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songs of love,
greed, jealousy, o1
revenge and fire safety.

Including their new single
“I Can See Clearly Now”
from DON'T SMOKE IN BED
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COUNTERPARTS

Virgin Execs See
Straight Path To
Success For Curve

M BY PAUL SEXTON

LONDON—ATfter nailing down a
position of preeminence on the

CURVE

British alternative scene in the
past two years, the uniquely pow-
erful and rebellious sound of Vir-
gin Records duo Curve is set to
mount a new offensive on Ameri-
can ears.

| (Continued on page 119) J

Feats Of Clay:
Walker Sprints
Up The Charts

B BY PETER CRONIN

NASHVILLE—There must be some-
thm;: in the water (or maybe it’s the
beer) down in
Beaumont. Giant
recording artist
Clay Walker is the
latest country
singer to come out
of a healthy club
scene in the south-
east Texas town
that aiready has
spawned Mark
Chesnutt and Tracy Byrd (both for-
mer high-school classmates of Walk-
er’s).

WALKER

(Continued on page 121)

$4.95 (U.S.), $5.95 (CAN.), £3.95 (U.K.)

FEIEIEIIIIOEIHIHHIHIONIN}HX0¢ I-DIGIT 908
BI GEE4EM740M099 90
MAR26941 03

MONTY GREENLY

3740 ELM AVE APT A
LONG BEACH,

04 0320

CA 90807

NEWSPAPER

®

/23

NINETY-FIFTH

Engineers Warm To
Computer-Based Gear

ONVENTION

Pro Facilities Address
Home Studio Threat

SEE PAGE 91

OCTOBER 9, 1993

HMV, Investcorp Eye Gamelot Web
Suitors Likely Would Retain Management

EBY ED CHRISTMAN

NEW YORK—Investcorp, a Middle
Eastern investment company that
owns Saks Fifth Avenue and Gueel, is
in a down-to-the-wire bidding battle
with HMV, the U.K.-based music
chain, to buy 364-unit Camelot Music,
Billboard has learned.

According to informed sources,
whichever company wins the bidding
could sign a letter of intent to buy the
North Canton, Ohio-based chain as
early as this week. In either scenario,
Camelot, the fifth-largest U.S. music
account, is likely to continue operat-
ing as a stand-alone entity, with cur-
rent management in place. Neverthe-
less, sources say the deals being ne-
gotiated with the two suitors are
probably dramatically different in
scope.

At press time, Investcorp, which
has oftices in New York, London, and
Bahrain, appeared to have a slight

edge, but sources said that in the
complex world of mergers and acqui-
sitions, that edge could change in a
nanosecond.

If Investcorp—which also owns or
has majority stakes in retail compa-
nies like Color Tile, Carvel, and Circle

K—emerges as the winner, its entry
into the music industry could take on
even further significance: sources say
it is one of the companies involved in
the bidding for Super Club Music
Corp., the 290-unit music chain owned

(Continued on page 119)

Collins Favors His Solo Side
On Forthcoming Atlantlc Set

H BY THOM DUFFY
LONDON—Phil Collins embarked on
a solitary exercise when he recorded
the bulk of his sixth solo album,
“Both Sides,” at home. The release is
due Nov. 9 from Atlantic Records, its
affiliates worldwide, and Virgin Re-
cords in the U.K.

After the strikingly aggressive
guitar attack of the opening song,

B BY MARILYN A. GILLEN

NEW YORK—While they justly
heralded it 11 vears ago as a rev-
olution in the way music is stored
and played back,
developers of the
compactdise
proved hasty in
proclaiming ‘‘per-
fect sound, forev-
er.”

They’'re
working on it.

Special editions
of new albums by Donald Fa-
gen and Alan Parsons, new
compilations or catalog sets
from Brian Eno and Aerosmith,

still

GD Sound Processing Is
Getting Better, Bit By Bit

an array of new classical and
jazz titles, and an ever-rising
river of CD reissues from the
likes of Bob Dylan, Miles Davis,
and David Bowie mark the sec-
ond wave of the
CD-sound revolu-
tion, one aimed at
washing away lin-
gering perceptions
of digital sound as
harsh, brittle, or
colorless.

These albums,
quietly filtering
into the marketplace or due
soon from a variety of labels,
are among the first to have

(Continued on page 87)

COLLINS

“Both Sides Of The Story,” Collins
remarks on the album, “You're in for
a long, lonely ride.” With its yearn-
ing, atmospheric arrangements and
heartfelt lyrics, “Both Sides” is the
most reflective, personal album Col-
lins has recorded since “Face Value,”
the 1981 release that launched a

(Continued on page 117)

Blockhuster, Viacom
Enter Pact Reaching
Beyond Paramount

B BY SETH GOLDSTEIN

NEW YORK—Seeking to open an-
other supply pipeline, Blockbuster
Entertainment has entered a long-
term strategic partnership with cable
programming giant Viacom. If Via-
com’s quest for Paramount Commu-
nications is successful, Blockbuster’s
$600 million investment in the compa-

(Continued on page 118)

SEE PAGE 55
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START
SPREADING
THE

NEWS.

THE WORLD’S GREATEST MUSICAL TALENTS TAKE THEIR
SEAT ALONGSIDE THE CHAIRMAN OF THE BOARD.

the recording event of the decade coming november 2

© 1993 Capital Hecords, {ne.
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Yearwood: A Nightingale Remembers

Legend tells of a sound so sweet it can seduce Death itself, fill-
ing the Grim Reaper with such longing that he is lured away from
his appointed rounds. This song of the impossible—immortalized in
the Danish folktales of Hans Christian Andersen, the British bal-
ladry of the 17th century, and the operatic and symphonic works of
Stravinsky—endures in our culture simply because, every so often,
one more person’s most unlikely hopes are fulfilled.

The supposed source of this supernatural music is the nightin-
gale, the Old World thrush whose nocturnal melodies in nesting
season have become synonymous with answered prayers and sud-
den grace. “The Nightingale” is also the spiritual axis of ‘“The
Song Remembers When,” the third and finest album (MCA, due
Oct. 26) by acclaimed country singer Trisha Yearwood, and the ori-
gins of this latest version of the fable fit the time-honored mold of
an unforeseen gift.

“I’'m engaged to Robert Reynolds [bassist for the Mavericks],”
says Yearwood. “I usually don’t volunteer that information, but in
this case my friend Jude Johnstone, the songwrit-

It wasn’t until the post-graduate Yearwood, while moonlighting
in a Nashville demo session, replaced a laryngitis-sidelined Barbara
“Teddy Bear Song” Fairchild that she summoned the vocal moxie
necessary to impress the professionals surrounding her. By 1989,
Yearwood was a respected demo singer for many Music City song-
writers, besides appearing with local songsmith Pat Alger’s Algeri-
ans group and supplying backup vocals at showcases for hard-
striving fellow aspirant Garth Brooks. Another Garth, a producer
buddy of Alger’s named Fundis, came down to check out Pat’s
much-touted female belter and became her indefatigable champi-
on, a role he assumes to this day.

Fundis guided Yearwood to MCA, cutting the speculative tracks
(including a willful townie tomboy’s ode called “She’s In Love With
The Boy”) that formed her first album. “The Boy” would be the first
No. 1 debut solo country single by a woman since Dottie West’s
daughter Shelly scored with “Jose Cuervo” in 1983. Yearwood next
reached No. 4 with “Like We Never Had A Broken Heart,” a tune
co-written by Brooks and Alger. When the “Trisha
Yearwood” album and its “Hearts In Armor” fol-

er who also composed ‘Hearts In Armor’ and “The
Woman Before Me,” wrote ‘The Nightingale’ and
sent it to my producer, Garth Fundis, at a point
this summer when Garth and 1 were really up
against the wall finding material to finish the al-
bum. I made Garth take me to his office and play it
immediately—Ilike at midnight.”

What Yearwood discovered on the demo tape
was a stark lyric narrative that seemed to sum up
the lonesome last six years of her life, whether it
was her advancement from record company recep-
tionist o recording artist, the dissolution of her
long-unsteady first marriage to a former college
classmate, the chronic isolation of her sudden, tour
bus-powered ecl/at, or the budding relationship
with a country musician that she steadfastly dis-
counted to friends (“He’s too good-looking . ..
There are all those skinny girls out there; he could
have any of them”) until Reynolds surprised her in
March 1993 with a silver engagement ring. Like

Music

TO MY EARS

by Timoth

lowup both went platinum (thanks to subsequent
singles like “The Woman Before Me,” “Wrong Side
of Memphis,” the “Walkaway Joe” duet with Don
Henley, and “Down On My Knees”), she seemed es-
tablished as a sure bet.

It is to Yearwood’s credit that each successive
release has grown more thoughtful and open-
souled, the certain route to acceptance supplanted
by an intent to craft albums hewn as closely as
possible to the substance of her own evolvement.
Yearwood’s singing is as fervent and foursquare
as a solo woodwind within the simple yearnings of
“Mr. Radio,” the free-spirited flow of “If I Ain’t
Got You,” and the vulnerable distress of “Lying
To The Moon.” Ranged against the sympathetical-
ly percussive time-pieces of Fundis’ production,
the material uncoils with a calm rightness connot-
ing the “Court And Spark” of country music.

During concert dates on a recent European

y White

that moment, the words of “The Nightingale”
seemed to stop time:

“Yesterday I thought that I walked alone / And that love was
just a memory / But a nightingale followed me back home / And
my love was waiting there for me. / I had lost my faith, as lovers
often do / When the storm clouds gathered overhead / But the
nightingale sang a note so true / That I knew I'd lost my fear in-
stead.”

“I was so moved when I heard it,” says Yearwood. “It just really
struck me, and I said, “We have to do this.’ I called Jude, and she
said, ‘T'll say this now that you've already decided to record it, but I
had you guys in mind—Robert and I had recently spent time to-
gether with Jude and her husband—‘'while I was writing this
down.” She was very touched by our relationship, and that made it
mean even more to me, because no one's ever written for me.”

And nothing in Yearwood’s background ever quite equipped her
for the demands of her career path. Born in Monticello, Ga., Sept.
19, 1964, the second daughter of third-grade teacher Gwen Paulks
and local bank VP Jack Yearwood, Trisha initially considered her-
self too commonplace to excel. She was a high-school honor student
who later landed the lead in a junior-college production of “Little
Mary Sunshine,” but her brassy vocals in a top 40 mixer band
called Straight-laced made her status as a business major seem a
prudent choice.

‘WHAT IT IS’ AT MCA

In its biggest-ever retail promotion, MCA/Nashville is celebrat-
ing Country Music Month (October) with special discounts and
dating terms, all in an effort to advance what execs call the la-
bel’s best year in history. Jim Bessman reports from the front
lines of the company’s retail blitz. Page 71

DON’T STOP THINKING ABOUT YESTERDAY

A new radio format, dominated by the '70s sounds of Fleet-
wood Mac, the Eagles, and other pop-rock acts, is taking root at
a number of stations. Trouble is, programmers can’t agree on
what to call it. Is it ‘Modern Oldies,” ‘Rock And Roll Oldies,’ or
something else? Carrie Borzillo sorts it out. Page 104
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swing (England, Ireland, Switzerland), audiences
repeatedly were bestirred by the fundamental fire in her live per-
formances of “The Song Remembers When,” a tune about the
mental touchstones an errant song fragment can trigger. “I was
answering telephones at MTM [Records] when Hugh Prestwood
was a staff writer there,” explains Yearwood, “and ‘The Song Re-
members When' was a song of his I knew about when I made
‘Hearts in Armor’ in 1992. It gives me chills, because it's a reflec-
tion of how you change as a person, or how you're able to see
things in a different light. These have to be songs that move me as
a singer, because I expect people to believe what I'm singing about.
“My eyes were pretty wide open when I started, but I've learned
a lot and grown up some in the past couple of years. I was raised in
the South, where you try to make everybody happy and you don’t
want conflicts. But I've learned what my own limits are, and how
to balance things. I've also learned how women in country, like Kit-
ty Wells and Patsy Cline, fought for things; women like them are
the reason we have it easier, with some control over our careers.
“But the bottom line,” she adds softly, “is that I learned I really
do just flat-out love to sing. On my first album, I was a little con-
servative in my singing, because I wanted it to be perfect. On
something like ‘The Nightingale,’ T just want it to be real. If you
really feel it, other people will hopefully feel it too. But even if no-
body’s listening, I will do it forever.”
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German Indie Retailers Under Siege

M BY BODO BOCHNIG

With the recent co-operation among inter-
national music retailing organizations (Bill-
board, Sept. 4), it has become apparent that
independent retailers in most developed
music markets are in danger.

Merciless competition in the German
record market is reducing the number of
retail outlets, producing “blank spots” of
uncharted territory on the retail map.

This is bad news for the specialist retailer,
but it is an alarming development for the
whole of the $3 billion music business here.

A would-be music buyer often has to
drive for an hour to find an extensive
range of recorded music.

It is not so much the megastore, such as
Virgin, WOM, or FNAC, that threaten the
small and medium-sized dealers, but large
department stores that have little to do
with the music trade. These stores sell top
40 CDs and tapes at dealer price and often
below, with the aim of creating store traf-
fic. They are using music as an attractive
loss-leader to boost sales of high-ticket
items such as hi-fi systems, freezers, and
cookers. Losses from cut-price record sales
are written off as advertising costs.

Meanwhile, the independent record deal-
er who sells nothing but music, is suffering
because he cannot compete with the de-
partment stores’ prices on chart product.
The creative, smaller retailer is effectively
disadvantaged by stocking repertoire that
goes beyond top 40 releases.

That’s why the German association of in-
dependent music retailers (GDM) is mak-
ing every effort to halt the decline of small-
er record shops. In constructive talks with
the record companies, my colleagues and [
have sounded the alarm. Our trade associa-

KMPS ON THE MOON
Everyone at KMPS AM/FM is on the
moon! What a thrill to be awarded the 1993
Billboard Radio Award for “country sta-
tion of the year, major market” (Billboard,
Sept. 18). The award will occupy a promi-
nent place in the lobby. More importantly,
the recognition will occupy a warm place in
our hearts. Everyone’s dedication to quali-
ty broadcasting is now validated by your

award.

Fred Schumacher
VP/GM
KMPS
Seattle

KUDOS FOR ASCAP STORY
I want to commend Irv Lichtman on a truly
fine piece of writing (“ASCAP Sets Key
Policy, Exec Shifts,” Billboard, Sept. 25). It
was informative, impartial, yet with an un-
dercurrent of insight and compassion. It
can’t but help raise the level of music in-

dustry reporting.

George David Weiss
President
Songwriters Guild Of America
New York

BEATLES AND R.E.M. QUESTIONS

As a reader of Billboard, I have inquiries
regarding Craig Rosen’s articles on the
new Beatles CDs and R.E.M. in the Sept. 4

tion is seeking to become the mouthpiece
for the record dealers, and will not hold
back from alerting the public about any de-
cisions that threaten our livelihood.

We believe in a speedy exchange of infor-
mation to compare conditions and expose
inequalities between individual companies.
We also swap information regarding super-
stores that have started to systematically
destroy the livelihood of a local colleague.

‘[Independent
retailers] will not
give way to the
elephants.’

Bodo Bochnig is
president of the German
association of
independent music
retailers, and owner of

indie store Musiccenter,
in Wuppertal, Germany.

We are willing to use all legal means at our
disposal to try to prevent the destruction of
our market.

But we cannot fight alone: We need help
from the record companies. The following
policies do not help our plight:

¢ Gradual reductions in the terms of
trade, rebates, and returns, which are,
without doubt, attacking the lifeblood of
small retailers.

¢ The burden of increased value-added
taxes, which has fallen entirely on the re-
tailers.

¢ The industry’s failure to create joint
advertising.

e No satisfactory solution to dealing
with the Packaging Act.

¢ The frequent failure to deal with re-
turns according to contract.

issue.

First, will each Beatles volume (‘1962-
1966 and “1967-1960”) be released as sin-
gle- or double-CD packages?

Second, your article on R.E.M. said that
“Everybody Hurts” was the fourth single
from ‘“Automatic For The People.” T only
know of “Drive,” “Man On The Moon,”
and “Everybody Hurts.” | wondered what
the other was.

As the president of a regional disc jock-
ey company, I have found your writing, as
well as all of Billboard, to be a most impor-
tant resource in my career.

Eric Aiese
Ellenville, N.Y.

(Rosen replies: The Beatles’ ‘“Red’ and
“Blue” albums will be released as dou-
ble-CD packages. In addition, the cas-
sette versions, which had been available
as single cassettes, will be rereleased in
double-cassette packages. As for R.EM.,
the other single released from “Auto-
matic For The People” was “The Side-
winder Sleeps Tonite.” It made the Al-
bum Rock Tracks and Modern Rock
Tracks charts in May, but failed to crack
the Hot 100. If you're a fan, however, the
single is certainly worth searching for
because it contains a cover of the Tokens’
“The Lion Sleeps Tonight,” which in-
spired R.E.M.’s similarly named song.)

With the reunification of Germany, the
GDM has acquired new colleagues in the
East who, with great courage, have faced
the challenge of the free market. We wel-
come the active dealers from the East and
hold them in high esteem. Very often, mem-
bers from the new federal states are far
more active than our Western colleagues. To
raise the level of competence in the record
market, the GDM plans to stage seminars in
all parts of Germany. At the seminars, all
members shall be offered a comprehensive
program covering such themes as the struc-
ture of the market, running a specialist
shop, catalog stores, and purchasing.

Dealers will have a chance to exchange
experiences at these seminars. Additional-
ly, there are the “ABCs” of advertising,
sales strategies, and price policies.

In battling the department stores, it will
become more and more important to offer
exclusive recordings that, on the one hand,
stop the specialist trade from engaging in
price wars, and, on the other, allow them
the chance of improved margins.

The GDM also intends to create an iden-
tity by which the record-buying public can
recognize a small, well-run shop. This
scheme will develop guidelines on safe-
guarding honest and performance-related
competition, and therefore will benefit the
whole sound-carrier market.

With further initiatives in the future, our
association will make sure that, in the
world’s third-largest record market, medi-
um-sized retail, with its exemplary record
of creativity, can still have its chance. We
will not give way to the elephants, but will
retain our market position with all the
imagination of the enterprising business of
which we are part.

COLUMBIA'S REACH UNDERSTATED

A bit of corroboration and update of
Irwin Steinberg’s commentary on the
value of Columbia College in Chicago
(Billboard, Sept. 18): The Bad Examples
have gone from their 12-inch single on
AEMM to three full albums on Waterdog
Records, a Landmark-distributed label.
The band’s leader, Ralph Covert, has
just released a solo project, “Eat At Go-
dot’s.”

Steinberg has perhaps understated
the pervasive influence of Columbia’s ac-
ademic programs. I venture that it is the
norm here for anyone involved in the
business end of music to have spent at
least some time in that school. Many of
us, through valuable internship pro-
grams, went directly into our chosen
fields without reaching alumni status.

The chief difference in Columbia’s
teaching is that active industry profes-
sionals took the time to teach and pre-
sent us with pathways for productive
employment. An intern or graduate from
Columbia comes to the music business
with true experience, knowledge, and
skills, not just theory and mere techno-
logical familiarity.

Rob Gillis

Label manager
Waterdog Records
Chicago

Articles and letters appeanng on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.

www.americanradiohistorv.com

BILLBOARD OCTOBER 9, 1993


www.americanradiohistory.com

Pet Shop Boys VERY

the new album featuring “Go West” and “Can You Forgive Her?”

Special
CD package

The CD is housed in a unique
embossed orange jewel box

CD: E41J-89721 CASS: E21X-89721

Produced by Pet Shop Boys U.S. Representation: Arma Andon for Andon Artists
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Disney Uncorks A Monster Hit With ‘Aladdin”

E BY JIM McCULLAUGH
and SETH GOLDSTEIN

LOS ANGELES—With sales of 25
million units anticipated by Christ-
mas, Disney’s “Aladdin” is poised to
become the home video industry’s
undisputed new sell-through
champ. Some 22 million cassettes re-
portedly were shipped to North
American accounts prior to street
date and reorders are expected to be
strong.

Later this month, the studio can
relish retail success all over again
when Sega delivers what promises
to be a high six-figure run of the
Genesis videogame called “Disney’s
Aladdin.” No home video title to
date has experienced such a near-si-
multaneous release with a high-pro-
file game based on it.

Video retailers began selling the
title Sept. 29. Oct. 1 was the first
day dealers could officially adver-
tise it.

But accompanying record de-
mand were the usual complaints

‘The presales were
the biggest we ever
had for any title’

that some merchants broke street
date and that loss-leader prices
dipped to $10-$15 for the title, which
generally retails for about $20.
Wholesalers always beef there’s
little profit in sell-through hits, and
“Aladdin” is no exception, “I wish I
could say 1 made some money with

Kmart, Wal-Mart Expand
Gommitment To Vid Rental

M BY SETH GOLDSTEIN

NEW YORK—Mass-merchant lead-
ers Kmart and Wal-Mart, already
well-versed in video sell-through,
have been experimenting with rent-
als for the past year. Now, both are
stepping up their involvement, and in-
dustry observers expect one or the
other to decide that revenues war-
rant a national commitment in 1994,
In the latest development, the Al-
bany, N.Y.-based Trans World Music
has an “oral commitment” to Kmart
to create 10-15 rental departments in
Super Kmart outlets under construc-
tion around the country, says general
counsel Paul Cardinal. The first
opens Thursday (7) in Rome, Ga.
Meanwhile, Wal-Mart reportedly
plans next year to at least double the
12 concessions already operating in
its supercenters. Its store-within-a-
store concept, which has nothing to
do with the hit sell-through titles like

f Sen. DeGoncini
Has Full Plate
Before Retiring

@ BY BILL HOLLAND

“Aladdin” that already are available
in its consumer electronics sections,
is similar to what Kmart has in mind.

Each discounter has enlisted at
least two vendors, which are respon-
sible for stocking and operating
1,000-square-foot departments built
into the newest and biggest outlets
now under construction. Each conces-
sion will carry about 4,000 cassettes.

REVENUE SHARING
However, Wal-Mart, serviced by
C&M Video in Effingham, Ill., and
Cevaxs in Dallas, has one wrinkle not
found at its rival. Rental activity is
tracked by the Supercomm system,
enabling program suppliers to share
revenues with the stores.
Supercomm was employed shortly
after Wal-Mart began its rental ex-
periment in its Oklahoma City and
Lawton, Okla., outlets late last year
(Billboard, Oct. 31, 1992). Tempus
Technologies in Auburn, Ind., had
supplied its Supercomm-compatible
Spectrum inventory control software,
already in use in 1,000 video stores.
(Continued on page 118)

it,” says Sight & Sound executive
Larry DeVuono.

However, one distributor had a
harder time than usual. Financial
problems forced Artec, based in
Shelburne, Vt., to assign two retail
accounts, reportedly worth 35,000
cassettes, to Star Video Entertain-
ment in New Jersey. Star president
Artie Bach acknowledges gaining
“a couple of large customers.”

Artec, which is said to be in ar-
rears to Disney for previous titles,
was able to take shipment of 65,000
copies but won’t take reorders, ac-
cording to trade sources. Company
executives were unavailable for
comment at press time,

Glitches and grousing were the
exception, however. “There was
more anticipation on this title than
anything that has come previous-
ly,” says Tom Foltz, director of
movie management at the West
Coast Entertainment chain, head-
quartered in Philadelphia, who ech-

oes the comments of many other re-
tailers.

“The presales in the past 60-90
days were the biggest we have ever
had for any title. It’s a monster,” he
says.

“Aladdin” will depose Disney's
own ‘“Beauty And The Beast,”
which sold an estimated 20 million-
22 million tapes following its release
a year ago. Other top-sellers include
Disney’s “Fantasia” at 16 million,
MCA/Universal Home Video’s
“E.T.” at 14 million, Disney’s ‘“The
Little Mermaid” at 13 million, and
Disney’s “101 Dalmatians” at 11.5
million.

While Disney’s massive $20 mil-
lion marketing campaign will fuel
the “Aladdin” flame, according to
dealers, the Oct. 19 arrival of “Dis-
ney’s Aladdin” for the Sega Genesis
videogame system is also expected
to heighten consumer awareness of
the video.

(Continued on page 118)

Brava, Jessye! Billboard associate publisher Gene Smith presents opera star
Jessye Norman with a plaque honoring her as Billboard’s 1992 classical
crossover artist of the year. The presentation took place Sept. 14 at New York's
Tavern on the Green. Norman also celebrated the upcoming release of her
Phillips Classics CD “Brava, Jessye!,” and her birthday, which was Sept. 15.

Industry Groups Lobby For Gopyright Extension
Congress May Take Up ‘Life-Plus-75° Bill In January

E BY BILL HOLL_A_ND

|

WASHINGTON, D.C.—Don’t
count Senate copyright sub-
committee chairman Dennis De-
Concini, D-Ariz., out yet, say in-
dustry observers here, even
though the three-term senator
has announced his retirement
at the end of 1994.

“He’s going to be around for
almost another year and a
half,” says one prominent copy-
right attorney. ““It’s not like
he’s leaving next week. He's
got plenty left on his plate.”

In the 103rd Congress, De-
Concini is not an author of leg-
islation close to the pocketbook
of the record industry, such as
the Senate’s version of the
pending Performance Right
Bill, S. 1421 (introduced by
Sens. Dianne Feinstein, D-

(Continued on page 23)

WASHINGTON,D.C.—A copyright
term-extension plan is expected to be
introduced in Congress as early as
January.

The music industry’s performing
rights societies and the National Mu-
sic Publishers Assn. of America were
part of a coalition testifying Sept. 29
at the Library of Congress Copyright
Office in support of an extension of
the copyright term of post-1978
works to “life plus 75 years.”

The added 25 years of protection—
the law is now “life plus 50 years”—
would bring U.S. law into synch with
the laws of other nations.

A term-extension amendment to
the U.S. Copyright Act also would
further profits of U.S. creators and
their heirs in the rich-veined arena of
global copyright, and help the U.S.
balance of trade, its supporters claim.

The coalition also is calling for a 20-
year extension of the 75-year term

for pre-1972 works.

The Librarian of Congress is ex-
pected to support the change and rec-
ommend it as legislation to both
houses of Congress in January, ac-
cording to top officials there.

The coalition testified that if Con-
gress does not amend the law, then
the U.S. could end up on the short
end—literally. The European Com-
munity, currently planning to harmo-
nize extended copyright terms for all
its members, then would offer U.S.
works protection in Europe “for a
term that is 20 years shorter than the
term of protection for works of our
European colleagues.”

Making what Copyright Office of-
ficials called ‘‘compelling argu-
ments,” lyricist Hal David, represent-
ing ASCAP, and NMPA lobbyist Su-
san Mann noted that since American
copyrighted works are far more pop-
ular overseas than foreign works are
here, an extension has not only cul-
tural, but economic consequences.

“Since we can obtain an additional
20 years of protection in the EC at
virtually no cost to ourselves by sim-
ply extending our own copyright
term, there is simply no good reason
not to do so,” David said.

The coalition also recommended
that while the issue is under consider-
ation, Congress should impose a mor-
atorium on works whose terms would
otherwise expire before the end of
1994, granting them an extension
through Dec. 31, 1994.

Otherwise, many American pop
standards, such as ‘“After You've
Gone,” Rock-A-Bye Your Baby With
A Dixie Melody” and “A Pretty Girl
Is Just Like A Melody” would be at
risk, as would valuable works in oth-
er disciplines represented by the co-
alition, including movies, visual
works of art, and works of drama
and literature.

David and Mann also argued that
increased life expectancy in the

(Continued on page 117)

Mechanic Jumps
From Disney Vid
To Rival Fox

LOS ANGELES—No major
changes are anticipated at the
home video division of the Walt
Disney Studios in the wake of Bill
Mechanic’s departure.

Mechanic, president, interna-
tional distribution and worldwide
video, The Walt Disney Studios, is
taking over the presidential reins
at rival studio Twentieth Century
Fox in November.

News of his appointment comes
at the same time Disney’s “Alad-
din” arrives in the home video
marketplace, where it is expected
to set a new sell-through record
(see story, this page).

With Disney since 1984, Me-
chanic guided the studio’s home
video operation into the industry’s
No. 1 sell-through market-share
position.

Disney’s home video division
generates gross revenues of §1
billion annually, according to ana-
lysts, and claims to have 15 of the

(Continued on page 118)

Wamer Offers
Package Deal To
300 Licensees

NEW YORK—The Warner Music
Group is offering one-stop shopping
to software licensees of the new 3DO
interactive player.

Under terms of a pact between
Warner and the Redwood, Calif.-
based 3DO Co., five Warner Music
Group companies will provide content
creators a plethora of services, from
supplying soundtrack music and
clearing and licensing original mas-
ters for use in their multimedia pro-
grams to replicating and packaging
the discs on which they appear.

WEA Manufacturing will replicate
the titles for 3DO licensees using its
existing CD-ROM capacity, while a
package developed by fellow Warner
company Ivy Hill will be recommend-
ed to licensees by 3DO to house the
discs.

On the content side, Warner Spe-
cial Products will clear and license
original masters from Warner labels
for incorporation into interactive
software programs for the format,
while music publisher Warner-Chap-
pell Music will license soundtrack
music,

A final Warner division, Warner
Custom Music, will act as a clearing-
house for the Warner services, offer-
ing a single-transaction package to
creators.

Warner Music Group parent com-
pany Time Warner Inc. is a high-pro-
file investor in the 3DO Co., which de-
veloped the player technology but
does not itself manufacture either
hardware or software. Hardware li-
censee Panasonic, whose parent Mat-
sushita, is another 3DO backer, along
with AT&T, rolls out the first 3DO
multiplayer to stores this month, at
$699. At least 10 software titles,
ranging from entertainment to edu-
cational, will be available at the time
of the launch.

MARILYN A. GILLEN
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LOVE ME DO
PLEASE PLEASE ME
FROM ME TO YOU
SHE LOVES YOU

| WANT TO HOLD
YOUR HAND

ALL MY LOVING
CAN'T BUY ME LOVE
A HARD DAY'S NIGHT

AND | LOVE HER
EIGHT DAYS A WEEK

| FEEL FINE

TICKET TO RIDE

YESTERDAY
HELP!

YOU'VE GOT TO HIDE
YOUR LOVE AWAY

WE CAN WORK
IT OUT

DAY TRIPPER
DRIVE MY CAR

NORWEGIAN WOOD
(THIS BIRD HAS FLOWN)

NOWHERE MAN
MICHELLE

IN MY LIFE

GIRL

PAPERBACK WRITER
ELEANOR RIGBY
YELLOW SUBMARINE

Jhe
Deatles

1967-1970

1962-1966

THE ULTIMATE COMPILATIONS
NEVER BEFORE RELEASED ON CD!

BOTH AVAILABLE ON
RE-MASTERED DOUBLE CD
AND DOUBLE CASSETTE

AW americanradiohisetorv con

STRAWBERRY
FIELDS FOREVER

PENNY LANE

SGT. PEPPER’S LONELY
HEARTS CLUB BAND

WITH A LITTLE HELP
FROM MY FRIENDS

LUCY IN THE SKY
WITH DIAMONDS

A DAY IN THE LIFE

ALL YOU NEED IS LOVE
| AM THE WALRUS
HELLO, GOODBYE

THE FOOL ON THE HILL

MAGICAL MYSTERY
TOUR

LADY MADONNA

HEY JUDE
REVOLUTION

BACK IN THE U.S.S.R.

WHILE MY GUITAR
GENTLY WEEPS

08-LA-DI, 0B-LA-DA
GET BACK
DON'T LET ME DOWN

THE BALLAD OF
JOHN AND YOKO

OLD BROWN SHOE
HERE COMES THE SUN
COME TOGETHER
SOMETHING
OCTOPUS’S GARDEN
LET IT BE

ACROSS THE UNIVERSE

THE LONG AND
WINDING ROAD
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‘Believe’ It: Vince Gill Sweeps CMAs
Jackson Takes Single, Video Trophies

B BY EDWARD MORRIS

NASHVILLE—Had there been a
door prize at the Sept. 29 Country
Music Assn. awards show, Vince Gill
probably would have won it, so com-
plete was his sweep of the evening.
The affable Oklahoman—who co-
hosted the CBS-TV special with Clint
Black—won four major awards, in-
cluding entertainer of the year.

Garth Brooks, the CMA’s top en-
tertainer for the two previous years,
went home virtually empty-handed.
Technically, both Gill and Brooks
shared in the vocal-event-of-the-year
award, since they were among a
chorus of stars who backed George
Jones on the song “I Don’t Need
Your Rockin’ Chair.”

Mary-Chapin Carpenter won the
female vocalist trophy for the second

year in a row. And dark horse Mark
Chesnutt triumphed over better-
known competitors to take the Hori-
zon award, for the artist who has
made the greatest strides in the last
year.

Alan Jackson, who rivaled Gill for
most nominations, won in the music
video and single categories.

This was the first year in which the
awards telecast ran a full three
hours, and some observers said the
program was too long and lacked up-
beat production numbers. Missing
also were the energizing screams of
diehard fans, who were kept out by
the scarcity and high cost of tickets.

On the plus side, Gill and Black
were smooth and good-humored
MCs, the acceptance speeches were
humanely brief, and the staging was
imaginative and first-rate.

Dead Gan Dance’s ‘Labyrinth’
Scores Impressive Ghart Bow

B BY PAUL SEXTON

LONDON—4AD act Dead Can
Dance, with its impressive double de-
but of “Into The Labyrinth”—No.
122 on The Billboard 200 and No. 2 on
Heatseekers (Billboard, Oct. 2—may
have dealt a surprise to the industry
at large. But the alternative duo has
been working toward this first-ever
U.S. album of all new material for
fully a decade.

The immediate retail reaction to
Brendan Perry and Lisa Gerrard’s
new set reflects the band’s loyal fan
following, which has grown steadily
since their first collaboration. “Dead
Can Dance” was released in the U.K.
in March 1984. DCD’s 1991 album, “A
Passage In Time” on Rykodisc, was a
sleeper success, with U.S. sales of
more than 60,000 units, according to
SoundScan. Early support for “Into
The Labyrinth” has included top 20
first week sales at Tower Records Chi-
cago and L.A. outlets, top five sales at
Tower in Atlanta and an out-of-the-
box add for the album’s first emphasis
track, ““The Ubiquitous Mr. Love-
grove,” at influential modern rocker

KITS (Live 105) in San Francisco.
“We never had any lack of faith in
people’s ability to judge for them-
selves,” says Perry from his home in
a converted church in Cavan, some
two hours northwest of Dublin. “It

DEAD CAN DANCE

was just a question of getting our re-
cords on the shelves and letting peo-
ple know about us. Also a great ad-
vantage is the support from college
radio, and there seems to be more
openness [in America] in terms of
musical tastes—they're not as regi-
mented as British tastes.”

Dead Can Dance has already be-
gun an international tour that
reaches the U.S. Oct. 20 at the Roxy
Theater in Atlanta. Early ticket sales
have been brisk, with the Royce Hall
show in Los Angeles on Nov. 8 an
early sellout. “Once the tour starts
happening, that'll prick up people’s
ears,” says 4AD’s Los Angeles-based
MD, Robin Hurley. “They’re doing
nice, prestigious theaters. Royce Hall
is a 1,900-seater and it sold out in a
day, so we've added another show at
the Wiltern. It's amazing the loyal

(Continued on page 119)

One of the brightest segments of
the evening was Willie Nelson’s ac-
ceptance speech following his indue-
tion into the Country Music Hall Of
Fame. Surrounded by his friends
Johnny Cash, Kris Kristofferson, and
actor Rip Torn, Nelson savored every
moment on stage.

He led the audience in singing
“Happy Birthday” to Gene Autry, a
fellow Hall Of Famer, and grew abso-
lutely eloquent in praising Harlan
Howard, Ray Price, Don Gibson, and
Merle Haggard, his competitors for
the honor. “If you think I'm going to
come in here and accept this award
when these guys are just as deserv-
ing as [ am,” Nelson said, “you’re
damn right [ am.”

Other memorable moments: Wyn-
onna Judd’'s performance of “Is It

(Continued on page 111)

B BY CHRIS MORRIS

LOS ANGELES—Nirvana’s DGC
album “In Utero” makes its debut
at No. 1 on The Billboard 200 this
week, despite the refusal of retail
giants Wal-Mart and Kmart to car-
ry the album.

According to SoundScan, “In
Utero”—the follow-up to the Aber-
deen, Wash.-bred band’s quadruple-
platinum 1991 album ‘““Never-
mind"'—sold 180,000 units, outdis-
tancing sales of 167,000 for Garth
Brooks’ “In Pieces,” which had held
the No. 1 slot for three weeks.

Now established as a star attrac-
tion and a major modern rock force,
Nirvana easily topped the slow-roll-
ing breakthrough of “Nevermind,”

Retail Resistance Gan’t
Hurt Nirvana Ghart Wallop

which took 14 weeks to hit No. 1 in
January 1992.

The rocket-like ascent of “In
Utero” indicates the importance of
independent retail outlets in the
performance of a modern rock al-
bum.

According to SoundScan, inde-
pendents (single stores or chains of
four units or less) accounted for
53,000 units, or nearly one-third of
the album’s sales. Larger chains ac-
counted for 116,000 units, while
rack accounts sold only 11,000
units.

These totals would seem to re-
flect Geffen Records’ confidence
that Wal-Mart’s refusal to stock the
album would not impede its high de-

(Continued on page 120)

Whole Lotta Loaf. Al Teller, chairman of MCA Music Entertainment Group, left,
congratulates Meat Loaf on the release of his MCA debut, “Bat Out Of Hell II:
Back Into Hell,” which opened at No. 3 on The Billboard 200. The album
features the single “I'd Do Anything For Love (But | Won't Do That).”

Mechanic Links With Giant, Warner

LOS ANGELES—The New York-
based metal/hard rock label Me-
chanic Records has entered into an
exclusive arrangement under
which its records will be released
by Giant Records and distributed
by Warner Bros.

The Giant deal does not affect
Mechanic’s independent imprint,
Futurist Records. Most Futurist
releases will be distributed by the
Warner-owned indie distributor
Alternative Distribution Alliance.
However, Futurist product li-
censed from Yorkshire, England-
based Peaceville Records and
thrash metal specialists Noise will
continue to be moved via Relativ-
ity Entertainment Distribution.

Mechanic has not had a major-la-
bel distribution deal since it parted
company with MCA in April (Bill-

board, April 18).

Mechanic president Steve Sin-
clair says, “We did a deal with
RCA which never really took off.
When that came to an end, I had
two albums recorded, one by Mur-
der Inc. and one by TAD. We went
back to [Giant chairman] Irving
[Azoff], and engineered a deal
with Giant, because Irving be-
lieved in not only my ability as an
A&R person, but also in the pro-
jects that we were bringing to the
table.”

Azoff, who forged the MCA dis-
tribution pact with Mechanic when
he was president of MCA Records
Group, says, “We basically got off
to a good start at MCA, and we
want to finish what we started . ..
[Sinclair has] always been right
there around things that have hap-

pened.”

The initial Mechanic/Giant re-
lease, ‘‘Inhaler’’ by Seattle
grunge-rock behemoth and former
Sub Pop act TAD, is set for Oct. 19.
The Austin, Texas-based band
Seed is currently recording its de-
but album in L.A. with producer
Howard Benson for Mechanic/Gi-
ant.

An album by Murder Inc., an in-
dustrial band featuring former
members of Public Image Ltd. and
Killing Joke and Revolting Cocks
vocalist Chris Connelly, will be re-
leased by Mechanic/Giant. Howev-
er, the band’s initial recording will
be issued on Futurist in early No-
vember.

Sinclair explains, “The reason
that we’re releasing the first one

(Continued on page 121)

Trade Veterans
Launching New
Lahel, Puh Co.

LOS ANGELES—Don Grierson,
the former senior VP of A&R at
Epic Records, and ex-Chameleon
Records president Stephen Pow-
ers are serving as president and
CEOQ, respectively, of Drive Enter-
tainment, a new multimedia oper-
ation comprising a record label, a
publishing company, and, in the
future, a home video arm.

The first album release from
Drive, due Oct. 26, will be family-
oriented: “Candles, Snow & Mis-
tletoe,” an album of Christmas-
and Hanukkah-related songs by
Sharon, Lois & Bram, the popular
children’s artists whose long-run-
ning Canadian Broadcasting
Corp. program, ‘“The Elephant
Show,” is broadcast in the U.S. by
Nickelodeon.

The seasonal release will be
supported by the performers’
Broadway holiday show, set for
Dec. 12-19 at the Palace Theater.

The trio is signed to Drive in the
U.S.; the label will issue 11 albums
previously released in Canada by
the performers’ Elephant Re-
cords, which had a P&D deal
there with A&M Records.

Drive also has secured world-
wide rights, excluding the U.K.
and Europe, to the TKO Records
catalog. The company’s diverse
selection of pop, jazz, blues, coun-
try, and classical titles, acquired
from long-time English concert
promoter Jeffrey Kruger, in-
cludes works by such performers
as Louis Armstrong, Duke Elling-
ton, Billie Holiday, Ray Charles,
Chad & Jeremy, James Brown,
Frank Sinatra, John Lee Hooker,
and Howlin' Wolf.

(Continued on page 120)
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Chart from BDS. on the stars befcre anyone else.

 Demos You Can Sell » Sales Support That Pays Off
Leading the way in reaching that Sales tools and support that help
valuable 18-34/25-54 female audience. you build more revenue from weekends.

Take another look (and fisten) to
American Top 40 witn Shadoe Stevens.
Call 212-456-5646
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THE GREATEST MAN | NEVER KNE -a;
Layng Martine, Jr.
Layng Martine Jr. Songs

| CROSS MY HEART
Steve Dorff

s

ACHY BREAKY HEART
Don Ven Tress -
Millhot se Music

ALL IS FAIR IN LOVE AND WAR
‘Robert Byrne

Tim Nichols

Bobworld Mesic

Bro ’N Sis Music, Inc.

Fame Pubdishing Co., Isc.
Hannal’s Eyes Music, Inc.

ANYWMERE BUT HERE
‘3o0b DiPiero
John Szofit Sherrill
American Made Music
Srand New Tawn Music
Little Big Town Music
Music Cosporation
of America, Inc.
Oid Wolf Music

SACKROADS

Charles Major (SOCAN]
Corner Club Publishing
incorperated {(SOCAMN)

"BILLY THE KID
Billy Dean
Paul Nelsan
EMI-Blackwood Music, Ing.
Great Cumberand Music

BOOT SCOOTIN’ BOOGIE
Ronnie Duin

Alfred Avenue Music
Tree Publishing Co., Inc.

DX R

BUBBA SHOT THE JUKEBOX
Dennis Linde

EMI-Blackwood Music, Inc.
Linde Manor Publishing Co.
Right K2y Music

BURN NE DOWN

Eddie Miller

Don Sessions

Neta Jahnston Musie
Regent Music Corp.
Roscheile Publishing Cc.
Vidor Publications, inc. -
WarnerBuilt Songs, Inc. -

COULDVE BEEN ME-

Reed Nielsen

Manty Fowell

Englishtown Music
Warner-Tamerlane Pub. Corp.

DALLAS
Keith Stegall :
Warner-Tamerlane Pub. Corp.

DON'T GO NEAR THE WATER
Jim Foster :
Chapin Hartford

Bleamus Music

Electric Mule Music Puldishing
Tree Publishing Ca., Inc.

DON’T LET OUR LOVE START SLIPPIN'
AWAY

Vince Gill

Pete Wasner

Beaefit Music
Foreshadow Songs, Inc.
Uncle Pete Music

'PUBLISHER
OF THE YEAR

AW americanradiohistor

' SONY TREE

DRIVE SOUTH
John Hiatt
Liliybilly Music

EVEN THE MAN IN THE MOON IS
CRYIN’

Domn Cook

Tree Publishing Co., Inc.

EVERY SECOND
Gerald Smith
O-Tex Music

EXCEPT FOR MONDAY

Reed Nielsen
Englishtown Music

Dorfi Soags
WarnerBuilt Sengs, Inc

1 SAW THE LIGHT
Lisa Angelle
Andrew Gold

Sister EEsabedh Music

Sluggosongs

1 STILL BELIEVE IN YOU
Vinee Gill
Benehit Music

1 WANT YOU BAD
(AND THAT AIN'T GOOD)
Jackson Leap

Harlan Howard Songs

I WOULDN'T HAVE IT
o= ANY OTHER WAY

. Aaron Tippin
- Acuff-Rose Music, Inc.

i PM iN A HURRY

(AND DON'T KNOW WHY)
Rogesr Murrah

Murrah Music Corperation

-IF IDIDN'T HAVE YOU
Max DL Barmes

Skip Ewing

Acuff-Rose Music, Inc.
Hardscrateh Music
Irving Musig, Inc.

IF THERE

HADN'T BEEN YDU
Ron Hellard

Tom Shatgiro
Careers-BMG Music
Pub‘ishking,inc.

1IF YOUR HEART
AIN'T BUSY TONIGHT
Tem Shapiro

Chris Waters

IN A WEEK DR TWO
James House
Mad Women Music

IS THERE LIFE QUT THERE
Rick Giles

IT ONLY HURTS WHEN |1 CRY
Roger Miller

Dwight Yoakam

Adam Taylar Music
Warnes-Tamerlane Pu2. Corp..

JESUS AND MAMA

James PDean Hicks

Danny Mayo

Tom Collins Music Corporation
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NO QNE Q,SE ON EAMH :
St!wart Haris =
Edisto md lnlenatumal‘

Trze Putalingc;g lnc._

_MMA l!:'!hl mu‘ﬂr

. RobHonay F
. Monty Powell E DI gl
. Dan Truman Toueles
Dan Trurman Musw
Mountain Green-Music
Music Corgoration ol

_ Mmerica Imc.

 Besaca Beach Publisking

- Skarstruck Angel Music, Inc.

o= Wamer-'lamerla\e Pub cop.

NGOTHING SHORT DF DYN@
Teavis Tritt

Pest Oak Fublishing .
Tuee PubFshing‘Co.,’!nc. ==

NOW TI{AT’S OQUNTRY
Marty Stusrt

Songs of Polygram
Irrternat cnal, inc.

NDWHERZ BOUND
Jule Meddars
Monty Powell

Comasauga Troubadours Musu:

R=saca Beach Publishing -
\ii_amer-Ta_merlane Pub. Co-p.

OLD FLAMES HAVE NEW NAMES

Bobby Braddock

Rzfe Van Hoy

Royzboyz Music

Trae Pubishing Co., Inc.

oMLY TH= WIND
Chuck Jores
Tom Shapro

OUTBOUND PLANE
Manci Griffith
¥ving Music, Inc.
Ponder Heart Music

PASSIONATE KISSES
Li.cinda Williams

Lucy Jomes Music
Nemad-Noman Music
Warner-Tamerlane Pub. Carp.

