-
on” was certified gold this month.

Radiohead’s success story lies in
its first single, “Creep,” which has
garnered heavy play on modern-rock,
album, and top 40 stations (Billboard,
May 15). This week it is No. 39 with a
bullet on the Hot 100 Singles chart; it
peaked at No. 2 on the Modern Rock
Tracks chart in June.

Additionally, the Radiohead album,
“Pablo Honey,” released in April, has
been holding steady at No. 32 on The
Billboard 200 for the last four weeks.
The band is the only new U.K. act to
reach the top 40 on The Billboard 200

(Continued on page 87)
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MESSAGE IN A BOX

THE COMPLETE RECORDINGS

=POLICE

includes:
All five studio albums * Rare B-sides ° Live tracks * Comprehensive 64-puge beokiet with many rare and unreleased photos
A compelling history of the band that created some of the most arresting music of this or any time. Trace the growth of this remarkable band from
their early experiments in punk/romantic fusion (1977's independently released single “Fallout”) through the subtle pop deconstructions of
“Roxanne” and “Message In A Bottle” to the sophisticated blend of pop and jazz evidenced on classic songs like “Every Breath You Take.”
In-Store Street Date: September 28th, 1993 [Y)
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Holiday Boxed Sets Pose Ghallenges
Retailers Wonder Where To Rack Them

B BY CRAIG ROSEN

LOS ANGELES—The annual ava-
lanche of Christmas-season boxed
set releases has retailers enthusias-
tic about the opportunity to sell the
high-ticket items, but merchandis-
ing the sets has become more com-
plex since the elimination of long-
boxes.

Most boxed sets are still housed
in longbox-sized or album-sized
packages, making them difficult to
rack with other catalog titles.

Inspired by boxed-set hits from
Bob Marley, Led Zeppelin, Robert

Johnson, Eric Clapton, and the Mo-
town label from Christmas seasons
past, labels are again preparing a
slew of deluxe releases. The fall
crop includes titles by the Police,
Paul Simon, Prince, Led Zeppelin,
Frank Sinatra, Johnny Mathis, the
Moody Blues, Annette Funicello,
Janis Joplin, Perry Como, Otis
Redding, Diana Ross, Joan Baez,
and Ella Fitzgerald (See Holiday
Product Showcase, page H-4).

The 35-store Kemp Mill Music is
one of several chains that has creat-
ed separate boxed-set sections in its
stores, in part because of fixture

Sinatra’s Golumbia Years
Gelebrated In 12-GD Box

EBY IRV LICHTMAN

NEW YORK—It's The Voice before
he evolved into The Chairman Of
The Board.

It’'s Frank Sinatra’s Columbia
years (1943-52), which are the sub-
ject of the label’s biggest pop pro-
ject in history: a 12-CD boxed set
due in-store Oct. 5 from its Legacy
line with a list price of $249.98 (CD
only).

Besides the ticket price, the boxed
set is also staggering in its pro-
gramming and packaging. In a com-
plete chronological rundown of Sin-
atra’s years with Columbia, the set
includes 285 recordings, with more
than half, 150, unavailable since the
78 rpm era; 25 of the tracks are pre-
viously unreleased, while three
qualify as newly discovered ses-
sions.

The discs are packaged in a blue-
tint, maple-wood container with a
plexiglass front slider that sports a
frosted image of Sinatra.

As massive a project as it is, the
release has not been produced as a
limited edition. “It’ll be a catalog
item, and we’ll make as many boxes

as we have to,” says Gary Pacheco,
senior director of Columbia Legacy,
who is also the set’s project director
and is guiding the box’s marketing
and sales strategy.

Pacheco says the initial run will
be about 20,000 editions. “We’re just
starting to take orders. Once the
buzz starts and people hear this
stuff for the first time in almost 50
years and get a look at the box, a lot
of them will want it.” Pacheco esti-
mates the total cost of the project at
$500,000, an outlay largely the re-
sult of studio time at Sony’s new re-
cording facilities in New York and
the elaborate packaging.

In an accompanying 144-page
bound book on Sinatra’s life and Co-
lumbia career, New York radio per-
sonality and Sinatra guru Jonathan
Schwartz has the following to say
on the set’s significance: “The re-
cordings gathered here are the first
mass of communication Sinatra is-
sued as himself, unassociated with
band or leader. They stretch across
the 1940s as a measure of the land:
America at war. America advancing
to the halfway point of the 20th cen-

(Continued on page 95)

RECORD COMPANIES. David Fitch is ap-
pointed VP of sales for RCA Records
in New York. He was VP of sales and
national accounts for PolyGram
Group Distribution.

Sony Music International in Lon-
don names Tracy Nurse director of
European marketing, Columbia label,
and Monica Marin director of Euro-
pean marketing, Epic label. They
were, respectively, marketing man-
ager, Columbia label, and marketing
manager, Epic and associated labels.

Susan Markheim is promoted to
head of international for Giant Re-
cords in Los Angeles. She was do-
mestic product manager and director
of international.

Sean Fernald is promoted to na-
tional director of video promotion for
Capitol Records in New York. He
was director of video promotion.

Dina Mercaldi is promoted to se-
nior director of creative administra-
tion and advertising for Arista Re-

FITCH

NURSE

cords in New York. She was director
of creative administration and adver-
tising.

Glenn Schwartz is appointed man-
ager of business affairs for Sony Mu-
sic Special Products in New York. He
was coordinator for the travel and ex-
penses department.

Micheline Wolkowicz is appointed
associate director of legal affairs for
RCA Records in New York. She was
an associate at Loeb and Loeb.

Sara Rubenstein is named director
of national promotion for Restless
Records in Los Angeles. She was pro-

changes over the last year. ‘“The
larger size of the boxes create a
challenge for us, since we converted
all of our stores to sell product in
jewel boxes,” says Howard Appel-
baum, VP of the Beltsville, Md.-
based web.

Stan Goman, senior VP of retail
operations for the 76-store West
Sacramento, Calif -based Tower Re-
cords chain, concurs that the size of
the packaging represents a prob-
lem. “I would like to have them all
in jewel box-sized packaging, so we
can keep them as catalog items,” he
says. “In the perfect world we
would have both [the jewel box-
sized packaging and the larger box-
es].”

Many Tower stores have also cre-
ated boxed-set sections, but because
of the different-sized packages, it
“really looks jumbled,” Goman
says.

MESSAGE IN A BOX

Many retailers predict the Po-
lice’s ‘““Message In A Box’’ from
A&M (Billboard, Aug. 21) will be
this year’s blockbuster set. “I ex-
pect the Police to be the ‘Motown’ of
last year,” says Roman Kotrys,
owner of the three-store Dearborn,
Mich.-based Repeat The Beat chain.
“For the Police, we put in the big-

gest preorder for any boxed set.”
Kotrys also expects Atlantic’s
new Led Zeppelin sets—a double-
CD collection and the 10-CD “The
Complete Studio Records”—to be
strong sellers. “With Led Zeppelin,
how can you ever go wrong?” he
says. The double-CD collection con-
tains the remaining remastered stu-
dio recordings that were not on the
1990 “Led Zeppelin” four-album set.
In general, Kotrys applauds the
box binge. “As a retailer, I hope the
boxes never stop,” he says, adding
that even some less-heralded titles
have performed decently. “Who
would have thought the Bee Gees
box would sell?” he says. “We didn’t
sell too many, but it still sells today.
(Continued on page 95)

EXECUTIVE TURNTABLE

MARIN MARKHEIM

motion coordinator at One Way Inc.

Sony Music Special Produects in
New York appoints Ed Rahn and
Deborah Aldea associate directors of
licensing. They were, respectively,
manager of contract administration
and manager of contract analysis,
business affairs, for Sony Music In-
ternational.

Imago Recording Co. names Chris
Baca West Coast regional promotion
rep in Los Angeles and Reggie
Blackwell Midwest regional promo-
tion rep in Detroit. They were, re-
spectively, an independent promoter,

Proud Proclamation. The Proclaimers—Charlie Reid, left, and Craig Reid—
display their Popular Uprisings T-shirt awards, earned for reaching the top of
the Heatseekers chart with the 1989 aibum, ““‘Sunshine On Leith.” The
Chrysalis/ERG title was revived when the song “I'm Gonna Be (500 Miles)”
was featured in the movie “‘Benny & Joon.” (Photo: Glenn Waggner/BPl)

Eazy-E Eyes Appeal After
Gourt Kills Rackets Gharge

B BY CHRIS MORRIS

LOS ANGELES—While a federal
court judge here has dismissed
racketeering charges lodged by rap-
per Eazy-E against Sony Music, So-
lar Records, and former N.W.A
partner Dr. Dre and his record la-
bel, Death Row Records, the action
is not the end of the line for Eazy-
E’s case.

On Aug. 9, U.S. District Court
Judge William J. Rea, acting on a
motion by the defendants, dis-
missed charges related to the Rack-
eteer Influenced & Corrupt Organi-
zation statute. The charges were
made in the third amended com-
plaint of a suit first filed by Eazy-E
(Eric Wright) in October 1992 (Bill-
board, Oct. 24).

The defendants also included
Sony Music Entertainment presi-

dent Tommy Mottola and West
Coast senior VP of business af-
fairs Craig Sussman; Epic Records
president Dave Glew and senior
VP of black music Hank Cald-
well; Solar owners Dick Griffey
and Virgil Roberts; Death Row ex-
ecutive Marion “Suge’’ Knight;
and artists the D.0.C. (Tracy Cur-
ry) and Michel’le (Michelle Tous-
sant).

The racketeering counts alleged
that the defendants had conspired
with Dre (Andre Young) to break
his contract and others held by
Eazy-E’s Comptown Records, bet-
ter known as Ruthless Records.

Rea dismissed five racketeering
claims with prejudice, meaning the
ruling would have to be appealed
in the Ninth Circuit Court of Ap-
peals. Eazy-E’s attorney, Michael

(Continued on page 74)

FERNALD MERCALDI

and promotion manager at Columbia.

Beth Foster is named VP of Mono-
gram Entertainment Network for
the U.S. in Montreal. She is also co-
owner of BDF Entertainment Co.

Lorraine Margala is appointed VP
of Pavement Music Inc. in Oakbrook
Terrace, Ill. She was director of me-
dia and artist relations at Rec Light
Entertainment.

PUBLISHING. John Murphy is appoint-
ed senior VP of information technolo-
gy for EMI Music Publishing in New
York. He was VP of information

SCHWARTZ MURPHY

technology.

William Bird, Robert Glanville,
and Matt Gute are promoted to re-
gional managers/national accounts
at BMI in New York. They were, re-
spectively, regional manager, manag-
er of regional industry relations, and
regional manager.

Brady Benton is named assistant
manager of film and television licens-
ing for peermusic in Los Angeles. He
was head of the research and infor-
mation department of BMI's West
Coast office.
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“Dazzling...the concert began in overdrive and ended out in the ionosphere "—TIME

The 30th Anniversary Concert Celebration

The Band © Booker T and The M.G.’s* ® Mary-Chapin Carpenter/Rosanne Gash/
Shawn Colvin ® June Carter Cash/Johnny Cash ¢ Tracy Chapman ® The CGlancy Brothers
and Robbie 0’Connell with special guest Tommy Makem e Eric Glapton ® Bob Dylan
Nancy Griffith with Carolyn Hester* e George Harrison © Richie Havens ¢ Chrissie Hynde
Kris Kristofferson ® Roger McGuinn  John Mellencamp ¢ Willie Nelson ¢ Sinéad 0’Connor*
The O’Jays o Tom Petty & The Hearthreakers ® Lou Reed ® Eddie Vedder/Mike Mccready
Johnny Winter ¢ Stevie Wonder ® Ron Wood * Neil Young

Specially-Priced on 2 Compact Discs, 2 Cassettes, and 3 Records.

Also available on Columbia Music Video and Laser Disc with bonus songs and backstage fostage.

