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“Yoga is gaining popularity
because it feels good”

-Newsweek

“Yoga...has slipped into the
athletic mainstream..?”

-Lear’s

“Yoga...is a proven stress-
relieving technique...and
the exercises tone and

strengthen your whole body.”

~Men'’s Health

JANE FONDA’S YOGA EXERCISE WORKOUT

Jane Fonda, fitness video's pioneer and leader,
has created an exciting new workout based
on the ancient art of Yoga. Already
recognized by top athletes as the secret
ingredient in training for strength, flexibility
and endurance, yoga is steadily grzbbing the

+ 20-minute strelch attention of fitness consumers nationwide.
and tone progro )
sun ) : g
<t on Jane Fonda’s Yoga Exercise Workout has

the broad appeal you've come to expect

- 1a relaxationt
» 15-minuié P

from America’s leading fitness superstar.

it
perfect for @
’ ﬁ:’ness Jevels

FEATURES
* 20-minute full body stretch
and tone program

s Jane’s perscnal 15-minute
1n Salutation progression

ute relaxation segment
|

ct for all fitness levels

 Number: #55021-3/VHS
; Price: $19.98
r: #55021-6/Laser Disc
Price: $29.98
ing Time: 65 minutes
Street Date: 2/2/94
-Order Date: 1/18/94

¥ u'.l'l L__
} '-'
10

- . .‘ £ .I ._f‘l " :

L/l
Contact your local Warner Home Video representative .

Distributed by M 75 Rockefeller Plaza, New York, NY 10019. A Time Warner Company. All rights reserved. Printed in U.S.A.
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Music, Vid Sales Spread Holiday Gheer

Diverse Range Of Hits Lifts Retailers’ Spirits

W BY ED CHRISTMAN
and EDWARD MORRIS

NEW YORK—Musice merchants rode
a wave of optimism
into the holiday
selling season and
had their faith re-
warded by strong
Christmas sales.
Unlike the past
four years, when
uncertainty hov-
ered over the mu-
sic retail sector as
it pulled into the crucial holiday sell-
ing season, music merchants this

PETTY

year were upbeat and confident that
the diverse range of hits would trans-
late into a bountiful Christmas, which
proved to be the case.

MEAT LOAF

“I don’t care what kind of music
(Continued on page 116)

P’Gram’s Jacky Cheung Makes
The Megastar Grade In Asia

B BY MIKE LEVIN

HONG KONG—When PolyGram an-
nounces its 1993 financial results in a
couple of months, label executives
likely will cite the multi-platinum
achievements of such artists as U2,

Germano Sees New
‘Happiness’ At 4AD

@ BY JIM BESSMAN

NEW YORK—In a highly unusual
move, Lisa Ger-
mano, an artist
with an acclaimed
major-label debut
album still alive in
the marketplace,
has been released
and picked up by
another major,
which will re-
launch that album

N

GERMANO

(Continued on page 111)

Sting, Bon Jovi, Elton John, and
Jacky Cheung.

Jacky who?

In 1993, this quiet Chinese ballad-
eer, a former air-
line reservations
clerk, joined the
ranks of Poly-
Gram’s megastars
with his Mandarin-
language album
“Kiss And Good-
bye.” Released on
Polydor last
March, it has since
sold 3 million copies in Asia, setting a
new sales peak for local artists and
affirming the promise of the region’s
rapidly growing music markets.

Asian artists rarely entertain
hopes of appearing on the best-seller
lists of the multinational labels. Up to
now, even the biggest stars are con-
tent to sell 400,000 copies, maybe
700,000 in a special case, and then get
on with the next album, likely to be
issued three or four months later.

(Continued on page 107)

CHEUNG

An; Making of 34y

s

AFRICAN QUEEN BOXED SET

Family Titles Lead Rise

B BY SETH GOLDSTEIN

NEW YORK—Warner Home Video's
“Free Willy” kept right on swim-
ming—and sell-
ing—through the
holiday season.
But Disney’s
“Aladdin,” despite
high-flying num-
bers overall, didn’t
zoom out of sight
as the trade had
hoped.

The two titles
were among several direct-to-sell-
through releases that, along with
Christmas perennials like LIVE Home
Video’s “Rudolph The Red-Nosed
Reindeer’” and CBS/Fox Video’s
“The African Queen,” helped light
the path to a modest increase in sales
for the month over December 1992.

(Continued on page 116)
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RCA Thinks Global
With Its First
ZZ Top Release
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W BY CATHERINE APPLEFELD

WASHINGTON, D.C.—The human
chain that blocked the entrance to a
Nobody Beats The Wiz store here
Dec. 21 marked the start of the Na-
tional Political Congress of Black
Women’s efforts to silence the voice

—Group Battles Gangsta Rap

Women Barricade D.C. Wiz Store

of gangsta rap, according to the
D.C.-based organization.

“That was the first in a nation-
wide series of protests,” Annette
Williams, NPCBW director of com-
munications, says of the incident
that led to the arrest of five of the

(Continued on page 110)

1993’s Heatseekers Took
Varying Paths To Success

H BY ERIC BOEHLERT

NEW YORK—The 1993 Billboard
Heatseekers honor roll, made up of
artists that topped the chart last
year, represents an eclectic bunch of
fresh favorites. Not only do the acts
reflect the tastes of '93, but the dif-
ferent paths they took to the top also

@ BY PHILIP SWEENEY

LISBON—What can Portugal offer
to the international music market
today? That question is put to Car-
los Maria Trindade,
former keyboard
player with the rock
group Herois do Mar
and now A&R man-
ager for PolyGram
Portugal. “‘For ex-
port, we should rely
on fado,” he begins,
referring to the tra-
ditional song style of Lisbon. Then
there are the Portuguese-speaking
artists of the nation’s former Afri-
can colonies, who have found a

Portugal Sifts Among Varied
Styles For Ideal Musical Export

small but growing following out-
side their base in Lisbon’s immi-
grant communities. ‘“And, of
course,” adds the A&R executive,
there are “groups like Madredeus.”
The five-piece Ma-
dredeus is the Portu-
guese musical phe-
nomenon of the past
three years, the
country’s first per-
formers since the
septuagenarian fado
queen Amalia Rodri-
guez to achieve suc-
cess abroad. The band’s internation-
al touring has been limited to parts
of Europe and Japan, but the inter-
(Continued on page 33)

help illustrate the various ways new
players can break out from the pack,
be it through MTV, radio, touring, or
old-fashioned word of mouth.

HATFIELD

Twenty-four acts, supported by 21
different labels, climbed the Heat-
seekers heights to No. 1 last year (see

(Continued on page 110)

Station Drops Jackson,
Draws Ire Of NAACP

@ BY PHYLLIS STARK

NEW YORK—KEZK St. Louis’
headline-grab-
bing decision to
drop Michael
Jackson records
from its playlist,
in response to al-
legations of child

j molestation lev-
JACKSON eled against the
(Continued on page 105)
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;. ANEXTRAORDINARY SOUNDTRACK FOR AN EXTRAORDINARY MOVIE

BRUCE SPRINGSTEEN |
L NEILYOUNG

PETER GABRIEL

INDIGO GIRLS
 PAULETTA WASHINGTON “
HOWARD SHORE

BRUCE SPRNGSTEER
EIL YOURG

DELPHIA ’ 3
)

MUSIC FROM THE Hoqorteee
MOTION PICTURE’

BARA CALLAS

PRILADELPAIN

SOUNDTRACK EXECUTIVE PRODUCERS: JONATHAN DEMME AND GARY GOETZMAN

EXECUTIVE PRODUCER FOR EPIC SOUNDTRAX: GLEN BRUNMAN ~ cric sounoreax

BRUCE SPRINGSTEEN APPEARS COURTESY OF COLUMBIA RECORDS. PETER GABRIEL APPEARS COURTESY OF GEFFEN RECORDS. 3 - - . &

NEIL YOUNG APPEARS COURTESY Of REPRISE RECORDS. : 4
“Epc Saunctrax” and IR Reg, U.S. Pat. & Trm. Off. Marca Registrada /© 1993 Sony Musi Entertaioment inc. Motion Prcture Photogsaphy and Artwork Title: © 1993 TriStar Prctises, inc. Ml Rghts Reserved '



www.americanradiohistory.com

No. 1 IN BILLBOARD

VOLUME 105 » NO. 52

* THE BILLBOARD 200 =

Sarah McLachlan:

lrony & ‘Ecstasy’

* MUSIC BOX = MARIAH CAREY = COLUMBIA “Well, I'm 25 years old,” laughs Canada-born singer/songwriter months after ‘Solace’ was released, and it challenged me to be
Sarah McLachlan, “so what the fuck would I know about life?” more responsive, discerning, and sensitive in my own life. For in-
ADULI ALTFRNAT'VE / NEW AGE o Yet what’s so marvelous about “Fumbling Towards Eestasy,” stance, ‘Hold On,’ on the ‘Fumbling’ album, came together in a
ey E,i’a‘ziD{Efm' s 6 the much-praised McLachlan’s fourth album (Arista/Nettwerk, matter of hours after I'd seen a documentary on the Arts & Enter-
due Feb. 15), is the fact that she can write candidly about the tainment channel, ‘A Promise Kept,” about a woman whose fiancé
lj APULT A"TE':'\LIQ/?XLE'BQT@ OHLDEIOSIC 691 things she can’t always follow but aches to fathom. was dying from AIDS. Since the album is already out in Canada,
GIPSY KINGS = ELEKTRA MUSICIAN McLachlan figures that her new record’s fluent sense of search- I've heard from people who just take the song as being about the
ing might have been drawn from a disquieting trip to war-, pover- loss of any intimate friend. I like that ambiguity, where listeners
CONTEMPORARY CHRISTIAN 34| ty- and AIDS (via prostitution}torn Cambodia and Thailand with  just perceive words of love as entities of faith.”
A aa ). ke it THE=IZEL N | the World Vision charity organization; or possibly from her recent Born January 28, 1968, in the Halifax, Nova Scotia, suburb of
COUNTRY exposure to “L@ttfars To A Young Poet,” German philosopher Bedford, Sarah was thg third phild of American marine biologist
T ONTTRE . Thel oS G EAGIES 30| Rainer Maria Rilke’s tracts on solitude and acceptance. Jack McLachlan and wife Dorice, a fellow Yank who shelved her
VARIOUS ARTISTS = GIANT But when she admiringly mentions that her mother recently re- own academic aspirations to support the education and profession-
GOSPEL tumed to school to gain a master’s de_gree in English Litera‘ture— al wgyfaring of her husband. An often-lonesome Dorice. McLach-
IR T T A 33 doing her thesis on “Clarissa,” English novelist Samuel Richard- lan picked Sarah over her spouse and older sons as her prime confi-
KIRK FRANKLIN AND THE FAMILY = GOSPO-CENTRIC son’s epic work of fiction—Sarah’s careful description of that dant, acquainting her little girl with the isolation that regret places
HEATSEEKERS book’s title character tells much about the music Dorice McLach- in the path of personal fulfillment. . .
* | AM SANTA CLAUS 191 lan’s emerging offspring creates: “All through her Invested by her firmly nurturing parents with a
BOB RIVERS & TWISTED RADIO = ATLANTIC life she exerted her free will, and even though peo- * toddler-to-teenager dose of classical training (“12
ple did painful things to her, in the end she found years of guitar, six years of piano, five years of
-';HE BILLBOARD LATIN 50 37 ways to forgive them, because in her sheer deter- “SIG voice”), and self-financed by years of dishwashing
GLORIA ESTERAR,* IMATIERR A IE7E mination she had kept her heart pure.” and counter work in Halifax establishments like
McLachlan began her career at 19, and acclaim the Club Flamingo and the Second Cup and Moth-
R&B 21 for her debut album, “Touch” (1988), was immedi- TOMY EARS er Tucker’s restaurant chains, MecLachlan was
S EOCOYSTV L NOOLID O GOYIDO GG=IDEATHIROW ate and sustained; local critics were hot to christen T 3 able to fuse her mother’s depth of pathes and her
s THERIC 00 5 her as Canada’s preeminent folk siren for the mil- : father’s detached analysis into a calm grasp of our
B R R ot 312] lennium. When American and British observers re- culture’s callous objectification of women.
inforced that high regard in 1992 following the stu- “But it took me six years,” she says, “to learn
ADULT CONTEMPORARY dio sequel “Solace” and a live release, Sarah re- how not to edit myself, to remain open in my music
* SAID | LOVED YOU _ BUT | LIED 103 solved to slow the pace of her widening reputation, so that I touched greater levels of darkness as well
MICHAEL BOLTON » CO!lUMEIA "4 lest it outdistance the seasoning of her talents. as some positive areas of escape.”
“Fumbling Towards Ecstasy” opens with “Pos- The fruits of this unimpeded intuition are fea-
COUNTRY session,” a track inspired by a rapt fan whose mis- tured on “Good Enough,” “Fear,” and the title
fal (10 OV S 7Y IS ©7NEREES e guided epistles to his heroine missed her true na- track, on which McLachlan both grievously delves
\ ture by a country mile. and bids goodbye to the emotional stasis her moth-
DANCE / CLUB PLAY 26 “The ironic truth is that during the making of er unconsciously tried to bequeath her.
* SHOW ME » ULTRA NATE = WARNER BROS the first two albums, I was in a spiritually low hv Timothy White } “To know oneself is to find freedom,” she says.
place,” says McLachlan—who adds that she’s “not “As a child, I was never passionate about classical
DANCE / MAXI-SINGLES SALES 261 @ particularly religious person. It just took me a music, even though I put so much energy into it.
W GETTORANSIDOMINOILIOUTBTRSTIRAL long time to realize I should feel pride for what I do. That may From the age of 4, [ preferred to improvise on the stuff I was learn-
LATIN show a big lack qf confidence, but ultimately I was pleased I came ing. And the moment I hit puberty, I got into popular music instead
* CIRCA DE Ti 32 understand things on my own terms.” and wrote my first song, ‘Out Of The Shadows,” in early 1987. Now,
THE BARRIO BOYZZ » Efi LTI The question no mere fun could be informed enough to pose is whether I'm making decisions about the things I want to sing or
explored in the octave-leaping monologues of other “Fumbling To- about the 13-member entourage that relies on me—actually, it's 24,
R&B wards Ecstasy” tracks like “Wait,” “Plenty,” “Ice,” “Hold On,” because the Devlins will be opening for us [beginning Feb. 26 in Las
ARCANIWENTA B RTE VI NI CANIGBE I JOWEST 23} und especially “Elsewhere”: “I believe/There is a distance I have Vegas}—I know [ have to do it for the right reasons.”
wandered/To touch upon the years of reaching out and reaching in With the pure curiosity of youthful intellect, and a musical profi-
HOT R&B AIRPLAY 221 .- /1 believe this is heaven to no one but me.” ciency rare in the popular idiom, McLachlan is now able to probe
* CAN WE TALK » TEVIN CAMPBELL = QwEST Those presuming from such song pensive-sounding excerpts and such matters as if they were a still pool. “Living completely alone
titles that McLachlan’s work resides in a pat confessional mode will for the first time during the seven months | made the new album, 1
HOT R&B SINGLES SALES be surprised by the wit, literate grace, and unfussy intricacy of her saw I could make myself happy, and that state gave me an incredi-
* GANGSTA LEAN = DRS = CAPITO! 22} material. As produced by Daniel Lanois protégé Pierre Marchand ble spiritual high,” she says. “Since then, I'm in my first good rela-
. (“my friend and mentor,” says McLachlan with undisguised grati- tionship ever, and what he and I have doesn’t fill some empty
RAP tude), sh(; establishes a consummate counterpoise of vocal fire and space. Love is meant to shine a light rather than fix a gap; that’s
* WHAT'S MY NAME = SNOOP DOGGY DOGG = panirow 241 reportorial flow—each vibrant trill, insight, and instrumental the feeling I wanted to achieve.”
touch too absorbing to remain in the realm of autobiography. No MecLachlan has made a record unlike any one will hear this year,
theme is worried, no image wasted. oddly ancient in its serene earthiness, utterly fresh in its patient
ROC:(D{\LQIQTBE;JM,EI:SS,:L T';:C‘CKS 104 “The things I saw and experienced in Southeast Asia made any inquiry. In exploring why we break each other’s spirits, she posits
troubles and problems I might have seem pretty trivial,” she says. an empathy accessible to us all.
“These people have so little, yet they have a dignity and a kindness. “It’'s what honest music has always given me,” she says, “and
ROCK 7/ MODERN ROCK TRACKS I visited there after having been on the road in a cocoon for 14 what I wanted to give back.”
* DAUGHTER « PEARL JAM = gpPiC 104
TOP 40 AIRPLAY / MAINSTREAM 107 e o THIS WEEK IN BILLBOARD
* HERO « MARIAH CAREY * COLUMBIA
' CLINT EASTWOOD, COUNTRY MUSIC FAN Album Reviews 70 Hot 100 Singles Spotlight109
TOP :&(.;)lﬁPmL{\TK\'_/Pg:l.YJHM-CISCZSS:)VER 107, For his new film, “A Perfect World,” Clint Eastwood created a  Artists & Music 10 In The Spirit 33
S soundtrack featuring country classics from Johnny Cash, Don  Between The Bullets 117  International gg
HOT 100 AIRPLAY Gibson, and Bob Wills, as well as new covers by Chris Isaak. In The Billboard Bulletin 118 t::;\/ﬁl:;:otes 31
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Translating Digital-Age Language

B BY STEVEN RAPPAPORT

Interactive multimedia provides sub-
stantial opportunities for new sources
of revenue to the music business. In
three years of licensing songs and re-
corded performances for our software
record label, [ have learned much about
the workings of the music and multime-
dia worlds. I would like to share 10 con-
cepts of which people in both industries
should be aware.

e People in the music and multimedia
businesses don’t always speak the same
language. When a music publisher
‘“clears”’ a song for a multimedia pro-
ject, the multimedia developer may
think the song is licensed. Multimedia
developers refer to song publishers,
record master owners, and others who
own the rights to intellectual property
as “content owners.” When a multime-
dia developer asks a content owner to
sign a non-disclosure agreement, it
doesn’t show a lack of trust in a partic-
ular person or company; it’s a custom
to protect trade secrets in the software
business.

® The music and software industries
have different licensing models. The
music industry licenses rights like me-
chanicals, synchronization, print, and
master recording. The software indus-
try licenses rights like use of software,
network, and site. Most multimedia de-
velopers (and sometimes their attor-
neys) are unfamiliar with the nuances
and implications of licensing some mu-
sic rights (e.g., synch) and not others.
The way to be perfectly clear is to have
the developer write a narrative descrip-
tion of what his or her product will do,
and incorporate that description into the
multimedia license.

e The primary terms of a multimedia
license are advance and royalty, term,
territory, and platform. The content
owner can license content for one or
more computer platforms (e.g., only
Macintosh), reserving the rights to all
other platforms. Unless the content ad-
ministered is unique, however, licensing
platform by platform is not much more
beneficial than licensing for all plat-
forms. This is due to the law of supply
and demand; if there is a small, installed
base of a given platform, licenses for it
are worth less.

e Estimates for the total number of
multimedia platforms in homes by the
end of 1993 are more than 2 million MPC
computers (which run the Windows op-
erating system); just under 2 million
Macintosh systems; 1 million Sega/CD
players; more than 100,000 CD-I units;
and 10,000-30,000 3DO players.

e The average cost of production of a
multimedia CD-ROM is $300,000 for one
platform. Making the same title run on
several platforms is much more expen-
sive. And as consumers’ expectations of
production values increase, so will pro-
duction costs. In 1994, the first CD-
ROM with production costs in excess of
$1 million for one platform likely will be
announced.

e Multimedia developers cannot pay
the kinds of royalties content owners
expect. This is because developers may

have to obtain literally thousands of li-
censes for one product. One CD-ROM
can contain an incredible amount of in-
formation: 100,000 pages of text, sever-
al thousand pictures, more than an hour
of full-screen, full-motion video, or any
combination of them. A given product
can contain parts of hundreds of songs,
plus thousands of pictures and/

‘The music
industry has a
financial stake in
the success of
multimedia’

Steven Rappaport is
president/CEO of
Interactive Records,
San Francisco.

or video clips. Since interactive media
has a low installed user base compared
to other home electronic products, it
will not yet support a substantial ad-
vance or royalty for each content item.

o Interactive multimedia offers con-
sumers many new ways to experience
music. Some titles allow users to decide
the order in which hundreds of short
musical passages will be played back;
others allow users to remix songs or
create their own videos. For some titles,
the audio-only portion is playable on a
standard audio CD player, but when
used in a CD-1 or CD-ROM unit, the ti-
tles offer enhanced features.

e Multimedia licenses should make
provisions for bundling. Bundling is the
computer business custom of selling
thousands of titles in one transaction to
an OEM (original equipment manufac-
turer), who then packages one or more
of the titles for sale with multimedia
hardware. The purpose of bundling is
to make sure purchasers receive imme-
diate software gratification when they
get home. The OEM purchasing the
bundle does so at a very deep discount
($1 per CD-ROM is not unheard of), so
content owners should expect a lower
royalty percentage for each title that is
bundled, but a larger one-time pay-
ment.