FAST T=E POINT OF RESCUE
Michael Hanly (PRS)
Foreshadew Songs, Inc.
Stainless Music Corp.

M

SO |

zﬂv Mucu LIKE MY DAD
- Bobby Emmons
Chips Moman

Attadoo Music

Chips Moman Music
Rightsong Musiz, Inc.

SOME KIND OF TROUBLE
Don Potter
Sheep In Tow Music

SOMETHING N RED
Angela Kaset
Coburn Music USA

SOMEWHERE OTHER
THAN THE NIGHT

2 ' Kent Slazy
- Sophie’s Choice Music

SURE LOVE

Hal Ketchum
Foreshadow Songs, Inc.

: Songs of Pofygram
international, Inc.

TAKE A LITTLE TRIP
Ronnie Rogers

Mark Wright
EMI-Blackwood Music, Inc.
Maypop Music

TAKE l'l_‘ BACK
- Kristy Jackson
Fever Pitch Publishing

TAKE IT LIKE A MAN
Tony Haselden
Milthouse Music

TAKE YOUR
MEMORY WITH YOU
Vince Gill

Benefii Music

THAT'S WHAT

1 LIKE ABOUT YOU

John Hadley

Tree Publishing Co., Inc.

THERE AINT NOTHIN' WRONG
WITH THE RADIO

Buddy Brock

Aaron Tippin

Acuff-Rose Music, Inc.

THIS ONE’S GONNA HURT YOU
(FOR A LONG, LONG TIME)
Marty Stuart

Songs of Pelygram
International, Inc.

Tubb’s Bus Music

Sy

SRR

THE TIPS OF IIY FIHGERS
(<th Award)

Biil Andersor
Champion Music Corporation
Tree Publlshing &n Inc.

TWO SPA‘RROWS JM A HURRIGANEE_.

Vark Alan Springer

” Mu’tah Musuc Gomciratzon

 WALKAWAY JOE

“Vince Melamed -
- Patrick Joseph Music, Inc.
Warner-'l'amerlane Pub. Corp.

WARNING LABELS

- ©Oscar Twrman

--Tree Publlshang Co., Inc.

WATCH ME

: Tom Shapiro

" Tiamond Struck Husic
Great Cumberland Music

11 The Air Music

" WHAT KIND OF LOVE

Will Jennings

- Boy Orbison

Blue Sky Rider Songs
Orbisongs

 WHEN SHE CRIES
- Sonny Lemaire

Sun Mare Music Publishing

WILD MAN
Rick Giles
PDiamond Struck Music

- Great Cumbezariand Music

Patenrick Music

THE WOMANM BEFORE ME
Jude Johnsfone
Mad Jack Music

A WOMAN LDVES

Rick Giles

Diamond Struck Music
Great Cumberiand Music
Patenrick Music

WRONG SIDE OF MEMPHIS
Matraca Berg

Gary Harrison

Satrick Joseph Music, Inc.
‘Namer-Tameriane Pub. Corp

¥YQU AND FOREVER AND ME
Stewart Harris

Edisto Sound Intemational
¥ree Publishing Co., Inc.

HARLAN HOWARD
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Japan’s Music Trade
Unites To Fight AIDS

B BY STEVE McCLURE

TOKYO—The Japanese music indus-
try is going all-out to fight AIDS with
an unprecedented volunteer cam-
paign.

The highlight of the Act Against
AIDS (AAA) '93 campaign will be at
least six concerts scheduled for Dec.
1, held at various locations nation-
wide and featuring top Japanese mu-
sicians. The campaign, which was to
kick off Oct. 1 and will run through
the end of December, is designed to
increase awareness of the deadly dis-
ease among the Japanese and pre-
vent it from spreading.

“I thought the music world should
do something about AIDS,” says Yo-
kichi Osato, chairman/CEO of Tokyo-
based production company Amuse.
Osato is organizing the campaign
along with Jiro Uchino, representing
the Kyodo concert promotion group,
and Hiroaki Kaneko, chairman of
production company MS Group.

“There is prejudice against AIDS
victims in Japan, so by organizing

this campaign, we can educate people
and make the government take ac-
tion,” Osato says.

He stresses that the music indus-
try is carrying out the AAA cam-
paign on its own, without any help
from the government or corporate
sponsors outside the industry.

“Japan’s top rock musicians will be
taking part in the concerts,” says
Osato. “I can’t say who the artists
are just yet.”

Amuse represents leading domes-
tic rock acts such as the Southern All
Stars and Bakufu Slump, and with
Amuse’s clout in the industry and the
impressive array of organizations
backing the campaign, it's expected
that the Dec. 1 shows will be an un-
precedented gathering of Japanese
musical talent.

Among the 37 industry groups sup-
porting the campaign are the Japan
Assn. of Music Enterprises, the Fed-
eration of Music Producers Japan,
the Recording Industry Assn. of Ja-
pan, the Music Publishers Assn. of

(Continued on page 111)

B BY CARRIE BORZILLO

LOS ANGELES—The Body Shop
beauty product chain is continuing
its cause-related music tie-ins with
three separate promotions involv-
ing 10,000 Maniacs, the Judybats,
and Warner Bros. Records.

With the help of The Body Shop,
10,000 Maniacs’ “MTV Unplugged”
on Elektra Records will be available
with a special, handmade paper CD
cover from Nepal at record stores
and through The Body Shop’s cata-
log.

Elektra’s senior director of artist
relations, Lisa Frank, says 25,000

The Body Shop Is Awash In Music
Links With 10,000 Maniacs, Judybats

copies of the album with the Nepa-
lese paper cover will be released
along with jewel-box versions of the
album on Oct. 26.

This promotion is in conjunction
with The Body Shop’s ongoing
“Trade Not Aid” program, in which
the chain buys ingredients from de-
veloping countries instead of from
mass manufacturers.

“We chose 10,000 Maniacs for
this because they use concerts the
same way we use our stores,” says
The Body Shop’s media relations
manager, Martyn Evans, who was
involved in setting up the chain’s

(Continued on page 111)

RECORD COMPANIES. Steve Schnur is
named VP of rock promotion for
Arista Records in New York. He
was VP of album promotion at Elek-
tra.

Atlantic Records appoints Ron
Shapiro VP of media and artist re-
lations in Los Angeles and Lisa
Soifer manager of human re-
sources in New York. They were,
respectively, VP of public relations
for MCA and senior associate of hu-
man resources for Atlantic.

Charm Warren-Celestine is
named national director of rap mu-
sic for RCA Records in New York.
She was president of Flavor Unit
Records.

Michael Jansta is promoted to
manager of national album promo-
tion, West Coast, for Epic Records
in Los Angeles. He was an assistant
in the promotion department.

Rachel Lewis is appointed nation-
al promotion manager for Verve in

EXECUTIVE TURNTABLE

SCHNUR SHAPIRO

New York. She was an independent
radio promotion consultant.

Sandra Trim-DaCosta is named
director of marketing for GRP Re-
cords in New York. She was direc-
tor of marketing at Columbia.

Jennifer Sperandeo is named
promotion coordinator for Rhino
Records in Los Angeles. She was
metal promotion assistant.

Rick Meuser is appointed direc-
tor of copyright administration for
PolyGram Holding Inc. in New
York. He was a music attorney in
Orlando, Fla.

Seems Like Otd Times. Atlantic recording artists David Crosby and Graham
Nash relax backstage after performing at New York's Carnegie Hall. The
concert was part of the duo’s current U.S. tour; they aiso are working on an
atbum together. At the show, they performed songs from their solo albums, from
their albums as a duo, and from their days with Steven Stills and Neil Young.
Shown, from left, are Nash; Ahmet Ertegun, co-chairman/co-CEQ, Atlantic
Group; Crosby; and Mel Lewinter, vice chairman, Atlantic Group.

Are ‘Dumpster’
Tapes The ‘Reel’
Janis Joplin?

B BY DEBORAH RUSSELL

LOS ANGELES—Janis Joplin’s pro-
ducer and representatives from the
late artist’s estate are seeking to de-
termine the authenticity and poten-
tial value of some 200 “lost” Joplin
tracks, which apparently have resur-
faced here. The tapes, alleged by the
possessor to be original masters, re-
portedly were discovered in a Los An-
geles dumpster more than 20 years
ago.

Artist development consultant
Chris Koval, who represents the pos-
sessor of the alleged master tapes,
says he is seeking a settlement with
the Joplin estate, but has rejected its

(Continued on page 118)

GN’R Moving Forward After Settlement

Former Drummer Adler To Receive $2.5 Million

NEW YORK—Although displeased
with the monetary settlement in their
legal battle with ex-drummer Steven
Adler, the members of Guns N’Roses
are moving ahead on other fronts.
The band is putting the finishing
touches on its next album, “The Spa-
ghetti Incident”’—due for release
Nov. 23—and continuing work on an
upcoming documentary.

On Sept. 24, just hours before the
case would have gone to the jury, the
band’s attorneys reached a settle-
ment with Adler, agreeing to pay him
$2.5 million. Adler had brought suit
against the band, his former manage-
ment, and attorneys two years ago,
charging that he was fraudulently re-
moved from the group, and unknow-
ingly stripped of his partnership in-
terest in the band (Billboard, Aug. 3,
1991). Adler will collect $2.3 million
from the band, $150,000 from former
manager Alan Niven, and $50,000
from GN’R’s current manager, Doug
Goldstein.

A statement released by the band’s

WARREN-CELESTINE

SOIFER

DISTRIBUTION. John Vigna is named
senior VP for PolyGram Group Dis-
tribution in New York. He was
CEQ/COO for a Philadelphia-based
computer software firm.

Tom O’Flynn is named Atlanta
branch manager for BMG Distribu-
tion. He was Washington branch
manager for the company.

David Gilman is named regional
merchandiser for Sparrow Distribu-
tion in Nashville. He was music buy-
er for Baker Book House.

PUBLISHING. Carla Berkowitz is ap-

label, Geffen Records, and attributed
only to the Guns N’ Roses camp,
says, “We're not thrilled about hav-
ing to pay Steven Adler more money
than we already were paying him,
and we continue to believe in the de-
fenses we asserted in the lawsuit.
But we are certainly glad to have the
dispute behind us.” A spokesperson
for Geffen Records could not elabo-
rate on how much the band was al-
ready paying Adler, although accord-
ing to the agreement that he signed
when he left the band, he retained his
publishing royalties.

According to the original suit,
Guns N'Roses threw Adler out of the
band in 1990. Adler, who admits he
had a drug problem, signed a 12-page
document relinquishing his partner-
ship interest in the band. Adler’s at-
torney, David Chodos, says Adler
never read the agreement prior to
signing it, instead relying on a 1%-
page “plain language” summary of
the document prepared by GN'R’s at-
torneys, which did not mention that

Adler was giving up his partnership
rights. According to Chodos, during
the trial, members of the band and
management testified that they did
not know that the agreement Adler
signed included his surrendering his
partnership share without being
bought out by the other band mem-
bers. Adler’s separate suit against
GN’R’s attorneys, Manatt, Phelps,
Rothenberg & Phillips, is on appeal.

Chodos says Adler is ‘““very
pleased’” with the amount of the
settlement, adding that ‘“‘had the
defendants in the case been able to
face reality a little earlier, it would
have cost them a lot less.” He says
that during the course of the trial,
he had tried to reach a settlement
with the band for much less, but
that GN’R’s attorney always
turned him down.

With the trial behind him, Cho-
dos says Adler is in the process of
putting together a band and will
pursue a recording contract of his
own. MELINDA NEWMAN
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JANSTA VIGNA

pointed director of creative affairs
for Zomba Music Publishing in Los
Angeles. She was creative director
for Reata Music.

RELATED FIELDS. MTV Latino in Mi-
ami, Fla., names Karen Davis exec-
utive producer, Damaris Valero
VP of advertising sales, and Gabri-
el Baptiste director of program-
ming. They were, respectively, di-
rector of promotions and produc-
tion for HBO Hungary, director of
international sales for the Tele-
mundo Network, and operations

O'FLYNN

BERKOWITZ

manager for Bar None Advertis-
ing.
The Walt Disney Co. in Burbank,
Calif., appoints Matt Walker VP of
music creative affairs for Walt Dis-
ney/Touchstone Pictures, Bill
Green VP of music creative affairs
for Hollywood and Caravan Pic-
tures, and Andy Hill VP of music
production for all four film entities.
They were, respectively, director of
music creative affairs for Disney/
Touchstone, independent music su-
pervisor, and director of music pro-
duction for Disney/Touchstone.
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”Ercrylime I've had a No. | song or albun on any chart
1've been outside the United States. In the case of

"mi tierra', we were all in an elevator in London when
we heard that the album had debuted at No. 1 on
BILLBOARD's LATIN 50 ALBUM chart, staying
there for 13 weeks and counting. Needless to say,

| a few strangers celebrated our No. | debut and this

being our first Spanish-speaking album in over ten

years, it was a thritl to achieve the top spot.
I'mr thinking of leaving the country everytime we

release a new albura!”

-

It's not a hit until it's a hit in | her

Bilbearel
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Scorpions Haven’t Lost Their Sting |
Hard-Rock Anthem Leads Off Mercury Set

B BY LARRY FLICK

NEW YORK—There is an important
message tucked inside “Face The
Heat,” the Scorpions’ 16th album: Top
40 success has not softened the endur-
ing heavy metal band.

In fact, the group purposely chose
the guitar-dominated, hard rock an-
them “Alien Nation” as the Mercury
set’s first single to prove that point.

“It would be a terrible mistake for us
to suddenly start pandering to pop ra-
dio just because we've had a big hit,”
says lead singer/lyricist Klaus Meine,
referring to the band’s 1991 smash
power ballad, “Wind Of Change.” “We
enjoy having great success, but we
can't let the kids who follow us think
that we're mellowing or selling out.”

Apparently, the 21-year-old German
band is having its proverbial cake and
eating it, too. Not only has “Alien Na-
tion” met with raves at album rock for-
mats, but it also is winning fans at top
40.

“People are really anticipating the
new album,” says Steve Young, pro-
gram director at album rocker KISW
in Seattle, where the single is getting
roughly three plays a day. “We're not
sure that this is the strongest cut on
the album, but it’s real solid. They have
a good, strong base here; the kids just
love them.”

Connecting with the kids who have
supported the Scorpions through the

years is a key element in promoting
“Face The Heat.” The band launched
the project by making a concert ap-
pearance during September’s Concrete
Foundation metal marathon in Los
Angeles. It was the first step in what
likely will be a two-year world tour.

“There’s so much competition out
there—so much good music—that you
have to continually prove to the world
that you still belong there,” says
Meine. “This is still a band of today,
not a nostalgic trip. We still have a lot
to achieve.”

That is a pretty tall order, since
sales of the band’s 1990 collection,
“Crazy World,” topped the 7 million

SCORPIONS: Ralph Rieckermann,
Rudolf Schenker, Herman Rarebell,
and Matthias Jabs. Standing in rear is
Klaus Meine.

Astley Commits ‘Body & Soul’
To Developing His AC Base

B BY BRIAN Q. NEWCOMB

ST. LOUIS—When Rick Astley broke
away from the Stock Aitken Waterman
production team that had shaped his
early RCA hits—including the chart-
toppers “Never Gonna Give You Up”
and “Together Forever”—to make his
third album, “Free,” he took a calcu-
lated risk.

“It was nowhere near as successful
as the first two, from a sales point of
view,” says Astley. Although the 1991
album sold more than 1 million copies
worldwide, according to the label, it

i

RICK ASTLEY

was not up to the level of success to
which Astley had grown accustomed.
“Basically, we only had one hit single
from it. The previous two albums had
been known for the more uptempo
stuff. I think I was more of a singles
artist than I was an album artist, re-
ally. T understand why, to some, it was
a bit of a flop, but from my point of
view, I was pleased that we had actu-
ally made a record that I was really
happy with. It was like a new starting
block for me.”

The progress made by that album
helped set up his new release, “Body &
Soul,” coming Oct. 19 from RCA.
Where the aptly titled “Free” found
Astley jumping from style to style,
Astley sounds more centered and con-
sistent on his fourth album, co-produ-
ced with Gary Stevenson. Lead single
“Hopelessly” has vaulted into the top
40, and is in the top 10 on Billboard’s
Hot Adult Contemporary chart.

The one-time dance artist/teen
idol—whose name Nick Lowe once
rhymed with “ghastly”—has developed
grown-up appeal. Chris Hensley,
RCA’s senior director of artist devel-
opment, says Astley was ready to
break new ground. As a result of “Cry
For Help,” the one radio hit from
“Free,” the label made the decision to
target adult contemporary and pop, he
adds. “Our base is obviously AC be-
cause of the success of ‘Cry For Help.’
It clued us in to the fact that this new

(Continued on page 21)

mark worldwide, and was certified
platinum in the U.S. by the RIAA. But
retailers view “Face The Heat” as a
worthy contender. “Kids have been
coming in and asking for the album
from the day ‘Alien Nation’ started
getting radio play,” says Neil Carter,
manager of Rock Matters in Cleveland.
“There’s a whole lot of interest in this

album. It should do very well.”
Generating active sales was not the
only item on the Scorpions’ agenda.
Produced by Bruce Fairbairn, the set
was intended to bring the band back to
the rough'n'ready days of “Blackout,”
a 1982 classic from its discography,
while exploring unchartered musical
and lyrical territory. “Ship Of Fools”
and “Unholy Alliance” are politically
charged diatribes, while the sprawling
and provocative “Woman” kicks with a
(Continued on puge 23)
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River Of Sellouts. Billy Joel, right, meets with, from left, promoters Larry
Vaughn and Don Law and Cumberland County Civic Center GM Steve
Rosenblatt during rehearsals for his “River Of Dreams" tour. The Columbia
artist kicked off the tour in September at the Portland, Maine, facility, after a
week of rehearsals at the building.

WEBB WEAVING: A small but appreciative audience
turned out for an evening of music by Jimmy Webb and
friends in honor of “Suspending Disbelief,” the song-
writer’s first album in 10 years, which was released last
month by Elektra. Webb, playing keyboards, performed
tunes from the new album, while artists such as Nanci
Griffith, Glen Campbell, David Crosby, Michael Fein-
stein, Johnny Maestro, and Art Garfunkel performed fa-
mous Webb tunes. On a packed stage, Webb made use of
both an orchestra and an electric band: while the orchestra
tended to add graceful embellish-

Retrospective Spins A Tangled Webb;
The Neil And Neil Show; Switching Labels

Sweet Sixteen,” with Diamond joking at the conclusion
that the two boys from the Bronx could be “the Jewish
Everly Brothers.” The party included a live broadeast to
between 80 and 100 news/talk radio stations, which picked
up several of the songs. Perhaps that explained the two
huge teleprompter screens hanging in the back of the
room, which scrolled everything from the song lyrics to the
remarks that preceded the presentation to Diamond of a
plaque honoring Diamond for selling more than 40 million
records during his 20-year tenure on Columbia. Or perhaps

the screens were just there so that

ments, the band bombastically over-
whelmed Crosby on “Too Young To
Die” (which appears on both Crosby
and Webb's current albums) and
generally bulldozed through the ma-
terial, obliterating any nuances be-
tween the lyrics and the melodies.
Although he still visibly strained

the audience could sing along, kar-
aoke-style, with Diamond.

CH-CH-CHANGES: The Violent
Femmes, who are represented by a
just-released compilation on Slash/
Reprise, have signed to Elektra

™ Records. The band is producing its

to reach some notes, Webb’s voice
has grown stronger and richer over
the years, sounding appropriately
road-weary on such tunes as the
nostalgic “Sandy Cove” or sardonic on “What Does A
Woman See In A Man.” However, given the fact that Webb
was singing largely unfamiliar material, there was no way
he could top performers with stronger voices doing beloved
Webb classics. And he wisely didn’t try, instead concen-
trating on playing the good host and graciously acquiesc-
ing to his talented guests. The evening’s highlight was a
set by Webb’s most noted song interpreter, Campbell, who
performed a note-perfect version of “Galveston”— a song
he insists he had to wrest from Don Ho—and a smoothly
delivered “Wichita Lineman.” He gets extra points for tac-
kling Webb’s mini rock opera, “MacArthur Park,” on
which he was able to show off his perhaps-forgotten guitar-
playing prowess. Also noteworthy was Garfunkel’s trun-
cated rendition of the beautiful “All I Know,” with his gos-
samer voice soaring over Webh's muted piano playing.
Garfunkel also performed “Skywriter,” a Webb composi-
tion he has recorded for his Oct. 26 release on Columbia
Records.

KEEPING WITH THE songwriter theme, we left the
Webb concert for Columbia’s fete celebrating the Sept. 28
release of Neil Diamond’s “Up On The Roof: Songs From
The Brill Building” at Sony Studios. Backed by Paul
Shaffer and band, Diamond showcased songs from the
new album, including “Up On The Roof” and “River Deep,
Mountain High.” The highlight was a duet between Dia
mond and Neil Sedaka on Sedaka’s “Happy Birthday

by Melinda Newman

first project for the new label, which
will be out in March or April. In the
meantime, the band is on tour to
support the Slash release, “Add It
Up: The Story Of Violent Femmes,” with new drummer
(and former BoDean) Guy Hoffman in tow . .. Joan Jett
& the Blackhearts have signed with Warner Bros. The
band’s first release for the label will come out in March
... The Smithereens, who formerly were on Capitol, have
signed with RCA Records.

GIRL TALK: After launching “The Girlie Show” tour at
Wembley Stadium, Madonna arrived at the stroke of mid-
night at London’s Institute of Contemporary Arts for a
packed postshow bash. Record execs including Warner
Bros. chaitman Mo Ostin, Sire president Seymour Stein,
and Warner Music U.K. chairman Rob Dickins shared
her presence with Mick Hucknall of Simply Red, actress
Rosie O’Donnell, Sophie B. Hawkins, Boy George, and
fellow stadium-status star George Michael.

SHORT TAKES: Although U2’s “Zooropa” tour isn’t
slated for the U.S., PolyGram Diversified Entertain-
ment is presenting a Nov. 27 pay-per-view broadcast of the
band’s performance in Australia. Portions of the band’s
Zoo TV tour were presented on a Fox TV special last year
... 77 Top’s RCA debut will be out Jan. 18 ... Nils Lof-
gren has been named band leader for comedian Paula
Poundstone’s show, which debuts later this month.

Assistance in prepuring this column wus provided by
Thom Duffy in London.

BILLBOARD OCTOBER 9, 1993

14
= =

www.americanradiohistorv.com


www.americanradiohistory.com

GARTH BROOKS

ACES

Cheryl Wheeler
AMACHRIST MUSIC @ PENROD & HIGGINS

ANYWHERE BUT HERE

Buddy Cannon
BupDY CANNON MUSIC
POLYGRAM INTERNATIONAL PUBLISHING, INC.

BETTER CLASS OF LOSERS

Alan Jackson - Randy Travis
MATTIE RUTH MUSICK ® SEVENTH SON MUSIC, INC.
SOMETIMES YOou WIN MusIC

BORN COUNTRY

Byron Hiil - John Schweers
CoLuns COurT MUSiC, INC.

BROKEN PROMISE LAND

Blll Rice - Sharon Rice
EMI ApriL MUSIC INC. ® SwaLLow Fork Music, INC.

BURN ONE DOWN FOR ME

Ciint Biack - Frankie Miller, prs

Hayden Nicholas
HowLn' HiTs Musc, INC.

CAFE ON THE CORNER

Mac McAnally
BEGINNER MUSIC

COME [N OUT OF THE PAIN

Frank Myers - Don Pfrimmer
Dixie Smas Music « GID Music INc. ® JosH Nick Music

(OWBOY BEAT

John E. Beland - David Bellamy
BMG SoNGS, INC. ® BELLAMY BROTHERS MUSIC

DALLAS

Alan Jackson
MATTIE RUTH MUSICK ® SEVENTH SON MUSIC, INC.

THE DIRT ROAD
Mvnl;cf gﬁ“&E%%wMuxar%‘oyllllll\:Jﬁc

DON'T ROCK THE JUKEBOX

Alan Jackson
MATTIE RUTH Musick » SEVENTH SON MuUSIC, INC.

EVEN THE MAN IN THE MOON IS CRYING

Mark Collie
BMG Sonas, INC. ® Jupy, Juoy, Jupy Music

“EVERY SECOND

Wayne Perry
ZOMBA ENTERPRISES, INC.

FIRST TIME FOR EVERYTHING

Porter Howell - Dwayne 0’Brien
Howun' HiTs Music, INC. ® SQuare WEST Music, INC.

FRIENDS IN LOW PLACES

Earl Bud Lee
CHANCEY TUNES ® MusiC RiDGE MusiC

GOING OUT TONIGHT
Mary Chapln Carpenter
EMI ApriL MusIC INC. ® GETAREALIOR, MUSIC

THE GREATEST MAN | NEVER KNEW
Richard Lei
EMI ApriL Music Inc Lion-HeaRTED Music

I CROSS MY HEART

ric
Zena Mu5|c COMPANV

ALAN JACKSON

I FEEL LUCKY

Mary Chapin Carpenter - Don Schiitz

DON SCHLITZ MusiC'® EMI April MUSIC INC.
GETAREALIOB MUSIC

| STILL BELIEVE IN YOU

John Jarvis
INSPECTOR BARLOW MUSIC

[ WOULDN'T HAVE IT ANY OTHER WAY

Butch Curry
Tewy LARC INC.

{F THERE HADN'T BEEN YOU

Eoce O'Wo0oDs MusiC e KiNETIC DIAMOND MUSIC, INC.

MOUNE VALLEY MUSIC, INC.

IF YOUR HEART AIN'T BUSY TONIGHT

EpGE O"Wo0Ds MusiC ® KINETIC DiaMOND MUSIC, INC.

MOLINE VALLEY MUSIC, INC.

I'LL THINK OF SOMETHING

Jerry Foster - Bill Rice
POLYGRAM INTERNATIONAL PUBLISHING, INC.

I'M IN A HURRY (AND DON'T KNOW WHY)

andy VanWarmer

PARTRIOGE HILL Musuc SAWSONG MUSIC ® VANWARMER MUSIC

INTHIS LIFE
Mike Reid - Allen Shamblin
ALmo Music CORPORATION ® BRIO BLUES MusIC
HAYES STREET MUSIC ® ALLEN SHAMBLIN MUSIC

COUNTRY
PUBLISHER

DONNA HILLEY
Sr. Vice President, Chie Operating Offiicer

SONY CROSS KEYS PUBLISHING

(S IT.COLD IN HERE

Kerry Kurt Phillips
TEXAS WEDGE MUSIC

IS THERE LIFE OUT THERE

Epce O'WooDs MusiC ® KINETIC DiamOND Musig, INC.

IEALOUS BONE

Steve Bogard
EpGEe O"WoODSs Music ® KINETIC DIAMOND MUsIC, INC.
RANCHO BOGARDO MUSIC ® WARNER/CHAPPELL MUSIC GROUP

JUKEBOX WITH A COUNTRY SONG

Ronnie Samoset
SAMASONIAN SONGS ® WARNER/CHAPPELL MUSIC GROUP

JUST CALL ME LONESOME

George Ducas - Radney Foster
POLYGRAM INTERNATIONAL PUBLISHING, INC.
POORHOUSE HoLLOW MUSIC ® ST. JULIEN MusiC

LONESOME STANDARD TIME

Larry Cordle - Jim Rushlnf;
BMG SONGS, INC. ® EMI ApriL Music INC.
MIGHTY CHORD MUSIC ® THE OLD PROFESSOR’S MUSIC

LOST AND FOUND

Kix Brooks * Don Cook
FORT Kix MusIC ® SONy Cross KEvs PUBLISHING

LOVE, ME

Max T. Barnes
TwO-SONS MUSIC ® WARNER/CHAPPELL MUSIC GROUP

LOVIN' ALL NIGHT

Rodney Crowell
SoNY TUNES

MAMA DON'T FORGET TO PRAY FOR ME
Larry Cordle

KENTUCKY THUNDER MusiC

MIDNIGHT IN MONTGOMERY

Alan Jackson - Don Sampson
MATTIE RUTH Musick ® MCA MUsiC PUBLISHING
SEVENTH SON MUSIC, INC.

MY NEXT BROKEN HEART

Kix Brooks
FORT Kix Music ® Sony Cross KEYs PUBLISHING

NEXT THING SMOKIN'

Danny Morrison
PrcH N RuN MUSIC ® Texas WEDGE MusiC

THE NIGHT THE LIGHTS WENT OUT IN GEORGIA

Bobby Russell
Pix-Russ Music

NO ONE ELSE ON EARTH

Jill Colucci - Sam Lorber
EMi GOLDEN ToRrcH Music COrP. ® HEART STREET Music
SONY TUNES

NOT T00 MUCH TO ASK

Mary Chapin Carpenter - Don Schlitz
DON ScHLITZ Music  EMI ApriL Music INC.
GETAREALIOB MUSIC

ONLY THE WIND

EoGe O'Woops Music » KINETIC DIAMOND MUSIC, INC.
MOLINE VALLEY Music, INC.

QOUTBOUND PLANE

Tom Russell
ALMO Music CORPORATION ® GRIFFMILL MUSIC
PAPA LOVED MAMA

Garth Brooks - Kim willlams
Major Bog MusiC ® SONy CROSS KEYS PUBLISHING

THE RIVER

th Brooks - Victoria Shaw

Gar
BMG SONGS, INC. * MAIOR BOB MusIC ® MID-SummER MUSIC, INC.

wWWwW americanradiohistorv com

ROCK MY BABY

Billy Spencer - Phil Whitley - Curtis Wright
STROUDAVARIOUS MUSIC ® WARNER/CHAPPELL Music GROuP

RUNNIN' BEHIND

Mark D. Sanders
MCA MusiC PUBUSHING

SACRED GROUND

Kix Brooks - Vernon Rust
Davio ‘N’ WiiL Music ¢ ForT Kix Music
SONY CROSS KEYS PUBLISHING

SAME OL LOVE

Chris Austin - Greg Barnhlll
BLOWING ROCK MusiC « WB MusiC GROUPAWARNERACTIVE

SEMINOLE WIND

John Anderson
ALMO MusiC CORPORATION ¢ HOLMES CREEK MusiC

SHE IS HIS ONLY NEED

Dave Loggins
EMERALD RIVER PUBLISHING ¢ MCA MUSIC PUBLISHING

SHE'S GOT THE RHYTHM AND | GOT THE BLUES

Alan Jackson - Randy Travis
MaTTE RUTH MUSICK ¢ SEVENTH SON MUsIC, INC.
SOMETIMES You WIN MusIC

SOME GIRLS DO

Mark Miller
200 Il Music

SOME KIND OF TROUBLE

Brent Maher - Mike Reld
ALMO MusiC CORPORATION ® BLUE QuiLL MusIC
BRIO BLUES MUsIC » WELBECK MusiC CORPORATION

SOMEBODY PAINTS THE WALL

Charles Browder + Elroy Kahanek

Nelson Larkin - Tommy R. Smith
Jovna MusIC » Lust-4 FuN MusiC » NOTED MusiC
ZOMBA ENTERPRISES, INC.

SOMEBODY'S DOIN' ME RIGHT

Fred Knobloch - Dan Tyler
BMG SONGS, INC. ® COLGEMS-EMI MUSIC INC.
SHARp CIRCLE MUSIC

STICKS AND STONES

Roger Dillon - Elbert West
JMV MusiC INC. ® NELSON/POPLAR MUSIC GROUP

STRAIGHT TEQUILA NIGHT

Debble Hupp
Dixte STaRS MUSIC ® HUPTOWN MusIC

WATCH ME

ary Burr
Gary Burr Music, INC. « MCA MusiC PUBLISHING

WE SHALL BE FREE

Garth Brooks
Major Bos MusiC « NO Fences Music, INC.

WETELL QURSELVES

Clint Black Ilax1 en Nlcholas
Howun' Hirs Music, In

WHAT KIND OF FOOL DO YOU THINK | AM

Alan Carmichael - Gary Griffin
POLYGRAM INTERNATIONAL PUBLISHING, INC.
ROBINETTE MUsIC ¢ SHEDDHOUSE MustC

WHAT KIND OF LOVE

Rodney Crowell
SONY TUNES

WHAT SHE'S DOING NOW

Pat Alger - Garth Brooks
BAIT anp Beer Music ¢ FORERUNNER MUSIC, INC.
Masor Bos MusiC ¢ MiD-Summer MUsIC, INC.

WHATCHA GONNA DO WITH A COWBOY

Garth Brooks - Mark D. Sanders
Major Bos Music ¢ MiD-SUMMER MUSIC, INC.

WHEN IT COMES T0 YOU
Mark Knopfler, rrs
ALMO MUSIC CORPORATION

WHEN SHE CRIES

Marc Beeson
EMI ApRIL MUSIC INC.

(WITHOUT YOU) WHAT DO | DO WITH ME

David Chamberialn - David Lewis

Royce Por
MILENE MUSIC INC.  SONY CROSS KEYS PUBLISHING

A WOMAN LOVES

Steve Bogard
RANCHO BOGARDO MUSIC * WARNER/CHAPPELL MUSIC GROUP

YARD SALE

Larry Bastian
Masor Bo Music

YOU AND FOREVER AND ME

rier Howell
HOWLIN HITs MUSIC, INC. ® SQUARE WEST MUSIC, INC.

COUNTRY SONG

When She Cries
MARC BEESON

EMI April Music, Inc.

SURE LOVE

Gary Burr
GaRY BURR MUSIC, INC. ® MCA MusiC PUBLISHING

THAT'S WHAT 1 LIKE ABOUT YOU

Kevin Welch - Wally Wilson
Sony Cross KEYS PUBLISHING

TODAY'S LONELY FOOL

Kenny Beard - Stan Paul Davis
GOLDEN REED MUSIC, INC. » LOGGY BAYOU Music

TURN THAT RADIO ON

Archie Jordan
BMG SONGS, INC.

WARNING LABELS

Kim Wiliilams
SonY CROSS KEYS PUBLISHING
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PolyGram, Zappa
In Legal Clash
Over Song Rights

@ BY MELINDA NEWMAN

NEW YORK—PolyGram Diversified
Entertainment has filed suit against
Frank Zappa, alleging that the artist
has failed to act in good faith with the
company over the audio, home video,
and broadcast exploitation of a Zappa
tribute concert, “Zappa’s Universe.”

According to the suit, filed Sept. 14
in U.S. District Court here, PDE is
seeking a declaratory judgment that it
has the right to exploit Zappa’s compo-
sitions as performed by various artists
at the two tribute shows, although
Zappa ¢laims he did not give consent.
The suit also alleges that Zappa’s de-
lays in negotiating terms “continue to
threaten the viability of the project,”
and asks the court to direct Zappa to
conelude negotiations with PDE “im-
mediately.”

Despite the suit, PolyGram imprint
Verve released the audio version of
“Zappa's Universe” Sept. 14. Poly-
Gram Video intends to release the
home video Nov. 2.

The tribute concerts, recorded in
New York Nov. 7-8, 1991, were the idea
of impresario Joel Thome, who sent a
proposal to PDE. According to the le-
gal papers, PDE agreed to the pro-
posal “only if PDE could exploit the
concert for the purposes of audio and
video recordings and commercial tele-
vision broadeast.” PDE alleges that ne-
gotiations with the artist for permis-
sion to use his songs were concluded in
an Oct. 2, 1991, agreement.

After that date, plans for the tribute
evolved to include a performance by
Zappa, for which PDE says separate
terms were negotiated and agreed
upon on Oct. 24, 1991. The shows’ other
performers included Steve Vai,
Dweezil Zappa, Dale Bozzio, the Per-
suasions, and Rockapella.

According to the suit, at about the
time of the concerts, Zappa hoarded a
chartered plane PDE had secured to
fly him to New York, but exited the
plane before it took off, “abandoning
the trip and the concert.”

After being informed the day of the
show by Zappa’s wife, Gail, that Zappa
had prostate cancer, PDE and Gail
Zappa discussed other ways for the
artist to participate, including an inter-
view to be included in the home video,
the recording of a new song, or use of

(Continued on page 22)
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ST. LOUIS: The first Mississippi River Music Festival, in what many antie-
ipate will become a yearly event, delivered on its promise as a showcase
for talent from throughout the Midwest. The event was co-sponsored by
South By Southwest in Austin, Texas, and St. Louis’ newsweekly, The Riv-
erfront Times. Louis Meyers from SXSW says, “We were hoping for a
little bit more, but I think it was successful for a first-year event.” The event
brought approximately 350 industry types and about 4,000 music fans out
to the fest’s 18 venues on three nights, with a total participation of about
165 bands, half local and half chosen from around the Midwest. While there
were some difficulties, including several last-minute cancellations, Meyers
affirms, “We accomplished most of our goals, which were one, to see if we
could do an event a thousand miles from home; and two, to see if St. Louis
was the right place to do this kind of event. And the answer is yes on both
counts.” One frustration for fest staffers was the overlapping of a major
concert event on the Saturday of MRMF at Riverport Amphitheatre—with
Midnight Oil headlining—sponsored by KPNT-FM The Point, also one of
the fest’s sponsoring stations. Says Meyers, “It hurt not only Saturday
night, but it hurt us on total wristband sales. It killed us on promotions,
because we shared the same radio station.” Still, the event attracted major-
label interest, says Meyers, “in the neighborhood of 35 labels were repre-
sented. As far as the industry, it went very well. A lot of bands that had
never played St. Louis before will get booked back. And a lot of bands that
haven’t gotten out of St. Louis will find it easier to get a lot of out-of-town
bookings.” Bands whose performances generated the biggest buzz were Ar-
son Garden from Bloomington, Ind.; Poster Children and Suede Chain
from Champaign, I11.; Walking On Einstein from Joplin, Mo.; the Millions
from Lincoln, Neb.; Catherine from Chicago, Ill.; and St. Louis bands the
Urge, Nov. 9th, Sun Sawed in 1/2, Tuff Nutz, and New World Spirits.
BRIAN Q. NEWCOMB

PHOENIX: Just as local Boston bands showcased their talents via “Boston
Does The Beatles” in 1988 via BoTown Records, Phoenix groups are
now saluting the Fab Four via “Desert Beetles”, a 13-song Beatles cover
album released by local label Soft Shoulder Music Ltd. Highlights in-
clude genepool’s retro-pop rendition of “It’s All Too Much”; the Skeet-
ers’ delicate country-laced version of “Here Comes The Sun”; and Trip-
ping With Grace’s hypno-rock cover of “She Said, She Said.” The
collection was compiled by Soft
Shoulder president Connie Mable-
son and VP Ted Bulger. The label
began soliciting local bands in April,
Mableson says. Soft Shoulder
teamed acts with producers and se-
cured studio time at a discounted
rate for the bands. “We had the
groups call in and reserve a song so
we didn’t get five acts recording the
same song,” Mableson says. “It was
on a first-come-first-served basis.
We set a deadline for bands to sub-
mit the product on DAT.” The label .3
then had a listening party with rep-
resentatives from local print media,
retail, and radio stations. The reps
commented on the 45 submissions, which Mableson and Bulger whittled
down to the 13 selections that made the final cut. The Sept. 15 release,
which is being carried in area Zia Stores, retails for $7.98 on cassette
and $12.98 on CD. Mableson says the label pressed 1,000 CDs and 500
cassettes. “T think we’ll go into a second pressing really soon,” Mableson
says. “Especially if we can get a national distribution deal.” The album’s
release is being heralded by three different concerts, with the first two
held at local clubs Sept. 15 and Sept. 29. The big event is the Desert
Beetlesfest, slated for Oct. 2 at Hayden Square Amphitheater in Tempe.
The nine-hour show will feature eight of the bands on the compilation
doing Beatles tunes, as well as their own material. The show is sponsored
by modern rock outlet KEDJ. MELINDA NEWMAN

A d <7
“DESERT BEETLES” COVER ART

ROCHESTER, N.Y.: Plans are being finalized for the Empire Music Con-
ference, the second annual music confab in Rochester, which spotlights
unsigned bands from the Northeast. Slated for Oct. 15-17, the three-day
event will include panels by day and showcases in more than 15 area
clubs by night. The showeases will be grouped by musical genre and each
band will perform for approximately 30 minutes. Eighteen acts will also
be featured on the EMCIT sampler, which will be distributed to all atten-
dees. Other conference plans include the presentation of a Lifetime
Achievement Award to Les Paul on Oct. 17, and appearances by For-
eigner’s Lou Gramm and the Goo Goo Dolls. M.N.
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A A
YANNI KITARO
ALANPARSONS HISHAM
ROBERTA FLACK JON ANDERSON
BUFFY SAINTE-MARIE MICK FLEETWOOD'S
AMBROSIA BLUE WHALE
KITKA DAVE MASON
\ 4 v

Honorary Co-Chairpersons:  Paul Newman ~ Shelley Duvall -~ Herb Alpert

- AN EVENING OF MUSIC FOR THE CHILDREN OF BOSNIA-HERZEGOVINA -

The Greek Theatre ~Los Angeles
Thursday, October 14, 1993 -7:30pm

The plight of children in the former Yugoslavia will be the focus of a major benefit concert. “Children Under Siege: An Evening of Music for
the Children of Bosnia-Herzegovina.” at the Greek Theatre in.Los Angeles on October 14, 199 3. The event was inspired by the song
"5arajevo” by Real Music recording artist Hisham from his debut release. Somewhere in a Dream.

Vow is the time to bring the entertainment community together to raise much needed funds to deliver humanitarian assistance to these
innocent young war victims. You can support this special event by purchasing tickets. available now at the Greek Theatre box office. all
Ticketmaster, Tower and Music Plus locations and Robinsons/May.

fyou can't be there, make your voice heard with a tax-deductible donation to the children of Bosnia-Herzegovina by calling
[-800-9 3-BOSNIA. All funds raised will be managed and distributed by the Gorbachev Foundation/USA.

=4

You Can Help! Make your donation to -
1-800-93-BOSNIA it

NAIRD
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ARTIST DEVELOPMENTS

CEREMONIAL POETRY

Ceremony co-lead singer Chastity
Bono says that when she decided she
wanted to make music for a living, she
didn’t know much about it. That’s a
surprising statement, since she’s the
daughter of Cher and Sonny Bono, and
it’s even more surprising considering
the band’s Aug. 31 Geffen debut,
“Hang Out Your Poetry.”

“Even with my background, I didn’t
know that much about [music],” says
Bono. “I was very idealistic about it,

CEREMONY: Clockwise from bottom
right are Chance, Chastity Bono, Bryn
Mathieu, Pete McRae, Louis Ruiz, and
Steve Bauman.

and as we started getting into it we had
all these people telling us what to do.
It got very frustrating, and what kept
coming up in the writing was the theme
of don't let people tell you what to do,
go for your dreams, and don’t get
knocked down.”

Bono, who shares lead vocal duties
with her former New York Univ.
roommate, Chance, says that most
people who hear the album say it’s not
what they expected. But when you
anticipate a trite hard-rock sound, then
hear music reminiscent of the
Beatles—with such obscure sounds as
those emanating from a harpolet, sitar,
or marxophone—it makes sense that
people are pleasantly surprised.

Even Geffen isn’t marketing the act
as just a rock band. In fact, the first
single, “Could’ve Been Love,” is being
worked at top 40, even though album
rock programmers likely will pick it up.

“They’re a real rock band who
happen to have a number of extremely
good pop songs,” says Geffen's head of
marketing, Robert Smith. “Sometimes
it makes sense to go directly to top 40
first.”

Smith says that because of
Chastity’s namesake, it’s been easy for
the band to go straight to top 40
instead of proving itself at album rock
stations first.

The album isn’t being worked only at
top 40, however. Geffen national top 40
promotion manager Craig Coburn says

it will be worked at hot AC and select
adult alternative outlets.

To promote the album, Geffen put
Bono and Chance on a three-week
promotional tour, where they
performed acoustically at 26 radio
stations in 19 days. The two also visited
regional video outlets and Uni
Distribution branches, according to
Coburn.

Smith says there’s been a lot of
initial interest in Ceremony because of
Bono’s lineage. In fact, he says, after
the band’s first performance. 350
newspaper pieces ran.

Bono says, “It’s like a double-edged
sword. People are more apt to listen,
and we're doing more press than most
new bands, but people are expecting it
to be terrible. And we want them to get
over [my heritage| and hear the music.
So far we've gotten a good response.”

CARRIE BORZILLO

LO-TECH LAB

Would a rose by any other name
smell as sweet? Not according to
Stereolab. The British sextet’s first
major label album, “Transient Random
Noise Bursts With Announcements,”
released on Elektra in late August,
follows neatly in the tradition of its
indie releases, “John Cage
Bubblegum” and “The Groop Played
Space Age Batchelor Pad Music,”
letting titles reveal content.

“Sometimes the songs are adapted
around the titles,” suys guitarist/
keyboardist Tim Gane with a laugh.

“The theorizing usually comes
afterward, though. We make sure lots
of things happen. We'll do things like
record the drums last, or see that all
the recording levels stay in the red—
as they were for this entire album.”

Despite the trappings, however,
Stereolab is hardly a bunch of
technophiles. The band keeps sampling
to a minimurm—particularly following a
disastrous attempt to use a snippet of
George Harrison’s “Wonderwall
Music” on the new album. “We didn’t
know Apple samples were off limits, no
matter what,” Gane says. “So we had
to go back in and simply play the part
ourselves.”

In similarly Luddite fashion, Gane
and vocalist Laetitia Sadier admit
favoring vinyl over CDs, '60s easy
listening over the decade’s rock, and,
telling of the band’s sound, ancient
Moog synths over hi-tech equipment.

“We use the synthesizer as an

STEREOLAB: Mary Hansen, Duncan
Brown, Laetitia Sadier, Tim Gane, and
Katharine Gifford.

instrument in its own right,” Sadier
says, “to make a noise, rather than
emulate a noise the way most modern
‘work stations’ do.”

Such philosophies may mark them as
well-versed rock theoreticians. But it is
the band’s ability to reconcile
seemingly incongruous parts, such as
the obsessive grooves (derived from
Germanic prog-rockers such as Neu
and Kraftwerk) and Sadier’s sweet
Francophone singing, that makes
“Transient Random . ..” one of the
freshest, most jarring sounds of 1993.

While Elektra A&R manager Terry
Tolkin admits the album didn’t have an
obvious single, both he and the band
were fondest of the 18-minute “Jenny
Ondioline.” Gane took just one
afternoon to chop and channel a four-
minute edit, which the label is
promoting to college radio.

“We're not planning on taking
‘Jenny’ beyond that right now,” says
Tolkin. “This is the beginning of a long
road. In a lot of ways, we have to treat
it as an educational process for the kids
at college radio, who might not have
checked out the band’s previous
releases as expensive imports.”

