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Gassandra Wilson Tears Down
Genre Walls On Blue Note Set

@ BY JEFF LEVENSON

NEW YORK—With one album,
“Blue Light 'Til Dawn,”
Cassandra Wilson has both
fulfilled and refuted the
predictions made for her by
countless critics, industry
executives, and jazz insid-
ers. The Blue Note record-
ing, which has been rising
steadily on the Top Jazz Al-
bums chart since Novem-
ber, is a travelog through
shadows and mood, signposted with

WILSON

genre-bending songs made jazzy by
Wilson’s impeccable musicianship.
What makes “Blue Light” so sig-
nificant is that, while it re-
inforces Wilson’s reputa-
tion as the heir apparent to
divas Betty Carter, Carmen
McRae, Abbey Lincoln, and
Sarah Vaughan, it does so
with roots material that
tweaks the conventions of
the pop, blues, and folk cat-
egories from which the
songs come, as well as jazz
(Continued on page 125)

EMI Music At War With Itself

Centralized Licensing Issues Create Rift

@ BY DOMINIC PRIDE

CANNES—Strong and conflicting
messages are coming from two parts
of EMI Music over the thorny issue
of centralized licensing in Europe.
EMI Records thrashed out the fi-
nal details of its central licensing con-
tract with French, German, and Brit-
ish mechanical rights societies, and a

Ace 0f Base A Good
‘Sign’ For Arista

@ BY J.R. REYNOLDS

LOS ANGELES—Fueled by the mo-
mentum of its No. 1 hit in the UK.,
“All That She
Wants,” the Swed-
ish pop recording
quartet Ace Of
Base is experienc-
ing similar success
in America, cross-
ing over radio for-
mats and climbing
the Billboard charts.
“All That She Wants” has become
(Continued on page 123)

ACE OF BASE

letter of intent was inked at a private

meeting here Jan. 31, during the Jan.

30-Feb. 3 MIDEM Convention.
(Continued on page 123)

@ BY PHYLLIS STARK

NEW YORK—Tracking the move-
ment of the volatile top 40 format
can sometimes seem as complicated
as tracking fault lines in Southern
California. In the last 10 years, the
format has experienced numerous
shifts, some predicted, some unex-
pected.

But after years of hearing for-

Top 40 Swinging Mainstream?
Switch Is On In Phoenix, Denver

mat observers like consultant Jeff
Pollack forecast the death of main-
stream radio, the latest shift is par-
ticularly surprising. In the last few
months, several top 40/rhythm sta-
tions have flipped back to top 40/
mainstream, including KKFR (Pow-
er 92) Phoenix, KQKS (KS104) Den-
ver, and WAHC/WAKS (formerly
WWHT) Columbus, Ohio. Scores of

(Continued on page 111)

Greation’s Primal Scream Back
With Potent Back/l-'unlr Mlx

®@BY THOM DUFFY

LONDON—A double-barreled blast
of rock’n’blues and horn-fired funk
heralds the forthcoming return of
Primal Seream, the U.K. band whose

@ BY ANTTI ISOKANGAS

HELSINKI—Tonight in the dance
restaurant, the band plays a melan-
choly tune as couples perform a
well-rehearsed tango
on the dance floor.
Most people think
tango is an Argen-
tine dance, but here
the dancers are not
dark-haired and pas-
sionate young Ar-
gentinians—they are

blond, casually
dressed Finns, most middle-aged or
elderly.

The popularity of tango, and its

influence on pop and rock music in

Finnish Tango: Once A Fad,
The Dance Is Now A Tradition

Finland, proves that the genre ap-
peals to enthusiasts around the
world.

Throughout the year Finns do
the tango in dance restaurants, but
it is during the short
Finnish summer that
the nation really
catches tango fever.
Hundreds of thou-
sands of Finns regu-
larly go to the coun-
try’s thousand-plus
dance halls, or “tans-
silavat.” Most of the
halls are located in the countryside,
usually near lakes, and most are lit-
tle more than barns. In all of them,

(Continued on page 78)

PRIMAL SCREAM

fusion of rock and dance on the 1991
album “Screamadelica” propelled the
act to the pinnacle of acclaim on the
British music scene.
The new Primal Scream single,
“Rocks,” produced in Memphis by
(Continued on page 115)

Wamer Hopes To Break
Brazilian Star In U.S.

@ BY JOHN LANNERT

Brazilian superstar Milton Nasci-
mento seems poised to finally break
the prized U.S.
market, where the
pallid commercial
performance of
his previous Portu-
guese-language
product has failed
to approximate his
towering critical

NASCIMENTO
(Continued on page 116)

HEATSEEKERS

Haddaway Has His
Way With No. 1 Album
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TWO ALBUMS AND TEN MILLION SALES LATER...
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In the beginning there was Sadeness...
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the CROS S

g | ENIGMA [SESIE

Featuring the first single and video "Return To Innocence'
Already Top 10 in the UK!

Enigma burst onto the scene with the platinum single and MTV Buzz Bin smash "“Sadeness,” a #1 Dance hit that peaked
at #2 on the Pop charts, and the album MCMXC, A.D., which has sold more than 2 million copies in America alone-
over 7 million worldwide-and has been charting on Billboard's Top 200 since its American release in 1991.

the CROSS of changes is the highly anticipated follow-up album,
containing nine new songs pushing the trademark Enigma sound to a new lLevel.

Already a Top 10 album internationally-gold in Germany!
1//. Beware of blasphemous imitations!
il

Produced by “Curly" Miehael Cretu
1994 Virgin Schallplatten: GmbH. Ltd. lssued @Mdef ex®udVe LfRense in the US by Charisma Records America, [nc.
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a
Four Major Lahels Team To Form | pjice In Chains’
24 Hour Music Video Ch ‘ ies’
-
our Music Video Channel Jar Of Flies’ EP
@ BY DON JEFFREY sive rights to premiere and air certain vid-
VOLUME 106 = NO. 7 and DEBORAH RUSSELL e0s from those labels. The handful of labels Bows At No_ I
that still have such deals “would have to
= THE BILLBOARD 200 = 1200 NEW YORK—Asking, “Isn’t there room  honor them,” says Freston, who adds that B BY CRAIG ROSEN
T #IARIORRLIES Il AUCE INICHAINS = cottbiein for 24-hour music” on the information su-  exclusivity deals constitute only a small
perhighway, four major recording compa-  segment of MTV's core business today. LOS ANGELES—Columbia Records’
o THE BILLBC:I:EEDP:N%ASSICAL 50 34 nies hope to create a music video channelpof In the past four months, the labels that alternative act Alice In Chains has
P MICHAEL NYMAN * VIRGIN their own. have had exclusives on MTV are Island, made history: “Jar Of Flies” debuts at
Warner Music Group, Sony Software, Elektra, Atlantic, Virgin, and Geffen. La- No. 1 on The Billboard 200 this week,
A fgg(mnl; 30 EMI Music, and PolyGram Holding Inc. are bels confirming that they no longer have with sales of more than 141,000 units,
JOHN MICHAEL MONTGOMERY » ATLANTIC teaming with automated ticket service  such deals are RCA and MCA,; it is believed making it the first EP ever to top the
L Ticketmaster to launch a 24-hour music vid-  PLG also is among that group. album chart.
B HEATSEEKERS 17 eo cable channel in the fourth quarter in Sources say the companies in the new The accomplishment also makes Al-
* HADDAWAY = HADDAWAY ® ARISTA the U.S. and Puerto Rico. venture plan to hire an “independent pro- ice In Chains the third act hailing from
u This service—along with a similar plan  fessional management operations staff” to the much-heralded Seattle scene to top
M JAZZ announced last year by Bertelsmann Music ~ make all decisions about the network'’s pro- The Billboard 200. (Pear] Jam accom-
S * STEPPIN' OUT = TONY BENNETT = cOLUMBIA 33| Group—could provide the first serious  gramming. They say they doubt that the plished the feat with “Vs.” Nov. 6, 1993,
competition for MTV Networks, whose  staff will include executives of the music while Nirvana has hit No. 1 with two al-
MTYV and VH-1 channels have defined mu- companies. bums, “Nevermind” on Jan. 11, 1992,
Jﬁéﬁ&gﬂf&tg%‘? 33 sic video and pulled in significant revenues The most immediate priority for the ven- and “In Utero” on Oct. 9, 1993).
for parent company Viacom. ture, sources say, is to secure additional in- “Jar Of Flies” is the group’s third EP
Some music company executives, in off-  vestors, especially cable system operators. release. Its previous peak on The Bill-
R&B 23 the-record conversations, express displea-  Some say that telephone companies are be- board 200 was at No. 6, with 1992’s
* 12 PLAY ® R. KELLY * jve sure with MTV over the fees it pays thela-  ing contacted to participate as well. “Dirt” album, the band’s second full-
bels to air videos and over the dwindling One of the partners, Warner Music, hasa length release.
e« THE HOT 100 = amount of TV time given to music. sister company, Time Warner Cable, which (Continued on page 18)
* THE POWER OF LOVE = CELINE DION ® 550 MUSIC ! 'af One music executive says of MTV: “It’s (Continued on page 18)
no longer what it was in its purest form,
ADULT CONTEMPORARY which is 24 hours [of] music programming.
* SAID | LOVED YOU ... BUT | LED 110§  With 500 channels, isn’t there room for 24- 2
MUCHAETBOLTON (= coLyman hour music? It gives our artists more expo- ps e n lracv’
sure.”
C?ﬂmv 28 MTV Networks chairman Tom Freston
JOHN MICHAEL MONTGOMERY ® ATLANTIC admits the competition from the proposed ee s an atow ource 0 es
network could be “formidable,” but he
DANCE / CLUB PLAY 25| raises anti-trust questions involving the al- [l BY DOMINIC PRIDE from those figures that we need further
E1GIGITIVE]SENSUARTYASIBJORKISELEKTRA liance among the label groups. promotion to get it accepted,” says Bert
“It is interesting and unusual to see = CANNES—Drastic measures designed to  Gall of Philips.
DANCE 7/ MAXI-SINGLES SALES 25| most of your suppliers grouped together in stem the tide of pirate and counterfeit CDs SID involves putting two alphanumeric
* ADEEPER LOVE * ARETHA FRANKLIN ® ARiSTA business against you,” he says. “There's may be on the way, according to the World  codes on a CD. The first is a visible code
not a lot of precedent here, and if this is  Intellectual Property Organization. stamped on the inner stacking ring of the
LATIN fair competition, fine. But we're going to Daniel Gervais of WIPO told delegates  dise, which identifies the pressing plant
* DETRAS DE M VENTANA » YURI * SONY LATIN 32| ook very closely here and abroad as to  at MIDEM here Feb. 1 that WIPO and  and the production mold. A second code, in-
whether it is, in fact, fair.” He declines to ~ IFPI were considering pursuing the pas-  visible to the naked eye, is put on the silver
say what actions MTV might take in re-  sage of laws that would give national gov- inner part of the disc to identify the mas-
> UNDERSTANmN'é‘_'gsWE oINS 21 sponse to the new venture. ernments the power to seize and destroy all  tering house.
The music companies involved in the col-  CDs that do not carry a Source Identifica- In cases of copyright infringement, the
laboration are careful to point out, ina pre-  tion (SID) code. IFPI and Philips an-  code will make it easy to determine the
HOT R&B AIRPLAY 20| pared statement, that they will continue to  nounced the SID code last year, hailing it  source of the pirated disc, says IFPI, and
* SEVEN WHOLE DAY » TONI BRAXTON = LarAce license their videos to all competing vidleo  as a potential weapon against CD piracy the costs of altering the molds and master-
channels and that they intend to seek prod-  (Billboard, June 19, 1993). ing are high enough to prevent it from be-
HOT R&B SINGLES SALES 20 uct from labels that are not in the partner- Philips, which issues licenses to use its  ing worthwhile for pirates.
* GETTO JAM = DOMINO ® OUTBURST/RAL ship. Representatives of the five partners CD manufacturing technology, intends to “We wanted to make it difficult to do and
say they cannot comment beyond the state-  cooperate with IFPI, which will run the expensive to do, to discourage counterfeit-
RAP ment. code-monitoring system. However, a Phil-  ers from copying it,” says Andrew Horsfall
« GETTO JAM » DOMINO ® OUTBURST/RAL 22 The proposed venture could eventually  ips executive acknowledged that it will be  of Nimbus Manufacturing, one of the com-
mean an end to MTV’s exclusive deals with  some time before all CD plants register for ~ panies participating in the SID code sys-
the labels. The deals, a cornerstone of  SID codes. Although 126 plants have been  tem.
ROCK /7 ALBUM ROCK TRACKS 1121 MTV’s development, are negotiated on a  contacted since October, only 30 have reg- WIPO may attempt to force its member
S g Ul ey per-label basis and grant the channel exclu-  istered with Philips for codes. “You can see (Continued on page 18)
ROCK 7 MODERN ROCK TRACKS
- LDSER « BECK + b gl — - THIS WEEK IN BILLBOARD
TOP 40 AIRPLAY 7 MAINSTREAM 115 SWEET MUSIC LURES DIRECTOR Album Reviews 92  International 77
* THE SIGN = ACE OF BASE = ARISTA L Deep Forest’s unique weave of dance rhythms and indigenous  Artists & Music 8  Jazz/Blue Notes 34
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MOTOWN®

Pronounced Jah-Nay

Nov. '93, “Hey Mr. D.J.” Reached #1

on Billboard's Dance Chart

They Kicked Off '94 With The Smash, “Groove Thang”

Now Their Exciting Motown Debut Album Is Here,
featuring the hit singles:
GROOVE THANG

SENDING MY LOVE
HEY MR. D.J.

Executive Producers: Zhané, Kay Gee & Steve McKeever




Mighty ‘Morphin’ Scores For P’Gram
‘X-Men’ Soars Despite Slack Hut Promo

S@BY SETH GOLDSTEIN

NEW YORK—PolyGram Video is
racking up sizable prerecorded cas-
sette sales of two Saban Entertain-
ment television series, “Mighty Mor-
phin Power Rangers” and “X-Men,”
that testify to the strength of the
children’s market.

“Power Rangers” in particular has
taken retail by storm, says PolyGram
sales and marketing VP Bill Sond-
heim, who expects to deliver 5 million
tapes by year’s end. “X-Men,” he
adds, is worth “a few million units”
by itself.

But PolyGram could be facing an
unwanted excess of “X-Men,” thanks
to a Pizza Hut promotion that fizzled
in the fourth quarter. Pizza Hut
bought an estimated 3 million copies of
several episodes from creator Marvel
Entertainment as the final segment of
an “X-Men"” accessories campaign that
began several months earlier.

Sources report that about 2 million
cassettes, priced at $4.99 with a Pizza

Hut purchase, remain unsold. Pizza
Hut marketing communications VP
Rob Doughty says the far-flung chain
still doesn't have a final tally from
7,000 outlets, but acknowledges “X-
Men” sales fizzled because of “a lot of
clutter this Christmas season. Compe-
tition was very fierce. That's clearly
why we had so many left over.”

McDonald’s Paramount promotion
was hard to beat, but observers note
Pizza Hut likely hurt its own cause
by pulling ads for the offer on the ba-
sis of initial results. In addition, says
one executive, “ ‘X-Men’ is perceived
as a violent show. It’s not a family
product.” Finally, Pizza Hut may
have felt retail heat from Best Film &
Video, which temporarily repriced its
three “X-Men" episodes to $4.99 to
combat the Marvel deal.

While it may be affected, Poly-
Gram is completely divorced from the
deal and the disposition of the re-
maining Pizza Hut cassettes. Tape
brokers who dote on excess inventory
are aware of the situation, but won’t

Premiere Live Recordings From
Grammys Due On Audio, Video

B BY TRUDI MILLER ROSENBLUM

NEW YORK—For the first time,
NARAS, the recording academy, is
releasing recordings of live perfor-
mances from its Grammy Awards
telecasts.

In a long-term joint venture be-
tween NARAS and the Atlantic
Group, the performances will be
available as a series of CDs and au-
diocassettes on Atlantic Records and
videotapes on A*Vision.

The first release, “Grammy’s
Greatest Moments,” which debuted
Feb. 2, is a collection of two videos
and four CDs or cassettes. Among
the more than 40 acts featured on the
first set are Phil Collins, Bonnie
Raitt, Sting, Natalie Cole, Barbra
Streisand, Billy Joel, Eric Clapton,
and Aretha Franklin.

The collection is being sold as a
boxed audio or video set via direct
marketing, and as individual CDs,
cassettes, and videos at retail. Adver-
tising wili be television-driven, says
Atlantic executive VP/GM Val Az-
zoli, noting, “It’s a made-for-TV piece
of product.”

Atlantic has produced an infomer-
cial hosted by David Crosby and
Vanessa Williams that will begin run-
ning nationally this month, and the
company also will run co-op TV com-
mercials with retailers, Azzoli says.

The compilation also will be pro-
moted with radio giveaways and full
advertising in major entertainment
publications, including Time and Peo-
ple, says A*Vision product manager
Lee Stimmel. In addition, there will
be tie-ins at all of this year’s Grammy
Week events, which culminate in the
Grammy Awards ceremony March 1
at New York's Radio City Music Hall.

Atlantic will provide point-of-pur-
chase displays and posters at retail,
working with stores to ensure that
“people don’t have to look around for
it, it’s right up front,” says Azzoli.
“After the frenzy of the Grammys, it
becomes a great catalog item. At
Christmas, they can bring it back up
front again with all the greatest hits

packages.”

NARAS’ net profits from the pro-
ject will benefit MusiCares, the acad-
emy’s charitable division, which pro-
vides assistance to people in the mu-
sic community through its financial
aid program, national health plan,
drug abuse awareness program, and
emergency relief fund.

MORE THAN 800 PERFORMANCES

The “Greatest Moments” project
has been in the works for five years,
says NARAS president/CEO Mi-
chael Greene. “There were lots of ob-
stacles in terms of rights issues and
in terms of remastering the product,”
he says. “We had to spend a lot of
time remastering both audio and vid-
eo, especially the old stuff—some of
(Continued on page 124)

comment. Some Pizza Hut franchi-
sees reportedly are seeking to unload
their copies—a step that could re-
quire Marvel to take legal action.
“Marvel is very protective” of its
trademark, in this case limited to a
clearly defined use, an industry exec-
utive notes. A Marvel spokeswoman
says the disposition of the tapes is
“under discussion. We’re mindful of
the sensitivity of the retail market.”
Pizza Hut, she maintains, can’t “do
anything without our consent.”
PolyGram, meanwhile, is enjoying
the success of “Power Rangers” un-
encumbered by a promotion, or even
by the toys that were supposed to
turn customers on to the five titles.
The toys sold out before Christmas,
but instead of hurting video, their dis-
appearance drove buyers to the Poly-
Gram line as a substitute, Sondheim
claims. The shortage “made this an
alternative Christmas gift,” he says.
Sondheim credits the Kmart re-
gional manager in Los Angeles for
(Continued on page 119)

B BY CRAIG ROSEN

LOS ANGELES—The mysterious
world of the artist formerly known
as Prince just got more intriguing,
as Warner Bros. Records and Pais-
ley Park Enterprises announced
that they are terminating their joint
venture, Paisley Park Records.

The news comes just weeks be-
fore the release of “The Most Beau-
tiful Girl In The World,” which is
being billed as the debut single by
Prince’s new identity—the unpro-
nounceable symbol that combines
the signs for male and female.

The single, to be distributed inde-
pendently, is set for a Feb. 24 re-
lease and will premiere Feb. 11 dur-
ing the “Miss USA Pageant” on
CBS-TV. At press time, a Paisley
Park spokesperson said that the dis-
tributor for the single is yet to be
determined—a situation that seem-
ingly puts the Feb. 24 street date in

Paisley Park, Warmer Bros.
Terminate Joint Venture

jeopardy.

Although Paisley Park Records
will no longer be affiliated with
Warner Bros., the end of the associ-
ation doesn’t necessarily mean the
end of the artist’s relationship with
the label. But the split may affect
the artist’s multimillion dollar deal
with Warner Bros., since it included
funding for Paisley Park and a new
joint-venture label (Billboard, Sept.
12, 1992), which never materialized.

Although a Warner Bros. state-
ment says it has not been deter-
mined if Paisley Park offices in L.A.
and Minneapolis will be shuttered, a
source indicates that the L.A. office
will close.

It is also unclear if Warner Bros.
will pick up planned Paisley Park re-
leases, but a source says “some of
the Paisley Park roster could move
over to Warner Bros.”

At least three Paisley Park re-

(Continued on page 18)

B L

Executives of the Atlantic Group and NARAS announce the release of Grammy
Awards performances on a series of CDs, audiocassettes, and videotapes. Shown
at Atlantic’s New York headquarters, standing from left, are Atlantic Records
executive VP/GM Val Azzoli; A*Vision Entertainment president Stuart Hersch; and
Atlantic Group vice chairman Mel Lewinter. Seated are Atlantic Group co-
chairman/co-CEO Doug Morris and NARAS president/ CEQO Michael Greene.

2 Deals Alter Rackjobhing Landscape

B BY ED CHRISTMAN

NEW YORK—Activity at racked ac-
counts has heated up over the past
two weeks. In one move, Montgomery
Ward, which has racked and leased
music and video departments, agreed
to acquire Lechmere, the Cambridge,
Mass.-based home appliance merchant
that buys its music and videos direct.
In an unrelated move, Woolworth’s
consolidated its racked music and vid-
eo departments by ending its relation-
ship with Rank Retail Services Ameri-
ca and giving all of its business to the
Handleman Co.

The acquisition of Lechmere by
Montgomery Ward will have little im-
pact on the music business in the
short term, but it opens up the possi-
bility that the Chicago-based mass
merchant may one day buy direct.

At the end of 1992, Lechmere,
which has total sales of $880 million,
ranked as the 31st largest music ac-
count, with music sales of about $45
million.

According to a press release, Mont-
gomery Ward, which has total sales

of about $6 billion, will continue to op-
erate Lechmere as a separate retail
chain. Terms of the sale were not dis-
closed.

For its music and video business,
360-unit Montgomery Ward is racked
mainly by Rank Retail Services. In
addition, Albany, N.Y.-based Trans
World Music Corp. runs 50 leased de-
partments with the chain, and Hand-
leman runs leased deparments for a
small number of outlets. Montgom-
ery Ward does not break out music
and video sales figures.

In the past few years, Lechmere
has emerged as a strong and respect-
ed music account. Consequently,
some observers in the music industry
speculate that the acquisition could
mean that Montgomery Ward may
switch to using Lechmere’s expertise
for its music and video product. Oth-
ers point out that the responsibility
for an additional 360 stores is a major
undertaking.

Meanwhile, Rank Retail Services
suffered yet another defection from
its account base when Handleman
Co. won the entire Woolworth's ac-

count. Rank had been racking some
200 outlets for the New York-based
chain. Last fall, Toys ‘R’ Us switched
all of its business from Rank to Pitts-
burgh-based Visual Expressions.

Of the 200 Woolworths, only about
65 are full departments, says Tom
Ryan, VP of sales and marketing at
the Aliquippa, Pa.-based wholesaler,
with the balance of outlets housing
only a single tower-like rack for mu-
sic and video.

Moreover, Ryan says, Rank “is
moving toward accounts that have
systems capabilities that allow for
[point-of-sale] and [electronic data in-
terchange],” while Woolworth is cur-
rently a manual operation. In addi-
tion to Montgomery Ward, Rank still
has a number of major accounts, in-
cluding Caldor, Sears, and Super Val-
ue. Moreover, Ryan points out that
the latter two customers are in an ex-
pansionist mode, which could trans-
late into more business for Rank.

For Handleman, the switch means
that its business with Woolworth’s
will triple. It already racks 90 Wool-
worth’s stores.

Exec Ghanges
Fast & Furious
In Video Industry

NEW YORK—The tempo of home
video job changes accelerated this
month with the arrival of David Bish-
op at MGM/UA Home Entertain-
ment as executive VP, and the move
of Elliott Slutzky and Jeff Fink, who
worked for sister companies Vision
International and Epic Home Video,
to LIVE Entertainment.

Bishop had been president of LIVE
Home Video until he was pink-slipped
Jan. 20 by LIVE Entertainment CEO
Roger Burlage.

Slutzky, who had worked with Bur-
lage at New World Entertainment,
got the call from his old boss immedi-
ately after Bishop’s departure.

Slutzky becomes sales and market-
ing executive VP of LIVE Entertain-
ment. Fink becomes LIVE Home Vid-
eo sales and marketing VP, a position
previously held by Stuart Snyder,
now with Turner Home Entertain-
ment.

Despite the speed and seeming
ease with which the changes were
made, it was not a package deal, says
Fink. “The timing of it just happened
to work out.” It did for Bishop as
well.

The day after he left LIVE, Bishop
says he received a call from Richard
Cohen, recently named president of
MGM division MGM/UA Home En-
tertainment. “We met over the week-
end” and came to terms Tuesday,
Jan. 25, adds Bishop, who says he
wasn’t rushing ‘“‘to take my next
step” until he and Cohen talked. “I
felt it was the right move, and I
jumped at it.”

MGM/UA Home Entertainment’s
immediate focus is on the worldwide
market for home video, interactive
technology, and a catch-all called
electronic media, which could include
video-on-demand. Bishop, who had
been sales and marketing VP for
MGM/UA Home Video before join-
ing LIVE, wants to “build staff over-
seas,” supporting Warner Home Vid-
eo distribution of the studio’s line.

(Continued on page 119)
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Artists Need To Stay In College

B BY ERIC GERMAN

Colleges and universities have consis-
tently played an important role in the de-
velopment of new artists. Many of today’s
most popular and successful acts once
found themselves rejected by the tight for-
mats of commercial radio and therefore
were dependent on college stations to get
their music on the air.

For many years, there existed a wonder-
ful relationship between colleges and a cer-
tain core of artists who were lumped to-
gether under the heading of ‘“‘college
rock.” This “college rock” or “alternative”
genre represented an extremely diverse
range of acts that often had little in com-
mon, save for the fact that they had not yet
been accepted by commercial radio and
subsequently had found their niche on the
college alternative airways. It was a win-
win situation. The artists’ careers were
sustained by these stations and their listen-
ers, while college programmers could pro-
vide an interesting alternative to the dino-
saur rock that reigned on the commercial
stations.

Everyone was happy. The college sta-
tions had a format, the record companies
had an outlet for promoting new artists,
and when the artists achieved a certain lev-
el of college airplay, the record company
promotions people had ammunition with
which to seek adds on the commercial air-
waves.

When it was time for these acts to tour,
they looked forward to college dates and
actively sought them out. At colleges the
concert would be an event, as opposed to
just another night on the month’s calendar
at the local club. At college shows, they
would play to larger, more enthusiastic au-
diences who knew their material and were
excited by the show. The acts were treated
with respect and provided with amenities
they might not have received at other dates
on the tour.

Bands like Spin Doctors are a prime ex-
ample of the benefits of nurturing a college
audience. Early in its career the band
played an endless string of college dates
across the country, and each time it re-
turned the audiences were larger. By the
time album rock radio and MTV were
ready to jump on board, the groundwork
had been laid. MTV took the group from an
important touring act on the theater level
to a multiplatinum arena and amphitheater
headliner. And while top 40 success for
many acts is often fleeting, Spin Doctors
have built a loyal fan base that should stick
with them for many years to come.

But now something different is happen-
ing. Whether it began with U2, R.EM,,
Nirvana, or Pearl Jam is irrelevant; the fact
is, “alternative” music has become a major
commercial success. Yesterday’s “college
rock” acts have become today’s multipla-
tinum chart-toppers. This has served to up-
root the college market. In essence, many
“college rock” artists feel they have out-
grown the colleges. Tour itineraries include
fewer and fewer college dates. What once
could only be heard on college radio now is
on the playlist of every album rock and top
40 station in the country. Artists who for
years were nurtured by the college “scene”
have elevated their new-found success and
taken their rightful place among the

rock’n’roll elite. In this process, the college
market has been cannibalized and the rela-
tionship between the acts and their core au-
dience is being destroyed.

Managers are signing major-label deals
for acts that have yet to build a fan base.
Record companies are bypassing college
radio and taking some acts straight to the
commercial stations. Yes, record companies
are still serving college radio, and yes,

‘Artists will need
to remain vibrant
in the college
scene’

Eric German is an
account executive
with Concert Ideas, a
college booking
agency in
Woodstock, N.Y.

many acts are still thriving within the for-
mat. However, the instant an act shows
the slightest bit of commercial potential,
it is lifted from the college ranks and left
to stand on its own in the mainstream
market. It is then expected to produce im-
mediately without the luxury of a strong
fan base to fall back on should main-
stream acceptance not find it as quickly
as the record company had hoped. This
may serve to shorten a few careers.

Booking agents are giving tour dates
to major promoters without even consid-
ering ‘better money offers from local col-
leges that, in many cases, were booking
some acts in their markets years before
most promoters even recognized those
acts’ names. On a recent popular college
music album chart, several of the top
slots were held by artists who had ex-
pressed dissatisfaction with college con-
certs and were making it known that they
would not be looking for college dates on
their upcoming tours. Think about that.
The top college artists don’t want to play
colleges.

Why are these artists bypassing the
colleges? The standard arguments are
well known. Yes, the students make mis-
takes. So do promoters. No, they are not
professionals; however, they are enthusi-
astic, eager to learn, and usually do an

SMALL FEAT

While your article on the folding of Mor-
gan Creek (Billboard, Jan. 22) seems gener-
ally accurate, I must correct one aspect of
it. You refer to the album “Shake Me Up,”
by our client Little Feat, and say that “ac-
cording to an informed source” the record
took “close to $1 million to make.”

No band likes to be falsely accused of ex-
travagance. Actual complete and final cost
of the album was $318,828, hardly “close to
a million.”

Peter Asher
Peter Asher Management Inc.
Los Angeles, Calif.

KING'S X CREDIT
I was pleased to read David Sprague’s arti-
cle on King’s X and its forthcoming release

LETTERS

admirable job of producing the show. Se-
curity considerations, particularly those
pertaining to “moshing”’ and questions of
liability, have been particularly trouble-
some of late. Many schools have quirky
contractual procedures, do not pay depos-
its, and cannot by law provide for some
rider requirements such as alcohol or cig-
arettes. Some college radio stations are
short-range, and their audiences certainly
do not equal those of the major commer-
cial stations. The students graduate and
move on, so turnover in student contacts
is frequent and relations must be re-
newed. These are simply the facts of do-
ing business with colleges.

But for all of their shortcomings, these
are the kids who are buying the records.
College students constitute the most loy-
al core of an many an act’s following.
Eleven-year-old girls may buy it now, but
next week they will move on to something
else. This is the nature of the younger au-
dience, the essence of pop music. Longev-
ity on the top 40 charts is a long shot.
Consistent success stories are few and
far between. Yet the core college audi- °
ence is generally a loyal audience. It will
buy the record even if the first single is
not a smash hit right out of the box. To
forsake these fans, to ignore this market,
is a huge mistake.

The business potential in the college
market is staggering. Where else can an
alternative rock act reach its targeted de-
mographic more efficiently than in the
colleges? Many companies, from credit
cards to athletic apparel to college bowl
game sponsors, seize every opportunity
to market themselves to this audience.
Why are today’s most popular rock acts
reluctant to do the same? What demo-
graphic spends more money on and is
more enamored by prerecorded music
than college students?

The time will come when the tables will
turn. In this business, they always do.
Radio formats will change, playlists may
tighten. As we become more and more of
a fragmented society, narrowcasting to a
specific audience will become a key
phrase in the marketing of the future.
Artists will need to remain vibrant in the
college scene; they will need this loyal au-
dience somewhere down the line.

(Billboard, Dec. 18, 1993). In my opinion,
there is no band more deserving of a major
breakthrough, and I hope 1994 is its year.

I just want to make one point. King’s
X was discovered and signed in 1987 by
Megaforce Records, and its first three
releases were through Megaforce/At-
lantic. Megaforce and King’s X were
mainly responsible for building the
band’s considerable base through four
years of devotion and hard work.

This is not sour grapes, just credit
where credit is due. I'm glad Atlantic
has now apparently made a serious com-
mitment to breaking this special band.

Gary Waldman

VP

Megaforce Entertainment
Manalapan, N.J.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Bitboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Biltboard, 1515 Broadway, New York, N.Y. 10036.
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Cracker’s Salting Away Its Success
Touring, Airplay Ltght Fire Under ‘Kerosene Hat’

B BY CARRIE BORZILLO

LOS ANGELES—Virgin is banking
on Cracker’s constant touring and ra-
dio airplay to make “Kerosene Hat”
the album that puts the band in the
big leagues.

So far it looks as if the label will
have its wish, as the band’s second al-
bum jumps from No. 79 to No. 70
with a bullet on The Billboard 200.
The previous week, “Kerosene Hat”
had leaped 27 places from No. 106,
achieving Heatseekers Impact sta-
tus.

Heatseekers Impact designates an
album that advances from the Heat-
seekers chart of developing artists
into the top half of The Billboard 200,
the top 25 on Top R&B Albums or
Top Country Albums, or the top five
on one of Billboard's other format
charts.

Mark Williams, VP/A&R for Vir-
gin, says this is the first Cracker al-

HEAT
(SEEKERS
IMPACT

CRACKER

bum to receive significant play on a
second track at radio. The debut sin-
gle, “Low,” is still heating up modern
rock stations and getting its feet wet
on album roek outlets, while the fol-
low-up, “Get Off This,” is building
steadily at modern rock.

“People are taking Cracker seri-
ously as a band now, and not justas a
one-track band that goes away,” says
Williams. “The reaction to ‘Get Off
This’ has surpassed any second track
we put out from them.”

“Get Off This” moves from No. 11
to No. 6 on Modern Rock Tracks,

War Paves The Way For
Expansion At Avenue Label

B BY CRAIG ROSEN

LOS ANGELES—Less than two
years after its launch primarily as
an entity to release the War cata-
log, Avenue Records has hired a
full staff and has several new re-
leases on tap, as well as a separate
jazz imprint and plans to explore
the soundtrack business.

25 Years After
Woodstock, Two
Plan Celebrations

@ BY MELINDA NEWMAN

NEW YORK—As the 25th anni-
versary of the Woodstock festival
approaches, two separate, but si-
multaneous, events are being
planned: one geared to include
those for whom the festival is
only a hazy memory, the other tai-
lored to music fans not yet born
during the flower-power era.

This tale of two cities involves
Bethel, N.Y.,, the site of the origi-
nal Woodstock festival, and Sau-
gerties, N.Y., located 80 miles
away.

Woodstock Ventures, run by
original Woodstock producers Mi-
chael Lang, John Roberts, and
Joel Rosenman, has the rights to
the Woodstock name and logo,
and has received approval from
the Saugerties town council for a
two-day festival Aug. 13-14.
Woodstock Ventures’ partner in

(Continued on page 119)

The first of the new releases, set
for late April, will be War’s first
studio album in 13 years, as yet un-
titled. Also set for spring is an al-
bum by Chicago-based rapper/pro-
ducer Villain. The label also has
signed R&B legend Sly Stone,
whose album is due in September.

According to Avenue founder
and president/CEO Jerry Gold-
stein, the label will release up to
six titles this year on Avenue prop-
er, while its Avenue Jazz will issue
six new titles and approximately
six catalog titles.

Says Goldstein, “This year, Ave-
nue is stepping up as a major play-
er in the realm of independent la-
bels with major distribution.”

The new titles, like the previous-

(Continued on page 115)

while “Low” moves from No. 14 to
No. 11 on the Album Rock Tracks
chart.

Singer David Lowery admits he’s a
bit surprised by the success. “I think
it's a much weirder record than the
last one,” he says. “I felt like we did a
good job in writing, but I never
thought ‘Low’ would be a [hit] single.
I think Don Smith’s production on it
is what made it so engaging.”

Cracker’s self-titled 1992 debut al-
bum, touring, and early college radio
support helped create the buzz that
has made “Low” an alternative hit.

“There was some anticipation for
the new track from the success of the
last record,” says Williams. “We

went to their base at college radio
first, because they’ve supported Da-
vid from the time he was with Camp-
er Van Beethoven and they supported
Cracker. We felt ‘Low’ was a very
strong song that would get reaction

(Continued on page 124)

POP*ROCK*R&B*RAP*DANCE*COUNTRY<*LATIN*CLASSICAL*JAZZ*MUSIC VIDEO

B BY PAUL SEXTON

LONDON—Acoustic music of a
strange, dark hue, reared in greater
Manchester, will take a wider stage
with Elektra’s March 8 U.S. release
of the self-titled debut album by
Pooka.

Pooka has carved out a unique
piece of the rock with an idiosyn-
cratic folk-based style in which ele-
ments of blues, country, and rock—
and often esoteric lyrical imagery—
form an unlikely marriage that has
attracted admirers across Europe.

The twentysomething duo of Na-
tasha Jones and Sharon Lewis hails
from Wigan, a short distance north-
east of Liverpool and northwest of
Manchester. Pooka’s album com-
bines the sweeter elements of
Joni Mitchell or Melanie with the
fire of Yoko Ono or Kate Bush.