EDITORIAL IMPACT

Your editorial, “Culture, Violence, And The
Cult Of The Unrepentant Rogue” (Bill-
board, Dec. 25) stands as a beacon of pas-
sion, eloquence, and humanity, a stirring
departure from the “business as usual”
ethos so prevalent today. Before the music
business, there was music; before music
there was the human spirit. Business
should serve music as music serves the

spirit; only then will we all truly prosper.
Randall Grass
Executive VP, A&R
Richard Nevins
President
Shanachie Entertainment Corp.
Newton, N.J.

e Multimedia licenses should soon
provide for content use on interactive
television. Negotiating multimedia
rights for CD-ROM is already difficult,
because multimedia is a new area and
no one wants to make a mistake. It will
be even more difficult in the era of 500-
channel interactive television, a technol-
ogy that will be in place in 1994 and will
have substantial market penetration by
1996. Interactive television surely will
generate substantial revenue for con-
tent owners, but there is no model as yet
for an interactive television content li-
cense.

e There are several sources of good
information about the growing interac-
tive arena, including the following
three: The San Francisco Multimedia
Development Group (2601 Mariposa,
San Francisco, Calif., 94110) is an organ-
ization of hundreds of multimedia devel-
opers, producers, and suppliers; Multi-
media Developer Challenges & Strate-
gies For Success is a $129 report based
on the research of 912 multimedia-in-
volved firms from Gistics Executive
Education Series, 700 Larkspur Landing
Circle, Suite 199, Larkspur, Calif.,
94939; and Michael Scott's Multimedia:
Law and Practice (Prentice-Hall, 1993)
is the new standard for understanding
legal issues in multimedia.

® The music industry has a financial
stake in the success of multimedia. As
this new industry grows it will require
more content to create compelling prod-
ucts. Some of this content will be new,
as companies try to create franchises
the way Sega has done with Sonic the
Hedgehog. But much of the content will
come from catalog songs and perfor-
mances that record companies now ad-
minister or have recorded. If the music
industry works with multimedia devel-
opers so they can create the software
necessary to drive hardware sales, it ul-
timately will result in a revenue stream
for all involved that exceeds anything
envisioned a decade ago.

Just about everyone in both the music
and multimedia businesses means well.
Assume good faith; we're all trying to
sort out new relationships in the Digital
Age.

PRAISE FOR CLAPTON

Thank you, Billboard, for the superb
30th anniversary coverage on Eric Clap-
ton (Billboard, Dec. 18). It’s a keeper.
Thank you, Timothy White, for yet an-
other beautifully written piece. I consis-
tently enjoy your intelligent take on mu-
sic. The interview, and particularly the
opening paragraphs, were so revealing

and so very moving.
Inessa Brunins
DJ
KXYQ-FM
Portland, Ore.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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CES To See Multimedia, MiniDisc Bows

As Interactive Field Expands, Portables Shrink

B BY MARILYN A. GILLEN

NEW YORK—Keeping score of the
multiplying multimedia entrants?
Better take a calculator to CES. And
if you're following MiniDise, a magni-
fying glass might be in order as the
latest generation of ever-shrinking
portable products get their U.S. bows
from Sony and Sharp.

JVC and Sega are among the man-
ufacturers at the Jan. 6-9 Consumer
Electronics Show in Las Vegas that
will add their own “multiplayers” to
the burgeoning interactive market-
place. Samsung will be showing its
version of the Compact Disc-Interac-
tive player, joining existing Philips
and Magnavox brands and an expect-

ed entry from Goldstar.

The 3DO platform will see a dem-
onstration of a full-motion-video
adaptor for the Panasonic player,
which the company hopes to have
available in the spring at a yet-to-be-
set price. Other news on the 3DO
front is expected at a Thursday (6)
press conference featuring company
founder Trip Hawkins; the firm has
been in an SEC-imposed “quiet peri-
od” because of a recent stock offer-
ing. 3DO hardware licensee Sanyo
showed a mock-up of a 3DO unit at
the Summer CES, but is not expected
to unveil a consumer product yet.

AT&T, another 3DO licensee, is fo-
cusing on the technology’s network
applications for the superhighway fu-

Ex-Employee Says Tower
Spied On Gay Managers

B BY EILEEN FITZPATRICK

LOS ANGELES—A former security
guard for Tower Records has filed a
lawsuit claiming he was forced to re-
sign from the retailer when he re-
fused to spy on two gay managers.

In the lawsuit, filed Dec. 22 in San
Francisco Superior Court, Husham
(Eddie) Haroun claims Tower man-
agement instructed him to install an
electronic listening device in the of-
fice of a manager working at one of
Tower’s San Francisco stores.

Haroun was told the purpose of the
bug was to “listen in on the employ-
ee’s telephone calls and office meet-
ings, to establish that he was arrang-
ing personal homosexual liaisons on
company time,” according to the com-
plaint.

The complaint also states that Har-
oun was told that “management in-
tended to terminate or demote gay
store managers because homosex-
uals do not fit the image of Tower
Records.”

Haroun, who is black, also claims
racial discrimination based on repeat-
ed racist statements and epithets al-
legedly directed at him and his staff.

Ricardo C. Saria, Haroun’s attor-
ney, says that his client was asked to
stake-out the manager’s home, as
well as the home of another manager

who worked at Tower’s Castro/Mar-
ket Street store.

Haroun worked at Tower from
September 1989 to February 1993.

“We’re not alleging that Tower
management dislikes gays,” says
Saria, “but it only takes one supervi-
sor to cause an action like ours.”

When asked to install the bugging
device, Haroun went over his supervi-
sor’s head to get guidance from Tow-
er’s headquarters in Sacramento,
Calif., Saria says. Haroun was told to
follow the instructions of his boss,
Saria says.

Saria says part of his client’s job
was to monitor employees’ activities
in the event they were stealing from
the retailer. But Saria says his client
contends there was no cause to sus-
pect the gay manager was involved in
any criminal activity.

“[Haroun] didn’t see any reason to
bug the guy’s office,” says Saria.
“The only reason was that he was
told by management, ‘We don’t think
these guys fit in.””

Jamerson Allen, Tower’s attorney,
says his client had not seen the law-
suit. “I've only read about it in the
press, and based on that, Tower de-
nies all the allegations.”

A court date has been set for May
20. Haroun is seeking unspecified fi-
nancial damages.

ture. Robert Kavner, executive VP
and CEO of multimedia products and
services at AT&T, will deliver the
convention’s keynote address Thurs-
day.

Sega’s multimedia entry—‘‘the
Sega Genesis CDX Multimedia CD-
ROM Entertainment System”—plays
Sega Genesis game cartridges and
Sega CD games, but, at 1!/, pounds,
also looks and functions like a porta-
ble CD player. The unit is due in
March at $400.

JVC is introducing the X’EYE, a
CD-ROM system already introduced
in Japan under another name and ca-
pable of playing audio CDs,
CD + Graphics Karaoke, CD-ROM
software, electronic book titles {(with
an optional ROM cartridge), and
Sega CD and Genesis cartridge
games (the latter with the ROM addi-
tion). The unit, which JVC is position-
ing as a “total home entertainment
system,” will be available in April at
a suggested retail price of $500; bun-
dled with the product will be a ver-
sion of Compton’s NewMedia’s inter-
active encyclopedia created for the
platform, as well as a CD+G kar-

(Continued on page 109)

NEW YORK—With this issue of
Billboard, the publication offi-
cially commences its 100th year,
and the special centennial logo
designed by Billboard art direc-
tor Jeff Nis-
bet will grace
every issue
between now
and the end of
1994.

The year will be marked by a
number of commemorative pro-
jects, activities, and surprises,
culminating in an “extra” Nov. 1
issue that will chronicle the role
Billboard has played in shaping
the American century, as well as
this country’s part in showing
the world how to entertain itself.

The issue will be perfect-bound
and will feature its own unique
look and art direction, as well as
a range of specially commis-
sioned pieces from Billboard edi-
tors and prominent outside ob-
servers. Epoch-by-epoch chart
compendiums will be presented

by Billboard associate publisher

Logo, Special Issue To Mark
Billhoard’s 100th Birthday

Michael Ellis, with the help of
Chart Beat columnist Fred Bron-
son and chart expert Joel Whit-
burn and his Record Research or-
ganization.

The historic issue will mark the

first time Billboard’s huge trea-
sure trove of back pages will be
extensively revisited, highlight-
ing a wealth of graphics, historic
ads and promotions, as well as
the pathbreaking reporting of
such legendary past staffers as
Walter Winchell, James Albert
Jackson, Paul Ackerman, and
Jerry Wexler.

“No one has ever gone back
into Billboard’s mammoth ar-
chives to retrieve the remarkable
social history secreted there,”
says the magazine’s editor in
chief, Timothy White. “It will be
a rare treat.”

Around The World With MCA. MCA International executives celebrate the opening of the new MCA International
headquarters in London; the announcement of the opening of new MCA Records companies in Belgium, France, Holland, italy,
Spain, and Sweden; and the appointment of six executives to head the new companies. Shown in back, from left, are Mel
Posner, director of international affairs, Geffen Records; Al Teller, chairman, MCA Music Entertainment Group; Larry Rosen,
president, GRP Records; Gert Holmfred, managing director, MCA Scandinavia; Stuart Watson, senior VP, MCA Records
International; Ed Rosenbilatt, president, Geffen/DGC Records; Gerard Woog, managing director, MCA France; Kees van
Weijen, managing director, MCA Benelux; Carlos Ituino, managing director, MCA Spain; Zach Horowitz, executive VP, MCA
Music Entertainment Group; Nick Phillips, managing director, MCA U.K.; Hiroyuki lwata, president, MCA/Victor; and Jorgen
Larsen, president, MCA Music Entertainment International. In front, from left, are Koen van Bockstal, GM, MCA Music
Entertainment Belgium; Heinz Canibol, managing director, MCA Music Entertainment GmbH; Piero La Falce, managing director,
MCA ltaly; and Richard Palmese, president, MCA Records.

NEW YORK—BIillboard greets the
New Year with a new section and a
new editor for that section. The En-
ter«Active File debuts this week;
overseeing the
section is Marilyn
A. Gillen, Bill-
board’s first En- 8
ter=Active editor.

The EntersAc-
tive File will re-
port each week
on developments
in interactive me-
dia, video games,
retail innovations, and related fields.
The section (see page 72) was creat-
ed to track news on the hardware
and software fronts, as well as the
rapidly developing events in commu-

GILLEN

~ Billhoard Launches ‘Enter-Active File

nications technology that are lead-
ing to the so-called information su-
perhighway.

The new section will include news
and feature stories by Gillen, Bill-
board contributor Chris McGowan,
and other expert writers. There also
will be weekly product reviews and
capsules on upcoming releases.

“In truth, no one yet knows all the
avenues that advanced fiber optics
and megabyte wavelengths will cre-
ate for the music and home enter-
tainment industries,” says Billboard
editor in chief Timothy White, “but
it's the hottest story in the expand-
ing realm of entertainment and in-
formation technologies. Both The
Enter=Active File page and other
feature coverage that radiates from

it will offer instructive forecasts for
our industry as well as a tote board
of practical ideas that have proven
out. With the coordination of our ex-
cellent writer-reporter Marilyn Gil-
len, Billboard intends to follow all
aspects of the saga as they unfold.”

Gillen, who has been pro audio/
technology editor of Billboard since
January 1993, will relocate to Los
Angeles from New York. In addi-
tion to editing the new section, Gil-
len will play a primary role in Bill-
board’s coverage of the home video
industry, along with home video edi-
tor Seth Goldstein and associate edi-
tor Eileen Fitzpatrick.

Gillen joined Billboard in February
1989 as a copy editor. She became se-
nior copy editor in September 1990.

Vid Distributors Go To Gourt
Over Alleged Proprietary Info

B BY SETH GOLDSTEIN

NEW YORK—Video distributors,
battling in the marketplace, are
now battling in court.

In the weeks before Christmas,
lawyers for four wholesalers went
head to head over matters of em-
ployee confidentiality and alleged
loss of business. Best Video,
through its owner Blockbuster,
went after Sight & Sound in Salt
Lake City, while Baker & Taylor
Video and Star Video were duking
it out in Pittsburgh.

The Star altercation, involving
three telemarketing reps who
joined Star from B&T, is a pint-
sized version of the Utah fight.

B&T claimed the defectors took
proprietary information, and it
won a preliminary injunction pre-
venting the reps from soliciting
sales from retailers that the reps
once serviced. Star, which says the
injunction will be suspended once
it posts a bond, maintains that the
state trial judge gave B&T only
“limited relief.”’ It is appealing the
decision.

Blockbuster, which is selling
Best to East Texas Distributors,
failed to win an injunction against
Sight & Sound. Arguing that
Sight & Sound has pirated half of
Best’s Salt Lake City accounts,
Blockbuster has sued the

(Continued on page 116)

www americanradiohistorv com

BILLBOARD JANUARY 8, 1994

a


www.americanradiohistory.com

ﬁ .
201) 579-7763

: (201 579-7083

December 20,1993

att: Timothy White
Editor-In-Chief
BILLBOARD MAGAZINE
1515 Broadway, 39th Fl.
New York, NY 10036

Dear Tim:

Your "Culture, Violence...Rogue" commentary in the year-end Billboard
stands as a beacon of passion, eloquence and humanity, a stirring
departure from the "business-as-usual" ethos sO prevalent today. Before
the music business, there was music; before music there was the human
spirit. Business should serve music as music serves the spirit; only then will
we truly prosper.

With gratitude,

SHANACHIE ENTERTAINMENT

HOPEFULLY BILLBOARD’S
BRILLIANT AND COURAGEOUS STATEMENT WILL BE IN THE

VANGUARD OF A NEW, MORE ENLIGHTENED AND UPLIFTING
DIRECTION FOR OUR INDUSTRY AS WELL AS OUR SOCIETY.
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‘Changes’ In Works For Enigma
New Virgin Set Alters Act’s Stylistic Spin

H BY ELLIE WEINERT

MUNICH—Three years after a
strange mix of Gregorian chants and
European New Beat made Enigma a
household name, the mastermind be-
hind the project, Michael Cretu, has
completed a new album, “The Cross
Of Changes.”

The album was released here in
mid-December by Virgin. Releases
are scheduled for late January or ear-
ly February in the U.K. and U.S.,
with worldwide orders totalling 1.4
million units, according to Virgin.

Recording under the name Curly
M.C., Rumanian-born Cretu, (whose
last name means “curly”), wrote the
music and most of the lyrics on this
new album, which is being released
under the name Enigma.

“In some respects, this album is a
continuation because it includes eth-

nic vocals combined with elements of
rock and classical music,” says Cretu.
“However, the stylistic approach is
completely different.”

In 1992, the Enigma debut album
“MCMXC A.D.” sold 7 million copies
worldwide, making it the most suc-
cessful German production abroad to
date. The album hit No. 1 in several
territories across Europe, including
the U.K. It went to No. 3 in Germany,
and it peaked at No. 6 with a run of
150 weeks on The Billboard 200. The
single, “Sadeness—Part 1” with its
Gregorian chants underlaid with
dance beats, also held the top spot in
all European charts, including the
U.K., and peaked at No. 5 on Bill-
board’'s Hot 100.

The archaic-sounding vocals on
“Return To Innocence,” the first sin-
gle from “The Cross Of Changes,”
are not sung in any particular lan-

Country Stars’ Newest Score

Is Super Bowl

NASHVILLE—Country music will
occupy the central entertainment
spot at the 28th annual Super Bowl
Jan. 30 at Atlanta’s Georgia Dome.
Overall, though, the music permeat-
ing the event will be an eclectic mix-
ture that also includes pop, rock, and
R&B.

Initially, the National Football
League was negotiating with Garth
Brooks for the halftime show, but an
NFL spokesman says that the bud-
get requirements of Brooks’ event
producer, Bud Schaetzle, were too
high. The league would not disclose
its entertainment budget for the
event.

In place of the Brooks perfor-
mance, there will be a “Rockin’ Coun-

Halftime Show

try Sunday”’ halftime show featuring
Wynonna, Travis Tritt, Tanya Tuck-
er, and Clint Black. Supporting the
country cast will be 2,000 volunteer
performers from the Atlanta area.

Gladys Knight will host the pre-
game show, which has the theme of
“Great Georgia Music Makers.” Per-
formers in this segment will include
Knight, Charlie Daniels, Kris Kross,
the Georgia Satellites, and the More-
house College Marching Band.

Natalie Cole will sing the national
anthem.

Dennis Despie and Deanna Sterr of
Select Productions will produce the
halftime show, while Bob Best of
Best Productions will handle the pre-
game segment. EDWARD MORRIS

guage but represent a sequence of
vowels; the vocals on one of the al-
bum’s tracks, “Age Of Loneliness,”
are of Asiatic origin.

“The album title, ‘The Cross Of
Changes,” symbolizes a turning point
in my life and in my way of thinking,”
says Cretu. “I myself am changing,
and [ must decide which way to go.
The single ‘Return To Innocence’ ex-
presses the belief that we are not
born with bad attitudes, but are the
product of our surroundings so that
at some point in life it becomes neces-
sary to look within and find your true
self again.”

Jim Sampson, music coordinator
for Bavarian Radio Station (BR 3) in

(Continued on page 107)
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Spain Gracks Down On
‘Bakalao’ Revelers’ Lifestyle

B BY HOWELL LLEWELLYN

MADRID—Spanish authorities are
cracking down on the latest dance
music craze sweeping the country,
following the grim deaths of 15
youths in three car crashes within
hours of each other on one weekend
in November. All the accidents hap-
pened in the early hours of a Sun-
day on journeys to or from dance
havens.

Although the music itself has
been criticized by the local press for
its part in the deaths, the clamp-
down is focusing on drugs and reck-
less driving rather than the music.

Called “bakalao,” “maquina”
(machine), or simply techno, it is, ac-
cording to bakalao producer Quique
Tejada of Barcelona’s Blanco Y
Negro indie, “harder and more mo-
notonous than Britain’s rave music
or other forms found in Italy and
Germany.”

Bakalao is a studio-based, produc-
er-driven music, which uses session
men and industrial sounds. The lyr-
ics, such as they are, are banal. A
recent hit by Chimo Bayo was “Asi
Me Gusta A Mi,” or “That’'s How [
Like It,” and the sole line, repeated
endlessly, is “Extra si, exta no, | eat

(Continued on page 111)
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Box Tops. The members of Maverick act Candlebox sport their Billboard
Popular Uprisings T-shirts, which honor the band’s recent run at No. 1 on the
Heatseekers chart. Shown, from left, are Candlebox members Peter Kiett, Bardi
Martin, Kevin Martin, and Scott Mercado.

Jodeci, NKOTB Step To Plate In January

E BY LARRY FLICK

NEW YORK—Jodeci, Tori Amos,
and New Kids On The Block are the
leading acts ringing in 1994 with new
albums in January.

Other key releases this month will
be delivered by Lisa Lisa, Lisette Me-
lendez, the Ramones, and Miki How-
ard. Also, top-selling acts like Bruce
Springsteen, U2, Neil Young, and
Reba McEntire contribute fresh ma-
terial to soundtracks from the films
“Philadelphia,” “Faraway, So Close,”
“In The Name Of The Father,” and
“8 Seconds.”

On Tuesday (4), urban/pop group
Jodeci offers “Diary Of A Mad
Band,” its second collection on Up-
town/MCA. Produced by the act with
Andre Harrell and Steve Lucas, the
new jack/funk-slanted album is pre-
ceded by the single “Cry For You,”
which already is sprinting toward the
top of Billboard’s Hot 100 and Hot

JODEC!

THE RAMONES

R&B Singles charts. Look for Jodeci
to hit the concert trail later this sea-
son.

Billboard Heatseekers graduate
Tori Amos follows her 1992 critically
lauded opus, “Little Earthquakes,”
with “Under The Pink.” Slated to ar-
rive at retail Jan. 18, the Atlantic re-
lease was produced by the singer/
songwriter with Eric Rosse and will
be launched with a live, interactive
satellite showcase that will link the
label’s branches in the U.S. and U.K.
to an Amos performance from her
home in London. The first emphasis

track, “God,” goes to alternative, AC,
and pop formats Jan. 11.

It has been more than three years
since Columbia teen idols New Kids
On The Block filled top 40 radio air-
waves. Now known as NKOTB, the
act ends its recording silence Jan. 25
with “Face The Music.” Sporting a
tougher, hip-hop-oriented sound, the
album includes compositions by Ted-
dy Riley and Nice & Smooth, who
also appear on the first single, “Dirty
Dawg.” Group member Donnie Wahl-
berg also produced four tracks. An
extensive promotional tour is about
to commence.

Latin/pop divas Lisette Melendez
and Lisa Lisa are poised to return
with new albums after extended
breaks. Melendez issues “True To
Life” on Chaos/Fever/RAL Jan. 11,
while Lisa Lisa takes her solo bow
with “LL-77” on Pendulum/ERG Jan.
25. Both albums show the singers

(Continued on page 116)

Sony Exec Recalls
Tense Negotiation
Of Michael Contract

H BY CHRIS WHITE

LONDON—George Michael’s com-
mercial solicitor, Tony Russell, be-
came “over-agitated and upset” at a
New York negotiating meeting and
told Sony representatives that they
did not have a contract with the art-
ist, according to testimony from Sony
Music International executive Tom
Tyrrell.