To further enlighten pop-culture
vultures, Elektra purchased finished
import copies of Stereolab’s previous
releases from Too Pure (the British
independent that also released PJ
Harvey’s first album) for selective
servicing. The albums will be sent out
to coincide with the band’s fall

(Continued on puge 22)

Many hotels are so large,
you could get lost in them. We suppose the

same could be said of our towels.

in Chicago,(708)678-4488. V&
NS

In a world where bigger is usually considered better, we at Hotel Sofitel would
like to remind you that true contentment is most often found in the smallest of

details. A big, plush bath towel. Qwerstuffed chairs as beautiful as they are

comfortable. And a staff that’s trained to accomplish nothing less than the
impossible. Plus, music venues, fine shops and restaurants are nearby. In Los
Angeles, were at La Cienega and Beverly boulevards. In Chicago, we’re
next to O’Hare and the Rosemont Horizon. In Minneapolis, we’re close to
Paisley Park, The Met and Target Center. For reservations in Los Angeles,
vyou can simply call us at (310) 278-5444. ln Minneapolis, (612) 835-1900. And

Hotel Sofitel Wzl keep your towel fluffed.

Los Angeles - Chicago
Minneapolis
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As a songwriter, he elevated a trade to an art form,
capturing the imagination of listeners far beyond the

traditional country music audience

ILLIE NELSON

A.s a musician, his distinctive jazz and blues stylings

brought something entirely new to country music... respect

. As a performer, he’s inspired devotion in literally millions
H E S of fans of every age and every musical persuasion
As a recording artist, he’s been in the forefront of country

AND HES FAR FROM DONE!  scurous e ssss e sun

As a human being, he ignited a humanitarian spirit in our

industry that has helped save untold lives and livelihoods

Congratulations Willie,
from your friends and fans at Sony Music He's cm Hall of Fame Award winner, Wiie Nelson

© 1993 Sony Music Entertainment Inc.

wWWW americanradiohistorv com


www.americanradiohistory.com

Arfists & Music

Court OKs ASCAP/Local TV Fees

NEW YORK—An agreement be-
tween ASCAP and nearly 1,000 local
television stations resulting in
ASCAP gaining more than $246 mil-
lion in license fees for a three-year
period was approved by U.S. District
Court judge Michael Dolinger Sept.
16.

Under the decision, the stations
will pay ASCAP interim blanket li-
cense fees of some $80 million for
1992 and $72 million each for 1993

and 1994. In addition, the stations will
pay ASCAP $14,650,000 in interim
per-program and blanket license fees.
The agreement supplements Do-
linger's Feb. 26 order, which granted

ASCAP increased fees for usage of

songs on TV programs and gave TV
stations the right to the per-program
license. The per-program fees require
that stations pay fees for only the pro-
grams they use that feature ASCAP
material.

The February ruling left open
some issues, including determination
of blanket and per-program fees
owed ASCAP, subject to agreement
among the parties (Billboard, March
13).

The dispute has been in court since
1985.

New per-program license fees,
which are still being negotiated, will
become effective for 1995.

FRED KIRBY

ARTISTS

MADONNA
U.N.V.
Wembley Stadiuwm, London

NO SHORTAGE OF skepticism
greeted Madonna's arrival in London,
where she opened “The Girlie Show”
tour at Wembley Stadium Sept. 25.
With her year-old album “Erotica” on
the lower edge of the U.K. album

chart here, and in the bottom half of

The Billboard 200 at home, the nasty
British newspapers had dubbed her
the “immaterial girl.”

But at the first of two sold-out
shows at Wembley, before a erowd
placed at 72,000 by promoter Harvey
Goldsmith Entertainments, the
singer proved she can confound and

excite her audience yet. Not just with
overcharged sexuality, as she hinted
in her preview of “The Girlie Show”
during the MTV Music Video Awards
last month, but with sheer show-biz
imagination.

In both a plug for her own Maver-
ick Records label and an acknowl-
edgement of her Detroit roots, Ma-
donna invited the hip-hop/doo-wop
Motor City quartet U.N.V. to open
her show. In a brief set that climaxed
with its single, “Something’s Goin’
On,” the foursome proved it is a soul
contender to watch.

Madonna’s own seven-man band,
directed by Jai Winding (one of three
keyboardists), set up the quiet
rhythm of “Erotica,” the first of sev-

eral late-night, early-morning club
grooves they successfully translated
to the open-air setting. Preceded on
the circus-style stage by a disappear-
ing clown and a G-string-clad dancer,
Madonna emerged dressed in a black
dominatrix outfit, bumping and
grinding through “Fever” with two
barely-dressed male dances. The sex-
ual suggestiveness of her eight-mem-
ber dance ensemble throughout, how-
ever, had a sense of humor and
burlesque missing from 1990’s
“Blonde Ambition” tour.

More important, borrowing freely

from pop culture’s thick catalog of

cool, Madonna gave a tip of her crop-
ped blonde head to, in turn, Gene
(Continued on page 22)
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Small Screen, Big Potential;
Zomba At Hollywood’s Service

THINK BIG IN A SMALL WAY:
First-time visitors to the UK. cannot
fail to be astonished at how much
smaller everything is there. Cars,
streets, gardens, houses, and even
the country’s land mass itself is
small.

Little wonder then, that it’s the
small screen, not the big screen, that
seems to break and revitalize compo-
sitions in Britain.

Warner-Chappell UK. is set to
exploit the growing market for syn-
chronization rights, which Rebin
Godfrey-Cass, Warner-Chappell
U.K. manag-

Bacharach and vet music man Bob
Fead, forming The Burt Bacharach
Music Group. Under the agree-
ment— the first Bacharach has made
with a domestic publisher—the ven-
ture will represent his catalog, co-
own new Bacharach songs, and sign
new talent. Bacharach has been writ-
ing with Will Jennings, Chaka
Khan, Denise Rich, John Bettis,
and Narada Michael Walden. He
brings nine new songs to the agree-
ment, including two songs on James
Ingram’s new album on Warner
Bros. and two songs on Dionne War-

wick’s cur-

ing director
and senior VP
for interna-
tional A&R,
says is show-
ing year-on-
year growth of

WIII'IIS&?MIISIB

rent Arista al-
bum. New
Bacharach
material ap-
pears on al-
bums by Te-
vin Campbell

up to 5H0%.

But the em-
phasis will be
on TV potential first, not film.

“Soundtracks are very big in the
U.S.,” says Godfrey-Cass. “In the
UK., the TV seems to be the factor
which makes the song.” A TV ad for
Volkswagen used “Young At Heart”
by the Bluebells, which reached No.
& on the UK. singles chart in June
1984. In addition to generating syn-
chronization fees, the ad returned the
song to the chart this March, and
propelled it to No. 1.

“Everyone realizes that to get to
the consumer, you do it through mu-
sic,” says Godfrey-Cass.

To get in on the act, Warner-Chap-
pell is putting the finishing touches
on an index, the Warner-Chappello-
gue, with samples of its 2,500 U.K.
copyrights, cross-referenced accord-
ing to themes and decades, which it
hopes will hit the right chord with a
range of potential advertisers.

It will send the index free to ad
agencies and fllm producers, and will
also send it out to record producers,
as a taster of what songs lie in the
vast Warner-Chappell vaults.

And with the publisher having re-
cently signed long-term deals with
Elton John and Eric Clapton, who
knows what “Goodbye Yellow Brick
Road” and “Wonderful Tonight” will
end up endorsing?

ZOMBA UNIT FORMED: Zomba
Music has established Zomba Music
Services in Los Angeles for the mo-
tion picture and TV community. Un-
der West Coast VP Neil Portnow,
the unit represents music from the
Jive, Silvertone, and Conifer labels,
Zomba Music Publishing and First
Com/Music House/Chappell music
libraries. Zomba also owns 12 record-
ing studios and its equipment rental
companion company, Dreamhire.
Zomba Music Services’ staff includes
Michael Babcock, director of film/
TV music; Micheline Karas, director
of film/TV/First Com; and Cheryl
Swiderski, coordinator of film/TV
marketing.

Windswept Pacific has created a
joint venture with composer Burt

by Irv Lichtman

(Qwest), Puff
Johnson (Co-
lumbia) and
jarth, Wind & Fire (Warner
Bros.). The joint venture will operate
out of Windswept Pacific’s offices in
Beverly Hills. Fead most recently
was president of Famous Music.
Windswept Pacific is headed by Evan
Meadow.

PEER-LESS PRODUCTION:
peermusic finds itself in the unusual
role of executive producer of an al-
bum—*“Canciones De Siempre” by
mariachi/ranchero group Los Cam-
paros. Co-produced by Linda Ron-
stadt and George Massenberg, it
was brought to the attention of the
PolyGram/Latin logo by peermusic,
its executive producer. Los Cam-
paros, which performs at a restau-
rant in Los Angeles called La Fonda,
was Ronstadt’s backup group for her
two Latin albums.

ANXIOUS MOMENT: PolyGram
has signed a global music publishing
administration agreement with Anx-
ious Music, founded in 1988 by Eu-
rythmics’ David A. Stewart.

A SLICE OF THE MEAT: MCA
Music Publishing has made a global
co-publishing agreement with writer/
producer/arranger Jim Steinman
for four songs on the hit Meat Loaf
album, “Bat Out Of Hell 11: Back Into
Hell.” The songs are “Rock’N’Roll
Dreams Come Through,” “Wasted
Youth,” “Out Of The Frying Pan And
Into The Father,” and “Lost Boys
And Golden Girls.”

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Metallica, Metallica

2. Satriani, The Extremist

3. Van Halen, Van Halen Live: Right
Here, Right Now

4. Lenny Kravitz, Are You Gonna Go
My Way

5. Slayer, Reign In Blood.

Assistance in preparing this column
was provided by Dominic Pride in
London.
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RICK ASTLEY

(Continued from page 14)

sound was developing from Rick, and
that it was going to be accepted.”

Astley insists that he has not lost in-
terest in dance music; rather, “Dance
music has changed so much that it’s
left me behind . .. in the sense that the
vocalist has been left out of dance mu-
sic a lot, because of the rave scene. The
whole thing of having a vocalist on the
track became incidental, really. [In] the
dance music that I listened to, the vocal
was all-important.”

Though he sees “Free” as a bridge
between his past albums and “Body &
Soul,” Astley looks back on “I'ree” as
a slightly disjointed affair. “I don’t
think the album has much continuity,”
he says. “I like the idea that with ‘Body
& Soul,” you can put it on and listen
from track one all the way through, and
that it’s got something that gels it all
together. It doesn’t try too hard to
have hit singles, but it does have a nice
flow to it.”

Still, Hensley and RCA hear hits,
“Once we listened to the album, we rea-
lized that we have three, maybe four
good singles in there,” says Hensley.
“So we have something that we could
look at as going long-term.

“‘Hopelessly’ just stuck out as the
natural {follow-up to] ‘Cry For Help."”
A second single, “The Ones You Love,”
will be released around the holidays.

The real challenge for the label is
taking someone who was a young star
and aging him gracefully with his audi-
ence. “The imaging that people see
should show a more mature Rick,”
Hensley says. “We want the sume peo-
ple who were listening to him in the
clubs to realize that he’s grown up with
them, that his life has in some ways
paralleled theirs.”

Says Astley, “I'm 27 now, and I was
21 when my first record came out. Ob-
viously, I've matured in every way. I've
got a baby now, and that’s changed my
whole opinion, and, to be honest, has
also influenced a lot of the songs from
a lyrie point of view. It’s been so much
at the front of my mind that there’s

definitely a ot of that influence in ‘ i You demand experience and
there, about becoming a father and the = . =] » .

reaponsilties that come with 1 | S commitment behind the scenes.

phise marketing posh. “The st wave o B Aon Entertainment/CNA gives you both.

was the radio set-up and initial airplay,

coupled with an across-the-board sin- Aon Entertainment has been a leader  years. Their loss conzrol experts can

g(l)isnfjle Eé‘gg‘y% eXre}rl’d‘tntf;:‘il‘I“‘:ekt ‘jfp - in entertainment insurance siaze 1962 h2lp you prevent many claims and help

before the record came out. Then it hit, We‘ focus our effo.rts ex«:ll_lsivelf onser  reduce insurance costs by creating a

Wedstarted to llock in vn'}th ‘Hopelessly,” | | vicing the entertainmert indus:ry and safer workplace. If a claim should arise,

and we started to get the rotations up. | & 3 ;

Now, the next wave is that you'll start we understand the specific needs of the  CNA has the expertise to handle

to see the video on VH-1, hopefully, and - music industry. it quizkly.

:ﬁme of thtg other,l\iide(‘); E}}llgnnels. Atf X The CNA Insurance Comperies have Exoerience and commitment are what
€ same time we ge 1S wave 0 . o ¢ :

e T S _ been committed to offering property,  you can expect from Aon Entertainment/
“By the time we get to the holidays : casualty products and value adied se- ~ CNA.Contact your independent agent or

with that second single, we'll be tying vices continuously for nearly 012 hundred ~ broker for more information.
[in] that image of a more mature, more
romantic Rick, so that we’re going to
avoid the problem where they know the
music but don’t know the artist, or they

know the artist but don’t know he’s got
new music out.” Aw Aon Entertainmen, Ltd. CNA
Astley says, “I'm just maturing as a Insurance Serviczs 1-800-235-2202

Los Angeles® New York © Nastwille ® Chicazo « Montreal » London For All the Commitments You Make*

Complete, customized iasurance fcr the music industry.

person, really. And this is definitely a
more mellow album, but I'm becoming Coverage is underwritten by prooerty/cas a1ty compar ies of the CNA Insurance Companies/CNA Plaza/Chicago, IL 60685.
a more mellow person. I count myself
a singer, and I believe my voice is my
strongest point—above songwriting,
certainly. I think there’s still a place
for a good melody and a good voice, and
if there isn’t, then I'll open a
fish’n’chips shop.”
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POLYGRAM, ZAPPA

(Continwed from puge 16)

archival footage.

After the concerts, Verve announced
its intent to release an album in spring
1992. According to the suit, the project
“encountered significant delayvs be-
cause ... Zappa did not respond to
PDE’s repeated inquiries concerning
the nature of his post-performance
contribution.” He subsequently re-
fused to discuss any such arrange-
ments until PDE reimbursed the fam-
ily the remainder of the $25,000 travel
bill it had incurred. PDE states that it
had already paid $10.000 of the hill “as
a gesture of good will .. . without any
legal obligation to do so, since its prom-
ise to pay for these accommodations
was in consideration for Zappa’s pro-
mised and undelivered appearance at
the concerts.”

In the meantime, PDE also sought
to tie up terms left open in the Oct. 2
agreement. However, the suit states
that as it tried to do so, Zappa began
to maintain “that PDE has no such
right [to exploit the concert] and that
release of a phonorecord, home video,
or broadeast of ‘Zappa’s Universe’
would constitute copyright infringe-
ment.” Last month, Zappa's attorney,
Owen Sloane, told PDE that Zappa
would not issue synchronization li-
censes for the home video.

Sloane disputes PDE’s claims that
Zappa had agreed to surrender his
rights. “There were really no negotia-
tions on Oct. 2, he says. “There was
just an agreement to work further.
There weren't any specific terms
agreed to or discussed.”

Sloane says he does not know if
Zappa intends to file a countersuit for
copyright infringement. Instead, he’s
hoping for a settlement. “[ think this
will get settled. We were fairly close to
working it out beforehand.”

ARTISTS IN ACTION

(Continued from page 20)

Kelly in “Rain,” the Swingin’ '60s in
“Express Yourself,” Marlene Die-
trich in a send-up of “Like A Virgin,”
and even Eliza Doolittle in a version
of “Justify My Love” done with pe-

| riod costumes. The result was a con-

cert that transcended its own play
fully erotic hype and earned kudos as
pure entertainment.

“The Girlie Show” tour, which be-
gins its North American leg Oct. 12 in
Toronto, will play to markets in Eur-
ope, South America, Australia, and
Japan through the end of the year.

THOM DUFFY

ARTIST DEVELOPMENTS

(Continued from puge 18)

promotional and concert tour, which it
will co-headline with 4 A.D.’s Unrest,
with whom Stereolab has a long hist

of mutual admiration—so Gane is
looking forward to the tour and its
attendant radio stops for reasons both
professional and personal.

“We were at this radio station the
other day, and they had one of those
old Arp synthesizers with loads of
swilches and levers,” he says wistfully.
“We could have played with it for
hours. The guy who worked there said
no one had touched it in years—
imagine how many more there are.”

DAVID SPRAGUE
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James Guilty On Assault, Drugs
‘Super Freak’ Singer Faces 9 Years

LOS ANGELES—Singer Rick
James was found guilty in San Fer-
nando, Calif., Superior Court Sept.
17 of assaulting and imprisoning a
woman in a West Hollywood hotel
last November, and of furnishing
cocaine to another woman in a 1991
incident.

James, whose 1981 top 20 funk hit
“Super Freak” (from his Grammy-
nominated album “Street Songs”)
became the basis for M.C. Ham-
mer’s 1990 smash, “U Can’t Touch
This,” faces a maximum of nine
years in prison. His sentencing is
scheduled for Oct. 8.

Jurors found that James, with the
aid of his girlfriend Tanya Anne Hi-
jazi (who pleaded guilty to one as-
sault count and was sentenced to

four years in jail), beat 35-year-old
Mary Elizabeth Sauger and held
her prisoner for 20 hours at the ex-
clusive St. James Club on the Sun-
set Strip, and furnished drugs to a
26-vear-old woman in the 1991 case.

But the jury was unable to reach
verdicts on other charges stemming
from the two separate incidents that
involved torture and sexual battery,
among others. If James had been
convicted on these eight additional
counts, he could have faced a maxi-
mum sentence of life in prison.
Prosecutors say they will refile
charges on those counts.

Calling James a danger to the
community, Judge Michael Hoff or-
dered that the singer be held in cus-
tody until sentencing.

AMUSEMENT BUSINESSe
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BILLY JOEL Boston Garden Sept. 14, $1,203,242 42,219 Don Law Co.
Boston 17,20 $28.50 three
seliouts
BEN & JERRY'S WOMAD Golden Gate Sept. 19 $1,000,000 100,000 Bill Graham
FESTIVAL: Park $10 sellout Presents
PEYER GABRIEL San Francisco
CROWDED HOUSE, STEREQ
MC'S, PM DAWN
2IGGY MARLEY & THE
MELODY MAKERS & OTHERS
TINA TURNER Greek Theatre Sept. 19- $988,020 30,860 Nederlander
CHRIS ISAAK (19-22) Los Angeles 23 $35/ §21/ 822 five Organization
VINNIE JAMES (23) sellouts
THE MOODY BLUES Hollywood Bow! Sept. 18 $512,267 17,169 Bill Silva Presents
Los Angeles $50/ $27.50/ seliout Andrew Hewitt
$20.50/ $10
WOMAD FESTIVAL: Olympic Sept. 18 $489,275 19,915 Moss Jacobs
PETER GABRIEL Velodrome $30/ $25/ $20 25,000 Presents
2IGGY MARLEY & THE Cahforma State PARC
MELODY MAKERS.CROWDED University, Presentations
HOUSE Dominguez Nederlander
PM DAWN, JAMES, INNER Hills, Caht. Organization
CIRCLE & OTHERS
STEELY DAN Shoreline Sept. 12 $471,125 20,000 Bill Graham
Amphitheatre $27.50/ $21.50 seflout Presents
Mountain View,
Calif.
ROD STEWART Coca-Cola Star Sept. 12 $456,025 22,631 PACE Concerts
Lake $37.50/ $26.50/ sellout
Amphitheatre $18.50
Burgettstown,
Pa.
DEPECHE MODE SkyDome Sept. 15 $409,874 19,313 Concert Prods.
THE THE Toronto (3537,263 sellout International
Canadian)
$32.50/ $27.50
AEROSMITH Hardee's Watnut Sept. 25 $405,753 20,000 Sony Music
4 NON-BLONDES Creek $28.75/ $13 sellout PACE Concerts
Amphitheatre Cellar Door Prods.
Raleigh, N.C.
us40 Shoreline Sept. 3 $392,014 19,402 Bili Graham
GIN BLOSSOMS Amphitheatre $22.50/ $18.50 sellout Presents
Mountain View,
Calif.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

DeCONCINI STILL HAS PLENTY LEFT ON HIS PLATE

(Continued from puge 6)

Calif., and Orrin Hatch, R-Utah).
But DeConcini is still the chairman
of the patents, copyright and trade-
marks subcommittee, and any mu-
sie-industry bill relating to intellec-
tual property would face a rocky
road without his benediction,
sources say.

For example, DeConcini, like
Rep. William Hughes, his counter-
part on the House side, could decide
to support the performance right
concept and suggest that broadeast
industry and performing rights soci-
ety adversaries work with the Re-
cording Industry Assn. of America
toward some sort of compromise.
Conversely, he could be the one to
decide that opposition is too intense.

“Oh, yves, he’s a major player in
this issue,” says Hilary Rosen,
RIAA’s senior VP, congressional re-
lations.

Since taking the helm of the sub-
committee from retiring Sen.
Charles Mathias in 1986, DeConcini
has been a sponsor or co-sponsor of
every important piece of legislation
of interest to the industry, most im-
portantly the Record Rental Act
and the Digital Audio Home Taping
Act.

Another longtime copyright sub-
committee member, Howard Met-
zenbaum, D-Ohio, has also an-
nounced he will not run again.

While it is too early to tell who will
be chosen as DeConcini’s replace-
ment, it is no seeret, say sources on
and off the Hill, that Sen. Patrick
Leuahy, D-Mass., another veteran of

SCORPIONS

(Continued from page 14)

hearty blues subtext.

“When we started working on the al-
bum with Bruce, he challenged us to
try different colors and ideas,” Meine
says. “That song ['Woman'] was a bit
of a risk for us, because it’s so different
from what people are used to getting
from the Scorpions. But we could not
pass on the chance to break some new
ground.”

Another change the band has under-
gone is the addition of new bassist
Ralph Rieckermann. He replaced
Francis Bucholz, who left to “try some
new stuff.”

“[The change] was hard for us at
first,” Meine says. “But vou have to al-
ways be moving forward. That's where
the title of the album comes from; deal-
ing with and facing the difficulties in
life, no matter how hard they are.”

With the Scorpions currently trek-
king throughout Europe, and stateside
dates planned for early 1994, Mercury
is stoking up for a major top 40 push
behind the next single, which likely will
be the lyrically sharp, downtempo “Un-
der The Same Sun.” After all these
vears, Meine still gets a thrill from
climbing on stage and fronting the
Scorpions. He claims never to have felt
the itch for solo stardom.

“If you really want to do something
right, then vou have to spend all of
your time on it,” he says. “That’s how
I feel about this band. I have no ego or
desire to do anything else. We really
enjoy each other s friends, as well as
playing music together. We take care
of this baby.”

the subcommittee, has made it clear
he would be interested in the chair-
manship.

the next election, with his approval
rating back home badly slipping.
DeConcini was scarred by the

Senate Ethies Committee’s rebuke
of his dealings in the Charles Keat-
ing savings and loan scandal. The
committee found in 1991 that he had
broken no rules but had exhibited
“insensitivity and poor judgment.”

DeConcini announced Sept. 16
that he was retiring from the Sen-
ate, primarily because he loathes
campaign fund-raising. “I detest
that part of it,” he said, “and all the
BS that comes with it.”

The 55-year-old legislator also
would be facing tough opposition in
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Deep Stuff. Controversies
over lyrics and his association
with rapper and accused
murderer X-Raided haven't
slowed sales for Brotha Lynch
Hung. His Black Market EP, “24
Deep,” has rung strong sales in
the Mountain region. Label
CEO Cedric Singleton also
cites action in Seattle, Houston,
the San Francisco Bay Area,
and Cleveland.

HIGHEST FORM OF FLATTERY: Hollywood Records threw
a Die Krupps listening party Sept. 24 outside New York’s Madi-
son Square Garden to showcase the German industrial act’s “A
Tribute to Metallica,” a set featuring seven Metallica covers.
The event and other set-up elements were inspired by the 1991
marketing strategy that preceded the release of the seven-times-

hosting a preview party inside the Garden.
Hollywood VP of marketing Jim Martone says

MOUNTAIN
The Samples, The Last Drog

Proper Dose. On Sept. 14,
Third Rail/Hollywood trio
Remedy plugged its self-titled
debut on two KNTV television
shows in San Jose, and on
Sept. 24, its “Let’s Hold On To
What We Got” was featured on
NBC’s movie-length “Blossom
In Paris.” Remedy has
upcoming TV-show spots on
three San Francisco stations
and another San Jose outlet.

the label did a national mailing to coffeehouses.

Figuring that radio airplay will be a tough sell, Mammoth is
placing priority on retail and press efforts, Gill says. The label
thinks a tour slot, opening for Elektra critics’ fave Jimmie Dale
Gilmore through November, will help rally press support.

REGIONAL HEATSEEKERS #1'3

platinum “Metallica,” which found Elektra

more than 200 people turned out for the Die

. I

Krupps event.

“The Madison Square Garden party was di-
rectly inspired by Metallica’s listening party,”
says Martone. “We also sent a promo ‘Count-
down Calendar’ to key ma-and-pa metal-ori-
ented retailers; the cover art and make of this
promo emulates the one that Metallica sent out
[in 1991]. We are taking caution not to position
the album as a parody. It is a tribute album.
The band members really are fans.”

Several radio stations announced the Die
Krupps party, including WSOU, WNEW, and
WNYU. The label released a CD single of
“Enter Sandman” Sept. 9 and will release
techno-metal versions to clubs next month.

=

YO, JOE: The new album by songwriter par

excellence Joe Henry, “Kindness Of The World,” came out Sept.
28, ushered by a multifaceted Mammoth campaign. Unlike Mam-
moth’s current Juliana Hatfield Three album, Henry’s title is
not being worked through Atlantic.

Henry wrote all but one of the album’s 11 songs, the exception
being a Tom T. Hall composition. The set features support by
American Records’ the Jayhawks and guest vocals by new Mam-
moth mate Victoria Williams (Billboard, Oct. 9).

Dan Gill, the label’s national sales director, says the album will
be plugged chainwide into Tower Records’ CD Listening Post
venture, and adds that it will be touted in the holiday gift catalog
being mailed out by Borders, the bookstore chain that features
music departments in some of its stores. On another retail front,

HILLEOAE‘D'SHEATSEEKERSW.&LEUM

| | Dead Can bance, ino

~ NORTHEAST
Buffalo Tom, Big Red Lefter Day
S T O e

Joe’s World. A tour with
Jimmie Dale Gilmore is one
key to the marketing of Joe
Henry's new “Kindness Of The
World.” Henry and Gilmore
also joined Victoria Williams,
Page Hamilton, and Soul
Asylum’s Dan Murphy for a
Sept. 29 showcase in New
York City. Henry's 1992
album, “Short Man’s Room,”
was a critics’ favorite.

MEET THE BEETLES: Phoenix-based indie label Soft Shoul-
der commemorated the 30th anniversary of the Beatles’ U.S. in-
vasion with “Desert Beetles,” a collection of 13 Fab Four songs,
each recorded by different Arizona bands. Genepool, repre-
sented on this set by “It’s All Too Much,” has a title out on Soft
Shoulder, while Brick Chair, purveyor of
“Helter Skelter,” is signed to Primary, an-
other Biosphere State indie.

The other 11 bands are unsigned, but

'EAST NORTH CENTRAL
_ Urge (_)_\{t_e_rkill, Saturation

A N\

MIDDLE ATLANTIC
Robin S, Show Me Love

Popular Uprisings hears some major-label
A&R types were expected to attend the
nine-hour Desert Beetles-Fest, co-spon-
sored by KEDJ “The Edge” and scheduled
for Oct. 2 at Hayden Square Amphitheater
in Tempe, Ariz. Soft Shoulder president

(T WESTNORTH CENTRAL |
{Big Head Todd & The Monsters, Sister Sweelly |

SOUTH ATLANTIC
The Connells, Ring

1 Connie Mableson says participants were to
do 45-minute sets, with 40% of the reper-
toire devoted to Beatles fare and the rest
to originals.

PACIFIC

In its first week, with just four days of

The Laybrinth
o 1

¥

\

SOUTH CENTRAL
Doug Supernaw,Red & Rio Grande

THE REGIONAL ROUNDLUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Dead Can Dance, Intc The Laybrinth
Candlebox, Candlebox
Deep Forest, Deep Forest
Juliana Hatfield Three, Become What.
Robin S., Show Me Love
Shaggy, Pure Pleasure
Rodney O & Joe Cooley, F--K New York
Pooh-Man, Judgement Day
Cracker, Kerosene Hat
Urge Overkill, Saturation

SOUTH CENTRAL
Doug Supernaw, Red Ang Rio Grande
Eightball & MG, Comin’ Out Hard
Emilio Navaira, Southern Exposure
Usge Overkill, Saturation
La Fiebre, 911
Cry Of Love, Brother
Juliana Hatfield Three, Become What.
Techmaster P.E.B., It Came From Outer...
Martina McBride, Way That | Am
Brother Cane, Brother Cane

COENDMAWN—
IEIEISHICIESDLSCS

—
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sales, “Desert Beetles” was a top 40 seller
for Zia Record Exchange, the six-store,
Phoenix-based chain.

HEAR AND THERE: In its second week

out, Idaho’s Black Happy had the No. 3 al-
bum in Spokane, Wash., according to SoundScan. Not the No.
3 Heatseeker, but the market’s third-best seller, right behind the
“Sleepless In Seattle” soundtrack and “Blind Melon.” Coverage
in a Spokane newspaper and in Seattle freebie The Rocket adds
to the Northwest buzz on its Pacific Inland/Macola album, “Peg-
head,” which came out in August . .. Atlantic’s the Real Seduc-
tion is working its “It's Real” album. The quartet surprised rap-
per MC Lyte with a spontaneous chorus of “Happy Birthday”
during her Sept. 28 Glam Slam appearance in Los Angeles. The
act also sang at a WEA regional sales meeting in Philadelphia.

Popular Uprisings ts prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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1 1 8 JULIANA HATFIELD THREE MAMMOTH/ATLANTIC 92278/AG (9.98/15.98) BECOME WHAT YOU ARE 2 18 16 RUPAUL TomMMY BOY 1058* (10.98/15.98) SUPERMODEL OF THE WORLD
2 3 10 URGE OVERKILL GEFFEN 24529* (9.98/13.98) SATURATION 2 23 8 POOH-MAN RiGHTEOUS 3001 */SCARFACE (9.98/14.98) JUDGEMENT DAY
3 ) 12 | ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.98) SHOW ME LOVE 21 21 MCBRIDE & THE RIDE wca 10787 (9.98/15.98) HURRY SUNDOWN
4 2 2 DEAD CAN DANCE 4 4D 45384/WARNER BROS. (9.98/15.98) INTO THE LABYRINTH 25 21 5 SHAGGY VIRGIN 39016 (9.98/15.98) PURE PLEASURE
5 5 | 31 | BIGHEAD TODD & THE MONSTERS GIANTREPRISE 24486/WB (9.98/15.98) SISTER SWEETLY 26 | 22 | 4 | OCEAN BLUE SIREREPRISE 45369/WARNER BROS. (9.98/15.98) BENEATH THE RHYTHM AND SOUND
(6| 8 | 9 | CANDLEBOX MavERICKSIRE 4531 3WARNER BROS. 7.98/11 98) CANDLEBOX 21 | 11 | 8 | ROBERT JAMES WALLER ATLANTIC 82511 (10.98/16.98) THE BALLADS OF MADISON COUNTY
7 | 6 | 18 | DOUG SUPERNAW BN 65133+ (2.98/13.98) RED AND RIO GRANDE 28 | 17 | 15 | FUGAZI orscrons ro- (695598 IN ON THE KILLTAKER
— 1 BUFFALO TOM BEGGARS BANQUET/EASTWEST 92292/AC (10.98/15.98) BIG RED LETTER DAY o 1 MELVINS ATLANTIC 82532 (10.98/16.98) HOUDINI
I R S T O AR ) KEROSENE HAT 30 | 16 | 3 | MY LIFE W/THE THRILL KILL KULT iNTERSCOPE S2258/AG (10.98/15.98) 13 ABOVE THE NIGHT
10 7 8 BUJU BANTON MERCURY 518013*/PLG (9.98 EQ/13.98) VOICE OF JAMAICA 3 26 7 DMG =ap A.LOT 53862/PRIORITY (6.9/15.98) RIGORMORTIZ
FOREST
i & 15 DEEP FOREST epic 5374 (9.98£0115.99) DEEP @ — 2 THE STORY GREEN LINNET 61471/ELEKTRA (10.98/15.98) THE ANGEL IN THE HOUSE
= THE LAST DRAG
@ ! THE SAMPLES vk 60005 (10.98/16.9%) 33| 28 7 CATHERINE WHEEL FONTANA 518039/MERCURY (9.98 EQ/15.98) CHROME
1 8 TECHMASTER P.E.B. NEWTOWN 2211 (9.98/13.98) IT CAME FROM OUTER BASS Hl
13 & 40 8 PATTI SCIALFA coLumBIA 44223 (9.98 £Q/15.98) RUMBLE DOLL
14 15 8 BROTHER CANE virGIN 87797 (9.98/13.98) BROTHER CANE
35 14 2 MARK O’CONNOR WARNER BROS. 45257 (10.98/15.98) HEROES
(15)] — | | | THE CONNELLS v 2590 (10.9815.98) RING
36 32 21 BUTTHOLE SURFERS capiToL 98798 (9.98/13.98) INDEPENDENT WORM SALOON
16 12 7 FAT JOE viOLATOR 1175%/RELATIVITY (9.98/15 98) REPRESENT
— 2682 S. (9.98/15.98) WHEN | WAS A BOY
17 | 19 | 6 | CRYOF LOVE coLuvsia 53404 (9 98 EQr15.98) srother | |BD) 1 | JANE SIBERRY REPRISE 26824/WARNER BROS. (9.98/15.98
I K NO LIMITS
— 1 CURVE vIRGIN 39061 (3.98/13.98) CUCKOO 38 | M 20 | 2 UNLIMITED RADIKAL 15415/CRITIQUE (10.98/15.98) L
19 | 20 | 2 | MARTINA MCBRIDE rc cosss .0815 98 THE WAY THAT | AM 39 | 33 | 4 | DAVID LANZ & PAUL SPEER N:RAOA 63024 (9.98/13.98) BRIDGE OF DREAMS
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« BIGGER, BETTER, FASTER, MORE! »

3 MILLION ALBUMS SOLD
)

UNITED KINGDOM—‘
Top 5 Album |

A
SWITZERLAND

#1 for 7 weeks

-

"NORWAY
#1 for 5 weeks

AUSTRIA
#1 for 7 weeks NETHERLANDS
#1 for 7 weeks

« SPACEMAN »

AR Diection: The new hit single & video
’ MTV Add: Active Rotation ‘

INTERSCOPE

THE

ATLANTIC

GROUP ©1993, INTERSCOPE RECORDS MANUFACTURED AND DISTRIBUTED BY ATLANTIC RECORDING CORP. ALL RIGHTS RESERVED RECORDS®
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ky Mama Productions

The flavor continues

with the follow-up to
her TOP 10 R&B,

TOP 30 POP and #1 RAP

HIT

X s

THE ATLANTIC GROUP

first prfority music, distributed

©1993 ATLANTIC RECORDING CORP.

i
!

FNECK"

L atlanzic recorc“ng cerporation

! L
O N O
WITH THE
BUDWEISER
SUPERFEST

| 10/14 TUCSON

10/15 LOS ANGELES
10/16 SAN FRANCISCO
10/21 BALTIMORE
10/22 NEW YORK
10/23 PHILADELPHIA
10/29 MIAMI
10/30 TAMPA
10/31 ATLANTA

11/4 ST. LOUIS

11/5 DALLAS

11/6 HOUSTON

11/9 DENVER

11/11 JACKSON, MS
11/12 NEW ORLEANS
11/13 KNOXVILLE
11/14 LITTLE ROCK
MINNEAPOLIS

R&B

ARTISTS & MUSILC

’80s Oomph: Zapp & Roger;
Jive Plays Up Smooth Set

ONE OF MY FAVORITE Things:
I am so excited about Warner/Re-
prise’s new Zapp & Roger release,
“All The Greatest Hits.” It’s got
“More Bounce (To The Ounce),” “So
Ruff So Tuff,” “Dance Floor,” “Doo
Wah Ditty,” “Computer Love, “I
Want 2 B Your Man,” and “I Can
Make You Dance,” among many oth-
ers. Many of these cuts are the very
bedrock of rap, and bring back fond
memories (of sweaty parties) as well.
Zapp & Roger put the oomph in the
"80s, as far as I’m concerned.

NEW GIRL On The Block: The
new Smooth album on Jive, “You
Been Played,”

Flavor Flav, working on Flav’s
much-awaited solo album ... Ten
City just finished its album, the
act’s first on Columbia. It’ll be out
in January. It’s house-intensive,
house with a bit more R&B flavor
... Nov. 16 is the date for the much-
anticipated, as yet untitled Das
EFX album ... In support of his
EastWest album, “Talkin’ Shit,”
and his many other projects, includ-
ing a concert-movie to be released
in January, comedian/actor Martin
Lawrence is scheduled to host Sa-
turday Night Live Oct. 30. No word
yet on the musical guest ... BMI’s
3rd annual Urban Music Business
Conference is

is excellent. The e
The

first single and - [
title song is Rhythm

scheduled to
take place Oct.
15-16 in Nash-

fierce, an'd the and the ville. Pansls in-
second single, —_— clude New
“Female Mac,” Bilves .. Deals In Pub-
is even better. lishing” and
Girlfriend s by Danyel Smith “Career Devel-

sultry, smart,

and her voice is rich rich rich. The
way she goes in and out of rapping
and singing is unselfconscious and
cool. And her videos! The girl is mes-
merizing. There’s something really
easy and sensual about the way she
performs—a sophisticated 'round
the way girl, I guess. I met her in
Atlanta, and she was as down-to-
earth and sweet as she could be.

SO YOU KNOW: In case you've
been sleeping on it, the new Maze
Featuring Frankie Beverly album,
“Back To Basics,” is the ultimate.
Uncork a bottle of white zinfandel
and enjoy. Beverly is beautiful, the
same as he ever was . .. And speak-
ing of mellow sounds, the new Keith
Washington is a joy, as well ...
Congratulations to entrepreneur
Janine Douglas. She has started
her own label, Makin’ It Records,
in Los Angeles. Her roster is still in
development ... Last Poet Umar
Bin Hassan is in the studio with

opment And
Marketing Strategies,” as well as a
songwriters’ summit. Call BMI
Nashville for information . .. Janet
Jackson’s “janet.” tour is resched-
uled, again, to begin Nov. 4 in Min-
neapolis.

ALL IN THE FAMILY: A lot of
ink has been used in the trade press
(including this space) rehashing the
unfortunate incidents that occurred
at Jack The Rapper’s Family Affair
in Atlanta this summer.

Jack “The Rapper” Gibson re-
cently issued a statement about the
convention. In part, it states, “I
apologize for those ‘family mem-
bers’ who showed poor judgment by
coming into our house and disrupt-
ing other family members who came
to enjoy themselves, learn about our
business, meet old friends, and
make new ones.” He adds, “Family
Affair '94 will be the homecoming
that we all know and love.” For this
we keep our fingers crossed.

: (S

What Time Is it? ‘“La Grande Affaire,” a reception hosted by the Sony Family
at the Library of Congress during the 23rd Annual Congressional Black Caucus
Foundation Legislative Weekend, was a gathering of politicians, entertainers, and
entrepreneurs. Checking each other’s watches at the event, from left, are Bob
Johnson, president, Black Entertainment Television; Chaos/Columbia recording
artist Tashan; and comedian A.J. Jamal.
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Billboard.

FOR WEEK ENDING OCTOBER 9, 1993

Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 74 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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E | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | X | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
ONE WOMA|
* &% NO.1 » » E| [l e JADE (GIANT/REPRISE)
ANNIVERSARY
(D] 7 | 11| 75K TONETONE WING) 1 wh ot No. 1 42|15 TLE;’;L'IFE&/EP.C SOUNDTRAX)
2 | 1|9 | DREAMLOVER 40 |35 | 29 | LET ME BE THE ONE
MARIAH CAREY (COLUMBIA) INTRO (ATLANTIC)
HEY MR. D.J. UNCONDITIONAL LOVE
T ZHANE (FLAVOR UNIT/EPIC) 55 1 19 | pupive Qive)
RIGHT HERE (HUMAN NATURE MEGA MEDLEY
S SWV (RCA) ( ) 48 | 6 | 7aPP & ROGER (REPRISE)
(5)| 8 | 7 | BREATHE AGAIN 43 | 38 | 25 | SHOW ME LOVE
TONI BRAXTON (LAFACE/ARISTA) ROBIN S. (BIG BEAT)
IF TRUST ME
(8] 6 | 16 | Janer sackson (VIRGIN) 46 | 8 | GURU (CHRYSALIS/ERG)
(|20 | 4 | JUST KICKIN'IT 45 | 47 | 20 | WHOOMP! (THERE IT IS}
XSCAPE (SO SO DEF/COLUMBIA) TAG TEAM (LIFE/BELLMARK)
8 | 4 |20 | ANOTHER SAD LOVE SONG __| 1 | GANGSTA LEAN
TONI BRAXTON (LAFACE/ARISTA) DRS (CAPITOL)
9 | 5 {13 | DOWNTOWN 47 | 44 | 9 | CHERISH THE DAY
SWV (RCA) SADE (EPIC)
10 | 9 | 18 | ONE LAST CRY 48 45 | 11 | AGAIN
BRIAN MCKNIGHT (MERCURY) JANET JACKSON (VIRGIN)
11 | 10 | 24 | SOMETHING'S GOIN' ON __| | | NEVER SHOULD'VE LET YOU GO
UNV (MAVERICK/SIRE/WARNER BROS.) HEFIVE (JIVE)
(12)] 22 | 12 | SOMETHING IN YOUR EYES (50| — | 1 | METHOD MAN
BELL BIV DEVOE (MCA WU-TANG CLAN (LOUD/RCA)
(13)] 16 | 10 | FOR THE COOL IN vou 51 [43 | 18 | IF | HAD NO LOOT
BABYFACE (EPIC) TONY! TONI TONE! (WING/MERCURY)
14 |13 | 16 | | GET ARQUND 52 |53 | 3 | LET ME RIDE
2PAC (INTERSCOPE/ATLANTIC) DR. DRE (DEATH ROW/INTERSCOPE)
1514 | 6 | RUNAWAY LOVE 53 |49 | 9 | LOVE FOR LOVE
EN VOGUE (EASTWEST) ROBIN S. (BIG BEAT/ATLANTIC)
16 |15 [ 13 | IT°S FOR YOU 54 [52 |14 | LICK UUP
SHANICE (MOTOWN) H-TOWN (LUKE)
LOSE CONTROL FOREPLAY
(AD| 19 | 34 | 5k REWELEKTRA) (8|57 | 2 | kars riPaT/ILG)
LAID BACK GIRL SOMEBODY ELSE WILL
18 | 11 | MaZE FEATURING FRANKIE BEVERLY (WB) o THE O'JAYS (EMI/ERG)
CAN WE TALK TOP OF THE WORLD
— | 1 | TEVIN CAMPBELL (QWEST/WARNER BROS.) (BD[61 | 5 | wenvacruv (JIVE)
COME INSIDE CHIEF ROCKA
(0] 21 | 8 | iKwro (ATLANTIC) — | 11 | ORDS OF UNDERGROUND (PENDULUM)
(ZD)| 29 | 7 | SUNDAY MORNING 59 | 58 | 5 | LIGHT OF LOVE
EARTH, WIND & FIRE (REPRISE/WB) ANGIE & DEBBIE (CAPITOL)
22 (12| 4 | PINK CASHMERE 60 (51| 8 | 1GOT YOU
PRINCE (PAISLEY PARK/WARNER BROS.) JOHNNY GILL (MOTOWN)
LOVE NO LIMIT STAY IN MY CORNER
(2] 30| 43 | mary J BucE (UPTOWN/MCA) 62 | 3 | KeiTH wASHINGTON (QWEST/WB)
ALRIGHT ALWAYS
28 | 13 | KRis KROSS (RUFFHOUSE/COLUMBIA) 70 | 8 | vesTa (aam
(75| 31 | 17 | RIBBON IN THE SKY (8| — | 1 | NOBODY DOES IT BETTA
INTRO (ATLANTIC) MINT CONDITION (PERSPECTIVE/A&M)
RUFF NECK SHIFFTEE
26 | 13 | MC LYTE (FIRST PRIORITY/ATLANTIC) 74| 2 | ONvx (RAL/CHAOS/COLUMBIA)
27 | 11 {19 | LATELY 65|56 | 4 | ALL THRU THE NIGHT
JODECI (UPTOWN/MCA) P.O.V. (GIANT/REPRISE)
8 23(13 | rMINLUVY WHATTA MAN
JOE (MERCURY) — | 1 | SALT-N-PEPA/EN VOGUE (EASTWEST)
29 BABY I'M YOURS SHOOP
e SHAI (GASOLINE ALLEY/MCA) 73| 3 | SALT-N-PEPA (NEXT PLATEAU)
32| 5 | NEVER KEEPING SECRETS 85| 2 | STRAIGHT FROM MY HEART
BABYFACE (EPIC UNV (MAVERICK/SIRE/WARNER BROS.)
31 (25| 24 | CRY NO MORE __| g | BOOM: SHAKE THE ROOM
11 D EXTREME (GASOLINE ALLEY/MCA) JAZZY JEFF/FRESH PRINCE (JIVE)
32|27 | 11 | HEAVEN KNOWS 70 | 54 | 14 | CHECK YO SELF
LUTHER VANDROSS (EPIC) ICE CUBE (PRIORITY)
33 | 24 | 24 | THAT'S THE WAY LOVE GOES 71 |64 | 4 | DO THE THANGS
JANET JACKSON (VIRGIN) LEVERT (ATLANTIC)
34|33 |20 | GIRLU FOR ME (72| — | 1 | HOW DEEP IS YOUR LOVE
SILK (KEIA/ELEKTRA) LUTHER VANDROSS (LV/EPIC)
35|36 | 5 | vooDoo 73 | 67 | 2 | COMING HOME TO LOVE
TEDDY PENDERGRASS (ELEKTRA) COMING OF AGE (Z00)
BREAKADAWN CALL ME A MACK
(38 41| 6 | DFasom (TOMMY BOY) — | 1| USHER (LAFACE/ARISTA)
37|37 |27 | ABC-123 () 1 | COMPUTER LOVE
LEVERT (ATLANTIC) - NKRU (KAPER/RCA)

(O Tracks moving up the chart with airplay gains. © 1993, Billboard/B

Pl Communications.