Elektra Bringing Acoustic
British Duo To America |

Elektra was sufficiently impressed
to make Pooka its first licensee
from WEA U.K. since Sisters Of
Mercy in 1985.

“College fans, people their age,
acoustic music
fans, all need to
hear this musie,”
says Elektra se-
nior director of
marketing Dan-
ny Kahn. “It’s
different, but at-
tractive.”

Elektra’s Lon-
don-based senior
VP of A&R, Annie Roseberry,
adds, “Barbara Charone [head of
press at WEA] sent me the album,
and it immediately struck me as
something that not only would ap-
peal to the Elektra label, but also

(Continued on page 124)

Bad Boys Make Good. Big Beat/Atlantic act Inner Circle was presented
with RIAA gold awards for “‘Bad Boys” at Atlantic’'s New York headquarters.
Shown, from left, are Atlantic A&R rep Bill Deutsch; Inner Circle manager
Bruce Garfield; lan Lewis, Calton Coffie, and Touter Harvey of Inner Circle;
Atlantic Group vice chairman Mel Lewinter; Atlantic executive VP Val Azzoli;
Roger Lewis and Lancelot Hall of Inner Circle; and Big Beat president Craig

Kallman.

Marley I-'aundatlan Seeks Memorabilia

H BY TRUDI MILLER ROSENBLUM

NEW YORK—Calling all Bob Mar-
ley fans: The Bob Marley Founda-
tion is seeking donations of Marley
memorabilia for its museum in
Kingston, Jamaica, in return for a
special thank you.

Posters, buttons, rare photos, vid-
eos, foreign releases, and other
items are all welcome, says execu-
tive director Neville Garrick, who
adds that he is particularly interest-
ed in promotional tour material.
“Bob performed in many countries
overseas, and some promoters may
still have some of that material in a
back room somewhere,” he says.
“We have two international rooms
with newspaper clippings from 1973-
80, and when someone from Italy or

MARLEY

GARRICK

Sweden sees an article from their
own newspaper, their eyes light up.
It shows his universal appeal.” Last
year, 25,000 people from 52 countries
visited the museum, he notes.

Each fan who donates will receive
a special commemorative certificate
designed by Garrick, a noted graphic
artist who served as art director and
illustrator for most of Marley's Is-
land Records album covers. Garrick

also announced that a new “Dona-
tion Room” will be added to the mu-
seum, and next to each donated item
will be a plaque naming the donor.
“We want to recognize and thank ev-
eryone who shares their items with
us,” says Garrick.

Before publicly expressing inter-
est in memorabilia, Garrick says the
nonprofit foundation had been beset
with profiteering, self-styled archi-
vists it once helped—who originally
claimed to be assembling materials
for free scholarly use or donation to
universities—as well as others offer-
ing items at exorbitant prices. As an
example, he mentions a 1979 benefit
concert Marley did at Harvard in
support of South African freedom
fighters. The concert was videotaped

(Continued on page 125)

Epic Bringing
OKeh Imprint
Back To Life

B BY LARRY FLICK

NEW YORK—Legendary blues label
OKeh Records has been revived as an
imprint of Epic Records.

Epic will usher the one-time musi-
cal home of Duke Ellington and
Screamin’ Jay Hawkins into the '90s
in March with the
debut of G. Love
& Special Sauce, W
the first of three
initial signings to
the label. According to Epic VP of
A&R Michael Caplan, who also will
oversee many of OKeh's releases,
this project will signify a forward-
looking approach to the blues.

“Most of the other majors that are
putting out this kind of music right
now are enlisting the venerable tal-
ents,” Caplan says. “That’s just fine,
but there is no need for us to do that.
Our plan is to broaden the field of
blues and introduce new talent.”

The self-titled debut of the Boston-
based G. Love & Special Sauce, which
was recorded and mastered on ana-
log equipment, promises to combine
gritty, semi-acoustic instrumentation
with raw rapping and singing. “To
me, G. Love is the next step in the
evolution of music that started with
acts like Digable Planets and Arrest-
ed Development,” Caplan says. “The
potential for an act like this is broad.
There is a lot more roots-oriented mu-
sic happening at album rock radio,
but I also think street and hip-hop
programmers can get into it, too.”

The other two acts primed for
OKeh albums are newcomer Keb’
Mo’ (aka Kevin Moore) and Little
Axe, the brainchild of master musi-

(Continued on page 125)
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Geffen’s Modern Rock
Methodology Pays Off

@ BY CHRIS MORRIS

LOS ANGELES—Geffen/DGC'’s re-
cent conquest of the top three slots
on Billboard’s Modern Rock Tracks
chart could be just the beginning for
the label, which plans to unleash a
heavily alternative-oriented slate of
releases in the next quarter.

The label is planning to maximize
the impact of its new and still-devel-
oping acts with marketing, sales, and
promotion campaigns custom-tai-
lored to its baby bands’ needs.

Geffen’s recent chart trifecta with
its DGC acts is an unprecedented
feat. The week of Jan. 29, Nirvana’s
“All Apologies,” Beck’s “Loser,” and
Counting Crows’ “Mr. Jones” held
Nos. 1, 2, and 3 on the Modern Rock
Tracks chart, respectively; the fol-
lowing week, “Loser” hit No. 1, “Mr.
Jones” climbed to No. 2, and “All
Apologies” slipped to No. 3.

It marked the first time a single
imprint held the top three slots on the
chart since its creation in September
1988 (although companies in the
Warner family—Warner Bros., Sire,
and Reprise—collectively pulled off
hat tricks in 1989 and 1992).

Geffen president Ed Rosenblatt
sees this alternative-skewed triumph
as an outgrowth of his label’s basic
orientation.

‘““We, up to this point, are a
rock’n’roll record company,” Rosen-
blatt says. “We are not in the urban
business ... We are not in the coun-
try business. We're not in the classi-
cal music business. We are in the
rock’n’roll business. We're just tak-
ing advantage of some excellent sign-
ings that our A&R department was
fortunate enough to get, and some
excellent records that those artists
have made.”

Elaborating on Rosenblatt’s
theme, Geffen A&R executive Tom
Zutaut adds, “Historically, Geffen
Records has always been great about
bringing various styles of rock music
into the mainstream. When hard

rock/metal bands were having their
day, we were heavy in that business,
and we saw it coming before it hap-
pened.

“There was this sense two or three
years ago that maybe the new gener-
ation of teen-agers, the X generation
if you will, was going to want its own
heroes and its own music ... What
you see now, with Geffen having this
success in the alternative area, is
really the fruition of seeds that were
planted a couple of years ago.”

Zutaut points to the work of such
newer A&R staffers as Mark Kates,
who joined the department after
serving as Geffen’s head of alterna-
tive promotion for nearly five years.

Kates, who signed Beck to the la-
bel, says of the label’s modern rock
slate, “I've always felt confident that
these would be the artists that would
take us into the future, and perhaps

(Continued on page 124)

U2 Takes Action Over Royalty Issues

W BY JULIAN BIRCH

LONDON—Carrying out a threat
made last April, U2 issued a writ to
the U.K.’s Performing Right Society
alleging inefficiency, restraint of
trade, and abuse of its dominant posi-
tion in collecting its live performance
royalties.

In the writ, issued Feb. 1 in the
High Court by London solicitors Clin-
ton’s, the Irish supergroup is seeking
damages, an order restoring its
rights to the live performances, and a
declaration that the PRS rules are
unenforceable under the terms of the
Maastricht Treaty, which set up the
European Union.

This is believed to be the first time
a group has attempted to run its own
copyright system. At press time, PRS
manager of public affairs Shirley
Northey would not comment on the
writ, as it had not yet been served to
the organization; however, she ecn-

RECORD COMPANIES. David Foster is
appointed senior VP of Atlantic Re-
cords in Los Angeles. He is a produe-
er, composer, and arranger.

Kevin Kelleher is promoted to se-
nior VP/CFO for Sony Music Enter-
tainment in New York. He was senior
VP/controller.

Clive Black is named director of
A&R for WEA (U.K.) in London. He
was director of A&R of EMI.

Denny Moseman is appointed VP
of promotion for Asylum Records in
Nashville. He was national field pro-
motion director for Warner Bros.
Nashville.

Lori Holder-Anderson is promot-
ed to VP of CHR promotion at A&M
Records in Seattle. She was VP of
promotion operations.

Steve Karas is promoted to VP of
publicity at I.R.S. Records in New
York. He was national director of
publicity.

Eamon Sherlock is promoted to
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senior director of international for
MCA Records international in Los
Angeles. He was director of interna-
tional.

Steve Heldt is promoted to senior
director of sales and field marketing
for Elektra Entertainment in New
York. He was director of national
sales.

MC Serch is named senior VP of
marketing at Wild Pitch Records in
New York. He is a hip-hop artist and
founder of production company
Serch Lite Music.

Lorie Hoppers is promoted to di-

For Tashan’s Sake. Recording artist Tashan socializes packstage after his
second night performing at Lolabelle’s Listening Room in New York in support
of his upcoming album, "'For The Sake Of Love.” Shown, from left, are Jim
Cawiley, president, Chaos Records; Tashan; Ruth Carson, VP of marketing,
Columbia Records; Tony Anderson, senior VP, black music depariment,
Columbia Records; and Dick Scott, head of Dick Scott Entertainment.

ceded that the departure of a major
act from the PRS would deal a blow
to the society’s effectiveness.

A writ is a formal written order
that usually precedes a lawsuit in the
U.K., but does not signal a suit until
it is formally served to the named
parties. There can be a lag time of up
to three months between the time a
writ is issued and served.

The four members of U2 and their
music publishing companies, Blue
Mountain Music and PolyGram Inter-
national Music, are challenging the
PRS’ rules of payment for the band’s
live performances. They claim they
could make more and collect payment
quicker if they ran their own system,
but are “unfairly prevented”’ from
getting their rights back.

The society’s general counsel re-
cently proposed a change in its mem-
bership rules and will recommend at
the 1994 annual general meeting that
members be allowed to quit the PRS

EXECUTIVE TURNTABLE
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rector of publicity for MCA Records/
Nashville. She was publicity coordi-
nator.

Frank Liddell is named director of
A&R for Decca Records in Nashville.
He was creative director for
Bluewater Music.

Sharon Sheer is appointed senior
director of compensation and bene-
fits for EMI Records Group in New
York. She was VP of human re-
sources and administration for Pen-
guin Books USA.

DISTRIBUTION. Carl Michelakos is pro-

after a minimum period of three
months’ membership. The present
minimum period is three years. Once
elected, membership in the society is
indefinite, although the PRS can ex-
pel members on 14 days’ notice.

Some 130 U2 songs are covered by
the action, including “New Year’s
Day,” ““Pride (In The Name Of
Love),” and “Where The Streets
Have No Name.”

In a statement, U2 manager Paul
McGuiness said, “I don’t see why the
members of the PRS should any
longer pay for the society’s internal
confusion and utter incompetence.”

PRS general manager John Axon
responds, “PRS has just declared un-
audited results showing the highest
total income and the hightest net dis-
tributable revenue to members ever.
The percentage of our members’
money used in administration is now
the lowest for 14 years, and 1994
promises further improvement.”

Fair Trade Office
Checks Out U.K.
Chart Contracts

@ BY ADAM WHITE

LONDON—The British charts are al-
ways a battleground, but the latest
skirmish has nothing to do with hit
records.

A UK. government agency, the
Office of Fair Trading, is examining
contracts between the Chart Infor-
mation Network and the British
Assn. of Record Dealers.

On Jan. 27, the OFT indicated that
it would soon evaluate certain exclu-
sivity clauses in the CIN/BARD
agreement to determine whether
they violate Britain’s 1976 Restrictive
Trade Practices Act.

This follows a comment by an
agency official in December that
those clauses appear to be “signifi-
cantly anti-competitive.”

CIN operates the U.K. music in-
dustry’s official charts. Under the
CIN/BARD agreement, leading re-
tailers including Virgin, HMV, Our
Price, and Tower sell sales informa-
tion exclusively to CIN, which uses a
market research firm, Millward
Brown, to gather the data and pro-
duce the charts. A sister CIN firm,
jointly owned with the British Phono-
graphic Industry, markets the charts
to U.K. media.

The government intervention was
prompted by Gallup, the research
company that until Feb. 1 had sup-
plied the information for the charts to
CIN. Gallup wants to continue pro-
ducing charts for U.K. media out-
lets—in effect competing with CIN—
and last year advised the OFT about
the CIN/BARD exclusivity condi-
tions.

On Jan. 14, two weeks before its
chart supply contract with CIN was
due to expire, Gallup asked the trad-
ing office for an interim order to
oblige the BARD retailers to contin-
ue providing Gallup with sales data.

On Jan. 27, the OFT declined to is-
sue such an order. It was then, how-
ever, that an agency official said it

(Continued on page 119)

HOLDER-ANDERSON KARAS

moted to director of sales, special
products for Uni Distribution Corp.
in Atlanta. He was Atlanta regional
branch manager.

PUBLISHING. John Alexander is pro-
moted to executive VP, North Ameri-
can creative for MCA Music Publish-
ing in New York. He will relocate to
Los Angeles later in the year. He was
senior VP, North American creative.

Susan Petze-Rosenblum is pro-
moted to director of administration
for Sony Music Publishing in New
York. She was manager of adminis-

ALEXANDER HAINLINE

tration for Sony Music International
Music Publishing.

RELATED RELDS. David Hainline is ap-
pointed senior VP of merchandising
and marketing for Spec’s Music in
Miami, Fla. He was VP of merchan-
dising with Barnes & Noble Inc./
Bookstop in New York.

Thomas Costabile is named VP of
operations for Sony’s new optical
disc manufacturing facility in
Springfield, Ore. He was VP of pro-
duction and facilities for Sony Mu-
sic International.
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We congratulate our 1994 Inductees
into the Rock and Roll Hall of Fame.
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Pantera ‘Driven’ To Harder Sound .-
EastWest Trusts Fans Will Embrace New Set

B BY LARRY FLICK

NEW YORK—While the musical out-
put of some bands becomes increas-
ingly accessible and formulaic as the
acts build a record-buying audience,
EastWest thrash/metal outfit Pan-
tera is making a conscious move in
the opposite direction. With each al-
bum, including the forthcoming “Far
Beyond Driven,” the band mines a
harder, less-commercial sound—a
creative philosophy that seems to suit
the powers that be at EastWest Rec-

PANTERA: Dimebag Darrell, Vinnie
Paul, Rex, and Philip Anselmo.

ords just fine.

This is primarily due to Pantera’s
ardent street-level fan base, which
has pushed each of the band’s previ-
ous albums, “Cowboys From Hell”
and “Vulgar Display Of Power,”
inches away from the million-selling
mark.

“Given their track record, it would
be completely inappropriate for us to
try and tell Pantera what to do,” says
Steve Kleinberg, VP of marketing at
EastWest. “You've got to trust them
to know what their fans want. The
fact is that they have tremendous
credibility and integrity out there.
We do not want to get in the way of
that.”

With that noted, Kleinberg says
the label's ongoing plan for the
Texas-based quartet is simply to “em-
bellish the band’s approach to music.
Their direction is to get musically
heavier as time goes on, and they
want to be out there with the kids
who buy their records. What we try
to do is create ways for things to hap-
pen for them.”

Beginning at midnight March 22,
EastWest will launch “Far Beyond
Driven” with an extensive in-store
campaign that will bring the band to
12 cities in roughly five days. MTV
will travel with the band and docu-
ment the trek for eventual broadcast.

EastWest will then coordinate ap-
proximately 325 retail-oriented
events throughout the U.S,, such as
listening parties or special sales. A lot
of emphasis will be placed on mom-
and-pop outlets that have supported
the band through its indie-label salad
days. Pantera will not necessarily ap-
pear at all of these parties.

“Working with a project like this,
you've got to get down and dirty and

Sir Douglas & Co. Return With
A Metallic Blast On Elektra

B BY CHRIS MORRIS

LOS ANGELES—Fans of such
'60s Sir Douglas Quintet hits as
“She’s About A Mover” and “Men-
docino” may be in for a shock when
they hear the group’s new Elektra
Nonesuch American Explorer al-
bum “Day Dreaming At Mid-
night.”

The March 29
release kicks off
with a blast of
furious guitar
more a propos
on a straight-
ahead metal al-
bum than on a
set by the noted
Tex-Mex rock
band. Only the entrances of Augie
Meyers’ patented Vox organ tri-
plets and leader Doug Sahm’s
drawling vocals betray the fact
that this is, in fact, an SDQ record-
ing.

Jody Denberg, PD of adult alter-
native KGSR Austin, Texas, says,
“The older fans are going to find
something on the record they’re
going to like, and some things that
will surprise them ... There are
things on there that sound like
heavy metal. [Sahm is] breaking
new ground on the record. The
fans might be freaked out by some
of the more aggressive things.”

“That’s the idea—I wanna freak

'em out,” Sahm says with a cackle.
“We had the ’'90s in mind. We
weren'’t going into it like, ‘Oh, how
you doin’, let’s cut a record and
sound like we did 30 years ago.” We
didn’t do that.” Although the band
is most noted for its 1969 album
“Mendocino,” its last release was
1981’s “Border Wave.”

While “Day Dreaming” does fea-
ture work by such Sahm stalwarts
as Meyers and Louie Ortega, for-
merly of the Tex-Mex rock band
Louie & the Lovers and Sahm’s
now-disbanded all-star unit the
Texas Tornados, it also promi-
nently displays the high-density
guitar work of Sahm’s son Shawn.
(The singer’s other son, Shandon,
is a member of the Texas hard rock
band Pariah, which is signed to
Geffen.) Creedence Clearwater
Revival drummer Doug “Cosmo”
Clifford and Hellecasters/Desert
Rose Band veteran John Jorgen-
sen round out the recording group.

It was Doug and Shawn Sahm’s
work together on a version of the
13th Floor Elevators’ “You're
Gonna Miss Me,” on the 1991 Roky
Erickson tribute album “The Eye
In The Pyramid,” that piqued the
interest of Metallica manager CIiff
Burnstein and led to the new Quin-
tet project.

The elder Sahm says, ‘“CIliff
heard the Roky Erickson thing

(Continued on page 14)

keep things pretty straightforward,”
Kleinberg says. “It doesn’t work to
get into flashy things that do not di-
rectly complement the music.”

Further delving into Pantera’s un-
derground mentality, EastWest will
issue a collectable vinyl edition of
“Far Beyond Driven” featuring cover
artwork that Kleinberg describes as
“vastly different than the CD and cas-
sette formats. It's going to raise a lot
of eyebrows.”

This will, no doubt, click with re-
tailers, many of whom seem as enthu-
siastic about the band as their fans.

“I can’t wait to hear this new al-
bum,” says Lew Garrett, VP of pur-
chasing at Camelot Music. “Their
sales increase with each album. Pan-
tera is a high-priority account for

(Continued on next page)

Poppin’ Wheelies. Members of the Screamin’ Cheetah Wheelies are surrounded
by Atlantic Records staffers and other music execs following the band's
performance at New York's Lone Star Roadhouse. Standing, from left, are
Semaphore Entertainment Group executive VP Michael Abramson; McGathy
Promotions’ Bill McGathy; Atlantic VP of marketing Karen Colamussi; McGathy
Promotions’ Binky Phillips; the Wheelies’ Terry Thomas; Atlantic senior VP Jason
Flom; the Wheelies’ Rick White, Bob Watkins, Steve Burgess, and Mike Farris;
and the William Morris Agency’s Jonathan Levine. Seated are Atlantic manager
of product development, Amiira Ruotolo-Largent, left, and A&M national director
of alternative music Lorraine Caruso.

THE BIG PINK: Pink Floyd kicks off its first U.S. tour
in nearly five years March 30 at Miami’s Joe Robbie Sta-
dium. The stadium outing, which will take the band to more
than 40 cities over a three-month period, is the group’s first
since the “Momentary Lapse Of Reason” tour, which ended
in 1989.

This latest venture is in support of the band’s forthcom-
ing Columbia Records album, which is so new the label
can’t reveal the album title or its release date yet. It says
the record will come out in the spring.

The North American tour is being promoted by Toronto-
based CPI, which also has served as national tour promoter
for such groups as the Rolling Stones. As fans of the band
have come to expect, the light show

Columbia Springs Pink Floyd Tour Plans;
Pomus, Ronson Tributes; Brooks Rabhle

EFORE Pomus’ tribute hits the streets, a special
Mick Ronson salute will be released by Epic April 26.
The album includes several tracks recorded by Ronson
with guest artists prior to the guitarist’s death in the
spring of 1993. Among the singers performing with Ron-
son are Def Leppard’s Joe Elliott, David Bowie, John
Mellencamp, and Chrissie Hynde. The rest of the al-
bum is expected to be filled with previously unreleased
songs from Ronson’s career.

TRADING PLACES: Imagine, if you will, that your
publishing company gets a call saying Bob Dylan has
written a song inspired by a phrase he heard you say

during an interview, and Dylan in-

will rival the music—complete with,
as a press release breathlessly
states, “lasers banned in certain
parts of the world due to their pur-
ported atom-splitting strength.”

WHAT’S UP, DOC? It seems like
every day brings another tribute to

sists that you receive songwriting
credit. The trouble is, you don’t
ever remember saying the phrase.

That’s the situation in which
Garth Brooks found himself re-
cently when his publishing com-
pany, Major Bob, got a call from
™ Rondor Music, which represents

a singer or songwriter who departed
the planet way too early. Such is the
case with the upcoming salute to
Doc Pomus, slated for release later
this year on Rhino Records.

The tribute will be a benefit album, with proceeds going
to the Rhythm & Blues Foundation’s Doc Pomus Financial
Assistance Fund (Billboard, Oct. 16, 1993).

“Doc was one of the R&B Foundation’s founding mem-
bers, and when he died, we wanted to do something for a
cause he really liked,” says Will Bratton, Pomus’ son-in-
law and manager of Stayzbo Music, a publishing company
that handles many of Pomus’ latter-day compositions as
well as earlier works whose rights have reverted to him.
“Doc helped out a lot of people over the years, and we fig-
ured rather than exploit the record for ourselves, we really
wanted to do it for other people.”

Bratton stresses that the Doc Pomus Fund funnels
money directly to the artists and is not used for the
R&B Foundation’s administrative costs.

Among the artists who have cut tracks are Aaron Ne-
ville (“Save The Last Dance For Me”), Dion (“Turn Me
Loose”), Los Lobos (“Lonely Avenue™), John Hiatt (“A
Mess Of Blues”), B.B. King (“Blinded By Love”), and Dr.
John, who recorded “I'm On A Roll,” written by Dr. John
and Pomus two weeks before Pomus’ death.

Other artists committed to the project who have not yet
cut tracks are Paul Simon, the Band, and Lou Reed.

Bratton and his wife, Pomus’ daughter Sharon Felder,
are consultants for the album. Jill Dell-Abate is the al-
bum’s official coordinator and is lining up the artists.

by Melinda Newman

Gerry Goffin, another of the writ-
ers of the Dylan song. In the proc-
ess of trying to clear the track,
Rondor asked for permission to list
Brooks as a writer along with Dylan, Goffin, and key- [
boardist and longtime Dylan cohort Barry Goldberg.

Dylan’s publishing company then conferred with
Dylan, who said he got the song’s title phrase, “tragedy
of the trade,” from bassist Harvey Brooks—not Garth
Brooks. The problem was, Harvey Brooks didn’t remem-
ber saying the phrase, either. At that point, Dylan fig-
ured he must have come up with the phrase himself, and
so the song now lists Dylan, Goffin, and Goldberg as
songwriters, and the ersatz Brooks brothers are left
wondering what happened. This much we do know for
sure: “Tragedy Of The Trade” marks the first time
songwriting giants Dylan and Goffin have collaborated,
and the tune is being cut by Bloodline, a new SBK
group that features the offspring of Miles Davis, Robbie
Krieger, and Berry Oakley.

IN THE STUDIO: The Smithereens are winding up
their RCA debut, which will be released in April. The al-
bum reunites the band with produeer Don Dixon ...
Edie Brickell is working on a spring release, with hubby
Paul Simon and Roy Halee co-producing . . . John Mel-
lencamp has cut a cover of “Baby Please Don’'t Go” as
the lead single from the “Blue Chips” soundtrack ...
The Scorpions’ “Under The Same Sun” is featured in
Steven Seagal’s new movie, “On Deadly Ground.”

-
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PANTERA

(Continued from preceding page)

us—and to me as private listener.”

Produced by Terry Date, who has
helmed albums by Soundgarden and
Mother Love Bone, along with band
member Vinnie Paul, “Far Beyond
Driven” sets the band apart from the
sea of hard rockers by tempering the
requisite growling and guitar acro-
batics with spine-crawling rhythms
and ponderous, philosophical lyrics.
It’s a mighty tall order, but it’s one
that the band shrugs off as being all
in a day’s work.

“All we care about is making sure
that we don’t let the kids down,” says
singer Philip Anselmo. “We just
kinda pave our own way, and make
the kind of music we'd want to hear
from our favorite band. [This album
is] very intense shit—it’s not at all
tame.”

With the album complete, the next
logical progression is for the band to
hit the concert trail. An extensive
year-and-a-half-long jaunt through-
out much of the world will commence
in April. Such extensive touring is
second nature to the band.

“Not for nothing, but we whup
some considerable ass live,” says
Anselmo. “We just tour and tour. Our
lives are on the bus, in the venue, and
on the stage. It’s with the kids you get
to know along the way. That’s what
our lives are all about. Every night we
play is Saturday night to those kids,
and you've got to give it every drop
you've got inside.”

That much touring normally would
translate into heavy radio action, but
not in the case of Pantera. Billboard
interviewed a number of radio pro-
grammers, who chose not to be
quoted for the record, but who noted
that the band’s sound is too harsh for
most album rock formats. To that
end, Pantera continues to thrive at
the college radio level and within

metal specialty shows. EastWest will |

continue to bang at mainstream radio
doors, however, and will soon issue
“I'm Broken” as a promotional CD.
The song also will be supported by a
video clip directed by Wayne Isham.

“Over the last few years, Pantera
has relentlessly built a very substan-
tial following of millions of fans world-

wide,” says EastWest chairman/CEO |

Sylvia Rhone. “Show by show, song
by song, they have earned the respect
and admiration of the heavy metal
community by delivering great music
and Kkiller live shows. They have es-
tablished themselves with absolutely
no compromise and an image of hon-
esty and angst.”
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STARS (SOME WITH GUITARS) COME TOGETHER AT

ROCK AND ROLL

Paul McCartney, center, who inducted John Lennon into
the hall, presents the award to Lennon’s widow, Yoko
Ono, right, and Lennon’s son, Sean Lennon, at the annual
dinner, held Jan. 19 at New York’s Waldort-Astoria Hotel.

(Photos: Chuck Pulin)

Rita Marley, center, is flanked by Bono, left, and Whoopi
Goldberg during a rendition of Bob Marley's “One Love,”
while Marley’s son Ziggy, far right, looks on. Bono

inducted Marley into the Hall of Fame.

DUCTION DINNER

.

Elton John, with longtime writing
partner Bernie Taupin by his side,
relates what being inducted into the
Hall of Fame means to him. Although
Taupin was not inducted, John
presented his award to Taupin.

Robbie Robertson, right, and Eric Clapton jam on “The
Weight” at the end of the ceremonies. Clapton inducted
the Band, noting that he had always wanted to be a
member of the group.

Ax| Rose, right, who inducted Elton John, “comes
together” with Bruce Springsteen to perform the classic
Beatles song in the post-induction jam. McCartney left the
event before the jam started.

Members of the Grateful Dead cluster around Bruce
Hornsby, third from right, who inducted the group. Jerry
Garcia, who was absent, was represented by a lifesize
cutout, second from left.

SIR DOUGLAS RETURNS WITH A METALLIC BLAST ON ELEKTRA

(Continued from page 12)

got onto some folks in L.A.—{includ-
ing MCA senior VP of A&R] Ronnie
Oberman and [the Album Network’s]
Tommy Nast—and they finally got
hold of me. I didn’t know who he was
at first, so I asked my kids, ‘There’s a
guy named Cliff Burnstein who
called me, you know who he is?’ They
go, ‘Pop! That's the man! Get on the
phone! That’s rock’n’roll! That’s Me-
tallica” ”

Sahm says that Burnstein “had an
idea and a concept about makin’ a re-
cord that had elements of the heavy
guitar thing and the old Quintet
thing. I thought, should we call it a
new '90s name. He said, ‘No, we can’t
do that, because people all know you
already. You can’t start further up
the pole.””

Burnstein’s clout with Metallica’s
label, Elektra, led to the band’s deal
there. While the Quintet is on the la-
bel's tradition-oriented American Ex-

plorer imprint, Sahm says, “It won’t
be treated like something that would
go out and sell 20,000 records or
something. It’s getting treated like a
real rock’n’roll record, which is what
I wanted, 'cause I thought the songs
were really viable.”

Elektra senior director of product
development Danny Kahn says that
the updated sound “is certainly an el-
ement of the project. The record has
a lot of music that sounds quite con-
temporary ... We're going to explore
every element to bring this music to a
potential fan.”

The diversity of the music gives
Elektra’s promotion staff a variety of
options at radio, Kahn says. The
track “Twisted World,” which has a
more subdued, familiar Quintet
sound, will be worked at album alter-
native, while the raging “Romance Is
All Screwed Up” can be directed at
album rock.

Other opportunities may exist at
modern rock, where Sahm has be-
come a known commodity thanks to
his guest appearance on the recent
Uncle Tupelo album “Anodyne.”

The album will be launched with a
March 19 live set at Antone’s in Aus-
tin during the South By Southwest
Music & Media Conference. “That’s
the root of Doug’s fan base,” Kahn
says. “It’'s a great anchor to have a
first show and announce plans to this
group of people.”

Sahm admits that Clifford Antone,
owner of the Austin blues club and
the record label that released Sahm’s
early-"90s R&B/blues album ‘“‘Juke-
box Music,” may be taken aback by
his new direction.

Sahm says, “I'm gonna go, ‘Clif-
ford, forgive me! I know it’s not Gui-
tar Slim, but I want a platinum re-
cord! Please, Cliff, don’t hit me! I
gotta do this rock’n’roll thing!" ”

SAN FRANCISCO—The success of “Up & Down Club Sessions,” an independent
CD release that features the cream of the local “hip bop” scene—not to men-
tion a steady string of well-attended gigs at several Bay Area venues—signals
that fans of this merger of jazz, funk, and hip-hop are ready to put their money
where their mouths are to support it. The Up & Down Club, located in San
Francisco’s South-of-Market area, reports selling out its first run of 3,000 CDs
over the last quarter of 1993. “Up & Down Club Sessions” includes artists Al-
phabet Soup, the Josh Jones Jazz Ensemble, the Will Bernard Trio, the
Kenny Brooks Trio, the Dry Look, Eddie Marshall Hip Hop Jazz, and the
Charlie Hunter Trio (whose debut CD was just released on Primus leader
Les Claypool’s Prawn Song Records). Clubs other than Up & Down featuring
hip-hop jazz and new groove on a regular basis include Yoshi's and Kimball’s
Carnival in the East Bay, and Club 18], Cafe du Nord, Elbo Room, DNA, and
Cava 555 in San Francisco. Other bands making a blip on the hot jazz radar
screen include the Broun Fellinis (Billboard, Jan. 29), Planet Good, the
James T Kirk Experience, Jazz Iguanas, and Hip Bones. Josh Jones Jazz
Ensemble leader Jones, 32, who has drumming experience with Don Cherry
& MultiKulti, and Peter Apfelbaum’s Hieroglyphics Ensemble says,
“Even before Guru came out with ‘Jazzmatazz,’'we were thinking about the
hip-hop thing. We started troubleshooting, singing jazz standards over these
grooves, and came up with some great things.” Adds Jason Olaine of Yoshi’s
Nitespot, “The hip-hop jazz is a great way to introduce folks to improvisation,
group improvisation, and different musical structures than they’re used to. It
brings them into the fold; then they can backtrack to John Coltrane.” Contact
the Up & Down Club at 415626-2388. ROBIN TOLLESON

MIAMI—Nil Lara is one of South Florida’s natural wonders, a Cuban-Amer-
ican singer/songwriter who is virtually inventing a new genre of music
with a hybrid of American rock and Cuban folkloric music. Although born
to Cuban parents in Newark, N.J., Lara lived in Caracas, Venezuela, from
age 7 until his teens. Moving to Miami, Lara took the South American folk-
loric tunes he had learned on instruments like the tres (a small Cuban gui-
tar), the cuatro, and the charango. He then welded them to a rhythmic,
infectiously danceable blend of sweet-souled pop songs with lyries full of
hope and pride. His debut CD, “My First Child,”
is now out on his own Beluga Blue Records la-
bel. It’s available regionally and is set for Latin
American distribution. Tracks include “My First
Child,” a gentle lullaby, and “I Will Be Free,”
which soars with spiritual yearning. Lara has
become a Miami phenomenon, packing the clubs
with his eclectic, percussion-oriented band. Lara
also performs solo, sitting barefoot with his
guayabera shirt and little Cuban guitar. Lara
has just made a sunny, slick video for the song
“I Will Be Free,” soon to be on MTV Latino. In
the meantime, Lara is Miami’s best-kept musical
hybrid secret. Contact Lara at 305-531-2830.

NIL LARA

SANDRA SCHULMAN

CHICAG0—*‘Contemporary jazz with an R&B flavor” is how saxophonist Tim
Cunningham describes his music. Playing professionally for more than five
years, Cunningham has rolled up credits that include two self-produced/distri-
buted CD albums: “Sax Change Operation” (with
reported sales of more than 15,000) and his latest
set, “A Change Of ALTOtude.” In addition to his
own projects, Cunningham also has recorded or
performed with Bobby Lyle, Jean Carne, Ready
For The World, Norman Brown, and Alexander
Zonjic. He also wrote, produced, and recorded the
musical theme to the Chicago-based, Fox Network
syndicated talk program ‘“The Bertice Berry
Show.” The artist plays all saxophones and has
i opened numerous shows for artists like Wynton
= Marsalis, Tower Of Power, Patti LaBelle,

George Benson, and the Yellowjackets. “I think
they like to use me because my show’s really energetic and can really get an
audience fired up,” says Cunningham, who also has performed at music festi-
vals including the Santa Barbara Jazz Festival, the St. Lucia Jazz Festival,
Michigan Festival, and the L.A. African-American Cultural Festival. The saxo-
phonist has scored first place in the L.A. Battle of the Saxes, the WNUA/Cot-
ton Club Jazz Series, and was second runner-up in the Detroit Hennessey Co-
gnac Jazz Competition. Contact Bryan Joseph, Cunningham’s manager, at 616-
925-9636. J.R. REYNOLDS

TIM CUNNINGHAM

FOR THE RECORD—Marilyn Manson has been signed to Trent Reznor and
John A. Malm Jr.’s Nothing Records, not the label listed in the Jan. 15 Conti-
nental Drift column.
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MORPHINE
The Troubadour
West Hollywood, Calif

L . A « HIPSTERS turned out
big-time Jan. 14 to get a taste of
this much-lauded Boston trio, and
most in the crowd went home mer-
rily dazed and satisfied by the
band’s jazzy backstreet brew.
Morphine builds its sound on
self-imposed limitations. Vocalist
Mark Sandman plays a two-string
bass, frequently whipping the frets
with a slide. Sax man Dana Colley
is about the only soloist this side of
Serge Chaloff and Leo Parker to
blow a baritone, sometimes honk-
ing harmony lines simultaneously
on a tenor. Drummer Billy Con-
way props the whole thing up with
spare, funky backbeats reminis-
cent of the work of Levon Helm

INO- ACTION

(whose grizzled look Conway also
emulates).

The group’s pared-down style is
cool, attractive, inventive, and
(yes) danceable. Its repertoire
(heard on last year’s Rykodisc al-
bum “Cure For Pain” and the ear-
lier Accurate Distortion set
“Good,” now reissued by Ryko)
mates this soulful, propulsive ap-
proach to original songs notable
for their atmospheric darkness.

In live performance, Sandman
(whose slightly wasted visage mir-
rors that of punk progenitor Ri-
chard Hell) is an engagingly good-
humored front man; at the night’s
outset, he wryly welcomed “music
lovers, curiosity seekers ... [and]
all those people out there in show
business.” His sonorous, groaning
singing remained mellow, bluesy,
and expressive throughout the

evening.

Kicking off with “Good,” Mor-
phine punched through a healthy
hour-plus set of its best material.
Clearly, this unit has a set list
whose excellence most young
groups would covet: Especially im-
pressive were “You Look Like
Rain,” “Do Not Go Quietly Unto
Your Grave,” “Buena,” “Candy,”
“A Head With Wings,” “Thurs-
day,” and “Cure For Pain.” At its
best, the music came on strong
with gritty grooves for modern-
rock lounge lizards.

In terms of sheer originality,
slow-burning intensity, excellence
of songcraft, and pure fun, Mor-
phine is at the head of the pack
among alternative rock bands.