Dl An All-Star Celebration 0f The Music 0f Bob Dylan.
In Stores Tuesday, Aug. 24.
COLUMBIA * Inds bonus port includ ‘uvi‘nu‘hurdiuuh.'MM‘.,MMMMMTMMMMMWI"M“W“M.lflﬂ.luquﬂﬁqlﬁemh COLOMBIA MUSIC VIDEO

BOB DYLAN NOW ON TOUR

8/21 Seattle, WA « 8/22 Vancouver, BC - 8/25 Denver, CO - 8/27 Minneapolis, MN - 8/28 Milwaukee, W1 - 8/29 Chicago, IL - 8/31 Detroit, MI - 9/2 Toronto, ONT - 9/3 Syracuse, NY - 9/4 Saratoga, NY
9/5 Groton. CT - 9/8-9 Vienna, VA - 9/10-11 Jones Beach, NY «9/12 Mansfield, MA - 9/14 Holmdel, NJ - 9/17 Charlotte, NC - 9/18 Atlanta, GA - 9/19 Raleigh, NC - 9/21 Tampa, FL » 9/22-23 Miami, FL
10/1 Costa Mesa, CA - 10/2 Hollywood, CA - 10/3 San Diego, CA - 10/5 San Bernardino, CA « 10/7 Concord, CA - 10/8 Sacramento, CA « 10/9 Mountain View, CA
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‘Kerosene’ May Light Cracker’s Fire
New Virgin Set Fuses Grooves, Rock Vibe

8 BY CATHERINE APPLEFELD

WASHINGTON, D.C.—With its sec-
ond album, Cracker has matured from
“Teen Angst,” its chart-topping 1992
modern-rock hit, to slower, jangly
grooves intermingled with energetic
romps on the band’s new Virgin Rec-
ords album, “Kerosene Hat.”

To capture that sound, the band and
producer Don Smith headed to one of
front man David Lowery's old hang-
outs: the dusty desert community of
Pioneertown, Calif,, where an aban-
doned soundstage served as recording
studio for five weeks.

“There was a whole different vibe,
and [ think the result is a record that
has a real Americana rock spirit,” says
Mark Williams, Virgin VP of A&R, who
had signed Lowery’s former band,
Camper Van Beethoven, to Virgin and
continued the relationship with
Cracker.

Virgin is preceding the album, due
Tuesday (24), with the single “Low,”
which Williams says is a fitting repre-
sentation of the band’s more guitar-
driven sound. The label is targeting
college and alternative radio, with al-
bum rock on the horizon.

Although he had not yet heard the
single, Kevin Stapleford, OM for San
Diego alternative station XETRA, says
the group's past records have done

very well at the station and he has high
hopes for the new material.

“We like them. We played a lot of
Camper Van Beethoven and out of all
the alternative stations, we're one of
the most rock-leaning, which is why
Cracker did so well for us before,” he
Says,

In June, Cracker and Jellyfish
played a free concert sponsored by
XETRA that drew more than 500 peo-
ple to San Francisco’s Hard Rock Cafe.

Recording “Kerosene Hat” in a des-
ert town seemed a natural for Lowery,
who abandoned the silver-lined pres-
sure of L.A. three years ago for the rel-

CRACKER: David Lowery, Johnny
Hickman.

Columbia Lights The Light
On Nyro’s Studio Comeback

@ BY JIM BESSMAN

NEW YORK—It's been almost 10
years since Laura Nyro's last studio
album, but her forthcoming “Walk
The Dog & Light The Light” show-
cases the pre-eminent singer/song-
writer's rededication to her craft, as
well as an eagerness to perform her
virtually patented brand of jazz/R&
B-inflected pop.

The Columbia artist has spent the
last year and a half working meticu-
lously on the Gary Katz-produced
project, which is set for a Sept. 7 re-
lease. The album features all origi-
nals, except for opener “Oh Yeah,
Maybe Baby,” by Phil Spector and
Hank Hunter, and the closing soul-
cover blend of “I'm So Proud” and
“Dedicated To The One I Love.”

“We double-checked everything.”
Nyro says. “Like I told Gary. ‘I aint
no chick singer who just comes in
and sings and that's it!" There were
a lot of odds and ends involved in
completing the project, and it took a

LAURA NYRO

real commitment.”

Nyro, whose "60s catalog provided
smash hits for the likes of Blood,
Sweat and Tears, the Fifth Dimen-
sion, and Barbra Streisand, says the
record also signifies a renewed com-
mitment to her songwriting. “I'm
more disciplined with my writing
now,” she says.

“It’s back at the top of my list,
along with concentrating on my
show and practicing it. But every-
thing takes time.”

Work on “Walk The Dog” com-
menced after a five-year period of
playing smaller venues throughout
the country. These included New
York's Bottom Line, where she rec-
orded her 1989 album, “Laura—
Laura Nyro Live At The Bottom
Line,” released on Cypress Records.

“It wasn’t time for me to go back
into the studio, but to just go out and
sing like when I was a teen, all these
vears later—at 40, basically—and
be a musician and really feel it, with-
out getting too cerebral,” Nyro says.
“The powers-that-be at Columbia at
the time didn’t want to put [the live
album] out. but after a heart-to-
heart, thev let me do it for another
label.”

That album’s “To A Child” has
been rerecorded for “Walk The
Dog,” and reflects Nyro’s devotion
to raising her son, who is now a teen-
ager. During this period she became
as concerned with “not throwing mi-
crowave pizza into the oven” as with
any of her other career endeavors.

(Continued on page 21)

ative isolation of central Virginia.

“I just got tired of hearing about
what the next big thing was going to be
from all my friends who were either in
the music business or musicians,” he
says. “What's really great about living
in Virginia is that I don’t feel out of
touch with anything musically, but all
the bullshit gets filtered out.”

However, Lowery did solicit a
Hollywood figure, Sandra Bernhard,
when it came time to shoot the video
for “Low.” Filmed by “Teen Angst” di-
rector Carlos Grasso, it features Low-
ery engaged in a boxing mateh with
Bernhard, whom he describes as “my
feminine counterpart.”

Lowery’s relocation has also made
for an interesting songwriting partner-
ship with guitarist Johnny Hickman,
who still resides on the West Coast.

Sweet Thing. Zoo Entertainment artist Matthew Sweet, fourth from left, takes a
break after a New York showcase. Shown, from left, are Candy Masengale, Zoo
VP of sales; BMG Distribution president Pete Jones; BMG international VP of
international marketing and promotion Nancy Farbman; Sweet; BMG VP of
finance Michael Benjamin; BMG Distribution New York branch manager Dickey
Zwirn; an unidentified guest; and Sweet's manager, Russell Carter.

(Continued on puage 18)

DEF AND BURIED: The Rev. Al Sharpton will lay
the “Def” in the Def American label to rest on Friday
(27), when the record company officially changes its
name to American Records. “The Death Of Def,” as the
funeral service is being called, will take place at the
Chapel of the Psalms at Hollywood Memorial Park Cem-
etery before 500 of the label’s friends and artists. Amer-
ican Records founder/owner Rick Rubin has arranged
for a funeral procession, complete with a New Orleans-
style funeral marching band, to lead the Def casket to
its final resting place in the ceme-

Ee_f_, DIlmh, And Déad; _T_in?le Out For Tee:
Capitol Shuffles Schedule; An Odd-yssey

|

merly Prince. For those of you playing along at home,
the correct answer is Formerly Prince. “Glam Slam
Ulysses,” an interactive musical theatrical production,
was slated to open Aug. 21 at Los Angeles’ Glam Slam
nightclub. The hourlong event showcases 13 new songs
by Formerly Prince (we still don’t know how to pro-
nounice that symbol. goshdarnit), including “Come,”
“Dark,” “Dolphin.” and other one-word titles. The
show, in which Formerly Prince does not appear, fea-
tures 12 dancers and, in what must be quite an acting

stretch, stars Paisley Park artist

tery. Afterwards a party, loud
enough to raise the def, we're sure,
will be held at a nearby bowling al-
ley. Rubin says he’s ditching “def”
because the term has become a
cliché. The name change does not
signify a shift in direction for the
label, according to a spokesperson.

Carmen Electra as Ulysses' gal
pal Penelope. According to a
source, who says these tunes do
not sound radically different from
the old Prince’s material, there
are no current plans to release any
of these songs on CD—so the only
way to hear them is to attend the

New signees include Skinny
Puppy and MC 900 Foot Jesus.

TEE TIME: On Saturday (28),

New York’s Lonestar Roadhouse will play host to a trib-
ute to keyboardist Richard Tee, who died of cancer July
21 (Billboard, July 31). A founding member of the R&B
outfit Stuff, Tee also played keyboards with Paul Simon
for several years and worked with Marvin Gaye, Billy
Joel, Aretha Franklin, Roberta Flack, Phoebe Snow,
Barbra Streisand, and others. The evening will reunite
the remaining members of Stuff: Cornell Dupree (who is
organizing the event), Gordon Edwards, Eric Gale,
Chris Parker and Steve Gadd. Special guests are also ex-
pected for the two shows. Tickets wre $20. A spokesman
for Warner Bros. says there e no plans to reissue either
of Stuff’s two releases, recorded for the label in the late
"70s, by vear's end.

M()VE 'EM BACK: In order to give the new regime
time to acquaint itself with the artists and releases, Capi-
tol Records has pushed back several albums into next
vear. Originally slated to come out in September, records
by Crowded House and Richard Thompson are now
scheduled for January. A fall Richard Marx project also
has been moved to 1994. Although Mazzy Star's album
will come out this year, the November release originally
was slated for this summer.

WH() COULD POSSIBLY THINK of mounting a
musical based on Homer’s “Odyssey?" The only two
possible choices are Andrew Lloyd Webber or For-

by Melinda Newman

show. “Glam Slam Ulysses” will
run in L.A. through Sept. 3, and
will play at Formerly Prince’s
M:nneapolis Glam Slam club in the
fall. CAA is looking into the feasiblity of booking the
show at other clubs around the country.

THIS AND THAT: Contrary to earlier reports, Ma-
donna will bring her “Girlie Show” tour to the U.S.,
perhaps as early as October ... Rykodisc will release
“Born To Choose,” a compilation album that will benefit
pro-choice groups. on Oct. 26. The collection includes
rare and previously unreleased tracks from such artists
as Cowboy Junkies, Matthew Sweet, John Trudell,
NRBQ, Mekons, Pavement, Tom Waits, Lucinda
Williams, lelmet, Megadeth, Soundgarden, Sugar,
and R.E.M. with Natalie Merchant. Proceeds from
the album will go to the National Abortion Rights Ac-
tion League, the Brookiyn Women's Anti-Rape Ex-
change, and Women’s Health Action and Mobiliza-
tion ... Eric Clapton garnered three nominations for
the 1993 Jukebox Awards, to be presented Oct. 22 by
the Amusement & Music Operators Assn. Clapton is
up for the Jukebox living legend award, while his song
“Layla” is vying for Jukebox single of the year and
“Unplugged” is up for Jukebox Pop CD of the Year.
Artists with two nominations include Whitney Hous- |
ton, Brooks & Dunn, Ugly Kid Joe, Spin Doctors, |
Mary J. Blige, Arrested Development, and Michael I
Bolton . .. Capitol Records artist Dave Koz makes his

movie debut in a scene in the upcoming “Wayne's l

World I1.”
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Hotter Than A Hoochie Coochie!
Alan Jackson Goes #1 Across-The-Board

The Album :

| “A Lot About Livin’
(And A Little ‘Bout Love)” - (§)
Now Double Platinum!

~ The Single :
J - o~
“Chattahoochee” - @for 4 Weeks!
\ p [ . 1]
- His 12th Consecutnve@ Single!

5
e

: ,’-.,". The Video :
e
2 : fe ”“’ “Chattahoochee” -

2 R @ at CMT and TNN!

. The Nominations :

Capped Off By An Incredible o
CMA Nominations !

eEntertainer of the Year
eMale Vocalist of the Year
¢ Album of the Year “A Lot About Livin’”
*Song of the Year “Chattahoochee”
*Single of the Year “Chattahoochee”
*Video of the Year “Chattahoochee”
®Vocal Event of the Year

with George Jones & Friends

Thanks Everybody, for another
Alan Jackson smash!

m © 1993 Arista Records, Inc., a Bertelsmann Music Group Company
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Mickey Mouse Club Targets Teens With Oct. Album Release

B BY DEBORAH RUSSELL

LOS ANGELES—More than three
decades after quintessential Mouske-
teer Annette Funicello left her mark on
the Billboard Hot 100 Singles chart,
Walt Disney Records will release
“MMC,” an album by members of the
new “Mickey Mouse Club” TV series.
The Sept. 14 release targets teens
with its mix of R&B, funk, and hip-hop
tunes, and the label is gearing up for
a cross-promotional blitz that taps the

Disney Channel, the Target retail
chain, the teen magazine industry, and
conventional radio, video, and club out-
lets.

“With ‘Beauty & The Beast’ and
‘Aladdin,” we put our foot back into the
pop marketplace,” says Mark Jaffe, VP
of Walt Disney Records. The sound-
track albums peaked at No. 19 and No.
6 on The Billboard 200 respectively,
and generated the top 10 pop single
“Beauty & The Beast” and the No. 1 hit
“A Whole New World.”

“This album fits right in with our
[eatalog] of family-oriented titles and
pop~driven soundtracks,” Jaffe notes.