HOT R&B RECURRENT AIRPLAY

112 |7 | VMSOINTO YOU 14 [ 13 | 35 | BABY-BABY-BABY
SWV (RCA) TLC (LAFACE/ARISTA)

2 | 1|9 | EVERY LITTLE THING U DO 15 (12 |14 | IT'S ALRIGHT
CHRISTOPHER WILLIAMS (UPTOWN/MCA) CHANTE MOORE (SILAS/MCA)

3 | 4 |13 | DON'T WALK AWAY 16 | — | 25 | GAMES
JADE (GIANT/REPRISE) CHUCK!I BOOKER (ATLANTIC)

4 | — |1 | WEAK 17 | 10 | 25 | END OF THE ROAD
SWV (RCA) BOYZ It MEN (BIV 10/MOTOWN)

5 | —| 1 | KNOCKIN' DA BOOTS 18 | 16 | 23 | LOVE SHOULDA BROUGHT YOU. ..
H-TOWN (LUKE) TONI BRAXTON (LAFACE/ARISTA)

6 | 3 | 3 | SEEMS YOU'RE MUCH TOO BUSY WHAT ABOUT YOUR FRIENDS
VERTICAL HOLD (A&M) 19114 (36 TLC (LAFACE/ARISTA) N

7 | 8 | 24 | REMINISCE 20 |17 | 33 | REAL LOVE
MARY J. BLIGE (UPTOWN/MCA) MARY J. BLIGE (UPTOWN/MCA)

8 | 6|14 | IF1COULD GIVE HIM A LOVE HE CAN FEEL
REGINA BELLE (COLUMBIA) dElE TENE WILLIAMS (PENDULUM/ERG)

9 | 5|15 SO ALONE 22 120 | 6 | THAT'S THE WAY LOVE IS
MEN AT LARGE (EASTWEST) BOBBY BROWN (MCA)

10| 7 | 3 | LITTLE MIRACLES 23 |11 {22 | 'M EVERY WOMAN
LUTHER VANDROSS (EPIC) WHITNEY HOUSTON (ARISTA)

11|15 | 16 | KISS OF LIFE A | HAVE NOTHING
SADE (EPIC) || WHITNEY HOUSTON (ARISTA)

12 ( 9 | 18 | NUTHIN' BUT A “G” THANG 25 |— [ 15 | IF ) EVER FALL IN LOVE
OR. DRE (DEATH ROW/INTERSCOPE) SHAI (GASOLINE ALLEY/MCA)

13 [ 18 | 14 | FREAK ME Recurrents are titles which have appeared on the Hot R&B
SILK (KEIA/ELEKTRA) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
ABC-123 (Trycep, BMI/Zomba, BMI/Ramal,
BMI/Cleveland's Own, BMI/Warner-Tamerlane, BMI)
CPP/WBM

AINT NUTHIN WRONG (Ness, Nitty & Capone,
ASCAP/Frank Nitty, ASCAP/Velle, ASCAP/MCA,
ASCAP/Frabensha, ASCAP/WB, ASCAP)

ALL THRU THE NIGHT (Ramohak, BMI/Linky D,
BMI,/Timothy Shider, BMI/Attitudes, BMI/RCM, BM(}
ALRIGHT (So So Detf, ASCAP/EMI April,
ASCAP/Zomba, ASCAP/Wild Apache, ASCAP)
WBM/CPP

ALWAYS (Do It 4 Me, ASCAP)

ANNIVERSARY (Polygram Int'l, ASCAP/Tony Toni
Tone, ASCAP/Rev, ASCAP) HL

ANOTHER SAD LOVE SONG (Ecaf, BMI/Sony Songs,
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMI)
WBM/HL

AS.AP. (Music Corp. Of America, BMI/Baby
Diamond, BMI/Chocalate Jazz, BMi/Davey B Right,
BMI)

BABY I'M YOURS (Music Corp. Of America,
BMI/Gasoline Alley, BMI/Cameo Appearance By
Ramses, ASCAP/MCA, ASCAP/Semaj, BM1/Ethyl,
ASCAP)

BETWEEN THE SHEETS (EM! April, ASCAP/Bovina,
ASCAP}

BOOM! SHAKE THE ROOM (Zomba, ASCAP/Jazzy Jeff
& Fresh Prince, ASCAP/House Jam, ASCAP/Forty
Floors Up, ASCAP/Deshane, ASCAP/Bridgeport, BMI)
CPP

BREAKADAWN (Tee Girl, BMI/Daisy Age, BMI/Prince
Paul, BMI/MCA, BMI/Doll Face, BMI/Stone Diamond,
BMI/Jobete, ASCAP/Black Bull, ASCAP) CPP/HL
CALL ME A MACK (FROM POETIC JUSTICE) (Jay Bird,
BMI/Tim & Teddy, BM1/107, ASCAP/UR-1v, ASCAP)
CAN WE TALK (Ecaf, BMI/Sony Songs, BMI/Boobte-
Loo, BMI/Warner Chappell, BMI)

CHECK YO SELF (WB, ASCAP/Gangsta Boogie,
ASCAP/Gambi, BMI/MCA, ASCAP) WBM

CHERISH THE DAY (Angel, ASCAP)

CHIEF ROCKA (LOTUG, ASCAP/Marley Marl,
ASCAP/EML April, ASCAP/Ghetto Man, ASCAP) WBM
COME BABY COME (Tee Girl, BMI/Blue Ink,
BMI/Third & Lex, BMI)

COME INSIDE (Velle Int'l, ASCAP/Frabensha,
ASCAP/MCA, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/Wike, ASCAP) WBM/HL
COMING HOME TO LOVE (Warner-Tamerlane,
BMI/Kashif, BMI/Streamline Moderne, BMI/New
Music Group, BMI) WBM

COMPUTER LOVE/SEIS NUEVE (Saja, BMI/Troutman,
BMI/Arn, ASCAP/Beane Trnibe, ASCAP)

CRY NO MORE (il D Extreme, ASCAP/MCA, ASCAP)
DO THE THANGS (Trycep, BMI/Zomba, BM1) CPP
DREAMLOVER (Rye Songs, BMI/Sony Songs,
BMI/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP) WBM

FOREPLAY (Drop Science, ASCAP)

FOR THE COOL IN YOU (Sony Songs, BMI/Ecaf,
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMI)
HL/WBM

GANGSTA LEAN (Rap & More, BMI)

GET A LITTLE FREAKY WITH ME (MCA,
ASCAP/Famous, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/Gimme Some Hot Sauce, ASCAP)
GET IT UP (Tionna,ASCAP/WB, ASCAP) WBM
HEAVEN KNOWS (EMI April, ASCAP/Uncle Ronnie's,
ASCAP/EM! Blackwood, BMI/Reed Vertelney, BMI)
WBM/HL

HEY MR. D.J. (Naughty, ASCAP/T-Boy, ASCAP/Flavor
Unit, ASCAP/Almo, ASCAP/Irving, BMI/0/B/0 Itself,
ASCAP/Medad, BMI) CPP

IF | HAD NO LOOT (Ghatti, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP/Street Knowledge,
ASCAP/Polygram Int'l, ASCAP/Tony Toni Tone,
ASCAP/L.A. Jay, ASCAP/Bigwill) HL/CPP/WBM

IF (Black Ice, BMI/Flyte Tyme, ASCAP/Jobete,
ASCAP/Stone Agate, BMI) WBM/CPP

| GET AROUND (GLG Two, BMI/Ghetto Gospel,
BMI/Rubber Band, BMI/Saja, BMI/Troutman,
BMI/Interscope Pearl, BMI/Warner-Tamerlane, BMI)
WBM

1 GOT YOU (Vanderpool, ASCAP/Stim Shot,
ASCAP/Squirt Shot, ASCAP)

I'M IN LUV (J.Dibbs, BMI/Ahunit And Fifth Street,
BMI/Teddy Denslow, BMI/Zomba, BMI) CPP

INDO SMOKE (Mista Grimm, BMI/Warren G.,
BMI/New Justice, BMI/Columbia Pictures, ASCAP)
cpp

INSANE IN THE BRAIN (Cypress Funky, ASCAP/Soul
Assasins, ASCAP/MCA, ASCAP/BMG, ASCAP) HL

IT HAD TO BE YOU (Keith Sweat, BMI/E/A, BMI/WB,
BMI/Saints Alive, BMI/EMI Blackwood, BMI) WBM
IT'S FOR YOU (Shanice 4

U, ASCAP/Hee Bee Dooinit, ASCAP/WB, ASCAP/U.A,,
ASCAP/EMI April, ASCAP/Unit 4 Music, ASCAP) WBM
JUST KICKIN' IT (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, BMI/Ground Control, BMI) WBM
LAID BACK GIRL (Amazement, BMI}

LATELY (Jobete, ASCAP/Black Bull, ASCAP) CPP
LET ME BE THE ONE (Frabensha, ASCAP/MCA,
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP) WBM

LET ME RIDE (Sony Tunes, ASCAP) HL

LICK U UP (Pac Jam, BMI/Wreckshop, BM1) WBM
LIGHT OF LOVE (EMI Blackwood, BMI/Steve Harvey,
ASCAP/EM! April, ASCAP/Cuddie B, ASCAP)
LOOKING FOR MR. DO RIGHT (Large Giant,
ASCAP/Wokie, ASCAP)

LOSE CONTROL/GIRL U FOR ME (Keith Sweat,
ASCAP/E/A, ASCAP/WB, ASCAP/Saints Alive,
BMI/EMI Blackwood, BMI) WBM

LOVE FOR LOVE (Song-A-Tron, BMI/EMI Blackwood,
BMI) WBM

LOVE NO LIMIT (WB, ASCAP/Ness, Nitty & Capone,
ASCAP/Stone Jam, ASCAP/MCA, ASCAP) WBM
MEGA MEDLEY (Troutman, BM1/Saja, BMI/Rubber
Band, BMI/Stone Agate, BMI) CPP

METHOD MAN (Wu-Tang, BMI)

NEVER SHOULD'VE LET YOU GO (Zomba,
ASCAP/4MW, ASCAP)

NOBODY DOES IT BETTA (New Perspective, ASCAP)
ONE LAST CRY (Pri, ASCAP/Let's Have Lunch,
ASCAP/Rejoice, BMI) HL

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI)

PAINT THE WHITE HOUSE BLACK (Stone Agate,
BMI/Warner-Tamerlane, BMI/Exoskelatel,

Billboard.
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Compiled from 3 national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
Tt
EIE: EE
z|F | z|(Z |
o |5 | & | TITLE o |5 | 5| TITLE
I | < | £ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
PAINT THE WHITE HDUSE BLACK
* % NO.1 * * 38132 | 3 | R RGe CLINTON (PAISLEY PARK/WE)
JUST KICKIN' IT OME BABY COME
(Df 2 | 5 | xscape (5050 DER) 1 wi at No. 1 545 | (TOMMY BOY)
@ 3|7 HEY MR. D.J. 40 | 34 | 13 | SOMEBODY ELSE WILL
ZHANE (FLAVOR UNIT/EPIC) THE O'JAYS (EMI/ERG)
3|1 |9 | DREAMLOVER 41 (37| 4 | DUMPIN' 'EM IN DITCHES
MARIAH CAREY (COLUMBIA) SPICE 1 (JIVE)
4 | 4 |11 | RIGHT HERE/DOWNTOWN 42 (38 | 12 | WILL YOU BE THERE
SWV (RCA) MICHAEL JACKSON (MJJ/EPIC)
515 |16 | | GET AROUND 43 [ 35 | 16 | STREIHT UP MENACE
2PAC (INTERSCOPE/ATLANTIC) MC EIHT (JIVE)
6 (13| 2 | ANNIVERSARY 44 |43 | 3 | OUTTA HERE
TONY! TONI TONE! (WING/MERCURY) KRS-ONE (JIVE)
7 |6 |21 1 WHOOMP! (THERE IT IS) 45 | 36 | 48 | DAZZEY DUKS
TAG TEAM (LIFE/BELLMARK) DUICE (TMR/BELLMARK)
SOMETHING IN YOUR EYES RETURN QF THE CRAZY ONE
12 | 8 | gLl BIV DEVOE (MCA) — [ 1 | DIGITAL UNDERGROUND (TOMMY BOY)
9 | 8 |16 | RUFFNECK 47 | 44 | 20 | DRE DAY
MC LYTE (FIRST PRIORITY/ATLANTIC) DR. DRE (DEATH ROW/INTERSCOPE)
10| 7 | 11 | CHECK YO SELF 48 | 42 | 13 | GETIT UP
ICE CUBE (PRIORITY) TLC (EPIC)
11| 9 |15 | ANOTHER SAD LOVE SONG 49 |51 | 9 | LAID BACK GIRL
TONI BRAXTON (LAFACE/ARISTA) MAZE FEATURING FRANKIE BEVERLY (WB)
12 | 10 | 10 | BOOM! SHAKE THE ROOM @ — |1 GET A LITTLE FREAKY WITH ME
JAZZY JEFF/FRESH PRINCE (JIVE) AARON HALL (SILAS/MCA)
ALRIGHT WHAT'S NEXT
e KRIS KROSS (RUFFHOUSE/COLUMBIA) (BD)| 57 | 4 | (EADERS OF THE NEW SCHOOL (ELEKTRA)
I'MIN LUV 52 (53 |20 | ABC-123
LB JOE (MERCURY) LEVERT (ATLANTIC)
15|16 | 24 | CRY NO MORE 50 | 7 | SWEAT (A LA LA LA LA LONG)
Il D EXTREME (GASOLINE ALLEY/MCA) INNER CIRCLE (BIG BEAT/ATLANTIC)
161711 F 54 |39 | 17 | IF t HAD NO LOOT
JANET JACKSON (VIRGIN) TONY! TONI! TONE! (WING/MERCURY)
17 | 14 | 26 | WHOOT, THERE IT IS 55 |41 | 18 | BABY I'M YOURS
95 SOUTH (WRAP/ICHIBAN) SHAI (GASOLINE ALLEY/MCA)
LET ME RIDE LOSE CONTROL/GIRL U FOR ME
26 | 2 | DR DRE (DEATH ROW) It SILK (KEIA/ELEKTRA)
19120 | 10 | MEGA MEDLEY §7 (56| 2 | 93 TILINFINITY
ZAPP & ROGER (REPRISE) SOULS OF MISCHIEF (JIVE)
@ 2% | a COME INSIDE 58 | 49 | 20 | BONNIE AND CLYDE/IBWIN'
INTRO (ATLANTIC) YO-YO (EASTWEST)
PINK CASHMERE WRITTEN ON YA KITTEN
e PRINCE (PAISLEY PARK/WARNER BROS.) 75 | 2 | NAUGHTY BY NATURE (TOMMY BOY)
ONE LAST CRY 60 | 63 | 25 | SHOW ME LOVE
s BRIAN MCKNIGHT (MERCURY) ROBIN S. (BIG BEAT/ATLANTIC)
23119 |12 | VERY SPECIAL 61|60 | 9 | MAKE ROOM
BIG DADDY KANE (COLD CHILLIN'/REPRISE) THA ALKAHOLIKS (LOUD/RCA)
INSANE IN THE BRAIN DON'T GET CAUGHT SLIPPIN
Gl & CYPRESS Hit.L (RUFFHOUSE/COLUMBIA) 70 | 2 | CONDITION RED (O TOWN)
25|28 | 9 | FOR THE COOL IN YOU 63 |62 | 14 | LET ME ROLL
BABYFACE (EPIC) SCARFACE (RAP-A-LOT/PRIORITY)
SHOOP 64 [ 61 |10 | IT'S FOR YOU
— | 1 | SALT-N-PEPA (NEXT PLATEAU) SHANICE (MOTOWN)
SOMETHING'S GOIN’ ON COMING HOME TO LOVE
e UNY (MAVERICK/SIRE/WB) 71| 2 | CoMING OF AGE (200)
TELY 66 | 59 | 19 | ONE WOMAN
el JODECI (UPTOWN/MCA) JADE (GIANT/REPRISE)
() vOODOO 67 | 64 | 6 | SUNDAY MORNING
— | 1 | TEDDY PENDERGRASS (ELEKTRA) EARTH, WIND & FIRE (REPRISE)
30 |27 | 2 | STAY REAL 68 |66 | 5 | CHERISH THE DAY
ERICK SERMON (DEF JAM/RAL/COLUMBIA) SADE (EPIC)
WE GETZ BUZY LOVE FOR LOVE
DY ILLEGAL (ROWDY/ARISTA) 72| 7 | ROBIN S. (BIG BEAT/ATLANTIC)
32|29 | 4 | BREAKADAWN 70 | 65 | 10 | FLOW JOE
DE LA SOUL (TOMMY BOY) FAT JOE (VIOLATOR/RELATIVITY)
@ 46 | 11 METHOD MAN/PROTECT YA NECK 71|48 [ 20 | SLAM
WU-TANG CLAN (LOUD/RCA) ONYX (RAL/CHAOS/COLUMBIA)
@ 476 INDO SMOKE 72 | 58 | 28 | KNOCKIN' DA BOOTS
MISTA GRIMM (EPIC SOUNDTRAX/EPIC) H-TOWN (LUKE)
LICK UUP DOLLY MY BABY
S| H-TOWN (LUKE) — | 21 | SUPERCAT (COLUMBIA)
36 |40 | 15 | GOTTA GET MINE 74 | 68 | 12 | THAT'S WHAT LITTLE GIRLS...
MC BREED (WRAP/ICHIBAN) RAVEN-SYMONE (MCA)
37 | 31 | 16 | CHIEF ROCKA 75|52 | 16 | WHAT'S UP DOC? (CAN WE ROCK)
LORDS OF UNDERGROUND (PENDULUM) FU-SCHNICKENS/SHAQUILLE O'NEAL (JIVE)

(O singles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
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BMI/Aujourd’Hui, BM1/Yrrek, ASCAP) WBM

PINK CASHMERE (Controversy, ASCAP/WB, ASCAP)
WBM

RETURN OF THE CRAZY ONE (GLG TWO,BMI/
PUBHOWYALIKE,BMI/ZOMBA,BMI/RUBBERBAND/
RIGHTSONG,BMI)

RIGHT HERE (HUMAN NATURE) /DOWNTOWN
(Warner-Tamerlane, BMI/Interscope Pearl, BMI/Bam
Jams, BMI/ATV, BMI/John Bettis, ASCAP/WB,
ASCAP/Playfull, BMI/GG Loves Music, BM1) WBM
RUFFNECK (Brooklyn Based, ASCAP/Top Billin',
ASCAP/Smokin’ Sounds, ASCAP/Quick Time, BMI/EMI
April, ASCAP/Abdur Rahman, ASCAP/Music Corp. Of
America, BMI) WBM

SHIFFTEE (Chyskillz Muzik, ASCAP/Mad Face,
ASCAP/JMJ, ASCAP/III Posse, ASCAP/Bald Heads,
ASCAP/Longitude, BMI/EMI April, ASCAP)

SHOOP (Unichappell, BM1/Placid, BMI)

SHOW ME LOVE (Song-A-Tron, BMI/EMI Blackwood,
BMI) WBM

SHU-B (Little Los, BMI)

SOMEBODY ELSE WILL (Trycep, BMI/Zomba,
BMI/Ramal, BMI/WE, BMI/Warner-Tamerlane, BMI)
CppP

SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf,
BMI)

SOMETHING'S GOIN’ ON (Undercurrent,
ASCAP/Maverick, ASCAP/Nomad-Noman,
BMI/Warner-Tamerlane, BMI/Audible Arts, BMI/WB,
ASCAP) WBM

STAY IN MY CORNER (Coffey, Nettlesbey, BMI/Big

70

35

58

62

8 av 2

Giant, BMI/K-Shreve, ASCAP/EMI April,
ASCAP/Warner-Tamerlane, BMI) WBM

STAY REAL (Erick Sermon, ASCAP/Saja,
BMI/Troutman, BMI)

STRAIGHT FROM MY HEART (Maverick,
ASCAP/Undercurrent, ASCAP/WB, ASCAP/Nomad-
Noman, BMI/Audible Arts, BMI/Warner-Tamerlane,
BMI)

SUNDAY MORNING (Maurice White, ASCAP/Sony
Tunes, ASCAP/Reyshell, BMI/Warner-Tamerlane,
BMI/Streamline Moderne, BMI) HL/WBM

THAT'S THE WAY LOVE GOES (Black Ice, BMI/Flyte
Tyme, ASCAP) WBM

TRUST ME (Il Kid, ASCAP/Gifted Peari, ASCAP/EM!
April, ASCAP/My Dog Luna, ASCAP)
UNCONDITIONAL LOVE (Zomba, ASCAP/Art &
Rhythm, ASCAP) CPP

VERY SPECIAL (AZ, ASCAP/Cold Chillin’, ASCAP/WB,
ASCAP/At Home, ASCAP/Jeffix, ASCAP) WBM
VOODOO (Trycep, BMI/Zomba, BMI/Ramal,
BMI/Cleveland's Own, BMI/Warner-Tamerlane, BM1)
WE GETZ BUZY (Butter Jinx, ASCAP/Grand Royal,
BMI)

WHOOMP! (THERE IT IS) (Alvert, BMI)

WHOOT, THERE IT IS (Jamie, BMI/Koke, Moke &
Noke, BMI)

WRITTEN ON YA KITTEN (T-Boy, ASCAP/Naughty,
ASCAP/United Artists, ASCAP)
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
® AND PROVIDED BY  SoundScan
FOR WEEK ENDING OCTOBER 9, 1993 ™
48 40 31 18 BOSS RAL/CHAOS 52903*/COLUMBIA (9.98 £Q/15.98) BORN GANGSTAZ 3
z & 49 | 42 | 33 | 15 | T TURNER @ oo WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) | 8
x x [ o =
28| z8 £9|¢5| ARTIST TITLE | 22 50 | 46 | 38 | 16 | JOHNNY GILL @ MOTOWN 6355 (10 98/15.98) PROVOCATIVE | 4
=252 | x| 25| LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
**xx N g 51 49 39 19 | GURU CHRYSALIS 21998+/ERG (10.98/15.98) JAZZMATAZZ VOLUME 1 15
0. 52 52 47 7 DMG RAP-A-LOT 53862/PRIORITY (9 98/15.98) RIGORMORTIZ 40
1 1 3 11 TONI BRAXTON @ LAFACE 2-6007/ARISTA (9.98/15.98) 2 weeks at No. TONI BRAXTON 1
53 53 49 7 FAT JOE VIOLATOR 1175/RELATIVITY (9.98/15 98) REPRESENT 46
2 2 1 4 MARIAH CAREY COLUMBIA 53205+ (10.98 £Q/16.98) MUSIC BOX 1
3 . . ; BABYFACE R TR COOL N YO , 54 44 42 46 ICE CUBE A PRIORITY 57185" {10.98/15.98) THE PREDATOR 1
EPIC 53558~ (10 98 EQ/15 98) TH L IN YOU
” ] ) » | 55 48 50 | 40 | SHAI A GASOLINE ALLEY 10762%/MCA (9 98/15.98) IF | EVER FALL IN LOVE 3
SCARFACE RAP-A-LOT 53861/PRIORITY (10 9 98) THE WORLD IS YOURS
: ; : : AP-AL 8115 98 56 51 41 29 | GETO BOYS @ RAP-A-LOT 57191%/PRIORITY (10.98/15.98) TILL DEATH DO US PART 1
MAZE FEATURING FRANKIE BEVERLY . 45297 (10.98/15.98) BACK TO BASICS
® T & WARNER BROS. 15257 (10.96/15 3 57 | 50 | 45 | 94 | MICHAEL JACKSON A 5 £PiC 45400- (10.98 FQ/15.98) DANGEROUS | |
TONY! TONI! TONE! i i uL
® WING 514939MERCURY (10.98 EQ/15.981 SONSIOES0 58 55 48 29 | BLOODS & CRIPS DANGEROUS/PUMP 19138+QUALITY (9.98/13.98) BANGIN ON WAX 18
3
! S ! 19 | JANET JACKSON A * VIRGIN 87825 (10.98/16.98) JENE: 1 63 51 5 THE WINANS QWEST 45213/WARNER BROS. (10.98/15.98) ALL OUT 41
8 8 — 2 EARTH, WIND & FIRE REPRISE 45274/WARNER BROS. (10.98/15.98) MILLENNIUM 8 60 | 57 | 45 | 25 | H-TOWNA wke 126+ 9.9816.98) FEVER FOR DA FLAVOR ]
@ NEWD | OF LA SOUL * * * HOT SHOT DEBUT * » % o S 61 54 52 10 | TAG TEAM LiFe 78000/BELLMARK (9 98/14 98} WHOOMP! (THERE IT IS) 28
TOMMY BOY 1 A X OONE MIND STATE
DO oL I R T ) e A A T T ) HERE COME THE LORDS | 13
10 10 8 10 | CYPRESS HILL A RUFFHOUSE 53931 */COLUMBIA (10.98 FQ/15.98) BLACK SUNDAY 1 64 53 14 | YO-YO EASTWEST 92252/aG (10.98/15.98) YOU BETTER ASK SOMEBODY 21
11 6 — 2 PRINCE PAISLEY PARK 45440/WARNER BROS. (39.98/49.98) THE HITS/THE B-SIDES 6 64 60 51 12 ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.98) SHOW ME LOVE 37
CD NEW p> 1 MARTIN LAWRENCE EASTWEST 92289 (10.98/15 98) TALKIN' SHIT 12 65 59 65 | 21 | INNER CIRCLE BIG BEAT/ATLANTIC 92261/AG (9.98/15.98) BAD BOYS 41
3| 3 13 25 | INTRO ATLANTIC 82463/AG (9.98/15.98) INTRO 13 66 65 63 14 | GEORGE BENSON WARNER BROS. 26685 (10.98/15.98) LOVE REMEMBERS 50
14 11 9 48 SWV A ? RCA 66074 (9.98/13.98) IT'S ABOUT TIME 2 74 64 13 C-BO AWOL 719 (9.98/13 98) GAS CHAMBER 53
15 | NEWD 1 | KEITH WASHINGTON QWEST 45336/WARNER BROS (10.98/15.98) YOU MAKE ITEASY | 15 * * * PACESETTER * * *
a®| 19 I 16 | 6 | JOE MERCURY 518016 (9 98 EQ/15.98) EVERYTHING | 16 81 | 67 4 | JADE aianT 2a520/REPRISE (7.98/11.98) BET'S LISTENING PARTY STARRING JADE | 67
AD| NEWD 1 | EN VOGUE EASTWEST 92296 (8.98/12.98) RUNAWAY LOVE | 17 69 | 66 | 60 | 28 | 95 SOUTH WRAP 8117/ICHIBAN (9.98/15.98) QUAD CITY KNOCK | 20
18 12 12 41 DR. DRE A ? DEATH ROW/INTERSCOPE 57128*/PRIORITY (10 98/15 98) THE CHRONIC 1 70 58 56 10 | GEORGE HOWARD GRrp 9724 (9.98/15.98) WHEN SUMMER COMES 32
18 | W | — | 2 | PRINCE PAISLEY PARK 4543LWARNER BROS. (12.98/17.98) THEHITS1 | 14 71 | 63 [ 75 | 21 | 5TH WARD BOYZ RaP-A-LOT 53859*/PRICRITY (9 98/15.98) GHETTODOPE | 19
20 | 15 | 10 | 8 | KRISKROSS RUFFHOUSE 57278"/COLUMBIA (10.98 €Q/15.98) pABOMB | 2 72 | 68 | 55 | 51 | CHANTE MOORE siLas 10605-MCA (9.98/15 98} PRECIOUS | 20
21 18 14 32 | 2PAC @ INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z..... 4 13 62 58 9 POOH-MAN RIGHTEOUS 3001*/SCARFACE (9.98/13 98) JUDGMENT DAY 57
2 16 11 18 SOUNDTRACK @ JIVE 41509 {10.98/15.98) MENACE Il SOCIETY 1 74 61 54 5 STANLEY CLARKE EPIC 47489 (10 98 EQ/15.98) EAST RIVER DRIVE 54
23 20 18 47 SADE A 2 EPIC 53178 (10.98 EQ/16 98) LOVE DELUXE 2 15 67 59 45 | JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19
24 17 15 9 THE O'JAYS EMI 89740*/ERG (10.98/15.98) HEARTBREAKER 7 76 73 66 32 REGINA BELLE COLUMBIA 48826 (10 98 £Q/15.98) PASSION 13
25 21 17 6 FOURPLAY WARNER BROS 45340 (10.98/16.98) BETWEEN THE SHEETS 15 11 71 62 15 NATALIE COLE ELEKTRA 61496 (10 98/16.98) TAKE A LOOK 14
26 25 21 17 | LUTHER VANDROSS A LV 53231/€PIC (10.98 FQ/16.98) NEVER LET ME GO 3 78 75 61 21 L.L. COOL J @ DEF JAM/RAL 53325*/COLUMBIA (10.98 EQ/16 98) 14 SHOTS TO THE DOME 1
21 22 23 5 ILLEGAL ROWDY 37002*/ARISTA (9.98/15 98) THE UNTOLD TRUTH 19 79 77 70 17 | VARIOUS ARTISTS UPTOWN 10858*/MCA (10 98/15.98) UPTOWN MTV UNPLUGGED 17
28 | 23| — 2 PRINCE PAISLEY PARK 45435/WARNER BROS (12 98/17.98) THE HITS 2 23 80 | 76 | 69 15 | LUKE LUKE 200* (9.98/14.98) IN THE NUDE 8
29 24 20 45 | SOUNDTRACK A ° ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 81 70 74 61 MARY J. BLIGE A ? UPTOWN 10681/MCA (9.98/15 98) WHAT'S THE 4117 1
30 | 26 | 25 | 64 | BRIAN MCKNIGHT @ MERCURY 848605 (10.98 EQ/15.98) BRIAN MCKNIGHT 17 82 | 80 [ 72 | 50 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13 98) RACHELLE FERRELL | 34
31 | 28 | 22 | 26 | ONYX @ RALCHAOS 53302*/COLUMBIA (9 98 EQ/15 98) BACDAFUCUP 8 8 | 8 | 77 5 | SMOOTH T.N.T. 41523/IVE (9 98/15.98) YOU BEEN PLAYED | 77
32 | 30 | 24 | 13 | SOUNDTRACK @ £riC SOUNDTRAX 5713 /EPIC (10 98 EQ/16 98) POETIC JUSTICE | 3 86 | 83 | 32 | NAUGHTY BY NATURE A TOMMY BOY 1069 (10 98/15.98) 19 NAUGHTY 111 1
33 | 27 19 5 POISON CLAN LUKE 202 (9.98/14.98} RUFFTOWN BEHAVIOR 12 85 | 72 68 11 | SOUNDTRACK MIJEPIC SOUNDTRAX 57280/EPIC (10 98 EQ/16.98) FREE WILLY 49
38 71 13 D-SHOT SIC WID IT 715 (9.98/13.98) SHOT CALLA 2
* * * GREATEST GAINER * * * e 2
45 | — | 2 | THEISLEY BROTHERS ELEKTRA 61538 (12.98/16.98) LVE! | 34 87 [ 78 | 13 5 | ANGIE & DEBBIE CAPITOL 95582 (9.98/13.98) ANGIE & DEBBIE | 73
(88| 93 | 84 THE *
35 2 26 5 Tt G e p—————— e 23 o 9 39 PHARCYDE DELICIOUS VINYL 92222*/AG (9.98/15 98) BIZARRE RIDE Il THE PHARCYDE 23
83 80 3 BOBBY "BLUE" BLAND 69 (9 98/15.9 OF
36 | 29 | — | 2 | POOR RIGHTEOUS TEACHERS PROFILE 1443* (10.98/15.98) BLACK BUSINESS | 29 w s T 12 MALACO 7469 5 9811598 YEARS OF TEARS | 80
WALTER & SCOTTY CAPITOL 92958 (9.98/15.98) MY BROTHER'S KEEPER 14
37 | 31 | 30 | 45 | KENNYG A® arisra 18646 (10.9815 98) BREATHLESS | 2 —
38 | 37 | 34 | 22 | MC BREED WRAP 8120/ICHIBAN (9 98/16.98) THE NEW BREED | 16 81 | 8 | 78 | 14 | BBKING MCA 10710109815 98) BLUES SUMMIT | b4
39 | 33 | 28 | 8 | WILL DOWNING meRrcURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACETOBE | 24 92 | 94 | 81 | 75 | ENVOGUEA ? EASTWEST 92121/AG (10.98/16.98) FUNKY DIVAS | I
20 3 27 14 O T el —————— AIN'T NO OTHER 16 93 79 76 9 VARIOUS ARTISTS TOMMY BOY 1074 (10 98/16.98) MTV PARTY TO GO VOLUME 3 45
NEW ) 1 | SPICE 1 JivE 41513 (9.98/15.98) 187 HE WROTE | 94
41 35 35 8 BUJU BANTON MERCURY 518013+ (9.98 EQ/13.98) VOICE OF JAMAICA 28
95 84 79 9 VARIOUS ARTISTS TOMMY BOY 1075 (10.98/16.98) MTV PARTY TO GO VOLUME 4 48
42 | 41 | 44 6 EIGHTBALL & MJG SUAVE 0001 (9.98/15 98) COMIN' OUT HARD 41
96 92 85 6 VESTA A&M 0114 (9.98/13.98) EVERYTHING-N-MORE 65
43 38 29 27 LEVERT @ ATLANTIC 82462/AG (10.98/15.98) FOR REAL THO' 5
97 | 100 | — 4 BROTHA LYNCH HUNG BLACK MARKET 24 (6.98/9.98) 24 DEEP 93
44 36 36 14 BELL BIV DEVOE @ MCA 10682 (10.98/15.98) HOOTIE MACK 6
98 97 94 39 CHRISTOPHER WILLIAMS UPTOWN 10751/MCA (9.98/15.98) CHANGES 12
45 | 43 | 37 | 45 | SILKA KEIA61394/ELEKTRA (10.98/15.98) LOSE CONTROL 1 SPICE 1
4% 4 83 13 , 5 .@ RE-ENTRY 69 TRIAD 41481/JIVE (9.98/13.98) ey 14
UNV MAVERICK/SIRE 45287/WARNER BROS (9.98/15.98) SOMETHING'S GOIN' ON 7 UNDERGROUND KINGZ
47 | 39 | 32 | 8 | OLETA ADAMS FONTANA 514965MERCURY (10.98 EQ/15.98) EVOLUTION | 20 RE-ENTRY | 45 | 5ig mime 415020ivF (9.98713.98) UCOLEGIDUOR AT e

() Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
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Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

Ross Climbs To Top Of Rap Ladder; Chuck D. Settles St. ldes Suit

ELEKTRA RECORDS has one of to Park Slope, Brooklyn.

the most respected rap rosters in the
business—Grand Puba, Pete Rock
& C.L. Smooth, Del Tha Funkee
Homosapien, KMD, Red Fox, and
Leaders Of The New School, among
others. The man most responsible for
that roster is Dante Ross.

He was born near Oakland, Calif.,
lived there until he was 2, then moved
with his family to Manhattan’s Lower
East Side. Around his 13th birthday,
when the neighborhood started
changing, he moved across the bridge

He was a “good student,” and he
immersed himself in funk, disco, and
WABC-AM before rap’s rise. As the
music spread, he started hanging at
Empire Roller Rink, then at clubs
like Funhouse, T-Connection, Union
Square, Latin Quarter, and Roxy.
Later, he entered the music business.
He's currently VP of A&R at Elektra.

BILLBOARD: Let’s start out by talk-
ing a bit ahout the projects that are
out now or coming out in the near fu-

on

tire.

DANTE ROSS: Well, Red Fox is the
first dancehall artist the label and I
have signed. His first single is “Dem
A Murderer”; his album is “A Matter

Of Fox.” His album leans a lot toward

through Elektra. They're like a Hit

hip-hop. While Super Cat had one
“Ghetto Red Hot,” Fox has about six.

Also, Del is back. “Catch A Bad
One” is his single. “No Need For
Alarm” is the title of his second al-
bum, which is definitely different
from the first one. He left that P-
Funk shit to Ice Cube, and moved to-
ward a more original East Coast
sound. There's a lot of musical back-
ing there.

Then there’s Dred Knoughts, the
first group on Hood Music, my label

Squad-type hardcore act. They were
brought to me by Richie Rich.

Also coming out is KMD, who are
sounding less abstract and more
down-to-earth than before; Leaders
Of The New School’'s album,
“TIME—The Inner Mind’s Eye”; and
Sample This, which is in the vein of
Brand New Heavies and Loose Ends,
but which also leans a bit toward
Sade.

0ld Dirty Bastard, from Wu-Tang

(Continued on next page)
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Last Poets Bow New Set In Japan

P-Vine Label Seeks Global License Deal

W BY STEVE McCLURE

TOKYO—More than 20 years after
laying the foundations of today’s
rap music, the Last Poets have re-
leased a comeback album—in Ja-
pan, of all places. This occurs hot on
the heels of orig-
inal Last Poet
Umar Bin Has-
san's  current
project, the criti-
cally acclaimed
“Be Bop Or Be
Dead” on Axiom/

Island/Poly-
UMAR BIN HASSAN Gram.
“The Holy

Terror” came out Aug. 25 on Tokyo
black music specialty label P-Vine
Records after Bill Laswell, who
produced the album, brought a
demo to P-Vine.

“Laswell told us that he liked P-

Vine’s releases and that he’d like to
work with us on the Last Poets
project,” says P-Vine A&R staffer
Yoshiaki Ishiyama. “This is some-
thing new for us. Usually we handle
blues or R&B, but this is the first
time we've done something with a
hip-hop type act.” The Last Poets’
most recent album was 1973’s “This
Is Madness.”

P-Vine parent company Blues In-
teractions, which in addition to oper-
ating the label publishes magazines
on soul, R&B, world, and other types
of musie, has the worldwide master
rights to “The Holy Terror.”
Ishiyama says that Blues Interac-
tions would like to license or export
the album, which he says is starting
to attract some overseas attention.

One industry source says he be-
lieves Laswell’s decision to release
“The Holy Terror” in Japan first was
a bargaining tactic aimed at trigger-

ing interest among prospective over-
seas licensees.

Besides Last Poets Umar Bin Has-
sen and Abiodun Oyewole, the album
features contributions from Grand-
master Melle Mel, Bootsy Collins,
Bernie Worrell, and Laswell.

“The Holy Terror” is self-con-
sciously literary, but that doesn't re-
duce its power. As the album's first
cut, “Innovation,” puts it: “The Last
Poets are back / And that’s a fact/ No
more time for bullshit rhyme / Let's
get back on track.”

The album is being promoted
mainly through music magazines and
club DJs, such as Tadashi Yabe of
United Future Organization. “I want
to play this before anybody else,”
reads a quote from Yabe in the promo
flier for “The Holy Terror.” To get
DJs’ attention, P-Vine distributed
promo LPs of the album instead of
cassettes.

ARTISTS &

Blaze It Up...

The hot debut single
from Mel-Low.
Specially rolled, licked
and lit bz Redman.

From the
forthcoming album
“Return Of The Player”

e &

Billboards
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(Continued from preceding page)
Clan, is coming next vear with “Dirty
And Stinkin"—that’s kind of incredi-
ble—and Brand Nubian, Puba, and
Pete Rock & C.L. Smooth are start-
ing pre-production now,

BB: You acquired the title VP of

A&R last year.

DR: Not much has changed from
when [ was a director, except that my
office is bigger and I make more
money.

BB: Artists on the Elektra rap rvoster
get respect, but none of them have
ever gone RIAA-certified gold. Sales
figures for the big ones, like Pete
Rock and Puba, have tended to level
off at around 400,000 wnits. What’s
with that phenomenon?

DE: Well, I make some East Coast
hardcore records that haven't gotten
crossed over by our promotion staff.
If they had crossed over, we’d proba-
bly have some gold records.

I have to say, though, that [Pete
Rock & C.L. Smooth’s] “Reminisce
Over You” should have been crossed
over. The retail single should’ve been
cut sooner. If we’'d come quicker, we
would’ve sold more units and proba-
bly gotten a big pop smash. They're
in the process of restructuring the
promotion department now. Like
they hired Fred Jackson to cater to
more of the hip-hop/street-based/ur-
ban marketing thing.

BB: What's your A&R philosophy ¢
DR: If something’s hittin’ me in the
nuts, then I sign it. I don’t worry
about what the rest of the world
thinks, if others think it’s gonna blow
up. I'll never sign a group 'cause |
think it’s gonna happen. I sign rec-
ords because [ want to listen to
them—and thus far it’s worked for
me. I would say I'm into East Coast/
hardcore/underground/progressive-
type sounds. I haven’t signed a lot of
West Coast stuff, mainly because 1
live in the East. I'm naturally drawn
to sounds from here.

BB: How do you wild the roster?
DR: I'm out in the clubs. Everyone
sees me. There are not a whole lot of
white kids hanging out in the spots.

I've been around for a long time, got
some props for the shit I've signed.
So people step to me all the time and
I get lucky. You know?

BB: Were you supposed to be doing
this? What would your purents say?
DR: 1 think my mom thought I'd be
in prison. She definitely thought I'd
be upstate. My dad, who was a little
more artistic and creative, thought
I'd be doing something in the arts.
BB: Draw an arc from yoir first gig
in the business to now.

DR: 1 got lueky. I knew the Beastie
Boys. They hooked me up with a job
as a gopher with Rush Artist Man-
agement. | always kept my ears open
and mouth shut, 'cause I hadn’t
earned any props yet. But because of
my job at Rush, I came in contact
with a lot of people. They knew I
knew what time it was.

I got real tight with Eric B. &
Rakim, so I started going on the road
with them, taking care of their busi-
ness. Being cool with them, the
Beasties, and maybe L.L. [Cool J]
helped me get a little better gig at
Rush—as a tour coordinator.

I did that for about a year and a
half, then I couldn’t work for [Rush
CEO] Lyor [Cohen] anymore . .. alot
of stuff. I got a job working at Fa-
mous Artists Agency, as Cara Lewis’
assistant. That involved too much
serambling for me.

I was friends with [Tommy Boy
president] Monica Lynch. She was
talking to me about an A&R job.
{Publicist] Bill Adler and [Stetsasonic
member| Daddy-O had put in a word
for me. I got an interview, and she
gave me the gig.

My first task at Tommy Boy was
overseeing the first De La Soul proj-
ect. Then, because 1 was always
checking for what D.J Mark was do-
ing, I got the chance to sign Queen
Latifah.

After working at Tommy Boy for a
while, I needed some more loot—I
was making about $22,000. I met with
people at a number of places. I liked
[Elektra’s] Bob Krasnow the best. He

seemed intrigued with me as a per-
son. It went beyond the musie.

BB: You cawe to Tommy Boy in '89.
The first group you signed was
Brand Nubian. whose debut single
was “Feels So Good.™

DR: I knew Grand Puba and re-
spected him, so when his old group,
Masters Of Ceremony, got dropped,
he stepped to me ’cause he knew I
was always checkin’ for him. Then
Professor Griff called me up about
Leaders. I put them on.

At the same time, Raoul Roach ran
across Pete Rock & C.L. Smooth. He
plaved it for me, and I thought it was
dope. When he left the label shortly
thereafter, they let me take care of
the project. The rest, as everyone
knows, took care of itself.

Then I signed KMD and the rest.

BB: You're different from « lot of

other A&R execs in that you also
have « flowrishing career as a pro-
ducer. You work with John Gamble
Geebee Dajani, as SD50. How'd you
get thut name?

DR: Leaders Of The New School
gave us that 'cause our studio is in the
basement of this building that’s at
No. 50. And we were the studio dwell-
ers. Hence SD50. Then Leaders
started calling us Stimulated Dum-
mies. That describes us perfectly. Sti-
mulated, for those that don’t know, is
Leaders lingo for smoking weed.
That tends to happen a lot. And to
them, our stuff is stoopid phat.

IZ U WIT ME: Chuck D. has settled
his copyright-infringement suit
against the Mckenzie River Corp.,
makers of St. Ides malt liquor. The
company had used D.’s voice in its ads
without his permission. The amount
of the settlement was not disclosed,
but D.'s lawyer, Russell Smith, has
said it’s no less than the $5 million
Chuck originally wanted ... Select
Records in New York is hiring a mar-
keting rep with experience in retail
sales, promotion, and advertising. An-
yone interested should contact the la-
bel’s president, Fred Munao.

H R s- l
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An Educational Alliance; Where Is ‘What Is Love’?

BOOGIE WONDERLAND:
Fiercely hip and quirky A&M duo
Uncanny Alliance makes an acro-
batic twirl back onto the dance floor
with “I’'m Beautiful Dammit,” which
manages to top the raw genius of its
first underground hit, “I Got My Ed-
ucation.”

Although some will be distracted
by dishy prose like “Oovo, don’t let me
start lovin” myself’” and “She wants
to serve!,” there is a warm and uplift-
ing message about building self-es-
teem carefully tucked between the
lines. Similar to “Education” in its
rousing and anthemic house nature,
the track sports a hook that won’t
quit, and enough remixes to suit al-
most any format (even the requisite

Living Her Dreams. Next Plateau/
London dance diva Sybil took the
stage at the recent Columbus Avenue
Festival in New York. She performed
several tunes from her current
collection, "Doin’ It Now!,"” including
her new single, “Beyond Your Wildest
Dreams.” The New Jersey native is
now dividing her time between the U.S.
and Europe, promoting the record.
(Photo: Tina Paul)

urban/new jack version has a nice
bite to it). DJ Digit and DJ EFX
drop a few tasty trance-disco mixes,
which should help solidify the act’s
future in trendy circles.

With an Uncanny Alliance album
on the way in January 1994, let’s
hope A&M’s pop promotion depart-
ment will put some elbow grease in
breaking this act at top 40 radio,
where it ultimately belongs.

We’ve been wondering when
EastWest was finally going to grace
club DJs with “What Is Love,” the
only house-minded moment from En

Vogue's divine (and oh-so-durable)
“Funky Divas” opus. Well, the wait is
finally over. The track, which also is
featured on the quartet’s new “Runa-
way Love” EP, has been nicely re-
touched with a thick’n’chewy under-
ground groove by Mentalinstrum,
who is better known as a member of
the Smack Productions posse. He
has done a fine job of taking the song
to interesting new depths, while
wisely keeping those nifty vocals
front and center at all times.

Speaking of cool singing, label
mate Michael Watford adds a
hearty (and totally effective) vamp to
“What Is Love.” An inspired pairing
that should happen again.

For those who care (and we know
there are many), the Fabulous Pop
Tarts are once again back in action.
They have dipped into their fierce al-
bum, “Gagging On The Lovely Ex-
travaganza” (Funtone USA), and
pulled out the appropriately melo-
dramatic “Desiderata,” which has
been seasoned with timely tribal/
trance spices by Kissing The Pink.
Grandly executed chants are sur-
rounded by a plethora of quirky key-
board effects, not to mention a rug-
ged, butt-shagging beat. A good way
to transform nearly any peak-hour
program into a fun and trippy affair.

