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Tower Shuffle Has Indies Scrambling
Distribs May Form Alliances, Go National

EBY ED CHRISTMAN

NEW YORK—A move by Tower Re-
cords/Video to restructure the way it
buys product from independent la-
bels has ignited an upheaval in the in-
die sector.

In reaction to the changes being
made by Tower, regional independent

distributors are scrambling to strike
strategic alliances. Meanwhile, inde-
pendent labels that previously resist-
ed the trend toward national distribu-
tion in favor of regional distribution
are being forced to rethink that deci-
sion.

The T77-unit, West Sacramento,
Calif -based chain, believed to be the

L.A. Punk Indie Epitaph
Finds ‘Recipe’ For Success

B BY CHRIS MORRIS

LOS ANGELES—With dyed magen-
ta hair and thick-rimmed black spec-
tacles that resemble an infinity sign,
Epitaph Records owner Brett
Gurewitz is not everybody’s picture
of a label magnate. His company’s
Hollywood office, located a block

BAD RELIGION

from one site of original L.A. punk
club the Masque, looks like a garage
from the outside.

But, Gurewitz notes, “Since we
started in 88, I've sold about 1.4 mil-
lion records. In my last year, July 1 to
June 30, we did 600,000. It has been
ballooning. In the last quarter, we did

IN THIS ISSUE

Billboard Launches
R&B Airplay Monitor

PAGE 6

250,000 records.”

The success of the L.A.-based
punk-rock indie hasn't gone unno-
ticed: Atlantic Records recently
signed Epitaph’s best-known act, the
13-year-old hardcore band Bad Reli-
gion (for which Gurewitz plays guitar
and writes under the nom de disque
“Mr. Brett”).

On Sept. 7, Atlantic will rerelease

(Continued on page 82)

largest account for independent la-
bels, apparently is moving to consoli-
date the number of vendors from
which it buys, in order to alleviate in-
efficiencies in the independent-distri-
bution sector, get consistent pricing,
and facilitate product returns.

According to a letter sent by Tower
product manager George Scarlett to
store personnel, the chain will always
have to buy from some niche players,
but it prefers doing business with na-
tional distributors rather than with
regional ones. The letter calls compa-
nies like Koch, Relativity Entertain-
ment Distribution, and INDI the
“wave of the future.”

The letter states that Tower has as-
signed INDI—the company that
owns California Record Distributors,
Big State, and Malverne—exclusivity
to sell the chain about 70 label fam-
ilies. According to other distributors,
the letter makes the company Tow-
er’s main supplier of independent
product.

(Continued on page 90)

B BY JOHN LANNERT
and GARY STECKLES

MIAMI—Chaka Khan plans to join
Jon Lucien, Chante Moore, and Ellis
Marsalis there. Alex Bugnon has
written a song dedi-
cated to its tiny, pic-
turesque village of
Dasheene. Yet most
music fans might
mistake St. Lucia as
the patron saint of
obscurity.

In fact, most of St.
Lucia’s 140,000 resi-
dents themselves do not know the

Jazz Mainstream Discovers
Local Wonders Of St. Lucia

origin of the name given to their
country, a mountainous, pear-
shaped island located halfway down
the Caribbean’s windward chain,
just south of Martinique.

But from a musical and cultural
standpoint, St. Lu-
cians recognize that
their country has
long moved to a
sweet cadence—one
marked by annual
carnival celebrations
and two annual flow-
er festivals where lo-
cals dance ‘la
(Continued on page 75)

Bobh Marley’s
‘Legend’ Lives On
At Radio, Retail

HBY CRAIG ROSEN

LOS ANGELES—“Legend,” the
1984 album that brought the musi-
cal genius of
Bob Marley
into the homes
of millions, has
earned a place
in the record
books. This
week, more
than a decade
after Marley’s
death, the com-
pilation stands at the summit of
the Top Pop Catalog Albums
chart for the 16th consecutive

(Continued on page 91)

MARLEY

Beavis, Butt-head
A Boon For Bands

B BY DEBORAH RUSSELL

LOS ANGELES—There’s a certain
irony in the fact
that an act can
generate reams
of favorable
press, play on the
hugely popular
Lollapalooza
tour, and receive
significant airplay on the college ra-
dio circuit, but can’t get a break un-
til two animated morons named
Beavis and Butt-head endorse them
on MTV’s most popular program
(Billboard, July 24).
And though it is indeed ironic, the
(Continued on page 90)

BABES IN TOYLAND

¢« CEMA DROPS ITS POLICY
AGAINST USED CDs, PAGE 6
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OLIVING PROOFS

“It was Sepfem/m‘ of 1 991 m/dl was three s:ories off

the ground hanging lights for my NBC special when

my tonr manager Kelly came in and rold me,
‘Congratulations,’ I'd come in at No. | on the BILLBOARD
TOP COUNTRY ALBUMS chart and

THE BILLBOARD 200 with ‘Ropin' The Wind," When 1
inished focusing the lights, I had to climb dewn and

walk around the arena three times io calm duon. You

could feel the cold of the concrete floor. I remensher

Jeeling 50 proud. but also so proud of country music.

It's not a hit until it's a hit in

Garth Brooks, 1993 . I r ®
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LOS ANGELES—Blockbuster Entertain-
ment is consolidating all of its home video
purchasing with ETD (formerly East Tex-
as Distributing), which means $1 billion in
business for the Houston-based wholesal-
er.

According to one industry observer,
“Blockbuster purchased a distributor with-
out paying a single penny for it.”

Until it asked various wholesalers for
proposals recently, Blockbuster was pur-
chasing almost exclusively from ETD and
from Nashville-based Ingram Entertain-
ment, the largest home video distributor.

PaineWebber analyst Craig Bibb says,
“Blockbuster’s probably getting a great
deal from ETD. They could at any point go
and buy from the studios. They have proba-
bly 20% of the total video market. So they
probably went to ETD and said, ‘All you're
doing is providing a fulfillment service. We
think your margins should be ..."”

Industry speculation ranges widely
about why Blockbuster made what most
regard as a surprise move. One studio ex-
ecutive says, “Maybe East Texas sharp-
ened up the pencil and will offer more ser-
vices than they were getting before. Or
maybe Blockbuster feels it can control the
inventory for the fourth quarter more ef-
fectively this way.”

Ted Engen, president of Video Buyer’s
Group, questions the economics of the deal.
“Blockbuster is a very high-maintenance
account. Even factoring in the rebates, it's
hard to see how ETD can come out on
this.”

Paul Marsh, analyst with County
NatWest Securities, says, “Video distribu-
tion is a crappy business. The operating
margins are about 10%. You need more ac-
counts for economies of scale.”

Sweeping aside industry speculation
about the move, Blockbuster’s Ron Castell,
senior VP of programming and communi-
cation, says, “It's something we’ve dis-
cussed with a number of companies over a
period of time and decided to make the
move.”

Some sources see Blockbuster’s recent
acquisition of its two largest franchisees,
Ul Video and WJB Video, as a possible
triggering influence. The studio executive
says, “It might make it easier for them to
consolidate everything.”

But Castell dismisses that. “It had noth-
ing to do with industry dynamics, nothing

THIS WEEK

to do with studios; it had all to do with
Blockbuster and our desires for efficiency,
economies, and service,” he says.

John Taylor, president of Ingram, agrees
to an extent, viewing the move as part of a
new regime. “It was a purely economic de-
cision on the part of Blockbuster. George
Johnson, the new president, is an awfully
bright guy. He is also very upfront and
honest and [ think he looked at it and said,
‘How can I put some more money to the
bottom line?’ One way is to give all the

business to one person so they can pass on
a bigger discount to Blockbuster. That’s
exactly what happened.”

Taylor says Ingram can realistically
“pick up half the volume we lost” by going
after accounts the company was not previ-
ously servicing. “The other half is going to
be pretty tough to get.”

“It’s a real setback for Ingram,” says
Marsh.

Several sources point to the financial im-

(Continued on page 89)

NEW YORK—BIllboard is rolling out its
third Airplay Monitor publication, this one
covering R&B. The R&B Airplay Monitor
will provide definitive R&B radio data, as
accumulated on a weekly basis by Broad-
cast Data Systems. Billboard, the Moni-
tors, and BDS are all part of BPI Commu-
nications.

R&B Airplay Monitor makes its debut
Sept. 17 and will be sent by first-class mail
to nearly 1,000 PDs, MDs, consultants,
promoters, managers, and talent agents in
the R&B field.

The new Monitor follows the successful
launches earlier this year of the Top 40
and Country Monitors. An Album Rock
Monitor is due to debut in the fall.

Each week R&B Airplay Monitor will
publish the exact number of plays
amassed by current releases on 75 R&B
stations across the U.S. The information
will be the basis for two new Monitor
R&B Airplay charts: Mainstream R&B
and the first-ever Adult R&B Airplay
chart. The latter will be based on stations
that target a slightly older demographic
than do most mainstream R&B outlets.

Like the other Monitors, the R&B publi-
cation will feature a breakdown of each
week’s biggest gainers at radio, based on
actual detections, along with monitored
video playlist information, in this case
from BET and MTV. Also included will be
the weekly “Power Playlists” listing the
top 30 songs at 39 leading R&B stations as
determined by BDS, as well as the number
of spins each song receives.

The new Adult R&B chart is expected to

B’hoard Launching R&B Monitor;
Two New Aimlay Gharts Featured

benefit such artists as vocalist Phyllis Hy-
man and instrumentalists Grover Wash-
ington Jr. and Najee. “They will now have
a chance for their singles to reach the top
of a chart,” says Terri Rossi, Billboard’s
director of operations/R&B music group.
Rossi, who will oversee the R&B Monitor,
adds, “Record companies will now be able
to build a story that can be used to gain
acceptance at R&B mainstream stations,
and hopefully for general-market AC sta-
tions.”

WZAK Cleveland PD Lynn Tolliver en-
thusiastically endorses the new publica-

R&B .t AIRPLAY

tion. “BDS is the most accurate measure-
ment of music since the beginning of
tracking records. It’s not perfect, but it’s
the most accurate that’s ever existed,”
says Tolliver.

Michael Ellis, publisher of Monitor and
Billboard’s associate publisher, says, “We
are excited about the opportunity to reach
R&B radio each week with accurate, BDS-
monitored information in greater detail
than can be provided in Billboard. Togeth-
er with the broad news and data in Bill-
board, we can now offer the R&B music
industry the most complete package of in-
formation available anywhere.”

Subscription information for R&B Mon-
itor is available by calling 212-536-5237.
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Hitmaker Teddy Riley Signs
New Zomba Publishing Deal

Songwriter Teddy Riley, right, and Zomba Enterprises CEO Clive Calder have
worked out a five-year extension of Riley’s co-publishing agreement with
Zomba. In addition to his songwriting successes {including being ASCAP’s
current R&B songwriter of the year), Riley is known for producing hits by
artists including Michael Jackson, Bobby Brown, Hi-Five, Keith Sweat,
Wreckx n’ Effect, and Riley's own groups, Guy and Blackstreet. Referring to
Riley, Calder said, “| believe that in 25 years’ time, when the history of music
is being written, it will be noted that in the late '80s and early '90s one
individual singlehandedly changed the sound and style of black music in
America with the creation of his new-jack-swing sound.”

DGG Portables Arrive With A Bonus

Philips, Panasonic Plan Software Giveaways

@ BY MARILYN A, GILLEN

NEW YORK—Can portables carry
DCC from format wannabe to star
status?

That is the multimillion-dollar
question for Philips and Panasonic,
as the two consumer-electronics com-
panies roll out the first Digital Com-
pact Cassette portable players to re-
tail stores this week, on the wheels of
some aggressive marketing cam-
paigns. Philips is offering 12 free al-
bums with a purchase of either its
new portable ($549) or existing home
unit, while Panasonic is giving away
two free albums to buyers of its por-
table (also $549).

The portables’ introduction comes
on the heels of a frank admission—
made to journalists Aug. 18 by Phil-
ips Consumer Electronies chairman
and CEO Henk Bodt—that the ini-
tial DCC launch was flawed, primar-
ily in its tardiness in getting out the
portable version. Unlike fellow new
format MiniDise, which debuted
four to six weeks after DCC in late
1992, DCC launched with a home
deck rather than a portable player.
(MD home decks have since been in-

Sony, Nahisco Team For Cross-Promo
Holiday Campaign To Include Music, Video, Games

@ BY DON JEFFREY

NEW YORK—Dolly Parton and
Oreos, “Hook’ and Honey Maid
Grahams: These are some of the

GEMA Rescinds
Used-CD Policy

LOS ANGELES—CEMA Distribu-
tion has dropped its policy denying
co-op advertising to retailers that sell
used CDs, in an effort to resolve its
ongoing dispute with Wherehouse
Entertainment and others.

In a statement issued Aug. 26,
CEMA president Russ Bach said the
distributor remains “concerned about
the unchecked growth of the used
CD market ... However. .. we would
prefer to resolve our differences with
used CD sellers through market-
based solutions rather than through
the courts.”

Wherehouse president/CEO Scott
Young says the chain is satisfied with
CEMA’s move, and is dropping the
record company from its restraint-of-
trade lawsuit.

Executives from Sony, WEA, and
Uni, which Young says remain defen-
dants in the suit, had no comment at
press time. The companies retain
anti-used-CD policies.

Don Rosenberg, executive director
of the Independent Music Retailers
Assn., applauds the compromise and
says he expects the other distributors
to follow CEMA'’s lead. However,
IMRA has no plans to drop CEMA
from its lawsuit (Billboard, Aug. 14).

CEMA initiated an anti-used CD
policy among major distributors, ig-
niting a controversy that made news
in the trade and consumer press
when country superstar Garth
Brooks, who records on a CEMA-dis-
tributed label, lent his support to CE-
MA'’s position. CRAIG ROSEN

products and artists involved in a
major holiday cross-promotion be-
tween Sony Corp. and Nabisco Inc.

For Sony, it marks the first time
that several of its operating units
are participating in a single promo-
tion with another company. These
are Sony Music, Columbia Tri-Star
Home Video, Sony Imagesoft (vid-
eo games), and Sony Electronics.

Bill Perrault, VP marketing for
the home video unit, said at an
Aug. 24 press conference at Sony
headquarters here, “This is a
great example of . .. synergy.”

The promotion is Nabisco’s first
with a music company but not its
first with a home video supplier. It
offered rebates on five Disney
movies, including ‘“‘Beauty And
The Beast,” which drew 500,000 re-
demptions. But the Disney deals
were title-by-title, while Sony’s in-
volves a package of home video re-
leases and recordings, video
games, and electronics gear.

Music and video retailers who
carry Sony products, as well as su-
permarkets and mass merchandis-
ers, will take part in the promo-
tion, which begins Nov. 1 and ex-
pires April 30.

The deal offers three rebates to-
taling $18 to consumers who pur-
chase certain Sony and Nabisco
products and mail in proofs of pur-
chase. A person buying one of 14
specific Sony Music titles and four
Nabisco items will receive a $3 re-
bate. Someone purchasing one of
eight listed Columbia Tri-Star
Home Video titles and five Na-
bisco products will get a $5 rebate.
And a consumer who buys one of
seven featured Sony Imagesoft
video games and seven Nabisco
goods will receive a $10 rebate.

Executives declined to reveal
the cost of the promotion. Perrault
said, “Multi-millions. It’s way up
there.”

The music titles (CD or cassette)

include the ““Sleepless In Seattle”
soundtrack, the “Last Action
Hero” soundtrack, Gloria Este-
fan’s ‘““Mi Tierra,” Luther Van-
dross’ “Never Let Me Go,” Celine
Dion’s “The Color Of My Love,”
and Mary-Chapin Carpenter’s
“Come On Come On.”

The sell-through video titles in-
clude “Teenage Mutant Ninja Tur-
tles II1,” “Hook,” “A League Of
Their Own,” and “Honeymoon In
Vegas.” The consumer electronics
offerings are My First Sony prod-
ucts for children.

troduced.)

In July, Bodt, acknowledging “am-
ple room for improvement,” appoint-
ed a new man, Pieter Bogels, to over-
see worldwide marketing efforts for
the format (Billboard, July 17).

“Hindsight is always easy, and we
know that in the total audio market,
home application is only a minor part
of the total entertainment business,”
says Franz Schmetz, VP of market-
ing/audio for Philips, which co-devel-
oped the DCC format with Matsu-
shita Electric Industrial Co. of Japan,
parent company of Panasonic. “We
knew that. That was all planned. We
also planned to start with the home
unit, and quickly follow with other

applications. The disappointment
[for] Mr. Bodt, and certainly every-
body that works with DCC, is the
speed of introducing the portables.
Of course, it's not easy to introduce a
very miniature technology.”

Record labels and retailers gener-
ally have been unwavering in their
opinion that the true “launch” of the
format would come with the portable.

At a meeting of the DCC Group of
America during the Consumer Elec-
tronics Show in June, Mark Wexler of
GRP Records, an early label support-
er of DCC, summed up the sentiment,
saying, “Everyone knows we were
waiting for the portable.”

(Continued on page 85)

Philips, Nimbus At Odds
Over Video CD Standard

@ BY PETER DEAN

LONDON—The development of two
incompatible Video CD formats is
growing apace, with Philips denying
press speculation that it is consider-
ing proposals from British-based re-
cord company Nimbus to extend its
standard to include the latter’s Video
CD technology.

Since it was announced at the
Fourth Multimedia Conference in
London (Billboard, July 10) that Phil-
ips, JVC, Matsushita, and Sony had
agreed on a standard to carry 74 min-
utes of full-motion video and digital
audio on a 5inch CD, a war of words
has been brewing. Nimbus Technolo-
gy and Engineering, which an-
nounced its system earlier this year
(Billboard, Feb. 20), has accused the
hardware companies of “hijacking
their term” and of working with a
“flawed standard.” Philips, on the
other hand, sees Nimbus’ system as
retrograde.

The White Book standard on which

the four-firm video CD is based is a
progression from the Red Book stan-
dard developed for audio CD by Phil-
ips and Sony 10 years ago. The White
Book standard is also used for kar-
aoke discs.

A separate standard, for compres-
sion coding needed to record full-mo-
tion digital video and stereo sound
onto a CD, was agreed upon by the
Moving Picture Experts Group
(MPEG) last year. Although the Nim-
bus system (which uses a black box
decoder to link an audio CD player
and TV) and the four hardware com-
panies’ format both use the MPEG-1
full-motion video standard, they are
incompatible because, under the
White Book standard, video CDs are
encoded like CD-ROM data discs.