While “MMC” may not have a block-
buster film to push it up the charts, the
title will benefit from “full support” via
the Disney Channel’'s “Mickey Mouse
Club” program, which stars the eight
artists featured on the album. The pop-
ular series was revived six years ago,
and has been the network’s highest-
rated afternoon series for the past four
years. About 1 million viewers tune in

to each weekday broadcast.

“We're going to start with the Dis-
ney Channel fan base and go from
there,” says Jaffe. Music videos, short
live performances, and a live concert
special will air during the fall season in
conjunction with the TV show. The Dis-
ney Channel also will launch a viewer
sweepstakes soon after the album re-
lease.

The album track “Flava” hits clubs
concurrent with the album release, and
the dance-oriented cut lays the ground-

Rykodisc has a reputation as a highly innovative and
etermined label, two qualities which have earned it
reat success as it enters its 10th anniversary year.
Billboard celebrates “Ten Years In The Life of Rykodisc”
with a historical overview of this maturing indie. From
its founding, to key artists and releases, to the exciting
acquisition of artists Elvis Costello, Sugar, Bowie, Ringo

and Morphine, this r?

philosophies behind the

ort will expose the guiding
evelopment of the label and its

direction for the future. Other special features will
include a report on Rykodisc Overseas, REP Distribution,
and special projects (ie. Grammy-winning Bowie “Sound
& Vision” box, and the first cd game “Play It By Ear”).

ISSUE DATE:
AD CLOSE:

Join Billboard in a tribute to this feisty indie!
NY: 212-536-5004 Ken Piotrowski, Ken Karp
LA: 213-525-2300 Jon Guynn, Gary Nuell
Europe: 44-71-323-6686 Christine Chinetti

OCTOBER 9

SEPTEMBER 14

Billbeare

work for the Oct. 25 pop single release
of “Real Talk.”

Viewers of the “Mickey Mouse Club”
program will begin seeing the “Real
Talk” video Aug. 30, and mainstream
music outlets will receive the video
soon after. Four additional singles and
videos are penciled in for fall release

(Continued on page 20)

CRACKER’S FIRE

(Continued from page 16)

“Basically we were on tour for nine
months and then we took a few months
off and then I went out there about a
week [before recording],” says Low-
ery. “We really don't work things out
until we're in the studio.”

While in Pioneertown, Lowery kept
playing the Grateful Dead song “The
Loser.” “We were just doing it for a B
side,” he says, “but then we had the
tape and played it for our friends, and
everyone kept flipping out about it so
we decided we'd put it on the album.”

“David, with Camper and Cracker,
has always had an aesthetic similar to
the Dead,” says Williams. “It’s an
American phenomenon and they put on
a great show.”

As with the first album, touring will
play a major role in exposing “Kero-
sene Hat,” Williams says. A special fo-
cus will be the West Coast, where
Cracker spent less time playing last
time out,

Before the tour starts in October,
Lowery and Hickman have to find a
new bass player and drummer. “It’s
kind of like a floating lineup,” says
Lowery, explaining the band has had
four different drummers, and bassist
Davey Faragher, who played on both
albums, wanted to take time off to
spend with his family.

Despite the round of auditions that
lies ahead, Lowery is looking forward
to touring. “Making records is sort of
a hassle for me because I like the play-
ing part better,” he explains. “I think
a lot of people can make a good record,
but it’s really hard to make a good rec-
ord and be a good live band. There are
a lot of people who are not good enter-
tainers.”

By way of warm up, Lowery and
Hickman did a segment on the West
Virginia radio show “Mountain Stage”
and last week played an acoustic gig in
Athens, Ga.

“I try not to get too excited about
things, but I'm really excited about this
record coming out,” says Lowery. “It’s
Jjust a feeling I have.”

PUBLICITY
PRINTS
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NEW DEALS & BIG WHEELS:
There’s a flurry of comings and go-
ings at publishing houses on Music
Row,

Kevin Lamb, who headed May-
pop Music for the past eight years,
has been named VP of peermusic.
He has been replaced by Noel Fox,
who will hold the title of VP/GM at
Maypop.

Fox, once a member of the Oak
Ridge Boys, subsequently devel-
oped and operated that group’s Sil-
verline/Goldline publishing com-
panies and later served as VP of
MCA Music/

Music Row Rumblings;
Museum Tracks TV Tunes

ORIGINAL MUSICALS haven't
been television’s trump card over the
last 45 years, although some great
writers, such as Rodgers & Ham-
merstein, Cole Porter, Arthur
Schwartz, Richard Adler, Burton
Lane and Stephen Sondheim, have,
with (alas) only an occasional fresh
storyline, tried to adapt their talents
to TV’s inherent limitations. But
their contributions need to be preser-
ved and made available to lovers of
the musical, for reasons of scholar-
ship and pure entertainment. Some,
of course, did live on as TV-cast audio
releases and,

Nashville.
More re-
cently, Fox
has been in-
volved in art-
i1st manage-
ment, with

WIII‘IIS&MIISII}

in some cases,
on video (“Pe-
ter Pan” and
the 1957 re-
make of
R&H’s “Cin-
derella” are

Lionel
Cartwright
and Giant Records’ Rhonda Vin-
cent among his clients.

Under Lamb’s leadership, May-
pop had top hits with such songs as
“I Know How He Feels,” “What I'd
Say,” “Lonely Alone,” “Blame It On
Texas,” “Money In The Bank,” “Mir-
ror, Mirror,” “Fallin’ Again,” “Pass
It On Down,” “Take A Little Trip,”
and “Down Home.” Maypop is
owned by members of the group Ala-
bama and is one of the most active
of Nashville's few remaining large
indies.

There has also been an executive
turnover at Famous Music/Nash-
ville. Susan Burns, who had served
as the company’s senior creative di-
rector, is out, as is creative director
Anthony Von Dollen.

Moving in as the company’s VP of
Nashville operations is Randy Hart.
Chuck Bedwell has been tapped as
director of talent acquisition.

Before his move to Famous, Hart
was director of publishing for Gary
Morris Music, and Bedwell was VP
of Nashville operations for NEM
Entertainment.

Street talk is that NEM will close
its Nashville office soon, and that
BMG Music will then administer its
catalog.

Jerry Flowers, executive director
of the Opryland Music¢ Group, has
been elected to the board of direc-
tors of the National Music Publish-
ers Assn. Flowers has worked in
various capacities on Musie Row
since 1970, including artist manage-
ment, recording, and publishing. At
Opryland Music Group, he oversees
day-to-day operations, international
publishing, and business planning.

And, finally, a sustained round of
applause for veteran Music Row
cleffer Dennis Linde. The writer of
“Burning Love,” “Long Long Texas
Road,” and other standards is still on
the charts big-time via such currents
as ‘“Janie Baker's Love Slave”
(Shenandoah) and “It Sure Is Mon-
day” (Mark Chesnutt). Up next for
Linde is his single for Sammy Ker-
shaw, “Queen Of My Double-Wide
Trailer.”

by Irv Lichtman

the two major
examples).

So it’s nice to know that much of
what survives will be playing The
Museum of Television & Radio in
New York from Sept. 21 to March 6
of next year, in a series called “From
Kern To Sondheim—American Musi-
cal Theatre On Television.”

Especially during the '50s—often
known as the TV heyday for every-
thing that was culturally worth-
while—television regularly mounted
video revivals of Broadway shows
and most of the original shows worth
mentioning, such as Porter’s “Alad-
din,” Sondheim’s “Evening Prim-
rose,” Arthur Schwartz and Maxwell
Anderson’s “High Tor” starring
Bing Crosby, and the aforemen-
tioned “Cinderella,” with an under-
rated R&H score brimming with in-
fectious Rodgers waltzes.

The next step, Words & Musie
feels, is to trot out some of the rare
delights put on by television, and of-
fer them on home video and/or CD. If
they're still around, what about start-
ing with Rodgers & Hart’s early
charmers from the '20s, “Dearest En-
emy” and “A Connecticut Yankee,”
or Porter’s “Anything Goes” with
Frank Sinatra and Ethel Merman.
As for the Rodgers & Hart shows,
both TV presentations contained fine
performances of virtually the entire
scores of both productions—occa-
sionally sanitized to keep the '50s

censors from the door. l
]

DEALS: The Rake’s Progress, the
New York City band, has signed a co-
publishing deal with Sony Music
Publishing, according to creative di-
rector PPati de Vries.

PRINT ON PRINT: The following
are the best selling folios from ial
Leonard Publications:

1. Nirvana, Nevermind

2. Mary-Chapin Carpenter, Come
On, Come On

3. Eric Clapton, Unplugged

4 Pearl Jam, Ten

5. Aladdin, Soundtrack.

Assistance in preparing this column
provided by Ed Morris in Nashville. |
|

ARTISTS

STEELY DAN
THE PALACE
Aubwrn Hills, Mich.

THE PHRASE “Steely Dan in con-
cert” has long been an oxymoron. Dan
principals Donald Fagen and Walter
Becker gave up touring in 1974, devot-
ing themselves instead to the studio,
where they crafted their sophisticated
blend of pop, jazz, blues, and
R&B throughout the ‘70s.

So it's big news that Steely Dan—
Becker, Fagen, and a band of 11 well-
pedigreed musicians—is on the road
this year and has sold out a slew of
arena dates. It’s a follow-up to last
year's classy New York Rock & Soul
Revue, which reunited Fagen and
Becker onstage. It’s also a promotional
tool for “Kamakiriad,” the new Becker-

produced Fagen solo album, and a pre-
view of an upcoming Becker release.

It’s a tour that commands high ex-
pectations, bringing to life a band that
enjoyed a certain mythic reputation be-
cause of its decision not to tour. Conse-
quently, Steely Dan in the flesh proved
a demanding experience—sometimes
sublime, often flawed—that dared to
reach beyond the standard play-the-
hits strategy of most reunion tours.

Ultimately, it was a better event
than it was a concert, due to some
standard opening-night (Aug. 13) foi-
bles: performer jitters, uneven sound,
plenty of missed lighting cues. When
Fagen introduced the band, the three
backup singers had already stepped
offstage. “Give us a break,” the singer
keyboardist cracked.

But some of the show's other short-

IN© - ACTION

comings were more profound. Spread-
ing 26 songs over three hours, plus an
intermission, Fagen and Becker split
the evening almost evenly between
Steely Dan material and their own mu-
sic. In Becker's case, this became the
concert’s undoing; besides his poor vo-
cal performances, his five new songs
sounded unfinished and unarranged.
There were some sharp lyries and
promising melodies, but that wasn’t
enough to keep the sold-out crowd
from streaming toward the concourse
while they were performed.

The show also was burdened by a
questionable set structure. Each half
started strong with a few Steely Dan
favorites and A-level Fagen tunes; a
buoyant pop rendition of “Reelin’ In
The Years” was a standout, as were a

(Continned on puge 21)
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I ARTIST
DEVELOPMENTS

AMUSEMENT BUSINESSe®
BOXSCORE ™t
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GARTH BROOKS ARCO Arena Aug. 1215 | $1,153460 65,250 Vasnell Enterprises
STEPHAMIE DAVIS Sacramento, $18/ 816 four
Calif. setiouts
SADE Greek Theatre Aug. 13 $590,365 18591 Nederlander
OIGABLE PLANETS Los Angeles. $35/ $27/ $15 theoe Organization
seflouts
VAN HALEN Cynthia Woods Aug. 6-7 $525,936 2029 PACE Concerts
VINCE NEIL Mitchell Pavifion $50/ 340/ $35/ two
The Woodlands, $23 seflouts
Texas
STEELY OAN Coca-Cola Star Aug. 14 $434,305 20,545 PACE Concerts
Lake $40/ 325/ $20 sellout DiCesare-Engler
Amphitheatre Prods.
Burgettstown,
Pa.
VAN HALEN Blockbuster Aug. 14 $396,640 17,663 Avalon Attractions
VINCE NEL Desert Sky $28/ 827/ 821/ 19,808
Pavition 320
Phoenix
POISON National Avg. 6-7 $384,345 11,066 Rock Prods.
Auditorium (1,198,003 19,804,
Mexico City Mexican pesos) two shows
$57.60/ $19.20
LOLLAPALOOZA '93: Coca-Cola Star July 21 $380,381 17,398 PACE Concerts
PRINUS, ALICE IN CHAINS, Lake $26.50/ $21.50 20,000
DINOSAUR JR., FISHBONE Amphitheatre
ARRESTED DEVELOPMENT, Burgettstown,
FRONT 242, TOOL Pa.
ROD STEWART Target Center Aug. 15 $368.204 13,543 Beaver Prods.
PATTY SMYTH Minneapolis 340/ 328/ $26 sellout
PETER GABRIEL Arena, The Aug.1 $327,912 13,663 Concert
Omni $24 sellout Promotions/
Atlanta Southern
Promotions
SADE World Music Avg. 13 $308,418 11,654 Tinkey Park Jam
DIGABLE PLANETS Theatre $37.50/ $25/ 12,000 Corp.
Tinkey Park, IIl. $17.50
Copyrighted and iled by A Busi a publication of BPI C ications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254,

Furnished corporate suites

for half the cost of a hotel.