CHRIS MORRIS

HOLLY COLE TRIO
The Fez, New York

WHEN THE Holly Cole Trio
took the bandstand at the Fez,
Holly Cole was not in evidence.
Her backing duo of pianist Aaron
Davis and bassist David Piltch pre-
ceded her, opening with a tenta-
tive, almost teasing introductory
blues number. Cole’s appearance
seemed to reflect her colleagues’
hesitant air. She stood immobile,
sphinxlike, as their spare accompa-
niment throbbed around her. Cole

looked the postmodern chan-
teuse—her long velvet gloves gave
a skewed nod to a jazz singer’s fa-
cade of high-toned elegance.

The small-room intimacy of the
Fez was an ideal showcase for the
jazz singer from Halifax, Nova
Scotia, whose David Was-produ-
ced Manhattan Records album
“Don’t Smoke In Bed” had climbed
into the upper half of Billboard's
Contemporary Jazz chart. Cole's
nearness to her audience brought
about pin-drop quiet for the deli-
cate balladry of “Blame It On My
Youth” and “Don’t Let The Tear-
drops Rust Your Shining Heart.”
Seeming to fit as snugly into her
repertoire as she did her gloves,
Cole soon loosened up, affording
the audience quick glimpses of her
sweet yet vixenish edge. Her de-
meanor showed what can be re-
vealed with a smile, a sidelong
glance, or a quip. (The Fez's base-
ment location puts it in close prox-
imity to rumbling subway trains.
As one would pass below, Cole
would casually call out Richter
scale numbers.)

Her version of Cole Porter’s
“Get Out Of Town” embodied a
loping, hypnotic groove, and an er-
satz Middle Eastern bassline drew
her into “Trust In Me,” the song of
serpentine seduction from “The
Jungle Book.” Strict-time themes

like “My Baby Just Cares For Me”
turned slow and bluesy, and Cole’s
phrasing became elastic, warbling
its way into a sinuous scat. Her
dreamily idiosyncratic “Que Sera
Sera” imbued the old hit with a so-
phisticated, worldly wise cast not
found in the Doris Day original.
Old favorite “Smile” was smokily
cloaked in the darkest of minor
chords, voicing despair with a lost-
sounding jazz minimalism. Hank
Williams' “I'm So Lonesome I
Could Cry” was another that un-
derwent the blue-Cole transforma-
tion.

Much of Cole’s approach takes a
bittersweet—or just plain bitter—
view of love. She dedicated the sar-
donic “Ev’rything I've Got” to
John and Lorena Bobbitt, and she
couldn’t contain her laughter at
the line “There’s a trick with a
knife that I'm learning to do.”

Among Cole’s closing tunes was
her appealing remake of 1972
Johnny Nash hit “I Can See
Clearly Now.” Her final encore
was “Everyday Will Be Like A
Holiday,” whose bright, gospelly
tone gradually swelled into a full-
blown stomp, augmented by Cole’s
happy cries. Cole and Co. had gone
from tentative to ebullient, and
their enthusiastic audience was
probably unaware that 90 minutes
had passed by. = DREW WHEELER

AMUSEMENT BUSINESS®
BOXSCORE ™at™
Attendance
ARTIST(S) Venue Date(s) Tmt Price(s) Capacity Promoter
AEROSMITH Sports Palace Jan. 25-26 $882,150 8545 Ocesa
CUCA Mexico City (2,470,020 two
pesos) sefiouts
$56.25/ $18.75
BILLY JOEL Charlotte Jan. 29 $646,238 22,675 Cellar Door
Cohseum $2850 setiout
Charlotte, N.C.
FRANK SINATRA Broward Center Jan. 20-23 $606,835 9512 Fantasma Prods.
TOM DREESON for the $65/ $50 four
Performing Arts seflouts
Fort Lauderdale,
Fla
DURAN DURAN Radvo City Jan. 11-13 $540,050 14881 Radio City Music
JAMES Music Hall $50/ $35/ $30/ 17172, Halt Prods.
New York $25 theee
shows, one
sefiout
BILLY JOEL Richfreld Jan. 25 $528,276 18,536 Belkin Prods.
Coliseum $2850 sellout
Richfield, Ohio
BILLY JOEL Maple Leaf Jan 22 $409,161 15326 Concert Prods.
Gardens ($536,410 seflout International
Toronto Canadian)
$35
RUSH Reunion Arena Jan. 28 $400,920 14619 Stone City
CANDLEBOX Dallas $35/ $28/ 825 sefiout Attractions
JANET JACKSON Centrum In Jan, 30 372821 12,631 AH. Enterprises
Worcester $40/ $21.15 13128
Worcester,
Mass.
ROBERT PLANT Nationat Jan 31 $350,703 9,046 Ocesa
Auditorium (981,968 pesos) selout
Mexico City $55.38/ $36.92/
$18.46
RUSH The Summit Jn. 26 321,681 12529 Stone City
CANDLEBOX Houston $35.25/ $28.25/ seflout Attractions
$24.25
Copynghted and iled by A Busi a publication of BPI C: ions,
d to: Marie Ratlitf, Nashville. Phone: (615)-321.4295, Fax: (615)-
327- 1575 For research information and pricing, call Marie Ratliff, (615)-321-4295.

THE
SU

BRITISH MULTI-PLATINUM
PER-GROUP OF THE '80s

1S BACK WITH

A NEW ALBUM~
"NEW LOOK "FRESH SOUND-

AVAILABLE MARCH '94
. ON TENT RECORDS

FOR FURTHER INFORMATION CALL: 818/347.6335
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Jordan’s Taking No Sass On Rocking ‘Rats’
MCA Looks To Build On Singer’s Rock Radio Base

B BY LARRY LeBLANC

TORONTO—Impact/MCA’s
husky-voiced rocker Sass Jordan
is delighted with her rough-edged
third solo album, “Rats,” which is
due March 1 on MCA in the U.S.
However, she knows that some
people won't share her enthusi-
asm.

“For the first single, ‘High Road
Easy,” we just did a $10,000 video,
thank you very much,” the
English-born, Montreal-raised
singer says dryly. “My idea of a
good time. But I refuse to spend
money on those things [videos],
because MTV doesn’t play them.”

Despite MTV’s reluctance, Jor-
dan has made a measurable im-
pact, especially with 1992’s “Ra-
cine,” several tracks from which
had considerable success at album
rock radio. MCA execs feel the al-
bum created a strong launching
pad for “Rats.”

“We believe Sass has a very
strong rock radio base, and our
plan is to capitalize on that,” says
Randy Miller, MCA’s senior VP of
marketing. “We had three top 10
AOR tracks from ‘Racine,’” and
sold about 150,000 albums [in the
U.S.]. We have 25 markets which

are initial focus markets, where
she has a sizable base with both
radio and retail. We're going ini-
tially into those markets and fo-
cusing on them. We hope to really
hit her fan base and have respect-
able out-of-the-box sales, and cre-
ate the excite-
ment to take the
album to the
next [sales]
level.”

Recorded at
several Los
Angeles studios,
with the title
toned down from
the original
“Rat’s Ass,” the new album was
co-produced by Jordan, guitarist
Stevie Salas, and engineer Nick
DiDia, and mixed by Michael Wa-
gener. Among the guest players is
funkster George Clinton, who ap-
pears on the track “Ugly.”

“George Clinton,” exclaims Jor-
dan. “Can you believe that? That,
to me, is the ultimate thing on
earth. I love that stuff [funk]. A
great sorrow of my life is that I
wasn’t born black so I could have
done [funk music] and gotten
away with it.”

Jordan and Salas first collabo-

JORDAN

S0l

Entertainment

SXSW 94

{ Southwest

music & media conference

“For one long weekend, Austin is ‘the live music capital
of the universe.”"—USA Today

March 16-20, 1994
Austin Convention Center, Austin, Texas

February 25, 1994 is the Final Deadline for:
Pre-registration to attend at a discount of $250
Purchasing your stand at the Trade Show

Walk-up Registration is $295
After March 2, FAX or telephone credit card registrations only
or bring payment to conference

For more information, write SXSW, Box 4999, Austin TX 78765
Tel. (512) 467-7979; FAX (512) 451-0754
In Europe, contact Mirko Whitfield, Brasseler Strasse 33, D-13353 Berlin,
Germany; Tel. +49 (30) 454-1458; FAX +49 (30) 454-4349

CompuServe members enter GO SXSW for fast info!

Call for information on the SXSW Film and Media Conference and Festival,

March 11-19, highlighting regional independent films.
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rated on four songs for “Racine,”
including the key album rock
track “You Don’t Have To Remind
Me.” On the new release, the two
co-wrote all but one song; “Give”
was co-written by Jordan and her
bassist, Tony Reyes. “I don't like
writing on my own,” she says. “I
find it way more fun to do it with
other people.”

For those familiar only with
“Racine” or “Trust In Me,” Jor-
dan’s 1992 duet with Joe Cocker
on “The Bodyguard” sound-
track—or even her 1988 Canadian
album debut, “Tell Somebody,”
which remains unreleased in the
U.S.—Jordan’s sexually forth-
right persona on such songs as
“Damaged,” “Ugly,” and “High
Road Easy” on the raucous “Rats”
album might come as a sizable jolt.

For her part, Jordan argues
that she has had to hold back on
her musical powers. “If it was left
up to me entirely, I'd go right off
the edge as far as what is consid-
ered heavy,” she says. “Stevie and
I were writing songs similar to
‘Rats’ in 1990, but I couldn’t have
put it out then. I wasn’t a huge
enough act to throw my weight
around and say, ‘The hell with you,
this is what I'm doing.’ I had to go
with something a little more palat-
able [like “Racine”] because I like
to make a living at what I do.

“What's rock’n’roll based on but
on sex and the more violent tend-
encies in human nature?” she
adds. “It’s very physical. My tend-
ency has always been to go harder
sounding, but if I go too far I know
I'm going to alienate a large per-
centage of people. There’s a mid-
dle ground if I want people to hear
what I'm saying. Also, people are
more willing to accept really heavy
[music] from men than from
women,” she says. “That may be a
cultural thing, or what we're used
to.”

While no American perform-
ance dates are set so far, Jordan is
doing a two-month European tour
starting March 18, opening for
Meat Loaf. Until then, she will be
promoting the album at radio and
retail in selected U.S. markets.

WHO CARES IF
YOUR ADVERTISING
DOLLARS WERE SPENT
WITH PUBLICATIONS
THAT DID NOT DELIVER
THE GOODS ...

BILLBOARD’S
CLASSIFIED
REPRESENTATIVE
CARES...

CALL FOR RATES
TODAY!
1-800-223-7524
(OUT OF STATE)
212-536-5174
WE'LL ASSIST YOU IN PUTTING

TOGETHER A VERY AFFORDABLE
ADVERTISING CAMPAIGN

Conseil Finds U.S. Openings
For W/C’s International Acts

HOME ABROAD: Giving interna-
tional acts a chance to duplicate their
overseas success in the North Amer-
ican market is Patrick Conseil’s
mission for Warner/Chappell Music.
Working with the publisher’s New
York creative chief, Kenny McPher-
son, Conseil assumed formal respon-
sibilities at the company last No-
vember, when he was named
director of international services af-
ter serving for two years as a con-
sultant. Interestingly, he has been
able to retain his management com-

the months ahead, he'll be working
to get several acts off the ground.
They include B-Tribe (Atlantic),
Scottish act Saidflorence, 2 Broth-
ers On The 4th Floor, Intermis-
sion, Kyn Sanders, U.K.’s Plu-
tonic, Trans-global Underground,
and Billy Ray Martin.

In getting material exposed be-
yond label releases, Conseil also
works closely with the publisher’s
film department in Los Angeles.
Last year, he was credited with get-
ting two Dutch acts to perform on

pany, Modus soundtracks:
Operandi, - DaJuice in
which, to put a Wl“lds Mll Iu “Cool World”
novel spin on and Nympho-
things, repre- : mania in
sents  such X “True Ro-
American 2% b} S22 mance.” He
acts as Endy also has cuts

Chamlin, Da- 9 by U96, Swen
vid Cooper, by Irv Lichtman Vath, and
Zette, and Shamen in

Michael Walsh, among others.

A resident of the U.S. for the past
6': years, Conseil left his native
France at the age of 18—he is now
33—to learn the music industry
ropes in England, where he joined
A&M Records, moving from mail-
room-type chores to an A&R post.
He left A&M in 1985 to do freelance
work, and that experience enabled
him to become familiar with the mu-
sical landscapes in such territories
as Germany, Italy, and France. He
had an affinity for the German
techno scene and, besides French
and English, he is fluent in German.

“I try not to miss any acts who are
associated as writers with Warner/
Chappell’s offices in foreign mar-
kets,” says Conseil. “I really get in-
volved in trying to get these acts rec-
ord deals here. I'll bring in some of
their recordings myself, mail them
to disc jockeys and the press. I don’t
want anything to fall through the
cracks. I get around, and I suppose
there are those who say, ‘Who is this
Frenchman who wants to rule New
York? ”

With a particular, but hardly ex-
clusive, bent for dance club attrac-
tions, Conseil works closely with the
dance community. In a proselytizing
mode, he says that “dance club acts
don’t get the help they deserve in
getting their songs around. A music
publisher has to be more than a hold-
ing company—fortunately, at
Warner/Chappell we do more than
that.”

Conseil’s “track record,” if you
will, is impressive. He is credited
with the acquisition of and the do-
mestic deal for the Captain
Hollywood Project (actually an
American who lives in Germany)
with Imago Records, and he intro-
duced the label’s brass to British act
Big Fun, whose debut single is a
cover version of a W/C copyright,
“Swmp."

In the recent past Conseil has
been promoting three European
dance acts, Camouflage, Culture
Beat, and Elektric Music. And in

the upcoming film “Cyberstorm.”

Conseil’s link with dance-pop mu-
sic doesn’t exclude other pop genres.
He is involved with Australian jazz
artist Vince Jones, world music per-
former Angelique Kidjo, country/
rock artist Calvin Russell, and al-
ternative acts including the afore-
mentioned Saidflorence and Den-
mark’s Excess Bleeding Heart.
Russell is a singer/guitarist from
Texas who made a big impression in
France and then the rest of the con-
tinent.

Back on the dance front, Conseil
has good news for all publishers that
deal in this area. “Dance is coming
back to well-crafted songs. We're
hearing more anthems with good

]yrics."

NICE GOING: Six writers from
the New York area have been se-
lected to receive the Abe Olman
Scholarship Award presented annu-
ally by the National Academy of
Popular Music, which operates the
Songwriters Hall of Fame, reports
projects director Bob Leone. The
1994 winners include Jazmin Jack-
son, representing ASCAP; Rebecca
Martin, BMI; and the teams of Bill
Pitzonka and Alan Wolpert, Song-
writers Guild of America, and Amy
Powers and Stephanie Salzman
from the academy itself. The awards,
given to participants active during
the past year in writing workshops
hosted by ASCAP, BMI, SGA, and
the academy, reflect a fund estab-
lished by the family of Olman, the
late publisher who co-founded the
academy with the late songwriter
Johnny Mercer.

PRINT ON PRINT: The following
are the best-selling folios from Mu-
sic Sales Corp:

1. Stone Temple Pilots, Core

2. 10,000 Maniacs, Unplugged

3. The Very Best Of Bob Dylan

4. Red Hot Chili Peppers, Blood
Sugar Sex Magik

5. Tori Amos, Little Earthquakes.
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BILLBOARD'S WEEKLY COVERAGE

SCREAMING SOLO: The
Seattle scene’s hot streak isn't
limited to Alice In Chains,
Pearl Jam, and Nirvana.
“Whiskey For The Holy Ghost,”
the second Sub Pop solo offering
from Screaming Trees front
man Mark Lanegan, is the
13th-best-selling Heatseekers
album in the Pacific region, ac-
cording to SoundScan. The
video clip for “House A Home"
appeared Jan. 30 on MTV’s “120

OF

cover artwork, using posters,
flats. and shot glasses supplied
by Sub Pop. as well as whiskey,
cigarettes, and ashtrays. The al-
ternative record was the top-
selling independent release dur-
ing the promeotion, according to
senior buyer Natalie Walliek.

GUITAR MANIA: By the
looks of it, it would appear that
February is international guitar
month instead of April.

This month, four noteworthy
albums by guitar wizards hit

HOT PROSPECTS

FOR THE

Maturing Fast. MCA isn't
waiting until the street date
to talk up the sophomore
release from hip-hop trio
Immature. The act appears
in the New Line comedy
“House Party 3,"
performing “Wakes You Up
{House Party).” Two
members of the group have
acting parts as well.

REGIONAL HEATSEEKERS #1°'S

HEATSEEKERS CHART

tional ideas with ABS.

Paul also says “Angel Of
Merey” will be the first Block al-
bum serviced to AC radio. Block
heads out on a national tour in
mid-March, continuing through
the summer and including a July
2 show at the High Sierra Music
Festival in Bear Valley, Calif.

For Gale, Guitar Recordings
is enlisting the help of the Al-
bum Network for radio promo-
tion and plans to focus its initial
marketing efforts in Gale's
hometown market of Long Is-

stores—‘‘Gale land, N.Y., and
Force” by blues gui- TSN NORTHEAST then branch out
tarist Johnny Gale | N from there.

on Guitin Recofd- Boy Howdy, She'd Give AnymlngJ Ada'n Sandler, They're All Gonna Lough At Yog Realizing that

ings (Feb. 1),
“Shampoohorn” by
Z, featuring Dweezil
Zappa and  his
brother Ahmet, on
Barking Pumpkin/
Rhino (Feb. 8); “The
Criminal Mind”™ by

I

A

WEST NORTH CENTRAL

Big Head Todd & The Monsters, Sister Sweeﬂy

It EAST NORTH CENTRAL Vﬁ?
Prong, Cleansing

K7, Swmg Batta Swing

MIDDLE ATLANTIC

airplay for instru-
mental rock al-
bums is limited,
SST is putting
Greg Ginn on the
road for eight

weeks starting
March 16 and is

BY CARRIE

BORZILLO

AR’I‘ FOR LOSERS: The buzz
is growing on Beck as “loser”
logs in at No. 1 on Modern Rock
Tracks for the second week and
fans snatch up limited-edition
copies of his 10-inch vinyl “A
Western Harvest Field By
Moonlight” on Finger Paint
Records, which includes a free
finger-painting. Craig White,
manager of L.A’s Aron’s Rec-
ords, which sold out its limited

>

SOUTH ATLANTIC

blues-bred rocker appeared
on the Dec. 27 “Late Show
With David Letterman.” Ice
Cube is set to direct the
video for “Harlem,” due in
mid-March.

Minutes.”

To promote the album, Sub
Pop mailed more than 1,300 pro-
motional shot glasses to key ra-
dio, media, and retail contacts.

The week of the album’s Jan.
18 street date, Newbury Com-
ies, the 11-store, Boston-based
chain, set up window displays
featuring elements of the album

blues picker Rory
Block on Rounder
(Feb. 15).

Barking Pumpkin label head
Mark Holdom is banking on
Dweezil’s fan base with guitar
enthusiasts to help introduce Z,
which played the NAMM con-
vention in January and embarks
on a mini-towr March 3. A video
press kit is being serviced to the
television media this week. The
band hits “Late Night With
Conan O’Brien” March 1, and
“In My Mind” goes to album
rock radio in mid-February.

Block may get added expo-
sure with the help of the Ameri-

T HE

REGIONAL

ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

PACIFIC
Haddaway, Haddaway
Dead Can Dance, Into The Labynnth
Prong, Cleansing
Boy Howdy, She'd Give Anything
Total Devastation, Legahize It!
Conscious Daughters, Ear To The Street
Liz Phair, Exile In Guyville
Faith Hill, Take Me As | Am
Mazzy Star, So Tomight That | Might See
Joshua Kadison, Painted Desert Serenade

O O el S ot o

—-

SOUTH ATLANTIC
Boy Howdy, She'd Give Anything
Haddaway, Haddaway
Doug Supernaw, Red And Rio Grande
Eightball & MJG, Comin' Out Hard
Big Head Todd/Monsters, Sister Sweetly
Faith Hill, Take Me As | Am
Joshua Kadison, Painted Desert Serenade
Culture Beat, Serenity
Emilio Navaira, Southern Exposure
Mazz, Nadie Como Tu

OCVEINPLEWN -

can Bible Society, which com-
missioned a song based on the
Biblical text of the Prodigal Son
story for a longform video.
Rounder national promotion di-

rector Brad Paul says the song,
“A Father And Two Sons,”
sounded so good that the label
included it on “Angel Of Mercy”
and is discussing cross-promo-

Gone, featuring Haddaway, Haddaway targeting fan-
Moore Music. lan Moore's former Black Flag H addgﬁgﬂgdaway zines to promote Crossing Over. RCA
self-titled Capricorn debut guitarist/founder - ] [\ the album. Records is hoping Matraca
sees sales gains in the Greg Ginn, on SST SOUTH CENTRAL s Berg can cross from country
South Central region. The Records (Feb. 1); Boy Howdy, She’d Give Anything OARING: to pop and album
single, “Nothing,” is No. 26 and “Angel Of — Country  new- alternative with her second
on Album Rock Tracks. The Mercy” by acoustic comer Black- effort, “The Speed Of

Hawk is off to a
good start with
its first single, “Goodbye Says It
All,” which moves 2522 with a
bullet this week on Hot Countiy
Singles & Tracks. The song is
one of three “Airpower” tracks.
The trio’s self-titled debut on
Arista hit stores Feb. 1 follow-
ing a 150-market radio promo-
tion tour. In November and De-
cember—months before the
album’s release—the act opened
for country stars Suzy Bogguss
and Hal Ketchum. BlackHawk
also performed at the Western
Merchandisers Convention in
Texas Feb. 1.

Grace,” due March 1.
Emphasis track “Slow
Poison” goes to album
alternative programmers
Feb. 28 with a personal note
about the album from Berg.

stock of T5 copies, reports the ti-
tle as its top seller for the first
half of January. DGC releases
Beck’s major-label debut, “Mel-
low Gold,” Mauch 1.

Additional reporting for Popu-
lar Uprisings was provided by
Brett Atwood with assistance by
Silvio Pietrolnongo.
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NASHVILLE—Willie Nelson is
selling his new Rhino boxed set,
“The Classic, Unreleased Collec-
tion,” exclusively via the QVC ca-
ble shopping network.

Released Feb. 1 and coinciding
with Nelson's one-hour QVC spe-
cial, the set consists of three CDs
or four cassettes featuring a to-
tal of 60 songs. The package also
contains an illustrated back-
ground booklet of more than 50
pages, written by critic Rich
Kienzle.

Included in the $50 package
are Nelson’s first recording,
from 1957; demos and masters
cut in the '60s and '70s for the
publishing company Pamper Mu-
sic and for Atlantic Records; var-
ious live concert recordings; and
an unreleased album from the

Nelson Pitches Boxed Set On QVGC
Exclusive Package Features Rarities

mid-"80s.

Rhino compiled the set in coop-
eration with Willie Nelson Collec-
tions. Most of the cuts were li-
censed directly from Nelson.

The QVC special also offers
other Nelsoniana, including his
“My Times" video, sportswear,
and a Country Music Hall Of
Fame commemorative plaque.
Nelson was inducted into the
Hall last year.

There has been a flurry of Nel-
son album releases of late. In ad-
dition to Rhino’s entry, Scotti
Brothers Records has just issued
““Willie Nelson: The Early
Years,” and Justice Records will
roll out ““Moonlight Becomes
You,” a collection of newly re-
corded pop classics, Feb. 15.

EDWARD MORRIS

FOUR MAJOR LABELS TEAM TO FORM 24-HOUR MUSIC VIDEO CHANNEL

(Continued from page )

is the No. 2 cable systems operator in
the U.S., with 7.1 million subscribers.
If that cable company signs on, which
many sources expect, the venture
would have a minimum initial reach
of about 12% of the approximately 60
million U.S. cable TV homes.

But the No. 1 cable company in the
U.S., Tele-Communications Inc,
which has 10.1 million subscribers,
has announced that it will launch its
own cable music video channel with
BMG in the fourth quarter this year.

Michael Dornemann, chairman of
BMG, has suggested that the ven-
ture with TCI eventually could merge
with other channels. “We have to dis-
cuss with the individual companies
whether the market can support four
or five channels,” Dornemann told
Billboard prior to the four labels’ an-
nouncement. At that time, Rudi
Gassner, president/CEO of BMG In-
ternational, added, “We always said
we'd be open to other ideas and other
players.”

Some financial observers wonder
whether there will be any profits if
there are too many music video chan-
nels on the tube. In that sense,
MTV’s strategy of moving away
from pure music video toward other
kinds of programming may give it an
edge in attracting important advertis-
ing revenues.

All the proposed music video chan-
nels are viewed as a way to use the
expanded cable capacity that will
come with the so-called 500-channel
information superhighway.

Both Time Warner Cable and TCI
(as well as Viacom) are involved in
tests of high-speed, fiber-optic cable
systems that will deliver interactive
services to the home via TV.

The new music video venture will
allow the companies to draw on their
various enterprises now engaged in
creating this new world of home en-
tertainment.

PolyGram, for example, is 75%
owned by Philips Electronics, which

~ WIPO UPS ANTE ON CD PIRACY

(Continued from page 3)

states to introduce laws that would
make SID codes mandatory. Failure
to use the code would involve stiff
penalties, and authorities would be
able to seize and destroy unencod
discs. ’
Mike Edwards, IFPI's director of
operations, told delegates that action
was desperately needed to thwart CD
piracy, which is reaching epidemic
proportions in Asia. “The CD’s amaz-
ing data-carrying capability is being

recognized. The computer industry,
book publishers, the movie industry,
and countless others are queuing up
to push through the door that the re-
cord industry has opened,” he said.
Excess CD manufacturing capaci-
ty, especially in China, is leading to a
huge boom in pirate and counterfeit
product. In China, the number of
known CD plants has risen from
three to 26 since 1990, giving the
country an annual CD manufactur-

ing capacity of 75 million units—and
a current legitimate market demand
of only 3.5 million.

PARALLELS & PIRATES

The problem is further compound-
ed by the fact that well-made coun-
terfeits are mixing with parallel im-
ports in Europe, said Edwards. Sup-
pliers of CD manufacturing
equipment are bound to come under
greater scrutiny in coming months.

Now that China has been identified .

as a major threat, attention will likely
focus on the CD plants there, which
use European- or U.S.-made machin-
ery, some of which is still serviced by
the company’s technicians.

Philips’ Gall says, “We have close
contact with manufacturing equip-
ment suppliers, but there’s really no
way to control the supply of equip-
ment. Philips keeps a close eye on
things, as does IFPL.”

ALICE IN CHAINS EP BOWS AT NO. 1

(Continued from page 3)

The EP, which runs slightly more
than 30 minutes, was serviced to ra-
dio simultaneously with the title’s
Jan. 25 street date.

Although Columbia didn’t techni-
cally issue a emphasis track, the label
led programmers to “No Excuses,”
which garners both the “Hot Shot
Debut” and “Airpower” distinctions
at No. 19 on the Album Rock Tracks
list. It also debuts at No. 21 on the
Modern Rock Tracks chart.

Peter Fletcher, senior director of
marketing, West Coast, for Colum-
bia, says, “We wanted radio to exper-
ience the record as a whole and see
the other side of Alice In Chains.”

Yet even before the label serviced
the EP, many radio stations were
playing tracks off a special limited-
edition two-disc vinyl edition, re-
leased Jan. 18, which combines “Jar
Of Flies” with the previously re-
leased EP “SAP.”

At retail, the CD version of the EP
debuted in the No. 1 position at sever-
al chains. Bob Bell, new-release buyer
for the Torrance, Calif.-based Where-
house Entertainment web, says the
chain had the title sale-priced at $9.99
out of the box. “It did extremely well
for us,” he says. “There are not a lot
of huge records coming out in Janu-
ary, and a lot of customers are looking
for new music.”

Bell also notes that the acoustic-

PAISLEY PARK, WARNER BROS. PART WAYS

(Continued from page 5)

leases were scheduled for 1994, in-
cluding the debut album by New
Power Generation vocalist Rosie
Gaines, in March, and a hip-hop/
R&B/reggae act called Belize, in
April. R&B diva Tyler Collins has
been completing her label debut; no
release date was announced.

Aside from Prince’s own releases,
Paisley Park has had minimal suc-
cess in its 10-year run. The most suc-
cessful of its recent records is George
Clinton’s “Hey Man .. . . Smell My Fin-
ger,” which climbed to No. 31 on the
Top R&B Albums chart and peaked
at No. 145 on The Billboard 200.

In a statement seemingly contra-
dicting the announcement of the joint
venture’s termination, Warner Bros.
Records chairman Mo Ostin said,
“We look forward to working with
[Paisley Park] and the artist formerly

known as Prince, who continues to be
one of our most important artists and
producers.”

Although “The Most Beautiful Girl
In The World” will not go through
the Warner Bros. pipeline, a source
at Warner Bros. says that when the
artist completes his next full album,
it will be on Warner Bros.

In addition, Warner Reprise Video
is releasing “Billboards,” a fulllength
rock ballet collaboration between
Prince and the Joffrey Ballet, on home
video and laserdisc Tuesday (8).

As for “The Most Beautiful Girl In
The World,” “advance” copies are
available through an 800 number
linked to the artist’s Minneapolis-based
New Power Generation retail store.

The single is available in three dif-
ferent versions on cassette and CD.
The regular single is $3.95 on cas-

sette and $4.95 on CD. The maxi-sin-
gle, with five remixes, is $5.95 on cas-
sette and $6.95 on CD, and the “limit-
ed edition” version, with an oversized
greeting card, is $10.95 on cassette
and $11.95 on CD.

Although an ad in consumer publi-
cations touts the availability of “ad-
vance” copies, delivery of an order
placed with the regular $3.25 ship-
ping and handling charge will take
four to five weeks, arriving long af-
ter the street date. However, “rush
delivery” is available for a $5 charge,
and “two-day” delivery is also an op-
tion for $9.50.

Paisley Park spokeswoman Karen
Lee says a video for the song, directed
by Propaganda’s Antoine Fuqua, will
likely be released as a video single.
The video is described as “an episode
of traveling back in time and history.”

leaning sound of the EP is “more ac-
cessible” than the band’s previous ef-
forts. “This may have a lot more legs
than a lot of other EP-type projects.”

In recent years, the EP configura-
tion, popular in the '50s, has gained re-
newed favor and consumer accep-
tance (Billboard, April 18, 1992). Bill-
board published a Best-Selling Pop
EPs chart from 1957-1961. Since then,
EPs made no huge commercial impact
until such recent hits as Mariah Car-
ey’s “MTV Unplugged EP” and Ugly
Kid Joe's “As Ugly As They Wanna
Be.” Those titles climbed to No. 3 and
No. 4, respectively, on The Billboard
200

Alice In Chains guitarist Jerry Can-
trell says the group went to work on
the EP almost immediately after re-
turning home from the Lollapalooza
tour in September. The entire EP was
written and recorded in seven days at
London Bridge Studio in Seattle. It's
the band’s first recordings with new
bass player Mike Inez.

“It was meant as something fun,
and more for the fans,” he says.

Although the EP is a hit, the band’s
acoustic set was not received well at a
recent benefit concert at the Holly-
wood Palladium, where the rest of the
bands on the bill played electric sets.
“We did four or five songs and we
were pelted with ice,” Cantrell says.

He adds that the group didn’t go
into the studio intending to make an
acoustic record, and isn’t likely to con-
tinue in that vein.”

is a leading cable system operator in
Europe and a major producer of mul-
timedia software and hardware.

EMI’s Capitol Records is said to be
in talks with a computer company,
Oracle, about creating a server that
could provide digital music-on-de-
mand for interactive services.

Sony and Time Warner are 50-50
partners in Columbia House, a direct-
marketing music and video company.
Sony Software has under its umbrel-
la Sony Music Entertainment, which
supplies the artists and the music;
Sony Pictures Entertainment, a mov-
ie company that could produce and
distribute videos and other kinds of
visual entertainment for the new
channel; and Sony Electronic Publish-
ing, a producer of interactive multi-
media software.

Ticketmaster already provides an
interactive service that supplies con-
cert tickets and other merchandise
via telephone lines. It also controls a
vast consumer database and has ex-
perience in marketing to young peo-
ple. Although the new music video
channel is not expected to include
home shopping, sources say it will
have a merchandising element.

Ticketmaster president Fred Ro-
sen says his company invested in the
music network to spur its own
growth in the entertainment busi-
ness. Contrary to industry specula-
tion, Rosen claims the proposed video
network will not sell concert tickets.
“We invested in this situation be-
cause music has been responsible for
a lot of Ticketmaster’s growth,” he
says. He indicates that the company
might get involved in other TV ven-
tures, including a stand-alone “life-
style” network.

The only major music company ap-
parently not planning to start a music
video channel is MCA. An MCA
spokesperson had no comment.

Warner, Sony, PolyGram, and EMI
are partners in the German-language
music video cable channel Viva,
which debuted in December. Sources
say it has been well-received, appear-
ing in 90% of Germany’s 13 million
homes with cable. Viva is said to be
the prototype for the U.S. operation,
as well as for a series of proposed
foreign-language video ventures
around the world. In Germany, the
fifth partner is a radio entrepreneur,
Frank Otto. A source says the music
companies are looking for fifth part-
ners among local businesses in other
foreign countries.

Sources suggest that MCA is not
part of the U.S. venture because it is
not in Viva. Until recently, MCA had
few operations in Europe.

Some music company sources say
the partners were forced to disclose
the new venture before they were
ready because the news had been
leaked to business publications. Ob-
servers believe the leaks were an at-
tempt to manipulate the stock of Via-
com, which has been engaged in a
long-running, high-stakes takeover
battle with QVC Network for Para-
mount Communications. The theory is
that strong competition for MTV
would devalue Viacom’s assets and
make that company less attractive to
Paramount stockholders, who have to
tender their shares to either Viacom or
QVC. At press time, both bidders had
increased their offers for Paramount.

BILLBOARD FEBRUARY 12, 1994



R&B

ARTISTS & MUSIC

Self-Sufficiency Focuses Winbush
‘Gospel/Jazz Flow > Marks Debut Elektra Set

M BY J.R. REYNOLDS

LOS ANGELES—In R&B's pro-
ducer-driven environment, veteran
vocalist Angela Winbush is a self-
contained rarity. She writes, pro-
duces, arranges, and even plays
acoustic piano and synthesizers on
her self-titled debut project for
Elektra Records.

“Angela Winbush,” scheduled for
a March 3 release, is a collection of
songs Winbush says has greater cre-
ative focus than her previous solo
sets. “I tried to have more of a gos-
pel/jazz flow to this album,” she
says. “I concentrated less on the me-
chanics of the songs and zeroed in on
the more emotional aspects of my
singing. One thing I did do, though,
was pitch my voice a step lower on
most of the album, which helped
with the overall mood of the musie,

ANGELA WINBUSH

giving it the sensuality I was looking
for.”

Winbush made the move to Elek-
tra after it arranged to buy out the
remainder of her six-album deal
with PolyGram, which had released
just two of her albums. She says it
was time to move on. “There were
executive changes there, and people

I came in with like Dick Asher and
Waymon Jones left the company,”
she says. “But [the decision to leave]
was more of an internal thing for me
than anything external. Every in-
stinet told me to make a change.”

The new album features a spark-
ling array of supporting cast mem-
bers. They include George Duke
(acoustic piano), Chuckii Booker
(keyboards and drum program-
ming), Gerald Albright (saxophone),
Nathan East (bass guitar), Thom
Bell (string and horn arrange-
ments), and Ernie Isley (guitars).

Husband Ronald Isley also is on
the project, performing a memora-
ble duet with Winbush on the ballad
“Baby Hold On.” Isley takes co-ex-
ecutive producer credits, along with
Elektra CEO Bob Krasnow.

Some tracks on the album were

(Continued on page 22)

Compilations Mark Black History Month;

Freaky Scene. Producer Rosanne Cunningham, far left, coordinates the action
on the set of Hollywood Records’ Raw Fusion videoclip “‘Freaky Note,” while an
actress and Raw Fusion’s Money-B and DJ Fuze, far right, look on.

Ramsey Lewis’ Sound And Style
Helps Spread Word About Jazz

BLACK HISTORY NOTES: February is Black History
Month, and numerous labels are offering a variety of ways
to celebrate this year. The Right Stuff, a new label under
EMI Musice's Cema Special Markets division, has released
“Movin’ On Up,” a compilation of songs that were popular
during the civil rights movement in the '60s. The set in-
cludes such R&B songs as Nina Simone’s “Mississippi
Goddamn,” Curtis Mayfield's “Move On Up,” Sly & the

Family Stone’s “Stand,”
James Brown’s “Say It
Loud,” and Areth
F::nklin':n‘(‘Thinl:’? . .a. rm
Rhythm
and the
Blues .

GRP has issued a promo-
tional sampler titled “It’s
A Matter Of Pride: A Sa-
lute To Dr. Martin Luther
King Jr. & Black History
Month,” which features
the music of notables
including Dr. Billy Tay-
lor, George lloward,
Ramsey Lewis, and B.B.
King ... Reprise is offering “March On,” a compilation
of songs relating to the civil rights movement, including
“Lift Every Voice And Sing,” “We Shall Overcome,” and
“Keep Your Eye On The Prize” ... The Apollo Theatre
Amateur Night is celebrating Black History Month with
weekly tributes by the show's guest hosts . .. Sony cele-
brates the month with a colorful Black Future Calendar
conceptualized and written by Kim Green, senior copy-
writer, creative services for Sony Music.