During the ninth week of Michael’s
High Court restraint-of-trade case
against the label, Tyrrell testified
that the negotiations were tense and
that Russell lectured him “like a nas-
ty professor” when Michael’s U.S. at-
torney, Alan Grubman, was out of
the room.

After meeting privately with Grub-

(Continued on page 109)

Seeking Efficiency, Bushy
Shakes Up Motown Staff

EBY J.R. REYNOLDS

LOS ANGELES—Spurred by a
number of factors, including its le-
gal battle with onetime distributor
MCA and its sale to PolyGram, Mo-
town Records has restructured its
senior executive staff in an effort to
“speed up the decision-making pro-
cess,” says Motown president/CEQO
Jheryl Busby.

In the move, former senior VP of
sales and distribution Oscar Fields
is promoted to executive VP/GM;
Steve McKeever is moved to execu-
tive VP of talent and creative af-
fairs from the post of senior VP of
A&R/GM; and Lisa Chamberlain is
elevated from CFO to executive VP
of finance. In these newly created

positions, all will report directly to
Busby.

The restructuring follows the de-
parture of COO Harry Anger. The
change also follows former Tabu
Records chief Clarence Avant’s offi-
cial arrival at Motown as chairman;
that move was part of PolyGram’s
July 1, 1993, acquisition of Motown
(Billboard, Aug. 14). Avant also is a
board member for PolyGram Hold-
ings Inc.

Busby touts the reorganization
as a move that will increase Mo-
town’s efficiency at both the busi-
ness and creative levels. “Before,
we had a straight-line chain of man-
agement, with basically only the
COO reporting to me,” he explains.

(Continued on page 26)
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MCA Records Canada is proud to
announce that effective January 1st, 1994,
we now distribute Canada’s leading

independent label

MCA .. WITH..ATTI1C

Building on success.

MCA

MCA RECORDS CANADA
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Labels Defy Odds With Early-Winter Releases
Retailers Applaud Prospect Of New Product In January

HBY CRAIG ROSEN

LOS ANGELES—With titles by Mar-
iah Carey, Snoop Doggy Dogg, Pearl
Jam, Michael Bolton, and Frank Sina-
tra creating a logjam at the top of
The Billboard 200 in the midst of the
competitive holiday season, a late De-
cember or early January release date
could be perceived as a risky move.
Yet a few labels are betting that ear-
ly winter may be the right time to
launch new projects.

MCA Records, for example, decid-
ed to work right up to Christmas
week with the Dec. 21 releases of Fa-
ther’s “Sex Is Law,” Ralph Tres-
vant’s “It’'s Goin’ Down,” and Jode-
ci’'s “Diary Of A Mad Band.”

MCA’s gamble appears to have

Judge’s Ruling
Hinders Feds’
Case VUs. Isgro

EBY CHRIS MORRIS

LOS ANGELES—A federal
judge’s ban on testimony by a key
witness could torpedo prosecu-
tors’ efforts to convict former in-
dependent promotion power Joe
Isgro in his second payola-related
trial.

Isgro and his co-defendants,
former Columbia Records promo-
tion VP Ray Anderson and Isgro
associate Jeffrey Monka, are
scheduled to be tried Jan. 18 in
U.S. District Court here, although
the government may ask that the
trial date be moved back to accom-
modate witnesses.

In September 1990, Judge
James M. Ideman abruptly ended
the first trial of the landmark re-
cord industry case by dismissing
the entire 57-count indictment

(Continued on page 110)

BILLBOARD. Maureen P. Ryan is pro-
moted to marketing and publicity co-
ordinator for Billboard in New York.
She was assistant to the associate
publisher and director of marketing.

RECORD COMPANIES. Arif Mardin is
promoted to senior VP at Atlantic Re-
cords in New York. He was VP and
producer for the label.

Mark Brown is named senior di-
rector of A&R at Liberty Records in
Nashville. He was director of cre-
ative services for Warner/Chappell.

RCA Records in New York pro-
motes Lou Simon to senior director
of A&R and Andy Smedira to man-
ager of financial analysis and report-
ing. They were, respectively, director
of market analysis/planning and fi-
nancial analyst.

Eamon Sherlock is promoted to
senior director of international for
MCA Records International in Los
Angeles. He was director of interna-

paid off, at least for Jodeci, as its al-
bum enters The Billboard 200 at No.
27 and the Billboard Top R&B al-
bums chart at No. 2. Father and Tres-
vant failed to crack the Billboard 200,
but Tresvant entered the R&B chart
at 35 and Father entered that chart at
81.

On Tuesday (4), MCA-distributed
imprint Radioactive will unleash the
Ramones’ “Acid Eaters,” a collection
of '60s covers by the veteran punk
band.

In addition, Epic Soundtrax and
Capitol are betting that the “Philadel-
phia”’ soundtrack and Crowded
House’s “Together Alone” will ring
in the new year with their respective
Jan. 4 and Jan. 11 release dates.

Retailers applaud the late Decem-

ber-early-January release strategy.
“In January we need some new prod-
uct,” says Bob Bell, new release buy-
er for the 365-store, Torrance, Calif.-
based Wherehouse Entertainment.
“Further into January we need some-
thing to generate some traffic, but
the week right after Christmas is
usually incredibly strong.”

MCA senior VP of marketing Ran-
dy Miller acknowledges that MCA’s
Dec. 21 slate of releases ‘‘goes
against conventional wisdom.” He
adds, “In the last few years we have
done extremely well with releases
just prior to or after Christmas.”

Miller points to the label’s 1991
year-end launch of the “Juice” sound-
track and Live’s “Mental Jewelry.”

(Continued on page 109)

Winans Wonderiand. Capitol recording duo BeBe & CeCe Winans celebrate
platinum sales of their album “‘Different Lifestyles” and the release of their new
album, “First Christmas,” at a holiday party. Shown, from left, are Capitol’s
David Simone; Joe Moscheo, the duo’s manager; Capitol’s John Fagot, Gary
Gersh, and Lou Mann; CeCe Winans; Santa Claus; BeBe Winans; and Capitol's
Bruce Kirkland, Raiph Simon, and Barbara Lewis.

‘The Bodyguard’ Is Tops In Big Year For RIAA Certs

LOS ANGELES—The Arista sound-
track album for the Whitney Hous-
ton vehicle “The Bodyguard” was the
big winner in 1993 certifications from
the Recording Industry Assn. of
America.

Surveying certification awards
through Dec. 17, the RIAA reported
that the '93 total of 521 certified gold,
platinum, and multi-platinum albums
outstripped the previous high of 509
certifications set in 1992.

“The Bodyguard,” released in No-
vember 1992, was certified for sales
of 10 million in '93, tying the level hit
by the 1987 soundtrack for “Dirty
Dancing” and only 1 million units shy
of the 11 million units racked up by
the all-time soundtrack champ, the
1977 release ‘“‘Saturday Night Fe-
ver.”

“The Bodyguard” also contained
the year’s biggest single, Houston’s
remake of Dolly Parton’s “I Will Al-
ways Love You.” Certified quadruple
platinum, it was only the second sin-
gle to reach that sales level, tying the
mark set by USA For Africa’s “We
Are The World” in 1985.

Wreckx'n’Effect’s “Rump Shaker”
notched double-platinum sales in the

EXECULEYE TURNIEABEE

RYAN

MARDIN

tional.

A&M Records appoints Lorraine
Caruso national director of alterna-
tive promotion in New York and Lau-
ra Morgan director of alternative
press in Los Angeles. They were, re-
spectively, music director for WNEW
New York and West Coast publicist
for A&M.

Rykodisc appoints Jerry Leibowitz
international marketing manager in
Ardmore, Pa. and Jerry Johnson as-
sistant international sales manager
in Minneapolis. They were, respec-
tively, director of artist development

C.¥
A 4

singles category.

Trailing Houston in the album col-
umn by a good distance, but showing
plenty of sales clout, were two quin-
tuple-platinum releases: saxophonist
Kenny G’s “Breathless” (Arista), the
top-selling new release by a male solo
artist, and Janet Jackson’s “janet.,”
the best-selling album by a female
solo artist. Two singles from the

Jackson album, “Again” and “That’s
The Way Love Goes,” were certified
as million-sellers.

Eric Clapton’s multi-Grammy
Award winner “Unplugged” (Duck/
Reprise) topped sales of 4 million for
the guitar star (who also achieved
gold or platinum status in '93 with al-
bums by Blind Faith and Cream, as
well as his 1977 solo work ‘“‘Slow-

*70s Hits Pass 14 Million In Sales
‘Rumours,’ Eagles’ Titles Top Dec. Certs

EBY CHRIS MORRIS

LOS ANGELES—Some of the big-
gest albums in history got even big-
ger in December, with certifications
from the Recording Industry Assn.
of America.

Fleetwood Mac’s 1977 smash “Ru-
mours’’ (Warner Bros.) and the Ea-
gles’ 1977 collection “Their Greatest
Hits 1971-1975” (Elektra), certified
for sales of 14 million units each, re-
mained in a dead heat as the No. 2 al-
bums of all time. Michael Jackson’s

BROWN SIMON

and publicity for First Warning Rec-
ords and sales assistant at Rykodisc.

Alexis Aubrey is appointed mar-
keting manager for Island Indepen-
dent Labels in New York. She was
New York regional account service
representative for PGD.

Cary Vance is appointed national
CHR promotion manager for Profile
Records in New York. He was East
Coast director for Hitmakers maga-
zine.

Rob Kasino is promoted to the
A&R staff at American Recordings
in Burbank, Calif. He was executive

1982 smash “Thriller” is still the big-
gest blockbuster, with sales certified
at 22 million.

Def Leppard’s 1987 Mercury al-
bum “Hysteria” moved to the 11 mil-
lion sales plateau, pulling neck-and-
neck with Led Zeppelin’s untitled
fourth album, Boston’s debut, and
the “Saturday Night Fever” sound-
track. Only six albums in history
have exceeded that mark—the Jack-
son, Fleetwood Mac, and Eagles ti-
tles, plus Pink Floyd’s “Dark Side Of

(Continued on page 117)

hand”).

Mariah Carey continued her all-
platinum ways in '93 with “Music
Box” (Columbia), which was certified
for sales of 4 million and spawned
two platinum singles, “Dreamlover”
and “Hero.”

Artists logging triple-platinum al-
bums included country stars Garth
Brooks (with “In Pieces” on Liberty)
and Alan Jackson (with “A Lot About
Livin’ [And A Little 'Bout Love]” on
Arista); rapper Dr. Dre (with ‘“The
Chronic” on Death Row/Interscope);
and pop maestro Billy Joel (with
“River Of Dreams” on Columbia).

The soundtrack for the 1992 ani-
mated hit “Aladdin” became Walt
Disney Records’ biggest soundtrack
album ever, with sales of 3 million.

A total of 45 debut artists hit gold
or better during the year; Toni Brax-
ton’s self-titled LaFace/Arista debut
took the honors as the year’s biggest-
selling debut, with sales of 2 million.
Other bowing artists making sales
splashes included alternative acts
Blind Melon, the Cranberries, the
Proclaimers, Radiohead, and the Sun-
days; reggae performers Inner Cir-

(Continued on page 117)

SHERLOCK CARUSO

assistant to the GM.

WEA Corp.’s Los Angeles branch
promotes Debra Saroyan to sales
manager, Jeanine Merget to field
sales manager, and George Valdi-
viez to merchandising manager.
They were, respectively, field sales
manager, merchandising manager,
and sales rep.

PUBLISHING. Patrick Conseil is pro-
moted to director of international cre-
ative services at Warner/Chappell in
New York. He was international con-
sultant for the company.

CONSEIL

MORGAN

Aja Kimura is appointed associa
director of writer-publisher relations
for BMI in Los Angeles. She was as-
sistant to the senior director of writ-
er-publisher relations.

Drew Dixon is named creative
manager, East Coast for Zomba Mu-
sic Publishing in New York. She was
creative manager at Empire Manage-
ment/Empire International Music.

RELATED RELDS. Manager/agent Char-
lie Hewitt joins Entourage Talent As-
sociates in New York. He was a man-
ager and agent at ITG.
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HLAYING
HYSONG

With “Because The
Night,” which
reached No. 13 in
1978, subversive
rocker Patti Smith

teamed up to write

with Bruce

Springsteen and

managed to crack
the top 40. Now, the
since-disbanded
10,000 Maniacs
have scored with
their “Unplugged”

version of the same

song 15 years later.

PUBLISHING

BECAUSE THE NIGHT
Published by Bruce Springsteen

“] was 13 when ‘Because The Night’ was
popular,” says 10,000 Maniacs vocalist
Natalie Merchant. “It definitely sounded
like it was written by
someone who was com-
ing from a very differ-
ent place than a lot of
the music we were hear-
ing on American top 40
at the time, which was
like Peter Frampton,
the Eagles, and Captain
& Tennille. It was in-
triguing. I was too young to have my own
money to buy Patti Smith records, but
my stepsister went out and bought the
45, and we listened to it a lot. It was kind
of intimidating because it was so other-
worldly, like it was a different culture.
Musically, ‘Because The Night’ sounds a
lot like a rock anthem. It’s a ballad
through the verses, but in the chorus it’s
an anthem, very Springsteen-esque. But
‘love is a banquet on which we feed’
sounds like a Patti line. 10,000 Maniacs
has been able to maintain its alternative
status, but at the same time we have
never done anything that was so outra-
geous that it couldn’t be accepted by the
mainstream. The main thing that set us
apart was the lyrical content. [“Because
The Night”] unconsciously achieves the

(ASCAP)

MERCHANT

same kind of blending of the esoteric and

Edited By Peter Cronin

the more mainstream.”

ARTIST
DEVELOPMENTS!

UP 70 SPEEFD

Sloth-pop hit the charts several
times last year, in the form of bands
like the Lemonheads and Dinosaur
Jr. But it’s hard to imagine the
sound of one band slacking
rendered more compellingly than on
“Speed Is Dreaming,” the major-
label bow from Connecticut-based
guitar terrorists St. Johnny, due for
a Jan. 18 release on DGC.

Although the quartet officially
formed nearly four years ago in
Hartford, the members took more
than a year to self-release a first EP
(in an edition of 400), and nearly
another year to put out a second on
the Chicago-based Ajax label.

While St. Johnny eschewed live
shows (“no one would’ve come to
them anyway,” insists frontman Bill
Whitten), those dises generated
enough interest to prompt Caroline
to combine them for the band’s first

(Continued on next page)

ST. JOHNNY: Bill Whitten, Jim Elliott,
Tom Leonard, and Wayne Letitia.
(Leonard has since been replaced by
Jim Roberto.)

e ———— e e R B S e M e
CAN THOMPSON’S NEW SET MIRROR HIS CRITICAL SUCCESS?

(Continued from page 14)

long-term,” says Buie. “We've already
got a plan that takes us through Sep-
tember, and that’s just two focus
tracks.”

The label will start with a prerelease
promotional tour of radio stations, con-
centrating on the burgeoning adult-al-
ternative format, which Buie says has
doubled to 80 stations since Thomp-
son’s previous release, 1991's “Rumor
And Sigh.” Capitol will also target
commercial alternative, album-rock,
and college outlets.

Upon release of the album and its
first emphasis cut, the uptempo rocker
“I Can’t Wake Up,” Thompson will em-
bark on an eight-week U.S. tour.

Then, in mid-1994, the label will pull
the trump card in “operation break Ri-
chard Thompson”: a tribute album fea-
turing performances of Thompson
songs by such first-rate talents as
R.E.M., David Byrne, Bonnie Raitt
(who also covers a Thompson song on
her upcoming album), Los Lobos, Di-
nosaur Jr., Syd Straw, and John Doe.
That album is being supervised by Ca-
pitol VP of A&R Tim Devine.

Buie adds that the recent Hannibal/
Rykodisc Thompson retrospective,
“Watching The Dark,” has further in-
creased awareness of the artist in an-
ticipation of “Mirror Blue.”

The new album would have been re-
leased earlier had Capitol not restruc-
tured following the appointment of ex-
Geffen A&R man Gary Gersh to the
presidency of the label last Spring.

“The record was originally sched-

uled to come out last May,” says Buie,
“and when Gary came in, he [said] ‘I
want to hold this record because I want
it to be done right’ ... Gary really
knows Richard’s career and has no de-
sire to lose Richard. He wants to make
sure we cover all of our bases.”

Thompson is equally confident of the
new Capitol administration’s support.
He says, “I've gotten good support
from the new regime. I have a real af-
fection for the Capitol label. It was
started by a musician, and it’s got the
best building.”

Thompson adds that the decision to
hold back the record was difficult but
ultimately in his best interest.

“It was frustrating,” he says. “Part
of the payoff of making a record is the
fact that you release it, and then you
can say it's done. Until you've done
that, there’s something that’s not quite
purged. But it was well worth waiting
until the promotion department got
back to promoting, the marketing de-
partment got back to marketing, and
so forth.”

For this album, Thompson once
again worked with producer Mitchell
Froom, whom Thomson says brought a
sense of adventure to the project.

“There’s not a lot of orthodox instru-
mentation. I'm playing a lot of acoustic
guitar plugged in through an amp,”
says Thompson. “We recorded it in a
small room, with a very dry sound, all
of which was kind of different.”

“Mirror Blue” is also the first
Thompson record on which the notion

of a conventional drum set was effec-
tively abandoned. Instead, Froom,
drummer Pete Thomas and engineer
Tchad Blake spent hours assembling
custom drum kits for each track, ac-
cording to Thompson.

The result is a richly diverse album
that reflects Thompson’s many influ-
ences: a Scottish-flavored folk side that
shines brightest on two lovely ballads:
“King Of Bohemia” and “Beeswing”
(which Thompson describes as “folky
with a small ‘F’ and traditional with a
small ‘T." ™); a satirical side, evident on
songs like “Fast Food;”and tunes like
“The Way It Shows,” which Thompson
self-effacingly describes as “a stand-
ard, post-Dylan, post-Costello love
song: 10% affection, 9% putdown.”

The latter category might also in-
clude the second single, “Easy There,
Steady Now,” a traditional folk/dance
tune with “dark and psychotic” lyrics,
according to Thompson.

“I don’t know why I write songs like
that,” he says. Then, after a brief
pause, he quips: “Just dance away your
psychosis.”

Perhaps one explanation for the
emotional turbulence in Thompson’s
lyrics lies in the title of the album,
which comes from a phrase in the
Alfred Lord Tennyson poem “The
Lady Of Shallot.”

“In the poem,” says Thompson, “the
Lady can only look at reality in reflec-
tion. If she looks directly at it, she dies.
I like the idea of music being a mirror.”

‘Star Dust’

A Big-League Agreement

WEALTHY WITH WORDS: Lyri-
cists may pass on, but because the
great ones rarely passed up an op-
portunity to work with great melo-
dists, they set in motion songs that go
on and on.

Mitchell Parish, who died last
year at the age of 93, could have been
the world’s greatest one-hit wonder if
he had written only “Star Dust.”
That he accomplished much more of
note was reason to memorialize him
in a musical tribute mounted Dec. 4
by the Sheet Music Society and
hosted by the

Memories;

(BMI). The agreement currently in-
volves 20 films released in the last
three years, including “Puppet Mas-
ter” and its sequel, “Puppet Master
I1,” as well as “Bad Channels” and
“The Pit And The Pendulum.” With
Full Moon intending to produce at
least five films a year, Warner, who
signed the deal with Full Moon En-
tertainment VP of music Pat Sicil-
iano, says the deal is consistent with
his continued growth in the areas of
film and TV music . . . Judy Baldwin,
partnered with U.K.-based Peter

Stretton in

music and per-
forming arts
unit of B’nai

Words seMusic

B’rith in New Green (PRS),
York. A STEAeA O L P P.J. Lady-

The evening ﬂﬂ%ﬁg? Hawke
at the Sutton (ASCAP), and
Place Syna- . Deganawidah
Eeun by Irv Lichtman (BMI)—has
cluded per- made several
formances of his songs and administration deals. P.J. Lady-

remembrances of the colorful individ-
ual, who went back to college at age
50 and graduated summa cum laude
from New York University. The
event also included a tape of Parish
reciting his “Star Dust” lyric, which
fills the ear with strong, lush imagery
of the landscape where romance
flourishes or is recalled. Also of inter-
est was footage from a 1956 segment
of the television show “To Tell The
Truth,” in which Parish and two oth-
ers challenged a panel to choose the
real Mitchell Parish. Now that’s nos-
talgia hunting!

With writer Gerald (“All Of Me”)
Marks as host—assisted by Bob
Lippet, president of the New York
Sheet Music Society—the program
offered ample evidence of Parish’s
creativity, including performances of
“Sophisticated Lady,” “Stars Fell On
Alabama,” “Hands Across The Ta-
ble,” “Take Me In Your Arms,” “One
Morning In May,” “Don’t Be That
Way,” and, perhaps to suggest that
even high talent hits low points, a le-
gitimate failure (with music by
Sammy Fain) called “Wealthy,
Smealthy As Long As You're
Healthy.”

Other performers included
Michele Bautier, Dolly Dawn, Bar-
bara Lea, Jim Lowe, Chuck Pren-
tis, Bertram Ross, Ed Shanaphy
(who also runs Sheet Music Maga-
zine), Daryl Sherman, Arthur Sie-
gel, Diana Templeton, and John
Wallowitch.

On hand strictly for sentimental
and humorous Parish tales were
Stanley Adams, Edward Cramer,
Stanley Mills, Ervin Drake, Jack
O’Brien, and Lou Levy.