A CD-ROM data disc includes a
muting “flag” that prevents audio
overload on speakers if a disc is mis-
takenly played in a conventional au-
dio CD player. Nimbus has stated
that 65% of audio CD players cannot

(Continued on page 85)

Ruling May Pave Road To Superhighway

@ BY BILL HOLLAND

ALEXANDRIA, VA.—The dawn of
home supermedia centers drew clos-
er Aug. 24, when Bell Atlantic Corp.,
the Philadelphia-based Baby Bell,
was handed a major legal victory that
will allow it to own and provide video
programming.

The U.S. District Court here over-
turned a section of the 1984 Cable Act
that forbade telephone companies
from owning and providing video pro-
gramming on their own networks.

The ruling knocks down barriers
between telcos, cable TV, and video
programming companies, and will en-
courage them to speed up their devel-
opment of the digital optic networks.
Those webs are expected to provide
consumers with more choices and
easier access to hundreds of video
channels, as well as home delivery of
audio and video programs, data
bases, and interactive audio and vid-

€o.
Bell Atlantic—and, if they file and
win similar suits, the other six Baby
Bells—now can become aggressive
TV competitors.
Wiring entire states with fiber-op-
tic lines will be incredibly expensive

for the telcos. A Bell Atlantic propos-
al to wire New Jersey homes over a
15-year period carries a $4 billion
price tag.

It is unclear at this stage whether
the decision gives the company free
rein nationwide; whether it is limited
to its mid- and south-Atlantic, 11 mil-
lion customer service base; or wheth-

er it merely applies to parts of Virgin-
ia. Day-after legal speculation sug-
gested that the ruling may be
narrowly defined.

Bell Atlantic officials said their
plans eventually include out-of-re-
gion programming. Bell Atlantic be-
gan testing its video-on-demand ser-

(Continued on page 89)

Register Of Copyrights Resigns From Post

WASHINGTON, D.C.—Register of
Copyrights Ralph Oman has handed
in his resignation, effective Jan. &.

Although no reasons were given
for the departure, sources close to
the copyright office say there has
been increasing friction between the
register’s office and the librarian of
Congress and some lawmakers and
congressional staff who have pro-
posed changes to make the highly
visible Register’s post an autono-
mous presidential appointee position.

Under current law, the register re-
ports to the librarian of Congress,
and the library, as well as its copy-
right office, are, in essence, employ-
ees of the Congress.

However, since the '70s, with the

advent of new technologies and the
need for national and international
copyright reform, the opinions and
study conclusions of the register and
the copyright office have gained in
significance and stature that, in the
view of some on Capitol Hill, is be-
yond the mandate of the statutes that
created the office.

Because of the growing impor-
tance of U.S. intellectual property, in-
cluding movies, recordings, and com-
puter software in trade matters,
some lawmakers have come to the
conclusion the position should be “el-
evated” because these international
trade matters have transformed
copyright law from a small, special-

(Continued on page 89)
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Congratufations and thanks from:- Barrie Marshall, Marshalt Arts, World tour Co-ordinator. Alex Kochan, Artists & Audiece Ents., U.S.A. & Canadd Agent. Paul Da nty, Pauf Dainty Corp., Australia & New Zealand Promoter.

MAY: Winnipeg, C. FORTHCOMINZ DATES:

The Second USA leg opens : SOLD OUT

by smashing a 10-year- - QEPTEMBER. 3 Berlin.
5, 6 Vienna. 9 Munich.

old state record for the
biggest concert croud.

APRIL: St. Louis.

YESTERDAY
has passed its
6,000,000th airplay
in the USA - a new
world record.

MAY: Kansas City.
The New World
Tour tops

- Billboard’s chart
of top-grossing
acts in the USA
Sor the second
month running.

JUNE: Charlotte.
The New World
Tour is aired
live on TV for the
JSirst time, setting
a new viewing
record for Fox.

JUNE: Milwaukee.
The New World
Tour sets another
stadium record as
a crowd of 49,000

attend. An even
bigger crowd than
Jor the World Series.

('J g
7’:‘/ “' q
Broadcast Music Inc. ’f: 3 ¥ S
announces that g .,_,/ . ¢
' ’ L4
L4

11, 14, 15 London. p
18, 19, 21 Dortmund.
23 Stuttgart.

; 27 Oslo. ORI
e OCTOBER. 64
\ 1Stockbolm. i 080

6 Frankfurt. b
9, 10 Rotterdam. °
- 13 Paris.
17 Ghent.
) 22 Florence.
\h 26 Barcelona..
\
\

FEBRUARY:

Frankfurt.

Shouws sold out
- faster than for

.any other

pe rforme;'.

*

MARCH:
Melbourne Cricket -
Ground. Ist night
sets new record Sfor
biggest rock crowd
ever at the M.C.G. ‘
Over 50,000.

FEBRUARY:
Sydney. 20,000 tickets
Sor the Sydney
Entertainments Centre.
Sold out in 8 minutes.
A new world record.

b .

PauL McCarTNEY, THE NEw WORLD Tour 15 SETTING NEw WoORLD RECORDS.
(SO WHAT’S NEW)



www.americanradiohistory.com

Billboard.

Editor in Chief: TIMOTHY WHITE

I EDITORIAL

Managing Editor: KEN SCHLAGER

Deputy Editor: Irv Lichtman

News Editor: Susan Nunziata

Director of Special Issues: Gene Sculatti; Dalet Brady, Assistant Director
Bureau Chiefs: Craig Rosen (LAA.), Bill Holtand (Washington)

John Lannert (Caribbean and Latin America)

Art Director: Jeff Nisbet

Senior Copy Editor: Barbara Davies

Copy Editor: Jon Cummings

Radio: Phyllis Stark, Editor (N.Y.), Eric Boehlert, Features Editor (N.Y.)
Talent: Melinda Newman, Editor (N.Y.), Chris Morris, Senior Writer (L.A.)
R&B Music: Danyel Smith, Editor (N.Y.)

Country Music/Nashville: Edward Morris, Editor, Peter Cronin, Associate Ed.
Dance Music: Larry Flick, Editor (N.Y.)

Home Video: Seth Goldstein, Editor (N.Y.)

Home Entertainment: Jim McCullaugh, Editor (L.A.)

Marketing: Earl Paige, Editor (LA.), Paul Verna, Associate Editor (N.Y.)
Retail: Ed Christman, Senior Ed. (N.Y.), Don Jeffrey, Associate Ed. (N.Y.)
Music Video: Deborah Russell, Editor (L.A.)

Pro Audio: Marilyn Gillen, Editor (N.Y.)

Editorial Assistants: Trudi Miller Rosenblum (N.Y.), Carrie Borzillo (L.A.)
Administrative/Research Assistant: Terri Horak (N.Y.)

Contributors: Jim Bessman, Fred Bronson, Lisa Collins, Bob Darden,
Is Horowitz, Larry LeBlanc, Jeff Levenson,

Moira McCormick, Havelock Nelson

B INTERNATIONAL

International Editor-in-Chief: ADAM WHITE

European News Editor: Dominic Pride

International Deputy Editor: Thom Duffy

Tokyo Bureau Chief: Steve McClure

Chief European Correspondent: Mike Hennessey

Special Issues Editor: Peter Jones (London)

M CHARTS & RESEARCH

Associate Publisher: MICHAEL ELLIS

Associate Director of Charts/Retail: Geoff Mayfield (L.A.)

Associate Director of Charts/Radio: Kevin McCabe (N.Y.)

Chart Managers: Suzanne Baptiste (Rap/Jazz/Gospel), Anthony Colombo
(Album Rock), Ricardo Companioni (Dance), Roger Fitton (Adult
Alternative), Steven Graybow (Adult Contemporary), John Lannert (Latin),
Mark Marone (Modern Rock/Studio Action), Geoff Mayfieid

(Billboard 200), Kevin McCabe (Hot 100), Terri Rossi (R&B),

Lynn Shults (Country), Marc Zubatkin (Video/Classical)

Chart Production Manager: Roger Fitton

Assistant Chart Production Manager: Paul Page

Archive Research Supervisor: Silvio Pietroluongo

Administrative Assistants: Steven Graybow (N.Y.), Brett Atwood (L.A.)
Chart Surveyor: David Runco

M SALES

Associate Publisher: GENE SMITH

National Advertising Director: Jim Beloff

European Advertising Manager: Patricia A. Rod Jennings

Advertising Services Manager. Michele Jacangelo

New York: Ken Karp, Norm Berkowitz, Ken Piotrowski,

Nancy Bowman, Maureen Ryan, Doug Ferguson

Classified (N.Y.): Jeff Serrette, Laura Rivchun

L.A.: Jodie LeVitus, Jon Guynn, Gary Nuell, Michaet Nixon,

Melinda Bell, Alyse Zigman

Nashville: Lee Ann Pack

Europe: Christine Chinetti (London)

Tokyo: Bill Hersey

Southeast Asia: Grace Ip, 310-330-7888 (L.A.)

Milan: Lidia Bonguardo, 011-3936-254-4424

Melbourne: Amanda Guest, 011-613-824-8260/8263 (fax)

Canada: Norm Berkowitz, 212-536-5016

Miami: Angela Rodriguez, 305-441-7976

Mexico City: Giselle Trainor 525-658-7461

8 MARKETING

Director of Marketing: JANE RANZMAN

Promotion Director: Elissa Tomasetti

Promotion Art Director: Tom Senif

Special Projects Coordinator: Melissa Subatch

Circulation Manager: Jeanne Jamin

European Circulation Manager: Sue Dowman (London)

Assistant Circulation Manager. Adam Waldman

8 PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Manager: John Wallace

Associate Advertising Production Manager: Lydia Mikulko

Production Assistant: Cindee Weiss

Editorial Production Manager: Terrence C. Sanders

Assistant Editorial Production Manager: Drew Wheeler

Specials Production Editor: John Treglia

Systems,/Technology Supervisor: Barry Bishin, Assistant: Marcia
Repinski

Composition Technicians: Marc Giaquinto, Morris Kliegman,

Anthony Stallings

Directories Production Manager: Len Durham

B ADMINISTRATION

VP/Director of Licensing: Georgina Challis

Director of Operations/R&B Music Group: Terri Rossi (N.Y.)

Director of Operations/Country Music: Lynn Shults (Nashville)

VP & Executive Editorial Director: Lee Zhito

Directories Publisher: Ron Willman

Distribution Director: Edward Skiba

Group Sales Administrator: Carlton Posey

Billing: Debbie Liptzer

PUBLISHER: HOWARD LANDER
H BILLBOARD OFFICES:

New York Washington, D.C. Nashville

1515 Broadway 806 15th St. N.w. 49 Music Square W.

N.Y., NY 10036 Wash,, D.C. 20005 Nashville, TN 37203
212-764-7300 202-783-3282 615-321-4290

edit fax 212-536-5358 fax 202-737-3833 fax 615-320-0454

sales fax 212-536-5055  London Tokyo

Los Angeles 3rd Floor Hersey-Shiga Int'l.

5055 Wilshire Blvd. 23 Ridgmount St. 6-19-16 Jingumae

Los Angeles, CA 90036  London WCIE 7AH Daisan Utsunomiya Bldg. 402
213-525-2300 71-323-6686 Shibuya-ku, Tokyo 150
telex 66-4969 Fax: 71-323-2314 sales 011-81-3-3498-4641
fax 213-525-2394/2395  71-323-2316 sales fax 011-81-3-3499-5905

edit 011-81-3-3867-0617
edit fax 011-81-3-3867-0216

Il BPI COMMUNICATIONS

President & Chief Executive Officer: GERALD S. HOBBS

Vice Chairman & Chief Operating Officer: Arthur F. Kingsbury

Executive Vice Presidents: John Babcock Jr., Martin R. Feely,

Robert J. Dowling, Howard Lander

Senior Vice Presidents: Paul Curran, Ann Haire, Rosalee Lovett

Vice Presidents: Georgina Challis, Glenn Heffernan

Chairman Emeritus: W.D. Littieford

Commeniar

Stop Taking Songwriters For Granted

B BY MICHAEL KARNSTEDT

Songwriters and their publishers for too
long have been taken for granted by the re-
cording industry. Their vital creative con-
tribution, which is the core of the entire
business, is often undervalued and de-
meaned.

Music publishers must take action to im-
prove the status and rewards for the song-
writers they represent, whose work is the
essential foundation of the music industry.

Publishers face a number of challenges
on an international scale.

In Europe, negotiations between me-
chanical rights society BIEM and IFPI
must be radically changed from the pat-
tern they have followed in the past. It is to-
tally unacceptable that the record industry
should continually attempt to reduce the
mechanical royalty rate, on the pretext of
high production costs for developing new
formats and technology. This constant
campaign to reduce rewards for creativity
has more to do with disproportionate ad-
vances paid by the record companies to
sign artists, advances that frequently are
not recouped.

The legitimate interests and rewards of
songwriters cannot be permitted to be
treated like discount supermarket goods.
Record companies decide to invest in and
develop new formats and technologies
without consulting songwriters and music
publishers about their viability. The record
companies should bear the resultant costs
themselves, and not expect the creators to
contribute to projects in which they have
no say or control.

The controlled-composition clause is an-
other affliction with which the songwriter
is saddled, and it is an abuse of dominant
position by any definition. I was relieved
that it has been outlawed in the U.K. by
that country’s Copyright Tribunal. I hope
that publishers and professional organiza-
tions representing songwriters will unite to
tackle this unjust measure whenever and
wherever it threatens to appear, and I also
hope there will be successful efforts in the
U.S. to stop such a restrictive practice. Per-
haps the International Federation of Popu-

INOEPENDENT STORES AREN'T GREEDY
Michael Greene has the nerve to call re-
tailers greedy; he then puts Garth Brooks
on a pedestal for taking a stand on used
CDs. Isn’tit ironic that I struggle daily as
an independent store owner, to be called
greedy, while Brooks—who, in a recent
Rolling Stone article, said he’s already
made more money than his grandchil-
dren’s grandchildren can spend—should
be made out by Greene as a champion for
the people?

Maybe if record companies didn’t pay
people like Brooks millions to be on their
label, CD prices wouldn’t be so high. If
Brooks was such a champion for the little
guy, maybe he would fight to have the
list prices on his product lowered.

Itis not, as Greene said, developing art-
ists that are being hurt by the used-CD
business. There aren’t any artists like 4
Non Blondes or Belly in my used-CD bin.
Most of them are older CDs by bands

lar Music Publishers, together with Euro-
pean national publisher associations, could
be the vehicle to resist and repel such dan-
gerous injustices if attempts to impose
them are made in other countries.

The lobbying efforts established by
IFPMP and others with regard to the Eu-
ropean Community authorities need to be
buttressed in order to change certain dan-
gerous attitudes toward intellectual prop-

‘It is imperative
that the industry
rediscovers the
songwriter.’

Michael Karnstedt is
President of
peermusic in
Hamburg.

erty that are prevalent in Brussels. The
successes so far, in fields such as rental
and terms of protection, are steps in the
right direction, but we have many more
challenges, such as private copying.

Those authorities have not fully realized
the extent of two specific problems con-
fronting our business. They are copyright
and related rights of artists and producers
that need legal protection; and the recogni-
tion of intellectual property as a commer-
cial commodity. European civil servants
have failed to recognize the importance of
those issues at an early stage.

The challenge of the new technology in a
digital world is immense. Even if copyright
legislation is wide-ranging, I fear it will
still be inadequate to cope with the rapid
development of the new technology. The
owners of rights and the manufacturers of
the new hard- and software formats (often
one and the same now) must cooperate
closely and constantly, so that new technol-
ogy benefits the creators and not vice
versa.

Centralization of mechanical royalties
collection in Europe seemed like a good
idea at the time, but unfortunately it can-
not be implemented to the benefit of rights-
holders. In continental Europe, the collec-

tion of mechanicals is strongly linked with
the collection of performing-rights reve-
nues. A centralized licensing arrangement
might lead to a faster settlement, but it
also leads to competition between the
rights societies.

In any event, the ultimate success of a
centralized European licensing organiza-
tion must depend on the participation of
the bulk of the music publishers. The one
positive thing to come of the embryonic Eu-
ropean Music Rights Organization is that
continental societies are now far more open
and, it is hoped, will accept international
publishers on the board.

Extending the view to Eastern Europe
and beyond, there is much to be done to en-
sure proper protection and recompense for
intellectual property, and to defeat rampant
piracy prevalant in many areas. Public con-
sciousness of intellectual-property rights
differs enormously between East and West.
Whereas the Western world grants intellec-
tual-property protection via copyright law
and length of copyright, and generally re-
gards it as something also of commercial
value, the Eastern territories are in the ini-
tial stages of implementing some limited
and insufficient kind of protection.

In the developed markets, there have
never been so few artists who manage to
cross over into mainstream success. The
reasons are, firstly, the “niche” philosophy
dominated by marketing strategies, and
secondly, that the record industry seeming-
ly lacks the will or stamina to build up long-
term artist careers.

The only countries where the tradi-
tional A&R concept is still observed are
the U.S. and, to a lesser degree, the
U.K. In both territories, songwriters
can still communicate and cooperate
closely with the A&R departments of
the record industry.

It is recognized that the ideal combi-
nation is the songwriter and the produc-
er. It is certainly imperative that the re-
cord industry everywhere rediscovers
and recognizes the songwriter as the
music world’s vital asset, and stops the
largely sterile policy of promoting only
“self-contained” artists.

that, in a lot of cases, don’t even exist
anymore; or CDs purchased through re-
cord clubs.

While superstars are signed to multi-
million-dollar deals, I have to sell four
CDs to make enough profit to buy one. In
other words, I have to sell 250,000 CDs at
a profit of $4 each to make $1 million; I
need everyone in my town to buy 7,000
CDs from me. But that’s not going to
happen, so I'll keep struggling, buying
new releases, and replenishing my stock
weekly, hoping I'll have enough left over
to pay my rent and electric bills. Shame
on me for being so greedy.

Mark Most
Owner/operator
Most Music
Fairmount, Ind.

END OF RECORD STORES AS WE KNOW THEM?
Michael Greene’s fatuous commentary
(Billboard, Aug. 21) made me laugh out

loud. Lord, it’s a helluva responsibility,
this retailing business! We have to con-
sider: Do we want to be the ones to
blame for The End Of The Record
Stores As We Know Them? Guess we’d
better behave, lest the mighty gods
smite us for our pathetic ingratitude,
unleashing the dreaded New Technolo-
gies they have strained to withhold until
now.

Greene, Garth Brooks, [CEMA presi-
dent] Russ Bach, and the awesome ‘“Big
Six”’ aren’t going to make the market
behave differently. Stamping their feet
and yelling threats at those responding
to the marketplace isn’t likely to change
things either. Here’s another vote for
those who suspect lower prices might be
more effective.