Jocks hankering for some tribal
dub action should look no further
than “Dance” by Club Culture (E-
SA, Miami). Try to ignore its some-
what trite title, and let the track’s fe-
rocious beat lead the way. Layers of
pillowy organs soften the edges,
while male vocal loops slowly seep
into the back of the brain. Producers
Joe Issa and Mark Walker deftly
stretch their ideas over two records
and eight mixes. We think you'll be
most taken with the “Deemed” and
“Evangelized” versions.

More from Miami, the Murk Boys
are prominently felt on “Just A
Kiss,” by Cro & Company (Hard
Ball). Originally crafted by Warren
Cromartie, this mostly instrumental
jam is riddled with off-the-wall sound
effects and a swooping melody. The
“Long Ass Kiss” remix is 10 minutes
of dark underground beat-inter-
course, with reedy faux horns and an
odd foghorn-like loop. Pucker up!

Jazz saxophonist Robert Aaron
brings his sweet, fluid tones into
deep-house territory on “Sax In The
Ozone” (EightBall, New York), a
breezy, R&B-inflected gem. Singers
Charles Gray and Michou provide

YOU’VE TRIED THE OTHERS!!!
NOW TRY THE BEST!!!

BILLBOARD COVERS IT ALL WEEKLY!!!

REACHING OVER 200,000 POTENTIAL
CUSTOMERS EVERY WEEK CAN BE THE
POSITIVE STEP FOR YOU AND YOUR BUSINESS

PLAIN AND SIMPLE — IT’S TIME TO GO WITH A WINNER

BILLBOARD CLASSIFIED
CALL TOLL FREE TODAY!! 800-223-7524 (OUT OF STATE)
FOR RATE INFORMATION 212-536-5174 (N.Y.S.)

an accessibility to Aaron’s produc-
tion, though they are used more like
additional instruments than any-
thing else. Victor Simonelli’s relia-
bly astute remixes keep the breaks
in place and the bassline plush. His
“Safe Sax” rendering is a highlight.

Hi-NRG enthusiasts should check
out Stephen Keyes' hip-thrustin’

stroll through the Gamble & Huff

Philly soul classic “Only You” (Chazz
Jazz, New York). As remakes go,
this is notches above the dreck drip-
ping down the pike, thanks to a
sturdy and insistent beat structure
as well as brisk production by John
Price, Ed Brooks, and Artie. Keyes
has a bright, charming vocal style
that clearly would be better served

by Larry Flick

by an original tune. If only he (and
we) could believe that cover-crazy
NRG jocks would support such an
endeavor. Ah, the fantasy of it all.

Speaking of covers, punters
abroad are rightly agog over Mount
Rushmore’s spirited rendition of the
Kiki Dee rock nugget “I've Got The
Music In Me” (Ore, U.K.). Featuring
chirpy vocals from Deborahe Glas-
gow, the track fulfills some of the
promise upwardly mobile producers
Miles Morgan and Lukas Burton
displayed on the act’s previous sin-
gle, “The Vibe.” Move beyond the
cute A side original and go directly to
the muscular and percussive “Lukas
In Session” mix. We want to hear
more from this duo.

FULL OF NRG: We're pleased that
hi-NRG activist/columnist Dean

\Ferguson has picked up the baton

eft behind by the late David Die-
sold in getting the Fifth Annual
Hi-NRG Dance Music Awards off
he ground. Diebold, who died last

_ar of complications resulting from
AIDS, was the co-founder and pro-
ducer of the awards ceremony.

Multiple nominees include Ro-
zalla, Paul Parker, Donna Sum-
mer, Erasure, and Boy Krazy. Con-
tenders for the top prize of single of
the year are “Wicked Game” by
Parker, “Are You Ready To Fly” by
Rozalla, “Baby Don’tcha Leave Me
This Way” by Royal T, “Could It Be
Magic” by Abigail, and “Dancing
Queen” by Abbacadabra. Winners
will be chosen by ballots sent to club
DJs around the U.S., and should be
announced later this month.

Ferguson says the trophies will
be redesigned next year, and re-
named the David Awards in honor
of Diebold.

TID—BEATS: Sony’s spiffy new
550 Music subsidiary has already
got it goin’ on in a major way. Be-
sides picking up Epic dance acts
Rozalla and Culture Beat, as well

as lovely pop songbird Céline Dion
(whose new album will warm the
cockles of even the coldest heart),
the label has a pair of cool new acts:
Funky Poets and Clive Griffin.
The former’s first single is a smokin’
pop/hip-hopper, “Born In The
Ghetto,” baked with club-savvy re-
mixes by CJ Mackintosh and Sa-
laam Remi. The debut album,
“True To Life,” is due later this
month, and it is a real treat.
Griffin’s self-titled set is marked
by Steve Anderson’s plush produc-
tion and chuggin’ ditties like “Slow
Motion,” “It’s Not Just Sexual,” and
“Got To Be Real” (not the Cheryl
Lynn tune) ... Warner Bros. also
has a couple sparkling gems on the
agenda in the coming months. Fans
of D:Ream’s first U.S. smash, “U R
The Best Thing,” will likely find the
full-length “On” (bearing the Sire/
Giant logos) a delight. Possibly one
of the 10 best albums of 1993, this
set reveals the U.K. duo’s surprising
knack for cute melodies, hard beats,
and romantic lyries. “Glorious” and
“Take Me Away” are hits waiting to
happen. Sven Vath will aim to
transfer his incredible European
success to the U.S. next month with
“Accident In Paradise,” a study in
trance/rave experimentation. Spin
the album’s first single,
“L’Esperanca.” Way too gorgeous
to describe ... The Hot Tracks re-
mix service has compiled some of its
classic efforts for an eight-CD boxed
retrospective. The underrated
Chris Cox was behind the board for
many of the cuts, which will take you
on a fun journey back in time.
Among the highlights are “Dance”
by Paul Jabara, “Set Me Free” by
the Three Degrees, “Make That
Move’ by Shalamar, and “Ain't
Nothing Gonna Keep Me” by Teri
DeSario. Call the Hot Tracks office
in Tulsa, Okla., for further informa-
tion. .. The ever-jammin’ Vibe Rec-
ords posse in Chicago is ready to
shred your nerves with “Mixx

"
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CLUB PLAY

. MR. VAIN CULTURE BEAT epic
. FIESTA FATAL B-TRIBE atLanTIC
. QUEEN’S ENGLISH JOSE & LUIS sire

. FORBIDDEN CHANT SPIRIT FEEL
NOVAMUTE

. ACPERIENCE HARDFLOOR MOONSHINE
MUSIC

MAXI-SINGLES SALES

. FOREPLAY RAAB ripaT

, YOLANDA REALITY STRICTLY RHYTHM

. SINGLES 93 NO. 3 GUERILLA
ARTISTS cueriLLA

. PIRU LOVE BLOOD & CRIPS panGerous

. UH HUH TERRI & MONICA epic
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Breakouts: Titles with future chart potential,

based on club play or sates reported this week

Vibes,” a six-cut EP filled with state-
of-the-street tracks by the label’s
stable of producers and remixers.
Although it’s hard to pick standout
moments, we confess to hanging
heaviest on “Do It Q,” “Philly
Blunt,” and “Bend Over, It's My
Turn.” Slurp it up! ... Let’s stay on
the Chicago tip for a minute longer,
and give props to the folks at the
brand new Organico Records, an
indie that dares to tamper with the
tried-and-true sound of the town by
dabbling in trance and tribal tones.
The first single is “Close Encoun-
ters” by Little Green Men, and it is
ov-ah! Forthcoming are EPs by re-
vered DJ Derrick Carter, and Eur-
opean party dudes Spiral Tribe . ..
And, finally, congrats to Mercury
A&R executive Bruce Carbone and
his wife, Ella, on the Sept. 7 birth of
their daughter, Lauren Theresa.

CeCe’s In The Mood. A&M belter CeCe Peniston, center, was recently working
on "“Keep Giving Me Your Love,” a cut on her forthcoming second album,
“Thought You Knew,” at New York’s Quad Recording Studio with producer David
Morales, left, and engineer Dave Sussman, right. The set has been confirmed for
a January 1994 release, with the first single, “In The Mood,” planned for
November release. (Photo: Greg Jackson)
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1 3 5 7 A SHADE SHADEY (NOW PRANCE) TOMMY BOY 578 1 week at No 1 © RUPAUL 1 1 2 7 HEY MR. D.J. (T) FLAVOR UNIT 771 21/EPIC 4 weeks at No. 1 © ZHANE
2 4 8 6 HEY MR. D.J. FLAVOR UNIT 77121/EPIC @ ZHANE 2 3 1 4 BREAKADAWN (M) (T) (x) TOMMY BOY 586 @ DE LA SOUL
@ 8 17 4 DREAMLOVER COLUMBIA 77079 ® MARIAH CAREY 3 2 14 3 STAY REAL (M) (1) DEF JAM/CHAOS 77141/COLUMBIA @ ERICK SERMON
@ 6 11 6 LOVE IN MOTION COLUMBIA 77047 @ BIZARRE INC 4 4 3 7 RIGHT HERE (HUMAN NATURE)/DOWNTOWN (7} (X) RCA 62615 & SWV
@ 12 ] 19 4 DREAMS LONDON 857 141/PLG ® GABRIELLE 5 6 4 11 | CHECK YO SELF (M) (7} (x) PRIORITY 53830  ICE CUBE FEATURING DAS EFX
@ 9 13 6 FUK DAT Maxi 2014 SAGAT 6 7 - 2 WRITTEN ON YA KITTEN (M) (T) (x) TOMMY BOY 583 © NAUGHTY BY NATURE
(D] 13 [ 18 | 5 | MOVE eLexrapromo * MOBY (] 26 | 26 | 7 | INDO SMOKE (FROM "POETIC JUSTICE") (t4) (1) EPIC SOUNDTRAX 77026/EPIC @ MISTA GRIMM
8 1 2 9 | SLIDE ON THE RHYTHM VIRGIN 12682 ® ARIZONA FEATURING ZEITIA 8 11 6 9 | COME BABY COME () (T) (X} TOMMY BOY 580 ® K7
] 11 12 10 | WHAT IS LOVE ARISTA 1.2674 @ HADDAWAY 9 5 6 DREAMLOVER (M) (T) (X COLUMBIA 77079 @ MARIAH CAREY
10 2 3 10 | JOY WARNER BROS 40955 ULTRA NATE * * * HOT SHOT DEBUT * * x
W 121 15 7 | AFFAIR wcasaces © MAHOGANY BLUE NEWD | 1 | THE RETURN OF THE CRAZY ONE () (T) () TOMMY BOY 587 @ DIGITAL UNDERGROUND
12 5 1 8 WORLD (THE PRICE OF LOVE) QWEST 40966/WARNER BROS. @ NEW ORDER 11 14 11 14 | WHAT IS LOVE (M) (T} (X) ARISTA 1 2574 @ HADDAWAY
13 10 4 8 LOVE FOR LOVE BIG BEAT 10133/ATLANTIC @ ROBIN S. 12 9 9 14 | 1 GET AROUND (M) (T} INTERSCOPE 96036/AG @ 2PAC
15| 20 6 ONLY WITH YOU IMAGO 25041 © CAPTAIN HOLLYWOOD PROJECT 13 8 7 5 WHAT'S NEXT? (M) (1) ELEKTRA 66309 © LEADERS OF THE NEW SCHOOL
15 7 7 8 CHAINS IMMORTAL 77028/EPIC ® HIiS BOY ELROY 32 | — 2 JUST KICKIN’ IT (7) SO S0 DEF 77120/COLUMBIA ® XSCAPE
23 | 3 4 | CAN SEE CLEARLY SIRE 41000/WARNER BROS ® DEBORAH HARRY 15 13 8 9 LOVE FOR LOVE (M) (T) (X) BIG BEAT 10133/AG @ ROBIN S.
AD)] 19 | 26 | 5 | I'MIN LUV MERCURY 862 463 * JOE 25 1 19 | 5 | SHIFFTEE ) (T) RALICHAOS 74982 COLUMBIA ® ONYX
18)| 24 | 28 5 HAVE WE LOST OUR LOVE BIG BEAT LO134/ATLANTIC LANCE ELLINGTON 1712 13 10 | MEGA MEDLEY (M) (T) (X) REPRISE 40982 WARNER BROS ZAPP & ROGER
(19)] 28 | 3¢ [ 5 | ANOTHER KIND OF FIND conminuum 12303 RED RED GROOVY 35 | — | 2 | ALL THAT SHE WANTS ) x ARisTA 1 2616 ACE OF BASE
29 | 38 | 3 | HOUSE OF LOVE SiricTLY RHvTHI 12177 SMOOTH TOUCH 19 | 10 | 10 | 3 | OUTTA HERE i M ) JIVE 42146 @ KRS-ONE
@ 2 | 4 3 HAPPENIN' ALL OVER AGAIN SBK 58010/ERG © LONNIE GORDON 20 12 15 14 | RUFFNECK (M) (T} FIRST PRICRITY 96038/AG & MC LYTE
21 21 12 12 IF (T) (X) VIRGIN 12675 @ JANET JACKSON
* * *x POWER PICKx * %
@ 13| — 2 GIVE IT UP FFRR 350 039/PLG © THE GOODMEN 2 15 16 11 ALRIGHT (M) (T} (x) RUFFHOUSE 77132/COLUMBIA @ KRIS KROSS FEATURING SUPERCAT
23 16 17 10 BOOM! SHAKE THE ROOM (M) (T) (X) JIVE 42107 @ JAZZY JEFF & FRESH PRINCE
23 22 24 7 TAKE ME AWAY (PARADISE) MOONSHINE MUSIC 55304 MIX FACTORY N > 1
EW *
.m 30 39 3 O ye—— MICHAEL WATFORD 25 e 7 7 MANY CLOUDS OF SMOKE (M) (T) (x) PGA 1 2625/ARISTA TOTAL DEVASTATION
NSANE IN THE BRAIN (M) (T) (x) RUFFHOUSE 77019 © CYPRESS HILL
25 | 26 [ 29 | 6 | RAINCRY narokiss 004 GOD WITHIN ! ! M) 1) 00 RUFFH =
26 17 — 2 HOW MANY EMCEE'S (MUST GET DISSED) (M) {T) WRECK 20064'NERVOUS @ BLACK MOON
26 | 2 6 9 MI TIERRA EPIC 77062 © GLORIA ESTEFAN
21 28 28 5 PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
31 37 4 IN THE RAIN ACTIVE 96044/ATLANTIC @ NERISSA
28 19 23 14 WHOOMP! (THERE IT IS} (M) (T) (x) LIFE 79001/BELLMARK & TAG TEAM
28 21 9 11 DO U FEEL 4 ME IMAGO 25031 EDEN
29 24 18 3 A SHADE SHADEY (NOW PRANCE) (M) (T) {X) TOMMY BOY 578 @ RUPAUL
29 16 16 8 INSANE IN THE BRAIN RUFFHOUSE 77019/COLUMBIA @ CYPRESS HILL
30 27 21 14 CHIEF ROCKA (M) (T) PENDULUM 66302/ELEKTRA @ LORDS OF THE UNDERGROUND
35 42 3 FANTASY COLUMBIA 77131 TEN CITY
31 20 20 3 93 'TIL INFINITY (1) JIVE 42158 @ SOULS OF MISCHIEF
31 18 14 8 CAN'T PLAY AROUND CUTTING 278 KATHY BROWN
32 30 32 9 ONLY WITH YOU (M) (T) () IMAGO 25041 @ CAPTAIN HOLLYWOOD PROJECT
@D a4 | — | 2 | sexDRIVE sLanps3s s00mic GRACE JONES
@ m 5 CANT GIVE UP ON LOVE o 331 29 | 265 3 PAINT THE WHITE HOUSE BLACK (T) (x) PAISLEY PARK 41057/WARNER BROS ® GEORGE CLINTON
= T L NERVOUS 20049 HALONA
m 5 o 34 38 38 4 DUMPIN’ 'EM IN DITCHES (M) (1) JIVE 42160 @ SPICE 1
= HEAVEN KNOWS v 77105/EPIC ¢ LUTHER VANDROSS
% m o 5 o S/ER 35 36 | — 2 OTHA FISH (M) (T) (X) DELICIOUS VINYL 10141/AG @ THE PHARCYDE
FIRED UP EIGHT BALLO16 @ THE GIRL!
NEW ) 1 SHOOP (T) (x) NEXT PLATEAU/LONDON 857 315/PLG @ SALT-N-PEPA
36 43 45 3 BOOM! SHAKE THE ROOM JIvE 42107 @ JAZZY JEFF & FRESH PRINCE
39 | 17| 10 ] 10 | IFvieamizers @ JANET JACKSON @D| 5 * % * POWER PICK* % *
e , THERE IT IS Al HIBAN *
38 [ 40 | 50 | 3 [ crAzIASKOWBOI smask 880 c0gnisLaND @ LATOUR whoor (M) (R D1soncHe 95 SOUTH
3¢ | 41 | — | 2 | FINAL BLINDNESS INTERSCOPE 2016/ATLANTIC @ MY LIFE WITH THE THRILL KILL KULT NEWD | | | SHAKE SHAKE (T) PUMP 604/QUALITY JONNY Z
40 27 22 12 | CRITICAL (IF YOU ONLY KNEW) EIGHT BALLO14 ~ WALL OF SOUND FEATURING GERALD LETHAN NEW ) 1 SLAUGHTA HOUSE (M) () DELICIOUS VINYL 10140/AG ® MASTA ACE INCORPORATED
41 34 13 7 CHANGE IS WHAT WE NEED FREEZE 50039 HOUSE OF GYPSIES 40 41 40 4 HAPPENIN' ALL OVER AGAIN (T} SBK 58010/ERG @ LONNIE GORDON
* *x *xHOT SHOT DEBUT * * % 41 2 30 5 GIVE IT UP (T} FFRR 350 039/PLG ® THE GOODMEN
NEWD | 1 | THE PROGRAM MERCURY 862 799 DAVID MORALES & THE BAD YARD CLUB NEW P> | | | GETALITTLE FREAKY WITH ME (M) (T) (X} SILAS 54230/MCA © AARON HALL
43 | 25 [ 21 | 12 | WHO DO YOU THINK YOU ARE waRNER BROS 20910 @ SAINT ETIENNE RE-ENTRY | 2 | MAKE ROOM (n)ioub 62578/RCA @ THA ALKAHOLIKS
NEWD | 1 | SPACE TIME DISCO roa czuse DEFINITION FX 44 | 40 ] 36 | 11 | MORE AND MORE tMm x) MaG0 25028 @ CAPTAIN HOLLYWOOD PROJECT
NEWD | | | RAGGA rmioaL amerca 139101 RS e NEW D | 1 | CONDEMNATION i) (7 (xi SIRE 41058 WARNER BROS DEPECHE MODE
NEWDP | 1 | THROB virei aumcut JANET JACKSON RE-ENTRY | 2 | DON'T STOP SHAKIN' i) (T) (x) AVENUE 1211  STYLZ & THE J.1.Z.
47 | 25 ] 36 | 11 | UGOT ME UP caiuaL 206 DAJAE 41 | 46 | — | 13 | WHAT'S UP DOC? (CAN WE ROCK) () (1) 0 JIvE 42127 @ FU-SCHNICKENS W/ SHAQUILLE O'NEAL
48 | 37 | 35 | 12 | SING HALLELUJAH! LOGIC 1-2507/ARISTA @ DR. ALBAN NEWD | 1 | IF I CAN'T HAVE YOU ) (T) (X MCA 54737 @ KIM WILDE
49 | 39 | 27 | 13 | SPECIAL KIND OF LOVE a&M 0062 @ DINA CARROLL 49 [ 45 [ 35 | 5 | FORTHECOOL INYOU i epic 77151 ® BABYFACE
50 38 23 15 HUMAN BEHAVIOUR ELEKTRA 66299 @ BJORK NEW ) 1 | CAN SEE CLEARLY (T) (X) SIRE 41000/WARNER BROS. @ DEBORAH HARRY
C) Titles with the greatest sales or club play increases this week, @ Videoclhip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single 1f cassette 1s unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single avadability. (X) CD maxi-
Y
single availabiity. ® 1993, Billboard/BPI Communications.
i
. - ! WITH HIS$ LATEST SMASH SINGLE ‘E
f 3 i { " ' "
JAMES | | CAN'T GET ENOUGH (OF YOUR LOVE)
1 % FROM THE ALBUM
= H
i
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Bluegrass Band Scores At IBMA Show
Krauss Back For 2 Wins After Year Away

The following aiticle wus filed by Bill-
bowrd country music editor Edwaid
Maovris from the Inteynational Blue-
grass Music Assn. wieards, during
which he was presented with an
aieard for privt journalist of the year.

OWENSBORO, Ky.—Repeating its
1992 triumph, the Nashville Bluegrass
Band won entertainer-of-the-year
honors at the fourth annual Interna-
tional Bluegrass Music Assn. awards
show here Sept. 23. The ceremonies
were held at the RiverPark Center
and filmed for broadcast on The Nash-
ville Network and a variety of other
uses.

The Nashville Bluegrass Band also
scored its fourth consecutive vietory
as vocal group of the year. And instru-
mentalists Stuart Duncan (fiddle),
Roy Huskey Jr. (bass), and Jerry
Douglas (dobro) maintained perfect
records in their divisions.

Alison Krauss, who was shut out of
last year's awards, came back this
vear with wins in the female-vocalist
and album-of-the-year categories. Her
winning album, which she recorded
with her band, Union Station, was
“Every Time You Say Goodbye.”

Del McCoury, the reigning male vo-
calist for the past three years, lost his
crown this year to Tim O'Brien.

Ralph Stanley’s guest-studded dou-
ble-album, “Saturday Night & Sunday
Morning,” earned the recorded-event-
of-the-year prize.

Bluegrass boundary-pushers Jim &
Jesse McReynolds and Mac Wiseman
were voted into the IBMA Hall Of
Honor, outpolling fellow nominees
Jimmy Martin, the Osborne Brothers,
and Charlie Waller (of the Country
Gentlemen).

In accepting his award, Wiseman—
who was a founding member of the
Country Musie Assn.—observed that
the IBMA “is making much faster
strides and growth than the CMA
did—and that’s saying a lot.”

Sweethearts Of The Rodeo, for six
vears a country act on Columbia Rec-
ords, made their IBMA awards show
debut, performing the Louvin Broth-
ers standard, “Hoping That You're
Hoping.” The Sweethearts now record
for Sugar Hill.

Krauss and country star Joe Diffie
hosted the smoothly run ceremonies.
It has been IBMA’s practice since

launching its awards show to use well-
known country acts as co-hosts. Diffie
demonstrated he hadn't forgotten his
own background in bluegrass by per-
forming a spirited rendition of “Can’t
You Hear Me Calling.”

The historic unease bluegrass pur-
ists have felt toward their more artis-
tically adaptable (and some would say
more compromising) country musie
peers was absent entirely from this
vear’s ceremonies. In his acceptance
remarks for vocal group of the year,
the Nashville Bluegrass Band’s Stuart
Duncan said, “This is all country mu-
sic. We're all in this together.”

The other IBMA winners were: Ca-
lifornia, instrumental group of the
vear; “Lonesome Standard Time,” by
Larry Cordle and Jim Rushing, song
of the year; “Stuart Dunecan,” by
Stuart Dunean, instrumental record-
ing of the year; Tom Adams, banjo
plaver of the year; David Grier, guitar
player of the year; and Ronnie
MecCoury, mandolin player of the
vear.

Prior to the start of the awards
show proper, the IBMA conferred cer-
tificates of merit to singer/songwriters
Jim Eanes and Hazel Dickens, fiddler
Curly Ray Cline, and Freeland Re-
cordings chief and Rebel Records
founder Charles R. Freeland.

Dell Davis, of KVOO Tulsa, Okla.,
was honored as broadeast personality
of the year.

Tony Watkins, the new develop-
ment director for the International
Bluegrass Music Museum at River-
Park Center, announced to the awards
show audience that an anonymous cor-
porate donor had given a $250,000
challenge pledge to the museum.

Tom Massie, one of the broadcast
producers, said the show was carried
live or else will be aired from tape on
a network of 162 American radio sta-
tions. In addition, it has been picked
up for use on the Armed Forees Radio
Network, Voice Of America, the Bri-
tish Broadcasting Corp.. and the
QCMR satellite system in England.
Three stations in Canada, two in Swit-
zerland, and one in Australia will also
broadeast the program.

Documentary film maker Robert
Mugge shot the show, as well as seg-
ments of the IBMA’s “World Of Blue-
grass” convention. on 16mm film. It
will air initially as an hourlong special

NASHVILLE—BIlly Ray Cyrus,
Kathy Mattea, K.T. Oslin, and 16
other country acts will star in an
AIDS benefit concert Dec. 1 at the
Grand Ole Opry House here. Called
“Country Music CARES,” the show
will raise funds for Nashville
CARES, an AIDS awareness or-
ganization.

Also scheduled to perform at the
benefit are Tracy Lawrence, John
Michael Montgomery, Pam Tillis,
Rodney Crowell, Sawyer Brown,
Carlene Carter, Radney Foster, the
Nitty Gritty Dirt Band, Marty

AIDS—Benefit Scheduled For Dec. 1

Stuart, Emmylou Harris, the Des-
ert Rose Band, Cleve Francis, Mi-
chelle Wright, Lisa Stewart, Mark
Luna, and Don Schlitz,

Production will be‘kept simple,
organizers say, to prevent long set
changes. Artists will not use their
full bands.

Tickets are priced at $20 and $25.
and are available through Ticket-
Master. Steve Hauser of Pace Pro-
duetions will produce the show.

Dec. 1—the concert date—
has been designated World AIDS
Day.

on TNN, probably in February. It will
also play at a few movie theaters to
qualify for film prizes. Ultimately, the
footage will be used for the home
video market on BMG Video. Addi-
tional outlets for the production—
including PBS—are being looked into.

Besides those already noted, the
performers on the show were the
Nashville Bluegrass Band, the Blue-
grass Youth All-Stars, the Johnson
Mountain Boys, Larry Sparks & the
Lonesome Ramblers, California, Doc
Watson, IIIrd Tyme Qut, Alison
Krauss & Union Station, Ralph Stan-
ley & the Clinch Mountain Boys, and
the Seldom Scene. -

Starstruck. Liberty artists Ricky Lynn Gregg, left, and John Berry, right, turn on
the charm for Georgia Mock, the label’s regional promotion manager, and Von

Cook, of KAYD radio, Beaumont, Texas. Gregg and Berry showcased at Liberty’s
recent conclave in Orlando, Fla.

THE SIGNS THEY ARE A-GAININ': Just in time
for Country Music Week, the Country Music Assn.
has released its first “CMA Index,” a compilation of
economic indicators that delineate the relative health
of the industry. Using comparative figures from 1990
as its baseline, the CMA deduced that the country
music business has grown 76% over the past three
vears. The area of greatest growth was in record
sales, which jumped from $664 million in 1990 to $1.4
billion in 1992, Concert receipts were up from $64 mil-
lion to $126 million during the same period. And ad-
vertising revenue from a sampling of country radio
stations in the top 100 markets leaped from $550 mil-
lion in 1990 to $665 million last vear.

To get its figures, the CMA turned to statistics
gathered and published by the Recording Industry
Assn. Of America. “Duncan’s Radio Market Guide,”

sponded to the questionnaire were entered into a
drawing to win a larger-than-life-size statue of the
RCA mascot, Nipper. Given the chronic inability of
crities to fathom the public’s taste, we respectfully
suggest that the top choices in this sweepstakes be
ruled out immediately as single possibilities.

Voice Of America's musie director, Judy Massa,
recently visited four cities in China to conduct semi-
nars on American music for VOA listeners ... Andy
Barton and Bernie Driscoll have joined the booking
staff at Nashille’s Chief Talent ... Producer Ken
Wales will soon begin filming a version of Catherine
Marshall’s novel “Christy” in eastern Tennessee
The production will be a pilot for CBS-TV. No word
vet from the Tennessee Film, Entertainment, And
Music Commission if the movie will involve country
musie Actress/singer Rebecca Holden has heen
elected to a three-year

the Gayvlord Entertain-
ment Co., Amusement

Business magazine, and 2

the Audit Bureau Of Cir-

culation. For reasons it NaShVIIIe
has not vet made clear.

the CMA omitted what R
most of us would con-

sider the leading eco-

nomic indicator, which is
of course, the lawver-to ™
artist ratio. The last time
we checked, the lawyers
were gaining.

MAKING THE ROUNDS: Many figures promi-
nent in Nashville's country musie community trekked
to Owensboro, Ky., recently for the International
Bluegrass Music Assn.’s trade show and awards cere-
monies. Among them: H. Brian O’Neill, director of
creative services for The Nashville Network; BMI’s
Jody Williams and Clay Bradley (BMI sponsored
the pre-awards show reception); songwriters Paul
Craft and Dickey Lee; singer/songwriter John
Hartford; and Country Music Television program-
ming coordinator and bluegrass disc jockey Traci

I Todd.

The Obie lighting company, headquartered in Tor-
rance, Calif., opened a Nashville office Oct. 1. The or-
ganization handles lighting for concerts, films, videos,
trade shows, and other entertainment-related under-
takings. Tts clients include Michael Jackson, Janet
Jackson, Reba McEntire, and Bette Midler ... To
determine the most promising single possibilities
from Jamie O’Hara’s upcoming album, “Rise Above
It All,” RCA Records included a questionnaire with
all the review copies. It asked media recipients to pick
their three favorite cuts and explain why. All who re-

by Edward Morris

term on the board of di
rectors for the Music
City Christian Fellow
ship.

John Davis has re-
signed as host and co-
producer of the video
show “America’s New
Country.” He will con
tinue to operate his own
video and film produc-
tion company, RedDog
Productions . . . The sec
ond volume of Ralph Emery’s autobiography, “More
Memories,” entered the New York Times best-seller
list in early October at the No. 10 slot. The first vol
ume, “Memories,” spent 26 weeks on the chart . .
Karen D, Clark has been promoted to the rank of as
sistant VP of Third National Bank’s music industry
retail office in Nashville.

MARK YOUR CALENDAR: “Music City To
night,” the new week night entertainment sertes re-
placing “Nashville Now,” will debut Oct. 18 on The
Nashville Network. Lorianne Crook and Charlie
Chase will host the 90-minute programs ,.. The
Friars Foundation will honor BMI president and
CEOQ Frances W. Preston at its annual Applause
Award Gala Dinner And Ball, Nov. 8 at the Plaza Ho
tel in New York City. The Friars will give Preston a
“Lifetime Achievement” award.

SIGNINGS: Rhonda Vincent to Nashville's
McFadden & Assocs. for management and booking.
The company will also book Twister Alley . .. Singer/
songwriter B.J, Meany to Homegrown Entertain-
ment, Newark, Del., for management.

1st CMA Index Affirms Country’s Health

Figures Show Genre Has Grown 76% Since 1990
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SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 130 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

OR K ENDING OCTOBER 9, 1993
=z
O N O~
x x| 2 @ x x| L2 L
28| 28|5g| 23| Tme ARTIST 28| 28| =g €| Tme ARTIST
=2 | 32| < | 5| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2| 5% | | =8| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
QUEEN OF MY DOUBLE WIDE TRAILER @ SAMMY KERSHAW
ONE MORE LAST CHANCE *x & NO. 1 % x © VINCE GILL 4 50 6 B8.CANNON,N WILSON (D LINDE) (V) MERCURY 862 600
)] s 7| e GOD BLESSED TEXAS @ LITTLE TEXAS
O N oL O] golMcaEin 50 b1 12 J.STROUD.C.DINAPOLI,D.GRAU (P.HOWELL,B.SEALS) (C) (V) WARNER BROS. 18385
WHAT'S IT TO YOU @ CLAY WALKER EVERY LITTLE THING @ CARLENE CARTER
@ 3 b 14| 'STROUD (C. WRIGHT.R.E.ORRALL (C) (V) GIANT 18450 40 | 38 38 20 | LEesten (C.CARTER A ANDERSON) (C) V) GIANT 18527
PROP ME UP BESIDE THE JUKEBOX (IF | DIE & JOE DIFFIE y
@ 4 5 12 J.SLATE.B.MONTGOMERY (R.BLAVLOCKK.K.PHILLIPé,H.PERDEV\)J (C) (V) EPIC 77071 41 30 16 17 é&%‘gg?gég?g&%g“ A BROKEN HEART .CEROBYN}:{B%XAV(EJ:
AIN'T GOING DOWN (TIL THE SUN COMES UP) GARTH BROOKS ; : =
4 1 2 10 A.REYNOLDS (K.BLAZY.K.WILLIAMS,G.BROOKS) (V) LIBERTY 17496 45 46 8 Jl %wﬁgg DBEE,\IJL(ETIEQE I;’_‘{,@FIMMER) T A&EJLCELEBF—E{;\”
8 | 14| 9 | NOTIMETOKILL CLINT BLACK FALLIN' NEVER FELT SO GOOD ® SHAWN CAMP
@ :-ZT_?‘)(;JSC-BLACK (C.BLACK H.NICHOLAS) . BROTHF_(: ’;C:{;ifg 414D NRGHT (5.CAMP.W.SITH) (C) (V) REPRISE 18465/WARNER BROS.
( : )| o7 12 15 THE GRAND TOUR @& AARON NEVILLE
R';':_F'YELE;'\DI'EHELPS {DBROWI (E ’W;K%ﬁ;lg B 8 | L | INDSEY (.RICHEY.C.TAYLOR N.WILSON) (€} (V) A&M 0312/MERCURY
0 *
1 6 3 13| 7 BROWN (M. HUMMON R.MURRAH) (C) (V) CURB 54683/MCA 49 54 8 QBE(C)KL[JNF&AEMO(gB%g?D YEARS LEFT ¢ R|CKY(V\)/§(E\‘LUSM§5L7T7%’:
EASY COME, EASY GO GEORGE STRAIT
9 1 8 T.BROWN.G.STRAIT (A.BARKER,D.DILLON) (C) (V) MCA 54717 46 | 48 53 6 ggg\s’g‘o(: 539.8'5 WARN‘EEQR%SDXLES&'\\C/&ST
HE AIN'T WORTH MISSING & TOBY KEITH 3
@ 10 15 15 N.LARKIN,H.SHEDD (T.KEITH) (C) (V) MERCURY 862 262 51 60 4 gg%ETMHC'&ﬁESD (C;(%'}‘(‘NA CHANGE HER MIND M’ﬁm&%’;’;'z%
11 | 17 | 15 | IF1DIDN'T LOVE YOU @ STEVE WARINER MAMA KNOWS THE HIGHWAY @ HAL KETCHUM
S.HENDRICKS (J.VEZNER,J.WHITE) (C) (V) ARISTA 1-2578 48 47 42 VA I REYNOLDS.J.ROONEY (P.WASNER.C J.QUARTO) © CURB 76015
HOLDIN' HEAVEN & TRACY BYRD | DON'T CALL HIM DADDY
1 2 ! 71 Terown (B.KENNER, T.MCHUGH) (C) (V) MCA 54659 n|— 2 R.LANDIS (R.NIELSEN) hsele S(LVJ)%EAR’:;(\;XZ
@ 14 19 7 DOES HE LOVE YOU & REBA MCENTIRE WITH LINDA DAVIS 55 64 3 SMALL PRICE GIBSON/MILLER BAND
T.BROWN,R.MCENTIRE (S.KNOX,B.STRITCH) (V) MCA 54719 D.JOHNSON (A.CUNNINGHAM.T.MCHUGH) (V) EPIC 77169
THiS ROMEO AIN'T GOT JULIE YET & DIAMOND RIO
@ 16 13 12 M.POWELL,T.DUBOIS (J.OLANDER,E.SILVER) (C) (V) ARISTA 1-2580 @ 53 59 9 LYL??GTHS?LL&ﬁ,‘r\.lrﬁéL%Ls,a.Kmscm 4 TURNERJ&%@%’%
JUST LIKE THE WEATHER SUZY BOGGUSS
18 20 10 J.BOWEN,S BOGGUSS (S.BOGGUSS,D.CRIDER) (V) LIBERTY 17495 52 46 23 14 DB.JEOEHﬁsél\,l\l(E.DB.S?&‘FEERS,L.WILLIAMS) ¢ JOHN M|CHA%) [‘OR’;&%?CN;EQZ
* % X AIRPOWER * * x G| 59 | o7 | 3 | K e I T AR Tt
RECKLESS ALABAMA ; : —
@ 19 1 25 | 5 | Jic0.UM.IEEALABAMA U STEVENS M CLARK) (C) (V) RCA 62636 54 | 54 | 57 | 19 | JANIE BAKER'S LOVE SLAVE © SHENANDOAH
D.COOK (D.LINDE) (V) RCA 62504
* % x* AIRPOWER * % % (55)| 58 | 6 | 4 | JUST ENOUGH ROPE RICK TREVINO
20 21 12 | TRASHY WOMEN & CONFEDERATE RAILROAD 5.BUCKINGHAM (K.STALEY,S.DEAN) (C) (V) COLUMBIA 77159
B.BECKETT (CWALL) (C) (v} ATLANTIC 87357 61 69 5 AMERICAN HONKY-TONK BAR ASSOCIATION GARTH BROOKS
* % * AIRPOWER * * % A.REYNOLDS (B.KENNEDY.J RUSHING) (V) LIBERTY 17639
21 | 3 | § | ALMOST GOODBYE @ MARK CHESNUTT * * * HOT SHOT DEBUT % * x
M.WRIGHT (B.LIVSEY,D.SCHLITZ) {V) MCA 54718 @ NEW ’ 1 SO @ TANYA TUCKER
* % % AIRPOWER * * * J.CRUTCHFIELD (C.KELLY,B.REGAN) (v) LIBERTY 17594
HAMMER AND NAILS RADNEY FOSTER
23 35 6 S"&%ESS.EERDL%KE(ERMJ,?NE) BROR')(ER%TEP??O’\ZI NEW D) ! S.FISHELL,R.FOSTER (R.FOSTER,C.BULLENS) (V) ARISTA 1-2608
.‘ﬂ') MASTER OF ILLUSION @ CLINTON GREGORY
13 13 9 15 H&ﬂ% &3&1&?5 ({AOMLIJLLER M.MCANALLY) ¢ SAWY(E)%U%@?!!H & e 3 R.PENNINGTON (M.TILLIS, JR..C.RYLE) v S(TSEP oﬁs 466
— - — TEXAS TATTOO & GIBSON/MILLER BAND
71 3] 11 | HALF ENOUGH ¢ LORRIE MORGAN 60 | 62 62 18 | § 0/NSON (0.GIBSON,BMILLER) (©) (v) EPIC 74991
R.LANDIS (W.WALDMAN,R.NIELSON) (V) BNA 62576 T T
DICE HRIS LEDOUX
@ 2% 27 10 g‘l;llm; \sAIAgaléslevgr\ﬁ;Ac S * CO(Iv_)LEIIl)\fci§/7-\lY1E£-;1 61 65 65 5 J.BOWEN,J.CRUTCHFIELD (M.D.BARNES,T.SEALS) (V) LIBERTY 17638
1S,J.H L4 RE.R.GI
- I'LL CRY TOMORROW LARRY STEWART
@ 2 29 11 glGl.llRRYTSBLéyI?\‘()(X\g#EGALL b HENSON BLMASON) & MCBRIDE %V)TGCE ?JE&% 62 56 56 15 S.HENDRICKS, L STEWART (S.BOGARD.R.GILES) (V) RCA 62546
BSON,T.BROWN (K. ) B
= . UNBREAKABLE HEART *
26 | 34 7 | FELLIN THE WATSER ) & JOHN /-}IEIEI\E‘EARSOIY .@ NEW ) L | Wepstemn e.rEncH) CASSE’X%E@%;&E
).STROUD.J. ANDERSON (J,SALLEY,J.STEVENS! v, 6262
: DOWN ON MY KNEES & TRISHA YEARWOOD
27 2% 3 THE BUG . . ) MARY-CHAP(Ivl?lC(OD{-\UR’\AI;i;\l\g{-iaif1 64 64 63 18 G.FUNDIS (B.N.CHAPMAN) (v) MCA 54670
JJENNINGS,M.C.CARPENTER,S. BUCKINGHAM (M.KNOPFLER I
: : BROKEN & ANDY CHILDS
@ 29 28 13 NOTHIN' BUT THE WHEEL & PATTY LOVELESS 70 - 2 J.LEO,M.WRIGHT (T.SCHUYLER) (V) RCA 62641
E.GORDY.JR. (J.5.SHERRILL) (v) EPIC 77076 T - 1 | EASIER SAID THAN DONE o RADNEY FOSTER
37 52 4 MERCURY BLUES & ALAN JACKSON S.FISHELL.R.FOSTER (R.FOSTER) (V) ARISTA 12564
K.STEGALL (R.GEDDINS K.C.DOUGLAS) (V) ARISTA 1-2607 | GOT A LOVE  MATTHEWS, WRIGHT & KING
271 17 | 8 | 15 | ATHOUSAND MILES FROM NOWHERE ® DWIGHT YOAKAM 67 )6 | 8 | 17 | Rscrusasiean 'COLUMBIA ALBUM CUT
P.ANDERSON (D.YOAKAM) (C) (D) (V) REPRISE 18528/WARNER BROS. TRUE BELIEVER RONNIE MILSAP
34 39 3 ON THE ROAD @ LEE ROY PARNELL 68 57 51 14 R.MILSAP,R.GALBRAITH (J.HIATT) LIBERTY PROMO SINGLE
S.HENDRICKS (B.MCDILL) (C) (V) ARISTA 1-2588 | WANT TO BE LOVED LIKE THAT SHENANDOAH
IN THE HEART OF A WOMAN @ BILLY RAY CYRUS NEW D) ! D.COOK (P.BARNHART.S.HOGIN,B.LABOUNTY) (V) RCA 62636
29 15 4 15
J.SCAIFE,J.COTTON (K.HINTON.B.CARTWRIGHT) (C) (V) MERCURY 862 448 TWO STEPS IN THE RIGHT DIRECTION ROGER BALLARD
36 41 7 DO YOU KNOW WHERE YOUR MAN IS PAM TILLIS 10 68 ‘ 3 3 B.MONTGOMERY (R.BALLARD,D.GOODMAN, A.J.MASTERS) (C) (V) ATLANTIC 87313
P.WORLEY,E.SEAY (C.CHASE.D.GIBSON,R.SMITH) (C) (V) ARISTA 1-2606 T o
@ 40 48 6 MY SECOND HOME & TRACY LAWRENCE @ RE-ENTRY 2 A.REYNOLDS (J.YATES,G.BROOKS) LIBERTY ALBUM CUT
J.STROUD (T.LAWRENCE.K.BEARD,P.NELSON) (C) (V) ATLANTIC 87313 @ 2 - 7 CALLIN' BATON ROUGE GARTH BROOKS
32 12 13 13 LOOKING OUT FOR NUMBER ONE TRAVIS TRITT A.REYNQOLDS {D.LINDE) LIBERTY ALBUM CUT
8 : = - oM R
G.BROWN 1. TRITL.1.SEALS) L 101 AR B, 18553 73)| NEWp | 1 | SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE DREAMING) HAL KETCHUM
13 27 10 16 WORKING MAN'S PH.D @ AARON TIPPIN A.REYNOLDS,J.ROONEY {H.KETCHUM) CURB ALBUM CUT
S.HENDRICKS (A.TIPPIN.P.DOUGLAS,B.BOYD) (V) RCA 62520 o : YOU BABY YOU © HIGHWAY 101
C.HOWARD,C. MOSER,C.STONE (C.MCCARTY G.MALLABER) (v) LIBERTY 17497
41 43 11 MY BABY LOVES ME & MARTINA MCBRIDE C
P.WORLEY,E.SEAY,M.MCBRIDE (G PETERS) (v) RCA 62299 SHAME SHAME SHAME SHAME © MARK COLLIE
5 | 32 | 26 | 17 | WHY DIDN'T [ THINK OF THAT DOUG STONE 75 8 | 71| 13 ] 5600k m.COLLIEJAEAP) (©) (V) MCA 54668
D.JOHNSON (B MCDILL,P.HARRISON) (v) EPIC 77025 - - - -
S C) Records showing an increase in detections over tr_1e_ previous weel_<, regavdl_ess of ch_art movement. A record which has been on _the chart
36 33 30 20 WHAT MIGHT HAVE BEEN : @ LITTLE TEXA for more than 15 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
J.STROUD,C DINAPOLID.GRAU (P.HOWELL,D.O'BRIEN B SEALS) (EMVIWARNERIEROS$1 8510 2000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C) Cassette
37 35 32 19 CAN'T BREAK IT TO MY HEART & TRACY LAWRENCE single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability.
J.STROUD (K.ROTH, T.LAWRENCE.E.CLARK.E. WEST) {C) (V) ATLANTIC 87330 (X) CD manxi-single availability. ® 1993, Billboard/BPI Communications.
1 1 2 CHATTAHOOCHEE @ ALAN JACKSON 11 AIN'T THAT LONELY YET @ DWIGHT YOAKAM
_ K.STEGALL (A.JACKSON,J.MCBRIDE) ARISTA P.ANDERSON (KOSTAS, . HOUSE) REPRISE
RENO @ DOUG SUPERNAW 15 16 10 7 HOMETOWN HONEYMOON ALABAMA
2 — | 1 R.LANDIS (SUPERNAW,BUCKLEY,DELEON,CRIDER.KING HUFF, WHITE) BNA J.LEO.L.M.LEE, ALABAMA (J.LEQ,J.PHOTOGLQ) RCA
BOOT SCOOTIN’ BOOGIE @ BROOKS & DUNN
3 — | — 1 Hﬁgg&#%ﬂgé‘g” A CHESN%\U\ 16 2 17 53| SHENDRICKS.D.COOK.B.TANKERSLEY (R.DUNN} ARISTA
v NOBODY WINS @ RADNEY FOSTER
4 2 — 2 \DA.Ichlc')'R ?3&’;;2‘@;35{&%% COOK) EHLSE %SNT’X 1 15 14 18 | S FISHELLR.FOSTER (R.FOSTER.KRICHEY) ARISTA
= T ALIBIS ® TRACY LAWRENCE
AN RN L A 8 ] oy i e
b 5 1 4 TS?EOEUYDTALEERESI\TS.JARRARD,BDIPIERO,M.SANDERS) & Jonn ANDERSBONT\ S| O e P ;:Z”F‘g:c:;; Z:;;T; ‘RLgLPLARNELL'R'M'BOURKE'C'MOORE’ T KET(};SZTI\;:
7 6 4 11 ngg,ﬁsmfv‘gxw\{g&mﬁ) ME ST e MONT%?M,ETRIE 20 | 14 | UL ) 14 | A RevNOLDS.JROONEY (H.KETCHUMR.SCAIFE) CURB
8 4 3 12 | SHOULD'VE BEEN A CO\)NBOY * TOBJE};ELLHV 1 | 17 9 8 {g‘#{-}mﬁm’&mﬂ WYNOé\tJI\é/é
N.LARKIN,H.SHEDD (T.KEITH
. TELL ME ABOUT IT TANYA TUCKER WITH DELBERT MCCLINTON
) q 5 3 ZFF:QJNZILJI%%EA’T_GER AR GARTH BESEORKT% 22 2l 16 b J.CRUTCHFIELD (B.LABOUNTY.P.MCLAUGHLIN) UBERTY
. . == — @ LARRY STEWART
0 | 8 SHE DON'T KNOW SHE'S BEAUTIFUL @ SAMMY KERSHAW 2300 S LB 2 S s s ewar I B0 RCA
10 15 | 5 CANNON,N.WILSON (B-MCDILL.P.HARRISON) MERCURY HEAR TAND SleEoRGESTRAN
: @ REBA MCENTIRE 24 | 25 19 21 5
1| 8 | — | 2 | TR tiniiRE (LHENGBER.S HARRINGTON-BURKHART 8 BURCH) MCA T.BROWN (S.DOREF.J.BETTIS) o DlFMFlé
- — = — = HONKY TONK ATTITUDE
A BAD GOODBYE @ CLINT BLACK WITH WYNONNA 25 | 20 | 15 | 10 | gONTGOMERY.J.SLATE (.DIFFIE,L.BOGAN) EPIC
12 ! — 2 J.STROUD.C.BLACK (C.BLACK) fea @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 12 6 § %g}{aEs&NTL%SV&?(?&%E%FSS&AE&%TA&?E Ll e Ry&%ﬁ dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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Makes you want to dance. Sing. Dance some more. The hottest
country stars in their newest video releases, 24 hours a day.
It’s where young music fans go for a great time.