DEFINITELY NECESSARY: Salt-N-Pepa’s album
“Very Necessary” has been certified platinum by the Re-
cording Industry Assn. of America, and the promotion de-
partment at PLG is only working the second single. (Told
you not to worry, Cheryl and Sandra.)

BEACHSIDE POLITICS: While hanging out at a music
video shoot in Malibu for new Priority Records act
Anotha Level, in support of its single “What’s That Ya
Say,” I ran into Ice Cube, who had this to say regarding
the lewd language and violent references on his records:
“All that other stuff—the cursing and talk about shoot-
ing—that’s just to keep [listeners] into the music so that

Salt-N-Platinum-Pepa; Cube On Violence

by J. R. Reynolds

I can deliver more important messages of black unity and
economic solidarity. On every record I make, there's med-
icine for the soul. But you have to do it a little at a time,
or else it comes off like preachin’. Until we form a strong
economic base by keeping money in the black community,
we’'ll never break out of the slave-type attitude.”

THE CD ROUNDUP: We're less than two months into
'94, and there’s already
lots of quality music to
choose from, and more in
the pipeline. Some of my
adult favorites include
Company, Tashan, and
Marcus Miller (listen to
the cut “Rampage,” which
features guitarist Vernon
Reid and the late Miles
Davis). Yet-to-be-released
sets to consider include
Sounds Of Blackness,
Dianne Reeves, Terence
Blanchard, and Gerald Albright.

GRAB BAG: The Young Black Programmers Coalition
quietly replaced the Y in YBPC with an N for “national”

. Chuck D, having completed a college lecture tour,
is back in the studio with Public Enemy recording the
group’s sixth album. The set is expected to drop the sec-
ond or third quarter of '94 ... Priority Records teams
with L.A.’s Power 106 to turn in the old-school compila-
tion album, “Straight From The Streets.” The album
was released to help raise funds for the L.A. Performing
Arts Center . . . Watch for Pointblank Records bluesman
John Hammond. The Grammy-winning artist is touring
the East, South, and Midwest . . . 23-year music veteran
Michael Johnson is the new VP of R&B promotion for
Mercury Records ... EastWest recording artist Yo Yo
has signed to star in the Warner Bros. Television sitcom
pilot “Shifting Gears.” Look for the premiere next fall
... Rap artists Salt-N-Pepa, Doctor Dre & Ed Lover
of “Yo! MTV Raps,” U.K. star Sybil, and Positive K are
among the guest music stars for the four-part TV mys-
tery adventure series “Ghostwriter,” airing this month
on PBS.

LOS ANGELES—Besides recording
more than 60 albums in a career of
nearly four decades, pianist Ramsey
Lewis has kept his fingers in almost ev-
ery musical medium that features jazz.

Lewis has a nationally syndicated ra-
dio show that originates from WNUA
Chicago, in his hometown. It airs Sa-
turday nights in 15 markets.

Cable television viewers can find
Lewis hosting the weekly BET jazz
program “Sound & Style,” for which he
was nominated for an ACE award.

The success of those programs,
along with America’s waxing interest
in jazz, prompted BET create a jazz-
oriented cable channel called “BET On
Jazz,” set to launch this fall.

“‘BET On Jazz’ will be a 24-hour
jazz channel that features program-
ming ranging from entertaining music
shows to segments that are more in-
formative concerning jazz,” says
Lewis, who is the undertaking’s official
spokesman.

Lewis says the channel’s creation is
important because it gives jazz a plat-
form from whieh to broaden its fan
base, and it serves as a national me-
dium for jazz artists. “There will also
be music video shows,” he adds. “Now
labels will have a consistent outlet for
music videos by jazz artists.

“We're committed to spreading the
word about jazz because it’s gone with-
out adequate television exposure and
promotion, and hasn’t gained the kind
of everyday exposure that other Amer-
ican art forms have.”

Lewis, 58. says his psyche was “re-
energized” since making the jump to
the GRP label two albums ago after his
long relationship with Columbia. “Jazz
has traditionally taken a back seat at
most labels,” he says. “It’s a situation
where they want you to make records
that have hit singles on it, and once
done, there was a lack of marketing
and support for the project.

“So when my contract expired with

[Columbia], I decided to move over to
GRP. They’ve always had a reputation
for encouraging and supporting jazz
musie.”

Lewis’ current GRP album, “Sky Is-
lands,” is in the top five on the Top
Contemporary Jazz Albums chart, sell-
ing more than 37,000 units since its No-
vember release, according to Sound-
Scan. Demonstrating staying power,
the set has averaged 2,000 units sold
for each of the last four weeks, begin-
ning with the week ending Jan. 23.

“I'm never pleased in totalify with
any project I complete, but this album
is special,” says Lewis. “My sons
Frayne and Bobby helped me produce
‘Sky Islands,” along with Carl Griffin
and longtime friend Maurice White.”

Lewis is on a concert tour in Japan,
which will be followed by a jaunt in
America. After that, he will serve as ar-
tistic director for the Jazz In June Fes-
tival at Ravinia Park in Chicago.

Lewis reports he'll be back in the re-
cording studio later this year. “I'm fi-
nalizing a deal that will allow me to do
a collaboration with Grover Washing-
ton.” he says. “If things go right, it'll
be out before the end of the year. I'm
also going to do some recording with
the GRP All-Star Band.”

J.R. REYNOLDS

Ramsey Lewis, center, stands with
sons, Robert left, and Frayne. The
three co-produced the veteran pianist's
latest album.
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FOR WEEK ENDING FEB. 12, 1994

HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLES SALES
COLLECTED, COMPILED, AND PROVIDED BY SoundScan

UL

Z Z
:< x| Ops x x| 2 O
28| 9| 3|2 nmE ARTIST 2ul o8| 33|22 nme ARTIST
=3| 53| x| 33| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2! 52| x| 35| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
*kk NO.1 % & % 50 | 44 | 37 | 27 | DREAMLOVERA ® MARIAH CAREY
@ ) ) s | UNDERSTANDING T © XSCAPE M CAREY,D HALL,W AFANASIEFF (M CAREY,D HALL) (3 (D) 1M) (T2 V11X COLUMBIA 77080
J DI M BEAL 1M SEAL) (C} [V} SO SO DEF 77335/COLUMBIA 51 % 3 16 SLOW AND EASY ZAPP & ROGER
CRYFORYOU @ < JODECI R TROUTMAN 1R TROUTMAN,L.TROUTMAN,S MURDOCK) (C) (D) REPRISE 18315
2 1 1 12 D SWING (D SWING) (C) UPTOWN 54723'MCA 52 47 ” 12 EI:VEHE‘JTE) JrH%‘rAL()iHT & EARTH, WIND & FIRE
(C) (D) REPRISE 18324
GROOVE THANG & ZHANE
@ U U 5 | NAUGHTY BY NATURE (NEUFVILLE,NAUGHTY BY NATURE,RUSHEN MIMS.BROWN) (C) (D) (M) (T) MOTOWN 2228 530 45 | 34 | 11 WR%RAJ:SSNQ%;!; NAME? ¢ SNOOP DOGGY DOGG
(®| 4 [ 6 | s | wAr vour HEAD ON mY) PiLLOW  TONY! TONI! TONE! or R [C) DEATR RO INTERSEOPE 36310 ATLNTIC
TONY'TONITTONE! (T CHRISTIAN,D.WIGGINS,R. WIGGINS) () (V) WING B58 260/MERCURY 54 | 40 | 38 | 12 )AJI:LOT lS[LE!(EJ HMAARRCISN e ¢ RALPH (‘E)RMECSAVJ}QE
CAN WE TALK @ & TEVIN CAMPBELL -
5 3 3 19 | GABYFACE D SIAMONS (BABYFACE.D SIMMONS) (C) (D) (V) QWEST 18346"WARNER BROS 55 [ 56 | 56 | 16 éﬂf&'l“'ﬁg ’%8(\4% VR L4 Bl(?cl)!}ﬁl\ékh&%m;lg};-ig
UCKNIG I Y 862 71
WHATTA MAN ® SALT-N-PEPA FEATURING EN VOGUE
@ 01518 | whorwaon .00 T TLNEN M ONDON B57 3aaPLG % | B |4 |17 f\ ﬁaITNLEAwm JACKSON (J JACKSON,J HARRIS I, LEWIS) ¢ Jﬁ;ﬁ? ana%EqKsica)o'\:
U SEND ME SWINGIN’ & MINT CONDITION 3 - - -
@) 9| 12| w MINT CONDITION (K LEWIS) (C) PERSPECTIVE 7439 (8D)| 57 | 717 | 4 | FUNKDAT/WHY IS |T? SAGAT
ALWAYS ON MY MIND *SWV JiCaSLAMMHELLENON) () (M) (T) (X) MAXI 101
8 | 10 ] 10 | &5 MORGAN (B AMORGAN.R WILSON.0 SCOTT) (C) (D) () RCA 62738 58 | 58 | 53 | 12 | COME CLEAN , ® JERU THE DAMAJA
e « DO DJ PREMIER (K | DAVIS.C MARTIN,C PARKER,F SCRUGGS,K_JONES, T TAYLOR) (C) (T} PAYDAY 127 ODOFFRR
9 6 5 14 (I KNOW | GOT) SKILLZ @ ¢ SHAQUILLE O'NEAL
z:\‘;z:r;g:m’g;:g;‘gs LR OUTBURSW:L;Z\Z:;?:?ES 59 | 94 | 48 | 17 | Dgr jEras wELLY 1) FORTSONS ONEALMWELLS) () (T () JIVE 42177
10 5 4 17 BELIEVE IN LOVE TEDDY PENDERGRASS
SR ACE AEIDInSIVgeNS dBaBFACE] [GUA ] TT | 88 | '3 | Cal(OWAY CALLOWAY,PENDERGRASS (CALLOWAY,CALLOWAY. PENDERGRASS BECKHAM) (C) ELEKTRA 64574
12 13 10 YOU DON'T HAVE TO WORRY & MARY J. BLIGE YOURS © SHAI
@ ;:JERMR:: lN"G::;':;:;ka‘KORNEG"'W"'"'NGTON'BROWN’WKSL“'BOBB'"’ L84l UPTOV:";”:;’:"LCY“ 62 | 83 | 7 | CMARTIN (CMARTINM GAY,G BRIGHT,D RENSALIER) (C) GASOLINE ALLEY 54770/MCA
( :: )| 15 — 2 ; BOOM SHAK A-TACK ¢ BORN JAMERICANS
:::LIL; (:'P:EEHI:OOD - C?C(TE) "’: ;:\‘J"Es‘;g‘z 62 | 61 | 57 | 13 | Criompson (r PAYNEN HOWELL) (C) (M) (T) DELICIOUS VINYL 9B373/EASTWEST
@ B8 f7 ;o;uE s:xx;;;z I:;: NI.KOLAS,B SILBEY,SOULSHOCK KARLIN.CUTFATHER)  (C) (M3 (T} u.-.; gﬁ?ﬁ;::;g\;\j 83 | - 2 gg_l.f. (’fc,:g}gzgngu)WE poIT o Pm")%ﬁvcsggg
*
14 14 1 18 | A REID.BABYFACE D SIMMONS (BABYFACE) (C) (M) (X) LAFACE 2-3054 ARISTA 64 | 63 | 13 9 ég‘k(g&k D LAWRENCE ¢S BROWN,D.LAWRENCE) (© GIANT L ggz"fk’:‘f\k'\l‘s!
5| 1| 8 | 14| UNLTY. ® QUEEN LATIFAH
K GEE MUFI (D OWENS, J SAMPLE) () (D) {T) MOTOWN 2225 ** *HOT SHOT DEBUT * * %
WHEN A MAN LOVES A WOMAN ¢ JODY WATLEY PLAYER’S BALL & QUTKAST
22 | 23 | 6 | A7k RHYTHM U WATLEY L CAMPBELL) (C) MCA 54793 NEWD | | | (ooanizen noie (OUTKAST ORGANIZED NOIZE) (C) (M) (T) LAFACE 2 4060/ARISTA
FAMILY AFFAIR (FROM "ADDAMS FAMILY VALUES") & SHABBA RANKS -
AD| 2 | % | 9 | Srewisrimant (© ATuAS 855 232715 | NEWD | | | C.oNisthdon aboromis - 2 & ch o s 1 261
BETCHA'LL NEVER FIND ¢ CHANTAY SAVAGE IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) & ME'SHELL NDEGEOCELLO
19 1 26 | 16 | Shurlev ic SAVAGE S HURLEV) (C)(T) 1D 62652/RCA NEW D) I ASErisim NOrGeceri) (©) (D) {T) (V) (X) MAVERICK/SIRE 18326/REPRISE
BECAUSE OF LOVE © JANET JACKSON d
35 | 28 | 3 | JJAnT LEWIS) JACKSON UJJACKSON,J HARRIS LT LEWIS) (©) (T) VIRGIN 38422 9Ll — =2 E‘}LIENF EngN,NGS (A HENNINGS) (c,’,,'\}' S,VB%
STAY # ETERNAL COME BABY COME @ ® K7
29 | 50 | 4 | ¥ owis i STEVENS. KHOZOURN (C) (M) i%: EMI 58113ERG 69 ] 66 JU56 NIOM | SooReAT k7 TGARONER) B (M) (T) X) TOMMY.BOY( 7572
21 20 16 19 NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 2") ¢ HI-FIVE 10 68 68 8 | GOON & MC LYTE
JOEK MILLER (E F WHITE) (C) JIVE 42178 T FYFFE F GRANT M RILEY (MC LYTE,T FYFFE,F GRANT,M RILEY) (C) (M} (T) FIRST PRIORITY 98356/ATLANTIC
HERO A & MARIAH CAREY
2|16 9 1T | W AFANASIERF M.CAREY (M CAREY.W.AFANASIEFF) (C) (V) (X) COLUMBIA 77224 W59 ] 47313 '5 e,YLEKEL?CN J«?ﬂlﬁ) (c,tgﬁﬂ.ﬁ{iﬁ‘&gfkﬁ
THE MORNING AFTER & MAZE FEATURING FRANKIE BEVERLY
BB |19 ] M| reevenircrsevenn O) WARNER BROS_18349 12 [ 60 | 60 | 20 | gORSF aesnure (0T 00 a1 ToBL NS
SHOOP @ & SALT-N-PEPA A
20 | 17| 1T | 20 | 2MARTIN,G JAMES (SPARKS,JAMES,DENTON.ROBERTS,TURNER) _(C) (T) (V) (X) NEXT PLATEAU/LONDON 857 314G @ B %3 ELRAHBERG%(\;NAHLBERG.L THOMAS J.R JACKSON,J KNIGHT,J JOHNSON) ©) (M) (1) (%) cowﬁa’n\%glg
2 21 23 25 | COME INSIDE ¢ INTRO 14 72 71 18 RUNAWAY LOVE ¢ EN VOGUE FEATURING FMOB
N.HODGE (K GREENE.C.WIKE,N HODGE) (€) {T) (X) ATLANTIC 87317 T.MCELROY,D FOSTER (T.MCELROY,D FOSTER) (C) EASTWEST 98354
2 | 18 | 14 | 16 | TIMEAND CHANCE ® COLOR ME BADD 75 | 67 | 61 | 15 | NEVER LET ME GO LUTHER VANDROSS
D J POOH (M JORDAN,COLOR ME BADD,M DENARD) (C) (D) {M) (T) (V) {X) GIANT 1B339/REPRISE L.VANDROSS,M.MILLER (J SCOTT) (©) (V) LV 77209/EPIC
@ 35 36 10 PROCESS OF ELIMINATION ¢ ERIC GABLE 90 . ) TELL ME WHERE 1T HURTS & GUESSS
CHRISTIAN (C.WARRER,Y T STYLE) (C) (M) EPIC 77288 M.J POWELL (A MASON,T MASON,M POWELL) (C) WARNER BROS 18303
3] 3 4 QUIET TIME TO PLAY ¢ JOHNNY GILL n 65 59 17 YOUR LOVE KEEPS WORKING ON ME ¢ JODY WATLEY
JJAM,T LEWIS (J.HARRIS 1l T.LEWIS,M HORTON) (C) MOTOWN 2236 ART N RHYTHM (J BARNES,R WHITE J DIGGS) (C) MCA 54744
29 | 26 | 22 | 23 | JUSTKICKIN' ITA ® XSCAPE 18 | s2 | s4 | 10 | WHAT1DO BEST ® ROBIN S.
J.DUPRI (J.DUPRI,M.SEALS) (©) (T) SO SO DEF 77119/COLUMBIA N.MARTINELLI (F. WILDHORN,J. MURPHY) (C) (V) BIG BEAT 9B355/ATLANTIC
30 30 21 16 KEEP YA HEAD UP @ & 2PAC 79 78 9 MONEY IN THE GHETTO ¢ TOO SHORT
D J DARYL (T.SHAKUR,D ANDERSON,R. TROUTMAN,S.VINCENT) (€) (M) (T) (X) INTERSCOPE 9834 5/ATLANTIC THE DANGEROUS CREW (T.SHAW) () (T) JIVE 42195
SO MUCH IN LOVE ® ALL-4-ONE 80 J| 70 | &1 YRS LET MELOVE XU | O EXTREME
@D a2 |52 |1 G ST CLAIR T O BRIEN (JACKSON,STREIGIS, WILLIAMS) (€) BLITZZ 8727 ATLANTIC SAML(PAREDIEXTRA WILED), (CLCASOLINE ALLEVI5378644CH
@ 39 41 9 BELIEVE THAT & KEITH WASHINGTON 81 75 76 18 UP ON THE ROOF ¢ |l D EXTREME
G LEVERT,E NICHOLAS (G.LEVERT,E.NICHOLAS) (C) QWEST 18252/ WARNER BROS. P.BROWN.J CARUTHERS (C.KING.G GOFFIN) (C) GASOLINE ALLEY 54738/MCA
GANGSTA LEAN A ¢ DRS EGO TRIPPIN' (PART TWO) & DE LA SQUL
33 27 ]| 20 I S IACKEON (CIACKSON,E JTURNER,T CARTER) (C) (M) (T} CAPITOL 42958 8 | 98 3 | DE LA SOUL,PRINCE PAUL (K MERCER.D JOLICOUER.Y MASON.? HOUSTON) (M) (T) (X) TOMMY BOY 595°
I-IGHT (ALRIGHT) ¢ DOUG E. FRESH
* * * GREATEST GAINER/SALES * * % 8 | 76 | & 6 DOUG E FRESH/GET FRESH CREW (DAVIS,SCROGGINS, UNIQUE) (M) (T) GEE STREET 440 5B83°/iSLAND
IT’S ALL GOOD & HAMMER
64 1 79 | 3 | LAMMERTHE WHOLE 9 (HAMMER.THE WHOLE 9,DEUCE DEUCE) C) (D) (V) GIANT 1627 I/REPRISE 84 | 79 | 84 | 7 | SOUND OF DAPOLICE o T e
ANNIVERSARY @ ¢ TONY! TONI' TONE! BABY BE STILL COMING OF AGE
35 | 34 | 31| 22 | ToNnTONITONE (R WIGGINS CWHEELER) (C) (V) WING B59 566/MERCURY 89 | 100 | 3 | o[AMBERT VALENTINE (LVALENTINEM GAYE.D RITZ.0 BROWN) (€) 200 14116
16 37 32 30 RIGHT HERE (HUMAN NATURE)/DOWNTOWN @ & SWv 86 82 66 10 REALLY DOE ¢ ICE CUBE
8 A.MORGAN,G.PARKER (B A MORGAN, J.BETTIS,S PORCARO,G PARKER,G GOMEZ,K.ORTIZ)  (C) (T) (V) (X) RCA 62614 LAYLAW,D.MCDOWELL (ICE CUBE LAYLAW,D.MCDOWELL) (€) (T) PRIORITY 53843
kY 32 27 16 SEX ME (PARTS 1 & Il) @ & R. KELLY 87 71 65 14 REAL MUTHAPHUCKKIN G’S & EAZY-E
R.KELLY (R KELLY) (©) (T) () JIVE 42161 RHYTHM D (EAZY-E,GANGSTA DRESTA,8G_KNOCC OUT) (C) (T) RUTHLESS S50B/RELATIVITY
41 | 44 | 11 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ® 12 GAUGE 8 | 81 | 80 | g | BLOWIN' MY MIND © ART MADISON
K EVANS,D MICHERY,D GRIGSBY (I PINKNEY,R GORDON) (C) (T) (X) STREET LIFE 75373/5COTTI BROS. J KING G JONES (J KING,A KING.G JONES) __(©) (M (T) (X} JVK 8002/LC
AWARD TOUR & A TRIBE CALLED QUEST GONNA LOVE YOU RIGHT (FROM "SUGAR HILL") & AFTER 7
39 1 33 130 | 15 | JTRBE CALLED QUEST (1.0AVIS.AMUHAMMAD.M.TAYLOR) () (T) (%) JIVE 42187 | NEWD | | | hvors o anoes.T raceis R JonEs W caRE (C) (D) BEACON 10006/FOX
BABY IT'S YOURS ¢ RIFF
40 | 28 | 24 | 14 ﬁ"&ﬁ,&,}c‘g“’,ﬁﬁ,‘,‘éfm M FREDDIE«;{Q&KGSZ%\: NEW ) U | EwiLLiams C.LGHTY i FLex aiFp) (C) EMI 58104'ERG
69 & FATHER
43139 ] 13 L’gﬁ%ﬁfﬁﬁfgﬁﬂﬁgmﬂu (C) (T) MERCURY etzJQan M | 93 ]85 | 15 | PRieva RIEVFATHER M C BUTTNAKED TiM DAWG) (M) (T) (X) UPTOWN 54751 */MCA
HERE COME THE LORDS ¢ LORDS OF THE UNDERGROUND
2 38 [3H]19 '};%?myﬁ&?&mg' DUIRICHY (C) GIANT luz(:kgék?s% 92 | 85 | 72 | 11 | \DEF o WARDRICK.D KELLY M WILLIAMS.K HANSFORD) (C) (M) {T) PENDULUM 58065/ERG
GIN AND JUICE SNOOP DOGGY DOGG DO YOU STILL LOVE ME ¢ WILL DOWNING
69 | 75 3 || DR.DRE (SNOOP DOGGY DOGE) (C) (M) (T) {X) DEATH ROW/INTERSCOPE 9831 /ATLANTIC 8 | 748 9 | BUEASTMOND (B.J EASTMOND, W DOWNING) (C) MERCURY 862 B4B
I’'M OUTSTANDING ¢ SHAQUILLE O'NEAL
51 | 64 | 3 gf&gf {0 ALLEN,M.DAILEY) © :Agkpggbg,',% NEWD 1| ESERMON (S ONEALE SERMON,R ROACHFORD. R CALHOUN,A YARBROUGH.J.ELLIS.L. SIMMONS) (©) T) (X) IVE 42201
IT ALL COMES DOWN TO THE MONEY ¢ TERMINATOR X
6 | % |0 HETYH'!TRREE?'FJriogucnm-, (GIST BROWN, CRISS, ZHANE, BAHR, WARE.GREY) (€) (1) FLAVOR umr’nzl';ﬁz':l% NEWS 1| TERMINATOR X.USWITH (C SHOCKLEE K MILLER,R EARL S MILLER) {C) (M) (T} RAL/CHAQS 77164/COLUMBIA
CANTALOOP (FLIP FANTASIA ®Us3 6| 8 | 7 FREAKIT ® DAS EFX
49 151 | 9 | gwitkinsonm SI(MPSON (HANCOCK,KEELV.W!LKINS,SIMPsoN) (C) (T} (V) (X) BLUE NOTE 44945/CAPITOL ’ A 8 | 1 | CCHARITY D LYNCH (A WESTON,W HINES,C.CHARITY.D LYNCH) (C) (M) (T) (X) EASTWEST 98341
, WHAT CHA MISSIN’ ¢ Il FRUM THA SOUL
5 [ 5 |- 8 lA-EII.LS( :’mnﬁ, t(S)TVEVEVART) (:) 3{‘2225% 9 | 80 ] 86 | & | chipanDi0(ARAYCALLEN) (C) (M) (T) (X) BROWN STREET 4001/ILC
NOTHING COMPARES 2 U ¢ PRINCE
* % * GREATEST GAINER/AIRPLAY * * % 98 | 8 1 74| 9 | Prince primce) (C) (D) (V) PAISLEY PARK 18372WARNER BROS
94 . ") NEVER FORGET YOU & MARIAH CAREY 99 88 67 16 KEEPIN’ MY COMPOSURE ¢ H-TOWN
BABYFACE, M CAREY,D SIMMONS (M CAREY, BABYFACE) (C) (V) {X) COLUMBIA 77358 J CATALOM (SHAZAM, DINO,GI,STICK) (€) (M) (T) LUKE 473
SKIP TO MY LU o LISA LISA 00| 95 | — | 2 | GOODYGOODY ST TE e ON G
55 | B2 | 8 | GSAa (G.SALAH.) CASTOR,G THOMAS, L PRUIT, .CASTOR,G.THOMAS, | PRUITY (C) (M) (T) () PENDULUM 5B094/ERG KENA) (1DIR3..D, RAMOS) {O) () (NIEEVERRAL 7715 HCOLUMBIA

() Records with the greatest airplay and sales gains this week. @Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with additional million indicated by a numeral following
the symbot. Catalog number 1s for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single availability.
(V) Vinyl single availability. (X) CD maxi-single availability. © 1994, 8illboard/BP) Communications.
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AT THE TOP of the Hot R&B Singles chart, “Understanding” by Xscape
(So So Def) earns a sufficient increase in points to win the coveted No. 1
spot. This is a timely win, and gives the act back-to-back No. 1s on the chart.
Radio gave life to this song as an album cut and then held on to it, even
though “Is My Living In Vain” is gaining radio exposure. “Vain” increases
47% and rises on the airplay-only chart 68-51. “Groove Thang” by Zhane
(Motown) is up 7-3 on the strength of a 28% increase in sales. Radio points
continue to increase, and the duo’s single ranks No. 1 at four outlets: WGCI
Chicago; WWWZ Charleston, S.C.; WFXE Columbus, Ga.; and WOWI Nor-
folk, Va. Top 10 rankings are achieved at 24 other stations. “Whatta Man”
by Salt-N-Pepa featuring En Vogue (Next Plateau) forges ahead 10-6 on
the overall chart. It increases nearly 29% in sales points, and radio points
grow by 37%. It’s top five in airplay at eight stations, including KKBT Los
Angeles, WZAK Cleveland, KJMQ Houston, and WJHM Orlando, Fla.
R&B/adult stations have taken to this song. Airplay is registered on 11 of
the 24 “usually no-rap” stations. “U Send Me Swingin’ ” by Mint Condition
(Perspective) also makes strong gains, and moves up 9-7 on the overall chart.
It increases 63% in sales and 23% in airplay. It ranks No. 1 at WROU Day-
ton, Ohio, and in the top five at 12 other stations, including WOLF Syracuse,
N.Y.; WDKX Rochester, N.Y.; WZAK; and KIPR Little Rock, Ark. “When
A Man Loves A Woman” by Jody Watley (MCA) increases 42% in sales
points and over 21% in radio points. It ranks top five at five stations: WGCI
Chicago; WEAS Savannah, Ga.; WQOK Raleigh, N.C.; WDAS Philadelphia;
and KPRS Kansas City, Mo.

AIRPLAY ACTION: “Never Forget You” by Mariah Carey (Columbia)
continues to woo radio and enters the airplay-only chart at No. 54. The debut
is well-timed, as sales make a strong first-week impact and the single enters
the sales-only chart at No. 43. Advance airplay brought this song onto the
chart last week. “Never” already ranks top 10 in airplay at WJIMI Jackson,
Miss. This week, the combined gains drive “Never” 94-48 on the overall
chart.

IT'S REALLY HAMMER TIME: Giant simultaneously released two Ham-
mer music videos, and this week both songs debut on the Hot R&B Singles
Sales chart. “It’s All Good” enters at No. 18, and is commercially available
on cassette, a CD single, and a vinyl 7-inch. A vinyl 12-inch is available that
contains both “It’s All Good” and “Pumps & A Bump.” Because the 12-inch
includes both songs, the sales points for that format are not included in the
totals for “It’s All Good” this week, since BDDS registered no airplay for
“Pumps & A Bump.” This week, the 12-inch stands alone at No. 59. In the
future, as airplay develops, we may link the 12-inch’s sales to one of the two
titles. On the overall chart, “Good” zooms 64-34 and earns the Greatest
Gainer/Sales honors. On the Hot Rap Singles chart, “Good” debuts at No.
5 and “Pumps” enters at No. 26. It seems that vinyl still has meaning in the
marketplace.

YOU CAN BE LIEVE YOUR EYES: On the Top R&B Albums chart, “The
Truth” by Aaron Hall (Silas) moves 27-29 and earns a bullet. This week's
criteria required a 10% increase in sales. Hall's album increases nearly 22%,
and therefore the bullet was not denied.

BUBBLING UNDER. ivsiss.

AR 5lE|3
2|3 la 2 (3|e
2% (4| TTLE 2(2]|g|TITLE
= | 5 | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) = | = | ¥ | ARTIST (LABEL/OISTRIBUTING LABEL)
1157 TELLME 14 |18 | 3 | DO YOU WANNA GO PARTY
KIARA (BCl/ THG) KAT (LIFE/BELLMARK)
2 | 3 | 2 | ZUNGA ZENG 1516 | 2 | LOVEIS A GOOD THANG
K7 (TOMMY BOY) | KASHAN (PARAGON/SOLAR)
o
3 |— | 1 | DREAM ON DREAMER 16 |— | 1 ' MASS APPEAL
BRAND NEW HEAVIES (DELICIOUS VINYL) | GANG STARR (CHRYSALIS ERG)
4 |8 |3 | LOVE'S MYSTERY 17 [ 24 | 2 | HEAVEN HELP
RANDY CRAWFORD (WARNER BROS ) LENNY KRAVITZ (VIRGIN)
5|6 (9 | SHORT SHORTS 18|23 | 6 | THE BOMB
RAHEEM THE DREAM (LIFE- BELLMARK) AKINYELE (INTERSCOPE/ATLANTIC)
6 | 12| 2 | BABY | WANNA 19— | 1 | WE CAME TO MOVE YA
H.TOWN (LUKE) FMOB (EASTWEST)
7 |17 | 2 | COMIN' ON STRONG 20 /20 | 2 | | DIDN'T MEAN TO
SUDDEN CHANGE (EASTWEST) CASUAL (JIVE)
8|7 | 2 | CHOOSE 21 | — | 1 | SLAUGHTA HOUSE
COLOR ME BADD (GIANT/RE PRISE) MASTA ACE INC. (OELICIOUS VINYL)
9 |—| 1 | ONAND ON 2| —11 | OLD TIMES' SAKE
SHYHEIM (VIRGIN) SWEET SABLE (STREET LIFE SCOTTI BROS.)
10 [ 10 | 2 | BABY WHERE WERE YOU 23 |—| 1 | sounp Boy KILLING
REAL SEDUCTION (ATLANTIC) MEGA BANTON (VP)
11 [— | 1 | NICE AND LOVELY 24 |— | 1 | IT AIN'T HARD TO TELL
SHAGGY (VIRGIN) NAS (COLUMBIA)
12— 1 | PUMPS & A BUMP 2 125 | 13 | CARHOPPERS
HAMMER (GIANT/REPRISE) POSITIVE K (ISLANO/PLG)
13| — | 1 | LESSONS LEARNED i i i
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ANGELA WINBUSH

(Continued from page 19)

recorded live, with all musicians
present, while others were produced
with one musician recording at a
time. “I go by feel on how I want to
work a track,” Winbush says. “On
‘Keep Turning Me On,’ it was origi-
nally only me in the studio with a
drum track. From there, we layered
the track with George [Duke] and
then the others. But on ‘Dream
Lover,’ George and everybody were
there from the beginning.”

Winbush thinks her set will per-
form well in all demographics if ra-
dio plays it—in spite of the fact that
the “gospel/jazz flow” of her album
traditionally garners mostly adult
support. “[ Rappers] sample records
from the '60s and *70s, so you can see
that the music they appreciate is not
just hip-hop,” she says. “Radio has
to recognize that, and not just lean
toward one form of music over an-
other. There’s room for all types.”

The initial single from the album,
the Booker-produced “Treat You
Right,” was chosen for its youthful
appeal. Says Joe Morrow, VP of ur-
ban promotion for Elektra, “It's a
mid- to uptempo record that has the
energy to catch the ears of younger
listeners thanks to Chuckii, whose
hot fingers are on the pulse of kids’
taste in music.”

As part of the marketing strategy,
the single will be released Feb. 14 to
coincide with Valentine’s Day.

In addition to servicing AC sta-
tions, Morrow says the Elektra pro-
motion staff will be targeting the
more youth-oriented urban radio.
“We're going after stations that
reach 18-to-25-year-olds.”