Bruce Bonifaci
Owner
Orpheum
Seattle, Wa.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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The Music is here!

Barney’s Favorites, Vol. 1 features 27 songs with sing-along lyrics including
The Barney Theme Song ¢ My Family’s Just Right For Me * Peanut Butter ¢ | Love You
E:G N\ 77 ,«,Wgw CD and Cassette in-store 8/31

CD-special blister pack: K21Z-27115 ¢ Cassette-special blister pack: K41H-27115 ¢ CD: K21Z-27114 » Cassette: K41H-27114
ERG is EMI, Chrysalis and SBK.
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‘On The Town’ Gets Crossover Push
DG Releasing Bernstein’s 1st Musical

@ BY IRV LICHTMAN

NEW YORK—The Deutsche Gram-
mophon unit of PolyGram Classics
hopes it can put new crossover sales
life into a show-music classic that cel-
ebrates its 50th birthday next year,
and whose composer would have cele-
brated his 75th birthday Aug. 25.
The release, with an in-store date
of Sept. 14, is a complete-and-then-
some version of 1944’s “On The
Town,” the first theater score com-
posed by the late Leonard Bernstein.
His partners, lyricists/librettists Bet-
ty Comden and Adolph Green, also
made their Broadway debuts as mu-
sical theater songwriters and per-
formers with the piece. While Com-
den and Green do not appear on the
album, they served as narrators at
the June 1992 concerts in London

from which the recording was made;
a simultaneous DG home video and
laserdisc release of the concert fea-
tures their concert roles.

To help increase exposure for the
album, DG is also
releasing a Bern-
stein compilation,
‘““Somewhere,”’
that contains two
numbers from the
new release.

The London con-
certs featured actress Tyne Daly,
who received rave reviews in a hit
Broadway revival of “Gypsy” a few
seasons ago, and were well-stocked
with such familiar crossover singers
as Frederica von Stade, Thomas
Hampson, Samuel Ramey, and Eve-
lyn Lear. Also on hand was chan-
teuse Cleo Laine, who sings one of

>
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Their Satanic Majesties:
White Zombie Climbs Chart

@ BY DEBORAH RUSSELL

LOS ANGELES—Geffen act White
Zombie is enjoying a new life on the
charts as its major-label debut, “La
Sexorcisto: Devil Music Vol. 1,”
climbs to No. 64 with a bullet on The
Billboard 200 some 18 months after
its initial release.

The band’s name has been on the
lips of everyone from ‘‘Regis &
Kathie Lee” to ‘“Beavis & Butt-
head,” as “La Sexorcisto” racks up
sales exceeding 245,000 units, accord-
ing to SoundScan. More than 150,000
of those units have been sold in 1993
alone, and recent reports indicate
sales are averaging about 14,000
units per week.

“This band appeals to kids that are
into industrial music, heavy metal,
and hard rock, and now it’s even
crossing over into the grunge/pop
market,” says Tony Pradlik, owner of
New York-based independent outlet
Rockin’ Rex! “La Sexorcisto” is a top
20 sales item at Pradlik’s store.

The album first appeared on Bill-
board’s Heatseekers chart in Febru-
ary, nearly a year after its March
1992 release. It spent 25 weeks on the
chart and peaked at No. 2 Aug. 7, out-
performing TV talk-show host and
fellow Heatseeker Kathie Lee Gif-
ford, who mentioned the act on her
syndicated TV show.

Pradlik explains White Zombie's
appeal: “They’re reminiscent of early
Kiss and Black Sabbath, and they’ve
got a retro "70s boogie style that’s a
lot more fun than the more aggres-
sive bands like Slayer,” he says.
“They’re good artists and they take
themselves seriously, but they've got
their tongues stuck firmly in their
cheeks.”

White Zombie’s funky death-metal
image combines irreverent humor
with an affection for B-movies and
ZAP comics, a mentality that struck a

chord on the streets. The band has
been touring since the release of “La
Sexorcisto,” and has shared bills with
Anthrax, Pantera, Danzig, My Sis-
ter’s Machine, and Testament.

“The record really got going due to
the fact that they were touring con-
stantly,” says Ray Farrell, alterna-
tive sales manager at Geffen. “We
put the album out with a low initial
order of about 17,000 units, and it
wound up becoming our best-kept se-
cret.”

Geffen supported the ongoing tour
with posters, posteards, and stickers
bearing such incendiary slogans as
“Stuck On Satan,” which incurred
the wrath of conservative chains and
rackjobbers, only to spur additional
underground activity among the

(Continued on page 90)

four numbers on the album that have
never been recorded before. The con-
ductor of the London Symphony Or-
chestra was Bernstein protégé Mi-
chael Tilson Thomas, who also has
made crossover recordings. (In 1960,
Bernstein conducted a recording of
the score for Columbia Records, with
Comden and Green cast in their origi-
nal roles.)

In a 1985 DG release that set in mo-
tion a CD-era of crossover albums
featuring classical performers doing
mostly musical, theater songs or
scores, Bernstein conducted a suc-
cessful studio recording of his and
Stephen Sondheim’s songs from
“West Side Story.” In 1989, DG also
released a Bernstein-conducted, con-
certized performance of ‘“Candide,”
another work with his music that has

(Continued on page 85)

@ BY MELINDA NEWMAN

NEW YORK—Though female sing-
ers such as Lee Wiley, Alice Faye,
and Connie Boswell were far over-
shadowed in the ’30s and '40s by
their male counterparts, such as
Bing Crosby and Frank Sinatra,
these women left a valuable music
legacy that influenced many sing-
ers after them.

That contribution is explored
on “Sophisticated Ladies,” a 50-
song/16-artist compilation that is
part of Columbia/Legacy’s new
“Art Deco” series. The other re-
leases in the collection are a 2-
CD/cassette set devoted to male
singers of the era, called “The
Crooners’’; a package devoted

Golumbia Aims Art Deco Sets
At Sophisticatq_d Usteners
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exclusively to Marlene Dietrich
called “The Cosmopolitan Mar-
lene Dietrich’’; the 25-song
“Can’t Help Lovin’ That Man,” a
compilation of tunes featuring
men singing to other men; and an
overall collection representing
the period,called ‘““This Is Art
Deco.” All five were released

(Continued on page 89)

Seasonal Sounds. Producer David Foster works with Celine Dion as she records
“The Christmas Song," the first single from the upcoming Interscope album “David
Foster's Grown-Up Christmas List.” The album features Christmas standards
performed by a variety of artists, including Michael Crawford, Peabo Bryson,
Roberta Flack, Tom Jones, Johnny Mathis, BeBe and CeCe Winans, Tammy
Wynette, and Wynonna Judd, as well as a new song, “Grown-Up Christmas List,”
written by Foster and Linda Thompson and performed by Natalie Cole.

Jamaican Fests Ready For Round Two

@ BY MAUREEN SHERIDAN

ROUND HILL, Jamaica—With a
duppy (phantom) drum and bass beat
still echoing in the ears of departing,
diehard fans, the eight combined
nights of back-to-back reggae festi-
vals, held on opposite sides of the is-
land, ended Aug. 15 under a fierce
midday sun.

Although earnings reports from
the two four-day festivals were not
available, Synergy Ltd. and Summer-
fest Productions Ltd., producers of
Reggae Sunsplash and Reggae Sum-
fest, respectively, reported they had
made enough money to do shows
next year.

Stand-out performers at the two
shows included Hugh Masekela,
Snow, Buju Banton, and Beres Ham-
mond (Sunsplash); and Culture, Ti-
ger, Ninjaman, and Chalice (Sum-
fest). Lieutenant Stitchie was the

popular choice for “best of both.”

The much-talked-about Naughty
By Nature appearance at Sumfest
failed to happen (reportedly because
the group missed its flight). Other no-
shows included Dennis Brown (who
arrived late to close the show, only to
find that Donovan had done it for
him), and Chakademus and Pliers,
whose appearance was cancelled be-
cause Chakademus became ill back-
stage.

The close timing of the two festi-
vals—Reggae Sunsplash was held
Aug. 48 and Reggae Sumfest Aug.
11-15—was the result of the move by
16-year veteran fest Sunsplash from
its traditional Montego Bay venue to
a new site in Kingston, and a maver-
ick bid by a group of Montego busi-
nessmen to fill their tourist city festi-
val gap with a Sunsplash clone called
Sumfest (Billboard, Aug. 7).

Although neither camp publicly

criticized the other, it was no secret
(and no wonder) that ill feeling exist-
ed. Speculation on the outcome of the
two rival productions focused on
whether Sunsplash could survive the
move to the high-crime Portsmore
area of Kingston, and whether neo-
phyte Sumfest could hack the rough
terrain of reggae promotion.

The fact that both productions
were, according to their producers,
commercial successes is “a testament
to the magnitude of reggae—its mar-
ketability and its approach to main-
stream status,” says Karen Mason,
national director of marketing for
EastWest Records, who was at Sun-
splash to witness label act Snow’s de-
but on Jamaican soil, and who
praised Sunsplash for venue choice
(the new Jamworld Entertainment
Centre) and production. “It went
very, very smoothly,” she comments,

(Continued on page 82)

Janna Allen Dies
At 36; Wrote Hits
For Hall & Oates

NEW YORK—Janna Allen, a
songwriter and musician whose
collaborations with Daryl Hall and
John Oates helped make Hall &
QOates one of the most successful
duos in rock his-
tory, died Aug. {-‘r
25 in Millbrook,
N.Y., of leuke-| T
mia. She was 36. §
Two of Allen’s
songs recorded
by Hall & Oates,
“Kiss On My
List”’ and ‘“Pri-
vate Eyes,” have
qualified for BMI’s rarely
achieved million-performance
awards. Both songs won pop song-
of-the-year awards from BMI in
1981, as did “Did It In A Minute”
(Continued on page 91)

ALLEN

Tatiana Troyanos
Dies At Age 54

NEW YORK—American mezzo-
soprano Tatiana Troyanos, a dis-
tinguished performer in music
ranging from the 17th century to
today’s advanced idioms, died
Aug. 21 of cancer in Lenox Hill
Hospital here. She was 54.
Troyanos remained active up
until a month ago, when she par-
ticipated in a production of
Strauss’ “Capriccio” with the San
Francisco Opera. The perform-
ance was taped for later video re-
lease.
At the peak of her career, and
with no apparent hint of serious
(Continued on page 19)
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Nirvana, Mellencamp Ready Sept. Sets
Earth, Wind & Fire Back After 10 Years

M BY LARRY FLICK

NEW YORK—Nirvana, John Mel-
lencamp, and Earth, Wind & Fire
are among the top guns firing off
new albums in September.

Other acts delivering noteworthy
new releases this month include
Meat Loaf, Mr. Big, the Scorpions,
Melissa Etheridge, George Strait,
and Keith Washington. Additional-
ly, diehard fans will be served
healthy doses of Prince and Paul Si-
mon, as both issue boxed career re-
trospectives.

Nirvana finally will unveil its
second Geffen collection, ‘“‘In
Utero,”” Sept. 14. Produced by
Steve Albini, this follow-up to the
No. 1 smash “Nevermind” will be
preceded by the single ‘“Heart
Shaped Box,” which goes to radio
Sept. 7. The band that helped estab-
lish the “Seattle sound” is planning
an extensive road jaunt.

Mellencamp fans will get to sam-
ple his much-touted new album,
“Human Wheels,” Sept. 7. The title
cut from the Mercury set goes to
top 40 and album-rock formats on
Tuesday (31). Mellencamp handled
much of the production, with assis-
tance from Malcolm Burn, David
Leonard, and Michael Wanchic.
Mellencamp is also readying a ma-
jor concert tour.

It has been more than 10 years
since legendary soul band Earth,
Wind & Fire recorded for the
Warner Bros. family. The act and
label are reunited Sept. 14, when
“Millennium” is shipped to retail
bearing the Reprise/WB logo.
EWF founder Maurice White re-
mains the primary creative master-
mind, writing and producing much
of the set’s material. “Sunday Pa-
pers” has been picking up urban ra-
dio adds briskly for several weeks.

On Sept. 14, Meat Loaf will set
out to prove that you can go back
home again, when he releases ‘“Bat
Out Of Hell II: Back Into Hell”
(MCA), the sequel to his 7-million-
selling 1977 debut, “Bat Out Of

Hell.” He once again has teamed up
with longtime production partner
Jim Steinman for the set, which is
preceded by the single “I’d Do Any-
thing For Love (But I Won’t Do
That).” Mr. Loaf currently is prep-
ping for his Broadway stage debut,
where he will premiere the album.

Pop-savvy headbangers Mr. Big
return Sept. 21 with ‘“Bump
Ahead” (Atlantic). The album re-
unites the band with producer Kev-
in Olson, who worked on its first re-
cording. Although a single has yet
to be confirmed, contenders include
the power ballad ‘““Nothing But
Love” and the more uptempo “Col-
orado Bulldog.”

Speaking of metallurgists, Mer-
cury will release the Scorpions’
16th album, ‘“Face The Heat,” Sept.
21. This is the band’s first album
with new bassist Ralph Riecker-
mann. “Alien Nation” goes to al-
bum-rock radio shortly. A world
tour will commence Sept. 14 in Ath-
ens, Greece.

On the same day, Grammy-win-
ner Melissa Etheridge issues her
fourth Island effort, “Yes I Am.”
This time, she is guided by veteran
producer Hugh Padgham. “I'm The
Only One” goes to album-rock and
alternative radio Sept. 7.

The rock arena also is getting
new albums by Guns N’ Roses
bassist Duff McKagan, “Believe In
Me” (Geffen, Sept. 28); Wendy Mat-
thews, “Lily”’ (Atlantic, Sept. 14);
and House Of Love, ‘“Audience
With The Mind” (Mercury, Sept. 7).

George Strait leads the way for
country acts in September. His new
“Easy Come, Easy Go” collection
(MCA) ships to retail Sept. 28. Also
on tap are new sets by Suzy Bog-
guss, “Something Up My Sleeve”
(Liberty, Sept. 21), and Bob Wood-
ruff, “The Year We Tried To Kill
The Pain” (Asylum, Sept. 28).

Kathy Mattea and Vince Gill get
in the holiday spirit a bit early, of-
fering Christmas albums: “Good
News” (Mercury, Sept. 7) and “Let
There Be Peace On Earth” (MCA,

BP1 COMMUNICATIONS. Dave Elliott is
named manager of Radio Track at
Broadcast Data Systems in New
York. He will work closely with all
top 40 monitored stations to ensure
that all tracks played are promptly
encoded in the BDS system. He was
research director at WHTZ New
York.

RECORD COMPANIES. Val Azzoli is pro-
moted to executive VP/GM of Atlan-
tic Records in New York. He was se-
nior VP/GM.

Faith Henschel is promoted to VP
of alternative promotion and market-
ing for Elektra Entertainment in
New York. She was director of alter-
native marketing.

Roger Tagg is promoted to director
of finance, Latin America, for
Warner Music International in Lon-
don. He was financial analyst.

Ricky Mintz is promoted to senior
director of advertising and merchan-

AZZOLI HENSCHEL

dising for Capitol Records in Los An-
geles. He was director of creative ad-
vertising.

Betsy Alexander is named director
of international marketing for Holly-
wood Records in Los Angeles. She
was director of sales and marketing
at Sony Music International.

Jane Asher is named director of
promotion, West Coast, for I.R.S. Re-
cords in Los Angeles. She was West
Coast promotion and marketing rep-
resentative for Imago.

Penny Bennett is promoted to
product manager in product develop-

Sept. 14), respectively.

Keith Washington is among the
artists hanging on the R&B tip this
month. He releases “You Make It
Easy,”” his second album for
Qwest/WB, Sept. 21. “Stay In My
Corner” has just gone to urban ra-
dio.

Finally, Prince and Paul Simon
each take strolls down memory
lane with boxed retrospectives.
‘““The Prince Box’ (Paisley
Park/WB, Sept. 14) is a three-
CD/cassette collection that in-
cludes a vast array of his hit sin-
gles, as well as one disc of rare B-
sides. ‘“Paul Simon: 1964-1993”
(Warner Bros., Sept. 14) is a 56-cut,
three-CD/cassette set that includes
the expected hits, as well as previ-
ously unavailable tunes and live
material.

Assistance in preparing this story
was provided by Trudi Miller Ro-
senblum in New York,; Carrie Bor-
zillo in Los Angeles; and Peter
Cronin in Nashville.

M BY DOMINIC PRIDE

LONDON—BEritish retailing group
W.H. Smith intends to continue con-
struction on The Wall, the name it
has been testing on 20 record stores
in the Northeastern U.S.

Another 80 of W.H. Smith’s U.S.
stores are due to become part of
The Wall chain in the near future.
Sir Malcom Field, Smith’s manag-
ing director, said in an announce-
ment that the brand-name concept
had proved successful, with an av-
erage 20% increase in sales after
U.S. stores acquired by the retailer
were renamed and refitted.

W.H. Smith has been acquiring
retail chains in the U.S. since the
late ’80s.

Field also announced that the
group’s pre-tax profits were up
5.3%, to 113.8 million pounds ($168
million), in the financial year ended
May 29. According to the group’s
preliminary, unaudited figures,

W.H. Smith Plans To Add
More Bricks To The Wall

sales rose 8.7%, to 2.31 billion
pounds ($3.44 billion), and operating
profits increased 7.8%, to 130.3 mil-
lion pounds ($194 million).

North American operations have
been integrated successfully and
are showing strong growth, Field
said. U.S. operations—including
music, news, and book stores—con-
tributed 200.6 million pounds ($299
million) to the group’s sales and 11
million pounds ($16.5 million) to its
operating profit, up 56% and 69%,
respectively. U.S. operations now
account for 11.5% of all group sales.

The performance of the U.S. mu-
sic stores was impressive, with
sales rising 95% to 91.5 million
pounds ($136 million).

W.H. Smith is still looking for
steady growth on a regional basis.
“We may roll out into areas other
than the Northeast,” Field told Bill-
board. “We're now regarded as a
force in the market, and the real es-

(Continued on page 82)

Sounds Of Africa. Celebrating the success of the first U.S. Africa Fete Tour,
from left, are Island Records CEO Chris Blackwell, Island/Mango artist
Angelique Kidjo, Africa Fete producer Pascal Imbert, Africa Fete founder
Mamadou Konte, and Island/Mango artist Ismael Lo. Also appearing on the tour
were Baaba Maal and Boukman Eksperyans. The tour’s highlight was the July
25 show at the Central Park Summerstage, attended by 20,000 people.