DEALS: Jay Warner, president of
Burbank-based National League
Music (ASCAP) and its BMI affili-
ate, American League Music, will
exclusively represent the worldwide
publishing interests of Full Moon
Films and Moonstone Records,
including Terror Tunes Music
(ASCAP) and Talex Publishing

three publish-
ing compan-
ies—Barking

Hawke administers Eternity Music
of the U.S. and Canada; Deganawi-
dah administers Into The Light Mu-
sic for U.S. and Canada; and Barking
Green Music is now representing the
publishing interests outside North
America for both Eternity and Into
The Light. Both catalogs are owned
by writer Roger Kellaway, who has
written such songs as “I Have A
Feeling I've Been Here Before,”
“Love Of My Life,” and works that
include cello quartets and several TV
and film themes. Baldwin, based in
New York, notes that the company
represents a number of other writ-
ers, including jazzist Jay Leonhart
... Jody Gerson, EMI Music Pub-
lishing VP/GM of creative opera-
tions on the West Coast, has signed
a deal with En Vogue writer/produc-
ers Denzel Foster and Thomas
McElroy. They've worked on the
act’s hit albums, “Born To Sing” and
“Funky Divas.”

Bob Cutarella, whose music pub-
lishing stints include an association
with Chappell Music, has opened
The Robert Cutarella Entertain-
ment Group in New York. He tells
Words & Music that his writer/pro-
ducers are busy working on projects
for Capitol, EMI, Sony, and Warner
Bros., among others. Gary Haase is
working with Chaka Khan on her
next Warner Bros. album, while
Bruce Fisher, Gene Sicard, and
Paul Punzone are producing
Nayobe. Rock Wilk is working with
Lisa Fischer, Ken Cummings is
completing tracks with Sweet Sensa-
tion, and Tony Terry and Eddie Ar-
royo are producing Selena, Arlene
Burton, and Debbie Cole.

PRINT ON PRINT: The following
are the best selling folios from Music
Sales Corp.:

1. Stone Temple Pilots, Core

2. The Very Best Of Bob Dylan

3. Red Hot Chili Peppers, Blood
Sugar Sex Magik

4. 10,000 Maniacs, Our Time In Eden
5. Tori Amos, Little Earthquakes.
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(Continued from preceding page)

widely available release, “High As A
Kite,” which sold about 5,000 copies
when issued this past summer.

DGC’s plan for exposing St.
Johnny would seem to be just as
low-key as the band’s. Local video
shows will be the target of a low-
budget video (for an as-yet-
undetermined emphasis track), and
a pressing of several thousand vinyl
copies of “Speed Is Dreaming” is
designed for mom-and-pop shops
where LP demand is still high. The
label’s biggest hope is to see
Whitten, drummer Wayne Letitia,
bassist Jim Elliot, and recently
added guitarist Jim Roberto (a
replacement for Tom Leonard, who
appears on “Speed Is Dreaming”)
hit the road with some regularity. A
recent 25-show tour with Mazzy
Star was the first time St. Johnny
has “strung together more than two
shows in a row,” according to
Whitten.

“When a band hasn’t [built a name
through touring], we have to look at
the longer range,” says Geffen
alternative sales manager Ray
Farrell. “You can't invest all your
efforts into the first 12 weeks of a
record’s life. It may be less reliable,
but we want to be able to spend a
year on this. If one thing has been
proven with this kind of band, it’s
that throwing money around to
make it seem as if there’s a buzz
doesn’t work.”

The band’s “loser anthems” (as
Whitten calls them) may remind
some of Sonic Youth, thanks to the
oddball tunings employed on songs
like “Down The Drain” and “I Give
Up” (the two prime contenders for
first single). But Whitten downplays
the Sonic Youth connection—
though it was that band’s Thurston
Moore who first brought St. Johnny
to DGC’s attention—insisting that
those who emphasize it are looking
for “a way to dis us more than
anything, because people imply
that’s the whole story. It’s an easy
way to write us off with one
sentence.”

For his part, Whitten describes
the album as “pretty
straightforward hard rock-pop”
with tongue at least partially in
cheek. Pressed further, he’ll venture
that his band (and kindred spirits
like Mercury Rev, for which it has
opened several European shows)
are “smart sort-of-young people
making visceral music that’s
interesting to them.

“I've always thought we were
pretty great and pretty special,” he
concludes. “That’s why being on any
sort of label seems so far-fetched to
me.”

DAVID SPRAGUE

In the Dec. 25 issue, Mariah
-Carey’s album, “Music Box,” was
left off a list of albums spending
time at No. 1 on The Billboard 200.
“Music Box” hit the top spot for
the week of Dec. 25, displacing
Snoop Doggy Dogg’s “Doggy-
Style” album, which spent two
weeks at No. 1.
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D 1.800-361-8153

N CASSETTE DUPLICATION
(4 s OUEX)
The ultimate state-of-the-art cassette tape
duplication process with a digital loopbin
® SERVICES

Compact disc replication

Complete packages

Graphics (design and printing)

Warehousing & drop shipment (USA & Canada)

OVER 10 YEARS EXPERIENCE

VOGRS SHANKS & MORR

24 R&B ADULT CONTEMPORARY RECORDING ARTISTS

EEKING A RECORD DEAL. A SELF CONTAINED
GROUP AS EXPERIENGED MUSICIANS, VOCALISTS
AND SONGWRITERS WITH A STRONG CATALOG OF AG8
MUSIC. M.S.M. IS A GROUP ON THE RISE.

CONTACT: TAJA PRODUCTIONS

P.O. Box 2461126
Sacramento, CA. 95824

(916) 39344315 / (916) 484+4166
ESSENTIAL
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publishers, distributors & more.

2. International Talent & Touring Directory: The source for U.S.
& International talent, booking agencies, facilities, services & products.

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA.

4. International Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry.

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business fistings for the Nashville
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ZZ TOP: STILL BAD, NOW WORLDWIDE

(Continued from page 14)

‘Whoa, that might be fun,’ because
these people don’t know about ZZ Top.
“We gotta go over there and act like
a rock'n’roll band and get out the guns
and sling ’em around and prove our-
selves again.”
While “Antenna” is being released

| after the end of the traditional Christ-

mas selling season, initial response to
the album may be tied to programs ini-
tiated by RCA during that period.

In December, the label sent a four-
track CD of snippets from selected
cuts on “Antenna” to retail accounts.
Goodman says, “We went out there and
very aggressively put this CD in out-
posts and listening posts in all the ma-
jor accounts to take advantage of all
the Christmas traffic.”

The company also created special
“Antenna” gift certificates for sale at
Christmastime; the certificates, re-
deemable on the release date, allowed
consumers to reserve copies of the al-
bum as seasonal gifts.

RCA also concocted a “coming soon”
campaign with miniposters and window
pieces advertising the release date.

Noting that RCA sales VP Ron
Howie traveled to all nine BMG
branches and major retail accounts in
November to make presentations
about “Antenna,” Goodman says Musi-
cland, Camelot, Trans World, and
Sound Warehouse are among the webs
participating in one or more of the
prerelease programs.

Other retailers see different factors
weighing heavily on the project’s suc-
cess. “I think the key will be the video,
as it usually is with ZZ Top,” says
Doug Smith, senior buyer for Carne-
gie, Pa.-based National Record Mart,
adding that some of the chain’s outlets
feature in-store video play.

“The greatest hits album did very
well for us, and that was based off of
the ‘Viva Las Vegas’ clip. [“After-
burner”] didn’t seem to get as much
video play,” Smith says.

Julien Temple is directing the video
for the first single, “Pincushion,” which
ships to radio Jan. 10.

Regarding advertising plans, Good-
man says, “We're doing some ‘coming
soon’ print campaigns in a lot of the
real hardcore motor and car and cycle
enthusiast magazines, magazines like
Easyrider. ZZ has built a tremendous
visibility with Harley-Davidson over
the last couple of years.”

TV advertising kicks off with teaser
spots the week before the street date,
followed by buys on “Saturday Night
Live,” MTV, and even cable sports
shows.

Goodman says, “With it being a BDS
world right now, obviously our focus
for this record is going to be at AOR,
but we're going to look very broadly at
radio with this record.”

RCA is hoping radio and consumers
respond to the stripped-down sound of
“Antenna,” which largely eschews the
electronics-laden approach of ZZ Top’s
past three studio albums.

Beard says, “We started this record
with the notion that for the last three
records we had not done a 6/8 blues like
we always used to do in the "70s ...
That was always a highlight for us, this
one track that was an homage to the
blues roots. So [the procondom blues]
‘Cover Your Rig’ was one of the first
songs we did on this, and that brought
us back to this place that we used to be
when we were a guitar band.

“So we sat down after that and wrote
the rest of the material without any
synth accompaniment in mind. We
ended up using a little on a couple of

songs, but the songs weren't written
specifically with synth in mind, the way
a song like ‘Legs’ was.”

Beard says one thing that won't be
simpler is the band’s stage presenta-
tion, which in the past has featured la-
ser displays, elaborate sets, and even
livestock.

The drummer says, “It’s our conten-
tion that it costs a lot of money to go
to a rock'n’roll show these days, and as
a fan, I think, if I'm gonna pay big
money to go see a big group in a big
venue, | want a big show.

Z7Z Top is contemplating a world
tour that would kick off in Europe at
the beginning of April, then hit the
U.S. in mid- to late summer. Then the
band will trek the Far East in late sum-
mer, returning to the States for dates
during the "94 Christmas season.

Then, Goodman says, “The goal is to
have them back in the studio as early
as we can in '95, and just keep on

[E1)

rockin’.
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AMUSEMENT BUSINESS® |
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
NEIL DIAMOND Great Western Dec. 16- $2,462,488 87,946 Avalon Attractions
Forum 19,21 $28 90,240 MCA Concerts
Inglewood,
Calif.
NEIL DIAMOND Chicago Dec. 3-5 $1,496,796 53,457 MCA Concerts
Stadium $28 60,000
Chicago
DEPECHE MODE Great Western Nov. 20- $1,475.748 70,756 Avalon Attractions
THE THE Forum 21,23-24, $27.50/322.50 five
Inglewood, 2% sellouts
Calit. i
NEIL DIAMOND San jose Arena Dec. 1113 $1,460,228 52,151 Avalon Attractions
San Jose, Calif. $28 §3,397 Bill Graham
Presents
GRATEFUL DEAD Oakland- Dec. 17-19 $1,096,620 44,760 Bill Graham
Alameda $24.50 three Presents
County seffouts
Coliseum
Oakiand, Calif.
NEIL DIAMOND Madison Square Nov. 29-30 $886,984 37.487 Deisener/Slater
Garden $28 40,000 Enterprises
New York
NEIL DIAMOND Nassau Nov. 23-24 $841,792 30,064 Delsener/Slater
Veterans $28 two Enterprises
Memorial sellouts
Coliseum
Uniondale, N.Y.
NEIL DIAMOND Ervin J. Nov. 26-27 $637.840 22,780 MCA Concerts
Nutter Center 328 26,000
Dayton, Ohio
HOLIDAY SPECTACULAR: Madison Square Dec. 3 $553,301 14,642 Howard Silver
FRANKIE LYMON & THE Garden $65/355/ 20,000
TEENAGERS, JAY BLACK New York $35/825
AND THE AMERICANS,
MARTHA REEVES & THE
VANDELLAS, LITTLE
ANTHONY & THE
IMPERIALS
MARIAH CAREY Madison Square Dec. 10 $473,727 15,050 Delsener/States
Garden $37.50/$28.50 15,627 Enterprises
New York
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321.4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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COVERAGE OF NEW AND D

EVELOPING PROSPECTS FOR

T E HEATSEEKERS CHART

Crazed. Shelby Lynne
wrapped up 1993 opening
Kenny Rogers’ tour, a mostly
Eastern swing that took her
18-piece band to New York,
Philadelphia, Detroit, Chicago,
and other markets. Love song
“Tell Me I'm Crazy’ runs on
The Nashville Network,
Country Music Television, and
VH-1, and is boosting her
“Temptation™ album.

albums are released each year, but in any given week an average
of roughly a dozen titles will debut on The Billboard 200. That
means releasing a best seller is a long-odds proposition. These
odds also mean that some great music falls through the cracks
each year.

For the third straight year, Popular Upris-
ings ushers in the New Year with a music
lover’s primer on some of the worthwhile ree- ’7
ordings that, for whatever reason, did not do :

ONCE MORE, WITH FEELING: Hundreds and hundreds of

Big Head Todd & The Monsters, Sister Sweetly

On To The Next. Over The
Rhine’s “Patience” was
released on an independent
label before I.R.S. picked up
the album in May. During the
fourth quarter, the Cincinnati
quartet traveled in the warm-
up slot on the Squeeze tour.
Over The Rhine soon will start
recording its second album,
tentatively scheduled to hit
stores in June.

promise hinted by its first.

8. Masters Of Reality, “Sunrise On The Sufferbus” (Chrysalis/
ERG). Band’s already-mastered Cream-like blend was further
flavored this time by Ginger Baker’s presence.

9. Ashley Cleveland, “Bus Named Desire” (Reunion/RCA). Pre-

REGIOMNAL HEATSEEKERS #1'5

T ( NORTHEAST

Adam Sandier, They re All Gonna Laugh At You

Valentine’s Day. Album
alternative stations and adult
alternative stations, like WBOS
Boston and KCLC St. Louis,
started airing Marc Jordan’s
“Back Street Boy,” from the
Canadian vet’s “Reckless
Valentine” album, which
encouraged Sin-Drome to
release the song as a radio-
only single early this month.
He plays Boston next month.

ferred her first album, but her smart songs and husband Kenny
Greenberg’s hot guitar still make this ride worthwhile.

10. Bonfiglio, “Through The Raindrops” (High Harmony). A
man with a unique job description, classical harmonica player,
enters the world of instrumental pop.

HONORABLE MENTIONS: In addition
to the above, Popular Uprisings also recom-
mends Geffen's Eleanor McEvoy, whose
self-titled debut establishes her as a prom-

great numbers. Several of these are hard to
categorize, which makes it hard for the songs
to find radio homes.

Following the same guideline used the last
two years, this list is confined to artists who,
at the end of 1993, had not yet appeared on The
Billboard 200. In fact, some of these artists
have never appeared on any Billboard chart.

: Blg Head Todd & The Monsiers, Sister Sweeﬂy ] cosmme—s

MOUNTAIN
EAST NORTH CENTRAL
Crackg_r_, Kerosene Hat

LA

WEST NORTH CENTRAL

¢

NT ™ /]
MIDDLE ATLANTIC
K7, Swing Batta Swing

ising voice in the seemingly endless pro-
cession of talented Irish invaders, and the
new Joe Henry album on Mammoth,
“Kindness Of The World.” Henry's previ-
ous album, “Short Man’s Room,” made this
column’s “Overlooked In '92” list, and this

OVERLOOKED IN "93: Remember that this
list is entirely subjective, reflecting one colum-

nist’s opinion. i

Bob Rivers & Twisted Radio, | Am S_a_nr_q_ Clc_u_)s [

PACIFIC |

1. Shelby Lynne, “Temptation” (Morgan
Creek/Mercury). A modern-day homage to
Western swing that parks neatly between Bob
Wills’ horses and Lyle Lovett’s Mazda truck.
2. US 3, “Hand On The Torch” (Blue Note/
Capitol). Best proof to date that a jazz/rap marriage can work.
3. Inclined, “Bright New Day” (Chaos/Columbia). With its feet
in the "70s, rock trio builds a fresh *90s sound.

4. Sheryl Crow, “Tuesday Night Music Club” (A&M). Yeah, she
reminds me of Rickie Lee Jones (and a couple of others, too),
but the similarities don’t make Crow’s music any less compelling.
5. Marc Jordan, “Reckless Valentine” (Sin-Drome). An earnest
voice wrapped in smooth, sometimes haunting, music.

6. Over The Rhine, “Patience” (L.R.S.). Karin Bergquist’s vo-
cals demand your attention, a demand justified by thoughtful
music and lyries.

7. The Story, “Angel In The House” (Green Linnet/Elektra). On
its second album, this harmonious duo builds on the handsome

SOUTH CENTRAL
Doug Supernaw, Red And Rio Grande

*\{

ROUNDUP

THE REGIOMNAL

Rotating top-10 lists of best-selling titles by new & developing artists.

SOUTH ATLANTIC
Counting Crows. August & Everything After
Doug Supernaw, Red And Rio Grande
Crash Test Dummies, God Shuffied His Feet
US3, Hand On The Torch
Haddaway, Haddaway
Cracker, Kerosene Hat
Kathie Lee Gifford, It's Christmas Time
Bob Rivers/Twisted Radio, | Am Santa.
Candiebox, Candlebox
Big Head Todd/Monsters, Sister Sweetly

EAST NORTH CENTRAL
Cracker, Kerosene Hat
Counting Crows, August & Everything After
Bob Rivers/Twisted Radio, | Am Santa
Big Head Todd/Monsters, Sister Sweetly
Adam Sandler, They're All Gonna Laugh.
Kathie Lee Gifford, it's Christmas Time
Doug Supernaw, Red And Rio Grande
Mary-Kate/Ashley Olsen, | Am The Cute
US3, Hand On The Torch
Faith Hill, Take Me As | Am

CYWRENOVHWN =
CYPNIMH LN

=
=

SOUTH ATLANTIC
Counhng Crows, August & Everything Arrer

one, with support from the Jayhawks and
Victoria Williams, also shows off his
songwriting chops.

We'll also direct the spotlight to two acts
who have dented The Billboard 200: Elek-
tra guitar slinger Danny Gatton, whose
“Crusin’ Deuces” is a fun romp, and Lon-
don/PLG’s Hothouse Flowers, whose
“Songs From The Rain,” to use the band’s
lyrics, is a “thing of beauty.”

ONE MORE for the road: Since we use The Billboard 200 as
a dividing line for each year’s “Overlooked” class, this columnist
usually resists his passion for mainstream jazz when he compiles
these lists. But a jazz pianist who has appeared on The Billboard
200 twice in his career needs to be mentioned here because, after
a long absence, Horace Silver’s retwrn to the major-label camp
was a significant event, and because the music on his Columbia
debut, “It's Got To Be Funky”—a sweet remembrance of his "70s
album “Silver 'N Brass"—is just too damned appealing to ignore.
Check it out, even if you think you don't like jazz.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Silvio Pietroluongo und Brett Atwood.

BILLBOARD H E AT S E E K E R S ALeumM cHART
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Industry Vet Bell Marks A Whoomp!-ing Good Year

H 8Y DAVID NATHAN

LOS ANGELES—The start-up of an
independent record label is one of mu-
sic’s most challenging undertakings,
and being a veteran executive in the
business doesn’t guarantee that such
an endeavor will be profitable. But in
one of the industry’s success stories of
1993, Al Bell’'s Bellmark Records
racked up its best year yet.

The independent label’s achieve-
ments last year are due in part to sales
of more than 2 million copies (accord-
ing to SoundSean) of Tag Team’s single
“Whoomp! (There It Is)” on Bellmark’s
Life label. Also contributing to the
strong showing was the million-plus
sales performance (according to
SoundScan) of Duice’s late-"92 single
“Dazzey Duks” on the TMR imprint,
also distributed by Bellmark.

The indie’s emergence as a potent
force in rap and R&B is due partly to
the industry experience of Bell, a
former president of Motown Records
and chairman of the board and CEQ of
the legendary Stax label.

“The biggest challenge has been ad-
justing to the growing pains we've ex-
perienced over the last few months,”
says Bell. “I know that the real danger

for an independent label is over-ex-
panding.”

Bellmark employs more than 20
staffers, many of whom were hired in
the last four to five months, according
to Bell. “That’s up from seven people,”
he says, adding that, “A number of the
new additions began as interns
through the Y.E.S. To Jobs program.”

Bell's career in the business dates
back to early work as a disc jockey in
Little Rock, Ark., (his home state),
Memphis, and Washington D.C. From
there, he made the transition to the
record side as national director of sales
and promotion at Stax. Working a ros-
ter that included Otis Redding, Sam &
Dave, Isaac Hayes, the Staple Singers,
Booker T. & the MG’s, Johnnie Taylor,
Rufus Thomas, and Carla Thomas
eventually led to Bell's elevation into
the label’s upper management.

Following the company’s bank-
ruptey, Bell formed his own label, ICA,
and worked as a consultant before join-
ing Motown in the late '80s at founder
Berry Gordy’s behest.

Bell created Bellmark in October
1989 with a twofold purpose: “To mar-
ket God-inspired music in all areas,
from gospel to jazz, R&B, and rap, and
as an outlet for entrepreneurs—pro-

H BY J.R. REYNOLDS

LOS ANGELES—How is it that a
25-year-old recording artist could
have more success reaching older lis-
teners than those in his own demo-
graphic? That was the problem Epic
recording artist Eric Gable had with

. ) his first two sets,
the 1989 debut
“Caught In The
Act” and his
1991 follow-up,
“Can’t Wait To
Get You Home.”

However, the
power has been
turned up for
“Process of
Elimination,” Gable’s third album,
set to drop Jan. 11, in an attempt to
gain the attention of younger listen-
ers. At the same time, Gable is hop-
ing he has retained enough of the ele-
ments that attracted his older fans.
“Even though my new album has a
more youthful energy to it, my main
focus is not to lose my current audi-
ence,” he says.