He goes on to say that while there
will be a general nationwide market-
ing thrust that incorporates adver-
tising and prometions at radio, re-
tail, TV, and other media,
campaigns will be more focused in
regions where the single hits. Says
Morrow, “From those points, we’ll
work our way outward.”
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Harp On Sax On Arsenio. Manhattan
saxophonist Everette Harp sits in with
Michael Wolff and the band on “The
Arsenio Hall Show.” Captured on film
are Hall, Wolff, and Harp.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
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28| oE| 29| 2<| TITLE ARTIST
E ‘; 5 ‘; o~ ‘;(’ = (:F) LABEL & NUMBER/DISTRIBUTING LABEL I IIII
*x % NO.1 *xx %
1 1 11 GETTO JAM @ ¢ DOMINO
(C) (M) (T} (X) OUTBURST/CHAQS 77298/COLUMBIA 5 weeks at No. 1
’ 4 | WHATTA MAN @ SALT-N-PEPA FEATURING EN VOGUE
(C) (T) (X} NEXT PLATEAU/LONDON 857 390/PLG
3 11 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ® 12 GAUGE
{C) (T) (X) STREET LIFE 75373/SCOTTI BROS
s 11 | UNLTY. @ QUEEN LATIFAH
{C) (D} {T} MOTOWN 2225
IT'S ALL GOOD & HAMMER

(C) (D) (T) GIANT 22606/REPRISE

FAMILY AFFAIR

SRRECEEEE

13 16 7 & SHABBA RANKS
(C) ATLAS B55 232/PLG
5 5 13 KEEP YA HEAD UP ¢ 2PAC
(C) (M) (T} (X) INTERSCOPE 9834 5/AG
7 | 12 | 10 | CANTALOOP (FLIP FANTASIA) ®US3
{C) {T) (X} BLUE NOTE 44945/CAPITOL
6 6 23 WHOOMP! (THERE IT IS) & TAG TEAM
(C) (M) (T} (X) LIFE 79001 BELLMARK
— —
* X X GREATEST GAINER* % %
31 | | 3 | PLAYER'S BALL © OUTKAST
(C) (M) {T) LAFACE 2-4060/ARISTA
nl s | 7 | 15| (1xNOW IGOT) SKILLZ @ & SHAQUILLE O'NEAL
(C)(T) (X) IVE 42177
GIN & JUICE & SNOOP DOGGY
@ NEw » 1 {C) (M) (T) (X) DEATH ROW/INTERSCOPE 98318/AG D DOGG
13 10 10 11 COME CLEAN & JERU THE DAMAJA

{C) (T) PAYDAY 127 OOO/FFRR

14 12 9 14 | AWARD TOUR & A TRIBE CALLED QUEST
{C} (T} {X) JIVE 42187

15 9 1 13 REAL MUTHAPHUCKKIN G'S & EAZY-E
{C) (T} RUTHLESS S50&RELATIVITY

16 14 13 10 REALLY DOE & ICE CUBE

{C} (T) PRIORITY 53843

WHAT'S MY NAME?
(C) DEATH ROW/INTERSCOPE 98340/AG

¢ SNOOP DOGGY DOGG

20 . 2 MONEY IN THE GHETTO & TOO SHORT
(C}(T) JIVE 42195
COME BABY COME @ & K7
19 15 14 1 (C) (M) (T) (X) TOMMY BOY 7572
20 16 15 11 BOOM SHAK A-TACK & BORN JAMERICANS
(M} (T) DELICIQUS VINYL/EASTWEST 10139</AG
69 & FATI
a 18 7 13 (M) (T) (X) UPTOWN 54751 °/MCA HER
22 17 18 8 SOUND OF DA POLICE @ KRS-ONE

(C}{T) JIVE 42192

23 22 27 7 SHORT SHORTS RAHEEM THE DREAM
LIFE 79504/BELLMARK
%5 | 21 | 11 | HERE COME THE LORDS @ LORDS OF THE UNDERGROUND
(C) {M1 {T) PENDULUM 5B065/ERG
SAME OL’ SHIT ¢ MC REN
5 21 2 11 (C) {T) RUTHLESS 5510 RELATIVITY CRE
PUMPS & A BUMP & HAM
NEw ’ 1 (T) GIANT 41260°*/REPRISE MER
@D 8| 33| 4 | )GOON ® MC LYTE
(C) {M) (T) FIRST PRIORITY/ATLANTIC 95995/AG
FREAKIT & DA
2 19 2 13 (C) (M) (T} (X) EASTWEST 98341/AG Lialend
29 23 . 2 ZUNGA ZENG K7

(€) (1) (X) TOMMY BOY 7599

I-IGHT (ALRIGHT)

(M) (T) GEE STREET 440 583 */ISLAND
_—

IT ALL COMES DOWN TO THE MONEY
(C) (M) (T) RAL/CHAOS 77168 COLUMBIA

¢ DOUG E. FRESH

¢ TERMINATOR X

EE

32 24 19 17 SHOOP @ & SALT-N-PEPA
{C) (T) (X) NEXT PLATEAL/LONDON B57 314/PLG
METHOD MAN & WU-TANG CLA
@ 36 % 2 (C) (T) LOUD 62544,RCA R A
35 2 | DIDN'T MEAN TO & CASUAL
(C) (T} JIVE 42190
I'M REAL & KRIS KR
3 3 3 15 {C) (M} (T) (X} RUFFHOUSE 77236/COLUMBIA 9 0.3
ON AND ON & SHYHEIM

8

(C) (T! VIRGIN 38415

WE AIN'T GOIN' OUT LIKE THAT ¢ CYPRESS HILL
(C) (M3 (T) (X) RUFFHOUSE 77307/COLUMBIA

) BORN TO ROLL ® MASTA ACE INCORPORATED
(M) (T) DELILIOUS VINYLEASTWEST 10140°/AG
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9 | 3 29 14 | BROOKLYN BOUNCE & DADDY-0O
(C) (T} BROOKTOWNISLAND 862 684/PLG
42 | 37 | 3 | VBEEPEDYOU FATHER
(C) (M) (T) UPTOWN 54790/MCA
HUMP WIT"IT *
132 | 8 |1 mweap1erscrsan S OIUL
COUNTY LINE
42 130 | 35 [ 11 | Gervon rommy sov 577+ SICO0D
INDO SMOKE & MISTA
4312 [ 24 |25 1 Srenc 770 ISTA GRIMM
EGO TRIPPIN' (PART TW| .
a3 | o] SRl Eo0 TRIFTRN (PART I0) DE LA SOUL
NEW ) 1 IF THAT'S YOUR BOYFRIEND & ME'SHELL NDEGEOCELLO
(€) (D) (T) (X) MAVERICK/SIRE 1B326/WARNER BROS.
49 | 36 | 18 | 93 TILINFINITY ® SOULS OF MISCHIEF
(C) (T) JIVE 42157
JINGLE JANGLE ®TH
NEW ) ! (C) (T) ONE LOVE 858 014/MERCURY fadlon
| GET AROUND @ A
48 138 | 3 | B | (o mnierscope 9s372nc LY
49|] 40 | 39' Ty NUFFNECK ® ® MC LYTE

{C) (M) (T} FIRST PRIORITY 98401:AG

LIKWIT
(C) (T) LOUD 62728/RCA

50 43 31 5 ¢ THA ALKAHOLIKS

() Records with the greatest sales gains this week. ¢ Videoclip availability. @ Recording Industry Association

of America (R!AA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single
availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications, and SoundScan, Inc.
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JOHNNY GILL ® MOTOWN 6355 (10.98/15.98) PROVOCATIVE | 4
w | B ] 49 33 4 18 E-40 SIC WID IT 340 (8.98/11.98) THE MAILMAN | 13
x x . =t
o8 |58 £ glg E ARTIST TITLE | £ z 50 | 49 | 54 | 12 | JODY WATLEY mca 10947 (10.98/15.98) INTIMACY | 38
T2 |32 [ 2| S| 1ABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a8 p—
% % NO. 1/GREATEST GAINER * % * GD| 60 | 49 | 19 | KerTH wASHINGTON awesT as336warNER 8R0S, (10.9815.98) YOU MAKE IT EASY | 15
CD | 2 12 | R, KELLY @ sve a1527 110 93./15 o) ) o1 T 1 52 | 36 2 ED 0.G & DA BULLDOGS CHEMISTRY 518 161/MERCURY (9.98 EQ/15.98) ROXBURY 02119 36
T2 T2 1 | e | oo oo e esre e PV ——— 53 | S1 | 57 | 24 | EIGHTBALL & MJG suave 0001 (9.9815.98) [Jf COMIN' OUT HARD | 41
3 ; | 10 | SNooP DOGGY DOGG 4 — 0GGY STYLE i GD| 59 | 55 | 12 | k7 rommvsov 10m aosmson SWING BATTA SWING | 54
Sl e (D) | s8 | 53 [ 24 | 10E mercury 518016 (9.98 Ear15.98) EVERYTHING | 16
@ 4 5 29 | TONI BRAXTON A 2 LAFACE 2-6007/ARISTA (9.98/15.98) TON| BRAXTON 1 s | 0 | 4% 16 | BLACK MOON . 7
WRECK 2002 */NERVOUS (9.98/15.98) EE NTA DA STAGE
5 6 6 14 | TEVIN CAMPBELL @ QwEST 45388/ WARNER BROS. (10.98/16.98) I'M READY 3
A : A : (CE CUBE & PromTY 53876 (10 986,081 ETTAL INIECTION 7 57 41 36 50 | 2PAC ® INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.GA.Z..... 4
IORI 876" i 5
58 52 52 15 | ERICK SERMON RALICHAOS 57460°/COLUMBIA (9.98 EQ/15.98) NO PRESSURE 2
1 7 7 16 | SALT-N-PEPA A NEXT PLATEAU/LONDON 828392*/PLG (10.98/15.98) VERY NECESSARY 7
: 5 5 TR o VIV COVIN® AT “CHA 3 59 54 | 44 8 SOUNDTRACK HOLLYWOOD 61562/ELEKTRA (10.98/16.98) SISTER ACT 2: BACK IN THE HABIT 40
SO SO OEF 57107*/COLUMBIA (9.98 EQ/15.98) i " AT "
60 | S3 | 45 18 | KRS-ONE JIVE 41517* (9.98/15.98) RETURN OF THE BOOM BAP 5
9 8 8 22 | MARIAH CAREY A 5 COLUMBIA 53205° (10.98 EQ/16.98) MUSIC BOX 1 —
10 | 12 | 10 | 20 | GABYFACE & ercs3558 (10,98 Ea16.98) e ) NEWD | | | TOP AUTHORITY TRaK 72576 (10.98/15.98) SOMETHIN' TOBLAZE TO | 61
n T 2 FREDDIE JACKSON RCA 66318 (9.98/15.98) HERE IT1S 1 62 | 55 I 70 3 ERIC GABLE EPIC 52996 (9.98 EQ/15.98) PROCESS OF ELIMINATION 55
12 10 11 8 DOMINO QUTBURST/CHAQS 57701 */COLUMBIA (9.98 EQ/15.98) DOMINO 10 - N > ! LMC'S WILD PIICH 27340ERG (9,985 98 P i @
13 13 12 | 37 | JANET JACKSON A 5 VIRGIN 87825 (10.98/16.98) JANET. 1 L] G L 13 | DRS caprroL 81445 0.9813.98) GANGSTAILEAN 6
1 n 13 14 | 70O SHORT ® svE 41526+ (10.98/15.98) GET IN WHERE YOU FIT IN 1 65 | 57 51 24 | FOURPLAY WARNER BROS. 45340 (10.98/16.98) BETWEEN THE SHEETS 15
@] 18 | 17 | 12 | wu-TaNG CLAN Loun 66336 /mcA (9.9815.98)  ENTER THE WU-TANG (36 CHAMBERS) | 9 $6 { 5 | 81 | 32 | SOUNDTRACK ® ave 41509(10.98/15.9) SENACENISOCIE I B
16 7 19 T e R — BLACK REIGN 16 85 | — 2 SOUNDTRACK SELECT STREET 21647+/SELECT (9.98/15.98) HOUSE PARTY 3 67
— 68 | 61 | 5 Al GAsO! :
17 | 15 | 14 | 12 | ATRIBE CALLED QUEST @ sive 41430° (10.98/15.98) MIDNIGHT MARAUDERS | | o e 5: 2 S o A ST ) HIGHIECHATCL AN
FATHER . .98/15.
18 19 16 | 32 | TONY! TONI! TONE! A WING 514933/MERCURY (10.98 EQ/15.98) SONS OF SOUL 3 = 7 3 Ul b SR S ) SEXIS LAW 5
LUTHER VANDROSS A i %
2% | 29 | 17 | MINT CONDITION perseecTive soosinam 9.98/13.98) FROM THE MINT FACTORY | 19 - SSA L oc oty HE I T OB (S
20 | 16 | 15 | 16 | EAZY-E A RUTHLESS 5503%RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 1 @] 76 | 77 | 1 | eatraericsizes wssarsom QUEEN OF THE PACK | 71
22 20T SHOT DEBUT A% % @D 81 | 61 | 17 | vepov PeNDERGRASS eLeKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC | 13
NEW) 1 CE CE PENISTON ASM 0138 (10.98/15.98) THOUGHT YA KNEW 21 @ 73 | 65 18 | SOULS OF MISCHIEF )ivE 41514 (9.98/15.98) 93 'TIL INFINITY 17
22 21 18 63 | SOUNDTRACK A ' ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 ;; Zg 23 ;2 TwHE |SL°EY BROTHERS FLEXTRAG1538 (12.99/16.99 LIVE! z:
ILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TO B
23 | 22 | 20 | 23 | MAZE FEATURING FRANKIE BEVERLY WARNER BROS. 45297 (10.98/15.98) BACK TO BASICS 3 2 S £
@) | NEWD i NKOTB coLman 52960 (10,98 £ 6 08 FACE THE MUSIC 2 77 | 69 9 CHRIS WALKER PENDULUM 2772(/ERG (10.98/15.98) SINCERELY YOURS 69
- P 77 | 65 | 62 | 26 | KRIS KROSS @ RUFFHOUSE 57278*/COLUMBIA (10.98 EQ/15.98) DA BOMB 2
* % A PACESETTER * * % 78 | 69
59 14 | HI-FIVE sive 41528 (10.9815.98) FAITHFUL 23
% | — 2 A RIORITY (9.98/15.98 FUNKY LIL BROTHA 25 7
® 2LOW b o7 Sovirnon 181220 ! 0 [ 3 | o | MESHELLNBEGROCELD, e PLANTATION LuLLABES | 1
26 20 21 14 | ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 80 | 68 B 2 KURIOUS COLUMBIA 53223 (9.98 FQ/15.98) E CONSTIPATED MONKEY 68
21 | 23 | 22 | 8 | MARYJ. BLIGE UPTOWN 10942*/MCA (10.98/15.98) WHAT'S THE 4117 REMIXALBUM | 22 81 | 75 | 74 | 43 | LORDS OF THE UNDERGROUND E— WERE COME THE LORDS | 13
28 24 | 25 9 US3 BLUE NOTE 80883°/CAPITOL (9.98/15.98) HAND ON THE TORCH 24 2
5 5 T THE TRUTH 7 | 82 | 4 64 12 | 1 D EXTREME GASOLINE ALLEY 10958/MCA (9.98/15.98) Il D EXTREME 22
MCA 10810 (9.98/15.98)
&5 5 = 11 | SHAQUILLE ONEAL ® SHAQ DIESEL m 83 | 63 | 68 | 46 | BLOODS & CRIPS DANGEROUS/PUMP 19138¢/QUALITY (9.98/13.98) BANGIN ON WAX 18
y JIVE 41529* (10.98/15.98)
84 | 71 | 66 10 | DEL THE FUNKYHOMOSAPIEN ELEKTRA 61529* (10.98/15.98) m NO NEED FOR ALARM 27
31 | 29 | 30 | 19 | SPICE1 @ )ive 41513 (9.98/15.98) 187 HE WROTE 1 RE-ENTRY | 19 :‘w‘gﬁpw T T THE HITS/THE B-SIDES 6
32 (25|23 12 | MC REN RUTHLESS 5505+/RELATIVITY (9.98/16.98) SHOCK OF THE HOUR 1
3 | 30 | 27 | 65 | SADE & * emc 53176 1098 w16 08 LOVE DELUXE 2 8 | 72 | 71 19 | DE LA SOUL ToMMY BOY 1063 (10.98/16.98) BUHLOONE MIND STATE 9
( . 5
3 | 31 | 20 | 63 | KENNY G & = amesa 18640 105w 15.9 T 2 87 | 8 | 83 | 20 | EARTH, WIND & FIRE REPRISE 45274 (10.98/15.98) MILLENNIUM 8
{t 8646 (10.98/15.
3% | M4 | 31 11 | DAS EFX EASTWEST 92265+/AG (10.98/15.98) STRAIGHT UP SEWASIDE 6 LR RT I B R T L O T T (9.9&15.93@ BAD BOYS 4
89 | 79| 72 | 3 | MO s osnson MIKI SINGS BILLIE - A TRIBUTE TO BILLIE HOLIDAY | 72
36 | 35 | 38 11 | COLOR ME BADD GIANT 24524/REPRISE (10.98/15.98) TIME AND CHANCE 20 9 | 89 | 23 | STANLEY CLARKE SR I "
EPIC 47489 (10.98 EQ/15.98)
@D| 42 | 43 | 4 | conscious DAUGHTERS scarrace 53877/PrIoRiTY 9.98/13.95 I} EAR TO THE STREET | 37
38 32 | 32 59 | DR. DRE A 3 DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/15.98) THE CHRONIC 1 i 66 | & 20 | C-BO awoL 7199.981398) GASICHAMBER 53
9 39 n 13 | INTRO @ ATLANTIC 82463/AC 9.98/15.98) E INTRO I 92 | 88 | 84 | 63 | SILKA KEIA61394/ELEKTRA (10.98/15.98) LOSE CONTROL 1
40 40 | 35 25 | SCARFACE @ RAP.A-LOT 53861°/PRIORITY (10.98/15.98) THE WORLD IS YOURS 1 $ |9 18 19 | EN VOGUE enstwesT 92296 (8.98/12.98) RUNAWAVILOVE 16
0 % i o T R —— 2 94 | 92 | 86 20 | PRINCE PAISLEY PARK 45435WARNER BROS. (12.98/17.98) THE HITS 2 23
RCA 66074 (9.98/13.98) i
95 | 83 | 93 6 RAAB RIP-T 1002/ILC (9.98/15.98) YOU'RE THE ONE 83
42 37 28 6 RALPH TRESVANT MCA 10889 (10.98/15.98) IT'S GOIN' DOWN 24
RN 5 A VARIOUS ARTISTS LD SCHOOL m 96 | 89 | 88 | 26 | BUJU BANTON MERCURY 518013" (9.98 EQ/13.98} VOICE OF JAMAICA 29
THUMP 4010 (9.98/16.98)
- 97 80 76 | 20 | PRINCE PAISLEY PARK 45431/ WARNER BROS. (12.98/17.98) THE HITS 1 14
44 | 43 | 37 | 19 | MARTIN LAWRENCE EASTWEST 92289/AG (10.98/15.98) TALKIN' SHIT 10 RE-ENTRY 0 MAC MALL M
NEWD | 1| | FREDDIEJACKSON = GREATEST HITS OF FREDDIE JACKSON | 45 ] YOUNG BLACK BROTHA 2022 (9.98/13.98) (33 :
— — 99 | 87 | 8 | 44 [ ONYXA RALCHAOS 53302/COLUMBIA (9.98 EQ/15.98) BACDAFUCUP 8
46 | 38 33 28 | CYPRESS HILL A RUFFHOUSE 53931°/COLUMBIA (10.98 EQ/15.98) BLACK SUNDAY 1
@00 | Re-entRY | 39 | SETOBOYS® e TILL DEATH DO US PART | 1
47 | 47 | 42 | 82 | BRIAN MCKNIGHT @ MERCURY 848605 (10.98 EQ/15.98) BRIAN MCKNIGHT | 17 R OlS 0 L ARIORITY(I0:S/1 5,98
O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimiltion sellers indicated by a numeral foliowing the symbol. *Asterisk indi LP is availabl
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Amos Shines On; Sasha Heads For Higher Ground

SO MANY SINGLES, SO LIT-
TLE TIME: “Only Saw Today” by
Amos is the latest entry from Boy
George’s U.K. indie label, More
Protein. Inspired by John Len-
non’s “Instant Karma,” the track is
a spiritually uplifting trance/disco
anthem that combines pillowy key-
board lines with an insistent bottom
and Amos’ rapid-fire ragga-chat-
ting. Savvy spinners may recall
Amos as one-half of the underrated
I-Sus, whose 1992 single “Pres-
sure” remains a buried treasure
worth digging up, and from guest
spots on records by label mate Jer-
emy Healy. Craftily using the “we
all shine on” refrain from the Len-
non tune, he offers what is easily his
most pop-friendly single yet. Let’s
hope the record’s budding under-
ground following blossoms into
much-deserved crossover activity.

What a treat it is to finally see
producer/D.J extraordinaire Sasha
issue a single under his own name.
Recently signed to the invincible
deConstruction Records, he has put
his kooky musical sensibilities to
work on “Higher Ground,” a gem
that cuts through chunky tribal
percussion with a swooping (and
surprising) flow of disco/soul. A few
moments into the track, just when
you think you are riding a trance
dub, subtle organ and string pads
start rising through the mix, fol-
lowed by Sam Mollison’s gospel-
tinged vocal. It’s a jolting but pleas-
ing shift—one that should thrust
Sasha into the European pop spot-
light. Next stop, the States? Justice
prevailing.

Need a fresh serving of diva-
styled drama? Look no further than
“Another Man” by Shy One, an as-
sertive crack in the lip of lazy lov-
ers. Amid a spiraling storm of
NRGetic house beats and rolling
keyboards, Miss Girl (the label does
not provide the full name of the
feisty female vocalist) emancipates
herself with a firm delivery that is
wisely devoid of overwrought show-
boating. Sometimes, a little re-
straint goes a long way. The song is

bolstered by a double-pack of
trend-conscious remixes from the
Junior Boys Own posse and Mat-
thew Roberts. Another rock-solid
import from the increasingly prom-
inent Olympic Records in the U.K.

Speaking of diva-drama, Taylor
Dayne vamps and stomps as if her
life depended on it during “I'll
Wait"” (Arista). Her white-knuckled
vocal is in line with the song’s
yearning lyrical context, and it’s
matched by Eric “E-Smoove”
Miller’s equally urgent rhythms.
He reconstructs Shep Pettibone’s
original production to excellent ef-
fect, molding it to fit into main-
stream club mentality without sac-
rificing the tune. Easily Dayne’s
best dance record since “Up All
Night,” this could also pump new
radio life into the singer’s dormant
“Soul Dancing” album.

Xaveria Gold’s revered “You
Used To Hold Me” receives the
kind of remix treatment that would
seem to guarantee the multiformat
success it deserved when it was
first issued eons ago. Her luscious
vocal is tweaked and manipulated
by the studio touch of no less than
Masters At Work, DJ EFX, DJ At-
tack, Danny Tenaglia, Warren
Rigg, Georgie Porgie, DJ Hyper-
active, Maurice Joshua, White
Knight, and Hula & Fingers. Out
of breath? We sure were by the
time we got to the end of this rather
lengthy double-record set. Al-
though there are more tasty
grooves here than you can digest in
one (or even several) sittings, we
wonder if anyone at Strictly Hype
Records in Chicago was worried
about completely overshadowing
the song or the artist’s identity,
both of which are quite strong on
their own. A talent lesser than
Gold’s would have withered against
such handiwork. The truth is that
this record would be a formidable
entry with a percentage of the re-
mix input it has.

If the truth be told, we were not
the biggest fan of Culture Beat's
massive “Mr. Vain”—though we

A Ray Of Sunshine. Disco icon Harry Casey, leader of K.C. & the Sunshine Band,
is trekking across the States in support of his new single, “Will You Love Me In
The Morning,” on ZYX Records. The track was remixed by Steve “Silk” Hurley
and is beginning to pick up crossover and mix-show radio play. Pictured, from
left, at New York’s Hot-97 radio station are Paco, a Hot-97 air personality; Harry
Frank Towers, ZYX; and Casey.

ance|~

TRAX (S
by Larry Flick

heartily applaud the act for suec-
cessfully bringing a moment of
dance music to pop radio, and for
the passion of its producer, the late
Torsten Fenslau. However, “Got
To Get It,” the second single from
the act’s current Epic collection,
“Serenity,” is a wickedly catchy
twirler that appears poised to fol-
low the trend-setting “Mr. Vain” to
the top of club playlists and on to
top 40 formats. The song’s hook will
instantly stick to the brain, while
the plethora of pop/rave beats will
sneak up the spine. Mainstream
minds will dig the up-and-coming
Troy Parrish’s quirky house inter-
pretations, while harder heads will
find Teri Bristol and Mark Pic-
chiotti’s versions just what the DJ
ordered.

It has been ages since Teddy
Pendergrass wrecked a few nerves
with one of his classic “lover man”
throwdowns. He does exactly that
and more with “Believe In Love”
(Elektra), a randy 1i’l midtempo
ditty that is ready provide a spurt
of sexy soul heat to any program
rooted in R&B or funk/disco. Slick
postproduction by Def Jef and
Meech Wells dresses the song with
a loping urban bassline and ’70s-
styled strings that nicely comple-
ment Pendergrass’ sweaty per-
formance. Oooo baby! Perfect for
early evening DJ consumption.

For added proof that neither
Spanish nor Latin dance music al-
ways equals freestyle, check out
“Voy Por Ti,” a percolating dub
romp concocted by Paco Arango,
who is revered as a club tastemaker
in his home of Madrid. Already
gathering heavy exposure on the
West Coast thanks to L.A.-based
indie Elephant Records, this track
merges a dark tribal/house bassline
with saucy Spanish chants and a
world-beat-flavored melody. This
will whet your appetite for
Arango’s forthcoming full-length
U.S. debut.

Finally, New York production
team Roc & Kato is getting much-
deserved props overseas with “Jun-
gle Kisses,” a 1993 E-Legal Rec-
ords underground nugget that now
sports new mixes by X-Press2,
Phil Asher, and Noel Watson on
England’s Slip’'n’Slide Records. An
essential item, the track is shaded
with a variety of striking colors,
including lush, free-associated jazz
and rugged African percussion.
Rack up another dancefloor smash
for Slip’n’Slide, which is also dining
on the international success of
Boomshanka’s peppy, peak-hour
blaster, “Gonna Make You Move.”

’
CAUSE YA NEED TO KNOW:
Crystal Waters and Mercury Rec-

ords are finally prepared to release
“Storyteller,” the follow-up to the
feline-voiced artist’s gold-selling
1992 debut, *Surprise.” Due in
March, the set is a well-conceived,
carefully balanced blend of catchy
housers and pop/funk jams, produ-
ced in part by the Basement Boys
and David Anthony. Although
there isn’t anything as immediate
as the now-classic “Gyspy Woman,”
this thoroughly satisfying album
has a consistently high level of
songwriting, and should ultimately
prove far more durable over time.
Among the numerous highlights
are the juicy first single, “100%
Pure Love,” “What I Need,” and
“Ghetto Day” ... One of the abso-
lute best albums we have heard in
a real long time is “Brother Sister”
by Brand New Heavies. Coming
March 8 to a store near you on Deli-
cious Vinyl/EastWest, the set
weaves traditional jazz threads into
a warm fabric of club-colored funk
and R&B patterns. N'Dea Daven-
port is back in the house, putting
her golden alto range to excellent
use on sparklers like “Dream On
Dreamer,” which has just been
nicely retouched by the Angel,
Dallas Austin, and David Mo-
rales. Gorgeous ... Deee-Lite is
putting the finishing touches on its
third, as-yet-untitled Elektra col-
lection, which is slated for May re-
lease. The label is keeping tracks
under tight wraps, though punters
can hear bits and pieces of the proj-
ect at bandmember Dimitri’s
DJing gigs around the U.S. Word
has it that the set’s overall sound is
decidedly rave ... Also being
primed to hit the street in May is
Renegade Soundwave’s long-
awaited new dise, “howyoudoin?,”
on Mute Records. The project will
be preceded Feb. 21 by a 12-inch
single named after the band. Tony
Garcia, Dub Federation, and the
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CLUB PLAY

1. PERE COCHON (I LIKE IT) PASCAL'S
BONGO MASSIVE | TRIBAL AMERICA
. X JUNIOR VASQUEZ TRIBAL AMERICA
5 ‘%EG%\USE OF LOVE JANET JACKSON

2

3

4. IF THAT'S YOUR BOYFRIEND
ME'SHELL NDEGEOCELLO maverick

5. | AM ARMY OF LOVERS poLYDOR

MAXI-SINGLES SALES

1. IF THAT'S YOUR BOYFRIEND
ME'SHELL NDEGEOCELLO maverick

2. IN YOUR ROOM DEPECHE MODE sire

3. SAP ALICE iN CHAINS coLumsia

4. THINGS CAN ONLY GET BETTER
D:REAM sire

5. ONE TRACK MIND TBTBT coLo cHiLLIN®

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Def Mixin’ In Frisco. Virgin recording
artist/producer Frankie Knuckles, left,
congratulates Judy Weinstein, head of
Def Mix Productions, after her speech
at the recent Billboard Dance Music
Summit in San Francisco. The confab
drew more than 300 label execs,
artists, and club DJs and was capped
by an AIDS fundraiser at the Sound
Factory nightclub. For more Summit
memories, see page 26. (Photo: Billy
Douglas/Pat Johnson Studios)

band each contribute remixes ...
Fans of General Public will be
pleased to learn the act has just
been signed to Epic Records. The
alternative/dance act that enjoyed
such late-'80s hits as “Tenderness”
is working on an album that should
be finished in the fall. As an appe-
tizer, the label will soon ship GP's
reggae-splashed reading of the
Staple Singers’ evergreen “I'll
Take You There,” which is featured
on the soundtrack to the movie
“Threesomes.” Club versions are in
the works . .. It certainly took a hot
second (and perhaps a slow ride at
radio), but Pendulum Records has
chosen to offer Junior Vasquez’s
tribal-spiced house mixes of Lisa
Lisa’s current single, “Skip To My
Lu.” Pretty good stuff. Too bad we
don’t get more of this flavor on the
vixen’s solo debut, “LL 77, which
is a cool and stylish hip-hop affair
that could have benefited from pay-
ing a tiny bit more attention to her
club roots ... We are aghast at the
news that the venerable ABC’s
flawless new 12-inch single, “Viva
Love,” was recently dropped from
the EMI/Parlophone U.K. release
schedule scant moments before its
release. This killer pop tune is
fleshed out by Martin Fry’s relia-
bly potent singing and production,
while Brothers In Rhythm wash
the arrangement in layers of glit-
tery disco strings and kicky house
beats. Even more shocking is the
fact that ABC is currently unsigned
in the U.S. An A&R executive with
vision could have a field day map-
ping out the act’s comeback. The
basic creative tools are already
there.
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The First Billhoard
Dance Music Summit

Some of the leading acts from the international club community gathered Jan.
19-21 to perform at artisi/DJ showcases during the first Billboard Dance
Music Summit in San Francisco. Besides gigs at Club 1015 and the Box, the
confab featured “A Cail To Arms: The Billboard AIDS Fundraiser,” benefiting
LIFEbeat and The Red Hat Organization, at the Sound Factory. Pictured
performing are 1. Mary Mary; 2. Michael Watford; 3. Maurice Joshua; 4. India;
5. Heather Small of M-People; 6. DJ Digit; 7. Dub Tribe; 8. Rozalla; 9. Pete
Avila; 10. Pussy Tourette; 11. Lisette Melendez; 12. Ten City; 13. Martha
*Wash; 14. Paul Parker; 15. Jeanie Tracy; 16. Gina Bright of K-London Posse;
17;,0.! EFX; 18. Nerissa; 19. Juliet Roberts; 20. Georgie Porgie; 21. Sabrina
Joljgston; ?2. Peter Cunnah of D:Ream; 23. Joi Cardwell; 24. Judy Cheeks.

Photos: Billy Douglas
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Field Trippers. Young country artists whoop it up at a get-acquainted visit
sponsored by the Country Music Foundation at its Country Music Hall Of Fame.
Shown, from left, are Deborah Allen, Giant Records; Marty Stuart, CMF board
member; Shellee Morris, lead singer for Mercury Records’ Twister Allen; Dude
Mowrey, Arista Records; and Amy Hitt, guitarist for Twister Allay.

B BY EDWARD MORRIS

Fanfest '94, the new West Coast
competitor to Fan Fair, has an-
nounced its initial lineup of talent and
has pledged to donate all its profits to
victims of the Jan. 17 Los Angeles
earthquake. The event is scheduled for
May 4-7 at the Los Angeles County
Fair & Exposition complex in Pomona,
Calif., a facility not damaged by the
quake.

So far, the acts that have agreed to
perform at Fanfest are Boy Howdy,
Carlene Carter, Mark Chesnutt, Con-
federate Railroad, Faith Hill, Tracy
Lawrence, Sawyer Brown, Ralph

WE THINK WE'LL KEEP HER: How fortunate
country music is to have Mary-Chapin Carpenter! And
vice versa. Each has been a boon to the other. Among its
current practitioners, who but Carpenter could have
brought to country music such a thorough smashing of
stereotypes? And what format except for country had the
openness to embrace an artist that close to its boundaries
and then have the market savvy to elevate her to star-
dom?

To dwell on this happy convergence of circumstances
is not to diminish Carpenter’s astounding talents as a
singer and songwriter. Clearly, she has earned every bit
of the success she now experiences. But there is symbal
as well as substance involved when a Northeastern-born,

Brown University-educated city dweller twice wins the
Country Music Assn.’s female vocalist of the year award
and becomes a platinum-seller in the process.
As the country musie in-
dustry looks increasingly
to an urban or urbanized s
population for its survival,

it urgently needs artists NaShvule
who illustrate the music’s

adaptability and relevance —

to the real world and not to

a fictional, pastoral equiva-

lent. Those who still view

country music as Southern, i
simple-minded, and politi-

cally regressive will find

Carpenter saying no to

these preconceptions at every turn. Without spurning
country’s traditional love of story or its fascination with
tender feelings, Carpenter casts these elements in a vivid,
precise language that neither panders nor condescends.
And in so doing, she speaks with an eloquence that melts
away class and regional differences.

Country has always had its schooled and self-taught in-
telligentsia (Chet Atkins, Kris Kristofferson, Dolly
Parton, and Tom T. Hall come immediately to mind), so
in this regard Carpenter does not stand apart. Nor is she
unique among country's many strong and independent
women. But she is remarkable in her insistence that the
country community—both industry people and fans—ac-
cept her on her own artistic terms. And because we did,
we can now boast that one of our own was featured ap-
provingly in The New York Times Sunday Magazine and
attended Renaissance Weekend with the Clintons. That’s
pretty heady stuff. And it does considerably more to en-
hance country music’s image than did President Nixon's
spinning a yo-yo on the Opry stage.

MAKING THE ROUNDS: Wynonna and Naomi Judd
have split from Ken Stilts, their manager for more than
I a decade. No one is saying what led to the split ... A

Country Feels Lucky To Have Carpenter

Nashville Happily Accepts Singer On Her Own Terms

by Edward Morris

source at RCA confirms that Lorrie Morgan will move
back to the company after a two-year detour to RCA'’s af-
filiated label, BNA Entertainment ... Three cheers and
a round of champagne for the bubbly cover by Twister
Alley of Sonny James' 1956 classic, “Young Love.” It
sounds like a career-starter for the new Mercury group
... The Bellamy Brothers will do a 10-date concert tour
of Germany and Austria May 20-June 5 . . . Mitch Jayne,
formerly of the Dillards, has recorded two volumes of
tales, reminiscences, and jokes called “Stories From
Home.” They are available from Wildstone Audio, St.
Louis, Mo. . . . TNN will tape a 90-minute tribute to mem-
bers of the Country Music Hall Of Fame Feb. 18, at an
invitation-only dinner and concert at the Opryland Hotel.
Performers will include John Anderson, Mary-Chapin
Carpenter, Carlene Carter, Joe Diffie, Emmylou Har-
ris, Randy Scruggs, Shelby Lynne, Marty Stuart, Lor-
rie Morgan, Tanya
Tucker, and Trisha Year-
wood. The special will be
called “An Evening Of
Country Greats.”

MARK YOUR Calendar:
The ninth annual Bobby
Jones Gospel Explosion
will be held Feb. 8-12 at
the Tennessee Performing
Arts Center in Nashville.
More than 60 artists are
scheduled to appear,
including Andrae Crouch, Albertina Walker, John P.
Kee, Yolanda Adams, Jessy Dixon, Reba & Dony, and
the Clark Sisters . . . More than 20 acts can be seen per-
forming in the two-hour NBC-TV special “Hot Country
Jam '94,” Feb. 19 at 9 p.m. Eastern. On the bill are Reba
McEntire, Vince Gill, George Jones, Brooks & Dunn,
Billy Dean, Lorrie Morgan, Doug Stone, Marty Stuart,
Tracy Lawrence, and Faith Hill ... New from the
Greenwood Publishing Group of Westport, Conn., is a
five-volume discography, ‘“The Mercury Labels.” Re-
searched and compiled by Michel Ruppli and Ed No-
vitsky, the reference work lists all recordings made or
issued by Mercury and its subsidiaries (including Blue
Rock, Cumberland, Emarch, Fontana, Limelight, Philips,
Smash, and Wing) from 1945 through 1981.

The Nashville Songwriters Assn. International will
stage its “Unlock Industry Doors In March '94,” March
10-13. Included on the schedule: the 27th annual Song-
writer Achievement Awards dinner, Spring Symposium,
Super Songwriters Showcase, and Music Business Work-
shop ... Jerry Jeff Walker will host his ninth annual
Birthday Weekend in Austin, Texas, March 25-28, An-
choring the event will be a concert featuring the singer/
songwriter and his friends at the Paramount Theatre.

Stanley, Doug Supernaw, Clay
Walker, Trisha Yearwood, and Dwight
Yoakam.

Fanfest may have a difficult time,
however, matching the star power of
Fan Fair, which boasts full-fledged
stage shows by every major country
label.

A poll of the labels revealed that as
of Jan. 31 only one—Atlantic—was
definitely committed to doing a show
for Fanfest. Five record companies—
Arista, Asylum, Curb, Mercury, and
MCA—had elected not to do shows,
and the remainder were still ponder-
ing the question.

Some of the labels did say they
would rent booths at the event. By
Fanfest guidelines, these booths can
be used to display and sell merchan-
dise and to give artists a place to meet
fans and sign autographs.

Fanfest will have 790 booth spaces
available, with rental prices ranging
from $600 each for vendors to $60 each
for noncommercial users such as fan
clubs.

Last October, Fanfest organizers
announced they would donate $10,000
on behalf of each participating label
plus 20% of the gross ticket sales for
a fund to establish a “Country Music
Retirement Home” in Nashville. Fan-
fest president Bob Alexander says the

Fanfest Gears Up For May Show

Profits To Benefit L.A. Quake Victims

offer still holds.

The idea of establishing a retire-
ment home also was brought up at the
January board meeting of the Country
Music Assn., which co-sponsors Fan
Fair with the Grand Ole Opry. Liberty
Records president Jimmy Bowen pro-
posed that the CMA look into ways of
creating such an institution. His pro-
posal was referred to a committee for
study.

In addition to its other financial
commitments, Fanfest has earmarked
10% of its gross to the Academy Of
Country Music, which is helping to se-
cure the talent.

Tickets covering all activities at the
four-day event—including a “Super
Faces Show,” a midway, and a celeb-
rity rodeo—are tagged at $99 each.

Alexander reports that “several
thousand” of the 50,000 patrons the
event aims to attract already have
bought tickets.

To make it easier for artists to be on
hand for Fanfest, its organizers sched-
uled it to start the day after the broad-
cast of the ACM Awards show.

Fan Fair sponsors will not have to
worry this year that ticket-buyers will
defect to Fanfest. The Nashville ex-
travaganza—which will take place
June 6-12—has already sold out its
24,000 capacity.

Canadian Singer MacNeil Touted
With Infomercial, Direct-Mail Set

NASHVILLE—Backers of acclaimed
Canadian singer Rita MacNeil are at-
tempting to break her in the U.S. via
a half-hour TV infomercial that is air-
ing in markets across the country.

The project is being undertaken by
DSI Music of Bel Air, Calif., in league
with Balmur Ltd., MacNeil’s manage-
ment company.

Since making her national Canadian
debut in 1986, MacNeil has won three
Juno awards, including female vocalist
and country female vocalist of the year
honors. In addition, she was twice pro-
claimed the fans’ choice as entertainer
of the year by the Canadian Country
Music Assn. The same organization
also cited her in 1990 and 1991 with its
top-selling album trophy.

MacNeil, who is a native of Cape
Breton Island, Nova Scotia, records in
Canada for Lupins Records, which is
distributed by Virgin-EMI. However,
MacNeil’s albums are not yet distrib-
uted in the U.S.

Instead of selling MacNeil’s existing
seven records, DSI Music compiled a
20-track greatest hits package for di-
rect-mail sales in America. The pack-
age—which includes a 45-minute live
concert video—is priced at $29.95.