7 EXECUTIVE TURNTABLE -

ASHER

ment at PolyGram Classics & Jazz in
New York. She was administrative
assistant.

PUBLISHING. Rachelle Fields is pro-
moted to senior VP of creative for
Warner/Chappell Music in Los Ange-
les. She was VP of creative.

Famous Music appoints Randy
Hart VP in Nashville and Chuck
Bedwell director of talent acquisition
in Nashville. They were, respectively,
director of publishing at Gary Morris
Music, and VP of Nashville opera-
tions for NEM Entertainment.

U.K. Retail Group
Seeks Links With
Euro Associations

COLOGNE, Germany—The British
Assn. of Record Dealers is forging al-
liances with its continental European
counterparts, following negotiations
earlier this year with its U.S. cousin,
the National Assn. of Recording Mer-
chandisers (Billboard, Feb. 13).

At PopKomm, the music industry
fair held here Aug. 19-22, BARD has
held talks with its new affiliate, the
German Federal Assn. of Music
Shops (FMH), as well as Dutch, Aus-
trian, and Swiss retail representa-
tives.

The long-term plan is for NARM to
meet directly with the German asso-
ciation to close the triangle.

(Continued on page 19)

FIELDS

HART

DISTRIBUTION. Navarre Corp. appoints
Michael Meyer Midwest/East Coast
branch manager in Minneapolis and
promotes Karen Paset to regional
sales manager in Chicago; Rob
Chapman to field sales representa-
tive in Sacramento, Calif.; Jim Max-
well to product movement manager
in Minneapolis; and Carmen Rosario
to product development coordinator
in Minneapolis. They were, respec-
tively, VP/GM of Record Shop and
field sales representative, sales and
operations representative, product
development manager/buyer, and

SWIDERSKI

BEDWELL

administrative assistant for Navarre.

RELATED FIELDS. Martin Blakstad is
named director of audit/Europe, Mid-
dle East, and Africa for Sony Corp. of
America in London. He was director
of operations/Europe, Middle East,
and Africa for Columbia TriStar Film
Distributors.

Cheryl Swiderski is appointed co-
ordinator of film and television mar-
keting for Zomba Music Services in
Los Angeles. She was A&R adminis-
trator at Chameleon Records.
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Hiatt’s A Storyteller On New Set
A&M Sees ‘Good Guitar’ As New Chapter

B BY MELINDA NEWMAN

NEW YORK—*I told my wife this rec-
ord is my midlife crisis,” says John
Hiatt, describing “Perfectly Good Gui-
tar,” his new A&M disc. “This is my red
Ferrari; my young blond chick.”

All midlife crises should come with
such a driving beat. After a trilogy of al-
bums that dealt largely with matters in-
ternal (“Bring The Family,” “Slow Turn-
ing,” and ‘“‘Stolen Moments”), Hiatt
decided to look outward for inspiration
and pair what he found with sparse,
muscular melodies. “I've closed the book
on the little story I had to tell on the last
three records. That was the end of that
and I was ready to do something else. It
was time to get back to just making up
some good stories,” he says.

Among the tales told on the Sept. 7 re-
lease are the driving “Something Wild”
(previously covered by Iggy Pop); the
Jjangly heartbreaker, “Permanent Hurt”;
and first single, the bracing title cut.

Aiding him in his goal was producer
Matt Wallace, best-known for his work
with Faith No More and Paul Wester-
berg. Hiatt first became aware of Wal-
lace when his stepson started bringing
home Faith No More albums. “We were
talking to some other people including a
guy named Andy Wallace. We were re-
ally just looking for a guy named Wal-

lace,” jokes Hiatt. “Then we considered
George Wallace or Mike Wallace, but
then Matt appeared and said, ‘I am not
the walrus, but I am the Wallace."”
With Wallace came School Of Fish
guitarist Michael Ward, Wire Train
drummer Brian MacLeod, and bassist
John Pierce—providing just the kind of
vouthful infusion Hiatt was looking for.
“We were hoping someone would tap us
into a new gene pool, because frankly,

JOHN HIATT

Capitol Gives Green Light To
Beatles’ ‘Red’ And ‘Blue’ CDs

B BY CRAIG ROSEN

LOS ANGELES-—More than two
decades after their original release,
“The Beatles 1962-1966” and “The
Beatles 1967-1970" finally will be re-
leased on compact disc by Capitol
Records Oct. 5.

The collections, often referred to as
the “Red” and “Blue” albums because
of the colored borders adorning the
front-cover photos, feature the Beatles’
greatest hits from the two eras. Both
sets have remained available on single
cassettes, but CD versions of the al-
bums were not made available during
the late '80s, when the vinyl editions
disappeared from record-store shelves.

Capitol also will reissue the cas-
settes in double-cassette packages.

_ The reissues in both configurations

will include digitally remastered re-
cordings, with 24-page booklets con-
taining photographs from the original

vinyl releases. The discs, similar to the
original vinyl releases, also will include
the Apple skin and Apple core labels.

According to Bob Bell, new-release
buyer at the 339-store, Torrance, Ca-
lif.-based Wherehouse Entertainment
web, “There is a lot of pent-up demand
for these. People have been asking
about them since 1986 or 1987.”

Although Wherehouse and inde-
pendent retailers who sell used CDs
likely will be excluded from Capitol’s
planned promotional push, due to the
used-CD controversy, Bell says that
“to a large extent, these reissues will
sell themselves.”

The 21-store Fort Lauderdile, Fla-
based Peaches Entertainment plans to
promote the releases as superstar ti-
tles in the fourth quarter. Mark Mi-
chel, director of purchasing, says,
“People have been waiting for these
two albums. Maybe they've picked up

(Continued on page 17)

- C.J. Snare of
Firehouse

SHURE")

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS?®
... WORLDWIDE

the one we were in was pretty thin. We
were starting to marry cousins.”

The making of the album, which was
recorded in two weeks, stands in marked
contrast to Hiatt’s work with Little Vil-
lage bandmates Nick Lowe, Ry Cooder,
and Jim Keltner. “Playing and touring
with them was a wonderful experience,
but somewhat tedious,” he says. “It
made me want to cut loose and let it rip.
The Little Village sessions dragged on
for over a year and a half. That was
three front men and a session drummer,
guys used to steering their own ships,
trying to leave their egos at the door. It
would have been better for the egos to

(Continued on page 16)

Summer In The City. Elekira staffers meet with artist Jimmie Dale Gilmore
following his show at New York's Central Park Summerstage. Elektra has just
released Gilmore’s new album, “Spinning Around The Sun.” Shown, from left,
are Danny Kahn, senior director of product development; David Bither, senior VP/
GM; Gilmore’s manager, Mike Crowiey; jon Leshay, senior VP of promotion; Jeff
Jones, VP of marketing; Suzanne Berg, VP of AC promotion; Gilmore; Bonnie
Burkert, national singies sales manager; Jim Henke, VP of product development;
and Jonathan Rifkind, director of East Coast alternative promotion.

GRAND SLAM: In one of his early moves as CEQ/
president of Capitol Records, Gary Gersh has inked a
deal with the Beastie Boys for Capitol to distribute, pro-
mote, and market the act’s Grand Royal label. The im-
print previously was distributed independently.

“It’s the first thing I did when I walked in the door.
I wanted to let the Beastie Boys know how important
they were to us,” Gersh says. “So we made the label deal
with them to find talent and make records for us. It's
gomething that we're very excited about. They're as
smart on the street as anybody I

Beastie Boys Get Royal Treatment;
Artists Act In Concert For Special Arts

real momentum from building—until the double-punch
encore of “My Old School” and “FM,” but by then it was
way too late.

WALK THIS WAY: Aerosmith received the first star
in the Tower Records Walk of Fame Aug. 26 in Boston.
All four band members, in town for two sold-out shows
at Great Woods Amphitheater, attended the unveiling of
the 26-inch brass Aerosmith star.

LET IT BE: Beginning this fall,

know. I look forward to making
this label the home for their crea-
tive ideas.”

The first release to come out via
Capitol will be a retooled version of
Lucious Jackson's debut, which
was released originally in the
spring. Other signees include a

avid Beatles fans will be able to
purchase lithograph prints of the
band’s 12 original album covers as
released by EMI. Musicom Inter-
national, which is owned by radio
syndicator Denny Somach, nego-
tiated with Apple Corp. Ltd. for
the rights to produce and market

™

Compton, Calif.-based act called
Hurricane. Gersh says no acts al-
ready signed to Capitol will switch
to the Grand Royal imprint.

While Gersh did not mention any other pending deals,
he says, “We're looking at that stuff all the time. If I feel
like there’s someone else on top of it, I'll do a deal in a
minute.”

VERY SPECIAL ARTISTS: Artists inciuding B.B.
King, Yanni, the Beach Boys, and Pete Townshend
have lent their names to aid America In Concert With
Very Special Arts, an offshoot of Very Special Arts, the
international organization dedicated to providing arts
programs for people with mental and physical disabili-
ties. Townshend held a benefit performance of “Tommy”
for the group, while other artists have helped by talking
about the organization, founded in 1974 by Jean Ken-
nedy Smith, at pre-concert receptions. Five PACE/
MCA-owned amphitheaters are participating by donat-
ing proceeds from each amphitheater’s concert season to
the program. Similar to the Nordoff-Robbins Institute,
which helps autistic children through music, Very Spe-
cial Arts seems like a natural cause for artists to support.

REELING IN THE YEARS: We're still reeling from
seeing one of our all-time favorite bands, Steely Dan, at
Madison Square Garden last week. The tour is one of the
hottest of the summer, with fans drooling to see Donald
Fagen and Walter Becker play an extended set. It
would be virtually impossible for the band to live up to
its audience’s expectations, but we found few moments
when this show even came close. Admittedly, the stage
design and lighting was very good, and the band did play
its hits, but Fagen sang “Peg” and “Josie” as though he
couldn’t finish them fast enough, while “Reeling” was
virtually unrecognizable. The pacing of the show kept

by Melinda Newman

the collection. Limited series of
9,800 lithographic prints of each al-
bum will be produced. Earlier this
year, Musicom began marketing
the Record Art Collection, a series of limited-edition
prints of 18 of the most famous rock albums ever re-
leased.

THIS AND THAT: Drummer Max Weinberg has
signed on as the band leader for Conan O’Brien’s late-
night show, which debuts on NBC in September ... Ru-
mor has it that Atlantic Records has signed Dinosaur
Jr. The label had no comment . .. Continuum Records
has signed Roger Daltry for solo work. Daltry has also
pacted with BMG Kidz/Zoom Express to record a chil-
dren’s album called “The Man In The Moon Takes A
Night Off,” slated for spring release ... John Waite is
working on his Imago Records debut, slated for a spring
1994 release ... The original members of Ambrosia,
including David Pack and Joe Puerta, are back on the
road and are scouting for a label deal . .. Petra launches
its first major tour in years Oct. 22 in Fort Myers, Fla.
The tour supports the band’s 20th album, “Wake Up
Call,” coming out on Word/Epic ... Adele Bertei has
signed with management company, World Of Wonder
Productions ... Leisure Management Inc., which op-
erates facilities in five states, including the Miami Arena,
Memphis’ Pyramid Arena, and the Monroe (La.) Con-
vention Center, has been purchased by three of the cor-
poration’s minority owners, Mike McGee, Morton
Cohn, and Douglas Schnitzer ... Boy George has
signed with Talent Banx Agency for commercial repre-
sentation. We can’t wait to see what products he ends
up promoting . .. Poison front man Bret Michaels will
play a rock star (that’s a stretch) suspected of murdering
his girlfriend on an episode of new CBS show “Burke’s
Law” this fall.
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No Hurting For |
Choices With ‘

R.E.M. Single

B BY CRAIG ROSEN

LES NEGRESSES VERTES
MEDITERRANEAN ATTITUDE
FRESH OUT OF THE BOX©°

LOS ANGELES—Consumers search-
ing for “Everybody Hurts,” the latest
single by R.E.M., will have a lot of
choices—I1 to be exact.

The single, which includes the non-al-
bum instrumental cut “Mandolin
Strum,” was released July 29 on cas-
sette, CD, and 7-inch vinyl.

On Aug. 5, Warner Bros. issued two
maxi-singles on CD, cassette, and 12-
inch vinyl, each containing different
non-album bonus tracks. The first in-
cludes “Everybody Hurts” and “Mando-
lin Strum,” along with live versions of
“Belong” and “Orange Crush.” The 12-
inch of that maxi-single is available in
gold or orange vinyl.

The second maxi-single follows “Kv-
erybody Hurts” with a demo version of
the “Automatic For The People” album
track “Star Me Kitten,” a live version of
“Losing My Religion,” and a non-album
track called “Organ Song.” The 12-inch
of that maxi-single is available in white
or blue vinyl.

All of the “Everybody Hurts” re-
leases carry stickers alerting consum-
ers to the other releases and bonus
tracks.

According to Andre Knecht, Warner
Bros. national singles sales manager,
the unusual singles campaign was de-
vised to cater to the band’s hardcore
base of collectors and to boost the sin-
gle’s sales potential. A number of
Warner Bros. executives “sat down with
the band’s management and tried to fig-
ure out a way to make a number of these
B sides available with a release plan
that would help us with the single.”

“Everybody Hurts” is the fourth sin-
gle from the double-platinum “Auto-
matic For The People,” which was bul-
leted at No. 154 on last week’s Billboard
200.

While the double maxi-single release
is still relatively rare in the U.S,, it has
been commonplace for several years in
the UK., where the market is geared
more toward collectors.

In the U.S,, Rykodisc released twin
Sugar maxi-singles in 1992. In Fe-
bruary, Sire/Reprise tested the waters
with two different maxi-singles of De-
peche Mode’s “I Feel You.” According
to Knecht, the first one sold 122,000,
while the second disc sold 61,000.

Sire/Reprise is also planning two dif-
ferent maxi-single releases of the next
Depeche Mode single, “Condemnation,”
which is tentatively set for a mid-Sep-
tember release. According the Knecht,
the new maxi-singles will include a live
version of “Personal Jesus” as well as
unreleased material.

Retailers seem open to the idea of col-
lector maxi-singles. Roman Kotrys,
owner of the three-store Repeat The

Beat chain in Dearborn, Mich., notes,
“The ones with the Iive. cuts sell the REMIXES BY GANGSTARR,
best. Unreleased B-sides sell OK, but

Grerlivgrenrclliorerent | MASSIVE ATTACK, WILLIAM ORBIT,

Kotrys was particularly intrigued
S e the et o 1 o h NORMAN COOK,KWANZAA POSSE,ETC.
with,” he says. “It’s one of the ultra-col- /m
lectibl . I me bri
i(:thtlhee lt‘é‘iri)er;cirzlilr?;les T(r)l: yt}?i‘;e:)lne1 mg w

Leave it to Warner Bros. It has to be "10 REMIXES" THE NEW ALEUM OUT NOW ON CD & CASSETTE
the coolest of all the labels.”
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found this wonderful new creative
voice.”

Roughly nine years later, the
Minneapolis-based Keith has finally
gotten her original wish, and has
recorded “Walking In The Sun,” her
first album for Jam and Lewis’ A&M-
distributed Perspective label. But the
Aug. 17 release has a considerably
different sound than she originally
anticipated.

“I'wrote 11 of the 14 songs,” she suys
proudly. “If I had gone into the studio
when I first wanted to, it would not
have been completely my voice. I would
have been mouthing someone else’s
words. Now, my music is so much more
real. The delays were clearly meant to
be. I had to learn a thing or two before
putting myself out there.”

Bolstered by the participation of
heavy-hitters such as her mentors,

Jam and Lewis, as well as Naradj
Michael Walden and Keith Thom

“Walking In The Sun” is a glister ilig

and gleeful romp through radio-
friendly sounds. The first single,

“Better Than You,” clips along atla

pop/jack-swing pace, covered witH
layers of chirpy vocals and synthd
Other standouts include the warn
ballads “Love Is Alive & Well” ar
“Closer,” and a spirited dance twi

tn

o

ler,

*‘DIANA ROSS

-

Her groundbreaking zareer has spanned 3 decades, and she
continues to reign as one of the most beautiful voices in music
today. From her unforgettable hits with the Supremes, through
her film, television, and then solo recording career, Billboard’s
October 23rd special is an exclusive tribute to her record-setting
accomplishments, with an eye toward the future, the music
continues as she releases her CD-boxed set “Forever Diana”.

Bilbeare

Join us in toasting this legendary star!
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“I’'m In Love.” Keith says the unifying
thread of the album is “an
overwhelming positive vibe.

“I don’t believe in suffering for art,”
she says. “Just the opposite. I think it’s
important to pause
and remind people -
of the good things b}
in life. I think & A
music should lift j
you up, not bring s :
you down.” B |

At the moment, ; ‘
Keith is combining
live showcases with KEITH
the standard press-
the-flesh radio promotion in support of
the project. She has a four-week trek
across the U.S. ahead of her, followed
by a personal appearance tour of
Europe in mid-September. Early
response to “Better Than You” has
been strongest at AC radio, where it is
steadily picking up adds. Top 40 radio
has been a little slower climbing
aboard, though it is showing signs of
progress in various regions, most
notably on the West Coast.

A second single, possibly “A Love
For All Seasons,” is already being
readied for autumn release, and Keith
is hoping to assemble a band to play
clubs later in the year. In the
meantime, she is content singing in
church on Sundays when she is not on
the road.

“It’s a comforting and fun thing to
do,” she says. “It keeps me centered
and positive. Because, you know,
sometimes the business side of all this
can be a little overwhelming.”

LARRY FLICK

SYLVIAN & FRIPP

(Continued from page 16)

Fripp and Sylvian previously had
worked on the latter’s 1986 album,
“Gone To Earth.” “Toward the end
of '91, I got an offer from Japan [the
country] for a brief tour there,” Syl-
vian says. “I wasn’t interested at the
time, but I mentioned it in passing
to Robert, and he said, ‘Let’s use
that, let’s take on that tour to-
gether,” so that it could help us focus
our writing, we’d write specifically
for the tour.”

The album grew from those live
dates, and demonstrates the happy
marriage of Sylvian’s distinctive vo-
cals and enigmatic lyrics with
Fripp’s unique guitar stylings. “It’s
possibly angrier than anything I've
done,” says Sylvian, “because I went
through a very difficult four-year
period in my life. I can only desecribe
it as a sort of mental and spiritual
crisis. The album was something of
a cathartic experience, and I hope
that’s now inherent in the piece as a
whole.” Another reason for Sylvian’s
creative salvation was his marriage
to Paisley Park recording artist
Ingrid Chavez, who is expecting
their child later this month.