Stays of 30 days or longer.

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

CROW S MUSIC CLUB

While some artists toil endlessly in
the studio, A&M artist Sheryl Crow’s
debut came about more organically.
The aptly named “Tuesday Night
Music Club,” released Aug. 3, is the
offspring of weekly jam sessions at the
Los Angeles studio of producer Bill
Bottrell. The evenings brought
together Crow, Bottrell, David

Baerwald, and
2 David Ricketts,
among others; the
agenda, as she
puts it, was “to
drink and smoke
N and make music.”

They would jam,

play, write, and
record, trying to
complete one song

CROW

each time.

Crow’s voice and style occupy a
unique niche somewhere between the
approaches of Rickie Lee Jones and
Bonnie Raitt. Her singing has landed
her on tours backing Michael Jackson
and Don Henley, and she has done
album work for George Harrison, Rod
Stewart, and Foreigner. Still, it’s her
songwriting and storytelling that
makes “Tuesday Night Music Club”
s0 appealing.

Many of the songs embrace the lives
of women. “I can't help but write from
a female point of view,” she says. “I
am aware of it and it was important to
me to write about it. It’s an important
time for women, worldwide.”

Mariel Pastor, product manager at
A&M, agrees that songwriting is one
of Crow’s strong suits. “The music is
solid, and really compelling on the
first listen,” she says. “When that
happens, you know you've got

(Continued on next puge)

MMC ALBUM

(Continued from page 18)

dates.

In addition, the MMC troupe hits the
road Oct. 2 for a 10-city national tour
sponsored by the Target retail chain.
Dates are planned for every weekend
(except Thanksgiving) through Dec. 12.
MMC will perform four free shows per
weekend in the parking lots of Target
outlets from Minneapolis to Los
Angeles. An August preview date in
Cleveland attracted some 10,000 fans.

A print campaign focusing on the
teen magazine industry also is timed to
coincide with the album release and
tour schedule.

The album should reap further
cross-promotional benefits from the
current Touchstone film, “My Boy-
friend’s Back,” which features the
MMC track “Hanging On For Dear
Life,” available only on the MMC al-
bum.

“MMC?” follows three album releases
by the Hollywood Records act The
Party, whose members had been on the
program but disassociated themselves
from the show and the Disney Channel
to pursue their recording careers in
1990. The group’s second of three al-
bums, “In The Meantime, In Between
Time,” peaked at No. 77 in 1991, while
its highest charting single, 1992’s “In
My Dreams,” peaked at No. 34.

PITTSBURGH: Locals aren’t sure what to make of Water Shed. Pittsburgh,
after all, is not exactly a hotbed of avant-garde music. Ask natives who Tim
Berne is, and they're likely to say, “You mean David Byrne.” Talk about
New York’s Knitting Factory, and they'll tell you all the factories closed
down. Nevertheless, Water Shed’s dissonant, post-modern melange of free
Jazz, rock, and funk has gained a following in rock- and folk-oriented clubs
like the Bloomfield Bridge Tavern, the Artery, Luciano’s, and the Electric
Banana. The band’s new full-length CD, “Duck Bill Hammer,” released on
avant-entrepreneur Manny Theiner’s Pop Bus label, is getting heavy air-
play on two major Pittsburgh col-
lege stations, WPTS and WRCT and
has seen favorable press. Both the
music and the performances project
a manic exuberance that helps the
band get across to the uninitiated.
The music has a groove; it’s serious,
not ponderous. “I know we’'ll never
draw as many people as the biggest
bands in town, like the Affordable
Floors,” says composer/saxophon-
ist Ben Opie. “But we've got a steady and growing following here, and 1
think we stand to make a bigger impact outside of Pittsburgh than some
of the pop bands.” Water Shed is made up of guitarist Daryl Fleming; cel-
list Erin Snyder; bassist Jeff Stringer; drummer Jay Matula; and Opie,
who plays alto sax, as well as tenor, soprano, and clarinet. Most attended
the music program at one of the city’s large colleges: the Univ. of Pitts-
burgh, Carnegie-Mellon, and Duquesne. Stringer studied engineering and
music at Cleveland’s Case Western Reserve. And, yes, Water Shed would
love to gain the respect of its peers in the New York scene. The band once
opened for Marc Ribot at a show in a Brooklyn loft—sparsely attended,
unfortunately. They're now working on a booking at the Knitting Factory.
PETER B. KING

WATER SHED

BLOOMINGTON, IND.: Mention “crowds” and “Bloomington” in the same
breath, and the first things that come to mind are sold-out Indiana Univ.
basketball games. But this week, beginning Friday (27), the action will be
on the stage rather than on the court, as Hoosierfest '93 takes over Morton
Street for three days of music by Bloomington-based acts. Kicking off the
Festival's eighth year on Friday will be alternative-rock acts El Nino,
Speed Luxury, and Arson Garden, which has toured 36 states and has got-
ten rave reviews in British music publications; the David Miller Jazz Quar-
tet; and the R&B-influenced Dynamics. Saturday’s roster includes coun-
try-rock act the Neon Ramblers, the acoustic classic-rock band Brain
Dead Hoosiers, and the Larry Crane Band. Sunday’s final docket features
the funk band Johnny Socko, alternative band Situation Grey, and the
Chosen Few, a classic-rock act. “There is wide support for the variety of
music found in Bloomington, says Hoosierfest VP Talisha Coppock. “We
have many venues for showeasing local artists, and Hoosierfest is a wonder-
ful opportunity for the bands to get to play before sizable crowds of approx-
imately 3,500 people per night.” RUSSELL SHAW

BOSTON: Back in 1988, booking agent Mickey O’Halloran and journalist
A.J. Wachtel thought they had stumbled onto a sure thing when they
put together a double LP of Beatles covers performed by Boston bands.
“Boston Does The Beatles,” on O’Halloran’s BoTown Records, soon sold
out its 5,000-unit pressing. BoTown went on to assemble a follow-up,
“BoTown Does Motown.” But the
less-focused Motown cover project
was a commercial flop, selling fewer
than 1,000 units. Three years later,
O’Halloran is back with his third
compilation, “Boston Gets Stones.”
Available on CD and cassette, the
19-track collection features locals
like Swinging Steaks, Robin Lane,
John Lincoln Wright, the Count,
Lyres, and even rappers Posse
NFX playing Rolling Stones tunes.
Adding to the project’s credibility,
O’Halloran lined up veteran Stones
producer Jimmy Miller to produce
some tracks and to master the entire collection, “Having Miller on board
has made all the difference,” says O’Halloran, who reports brisk early
sales of the Rounder-distributed release. The BoTown record chief says
he’s now negotiating to get members of Aerosmith involved in a cover
project featuring songs by the city’s favorite headbangers.

GREG REIBMAN

BOSTOR GETS..

OTORED
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ARTIST DEVELOPMENTS

(Continued from preceding page)

something, you just try to give it the
best exposure as you can. We know
how hard it is to break new artists,
especially new female artists at a rock
format.”

“We're working at the [adult
alternative) format and AOR,” Pastor
says. “We're looking for those stations
that really care about new music. The
other emphasis is on Sheryl herself
and on touring. She's preparing a
band right now, and we plan on

getting her on the road in front of as
many different audiences as possible.”

Crow has moved back from L.A. to
St. Louis, where she taught school
before entering music professionally.
Adding to her desire to return to the
Midwest, Crow decided that her music
would be best served if she started
playing out, which made more sense in
a developing music region.

Two songs from Crow’s album—
“Strong Enough’” and “No One Said It

Would Be Easy”—will be featured in
the upcoming feature film
“Kalifornia,” starring Juliette Lewis
and Brad Pitt. Pastor says a direct-
marketing plan will put two-song
samplers in consumers’ hands at
screenings of the film.

“It’s hard to classify Sheryl,” Pastor
says, “just as it’s hard to classify the
Gin Blossoms. With that kind of
variety, you've got to try as many
different things as you need to, to get

COLUMBIA LIGHTS THE LIGHT ON NYRO SET

(Continued from page 16)

But now, as the new album attests,
she's reached another stage.

“I'm at a point where I see more
clearly and better understand life,”
says the native New Yorker and cur-
rent Connecticut resident. “I'm
growing spiritually, and have more
compassion. And I'm a better singer
now.”

That sentiment is seconded by
Mason Munoz, Columbia’s director
of marketing and Nyro's product
manager.

“She sounds better than ever,” he
says. “It’s hard to believe, but her
voice has improved over the years.
It’s important that we get people out
to her shows.”

Nyro recently has done a few solo
gigs, and plans to continue, either
solo or with a band, throughout the

fall. “We expect a tremendous
amount of press coverage, because
of her big fan base and the amazing
body of work she’s generated over
the years,” Munoz adds. “There’s
also great interest at A/C radio, and
at the adult-oriented commercial al-
ternatives that aren’t playing the
Red Hot Chili Peppers or Belly.”

The target, adds Munoz, is “the
upper demo [that is] still relevant
and vital and cool, who want more
than A/C. We expect a lot of public-
radio exposure, since those stations
are presenting music that isn’t nec-
essarily mainstream these days, like
Dylan’s last album and Leonard
Cohen's. Hopefully Laura will do a
‘Columbia Radio Hour' special,
which does very well in syndication
on those kinds of stations.”

The album’s first focus track, the
midtempo “A Woman Of The
World,” is infused with the mature
self-confidence Nyro has attained.
However, the album always looks
outward, with such tracks as “Bro-
ken Rainbow,” Nyro’s theme for the
1985 Oscar-winning documentary
about Navajo Indians, and “Light A
Flame (The Animal Rights Song).”

“I have complete freedom as a
songwriter, which is a very good
feeling,” Nyro says. “I can take a
‘Mother Earth’ approach to its chil-
dren, write about the environment,
about peace. I look at my music as
‘soul talk,’ a healing using the lan-
guage of love, and I think there’s
more of that kind of feeling in it

now.

it out there. Once they've heard it,
you've won half the battle. I think a lot
of people really get this record, there’s
a good buzz going already. The music
is good, and it communicates
something that’s strong, the strong
point of view that she delivers.

“With marketing, you try to
narrowcast so you can focus on who
you're trying to reach, but when
you've got an artist who's got a wide
range of appeal, you've got to try that
many different things.”

BRIAN Q. NEWCOMB

ARTISTS IN ACTION

(Continued from page 19)

poignant “Deacon Blues” and a show-
opening overture that featured snip-
pets of “The Royal Scam,” “Peg,” and
“Aja.” But the excitement quickly
ebbed as the sets became jazzier in
temperament and headed into less-fa-
miliar Fagen and Becker terrain; the
second set ended with a three-song
suite from “Kamakiriad,” a rather re-
strained way to close. And the crowd
didn’t come to its feet until the encores,
“My Old School” and “FM.”

On the plus side were some fine per-
formances, both by the ensemble and
by various soloists. Guitarist Drew
Zingg and saxophonist Chris Potter
shined throughout the show, while
Becker’s tasteful guitar solos provided
a more measured counterpoint to
Zingg’s speedier playing. And the
rhythm section—celebrated drummer
Peter Erskine and bassist Tom Bar-
ney— stayed solidly in the pocket all
night, providing a necessary bedrock
for the other musicians’ improvisa-
tions.

Certainly, Steely Dan live was not a
bad experience; it was a genuine thrill
to see Fagen and Becker enter from
opposite sides of the green-carpeted
stage, shake hands, and then set about
playing music for the evening. But if
this is to be an ongoing venture—and
Fagen’s involvement with Becker’s al-
bum suggests that it is—the duo may
want to explore a way to mix its adven-
turous ambitions with a more crowd-
pleasing brand of showmanship.

GARY GRAFF

Looking for a Back Issue of
BILLBOARD?
To purchase, call
800-669-1002
or
614-382-3322

Many hotels are so large,

same could be said of our towels.