Among those who praise or recog-
nize MacNeil on the infomercial are
Garth Brooks, Anne Murray, k.d. lang,
and actor Christopher Plummer. The
program also directly addresses the
personal problems the 48-year-old
MacNeil has surmounted through sing-
ing and songwriting, including “a cleft
palate, a weight problem, and paralyz-
ing shyness.”

DSI introduced the infomercial on
selected cable networks and local tele-
vison stations during the third week of
January.

Balmur VP Tinti Moffat, who works
from the firm's
Nashville office,
says the infomer-
cial is running na-
tionally on the Nos-
talgia Network, the
Inspirational Chan-
nel, Fox, and E!
Entertainment TV.
It also is being
broadcast on major
network affiliates in Fort Myers and
Tampa, Fla.; Paducah, Ky.; Buffalo and
Binghamton, N.Y.; Sacramento and
Stockton, Calif.; Charleston, Hunting-
ton, and Wheeling, W.Va.; Burlington,
Vt.; Spokane, Wash.; Nashville; Peoria,
I1l.; Wichita Falls, Texas; Grand Rap-
ids and Kalamazoo, Mich.; Des Moines,
Iowa; and elsewhere.

“It’'s a bit like a traveling road
show,” Moffat says of placing the info-
mercial. “You find your pockets of suc-
cess, And you continue to add shows as
you sell ... If we find that West Vir-
ginia is a very strong market for [Mac-
Neil}, our plan is to take her in there
to do shows. We also plan to support
the infomercial with [appearances on]
local morning television. We feel that
Rita is a morning-show personality.”

MacNeil represents DSI's second
musical infomercial effort. Last year, it
conducted similar work for Pia Zadora.

EDWARD MORRIS

MacNEIL
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5 | 4 | 4 | 69 | ALANJACKSONA® A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) | 1 42 | 39 [ 39 | 75 | COLLIN RAYE ® epic 4a983/50NY (9.98 EQ/13.98) INTHIS LIFE | 10
6 | 5 | 5 | 18 | GEORGE STRAIT A McA 10907 (10.98/15.98) EASY COME, EASY GO | 2 43 [ 41 | 40 | 69 | LORRIE MORGAN A BNA 66047 (9.98/13.98) WATCHME | 15
1 7 7 | 74 | VINCE GILL A 2 mca 10630 (10.98/15.98) I STILL BELIEVE INYOU | 3 4 | 4 | 46 | 47 | TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15.98) ALIBIS | 5
8 8 8 | 26 | CLAY WALKER @ GIANT 24511/ WARNER BROS. (9.98/15.99) (TR CLAY WALKER | 8 45 | 46 | 51 | 32 | JOHN ANDERSON Bna 66232 (9.98/15.98) SOLID GROUND | 12
ASLEEP AT THE WHEEL
9 6 6 45 | DWIGHT YOAKAM A REPRISE 45241/ WARNER BROS. (10.98/15.98) THIS TIME 4 46 | 42 4] 13 RiRERTYIE (370 (o Teo8) TRIBUTE TO THE MUSIC OF BOB WILLS... 35
10 10 | 13 | 41 | JOE DIFFIE @ EPIC 53002/SONY (9.98 EQ/15.98) HONKY TONK ATTITUDE 10 a7 | 5 | 83 14 | VARIOUS ARTISTS K-TeL 6099 (8.98/14.98) TODAY'S TOP COUNTRY 43
MARY-CHAPIN CARPENTER A
D) 11 | 1 | 83 | MRy by (o od) COME ON COMEON | 6 48 | 43 | 48 | 9 | WYNONNA A > CURB 10529/MCA (10.98/15.98) WYNONNA | 1
12 9 9 49 | BROOKS & DUNN A 2 ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 49 | 47 | 49 | 142 | ALAN JACKSON A 2 aRISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
(13)] 13 | 18 | 38 | LITTLE TEXAS @ waner 8ros. 45276 9.9815.99 BIG TIME | 13 50 | 49 | 4 | 71 | GARTH BROOKS A ° Liscary 08743 (10.9/16.98) THE CHASE | 1
14 | 12 | 12 | 29 | CLINT BLACK A RCA 66239 (10.98/15.98) NOTIMETOKILL | 2 50 | 50 | 50 | 23 | SHENANDOAH rca 66267 (9.96/15.98) UNDER THE KUDZU | 38
CONFEDERATE RAILROAD A ,
GED D |16 |99 || mendireista el CONFEDERATE RAILROAD | 7 52 [ 48 | 47 | 59 | REBA MCENTIRE A 2 McA 10673 (10.98/15.98) IT'S YOUR CALL | 1
16 15 15 | 72 | GEORGE STRAIT A * Mca 10651 110.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 53 | 53 | 54 | 20 | MARTINA MCBRIDE Rrca 66288 (9.98/15.98) E THE WAY THAT | AM 50
NEWD | | | COLLIN RAYE cric 53052/50NY (9.98 £v15.98) EXTREMES | 17 54 | 51 | 52 | 76 | TRAVIS TRITT & warner 8roS. 45048 (10.98/15.98) T-R-0-U-B-LE | 6
JOHN MICHAEL MONTGOMERY A y HN ANDERSON . . EMINOLE WIND 1
18 | 18 | 19 | ¢4 KT es S LIFE'S A DANCE 4 55 | 52 | 53 | 103 | JoO DERSON A BNA 61029 (9.98/13.98) S| 0
19 17 17 32 MARK CHESNUTT @ Mca 10851 (9.98/15.98) ALMOST GOODBYE 6 56 59 51 41 PATTY LOVELESS @ £ric 53236/S0NY (9.98 EQ/15.98) ONLY WHAT | FEEL 13
57 58 | 60 | 151 | VINCE GILL A mca 10140(9.9815.98 POCKET FULL OF GOLD 5
* % * GREATEST GAINER * * % : >
36 | — | 2 | SOUNDTRACK mca 10927 (10.98/16.99) 8 SECONDS | 20 58 | 54 | 56 | 112 | COLLIN RAYE @ epic 47468°50ny (9.98 E0/13.98) (JB) ALL | CAN BE 7
21 16 1 38 | WYNONNAA CURB 10822/MCA (10.98/15.98) TELL ME WHY 1 59 56 58 | 41 | TANYA TUCKER @ LiB:RTY 81367 (10.98/15.98) GREATEST HITS 1990-1992 15
22 | 14 [ 10 | 14 | TRISHA YEARWOOD @ wca 10911 1091598  THE SONG REMEMBERS WHEN | 6 60 [ 55 | 55 | 18 | EMMYLOU HARRIS ASYLUM 61541/ELEKTRA (9.98/15.98) COWGIRL'S PRAYER | 34
23 2 | 21 11 DOUG STONE £pic 5727 1/S0NY (9.98 EQV15.98) MORE LOVE 20 61 68 75 5 SHAWN CAMP REPRISE 45450/WARNER BROS. (9.98/15.98) E SHAWN CAMP 61
24 | 23 | 23 | 177 | GARTH BROOKS A '© LIBERTY 93866 (9.98/13.98) NO FENCES | 1 62 | 70 6 | ANNE MURRAY sgk 27012/ERG (10.98/15.98) CROONIN | 62
DOLLY PARTON, LORETTA LYNN, TAMMY WYNETTE @ 63 | 67 | 65 | 194 | ALAN JACKSON A ARISTA 8623 (8.98/13.98] HERE IN THE REAL WORLD 4
25 a 22 3 COLUMBIA 53414/SONY (10.98 EQ/15.98; HONKY TONK ANGELS 6 : 3 1599
P 64 | 62 68 25 | CHRIS LEDOUX LIBERTY 80892 (10.98/15.98) UNDER THIS OLD HAT 21
* % * PACESETTER * ® % .
2% 38 3 BOY HOWDY curs 77656 (6.98/10.98) E SHE'D GIVE ANYTHING % 65 65 69 4 VARIOUS ARTISTS k-TEL 6068 (7.98/12.98) TODAY'S HIT COUNTRY 24
66 | 64 | 64 | 134 | TRISHA YEARWOOD A McA 10297 (9.98/15.98) TRISHA YEARWOOD 2
21 22 24 47 | SAMMY KERSHAW @ MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART 11
67 60 | 61 | 188 | DOUG STONE A EPIC 45303/SONY (5.98 £Q/9.98) DOUG STONE 12
28 25 25 | 129 | BROOKS & DUNN A 3 ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3
68 71 71 66 RANDY TRAVIS @ WARNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 20
29 [ 26 [ 27 | 41 | TOBY KEITH @ mercury 514421 (9.98 ev1 3.98) (JB TOBY KEITH | 17
69 | 63 | 63 | 36 | TRACY BYRD wmca 10649 9.9815.98 [ TRACYBYRD | 24
0| 24 20 32 | BILLY RAY CYRUS A MERCURY 514758 (10.98 EQ/16.98) IT WON'T BE THE LAST 1
0 | 66 | 59 62 | VINCE GILL Rca61130° (7.98/11.98) | NEVER KNEW LONELY 47
(31)] 30 | 31 | 9 | GEORGE JONES wca 10910 0.921596) RIGH-TECH REDNECK | 30
n 69 | 67 74 | TRISHA YEARWOOD A Mca 10641 (9.98/15.98) HEARTS IN ARMOR 12
32 29 29 19 [ SUZY BOGGUSS LIBERTY 89261 (10.98/15.98) SOMETHING UP MY SLEEVE 27
12 72 70 77 | ALABAMA A RCA 66044 (9.98/15.98) AMERICAN PRIDE 11
33 21 26 16 | ALABAMA Rca 66296 (9.98/15.98) CHEAP SEATS 16
13| 75 | 14| 4 | JEFF FOXWORTHY - YOU MIGHT BE A REDNECK IF 70
34 | 31 | 33 | 12 | FAITH HILL warNER BROS. 45389 9.9%15.98) (IR TAKEMEAS | AM | 31 WARNER BROS. 45314 (9.98/15.98) [38
35 | 32 | 28 | 8 | BILLY RAY CYRUS & 7 mercury 510635 10.98 £av16.98) SOME GAVE ALL | 1 Re-wRy | 54 | DIAMONDRIO® CLOSE TO THE EDGE | 24
36 | 4 32 | 248 | GARTH BROOKS A 5 LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 15 73 | 66 70 | PAM TILLIS @ ARISTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 23
O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indi by a following the symbol. *Asterisk indicates LP is available.

Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit i P

Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

biggest percentage growth.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE ANO RACK
. SALES REPORTS COLLECTED, COMPILED, ANO PROVIOED BY SoundScan

Blllmrd« Tﬂ“ cn"nlw cata'ng Alh“mSTM FOR WEEK ENDING FEBRUARY 12, 1994 IIIII“

1 § I~ k| =X g =

w [} w

= E g S LAA’;.EI.LI ELumazmmsmnaurmc LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE H g 3 g S g %
1 1 PATSY CLINE A * MCA 12* (7.98/12.98) 123 weeks at No. | GREATEST HITS | 143 14 21 VINCE GILL mca 42321 (8.98/13.98) WHEN | CALL YOUR NAME 17
2 2 THE CHARLIE DANIELS BAND A :ric 38795/50NY (7.98 EQ/11.98) A DECADE OF HITS | 143 15 12 | ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE 19
3 3 GEORGE JONES @ tric 40776/S0NY (5.98 EQ/9.98; SUPER BITS | 128 16 | 22 | DWIGHT YOAKAM @ rcprist 25089+ /WARNER 8ROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 95
4 4 GEORGE STRAIT A mca 42035 (7.98/12.98) GREATEST HITS, VOL. 2 143 __17 16 | ALABAMA Rca 61040 (9.98/13.98) GREATEST HITS VOL. 2 6
5 5 CONWAY TWITTY A Mca 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY | 32 18 | 23 | WILLIE NELSON A ° COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS 20
6 6 REBA MCENTIRE A mca 4979+ (7.98/12.98) GREATEST HITS | 141 | 19 | 19 | RAY STEVENS @ Mca 5918 (4.98/11.98) GREATEST HITS | 82
1 7 THE JUDDS A ? CURB 8318/RCA (9.98/15.98) GREATEST HITS | 26 2 15 | RAY STEVENS curs 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 76
8 8 DOUG STONE tric 47357 (5.98 £0/9.98) | THOUGHT IT WAS YOU 20 21 14 DOLLY PARTON A Rca 4422+ (7.98/11.98) GREATEST HITS 115
9 10 | DAVID ALLAN COE coLuMBIA 35627/SONY (5.98 E¥9.98) GREATEST HITS | 49 22 | 18 | K.D. LANG SIRE 25724/ WARNER BROS. (9.98/13.98) SHADOWLAND 6
10 9 GEORGE STRAIT A © Mca 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 141 | 23 | — | KEITH WHITLEY rca 52277 9.98/13.98) GREATEST HITS 5
11 13 | ALABAMA A3 reca 7170- (9.98/13.98) GREATEST HITS | 142 24 | — | THE JUDDS curs 6101&/RCA (9.98/13.98) GREATEST HITS VOL. lI 5
12 11 | VINCE GILL @ rca 9814 (4.98/9.98) BEST OF VINCE GILL | 141 25 | 17 | WAYLON JENNINGS A * rca 3378° (8.98) GREATESTHITS | 29
13 | 20 | MARY-CHAPIN CARPENTER COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART | 20 Catalog albums are older titles which are registering significant sales. © 1994, Billboard/BP1 Communications and SoundScan, Inc.
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by Lynn Shults

HOLDING THE NO. 1 position for the second consecutive week on the
Hot Country Singles & Tracks chart is “I Swear” by John Michael Mont-
gomery. Two must be Montgomery’s lucky number; his latest album re-
lease, “Kickin' It Up,” debuts at No. 1 on the Top Country Albums chart,
giving Montgomery two No. 1s in the same week. “Kickin' It Up” also de-
buts at No. 3 on The Billboard 200. Montgomery, producer Scott Hen-
dricks, Atlantic Records president Rick Blackburn, and the Atlantic staff
will receive most of the accolades for this outstanding achievement—and
deservedly so. However, there are a couple of others that must be acknowl-
edged. They are Gary Baker and Frank Myers, the co-writers of “I
Swear.” They are also the writers of the current Alabama single,
“T.L.C.A.S.A.P” (16-14). Baker lives in Sheffield, Ala., and Myers resides
north of Nashville, near the community of Gallatin. With their recent suc-
cesses, changes also are taking place in their personal lives. Baker is look-
ing into moving to the Nashville area, and they are in the process of becom-
ing a recording duo. Myers says, “We are working on a duo project. We
have already cut five songs and we have some label interest. It’s pretty hot.”

THE MOST ACTIVE SINGLE of the week is “If The Good Die Young”
(64-50) by Tracy Lawrence, followed by “Words By Heart” (54-43) by Billy
Ray Cyrus; “Standing Outside The Fire” (26-18) by Garth Brooks; “Better
Your Heart Than Mine” (65-54) by Trisha Yearwood; “Indian Outlaw” (51-
47) by Tim McGraw; “Red And Rio Grande” (61-55) by Doug Supernaw;
“I Just Wanted You To Know” (9-8) by Mark Chesnutt; “Take It Easy”
(40-33) by Travis Tritt; “My Love” (38-31) by Little Texas; and “Life #9”
(32-26) by Martina McBride.

THERE ARE TWO DEBUTS on the Top Country Albums chart: “Kickin’
It Up” (debut-1) by John Michael Montgomery and “Extremes” (debut-
17) by Collin Raye. The Greatest Gainer award for the largest increase
in retail unit sales goes to “8 Seconds” (36-20), the motion picture sound-
track featuring performances by various artists. The week’s Pacesetter
award for the greatest percentage increase goes to “She’d Give Anything”
(28-26) by Boy Howdy. Albums also registering significant gains are “Come
On Come On" (11-11) by Mary-Chapin Carpenter; “High-Tech Redneck”
(30-31) by George Jones; and “Big Time” (13-13) by Little Texas.

THE COMBINATION OF BDS and SoundScan is affecting many differ-
ent areas of the music industry. These two systems for gathering informa-
tion provide the record and radio industries with valuable management
tools and help Billboard print reliable charts. More radio people are now
paying attention to the album charts in Billboard as well as sales data in
their markets. The tracking of “I Swear,” by John Michael Montgomery,
and his new album, “Kickin' It Up,” are excellent examples of how these
hi-tech systems complement each other. BDS information has tracked the
single’s continued growth in airplay. Now, SoundScan data will track the
corresponding album sales from more than 12,000 retail outlets. It will be
interesting to see how many weeks “I Swear” and “Kickin' It Up” will hold
the No. 1 positions on Billboard's Hot Country Singles & Tracks and Top
Country Albums charts.

ARTISTS & MUSI

Coun’rry

Miller To Back Brooks & Dunn Tour

NASHVILLE—Miller Lite will spon-
sor a tour of about 100 dates this year
for Arista Records’
Brooks & Dunn. To
be called “The
Electric  Rodeo
Tour,” the trek will
begin Feb. 16 in
Las Cruces, N.M.

In addition to _
having concert tie- [ .
ins, the beer com-  BROOKS & DUNN
pany also will fea-
ture the multiplatinum duo in a number
of advertising and promotional pro-
grams.

Several opening acts will be used
during the tour, but RCA’s Aaron Tip-
pin and Mercury’s Toby Keith will be

TNN Music City News
Awards Nominations

NASHVILLE—Vince Gill, Alan
Jackson, and Reba McEntire are in
the running for six honors each at the
TNN Musie City News Country
Awards show. The show will air live
June 6 on TNN. Here is a complete

list of nominees:

Entertainer of the year: Garth Brooks, Vince Gil,
Alan Jackson, Reba McEntire, George Strait.

Male artist: Billy Ray Cyrus, Gill, Jackson, Strait,
Ricky Van Shelton.

Female artist: McEntire, Lorrie Morgan, Tanya
Tucker, Wynonna, Trisha Yearwood.

Vocal duo: Bellamy Brothers, Brooks & Dunn,
Brother Phelps, Darryl & Don Ellis, and Sweethearts
Of The Rodeo.

Vocal group: Forester Sisters, Matthews Wright
& King, Oak Ridge Boys, the Statlers, the Whites,

Vocal band: Alabama, Confederate Railroad, Lit-
tle Texas, Diamond Rio, Sawyer Brown.

Star of tomorrow: Cyrus, Mark Chesnutt, Sammy
Kershaw, .John Michael Montgomery, Aaron Tippin.

Instrumentalist: Chet Atkins, Gill, Mark
0'Connor, Marty Stuart, Steve Wariner.

Vocal collaboration: Clint Black & Wynonna,
Jackson & Keith Whitley, McEntire & Linda Davis,
McEntire & Gill, Dolly Parton, Loretta Lynn &
Tammy Wynette.

Video: "Chattahoochee,” Jackson; “Does He Love
You,” McEntire & Davis; “I Don't Call Him Daddy,”
Doug Supernaw; “One More Last Chance,” Gill; “Still
Got A Couple Of Good Years Left,” Van Shelton.

Album: “A Bridge I Didn't Burn,” Van Shelton; “A
.ot About Livin' (And A Little About Love),” Jack-
son; “Common Thread: Songs Of The Eagles,” vari-
ous artists; “Easy Come, Easy Go,” Strait; “Honky
Tonk Angels,” Lynn, Parton, Wynette.

Single: “Chattahoochee,” Jackson; “Does He Love
You,” McEntire & Davis; “I Love The Way You Love
Me,” Montgomery; “One More Last Chance,” Gill;
“What Part Of No,” Morgan,

Comedian: Jerry Clower, Jeff Foxworthy, Geez-
inslaw Brothers, Lewis Grizzard, Ray Stevens,

Christian country artist: Cumberland Boys, Bar-
bara Fairchild, Susie Luchsinger, Paul (verstreet,
Ricky Skaggs.

mainstays, according to a Brooks &
Dunn publicist. This is the first time
Miller Lite has affiliated itself with
Brooks & Dunn, and the first tour the
duo will headline.

Concerts scheduled in Las Vegas
and Sacramento, Calif., for late Fe-
bruary have already sold out. The two
will be back in Nashville March 3 to
star in the Country Radio Seminar’s
Super Faces Show.

Part of the sponsorship arrange-
ment calls for the duo to make two TV

commercials for Miller. One will fea-
ture the current single, “Rock My
World (Little Country Girl),” and will
use scenes from the companion music
video. The other will be a “Think When
You Drink” spot. Both commercials
were produced by Leo Burnett USA.

The act also will appear in radio
spots, on billboards, and in a variety of
printed promotional material.

The duo is booked by Rick Shipp at
the William Morris Agency.

EDWARD MORRIS
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COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist
54 BETTER YOUR HEART THAN MINE (Sister Elisabeth,

Belle, BMi/August Wind, BMI/Longitude, BMI) HL/WBM/
CPP

BMI/Sluggo Songs, BMI) 46 HIGH TECH REONECK (MCA, ASCAP/Sold For A Song,
35 THE BOYS & ME (Travelin' Zoo, ASCAP/Beginner, CAPAC/Brother Bart, BMI/Coburn, BMI) HL
ASCAP) WBM 71 HILLBILLY JITTERS (Colgems-EMI,  ASCAP/Mike
57 THE CALL OF THE WILD (Acuff-Rose, BMI/Songs Of Henderson, ASCAP/Sony Tree, BMI)
PolyGram, BMI/Bantry Bay, BMI) HL/CPP 68 HONKY TONK CROWD (Songs Of PolyGram, BMI/Tubb's
49 CONFESSIN' MY LOVE (August Wind, BMI/Longitude, Bus, BMI)
BMI/All Over Town, BMI/Tree, BMI/New Wolf, BMI) HL/ 63 HONKY TONK SUPERMAN (Acuff-Rose, BMI)
WBM 37 | CAN'T REACH HER ANYMORE (Ray Stevens, BMI/
66 DESPERADO (Cass County, ASCAP/Red Cloud, ASCAP) Grand Avenue, ASCAP)
WBM 62 | CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass County,
59 THE DEVIL COMES BACK TO GEORGIA (Cabin Fever, ASCAP/Red Cloud, ASCAP) WBM
BMI) WBM 6 I'D LIKE TO HAVE THAT ONE BACK (Music Corp. Of
41 DRIVIN' AND CRYIN' (Great Cumberland, BMI/Diamond Amersica, BMI/Hidden Harbor, BMI/Dabi Lu, BMI/Katie
Struck, BMI/Patenrick, BMi/United Entertainment, BMI} Walker, BMI/0-Tex, BMI) HL
CPP 39 1 DON'T CALL HIM DADDY (Englishtown, ASCAP)
52 FOR YOUR LOVE (Sony, BMI/Eiffe! Tower, BMI) HL 74 IF BUBBA CAN DANCE (1 CAN TOO) (Sugar Bend, BMI/
22 GOODBYE SAYS IT ALL (BMG, ASCAP/Little Beagle, Polygram, ASCAP/Ranger Bob, ASCAP)
ASCAP/Five Bar-B, ASCAP/Bobby Fischer, ASCAP/ 34 IF (T WASN'T FOR HER | WOULDN'T HAVE YOU (Songs
House On Fire, ASCAP) HL Of PolyGram, BMI) HL
70 GOOD GIRLS GO TO HEAVEN (Of Music, ASCAP/Sony 50 (F THE GOOD DIE YOUNG (Sony Tree, BMI/AImo,
Cross Keys, ASCAP) HL ASCAP)
15 HE THINKS WE'LL KEEP HER (EMI April, ASCAP/ 8 | JUST WANTED YOU TO KNOW (Warner-Tamerlane,
Getarealjob, ASCAP/Don Schlitz, ASCAP/AImo, ASCAP) BMI/Patrick Joseph, BMI/Sony Cross Keys, ASCAP/Miss
HL Dot, ASCAP) HL/WBM
10 HEY CINDERELLA (Famous, BMI/Loyal Dutchess, BMI/ 56 | LOVE YOU "CAUSE | WANT T0 (Tortured Artist, ASCAP/

Warner-Tameriane, BMI/Patrick Joseph, BMI/Maria

Sony Cross Keys, ASCAP/Polygram, ASCAP/St. Julien,

ASCAP)
30 I'M HOLOING MY OWN (Pookie Bear, ASCAP/Bug
ASCAP)

47 INOIAN OUTLAW (Edge 0° Woods, ASCAP/Tommy
Barnes, ASCAP/Great Cumberland, BMI/Acufi-Rose,
Ml

25 | NEVER KNEW LOVE (Sony Cross Keys, ASCAP/
Wonderland, BMI/Will Robi BMI) HL

64 IN MY NEXT LIFE (lrving, BMI/Haldsmlch BMI)

32 1S IT OVER YET (Nocturnal Eclipse, BMI) HL

1 | SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP)
WBM

13 V'VE GOT IT MAOE (Irving, BMI/Hardscratch, BMI) CPP

23 | WANT TO BE LOVED LIKE THAT (Sony Tree, BMI/
Warner-Tamerlane, BMI) HL

5 JONN OEERE GREEN (EMI Blackwood, BMI/Linde

Manor, BMI) WBM

45 KISS ME, I'M GONE (Songs Of PolyGram, BMI/Tubb's
Bus, BMi/Little Big Town, BMI/American Made, BMI) HL

73 LET'S GO SPEND YOUR MONEY HONEY (Songs Of
PolyGram, BMI/Seven Angels, BMI/Rosker, BMI) HL

26 LIFE #9 (Songs Of PolyGram, BMI/Seven Angels, BMI)
HL

3 A LITTLE LESS TALK AND A LOT MORE ACTION

(Sheddhouse, ASCAP/Polygram, ASCAP/Millhouse, BMI/
Songs Of PolyGram, BMI) HL

12 LIVE UNTIL | DIE (Linda Cobb, BMI/Us Four, BMI/Lori
Jayne, BMI)

31 MY LOVE (Square West, ASCAP/Howlin’ Hits, ASCAP/
Edge 0' Woods, ASCAP/Taguchi, ASCAP) CPP

19 NO DOUBT ABOUT IT (All Over Town, BMI/Sony Tree,
BMI/New Wolf, BMI/Love This Town, ASCAP) WBM/HL

29 NO MORE CRYIN' (Songs Of PolyGram, BMI/Songs Of
McRide, BMI/Warner-Tamerlane, BMI/Hellmaymen,
BMI) WBM/HL

58 PIECE OF MY HEART (Unichappell, BMI/Web IV, BMI)

55 RED AND RIO GRANOE (J-Keys, ASCAP/Supernaw,
ASCAP)

11 ROCK MY WORLO (LITTLE COUNTRY GIRL) (Sneaky
Moon, BMI/August Wind, BMI/Longitude, BMI/Steve
0'Brien, BMI) WBM

21 SAWMILL ROAD (Sony Tree, BMI/Sony Cross Keys,
ASCAP/Music Corp. Of America, BMI/Dan Truman, BMI)
Hl

4 SHE'D GIVE ANYTHING (Farren Curtis, BMI/Mike Curb,
BMI/August Wind. BMI/Alberta’s Paw, BMI/Longitude,,
BMI/Curbsongs, ASCAP/Farrenuff, ASCAP/Full Keel,
ASCAP) WBM

60 SHE LOVES TO HEAR ME ROCK (Coburn, BMI)

28 SHE NEVER CRIEO (Tom Collins, BMI/Young World,
BMI/Songs Of PolyGram, BMI) HL/CPP

51 (S:ONEBODV NEW (Ensign, BMI/Famous, ASCAP) HL/

PP

61 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE
DREAMING) (Foreshadow, BMI)

65 SOMEWHERE IN BETWEEN (Aimo, ASCAP/Hayes
Street,  ASCAP/Allen  Shumblin,  ASCAP/Warner-
Tameriane, BMI/Minnesota Man, BMI)

38 THE SONG REMEMBERS WHEN (Careers-BMG, BMI/
Hugh Prestwood, BMI) HL

44 SOON (Miss Pammy's, ASCAP/Wood Newton, ASCAP/
Himownself's, ASCAP/AMR, ASCAP/Sierra Home,
ASCAP)

18 STANDING OUTSIDE THE FIRE (Cntenon, ASCAP/
Escudilla. ASCAP/Major Bob, ASCAP/No Fences, ASCAP)

PP

2 STATE OF MINO (Wordy, ASCAP) CPP

48 STONE COLD COUNTRY (Nocturnal Echpse, BMI/Union
County, BMI/BrahmSongs & Careers-BMG, BMI) HL

33 TAKE IT EASY (Swallow Turn, ASCAP/Sun City, ASCAP)

weM

15 TEQUILA SUNRISE (Cass County, ASCAP/Red Cloud,
ASCAP) WBM

69 THANKS TO YOU (Fourth Floor, ASCAP/Hot Kitchen,
ASCAP)

17 THAT'S MY STORY (Songs Of PolyGram, BMI/Lee Roy

20
14

16
36

9
53
42
27
214
LX}

67

-~

Parnell, BMI/Millhouse, BMI/Ashwords, BMI) HL

THEY ASKED ABOUT YOU (Starstruck Angel, BMI/Bill
And Kim Nash, BMI/Young World, BMI)

TLC ASAP, (Zomba, ASCAP/Oixie Stars, ASCAP/
Josh-Nick, ASCAP) HL/CPP

TRYIN' TO GET OVER YOU (Benefit, BMI) WBM

WE DON'T HAVE T0 DO THIS (BMG Songs, ASCAP/Gary
Burr, ASCAP/MCA, ASCAP) HL

WE JUST DISAGREE (EMI Blackwood, BMI/Bruiser,
BMI) HL

WERE YOU REALLY LIVIN' (Gum Island Enterprises,
BMI)

WHAT A CRYING SHAME (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) HL
WHERE WAS | (Sony Tree, BMI/MCA, ASCAP/Gary Burr,
ASCAP) HL

(WHO SAYS) YOU CAN'T HAVE IT ALL (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Sony Cross Keys. ASCAP)
WILD ONE (Howe Sound, BM{/Daniel The Dog, ASCAP/
Warner-Tamerlane, BMI/Reynsong, BMI) WBM/HL
WORDS BY HEART (Englishtown, BMI/Warner-
Tamerlane, BMI) WBM

WORTH EVERY MILE (Sony Tree, BMI/Post Oak, BMI)
HL

YOUR LOVE AMAZES ME (Gila Monster, SESAC/Great
Cumberland, BMI/Diamond Struck, BMI)

YOU WILL (EMI Blackwood, BMI/Egypt Hollow. BMI/My
Choy, BMI/With Any Luck, BM) WBM
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‘Acustico’ Has Warner Thrllled To The Gil

WARNER PLUGS UNPLUGGED
Gil: It looks as if Warner is pulling out
the stops to get Gilberto Gil’s first
acoustic effort out on the international
streets. The album, entitled “Aciis-
tico,” was cut Jan. 18 as part of an
“Unplugged” special for MTV Brasil,
which will air the performance March
10 in Brazil. Five days later, Warner
Brasil is slated to ship the album ver-
sion of the show.

Later that month, Atlantic Jazz is to
release the record in the U.S., with
Warner Germany doing likewise for
the European market. A 90-minute
video of Gil's acoustic set is expected to
be distributed internationally.

“People asked me if it was time to re-
lease an acoustic album already, but I
was born unplugged,” said Gil, exhibit-
ing the good humor he maintained
throughout the friendly, 3%-hour tap-
ing. Gil and his crack supporting quar-
tet, led by guitarist Celso Fonseca and
bassist Artur Maia, performed 25
songs, including two previously unre-
corded numbers: “Chiquinho Aze-
vedo,” a tribute to Gil's former drum-
mer, and “Figura Retorica,” composed
by Gil during his political exile with
Caetano Veloso in London at the be-
ginning of the "70s.

Gil also rendered superb acoustic
takes of his classics—*“Palco,”
“Realce,” “Super Homem—aA Cancdo,”
and “Domingo No Parque”—while
transfiguring songs of noted compos-
ers such as Stevie Wonder, whose elec-
tronically dense “The Secret Life Of
Plants” was transformed by Gil into a
fluid samba.

COSTA NETTO DEBUTS DABLIU:
José Carlos Costa Netto, perhaps best
known in Brazil as an attorney special-
izing in authors’ rights, had been try-
ing for some time to start up his own
production company.

Several years back, Costa Netto
created the project Via Paulista, which
featured concerts by artists who previ-
ously had never worked together. The
performances were recorded for three
Sony Brasil releases that had
little commercial impact.

From that experience, Costa Netto
says, “I discovered that you have to
control the production and promotion,
if you want your album to [succeed).”
With that in mind, Costa Netto has
formed his own imprint, Dabliu, which
he hopes will create an audience for the
country's lesser-known talent. The la-
bel will be distributed by Continental.

Under the deal, Costa Netto re-
ceived a spartan $10,000 for each al-
bum and is responsible for the entire
production, including artists' contracts
and jacket artwork, plus promotion of
the record in Séo Paulo, Rio de Janerio,
and Salvador.

Costa Netto says the average cost of
launching an album in Brazil is $70,000,
adding that “this is a cheaper way to
[ensure] that creative artists are able
to record.” Dabliu’s first three releases
feature work by long-forgotten samba/
rock pioneer Bebeto, Bahian singer Si-
mone Moreno, and composer Vicente
Barreto.

AROITND THE HORN: Elektra
Nonesuch is planning to release the
splendid “Tropicalia 2,” by Gilberto
Gil and Caetano Veloso, sometime in
late March or early April ... U.S. rock
act Aerosmith performed Jan. 17 at

by John Lannert

Vélez stadium in Buenos Aires, where
30,000 fans showed up to cheer on the
Boston bunch and sing old Zep tunes
along with Aerosmith’s opening act,
Robert Plant ... Colombian vallenato
sensation Carlos Vives has signed with
PolyGram Mexico, which plans a Latin
American/Spanish release of his album
“Clasicas De La Provincia” by late
February ... EMI Mexico seems to be
venturing back into the Mexican rock
market with the release of the self-ti-
tled album by newly signed rock act
Victimas Del Doctor Cerebro. The
record was produced by Jorge “La

Chiquis” Amaro and Fobia band
member Ihaki “Purrim” Vazquez

. PolyGram Brasil has just shipped
“Coisas Do Brasil” by Leila Pinheiro.
The album features well-known mate-
rial from Jorge Ben Jor, Chico Buar-
que de Hollanda, Vinicius de Mo-
raes, plus two new songs
(“Sambadouro” and ‘“Acalanto’) by
Ivan Lins. Lins will kick off a six-day
stint Tuesday (8) at the Blue Note in
New York ... Emanuel Ortega, the
16-year-old son of '60s and "70s idol Pa-
lito Ortega, has hit gold (30,000 units)
with his self-titled debut for Sony
Argentina. The elder Ortega is now
governor of Tucumdn state. La Por-
tuaria’s latest album, “Devorador De
Corazones” (EMI Argentina), also has
struck gold in Argentina.

THE SONY SAMBA: Sony Brasil has
just released “Escolas De Samba-
(Continued on next page)
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Arista Commits To Tejano’s Growth

B BY RAMIRO BURR

SAN ANTONIO—During their Jan. 27
press conference here, officials at
Arista/Texas promised to expand Te-
jano music’s commercial potential
without sacrificing the genre’s artistic
integrity.

“We came to Texas to promote re-
gional music, and we feel Tejano is the
most compelling music today,” said
Cameron Randle, VP of Arista/Texas,
Arista Nashville’s recently formed,
Austin, Texas-based division. “We
want to help expand Tejano [by estab-
lishing] the commerecial integrity of a
major-label recording while maintain-
ing the unique and genuine quality of
the art form.”

Announced as signings to Arista/

Texas’ initial ros-
ter were two-time
Grammy winner
and noted con-
junto accordionist
Flaco Jiménez and
fellow Grammy
awardee Freddy
Fender—both late
of the Texas Tor-
nados—plus Joel Nava, La Diferenzia,
and San Antonio newcomer Rick
Orozco.

Nava is country/Tex-Mex singer
from Beeville, a tiny town in south
Texas. La Diferenzia is a Tejano outfit
that recently recorded for Tejano im-
print Manny Records, while the 20-
year-old Orozco impressed label brass
with his self-produced demo tape.

4

JIMENEZ

LATIN NOTAS

(Continued from precediong page)

Enredos,” a mammoth 10-CD retro-
spective containing the 10 principal
“samba-enredos,” or Carnaval themes,
of the 10 largest Rio de Janeiro samba
schools. The “samba-enredo” first ap-
peared in the '30s as a theme to a
samba school parade, and always fo-
cuses on some aspect of Brazil's past or
present sociopolitical environment.
The compendium was produced by vet-
eran samba producer and mouth harp-

ist Rildo Hora, and boasts perform-
ances from Joao Bosco, Beth
Carvalho, Martinho da Vila, Zezé
Mota, Roberto Ribeiro, and Ne-
guinho da Beija-Flor.

Assistance in preparing this col-
umn waus provided by Enor Paiano in
Sdo Punlo, Brazil, Marcelo Ferndndez
Bitar in Buenos Aires, and Ricardo
Garciadiego in Mexico City.

While all five artists, who were intro-
duced at the press conference, were
signed to multiyear contracts, Arista
Nashville president Tim Dubois de-
clined to reveal details of the deals.