Sylvian also has conducted an ex-
tensive U.S. press and retail tour to
build on an earlier press visit by
Fripp. “Jean, The Birdman” will be
Virgin’s second emphasis track at
radio, and Cheskey says the label
has not ruled out some pop atten-
tion. “The way top 40 radio is going,
leaning so alternative, you never
know.”
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VH1 Puts Stars On ‘Center Stage’ For Promo Tape
Network Joins Forces With Visa, Camelot Chain

B BY DEBORAH RUSSELL

LOS ANGELES—VH1’s “Center
Stage” program is the centerpiece of
a value-added promotion the network
launched this month in partnership
with Visa and Camelot Music Inc.

The campaign, which kicked off
Aug. 16 in 364 Camelot outlets, offers
a free videocassette of performances
culled from VH1's “Center Stage”
concert series to Camelot customers
who spend at least $50 using a Visa
card.

The promotion marks the first time
VH1 has released an original produc-

tion on video. The network plans to
distribute some 30,000 copies of the
promotional tape during the cam-
paign.

“This promotion gives us a chance
to build some equity in the ‘Center
Stage’ franchise,” says Leslye
Schaefer, senior VP of marketing
and promotions at VH1. “The show is
all about our ‘greatest hits’ music
programming, and the promotion al-
lows us to be consistent in the mes-
sage we send to the consumer.”

The video features six perfor-
mances from the concert series: Mi-
chael Bolton’s “How Can We Be Lov-

Rhino Releasing GD-ROM Title
In Joint Venture With Voyager

LOS ANGELES—Rhino Records,
which entered the interactive market
this spring with a Todd Rundgren
CD-I title, is now releasing its first
CD-ROM in a joint venture with Voy-
ager Co.

The move follows Rhino’s involve-
ment with Philips Interactive Media
of America on Rundgren’s “No
World Order,” which was released as
a traditional CD and a CD-I (Bill-
board, April 3).

Although principally a reissue la-
bel, Rhino prides itself by “being on
the cutting edge of new technology,”
says Chris Tobey, VP marketing, in
describing the interactive release,
“Blues Masters: The Essential Blues
Collection.”

Aside from the Rundgren and
“Blues Masters’ interactive discs,
Rhino “is talking to three different
producers about more [interactive]
projects,” says James Austin, senior
director A&R/special projects.

Rhino’s involvement in other inter-
active projects made it easier for
Voyager to assemble the “Blues Mas-
ters” package, says Voyager’s Roger
Devine. Special codes written for six
other Rhino projects “are allowing us
faster development time” on the
blues package, though Devine
doesn't suggest that could mean a
lower cost.

The CD-ROM package is a compan-
ion piece to the label's 15-volume
blues collection. The last five albums
of the series were released Aug. 17.

The CD-ROM is likely to sell for be-
tween $40-$50 and should be available
“right after the first of the year,”
says Tobey.

Rhino will distribute the CD-ROM
title to its music retail accounts, but
the label will rely on Voyager to dis-
tribute the title to stores that special-
ize in CD-ROM product. The compa-
ny expects to sell about 5,000 units of
the release. EARL PAIGE

ers,” Wynonna's “Tell Me Why,”
Aaron Neville’'s “Don’t Take Away
My Heaven,” k.d. lang’s “Constant
Craving,” Bruce Hornsby’s “End Of
The Innocence,” and Lindsey Buck-
ingham’s “Don’t Look Down.”

In addition to boosting the profile
of “Center Stage,” the promotion is
designed to drive traffic into Camelot
stores and encourage purchases of
$50 or more.

“The average charge transaction is
about $35,” says Mike Stephenson,
marketing director for Camelot. “We
figure the consumer might buy one
more CD just to qualify for the pro-
motion. It's a natural tie-in for us,
and could get customers to return to
the store to pick up CDs by the art-
ists on the video.”

Camelot/ Visa customers who qual-
ify for the promotion receive a post-
card that can be mailed in to redeem
the free VH1 video.

Visa spokesperson Brad Hennig
notes the promotion offered the cred-
it-card company a chance to target a
young-adult demographic directly at
the retail level.

“This promotion has all the ele-
ments of a winner,” says Hennig. “It
boosts our image with the young
card-holding demo, stimulates Visa
usage at the point of sale, and allows
us to join forces with a major Visa
merchant.”

VH1’s Schaefer says the network
has no plans to release the title as a
sell-through video in the future. But
the promotion does give the network
a “toe in the water,” she says, and
will provide some valuable informa-
tion as to how consumers respond to
the “Center Stage” home video con-
cept.

VH1 is promoting the campaign on
the air through Sept. 5. Camelot is
touting the promotion with in-store
point-of-sale materials.

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
JUAN GABRIEL National Aug. 13- $2.327,740 64,760 Showtime Agency
Auditorium 14,17- $57.60/ $16 69314,
Mexico City 18,20-22 seven
shows
JINNY BUFFETT & THE Riverbend Music Aug. 6- $2,044,193 90,027 Nederlander
CORAL REEFER BAND Center 8,10-11 $27.50/ $20.50 five Organization
THE IGUANAS Cincinnati, Ohio sellouts
LOLLAPALOOZA '93: Santa Fe Downs Aug. 6-7 $1,686,570 56,000 Goldenvoice
PRIMUS, ALICE IN CHAINS, Irwindale, Calif. $30 two
DINOSAUR JR.ARRESTED sefiouts
DEVELOPMENT
RAGE AGAINST THE
MACHINE, FRONT 242,
TOOL
JIMMY BUFFETT & THE Hardee’s Walnut Aug. 13-15 $1,363,636 60,000 Sony Music
CORAL REEFER BAND Creek $29.75/ $13 three PACE Concerts
THE IGUANAS Amphitheatre sellouts Cellar Door Prods.
Raleigh, N.C.
NEIL YOUNG Exhibition Aug. 18 $1,294,174 48,587 Concert Prods.
PEARL JAM. Stadium, $35 50,000 Internationa
SOUNDGARDEN, BLUES Canadian
TRAVELER National
Exhibition
Toronto
GARTH BROOKS Thomas & Mack Aug. 16-18 $946,494 52,583 Estrellia
STEPHANIE DAVIS Center $18 three Entertainment
Univ. of Nevada sellouts Group
Las Vegas
ROD STEWART Exhibition Aug. 20 $901,074 33,706 Concert Prods.
PATTY SMYTH Stadium $50/ $30 50,000 international
Canadian in-house
National
Exhibition
Toronto
JIMMY BUFFETT & THE Jones Beach Aug 17-18 $651,095 2,01 Delsener/Slater
CORAL REEFER BAND Theatre $29.50 two Enterprises
THE IGUANAS Wantagh, N.Y. sellouts
STEELY DAN Madison Square Aug. 18 $478,856 15373 Delsener/Slater
Garden $37.50/ $28.50 seliout Enterprises
New York
AEROSMITH Shoreline Aug. 6 $365,970 15,301 Bill Graham
JACKYL Amphitheatre $30/ $26.50/ 20,000 Presents
Mountain View, $25/ $21.50
Caiif.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, cail Laura Stroh, (615)-321-4254.
Gel answers 1o Todays Critical wanufbelord
Questions¢23 on package design S
duplicaor: licators (@) bareadiing [l
upli 9(@10 0 reocling Ul
shrinkwrapping /~» equipmentand

Get Billboard’s 1993
TAPE /DISC DIRECTORY

For tastest service call (800) 223-7524, in NY (212) 536-5174
Or (800) 344-7119, in NJ (908) 363-4156
Or send check/money order for $40 plus $3 S&H ($8 for
international orders) withis ad to:
Billboard Directories, PO Box 2016, Lakewood NJ 08701.

Add appropriate sales tax in NJ,NY, CATN, MA, IL, PA & DC

BDDD3033

BARD SEEKS LINKS WITH CONTINENTAL GROUPS

(Continued from page 12)

FMH president Bodo Bochnig and
secretary Heinz Stroh met BARD
secretary general Bob Lewis at Pop-
Komm, along with Helga Hull of the
Swiss associaton VSTS, Richard Win-
ter of the music subdivision of Aus-
tria’s Retailing Chamber of Com-
merce, and Ron Reemus and Jan Puls
of Dutch retail federation NVGD.

All agreed to meet on a regular ba-
sis to exchange information. The is-
sues discussed were the same as
those discussed at the BARD/
NARM meet: source tagging, pack-
aging, and universal bar codes.

Other items of common interest to
the Europeans, says Bochnig, include
a common Europe-wide ordering sys-
tem “which would greatly increase
efficiency of both retail and distribu-
tor.”

Piracy and unification of copyright
laws within Europe also are areas
where retailers can have input, says
Bochnig. “There are bootleg record-
ings coming through the protection
gaps of countries which haven't
signed the Rome Convention. This is
a problem which affects the whole
business, including retail.”

Both parties stressed that the re-

tailers’ associations seek to work
with record companies, especially on
such issues as anti-piracy activities.

BARD’s Bob Lewis described the
meeting as positive. “Europe is now
one Europe, and the issues, whether
digital delivery or environmental is-
sues, affect us all.”

The FMH has about 400 members,

mostly independent stores, which
represent about a third of the outlets
by number. Large chains, including
WOM and department stores, are not
members.

BARD also intends to forge links
with French retailers, including Fnac
and Virgin, although no formal asso-
ciation exists. DOMINIC PRIDE

TATIANA TROYANOS DIES AT AGE 54

(Continued from page 10)

illness, she fulfilled a typically heavy
schedule of appearances over the
past year. Among these was her cre-
ation of the role of Queen Isabella in
the Metropolitan Opera production of
Philip Glass’ “The Voyage.”

During the year she also sang in
Wagner's “Das Rheingold” at the
Lyric Opera in Chicago, in “Gotter-
dammerung,” at the Met, and in Car-
negie Hall performances of Mahler’s
Symphony No. 3 with the Boston
Symphony under Seiji Ozawa.

A prolific recording artist, with
most of her still-available discogra-
phy on the Deutsche Grammophon
label, Troyanos’ most recent record-

ing was a CD of Handel and Mozart
arias and duets on MusicMasters, in
which she appeared with soprano
Benita Valente.

Troyanos was born in New York
on Sept. 12, 1938. Her professional
debut, in 1963, was as Hippolyta in
the New York City Opera production
of Britten’s “A Midsummer Night's
Dream.” She was a leading artist at
the Met since her 1976 debut there as
Octavian in “Der Rosenkavalier.”

She is survived by her mother,
Hildgarde Fournier, and a brother,
John Troyanos. A memorial service
will be scheduled. IS HOROWITZ
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Say “Ak.” Akinyele's “Ak Ha
Ha! Ak Hoo Hoo?" single, with

Hazardous. Biohazard, which joins Onyx for the main theme
from the “Judgment Night” soundtrack, rides MTV exposure for

Happiness Is. Although singer/
songwriter Lisa Germano has

exposure from interactive cable
channel The Box as well as

a 21% sales gain on its “Urban Discipline.”

college radio and remix shows,
stirs sales for his Interscope
album. Strongest sales for the
New York rapper are in the
Middle Atlantic region, where his
album ranks No. 10 among
Heatseekers. Akinyele has just
begun a far-flung tour.

th

e act’s album to stores.

been part of John Mellencamp’s
band since 1985, Capitol’s ptan
is to establish her as an artist in
her own right. So far, best sales
for Germano’s “Happiness”’
have been in her home state,
Indiana, but a coffee-house tour
is intended to create support
elsewhere.

COFFEEHOUSE CREATION: Capitol is using coffeehouses,
some in small towns, to brew interest in singer/songwriter Lisa
Germano, the longtime John Mellencamp violinist who has un-
veiled her own solo career.

National director of alternative promotion Greg Seese hopes to
awaken interest through a “micro-marketing” tour filled with un-

Mad Flava describes itself as “anti-bootlegger, anti-racist, pro-
vinyl, and pro-legalization,” a platform that is spelled out in one of
its song titles: “I Like To Smoke Weed And Listen To Hip-Hop.”
Two recent promotions echo that stance. The label recently sent out

REGIONAL HEATSEEKERS #1°

marble pipes to select radio, retail, and media players. A subsequent
mailing delivered a promotional-only vinyl pressing of the forthcom-
ing album, “From The Ground Unda,” complete with an additional
vinyl 12-inch of instrumental-only tracks.

DINING OUT: Interscope act Akinyele (pronounced Ah-kin-el-
2) hit the road Aug. 26 to promote his debut

ing artists for Capitol,” Seese says. “Our goal is
to maximize her exposure, starting with smaller

conventional stops. “This is a new way of break-
communities outside the larger cities. By build- ﬂ

MOUNTAIN
Big Head Todd & The Monsters, Sister Sweefly

]

ing these small pockets of support, we hope to
then take it to the next level.”

The label has studied the slow-building suc-
cesses of acts like Gin Blossoms, Spin Doctors,
White Zombie, and its own Blind Melon—each
of which needed a considerable amount of pa-
tience and persistence to break. Capitol has plan-
ned between eight and 12 stops for Germano to

EAST NORTH CENTRAL
Juliana Hatfield Three, Become What You Ar Ar

A " NORTHEAST
| Juliana Hatfield Three, Become What You Are |

A

~ WEST NORTH CENTRAL
L ng Head Todd & The Monsters Sister Sweeﬂy

\ ‘ | MIDDLE ATLANTIC
Robin S., Show Me Love

promote her label debut, “Happiness.” Boulder,
Colo., Nashville, and Montpelier, Vt. are among
the cities on her itinerary.

Although Germano has toured and recorded

I

PACIFIC
Deep Forest, Deep Foresf

with Mellencamp since his “Scarecrow” tour in
1985, Capitol does not want to overplay her ties
to Mellencamp. Still, her affiliation with her fel-
low Hoosier is netting her some exposure. The
two will be reunited Tuesday (31) on CBS’ “Late

Cloy Walker, Clay Walker

%A

SOUTH ATLANTIC ’
| BuiBanton, Voice Of Jamaica

_—

SOUTH CENTRAL

album, “Vagina Diner.” The New York-based
rapper with the trademark “drop” vocal style
will concentrate his touring in the mid-Atlan-
tic region, the South, and the West. Mid-
Atlantic sales are his strongest to date, as the
first single, “Ak Ha Ha! Ak Hoo Hoo?,” kicks
11 with college and mix-show airplay and ex-
posure on The Box.

“We're working to build a street-level rap
awareness through an aggressive campaign
with mix shows at radio and the mom-and-
20p accounts at retail,” says Steve Berman,
sales and marketing maven for Interscope.

ON THE ROAD, AGAIN: Baby Animals
are setting up their second Imago album. The
Hand's “Don’t Tell Me What To Do” was just
added at MTV, and the group opens for Ro-
bert Plant on tour Sept. 15-Oct. 1 ...

The

post-Replacements parade, which includes

Show With David Letterman.” Genmano also pliys mandolin in Mel-
lencamp’s “Human Wheels” video, now in Stress rotation on MTV.

DRENCHED IN INK: There’s some early rumbling on Priority
rap outfit Mad Flava, though a release date has not yet been sched-
uled for its album. The Dallas-based quartet landed the covers of
July's Thrasher and August’s Urb magazines, and will see feature
profiles in the July/August edition of the underground hip-hop jour-
nal Bomb, and Novembei’s Tower Pulse! magazine. MTV News
says it plans to air a segment on the making of the act’s first video,
“Feel The Flava,” in mid-September-.

The “Feel The Flava” single, originally planned for June release,
now is due Sept. 14. Priority is secretive about when it will send

THE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Juliana Hatfield Three, Become What
Big Head Todd/Monsters, Sister Sweetly
Robin S., Show Me Love
Techmaster P.E.B., It Came From Outer.
Urge Overkill, Saturation
DMG, Rigormortiz
Robert James Waller, Ballads Of Madison
Deep Forest, Deep Forest
Mighty Mighty Bosstones, Don't Know. .
Clay Walker, Clay Walker

SOOIt S COOE

—

SOUTH ATLANTIC
Buju Banton, Voice Of Jamaica
Robin S., Show Me Love
Deep Forest, Deep Forest
Juliana Hatfield Three, Become What.
Fat Joe, Represent
Techmaster P.E.B., it Came From Outer.
Big Head Todd/Monsters, Sister Sweetly
Joe, Everything
RuPaul, Supermode! Of The World
Bass Patrol, Nothin’ But Bass

&P EIFI T o LILOL

—-

sets from Tommy Stinson’s Bash & Pop, Chris Mars, and Paul
Westerberg, continues with Slim Dunlap’s Medium Cool/Twin-
Tone set “The Old New Me.” Dunlap, who has been busy with pro-
motional activities in his hometown, Minneapolis, and in Los
Angeles, will start touring with Chameleon’s Dramarama in mid-
September . .. Fem II Fem, Critique’s “lipstick lesbian” band, is
on a 10-day tour that will take it to store appearances and radio
stops in San Diego, Los Angeles, San Francisco, Las Vegas, Phoe-
nix, and other western markets. The act was in a story about les-
bians in music on the Aug. 25 edition of CNN’s “Showbiz Today.”

Popular Uprisings is prepared by Brett Atwood and Geoff May-
Sield, with assistance from Silvio Pretroliongo.