CMT: Country Music Television.

ALL DAY. ALL NIGHT. ALL VIDEO. ALL RIGHT! ®

COUNTRY MUSIC TELEVISION

!_' e R :

© 1993 Group W Satellite Communications. CMT, the CMT logo and THE OTHER SIDE OF COUNTRY are registered service marks, and COUNTRY MUSIC TELEVISION is a service mork, of Country Music Television, Inc..
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Country

Writers’ Societies Honor Best Songs, Pubbers Of Nashville

Brooks, Jackson Tie At ASCAP

NASHVILLE-—With five songs cited for each, Garth
Brooks and Alan Jackson tied as songwriters of the year at
ASCAP’s 31st annual country music awards ceremonies,
held Sept. 26 at the Opryland Hotel here.

Marc Beeson was honored for country song of the year,
“When She Cries,” a No. 1 hit for Restless Heart, which he
co-wrote with Sonny Lemaire. EMI April published the
song.

Sony Cross Keys was named ASCAP’s publisher of the
year for its 10 award-winning songs.

Singled out as the five most-played songs of the year were
“Is There Life Out There,” “Some Girls Do,” “Straight Te-
quila Night,” “When It Comes To You,” and “When She
Cries.”

Co-hosting ASCAP’s “Evening To Remember” were
southern executive director Connie Bradley and associate di-
rector Merlin Littlefield. ASCAP president Morton Gould
also spoke and aided in the presentations. Songwriter and
ASCAP board member Wayland Holyfield made the country
song of the year presentation.

During a break in the regular awards presentations, Brad-
ley gave an inscribed silver tray to Ed Benson, executive di-
rector of the Country Music Assn., to commemorate the
trade organization’s 35th anniversary.

Among the celebrities attending were John Anderson,
Mark Knopfler, Shenandoah, Diamond Rio, Eddy Raven,
Radney Foster, Hal Ketchum, Sawyer Brown, Rodney
Crowell, Alan Jackson, Mary-Chapin Carpenter, Tim Ryan,
Kevin Welch, Tom Wopat, and Lynn Anderson.

The winners were picked on the basis of earning the most
performance credits from Jan. 1-Dec. 31, 1992. For a com-
plete listing of winners, see page 40.

Shapiro Takes Top BMI Honor

NASHVILLE—As is its custom, BMI turned the parking lot of its
Nashville headquarters into a banquet hall on Tuesday, Sept. 28 for
its 41st Annual Country Awards presentation. The lavish black-tie
affair, which took place under huge tents, was hosted by CIEO
Frances W. Preston and VP Roger W. Sovine, who presented 169
awards to various writers and publishing companies.

Songwriter of the Year honors went to Tom Shapiro, who was
recognized for the hits “If There Hadn’t Been You” and “Only The
Wind” (Billy Dean), “It Your Heart Ain’t Busy Tonight” (Tanya
Tucker), and “Watch Me” (Lorrie Morgan). Shapiro, a formally
trained musician who had his first success in the pop field, has
racked up 25 top 10 country hits, including eight No. 1’s, since mov-
ing to Music City in 1981.

With a total of 12 awards, Sony Tree was named publisher of the
vear for the second year. This is the 20th time the publishing con-
glomerate has walked away with the award, which is given to the
company with the highest percentage of copyright ownership among
the award winning songs. Other publishing multiple winners were
Warner Music Group, Songs Of PolyGram International Ine.. Acuff-
Rose Music Inc., EMI Music Publishing, Great Cumberland Music,
Benefit Music, Diamond Struck Musie, Foreshadow Songs Inc.,
Iiving Musie Ine., MCA Music Group, Edisto Sound International,
Englishtown Musie. Hardseratch Music, Maypop Musie, Millhouse
Music, Murrah Music Corporation, O-Tex Music, Patenrick Music,
Puatrick Joseph Music Inc., and Resaca Beach Publishing.

Veteran songwriter Harlan Howard, whose 68th birthday hash
was held in the same parking lot just two weeks ago, was honored
with the first-ever President’s Award recognizing the more than 60
BMI awards he’s culled in the past four decades.

The award for most performed country song of the year went to
songwriter Don Von Tress for “Achy Breaky Heart.” The song was
the debut single for both Von Tress and Mercury recording artist
Billy Ray Cyrus. For a canplete listing of winners, see page 41.

Longacre Is Top SESAC Writer

NASHVILLE—Susan Lengacre took her second consecutive
songwriter of the year trophy at SESAC’s 29th annual dinner and
awards presentation Sept. 30. Three of Longacre’s songs were
honored. The event, held aboard the General Jackson showboat
here, was the first condueted under the performing rights society’s
new ownership, the triumvirate of Freddie Gershon, Ira Smith,
and Stephen Swid.

Although the awards ceremonies corresponded to Country Mu-
sic Week activities, it covered SESAC-licensed compositions in a
variety of formats. W.B.M., a division of Warner/Chappell Music,
was again named publisher of the year. And radio station KNIX
Phoenix was cited us broadcaster of the year.

Here is a complete list of the SESAC compositions, writers, and
publishers that were honored during the ceremonies:

“Wild Man" —Susan Longacre; W.BM., Leng Acre

“LA. To The Moon"-—Susan Longacre; W B.M.. Long Acre.

“That Was A River"—Susan Longacre; W.B.M., Long Acre

“t Fell In The Water (That You Walked On)"—Jerry Salley; W.B.M., Side Kick

“| Don't Need Your Rockin’ Chair"-—Frank Dycus; Warnersource, Dyinda

“Viendolo Bien"—Marco Antonio Solis; Mas

“Rabbit Stew"—Sam Felton, Marc Giveard, Douglas Jenkins, Damon Wiley, Alex Calderon; Raw Breed
“New Way Home"™—K.T. Oslin, Mazdu.

“Never Gonna Break Your Heart,” “Lost In A Minute" —Ken Barken, Michael Black; On The Edge,
Michael Black.

“Streets Of Gold,” “Close Your Eyes,” “dstoria,” “Revelation,” “There's One Way," ““Steppin’ In,’
“Tears In The Rain,” “Keeping The Faith™—Steve Laury, Ron Satterfield; Laury, Satty

“Red Sun,” “Two Steps Ahead,” *‘Beyond The Ridge,” “Loco Mation”—Bill 0'Connell: O'Connell
“Sparks™—Bill 0'Connell: 0'Connell.

“It Wasn't The Nails"—Milton Biggham; Arisav.

“The Lord Keeps Blessing Me (Part | and 11)"—Milton Biggham: Arisav.

“Hand On My Heart”—Bob Hartman: Petsong.

“Favorite Song Of All"—Dan Dean; Dawn Treader

“Rattlesnake,” “Would You Die For Me,” "Don’t Use Me"—Troy Thompson, Daie Thompsen: Dawn
Treader

“‘Rattiesnake,” “Don’t Use Me™Rick Faley, Jerry McBroom; Dawn Treader

“This | Know"—Margaret Becker. Maggie Bees. MultiSongs, His Eye.

“God Said He Would See You Through"—Milton Biggham; Arisav

There areqmany
we could
use to describe
Faith Hill.

Just listen to Faith Hill,
and let her music do

the talking for us.

Faith’s Debut Album,
Take Me As | Am.
In Stores 10/12.
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Billboard.

FOR WEEK ENDING OCTOBER 9, 1993

TOP COUNTRY ALBUMS

PROVIDED BY SoundScanI

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

3 5 g 8
.% % (% g C\F;IL' ﬂumawmsmmurme LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CAssrrrE/co;nTLE g ‘é g c% g C\EILI ﬂumaswmsrmsunwe LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE g
* % & NO. 1 * » % 3 34 32 6 RANDY TRAVIS WARNER BROS. 45319 (10.98/15.98) WIND IN THE WIRE 24

1 1 1 4 GARTH BROOKS LIBERTY 80857 (10.98/16.98) 4 weeks at No. 1 IN PIECES * * * GREATEST GAINER * ® %
2 2 ) 51 fRL'é\Tz‘ 1{3??1’51%)99’!/1‘5.‘98) A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 1 61 | — | 2 | VINCE GILL mCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH | 38
3 4 4 20 | WYNONNA A CURB 10822/MCA (10.98/15.98) TELL ME WHY 1 39 | 37 | 37 | 58 | TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E 6
4 3 3 14 | BILLY RAY CYRUS A MERCURY 514758 (10.98 EQ/16.98) IT WON'T BE THE LAST | | 40 | 39 | 39 | 14 | JOHN ANDERSON BN 66232 (9.98/15.98) SOLID GROUND 12
5 5 5 11 CLINT BLACK Rca 66239 (10.98/15.98) NO TIME TO KILL 2 41 38 40 23 | TANYA TUCKER LIBERTY 81367 (10.98/15.98) GREATEST HITS 1990-1992 15
6 6 13 14 | MARK CHESNUTT #ca 10851 (9.98/15.98) ALMOST GOODBYE 6 42 | 46 | 52 | PAM TILLIS @ ARiSTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 23
@ 8 7 74 E&m’;&g;ggl&s&:}&%ﬁb L CONFEDERATE RAILROAD 7 43 | 40 38 11 | CHRIS LEDOUX LIBERTY 80892 (10.98/15.98) UNDER THIS OLD HAT 21
10 9 31 BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN’ MAN 2 44 | 43 | 43 | 124 | ALAN JACKSON A 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
9 6 | 46 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/4G (9.98/1598)  LIFE'S A DANCE | 4 45 | 44 | 4 | 59 | ALABAMA A ROAG6044 (998/1598) AMERICAN PRIDE | 11
10| 9 | 8 | 5% | GEORGESTRAITA=uca10s51 oswiss®  PURE COUNTRY (SOUNDTRACK) | 1 e 1) Kl I} 0, (| (I BN e DAYV Toai s aeEs) USSR g
TN T e oo [ 1] [P fea et e ez
12 12 12 71 BILLY RAY CYRUS A 7 MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 1 pr il &2 M —— A R L 6
13 13 14 27 | DWIGHT YOAKAM @ REPRISE 4524 1/WARNER BROS. (10.98/15 98) THIS TIME 4 —50 ol = 2 T MCBR|DE_RCA — T . A 0

1
i: ii 13 139 z::;: :::i?:i; 6:;:::;::2:9.98/13'98) CALL O:?HFEE'\\/‘V(IZES é 51 50 | 45 14 | CARLENE CARTER GiANT 24499/WARNER BROS. (9 98/15.98) LITTLE LOVE LETTERS 35
20 19 8 CLAY WALKER GIANT 24511/WARNER BROS. (9.98/15.98) CLAY WALKER 16 | e i s L2 g(())ll:ll-_IYNP':’:YTf): Tc TR B ALL I CAN BE !
ap| i | o [& | MLty TR i | 2
19 22 56 | VINCE GILL A MCA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3 bl T
19 15 16 7 SAWYER BROWN CURB 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13 Z; 22 124 Z;?)?'HN;E:I:IET.T’; :S:A::Ml‘:::):l(:'zzz'zz RO T FEETA(F:CT) 536
217 ISR TOBY KEITH NercuRr 1zt o o0 eanace) e g @ 60 | 6l 16 | MCBRIDE & THE RIDE wCa 10787 (9.98/15.98) HURRY SUNDOWN 53
@ 25 | 21 | 20 | LITTLE TEXAS WARNER BROS 45276 (9.98/15.98) BIG TIME 14 58 | 56 | 51 | 2 RKC,:',GggsL:m — GREATEST HITS: SONGS FROM AN AGING SEX BOMB | 31
23l —24- = o B e T ) WL SRININBPE L 59 | 53 {13 3 VARIO—US AlR;IS'TS COLUMBIA 57198/SONY (9.98 EQ/13.98) STEPPIN' COUNTRY 53
234 20 |16 Wy TRACYLAWRENCE A ATLARIC o2683nc(a,96/15.56) AEEL ] S 60 | 63 | 67 | 133 | VINCE GILLA wca 10140 0981599 POCKET FULL OF GOLD | 5
a & % e L e : 61 59 64 48 | DIAMOND RIO ARISTA 18656 (9.98/13.98) CLOSE TO THE EDGE 24
@) 5 | » | o | oo v wonere || | RS e T
0210 (9.98/13.

26 27 28 51 LORRIE MORGAN @ BNA 66047 (9.98/13.98) WATCH ME 15 6 | %5 66 g STEVE WARINER ARisTA 16721 (998/1398) DRIVE 51
20|05 | o sonson o consse A BRIDGE | DIDNT BURN | 17 domy | 78 | SAVMYKERSHAW S DON'T GO NEAR THE WATER | 17
& & IR GARIIBRODIS RS RS os U T es) CAnTy SRODC 2 66 70 63 | 122 | TRAVIS TRITT A 2 WARNER BROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHRGE 2
* * * HOT SHOT DEBUT* * % 67 46 | — 2 MARK O’CONNOR WARNER BROS. 45257 (10.98/15.98) HEROES 46
NEW D> 1 | SUZY BOGGUSS LigeRTY 89261 (10.98/15.98) SOMETHING UP MY SLEEVE | 29 68 | 74 | 72 | 187 | DOUG STONE A erc 45303/50n (5,98 £Q/9.98) DOUG STONE 12
30 | 29 | 30 | 4 | CONWAY TWITTY MCA 10882 (9.98/15.98) FINAL TOUCHES | 29 69 | 65 | 70 | 57 | SOUNDTRACK ® ericsouNDTRAX 52845/50NY (1098 E/15.98) HONEYMOON IN VEGAS | 4
31 | 28 | 25 | 53 | GARTH BROOKS A 5 LIBERTY 98743 (10.98/16.98) THE CHASE 1 70 | 62 | 5 | 9 | SHENANDOAH Rca 66267 (9.98/15.98) UNDER THE KUDZU | 38
@ 33 | 35 | 57 | COLLIN RAYE @ Epic 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 10 71 | 66 | 57 | 116 | TRISHA YEARWOOD A mca 10297 (9.98/15.98) TRISHA YEARWOOD 2
33 | 30 [ 31 | 23 | PATTY LOVELESS EpiC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 13 72 | 67 | 56 | 46 | HAL KETCHUM cura 77581* (9.98/13.98) SURE LOVE | 36
34 32 29 | 107 | GARTH BROOKS A © LiBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1 13 73 71 50 | RESTLESS HEART RcA 66049 (9.98/15,98) BIG IRON HORSES 26
35 35 34 78 | WYNONNA A 3 CURB 10529/MCA (10.98/15.98) WYNONNA I 14 69 68 51 | TANYA TUCKER @ LIBERTY 98987 (10.98/15.98) CAN'T RUN FROM YOURSELF 12
36 | 36 | 36 17 | DOUG SUPERNAW BNA 66133 (9.98/13.98) RED AND RIO GRANDE 27 19 [ 72 | 59 74 | LITTLE TEXAS wWARNER BROS. 26820 (9.98/13.98) FIRST TIME FOR EVERYTHING 19

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symboi. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest .percentage growth.
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE-AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY iOinIdISialri

FOR WEEK ENDING OCTOBER 9, 1993
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=z =z
0¥ | =X aZ| |ez|ez 9
£s 3 5 &%!LI ET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) . £ % £ 3 E S %
1 1 PATSY CLINE A * mca 12> (7.98/12.98) 114 weeks at No. 1 GREATEST HITS | 125 14 13 ALABAMA @ RCh 6825 (7.98/11.98) ALABAMA LIVE U]
2 2 CONWAY TWITTY A mMcA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 16 15 12 | ALABAMA A ® RCA 7170* (9.98/13.98) GREATEST HITS | 124
3 3 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 123 16 14 | REBA MCENTIRE A ? MCA 10016 (9.98/15.98) RUMOR HAS {T 8
4 J GEORGE JONES @ €piC 40776/S0NY (5.98 EQ/9.98) SUPER HITS | 110 17 19 DWIGHT YOAKAM @ REPRISE 25989*/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 8
5 6 GEORGE STRAIT A mCa 42035 (7.98/12.98) GREATEST HITS, VOL. 2 125 18 21 VINCE GILL @ Rrca 9814+ (4.98/9.98) BEST OF VINCE GILL 123
6 — | REBA MCENTIRE A Mca 42134 (4.98/11.98) REBA 92 19 15 CONWAY TWITTY FEDERAL 6502/HIGHLAND (7.98/10.98) BEST OF THE BEST OF 16
1 4 DOUG STONE EPIC 47357 (5.98 EQ/9.98) | THOUGHT IT WAS YOU 5 20 24 DAVID ALLAN COE cotUMBIA 35627/SONY (5.98 EQ/9.98) GREATEST HITS 36
8 8 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 125 21 20 | DOLLY PARTON A Rca 4422 (7.98/11.98) GREATEST HITS | 108
9 7 THE JUDDS A 2 CURB 8318/RCA (9.98/15.98) GREATEST HITS 8 22 18 | REBA MCENTIRE @ MCA 6294+ (4.98/11.98) SWEET SIXTEEN | 11l
10 10 GEORGE STRAIT A 2 mMca 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 123 23 17 GEORGE STRAIT A MmCa 5913 (4.98/11.98) OCEAN FRONT PROPERTY %0
11 g ANNE MURRAY A * LIBERTY 46058 (7.98/12.98) GREATEST HITS | 116 24 23 HANK WILLIAMS, JR. A 2 CURB 60193*/WARNER BROS. (9.98/13.98) GREATEST HITS | 112
12 16 | RAY STEVENS @ 1ca 5918 (4.98/11.98) GREATEST HITS 70 25 | — | KEITH WHITLEY Rrca 52277 (9.98/13.98) GREATEST HITS 1
13 11 RAY STEVENS curs 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 65 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.
39


www.americanradiohistory.com

Country

COUNTRY

£ 8. 0.0 0. 8.6.0 6 ¢4

™

by Lynn Shults

SCORING THE FOURTH NO. 1 OF HIS CAREER with “One More Last
Chance” (5-1) is Vince Gill. Gill co-wrote the song with Gary Nicholson, and
Tony Brown produced it. This makes 11 top 10 singles in a row for the multi-
award winner from Oklahoma. Oklahoma natives have made a significant con-
tribution to country music’s success; however, the No. 1 country musie city
may be Beaumont, Texas. Mark Chesnutt, Tracy Byrd, and Clay Walker
all were headliners at Cutter’s in Beaumont when they linded their record
deals. This wave of success is not the first time the city has made a major
contribution to the industry. The late Bill Hall and his former partner, Jack
Clement, established quite an array of talent there during the ’60s, before
moving their publishing and production companies to Nashville. Dickie Lee,
Bob McDill, Allen Reynolds, and Bob Webster were part of Hall & Clem-
ent’s “Beaumont Gang.”

THE MOST ACTIVE SINGLE is “Mercury Blues” (37-26) by Alan Jackson.
It is followed by “God Blessed Texas” (50-39) by Little Texas; “I Don’t Call
Him Daddy” (71-49) by Doug Supernaw; “He Ain’t Worth Missing” (10-9) by
Toby Keith; “My Second Home” (40-31) by Tracy Lawrence; “One More Last
Chance” (5-1) by Vince Gill; “No Time To Kill” (8-5) by Clint Black; “Almost
Goodbye” (24-17) by Mark Chesnutt; “Soon” (debut-57) by Tanya Tucker; and
“On The Road” (34-28) by Lee Roy Parnell.

HO HO HO AND MERRY XMAS TO ALL: For the second straight year, |
a major artist’s Christmas release chalks up early sales. Vince Gill’'s “Let
There Be Peace On Earth” (61-38) is this week’s Greatest Gainer. The Pace-
setter album is “Haunted Heart” (31-25) by Sammy Kershaw. Retail sales
leaders are “Clay Walker” (20-16) by Clay Walker; “Big Time” (25-21) by Lit-
tle Texas; “In This Life” (33-32) by Collin Raye; “Confederate Railroad” by
Confederate Railroad; and “Come On Come On” by Mary-Chapin Carpen-
ter. “Something Up My Sleeve” by Suzy Bogguss debuts at No. 29,

THE COUNTRY MUSIC ASSN. HAS RELEASED information document-
ing country music’s unparalleled turnaround, introducing an index barometer
called the CMA Index. It compares cumulative record sales, radio advertising
revenues, cable television revenues, concert revenues, and magazine circula-
tion revenues. The base year for the index is 1990. The report shows a 76%
inerease in industry revenues for the year 1992 over 1990. In the press release
announcing the Index, CMA executive director Ed Benson notes, “We view
the CMA Index as a ‘Dow Jones’ representative data base for the country mu-
sic industry. We knew that country music was soaring during the past three
years, but we needed to statistically track the health of the country music in-
dustry to better quantify that growth and popularity.”

WE WILL SEE OTHER STATISTICS FROM NOW through the end of
the year. Impressive numbers will appear via various sources. It's almost as
though we have won the World Series or the Super Bowl. By making such
a comparison, one begins viewing this three-year run in a different way. The
New York Yankees put together a couple of dynasties, as have several other
teams. So, to continue performing at this level, everyone is going to have to
play like hell, and continue to be a little bit lucky.

Complete List Of ASCAP Award Winners

Here is the complete list of ASCAP's 78
award-winning country songs. The asterisk (*)
denotes a share that ASCAP doesn't license.
“Aces"—Cheryl Wheeler; Amachrist, Penrod &
Higgins.

“Anywhere But Here"—Buddy Cannon, Bob Di-
Piero*, John Scott Sherrill*; Buddy Cannon, Po-
lyGram International.

“Better Class Of Losers"—Alan Jackson,
Randy Travis; Mattie Ruth, Seventh Son, Some-
times You Win.

“Born Country”——Byron Hill, John Schweers;
Collins Court.

“Broken Promise Land”—Bill Rice, Sharon
Rice; BMG, EMI April.

“Burn One Down For Me"—Clint Black,
Frankie Miller (PRS), Hayden Nicholas; Howlin’
Hits.

“Cafe On The Corner'-—Mac McAnally; Begin-
ner.

“Come In Qut Of The Pain"—Frankie Myers,
Don Pfrimmer; Dixie Stars, GID, Josh Nick.
“Cowboy Beat"—John E. Beland, David Bel-
lamy; BMG, Bellamy Brothers.

“Dallas”—Alan Jackson, Keith Stegall*; Mattie
Ruth, Seventh Son.

“The Dirt Road”—Greg Hubbard, Mark Miller;
Myrt & Chuck's Boy, Zoo II.

“Don’'t Rock The Jukebox"—Alan Jackson,
Roger Murrah™, Keith Stegall*; Mattie Ruth, Sev-
enth Son.

“Even The Man In The Moon Is Crying”—Mark
Collie, Don Cook™; BMG, Judy, ludy, Judy.
“Every Second”’-—Wayne Perry, Gerald Smith;
Zomba.

“First Time For Everything”—Porter Howell,
Dwayne 0'Brien; Howlin' Hits, Square West.
“Friends In Low Places"——Earl Bud Lee,
Dwayne Blackweli*; Chancey Tunes, Music
Ridge.

“Going Out Tonight”—Mary-Chapin Carpenter,
John Edward Jennings; EMI April, Getarealjob.
“The Greatest Man | Never Knew"—Richard
Leigh, Layng Martine Jr*; EMI April, Lion-
Hearted.

“! Cross My Heart”—Eric Kaz, Steve Dorff*;
Zena.

“I Feel Lucky’—Mary-Chapin Carpenter, Don
Schlitz; Don Schlitz, EM! April, Getarealjob.

“I Still Believe In You"—lJohn Jarvis, Vince
Gill*; Inspector Barlow.

“| Wouldn't Have It Any Other Way"-—Butch
Curry, Aaron Tippin; Telly Larc.

“If There Hadn't Been You"—Ron Hellard*,
Tom Shapiro*; Edge 0'Woods, Kinetic Diamond,
Moline Valley.

“If Your Heart Ain't Busy Tonight"—Tom Sha-
piro*, Chris Waters*; Edge 0'Woods, Kinetic Dia-
mond, Moline Valley.

“Pll Think 0f Something"—Jerry Foster, Bill

Rice; PolyGram International.

“'m In A Hurry (And Don't Know
Why)”"—Randy Van Warmer, Roger Murrah*;
Partridge Hill, Sawsong, Van Warmer.

“In This Life"—Mike Reid, Allen Shambiin,
Almo, Brio Blues, Hayes Street, Allen Shamblin.
“Is It Cold In Here"—Herry Kurt Phillips, Joe
Diffie*, Danny Morrison*; Texas Wedge.

“Is There Life Out There”—Rick Giles*, Susan
Longacre™; Edge O'Woods, Kinetic Diamond.
“Jealous Bone"—Steve Bogard, Rick Giles*;
Edge 0'Woods, Kinetic Diamond, Rancho Bogardo,
Warner/Chappell.

*“Jukebox With A Country Song"—Ronnie Samo-
set, Gene Nelson*; Samasonian, Warner/Chap-
pell.

“Just Call Me Lonesome"—George Ducas, Rad-
ney Foster; Poorhouse Hollow, St. Julien.
“Lonesome Standard Time"—Larry Cordle, Jim
Rushing; EMI April, Mighty Chord, The Old Profes-
Sor's.

“Lost And Found”
Kix, Sony Cross Keys.
“Love, Me"—Max T. Barnes, Skip Ewing*; Two-
Sons, Warner/Chappell.

“Lovin’ All Night"—Rodney Crowell; Sony Tunes.
“Mama Don't Forget To Pray For Me"—Larry
Cordle, Larry Shell*; Kentucky Thunder.
“Midnight In Montgomery"—Alan Jackson, Don
Sampson; Mattie Ruth, MCA, Seventh Son.

“My Next Broken Heart”—Hix Brooks, Don
Cook™, Ronnie Dunn*; Fort Kix, Sony Cross Keys.
“Next Thing Smokin™"—Danny Morrison, Joe
Diffie*, Johnny State*; Pitch N Run, Texas Wedge.
“The Night The Lights Went Out In Geor-
gia"—Bobby Russell; Pix-Russ.

“No One Eise On Earth”—Jill Colucci, Sam
Lorber, Stewart Harris*; EM! Golden Torch, Heart
Street, Sony Tunes.

“Not Too Much To Ask”—Mary-Chapin Carpen-
ter, Don Schlitz; Don Schlitz, EMI April, Geta-
realjob.

“Only The Wind"—Chuck Jones*, Tom Sha-
piro*; Edge O'Woods, Kinetic Diamond, Moline
Valley.

“Outbound Plane”—Tom Russell, Nanci Grif-
fith*; Griffmill.

“Papa Loved Mama'—Garth Brooks, Kim Wil-
liams; Major Bob, Sony Cross Keys.

“The River"—Garth Brooks, Victoria Shaw; BMG,
Major Bob, Mid-Summer.

“Rock My Baby"—Billy Spencer, Phil Whitley,
Curtis Wright; Stroudavarious, Warner/Chappell.
“Runnin’ Behind”"—Mark D. Sanders, Edward
M. Hil*; MCA.

“*Sacred Ground"—Kix Brooks, Vernon Rust; Da-
vid ‘N" Will, Fort Kix, Sony Cross Keys.

“Same OI' Love"—Chris Austin, Greg Barnhill;
Blowing Rock, WB Music Group/Warneractive.
“Seminole Wind"—John Anderson; Almo,

Kix Brooks, Don Cook: Fort

Holmes Creek.

*“She Is His Only Need”—Dave Loggins; Emerald
River, MCA.

“She's Got The Rhythm And | Got The
Blues"—Alan Jackson, Randy Travis; Mattie
Ruth, Seventh Son, Sometimes You Win.

“Some Girls Do”—Mark Miller; Zoo II.

“Some Kind Of Trouble"—Brent Maher, Mike
Reid, Donald L. Potter; Almo, Blue Quill, Brio
Blues, Welbeck.

“Somebody Paints The Wall"—Charles
Browder, Elroy Kahanek, Nelson Larkin, Tommy R.
Smith; Joyna, Lust-4 Fun, Noted, Zomba.
“Somebody’s Doin' Me Right"—Fred Knobloch,
Dan Tyler, Paul Overstreet*; BMG, Colgems-EMI,
Sharp Circle.

“Sticks And Stones”—Roger Dillon, Elbert West,
JMV, Nelson/Poplar.

“Straight Tequila Night"—Debbie Hupp, Kent
Robbins*; Dixie Stars, Huptown.

“Sure Love"—Gary Burr, Hal Ketchum*; Gary
Burr, MCA.

“That's What | Like About You"—Kevin Welch,
Wally Wilson, John Hadley™; Sony Cross Keys.
"“Today's Lonely Fool"—HKenny Beard, Stan Paul
Davis; Golden Reed, Loggy Bayou.

“Turn That Radio On"—Archie Jordan, Paul Da-
ViS*; BMG.

“Warning Labels”"—HKim Williams, Oscar Tur-
man*; Sony Cross Keys.

“Watch Me”"—Gary Burr, Tom Shapiro; Gary
Burr, MCA.

“We Shall Be Free”—Garth Brooks, Stephanie
Davis*; Major Bob, No Fences.

“We Tell Qurselves”—Clint Black, Hayden Ni-
cholas; Howlin’ Hits.

“What Kind Of Fool Do You Think | Am”-—Alan
Carmichael, Gary Griffin; PoiyGram International,
Robinette, Sheddhouse.

“What Kind Of Love”—Rodney Crowell, Will Jen-
nings*, Roy Orbison*; Sony Tunes.

“What She's Doing Now"—Pat Aiger, Garth
Brooks; Bait And Beer, Forerunner, Major Bob,
Mid-Summer.

“Whatcha Gonna Do With A Cowboy"—Garth
Brooks, Mark D. Sanders; Major Bob, Mid-Sum-
mer.

“When it Comes To You"—Mark Knopfler (PRS);
Almo.

“When She Cries”—Marc Beeson, Sonny Le-
maire; EMI April.

“(Without You) What Do | Do With Me”—David
Chamberlain, David Lewis, Royce Porter; Milene,
Sony Cross Keys.

“A Woman Loves"—Steve Bogard, Rick Giles*;
Rancho Bogardo, Warner/Chappell.

“Yard Sale"—Larry Bastian, Dwayne Blackwell;
Major Bob.

“You And Forever And Me”—Porter Howell,
Stewart Harris; Howlin' Hits, Square West.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

£

TITLE (Publisher — Licensing Org.) Sheet Music Dist

AIN'T GOING DOWN (TIL THE SUN COMES UP)
(Sophie’s Choice. BMI/Sony Cross Keys, ASCAP/Major
Bob, ASCAP/No Fences. ASCAP) HL/CPP

ALMOST GOODBYE (Irving, BMI/PRS, BMI/Don Schlitz,
ASCAP/Hayes Street, ASCAP) CPP

AMERICAN HONKY-TONK BAR ASSOCIATION (EMI
April, ASCAP/The Qld Protessor's, ASCAP) WBM

BEER AND BONES (Acuff-Rose, BMI/Lazy Gator. BMI}
cep

BROKEN (EMI Blackwood, BMI/Bethiehem, BMI)

THE BUG (Chariscourt, ASCAP/Aimo, ASCAP) CPP
CALLIN'  BATON ROUGE (Combine, ASCAP/EMI
Blackwood, BMI) HL

CAN'T BREAK iT TO MY HEART (Loggy Bayou, ASCAP/
Mike Dunn, ASCAP/JMV, ASCAP) WBM

A COUPLE OF GOOD YEARS LEFT (MCA. ASCAP/Gary
Burr, ASCAP) HL

COWBOY BOOGIE (Judith, BMI}

A COWBOY'S BORN WITH A BROKEN HEART
(Farrenuff, ASCAP/Full Keel, ASCAP/Curb, ASCAP/
Farren Curtis. BMI/Mike Curb, BMI) WBM

DOES HE LOVE YOU (PKM, ASCAP/Goiden Reed.
ASCAP/New Clarion, ASCAP} WBM

DOWN ON MY KNEES (BMG, ASCAP) HL

DO YOU KNOW WHERE YOUR MAN IS {Artist Vision,
ASCAP/MCA. ASCAP/Maypop. BMI/Wildcountry, BM)

66

40

61

43

44
20

58

22

49

WBM/HL

EASIER SAID THAN DONE (Polygram Int'l, ASCAP/St.
Julien, ASCAP/Mighty Nice, BMI) HL

EASY COME, EASY GO (0-Tex, BMI/Acuff-Rose, BMI}
CPP/HL

EVERY LITTLE THING (Sony Cross Keys, ASCAP/
Tortured Artist, ASCAP/Bash, ASCAP/This Big. ASCAP)
HL

EVERY TIME | ROLL THE DICE (irving, BMI/
Hardscratch, BMI/WB, ASCAP/East 64th, ASCAP) CPP/
WBM

FALLIN' NEVER FELT SO GOOD (Patrix Janus, ASCAP/
WB, ASCAP) WBM

GOD BLESSED TEXAS (Square West, ASCAP/Howlin'
Hits, ASCAP) CPP

THE GRANO TOUR (A! Gallico, BMI/Algee, BMI) CPP
HALF ENOUGH (Englishtown, BMI/Longitude, BMI/Moon
& Stars, BMI) WBM/CPP

HAMMER AND NAILS (Polygram, ASCAP/St Julien,
ASCAP/Mommy's Geetar, BMI)

HE AIN'T WORTH MISSING (Songs Of PolyGram. BMI/
Tokeco, BMI) HL

HOLDIN' HEAVEN (Tom Collins, BMI/Music Corp. Of
America, BMI) HL/CPP

HURRY SUNOOWN (Warner-Tamerlane, ASCAP/Zomba,
BMI/WB, ASCAP/Denny Henson, ASCAP) WBM/CPP

1 DON'T CALL HiM DADDY (Engiishtown. ASCAP)

23 | FELL IN THE WATER (W.B.M., SESAC/Extra Innings,
SESAC/Warner-Tameriane, BMi/letf Stevens. BMI)
WBM

10 IF | DIDN'T LOVE YOU (Warner-Tameriane, BMI/
Minnesota Man, BMI/Bob White, ASCAP) WBM

67 1GOT A LOVE (Harlan Howard, BMi/Sony Tree, BMI} HL

62 I'LL CRY TOMORROW (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMY/
Patenrick. BMI) WBM/CPP

42 I'M NOT BUILT THAT WAY (Zomba, ASCAP/G.ID
ASCAP) CPP

29 1IN THE HEART OF A WOMAN (WB, ASCAP/Warner-
Tamerlane, BMi/Brupo, BMI) WBM

69 | WANT TO BE LOVED LIKE THAT (Sony Tree, BMI/
Warner-Tamerlane, BMI)

54 JANIE BAKER'S LOVE SLAVE (EM Blackwood, BMI/
Linde Manor, BMI) WBM

55 JUST ENOUGK ROPE {New Havea, BMI/Tom Collins,
BMI)

14 JUST LIKE THE WEATHER (Famous. ASCAP/Loyal
Dutchess, ASCAP/Lazy Kato, BMI) HL/CPP

53 KISS MEIN THE CAR (Great Cumberland, BMi/Diamong

Struck, BMI/Kicking Bird, BMI)

LET GO (Dickie Brown, ASCAP)

LOOKING OUT FOR NUMBER ONE (Sony Tree, BMI/Post

0Oak, BMI/WB, ASCAP/East 64th, ASCAP) WBM/HL

48 MAMA KNOWS THE HIGHWAY (Uncle Pete. BM!/
Foreshadow. BMI) CLM

59 MASTER OF ILLUSION (Tillis Tunes, BMI)

26 MERCURY BLUES (B-Flat, BMI/Tradition, BMI)

51 MOONLIGHT DRIVE-IN (Coburn, BMI/Nocturnal Eclipse,

6
32

BMI)

34 MY BABY LOVES ME (Sony Cross Keys, ASCAP) HL

31 MY SECOND HOME (Mike Dunn, ASCAP/Golden Reed.
ASCAP/Sony Tree, BMI) HL/WBM

25 NOTHIN' BUT THE WHEEL (Music Corp Of America,

BMI/Brand New Town, BMI/0Id Wolf, BMi) WBM/HL

NO TIME TO KILL (Blackened, BMI) CPP

ONE MORE LAST CHANCE (Benefit. BMI/Sony Cross

Keys. ASCAP) HL/WBM

7 ONLY LOVE (Careers-BMG, BMi/Murrah, BMI/Tom
Collins, BMI) HL/CPP

28 ON THE ROAD (Polygram Int'l, ASCAP/Ranger Bab,
ASCAP) HL

3 PROP ME UP BESIDE THE JUKEBOX (IF | DIE)
(Songwriters Ink, BM!/Texas Wedge, ASCAP) HL

38 QUEEN OF MY DOUBLE WIDE TRAILER (EMI
Blackwood, BMI/Linde Manor, BMI) WBM

15 RECKLESS (WB, ASCAP/lefi Stevens, BMI/Warner-
Tamerlane, BMI/Flying Dutchman, BMI) WBM

75 SHAME SHAME SHAME SHAME (BMG, ASCAP/Judy
Judy Judy. ASCAP/Harlan Howard, BMI/Sony Tree BMI)
HL

—en

18 SHE USED TO BE MINE (Sony Tree, BMI/Deerfield
Court, BMI) HL

50 SMALL PRICE (MCA, ASCAP/Music Corp. Of America
BMI}

73 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE
DREAMING) (Foreshadow, BMI)

4] SOMETHING'S GONNA CHANGE HER MIND (BMG,
ASCAP/Judy Judy Judy. ASCAP/Sony Tree, BMI}

57 SOON {Miss Pammy's, ASCAP/Wood Newton, ASCAP/

Himownself's, ASCAP/AMR, ASCAP/Sierra Home,
ASCAP)

71 STANDING OUTSIDE THE FIRE (Criterion, ASCAP/
Escudilla, ASCAP/Major Bob, ASCAP/No Fences, ASCAP)

60 TEXAS TATTOO (Nocturnal Eclipse, BMI/Union County,
BMI/BrahmSongs & Careers-BMG, BMI) HL

19 THANK GOD FOR YOU (Travelin’ Zoo, ASCAP/Beginner,
ASCAP) WBM

21 THAT WAS A RIVER (W.B.M., SESAC/Long Acre, SESAC/
Great Cumberland, SESAC/Diamond Struck, BMI/
Patenrick, BMI} WBM/CPP

13 THIS ROMEO AIN'T GOT JULIE YET (Warner-Tamerlane,
BMI/Taxicaster, BMt/Pickanbo, ASCAP) WBM

27 A THOUSAND MILES FROM NOWHKERE (Coal Dust
West, BMI/Warner-Tamerlane, BMI) WBM

16 TRASHY WOMEN (Rhythm Wrangler, BMI/Groper, BMI),

68 TRUE BELIEVER (Careers-BMG, BMI/Whistling Moon
Traveler, BMD HL

70 TWO STEPS IN THE RIGHT DIRECTION (Cirgle South
BMI/0n The Wall, BMI}

63 UNBREAKABLE HEART (Blue Gator, ASCAP)

36 WHAT MIGHT HAVE BEEN (Square West, ASCAP/
Howlin' Hits, ASCAP) CPP

2 WHAT'S IT T0 YOU (Stroudavarious, ASCAP/JKids

ASCAP/EMI April, ASCAP) CPP/WBM

35 WHY OION'T | THINK OF THAT (Polygram, ASCAP/
Ranger Bob, ASCAP/Unichappell, BMI) HL

33 WORKING MAN'S PH.D (Acuff-Rose, BMi/Careers-
BMG. BMI/BMG, ASCAP/Mickey Hiter. ASCAP) HL/CPP

74 YOU BABY YOU (Screen Gems-EMI, BMI/Coigems-EMI,
ASCAP/Swingtown. ASCAP/Bolee, ASCAP)
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Artists & Music

Complete List Of BMI’s Most
Performed Country Songs

The following is a complete list of this year's
most performed BMI country songs:
“Achy Breaky Heart”—Don Von Tress; Millhouse
Music
“All s Fair {n Love And War'—Robert Byme, Tim
Nichols; Bobworld Music, Bro ‘N Sis Music Inc.,
Fame Publishing Co. Inc., Hannah's Eyes Music Inc.
“Anywhere But Here"—Bob DiPiero, John Scott
Sherill; American Made Music, Brand New Town
Music, Little Big Town Music, Music Corp. of Amer-
ica Inc., Old Wolf Music
“Backroads"—Charles Major (SOCAN); Corner
Club Publishing Inc., (SOCAN)
“Billy The Kid"—Billy Dean, Paul Nelson; EMI-
Blackwood Music Inc., Great Cumberland Music
*Boot Scootin’ Boogie"—Ronnie Dunn; Alfred Av-
enue Music, Tree Publishing Co. Inc.
“Bubba Shot The jukebox"—Dennis Linde; EMI-
Blackwood Music Inc., Linde Manor Publishing Co.,
Right Key Music
“Burn Me Down"—Eddie Miller (deceased), Don
Sessions; Neta Johnston Music, Regent Music Corp.,
Roschelle Publishing Co., Vidor Publications Inc.,
WarnerBuilt Songs Inc.
“Could've Been Me'"—Reed Nielsen, Monty
Powell, Englishtown Music, Warner-Tamerlane Pub.
Corp.
“Dallas”
Corp.
“Don't Go Near The Water"—Jim Foster, Chapin
Hartford; Bleamus Music, Electric Mule Music Co.
Inc.
“Don’t Let Our Love Start Slippin’ Away"—Vince
Gill, Pete Wasner; Benefit Music, Foreshadow Songs
Inc., Uncle Pete Music
“Drive South”—John Hiatt; Lillybilly Music
“Even The Man In The Moon Is Cryin’ "—Don
Cook; Tree Publishing Co. Inc.
“Every Second”—Gerald Smith; 0-Tex Music
“Except For Monday"—Reed Nielsen; Englishtown
Music
“Five 0'Clock World"—Allen Reynolds; Screen
Gems-EMI Music Inc.
“Going Out Of My Mind"—Kostas, Terry McBride;
Seven Angels Music, Songs Of McRide, Songs Of
PolyGram International Inc.
“Gone As A Girl Can Get"—IJerry Max Lane, Big
Olio Music, Jerry Max Music, 0-Tex Music
“The Greatest Man 1 Never Knew"—Layng Mar-
tine, Jr.; Layng Martine, Jr. Songs
“| Saw The Light"—Lisa Angelle, Andrew Gold;
Sister Elizabeth Music, Stuggosongs
“| Still Believe In You"—Vince Gill; Benefit Music
“I Want You Bad (And That Ain't
Good)"—Jackson Leap; Harlan Howard Songs
*I Wouldn't Have It Any Other Way"—Aaron Tip-
pin; Acuff-Rose Music Inc.
“I'm In A Hurry (And Don't Know Why)""—Roger
Murrah; Murrah Music Corp.
“If 1 Didn't Have You"—Max D. Barnes, Skip
Ewing; Acuff-Rose Music inc., Hardscratch Music,
Irving Music Inc.
“If There Hadn't Been You"—Ron Hellard, Tom
Shapiro; Careers-BMG Music Publishing Inc.
“If Your Heart Ain't Busy Tonight"—Tom Shapiro,
Chris Waters
“In A Week Or Two"—James House; Mad Women
Music
“Is There Life Out There"—Rick Giles
“It Only Hurts When | Cry”—Roger Miller (de-
ceased), Dwight Yoakam; Adam Taylor Music,
Warner-Tamerlane Pub. Corp.
“Jesus And Mama"—James Dean Hicks, Danny
Mayo; Tom Collins Music Corp.
“Let Go Of The Stone”Max D. Barnes; Hard-
scratch Music
“Letting Go"—Doug Crider, Matt Rollings; Warner
Tamerland Pub. Corp., Zesty Zacks Music
“Lord Have Mercy On The Working
Man"—Hostas; Songs of PolyGram international
Inc.
“Love’s Got A Hold On You"—Carson Chamber-
lain, Keith Stegall; Acuff-Rose Music Inc., Just Cuts
Music, Warner-Tamerlane Pub. Corp.
“Neon Moon'—Ronnie Dunn; Tree Publishing Co.
Inc.
“No One Else On Earth"—Stewart Harris; Edisto

Keith Stegall; Warmer-Tamerlane Publ.

Sound International, Tree Publishing Co. Inc.
“Norma Jean Rifey"—Rob Honey, Monty Powell,
Dan Truman; Dan Truman Music, Mountain Green
Music, Music Corp. of America Inc., Resaca Beach
Publishing, Starstruck Angel Music Inc., Warner-Ta-
merlane Pub. Corp.

“Nothing Short Of Dying”—Travis Tritt; Post Oak
Publishing, Tree Publishing Co. Inc.

“Now That's Country”—Marty Stuart; Songs of
PolyGram International Inc.

“‘Nowhere Bound"—Jules Medders, Monty Powell;
Conasauga Troubadours Music, Resaca Beach Pub-
lishing, Warner-Tamerlane Pub. Corp.

“Old Flames Have New Names”—Bobby Brad-
dock, Rafe Van Hoy; Royzboyz Music, Tree Publish-
ing Co. Inc.

“Only The Wind"—Chuck Jones, Tom Shapiro
“Outbound Plane”—Nanci Griffith; Irving Music
Inc., Ponder Heart Music

“Passionate Kisses"—Lucinda Williams; Lucy
Jones Music, Nomad-Noman Music, Warner-Tam-
erlane Pub. Corp.

“Past The Point Of Rescue”—Michael Hanly
(PRS); Foreshadow Songs Inc., Stainless Music
Corp.