. - Ve
in Chicago,(708)678-4488. £Y%

In a world where bigger is usually considered better, we at Hotel Sofitel would
like to remind you that true contentment is most often found in the smallest of

details. A big, plush bath towel. Querstuffed chairs as beautiful as they are

you could get lost in them. We suppose the

comfortable. And a staff that’s trained to accomplish nothing less than the
impossible. Plus, music venues, fine shops and restaurants are nearby. In Los
Angeles, were at La Cienega and Bewerly boulevards. In Chicago, we’re
next to O’Hare and the Rosemont Horizon. In Minneapolis, we're close to
Paisley Park, The Met and Target Center. For reservations in Los Angeles,
you can simply call us at (310) 278-5444. In Minneapolis, (612) 835-1900. And

Hotel Sofitel Wzl keep your towel fluffed.

Los Angeles - Chicago
Minneapolis
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NEW AND TRADITIONAL MIX IN CANADIAN MARITIMES

(Continued from page 1)

even spoons or a bodhran drum.

In a region where one can order a
McLobster sandwich at McDon-
ald's, the juxtaposition of tradition-
al and contemporary is apparent;
here, alternative bands play three-
chord songs jammed with distor-
tion, while fiddlers breathe new life
into music centuries old.

A reawakened interest in the
Maritime music scene within the Ca-
nadian record industry was sparked
by last year's American signings of
Halifax-based grunge rockers Sloan
to Geffen, and the bands Eric’s Trip
and Jale to Sub Pop. Additionally,
there were the Canadian-based
signings of two Cape Breton Island
traditional folk-styled family
groups: the Rankin Family to EMI
Music Canada, and the Barra Mac-
Neils to PolyGram Canada.

The Geffen and Sub Pop signings
kicked off a short-lived but enthusi-
astic Canadian media blitz that
hyped Halifax as the “Seattle of the
East.” Wary of any “flavor-of-the-
month” syndrome, most locals dis-
tanced themselves from such specu-
lation. ‘“Nevertheless, it’s been
great as far as pointing the finger in
this direction,” says producer/stu-
dio owner Terry Pulliam. “Not just
the grunge bands or alternative
bands, but other bands have bene-
fited as well. It’s also shown there’s
more than just traditional music
down here.”

The fierce pride and passion for
Scottish and Irish-derived tradition-
al music remains strong here, sell-
ing more in the region than rock or
alternative music. The Rankin Fam-
ily, the Barra MacNeils, and Raw-
lin’s Cross keep alive the spirit of
traditional ballads, airs, and la-
ments, and the instrumental forms
of the strathspeyes, jigs, and reels.
Also specializing in the form are
Figgy Duff, Tickle Harbour, Evans
And Doherty, Fergus O'Byrne &
Dermot O’Reilly, Brakin’ Tradition,
and Swallow’s Tale, as well as such
downhome fiddlers as Jerry Hol-
land, Dave Maclsaac, Jim Danson,
Ashley Maclssac, and Natalie
McMaster.

“At every dance in Cape Breton,
there’ll be a band playing and then
there’s a fiddle set,” explains Hali-
fax-based entertainment lawyer
and Sloan manager Chip Suther-
land. “The market is right there.
The market for rock music is not as
strong.”

BEYOND CANADA
Outside Canada, Anne Murray,
Roch Voisine, Hank Snow, and Wilf
Carter remain the best-known art-
ists originating from the Canadian
Maritimes, but Rita MacNeil, Sarah
McLachlan, Holly Cole, and song-

RITA MACNEIL

THE BARRA MACNEILS

writer Shirley Eikhard (“Something
to Talk About’’) have also made
their marks internationally.

Within Canada, a number of Mari-
time acts have acheived recognition,
among them country artists “Stomp-
in’” Tom Connors, Carroll Baker,
and Eddie Eastman; traditionalists
John Allen Cameron, the Wonderful
Grand Band, and Ryan’s Fancy;
rockers April Wine and Haywire;
French traditionalist Edith Butler;
folk/pop artist Catherine McKinnon;
blues acts Matt Minglewood and
Dutch Mason; and pop artist Ken To-
bias. More recently, alternative acts
the Thomas Trio & the Red Albino,
Hardship Post, Hopping Penguins;
folksinger Ron Hynes; country art-
ist Joan Kennedy; folk rocker Lennie
Gallant; and dance/rap act MCJ and
Cool G, are all reminders of the re-
gion’s musical richness.

Among the leading regional fa-
vorites are traditonal-based acts
like Buddy Wasisname and the Oth-
er Fellers, the Irish Descendants,
Pamela Morgan and Anita Best,
Blackpool, Liz Picard, the Hynes
Brothers, and Teresa Doyle; coun-
try artists Hal Bruce, Debbie Ba-
ker, and the Ellis Famiiy; and folk
rocker Terry Kelly.

High unemployment, bad wea-
ther, isolation, and boredom are
generally the reasons cited for the
region’s potent musical scene.

‘““People here start bards because
they’re bored,” says Peter Rowan,
manager of Hardship Post and
Eric’s Trip. ‘“They can’ get a job
and don't want to move to Toronto.
They get all their talented friends
together to be a band.”

With a small local club circuit,
most Maritime musicians hold day
jobs or take up seasonal labor, such
as working on fishing boats or in
forestry, where they can leave for
three months to tour.

“In Ontario there’s bars every-
where, and bands can eke out a liv-
ing if they want to,” says Suther-
land. “Here, those bars don’t exist.
The Ciub Flamingo and the Double
Deuce [in Halifax] are the places for
original music, and there’s a few top
40 clubs. Outside of Halifax, there’s
zip.”

HALIFAX SCENE

“The scene is very smal,,” agrees
Pulliam, co-producer of Sloan’s
“Peppermint” EP and “‘Smeared”
album, who operates the 24-track
Sound Market Recording Studio in
Halifax. “There’s a lot of attention,
but not much money to put into it.
You read good reviews of the stuff
we're putting out, there’'s a buzz
happening, but some of these things
are being done for $100 a tune.”

Established in 1749 as a British
settlement and military base, Hali-
fax is today a vibrant seaport with a
tightly knit musical community cen-

tered on such clubs as the Double
Deuce, Club Flamingo, the Relent-
less Pursuit, and Cafe Au Lait.

The industry spotlight is focused
on the city’s alternative scene,
which, along with Sloan, includes
Bubaiskull, the 4th Wall, Cool Blue
Halo, Chaz Rules, Thrush Hermit,
the Gluetones, and Leonard Conan.
Canadian labels have yet to pick up
on such locally acclaimed perform-
ers as the folk-directed Kelly, Rose
Vaughan Trio, Laura Smith, and
Jeremy Robinson, and blues per-
formers Theresa Malenfant and Joe
Murphy.

Until recently, Maritime-based
artists have often lacked access to
both labels and national distribu-
tion, and have tended to distribute
their own recordings to retailers or
sell product from the stage. Today,
new labels are sprouting up, and
national distribution is readily
available via Duckworth Distribu-
tion in St. John's, Newfoundland,
and the Halifax-based Ground
Swell Productions and Atlantica
Musiec.

Among the new labels are Cin-
ammon Toast, the year-old co-ven-
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ture among Colin McKenzie, Lee
Ann Gillan, Shawn Duggan, and
Walter Forsythe, distributed na-
tionally by Cargo Records. To date,
the label has issued six 7-inch color-
vinyl singles by Bubaiskull, Jale,
Leonard Conan, the Quahogs, the
Gluetones, and Thrush Hermit.
There’s also Naked In The Marsh in
Moncton, New Brunswick, with
two releases to its credit; and
Sloan’s murderrecords, distributed
by Cargo, which released the
band’s ‘‘Peppermint”’ debut, as well
as ‘‘Peter” from Eric’s Trip. Up-
coming are EP releases by Hard-
ship Post and Jale.

While Sloan founded murderre-
cords solely for itself, the band now
intends the label to be a vehicle for
other Maritime acts. In May, Colin
McKenzie, manager of Jale and a
Cinammon Toast principal, was
hired to head the label. “We're try-
ing to take murderrecords arm’s
length from Sloan and make it sit
on its own,” he says. “We'd like to
record Maritime talent as long as
possible, but there’'s obviously a
day we might not be able to do
that.”

Still, with MacNeil, Sloan, the
Rankins, and the Barra MacNeils
steadfastly choosing to remain in
the Maritimes, artists here not only
are being shown that they can be
successful, but are gaining confi-
dence that they can forge a career
without moving away. This is in
sharp contrast to the '60s, when
Murray, Connors, and so many oth-
ers trekked westward to Toronto to

make their breakthroughs.

OPPORTUNITIES CONTINUE

“At some point this wave [of in-
terest] is going to pass over, but
the talent here will continue to
have opportunities to realize their
potential,”’ maintains manager
Brookes Diamond, the region’s pre-
mier music industry figure.

From his office suite in the Hali-
fax World Trade & Convention
Centre, Diamond—through his
company, Brookes Diamond Pro-
ductions—oversees management
of the Rankins, childrens’ act Shar-
on Lois & Bram, and Ron Hynes;
books Irish Decendants and Malen-
fant; and operates Atlantica Music,
which distributes product by such
prominent acts as Gallant, Kelly,
Malenfant, and Denis Ryan.

Diamond, who began in the mu-
sic business two decades ago as a
local concert promoter, came to na-
tional prominence by mastermind-
ing the domestic breakthrough of
folk rocker Rita MacNeil, the most
popular Maritime artist in Canada
since Anne Murray. Diamond fi-
nanced MacNeil's 1987 album,
“Flying On Your Own,” on the in-
die Lupin label. The album sold
22,000 copies in the Maritimes with-
in two months, according to Dia-
mond. After being picked up for na-
tional distribution by Virgin Re-
cords, the album went on to sell
281,000 units in Canada, says Vir-
gin Canada president Doug Chap-
pell.

Signed to Virgin Records for
Canada, with PolyGram Records
outside North America, but with-
out any U.S. label affiliation, Mac-
Neil tours annually in Australia
and in the U.K., where her “Work-
ing Man” single reached No. 11 in
1990. One of Canada’s top concert
draws, managed by Murray’s Bal-
mur Ltd. since January 1992, Mac-
Neil has chalked up total Canadian
sales of 2 million copies of her sev-
en-album catalog, including 165,000
units of her current ‘“Think Of
You” release, according to Chap-
pell.

MacNeil’s relationship with her
Canadian fan base is so intimate
that her music sells with virtually
no radio support. “We reach people
via newspapers,”’ says Chappell.
“Fans don’t even want to hear the
albums before they buy them.”

Following MacNeil's path is the
Rankin Family, which performs
Gaelic music, traditional Cape Bre-
ton fiddle tunes, and country origi-
nals. The group peddled 40,000
copies of each of its two indepen-
dent albums, “The Rankin Family”
and “Fare Thee Well,”” before a
fierce bidding war broke out be-
tween PolyGram Canada and EMI
Canada last summer, with EMI the
eventual winner.

After signing the Rankins, EMI
relaunched ‘“Fare Thee Well,” the
group’s 1990 album, and the haunt-
ing title-track lament took hold at
adult contemporary, top 40 and
country radio throughout Canada.
Eventually topping The Record’s
Pop Adult chart, the track has
since been picked for the Disney
movie “Into The West,” slated for
August release. To date, the “Fare
Thee Well” album has sold a prece-
dent-setting 300,000 units here, ac-
cording to Peter Diemer, VP na-
tional promotion with EMI Records
Canada. The Rankins’ first album
under EMI, “North Country,” pro-

duced by Chad Irschick, is due
Sept. 3.

PolyGram subsequently signed
the Rankins' closest competitor,
the Barra MacNeils, last January.
Maritime favorites for close to a
decade, the group previously had
issued three independent albums,
“The Barra MacNeils,” “Rock In
The Stream,” and “Time Frame.”
Their group name originates from
the Scottish Isle of Barra, the fam-
ily’s ancestral home. A new album,
produced by Kenny Greenberg and
Wally Wilson, is due in late Septem-
ber.

T

THE RANKIN FAMILY

There are no U.S. release plans
for the Rankins and Barra Mac-
Neils albums.

Another principal traditional-
styled group in the region is the
six-member, Halifax-based Raw-
lin’s Cross, which performs a fiery
fusion of rock and Celtic music. The
group has recently been testing the
waters in the U.S., making its New
York debut at The Knitting Fac-
tory last November. A five-date
tour of the Northeast U.S. is slated
for the group this November. The
band’s independent releases are
distributed through Ground Swell.

ALTERNATIVE FLURRY

Halifax’s alternative scene got a
substantial shot in the arm a year
ago, when the introduction of all-
ages shows at the Double Deuce co-
incided with the release of the 19-
track DTK Records/Dalhousie Col-
lege radio CKDU compilation
‘“Hear & Now ’92,”’ featuring
Sloan, Cool Blue Halo, Mod’rn
World Thang, and Thrush Hermit.