B |
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*xx%x NO.1 * % 21 13 9 THE POSIES occ 24522 (9.98/13.98) FROSTING ON THE BEATER
1 1 7 ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.98) 3 weeks at No. 1 SHOW ME LOVE @ 34 3 BROTHER CANE virGiN 87797 (9.98/13 98) BROTHER CANE
2 2 | 26 | BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/WB (9.98/15.98) SISTER SWEETLY 23 | 19 | 6 | BASS PATROL Joev BoY 3009 (9.98/14.98) NOTHIN' BUT BASS
3 3 3 JULIANA HATFIELD THREE 1aMMOTH/ATLANTIC 92278/AG (9.98/15.98; BECOME WHAT YOU ARE 24 22 33 MARK COLLIE mca 10658 (9.98/15.98) MARK COLLIE
4 4 13 DOUG SUPERNAW BnA 66133 (9.98/13.98) RED AND RIO GRANDE 25 29 3 POOH-MAN RIGHTEOUS 3001*/SCARFACE (9.98/14.9€) JUDGEMENT DAY
5 6 | 10 | DEEP FOREST P 53747 (9.98 EQ/15.98) DEEP FOREST 26 | 21 | 8 | NEMESIS PROFILE 1441 (10.98/15.98) TEMPLE OF BOOM
(B 14 | 3 | CLAY WALKER GiNT 24511 WARNER BROS, (2.98/15.98) CLAY WALKER 21 | 28 | 11 | CAPTAIN HOLLYWOOD PROJECT AGO 210:7 (9.98/13.98) LOVE IS NOT SEX
L 5 3 | BUJU BANTON WERCURY 5180137/PLG (9.98 EQ/13.98) VOICE OF JAMAICA 28 | 24 | 8 | GANKSTA N-I-P RAP-A-LOT 53860/PRIORITY (9.98/15.98) PSYCHIC THOUGHTS
8 7 3 TECHMASTER P.E.B. NEwWTOWN 2211 (9.98/13.98) IT CAME FROM OQUTER BASS |1 29 30 15 2 UNLIMITED RADIKAL 15415/CRITIQUE (10.98/15.93) NO LIMITS
9 8 3 ROBERT JAMES WALLER atianTic 82511 (10.98/16.98) THE BALLADS OF MADISON COUNTY 30 20 8 VERTICAL HOLD Asv 0010 (9 98/13.98) A MATTER OF TIME
— . 4B ERCURY S1801 6 (1SRG 58) — SUERATING 31 23 5 SHELBY LYNNE MORGAN CREEK 20018/MERCURY (9.98/13.98) TEMPTATION
1 URGE OVERKILL GeFFeN 24529+ (9.98/13.98) SATURATION
M il s 32 | 27 | 16 | PJHARVEY isuano s1a696/pLG (9,98 Ev13.98) RID OF ME
12 9 11 RUPAUL TOMMY BOY 1058* (10.98/15.98) SUPERMODEL OF THE WORLD -
- 33 39 16 MCBRIDE & THE RIDE wca 10787 (9.98/15.98) HURRY SUNDOWN
@ 15 2 FAT JOE viOLATOR 1175*/RELATIVITY {3.98/16 98) REPRESENT
) BAD BRAINS o 4|25 3 DMG RAP-A-LOT 53862/PRIORITY (9.98/15.98) RIGORMORTIZ
EPIC 53951 (9.98 EQ/I5.98) — -
- *(9.98 EQ/15.98 SWEET OBLIVION
15 | 12 | 14 | MIGHTY MIGHTY BOSSTONES wercuRy 514836 9 98 E013.98) DON'T KNOW HOW TO PARTY (;_%) 33 MG SCREAMINGHTREESierior 5306 10 E0e) —
16 | 10 | 3 | GEORGE LYNCH ELektRA 61422 (10 98/1598) ) SACRED GROOVE | (| I0P e 05 QIS T EEOTHER |
17 | 11 | 22 | BUTTHOLE SURFERS capimoL 98798 (9.98/13.98) INDEPENDENT WORM SALOON 37 | 36 | 12 | GIBSON/MILLER BAND epic 52580 (9.9 £Q/13.38) WA VAlERE S SONE
26 | 4 | CANDLEBOX MAVERICK/SIRE 4531 3/WARNER BROS. (7.98/11.98) CANDLEBOX 38 | 31 | 40 | BASS OUTLAWS NEWTOWN 2210 (9.98/13 98 ILLEGAL BASS
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Painting A Pretty Picture. Portrait was presented with a gold plaque for their single
“Here We Go Again” after a recent performance in Los Angeles. Pictured, from left, are
Portrait’s Phillip Johnson; Joy Bailey, associate director, black music, A&R; Portrait’s
Irving Washington #l; Michael Horton, national director of promotion; Portrait’s Eric
Kirkland; Jean Riggins, VP/GM black music; and Portrait’s Michael Angelo Saulsbery.

H BY DAVID NATHAN

LOS ANGELES—Long acknowl-
edged by her peers and industry in-
siders as one of contemporary music’s
most influential and expressive sing-
ers, Chicago-born Mavis Staples has
enjoyed small successes since she be-
gan making solo albums in the mid-
"70s without achieving a major com-
mercial breakthrough.

Label creator Prince served as ex-
ecutive producer for “The Voice,”
writing or co-writing eight of the al-
bum’s 12 cuts, six of which were pro-
duced by Paisley Park stalwart Ricky
Peterson. “This album contains songs
that are about my life,” says Staples.
“The first album we did together
[1987's “Time Waits For No One”]
contained songs that had already
been written. Prince actually wrote
specifically for me this time. During
the six years that we've been working

Showcases Highlight Jack Confab,
But Meet Was Marred By Violence

PAR EXCELLANCE: The best thing about the 17th An-
nual Jack The Rapper Family Affair (Aug. 12-15 in Atlanta)
was Friday night. Mercury hosted a showcase featuring Joe,
Buju Banton, and, most notably, Tony! Toni! Toné!, which
previewed the show it will be doing all over the country this
fall—it ran with all the grace and fury of a sprinter.
Dwayne Wiggins, Tim Christian, and the divine Raphael
Wiggins put on a show that harked boldly back to the past
(just to say “what’s up” and “thanks,” not to dwell there) as

it screeched towards the fu-

ture of rhythm and blues.

The new material from

“Sons Of Soul” rocked and rm
and the
Blues .

reeled, and the old stuff,
from the group’s first al-
bum, “Who?,” and the sec-
ond, “The Revival,” was so
sweetly sung it was almost
painful. These brothers are

a real, true-blue, no-frontin’ e of [the violence], but be-
band, and may be the only . cause the convention has
such act we have. by Danyel Smith gotten away from a place for

But that wasn't all. BMG retail and record label peo
had a swanky reception at the Ritz Carlton. It was everything  ple to network.

you'd expect from a reception at the Ritz Carlton: chilled, dill-
scented prawns, rare roast beef, fresh veggies, high-end
bar—the whole bit. A Tribe Called Quest, Too Short, Ant
Banks, and Smooth (whose single, “You Been Played,” from
the “Menace 11 Society” soundtrack is incredible) all made
appearances. There was a video wall playing clips by BMG-
distributed artists.

I nibbled, met nice people, then left. When I peeked in a
couple hours later, to really get some food, the place was
down from 150 to about 20 people. RCA recording act Me 2
U was hanging around, bouncing to the sounds coming from
the TV speakers. Then the video for the group’s own single,
“Want U Back,” came on, and the five young men—Jerry
Lattisaw, DeVaughn Howard, Eric Sanders, Damon Dun-
nock, and Tony Dumas—looked amazed. There they were,
in front of themselves, bigger than life.

The moment seized them and without so much as consen-
sual nods, they were going enthusiastically through their
dance steps, singing along with the video, full of the joy of
performance. Their audience of 20 responded mightily. Me 2
U was terrific.

BUT NOW, THE REALITY CHECK: As there were high
points, there were low points. Jack The Rapper was marred
by physical fighting and offensive behavior. Though Atlanta
police will confirm only one arrest at the hotel proper, they
do acknowledge other arrests made in the hotel vicinity. A
Marriott Marquis spokesman says, “there was some damage,
as well as incidents that had to be resolved.”

A program director from Tennessee reports that his wife
was trampled when fighting
erupted in the hallway out-
side a panel discussion. She
was treated for bruises and
bleeding at a local hospital.
“The convention was a big
disappointment,” says the
PD. “I don’t know if I will
attend another. Not just be-
cause my wife got the brunt

“It’s disheartening. The place was a three-ring circus. The
one thing I got out of it is some info from an Arbitron semi-
nar. No non-industry-related people should be allowed to at-
tend ... I don’t know why they are there.”

My experience confirms his concerns. There were many
times at the Marriott Marquis that I was worried for my
safety. The place was loaded with guys (both with and without
convention badges) who demanded that women acknowledge
them—or else, if they didn’t, be assaulted verbally or physi-
cally. My friend and fellow journalist Kevin P. spent three
hours searching for two guys who had assaulted two of his
female friends in an elevator. To do what, I don’t know, and
he probably didn’t even know, but there was that kind of dis-
may and anger and action going on that weekend.

On Friday night I saw a blood trail in one of the stairwells.
There was a fair amount of loud public drunkenness. In one
incident, Luke Campbell and his security guards got into
some kind of tussle with people claiming to represent Dr. Dre.
“My security did what they had to do to protect me,” says
Campbell. “When I left, they were still fighting.” Dre was

(Continued on page 26)
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MAVIS STAPLES

together, we've been communicating
and I've been letting him into my life.
He's taken what I've said and written
about it.”

With other cuts produced by
Danny Madden, Rick Brown & Ivan
Hampden, Bernard Belle, and Gor-
don Williams & Emmanuel LeBlanc,
“The Voice” contains quite a bit of
message-oriented material similar to
that which catapulted Mavis and the
other members of the Staple Singers
to international prominence in the
early "70s. The title cut is also the first
single. Staples notes that “The Voice”
was “the very first song Prince sent
me, and that was in October 1991.
What’s ironic is that [a few] months
later, the lyrics of the song proved so
true when the [April 1992 Los
Angeles riots] happened. Songs like
‘House In Order’ and ‘The Under-
taker’ (which features Pop Staples]
are also in tune with what I've been
about all these years.”

“Mavis’ greatest marketing tool is
herself,” says Kathy Busby, product
manager at Paisley Park. “Wherever
she goes, people love her.” Busby
notes that pre-exposure for Staples’
Aug. 24 album release began with an
hourlong BET interview that aired as
part of a special “Black Music Month”
program in June. Staples appeared at
a Black Expo in July, and is slated for
a special live performance for indus-
try, press, retail and radio personnel

Staples Poised For Big Break?

For Promotional Push

in late August in Los Angeles. “We're
looking at a promotional tour to begin
the second week of September, con-
centrating mostly on markets in the
South, where the single has been get-
ting a lot of the initial airplay.”

Staples, who opened for Prince
during overseas dates in 1990, de-
clares herself “very, very proud and
excited. I might really get heard this
time. I'd love to sing the songs on this
record live. I love all of them, but
‘Blood Is Thicker Than Time’ is very
special for me. I got so choked up
when we were recording it that I had
to stop. The song takes me back to
my childhood, to those Sunday morn-
ings when I couldn’t wait to get to
church ... the song’s about family
coming together, about love. And ‘A
Man Called Jesus’ is great ... I did
a little rap on there, and when my
daddy heard it, he joked, ‘Mavis, do
you want to be a rapper? You have a
voice, you don’t need to rap ... that
rapping is for people who can’t
sing!””

Busby reports that Staples’ album
will be part of a special WEA promo-
tion titled “Fall Back On The Beat,”
which runs Aug. 30 through Oct. 1.
“We've done a special mail-out to 400
key black music retailers, and we're
taking Mavis to specific retail outlets
for in-store appearances.” An appear-
ance on “The Arsenio Hall Show” (on
which Staples has performed several
times previously) is in the works, and
the artist will also be performing at
The Civil Rights Museum in Mem-
phis in September.

“I’'m grateful to even be record-
ing,” says Staples. “For 13 years, no
one would give the Staple Singers a
contract: they said we were too old.
Prince is a godsend: he had the confi-
dence to give me a long-term con-
tract.” Staples’ future plans include
producing tracks on father Pop Sta-
ples’ next Pointblank album and, at
some point, a live album with the Sta-
ple Singers.

__ARTIST DEVELOPMENTS |

SETTING STANDARDS
While Houston-born Ernestine Ander-
son has been singing, performing, and
recording consistently for more than 17
years (since coming out of a self-impo-
sed, 10-year hiatus that began in the mid-
’60s), the release of “Now And Then,”
her first album for Qwest Records, has
given the jazz-flavored stylist a clear ca-
reer boost.

Produced by former Crusader Stix
Hooper (who has been managing Ander-
son since 1989), the 11-track album in-
cludes Anderson’s first two compositions
and affords the singer the opportunity to
apply her distinctive, bluesy style to
standards like “My Funny Valentine”
and Dizzy Gillespie’s “A Night In Tuni-
sia.” It also includes original material
such as “One Child,” the standout “This
Could Be Dangerous,” and “Monte Carlo

Nights,” a duet with Arnold McCuller.
The album continues to rise on the Bill-
board Top Jazz Albums chart a month
into release.

Anderson  ex-
plains that her re-
lationship ~ with
Qwest (after 14
years with Concord
Records) began af-
ter label owner
Quincy Jones
caught her show at
the Vine Street Bar
& Grill in Los
Angeles in 1991. “Stix invited Quincy,
and he liked what he heard. It was just
that simple. For me, being with Qwest is
like a dream come true, especially since
Quiney and I go way back,” Anderson

(Continued on puge 26)
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INTRODUCING ME -2 -U

The premier young vocal group for the 90s. New on the scene here to entice your
ears -- five Renaissance men from the Washington Metro area - introducing Jerry
Lattisaw, DeVaughn Howard, Eric Sanders, Damon Dunnock and Tony _
Dumas. Managed by New York-based Hush Productions, smooth g“‘ﬁbn
harmonies, funky grooves and total versatility are their trademark, £ o
With authentic vocalizing enjoying a resurgence in the 90s,

this quintet can a cappella a tune without breaking a sweat, HUSH
Available on the RCA Records Label - cassettes and compact discs
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Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 62 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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(25| 28 | 24 INTRO (ATLANTIC) ~— | 1 | DIGABLE PLANETS (PENDULUM/ELEKTRA)
27 | 23 | 23 | KNOCKIN' DA BOOTS @ |1 TRIGGA GOTS NO HEART
H-TOWN (LUKE) SPICE 1 (JIVE)
28 | 2 SOMETHING IN YOUR EYES LITTLE MIRACLES
A BELL BIV DEVOE (MCA) 70 | 18 | |UTHER VANDROSS (EPIC)
ANNIVERSARY THE FLOOR
@)% 6 TONY! TONI! TONE! (WING/MERCURY) Y JOHNNY GILL (MOTOWN)
@ 3|8 RUFF NECK 68 [ 65 | 16 | APHRODISIA
MC LYTE (FIRST PRIORITY/ATLANTIC) ALEXANDER O'NEAL (TABU/A&M)
SHOW ME LOVE ALWA
(BD)[ 35 | 20 | RosIN'S (516 BEAD G s ZAS&M)
RIBBON IN THE SKY RE| UP
@232 |12 INTRO (ATLANTIC) —3 ASMT; Elr:w;lvz) MENACE
33219 | LICKUUP 71 (64 | 2 | COME GO WITH ME
H-TOWN (LUKE) CHRISTOPHER WILLIAMS (UPTOWN/MCA)
@ 392 SUNDAY MORNING 72 157 [ 19 | WHOOT, THERE IT IS
EARTH, WIND & FIRE (REPRISE/WB) 95 SOUTH (WRAP/ICHIBAN)
35(2718 | 'MINLUV @ — |1 BREAKADAWN
JOE (MERCURY) DE LA SOUL (TOMMY BOY)
36 |36 | 14 | UNCONDITIONAL LOVE 74 |71 | 2 | HEY THERE PRETTY LADY
HI-FIVE (JIVE) LO-KEY? (PERSPECTIVE/A&M)
37 (38| 6 | LAID BACK GIRL @ — |1 LIGHT OF LOVE
MAZE FEATURING FRANKIE BEVERLY (WB) ANGIE & DEBBIE (CAPITOL)
(O Tracks maving up the chart with airplay gains. © 1993, Billboard/BPI Communications.
1|1 | 4 | EVERY LITTLE THING U DO 14 | 11 | 17 | SWEET THING
CHRISTOPHER WILLIAMS (UPTOWN/MCA) MARY J. BLIGE (UPTOWN/MCA)
2|2 |2 ]| I'MSOINTOYOU 1 REMINISCE
SWV (RCA) 2 MARY J. BLIGE (UPTOWN/MCA)
3 | 3|3 | GIVE HIM A LOVE HE CAN FEEL 16{15( 9 | IFICOULD
TENE WILLIAMS (PENDULUM/ELEKTRA) REGINA BELLE (COLUMBIA)
4 | 4 | 8 | DONT WALK AWAY REAL LOVE
JADE (GIANT/REPRISE) o MARY J. BLIGE (UPTOWN/MCA)
5 | 6 |13 | NUTHIN' BUT A “G"” THANG 18 | 20 | 22 | HERE WE GO AGAIN!
DR. DRE (DEATH ROW/INTERSCOPE) PORTRAIT (CAPITOL)
6 |12 | 31 | WHAT ABOUT YOUR FRIENDS 19 |14 | 11 | KISS OF LIFE
TLC (LAFACE/ARISTA) SADE (EPIC)
7 | 8 |17 | 'M EVERY WOMAN 20 |— [ 21 | END OF THE ROAD
WHITNEY HOUSTON (ARISTA) BOYZ Il MEN (BIV 10/MOTOWN)
8 | — | 1 | THAT'S THE WAY LOVE IS 21 |16 | 13 | DEDICATED
BOBBY BROWN (MCA) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE)
9 | 7 |14 | HiP HOP HOORAY 22 [— | 23 | RUMP SHAKER
NAUGHTY BY NATURE (TOMMY BOY) WRECKX-N-EFFECT (MCA)
10| 5 |15 | COMFORTER GAMES
SHAI (GASOLINE ALLEY/MCA) e CHUCKII BOOKER (ATLANTIC)
11]191]10 ALONE 28—115 NO RHYME, NO REASON
MEN AT LARGE (EASTWEST) GEORGE DUKE (WARNER BROS.)
1210 | 9 | FREAK ME 25 | — | 30 | PEOPLE EVERYDA'
SILK (KEIA/ELEKTRA) ARRESTED DEVELOPMENT (CHRYSALIS)
1317 | 9 | ITS ALRIGHT Recurrents are titles which have appeared on the Hot R&B
CHANTE MOORE (SILAS/MCA) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher - Licensing Org.) Sheet Music Dist.
40 DOG (W8, ASCAP/Third Stone From The Middie,
ASCAP/Swette Ya', ASCAP/Lowtex, ASCAP/Warner-
Tamerlane, BMI/Playfull, BMI/G.Q. Romeo, BMI) WBM
ABC-123 (Trycep, BMI/Zomba, BMI/Ramal,
BMI/Cleveland's Own, BMI/Warner-Tamerlane, BMI)
CPP/WBM

AIN'T NUTHIN WRONG (Ness, Nitty & Capone,
ASCAP/Frank Nitty, ASCAP/Velle, ASCAP/MCA,
ASCAP/Frabensha, ASCAP/Warner Chappell, ASCAP)
ALL THRU THE NIGHT (Ramohak, BMI/Linky D,
BMI/Timothy Shider, BMI/Attitudes, BMI/RCM, BMI)
ALRIGHT (So So Def, ASCAP/EMI April,
ASCAP/Zomba, ASCAP/Wild Apache, ASCAP)
WBM/CPP

ALWAYS (Do It 4 Me, ASCAP)