The album’s title track was re-
leased Nov. 19 as the first single, and
debuted on the Hot R&B Singles
chart Dec. 11, where it is steadily
working its way upward. “Process Of
Elimination” strikes a delicate bal-
ance between Gable’s own familiar
vocals and a not quite hip-hop sound
produced to tickle the ears of
younger fans.

Gable says much of the strength
of his latest project comes as a re-

GABLE

As Eric Gable Plays Up Youthful
Energy, Epic Plays Off Fan Base

sult of his greater contributions be-
hind the scenes. “This album has so
much attitude,” he says. “I had a lot
of input on this project, so there’s
more of me on it. In fact, the most
challenging thing about doing this
project was finding the right songs.
We wanted a younger vibe, but we
also wanted to keep that same
smoothness fans have come to ex-
pect from me.”

Hank Caldwell, senior VP of
black music for Epic, says he’s plea-
sed with the attempt to increase Ga-
ble’s younger fan base.

“Because Eric has such a mature
sound to his vocals, many people
don’t realize he’s only 25,” says
Caldwell. “Most true balladeers fall
into the older demos. But we
wanted Eric to not only grab the up-
per audiences but to get his share of
younger listeners, t0o.”

In order to do that, Gable’s pro-
ducers, Christian Warren (who
wrote and produced the title track),
Maurice Wilchur, the Force MDs,
and Norma Jean Wright, crafted a
set that Caldwell says is tailored to
the voung vocalist’s untapped abil-
ity to draw younger demos.

Marketing-wise, Caldwell says
the label is doing its part. “The
video accompanying the first single
is very youth-oriented—full of en-
ergy. Plus, we're sending Eric on a
promotion tour designed to reach
out to young people. This album
may be youth-oriented, but it’s not
to the point that it turns off his adult

(Continued on page 37)

ducers or label owners—without the
wherewithal or resources to get into
the business.”

In addition to signing artists and
producers directly to Bellmark’s Life
Records, the company has manufactur-
ing, marketing, and distribution ar-
rangements with a half-dozen labels,
including TMR
Records, Street
Noise, Song, King
Goody, Cool Dude,
and Featherstone.

Initially distrib-
uted through
CEMA, Bellmark
was slow getting
off the ground,
conecentrating its
efforts on gospel releases and occa-
sional R&B projects. A switch to inde-
pendent distribution in October 1992,
combined with Bell’s business instinects
and music savvy, resulted in a change
of fortunes for the label.

“T grew up at Stax, and understand

independent distribution and what it
takes to have it be viable and have it
work for you,” says Bell, who credits “a
very cooperative indie network and
smaller retail outlets [as taking] the
lead in breaking cutting-edge musie.”

The label’s first project after chang-
ing its distribution situation was
Duice’s “Dazzey Duks.” That single’s
pop and R&B success was followed by
Bell's subsequent signing of Tag Team
in the spring of 1993. The two-man
act’s “Whoomp!” single topped the Hot
R&B Hot Singles chart and peaked at
No. 2 on the Hot 100, where it has
logged more than 30 weeks. “Whoomp!
(There It Is),” the group’s debut al-
bum, was released in July and is near-
ing gold, says Bell, who reports that it
is being released internationally on a
territory-by-territory basis.

Looking to 1994, Bell says the label
will work at “developing our catalog,
diversifying the artists we sign, and
pushing our gospel product to the
max.” He says he is closing in on deals

with “well-known R&B/soul artists”
and “substantial” manufacturing/mar-
keting and distribution pacts with es-
tablished producers.

Since gospel acts including the
Rance Allen Group, the Lamora Park
Young Adult Choir, Dottie Jones,
Huriah Boynton, and Thad Bosley
provided the initial catalog for Bell-
mark, the executive is committed “to
positioning [Bellmark] as a leader in
the gospel field.” New albums from
all these acts are planned, as is a new
set from L.J. Reynolds, former lead
singer with one-time Stax act the
Dramaties.

Continuing the label’s emphasis on
what he terms, “positive, fun, enter-
taining party musie,” Bell says cur-
rent single releases include Detroit
group Joe B. & the Bad Brothers’
“Party Off The Hook” and female act
Kat’s “Do You Wanna Go Party.”
New York-based live band Kracked
Ribz will have its first Bellmark re-
lease, “125th Street,” Jan. 24.

l New Orleans club will be

MoJAZZ Show To 0

MOJAZZ-MA—TAZZ IN THE CRESCENT CITY: New
Orleans will be the place Jan. 20-21, when Motown’s jazz
label, MoJAZZ, kicks off the Jan. 28 grand opening of one
of two new House Of Blues nighteclub/restaurants with
what’s billed as a two-day musical spectacular. The tele-
vised “MoJAZZlive” will feature performances by artists
from the MoJAZZ Records roster, including Eric Reed,
Wayne Johnson, Terra Sul, Norman Connors, Norman

Brown, J. Spencer, Frank
McComb, and Foley.
Masterminding the new
club is House Of Blues rm |
and the
Blues .

CEO Isaac Tigrett, co
bydJ. R.

founder of the worldwide
Hard Rock Cafe chain. The
first House Of Blues is lo-
cated at Harvard Square in
Cambridge, Mass.; the

located in the French
Quarter and will feature
dining as well as nightly
blues in the venue's “Blues Basement.” The other new
House Of Blues is scheduled to open March 18 in Los
Angeles (Billboard, Dec. 25).

SOUNDTRACK SENSATIONS: Does everyone have
their special commemorative edition of “The Bodyguard™?
One of the most popular movie soundtracks ever, the spe-
cial edition features remixes of Whitney Houston’s
“Queen Of The Night” and the Chaka Khan cover “I'm
Every Woman.” But the real treat is the one-of-a-kind,
four-color, CD-booklet-sized 1994 autographed calendar
that’s included (gasp!), along with a special CD box and
“dazzling” picture on the dise ... Finally got to screen
“Sister Act 2: Back in The Habit.” A predictable flick, but
director Bill Duke managed to keep my attention, as did
the musie. One of the film’s highlights is Lauryn Hill, who
plays the defiant music student. Hill’s got a natural screen
presence and superior vocal talent. She’s also a member
of the RuffHouse/Columbia act Fugees, whose debut al-
bum, “Blunted On Reality,” is scheduled to drop Jan. 25.
Also featured in the film is Polydor vocalist Tanya Blount,
whose “Natural Thing” album is scheduled for a March re-
lease. Also on the “Sister Act 2” soundtrack are Aretha

pen House Of Blues;
New (And Not-So-New) Soundtracks

Reynolds

Franklin, Hi-Five, and new girl group Nuttin’ Nice, as
well as tracks by Hill, Blount, Valeria Andrews, Ryan
Hill, and Whoopi Goldberg ... Look for a new Wesley
Snipes movie in February. It’s titled “Sugar Hill,” and the
story casts the Hollywood heart-throb in the role of a re-
luctant drug dealer. Don’t look for the same “Hollywood™
dope slinger you loved to hate in “New Jack City” (even
though “Sugar Hill” screenwriter Barry Michael Cooper
also co-penned “NJC”)
The tone of this film is
more down to earth, with
some meaningful social in-
trospection. The sound-
track is slated for release
Feb. 15 via Fox Records.
Some of the artists per
forming on the set include
the Terence Blanchard
Quintet, Chaka Khan, Af-
ter 7, Snoman. DBC, and
Simple E,

BOOK CORNER: “Perseverance: African American
Voices Of Triumph” (Time Life Custom Publishing) is a
must read for everyone. Part of a three-book set, “Perse
verance” offers unique insight into the trials and achieve-
ments of African-Americans, beginning with a look at the
years in northwestern African prior to the arrival of the
first European slave ships. Insightful and thought-provok-
ing. the book erects a platform for developing a greater
historical awareness of the African-American experience—
from the rise and fall of the powerful Songhai empire in
Africa through the post-civil rights era in America.

The other two books in the set, yet to be released, are
“Leadership” and “Creative Fire” (where the music his-
tory kicks in). These books are an excellent way to help
develop a greater sense of cultural self beyond the urban
street life many of us feel solely defines black culture . . .
Another jewel hot off the presses is “We Who Believe In
Freedom: Sweet Honey In The Rock ... Still On The
Journey” (Anchor Books), a testimonial of sorts for Sweet
Honey, the a cappella, social activist recording group with
10 albums to its credit. The book was written by the
group’s leader, Dr. Bernice Johnson Reagon, who also is
a curator at the National Museum of American History.
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Bitead 1703
RECORD
RETALING

Ifyou service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.
This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-344-7119 or 1-908-363-4156

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-

dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special rates!
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist. n
66 69 (Zomba, ASCAP/Donril, ASCAP/EMI April,
ASCAP/Across 110th Street, ASCAP/Father M.C.,
ASCAP/My Two Sons, ASCAP) WBM ™
Compiled from a national sampie of airplay supplied by Broadcast Data Systems Radio Track service. 76 R&B stations SANRAHTERYTEE "OVEB(P"' ASCAP/Let's Have Lunch, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/Rejoyce, BMI) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
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(67 7 | ¢ | unDERSTANDING 44 |43 | 30 | RIBBON IN THE SKY BMI/Nomad-Noman, BMI/EMS April, ASCAP/B-Boy, 6 |4 | 10| HERO 40| 9 | THE MORNING AFTER
Lo XSCAPE (SO SO DEF/COLUMBIA) INTRO (ATLANTIC) ASCAP) WBM 8 MARIAH CAREY (COLUMBIA) | MAZE FEATURING FRANKIE BEVERLY (WB)
i e 7 BREATHE AGAIN (Ecaf, BMI/Sony Songs, BMI) HL
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+ ad, oke,
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SHHH DOWNTOWN " ] JUST KICKIN' IT LET ME RIDE
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< COME INSIDE AGAIN ; ; . UN.LTY, SOMETHING IN YOUR EYES
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| 14 |10 | 14 | GANGSTA LE [/]5250] 7 | QUEEN OF THE A T 2 :gg:'?)ﬂv:g: (EM April, ASCAP/DeSwing Mob, 14 | 10 | ganvrace (€PIC) (52)| 57 | 19 | MiSTA GRIMM (EPIC SOUNDTRAX/EPIC)
1
[ HERO | |53 |48 19 | RUNAWAY LOVE 86 DO YOU STILL LOVE ME (WB, ASCAP/Heritage Hill, 15 | 12 | 10 | AGAIN 53 | 43 | 22 | DREAMLOVER
115116 [ 13
I MARIAH CAREY (COLUMEIA) A EN VOGUE (EASTWEST) ASCAP/Will Down, ASCAP) WBM JANET JACKSON (VIRGIN) MARIAH CAREY (COLUMBIA)
’JG__, 18|27 HEY MR. D.J. 54 |49 10 | NEVER LET ME GO 34 DREAMLOVER (Rye Songs, BMI/Sony Songs, —11 UNDERSTANDING 54 (50| 6 | 'M LOOKING FOR THE ONE
| | ZHANE (FLAVOR UNIT/EPIC) LUTHER VANDROSS (LV/EPIC) BMI/Stone Jam, ASCAP/WB, ASCAP) WBM XSCAPE (SO SO DEF/COLUMBIA) JAZZY JEFF/FRESH PRINCE (JIVE)
[ e Jfid L [IESTHER VANDROS
l17 11| 9 | uNaTy, 55 |53 11 | KEEPIN' MY COMPOSURE 51 DUNKIE BUTT (AMI, BMI) 17|17 | 12 | (|KNOW1GOT) SKILLZ (55)| 58 | § | HUMP WIT'IT
QUEEN LATIFAH (MOTOWN) H-TOWN (LUKE) 33 FAMILY AFFAIR (FROM ADDAMS FAMILY VALUES) HAQUILLE O'NEAL (JIVE) 95 SOUTH (WRAP/ICHIBAN)
Mijac, BMI/Warner-Tamertane, BMI) WBM
TIME AND CHANCE AFTER THE LOVE ( : ' 18 4 | SHOOP 56 |45 | 3 | SOUND OF DA POLICE
LN B () B (GIANT/REPRISE) el il Rl o (MERCURY) 52 FOREPLAY (Drop Science, ASCAP) 19| 1 | SAPRpern cext PuateAu pLG) EES OREIONE)
44 FREAKIT (Shaight Out Da Sewer, ASCAP/Fat Wax,
6 YOU DON'T HAVE TO WORRY CHRISTMAS SON : 0 ) LET IT SNOW 1 CAN SEE CLEARLY NOW
(191122 | 12 | vaRy ) BLIGE (UPTOWN/MCA) 7643 | Tom aaﬁlron?u%scs/ ‘(’;"5”) Tswc'ﬁwsl AD"I'SfSCA:/hfr/"EarrASI Lol T:e ::: ICI;MI) WBM 2 | 5 | ovznMEN (MoTowN) (5D| 56 | 3 | uwwiy CLiFF (cHAGS)
——————— ———y ewer Slang, ackwood,
2 [17 |11 GETTO JAM w15 | 5 | SADIE 3 GANGSTA LEAN (Rap & More, BMI) 20 [18 | 9 | REAL MUTHAPHUCKKIN G'S 58 |53 | 15 | COMING HOME TO LOVE
R 58’ 0 . COMI
| , DOMING (OUTBURST/RAL/CHAOS) | R.KELLY (JIVE) — 6 GETTO JAM (No Dooze, ASCAP/Cats On The Prowl, EAZY-E (';UT:LESS/RELATIVWY) ofTOF AGE (EOO)S
2 4 | ANNIVERSARY — BECAUSE OF LOVE ASCAP NEVER SHOULD'VE LET YOU GO WH . THERE IT |
(2120 | 7o Ton Tone: v mercumy 39183 | 5 | JANET JACKSON (VRGN  WERE COME THE LORDS (LOTUG, ASCAP Mty (D19 |12 | e e (62 6 |38 | 55 sours e
o YOU'RE ALWAYS ON MY MIND CHRISTMAS RAPPIN' Marl, ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP) AWARD TOUR RIGHT HERE/DOWNTOWN
Ir:zzz 23|10 | SWVRCA) | KURTIS BLOW (MERCURY) WEBM (2| 23 | 10 | A Trigk caLLED QUEST (JIVE) 65 | 24 | swv (rca)
(2326 | § | USEND ME SWINGIN' SILVER BELLS 5 HERO (Sony Songs, BMI/Rye, BMI/Wallyworld, (73)| 24 | 8 | DUNKIE BUTT 72 | 2 | USEND ME SWINGIN'
. MINT CONDITION (PERSPECTIVE) A FEW GOOD MEN (LAFACE/ARISTA) ASCAP/WB, ASCAP) HL/WBM 12 GAUGE (SCOTTI BROS.) MINT CONDITION (PERSPECTIVE)
T 25 HEY MR.D.J. (Naughty, ASCAP/T-Boy, ASCAP/Flavor
KEEP YA HEAD UP | THE ONE FOR A L COME BABY COME LATELY
#l1 2PAC (INTERSCOPE/ ATLANTIC) 62155 17 JOE (MERCURY) pE Unit, ASCAP/AImo, ASCAP/1rving, BMI1/0/B/Q liself, 2y e K7 (TOMMY BOY) 6216231 JODEC! (UPTOWN/MCA)
ASCAP/Medad, BMI) 1
. I'M IN THE MOOD LOVE LOOKING FOR MR. DO RIGHT LONG WAY FROM HOME
1250145 | 2 | L e o e 8 gmp WIT IT (Pottsburg, BMI/Koke, Moke & Noke, B2 |1 | R G ANT REPRISE) 8159 | 8 | SOmavaLL miorow
2 |24 |12 | LOOKING FOR MR. DO RIGHT 64 |60 | 12 | HOW DEEP IS YOUR LOVE S7 1 AINT GOIN' OUT LIKE THAT (BMG, ASCAP/Cypress | | 26 |20 | 17 | COME INSIDE = |||
/ ' INTI COOLIC (TOMMY B
| JADEGIANT/REPRISE) | LUTHERWVANDROS SCVAE RIC), Funky, ASCAP/MCA, ASCAP/Soul Assasins, ASCAP/T- ROATEATE) u st
27 |27 | 9 | THE MORNING AFTER 62 | 3 | BELIEVE THAT Ray, BMI) 27 | 27 | 10 | SLOW AND EASY 65 (63 | 3 | AFTER THE LOVE
1 ! MAZE/FRANKIE BEVERLY (WARNER BROS.) | KEITH WASHINGTON (QWEST) 98 | CAN SEE CLEARLY NOW (FROM COOL RUNNINGS) ZAPP & ROGER (REPRISE) BRIAN MCKNIGHT (MERCURY)
28 |25 | 25 | RIGHT HERE (HUMAN NATURE) = JINGLE BELLS (Dovan, ASCAP) 28 |25 | 5 | REALLY DOE _ I'M A PLAYER
| 2| SWV (RCA) 86372 | 2 | Bee & CeCE WiNANS (SPARROW) | 45 IF (Black Ice, BMI/Fiyte Tyme, ASCAP/Jobete, ICE CUBE (PRIGRITY) 12 | 700 sHoRT (vE)
29 128 |22 | DREAMLOVER 67 |61 | 16 | STAY IN MY CORNER [ ASCAP/Stane Agate, BMI) WBM 29| 28 | 15 | ANNIVERSARY 67 |54 [ 15 | 93 TIL INFINITY
L MARIAH CAREY (COLUMBIA) KEITH WASHINGTON (QWEST) | 99 |-IGHT (ALRIGHT) (Entertaining, ASCAP/Enterprising TONY! TONY TONE! (WING/MERCURY) SOULS OF MISCHIEF (JIVE)
’ Scroggins Girls, BMI)
YOUR LOVE KEEPS WORKING... ! WHEN A MAN LOVES A WOM ) MAKE LOVE EASY DAZZEY DUKS
|® |29 12][ YOURIL OVE KEER CLR] 74 2 | v warier e > AN 31 (1 KNOW | GOT) SKILLZ (Word Lite, ASCAP/Chrysatis, | | 0 |30 | 8 | e oDmie saGksan (eca) — | 54 | ouiCe (TMR/BELLMARK)
1 e — — ASCAP/Cina, ASCAP/Large Giant, ASCAP/WB, ASCAP) 5
BUMP N’ GRIND FOREP YOU DON'T HAVE TO WORRY _ 1 AIN'T GOIN’ OUT LIKE THAT
[30146 | 4 | R'keLiy (ive) & 66 15 RAAB (RM¥/ILC) " ﬁ;"ﬁ ?.'AAVER (Zomba, B Bridgepor, B/ Rotbe 31|31 4 Yo O BLIGE (UPTOWN/MCA) 1| CYPRESS HILL (RUFFHOUSE /COLUMBIA)
omba, ridgeport, ubber
(32|30 |29 someTHING v common 70 [69 | 7 | ALLNGHT Band, BMI) CPP gero 2[99 |FREAKT —| 1 | Appawms FAMILY (WHOMP)
! [LBOBEY RO VHOUSTONIMCA) ME-Z0/REA) 35 I'M IN THE MOOD (EMI Virgin, ASCAP/Steven And S - To 1o | arooKLYN BOUNCE
AWARD TOUR ALWAYS IN MY HEART B , ASCAP/Casadida, ASCAP) H I'M REAL 0
_33 I & A TRIBE CALLED QUEST (JIVE) 7 — | 4 | TEVIN CAMPBELL (QWEST/WARNER BROS ) 77 |::‘e "fggmus(; FO/R a,_s:ElgaNE ?TO B)E vL”m ME) @ 37 | 11 | kris kross (RUFFHOUSE/COLUMBIA) DADDY-O (BROOKTOWN/ISLAND/PLG)
3 11 | WHAT'S MY NAME? | LONG WAY FROM HOME | (Zomba, ASCAP/Jazzy Jeff & Fresh Prince, 34 |34 | 20 | HEYMR. D, WILL YOU BE THERE
¥ SNOOP DOGGY DOGG (DEATH ROW) %[5 JOHNNY GILL (MOTOWN) ASCAP/Donril, ASCAP) CPP el ZHANE (FLAVOR UNIT/EPIC) (@2)] 75 | 18 | wicHacL Jackson (MJJ/EPIC)
BETCHA'LL NEVER FIND UP ON THE ROOF | 62 I'M REAL (So So Def, ASCAP/EMI April, ASCAP) COME CLEAN 73|69 | 8 | NOW I FEEL YA
e Rl CHANTAY SAVAGE (1.D./RCA) e 1i D EXTREME (GASOLINE ALLEY/MCA) | WBM %27 JERU THE DAMAJA (LONDON/PLG) SCARFACE (RAP-A-LOT/PRIORITY)
12 JUST KICKIN' IT (So So Def, ASCAP/EMI April,
: ANOTHER SAD LOVE SON 69 MANY CLOUDS OF SMOKE
361141 | 33 | TONBRAXTON AL ST T4 68 |12 [ 0 e rowno ASCAP/Full Keel, BMI/Ground Control, BMI) WBM 3 35110 [ 8, on werown/mcay — | 11| TOTAL DEVASTATION (PGA/ARISTA)
37 (34 |11 | sexme 951 _ | | | SPEND THE NIGHT R Wow COMPOSURE (Pec Jam, BMI/Wreckstor. | 15y 133 | 13 | FoRePLAY 75 (61|28 | F
R. KELLY (JIVE) LA — EARTH, WIND & FIRE (REPRISE) RAAB (RIP-IT/ILC) JANET JACKSON (VIRGIN)
N — N T o — 13 KEEP YA HEAD UP (Ghetto Gospel, BMI/interscope N N -
(O Tracks moving up the chart with airplay gains. © 1994, Billboard/BP} Communications, Pearl, BMI,/Warner-Tamerlane, BMI/Rubber Band, () singles with increasing sales. © 1994, Billboard/BP! Communications and SoundScan, Inc.
BMI) WBM
““T n&n nEc“nnENT AI“PI_AY 17 LET IT SNOW (Cancelled Lunch, ASCAP/Pri, 40 REAL MUTHAPHUCKKIN G'S (Ruthless Attack, BMI/Music Corp. O America, BMI) HL
ASCAP/Sauirt Shot, BMI) CPP/HL ASCAP/Hard 2 Oppose, ASCAP) 55 UP ON THE ROOF (Screen Gems-EMI, BMI) WBM
1|3 |4 | SOMETHING'S GOIN' ON 4 | LOSE CONTROL 87 LET ME RIDE (Sony Tunes, ASCAP) HL 27 RIGHT HERE (HUMAN NATURE) /DOWNTOWN 33 U SEND ME SWINGIN' (New Perspective, ASCAP)
UNV (MAVERICK/SIRE/WARNER BROS.) SILK (KEIA/ELEKTRA) 79 LET'S MAKE LOVE (MCA, ASCAP/Ensign, ASCAP/Lane (Warner-Tamerlane, BMI/interscope Pearl, BMI/Bam 81 VOODOO (Trycep, BMi/Zomba, BMI/Ramal,
, Brane, BMI) Jams, BMI/ATV, BMI/John Bettis, ASCAP/WB BMI/C| 's Own, BMI “Tamerlane, BM
2 I'M IN LUV WEAK . ams, , BMI/John Bettis, ASCAP/WB, /Cleveland's Own, BMI/Warner-Tamerlane, BMI)
1|5 JOE (MERCURY) 15118 | 14 SWV (RCA) a7 :(r)a':fw WAY F$0M I:OMEB(;T;:;V :xl/Bwbne-Loo, ASCAP/Playfull, BMI/GG Loves Music, BMI) WBM CPP/WBM
. arner-Tameriane, ) 56 RUNAWAY LOVE (Two Tuff-Enuff, BMI) 60 WHAT | DO BEST (Bronx Flash, ASCAP/Sbocaj,
312110 m‘g JSAg:'S%XJmIRIég\)IE GOES 16 17 |11 IINETLOM(ETlgNTTg ONE 18 LOOKING FOR MR. DO RIGHT (Large Giant, 78 SAME OL' SHIT (MC Ren, ASCAP/Ruthless Attack, ASCAP/Scaramanga, ASCAP/Cherry River, BMI) WBM
ASCAP/Wokie, ASCAP/WB, ASCAP) WBM CAP,/Ni ASCAP , c
RN ) ASCAP/Night Stawka, ASCAP) 8 WHAT'S MY NAME? (Suge, ASCAP)
IS P e L sl B e 17115 110 | AT o owhrmeay 48 LOVE TONIGHT (CCW, ASCAR/Ragl, ASCAP/EMI 16 SEX ME (PARTS [ & 1) (Zomba, BMI/R.Kelly, BMI) 96 WHATTA MAN (Sons Of K-oss, ASCAP/Sandia,
= - Blackwood, BMI) HL/CPP ASCAP/Next Plateau, ASCAP/Irving, BMI)
§ | 6 |22 | EVERY LITTLE THING U DO 18 | 25 | 11 | ONE WOMAN 28 MAKE LOVE EASY (MCA, ASCAP/Bush Burnin' 9 SL/OOP (Unichappell, BMI/Placid, BMI/Next Plat 80 /A eA aoe y A WO! Amn(g;i D
a . H nichappell, BMI/Placid, ext Plateau, WHEN A MAN LOVES A WOMAN iva,
CHRETORHERWIELAMSILIETOWH/MCA) DADEN(GIANT/REERISE) ASCAP/Paul Laurence 11I, ASCAP) ASCAP/S.T.M., BMI) WBM ASCAP/Rightsong, ASCAP/Zomba, ASCAP/Art &
6|5 |4 | LAID BACK GIRL 19 |19 | 39 | BABY-BABY-BABY 81 MARTIAL LAW (HEY MAN..SMELL MY FINGER) 83 SKIP TO MY LU (Amplified Isvanni, BMI/Warner- Rhythm, ASCAP)
MAZE FEATURING FRANKIE BEVERLY (WB) TLC (LAFACE/ARISTA) (Warner-Tamerlane, BMI/Exoskelatel, Tamerlane, BMI) WBM 20 WHOOMP! (THERE IT IS) (Alvert, BMI)
7 | 8 |26 | DON'T WALK AWAY 20 |20 | 7 | ONE LAST CRY BMI/AujourdHui, BMI/Yrrek, ASCAP) WBM 24 SLOW AND EASY (Troutman, BMI/Saja, BMI) 37 WHO'S THE MACK (Flyte Tyme, ASCAP) WBM
JADE (GIANT/REPRISE) BRIAN MCKNIGHT (MERCURY) ;g ;‘EHO:RMIA: (XIFII{-ET;'E:- BMI) 0T 58 SO HIGH (Second Generation Rooney Tunes, 22 YOU DON'T HAVE TO WORRY (W8, ASCAP/Ness,
. MORNIN mazement, BMI/MCA, BMI/Jackie-0, ASCAP) Nitty & Capone, ASCAP/Frank Nitty,
BABY I'M YOURS — REMINISCE g J ' q '
8|05 (GASOLINE ALLEY/MCA) ¢ 31 e, g’ﬁcz (UPTOWN/MCA) 4 g;\I’)E’;rEEP'NG SECRETS (Sony Songs, BMI/Ecat, SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf, ASCAP/Frabensha, ASCAP) WBM
" BMI) 69 YOU'LL NEVER FIND ANOTHER (Elijah 8., BMI)
91320 | [M S0 INTO YOU 2|21| 6 | TSFOR YOU 38 NEVER LET ME GO (Duchess, BMI) 54 SPEND THE NIGHT (Little Reata, BMI/Chunky 29 YOU'RE ALWAYS ON MY MIND (Warner-Tamerlane,
15 NEVER SHOULD'VE LET YOU GO (FROM SISTER ACT Mankey, BMI/McSpadden, BMI) BMI/Interscope Pearl, BMI/Bam Jams, BMI/Taking
1093 sgg{gg (Egg'“ IN YOU B|—|2%6 ggES (%f. CL)IFE 2) (Zomba, ASCAP/4MW, ASCAP) CPP 70 STAY IN MY CORNER (Coffey, Nettlesbey, BMI/Big Care Of Business, BMi/Minder, ASCAP) WBM
72 NOTHING COMPARES 2 U (Controversy, ASCAP/WB, Giant, BMI/K-Shreve, ASCAP/EMI April, 32 YOUR LOVE KEEPS WORKING ON ME (WB,
11112 | 4 | 1 GET AROUND 24 [ 23 | 10 | IF 1 HAD NO LOOT ASCAP) WBM ASCAP/Warner-Tamerlane, BMI) WBM ASCAP/Kulu Shay, ASCAP/Tix, ASCAP/Interscope,
2PAC (INTERSCOPE/ATLANTIC) TONY! TONK TONE! (WING/MERCURY) 49 THE ONE FOR ME (Zomba, ASCAP/Black Hand, 73 SWEAT (A LA LA LA LA LONG) (Mad House, BMI) ASCAP/Thug, ASCAP/Brandi-Jo, ASCAP) WBM
12|10 | 13 | SHOW ME LOVE %122 | 7 | RUFF NECK ASCAP/D.T. Gerrell, ASCAP) 10 TIME AND CHANCE (Brittlesse, ASCAP/Me Good, 89 YOURS (Music Corp. Of America, BMI/Gasoline Alley,
ROBIN S. (BIG BEAT/ATLANTIC) MC LYTE (FIRST PRIORITY/ATLANTIC) 53 PROCESS OF ELIMINATION (Louis St., BMI/Truteazin’ ASCAP) BMI/Cameo Appearance By Ramses, ASCAP/MCA,
. ) Type Nite, ASCAP/WB, ASCAP) WBM 11 UNDERSTANDING (Full Keel, ASCAP/Air Control, ASCAP/Ethyl, ASCAP/Yppahe, ASCAP) HL
13 CRY NO MORE R ts are titles which have appeared on the Hot R&8 A (Fult Keel, ir Control, yh ppahc,
M | 7 | WO EXTREME (GASOLINE ALLEY/MEA) | Souges hat s 20 weeke and e aropped besow he top 50. 57 REALLY DOE (Gangsta Boogle, ASCAP/W, ASCAP) WBM
ASCAP/Lawhouse, ASCAP) WBM 18 UNLTY. (Queen Latitah, ASCAP/Four Knights,
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ARTISTS & MUSIC