Following was DTK Records/
CKDU’s “Cod Can’t Hear,” a live
recording of 20 bands from last
summer’s Halifax Independent Mu-
sic Festival at the Double Deuce;
Sub Pop’s “Never Mind The Mol-
luses” compilation, featuring Sloan,
Eric’s Trip, Jale, and Idee Du Nord,
a five-piece bilingual band from
Moncton; and a flurry of one-off in-
die EPs. Another recently released
12-artist compilation, “Out Of The
Fog Too” on Flamingo Records, is a
followup to the label's 1986 compila-
tion, “Out Of The Fog 1.”

“The local scene has grown from
people playing together in base-
ments to recording and selling
tapes to friends,” says Peter Row-
an. The self-described punk rocker,
who moved to Halifax from Fre-
dricton two years ago, has operat-
ed DTK Records since 1988, releas-
ing 11 recordings. “What I had
when I started was enthusiasm. We
had no concept of how ‘nowhere’
we were. Some of those [early] re-
cords got really good reviews, but
we weren't in the position to tour
the bands, do videos, or all those
support things.”
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Box Top. New Detroit rap trio
the DBGz had the most-
requested video on pay-per-
view cable channel The Box
for the week ending Aug. 13,
with its derriere-focused
“Body Lika M.F.” Its debut
album bows Aug. 17, marking
the Bust It tabel’s switch from
CEMA to indie distribution.
The DBGz were showcased
recently at Jack The Rapper.

SCREEN GEM: Matador/Atlantic act Bettie Serveert is getting
Hollywood exposure from an ad campaign for the Fine Line Fea-
tures film, “Amongst Friends.” The Dutch alternative act has the
lead single, “Kid’s Allright,” from that film’s Atlantic soundtrack.
Information about the soundtrack will be mentioned in the movie’s
ad campaign, with spots airing on MTV, "Saturday Night Live,”
VHI, and CNN. A video is also being prepared
for “Kid's Allright,” which also appears on the

band’s album “Palomine,” which was reissued (
by Atlantic after going through independent

Big Head Todd & The Monsters, Sister Sweetly
= - — T

Seasoned Rookie. Although
the just-released "Walkin’ in
The Sun” is Lisa Keith's first
album, she has years of
experience as a background
vocalist and composer. The
singer has begun actively
promoting the album, which
features star producers Narada
Michael Walden, Keith Thomas,
and the Perspective team of
Jimmy Jam and Terry Lewis.

tion] national offices, and various conferences, and sang in acoustic
sets for audiences as small as five and as large as 50,” says Per-
spective president Sharon Heyward. All that work has paid off
with a VH1 add, steady and continuous radio adds, an A- review
in Entertainment Weekly, and sales breakouts in a few markets.

REGIONAL HEATSEEKERS #1's
MOUNTAIN [‘

channels—first through Matador, and later
through Alternative Distribution Alliance.

Atlantic is taking a cue from SBK and Milan,
labels that spawned hit soundtracks from two
decidedly offbeat films.

Those movies, Miramax's “The Crying Game”
and MGM’s “Benny & .Joon,” both spawned suc-
cessful soundtracks and generated hit singles
for acts not exactly known for recent hot
streaks—Boy George and the P’roclaimers.
Atlantic is betting that Bettie Serveert contin-
ues the trend. r

Deep Forest, Deep Forest

NORTHEAST
Juliona Hdtfield Three, Become What You Are

Hollywood Nights. Atfantic
hopes cellutoid exposure for
Bettie Serveert’s "'Kid’s
Allright” track in the movie
“Amongst Friends” will not
only sell the label's
soundtrack, but also will
rekindie sales for the Dutch
band'’s Matador album
“Palomine.” Bettie Seveert
was featured at KROQ Los
Angeles’ May festival.

Having completed a tour of more than 30 radio stations, during
which she sometimes hit two markets in one day, Keith will take
her 3%-octave range on a showease tour, targeting retail and press
in several major markets. An electronic press kit is being serviced,
too, along with a CD sampler that includes “Making Love In The
Rain,” the 1987 Alpert hit that featured her vocals.

IN DEVELOPMENT: Do you know Joe?
Mercury swears that if you don’t already,
you will soon. The 20-vear-old rapper, whose

EAST NORTH CENTRAL
Juliana Hatfield Three, Become What You Are
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MIDDLE ATLANTIC
Robin S., Show Me Love

first album came out earlier this month,
completed a tour with hot Tony! Toni!
Toné!, has seen his “I'm In Love” mun on
NBC’s “Friday Night Videos,” and debuts
this week on Hot 100 Singles. He is the sub-
ject of a *“Who 1s Joe?” display contest at re-

Big Head Todd & The Monslers, Sister Sweetly
: J

h

PACIFIC

SOUTH ATLANTIC
Buju Banton, Voice Of Jamaica

tail, and has done interviews for upcoming
features in hip-hop mags Word Up! and
Right On ... Hard vocking Voivod is gear-
ing up to headline an eight-week tour with
A&M’s Damn The Machine, starting Sept.

N LY

AXTICII’ATI()N: If consumers’ phone calls to
Perspective on Aug. 17 offer any indication,
Lisa Keith's first album is off to a promising
start. That was the street date for Keith's
“Walkin' In The Sun” set, and the label says some hungry fans
could not wait for stores to place it in the bins.

Though this is Keith’s first album, she is no newcomer. She co-
wrote songs for folks like New Edition, Nona Hendryx, and Alex-
ander O'Neal, has sung lead for Herb Alpert, and has done back-
ground vocals for Janet Jackson, Johnny Gill, Human League,
Cherrelle, and others. Her album’s launch has been paced by top
40 and adult-contemporary airplay for lead single “Better Than
You,” which bullets at No. 94 on Hot 100 Singles and debuts at
No. 36 on Hot Adult Contemporary.

But Keith’s setup began even before her single went to radio.
“Prior to the release of ‘Better Than You,” Lisa visited radio sta-
tions, video outlets, sales branches, | PolyGram Group Distribu-

| SOUTH CENTRAL
| Doug Supernaw, Red And Rio Grande
1

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL SOUTH CENTRAL
1. 8ig Head Todd/Monsters, Sister Sweetly 1. Doug Supernaw. Red And Rio Grande
2. Doug Supernaw, Red & Rio Grande 2. Clay Walker, Clay Walker
3. Techmaster P.E.B., It Came From Outer 3. Techmaster P.E.B., It Came From Outer
4. Robert James Waller, 8altads Of Madison 4. Ganksta N-+-P, Psychic Thoughts
5. Juliana Hatfield Three, Become What 5. Nemesis, Temple Of 8oom
6. Arcade, Arcade 6. Robin S., S Love
7. Gibsow/Miller Band, Where There's Smoke 7. Big Head Todd/Monsters, Sister Sweetly
8. Shelby Lynne, Temptation 8. Radney Foster, Del Rio, TX 1959
9. Mc8ride & The Ride, Hurry Sundown 9. Shelby Lynne, Temptation
10. Mighty Mighty Bosstones, Don't Know 10. OMG, Rigormortiz

10. Prior to that, the Quebec, Canada-based

band plays four tune-up dates in Arizona

and California. Meanwhile, MCA is working

Voivod’s “The Outer Limits” with a $5.98 list

on the cassette and a $10.98 equivalent on

the CD—and even at those low prices, fans
get 3D glasses to enjoy the packaging’s 3D artwork. The label also
has unleashed a display contest, which encourages metal-leaning
stores—both independents and chain shops—to play on the 3D
graphics . . . Nouveau cabaret stylist Holly Cole prepped her new
Manhattan/Blue Note album, “Don’t Smoke In Bed,” due Sept. 7,
with a showease at Los Angeles’ Upside Down Club featuring her
trio and a 17-piece band. She also shot a video in Costa Rica for
the Johnny Nash song “1 Can See Clearly Now,” a single aimed
at adult-skewed radio formats.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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All That And More Jazz. Verve Forecast recording group Incognito celebrates
with label execs after a standing-room-only performance at the New York
nightciub SOB's. In the top row, from left, are David Weyner, president, PolyGram
Classics and Jazz, and Greg Barbero, director of marketing. In front, from left,
are Maysa Leak, lead vocalist, Incognito; Jean Paul “Bluey’ Maunick, guitars and
keyboards, Incognito; Patrick Clahar, sax and windsynth, incognito; and Debbie

Schore, marketing director, Verve.

A COKE AND A SMILE: Keith Washington better
watch out—Coca-Cola is moving in on the songwriting/pro-
duction team that provided him with “Kissing You.” Mer-
cenary Productions (Terry Coffey, Jon Nettlesby, and
Michael Hudson) has composed the “Always Coca-Coia”
song for the Coca-Cola Co. It's already being broadeast
daily around the world on TV and radio. Folks are raving
because the tune sounds like a “real song”—not like a jin-
gle.

H BY DAVID NATHAN
LOS ANGELES—One of the
most prolific producers and song-
writers in contemporary music,
two-time Grammy winner Ken-
neth “Babyface” Edmonds could
easily continue creating hit rec-
ords for other artists. But in the
true spirit of a creative artist, Ba-
byface constantly looks for new
challenges and different areas for
self-expression. His new Epic al-
bum, “For The Cool In You,” is ev-
idence of his stretching out.

With the jazzy title track one of
the fastest-rising singles on the
Billboard Hot R& B Singles chart,
the Los Angeles resident says he
feels poised for an across-the-
board smash. “I went out to do
some dates with Pebbles when she
toured in 1989, singing the duet
‘Love Makes Things Happen’ with

Mercenary Songwriters Go (Soda) Pop
Nona Hendryx Is Back; Twin Cities Awards Expo

for “Goody Goody,” the first single from her as-yet-unti-
tled Fever/RAL/Chaos album. Pumped up after the swell
response she received for her 1991 pop-styled “Together
Forever,” Melendez is back—this time more on the searing
diva tip. The album’s due in October. This will be Perez’
first shot as a music video director.

S() YOU KNOW: The Minneapolis Black Music
Awards Expo 93 is all set for Sept. 2-4. There will be

Mercenary has cut a va-
riety of different versions
of the song—urban, Latin,
country, jazz, symphonie,
rock, accustic. Could this
be the start of a new trend?
Will Pepsi soon be going to
Teddy Riley? Dr Pepper to
Gang Starr’'s DJ Pre-
miere? Canada Dry to
Eddie F? Snapple to Wolf
& Epic? Many companies
enlist recording stars for
their famous names and
faces: En Vogue for Converse, Kris Kross for Sprite. Bay
Area duo Foster & McElroy produced the theme to the
TV show “Roe,” which is sung by En Vogue. How many
other R&B or hip-hop producers are out there doing things
like this? Call and tell me.

Mercenary’s gig is a case of producers expanding their
horizons, pushing their art into other lucrative and crea-
tively stimulating markets. There is even talk of the song—
a “jingle"—being released as a single. Wait! 1s anybody
drawing lines anywhere anymore? Congrats, Mercenary.
And continued success.

¥

The
Rhythm
and the

Blues .

D() IT, LADIES: She put herself on the back burner for
a minute, but Nona Hendryx has been busy recently.
Some of her songs will be featured on the upcoming Lisa
Lisa project. and she’s hocked up with Gang Sta1’s Guru
as well as David Werner and Junior Vasquez on the
songwriting tip. Look for bits of Hendryx to show up on
upcoming aloums from Lisa Fischer, Patti LaBelle, and
Vanessa Williams. Rumor has it Hendryx is going to sign
a publishing deal with PolyGram . .. Also, Miss Busy her-
self, Rosie Perez, is set t direct Lisette Melendez’ video

by Danyel Smith

awards presented to Mo-
town, LaFace, Perspec-
tive, Def Jam/RAL, and
Uptown Records. Hosted
by comedienne Marsha
Warfield with Bow-Leg-
ged Lou and Paul
Anthony of Full Force,
the Expo wil pay a special
tribute to Lee Bailey—
commemorating the 10th
anniversary of Bailey
Broadcasting. It's still the
largest African-American-
owned syndicated program ... Solar Records. previously
distributed by Sony Music, now will be worked by Dick
Griffey’s newly formed J. Hines Co. and distributed
through INDI ... Frankie “Mr. Lucky” Halfacre writes
to remind me that he hosts “Lucky’s Soul Kitchen Pt
11," an “adult urban sound & (s)ouldies™ show on WRPB
Youngstown. The station serves the northeast Ohio and
western Pennsylvania markets with adult urban contempo-
rary, jazz, blues, Latin, and African music. Alert promo
people will be plugging into Mr. Lucky’s outlet, I'm sure
... Anita Baker is in Detroit working on her new album
with Joe Sample.