“Queen Of Memphis"—Dave Gibson, Kathy Lou-
vin; Nocturnal Eclipse Music, Tillis Tunes Inc., Union
County Music

“Runnin’ Behind"—Ed Hill New Haven Music
“Shake The Sugar Tree"—Chapin Hartford; Tree
Publishing Co. Inc.

“Ships That Don't Come In"—Dave Gibson, Paul
Nelson; Maypop Music, Warner-Tamerlane Pub.
Corp.

“So Much Like My Dad"—Bobby Emmons, Chips
Moman; Attadoo Music, Chips Moman Music, Right-
song Music Inc.

“Some Kind Of Trouble”—Don Potter; Sheep in
Tow Music
“Something In Red”
sic USA
“Somewhere Other Than The Night"—Kent Blazy;
Sophie’s Choice Music

“Sure Love”—Hal Ketchum; Foreshadow Songs
Inc., Songs of PolyGram International Inc.

“Take A Little Trip”"—Ronnie Rogers, Mark Wright,
EMI-Blackwood Music Inc., Maypop Music

“Take It Back—Hristy Jackson; Fever Pitch Pub-
lishing

“Take It Like A Man"—Tony Haselden; Millhouse
Music

“Take Your Memory With You"—Vince Gill, Bene-
fit Music

“That's What | Like About You"—John Hadley;
Tree Publishing Co. Inc.

“There Ain't Nothin' Wrong With The Ra-
dio"—Buddy Brock, Aaron Tippin; Acuff-Rose Mu-
sic Inc.

“This One’s Gonna Hurt You (For A Long, Long
Time)”—Marty Stuart; Songs of PolyGram Interna-
tional Inc., Tubb's Bus Music

“The Tips Of My Fingers"—2Bill Anderson, Cham-
pion Music Corp., Tree Publishing Co. Inc.

“Two Sparrows In A Hurricane”—Mark Alan
Springer; Murrah Music Corp.

“Walkaway Joe"—Vince Melamed; Patrick Joseph
Music Inc., Warner Tamerlane Pub. Corp.
“Warning Labels"—Oscar Turman; Tree Publish-
ing Co. Inc.

“Watch Me"—Tom Shapiro; Diamond Struck Mu-
sic, Great Cumberland Music, In The Air Music
“What Kind Of Love” Will Jennings, Roy Orbison
(deceased); Blue Sky Rider Songs, Orbisongs
“When She Cries"—Sonny Lemaire; Sun Mare
Music Publishing

“Wild Man"—Rick Giles; Diamond Struck Music,
Great Cumberland Music, Patenrick Music

“The Woman Before Me"—Jude Johnstone; Mad
Jack Music

“A Woman Loves"—Rick Giles; Diamond Struck
Music, Great Cumberland Music, Patenrick Music
“Wrong Side Of Memphis"—Matraca Berg, Gary
Harrison; Patrick Joseph Music Inc., Warner-Tamer-
lane Pub. Corp.

“You And Forever And Me"—Stewart Harris;
Edisto Sound International, Tree Publishing Co. Inc.

Angela Kaset; Coburn Mu-

{ Classical

KEEPING
SCORE

by Is Horowitz

PRIMING THE PUMP: Forty-eight recording
projects devoted to contemporary American musie
will benefit from grants, totaling $560,000, distrib-
uted this year by the Aaron Copland Fund for Music.
More than 30 labels, both major and indie, share in
the distribution.

The fund, established by the estate of the late com-
poser and bolstered by continuing royalties earned
by his own music, awards additional grants to aid live
performances of American music (Billboard, May 29).

The recording awards panel considered 250 pro-
posals, seeking a total of more than $5 million, for this
year’s awards, says Ellis Freedman, executor of the
Copland estate. Grants, which supplement resources
committed by record-company or outside sponsors,
ranged from $2,000 to $30,000.

Who are the seven members of the selection panel?
The fund isn’t saying, to insulate them from proselyt-
izing.

Three label projects were awarded top money
grants: London’s Argo for a set of Roger Sessions
symphonies performed by the American Composers
Orchestra; BMG Classices for a William Bolcom dise
played by the St. Louis Symphony Orchestra; and the
Louisville Orchestra for works by David Dzubay,
Tania Leon, and Ellen Taaffe Awillich, among oth-
ers, to be released on its own First liditions label.

An EMI Classics recording of compositions by
John Corigliano, Lukas Foss, and Joseph
Schwantner with the St. Paul Chamber Orchestra
was awarded $25,000. A similar amount goes to Deut-
sche Grammophon to help finance an album of works

by Morton Feldman.

New World Records gets $20,000 for an opera by
Hugo Weisgall, as does Harmonia Mundi for a Utah
Symphony recording of works by Richard Daniell-
pour and George Perle.

Substantial grants also went to help finance record-
ings by Cedille Records, Bridge, Koch International,
MusicMasters, Albany Records, Koss Classics, Delos,
Channel Classies, Gasparo, Centaur, GM Recordings,
New Albion, and 0.0. Dises. A number of the labels
cited won multiple grants.

While the bulk of Copland Fund money goes to sup-
port new recordings, some is earmarked for CD reis-
sues of appropriate LP material not currently availa-
ble.

The Copland Fund, administered by the American
Music Center in New York, expects to award up to
$500,000 annually for recording projects. Applications
for 1994 grants must be postmarked by next Jan. 14.
For further information, eall (212) 366-5260 after Nov.
1

COMPOSING DIFFERENCES: Music publishers
sign composers. Right? That’s their job.

But now, major classical labels. facing up to the glut
of standard repertoire on CD and shifts in consumer
taste, are also looking for more formal alliances with
composers. They are particularly interested in com-
posers winning favor among younger listeners, to help
refresh an aging and traditional demographic.

The most striking recent example is the signing by
Elektra-Nonesuch of Philip Glass to an exclusive
contract for first-recording rights to his music. The
dynamics of the industry suggest that there will be
more such signings, even if the deals call for a more
limited body of work. At the very least, labels are be-
coming much more hospitable to today’s composers.

(Continued on next page)

Jeyy
BIUE
NOTES

by Jeff Levenson

IN WHAT COULD BE a flash point in the matura-
tion of jazz, Black Entertainment Television has
announced plans to begin a 24-hour cable jazz channel
(Billboard, Oct. 2). The channel will be sponsored by
advertisers and marketed as an a la carte service
available to local operators and cable subscribers.

Is this a sign that jazz is about to become a main-
stream music, constituting more than a single-digit
slice from the popular-music sales pie? Could very
well be.

The questions below probably can’t be answered
fully now, not until “BET On Jazz” gets itself opera-
tional in the fall of ’94. But that doesn’t mean we
shouldn’t ask them now. A number of industry insid-
ers are already pondering the implications of a brave
new world where jazz achieves respect, legitimacy,
and regular TV «ir time. Whew! Heady stuff.

Since, historically, various broadcast and print me-
dia have had their problems knowing what to do with
this musie, let’s view the following as an invitation to
consider BET’s decision from all angles—theirs, the
labels’, viewers’, and musicians’. Though some of
these questions have been addressed in part by Ro-
bert Johnson, BET president/CEO, they bear re-
peating. The overall picture undoubtedly will come in
clearer in the years ahead. Here goes:

e Will BET monitor or govern standards of de-
cency regarding video imagery, specifically the kind

of denigrating imagery too often seen in rock and rap
videos?

» Will jazz on TV need to resort to the dreaded T&
A game plan in order to attract viewers?

» Will too much be made of predictable jazz iconog-
raphy, like saxophone phalli, smoky nightclubs, free-
floating berets, and slinkily attentive females?

* Will jazz become a tattoo-friendly music?

* How will large and small labels, which routinely
measure success by unit sales in the 20,000-25,000
range, finance the production of artists’ videos?

» Will jazz artists insist that their labels budget vid-
eos for them?

* Will those artists make music grounded in the
knowledge that visualization is now a creative objec-
tive?

» Will labels sign some artists over others because
they are telegenic?

e Will the absence of label-generated videos mean
that viewers will see a preponderance of performance
footage, such as ready-made festival pieces?

* How will jazz on TV affect attendance at jazz
clubs?

» At the retail counters?

* Will cutting-edge jazz, obviously devoid of sub-
stantial label (or consumer) support, get its share of
programming opportunities?

* Will jazz on TV parallel jazz on commercial radio,
in which the pop side of the jazz spectrum receives the
greatest representation?

» Will the network’s definition of jazz expand or
contract the category?

* Will “BET On Jazz” help jazz labels grow?

e Will “BET On Jazz"” help jazz music grow?

e How much will this channel cost, and will it be af-
fordable to lowly jazz eritics who are slow to relinquish
the primacy of sound?
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... for Lovers
of Great Jazz.
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Gene Ammons, Willie Bobo, Jimmy Witherspoon
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PRESSURE Reuisit the roofs of fusion under

pressure,. produced by and featuring Ronnie Laws.

Available for the
first time on CD and of course,
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KEEPING SCORE

(Continued from preceding page)

To some extent the trend is well
under way, with the establishment
by some majors of subsidiary im-
prints that focus on contemporary
music they hope may become chan-
nels to a new mainstream. Glass’
own participation, primarily as tal-
ent scout, in Point Records, a wing
of Philips Classics, is an example.
So is BMG Classics’ new Catalyst
label, under the A&R guidance of
Tim Page, and London’s Argo.

Nonesuch, of course, has been in
the vanguard of the movement for
years. And many indies, among
them labels such as CRI, New
Albion, and Bridge, have long been
committed to new music.

In a recent conversation, Philips
A&R chief Costa Pilavachi said he
is now spending much more of his
time looking for worthy new music.
While the search for potential su-
perstar performers continues, the
emphasis, to an increasing degree,
is shifting to the creator rather
than the interpreter.

It’s a much more daunting chal-
lenge, Pilavachi says. Long experi-
ence provides guidelines, and some
confidence, in judging an artist’s
potential; even then, the misses far
outweigh the hits. But it’s a lot
tougher to judge the potential of
fresh and often experimental new
music, he admits.

Still, like other majors, Philips is
devoting a growing share of its
budget to new and under-recorded
music. For all of them, the vision of
finding another Gorecki Third
Symphony, or a reasonable facsim-
ile, continues to beckon.

Under Glass’ pact with None-
such, the label will rrecord a batch of
his newer compositions, among
them the opera “Orphee,” the com-
plete string quartets as performed
by the Kronos Quartet, and a new
theater piece with Robert Wilson.
New recordings of older Glass
works will also be made, including
his opera on Gandhi, “Satyagraha.”

The new relationship kicks off
this month with the release of a new
recording of Glass’ “Einstein On
The Beach,” which restores some
material aborted in the original re-
cording. Other new recordings will
be released over the next few
months. The Glass tie will be
strengthened further by separate
deals giving Nonesuch reissue
rights to selected titles that ap-
peared on smaller labels over the
years.

PASSING NOTES: Dorian’s new
recording by The Baltimore Con-
sort, “La Rocque 'n’ Roll,” is the
50th CD produced by the label at
the Troy Music Hall, the upstate
New York venue highly praised for
its acoustic properties. The early-
musie group will perform in a fund-
raiser at the hall Oct. 22, to aid its
concert operations.

Alan Hovhaness was on hand last
week when Delos recorded his
“Mysterious Mountain,” “And God
Created Whales,” and “Celestial
Fantasy” with the Seattle Sym-
phony under Gerard Schwarz. De-
los president Amelia Haygood was
also there, with a cake (no, she didn't
bake it) to help celebrate the com-
poser’s 82nd birthday.

The new disc will be rush-proc-
essed for early release.

Billboard.-
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Tun Jazz Albums.

2 WKS. AGO

WEEKS
ON CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPORTS.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL
b ——

TITLE

* x4 NO.1 » » %
MILES DAVIS & QUINCY JONES  WARNER BROS. 45221

3 weeks at No. 1
LIVE AT MONTREUX

HORACE SILVER  cowumBia 53812

IT'S GOT TO BE FUNKY

NATALIE COLE  ELEKTRA 61496

TAKE A LOOK

NINA SIMONE  ELEKTRA 61503

A SINGLE WOMAN

DON PULLEN & THE AFRICAN-BRAZILIAN CONNECTION

b8 BLUE NOTE 89233/CAPITOL ODE TO LIFE
JOSHUA REDMAN  WARNER BROS. 45365
WISH
22 | 3 | THE BENNY GREEN TRIO  BLUE NOTE 84467/CAPITOL
THAT'S RIGHT

ERNESTINE ANDERSON  QWEST 45249/REPRISE

NOW AND THEN

gl Bl - [g [
B

11| 5 | CHARLES FAMBROUGH cri67235
BLUES AT BRADLEY'S
1225 NNENNA FREELON  coLumBIA 53566
HERITAGE
11 | 7 | 17| DAVEGRUSIN Grpo7is
HOMAGE TO DUKE
12 | 4 | 13| JOEY DEFRANCESCO  coLumia 53805
LIVE AT THE FIVE SPOT
@ 18] 3 | 44 JOHNSON  verves14 454
LET'S HANG OUT
JEFF BEAL  TRILOKA 7197
14 149 . THREE GRACES
15 | 9 | 19| MICHEL CAMILO  coLumsia 53754
RENDEZVOUS
24 | 3 | RANDY WESTON/MELBA LISTON  ANTILLES 519 269/
VOLCANO BLUES
JOE SAMPLE R :
17 11527 WARNER BROS. 45209 LY
Vi
NEW p INCE JONES  inTuITION 3087 T S
19 17131 JOE HENDERSON  veRvE 517674
SO NEAR, SO FAR
20 | 10| 13| JAZZ FUTURES  nNovus 63158/RCA

LIVE IN CONCERT

STANLEY TURRENTINE  MUSICMASTERS 65103

IF 1 COULD

KEVIN MAHOGANY  EnJA 7097/KOCH

DOUBLE RAINBOW

CBE
:

VARIOUS ARTISTS

NEW p- P30 T HE ORIGINAL JAZZ MASTERS SERIES VOLUME |
24 13| 9 ROBERT HURST
DiW 57298/COLUMSIA _ ROBERT HURST PRESENTS: ROBERT HURST
25 | 19 | 19 | KEITHJARRETT TRIO Ecms13072
BYE BYE BLACKBIRD |
TOP CONTEMPORARY JAZZ ALBUMS..
A A% NO. 1T » o »
115 FOURPLAY  wWARNER BROS. 45340 at No. 1
BETWEEN THE SHEETS
2 7 | 13| GEORGE BENSON  waRNER BROS. 26685
LOVE REMEMBERS
3 31 DAVE KOZ  capitoL 98892
LUCKY MAN
4 4|9 PAT METHENY  GEFFEN 24601
THE ROAD TO YOU
5 519 GEORGE HOWARD  crr 9724
WHEN SUMMER COMES
@ 7 | 7 | JEAN LUC PONTY  arianTic 82500
NO ABSOLUTE TIME
7 6 | 13| ARTPORTER  VERVE FORECAST 517 997/VERVE
STRAIGHT TO THE POINT
1213 STANLEY CLARKE  epic 47489
EAST RIVER DRIVE
@ 11| 9 | PETERWHITE  sin-DROME 1807
PROMENADE
10 | 8§ | 23| THE JAZZMASTERS FEATURING PAUL HARDCASTLE  vc 202]
THE JAZZMASTERS
SPY YRA
(AD|Newp ROG e DREAMS BEYOND CONTROL
1715 JOHN PATITUCCI  GrP9725
ANOTHER WORLD
@ 15| 5 | WARREN HILL  Rrcass321
DEVOTION,
14 | 9 | 13| THERIPPINGTONS Gcreo718
LIVE IN LA,
JEFF LORBE E
15 | 1023 R VERVE FORECAST 517 998/VERVE WORTH WAITING FOR |
REA
NEW ) CHICK COREA ELEKTRIC BAND Il Grp 9731 D T
KENNY GA R 6
17 |14 1 43 G ARISTA 18646 EREATIESS
NEWD BELA FLECK AND THE FLECKTONES
WARNER BROS. 45328 THREE FLEW OVER THE CUCKOQ'S NEST
M CHAPPEL
19 {19 7| JMC L REAL MUSIC 0137 OVERETHER oD
TRAIGHT AHEAD
20 |16 11| STRAIG ATEANTICIS2492) BODY & SOUL
S OF A M
21 |13/ 17| PIECES OF A DREA MANHATTAN 81496/CAPITOL e
MY
22 |21 7| M HASLIP  GRpP9726 R
LEE RITENOUR 7
23 [ 18129 OUR  creoso WES BOUND
NEW) HOLLY COLE TRIO  MANHATTAN 81198/CAPITOL NEESIore [N (5
25 |20 ’ 23 | MICHAEL FRANKS  Rreprise 45227

DRAGONFLY SUMMER

D Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. & RIAA certification for sales of 1 million units with each additional million
indicated by a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl

available.

1993, Billboard/BPI Communications.
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o Top Glassical Albums.

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE SALES REPORTS.

TITLE ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

* % x NO. 1 » x %

| ﬂ/rf,’ff:&fw'&j b "

THIS WEEK
2 WKS. AGO
WKS. ON CHART

Sk Ll

g |

- ——— 1 73 GORECK{: SYMPHONY NO. 3  NONESUCH 79282 31 weeks at No. 1
il a“;'f i UPSHAW, LONDON SINFONIETTA (ZINMAN)
A IF YOU LOVE ME  LONDON 4362672
il i 2128 CECILIA BARTOLI
£ Hf i 3 3033 AN ENGLISH LADYMASS  HARMONIA MUNDI (FRANCE) 907080
= r ANONYMOUS FOUR
. - 4 | 4 |150| 'NCONCERTA  LonDON 4304332
5 CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
5 97 HOVHANESS: MOUNT ST. HELENS  DELOS DE3137
SEATTLE SYMPHONY (SCHWARZ)
6 6 | 43 TOUS LES MATINS DU MONDE  vALOIS V4640/HARMONIA MUND!
JORDI SAVALL
: 7 12175 ROSSINI HEROINES  LoNDON 436075
4 CECILIA BARTOLI
8 |83 ANCIENT MUSIC FOR A MODERN AGE  Rca61868
SEQUENTIA
9 5115 SENSUAL CLASSICS  TELDEC 90055-2
VARIOUS ARTISTS
1071 GORECKI: STRING QUARTETS 1 & 2 NONESUCH 79319-2
KRONOS QUARTET
MOZART: ARIAS  LONDON 430513
11 11s5|7 CECILIA BARTOLI
12 |14 s MADE IN AMERICA  SONY CLASSICAL 53126
YO-YO MA
13138l9 RACHMANINOFF: PIANO CONCERTO NO. 3  Rrca61548-2
EVGENY KISSIN
14 |10 11| UN COEUR EN HIVER  ERATO 45920-2
KANTOROW , MULLER, ROUVIER
15 [ 171 5 HANDEL: SEMELE  ©bG 4357822
KATHLEEN BATTLE
16 [11ln GLASS: ITAIPU  SONY CLASSICAL SK46352
ATLANTA SYMPHONY (SHAW)
17 | 13| 23 HEAVY CLASSIX  ANGEL 64769

VARIOUS ARTISTS

PHILIP GLASS: LOW SYMPHONY  POINT MUSIE 4381502/PHILIPS
BROOKLYN PHILHARMONIC (DAVIES)

ON YOOLIS NIGHT  HARMONIA MUNDI 907099

—
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=
w
=

—
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=
'_n.,
>
@)
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ANONYMOUS FOUR

20 1211 3 BARTOK: CONCERTO FOR ORCHESTRA  RCA 61504
CSO/REINER
21 [ 191 13 PERGOLESI: STABAT MATER  LONDON 4362092
ANDERSON/BARTOLI/DUTOIT
22 | 2|5 GLASS: VIOLIN CONCERTO DG 4370912

VIENNA PHILHARMONIC

20| 19 GORECKI: BEATUS VIR  ARGO 4368352/DECCA
CZECH PHILHARMONIC ORCH. (NELSON)

: 2731 5 THE ULTIMATE OPERA COLLECTION 2 ERATO91715-2
T VARIOUS ARTISTS

TN NEW | WOODY ALLEN CLASSICS  Son CLASSICAL SKs3549

N
[ox]

[
-

N
o

VARIOUS ARTISTS

TOP GROSSOVER ALBUMS..

442 157-2/4 =38 238-2 434 920-2

* x* NO. 1 * x %
1 513 THE PUCCINI ALBUM  ANGEL 54801 1 week at No. 1
JOHN BAYLESS
Fuphony by TRIT 2 1119 UNFORGETTABLE  SONY CLASSICAL SK 53380
| t.ﬂ'w e b BOSTON POPS (WILLIAMS)
i paral
| 3 2197 PAVAROTTI & FRIENDS  LONDON 4401002
I VARIOUS ARTISTS
L 4 6515 KIRI ON BROADWAY  LONDON 4402802
KIRI TE KANAWA
5 4| a7 KIiRI SINGS KERN  ANGEL 54527
KIRI TE KANAWA
6 3 |51 THE KING AND | PHILIPS 4380072
HOLLYWOOD BOWL ORCHESTRA (MAUCERI)
7 INEWP BERNSTEIN: ON THE TOWN  0G 4375162
LONDON SYMPHONY ORCHESTRA (THOMAS)
8 7 | 85 HUSH  SONY MASTERWORKS SK 48177
YO-YO MA/BOBBY MCFERRIN
438685-2/4 438 150-2 438 623-2 g | g |9 | ELMER BERNSTEIN BY ELMER BERNSTEIN OENON CO.75288/ALLEGRO
ROYAL PHILHARMONIC POPS (BERNSTEIN)
ILLUSIONS  LONDON 4367202
10|93 UTE LEMPER
11 {1l DIVA!  siLva AMERICA 1007/KOCH INTERNATIONAL
LESLEY GARRETT
o s en BT — HOLLYWOOD'S GREATEST HITS: VOL. 2 TELARC 80319
PHILIPS Zupis v P !'C'::'T' @ MERCURY bk CINCINNATI POPS (KUNZEL)
' - LIVING PRESENCE 13 | 12| 51 | KURT WEILL SONGS: VOL. Il 1onoon 4364172
Usic UTE LEMPER
14 |7 ANNIE LAURIE: FOLKSONGS OF THE BRITISH ISLES EMI CLASSICS 54904
S — THE KING’S SINGERS
oL
15 | 15| »3 ANDREW LLOYD WEBBER: LOVE SONGS  SiLvA AMERICA 1022/KOCH INT'L
Crassics LESLEY GARRETT
& la11 © 1993 PolyGram Records, Inc. | g @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. 4 RIAA certification
for sales of 1 million units with each additional mullion indicated by a numeral following the symbol. All albums
available on cassette and CD. *Asterisk indicates vinyl available. © 1993, Billboard/BPI Communications.
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9 Years Of Change On Hot Latin Tracks;
Warner’s Plans For Continental Label

FIVE YEARS LATER: Has the Hot
Latin Tracks chart changed all that
much since being reinstated in Sep-
tember 19887 You bet. Take the Oct.
15, 1988, chart, for example. The No. 1
song that week? “Maria,” by Franco,
who was then recording for Peerless.

Unhappily, Franco does not appear
on this week’s chart. But neither do the
other nine artists that made up that
first top 10. Well-known acts such as
Eydie Gorme and Roberto Carlos,
who sat at No. 2 with “Sentado A La
Vera Del Camino,” are absent this
week. So are Angela Carrasco,
Emmanuel, Marisela, Yolandita
Monge, Veronica Castro, Lucia Mén-
dez, Isabel Pantoja, and Raphael.

Fact is, only nine of the next 30 art-
ists that rounded the Hot Latin Tracks
five years ago appear on this week’s
chart. They are Luis Enrique, Mi-
jares, Braulio, Ricardo Montaner,
Los Bukis, Daniela Romo, Vicente
Fernandez, Luis Miguel, and Gil-
berto Santa Rosa. Six are primarily
pop ballad acts, with two salseros and
one ranchero. In fact, 33 of the 40
tracks back then were pop, with three
salsa entries, three ranchera numbers,
and one merengue title filling out the
total. Uptempo tracks accounted for 12
of the top 40 songs.

Pop still dominates the Hot Latin
Tracks, with 25 entries this week. But
now the once-overprocessed genre is
pleasingly glazed with R&B, dance,
and rock overtones. Five tracks are
salsa, followed by four ranchera num-
bers, three merengue thumpers, two
Tejano tunes, and one banda song.
There are 15 acts that did not appear
on the Hot Latin Tracks two years ago,
five of which had no chart history at the
beginning of the year. In addition, 17
songs on this week’s Hot Latin Tracks
could be considered upbeat.

And what of the share split among
labels? Back in October 1988, CBS Dis-
cos—now Sony Discos—led the way
with 10 singles, followed by EMI—now
EMI Latin—with seven, RCA/Ariola
with seven, and TH-Rodven—now
Rodven—with three. This week, Sony
and EMI front the pack with 11 each.
Fonovisa, which did not exist five years
ago, and Rodven have five singles
apiece. Distributed labels were counted
for the aforementioned singles tally
since, in effect, these were the compan-
ies promoting the singles. The most
startling stat is that 32 of the 40 slots
on this week’s Hot Latin Tracks are
controlled by only four labels.

Also interesting is how the average
chart life of a song on the Hot Latin
Tracks has decreased dramatically in
five years, from slightly more than nine
weeks to fewer than six weeks. Less
clear is the effect that a single’s
shorter chart life has on album sales.
What is obvious, however, is that the
U.S. Latino radio market is much more
fluid than many industry observers
would believe—and that Sony and EMI
Latin currently are the top radio la-
bels. Question is, will the Hot Latin
Tracks’ switch to BDS early next year
alter the song mix, and thus the label
mix? Stay tuned.

WARNER/CONTINENTAL Part
II: The price tag for Warner Music

[T

by John Lannert

Intl.’s recent purchase of Continental
Records is believed to have been
around $30 million, a sizable portion of
which was used to retain Continental’s
prominent acts, as well as update the
company’s modus operandi.

Sources close to Continental super-
stars Leandro & Leonardo say the
duo’s new five-year contract, which
calls for five Portuguese-language and
two Spanish-language albums, may
bring a whopping $10 million, provided
the act maintains its current sales
pace. The pair’s first six albums (the
last four with Continental) have sold 8
million units.

FUENTES ON TOP 20: MTV Latino
has tapped Daisy Fuentes to be host
of the channel’s video countdown pro-
gram “Top 20 MTV.” She also will be
hosting specials and MTV Latino road
shows shot on location throughout La-
tin America. Additionally, Fuentes will
continue to host the syndicated Span-

MTV LATINO VJs

ish-language video show “MTV Inter-
nacional,” as well as various U.S. pro-
grams such as “Beach MTV” and
“Rock N’ Jock.” She is the only VJ to
be on MTV Latino and MTV U.S.

MTV Latino also has named several
Vs, including Ruth Infarinato, Gon-
zalo Morales, and Alfredo Lewin,
who also is the lead singer of Chilean
pop/rock outfit Diva.

NATIONAL ROCK REVIVAL in
Argentina? Thanks to the film “Tango
Feroz,” whose soundtrack has sold
more than 250,000 copies, the domestic
rock industry seems to have taken an
upturn. BMG Argentina has signed the
whole cast of upstart artists that ap-
peared in the movie, including La
Guardia Del Fuego, Cain-Cain, and
Antonio Birabent. Meanwhile, Micro-
fén has reissued the only recording by
Tanguito, the Argentinian rock pio-
neer on whom the movie is based.
What's more, Gustavo Yankele-
vich, programming director of Argen-
tinian channel Telefé, has added a cult-
rock show, “La Cueva” (in honor of the
club where Tanguito performed in the
late ’60s). It is being hosted by Bira-
bent, the son of local rock hero Moris.
Domestic rock is not the only genre
breaking in Argentina, however. Reg-

gae is finding an audience as well, with
Los Pericos’ “Big Yuyo” now having
surpassed 120,000 units. On Sept. 18, a
local rendition of Reggae Sunsplash
featuring Los Pericos debuted by fill-
ing the 6,000-seat Obras Stadium.
Rounding out the bill were Gregory
Isaacs, Pablo Moses, and 809 Band.

Three days later, Pato Banton and
the Reggae Revolution Group drew
500 spectators to rock club Prix D’Ami.
On Sept. 25, Yellowman and Black
Uhuru attracted a sellout crowd of
6,000 to a basketball arena in Vélez
Sarsfield Stadium.

EXPOMUSICA TO SOAR: The 10th
edition of Expomusica, considered one
of the biggest music industry fairs in
South America, is poised to be the larg-
est-ever exhibition when it kicks off
Tuesday (5) in the Pavilhdo Da Bienal
in Sao Paulo.

The six-day event is expected to
draw 30,000 visitors attracted by the
latest in musical instruments and audio
and studio technology. Also geared to
set up shop are numerous music-re-
lated firms involved in publishing, mer-
chandising, and professional lighting,

Revenue from the expo is expected
to be about $35 million, which com-
prises about 25% of the annual income
for participating companies. The fair is
being produced by Abemiisica, an or-
ganization that represents the musical
instrument manufacturers. Its presi-
dent is Roberto Weingrill, owner of
Weril, Brazil’s biggest instrument-
maker, which specializes in brass and
reed instruments.

P OLYGRAM LATINO LINKS with
Sonografica: PolyGram Latino has
entered a distribution deal with Vene-
zuelan imprint Sonografica, whereby
PolyGram will distribute Sonografica
product in the U.S., Mexico, and
Puerto Rico.

Sonografica is expected to release
new albums this month by Yordano,
Sergio Pérez, Barranco, Karolina,
and Urbanda. Hit product will be com-
plemented with greatest hits packages
(“De Coleccién”) from Carlos Mata,
I1an Chéster, Rudy La Scala, and
Franco de Vita, among others. A
multi-artist compendium, “Los Cinco
De Coleccién,” will include one hit and
one previously unreleased track from
five Sonografica artists.

MISCELLAN EA: Xuxa is negotiat-
ing to buy a cable TV channel in
Buenos Aires. She currently is study-
ing Japanese in preparation to take her
“Show Da Xuxa” to Japan ... British
& Intl. Artists has inked Spanish bal-
ladeer Bertin Osborne and Alma Ro-
cto—this year’s U.S. OTI representa-
tive—to booking contracts ... Un
fuerte aplauso to pop station WQBA-
FM Miami, which has kicked off a
weekly jazz program called “Sazén.”
The hourlong show, which will be
slanted toward Latino and Brazilian
sounds, is hosted by Miami Film Festi-
val director Nat Chediak . . . “El Man-
isero,” a new Barcelona-based maga-
zine dedicated to Afro-Caribbean
grooves, bowed last month with re-
ports on Celia Cruz and RMM honcho

(Continued on next page)
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LATIN NOTAS

(Continued from preceding page)

Ralph Mercado ... Frankie “Mr.
Lucky” Halfacre, host of “Explora-
tion In Jazz’N’Blues” on WRBP
Youngstown, Ohio, is looking for Latin
Jjazz service.

CHART NOTES: In case you have
not noticed, Gloria Estefan’s “Mi
Tierra” reached No. 5 on Billboard’s
Club Play chart. As often mentioned in
this column, a prime avenue for Latino
acts to reach a wider audience is via the
clubs. The new house and tribal mixes
of Estefan’s guagua-congo “Tradicion”
are positively compelling, and they
might even prompt perspicacious hip-
swayers to check out the original vibe.

In the meantime, 4th & B'way/ Poly-
Gram Latino has shipped “La Playa”
by Mangni, a slick bilingual Dominican
rapper who bobs and weaves over a
brassy, Afro-Cuban/hip-hop mesh he
has baptized “Fonquette.”

New on the Hot Latin Tracks chart
at No. 35 is “Nunca Dejes De Sofar,”
the smashing title track of the label de-
but from Rodven’s kiddie act Roxie Y
Los Frijolitos. This effervescent, elec-
tronic pop entry is top 10 bound. The
group is set to perform Nov. 27 at

Knott’s Berry Farm in California . ..
Also making its Hot Latin Tracks bow
is Fonovisa banda act Banda Toro,
whose festive cover of Paper Lace’s
1974 chart-topper “The Night Chicago
Died” (“La Noche Que Murié Chi-
cago”) ratchets up to No. 37 with a bul-
let ... Cristian’s “Nunca Voy A Olvi-
darte” rebullets in its fourth week at
No. 1, but José Y Durval (“Guada-
lupe”) and Luis Miguel (“Hasta Que
Me Olvides”) are beginning to close in
... By reaching No. 10 this week, Los
Hermano Rosarios’ “Morena Ven” is
perhaps in a league of its own, for it is
the only merengue top 10 hit in recent
memory not recorded by Karen label
mate Juan Luis Guerra Y 4.40 ...
Emilio Navaira’s latest album,
“Southern Exposure,” reached No. 39
on Billboard’s Heatseekers album
chart in the Sept. 25 issue.

ON THE ROAD: Paul McCartney
has accepted an invitation from the
mayor of Curitiba, Brazil, to perform
there either Dec. 4 or Dec. 7. During
his stay in Curitiba, McCartney will at-
tend a performance of the opera “Li-
verpool Oratorio,” produced by Grupo
de Teatro Guaira ... Michael Jack-
son has canceled his Oct. 15 Rio de
Janeiro show, but has added a next-day
concert to his Oct. 16 Sio Paulo per-
formance, to be staged at the 110,000-
seat Murumbi Stadium ... Sinead
O’Connor is joining Peter Gabriel on

his South American jaunt.

Assistance tn preparing this column
provided by Enor Paiano in Sdo
Paulo, Brazil, and Marcelo Ferndndez
Bitar in Buenos Atres, Argentina.
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Spanish Talk Arrives On Radio Labio

@l BY JOHN LANNERT

LOUISVILLE, Ky.—Are Spanish-
speaking radio listeners ready for a
24-hour, Spanish-language talk for-
mat?

Juan Andrés deHaseth thinks so.
On Nov. 1, deHa-
seth is kicking off
Radio Labio, an
all-talk channel
covering a smor-
gasbord of top-
ics, including pol-
itics, enter-
tainment, health,
and personal le-
gal rights.

“Over the past year and a half, we
have met with politicians, nonprofit
organizations, and community lead-
ers, trying to find out what it is that
Latinos need so that we could mount
programming that they would listen
to and that could satisfy their
needs,” says Radio Labio GM deHa-
seth.

In the past, Spanish-language
talk radio has been a format that
has enjoyed only regional ratings
prosperity in such markets as New
York and Miami. Radio Labio is be-
lieved to be the first nationally syn-
dicated, 24-hour talk network in
Spanish.

“And with the Latino market not
having a track record on talk radio,
we wanted to make sure we had the
right combination of things to at-
tract an audience,” says deHaseth.
“Hispanics don’t listen to talk radio,
naturally, because they never had
any. And I think this [opinion] is re-
ally coming from the Mexican and
Mexican-American communities.

“So we did research in Mexico
City, Colombia, and Venezuela,
which are three countries that we
got involved with trying to make
sure that we paced ourselves not so
much to the Caribbean beat, but
more to the Mexican and South and
Central American pace, which is
where the majority of the [U.S. La-
tino] population is from.”

That Latin American tempo, how-
ever, still has a faster drummer
than English talk radio, according
to deHaseth.

“We have smaller segments with
more breaks to make it more enter-
taining and more encapsulated,
even though we have two- and
three-hour shows like our Anglo
counterparts,” he says, adding that,
unlike most English-language talk
programs, his Spanish-language

DE HASETH

talk shows may change the themes
of a particular program in the mid-
dle of a segment.

One of the most difficult aspects
of putting together Radio Labio,
says deHaseth, was creating a neu-
tral Spanish that would be accepta-
ble to a diverse pool of Latino listen-
ers.

“Spanish has a lot of colloguial-
isms and accents, just like English,”
he says. “So, developing a broadcast
Spanish that would relate to every-
body, yet make everyone feel part of
the entire Latin community, was
probably why it took us over a pe-
riod of a year to develop the for-
mat.”

Radio Labio’s format is 16 hours

,‘I.
[

live, 8 a.m. to midnight, with eight-
hour segments of repeated shows.
In addition, all of the hosts have talk
show experience, including deHa-
seth, who hosts “Lo Suyo,” a call-in
program in the vein of “Larry King
Live.”
So far, deHaseth says, there are
eight stations committed to carry-
ing Radio Labio, “which is beyond
my wildest expectations.”
Participating stations will carry
Radio Labio on a barter basis. DeH-
aseth declined to mention the start-
up costs for his network, but says,
“We're prepared to deficit spend on
this project for two years, and we
won’t even blink. We are dead seri-
ous in making this a success.”

Edson Lights Up. Frank Welzer, president of Sony Music International, Latin
America, left, and Roberto Augusto, president and managing director of Sony
Music Brazil, right, present Edson Cordeiro with a gold album for sales of more
than 100,000 units of his seif-titled debut album during a recent performance at
Rio de Janeiro’s Canecao theater.
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Shanghai Gets Home Music Channel
Vid Clips Are Bait On Shopping Service

B BY DEBORAH RUSSELL

LOS ANGELES—Chinese music con-
sumers are set to join the mail-order
marketplace Jan. 1, when a California-
based music video network launches
the first Western home shopping/en-
tertainment service on Shanghai televi-
sion.

The Woodland Hills, Calif.-based
Home Music Channel is scheduled to
bow on Shanghai TV-SD12, with six
hours of daily music video program-
ming designed specifically to sell West-
ern music and merchandise to Chinese
consumers.

“All American music product, from
any era, interests these people,” says
Michael Renteria, HMC chairman.
“Everything—even old records—will
be new to them.”

The two-year deal, which closed Aug.
30, is the result of some five months of
negotiation between HMC and its
Chinese partner, C&Y International.
Renteria, a former stock broker, says
he has been developing the HMC con-
cept for some 18 months, and plans to
unveil the U.S. version of the service on
domestic cable systems in the first
quarter of 1994.

While all original programming for
the Chinese and American services will
be produced in California, each outlet
will operate independently.

C&Y International’s staff will retain
the right to review music video content
prior to broadcast, and will check the
scripts HMC staffers write for its
Chinese VJs to ensure that the pro-
gramming meets its government’s
standards.

The Chinese tirm also will oversee
the direct marketing of music and mu-
sic merchandise in the Shanghai mar-
ket. Viewers without telephones will be
able to order product using alternate
methods, via deals with local retailers,
Renteria says.

The HMC programming mix will
feature Chinese-speaking VJs intro-
ducing videos from a playlist sampling
such genres as classical, jazz, rock.
pop, opera, and ballet. Initially, classi-
cal musie video and opera will comprise
about 30% of the telecast (at the gov-
ernment’s request), and Chinese music
video will be added as viewer demand

merits, says Renteria.

The direct-marketing element of the
service will be toned to a subtle, soft-
sell approach designed for the Chinese
consumer, adds HMC president Al
Cooper.

HMC plans to precede the Jan. 1
launch of the Chinese service with a
commercial package and one-hour doc-
umentary that details its operation.
Regular programming will air daily
from 6 p.m. to midnight, reaching a po-
tential audience of some 4.5 million.
The domestic version of the home
shopping music network, set to bow
soon after its Chinese counterpart, will
feature a more aggressive sales ap-
proach, Cooper says. Each music video
in the 24-hour mix will be followed by
an informational marketing pitch about
the artist and album that generated the
clip.

Videos will span the musical spec-
trum: Hip-hop, R&B, country, top 40,
jazz, salsa, classical, and adult contem-
porary tracks will be featured through-
out the day.

Regular dayparts will include “Mu-
sic Planet News,” a block of artist in-
terviews, concert updates, and music

news; “Club Cruise,” which will high-
light the nation’s trendiest music hot
spots; and “Salsa Salsa,” a segment
that will focus on Spanish and Latin
musie and culture.

Valley Record Distributors of Wood-
land, Calif., will process the domestic
HMC product orders, which are placed
through a toll-free number. Fulfillment
will take three business days, and each
order will carry a $1.95 fee for shipping
and handling. Product will be priced
competitively with retail, as low as
$13.99 for CDs and $9.99 for cassettes,
says Cooper. Music-related merchan-
dise also will be available to viewers.

“Our niche is the 25 or 30 million
Americans who live in rural areas and
who don’t have access to record
stores,” says Renteria. “It's a service
that entertains and provides fast deliv-
ery on procluct.”

Cooper notes that it’s unlikely that
underground or hardcore music will
find a home on HMC, but he does say
viewers will be able to purchase titles
through the service even if an artist’s
musie is not featured on the air.

“If it’s on the market,” he says, “the
[viewer] can buy it.”

PRODUCTION NOTES

Panic Stricken. PANIC Films director Marty Thomas recently wrapped Jade's

LOS ANGELES

* Black & White Television’s
Paris Barclay directed Wailing
Souls’ “Wild Wild Life” video for Co-
lumbia. The clip comes from the
soundtrack to the forthcoming film,
“Cool Runnings.” David West di-
rected photography on the shoot; Ri-
chie Vetter produced.

* SafeHouse Records act Nine
Iron shot the video “Butcher Shoppe”
with director Miguel Arteta of
Moxie Music. Matthew Greenfield
produced.

* One World director Tony
Kunewalder is the eye behind Mor-
bid Angel’s video, “Rapture.”

NEW YORK
* Squeak Pictures director Scott
Kalvert lensed the Salt-N-Pepa video
“Shoop” for London/PLG recently.

N ; 3 &«

Giant/Reprise video ‘‘Looking For Mr. Do Right.” Pictured on the set of the clip,
from left, are Jade’s Tonya Kelly, director of photography Kim Haun, Jade’s Joi
Marshall, director Thomas, producer Bruce Spears, and Jade's Di Reed.

Crescenzo Notarile directed photog-
raphy on the shoot; Amy Raskin pro-
duced. In addition, Squeak’s Kim
Watson directed Riff's new EMI
video, “Judy Had A Boyfriend.”
Brook Altman produced the shoot;
Arturo Smith directed photography.

« Bill Ward of eMotion Pictures
is the eye behind the Eve’s Plum Epic
video, “Blue.” Amy Ward produced
the shoot.

* Portfolio Artists Network di-
rector Marcus Nispel recently reeled
Tevin Campbell’s Qwest/Warner
Bros. clip “Can We Talk.” Nick Ban-
douveris produced. Nispel also shot
Hi-Five’s Jive video “Should’ve
Never Let You Go” with producer
Shelly Bloch.

* Director Dwayne Coles recently
wrapped “Gangster’s Anthem,” a new
EastWest video for reggae/dancehall
artist Terror Fabulous. lzzy U. di-
rected photography. Coles, Rikki
Ricks, and Sidney Whitfield produ-
ced for Utopia/Gap Films.

* Naughty By Nature’s new video
“Written On Ya Kitten” was co-di-
rected by Richard Lewis and the
act’s own Treach. Douglas Johnson
produced the Tomniy Boy clip. Lewis
and Johnson also recently directed
and produced Tommy Boy’s Apache
in “Do Fa Selt.”

¢ Underdog Films director
Okuwah Garrett shot Spice 1’s latest
Jive outing, “Dumpin’ ’Em In
Ditches.” Marty Jones produced the
clip.

OTHER CITIES
¢ Director/producer Abe Lim of
NoNo Productions shot the new Su-
per Lover Cee & Casanova Rud video
“This Dub’s For You” for Wild Pitch
Records.

TCI Jockeying For Place?;
Adult Hits Settle In At VH-1

CABLE WARS: The plot just gets
thicker as Viacom International
Inc. attempts to complete its pro-
posed acquisition of Paramount
Communications Inc.

Viacom, parent to the MTV Net-
works, was stalled in its plan Sept. 20
when the QVC Network Inc. filed a
competitive bid for Paramount. Via-
com responded Sept. 23 by filing a
lawsuit against Tele-Communica-
tions Inc,, Liberty Media Corp., the
QVC Network, and other related
parties (Billboard, Oct. 2). The com-
plaint describes QVC’s unsolicited
bid as “one more step in [TCI Presi-
dent/CEO] John Malone’s conspir-
acy to monopolize the ca-
ble industry.” Malone is
chairman of Liberty, one
of QVC’s two infusion in-
vestors in the Paramount
deal.

Industry  observers
watching the media giants
jockey for position are
wondering where this pos-
turing will lead.

In fact, some music
video executives actually
are convinced that the
home  shopping/music
video network proposed
by Bertelsmann Music

Group, in a joint venture these days as it is pro-
with TCI (Billboard, Sept. by Deborah gramming them.
25), was announced as a Russell Power Play’s Kevin

strategy by Malone to ma-

nipulate the carriage char-

ges of Viacom’s MTV Net-

works for local cable systems via

TCI. (However, based on our own re-

search and the players involved, we

believe the plans to be genuine.)
The lawsuit filed by Viacom

against TCI et al., savs another ob-

server, is just more of the same. “It

all comes down to negotiating rate

structures.” Only time will tell.

FOURTH QUARTER JAM: VH-1’s
fourth quarter is shaping up musi-
cally, as a number of adult-oriented
artists with new tunes find their
niche with the network’s audience.

Of note: Meat Loaf, whose MCA
video “I’d Do Anything For Love
(But I Won’t Do That)” just entered
heavy rotation following a six-week
stint in VH-1’s five-star category.

“Meat Loaf is shaping up to be the
Bonnie Raitt of 1993,” says Norm
Schoenfeld, VP of VH-1 talent and
artist relations. “Out-of-the-box video
play really made a difference in
terms of reaching the consumer, and
radio will make the [Meat Loat] story
even bigger. That combination will
bring everybody else on board who
needs to play big hits.”

VH-1 plans to shoot a Meat Loaf
concert for eventual broadcast, and
he will appear in a future “roundta-
ble” episode of “My Generation.”

It’s been a difficult year for VH-1
to find projects the network believed
could work for its tightly formatted
adult demographice, savs Schoenfeld.
But things are looking up, as VH-1
wraps 1993 with a roster of rising

THIE
EJE

stars such as LaFace/Arista’s Toni
Braxton and SBK’s Joshua Kadi-
son, as well as such favored sons as
Mercury’s John Mellencamp and
RCA'’s Bruce Hornsby.

“When you've got a quality music
video with exciting, creative visuals
and a great song, vou can reach this
audience,” Schoenfeld says. “We
need these kind of stars—super-
stars—whether they’re reinventing
themselves after 10 years, or if
they’re brand new.”

NO PICTURES, PLEASE: MTV
Networks chairman/CEO Tom Fres-
ton and three of his top network ex-
ecutives toured a Vietna-
mese  police  station
recently, and it wasn’t part
of the network’s “free your
mind” campaign. The four
executives were arrested
by Vietnamese police and
charged with espionage af-
ter photographing some
government vehicles.

POWER PLAY’S Pro-
duction Notes: The team at
Newark, N.J.-based
“Power Play” appears to
be spending as much time
post-producing  videos

Ferd directed a live video

shoot for the Story’s Elek-

tra track, “So Much Mine,”
hefore the label produced a video of
its own. The show’s crew married live
film footage to the studio album track
and began programming the clip on
“Power Play” several weeks ago.
John Elkowitz directed photogra-
phy and edited the video.