U.K.’s deConstruction Label Builds A Roster With Klass

KICKIN’ WITH KLASS: After
more than a year of extolling the ar-
tistic virtues of M-People, truly one
of the most satisfying dance bands
we have heard in eons, it is our
pleasure to report that the deCon-
struction U K. act has struck a U.S.
deal with Epic Records. Although
the paperwork is still in progress,
the label has commissioned new
mixes of the single “Movin’ On Up.”
You can expect to see the “Elegant
Slumming” album in stores around
March.

M-People, however, is not the
only noteworthy act on the deCon-

i . ol
e

K-KLASS

struction roster. The label, in con-
junction with Parlophone Records,
is also now making considerable
noise with K-Klass, a quintet led by
producer/DJ Paul Roberts. Its full-
length debut, “Universal,” hit stores
overseas right before the Christmas
holiday and is starting to rack up
sales to match its prerelease buzz.

Musically, the set gingerly jumps
back and forth between disco/house
and trance/rave styles, with complex
instrumentals tempered by vocal
jams that derive a bit of pop gloss
from the lovely Bobbi Depasois.
Besides the current U.K. hit “Let
Me Show You How,” “Universal”
also includes earlier hits “Don’t
Stop” and “Rhythm Is A Mystery,”
giving an interesting view of the
band’s development from acidic
dubmeisters & la 808 State to its
more accessible sound and image.
The threads holding the tracks to-
gether are an astute sense of melody
and an uplifting rhythmic subtext.

This should not imply to its long-
time underground cult fans that K-
Klass is softening. Rather, this al-
bum balances club-intensive fare
like “1-2-3” with “Share Our Love,”
a hit-bound gem that is ripe for the
kind of urbanized remixes that radio
currently requires.

Although it has taken a proverbial
minute or two to get “Universal” to-
gether (a while back, the band actu-
ally recorded tracks for an album
that never saw the light of day), all
of the pieces appear to be falling
nicely into place. Like M-People, K-
Klass has grown into a tight live
unit, which may very well become its
strongest selling point. The band
does not have a deal in the States
just yet, but strong word of mouth
on “Universal” should get the ball
rolling shortly.

THE SINGLE LIFE: Intriguing
newcomer Daphne swirls around

by Larry Flick

with ethereal abandon on “When
You Love Someone” (Maxi, New
York), a sweet deep-houser pro-
duced by Peter Daou and Danny
Tenaglia. Beyond the angelic vocal
and the song’s memorable melody,
we're struck by the careful balance
between Daou’s sharp, jazz-smart
musicianship and Tenaglia’s haunt-
ing, spine-crawling grooves. At its
core, this is way smarter than your
average club track; it taps into your
brain as well as your booty.

After much bidding, Chaos Rec-
ords has snagged the red-hot “Joy”
by Staxx Of Joy. Already a staple
among import hounds, this smokin’
anthem is cast in a mold similar to
Culture Beat’s “Mr, Vain,” wrap-
ping a brain-embedding hook
around a rapid, percolating beat-
base. An appetizing double-pack of
remixes by such Euro stars as Diss-
Cuss, Stonebridge, and Develop-
ment Corp. arms this project with
enough muscle to conquer both club-
land and radio easily. Icing on the
cake is Carol Leeming’s spirited
vocal appearance on several mixes.

The legendary Giorgio Moroder
will remind many why he is still the
inspiration for young turks around
the world with his work on the
Elton John/RuPaul duet “Don’t Go
Breaking My Heart” (MCA). A vast
improvement over the somewhat
anemic album version, the remix is
an unabashed hi-NRG celebration,
with just enough faux-rave intensity
to make it relevant to pop spinners,
A peak-hour blaster that will force
you to drag out that old tambourine
and disco whistle. Work!
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Breakouts: Titles with future chart potential,
based on club piay or sales reported this week

DISC’N’THAT: England’s inde-
pendent Infonet Records has been a
steady, reliable source of cutting-
edge ambient and rave music for
more than a year now. Its rep re-
mains intact with the release of “Re-
load: A Collection Of Short Stories.”
A genius conceptual piece, this is an
anthology of insinuating, rhythmic
instrumentals that are intended to
complement a series of short fiction
writings, which are included in the
CD booklet. Very moody, brain-ex-
panding stuff that you can enjoy as
a whole, or in separate portions on
the dancefloor. A thoroughly re-
freshing and intelligent project for
the thoughtful club denizen.

The New York production cireuit
gets a little more crowded each day,
making it increasingly tough to suss
out the quality from the quantity.
Jason Nevins, however, rises from
the crowd with “Red/Green” (After
Dark/Freeze), a fun excursion into
deep-house—with occasional R&B
and tribal elements tossed in for
good measure. “Love In My Heart,”
“Let Your Mind Be Free,” and “Ev-
eryone In The House” are solid
peak-hour anthems that are getting
props from a number of tastemak-
ing DJs.

’

CAUSE YA NEED TO KNOW:
Chicago-based producer Eric “E-
Smoove” Miller is knee-deep in
preparations for his debut album as
the leader of a full-fledged act, New
Soul. Three tracks are already in
the bag, and the overall sound of the
project blends his signature house
grooves with Soul IT Soul-ish R&B.
Newcomer Charlene Hines will vo-
cally front the act, which will begin
courting major labels soon. Miller is
also keeping busy by starting an in-
die label, Focus, to complement his
production company of the same
name. Its first release is “Inside
Out” by Shay Jones. The one-time
member of Steve “Silk’” Hurley’s
1.D. Productions stable is also spin-
ning at the Clubhouse in Chicago ev-
ery Friday. Busy dude ... To com-
plement its campaign behind CeCe
Peniston’s fab “I'm In The Mood,”
A&M Records’ U.K. dance depart-
ment is issuing remixes of
“Searchin’,” another cut (and possi-
ble Stateside single) for the upcom-
ing “Thought "Ya Knew” album. Al-
though we urge U.S. jocks to
support the domestic release, we
cannot resist bringing these oh-so-
tasty remixes by Jamie Principle
and Hurley to your attention ...
Lovely diva-in-training Kathy
Brown returns shortly with “Turn
Me Out” on Cutting Traxx (New
York). Benji Candelario kicks a
couple of remixes of Dave Shaw’s
original rendering ... Boy George
also is about to twirl back onto the
dancefloor with a special 12-inch
pressing of his current single, “Ev-
erything I Own” (SBK/ERG), with
dark, trance-induced reconstrue-
tions of “Generations Of Love” and
the Culture Club classic “Miss Me
Blind” by Ramp. If the label really
wants to give folks a thrill, it will un-

leash Evolution’s delightful retro
interpretation of “Love Hurts,”
from La G's greatest hits package

. Speaking of the EMI label
group, it will launch a cute 1i'l compi-
lation series, aptly titled “Brilliant,”
early next month. Overseen by the
savvy Vinnie Vero, the first edition
includes mouth-watering morsels
like “Trippin’ On Your Love” by
Kenny Thomas, “Down That Road”
by Shara Nelson, and the sorely un-
derrated “This I Swear” by Richard
Darbyshire . .. The Shamen’s U.K.
label, Little Indian, is now offering
“Different Drum,” a two-record col-
lection of alternate takes and re-
mixes from last year’s “Boss Drum”
album. Epic Records, the band’s
Stateside home, does not plan to re-
lease the project here, opting in-
stead to wait for a set of new mate-
rial, due this spring ... Buoyed by
the international respect paid to “I'll
Be There For You” by House Of
Virginism, Stockholm’s ClubVision
Records will accelerate its pace this
year with a line-up of singles that in-
cludes “Change It” by long-absent
acid-house act the Creeps, and
“What Did I Do"” by Swedish/Indian
duo Peterson & Crane. Later this
year, look for a new album from
Clubland, whose 1992 fave “Love
Strains” will be re-issued next
month with remixes by David Mo-
rales and Stonebridge . .. Club mu-
sic will have a larger presence than
ever at MIDEM this year. Besides
the slew of U.S. indie-label heads
who will try to secure or strengthen
international licensing deals at the
event in Paris Jan. 30-Feb. 3, a slew
of acts will be showcased. Con-
firmed are Secret Life, Digital Or-
gasm, Laurent Garnier, Inner
City, and Captain Hollywood . ..
Prepare to gag on “Face The Mu-
sic,” the upcoming album by New
Kids On The Block (Columbia).
Catchy pop/hip-hop rhythms and
solid singing are plentiful, starting
with the first single, “Dirty Dawg,”
which features sturdy mixes by Gre
Nice and Liggett & Barbosa.
You've been warned.

PARTING GLANCES: Veteran
A&R executive Bobby Ghossen
died Dec. 20 in New York of compli-
cations resulting from a long battle
against AIDS. He was 36 years old.

Within the industry, Ghossen will
be remembered for his stints as VP

I3

Beautiful Rhythms. Veteran belter
Barbara Tucker, right, recently
celebrated the premiere of her new
Strictly Rhythm single, **Beautiful
People,” with the label’s president,
Mark Finkelstein, at New York’s Sound
Factory Bar. The bash party was co-
hosted by Strictly Rhythm with the
Underground Network, and featured
several other acts from the label's
roster. Look for Tucker’s record to be
released early next month.

of the now-defunct Cardiac Records,
and earlier as a director of
A&R for the Island Independent
Labels. He brought an astute and
unique ear to both gigs, fighting to
prove the depth and comntercial
range of dance music.

Those of us who knew him person-
ally will have memories of a relent-
lessly charming person with a conta-
gious laugh and a clear vision of the
important issues of life. He em-
braced dance music because he be-
lieved in it as an artform, but he also
understood that, at the end of the
day, it was mostly supposed to be
the catalyst for revelry and good
fun. He wasted little time indulging
in industry politics and its resulting
side effects. We will miss his good-
humored, easy-going style, as well
as the energy he put into being a
friend.