“We can’t say how much we’ll pay for
each album; it'll vary with the artists,”
said Dubois. ‘“We
are making a seri-
ous financial com-
mitment and
bringing in the tal-
ent and resources
of [parent com-
pany] BMG and
BMG Distribu-
tion. I can tell you
that we are here to
stay.”

In an interview after the press con-
ference, Randle said that despite the
brisk pace of Tejano music’s expansion
since 1990, Arista/Texas will be me-
thodical and deliberate in the develop-
ment of the label.

“I think sometimes that enormous
growth is not to the benefit of [Tejano]
music,” said Randle. “Sometimes it’s
better to gradually grow in modera-
tion. It means people are actually get-
ting the substance of the music, rather
than responding to the trend. It would
be a mistake to try to make the growth
conform to a time frame, meaning that
a certain number of records have to be
sold within a certain time.”

FENDER

Warner Music
Int’| Staffers
Gather In N.Y.

NEW YORK—Warner Music Intl.
held its Latin American Marketing
Meeting Jan. 10-12 at the Mack-
lowe Conference Center here. At-
tended by 36 delegates from the
company’s affiliates and licensees
in North and South America, the
confab also featured product pres-
entations from all affiliates, as well
as promotional appearances from
recording artists Ilse, La Unién,
and Fabiana Cantilo. Warner Mu-
sic Argentina and Warner Music
Mexico were given the inaugural
Bravo Award, a kudo earned by
maintaining three albums in the
top five positions on a nationally
recognized chart for one month or
longer.

Andre Midani, center, WM! VP Latin
America, welcomes Cynthia Leu, left,
VP international, Elektra Entertainment,
and Fran Lichtman, VP international,
Atlantic Records.

Chatting with Warner Music Argentina artist Fabiana Cantilo, left, are Cuca
Escuardo, WM Argentina head of international; Sire Records president Seymour
Stein; and Mark Kamins, Sire A&R associate.

Warner Music Mexico staffers display the label's Bravo Award. Shown, from left,
are Maribel Schumacher, WM director of marketing, Latin America; Leonor
Villanueva, executive director, WM Mexico; Gerardo Vergara, domestic label
manager, WM Mexico; lIse, recording artist for WM Mexico; Alfonso Larriva,
marketing manager, WM Mexico; Lizzy Cancino, product manager, WM Mexico;
and Mauricio Abaroa, A&R manager, WM Mexico.

Warner Music Spain group La Union socialized with delegates. Pictured, from left,
are lead vocalist Rafa Sanchez; Cristian Livingstone, label manager, WM Chile;
bassist Luis Bolin; Yann Barbot, international manager, WM Spain; and lead guitarist

Mario Martinez.
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KEEPING o~ =¥
SCORE

by Is Horowitz

R&A: Scoteh composer James MacMillan has been
signed to an exclusive (first-recording) contract by BMG
Classics’ new Catalyst label. It's the most recent exam-
ple of the increased stress that some label A&R chiefs
are placing on the "R,” rather than the “A,” in their job
descriptions.

Already recorded under the deal, for future release,
are two MacMillan theater pieces, “Busqueda” and “Visi-
tatio Sepulchri.” They were taped by the Scottish
Chamber Orchestra, led by Ivor Bolton. Set for later
studio attention are two concertos, “Berserking” for pi-
ano and “Epiclesis” for trumpet. as well as “Sowetan
Spring,” a piece for wind ensemble.

Several MacMillan works were featured in the debut
Catalyst release last fall.

CONI)UCTING PROMOTION: Philips is putting more
muscle behind Semyon Bychkov, with a cluster of new
releases tied promotionally to a March U.S. tour by the
conductor and his Orchestre de Paris.

Due at retail before the end of February are their re-
cordings of Tchaikovsky's “Eugene Onegin,” Berlioz's
“Symphonie fantastique,” and a program of Ravel chest-
nuts including “Bolero,” a “Daphnis et Chloe” suite, and
the “Rapsodie espagnole.” Set for March release is Du-
tilleux's Symphony No. 2, and in April comes Proko-
fiev's “Alexander Nevsky.”

Meanwhile, says Costa Pilavachi, Philips’ A&R chief,
sessions with Bychkov and the orchestra have heen
booked in March for an all-Berio dise, including his Sin-
fonia, “Canticum Novissmi” and “Testamenti Roman I1.”

And in August they are due to record a Stravinsky pro-
gram pairing “Sacre du Printemps” with “Les Noces.”

QUICK TURNAROUND: Argo has recorded Michael
Nyman's Piano Concerto, portions of which he adapted
for the soundtrack of the hit Jane Campion movie “The
Piano.” The rush project was taped early in January by
pianist Kathryn Stott and the Royal Philharmenic,
conducted by Nyman. The concerto is coupled with the
composer’s “MGV (musique a grande vitesse),” played
by the Michael Nyman Band. The disc is due out in April.

An initial edition, limited to 20,000 copies, will include
a free CD sampler of excerpts from recent and upcoming
dises of contemporary music on Argo.

ABSOLU’I‘ CONCERTQO, the series of annual concerts
featuring contemporary American music, marks its fifth
anniversary March 30 with a concert at New York's
Avery Fisher Hall featuring two compositions commis-
sioned by the vodka company.

Lawrence Leighton Smith will conduct the New Jer-
sey Symphony in the commissioned works—William
Thomas McKinley’s “Lightning,” and a piano concerto
by Richard Danielpour. Recent works by Jose Sere-
brier and William Bolcom also will be heard.

Proceeds from this year's event will benefit the Har-
lem School of the Arts. Production is by Ettore Stratta
and Pat Philips.

ENVIRON MENTALLY SOUND: EcoClassics carries
its ecological concerns even to the use of soy- and corn-
based inks on the recycled and recyelable paperboard
that encases its CDs. No jewel boxes here.

The label has just released the first album in a proj-
ected complete cyele of the Beethoven quartets by the
Muir Quartet. The ensemble, which formerly recorded
for Angel, takes its name from naturalist/explorer John
Muir. Its cellist, Michael Reynolds, formed EcoClassics
in 1992, All net profits from record sales go to environ-
mental and conservation organizations. Distributor is
SILO/Alcazar in Waterbury, Vt.

Jeyy
BILUE
NOTES

by Jeff Levenson

GREAT. BUT WHO'S PLAYING? Details regarding
that PolyGram blowout celebrating Verve's 50 vears in
the bigs, scheduled for April 6 at Carnegie Hall, are start-
ing to dribble in. The artists scheduled to grace the gala,
however, have not been announced. (Something having to
do with terms and signatures.) Here’s what we do know:
Verve founder Norman Granz will be saluted; the con-
cert will be a benefit for Carnegie Hall's “Jazzed” educa-
tion program for high school students; it will be taped,
then broadcast on PBS as part of the “Great Perform-
ances” series; it will be directed—musically, that is—by
Don Sickler. Can we expect the Betty Carters, Joe llen-
dersons, Hank Joneses, and Shirley Horns of the cur-
rent roster to take their turns saluting the label that puts
dinner rolls in their pockets? One fan, at least, hopes so.

MORF For now, PolyGram has just finished recor (lmg
Roy Hargrove’s label debut. Scheduled for release in
May, the album features the fiery trumpeter squaring off
against tenor titans .Joe Henderson, Stanley Turrentine,
Branford Marsalis, Joshua Redman, and Johnny Grif-
fin. Young Roy, it seems, has not wasted time selecting
the company he hopes to keep.

A PARTING SHOT: The last of Mario Bauza's three
albums for Messidor is about to be issued. You may know
that Bauza, the man who created Afro-Cuban jazz, died
in July. His “944 Columbus,” named for the address in
New York where he lived for better than half a century,

was recorded a mere two months before he exited. It com-
pleted the trey that put Bauza back on the block—though
he never really left, as his album title tells us.

FRE EDOM’'S RING: Philadelphia, which gets into this
President’s Day stuff hot and heavy each year, has an-
nounced its lineup for the sixth annual blowout commem-
orating jazzbos Abe Lincoln and George Washington. (Ri-
diculous record collections, those dudes.) This year's
Presidential juzz fest, slated for Feb. 17-21 and sponsored
by the region’s PECO energy company, features Mario
Bauza’s band paying tribute to its fallen leader, as well
as Dorothy Donegan, Slide Hampton & the Jazzmas-
ters, Hugh Masekela, Milt Jackson, and others, as well
as workshops, brunches, vespers, poetry readings, and re-
lated jazz happenings.

FAM 5 (What's your name ... What's your name ...
What's .. .): Has anyone noticed how the mainstream
press has finally discovered jazz as
editorial coverage? A few weeks back, The New York
Times Magazine ran a feature profile on clarinetist Don
Byron (“An Anomaly For The Ages: Dreadlocked Black
Man Plays Klezmer With Conviction™), and New York
magazine profiled Joshua Redman (“Straight A’s At
Harvard And Still He Wants To Play Jazz"). Are we plea-
sed with this devise-a-hook journalism aimed at placing
jazz on the fast track leading to that greatest of media-
age rewards: a guest shot on “Oprah”? Yep. Beats wal-
lowing in obscurity for a living.

THE RISE OF MINI-COMM (Or All The Hero Wor-
ship That'’s Fit To Print): Amazing how many artists are
the subjects of newsletters designed to satisfy their devo-
tees’ thirst for information. Among these (living and
dead) whose life stories are now available by post: Bill
Evans, Marvin Stamm, Gary Burton, Spyro Gyra,
Clark Terry, Art Pepper, and Al Cohn. For those pub-
lishing these periodicals, file under Labors Of Love.

a subject worthy of
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Compiled from a national sample of retait store and rack sales reports collected, compiled, and provded by

ARTIST

THIS
WEEK
LAST
WEEK
WKS.

S LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

TITLE

* & & HOT SHOT DEBUT/NO. 1 * & &

@ NEW} MICHAEL NYMAN VIRGIN 88774 (10.98/15.98) 1 wkatl THE PIANO
% & * GREATEST GAINER #* & %
3 8 GERSHWIN NONESUCH 79287 (10.98/15.98) GERSHWIN PLAYS GERSHWIN

% 2 5 WILLIAMS/PERLMAN MCA 10969 (11.98/17.98) SCHINDLER'S LIST
4 1 2 VARIOUS ARTISTS MADACY 0330 (4.98/5.98) ROMANTIC CLASSICS
5 4 177 | CARR/DOM/PAV A LONDON 430433 (10.98 EQ/15.98) IN CONCERT

@ NEW)> | LONDON SYMPHONY ORCH. ANGEL 55093 (10.98/15.98) SHADOWLANDS
7 5 8 FRANK ZAPPA BARKING PUMPKIN 71600/RHINO (10.98/16.98)  YELLOW SHARK
8 6 12 TALLIN CHAMBER (KALJUSTE) ECM 20003 (10 98/15.98) PART: TE DEUM
9 7 91 UPSHAW/ZINMAN NONESUCH 79282 (10.97/15.97)  GORECKI: SYMPH. NO. 3

* & & PACESETTER * % %

9 45 | VARIOUS ARTISTS LONDON 440100 (10.98 €£Q/15.98)  PAVAROTTI & FRIENDS
11 8 12 LONDON ORCH. RCA 61938 (9.98/15 98) SYMPHONIC YES
12 11 15 LUCIANO PAVAROTTI LONDON 425099 (10.98 £Q/15.98) Ti AMO

B 13 10 7 MARIA CALLAS EMi CLASSICS 54702 (9.98/15.98) _LA DIVINA
14 13 37 POPS (WILLIAMS) SONY CLASSICAL 53380 (9.98 £Q/15.98) UNFORGETTABLE
15 14 67 CECILIA BARTOLI LONDON 43627 (10.98 £Q/15.98) IF YOU LOVE ME
16 12 12 ROYAL PHIL. (CLARK) K-TEL 611-3 (5.98/12.98) HOOKED ON CLASSICS: VOL. 1
17 17 12 VMTOU_S ARFTS DG 439513 (5.98 [_0/10.98) MAD ABOUT THE CLASSICS
18 15 21 JOHN BAYLESS ANGEL 54801 (9.98/15 98) THE PUCCINI ALBUM
19 20 15 BARTOLI/SCHIFF LONDON 440297 (10.98 £Q/15.98) IMPATIENT LOVER
20 NEW) RICHARD STOLTZMAN RCA 61936 (9.98/15.98) DREAMS
21 27 12 PAVAROTTI LONDON 443220 (10.98 EQ/15.98) GREAT STUDIO ..

29 10 LONDON SYM. (WILLIAMS) ARISTA 1-1012 (54.98) STAR WARS TRILOGY
23 16 12 POPS (WILLIAMS) SONY CLASSICAL 47235 (9.98 £Q/15.98) NIGHT & DAY
25 12 VARIOUS ARTISTS RCA 61886 (9.98/15 98) OPERA'S GREATEST LOVE SONGS
22 | 65 | JAMES GALWAY kch 60862 (998/15.98)  THE WIND BENEATH MY WINGS
21 7 VARIOUS ARTISTS PHILIPS 438824 (10.98?0 14.98) OPERA MAGIC
19 5 ANONYMOUS 4 HARMONIA MUNDI 907080 (13 98/18.00) AN ENGLISH LADYMASS
31 45 LUCIANO PAVAROTTI LONDON 436719 (10.98 EQ 15.98) AMORE
23 103 YO-YO MA/BOBBY MCFERRIN SONY MASTERWORKS 48177 (9.98 £Q/15.98) HUSH
33 34 VARIOUS ARTISTS ANGEL 64769 (7 98/10.98) HEAVY CLASSIX
35 9 VARIOUS ARTISTS DG 439150 (598 £Q/10.98) MAD ABOUT MOZART

46 7 VARIOUS ARTISTS DG 439149 (5.98 £Q/10.98)

MAD ABOUT GUITARS

ess:sagae@rax@zsz@sgaa

28 12 VARIOUS ARTISTS RCA 60829 (5.98/9.98) MOZART-GREATEST HITS
32 7 VARIOUS ARTISTS RCA 60834 (5.96/9 98) GERSHWIN-GREATEST HITS |
49 3 JOHN WILLIAMS SONY CLASSICAL 46347 (3.98 EQ/7. 98) SPANISH GUITAR MUSIC
RE-ENTRY JOSE CARRERAS TELDEC 92369 (9.98/15 98) WITH A SONG IN MY HEART
41 [ 5 | CLEVELAND ORCH. (THOMAS) SONY 33172 (14.38 £0)  CARMINA BURANA |
37 6 VARIOUS ART!ISTS RCA 60840 (6 98 1098) PACHELBEL CANON

24 10 POPS (FIEDLER) RCA 60835 (5 98/9 98) FIEDLER-GREATEST HITS

34 3 VARIOUS ARTISTS ENCORE 67782 EMI CLASSICS (3 9874 98) PUCCINI: ARIAS
30 2 VARIOUS ARTISTS LASERLIGHT 15018 (4 98,5 98) THE BEST OF MOZART
ﬁ 4 WURTTENBERG ORCH. CAMEO CLASSICS 8098 (2 99/4 49) 'PACHELBEL CANON

48 2 BEDAPEST PHIL. ORCH. LASERLIGHT 15606 (4 98 5.98)

RHAPSODY IN BLUE

FULL-PRICE CLASSICAL

1 GERSHWIN nong SUCH
GERSHWIN
2 CARR/DOM/PAV LONDON
IN CONCERT
3 TALLIN CHAMBER ecm
PART TE DEUM
4 UPSHAW NONESUCH
GORECKI: NO.3
5 PAVAROTTI LonpON
TI AMO
6 MARIA CALLAS emicLASSICS
LA DIVINA
7 BARTOLI LONDON
IF YOU LOVE ME
8 BARTOLI/SCHIFF LonDON
IMPATIENT LOVER
9 PAVAROTTI LonDON
GREAT STUDIO . ..
10 VARIOUS rca
OPERA'S LOVE SONGS
11 ANON 4 HARMONIA MUND)
AN ENGLISH LADYMASS
12 PAVAROTTI LONDON
AMORE
13 CLEVELAND ORCH. sony
CARMIN BURANA
14 JESSYE NORMAN PHILIPS
BRAVA, JESSYE!
15 BATTLE oG
BEL CANTO

FULL-PRICE CROSSOVER

1 NYMAN viRGIN
THE PIANO
2 WILLIAMS/PERLMAN mca
SCHINDLER'S LIST
3 LSO anGEL
SHADOWLANDS
4 F. ZAPPA BARKING PUMPKIN
YELLOW SHARK
5 VARIOUS Lonpon
PAVAROTTI/FRIENDS
6 LONDON PHIL. rca
SYMPHONIC YES
7 BOST.POPS sony
UNFORGETTABLE
8 BAYLESS anceL
PUCCINI ALBUM
9 STOLTZMAN krca
DREAMS
10 LSO arisTA
STAR WARS
11 POPS (WILLIAMS) sony
NIGHT AND DAY
12 GALWAY rca
WIND BENEATH MY WINGS
13 YO-YO MA/MCFERRIN sony

HUSH
14 CARRERAS r1eLDeC
WITH A SONG .
15 LSO rca
SYMPHONIC TULL

NEW) LONDON SYMPHONY ORCH. RCA 62510 (9.98/15 98) MUSIC OF JETHRO TULL
RE-ENTRY JESSYE NORMAN PHILIPS 442157 (1098 €Q/15 98) BRAVA, JESSYE!
RE-ENTRY | DICK HYMAN/JAMES LEVINE kca 60842 (596°998)  SCOTT JOPLIN- HITS

47 42 7 VARIOUS ARTISTS MCR CLASSICS 8908 (2 99/4. 99) BEST OF MOZART
43 50 7 VARIOUS ARTISTS MCR CLASSICS 8905 (2.99/4 99) BEST OF BEETHOVEN
49 47 6 VARIOUS ARTISTS MCR CLASSICS 8908 (299, 4 99) BEST OF TCHAIKOVSKY
(50)| RE-ENTRY | KATHLEEN BATTLE 0G 435866 (1098 £Q/15 98) BEL CANTO

MID-LINE

1 ROYAL PHIL. (CLARK) k TEL
HOOKED ON:VOL. 1
2 VARIOUS oG
MAD ABOUT CLASSICS
3 VARIOUS anGEeL
HEAVY CLASSIX
4 VARIOUS oG
MAD ABOUT MOZART
5 VARIOUS oG
MAD ABOUT GUITARS
6 VARIOUS rca
MOZART-GREATEST HITS
7 VARIOQUS rca
GERSHWIN-GREAT HITS
8 VARIOUS rca
PACHELBEL CANON
9 POPS (FIEDLER) rca
FIEDLER-GREATEST HITS
10 HYMAN/LEVINE rca
SCOTT JOPLIN-HITS
11 VARIOUS oG
MAD ABOUT PIANO
12 CARR/DOM/PAV sony
FAVORITE ARIAS
13 VARIOUS oG
MAD ABOUT MOVIES
14 VARIOUS rca
TCHAIKOVSKY-HITS
15 VARIOUS rca
CLASSICS-GREATEST HITS

() Albums with the greatest sales gains this week.

® Recording Industry Assn. of America (RIAA)

certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer
shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. EQ indicates
equivalent prices for labels that do not issue list prices. © 1994, Billboard/BPI Communications and

SoundScan, Inc.
—
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Tarsem Explores Deep Forest Sounds  Stripped-Down Tonys:

‘Lullaby’ Sparks Director’s Imagination

B BY DEBORAH RUSSELL

LOS ANGELES—Since collecting
MTV’s director of the year award for
R.E.M.'s 1992 clip “Losing My Reli-
gion,” the industry’s fastest-rising
star, Tarsem, removed himself from
the music industry as quickly as he
had appeared.

It took the mystical strains of the
Deep Forest track “Sweet Lullaby”
on 550 Music/Epic to awaken the mu-
sic video muse sleeping inside the di-
rector’s imagination.

“People think it's next to impossi-
ble to get me to like a song, but that’s
not really true,” says Tarsem, a na-
tive of India who emigrated to the
U.S, on the wings of a Harvard busi-
ness scholarship. His musical tastes
swing from Jethro Tull to J.J. Cale,
from Massive Attack to Metallica.

“I may like a song, but I won’t
know what to do with the video,” he
explains. “When 1 feel like I'm the
right guy for a song, you'll see me
frothing at the mouth.”

The hypnotically ambient “Sweet
Lullaby” combines contemporary
dance rhythms with melodies sam-
pled from the indigenous vocal chants
of Central Africa, the South Pacifie,
and other ancient cultures.

Upon hearing the tune, Tarsem
says he was temporarily lured away
from the lucrative commercial indus-
try by the pure, young voice of a
Pygmy girl singing a cappella at the
close of the track.

“I wanted to do the video just so 1
could use the girl singing this one
line,” he says. “It’s just so brilliant.”

Tarsem, who worked on the video
without pay, was inspired to lens a
global odyssey to complement the
ethereal audio track. The clip follows
the voyage of a young girl who travels
the world by tricycle in the quest to
find sleep.

“I go for the feel of the song, not
for what the song is about,” says the
director, who contributed his own
funds to the production. “I am seek-
ing a curve, an ebb, and a flow. I try
to take somebody on a journey.”

Tarsem and his crew took a jour-

ney of their own to shoot “Sweet Lull-
aby,” crossing eight countries on four
continents during a 4%-week shoot
late last year.

Much of the $150,000 production
budget was used for travel and hotel
expenses in Spain, China, Russia,
India, Kenya, and the U.S,, as Tar-
sem and his skeleton crew traversed
the world. The company comprised
art director Fatima, producer Dave
Ramser, and Ramser’s companion,
who doubled as camera assistant.
Tarsem’s niece, Shaan Sahota, por-
trays the child.

“We would arrive at a location in
the afternoon and spend about three
hours taking polaroids in the city,”
says Tarsem. “At dinner, we would
decide where to shoot. The next day,
we would shoot, and the third day we
would leave.”

“Sweet Lullaby” is a virtual study
in design, as Tarsem toys with visual
perspective, creating a series of in-
camera special effects during the clip.

“There is no postproduction in-
volved at all—everything is straight
cuts, no dissolves,” the director says.

“You will see a boat that lies right on
the horizon in the foreground of the
shot, but you will also see the threads
that hold the boat in place.”

The closing shot features a charac-
ter who appears to be walking on wa-
ter, when in reality he is crossing an
invisible tightrope strung on two
poles that were supposed to be out of
frame.

“I'd planned to take the poles out
in post so it would look like he is walk-
ing on the horizon,” says Tarsem,
“But I decided to leave it very raw be-
cause it created such a bad special ef-
fect when you see that he is walking
on a tightrope.”

The charm of those “bad” special
effects and the lushly surreal imagery
in “Sweet Lullaby” has captured the
imagination of several video pro-
grammers, including MTV, which
placed the video in Buzz Bin rotation.

“I was very scared that the music
didn’t fit into any format, and the
video would just go away,” says Tar-
sem. “I would trade the success from
all of my pieces to see this video re-
ceive airplay. I couldn't be happier.”

| PRODUCTION NOTES

LOS ANGELES

¢ The Travis Tritt video “Take It
Easy” is a Planet Pictures production
directed by Gerry Wenner. Eileen
Malyszko produced the Giant clip,
which features a historic reunion of
the Eagles.

* Hero Films director Graeme
Joyce shot the new Greta video “Is It
What You Wanted” for Mercury.
Lawrence Novitch produced.

¢ Capitol’'s Cassandra Wilson
video “Tupelo Honey” was directed
by Frank Suffert and produced by
Steve Fredriksz.

NEW YORK

¢ Director Diane Martel is the eye
behind Gang Starr’s new Chrysalis

Roll ’Em. Jimmy Cliff, left, and Freedman Productions director Scott Kennedy
recently wrapped the Interscope Records video “Higher And Higher.” George
Weiser (not pictured) produced the video, which supports the soundtrack to the
movie “The Air Up There.”

video “Mass Appeal.” Guru and Pre-
mier appear in a variety of settings
throughout Brooklyn and East New
York. Lance Accord directed photo-
graphy, and Nancy Riggs produced.

NASHVILLE

¢ Jon Small reeled Aaron Tip-
pin’s latest RCA video “Honky Tonk
Superman” for Picture Vision. Small
and Tom Forrest co-produced the
clip, which features appearances by
Reba McEntire and comedian
George Lindsey.

* Vince Gill's MCA video “Tryin’
To Get Over You” is a Scene Three
Inc. production directed by John
Lloyd Miller. Denver Collins di-
rected photography on the shoot; Ma-
vis Lamb produced.

OTHER CITIES

* Clarksdale, Miss., is the location
of John Hiatt’s new A&M video
“Buffalo River Home,” directed by
Paula Greif. Jon DuBois produced
the clip for Epoch Films. Peter Don-
ahue directed photography.

In addition, Epoch’s Jeff Preiss di-
rected and shot Aaron Neville’s
A&M video “I Owe You One.” John
Owen produced the New Orleans-
based shoot.

* Tevin Campbell’s latest Qwest/
Warner Bros. video “I'm Ready” is a
Portfolio Artists Network produc-
tion directed by Marcus Nispel.
Anne Mullen produced the Colo-
rado-based clip; Bob Gantz directed
photography.

* Maddhatter Films director Ellen
Weissbrod shot “Nothing But Love,”
a new video by Atlantic’s Mr. Big.
Carolyn Chen directed photography,
and Danyi Deats produced.

Ice-T On The ‘Hot Rocks’

TONY! TONI! TONE IT DOWN:
When Chelsea Pictures director
John Lindauer was faced with flesh-
ing out the concept of Tony Toni
Toné's new Wing/Mercury video
“(Lay Your Head On My) Pillow,” he
did just that. The clip’s entire cast
performs in the nude.

“I didn't set out to be a skin man,”
says the director, who recently
wrapped production on the video.
“The group wanted to do something
with a little more of an edge, and
break a few rules. So we filmed them
naked.” While the production com-
pany saved on costumes, much of the
money went to pay the naked cast’s
inflated salaries. “You pay
one price if they're
clothed, and another price
if they're not,” says Lin-
dauer.

The nude company in-
cludes actors, dancers,
and models, says the di-
rector. “At first the Tonys
were a little shy, but they
got over it pretty quick,”
he says.

The Eye caught up with
Lindauer in postproduc-
tion as he, producer John
Oetjen, and the editing
team strove to “adhere to
the letter of the law” re-

THIE
€

mentalism, the image of clean air,
and healthy lungs.

The ALA now is accepting submis-
sions for this year's competition.
Deadline is March 1. Clips should be
submitted in the half-inch format.
Past winners include the Grateful
Dead, Alabama, John Anderson,
and Van Halen. Those clips appear
on a longform compilation reel dis-
tributed by MPI Home Video.

AWARDS UPDATE: Entries also
are now being accepted for the “Vi-
sions Of U.S.” contest, an amateur
video competition sponsored by the
Sony Corp. of America and adminis-
tered by the L.A.-based
American Film Institute
... Showtime: The “TNN/
Music City News” awards
are set for June 6. Final
nominees in the fan-voted
awards are announced
March 8 ... MTV Europe
plans to launch its own an-
nual video music awards by
year’s end. Network staff-
ers are scouting venues in
“major European cities”
now. The show is expected
to air Stateside, just as the
American awards are
broadcast overseas.

€
4

REEL NEWS: London-

E::i(}él;gcgzzlscrimggloiss- by Deborah based M-Ocean Pictures
“Just because you show no Russell signed director Gina

clothing doesn’t mean you
have to show body parts in
camera,” says Lindauer.,

The director’s past skin flicks in-
clude Lisa Stansfield’s “Time To
Make You Mine” clip, which featured
animated tattoos performing on the
skin of naked actors, and Porno For
Pyros’ “A Little Sadness,” which
showcased a technique called “scarifi-
cation,” whereby performance artist
Ron Athey etched designs into hu-
man flesh.

ICE HOT: Controversial rap rocker
Ice-T will appear on a special “Play-
boy’s Hot Rocks” episode in March,
The Playboy TV program will follow
a February Playboy magazine article
that excerpted material from Ice-T’s
new book, “The Ice Opinion,”

(What? No behind-the-scenes foot-
age of the making of Tony Toni
Toné’s “(Lay Your Head On My) Pil-
low” video?)

“Playboy’s Hot Rocks” moves into
a weekly format beginning in June.

ON BROADWAY: The Music Video
Assn.'s new headquarters are in the
office of the American Lung Assn.,
1740 Broadway, New York, NY
10019-4374. MVA executive director
Jill Karagezian can be found at 212-
315-8625. The fax number is 212-265-
5642, The ALA’s manager of corpo-
rate promotions and licensing, John
Sefakis, is hoping the affiliation with
the MVA will generate industry sup-
port for the organization’s annual
Blue Sky Awards, which recognize
music videos that promote environ-

Birch for exclusive repre-

sentation in commerecials
and videos. She just wrapped the Po-
gues’ new video, “Once Upon A
Time” ... Director Steve Lowe is
shooting videos for L.A.-based The
End... Eric “Shorty” Meyerson is
signed to the directors roster at
N.Y.’s Portfolio Artists Network ...
Peter Morgan was appointed execu-
tive producer at N.Y.’s Public Pic-
tures.

SHORT CUTS: MTV is taking the
concept behind its warmly received
“Spoken Word Unplugged” program
on the road this month. Poets Reg E.
Gaines, Maggie Estep, and John S.
Hall will visit some 20 college cam-
puses and will be joined at various
stops by Arrested Development’s
Speech, the Lemonheads’ Evan
Dando, and MTV VJ Kennedy. No
word yet on whether the tour will be
filmed for telecast . . . Toronto-based
MuchMusic will celebrate spring
break in Montego Bay, Jamaica, Feb.
26 and 27. Performers include the
Waltons, the Dough Boys, and
Rumble, plus local Jamaican talent.

SKY’S THE LIMIT: Bee Ottinger,
president and chief editor at L.A.-
based postproduction house Skylight
Productions, recently started a
newsletter for the postproduction in-
dustry. The first two issues, produ-
ced by Bayer Communications and
Avenue C Productions, address such
topics as “What will postproduction
look like in the year 2000?” and
“Doin’ It On The Mac.”

BILLBOARD FEBRUARY 12, 1994

35



FOR WEEK ENDING JAN. 30, 1994

Billboard. Video Monitor.

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% % NEW ADDS & % LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

N
AN

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

1 Toni Braxton, Seven Whole Days
2 Jodeci, Cry For You
3 Qutkast, Player's Ball

5 Earth, Wind & Fire, Spend The...
6 Queen Latifah, U.N.LT.Y.
7 Xscape, Understanding

9 Aretha Franklin, A Deeper Love
10 Greg Osby, Raise
11 Gary Taylor, Blind To It Alt
12 Hammer, It's All Good
13 Domino, Getto Jam
14 Aaron Hall, Let's Make Love
15 Ralph Tresvant, Who's The Mack
16 Hammer, Pumps And A Bump
17 Krs-One, Sound Of Da Police
18 Mary J. Blige, You Don't Have...
19 Shai, Yours
20 Zhane, Groove Thang
21 Queen Latifah, Just Another Day
22 Ice Cube, Really Doe
23 Chantay Savage, Betcha'll Never...
24 Chris Walker, Love Tonight

26 Patra, Queen Of The Pack

27 Ce Ce Peniston, I'm In The Mood
28 Erick Sermon, Hostile

29 Here & Now, Tastin’ Love Again
30 De La Soul, Ego Trippin’

& & NEW ADDS & #

11 D Extreme, Let Me LOve You
A Tribe Called Quest, Award Tour
Chris Walker, How Do You Heal A...

CMT

COUNTRY MUSIC VRLOVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

2 Clint Black, State Ot Mind
3 Doug Stone, | Never Knew Love
4 Toby Keith, A Little Less Talk
5 Boy Howdy, She'd Give Anything
6 Clay Walker, Live Until | Die
7 Brother Phelps, Were You...
8 Billy Dean, We Just Disagree
9 Suzy Bogguss, Hey Cinderella
10 Parton, Wynette, Lynne Silver T
11 George Jones, High Tech Redneck
12 Mary-Chapin Carpenter, He..
13 Travis Tritt, Take It Easyt
14 Little Texas, My Lovet
15 Vince Gill, Tryin' To Get Over You

4 Salt-N-Pepa/En Vogue, Whatta Man

8 Maze/Frankie Beverly, The Morn...

25 Mint Condition, U Send Me Swingin’

1 John Michael Montgomery, | Swear

16 Neal McCoy, No Doubt About It
17 Tracy Lawrence, If The Good...

18 Radney Foster, Closing Time

19 Marty Stuart, Kiss Me, I'm Gonet
20 Alan Jackson, (Who Says)...t

21 Rick Trevino, Honky Tonk Crowdt
22 Shenandoah, If Bubba Can Dancet
23 Sawyer Brown, Outskirts Of Townt
24 Aaron Tippin, Honky Tonk...t

25 Twister Alley, Young Lovet

26 Billy Ray Cyrus, Words By Heart
27 Bob Woodruff, Hard Liquor...

28 John Berry, Your Love Amazes Me
29 Dude Mowrey, Somewhere In...
30 Brooks & Dunn, Rock My World
31 Gibson/Miller Band, Stone Cold...
32 Steve Wariner, Drivin’ And Cryin’
33 Mavericks, What A Crying Shame
34 Shawn Camp, Confessin’ My Love
35 Blackhawk, Goodbye Says It All
36 Daron Norwood, If It Wasn't...

37 McBride & The Ride, No More...
38 Turner Nichols, She Loves To...
39 Collin Raye, That's My Story

40 Chris LeDoux, For Your Love

41 Mark 0°Connor, The Devil...

42 Evangeline, Let's Go Spend...

43 Bellamy Brothers, Not

44 Lee Roy Parnell, I'm Holding...
45 Martina McBride, Life #9

46 Ricky Van Shelton, Where Was |
47 Emmylou Harris, Thanks To You
48 Carlene Carter, | Love You...

49 Tim McGraw, Indian Outlaw

50 Mike Henderson, Hillbilly Jitters

t Indicates Hot Shots

& & NEW ADDS & &

David Lee Murphy, Just Once

Doug Stone, Addicted To A Dollar
Faith Hill, Piece Of My Heart

Jamie 0’Hara, The Cold Hard Truth
Joan Kennedy, Talk To My Heart
Rhonda Vincent, What Else Could | Do

Continuous programming
1515 Broadway, NY, NY 10036

1 Sait-N-Pepa/En Vogue, Whatta M
2 Aerosmith, Amazing
3 Tom Petty, Mary Jane
4 Nirvana, All Apologies
5 Smashing Pumpkins, Disarm**
6 Stone Temple Pilots, Creep
7 Domino, Getto Jam
8 Gin Blossoms, Found Out...
9 The Breeders, Cannonball
10 Danzig. Mother*
11 Cher/Beavis & Butt-Head, | Got...
12 Counting Crows, Mr. Jones*
13 Guns N’ Roses, Estranged
14 US3, Cantaloop
15 Queen Latitah, UN.LT.Y.
16 Deep Forest, Sweet Lullaby*
17 Def Leppard, Miss You...
18 Meat Loat, Rock And Roll...

19 22 Top, Pincushion

20 Snoop Doggy Dogg, What's My...
21 Rage Against The..., Freedom*
22 Dig, Believe*

23 Ace Of Base, The Sign

24 Sait-N-Pepa, Shoop

25 Adams/Stewart/Sting, All For L
26 U2, Stay

27 Cracker, Low

28 Candlebox, You

29 Janet Jackson, Again

30 Joan Jett, | Love Rock...

31 Janet Jackson, It

32 James, Laid

33 Pearl Jam, Animal

34 Cypress Hill, | Ain't Goin'...

35 A Tribe Called Quest, Award Tour
36 Bruce Springsteen, Streets Of...
37 Tori Amos, God

38 Babyface, Never Keeping Secrets
39 Zhane, Groove Thang

40 Red Hot Chili Peppers, Give It Away
41 Nirvana, Heart-Shaped Box

42 Toni Braxton, Breathe Again

43 Xscape, Understanding

44 Van Halen, Right Now

45 Temple Of The Dog, Hunger Strike
46 R.E.M., Everybody Hurts

47 Onyzx, Slam

48 Cypress Hill, Insane In The Brain
49 Red Hot Chili Peppers, Soul To...
50 Ace Of Base, All That She Wants

** Indicates MTV Exclusive
* Indicates Buzz Bin

& & NEW ADDS & &

Shaquille 0'Neal, I'm Outstanding
All-4-One, So Much In Love
Bjork, Big Time Sensuality

€ )TNN

THE NASHVILLE NETWORK«
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Doug Stone, | Never Knew Love
2 Boy Howdy, She'd Give Anything
3 Clay Walker, Live Until | Die
4 Billy Dean, We Just Disagree
5 Collin Raye, That's My Story
6 John Michael Montgomery, | Swear
7 Sawyer Brown, Outskirts Of Town
8 Parton, Wynette, Lynne, Silver T
9 Linda Davis, Company Time
10 Brooks & Dunn, Rock My World
11 Travis Tritt, Take It Easy
12 Toby Keith, A Little Less Talk
13 George Jones, High Tech Redneck
14 Suzy Bogguss, Hey Cinderella
15 Clint Black, State Of Mind
16 Neal McCoy, No Doubt About It
17 Vince Gill, Tryin' To Get Over You
18 Shenandoah, It Bubba Can Dance
19 Mary-Chapin Carpenter, He...
20 Twister Alley, Young Love
21 Billy Ray Cyrus, Words By Heart

22 Faith Hill, Wild One

23 Ricky Van Shelton, Where Was |
24 Little Texas, My Love

25 Marty Stuart, Kiss Me, I'm Gone
26 Alan Jackson, (Who Says)...

27 Charley Pride, For Today...

28 Aaron Tippin, Honky Tonk...

29 Bob Woodruff, Hard Liquor...
30 Chris LeDoux, For Your Love

& & NEW ADDS & #

Asleep At The Wheel, Old Fashioned..
Radney Foster, Closing Time

VHi

VIDED HITS OME™

Continuous programming
1515 Broadway, NY, NY 10036

1 Mariah Carey, Hero
2 Michael Bolton, Said | Loved...
3 Adams/Stewart/Sting, All For L
4 Phil Collins, Everyday
5 Jimmy Cliff, | Can See Clearly Now
6 Tom Petty, Mary Jane's..§
7 Meat Loaf, Rock And Roll...
8 Rod Stewart, Having A Party
9 Toni Braxton, Breathe Again
10 Bruce Springsteen, Streets Of...
11 Bryan Adams, Please Forgive Me
12 Celine Dion, The Power Ot Love
13 Richard Marx, Now And Forever
14 10,000 Maniacs, Because The...
15 RuPaul & Elton John, Don't Go...
16 Travis Tritt, Take It Easy
17 The Cranberries, Linger
18 Heart, Will You Be There
19 Janet Jackson, That's The...
20 Meat Loaf, You Took The...
21 Janet Jackson, Again
22 Ace Of Base, All That She Wants
23 Billy Joel, All About Soul
24 Tina Turner, | Don’t Wanna Fight
25 Janet Jackson, it
26 George Michael, Freedom
27 Joshua Kadison, Jessie
28 Mariah Carey, Dreamlover
29 Dwight Yoakam, Fast As You
30 Faith Hill, Wild One

§ Indicates Five Star Video
% & NEW ADDS & #&

Counting Crows, Mr. Jones
Deep Forest, Sweet Lullaby
Eternal, Stay

THE C

LIP LIST.