LISTEN UP, YOU JUST MIGHT WIN: As mentioned
Lere last week, the Billboard Music Video Awards com- |
petition is happening right now. Announcements have been
mailed to labels requesting submissions for the awards in |
10 different genres—including, of course, hip-hop and R& |
B. I you haven't received a submission form, call Melissa
Subatch at Billboard, 212-536-5018. The deadline is Sept.
1, and the awards will be presented at the Billboard Music
Video Conference, Nov. 3-5, in Los Angeles.

|
J

BABYFACE

her and then doing ‘Whip Appeal’
[the smash 1990 single from his
RIAA-certified double-platinum
album, ‘Tender Lover’|,”
Edmonds says. “I was blown away
by the audience’s reaction. When 1
started on the new album, 1
thought about the audience’s reac-
tions and the stronger points of
the last album, and what people
liked about it.”

Working with partners Antonio
“L.A.” Reid and Daryl Simmons
as co-producers, 'Face (as he's
known in industry circles) cerafted
an album that he feels “digs a little
deeper. The theme is still love and
relationships, but the subject mat-
ter is more intense and more spe-
cific.” The multitalented Edmonds
points to “When Can I See You
Again” (recorded with only guitar
and drums as accompaniment)
and ‘“Never Keeping Secrets”
(two of the six songs he wrote by
himself) as examples.

“For The Cool In You” is the
first album under a new long-term
contract Edmonds signed with
Epic Records last year. Baby-
face’s previous recordings were
released on Solar and distributed
by Epic. “There is a company-
wide commitment to Babyface as
an international artist,” says
Hank Caldwell, the label’s senior
VP of black music. Caldwell's rela-
tionship with the artist dates back
to Edmonds’ early '80s work as a
member of the Deele.

“We had 77 urban stations out

Bahbyface’s Next Project: Himself

Songuwriter ‘Digs Deeper’ On Epic Debut

of the box on the single, and the
airplay tripled in one week,” Cald-
well says. “Babyface has comple-
ted a five-city branch tour, meet-
ing with retail, radio, and press,
and we had strong advance orders
on the album. We feel we have six
potential singles on the LP.”
Edmonds says that the success
of his 1989 “Tender Lover” album
was “so gradual, and so quiet, that
I didn’t realize how well it was do-
ing.” Edmonds estimates he rec-
orded almost 25 songs for the new
album, but regards a trip to
Hawaii with wife Tracey (whom he
married last September) as a turn-
ing point. “I had the music for five
songs,” he says, “and I wrote the
lyries for all of them in Hawaii.
That material —including ‘For
The Cool In You,” ‘Never Keeping
Secrets,” ‘Lady Lady,” ‘Rock Bot-
tom,” and ‘A Bit Old-Fash-
ioned’—helped solidify the direc-

‘The themne is relationships
and love, but the subject
matter is more intense’

tion of the album.”

While Edmonds continued
working on other projects during
the first half of the year—writing
and producing tracks for Aretha
Franklin, Mariah Carey, and Te-
vin Campbell —*“making the al-
bum was always a priority,” he
says. “When I signed the deal with
Epic, I made a new commitment to
being an artist.”

Edmonds contends that the new
emphasis on his recording career
doesn’t signal the end of his work
as a producer and songwriter. And
on the subject of 4 much-rumored
split from longtime partner L.A.
Reid, he says, “the only difference
is that I will be producing some
outside projects by myself. I also
have my own publishing company
(Ecaf Music, administered by
Sony Music) now. But with La-
Face Records, nothing’s

(Caontinued on page 30)

Pumping It Up. Columbia recording artist Prince Markie Dee was one of the stars
at the kick-off reception for Club-B, an incentive program for New York City public
high school students, held at Manhattan's Reebok Station. With Markie Dee, from
left, are Andrea Andrews, executive director of Club-B; Uptown recording artist
Nesto Velasquez; and Leighton Newlin, GM of Reebok Station.
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In Memory Of Hank Wylie

Who Will Always Be Remembered

For The Strength Of His Spirit

The Breadth Of His Generosity

And The Warmth Of His Soul

A

N
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i _ MCA
distributien corp. Music Entertainment Group
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan

T

z 4
O W (=
AR el ni|$o| vk
= TITLE ARTIST %] ES TITLE ARTIST
S 3 S f. 2| £3| probucer soncwriTer) LABEL & NUMBER/DISTRIBUTING LABEL ZE|SE|I2| 25| erovucer soncwriTer) LASEL & NUMBER/DISTRIBUTING LASEL
STREIHT UP MENACE (FROM "MENACE 11 SOCIETY" *
* Kk * No' 1 * kK 50 46 50 9 MC EHT,DJ SUP (A.TYLER,Y.ALI‘EN) 0 ¢ oc ) {(C) (M) IT)MVCE 4EZI g‘g
@ 2 2 6 RIGHT HERE (HUMAN NATURE)YDOWNTOWN 1 week at No. 1 & SWV
8.A.MORGAN,G.PARKER (B.AMORGAN,J.BETTIS,S.PORCARQ,G.PARKER,G.GOMEZ,K.ORTIZ) (C) (T) (V) RCA 62614 * * * POWER PICK/AIRPLAY % % %
@ 3 7 1 ANOTHER SAD LOVE SONG & TONI BRAXTON @ 84 L ) HEAVEN KNOWS LUTHER VANDROSS
! L.A.REID,BABYFACE,D.SIMMONS (BABYFACE.D.SIMMONS) (C) (M) (T) (X) LAFACE 2-4047/ARISTA L.VANDROSS,M.MILLER (L.VANDROSS,R.VERTELNEY} (C)(T) LV 74996/EPIC
LATELY ® @ JODECI LET ME ROLL @ SCARF.
3 ! ! 13 D.SWING (S.WONDER) (C) () (V) UPTOWN 54652/MCA 52 50 38 8 B.JORDAN (B.JORDAN.G.DUKE) (C) RAP-A-LOT 53%?1/93«&%
IF & JANET JACKSON
@ 6 10 1 J.JAM.T.LEWIS.J.JACKSON (J.JACKSON,J. HARRIS It,T.LEWIS} (©) (T) (V) (X) VIRGIN 12676 @ 58 |76 3 Lﬁg{,.!g’;’,ocmm_w_mm,s (N.MORRIS.S. STOCKMAN.W.MORRIS) e mf) (Jno&'gfgw“%”;
LOSE CONTROL/GIRL U FOR ME @ SILK g
5 4 4 12 K.SWEAT R.MURRAY (K.SWEAT R.MURRAY G.JENKINS) {C) KEIA 6464 3/ELEKTRA 54 55 52 10 LIUSGI?#EV NATURE (V.8ROWN.K GIST.A.CRISS,D.BYRD) M Nf\ML)JgﬂI)YroBMYMyé};)‘I;%EgE
CHECK YO SELF ¢ ICE CUBE FEATURING DAS EFX " . y .
6|5 3 | 6 | iCE CUBE.D.JPOOM (ICE CUBE.£.FLETCHER M.GLOVER.S.ROBINSON,C.CHASE) (M) (T) (%) PRIORITY 53830° 5 | %6 | 60 [ 14 :;_3,22,16‘2’;9 NNA QS&IJ!&S&_Y{%E OEALEEIR LU ’,J!WV‘,JG‘,’NRSES
I GET AROUND & 2P g ?
_@ W | 20 | 10 | b FDaRyL (SHAKUR.D.ANDERSON,R. TROUTMAN,L.TROUTMAN.S.MURDOCK) (C) (M) (T) INTERSCOPE S8372/ATLANTIC 59 | 62 8 fﬁ‘{x}ﬁg&gf’.‘fﬂl&ﬁ%a.r.mem () PERSPECT:/Engg/EZN.i
8 9 9 12 IF | HAD NO LOOT @ & TONY! TON|!' TONE! @ 60 65 3 WILL YOU BE THERE (FROM "FREE WILLY") ¢ MICHAEL JACKSON
TONY!TONITTONE® (R WIGGINS,J.BAUTISTA, W.HARRIS) (C) (T) (V) WING 859 056/MERCURY M.JACKSON,B.SWEDIEN (M.JACKSON) (C) (V) MJJEPIC SOUNDTRAX 77060/EPIC
WHOOMP! (THERE IT IS)A & TAG TEAM APHRODISIA RO
9 8 6 15 | 7aG TeaM (1AG T1EAM) (C) (M) (T) () LIFE 79001/BELLMARK 63 | 66 5 | LALEXANDER.PROF. T. (T.TOLBERT,L.ALEXANDER) ALEX’(\CN 9AE3U 707 g&ﬂ?
SOMETHING’S GOIN’ ON & UNV YOU BEEN PLAYED (FROM "MENACE 11 SOCI " *
10 1 3 18 | RENN (POWE.D PEETE.) CLAY) (C) (V) MAVERICK/SIRE 18564/WARNER BROS. 64 | 69 1 c.(s)rgxesEEcmrmc.sron(zsz 0 ENAC ey €)M :.N.r.sa'glgco R-!
BACK SEAT (OF MY JEEP) e LL COOLJ
@ H 14 6 fklﬁk?ﬁ',gupm, * K(E{,I(SM)K(%O(VS,?X,F&L%&?%E)%EL%%\J 60 | 49 | 43 | 13 M.MARL(J.T.SMI$H.M.WILL1AMS,Q.D. D) (C) (M) (T) (X) DEF JAM/RAL 74984/COLUMBIA
@ 19 32 3 DREAMLOVER & MARIAH CAREY 61 62 56 9 WHAT’S UP DOC? (CAN WE ROCK) @ FU-SCHNICKENS WITH SHAQUILLE O'NEAL
M CAREY.D.HALL,W AFANASIEFF (M.CAREY,D. HALL) (C) (D) (M) (T) (V) (X) COLUMBIA 77080 K-CUT (R.ROACHFORD, J.JONES.L.MATURINE.K MCKENZIE.S.ONEAL) (C) (M) (T) (X) JIVE 42164
ONE LAST CRY & BRIAN MCKNIGHT ALWAYS
@ 13 li 13| 5 MCKNIGHT.8.BARNES (8.MCKNIGHT,8.BARNES M BARNES ) (C) MERCURY 862 404 7| 8 4 M.J.POWELL (K.COLBERT) © MYME SL/;
1w | 10| 8 | 18| CRYNOMORE 1l D EXTREME 63 | 61 | 70 | 8 | GOTTAGET MINE & MC BREED
RWHITE,K JACKSON,D WILEY (R.WHITE K. JACKSON,D.WILEY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54650/MCA WARREN G..C.WOLFE E.BREED (E.BREED,2PAC.D 0.C..C. WOLFE, WARREN G.) (C) (T) WRAP 93154/CHIBAN
@ 18| 2 | o | RUFFNECK & MC LYTE 60 | 67 | 71 | 6 | STICKS AND STONES WALTER & SCOTTY
M.RILEY.A.DAVIDSON.W SCOTT (MC LYTE,A.DAVIDSON,M.RILEY.W.SCOTT) (C) (M} (T) FIRST PRIORITY 98401/ATLANTIC P.MINOR A.JOHNSON (P.MINOR,A. JOHNSON) (C) CAPITOL 44964
32 39 3 HEY MR. D.J. ZHAN n 75 5 THERE'S NO LIVING WITHOUT YOU & WILL DOWNING
118TH STREET PRODUCTIONS (GIST,BROWN.CRISS,ZHANE.BAHR WARE GREY) (C) (T) FLAVOR UNIT 77121/EPIC W.DOWNING.R.RIDEOUT (G SMITH,D.MORRIS) (C) (T) MERCURY 862 548
GET IT UP (FROM "POETIC JUSTICE" & TLC CHERISH THE DAY & SADE
17|15 15 9 D.AUSTIN, TIM «f BOB (PRINCE) ) (C) (M) (T) LAFACE/EPIC SOUNDTRAX 77059/EPIC _ 13| 8 4 SADE (ADU,HALE. MATTHEWMAN) © ™ epucsngso
2t | 31 | 4 | FORTHE cooL IN You # BABYFACE 75 | 714 | 5 | 40D0G ® SWEET N LO'
BABYFACE,L.A.REID.D.SIMMONS (BABYFACE D.SIMMONS) (©) (T) (V) EPIC 77109 G.LAWSON (G.FRANKLIN, L ESTEEN.G.LAWSON, J. MONROE) (C) THIRD STONE 98400/ATLANTIC
23 29 7 IT'S FOR YOU (FROM "THE METEOR MAN") & SHANICE 79 90 3 LOVE FOR LOVE & ROBIN S.
M.A.SAULSBERRY.E.KIRKLAND (S WILSON M.A.SAULSBERRY,E.KIRKLAND) (C) (T) MOTOWN 2207 A.GEORGE.F.MCFARLANE (A.GEORGE.F.MCFARLANE) (C) (M) (T) (X) BIG BEAT 98382/ATLANTIC
20 16 13 20 WHOOT, THERE IT 1SA & 95 SOUTH 69 68 68 19 PASSIN’ ME BY & THE PHARCYDE
THE BASS MECHANICS (J MCGOWAN.N ORANGE) (M) (T) WRAP Q150/ICHIBAN J-SWIFT (E.WILCOX.R.ROBINSON.D.STEWART,T.HARDSON.J.MARTINEZ) _ (C) (M) {T) DELICIOUS VINYL 984 34/ATLANTIC
COME INSIDE INTRO
21 17 12 19 B_f&'ﬁ&N (B A MORGAN) Y] P,: bs)gvx NEW)D ! N.HODGE (K.GREENE,C.WIKE.N.HODGE) (C) ATLANTIC 87317
2 12 1 14 | SLAMa & ONYX @ 7% | 91 3 DREAM IN COLOR REGINA BELLE
C.PARKER,JAM MASTER JAY (SCRUGGS, JONES, TAYLOR PARKER) (©) (M) (T) (X) RAUCHAOS 77053/COLUMBIA N.MARTINELLI (A.LANG.S.PEIKEN) (C) COLUMBIA 74975
& H-TOWN ME & CHERYL "PEPSH* RILEY
@ 21 28 8 EB%';RLE’LHS?HAZMM.DINO.GI.STICK) (C) (M) (D) LUKOE 163 j I 12 | Fout romce euu FORCE.C.RILEY) (C) REPRISE 18488
’ * | WANNA HOLD ON TO YOU & MICA PARIS
KT 7 ! g‘e;y(}gggs.e. ALLEN.T.DENSLOW) (C) (T) MERCURY ,(,,Jfﬂ,z 13| 52 | 47 | 13| \Mwaioew (N.M.WALDEN,M PARIS,S.J DAKOTA) (C) ISLANO 862 212/PLG
25 2 27 8 VERY SPECIAL BIG DADDY KANE FEAT. SPINDERELLA, L. WILLIAMS & K. ANDERSON 14 65 49 11 I LIKE IT ¢ JOMANDA
BIG DADDY KANE (W.JEFFERY.L.PETERS) (C) (0) (T) COLD CHILLIN' 18437/REPRISE BUFF LOVE (R.DEBARGE.EL DEBARGE) (C) (M) (T) (X) BIG BEAT 9841 J/ATLANTIC
THAT'S THE WAY LOVE GOES A # JANET JACKSON TRULY SOMETHING SPECIAL AFTER 7
% 20|17 )18 J.JAM,T.LEWIS,EJACKSON U.JAcxso?«_J HARRIS IILT.LEWIS) (C) (T) (V) (X) VIRGIN 12650 15 [ M ] 8 | 10| oSumions.xavo comonps swarson {C) (V) VIRGIN 12670
27 28 13 15 BABY I'M YOURS & SHAI 16 69 67 16 THE FLOOR & JOHNNY GILL
C.MARTIN (C.MARTIN.M.GAY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54574/MCA JIAM.T.LEW!S (J.HARRIS III,T.LEWIS) (C) (M) (T) (v) MOTOWN 2202
DO DA WHAT ¢ 1 OF THE GIRLS
28 | 26 | 21 18 32}{5 (T(‘?RHM'J HALL) © M T V) (x? U’}fl,%m gjgg';,ﬁ;ﬁ 1| 54 | 54 | 12 | GUeVERTMARC G. (G.LEVERT MARC G..1 OF THE GIRLS.T WEYMOUTH.C.FRANTZ) (C) (M) (T) EASTWEST 98419
p OOH, WHATCHA GONNA DO ¢ RUN-D.M.C.
35 | 35 ! g?r“fri??&!uﬁhﬁcﬂ&%l,s.mcuous; (€) (D) & I&'.Eso%%% 0 | & ’ THE BOMB SQUAD (J.SIMMONS,D.MCDANIELS H.SHOCKLEE.G.RINALOO) (C) (T) PROFILE 5400
. LIGHT OF LOVE & ANGIE & DEBBIE
30 |31} 23 (283 9&5,#3”%&,.0,,0_“" ARMAN) (©) (M) (T) GIANT 1 860;,,#‘,,?5% 93 2| SHARVEY.G.BROWN (5. HARVEY.G.BROWN) (C) (X) CAPITOL 44953
" pyTET @0)| 85 | 9 | 3 | PavDAY | , & THE WINANS
N |19 2 L(_y&%’ﬂ'&&%ﬁ&?ﬁ?mcx_a - A un«os o . RKELLY (C.WINANS. W.TISDALE) (C) QWEST 18473/WARNER BROS
RECIPE OF A HOE & BOSS
* % * POWER PICK/SALES * * x 81 | 77 79 6 MIC PROFESSOR (L.LAWS, R CAPLES, ISLEY BROTHERS.C JASPER) (C) (M) (T) RAUCHAOS 77081/COLUMBIA
@ 13 51 4 SOMETHING IN YOUR EYES ¢ BELL BIV DEVOE 89 99 6 TRUST ME & GURU WITH N'DEA DAVENPORT
L.A.REID,BABYFACE,D.SIMMONS (K.EDMONDS) (C) (V) MCA 54725 GURU (GURY) (C) CHRYSALIS 24BAY/ERG
ABC-12 & LEVERT . GRAZIN’ IN THE GRASS ¢ GEORGE HOWARD
3 30 2 16 G.LESERI.?.NICHOLAS (G.LEVERT,E.NICHOLAS, T.5COTT) (C) (D) (V) ATLANTIC 87366 % 2 K.LEWIS (H.MASEKELA H.ELSTON) (C) GRP 3046
GOOD LOVER ¢ D-INFLUENCE
38 [ 4 5 kﬁg&,&e&g&gg_’; ¢ MAZE FEATURING(E}%’;&IREB%SY EE,,% 84 | 18| 1 3 | D'INFLUENGE (5.WEBB.K.KWATEN.E.8.POWELL S MARSTON) (C) (M) (T) EASTWEST 98393
WE GETZ BUZY & ILLEGAL
3% 29| 26|13 %.EILMEGBREEEJE'..'DEHQIE.E.SOHANNON) © ) M S ,'cNJ;?,,o; NEWD | 1 | o (L.EDWARDS.J PHILLIPS.E SERMON) (C) ROWDY 3-5024/ARISTA
’ COME GO WITH ME & CHRISTOPHER WILLIAMS
| 22 | 1817 ?&%m\f uYo?})J( Eg%}_’fxi&% BUsY A VEFizfﬁf\hng}‘,% % 2 | CWILLIAVS.G.CAUTHEN (K GAMBLE.L.HUFF) (C) UPTOWN 54704/MCA
THE BONNIE AND CLYDE THEME ® YO-YO SAY IT ISN'T OVER @ FIVE XI
13|38 14 POCKETS%.D.III_ICE CUBE (YO-YO,ICE CUBE,POCKETS,QUINCY D.ik) (C) (M) (T) EASTWEST 98394 LU G e - T.CHAPMAN.D.PENSAQQ (T.CHAPMAN.R MARCEL L TOLBERT) (C) (1) RCA 62540
SHOW ME LOVE @ # ROBIN S. FLOW JOE & FAT JOE
8| 3 2 19 A.GEORGE,F.MCFARLANE (A.GEORGE .F.MCFARLANE) (C) (M) (T) (X) BIG BEAT 101 1&/ATLANTIC = i DIAMOND D. (J.CARTEGENA) (€) (1) VIOLATOR 118S/RELATIVITY
BOOM! SHAKE THE ROOM @ JAZZY JEFF & FRESH PRINCE ALL THRU THE NIGHT P.0.v. (DUET WITH JADE)
42 1 46 | 4 | VR.LEE (SWITH.HAGGARD WILLIAMS MAYBERRY WEBSTER, PIERCE.NAPIER MORRISON) (C%(M) m%x) JIVE 42108 NEWD | ! | dee (HBELL CDEVIUGTTSHIDER) (CMITI CIANTRTSS I9/RERRISE
IN MY NATURE & NUTTIN' NYCE
0 | 39 | 40 |10 Egés(i.vegco.k(néx.n.KEu.v,M.wnLLlAMS,K.HANsrorzD) A LoR(CD,?M?(F,,L?NED&{';‘EEQ%BEOL%{#RE 0 | Bl | 73 | 9 | AGREENWOOD.D GREENBURG.) GILLIARD (LWALLACE.DJ JOINT.A.GREENWOOD) (C) (M) (T) POCKETOWN 4215011VE
INSANE IN THE BRAIN © CYPRESS HILL LITTLE MIRACLES (HAPPEN EVERY DAY) & LUTHER VANDROSS
114 )3% 8 oﬁaums (LFREESE.S REYES.L.MUGGERUD) (€) (M) (T) (X) RUFFHOUSE 77135/csosLuusm N | T0 |72 ]I | CVANOROSSMMILLER (L VANOROSSM MLLER CHONCHIVIZIASERIC
[ = WORK IT OUT & LUK
42 |36 | 37|10 sg's‘ggxgc?‘_figgm“gma GCLAe S ) A W&!,'L”,‘EL’,;‘,‘;’,H?}?,’?, 92 | 85 | 8 | 10 | Coickson.L.cAMPBELL (LCAMPBELL (€) (M) (T) LUKE 162
RE DAY ® © DR, DRE 3 | COWARDS IN COMPTON ® LUKE
43 41130 ) 16 [?R,DRE (DR.DRE.SNOOP, C.WOLFE) (C) (M) (T) DEATH ROW/INTERSCOPE 53827/ATLANTIC R e LA LT {C) (M) (T) LUKE 164
" " N PUT SHIT PASS NO HO ¢ POISON CLAN
44 44 41 13 k{#ggm?'!;'g&%;a%?xE (FROM "MENACE |l SOCIETY") (C)’n'\-/‘s‘ 4F2|1Y1E4 NEW) 1 M.FRESH {J.T MONEY) {C) (M) (T) LUKE 165
MEGA MEDLEY ZAPP & ROGER % | 8 bl R L LAFLDL
a7 | 39 | 4 R_TRguTMAE (R.TROUTMAN.N WHITFIELD,B STRONG) (€1 (M) (1) () ngf'uss 18420 61 | 8 | iiihooleTo o1 mboLeron. oRakeroroy (ENEASTWES T8I0
DAZZEY DUKS & © DUICE 9 | 87 | 85 | 20 | THAT'S THE WAY LOVE IS & BOBBY BROWN
46 | 45 | 42 | 40 | 5uRhGON PRODUCTIONS (LASNO.CRED D.BAMBATTAROBIE.BAKERALLENMILLER)  (C) (T) TMR J08YBELLMARK T.RILEY (T RILEY.D.SHIPP.A. DAVIDSON,B. BROWN) (©) (M) (1) (V) (X) MCA 54618
WHO DO | TURN TO CHANTE MOORE
53 | 57 7 mﬁggx@ﬁgﬁw e ﬁ? R’:’,A;‘AEi:PZ:';ig .1 9% |9 3 L.STEWART (C.MOORE P.L.STEWART,T.HAYNES) (C) (T) SILAS 54721/MCA
TEDDY BEAR & G-WIZ
* * *HOT SHOT DEBUT * » | 9 | 8 | 11| | areis wrareis.RMARTIN _(€) SCOTTI 8ROS. 75360
NEWD | | | SUNDAY MORNING ® EARTH, WIND & FIRE 99 | 99 | 95 | 3 | MAKE ROOM © THA ALKAHOLIKS
M.WHITE (WHITE REYNOLDS WILLIS) (C) (D) REPRISE 18461 E.SWIFT (R.SMITH,E.BROOKS, J.ROBINSON) (€) (T) LOUD 62579/RCA
, R _ DOLLY MY BABY SUPER CAT
49 | 51 55 6 p{ﬁ‘,g,? (\&T&;TITJAHEE’%MLS ARE MADE OF N RAYCE”) %MSQZE 100 | 88 14 | (W MARAGH (W.MARAGH. T SPARKS) (M) {T) (X) COLUMBIA 74855°

D Records with the greatest arplay and sales gains this week. ®Videoclip availatulity. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million urits, with additional miflion indicated by a numeral following
the symbol. Catalog number is for cassette single. *Astensk indicates catalog number 1s for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avarlability. (T) Vinyl maxi-single availability.
(V) Vinyl single availability. (X} CD maxi-single availability. ® 1993, Billboard/BP! Communications.
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY SoundiSialri
FOR WEEK ENDING AUGUST 28, 1993 ™ Ill
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