ANOTHER SAD LOVE SONG (Ecaf, BMI/Sony Songs,
BMI/Boobie-Loo, BMI/Warner-Tamerlane, 8MI)
WBM/HL

APHRODISIA (Avante Garde, ASCAP/New Perspective,
ASCAP) WBM

BABY I'M YOURS (Music Corp. Of America,
BMI/Gasoline Alley, BMI/Cameo Appearance By
Ramses, ASCAP/MCA, ASCAP/Semaj, BM!/Ethyl,
ASCAP)

BACK SEAT (OF MY JEEP) /PINK COOKIES IN A
PLASTIC BAG (Def Jam, ASCAP/LL Cool J,
ASCAP/EMI April, ASCAP/Marley Marl, ASCAP) WBM
THE BONNIE AND CLYDE THEME (Street Knowledge,
ASCAP/Deep Technology, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP) WBM

BOOM! SHAKE THE ROOM (Zomba, ASCAP/Jazzy Jeff
& Fresh Prince, ASCAP/House Jam, ASCAP/Forty
Floors Up, ASCAP/Deshane, ASCAP/Bridgeport, BMI)
CpP

CHECK YO SELF (W8, ASCAP/Gangsta Boogie,
ASCAP/Gambi, 8MI/MCA, ASCAP) WBM

CHERISH THE DAY (Angel, ASCAP)

CHIEF ROCKA (LOTUG, ASCAP/Marley Marl,
ASCAP/EM! April, ASCAP/Ghetto Man, ASCAP) WBM
COME GO WITH ME (Wamer-Tamerlane, BMI) WBM
COME INSIDE (Velle Int'l, ASCAP/Frabensha,
ASCAP/MCA, ASCAP/Ness, Nitty & Capone,
ASCAP/Warner Bros., ASCAP/Wike, ASCAP)
COMING HOME TO LOVE (Warner-Tamerlane,
BMI/Kashif, BMI/Streamline Moderne, BM!/New
Music Group, 8MI)

CRY NO MORE (Il D Extreme, ASCAP/MCA, ASCAP)
DOLLY MY BABY (Wild Apache, ASCAP/Hancock,
BMI/Zomba, ASCAP) CPP

DO THE THANGS (Trycep, BMI/Zomba, 8MI)
DREAM IN COLOR (Hidden Pun, 8MI/Sushi Too,
BML/JDM, ASCAP)

DREAMLOVER (Rye Songs, 8MI/Sony Songs,
BMI/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP) WBM

DRE DAY (Sony Tunes, ASCAP) HL

FOR THE COOL IN YOU (Sony Songs, BMI/Ecaf,
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMI)
HL/WBM

GET IT UP (FROM POETIC JUSTICE) (Tionna,
ASCAP/WB, ASCAP) WBM

GIRL U FOR ME/LOSE CONTROL (Keith Sweat,
BMi/E/A, BMI/WB, BMI/Saints Alive, BMI/EMI
Blackwood, BMI) WBM

GRAZIN' IN THE GRASS (MPL, ASCAP)

HEAVEN KNOWS (EMI April, ASCAP/Uncle Ronnie's,
ASCAP/EMI 8lackwood, BMI/Reed Vertelney, BMI)
WBM

HEY MR. D.J. (Naughty, ASCAP/T-Boy, ASCAP/Flavor
Unit, ASCAP/Almo, ASCAP/Irving, BMi/0/B/0 Itself,
ASCAP/Medad, 8MI) CPP

HEY THERE PRETTY LADY (New Perspective, ASCAP)
| DON'T WANNA FIGHT (FROM WHAT'S LOVE GOT TO
DO WITH IT) (Chrysalis, ASCAP/8ilu, BMI/Ensign,
8MI) CPP

IF 1 HAD NO LOOT (Ghatti, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP/Street Knowledge,
ASCAP/Polygram Int'l, ASCAP/Tony Toni Tone,
ASCAP/L.A. Jay, ASCAP/Bigwill) HL/CPP/WBM

IF (Black lce, BMI/Flyte Tyme, ASCAP/Jobete,
ASCAP/Stone Agate, BMI) WBM/CPP

| GET AROUND (GLG Two, BM!/Ghetto Gospel,
8MI/Rubber Band, BMI/Saja, BMI/Troutman,
8M1/Interscope Pearl, BMI/Warner-Tamerfane, 8MI)
WBM

1 GOT YOU (vanderpool, ASCAP/Slim Shot,
ASCAP/Squirt Shot, ASCAP)

I'M IN LUV (J.Dibbs, BMI/Ahunit And Fifth Street,
BMI/Teddy Denslow, 8MI/Zomba, 8MI) CPP
INSANE IN THE BRAIN (Cypress Funky, ASCAP/Soul
Assasins, ASCAP/MCA, ASCAP/BMG, ASCAP) HL
IT'S FOR YOU (Shanice 4 U, ASCAP/Hee Bee Doainit,
ASCAP/Warner Chappell ASCAP/U.A., ASCAP/EMI
April, ASCAP/Unit 4 Music, ASCAP) WBM

IT'S ON (T-Boy, ASCAP/Naughty, ASCAP/Elgy, BMI)
KNOCKIN' DA BOOTS (Pac Jam, 8MI/Saja,
8MI/Troutman, BMI) WBM

LAID BACK GIRL (Amazement, 8Mr)

LATELY (Jobete, ASCAP/Black Bull, ASCAP) CPP
LET ME BE THE ONE (Frabensha, ASCAP/MCA,
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/Warner Bros., ASCAP) WBM

LET ME ROLL (N-The Water, ASCAP/Mycenae,
ASCAP)

LICK U UP (Pac Jam, BMI/Wreckshop, BMI) WBM
LIGHT OF LOVE (EMI Blackwood, BM1/Steve Harvey,
ASCAP/EMI April, ASCAP/Cuddie B, ASCAP)

LOVE FOR LOVE (Song-A-Tron, BMI)

LOVE NO LIMIT (W8, ASCAP/Ness, Nitty & Capone,
ASCAP/Stone Jam, ASCAP/MCA, ASCAP) WBM
MAKE MY DAY (Germaine, BMI/EMI Blackwood, BMI)
MAKE ROOM (ESP, BMI/Warner Chappell, BMI)
MEGA MEDLEY (Troutman, BMI/Saja, BMI/Rubber
Band, BMI/Stone Agate, BMI) CPP

NICKEL BAGS (OF FUNK) (Wide Grooves, 8MI/Gliro,
BMI/Warner-Tamerlane, 8MI)

ONE LAST CRY (Pri, ASCAP/Let's Have Lunch,
ASCAP/Rejoice, BMI) HL

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, 8MI)

PAYDAY (Zomba, ASCAP/For Qur Children,
ASCAP/Tisway, ASCAP/BMG, ASCAP) CPP

RECIPE OF A HOE (Def Jam, ASCAP/MCA,
ASCAP/EMI April, ASCAP/Bovina, ASCAP)

RIGHT HERE (HUMAN NATURE) /DOWNTOWN
(Warner-Tamerlane, ASCAP/Interscope Pearl,
BMI/Bam Jams, BMI/ATV, BMI/John Bettis,
ASCAP/WB, ASCAP/Playfull, BMI/GG Loves Music,

Bill

board.
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Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, inc. This data is used in the Hot R&B Singles chart.
it
5|3 A
2|2 | @ |2 |@
o |5 |& | TITLE o|% | & | TITLE
& | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| ¥ | ARTIST LABEL/DISTRIBUTING LABEL)
ABC-123
* % NO.1 # 3813715 | A tanmio)
CHECK YO SELF v
1 1]6 | cuse (PRIORITY) 5 weeks at No. 1 39|46 IJS‘E m;’}%&n
(D] 3 |1 1 GET AROUND 40 35 | 11 | GIRL U FOR ME/LOSE CONTROL
2PAC (INTERSCOPE/ATLANTIC) SILK (KEIA/ELEKTRA)
3|2 |16 | WHOOMP! gHERE ITIS) 41 | 40 | 10 | GOTTA GET MINE
TAG TEAM (LIFE/BELLMARK) MC BREED (WRAP/ICHIBAN)
ALRIGHT FOR THE COOL IN YOU
M KRIS KROSS (RUFFHOUSE/COLUMBIA) 46 | 4 | BaBvracE EPIC)
LATELY 4 | ONE WOMAN
S|4 JODECI (UPTOWN/MCA) et JADE (GIANT/REPRISE)
(& 11| 4 DREAMLOVER 44 |29 [ 9 | LET ME ROLL
MARIAH CAREY (COLUMBIA) SCARFACE (RAP-A-LOT/PRIORITY)
RIGHT HERE/DOWNTOWN THAT'S WHAT LITTLE GIRLS...
ARk SWV (RCA) 49 | 7 | RAVEN-SYMONE (MCA)
8| 6 |21 | WHOOT, THERE IT IS 46 | 38 | 12 | 1 DON'T WANT TO FIGHT
95 SOUTH (WRAP/ICHIBAN) TINA TURNER (VIRGIN)
RUFFNECK RUN TO YOU
o MC LYTE (FIRST PRIORITY/ATLANTIC) arjaas WHITNEY HOUSTON (ARISTA)
ANOTHER SAD LOVE SONG IT'S FOR YOU
U TONI BRAXTON (LAFACE/ARISTA) e SHANICE (MOTOWN)
CRY NO MORE WE GETZ BUZY
. Il D EXTREME (GASOLINE ALLEY/MCA) 53 | 2 | \LEGAL (ROWDY/ARISTA)
[ LAID BACK GIRL
e JiNET JACKSON (VIRGIN) (5D 50 | 4 MAZE/FRANKIE BEVERLY (WARNER BROS.)
13 | 13|17 | SOMETHING'S GOIN' ON 51 (52 | 11 | UNCONDITIONAL LOVE
UNV (MAVERICK/SIRE/WB) HI-FIVE (JIVE)
18 | 11 | ONE LAST CRY 52 | 45 [ 19 | THAT'S THE WAY LOVE GOES
BRIAN MCKNIGHT (MERCURY) JANET JACKSON (VIRGIN)
1515 | 12 | IF 1 HAD NO LOOT 53 | 47 | 16 | LOVE NO LIMIT
TONY! TONI TONE! (WING/MERCURY) MARY J. BLIGE (UPTOWN/MCA)
BOOM! SHAKE THE ROOM DOLLY MY BABY
21 | 5 | Jazzv JEFF/FRESH PRINCE (IVE) (5D| 61 | 17 SUPER CAT (COLUMBIA)
@ 1719 INSANE IN THE BRAIN 55 |56 | 4 | YOU BEEN PLAYED
CYPRESS HILL (RUFFHOUSE/COLUMBIA) SMOOTH (T.N.T./JIVE)
SLAM MAKE ROOM
UEE ONYX (RAL/CHAOS/COLUMBIA) (55)]67 | 4 THA ALKAHOLIKS (LOUD/RCA)
MEGA MEDLEY LOVE FOR LOVE
R ZAPP & ROGER (REPRISE) (5D 57 | 2 ROBIN S. (BIG BEAT/ATLANTIC)
20|16 | 7 | VERY SPECIAL 58 |55 | 9 | LET ME BE THE ONE
BIG DADDY KANE (COLD CHILLIN'/REPRISE) INTRO (ATLANTIC)
21 |22 | 11 | CHIEF ROCKA 59 (54 | 2 | PUT SHIT PASS NO HO
LORDS OF UNDERGROUND (PENDULUM) POISON CLAN (LUKE)
HEY MR. D.J. QOH, WATCHA GONNA DO
@27 2 ZHANE (FLAVOR UNIT/EPIC) DB RUN-DM.C. (PROFILE)
DAZZEY DUKS RECIPE OF A HOE
s DUICE (TMR/BELLMARK) 73| 7 | B0SS (RAL/CHAOS/COLUMBIA)
STREIHT UP MENACE FLOW JOE
s MC EIHT (JIVE) 6216015 FAT JOE (VIOLATOR/RELATIVITY)
25 |23 [ 15 | BONNIE AND CLYDE/IBWIN' 63 (65| 4 | COWARDS IN COMPTON
YO-YO (EASTWEST) LUKE (LUKE)
GETIT UP IT'SON
SIIE TLC EPIC) L NAUGHTY BY NATURE (TOMMY BOY)
27 | 25 | 15 | DRE DAY 65 | 64 | 21 | PASSIN' ME BY
DR. DRE (DEATH ROW/INTERSCOPE) THE PHARCYDE (DELICIOUS)
WEA| PROTECT YA NECK
Je & SWV ('l;CA) 70 | 6 | WU-TANG CLAN (LOUD/RCA)
WHAT’S UP DOC? (CAN WE ROCK’ SUNDAY MORNING
)|y FU-SCHNICKENS/SHAQUILLE O'NEAL (JIV)E) &—|1 EARTH, WIND & FIRE (REPRISE)
LICK WORK IT OUT
(3036 | 6 | wrown wuke) 68 63 | 11| R oke)
MEBODY ELSE WiLL SWEAT (A LA LA LA LA LONG)
(BD)33 | 8 %?E 0‘JA93 (EI&I/ERG) 69| 2 | Rner cnrgu_z (BIG BEAT/ATLANTIC)
@ 37 WILL YOU BE THERE 70 |66 | 2 | WANT U BACK
MICHAEL JACKSON (MJJ/EPIC) ME-2-U (RCA)
BABY I'M YOURS SEEMS YOU'RE MUCH TO BUSY
(3|22 |13 SHAI (GASOLINE ALLEY/MCA) IR VERTICAL HOLD (A&M)
34 |34 | 20 | SHOW ME LOVE 72 |72 | 17 | BAD BOYS (THEME FROM “COPS")
ROBIN S. (BIG BEAT/ATLANTIC) INNER CIRCLE (BIG BEAT/ATLANTIC)
BACK SEAT (OF MY JEEP; INDO SMOKE
o LL COOLJ (DE(F JAM/RAL/CO)LUMBIA) —|! MISTA GRIMM (EPIC SOUNDTRAX/EPIC)
SOMETHING IN YOUR EYES THE FLOOR
(3051 | 3 BELL BIV DEVOE (MCA) £ — | 15 | JoHNNY GILL (MOTOWN)
KNOCKIN' DA BOOTS IT WAS A GOOD DAY
e H-TOWN (LUKE) e iCE CUBE (PRIORITY)

(O singles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
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47

BMI) wBM

RUFFNECK (Brooklyn Based, ASCAP/Top 8illin’,
ASCAP/Smokin' Sounds, ASCAP/Quick Time, BMI/EMI
April, ASCAP/Abdur Rahman, ASCAP/Music Corp. Of
America, BMI) WBM

RUN TO YOU (Music City, ASCAP/Nelana, BMI/PSO,
ASCAP/Candlelight, ASCAP) CPP

SEEMS YOU'RE MUCH TOO BUSY (Music Corp. Of
America, BMI/Baby Diamond, ASCAP/Colgems-EMI,
ASCAP/Mantronik international, ASCAP)

SHOW ME LOVE (Song-A-Tron, BMI/Champion, BMI)
SHU-B (Little Los, BMI)

SLAM (JMJ, ASCAP/Chyskillz Muzik, ASCAP/Harris
Onyx, ASCAP/EMI April, ASCAP) WBM

SOMEBODY ELSE WILL (Trycep, 8Mi/Zomba,
8MI/Ramal, BMI/WE, 8MI) CPP

SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf,
BMI)

SOMETHING'S GOIN' ON (Undercurrent,
ASCAP/Maverick, ASCAP/Nomad-Noman,
BMI/Warner-Tamerlane, BMI/Audible Arts, BMI/W8,
ASCAP) WBM

STICKS AND STONES (Rojo Grande, ASCAP/Jasmin
Tyler, ASCAP/Ninatom, BMI/Paul Minor, BMi)
STREIHT UP MENACE (Driveby, BMI/New Line, BMI)
SUNDAY MORNING (Maurice White, ASCAP/Sony
Tunes, ASCAP/Reyshell, BMI/Warner-Tamerlane,
BMI/Streamline Moderne, BMI) HL/WBM

THAT'S THE WAY LOVE GOES (Black Ice, BMI/Flyte
Tyme, ASCAP) WBM

THAT'S WHAT LITTLE GIRLS ARE MADE OF (Back To

“

F

&

n

§7

12
2

The Ghetto, ASCAP/Swing Mob, BMI)

THERE'S NO LIVING WITHOUT YOU (Peer, BMI/Bad
Mofo, BMI/Irving, BM1) CPP

TRIGGA GOTS NO HEART (Zomba, BMI/Amirakami,
8MI/No Love, BMI/Zomba, ASCAP/Ski & CMT,
ASCAP) CPP

TRUST ME (Ill Kid, ASCAP/Gifted Pearl, ASCAP/EMI
April, ASCAP/My Dog Luna, ASCAP)
UNCONDITIONAL LOVE (Zomba, ASCAP/Art &
Rhythm, ASCAP) CPP

VERY SPECIAL (AZ, ASCAP/Cold Chillin', ASCAP/W8,
ASCAP/At Home, ASCAP/ Jeffix, ASCAP) WBM
WANT U BACK (Louis St., BMI)

WEAK (Bam Jams, BMI/Interscope Pearl,
8M1/Warner-Tamerlane, BMI) WBM

WE GETZ BUZY (Butter Jinx, ASCAP/Grand Royal,
B8MI)

WHAT'S UP DOC? (CAN WE ROCK) (Zomba,
BMI/CPMK, BMI/Zomba, ASCAP/Scratch ‘N’ Source,
ASCAP/Chrysalis, ASCAP) CPP/WBM

WHO DO | TURN TO (EMI Blackwood, BMI/Chante’ 7,
BMI/Ensign, ASCAP/Lane Brane, BMI/Ackee,
ASCAP/Toe Knee, ASCAP) CPP

WHOOMP! (THERE T IS) (Alvert, BMI)

WHOOT, THERE IT IS (Jamie, BMI/Koke, Moke &
Noke, BMI)}

WILL YOU BE THERE (FROM FREE WILLY) (Mijac,
BMI/Warner-Tameriane, BMI) WBM

YOU BEEN PLAYED (Zomba, ASCAP/Teaspoon, BMI)
CPP
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ARTISTS & MUSIC

ARTIST DEVELOPMENTS

(Continued from page 21)

says. “We grew up together in Seattle
{where Anderson’s family relocated dur-
ing her youth], I knew him when we were
in Lionel Hampton’s band together, and
he was an A&R man at Mercury when
1 recorded for them in the early '60s. Of
course, my style has changed a lot since
then.”