The “Power Play” team also has
reeled a pair of live videos and an
electronic press kit for Geffen’s
Eleanor McEvoy; it also picked up
three post-production jobs, including
Regina Belle’s “Dream In Color”
(posted by Greg Furgason with Tom
Terreri), as well as Flavor Unit/
Epic’s “Hey Mr. D.J.” by Zhane and
Epic’s “Whoot Here It Is” by Dis-N-
Dat, also edited by Terreri.

“Power Play” isn’t the only pro-
grammer actively joining the clip |
production arena. Jack Wendorf of
N.Y.-based “American Hot Video”
directed and produced KRS-One’s
“Outta Here” video for Jive.

QUICK CUTS: Contemporary
Christian network Z Music added 1.5
million new cable subseribers in Sep-
tember. The basic cable service
reaches 6 million Americans . .. MTV
Latino announced its picks for the
new network’s VJS: Ruth Infarin-
ato from Buenos Aires, Argentina;
Alfredo Lewin from Santiago, Chile;
and Gonzalo Morales from Mexico
City, Mexico appeared on the net-
work when it debuted Oct. 1. In addi-
tion, Daisy Fuentes will host the
Spanish-language network’s “Top 20
MTV?” program.
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FOR WEEK ENDING SEPT. 26, 1993

Billboard. Video Vionitor.

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% & NEW ADDS # & LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

A A\

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

1 Kris Kross, Alright
2 SWV, Right Here/Human Nature
3 En Yogue, Runaway Love
4 Mariah Carey, Dreamiover
S Janet Jackson, if
6 Vesta, Always
7 Shanice, It's For You
8 Luther Vandross, Heaven Knows
9 Colin England, You Took My Love...
10 Johnny Gill, | Got You
.11 Babyface, For The Cool In You
12 Maze Feat. Frankie Beverly, Laid..
13 Joe, 'mIn Luy
14 Alexander O'Neal, Aphrodisia
15 George Clinton, Paint The White.
16 Zhane, Hey Mr. D.J
17 Fourplay, Between The Sheets
18 Bell Biv Devoe, Something In...
19 MC Lyte, Ruffneck
20 Jade, Looking For Mr. Do Right
21 J. Spencer, Hot Pants
22 Salt-N-Pepa, Shoop
23 Aaron Hall, Get A Little Freaky...
24 lllegal, We Getz Buzy
25 Ice Cube, Check Yo Self
26 Patra, Think
27 Angie & Debbie, Light Of Love
28 DRS, Gangsta Lean
29 Souls Of Mischief, 93 Til Infinity
30 will Downing, There's No Living...

* & NEW ADDS & w

De La Soul, Breakadawn

Intro, Come Inside

Janet Jackson, Again

Tony!, Toni!, Tone!, Anniversary
Xscape, Just Kickin’ It

COUNTRY Mulic TOLOVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Wynonna, Only Love
2 Sawyer Brown, Thank God For You
3 Confedérate Railroad, Trashy..
4 Steve Wariner, If  Didn't Love You
5 Vince Gill, One More Last Chance
6 Toby Keith, He Ain’t Worth Missing
7 Brother Phelps, Let Go
8 Clay Walker, What's It To You
9 Patty Loveless, Nothin' But The. .
10 Diamond Rio, This Romeo Ain't...
11 Joe Diffie, Prop Me Up Beside.
12 Reba McEntire/Linda Davis, Does...
13 Lorrie Morgan, Half Enough

14 Little Texas, God Blessed Texast
15 McBride & The Ride, Hurry...

16 Shawn Camp, Fallin’ Never Felt...
17 John Anderson, | Fell In The Water
18 Emmylou Harris, High Powered...t
19 Alan Jackson, Mercury Bluest

20 Tracy Lawrence, My Second...+

21 Tracy Byrd, Why Don't That...+

22 Tanya Tucker, Soont

23 Trisha Yearwood, The Song...+

24 Evangeline, Still Lovin' Yout

25 Aaron Tippin, Working Man's Ph.D
26 Doug Supernaw, | Don't Call...+

27 Shania Twain, You Lay A Whole...+
28 Billy Ray Cyrus, In The Heart.

29 Hank Flamingo, Baby It's You

30 Kelly willis, Heaven's Just A...

31 Ricky Van Shelton, A Couple Of...
32 John Berry, Kiss Me In The Car

33 Sammy Kershaw, Queen Of My_..
34 Faith Hill, Wild One

35 Wylie & Wild West Show, Black...
36 Aaron Neville, The Grand Tour

- 37 Martina McBride, My Baby Loves...
38 Collin Raye, That Was A River

39 Billy Dean, I'm Not Built That Way
40 Charlie Floyd, I've Fallen In Love
41 Randy Travis, Cowboy Boogie

42 Dale Daniel, Coming Back To. .

43 Clinton Gregory, Master Of tllusion
44 Andy Childs, Broken

45 Highway 101, You Baby You

46 Ronna Reeves, He's My Weakness
47 Kieran Kane, 'm Here To Love You
48 Lee Roy Parnell, Dn The Road

49 Jim Witter, Distant Drum

50 Turner Nichols, Moonlight Drive-In

t Indicates Hot Shots

* & NEW ADDS & w

Carlene Carter, Unbreakable Heart
Gene Watson, Snake In The House
Jamie O'Hara, What's A Good O’ Boy...
Matthews, Wright & King, One Of...
Monte Warden, Give My Heart A Break
Rodney Crowell, Even Cowgirls Get.
Rosie Flores, Honkytonk Moon

MUSIC TELEVERION”

Continuous programming
1515 Broadway, NY, NY 10036

1 Aerosmith, Cryin’
2 Blind Melon, No Rain
3 Stone Temple Pilots, Wicked...
4 Red Hot Chili Peppers, Soul To..
5 En Vogue, Runaway Love
6 U2, Lemon
7 Mariah Carey, Dreamlover
8 Urge Overkill, Sister Havana*
9 Gin Blossoms, Hey Jealousy
10 R.E.M,, Everybody Hurts
11 White Zombie, Thunder Kiss '65*
12 Bjork, Human Behaviour*
13 Cypress Hill, Insane In The Brain
14 Salt-N-Pepa, Shoop
15 Def Leppard, Two Steps Behind

16 Smashing Pumpkins, Cherub Rock
17 ice Cube, Check Yo Self

18 Duran Duran, Too Much..

19 Tool, Sober

20 Dr, Dre, Let Me Ride

21 Janet Jackson, That's The Way...
22 SWV, Right Here/Human Nature
23 Onyx, Slam

24 Soul Asylum, Runaway Train

25 Shai, Baby I'm Yours

26 Juliana Hatfield Three, My Sister
27 Guns N’ Roses, The Garden

28 Spin Doctors, Jimmy Olsen’s Blues
29 Dr. Dre, Nuthin' But A "G" Thang
30 Cranberries, Linger

31 2Pac, | Get Around

32 Terence Trent D'Arby, Delicate
33 Toni Braxton, Another Sad Love...
34 Arrested Development, People.
35 Ice Cube, It Was A Good Day

36 Janet Jackson, That's The Way...
37 UB40, Can't Help Falling In Love
38 Brother Cane, Got No Shame

39 John Mellencamp, Human Wheels
40 Gary Hoey, Hocus Pocus

41 Tony! Toni! Tone!, If | Had No Loot
42 Janet Jackson, Love Will Never..
43 En Vogue, My Lovin’

44 House Of Pain, Jump Around

45 Arrested Development, Mr. Wendal
46 Positive K, [ Got A Man

47 SWV, Weak

48 Dr. Dre, Dre Day

49 Tag Team, Whoomp!

50 Candtebox, Change

** Indicates MTV Exclusive
* Indicates Buzz Bin

* & NEW ADDS W w

Nirvana, Hear-Shaped Box
4 Non Blondes, Spaceman
Smashing Pumpkins, Today
INXS, The Gift

Inner Circle, Sweat

Onyx, Shifftee

MC Lyte, Ruffneck

The Breeders, Cannonbail

€ JTNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashviile, TN 37214

1 Alan Jackson, Mercury Blues
2 Little Texas, God Blessed Texas
3 Joe Diffie, Prop Me Up Beside..
4 Reba McEntire/Linda Davis, Does...
5 Tracy Lawrence, My Second Home
6 Dwight Yoakam, A Thousand..,
7 Vince Gill, One More Last Chance
8 Boy Howdy, A Cowboy's Born,..
9 Confederate Railroad, Trashy...
10 Clay Walker, What's It To You
11 Diamond Rio, This Romeo Ain't...
12 Collin Raye, That Was A River
13 Billy Dean, i'm Not Built That Way

14 Randy Travis, Cowboy Boogie

15 Sammy Kershaw, Queen Of My..

16 Tracy Byrd, Holdin' Heaven

17 McBride & The Ride, Hurry...

18 Lorrie Morgan, Half Enough

15 John Anderson, | Fell In The Water
20 Billy Burnette, The Bigger The Love
21 Ronna Reeves, He's My Weakness
22 Lee Roy Parnell, On The Road

23 Shania Twain, You Lay A Whole.

24 Hal Ketchum, Mama Knows The...
25 Toby Keith, He Ain't Worth Missing
26 Brother Phelps, Let Go

27 Steve Wariner, If | Didn't Love You
28 John Michael Montgomery, Beer...
29 Dude Mowrey, Hold On Elroy

30 Bellamy Brothers, Rip Off The Knob

* & NEW ADDS W %

Tracy Byrd, Why Don’t That.
Matthews, Wright & King, One Of...
Pirates Of The Mississippi, Dream You
Louisa Manuel, Only Memories
Heather Myles, Changes

Rhonda Vincent, 'm Not Over You

VHi

VIOEQ HITS ONE™

Continuous programming
1515 Broadway, NY, NY 10036

1 Janet Jackson, If

2 Michae! Jackson, Will You Be There

3 Billy Joel, The River Of Dreams

4 Rod Stewart, Reason To Believe

5 Mariah Carey, Dreamlover

6 Madonna, Rain

7 Toni Braxton, Another Sad Love...

8 En Vogue, Runaway Love

9 John Mellencamp, Human Wheels
10 Daryl Hall, I'm In A Philly Mood
11 Bruce Hornsby, Fields Of Gray4
12 C. Dion & C. Griffin, When |..
13 Gloria Estefan, Con Los Anos...
14 Jon Secada, I'm Free
15 Meat Loaf, I'd Do Anything For Love:
1% Luther Vandross, Heaven Knows
17 Bonnie Raitt, Something To Talk..
18 Tina Turner, { Don't Wanna Fight
19 Paul Simon, You Can Call Me Al
20 Elton John, | Don’t Wanna Go On...
21 UB40, Can't Help Falling In Love
22 Tony! Toni! Tone!, If | Had No Loot
23 Taylor Dayne, Can't Get Enough.
24 Genesis, Invisible Touch
25 Darden Smith, Loving Arms
26 Steve Winwood, Higher Love
27 Rod Stewart, Have | Told You Lately
28 En Vogue, My Lovin’
29 Eric Clapton, Layla
30 Joshua Kadison, Jessie
& Indicates Five Star Video

* & NEW ADDS & %

Janet Jackson, Again
Taylor Dayne, Send Me A Lover
U2, Lemon

THE C

LIP LIST.

A SAMPLING
NATIONAL &

FOR THE WEEK ENDING OCT. 2,

Of PLAYLISTS SUBMITIED BY
LOCAL MUSIC VIDEO OUTLETS
1993.

T H E

P —r—

Continuous programming
12000 Biscayne Bivd, Miami, FL 33181

AMERICA'S NO. 1 VIDEO
Blood And Crips, Piru Love

BOX TOPS

95 South, Whoot, There It Is

Bell Biv DeVoe, Something In Your.
Common Sense, Soul By The Pound
0.8.G.'z, Body Lika M.F.

Or. Dre, Let Me Ride

En Vogue, Runaway Love

Fat Joe, Flow Joe

Geto Boys, Straight Gangsterism
Ice Cube, Check Yo Self

K7, Come Baby Come

MC Lyte, Ruffneck

Meat Loaf, I'd Do Anything For Love
Mista Grimm, Indo Smoke

Naughty By Nature, Written On Ya...
Onyx, Shifftee

Patra, Think (About It)
Raven-Symone, That's What Little . .
Salt-N-Pepa, Shoop

Smooth, Female Mac.

SWV, Downtown

Tag Team, Whoomp! There it Is

Too Short, I'm A Player

Wu-Tang Clan, Method Man
X-Scape, Just Kickin' It

ADDS

4 Non Blondes, Spaceman

Apache Indian, Boom-Shack-A-Lak
Clutch, A Shogun Named Marcus
Coming Of Age, Coming Home To Love
The Cranberries, Linger

Expose, As Long As | Can Dream
Guesss, Shu-B

Intro, Come inside

Janet Jackson, Again

Melissa Etheridge, I'm The Only One
Tony! Toni! Tone!, Anniversary

Total Devastation, Many Clouds Of...
U2, Lemon

@‘* Music

%/ VibEo

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Eleanor McEvoy, Only A Woman's ..
The Story, So Much Mine (Live)
Concrete Blonde, Jonestown

En Vogue, Runaway Love

Tribe After Tribe, Ice Below

Earth, Wind & Fire, Sunday Morning
Kid Rock, Back From The Dead
Beatnuts, No Equal

A.N.G,, London Bridge
Brother.Cane, Got No Shame

E.Y.C., Feelin’ Alright

Sun 60, Never Seen God

Suede, The Drowners

Little Texas, God Blessed Texas
RuPaul, Now Prance

Salt-N-Pepa, Shoop

B.B.D.T.l., Where Will You Go

Poor Righteous Teachers, Nobody...
Lonnie Gordon, Happening All Qver...
Greg Ginn, Payday

American Hot Video

Three hours weekly
110 E 23rd St, New York, NY 10010

Babytace, for The Cool in You
Cypress Hill, Insane In The Brain
Earth, Wind & Fire, Sunday Morning
Fat Joe, Flow Joe

Guru/Mc Solarr, Le Bien Le Mal
Jazzmasters, Summer

Leaders Of The New School, What's...
Luther Vandross, Heaven Knows
Mary J. Biige, Love Without

Onyx, Shifftee

Raven-Symone, That's What Little ...
Run D.M.C., Do What Cha . ..

Shanice, It's fFor You

Smooth, Female Mac

SWV, Downtown

Tag Team, Whoomp! There It Is

TLC, Get It Up

Toni Braxton, Another Sad Love Song
Wu-Tang Clan, Method Man

Yo Yo, West Side Story

Lightmasic

Five 1/2-hour shows weekly
Signal Hill Dr, Wall, PA 15148

Michael English, Heaven

Artists Against Apartheid, Sun City
Jamiroquai, When You Gonna Learn
Marc Cohn, Walk Through The World
Pam Thum, Fire Of Your Love
World Party, Is It Like Today

Julie Miller, SOS

INXS, Beautiful Girl

Arrested Development, Natural
Amy Grant, Baby Baby

77’s, Nuts For You

B E Taylor, My Heart Remembers
Mary Chapin Carpenter, Passionate..
Petra, Sight Unseen

White Heart, Unchain

The Stand, Freelove
Corbin/Hammer, Just Another Hill
The Winans, Payday

Kathy Triccoli, Everything Changes
Allies, voice Of The Spirit

Phil Keaggy, | Will Be There

Vince Ebo, Make It Work

Eric Clapton, Tears In Heaven

BY
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One hour weekly
216 W Dhio, Chicago, IL 60610

Belly, Gepeto

Matthew Sweet, Time Capsule
Bad Religion, Struck A Nerve
Cracker, Low

Violent Femmes, | Held Her
Madder Rose, Swim

The Cure, Just Like Heaven
Radiohead, Stop Whispering

Band Of Susans, Blind

Flaming Lips, She Don’t Use Jelly

Liz Phair, Never Said

Manic Street Preachers, Scream To...
Suede, The Drowners

P;'/
4
¢l

One hour weekly
330 Bob Hope Dr, Burbank, CA 91523

Billy Joel, The River Of Dreams
Jazzy Jetf & Fresh Prince, Boom!
Gladys Knight, Men

Sting, Fields Of Goid

Peter Gabriel, Kiss That frog
Terence Trent D'Arby, Delicate

NELwo R

L5 iy o T
30 hours weekly
P 0 BOX 398, Branson, MO 65616

Brother Phelps, Let Go

Iris DeMent, Our Town

Vince Gill, One More Last Chance
Jacobs 2, Dream Sketches

Sammy Kershaw, Queen Of My. .
Martina McBride, My Baby Loves Me
Dude Mowrey, Hoid On Elroy

Ronna Reeves, He's My Weakness
Shaver, Live Forever

John Tesh, Concetta

Jesse Colin Young, We Can Make It...
Tony Bennett, I'll Be Seeing You

Ray Boltz, Heaven Is Counting On You
Stephanie Davis, It's All In The Heart
Clinton Gregory, Master Of lllusion
Everette Harp, Let's Wait Awhile

Mary Karlzen, A Long Time Ago

Aaron Neville, The Grand Tour

Mark D'Connor, Now It Belongs To You
Johnny Rodriguez, Run For The Border

NOTHING BUT THE BLUES:
THE MUSIC AND
THE MUSICIANS
Edited by Lawcrence Cohn
(Abbeville Press, $45)

Like its similarly subtitled 1988 pre-
cursor, “Country,” also published by
Abbeville, “Nothing But The Blues” is
a handsomely illustrated, multiple-au-
thor genre history. Lovingly edited by
Cohn, the Grammy-winning producer
of Sony’s “Roots N’ Blues” series and
a lifelong blues freak, it’s largely a su-
perior piece of work; gracefully de-
signed and crammed with more than
300 well-reproduced black-and-white
photos, it serves as a much-needed up-
date of Paul Oliver’s standard 1969
history, “The Story-Of The Blues.”

Cohn has enlisted some experts in
the field to pen chapters on their spe-
cialties for this voluminous 432-page
work, Writers include Samuel Char-
ters (on the roots of the blues), David
Evans (on Delta and Texas blues), Ri-
chard Spottswood (on female blues
singers), Bruce Bastin (on blues in the
Southeast), and founding Living Blues
editor Jim O'Neal (on the '60s blues
revival).

The book is refreshingly non-paro-
chial in its orientation. Los Angeles
scholar Mark Humphrey, who contrib-
utes & nice revisionist chapter on ur-
ban blues, also writes refreshingly
about gospel’s relationship to pure
blues; Charles Wolfe considers the
white country blues of performers
such as Jimmie Rodgers, Dock Boggs,
and Frank Hutchison; and Barry
Pearson essays a broad-stroke history
of R&B during the '40s and '50s. All
these facets are usually dealt with in

MADONNA
The Arts & Entertainment Network
Premieres Tuesday (5)

After “Sex” hit, one of the jokes went
something like this: “What’s left? Her
X-Ray?” Which is only to say that
Madonna is not J.D. Salinger.

This installment in A& E’s excellent
Biography series, hosted by Peter
Graves, isn’t that X-Ray, and thus can
offer few surprises. It is instead con-

MADONNA

Nothing But the

passing or mainly ignored in other
blues histories, and they’re welcome
here.

The book isn't wholly fine: Bastin’s
chapter, boiled down from his excel-
lent “Red River Blues,” is somewhat
too discursive, and John H. Cowley’s
piece about field recordings is an un-
necessarily dry sessionography.

On the plus side, most of the chap-
ters are briskly readable, skillfully
compressing an enormous amount of
historical material. Also, for once, the
book takes blues history up to the
present: Mary Katherine Aldin’s
chapter (which graciously quotes a
1991 Billboard story by this writer)
brings things into contemporary fo-
cus.

Its few faults aside, “Nothing But
The Blues” is probably the best, and
the best-looking, blues history cur-
rently available.

CHRIS MORRIS

tent to focus on the well-worn facts of
her life, and its strength lies in doing
that with some flair.

The 60-minute show traces Ma-
donna’s rise to stardom and follows
the course of her career, from her
earliest band gigs with the Breakfast
Club to the major-label “Erotica,”
with some personal-life tidbits tossed
in. There are a few too many somber
voice-overs, along the lines of “she
arrived in the big city with nothing
but $37 and a dream,” and lingering
shots of her actual high school, but
there also are plenty of good mo-
ments to favorably tip the scales.

The best of the pickings is the early
film footage, pre-stardom. The home
movies are cute, but it is the outtakes
from her first low-budget film (“A
Certain Sacrifice”) and from a 1982
music video for a group called Konk,
in which she appeared as a dancer,
that are worth tuning in for. Student
films from her college dance-class
days augur the style that would come.

Madonna herself appears only
fleetingly in interview mode, but on
hand to talk about her are a large as-
semblage of relatives, friends, and
business associates who know her
now or knew her when,

MARILYN A. GILLEN
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Anxious Expectations. PolyGram has signed a worldwide publishing
administration agreement with Anxious Music, founded by artist David A. Stewart,
seen here in jackets-off, deal-making mood with David Hockman, chief executive
of PolyGram International Music Publishing.

Swedish Group’s
Rapid Chart Rise
Causes Concern

B BY KEN NEPTUNE

STOCKHOLM—When a rela-
tively unknown act suddenly has
three albums in the top 40 it's
enough to raise eyebrows, but
when that act is accused of having
racist tendencies, it officially be-
comes cause for concern in a coun-
try otherwise renowned for toler-
ance.

Only a couple of months ago, few
people had heard of the group Ul-
tima Thule, from Nykoping, just
south of the capital, Stockholm.
Now, however, the act has the dis-
tinction of having three albums on
the Swedish sales chart at the
same time—a feat no other Swe-
dish act has ever accomplished.

On the Swedish album chart for
Sept. 17, Ultima Thule has entries
at Nos. 4, 20, and 21, as well as the
No. 6 single, “Vikingablod” (Viking
Blood).

The band’s success has sparked
debate in the media—not on ac-
count of their spectacular chart
success, but because the band has
been accused of having connections
with racist organizations. In an at-
mosphere of growing hostility to
foreigners in Sweden, the motiva-
tions of the band, its record com-
pany Mariann, and distributor
EM!I Sweden have been called into
question.

Rolf Nygren, managing director
of EMI Sweden, says, however,
that it’s a question of “smcke with-
out fire.”

He says, “I have been getting
questions almost every day from
the press as to why we are distrib-
uting Ultima Thule. I personally
don’t think that the band members
are racists. I have met them and
I'm convinced they aren’t.

(Continued on paye 51)

Brit Awards Get Expanded Voting

Organizers Hoping To Boost Credibility

B BY DOMINIC PRIDE

LONDON-—Organizers of British
music’s yearly showcase, the Brit
Awards, will adopt an academy-
style election procedure for its 1994
event , bringing in voters from out-
side the narrow confines of record
companies (Billboard, Sept. 25).

Organizers are looking to ad-
vance the credibility of the 1994
awards show, to be held Feb. 14 in
London’s Alexandra Palace.

The 1993 event attracted a TV
audience of more than 9 million in
the U.K., which equates to one in
every five citizens watching the
show.

Yet this year’s Brit Awards were

Smellie To Take Helm Of
BMG Australian Operation

B BY ADAM WHITE

LONDON—BMG has new leader-
ship in Australia: Michael Smellie,
the former chief of PolyGram’s op-
erations there and onetime chair-
man of the Australian Record In-
dustry Assn. His primary objective:
to lift the company’s market share
from its current 10%-11% (where it
is fifth-ranked behind EMI, Poly-
Gram, Sony, and Warner) to the
mid-teens.

The move is one of several concur-
rent appointments within the BMG
group. As managing director in Aus-
tralia, Smellie is replacing Stuart
Rubin, who will become BMG’s VP
of A&R/marketing for the Asia Pa-
cific region, based in Hong Kong.
Both report to Peter Jamieson,
BMG International senior VP for
Asia Pacific. Rubin takes his post
Nov. 1, Smellie Oct. 20.

Rubin succeeds Dwayne Welch,
who is relocating to New York to be-
come VP of international artist de-
velopment for RCA Records. Label
president Joe Galante says Welch
will oversee international cam-
paigns for RCA’s U.S. artists, work-
ing with BMG International and di-
rectly with affiliate companies
worldwide. The appointment be-
comes effective Nov. 1, and Welch
will report to RCA senior VP Randy
Goodman.

The Australian move returns
Smellie to the helm of a major rec-
ord company. Since leaving Poly-
Gram (after 12 years) in mid-1992,
he has been CEO of Chris Murphy’s
MMA Group, which includes MMA
Management and the rooArt label.
Murphy has now resumed his CEO
role, operating out of the company’s
London headquarters. According to
Smellie, he is contractually bound
from discussing his MMA depar-
ture, as is Murphy.

“The BMG move presents a sig-
nificant challenge for me,” says
Smellie. “The company obviously

has to develop its market share for
both Australian and international
repertoire.” Its domestic roster in-
cludes John Farnham, Girlfriend,
and Southern Sons.

BMG Australia has six albums in
the current top 40, including Nir-
vana's “In Utero” (Geffen) at No. 2;
Baby Animals’ “Shaved And Dan-
gerous” (Imago) at No. 13; and four
Arista titles, including “The Body-
guard” and two Kenny G albums.
Debuting this week is the sax
player’s “Montage (Australian Tour
Souvenir Edition).” Among the com-
pany’s hit singles are titles by Green
Jelly, Chaka Demus & Pliers, and
Farnham.

“The condition of the Australian
music market as a whole is appall-
ing,” comments Smellie, who was
ARIA chairman in 1992 while at Po-
lyGram. “The only growth has been

(Continued on page 52)

also hit by negative publicity over
the voting system, which until now
has been confined to the 150 mem-
bers of the British Phonographic
Industry.

The shakeup marks the biggest
change in the awards’ 13-year his-
tory. Under the new system, record
companies will make up only a
quarter of the 500 votes allocated.
Three new colleges, each repre-
senting 25% of the electorate, have
been added. One set of votes is
drawn from the British Assn. of
Record Dealers, another from the
media, including music press, TV,
radio DJs, and producers.

The remaining quarter is made
up of music publishers, record pro-
ducers, concert promoters, and
members of the Black Music Indus-
try Assn.

Rob Dickins, Brits Awards chair-
man and Warner Music U.K. chair-
man, says the voting has been wid-
ened “to bring in everyone who
makes a living from the music busi-
ness. This industry is a lot more
than just the record companies.”

Dickins says the changes were
not made simply because of the ad-
verse publicity: “Last year we felt
uncomfortable about some of the
things which were going on. Then
the press zeroed in on it and it got
blown up.”

IMPORTANT CHANGES
Block voting and influencing the
result is likely to be much more dif-
ficult now that the electorate has
been quadrupled. Another impor-
tant change is that unwanted or un-
used votes will be withdrawn and
reallocated, to make sure that those
voting are actively and enthusiasti-
cally involved in the process, and
that numbers do not dwindle to a

handful of influential voters.
Comments Dickins: “This is our
altempt to move the award onto the
next level. Until we do this, we don’t

know how it will work.”

Dickins says he wants to put “the
element of surprise” back in the
awards, to make the result as
unpredictable as possible. The
award categories have been chan-
ged to widen the potential field of
winners. Awards for best national
and international male and female
artists have been made more spe-
cific. Only solo artists or band mem-
bers involved in solo projects are el-
igible for these four awards.

NEW AWARD ADDED

A new award, for best British
dance act, has been added, to re-
flect the often undervalued contri-
bution of dance to British pop mu-
sic.

Comments Dickins: “We didn’t
want to get into a Grammy-type
syndrome of splitting [the cere-
mony| down into thousands of
awards.”

The decision to go with a dance
award, rather than a black music
award, was made “because that
would suggest that all the black
community has to offer is dance
musie,” says Dickins, pointing out
that the success of Seal and Tasmin
Archer had proved that this is not
the case.

The Brit Awards were originally
conceived as an opportunity for the
British musie industry to showecase
its acts to the world. Yet wide-
spread international TV syndica-
tion for the show is still some years
away, according to Dickins: “For
that we need to be assured that the
next five years’ shows will be of a
certain quality. We're not quite at
that stage vet.”

Executive producer Malcolm
Gerrie, brought in at short notice
last year, says: “We want to make
a Rolls-Royce of a program. At the
moment we’re at the level of about
a BMW 5-series. But in terms of
creativity, we’re on the right lines.”

Virgin Trades On Sunday In Spain

B BY HOWELL LLEWELLYN

MADRID—Virgin Retail Europe
opened its Barcelona megastore on
a Sunday for the first time Sept. 19
in what could be the first shot in a
new Sunday trading war (Billboard,
Oct. 2).

The contentious move comes not
long after Virgin called a truce in its
highly public battle to trade on Sun-
day in France.

The Catalonia regional government,
which controls Barcelona’s commer-
cial legislation, said it was “angry”
about the opening but powerless to do
anything. The Superior Court of Jus-
tice of Catalonia, which has higher
powers than the Catalonia regional
government, had earlier suspended
the regional Law of Commerce, which
bans Sunday trading. The law is sus-
pended while a new national trading

hours law is drawn up by the country’s
Socialist government in Madrid.
Luis Urbano, director general of

‘Virgin Retail for Spain, Italy, and Por-

tugal, says he intends to open the Bar-
celona store on Sundays from noon-8
p.m., regardless of the new law. “This
is because of the cultural and leisure
component of our products, which pro-
vide an important service to tourists,
visitors, and residents alike.”

Urbano claims that the first Sunday
opening brought in some $480,000 (6.1
million pesetas) worth of business to
the store, with more than 8,000 cus-
tomers visiting.

That means the store’s total weekly
trading increased by 18.8%, a figure
similar to that of the Paris store’s
boost from Sunday sales.

Says Urbano, “A survey showed
that about 60% of Sunday customers
were first-time visitors to the store, as

youngsters brought their parents.
This proves that there is a certain type
of public which needs Sunday open-
ing."

SECOND STORE SET FOR SEVILLE

The Barcelona store opened a year
ago and has proved suceessful. Virgin
is to open a second Spanish store, in
Seville, in November, and is expected
to name a Madrid site before Christ-
mas.

Meanwhile, Spain is poised to be-
come the first country in the world to
house Virgin's retail concept in its
duty-free stores. Talks are “very ad-
vanced” between state-owned duty-
free store Aldesa and Virgin, says
spokesman Jose Angel Torralba.

Five airports—Madrid, Barcelona,
Seville, Malaga, and Valencia—have
been earmarked, with five more to fol-
low.
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Updates Keeps U.K. Radio Current

King ’Zine Is In Tip-Top Shape

B BY THOM DUFFY

Radio 1 Changes With Times

W BY DAVID STANSFIELD

LONDON—In his own uncontrollable, ego-crazed fashion,
Jonathan King is on the case. He is raving on the front page
of The Tip Sheet, his new weekly industry newsletter, about
the new single “Stay” by Eternal: “The great thing is, it’s
British and it’s soul and it's superb.” In his Deep Throat col-
umn, he wonders, “Doesn’t anyone else think the World
Party single ‘All T Gave’ sounds incredibly like the Electric
Light Orchestra?” In a section headlined “Hype!,” he
pledges to bring his readers “as much dirty, grubby, bitchy,
and nasty gossip as we possibly can.”

If the British music business has become embattled and
cautious, a weekly dose of Jonathan King’s musical passion
and bluster may be just what it needs.

King, 48, is a self-described “colorful, controversial, out-
spoken eccentric” of the British biz and publisher of The Tip
Sheet, which he launched six months ago. The newsletter has
drawn widespread notice within the U.K. music industry by
compiling hot record picks from label executives, broad-
casters, retuailers, and journalists, and printing them along-
side King’s irreverent commentary and gossip.

King’s irreverence comes easily. He has enjoyed a jour-
neyman career: songwriter and performer of a string of UK.
pop hits, beginning with “Everyone’s Gone To Moon” in
1965, record producer, former executive at Decca Records,
radio host, Brits Award producer between 1930 and 1992,
and journalist. He currently writes a biweekly column for

LONDON—The U.K.'s most influential radio station will
try to keep its mass-market appeal in the yvears to come,
despite losing its older DJs and hiring newer presenters.

BBC Radio 1 FM is not in search of an exclusively
young audience, says Matthew Bannister, the station’s
new controller-designate.

Bannister takes over officially {from outgoing controller
Johnny Beerling Nov. 1, and will preside over the pop sta-
tion, whose current weekly audience totals 19 million. New
single releases given maximum airplay are usually guar-
anteed a place in the U.K.’s Top 40 charts.

But Radio 1, run by the publicly owned but autonomous
BBC, already has faced growing competition and a loss of
listeners to more finely targeted commercial stations such
as Virgin 1215, the national commercial rock station
launched by Richard Branson earlier this year.

A number of veteran Radio 1 FM D.Js have resigned in
a flurry of publicity in recent weeks, some voicing protests
against speculated changes. Other long-termers have not
had their contracts renewed for the fall.

Bannister has introduced a number of new moves,
which he describes as evolutionary and not revolutionary.

He says Radio 1 will not go the commercial route of tar-
geting audiences by age or income. “Commercial stations
need to [do that] in order to deliver them to advertisers,”
he adds. “We do not need to do that. Our purpose is to

(Continued on page 54)

(Continued on paye 50)

IFPI Challenges Italy’s CD Renters

B BY MARK DEZZANI

MILAN —Italy’s CD renters are be-
ing challenged by IFPI-recognized
trade group FIMI, which initiated
30 different court cases throughout
Italy in September.

Ernesto Magnani, FIMI director-
general, claims that CD renters are
responsible for lost unit sales of up
to 10%. “We are fed up with our art-
ists being used as cannon fodder for
unscrupulous profiteers,” says Mag-
nani, who rules out any negotiation
with the renters. “CDs are the prin-
cipal sound carriers, and I cannot
imagine earnings from royalties on
rentals compensating for loss of
sales.”

Giorgio Grippa, whose Milan out-
let Gio Gio is being taken to court,
has formed the association ANAN,
representing 100 renters. Grippa
says, “We still hope to reach a nego-

FOR THE RECORD

Figures published in the Spot-
light on Benelux (Sept. 11), relating
to CD sales in Belgium between
January and May of this year, were
incorrect. Full-price CD unit sales
in that period were, in fact, up 4%
to 3.07 million, and low- and mid-
price CD unit sales were up by 4.4%
to 1.01 million, and not as stated in
the figures. The statistics were sup-
plied by IFPI Belgium.

Margarita Schecke), named new
managing director of Polydor
Spain, was born in Spain. Her
birthplace was reported incorrectly
in the Sept. 25 issue of Billboard.

tiated solution. We are willing to pay
royalties and to recognize a time pe-
riod before renting out new re-
leases.” He adds, “Most of my busi-
ness is renting back catalog
repertoire, which most outlets don’t
have sufficient rack space to stock.”

Magnani says cracking down on
CD renters will remain a priority.
“Their way of doing business is ille-

gal, and if we don’t stop them it
could result in the death of our mar-
ket.”

The latest FIMI data on the mar-
ket confirms the downward trend in
sales. Figures released for August
show that unit sales for the first
eight mmonths of this year are 14.92%
down against the same period of
1992—and down 6.84% in value.

France Plans Record Week
Biz Hopes To Raise Media Profile

H BY PHILIPPE CROCQ

PARIS—The French music business
will set out to enhance consumer in-
terest in recorded music with its sec-
ond “Semaine De La Disque” or
Week Of The Record, later this
month.

The scheme is inspired by the ex-
ample of Holland where, for the past
10 years, labels and retailers have
worked in concert to promote sound
carrier sales with an annual record
week.

Technically the event is a record
fortnight—it runs from Oct. 23 to
Nov. 6—and has a budget of 5 million
francs ($895,000), most of which will
be spent on media promotion.

“The event,” says Bertrand Del-
cros, director general of the French
industry association SNEP, “will be a
veritable record festival. There is a
greater need than ever to seek a
higher media profile for recorded mu-
sic.

“At present we have a situation
where there is too big a gap between
the sales of megastars and that of all
other repertoire. This June we saw

that sales were up by 256% over June
last year because of major releases by
Johnny Hallyday, Dire Straits, Ste-
phan Eicher, and Jean-Michel Jarre.
We need to generate greater interest
in all genres of recorded music.”

Delcros adds, “The timing of this
year’s event is perfect because
October is normally a period when
sales are not particularly high. The
industry is looking to achieve a sub-
stantial increase in record store traf-
fic.”

Record companies are planning
their own individual promotion opera-
tions for the “Semaine,” including
personal appearances by artists in
record stores and offers of discounts
of up to 30% on product. There will be
special emphasis on French produc-
tions.

Says SNEP director of communica-
tions Patrice Sarrant-Cabanes, “Al-
ready more than 100 points of sale, in-
dependent record stores, department
stores, hypermarkets, and the FNAC
and Virgin outlets have responded
positively to the announcement of the
‘Semaine’” and this bodes well for its
success.”

GLOBAL

MUSIC PULSE

| THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

EUROPE/JAPAN: For more than five years, a bilingual music program called
“Pazz And Jops From Europe,” featuring music and news from around Eur-
ope, has been one of the hottest shows on Tokyo’s leading FM station, J-Wave.
Broadeast on week nights, the show is produced in France by journalist and
host Jean-Jacques Dufayet w.1d his Japanese colleague Reiko Kidachi under
the aegis of France’s international radio service, RFI. DAT recordings are
sent each week from Paris to Tokyo, where overdubbing is made in Japanese
by co-host Jon Kakira. The show has proved an ideal vehicle for putting Ja-
panese audiences in touch with European musical developments. Ironically,
Dufayet says that his biggest problem has been getting hold of records from
around Europe in Paris. Now the show has made it into the record shops itself
and no less than six CD compilations have been released simultaneously in
Japan by RCA/BMG, MMG/Warner, WEA/Warner, Polydor, Nippon Phono-
gram, and Epic/Sony. With track listings by Hiroshi Sugiyama and Shigeru
Saito from J-Wave, they give a broad overview of Europe’s current pop scene
in all its glorious diversity: from Mecano to Snap, Vanessa Paradis to Kha-
led, MC Solaar to Des’Ree, and Patricia Kaas to Ten Sharp.

EMMANUEL LEGRAND

GERMANY: Not content with being a rock’a’roll legend, and still the country’s
most successful touring act, singer Peter Maffay
has now ventured into fairyland, with sensational re-
sults. He has recorded a series of albums for chil-
dren and adults that tell the story of an adventurous

---------------------
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VA4 5‘? E little dragon called Tabaluga. A cartoon character
= '+ who represents the child in all of us, Tabaluga sets
e 5 E out to find the meaning of his own fire and, thus, true
i — ¢ love. It is a fantusy narrative conveying philosophi-

cal, worldly wisdom in an elementary way. The story
has certainly struck a chord, and combined sules of
the first and second albums—*“Tabaluga Travels In
Search Of Being Sensible” (Metronome) and “Taba-
luga And The Glowing Silence” (ast West)—are now in excess of 1.6 million
copies. The third album, “Tabaluga And Lilli,” has just been released by Maf-
tay’s new company, BMG Ariola. A concept album, it combines driving rock
songs with ballads and production numbers sung by Maffay and narrated by
lyricist Gregor Rottschalk. The Tabaluga character is the brainchild of au-
thor and illustrator Helge Hein, who has big plans for the little dragon. A
multimedia spectacular, “Tabaluga Live”, will be staged in six German cities
in the Spring of 1994, and a 26-part cartoon series is in preparation for TV
broadecast in North America in 1995. ELLIE WEINERT
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BELGIUM: The novel idea of combining classical music and “pop classics” as
an annual live event was launched here in 1985, the year concert organizers
Jan Vereecke and Jan Van Esbroeck of Prommusic unveiled their first Night
Of The Proms in the 20,000-capacity Antwerp Sportpaleis. John Miles was
the featured artist, and over the years stars including Art Garfunkel, Joe
Cocker, Roger Hodgson, Angelo Branduardi, Randy Crawford, and Jen-
nifer Warnes all have performed with a 100-piece classical orchestra, a 200-
strong choir and (where necessary) a backing band.
This year the event has been expanded to four nights
at the Sportpaleis (Oct. 22, 23, 28, and 29) and an extra
two nights at the 10,000-capacity Ahoy-hall in Rotter-
dam, Holland (Oct. 30 and 31). Sting is this year’s ma-
jor league act, but according to Vereecke, it is not who
headlines that is important. “It’s the event and atmos-
phere that count—70% of the audience buys tickets
without even knowing who will perform with the or-
chestra, and we have been selling out since day one.”
The idea appears to be taking off internationally, with similar shows planned
in the German cities of Dortmund, Stuttgart, Munich, and Berlin. MARC MAES
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NEW ZEALAND: After a spell away from the limelight in the '80s, singer/song-
writer Dave Dobbyn is back in the chart with his astonishing album, “Lament
For The Numb” (Trafalgar). Produced by Mitchell Froom and backed by a
taut band featuring Elvis Costello’s former rhythm section of Bruce Thomas
(bass) and Pete Thomas (drums), Dobbyn has come up with a lean, edgy col-
lection of songs and taken some courageous risks, given the fragility of his
career. Having built up a sizable following in the "70s as leader of the D.D.
Smash Band, Dobbyn emigrated to Australia, but was initially miscast by the
overwhelming success of his hit “Slice Of Heaven,” an atypically catchy pop
tune that went to No. 1 here and in Australia. Now, along with his return to
the nation’s chart, Dobbyn has joined former expatriates such as Neil Finn
in moving back to live in New Zealand. By way of explanation he points to
the exciting developments here and to the country’s supportive, professional
community of artists. “My friends ask me why I'm moving back and I say I'm
moving forward, because that’s what it feels like.” GRAHAM REID
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Hologram System May Curb Polish Pirating
Industry Hopes Scheme Will Give It A Higher Profile

H BY DOMINIC PRIDE

LONDON—Poland’s fledgling record
industry has taken another step to stop
its product from being pirated, imple-
menting a hologram sticker system for
legitimate products.

Members of ZPAV, the IFPI-affili-
ated producers group, will affix num-
bered holograms to their tapes, sin-
gling them out as legitimate products
made to a certain quality.

IFPI believes this could be the move
that makes deeper inroads into a pirate
community which already is showing
signs of accepting the rules of the mu-
sic business.

Poland’s prime minister, Hanna Cu-
chocka, has endorsed the scheme, and
a letter of support from her was read
at the country’s largest rock festival,
Sopot, in early September.

The hologram system is supported
by publicity material at retail, and by

information campaigns on national TV.

Each hologram is individually num-
bered, and ZPAV will keep a register
of the titles to which the numbered
stickers are affixed. In the long term,
the scheme also will help collect data on
which titles are selling in Poland, which
currently has no charts.

IFPI’s Bianka Kortlan, newly pro-
moted to regional director, Central and
Eastern Europe, says the move will
greatly enhance the position of Polish
producers. “The hologram will
strengthen the union between the com-
panies, and it will give them some pub-
lic profile. Since the introduction of the
scheme, we've already had inquiries
from companies who want to be mem-
bers.”

The publicity materials produced for
the hologram scheme reinforce the
message that all stickered cassettes
have approval, but do not state that
unmarked cassettes are pirated.

GROUP’S CHART RISE CAUSES CONCERN

(Continued from page 48)

“It so happens, though, that when
the group started, they had a member
with racist sentiments. He is no longer
with the group, so they have become
guilty by association.”

Adding fuel to the fire of contro-
versy is Mariann Records managing
director Bert Karlsson, who is also a
leading figure in the New Democracy
Party. This party, one of four ruling
coalition parties now in power in Swe-
den, has of late come under fire in the
media and from other political groups
for encouraging attacks on foreigners.

That Karlsson has on his label a
band that is viewed as racist has
brought him and the band under the
media’s lens in Sweden. Even though
he denies stirring up anti-foreigner
feeling, of the band he says just that
they play “nationalistic” songs.

The songs of Ultima Thule are, by
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{65) 3393084 (65) 3394558.
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the members’ own admission, “na-
tionalistic.” While songs like “Stolt
Och Stark” (“Proud And Strong”) and
“Besten” (“The Beast”) don’t talk
specifically about foreigners in the
lyrics, their xenophobic character is
borne out by the fact that the band
has a loyal following among neo-Na-
zis and other right wing extremist
groups who have been fans for the
last 10 years or so. The band’s “Vik-
ing Blood” single entered the Swe-
dish sales chart at No. 9 and rose to
No. 6.

“The message is simply that, with a
hologram, you can be 100% sure that
the cassette is genuine,” says Kortlan,
who believes that most Polish custom-
ers are now prepared to buy quality
product rather than pirated cassettes.

“The most important factor in buy-
ing a cassette is still the repertoire, but
next element is the quality. For con-
sumers, the problem is still the
means.”

Piracy is still endemic in Poland,
with estimates putting the figure at
more than 90% of the market. In the
absence of a copyright law, ZPAV has
been taking action against companies
under fair trading laws (Billboard,
Aug. 17).

The main target of the cassette-
based pirates is international reper-
toire. Polish repertoire is pirated much
less frequently than international
product because there is no export
market for it, and because legitimate
Polish productions are widely availa-
ble.

“A lot of the problem now is the sup-
ply of international product,” Kortlan
says. “At the moment, consumers still
don’t have a choice between pirate and
legitimate cassettes.”

Several major firms have presences
in Poland (Billboard, June 26). BMG
has a Polish subsidiary, taking in A&
R, and Sony has a full catalog licensee
in MJM, as has EMI with Pomaton. As
yet, PolyGram has no presence there.

In her new position, Kortlan will also
have responsibility for the Baltic
states, the Ukraine, and Russia. A new
producers association, APA, has been
formed in Russia following the enact-
ment of new copyright laws.
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newsline...

LAURENT TREILLE, general manager of France’s FNAC Music label and dis-
tributor, died suddenly Sept. 27. He had been suffering from a heart condition.
Treille founded FNAC Music in July 1990, and was responsible for its growth.
Joel Mornet, associate general director of parent company FNAC, said, “In
Laurent Treille, FNAC has lost a man of great human and professional qual-
ities.”

SOUTH AFRICA will host its first-ever international jazz festival in October,
sponsored by brewer Guinness in association with Johannesburg’s monthlong
Arts Alive Festival. The event will be staged at the Market Theatre complex,
and features international artists Airto Moreira and Flora Purim as well as
a showcase for the best in homegrown jazz.

SOUND OF LOS ANGELES Records (SOLAR) has signed a licensing deal with
the German independent Edel Company. Back catalog in the deal includes
Shalamar, Midnight Star, and the Whispers, as well as current acts.

FLAMENCO GUITARIST Luis Habichuela, 46, died suddenly in Madrid Sept. 21
of a suspected heart attack. Granada-born Luis and three brothers, Juan,
Pepe, and Carlos, belong to a dynasty of guitarists, and have enjoyed enor-
mous prestige, having played with all the greatest flamenco singers and danc-
ers.

PONY CANYON Tokyo has appointed Kaz Saito, currently head of its New York
office, as producer in its i<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>