A memorial service for Ghossen is
planned for later this month in New
York. In lieu of flowers, friends
should make donations to the Ca-
brini Hospice, where he lived his fi-
nal weeks, in care of the Cabrini
Medical Center, 227 East 19th St.,
New York, N.Y. 10003.
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I Q.
FOR WEEK ENDING JANUARY 8, 1994 ™
CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE)} EQUIPPED KEY DANCE RETAIL
v v | @ O E OF DANCE CLUB PLAYLISTS. | 4] O b= STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan
2815832 €5] TmE ARTIST 28|24 |29 |93 TIMLE ||"|| ARTIST
=3 S T | =0 LABEL & NUMBER/DISTRIBUTING LABEL [ S BRI EXs) LABEL & NUMBER/DISTRIBUTING LABEL
* % x NO. 1T % % % * * % NO. 1 % % %
1 2 2 10 | SHOW ME waRNER BROS. 41207 1 week at No. 1 ULTRA NATE 1 1 1 7 GETTO JAM (M) (T) (X) OUTBURST/CHAOS 77298/COLUMBIA 5 weeks at No. 1 © DOMINO
8 3 3 8 | YOUR LOVE KEEPS WORKING ON ME McA 54785 @ JODY WATLEY * * x HOT SHOT DEBUT * * %

3 5 5 8 | LOVE CHANGES VIRGIN 38413 © MK FEATURING ALANA )| NEWD 1 U.N.LT.Y. (©) () (T) MOTOWN 2225 ® QUEEN LATIFAH
W[ 9 [ 9 [ 7 [ 1Lovemusicercrres ¢ ROZALLA 3 [ 2 | 3 [ 7 | whyisim (Fuk paT) m o maxiz014 SAGAT
[ 1 | 11 ] 7 | SUME SiGH SAY rrecze sooes WOCSEIORCHESIES 4 | 4 | 4 | 18 | GIVEITUP MM FFRR 350039 @ THE GOODMEN
() 10| 10| 7 | rmeeautiFuL AMMITT! Aam 0411 © UNCANNY ALLIANCE 5 AR RN N
@ BB 6 | QUEEN OF THE NIGHT ARISTA PROMO MLTNEGROUSTON 6 8 5 12 | MR. VAIN (T} (X) 550 MUSIC 7721 4/EPIC @ CULTURE BEAT
6 | 16 | 8 | THINGSCAN ONLY GET BETTER SIRE/GIANT 24508/ WARNER BROS. ¢ D:REAM 7 | 3 | — | 2 | LIFE(EVERYBODY NEEDS SOMEBODY TO LOVE) () (T) (X) ARISTA 1-2648 @ HADDAWAY
@ 14 14 7 | LIKE TO MOVE IT STRICTLY RHYTHM 12192 REEL 2 REAL FEATURING MAD STUNTMAN 3 5 2 18 | SHOOP () 00 NEXT PLATEAL/LONDON 857 315/PLG © SALT-N-PEPA

10 8 8 9 LEMON ISLAND 862 957/PLG & Uz 9 13 | 22 { 10 | SHOOT TO KILL (M) (T) WEEDED 20072/NERVOUS © MAD LION

11 1 1 10 | TRADICION epic 77192 @ GLORIA ESTEFAN 10 | 16 | 15 | 7 | HERE COME THE LORDS (M) (T) PENDULUM 58065/ERG @ LORDS OF THE UNDERGROUND

12 | 7 | 7 | 10 | GO WEST eMis8084/€RG @ PET SHOP BOYS 11 | 7 | 32 | 3 | TIMEAND CHANCE (W) (T) () GIANT 41147WARNER BROS. @ COLOR ME BADD

13]4 14 9 | VIOLENTLY HAPPY ELEKTRA 66244 BJORK 12 14| 9 5 | BREATHE AGAIN (M) (T) (X) LAFACE 2-4056/ARISTA @ TONI BRAXTON
24 | 24 | 5 | RILLY GROOVY CONTINUUM 12315 BEAUTIFUL PEOPLE FEATURING JIMI HENDRIX 13| 10 | 11 | 10 | AWARD TOUR () 00 sive 42185 @ A TRIBE CALLED QUEST

15 | 6 6 10 | WHAT IS LOVE EASTWEST 95981/AG EN VOGUE 14 | 15 6 6 | KEEP YA HEAD UP (M} (T) (X) INTERSCOPE 95972/AG ® 2PAC
25 25 4 JOY CHAMPION IMPORT STAXX FEATURING CAROL LEEMING 15 11 7 3 BEEN A LONG TIME (M) () COLUMBIA 77303 THE FOG

17 121 | 21 | 9 | BETCHA'LL NEVER FIND RcA 62651 @ CHANTAY SAVAGE 16 | 12 | 8 | 10 | COME CLEAN (1) PAYDAY 120 002/FFRR @ JERU THE DAMAJA

18 12 12 8 CONGA TE SIRE 41038/ WARNER BROS, @ DOUBLEPLUSGOOD 17 6 12 3 SOUND OF DA POLICE (M) (T) JIVE 42191 © KRS-ONE

19 [ 18 | 18 | 13 | MR. VAIN 550 MUSIC 77214/EPIC @ CULTURE BEAT 18 | 21 | 24 | 5 | 1LOVE MUSIC (FROM "CARLITO'S WAY") (T) (x) EPIC 77285 @ ROZALLA

20 15 15 12 | | WANNA BE FREE BLACK LABEL 91/E-LEGAL THE LUNA PROJECT 19 23 | — 2 BIG TIME SENSUALITY (T) ELEKTRA 66244 @ BJORK
Q@D 2 | 26 | 5 | ALY WANT maco 25033 ® CAPTAIN HOLLYWOOD PROJECT 32 | 29 | 10 | BOOM SHAK A-TACK (M) (T) DELICIOUS VINYL 10139/AG ® BORN JAMERICANS

22 [ 19 | 19 | 11 | L'ESPERANZA WARNER BROS. 41054 @ SVEN VATH * % * POWER PICK* % %

223|283 9 [ UKNOCK ME aNGEL EVES 5412 WARNING @\ 22 | 16 3 RUNAWAY LOVE M) (T) (X} EXIT 198 JOHNNY O
21 | 27 | 5 | WHITE LOVE FFRR 120003 SIONEDOVE (2D)| a1 | 45 | 3 | JUST KEEP ME MOVING () (v SIRE 41197AWARNER BROS. @ K.D. LANG

25 | 20 | 20 | 10 | BLUE BUDDHA INTERSCOPE 95988/ATLANTIC @ THRILL KILL KULT 23 | 35 | 38 6 J-IGHT (ALRIGHT) (M) (T) GEE STREET INDEPENDENT 440 583/ISLAND @ DOUG E. FRESH
32 | 32 4 | VCAN'T STOP CAROLINE 2528 MELLOW MELLOW 24 | 33 | 23 | 13 | GANGSTA LEAN (M) (1) CAPITOL 58045 @ DRS

21 | 22 | 22 | 13 | FIESTA FATAL ATLANTIC 85721/AG B-TRIBE 25 | 28 | 28 | 6 | ALLIWANT ) maco 25033 @ CAPTAIN HOLLYWOOD PROJECT

28 | 31 | 31 | 5 | DON'T GO AMERICAN 41040/WARNER BROS. AWESOME 3 26 | 22 | 13 | 18 | PUSH THE FEELING ON (M) () GREAT JONES 530 620/1SLAND NIGHTCRAWLERS

29 ) 30 | 30 | 5 | LOVE, PEACE & HAPPINESS FFRR 120000 SOURSOLUTION (D] 39 | 48 | 3 | GIVEMYSELF TO YOU (1) () TRIBAL AMERICA 58085/L.R.S THE DAOU

30D 34 | 34 4 | LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) ARISTA 1-2648 © HADDAWAY 28 | 20 | 10 | 27 | WHATIS LOVE b 00 ARISTA 12572 © HADDAWAY

* % * POWER PICK* * % 29 27 33 14 HOW MANY EMCEE’S {MUST GET DISSED) (M) (T: WRECK 20064/NERVOUS @ BLACK MOON

@D| 46 | % 3 | JUST KEEP ME MOVING SIRE 41197/ WARNER BROS. ¢ K.D. LANG 43 | 19 | 15 | DREAMS (1) GO!DISCS/LONDON 857 141/PLG ©® GABRIELLE
@D 38 | 38 | 4 | BooMzvx7117 SATIN & SCARLETT 31 [ 25 { 17 | 9 | FREAKIT (M) (T (x) EASTWEST 95984/AG @ DAS EFX
| 83| B 3 SELFISH QWEST 41155/ WARNER BROS. THE OTHER TWO @ 45 | 34 | 19 | DREAMLOVER (M) (T} (X) COLUMBIA 77079 © MARIAH CAREY

3 29 29 6 | WILL BE FREE S0LID PLEASURE IMPORT BABY JUNE 33 17 14 15 | ALL THAT SHE WANTS (M) (T) (X) ARISTA 1-2616 & ACE OF BASE
[BIERE: 3 | THAT'S WHAT | THINK Epic 77234 © CYNDI LAUPER 34 119 | 4 4 | YOU DON'T HAVE TO WORRY (1) UPTOWN 547D2/MCA ® MARY J. BLIGE

* % *HOT SHOT DEBUT * *x % @ NEW ) 1 PERE COCHON (I LIKE IT) (T) TRIBAL AMERICA 58027 PASCAL'S BONGO MASSIVE |
NEW ) 1 | SHINE ON zvx 7056 HUGH K. 36 | 38 | 39 [ 3 | YOURLOVE KEEPS WORKING ON ME (1) MCA 54785  JODY WATLEY
G| NEWP | 1 | BEEN A LONG TIME coLumsia 77303 THE FOG 3 | 31 | 40 | 8 | LEMON () iSLAND 862 957/pLG ez

38 [ 17 [ 17 | 14 | THE PROGRAM meRCURY 862 799 @ DAVID MORALES & THE B.Y.C. W/ PAPA SAN 3 | 24 | 44 | b | GOODY GOODY () (1) FEVERICHAOS 77157/COLUMBIA @ LISETTE MELENDEZ

39 | 28 | 28 | 8 | THEKEY, THE SECRET puLsE 8 12445/RADIKAL @ URBAN COOKIE COLLECTIVE 39 | 26 | 27 | 27 | WHOOMP! (THERE IT IS) (M) (1) () LIFE 79001/BELLMARK SATACRIEAK
NEW D ) AWARD TOUR J1vE 42185 © A TRIBE CALLED QUEST 40 18 18 20 HEY MR. D.J. (T) FLAVOR UNIT 77121/EPIC @ ZHANE
42 | 22 | 3 | ALL OF ME NotT-US 0006 TY BRUNSON FEATURING CHANELLE TR o I G STIGIOREAM ST [oGlEsichios SHYDEE

m I 0 4 HOUSE OF LOVE LONDON 865 503/PLG NI 42 47 I — 2 SOUND BOY KILLING (M) (T} (X) VP 5280 MEGA BANTON

43)| NEW ) 1 | BIG TIME SENSUALITY ELEKTRA 66244 BIORK RE-ENTRY | 15 | 93 'TIL INFINITY (1) Jive 42158 @ SOULS OF MISCHIEF

4 NEWDP | 1 | WHEN YOU TOUCH ME cutring 292 MASTERS AT WORK FEATURING INDIA RE-ENTRY | 8 | COUNTY LINE o (m) (x) Tommy BOY 577 # cooLic

45 | 44 | 44 | 4 | GOODY GOODY FEVER/CHAOS 77157/COLUMBIA @ LISETTE MELENDEZ RE-ENTRY | 3 | SUME SIGH SAY (1) FREEZE 50049 HOUSE OF GYPSIES

46 | 47 | 47 | 3 | WHAT'S MY NAME? DEATH ROW PROMO/INTERSCOPE # SNOOP DOGGY DOGG %6 | 34 | — | 5 | BETCHA'LL NEVER FIND (m rca 62651 @ CHANTAY SAVAGE
NEW ) 1 LIFE’S A BEAT IMAGO 25039 ® PLAN B NEW ) 1 BOMB (C} (T) INTERSCOPE 92236/AG AKINYELE

a8 | 37 | 37 6 GROOVE YOUR MIND COLUMBIA 77182 FREEDOM WILLIAMS 48 | 4 | 3l 8 GO WEST (1) (X) EMI 58084/ERG & PET SHOP BOYS

49 36 36 5 69 UPTOWN 54751/MCA @ FATHER 49 36 20 10 | 1'LL BE LOVING YOU (M) (T) VIPER 1002/METROPOLITAN COLLAGE

50 | 40 | 40 11 | CAUGHT IN THE MIDDLE COOLTEMPO IMPORT JULIET ROBERTS 50 | 30 | 25 3 REALLY DOE (1) PRIORITY 53843 @ ICE CUBE

C) Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Viny! maxi-single availability. (X) CD
maxi-single availability. © 1994, Biliboard/BP| Communications.

BUSBY SHAKES UP SENIOR MOTOWN STAFF

(Continued from page 10)

“Now I have three senior executives
reporting to me—each with his or her
own specialty. This will speed up the
decision-making process and in turn,
create opportunities for being in-
creasingly competitive.”

In his new position, 28-year indus-
try veteran Fields oversees the day-
to-day operation of the company, as
well as all marketing areas, including
communications and publicity, pop
promotion, urban promotion, sales,
distribution, product management,
creative services, and catalog devel-
opment departments.

In his new role, McKeever over-
sees all creative decisions for A&R,
visual services, music publishing, and
all distributed labels, including Biv 10
and Mad Sounds, as well as MoJazz,
which he created.

Chamberlain’s broadened responsi-
bilities include management of finan-
cial administration, with expanded
management roles in the business af-
fairs and legal affairs departments.

“Each of these executives will help
streamline our management process
by each focusing on their particular
specialties, while funneling to me the

specific information I need to maintain
a strategic overview,” says Busby.

While most of the information Bus-
by receives on Motown’s operation
and management is from Fields,
McKeever, and Chamberlain, the in-
ternational and special projects de-
partments will continue to report di-
rectly to his office.

Says Busby, “I kept [those two] de-
partments reporting directly to me
since those arenas are changing so
rapidly. With this new system in
place, Motown remains more flexible
and can move more quickly.”

As Motown prepares to penetrate
film, television, and other media,
such as interactive technology, Bus-
by says he is confident the new man-
agement alignment will increase
company productivity.

“A company our size should main-
tain core [revenue] numbers of some-
where between $80 million-$250 mil-
lion,” he says. “We're expecting to
see bottom line results within three
years.”

Motown declined to comment on its
1993 revenues.

“We've got two fine strategic plan-

ners in Harvard graduates Eddie
Brown and Eric Dandridge,” boasts
Busby. “They will work closely with
myself and with Clarence to guide
this company to the next level.

“It’s amazing what a lawsuit does
to a company that you don’t see right
away,” Busby says, referring to the
lawsuit Motown filed against former
distributor MCA (Billboard, May 25,
1991). “It was a very awakening ex-
perience, but one which has allowed
us to make changes and move into di-
rections that will make us even stron-
ger.”
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Eastwood’s Country Passion Finds ‘Perfect’ Outlet

B BY JIM BESSMAN

NASHVILLE—ALt a time when coun-
try music prior to Randy Travis seems
to have been relegated to the dustbin,
the soundtrack for Clint Eastwood’s
new movie, “A Perfect World,” is a wel-
come anomaly.

Staying true to the filin’s November
1963 Texas setting, the Reprise Rec-
ords soundtrack includes eight classic
country tunes from the era, along with
a pair of period covers by Chris Isaak,
a Perry Como pop hit (“Catch A Fall-
ing Star”), and two Cajun-inflected in-
strumentals composed by Eastwood
and produced by his longtime musical
collaborator, Lennie Niehaus.

The music is so well incorporated
into the plot and script that Johnny

Cash’s “I Guess Things Happen That
Way” provides a line for actor Kevin
Costner. Meanwhile, the focus on
rarely programmed catalog hits by
Cash and such other country legends
as Bob Wills, Don Gibson, Marty Rob-
bins, George Hamilton IV, and Hank
Locklin already is generating press at-
tention, thanks in large part to an unu-
sually extensive press kit.

The big hook, of course, is actor/di-
rector Eastwood, whose appreciation
for music in film goes back at least as
far as his 1971 directorial debut with
“Play Misty For Me,” in which he
played a late-night D.J at a jazz station.

Jazz has been key to other Eastwood
films, too, among them his Charlie
Parker bio “Bird.” But country and
western music are equally prominent

in his work. It started with “Cowboy
Favorites,” an album he made for
Cameo while starring as Rowdy Yates
on “Rawhide,” the early-'60s TV series.
He later paid tribute to his character
with the single “Rowdy.”

With Merle Haggard, Eastwood re-
corded the 1980 No. 1 country hit “Bar
Room Buddies,” a song from the
“Bronco Billy” soundtrack. That same
year, Eastwood charted with another
country duet, “Beers To You,” this one
with Ray Charles from the “Any Which
Way You Can” soundtrack.

In 1984, T.G. Sheppard and
Eastwood scored with “Make My
Day,” based on Eastwood’s tag line
from “Sudden Impact.”

Eastwood even played a depression-
era country singer in “Honkytonk

THE YEAR AHEAD: Christmas is barely over, but the
New Year is already abuzz with activity. Here are a few
of the notices that came across our desk in the fortnight
I since we last communed;

Dick Clark Productions will tape an NBC-TV special
Jan, 5-6 at the Roy Acuff Theater at Opryland. Titled “Hot
Country Jam 94, it will feature performances by Lorrie
Morgan, Doug Stone, and Marty Stuart, who will host
the show jointly, and by Brooks & Dunn, Confederate
Railroad, Linda Davis, Billy Dean, Vince Gill, Faith
Hill, George Jones, Tracy Lawrence, Reba McEntire,
Sawyer Brown, and Doug Supernaw ... The Americana
Television Network will launch its around-the-clock sched-
ule of entertainment and lifestyle programming Jan. 15.
WTCI-TV Denver will provide the network with its uplink
services. The National Academy Of Cable Programming
has nominated Americana’s “Reno’s Old Time Music Festi-

Dick Clark Lines Up All-Star ‘Country Jam’
| The Devil And Charlie Daniels; CMA Employee Moves

seum’s fund drive: Pete Kuykendall, editor of Bluegrass
Unlimited, will chair the division charged with raising
$250,000 within the bluegrass music community. Bluegrass
patriarch Ralph Stanley has been named honorary chair-
man of the overall campaign. The museum is located in
Owensboro, Ky.

BETWEEN THE DEVIL & BIG CD DEPT.: Although
Charlie Daniels performs in the video for “The Devil
Comes Back To Georgia”—Mark O'Connor’s tribute to
Daniels’ 1979 hit—the veteran southern rocker objected to
the clip’s depiction of cloven hoofs, and Warner Bros. oblig-
ingly took them out. Sparrow Records will release Daniels’
Christian music album “The Door” March 14.

THE COUNTRY MUSIC ASSN. has hired and promoted
several staff members: Teresa George, the organization’s
public relations director,

val” for best music series
... The 1994 Country Mu-

sic Assn. awards show will .

air Oct. 5 on CBS-TV. It

again will run three hours. NaShVIlle
MAKING THE Rounds: SC%
Former CMT director of

operations Bob Baker is

the new GM for Giant Rec

ords ... MCA Records has ™
moved to its new Nashville

offices at 60 Music Square,

East . .. Travis Tritt has a

role in the upcoming Woody Harrelson/Kiefer Suth-
erland movie, “The Cowboy Way.” He's also been asked
to write the film’s theme song ... Jamboree In The Hills
is still lining up talent for its July 14-17 outdoor extrava-
ganza near St. Clairsville, Ohio. Signed se far are Vince
Gill, Lee Roy Parnell, Brooks & Dunn, Carlene Carter,
the Oak Ridge Boys, Sammy Kershaw, Brother Phelps,
John Anderson, Toby Keith, Patty Loveless, Gary Mor-
| ris, Suzy Bogguss, Billy Dean, and Tritt. Four-day tick-

ets to the event are $70 each and can be purchased through
the Capitol Music Hall in Wheeling, W.Va. . . . Doug Stone
has temporarily suspended issuing new memberships to
his fan club because of “several problems in [the club’s]
administration.” A letter to members says the club will re-
open to additional members “in about a year” ... The
Greater Ozark chapter of the American Red Cross has
presented certificates of appreciation to Andy Williams,
Shoji Tabuchi, Tony Orlando, Jim Stafford, Steve Pres-
ley, and Gene Dove. The Branson, Mo.-based entertainers
were honored for their relief efforts on behalf of victims
of last year’s Midwest floods . . . At Ron Huntsman Enter-
tainment Marketing, Vivian Huntsman has been promo-
ted from director to VP of operations ... New names have
been added to the International Bluegrass Music Mu-

by Edward Morris

moves up to executive edi
tor of Close Up, CMA's
monthly magazine. Janet
Williams is the publica-
tion’s new editor and is
CMA'’s publications man
ager. Mandy Wilson goes
from public relations assist-
ant to media relations coor-
dinator. Gina Smith is pro-
moted from public relations
support assistant to full as
sistant. In the association’s
marketing/membership department, Lara Riser becomes
senior membership assistant and Wendy Chester market-
ing services assistant. Patti Burgart has been upped to
program coordinator for the special projects department,
and Rainey Sims is tapped to be administrative services
assistant there.

NEED ADVICE? Martha Moore and Jeff Goodwin
have formed Goodwin Moore & Associates, a Nashville
based entertainment direction company. The firm repre-
sents actor Sonny Shroyer and actor/musician Randall
“Randy” Franks ... Also opening its doors for business
is Nashville Music Consultants, headed by Grammy-win-
ning producer Larry Butler. The company will offer ca-
reer guidance for new talent . . . Jerry Fox, a former mem-
ber of the group Bandana, has formed the Fox
Management Group to specialize in artist management and
career direction.

MARK YOUR CALENDAR: EMI staff songwriter Ber-
nie Nelson will conduct a series of songwriting classes at
the Nashville offices of the Songwriters Guild Of America,
Jan. 25-27. The fee is $45 for SGA members and $100 for
non-members.

Man” (1982), which featured perform-
ances from such greats as Marty Rob-
bins and Merle Travis. And for a period
beginning in the late "70s, he and Snuff
Garrett ran Warner Bros.” Viva im-
print, which released Eastwood’s coun-
try soundtracks as well as albums by
Porter Wagoner, David Frizzell, and
Shelly West.

“I'm a big jazz freak,” says
Eastwood, “but I've always loved coun-
try music, from Jimmie Rodgers to
early Hank Williams to Merle Haggard
and Randy Travis.” Eastwood joined
Travis on his duet album, “Heroes And
Friends” (1990), on the track “Smokin’
The Hive.”

“I suggested a few tunes from [the
‘Perfect World'] era,” Eastwood adds,
“and Warner Bros. gave us a list of hits
from the period. I loved Marty Rob-
bins’ ‘Don’t Worry” and Don Gibson's
‘Sea Of Heartbreak,” which I used be-
fore in ‘Heartbreak Ridge’ and is a
great song that is always fun to revisit.
In movies, if you don’t have source mu-
sic that’s authentic—or feels that way
to the audience—it can sound out of kil-
ter. Chris Isaak’s songs were recorded

recently, but he’s a great singer who
fits right in with the era. His version
of ‘The Little White Cloud That Cried’
kind of dates me, because I remember
Johnnie Ray doing it when I was a kid.”

Isaak’s cover of “Dark Moon,” which
was a hit for both Bonnie Guitar and
Gale Storm in 1957, is the soundtrack’s
first single. Eastwood’s own contribu-
tions to the soundtrack inelude “Big
Fran’s Baby,” which appears twice in
the film and is named for actress
Frances Fisher, his longtime compan-
ion. It is a Cajun waltz relating to the
background of the Costner character.

Retwrning to the New Orleans music
scene he had used on his “Tightrope”
soundtrack, Eastwood assembled a Ca-
jun band, which included a saxophone
and, of all things, a bagpipe.