After enjoying some chart successes
with early singles on Mercury, Anderson
relocated to Europe “when rock’n’roll
became so popular in the States that jazz
performers had a hard time getting
work.” She returned to the U.S. and says
she tried to retire, but couldn’t. “Concord
Records signed me in 1976, kept me out
there, and got me from there to here.”

Qwest Records president Jim Swindel
notes that Warner/Reprise jazz execu-
tives Ricky Schultz and Randall Ken-
nedy have launched an “across-the-

Billboard:

board” push with the record from a jazz
perspective. “Now we're looking at re-
leasing “One Child” to R&B radio. We
realize that Ernestine’s album is not a
quick, flash-in-the-pan kind of project.
It’s going to be developed over time. If
we can get a leg up at other radio for-
mats outside jazz, new doors will open up
for us with Ernestine’s record.”
Anderson has been working consis-
tently on the jazz circuit and received
Grammy nominations in 1981 and 1983,
but “Now And Then” enables her to ex-
pand into different musical arenas. “I've
been doing more blues in my shows,” she
says, “and when Stix asked me to write
for the album, I came up with ‘Ain’t No
Easy Way’ and ‘Wrong Number,” which
are basic blues tunes.” Anderson adds
that she and Hooper “took about a year
to choose the material. We didn'’t have a

FOR WEEK ENDING SEPTEMBER 4, 1993

“ H s. I

TITLE

Z
- «| » O = COMPILED FROM A NATIONAL SAMPLE OF RETAIL
2l pE| 20|42 AND ONE-STOP SALES REPORTS.
Ez |9z a2 33

LABEL & NUMBER/DISTRIBUTING LABEL

ARTIST

* % * NO. 1T * x %

@ |CE CUBE FEATURING DAS EFX

3 | 4 | 5 | CHECKYO SELF
{M) (T) (X) PRIORITY 53830* 1 week at No. 1

5 | g | 5 | ALRIGHT  KRIS KROSS
{C) (M) {T) (X) RUFFHOUSE 77103/COLUMBIA

2 | 3 | 1o | BACK SEAT (OF MY JEEPYPINK COOKIES... @ L.L.COOL J
{C) (M) (T) {X) DEF JAM/RAL 74984/COLUMBIA

1 | 2 | 10 | RUFFNECK ® MC LYTE
(C) (M) (T) FIRST PRIQRITY 98401/AG
LET ME ROLL ® SCARFACE

(C) RAP-A-LOT 53831/PRIORITY

g CHIEF ROCKA

(C) (M) (T) PENDULUM 6463 1/ELEKTRA

¢ LORDS OF THE UNDERGROUND

GRAND GROOVE/AT LARGE
(C) (T) TUFF BREAK 00B2/A&M

® INTELLIGENT HOODLUM

INSANE IN THE BRAIN

© CYPRESS HILL

| 4 1 9 (C) (M) (T) (X) RUFFHOUSE 77135/COLUMBIA
10 | 12 | 7 | GOTTAGET MINE @ MC BREED
(C) {T) WRAP 93154/ICHIBAN |
9 g | 8 | !GET AROUND @ 2PAC |
(C) (M) (T) INTERSCOPE 98372/AG
FLOW JOE @ FAT JOE

(C) (T) VIOLATOR 1 185/RELATIVITY

ALL SHE WANTED/HED RUSH
(M} (T) EASTWEST 96042*/AG

& KNUCKLEHEDZ

¢ BOSS

8=18l=@-8-9- |- :|e

(C) (M) (T) RAL/CHAQS 77081/COLUMBIA

VERY SPECIAL/STOP SHAMMIN
(C}(D) {T) COLD CHILLIN' 18437/REPRISE

—
~
[
=]

4
BIG DADDY KANE

5
8
13 17 4 RECIPE OF A HOE
3
6

=
INDO SMOKE & MISTA GRIMM
| 15 15 |16 | ©merc 77026 -
THE FUNKIEST/FREAK MODE ¢ FUNKDOOBIEST
_NEW > V] omo Ir.‘”‘.‘.OR1AL/77045/EPIk.
@D| 2 [ 27 | 3 | DON'TGIVE ME NO BAMMER R.B.L. POSSE
(C) IN-A-MINUTE 8001
8 | 14| 7 | 12 | 40 BELOW TROOPER/ALL | THINK... & JUNGLE BROTHERS
(M) (T) WARNER BROS. 40764"
WE GETZ BUZY/HEAD OR GUT ¢ ILLEGAL
REENTRY | 11 | & om oo ROWDY/3-5024/ARISTA o
20 2% 2 BADD BOYZ ¢ THE ALMIGHTY R.S.0.

(T) FLAVOR UNIT 74897 */EPIC

~N
—
~
[=1
oo
—
o

WHOOT, THERE IT IS
(M} (T) WRAP 0150*/1CHIBAN

¢ 95 SOUTH

~N
~N
[~
=~
[
=]
w

(C) (M) (T) MCA 54623

ROLL W/ THE FLAVOR

® YOUNG BLACK TEENAGERS

~
w
o
=)
o
—

WHOOMP! (THERE IT IS)
(C) (M) (T) (X) LIFE 79001/BELLMARK

& TAG TEAM

S
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particular concept; I just knew I wanted
to do some contemporary material and
some standards.”

Now that Anderson has a late-July
L.A. “meet and greet” party and a five-
night stint at New York’s Blue Note be-
hind her, Qwest’s Swindel says the label
is looking at some television opportuni-
ties for the songstress. Meanwhile,
Anderson is genuinely excited about the
reaction to her latest work. “The future’s
looking very bright, so bright I gotta
wear shades!” she laughs.

DAVID NATHAN

RHYTHM & BLUES

(Continued from page 21)

unavailable for comment. The incident
started a chain reaction in the lobby.

There were rumors of other unsettling
incidents during the convention. An over-
all feeling of well-being and familial af-
fection was hard to come by. Industry
people had a lot to say, albeit anony-
mously, in the gathering’s wake.

One Arista exec was adamant: “It was
a travesty. It was dangerous to be there.
A family affair? My family doesn’t wear
bikinis and fishnets. It was a hooker- and
thug-fest. I found it difficult to see any-
body I wanted to talk to. It's not worth
it to go back down there. Jack The Rap-
per should be billed as a big party and
not as an industry function ... I saw
women trampled and bleeding. It was re-
ally frightening.”

A concerned Mercury exec had differ-
ent thoughts. “This is not the time for
folks to turn their backs on Jack. We
need to work together on this problem
... I don't like it when record execs look
down their noses at these kids. We need
them. Without them, a lot of us wouldn’t
have jobs. Plus, it's a bigger problem
than Jack. It's where the kids’ conscious-
ness is. They have no fear and no re-
spect. No self-respect. It’s that false ma-
cho bullshit, that gangsta stuff. And in a
crowd, you're no longer accountable.”

His solution: “The hotels are too small.
I say, go to the convention center and
have a convention for the populace.

Jill Bell, who produces the event with
her father, the legendary Jack “The
Rapper” Gibson, also has comments.

“Aside from minor events, it was a
great convention. We had goodies in the
bags that we never had, a video wall, and
great artists. We had 25 booths; we've
never done that before. This is a family—
just because an uncle gets drunk at the
family reunion, you still want to nurture
him and have him there, right?

“I'm sorry some people felt unsafe,”
Bell says. “I had over 100 security offi-
cers: police plus the Nation of Islam. I
can't control anyone else’s actions ... I
have no proof anyone was packing guns.
The convention was not advertised to the
general public . . . This is a trade conven-
tion. Kris Kross took off after they
played our convention. Arrested Devel-
opment took off after they played our
convention. We're going to do it the best
we can. We don’t know how we're going
to do it better yet, but we will.”

IS IT TRUE? “I looked around at the
young people there,” says the PD from
Tennessee. “They were rude, disorderly,
disrespectful to women, and to each
other. If that’s what we have to look for-
ward to, if that’s the future of the indus-
try, there’s an awful future in store.”

TERRIROSSI'S

RHYTHM
SICTION

ACT LIKE YOU KNOW: “The World Is Yours,” by Scarface (Rap-A-Lot),
joins the ranks of L.L. Cool J and Naughty By Nature, entering the Top R&
B Albums chart prior to the official street date. It zooms 59-1. “Hootie Mack,”
by Bell Biv DeVoe (MCA), has the greatest percentage increase in sales and
earns the Pacesetter Award. BBD's “Something In Your Eyes” shows a 50% in-
crease in single sales and earns the Power Pick/Sales award for the second
straight week.

1]

KEEP YOUR HEAD TO THE SKY” and “Evil” mark the beginning of my
love affair with the music of Earth, Wind & Fire. Many of their songs were
never singles, yet we all know them well. The group’s first album was released
in the early "70s on Warner Bros., but the bulk of their releases were on Columbia
and the group’s own label, ARC. Over the years EWF has accumulated 12 albums
with gold to multiplatinum certifications. EWF has eight No. 1s (the first was
“Shining Star” in 1975) and seven top-five hits. “Sunday Morning” (Reprise) ad-
vances to No. 41 in its second week on the chart. It is top 10 at three stations:
WXYV Baltimore, WPLZ Richmond, Va., and WNOO Chattanooga, Tenn. The
new album, “Millennium,” will be in stores in mid-September.

ON THE HOT R&B SINGLES CHART, SWV holds on to No. 1. Airplay is
increasing on both sides, with “Downtown” (RCA) increasing 13%. The challenger
is “Dreamlover,” by Mariah Carey (Columbia), gaining 25% in total points.
SWV’s lead is huge and building. We might not know the outcome of this one
for at least three weeks. “One Last Cry,” by Brian McKnight (Mercury), gains
17% in airplay points and advances to No. 8. The airplay champ is “Come Inside,”
by Intro (Atlantic), as it gains 35% and leaps 70-55. “Get It Up,” by TLC (Epic),
gains 22% more airplay, but not enough to prevent its downward slide. “Girl U
For Me,” by Silk (Keia), now has nmore airplay than “Lose Control” and the titles
get switched.

DETAILS, DETAILS: On the Hot R&B Airplay chart, “Runaway Love,” by
En Vogue (EastWest), debuts at No. 16. It is available only on video. “Anniver-
sary,” by Tony! Toni! Toné! (Wing), gains 30% more airplay points and moves
40-29. It will be available in stores in mid-September. “Breathe Again,” by Toni
Braxton (LaFace), increases 70%, advancing 73-54. This one’s a Grammy winner!

FATHER & SON REUNION: It is rare when a group’s live television per-
formance gives you goose bumps. Last week on “The Arsenio Hall Show,” Le-
vert sung “ABC-123” (Atlantic). It wasn't just the singin’ and sweatin’ that
moved me. Hall invited the threesome to talk, and Gerald Levert explained
to the audience exactly how to identify illegal music and movie tapes. He ex-
plained how the artist loses his royalties. Cousin Mark Gordon and brother
Sean nodded agreement, and then everyone laughed as Gerald proclaimed that
he had promised his father that he would talk about bootlegging on the show.
Apparently, Eddie Levert of the 0’Jays was on tour and saw copies of his
brand-new EMI album, “Heartbreaker,” which debuted in the top 10, for sale
on the street. Gerald made it clear that “Dad is really mad.” Hey Ed, whatcha
gonna do?

“Do The Thangs,” by Levert, enters the chart at No. 84. “Somebody Else
Will,” by the O’Jays, moves up to No. 28, It is No. 1 at WROU Dayton, Ohio,
and top 10 at eight outlets, including WBLX-FM Mobile, Ala., KIMS Memphis,
and WDKS Rochester. N.Y.
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Dance Summit On Drawing Board; Label Moves

CAN WE HAVE a drum roll,
please? More than a decade after the
Billboard Disco Convention became
a pleasant memory for a number of
clubland’s more seasoned citizens, we
are excited to report that plans are
now afoot for the first Billboard
Dance Music Summit.

Slated for Jan. 19-21, 1994, in San
Francisco, this three-day confab will
aim to tackle timely issues and prob-
lems facing the dance community.
The typical confab panel format will
be bypassed in favor of workshops
and free-form discussions wherein,
we hope, everyone will be able to roll
up his or her sleeves and get down to
business. Each session will be facili-
tated by an expert in the topic at
hand.

The Billboard Dance Music Sum-
mit will be framed by an array of live
performances by new and breaking
acts, as well as DJ showcases. The
event will be capped by an AIDS
fundraiser.

Information regarding registration
fees and lodging will be available in
the coming weeks. Follow this space
for details.

CH-CH-CHANGES: "Tis the season
for executive movement at major la-
bels. Although several key shifts have
yet to be confirmed, look for additions
to and subtractions from the RCA
and Epic dance music departments in
the next week or two.

In the meantime, please adjust
your rolodex with the following info:

Virgin dance honcho Rick Squil-
lante will relocate from Los Angeles
to New York in mid-October. Besides
prepping promotional campaigns for
upcoming albums by Frankie
Knuckles and Mare “MK”’ Kinchen,
he will also soon begin signing one-off
12-inch singles to the label. Very ex-
citing.

Even more of a thrill is Imago’s de-
cision to start a dance/crossover pro-
motion department, to handle the
heavy flow of club-rooted material it’s
been releasing lately. Chantay Tay-
lor has been upped from her West
Coast regional promo gig with the la-
bel to head up the department in New
York. Initial records on her agenda
include the latest Captain
Hollywood single, “Only With You”;
“Had It, Done It, Been There, Did
That” by Mike Walsh; and “Like A
Rolling Stone (How Does It Feel)” by
Mystery Tramps. The latter samples
the Bob Dylan cut of the same name.

Perhaps the most unexpected but
totally satisfying move of 'em all is
the appointment of George Maniatis
to the post of director of A&R/head of
dance music at London Records in
New York. Maniatis ends a seven-
year tenure as director of dance mu-
sic at Toronto’s Nettwerk Records.
His first projects for London will be
providing some much-needed muscle
behind the new, way-hip Orbital al-
bum, as well as “Dreams” by Ga-
brielle. George, who replaces the re-
cently departed Anthony Sanfillipo,
also will help traffic U.K. imports
from London’s English subsidiaries,
FFrr and Junior Boy’s Own.

Gettin’ In The Act. During a recent
performance as his drag altar ego,
Justine, New York club fixture Joey
Arias receives a little help from an
overzealous audience member at
popular nightspot Jackie 60. Arias
premiered new material at the "‘Last
Jackie For The Summer” bash, which
he plans to take on the road shortly.
(Photo: Tina Paul)

The hotly competitive field of inde-
pendent promotion will get a little
more heated with the merging of
George Hess’ up-and-coming ADM
Marketing with Issy Sanchez’s
Elite Promotion. Their plan is to
cover bases at club, retail, radio, and
various other levels. Elite/ADM will
continue to be located in New York.

BEATS IN MOTION: Chicago bel-
ter Ulysses appears groomed for a
national breakout with “Time For A
Change” (Large), an R&B-flushed
house jam produced by Li’l John
Coleman.
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Dance.

TRAX

by Larry Flick

Once again, Ulysses’ throaty and
forceful baritone conjures up images
of early Teddy Pendergrass, while si-
multaneously establishing his own
distinctive vocal style. Although the
lyrics are occasionally a little too cot-
ton-candy positive, Ulysses’ tone is
worldly enough to give the song grit.
Also, Coleman’s beats are quite juicy.
Five solid versions add programming
incentive, with “LJ’s Red Dog” mix
rising above as the strongest.

You never can tell what supreme
techno-logists Praga Khan and Jade
4U will serve their rave disciples
next. On “Begin To Move” (Mental
Radio, U.K.), they dabble in slightly
ambient trance tones, with just the
right amount of hardcore aggression.
White-knuckled vocal samples
bounce atop a rubber-band-like bass-
line and unusual keyboard effect.
Snarf on the mainstream-friendly
“Piano Trance” mix, as well as the
“Movin’ Keys” version, which is diva-
house with a unique twist. A nifty of-
fering from their new album, “A
Spoonful Of Miracle.”

You gotta give Colonel Abrams
props for hanging in for the long haul.
The singer returns to the dance floor
under the MicMac Records banner,
with a house reading of the disco-era
staple “I'm Caught Up.” Produced by
Jimmie Wilson, Steve Grant, and
Mickey Garcia, the track sports a
standard groove that is enlivened by
the Colonel’s recognizable delivery. A
nice one that leaves us wishing he had
chosen to wrap those chords around
an original tune. Support this one,
and maybe he will. Best program-
ming bet is the underground mix by
Costantino Padovano.

TID-BEATS: Some projects are a
true labor of love. It has been well
over a year since Chemistry/Poly-
Gram A&R exec Brian Chin whis-
pered in our ear about a potential al-
bum of remixes from the famed TK
Records catalog. After scouring for-
gotten and dusty studio vaults, he’s fi-
nally put the finishing touches on “At
Midnight: TK Disco Classics,” a me-
ticulously assembled compilation that
updates the classics with a *90s hand.
The first single is Foxy’s evergreen,
“Get Off,” nicely revamped with
break-beat and deep-house vibes by
Eric Kupper and Mohammed Mor-
etta. Also on line are tribal versions
of Peter Brown’s “Dance With Me,”
and chewy mixes of T-Connection’s
“Do What Ya Wanna Do” by Tommy
Musto and Victor Simonelli. Icing
on the cake is Tom Moulton’s
sprawling interpretation of “Get
Down Tonight,” by K.C. & The Sun-
shine Band. Due out on Fader/
Chemistry shortly ... Speaking of
retrospectives, the long-awaited an-
thology of Donna Summer hits on

Chronicles/Mercury will see the
light of day on Sept. 21. The two-CD/
cassette set will have digitally remas-
tered versions of 34 classics, as well
as two previously unreleased gems:
“Don’t Cry For Me Argentina” and
“Over The Rainbow” (both produced
by Giorgio Moroder). Also, “Carry
On,” her reunion recording with Mor-
oder from 1992 that was only availa-
ble in Germany, is included. We are
gagging with anticipation ... As de-
Construction U.K. recording act M-
People moves closer to completing its
second album, we cannot help but no-
tice that several U.S. major-label
A&R folks are just now beginning to
discover this 3-year-old genius group.
We are praying that one of ’em will
have the vision to belly up to the table
with a contract ... If you are among
those diggin’ Gloria Estefan’s spicy
current hit, “Mi Tierra” (Epic), then
brace yourself for the far superior fol-
low-up, “Tradicién.” Once again,

Tommy Musto turns it out with pil-
lowy, deep-house mixes, while Pablo

Flores and Javier Garza turn the La-
tin gem into a tribal throwdown. For
added pleasure, this forthcoming 12-
inch single also has a '90s redux of
“Dr. Be