A SAMPLING
NATIONAL &

OF PLAYLISTS SUBMITTED 8Y

LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING FEBRUARY 5, 1994,

T H E

BUA

]

Continuous programming

AMERICA’S NO. 1 VIDEO
Eazy-E, Real Compton City G's
BOX TOPS
Blood And Crips, Steady Dippin’

Hammer, It's All Good

Jodeci, Cry For You

Masta Ace, Inc., Born To Rolt
Patra, Queen Of The Pack
Sait-N-Pepa, Shoop
Salt-N-Pepa, Whatta Man

Toni Braxton, Seven Whole Days
X-Scape, Understanding

ADDS

11 D Extreme, Let Me Love You
Aaron Hall, Let's Make Love
All-4-One, So Much In Love
Barefoot Servants, Box Of Miracles
Beck, Loser

Company, Angel

Crowded House, Locked Out

Cry Of Love, Bad Thing

DaKing & |, Tears

David Bowie, | Feel Free

Deep Forest, Sweet Lullaby

Dig, Believe

Ed OG & Da Bulidogs, Love . ..
Engines Of Aggresion, lllusion . . .
Enigma, Return To Innocence

Eric Gable, Process Of Elimination
Intelligent Hoodlum, Street Life
Pharcyde, 4 Better Or 4 Worse
Phil Collins, Everyday

R. Keily, Bump ‘N Grind

Rift, Baby It's Yours

12000 Biscayne Bivd, Miami, FL 33181

Dirty Rotten Scoundrels, Gangsta Lean

ke

oy
L

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Aerosmith, Amazing

Guns N’ Roses, Estranged

U2, Stay

Adams/Stewart/Sting, All For Love
Frank Sinatra/Bono, I've Got You . . .
Janet Jackson, Again

Los Fabulosos Cadillacs, Matador
Tom Petty, Mary Jane's Last Dance
Duran Duran, Breath After Breath
Franco de Vita, Calido Y Frio
Nirvana, All Apologies

Kate Bush, Rubberband Girl

Deep Forest, Sweet Lullaby

US3, Cantaloop

Meat Loaf, I'd Do Anything For Love

- Misk
V% Viko

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Shai, Yours

A.N.G., London Bridge

Rage Against The Machine, Freedom
Richard Marx, Now & Forever
Eiton John/RuPaul, Don't Go. . .
Green Day, Longview

Tori Amos, God

Digital Orgasm, Time To Believe
To Be Continued, One On One
The Story, 2 And 2 Are 5
Carcass, Heartwork

Zhane, Groove Thang

D.F.C., Caps Get Pealed
Swervedriver, Last Train . . .
KMFDM, A Drug Against War

&

\

MO
IYSIS:

Continuous programming
11500 9th St N, St Petersburg, FL
33716

Ace Of Base, All That She Wants
Bryan Adams, Please Forgive Me
Mariah Carey, Hero

John M. Montgomery, | Swear
Anne Murray, Make Love To Me
Rod Stewart, Having A Party
Travis Tritt, Take It Easy

UB40, Higher Ground

Jimmy Cliff, | Can See Clearly Now
Deep Forest, Sweet Lullaby

The Gipsy Kings, Escucha Me
Ottmar Liebert, Snakecharmer
Richard Marx, Now & Forever
Frank Sinatra/Bono, I've Got You . ..
Bruce Springsteen, Streets Of . ..
Doug Stone, | Never Knew Love
Bee Gees, For Whom The Bell .. .
Mary-Chapin Carpenter, He Thinks . . .
Candy Dulfer, Pick Up The Pieces
Vince Gill, Tryin' To Get Over You
Heart, Will You Be There

Faith Hill, Wild One

Dave Koz, You Make Me Smile
Parton, Lynn, Wynette, Silver . ..
Linda Ronstadt, Heartbeats . . .

s

Five 1/2-hour shows weekly
Signal Hill Dr, Wall, PA 15148

King's X, Dogman

Straight Company, So Excited
Cindy Morgan, How Could [ Ask
First Call, Freedom

White Heart, Heaven Of My Heart
Petra, Just Reach OQut

4Him, Voice Of God

Steve Taylor, Bannerman

Steve Taylor, Jesus s For . ..
DeGarmo And Key, God Good Devil . ..
Angelo & Veronica, You Loved Me...
Wayne Watson, Walk In The Dark
Newsboys, | Can Not Get You

Dakoda Motor Co., Sonrider

Bryan Duncan, When it Comes To Love
Dream Of Eden, Blessed Are The . ..
Danniebelie Hall, O Se Baba

Mark Heard, Treasure . ..

BY

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

The Shamen, Coming On
Psykosonic, Welcome To My Mind
Revolting Cocks, Crankin' Up
INXS, You Got That

Dinosaur Jr., Out There

One Dove, White Love

Levellers, This Garden

Blind Mr. Jones, Spooky Vibes
Beck, Loser

Dig, Believe

Tumbleweed, Sundial

Red Kross, Lady In The Front Row
Tori Amos, God

Continuous programming
P 0 BOX 398, Branson, MO 65616

Jimmie Dale Gilmore, I'm So Lonesome
Michael Boiton, Said | Loved You . ..
Tish Hinojosa, Drifter's Wind

Karla Bonoff, Standing . . .
Matthews, Wright & King, One . ..
Nashville Bluegrass, On Again . ..
Toni Price, | Doubt It it . . .

Daron Norwood, If it Wasn't For Her
Lea Salonga, We Could Be In Love
Aaron Tippin, Honk-Tonk Superman
Wilie & The Wild West Show, Wild . ..
4Him, Voice Of God

John Berry, Your Love Amazes Me
Mariah Carey, Hero

John Tesh, Concetta

Martina McBride, Life #9

John M. Montgomery, | Swear
Ramsey Lewis, Tonight

Collin Raye, That's My Story
Southern Pacific, | Go To Pieces

edidline

Adventurous ‘Escape’ Mag

Mixes Music,

B BY ERIC BOEHLERT

ROAD LESS TRAVELED: While
researching a book on entrepreneurs,
Joe Robinson met one self-starter
who had created his own adventure
travel company. Adventure travel
companies specialize in booking par-
ticipatory trips such as treks through
Nepal or backpacking in Belize. The
problem, the man told Robinson, was
that he had nowhere to advertise,
since the dirt-under-the-fingernail
types who sign up for adventure travel
do not read traditional travel mags—
the sort that rate fine seaside hotels
and luxurious spas.

A former Warner Bros. record com-
pany staffer and music writer, Robin-
son took the lead and began working
on the quarterly Escape, which has
Jjust made its newsstand debut (cover
price: $3.95). Along with tales of hik-
ing in the mountains of Ecuador and
visiting with Australian aborigines,
the inaugural Escape also offers eight
pages of world music coverage, includ-
ing looks at Brazilian guitarist Ton-
inho Horta, Haiti’s Boukman
Eksperyans, and Malian guitarist Ali
Farka Toure.

The way Robinson sees it, “adven-
turous travelers like adventurous mu-
sic.” For them, “music is part of the
travel experience,” a way for visitors
to truly taste the local culture, rather
than simply view it from the taxi on
the way from the airport to the hotel.

Who are these adventure travelers
making their way off the beaten path?
For the most part, says Robinson,
they came of age in the ’60s and have
good careers now, but are still inter-
ested in exploring and discovering not
only the world, but their places in it.
According to Robinson, these curious,
adventurous, and sophisticated folks

CURIOUS ... THE VELVET
UNDERGROUND IN EUROPE

When the Velvet Underground reu-
nited last summer for a European
tour, Irish filmmaker David Heffer-
nan recorded the band’s journey. The
result is this documentary, which was
first telecast on Channel Four in
Great Britain and made its American
debut late last month at New York’s
Museum of Television and Radio.

What'’s curious about “Curious ...”
is that so little of it deals with the
band’s actual tour across the sea. Just
one live concert cut is included. “All
Tomorrow’s Parties” (Andy Warhol’s
favorite Velvet Underground offering)
finds John Cale in fine voice. There is
one other live rendering, Lou Reed
doing “Heroin,” but he performs it
alone in a room with an electric guitar.

Instead, most of the movie is a
smart retelling of the band’s New
York City days, done through old film
footage and up-to-date interviews with
the members. Not surprisingly, the

Travel Tips

make up the fastest-growing segment
of the travel industry and account for
nearly $8 billion in American travel
dollars.

Escape's 43-year-old editor and
publisher says it is not surprising that
globe-trotting children of the '60s are
now warming to world music. “They
have a sense of discovery about music
and exploration,” he says, adding that
they also are disillusioned with the re-
strictive state of rock on the radio and
MTV. “Travel does for them what
rock’n’roll used to do: provide a sense
of escape and rebellion,” says Robin-
son.
Along with courting travel compan-
ies, tourist boards, and backpacking
suppliers, Robinson is zeroing in on
record companies as potential adver-
tisers. In the debut issue, Private Mu-
sic bought a full-page ad touting re-
leases by AJ. Croce, Taj Mahal, and
others. Rykodisc, Peter Gabriel’s
Real World label, and Putumayo/
Rhino are also on board as adver-
tisers. At this year’s annual adventure
fair, sponsored by the San Francisco
Chronicle, Escape is sponsoring a Ko-
toja concert, and the magazine hopes
to get into the free CD sampler busi-
ness (delivered to magazine subscrib-
ers) in conjunction with some inter-
ested labels.

HEAD COUNT: Howard Stern,
striking his best Joe Perry pose, was
no doubt thrilled to grace the cover of
Rolling Stone (the first radio jock ever
to receive that honor). The interview
itself is a rather perfunctory affair,
with few new tidbits for die-hard fans.
(“Oh, hair’s a big part of my life.”) But
the openly paranoid jock no doubt was
troubled when the article pegged his
syndicated audience at 3 million listen-
ers—about 12 million fewer than
Stern’s latest national estimate.

most interesting moments center on
their recollections of Warhol, the
band’s early tour guide of the under-
ground.

Reed recalls how having Warhol as
a record producer meant freedom in
the studio, because Warhol wouldn’t
touch anything the band did. “Oh,
that's great,” mimics Reed, as he
drops into his dead-on impression of
Warhol (a cross between Truman Ca-
pote and Elmer Fudd) answering an
occasional session query from the
band.

Asked if the Velvet Underground
was simply something that Warhol
used and manipulated in order to draw
attention to his alternative art world,
guitarist Sterling Morrison seems to
think it was possible. Even if it was,
he adds, no act could have allured peo-
ple with the power the Velvets did.

Screenings of “Curious ..."” will
continue at the museum through Fe-
bruary. Further distribution plans are
still under consideration.

ERIC BOEHLERT
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Brits
Around
the World

International Appeal

Music’s World Leader, Britain Is Still Exporting Its Best

BY THOM DUFFY

LO ND O N - iiyou want to know how the British music

business is doing, the best place to look is, perhaps, Germany. Or
Australia. Or Argentina. Or America. Or any of the markets around
the globe that, for the past three decades, have listened to the beat of
the British Isles for pop sounds that have crossed boundaries ard
climbed their charts.

Since the days of Beatlemania, as is often noted, U.K. artists have
enjoyed an influence on the world’s pop tastes well out of proportion
10 Britain’s share of the world’s record sales. The British pop empire
did indeed rule the waves—the ainvaves.

U.K. record companies grew comfortably flush over the years
through payments for their repertoire from sister companies overseas,
and it became financially inconceivable to sign a young British act
without expectations for success worldwide, or at least in the U.S.
Thus the pressure to find, sign and develop new talent in Britain is
unlike that found anywhere clse in the world. A good number of for-
merly employed A&R scouts and label exees can confirm that fact.

While high expectations for new artists often exceeded results in
the past year, the British music business could continue to take pride
in 1993 in the ongoeing international appeal of its veteran rock stars,
as illustrated by some of the case histories leatured in this report:
Duran Duran's platinum breakthrough in Argentina, UB40's reggae
ride through Australia, Elton John's arrival in South Africa, the Pet
Shop Boys playlul pop in Germany, Depeche Mode's warm embrace
in Spain and Sting's rising star in Japan.

In the U.S., Sting’s recent batch of six Grammy nominations for
“Ten Summoncr's Tales™ recalled Eric Clapton’s sweep of the previ-
ous year's Grammy Awards for his “Unplugged” album. In Germany,
EMI reported that Paul McCartney sold 600,000 copies of “OIf The
Ground” in 1993, boosted by the European leg of a world tour. In
France, WEA Music saw 100,000-plus sales in 1993 for a best-of col-
lection from the Pretenders, boding well for the return of Chrissie
Hynde's band this year.

However, if British record executives lend an ear to their colleagues
on the Furopean continent and elsewhere, they will often hear disap-
pointment with the U.K.'s recent track record for nurturing new acts
for their markets

*It's not a pretty picture,” says Theo Roos, CEO and president ol
PolyGram Netherlands and VP artist development for Continental
Europe lor PolyGram. “Overall, it wasn't a
great year for English pop rock.”

Helmut Fest, president of EMI Music
Germany, Switzerland and Austria, enjoyed
hit albums from both McCartney and the
Pet Shop Boys. “But generally, there's a lack
of creativity lin the young British pop
scene), which the U.K. companies are the
first to admit,” he says. “The U.K. as a trend-
setter has been losing out to the
Americans.”

Fabrice Natal, president of BMG-owned
Vogue Disques and general manager of BMG
Ariola in France, concedes, “1t’s been a
tough year for everybody.” Still, he laments
that British pop often doesn’t translate to
French tastes. U.K. artists olten sound, to
his ears, “like they're only making records for
IBBC]} Radio One.”

‘I think they have to be more subversive. They
shouldn’t be too mild about the way they produce
records and make videos,” says Natal (who has
shown his own prelerence lor subversive Brits by
signing Malcolm Mclaren to a deal for a 1994
release).

Of course, the British business has begun to
scriously take stock ol its talent development
troubles in the "90s, often in characteristically
dour discussions. But is the outlook all that bad?

Consider two of the other case histories featured in this report:
Radiohcad's breakthrough in the U.S. with an old-fashioned hit sin-
gle, “Creep.” and Suede’s hot reception in Sweden, one ol the mar-
kets contributing to worldwide sales in excess of 1 million for that

band’s ballyhooed debut

For Franco Cabrini, managing director of Sony Music ltaly, new-
comers Suede and Jamiroquai were among his best international sell-
ers of 1993. He urges young British artists to make more time for pro-
motional visits and live performances in ltaly and predicts success in
the market will come. “The live concert is crucial,” he says.

Roos at PolyGram in Holland points to the strong start made by
U.K. soul siren Dina Carroll and notes that Bjork was a U K. signing.
“Maybe Iceland is part of Great Britain,” he quips. His U.K. company
has keen hopes this year for continued international growth by the
likes of Therapy?, Del Amitri, Catherine Wheel and James.

Artists like these have traditionally found their first audiences in the
U.S. through modern-rock radio. And despite the strength of the
Scattle sound and American rock 'n’ roll in 1993, the format contin-
ued to display the variety and depth and international appeal of such
U.K. artists as New Order, Tears For Fears
Radiohcad, The The and Jesus Jones

At WEA Music in France, international
marketing director Michael Wijnen says that
his company's success with their collections
ol ’80s hits from the Pretenders and Frankie
Goes To Hollywood suggests that the key
still lies in well-crafted pop songs. “People in
England shouldn’t be so concerned with
signing a band that’s hyped and could be
very strong on stage, instead ol listening
for songs.”

Fest at EMI in Germany
echoes the view. He hopes the
U.K. music business in 1994
won’t attempt to chase trends
but might return o its
strength ol  producing
memorable hit singles by
artists with staying power
“The best thing we could
expect from the U.K.,” he
says, “is straightforward
pop music.” Il

Mulcom McLaren

Dina Carvoll

Paul McCartney

he
Nominees
Are...

Following are the nominations in key cate-
gories for the 1994 Brit Awards. The winners, to
be announced Feb. 14 at the awards ceremony
at London’s Alexandra Palace, will be featured
on the TV show broadcast in the U.K. and
worldwide.

Best Album By A British Artist

Dina Carroll—"So Close” [A&M)
Jamiroquai—"Emergency On Planet Earth” {Sony S2)
Stereo MCs—"Connections” (4th & B'way)
Sting—"Ten Summoner’s Tales” (A&M)
Suede—"Suede” (Nude)

1993 Winner: Annie Lennox—"Diva” (RCA)

Best British Newcomer
Apache Indian

Gabrielle

Jamiroquai

Shara Nelson

Suede

1993 Winner: Tasmin Archer

Best British Male Artist
Apache Indian

Van Morrison

Rod Stewart

stng

Paul Weller

1993 Winner: Mick Hucknall

Best British Female Artist
Dina Carroll
Beverley Craven
Gabrielle
PJ Harvey
Shara Nelson
1993 Winner: Annie Lennox

Best British Group
Jamiroquai
M People

Stereo MCs

Suede

Take That

1993 Winner: Simply Red

Best British Dance Act (New Category)
Apache Indian
Jamiroquai
M People
The Shamen
Stereo MCs

Best British Producer
Brian Eno

Flood

Nellee Hooper

M People

Youth

1993 Winner: Peter Gabriel

Best British Video
David Bowie—"Jump They Say" (Arista)
Depeche Mode—"| Feel You" (Mute}
Peter Gabriel—"Steam” (Realworld)
Gabrielle—"Dreams” (Go Beat)
Jamiroquai—"Too Young To Die” (Sony S2)
New Order—"Regret” {London)
The Pet Shop Boys—"Go West” (Parlophone)
Sting—"Fields Of Copy” (A&M)
Suede—"Animal Nitrate” (Nude)
Take That—"Pray” (RCA}
1993 Winner: Shakespear’s Sister—"Stay”
{London)
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The following stories of international
success prove that the greatest of
Britain’s music travels well.

ELTON JOHN
MCA, “The One,” SOUTH AFRICA

ON DEC. 7, THE DAY AFTER ELTON JOHN made his first
of four concert appearances at Sun City—South Alfrica’s pre
mier concert venue since the lifting of the cultural boycot
record company executives prepared to present him with sev-
eral gold (25,000 sales) and platinum (50,000) awards. The
double album “The Very Best Of Elion John™ had cared three

I e -

platinums, “Sleeping With The Past” one platinum and “The
One” agold. His latest album, “Duets,” had sold 24,000 copies
in its first two weeks on the shelves (just 1,000 short of gold sta-
tus at the beginning of the week), and it couldn’t be included
in the awards. But the next day, shortly before the presenta-
tions, news arrived at Sun City that sales of “Duets™ had shot to
28,000 and was certified gold

It was a fitting new peak in Elton John's remarkable relation
ship with the South African record-buying public. In terms of
individual album sales, he is by no means the best-selling inter-
national artist in South Alrica. But in the context of an entire
career, no artist has been as consistently popular.

The proof of the depth of his popularity came with the
release in October 1990 of “The Very Best Of Elion John.”
Exactly three years after its release, i hit the 185,000 sales
mark—the highest-ever sales for a double album in this coun
try. It was released hard on the heels of "Sleeping With The
Past,” which is beginning to snilf at double-platinum status,
with 92,000 units moved.

According to Craig Miller, label manager for Phonogram at its
South African licensce Teal-Trutone, these fligures underline the
extraordinary sales power of Elton John's catalog. * Duets’
probably won't reach No. 1 on the industry sell-in charts here,
but it'll keep sclling solidly and go platinum in the next month
or s0,” says Miller.

Teal-Trutone has put a huge marketing drive behind the
album. with both radio and TV advertising, and has supplied
the electronic media with enough audio and video material
from interviews and concerts (o keep the airwaves buzzing

Miller believes that while it gave the album a tremendous
boost 10 have the Sun City concerts as a tie-in, the nature of the
cvent itsell, held in the resort’s open-air Valley Of The Waves,
was not conducive to inspiring an added rush on record stores.

Continued on page 40

o

A Critic Picks
Next Year's Hit Brits

David Sinclair predicts which up-and-coming U.K. acts
are most likely to make big waves in 1994. Please
keep in mind that among his ‘93 choices were PJ
Harvey, Suede and Apache Indian.

Pulp

Having served one of the
longest apprenticeships in pop
history, Pulp is poised at last to
receive its just desserts. Since its
first gig in 1980, the (currently)
five-piece group has been led,
throughout a myriad of incama
tions, by singer )arvis Cocker
Starting out in Sheffield, Pulp
released its first album, "It,” in
1983 and followed up with
“Freaks” in 1986. That was also
the ycar Cocker fell 30 feet from
a window and fractured his
pelvis. Undaunted, he per
formed at gigs from a wheelchair
for more than a year.

A dark, spindly character with
a rather left-field charisma
Cocker perfectly embodies the
group’s music: a fruity combina-
tion of pop and dance, heavily
laced with irony and an arch,
English eccentricity. On stage he
wears velvet suits and dances like
a coiled spring, but his voice has
a deeper resonance, and in hip
circles he is being touted as asort
of hot-wired Scou Walker for the
1990s

After a protracted legal

quite as it seems.

One Dove

rock and pop sensuality.

U2, One Dove was
snapped up by Weath-
erall’s ultra-hip Boys
Own label {through
London). A Weather-
all remix of One
Dove’s debut single,
‘Fallen,” was re-
leased to immediate
and ecstatic cnucal
acclaim

Combining the
abstract, nebulous
quality of ambient
house with bursts of
over-cranked guitar
and odd percussion
forays, One Dove's
music delights and
exates as much as it
drifts and soothes.

In much the same way that Stereo MCs held sway at the
interface between rock and rap in ‘93, One Dove has staked
its claim to the no-man’s-land that lies between rock and
ambient/dance music. Last year's debut album, "Morning
Dove White,” was a stunning combination of rave-fnendly

The trio was convened in Glasgow in 1990, when bassist
Jim McKinven {ex-guitarist with Altered Images} teamed up
with studio engineer {an Carmichael and singer Dorothy
Allison (Dot to her friends). Thanks to a chance meeting the
following year with dance guru Andy Weatherall, whose
remix credits include Happy Mondays, Primal Scream and

|

imbroglio with Fire records
(which left the group’s 1988
album, “Separations,” unre-
leased to this day), Pulp recently
has signed to Island. “The Gift
Recordings,” a budget-priced
collection of old, hard-to-find
(indic) singles and B-sides was
released last year. Pulp's *prop-
er” major-label debut is slated for

Pooka

release Mar. 21 and will be pre-
ceded by the single “Lip Gloss”
Feb. 27

Molly Half Head

Signed to Columbia interna
tionally but still with Man-
chester-based indie Playtime
Records in the U.K., Molly Half
Head is a band clearly bent on

A pooka Is an irish goblin whose charm
tends to hide a mischievous or troublemak-
ing nature. The word has an unglamorous
ring, but insofar as it relates to the duo’s
music, Pooka is not such a bad name for
rock’s latest odd couple, Sharon Lewis and
Natasha Jones. The two women, both In
their early 20s, came down from the north of
England last summer equipped with a pair of
pleasant, If occasionally brittle singing voic-
es, acoustic guitars, a harmonica or two and

a eponymously titled debut album on WEA.
On the surface, thelr music is straightforward, coffeehouse folk of a sort that performers like Joan Baez,
Donovan and others have peddled since time Immemorial. But they give it an odd, devilish twist, and the
more you listen to “Pooka” the weirder it gets. There are strange quavery harmonies on “The Car,” and
“Demon“—with its unsettiing lyric about a demon who “tore out my heart and bit off my feet™—dissolves
into a neurotic frenzy of PJ Harvey-esque yowling. A free-form jazz saxophone solo guides the outro to
“Nothing In Particular,” and a pseudo-hip-hop groove takes over the end of “Dream.” Nothing is ever

Are they nouveau English hippies or anclent rootless sirens? Either way, the palr has made effortiess
progress since getting together at Nottingham Polytechnic in 1992 and look set to be one of Britain’s
increasingly rare, folk-based exports in 1994.

having its cake and eating it too.
Unquestionably one of the hits of
last ycar’s In The City gathering,
Molly Half Head had alrcady gen-
erated a formidable buzz in
Manchester even belore the
checkbooks started arriving in
town.

The key to all the fuss is a clever
but caustic brand of modem rock
'n’ roll delivered with a knowing
swagger beyond the scope of
most so-called indic gutar bands.
Imagine how Suede might have
sounded if Brett Anderson had
been infatuated with John
Lennon instead of David Bowie;
then think of the Fall with prop-
cr guitarists and a singer (Paul
Bardsley) who, besides the regu-
lation chip on his shoulder, is all
scraggly-haired and photogenic,
and you're getting close to the
sound and look of Molly Half
Head. The band’s impressive
debut album, *Sulk,” boasts
provocative lyrics (“Taste Of
You"). bone¢-shaking drum tat-
toos ("Hopscotch™) and mel-
odies that sneak under your skin
(“Vivid Whitsun")

Having progressed from the
wilder fringes of the avant-garde
to the foothills of the major
league in little more than two
years, the band has the momen
tum to sweep all before it in '94

Back To The Planet
A key player on the under

ground rave and festival circuit,
Back To The Planct is the touring
band to end them all. Since get-
ting together in South London in
1989, BTTP has playced every
squat, rave, party and festival that
would give it space on stage.

Last year, the band played virtu-
ally every major festival in the U.K.
and maintained & consistent pres-
ence at the Megadog and other
club nights in London and further
afield. Describing itself as a
“vibrant, sparkling, ska-dub pop
band.” BTTP boasts music with an
infectious, sing-along quality
and just a hint of techno to make
sure people dance whei they hear
it. The band’s debut album
“Mind + Soul Collaborators™
(Parallel/ London). released
last August, was a cheerful and
Nuffy concoction prominently

Continued on page 48
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Dubbed “Under Alrican Skies,” it was a virtual “unplugged”
concert, with Elton John at his piano playing mainly little-
known numbers from earlier albums like *Madman Across The
Water™ and “Capt. Fantastic.” On some numbers, he was
accompanied by percussionist Ray Cooper.

John said before the concerts that he had “a leaning toward
being simpler, more stark and more open. This tour offers no
band to hide behind, no costume changes, no special cffects
just a singer and his songs.”

Close 10 50,000 people attended the concerts, about 10,000
on each of the first two nights and about 15,000 on each of the
others. His final show ended with five rousing encores, including
“Crocodile Rock,” a song he had vowed he’d never play again.

—ARTHUR GOLDSTUCK

DURAN DURAN

Capitol/EMI, “Duran Duran {The Wedding
Album),” ARGENTINA

EMI Odeon managing director Eduardo Hiitt notes proudly
that Argentina was the first country where “Duran Duran (The
Wedding Album)” went platinum (60,000 units sold).
Moreover, he adds, the record struck platinum less than three
months alter its release.

Hiitt credits the rapid sales prosperity of “The Wedding
Album” 10 a superb album backed by a well-conceived market-
ing plan that was topped olf by four live shows by Simon Le
Bon's suddenly hot quartet. “We believe the success ol this
album in our territory was due to a perfect combination of an
excellent album, the efforts made by the band and the record
company, and the perfect timing of the tour by a group that had
never played in Argentina before,” he says.

Indeed, EMI's game plan to break Duran Duran in Argentina
was carried out as if the label were planning a nuptial affair.

EMU’s first step was to ship 2,300 copies of the album in
February 1993, knowing that the band would tour sometime in
late April or early May.

By March, when the concert dates were confirmed, the album’s
leadoff single, “Ordinary World,"” and its video had become
national hits. Several weeks before Duran Duran’s Argentina
dates, EMI staged a multimedia press junket to London, where
the band was performing. Four radio stations did remote broad-
casts commenting on the show while the concert was in progress.
Audience reaction to the coverage was immediate, says Hiitt,
causing sales to increase to more than 14,000 units.

In April, EMI embarked on a multimedia advertising cam-
paign for the concerts that by the end of the month had enabled
“The Wedding Album™ to reach both gold (30,000 units) and
platinum. Duran Duran helped by doing numerous pre-concert
radio and television interviews.

Duran Duran concluded EMI’s successful project by drawing
some 40,000 fans to its Apr. 30 concert at the Velez Sarsfield
Stadium in Buenos Aires. “lt was one of the biggest concerts of
the year,” says Daniel Grinbank, president of Buenos
Aires-based Rock & Pop Promotions, promoter of the show.

—JOHN LANNERT

RADIOHEAD
Capitol/EMI, “Pablo Honey,” United States

Label executives attribute the success of Radiohcad in
America, as evidenced by the performances of its Capitol
Records debut album, “Pablo Honey,”” and “Creep” single,
directly to the band’s U.K. setup.

“The music, video and whole thing had been available for

Continued on page 44

View From The Rim

Execs Evaluate The Prospects For British Talent In The

Asia/Pacific Music Markets

Maurice Oberstein, told member companies—and the U.K.
music industry as a whole—to look to the East and to pursue
business opportunities in the Pacific Rim.

For this edition of “Brits Around The World,” Billboard asked two
senior expatriate U.K. executives for their insights and views on the
Pacific Rim: Peter Jamieson, BMG International’s senior VP for
Asia/Pacific, and Tim Read, president of PolyGram Australasia.

Jamicson, who was himsell BPI chairman in the late '80s as well as
chairman of BMG Records U K., is based in Hong Kong. Read, who held
management posts for PolyGram in the U.K. before moving Down
Under, is headquartered in Sydney.

In 1992, the then-chairman of the British Phonographic Industry,

TIM READ
President, PolyGram Australasia

SYDNEY—With its low cultural barriers 1o
Anglo-American music (a common lan-
guage, cheap air travel, globalized telecom-
munications), Australia remains a sympa-
thetic and worthwhile destination for any
acts with ambition beyond their own chart.
A remarkably well-informed and enthusias-
tic music market, it is finally breaking frec
of a deep economic recession that, as in
other OECD countries, has created record
levels of youth unemployment.

U.K. trends and fashions tend to filter through after they
have hit the high-water mark at home, although Australians
generally are less fashion-conscious than many markets.

This country is not as chart-obsessed as the U K., nor does
it have the information opportunities that SoundScan pro-
vides in the U.S. Nevertheless, the industry-funded ARIA
charts are an accurate guide 1o retail activity. A successful
record will tend toward the U.S. norm of moving steadily up
the chart, rather than the “crash and bum” phenomena that
has made the U K. singles rankings especially opaque.

Despite warnings about its death, the Australian live-
music scene is pretty strong (certainly in Melboumne at pre-
sent), and a fair amount of interest is paid to visiting U.K. or
U.S. acts. A sort of double-negative cultural cringe is alive and well:
Australians sometimes tend to think, “It’s not that we're not as good-
it’s just that they're better.” The glamour of the pop music indusuy, i.c.
Camaby Street, Ecl Pie, Seattle, Stourbridge, Glastonbury and so on, is
accentuated by distance. The only people who could find Manchester
glamorous are people who haven’t been there.

The importance of Triple ] as a national youth radio network should
not be underestimated. It has been integrally involved in breaking acts
such as Jesus Jones, Suede, Cranberries, Sugarcubes and Lush, for
example. It is also important to note that as Australia becomes more
regionally integrated in Southeast Asia, it should prove to be a spring-
board for English-speaking acts into that region, the fastest-growing in
the world.

U.K. bands should 1ake the time to develop Australia as a market on
the back of the obligatory Japanese visit, as it will pay long-term divi-
dends. In addition, this market can continuc to be reasonably lucrative
for an act that may have gone off the boil in other territories, if that act
makes the time and effort to visit carly on.

Just as British talent is determined to maintain its influence in the
world, Australians are equally driven to increase their importance as a
source of English-speaking repertoire. Local acts with long-term success
not surprisingly tend to gravitate toward Europe or North America.
Traffic in the opposite direction can look forward to an enthusiastic and
supportive local network of promoters and record companies, the sum-
mer in December—and a whole pile of frequent-flyer points!

PETER JAMIESON
Senior VP, BMG International,
Asia/Pacific

HONG KONG—Only yesterday, it
seems, the fashionable opinion
about the music business in Asia
was that it was a backwater of
crooks and thieves, dominated by
piracy and not worth the effort and
expense of visiting, but which had moderate sales potential in Japan and
the current and former British colonies of Hong Kong and Singapore.
Recently, however, a whole new set of fashionable theories have
appeared. Asia is now seen as a region of unlimited financial prosperity

where piracy has been eradicated and automatic sales figures, with lots
of zeros at the end, are guaranteed everywhere.

The reality is that Asia has not suddenly moved “from the ridiculous
to the sublime.” Its mysteries still breed popular myths and miscon-
ceptions. But the opportunities that always existed to introduce and
develop British music have been enhanced in a number of ways in
recent years, and the time is certainly appropriate for every British music
maker to reconsider their approach.

Regrettably, U K. chart success or a write-up in Music Week give no
divine right 10 sales in Asia. In fact, these contribute extremely little,
even to opportunities for initial exposure in local media. By contrast,
solid success in the U.S. does create a greater platform of opportunity.
Asian media is conscious of American success, but the bottom line has
always been—and will always be—that to scll music in the East, you
have 1o understand it, commit 1o it and work at it in the right way.

The “right way” can start early in the creative process. Last year, at
least two international BMG artists recorded Asian melodies and both
were fundamental 1o their success in these markets. Kenny G cut the
haunting Chinese melody “Jasmine Flower™ as a bonus track for his
“Breathless™ album. British artist James Galway recorded three Korean
picces for his “Greatest Hits” release in that teritory.

It has long been known that many Asians love strong, clearly enunci-
ated ballads. They also prefer multi-artist compilations to single-artist
albums, and, in exploitation terms, nothing works better than the
soundtrack 10 a successful movie. Witness the world vision of Arista’s
Clive Davis, who combined all these elements in “The Bodyguard™ and
gave Asia its biggest-selling international album of all time.

But these exceptional successes have helped create the current myth

Asian media is
CO nSCI O US of American success,
but the bottom line has alway been that to sell
music in the East, you have to understand it, commit

to it and work at it.

that the market is enormous and success is guaranteed. The reality is
that Asia still presents the greatest challenge for Western music in the
world today. Take note that

* Every Asian country is a mixture of different cultures. The Chinese
may like classics, but the Malays prefer metal

* There are negligible cross-media opportunities. In fact, the infant
MTV Asia is the only cross-border traveler.

* There are very high-population countries (e.g. Indonesia, 190 mil-
lion: China, 1.1 billion; India, 800 million), but income levels are
extremely low.

* Some Asian governments can and do sponsor resistance to Western
cultures, including music. As a result, the greatest growth opportunities
arc in the domestic market. The introduction of intemational music will
always be a slow and gradual process.

* Far from diminishing, the potential for piracy to spill out of Asia
from its current domination of mainland China is increasing alarm-
ingly.

* Sales of international repertoire are no longer focused in Hong Kong
and Singapore. There are currently 10 viable record markets in Asia. By
1995 there will be 15

If the “right way" starts with the creative process, the “right place” 1o
develop the music is personally, on the spot. There are, increasingly,
touring opportunities in Asia, both concert and promotional. Very few
artists who have been successful in Asia have not done cither or both.
Before touring, the wise visitor will study the cultures of the countries
that are scheduled and leave all arrogance behind in the West, where
the cults of individual importance and personal ego are more relevant
and better received. It is better<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>