“Cajun music is very soulful, you
know,” Eastwood says, “and bagpipes
have that mournful sound, which I'm
always a sucker for. I remember hear-
ing them at a funeral once, and I
thought I was really well composed.
But they played the bagpipes, and I
came unglued! Cajun bands usually

(Continued on page 29)

Topics Set For Sessions
At Country Radio Seminar

NASHVILLE—Planners of the Coun-
try Radio Seminar—which will be held
at the Opryland Hotel here—have
organized a variety of panel discus-
sions and roundtable sessions for the
March 2-5 event.

Although the program is still being
developed, the following panels have
been set:

“State Of The Industry,” an overall
examination of country music radio;
“Guess Who's Coming To Your Mar-
ket: Relationships That Count,” a look
at the connection between radio and
recording artists; and “Radio Stations
In The Video Business,” a discussion
on the set-up, programming, and
cross-promotion involved in operating
video-based television programs.

Also, “Choosing Your Position,”
niche formats for country stations;
“The Charts: Billboard, R&R, And Ga-
vin On The Hot Seat,” a discussion
among the trade magazines’ chart
managers, radio programmers, and la-
bel reps; “Dealing With Duopolies:
What Happens When Your Competi-
tor Becomes Your Brother,” in which
broadcasters discuss duopoly experi-
ences and advise on what to seek and
avoid in such arrangements; and “In-
side The Music Business: From Nash-
ville’s Studios To Your Studio,” an ex-
planation of how the music is made
and promoted at radio.

Also, ““Non-Spot Revenue: The
Sales And Programming Partner-
ship,” a demonstration of the economic
benefits of interactive phones, station
publications, database marketing, and
other innovations; “Air Talent Cri-
tiques: How To Get The Best Results,”
techniques for air-check sessions and
tips for coaching the air staff; and
“Women In The Workplace: Yester-
day, Today And Tomorrow,” an as-
sessment of the status of women in ra-

dio today and a look at the opportuni-
ties open to them.

Also, “Small Markets,” a three-hour
workshop on inexpensive ideas for po-
sitioning, programming, and promo-
tional solutions for tight budgets;
“Production Workshop,” three one-
hour segments that cover maximizing
on-air audio, improving station copy-
writing, and production tools and tech-
niques; “Leadership And Vision For
Sales Management,” a discussion of
the differences between management
and leadership, ways to attract and
keep high-level performers, and ways
to develop and lead effective sales
teams; “Air Personalities: The Grea-
test Bits Of The Last 25 Years,” in
which top air personalities recall their
successes; and “WCRS Live!,” the
seminar’s closing panel, which looks at
the future of country radio and spot-
lights some new and legendary artists.

In addition to these formal panels,
there will be small-group discussions
on these topics: “Hang On To Your
Pocketbook, Here Comes The FCC”;
“Promotion Nuts And Bolts”; “Re-
search: A Look At The State, Availa-
bility, And Impact Of Research On
Country Stations Today”’; “Every-
thing You Wanted To Know About Be-
ing A General Manager But Didn’t
Know Who To Ask”; “Financial Plan-
ning Questions And Answers”; “Value
Added: How To Manage The De-
mand”; “Jocks In A Box”; “Program-
ming Nuts And Bolts”; “The Business
Of Humor, The Craft Of Comedy”;
and “Sales Compensation Plans.”

As announced earlier, the Seminar’s
New Faces Show will feature perform-
ances by Brother Phelps, Joy White,
Tim MecGraw, John Berry, Clay
Walker, Toby Keith, Faith Hill, the
Gibson Miller Band, Lari White, and
Doug Supernaw.
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HOT COUNTRY

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 129 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
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ARTISTS & MUSIC

COUNTRY
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™

by Lynn Shults

HOLDING AT NO. 1 for the second consecutive week is “Wild One”
by Faith Hill. The track was produced by Scott Hendricks and written
by P. Bunch, J. Kyle, and W. Rambeaux. Hill becomes the first female
to have her debut release reach the top of Billboard’s Hot Country Sin-
gles & Tracks chart since Trisha Yearwood’s “She’s In Love With The
Boy” hit No. 1. The launch of Hill's career was text-book perfect. The
Warner Bros. artist benefited from one of 1993’s more elaborate presel-
ling campaigns. Hill is managed by Gary Borman, who, as Dwight Yo-
akam’s manager, has proven his astuteness at understanding the mar-
keting techniques required for today’s hot new country artists. The game
plan Borman conceived with the Warner Bros. marketing and promotion
team included extensive visuals of Hill (such as print ads), culminating
in a year-end calendar. Hill has been kept off the showcase circuit, con-
centrating instead on one-on-one promotion stops at radio, other media
outlets, retail and rack accounts, and within the WEA system. All of this
has made Hill a familiar face in a short period.

THE MOST ACTIVE TRACKS on the singles chart reflect the nature
of radio programming during the Christmas holidays. The titles are a
mix of seasonal titles, current tracks, and new releases. As the BDS de-
tection system makes no distinctions other than the amount of actual air-
plays obtained on the 129 monitored country stations, here are the 10
most-active titles, seasonal and all: “Angels Among Us” (60-51) by Ala-
bama; “Honky Tonk Christmas” (58-53) by Alan Jackson; “Have Your-
self A Merry Little Christmas” (56-52) by Vince Gill; “My Favorite
Things” (debut-64) by Lorrie Morgan; “Tryin’ To Get Over You” (debut
63) by Vince Gill; “All I Want For Christmas Is You” (64-55) by Vince
Vance & the Valiants with Lisa Layne; “Let’s Make A Baby King” (de-
but-61) by Wynonna; “I Just Wanted You To Know” (28-23) by Mark
Chesnult; “No Doubt About It” (51-41) by Neal McCoy; and “He Thinks
He'll Keep Her” (44-29) by Mary-Chapin Carpenter.

COUNTRY ALBUM SALES were strong in 1993. A look at the year-
end results proved to be more upbeat than most predicted. What contin-
ues to surprise is how many country artists rank in Billboard's Top Pop
Artist year-end category, wherein both charted albums and singles are
counted. As country artists receive virtually no pop airplay, it is signifi
cant that Garth Brooks continues to top this category solely on album
sales. Further, six of the top 20 pop artists are country. Joining Brooks
in this elite group are Billy Ray Cyrus (No. 5); Reba McEntire (10);
Brooks & Dunn (11); George Strait (12); and Alan Jackson (17).

WHAT’S IN STORE FOR '94?7 The Garth Brooks European tour is
opening quite a few eyes. Those who have always believed there was a
European market for country artists may see their dreams come true
as Brooks takes his high-energy, hi-tech road show into places hereto-
fore thought closed. It’s true that in the past such artists as Johnny
Cash, Jerry Lee Lewis, Don Williams, Slim Whitman, and others have
been successful in Europe. But Brooks’ tour is different. For one, there
is CMT Europe. Although still in its infancy, its future growth, combined
with Brooks' projected successes, is sure to open doors through which
many will follow.

Country

EASTWOOD’S COUNTRY PASSION FINDS ‘PERFECT’ OUTLET

(Continued from page 27)

have a washboard, accordion, fiddle,
and, sometimes, a sax. I thought bag-
pipes would make it interesting, and
overdubbed them on the track.”

The theme is so evocative that it is
used beneath the movie’s TV ads.

Eastwood credits Warner Bros. not
only for its input in song selection, but
for getting the album out on time. He
says, “I've done this before—where the
record company and the picture com-
pany never stay in synch, and the al-
bum sometimes comes out four months
after the movie’s out. But Lenny War-
onker [Warner/Reprise president, who
also is credited as an executive pro-
ducer, along with Steven Baker, Gregg
Geller, and Michael Ostin] and the
guys were very hip.”

So was Warner Bros.’ press depart-
ment, which obtained and issued vin-
tage promo stills of all the soundtrack
artists and principal actors to go with
the comprehensive background text.

The press kit also has the transeript of
a Q&A session with Niehaus.
“Because of Chris, we got our pop
publicity staffs on both coasts involved,
and also courted the country press,”
says Warner Bros. senior VP and di-
rector of media relations Bob Merlis.
Assisting in the press push was Crea-
tive Media Services, a Nashville-based
independent public relations agency.
“We felt it was really worthwhile to
highlight the older songs,” Merlis adds,
“because a lot of media people weren’t
around then and don’t know about the
existence of this music. So we saw it as
an educational process, but one giving
us great flexibility in keying on four
categories of coverage: artists, sound-
tracks, Chris Isaak, and country music.
Granted, this is no longer well-known
material, but it’s very worthy, and the
record is tremendously marketable.”
Obviously, Isaak is the major hook,
and Warner Bros, senior VP Vic Faraci

is ecstatic that the “Dark Moon” video
has been added to the VH-1 playlist.

“We're utilizing him to try and get
some visibility at country radio,” says
Faraci, who acknowledges that getting
play for any of the older songs is un-
likely. But he notes that the label’s
Nashville division has enlisted indie
promotion help and hopes to land the
Isaak track on adult alternative and
pop stations.

At retail, Faraci adds, the album is
being positioned in both soundtrack
and country compilation sections.

“Rock’n’roll oldies have been on
soundtracks at least since ‘American
Graffiti,” ” Merlis notes, “but older
country hits haven’t been exposed. ‘A
Perfect World’ is a great way to intro-
duce people to the richness of Amer-
ica’s country-pop heritage. It’s a great
album to listen to all the way through,
and Clint and Kevin provide a great
way to get people into it.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

55 ALL | WANT FOR CHRISTMAS IS YOU (Songs Of Delta
Boy, ASCAP}

32 ALMOST GOODBYE (Irving. BMI/PRS, BMI/Don Schiitz.
ASCAP/Hayes Street, ASCAP) CPP

39 AMERICAN HONKY-TONK BAR ASSOCIATION (EM!
Apnil, ASCAP/The 0id Professor’s, ASCAP) WBM

51 ANGELS AMONG US (Beckaroo, BMI/Goodman Walker,
BMI}

5 THE BOYS & ME (Traveln' Zoo. ASCAP/Beginner,

ASCAP) WBM

17 THE CALL OF THE WILD (Acuff-Rose. BMI/Songs Of
PolyGram, BMI/Bantry Bay, BMI) HL/CPP

Walker, BMI/0-Tex, BMI) HL

8 | DON'T CALL HIM DADDY (Enghishtown. ASCAP)

| FELL IN THE WATER (W.B M., SESAC/Extra Innings,

SESAC/Warner-Tamerlane., BMI/Jeff Stevens, BMI)

WBM

IF IT WASN'T FOR HER | WOULDN'T HAVE YOU (Sengs

0f PolyGram, BMI) HL

23 1 JUST WANTED YOU TO KNOW (Warner-Tamerlane,
ASCAP/Patnick Joseph. BMI/Sony Cross Keys. ASCAP/
Miss Dot. ASCAP) HL/WBM

71 I'M HOLDING MY OWN (Pookie Bear. ASCAP/Bug.
ASCAP)

2 | NEVER KNEW LOVE (Sony Cross Keys, ASCAP/

49 CONFESSIN' MY LOVE (August Wind. BMV/Longitud
BMI/AIl Over Town, BMI/Tree. BMI/New Wolf, BMI} HL/
WBM

60 OESPERADO (Cass County, ASCAP/Red Cloud. ASCAP)
WBM

62 THE DEVIL COMES BACK TO GEORGIA (Cabin Fever,
BMI) WBM

48 DOES HE LOVE YOU (PKM. ASCAP/Gelden Reed,
ASCAP/New Clanan, ASCAP} WBM

58 00 YOU KNOW WHERE YOUR MAN IS (Artist Visian,
ASCAP/MCA, ASCAP/Maypop, BMI/Wildcountry, BMY
WBM/HL

25 ORIVIN' AND CRYIN' {Great Cumberland, BMI/Diamond

Struck, BMI/Patenrick, BMI/United Entertainment. BMI)
4 FAST AS YOU (Coat Dust West, BMI/Warner-Tamerlane.
BMI) WBM
FOR YOUR LOVE (Seny, BMI/Edffel Tower, BMI) HL
GOGDBYE SAYS IT ALL (BMG, ASCAP/Little Beagle,
ASCAP/Five Bar-B. ASCAP/Bobby Fischer, ASCAP/
House On Fire, ASCAP) HL
GOOD GIRLS GO TO HEAVEN (0f Music. ASCAP/Sony
Cross Keys, ASCAP)
HAVE YOURSELF A MERRY LITTLE CHRISTMAS (Leo
Feist, ASCAP)
HE THINKS HE'LL KEEP HER (EMi Apni, ASCAP/
Getareajob. ASCAP/Don Schitz, ASCAP/AImo, ASCAP)
HL

65
34

68
52
29

22 HEY CINDERELLA (Famous, BMI/Loyal Dutchess. BMI/
Warner-Tamerlane, BMI/Patnick Joseph, BMI/Mana
Bele, BMI/August Wind, BMI/Longitude. BMI) HL/WBM
HIGH TECH REDNECK (MCA, ASCAP/Sold For A Song.
CAPAC/Brother Bart, BMI/Coburn, BMI) HL

HONKY TONK CHRISTMAS (Sony Cross Keys, ASCAP/
Coburn, BMI/Acut{-Rose, BMI) HL

| CAN'T TELL YOU WHY (Jeddrah. ASCAP/Cass County,
ASCAP/Red Cloud, ASCAP) WBM

I'0 LIKE TO HAVE THAT ONE BACK (Music Corp. Of
Amerca, BMI/Hidden Harbor, BMI/Dabi Lu, BMI/Katie

24
53
54
20

Wonderland, BMI/Will Rob: BME) HL

6 IS 1T OVER YET (Nocturnal Eclipse, BMI) HL

11 | SWEAR (Morgan Active, ASCAP/Rick Hall. ASCAP)

26 I'VE GOT IT MADE (lrving, BMI/Hardscratch, BMI)

7 | WANT TO BE LOVED LIKE THAT (Sony Tree, BMI/
Warner-Tamerlane. BMI) HL

12 JOHN DEERE GREEN (EMI Blackwood, BMI/Linde

Manor. BMI) WBM

JUST ENOUGH ROPE (New Haven. BM!/Tom Collins,

BMI) CPP

KISS ME IN THE CAR (Great Cumberland. BMi/Diamend

Struck, BMI/Kicking Bird, BMI) CPP

61 LET'S MAKE A BABY KING (Musique Chantectarr
ASCAP/Bug, ASCAP)

72 LIFE #9 (Songs Of PolyGram. BMI/Seven Angels, BMI)

15 A LITTLE LESS TALK AND A LOT MORE ACTION
(Sheddhouse, ASCAP/Polygram ASCAP/Millhouse, BMI/
Songs 0f PolyGram, BMI) HL

3 LIVE UNTIL | DIE {Lin¢a Cobb. BMI/Us Four, BMI/Lont

Jayne, BMI)

MERCURY BLUES (B-flat, BMI/Tradition. BMI/Bug.

BMI)

MY FAVORITE THINGS (Wilhamson. ASCAP)

MY SECONO HOME (Mike Dunn, ASCAP/Golden Reed,

ASCAP/Sony Tree, BMI} HL/WBM

NO DOUBT ABOUT IT (All Over Town. BMI/Seny Tree

BMI/New Wolf, BMi/Love This Town, ASCAP) WBM/HL

NO MORE CRYIN {Songs Of PolyGram, BMI/Songs Of

McRide, BMI/Warner-Tamerlane, BMi/Hellmaymen.

BMI) WBM/HL

36 QUEEN OF MY DOUBLE WIDE TRAILER
Biackwood, BM/Linde Manor, BMI) WBM

35 RECKLESS (WB. ASCAP/leff Stevens, BMI/Warner-
Tamerlane, BMI/Flying Dutchman, BMI) WBM

21 ROCK MY WORLD (LITTLE COUNTRY GIRL) (Sneaky
Yoon, BMI/August Wind, BMI/Longitude, BMI/Steve
©'Brien. BMI) WBM

31 SAWMILL ROAD (Sony Tree, BMI/Sony Cross Keys

45

64
44

41

(EMI

ASCAP/Music Corp Of Amenca, BMI/Dan Truman, BMI)

SHE'D GIVE ANYTHING {Farren Curtis, BMI/Mike Curb,
BMI/August Wind, BMI/Alberta's Paw, BMI/Longitude.
BMI/Curbsongs. ASCAP/Farrenuff, ASCAP/Full  Keel,
ASCAP) WBM

57 SHE LOVES TO HEAR ME ROCK (Coburn, BMI)

47 SHE NEVER CRIED (Tom Collins, BMI/Young World,
BMI/Songs Of PolyGram, BMI) HL

SHE USED TO BE MINE (Sony Tree, BMI/Deerfield
Court, BMI) HL

13 SOMEBODY NEW (Ensign. BMI/Famous, ASCAP) HL/

42

cep
37 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE
DREAMING) {Foreshadow, BMI)
SOMETHING'S GONNA CHANGE HER MIND (BMG.
ASCAP/Judy Judy Judy, ASCAP/Suny Tree. BMI) HL
THE SONG REMEMBERS WHEN (Careers-BMG. BMI/
Hugh Prestwood. BMI) HL
SOON {Miss Pammy's, ASCAP/Wood Newton. ASCAP/
Himownself's, ASCAP/AMR, ASCAP/Sierra  Home.
ASCAP)
STANDING OUTSIDE THE FIRE (Criterion, ASCAP/
Escudslla, ASCAP/Major Bob, ASCAP/No Fences, ASCAP)
cpPp
9 STATE OF MINO (Red Barzo. BMI)
TAKE 1T EASY (Swaltow Turn, ASCAP/Sun City, ASCAP}
WBM
TEQUILA SUNRISE (Cass County. ASCAP/Red Cloud.
ASCAP) WBM
27 THAT'S MY STORY (Songs Of PolyGram BM\/Lee Roy
Parnell, BMI/Milthause, BMI/Ashwords, BMI) HL
30 THEY ASKED ABOUT YOU (Starstruck Angel, BMI/Bilt
And Kim Nash. BMI/So Hot. BMI/Young World, BMI)

28 T.L.C. ASAP. (Zomba ASCAP/Omie Stars. ASCAP/
Josh-Nick, ASCAP} HL

63 TRYIN' TO GET OVER YOU (Benefit, BMI)

18 WE JUST DISAGREE (EMI Blackwood, BMI/Bruiser,
BMI) HL

33 WERE YOU REALLY LIVIN' {(Gum Island Enterpnses,
BMI)

75 WHAT A CRYING SHAME (Sony Tree, BMI/Raul Malo.

BMI/Songs Of PolyGram. BMI/Seven Angels. BMI)

WHATEVER IT TAKES (Acuff-Rose, BMI/Sony Cross

Keys, ASCAP) HL

WHY OON'T THAT TELEPHONE RING {BMG Sengs.

ASCAP/Careers-BMG, BMI) HL

1 WILD ONE (WB, ASCAP/Daniel The Dog. ASCAP/Warner-

Tamerlane, BMI/Pat Bunch, BMI/Reynsong, BMI) WBM/

HL

WIND IN THE WIRE (Ghost Wnters In Disguise. ASCAP/

TOW. ASCAP/Trouble Clef, BMI/DCW, BMD)

WORTH EVERY MILE (Sony Tree, BMI/Post Oak. BMI}

HL

16 YOU WILL (EMI Blackwood, BMI/Egypt Holtow, BMI/My
Choy. BMI/With Any Luck, BMI) WBM

HOT COUNTRY

RECURRENTS
14 | 12 11

1 o 1 GOD BLESSED TEXAS @ LITTLE TEX;\S h 5 PROP ME UP BESIDE THE JUKEBOX (IF | DIE) @ JOE DIFFIE
J.STROUD,C.DINAPOLI,D.GRAU_(P.HOWELL.B.SEALS) WARNER BROS, J SLATE,B.MONTGOMERY (R.BLAYLOCK,K.K.PHILLIPS,H.PERDEW) EPIC
2 1 1 3 MY BABY LOVES ME € MARTINA MCBRIDE 15 11 [ 3' JUST LIKE THE WEATHER SUZY BOGGUSS
P.WORLEY.E.SEAY,M.MCBRIDE (G.PETERS) RCA J.BOWEN.S.BOGGUSS (S.BOGGUSS,D.CRIDER) LIBERTY
3 1 EASY COME, EASY GO GEORGE STRAIT 16 14 14 12 CAN'T BREAK IT TO MY HEART © TRACY LAWRENCE
— T.BROWN,G,STRAIT (A.BARKER,D.DILLON) MCA J.STROUD (K.ROTH,T.LAWRENCE £.CLARK E.WEST) ATLANTIC
4 3 2 4 ONE MORE LAST CHANCE @ VINCE GILL 17 15 16 13 EVERY LITTLE THING ©® CARLENE CARTER
T.BROWN (V.GILL,G.NICHOLSON) MCA H.EPSTEIN (C.CARTER,A.ANDERSON) GIANT
2 4 7 WHAT'S IT TO YOU @ CLAY WALKER 18 17 13 9 A THOUSAND MILES FROM NOWHERE € DWIGHT YOAKAM
5 JSTROUD (C.WRIGHT.R.E.ORRALL} GIANT P.ANDERSON (D.YOAKAM) REPRISE
ON THE ROAD @ LEE ROY PARNELL 19 13 12 <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>